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35 Small Indie Labels
Meet Over Problems

By ROBERT SOBEL

NEW YORK -—Some 35 small. in-
dependent specialty  labels which
deal mainly in contemporary classi-
cal and jazz product, and their main
distrnibutor, New Music Distribution
Service, a division of the Jazz Com-
pUSETS Orchestra Assn., held ther
first meeting to discuss and ex-
change views on 4 number of prob-
lems facing the mdependent label.

After a discussion on the desir-
ability of NMDS controlling the
number of releases it handles, which
was rejected, the next major topic
concerned iself with the problems
of selling speaalty records.

Complaints alleged that the small
company with one or two releases is
ata “distunct” disadvantage i irving
o deal direetly wath stores and other
distnibutors.

I'wo of the larger companies
stated, as a means to help sell prod-

ucl, they use a common salesmian
who travels the country with cata-
logs of several indupu_:ndu:nl COm-
panies. Essentially, they say, he does

(Continued on page 30)

NARM Board
To Attend Fete

LOS ANGELES-The National
Assn. of Recording Merchandisers’
(NARM) newly elected board of di-
rectors will atend the City of Hope
dinner honoring former Billboard
publisher Hul Cook on June 6 at the
Beverly Hilton.

Phe board will addimonally con-
duct aseries of meetngs here before
the fund-raising event, ncluding
conferences with the manutacturers
.-|d'||'|.:"il H'_"r Corrmmlbes.

(Continued on page 14)

Hollywood town's Harmiet Schock has debuted on 20th Century Records
to a show ol accolades from key apinion makers throughout the industry
Her LP, T-437 and title single, “Hollywood Town," TC-2083 are garnering
airplay and wide acceptance in key markets. During a 5. R 0. reception,
hosted by 20th at Hollywood's Troubadour last week, press, radio and sales
guests enthusiastically hearlded additional acclaim

Addinonally,

{&dvartizament)

British experts

managing director
Wells []ps:m has agreed to take part
i the elassical foram, also on May 8,

In addition to the heavy turnom
of record industry executives from

Ga. Blocks
Piracy Bill;
Okla. Unsure

By JOHN SIPPEL

LOS ANGELES-The attempt by
a Georgla record/tape  industry
group o pass a state piracy law in
this session of the state legislature
was thwarted last week while an Ok-
lnhoma piracy |-"||:'|F|'i,1\|,” passage was
in doubt at pressume.

Rick Kelly, Records Ine, Okla-
homa City retailer, a leader in the -
racy luw campaign, says “legislative
sipporters of senate bill =483 are
making extraordinary efforts o keep
the ball alive”

Earlier, appeared that the
proposal was stalemated in the
house judiciary committee, where i
reached a nine-to-nine vote dead-
lock. according 1o committee chair-
man Marvin York, York stited the
j]flli'l.iJ.‘-."ﬂ..' occurred because the klill's
proponents doggedly held out for

{Comtinued on puge 49)

George Martin Joins List
Of Experts Set for IMIC-5

LONDON —George
noted producer-arranger, has joined
the list of outstanding industry ex-
perts participating at IMIC-3 here al
the Grosvenor House May 7-10.

Murtin, c¢hawrman of AIR Lon-
don, will chair the creauve trends
workshop on Thursdav, Mav 9.

Two additonal
added w the program include Davad
Platz. managing director of the bs-
sex Musie Group and Derek Chin-
nery, head of BBC Radio One, who
will parncipate respectively in the
art of music publishing session and
the broadeasting torum on May &,
Lord Harewood,
f the Sadler's

Martin., the

pan, Australia,

2ucla and Peru.

capitals.,

Europe and the LS., the conference
will have a worldwide Davor with
further participants coming from Ja-
Cyprus, South Af-
rica, the West Indies, Mexico, YVene-

With less thun three weeks o go
belore IMIC-3 opens, the conler-
ence. sponsored by the Billboard
group of F'nul".:ln...ulv.lth 15 now shap-
ing up as the undisputed major in-
ternational record industry event of
the vear and executives who have
ni 1In_1uJ'n. regisiered are urged o
do so without l.il.*ld‘-.

The reason this year’s IMIC s
being held in London s that 1t s
gre of the world’s leading music
And the aty responsible
tor developing scores of contempo-
rary music stars. IMIC-5 represents
the hiest in music.

Boom Expected
In Sound-Alikes

By IS HOROWITZ

NEW YORK-The sound-ahke
industry seems headed for a sharp
upward surge as new and estab-
hished “cover™ producers ood mu-
sic publishers with mechanical li-
cense applications.

“We are being inundated with li-
cense requests,” says Albert Berman,

FCC Official to
Speak at Forum

LOS ANGELES—Ben Hooks,
commissioner with the Federal
Communications Commission, has
aecepted an invitation o speak at
the seventh annual Internatonal
Radio Programming Forum, ac-
cording to Jack G. Thaver, chairman
of the Forum Advisory Commutiee.

( Continued on page 27)

managing director of the Harry Fox
Agency, which handles mechanical
hicenses and rovalty collections [or
most mujor publishers,

Hundreds of applications have
been received by his oflice in recent
weeks from o substantial number of
sound-ulike compiiniés, many of
them new enterprises, '

The rate of license reguests from
this source is farin excess of the nor-
mal flow. savs Berman.

Some industry ohservers see the
rise in sound-alike activity as a natu-
ral consequence of the crackdown
on o pirates, Anupiracy  legislation,

now i effect in 22 states, and i series
of court decisions affecting  unli-
censed dupliciors, have cut deeply
mto the manufacture and disinbu-
tion of peruted hit product. A host of

(Continued on page 45)

Marvin Gaye's Anthplogy, rapidly climbing the Top 200 album char,
detmitively chronicles the man and his music, The musical history is
contained in a three-record set with a 12-page full color boaklet providing
2 pictorial perspective of Marvin's remarkable career, (M3.791A3)

[ AavErtisament)
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Generol News

Polymusic Is Formed
As Mail Order Firm

By IS HOROWITZ

NEW YORK—A long-term com-
mitment to the direct marketing of
recorded product as an adjunct to
retail sales has been made by Pol-
ygram Corp. with the formation of
Polymusic Inc., a wholly-owned
subsidiary devoted to the develop-
ment of mail-order sales via clubs,
continuity programs and TV promo-
tions.

Robert E. Brockway, Polygram
president, announced the creation of
the new division here last week and
named Leslee S. Klemes as Polymu-
sic president (see Executive Turn-
table).

Gamble & Huff
Excerpts Set
For Disk Pros

LOS ANGELES-20th Century
Music will release 6,000 copies of a
special album featuring 42 excerpts
of tunes by the songwriter team of
Gamble & HulT within the next few
weeks.

The publisher now administrates
the Gamble & Huff music catalog of
Double Diamond Music. The LP
will be sent oul to artists, managers,
and record producers, as well as la-
bel a&r chiefs.

“When | was with Jobete Music,
we found out that we had 105 tunes
that had hit the lop 10 of the charts
not being worked,” says Herb Eise-

(Continued on page 8)

The move follows successful test-
ing of several classical direct-mail
programs over the past three years,
These are to be enlarged, but Pol-
ymusic will lay particular stress on
the development of new pop pro-
grams, drawing first on the catalogs
of Mercury, Polydor and MGM.

Expansion into these new areas
may be some months from imple-
mentation, with Klemes' directing
his attention initially to organiza-
tional planning, market surveys and
staff recruitment.

To date, Polygram’s mail-order
operations have been directed from
company headquarters in Baarn,
Holland, by George H. Baenge, the
firm's international coordinator of
direct marketing. Here for confer-
ences with Klemes, Baenge says Pol-
ymusic was created to centralize
management of domestic direct
marketing efforts in a ULS, facility,

The company’s mail-order pro-
mations so far have been handled by
the Maxwell Sroge Co., a direct mar-
keting and advertising firm in Chi-
cago, with fulfillment the responsi-
bility of Office Electronics Inc. of
New York.

Baenge expresses satisfaction with
the manner of operation during test
phases, but says that overall direc-
tion from Baarn is impractical in
view of the scope of planned growth.

Klemes says his assignment is to
establish Polymusic as a viable
(Continued on page 60)

Disk, Tape Shipments
By Mfrs. Hit $531 Mil

By MILDRED HALL

WASHINGTON—The value of
manufacturers’ record and tape
shipments was 3$531.5 million in
1972, up from the 1967 value of 3271
million, according to a Commerce De-
partment preliminary report on the
record industry in its 1972 Census of
Manufactures.

If receipts for miscellaneous activ-
ities other than the making of
records and tapes are included, total
output of the manufacturers was
$564 million. up 104 percent over
the 1967 value of $276.4 million.
Value added by manufacture in
1972 was $372 million, more than

Thrifty Shifts
To J.L. Marsh

LOS ANGELES-The 432
Thrifty Drug stores 1n an eight-state
Western region are now being
served by J.L. Marsh. Jack Hender-
son, the Thrifty executive who over-
sees prerecorded tape and records,
told Billboard he feels the transition
from Transcon to Marsh is a good
one “because they have more goods
available.”

Henderson says he feels that
prerecorded music volume in the
Thrifty chain will increase under the
new setup. John Brown is the Marsh
liaison with Henderson, who is
based here.

Henderson says Thrfty buys its
accessories and blank tapes direct
from manufacturers.

More Late News
See Page 60

double the 1967 figure of $182 mil-
l1on.

Shipments of stereo LP's for com-
panies’ own labels totaled 162.7 mil-
lion units valued at $121 million
(fo.b. plant, before freight and
taxes). Production of sterec LP's on
a contract basis for others was 274.4
million units, valued at §75.5 mil-
lion. Total value of LP shipments
was 5196.5 million.

There was no breakout for figures
on the declining monaural LP’s
made for companies’ own labels.
These were lumped in with a catch-
all “other speeds™ category includ-
ing 78’s and electrical transcriptions,
“to protect individual company fig-
ures,” Commerce said,

Totwal value of this category was
38.4 million. Shipments of monaural
LP’s made for others totaled 4.7 mil-
lion units, valued at §1.7 million.

Singles manufactured for a firm's
own label in the 1972 census totaled
250.6 million units, valued at $34.4
million, and on a contract basis, 281
million units were shipped, valued
at $25.8 million. Total value of sin-
gles shipped in 1972 was $60.2 mil-
lion.

A third, additonal category of
records not specified by any kind
manufactured by small companies,
based figures on estimates from ad-
ministrative records, rather than
data collected from respondents, To-
tal value of shipments in this cate-
gory was given as $91.3 million,

According to census figures, the
value of all manufacturers’ disk
recordings shipped in 1971 was
$358.1 million.

(Continued on page 8)

Capitol Photo
HONORED—Paul and Linda
McCartney with their platinum
record for the LP “Band on the
Run.” While in Los Angeles to re-
ceive the award from Capitol, the
duo attended the Academy Awards
and visited Billboard's offices to
meet the editorial and research de-
partments.

GRT Plans
Direct Mail
Disk Sales

By BOB KIRSCH

LOS ANGELES—-GRT Corp.
will enter the direct mail disk market
in mid-May with multi packages
centering around Lawrence Welk’s
50th anniversary in show business
and dramatic readings from the
Bible by Sir Laurence Olivier.

According to Jim Levy, the firm’s
manager of direct marketing, the
concept 1s for “GRT to be a pack-
ager of special products solely for di-
rect marketing and using a variety of
direct marketing channels, includ-
ing credit cards from major oil com-
panies, ads in magazines and news-
papers, mailing hsts and enclosure
stulfers.

“We will also be renting mailing
lists,” Levy adds, “and our aim is to
create a package that will make the
GRT name known to the general
public as well as the industry. The
labels on product will say "GRT Mu-
sic Productions, Direct Marketing
Division,” and I think we can come
up with from one to five packages a

veak (Continued on page 55)

OVERSEAS MARKET

20th Century Music
Sees Revenue Boost

By CLAUDE HALL

LOS ANGELES—Several new
music publishing deals overseas will
boost foreign revenues for 20th Cen-
tury Music by at least 50 percent, re-
ports Herb Eiseman its president.

Eiseman just completed negotia-
tons on new licensing deals with
Stig Anderson, Sweden Music, for
Sweden; William Landman, Uni-
versal Song, Holland, for the five
Scandinavian countries; Roland
Kluger, Kluger International, Bel-
gium; Bruno Quaino, Sigem (TV
Globo), Brazil, for Brazil and Ar-
gentina; Augusto Alguero, Con-
ciones del Mundo, Madrid, for
Spain and Portugal.

Eiseman notes that when he be-
came president of the publishing
firm, he inherited a number of subli-
censing contracts overseas. “Bul
miost of the deals were just collection
deals,

“Now, however, we need really
aggressive people overseas to mer-
chandise the kind of contemporary

material we're coming out with.
Thus we went with the companies
we think can do the same kind of job
with our copyrights that we do
here.”

He points to Peter Gallo of Music
Publishers of South Africa. “He
came up with three cover records on
“The Morning After’ that we had
publishing on. And Taiyo Music in
Japan had more than 20 cover
records on the same tune.

“The beauty of our deal with
Bruno Quaino of Sigem in Brazil is
that he guaranteed me a number of
records in Argentina and Brazil per
vear and also a number of uses on
the television dramas down there—
the novellas—which are extremely
popular.”

Sigem will work the caulog of
Bregman, Vicco, Conn, plus 20th
Century Music and Fox Fanfare.
The four other deals were for 20th
Century Music and Fox Fanfare
alone.

London Dealers Discover
Flood of Faulty Imports

By GRAHAM PUNTER

LONDON—Britain’s dealers are
being plagued by an increase in
faulty records—and much of the
trouble seems (o be shoddy imports.

Both dealers and manufacturers
agree faulties are becoming more
common and that a major cause is
the increase in suspect quality of
American product imported to cause
the production capacity shortage in
Britain.

The 50-strong Harlequin chain
now spends over $5,000 a year and
employs two people just on adminis-
tering faulties.

Ted Williams, Pye’s factory man-
ager, says: “In general, the U.S. ap-
proach seems to be a more commer-
cial operation—the idea is just to get
the things out as quickly as possible,

“American imports tend to be

very lightweight and you find faults
like rough unfinished edges. There is
also the factor of travel—records can
easily get damaged in transit from
the States.”

Williams says as far as British fac-
tories are concerned it is impossible
to produce a 100 percent output of
perfect records.

“If a record went through a thor-
ough and detailed test it would cost
$10.”

Laurie Krieger, managing direc-
tor of the Harlequin chain, says:
“The situation is getting worse. We
have two people employed to handle
returns from our 50 shops and we
spend over $5,000 a year adminis-
tering them.

“The main problem is warped
records—ofien in batches. | have cer-

(Cominuwed on puge 41)

USIA HONORING ELLINGTO

Duke’s 75th Birthday Gets Royal Salute

WASHINGTON—Duke Elling-
ton’s 75th birthday April 29 will re-
ceive a royal treatment from the
United States Information Agency,
which will blanket the world with ra-
dio and film features on the noted
COMpPOSer.

The United States Information
Agency (USIA) will salute the Duke
of Ellington through all its media
outlets, excluding the United States,
where USIA programs are not
heard.

The “Voice of America,” which
beams in 36 languages, will devote
its entire broadcasting day to Elling-
tonia, with host Willis Conover air-
ing an interview taped last March, as
well as other Ellington features he
has done over the years.

The VOA plans including Elling-
ton items in all its news, discussion,
educational, cultural and music pro-
grams that day.

One week before the all-Duke
day, Conover will air taped seg-
ments of a 1969 White House birth-
day party and concert, including the
bestowing of the presidential medal
of freedom plus President Nixon's

playing “Happy Birthday” to Elling-
ton.

To his worldwide listeners, says
Conover, the Duke has captured
in music “the true vernacular of
America.”

Agency spokesmen say the VOA
program will be received over huge

Pat Willard photo
DUKE ELLINGTON: electric piano
and sacred music during a recording
session.

arecas from 114 shortwave trans-
mitters.

Mo other American composer has
been given such an extensive salute
over VOA transmission, says Con-
over. The nearest thing 1o it was a
series of programs on Louis Arm-
strong put on by Conover some
years ago.

The USIA’s film wing will release
a J0-minute featwre, “His Excel-
lency the Duke of Ellington,” to its
189 UUSIA offices in 108 nations for
showing that day. The film will ad-
ditionally be made available to local
television stations along with sup-
plementary items (tapes. books,
records) to interested organizations.

LS. embassies around the world
are planning birthday concerts fea-
turing local musicians. USIA cul-
tural offices in over 50 nations which
Ellington has visited are coordinat-
ing these shows in conjunction with
photo exhibits recalling Ellington's
almost 60 years in music.

Around the world, musicians will
be honoring Ellington with concerts,
The New York Jazz Repertory Co,,

(Continued on page 12)
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PLATT POWER

LOS ANGELES—The world’s
largest leased record/tape/audio
department operation, Platt Music
here, flourishes in its 50th year of
association with the May Co.
Southern California department
store chain because of personnel
power.

The late Ben Platt, founder of
the Plant Corp., his son, Herman,
the president, and grandson, Ken,
executive vice president, and Mi-
chael Randall, the 30-year-old
general manager of the “branch
stores,” all work on the theory that
the people who stafl a business are
the base.

Since 1924, when Ben made his
first leased department deal with
Tom May, the region’s May Co.
stores have grown to 21 and one
outlet store, ranging from San
Diego to Oxnard, 180 miles along
the coast.

When Randall reports progress,

he talks about PPH (Production
Per Hour). He admits it could be
an abbreviauon for Prnﬁmbilil}f

Per Human, too.

The approximately 75 managers
and sales personnel in the Platt

By JOHN SIPPEL

music departments continually are
alerted to their productivity. Ran-
dall supplies managers with past

4
Platt Music photo
Michael Randall, 30-year
old general manager of
branch stores

year performance and/or quotas
on special programs.

Each manager supplies Randall
with an advance weekly work
schedule for each of his staff. The
number of hours worked that week

Sound-Alike Firm Plans
National Sacred LP Sales

OKLAHOMA CITY-A local
sound-alike manufacturer, who has
been producing Union Station la-
beled product for the past year, has
been pilot studying release nation-
ally of a line of sacred albums since
September, 1973,

CAM Enterprises, headed by Joe
Stevens, owner, and Bob Parker,
president, intend to sell the line
through both company racks in
“Christian businessmen’s stores and
churches™ and through independent
distribution,

The racks, already tested here and
starting currently in California
through a company-owned distribu-
torship, sell LPs for $3.97, Sug-

gested list for dealers, according to

Ms, Pat Sullivan of CAM., is §5.

Albums released thus far are by
the Sensational Statesmen, the Jake
Hess Sound, the Weatherford Quar-
tet, the Harvesters Choir, Ken
Tumer, a member of the Blackwood
brothers, Willie Wynn, former Oak
Ridge Boys tenor now with the
Statesmen. and Jerry Sinclair. Al-
bums coming include: Jerry and the
Singing Goffs, Naomi and the
Segos, the Singing Dewevs, the Sen-
ators, the Dixie Melody Boys and
Direction Unlimited.

CAM also has distribution of the
new Andrae Crouch label, Shalom,
which has arusts hke Don DeGrate,
the Fishermen, Sweet Spirit and
Seth.

Music Game Shows Hit Air

By CLAUDE HALL

LOS ANGELES—"Your Hit Pa-
rade,” along with a number of musi-
cal game shows, seem Lo be enjoying
a flurry of interest among the tele-
vision networks, with several slated
to hit the air over the next few
months.

And not only in prime time eve-
ning hours but in the davime with
other pilots either being scheduled
for the studio or dusted out of the
files.

ASCAP Review
Board Adds 8

NEW YORK-—Eight new mem-
bers have been elected to ASCAP's
board of review, the body charged
with resolving payoff disputes
among writer and publisher affil-
1ates of the performing rights organ-
lzation.

Writer members elected to serve
include Bob Mernll, John Green
and Paul Creston. Also elected from
this category was Dorothy Fields,
who died two weeks ago. Her place
wis taken by Bud Green, who re-
ceived the next highest number of
voles among lyricist candidates.
Publishers named to the board are
Johnny Marks, George Pincus, Mar-
vin Cane and Hans W, Heinsheimer.

h'—?i'hil!*—'l-ﬂ-ﬂﬂ---u——--- e

“Your Hit Parade,” while not a
game show per se, is slated to hit the
air in late July on CBS-TV. The
show is being produced by Chuck
Barris, noted for “The Dating
Game” and other game shows. It left
the air in 1959 and during its years
on radio and television made stars of
Giselle McKenzie, Dorothy Collins
and Snooky Lanson. A search is now
being made for regular singers on
the show.

“Name That Tune” is being pro-
duced by Ralph Edwards Produc-
tions and will air on NBC-TV as a
half-hour night game show this fall.
The firm is also shaping a daytime
pilot version, slightly different. Ray
Horl is producing the nighttime ver-
sion.

“Countdown” is a half~hour mu-
sic game show piloted by Jack Barry
for CB5S-TV. Johnny Mann is host
and Kip Walton the producer.

Dick Clark Productions also has a
music game show making the rounds
called “Million Dollar Music
Game.” Owner Clark says he is
working on a strip show (daily) that
will also probably be music-ori-
ented.

And the well-known “Stop the
Music” 1s reported as being planned
for a return to broadcasting.

Music Operation’s Success Begins
With a Strong Base In Personnel

is then divided into the total of that
staffer’s register to get a per hours
sales average.

In order to keep full-time staff
fully operational and yet avoid
costly overtime, the Plaw depart-
ments have begun hiring more
short-hours people, housewives
and students, who work from 10 o
15 hours weekly at peak times
when extra help is necessary.

Randall's top aide, Jan Clark,
spends a majonty of her time per-
sonally overseeing departments,
She and Randall are consistently
urging representatives of play-
back, record/tape and accessory
firms to gather employees from
several adjacent area stores for
sales training and promotional
confabs. Randall has a close rapprt
with playback and radio people,
He would like a closer liaison with
representatives of record/tape
companies. “l get samples from

General News

only
do a better job with records if we
got more advance samples,” he
says. “Record people should visit

Bell and MCA. | think I could

(Continued on page 33)

Record Sales
Lands Famous

NEW YORK-Record Sales of
Colorado has acquired the Famous
Music line of labels for distribution
in the Rocky Mountain area. The
distribution firm, which also in-
cludes the Musical Isle of America
rackjobbing division in its Denver
complex, will open three new major
rack locations in August for the May
Co., Burstein-Applebee and Villa
Music in a new shopping plaza in
Denver.

Record Sales opened its doors in
November 1972, Its accounts in-
clude Motown, Vanguard. Main-
stream, Buddah and Scepter. Ac-
cording to Bob Krug, its branch
manager, additional space is being
sought to provide twice the amount

of square footage. Target date for
the move 15 July 1.
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MEGGS ZIMMERMANN

RUSS0

At Capitol Records, Brown Meggs has been named chief oper-
ating officer of Capitol Records, Inc. He reports directly to Bhaskar
Menon, chairman, president and chief executive officer, Capitol
Records, Inc. for all commercial aspects of Capitol’s record busi-
ness. Meggs was previously executive vice president. Al Coury, pre-
viously vice president, promotion, press and product management
1S now senior vice president, a&r and promotion. Don Zimmer-
mann is now senior vice president, marketing. He was previously
vice president, sales and merchandising. Bob Edson, formerly na-
tional promotion manager, is now director, field promotion and
artist relations. Bruce Wendell has been named national promotion
manager. He was previously executive assistant to the vice presi-
dent, promotion. Dennis White has been named director of field
marketing. He was previously regional marketing manager, Chi-
cago. John Vana, formerly special accounts manager, Atlanta, is

now manager, catalog exploitation. Dan Davis is now director, cre- |

ative services and press. He was previously director, creative serv-
ices.
x  k  *

Ira Heilicher has been appointed a regional vice president of
J.L. Marsh, Inc., operating out of the Minneapolis office. . . . Larry
Harman has left his vice president position with Peter Simone and
Associates to form the public relations corporation, Hecht Har-
man Vukas Creative Communications. . .. Bill Downer is leavin
MCA Music after some 30 years of executive involvement wit
Decca and MCA music publishing interests. He headed Decca’s
Northern and Champion Music firms until the record company’s
merger with MCA. Largely credited with the development of Rod
McKuen as a writer, Downer, in recent years supervised the
Rodgers-Hammerstein catalog for MCA. He intends to continue
active in publishing and will announce his plans soon. . .. Dennis
Fine joins Solters/Sabinson/Roskin music department. operating
from the firm’s New York offices.

* i *

Leslee S. Klemes has been named president of Polymusic, Inc.,,
Polygram direct marketing subsidiary. He is responsible for all di-
rect marketing efforts for Polygram in the U.S. Klemes joins Pol-
yvmusic from Hudson Pharmaceutical Corp., where he was vice
president of the mail order division. He was previously with CBS,
where he was marketing vice president of the Columbia Record
Club in 1963 and then vice president, corporate staff, in 1967 (see
separate story). ... Phil Jones has been appointed assistant to Gil
Beltran, president of Polydor, Inc. Jones, a 22-year veteran of the
music industry, joins Polydor from Motown Records, where for the
past 12 years he has been instrumental in developing marketing
and promotional techniques for the label. ... Robert Rolontz has
been appointed director of corporate information for Warner
Communications, Inc. He was formerly vice president of public re-
lations and advertising for Atlantic Records. Rolontz joined Atlan-
tic in 1965, and before that served on the editorial staff of Bill-
board.

* * *

Dave Mack has been named national promotion director for
GRT Records, Chess/Janus Records’ newly reactivated country
music label. Mack was most recently national promotion and sales
director for country product for Elektra/Asylum Records. Prior to
that, he was with UA Records and RCA Records, serving as direc-
tor of local promotion in Atlanta for each label. Mack 1s respon-
sible for all product on GRT. as well as country product on the
Chess/Janus distributed Barnaby label. . .. Bob Russo, formerl
assistant programming director/music director for WHN-AM in

New York, has been appointed general professional manager for

Cashman and West’s Blendingwell Music, Inc. and its affiliated
companies, . .. At Verit Industries, Tom Jennings has been named
president of Wald Sound, manufacturer of loudspeakers. He re-
places Peter S. Wald, who has been promoted to chairman of the
board of Wald Sound. Prior to joining Wald. Jennings served as a
marketing consultant for ESS, Inc., and before that was a market-
ing consultant for Toshiba. . . . Ron Johnson becomes executive di-
rector of Electric Lady Studios. He was assistant to the studio’s ad-
ministrator, Maxwell Cohen. Also at Electric Lady. Ron Elliot has
been named studio and traffic manager and Joyce Johnsen is con-
troller. . . . At Polygram Corp. Eugene B. Fischer has been elected
vice president, taxes, and David E. Shein is the new assistant con-

troller.
+* - *

Columbia Magnetics has promoted Ted Cohen from marketing
manager to director of national consumer sales for the blank tape

(Continued on page 60)
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Rossis Alan Ross withTony Fernandez, Steve Emery, Bob Jackson and
Reuben White. They've just recorded an album of soaring, energy-
packed rock music for a dynamic debut album simply called, ROSS.
Ross on Tour
April 24 Roxy Theater, Allentown, Pa.
April 26 Capitol Theater, Passaic, N.J.
April 27 Columbia Music Hall, Hartford, Conn.
April 28 Veterans Memorial Coliseum, Providence, R.I.
April 29-May 4 The Cellar Door, Washington, D.C.
May 8-13 Max's Kansas City, New York City
May 16-19 Main Point, Philadelphia, Pa.

Ross is what Bri
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General News

FCC Seeks
Split Sound
On FM-AM

By MILDRED HALL

WASHINGTON—-FM broad-
casting has become so “healthy” that
the Federal Communications Com-
mission would like w0 have totally
different programming on com-
monly owned FM and AM stations
in commumnities of 100,000 or more
population.

The FCC has asked for comment
on a rule to impose this total nondu-
plication on the large population
arcas, and apply the present 50 per-
cent nonduplication rule o FM-
AM’s commonly owned in some
communities below the 100,000 cut-
off.

The commission first imposed the
50 percent nonduplication rule for
FM’s commonly owned with AM’s,
in 1964. FCC now finds that there
have been multiple filings for FM
channels in communities even under
10,000 population, while availability
of channels in communities of
25,000 and those over 50,000 has al-
most disappeared.

In the last 10 years, the number of
independent FM stations has
doubled; average revenues per inde-
pendent FM have almost quad-
rupled, and their total revenues have
increased sevenfold, the FCC finds.

The number of FM stations mak-
ing a profit has also climbed, and
FM set penetration has dramatically
increased. (Hearings will be held
this week in the Senate Commerce
Committee on a bill o require that
all radio sets shipped in interstate
commerce be capable of receiving
both AM and FM.)

Under these circumstances. the
FCC feels that its original 50 percent
rule should apply to commonly
owned AM-FM outlets with less
than 100,000 population areas. The
commission inviles comment on
whalt the new cut-off might be,

The new rule to bar all dupli-
cation, except for news and public
affiars, for FM-AM combinations
located in the more densely popu-
lated areas, would apply even when
the commonly owned AM and FM
outlets are in different cities, but in
the same local area.

The rule would bar FM not only
from simultaneous duplication of
AM programming. but would in-
clude the 24 hour period before and
after the AM broadcast, as in the
present rule.

The commission says it will wel-
come other suggestions or methods
for program nonduplication that
may be based on something other
than population, The FCC has, in
the past, granted waivers to some
classical music AM-FM combina-
tions, because of the financial hard-
ship involved.

Whether it would continue to
grant them under ils new, stricter
rules for ensuring diversification of
programming, 1s vet to be learned.

Comments on the rule making are
due by July 25 at the commission
and replies by Aug. 26,

Gamble & Huff

® Conrinued from page 3

man, president of 20th Century Mu-
sic. “So, we put out an album of ex-
cerpts of those hits. In fact, Marty
Wekser produced it

“That album was imminently suc-
cessful. We gathered hundreds of
new mechanical licenses off that al-
bum. Even Berry Gordy himself re-
marked about one of the tunes: *Oh,
I'd forgotten about that song ... i
would be great for the Jackson 5.
iS50, these demo albums pay off.”

www americanradiohistorv com

SINATRA TICKET FLAP

Promoter Weintraub
Denies Wrongdoing

By ROBERT SOBEL

NEW YORK—The controversy
surrounding the sale of tickets for
the Frank Sinatra concert tour
which ends Saturday (27). has
brought strong denials of any
wrongdoing from Jerry Weintraub,
head of Management 111, promoter
of the concerts.

The controversy, which wound up
in the State Attorney General’s of-
fice here, was triggered by a number
of complaints from would-be pur-
chasers of the Nassau Coliseum con-
cert who claimed they couldn’t get
tickets after mailing orders the first
day ticket information was made
public.

Of particular interest are the dis-
crepancies reported by manage-
ments of arcnas where Sinatra was
due to appear and at the Coliseum
regarding the number of tickets
withheld by Weintraub.

Massau Coliseum officials report-
edly stated that Weintraub had
withheld 11.293. Weintraub, when
contacted, stated the figure was
9.000 for the three-night date out of
a total of 52,000. He claims that he
withheld 1,700 from the Spectrum in
Philadelphia. The arena president
reported that Weintraub kept 7,000,
Capitol Center. Washington, offi-
cials claim that over 2.000 uckets
were withheld: Weintraub says the
fipure is “considerably less,” al-
though he didn't know the exact
number he kept.

In Chicago, Weintraub says, he
only took 200 tickets for each of the
two nights at the stadium. A stadium
management source says that the
$15 tickets were gone almost imme-
diately after going on sale.

Sinatra dates at the Civic Center
in Providence, R.1, April 15-16 were
also the target of controversy as
Richard Israel, the state’s attorney
general stated he was investigating
the sale of tickets for the concert,
However, Weintraub says, that
“they (Israel’s office) told me they
were investigating the box-office up
there on all shows and sent me a let-

ter and told me that their invest-
gation had nothing to do with the 5i-
natra show.

“As a matter of fact, | have never
been contacted by anyone from the
attorney general’s ofTice here, What-
ever tickets | withheld for any of the
concerts were sold at the regular
price. | never gave any to any bro-
ker.

“Whatever [ took I'm allowed to
take. If you were to stay in town for a
year you couldn't Il!l the demand for
tickets by everyone.™

David Clurman, deputy general
of State Attorney General Louis
Lefkowitz’ office, is heading the n-
vestigation,

Disk, Tape Shipments

® Continued from page 3

Breakouts for prerecorded tapes
manufactured for their own labels
showed shipments of 40.4 million 8-
track cartridges valued at $62.7 mil-
lion, and 17.9 million cassettes val-
ued at 521.8 million.

All others, including reel-lo-reel
and 4-track cartridge, were lumped
in a category valued at $4.7 million.

On contraci basis for others, man-
ufacturers’ shipments of 8-track car-
tridges were 45.1 million, with a
shipment value of $48.2 million, 16.7
million cassettes were shipped at
$18.1 million. All others totaled $4.9
million.

Total for manufacturers’ tape
shipments in 1972 by census figures
was $160.4 million. as against-$40.6
million in the 1967 census for the in-
dustry.

The 1972 census estimated the
number of manufacturing estab-
lishments at about 564, but only 120
employed 20 or more personnel. The
industry’s manufacturing arm em-
ployed about 20.300 with a $145.8
million payroll in 1972, This was
double the 1967 census payroll esti-
mate of §76.6 million.

Paramount-Ember to Release Disk

LOS ANGELES—Paramount-
Ember Records has opened an office
here headed by veteran record pro-
ducer John Madara. Though a
branch operation of the parent Brit-
1sh firm, Madara will search out U.S.
talent and produce product for both
LLS. and European markets.

First release on the new venture is
“You'll Never Know™ by Denny
Doherty, once a member of the
Mama's and the Papa’s. The tune,

‘;'_AJ'
:%

-

writlen by Harry Warren and the
late Mack Gordon. won an Oscar in
1943 when sung by Alice Faye in the
movie “Hello, Frisco, Hello.”
Paramount-Ember product s

being distributed by Famous Music.
The label’s logo has both the Ember
name in a circle plus the new Para-
mount artwork.

Doherty was formerly on Colum-
bia but has been inactive for the past
year,

st 2

Sam Emerson photo

NEW SOUND—Harry Warren (second from the right), who wrote “You'll
Never Know" in 1943 with Mack Gordon, listens to an updated version by
Denny Doherty (right) along with the disk’s producer John Madara (left) and
20th Century Music president Herb Eiseman, whose firm publishes the ever-
green.
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The single
from the album is
"Already Gone . e
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SINGLES: POP

uring the first three months of 1974, Columbia and the Columbia family of

labels had a record 36 singles on the Billboard Hot 100. “Rock On” by David Essex and
the Oscar-winning “The Way We Were” by Barbra Streisand were both awarded gold
records. “The Most Beautiful Girl” by Grammy and CMA winner
Charlie Rich, which had been certified gold in December,1973
went on to sell an additional million records during the

first quarter of 1974.

Other major singles to break toward the end of the quar-
ter that are now gold, or that are heading toward gold,
include: “TSOPR” MFSB; “Come and Get Your Love;’
Redbone; “(I've Been) Searchin’ So Long;’ Chicago;

“A Very Special Love Song,” Charlie Rich; “I'm a
Train.” Albert Hammond.

Charlie Rich

Additionally, this seems to be the best year in Q
our history for crossover hits. Fifteen of our
charted pop singles spilled over from the Hot Soul Bemutiful Girl

Singles chart. And 3 more pop hits came from
the country charts...including Tanya Tucker’s first
single in the national Top Fifty.

SINGLES: SOUL

?hwty—seven singles from the Columbia family appeared on the Hot Soul
Singles chart. Of these, 23 were in the Top Fifty,10 were in the Top Ten.
SINGLES: COUNTRY

@)f the 38 singles appearing in the Hot Country Singles chart, 3
reached Number One, 10 were in the Top Ten and 27 were in the Top
Fifty, making us the Number-One country label once again.

ALBUMS: POP

?here were 55 Columbia-distributed albums on the Top LP’s & Tape chart
during the first quarter.

In addition, 5 albums were certified gold. Six more albums, released during the
first quarter, are soon to become gold.

®/E
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A look at our newest gold albums demonstrates the unpertance
we put on our catalog. The Columbia family catalog is Yhe
the biggest, most diverse, and most actively promoted : e =4 /%
in all of recorded music. Two of our 5 newest gold *
albums are over 2 years old.

The new gold: “Live;” Johnny Winter And;“The - o m——
Lord’s Prayer;’ Jim Nabors; “Ship Ahoy,” The s | O SIPAROY 1 s Suted S
O’Jays; “The Way We Were]’ Barbra Streisand; || | TS A

THE WAY
WE WERE

it iiading

Bl Love

I Fani
m-ir" fau
BT our Lite

Baiing &) W e
itey Eacn CHiver

“Chicago VII;’ Chicago.
Heading for gold are these first quarter releases:
“Love Is the Message.” MFSB;“Live Rhymin’’’
Paul Simon; “Very Special Love Songs,’ Charlie
Rich;*“Head Hunters,” Herbie Hancock; “Open Our Eyes,” Earth, Wind & Fire; and the
soundtrack to‘“The Way We Were.”’
ALBUMS: SOUL,COUNTRY, JAZZ, CLASSICAL

'e "ve had success stories to tell in every field of music.
On the Soul LP’s charts we were represented by 22 albums, 12 of which
sold in numbers great enough to put them on the national album charts as well.
Eighteen of the Hot Country LP’s were from the Columbia family. Five of the
Best Selling Jazz LP’s were ours (with a big, long overdue Number One for Herbie
Hancock ) and 10 Best Selling Classical LP’s were from Columbia, including “Switched-
On Bach II” by Walter Carlos and the “E. Power Biggs Plays Scott Joplin” album.

ARTIST DEVELOPMENT Fesox [B

.robably the most important measure of present and future success for a
Herbie Hancock record label lies in the area of artists “broken.’
Here again, the Columbia family leads the way.
The success of artists like the VMlahavishnu Orchestra,
e featunng]nhn McLaughlin,and Weather Report has opened
1% up a whole new area of contemporary music to mass audi- ,
¥ ences. During the first quarter we were proud to see Herbie Hancock,
one of the most critically acclaimed keyboard artists of our time, become
the hottest progressive jazz/rock artist of 1974. H1s current “Head Hunters”
album is on the verge of gold.

Equally dramatic was the exploding popularity of some intensely talentec Joel
individuals and groups who were able to stand behind their hit singles
with a whole body of worthwhile music:

David Essex, a giant in England, whose throbbing 70’s rock has made
him even bigger here.

Billy joel, whose beautiful, reflective songs at last have the public ear, and
will never let go.

Redbone, with native American music that was always on the verge of exploding
through, and now, finally has.

Rick Derringer, a vital force behind albums by Johnny and Edgar Winter, now in
the solo spotlight.

And the phenomenal musicians who created The Sound of Philadelphia, now
recognized and appreciated on their own as MEFSB.

Ak
Wintes M

Thiis Beirsd Thing
Varii v v Dines

WE'VE HAD ENOUGH HITS AND EXCITEMENT TO LASTAYEAR.
ANDWE'VE GOT 9 MONTHS TO GO.
COLUMBIA, EPIC, PHILADEPHIA INTERNATIONAL, MONUMENT, KIRSHNER,
COLUMBIA /WINDFALL, BLUE SKY, T-NECK, STAX, AND MUMS RECORDS AND TAPES

www americanradiohistorv com
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Financial News

Off the Ticker

MOTOROLA'S proposed sale of
its television division to Matsushita

CASSETTE  CARTRIDGE

Electric Industrial Co. Ltd., Japan, is
being investigated at the Justice De-
partment’s antitrust division. Sen.
Birch Bayh (D-Ind.) said the trans-
action would lessen competition in
the U.S. television industry, Matsu-
shita manufactures Panasonic tele-
vision sets,

Meanwhile, Motorola’s consumer
products division was the only divi-
sion in the company which operated
at a loss in 1973, and the outlook of
that division is not expected to im-
prove this year. Since a decline in
U.S. industry color television sales is
anticipated. Motorola does not ex-
pect sales in consumer products to
improve over last year,

* ok k

ANALYSTS believe gains made
by CBS in earnings and sales for the
first quarter probably could be
largely attributed to the perform-
ance of the CBS/Records Group and
the CBS Television Network.
Lower second quarter and six-month
earnings despite record revenues
were reported by Walt Disney Pro-
ductions. Earnings for its second
quarter ended March 31 slipped to
32 cents a share from 36 cents in the

like period a year ago.

LITTLE
LP's

We also make hig
LP's—45's—8 tracks—
cassettes

d"t
akers

Write for Prica List
New York Office
160 East 56th St. (212) 966-3185
Philadelphia Plant,
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CORP., New York, was suspended
from trading through April 20 by the
Securities & Exchange Commission
for failure to file required financial
reports with the agency. ... Inter-
state Stores said negotiations for the
acquisitions by Interstate of several
divisions of MeCrory Corp, are con-
linuing.

L S TR
WARNER COMMUNICA-

TIONS was the subject of a securi-

ties report by Bruns, Nordeman, Rea
& Co. ... A US. Department of
Commerce report said many firms
are slashing 1974 investment plans
because of the energy crisis. Total
1974 investment by all industry is es-
timated at $112.7 billion, down §60
million from what had been planned
before the energy crisis. . . . Harman
International Industries, Lake Suc-
cess, MY, reported record sales and
earnings performances for six-
months ended Feb, 28 by its high fi-
delity equipment operations, Har-
man/Kardon and James B. Lansing.
* * *

RCA reported a 17 percent decline
in first quarter earnings, attributed
primarily 1o consumer areas of the
company’s diversified operations.
The lower earnings were due to in-
creased labor costs, intensifying in-
fation, the energy crisis, lower in-
dustrial production and critical
materials shortages, the company
said.

* * *

THE U.S. demand for Japanese
products likely will remain high.
Nelson Stitt, director of the U.S. Ja-
pan Trade Council, said. He told the
Senate Finance Committee that de-
spite inflation, shortages and quad-
rupled oil costs, Americans will con-
tinue to buy Japanese products. U.S.
trade deficit with Japan, which fell
from $4.1 billion in 1972 to §1.3 bil-
lion last year, will show a moderate
increase this year, Last year, Ameri-
can shipments to Japan were 38.3
bilhon while ULS. imports from Ja-
pan were 59.6 billion,

Billboard
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INTERNATIONAL VIDEO
CORP., Sunnyvale, Calif., obtained
a four-year term loan of $2.5 million
from Bank of America and First Na-
tional City Bank of New York. Inter-
est terms weren't disclosed.

W w *

WARNER COMMUNICA-
TIONS will hold its annual meeting
in New York, May 2. ... Rockwell
International, Pittsburgh, completed
acquisition of Admiral Corp., Chi-
capo. The acquisiion, making Ad-
miral a wholly owned subsidiary of
Rockwell., calls for the exchange of
one half share of Rockwell common
stock for each outstanding common
share of Admural. ... J. C. Penney
revised 1974 capital expenditures to
$250 million from the previous esti-
mate of $200 million.

CBS Sales
Rise Again
In Quarter

NEW YORK—CBS, coming off a
record sales year in 1973, continues
its growth climb, as first gquarter
sales figures for 1974 rose 22 percent
for the Records Group and 9 percent
for the Columbia Group, as com-
pared to the same period last year.

Goddard Lieberson, CBS/Rec-
ords Group president, says that the
group’s 1974 first quarter was the
maost successful in the label’s history,
both domestically and inter-
nationally.

Although sales were soft in France
and Germany, high sales volumes
resulted on the UK., Holland, Bra-
zilian, Mexican, Australian, Cana-
dian and Japanese markets. Sales
for CBS England were 14 percent
over budget, despite a mandatory
three-day work week during the pe-
riod,

At shareholders meeting in At-
lanta Apnl 17, Arthur Taylor, CBS
president, stated that “although we
face severe cost pressures, partic-
ularly in the area of recording talent,
and the vinyl from which records are
made 15 sull in short supply. long-
term contracts are helping 1o assure
the vinyl supplies we require. and
careful planmng hﬂs helped to con-
trol cost increases.” Measures taken
to halt deterioration of profit mar-
gins have also started to show posi-
tive results, he said.

Capitol Industries
—EMI Exetend Tender

LOS ANGELES—Capitol Indus-
tries-EMI Inc. has extended its cash
tender offer for all remaining
1,350,000 putstanding shares—about
30 percent—of common stock held
by shareholders other than EMI
Lid., London.

The 515 a share offer, which was
to have expired April 15, will be ex-
tended to May 6. As of April 4, Capi-
tol had purchased 1,199,792 ten-
dered shares, leaving only about
168,000 shares outstanding,

In view of the number of shares
already tendered, the American
Stock Exchange has notified Capitol
it was initiating action to delist the
company’s common stock,

Although the tender offer already
has reduced public holdings of
Capitol’s common below “ASE
guidelines for delisting, Capitol has
requested the Exchange to defer the
effective date of the delisting until at
least May 6, noting that no assur-
ance can be given that its request
would be acted upon favorably.
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Earnings Reports
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asn”  en o wn - Duke’s Tth Salute
Sales SILAIIOM  S10,757.000 Sl
Net loss 510,000 6,98 1000 ® Continued from page 3
nine-monils aks i
Sales 5[0k 0 I7 475 D the Duke l.‘.HH'I.gIﬂn EI.H:I'I::I}" of New
Loss before L 31 7.000 7,262,000 York and the Duke Ellington Birth-
' b x ® =
et e eet® day Committee are tied into a con-
a—Credit; cerl in Manhattan Friday (26).
The Danish TV-Radio Orchestra
{:g: ﬁg:‘:;* will showcase Ellington's music on
Ist gir. 1o his birthday with a series of shows.
;"“ﬂﬂh ey MR }I’-E:E:!HJ Trumpeter Clark Terry recently flew
Evenue AR T3 6040, " Bl
M LACoinme Bl RO 00 A1 TR tﬂ ﬂﬂpﬂ"hﬂgﬂﬂ 1o Lﬂﬂdufl I]IE F’r‘
Pershare 45 54 chestra and appear as guest soloist.
Averape shares T4, 444 000 74,525 000

Last year, American television
toasted the Duke with a 90-minute
special on CBS, “Duke Ellington. ..

CBS Changes Name

NEW YORK -Columbia Broad-
casting System is changing ils name
to CBS Inc. A filing has been made
with the Secretary of State of New
York, and the firm’s listing on the
New York Stock Exchange has been
relocated alphabetically.

We Love You Madly.” The show on
Feb, 11, 1973, was a tribute to the
man, conceived and performed pri-
marily by his associates in the busi-
ness.

The governmental salute is pri-
marily Duke Ellington as performed
by Ellington himself.
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E1a74 pMOTOWN RECORD CORPORATION

SHOT ON LOCATION

AT NARM ‘AND

HIALEAH PARK
Starring "

%

Special thanks to Micki and

J ules Malamud and staff for |
their invaluable assistance. *

~ with Mrs. Abner
(second from right) and
Mrs. Noonan (extreme
right) presenting owners
with special trophy as
winners of Motown-NARM
T racET
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General News

NARM photo

SOLID RELATIONSHIP—Hal Cook, Billboard's former publisher, participates
at a recent NARM convention involving panel members from the left: Norm
Weinstroer of Musical Isle; Lou Simon of Phonogram; Stan Cornyn of Warner
Bros.; Russ Solomon of Tower Records, and Bruce Lundvall of Columbia.
NARM's new board of directors will attend the City of Hope testimonial dinner

to Cook June 6 at the Beverly Hilton.

Uunlicensed Duplicators File
Appeal In Copyright Fight

OKLAHOMA CITY-The US.
Court of Appeals here has been
asked to reconsider its decision hold-
ing that unlicensed duplicators may
not claim sanctuary under the com-
pulsory license provision of the
Copynght Act,

Al presstime, it was learned that
May 13 was set as hearing date, with
judges probably convening in Den-
ver.

Deemed an important blow
against the practice of unlicensed
duplication of recorded material, the
appellate decision favoring E.B.
Marks Music was handed down by
the court Feb. 28 (Billboard, March
16). It reinforced an earhier and simi-
lar decision by an appeals court in
Arizona.

Unlicensed duplicator defendants
in the case here are Colorado Mag-
netics Inc., d/b/a Sound Values

NARM Board

e Continued from page !

The new NARM board includes:
Dave Lieberman, president: Jay Ja-
cobs, vice president: Dan Heilicher,
secretary; Jack Silverman, treasurer;
plus directors John Cohen, Norm
Hausfater, David Press, George
Souvall and Peter Stocke, last vear's
president.

Membership in the manufacturers
advisory committee will be made
following a meeung between Jules
Malamud, NARM’s execulive secre-
tary, and president Lieberman.

Inc., Sound Values Marketing
Corp., Magnetic Recorders Corp.,
and Randy Sherman and Harry
Cummings Jr.

Their position for a rehearing al-
leges that the court “overlooked™
and "misapprehended” several key
factors in reaching their three (o one
decision. The document claims that
the duplicators’ use of recorded ma-
tenal s, in fact, similar to that of
Ampex, insofar “as the owner of the
copyrighted composition is con-
cerned,” an argument the court had
ruled against.

The petition also asks the court “to
reconsider the copyright issue in this
case n view of the portions of the
1971 amendment specifically
amending the remedial rights of the
owner of a copyrighted musical
composition.” In addition, it charges
that the decision “is in direct conflict
with the rationale of the Goldstein
decision.”

The petition says that the Gold-
stein decision specifically noted that
Congress had no wish “to protect,
nor to free from protection, pre-Feb,
15, 1972, recordings, But under the
Oklahoma ruling. the petition sug-
gests, “even If a state were to enact a
law freeing such recordings, the
copyright owner of the musical com-
position could enjoin the dupli-
cating activity.”

No date has yet been set for the re-
hearing. The duplicators may re-
main in business until a decision on
the petition is rendered.

LOS ANGELES—Tape pirates
here and in Idaho are finding in-
creased disfavor for their activities
by governmental agencies,

Six local defendants, who pleaded
guilty to selling pirated tapes, mostly
Latin, were given a 5250 fine or 10
days in jail and a summary proba-
tion,

The defendants, pleading guilty
before commissioner Meyer New-
man, included Paul Pinhas, owner
of Paul's Electronics; Morris and
Abraham Bernato, owners of Leeds
Imports; Charles Zagha of Zagha

Alexenburg Turns Epic to Gold

NEW YORK -How do vou turn a
label around in four years, picking
up a 62 percent growth in sales along
the way? Ask Ron Alexenburg, vice
president of Epic Records. He's
done it.

Named to head CBS' Epic oper-
ations in August of 1970, Alexen-
burg, then the youngest vice presi-
dent in Columbia’s history, brought
an array of skills to Epic’s helm
having previously served as director
ol national promotion for Columbia
Records, and before that having
promoted product for a Chicago-
based independent distributor.

Alexenburg, now guiding one of
the hottest soul and country labels
on the markel, prides himself on the
fact that he not only knows the sales
chain, but has worked it personally—
from the bottom to the top, or from
selling records over the counter to
his present position.

“"When | first joined Epic, there
were two singles coming off the
charts. And that was the extent of
the label’s market action al the
time,” says Alexenburg. Last year,
between Epic and 1ts custom labels,
23 pold records were produced.

Alexenburg now talks about 34
gold disks in 1974, “or maybe 44 in
"74 would be more appropriate.” he
jokes, but with a serious look in his
eyes.

A great deal of his confidence
comes from the staff he has sur-
rounded himsell with, and he is the
first to admit iL

“Stan Monteiro is one of the linest

For Total Gapabhility in Gustom
Mastering, Plating, Pressing, Printing

(213) 467-1166

Compatible
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Records

CONTACT:

JVC Cutting Center, Inc.
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6363 Sunset Boulevard
Hollywoaod, California 90028
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Brothers; Neal Miller of Neal Im-
ports, and Gideon Hasson of F&H
Discount.

All the locations where the ap-
proximately 5,000 tapes were confis-
cated as contraband were in the
downtown Los Angeles area.

They had been arrested in raids
last December by the Los Angeles
police department in conjunction
with the city attorney’s office.

Five additional defendanis will be
arraigned Monday and Tuesday
(22,23). All those pleading guilty
have been warned nol to have any-

NEWSMAKE

By JIM MELANSON

national promotion men in the busi-
ness, and he has proven it here. Stan,
as well as Jim Tyrell, vice president
of sales, among others, have contin-
ually reflected the energy and drive
which is placed behind new Epic
and custom releases. Whether it be
rock, r&b or country music product,
the team effort is there on every re-
lease—and that is what produces re-
sults,” states Alexenburg.

Those results have meant national
prominence for such artists as
Charlie Rich, Sly & the Family
Stone, Billy Paul, Harold Melvin &
the Blue Notes, the O'Jays, MFSB,
and Charlie McCoy, among others.
Each artist, explains Alexenburg,
has also produced strong results
when il comes to crossing over prod-
uct on the market.

When not traveling the country
looking to sign new talent or follow-
ing up marketing campaigns, Alex-
enburg, operating out of the 13th
floor, is constantly eying the growth
patterns of Epic’s custom and dis-
tributed family of labels, including
Philadelphia International, Mums,
T-Neck, Invictus, Kirshner, Blue
Sky. Monument and the Stax Or-
ganization. He notes that over the
same four-year period Epic, together
with its custom/distributed family,
has produced a 245 percent increase
in sales.

Although part of a major corpora-
tion, Epic has been able to operate as
if it were an independent label,
stresses Alexenburg. He says that an
“independent’s attitude™ has per-
mitted them to pursue both produc-
ton and sales goals with fewer obli-
gations—allowing  them 1o
emphasize quality performance
throughout.

That independent attitude came
into play on the black retailing and
one-stop levels. when CBS per-
mitted Epic 1o extend its credit sys-
tem to help black businesses develop
in their own communities, explains
Alexenburg. “They helped us. and |
saw no reason why we shouldn’t be
helping them.”

Independent thinking 1s also one
of Alexenburg’s personal traits, and
he see the “million seller mark™ for
record sales as a thing of the past. He
feels that the industry has |ulled it-
self into thinking that if a particular
product turns gold it has achieved
the highest plateau of success. Alex-
enburg prefers to visualize the day
when industry marketing and pro-
motional techniques will achieve
multi-million sales levels.

Meanwhile, he feels that new
markelts are opening for both coun-
try and r&b products. He points to
the growing acceptance of country

Contraband Tape Dealers Get
No Sympathy in L.A. and Idaho

thing to do with selling and distri-
buting any sounds which have been
transferred onto tape without the
permission of the owner, or 1o be as-
sociated with any firm engaging in
such activities.

In ldaho, a bill passed by both
houses of the state legislature before
it adjourned, permitting anyone to
manufacture and sell pirated sound
recordings if a two-cent royalty was
paid to the owner of the master, was
vetoed by Gov. Cecil C. Andrus.

Andrus indicated that the meas-
ure would “legalize, rather than pro-
hibit lape piracy.”

CBS Photo
Ron Alexenburg, Epic Records vice
president: label's growth to con-
tinue.

acts in Northern markets, as well as
the increasing potential an r&b song
has in crossing over into the pop
field.

Label executives at Epic and
Philadelphia International feel that
the r&b market impact has been so
strong as to necessitate across-the-
board representation in both stereo
and 4-channel configurations. Both
labels will be releasing SQ product
on a number of their top acts in May
(Billboard. April 20).

Heavily involved with his artists,
Alexenburg also is keeping a close
eye on the business affairs. He says
he is watching the vinyl situation
closely, but that there is no immedi-
ate problem. All commitments to
custom production schedules, as
well as in-house production. will be
met. Possibilities of expanding the
use of television as a promotional
and marketing 1ool are also being
considered.

Alexenburg believes in a creative
approach and the drive to back it
both for himsell’ and staffers. And. if
he has his way, each quality will
continue o translate into product
sales and growth for Epic and its
family of labels,

FBI Search Seizes
Tapes, Duplicators

NEW YORK—Under a consent-
to-search agreement, FBI agents in
Newark., N.J.. recently confiscated
some $35,000 worth of tape dupli-
caling equipment, about 8,000 tapes
and 100 masters from RPM Dupli-
cators, Inc., a Medford, N.J. firm.

Ron Obsgarten, Philip Obsgarten
and Marvin Rabin, principals of the
firm, were not arrested. The U.S. Al-
torney in Newark has not yet sched-
uled a hearing.
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of the world’s recording studios,

even if it is four o'clock in the morning?

Billboard's International Directory Of Recording Studios

When you're the National Sales Manager of a large tape manufacturing company, you know
that your working hours aren’t always 9 to 5. Sometimes you'll get a frantic call at4 a.m.
from a studio in desperate need of software. With Billboard's International Directory of
Recording Studios, coming June 8, you'll have all the pertinent studio information needed to
supply your customers — no matter where in the world they are —all their software needs.
Even if you're too sleepy to ask the right questions, you'll find all the right answers in
Billboard's International Directory of Recording Studios.

And because you're always on the look-out for new customers, Billboard's International
Directory of Recording Studios provides an up-close look at potential clients. Not to mention
a good look at what you have to offer,

Billboard's 1974 International Directory of Recording Studios is coming in the June 8 issue.
We can’t promise you an uninterrupted nights sleep, but we can promise you the most
useful recording studio directory there is.

Ad Deadline: May 10
Issue Date: June 8

Contact a Billboard Sales Representative at any of the following offices:

LOS ANGELES: NEW YORK: CHICAGO: NASHVILLE; LONDON: TOKYO:

Bill Moran Ron Wiliman Jil Hartwig John McCartnay 7 Camaby Streat Eiyoshi Yorhihira
8000 Sunszet Bivd. 1 Astor Plaza 150 No. Wacker Drive 1719 West End Ave. London W.1, England  Japan Advarising
LA, Calif. 20069 New York, N.Y. 100368 Chicago, 1. 60606 Mashville, Tenn, 37203  437-B0A0 Communications. Inc
(213) 273-7040 |212) T64-7300 (312} CE 6-9518 \B615) 329-3925 New Ginzn Bldg

T=3=13, GinTa-Ku,
Tk 104 Japan
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Talent

Jerry Heller’s Agency Books
In $alable Packages

Rock Acts

LOS ANGELES—Jerry Heller
preaches that the personalized inde-
pendent booking agency has its best
chance ever at big money in rock, a
situation he parallels to the breaking
up of the big movie studio system,

Heller's 4-year-old Beverly Hills
agency bookings grossed $1.9 mil-
lion during its first year, $3.7 million
the second and $5.8 the third. He ex-
pects an artist gross of over $7 mil-
lion when the fourth-year tallies are
added up.

By his own account, Heller 15 a
millionaire who rises at 5:30 a.m,
weekdays to watch the stock market
ucker telecasts and rarely leaves his

-

il #
Billboard photo
Agent Jerry Heller: the independent
shops have a promising future.
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“ WORLD PRODUCTIONS, INC.

P. 0. BOX 955. NDRTH MIAML FLOREIA 31181
305/491-7921

By NAT FREEDLAND

agency office ull nine in the evening.

His office staff consists of six
agents and four secretaries. “Frank
Barsalona’s Premier Talent has
more power in rock than any other
booker, and all they've got in New
York is five agents,” says Heller.

“Yet they've been a dominant
force in setting big tours for loud
rock stars like the Who, Grand Funk
Railroad. Black Sabbath, Humble
Pie and Black Oak Arkansas. They
also haven't done badly for writer-
singers like Carly Simon, Van Mor-
rison and Cat Stevens.”

Although the name of Jerry's
agency is sull Heller-Fischel, he
bought out Don Fischel's partner-
ship in February. Fischel is now
packaging some independent TV
productions.

Heller started in the agency busi-
ness in 1963 after college and gradu-
ate business school, some stock in-
vestment experience and military
service. He put in stints at Coast Arl-
1sts, Associated Booking and Chart-
well before stepping out on his own.

His independent operation has
been a success despite having a min-
imum of superstars on the roster. Al
the moment, the biggest names on
his 17-client roster are Dr. Hook &
the Medicine Show, Guess Who and
Johnny Rivers.

“"We still get 5600,000 a year for
Grass Roots dates although they
havent had a hit record in several
years.” says Heller. *I'd much rather
have a list of medium-priced head-
liners who can be kept working
steadily. than build a whole agency
around one superstar who can walk
out and leave you in deep trouble
any ume, This happened to one very
promising new LA, agency last year,
They lost their superstar and had to
close.”

Heller believes that a key factor in
keeping acts working between or af-
ter hit records is to tour them in sal-
able packages. “You can't be greedy
and just package your own clients
together. We've had very profitable
Guess Who tours, teaming them
with Joe Walsh or Steely Dan, nei-
ther of whom are our clients. This
summer we're trying o work out a
package of the Guess Who and Billy
Preston.”

Heller's agents do not divide up
the country geographically, the
usuil booking office practice. “1
have my guys working with the
promoters they get along with best,
no matler where the promoter is lo-
cated.”

According to Heller's historical
view of the talent agency business, it
was founded in 1ts modern form by
Jules Stein of MCA and Joe Glaser
of ABC, both deceased, and Willard
Alexander, whose agency still bears
his name.

“At the start of these three men's
careers, they were more like personal
managers looking out for every facet
of their artists’ careers,” says Heller,
“Then with the overwhelming craze
for big bands, they became tremen-
dously powerful and built-up large
organizational structures. That's
why a new kind of personal manager
came Lo the fore in order to deal bet-
ter with an individual artist’s overall
business needs.”

Heller feels that the pendulum has
swung back toward more personal,
smaller rock agencies, reflecting an
increasing fragmentization of the
entire entertainment industry.

He also sees a positive new factor
for the touring artist in a resurgence
of recently opened rock clubs
throughout the East and South,

Gladys Knight, Mathis Set
For Newport Jazz Festival

NEW YORK-Several top pop
artists including Johnny Mathis,
Gladys Knight & the Pips, the
OJays, and Kool & the Gang, will
appear at this year's Newport Jazz
Festival scheduled to get underway
im New York City on June 28,

Diana Ross’ appearance at the
festival 1s scheduled for July 7. when
she will appear with top jazz musi-
cians at Radio City Music Hall in a
special program, Jam Session for
Diana (Billboard April 13).

Mathis” appearance at the festival

is scheduled for July 3, He appeared
in two performances al Avery Fisher
Hall on a program titled, Jazz Salute
to the American Song, along with
such popular jazz artists as Bobby
Short, Stan Getz. Gerry Mulligan,
Bobby Hackett, Jackie & Roy and
Ruby Brafl and George Barnes.
Gladys Kmight & the Pips, Kool &
the Gang, the O'Jays and Billy Eck-
stine are due to appear on July 3 at
the Nassau Coliseum on a program
titled, “Schlitz Salute to Jazz and
Soul.” (Cemtimed on page 1Y)
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Neal Preston photo
HOBBIT SPLITS—Paul Williams (seated) is 42 Ibs. slimmer and also shedding
his six-year association with A&M’s Irving/Almo Music as he signs his Hob-
bitron Music to a split-publishing deal with 20th Century Music. Standing
from left: Williams' manager Denny Bond and attorney Seymour Bricker,
20th Music president Herb Eiseman.

PAUL WILLIAMS
PATTI DAHLSTROM

Troubudouwr, Los Angeles

A truly satistying double bill brought together
April 9 a pair of pedormers who could well be
teamed effectively at future room dates

The remarkably slimmed-down Paul Williams
now looks small and cute, instead of small, cute
and strange. His rap between songs remains as
strange as ever though, befitting his background
as a former actor who used heavy TV talkshow
appearances to progress around his lack of a hit
single.

The Williams voice is an oddly appealing old-
man's croak that, as hime goes on, conveys more
and more of the melodic sweep behind the
beautiful songs he has written such sensitive
lyrics for.

With various partners and on his own, Paul
Williams has created a body of work thal makes
for an exiremely impressive sel. His bachup
group is so good, they sometimes tend fo over-
whelm his fragile vocalizing if he isn't miked
exactly nght.

Patti Dahlstrom, one of 20th Century’s tal-
ented writer-singer stable, has a pretty sound, a
laidback, casual style and good group.
Strangely, each song she did was better material
than the ones before; till she climaxed her set
with the very strong “Emotion.” Her unpre-
tentious but high-guality music was a perfect
sefup for the quirkiness of Paul Williams' ap-
proach. NAT FREEDLAND

BUZZY LINHART

The Castaways, New York

Buzzy Linhart is musically alive and well,
True, the phrase has been used before, but in
Linhart’s case it takes on added meaning, as
this 15 one artist who, over the years, has tray-
elled a Huctuating path when it comes {o markel
acceptance.

Actually, there seems fo have always bean
two Linharts—the one who cuts records and the

Blue Swede Producer Looks for

By BOB KIRSCH

LOS ANGELES-Certainly one
of the most successful records of the
young year, and also one of the most
unusual, has been Blue Swede's
“Hooked on a Feeling,” a No. | disk
in the U.5. and the first No. | record
for the EMI label here,

Bengt Palmers, producer of Blue
Swede, visited L.A. recently and
says, “l had been working with the
band’s lead singer, Bjorn Skifs, for
almost a year before we got the
group together.

“The reason we decided to form a
group is that it's sometimes hard to
be a solo artist in Sweden. You have
to tour with pickup bands often and
it’s just easier if you have a base.”

Once the group was formed and
went out on the road, Palmers heard
Jonathan King's version of

“Hooked™ and decided 1t would be
perfect for live appearances. "It
went over so well, with the unique
arrangement. that we cut it as a
single,” Palmers says. "It wasa No. |
hit in Sweden in May last year. The
band has since had three No. | sin-
gles in Sweden. where they are
known, interestingly enough, as
Bjorn Skifs and the Blablus, the
name of the group being slang for
denim,

Palmers is also working with a
number of other bands in Sweden.
and he feels that at least five have
potential for the U.S. market, One of
them, Landslaget, already has a
single out here on EML.

As a producer, he feels that his job
15 “to put all the pieces together, |
have a specific idea of what 1 want
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before 1 po into the studio: 1 have
any charts that might be needed
ready and I try to ofTer as much in-
struction as possible without inter-
fering with the band,

“As for singles,” Palmers contin-
ues, “I'm really a singles freak. | love
making them and one thing | always
try and do 15 make sure the record
has a hook of some kind. There has
1o be an immediate impact the [irst
time you hear a song if it’s going lo
be a hit.”

Palmers adds that radio is very
important in Sweden, primarily be-
cause there are very few stations and
these are government owned, as in
England.

He also feels that while “Hooked™
was not made with the US. market
in mind, the fact that it hit so quickly

lalentin Action

one who performs live. At this gig at the Casta-
ways April 3, the better half showed up, totally
turning on a receptive house.

He was not completely alone, though, as the
‘other hall’ did tag along to plug selections from
his Atlantic Records debut LP, “Pussycats Can
Go Far.” And this time around, it seems, the two
hit it off from the start.

With matenal being 100 parcent of Linhar
origin, the set flowed with a buoyancy and crisp-
ness of sound. Linharl, always the creative
writer, worked both the matenal and his stage
shills to the fullest, often switching from the vi-
braphane to the electric guitar—and back again.
Backup was also fine, prowiding a hight musacal
format behind Linhart’s vocals

A Linhart sel would not have been complele
without his well known “Friends,” but high-
points came from such album selections as
“You Don't Have To Say Goodbye,” “There It
Goes Again” and “If You Can't Join 'Em, Beal
‘Em."" Another life n the career of Linhart; but,
if this set is any indication, it might be the one
that the ‘two' Linharts and a bunch of lans have
been waiting for. JIM MELANSON

POCO

Academy Of Music, New York

Though Poco has amassed a farge foflowing in
the city over the past four years, they have con-
tinually expressed a frustration over never hay-
mg that one commercial single or album to dent
the charts like some of their contemporanes
have managed lo score with. The fact that
Poco's albums, especially their two recent
recordings, “A Good Feelin' To Know" and
“Crazy Eyes” have contained tracks which must

be considered minor classics in their field have
nol yielded substantial sales.

Even without the guiding spint of founding
member Richie Furay, Poco are standing firm in
thewr stylistic approach which encompasses
tight three part vocal harmonias and the fluent
guitar work of Rusty Young's lucid pedal steel

(Continued on page 17)

That Hook

is an indication of the “open-
minded attitude of U.S. disk jockeys.
They don’t really care about the na-
tional origin of a record. They seem
1o be more interested in whether it is
good music,

“By the same token. | think that
the singles market around the world
is beginning to get more lively again.
Artists and producers are placing
more emphasis on pood singles
rather than worrying only about
LPs.”

Palmers says that Blue Swede will
probably tour here in the fall, and
that Landslaget may also be along.
As for Palmers, it appears that his
work as a producer will continue 1o
be successiul, He released |7 singles
in Sweden last year, and 16 of them
hit the charts,
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Rolling Stones Excitement
Captured In New Movie

NEW YORK -The

Stones 1972 American tour 15 now a
movie, as was their 1969 tour in
“Gimme Shelter.”

The new film is an ambitious and
well conceived undertaking which
projects the audience into an atmos-
phere of actually attending a live
performance via the use of a quadra-
phonic sound system. the elimina-
tion of opening and closing titles
and no superfluous dialog.

“Ladies and Gentlemen .. .7 was
not filmed at any one concert but
rather is a collection of the better of-
ferings from three or four shows
with partucular emphasis on the
Madison Square Garden appear-

Cruise to Jump
With Jazz Stars

NEW YORK-Jazz buffs can
cruise o Nassau and Bermuda and
enjoy the artistry of Ray Charles,
Ella Fitzgerald, Dizzy Gillespie, Os-
car Peterson and Bobby Hackett
aboard the Rotierdam departing
May 25,

The Holland American line in as-
sociation with Exprinter Inter-
national has set up Showboal | as
the name for the seven-day cruise.
Passengers will have the opportunity
to sit in on jam sessions and conduct
panel discussions with the perform-
CTS.

In the past Cunard has sponsored
Jazz cruises,

Rolling

ance. The individual songs. pro-
vided thev were not done in con-
secutive order at any one concert,
were separated by screen blackouts
and off-camera audience reaction.
The blackouts never lasted more
than a few seconds which further en-
hanced the machine gun peace of
the 90-minute film that seemed
much shorter.

The Rolling Stones are consum-
mate showmen and every bit of their
electric stage presence is captured by
the camera. From Mick Jagger's uni-
sexual posturing with the one hand
coguettishly on his hip. w Bill Wy-
man's loose-jointed arrogance, Lo
the stoicly presented rhythms of
Taylor, Richards and Watts—it's all
there. The group modestly referred
to as “The World's Greatest Rock
and Roll Band™ more than lives up
ta its billing.

Only quibble is that there weren’t
enough change-of-pace ballads to
vary the film's movement. Only the
classic “Love in Vain" slow blues
and the wind-down ending of “Mid-
night Rambler” gave the audience a
respite in an overwhelming piece of
music history.

The movie is an independent pro-
duction and release. Production
company 15 Dragon-Aire with Roll-
ing Stones label chief Marshall
Chess as executive producer and
Rollin Binzer directing. “Ladies and
Gentlemen . .." will play limited en-
gagements in a few cities at a time
with several tons of guadrasonic
sound equipment traveling to each
theater.

® Continued from page 16

The group now has a formidable backlog of
matenal to draw upon, recorded through the
course of their seven albums, including the up:
coming, "Seven,” yet their show at the Academy
Of Music on Apnl 5 did not contain the spark of
vitality which ther previous performances have
been able to ignite. The spright country funk of
songs like "A Good Feehn' To Know" and
“C'mon” was all but lost in the din, and paled
next to their recorded versions, but the new ma-
terial they debuted, especially "Skatin' ™ and
“Drvin’ Wheel” sounded like it had the poten-
tial to connect in a bigger way than anything
they have done in the past. BARRY TAYLOR

TEX WILLIAMS
JOE & ROSE LEE MAPHIS

Paloming, Los Angeles

There may be an influx of new talent into
country music, but the veterans still have a lot
going for them, as their Saturday (13) appear-
ance of Tex Williams and Joe and Rose Lee
Maphis here illustrated

Williams, currently on Granite Records, has a
line voice and struck up a fast rapport with the
crowd through humorous anecdotes and a gen-

Howard Rose
Forms Agency

LOS ANGELES—Howard Rose,
formerly Elton John's agent at IFA,
has formed an agency here under his
own name. Charter client roster is
Elton, Three Dog Night, Steely Dan,
Kiki Dee and Harriet Schock.

Elton thought enough of Rose's
work on his last U.S. tour to gift the
agent with a Rolls-Royce. And when
Rose set up his own shop, Elton re-
portedly sent IFA an exit telegram
saying, “My future is Rose-y.”

Talentin Action

erally fnendly manner. As well as singing his
biggest hit, “Smoke, Smoke, Smoke," he also
ran through a variety of other material, includ-
ing “The Night Miss Nancy Ann's Hotel for
Single Girls Burned Down” and a narrative of
the Pledge of Allegiance. Williams had Capitol
Records’ first country milhonseller almest 30
years ago, and he showed here that he is still a
fine performer who can hold his own as a head-
liner.

loe and Rose Lee Maphis offered an enter-
tamming set with loe playing superb guitar, as
well as doing a fine job on fiddle and banjo. Rose
Lee handled most of the singing, including hits
she's wntten for stars ke Connie Smith. Joe's
brother Bob joned for some fop-nofch guitar
and banjo work BOB KIRSCH

ELECTRIC LIGHT
ORCHESTRA
STEELY DAN

Fisher Hall, New York

Of all the groups to have attempted a lusion
of rock and classical strains, none have achieved

the depth or notoriety of the Electric Light Or
chestra. Since their formation a couple of years

ago, they have soared to dizzying heights, bul
they have also been faced with a senes of prob-
lems—bath personal, and in the nature of their
musical presentation, The recent acquisitions of
violinist Mik Kaminsky and cellist Hugh
McDowell seem fo have broadened the me
lodious range of the group, while at the same
time siriking an accord between those disparate
glements which threatened lo erupt, The group
currently appears to show more regard for rock
than classics, bul their full potential s still a
long way from being fully realized.

Thew performance at Fisher Hall on Apnil 3
was dominated by the maierial from their latest
United Artists album, “On The Third Day,” pro-
viding them with opportunity to display moder-
alion and refinement, especially in the sparkling
use ol the harmonious interaction between
Richard Tandy's synthesizer and the string sec-
tion of Kaminsky, McDowell, and Mike Edwards.
Still, it was the rockers like "Ma Ma Ma Bell"
and those spiced with a tinge of classical
aplomb which brought the audience to their feel
and racing down the aisles, The most recent of
these include “Day Tapper,” which segues into
Mozart’s Piano Concerto in C before returning to

(Continued on page 18]
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the theme of the Beatles' song, but "Roll Qver
Beethoven,” which has already become some-
thing of a cliche, and the ponderous “Hall Of
The Mountain King,” which gives way to “Great
Balls 01 Fire" are exquiste in their pedformance
and delivery.

It was unfortunate that the group’s madcap
antics were not used fo liven up some of the
sluggish interludes, but the ELD left the definite
impression that their music was still evalving
and that the best has yet to come.

Steely Dan, who opened the show, seemed to
be up against a phantom jinx the entire eve-
ning—battiing against a sketchy sound mix
which at one point forced them to stop midway
through a song, and an audience whose pa-
tience grew thin as the evening wore on. “Do It
Again” and “Reelin’ In The Years' bought them
a short reprieve, but for the ABC recording art-
ists, it was a long night, BARRY TAYLOR

ENCYCLOPEDIAS OF SOUL
JOHNNY'S DANCE BAND
The Castaways, New York

A combine of some of the top studio men on
the market today, the Encyclopedias of Soul laid
out a solid package of good vibrations during the
weekend appearance here March 29-30.

Formed and headed by bassist Gordon Ed-
wards, the group includes the likes of Cornell
Dupree, guitar, Charlie Brown, sax, and Herb
Lovelle, drums. Throw in vocalists Keith Wil
liams and Esther Macrow, and the results score
this group, although unsigned, as one of the
tightest. slickest bands available,

Maoving through & number of r&b selections.
as well as pop/rock tunes, the band pulled out
all the stops along the way, They were as bal-
anced as smooth in providing excellent backup
for Williams and Ms, Macrow's selections—all of
which marked both singers as creative and
skilled professionals. Although primarily studio
men, and having played a backup role here, this
i one group thal could tie it together on any
number of fronls.

Inhnny's Dance Band, also unsigned, openad
the bill. The talent was there, as the five-man/
one woman vocalist group wowe their way
through mostly original material. Still a bit un-
polished in stage presence, the band shows
glimpses of potential with the proper handling
and matenal. JIM MELANSON

HAWKWIND MAN
A cudemy Of Music, New York

While Hawhkwind has developed into some-
thing of an institution in England over the last
few years, they are still finding the going rough
in this country on their second tour. At the Acad-
emy Of Music on April 10, they played before an
oddly complacent coterie of fans who absorbed
their cosmic incantations, thanked them, and
walked oul like re-charged androids.

The only difference between last November's
“Space Ritual” and this month's “1999 Party”
concept seemed to be a noticeable increase in
their decibel output.

Playing from out of shadows for most of the
evening, the musicians, with the exceplion of
saxophonist Nik Terner, who was resplendid in a
green frog's costume, opt for anonymity, leaving
all the visuals to Liguid Lens' Optics, a very ca-
pable crew. The group's sound is dominated by
guitarest Dave Brock's power chording which is
at the core of the wall-of-sound bombast, with
the mellotron and saxophone wsed to heighten
the intensity rather than create melody. The lyr-
ics are not sung as much as they are chanted,
with Turner occassionally stepping out to recite
some of the most ludicrous lyrics ever sef to a
page.

Man, a Welsh group on their first Amencan
tour since their inception six years ago, leaned
heavily on their longer numbers like “Spunk
Rock™ and “C'mon.” The rhythm section of
drummer Terry Williams and bassist Ken Whaley
provided a strong bedrock foundation over
which guitarists Mickey Jones and Deke Leonard
floundered with half-baked ideas and divergent
solos which never crystallized into a cohesive
statement. The one exception to this was during
Leonard's “A Hard Way To Live,” a compact
rocker off his "lceberg” album, which provided
a few minutes of the best music heard all eve-
ning. Bath Hawkwind and Man record for United
Artists. BARRY TRYLOR
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BILLY COBHAM
THE CREDABILITY GAP

Boittom, Line, New York

Billy Cobham, once the backbone of the
Mahavishnu Orchestra, and now fronting his
own eight piece band made a most impressive
debut four day engagement at the Bottom Line
last week, bulldozing through material from
both the “Spectrum” and the new "'Crosswinds™
albums in addition to playing one devastating
number which has not yet been recorded.

By Cobham's second night (April 12), the jit-
ters subsided and the group served up a well
played ebullient set led by Cobham and conga
player Lee Pastora, who also showed consider-
able technique and sophistication,

With this band, Cobham has succeeded in
crealing an outfit of enormous potential—
equally fluent in both jazz and rock, and capable
of playing subtle passages like “Heather” as
well as the more trenchant numbers like “Tau-
rian Matador” and "“The Pleasant Pheasant ™
which are enforced by the nich brass section of
Mike Brecher, saxophone; Randy Brecher, trum-
pel; and Glen Femis, trambone.

If there was ever any question as to whether
another jazz/rock fusion could sustain them-
selves in what has already become an over-pop-
ulated field, Cobham’s band has already laid
these doubts to rest. Not only should the Atlan-
tic group be able to survive, but before long,
they will probably be setting the pace.

The Credability Gap is a comedy guariet
whose routines are drawn from the most obvious
sources imaginable—Watergate, wiretapping,
kidnapping, and TV commercials—making their
material uncomiortably predictable. A sketch
which satirized the Osmond Brothers saw the
Reprise recording artists romping through their
funniest bit, an original song titled *You Can't
Judge A Book By Its Hair.” BARRY TAYLOR

HERBIE HANCOCK
CHICK COREA'S RETURN

TO FOREVER
Carnegie Hall, New York

It was the first time that anybody had the
foresight to put Herbie Hancock and Chick
Corea on the same bill, and judging by the full
house at Carnegie Hall on April 13, it proved to
be a clever manuever,

In the upcoming months, Corea's Return To
Forever will be perdforming mainly with rock acts
which will surely increase their audience, as the
group proved that they are well versed in to-
day’s popular stream of music and are capable
of capturing the interest of the typical rock lis-
tener.

Maost of the group’s repertoire is taken from
their latest Polydor album, “Hymn Of The Sev-
enth Galaxy," and includes the imposing “Math-
ership,” which begins with a crisp drum intro-
duction by Lenny White and breaks into a
melodic tapestry featuring Bill Connors' serpen.
tine guitar work. Bassist Stanley Clarke excelled
in “After The Cosmic Rain,” with some rapid-fire
staccato playing which he later contrasted with
an acoustic bass solo played alternately with
and without a bow.

Corea's playing on electric piano s articulate
and tasteful. Whether he is soloing or under-
pinming the texture of the group, his acute
awareness of melody and harmony adds a
piquant blend.

Return To Forever suceeds where other simi-
lar hands have failed because they are aware of
their imitations and have a clear idea of what
they are trying to strive toward, with their vir-
tuosity being the means of getting closer to it
rather than the end itsell,

Herbie Hancock is currently fronting a pol-
ymorphic ensemble that touches on African,
rock, jazz, and electronic rhythms.

Things rolled smoothly for Hancock, who has
been riding on the crest of his immensely popu-
lar Columbia album, “Headhunters" for the past
couple of months, as the group revelled in an
updated arrangement of “Watermelon Man" to
open the set. This immediately flowed into an
extraordinary interlude which featured
tenor saxophonist Ben Maupin on an impressive
solo, and percussionist Bill Sommers on a vari-
ely of exotic instruments.

Hancock fronted the assault through a couple
of unidentified numbers, and remained fully in
command on both electric piano and clavinet,
taking most of the solos and setting an aggres-
sive pace, Hancock finally did himself in at the
end of the performance with an indulgent
synthesized melange of noise which some irate
afficianados responded to with calls of “Play
some music!,” concluding his set on a dubious
note. BARRY TAYLOR

Who/
Where/
When

(All entries for Who—Where—
When should be sent 1o Helen Wirth,
Billboard, 1 Astor Plaza, New York,
N.Y. 10036.)

Campus uppeurances by artists are
incorporaied into the listings below.
Ariists dppedring  on cdmpus ore
miarked with an asrerisk.

EAST

“BLUE MAGIC (Atlantic): Apollo Theater,
N.Y. April 19-25; Rutgers Univ., New
Brunswick, N.J. (27).

“BETTY DAVIS (Just Sunshina): Drexel
Univ., Philadelphia, Pa., April 27.

WEST

*DAVE MASON (Columbia): Auditorium,
Long Beach, Calif., April 26; Wintar-
land, San Francisco (27); Univ. of Calif.,
Santa Barbara, Calil. (28),

OZARK MOUNTAIN DAREDEVILS
(A&M): Moore Theater, Seattle, Wash.,
April 26-28. &

MID-WEST

*EAGLES (Asylum): Univ. of lil., Urbana,
April 25; Aragon Ballroom, Chicago
(26); Morris Civic Centre, South Bend,
Ind. (27).

JONESES (Mercury). Ruby Guich,
Champaign, IIl., April 26-27.

LES McCANN (Atlantic): Indianapolis
Convention Center, Ind., April 22;
Gilly's, Dayton, Ohio (23-28).

*OZARK MOUNTAIN DAREDEVILS
(A&M). Kansas State Univ., Manhattan,
April 23.

TAVARES (Capitol)) Town Hall Ball-
room, Kansas City, Kansas, April 26-
27.

FARON YOUNG (Mercury). Country
Opry, Petersburg, 1L, April 27; Narrow
Lake Ballroom, Springport. Mich. (28).

SOUTH

EAGLES (Asylum): Monroe, La., April
22, Rustin, La. (23).

*BILLY JOEL (Columbia) Catawba Col-
lege, Salisbury, N.C., April 22: Ark.
State Univ., Jonesboro (24); L.S.U.
Baton Rouge, La, (27); Univ. of Miss.
Oxford (28); Salem College, W. Va.
{30).

LA WANDA LINDSEY (Capitol): Swee-
g Auditorium, Santa Fe, N.M., April

Telly Savalas to
Cohost Music’s
Tennis Tourney

LOS ANGELES-—Applications
were sent out last week for the first
annual Music Industry Tennis Tour-
nament, according to Morris Dia-
mond, president of Beverly Hills
Records and host of the three-day
evenl.

Diamond also announces that
film actor Telly Savalas has been
named cohost of the tournament
which will be held May 24-26 at the
Balboa Bay Club at Indian Wells
just outside of Palm Springs, Calif.

The schedule includes a no-host
cocktail party and dancing May 24,
tennis all day May 25, followed by a
cocktail party and a barbecue dinner
beside the I, then more tennis
May 26, followed by the awards that
afternoon.

On the tournament committee are
Jay Cooper, Marty Cupps. Bob Lev-
mson and Rick Weiser. Fees in-
clude rooms, all tennis fees and ten-
nis pro Conrad Woods is available
for tennis lessons. Transportation
will be provided to and from the
Palm Springs airport. The Balboa
Bay Club has six night-lighted ten-
nis courts and adjoins the Indian
Wells Country Club Golf Course for
those who'd also like to play golf,

For further details, telephone
Diamond at: 213-461-4409.
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Talent

_NewontheChorts_

OZARK MOUNTAIN DAREDEVILS
“If You Wanna Get to Heaven™ %0

A&M’s Missoun farmboy reckers, who cut their debut in London with vet-
eran producers David Anderle and Glyn Johns, have worked their way to a
chart single that sounds as if it belonged there all the while. *Wanna Get 1o
Heaven™ 1s a near perfect-textbook example of how funky hard-rocking can be
structured for contemporary hit AM airplay by cleancut, uncluttered organi-
zation. Lync 1s uncomplicated but offbeat, presenting the thought that *If you
wanna get to heaven, gotta rise a little hell.” Management by Kansas City

impresario Stan Plesser, who also guides Capitol’s Brewer & Shipley.
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_Signings_

Lena Zavaroni, 9-year-old Eng-
lish belter with a gold record in Eu-
rope, signed with Stax Records for
the U.S.

The Eagles, Asylum artists, have
signed for booking with 1FA,

James Brown has re-signed with
Polydor worldwide for both record-
ing and publishing.

The Gliders, four-man Los An-
geles soul act w Alva Records.
Group’s singles debut is "No Time.”

Buck Ram’s Platters have been
signed to an artist/ production deal
with - Phonogram International of
Holland, who have been success-
fully reissuing old Platers masters.

The Hollywood Stars have signed
with Columbia. Daddy Warbucks is
another new Columbia acquisition.
And 1o sister label Epic goes Ne-
vada-based foursome, Harmony.

Coven, of "One Tin Soldier” fame,
signed with Sidney A. Seidenberg
Management. Coven currently tap-
ing sessions in L.A. with producer
Shel Talmy.

Mike Belkin, Midwest concert
promotion biggie, set as entertain-
ment consultant for Milwaukee's
July 12-21 Summerfest ‘74,

Buzzy Linhart signed with Atlan-
tic Records. Al present, he is touring
the US. in conjunction with a pro-
motional campaign backing his first
Atco LP release, "Pussycats Can Go
Far™ ... Kate Smith also now with
Atlantic Records. Her first single on
the label, “Smile, Smile. Smile,” is
due out shortly, ... Blue Thumb
recording artists the Butts Band
have signed with BNB for manage-
menl representation.

Jim Sullins, 24, signed o 20th
Century Records as writer-singer.

Gabriel Kaplan, comedian,
signed a five-album deal with ABC/
Dunhill.

Hilton, Liszt
Trying for a
New Contract

LOS ANGELES—The Beverly
Hilton Hotel here and Mike Liszt's
Marathon Productions have ended
their contract for nitery shows in the
hotel’s ballroom, However, Beverly
Hilton general manager John Nor-
lander says both sides are trying to
work out a new deal.

MNorlander says the idea of setting
up the large hotel ballroom for
nightclub performances when head-
liners are available had already
proved itself for the Beverly Hilton.

A total audience of 12,000 to
13.000 attended the nine week-night
shows which played the lacility so
far. Bills were headed by Johnny
Mathis, Bill Cosby and last-minute
replacement Josephine Baker.

Dates were announced in the next
two months for Aretha Franklin and
Ray Charles. Last week a Staple
Singers-Four Tops package was
canceled. Norlander says he hopes
the independent production com-
pany can smooth out the problems
with artist negotiations that arose at
the start of the operation.

Hunter’s N.Y. Office
To Aid His Artists

NEW YORK-—Kevin Hunter,
long active in Canada as a personal
manager. has opened an office here,
Kevin Hunter Associates, Inc,, to Fa-
cilitate ULS, bookings and record

company negotiations on behalf of

his talent roster. His Toronto office,
under the direction of Steve Propas,
will also continue n operation.
Hunter artists include Natalie
Cole, The Bells, Jason, The Zaras,
The North Door and Chil Edwards.

www americanradiohistorv com

Gladys Knight, Mathis Set
For Newport Jazz Festival

® Continued from page It

Other concerts scheduled include
The Musical Life of Charlie Parker,
Carnegie Hall. June 28: Cafe
Society Revisited, also at Carnegie,
June 19, An Evening of the Blues,
Avery Fisher Hall, June 30, with
such artists as B.B. King, Bobby

1974, The show’s originator blames
lack of police efficiency in curbing
pickpockets and unruly mobs at last
year's fest for his decision.

Wein took a two-day segment of
the festival to his hometown for the
first time last year. It was held in

Fenway Park.

Blue Bland and Sleepy John Estes; a
big-band ball at Roseland Ballroom,
featuring Harry James, Sy Oliver
and Tito Puente: Lionel Hampton
Presents at Carnegie, July 2; and
Jazz on the Hammond, with Jimmy
Smith and Friends, Carnegie Hall,
July 1.

Also to be repeated this year is the
Hudson River boat ride, at which
the World’s Greatest Jazz Band and
the Preservation Hall Jazz Band
from New Orleans are scheduled to
perform. This event is scheduled for
July 7.

There will also be a Latin Night, a
night of Guitar Impressions, and
special concert by the New York
Jazz Repertory Co.

Wein has canceled the Boston ver-
ston of his Newport Festival for
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Talent

Studio Track

Al Larrubee Sound in Los An-
geles, Al Wilson is working on his
next set with Jerry Fuller producing
and Barry Randolph engineering.
Also at Larrabee, MCA’'s ClifT De
Young has finished his debut LP,
with Snuff Garrett producing and
Lenny Roberts handling the control
board. Jim Hilton, former Motown
engineer and now with Larrabee, is
working on a new LP for Santo &
Johnny (remember “Sleepwalk™
more than a decade apo?) Jackie
Mills is handling the production.
Mills is also working with Don
Randi, and is also producing Brady
Bunch member Maureen Me-
Cormick’s single. Finally, congratu-
lations 1o Barbara Lewis, new studio”
manager at Larrabee. Barbara
comes to the studio from the Record
Plant here.

* kK

Lots of activity at Sunwest
Recording Studios in L.A. too. Dur-
ing the past month, Chris Hinshaw
has joined as an engineer. Chris
comes from Columbia, the Record
Plant and Wally Heider. Bobby Wo-

By BOB KIRSCH

mack has also been in the studio,
working on sessions as a producer
with Mary Wells and the Valentinos.

The Valentinos, you may remem-
ber, were Womack's original group
and had the first hit of “It's All Over
MNow," later to become one of the
first U.S. hits and the first number
one British disk for a then new group
called the Rolling Stones.

Jay Senter was in working on a
single for Capitol's Mike Deasy.
And the Osmonds have been in
working with producer Lyman Day-
ton on the score of “Where the Red
Fern Grows,” a new movie. Songs
for the soundtrack will be sung by
Andy Williams. Stewart Evans is
handling engineering chores.

Also al Sunwest: Jerry Styner,
composer, arranger, producer, engi-
neer 15 working on several projects,
including sessions with Claudine
Longet for Barnaby, Solomon Burke
for ABC/Dunhill and Herman Rush
Productions, Chris Bellado for Mike
Curb Productions and movie score,
“Code 2 Soul” for S&S Productions.
Troy “Rags™ Raglin in producing an

Congratulations

BACHMAN-TURNER
OVERDRIVE

on the
success of
your new album
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Engineered by Buzz Richmond
and recorded in

SEATTLE

2212 4TH AVE
SEATTLE, WASHINGTON

(206) 682-0420

*Also the recording home of TOWER OF POWER’s
‘BACK TO OAKLAND’, Jim Gaines, Engineer.

LP for Spaceark for Andromeda Pro-
ductions.

b w wr

Bill Tate, owner of Track Record-
ing, Inc. in Silver Spring, Md., re-
ports that Linda Ronstadt was in
recently for three sessions. Lowell
George handled the production and
also played on the sessions. George
Massenberg handled the engineer-
ing. Columbia’s David Bromberg
also played. Track has recently put
in a new quadrasonic control room,
complete with a custom built Neve
console. Dave Harrison of Studio
Supply in Nashville designed. Fi-
nally, local bluegrass group Seldom

was in working on sessions.

w * *

In San Francisco, Wally Heider's
recording studio has added a public
relations and promotion depart-
menl. Debbie Prusa will head oper-
ations and development. Ms. Prusa
had been with Heider's San Fran-
cisco facility for the past two years,
acting as traffic manager and for the
past year, as studio manager.

* * *

At New York’s Electric Lady Stu-
dios, Lou Reed is working on his
next LP, with Steve Katz producing
and Mike Stone at the console. Felix
Pappalardi, Mountain and Leslie
West are also in the studio, with Bob
D'Orleans producing. Also at Elec-
tric Lady in recent weeks, LP's and
singles cut for Brunswick, Buddah,
Stereo Dimensions, CTI and Pol-
ydor.

* * *

Billy Campbell has been at Pitts-
burgh’s Asterik Recording Studios
finishing up his new single, “Me and
Johnny B Goode.” Veteran country
fiddle player Johnny “Kit™ Carson
sat 1n on the session.

* * g

Over in London, Island Studio’s
new mobile 24-track recording stu-
dio has been busy recording a num-
ber of concerts. Included are: Stevie
Wonder at the Rainbow Theatre; Ar-
gent at the Drury Lane Theatre:
Mick Ronson at the Rainbow; and
Traffic at the Olympia in Paris. At
the studios themselves on Basing
Street, a number of artists have been
finishing up LP%. including: Beck-
ett, with Roger Chapman producing
and George Chkiantz engineering;
David Bowie, producing himself
with Keith Harwood at the controls;
Petula Clark, with Tony Scotti pro-
ducing and Frank Owen at the
board; Andy Macay, producing him-
self with Phill Brown engineering;
Bryan Ferry producing himself with
John Punter engineering: Savoy
Brown, with Harry Simmonds pro-
ducing and Howard Kilgour at the
controls; Refugee, with John Burns
producing and engineering: Badger,
with Bob Potter handling produc-
tion and engineering chores; and
Mike Oldfield, producing himself
with Tom Newman at the boards.

w ] *

Ron Carran, president of Minot
Sound Studios Inc., reports comple-
tion of a studio expansion plan that
includes added space and new
equipment. The studio, headquar-
tered in White Plains, N.Y., now in-
cludes a 3,000 sq. ft. room with a new
drum cage, vocal booth and a Stein-
way Grand. Also installed is an MCI
I6-track recorder and Dolby Noise
Supression System.
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Alyeska Pipeline Service Company
American Standard, Inc.

Arcata National Corporation
Ashland Oil & Refining Company
Circle K Corporation
Combined Insurance Company of America
Equitable Life Assurance Society
Fluor Corporation Ltd.

Garrard & Company
General Foods Corporation
General Motors Corporation
Harding Associates
Hartford National Corporation
Hyde Furkl#nk & Trust
Metropolitan Life Insurance Company
North American Development Corporation
Olin Corporation
Phillips Petroleum Company
Pioneer Properties Company
Pioneer Systems, Inc.
Prudential Insurance Company of America
S. C. Johnson & Son, Inc.
Standard Oil Company (Indiana)
University Computing Company
Varian Associates

FIRST

NAMES IN
FREER ENTERPRISE.

Fewer than 3 per cent of American
businesses are owned by the black,
Spanish-speaking and Indian-Americans
who make up 17 per cent of our popula-
tion. :

These companies have done some-
thing about it.

Each is among the first sponsors of a
Minority Enterprise Small Business Invest-
ment Company. (Or MESBIC, for short.)

The seed capital they provided is be-
ing channeled directly to promising busi-
nesses in the form of long-term loans (5
to 20 years), equity investments or a com-
bination of both.

The leveraging potential is impressive.
Through Small Business Administration
loans and guarantees, as much as $15 of
investment monies can be generated for
each $1 of private capital.

Headline stutf? Hardly. MESBIC spon-
sorship simply means financially backing
minority people who want to go into
business, then helping them make a go
of it.

Not all will make it, even with help.
The first MESBIC sponsors knew that.

But most will. And that makes MESBIC
a concrete way to make the American
free enterprise system a little freer.

Maybe a little stronger, too.

If you agree that's good business, ask
for complete information on MESBIC
sponsorship.

You'll be in good company.

Write: Director, Office of Minority
Business Enterprise, United States Depart-
ment of Commerce, VWashington, D.C.
20230.

'E-“ Tla
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Advertising contributed for the public good., oﬂu Hﬁﬁ
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CTN 18028 —
THE BEST OF COUNT BASIE

CTN 18029 —
THE BEST OF SARAH VAUGHN
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WITH AN LP RELEASE THAT’S

SELLSATIONAL!

ON SCEPTER RECORDS
AND 8-TRACK TAPES

SCEFTER RECORDS, INC. « 254 W. 54th STREET « NEW YORK 10019
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LOS ANGELES—Radio was
never meant o be a “jukebox on the
air,” believes Del Shields, general
manager of KAGB-FM in one of the
suburbs here, “and that's why | feel
the Federal Communications Com-
mission is doing wrong by allowing
as much automation on the air as il
does.

“It’s a total injustice to the public
and also to the radio stations who're
trying to do a valid community serv-
ice with live programming.

“But, basically, it's the public
that's being cheated.”

the artist's best-known hits.

Artist Specials Scoring

High With Audiences

LOS ANGELES—KAGB-FM is scoring considerable audience im-
pact with a series of specials devoted both historically and musically to
leading black recording artists. Among the artists honored are Duke El-
lington, Arctha Franklin, Lena Horne, Nancy Wilson, Stevie Wonder,
Nat King Cole, and Billie Holiday.

From 6:30 a.m. until 9:30 p.m,, the station airs one record an hour
with an editorial lead-in. Then from 11 to midnight, the station broad-
casts a special devoted strictly to the artist

Program director of the station is Cal Shields, who invites leading
people in the community or entertainment field to call in with com-
ments about the person being honored, The special features a collage of

KAGB-FM Mixes Public
Good With Disk Variety

By CLAUDE HALL

KAGB-FM features a “bouilla-
baisse” format and this is strictly on
purpose. As one¢ of the few black-
owned radio stations in the nation,
the station has a tremendously tough
job ahead of it. For one thing, it’s li-
censed to serve Inglewood at 103.9
on the dial with ERP 1,600 watts.
Clarence Avant is president of the
station, which is operated by Avant
Garde Broadcasting.

For another thing, the signal still
leaves something to be desired (engi-
neers are rying now o create a bet-
ter signal pattern).

Still, rather than chop overhead
like most FM stations in the market,
Avant Garde set its sights on doing
public good. Result? The station has
been on the air for more than a year
and it may take another 18 months
to creep into the profit side of the
ledger.

“But we look at this station as an
audio magazine,

“Frankly, one of the major prob-
lems we've had is fighting against
the standard stereotypes. We say
that we're a soulful experience for
people who care . . . but that caused
people 1o keep referring to us as a
black station. Well, if you compete
in the market as a black station, you
have to compete for the black dollar
in advertising with KGFJ-AM ...
something very tough for black-
owned FM station to do at the mo-
mentL

“The real tragedy is that if you're
going to operate a radio station
strictly for entertainment, okay, but
the FCC should set them aside
somehow so they shouldn’t be
allowed to compete with us—the sta-
tions that are striving to do public
good.
“Radio was meant to be educa-
tional .. . to inform.

“I'm not speaking oul of bitter-
ness. But if this premise isn’t true,

(Continued on page 27)

Clark’s Radio Show Will Bow

LOS ANGELES—"The Dick
Clark Music Machine,” a new three-
hour syndicated weekly special, hits
the air the weekend of April 27 on
more than 75 radio stations, accord-

Chuck Druce photo
SCRIPT CONFAB—discussing the
new “Dick Clark Music Machine"
syndicated radio show are from lefi:
Phillip Browning, producer; Dick
Clark and Frank Furino, executive

producer.
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ing to Frank Furino, executive pro-
ducer for the show which is being
produced and distributed by Dia-
mond P Enierprises here,

Diamond P, which also produces
the weekly three-hour “Continental
Country”™ country music show
hosted by Jerry Naylor plus a wide
variety of documentaries on record-
ing artists, is headed by Harvey Pa-
lash. Producing the show hosted by
Dick Clark is Phillip Browning, who
also coordinates personal appear-
ances by recording artists on all of
the shows produced by the firm.

Marking the first venture of Clark
into syndicated radio in several
years, the first hour will be sort of a
reflection over good oldies. The sec-
ond hour will focus on current sin-
gles of today. The third hour will
feature selected album cuts of today.

“Aside from all of the music re-
search that we feel we can offer local
radio stations who wish to carry the
show,” Clark says, “we plan to give
them something they can't do lo-
cally—little bits and comments from
the record artists themselves, These
will all be brief and produced with
the music . . . to color the show with-
out boring the listener.”

Furino says the show is designed
to fit formats ranging from oldies
and MOR stations to rock and pro-
gressive FM stations.

The reason for diving back into
radio syndication after several years
and in spite of one of his busiest

years ever in lelevision (he was in-

volved in 169 shows this past year
either as producer or appearing on
them), is that “radio is still the most
vital music medium. And | think
that radio today faces the same chal-
lenges that TV has—how can we
present music in a competitive mar-
ketplace in as many interesting ways
as possible?

“By sheer volume,” he points out,
“Diamond P has to rank as one of

-

the largest syndicators of radio pro-
gramming in business today.”

Though the show will have its “re-
flective” hour, Clark says that itis by
no means an oldies show. “Reflect-
ing on music from the past is just an-
other way to approach that music
without making the show a talk
show. Anyway, a large portion of to-
day’s music has its roots in yester-
day.”

A key factor of the show, Funno
says, is Clark’s personal involvement
over the years with most of the
recording artists,

The show is tailored so that sta-
tions can air all three hours in one
time period or separate it and air an
hour on three given nighis.

Among the stations already set to
broadcast the show are WOKY-AM,
Milwaukee; WMEX-AM, Boston;

(Continwed on page 27)

TV Cowboy to
Be Spotlighted

NEW YORK—"The Search
for the Singing Cowboy,” a
special designed as the spring-
board for a TV series, airs
Wednesday (24) on the ABC-
TV network. The special fea-
tures eight finalists, each com-

peting for the lead role in
another special called “The
Singing Cowboy.” sel 1o an
next September, that will be
the actual pilot for the series

The shows are being pro-
duced for television by the
Pierre Cossette-West Farrell
Co. The winner of the first
special not only gets the lead
role in the second special, but
a record deal,

www americanradiohistorv com

Joel Lillerig photo

NEIL BOGART joins the WSAI-AM basketball team as a ‘‘ringer.”” Bogart,
president of Casablanca Records, was on a Midwestern promotion tour when
station program director Robin Mitchell talked him into playing against a fac-
ulty team at one of the local Cincinnati high schools. From left: Jim Scott, 6-
10 a.m., air personality on the Top 20 station, Bogart, Mitchell, and music
director and 1-4 p.m. air personality Bob Goode.

Radio Promo Pkg Set
By Custom Fidelity

LOS ANGELES—Custom Fidelity here headed by David Berkus launches
two new radio station promotional album packages within the next couple of

weeks.

One of these will be a new MOR album, the first ever by the firm. The other
will be a new country music package with all fresh tunes. Custom Fidelity has
sold more than a million disks since entering the field a few years ago.

Rick Donovan, manager of special projects for the firm, is also planning an
easy listening album for stations with those formats, a news album for news

format stations, plus an oldies package.

“In rock, we're constantly upgrading the tunes and normally issue two new

packages a year,” Donovan says,

Jason Majors is station representative for the special projects division and

coordinates the promotion.

“Competition has become so fierce in the field,” he states, “that we're now
going to provide a T-shirt with the albums at no extra charge.” Coke will be
advertised on the back of the T-shirts, the station’s call letters will be on the

front

In each case, the album jackets are customized for the station. A package
for KRLY-FM in Houston features 24 oldies, the call letters of the station on
the front of the jacket, photos of station activities and staff on the two inside
panels, call letters and frequency and list of tunes on back panel.

Among the tunes are “Don't Pull Your Love™ by Hamilton, Joe, Frank &
Reynolds, “The Candy Man™ by Sammy Davis Jr., "Magic Carpet Ride” by

Steppenwolf, and “California
Dreamin’ ™ by the Mamas & the
Papas.

Custom Fidelity has sold around
60,000 albums via radio like this
since December. The radio stations
put out no money; they reap a por-
tion of the money from each album
sold. “We do make a profit,” Dono-
van says, “but mostly these are just
excellent radio station promotions
... they create an image for the radio
station because the music on the al-
bums is what they're playing on the
air.”

Custom Fidelity has done pack-
ages recently for station in the RKO
Creneral chain, the Heftel chain, and
Susquehanna radio operations. Ev-
erything is manufactured in-house,
including the pressing of the albums
and the jackets.

Donovan previously was with
Custom Fidelity before joining K-
Tel for a year. Although sales of ra-
dio packages can’t compare (o tele-
vision (K-Tel had one package that
sold around 2 million that Donovan

worked on), radio packages can do
quite well.

In 1972, CKLW-AM in Detroit
sold around 80,000 of one LP, he
says. And back in 1967, KRLA-AM
in Los Angeles sold around 125,000
of a package. Both were by other
custom firms.

| Vox Jox__

By CLAUDE HALL
Radio-TV Editor

Don Wolfe of Jokes Un-Lid. is
raising Cain with me for all my corn,
namely that | forgot to mention that
samples of his humor publication
costs §5. It's a monthly joke letter
containing about 90 items each
month.

You may obtain a copy by writing
Jokes Un-Ltd., Dept. B4, P.O. Box
69855, Hollywood, Calif. 90069.
What happened was that [ listed his
publication in the NAB listing and
he's been getting requests from ev-
erywhere in the world, but with no
loot and it’s costing him a fortune in
postage to write and tell them it costs
$5 per sample or $60 per year.
Would you believe that I'm read in
places ranging from Thailand to the
right thighbone of Larry Lujack?

* L *

K.O. Bayley has left KILT-AM in
Houston and is looking. Fantastic
personality! Earns excellent ratings
everywhere. Rock G thought for
years that K.O. was black, he was
that good! If you need a Top 40 per-
sonality, call him at (713) 783-6018,
Incidentally, he comes with the rec-
ommendation of that famous non-
air personality Shadoe W. Diamond.

(Continwed on puge 27)
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® Continued from page 21

then why do radio stations have so
many rules and regulations?

“Sull, the question is: How can a
station like this one compete in the
market against the five or 10 or 15
radio stations whose public service
commitments cannot equal mine?”

Whether winning or losing (but
Shiclds intends to become a winner
in both community affairs and ad-
vertising dollars eventually),
KAGB-FM is programming a wide
variety of music and public affairs
programs. The playlist of the station
includes 50 albums, 20 singles, five
Latin albums, six gospel albums, a
couple of comedy albums, plus
about 10 new albums. During a nor-
mal hour, a listener might hear ev-
erything from soul to gospel.

“We stick a lot o album cuts,”
Shields says and points out that the
reason is to keep the station from
sounding like a bubblegum oper-
ation.

*“We have a format, but it's a lib-
eral format. It's designed 1o reach
people I8 to 50 years of age, yet we
allow the air personalities to be each
a unique personality within the for-
mal.

“Leon Isaac, who bills himself as
the lover, does the 6-11 a.m. show.
Beverly Manning then does a half-
hour show called “Women's World™

that features live guests as well as
telephone calls. Gene Crosby offers
his unique brand of housewife show
11:30 a.m.-3 p.m. and provides reci-
pes as well as music. Johnny Magnus
is on 3-6 p.m., followed by Roy King
with a jazz-oriented show, then Ro-
lando Ulloa B-10 p.m. with Latin-
Aavored music.

“Kaple Hill does the all-night
blues segment. Don Riley and
Monte Hayes work weekends and
one of the highlights of the whole
programming day is a live show 6-7
a.m. daily featuring the Rev. James
Cleveland, a recording artist in his
own right, who plays gospel. The
station is programmed by Cal
Shields.

It should be pointed out that while
the dominant theme of the music
played over KAGB-FM is soulful,
the format is not limited to black art-
ists nor even lo black air person-
alities. The term “bouillabaisse” fits
the programming to a T.

However, the main drive of the
station is toward the community.

“We came into a market saturated
by one station . . . a black station that
had a remendous hold on the mar-
ket ... a station nol necessarily
forced to do any more than meet its
FCC commitments.

“But we took the viewpoint that a
radio station must be more than just
on the air ... it must be a constant

PROMOTION EXECUTIVE PROFILE

Enthusiasm Eliminates
Job Pressure—Thagard

Although the pressure never stops, | feel I'm most fortunate to be a
part of the record business and especially to be with the largest and most

Peter Chiodo photo
FRIENDLY DUO—Chuck Thagard,
right, with recording artist David Es-
sex. Besides record promotion, Tha-
gard also is involved in artist rela-

tions.

successful company. Fhe record
industry changes daily, even
hourly, and the challenge lies in
staying with these changes.

As a result,” feels Chuck Tha-

| pard, associale director, national

promotion for the West Coast at
Columbia Records, “record
people always have an outlook
that is up, youthful and progres-
sive ... which makes the music
industry an exciting career. The
frustrations—lack of time to
cover every detail, the ever-
present tight playlist that's now
finding its way into even MOR
formats—are overshadowed by
the enthusiasm generated by the
product itself.

“This positive attitude is per-
sonified in the wo people for

whom | have worked the past few years—(irst, Ron Alexenberg, and
now Steve Popovich, If I were (o state a goal, it's to somehow equal their
contributions to the company and the industry.

“The record promotion profession has become, out of necessity, very
scrious. Today, it allows no place for the *fun and games’ image that has
characterized it in the past. There may be those who still refer to us as
‘record pushers’ or “hype artists.” but such descriptions indicate a lack of
respect and understanding as to our goals and our efforts to achieve

them.

“For a dedicated promotion man, the true rewards lie in breaking
new artists wide open, or helping sustain the careers of established per-

formers over the years. At Columbia,

every kind of music is promoted,

from Johnny C ash to Walter Carlos. from Barbra Streisand to Mott the
Hoople. It's a long, multi-faceted roster, supported by a huge, complex

organization.

“Hopefully, as our industry continues to grow, technically and artis-
tically, the promotion man will be recognized as a very vital link be-
tween the creativity of a gified arust and the public’s acceptance of that

contribution.™

Thagard worked seven years with Burdine's department store in

Miam before being “discovered™ by

Columbia salesman Carmen La-

Rosa (now an executive with Famous Group, New York). Hired by Bob
Beasley to do promotion for Columbia in Florida in 1966, Thagard be-
came regional promotion manager two years later, working with Don
Dempsey out of Atlanta. In 1969, Thagard transferred to San Francisco,
then transferred in 1971 to Los Angeles. He was promoted to his present
position in May 1973 and works closely with trade magazines, record
tipsheets, national radio chains and radio syndication firms.

Radio-TV Programming
Public Interest With Disk Variety

catalyst in the community by per-
suading the people o help them-
selves. And a news program must be
more than just reporting after the
fact.”

And the station can point to a re-
cent award from the Radio and TV
News Assn. of Southern California
for its “Agnew Journal™ program;
the Golden Mike Award was for best
original news coverage.

“I feel that most radio stations ab-
dicated their programming respon-
sihilities years ago to the record com-
pamﬂs " Shields says. By this, he
isn't criticizing record companies; in
fact he says that local promotion ex-
ecutives often contributed valuable
programming ideas to the station,

His criticism is against the pro-
gram director. “Because it became
much easier for a program director
to receive albums and singles and
play them ... therefore giving up
that important challenge the radio
station has to stimulate the minds of

the people.

*Radio program directors ran
away n fear of television.

“And woday syndication 1s an even
grealer copout.

“You see, radio 1o me 15 an art
form ... ah, when you think of what
radio could do!

“But, look. Maybe there’s 23
black-owned radio stations coast-to-
coast. And there are at least 25 mil-
lion blacks, even though I personally
feel the census-takers don't bother
really going into Harlem in New
York and other similar areas. Now,
how can 25 black-owned radio sta-
tions possibly offer a valid viewpoint
for even 25 million blacks™

Uinable to really wage a program-
ming war against AM competition,
even if Shields wanted to, KAGB-
FM strives to do good for specific
groups. “An AM station may think
in terms of the mass. 1 don't have
that kind of signal; 1 have to think in
terms of the various communities

and, hopefully, offer some kind of

more constructive improvement.

“For instance, we dive in and help
a specific school, such as a local
Catholic school that doesn’t have a
gym but has a great basketball team,
Well, we'll be helping them get their
gym. A 50,000-watt AM station
would think, perhaps, in terms of
trying to improve the total school
system and leave the real problems

at those one or two local schools un-
done.”

Shields admits that KAGB-FM is
taking the “harder way™ to try to be-
come successful. T wouldn’t advise
any radio station owners to follow
our pathway. Because we're trying to
boost the black culture, but not with
30-second programs and one-min-
ute spots. No, we slate well-pro-
duced hour specials. Here, we com-
mitted the station with the FCC for
at least six hours of public service
programming a week, but we do
much more than that with just two of
our regularly scheduled programs.,

“And one of the significant things
about us being a black-owned sta-
tion is that we really set out to hire
blacks ... not only providing em-
ployment opportunily o young
blacks, bul economic parity to 22
people who live in the area, adding
to the well-being of the community.”

And the community gels ils
chance to talk-back, too. Rap time is
10-11 p.m. Monday through Friday.
Each night, there’s a different sub-
ject with a different host

“This station really pets involved
with the people . . . physically as well
as acoustically.”

www americanradiohistorv com

® Continued from page 21

Which brings to mind that several
record company executives accused
their promotion man of being the air
personality on KNAC-FM, Long
Beach, on April Fool's Day (because
I'd mentioned that the guy doing
that particular hour between the
shows of Shadoe W. Diamond and
Jan Basham wasn't exactly as good
as they were); on the other hand,
someone called to tell me that the
guy between them was, wo, pretty
good. But I know for a fact that Mi-
kel Hunter didn't call him up and of-
fer him a job. Nor did Tom Yates,
Biggie Nevins, Chuck Southcott,
Paul Drew, John Rook, or anybody
else. He was, however, offered a job
delivering the Rumormonger door-
to-door on Sixth Street in Austin,
Tex.

w w w

Like father, like daughter (poor
girl). Ashleigh Imus, six years old, is
doing the television commercials to
boost Don Imus and Wolfman Jack,
both of whom are air personalities
on WNBC-AM in New York. She’ll
probably make them look good.
Anyway, looks like another air dy-
nasty is building to the likes of Gam-
bling and Metheny.

* * w

From time to time, 1 forget how
well this column s read and not just
among radio station personnel. Any-
way, a gentleman who once did us
all the honor of speaking at a Radio
Programming Forum has passed the
word along that | shouldn't encour-

Clark on Radio

® Continued from page 22

WIBO-AM, Baton Rouge, La.:
WNCI-FM, Columbus, Ohio:
WARM-AM, Scranton, Pa.;
WNOX-AM, Knoxville: and
KOOL-AM, Phoenix. Among the
artists heard live on the first show
are Charlie Rich, Jim Weatherly,
Chicago, the Everly Brothers, Bobby
Dann, and Little Richard.

In the early 1960s, Clark did a
daily radio show syndicated by Mars
Broadcasting that was on more than
40 radio stations. “It was so compli-
cated, you can’t even describe it,” he
says. “A radio station had 400 pieces
of programming to play with—all
tailored to the station so that the air
personality could ask you about the
weather and you could give 1t for
him. It was probably the most am-
bitious syndication ever attempled,
Working on it were Stan Kaplan,
Bob Whitley. Phil Nolan, Bob Oates,
Chuck James, and Don Bruce. The
whole thing sort of fell apart when
Kaplan left Mars.”

Clark later did a briel strip show
for radio on the ABC network.

FCC Official to
Speak at Forum

® Continued from page |

Hooks will speak at a luncheon ses-
sion Aug. 15.

The four-day radio programming
meeting, largest of its kind in the
world, will be held Aug. 14-17 at the
Plaza Hotel in New York. Registra-
tions are already coming in from all
over the world for the meeting,

Sessions during the meeting will
range from record rotation patterns,
news and public service to building
air personalities in the market and
station promotion. All formats will
be covered.

Vox Jox

age radio stations 10 engage in any
type of audience promotions that tie
up local telephones. He was refer-
mg to the recent mention about
WGH-AM in Norfolk. And he's
right, When you mess up the phone
lines in your area, it's a direct sign of
irresponsibility. Someone may not
be able to reach that doctor they
need, or the fire department, or a
similar emergency phone call.

WGH-AM came close to getting
into serious trouble for causing tele-
phone jam-ups. The FCC went easy
on the station because the local
phone company in Norfolk said the
trouble caused by the contest had
been cleared up and the station had
discontinued its “Simon Says” pro-
motion.

(Centined on puge )

NEED MATERIAL?

A Mew joke service created for
Radio and TV personalities.

Hollywood's top comedy writers
bring you a professional monthly
joke-letter containing topical one
liners and stories=about 100 items
—greal punch lead-ins. No one
who talks for a living should be
without this valuable material.
Only $60.00 per year. Sample issue
$5.00. 5end check to:

JOKES UN-LTD.
DEPT. B5
P.O. Box 69855
Hollywood, Cal. 90069

IF “KNOWING”

RADIO
IS VITAL

RADIO
PROGRAMMING
PROFILE

IS VITAL.........

STATION EXECS,

FORMATS, DJ'S,
HOUR-BY-HOUR
PROGRAM
DESCRIPTIONS,
MUSIC
POLICIES.. ...
WRITE FOR
INFORMATION.

7 CATHY COURT
GLEN HEAD, N.Y.
11545
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Masekela Is
Rejuvenated
By ‘Soundz’

By LEROY ROBINSON

LOS ANGELES-Eight years
ago, Africa had a music revolution
going on in America thanks to Hugh
Masekela. His arrival on these
shores blowing a style of trumpet
that was being touted as the most
important jazz sound to come out of
Mother Africa was also considered
the most important contribution
since the arrival of the slave.

The roles had been reversed, how-
ever. An African, a South African to
be more precise, had made “slaves”
of a great number of American mu-
sic aficionados. Just why is anyone’s
guess. Some felt that maybe at last
“High Life” music had finally found
a vehicle through Masekela. Some
others (not oo many, however) felt
that jazz music had found a new
Messiah with some valid roots of the
Mother country.

Some found the arrival of Mase-
kela, and the music he played, as
nothing out of the ordinary; he
didn't even appear o be comfort-
able with it,

But recently, and with a new
group, that has all changed. Hugh
Masekela was immersed in “Hedzo-
leh Soundz.” and he appeared wear-
Ing a new musical wrapping, drawn
from and woven with some special
African threads that suit him very
well,

“Yes, 1t does feel pood,” agrees
Masekela. “You know when 1 first
came to America it was as a jazz mu-
sician, and with all the groups |
worked with 1 tried to project the Af-
rican feeling, but it was different 1o
get the Brothers into that feeling that
they weren’t accustomed to.

“It wasn't that any of them were
incapable as musicians—they just
couldn't get with the same feeling
that 1 had grown up with in South
Africa.”

“So,in 1973 I decided to treat my-
self to a pilgrimage of Africa.” he
continues. “1 felt if I was going to get
into African music and project it in
the proper way, the best thing |

(Continued on page 29)
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TITLE, ARTIST

{Writery, Label & Wumber (Disd Label) (Pubbsser, Loensee)

THE PAYBACK=james Brown
(). Brown. F. Wesley, ). Starks). Polydor 14223
(Dynatone/ Belsnd Unichappell, BMI)

TS0P-mrss
(M, Gamble. L. Hyf), Philadeiphia Intemnatioaz]
7.3540 (Cohembia) (Mighty Three, BMI)

DANCING: MACHINE—The Jackson 5
(H. Davie. 0 Feicher, WO Parks), Motown 1285
(lnbete, ASCAP Stone Diamond, BMT)

MIGHTY MIGHTY =Earth, Wind & Fire
(M. White, ¥, Whife), Columbia 4-4&007
(Sagifire, BMI)

LET'S GET MARRIED—nN Green
(A Green), Hi 452262 (London)
ilec/Al Green, BMI)

OQUTSIDE WOMAN — Bioodsione
(Harry Waliams), London 45-1052
(Cryetal Jukebox, BM() .

YOU MAKE ME FEEL

BRAND NEW —stylstics
(T. Bell, L Creed), Avco 4634 (Wighly Three, BMI)

HEAVENLY —The Tem
(M, Whitfiedd), Gordy 7135 {Mobgen)
{Sione Deamond, BMI)

TOUCH A HAND, MAKE A

FRIEND —Staple Singers
{H. Banks, R Jachson, C Hempion), Stan 0136
(Columbia) (East/Memphis. BMI)

HONEY PLEASE, CAN'T

YA SEE—Barry White
{Baery White), 20th Century 2077
(Sa-etfe lanuary, BMI)

BEST THING THAT EVER HAPPENED

TO ME—Giadys Enight & The Pips
(I, Weathery), Buddab 403 (KECA, ASCAP)

SUMMER BREEZE (Part 1)—isley Brothers
(1. Seals. D Crofs). T-Neck 3253 (Columbda)
(Damntreaker. HMI)

JUST DONT WANT TO BE
LOMELY < Main ingredient
(Barvett-Freedman-En), RCAE 0205 (Imgredient, BWI)

CARRY ME—joe Simon
(F. Mibchell, E Shelby), Spomg 145 (Polydor)
(Muscle Shoals, BMI)

DON'T YOU WORRY "BOUT

A THING—Stevie Wander
(5 Womder), Tamals 54245 (Mefown) {Stein & Van
Stock, Black Bull ASCAP)

SWEET STUFF—5yivia
(M. Bay, 5. Robinsea, A Goodenan), Wibestion 529
(Al Platinum) (Gambi, BMI)

GOIN' DOWN SLOW —Bobby Biue Bland
{10, Ddom), Dumhill 4379 (51 Leuix, BSI)

TS BEEN A LONG TIME—tew Birth
(Baker, Wikson). BCA 0185 {Dunhar/Buted, BM1)

SATISFACTION GUARANTEED —Harotd
Melvin L The Bluenotes

(K. Gamble. L Hulf, C. Gibert), Phsladelphis
Infernational 3543 (Columbea) (Mighty Three, BMI)

I'M IN LOVE—areths Frankiin
(B, Womack), Aflantic 2999 (Prosifo-Tracebob, BMI)

| GOT TO TRY IT ONE

TIME— Milsie lacksen
(Millie lackson, Brad SRapiro), Spring 144 (Podydor)
{iGauches Belinda/Doubla Ak-Shen, BMI)

WHO IS HE AND WHAT IS HE TO

YOU =Crestive Source
iH. Withers, 5. McKennay), Sumsen 509
{intercr, BMI)

TOUCH AND GO—n wWissn
{l. Fulter), Rocky Road 30076 (Bell)
(Fullness, BMI)

THE SAME LOYE THAT MADE ME

LAUGH — Bill withers
(B, Wilbers), Sussan 513 {Infenor, BMI)

BE THANKFUL FOR WHAT YOU GOT-
Wiikam De Vaughs

W, De Vaughn), Roxbury 0236 (RCA) (Coral Rochs
Melomaga, ASCAP)

CAN YOU HANDLE IT—graham Central

Sinkion
(L. Graham), Waner Bros. TTRF {198FDE. Moned

LODKIN' FOR A LOVE—Bobby Womack
i, W Aexander, 7 Sameels), Usibed Artists 375
(Kags, EMI)

KEEP IT IN THE FAMILY —Leon Haywood
{Leshi Hypwood), otk Cenfmry 2065
(lin Edd. BMI}

POWER OF LOVE— Mariha Reewes
(Gamble, Hulf, Simoa), MCA 40194 (Blachwood/
Gaucho, Belimda, B[

THANKS FOR SAVING MY LIFE—Bily Paul
{K. Gamble, L Huff), Phladeiphia Internationsl
73538 (Columbia) (Mighty Three, BMI)

MIGHTY LOVE, PART 1-—spinners
(LB, beMerson, B, Hawes, C. Simmons),
Atantic 453006 (Mighty Three, BMI)

SOUND YOUR FUNKY

HORM—xC & Sonshine Band
(HW. Casey, C. Reid), TH. 1003 (Sheslyn, BMI)
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Billboard SPECIAL SURVEY for Week Ending 4/27/74

fiboxd Hot Soul Singles
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CHAMELEON — Herbie Hamcech

(F. lschson, H. Mason, B Maupia, H. Hancock),
Cobiumbia 446007 (Hascock, BMI)

PEPPER BOX—The
(P, Ampadys, M. Camisoa), Event 213 (Folydor)
[(New York Times. BMI)

HELP YOURSELF—me Truth
(N. Whitelild), Gordy 7134 (Molown) (Stene
Digmand, BMI)

| WOULDN'T GIVE

YOU UP—Eostawy, Passion & Pain
(Barbara Gaskins), Rowlette 7151 (Big Seven, BMI)

BENNIE & THE JETS—ton kobn
{E. Johm, B Taupin), WCA 4098
(Dick lsmes, BMI)

HOMELY GIRL—chi-tes
{Eugene Record, Stan Mehenney), Brunswick 55505
{hulic-Brign, BM1)

BOOGIE DOWN—Eddse Kendricks
(F. Wilzon, L Caston, & Poree), Tamis 54743
(Modowm) (Stane Diamond, BMI)

| BELIEVE—he fbonys

(E. Drake, |. Graham, | Shad, A Stillman},
Philadelphia International 7-3541 (Columbia)
{Crommell, ASCAPY

MY MISTAKE WAS TO LOVE

YOU - piana Ress & Marvin Gaye
(Pam Sawyer, G. Jones), Molown 1769
(Jabete, ASCAF)

THE LONE RAMGER—0scar Brown Ir.
{0, Brown Ir.), Aflantic 3001 (Boothlack, BMI)

JUNGLE BOOGIE—Nool & The Gang
(Kool & The Gang/R. Bell), De-Lite 553 (F1P)
(Delighttul Gar, B0}

LOVING YOU = johnmy Mash
(M. Stevenson), Epic 511003 {Colwmbaa)
(Mskim, BMI./Cayman. ASCAPY}

FOR THE LOVE OF MONEY -0l
(K. Gembde, L. Hufl, & lackson), Philadeiphia
Internafional 31544 (Columbis) (Meghty Theee, BWI)

LOVE THAT REALLY

COUNTS — matural Fomr
(1. Hufsan, 5 Hulsan, M. Hawkins, ] Reaves),
Cortom 1935 (Buddah) (Silent Geant, Aopa, ASCAR)

| WISH IT WAS ME=1yrone Duvis
{Leo Grahan). Diakar 4529 (Brumswich)
(Julsg-Brian. BN}

WE'RE GETTING CARELESS WITH

OUR LOVE - iohnmie Tayher
{Don Days, Frank L. kahnson),
Star 0193 {Colembsa)

HEY BABE—The Joneses
(G, Dorsey), Mercury T2458 (Phanogram)
{Lamdry/Unschzppel, BMIY

SHE CALLS ME BABY—|. Keily & Premiers
(Gary Knaght, Gene Allen), Roadshow TO0G (Steren
Dimension} (Screen Gems, B8 (IRP, BME)

TIN PAN ALLEY—Little Milton
(Robert Gedding), Stax 0191 {Colwmbes)
(Four 5%ar, BMI)

TRIBE—Trite
(E. Fostes, £ Homsas, R, Apodaca, 8. Liltle. D
Ewhank), ABC 11409 (ABC Dunhill, BMI)

PUT A LITTLE LOVE AWAY —Emations

(D. Lambsert, B. Potter), Volt 4106 (Columbia)
(ABE Dunhall, BMI)

I'LL BE THE OTHER

WOMAN — Soui Chitdren
{Homer Bamks, Cod Hampion), Stex O]18Z
(Columbia} {East/Memphis, BMI)

SAME BEAT—fred Wesiny & The JB's
{James. Brown), People 637 (Polydor)
{Dynatone/Belinds, BMI)

CHICAGO DAMN—Bobbi Hemphrey
{L. Mizell), Blue Mote 395 (Unsed Arisis)
(Alruby, ASCAP)

PARTY BUMP, Pt. 1—Gentlemes & Thair

Ladses
{MeGeuder, Steinkesr, Comell), Jean 730 (Alithia)
(sound ldeas, BMT)

PUT YOUR HANDS TOGETHER—0'jers
(K. Gamble, L Huff), Phaladelphis latermstanal

73535 (Columbia) (Mighty Three, BMI)

NEWSY NEIGHBORS—First Choice
(Al Felder, Norman Hams), Philly Groowe 183 (Beil)
(Sl Sie Sirimgs, BMI)

WILLIE PASS THE WATER - mippie
{Dee Erin, Motk Robeson), GRC 100
(et Omes Divichent. B

HOLLYWOOD SWINGING— kool & The Gang
(Kool & The Gang, K Westh, DeLile 561 (FIF)
{Gaag/Delaghital, BMI)

MESSING UP A GOOD THING— ohn
Edwands

{F. Johnsan, T, Woodferd, C. Ivery), Aware 037
(GRC) (Short Bone/Act One, EMI)

LIFE AND DEATH —Ousirman 01 The Board
(5, Stewart), lewictus 1263 {(Columbia)

ONE BRIEF MOMENT-Timmy Thomas
(1. Thamas), Glades 1719 (1K) (Sherlyn. BMI)

WHERE THE LILLIES
GROW — Sudney Joe Quaike

{C. Dawis; C. Scobt, K. Davis), Dakar 4530
{Berenswick) (Julio-Bran, BMI)

HONEYBEE —Gioria Gaymer
(M, Sdeals, M. Steals, M. Ledbatier), MGM 14706
{Dwamatiz, B[}

83 |

78 |

85

13

92
91

87
05 |

93 |

TITLE, ARTIST

AND | PANICKED —The Dramatics
(limmy Roach). Yot 4105 (Cobumbia)
(Grooveswille, BMI)

CAN YOU TALK—men Heiden
(Willigms, Green), Now & (Driginal Sound)
(Dootsie Willams, BMI)

SIDESHOW — iue Magic
(B. Eli, V. Barrett), Atco 6961 (Friday's Child/Foo
PoosSic Stings, BMI)

WONDERFUL—tsasc Hayes

(. Hayes), Enterprise 9085 (Columbsa)

{Incense, BMI)

SWEET RHODE ISLAND

RED—1he & Tina Turnes

(T, Turner), United Adests 408 (Hubhs/Unard, B8}
OME CHAIN DONT MAKE NO

PRISON - Four Taps

g}ﬂ Lamberi, B. Polter), ABC 385 {ABC/Dunhall,
|

EYE WITNESS NEWS— Lenny Waich
iMcCou, Welch), Mainsiream 5554 (Ledfesiyle, BMI)

MAKE UP FOR LOST TIME— Montctairs
{1 Srickland, B Peiterssn), Pauls 381 (lewel)
(sun-Ma Rogan, BMI)

Iﬂ. ME WHAT'CHA GONNA DO—Generat

{6 Crook), Wand 11270 (Scepter) (Germaine-Our
Children, BMI)

LET'S GO, LET'S GO, LET'S GD-
Chambers Brothers
{H, Ballard), Avco 4637 (Lois, BMI)

IF YOU WERE MY WOMAN - Latimare

(C. McMurry, P. Sawyer, L Wai), Olades [720
(T K} (lobete, ASCAF)

SLEEPIN' - Dians Ross

(R Miller, T. Elmger, Mobown 1295 (Stein & Yam
Stock, ASCAF)

DISRESPECT CAN WRECK —Escorts
{G. Eerm, B, Walker), Alithia 6067 (Sound |dess.
ASCAF Horn T Plenty, BME)

TIME WILL TELL—Tower Of Power
{5 Hopka, E Castillo), Warner Bros. 796

{Kuphillo, ASCAP]

YOU'RE MY LADY—Edde Holiman
{l. Deimond, A, Kenneth), Silver Blue 807 (Polyde)
(Silver Blwes Martinsdl, ASCAF)

COME DOWN TO EARTH—mew Consation
{¥an McCoy), Pride 406 (Vam McCoy, BMI)
HAVE YOU EVER TRIED

IT —suhioed & Simpsoa

(N. Ashloed, ¥. Simpson), Warner Beodhers 778
(Mick-0.val, ASCAPF) (Warner Bros.)

UNDER THE INFLUENCE OF

LOVE = Love Usiimited

(B White, P, Polti). Ah Ceamtury 2082 (Foa
Fanfaze, ¥ery Own, B8}

GETTIN' WHAT YOU WANT (LOSIN
WHAT YOU GOT)—william Bl

(W, Bell, R Hansom, | McDufte, E Gordan), Stax
0198 (Columbna) (Azvock, Soulh Memphis, BMI)
| CAN PLAY (IUST FOR YOU AND
HE).—H.-. & The Macks

(1. Pankow), Penple 634 (Polydoc) (Big £, ASCAP)
THERE WILL NEVER BE ANY
PEACE—The Oniites

{E Record), Brunswick 55512 (lulig-Briam, BMI)

SALLY B. WHITE - tharkes Bev!

(C. Bevel), AEM 150] (Bubler/Chappell, ASCAF)
I'M FALLING IN LOVE WITH

YOU —Little L The Imperiaks

(I Dama), Avco 1640 (Mighty Three, EMI)
WHAT AM | GONMA DO—Gloria Scoti

(¥, Wilson, T, Anderson), Casablanca D005
(Warner Beos.) (Va-Detta, BMI}

SCRATCH—The Crusadens

(W. Henderson), Blee Thumb 249 (Famous) (Four
Kmght, BMI)

THAT'S THE WAY IT WILL »
STAY —Tomemew's Promise

(M Mgtthews), Capitol 3855 (Astronomacal, BMIp

AM | GROOVIN' YOU =22 win
(1.1 Wilt), United Arists 412 (Unarl/Hidlwin, BMI)
RHAPSODY IN WHITE = Lowe Enbimited

Orehesira

Eu“ Whit), 70th Century 2090 (Sa Velte/ lanuary,
]

LONG AS THERE'S YOU (1 GOT

LOVE)}—Leon

(L. Haywood, M. McQweeen Ir, B. Wilwemg Jc.), 20th

Cemfury 2065 (lom EddsMother Wit BM|)

IT'S WORTH THE HURT - Guwen Mcae

(C. Heidy, Cal 1992 (TH.) (Sharlyn, BMI1)
DONT GET FOOLED BY THE PANDER
MAN —Briskley & Parker

(G Tobim, Macalusa), Oarnef 111 (Chardaz, BMI)
SHO-NUFF BOOGIE

art 1)—Syivia & The Momenks
(H. Ray, 5. Fobinsos, & Goodman),
Al Platinem 350 (Gambi, BMI)
WE CAN MAKE IT LAST
FOREVER — Rennie Dysen
(H. Cosby, R. Glower, J. Harris), Colembi 46071
(Blackwood. Teampch, BMI)

FINALLY GOT MYSELF TOGETHER

g'm A Ekuﬂ‘d Man)— imprexsions
Townsead), Curtom 1937 (Buddah)
{Chariton, BMI)

|
(Wrier]. Label & Mumber (Digt Labed) (Pubbishes, | censee) 1
-_.i |
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Bilboad EM Action Picks

These are the albums that have been added this past week to the nation's leading progressive stalions.

BABYLON, N.Y.: WBAB-FM, Kathy Cunningham
DENVER, COLO.: KCFR-FM, Jeff Pollack

EUGENE, ORG.: KFMY-FM, Janise Wittaker
HOUSTON, TEXAS: KLOL-FM, Phillip Page

NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth
NEW YORK, N.Y.: WNEW-FM, Dennis Elsas
PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen

ARGENT, “Mexus,” Epic: WIOT-FM, KTMS-FM, WEAB-FM, WMMR-FM
GATO BARBIER!, CHAPTER II, “Hasta-Siempre,” Impluse; WIOT-FM

CAPTAIN BEEFHEART AND HIS MAGIC BAND, “Unconditionally Guaran-
teed,” Mercury: KTMS-FM, WPRB-FM

BEGGERS OPERA, “Get Your Dog Off Me" Vertigo (Import): KLOL-FM
BLACK COMPOSER SERIES, Columbia: KCFR-FM

BLUE OYSTER CULT, “Secret Treadies,” Columbia: WVVS-FM, WIOT-FM,

WNEW-FM, WBAB-FM
GARY BURTOMN, CHICK COREA, “Crysthe Silence,” ECM: KCFR-FM
CARLSON AND GAILMOR, Polydor: KFMY-FM
BILLY COBHAM, “Crosswinds,” Atlantic: WBRU-FM, WPLR-FM, KTM3-FM
COCKNEY REBEL, “Human Menagerie,” EMI: WMMR-FM —
DAVE COUSINS, “Two Weeks Last Summer,” AEM (Import): KLOL-FM
KING CRIMSON, “Starless and Bible Black,” Atlantic: WYVS-FM, WOUR-
FM, WMMR-FM
CRUSADERS, “Scratch,” Blue Thumb: WPRE-FM
CURVED AIR, “Air Cut,"” Warner Bros. (Import): KLOL-FM
KIKI DEE, “Loving and Free,” MCA: WBAB-FM
DEODATO, “Worldwinds,” RCA: WBAB-FM

RICK DERRINGER AND THE McCOYS, "OQutside,” Mercury: KFMY-FM,

WIOT-FM

DR. JOHN, “Disitively Bonnaroo,” Atco: WMMR-FM. WVVS-FM, WNEW-FM,

KTMS-FM, WOLR-FM
LINDAS FARNE, “Roll on Ruby,” Charisma: WIOT-FM
HUDSON FORD, “Nickelodian,” A&M: WMMR-FM
TOM FORGERTY, “Zephyr National," Fantasy: WOUR-FM
FOUR TOPS, “Meeting of the Minds,” ABC: KTMS-FM, WOUR-FM
GENTLE GIANT, “In A Glass House,” WWA (Import): KLOL-FM

DANA GILLESPIE, “Weren't Born A Man,”" RCA: WPLR-FM, WBAB-FM,
WOUR-FM

GOLDEN EARRING, “Moon Tan," MCA: KYLE-FM
GUESS WHO, “Road Food,” RCA: KFMY-FM, WNEW-FM, WPRE-FM

PETER HAMMILL, "Silent Corner and the Empty Stage,” Charisma (Im-
port): KCFR-FM

BUZIY LYNN HART, “Pussy Cats Can Go Far," Atlantic: WNEW-FM, KTM3-
FM, WMMR-FM

HATFIELD AND THE NORTH, Virgin (Import): KLOL-FM

CHRIS HINZE COMBINATION, “Who Can See the Shadow of the Sun,” CBS:
KCFR-FM

VARIOUS ARTISTS, History of British Rock, Sire; WPRE-FM

JANIS IAN, “Stars,” Columbia: WNEW-FM, WBAB-FM

IMPULSE ARTISTS ON TOUR, Impulse: WPRE-FM

IRISH ROVER, “Imigrant,” Tara: KCFR-FM

JACK THE LAD, Charisma (Import): KLOL-FM

JACKSON HEIGHTS, "Bump and Grind," Vertigo {Import): KLOL-FM
JEFFERSON AIRPLANE, “Early Flight," Grunt: WBRU-FM, WPRB-FM

PRINCETON, N.J.: WPRB-FM, Daisann McLane
PROVIDENCE, R.l.: WBRU-FM, Dick Wingate

SANTA BARBARA, CA.: KTMS-FM, Mike Stallings
TEMPLE, TEXAS: KYLE-FM, George Bruce

TOLEDQ, OHIO: WIOT-FM, Dave Concao

UTICA, N.Y.: WOUR-FM, Tony Yoken, Steven Huntington
VALDOSTA, GA.: WVVS-FM, Bill Tullis

KANSAS, “Nansas,” Kirshner; KLOL-FM
ROBERT KLEIN, “Mind Over Matter,” Brut: WBRU-FM, WPLR-FM
YULSEF LATEEF, “Part of the Search,” Atco: WMMR-FM

LES VARIATIONS, “Moroccan Roll,” Buddah: KFMY-FM
LOCO-MOTION GT, ABC: KEMY-FM

MAN, “Back into the Futare,” United Artists: WNEW-FM

RAY MANZAREK, “Golden Scarab,” Mercury: WPLR-FM, WNEW-FM, WOUR-
FM

IAN MATTHEWS, “Somedays You Eai the Bear, Somedays the Bear Eats
You," Elektra: WBRL-FM

CHARLES MINGUS, “Mingus Moves,” Atlantic: WMMR-FM

MOTT THE HOOPLE, “The Hoople," Columbia: WMMR-FM, KFMY-FM,
WVVS-FM, WBRU-FM, WOUR-FM

NEW RIDERS OF THE PURPLE SAGE, "Home, Home on the Road,” Colum-
bia: WOUR-FM, WMMR-FM, WVVS-FM, WNEW-FM, KTMS-FM, WBAB-FM

HARRY NILSSON/Son of Dracula, Rapple: KFMY-FM

PASSPORT, “Looking Through,” Atce: WVVS-FM, WEBRL-FM
PLURM FLORAUM, “Butterfly Dreams,” Milestone: KCFR-FM
POCO, “Seven,” Epic: WNEW-FM, KFMY-FM, WERU-FM, WPLR-FM

ALAN PRICE, “Between Today and Yesterday,” Warner Bros.: WBRL-FM,
WIOT-FM, WPLR-FM

PURE PRARIE LEAGUE, “Burting Out,”" RCA: WPLR-FM

BUZL RABIN, “Cross Country Cowboy,” Elektra: WNEW-FM

LARRY RASPBERRY AND THE HIGH STEPPERS, “Highsteppin' and Fancy
Dancin',” Enterprise: KFMY-FM

JOHNNY RIVERS, “Road,” Atlantic: KTMS-FM, WOUR-FM

ROSS, “Ross,” RSO: WYVS.-FM, KTMS.-FM, WOUR-FM

ROXY MUSIC, “Stranded,” Atco: KTMS-FM, WBAB-FM

RUFUS, “Rags to Riches,” ABC: WPLR-FM

RICHARD RUSKIN, Takoma: KCFR-FM

PHAROAH SANDERS, “Elevation,” Impulse: WPRE-FM

BOB SEGER, “Seven,” Palladium: KYLE-FM

SHARKS, “Iab It in Yore Eye," MCA: WBAB-FM

LYNARD SKYNYRD, “Second Helping,” MCA: WVVS-FM, WIOT-FM

STACK RIDGE, “The Man in the Bowler Hat," MCA (Import): KLOL-FM

STEELEYE SPAN, “Now We're Six," Chrysalis: KCFR-FM

AL STEWART, “Past, Present and Future,” Janus: KLOL-FM, WPRE-FM

SUNSHIP, “Into the Sun,” Capitol: WPLR-FM

SUTHERLAND BROS. AND QUIVER, “Dream Kit," Island: WYVS-FM

ROBIN TROWER, “Bridge of Sighs,” Chrysalis: KFMY-FM, WPLR-FM

McCOY TYNER, “Asante,”" Blue Note: WIOT-FM

VELVET UNDERGROUND, **Live with Lou Reed 1969," Mercury: WPRE-FM

MUDDY WATERS AND HOWLIN WOLF, “London Revisited,” Chess: WVV5-
M

MICHAEL WHITE, “Father Music, Mother Dance,” Impulse: WIOT-FM
ALLEE WILLIS, “Child Star,”" Epic: WIOT-FM

BubblingUnderThe TOop LPS

201 —BLACK HEAT, No Time To Burn, Atlantic SD 7294

202—MELISSA MANCHESTER, Bright Eyes, Bell 1303

203 -BREWER & SHIPLEY, Capitol ST 11261

204 -MAC DAVIS, Stop & Smell The Roses, Columbia KC 32582

205-VELVET UNDERGROUND, Live With Lou Reed 1969, Mercury SRMZ-
7504 (Phonogram)

206—-BOBBY DARIN, Darin 1936-1973, Motown MEL3V1

207—DAVID WERNER, Whizz Kid, RCA APL1-0350

208—-SERGIO MENDES & BRASIL ‘77, Vintage 74, Bell 1305
209—-STEELEYE SPAN, Now We Are Six, Chrysalis CHR 1053 (Warner Bros.)
210—-MNATURAL FOUR, Curtom CRS 8600 (Buddah)

211—=HISTORY OF BRITISH ROCK, Sire SAS 3702 (Famous)

212-THE DELFONICS, Alive & Kicking, Philly Groove PG 1501 (Bell)
213-B.MW. STEVENSON, Calabasas, RCA APL1-0410

BubblingUnderThe HOT 100 -

1011 TOLD YOU S0, The Delfonics, Philly Groove 182 (Bell)

102 -TRAVELING BOY, Garfunkel, Columbia 46030

103—1 WOULDN'T GIVE YOU UP, Ecstasy, Passion & Pain, Roulette 7151
104—LOVE THAT REALLY COUNTS, Matural Four, Curtom 1995 (Buddah)
105~SWEET STUFF, Sylvia, Vibration 520 (All Platinum)

106—LET'S GO, LET'S GO, LET'S GO, The Chambers Brothers, Avco 4632

107-DON'T MESS UP A GOOD THING, Gregg Allman, Capricorn 0042
(Warner Bros.)

108—STEAM HEAT, The Pointer Sisters, Blue Thumb 248
109-WILLIE PASS THE WATER, Ripple, GRC 1012
110-NICE TO BE AROUND, Maureen McGovern, 20th Century 2072

‘Soundz’ Rejuvenates Masekela

® Continued from page 28

could do was go to Africa. At least |
might be able 1o eliminate idioms,
blockades and whatever.”

Masekela’s trip back to the conti-
nent was a “cullural rejuvenation”
that was needed, since he had been
gone for 14 years. He had not been
back during that time, "so what
ideas | had about the continent were
fantasies of my own.”

The music and the “feeling™ he

was looking for was no fantasy. It
was there. *Hedzoleh Soundz” is the
evidence, The first album drawn
from that experience is with musi-
cians from Ghana, some 4.500 miles
from Masekela’s own homeland and
culture.

And because of the difference be-
tween the African tnbes of Ghana
and Johannesburg there was a lan-
guage problem, But no problems of
communicating, musically. The feel-
ings that result are real.

“Hedzoleh™ which means “peace”
seems an unlikely nomen for Mase-
kela and his men. The movement be-
hind Masckela’s wrumpet style, or
singing, or talking, 15 wild, frantic,
but rhythmic, pulsating and in-
fectious. It's a good, happy feeling.
A musical tradition that bears the
cultural fruits of Brazil, of Jamaica,
and of Africa. But most of all, it’s a
musical direction Hugh Masekela
can travel that is indigenous o the
souls of all folks.
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| Weeks on Chart

«5TAR  Performer=LF3  registering
greatest proportionate upward prog-
ress {has week

TITLE

Artist, Label & Mumber

(Dist, Label)

2| 4]

=

3] 5

o
oo

13 14

IE|

14 | 6

15 | 15

16 ' 18

17 13
18 |19
13 |21

20 12
21 |23
2|

2

24
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ﬂ'l 35 |

23 3l

|

19

37

13

10 |11 24

3

3

12

Fadi
Fadi

&2

18

28

23 |

24

18

BODGIE DOWN
Eddse Kendnchks, Tamla T 330W]
{Matown)

RHAPSODY IN WHITE

Lowe Undsmited Orchesire,
20th Cendury T-433

THE PAYBACK
lames Brown, Palydor PDZ-3007

LET ME IN YOUR LIFE
Aretha Franklin, Atlanta S0 7292

| LOVE IS THE MESSAGE

MFSB. Philadelpha Internabonal KE
32707 {Columbia)

MIGHTY LOVE
The Spinners. Alaalst 50 T206

IMAGINATION
Gladys Enight & The Pips, Buddah
BOS 5141

INNERVISIONS

[ Stewis Wonder, Tamls T 326 L

(Mobown)

HEAD HUNTERS
Herbin Hancock. Columbia NC 32731

SHIP AHOY
' lays, Philadeiphia Intemationsl K2
J2408 (Columbia)

WAR LIVE
Umited Artists UA-LA 19302

OPEN OUR EYES
Earth, Wind & Fure, Columbia KL
2z

EUPHRATES RIVER
Main Ingradient, RCA APLL0335

LOOKIN' FOR A

LOVE AGAIN
Bobby Womack, United Artests
Ll L& 1996

STONE GON'
Barry White, 20th Ceatury 7 873

WILD & PEACEFUL
Kool & The Gang Delide DEF 2013
PIP)

BLUE MAGIC
Aco 1036

LIVIN' FOR YOU
A Grean, My ASHL-IN0RD (Lomdon)

ITS BEEN A LONG TIME
Mew Birlh. RCA APL 10285

WAR OF THE GODS

Billy Paul, Phifadelpha interaptsonal
K] 32408 (Colembia}

DIANA AND MARVIN

Dina Fnss and Mardm Gaye,
Maiowa MADEV]

1950
Temptatiosns, Gordy G-966%]
{Mifown

THE DELLS V5. THE

| DRAMATICS

18

The Dells, The Dramatics, Cadel CA
BOOZT (Chesa lanus)

STREET LADY
Donald Byrd, Unifed Artists BW-LA
140 F

UNREAL

| Hipodsioes, London EFS B34

27 22 | 35

28 25 125

3| <+ 'JUSTMENTS
Bl Wribers. Sussen SRA B037

Lowe Unfimifed, J0is Century T 414

BLACK & BLUE
Harold Melwin & The Blue Notes,

Phiedelphia international KI 32407
{ Golumbiay

6 | JAMALCA
| Ahmad lamal, FHE Cenfury T 437

4 ‘ BLACKS AND BLUES
| Bobbi Humphrey, Bluz Nofe BN LA
1826 (Umited Artisls)

UNDER THE INFLUENCE OF

& | This Week

% | Last Week

32

35

36

41

42

o

44

43

47

o

5l
52

33

54

53

57

99

3
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% | Weeks on Chart

37
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45
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52

53 |

55
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33

10

11

47|

19

33

18

21

TITLE

Artist, Label & Mumber
(Dist. Label)
3+3
ksley Brothers, T-Meck KT 32453
{Columbia)

KENIGHT TIME
Giadys Knight & The Pips, Soul § |
741¥1 (Motown) |

. THAT'S A PLENTY |

Poanter Sitders, Blue Thumb BTS
il

BEST OF THE MOMENTS
stang 5T 1009 (Al Pistinem)

LET'S GET IT ON
Marvin Gaye, Tamis T
J29 W1 {Medown)

MAKOSSA MAN
Manu Dibango, Allantc 30 7276

GRAHAM CENTRAL STATION |
Warner Begs. BS 2763

HEAD TO THE SKY
Earlh, Wind & Fue,
Columbia KC 32194

ROCKIN' ROLL BABY
Styistits, Aves AV 11010

SCRATCH
The Crusaders, Blue Thumb
ETS BO10

| CAN'T STAND THE RAIN |
Amn Feebles, Hi XSHL 32079
{Loaidon

OUT HERE ON MY OWN
Lamont Dozier, AEC ABCX-B04

BACK TO DAKLAND
Tower (H Power, Warner Bros
BS 7749

KOOL JAIZ |
Kool & The Gang. Delite DEF 4001
PIPI

I'VE GOT S0

MUCH-TO GIVE
Basry Whife, 208k Cemlury T 407

PURE SMOKEY
Smakey Robensen, Tamln Te-3315]
{Motown]

SHOW AND TELL
&l Wilzon, Bocky Road AR 3601
{Eell) |

HIS CALIFORNIA ALBUM
Bobby Blee Bland, Dwahill
DX GO1E3 (MBC)

THEY SAY I'M DIFFERENT

[ Betty Dawis, Just Sunshine 155-3500

(Famous) |

MEETING OF THE MINDS
Fowr Togs, ABC-Denhdl D30-50166

THE MASTER
Chico, Stan ENS 701 (Columba)

ANTHOLOGY
Marvin Gayve, Molown M9 75143

WHAT THE ... YOU MEAN
I CAN'T SING

Welvin Van Peebley |

Atlandic S0 7295

ETHNIC STEW
Inhe. ABC ABCK EOT

TO KNOW YOU 15

TO LOVE YOU |
BB Fap, ABC ARCK 754 |

SWEET SURRENDER
Margie loseph, Ailantic 50 7277

| CHECK IT OUT

Tawades, Capslol 5T 11258

DO YOU HAVE THE TIME |

| Yownghesita, Xth Century T-827

LAST TIME | SAW HIM
Diana Ress, Motown M BE2VI

EBONYS
Phitadelghia Internaticnal
K 32419 (Columbaa)

gdvogTia vi6L L2 1iHdY
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gillboard SPECIAL SURVEY

Billboard
TopS50

Listening

These are best selling middle-of-the-road singles compiled from

for Week Ending 4/27/74

r I'_hjp.-r'rlr_;hr 1974 Bill-
board Publications, Inc
Mo part of this publication
may ba raproduced
ffored i oa rairieval sys-
tem, ar trarcemitied, in amy
form of by any means
slacironic, mechanical
photocopying, recarding
or ofharwiss, withouwl 1ha
prior willlan pedmission of
the publishear.

E national retail sales and radio station air play listed in rank order.

13
s E:
= = TITLE, Artisl, Label & Number (Disl. Label) (Publisher, Licenseg)
1 |2 8 I'LL HAVE TO SAY | LOVE YOU IN A SONG _

Jim Croce, ABC 11324, (Blendingwedl /Amerscan Broadcasting, ASCAP)
214 T KEEP ON SINGING

Helen Reddy, Capitol 3845 (Fockel Full Of Tunes, BMI)
3|3 B S0P

M.F.5EB., Philadetphia International 7-3540 (Columbsa), (Virgin, ASCAP)
&) & |9 PIAND MAN

Billy loel, Columbia 45963, (Home Grown/Tinker Street Tunes, BMI)

5|6 |13 THE ENTERTAINER
Marvin Hamhsch, MCA 0174, (Multtmood, BMI)
B 10 7 HELP ME
Joni Mitchell, Asylum 10034, (Crazy Crown, BMI)
7| 8|11 MIDNIGHT AT THE DASIS _
Mana Muldaur, Reprise [1E3 (Warner Bros.), (Space Potatoe, ASCAP)
g8 5|10 A VERY SPECIAL LOVE SONG
Charlie Rich, Epic 511091 {Columbia) (Alges, BMI}
9| 71|10 THE LORD'S PRAYER
Sister Janel Mead, ASM 1491, (Almo, ASCAP)
1012 9 BEST THING THAT EVER HAPPENED TO ME
Gladys Koght & The Pips, Buddah 403, (Keca, ASCAR)
11 9 13 SUNSHINE ON MY SHOULDER
- John Denver, RCA 0213, (Cherry Lane, ASCAF)
12 20 & OH VERY YOUNG
Cal Stevens, ARM 1503, {Ackee, ASCAP)
1311 14 SEASONS IN THE SUN
Terry lachs, Bell 45432 (EB. Marks, BMI)
M| 22| 5 ALL IS FAIR IN LOVE
Barbra Steisand, Columbia 158975, (Stein, Van Stoch/Black Bull, ASCAP)
15 14 (10 TELL ME A LIE
sami Jo. MGM South 7029, (Fame, BMI/Rich Hall. ASCAP)
16 16 [10  SINGIN' IN THE RAIN
sammy Daws, Jr, MGM 14685, (Robbans, ASCAP)
17 | 13 |11 MOCKINGBIRD
Carly Simon & James Taylor, Elektra 45880, (Unart, BMI)
18 30| 3 |WONT LAST A DAY WITHOUT YOU
[ . Carpenters, AEM 1571, (Alma, ASCAF)
19 | 15 | 14 -  DARK LADY
Cher, MCA 40161 (Senar, ASCAP)
20 17 |4 ERES TU/TOUCH THE WIND
Mocedades, Tara 100 (Famous), (Radmus, ASCAF)
21 33 | 3 IF YOU LOVE ME (Let Me Know)
Olivia Newlon-John, MCA 40209, (Al Gallico, BMI}
22 M4 | b TUBULAR BELLS
Mike Didfield, Vergin 55100 (Atlantic), (Vrgin, ASCARP)
23 21 8 I'M A TRAIN
Albert Hammond, Mums 7-8028& (Columbia), {Leeds. ASCAF)
4 5|7 OH MY MY
Ringo, Apple 1872 (Captol), (Brainiree, BMI)
25 18 | 14 STAR
Stealers Wheel ASM 72508 (Hudsonbay. BMI)
26 | 29 | 6 HAPPINESS IS ME AND YOU
Gilbert O'Sullivan, Mam 3636 (London), (Mam, ASCAF)
27 28 9 LOVING ARMS
Kris Kristotterson & Rita Coolidge, ABM 1498, (Almo, ASCAF)
28 2% 8 SKYBIRD
Neil Diamond, Columbia 4-45998, (Stope Bridge, ASCAP)
29 31 7 TOUCH A HAND MAKE A FRIEND
Slaple Singers, Stax 0196 (Columbi) (East/Memphis, BMI)
30 42 2 YOU WON'T SEE ME
Mnne Murray, Capitol 3867, (Maclen, BMI)
31135 5 BAD, BAD LEROCY BROWN
| Frank Sinatra, Reprise 1196 (Warner Bros.), (Blendingwell, American
I Broadcasting, ASCAF)
32 | M 7 ONE HELL OF A WOMAN
‘ lélmlﬂam:. Columbia 46004 (Screen-Gems Columbia/Songpaenter/Sweel Glary
3303 | 2 DONTYOU WORRY 'BOUT A THING
[ Stewie Wonder, Tamla 54245 (Motown), (Stewn & Yan Stock/Black Bull, ASCAF)
3 32 7 HOOKED ON A FEELING
| Blue Swede, EMI 3627 (Capitol), (Press, BMI)
35|40 | 2 'VE BEEN) SEARCHIN' 50 LONG
- hicago, Columbia 46020, (Big Efk, ASCAF)
6 (37| 3 IT ONLY HURTS WHEN | TRY TO SMILE
Dawn featuring Tany Orlando, Bell 45450, (Levine & Brown, BMI)
37 | 38 4 PRISONER OF LOVE
Vogues, 20th Century 2085, (Mayiair, Sherwin ASCAP)
34 4 SUNDOWN
. Gordon Lightfoo!, Reprise 1094 (Warner Bros.), (Mooss, CAPAC)
39 |4l 4 TRAVELING BOY
Garfunkel, Columbia 4-46030, (Alma, ASCAP)
0 | - 1 THE STREAK
Ray Stevens, Barnaby 600 (Chess/lanus), (Aham, BMI)
41 | 46 3 MY GIRL BILL
lim Stattord, MGM 14718, (Kaiser, Famous, Boo, ASCAF)
2|45 | 3 RHINESTONE COWBOY
I Larry Weiss, 20th Century 2084, (20th Century, House of Weiss, ASCAP)
43 (39 & VIRGINIA (Touch Me Like You Do)
| Bill Amesbury, Casablanca D001 (Warner Bros) (Bay, BMI)
|50 | 2 FOREVER YOUNG
Joan Baez, AEM 1516, (Rams Horn, ASCAP)
5| - | 1 GEORGIA PORCUPINE
| I George Fischofl, United Artists 410, (United Artists, ASCAP)
% |49 | 3 IS [T RAINING IN NEW YORK CITY
Cashman & West, Dunhill 4380 (ABC). {Sweet City Somgs, Inc., ASCAF)
7| =11 STANDING AT THE END OF THE LINE
Loba, Big Tree 15001 (Atlantic), (Kaiser/Famous, ASCAP)
B - 1 JUST DON'T WANT TO BE LONELY
The Main Ingredient, RCA 0205, (Bellboy, BMI)
Bl -1 | | ONLY HAYE EYES FOR YOU
Mel Carter, Romar 716 (MGM), (Warner Bros., ASCAP)
50 | - 1 | YOU MAKE ME FEEL BRAND NEW

The Stylistecs, Avco 4634, (Mighty Three, BMI)

PIANIST Murray Perahia, Columbia
Records artist, moves from the key-
board to the podium to lead the Bal-
timore Symphony Orchastra in their
April 7 concert. The performance
marked Perahia's conducting de-
but. The all-Mozart concert included
two piano concertos, with Perahia
doubling as soloist and conductor.

Vox Jox__

® Continued from page 27

All program directors please note:
A first offense on a promotion caus-
ing this kind of disruption of phones
brings a scolding, but the FCC in-
tends to get very tough with repeat-
£rs,

* w *

Dave Dworkin, 612-636-7239, first
ticket, is looking for a full-time posi-
uon. Had been part-time at KTSP-
AM in Minneapolis. . . . A note from
David H. Tucker, KCAB-AM, Dar-
danelle, Ark.: 1 am trying to get
some sort of recognition for the Jor-
danaires. I have known these four
fellows for quite awhile and know
they have done so much for the mu-
sic industry, especially in the coun-
try music field around Nashville. |
talked with Gordon Stoker the other
day and he said that he and the Jor-
dannires had appeared as back-
ground artists on millions of records.

“The present group has been to-
gether since 1958 when Ray Walker
joined, replacing Hugh Jarrett on
bass, That has been the only change
in all those years and that must be
some kind of record in iself. 1 have
known Gordon, Ray, Hoyt and Neal
since doing a radio show with them
in 1958, Their voices add so much 1o
a recording session and have been
‘instrumental’ in making a hit out of
an otherwise ordinary sound.

“I have gotten excited about try-
ing to help them get some much-
earned recognition and would like to
get the backing of other people in
the business around the country. If
anyone in the broadcasting field—
radio stations, record industry, art-
ists, air personalities—have any sug-
gestions, I'd like to hear them. I just
feel strongly that these fellows de-
serve some long overdue recogni-
tion.” Great idea! [, too, feel that the
guys deserve recognition. I remem-
ber their oohwahs from years ago.
Or was that doowahs?

" i *

Mike Butts reports in from
KIMN-AM in Denver where he's
doing the morning show. Says he
would like to thank Larry and Robin
of the RCA office there “for hiring
the guy and girl streakers who struck
through my show this morning while
I was doing an on air streak strip to
the stripper.” Lineup at the rocker
now includes Butts unul 10 a.m.,
Scott Kenyon until 2 p.m., Danny
Davis 2-6 p.m., Dave Cherry 6-10
p.m., C.C. McCartney until 2 am,,

(Continited on puge 32)
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Classical Music

Silent Film Music
Score LP on Angel

LOS ANGELES—Angel Records
i5 issuing “Sound of Silents,” an LP
program of music especially com-
posed for nine film classics. The
recording features organist Lee Er-
win at the console of the Fox-Capi-
tol Theatre Wurlitzer pipe organ.

Erwin, organist-composer and
veteran performer of silent films, ra-
dio and TV, has scored music which
recreates “The Eagle,” “Phantom of
the Opera,” "Queen Kelly” and
"The General.” Also included are
scores for “Thiel of Bagdad,” “My
Best Girl,” "Wings"” and Erno
Rapee's ever-popular Charmaine
from “*What Price Glory?" and
Diane from “Seventh Heaven.”

An Angel recording team, headed
by producer Patt Laursen and

recording engineer Carson Taylor,
traveled to rural Mayland to the
home of Richard F. Kline, Jr. to tape
the Wurlitzer pipe organ. Originally
housed in the Fox-Capitol Theatre
in Washington, the organ was ob-
tained by theater organ enthusiast
Kline, who had a studio designed
and constructed around it.

Also incorporating a second Wur-
litzer from a theater in Pennsyl-
vania, the organ is an example of
these unique instruments. The An-
gel recording 1s scheduled for a May
6 release, and will be available on
LP, Cartridge and Cassette tape.

Further releases of Lee Erwin per-
forming on the Wurlitzer are
planned for summer and fall,

35 Small Indie Labels
Meet Over Problems

® Continued from page |

INVenlories at stores, suggests quan-
tties of better selling items, writes
orders and sends them to companies,

He then receives a |0 percent
commission one month after the
store is billed for the records he has
sold. It was proposed that NMDS
consider the hiring of a similar sales-
man. NMDS, a nonprofit organiza-
tion, has one full-time salesman and
1s seeking another through addi-
tional funding, it was stated. The

peril of indiscriminate unloading of

product to stores by an overzealous
salesman_or label. and the need to
check on credit of new accounts
were other subjects ared.

Sale to libraries, music libraries
and schools were discussed in depth.
One company noted that this consti-
tutes some 20 percent of its sales.
The general feeling was that the en-
tire NMDS catalog should be used
as a major selling point to many in-
stitutions across the country.

The increase in pressing costs also
came under scrutiny and it was sug-
gested that NMDS acquire a print-
ing press or attempt to obtain a col-
lective pressing plant. On the subject
of promotion, NMDS announced
that in many cases it would now
waive the decision to the companies
on the offering of promo copies to
unknown radio stations and review-
ers. It was stated that radio stations
are being asked to purchase LPs at
wholesale prices and are cooper-
ating in supplying a list of receptive
retail stores in their broadcast area.
Other promotional subjects centered
on the recommendation that the la-

]

bels themselves supply stores with
promotional copies for in-store play.
NMDS had serviced the stores on a
small scale, The distribution com-
pany offered 1o supply the labels
with a list of selected stores for such
a purpose and suggested that such a
promotion be tied in with an accom-
panying notice that the LP was one
of the entire catalog available from
NMPS.

Advertising costs were discussed,
and 1t was suggested that collective
advertising be undertaken. It was
pointed out that NMDS had placed
ads in Schwann Catalopg and in
other publications. Suggestions cen-
tered on ways of securing free or
minimal-cost promotion, including
public service spots on radio, the
stress on the availability of the cata-
log.

Eﬂthﬂr items aired revealed that
NMDS had been invited to attend
the NAIRD conference, and a rec-
ommendation of leasing of masters
to foreign companies, over the prac-
tice of exporting LP’s. Also, it was
agreed that something similar to
NMDS in the way of nonprofit or-
ganizations was needed for concert
booking and promotion. The meet-
ing concluded with a vote to hold
regular sessions four times yearly.
The next meeting was set for June
21. The-group has named itself
FIRM (Friendly Independent

Record Makers).
Companies in attendance In-

cluded CRI Records, Desto Records,
Opus One Records, Third World
Records, CJR Records, PM Records,
India Navigation Records and Cen-
ter for New Music Records.

o
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LEONTYNE PRICE and James Levine, principal conductor of the New York

Metropolitan, chat at an RCA Records party held recently for the singer after
the opening performance of “'Don Giovanni.”
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SCOTT JOPLIN: PIAND RAGS, VOL. 1
Joshua Rifkin, Nonesuch 71248 (Elektra)

SCOTT JOPLIN: PIAND RAGS, VOL. 2
Mshua Rifkin, Nonesuch 71264 (Elektra)

SCOTT JOPLIN: THE RED BACK BOOK
Gunther Schuller, Angel §-36060 (Capitol)

VERDI: | VESPRI SICILIANI
Arroyo/ Dominga/Milnes/Raimondi, New Philharmonic {Leving)
RCA ARLA-0370

RACHMANINOFF: VESPERS
U.5.5.R, Russian Chorus & Soloists, Hgludiya SRB 4124 (Capital)

CASABLANCA: CLASSIC FILM SCORES FOR HUMPHREY BOGART
Naticnal Philharmonic (Gerhardi), RCA APL1-0427

KING OF THE HIGH C's
Luciano Pavarotti, London 26373

SWITCHED ON BACH Il
Walter Carlos, Columbia KM 32659

SWITCHED-ON BACH
Carlos/Folkman, Columbia MS 7194

CANTOS DE ESPAMA: ALBENIZ
Alicia De Lamocha, Piano, London CSA 2235

BACH: FLUTE SONATAS (complete)
Rampal, Odyssey ¥2-31925 (Columbia)

E. POWER BIGGS PLAYS SCOTT JOPLIN
Columbia M 32435

PUCCINI: TURANDOT
Sutherland /Pavarotti/Caballe/Ghiaurov/ Krause/Pears, (Mehta),
London OSA 13108

PUCCINI: LA BOHEME
Pavarotti/Freni/Von Karajan, London OSA 1299

TCHAIKOWSKY: SWAN LAKE BALLET IN 4 ACTS, OPUS 20
RE!hgrland Radio Phitharmonic (Fistoulan) Phase 4 25PC 21101
ondon )

PRIMO TENORE: LUCIAND PAVAROTTI
London 05 26192

CLASSIC FILM SCORES FOR BETTE DAVIS
National Philharmonic of London (Gerhardt), RCA ARL 1-0183

MAHLER: Bth SYMPHONY
Chicago Symphony Orchestra (Solti), London OSA 1295

PROKOFIEFF: ROMED AND JULIET (complate baliet)
Cleveland Orchestra (Maazel), London CSA 2313

THE CHRISTOPHER PARKENING ALBUM
Angel 5-36069 (Capitol)

JANET BAKER SINGS SCHUBERT
Seraphim SIB 6083 (Capitol)

PIAND MUSIC BY GEORGE GERSHWIN
William Bolcom, piano, Nonesuch E 71284 (Elektra)

THE SEA HAWK
National Philharmonic Orch. of London (Gerhardt), RCA LSC 3330

MAHLER: 5th SYMPHONY
Chicago Symphony (Solti), London CSA 2228

MAHLER: SYMPHONY =10 =
New Philharmonic Orch. (Wyn Maorris), (Phonogram) Philips
6700067 (Mercury)

BACH BRANDENBURG CONCERTOS
Ristenpart, Nonesuch /3006 (Elekira)

BEETHOVEN: SYMPHONY %9
Chicaga Symphony (Solti), London CS P8

ROSSINI: WILLIAM TELL
Caballe/Gardelli, Angel SEL 3793 (Capitol)

PUCCINI: TOSCA
Price/Domingo/Milnes, New Philharmmonia Orchestra (Mehta), RCA
ARLZ2-0105

ZUKERMAN PLAYS AND CONDUCTS VIVALDI
Columbia 326593

BEETHOVEN: FIANO CONCERTOS
Ashkenazy, (Solti}, London CSA 2404

BERLIOZ: LA DAMNATION DE FAUST
Gedda/Bastin/Veasey/London Symphony Orch. & Chorus/Ambrosian
Singers (Dawis), Philips 6703 042 3 (Phonogram)

THE BEST OF JOHN WILLIAMS
Columbia M3X 32677

RODRIGO: CONCERTO DE ARANJUEZ: FANTASIA
Nat'l Opera De Monte Carlo (De Almeida) (Phonogram) Philips
6500 454 (Mercury)

WELL-TEMPERED SYNTHESIZER
Walter Carlos, Columbia MS 7286

BEETHOVEN: SONATA #23 IN F MINOR (Appassionala)
BEETHOVEN: SOMATA =21 IN C MAJOR (Waldstein)
Viadimir Horowitz, Piano, Columbia M-31371

IVES: SYMPHONY #1 ELGER: ENIGMA VARIATIONS
Los Angeles Philharmonic Orchestra (Mehta) London CS G818

VERDI: RIGOLETTO
Sutherland/Pavarotti, London Symphony London DSA 13105

ADAGID
Von Rarajan, DGG 2530247 (Polydor)

THE GREAT RACHMANINOFF CONCERTOS: VOLUME 1
Van Cliburn RCA ARLZ2-0318

LUCIANO PAVAROTTI
“KING OF THE HIGH Cs"

Arios from: The Daughter Of The Reg

SOLTI CHICAGO ON TOUR:

April 29, 30
May 1,4
May 3

Hanover, N.H, (Dartmouth College)
New York City
Washington, D.C.

Special release being shipped this week to coincide with Spring Tour!

“KING OF THE
HIGH C'S"
LUCIAND
PAVAROTTI

.. .gold

standard
4 artistic vocal
v journey. ..."
THE CLEVE-
LAND PRESS

Qs 26373

FERIn —
sumertand TUTANO! pavarons
mum-nmmmr:u Krause: Ppars

iment; La Fovordio; 11 Trovolome; Der
Hosenkorvalier: Williem Tell: [ Puritani

Lo Bohama

ALICIA DE LARROCHA
ALBENIZ: IBERIA

A “The finest
B |beria yet”
THE NEW
YORK TIMES

CSA 2235

IBERIA
(Albéniz)
ALICIA de
LARROCHA

The Sebimitive perloemance af thiy preat werk by
the warld § greates! mienpreter of Spanih pung

Bgl

FULL FREQUENCY RANGE RECORDING

WHERE CLASSICS MEAN SALES!

TURANDOT

(Puccini)
“The best

Turandot ever”
STERED REVIEW

Still a runaway

best seller!
D54 13108

Rachmaninov:
PIAND
CONCERTOS
NOS.1&2

VLADIMIIR
ASHKENAZY

“The Rach-

maninov idiom

COMEes as
Eecqnd nature
to him."

STERED REVIEW

C5 6774

advOoaT1IE 'v.L6L LZ TIHdY
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Jukebox Programming

‘45’ Standards Vary Worldwide
Causing United Push on Quality

LOS ANGELES—The first com-
parison of worldwide standards for
the manufacture of singles shows
surprising nonconformance and will
result in a combined improvement
effort by the major U.5. associations
of recording manufacturers and
hardware makers, reports Ralph
Cousino, chairman of a special ad
hoc committee that met last week in
Chicago.

The push for better quality 45's
stems from criticism first raised at
the Billboard jukebox programming
conference last spring, where both
the jukebox and home phonograph
market segments found myriad
faults with standard adherence.

The ad hoc committee formed by
the hardware group, Electrical In-
dustries Assn. (EIA) P8.2 standards
commitiee, reviewed for the first
time standards from Recording In-
dustries Assn. of America (RIAA),
International Electrotechnical Com-
mission (EIC—the European coun-
terpart of EIA) and Japanese Indus-
try Standards (JIS).

Cousino of Capitol says RIAA’s
engineering commitlee and the full
EIA p8.2 committee will now con-
sider implementing five steps
toward improved standards.

The lack of adherence was
pointed up by the review of 26 vari-
ous European disks, which accord-
ing to IEC specifications, should
have serrations 10 insure proper
turntable friction. Despite 1EC’s
adoption of the specification in
1971, 10 or nearly half, had no serra-
tions. RIAA's, EIA’s and JIC's have
optional specifications for serra-
tions.

In another of the five areas, warp-
age, it was found that only KIS in-
cluded a warpage specification.

Needle'setdown diameter, an area
where jukebox makers have had w
use a lesser dimension than RIAA
and EIA specified, was another non-
standardization. “Some records
have lead-in spirals from the edge,
while others do not,” Cousino re-
ports.

Record thickness also varied. In

Vox Jox__
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Ed Green all night, and swing men
Nick St. John and Jim Strickland.
Carl Wigglesworth is program direc-
tor. ... WNCR-FM, Cleveland, is
looking for a good country music air
personality; talk to program director
Ben Payton.. .. WLEE-AM news di-
rector Bill Watts has resigned to tour
Europe, so Bob Paiva, program di-
rector of the Richmond rocker, is
looking for a good young news per-
sonality; morning drive is open.
* kK

Buddy King 15 leaving KVOL-AM
in Lafayette, La., where he was mu-
si¢ director about the past five years.
He's going into independent record
promotion, working Louisiana,
Texas and Mississippi. Labels can
reach him via 318-232-T839. Says he
also has three good groups he'd like
to lease masters on. ... KTON-AM
in Killeen, Tex., held a big tour of
Eddy, Tex., the other day to show
big city Killeen folks what a small
town was like. Everyone on the bus
tour was honored with a big recep-
tion at Grannies Kitchen in Eddy,
the town's major gathering spot,
KTON-AM lineup now includes
James Harrison 5:30-10 a.m., pro-

(Continued on page 40)

By EARL PAIGE

this area, the ad hoc committee
wants to determine maximum de-
Mections of gripping forces required
by jukeboxes.

Label-peeling, the fifth area, will
be approached from the standpoint
of a temperature cycle test to deter-
mine the goodness of label adhe-
sives. “A pull test alone is not con-
sidered adequate to prevent
peeling,” he says.

Members of the ad hoc group in-
cluded besides Cousino are Brent
Albright, MCA: Richard Blinn,
Capitol; William Findlay, Rock-
Ola; Edward Hanson, North Ameri-
can Philips; Warren Rex Isom,
RCA: Harry Jarrett, GE: and loe
Wells, RCA,

Of all problem areas, thinness
most troubles jukebox program-
mers. Lack of sufficient friction most
bothers home phonograph manu-
facturers,

In fact, it was the combination of
numerous jukebox complaints and
the work of C. E. Bedford of GE in
contacting 1,200 labels that first
alerted the indusiry. Bedford was
awarded a Billboard Trendsetter
award for his efforts.

Cousino says that even though
complaints have been less numerous
the year following the conference,

this does not affect the committee’s
push for improvements.

Moreover, jukebox operators,
now more conscious than ever of
conserving gasoline, and cutting
back on trouble calls and route cycle
servicing, will find breakdowns from
poor guality disks even more both-
ersome, Findlay notes.

Work on finally getting the vari-
ous standards together was tedious,
Cousino says, in explaining the rela-
tively lack of activity in recent
months. Moreover, each meeting has
resulted in new discoveries.

For example, in two subcom-
mittee meetings immediately follow-
ing the conference, one attended by
RIAA president Stan Gortikov and
Fred Granger, Music Operators of
Amernica executive director, the sub-
ject of jukebox gripper arm deflec-
tion force was not discussed. Now,
the ad hoc group will determine this
factor. i

More information will be sought
on the temperature environment of
the jukebox so that this will be in-
cluded in warpage standard recom-
mendations.

RIAA and EIA will consider both
serrations and other friction control
measures in the joint efforts of their
commitiees.

Whats Playing?

A weekly survey of recent purchases and
current and oldie selections getling top play.

BELOIT, WIS.: COUNTRY, POP

PLURCHASES
Jahn Quigley
Gas Light Musle Co.
Il 45l 54 53511
Country

“The Older The Vialin.” Hank Thom pso,

Dot 17490
“Superskirt,” Connie Cato, Capito] 3788

Pop

“I've Been Seraching S0 Long.” Chicago.
Columbia 46020
“The Show Must Go On,” Three Dog Nighit.
Dunhill 4382
“WOLD.” Harry Chapin. Eltklra 45874
“Come and Get Your Love.” Redbone, Epic
11035
“Bevond The Blue Honzon.” Lou Christie,
Three Brothers 402
“Star Baby.” Guess Who, RCA 0217
Spinners
“Locomation.” Grand Funk, Capitol 3840
“Raock and Raoll Hoochie Koo,” Rick
Derringer, Blue Sky 2751
“A Very Special Love Song.” Charlie Rich
“Hooked On A Feeling.” Blue Swede
“Oh My My.” Ringo Starr

“*Touch The Wind (Eres Tu).” Mocedades

CHICAGO: SOUL PURCHASES

Ellly Mc{lala
Eastemn Music Co,
E13 E. T5¢h 51
(3} S4BT -S900
Nl 2
“I"m In Love.” Aretha Franklin, Atlantic
2944

“Don’t You Worry "Bout A Thing.” Stevie
Waonder, Tamla 54245

“Behind Closed Doors.” Little Milton. Stax
0210

“1'I Be The Dther Woman,” Soul Children,
Slax]82

“For The Love OF Money." O'Jays,
Philadelphia International 3544

EAST CHICAGO, IND.: POP, SOUL

Framces Wieland
Midwest Aniomatic Muoxic
4202 Tod Ave.
{219) 3974289
“Keep On Singing.” Helen Reddy
“I've Been Searching 5o Long.” Chicago,
Columbia 46020
“Happiness Is Me and You.” Gilbert
O’Sullivan, MAM 3636

“Bennie and The Jews.” Elton John

“TSOP” MFSB

“The Show Must Go On." Three Dog Night,
Dunhill 4382

“Band On The Run.” Paul McCariney/
Wings. Apple 1873

Soul

“Satisfaction Guaranteed,” Harold Melvin
and The Blue Notes. Philadelphia
International 3543

“"Heavenly.” Tempiations, Gordy 7135

Country
“We Could.” Charlie Pride, RCA 0257

MADISON, WIS.: POP PURCHASES

Pal Schwariz

Muodern Speclaliv Ca,
405 N Broam S¥T05
{60d) 1560216

T
n 4
&g : LA

“Dance With The Devil.” Cozy Powell.
Chrysalis 2029

“l Won't Last A Day Without You."
Carpenters, A& M 1521

“Piano Man." Billy Joel

“Tubular Bells.” Mike Oldfield

“The Entertainer.” Marvin Hamlisch, MCA
0174

" Started slow, got real big afler Oscars)

MANKATO, MINN.: COUNTRY
PURCHASES

