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Dealers Encounter
LP Price Boost:
Mixed Reactions

By ROBERT SOBEL
NEW YORK ~The recent across-
the-board increase by several major
manufacturers in the suggested list
price of albums has brought imme-
diate similarities ard difterences in
response from dealers reaarding its

effect on sales. inventory and policy.

A canvassing of comment reveals
the following carly reactions: |
Consumer resistance at (wo West
Coast key retail chains and one in
New York. Other dealers find none.
2--On catalog product, some dealers
report a decline. others do not: some
sec the increase hurting new artists,
others differ. 3—Some see dotlar in-
venlory limits. others disagree.

David Rothfeld of Korvettes savs
he's raised the price on all items of

(Continued on page 13)

War Is Seeking
Leave From UA

By NAT FREEDLAND

LOS ANGELES War 1s now
negotiating an “amicable release”
from its United Arusts Records con-
tract which runs to 1977. According
to War co-manager Steve Gold, the
UA cxit has already been accepted
in principle by the label and it re-
mains only for a monetary settle-
ment to be worked out this summer.

A mulumillion-dollar  payoff
would go to UA on future War
products.

All but the first of War's five al-
bums are platinum, having carned
UA $33.640,000 1n sales since the
group was signed in 1971

(Continued on page 10)

Taxe Wins Acquittal on
One Tape Pirating Charge

By JOHN SIPPEL &
BOB KIRSCH

LOS ANGELES- Alleged 1tape
pirate Richard Taxe was acquitted
of the felonious charge of interstate
transportation of stolen property by
Federal District Court Judge Irving
Hill Wednesday (10).

Taxc’s trial and that of four other
defendants continues in its fourth
week as five counts of mail fraud. a
felony, and 21 counts of recorded
music copyright infringement, a
misdemeanor, remain.

Judge Hill granted the acquittal,
based upon a prior motion from de-
fense counsel Steve Miller wherein
Miller stated that appreximately 115
allegedly infringed tapes were intro-
duced too late in the trial for defense
to properly defend against them.

The severance of the late entered
evidence crippled the government’s
attempt for the interstate transpor-
tation conviction because a $5.000
valuation of merchandise is required.

(Continued on page 4)
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“THAT'S ENTERTAINMENT" —More than a soundtrack. it's a re-creation—
of the greatest moments of the Golden Era of Musicals. A dazzling caval-
cade of lavish production numbers—from the first black-and-white musical

U.S. Pioneer

At Ozark
Rock Bash

By ANNE DUSTON

CHICAGO--In a continuing cf-
fort to reach the 18-26 market. US,
Pioncer will be exhibiting at the
Ozark Music Festival, Sedahia. Mo..
July 19-21. "We belicve this is the
first ume that an audio manufac-
turer will be exhibiting ata rock fes-
tival.” says Jefl Martini. conceiver of
the idea. disk jockey. and assistant
regional sales manager for Ploneer’s
Elk Grove. 11, offices.

The Pioneer exhibit will include
over $16.000 worth of electronics
with a 4-channel demonstration sct-
up, with a “hands on™ capability for
the expected 100.000 audience. In-
cluded in the display are speakers,
headphones. cassette and open reel
tape decks, receivers. tuners, ampli-
fiers and turntables.

Posters of the Allman Brothers:
Bleod, Sweat & Tears: Slade, 1ssues
of Rolling Stone and National
Lampoon! “Understanding  High

Fidelity” booklet and a color cata-
log of U.S. Pioneer products will be

made available.
“We arc always looking for new
avenues to approach what we con-
(Continued on page 42)

Century Records.

to the award-winning “Gigi"’ covering a fifty-year span of classic American
motion picture musicals. A deluxe two-record set from the original smash

motion picture, now available on MCA Records.

{Advertisement)

3 Jukebox Firms
Plan ‘Q’ Sound In
Systems by 1975

By RADCLIFFE JOE

NEW YORK - Three major juke-
box manufacturers. Sceburg. Rock-
Ola and Rowe, will include 4-chan-
nel sound ce pability in their systems
by 1975, ac (*ulmu to sources close

U.K. Expert Warns
Of PVC Dangers

By RIZHARD ROBSON

LONDON- PVC production for
records in the U.K. could come 10 a
complete halt because of safety fears.
warns a plastics expert.

Output ks already been cutback
to comply with new safety measures
introduced by the Department of
Employme1t. This follows disclo-
sures that some forms of plastics pro-
duction nay be linked 1o liver
cancer.

Bill Macmullan, of the Chemuical
Industries Assn., says: “lIf re-
search into the health hazard doesn’t
come up with a green light, PVC

‘Continued on page 54)

The new Canadian phenom Mahogany Rush is starting a U.S. stir on 20th
“Child of the Novety " the single (TC-2111) and the
album (T-451) are already rushing uf the charts!

(Advertisement)

to both the jukcbox manufacturers,
and developers of the quadrasonic
technology.

A number of problems remain to
be worked out betore the systems ar-
rive at the marketplace. but eager in-
dustry observers sce the coming of 4-
channel to the jukebox business as a
major shot in the arm tor a he-
leaguered industry.

For the music operators in par-
trcular 1t would be something of” a
Godsend as it would give them a
vahid reason to scek a play price in-
crease to oftset rising prices in sin-
gles and other spiraling operational
costs.

The companics. which are alrcady
well advanced in their planning tor
the new equipment. are yet to com-

(Continued on page 14)

Move Copyright
Bill: McClellan

By MILDRED HALL

WASHINGTON-—Sen. John L.
McClellan, author of the general
copyright revision bill. last week
spoke from the floor of the Senate to
urge the leadership 1o set an carly
date for consideration of S.1361.

Sen. McClellan has reluctantly
agreed to let the bill go to the Senate
communications subcommittee for

study of the cable copyright terms,

but for a period not to exceed 15
days.

The bill then returns to the Senate
calendar, and the countdown begins
on whatever date will be set for tloor
action and vote.

Sen. John Q. Pastore (D-R.1),
chairman of the Senate communi-
cations subcommittce which over-
secs communications legislation,
and is very close to the broadcasting
industry, rose to insist that his
request to study the bill was not
“frivolous,” but tor a serious exam-
ination of the cable TV section, to
see 1f it falls within the jurisdiction
of his subcommittee.

(Continued on page 10)

ISAAG HAYES

SCORES AGAIN WITH

ORIGINAL SOUNDTRACK FROM THE AMERICAN INTERNATIONAL RELEASE "TRUCK TURNER", ON ENTEF PRISE RECORDS AND TAPES.

www americanradiohistorv com

{

ENTERPRISE

(Advertisement)

e


www.americanradiohistory.com

"Many RiversTo Cross

A new single by Harry Nilsson
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General News

NO CURBING MIKE ==

| Ex-MGM Boss Produces |
Osmonds as ‘Outsider’

LOS ANGELES—Mike Curb has
become the exclusive producer for
all Osmond family records on
MGM.

The former MGM president has
been working with the Osmonds for
six years and among his recent pro-
ductions is the chart-climbing single,
“I'm Leaving It All to You™ featur-
ing Donny and sister Marie in their
first duo effort.

Curb has done three other proj-
ects for MGM since leaving the label
in September of 1973. They include
the Osmond Brothers new album. a
Sammy Davis Jr. interpretation of
songs from “That’s Entertainment”
plus Eddy Arnold's LP 1 Wish That
I Had Loved You Better.”

Curb has also just completed
Andy Williams™ next Columbia al-
bum, marking his first working asso-
ciation with the vocalist. (Richard
Perry had produced Williams® last
LP.)

During the past year Curb has
concentrated on working these acts
for the Polygram subsidiary label.
He is free of a noncompetitive clause
in his departure agreement with Pol-
ygram as of this September.

Curb has been holding discus-
sions with several companies about
future affiliations.

Asked to reply to reports about a
new affiliation, the 29-year-old ex-
ecutive replies he has made no deci-

Glancy Guiding
RCA a&r Staff

NEW YORK—RCA Records has
realigned its a&r chain of command,
with creative chiefs in all areas of
music now reporting directly to Ken
Glancy, label president.

Mike Berniker, formerly with Co-
lumbia Records, and more recently
active as an indcpendent producer,
has joined RCA as executive pro-
ducer, pop a&r. All pop staff pro-
ducers will report to him. In r&b,
Tom Draper has been placed in
charge as director.

Chet Atkins, division vice presi-
dent, country music, and Jerry Brad-
ley, director of Nashville operations,

(Continued on page 74)
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Las Vegas News Bureau Photo
Mike Curb: all smiles about his in-
terim production status because the
Osmonds are involved.

sion as of this moment about any
new association.

While with MGM Curb had
worked as music consultant on the
film “That’s Entertainment” but the
soundtrack LP wound up at MCA.

Two of MGM’s current hot acts,
Jim Stafford and Johnny Bristol, be-
gan their associations with the label
with Curb’s regime.

Five artists signed by Curb and
subsequently dropped by the new
management who have relocated in-
clude Pet Clark (ABC); Solomon
Burke (ABC); Ray Stevens (Bar-
naby). Lois Johnson and Randy
Edelman (both to 20th Century).

ABC Bows
New Label

LOS ANGELES—ABC/West-
minster Records will introduce in
Oclober a series of ethnic recordings
under a new label, according to Jay
Lasker, ABC Records president.

Exploring the music of some of
the world’s lesser-known cultures,
the new label, Music of the Earth,
will be launched with a release of
at least four LPs. Charged with ad-
ministering the series will be Kath-
ryn King, newly named director of
a&r, classical division, at ABC.

“We must learn as much as we can
about the peoples of the world,” Ms.
(Continued on page 36)
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'N. Carolina Court Demsmn to Affect Falr Trade Act’?

812% Boost
In British
PRS Take

LONDON The Performing
Rights Society’s income in 1973 in-
creased by just under $2.5 million,
bringing total revenue to $31 mil-
lion—an increase of 8.5 percent over
1972.

Income from affiliated societies
overseas was just under 10 percent to
$11 million while royalties from ter-
ritories covered directly by the
society increased 8.2 percent 1o
$18.75 million.

The society generated some $1.25
million more income during the year
from investments.

Despite an increase in administra-
tion costs during the year of slightly
under 13 percent, net income for the
year distributable to members in-
creased to $27.2 million. In addition,
a further $196.400 was released by
the PRS—a nonprofit-making or-
ganization—from its revenue reserve
for distribution to members.

(Continued on page 53)

Advent Has Dolbyized
Classical Cassettes

CAMBRIDGE, Mass.- The Ad-
vent Corp. has released what is be-
lieved to be the first Dolbyized,
prerecorded chromium dioxide cas-
sette tapes commercially produced
in this country.

The tapes, first in a series of classi-
cal recordings, have been culled
from the catalogs of the Connoisseur
Society and Nonesuch Records, as
well as from original masters re-
corded by Advent.

The cassettes were recorded using
a patented process of Advent called
Process CR/70. According to Ad-
vent engineers it offers a level of
sonic performance so high that “for
the first time the critical listener can
consider cassettes as a viable al-
ternative to disk recordings.”

The fecling at Advent is that the
advantages gained by the use of
chromium dioxide tape include
greater high frequency sensitivity,
greater consistency, less print-
through, better signal retention, and
fewer drop-outs. In addition, there is
reported 1o be a significant improve-
ment in signal-to-noise ratio when
the Process CR/70 cassettes are
played on equipment incorporating

(Continued on page 74)
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By RADCLIFFE JOE

" Heilicher Photo
MARSH SEMINAR—Part of group attending meet which covered variety of
subjects held for the outlet’s staffers.

Heilicher Stresses
Returns Reduction

By ROBERT SOBEL

NEW YORK-—Amos Heilicher
president of Pickwick International,
Heilicher Bros. and J.L. Marsh, last
week urged Marsh statfers to lessen
returns by taking a harder look in
ordering product.

Heilicher, who made the proposal
at the second annual Marsh sales
and marketing meeting held at Alex-
andria, Minn., said that “although
our history of returns is the best in
the business, we want to be more
careful in the future about this area,
which represents losses for everyone
in the industry.”

He suggested that Marsh person-
nel-“justify” their buying by study-
ing customer profiles and store vol-
ume before committing product.

Heilicher’s “justification” pitch
struck the theme for the convention,
which was attended by 176 persons
from the chain and which included
seminars on promotion, closer com-
munication with all other divisions
of Pickwick, as well as between
Marsh branches and the home of-
fice.

An innovation in the seminars
was a panel discussion with five
manufacturers representatives from
Capitol, Columbia, RCA, London
and Pickwick Records. The seminar
emphasized the importance of sam-
plers, posters, good music and cata-
log product.

Attendees said they felt that there

would be only slight resistance to
price rises at the retail level.

Executive vice president Dan
Heilicher revealed that a new ticket
system which will permit in-store
scanning will be operative before the
end of the year.

During the convention, the inner
workings of the Marsh warehouse
and home facility was demonstrated
through a guided tour.

The optical ticket scanner and
computer operations were expiained
in separate speeches by Dan Heili-
cher and Al Sjoberg, manager of fi-
nance and administration, and in
group seminars by vice president
and operations manager, Manual
Swatez.

The executives said that thou-
sands of optically-scanned tickets
from their customers are fed into the
computers daily to develop a day-
by-day list of 200 top-selling records
and the 600 biggest sellers each
week.

Ticketing has been sophisticated
to the point where codes reveal man-
ufacturers’ price, number, account
name and address and product. The
tickets are ready by the computer at
a rate of 220 per minute, the spokes-
men said, and are analyzed to deter-
mine significant sales patterns and
developments.

The group seminars, which were

(Continued on page 10)
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NEW YORK-The recent decision by the
North Carolina Supreme Court to invalidate
the non-signer clause of the Fair Trade Act,
could have an effect on the future of Fair
Trade agreements in this country.

In delivering its decision, the court was
unanimous in its feeling that manufacturers
could not dictate a minimum retail price to
merchants who had not signed contracts speci-
fying that they would abide by the manufac-
turers’ fixed price.

The ruling resulting from a suit brought by
the Bulova Watch Co., against a North Wilkes-
boro businessman and two of his discount
shops, allows a retailer to sell his products at
any price he chooses as long as he has not
signed a pricing agreement with the manufac-
turer.

In handing down the decision, North Caro-
lina follows Massachusetts which last year
killed its non-signer clause in a Supreme Court
decision.

In Massachusetts, Judge Robert Baucher, in
delivering the court’s decision, said competi-
tive pressures existing today required the out-
lawing of price fixing agreements. He also
pointed out that the competitive picture had
changed since the court had last heard a Fair
Trade challenge almost 20 years before.

Last year, New York State, which also has
Fair Trade statutes on its books, seemed teeter-
ing on the brink of having them squashed.
Then, a number of powerful consumer groups
backed by Attorney General Louis Lefkowitz
and then Gov. Nelson Rockefeller, introduced
a bill in the State Assembly that sought to
overturn the Feld-Crawford Act which em-
bodies a non-signer clause.

The bill eventually died when the Legisla-
ture refrained from taking action, However, it
has since been reported that it will be re-intro-
duced this year, with its backers pushing the
argument that many manufacturers enforce
Fair Trade in name only.

The Fair Trade abolitionists in this state
claim that as long as these items are not adver-
tised at a discount, and as long as the dealer is
discreet about his deals, many manufacturers
are prepared to look the other way.

Although the backers of New York’s anti-
Fair Trade bill have managed to whip up sup-
port from among many influential people in
business and government, they are confronted
with equally tough opposition from those who
want to keep the law on the books.

Among those companies vigorously work-
ing at maintaining Fair Trade laws are Gen-
eral Electric, Sony, Panasonic and U.S. Pio-
neer. They argue that the only assurance of a
reasonable margin of profit to the dealer is
through Fair Trade.

These pro-Fair Trade companies have al-
ready come to a loose agreement to maintain
some form of price stability that will manifest
itself in individal pricing agreements between
manufacturers and/or their distributors,

should Fair Trade agreements continue (o be
weakened.

The plan, if implemented, will result in the
structuring of more selective distribution pat-
terns, throwing out in the process old fran-
chises with dealers who consistently disregard
Fair Trade agreements.

Many manufacturers and distributors agree
that if it becomes necessary to enforce this line
of action there will be some danger of hurting
the products already at the marketplace. How-
ever, they believe that if it"must be done, long-
term gains in price stability and orderly mar-
keting patterns would make the early incon-

veniences worthwhile.

Meanwhile in Sun Valley, Calif, Super-
scope, Inc., has removed about 20 Sony port-
able tape products from Fair Trade pricing. §
The products, primarily cassette and cassette-

radio combinations, have been taken off Fair
Trade as part of Superscope’s planned
phaseout of its distribution contract with Sony
which expires at the end of this year.

8illboard is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, $50; single-copy price, $1.25. Second class postage paid
at New York, N.Y. and at additional mailing offices. Current and back copies of Billboard are available on microfitm from Kraus-Thomson Ltd., Rte 100, Milwood, N.Y. 10546 (914) 762-2200 or Bell & Howell
Micro Photo Division, Oid Manstield Road, Wooster, Ohio 44631. Postmaster, please send Form 3579 to Blllboard Publicatlons, Inc,, 2160 Patterscn St., Cincinnatl, Ohlo 45214. Area Code 513, 381-6450.
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__General News

Taxe Wins Acquittal on Pirating Charge

® Continued from page |

At presstime the judge was at-
tempting to limit evidence to a total
of 20 allegedly pirated tapes.

The judge also ruled that the stat-
ute provides that each song in an
album stands alone. It had been the
government’s contention that any
album collated after Feb. 15, 1972,
even though it included a mixture of
pre- and post-Feb. 15, 1972 fixations
would be copyrightable in its entirety.

Late Wednesday, Chuck Negron
of Three Dog Night, one of perhaps
three artist witnesses whom Assist-
ant US. Attorney Chet Brown will
produce, testified after a playback of
the defendant firm, Galt Industries,
tape of “Pieces of April,” that the
performance was by him. The pack-
aging had stated unequivocally that
it was a simulated performance.

He pointed out to the court spe-
cific reasons why he knew the per-
formance to be the one he did exclu-
sively for ABC-Dunhll and which he
had never licensed for use to Taxe or
the other four defendants, Ron
Taxe, Jerry Merton, Rick Ward and
Gerry Gonzales, all of whom
worked for Richard Taxe.

On another Galt tape of the act’s
tape, “Around the World” from
which the court heard a playback of
“Joy to the World,” Negron read a
portion of the package’s text: “To-
day’s hits as done by your favorite
artists, custom simulated by Sound
g

Earlier Brown paraded a succes-
sion of FBI agents (Billboard, June
13) who testified as to the correlation
between defendants and the alleged
infringing pirate tape operation.

Agents Robert Strider, Doug Ball
and Stan Fullerton described late
January, 1974, surveillance of prem-
ises in Los Angeles and Hawthorne,
Calif., which indicated that 6330
Arizona Circle was primarily a
home office and tape duplicating
operation, while 14239 Hindry was a
warehousing facility.

Brown produced letters from offi-
cial bodies in the states of Michigan,
Colorado. Georgia and Arizona
which stated that Motor Tape, De-
troit; Standard Tape, Denver:
Stereo 8, Atlanta, and Galt Indus-
tries, Phoenix, do not exist.

These are all firm names used by
Taxe in his alleged operation. Testi-
mony continually points up an 80
cents wholesale price on Galt tapes.

Agent Phil Altpeter stated that
Richard Taxe during an interview
said his business “was a little shady
but I am not morally bothered.”

Altpeter said Taxe volunteered
that he had used the name, “Rudy
Mann,” when he operated Sound
Sales of Las Vegas, the firm which
preceded Galt Industries.

Under cross-examination, Altpe-
ter said that when the FBI raided the
Arizona Circle premises on Jan. 25,
1974, 300,000 tapes were seized,
none of which were post-Feb. 15,
1972, fixations, thus not liable under
the recorded music infringement
statute.

Agent Gary Kanaske, who
headed the Taxe surveillance, stated
that he followed Ron Taxe on one
occasion when he made shipment
drops at the local airport air freight
facilities.

He produced a check for air ship-
ment payments signed by Ron Taxe.
He said that Mrs. Gonzales told him
in late January that she did not
know Galt Industries existed until
three days before the seizure. He
said that Merton admitted he had
printed thousands of Galt tape cata-
logs and had sold Galt tapes.

Agent Robert H. Nothdurft, an
electronic expert in the FBI’s labora-
tory in Washington, testified that he
compared a single selection from

each of several hundred Galt “ques-
tioned” tapes to “known” tapes by
name artists of hit recordings and
with two exceptions, found them all
duplicated from the same original
source material.

In the two exceptions, he said one
tape was defective, making it impos-
sible to compare, while the other was
of such low quality he could not
make the proper aural comparison.

He described to the jury his play-
back-comparison setup, which in-
cluded two identical tape recorders
hooked in separately to the right and
left channel of earphones. The tape
recorder which carried the “ques-
tioned” Galt tapes had a variable
speed motor, so that the tape could
be speeded up or slowed down as
necessary in order that the two tapes
ran simultaneously.

Postal Rates

Defense counsel attempted to get
him to admit that many of the tapes
were changed, but he maintained
that they were in the main exact
copies. Two tapes compared aurally
in court, “Suspicious Minds” by
Elvis Presley and “Jambalaya™ by
the Carpenters appeared to be
speeded up. When timed during the
playback, both averaged about four
seconds faster than the “known”
versions, indicating a speedup.

Judge Hill also ruled last week
that the doctrine of substantial simi-
larity, which has been an important
consideration in the deciding of
cases involving copyright of songs,
plays, novels and stories, does not in
his opinion hold in the case of re-
corded music copyright infringe-
ment.

Stay

Same Until 1975

WASHINGTON—Special fourth
class postal rates for records, books
and film will remain at 18 cents the
first pound, 8 cents each additional,
until next July—thanks to the recent
passage of a bill (S.411) to stretch
out the timetable for various rate in-
creases originally proposed by the
U.S. Postal Service, which began in
1972.

The bill was signed by the Presi-
dent in June, in time to delay the
scheduled July 6, 1974, raise to 20
cents the first pound, 8 cents each
additional, for special fourth class
materials (Billboard June 29).

Fourth class rates for library and
other noncommercial mailings of
records, films and books will remain

at 6 cents the first pound, 3 cents
each additional, instead of going to
the scheduled rates of 8 cents and 3
cents.

The congressional mandate for
the rates slowdown has given
records, an extra three years beyond
the original five-year span for reach-
ing the projected top rates of 30
cents and 10 cents.

Library materials phase-in period
of 10 years was stretched to 16 years
before reaching the projected top
rates of 14 cents the first pound, 6
cents each additional.

Commercial mailings of records
will reach their projected high rate
in 1979 and library rates in 1987.

AGAC Demands MCA
Credit Film’s Composers

NEW YORK-Disturbed over
what it terms an “unprecedentedly
unfriendly action™ towards all song-
writers, the American Guild of Au-
thors and Composers (AGAC) has
complained to MCA Records for
omitting all writer credits on the
soundtrack LP “That’s Entertain-
ment.”

Citing “numerous writers’ com-
plaints,” the guild, in a letter to
MCA, requested that the label take
“immediate steps to correct this
abuse on all labels to be printed in
the future. And to make certain that
albums yet to be shipped would be
labeled with the customary song-
writer credits included.”

The MCA release, a two-record
set of musical standards from a
number of MGM motion pictures,
features tunes by such composers as
Harold Arlen, Irving Berlin. Sammy
Cahn, George M. Cohan, George
Gershwin, Oscar Hammerstein 11,

Daybreak Sued

LOS ANGELES—Wally Heider
Recording is suing Daybreak
Records and Sonny Burke in Supe-
rior Court here seeking payment of
$5,828.55. Heider claims that be-
tween May 10 and August 30, 1972,
the defendants used his facilitiesand
the delinquency ensued.

Audio Devices, to
L.A., Changes Name

LOS ANGELES—Capitol Mag-
netic Products Division of Capitol
Records is the new name for Audio
Devices Inc., which recently relo-
cated corporate headquarters here
from Glenbrook, Conn.

Alan Jay Lerner, Frederick Loewe,
Johnny Mercer, Richard Rodgers
and Harry Warren, among others.

AGAC officials, noting that song-
writer credit on record labels has al-
ways been taken for granted, ex-
pressed alarm that in this instance
“it would seem that MCA is in dan-
ger of initiating a trend to deprive
songwriters of credits on labels.”
MCA officials could not be reached
for comment.
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Executive Turntable

James Kerr, former president of the record division, at Avco Corp. becomes
chairman of the board, with Hugo Peretti and Luigi Creatore named new co-
presidents after serving as vice presidents and chief operating officers. Bud
Katzel is now vice president after serving as general manager.

Reed Gregg has been promoted to assistant to the chairman of the board
for Transamerica Corp. He was formerly vice president of United Artists
Records. . .. Herb Corsack joins Island Records as executive vice president of
operations after serving as vice president of Vanguard Records for 24 years.

*  x %

Martin L. Borish is the new president of Acoustic Research, which has
made a number of key appointments. John Brine, assistant director of Euro-
pean operations, becomes its director now. Starting September, Acoustic Re-
search will establish a Far Eastern office with Michael J. Glover as its director.
Glover is now in charge of its UK. plant. To provide overall direction for its
main manufacturing facility located in Norwood, Mass., Franklin S. Sax will
assume the newly created position of executive vice president. Meanwhile, Vie
Amador has resigned as president of Acoustic Research to accept a new posi-
tion in the high fidelity industry. His plans will be announced later. James A.
Dhimos has resigned his post as director of marketing. A new professional
products division will be headed by John J. Bubbers.

P

ADAMSON “JENNINGS

John K. Sullivan has been elected president of BANCO Inc., subsidiary of
CMC Corp. that distributes records, tapes and accessory items to all 41 CMC
Stereo Centers. He has been with firm since 1970. . . . Richard Barkett is the
new executive vice president in charge ot Viewlex custom service division, re-
sponsible for firm’s nationwide network of record pressing, tape duplicating
and packaging plants. He had been vice president, operatioffs and engineer-
ing.

Jeffrey Clarine has been appointed Southern regional sales manager for
Philips Broadcast Equipment Corp. audio-video systems division, joining the
firm from Nortronics Co. . . . At Altec Corp. sound products division, Roger
Cox has been promoted to director of marketing communications from man-
ager, administrative engineering. Deryl Finney has moved to marketing serv-
ices manager from supervisor, marketing scrvices, and Irwin Zucker, former
sales rep, is now hifi products manager. New addition is Ray Arbuckle, named
hifi products national sales manager, reporting to sales director Bob Rufkahr.

Nathanael J. Adamson joins Magnavox Consumer Electronics Co. as vice
president and director of products, a new department. He will be based in Fort
Wayne, Ind. Before joining Magnavox. Adamson was associated with the Ford
Motor Co., serving most recently as technical planning manager of the car re-
search office. . . . Tom Jennings joins South West Inc. as vice president of mar-
keting. . .. Kenneth C. Thomson is the new vice president of sales for the enter-
tainment products group of GTE Sylvania Inc. He succeeds John L.
McDonald, formerly general sales manager, who will undertake special assign-
ments for Robert J. O'Neil, vice president of marketing. . . . Robert J. Solem is
now vice president and deputy general manager, a newly created position in
Motorola Inc.’s automotive products division, where he will report to Oscar
Kusisto, vice president and general manager.

SULLIVAN

a S ety
BLASKEY RESNIK
Lindy Blaskey, most recently associated with Haven Records, has rejoined
ABC Records in the newly created post of managing director, a&r. His respon-
sibilities will focus primarily on artist acquisition and the placement of pro-
ducers with ABC artists. Also at ABC, Kathryn King is the new director of a&r,
classical division, and Steve Resnik has been named national album promo-
tion director. ... Irwin Sirotta joins Capitol Records Inc. as artist relations/
promotions coordinator. a newly created post. He was formerly music direc-
tor at WLIR-FM. ... Susan Jacoby has rejoined Art Laboe’s Original Sound
Record Co. in Hollywood as Laboe’s assistant. She returns to the company af-
ter a three-year stint in London, where she handled foreign affairs for Laboe’s
Oldies But Goodies product.

Chess/Janus has added three persons to their promotion team: Chuck Rei-
chenbach, college promotion; Arlinda Frazier, Midwest r&b promotion; and
Steve Begor, Southern pop promotion. Three others have moved into new as-
signments: King Ro from Southern regional promotion to national r&b pro-
motion director: Michael Plummer from college promotion to West Coast pro-
motion; and Tim Walters from local promotion in Detroit to Midwest pop
promotion.

LIPS

Mike Berniker joins the staff at RCA as executive producer of popular a&r,
and Tom Draper has been promoted director of r&b. Tony Montgomery has

(Continued on page 60)
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Cl'he Need Clo Be

JIN WEATHERLY

Crhe need Cro Be With “Midnight Train To

baslile OIA O nias Aadin Georgia”,; “Neither One of Us
(\Vants To Be The First To
Say Goodbye)” and “"Best
Thing That Everl lappened To
Me" Jim \\’eutherly proved
himself one of the most
brilliant songwriters toduy.

Those who know Jim also
know that no one can sing a
Jim \Veatherly song like he can.

An(l SO The Buddah Group

bursts with pride in announcing
the release of Jim \’Veat]lerly's
first single:

CThe Need CTo Be

ON BUDDAH RECORDS.

- (© 1974 Buddah Records Inc.. A Subsidiary of Viewlex Inc.


www.americanradiohistory.com

6

JULY 20, 1974, BILLBOARD

Patterson St., Cincinnati, Ohio 45214.
Code 513, 381-6450.

Billboard™

Founded 1894
The International Music-Record-Tape Newsweekly

bpil

EDITOR IN CHIEF: Lee Zhito (L.A.) EDITOR EMERITUS: Paul Ackerman (N.Y.)
MANAGING EDITOR: Eliot Tiegel (L.A.)

NEWS BUREAUS & REGIONAL OFFICES

CHICAGO, IIl. 60606, 150 N. Wacker Dr., Area Code 312, CE 6-9818. Editorial, Anne
Duston; Sales, Jill Hartwig. CINCINNATI, O. 2160 Patterson St. Area Code 513-381-6450.
LONDON: 7 Carnaby St., London W. 1. Telex-262100. Phone 437-8090. Cable: Billboard
London. Bureau Chief, Mike Hennessey. Regional Publishing Director, Andre de Vekey. MI-
LAN, Italy, Piazzale Loreto 9, Tet: 28.29.158. Bureau Chief, Germano Ruscitto. NASHVILLE,
Tenn. 37203, 1719 West End Ave. Area Code 615, 329-3925. Bureau Chief, Bill Williams:
Sales, John McCartney. NEW YORK, N.Y. 10036, 1 Astor Plaza, Area Code 212, 764-7300.
Bureau Chief, Is Horowitz. JAPAN: 1694 Hiyoshi-cho, Kohoku-ku, Yokohama 223. Tel: 044-
61-6605. Bureau Chief, Hideo Eguchi. WASHINGTON, D.C. 20005, 733 15th St. N.W.,
Woodward Bldg., Rm 533. Area Code 202, 393-2580. Bureau Chief, Mildred Hall.

EXECUTIVE EDITORIAL BOARD

Lee Zhito, Eliot Tiegel, Claude Hall, John Sippel, Mildred Hall, ts Horowitz, Paul Ackerman

EDITORS

CLASSICAL & INTERNATIONAL: Bob Sobel (N.Y.); COPY: Ed Sakamoto (L.A.}; COUNTRY
& GOSPEL: Bill Williams (Nash.). COUNTRY WEST COAST: Bob Kirsch {L.A.); LATIN: Jim
Melanson (N.Y.); MARKETING: John Sippel (L.A.); RADIO—TELEVISION PROGRAM:
MING & BILLBOARD RADIO PROGRAMMING CONFERENCE DIRECTOR: Claude Hall
{L.A.); RECORD REVIEWS: Bob Kirsch (L.A.); SPECIAL ISSUES: Earl Paige (L.A ); TALENT:
Nat Freedland (L.A.). TAPE/AUDIO/VIDEO: Stephen Traiman (N.Y.); ASSOCIATE TAPE/
AUDIO/VIDEO: Radcliffe Joe (N.Y.)

FOREIGN CORRESPONDENTS

ARGENTINA: Ruben Machado. Lavalle 1783, Buenos Aires; AUSTRALIA: John Bromell, 97
Wyadra Avenue. Manly, N.S'\W. 2100 AUSTRIA: Manfred Schreiber, 1180 Wien XVIII,
Kreuzgasse 27. Tel: 43-30-974; BRAZIL: Henry T. Johnson, Av. Rio Branco 25, Rio de Ja-
neiro. Tel: 233-4977; CANADA: Marty Melhuish, 167 Roxborough St. W., Toronto, Ontario.
Tel: 416-924-3661; CZECHOSLOVAKIA: Dr. Lubomir Doruzka, 14 Zeleny Pruh, 147 00
Praha 4 Branik. Tel: 26-16-08; DENMARK: Knud Orsted, 32 Solhojvaenget, DK 2750 Balle-
rup, Copenhagen, Ballerup, Denmark. Tel: (07) 97-71-10; FINLAND: Kari Helopaitio, 01860
Perttula, Finland. Tel: 27-18-36; FRANCE: Henry Kahn, 16 Rue Clauzel, 75-Paris 9 France.
Tel: 878-4290; GREECE: Lefty Kongalides, Hellinikos Vorras, Thessaloniki. Tel: 416621:
HOLLAND: Frans van der Beek, Saturnus 1, Duivendrecht, Netherlands. Tel: 020 981271

HUNGARY: Paul Gyongy. Derekutca 6, 1016 Budapest. Hungary. Tel: 45-46-45; IRELAND:
Ken Stewart, 56 Rathgar Road. Dublin 6. Eire. Tel: 97-14-72: ISRAEL: Uri Alony, POB
28028. Tel Aviv, Israel. Tel: 23.92.97; ITALY: Germano Ruscitto, Piazzale Loreto 9, Milan.
Tel: 28-29-158; MEXICO: Enrique Ortiz, Nuelo Radie Mil, Insurguntes Sur 1870, Mexico 29,
D.F.; NEW ZEALAND: J. P. Monaghan, ¢/ o Box 79, Wellington; NORWAY : Espen Eriksen,
Bestumveien 21D, Oslo 2, Norway. Tel: 565-71-30; POLAND: Roman Waschko, Magiera 9m
37.01-873 Warszawa, Poland. Tel: 34-36-04; PORTUGAL: Fernando Tenente, R Sta Helena
122 R/c, Porto, Portugal; PUERTO RICO: Antonio Contreras, 26 Gertrudis St., Santurce;
RUMANIA: Octavian Ursulescu, Str. Radude la La Afumati nr, 57-B Sector 2, Bucharest O.P.
9. Tel: 13-46-10, 16-20-80; SPAIN: Maria Dolores Aracil, Andres Mellado, 22, Madrid. Tel:
449-14-68; SWEDEN: Leif Schulman, Brantingsgatan 49, 4 tr. 115 35 Stockholm. Tel:
(08)629-873; REPUBLIC OF S. AFRICA: Peter Feldman, 51 van Riebeeck Ave., Alberton,
Transvaal; URUGUAY: Carlos A. Martins, Martin Garcia 2108, Montevideo; U.S.S.R.: Vadim
D. Yurchenkov, 14 Rubinstein St., Ap. 15 Leningrad, 191025. Tel: 15-33-41; WEST GER-
MANY: Wolfgang Spahr, 236 Bad Segeberg, An der Trave 67 b, Postfach 1150. W. GER-
MANY. Tel: (04551) 14 28. YUGOSLAVIA: Borjan Kostic, Balkanska St. 30, 11000 Bel-
grade, Yugosiavia. Tel: 645-692.

MARKETING SERVICES

DIRECTOR, MARKETING SERVICES: Bill Wardlow (L.A.)
CHART MANAGER: Bob White (L.A))

SALES

DIRECTOR OF SALES: Peter Heine (L.A.) ASSISTANT SALES DIR.: Steve Lappin (L.A)
NATIONAL TALENT COORDINATOR: Bill Moran {L.A); CONSUMER ELECTRONIC
SALES MANAGER: Ron Willman (N.Y.); CLASSIFIED ADVERTISING MANAGER: Murray
Dorf {N.Y.).

Billboard Publications, Inc., 9000 Sunset Blvd., Los Angeles, Calif. 90069
(213) 273-7040 Cable: Billboy LA; NY Telex—620523

INTERNATIONAL SALES

SPAIN: Rafael Revert, S.E.R. Ave. Jose Antonio 32, 2nd floor, Madrid 13. Tel: 23.28.000;
BENELUX, CZECHOSLOVAKIA, HUNGARY, POLAND, SCANDINAVIA, WEST GER-
MANY: Johan Hoogenhout, Smirnoffstratt 40, s-Hertogenbosch, Holland. Tel: 47688;
FRANCE: Olivier Zameczkowski, 30 Avenue Bugeaud, 75-116, Paris; Tel: 553.1068; ITALY:
Germano Ruscitto, Piazzale Loreto 9, Tel: 28-29-158: JAPAN: Japan Advertising Communi-
cations, Inc. 3-13, Ginza 7-chome, Chuo-Ku, Tokyo, 104, Tel: 571-8748. MEXICO: Enrique
Ortiz, Nceleo Radio Mil, insurgentes Sur 1870, Mexico 20, D.F.; PUERTO RICO: Antonio
Contreras, 26 Gertrudis St., Santurce. Puerto Rico; VENEZUELA: Christian Roux, Radio
Exitos 1090, Calle E! Retiro, Qta. Vilma, El Rosal, Caracas, Venezuela.

PUBLISHING

BUSINESS MANAGER: Peter Heine
ASSOCIATE PUBLISHER: Bill Wardlow
SPECIAL PROJECTS: Andrew Csida (N.Y.); PRODUCTION MANAGER: John F. Halloran
(L.A.), PRODUCTION COORDINATORS: Ward Mechlin. Val Karches (Cincy); CIRCULA-
TION MANAGER: Jack Shurman (N.Y.).

BILLBOARD PUBLICATIONS, INC.

CHAIRMAN: R. H. Stegeman; PRESIDENT: W. D. Littleford; VICE PRESIDENTS: Maynard
Reuter, Sales; Joel Novak, Circulation; Jules Perel, American Artist Group; Hal B. Cook, Busi-
ness Publications; Warren B. Syer, Consumer Publications; CONTROLLER: David Luppert;
TREASURER: Larry Gatto; SECRETARY: John Ross; PRESIDENT, WHITNEY DESIGN
GROUP: Charles Whitney. PRESIDENT, INTERNATIONAL OPERATIONS: Mort Nasatir
PRESIDENT, MUSIC LABO (JOINT VENTURE): Ben Okano.

PUBLISHER: Lee Zhito

The microfilm edition of Billboard is available from the Kraus-Thomson Organization Limited,
Route 100, Millwood, N.Y. 10546. For details, contact Pamela Quiers, at the above address or
call (914) 762-2200.

Subscription rates payable in advance. One year. $50. two years, $85, three years, $110in
U.S.A. (except Alaska, Hawaii and Puerto Rico) and Canada. Rates in other foreign countries
on request. Subscribers when requesting change of address should give old as well as new
address. Published weekly. Second-class postage paid at New York, N.Y., and at additional
mailing offices. ® Copyright 1974 by Billboard Publications, Inc. The company also publishes
Amusement Business, Gift & Tableware Reporter, Industrial Design, Interiors, Merchandising
Week, Record & Radio Mirror, Music Week. World Radio Television Handbook, American Art-
ist, High Fidelity. Modern Photography. Photo

Weekly. Postmaster, please send Form

3579 to Billboard Publications, Inc., 2160 M SI:(ABP <®)
Vol. 86 No. 29

General News

Sinatra-Aussie
Unions Settle
Labor Boycott

SYDNEY —Australia got its first
look at Frank Sinatra in 15 years
and the country came away enjoying
his first concert, but a dispute which
arose between the singer and several
unions cast a cloud over his appear-
ance.

On Thursday (11), Sinatra and the
president of"the Australian council
of trade unions met to hash out their
differences and after a four-hour
meeting, both sides emerged with an
agreement which allows Sinatra to
continue performing his remaining
three concerts through Thursday.
Union members had refused to work
his concerts.

Sinatra had brought down the
wrath of Australian labor by making
insulting comments about journal-
ists during his Tuesday (9) concert at
Melbourne’s Festival Hall before
6200 at tickets selling for $20 Austra-
lhan.

So ired were the unions, that the
musicians, theatrical employees and
later aircraft fuel handlers refused to
work with him, causing Sinatra’s
private jet to remain grounded.

Sinatra had cancelled a second
concert in Melbourne after his ver-
bal blasts and drove to Sydney
where he and his attorney Milton
Rudin met with the union leader.

“We have produced an honorable
result,” said Bob Hawke, president
of the union council, which had de-
manded a public apology for Si-
natra’s remarks.

Antipiracy Law
Upheld In N.M.

ALBUQUERQUE-The New
Mexico Supreme Court has ruled
that the state’s antipiracy law is con-
stitutional, in a decision handed
down by Judge James Maloney.

Judge Maloney’s decision came in
a suit brought by Herbert “Speedy”
Newman, owner of H.I.M. Inc,
here, who along with six employes
was arrested for violating the state’s
anitpiracy law by making and sell-
ing allegedly pirated tape record-
ings.

H.LM. headquarters was raided
by state and city law enforcement of-
ficers June 27. They found tapes and
duplicating equipment valued at
$600,000 on the premises. The raid
followed a four-month long investi-
gation instigated by complaints filed
by the Recording Industry Assn. of
America.

Another firm headed by New-
man, Copy Rite Recording Inc.,,
pleaded guilty in U.S. District Court
here in August 1973 to 45 counts of
infringing copyrighted sound re-
cordings and was fined $500 for
each count for a total of $22,500.

In addition, a civil action was filed
by CBS last November against New-
man, Copy Rite Recording, H&N
Contracting Inc., H&N Tape Com-
pany Inc., Crown Stars Inc., and
Stars Inc., charging all the defend-
ants with infringing copyrighted
sound recordings.

Goldsmith Audio Dept.

NEW YORK—-Goldsmith Broth-
ers has opened a complete audio de-
partment with 1,500 square feet of
space in its Nassau Street branch
here. Music Merchants Ltd. has
been asked to develop record de-
partments for eight Goldsmith
branches throughout the East. Mer-
chants Music leased departments
are already operating in five other
chains.

WwWwWw.americanradiohistorv.com

RCA Photo

BOAT ROCKING—St. Clair Lee, left, and H. Ann Kelly of the Hues Corpora-
tion (RCA) “‘Rock The Boat’’ for real during a label reception aboard a Hudson
River cruise ship celebrating the gold certification of their hit single. Not seen
is the group’s third member, Tommy Brown.

AT PLAZA HOTEL

Guests Pacted for
N.Y. Radio Forum

NEW YORK-—-Newest speakers
and chairmen announced for the
seventh annual International Radio
Programming Forum in the Plaza
Hotel here Aug. 14-17 includes
Elmo Ellis, general manager of
WSB-AM in Atlanta and one of the
most respected radio men in the in-
dustry, plus air personalities Jack
Bogart, KDKA-AM in Pittsburgh,
and Carl DeSusse, WBZ-AM in
Boston.

DeSusse will talk on how a pro-
gram director can increase the lon-
gevity of an air personality in a mar-
ket. Bogart will describe the
psychological aspects of keeping an
audience “turned on.”

Ellis will discuss how a radio sta-
tion can program PSAs for max-

imum effectiveness. His station, us-
ing the “magazine” approach to a
programming format, is one of the
best in the world at turning PSAs
into “tune in” factors rather than a
programming burden.

Programming consultants Kent
Burkhart, previously president of
Pacific & Southern Broadcasting,
and George Burns, who also now
creates a syndicated radio rock for-
mat service for TM Programming,
Dallas, will talk, respectively, on
“How You Can Improve Your For-
mat” and “Viable Syndication—Pros
and Cons.”

The four-day meeting—heralded
by broadcasters around the world a5
(Continued on page 28)

CBS Records Convention
Expects 1,000 at L.A. Site

LOS ANGELES—Over 1,000 per-
sons, including some 100 overseas
representatives from CBS Records
International’s subsidiaries, will at-
tend the Columbia, Epic and Co-
lumbia custom labels 1974 conven-
tion at the Century Plaza Hotel here
July 28 through Aug. 3.

Preliminary meetings for both
CBS domestic and international
staffers are scheduled to begin Sun-

September Dinner
Will Honor Shore

NEW YORK-—-Paul B. Shore,
president of Shorewood Packaging
will be the recipient of the American
‘Medical Center's Eighth Annual
Humanitarian Award at a dinner in
his honor Sept. 14 at the Plaza Hotel.

The American Medical Center in
Denver is hospital for cancer treat-
ment, research and education.

Dinner chairman Jack Grossman
and honorary chairman Cy Leslie
are both past recipients of the award.
Other past honorees include Robert
B. Sour, Alvin Cooperman, Morti-
mer Berl, Melvyn Douglas and Judy
Holliday. The dinner was initially
named for the late Ms. Holliday.

Billboard presents a seminar on
Latin-Chicano records, July 23-25
at the Holiday Inn, Emerald Beach,
Corpus Christi, Tex. Free registra-
tion. Contact: Lupe Silva (512) 854-
7707.

day (28), followed by a convention
within a convention for the inter-
national division Tuesday (29) and
Wednesday (30). The international
sessions will be hosted by Walter
Yetnikoff, division president.

Activities planned for the overall
convention include workshops and
panel meetings in the areas of pro-
motion, sales, marketing, merchan-
dising, operations, manufacturing,
and a&r. The CBS domestic label
side of the convention will open with
a banquet Wednesday evening (31).

Among the highlights of the week
will be various awards presentations
to sales and promotion personnel for
their achievements over the past
year; new product presentations and
nightly talent showcases, featuring
some 30 label artists. Assisting in the
production of the talent shows will
be Chip Monck and Abe Jacob of
CMI Consultants.

Keynote addresses will be deliv-

ered by CBS president Arthur Tay-
lor; Goddard Lieberson, president,
CBS Records Group; and Irwin Se-
gelstein, president, CBS Records.
" The week’s schedule of meetings
and shows is being coordinated by
Bruce Lundvall, vice president, mar-
keting; Jack Craigo, vice president,
sales and distribution; Christopher
Wright, director, marketing plan-
ning and administration; and Ar-
nold Levine, creative director, ad-
versiting. Ron Alaxenburg, vice
president, sales and distribution for
Epic and Columbia custom labels
will supervise meetings held by
Epic/Custom label staffers.
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Financial

Some Firms Touted
In Wall Street Blues

It’s no secret that inflation and the
rising interest rates are creating great
concern on Wall Street.

And because of the market’s ina-
bility to cope with today’s economic
news, most stocks are taking a
pounding, including those com-
panies where good news outweighs
the bad.

While there is little panic selling
among cautious investors, there are
few bargain-hunters looking among

“THE
EAST LA.

CAR POOL
IS COMING-

depressed stocks for short-term
“steals.”

Few on Wall Street see an imme-
diate upturn, with inflation jitters
expected to drive stocks even lower.
Some analysts, however, merely
shake their heads and continue to
tout some companies.

Among the companies gaining
recognition are the following:

—Ampex: “‘Further income
growth is envisioned for fiscal 1974.
The healthy level of incoming orders
combined with on-going cost-reduc-
tion programs could provide a 45
percent growth in net on a 10 per-
cent rise in revenues. Recovery pros-
pects to 1976-78 are enormous,” says
Arnold Bernhard & Co., New York.

—Superscope: Analysts expect the
company to post sales of $160 mil-

Off the

| Ticker |

MCA, Universal City, Calif., has
prepaid two $12 million loan install-
ments, due March 1, 1976, and 1977,
on its $100 million unsecured bank
loan. ... TELEX, Tulsa, announced
a net loss on increased revenues in
the fiscal year ended March 31. The
company says that on June 27 it
completed a restructuring of its Eu-
ropean and domestic long-term se-
cured indebtedness.

Earninas

" Reports_

lion and earnings of $5.25 a share in (le_'i;‘;fgdc:v)i':iz; e
1974, both of which are predictions 2nd gtr. to '
made by company executives. ghyﬂ: o8 '313000 ; 919;3000
; . ales 181,423, 169,174,
—MCA: Wall. Street predicts reve- Pty 11493000 13.090.000
nues and earnings will hit record Per share 64 ~ 18
highs this yvear for 3 - Fully diluted 64 78
Mg ye i3 ) iEsa Netincome(loss) 14,195,000 (27,910,000)
uve‘year. Per share .88
—Pickwick International: “An en- Fully diluted 63
viable financial record for any com- six-months
pany in any business field,” says e el Resiereroal e
rating ne! » " & *
Goldman, Sachs & Co., New York. pep,eshmg L14 130
—EMI: “Shares have sizable three rl: ully diluledl 2409 0-38 Gl 30%3)
2 ct income (loss) 090, 7734
to five year recovery potential. By D 138
1976-78, based on a projected accel- Fully diluted 96 103
eration of earnings growth and a re-
turn of the P/E ratio to its historic TELEX CORP.
norm, EMI shares have the potential !\\fdﬂr :-031 1974 1973
. : arci :
lo.mc”rease more than f.our-fold in Revenues $89,700000  $68,100,000
price,” says the Value Line. Netloss (23,300,000)  (13,400,000)
e e
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" Market Quotations_ |

As of closing, Thursday, July 11, 1974

1974

(Sales

High oW NAME P-E 100's) High Low Close Change
28% 21% ABC 7.8 739 24% 21% 1% - 2%
4% 3 Ampex 7.8 499 3 3 3 Unch.

3% 2  Automatic Radio 8.2 7 2% 2% 2% -

9% 6 Avnet 3.1 523 6% 6 6% - %
25% 13% Bell & Howell 4.1 302 15% 13% 13% - 2%
40% 25 CBS 9.1 1200 33% 31% 32% — 1%

4% 2  Columbia Pictures - 224 2% 2 2 —

3 1% Craig Corp. 24 80 2% 1% 1% - W

6% 3% Creative Management 43 66 3% 3% 3% - %
52%2 33 Disney, Walt 21 3796 39% 33 36% — 2%

3 2% EMi 49 233 2% 2% 2% Unch.
29'% 18% Gulf + Western 33 817 20% 18% 18% - 2%

8% 3% Handteman 3.2 685 4 3% 4 + %
12% 8  Harman Ind. 2.9 54 9% 8 8% - %

7% 4 Lafayette Radio Elec. 29 188 4% 4 4 - %
17% 14% Matsushita Elec. Inc. 6.7 696 15% 14% 14% - %
27% 19% MCA 6.3 115 22% 21%  22% + %
16% 9% MGM 9.0 106 14% 12% 13 -2
80% 60% 3M 25 2278 70% 68% 69% - 1%

8% 3% MorseElect. Prod. 26 135 3% 3% 3% Unch.
61% 40% Motorola 15 1619  52% 48% 49% — 3%
23 14% No. Amer. Phillips 4.0 77 16 14%  14% — 1%
19% 9 Pickwick Int. 4.6 155 1 9 9% -1

6% 3% Playboy 52 123 4% 3% 3% - %
21% 13% RCA 57 2598 14% 13% 13% - 1%
29% 17% Sony 33 1925 18% 17% 17% - %
25 14% Superscope 3.7 17 17% 16% 16% - %
26 17% Tandy 1 687 20% 18% 18% — 1%

6% 4% Telecor 4.3 78 4% 4% 4% - %

3% 2% Telex - 560 2% 2% 2% + %

2% 1% Tenna - 107 1% 1% 1% - %
10% 6% Transamerican 5.8 1394 6% 6% 6% Unch.

9 4% 20th Century 6.4 229 5% 4% 4% - %

1% 1 Viewlex - 85 1.00 1.00 1.00 Unch.
18% 9% Warner Communications 38 510 104 9% 9% - %
31% 19%  Zenith 7.8 581  20% 19% 19% - %

As of closing, Thursday, July 11, 1974

OVER THE VOL. Week's Week's Week'’s
COUNTER* High Low Close
ABKCO/lnc. 12 1% 1 1
Cartridge TV - .0 .01 0
Data Packaging 1 5% 5% 5%
Gates Learjet 141 7% 7% TV
GRT - 1% 1% 1%
Goody Sam -2 2 2
Integrity Ent. - % % %
Koss Corp. 55 8 % %

OVER THE VOL. Week's Week's Week's

COUNTER* High Low Close
L)

M. Josephson 18 6% 5 5
Schwartz Bros. 7 1% 1% 1%
Wallich's

Music City = % Ya Y
NMC Corp. - % A %
Orrox 10 1% 1% 1%
Kustom 59 2 1% 1%
Memorex - 4 3% 3%

#Over-the-Counter prices shown are "'bid" (as opposed to "‘asked"). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought

at the time of compilation.

The above contributed to Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

1st Profitable Year Makes
General Cassette Cheer

LOS ANGELES—After five years
of pioneering in the spoken word
tape duplicating field, General Cas-
sette Corp., Phoenix, has something
to cheer about: its first profitable
year.

The company reports sales of
$404,563 and earnings of $893, or 2
cents a share, for the 1974 fiscal year
ended March 31. In contrast, Gen-
eral Cassette lost $178,500 in 1970,
$198,600 in 1971, $71,400 in 1972
and $37,832 in 1973.

During its five year history, sales
climbed every year except one, from
$125,800 in 1970, $119,300 in 1971,
$179,000 in 1972, $291,584 in 1973
to $404,563 in 1974.

In the current fiscal year, sales in-
creased 39 percent over the previous
year, and the company “anticipates
a repeat of this growth in the new
year,” according to Bill L. Johnson,
president.

Johnson lists several reasons for
the company’s growth, among them:
product duplicated programs to over
700 banks in the U.S. and Canada,
produced programs for McGraw-
Hill’s Instructo division, duplicated
music for Canyon Records, pro-
duced product for the National
Welding Supply Association, dupli-
cated training cassettes for the Na-
tional Speakers Association, and
bible training cassettes for Success
With Youth Inc.

About 51 percent of General Cas-
sette’s business in 1974 came from
tape duplication, some 20 percent
from the sale of tape recorders and
accessories, and about 10 percent
from sales of blank cassettes.

Production and duplication serv-
ices to the education field account
for the brunt of the company’s busi-

ness, followed by entertainment, re-
ligious education and corporate
communications.

Johnson plans to continue to pur-
sue “spoken word” custom cassette
duplicating, with the company’s
strength being a full service produc-
tion facility. “The majority of our
clients do not have the staff to
handle all aspects of a production,
including graphics, studio, talent,
packaging and shipping,” Johnson
says.

He expects to concentrate in the
“production and marketing of
proprietary cassette items.” In the
offing for fiscal 1975 are new pro-
grams for McGraw-Hill and a train-
ing program for a savings and loan
association which “will add consid-
erably to our volume,” he says.

RCA Sales Up,
Earnings Down

NEW YORK—RCA reports sales
rose in the second quarter and first
half of the year but earnings de-
clined for both periods. Net profit
for the three months ended June 30,
1974, were $39.4 million (equal to 51
cents a share) but off 15 percent over
last year’s period when sales were
$46.3 million. Sales for the second
quarter were up 11 percent to $1.15
billion, compared to $1.03 billion a
year earlier.

Earnings for the first half of 1974
totaled $74.2 million, a drop of 16
percent from the $88 million re-
ported for the same period last year.
Sales for the six months rose to $2.32
billion, up 9 percent, from $2.05 bil-

hon_ one year ago. ‘
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“Satisfy Me One More Time’’

Parental Guidancc (Reprise single REP 1208)

Caress me, molest me one more time
Misuse me and abuse me one more time

l{ecommcndcd for Wi your et o
With your sweet torso

Use your muscles.

. i * My corpuscles want to grow
l e ac Bite my ears, baby, nibble on my nose
’ . Let your dimples put goose pimples on my toes. . .

by Floyd Huddleston
©1974 Sergeant Music/ Do-Gooder Music (ASCAP)
Reprinted by permission.

Otherwise.You're on Your Own wit
Frank Sinatra’s Newest Sounds on
**Some Nice Things I’ve Missed.”..

“You Turned My World Around”/“Sweet Caroline”/“The
Summer Knows”/“I'm Gonna Make It All the Way”/“Tie a
Yellow Ribbon Round the Ole Oak Tree”/“If”/“You Are
the Sunshine of My Life”’/*“What Are You Doing the Rest of
Your Life?”/*Bad, Bad Leroy Brown”/& Side 2, Track 1

)
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General News

McClellan

® Continued from page |

Sen. McClellan was equally insist-
ent that the copyright subcommittee
and the full Judiciary Committee
had made a special effort to report
out a bill limited to matters appro-
priate to copyright legislation.

He said the bill had been worked
on “very hard for some three or four
years by members of the subcom-
mittee on copyrights and by
Judiciary Committee,” and they
hoped for early action by the Senate
this session.

Sen. Pastore promised that his
subcommittee “would do nothing to
hinder or delay in any way the con-
sideration of this bill.” He agreed to
the 15-day limitation and “we in-
tend to scrutinize it very carefully
and make recommendations. I re-
peat this is not a frivolous request. It
is one of merit and substance and we
hope to promote the publicinterest.”

Sen. Howard Baker (R-Tenn.), a
member of Sen. Pastore’s subcom-

Urges S.1361 Action

mittee, but not of the Judiciary
Committee, diplomatically agreed
with his chairman’s remarks but also
thanked Sen. McClellan for the
chance to pass on the bill, “which we
will do most properly and with great
expedition.”

Sen. Hugh Scott, Senate minority
leader and ranking minority mem-
ber of Sen. McClellan’s copyrights
subcommittee, also took the floor to
remind fellow senators that the
much-needed revision of the copy-

right law had been before the Senate
seven years—since the House
passed its revision bill in 1967.

Sen. Scott urged fellow senators to
act promptly on S.1381 and send it
to the House, “because we have
waited so very long to try to satisfy
the bar, the applicants for copy-
rights, the people who are touched
and affected by the bill, the enter-
tainment industry, CATV and all
the other people.”

Returns Concern Heilicher

® Continued from page 3

open discussion workshops, were de-
voted to data processing, computer
sales reports; store planning; per-
sonnel policies; advertising; pre-
mium and promotional merchan-
dise; returns policies and proce-
dures; accessories, needles, racks,
cases & books; merchandising; and

product purchasing, distribution

and stock control.

The meeting opened with an
awards banquet at which Tanya
Tucker performed, and it closed
with golf and tennis tournaments
and a cocktail party sponsored by
both RCA and Columbia Records.

PEOPLE who CARE.

package.

AUALITY-EXPERIENCE-SERVICE

WE CAN MAKE IT HAPPEN!
WE DO IT ALL THE TIME.
and have been for 25 years
The perfect ending to a brilliantly produced record,
would be a HIGH QUALITY JACKET from the PRO-
FESSIONALS at Q. C. A. So next time call Q. C. A,
for FAST, EFFICIENT, QUALITY SERVICE, from

We also press records, do our own mastering and plating
right here at one plant in Cincinnati. You won't be sorry
you called Q. C. A. for all or part of your recording

QUEEN CITY ALBUM Inc.

2832 Spring Grove
Phome 513

Jhio 45225

weinnati, €
581 - BA0D

Pickwick Preps 4

Sales Conclaves

WOODBURY, N.Y.—Pickwick
International will feature its fall
product release at a trio of sales
meetings this month in New York,
Chicago and Los Angeles, and at an
early August conference in Toronto.

The theme of the meetings will be
“That’s Entertainment,” and Rich
Lionetti, vice president of market-
ing, says with full priced albums go-
ing to $6.98, the economy-priced
market has an opportunity to attract
large segments of the record buying
public that have now been forced
out of the fully-priced area.

War Wants Out of UA

® Continued from page |

Gold states that the reason for
War seeking to buy out of their UA
deal is to “find a new vehicle for
continued growth of the group.”

War toured the U.S. and Europe
to strong crowds through the spring,
selling out the Hollywood Bowl ear-
lier this month. They are currently in
San Francisco cutting an album
with their producer and co-manager
Jerry Goldstein.

The War catalog is now being
pushed by the label and manage-
ment in a heavy trade campaign.
(See back cover of last week’s Bill-
board.) Ten thousand disk jockey
units of “Radio Free War” have

WB Tees New
Travel Contest

NEW YORK-—Warner Bros.
Records is running a travel contest
with local radio stations and retail
outlets in 11 cities as part of a pro-
motional campaign backing the
group America and its latest LP,
“Holiday.”

The label has provided participat-
ing stations and retailers with ballot
boxes and entry forms. Winners in
each city will receive Greyhound
Ameripasses—good for unlimited
use of the Greyhound bus system for
one month—plus $200 in expense
money.

The contests are being held in Los
Angeles, Chicago, San Francisco,
Denver, Houston, Boston, New
York, Detroit, Washington, Dallas
and Philadelphia. The campaign is
also being used to promote the
group’s current national concert
tour.

been shipped to broadcasters. The
promotional album contains 12 new
shorter mixes of the album versions
of War hits like “Cisco Kid” and
“World Is a Ghetto.”

“On the albums, many of these
cuts run 11 minutes or more,” says
Gold. “They are different mixes
than the singles. So for the first time
radio programmers have true studio
edits of the material in this form and
we expect it to help move catalog.”

According to Gold, he and Gold-
stein’s Far Out Productions are
splitting the cost of the campaign
with UA.

“I fully recognize that UA has
done the very best they could for
War,” says Gold. “But at this point
Far Out feels we must go elsewhere
to bring War all the rewards its sales
have earned it.”

Gold says Far Out is considering
starting its own independent label,
with War and Eric Burdon heading
the artist roster. However, he esti-
mates it is more likely that the pack-
age would go to a major manufac-
turer with its own strong distribution
control.

Moose Charlap Dies

NEW YORK — Morris A.
“Moose” Charlap, 45, Broadway
and TV composer, died July 8 in
Lenox Hill Hospital of complica-
tions from a diabetic condition. Best
known for his Broadway and TV
scores for “Peter Pan” with Mary
Martin and a number of other TV
musical specials, Charlap had just
completed the score on a bicenten-
nial musical venture with Franklin
Roberts and Mack Trucks (Bill-
board, July 13) and a Broadway mu-
sical for Edie Lawrence.

A

'Personal Management:
Jim Loakes

(3916)

Recording:

Capitol Records

OUNTRY CROSS-OVER FROM
TENNESSEE ERNIE FORD

“BITS AND PIECES OF LIFF”

Public Relations:
Freeman & Best
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General News

Dealer Reflect Wide Opinion Differences

® Continued from page |
across-the-board labels and cites
that he “can’t segregate new stock
from old stock™ as one of the prime
reasons for his move.

Regarding inventory changes, he
says he has no intention of reducing
stock unless sales fall off, even
though dollar inventory is up be-
cause of new lists.

He feels that the new aritst may
suffer. “My concern is for the new
artist, or for the artist that the public
is not too familiar with. The con-
sumer may not want to pay the extra
cost ... but we will continue to ex-
pose new artists because of their im-
portance to the industry.”

AVAILABLE |
PLASTIC

EXPO?TER\S
o
AMERICA

925 NORTH THIRD STREET
PHILADELPHIA, PA. 19123

PHONE (215) 627-2277
CABLE: PLASTEX PHILA,, PA.

Highest prices paid for vinyl
scrap, LP’s, 45°s & overstocks

Ben Karol of the King Karol
chain in New York. agrees with
Rothfeld regarding new artists. In
addition, he says that he raised his
price some 90 cents retail. He says
that he also has no plans to reduce
his inventory.

He feels that catalog items may be
reduced by other dealers but that it
plays an important role in his busi-
ness. “If others want to drop catalog
material, that’s to our benefit. We
believe in catalog and always will.

“It’s still a bit early regarding our
volume but we don't see it falling
off. As a matter of fact, we feel we'll
have more volume.”

Abner Levin of Discount Stores
says that the Scarsdale, N.Y.,store
has experienced a slight volume dip,
which he attributes to the new price
rise but he doesn’t think that dollar
volume will decline. Catalog items
account for a substantial amount of
his business too, he says, and the size
of his inventory will stay about the
same.

Amos Heilicher of Heilicher Bros.
which owns the Musicland chain
says that he’s raised his prices in pro-
portion to the manufacturers’ price
hike. On new artists, he feels that “if
it's in the grooves and has the right
promotion and exposure” the record
will sell.

At Sam Goody’s in New York,
Sam Stollen says that “the public is
acclimated to price rises; $6.98 is still
a cheap price to pay for entertain-
ment.” He states that he doesn’t ex-
pect any significant buyer resistance
on catalog or newly released prod-
uct, but adds that the new pricing
structures may inflate inventory
value and lead to some cutback in
stocking later.

Harmony Huts’ Stuart Schwartz
believes that it'll take several weeks
for a pattern to show. So far he
hasn’t noticed any buyer reaction.
but his managers are worried. They
€xpect resistance.

Business so far in July is very
good, he says. If dollar volume
doesn’t increase, though, the firm
may have to reduce the dollar inven-
tory of the stores. But, he continues,
Harmony will give it time to show
because each store does inventory
on a three-month basis. The next pe-
riod won’t begin until the end of
September.

In Los Angeles, major dealers
note an immediate consumer pull-
back from buying albums because
of increased costs.

Lee Hartstone, president of the
46-store Warehouse chain says
“there’s no question the list increase
has reduced customer unit pur-
chases and it must inevitably reduce
the number of units in our inven-
tory.”

Hartstone says he has seen people
put down a $6.98 album (ticketed at
$4.96). “I've personally seen people
ask, ‘Is it really $4.96?” We also have
shopping reports from the stores that
there is price resistance.”

Hartstone says he has two regular
barometers for business, a customer
count and a register ring.

The customer count has not de-
creased--meaning that the chain’s
powerful name and merchandising
approach effectively pulls in people.
But the register ring is not tinkling as
loud, indicating that people have cut
back the number of albums they are
purchasing.

“In the spring for a while we
blamed a drop in activity to bad

on LP Price Rise

product,” Hartstone says. “But now
it's sensational.”

Is he being forced to reduce his
buying because of higher costs? “We
have to reduce our inventory buy-
ing. We are stocking fewer units and
we have gone on a surplus goods
program. We very definitely won’t
carry the same inventory as we used
to.

Hartstone speaks of “forcing a
quicker " turnover by using fewer
units that sit around.” The rising
dealer cost for albums means that
for every bin in a Warehouse store
which stocks 80 titles, it costs “$80
more to fill that bin than it used t0.”

At the ll-store Licorice Pizza

chain, Jim Greenwood, the founder-
president-owner indicates he’s “just
beginning to feel a reticence™ from
some customers to the price rise. IU's
principally on new artists.

Greenwood says 90 percent of his
customers notice the rise but accept
it, relating it to rises in other com-
modities.

Greenwood says people don’t like
the rise and initially they might hold
back from buying as many albums
as has been their habit, but in the
long run, they will accept the higher
cost.

Greenwood’s price for a $6.98 title
is $4.98. The rise isn’t affecting the

(Continued on page 60)

8-and 12-track recording

$20/hr.

min. billing $200.

THE PRODUCTION
COMPANY, Inc.

(213) 659-3940

with Des Moines.
Program “Ma He's Making Eyes
At Me” by the 10 year old Scottish
lass with the voice that warms the
hearts of Americans everywhere.

LENA ZAYARON

The Heart Of Mid-America
Has a New Beat...

Catch up

ON STAX RECORDS AND TAPES

RECORDS

The Stax Organization, 2693 Union Avenue Extended, Memphis USA.

www.americanradiohistorv.com
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Thé record
of charted music
is now in print!

Includes every Pop, LP, C&W, R&B record and
artist to ever hit the Billboard charts. It's as easy
to use as the yellow pages. Each book includes:
Date (month/day/year) record first hit the charts
... highest numerical position record reached. ..
total number of weeks on chart...label and
record number.

All books based on Billboard Charts!

Order YOUR complete set of five books and four
supplements covering the entire history of charted
music from 1940 through 1973 for only $150!
You save $15.00 over individual purchase prices.
Over 10 years of intensive research work. The
most complete source of charted music ever com-
piled. There’s never been anything like it! Act now!

You may never put them down!

| want the set.

Please send set(s) @ $150.° ea. of the Record Research
Library as shown. (If purchased individually $165.)

Please send the following Record Research books:

Top Pop Records 1955-1972 @ $30.00 ea.

Top Pop Records 1940-1955 @ $20.00 ea.

Top Rhythm & Blues Records 1949-1971 @ $20.00 ea.
Top Country & Western Records 1949-1971 @

$20.00 ea.

Top LP‘'s 1945-1972 @ $40.00 ea.

Set of all 5 books @ $120.* (If purchased

individually $130.00)

I'd also like these Supplements:

Top Pop Records 1973 @ $7.50 ea.

Top Country & Western Records 1972-1973 @

$10.00 ea.

Top Rhythm & Blues Records 1972-1973 @ $10.00 ea.
TopLP's 1973 @ $7.50ea.

Set of all 4 supplements @ $30.00° (If purchased
individually $35.00)

“Specialset prices may be withdrawn at any time.

City State Zip

Check or money order for full amount must accompany order.
Overseas orders add $3.00 per book, except supplements add

75¢ per book.
ecord
esearch @

P.0.Box 82
Menomonee Falls, Wisconsin 53051

General News

NUCCIO INSISTENT

Island Bucks Trend, Goes Indie

LOS ANGELES—At a time when
the record business appears to be
moving away from the independent
label concept, why would a firm
such as Island, successfully distrib-
uted for a number of years by Capi-
tol, buck the trend and go the inde-
pendent route?

“Island has been a major record
company around the world and par-
ticularly in England for 12 years,”
says president Charlie Nuccio.
“Overseas, we have artists such as
Bob Dylan, Traffic, Cat Stevens,
King Crimson, the Incredible String
Band, Bad Company, Uriah Heep,
Sharks, Manfred Mann, Fairport
Convention, Bryan Ferry and many
more.

“In this country,” Nuccio contin-
ues, “we now see the independent
route as the only way to go. In any
corporate structure, you become
regulated to priorities. For example,
Eno, one of our new artists, is a star
to me. To a major corporation he is a
star only if he sells a lot of records.

“By being independent, we are
really our own bosses. We can oper-
ate fairly autonomously from the
U K. structure and in most cases we
are not obligated to release the same
product, at least single-wise.”

Island has also set a somewhat
unique release schedule, with LPs to
be released on a quarterly rather
than a monthly basis except in the
case of a “special album.” .

“By releasing product on a quar-
terly basis,” says Nuccio, “we feel we
have a better edge on marketing an
LP. If an artist hasn’t caught on in a
30-day period, we don’t have to drop
the LP to concentrate on the next re-
lease. This doesn’t insure that every
LP will be a monster hit, but it does
insure that we can say we've done all
we can after a record has been on the
market a while.”

Among the artists Island currently
has in this country are Sandy
Denny, Jim Capaldi, Sparks,
Sharks, Eno, the Sutherland Broth-

Sounds of Memphis
ATV Set Pak Deal

MEMPHIS—Sounds of Memphis
and ATV Music have firmed a co-
publishing deal. The new associ-
ation brings ATV into the r&b mar-
ket for the first time.

Artists involved include the Ova-
tions and George Jackson. Eddie
Ray, Sounds of Mempbhis executive
vice president, will coordinate activ-
ities with ATV officials.

By BOB KIRSCH

ers & Quiver, Spooky Tooth, the
Wailers, Nico, John Cale, Georgie
Fame and John Martyn.

The roster will probably remain
about the same size for some time,
though Nuccio adds that the firm is
planning an open door policy and
will certainly not turn down an act it
feels has strong potential.

As far as singles are concerned,
Nuccio says that “We will release
only singles we feel have a definite
Top 40 chance. Some artists are pri-
marily album sellers and just don’t
fit the current AM or FM format.
There’s nothing wrong with that at
all, and we're quite pleased to have
good album artists and potential
single sellers.

“On the subject of albums,” Nuc-
cio says, “we can be very happy with
minimum sales compared to what a
conglomerate might want. For ex-
ample, sales of 50,000 would excite
me and would be a successful album
as far as I'm concerned.”

Island is headquartered in a Sun-
set Blvd. house here, which Nuccio
feels helps keep the feeling of infor-
mality. There are five other employ-
ees besides Nuccio: Pat Pippilo is
national promotion director; Bill
Valenziano is West Coast promotion
and sales; Walter Schafer handles
a&r and publishing; Annie
McCormick is in charge of publicity
and art; and Dee Westmore coordi-
nates distribution.

In the firm’s New York office,
Herb Corsack runs operations with
Amanda Shuster assisting. There are
also a number of independent pro-
motion men around the country
working Island product. The firm
has appointed 24 distributors.

ABC Pushes New
Hungarian Combo

LOS ANGELES—ABC Records
has launched a radio campaign cen-
tered around Hungarian rock group
Locomotive GT on several major ra-
dio stations, including KSAN-AM
in San Francisco, WWWW-AM in
Detroit and WPLO-FM in Atlanta.

The KSAN-AM campaign is tied
into the group’s Berkeley concerts
July 11-14 and the Record Plant
Show to be aired over the station the
14th. Bumper stickers will be used
and local retailers including Tower,
Banana, Record Factory and Dis-
count Records will aid with in-store
promotion.

In Detroit, prizes to be offered
over WWWW-AM include a trip to
Hungary, a Lionel train set, tickets to
the band’s concert and/or LPs. The
Atlanta contest is similar to the De-
troit effort and runs from July 1 to
the 27. Radio spots for the contest
will run the length of the promotion.

Jukebox‘Q’SoundPlanned

o Continued from page |
mit themselves to a particular 4-
channel technology. However,
sources close to the manufacturers
disclose that both the Sansui QS and
the Columbia SQ systems are being
considered.

Because of the closeness of the
race to get the equipment out on the
marketplace, officials at the three

. competing firms are closed-lipped

for fear of tipping their hands. How-
ever, it is reported that QS may have
a slight advantage over SQ because
of the special synthesizer mode de-
veloped by Sansui engineers, which
allows for an enhanced 4-channel
sound reproduction of conventional
stereo records.

Among the fine points of the deci-
sion to go quadrasonic that are still
being worked out are whether the
Jjukebox manufacturers will become
licensees of the system they plan to
incorporate, and manufactuer the

equipment themselves, or whether
they wilh go to an OEM manufac-
turer with their orders.

Also being taken into considera-
tion is the need for a pair of external
speaker systems, and problems that
may develop from attempts to install
the extra hardware in locations not
equipped to handle it.

Last year, the Wurlitzer Co.,
which has since phased out its juke-
box business, made an aborted at-
tempt to be first on the market with a
4-channel jukebox system (Bill-
board, Nov. 10, 1973). At the time,
the company, using the CBS SQ full-
logic matrix technology, planned to
introduce quad sound in its model
Americana 3800. It would have car-
ried a price tag about $300 above
conventional stereo units, and ac-
cording to company officials, would
have been designed for easy modi-
fication to use discrete 4-channel
singles.
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We couldn't improve our gorgeous $35 million
facility any so we've lowered your costs

The tax has been dropped from about 8%z per
cent to an across the board 6 per cent tax. We
are also adjusting our rental fees so that the
total of tax plus rental will run about 15 per cent
This compares with the old total of 18%2 per cent

Now you can book your show or meeting in the
midst of well over a million people—in a com-

(804) 441-2764

Now: Lower Rentdls. Higher Profits.

plex that can handle practically any sized group
(the convention halfl alone seats 12,000)

We want you to discover Norfolk. Our new
rentals should tell you how much

Write: C. E. Bell, Director, Norfolk Scope,
Scope Plaza, Norfolk, Virginia 23510

2]

NORFOLK SCOPE.

CONVENTION HALL ® EXHIBITION HALL ® CHRYSLER THEATRE
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GETDOWN WITH
JAMES BROWN,
RLLTHE WRY DOWN
TO "HELL

PD 2-9001
2613017

PD2-9001
First “The Payback” went gold.
And now, James Brown'’s new 2 record album called “Hell” (PD2-9001) is going to become a soulful success.
“Hell” is an album of the people, by the people, and for the people, on Polydor records and tapes.
Just like everybody wanted “The Payback; they're going to want “Hell” cause it's the baddest!

With James Brown, there’s a “Hell” of a payback.

| |
polvdor|

Polydor Incorporated, 1700 Broadway, New York, New York 10019

www americanradiohistorv.com


www.americanradiohistory.com

16

JULY 20, 1974, BILLBOARD

Talent

CHARLIE RICH
OLIVIA NEWTON-JOHN

Las Vegas Hilton

In a prototype of the bold booking break-
throughs that the better Vegas hotels regularly
make, two powerful new contemporary record-
ing stars have solidly established themselves as
casino showroom draws here.

Charlie Rich displayed a polish, authority and
showmanship light-years beyond what he was
restricted to on the country bus-tour circuit. He
stalked the stage like the Silver Fox he has been
nicknamed, he spoke to the July 2 opening night
audience with warm communication, his subtle
vocal artistry was as compelling as ever.

Aside from recapping “Behind Closed Doors”
and all the other hits from his career that took
s0 long to skyrocket, he put in two imaginative
medieys. The first gave Rich's unique inter-
pretations of standard nitery show tunes like
"“The Look of Love,” and the second examined
the original elements of his country-jazz-blues
approach.

Flashing lights spelling out Charlie’s name,
dancing chorus girls in fox-hunter garb, a big
and crisp orchestra, plus Rich's ornate but
tasteful sequin custom outfits all contributed to
the sense of large-scale occasion.

In the kind of clever programming generally
most associated with country superstars, Rich
opened the show and then took a break for
"Olivia Newton-John's set.

The lady looked beautiful in a stunning or-
ange organdy-gown and sang beautifully her hits
“Let Me Be There” and “If You Love Me, Let Me
Know."”

She also met the tough Vegas opening night
audience with warmth and confidence. It didn't
hurt that she had a dynamite closer in her new-
est and best song yet, “I Honestly Love You,” a
truly heart-wrenching ballad. NAT FREEDLAND

HARRY BELAFONTE & CO.
Greek Theatre, Los Angeles

Belafonte can be anything he wants to be:
balladeer, folk singer, calypso proponent. He
has the superior skill to handie alt three song
styles and his return to the Greek Tuesday (9)
after four years, emphasized this point.

The formula remains the same: Harry by him-
self and working with his guest players (Letta
Mbulu, Sivuca, Falumi Prince) in a program
heavy on African material, promoting the flow-
ing rhythms of Brazil and recapturing the fun of
West Indies calypso.

Sandwiched in between are some dramati-
cally poignant ballads by the star (“Empty
Chairs” by Don McLean and "Piay Me" by Neil
Diamond) which are a stark contrast to the
energetic sounds of the international repertoire
disbursed by the guest players.

The impacting point about this package is
the totality of the music in terms of being com-

___;Tolent In A&ion ]

patible and nonjarring. Everything falls in place
properly.

There are no surprises in Belafonte's music,
only reassertion of his skills as an interpreter of
folk material (“Roll Dn Buddy,” “John Henry"),
of a mixed gospel-calypso gumbo (“'Going Down
Jordan") and of American calypso (“Jamaica
Farewell” and “Don’t Stop the Carnival").

The entire troupe benefits from the eight-
piece contemporary rhythm band led by John
Cartright and an eight-piece choir.

Sivuca steals the show subtly with his mag-
-nificent skills on guitar, keyboards and accor-
dion. The cross-eyed Brazilian becomes his own
horn section by singing the same notes as he
plays them on accordion to achieve a unique
sound.

Thiis is Ms. Mbulu's fourth tour with Bela-
fonte and she continues to be a nerve-tingling
interpreter of her native South African material.
But she showed her other side with a dramatic,
slow reading of "Carry It On/We Are Going.”

This year's new attraction is Rhetta Hughes,
whose best work is “So Little Time" from “Don't
Bother Me, | Can't Cope" in which she appeared
last year on Broadway.

If there is one major impression drawn from
this musical family it is that they are all having
fun. And that transcends over to the audience
also, which has heard many of these songs be-
fore but finds freshness anew because it is Bela-
fonte performing them. ELIOT TIEGEL

THE MAGIC SHOW
Cort Theater, New York

“The Magic Show,” currently one of the mu-
sical success stories on Broadway, gives cre-
dence to the old phrase of “now you see it, now
you don't” both in terms of the show's actual
and not so actual illusions.

The real thing, or Doug Henning's magical
skills, provided the audience, young and old
alike, with many a thriil July 7, ranging from the
saw-the-beautiful-lady-in-half routine to disap-
pearing bodies and appearing jungle cats,
among others,

Equally successful is the not-so-real itlusion
that this production is actually considered a
Broadway musical. Credit Stephen Schwartz's
songs and an overall production which, while
not overpowering, gives the audience a morsel
of choreography, a taste of acting and a legiti-
mate theater setting to create the “illusion” of a
fully grown Broadway show. A small point,
though, because the “ilusion” is carried off
well.

As mentioned, Schwartz's material is a defi-
nite plus to the show. Coming off his success
with "Godspell,” Schwartz should have back-to-
back winners with this production. The material
carries a good contemporary flair and is well
handled by Dale Soules, Robert Lupone and
Anita Morris, among others.

(Continued on page 18)

20,000 Attend Boston r&b
‘Uptown’ Benefit Concert

BOSTON-The first of a series of
benefit “Uptown In The Park” r&b
concerts was held here July 7 with
promising results for the Elma Lewis
School fo Fine Arts, recipient of
funds from the concert, and the
series’ promoters, Masterworks Inc.,
headed by John Sdoucos.

TOP QUALITY

8X10

‘...&l PRINTS

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500—$25.00 1000—$38.00

COLOR PRINTS
1000—$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

; PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

The concert, featuring such acts as
Sly & The Family Stone, the Hues
Corporation, Tower of Power, Don-
ald Byrd & the Blackbirds, and
Richard Pryor, grossed $100,000,
with a general admission charge of
$5.50. Paid attendance was put at
20,000. White Stadium in Franklin
Park was the site of the performance.

Lea Sdoucos, director of publicity
for Masterworks, said that the sec-
ond concert in the series, also sched-
uled for White Stadium, will feature
r&b, jazz and blues acts. It has been
booked for July 28. A third concert
has been tentatively scheduled for
August.

Promotion for the series, due to

the flat general admission and to the
funds being directed to the school,
has been limited to word of mouth
and public service announcements
over such radio stations as WILD-
AM, WRKO-AM, WVBF-FM,
WBCN-FM, WAAF-FM, and
WBRU-FM, a Providence, R.1., sta-
tion.

The Elma Lewis School of Fine
Arts is an Afro-American institute of
learning.

Newon
The Corts

a .

LENA ZAVARONI
“Ma, He’s Making
Eyes At Me”—100

Stax Records put their promotion
where their mouth was in bringing
to the charts this amazingly pow-
erful-voiced 10-year-old Scottish
child singing a Tin Pan Alley chest-
nut.

Lena, a wholly genuine and de-
lightful little girl in person, had a top
10 single in England with this disk.
She was implanted on the U.S. con-
sciousness with heavy exposure on
TV talk shows and will be guesting
on every prime time variety hour in
the coming season.

Her managers, Phil and Dorothy
Solomon, will remain in America
with the moppet through most of
1974. With Lena’s truly astounding
vocal equipment, she is bound to be
a factor on the entertainment scene
through to the 21st Century.

22 Groups Set
At Ozark Music
Festival In Mo.

SEDALIA, Mo.—The Ozark Mu-
sic Festival is setting up to handle
the “cheapest, longest and largest”
music fest ever, according to official
Leigh Kimball.

The event will feature 22 record-
ing groups over the July 19-21 week-
end, with a stage constructed 14 feet
off the ground and measuring 175
feet across and 50 feet deep. The
sound system, set up by Heil Sound
Systems, St. Louis, consists of three
towers with five banks of speakers,
“representing several hundred
speakers.”

Performing artists, scheduled for
five hours Friday, and 12 hours on
Saturday and Sunday, for a 29-hour
total, include: the Eagles, America,
Bachman-Turner-Overdrive, Ted
Nugent and the Amboy Dukes, El-
vin Bishop, REO Speedwagon,
Jimmy Spheeris, Joe Walsh, Mar-
shall Tucker Band.

Also: Jim Stafford, Earl Scruggs
Review, Bob Seger, Nitty Gritty Dirt
Band, Leonard Skinner, Leo Kottke,
Electric Flag, Cactus, David Brom-
berg, Locomotive GT, Bill Quate-
man, Babe Ruth, and Furay-Hell-
man-Slater.

Legrand Orchestra

Unshutters Concord

CONCORD, Calif.—Michel Le-
grand’s 40-piece orchestra leads off
the sixth annual Summer Pop & Jazz
Festival Friday (26) at Boulevard
Park Bowl in this suburban city east
of San Francisco. Other artists in six-
night series include Laurindo Al-
meida, Louis Bellson and Pearl
Bailey (27); Cal Tjader, Charlie
Byrd and Peter Nero (28).

www.americanradiohistorv.com
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Movies, TV Beckon
Johnny Rodriguez

By BOB KIRSCH

LOS ANGELES—A quick rise to
the top is something more com-
monly associated with the rock field
than with country music, but after
less than two years .in the business
Johnny Rodriguez has half a dozen
top 20 singles and three best-selling
LPs under his belt.

Rodriguez quickly gained atten-
tion in 1973 as the first Mexican-
American country star as well as
being one of the youngest (20 at the
time) artists to make it big in coun-
try. His string of hits and successful
personal appearances since then,
however, indicate that he is no more
flash in the pan.

In town recently to tape a country
music TV special, Rodriguez is also
branching into other areas, having
just completed an “Adam 12” epi-
sode and mulling over plans for a
movie. He makes it clear, however,
that his first attention will still be
with country music.

Several summers ago, Rodriguez
was working at Alamo Village in
Texas, taking drama lessons and
singing for tourists. Tom T. Hall and
Bobby Bare stopped by on vacation
and Hall told Rodriguez he'd put
him in his band sometime.

“To be honest,” says Rodriguez,
“I kind of blew it off. I thought he
was just being nice. For the next year
and a half I broke horses and did

James Griffin

construction. One day, though, I col-
lected my construction pay and de-
cided to go to Nashville.”

Rodriguez arrived with $8 stuck in
his boot and called Hall, who put
him in his band as lead guitarist. For
the next few months Johnny opened
shows and then cut “Pass Me By" for
Mercury. Since then, he has been a
star.

“As far as coming up so fast, I
think it's great. I don’t think it’s nec-
essary to ‘pay your dues’ for 10
years, nor do I think anyone would
really choose that route if they had a
choice.”

Rodriguez has also developed into
a prolific songwriter, with hits such
as “Riding My Thumb to Mexico”
and “l Ain’t Never Had a Thing that
Ain’t Been Used” already covered
by a number of artists. He has also
cut a number of songs which are not
what the purist would call country.

“Some people may not want to
sing certain songs,” he says, “be-
cause others will say they’re not
doing country. I think that’s wrong. [
know I'm country so I'll do a song
like ‘Something’ because it really is a
good song. I'll do a cut like ‘Ram-
blin® Man’ for the same reason. It
may be rock, but that’s a cut Hank
Williams could have written.”

Rodriguez is also planning to do

(Continued on page 24)

Sees Sales

Overseas For His Solo LPs

LOS ANGELES—James Griffin,
who wrote and sang lead on about
half the Bread album cuts, feels the
now-disbanded platinum group
could have doubled its sales if
Elektra Records had a stronger over-
seas distribution in Bread’s 1971-72
heyday.

That’s why when Bread broke up,
Griffin signed as a solo artist with
Polydor.

“I think Polydor has great poten-
tial as a US. label,” says Griffin.
“but they’re just so strong around
the world that you’ve practically got
to wind up with good total sales.
And they’re really giving me unlim-
ited freedom to record what I want.”

Although Griffin’s creativity was
well represented on Bread’s hit al-
bums, it ultimately turned out that
writer-singer David Gates’ soft bal-
lad sound with high-tenor lead vo-
tals took over all the hit singles such
as “If” and “Diary” and became
locked in as the Bread image.

Meanwhile, Griffin was writing

Woody Herman
On Sinatra Gigs

LOS ANGELES—Frank Sinatra
continues his association with jazz
bands by hiring Woody Herman to
work his shows at Harrah’s Lake
Tahoe, Sept. 4-10 and then at Cae-
sars Palace Sept. 12-18. He recently
worked with Count Basie in Las
Vegas.

Sinatra, who has been doing con-
certs in Japan and Australia, plans
other tours in parts of the U.S. where
he hasn’t been seen too often.

There are no immediate plans for
any new albums, although he has
some sides already cut which could
go into an LP.

the cheerful uptempo cuts that fille
out the albums. :

Unlike the other founders of
Bread as a writer showcase group,
Griffin was primarily a songwriter
rather than a studio musician. He ar-
rived in Los Angeles from his Mem-
phis hometown in 1962 and was a
contract writer at various times for
Reprise, Imperial and Viva.

He sang on a lot of demos and had
occasional singles released. Griffin
writes with a number of partners
and by himself, but in recent years
has done most of his composing with
lyricist Rob Royer. The pair has also
been successful with commercials
jingles.

Griffin’s Polydor debut album
and single are titled, “Breakin® Up
Is Easy.” Griffin denies it has any-
thing to do with the amicable splitup
of Bread, which (as previously re-
ported in Billboard) took place be-
cause the members wanted to do
more than the specialized sound as-
sociated with the group.

LITTLE

We also make big
5—8 Iracks—

Write for Price List
New York Office
160 East 56th St. (212) 966-3185
Philadeiphia Plant,
925 N. 3rd Street, Philadeiphia

|\_ (216) MA 7-2277
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Jim Stafford.

Incomparable.
Incredible.
In Concert.

Cash Box chose Jim Stafford as“The Most Promising New Male
Performer of the Year.” You can see why when he hosts“In Concert”
July 19th.

Join 8 million other people and watch Jim and his guests Rod
Stewart, Electric Light Orchestra, Maggie Bell and L.ocomotive GT
totally entertain you.

And be sure to have enough Jim Stafford albums on hand for the MGM

crowds who'll be out to buy it after his “In Concert” show. RECORDS g TEREYI IR |

SE 4947

The"Jim Stafford album includes his new smash hit“Wildwood Weed” (K 14718)

www americanradiohistorv.com
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® Continued from page 16

The cast album for the show has been picked
up by Bell Records, and it should further en-
hance Schwartz's track records as a Broadway
composer. JIM MELANSON

ALL-STAR BENEFIT
Berkeley Community Theatre

A July 2nd benefit for Vietnam Veterans
Washington March featured songwriter Jackson
Browne and former cohorts Nitty Gritty Dirt
Band headlining a friendly and relaxed show to
a small (1,200-1,500) but enthusiastic crowd.

Nitty Gritty played a hot and joyous set that
featured a spontaneous cross-stage dance by
surprise guest Joan Baez. Baez's sister, Mimi
Farina, had organized the affair.

Baez later sang a Hank Williams classic,

SMASH

Some Stations like, KOZA, KVKM,
KTFS, KXOL, KVIL, KNBO, KATQ,
KIMP, KDBS, KWRG, KTOL, KOSY,
KACT, KWKA have Music Direc-
tors with minds of their own; thus
they're ore jump ahead by playing
the new double sided SMASH hit
by KENNY WAYNE and the Kamo-
tions, IT TOOK 27 YEARS (to make
one night)and | WANNA GO HOME
~(and play with them babies).

EXCLUSIVELY ON
HARE RECORDS
our thanx to the engineer and
String arrangements, Norman
Petty.

For DJ copies write to
HARE RECORDS
P.O. Box 1209
Andrews, Tx. 79714

"“Your Cheating Heart,” and Dylan's “You Ain't
Goin' Nowhere” with the band.

High point of the concert was Browne's un-
veiling of new tunes on his soon-to-be-released
third Asylum LP. The songs “Fountain of Sor-
row” and “The Late Show" were extended,
poignant tales that poetically dwelled, in the
Browne fashion, on a sense of a precious and
untouchable loneliness.

Aside from a beautiful opening duet with
Baez on “Come All Ye Fair and Tender Ladies”
and an uninterrupted followup into “Take It
Easy” that featured Dirt Bander Jimmy Fadden
on harp, Browne did his entire set as a duet with
David Lindley, who played acoustic guitar and
fiddle to Jackson's guitar and piano.

Their performance together was thoroughly
moving and intimate, particularly the double
acoustic guitar work on “Our Lady of the Wall”
and "For Everyman.”

Danny 0'Keefe opened the show a strong and
impressive set that included his hit, “Good Time
Charlie’s Got the Blues” plus other songs as
sterling. Mimi Farina followed with an embar-
rassing and mawkish serving of goody-goody
oatmeal, during which she perverted several
perfectly good songs both by oversinging them
and “dedicating” and politicizing them.

Comedian Steve Martin did his brazen and
funny speedtrip that ends with his head fes-
tooned with rabbit ears and colored balloons
and his face decorated with big-nose glasses
while he says to the audience, “Now, folks, if |
can be serious just for a moment....”

It was an entirely low-key, good-vibe affair
that went off smoothly and happily, and served
to introduce Jackson's fine new work.

-JACK McDONOUGH

DORSEY BURNETTE
KAY AUSTIN
Palomino, Los Angeles

Dorsey Burnette has been a fixture of the
rock and country scene for 15 years now, and
his experience showed during his fine perform-
ance July 6.

Burnette is now going the straight country
route and he made the conversion from pop with

Talent In Action

little trouble. With a fine voice, an ability to
strike up an easy rapport with the audience and
armed with a number of top songs, Burnette
proved that one need not be spectacular to offer
an exciting act.

Running through his biggest rock hits, in-
cluding “Hey, Little Dne"’ and “Tall Dak Tree,” a
number of his own songs such as “Darling Don't
Come Back” and country standards like “Green
Green Grass of Home," the artist proved an able
musician as well as vocalist.

Voted “Most Promising Country Male Vocal-
ist” this year by the Academy of Country Music,
Burnette should continue to attract new fans
and could easily develop into one of country's
major attractions should he continue along his
present route.

Kay Austin is a fine showperson as well as the
owner of a powerful voice. She dances her way
through many of her numbers, which include a
variety ranging from straight country to rock. If
she can combine a major hit with her already ex-
citing show, she should be well on her way to
more widespread recognition. BOB KIRSCH

BOBBY GOLDSBORO
THE GOLDDIGGERS
Thunderbird Hotel, Las Vegas

After a too long absence Bobby Goldsboro re-
turned to Las Vegas and proceeded to set an all-
time house count for the Thunderbird. The
jammed July 3 showroom watched the person-
able singer, wearing his weight in turquoise jew-
elry, reprise hit after record hit.

“I'm a Drifter” brought him on followed by
"“Watching Scotty Grow,” “With Pen In Hand”
and “A Song for Children.”

He stopped long enough to answer questions
from the audience and threw in his frog imita-
tion here and there. Then the song-a-long pro-
ceeded through "Muddy Mississippi Line,”
“Summer, the First Time,” “California Wine,”
"Honey,” ending with “I Believe In Music.” It's
a well-rehearsed, no-nonsense, slick show.

Opening are the Golddiggers, who after many
faultering attempts on Las Vegas stages, finally
got it together. There are some new girls, they

all have trimmed down, got new costumes and
spruced up a bit. LAURA DENI

WEATHER REPORT
SLEEPY JOHN ESTES
WITH HAMMY NIXON

Bottom Line, New York

Weather Report has become sweet jazz with a
huge dose of funk. Its sound has changed
greatly in the last year, probably due to numer-
ous personnel changes. The original members
that remain are Wayne Shorter, Joe Zawinul and
Dom Um Romao.

Whereas the old Weather Report was an ul-
tra-progressive jazz group, the new edition relies
on a generous sampling of real funk provided by
bassist Alonzo Johnson.

Shorter's soprano sax playing is always very
moving, but it's too bad he neglected the tenor
sax July 9. He is truly one of the modern masters
of that instrument.

Zawinul on the other hand went from electric
piano to synthesizer and displayed his overall
ability to master the keyboard family.

Delmark Records’ blues duet of Sleepy John
and Hammy opened this bill, and even though
the crowd was there to see Weather Report, they
were abundantly well received and commanded
the respect of everyone in attendance.

JIM FISHEL

JUDY BRYTE SHOW

Ramada Inn South, Florence, Ky.

Judy Bryte, new on Opryland label, heads a
snappy package that sells entertainment. The
standardbearer, imbued with charm and sawvy
garnered over years of nitery work, sells her
wares like a trooper, belting out both pop and
country material in true commercial style while
accompanying herself on the banjo or guitar.
She blasts out with some acceptable trumpeting
to accompany her male instrumental foursome.

Ms. Bryte works at a brisk pace and gains im-
mediate rapport with her audience with a line of
witty repartee. Her choice of song material is
equally effective. A solid package for a hotel
room or intimate nitery. BILL SACHS

| Signings_|

Trapeze, U K. hard rock group, to
Warner Bros. {ts first WB album is
slated for release later this year. . ..
Also at Warner Bros., the Good Rats
join the label, with its first LP due
out next month. ... Casablanca
Records group Tomorrow Morning
to American Talent International.
... The group Fair Play to Silver
Slue Records.

Freddie King, former Shelter
bluesman, to RSO Records world-
wide. . . . Average White Band, Scott-
ish r&b sextet, to Atlantic from
MCA. ... Steppenwolf, newly reu-
nited on CBS-distributed Mums, to
be represented by CMA.

Us, new soul act, to Spring/Event
Records. ... Big Mama Thornton to
Vanguard, with a live album in pro-
duction.

Flo & Eddie, formerly ex-Turtle’s
and ex-Mother’s Mark Volman and
Howard Kaylan, to Columbia
Records.

Russell Tapes
3-Hour ‘M.S.’

LOS ANGELES—Leon Russell
will star in a special two-part three-
hour “Midnight Special” on NBC-
TV July 26 and Aug. 2, his first TV
headlining in four years.

Part one features Russell and his
Gap Band and was taped on loca-
tion at his home and recording stu-
dio in Tulsa. Part two highlights a
July 4th concert taped at College
Station, Texas. Over 50 performers
are involved in this segment.

define the Series 70...it doesn’t

define you. Your choices are ex-
panded, not restricted, without
-paying a performance penalty.

Series 70 Recordey/ Reproducers :
When you've got more talent than money

TASCAM Series 70 recorder/reproducers were designed
for people who've outgrown high-end consumer audio
products but can’t afford full professional studio gear.

Whether you need single, two or four channels, you

Los Angeles, Calif. 90066

wWwWWw.americanradiohistorv.com

£

The versatile Series 70 electronics come in two ver-
sions, one for direct recording and one for use with a
mixing console like our Model 10. Whichever you need
you’ll get uncommon quality and reliability. But this time

_ITASGAN CORPORATION

5440 McConnell Avenue

you can afford it.
Series 70 recorder/reproduc-
ers. When you’ve got more

talent than money.
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Third Annual Pipe

Southern Music
“First Class’

The Atlanta Rhythm Section
made their mark as some
of the finest musicians in the
South, and now theyrein a
class by themselves. First Class.

“Third Annual Pipe Dream’”
(PD 6027), their debut album
on Polydor records and tapes,
Is an album that you have to
have in stock no matter where
you are.

Because the “First Class”
Southern Music of the
Atlanta Rhythm Section
is spreading, North, East
and West.

PD 6027

polvdor
S . #4 Polydor Incorporated, 1700 Broadway, New York, New Yor<10019

R
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Who/Where/When

(All entries for Who—Where—When should be sent to
Helen Wirth, Billboard, | Asior Plaza, New York, N.Y. 10036.)

Campus appearances by artists are
incorporaied into the lisiings below:.
Artisis appearing on campus are
marked with an asterisk.

EAST

AMERICA (Warner Bros.): Asbury Park,
N.J., July 16; Schafer Music Festival,
Central Park, N.Y. (17); Providence,
R.I. (19); Suffolk Downs, Boston (20);
Civic Center, Pittsburgh, Pa. (26); Erie,
Pa. (27).

BLOOD, SWEAT & TEARS (Columbia):
Schafer Music Festival, Central Park,
N.Y. July 27.

JOSIE BROWN (RCA): Kittanning, Pa.
July 21.

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Plattsburgh, N.Y. July

29,

MILES DAVIS (Columbia): Art Park,
Lewiston, N.Y. July 26.

URIAH HEEP (Warner Bros.): Metro
Sports Center. Minngapolis, Minn. July
28.

JANIS IAN (Colummia): Schafer Music
Festival, Central Fark, N.Y. July 20.
RETURN FOREVER FEATURING
CHICK COREA (Polydor): Joint-In-The
Woods, Parsippany, N.J. July 24,

LEON RUSSELL (Shelter): Buffalo Me-
morial Auditorium, N.Y. July 17; Roch-
ester Dome, N.Y. (18); Three Rivers
Stadium, Pittsburgh, Pa. (19).

SHA NA NA (Buddah): Valley Forge Mu-
sic Fair, Pa. July 30-31.

JEAN SHEPARD (United Artist): Schoe-
neck, Pa. July 20; West Grove, Pa. (21).

NAT STUCKY (RCA): Paradise Ranch,
Delmont, Pa. July 21; Jefferson County
Fair, Watertown, N.Y. (24); Ontelaunee
Park, New Tripoli, Pa. (28).

WEATHER REPORT (Columbia): Roxy
Theater, Northampton, Pa. July 16.

The Daisy Club

presents

FIRE & RAIN

Wed.-Sat.
9 P.M.-2 A.M.

326 N. Rodeo Drive
Beverly Hills, Calif.

WEST

LYNN ANDERSON (Columbia). Mont.
State Fair, Great Falls, July 27; Central
Wyoming Fair, Casper (31).

JAMES BROWN (Polydor): Auditorium,
Bakersfield, Calif. July 26; Community
Concourse, San Diego, Calif. (28).

JACKSON BROWNE (Elektra): Snow-
maas Pop Festival, Aspen, Colo. July
20.

ROY CLARK (Dot): Civic Auditorium,
Portland, Oregon, July 25; Shrine Audi-
torium, Los Angeles (26); Convention
Theater, Fresno, Calif. (27).

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Seymour, Wisc. July 18-
20; Milwaukee, Wisc. (23); Cheyenne,
Wyo. (24-25); Great Falls, Mont. (27).

BO DONALDSON & THE HEYWOODS
(ABC/Dunhill): Disneyland, Los An-
geles July 14-19; Music Hall Commu-
nity Center, Tucson, Ariz. (20).
MILLIE JACKSON (Polydor): Soul
Train, San Francisco, July 16-21; Up-
stairs, Portland, Oregon (23-28).

LA WANDA LINDSEY (Capitol): Fair-
grounds, Newport, Oregon, July 25;
Fairgrounds, John Day, Oregon (27).

LES McCANN LTD« (Atlantic): Hotel
Marmonte, Santa Barbara, Calif. July
17-20.

MIGHTY CLOUDS OF JOY (ABC): Oak-
land, Calif. July 28.

MARIA MULDAUR (Reprise): Hollywood
Bowl, Calif. July 21.

0'JAYS (Epic): Milwaukee Summer Fes-
tival, Wisc. July 15; The Greek Theater,
Los Angeles (29).

ANN PEEBLES (London): Disneyland,
Los Angeles July 21.

HELEN REDDY (Capitol): Universal
Theater, Los Angeles July 29-Aug. 4.
THE TEMPTATIONS (Motown): Univer-
sal Amphitheater, Los Angeles, July

25-28.

L
- HANK THOMPSON (Dot): Mr. Lucky's,

Phoenix, Ariz. July 16; Terrace Ball-
room, Salt Lake City, Utah (20).
JESSE COLIN YOUNG (Warner Bros.):
Tempe, Ariz. July 16; Denver, Colo.
(25).

MID-WEST

AMERICA (Warner Bros.). State Fair-
grounds Festival, Sedalia, Mo. July 21;
Place des Nations, Montreal, Quebec,
Canada (24); Youngstown, Ohio (28);
Pine Knob Theater, Detroit, Mich. (30).

LYNN ANDERSON (Columbia): Snake
River Stampede, Nampa, Idaho July
16-18; Michigan City, ind. (20); Edmon-
ton, Canada (22-24).

ROY CLARK (Dot): Convention Center,
indianapolis, ind. July 21.

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Cincinnati, Ohio July
28.

MAC DAVIS (Columbia): Heart of Ill.
Fair, Peoria, July 20; Civic Auditorium,
Oklahoma City, Okla. (25).

BO DONALDSON & THE HEYWOODS
(ABC/Dunhill): Convention Center, Ok-

RCA
Capitol
GRT

DISTRIBUTORS
WANTED

To distribute factory 8-track tapes and LP
albums. Good top selection at distribu-
tor’s pricing. Lines include:

Columbia
Warner Bros., etc.

EX-BOOTLEGGERS WELCOME

To order write or call
Merchandising Mart
2981 North 350 West
Layton, Utah 84041
801/825-2089
Ask for Barney Moncla or
Ted Allen or Judy

lahoma City, Okla. July 23; McBee Hall,

Tuisa, Okla. (24).

EARTH, WIND & FIRE (Columbia): Am-
bassador Theater, St. Louis, Mo. July
26-27.

URIAH HEEP (Warner Bros.): Municipal
Auditorium, Kansas City, Mo., July 18;
St. John's Arena, Columbus, Chio (20);
Amphitheater, Chicago (21-22); Cobo
Hall, Detroit (25). Dane County Exposi-
tion Center, Madison, Wisc. (27).

HELEN REDDY (Capitol): Wisner Sta-
dium, Pontiac, Mich. July 8; Miss. River
Festival, St. Louis, Mo. (19).

*RETURN TO FOREVER FEATURING
CHICK COREA (Polydor): Michigan

State, E. Lansing July 15; Mississippi
River Festival, Edwardsville, Hl. (30).

LEON RUSSELL (Shelter): Taft Sta-
dium, Oklahoma City, Okla. July 27;
Cessna Stadium, Wichita, Kansas (28).

SHA NA NA (Buddah): Summer Festival,
Milwaukee, Wisc. July 17; Miss. River
Festival, Edwardsville, lll. (24); Pine
Knob Theater, Mich. (25); Arie Crown,
Chicago (26-27). .

JEAN SHEPARD (United Artists): Fair-
grounds, Martinsville, Ind. July 19;
Goodlands, Kansas (24).

JOE SIMON (Polydor): Chicago, IlI. July
17-21. .

SPINNERS (Atlantic): Myriad Audito-
rium, Oklahoma City, Okla. July 19;
Ambassador Theater, St. Louis, Mo.
(20-21).

JIM STAFFORD (MGM): Sedalia Ozark
Festival, Mo. July 21.

NAT STUCKY (RCA): Annual RCA Sales
Meeting, Minneapolis, Minn. July 30.
JOHNNIE TAYLOR (Stax): Coliseum,

Cleveiand, Ohio July 22.

TAVARES (Capitol): Lorraine Chio Fair,
July 26.

THE TEMPTATIONS (Motown):
McCormack Place, Chicago July 20-
21; Blossom Music Festival, Cuyahoga
Falls, Ohio (23).

HANK THOMPSON (Dot): Kanabec
County Fair, Mora, Minn. July 29.

TOWER OF POWER (Warner Bros.):
Kansas City Stadium, Mo. July 27.

JESSE COLIN YOUNG (Warner Bros.):
Kansas City, Mo. July 19; Milwaukee,
Wisc. (21); Tulsa, Okla. (23).

SOUTH

VICKI BRITTON (Bell): Vicki Britton's,
Dalias, Texas July 18-20 & 23-27.

JAMES BROWN (Polydor): Mid South
Coliseum, Memphis, Tenn. July 20; Co-
liseum, Florence, Ala. (21). :

ROY CLARK (Dot): Biuegrass Fair, Lex-
ington, Ky. July 19-20.

BRIAN COLLINS (Dot): Bartow, Fla.
July 26.

DANNY DAVIS & THE NASHVILLE
BRASS (RCA): Nashville, Tenn. July
30.

MAC DAVIS (Columbia): Six Flags Over
Texas, Arlington, July 26.

BO DONALDSON & THE HEYWOODS
(ABC/Dunhill): Music Hall, Houston
July 26; Nashville Municipal Bldg.
Tenn. (28). °

EARTH, WIND & FIRE (Columbia):
Municipal Auditorium, New Orleans,
La. July 17; Coliseum, Memphis, Tenn.
(19); Convention Center, Louisville, Ky.
(20).

DICK FELLER (Asylum): Hub-Pub Ciub,
Linvitle, N.C. July 16-21; Great South-
east Music Hall, Atlanta, Ga. (29).

URIAH HEEP (Warner Bros.): Conven-
tion Center, Louisville, Ky. July 19.

MIGHTY CLOUDS OF JOY (ABC): Balti-
more, Md. July 21,

(Continued on page 22)

Zenor Goes to
KMET Bullpen

LOS ANGELES-KMET-FM
has tapped a former disk jockey,
Zagh Zenor, now a recording studio
engineer, for relief work.

Zenor, who normally works with
jazz, pop and commercials projects
at the Village Recorder, is now
heard Saturday from 4-10 p.m. and
Sunday from 10 p.m. to 2 a.m. on the
Metromedia station.

He plays hard rock music on his
programs. In the studio he’s worked
with such producers as Ed Michel,
the Impulse a&r man and Kathi
King, handling classical projects for
ABC’s Westminster line. Zenor has
also worked on a new group for
Marvin Gaye’s Right On Produc-
tions.

wWww.americanradiohistorv.com

Atlantic photo
COUNTRY VISIT—Atlantic Records artist Johnny Rivers, left, visits with
Charlie Latman, manager of King Karol's Broadway retail outlet in New York.
Barbara Carr, right, Atlantic staffer, joins the duo.

NEC Sets Session
For Self-Appraisal

COLUMBIA, S.C—A self-study
commission meeting planned to
evaluate the success of the NEC and
take a long-range look at collegiate
organization was scheduled to meet
Friday and Saturday (12-13) here.

NEC was formed in 1968 and this
is the first time that the organiza-

Fantasy Execs Focus
On Plans for 6 LPs

SAN FRANCISCO—Fantasy/
Prestige/Milestone executives from
around the country gathered at the
home office last week to discuss sales
and promotion plans for six new
LP’s plus forthcoming recording to
be cut at the Montreux Jazz Festival.

New product coming out this
month includes the debut of pop
singer Michael Dinner, pianist Bill
Evan’s first LP for the label, Dave
Axelrod’s debut instrumental work
for the company, the introductory
LP by the French group Ice and
works by Kenny Burrell and Gene
Ammons.

Set to record at Montreux are
Woody Herman, Flora Purim,
Charles Earland and Sonny Rollins.

WNYU-FM Puts
Live Jazz Into
Its Programming

NEW YORK—-WNYU-FM, the
radio voice of New York University
has taken another step in its concept
for live radio by instituting a weekly
live jazz program.

The new program, “Jazz Expan-
sions Concert,” will be broadcast
each Wednesday night and it will be
recorded and produced by the sta-
tion’s jazz department.

Live sessions taking place at sev-
eral clubs and musical cooperatives
will be featured as well as sessions
recorded at the facilities of the sta-
tion.

Recordings of the Montreux Jazz
Festival will also be part of the pro-
gram from time to time, presented
courtesy of the Swiss Radio and
Television French Network.

Artists already presented in live
performances for the series include
the Lex Humphries Ensemble, the
Gato Barbieri Ensemble, the
Melodic Art-Tet, Charles Brackeen,
Percussionette and the 1973 Mon-
treux performances of The Donald
Byrd/ Nathan Davis Tentet and the
Alphonze Mouzon Quartet.

In the future, WNYU will be
recording extensively at saxophonist
Sam Rivers’ New York club, Studio
Rivbea.

tion’s leadership as well as its associ-
ate members will have a chance to
reflect on its past, present and fu-
ture, according to an NEC spokes-
man. Four members representing
the entertainment industry were to
attend as well as nine commission
members from throughout the U.S.

Industry representatives include
John Whitesell of Warner Bros.
(films); Saul Saffian of American
Talent International (contemporary
music); Kathy Kinsella of Lordly &
Dame Inc. (lectures); and Bill Per-
rotta of Torrence/Perrotta Mgt.
(classical).

Commission members include
chairman Tom Matthews, ceordina-
tor of student activities at State Uni-
versity of New York, Geneso; Brent
Steele, director of student activities
at St. Cloud (Minn.) State College;
Bob McCurdy, director of student
activities at Carnegie Mellon; Mary
Jo Mertins, union director at Univ.
of Kentucky; Howard Henry, union
director at Univ. of North-Carolina;
Ron Feldstein, union director at
State University of New York, One-
onta; Andy Paterna, director of stu-
dent activities at Manchester
(Conn.) Community College; Dave
Phillips, executive director of NEC;
Earle Blackman, assistant director of
NEC; Glen Cassis, former student at
Univ. of Connecticut; and August
Napoli, former student at Steuben-
ville (Ohio) College.

Fred Williams, editor of the or-
ganization's newsletter, Student Ac-
tivity Programming, says the NEC’s
purpose is summed up in a 13-word
phrase: Educational service organi-
zation of students and professional
activity programmers and associated
industries.

MCA Completes
Elton John Pact

NEW YORK—-MCA Records and
the Dick James Organization of Brit-
ain have concluded an agreement
that gives MCA an extension on ex-
clusive distribution of Elton John
product released to date throughout
the United States and Canada.

Included in the agreement are
eight albums by John, including the
newly issued “Caribou” LP. The al-
bums have been released through
MCA under terms of an earlier ar-
rangement with James.

The arrangement coincides and
complements another agreement
concluded this month, giving MCA
Records rights to future product
with John, negotiated on a direct
basis with John’s manager, John

_ Reid.
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“Hamburger Concerto” from Focus.
Because you deserve a break today.

Focus’ new album, “Hamburger
Concerto, is to sate the most ardent
hunger for music that combines clas-
sical ideals with contemporary rock.
The lush arrangements, deep melodies
and rich instrumental solos combine
with virtuoso electronic compositions
which accent the group’s expertise and
versatility.

Produced by Mike Vernon

Thijs Van Leer, Jan Akkerman, Bert
Fuiter and Colin Allen bring style, flair
and assuredness to each composition
in their “Hamburger Concerto’

“Hamburger Concerto” SD 36-100

by Focus.
On Atco Records and Tapes.

© 1974 Atlantic Recording Corp.
0 A Division of Warner Communications

wWWww.americanradiohistorv.com
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Talent

NEW YORK-—The 1974 Newport
Jazz Festival in New York was a vast
financial success, although many
facets failed to live up to artistic
standards.

Musically, the festival was par ex-
cellence, but the constant turnover
of artists with abnormally short sets
served no other purpose than to an-
noy the audience.

One of the features of the festival,
throughout its 20-year reign in New-
port, R.I, and this city, is its great
abundance of music. Still, this year’s
festival saw countless artists pulled
from the stage in an abrupt fashion,
although some had not played more
than a number or two.

Promoter George Wein was

BIRD LIVES—A salute to saxophon-
ist Charlie Parker features Dizzy Gil-
lespie, joined by drummer Mickey
Roker and saxophonist Sonny Stitt.

pleased with the financial outcome
of this year’s event after taking a loss
of more than $150,000 last year. This
year’s festival will show a profit
somewhere between $100,000 and
$150,000, according to Wein.

“We trimmed off a lot of the fat
from last year’s festival, and we

ONLY 2 NEWPORT-N.Y. EVENTS FLOP

Jazz Fest in Profit Turnabout From 73 Loss

By JIM FISHEL

[

Billboard photos by Super Shutter

BLUES JAM—One of the festival's only spontaneous jam sessions occurs
when, from the left, Junior Wells, B.B. King, Bobby ‘‘Blue’’ Bland and Buddy

Guy play in the Chicago blues style.

made money on all but a very few
shows,” he says. “We were a little
disappointed with the double shows
(two editions of the blues and guitar
shows), but overall the festival paid
for itself.”

All of this year’s concerts were
held indoors, unlike in the past
where several were held outdoors,
and only three of them drew less
than half a house. The other shows
fared very well and included 15 sell-
outs, six near capacity, and eight
with attendance of more than half a
house.

Three boat rides on the Staten Is-
land Ferry featuring the Preserva-
tion Hall Jazz Band and the World’s
Greatest Jazz Band also did very
well, according to Wein.

The sell-out concerts included
“The Musical Life of Charlie
Parker,” “An Evening With Nina Si-

. StudioTrack |

By BOB KIRSCH

Sound City Inc. in Van Nuys,
Calif,, reports lots of recording activ-
ity as well as some equipment
added. A 24-track Dolby system has
been added, as have a number of
Neve consoles. Recent artists have
included: Elton John with Gus Dud-
geon producing; Burt Jansch with
Michael Nesmith producing; David
Carradine with Jim Helms handling
production; Luiz Rosa with Liza
Minnelli doing the production in

Massive Rock
Fest Planned

PHILADELPHIA—The Allman
Brothers Band, Beach Boys. Mar-
shall Tucker Band, Duke Williams
and the Extremes, with a fifth unit to
be added, have been set for a rock
festival Aug. 31 by Electric Factory
Concerts at Pocono International
Raceway, to be billed as “Summer
Campaign ’74.”

Tickets at $10 went on sale July
|—the same day that three daily
newspapers were on strike. Race-
track will be opening at midnight
and the concert will be held from
noon to 9 p.m. No one will be per-
mitted on access roads leading to the
Raceway without a ticket.

Promoters are shooting for an at-
tendance of 150,000, which is capac-
ity of the racetrack for its normal op-
erations.

Electric Factory Concerts, major
promoter of rock concerts at the
Spectrum here, held the three-day
Adantic City Pop Festival August
1969, two weeks before.

somewhat of a reverse role; Annette
Thomas, with ex-MG Duck Dunn
and Bobby Manuel producing;
Barry White, handling production
for himself, the Love Unlimited Or-
chestra, White Heat and Evan Pace;
and Lou Rawls being produced by
Norm Rattner.
*  x %

At Sound Ideas Studio in New
York, James Brown has been work-
ing on his next effort, aided by Fred
Wesley who’s making quite a name
for himself with his last couple of
singles major hits. Dave Matthews
handled some of the arrangements,
with Bob Both engineering and Da-
vid Stone offering him a hand. Leon-
ard Cohen is in cutting material for
his next Columbia LP produced by
John Lissauer. Rick Rowe is working
the boards. Dud Bascomb is in work-
ing on an LP produced by John Ben-
nings with Geoff Daking working the
controls. Daking is also working
with Bobby Gosh and producer Lynn

(Continued on page 24)

RockPromoterSues
Vegas Confab Unit

LAS VEGAS—The city’s Conven-
tion and Visitors Authority has been
sued for $500,000 by rock promoter
Gary Naseef. The promoter charges
that Las Vegas Convention Center
broke his existing lease for a June 27
concert as the “‘excuse to award third
party the exclusive rights to promote
rock concerts at convention center
and to exclude plaintiff from further

use.

mone,” “An Evening With Sarah
Vaughan,” the early show of “A
Schlitz Salute to Jazz and the Ameri-
can Song.” A big-band show featur-
ing Stan Kenton and Maynard Fer-
guson, and “A Late Night Party
With Count Basie and guest Joe Wil-
liams.”

The two attendance bombs this
year were “Music of the New
Breed,” a program of avant garde
music and “The Music of Tommy
Dorsey & McKinney's Cotton Pick-
ers,” a revival of two big-bands.

Wein says both events failed be-
cause they were held in the after-
noon. A series of free afternoon con-
certs at Fordham University’s Pope
Auditorium was also sparsely at-
tended except a salute to the music
of Dizzy Gillespie. Wein plans to
eliminate afternoon shows next year.

Wein’s salute to Charlie Parker

o
SASSY SARAH—Sarah Vaughan
has the audience mesmerized by
her sensitive vocals and classic art-

istry.

four parts of his career presented
and each featured a classic jazz per-
former including Dizzy Gillespie,
Earl Hines, Billy Eckstine and Jay
McShann. The three saxophonists,
all disciples of Parker, who played
his solos were Phil Woods, Sonny
Stitt and Charles McPherson. High
points of the show were the series of
bop exchanges between Gillespie,
Parker’s old accomplice, and Stitt;
and a musical section “Charlie
Parker With Strings” featuring
Woods and McPherson. The show
was tied together by a commentary
on Parker by Willis Conover.

Nina Simone’s solo concert was
the first of three triumphs for the fe-
male triumvirate of Simone-Sarah
Vaughan-Diana Ross. All three of
them sold out their respective shows
and were wildly welcomed.

)

: i
ey

SWING, SWING, SWING—A top reunion occurs as pianist Teddy Wilson,
drummer Buddy Rich and vibist Lionel Hampton jam. Bassist Milt Hinton is

the fourth member.

was an uncompromising effort to
showcase the entire musical career
of the Bird and it was a vast artistic
and musical success. There were

Drums Capture Beat
At Montreux Jazz

By MIKE HENNESSEY
(London Byreau Chief)

MONTREUX—Just when it
seemed, at this 8th Montreux Inter-
national Jazz Festival, that jazz in its
most likely, creative and spontan-
eously invigorating form was about
to be buried under an avalanche of
percussion or submerged in a sea of
churning electronics, Sonny Rollins
appeared and all was suddenly right
with the world. In a magnificently
stimulating and beautifully paced
set, Rollins proved that superiative
Jazz music can still be played on
such old-fashioned tools as the
acoustic ptano, non-electronic tenor
saxophone and a drum kit that has
fewer than 23 tunable tomtoms, 37
cymbals and an assortment of ear-
rupturing gongs.

Rollins’ sextet, with Stanley Cow-
ell on piano, Bob Cranshaw on bass,
David Lee on drums, Japan’s Masuo
on guitar, Mtume on Congo drums
and other percussion and Rufus
Harley on bagpipes, was the out-
standing band of a festival which
was strong on names but rather dis-
appointing in terms of the quality of
the music.

If last year’s festival rended to be
dominated by saxophonists, this
year it was “be kind to drum manu-
facturers” week and a succession of
percussionists sought to outdo one
another in fire power.

It is part of the heavy pop in-
fluence of jazz that drummers are

(Continued on page 54)

® Continued from page 20

O'JAYS (Epic): Astrodome, Houston,
Texas July 19; Dallas, Texas (20); San
Antonio, Texas (21).

RETURN TO FOREVER FEATURING
CHICK COREA (Polydor): Exit Inn,
Nashville, Tenn. July 16-17; Gussman
Auditorium, Miami, Fla. (19); Houston
Auditorium, Texas (20).

SHA NA NA (Buddah): Louisville Downs,
Ky. July 28.

SOUL CHILDREN (Stax): Royal Casino,
Biythewood, S.C., July 26.

NAT STUCKY (RCA): Nashville, Tenn.
July 17; Guard Armory, Bluefield, W.
Va. (23).

TAVARES (Capitol): Carousel Club, Bal-
timore, Md. July 17-20; Richmond Coli-
seum, Va. (21).

www.americanradiohistorv.com

Who/Where/When |

HANK THOMPSON (Dot): Bluegrass
Fair, Lexington, Ky. July 26.

MEL TILLIS (MGM): Bluelield, W. va.
July 22.

Z Z TOP (London): Auditorium, West
Palm Beach, Fla. July 18; Coliseum,
Jacksonville, Fla. (19); Auditorium, Sa-
vannah, Ga. (20); Curtis Hixon Hall,
Tampa, Fla. (21); Jai Alai Fontan,
Miami, Fla. (23); Jai Alai, Ortando, Fla.
(24).

TOWER OF POWER (Warner Bros.):
Houston Astrodome, Texas, July 19.
WET WILLIE BAND (Capricorn). Salem
Civic Center, Va. July 19, Capitol Cen-
ter, Washington, D.C. (20); Portsmouth

Stadium, Va. (21).

JESSE COLIN YOUNG (Warner Bros.):
Houston, Texas, July 28; Dallas, Texas
(31).

Ms. Simone’s concert was a musi-
cal masterpiece as she weaved her
way through an array of tunes in-

(Continued on page 26}

Rock Back
In Miami

MIAMI—Orange Bowl Stadium
here opened its gates to rock for the
first time with Leon Russell, the
Eagles, Lynyrd Skynyrd, Sons of
Champlin and Isis drawing a well-
behaved 18,000 to a 10-hour ex-
travaganza July 7.

Tickets were priced at $10 in ad-
vance and $15 at the gate. Show ran
2-11 p.m. due to mandatory city
closing time.

Miami municipal authorities have
been notoriously anti-rock since the
late Jim Morrison was convicted of
exposing himself onstage at a 1969
Doors concert here.

Although the promoters, L&S
Productions and Concerts South,
had hoped for at least 35,000 attend-
ance at their hard-won Orange Bowl
debut, they will still go with the
Allman Brothers headlining the
bowl Aug. 17.

Pop Series Set
At Uris Theatre

NEW YORK-A fall pop concert
series is going into Broadway’s
2,000-seat Uris Theatre. This follows
the success of Sammy Davis Jr.’s
record-breaking, two-week engage-
ment at the Uris this past spring, and
the previous high-grossing stand by
Mott the Hoople.

Artists will include Andy Wil-
liams and Michel Legrand, Oct. 16~
27: Johnny Mathis, Nov. 13-24; and
the Fifth Dimension, Nov. 27-Dec.
8. The Temptations are scheduled
for a week during the fall ata date to
be announced. Dionne Warwicke
and Bill Cosby will play the Uris for
14 performances in mid-February.
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' SUMMER HEAT

BERKELEY, CALIF.—University of Calif-
ornia meteorologists report that things are
getting hot in Berkeley.

Summer heat is so intense that Fantasy
Records has been able to fry eggs on the
sidewalk outside its Berkeley building.

Scientists speculate that the unusual
summer heat has been caused by the intense
interest in the new Fantasy single records

SO

just released: “Try It, You’ll Like It” by
Betty Everett (F-725); “Do It, Fluid”
by The Blackbyrds (F-729); and ‘“‘Be My
Day” by The Cats (F-727).

Special precautions are being taken to
avold injury. Asbestos gloves are now being
worn by all employees handling the new
hot summer product.

Associated Information Service

' " "
L. . g,

Betty Everett, ““Love Rhymes® (F-3£47)

The Blackbyrds (F-9444)

The Cats, “The Love in Your Eyes”™ (F-9449)
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® Continued from page 22

Barkley. Studio owner George Kla-
bin has been doing some engineer-
ing himself, including jazz LPs for
Charles Sullivan and Charles Tol-
liver. Also, Studio C is now set for
completion at the end of August.
Jack Weisberg is designing custom
JBL speakers for the room. The new
console will come from Aengus.
*  x %

His Master’s Wheels, remote
recording studio has moved to 60
Brady St. in San Francisco. Address
was formerly the home of Pacific
High Recorders and Alembic
Recording Studios. The studio will

now offer in-house as well as remote

Studio Track

recording, offering a 30- and 16-
track recording utilizing two Ampex
MM-1000 16-track machines and a
Rupert Neve console. Producer El-
liot Mazer has been active there
recently, having just finished an LP
by Andy Fairweather Low. He also
mixed Michael D’Abo’s (original
Manfred Mann member) LP for
A&M and is working on a Janis Jop-
lin set with previously unreleased
tracks for Columbia. Others who
have worked at the studio since the
move include Robert Hunter, Mi-
chael Bloomfield, Elvin Bishop,
Rusty Kershaw, Mickey Hart, David
Crosby, Pablo Cruise, the Ducks and
a live recording of Gordon Lightfoot
in Toronto.

Movies, TV Beckon
Johnny Rodriguez

® Continued from page 16

some rock cuts on future albums, but
he is going to label them rock. “I
really don’t think there’s any such
thing as country rock,” he says. “It’s
rock or it’s country. When I do a
show, I tell the audience it’s a rock
medley before going into “Johnny B.
Goode” or “Whole Lotta Shakin’
Goin’ On.”

“And the people like it. Not just
the younger fans, but a lot of adults
who remember Chuck Berry and
Jerry Lee’s rock stuff and remember
that it was good material. I'll be cut-
ting eight rock sides later this month,
and we may do a whole album that
way.”

The songs will be his, and though
he says that a country artist doing
rock may be a bit unnerving, he is
determined to do it.

Also on the drawing board is a
new show, with opening acts differ-
ing in different areas. “What I will
try to do,” he says, “is find the popu-
lar people in a given spot and work
them in. I'm also going to be playing
more of the large auditoriums than [
have been and hope to play in some
of the larger Northern cities as well.”

In addition, Johnny will try to
cut back his schedule from 200 to
100 nights a year, with more atten-
tion paid to TV and movies.

One of the Rodriguez trademarks

is the standard country song done
half in English and half in Spanish.
The idea originated with his late
older brother, who was in the rodeo
and brought back songs from vari-
ous parts of the country.

“I think this style helped a lot at
the beginning,” says Rodriguez. “If
it weren’t for Latin fans, a lot of my
shows would be three quarters full.
In fact, we may eventually do an all
Spanish LP with distribution pri-
marily in the Latin countries.”

Rodriguez also notes that “an aw-
ful lot of young people come to my
shows. Maybe it’s because I'm
young, butif they hear a fiddle and a
steel guitar, maybe they’ll go see
some other country artists.”

One problem Rodriguez has had
(and it’'s a problem most artists
would welcome), is that virtually all
his singles have been two-sided hits.
“We're going to cut down on the LP
and single release schedule,” he
says, “because a lot of people think I
have released more than I have.

“But I'm not complaining. Some
of it also may be from the LPs. I try
for 12 good songs, thinking of each
as a potential single. I look for good
new material, either from myself or
others, and I don’t like covering a hit
everyone else has done. The public’s
generally heard enough of that par-
ticular song.”

Billboard SPECIAL SURVEY for Week 7/20/74

Billboard FM Action
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These are the albums that have been added to the
nation's leading progressive stations. The albums
are ranked in order of number of stations playing
the LP. A cross-index appears below showing stations
playing specific LP's.

1 BAD COMPANY, Island: kqv-rm, weas-u,

KZAP-FM, KFMY-FM, WMMR-FM, KSHE-FM, WOUR-FM,
WSDM-FM, WKNT-FM, KLOL-FM, WRRI-FM, CHUM-FM

RONNIE KOLOC, YOUR GONNA LOVE
YOURSELF IN THE MORNING, Ovation:
WPLR-FM, KSHE-FM

ELVIN BISHOP, LET IT FLOW, Capri-
corn: KIAP-FM, KFMY-FM, KSHE-FM, WPRB-FM,
WBAB-FM, CHUM-FM

JIMMY CLIFF, STRUGGLING MAN, Is-
land: KZAP-FM, KLOL FM, WOUR-FM, WPRB FM.
KFMY-FM, WABX-FM

ERIC CLAPTON, 461 OCEAN BLVD.,
RSO: KQIV-FM, CHUM- FM WSDM-FM, KGB-FM, WOUR-
FM, KZAP-FM

BOBBY BLUE BLAND, DREAMER,
ABC: WABX.FM, KQIV-FM, WPLR-FM, KZAPFM WOUR-
FM, KUTE-FM

RAY EARD, Ryt e o,

WMMR-FM, WBAB FM, CHUM-FM, KZAP-FM

SYRETTA, STEVIE WONDER PRESENTS,

Motown: WABX-FM, KTMS-FM, WOUR-FM, KZAP-FM,
KUTE-FM, KILH-FM

ETTA JAMES, COME A LITTLE CLOSER,
Chess: KQIV-FM, KZAPFM, KILH-FM,” WOUR-FM,
WPRB-FM

10 c.c., SHEET MUSIC, UK.
WSDM-FM, KZAP-FM, WMMR-FM, WPLR-FM

KLOL-FM,

WENDY WALDMAN, cypsy sym-
PHONY, Warner Bros.: WPLRFM KTMS-FM,
KOME-FM, KFMY-FM, KZAP-FM -

JIM DAWSON, RCA: wourfm, WBAB-FM,

KPRI-FM, WBEU-FM

GRINDER SWITCH, HONEST T0 G0OD-
Capncorn KFMV FM, WYVS-FM, WOUR-FM,
WNEW FM

BOB JAMES, ONE, CTI: koME-FM, k2ap-Fm,

WRAS-FM, JLH-FM

BRYAN FERRY, THESE FOOLISH

THINGS, Atlantic: WABK FM, WMMR-FM, WPLR-FM

MATTHEW FISHER, ILL BE THERE,

RCA: WORS-FM, WBAB-FM, WRASF

MAN, RHINOS, WINOS AND LUNATICS,
United Artists: weAB- FM, WRAS-FM, KSHE-FM

. HUGH MASEKELA, 1 AM NOT AFRAID,

Blue Thumb: kzap-im, YLk FM, WPRB-FM

JERRY RIOPELLE, SaviNG GRACE,

ABC: KFMY-FM, KZAP-FM, xoxvm

TRIUMVIRAT, iLLUSIONS ON A
DOUBLE DIMPLE, Harvest: WPLR-FM, KFMY-
FM, KSHE-FM

DARRYL WAY‘S WOLF, London: «crr.

FM, WBEU-FM, WPLR-FM

ASHFORD AND SIMPSON, | WANNA
BE SELFISH, Warner Bros.: WeLR: FM, WNEW-

BRIAN AUGER, GENESIS, Polydor: kcFa.

FM, KJLH-FM

SANDY BULL, THE ESSENTIAL SANDY
BULL, Vanguard WPLR-FM, KCFR-FM

PAUL DAVIS, RID ‘EM COWBOY, Bang:
KOME-FM, WSDM-FM

DAVE LEIBMAN, LOOKOUT FARM,
ECM/Polydor: KCFRFM, WPRBEM

REFUGEE, Famous/Chrisma:
WPLREM

KSHE-FM,

RUFUS, RAGS TO RUFUS, ABC: kuTe-Fm,
WRRN-FM

THREE MAN ARMY, TWO, Warner

Bros.: KOME-FM, KEFC-FM

VARIOUS ARTISTS, THE DRUMS, Im-

pulse: KCFR-FM, KILH-FM

MARY TRAVERS, CIRCLES, Warner

Bros.. KTMS-FM, WORJ- ]

HUES CORP., FREEDOM FOR THE STAL-
LION, RCA: KUTE: FM, WSOM-FM

ELF, CAROLINA COUNTRY BALL, (Import)
EMI: WOUR-FM

JOHN FAHEY, THE ESSENTIAL JOHN
FAHEY, Vanguard KCFR-FM

HENRY FRANKLIN, THE SKIPPER AT
HOME, Black Jazz: KCFRAM

RON GARNER, RCA: wwsw

DON SUGARCANE HARRIS, M oON
YOUR SIDE, BASF: kzap-FM

JOE HENDERSON, ELEMENTS, Mile-

stone: WiOT-FM

FREDDY HUBBARD AND STANLEY
TURRENTINF_, IN CONCERT, CTI: wras-

THE INCREDIBLE STRING BAND,
HARD ROPE AND SILKEN TWINE, Reprise:
KCFR-FM

CHRIS JAGGER, ADVENTURES OF VAL-
ENTINE VOX, Asylum KZAP-FM, WABX-FM

KEITH JARRETT, PIANO SOLOS, ECM:

WABX-FM

JIM WEBB, LAND'S END, Asylum: wio-
FM, KTMS-FM

WAYLON JENNINGS, THIS TIME, RCA:
KZAP-FM

GATO BARBIERI, YESTERDAY'S, Flying

Dutchman: wRAS-FM, ]

GEORGE DUKE, FACES IN REFLEC-
TION, MPS/Stereo: LK FM, WABK-FM ~

KEN LITTLE, $010, Dharma: wknt-rm

LUCIFER'S FRIEND, WHERE THE
GROUPIES KILLED THE BLUES, Vertigo:
WKNT-FM

STEVE EATON, HEY MR. DREAMER,

Capitol: wRaS-FM, KZAP-FH

MICHAEL MURPHY, wstu-rm, kqiv-Fm

NINA SIMON, 1T IS FINISHED, RCA:

WILH-FM, KZAP-FM

SPARKS, KIMONO MY HOUSE, island:
WKNT-FM, WORJ-FM

NINO TEMPO AND THE FIFTH AVE

SAX, COME SEE ME ROUND MIDNIGHT,
ASM’ 2ap- FM, WPLR-FM

BEACH BOYS, ENDLESS SUMMER,

Capitol: wRRN-FM

BEACH BOYS, wiLD HONEY AND 20 20,
Reprise: waBx-FM

BLACK OAK ARKANSAS, STREET
PARTY, Atlantic: worsFm

BREWER AND SHIPLEY, Capitol:

WNOE-FM

CAPT. LOCKHEED AND THE STAR-
!"JGHTERS, (Import) United Artist: wour.

COLD BLOOD, LYDIA, Warner Bros.:

WPLR-FM

JIM CAPALDI, WHALE MEAT AGAIN, is-
land: WORS-FM

CLIFTON CHENIER, OUT WEST, Ar-

hoolie: kcrr-FM

JEFFERY COMANOR, Epic: xzar-rm

JOHN COLTRANE, THE AFRICA BRASS
SESSION #2, ABC/I'mpulse JOLH-FM

BETTY CRUTCHER, LONG AS YOU
LOVE ME, Enterprise: KjLH-FM

producer’s arranger’s
workshop

SANDY DENNY, LIKE AN OLD FASH-
IONED WALTZ, Island CHUM-FM, KZAP-FM

CHARLES EARLAND, LEAVING THIS

PLANET, Prestige: kCrr- FM ILH-FM

FUNKADELICS STANDING ON THE
VERGE OF GETTING IT ON, Westbound:

CYMANDE, PROMISED HEIGHTS, Janus:
WYVS-FM

WILLIAM DE VAUGH, BE THANKFUL
FOR WHAT YOU GOT, Roxbury JULH-FM

McCRARY, CATS EYE, win-fm

MEGAN McDONOUGH, SKETCHES,
Wooden Nickel: woRS-FM

JAE MASON, CROSSROADS, Buddah:
KFMY-FM

LITTLE MILTON, BLUES AND SOUL,

Stax: KuTE-FM

MULE SKINNER, Warner Bros.: koiv-rm

HERBIE MANN, REGGIE, Atlantic: wor:-
M

MAHOGANY RUSH, CHILD OF NOVEL-
TY, U.A./Kotai: chum- FM

METERS, REJUVENATION, Warner Bros.:
WPLR-FM

FREDA PAYNE, PAYNE AND PLEASURE,
ABC: KGLH-FM

SEVENTH WAVE, THINGS TO COME,
Gull: wkNT-FM

BOB SIRGLER, SEVEN: wxoerm

JAMF_S LEE STANLEY, THREE'S A
CHARM, Wooden Nickel: KINS£M

MICHAEL UREANIAK GROUP, INAC-
TIN, Spiegelei: WkNT-FM

" EBERHARD WEBER, THE COLORS OF

CHLOE, ECM/Polydor: KCFRFM

BOB WILLS AND HIS TEXAS PLAY-

BOYS, FOR THE LAST TIME, United Art-
ists: WPRB FM

DR. MUSIC, BEDTIME STORY, GRT:

MIGHTY JOE YOUNG, CHICKEN

WABX-FM. KFMY-FM CHUM-FM HEADS, Ovation: kQIv-rm
4 ¥ .. ATLANTA, GA.: WRAS-FM, Drew Murray; 1, 4, 5, 6, PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen; 1, 2, 3, §
..'. O BABYLON, N.Y.: WBAB-FM, Maicom Davis; 2, 4, 5 PORTLAND, ORE.: KQIV-FM, Jerry Lubin; 1, 2, 3, 5,6, 7
4 BEAUFORT, S.C.: WBEU-FM, Andy Clayton; 4, 5, 6 PRINCETON, N.).: WPRB-FM, Daisann McLane; 2, 3, 5, 6, 7
. .. CHICAGO, ILL.: WSDM-FM, Burt Burdeem; 1,2, 3,6 SACRAMENTO, CA.: KZAP-FM, Robert Williams; 1, 2, 3, 4, 5,6, 7
COMPTON, CA”: KILH-FM, Rod McGrew; 2,3,4,5,6,7 SAN DIEGO, CA.: KGB-FM, Art Schroeder; 2
| - mo u DENVER, COLO.: KCFR-FM, Bob Stecker; 5, 6, 7 SAN DIEGO, CA.: KPRI-FM, Mike Harrison; 4
o 2 — m DETROIT, MICH.: WABX-FM, John Petrie; 2, 5, 6, 7 SAN JOSE, CA.: KOME-FM. Cliff Feldman; 3, 4, 6
i) — EUGENE, ORE.: KFMY-FM. Janice Whitaker; 1,2, 3,4, 5, 6, 7 SANTA BARBARA, CA.: KTMS-FM, Mike Stallings; 2, 3, 6, 7

HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 2, 3

KENT, OHIO: WKNT-FM, Harry Suttmiller; 1, 6, 7

LOS ANGELES, CA.: KUTE-FM, Lucky Pierre; 2, 6, 7

NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth; 2, 3,5, 6, 7
NEW ORLEANS, LA.: WNOEFM, Lee Armstrong; 7

NEW YORK, N.Y.. WNEW-FM, Dennis Elsas; 4, 6

ORLANDO, FLA.: WORJ-FM, Mike Lyons; 5, 6, 7

ST. LOUIS, MO.: KSHE-FM, Shelley Grafman; 1, 2, 5, 6
TOLEDO, OHI0: WIOT-FM, Dave Lonco; 6, 7
TORONTO, CANADA: CHUM-FM, Benjy Karch; 1, 2, 6, 7
UTICA, N.Y.. WOUR-FM, Steve Huntington; 1,2, 3, 4,7
VALDOSTA, GA.. WVVS-FM, Bill Tullis; 4, 7

WARREN, PA.: WRRN-FM, Max Patch; 1, 6, 7

WACO, TEXAS: KEFC-FM, Doug Thurman; 6
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BubblingUnderThe HOT 100

"106—THAT'S NOT HOW IT GOES, Bloodstone, London 1055
107-DO IT OVER, Olympic Runners, London 45-202
108—COLORADO, Linda Ronstadt, Asylum 11039

109—COME ON SAY IT, Henry Gross, A&M 1534
110—WARMIN' UP THE BAND, Don Everly, Ode 66046 (A&M)

If you're a staff producer or arranger or work as an
independent, you will find this professional development
workshop most useful.

This workshop surveys modern recording technology
and explains 1ts current application,
Workshop fee: $250.00

101-LET'S PUT IT ALL TOGETHER, Stylistics, Avco 4640

102—FREE MAN IN PARIS, Joni Mitchell, Asylum 11041

103-WALL STREET SHUFFLE, 10 C.C., U.K. 49023 (London)

104—THE MAN YOU ARE IN ME, Janis lan, Columbia 46034

105—GET OUT OF DENVER, Bob Seger, Palladium 1205 (Warnér Bros.)

—.. Attend this short-course August 29, 30, 31 & Sept. 1
G

BubblingUnderThe Top LPS

201-SMOKEY ROBINSON AND THE MIRACLES, Anthology, Motown M 793 206—LOBO, Just A Singer, Big Tree 89501 (Atlantic)
R3 207—PERSUASIONS, More Than Before, A&M SP 3635

202—RENAISSANCE, Tum Of The Cards, Sire SAS 7502 (Famous) 208—INCREDIBLE STRING BAND, Hard Rope & Silken Twine, Warner Bros.
203-ELVIN BISHOP, Let It Fow, Capricorn CP 0134 (Warner Bros) e Dot bl

204—ROBERT HUNTER, Tales Of The Great Rum Runners, Round RX 101 209_BLACK OAK ARKANSAS, Street Party, Atco SD 36-101

(London)
205-THE MOVE, Best Of The Move, A&M SP 3625 210—GABRIEL KAPLAN, Holes And Mellow Rolls, ABC ABCD-815

Contact

institute of audio research, inc.
64 University Place

New York, New York 10003

(212) 677-7580

wWwWWwW.americanradiohistorv.com
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A Chisa Record Production

ON BLUE THUMB RECORDS AND AMPEX TAPES

BLUE THUMB RECORDS, INC.

A SUBSIDIARY OF FAMQUS MUSIC CORP. A GULF + WESTERN COMPANY
Produced By Stewart Levine for Chisa Record Production
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BILLBOARD’S
GOTCHA COVERED!

YOU WANT IT
... YOU GOT IT!?

WE’D LIKE TO STUFF YOUR BOD INTO A

BILLBOARD T-SHIRT, BUT THE ONLY WAY

WE CAN DO THIS IS IF YOU FILL IN THE

COUPON BELOW AND ENCLOSE A CHECK

OR MONEY ORDER FOR $3.19 PER SHIRT,
INCLUDING POSTAGE AND HANDLING.
JUST LIKE BILLBOARD COVERS THE MU-
SIC BiZ, THE BILLBOARD T-SHIRT COVERS

YOUR BOD. SUPPLY IS LIMITED SO DO IT

NOW! SORRY,PRE-STUFFED T-SHIRTS NOT

AVAILABLE.

MAIL TO: INDICATE YOUR BOD SIZE:
BILLBOARD MAGAZINE __ SMALL

DEPT T ——_ MEDIUM

9000 SUNSET BLVD. __ LARGE

LOS ANGELES, CA 90069

Yes, I'd like to stuff my bod into a Biflboard T-Shirt.
Enclosed please find my check or money order for
$. to cover the cost, postage and handiing of
____shirt(s)*. H you got the shirts...| got the Bod!

NAME .

ADDRESS

STATE —— ZIP

CiTY

*Add sales tax where applicable. Offer void where prohibited by state law.
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Talent

B.B. King Crusading for More
TV, Radio Time for Blues Artists

NEW YORK-—Blues singer B.B.
King has a new mission in life. He is
presently involved in a crusade to
gain exposure for many more of the
classic blues singers, including
Muddy Waters, Lightnin’ Hopkins
and Bobby Bland. ,

One of the methods King is using
to fulfill this “lifelong dream™ is to
get blues artists more television ex-
posure.

An upcoming “Midnight Special”
will feature King as the host and his
guests are performers who played
the Newport Jazz Festival blues
show in New York which King also
hosted. They inciude Bland, Buddy
Guy, Junior Wells, Sleepy John
Estes, Hammy Nixon, Johnny
Shines and Linda Hopkins.

“All of the people involved with
that show were really quite helpful,”
King says. “Woltman Jack and the
rest of the staft helped me present a
blues variety show that was really
quite pleasing.”

King says this is just the first step
in his blues crusade. Other plans call
for the introduction of a new music
show featuring a blues artist every
week as well as other musical acts.
Several syndicators have already ap-
proached King about the idea.

“Instead of playing just music, we
will have a talk segment, where the
artists will discuss why they play the
kind of music they do and who they
listen to,” he says. “This will help
many of the other older performers
to become more widely accepted,
because when viewers see a Leon
Russell talking about a Muddy Wa-
ters. the latter will become more ac-
ceptable to a wider assortment of the
music market.

“Muddy should have a chance to
talk as well, because if it weren't for
some of the older performers like
Sleepy John and him there would
not be any B.B. King.”

King states that he's been getting
his just descrving the last few years,
after years of “paying his dues,” but

Newport-N.Y.

® Coniinued from page 22
corporating her militance and ar-
ustry.

Her version of “Mr. Bojangles™
had the audience begging for more
and her backing by multi-instru-
mentalist Al Schackman and Rich-
ard Davis was constantly at a high
energy level.

One of the only real jam sessions
of the entire festival occurred at the
festival’s blues show when B.B. King
came onstage to sing and play with
Bobby (Blue) Bland, Junior Wells
and Buddy Guy. This gathering had
the audience up and dancing and it
was unfortunate that the music was
stopped before it had a chance to
reach its peak.

Organist Jimmy Smith proved to
be one of the most popular perform-
ers of the festival when he played his
own brand of downhome organ at
“Jazz on the Hammond Organ.”
Unfortunately the other artists who
preceded him on the roster were not
given the time needed to properly
get it on.

One of the unusual events of the
festival was a reunion band com-
posed of Teddy Wilson, Buddy
Rich, Milt Hinton and Lionel
Hampton. This groupgooked from
the beginning and it proved to be the
real strength of the festival.

Two shows which attracted youth-
ful and attentive audiences were the
Keith Jarrett-Gary Burton concert
and the Chick Corea-Gato Barbieri

www.americanradiohistorv.com

By JIM FISHEL

ABC photo
B. B. King: performer seeks a blues
TV series.

stitl he hasn’t made it where he
wants (o be.

“While many doors have been
opened to others, I still haven't been
that fortunate, but most people have
helped me out,” he says. “Still, some
of these older bluesmen who have
also been working very hard for a
long time, haven’t been listened to
either.”

Another area King wants to reach
is the radio market. He says there are
only two real blues shows in the
country, one each in Chicago and
Memphis and outside of them, no-
body plays the blues to any degree.

‘Many stations play some of my
songs, but they won’t touch other
bluesmen, even though their songs
have been recorded by other ac-
cepted performers,” he persuasively
states. “Many radio stations don’t
really think that there’s a market for
it, but I've found that they’re really
wrong.

“After all if there wasn’t someone
listening to the blues, then how has
B.B. King been around for the last
35 years.” Many young black are not
listening to this music, while the rest

Jazz Fest In

concert. Both of these had their mu-
sical highlights and listeners went
away fulfilled. Burton played a
series of selections with his band
backed by a chamber orchestra and
It was a massive success.

The Sarah Vaughan concert was
perhaps the biggest coup of the 10-
day event. Listeners were knocked
for a loop by the sensitive and in-
credible vocals by one of our true
jazz masters.

“Guitar Impressions” featured
some of the instrument’s greats. but
again the time limit shortened their
performances. Standout perform-
ances by Charlie Byrd and Laurindo
Almeida fit in nicely with the other
styles of guitar that were oftered that
night.

Another high point of the festival
was the Count Basie concert with
special guest Joe Williams. After go-
ing through a selection of his own
songs, “The Count” played two
songs for and by his “buddy.” Duke
Ellington. From that point on the
night belonged to Williams, who ran
through a cross-section of blues and
Jazz that held the audience at bay.

Among the biggest disappoint-
ments of the festival were the jam
sessions. Neither the *“Jam For
Duke” nor the “Blues Jam at Two”
managed to go anywhere. There
were several traces of excitement
during these two performances, but
overall the only real excitement was
generated in a trumpet duet by Gil-

of the world has declared it as an art
form that should be preserved, ac-
cording to King.

“Many blacks have not taught
their children to listen to the real
blues. but if they hear someone like
the Jackson Five do it, then they lis-
ten,” he says. “There was a time
when I was ashamed to be a blues
singer, but today I'm exceptionally
proud that I’'m doing my part to pre-
serve this art form.

“I’s unfortunate that many
people are not aware that soul sing-
ers like Aretha Franklin and Diana
Ross are products of great singers
like Bessie Smith, Billie Holliday
and Mahalia Jackson and that they
all have blues roots.”

After Jan. 1, King is free of all
binding contracts with his record la-
bel, booking agent and personal
manager.

King says he has no real com-
plaints with any of them. but for the
first time in his 35-year musical ca-
reer, he will be able to take some
time off' to write. record and also
make the best deal possible.

“This could be my last deal, since
several previous ones have lasted for
countless years. so | want to get the
best possible results,” he says. “All of
my present people have done good
things for me. but I want to make the
best deals because I'm not going to
be there playing forever,” he says.

One of his musical projects that he
hopes to attain is a series of record-
ing sessions with artists like Bland,
Ray Charles, Aretha Franklin, and
one with a popular rock band like
Chicago, War, the Spinners or the
Temptations.

“On the whole, I would like to
break down some more barriers and
help others to achieve some of the
nice things that have happened to
me,” King says. “People have just
got to start accepting all kinds of
music and supporting it.”

Turnabout

lespie and Jimmy Owens. The blues
jam was a semi-misnomer since
there were very few bona fide blues
musicians onstage during the setand
the one major element that was miss-
ing was a true-blues guitarist.

“The Friends of Eddie Condon
and Ben Webster” jam had some
flickering moments of success but
overall was disorganized. There just
wasn’t the feeling needed to bring
off an informal musical happening.

The midnight “Jam Session For
Diana Ross” was another bland con-
cert until Ms. Ross came out and
sang sections from her movie, “Lady
Sings the Blues.” While she started
out as a soul singer, she has devel-
oped into a major cross-over artist
who is beginning to take a real grasp
of jazz as well as pop and soul. Most
of the 6,000 people who attended
this concert came to hear only her
and they acted rudely toward the
other musicians. They were only at-
tentive during an indecisive semi-
drum battle between Buddy Rich,
Max Roach, Art Blakey and Elvin
Jones.

A new concert twist that proved to
be a success for Wein was “A Schlitz
Salute to Latin Roots.” The groups
that played were a musical cross-sec-
tion of Latin music and they were all
accepted wildly by the overflowing
audience.

Pianist Eddie Palmieri was the
biggest star of the night with all
other acts received equally well.
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#71on thepop charts in the United ngdom
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This week, the smg/e makes its debut in the
United States, distributed by RCA.

And this Fall, Charles Aznavour tours the
United States, in concert.
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Radio-TV Programming

Ellis, Bogart, DeSusse Speakers at Forum

® Continued from puge 3
the most educational radio program-
ming event of them all-—will be
launched on Aug. 14 with a presen-
tation of Australian radio directed
by Kevin O'Donohue, general man-
ager of 2SM Radio, Sydncey, and im-
plemented by Rhett Walker, con-
sultant to Victorian Broadcasting
Network, and Rod Muir, president
of Digamae, a firm that consults No.
I Top 40 stations in Melbourne and
Sydney, plus several other stations
throughout the nation and is in-
volved in promoting shows and pro-
ducing syndicated programming.
Muir is probably the leading pro-
gramming authority in all Australia
and New Zealand: he worked in the
states for a while at such Top 40 op-
erations as WIFE-AM in Indianap-
olis. Walker, of course, is well-
known in programming circles in
both Australia and the U.S.

Bill Dalton, general manager of

the MOR-tormatted WASH-FM in
Washington, will moderate the ses-
sion on “FM? It’s All Radio to Me.”

John Piccirillo, station manager of
WLEE-AM in Richmond, Va., will
speak on “How Managers Can Get
More From Ratings"” and Harold
Hinson, general manager of WBT-
AM in Charlotte, will speak on “Ef-
fective TV and Radio Promotions.”

Last year, the IRPF under chair-
man David Moorhead, general
manager of KMET-FM in Los An-
geles, paved new inroads in estab-
lishing the role of the female in
broadcasting. This year, chairman
Jack G. Thayer, vice president and
general manager at the moment of
Nationwide Communications and
the soon-to-be head of NBC Radio,
is taking that aspect of radio several
steps farther.

However, women are not being
singled out. Instead, most of the ses-
sions will have women who are
noted in radio in their own right.
Mardi Neirbass, music coordinator
of the RKO General radio chain,
will talk, for example, on “Orga-
nizing a Playlist—How, When &
Why.”

In a session moderated by Harold
Lipsius, president of Universal
Record Distributors, Philadelphia,
however, the role of the female in ra-
dio will be explored from a difterent
angle. Roseley Trumbley, music di-
rector of CKLW-AM in Detroit, will
talk on “The Secrets of Building a
Female Audience.” Marie Gifford,
president of KEEL-AM in Shreve-
port, La,, will talk on “Women in
Broadcasting—Yes or How to Cop
Out Double Time.”

Dick Carr, vice president of radio
for Meredith Broadcasting, will
moderate a scssion on “Public Af-
fairs and the Format.” Rod Muir.
president of Digamae, Australia,
will moderate a session on research
featuring speakers including George
Milady, president of Gilbert Youth
Research. and Jack McCoy. vice
president of research and develop-
ment for Bartell Media, San Diego.
Milady heads up a firm that does pe-
riodic research for Columbia
Records, Coca-Cola and other na-
tional firms. McCoy, besides being

UP TO $25,000 FROM ONE READING

one of the outstanding advocates of
in-depth market research, was the
creative mainspring behind “The
Last Contest” promotion.

Other new speakers set last week
by Thayer were Ted Brown, air per-
sonality at WNEW-AM in New
York, who'll discuss “Producing a
Better Local Spot,” and John Patton,
general manager of KCMO-AM in
Kansas City, who'll talk on “Every-
thing You Should Know About Pro-
gramming” in a session called “The
General Manager’s Thing.”

Bill Hennes, program director of
CKLW-AM in Detroit, will talk on
“Controlling a Playlist: How Much
Freedom Should Air Personalities
Have?”

The tour-day meeting, of course,
will have many sidelights. One of
these will be hospitality suites set up
by programming service firms. EMI
Programming, London, for ex-
ample, will be operating a suite in
evening hours after the educational
sessions in order to unveil new jin-
gles slated for-the U.S. market.

On Aug. 16, 400.0f the radio men
attending the Forum are invitedona
first-come basis to Jimmy’s, a club
on 52nd St. to hear Don Imus, morn-
ing air personality on WNBC-AM,
New York. Imus has been drawing
packed crowds to rave reviews, Two
years ago, he was a presenter at the
Forum Awards Luncheon and the
year before that was a speaker in a
panel session.

In addition, a limited number of
persons attending the Forum will be
invited to tour WABC-AM and
WNBC-AM in New York on Friday
evening (16). There i1s a possibility
that other stations in the city will be
open for tours.

Registration fee for the Forum is
$160 and should be sent on station,
record company or service firm let-
terhead to: International Radio Pro-
gramming Forum, 12th Floor, 9000
Sunset Blvd., Los Angeles, Calif.
90069.

Billboard photos by Bonnie Tiege!
If there’s one thing about Gary while he’s doing his show it’s the constant
smile he has in the booth. The reason? Gary enjoys communicating and enter-
taining people. And he makes his work fun.

Commercials Big Share of Owens’ Income

EDITOR’S NOTE: This is the sec-
ond installment of a three-part in-
depth interview with Gary Owens, af-
ternoon air personality at KMPC-
AM, MOR-formatted radio station in
Los Angeles. The interview was con-
ducted by Claude Hall. radio-TV edi-
tor.

H: What percent of your salary is
from your radio show?

O: About a third, [ guess .. . and a
third from television and a third
from commercials. Sometimes,
though, commercials outweigh radio
and TV ... if | have a good year.
Sometimes, you may make $18,000
to $25,000 in a year just from one
commercial if it runs for a long
enough period of time.

I never want to get out of that
business, though, because some-
times you can make more in a three-
minute commercial than you could
working a year in radio in Creomyer,
Neb.

H: Not every air personality could
do commercials like that.

O: That’s probably true.

H: What's the forte that you have
to have in order to do commercials?

O: First of all, I think you have to
have an identity. Now, Casey Kasen
is a very good disk jockey and he
does a lot of commercials. And Ca-
sey has a down home sort of voice . . .

that is, it’s not an announcer’s voice.
I have an announcer’s voice ... but
it's a put-on announcer’s voice.

For example, a funny thing hap-
pened the other day. I was eating
over at The Shack and one of the
waitresses told me about hearing
someone in the restaurant that she
thought was Gary Owens and the
man told her that he wasn't Gary
Owens, that he was here first. Well, |
came back that night to get a sand-
wich and Hugh Douglas was sitting
there. He was one of my idols, and
he was the guy who sounded like me.

He was a big announcer on such
radio shows as “Suspense,” “Es-
cape,” those kinds of shows. And,
perhaps unknowingly, my voice
style was that of Hugh Douglas, Or
Marvin Miller. Or Paul Frees. Be-
cause, as a kid, you have heroes.
Steve Allen was certainly a hero.

Steve and I were at Jonathan Win-
ters' art show a couple of months
ago. Jonathan is a marvelous
painter. One of his pictures was
Doris Day’s dog and cat drowning in
a pool, a painting that sold for about
$2,500. A TV producer came over
and told me that Steve and |
sounded so much alike. With little
word plays and so on.

Steve said: Yeah. we do, but we're
both entirely different. Yet, [ was in-
fluenced by Steve’s word plays, by

Robert Benchley, by Ring Lardner,
by Frank Sullivan, by any number
of people like that.

And | think, as you grow older,
the good filters to the top and the
bad to the bottom. And perhaps the
top is the best of what you really
wanted to be as a kid. So, what gives
you that special forte for commer-
cials? Well, I think you must have a
definite categorization.

Or be able to do a lot of different
voices. Now I don’t do many voices

. only about five. But basically
they hire me for my own voice,
which is that of an authoritarian, but
with kind of a put on. They know
that I'm not being too serious when |
do certain things. I did a spot for the
movie “The Three Musketeers,”
which was sort of a satire on the old
Superman opening . .. ‘faster than a
speeding bullet.’

They thought that 1 was exactly
right for that spot. Once, a cotfee
company came to town and audi-
tioned several hundred people for a
commercial, asking each of them to
‘try to sound like Gary Owens.” The
recording engineer, 1 found out,
said: Why don't you hire Gary
Owens? But they said nd ... that |
didn’t audition.

That's true, | don’t audition for
spots any more. Not that I wouldn’t
want to. ..l justdon't have the time.

wWwWWw.americanradiohistorv.com

You could spend a full day just
auditioning for commercials. After
trying all of these guys for the coftee
commercials—and all of the men
were fine in their own way—none of
them had this exact put-on sound
that I have.

Which is that of an old-time radio
announcer with just a touch of silli-
ness. The reason I don’t audition for
spots anymore, too, is that | feel I
should spend my time creating.

EDITOR’S NOTE: Nex: week,
some of the creations.

Station Owner Would
Charge for Record Spins

FOLEY, Ala.—In response to a
request made by the board of direc-
tors of the National Assn. of Broad-
casters, at least one station owner
has suggested a drastic counter-
move in regard to Section 114 of the
copyright bill.

Jim Stewart, owner of WHEP-AM
here, suggests an amendment which
would allow radio stations to charge
record companies for records played
on the air.

In a letter to the board he writes:
“I'm sure that the legal department
of NAB could come up with a con-
structive amendment and work out
the proper language. Instead of
broadcasters being charged accord-
ing to their gross, a broadcaster’s
amendment would charge the
record companies in some fashion
since it is the broadcast industry

{primarily radio) that indeed makes
the hit records.”

An earlier suggestion had been
made of playing only existing
records, refusing all new releases.

Album Format
For WKLS-FM

ATLANTA-WKLS-FM here
managed by Don Waterman and
programmed by Barry Chase hit the
air Monday (15) with a new music
format aimed at a contemporary
adult audience and featuring pri-
marily album cuts.

The station is consulted by Kent
Burkhart. Chase used to work at
WQXI-AM in the city and Jeff Win-
ter has joined the station from

{Continued on page 38)
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Her newest single...

"I Saw A Man And He Danced Witk His Wite4

MCA-40273

Yet another most requested song from the album “’Dark Lady” (MCA-2113) ¢ .

‘EA

Produced by Snuff Garrett for Garrett Music Enterprises @ Arranged by Al Capps

sMCA RZCORDS
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Chairman: Director:

Jack G. Thayer Claude Hall

Vice President & General Manager Radio-TV Editor
Nationwide Communications Billboard Magazine
Columbus, Ohio Los Angeles

Wednesday, August 14,1974

9 a.m.-2 p.m. REGISTRATION

2-4 p.m.
GENERAL SESSION Grand Ballroom
Conducting: Jack G. Thayer, Forum Chairman

Session 1
RADIO AROUND THE WORLD — A REVIEW
Kevin O’Donohue, Assistant General Manager,
2 SM Radio, Sydney, Australia

Session 2
RESPONSIBLEBROADCAST COMMUNICA-
TIONS
Speaker: To be announced

Session 3
MUSIC — A COMMUNICATIONS TOOL
Speaker: To be announced

Session 6
CAN A PROGRAMMING CONSULTANT HELP
YOU
Moderator: Scott Burton, Program Director, KSD-
AM, St. Louis

a. Better Programming Builds Better Sales
Dave Klemm, Director, Marketing & Operations,
Blair Radio, New York

b. How You Can Improve Your Format
Kent Burkhart, President, Kent Burkhart & As-
sociates, Atlanta

c¢. Syndication Aspects—Pro or Con
George Burns, TM Programming, Los Angeles

Session 7
RESEARCH IS MORE THAN NUMBERS
Moderator: Rod Muir, President, Digamae, Syd-
ney, Australia

a. Reaching the Young Adult—Facts & Figures
George Milady, President, Gilbert Youth Re-
search, Inc., New York

b. Inside Secrets of Research
Jack McCoy, Vice President, Research & De-
velopment, Bartell Media, San Diego

4-4:15 p.m. COFFEE BREAK

4:15-5:30 p.m.
GENERAL SESSION Grand Ballroom

Session 4
THE ARTISTIC WAY OF RADIO PROGRAM-
MING
Moderator: Bobby Vee, Recording Artist, Los
Angeles

Panel: To be announced

5:30-7 p.m. COCKTAIL RECEPTION

Everyone registered for the Forum is invited, plus
wives or dates. In addition, guests of the Forum
attending this event will include a selected list
of key Madison Avenue timebuyers and leading
recording artists.

Thursday, August 15,1974

10-11 a.m. WORKSHOP SESSIONS

Three concurrent workshops will be conducted.
You may attend the one of your choice.

Session 5
THE MORNING DJ...AS THE MORNING GOES,
SO GOES THE STATION
Moderator: Dick Drury, National Program Direc-
tor, Susquehanna Broadcasting, York, Pa.

a. Building A Better Morning Show
Bob Berry, Morning Personality, WOKY-AM,
Milwaukee

b. Keeping the Audience Turned On
Jack Bogart, KDKA-AM, Pittsburgh

c. How To Last
Carl DeSusse, WBZ-AM, Boston

11-11:15 a.m. COFFEE BREAK

11:15 a.m.-12:15 p.m. WORKSHOP SESSIONS
Three concurrent workshops will be conducted.
You may attend the one of your choice.

Session 8
AUDIENCE RATINGS EXPLAINED — PULSE
Moderator: Burt Sherwood, General Manager,
WMEE-AM, Fort Wayne, Indiana.

a. Details on the Pulse
Richard Roslow, Pulse, Inc., New York

b. Effective Sales Use of Ratings
Frank Boyle, Robert E. Eastman, New York

Session 9 a
PUBLIC AFFAIRS AND THE FORMAT
Moderator: Dick Carr, Vice President, Radio,
Meredith Broadcasting, Atlanta

a. Building Ratings With Community Service Pro-
jects
Joseph B. Somerset, Senior Vice President,
Capitol Cities, New York

b. Programming PSAs for Maximum Effectiveness
Elmo Ellis, General Manager, WSB-AM, Atlanta

Session 10
FM?IT’S ALL RADIO TO ME .
Moderator: Bill Dalton, General Manager, WASH-
FM, Washington

a. Producing Better FM Dollars
Gordon Hastings, Katz Radio, New York
b. A Funny Thing Happened to FM on the Way

to the Market
Robert G. Herpe, President, WPLR-FM, New
Haven, Conn.

www americanradiohistorv com

Announcing The Seventh Annual

PROGRAMMING FORUM
“"COMMUNICATIONS ‘75"

Session 11
YOUR ROLE IN RADIO
12:15-2:30 p.m. LUNCH
2:30-3:30 pm

Guest Speaker: Ben Hooks, Commissioner, Fed-
eral Communications Commission, Washington

WORKSHOP SESSIONS
Three concurrent workshops will be conducted.
You may attend the one of your choice.

Session 12
CRITICS LOOK AT BROADCASTING
Moderator: Pat Whitley, Program Director,
WNBC-AM, New York

Panelists: Ron Shawn, Radio Director, Zoo World,
Fort Lauderdale, Fla.

Gene Shepherd, Air Personality, WOR-AM, New
York

An Editor, Rolling Stone Magazine, San Francisco

Session 13
AUDIENCE RATINGS EXPLAINED — ARB
Moderator: Burt Sherwood, General Manager,
WMEE-AM, Fort Wayne, Ind.

a. Details on the ARB
Jack Fawcett, ARB, Silver Springs, Md.

b. How Managers'Can Get More From Ratings
John Picciriloo, General Manager, WLEE-AM,
Richmond, Va.

Session 14
MUCH MORE MUSIC OR MUCH MORE MONEY
Moderator: Ernie Farrell, Record Promotion Ex-
ecutive, Los Angeles

a. Can The Ultra-Tight Playlist Last?
Dick Carr, Vice President, Radio, Meredith
Broadcasting, Atlanta

b. The Best Money-Making Format Of Them All!
George Williams, National Program Director,
Southern Broadcasting, Winston-Salem, N.C.

3:30-3:45 p.m. COFFEE BREAK

3:45-5:00 p.m.

WORKSHOP SESSIONS

Three concurrent workshops will be conducted.
Attend the one of your choice.

Session 15
AUDIENCE RATINGS EXPLAINED —HOOPER
Moderator: Burt Sherwood, General Manager,
WMEE-AM, Fort Wayne, Ind.

a. Details on the Hooper
Tom Cox, President, Hooper, New York

b. How Program Directors Can Influence Ratings
George Wilson, Executive Vice President, Bar-
tell Broadcasting, New York
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The Forum-dealing with all facets of radio and radio programmmg
will be held I-lugust 14-17 at the Plaza Hotel in New York City.

~ Session 16
UNUSUAL-BUT FUTURISTIC—PROMOTIONAL
TECHNIQUES
Moderator: L. David Moorhead, General Mana-
ger, KMET-FM, Los Angeles

a. A Contemporary History of Rock 'n’ Roll—A
Film & Talk Presentation
Richard Aikens, Rick Trow Productions, Phila-
delphia

b. Effective TV and Radio Promotions
Harold Hinson, General Manager, WBT-AM,
Charlotte

Session 17
RECORD PROMOTION
Moderator: Tony Richland, Independent Record
Promotion Executive, Los Angeles

Panelists: Steve Wax, Vice President, Promotion,
Elektra/Asylum Records, New York

Don Graham, National Promotion Director, United
Artists Records, Los Angeles

Steve Popovich, Vice President, Promotion, Co-
lumbia Records, Los Angeles

Chris Jonz, Promotion Executive, Motown Rec-
ords, Los Angeles

Lou Galliani, Promotion Executive, Elektra/Asy-
lum Records, Los Angeles

Friday, August 16,1974

8-9:45 a.m. BREAKFAST RAP SESSIONS
Registrants have a chance to eat and talk with
outstanding authorities in many fields. Tables
are numbered. There will be a list of the “‘experts”
and the tables to which they are assigned. Reg-
istrants eat with whomever they wish on a first-
come basis.

10 am.-1 p.m. HOT SEAT SESSION

Superstars of all facets of radio and record in-
dustries —sales, management, advertising, pro-
motion, programming, on-air personality work —
will be put on the hot seat and grilled by their
peers and the audience. Everyone participates.

EVERYTHING YOU WANTED TO KNOW ABOUT
COMMUNICATIONS BUT WERE AFRAID TO
ASK

Topics to date: “Is the Rackjobber really Respon-
sible for Killing the Single”...“Which Is Best: Live
Programming or Syndication?”..."Can Your
Broadcast Acoustics Be Improved?’... The
GrowingStrength of Country MusicRadio”..."The
Next Format’... others to be announced.

Participants to date: George Wilson, Executive
Vice President, Bartell Radio, New York; Don
McLean, Managing Director, EMI Broadcast Pro-
grammes, London; Phil Walden, President, Cap-
ricorn Records, Macon, Georgia; Jules Malamud,
Executive Director, National Association of Re-
cording Merchandisers, Philadelphia; Bill Stew-
art, PAMS, Dallas; Dean Tyler, Program Director,
WIP-AM, Philadelphia; Charlie Tuna, Air Person-
ality, KKDJ-FM, Los Angeles; Jim Gabbert, Pres-
ident, KIOI-FM, San Francisco.

1 p.m.on
Free time — or the choice of any of the scheduled
events below

- OPEN HOUSE

Several radio stations and two or three national
advertising rep firms will be holding open house.
Radio stations will conduct informal tours. Times

and stations will be announced. To date, both
WABC-AM and WNBC-AM have kindly offered
tours. -

4-5 p.m.

MUSIC CONCERT, GRAND BALLROOM

Group or artist will be announced later

8-10 p.m. COLLEGE SEMINAR

Free-form meeting for college students and col-
lege radio professors. Several professionals
from all aspects of radio will be on hand in an in-
formal atmosphere to discuss matters suggested
by audience. Performing will be Ralph Graham,
Sussex Records artist.

Saturday, August 17,1974

10-11am. ~ WORKSHOP SESSIONS
Three concurrent workshops will be conducted.
You may attend the one of your choice.

Session 18
CAN SEX AND RADIO MAKE IT TOGETHER?
Moderator: Harold Lipsius, President, Universal
Record Distributors, Philadelphia

a. Women in Broadcasting—Yes or How to Cop
Out Double Time
Marie Gifford, President & General Manager,
KEEL-AM, Shreveport, La.

b. The Secrets of Building a Female Audience
Rosalie Trombley, Music Director, CKLW-AM
Detroit

NEWS Session 19
Moderator: To be announced

a. The New Sounds of News
Roy Wood, Mutual Black Network, Washing-
ton. Others to be announced

Session 20
COMMERCIALS —HOW THE PROFESSIONALS
DO THEM
Moderator: John Lund, Program Director, WNEW-
AM, New York

a. How You Can Improve Local Commercials
Casey Kasem, Air Personality, “American Top
40 Watermark, Inc., Los Angeles

b. Producing a Better Local Sport
Ted Brown, Air Personality WNEW-AM, New
York

11-11:15 a.m.
COFFEE BREAK

11:15a.m.-12:15 p.m.

WORKSHOP SESSIONS

Three concurrent workshops will be conducted.
You may attend the one of your choice.

Session 21
THE GENERAL MANAGER'’S THING
Moderator: Herb Levin, General Manager, WQVA-
AM, Quantico, Va.

a. Everything You Should Know About Program-
ming
John Patton, General Manager, KCMO-AM,
Kansas City

b. Boosting Bucks — Up Your Organization
Chuck Scruggs, General Manager, WDIA-AM,
Memphis

Session 22
RECORD DISTRIBUTION VS. RADIO
Moderator: To be announced

a. Are Racks Really to Blame for the Tight Play-
list?
Speaker to be announced

b. How You Can Build Better Record Service
Speaker to be announced

Session 23
THE PLAYLIST
Moderator: To be announced

a. Organizing a Playlist — How, When & Why
Mardi Neirbass, Music Coordinator, RKO Gen-
eral Radio, Los Angeles

b. Controlling a Playlist — How Much Freedom
Should Air Personalities Have?
Bill Hennes, Program Director, CKLW-AM
Detroit -

12:30-3 p.m.
AWARDS LUNCHEON

Awards Chairman: Rod McGrew, Station Mana-
ger, KJLH-FM, Los Angeles

Emcee: Gary Owens, Air Personality, KMPC-AM,

Los Angeles

Presentation: PAMS Jingle Singers, PAMS, Inc.,
Dallas

REGISTRATION FORM

Please register me for the Seventh Annual
International Radio Programming Forum,
August 14-17, 1974, at the Plaza Hotel,
New York City. (If you wish to register

zation, please send in names and titles on
your letterhead and enclose total payment.)

(Please Print)
NAME

others besides yourself from your organi-

Registration Fee Before Aug. 1: $160

After Aug. 1: $175

Please enclose check and return registra-
tion form to: .

International Radio Programming Forum
Suite 1200 — 9000 Sunset Blvd.

Los Angeles, CA 90069

TITLE

COMPANY

ADDRESS

CITY

STATE

raly

www.americanradiohistorv.com

The International Radio Programming Forum is an annual Billboard magazine event. Early regis-
trants will receive special hotel room discount rates on a first come, first serve basis. There will
be additional rooms available in a nearby hotel after the Plaza becomes full, again on a first
come basis. A cancellation fee of $25 will be charged for all cancellations on registrations be-
fore August 1, After that date, no cancellations will be accepted.

s

i ® ¥ ¥ B ¥ B B B B B B B B R B _B B N _§B B _N N N N _N &R _N N N _N_ N N _§N N N _ N _ N _§N_§N _§N N _§_§N N ]


www.americanradiohistory.com

32

JULY 20, 1974, BILLBOARD

Wink to Launch

LOS ANGELES—“Music Scene—U.S.A.,” a weekly
three-hour syndicated radio show hosted by Wink Mar-
tindale, is being launched by American Radio Programs.

George Savage, executive producer and general man-
ager of the radio firm, announces that the show will be
directed primarily at MOR-formatted radio stations and
will “help bridge a programming gap. More and more of
today’s radio listeners over 25 years old are hearing and
enjoying and buying a lot of today’s contemporary mu-
sic, the pop hits, but they feel out of it.

“The numbers of new releases, new writers, and artists
coming into the industry each week is incredible and
while the dynamic nature of the music business is excit-
ing, the changes going down are also confusing, not only
for listeners, but industry people as well. ‘Music Scene—
U.S.A’’ will not only present today’s current popular mu-
sic each week, we will try to explain it, tell what a lyric
means, and who this or that new group is and why they
are successful.”

The show is being produced and distributed by ARP,
which was founded in 1970 by Jerry Simmonds, presi-
dent, and Craig Simmonds, production manager. The
show will use official chart data from Billboard maga-
zine’s weekly Easy Listening survey under a special li-
censing agreement with Billboard Publications Inc.

The survey measures national sales of MOR singles
and MOR radio airplay of current releases. “We think
this chart reflects the best of everything going in today’s
national music scene,” says Savage. “Thus ‘Music
Scene—U.S.A.’ presents America’s most listened-to and
most popular music each and every week.”

Martindale is a nationally known air personality; he
does a regular radio show on KMPC-AM in Los Angeles
and is known for his interviews with entertainment fig-
ures, including leading record artists. He has hosted TV
game shows and, as a recording artist, had a national

‘Music Scene’

million-seller with *Deck of Cards™ a few years ago.

The weekly three-hour special program will start
broadcasts around Aug. 24, Savage says.

Chief writer and producer is Don Clark; Craig Sim-
monds is production director, Caroline Heiserman is
handling station relations and Sammi Valenta is distri-
bution manager.

. ARP photo
HAPPY WINK—Jerry Simmonds, right, founder and
president of American Radio Programs, signs Wink Mar-
tindale as host of the firm's new three-hour weekly ra-
dio syndicated show. George Savage, left, is general
manager of the syndication firm and executive producer
of the program.

Radio-TV Programming

KNEW-AM San Francisco
Goes to Country Format;
Survey Shows Area Need

SAN FRANCISCO—Capitalizing
on its phenomenal success with
KLAC-AM in Los Angeles, Metro-
media changed its long-time loser—
KNEW-AM-—here to country music
July 1. For several months, John
Kluge, head of Metromedia Inc.,
had the station on the market. But
several other radio veterans had
been subtly inducing pressure to
take the station to a country music
format.

The way was paved, finally, when
James Gabbert, owner of KIOI-FM,
purchased a daytime country music
operation in the market—KSAY-
AM—and began simulcasting KIOI-
FM’s rock format on it. This left the
market without a country music
voice.

However, Metromedia was still
cautious and hired the research firm
of Entertainment Response Analysts
in San Francisco to evaluate music
and programming tastes in the area.
The results, according to George
Duncan, president of the radio divi-
sion of Metromedia, indicated the
need for a country music station in
the market.

Almost any industry has its super
stars. On records, there’s Frank Si-
natra and Elvis Presley and maybe a

WAYNE
ALLEN

“LOCAL CLUB”

B/W

“DON'T LET -
IT CHANGE”

# R81084

NAT'L PROMOTION
BY:

BONANNO
ASSOC.

288 Garden Side Ave.
South San Francisco,
CALIF. 94080
(415) 583-3056
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Vox Jox

By CLAUDE HALL
’ Radio-TV Editor

couple of others. In radio, there’s
Jack Thayer. Jack has done just
about everything there is to do in ra-
dio; most recently, he has been head
of radio for Nationwide Communi-
cations, operating out of Columbus,
Ohio. ’

But this past Friday (12), it was
announced that Jack will be the new
radio chief for NBC. He'll be in
charge of the owned and operated
stations, the radio network, and
other facets. Several of us in radio
have long known Jack’s capabilities;
more importantly, he contributes
more to the industry than he takes—
he goes out of his way to help
people, advise them, give them a
helping hand, motivate them.

And he does this latter so ex-
tremely well. I guess he’s just about
one of the most-liked and most-
thought-of radio men in the world
right now. Better than that, he's re-
spected as a radio man superb. I sin-
cerely think that NBC couldn’t have
made a better choice.

*x  x %

Bob Whitley has left KYA-AM-
FM, San Francisco; he’s an ex-
tremely creative programmer. No
hard feelings in the parting between
him and general manager Howard
Kester, but probably that last ARB
didn’t exactly cement any lasting
relationships. ... And Jonathan
Fricke has resigned at KFOX-AM in
Long Beach, a country music station
he’s been programming. Before
KFOX-AM, Jonathan took WMC-
AM in Memphis country. Good
man. If anyone is looking for a good
program director, his home number
is 213-597-1748.

* k%

Bill Gavin just met with a bunch
of his advisors on his annual pro-
gram conference. Among those on
hand were Ted Atkins, Hal Moore,
Peter McLain, Jack McCoy. I would
suspect that the Gavin meet is going
to be an excellent one this year in
Kansas City, where the very first
programming meeting was held un-
der the direction of Todd Storz and
Bill Stewart.

* * *

Programmer’s Digest, Nashville,
has introduced a new central clear-
ing house service for airchecks, ac-
cording to Buddy Blake, who heads
up the talking magazine. The service
will give program directors a central
point in their search for air talent, as
well as provide possible jobs for dee-
jays. Only a $7 handling fee is re-
quested for each 30-minute reel or-
dered by program directors to cover
postage, dubbing, and mailing.

Deejays should also include sev-
eral copies of a resume. From the
tapes, Programmer’s Digest will as-
semble composite tapes known as
“Audition '74” and categories rang-
ing from personality format and
progressive to country, soul, and
news and sports. Deejays submit
two-and-a-half minute telescoped
airchecks at no charge to them. The

address of the service is: Audition
*74, P.O. Box 15721, Nashville,
Tenn. 37215. Phone 615-834-1951.

* * *

Bob Mohr, 301-731-1222, is look-
ing for a programming and/or air
personality job. Was program direc-
tor of WCBU-AM, Oxford, N.C. ...
Jeff Stone is looking for air work.
602-271-9341. Worked at WTOB-
AM, Winston-Salem, N.C. ... Kris
Phillips, 215-783-7222, is looking.
He was programming WCGQ-FM
in Columbus, Ga.

* * *

So, after one thousand and four
hundred years as evening air per-
sonality on the nation’s leading
rocker—WABC-AM, New York—
Bruce “Cousin Brucie” Morrow is
leaving to join WNBC-AM in that

(Continued on page 38)

'CATV Operations Offer

FM Intra-Market Rivalry

LOS ANGELES—More than 60
percent of the FM radio stations be-
longing to the National Assn. of FM
Broadcasters face intra-market com-
petition from CATV operations, ac-
cording to a survey just conducted
by the NAFMB.

And almost 80 percent of the
membership stations report that
their local CATV system transmits
one or more FM signals on its cable.
Approximately 20 percent report
that their local CATV system origi-
nates commercial audio program-
ming, primarily music.

About 50 percent of the stations
reporting indicate concern over the
potential detrimental effect of their
growth because of CATV and the
feeling in general is that since nearly
all radio activity of CATV is on the
FM band, CATYV is of special con-
cern to FM broadcasters.

The survey also states that by far
the greatest majority of CATV sys-
tems are owned by out-of-town,
nonbroadcast groups.

More than 800 members re-
sponded to the questionnaire, which
was somewhat prompted by a Bill-
board story several months back re-
garding CATV stations originating
their own music programming.

As of last week, no general man-
ager or program director had been
anngunccd for the station; several
men were being considered. Having
a voice in the station’s format and
personnel, to some extent, is Bill
Ward, general manager of KLAC-
AM.

KLAC-AM was shifted to a coun-
try music format by then general
manager Bruce Johnson, now head
of radio for RKO General; the move
was considered audacious at the
time because, though some of Met-
romedia’s FM stations had pio-
neered the progress rock format, the
“image” of the chain had been that
of decidedly MOR, basically be-
cause the flagship station was and
still is WNEW-AM in New York.

Going country with one of the
AM stations was definitely consid-
ered a “risk.” But Ward took over
the programming of KLAC-AM af-
ter an abortive attempt by another
program director and the station was
on its way to financial success. Inside
reports are that the station is doing
better in billings now than anytime
in its history.

Most of the air personalities on
KNEW-AM have departed the sta-
tion. Joining the station is Bob Jack-
son, previously an air personality
with WIL-AM in St. Louis. A couple
of other air personalities are being
sought now.

The station will broadcast country

(Continued on page 38)

Mayhams
Collegiate Records

Announces

Norris The
Troubadour and the
Seaboard
Coastliners

Featuring

The Collegiate Fraternity Rock
Version of The Famous
Intercollegiate Song

“MARY ANN
McCARTHY”

B/W
“MY S.0.S. TO YOU”

For Your Copy Write to

Mayhams
Collegiate Records

Morningside Station, Box # 46
New York, N.Y. 10026

Jimmy Dockett

Singing

| “1 GOT IT”

FFR-3002

Sweeping| Across the Country

FLQ-FEEL RECORDS

P.O. BOX M, Corona, Eimhurst, N.Y. 11368
(212) 457-4625

I GOT IT ... COME and GET IT.

www americanradiohistorv com
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The Single Of The Year. t, »«";; ° /] The Album Of The Year.

Music for the Cannes Film Festival
award-winning film, “The Conversation”

Both Pulitzer

prizes in music
(Roger Sessions,
Donald Martino).

Academy Of Country Music Song Of The Year.

Broadcast Music Incorporated All of the Top 10
The World's Largest Performing Rights Organization Memphis Music Awards.
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BRITISH
CHQICE

' CAROLINE
RECORDS

EXPORTS
- LID. _

9 - 11 Woodfield Road

London W.2,
Q
€ | Worldwide wholesalers of UK and
g European gramophone records and
m cassette tapes. Virgin Records mat=-
; erial our speciality. o
[
<
g ’ .
| LEAR JET
>
2| 8-TRACK
=
CARTRIDGES
CALL—DON BIRKENESS
816—637—2114
WRITE—
AVSCO INC.
69 HIGHWAY &
CORUM ROAD
EXCELSIOR SPGS., MO.
tfn
TAPES FOR EXPORT
World Famous Sentry Blank
Cassettes—In Philips Bax
C60 .. e AT
€90 . .70
c120 .. . .84
3 PAK/C60 (poly bag) .. ...$1.19

PRE-RECORDED TAPES
8Tr.or Cas_sehe Major Labels . 1.50 ea.

8 Tr. blanks. tape access.. etc.—All at greal buys!

Write today for literature and sam ples.

SENTRY INDUSTRIES, INC.
221 No. MacQuesten Pkwy.
Mt. Vernon, N.Y. 10550 de2l

HOTTEST ITEM ON
THE GIFT MARKET
ZODIAC PLAQUES

Large 6" x 9" wood grained panels,
pre-drilled for hanging. Different de-
sign for each month.

WHOLESALERS ONLY!

Write for brochure.

TREND PRODUCTS
1 McHenry Avenue
Bailtimore. Md. 21208

jy20

8-TRACK

Sound-Allke Music, Original, Licensed
& Copyrighted Sound Recordings from U.S.
& British Studlos.

Over 150 album titles and more coming
every 4 weeks featuring the top hit songs
while they are still on top.

We have the packaging, sound and quality
to make your saies boom. Private tabeting
avallable It desired.

Distributors wanted in all areas. Exclusive
territory if qualified. Contact us now!

INTERNATIONAL
SOUND MARKETING
P.O. BOX 6779,
Albuquerque, New Mex. 87107

Telephone: (505) 345-2121 tfn

PREMIUM
8-TRACK BLANKS

Lear Jet stvle cartridge with rubber roller.
High grade duplicating tape. 65 standard
lengths. 25 min. to 90 min. 3 dayv delivery
guaranteed. Over one million sold.
25 min. to 45 min. any quantity
46 min. to 65 min. any quantity
65 min. to 80 min. any quantity
81 min. to 90 min. any quantity.
Head cleaners ... A e 5¢
$25.00 minimum orders. C.0.D. only.

ELECTRONIC SYSTEMS

P.0. Box 142. Fraser, Mich. 48026.
Phone: (313) 463-2592 s

OWN A COMPLETE
4-TRACK
RECORDING STUDIO
For under $11,000.00

includes Tascam Console. machines,
limiters, stereo echo. mikes and acces-
sories. For more information:

Contact: EMIL OR SPARKY,

STUDIO SUPPLY CO.

1918 Dlvision St., Nashville So.,
Box 280, Nashvilte, Tenn. 37202.
Phone: (615) 327-3075. eow

C 1/SUPERCART
8 TRACK
CARTRIDGES

+ Empties with foam pad L
- Bulk 8 track and cassette tape
- Splicing materials for 8 track
and cassettes
« Sleeves
Call:
Terry D. Vogler or John E. Conyers
(816) 637-6011
Write:

CARTRIDGE INDUSTRIES
CORP.
P.O. Box 186
Excelsior Springs,
Missouri 64024

FOR SALE-GOOD MUSIC AND AMUSE-
ment route. Health reasons. Springfield, Mo.,
M: P. O. Box 904. j¥20

REELS AND BOXES 7” & 5" LARGE AND
small hubs. Heavy duty white boxes. W.M Sales,
635 Woolsey. Dallas. Tex. 75224. (214) 942-3460.

tfn

BLANK 8-TRACK TAPES, AMPEX FIRST
quality. Retailers buy direct. Available in 40’s,
64's & B0's. Also any length time loaded. Andol
Audio Products, 4212 14th Avenue, Brookiyn,
N.Y. 11219 (212) 435-7322. tfn

2 ELECTRO SOUND TAPE WINDERS.
Model 100-48C: 2 automatic tape splicers. model
200. Excellent condition. Best offer. Mr. Bahr.
(212) 962-2843. aul?

ITALIAN SOUNDTRACK RARITIES (MOR-
ricone, Ferrie . . .); Auction. Free lists—Bongio-
vanniRizzoii 28—Bologna, Italia. ) iva7

DISTRIBUTORS WANTED

“NEW PRODUCTS”
* Quad Budget Tapes
» Cassette Budget Tapes
« 8-Track Budget Tapes
« Hi Quality Sound Alike Line
(Need Reps., Dealers, Distributors.)

Quad Enterprises

1 N.E. 7th St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 aul?

DISTRIBUTORS WANTED
PIKES PEAK TAPES. INC. is looking for
qualified distributors for its line of Sound-
A-Llkes. Better product, Better packaging.
Better setection, Better merchandising.
Also need reps for selected areas.

PIKES PEAK TAPES, INC.

2637 Durango Drive
Colorado Springs, Colorado 80910

Phone: (303) 392-9045 tfn

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS, INC.
1451 East 9 Mile Rd.
Hazel Park, Michigair 48030
(313) 399-4880 tfn

For Sale
Used Record Pressing Equipment
Severai Fabel 45 Presses (Some for
parts only)
Two (2) FMC 404 Fabrlcators
1-24" Beit; 1-14"" Belt
Midsouth Records, P.O. Box 90264
Nashvilie, Tennessee 37209 y20

JUMP BACK ON THE BANDWAGON WITH
nation’s hottest selling sound alikes available
today. We have established retail accounts that
are waiting for you. No distributor fees, stocking
requirements or minimum purchases. Call or
wnte: World Sound Factory, 4640 Admiralty
Way, Marina Del Rey, Calif. 90291. (231) 822-2959.

Jy20
PATCHES $2.40 A DOZEN. 1000 0THER NOW
items. House of Ripps. 38 N. Mac Questen Park-
way, Mt. Vernon, New York 10550. tfn

BUSINESS OPPORTUNITIES]

CHARGE-A-TRADE
Companies! Barter your product for
advertising. travel and hundreds of
business needs.

FREE CATALOG AVAILABLE
CALL, TOLL FREE
800-327-3720 (except Fla.)

915 W. Sunrise Bivd. - Ft. Lauderdale. Fla. 33311 [306) 7646424
1370 Ave. of the Amaricas - Now York. N.Y. 10019 (212] 586-7180

eow

PROFESSIONAL

SERVICES

PIANO-VOCAL ARRANGEMENTS PAR
excellence, by first-rate composer. Music and
songwriters. Publishers invited. Ring True
Music, Forestport, N.Y. 13338. jy27

www americanradiohistorv com

HELP WAN

MISCELLANEOUS

ESTABLISHED CATALO(UE
RECORD COMPANY'
Desires non-exclusive represyntative for
California territory.|
Box 6085, Billboard, 1515 Broadway
New York, N.Y. 10819  jy20

HELP WANTEC
Leading replacement needle ‘and audio
accessory manufacturer seeks| aggressive
rep for UTP territories 1 & 2 and 11 & 12.
Self-starter to call on mass merchandisers,
hi fi chains, large dealers arxd discount
houses. BOX 663
Biliboard, 2160 Pattersen St.
Cincinnati, Ohio 45214  jy20

RESEARCH DEPARTMENT HEAD FOR
Entertainment Concepts Corp., Baltimore, Md.
National concert promotion firm looking for a
creative individual. Personable, abje to establish
immediate rapport either in persan or by tele-
phone. Must be capable of analizing various
marketing situations. Flexible enoagh to travel.
Experience in music business (espe+ially records)
desirable but not necessary. Ihone: (301)
296-6900. | ¥20

* SITUATION WANTED

UNIVERSITY OF VIRGINIA GRADUATE
(74 Commerce)

27, seeks opportunity with responsibility in

an established or growing AAM potentiak

recording company, publishing fouse, musi-

cal instrument manufacturer. cr theatrical

agency. Military compiete. Experienced

Rock Musician and Promoter. Preference

NYC. LA, or Nashville. .

HUGH J. BRENT!

126 West Cork St., Winchester Va. 22601

iy20

WANTED TO BUY

ATTENTION!
SOUL & MOR & POP
RADIO STATIONS

Private collector will purchase partor entire
libraries of 45’s, years 1964 thru 1970.
{Mostly interested in obscure labels, non-
hits, etc.)

Will travel nationwide
Contact: SIMON
P.O. Box 69412, Los Angeles, Calif.
(213) 650-5673 iy20

RECORDS & TAPES ETC. CASH TOP $$
Paid. Call (215) NE4-5663 Hellerss “Hard to
Get” Records, 3149 Kensington Ase., Philadel-
phia, Pa. jy13

RECORDS AND TAPES WANTED-LP'S,
45, ete. Cash, top dollar paid. DJ’s;and personal
collections. Keller Record Buyer, 3129 Kensington
Ave., Philadelphia, Pa. 19134.(215) ‘E~5668. )20

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yrs.!
“THE COMEDIAN"
Original Monthly Service—$4F vr.!
2 issues, $10—3 for $12.04
35 “FUNMASTER” Gag Files, $45
“Anniversary Issue.” $3(
“How to Master the Ceremonips.” $5
No. C.O.D.’s !
“We Teach Standup Cormedy”
Remit to: BILLY GLASON
200 W. 54th St. |
New York, N.Y. 10018  tfn

DISC JOKIES

Sensational new service—quidk quips,
tast chatter—Terry Steele. op disC
jokey at CHUM-AM in Tororito says:
“Disc Jokies is so dynamitd | can't
find enough time on my daly three
hour show to use all of the material!”
For free sample, write:
DISC JOKIES, 301 Davenpart Road
Toronto, Ontario M5R 1K5
1F27

"FREE" CATALOG . .. EVERYTHING FOR
the deejay! Custom [.D.’s, Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Cimedy. and
more! Write: Command. Box 26/48-B. San

Francisco 94126. | tfn

JOCK SHORTS! TWICE-MONTHLY. CON.
temporary Comedy for top deejays. Free edition.
Broadcast Library, 5804:A Twineiqg, Dallas,
Texas, 75227. tfn
DEEJAYS: NEW SURE-FIRE [OMEDY!
11.000 classified one-line gags. $10. Catalog free!
Edmund Orrin. 2786-A West Robedlts. Fresno.
Calif. 93705. tfn

HOTELS

CLIP THIS AD-+ $9.00 PER | PERSON
Double occupancy for best value, New York
City hotel. Next time try Century Paramount
Hotel, 235 W. 46th Street {just off Broadway).
Convenient to theaters, shops. traisportation
and everything. 700 rooms with private bath,

TV.and air conditioning. Single is $13.00. Don’t

delay, reserve now. This is a real "‘[hleeper" in
every sense: iy27

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1970.
Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of $1.50 per page up
to 5 pages.
For prices on additional copies and for
further information contact:
Martin Feely
General Services
Billboard Publications
9000 Sunset Blvd.
Los Angeles, Cal 90069
213/273-7040 tfn

BILLBOARD
Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:
BOX 6019
c/o Biilboard, 1515 Broadway
New York, N.Y. 10038 tfn

WILSHIRE BLVD FOR RENT
\deal for traveling exec. We'll pay your bills,
take your phone messages, forward your
mail & type your letters—all for one monthly
fee.
Stephanie Barreft
6363 Wilshire Bivd.
Los Angeles, CA 90048
(213) 655-2726 1y20

RECORD-TAPES OLDIES! 20,000 IN STOCK.
Send 50¢ for 3,000 listing catalog. Mail orders
filled. Record Center, 1895 W. 25th St., Cleveland,
Ohio 44113. (216) 241-0107. We export. eow

POSTERS, BLACK LIGHTS, INCENSE,
beads, patches, stickers and decals. Send for
free catalog. (404) 876-4474, H & B Distributors,
951 Peachtree St., N.E., Atlanta, Georgia 30309.

tfn

COLOR SLIDES OF THE WORLD AND

Aviation—Send for free list. APOGEE PHOTO,

3556 Bounty. Avenue, Las Vegas. Nevada 89}2217'
Jy

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We transport Records, Tapes, etc. from
U.8.A. Ottering: Great savings, low treight
rates—~New American Suppliers for buyers
—Assemble varlous orders—Welcome you
when you arrive In N.Y.
Contact:
BERKLAY AIR SVCES, MARKETING
P.0O. Box 665, JFK Airport
Jamaica. N.Y. 11430. U.S.A. tfn

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 27 years of
speclalized service to record and tape
tmporters throughout the world.
Dealers and distributors only.
ALBERT SCHULTZ, INC.
116 West 14th St.
New York, N.Y. 10011

Cabie: ALBYREP Teiex: 236569
eow

BLANK TAPE EXPORT
We supply NO NAME or PRIVATE
LABEL blank tape cassettes to vol-
ume buyers in other countries.
We seek additional tape sources.
CORRICK INTERNATIONAL
206 Locust St., Santa Cruz, Cal. 95060
(408) 426-9010 j¥27

OLDIE & CLOSE-OUT 45 RPM HITS. 25¢ TO
45¢. Limited quantities in stock!! Major labels.
Imperial. Chess. Parkway. Motown, Bang. Tamla.
MGM. ABC. Dunhill. Atlantic. etc. Send for
FREE catalog. Appel Record Enterprises. 1045
Frankford Ave.. Phila., Pa. 19125. jv27

MAKE MORE PROFIT ON ALL MAJOR
label 8-track tapes. Updated list airmailed weekly.
Tobisco, Box 3670. Austin, Texas 78764. (512)
288-1754. aud

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LP's are low as $1.00. Your choice. Write for
free listings. Scorpio Music Distributors. 6612
Limekiln Pike. Philadelphia, Pa. 19138. Dealers
only. tfn

ATTENTION, RECORD OUTLETS. -WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP listings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Rendezvous, Inc., 1135 W. Eliza-
beth Ave.. Linden. N.J. 07036. tfn

MAKE MORE PROFIT ON ALL MAJOR
label tapes. Newest releases. Updated list air-
mailed weekly. Tobisco, Box 3670, Austin, Texas.
(512) 288-1754. (All Mexican labels also.) aud

SERVICES

FULL SERVICE RECORD PRODUCTION
from your tapes (100 up). LPs/45s. Also Scully-
Westrex precision cut masters and demos—
(stereo/mono). Trutone Records for quality at
down to earth prices. Dept. B., 6411 Bergenwood
Ave., North Bergen, N.J. 07047. (201) 868-9332.

eow
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SCHOOLS &
, INSTRUCTIONS

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

First Class FCC License theory and labora-
tory training in six weeks. Be prepared . . . let
the masters in the nation’s largest network
of 18t class FCC licensing schools train you.
Approved for veterans* and accredited
member Nationat Association of Trade and
Technical Schools.** Write or phone the
location most convenient to you. Elkins
Institute in Dallas,*** 2727 Inwood Rd.
214-357-4001.

Elkins in Atlanta®*, 51 Tenth St. at Spring,
N.W. (404) 872-8844

Eikins in Denver**, 420 South Broadway
(303) 744-1434

Elkins in East Hartford, 800 Silver Lane
(203) 568-1110

Elkins in Houston***, 3518 Travis
(713) 526-7637

Elkins in Memphis***, 1362 Union Ave.
(901) 726-9762

Record Pressing Prices Monaural

o o
Qty. 45 RPM 33% RPM
100 $ 90.00 $125.00
500 130.00 265.00
1000 . 19000 430.00

Prices include mastering, label and plain
sleeve. Order shipped within 10 days if
accompanied by certified check or money
. order. TERMS: 50% deposit. balance COD
only. Low cost cassette duplication, rec-
ord jackets, promotion and distribution.
Write for full information.
Oneida Video-Audio Tape Cassette Corp.
760 Blandina St., Utica, N.Y, 13501
(315) 735-6187 27

WRAP RECORDS OR TAPES PROFESSION-
ally. Complete shrink packaging system, $295.
Includes “L" sealer, Heat Gun, film for 2700
Ib M. Latter Mfg., 5050 Venice Blvd., Los

Elkins in Minneapolis***, 4103 E. Lake St.
(612) 721-1687

Elkins in Nashville***, 2106-A 8th Ave. S.
(615) 297-5396

Elkins in New Orteans***, 2940 Canal
(504) 822-7510

Elkins in Oklahoma City, 5620 N. Western
-(405) 848-5631

Elkins in San Antonio**, 503 S. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC IST
phone license. Six week course for Radio/TV
announcer. Call or write today. REI, 52 S. Palm
Ave., Sarasota, Fla. 33577. tfn

Angeles, Calif. 90019. Phone (213) 933-7646. eow

REAL ESTATE

MALDEN BRIDGE PLAYHOUSE-3 BEAU-
tiful acres near Albany. Living Quarters, 2% hours
from New York. (914) BE4-7291. eow

When Answering Ads .

Say You Saw It in Billboard

POSITIONS WANTED

MR MUSIC DIRECTOR

PROGRAM DIRECTOR

SPORTS DIRECTOR
I'M TIRED OF DIRECTING ALREADY!
Give me a chance to concentrate on a first
rate show for vou—I'm versatile, topical,
warm and have the kind of honest humor
people enjoy. 6 years solid experience con-
temporary format. University Grad: total
believability in personality and appearance—
makes me a natural for TV work also—no
subpoena necessary—will gladly surrender
tape resume and color photo with no ex-
pletives or anatomical parts deleted. Box 624
Billboard Job Mart, 1515 Broadway, New
York, N.Y. 10036. jy20

Dear Program Director, Anytown, U.S.A.:
Aa & radlo _announcer my objective is to
bl quality of professionalism
within thestation I work, and the community
I live. I have two years experience as a D.J.
(Top 40, M.O.R.) with a third endorsed

CREATIVE NEWS DIRECTOR, 25, seeks
challenging position. 8 years professional
experience. Expert in national and inter-
national politics, BA, MA. Exciting, innova-
tive news concept; unique delivery that
communicates; incisive, intelligent analysis.
Please write only if you want a powerful
news sound that’s guaranteed to bring you
number one ratings and a reputation for
professionalism and real community concern.
Box 523, Billboard Job Mart, 1515 Broadway,
New York, N.Y. 10036. jy20

“The man that put KSTP Minneapolis-St.
Paul on the mapis now available as a perma-
nent Program Director or Consultant! KSTP
rose from 13th to 2nd in 105 days and was
#1,18-34,and #1 or #2in teensin EVERY
pulse and ARB in his year as P.D. Call Jim
Channell at his mother's, she’s putting him
up for a couple of weeks—(312) 929-8229 or
call (612) 735-4656'" aul?

I am confident of my capabilities of under-
standing, adapting, and progressing with
most any radio station. Your consideration
will be greatly appreciated. Sincerely,
James E. Nowicke. Tapes and resume are
available upon request. James Nowicke,
1639 Broadway, Grand Island, N.Y. 14072
(716) 773-5868. jy27

First phone Top 40 man w/7 years radio
desires gig with real competition, where
individuality and lmagmauon and creativity
are encouraged, where radio is still fun. Call
Kent Carlin now, 916/533-0621, days; 916/
533-1340, nights. jv20

GOLDEN OLDIES

TRADING POST

revond truders, collectors, sw

BOARD MAG

. JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records » Albums = Sheet music « Phonographs - Old

buyers, sellers and alf other traffickers—here is your TRADING
POST. a market Klaee right in the middle of the action: BILL-
ZINE, Here's where the charts have been

measuting music populanty since the early 40%s. BILLBOARD

GOLDEN OLDIES '_I'RADIN{I POST is open for business.
_ Don't Miss It"! Classificd Advertising Closes Every Monday.

O PWANTED TO BUY.Y "FOR SALE” "SWAPPING™ -

~ Use the headline that fits your need.

: Rngulal‘ Cla'lsiﬁcd ‘uSl: per word. Minimum $11.00.

Display Classified: $27.50 per column inch.

PAYMENT "'b’ILE'rT ACCOMPANY ORDER TO:
-":BJH_I:QHHI {_mldm Oldies Trading Post
1515 Broadway, New York City 10036

investors, changers, switchers,

FOR SALE

100 DIFFERENT OLDIES $6.95! CHOOSE
Rock or MOR. C.0.D.s $1.00. Six samples $1.00.
Catalog $1.50. 4,000 titles. J.A.S. Co., Postbox
403, Flushing, N.Y. 11379. eow-tfn

COLLECTOR RECORDS - LP'S — JAZZ,
Soundtracks, Personalities, Original Casts, Auc-
tion List From: Ray Macknic, 16114 Napa St.,
Sepulveda, Calif, 91343, US.A. eow

SEARCHING FOR OLD RECORDS? DIS-
Continued, 216 N. Rose, Burbank, California
91505. ¥4
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FIVE YEARS AGO
July 19, 1969
SINGLES

IN THE YEAR 2525 (Exordium &
Terminus)

Zager & Evans (RCR)

SPINNING WHEEL

Blood, Sweat & Tears (Columbia)
GOOD MORNING STARSHINE

Oliver (Jubilee)

CRYSTAL BLUE PERSUASION
Tommy James & The Shondells
(Roulette)

WHAT DOES IT TAKE TO WIN YOUR
LOVE

Ir. Walker & The All Stars (Soul)
ONE

Three Dog Night (Dunhill)

COLOR HIM FATHER

Winstons (Metromedia)

THE BALLAD OF JOHN & YOKO
The Beatles (Apple)

MY CHERIE AMOUR

Stevie Wonder (Tamla)

LOVE THEME FROM ROMEO & JULIET
Henry Mancini & His Orchestra (RCA
Victor)

FIVE YEARS AGO
July 19, 1969
ALBUMS

HAIR/ORIGINAL CAST

(RCA Victor)

ROMEO & JULIET/SOUNDTRACK
(Capitol)

BLOOD, SWEAT & TEARS
(Columbia)

FIFTH DIMENSION

Age of Aquarius (Soul City)

TOM JONES

This Is (Parrot)

HENRY MANCINI & HIS ORCHESTRA
A Warm Shade Of Ivory (RCA Victor)
WHO

Tommy (Decca)

BOB DYLAN

Nashville Skyline (Columbia)

IRON BUTTERFLY
In-A-Gadda-Da-Vida (Atco)
CROSBY/STILLS/NASH

(Atlantic)

TEN YEARS AGO
July 18, 1964
SINGLES

RAG DOLL

4 Seasons (Philips)

MEMPHIS

Johnny Rivers (Imperial)

| GET AROUND

Beach Boys (Capitol)

CAN'T YOU SEE THAT SHE'S MINE
Dave Clark Five (Epic)

THE GIRL FROM IPANEMA
Getz/Gilberto (Verve)

THE LITTLE OLD LADY (From Pasadena)
Jan & Dean (Liberty)

DON'T LET THE SUN CATCH YOU
«CRYING

Gerry & The Pacemakers (Laurie)
DANG ME

Roger Miller (Smash)

MY BOY LOLLIPOP

Millie Small (Smash)

KEEP ON PUSHING

Impressions (ABC-Paramount)

TEN YEARS AGO
July 18, 1964
ALBUMS

LOUIS ARMSTRONG

Hello, Dolly! (Kapp)

HELLO, DOLLY!/ORIGINAL CAST
(RCA Victor)

FUNNY GIRL/ORIGINAL CAST
(Capitol)

STAN GETZ & JOAO GILBERTO
Getz/Gilberto (Verve)

THE DAVE CLARK FIVE RETURN!

Epic)

BARBRA STREISAND/THE THIRD ALBUM
(Columbia)

THE BEATLES’ SECOND ALBUM
(Capitol) -

AL HIRT

Cotton Candy (RCA Victor)

ANDY WILLIAMS

Call Me Irresponsible & Other Hit Songs
(Columbia)

AL HIRT

Honey In The Horn (RCA Victor)

www.americanradiohistorv.com

He beat
Heart Attack

This farmer is back at work because

coronary care units, new drugs and
modern methods of rehabilitation
now help return more cardiacs to
productive life.

Most heart attack victims survive
first heart attacks. Of those who do,
4 out of 5 return to work.

Your Heart Fund dollars helped
make this progress possible.

For more benefits in treatment and
prevention...

Help your
Heart...

Help your
Heart Fund \l,

Contriouted by the Publisher

P
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Last

Billboard SPECIAL SURVEY for Week Ending 7/20/74
{Published Once A Month)

Best
Selling o

assical LPs.

TITLE, Artist, Label & Number

10
11

12
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SCOTT JOPLIN: THE RED BACK BOOK

New England Conservatory Ragtime Ens. (Schuller),
Angel S-36060 (Capitol)

SCOTT JOPLIN: PIANO RAGS, VOL. 1

Joshua Rifkin, Nonesuch 71248 (Elektra)

SCOTT JOPLIN: PALM LEAF RAG

Southland Stingers (Sponhaltz) with Grierson (piano),

Angel S-36074 (Capitol)

SCOTT JOPLIN: PIANO RAGS, VOL. 2

Joshua Rifkin, Nonesuch 71264 (Elektra)

BOITO: MEFISTOFELE

Treigle, Domingo, Caballe, London Symphony & Ambrosian
Opera-Chorus (Rudel), Angel SCLX-3806 (Capitol)

KING OF THE HIGH C's

Luciano Pavarotti, London 0S 26373

SWITCHED ON BACH

Walter Carlos, Columbia Masterworks MS 7194

BACH: FLUTE SONATAS (complete)

Rampal, Odyssey Y2-31925 (Columbia)

MORE SCOTT JOPLIN RAGS

New England Conservatory Ragtime Ensemble (Schuller),
Golden Crest CRS-31031

SWITCHED ON BACH 11

Walter Carlos, Columbia Masterworks KM 32659

VAUGHAN WILLIAMS: DONA NOBIS PACEM

London Philharmonic Orch. (Boult), Angel S-36372 (Capitol)
PUCCINI: TURANDOT

Sutherland, Caballe, Pavarotti, Ghiaurov, Krause, Pears, London
Philh., Alldis Cho. (Mehta), London OSA 13108

BACH: BRANDENBURG CONCERTOS

Chamber Orchestra of the Saar (Ristenpart),

Nonesuch HB-73006 (Elektra)

RACHMANINOFF: VESPERS

U.S.S.R. Russian Chorus & Soloists (Sveshnikov),
Melodiya/Ange! SRB-4124 (Capitol)

SCOTT JOPLIN: PIANO RAGS, VOL. 1 & 2

Joshua Rifkin, Nonesuch HB-73026 (Elektra)

THE CHRISTOPHER PARKENING ALBUM

Christopher Parkening, Ange! S-36039 (Capitol}

PIANO MUSIC BY GEORGE GERSHWIN

William Bolcam (piano), Nonesuch H 71284 (Elektra)

R. STRAUSS: ALSO SPRACH ZARATHUSTRA

Berlin Philharmonic (Yon Karajan), DGG 25030 402 (Polydor)
WILLIAM GRANT STILL: BLACK COMPOSERS SERIES, VOL. 1
London Symphony Orch. (Freeman), Columbia M 32782
MAHLER: SYMPHONY NO. 8

Chicago Symphony Orch. & Chorus (Solti), London OSA 1295
HALEVY: LA JUIVE (highlights)

Arroyo, Moffo, Tucker, Giaiotti, New Phitharmonia Orch.,

{de Aimeida), RCA Red Seal ARL1-0447

HEAVY ORGAN AT CARNEGIE HALL, VOL. 2

Virgil Fox, RCA Red Seal ARL1-0477

BEETHOVEN: SYMPHONY NO. 9

Chicago Symphony Orchestra & Chorus (Solti), London CSP 8
CLASSIC FILM SCORES FOR BETTE DAVIS

National Phitharmonic Orchestra (Gerhardt),

RCA Red Seal ARL1-0183

VERDI: | VESPRI SICILIANI

Arroyo, Domingo, Milnes, Raimondi, New Philharmonia Orch., Alldis
Choir, (Levine), RCA Red Seal ARL4-0370

HANDEL: SONATAS FOR FLUTE & HARPSICHORD (Complete)
Rampal, LaCroix, Odyssey Y2-32370 (Columbia)

PUCCINI: LA BOHEME

Freni, Pararotti, Ghiaurov, Berlin Philh. (Von Karajan),
London OSA 1299

MAHLER; SYMPHONY NO. 10

New Philharmonia Orch. (Morris), Philips 6700.067 (Phonogram)
BELLINI: NORMA

Sills, Verrett, Di Giuseppe, Plishka, New Philharmonia Orch.,
(Levine), Audio Treasury ATS-20017 (ABC)

STEINER: GONE WITH THE WIND

National Philharmonic Orchestra (Gerhardt),

RCA Red Seal ARL1-0452

PRIMO TENORE

Luciano Pavarotti, London 0S 26192

BERLIOZ: SYMPHONIE FANTASTIQUE

Chicago Symphony Orch. (Solti), London CS 6790
SNOWFLAKES ARE DANCING: THE NEWEST SOUNDS OF DEBUSSY
Isao Tomita, RCA Red Seal ARL1-0488

CASABLANCA: CLASSIC FILM SCORES FOR HUMPHREY BOGART
National Phitharmonic Orchestra (Gerhardt),

RCA Red Seal ARL1-0422

ELIZABETH & ESSEX FILM SCORES

National Philharmonic Orch. (Gerhardt), RCA Red Seal ARL1-0185
THE BEST OF SCOTT JOPLIN AND OTHER RAG CLASSICS

Max Morath, Vanguard VSD 39/40

ALBENIZ: IBERIA (complete)

Alicia de Larrocha (piano), London CSA 2235

CHEVALIER DE SAINT-GEORGES:

BLACK COMPOSERS SERIES, VOL. 1

London Symphony Orch. (Freeman), Juiliiard Quartet,
Columbia M 32781

MAHLER: SYMPHONY NO. 5

Chicago Symphony Orchestra (Solti), London CSA 2228
MOZART: DON GIOVANN!

Wixwll, Burrows, Roni, Van Allan, Arroyo, Te Kanawa, Ganzarolli,
Royal Opera House Orch.- & Chorus (Davis), Philips 6707 022
(Phonogram)

Classical

Eva Heinitz, viola da gamba
player, and harpsichordist Malcolm
Hamilton combine recording efforts
in “The Art of the Viola da Gamba”
on Delos Records. It’s a double-fold
album which presents pictures and a
comprehensive discussion of the in-
strument and its history. ... Marta
Casals, widow of Pablo Casals, at-
tended opening concerts at Marl-
boro, Vt,, in honor of the late con-
ductor-cellist. Programs were
performed by old friends and col-
leagues and young musicians. . ..
RCA’s European classical com-
mittee met last week in Hamburg.
Meet was chaired by Ralph Mace,
European classical manager and
hosted by Hans-George Baum, RCA
Schallplatten manager, and German
classical manager Anke Bergemann
and included Mary-Jo Little from
U.K., Claude Bardot of France, and
Francesco Santi and Beneto Vassura
of RCA-Italiana.

Pianist Claudio Arrau plays
Brahms concerti in single program
with Spokane Symphony Orchestra
in the opera house, Spokane, Wash.,
on Monday (15).... The Los An-
geles Philharmonic, conducted by
music director Zubin Mehta, begins
six-week tour in September and Oc-
tober. First stop is in London’s
Royal Albert Hall on Sept. 2. Mehta
will conduct all 32 of the concerts
scheduled. ... American Liszt
Society will hold annual meeting in

BOOK REVIEWS

 (assical Notes

Buffalo on Oct. 25-27, under aus-
pices of State University of New
York at Buffalo. Highligﬂt of three
day meet will be concert ly Buffalo
Philharmonic under Michael Tilson
Thomas.

BMTI’s Ed Cramer to Soviet Union
on Sunday (14) to discussicopyright
matters. ... Aaron Copland work,
created as musical a salite to the
200th anniversary of American Rev-
olution, gets world premiere at
Grand Opera House, Wilmington,
Del., with Philadelphia Drchestra
under Eugene Ormandy. Drchestra
last appeared in Wilmington in
1931, under baton of Ossip Gabril-
owitsch. . . . “The Lone 3hadow,”
compilation of tapes courtesy of
WBIC manager Ken Steii;, was ar-
ranged by Baltimore Sympony con-
ductor Andrew Schenck ard played
July 7 at Merriweather Post Pavil-
ion. It was termed a musicil collage
of nostalgia.

“Flea market” in Denvej is set for
Sept. 7, to benefit Denver S ymphony
Orchestra. . . . If you're a siamp col-
lector and love music, starips over-
seas have been announced for Suk,
Poulenc, Smetana, Bruckner and
Schoenberg, according to collector
Joan Scobey. . . . September issue of
WCRB Guide, published by the sta-
tion, will contain feature sfory and
photos on Harvard Square ind Har-
vard University. ROBERT SOBEL

Two Books Use Billboard
Charts In Compiling Lists

LOS ANGELES—For those in the
record industry, colleges, libraries or
just plain fans, the two latest books
based on Billboards copyrighted
charts should provide comprehen-
sive reference guides as well as act-
ing as mediators in the many argu-
ments that always seem to crop up
when record people or fans get to-
gether.

Joel Whitburn’s “Top LP’s 1945-
1972,” published by Record Re-
search, is the latest in the author’s
five-volume library. This work lists
every LP alphabetically by artist
that has reached Billboard’s Top LP
chart up to 1972, as well as offering
separate listings for original cast
LP’s, television soundtrack albums
and sets by “various artists.”

Each LP listing also gives the date
of its high point on the chart as well
as the high point, number of weeks
on the chart, record label and num-
ber. Also included is a list of No. |
LP’s during the period covered by
the book, a picture index of artists
charted 100 weeks or more and a
picture index of the top LP artists
from 1945-1972.

Various top artist achievements
are also covered, such as most No. |
LP’s, most top 10 albums and most
charted albums. A synopsis of the
charts and an artist cross reference is
also provided. Whitburn’s book is
priced at $40 and can be purchased
through Record Research, P.O. Box
82, Menomonee Falls, Wis. 53051.

Joe Edwards’ “Top 10’s & Trivia
of Rock & Roll and Rhythm & Blues
1950-1973" is a book for those in the
business and fans. The book lists the
top 10 popular singles, top five pop-
ular LP’s and top 10 soul singles by
year and month from 1950 through
1973.

Also included are three trivia sec-
tions, covering rock & roll, early *50s
pop and soul. Questions center
around areas such. as artists’ real

wWWW.americanradiohistorv.com

names. singers and songs, matching
artists and labels, owners (f labels,
group trivia and general trivia. Hints
are provided for fans who need
coaching, with answers list¢d in the
back of the book. Published by Blue-
berry Hill Publishing Co., the hard-
bound book carries a $25 tag.

Both works are well organized,
easy to use and completely compre-
hensive for the subjects and periods
they cover. Both are Billtoard/li-
censed chart books. BOB KIRSCH

DG Tape
Price Rise

NEW YORK-Polydor Inc. has
increased its suggested list price to
$7.98 on all classical cassette and 8-
track tape product, an increment of
$1.00 per unit. The increase, effec-
tive July 1, covers all tapes on the
Deutsche Grammophon and Ar-
chive labels, bringing them up to
price parity with disk product.

Sid Love, national tape marketing
manager for DG in the United
States, cited cost increases in tape
duplicating, printing, materials and
shipping. In the case of cassettes,
which are all manufactured in DG’s
German factories, the import and
international monetary exchange
fluctuations have been the largest
factors in the cost increases for the
company. Eight-track product will
continue to be manufactured State-
side, where cost increases have af-
fected every manufacturer in the do-
mestic industry.

New Label

® Continued from puge 3

King says, “and the primary means
we have, perhaps, is through their
music. In the Music of the Earth
series we will be offering music that
is both beautiful and exciting, cho-
sen from the collections of some of
our most eminent ethno-musi-
cologists with the aim of bringing
the average listener closer to an un-
derstanding of those people who gre
his neighbors.”

Included in the first release will be
albums devoted to early Guata-
malian band music, Balinese Gama-
lan music, music of North Central
and South Central Chile, and an
“opera” from Sikkim. A total of 10
LPs is planned for the first year by
Music of the Earth, all newly re-
corded on location. They will each
be packaged in single record jackets,
accompanied by extended annota-
tion printed on folio inserts, and will
list at $3.49.

Future repertoire, tentatively set,
will include children’s songs of
Sierra Leone, tribal music of the
American Indian, and music repre-
sentative of the people and subcul-
tures of Burma, Panama and Upper
Volta.

RCA Records Photo

A FOXY APPROACH—Virgil Fox shows off the ‘‘“Mighty Wurlitzer,”” organ
used for 41 years at New York's Paramount Theater, on which he recorded an
LP of works from Joplin’s ‘‘The Entertainer’ to Eigar's ‘*‘Pomp and Circum-
stance.” RCA producer Peter Dellheim is at right. Looking on is Michael
Coup, president of Wichita Theatre Organ, Inc., organization of some 30 or-
gan buffs which raised the mioney to buy and restore the organ. The récord-
ing session was held at Century Hall 11 Exhibition Hall, Wichita, Kan.
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...here 1s real classic

agtime at it’s very best...
won Golden Crést

RAGTIME AT THE ROSEBUD (crs-31032)

Played by Milton Kaye. Produced by Rudi Blesh. Features a connoisseurs
selection of rags written by Scott Joplin, Arthur Marshall, Tom Turpin,
Joe Jordan, Artie Matthews, Scott Hayden and Louis Chauvin, the greatest
\ names in ragtime.

e Rosebud March e Nappy Lee — A Slow Drag

e Ham And! Rag e Chauviniana

e The Pippin Rag e Heliotrope Bouguet

e Kinklets — Two Step o Swipsey Cake Walk

e Missouri Romp e Something Doing A 2-record set
e Silver Rocket e Augustan Club Waltzes c c

e Harlem Rag e Weeping Willow SpeCIa"y prlced
e A Ragtime Nightmare ® The Easy Winners

e St. Louis Rag o The Cascades

® The Buffalo Rag e Pastime Rags Nos. 1, 2, 3,4, 5

® Pan-Am Rag e Rosebud March

THE CLASSIC RAGS OF JOE LAMB (crs-4127)

Played by Milton Kaye. Produced by Rudi Blesh. This album contains a
FREE bonus record in which Milton Kaye and Rudi Blesh discuss ragtime
literature. (A comprehensive seminar of authentic ragtime.)

® Hot Cinders e Bohemia Rag

e Alaskan Rag e Reindeer — Ragtime Two Step Includes the
e Thoroughbred Rag e Top Liner Rag FREE

e Sensation — A Rag ® Ragtime Bobolink

e American Beauty Rag ® The Ragtime Nightingale bonus record
e Cleopatra Rag ® Arctic Sunset

® Bilue Grass Rag

MORE SCOTT JOPLIN RAGS (crs-31031)

By the New England Conservatory Ragtime Ensemble, winners of the

1973 Grammy Award for their Scott Joplin Red Back Book Album. Conducted
by Gunther Schuller. Features selections from the Academy Award winning
motion picture ‘‘The Sting"'.

@ QOriginal Rags ® Solace

e Elite Syncopations ® Euphonic Sounds On all best
® Bethena ® Peacherine Rag =

e Wall Street Rag e Scott Joplin's New Rag seller lists
e Magnetic Rag ® Pineapple Rag

® Palm Leaf Rag e Gladiolus Rag

Contact your local Distributor.

GOLDEN CREST RECORDS, INC.
220 Broadway, Huntington Station, New York 11746
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® Continued from page 32

city—in an evening slot. In fact, the
same evening slot being vacated by

KNEW-AM Country

® Continued from puge 32

music around the clock, using a
playlist of somewhere around 70-80
records. Don Chamberlain, tele-
phone talk personality with KNEW-
AM, will remain with the station
doing an 8-midnight “Afier Dark
With Don Chamberlain™ show.

WKLS-FM Format

® Continued from puge 8
WQXI-FM. Joining the new oper-
ation from WFUN-AM in Miami is
Dean Clark.

Chase describes the format as a
contemprary album format targeted
at 18-34 year olds. The playlist will
vary, but reflect albums selling in
the market more so than singles.
“Not a Top 40 station, but not a pro-
gressive station either,” Chase says.

The new air personalities were al-
ready on the air last week; a couple
of more personalities were being
sought. The station previously fea-
tured more of a MOR sound.

dbx Unit Used
For Klavier LP

LOS ANGELES—KIlavier has re-
leased its first LP incorporating the
dbx noise reduction system. The LP
features harpist Susann McDonald
performing a solo harp recital of
French music.

The dbx process compresses the
signal upon recording and expands
it on the tape playback during the
mastering stage of production.

A special dbx decoding device is
required for home listening and a
number of manufacturers are al-
ready offering this accessory item.

Vox Jox

Wolfman Jack, who is returning to
the West Coast. Date for the change-
over is Aug. I5. Rick Sklar, head of
programming for the ABC AM sta-
tions, admits that he has four or five
people in mind to take over the eve-
ning slot, but that since he has quite
a while to look, will be rambling
around the country listening to a few
potential air personalities. I can just
see it now—every evening person-
ality in the nation will suddenly put
on his very best performance the
next few weeks.

* * *

Tony Mann left KHJ-AM, in Los
Angeles, last week. Situation more
than touchy. ... Ray Potter, pro-
gram director of KFJZ-AM in Fort
Worth, is seeking a mid-day person-
ality. Good operation to work for;
Top 40 format. . .. A bunch of Cali-
fornians will be in Dallas at PAMS
cutting new jingles about the time
you read this. ... Program director
at WRC-AM, Washington, now is
Gordon Peal.

Composers Lose Suit
Vs. Film, TV Firms

NEW YORK-The US. District
Court here has dismissed the $300
million class action brought by top
background composers against film
and TV firms, ruling the complaint a
labor dispute whose resolution was
more properly the jurisdiction of the
National Labor Relations Board.

The composers, in their action
launched two years ago. sought ex-
ploitation rights to their music on
uses other than background. They
charged film and TV producers with
antitrust violations in sewing up all
rights in writer contracts, an allega-
tion rejected by the court.

The court decision, by Judge
Charles L. Bricant Jr., was handed
down June 28.

ABC/Dunhill Photo

BE A HERO—Lee Sherwood, now head of NBC's *‘Monitor'' programming op-
eration in New York, receives a plaque for helping break “Billy Don’t Be a
Hero” by Bo Donaldson and the Heywoods when he was programming WRC-
AM in Washington. Presenting the plaque on behalf of Chalice Productions
and ABC/Dunbhill Records is Marvin Deane, left, trade liaison executive for
the record label.

Amnerica’s moest peopullar
radio featmres

CHICKENMAN ACE TRUCKING
THE TOOTH FAIRY COMPANY’S NEWS
YOUHADTO FAME GAME
BE THERE MINI-PEOPLE

ASTRO

For your free demo:
The Chicago Radio Syndicate Two East Oak

CHs~

L - Chicago, lllinois 60611 (312)944-7724

TEXAS

Henry Pena’s new TV show pre-
miered Saturday, July 6 over Hous-
ton’s KI'TV (Channel 39). The
thirty-minute weekly show is en-
titled, “The Stardust Presents Henry
Pena™ and will be devoted strictly to
entertainment, featuring top Chi-
cano artists. It will be produced by
Cruz Velasquez. Pena will be com-
muting from San Antonio 10 do the
show, since he’s still the early morn-
ing disk jockey at KUKA-AM. ...
And speaking of KUKA-AM, this
station’s programming is now ori-
ented toward promoting the Texas
product. The San Antonio station
features. besides Pena, personalities
Gilbert Villarreal, Angel Toledo Jr.,
Jesse Vallado, and Adam Najera.

Falcon records plans to install its
own pressing plant in McAllen, Tex.
Other excitement at Falcon is gener-
ated by the 25th anniversary of Los
Alegres De Teran. To celebrate, Fal-
con is releasing a three album set of’
the Norteno duo’s top hits. Los
Alegres recently returned from a
month and a half tour of Mexico,
playing to packed houses. Falcon
also reports success with its thirty-
minute show titled, “Fanfarria Fal-
con.” In early fall, Falcon begins
what will be an annual event. The
show will be taken on 1our of differ-
ent parts of the nation. Arnaldo
Ramirez, Sr. (Mr. Falcon) will em-
cee the show while on tour. The tour
will be coupled with the release of a
series of albums featuring the artists
appearing on the best of the TV
shows.

The Royal Jesters continue the
trend toward bilingualism among
Chicano groups. Their latest Span-
ish single is “Yo Tengo Un Amor”
b/w “Chicanita.” They have also re-
leased an English effort titled, I
Just Fell For You™ b/w “Misty Eyed
Loretta.”” Gilbert Gonzalez and
Sangreviva tour the Seattle, Wash.
area July 12-15. Before returning to
Texas, they will be in California July
19-21 and July 26-28. Sangreviva’s
latest single on Primero Records in
“Piensalo” b/w “Delicias.” They
record at Houston's Jones Studio,
with Bert Frilot as recording engi-
neer. ... Wally Gonzalez, whose
*Cuchi Cuchi” LP was a top seller
for Falcon. is releasing another one
in July. Gonzalez will also be tour-
ing California. Oregon. Washing-
ton, and ldaho this summer. . ..
Freddie Fender has been playing
seme of the top clubs in Corpus
Christi and the Valley. He has a new
album on ARV International, which
features his recent single “Quinto
Patio.” ... Albert Esquivel reports
Monsanto has been signed by GCP.
They will soon begin work on their
first LP for Rudy Guerra®s label. The
group will be recording at Manny
Guerra's Amen Studios. Also debut-
ing on GCP will be Roberto Pulido
Y Los Klassicos. GCP is also taking
an interest in the country market.
Larry Soto is busy promoting coun-
try singer Chuck Holt’s latest effort
for GCP. This one is titled. “Broken
Hearts Anonymous™ b/w “Turn the
Other Cheek.” LUPE SILVA

MIAMI

Celia Cruz packing them in at
Club Montmatre. Her new single,
“Quimbara,” from the Vaya LP
“Celia & Johnny” made with
Johnny Pacheco is due out this week
and is expected (o be a strong seller
in this market. ... El Gran Combo
(EGC) jammed 4,000 fans into
Miami Beach Convention Hall and
the following week almost 2,000 into
Westbrook. Their new LP is selling
very well. .. . Cafe (Vaya) appearing
at the Marco Polo Hotel in the
Swinger Lounge. Their LP is being
aired on American stations for their
“Santana-like™ sounds.

Polo Marquez (Parnaso) will be at
Centro Espanol starting Aug. 17 af-
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Latin Scéne

ter a tour of Argentina agd Los An-
geles. .. . Tipica Tropicaljfand Willie
Vega LP due out this wedk on Mate
label. ... Mateo San Martin of
Southeastern Records #eports his
plant is pressing the 45 hnd LP of
George McRae's "Rock Your Baby”
on Henry Stone’s TK labd]. . . . Larry
Moreno’s “Lo Mas Hernwsa Tenta-
cion” (RCA) is becomink a smash
hit all over Latin Americd. . . . Luisa
Maria Guell (Gema) Has a new
single “Sera,” b/w “C’estl Lamour.”

. Kristian (Monica) Heing held
over at Centro Espanol.

Universal Record Store at Mid-
way Mall inaugurating thir moving
into quarters twice the sizk of previ-
ous store July 10 with livé music by
Tipica Tropical and rock pand Boa,
giving away of records ajid posters
and marking all stock doyn to 1970

prices. Although rumors flew in ev-
ery direction, Sonido y Discos re-
mains the exclusive distributor for
Fania Records and all their lines. . ..
Alhambra records has released
product by Cesar, Los Alamos, Dan-
iel and Leonel Vaccaro. ... Tony
Parodi, promotion man for Fania in
Miami, doing his job by getting air-
play on American stations of Mongo
Santamaria's (Vaya) latest LP, the
new Fania All Stars LP and Cafe’s
LP. ... The All Stars of Fania play
here Aug. 3 with many guest artists,
including Manu Dibangu. . . . Pedro
de Pool, popular deejay now at radio
B.B. in Panama and doing a bang-
up job. ... Manny Mato and his
Sound Triangle label continue to
put out the local rock band hits with
his new Pearly Queen LP.

ART (ARTUROQO) KAPPER
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IN TEXAS

This TITI.E—Artist, Label &
Week Number (Distributing Habel)

This TITLE—Artist. Label &
Week Number (Distributing Label),

T

1 | VINCENTE FERNANDEZ
“‘Me Caso El Sabado,” Cayffonics 1405

2 | ANGELICA MARIA |
‘Tonto,” Sonido Internaciorial S18006

3 | SUNNY & THE SUNLINERS
“El Orgullo De Texas,” Keybc 3019

4 | FREDDIE MARTINEZ |
‘Pure Gold,” Freddy FR 10:41

|
5 | RAMON AYALA |
‘La Nueva Zenaida,” TexMeg 7017

6 | LUCHA VILLA
“Pura Norte Val. 3,” DM 1612

7 | LOS TREMENDOS GAWILANES
“Los Tremendos Gavilanes, | EZ 1088

8 | LATIN BREED
'Mas Latin Breed!,” GC IOEI

9 | FREDDIE MARTINEZ
‘Es La Onda Chicana,” Freddy FR 1014

10 | LOS HUMIIDES

“Amor Eterno/Ambicion,” Fama 518

11 | AUGUSTINE RAMIREZ
'Es Tierra Chicana,” EZ 1085

12 | LOS ANGELES NEGROS
“Lo Mejor De,” PA 1122

13 | LOS ANGELES NEGROS
ATi,” United Artists 135

14 | YOLANDA DEL RIO
“Pertenezco A Ti," Arcano 3235

15 | LUCHA VILLA
‘Lo Mejor De Jose A. Jimenez,” DM 1626

. IN MIAMI

1 [BLANCA ROSA GIL

Punto Final,” International {Fania) 451

2 | NELSON NED |
“Neisan Ned,” UA Latino 1580

MARIO ANTONIO MUMIZ
‘Te Quiero,”" Arcano 3263 |

3
4 | CONJUNTO UNWERSA{.
“Dando Candela,” Velvet 14D

5 | JOHNNY VENTURA |
“Protesta de los Foes,” Mat} 29

6 [TIPCA73 |
‘22" Inca (Fania) 1038
7 | NYDIA CARO

‘Nydia Caro,” Alhambra 131

8 | RAY BARRETTO
‘Indestructible,” Fania 456

9 | ROBERTO CARLOS
‘En Castellano,” Caytronics 1404

10 | ORCH. SUPREMA
"Orch. Suprema,” Sound Triangle 7784

11 | EL GRAN COMBO
"#6," EGC 006

12 {PELLIN RODRIGUEZ

“Quemame Los Ojos,” Borinquen ADG
1254

13 | WILD WIND
Wild Wind,” Sound Triangle 7780

14 | OSCAR DE FONTA
‘Te Esperare En La Playa.” Alhambra 136

15 | LUIS GARCIA
Cerca De Ti,” Audio Latino 4000

LP #PTS-1008

PRONTO RECORDS

Announces

CAMILO
SESTO

Featuring
the hit single

“Quien”

Distributed by CAYTRONICS
“The Latin Music Company”
Call us for Immediate Delivery at any of our branches in.

New York
California
Texas

(212) 521-4090
(213) 757-0197
(512) 222-0106

(305) 822-6967
(312) 521-1800
(303) 388-1651
(809) 725-9561

Florida
Chicago
Colorado
Puerto Rico
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Section sponsored by Freddie Records

Freddie Martinez Brings Recognition
and Respectability To Chicano Music

Just as Elvis Presley is generally regarded as the man
who brought respectability to rock ‘n roll and the Beatles
are credited with popularizing the English - movement,
such is the fate of Freddie Martinez in the increased
recognition of the music that is currently one of the fastest
growing entertainment businesses in the world — Chicano
Music.

Martinez does not take credit for starting this brand of
music that grew out of a combination of Mexican stan-
dards and conjunto arrangements, but he is recognized as
the person who brought stability and respect to the entire
industry. In the process of laying the groundwork, Mar-
tinez has reached super-star status and has become the
top act on the entire Chicano circuit.

To know Freddie Martinez is to understand his gigantic
success. He is a dynamo of movement, whether he is on
the stage entertaining thousands of fans or in the office
running his complex of companies under the Freddie
Records banner.

From the time Martinez was growing up in Corpus
Christi, Texas, there was never any doubt as to his future
fate in the music business. On his mother’s side of the
family, there was an abundance of musical talent. His
uncles, Ralph and Bobby Galvan, were the recognized
musical leaders of the Corpus Christi area, and their
Galvan Brothers Band played regularly at the top Country
Clubs and area dances throughout South Texas.

These two men were the musical force in Martinez’ life,
and it was in their Galvan Ballroom that he made his vow
to become not only a good musician, but the best musician
in Texas. Martinez loved to accompany his parents to the
dances at the ballroom and listen to the innovators of the
Tex-Mex music that, in itself, was as unique during those
early days as it is today. He studied the arrangements of
the undisputed originator of the music, Beto Villa, and
listened intently as Balde Gonzales played his way into the
hearts of the Mexican-American population of Texas.

Freddie’s brother, Lee, was also seriously interested in
music as a career and when he was 13, Freddie would
challenge his older brother to hours of musical com-
petition to see who could play the most songs on the
trumpet.

It was inevitable that Martinez would start his own band
and choose the Tex-Mex musical sound as his specialty
over the jazz sound that was more popular with many of
the Latin Musicians of the day.

Conjunto music, which featured the accordian as the
main instrument, and the big band sound were the popular
musical styles that appealed to the hard working
Mexican-American during those days, but Martinez was
aware of the change that Villa and Gonzales were
bringing into these areas and made the decision that his
band would move into the new Tex-Mex style of music.

The trumpet was| Freddie’s favorite instrument and he
played his heart out while fronting the band in those early
days, but it was the unavailability and undependability of

singers that forced him to lay his trumpet aside at regular
intervals and become lead singer for the band.

Those times were hard for the band and especially for
Martinez. Work was irregular despite the band‘s
popularity and it seemed that there was always the
problem of making good money. It was a never ending
struggle to make a living and pay for the equipment and
instruments that seemed to lead from one job to the next.

Wanting to be ciose to music in everything he did,
Martinez took a job as a local disc jockey on a Spanish
language radio station in Corpus Christi and spent several
years spinning records dufing the day and playing jobs
with the band at night.

As the resuit of recording for various labels during these
hard times, Martinez soon became convinced that the
success of a company lies in the fact that they must
produce a good product and there must be adequate
capitol for promotion once the product is released. During
those years of moving from one record company to
another, Freddie was observing the entire Chicano music
industry with an eagle eye. He noticed that many com-
panies failed because of distribution problems and
especially because some of the middlemen in the Tex-Mex
industry were very slow in the payment of their bills. The
lessons learned during this time was the basis upon which
Freddie Martinez built his gigantic successes of today.

A SMALL Empire, the
Result of a *400 Investment

And, at this point in time, no one can question that
Martinez is the rock upon which the Chicano musical
industry is built. Since he saved $400 to start his own
company in 1970, Martinez has become a super star that
shines brightly wherever Chicano music is heard
throughout the Unjted States. His Freddie Records
complex, which includes his executive offices, a
warehouse and his own recording studio, occupies a large,
expensive tract of land just one block away from Corpus
Christi’s beautiful bayfront.

Freddie’s elegant home, a showplace of exquisite
beauty, nestles on the edge of an elaborate golf course in
the city’s Country Club addition. It has become the
stopping off place for the top names in the music industry,
ranging from record executives to Texas and United
States Senators and Representatives.

Martinez attributes his fantastic success to the fact that
he has retained control over the bulk of decisions that
govern his company. He handles his booking engagements
that keep him on the road up to 38 weeks of the year,
playing dates all over the United States, from California
to Florida to Chicago. Despite the fact that he is on the
road a large amount of the time, Martinez keeps in close
contact with the everyday business of his company at all
times.

AS YOUR CUSTOM TAPE DUPLICATOR
WE WISH YOU CONTINUED SUCCESS.

PSR SRR R
SUPERSCOPE.

Tape Duplicating Division
455 Fox Street
San Fernando, California 91340
Telephone (213) 365-1191

"’One f the best moves that I’ve made in the company’s
success fiwas to bring my brother, Lee, from Houston to
help runithe company,’ Martinez admits. ‘’Lee knows the
music tusiness better than anyone eise | might have
found. He’s not only a top musician, but he’s also an ex-
cellent Qusinessman.’’ Lee Martinez supervises the day to
day operation of Freddie Records with the help of Lee
Martinet, Sr., the duo’s father. Jim West, who recorded
Martinet’ first big hit record, ‘‘Botancito de Carino’’ and
’Necesiio tu Amor’’, runs the recording studio and has
stayed oit to engineer everyone of Martinez’ hits including
hid goidirecord album, ““Te Traiga Estas Fiores.”

Alreacly the giant of the Chicano music industry,
Freddie Records is busy expanding in several directions.
At one time a single artist company, the labe! is adding
some of |the top names in the Chicano industry to its
recordiny roster. Freddie Records now produces and
releases product for Ram & Henry, Los Bandidos, and
Lenny Salinas, all currently doing well on the Chicano
music scene.

“The dompany’s next big move is to be in two direc-
tions,”’ Martinez explains. ‘"We are now ready to move
into all afeas of the English music market and are looking
for talert that will represent us well in the various
recording areas of Anglo music,

"“Perheps the most important move is toward the movie
industry for our company. | know this sounds unreal, but |
am convinced this is the natural direction in which to
move the| company.’’

Freddie pn stage before huge crowd in Monterrey,
Mexico, |
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Martinez became interested in the movie areas
following his performance with Mexican film star Tony
Aguilar in the movie, ’La Muerte del Pancho Villa.”
Martinez had a small part in the motion picture, but his
influence packed the movie houses where the picture was
shown in Houston, Dallas, San Antonio, and Corpus
Christi, as well as in Mexico. When Martinez appeared on
the screen to sing a song, the crowds stood and cheered.

““The picture reportedly grossed enough in Texas,
alone, to pay the production expenses of the film,””
Martinez points out. “/I’'m convinced that a good picture
with top Chicano stars could make excellent money for
our company.”

Martinez also points out the fact that over 10,000
Mexican youngsters from Monterrey met him at the
airport and nearly tore him apart with worship when he
performed there in 1972. "' This proves that Mexico is also
ready for Chicano music,”” Martinez adds.

Feeling that the biggest problem now is getting good
distributors to handle the Chicano product throughout the
nation, as well as internationally, and getting ample radio
airplay outside of Texas are major problems to overcome,
Freddie has become a goodwill ambassador wherever he
plays, always promoting the Chicano music industry. This
is one reason he has achieved the title of ’El Rey Em-
bajador de la Ondo Chicano’ which means the Am-
bassador King of Chicano Music.

As this relatively new type of music continues to spread
across the world bringing super star status to a number of
performers, Freddie Martinez will long be remembered
as the man who took Chicano music from its humble
beginnings along the Texas-Mexican border and made it

felt world-wide as a contemporary musical form. And .

there’s no doubt, judging by its swift growth, that Chicano
music is on its way to becoming the newest form of in-
ternational music thanks to Freddie Martinez.

Freddie Martinez
Three Ventures, Three Successes

When Freddie Martinez walked into the front offices of
Studio B Recording near the beautiful bayfront of Corpus
Christi to spend the $400 he had saved to start Freddie
Records, it seemed unbelievable that soon this same
young man would not only build his entertainment
complex right on that very spot, but would also have one
of the most highly successful record companies in the
world, all built on a sound that is now sweeping into all
areas of the country.

At that time in 1970, Martinez was a local Chicano band
leader who had recorded with several Spanish labels with
very little success. He had come to the conclusion that
starting his own company was the only way he could
govern his own destiny. So with $400 and a strong belief in
himself, Freddie Martinez recorded a song entitled
’Necesito Tu Amor’’ and started on his way to building a
musical empire in the Chicano industry.

This first song on his Freddie Record label became an
immediate hit, and by the time he recorded *’Botancito de
Carino,’” he knew he was on his way to building a healthy
record'company in his home city of Corpus Christi.

With knowledge gained over several years recording
with other companies, Martinez founded his company by
aligning with recognized distributors like Manuel Rangel
of San Antonio and others who were gaining a good
reputation in the industry. Those distributors and rack
jobbers that he knew to be a bit slow in paying were sent
records only C.0.D. or not at all. In turn, Martinez in-
stituted a policy that required his own company to pay
their bills on time as well.

Because of this prompt payment policy, Martinez im-
mediately became the ‘’golden haired boy’’ of the Chicano
industry among suppliers such as Ralph Jalufka of
Houston Record Pressing who assisted in every way he
could to assure the success of Martinez. =

The release of the album entitled ‘’Te Traiga Estas
Flores’’ sent Martinez roaring to the top of the industry,
and has become a classic as one of the few gold records
produced in the Chicano music vein. The album still ap-
pears on Chicano charts across the nation.

""Te Traigo Estas Flores’ is only one in a long list of
successful recordings produced by Freddie. Other hits
include the ever favorite, Freddie’s hit recording of "’Una
Estrellita Lloro’”. Aiso listed among Freddie’s hit songs
are: "Regalito de Dios’’, ""La Lamparita’’, ’Mi Arbol y
Yo', “Ahora Que Soy Libre’, ’Munequita de Canela’”’,
“Farolito de Amor’’, and the long-standing favorite, *El
Contrabando de El Paso’’.

It’s not unusual to find two and sometimes as many as
three of Freddie’s albums among the top 15 in the Texas
*harts as listed by Billboard. Freddie’s recordings have
appeared in all Chicano charts across the country,
ncluding such areas as Chicago, Los Angeles, and Miami.
‘Te Traigo Estas Flores’’, which broke nationwide and
nto Mexico and South America, appeared numerous
imes in the New York chart, which rarely lists Chicano
nusic.

Having established himself as a ligitimate label,
Martinez decided to stay in Corpus Christi, rather than
noving to a larger city as many had recommended. He
»ought Studio B Recording where he had recorded his hit
‘ecords and enlarged the facility to include executive
ffices and a large warehouse. Because of the popularity
f Freddie Records, the City of Corpus Christi has-profited
rom the company’s location there, as the area has
)ecome known world-wide to music promoters and
nusicians.

Despite a large amount of time on the road, Martinez
1as set the tempo for his company’s growth, with plans
1ow to move into the English areas of music and to ad-
rance into-the motion picture industry.

""There are still a lot of things to be done in the Chicano
nusic industry,” Martinez explains. ""Things like getting
hié music accepted in all parts of the United States, in

Europe, and in South America, but | also feel that the
company needs to expand in other areas as well. We are at
a point now where we can do this.”

Already underway are plans to produce a major
Chicano motion picture, an area that Martinez feels is
wide open because that segment of the population is
relying only on Mexican product at the present time. Top
Chicano record artists currently have to go to Mexico and
take minor parts in motion pictures, which in turn, draw
large crowds because of those artists appearances in the
films. Freddie Records is already going fuli speed in this
direction and Martinez feels this is a logical move for his
company.

Another important area of growth is the Anglo music
industry. With Freddie’ Records already well known to
various parts of the music industry, Martinez feels he is in
a good position to move in to that area with very littie
problems. Such top artists as Sam Neely and country’s
Don Williams have already used his recording studio and
he is sure that the company can be successful in a venture
that would encompass both contemporary and country
music areas.

Martinez, himself, currently releases three LPs and six
singles per year all of which continue fo sell extremely
well. Recently, the company has started releasing
product on Ram & Henry, Los Bandidos, and Lenny
Salinas. Record sales on all three artists have been very
good, according to Lee Martinez, who handles the day to
day operation of the company. ~

I consider Freddie Records as a very young,
progressive company,’” Martinez explain s. "“As long as
we can continue to explore and grow, | feel the entire
music industry, as well as various other entertainment
areas, are open to us for expansion and are important to
our success in the future.”

If the growth of Freddie Records over the past three
years is any indication, generations to come will continue
to feel the strong influence of the Freddie Records com-
plex as well.

Freddie Martinez is batting 1,000 as all three of his
ventures are successful at this point.

His band is in constant demand across the United States
and Mexico. In Mexico he has performed in such places as
Nuevo Laredo, Monterrey, Guadalahara, Zacatecas,
Saltillo, Cuidad Mante and Nueva Rosita, Cuaquila.

In Los Angeles, San Jose, Fresno, Oakland and
Stockton, California, Freddie is in constant demand. He
recently completed a nine day performance at the Million
Dollar Theatre in Los Angeles, one of the few Chicanos to
perform there.

He has made a success of his record company by giving
the public the kind of music they want to hear. His records
are in demand where records are sold. He produces other
groups on Freddie Records, with a different sound but
with the never ending goal of trying to please the record
buying public.

He took a faltering recording studio and in a short time
made it pay off. This he did by catering to all customers,
and trying to give them what they want. Many are the
times when Freddie encourages young bandleaders to
produce their own records.

FREDDIE RECORDS
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Freddie
In Chicago

By Joe Zuniga

| remember when Freddie made his first appearance
before the Chicago public. Frank and | booked him for a
week-end, his first performance outside of Texas. Our
contacts had assured us that it would be a successful
venture, but neither Frank nor | were prepared for the
mobs that met us that first night.

We started the publicity one month before Freddie’s
performance, and from the first day, all you heard was
the anticipation of the public. By the time Freddie hit
Chicago, the reaction had snow-balled, and we had the
largest crowd we’d ever seen.

The lines for tickets formed early, and we had to turn
away hundreds of disappointed fans.

Ever since, it's been like a love affair between Freddie
and his Chicano fans. They come from as far as Michigan,
hundreds of miles away, to enjoy a few hours with this
Chicano Tom Jones, and from the looks of things and the
mobs we turn away, it's getting better all the time. Zunigas — first promotors to book Freddie outside of Texas.

1P PHOTO BTUDIO

\E FREDDIE MARTINEZ
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A Sleeping Giant Awakens

The story of the Chicano music industry has been told
many times in many various ways, but Freddie Martinez
feels that it is the future rather than the past that holds the
destiny of the industry.

This brand of unique music, known by such names as
Tex-Mex, Norteno and Chicano, began in the late forties
along the Texas-Mexico border and has dominated the
musical tastes of the Mexican-American in the United
States ever since. It has sustained itself despite the many,
many problems it had to overcome, and with new and
young leaders like Martinez, the music ccntinues to grow
at an unbelievable pace.

’’So much has been written as to the origination of the
music and people who were responsible for it,’”” Martinez
explains. ““To me, the important question is not how it
began, but where it is going.’’

In the mind of Freddie Martinez, there is not much
doubt as to the direction that Chicano music is moving.
Already his company has brought the music past what
many believed to be immoveable barriers. Freddie
Records has set the pace for the music’'s growth into
various areas, including recognition in Mexico and
throughout the United States.

Where it was once only Texans who were exposed to
Chicano music, today a successful tour for Martinez will
take him to California, Detroit, Chicago, Phoenix and
various parts of Florida, which in itself is a tribute to the
growth and expansion of the entire Chicano music in-
dustry.

Because the industry has not become a tight
organization, as such, there are still problems that arise
from the lack of faith by good distributors in handling the
music where there are an abundance of Chicanos in some
parts of the country.

“These distributors are not yet aware of the power of
the music mainly because they do not fully understand

it,’” Martinez relates. “When distributors all over the
United States begin to see the money that can be made by
handling our product and promoting it, then we all will
profit even more.”

Another key problem, according to Martinez, is the lack
of airplay available on radio stations in various parts of
the country. Again, he attributes the problem to a lack of
understanding. Wherever Martinez plays, he draws large
crowds with very little air promotion in many cases.

“The people are buying our records when they can find
them,’” he explains, ‘’because we see this in our personal
appearances across the country.’”’

There has been a definite change in the young Latin-
American record buyers. They are highly bilingual and
are as comfortable in buying a Freddie Martinez album as
they are in the purchase of & Grand Funk record. Mar-
tinez feels this wide area of musical tastes in the
youngsters is the key to his music’s wide acceptance.

Martinez also feels that many musicians are making a
mistake by attempting to “’jazz up’’ the basic Chicano
sound or to create difficult arrangements in their sound.

I’ve discovered the people enjoy a basic rhythm with
an abundance of emotion in the lyrics and the vocal
arrangements,’’ he points out. “The Chicano likes his
music to be simple, yet to mesan something emotional to
him.””

Although many problems still exist in the Chicano music
industry, Martinez feels that the whole industry is on the
verge of exploding on an international scale. Once the
United States is correctly exposed, which is rapidly being
done, then there are South America, Spain, and other
Spanish speaking countries to conquer.

Freddie Records and Fredcie Martinez are moving the
entire Chicano industry in that direction — a direction
that can only bring a greater recognition to the music that
is destined to become a viable musical force in the lives of
Spanish speaking people throughout the worlid.

HOUSTON RECORDS
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Freddie Martinez, taking an infrequent
break during a busy schedule.

Freddie
Martinez
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section sponsored by Freddie Records

Lee (Lito) Martinez, Jim West, with Freddie Martinez,
looking over a new MCI console.

Johnny Herrera

— The composer with a special touch.

Ten years ago, Freddie Martinez combined his talents
with those of composer Johnny Herrera and together,
these two dynamos have boosted Chicano music to the
phenomenon it is today. Most of Freddie’s hits have been
written by Herrera, including the first major success,
‘‘Botoncito de Carino’’. “’La Lamparita,” and ’‘Una
Estrellita Llaro’’, a favorite among Freddie’s followers,
were also written by Herrera.

The composer has been able to capture Freddie’s
unique style and continues to write the kind of music the
public demands. Johnny writes, Freddie sings, the public
clamors for more, and the beat goes on.

Kecording Studio:

A Gamble

The chief engineer of Studio B Fecording in Corpus
Christi could not possibly have knowr his destiny when he
sat behind the recording console regu ating the controls in
1970 while Freddie Martinez was recording his first song
at that facility.

Today, Jim West, that same engineer, is working for
Freddie Martinez.

During those days before Martinez choose to use the
studio, West well remembers his and another engineer’s
disappointment when told that the sound they were
producing was not good because they did not understand
the Chicano sound.

""The other engineer, Mike Taylor, and | almost cried
when we were told this by some of the Chicano
producers,” West remembers. | knew they were wrong,
because | had been around the sound all my life and had
even produced a Chicano hit called ‘La Pachuca’.

When Martinez approached the studio with his $400
savings, he and West immediately respected each other’s
talents and both worked hard to get & good sound. As the
result of that session, which produced Martinez’ first hit
record, West has recorded every Ma-tinez release since
that time, and Martinez, in turn, ended up buying the
studio and turning it into his Freddie Records complex.

The studio is now a bee hive of activity as both Chicano
and Anglo artists use the facilities on a regular basis.

Pays Off

Following the purchase of the studio, Martinez installed a
new MCl board and updated the equipment to what is now
known ag one of the top recording studios in Texas. West
continues to handle both Chicano and English sessions
with equél ease and has been instrumental in the popular
Freddie fAartinez sound.

Martindz sees the recording studio as a natural growth
area in hjs company. “So much of our business is built
around sound that it is only natural for me to want to have
a good sibdio,”” he explains.

Although he plans to expand into various other areas of
music, Martinez sees no jingle or music production
possibilities in the near future, simply because of lack of
time. Thetudiois very busy as it is now, He adds.

West feels that the studio’s success is a result of the
atmosphefe that prevails when a group is recording.
“’First, we¢ have a beautiful city from which we work,’’
West explains. ““Then we strive for a relaxed, family-type
atmosphele within the studio itself. We fee! we go that
extra step to make each session the best possible session
that it can be.””

With Frizddie Martinez as the dominate force in the
Chicano music industry, his recording studio is playing an
integral pgrt in the future growth of his recording empire.
Martinez’ success results in the putting of trust and
respect injo people he believes in,.

' Freddie’s :
: First English Single ‘
, Commg Soon |

SPECIALTY

L.P JACKETS FABRIC
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Freddie To Infiltrate Movie Industry
Hori de to be climbed and explored SlTS 2’000
orizons are made 1o pe climbed an explored.

This is the belief of Freddie Martinez, who has already climbed and explored many
horizons in the Chicano music industry. The next horizon for his Freddie Records
complex is the movie industry.
Recently, Martinez was asked to appear in a motion picture being produced by
Mexican film star Tony Aguilar across the border and agreed to do so. As the result of
e =

his part in the picture, the movie, ‘La Muerte de Pancho Villa,”” became a top box
office draw in Texas and the Southwestduring its intial showings.

During the movie’s premier in Houston, large «crowds ' flooded the theatre and
almost ripped the clothes off Martinez during his personal appearance in conjunction
with the film. Crowds packed theatres in San Antonio, Corpus Christi, Laredo, and

Dallas. ,
To the average young businessman this would not have seemed too important, but m S arws

Freddie Martinez is not average. Over the years, he has learned to be very aware of
what is happening around him. it took eight years of hard times for him to correct

many problems in the Chicano music industry and to build a very successful record :
company in the process.

Now, Martinez sees the motion picture industry as the next logical step in his
company’s expansion.

“One reason this movie from Mexico did as well as it did in the Southwest was

because of Chicano music’s growing popularity,’” Martinez points out. ‘’Because of
the music, the picture had the same attraction to the Chicanos as did the brief ap-

&ﬁzrg:gel:tfe u;?gli(e:pld roll stars in successful pictures on audiences during the I.OUiS and Anna extend the future,s

Freddie Records is already busy working toward the production of a major motion - .
picture starring Martinez and several Chicano music performers. Not only does b F dd M nd
Martinez feel that the picture will draw crowds throughout the United States in est to re Ie artlnez a
heavily populated Latin areas, but he feels that Mexican and South American

audiences will enjoy the movie as well.l Freddie Records

[ & 'ucfﬂm
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At Lrossroads:

Success or Failure

By Lee Martinez

Lee Martinez, General Manager of Freddie Records
gives Johnny Gonzales of El Zarape Records from Dallas
much credit in that he gave the Chicano Music Industry
the shot in the arm it needed back in the early 60‘s, back
when the industry was at the crossroads of success or
failure.

Gonzales brought back to the industry the long
overlooked and forgotten art of Record Promotion! He
amployed some of the tools needed for success in
sromotion, mainly persistence and determination, and a
ot of money. He let nothing stand in his way when it came
0 promoting a new record, or even a group that he had
snder contract. He took both the record and the group and
jave them first class promotion.”” says Lee Martinez.
‘This proved to be very successful and thus Johnny
Sonzales and E| Zarape Records very quickly became
iynonymous with good promotion and top sales.’” **Johnny
1ad a big influence on the Industry in the early 60’s no
loubt about it,”’ says Lee.

We at Freddie Records try to follow the same formula,
wt we also insist that the group do its part in promoting
hemselves, mainly give the dance promotion and the
lublic their best at all times. The group must be in good
tanding with both if they expect a return engagement.

Return engagements mean more exposure for the
roup, more exposure means more record sales, more
ales means a bigger turnout for their performance, and
his is followed by better wages and more return
ngagements. This cycle must not be broken if both the
roup and their records are to succeed.

Freddie Martinez, reading Billboard magazihe.

A Special Thanks|To

Charlie Brite
for his help with this $potlight
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1316 N. Chaparral Street
Corpus Christi, Texas 78401
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H NEW FAPERIENLE
EXPLIDING

[N THE SLENE

‘Will you love me tomorrow”

from dll the gang at Freddie Records
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Music influentials have found a'wealth of
talent, a weaith of facilities and a wealth
of capital in the Lone Star Sta'e;:

People are looking to Texas for first-rate
concert promoters and facilities, an excit-
ing and active nightclub scent, superb
recording facilities, total thea ricat pack-
agers (including sound and ligihting squip-«
ment producers), the most prolific jingle
companies in the world, motich pictare
soundtrack specialists and ar incredible
wealth of talent that covers th2 entira
music spectrum.

The Billboard issue of Septem ber 7, 1974
will cover the Texas Music Sc2ne in depf]
If you're in the music busines:t. in Texas
this is your chance to direct some of the
international music industry wealth
your way!

Reach the world’s most influential music
industry executives with your message.
Reach them where it counts: in Biltboard?
The eyes of music are upon ycu!

d deadiine: August 16, 1974
lssue Date: September 7,1974

JIJi-:Hartmg
150 No. Wacker Driye
Chicago, Il. 60606
{312) CE 6-9818
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By LEROY ROBINSON i~ 3 #STAR Performer—singles registering great. — .
LOS ANGELES—According e 8 [4 P E est proportionate upward progress this week H 3 » E | - = tl
- x| F I35 £ |32 £ & |e=
numbqr of musicians, the cate- 2| BIE - TITLE, ARTIST P £S| TITLE, ARTIST Y, | 2185 e mnst
gopzauon qf their music 1s dam- = - S (Writer). Labe} & Number (Dist. Label) (Publsher, Licensee) 3 o Writer). Label & Number (Dist. Label) (Publisher. Licensee) ;§ 5 = g| (Writer). Label & Number (Dist Label) (Publisher. Licensee)
aging to their careers. Duke Elling- i ] N o R - T i f__*’ T —]
ton, many years after his career was ﬁ 41 71 MY THANG—ames Brown 13302 | 11 WiL
DFLOWER —New 8i L8| 65 7 LYING T - i |
a total success, renounced the term | (0 Bown). Polydor 14244 (Dynatone/Beinda, BMI) | I | (E dwards~R|chavdson)_ewn(;A”$55 : ; I Han), ‘,?mmvg,ﬁ,%f 132*'('3555 {
“jazz”" because he didn't like a | 2] 3| 12| ROCK THE BOAT—Hues Corporati | ' (bl & Houd BM) | ¢ (ke Shoe. B4
handte placed on what he did. l o Hglm;nsn)l')RCA 0232 (Warner Tameriane/High 34 27| 12 IT'S BETTER TO HAVE (And Don’t ]ﬁ‘ o3 l{;PCIFO'R ch DOWN STROKE- Parliments
And the Crusaders, who had long l o | } %eecﬂea_ynfnwcﬂ:)y Mercury 73469 (Phonogram) | | (C“.S‘b::"%:'°°13o(lc':s’v"ec" g’?’s;)e"s' el |
been known as the “Jazz Cru. | | 3| 1] 12| ROCK YOUR BABY —George WcCiae (Ragmop, BM)) | 4 | (HELIES, ()
saders,” threw out the “jazz” no- | l (HW. Casey, R Finch), T.K. 1004 (Sherlyn, BMI) | 35 | 39 | 8 DAMN RIGHT 1 AM .ﬂ! 81 2| h?\ég L? TLHE mEPShSIAdGIEh_MIFSB -
menclatur 41 2| 10| ON AND ON—Giadys Knight & The Pi SOMEBODY —Fred Wesley & The JB' | ‘ 3547 (Coumbis) (Mighty Theee, Bay -
h Lises el e fey omad || (€. Wayield), Buddah 423 (Carlom, BMI) | (1 Brown, £ Wesey). People 38 (Paydor) ' VG s )
they could reach a wider audience | | | (Dynatone/ Belinda/Unichappell, BMI) /1) 61| 20 | DANCING MACHINE —The Jackson 5
because there was less reluctance by 1 5 5] 13 | FI'NALLY GOT MYSELF TOGETHER 36 | 40 6 RAINDROPS —Barbara Acklin | (]H. Davis, D. Fietcher, W.D. Parks), Motown 1286
soul and pop stations to play their | | | g M) ez [ (S. Flowers, B Ackli), Capitol 3892 : (noete, ASCAP Stone Damond. S
- (Ehgxxgiennd%,w;nom 1997 (Buddah) [ﬁ | (Angelshel/Eight-Nine, BMI) 2 | 77 | 6 | DO T OVER—Dlympic Runners
- ) 3 | 53 3 | KALIMBA STORY—Earth Wind & Fi (B. Hammond), London 45-202 (Burlington, ASCAP)
George Butler, director of Blue Iﬁ 12| 7| YOURE WELCOME, STOP 1 | (M. White, V. White), Columbia £ 46070 I 3169 6 ‘ GRAPEVINE WILL LIE
Note Records, has a similar, but ON BY—8obby Womack ‘ | (Sagiive, BUI) | SOMETIMES —Roschell Anderson
greater, problem to that of the | | | @ Womack T Tumas). unted st 43 ﬁ| 57| 4 |  DANCE MASTER—Wilie Henderson , | e untursiSZeAanDeefBrutooe)
Crusaders: “The Blue Note logo 71 ol 9! wmackNe 6 ' | | §\L~a gﬁ:ﬁ«e/risiognﬁt%u{gs?':?) raer 81 ﬁr\ 92‘ ’ D(()) NE'T el
. : 1 UN=co ' LOVE— biana # i
represents to most radio stations ‘ (M. Williams), Motown 507 ??or;:le, ASCAP) ﬁ 49 | 3 | HANG ON IN THERE BABY—lohnny Bristol | W Pickett, 8 s.‘ii‘p.ﬁzf‘?ﬂ{ﬂﬁ’f’zss (Erva, BMI)
avant-garde jazz.” So Butlers di- | 10l [ ) | (% ik, I 0 Qe Iﬂf 8| 3 THAT'S HOW IT GOES—Bloodst .
lemma s thal he has an entire abel 8| 10| 7| (Y)(PJ‘UF\II’EEGOT MY SOUL 40 | 46 | 5 |  SWEET LADY—woments | . Drafen 1), Londan 1035 (Costal
of artists who are condemned before | i N Whuthelz)h(;"(;:‘(:;n;,rgﬁ (Motown) (Stone { gammmsﬂ_l)nobmm). L | oretor, S0
they've had an opportunity to be | { | Diamond), s |4l : 30 | 14 SlDEéHOW—BIue Magic Pl :}\IIETBAES[;*OOKED "
) . L i - N
.hcard. because that dirty old word, | 9] 6| 12| JIVE TURKEY (Part 1)—ohio Players | f ‘ | (?- dt"- VCEW&;?), Nws{)%l | | I (Mot Listed). DI:I“T:;;; (S;:zlnogvam) (Tree, BMI)
Jjazz, is oo closely aligned to Blue () Williams, C. Satchell, L. Bonner, M. Jones. | ' W G ) ST S L) 77 63 18!  LET'S GET MARRIED
N | R Middlebrooks, M. Pierce), Mercury 335 42 | 37 | 151 HOLLYWOOD SWINGING—Kool & The Gan | P
ote. (Phanogram) (Ohio Players,Unichappell. BMI) ‘ (Kool & The Gang, R West), De Lite 561 (P1P) | (A Green). Hi 452262 (London)
It was a problem Buter had o | | fp! 23| 5|  FEEL LIKE MAKING LOVE—roberts ‘ | o i)~ - 2 % 2| You BRNG oL
deal with for some time before it re- | ‘ (E. McDaniets), Atlantic 3025 (Skyfor.;st"‘ng)ac. | 43138 |17 | 35.}“@:‘5;”} FOR WHAT YOU GOT- 1 | IYN ME—NP:lura(I) l:oT...THE BEST
o o illiam ughn §
;olvgd itself \ynh the help of ?onald | ﬁ 15 9| MY LOVE—Marge loseph | | (\g DeRVaug,hn)‘ Roxbury 0236 (RCA) | Eéi.?:{sE?a"'t“/,:ﬁ:!“;"s%hf)“”°” 2000 (Buddah)
B)’fd”aT;i his top selling “Black | E; Eﬂcﬁar(nggva Bm)c,mney). Atlantic 3032 T e ”’“(';0“"‘ MebrEgadASCAR) Mmoo EVERYTHING’§ COMING UP
a Byrd” album. | ! Ceanney iy | BINGO —whispers | | 1
(R - " (A Felder, B. Sigler, M. Harris), | [ LOVE-
‘E “I'm c}irlam, says B‘;‘l}fﬁ Bllhakl 12 | 13 | 8 :FQrVéRDO YOU FEEL THE MORNING | l (Chess/Janus) (Highty Thr::"s(;)old:f;":lzgcse BMI) , g McCo;‘)].c "S’i'l\s:rdBEIE?"BSIHI"(PDMO') (Oceans
rior to the acceptance of the ‘Blac — Millie Jack | |ue/Warner-Tamerlane/Van McCoy, BMI)
8 % rd’ album mF())st r i (R, Gerald, L. Lynchy, Spring 147 (Polydor) 45130 | 8 WHAT GOES AROUND (Comes | 80| 84| 4 WATERBED (Part 1
@ By . of our product (Gaucho/Beiinda, BM) | LS Ty R R
R ines, " b
3 would cr{d up as part of the station | 95| s e \ ‘ (Warner Bios) (Eioézguos't‘er/w:gs, B 70 ‘ . (Colgems, BMI)
1l N KUNG FU—curtis Mayfield I | | ]
) scc(n;ctary(fjs co clc]uoné e i ; (C. Mayfield), Curtom 1999 (Buddah) (Camad. BMI) 46 | 51 { 5 YOUR LOVE IS PARADISE —Executive Suite 8 8 3 THE IMPEACHMENT
< onsidering that, Butler institute ‘ , l [ (B. Sigler, Felder). Babylon 1113 (Mighty Three I STORY —Steel, Jake & Jett
; 4 14 | = i s
5 o new approsch 0 promotng the | | 1| M| 10| WEMEERGH G e | |
™ “Black Byrd” album. With the help (Groovesville, BMY) ‘ iy M g’;iIESOCP:-IAIN DON'T MAKE NO | B %9 4 ThILL L s O
3 . . . : —Four T GETTING ON—r i
8 of h'lS nau'onal promotion director, ﬁ 19 ‘ 8 TELL ME SOMETHING - Rufus ‘ (D. Lambert BlfrPo?t’):r), Dunhill 4386 ‘ (6. Clinton), Westbo:::agezldm?Chess fanus)
> Eddie Levine, Butler outlined a pro- | I (3. Wonder), ABC 11427 o (UEmAT, ELI (L5 FATD
7 ) rogram that included { | (Stein & Van Stock/Black Buil, ASCAP) | 48 | 41 10 POSITIVE THING—=Mandrin 8 88 3 ) REALLY GOT IT BAD
2 “« h P g & d . ] ﬁ 21 | 6 | MIDNIGHT AND YOU—so1 | (€. Wilson, L. Witson, R. Wilson, M.D.. €. Cave). FOR YOU —Persuasions
?;(:l’e than _]l:Sl ropping the record i | [ (. & G. Page) ABC 4388 (Ver.; °0"v‘v°"" SW)E ' [ Polydor 14235 (Intersong-U S.A./Mandrill, ASCAP) | | (). Barry, B. Bloom), A&M 1531 (Broadside. BMI)
off to a secretary. | ' ﬁ 59 | 4 BLOW YOUR WHISTLE— |
“Before Eddie joined us,” contin- | ﬁ‘ 2| : SCE(%RET&RY— B ety | | } e o o 5#?"“'5:'?;:“%';') g | ! | ’ ;m(g IYTO—Uv:‘il;LE:kseln{RE WHERE YOU
Tes Buller, “he had listened to the gSi\erleylg' BMSIarke), Alston 4622 (Atlantic) ‘ 50 54 ’ 17 MAS'f[ kPPd FB()[F(’ kos‘[ T'I’ME—MDvElclaivs ’ g’. Buttserfield,Agbfp)arles), RCA 0309 (Street
‘Black Byrd’ tapes and immediately ‘ ' ! rickiand, B. Patterson), Paula 381 (lewel) | eople Songs,
4 4 18] 20 7 BALLERO —w | (Sun-Ma/Rogan. BMI) 85 94 )
f:ie_clarcd it had to be a hit. Then, he | (S. Allen, H Brown, M. Dickerson, L. Jordan, C 51 | 42 | 13 THERE WILL NEVER BE ANY | LA[':QE_EI: BT,,I,',\:,E TO TELL
Jomed us and procecded to make it a ] g":“ASLCAg)SW H. Scott), United Artists 432 (Far | PEACE —The Chi-Lites | (M. Yancy, ). Butler), Mercury 73495 (Phonogram)
Blkby first|making believers ofl the o, | | (€. Record), Brunswick 55512 (Julio-Brian, BMI) (Butler, ASCAP)
promotion guys. 5o they i turn | 19| 11| 11| WHAT COMES UP (Must Came 52 | 43 | 15 | FOR THE LOVE OF MONEY—0Jays Y| 9| 2| I NEED IT JUST AS BAD AS
e gby S, y In tu | Down)—Tyrone Davis | | (K. Gamble, L Huff, A. Jackson), Philadelphia ’ YOU—Laura Lee
wou "ma e ehcv.ers of the station (L Graham, 1. Sibley), Dakar 4532 (Brunswick) | International 3544 (Columbia) (Mighty Three, BMI) I (E. Holland, B. Holland, R. Wylie), Invictus 1264
jocks. (Continued on page 52) ‘ (Julio-Brian, BMI) ‘ﬁ' 64 S MA|NmL|dNE—SAsMord & Simpson l ﬁ | | (Columbia) (Gold Forever. BMI)
fY| 24| 6 00D THINGS DONT LaST | B O i Ay e B | 991 2| DOIT BABY-Miacec
FOREVER—Ecotor. Pascion & Pain ] (F. Perren, C. Yarlan)., Tamia 54248 (Motown)
\ - , Passion ’ R ]
! | (@ Siger A Felder, M. Harrs), Rouetie 7156 358 6 IRO‘B’E,.GOJ T%;!(EDE ?L-ON LA = -1 YOU—ai withers
| (Golden Fieece. BMI) [ (De“gm}" |.'EZ§.g i M(I)e ite) i 1 [ (B. Wilhers), Sussex 518 (Interior, BMI)
S o000cecscocose 7| 10| I'M COMING HOME—Spinners | 416 | IMIN LOVE- ks canin B e o ey
4 e a iBhetll.TLmEeree;&.l)Aﬂanhc 3027 | (B. Womack), Atiantic 2999 (Pronto-Tracebob, BMI) | || { e S O Sl
P E ® ghty Thee, 56 | 45 | 12 |  ARISE AND SHINEIndependents Yl -| 1| auw sTRUNG oUT
e RBalks < | s | TIME FOR LIVIN'— Sy & The Family Stone ‘ | e Dy O B A Et i l | ONYOU-reruater
e 4 (BSMStewart), Epic 5-11140 (Cofumbia) (Stonetlower, 57 8 | 13 I'M FALLING IN LOVE | (L. Butler), Atco 6364 (Utopia, BMI)
WITH
[~ ® 200 6 HAPPINESS IS JU | | | YOU —Little Anthony & The Imperials | af - 1 DON'T CHANGE HORSES (in The
® Togeth P ‘ ST AROUND THE ‘ (). Davis). Avco 1640 (Mighty Three, BMI) \ | Middle Of The Stream~—Tower 0f Pawer
® ogether BEND—Main Ingredient i ﬁ [ (L Wiliams, J. Watson), Warner Bros. 7828
i o | (Auger). RCA 0308 (Blackwood, BM1) 74| 2 CITY IN THE SKY—Staple Singers | (Lee-Lon, BMI)
: With ® ’ | | E(C: lCha':m;rs, S. Chalmers, D Hodes), Stax 0215 | 92! 83 5 CIRCUITS OVERLOADED —1nez F
° 8| 11|  FISH AINT BITIN'~Lamont Dosier | e | (L Banks, & Manon, K. Thigpen), Vot 41
L4 (M. Jackson, . Reddick), ABC 11438 | 59 52|10 A FUNKY SONG—nipp! | | i) Ess /e By
® : l (Bulleat‘-:Pfoo:i. BMIe) " (K. Samuels/Ripple, Incn.;?pG?iC 2017 [ 93 | 1 | ﬁ;IF::):)E;[;Stl/SMempms' BMD.
[ ) ® 16 1 SON OF SAGITTARIUS . . {(Act One, BMI) | - ‘ (1.P. Jefterson, B l;:ee: ED’S.in‘\:rlrtuans) Chelsea
e n t ot Bl Po.;)f,d?a'fn sl 60 | 55 | 10 WHERE DO WE GO FROM | | 3000 (RCA) (Mighty Three, BMI)
: (Motown) (Stone Diamond, BMI) %ngk:;ﬂcmgz Flesee 325 (Coomba) ‘ 94 - 1 | LIVE IT UP PART 1—isiey Bros
. Baker), eece olumbia E
Sl ""’5‘ I AT T T S P P I (el i St B B 6y "
PERFECTION 1N PERFOR! Il . erling, J. simon, ek}, Spring —1 - | 7
® ORMANCE. INC . ] {Polydor) (Gaucho/Belinda, BAY) * O'I;‘ell),cStLaesOERJ ([f):gsn%.sa) Littte Milton ‘ 95 = 1 | LET'S MAKE LOVE AT HOME
()} ® (House Of Gold, BMI) SOMETIME —Escorts
® Garden State e E R UL RE (L e e 62| 68| 5| BETWEEN HER GOODBYE AND MY , ‘ Aot sy . ©068 (Horn O Plenty,
. ‘ t . Crawford, H. Johnson), | /Sound ldeas,
(American Broadcasting/DaAnn, ASCAP) HELLO —Gladys Knight & The Pip: —
: Arts Center ® al s LOVE TRAIN (Part One)—sunny sig ‘ 0. Weatherly PUEEl (Motown): (Keca, ASCAP) | 96 1 | Eﬂf"'f vm‘ﬂ?}’s}m
- 1gler ] N
4 D ® (K Gamble, L. Huff), Priladelphia Tntermatioal 63 60 | 10 y SRO':IESJnTHR?MTlg LT'avaI 5’“°"",}$‘"‘°" ffa.g"ﬂ?f ?:Iy'eepa':a"l%h) e
uly ¢ ) 3545 (Columbia) (Assorted. BMI) (W. Rob plin), Tamla 54246 (Motown) | |
: b4 36| 8 FUNKY PARTY- ¢ Reid ﬁ 76| 3 I(T;"E”E/LJO:EI:.EA;C::AMITE f i : it
\ — Clarence Rei - F -
® DIRECTION-MANAGEMENT : (C. Reid), Alston 4621 (Atlantic) (Sherlyn, BMI) (l%zglzalaerk ;i,(;a\;oy,/LR. Hgm||t0n;)(,mghir:\°ny:yvil|e f(!{nNE’r(a';lgE()sl(E W?ﬁge;allzgzt'im();cepter) (Germaine/
® SONEY A 4 2 7 CHOOSING UP ON YOU—n _ _K.) (Malaco/Roffignac. BMI) Our Children, BMI)
® SE|DENBéRG INC L J (T. Hester), Cadet 5704 (Chess,lan{nas’;mlcs ﬁ 87 2 NOTHING FROM NOTHING—Bily preston 8| - 1 DO | NEED YOU— aon Peebles
® .. 4 ’ (Groovesville, BMI) (8. Pvgston, B. Fisher), A&M 1544 l (D. Bryant, A. Peebles, D. Carter, G. Arendt), Hi
® 413 avenve of [ J 17 11 1| WISH IT WAS ME YOU LOVED 6 |7 e T
veae o —Dells 6 2 4 FUNKY MUSIC SHO' NUFF 99| 66 13 IME WILL TELL-T
[ the Americas ) (JC Avew),lICa?’lﬂl5702 (Chess/Janus) TURNS ME ON—Yvonne Fair I ;(rS Kupka, E. Castilio), W::;roér:;w;;%
: Tg(v)vlgvork, NY ® (Groovesville, BMI) (N. Whitfield, B. Strong), Motown 1306 i (Kuptillo, ASCAP)
e (212 4212021 [ ] 18 11 TOO LATE— Tavares (Stone Agate, BMI) 100 67 | 16 DON'T YOU WORRY 'BOUT
~ @ (D. Lambert, B. Potter). Capitol 3882 67 + 62 | 13 WONDERFUL—tsaac Hayes l A THING—Stevie Wonder
[ (ABC/Dunhill/One Of A Kind, BMI) g: Hayes),mEdT;erprise 9095 (Columbia) | ‘ g \:Ionader), gamlaAsf:éE;S (Motown) (Stein & Van
............... ncense, J ock, Black Bull, )
B | e S — ] b o s .,_____l
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_Jukebox Programming
Price of Inflation: All Play 2 for 25

HOLYOKE, Mass.—Jukebox op-
erators need to analyze their busi-
ness to determine what their profit
needs are in order to continue oper-
ating in the spiraling inflationary
economy, asserts Russell Mawdsley,
president, Music Operators of
America (MOA).

Mawdsley sees all boxes going to
2/25-cent play, with a consideration
for the future of quarter play. “We
are seeing a resistance to highst
prices in our vending lines, however,
on items that are in the ‘luxury’ class,
like canned soda,” he says, indicat-
ing that quarter play would fall in
the same classification.

Another area that operators can
recoup some of their profit is in the
area of service. “Servicing boxes ev-
ery two weeks rather than every
week will save considerably in gas.
With the price of singles going up,
operators will probably make maore
use of their libraries of old favorites
to hold the cost of records down. For
example, if they changed seven
records every two weeks, they will
cut back to six, with the seventh

change teing made from an already
existing library.”

Mawdsley expects that one-stops
will pass on current price raises com-
pletely to the operator, with an addi-
tional one cent increase for added
costs to the one-stop.

“The operator needs o increase
his profit factor now, just to stay
even with higher costs, and to be
zble to handle the increased costs of
equipment that I can see coming
next year. If the inflationary trend in
the petrochemical industry contin-
ues, records may increase again in
six or eight months,” Mawdsley
predicts.

The usual commission structure of
30 percent for the operator and 50
percent for the location could be
changed to 60/40, he suggests. His
firm, Russell-Hall, Inc., follows a
60/40 policy, and in some cases 70/
30, where competition is not too
great.

Mawdsley suggests also that oper-
ators exercise any economy method
he can for a more efficient oper-
ation.
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the Keat's On!

HOT!

TED TAYLOR
“SHE LOVES TO DO IT
AS WELL AS YOU”

Roan #3737

HOTTER!

LITTLE JOHNNY TAYLOR
“YOU’RE SAVIN' YOUR BEST
LOVING FOR ME”

Raonr #78

From L.P

“OPEN HOUSE AT MY HOUSE”
Ronn LRS 7532

TOO HOT TO GOOL!

THE MONTCLAIRS
“MAKE UP FOR
LOST TIME”

Paula # 381
EXCLUSIVELY WITH

JEWEL RECORD
COMPANY
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Despite the current profit crunch,
Mawdsley sees the future of the
jukebox industry as “good.” “I don’t
see the jukebox going out of busi-
ness. There are more and more loca-
tions open to boxes—consoles in ac-
tive cocktail lounges like the
Holiday Inn, for example. Fast food
services will be looking for more in-
come to help them with their infla-
tion problems.”

Mawdsley doesn’t see locations
taking a more active part in the
phonograph business. ‘““Machines
are too expensive and sophisticated
to own and service. Locations would
rather lease the equipment and
service.”

Mawdsley doesn’t recommend
that programmers keep equipment
longer as an economy measure. “It’s
wiser to turn it over faster. Rotating
machines make more money be-
sides providing a greater tax write-

Whals
Playing?

A weekly programming profiled of

current and ~oldie selections  from
locations around the country.

CHICAGO: SOUL PURCHASES

Willie MCGee
McGee's Music
738 E. 75th St.
(312) 224-0430

“Rock The Boat.” Hues Corporation

“On and On.” Gladys Knight & The Pips

“I'm Coming Home.” The Spinners.
Atlantic 3027

“Rock Your Baby.” George McCrae

“Sideshow.” Blue Magic. Atco 6961

DELPHL IND.: POP, COUNTRY
PURCHASES
Mrs. Marjorie Sales
Reid Sales Music Co.
412 Cottage 46923
(317) 564-3182

Pop
“Waterloo.” Abba
“Rock Your Baby.” George McCrae
“Rikki. Don’t Lose That Number.” Steely
Dan
“Feel Like Makin® Love.” Roberta Flack
“The Night Chicago Died.” Paper Lace.
Mercury 73402
Country
“As Soon As | Hang Up The Phone.’
Loretta Lynnn & Conway Twitty.
MCA 40251
“Pure Love.” Ronnie Milsap. RCA 0237

ROLLING MEADOWS, ILL.: POP,
COUNTRY PURCHASES
Robert Hesch
A.H. Entertainers
1157 Rohlwing Rd. 60008
(312) 253-8300

Country
“Natural Woman,” Jody Miller. Epic | 1134
“A Field Of Yellow Daisies.” Charlie Rich.
Mercury 73498
Pop
“Rock Your Baby.” George McCrae
“This Heart.” Gene Redding
“Call On Me.” Chicago
“Wild Thing.” Fancy, Big Tree 15004
“Rock The Boat.” Hues Corporation
“Feel Like Makin' Love.” Roberta Flack

EAST CHICAGO, IND.: POP
PURCHASES

Frances Wieland
Midwest Automatic Music
4202 Tod Ave.

(219) 3974289

“Takin’ Care of Business.” Bachman-
Turner Overdrive

“Waterloo.” Abba

“Sure As I'm Sitting Here.” Three Dog
Night, Dunhill 15001

“You Won't See Me.” Anne Murray

“Annie’s Song.” John Denver

“Time For Livin",” Sly and the Family
Stone. Epic 11140

“Don’t Let The Sun Go Down On Me.”
Elton John
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Billboard SPECIAL SURVEY for Week Ending 7/20/74

Soul LPs.

© Copyright 1974. Billboard Publications, Inc. No part of this publication may
be reproduced. stored in a retrieval system. or transmitted, in any form or by
any means, electronic, mechanical. photocopying, recording. or otherwise,

«STAR  Performer—LP's  registering
greatest proportionate upward prog-

ress this week =| %
@ @
TITLE z | =
Artist, Labe! & Number 2| 3|
(Dist. Label) = S_“
SKIN TIGHT a 40

Ohto Players, Mercury SRM1-705
{Phonogram)

32|135| 5
CLAUDINE SOUNDTRACK |
Gladys Knight & The Pips, Buddah |
BSD 5602 ST ‘ﬁ 41 ‘ 2
SHIP AHOY g

0'Jays, Phitadelphia International KZ
32408 (Columbia)

BODY HEAT
Quincy Jones, A&M SP 3617

LET'S PUT IT ALL
TOGETHER
Stylistics. Avco AV 69001

SWEET EXORCIST
Curtis Mayfield. Curtom CRS 860
(Buddah)

OPEN OUR EYES
Earth, Wind & Fire, Columbia KC
32712 I

THAT NIGGER’S CRAZY
Richard Pryor, Partee PBS-2404
(Stax) | !

HEAD HUNTERS
Herbie Hancock. Columbia KC 32731

SUPER TAYLOR
Johanie Taylor, Stax STS-5509 |
(Columbia) |

1MAGINATION
Gladys Knighl & The Pips, Buddah | |

w
=
w
w
w
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43| 3

44 | 16

BDS 5141

"

46 |48 | 11

147 5215

INNERVISIONS | 42 34 15
Stevie Wonder, Tamla T 326 L |
{Motown) ﬁ 53 ‘
PURE SMOKEY
Smokey Robinson, Tamla 16-33151
(Motown)

K 49 11
BLUE MAGIC
Atco 7038 1
LIVE IN LONDON
0Jays, Philadelphia International KZ
32953 (Columbia)
WAR LIVE
United Artists UA-LA 19312
MIGHTY LOVE
The Spinners, Attantic SD 7296
ANTHOLOGY
Gladys Knight & The Pips, Motown |
M792 48 ! 36 |12
IT'S BEEN A LONG TIME [
New Birth, RCA APL 1-0285 49 | 54 i 3
|
ﬁ 60
51(37| 9

DAMN RIGHT | AM
SOMEBODY

Fred Wesiey & The JB's, People PE
6602 (Polydor)

LIVE AT CAESAR’S PALACE
Diana Ross. Motown M6-80151

EUPHRATES RIVER
Main (ngredient, RCA APL1.0335

o J'Weeks on Chart

-l

52 /55| 4|

LIVIN' FOR YOU
Al Green, Hi ASHL-32082 (London)

FINALLY GOT MYSELF

TOGETHER
Impressions, Curtom CRS 8019

(Buddah)

THE DELLS VS. THE \

DRAMATICS
The Dells. The Dramatics, Cadet CA
60027 (Chess/ Janus)

RAGS TO RUFUS
Rufus Featuring Chaka Khan
ABC ABCX-809

LET ME IN YOUR LIFE
Aretha Franklin. Atlantic SO 7292

STREET LADY
Donaid Byrd, United Artists BW-LA
140-F

ANTHOLOGY
Marvin Gaye, Motown M9 79143

5339 |45
54 |58 | 2

55 (57| 3

56 | 38 35

!

‘53’47 13
|59 51| 8
LOVE IS THE MESSAGE ‘

MFSB, Philadelphia International K2 -
32707 (Columbia)

57 |46 |13 |

|
|

TITLE ‘
Artist, Label & Number
(Dnsl Label)

Ace Spectrum, Atlantic SD 7299

INNER SPECTRUM

THE BLACKBYRDS
Fantasy F-9444

ANTHOLOGY
Diana Ross & The Supremes,
Motown M9-794A3

1990
Temptations. Gordy G-966V1
(Motown)

LIVE IN EUROPE
Billy Paul, Philadelphia International

KZ 32952 (Columbia)

BLACKS AND BLUES
Bobbi Humphrey, Blue Note BN LA
142G (United Artists)

LOOKIN’ FOR A

LOVE AGAIN

Bobby Womack. United Artists
UA-LA199-G

MYSTERIOUS TRAVELLER
Weather Report, Columbia KC 32494

THE PAYBACK
James Brown, Polydor PD2-3007

SCRATCH
The Crusaders, Btue Thumb
BTS 6010

| WANNA GET FUNKY
Albert King, Stax STS 5505
(Columbia)

+ 'JUSTMENTS
Bill Withers, Sussex SRA 8032

BEST THING THAT EVER
HAPPENED TO ME
Persuaders, Atco SD 7046

DRAMATICALLY YOURS

Ron Banks And The Dramatics.
Yot ¥0S-9501 (Columbia)

THREE THE HARD WAY
Impressions, Curtom CRS 8602-ST
(Buddah)

NATURAL FOUR
Curtom CRS 8600 (Buddah)

BINGO
Whispers. Janus JXS-70061 {(Chess.
Janus

ANTHOLOGY |
Smokey Robinson & The Miracles,
Motown M793 R3

us
Maceo, People PE 6601 (Poiydor)

TOBY
ChiLites, Brunswick BL 754200 |

THAT'S HOW LONG I'LL BE |
LOVING YOU l

Bunny Sigler, Philadelphia
International KZ 32859 (Columbia)

KEEP IT IN THE FAMILY [
Leon Haywood, 20th Century T-440 [

LET'S GET IT ON

Marvin Gaye, Tamla T |
329 VI (Motown)

FRICTION
Soul Chiidren, Stax STS 5507
(Columbia)

MARTHA REEVES
MCA 414

WAR OF THE GODS

Billy Paul, Philadelphia International
KZ 32409 (Columbia)

MEETING OF THE MINDS |
Four Tops, Dunhiil DSD-50166 |

BACK TO OAKLAND
Tower Of Power. Warner Bros
BS 2749

THE DELLS
Cadet CA 50046 (Chess/ Janus)

HIGH ON THE SEAS
Masterfleet, Sussex 8023
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NEW YORK-—In addition to announced
price increases by Ampex and 3M for their
blank tape lines (Billboard, July 13), Colum-
bia Magnetics has an imminent hike and at
least two other major manufacturers are
closely studying the situation.

At Superscope, prices on the Sony lines went
up about 10 percent May 10, and Audio De-
vices raised Capitol prices the same month.
Neither firm anticipates further increases at
this time.

Both the Columbia and Soundcraft lines of
open reel, cassette and 8-track products went
up 6-8 percent June 1. A combination of in-

Tape/Audio/ Video
‘Col, Others

Blank Tape F

By STEPHEN TRAIMAN

creased raw materials and service costs make
another 8-10 percent boost necessary July 15,
says Glenn Hart, director of marketing and
administration.

Memorex, which raised its open reel and 8-
track lines about 7 percent May 1, is “studying
the situation,” says Ted Cutler, director of
market planning.

At BASF, which had its last across-the-
board 7-8 percent increase in March, national
sales manager Gerry Berberian notes their raw
materials costs are up sharply, but has no com-
ment on any immediate -price increase.

Among other major firms holding the line

now are Audio Magnetics, TDK Electronics 4

and Data Packaging.

Jim Lantz, Audio Magnetics marketing vice |

president, notes their last consumer line in-
crease was 8-10 percent in January, antici-
pating the spring cost spiral. “If we get another
raw materials jump, we’ll probably look at an-
other increase sometime later this year,” he
says.

Data Packaging had ifs last price hike in |

April, and sales manager Larry Hockemeyer

thinks another increase is unlikely before this |

fall.

rices

reports no price revision this year, with no in-
tention for a hike at this time. The newly for-
mulated Audua open reel line is now being
shipped to dealers, he says, with suggested re-
tail prices of $8 for the L-1200, $10.50 for
L-1800 and $31.50 for L-3600.

While several key distributors of a number
of the major brands acknowledged that the last
six months had seen the first real price increase
for the blank tape industry, they also cau-

tioned that manufacturers should beware of
popping the “big beautiful balloon” everyone

s e

vy

N T— —

$500 Million In Refunds
Pose Audio, Video Puzzle

NEW YORK-Key home elec-
tronics audio and video equipment
importers are closely studying a re-
cent U.S. Customs Court ruling that
could result in $500 million refunds
of a 3-year-old surcharge.

Ruling that President Nixon

Russian Car
Stereo Mart
On Horizon?

MOSCOW—Automatic Radio In-
ternational is continuing to plug for
an opening in the
Russian market for
car stereo, accord-
, ing to Walter P.

Semonoff, presi-

dent of the overseas

marketing subsidi-
ary of Melrose,

Mass. based Auto-

matic Radio who is
in Russia this week.

Dealing with Russia involves long
complex steps. For example, Semo-
noff’s visa is for this city only. He
was able to set up an exhibit at the
last Russian automotive parts show
but could not market products. Nev-
ertheless, he is hopeful of gaining a
foothold in the next few months.

Initial car stereo equipment Auto-
matic Radio will market in Russia
will be cassette, says Semonoff, de-
spite the strong emphasis on 8-track
in some world markets (the U K., for
example).

Semonoff is finding a surge for
cassette growing in many world
markets byt no universal pattern ex-
1sts.

Another encouraging factor in
Russia is the steady sophistication of
the audio industry here. The na-
tional manufacturing companies for
the first time will be offering deluxe

(Continued on page 46)

SEMONOFF

lacked the authority in late 1971 to
impose a 10 percent surcharge on
import duties in effect from Aug. 15-
Dec. 20, the Court said in effect that
refunds were in order.

Audio components and TV sets
were among the more important cat-
egories of products involved.

But with the likelihood of an ap-
peal by the Treasury Dept., such ma-
jor importers as Panasonic, Sony
Corp. of America and North Ameri-
can Philips believes final disposition
of the case could take years.

Complicating the situation is that
import firms were permitted to pass
on the surcharges on a dollar-for-
dollar basis. Some distributors and
dealers absorbed the pass-on costs
from the importer, others increased
their consumer prices. Three years
later, it would be difficult for most to
establish at which point the increase
went into effect—and who is eligible
for the refund.

ealers Aait
Kodak Vidplayer

CAMBRIDGE, Mass.—One typi-
cal Kodak audiovisual dealer and
one new breed audio firm are among
the first dealers expecting delivery of
the Kodak Super 8mm Videoplayer
in New England this week.

Located here are Crimson Cam-
eras Technical Sales, a long-time
Kodak affiliate, which also has the
new complementary Ertasound
cameras and projectors on order,
and Super 8 Sound, which calls itself
the “world’s largest supplier of pro-
fessional Super 8 sync sound equip-
ment.”

Both were required to sign a new
V6 dealership contract for the
Videoplayer to provide full servicing
(Billboard, May 25) as the first con-
sumer TV player on the market rolls
out in New England, with nation-
wide distribution expect by year
end.

flm
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At TDK, marketing manager Ted Shibazaki
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Maxell Seeks Awareness

NEW YORK-—The Maxell Corp.
of America has formed a representa-
tive advisory council aimed at help-
ing develop the firm’s awareness of
the needs of the marketplace.

The council, which met for the
first time during the recent Con-
sumer Electronics Show in Chicago,
will hold bi-annual meetings that
will bring together dealers from
across the country. They will sit
down with the firm’s executives to
discuss problem areas, as well as for-
mulate marketing and merchandis-
ing strategies.

Among those already appointed
are Dick Tydings and Milt Dienes,

Pioneer at
Ozark Fest

® Continued from page 1

avenues to approach what we con-
sider our primary market. The Wat-
kins Glen, N.Y., rock concert drew
600,000 people; the Ontario, Calif.,
jam had 200,000. While we will not
be selling at the exhibit, we expect it
to be a long-term investment by ex-
posure of our name, literature and
personal experience with our prod-
uct,” Martini explains.

Pioneer mounted a college
campus approach a year ago, co-
sponsoring 33 rock happenings in
the past year (Billboard, May 25).

The Sedalia project, on the Mis-
souri Fairgrounds, will be co-spon-
sored by dealers York Radio, Co-
lumbia, Mo., Lek-Tro-Mek, Sedalia,
and 35 Pioneer personnel from the
Elk Grove plant.

Future promotions planned by
the firm include an Andy Warhol
presentation for the print media,
contractual endorsements by rock
groups such as the Allman Brothers,
and a I5-minute multi-media slide
show demonstrating the history of
recorded music using five slide
projectors and five screens, with
sound accompaniment from mono
through stereo and climaxing with
quad.

A.B. & T Sales; Ben Van|De Kreke,
Elrep Sales Co.; Bill |Menezes,
Wm. Menezes & Associates; Dick
Kuebler, Southwest Rppresenta-
tives; and Dick Beets anq Gary Ki-
senstein, B&B Electronicq.

In addition to the permanent
dealer advisory council | Maxell is
also planning a new tapeclinic that
will further remove the [“mysteries
and cobwebs” surrounding blank
tape specifications and| formula-
tions.

According to Gene LaBrie, Max-
ell’s national sales managgr, the em-
phasis of the clinics will b¢ on ease of
explanation of tape formulations,

their various applications, and re-
sults that can be expected.

He is also convinced that a good
dealer can do much to help establish
a line. With this in mind, his com-
pany is developing a broad base of
marketing and merchandising plans
that will revolve around the dealer.

These plans include the publish-
ing of a monthly newsletter, the first
issue of which has just been issued,
that will feature dealer and rep pro-
files, helpful hints on how to sell
tape without tears, and general tape
industry news.

LaBrie feels that the era of bury-

(Continued on page 43)

Data Packaging Story
ToldInVideocassette

CAMBRIDGE, Mass.—Data
Packaging Corp. has completed a
12-minute videocassette df its tape
manufacturing operatiohs at its
Kennebunkport, Me., plant, aimed
at selling Data Packaging quality to
potential stockholders, [ustomers
and marketing people.

The %-inch U-matic caisette, uti-
lizing Sony equipment, iwas pre-
pared for Data Packaging by Pro-
Media of California. It zefoes in on
key points of interest in the blank
tape manufacturing cycle, including
quality control, and the latest in so-
phisticated high speed equipment.

According to Larry Ho¢kemeyer,
Data Packaging sales mariager, the
cassette is being taken arpund the
country by sales personnfl to key
and potential customess, trade
shows, and prospective stock-
holders. Purpose is to prpvide in-
sight into the operations of the firm’s
sprawling 100,000-sq.-ft. plant.

Meanwhile, the company has also
activated its new manufactiring and
warehousing facitity in Phdenix. Ac-

cording to Hockemeyer, this plant
for the time being will be used exclu-
sively to manufacture 8-track car-
tridges.

The size of Data Packaging’s
manufacturing facilities and the
high level of automation, combined
with a new trend toward the stabiliz-
ing of polystyrene prices, will allow
the company to hold the line on
prices, at least for the time being. Ac-
cording to Hockemeyer, the com-
pany has not had cause to raise the
prices of its blank tape products
since April.

“Even if we must raise prices, it is
very unlikely that such a move
would be made before the fall of this
year,” Hockemeyer says.

Data Packaging is also stepping
up its production of tape accessories,
the latest being a molded plastic tape
carousel for both cassette and 8-
track products, finished in decorator
colors. The stack-type carousel,
shown at the Summer Consumer
Electronics Show, is being marketed
by Family Products Inc., a market-
ing division of Data Packaging.

Ampex’s Magnetic Tape Division Flexes Muscles

LOS ANGELES—The magnetic
tape division of Ampex Corp. is
today servicing more types of cus-
tomers than at any other time, offer-
ing a wider variety of product, more
programs for merchandising and
promoting product and taking a
new approach (for them) of selling
product to the retailer.

Three years ago, when the con-
sumer electronics division of the
firm was discontinued, there were

many rumors that other divisions of
the firm were also in trouble.

Yet in the past year and a half, ac-
cording to Shad Helmstetter, na-
tional sales manager of consumer
products for the magnetic tape divi-
sion, “We have met and exceeded
plans in terms of sales volume as
well as new accounts, with the new
accounts, particularly the mass mer-
chants and the large drug chains,

By BOB KIRSCH

representing our strongest potential
for continued growth.

The division’s sales staff has
doubled during the past 18 months,
with new recruits still being sought,

.and the firm’s rep organization is

stronger than ever, according to
Helmstetter.

What are some of the reasons
Helmstetter sees for the strength of
the magnetic tape division even after
a serious corporate setback such as

wWwWWw.americanradiohistorv.com

|
the end of consumer electrgnics, and
what are some of the hew ap-
proaches Ampex has taken| and will
take in the future? |

“There was and 1s,” Hdlmstetter
says, “‘a strong, persistent ¢onsumer
acceptance to the Ampex brand
name. Partly, this was dile to the
firm’s strong professional image. In
fact, it’s surprising to me hpw many
consumers think we are still making
hardware for them.

“Secondly, we made the decision
to pay a lot of attention to merchan-
dising, such as product in the store
and how it is displayed, support ma-
terial and, perhaps just as important,
revamping the physical appearance
of the product.

“We got away from all the techni-
cal terms and adopted a program
based on selling an image along with
what we hoped was good product

(Continued on page 44)
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. Update From Europe__

By NICK ROBERTSHAW

LONDON-Tuesday (16) is “Q-
Day” in the UK. with the first-ever
quad broadcast on BBC Radio be-
tween 12:05 and | a.m. Two groups
of stereo transmitters are being used,
with Radio Two VHF carrying left
and right front signals, and Radio
Three the two rear signals. -

Although there is no possibility of
a regular quad service on the basis of
two transmitter networks, the BBC
will continue its investigation to pro-
vide programs from a single trans-
mitter . . . British Audio Promotions,
organizers of the Sonex audio exhi-
bition, have extended the olive
branch to the breakaway Fi Fidelity
*74 show organizers, Malcolm Block-
ley and Don Quillen, which could
lead to future cooperation. A recent
meeting brought agreement that two
sites would be needed for the 100
possible exhibitors, and a division of
agreement on a trade-only or trade-
public show. Hi Fi ’74 exhibitors al-
ready have announced dates for
nextyear at London’s Heathrow Ho-
tel, last year’s site.

Theo Staar, S.A., of Brussels, Bel-
gium, is the newest international
member of the Tucson, Ariz.-based
International Tape Assn., executive
director Larry Finley announced . ..
Qualex of Basel, Switzerland, has
been appointed mainland European
agents for Capitol Audio Devices
blank cartridges and cassettes, con-
centrating on sales to U.S. service-
men through American Military
Audio Clubs . . . Inter Navex 74, the
international audio-visual aids con-
ference and exhibition, July 16-19 at
Olympia’s National Hall, expects to
top last year’s record 11,000-plus
registrants—the largest such gather-
ing worldwide. According to exhibi-
tion organizer John Northover of the

BIC Kit to
Aid Dealers

NEW YORK-BIC Venturi, the
speaker division of British Industries
Co., has designed what it calls a
unique warranty service program
aimed at eliminating difficulties en-
countered by dealers returning
speakers either to the manufacturer
or a service station for repair.

According to Larry Epstein,
manager of BIC Venturi, the pro-
gram is built around a kit of assorted
replacement components and parts
for the firm’s three speaker systems,
which the dealer purchases from
BIC Venturi.

Epstein explains that the dealer.
receives the replacement kit when he
purchases speaker products from
BIC Venturi, and each time he (the
dealer) services a speaker, he re-
ceives a cash reimbursement from
the company.

“In addition,” says Epstein, “upon
submission of the defective or dam-
aged part to BIC Venturi, the dealer

. will receive a new part at no cost, in
order to keep his service kit current
and complete.”

Epstein hopes that the new serivce
program will help eliminate delays
in transit, or at the service facility, of
damaged speakers, which often re-
sult in customer irritation of which
the dealer is often the butt.

Seeks Awareness

® Continued from puge 42

ing the dealer in overstock and hop-
ing for a miracle is gone. “The in-
dustry must now devise a whole new
approach to merchandising its tape
products,” he says.

National Committee for Audio-Vis-
ual Aids in Education, exhibits will
include some of the latest video-
cassette and videodisk technology.

Tape/Audio/Video

Preferred Sounds In New Drive

NEW YORK-Preferred Sounds
Inc. is expanding its blank magnetic
tape distribution to stationery stores,
supermarkets, and bookstores, ac-
cording to Edwin Lesson, the com-
pany’s national sales manager.

Lesson says the new drive is di-
rected at taking the mystery out of
tape at the consumer level, and
opening the door to greater sales po-
tential.

“The idea behind the Longines

brand is to offer audiophile quality
blank tapes at supermarket prices,”

he says. .
The company’s first major step
toward bridging the gap between the
(Continued on page 46)
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Philly Phone Service

Retailing Stepped Up

By MAURIE ORODENKER

PHILADELPHIA — Rod’s Place
in nearby Pennsauken, N.J., and
Gallo Distributors in the Frankford
section of the city have set up a
phone operation to sell television,
stereo-phonograph and other audio
sound equipment.

According to Tony Gabel, Bill
Murray and Art Berk, who head
Gallo’s, about 90 percent of their
business is now conducted by tele-
phone.

“Let your fingers do the walking,”
smiles Gabel, borrowing a line from
the phone company. “There are a lot
of advantages to shopping by phone.
The goods are selected by phone and
delivered to the customer on ap-
proval. If he likes it after seeing and
hearing it in his home, he just signs

the papers. We have easy credit and
fast approval.”

Besides the manufacturer’s guar-
antee, Gallo’s includes a service con-
tract. And while the showroom and
main store are in Frankford, ware-
house facilities are located through-
out the city so the company can also
provide fast delivery seryice.

While some customers do come to
the showroom, it’s the ringing of the
telephone that keeps Gallo’s in busi-
ness, which also includes major ap-
pliances and home furnishings.

“People really like our show-at-
home service,” says Gabel. “We've
been in business six months and al-
ready we’ve been getting a lot of re-
peat business. People come in to buy
one thing and it isn’t long before

(Continued on page 46)
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Sylvania Bows
New 4-Channel
Discrete System

BATAVIA, N.Y.—GTE Sylvania
Inc. has introduced a discrete
4-channel component audio system
that carries a suggested list price of
$499.95. The firm has also intro-
duced a new 8-track stereo pla‘i/rec-
ord tape deck, and a pair of stereo
headphones.

The 4-channel component, model
QCS40W, features a solid-state re-
ceiver with a power output of 7.5
watts (RMS) all channels drive, or
15 watts continuous power (RMS)
two channels drive in the special
stereo bridge mode.

An SQ matrix integrated circuit
provides matrix 4-channel decod-
ing. The unit also has an FM sensi-
tivity of 2.3 microvolts (IHF). It also
has front panel stereo or 4-channel
headphone jacks and a sound field
balance control.

(Continued on page 46)
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Brother International
Unstereotyped Stereo

Sankyo
Electronic Products

Big, Extra Profit
Opportunities!
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Call, write

The New Marketing Firm with a
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O PIONEER
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Exciting New Concepts in

= CAR STEREOS with the

“tilt-up’’ look-of-the-future design.

= New “Chameleon’” Automotive Speakers
with interchangeable front panels.. . .

The Hitof the

Electronics
Show!

= The Newest in Home Stereo Systems,
8-track decks and quadraphonic systems.

for full details!

*Sole Distributors for
New York Metropolitan,
Rockland and

Long Island areas

STRAITLINE MARKETING, INC.

131-27 Fowler Avenue ® Flushing, New York 11355 ¢ (212) 445-4225
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NEW MARKET—Looking bver new Apex Printing Systems cassette labeler at

opening of Audiomatic Cdrp. Paris branch are, from left, W.L. Rand, EMIU.K_;
D. Berard, Pathe Marcon|/EMI France, and Audiomatic president Milton Gel-
fand. Also displayed is SHape, Symmetry & Sun, Electro Sound and Graham-

Fraser tape duplicating equipment.

New Paris Office Sparks
Audiomatic’s Europe Sales

NEW YORK—The estiblishment
of a Paris office by Audiomatic
Corp. has helped push up the sales
of products handled by the firm on
the European market, actording to
president Milton Gelfand.

Gelfand, who has moriitored the
pilot project through its first two
months of existence, says| there has
been a noticeable rise in the sales of
both equipment and parts| as well as
a growing interest by a larger seg-
ment of the European tape market in
the products distributed by Au-
diomatic. |

The Paris office was d¢signed as
the forerunner of several such sales
and service organizations|to be es-
tablished by Audiomatic if strategic

international locations such as Ma-
laysia, Africa and Brazil.

In addition to carrying a full line
of equipment and parts, the Paris of-
fice is also serving as a liaison be-
tween Audiomatic’s New York
headquarters, its sales representa-
tives, subdistributors and clientele.

Equipment on display at the Paris
offices include automated hub
loaders and cassette assembly sys-
tems from Shape, Symmetry & Sun;
Apex Printing Systems machines
that eliminate the use of labels,
printing directly on the cassette; and
Electro Sound ES 6000 cassette and
8-track tape duplicating system; a
Graham-Fraser automatic cartridge
inserter; and a number of other
Electro Sound systems.

Ampex’s Magnetic Tapes

® Continued from page 42|
and we made better quality tape at
the same time.”

“Our attitude in the field of mer-
chandising has paid off sp far,” he
says, “and we will continug our em-
phasis on this area of the business.
Anyone who does not pish some-
thing as low ticket as a gassette is
missing the market. Whatjyou want
is good image, good price and good
consumer acceptance.”

Helmstetter adds that,| “At one
time, all we offered was tape. Now,
we put people in the tape|business,
through studies of what thpy should
carry and how they should|market it
to campaigns, displays arid all the
rest.

“One major point as far as we are
concerned 1s that while tabe is still
an impulse item, the blade is not
merely the accessory to the fazor any
longer. Tape is a must iterp for any
mass merchant, supermarket, drug
store, department store cr audio-
phile dealer.”

Helmstetter feels that rio major
manufacturer really has to|sell tape
anymore, but he does have 1o follow
through with his product mjore than
ever. “Even the price increases
haven’t really hurt,” he siys, “be-
cause the demand in this industry is
so strong. Another poini is that
many mass merchants gotjinto the
tape business a number of years ago
basing their product on lov.‘r price.

“A lot of consumers gof burned
and a lot got mad, so thq retailer
really does better to offer|a better
product at a slightly highpr price.
The same goes for the nlanufac-
turer.” [

Ampex is backing this tHeory up
by putting most of its adlertising
and merchandising strengtl behind
the low-noise high-energy 20 20 +

line of cassette, 8-track and reel-to-
reel product. The firm has added a
graphics department for specialized
product such as private label.

“Many of the buyers we talk to,”
says Helmstetter, “represent a buy-
ing committee. We have to sell them
and in turn they have to sell the com-
mittee. It's like having someone else
propose to your wife for you, so you
had better be ready with a solid pro-
gram.”

When selling to a new customer,
Ampex tells the tape story in gen-
eral, such as industry statistics,
demographics and projections of
growth for the industry and Ampex
in particular.

“If it’s a 100 store discount chain,”
says Helmstetter, “we can predict
fairly accurately what will sell, by
type of product and amount. We can
tell him his turns, or what they
should be.

“We have a good computer sys-
tem and we can say the XYZ firm
bought the program last year and
they are similar to you and here’s
what they did. The difference be-
tween a program that works and one
that doesn’t can boil down to the
kinds of fixtures a man is using for
display and where the diplays are
placed. What a large user really
wants is maximum results from min-
imum merchandising at this level,
simply because he is involved in all
kinds of other things.”

Ampex has also found it essential
to plan and determine marketing
programs a year in advance. In addi-
tion, all promotions launched by the
firm are ongoing. Helmstetter says
there is no real need to begin a pro-
gram simply because there is a Con-
sumer Electronics Show or a sea-
sonal change. A good program will
work any time.
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* * *

Audimation, Inc., Chicago, will be
raising the price on its 742 automatic
winder over $1,000 in September,
because of parts increases, president
Norman Deletzke says. “The price
raise includes a competent tech-
nician going out with the machine to
set up an instruct on maximum use
anywhere in the continental U.S.”
The new price puts the 742 in the
high end category, but Deletzke
notes that the machine can be amor-
tized in five weeks by a firm doing
100,000 8-tracks a day because of
payroll savings. “A conventional
winding method using discrete
tailoring machines would require
40-50 girls. The 742 winder requires
only 7-8 girls,” Deltezke says.

* * *

A six part course on Purchasing
Management and Techniques has
been added to the 600-plus subscrip-
tion library by Advanced Systems,
Elk Grove Village, 11l. The 15-hour

~course is presented by top experts in
the field, and is available on '4-inch,
reel-to-reel, and %-inch cassette
videotape, with other video formats
available at special pricing.
x k%

A media resource center for com-
munity education is being estab-
lished by the Winona Video Group
through St. Mary’s College, Winona,
Minn. The fledgling group is inter-
ested in other video group work, ex-
change of tapes, workshops, and
funding and equipment resources.

* ok x

“The Lord of the Universe,” which
took six weeks and cost about
$33,000 to produce, and was broad-
cast over public television in Febru-
ary, was the first known program
taped entirely on low-cost portable
equipment for national airing. The
70-80 hours of half-inch black and
white tape, and 13 hours of one-inch

color tape made using an Asaca
color camera, were time-base cor-
rected with a CVS-500 time base
corrector dnd CBS color corrector,
onto two inch tape. Final editing at

Tape Duplicator

By ANNE DUSTON
WNET’s New York facilities made
use of two AVR-1's, a VR-2000 with
editec, an HS-200 video disc, a Grass
Valley switcher, a CBS Vidifont, a
graphics camera, a videotape editor

and 90 hours of machine time, for a
one hour program covering the
Maharaj Ji phenomenon at the
Houston Astrodome. The experi-
ment, according to some critics,

demonstrated videotape’s advan-
tages of portability and flexibility,
with predictions that '4-inch video-
tape will change the future of broad-
cast journalism.

X K %

Koss Corp., Milwaukee, recently appointed
four new domestic and two overseas sales rep
firms: CMI, Montclair, N.J.; Mctoud and Ray-
mond, Denver;, Roussil Associates, Kensington,
Md., and Paston-Hunter, Syracuse, N.Y.

QOverseas, the new reps are Rothco, Honolulu,
for Hawaii and Far East military sales; and Sim

Bechar, headquartered in Chicago, for sales in
the Far East, except Japan.

* * *

Max J. Filler and George Ostiz have been
named vice presidents of QAR, electronic com-
ponent distributors in Mt. Vernon, N.Y. Filler will
be responsible for all inside sales activities, and
Ortiz will cover all operations and warehouse
functions, as well as purchasing. QAR services
customers throughout the northeast, and han-
dles lines such as Kulka, Raytheon, Stockpole,
Arco, Eldema, Magnecraft, Hotfman and others.

*x k%

Rep Arnie Schwartz of Troy, Mich. is looking
forward to Winter CES because mainly he was so
keenly disappointed with the recent June one.
Schwartz, who has a five-man firm at 4211 Bris-
tol Drive, Suite B, Troy 48084, says the con-
sumer electronics industry is rushing too fast
into digitial watches as it did with calculators
and that this gets away from the entertainment
oriented items that form the nucleus of the
business.

He also notes that quadrasonic was not
pushed as hard as at the last winter show and
that rep commissions tend downward overall.
“In the past, commissions were from 5 to 10
percent. At this last show, | spoke to many
people offering 3 percent to 5 percent and
heard of one calculator manufacturer offering 1
to 3 percent. Of course, he makes the $19.95
retail machines.”

Arnie’s point on calculators and watches is
that they are essentially different products than
the CES exhibitor and delegate are used to.

Introducing the new

Clarion

45

Corporation of America

Why should this name be important
to you?

Because we have ‘“‘sound reasons’ to
believe that Clarion will soon be the
most talked about and listened to name
in the auto stereo market.

Not only do we now have the most
advanced line, but aiso the broadest.
Twenty-four superb in-dash and under-
dash units ranging from 8-track AM-FM <
stereo and quad to cassettes and AM-,
FM radios. Plus everything in speakers 8

and accessories.

Admittedly we’re not new in the field.
Some of you knew us as Muntz Stereo
Corporation of America, others as
Ciarion Shoji Co., Ltd.

But the big news is that we are
now one: the Clarion Corporation of
America. A manufacturing giant with
the resources, people, experience and
products to make Clarion the uncon-
tested sales leader in auto stereo.

Equally important — every Clarion, re-
gardless of its price, has been quality
engineered to last. We want your cus-
tomers to come back, not our products.

Starting this month we’ll be pre-selling
your prospects with provocative ads in
America’s youth-oriented publications.
And behind that advertising is a dealer
support program.

vi61

RRli:]
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Call collect or write now for the complete story. \
You and Clarion have a lot to talk about. e’

www.americanradiohistorv.com

Clarion

Corporation of America

Telephone (213) 973-1100

5500 Rosecrans Ave., Lawndale, Ca. 90260

421 N. Midland Ave., Saddle Brook, N. J. 07622
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Philly Phone Service
Retailing Stepped Up

® Continued from puge 44

they’re on the phone again buying
something else.”

The home shopping by phone
merchandising was introduced in
this area by Rod Weaver, who oper-
ates Rod’s Place in nearby Penn-
sauken, N.J. In addition to a full line
of audio equipment, including
stereo sound systems. four-way
home entertainment centers and
color TV, Weaver has expanded his
low-overhead warehouse-type oper-
ation 1o include washers, dryers and
air conditioners.

“All you have to do is call. You
don’t even have to leave your living
room,” Weaver tells his customers.
And most of his business is by
phone. Customners call him to dis-

Sylvania Bows
New 4-Channel
Discrete System

® Continued from page 44

Included with the system is a
4-channel, 8-track playback deck
with a push-button program se-
lector. Each of the unit’s four air-
suspension speakers contains a 6-
inch bass woofer and a 2% inch
tweeter.

The new 8-track stereo play-
record tape deck, model ET3752W,
has 2 VU meters and selection but-
tons for automatic eject/shutoff at
the end of each track, or at the end of
the final program. In addition a
manual eject/shutoff button is in-
cluded.

Also featured in this unit are a
pause control switch, two micro-
phone jacks, a headphone jack,
lighted program indicator, and indi-
vidual record/playback level con-
trols. The unit carries a suggested list
price of $179.95.

The new headphones list at
$19.95.

do you

need 8-track lubricated tape,
cassette tape, C-O’s or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC [INDUSTRIES

— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN
EMPIRE MAGNETIC INDUSTRIES
545 Allen Rd., Woodmere, N.Y. 11598
Phone (516) 420-8558
Miami, Florida—Flagler Piaza Bldg.
4100 W. Flager Street
Phone (305) 448-9038

cuss prices and equipment. The se-
lected items are then delivered to the
home and tested before the sale is fi-
nalized. No down payment is re-
quired.

“We can get anything the cus-
tomer wants,” says Weaver. “Any
name brand and any price range.
And we have a competent sales staff.
They can answer any question a cus-
tomer might have.”

For those who prefer to see the
equipment before ordering, Weaver
now has a new showroom, “a living
room effect.” For best results, how-
ever, Weaver tells the customer the
listening test should be made in the
actual room where the equipment
will be located. Moreover, Weaver
makes sure that everything listed by
his company is on display in his
Pennsauken showroom.

“People think our system is fan-
tastic,” he says. “They like the con-
venience. And they never have to
guess what the system will sound like
when they get home.”

CARRY ME AWAY —Gibson's display
with perky Mura headset wearer
plops invitingly amid car stereo
players and accessory display. Point
of purchase theme is a character-
istic of the chain profiled in Bill-
board’s June 15 issue.

Russian Car Stereo

o Continued from page 42

models in 1974 lines (Billboard,
April 6).

As might be guessed, disk equip-
ment far exceeds tape players. One
reason relates to cost. The average
open-reel or cassette monaural unit
lists for $230-$300 while a record
player in the same class is around
$75. Prerecorded cassette sell at re-
tail for $7-$11 while LPs list as much
as half this price.

Tape/Audio/ Video

Quadruplex [s
Best Way to Go
—RCA Engineer

LOUISVILLE—Although RCA
believes in the long run a radically
different method of video tape
recording will supplant both quad-
ruplex and helical scan, a VTR de-
sign engineer with RCA Broadcast
Systems says company studies show
quad the best approach for the next
decade.

Speaking at the recent Southeast-
ern Educational Conference here,
Lee Hedlund noted that RCA engi-
neers are now evaluating findings of
a field survey in which key VTR
users described their current and fu-
ture video recording requirements.

Among early findings: Standard-
ization is vital, as users will not en-
dorse changes that would make fu-
ture machines incompatible with
existing tape libraries; many broad-
cast users are attracted to certain
modifications if they are simple and
adaptable 1o current VTR models;
greatestinterest is in operating at 7Y%
ips tape speed for cost savings, if
performance is essentially cquiva-
lent to that at 15 ips: lesser interest
was shown in simplification of setup
and operation, and provision for two
stereo audio channels.

The suggestions were given the
name Quad IA in a presentation by
RCA at the recent National Assn. of
Broadcasters convention showing
some of the ways these improvement
objectives could be realized.

Preferred Sounds
In New Expansion

® Continued from page 43
audiophile and mass consumer mar-
kets was taken when it steered away
from employing technical terms in
describing its products, and instead
stressed what Lesson calls a func-
tional approach to packaging.

Preferred Sounds is a subsidiary
of Longines Symphonette and, ac-
cording to Lesson, the combination
of a well-known and trusted brand
name, along with straight forward
packaging, has resulted in both
dealer and consumer enthusiasm.

Lesson says that the new push into
supermarkets and other nonmusic
stores is being undertaken through
distributors  and rackjobbers. He
says distributors are vital as they
provide better inventory control
than most chains, while rackjobbers
“could do very well with the Lon-
gines line.”

“What we are doing is targeting
our products to hit the volume price
points, offering excellent dealer
margins, and a wide variety of pack-
aging to fit every need of the self-
service and rack-oriented mass re-
tailer,” says Lesson.

To support the expansion pro-
gram, Preferred Sounds has released

BIGSTON's new lightweight, com-
pact recorder, model KD410, fea-
tures a condensor mike, built-in au-
tomatic level contsol and a see
through lid. Retail: $49.95.

I
DISPLAY MEDIA’s Securette, a
new, safe tape display. Securette
holds 120 cassettes or 64 cartridges
in- clear, injected molded plastic.
Tape spin on a steel rod for easy
reading but are removable only with
a key.

PANASONIC’s new 4-channel stereo music center with an 8-track cartridge
system and FM/AM/FM radio with a 4-channel balance scope. Model RE-
8860 offers four separate air suspension speakers and discrete and matrix

sound. Suggested retail: $359.95.

HITACHI introduces its ‘‘Language
Laboratory’’ casset:e recorder,
TRQ-2LL. The LL allows user to lis-
ten to prerecorded scunds on one
channel and repeat after it on sec-
ond channel for playback compari-
son. Double mixing and playback
speed control are other features.
Unit, with storage space, is $179.95

FAIRFAX INDUSTRIES introduces
the FX-350 direct radiating column.
The speaker complement consists
of a 10” woofer, 5" midrange and
312" wide dispersion tweeter. Sug-
gested retail: $189.95.

a 16-page full-color brochure de-
scribing how the self-service and
rack-oriented mass retailer can take
much of the confusion out of selling
blank tape products if he uses Pre-
ferred tapes.

The brochure, according to Les-
son, contains dozens of display ideas
and packaging concepts designed to
give retailers a suitable profit envi-
ronment.

Also shown is a variety of pre-
packed, sales-stimulating self-serv-
ice merchandisers ranging from
free-standing units that accom-
modate 336 multi-pack 8-track and
cassette blank tapes, to counter-top
wire racks that hold 36 blister-
packed units.

GE's new stereo system, SC2310, includes FM/AM/FM stereo receiver, 8-
track cartridge recorder/player and matched wood speakers. The system is
equipped for QuadraFi ambience sound system with the addition of two back

Are you getting those High Profit,
speakers. Suggested retail: $369.95.

PLUS Sales available with Fast Moving
Audio Cables, Cannectors, Speaker
Wires, Adapters and Plugs?

fanstichl
as cables
& connectors

Now available from the same dependable source that makes SAME DAY

SHIPMENTS of PFANSTIEHL Needles, Phono Cartridges, Tape and
Accessories. Write today on your letterhead for details of Special
Introductory Offer.

3300 WASHINGTON ST. / BOX 498
WAUKEGAN, ILL. 60085

JVCintroduces its 1248, claimed as the world's first 8-track record/playback
deck with built-in automatic noise reduction. Other features include a special
fast forward and 2 record level controis. Retail: $249.95
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‘Opry’ Trust Fund Raises
$250,000 Since 70 Founding

NASHVILLE—The “Opry” Trust
Fund, founded in 1970 to aid indi-
gent musicians, performers with un-
usual expenses, and artists with
emergencies, has now dispensed
nearly $250,000 for these purposes.

The Trust Fund is an outgrowth
of the annual “Grand Ole Opry”
Birthday Celebration, held each Oc-
tober here. Begun in 1952 for the
disk jockeys, it grew to impressive
proportions, was joined by the
Country Music Assn. in its annual
meeting, and has long enjoyed the
support of major record labels and
independents.

Intended solely as an industry af-
fair, it became infiltrated by fans,
which led to the formation of Fan
Fair, a June promotion, jointly oper-
ated by the “Opry” and the CMA.

By BILL WILLIAMS

This was established to afford the
consumer the same opportunities
the industry had during the October
gathering, and to draw the fans
away from the industry conclave. It
has been highly successful in both
endeavors.

The Trust Fund was set up thusly:
A $20 registration fee was estab-
lished. Half of that money. placed
directly in a bank, went into the
Trust Fund, supervised by persons
in the industry, including artists and
executives.

Each case has been considered on
its own merit. The remaining half
was prorated among all of the coop-
erating record firms who provided
talent and the like to make the gath-
ering a success .

WSM and the “Grand Ole Opry,”

Willie Nelson Picnic Draws
100,000InThree-DayShow

COLLEGE STATION, Tex.—
More than 100,000 people, by esti-
mate, attended the Willie Nelson
Picnic gathering near here last week,
a three-day show in which some
spectators even arrived by para-
chute.

According to the estimates, 35,000
each attended the first two days,
with almost that many on the third
day. The final day crowd was re-
duced somewhat by the hot sun and
100 degree temperatures. An exact
count had not been determined be-
cause ticket sales took place
throughout Texas, and there were no
turnstyles. Whether the four who

Dot Releasing
Dexter of U.K.

NASHVILLE—The first country
international record for release in
the United States by Tara, Inter-
national, will be carried on the Dot
label, according to Dick Broderic.

Broderic, former Country Music
Assn. board chairman who now runs
Tara, said a cut of Ray Dexter, done
in England, will be handled by Dot.

“Americans will be surprised to
hear a new sound.,” Broderic said.
“British country acts are developing
their own styles and no longer cop-
ying their American counterparts.
There is no more soundalike in-
volved.”

5
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parachuted in had tickets could not
be established.

Held at the Texas World Speed-
way, there were 11 hours of music
each day, held to that total by a cur-
few. The show was filmed and
videotaped, the latter for two “Mid-
night Special” shows which are
scheduled to be run in August.

Despite the size of the crowds,
there was no violence, no trouble.

The cast, besides Nelson, included
Leon Russell, Waylon Jennings,
Larry Gatlin, Bobby Bare, Michael
Murphy, Sammi Smith, B.W. Ste-
venson, Jerry Jeff Walker, Doug
Kershaw, Lee Clayton, David Allen
Coe, Rickey Nelson and his band,
Doug Sahm, Billy Joe Shaver, Red
Lane, Red Steagal, John Hartford,
Jimmy Buffet, Buzz Raybon, Jerry
Lane, and “Kung Fu™ actor David
Carodine. There were perhaps a
dozen or so lesser known acts.

The inevitable streaker was there,
too, a young lady who dashed across
the stage while Jennings was per-
forming.

In many instances, the big acts
banded together to perform to the
delight of the crowd.

Called a success by its backers, the
artists concurred. Everyone was
paid. The “Picnic” was an out-
growth of previous “Reunions” and
the like, which were less than finan-
cially solvent.

0 fr* seBr:

SONNY SINGS: Sonny James was back in the Columbia Studios to cut 25

AAs LR

sides, including his new single. With him are co-managers Bob Neal, left, and
Luther Wood, third from left, and Columbia’s Gene Ferguson.

in turn, absorbed all of the costs,
since it originally was an “Opry”
promotion. These include the full
cost of rental of the Municipal Audi-
torium, use of the Opry House, the
sound system, stagehands, security,
printing, some of the food costs, cost
of badges and the computer service.

Last year, each record label which
took part was reimbursed $7,000 to
help defray the costs of their enter-
tainment. The remainder was placed
in the Trust Fund.

Fan Fair works on the same basic
principal, although there are some
differences. The entire $20 registra-
tion fee is placed in a bank account,
and every record label which takes
part is reimbursed at the rate of
$1,000 an hour to help defray costs.
The Country Music Foundation was
paid $4,153 out of the total amount
for providing tickets to tour the Hall
of Fame. Transit Buses, which car-
ried the fans to various functions,
were paid $6,000.

In addition, WSM again paid the
entire cost of the auditorium, the
sound system, the stagehands, secu-
rity, printing and food. It also paid
the rental on the Auditorium plaza
deck and provided all prizes for the
Old Time Fiddlers contest. Again
there were computer expenses. Sets
cost an additional $2,500.

After all record labels are paid,
any money left (if any) is kept in the
Fan Fair account in the bank as a
hedge against next year’s expenses.
If this fund should build in the fu-
ture, record companies would be
reimbursed at a higher rate than the
present $1,000 an hour.

All of this information was gath-
ered from the labels and from
“Opry” officials at the request of
Billboard, to counteract criticism
that WSM and the “Opry” are prof-
iteering on the two conventions.

A further criticism dealing with
“bus tours of fans brought in for the
October industry event” also was an-
swered this way: WSM conducts or-
ganized tours throughout the year
which include lodging, tickets to the
“Opry,” tickets to Opryland in sea-
son, and other benefits. These are all
obtained at reduced rates. Other
tour agencies operate somewhat
similar packages.

Those fans who are brought in on
such tours for the October conven-
tion are not registered at the “Grand
Ole Opry Birthday Celebration.”
The only thing related to this in their

(Continued on page 48)

Committees Set
By Acad’s Boyd

LOS ANGELES-BIll Boyd has
been elected chairman of the board
of the Academy of Country Music
for the third consecutive year here,
and has named members to three
prime committees.

Named to the Awards Show Com-
mittee are: Billy Ezell, chairman:
Billy Strange, Jim Halsey, Gene
Weed and David Skeptner.

Named to serve on the Ways &
Means Committee are: Ron Weed,
Frank Jones, Michele Kay, Ron An-
ton, Ken Kragen, Donald Kahn and
Bob Kirsch.

Members of the Golf Committee
for the tournament centering around
each Awards Show are Don Lenier,
Marvin Joyner and Charlie Adams.

Ben Susman was elected parli-
mentarian.

www americanradiohistorv.com

HOLLERIN’ HALL—Mercury's Tom T. Hali and his producer, Jerry Kennedy,
at Spivey's Corner, N.C., where they helped judge the sixth annual National
Hollerin’ Contest.

Music Row Adding New
Look as Buildings Go Up

NASHVILLE—A massive beau-
tification project for this city’s once
dingy Music Row is a few steps
closer to reality with completion of a
few new projects and progress on
others.

Nearing completion now is con-
struction of the City Executive
Building, in the center of the “Row,”
the first high-rise complex in the
area. The building includes three
levels of underground parking and a
rooftop with a view of the entire city.

One of its principal investors is
Gordon Stoker, lead singer for the
Jordanaires, and it will house pri-
marily music tenants. Some entire
floors will be converted to combined
office-apartments, and the lobby
will include tasteful boutiques and
the like. There also is a bar, press
conference rooms, and a large con-
ference room.

Across the street is the new 4-Star
building, with five stories and a
penthouse, and 65,000 feet to care
for the needs of 4-Star Music Inc.
Future plans there call for expan-
ston into the fields of television, mo-
tion picture production, and a “total
entertainment complex.”

Within close walking distance are
the new facilities of BMI, expanded
greatly to accommodate the number
of writers and affiliated publishers.
The tasteful expansion includes new
executive and secretarial offices, a
conference room of major propor-
tion, a fully equipped sound room,
film projection facilities, and park-
ing space for 60 automobiles. The
plush interior design was done by
Douglas Williams.

The razing of old buildings also
has given a new look to the ASCAP
building, which now technically
fronts on 16th Avenue, facing the
Hall of Fame.

Gone from the Hall of Fame
building into new quarters of its own
is the Country Music Assn. Finally
out of its basement accom-
modations, CMA now has a mod-
ernistic and yet practical home of its
own.

Two new motels also complement
the Music Row area. The first was
the Spence Manor, consisting en-
tirely of suites. Directly across from
BMI, the Manor has all modern fa-
cilities and provides luxury for vis-
iting groups (such as the board of di-
rectors of BMI) who want close
proximity to activity on the music
scene.

The other, close to the Hall of
Fame, is called the Hall of Fame
Motel. Its principal investor is Har-
old Hitt, who also was involved in
the building of the Mercury Studio
building and other structures on the
row. 5
The constant battle for total beau-

tification goes on, culminating a 20-
year conversion from a neighbor-*
hood of old and marginal homes
into an impressive, affluent concen-
tration of music structures.

In addition to the other work,
RCA is expanding and remodeling
its studios, “deadening” the sound
for a new effect. Also, the Country
Music Wax Museum has opened its
doors on the row, featuring virtually
all of the leading artists in wax fig-
ures and their original clothing. This
same building also houses a new
record shop owned by Doyle Wil-
burn and Sue Kline, and is about to
open a country-style restaurant.

BobButIer

& The D.J.’s
“LOVE ME JUST
A LITTLE"

ON NASHVILLE NORTH
RECORDS

s

) w9
Merle Miller

LATEST SINGLE:

“COUNTRY WAY
OF LIVING™

ON NASHVILLE NORTH
RECORDS

For information on
these artists wnte

Bob Butler
Management

3120 North Hills Blvd
Adrian, Michigan 49221
313-263-1030
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Nashville

By BILL WILLIAMS

Sheb Wooley, along with Ben
Colder, has left MGM Records after
26 years and has signed with Nash-
ville-based Cinnamon Records.
Glenn Sutton will be his producer.
His first release on Cinnamon is
scheduled for late this month. ...
Typos can be expansive. Dot’s Ray
Griff was given a contract to play in
Prattsburgh, N.Y. It should have
been Plattsburgh. He went 400 miles
out of his way, but still made the
date. ... When the Oak Ridge Boys
go to Paris, Tex., this week it will be
homecoming for lead singer Duane
Allen. . .. Danny Davis and Loretta
Lynn have cohosted another Mike
Douglas Show. It’s Danny’s third
this year. . . . For the first time in his
traveling career, David Rogers’ bus
ran out of gas. It was near a moun-
taintop in Tennessee, and after
hitchhiking to the summit, it cost
him $35 to get what he needed.

Jerri Kelly of GRT has concluded
a major promotional trip, calling on
every major distributor and radio
station in the South. She also has
been selected to do a weekly tele-
vision show in Nashville and is play-
ing nights at a'local club. Very tal-
ented lady. ... Professor Darrell
Hayden of the University of Ten-
nessee, Martin Branch, also records
for Jubal Records. He has opened at
a club in Martin, known as Our
Place. It’s the first time the night spot
has offered bluegrass music. Ac-
cording to management, the stu-
dents have grown tired of rock mu-
sic. ... Jimmie Buffett is one of the
hottest acts going. After a string of
U.S. appearances, the former Bill-
board staffer flew to France where
he is writing the film score for a
movie now in post-production. He’s
joined in many of his travels by his
manager Don Light.

Melvin Nash of Norman, Okla.
has a new single out on Impel
Records which is catching on in his
area. ... On the subject of Norman
people, the Johnny Sennard and
Julie Jones Show keeps constant

(Continued on page 50)

Opry Trust Fund

® Continued from page 47

package is a ticket to the “Opry” on
Saturday night to the early show.
Both the second show and the pre-
ceding Friday night show are held
completely for convention partici-
pants, at no extra cost. The “Opry”
thus, in effect, gives up.a gate poten-
tial of some $40,000.

As for participation in the Octo-
ber convention, WSM gives prefer-
ence to those companies which sup-
ported the gathering from the
beginning. However, in recent years
the format has been expanded to aid
others, sound booths have been set
up for artists of virtually all labels to
conduct interviews, and cooperative
efforts have been reached with both
CMA and the three performing
rights organizations so that they may
conduct their private functions with-
out conflict with any event regularly
scheduled.

The performing rights parties are
by invitation only, and are con-
trolled completely by those organi-
zations. The CMA functions are pri-
marily for its membership, and tick-
ets are sold separately. None of this
money goes to WSM or the “Opry.”

There have been, in recent years,
frequent private or open parties
given in conflict with the scheduled
events at the Birthday Celebration.
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Seals, W. Jennings), Epic 5-11142 (Columbia)

(D. Silvers). 20th Century 2106 (Hank
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1| 2 [12 | MARIE LAVEAU=so0hy gore 35 | 26 | 11 | | WANT TO STAY— tarel o 6|7 | 5 |
(S. Sitverstein, B. Taylor), RCA 6261 (Evil Eye, BMI) (] Foster,_B. Rice), Cnnna:\':: 7988 : ’ sXIEf?;g(V)IEYBoTSEV?HSgh?
ﬁ 8 | THIS SONG IS DRIVING o e | | : (R Bourke), ABC 11443 (Chappet, ASCAP)
ME CRAZY—Tom 1. Hall HOW LUCKY CAN ONE i L !
(T.T. Hall), Mercu?';‘7348; (Phonogram} MAN BE—Joe Stampiey ﬁ |2 | 8;%#2”&{#%:#2 AND, :EEP
(Hallnote, BMI) (1. Stampley), Dol 17502 (Famous) (Su-Ma, BM1) | . ; o dhckal
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| { |
B 9 | 7| vou canr s 4 seacon (If Your Light |0 Dene) RGH 0295 CheryLane,ASCHP) nin|T | RELEASE ME—Marie Owens |
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8 3 |11 | 'M NOT THROUGH LOVING o e, Léq}ewm)(,: Mercury 73485 (Provopam) @il ‘ A L l
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| | (N. Wilson, C. Taylor, G. Richey), Epic 511122
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y Nine/Elvis, ] ’
14 | 17 9 DON'T YOU THINK—Marty Robbins il [ g gO:ERTS Uguotalll oL ilF] | %cu%maEerT Tce;rsrg:;argiamte 507 (Comet, ASCAP)
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Following in the footsteps

of all his big hits

SONNY JAMES

THE SOUTHERN GENTLEMAN

A Mi Esposa Con Amor
(To My Wite With Love)
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Exclusively on Columbia Records
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bookings even without a hit record.

JULY 20, 1974, BILLBOARD

150 proof
hit that’s
big in

The act is booked by Buddy Lee. . . .
The Buck Finley tour for Cherish
Records was a huge success. Fred
Vail helped carry it off. Buck enter-
tained in his own bus. ... Tandy
Rice reports that country music is
doing excellently on its pilot run in
New England’s theater-in-the-
round concept. He wrote from Co-
hasset, Mass., where Loretta Lynn,
Hank Williams Jr. and Jerry Clower
were packing in the crowds. “This
is,” he says, “pure summer stock.”
... Singer Susan St. Clair, niece of
Tommy Overstreet, married to film
producer Chuck Ison. Suzie is the
daughter of Music Row’s Deoris
Lynch. ... Wedding is planned for
Jon Hager, of the Hager Twins, and
actress Karen Valentine.

Singer Sue Thompson is recov-
ering from what may be rarest acci-
dent of all. While in Reno riding in a
rodeo parade, she fell from the top
of a stagecoach. Various acts had to
fill in for her. .. Tommy Cash’s bus
chosen for a prop in a new movie

Last Week

TITLE-Artist, Label & Number (Distnbuting Labei)

* Star Performer—LP’s registering proportionate upward progress this week

1
T

6 | IF YOU LOVE ME LET ME KNOW—Olivia Newton-John, mca 411
19 | THERE WON'T BE ANYMORE—Charlie Rich, Rca apLi-0433

65 | BEHINO CLOSED DOORS-Charlie Rich, Epic KE 32247 (Columbia)
VERY SPECIAL LOVE SONGS—Charlie Rich, Epic KE 32531 (Columbia)
14 | STOP ANO SMELL THE ROSES—Mac Davis, Columbia KC 32582

7 | THE BEST OF CHARLIE RICH—Epic KE 31933 (Columbia)

9 | HANG IN THERE GIRL—Freddie Hart, capitol 11296

A LEGENOARY PERFORMER, Vol. 1—Elvis Presley, Rca CPL1-0341
PURE LOVE—Ronnie Milsap, Rca APL1.0500

COUNTRY BUMPKIN—Cal Smith, mca 424

LET ME BE THERE—-Olivia Newton-John, mca 389
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THIS TIME-Waylon Jennings, RCA APL1.0539
GREATEST HITS VOL. H—Loretta Lynn, mca 420
SMILE FOR ME—Lynn Anderson, Columbia KC 32941

15 5
19| 5
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h . bcing shot in Nashville, His driver, 21 4 RUB IT IN-Billy Crash Craddock, ABC ABCX-817
c ar a c I n n Ken Blanton, will play the part of the 16 | 18 | 6 | RAGGED OLO FLAG—Johnny Cash, Coumbia KC 32917
‘ bus é::ﬁ,raolf{:tf:;’ ;‘;’{,fgjoi;';%:g 17 | 12 | 19 | WOULD YOU LAY WITH ME (in A Field of Stone)=Tanya Tucke,

by Ricci Moreno for Dot. ... IMI’s ﬁ ) o
Jack Clement has made a lot of 23 3 | SPOOKY LAOY'S SIDESHOW—Kris Kristofferson, Monument PZ 32914 {Columbia)
changes, not the least of which is ﬁ 33| 2| COUNTRY PARTNERS—Loretta Lynn & Conway Twitty, Mca 427
adding a company cook and chief ﬁ
hostess. She is Mary Walton 32 2 | BOOGITY BOOGITY—Ray Stevens, Banaby BR 6003 (Chess/Janus)
Caldwell, who formerly owned the 21| 22| 5| HOUSTON (m Comin' To See You)—Glen Campbell, Capitol ST 11293
Ritz Cafe in Nashville. . .. JMI, by )
the way, has signed a Canadian dis- 22 | 13 | 17 | SPIDERS & SNAKES—Jim Stafford, MGM SE447
tribution agreement with Boot 23 | 20 | 6 | FULLY REALIZEO—Charlie Rich, Mercury SRM2.7505 (Phonogram)

Freddie Hart, on vacation, didn’t 26 | 28 i 19 | (F WE MAKE {T THROUGH OECEMBER—Merle Haggard
get off the road. Instead, he and his & The Strangers, Cantal S1-11276
family took an automobile tour 27 | 16|13 | GOOD TIMES—Elvis Presley, Ron cpLLot7s
which culminated_in Springfield, P 37| 3| IN MY LTTLE CORNER OF THE WORLO—Marie Osmond, wow wac s
o. ... Singers Bi aylock an
Clay Willis received a silver copy of 29 | 30| 4 EPLll{I"angASS COUNTRY-Danny Davis & The Nashville Brass, Rca
their album from Elanco Products '
Co. The LP was used in promotion 30| 35| 3 1-40 COUNTRY—Jerry Lee Lewis, Mercury SRM1-710 (Phonogram)
Serge Denpott. sseociate. professor | | BY| = | 1| JEWNE PRUETT-vca s
of sociology at ,Bowling Green State 32 | 26 | 14 | HONKY TONK ANGEL—Conway Twitty, Mca 406
;i‘r‘i'gegs‘go‘" 0};:;" (‘)Sf”v"vi;’l‘a:‘;gna 33| 17|10 | NO CHARGE-Meiba Montgomery, tiekia 75075
us biograp on Jen-
nings. He’d appreciate hearing from 34 | 39| 2| GOOOD N' COUNTRY—Marty Robbins, mca 421
pisinends. . Ranwood artstLamy | |y~ | 1| ID FIGHT THE WORLD—lim Reeves, fcs e o5
rider return e en Nugge
’ ’ in Las Vegas July 26 and then on to 36 24 118 THE ENTERTAINER—Roy Clark, Dot DS 1-2001 (Famous)
) thc’I!"}zlllolr?mnon Non}l\( Ht(r)lll_)’wfof- 37 | 43| 5 | LEAN IT ALL ON ME-Diana Trask, Dot 26022 (Famous)
... The Four Guys make their Lake
Tahoe debut in August as part of the 38 | 41 1 20 | JOLENE-Dolly Parton, Rca apL:.0473
ghaﬂ?y Prf’dekstow- Roolyal % - | 1 | WHISPERING-Bill Anderson, mch 416
merican’s Jacki Le went to Olive
’ Hill, Ky, for a reunion with Hillman ﬁ - 1 | THE VERY BEST OF DON GIBSON —Hickory H3G-4502 (MGM)
Hall, her producer. He’s the brother 4 | 46 | 4 | FOR THE LAST TIME-Bob Willis And His Texas Playboys, United
of Tom T. Hall, and the town again | Artists UA LA216-12
hadT‘LO'?CTOT}ng fcs""f"lféi‘{r lh)‘"t‘ 42 | 29| 34| LOVE IS THE FOUNDATION—Loretta Lynn, uc 355
... The July itinerary ol s Dot-
2 81 tie West in)::ludes aryNashvj]]e date. | 43 25 [ 29 E&BCBP! ZBOI;EOE SINGS LULLABYS, LEGENDS AND LIES—Bobby Bare,
- ... The “Energy Crisis” single by }
R CA APBO O Gas, Oil and Electric Co. is now 4 | 47 | 4 | WOMAN YOUR NAME IS MY SONG—Tommy Overstreet, pot DoS
. being pushed to all major country I | ' 26021 (Famous)
pu bl 1 Shed by stations, after acceptance by a few of 45 - 1 TWO WAY STREET—Mel Street, GRT 8002 (Chess/Janus)
ROSE ‘BRIDGE MUSIC.incll them. Writers of the tune are Bernie | | 4o | 07 | 1o | e 10 | 0VE Hank Snow, ¢0r ru s
inc. Baum and Al Rubin, who have writ- - o :
r Y
" ten country tunes. .. . Roy Clark has 47 ! 38 | 5 | RED ROSE FROM THE BLUE SIDE OF TOWN/SOMEWHERE AROUND
signed a two-year contract with the MIDNIGHT—George Morgan, mca 422
; Hughes Hotel chain in Las Vegas. 48 | 34| 8 | COUNTRY BOOTS—Boots Randolph, Morument K2 32512 (Columbs
EXC'USIVEIY on T .» o Smiley Monroe is doing Gt 0! an'op + Monument (Columbia)
RCA RECORDS “‘:‘44 pendent promotion out of both 49 | -]1 IT'S THAT TIME OF NIGHT-Jim Ed Brown, RCA APL1-0572
P . :
iid4ed4d4 Nashville and Hollywood, working 50 | — | 1 | SHE SURE LAID THE LONLINESS ON ME—Bobby G. Rice,
& :,:4 < dg now on singles by Ernie Ford and GRT 8001 (Chess.Janus)
e 9 %qg Brush Arbor. He also is doing one
vod

Records, owned by Jury Krytuik.
That label is distributed and pro-
moted through Canada by London
Records.

nighters as an entertainer. ... The

ﬁaoz
) > AT

COUNTRY FEELIN'—Charley Pride, Rca APLI-0534
MAMA KERSHAW'S BOY—Doug Kershaw, warner Bros. BS 2793

Country Bugs, the young family
group, appeared on the Lynn Ander-
son Show at Spokane’s Expo ’74
World’s Fair. Booking was set by
Northwest Releasing Corp. . .. Walt
Riddle of WHYT-AM, Noblesville,
Ind., is in need of country releases.

COMING up in Billboard:

Sept. 14 issue—Spotlight on Charlie Rich

Oct. 19 issue—Country Music Supplement
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"‘4dS SOON A4S 1

HANG UP THE PHONE"

Lovetta Lynn

meca#+40251

and Conway Twitty

E-X-P-L-O-S-I-V-E is the only word that can explain the
initial reaction to Conway & Loretta’s latest Single &
LP release.

The Song s destined to be the biggest record they've
ever had es COUNTRY PARTNERS and that’'s saying
a whole lot. Sales and Airplay are both exceptional, as
reflected in The Billboard Charts. The song leaped to
ﬁ after just six weeks on the Chart. Thanks for your
fantastic support.

Published by Twitty Bird Music

I Exclusive Bookings

6 Elnited Talent, Ine.

1907 DIVISION STREET -« NASHVILLE. TENNESSEE 37203 (615) 244-9412

mca #427
Exclusively on MCA Records
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» ] < Copyright 1974. Bill-
CIUb FI re Top50 s E‘oargpg\}%:‘icatiog‘s. Inc
0 part of this ication
ay, Bé | [ep{oddbad:
stored in a retrieval sys-
Law Due? 5 2
M m or y me
‘ lectronic, hanical,
NEW YORK—-Westchester ;’?g'é?ggyi"gws%:'%ﬁ‘:?-
County officials are considering es- 8_235%5:5;::“:5‘:&: oet
tablishing occupancy laws for public 1 gubligher.
places in the wake of a fire which @'}
killed 24 young persons and injured : : ; ;
27 in a Port Chester nightclub. = The.se lale l?fst Isellm;(;l m(alqdle-of-‘the-lqad | smg_les compiled from
Westchester Counly A a national retail sales and radio station air play listed in rank order.
fred DelBello indicates he plans T % s
looking into the feasibility of laws to ;n * 3
;el:b’g’l‘i‘;‘;‘ﬂgézsnumber of persons in E 3 = [TE Adist, Label & Number (Dist. Label) (Publisher, Licensee)
Several persons who escaped un- 1] 1] 8 ANNIE'S SONG
scathed from the club, Gullivers, in- | | John Denver, RCA 0295 (Cherry Lane, ASCAP)
dicaled the room was packed with 2 3| 6 YOU AND ME AGAINST THE WORLD
young pe0p|e home from college. [ Helen Reddy, Capito! 3897 (Almo, ASCAP)
o Thirty-six hours after the blaze. 3 4112 ?OME BMgNDADY hil 4385 (ABC/Dunhil, BMI)
; 3 immy Buffett, Dunhi /Dunhill,
MUSIC COLONY—Colony Records New York store devotes their Broadway ~ 1ich occurred early Sunday mora-
; ial di ; ; ing (30). only 15 of the vicums had $, 2110 HAVEN'T GOT TIME FOR THE PAIN
window to a special display of folios and sheet music from the Warner Bros. b & 'd' 'Fy Carly Simon, Elektra 45887 (C'est, Maya, ASCAP)
catalog. Entitled ‘‘Warner Bros. Is Music,”” the display highlights the com- e;:in ferenil 1'ed. R 5 910 PLEASE COME TO BOSTON
pany's publication catalog and included the Beatles, Bob Dylan, Elton John, gumalesasiolhaliimberofipers ; Dave Loggins, Epic 511115 (Leeds, Antique, ASCAP)
Paul Simon and Art Garfunkel, Loggins and Messina, Peter, Paul & Mary, the sons in the room at the time the fire 6 | 7|1 THE AIR THAT | BREATHE
Grateful Dead, Laura Nyro, Cat Stevens and other contemporary song- hroke‘ out while a rock ‘ban‘d, the | The Hollies, Epic 11115 (Columbia) (Landers-Roberts, April, ASCAP)
writersias well as standard collectians. Creation was playing, are in dispute. 7 5011 WEAVE ME AT THE SUNSHINE/| DONT KNOW WHAT HE TOLD YOU
! The figures range from 200 to 700. | Perry Como, RCA 0274, (Donert, Roncom, ASCAP)
The mayor of Port Chester which 8 | 615 IF YOU LOVE ME (Let Me Know)
Blue Note Breaks Jazz Mold = rorsiion of sbout 2500 s wormonan
says the building had been inspected A L s E%JNM(C); &%’G&E ASCAP)
® Continued from page 40 Butler speaks positively about the L{‘.ggswas found to be frec of viola- 10 [ 13 13 GEORGIA PORCUPINE
o 2 R N 1 - George Fischoff, United Artists 410, (United Artists, ASCAP)
The first believers were radio sta- future of Blue Note because of the . . ) . | | €
tions WHRU-FM (in D.C), new acceptance the label is now re- hThe ,mi.w‘is .lhle “O}:S’[ 1) e 1 . 8 14 XOU mm:T gﬁ.t 'IM§867 (Maclen, BMI)
WCHO-AM (in Detroit), and ceiving. He's proud of the fact that COGErS ISoy Qe LrS FeveEm, | o ipen
; g o w“ . . ment officials and club owners won- 1214 7 IF YOU TALK IN YOUR SLEEP
WBEE-AM (Chicago). It helped he’s head of the “oldest jazz label in dering about safety conditions in o Elvis Presley, RCA 0280 (Easy Nine/Elvis, BMI)
that Byrd was on the faculty at How- o5 Tl e vl (e e i entcr%‘linmenl& logalions lwhere 13 | 10116 | SUNDOWN
ard University where WHUR-FM is pressive jazz catalog.” hordeSL of people are fammed into Gordon Lightfoot, Reprise 1194 (Moose, CAPAC)
located, and that the group behind But he's also cognizant of the con- peop JAR n 14 117, 9 YOU'LL NEVER KNOW
’ g pA . ’ : PR ) one room—as is the case with many Denny Doherty, Paramount 0286 (Famous) (Bergman, Vocco & Conn, ASCAP)
Byrd was students at the university. stantly changing music field, and : ~ : - . ) ' '
7 S stuc y : . . discotheques which are booming 15 | 20/ 6 WORKIN' AT THE CAR WASH BLUES
The vibrations generated by the that if Blue Note is going to stand S ; . . .
h g. N/ . . . . again in many major markets. Jim Croce, ABC 11447 (Blendingwell/American Broadcasting, ASCAP)
aforementioned stations were felt all ta'll as a music la?el, Its going o 16 | 1213 YOU MAKE ME FEEL BRAND NEW
over, and Blue Notc Records was have lf) be bCC{iuse we have a repre- . The Stylistics, Avco 4634, (Mighty Three, BMI)
able to break the tradition of just lssnmﬂve musical spectrum at Blue  Famous Twinsets 17 23 4 FEEL ugs MAKIN' uaws s .
being considered a jazz-oriented la- ote” - ‘ Roberta Flack, Atlantic 3025 (Skyforest, BMI)
N J Have Nostalgic Mood 18 19 7 LOVES THEME 5 ot 840
. .. . . itliams, Columbia 46049 (Sa-Vette/january,
Another tradition was broken by NEW YORK- Famous Music is | | eid
; . . o ) 19 8
Buter ey, ne sanea o pie  Defendant Gets ST TN | [0 0w oo e, G
Note the first white artist, a guitarist. 1 Year In Jall LP’s for the price of one. The com- 20 15|18 OH VERY YOUNG
Dom Minasi. The two founders of ' pany claims that the 10 albums re- Cat Stevens, A&M 1503, (Ackee, ASCAP)
the label, Alfred Lyons and Francis SEATTLE—A man found guilty leased so tar have sold more than 21 30 3 CALL ON ME .
Wolff, began Blue Note with the of 51 counts of copyright infringe- 200.000. with orders totaling more Chicago, Columbia 46062 (Big Elk, ASCAP)
thought that it should be an ethnic ment in U.S. District Court here was than 100,000 units already set for six 216 1 | DON'T SEE ME IN YOUR EYES ANYMORE
. N ) . . Charlie Rich, RCA 0260 (Music Of The Times Music, ASCAP)
label. sentenced (o a year in jail on each additional packages slated for July 235 6 ROCK THE BOAT
Soon after Butler took charge. he ~ count. U.S. Magistrate John L. releasc. _ 1 The Hues Corporation, RCA 0232 (High Ground, BM1)
discussed the idea with two veteran Weinberg suspended the sentence Leuding the series in sales are the 24 38 3 DON'T LET THE SUN GO DOWN ON ME
artists of the label. Lou Donaldson on the provision that the defendant Andrews Sisters’ “In the Mood™ and w Elton John, MCA 40259 (Leeds, ASCAP)
and Horace Silver. “They were serve a minimum of four months in “The Best of the Mills Brothers. Vol. 527 7 THIS SONG IS DRIVING ME CRAZY
never against it,” tells Butler. “They jail. [=with al combined! sales (oial of Tom T. Hall, Mercury 73488 (Phonogram) (Hallnote, BMI)
had many times brought white acts The lawyer for the defendant, Jo- 51,000, Famous reports. A3 e EOCK JIOURTERSN
- : . eorge McCrae, TK 1004 (Sherlyn, BMI)
to the attention of Lyons and seph P. Cawley. said he would ap- ‘
: : 27 | 32| 5 MOONLIGHT SERENADE
WolfT, peal the sentence. | Deodato, MCA 40252 (Robbins, ASCAP)
Cawley was charged in a criminal 28 26 8 KING OF NOTHING
Russe"_cason information filed by U.S. Attorney New Seals & Crofts, Warner Bros. 7810 (Dawnbreaker, ABC Dunhill, BMI)
Stanley Pitkin with operating a pi- O 29 [ 35| 3 ¥0U TSURNEDRMY W?Z%IQD AROUNBD 0 Coms/Columbia. BN
= = rate tape manufacturin lant in rank Sinatra, Reprise (Warner Bros.) {Screen Gems/Columbia, BMI)
PUbIlShlng Sold T il or 5 T Componles 30 44| 3 (YOURE) HAVING MY BABY
’ X ’ . Paul Anka, United Artists 454 (Spanka, BMI)
LOS ANGELES—Bibo and 1 S, (P78, Quieies A _ 31— 1 IM LEAVING IT ALL UP TO YOU
Vogue Musics have purchased Rus- senzgd about _*.500 pirated tapes and Fantastic Fakes. a major producer | | Donny and Marie Osmond, MGM 14735 (Venice, BMI)
sell-Cason and Sons of Ginza Mu- various materials and machinery domestically of specially-recorded 32138 5 WHEN THE MORNING COMES
sics. Among the copyrights acquired used in the duplicating process. The hit imitations (Billboard, June 8), | Hoyt Axton, A&M 1497 (Lady Jane, BMI)
are “Little Green Apples” and plant was said to have produced has bought out Par Music Inter- 3329 | 6 IF YOU GO AWAY
w AT . about 50.000 irated t s ional in Atlanta, : i _ [ Terry JacKs, Bell 467 (E.B. Marks, BMI)
Honey™ written by Bobby Russell abou d pirated tapes per national in Atlanta, another sound w36 BF THANKFUL FOR WHAT YOU GOT
plus ::‘1-432 Franklin Pike Circlﬁ month. alike producing firm. | William De Vaughn, Roxbury 0236 (RCA) (Coral Rock/Melomega, ASCAP)
Hero,” “Better Home and Gardens. 3% 37| 5 THE MAN YOU ARE IN ME
“Then She’s a Lover” and "*Love On [ Janis lan, Columbia 46034 (Frank, ASCAP)
a Mountain Top.” 36 39 | 4 YOU CAN'T BE A BEACON (If Your Light Den’t Shine)
Dean Kay, vice prcsidcn(-gcnerul | Donna Fargo, Dot 17506 (Famous) (Martin/Fargo House, ASCAP)
Jalk 37 | 40 5 GOODBYE
man;‘adg?r of ‘hle l;]*‘f’vlrﬁnf; \Mlllk | Rex Allen Jr., Warner Bros. 7788 (Tree, BMI)
owne ‘1rms. notes that the Russell- 8 4 | 4 LOVE IS THE ANSWER
Cason talalog_acqmsmon reprfesepls Van McCoy & The Soul City Symphony, Avco 4639 (Avco Embassy, ASCAP)
a concerted effort 1o get heavily in- 39 4| 5 MAKIN' THE BEST OF A BAD SITUATION
volved in country music. J | Dick Feller, Asylum 11037 (Tree, BMI)
Bibo and Vogue are divisions of 40 | 42| 4 IT COULD HAVE BEEN ME
T.B. Harms and both firms have had L | : :?[r;"ESJ(:ioh\ANGM 018 (e, (5D
country hits in the past. L Blue Magic, Atco 6961 (Friday's Child/Poo-Poo Six Strings, BMI)
. 42 | 50 2 BE MY DAY
Mary|and Police Get o | a i , Tc:eu(r:aﬁt; :llljt;ié 727 (Prodigal Son, BMI)
8,000 Tapes In Raid Nick DeCaro, Blue Thumb 251 (Great Guns. ASCAP)
44 - 1 RINGS
CRISFIELD, Md.—Maryland | Lobo, Big Tree 15008 (Atlantic) (Unart, BMI)
State Police and officers of the 45 | 47 | 3 SECOND AVENUE
Somerset Counly Sheriff's office “ Tim Moore, A Small Record Co. 0601 (Famous) (Burlington/Andustin, ASCAP)
; . 36 8 FLIGHT 309 TO TENNESSEE
vde) gy [als UeeeD Loase Seig ' Vicki Britton, Bell 45,453 (Peso, Mighty USA., BMI)
more than 8,000 allegedly pirated 4 | 8| 2 ROCK ME GENTLY
tapes and alrresl'ing the owner, thn CBS photo | Andy Kim, Capitol 3895 (joachim, BMI)
Ward, for violating the state’s antipi- BOTTOM LINE PARTY—Don Kirshner, second from right, president of Kirsh- 48 | — | 1|  SAVE THE SUNLIGHT
racy statute. ner Entertainment Corp., celebrates the New York debut of Kirshner Records i Herb Alpert, A&M 1542 (Low-Sal, BMI)
More than 3,000 other tapes were group Kansas with CBS executives Goddard Lieberson, left, president CBS 49 | - | 1 | YOU CAN TAKE MY LOVE
recovered from retail stores serviced Records Group, Ron Alexenburg, vice president, sales and distribution, Epic Duncan McDonald, United Artists 436 (Unart/J.J. Gold, BMI)
by the distributorship. A hearing has and Columbia custom labels, and Irwin Segelstein, president, CBS Records. | -1 ‘ fgnEiEMrcﬁ?”%f:g'slw“ (Crazy Crow, BMI)
been scheduled for July 17. The scene for the label reception is the Bottom Line. s ek
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Pye, Disque Vogue to
Start Co. In Holland

LONDON—Pye has joined with
French independent Disques Vogue
to set up a new record company in
Holland.

The move is the second phase in
Pye’s overseas development plans
and follows the decision to set up a
new company in America, an-
nounced earlier this year.

Pye chairman Louis Benjamin last
week disclosed details of the deal
with Leon Cabat, president director
of Disques Vogue, company that has
been Pye’s distributor in Holland for
several years.

The new company—as yet un-
named—is a 50-50 venture for the
U.K. major and Disques and will be
based in Haarlem.

Utilizing Disques’ existing sales
and distribution facilities in Hol-
land, it will market, promote and
distribute both companies’ reper-
toire in the country. In addition, it
will enable Pye to sign and produce
local acts and acquire other labels on
a licensing basis for this territory.

Although the new company will
not immediately involve a joint ven-
ture by the two companies into man-
ufacturing on the Continent, Pye
managing director Walter Woyda
hinted that such a possibility had not
been ruled out for the future.

The first appointment to the new
company is Hans Kellerman as
managing director.

Kellerman, who has spent over 25
years associated with the record in-
dustry, was until recently managing
director of Nigram-Delta and was
responsible for the formation of
Delta in 1965. He will join the new
company on Aug. |.

Pye’s first releases in Holland un-
der the new arrangements will be
made later this summer. Product will
appear on the relevant Pye group la-
bel—as has happened for the dura-
tion of the company’s recent licens-
ing agreement with Disques Vogue.
Comments Benjamin: “In view of
the general trend towards a closer af-
finity with the Common Market, an
expansion in our own right is long

Strike Hits
‘Pops’; Seen
Hurting Cos.

LONDON—Record companies
banking on “Top of the Pops” to
push new entries up the charts may
soon suffer from a strike that is keep-
ing the weekly BBC-TV hit parade
show off the screen.

The program—recognized by the
industry as a top-selling aid—is
being hit by industrial action by the
Association of Broadcasting Staffs.

The strike by 90 production assist-
ants is preventing drama and light
entertainment shows from being re-
corded.

“Top of the Pops” has been wiped
out for the past three weeks and
won’t be broadcast this week either.
So far it has been replaced with re-
peats of the “Dad’s Army” comedy
series.

A BBC spokesman says: “The
strike is continuing and we will not
be able to bring ‘Top of the Pops’
back until it’s over.

“We don’t know what will replace
it this week but there are no plans for
any pop programs to be inserted.”

Patrick Leech, deputy general sec-
retary of the ABS, says: “There are
no plans for talks with the BBC at
the moment and at this stage we
can’t say when normal working will
be resumed.”

overdue. To go in very deeply on
one’s own in an unknown territory is
extremely risky so that it is an ob-
vious move for us to go in with estab-
lished associates.”

Coinciding with the news of the
company’s Dutch plans, Pye dis-
closed this week that it has con-
cluded a licensing deal with Ameri-
can independent Buddah, formerly
with Polydor.

The agreement is for three years,
covering the U.K. and Eire, and is
for both the Buddah and Kama
Sutra catalogs. In a parallel deal,
Precision has acquired tape rights to
the two catalogs.

The contract was signed in Lon-
don last week by Benjamin, Woyda
and Eric Steinmetz, vice-president
of Buddah.

Pye is rush-releasing the current
Buddabh hit, “On and On” by Gladys
Knight and the Pips, as well as two
other Buddah American hits,
“Kung-Fu” by Curtis Mayfield, and
“Finally Got Myself Together” by
the Impressions.

All three acts will be coming to the
U K. for personal appearances later
in the year.

Meanwhile, Pye is expected to an-
nounce shortly the signing of a li-
censing agreement with another
American independent.

CTI, Motown Deal

NEW YORK — The recently
signed distribution agreement be-
tween CTI Records and Motown
Records will only cover the U.S. and
will not affect the CTI network of
international licensees. The inter-
national operation of the company
will continue to be handled by John
Nathan of Overseas Music Services
Inc.

International

N

Luxembourg
Lists More
Format Shifts

LONDON—More pop news and a
new series of documentaries featur-
ing some of pop’s biggest names are
among program changes when Ra-
dio Luxembourg increases its broad-
casting hours in the fall.

The pop news service starts on
weekday evenings at 8:30 p.m. and
includes a guide to concerts
throughout Britain. “The Day That
Changed My Life” is the title of a
new series of pop documentaries be-
ginning on July 15.

Presenting the series will be Dun-
can Johnson, one of the first voices
heard on BBC Radio One, with his
first series for 208. Artists already
lined up include Gary Glitter,
Mungo Jerry, Mott the Hoople, Co-
lin Blunstone and the Chi-lites.

Luxembourg goes into its winter
programming at the end of Septem-
ber when it will open one hour ear-
lier each evening and close down
each night following News Extra at
2:30 a.m.

Radio Luxembourg has joined
forces with the EMI Tape Division
to sponsor a formula 5000 racing
team for the coming season. The
EMI/Luxembourg Lola T330 will
carry the identities of both com-
panies around the world and the as-
sociation is introducing the EMI
Records/208 Day meeting at Brands
Hatch on Aug. |1

EMI will be arranging guest ap-
pearances for many of its leading
artists wherever the car appears in
Britain, and after the close of the
season in October, on a promotional
tour of leading record shops, depart-
ment stores and exhibitions.

EMI Records/208 Day will
present a selection of races planned
to involve leading record person-
alities, top motor racing names and
members of the music business and
national and music press.

Blank-Tape Royalties
For In-Home Use Bid

LONDON-The head of the Mu-
sic Publishers’ Association break-
away group—the New Music Work-
ing Committee—has called for
royalty payments on blank tapes to
cover inevitable home-made record-
ings.

Lionel Conway, managing direc-
tor of Island Music and chairman of
the NMWC, said he wanted to see
the German system of royalty pay-
ments on blank tape sales intro-
duced in the U K.

In Germany consumers pay a
point-of-sale levy on blank tapes
and hardware in recognition of the
fact blank tapes and recording ma-
chines are used to record copyright
music.

The money is then distributed by
GEMA, the German publishers’
body, to publishing houses accord-
ing to their size. David Toff, secre-
tary of the MPA, would not com-
ment on the proposals.

Conway also hit at the system of
allocating royalties when the copy-
right owners cannot be traced. He
said the present method of a pro rata
share-out to publishers in various
countries is unfair because it ex-
cludes sub-publishers.

Conway also criticized the BIEM
system of paying mechanical royal-
ties in the country of manufacture
instead of the country of sale.

Conway was speaking after a re-
cent meeting of the NMWC at which
these topics were discussed.

The NMWC was recently set up as
ginger group, but with its members
still holding MPA membership.

Three members of the NMWC,
Nigel Haines, general manager of
Chrysalis Music; Sam Mortimer, of
Barn Music; and Conway, have ac-
cepted an invitation to join the
MPA’s Popular Publishers’ Com-
mittee.

PRS Income

® Continued from page 3

Commenting on the figures; PRS
chairman Laurence Swinyard told
the society’s recent annual meeting:
“The society is at present working in
extremely difficult conditions. Un-
precedented rates of monetary infla-
tion, a marked deterioration.

In particular, the postal services
on which the society relies greatly—
the administrative burdens of un-
remunerated tax collection and the
statutory restrictions on prices and
incomes are just a few of the many
difficulties with which we are con-
fronted.”

Looking to the future, Swinyard
notes that “the advent of commer-
cial radio in the U.K. is, of course,
another positive factor in our favor
although as by the end of the year
only two of the new stations were on
the air, our initial income from this
source was necessarily very modest.”
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More Tokyo Festival

Winners Are Listed

By HIDEO EGUCHI

TOKYO—“Midori-Iro no Yane”
with lyrics by Daizo Saito, music by
Kunihiko Murai and arrangement
by Koji Makaino won the Grand
Prize of 3 million yen—over
$10,000—June 30 in the 3rd Tokyo
Music Festival’s International Con-
test (Billboard, July 13).

Two Silver Prizes of 600.000 yen
or more than $2,000 each also were
awarded. The two winning songs are
“Tsumiki no Heya” with words by
Mieko Arima, music by Makoto
Kawaguchi, vocal by Akira Fuse
(King Record) and “Ai no Yukue”
with lyrics by Toyohisa Araki, music
by Kunihiko Kase, arrangement by
Yasushi Miyagawa, vocal by the
Peanuts (King).

Three Bronze Prizes of 300,000
yen or about $1,000 each went to
“Wakare no Kane no Ne” with lyrics
by Yoko Yamaguchi, music by
Masa-aki Hirao, arrangement by
Y akuji Ryuzaki, vocal by Hiroshi It-
suki (Minoruphone) who received
the International Judges Award
from UK. film star Joan Collins;
“It’s Yours To Have” with lyrics by
Reginald Dozier, music by

McKinley Jackson, arrangement by
Gene Page, vocal by Freda Payne
(Invictus) who won an award for the
best interpretation; “Forever My
Love” with words and music by Phil
Ok Yoon, arr. Katsuhisa Hattori, vo-
cal by Patty Kim representing the
Republic of Korea.

An award for the best composi-
tion went to A. Babadjoyan of the
USSR, for his “Chortva Kalesco™
and the award for arrangement was
accepted by Tiffanie of France in
behalf of Francis Lai, composer of
“Et Ce Soir Tu Telephones™ which
he also arranged.

Five TBS awards were won by
Muslim Magomayev of the USSR,
Simon & Bettina of West Germany,
Mary Travers of the U.S., Gold &
Silver of the U.K. and the Gimmicks
of Sweden, respectively.

Shirley Bassey (UA) was special
guest star of the festival, which was
sponsored by the Tokyo Popular
Music Promotion Association of
TBS *“for professionals the world
over.” The Frank Sinatra show at
the 11,000-seat Nippon Budokan
July 2 was telecast live over the TBS
network.

LONDON

United Artists is increasing the
price of records and tapes. The in-
creases average 25 cents for albums
and 50 cents for tapes, but singles
and EPs remain at their present
price levels. Sales manager Denis
Knowles comments: “Where previ-
ously we looked at prices annually,
we shall now have to examine them
more often because no sooner do
you get prices up than you are be-
hind again with rising costs. It is
worth remembering though that
British prices are still among the
lowest in Europe and this is reflected
in our export performances.”

GTO films is following its success-
ful promotion of the Gary Glitter
film “Remember Me This Way” in
Ireland with a similar campaign in-
volving TV advertising in Scotland
and then throughout England re-
gion by region. In Scotland, where
the film will be shown at 34 cinemas,
this advertising involves around 30
spots at a cost of just under $25,000.

A new record-of-the-day spot has
been introduced by Radio Two
called “Disk of the Day.” A different
new single, re-release or album track

=

From the Music Capitals
of the World

will be played every day replacing
“Star of the Week,” which ran for
two years. ... Gallagher and Lyle
have signed a worldwide song-
writing deal with Rondor Music.
The duo also have their own pub-
lishing outlet, Caledonian Steam
Publishing, administered by Ron-
dor. ... Pickwick Intl. has launched
a nationwide window display cam-
paign in branches of Leek, West-
bourne and Eastern Counties Build-
ing Society, to promote its series of
Country Giants albums.

Five million Stereo Gold Award
albums produced by Damont Rec-
ords have been sold through Wool-
worth stores since the line was intro-
duced to the outlet two years ago. To
mark the milestone, Damont man-
aging director, Monty Presky,
presented Woolworth’s record
buyer, Bob Egerton, with a gold
disk. ... Anchor Records has taken
on a sales chief to organize the com-
pany’s own sales force to be
launched in September. Dick Crow-
son has been appointed sales admin-
istration manager. He has held a
similar position with Pye Records.

(Continued on page 56)
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PYE DEAL—Pye Records chairman Louis Benjamin, left, and managing direc-
tor Walter Woyda, with Buddah vice-president Eric Steinmetz, seated, at the
conclusion of a three-year licensing deal for the U.K. and Eire, which also
gives Pye's Precision subsidiary tape rights.
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" International
at Intl Montreux Jazz Fest

Drums Capture Beat

JULY 20, 1974, BILLBOARD

® Continued from page 22

moving away from the subtle art of
timekeeping and adopting a more
ostentatious role, perhaps to com-
pete with the increasing electrifica-
tion of instruments. Parallel with
this influence, there is a driftaway
from melodic invention and towards
impressionist ~ sounds—smears,
growls, screeches and other electron-
ically aided distortions of the natu-
ral sounds of various instruments.

But instead of creating more vari-
ety and more intriguing blends of
tone and texture, this particular de-
velopment seems to have had a stul-
tifying effect on the music. It is cer-
tainly true that there was a de-
pressing sameness about much of
the material presented, over the 10
days of the festival.

Soft Machine, Billy Cobham and
Larry Coryell, Charles Earland, Gil
Evans and Mahavishnu all showed a
disturbing tendency to sacrifice fine
musicians and great musicianship
on the altar of electronic gimmickry.
There was a sad lack of dynamics
and a monotonous insistence on sus-
tained loudness.

It is fair to say that a major prob-
lem for all the artists at the festival
was that of trying to satisfy the con-
flicting demands of the audience
and of the recording engineers. It re-
mains the festival’s biggest headache
that every microphone on the stand
in the Haison de Confres was doing
quadruple duty in piping the music
into the closed-circuit TV system, ra-
dio, the control room and the public
address system.

In some cases, for example the set
by Flora Purim, it was almost impos-

sible to hear at the back of the hall.
In the case of the Mahavishnu set,
however, the volume was deafening.

The festival opened with 4 days of
blues and gospel performers, the
highlights of which was set by
Buddy Guy and Junior Wells with a
band consisting of Bill Wyman on
bass, Terry Taylor on rhythm guitar,
Dallas Taylor on drums and Pinetop
Perkins on piano and an appearance
by Backdoor, Piano Red and Van
Morrison.

Also featured was Champion Jack
Dupree, Helen Humes with Buddy
Tate and Jay McShann, Eddie Vin-
son with Hal Singer and Earl Hines,
the 21st Century Singers, The Stars
of Faith and Isaac Douglas.

The jazz section of the festival
opened with an evening devoted to a
tribute to Duke Ellington and fea-
tured successive solo piano sets by
Jay McShann, Earl Hines, Roland
Hanna and Cecil Taylor.

The following evening was de-
voted largely to swing jazz and of-
fered the most varied program of the
festival. The avant-garde group OM
opened the proceedings and drum-
mer Freddy Studer paved the way
for the heavy percussion artillery
that was to follow. OM did not say
very much but they said it very
loudly and reinforced a conviction
that too many jazz/rock musicians
seem to take longer and longer to
communicate less and less. The Pop-
corn Allstars offered some lively
Dixieland music, with Raymond
Droz outstanding on trombone, but
the most enterprising and satisfying
group of the evening was the Boillat-
Therace Quintet, a well-knit modern

(r 0 % »

* London Airport . .

tomorrow.

joint selling agents:

FREEHOLD LUXURY
OFFICE BUILDING . ..

. . . With space for 20-25

people to work in-some style. ...
built to an exceptionally high
standard providing a range of
executive and production offices.

* Easy Access to City/West End

20 Minutes via M.4.
* 2 Major Shopping Centers close by.

* Ready to walk into today and start work
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group with a resourceful tenorist/
flutist in Raymond Therace.

The Slide Hampton quartet
played a set which was most notable
for the fluent trombone of the leader
and the loose and articulate drum-
ming of Billy Brooks and then the
band accompanied eight numbers
by singer Miriam Klein who has the
mixed blessing of sounding uncan-
nily like Billie Holiday.

The seventh night of the festival
was devoted to jazz rock and free
jazz with Soft Machine, Billy Cob-
ham’s band and the Art Ensemble of

. Chicago and, once again, the con-

flict between the interests of the
sponsoring record companies and
those of the audience was painfully
in evidence. There was a 140-minute
gap between the set of Soft Machine
and Billy Cobham as technicians
worked to adjust mike positions and
sound level, and after the Cobham
set was over it was more than an
hour before the Art Ensemble came
on to play.

Soft Machine offered a very effec-
tive synthesis of jazz and rock, sus-
tained by superb rhythmic support
from drummer John Marshall and
bassist Roy Babbington.

This British group, originally
formed in 1967 and now reconsti-
tuted, featured highly articulate
soloists in keyboard man Mike Tar-
ledge, guitarist Alan Holdsworth,
and Karl Jenkins on piano, oboe
and soprano saxophone, and offered
thoughtful and organized pieces
with the electronic subversion of
musical invention.

The star group of the evening was
Billy Cobham and it said much for
the drummer’s music powers that he
conquered an audience that had be-
gun showing signs of hostility after
such a wait.

Randy Brecker on electric trum-
pet has established his credentials as
a front rank soloist with Horace Sil-
ver and John Abercrombie is a re-
markable guitarist. The Cobham
band certainly proved to be worth
waiting for—playing with great at-
tack and variation of mood.

The Art Ensemble of Chicago
produced a somewhat baffling set
which emphasized the African ori-
gin of jazz, encompassed some very
free music and some passable par-
odies of the less memorable aspect of
white jazz.

Friday’s concert opened with
Larry Coryell’s Eleventh House
Group, the good aspects of which
were the versatile guitar of the leader
and the inspired playing of Danny
Trifan, who also contributed an en-
gagingly wistful composition “Song
for a New York Rainmaker.”

What was less agreeable about the
band was the overpowering drum-
ming of Alphonse Mouzon. He
seemed often to spur the group to ex-
cesses of electronic loudness and by
this stage of the festival there was a
distinct danger of being stricken
with percussion concussion.

Larry Coryell showed that today’s
electronic music is developing its
own cliche just as the older music
did and one of the most persistent of
this is the burst of unison phrasing at
the end of a number and a totally
abrupt cut-off, leaving the audience
momentarily suspended in midair.

Randy Western’s hurridly assem-
bled group did its best with some
moody and reiterative pieces, with
tenorist Billy Harper contributing
some high-grade solo work, but the
bass duet between William Allen
and Ahmed Abdul Malik failed to
spark any real musical excitement.

There was plenty of excitement to
follow, when the Thad Jones-Mel
Lewis band wound up the evening
with a typically aggressive and musi-
cianly-set. Highlights were vocals by
Dee Dee Bridgewater, who deserves
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much more positive recognition as
one of the best jazz singers around;
some superb trumpet solos by Cecil
Bridgewater (particularly on “Tip-
toe”) and Jon Faddis; the beau-
tifully controlled flugelhorn work of
Thad Jones and some powerful tail-
gate trombone from Quentin Jack-
son, particularly in the Louis Arm-
strong tribute “Suite for Pops.”

The climax of the festival came on
Saturday with the Sonny Rollins
and Woody Herman set. Those lead-
ers were clearly in great spirit and
this was reflected in their music.

Charles Earland’s sextet opened
the evening and featured the pow-
erful keyboard work of the leader
plus the assured and freewheeling
trumpet of John Thadis. But the out-
standing musician in the band for
my money was drummer George
Johnson Jr.

Earland’s music contained a cer-
tain element of wild incoherence. It’s
frantic and dramatic but, not un-
happily, always vital and imagina-
tive. Flora Purim and husband Arito
Moreira who followed were handi-
capped by the public address system
problems but Miss Purim is an excit-
ing and original singer and the gui-
tarist with the group, Milton Nasci-
mento, is an outstanding musician.

After this the evening was made
unforgettable by a set from Sonny
Rollins group that promises to pro-
duce one of his best albums of all
time.

He opened with “The Cutting
Edge” and then played a most mov-
ing and magnificently understated
interpretation of “A House Is Not A
Home” departing only marginally
from the melody. It was a golden ob-
ject lesson in ballad playing. For
“Direct Line” Rollins brought in
Rufus Harley with his intriguing
bagpipe sound and then the set
really caught fire with “Swing Low
Sweet Chariot” which featured a
compelling solo by guitarist Masuo.
After “Alfie Theme” the audience
wouldn’t let Rollins go, and each of
his three encores was a tour de force.
“To A Wild Rose” was played with
exquisite taste and feeling; “Don’t
Stop The Carnival” was an explo-
sion of West Indian colour and ex-
citement; and “Sonny Moon For
Two” swing irresistibly from start to
finish and featured superb piano by
Stanley Cowell.

Needless to say, Bob Cranshaw’s
work throughout was impeccable
and the percussion support of Dave
Lee and Mtume inspired.

Safety

-Linked

It was no easy job to follow Rol-
lins but the old maestro Woody Her-
man pulled it off with a tremendous
set that featured brilliant solo work
from tenorist Greg Herbert, baritone
saxophonist Jan Konopasek and
trumpeter Dave Stehl. Herbert was
particularly impressive on the Alan
Broadbent tribute to Duke Elling-
ton, “Tantum Ergo.”

Sunday’s concluding concert by
the Gil Evan’s orchestra and the
Mahavishnu Orchestra was much
applauded, but was a disappoint-
ment on a creative level.

Much of Evans’ writing was aim-
less and untidy and bore a depress-
ing resemblance to some of the ear-
lier electronic music of the festival.
Depressing because one expects a
great deal more originality and style
from such a fine writer as Evans.
There were flashes of his old bril-
liance and at least the set finished on
a high level with a romping minor
blues that brought forth storming
solos from trumpeter Lew Soloff,
tenorist Billy Harper and trombonist
Tom Malone.

Jean Luc Ponty was the out-
standing performer in the Maha-
vishnu set which was otherwise
distinguished by its unrelenting
loudness.

“It’s good—but it’s much too loud.
Why?” asked a puzzled fan on his
way out to assuage his battered ears.
Despite the brilliant technical mas-
tery of McLaughlin, much of the
music—often based on one chord—
was monotonous, with artifically
engendered climaxes and with the
familiar error of confusing volume
of sound with excitement. A leaf or
two from the Rollins book is much to
be recommended.

Whatever the shortcomings of the
music this year, Montreux remains a
unique and vitually important festi-
val in terfns of the international pro-
motion it gives to jazz. For the mes-
sage of Montreux lasts all the year-
round. This year’s festival produced
45 hours of videotape which will be
edited down into program and sold
throughout the world in valuable
promotion for the live albums which
will be released over the coming
months.

Says Orrin Keepnews of Fantasy:
“For all the organizational and tech-
nical problems, Montreux remains a
great opportunity to make live
recordings. Our evening last year
yielded two double and three single
albums. This year I am confident of

(Continued on page 56)

Cutback On

PVC May Halt U.K. Output

® Continued from page 1

production plans could face tempo-
rary closure.”

So far 19 cases of liver cancer have
been discovered among workers in
the U.S. in PVC and vinylchloride
monomer plants. In this country a
former ICI employer died of liver
cancer last year.

The four main U.K. suppliers of
VCM-ICI, BP, BIP and Vinatex—
are becoming increasingly con-
cerned about reports of the possible
danger. Two suppliers—BP and
Vinatex—have been forced to cut
their output by between 10 and 15
percent.

The new standards introduced by
the Department of the Environment
is aimed at reducing the leakage of
vem. A production cut-back has
been necessary to meet these meas-
ures. .

Most affected are companies us-
ing the suspension production sys-
tem which involves greater leakage

than the alternative mass method.

Comments BP executive Peter
Smedley: “The only way that we
have been able to comply with the
new Department of Environment
regulations is to slow down our pro-
duction process which has con-
sequently led to a drop in produc-
tion.

“The regulations are only pro-
visional, however, as nobody really
understands yet what connection
there is between the cancer and vem,
and in the light of further evidence
could be made considerably more
stringent.”

Geoffrey Bridge, director general
of the British Phonographic Indus-
try, says: “I have yet to receive any.
reports from the majors of further
cutbacks in their vinyl supplies.

“However, I have seen recent re-
ports of the suspected cancer link
and clearly any new threat to sup-
plies of one of the main raw mate-
rials of the record industry can only
be viewed as extremely serious.”
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Congratulations to
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International best.
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International

Brazil Royalty

Law

Still Without Code

RIO DE JANEIRO-The new
royalties laws which gives record
makers rights to fees when their
products are played on radio and
TV, still lacks a code to make it work.
The law was passed by Congress and
signed by the president late last year.

Minister of Justice Armando Fal-
cao has asked the Brazilian Press
Assn. to suggest a code for applying
the law. The National Council of
Authors’ Rights, which was created
by the law, has not started to
operate.

Theatrical producer Geysa Bos-
coli, who was appointed to coordi-
nate suggestions for the code, fore-
saw clashes of interests between the
various collection agencies, compos-
ers, artists, recorders, radio and tele-
vision.

Meanwhile, opposition Sen.
Franco Montoro.continued to seek a
law which would oblige recording
companies to number each copy of a
recording successively. His previous
attempt to make such a requirement,
was vetoed as impractical by former
president, Emilio Medici.

Various bills have been presented
to regulate the proportion of foreign
music permitted in radio and TV
programming. However, they have
not gone forward.

Classical composer and conductor
Guerra Peixe urged that a bill to re-
quire the programming of 50 per-
cent Brazilian popular music, in-
clude classical music as well.

The Brazilian Assn. of Phono-
graphic Producers has gathered statis-
tics showing that more Brazihan
than foreign popular music is

played. Dr. Joao Carlos Chaves
Muller, association secretary, says
that while 35 to 45 percent of the
music played, is foreign, the most is
Brazilian.

Henrique Gandelman, produc-
tion manager for CBS in Brazil, says
that foreign music is restricted to the
cities. A sample survey among
record companies showed that bal-
lads and soft rock from England and
the U.S. lead in foreign music.

Montreux Jazz

® Continued from page 54

having four live albums from our
sponsored evening.”

Organizer Claude Nobs reports
that the festival was the most suc-
cessful to date with every evening,
apart from the swing night, a sell-
out.

“The festival was criticized last
year for being too much at the mercy
of the record company. But this year
1 had total control over the artists
featured. There was not one group
that I did not personally approve.”

The Music Instruments fair which
ran from June 29 to July 1 was a suc-
cess and will be repeated next year;,
another highly successful aspect of
the festival was the record market
which did tremendous business, es-
pecially with albums by acts partici-
pating in the festival.

Sponsoring record companies this
year were Atlantic, Black Lion, CBS,
Chess Janus, Fantasy, MPS, Nash-
boro, Philadelphia International,
Rolling Stones, Warner and Vogue.

International
Turntable.

CBS has appointed a new financial
director for its U.K. operation. He is
Devon-born George Ridnell, cur-
rently assistant for international af-
fairs to the senior vice-president for
finance at CBS in New York. His ap-
pointment is effective August 1.

Terry Stanley joins Pye on Aug. 12
as operations director responsible
for sales and distribution. He was
previously financial director of CBS.

David Symonds, Capital Radio’s
first on-air voice and now presenter
of Capital Countdown, has been ap-
pointed head of creative marketing.

Derek Chick has been appointed
professional manager of Shapiro
Bernstein, replacing Bernard Coch-
rane who recently left to join the Cy-
ril Shane Organization. Shapiro
Bernstein has also appointed
Graham Wallis to the promotion de-
partment.

Michael Kennedy has been pro-
moted to marketing manager of
World Records, following the ap-
pointment of Austin Bennett to the
board. Kennedy has been deputy
marketing manager.

David Paramor has been ap-
pointed publishing manager of
DJM. He joins the company from
Sunbury Music and replaces Leslie
Lowe.

Jack Haslingheuis retired as man-
aging director of Phonogram Am-
sterdam as of June 1. W. Barents
named managing director and
chairman of management com-
mittee, and L. Boudewins becomes
managing director for the company.
He and Barents will be responsible
for Phonogram Amsterdam man-
agement.

® Continued from page 53

Vicky Walton joins Anchor as over-
seas promotion manager and Derek
Brandwood, who has been looking
after overseas promotion, becomes
marketing manager. Penny Valen-
tine, who was previously with
Rocket Records, joins the company
as head of creative services.

REX ANDERSON

PARIS

Michel Legrand is to return to the
U.S. to work on a stage version of his
musical film “Les Parapluies de
Cherbourg,” and also intends to pre-
pare a series of new musical come-
dies and concerts to be staged in
American cities. ... MIDEM com-
missioner Bernard Chevry has sug-
gested a grand gala in Paris for Nov.
14 to celebrate the 20th anniversary
of the Olympia Music Hall. Pro-
ceeds will go to the Variety Club, an
international organization founded
by agent Felix Marouani and by
Bruno Coquatrix, who runs the
Olympia.

Musidisc is to release a jazz an-
thology including original records of
the last 30 years never before sold to
the public. Musicians included in
the 100 titles include Erroll Garner,
Louis Armstrong, Charlie Parker,
and Fats Waller. . . . Musidisc is also
re-editing all the John Coltrane
recordings which appeared in the
Prestige catalog. ... Barclayrama
has announced 52 novelties: disks
and tapes for 1974 including Mau-
rice Chevalier, Red Army Choir and
Django Reinhardt.

From the Music Capitals
of the World

Marie Guillard will look after
WEA promotion in future. . ..
Claude Bibonne has left Philips for
Arabella. ... Claude Comau and
Daniel Favier have been appointed
sales inspectors for Pathe-Marconi
EML

A new musical comedy “Tom
Jones” will open at the Threatre de
Paris in September with George
Guetary and Andre Jobin. The au-
thors, Jacques Debronkart and Jean
Marsan, have also announced they
intend turning the film “Fanfan le
Tulip2” into a musical comedy. . ..
French music hall star Colette
Renard will top the bill on Broadway
in the American version of “Lili
Vertu.” . .. Otto Preminger has cho-
sen the young French composer
Laurent Petitgirard to compose the
music for his latest film “Rosebud.”
Petitgirard is to accompany the di-
rector to Corsica where the film is
being made and an electric piano
has been specially imported for him.

The opening of the new Palais des
Congres concert hall in Paris has
produced a wave of protest. Critics
say that halls as large as the Palais,
which seats 4000, have poor sound
qualities. . .. Mort Shuman has fin-
ished his core for the film “Les
Guichets du Louvre,” which is to be
released in September. . .. The rock
opera, “The French Revolution,”
which ran for 100 performances at
the Palais des Sports, is to be staged
at the Mogador Theatre in Septem-
ber, and will be seen next year in

(Continued on page 58)
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Canada

Bennett’s Hiring Sets Off Major
Projects for Hutton’s Label

EDMONTON—-Doug Hutton,
head of the Edmonton-based Danali
label, has hired John Bennett, for-
merly with Canadian Bear Ltd., Ca-
nadian-band Edward Bear’s hold-
ing company, as general manager of
the label. Bennett will work out of
the company’s newly established
Toronto office while Hutton will re-
main in Edmonton. One of Bennett’s
first tasks will be to arrange a distri-
bution deal with a major label for
Ontario and the rest of eastern Can-
ada. Danali is handled by Ralph
Harding’s Studio 3 Productions in
British Columbia; Laurel Recordsin
Saskatchewan and Manitoba; and
by themselves in Alberta.

As a point of interest Danali is the
Athabaskan Indian word for
“leader” and is also used by the tribe
to denote Mt. McKinley.

Hutton is not one to tackle record
production on a small scale. His lat-
est projsct is an extravaganza en-
titled “Scarlet and Gold,” which
commemorates the Albertan centen-
nial with more than a passing refer-

Murray Hot
OnUS. TV

TORONTO—Anne Murray, who
is at the top of the charts across
North America with her latest two-
sided hit, “You Won’t See Me”/“He
Thinks I Still Care,” is in much de-
mand for television appearances in
the U.S. She hosted a “Midnight
Special” which was aired on July §
and has taped two prime-time spe-
cials: the “Engelbert Humperdinck
Special” from Bermuda and the
“Chicago Special” from the Caribou
Ranch in Denver, which will be tele-
cast in mid-August.

Ms. Murray has just had a No. 1
song on the Billboard Easy Listen-
ing chart with “You Won’t See Me”
and a top song on the Country Chart
with the flip side “He Thinks I Still
Care.” “You Won’t See Me” is cur-
rently in the top 10 of the Top 100
chart.

Her next release is expected to be
the old Doris Troy song, “Just One
Look™ from her current album,
“Love Song.”

Rep Named
By Clement

TORONTO-Morning Music
Ltd. has become the Canadian rep-
resentative for the Jack Clement
group of publishing companies from
Nashville. Companies included in
the deal are Gold Dust Music Inc.;
Jack Music Inc.; and Jando Music
Inc.

Over the past few years this group
of publishing companies have been
consistent residents on the trade list-
ings of the top ten country publish-
ers in the U.S. They are currently
represented in the charts with “We
Should Be Together” by Don Wil-
liams; “You Don’t Need 1o Move A
Mountain” by Jeanne Pruett; “He
Thinks I Still Care” by Anne Mur-
ray; and “She’s In Love With A Ro-
deo Man” by Johnny Russell.

Jack Music Inc. has one of its
songs, “On Susan’s Floor,” recorded
by Gordon Lightfoot on his “Don
Quixote” album.

Jury Krytiuk, president of Boot
Records as well as Morning Music
Ltd., recently announced Boot’s Ca-
nadian representation of Jack
Clement’s JMI Records.

ence to the 100th anniversary of the
founding of the Royal Canadian
Mounted Police. The production
features the Edmonton Symphony
Orchestra conducted by Tommy
Banks; the poetry of Bill Meilen;
Blackfoot Indians performing with
the symphony; chanting by priests
to represent the coming of christian-
ity; Barry Allan; San Francisco folk
singer John Antle; Audet Dit La-
Pointe; and the Original Caste fea-
turing Dixie Lee Innes.

A special edition of the album has
been packaged with a walnut case
with an inscribed square leather in-
sert which has a brass plate setinto it
that bears the Alberta centennial
logo. They are selling at $100 each.
The Alberta government has already
shown interest in buying 200 of them
outright.

“We decided that we wanted to
package something that corpora-
tions would buy to give to clients,”
says Hutton.

Hutton has taken a booth at the
Spokane World’s Fair and is selling
the lower-priced sets at the rate of
between $300 and $500 a day. A
commemorative single released
from the set entitled *“Wildrose
Country” with “The Brave Men” as
the flip side has already sold close to
20,000 units. The recording itself has
sold close to 8,000 units in both
record and tape format. The next

single from the album is “Red River
Trapper.”

Hutton’s last project “Cantata
Canada” for the Tommy Bank’s Ed-
monton label Century Il and distrib-
uted by Capitol Records in Canada
was less than a great success even
though the largest amount of money
ever to be spent in the promotion of
an album in this country was ex-
pended by Capitol.

Says Hutton: “Even though the
Cantata Canada album set was nota
hit, the people who had planned to
do a stage presentation, intend to go
ahead with it. Capitol Records did a
great job in promoting it and even
though it wasn’t a success, there are
no bad feelings. I still believe in the
project and still think that when we
present the theater version, the sales
will pick up.”

Also on the Danali label, Hutton
has a single, “It’s A Fine Line” by
Mark Jordan, a singer/songwriter
from Toronto that he met while set-
ting up the “Cantata Canada” proj-
ect. The record has already hit the
major country playlists in Canada
including CFOX, Montreal;
CFGM, Richmond Hill; and
CKLW-FM, Windsor. An album is
planned for Jordan. Hutton also in-
dicates that he intends to record
John Antle. His next major project
will be an American cantata based
on the history of the United States.

Indie Labels on Rise
—Leo & Ubic Formed

" VANCOUVER-The number of
independent record labels in this
country continues to grow with the
announcement of the formation of
two new labels, Leo and Ubic
Records based in Vancouver. Ubic
Records is a division of Ubic Inter-
national Corporation Ltd. headed
by President Robert Johnston.

Johnston who is 33 and a Van-
couver lawyer states that he has long
felt that Vancouver is going to be-
come a very hot center of the Cana-
dian music industry and sites the
presence of Little Mountain Sounds,
one of the largest recording facilities
in Canada, as evidence of the recent
west coast boom. Ubic and Leo have
their offices in the studio complex.

“This new studio has not been
publicized much because previously
it stuck mostly to jingle production
but it is now into record production
in a big way. To date it has about
$600,000 invested into it with two
Rupert Neve modified 16-track
boards in the studio and another on
the way,” says Johnston.

This is not an isolated incident of
music industry expansion on the Ca-
nadian west coast. A group of invest-
ors in British Columbia have bought
a former resort at Yellowpoint, just
south of Nanaimo on Vancouver Is-
land. They have gone public and in-
tend to raise $318,000 to build a 24-
track studio there.

Johnston, who recently spent over
a month and a half on the road tak-
ing tapes to record people in To-
ronto, New York and Los Angeles
where he found a lot of interest but
no contracts, was able to draw some
conclusions on the state of the indus-
try in North America. The first one
drawn by Johnston was that at this
point in time it is more practical to
release their own product.

“Because of the slight recession
and vinyl shortage, their is a period

of readjustment going on in the busi-
ness. The Canadian subsidiaries of
American companies in Canada are
not interested in developing talent
that they can’t definitely make
money on. GRT, London and a few
others are doing a good job with Ca-
nadian product but that’s about it,”
Johnston comments.

One of the reasons for the labels’
problems in making a deal was the
large package of artists that they
were offering. There are six artists
already signed to the two com-
panies: Joni Taylor, Mark Kahn,
Chilico, Victor Stewart, J.C. Stone
and Strongheart.

The first releases for the labels are
singles: “Candy Baby” by Strong-
heart on Ubic Records and “Carries
Gone” by J.C. Stone on Leo
Records. The latter was produced by
Geoff Turner, one of the people re-
sponsible for the setting up of the
Little Mountain Sounds studio.
Turner had spend 10 years working
in New York in the music industry
before coming to Vancouver and
what he has found to be a more re-
laxed atmosphere to work in.

Gabin Cuts
CBS Single

PARIS—Jean Gabin, one of the
most celebrated of French cinema
actors, has recorded a single for CBS
on the occasion of his 70th birthday.
The song, “Maintenant Je Sais”
(“Now I Know™) by Philip Green
and Jean-Loup Dabadie, marks Ga-
bin’s return to the music business af-
ter 50 years. Before he became an ac-
tor, Gabin appeared in operettas
and toured France as a singer.

The single was produced by Denis
Bourgeois of Bagatelle and is pub-
lished by Editions Bridget Music.
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London, Rio de Janiero and a major
German city.

Phonogram has issued a new
Johnny Hallyday album, “Je t'aime,
Je raime Je 'aime,” recorded in the
church of the Sacro Cuore di Maria
in Rome. ... Columbia has released
an album in memory of Vincent
Scotto, one of France’s best known
popular songwriters. ... Gilbert
O’Sullivan will appear at the
Olympia Music Hall in September,
his second appearance in Paris. . ..
Vogue has released its second “The
Mad Years of Rock.” ... RCA has
imported the first disks from the
British group Ducks Deluxe.

The outstanding pop event of
June was the appearance in Paris,
Toulouse and other cities of Pink
Floyd. . .. Decca is said to have high
hopes for Mike Storey, whose first
album is shortly to be released in
France. ... Fats Domino gave three
Paris concerts last month.

TORONTO

Mercury Record artists Hearts-
field will accompany Rory Galla-
gher on his Canada tour. ... Rush
has been signed to American Talent
International in New York for ex-
clusive representation in the U.S.
The deal was negotiated by Ray
Daniels of SRO Productions, To-
ronto and Ira Blacker of ATI. A Sep-
tember tour of the U.S. is expected
for the band. Their debut album is
top 10 at WMMS-FM in Cleveland
and the albums are being directly
imported from Canada into that
market. ... The new lineup of Capi-
tol Records EMI promotion repre-
sentatives for Canada is Michel
Tremblay and Graham Powers in
Montreal-Powers was the head of
publishing for A&M’s Canadian Ir-
ving-Almo operation; Jim Mac-
donald and Scoot Irwin'in Toronto;
and Lou Blair in Calgary handling
west coast promotion. Macdonald
was formerly with London Records’
Toronto office. Irwin was with Pol-
ydor’s Toronto office and Blair
worked for WEA out of Calgary. . ..
The Cooper Brothers, whose first
single “Finally (With You)” for Pol-
ydor achieved success in Canada,
are in the studios in Los Angeles to
record their next single with Les Em-
merson producing.

CKFM, Toronto, held a wine and
cheese party on July 10 to introduce
new offices and production facil-
ities. Their new production house is
Roundhouse Sound Studio. . . . John
Allan Cameron has set out on an ex-
tensive two-month tour of Eastern
Canada including dates in Ontario
and Manitoba. The tour opened
July 1 in Ottawa and, after a swing
through the Maritimes, will end up
in Carlisle, Ontario on Sept. 8. Ac
companying Cameron on selected
dates on the tour will be Anne Mur-
ray’s brother, Bruce Murray who
was recently signed to Cameron and.
Ms. Murray’s management and pro-
duction firm, Balmur Ltd. ... Mar-
tin Onrot will present James Taylor,
America and Linda Ronstadt in con-
cert at Varsity Stadium, Toronto on
July 27. ... Concert Productions In-
ternational will present Crosby,
Stills, Nash and Young at the same
venue on Sept. 2. . .. Craig Rhunke’s
“Summer Girl” single for United
Artists is picking up extensive air-
play in Canada.

Patsy Gallant, who recently re-
turned to Canada after co-starring
in a TV music special in Brussels for
the CBC and touring- Belgium,
France and Italy to promote her Co-

From the Music Capitals
of theWorld__

lumbia albums “Power” and “Toi
L’Enfant” with television appear-
ances in Paris, Brussels and Milan,
will tour Quebec in Aug. and appear
on a tour of the Maritimes with
James Brown. Ms. Gallant’s new
single is “Save the Last Dance for
Me.” A new album is expected from
hershortly. ... Donald W. Insley has
been appointed vice president and
station manager of CFRB Lid., To-
ronto and Patrick J. Hurley has been
appointed vice president and direc-
tor of sales for the same company.
Donald H. Hartford, president of
CFRB Ltd., made the announce-
ment. ... Klaatu’s latest single for
GRT of Canada is “Dr. Marvello”
produced by Toronto Sound’s Terry
Brown. ... Polydor Canada has
shipped Eric Clapton’s new album
“461 Ocean Blvd”—the address of
Criteria Studios in Miami. ... Pol-
ydor’s Richard Glanville-Brown re-
ports that the company’s top selling
singles are “My Girl Bill” by Jim
Stafford; “I'm Leaving It All Up to
You” by Marie and Donny Osmond;
and “Taking Care of Business” by
Bachman-Turner Overdrive. BTO
are recording a new album in Seattle
with the provisional title “Not
Fragile.”

Shirley Eikhard appeared at the
Riverboat, Toronto from July 2-14.
... Doug Kershaw will appear at the
Red Deer Fair in Red Deer, Alberta
from Tuesday (16) to Saturday (20).
... Grant Webb of WEA’s artist rela-
tion’ department drove to Ottawa on
his day off to meet the Beach Boys to
prepare for their Toronto Canadian
National Exhibition appearance on
Aug. 28. Andy Kay of CJCH, Halifax
also came in to talk to the group. . ..
CHUM, Toronto in conjunction
with Capitol Records will present a
concert on Youth Day, Aug. 26 at
the CNE featuring West Egg, Justin
Paige, Christopher Kearney, Shirley
Eikhard, Bill King, Bob McBride
and Edward Bear. . . . Babe Ruth will
do a minitour of Quebec and On-
tario in August with stops at the
Quebec Municipal Convention
Centre, Aug. 12; Ottawa Civic
Centre, Ottawa, Ontario, Aug. 13;
ahd Man and His World, Montreal,
Aug. 4. .. Bill King taped the “Flip
Side” TV show in Montreal on Tues-
day (16). Shirley Eikhard will tape
the same show, Aug. 14. ... Andrew
Davis, formerly of the New Philhar-
monia in London, England, replaces
Karel Ancerl as music director of the
Toronto Symphony. . . . John Denver
will appear at the Pacific National
Exhibition on Aug. 22, his first Ca-
nadian appearance.

Also appearing at the PNE this
year will be Charley Pride, with Ron-
nie Milsap and the Guess Who with
new guitar player, Dom Troiano. . . .
Jose Feliciano will appear at Convo-
cation Hall on the campus of the
University of Toronto on July 31
and then heads west for dates in
Winnipeg, Saskatoon, Regina, Cal-
gary and Vancouver from Aug. 1-5.
... New Canadian single releases
from RCA include “In The Park” by
Jack Cornell; “Sunshine Man” by
Robert David, produced by Cornell;
and Rick Neufeld’s debut single for
RCA which features Burton Cum-
mings and Gary Peterson of the
Guess Who. Cornell and David will
have albums in the early fall. ...
thousands of Canadians attended
Elvis Presley’s Niagara Falls, N.Y.
concert recently. ... The Canadian
Brass has become Boot Records’ sec-
ond hottest selling album. The label
already has a second album ready
and a third will be recorded live in
Paris in August.
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Kenny Ball with arm on shoulder of soundman Pickstock outside London Hilton.

The 151.000 mile round srystem.

" Working with a band that’s constantly on the road can give any soundman

~ headaches, so imagine the difficulties facing lan Pickstock, sound technician

for Kenny Ball and His Jazz Men. As the United Kingdom’s most widely

traveled jazz band, the group wore out its first sophisticated equipment van

~ after 86,000 tortuous miles. But despite the rigors of countless one night

~ stands, lan’s Vocal Master Sound System is still producing true-to-life sound

~_ after 151,000 miles on the road! When asked about the Vocal Master’s instant

~ adaptability, lan says, ‘‘This system makes an expert out of me—whatever

N the size and shape of the hall.”

—_—r

T Ve, ~ Shure Brothers Inc. ®
EEMERET"—3 222 Hartrey Ave., Evanston, Ill. 60204 g.! SHHURE
: " In Canada: A. C. Simmonds & Sons Limited Y | '
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AUSTRALIA
(Courtesy of GO-SET)
SINGLES
This
Week

1 DEVIL GATE DRIVE—Suzi Quatro (RAK)
2 BILLY DON'T BE A HERO—Paper Lace
(EM1)
3 THE ENTERTAINER—Marvin Hamiisch
(MCA)
4 SEASONS IN THE SUN—Terry Jacks
(Bell)—Bobby Wright (Probe)
5 HOOKED ON A FEELING—Biue Swede
(EMI)
6 THE AIR THAT | BREATHE—The Hollies
(Parlophone)
7 CANDLE IN THE WIND/BENNIS & THE
JETS—Eiton John (DJM)
8 THE LOCO-MOTION—Grand Funk (Capitol)
9 SHIPS IN THE NIGHT—Vicki Lawrence
(EMI)
10 THE WAY WE WERE—Barbra Streisand
(CBS)
11 SHE —Osmosis (Warner Bros.)
12 THE STREAK—Ray Stevens (Astor)
13 TSOP —MFSB (CBS)
14 WOULD YOU LAY WITH ME (In A Field Of
Stone)—Judy Stone (M7)
15 TUBULAR BELLS—Mike Oidfield (Virgin)
LPs
This
Week
TUBULAR BELLS—Mike Oldfield (Virgin)
THE STING/SOUNDTRACK (MCA)
BAND ON THE RUN—Paul McCartney &
Wings (Apple) “
BUDDAH & THE CHOCOLATE BOX—Cat
Stevens (Island)
5 GOODBYE YELLOW BRICK ROAD—Eiton
John (DJM)
CAN THE CAN—Suzi Quatro (RAK)
MY NAME MEANS HORSE—Ross Ryan
(EMI)
8 BURN —Deep Purple (Purple)
9 HOT AUGUST NIGHT—Neil Diamond (MCA)
10 THE WAY WE WERE—Barbra Streisand

o W N =

(CBS)
BELGIUM
(Courtesy of Belgium Radio & TV)
SINGLES
This
Week

1 SUGAR BABY LOVE—The Rubettes

2 FLY AWAY LITTLE PARAGUAO—George
Baker Selection

ONE AND ONE S| TWO—Jackpot

EMMA—Hot Chocolate

GIGI LAMOROZO—Dalida

IK BEN ZO VERLIEFD—Cindy

DIE SONNE GEHT AUF—Freddy Breck

BE MY DAY—The Cats

DE WILDE BOERENDOCHTER—Yvan
Heylen

10 LOLITA LOLO—James Lioyd

11 YEAR OF DECISION—Three Degrees

12 IF | HAVE A CHANCE—The Dinky's

13 IN THE STILL OF THE NIGHT—Jack Jersey

14 LADY ELISA—Will Tura

15 THE CAT CREPT IN—Mud

BRITAIN

(Courtesy: Music Week)
*Denotes local origin

CONIIND W

This  Last
Week Week
1 1 SHE-—-Charles Aznavour (Barclay)—

Standard (Barclay)

2 2  KISSIN' IN THE BACK ROW—
Drifters (Bell)—Macaulay/
Cookaway (Macaulay/G y)

3 4 BANGIN' MAN—*Sjade (Polydor)—
Barn/Slade (Chas Chandier)

4 15 ROCK YOUR BABY—George McCrae
(Jay Boy)—Southern (T.K. Prod.)

5 6 1'D LOVE YOU TO WANT ME—Lobo
(UK)—Carlin (Phil Gernhard)

6 8 ONE MAN BAND—"*Leo Sayer
(Chrysalis)—Blaindell /Compass
(D. Courtney/A. Faith)

7 27 BAND ON THE RUN—*Paul
McCartney & Wings (Apple)—
McCartney/ATV (Paul McCartney)

8 9 YOUNG GIRL—Gary Puckett & The
Union Gap (CBS)—Dick James

9 3 ALWAYS YOURS—*Gary Glitter

(Bell)—Leeds (Mike Leander)
WALL STREET SHUFFLE—*10c.c.
(UK)—Satannes (Strawberry

Prods.)

HEY ROCK & ROLL—
*Shawaddywaddy (Bell)—Bailey
(Mike Hurst)

BANANA ROCK—*Wombles (CBS)—
Batt Songs (Mike Batt)

GOING DOWN THE ROAD—*Roy
Wood (Harvest)—Carlin (Roy

10 1

11 5

12 12

13 16

14 24 TOO BIG—*Suz Quatro (Rak)—
Chinnichap/Rak (M. Chap /N.
Chinn)

GUILTY—"Pearls (Bell)—ATV (Philip
Swern/Arthey)

THE STREAK—Ray Stevens
(Janus)—Peter Maurice/KPM (R.
Stevens)

BEACH BABY—"First Class (UK)—
John Carter (John Carter for
Sunn Records)

THE SIX TEENS—*Sweet (RCA)—
Chinnichap/Rak (M. Ch /N.
Chinn/P. Wainman)

DON'T LET THE SUN GO DOWN ON
ME—*EHlton John (DJM)—Big Pig
(Gus Dudgeon)

IF YOU GO AWAY—Terry Jacks
(Bell)—iIntersong (Terry Jacks)

15_ 10

16 7

17 21

18 —

19 18

20 26

21 28 DIAMOND DOGS—*David Bowie
(RCA)—Mainman/Chrysalis
(Bowie /Mainman)

LAUGHTER.IN THE RAIN—Neil
Sedaka (Polydor)—Kirshner/
Warner Bros. (N. Sedaka/R.

2 25

Appere)

A TOUCH TOO MUCH—"*Arrows
(Rak)—Chinnichap/Rak (Mickie
Most)

LIVERPOOL LOU—*Scaffold (Warner
Bros.)—Essex (Paul McCartney)

THE MAN IN BLACK—*Cozy Powell
(Rak)—Rak (Mickie Most)

MIDNIGHT AT THE OASIS—Maria
Muldaur (Reprise)—MCPS (L.
Waronker/J. Boyd)

THERE'S A GHOST IN MY HOUSE—
R. Dean Taylor (Tamla Motown)—
London (Brian Holland/Lamont
Dozier)

JUST DON'T WANT TO BE
LONELY—Main Ingredient (RCA)—
Gamble-Huff/Carlin (Silvester/
Simmons/Goodi)

SHE'S A WINNER—Intruders
(Philadelphia)—Gamble-Huff
(Gamble-Huff)

CENTRAL PARK ARREST—
Thunderthighs (Philips)—ATV
(Steve Rowlands)

MY GIRL BILL—Jim Stafford
(MGM)—Famous Chappell (Phil
Gernhard/ Lobo)

JARROW SONG—*Alan Price
{Warner Bros.)—Jarrow/K.
Prowse (A. Price)

WHEN WILL | SEE YOU AGAIN—
Three Degrees (Philadelphia)—
Gamble-Huff (Gamble/Huff)

LIGHT OF LOVE—*T. Rex (EMI)—
Wizard (Marc Bolan)

FOXY FOXY—*Mott the Hoople
(CBS)—April (HMH)—(Hunter/
Griffin/Watts)

OOH | DO—"*Lynsey De Paul
(Warner Bros.)—ATV (L. De Paul)

CAN'T GET ENOUGH—*Bad
Company (Island)—Island (Bad
Company)

JUDY TEEN—*Cockney Rebel
(EM1)—Trigram/Rak (S. Harley/A.
Parsons)

BE THANKFUL FOR WHAT YOU'VE
GOT—William De Vaughan
(Chelsea)—Sparta Florida (F.
Floravanti/J. Davis)

TONIGHT—*Rubettes (Polydor)—
Pam Scene/ATV (Wayne
Bickerton)

SUMMER BREEZE—Isley Bros.
(Epic)—Dawnbreaker/Carlin (R.
Isley/R. Isley/0. Isley)

DON'T STAY AWAY TOO LONG—
Peters & Lee (Philips)—Pedro/C.
Shane (John Franz)

EASY EASY—*Scotland World Cup
Squad (Polydor)—Martin Coulter
(B. Martin/P. Coulter)

YOU MAKE ME FEEL BRAND NEW—
Stylistics (Avco)—Gamble-Huff/
Carlin

THEME FROM TUBULAR BELLS—
*Mike Oldfield (Virgin)—Virgin
(Mike Oidtfield)

REMEMBER YOU'RE A WOMBLE—
*Wombles (CBS)—Batt Ent. (Mike
Batt)

IF YOU TALK IN YOUR SLEEP—Elvis
Presley (RCA)—Easy Nine/Elvis
RING RING—Abba (Epic)—Bocu (Stig

Anderson) '

THE NIGHT CHICAGO DIED—*Paper
Lace (Bus Stop)—Intune (Mitch
Murray/Peter Callender)

IF YOU'RE READY (Come Go With
Me)—Staple Singers (Stax)—
(Island)

DENMARK

(Courtesy of LF.P.l)

23 13

24 14
25 23

26 36

27 17
28 37

29 47

31 S0
32 2

3 -

35 34

36 29

37 3
38 19

39 48

40 -
41 22
42 38
43 32
4 -
45 -

46 49

448 -

49 40

This
Week
1 A SHOW JUST FOR YOU (LP)—Walkers
(Philips)
2 SEASONS IN THE SUN (SINGLE)—Terry
Jacks (Bell)
3 WONDERWORLD (LP)—Uriah Heep (Island/
EMI)
4 WATERLOO (LP)—Various (Play/
Telefunken)
5 OLDIES BUT GOODIES (LP)—Svenne &
Lotta (Polar/EMI)
6 DODENS TRIUMF (LP)—The Savage Rose
(Polydor)
7 SHU-BI-DUA (LP)—(Polydor)
8 RED DRESS (SINGLE)—Alvin Stardust
(Ariola/ Telefunken)
9 WATERLOO (LP)—Abba (Polar/EMI)
10 OJELBLIKKETS FAVORITTER 15 (LP)—Ulla
Pia-Niels Hausgaard (EMI)

ITALY
(Courtesy of Germano Ruscitto)
SINGLES
This
Week

1 A BLUE SHADOW—Berto Pisano (Ricordi)
2 ALTRIMENTI Cl ARRABBIAMO—Oliver
Onions (RCA)
3 ANIMA MIA—I Cugini di Campagna (Fonit/
Cetra)
4 L'ULTIMA NEVE DI PRIMAVERA—Franco
Micalizi (RCA)
NON GIOCO PIU'—Mina (PDU/EMI)
NUTBUSH CITY LIMITS—Ike & Tina Turner
(UA/MM)
7 LOVE's THEME—Love Unlimited Orchestra
(Phonogram)

- )

8 SOLEADO—Daniel Santacruz Ensemble
(EMI)

9 COME UN PIERROT—Patty Pravo (RCA)

10 RIMANI—Drupi (Ricordi)

11 GOODBYE MY LOVE—Demis Roussos
{Phonogram)

12 48 CRASH—Suzi Quatro (EMI)

13 PRINSECOLENENSINAINCIOUSOL—Adriano
Celentano (CBS/MM) .

14 NOI DUE PER SEMPRE—Wess & Dory
Ghezzi (Durium)

15 E TU .. .—Claudio Baglioni (RCA)

NEW ZEALAND

(Courtesy of N.2.B.C.)
SINGLES
This
Week
THE STREAK—Ray Stevens
THE LOTUS EATERS—Stravos Xarhakos
WATERLOO—Abba
EMMA—Hot Chocolate
CANDLE IN THE WIND—Elton John
EVERYDAY—Slade
BAND ON THE RUN—Paul McCartney &
Wings .
THE ENTERTAINER—Marvin Hamlisch
THE SHOW MUST GO ON—Leo Sayer—
Three Dog Night

10 BILLY DON'T BE A HERO—Paper Lace
11 SUGAR BABE LOVE—Rubettes
12 ERES TU (Touch The Wind)—Mocedades
13 SUNDOWN-—Gordon Lightfoot
14 SEASONS IN THE SUN—Terry Jacks
15 LOVE'S THEME—Love Unlimited Orchestra

N D WN -
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SOUTH AFRICA

(Courtesy of Springbok Radio)
SINGLES
This
Week
1 SOLITAIRE—Andy Williams (CBS) (Laetrec)
2 THE AIR THAT | BREATHE—The Hollies
(Polydor) (MPA)
WATERLOO—Abba (Sunshine) (Breakaway)
SEASONS IN THE SUN—Terry Jacks (Bell)
(Intersong)
DARK LADY—Cher (MCA) (Plymouth)
EMMA—Hot Chocolate (RAK) (Francis Day)
LOVING ARMS—Dobie Gray (MCA) (MPA)
THERE WON'T BE ANYMORE—Charlie Rich
(RCA) (Charles Rich)
HAAI CASANOVA—Gienys Lynne (RPM)
(Tro Essex)
10 HOOKED ON A FEELING—Blue Swede
(EMI) (Tree)

& w
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SPAIN

(Courtesy of "El Musical”")
SINGLES
This
Week
1 AYUDAIME—Camilo Sesto (Ariola)
(Arabella)
2 LOVE'S THEME—Love Unlimited Orchestra
(Movieplay)
3 WATERLOO—Abba (Columbia) (Notas
Magicas)
4 TOMAME O DEJAME—Mocedades (Zafiro)
(Discorama)
5 LA FIESTA DE BLAS—Formula V (Philips-F)
(Fontana)
6 LA DISTANCIA—Roberto Carlos (CBS)
7 M| CORAZON—Juan Bau (Zafiro) (Micros/
RCA)
8 TE ESTOY AMANDO LOCAMENTE—Las
Grecas (CBS) (April)
9 SOMEDAY, SOMEWHERE—Demis Roussos
(Philips-F)
10 ACALORADO-—Los Diablos (EMI) (Ego)

'
SWEDEN
(Courtesy of Radio Sweden)
*Denotes local origin
This
Week
THE STING/SOUNDTRACK—(MCA)
UPPTAG (LP)—*Ted Gardestad (Polar)
SEASONS IN THE SUN (SINGLE)—Terry
Jacks (Bell)

4 WATERLOO (LP)—*Abba (Polar)

5 BOLLA OCH RULLA (LP)—*Pugh Rogefeldt

& Rainrock (Metronome)

DIAMOND DOGS (LP)—David Bowie (RCA)
THE ENTERTAINER (LP)—Marvin *“amlisch
- (MCA) 7

8 | SEE A STAR (LP)—Mouth & McNeal

(Philips)

9 CARIBOU (LP)—Elton John (DJM)
10 AMERICAN GRAFITTI/SOUNDTRACK

W N -
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(MCA)
SWITZERLAND
(Courtesy of RADIO-HITPARADE)
SINGLES
This
Week

1 SEASONS IN THE SUN—Terry Jacks (Bell)

2 WATERLOO—Abba (Polydor)

3 SUGAR BABY LOVE—The Rubettes
(Polydor)

THE GOLDEN AGE OF ROCK 'N’ ROLL—
Mott The Hoopie (CBS)

5 SHANGHAI'D IN SHANGHAI—Nazareth
(Philips / Vertigo)

TSOP—MFSB (CBS/PIR)

EVERYDAY—Siade (Polydor)

I'M A TRAIN—Albert Hammond (Epic)

EINSAMKEIT HAT VIELE NAMEN—
Christian Anders (Chranders)

10 THE ENTERTAINER—Marvin Hamlisch

(MCA)

o
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® Continued from page 4

been named director of commercial sales. ... RCA International has ap-
pointed Hans-George Baum as managing director of RCA Schallplatten,
GmpH. .

Mel Phillips has been appointed associate director, national promotion, at
Epic and Columbia custom labels. In his new capacity, Phiilips will share all
responsibilities with Stan Monteiro, director of national promotion, including
contact with trade magazines, tip-sheets and radio reports, promoting single
and LP product, and assisting with artist relation duties. He will also be re-
sponsible for directing regional and local promotion managers throughout the
U.S. Before joining CBS, Phillips was involved with radio as a program direc-
tor for a number of stations in the East. ... Sam Harrell has been appointed
promotion manager, Houston, for Epic and Columbia custom labels. He is re-
sponsible for all promotional activities in the Southern Texas marketing re-
gion. Harrell was most recently local promotion manager in the New Orleans
area, a position he has held since joining CBS in 1969. . .. Theresa Alfieri has
been promoted to assistant art director for Columbia, Epic and Columbia cus-
tom labels. She has been with CBS for more than four years as a staff designer.

Ron Bollman has been named national sales manager of Burwen Labora-
tories’ professional and consumer audio products. . .. Richard Guldborg joins
Stereo Tape, division of Magtec, as Western sales representative. . .. Glynis
Daly has been appointed executive assistant to. Steve Metz, president of
Stephen Metz Ltd.

Richard Albertson has been named director of retail develop-
ment of the ABC Leisure Group’s Retail Records Division.

David Kornblum, legal counsel for the American Guild of Authors and
Composers, Los Angeles, has left his prior legal affiliation, Sklar & Coben, to
open his own Beverly Hills office. Arthur L. Stashower is the new partner in the
S&C firm. . . . Pete Schwartz, son of Burt Schwartz, one of the trio who operate
Schwartz Bros., Washington, D.C., is now doing promotion for London
Records, Los Angeles. . . . Steve Begor, who has joined Chess/Janus as south-
ern regional manager. is being replaced at Southland Dist., Atlanta, by Wynn
Jackson, formerly with MCA branch in Miami.

Reen Nalli has been appointed national promotion and publicity coor-
dinator for Big Tree Records. ... Paul Wennik has been named national pro-
motion manager at BASF Records. ... Jim Brooks has been appointed na-
tional promotion director of Famous Music. ... Fred Horton joins Chrysalis
Records as regional promotions director for the Great Lakes/Midwest area.

CBS Records has established a full press and information department for

(Continued on page 74)

Dealers Reflect Varying
Opinions on LP Price Rise

® Continued from page 13

chain’s volume, Greenwood says,
but it’'ll probably affect the number
of units each customer buys.

A new act, the musician a cus-
tomer may have heard on the radio,
will be the victim of a consumer boy-
cott, he feels.

Greenwood personally is opposed
to the price rise. “The customer had
a price rise last year and it’s hard to
explain that the list is different
again.”

Greenwood is optimistic enough
to predict: “We can still run a profit-
able business.”

He says his own higher costs won’t
force him to cut back his buying.
“We will try to maintain our turn,”
he says, adding: “We are going
ahead as normal and working hard
to sell new records.”

The seven-store Wallichs Music
City chain, which sells at $6.98 retail,
has not noticed any immediate buy-

ing reduction from its customers,
says Lloyd Burke, the chain’s record
buyer, who cannot explain why his
company hasn’t felt a_consumer
puliback.

His own higher price for mer-
chandise won’t affect his own buy-
ing, Burke says. There have been a
few people commenting that they
can get the LPs cheaper elsewhere,
but Burke says higher costs haven’t
cut down on sales.

“We're ahead of last year,” he
boasts, “‘and with the increased
price, we should continue to stay
ahead.”

Correct F-F Number

NEW YORK —The correct phone
number for Jimmy Dockett’s Flo-
Feel Records is 212-457-4625. The
number that appeared last week was
incorrect.

g

photo by Polydor Records

FEATHER IN THEIR CAP—Polydor's Wild Magnolias, group of eight “In-
dians’’ who hail from New Orleans, offer their own brand of Afro-Caribbean
funk at Bottom Line, New York club, to kick off group's appearances at local
area concerts. Future dates also include a stint at the Wolf Trap Festival in

West Virginia in August.
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Hanson continues to establish itself as an
exciting new band as it molds hard driving
rock with breakaway solo jams. The songs
on *Magic Dragon” exhibit a refined style
bringing together solid compositions
with sophisticated arrangements and
musicianship.

PFM, the premier rock band of Italy, has
produced a beautiful electronic landscape
with their new album. “The World Became
the World” Their jazz-rock-classical syn-
thesis is sketched with rolling percussion,
sweeping orchestration and full-bodied
vocals for a very fine musical experience.

PREMIATA FORNERIA MARCONI |

MC 66672
Produced by
Mario Medious and Junior Hanson.

S v y

MC 66673
Produced by PFM and Claudio Fabi.

Manticore

Manticore Records

and Tapes
Distributed by Atlantic Records.

© 1974 ATLANTIC RECORDING CORP o A WARNER COMMUNICATIONS CO I
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SANTANA—Greatest Hits, Columbia PC 33050. The band
that pioneered the real mass popularity of Latin rock is given
a fine showcasing here, covering much of their career. In-

cluded are the tunes which helped make them one of the big-

gest selling LP groups of the past decade. A listen to this LP
tells easily where so many groups of today have been in-

fluenced, featuring the original material of the band as well -

as excellent interpretations of other's works, such as Peter
Greene's material. Perfect package for collectors and for all
Santana fans.

Best cuts: “Evil Ways,” “Black Magic Woman,” “Oye Como
Va,” “Everybody's Everything.”

Dealers: Santana are proven super sellers and a greatest
hits LP should be a sure bet.

FOCUS—Hamburger Concerto, Atlantic SD 36-100. This
group is becoming more and more commercial. Still they have
retained many of their classical roots, that makes them stand
out from the crowd. Guitarist Jan Akkerman is a magician on
stringed instruments and this is the first album they have re-
corded using a new drummer, Colin Allen who used to play
with John Mayall. The album’s selections are all very salable
and one side is a rock concerto.

Best cuts: “Harem Scarem,” “Birth,” “Rare.”

Dealers: This is one of the hottest groups going and the
cover is eye-catching.

JIM CAPALDI-Whale Meat Again, Island ILPS 9254. Traf-
fic member Capaldi has come up with an exceptionally pleas-
ing set, which should come as no surprise to those who have
heard his vocals develop more and more with the band. Here,
he shows his ability to handle ballads as well as more up-
tempo material, with the excellent backing of Muscle Shoals
men Roger Hawkins, David Hood and Barry Becket among
others. What Capaldi has done here is to offer more commer-
cial material without sacrificing any of the quality of his first

* set some two years ago. A few potential singles and some

good longer cuts make this a perfect package for various
types of disk jockeys. Good solid rock, but not the wall of
sound variety.

Best cuts: “It's All Right,” “Yellow Sun,” “Summer Is Fad-
ing."

Dealers: Play up fact that Capaldi is in Traffic.

BONNIE KOLOC—You’re Gonna Love Yourself In The Morn-
ing, Ovation OVQD/14-38. Ms. Koloc has been around, and
has always been known as one of those vocalists who is “'on
the verge.” With this, her best and most consistently com-
mercial LP yet, she may be on her way. Abandoning the
strictly acoustic style that she has often utilized in the past,
she sings songs of her own as well as those of writers such as
Jackson Browne, Jim Croce and John Stewart with a voice that
is as powerful as it is good. With the somewhat pretentious
attitude surrounding the songs and singing of many female
vocalists today, Ms. Koloc's strong and honestly clear vocals
are a welcome sound. FM disk jockeys should get on this one
quickly.

Best cuts: “You're Gonna Love Yourself in the Morning,”
“Children's Blues,” "Roll Me on the Water,” “Mother Coun-
try.”

Dealers: This disk is in quad so display in these bins as
well as female vocalists. Ms. Koloc keeps building a steady
cult, so let people know a new LP is here.

LONNIE LISTON SMITH & THE COSMIC ECHOES—Cosmic
Funk, Flying Dutchman, BDL1-0591 (RCA). This record has
very strong cross-over possibilities between pop, jazz and
soul. Pianist Smith has assembled some top-rate jazz musi-
cians and he contributed three original tunes to the album.
His brother is the featured vocalist on several of the selec-
tions and he has the kind of voice that will attract some at-
tention.

Best cuts: “Footprints,” “Beautiful Woman,” “Sais.”

Dealers: Smith has a sizable following from his days with
w \%«\W

Pharoah Sanders and Gato Barbieri.

WILSON PICKETT—Pickett In The Pocket, RCA, APLI-
0495. This could be the album that gets Pickett back on the
trail of success. The production is very slick, but it's the
"Wicked” man's vocals that come out on top. He's back
recording in Muscle Shoals where he started out and all of the
material is carefully picked.

Best cuts: “Iron It Out,” "Take A Look,” “What Good Is a
Lie,” "You're the One.”

Dealers The cover will garner many looks and the music
should be played continuously.

'-‘\-rl ,r
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Spotlight

Top AloumPicks

SLY & THE FAMILY STONE-Small Talk, Epic PE
32930. Sly comes up with another sure fire seller, using
his patented hit formula which is sure to guarantee him a
hit single or two from this package. Not really much new
in the way of presentation with the exception of new vio
linist Sid Page, but the LP is well done and there really is
no need for a successful star to have to come up with
something new on each LP. This, does, however, seem
one of the tightest and most consistent LP's Sly has
come up with yet, with no weak or throwaway cuts in the
bunch. Most of the songs have catchy hooks, all are well
arranged and all feature the distinctive Sly vocals mixed
well with the rest of the Family. Sly is now at a point
where one album a year seems to be his limit, so this
should be well received. In the end, this is another top
album from one of America’s few real superstars

Best cuts: “Say You Will," “Time for Livin’,” “Holdin
On,” “Better Thee Than Me."

Dealers: Few artists have the charisma of a Sly Stone,
and it carries over into record sales. Display heavily.

BLOODSTONE-I Need Time, London APS 647. Good,
smooth set from this always highly successful vocal-instru-
mental group, featuring lead vocals woven almost perfectly
with the harmonies in a soft soul vein. Cuts vary from almost
standard sounding material to straight funk, with at least sev-
eral possible single on the set. Use of several lead singers also
provides good variety, and this is one LP that should easily
appeal to the pop as well as soul markets. Highly skillful pro-
duction job from Britisher Mike Vernon.

Best cuts: "I Need Time,” “Little Linda,” "That's Not How
it Goes.”

Dealers: Good cover with color photo of group. Place in
pop and soul bins.

EDWIN HAWKINS SINGERS-Live, Buddah BDS 5606. Very
well done live set from this well established gospel/soul
group. LP includes traditional gospel as well as material from
the likes of Stevie Wonder and Bill Withers. With vocal solos
from Hawkins and Shirley Miller and a rousing instrumental
backup, the set reminds one at times of an old time revivalist
meeting. At the same time, however, there is that ingredient
which should also make this a soul and pop hit. High mo-
ments are the vocal soloists with the singers answering. A fine
set for FM play on most formats.

Best cuts: “Jesus Children of America,
"“Oh Happy Day.”

Dealers: Group is well known. Display heavily.

» o

Lean on Me,”

FUNKADELIC-Standing on the Verge of Getting It On,
Westbound WB 1001 (GRT). Usual mix of raps and singing
backed with good, funky instrumentals results in another fine
LP from this established group. Fine harmony vocals blend in
with the raps, with the longest cuts offering the best chance
to get something going. Certainly different from the standard
soul fare being offered today, with many of the cuts showing
strong jazz influences both vocally and instrumentally.

Best cuts: “Red Hot Mama,™ “Sexy Ways," “Good
Thoughts, Bad Thoughts.”

Dealers: Colorful cover makes for good display.

LITTLE MILTON-Blues’N Soul, Stax STS-5514. This is a
killer side by one of blues and soul’s true masters. Not only is
there a generous sampling of his searing guitar, but his vocals
are right to the point. His material spans the imagination as it
covers country, blues and soul. There are a couple of poten-
tial singles included in this package.

Best cuts: “Behind Closed Doors,” “Hard Luck Blues.”

Dealers: This is a consistent soul seller.

9\\\

Jazz

GENE AMMONS—Brasswind, Prestige P-10080. Tenorman
tries his hand at crossing the commercial field, courtesy of
some clever Dave Axelrod charts and the power and convic-
tion of some big band supportive blowing. His warm tones
hoid up well against the onslaught of 12 enthusiastic studio
musicians. “Solitario” offers a light feel to Jugs' playing as he
rides a Brazilian rhythm along. The music has fire and guts
and some contemporary rhythms but the strength of the se-
lections is the lovely, romantic flight of the material.

Best cuts: “Solitario,” “Cantaro,” “ 'Rokund Midnight.”

Dealers: Ammons is a respected name, but a confusing
cover won't help attract impulse buyers. Better play some
cuts in-store.

SONNY STITT—The Champ, Muse MR 5023. This is one of
the best sides Stitt has cut in some time. In fact, it is one of
the greatest bop refeases in several years. He is backed on

this one by trumpeter Joe Newman, pianist Duke Jordan,
bassist Sam Jones and drummer Roy Brooks. Stitt's playing is
very spirited and he once again proves that he's the modern
genius of the saxophone.

Best cuts: “The Champ,” “The Midgets,” “The Eternal
Triangle.”

Dealers: Stitt is one of the biggest heavies in the world of
jazz.

2=
Country _~

DAVID ROGERS—Hey There Girl, Atlantic 7306. David has
the knack of turning up several fine tracks in every album he
cuts, and converting the best of these into hit singles. Here
he has all sorts of potential. The LP, produced by Pete Drake
and including just about every name musician, is full of out-
standing tracks.

Best cuts: | Just Can't Help Believing,” “Loneliness of
Ruby's Eyes,” | Know I'm Living (Now That I'm Loving You)"
and "You Be You and I'll Be Gone." But there's not a bad cut
on the dozen.

Dealers: A couple of his established hit singles are in-
cluded.

GEORGE HAMILTON IV—-Back To Down East Country, RCA
(Camden) 1-0051. A great Canadian album, with some public
domain folk songs, tunes about boats and trains and people
and the sea and scenery, all spelled out in the Hamilton style.
Anyone who has ever seen (or even thought of seeing) the
Maritime Provinces should welcome this one. A big boost to
Canadian producers, musicians, etc.

Best cuts: “Pictou County Jail,” "Where the Blue Waters
Foam"” and the very pretty “Lismore Lady.”

Dealers: Strong appeal on both sides of the border.

K2R
FirstTime Aﬁund

GEORGE McCRAE—Rock Your Baby, T.K. 501. Title cut of
this LP jumped to the number one spot on the Hot 100 in
seven weeks, and the rest of the album is just as infectious,
with its soul based, strongly reggae influenced material.
McCrae is a versatile singer who can adjust to different styles
easily, but seems most at home with soul material with the
almost reggae sound. Excellent dance record which should be
an instant disco hit.

Best cuts: ""Rock Your Baby,” “You Got My Heart,” “Make
It Right,” “I Need Somebody Like You."

Dealers: Remember, McCrae is riding the crest of a mam-
moth hit. Display heavily.

WILLIAM DeVAUGHN—Be Thankful For What You Got, Rox-
bury RLX 100 (Chelsea). DeVaughn vaulted near the top of
the charts with the title cut of this set, and the contents of
the LP show he is no flash in the pan. The artist mixes soul
with a strong jazz influence and a tinge of Latin in spots, us-
ing his smooth, well controlled voice to best advantage at all
times. This could be one of those albums that goes right
across the board, with particular emphasis on sou! and MOR
play. Pop is also a strong possibility, however, with the hit the
artist is coming off.

Best cuts: “Give the Little Man a Great Big Hand,” "Be
Thankful for What You Got" (long version), “"You Can Do 1t.”

Dealers: Stock in sou! and pop.

www.americanradiohistorv.com

TRIUMVIRAT-Ilusions On A Double Dimple, Harvest ST-
11311 (Capitol). German group comes up with excellent elec-
tronic set, highlighted by the keyboard work of Jurgen Fritz
and the fine vocals of Fritz and Helmut Kollen. Set is reminis-
cent of Flash in spots, of the Who in others, especially vocally,
but still stands as an original work. Band manages to escape
the boredom of many synthesizer based groups by keeping
solos relatively short and highly tasteful at all times, as well
as mixing classical and rock influences. Each side divided
into a story with chapters, but each chapter can easily stand
by itself as a song. All in all, a very well done set.

Best cuts: “Flashback,” “Dimplicity,” “Bad Deal.”

Dealers: Stock in new groups and electronic music.

ICE—Prestige P-10075. This septet combines all the right
commercial ingredients on its debut LP. Good, soft harmonic
blendings of voices, two pungent trumpets, a down home or-
gan, some jazz flute and a pulsating drum section, keep all
the music moving ahead.

Best cuts: “Losin’ " “Too Little Room."”

Dealers: This band combines all the sounds of the 70s, but
it is jazz and soul flavored.

ALBERT HEATH—-Kwanza (The First), Muse 5031. This has
been a long-awaited album, since it features all of the Heath
Brothers (Jimmy, Percy, Albert) together for the first time.
Each composition is excellent and there are some top-notch
solos by each of the participants which also include Curtis
Fuller, Kenny Barron and Ted Dunbar. Heath is one of the
most fundamentally perfect drummers around today and this
album is a real cooker.

Best cuts: “A Notion,” “‘Dr. JEH.”

Dealers: All of these musicians are among the best known
the world has to offer.

Spotlight—the most outstanding of the week's releases; picks—pre-
dicted for the top half of the chart in the opinion of the reviewer;
recommended~predicted to hit the chart among the lower half posi-
tions; review editor: Bob Kirsch; reviewers: Eliot Tiegel, Nat Freed-
land, Claude Hall, Bili Williams, Jim Melanson, Is Horowitz, Bob Kirsch.

Billboard's

Recommended LP’s

pop

FRANK SINATRA—One More For The Road, Capitol ST-11309.
This is all reissued material, but the early Sinatra is still a joy
to listen to. Excellent bunch of tunes, put together by John
Vane, including a number of major hits. A must for any Si-
natra fan. Best cuts: “All the Way,” “Come Fly with Me.”

MANFRED MANN-The Best Of, Janus JLS 3064 (GRT). Fine,
representative collection of one of the most overlooked bands
of the British rock invasion. Set truly does include their great-
est hits, with lead Paul Jones and Mike D'Abo both repre-
sented. LP includes the group’s fine interpretations of Dylan
material and should be welcomed by collector’s as well as
those just becoming acquainted with the later versions of the
group. Best cuts: “Do Wah Diddy Diddy,” “The Mighty
Quinn.”

SPARKS~Kimono My House, Island ILPS 9272. Rather odd
but still interesting combination from part of what was once
Half Nelson. Often sounds like a mini-opera. Best cut: "This
Town Ain't Big Enough For Both of Us.”

PERRY COMO—Perry, RCA OPL1-0585. Como here once again
lives up to his reputation of being one of the true masters of a
lyric. His interpretive abilities are well used throughout the
disk, delving into country, r&b, pop and standard selections.
Best cuts: “You Are The Sunshine Of My Life,” "Eres Tu,”
“The Way We Were.”

SYD BARRETT-The Madcap Laughs and Barrett, Harvest
SABB-1134 (Capitol). Pink Floyd's original lead guitarist of-
fers his own zany mix of electronics and vocals. Best cuts:
“Octopus,” "Wolfpack.”

GOLDEN EARRING—-Capitol ST-11315. Repackage of early
Capitol set from this now popular German rock band. Good
hard rock here, offering a look into the background of the

- band. Best cuts: "In My House,” “Call Me.”

KAYAK~See See The Sun, Harvest ST-11305 (Capitol). Fine
first effort from this keyboard-based band who rely heavily on
synthesizer and mellotron. Good harmony vocals also stand
out in this consistently well done set of tunes perfectly suited
for many FM formats. Best cuts: “Reason for It All,”” “Mouldy
Wood."”

BILLY & TAFFY—Aces, RCA POL1-0605. Bill and Taffy Danoff,
musical sidekicks of John Denver, score a modicum of suc-
cess with this their second solo LP. Material used, while far
from overpowering, even in the folk genre, should prove inter-
esting to their followers. Best cuts: “Annie (Say It's Gonna Be
Alright),” “Late Nite Radio” and “Janet From Another
Planef." '

(Continued on page 67)
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“LOVER’S CROSS”NrA-4215

A NEW SINGLE FROM

MELANIE

The Gavin Report/Gary Taylor's personal pick:
“Our correspondence reported this as the most
popular cut on tne album. Sounds to me like
her best effort since ‘Brand New Key.””

Cash Box/Arty Goodman:

“Melanie’s best shot at yet another single smash.

Very sensitive reading of the tender lyrics as
only this lady can do makes for a very intectious
3 minutes that listeners will find impossible to
turn oft”

WSAI/Robin Mitchell:
“Easily the best Melanie record in a long time.
Definite Top 10 material”

WNEW/ Alison Steele:
“Only Melanie could give to ‘Lover’s Cross’ the

exquisite sentiment worthy of Croce’s memory
and yet that subtle added dimension that makes
the song entirely her own”’

WMMR/Dennis Wilen:
“A goodsong, agreat production and clean vinyl”’

K101/Cliff Saunders:
“Melanie’s ‘Lover’s Cross’ is our third most
requested record’’

KDWB/Buzz Bennett:
“Pretty damn good'”

KRLA/Johnny Hayes:
“This is the kind of song that will turn Melanie
fans into Melanie lovers”

FROM THE ALBUM “MADRUGADA"’ NRrs-48001

PRODUCED AND DIRECTED BY PETER SCHEKERYK
ARRANGED BY RON FRANGIPANE

NEIGHBORHOOD RECORDS
Distributed by
Famous Music Corporation
A Gulf + Western Company
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POPULAR ARTISTS

ANDERSON, BILL

*Whispering’’ Bill Anderson
LPMCA 416.
8T MCAT416

ASHFORD & SIMPSON
| Wanna Be Selfish
LP Warner Bros. BS2789 ..
8TM82789..
CAM52789.

BAREFOOT JERRY

Watchin’ TV

8T MonumentZA32926.............. $6.98
BEE GEES

Mr. Natural
LPRSOS04800 ..........cccceeennnn $6.98

BISHOP, ELVIN
Let It Flow
LP Capricorn CP0134.
8T M80134
CAM50134

BLACKBYRDS
Blackbyrds
CA Fantasy 5160-9444M (GRT) ...

BLUE HAZE FOLK BAND
Blue Haze Folk Band /Joe Edwards

....$5.98
.$6.97
...$6.97

$6.95

LP Ranwood R8131................... $5.9
BREEZE
Breeze
LP Just Sunshine JBS3501.......... $6.98

BROUGHTON, EDGAR, BAND
Oora
LP Capitol ST11304......ooceeen.n.. $5.98

BROWN, ARTHUR
Kingdom Come
LP Passport PPS98003 ............... $6.98
8T 8167-98003C (GRT) .............. $7.95

BROWN, JIM ED
It's That Time Of The nght
LPVictor APL1-0572 . ...$6.98
8TAPS1-0572..
CAAPK1-0572...

, BROWNSVILLE STATION

JULY 20, 1974, BILLBOARD

School Punks
LPBig Tree BT89500.................. $6.98
BYRD, JOHN
Your Thing & My Thing
LP 20th Century T436................. $6.98

LP Shelter SR2107 .................. $6.98

CARR, VIKKI
Very Best Of .
LP UAUALA244G ..
8T UAEA244G
CASH, JOHNNY
Five Feet High & Rising
LPColumbiaC32951.................. $4.98
CASTOR. JIMMY
The Everything Man

$6.98
$6.98

LP Atlantic SD7305 .................. $5.98
CHER
Very Best Of
LP UA UALA237G $6.98
8T UAEA237G $6.98
CHI-LITES
Toby
LP Brunswick BL754200............. $5.98

CHRISTIE, LOU
Christie, Lou
LP Three Brothers THB2000.........

CLIFF, JIMMY
Struggling Man
LP Island SW3343
8T 8XW9343

CLIMAX BLUES BAND
Sense Of Direction
LP Sire SAS7501
8T8147-7501C (GRT)
CA 5147-7501C (GRT)...

CLOWER, JERRY
Country Ham
LPMCA 417 ...
8T MCAT417
CAMCAC417 ..

COCKER, JOE
| Can Stand A Little Rain
LP A&M SP3633. .8
8T 8T3633...
CACS3633

COMANOR, JEFFREY
Comanor, Jeffrey
LP Epic KE32832
8TEA32832

CYMANDE
Promised Heights
LP Janus JXS7004
8T 8098-7004C (GRT) ...

DAVIS’, DANNY, NASHVILLE

BRASS

Bluegrass Country
LP Victor APL1-0565 .................. $5.98
8T APS1-0565..
CA APK1-0565.
08 APT1-0565..

DAWSON, JIM
Dawson, Jim
LP Victor CPL1-0601...
8TCPS1-0601....
CACPK1-0601 ...

DEARIE, BLOSSOM
Sings
LP Daffodil BMD101 ...................

DECARO, NICK
Italian Graffiti
LP Blue ThumbBTS6011............ $6.98

DE FRANCO FAMILY
Save The Last Dance For Me

LP 20th Century T441 ................. $6.98
DENNY, MARTIN
Very Best Of
LPUAUALA234G ... $6.98
BTUAEA234G ... $6.98

DENVER, JOHN
Back Home Again
LP Victor CPL1-0548
8TCPS1-0548....
CACPK1-0548 ...

New LP/ TapeReleases

This listing of new LP/Tape releases is designed to enable retailers and radio programmers to be up-to-the-
minute on available new product. The following configuration abbreviations are used: LP—album; 8T—8-
track cartridge; CA—cassette; R3—open reel 3% ips; R7—open reel 7%z ips; QL—quadrasonic album; Q7—
quadrasonic open reel 7Yz ips; Q8—quadrasonic 8-track cartridge. Multiple records and/or tapes in a gset
appear within brackets following the manufacturer number. Tape duplicator/ marketers appear within par-
entheses following the tape manufacturer number. where applicable.

DILLARD, DOUG
You Don’t Need A Reason To Sing
LP 20th Century T426................. $6.98

DOMINO, FATS
Very Best Of

LP UA UALA233G

8T UAEA233G

DUCK’S DELUXE

Duck’s Deluxe

LP Victor LPL1-5008 ................... $5.98
EATON, STEVE

Hey Mr. Dreamer
LP Capitol ST11245......... .......... $5.98

ELEPHANTS MEMORY
Angels Forever
LP Victor APL1-0569
8TAPS1-0569
CAAPK1-0569

ESSEX, DAVID
Rock On
QL Columbia CQ32560 ...
Q8CAQ32560
FAIRCHILD, BARBARA
Love Is A Gentle Thing
LP Columbia C32960...
FAITH, PERCY

The Entertainer
LP Columbia KC33006.

8TCA33006... $6.98
CACT33006 .. $6.98
QL CQ33006 .. $6.98
Q8CAQ33006 $7.98
FERRANTE & TEICHER
Very Best Of
LP UA UALA236G.
8T UAEA236G

FISHER, MATTHEW
I'LL Be There
LP VictorAPL1-0325 ............ .. $5.98
8TAPS1-0325... o
CAAPK1-0325 ..

FLATT, LESTER
Best Of
LP Victor APL1-0578 ... $5.98
8TAPS1-0578 ..
CAAPK1-0578 ..
Bluegrass Festi
LP Victor APL1-0588 .
8T APS1-0588..
CAAPK1-0588 ..

FLYING BURRITO BROS.

Close Up The Honky Tonks
LPA&MSP3631 ... $6.98

GAP BAND
Magicians Holiday
LP Shelter SR2111 ..
8TSRT2111

GARCIA, JERRY
Compliments Of Garcia

LPROUNDRS102......cccccnnnn $6.98
GIBSON, DON

Very Best Of

LP Hickory 4502 ..........cccoovenenn, $5.98
GRIFF, RAY

Songs For Everyone
8T Dot 8150-26013M (GRT)......... $6.95

HANSON
Magic Dragon
LP Manticore MC66672 .............. $5.98
HAYES, ISAAC
Tough Guys
QL Enterprise EQS7504......... ... $6.98
Q8EQ87504
Truck Turner
LP Enterprise ENS2-7507 .......... $10.98
BTEN8-2-7507 ... $11.98

HAYWOOD, LEON

Keep It In the Family
LP 20th Century T440................. $6.98

HEARTSFIELD
The Wonder Of It All
LP Mercury SRM1-1003........... .. $6.98

HEATH, TED
Big Band Themes Remembered
LP London SP44177
8TM844177 (Ampex)..
CAM544177 (Ampex)

HENSON
Henson
LPUAUALAI85G ... $6.98
HUMPERDINCK, ENGELBERT
My Love
LP Parrot APAS71065................. $6.98

HUNTER, ROBERT
Tales Of The Great Rum Runners
LPRoundRX10t ..o, $6.98

IMPRESSIONS
Three The Hard Way
LP Curtom CRS8602ST............... $6.98

JAMES, ETTA
Come A Little Closer
LP ChessCH60029.....................
8T 8033-60029C (GRT) ..
CA 5033-60029C (GRT)

JOHN, ELTON
Caribou
LPMCA2116....
8TMCAT2116
CAMCAC2116 ..

KELLY, JONATHAN

Twice Around The Houses
LP Victor LPL1-5028 .
8T LPS1-5028

LAINE, CLEO
Day By Day
LP Buddah BDS5607 .................. $6.98

LeGRAND, MICHEL
Twenty Songs Of The Century
LPBell 4200 .. ... iveiereeieeennn

LEWIS, JERRY LEE
1-40 Country
LP Mercury SRM1-710.
8TMC8-1-710 ...
CAMCR4-1-710 ..

LIGHTFOOT, GORDON
Very Best Of .
LP UAUALA243G .. ....$6.98
8T UAEA243G ...$6.98

LITTLE ANTHONY & THE
IMPERIALS
Very Best Of
LP UAUALA255G ...
8TUAEA255G....

LITTLE MILTON
Blues ‘N Soul

....$6.98
...$6.98

LP Stax STS5514 . .$6.98
8TST85514 ..$7.98
LOBO
Just A Singer
LPBig Tree BT89501.................. $6.98

LOVETT, COLLEEN
Birds With Broken Wings
LPERAE-605 ...

LUCIFER’'S FRIEND

I'm Just A Rock & Roll Singer
LP Billingsgate BG1008...............

LYNN, LORETTA

Country Partners, w. Conway
Twitty
LPMCA 427
8TMCAT427 ...
CAMCAC427

MAN
Rhinos, Winos & Lunatics
LPUAUALA247G.............ceo $6.98

MASAKELA
| Am Not Afraid
LP Blue Thumb BTS6015............. $6.98

MASON, DAVE
Best Of
LP Blue Thumb BTS6013............. $6.98

MASON, JAE
Crossroads
LP Buddah BDS5604 .................. $6.98

MATHIS, JOHNNY
What'll | Do
LP Columbia C32963..
8TCA32963

McDONOUGH, MEGAN
Sketches
LP Wooden Nickel BWL1-0499..... $5.98
8TBWS1-0499....................... $6.95

McPEAK BROTHERS
Bluegrass At Its Peak
LP Victor APL1-0587
8TAPS1-0587....
CAAPK1-0587 ...

MEAD, SISTER JANET
The Lord’s Prayer
LP A&M SP3639. .
8T 8713639 .$6.98
CACS3639 ...$6.98

MIDNIGHT MOVERS UNLTD.
Follow The Wind
LP Buddah BDS5603 .................. $6.98

MONTENEGRO. HUGO
Hugo In Wonder-Land
LP Victor APL1-0413 ..

8TAPS1-0413....
CAAPK1-0413

MOTT THE HOOPLE

....$6.98
.$7.98
...$7.98

....$4.98
...$6.98

$5.98
.$6.95
...$6.95

...$6.98

....$5.98
.$6.95
...$6.95

The Hoople
QL Columbia PCQ32871 ............. $7.98
QL 8ICAGI'32:8/7J1 FH——— $7.98
Rock & Roll Queen
LP Atlantic SD7297 .............cen $5.98
MOUNTAIN
Avanlanche
LP Columbia KC33088... $5.98
B8TCA33088.... .$6.98
CACT33088 ... $6.98
MYSTIC MOODS
Erogenous
LP Warner Bros. BS2786 ....$5.98
BT M82786..... .. .$6.97
CA M52786 ...$6.97
NABORS, JIM
It's My Life
LP ColumbiaC32950.................. $4.98
NAZARETH
Rampant
LP A&M SP3641. $6.98
8T 8T3641... .$6.98
CACS3641 $6.98
NEKTAR
Remember The Future
LP Passport PAS98002 ............... $6.98

NITTY GRITTY DIRT BAND
Stars & Stripes Forever
LPUAUALA184J2.........oceein $9.98
NOAKES, RAB
Red Pump Special

LP Warner Bros. BS2777 ............. $5.98
ORIGINALS
Game Called Love
LP SoulS6-74081....................e. $6.98
ORPHAN
More Orphan Than Not.
LP London XPS645. ....$5.98
8T M8645 (Ampex). .$6.95

CAM5645 (Ampex) ...

OSMOND, MARIE
in My Little Corner Of The World
LP MGM M3G4944 .,
8TM8H4944
CAMB5H4944

PAPA JOE'S MUSIC BOX
Papa Joe's Music Box
LP Ranwood R8128
POCO
Seven
QL Epic EQ32895
QBEAQ32895.... .
PREMIATA FORNERIA MARCONI
The World Became The World
LP Manticore MC66673 .............. 5.98
PRUETT, JEANNE
Pruett, Jeanne
LP MCA 388
BTMCAT388

...$6.95

....$6.98
...$7.98

QUACKY DUCK & HIS FRIENDS

Media Push
LP Warner Bros. BS2756 ..... ...... $5.98

REEVES, DEL

Very Best Of
LP UAUALA235G .
8T UAEA235G

RENAISSANCE

Turn Of The Cards
LP Sire SAS7502 ............ccccenen,
8T8147-7502M (GRT) ...$6.
CA5147-7502M (GRT)............... $6.95

RICE, BOBBY G.

She Sure Laid The Lonelies On Me
LPGRT 8001..... .
8T78185-8001M..

RIOPELLE, JERRY

Saving Grace

LP ABC ABCX827
RIOT
Welcome To The World Of Riot
LP Motown M6-806S1................ $6.98

RIVERS, JOHNNY

Very Best Of
LPUAUALA263G.
8T UAEA253G

ROBBINS, MARTY
Good ‘N Country
LPMCA421 ...
8T MCAT421..
CAMCAC421.

ROSS, DIANA
Anthology, w. Supremes
LP Motown M9-794A3 (3]........... $9.98
At Caesars Palace
LP Motown M6-801S1........ ....... $6.98

RUFUS
Rags To Rufus
CAABC 5022-809M (GRT).......... $6.95

RUSSELL, LEON
Stop All That Jazz
LP Shelter SR2108 ..................... $6.98
8TSRT2108...
CA SRC2108..

SANTANA
Greatest Hits
LP Columbia PC33050
8T PCA33050....
CAPCT33050
QL PCQA33050 ...
Q8CAQ33050

SHEPHERD, CYBILL

Cybill Does It . . . To Cole Porter
8T Paramount 8091-P1018C (GRT)
................................................ $7.95

SLY
Small Talk
LP Epic PE32930 ..
B8TPEA32930
CAPET32930
QLPEQ32930
Q8 EAQ32930..

SMITH, SAMMI
Best Of
8T8179-1019M(GRT) ............... $6.95
SQUEEZER
Joy Jell Fantasies
LP Now LP7001
STARR, KAY
Starr, Kay, Country
LP GNP Crescendo GNPS2083 ... $5.98

STEELY DAN
Pretzel Logic
QBABC 7022-808N (GRT)........... $8.95

STEVENS, RAY
Boogity Boogity
LP Barnaby BR6003 ................... $6.94
8T 8190-6003C (GRT). .
CA 5190-6003C (GRT)
STREET, MEL
Two Way Street
LP GRT 8002
8T78185-8002M

TANGERINE DREAM
Phaedra
LP Virgin VR13-108........ccoooenn $5.98

THOMAS, 1AN
Long Long Way
LP Janus JXS7005..................... $6.94
8T 8098-7005C (GRT) .........cee.. $7.95
TOLONEN, JUKKA
Tolonen
LPJanus JLS3066 ..................... $5.94

TORRANCE, RICHARD
Eureka
LP Shelter SR2112 ... $6.98

TRAVERS, MARY
Circles
LP Warner Bros. BS2795............. $5.98
8TM82795
CA M52795
TWITTY, CONWAY,
Lynn.

URIAH HEEP
Wonderworld
LP Warner Bros. WB2800............ $6.98
8T L8W2800..
CA L5W2800

WATSON, DOC & MERLE
Two Days In November
LP Poppy PPLA210G .................. $6.98
WAYNE, NANCY
Cheatin’ Was The Last Thing On
My Mind
LP20th Century T442 ................ $6.98
WEBB, JIMMY

Land’s End
LP Asylum SD5070 ........ceevvnnen $5.98

WEDNESDAY
Last Kiss
LPSussex SRAB034 ................... $5.98
WELLER, FREDDY
Sexy Lady
LP Columbia KC3295B................ $5.98
BTCA32958......ccceiiviiiiiiieeeieeeens $6.98

see Loretta
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WEST COAST
West Coast
LP Epic KE33000 .
8TEA33000
WHISPERS
Bingo

WHITE, BARRY

Together Brothers (Soundtrack),
w. Love Unlimited & Love
Unlimited Orch.

LP 20th Century ST101............... $6.98

WHITMAN, SLIM
Very Best Of
LP UA UALA245G
8T UAEA245G
WILSON, JACKIE
Nostalgia
LPBrunswick BL754199 ............. $5.98

WYMAN, BILL
Monkey Grip
LP Rolling Stones COC79100....... $6.98

POPULAR
COLLECTIONS

BLUEGRASS FOR COLLECTORS
B. Monroe, R. Puckett, J.E.
Mainer, etc.

LP Victor APL1-0568 ................. $5.98
8TAPS1-0568..
CA APK1-0568.

VERY BEST OF
Shirley & Lee, M. Johnson, T.
Harris, etc.

LP UAUALA256G ...
8TUAEA256G

INTERNATIONAL

FANIA ALL STARS
How It Was! How It Ended! How It

Was Gong To Be!
LPFarnia SLPO0470................ ... $5.98
8T 8XT00470...
CA 4XT00470 ..

RODDRIGUEZ, PETE
El Conde
LP Fania XSLPO0459 ................. $5.98
8T 8XT00459...
CA 4XT00459 ..

SANTAMARIA, MONGO
Live At Yankee Stadium
LPVayaVvSs26
BT 8XT26..
CA4XT26 .

WILKINS
Por Tu Rumbo
LPVayaVS16
8T 8XT16..
CA4XT16 ..

RELIGIOUS
& GOSPEL

HARMONIZING FOUR
My Lord & |
LP Checker CK10089.................. $4.94

VEREEN, ANDREA, & THE ST.
MARKS CHOIR

Oh, Say Can You See

LP Peacock PLP59202 ................ $4.98

Theatre/Films/TV

TOGETHER BROTHERS
Soundtrack
(see listing under POPULAR ARTISTS—
Barry White)

JAZZ

BARBIERI, GATO
Gato Chapter 1: Latin America
CA Imputse 5027-9248M (GRT)...$6.95
Yesterdays
LP Flying Dutchman BDL1-0550...$5.98
BROWN, MARION
Sweet Earth Flying
LP Impuise ASS275.................... $5.98
8T 8027-9275M (GRT)
............................. 8027-9275M)GRT)
$6.95

BRYANT, RAY
In The Cut
LP Cadet CAS0052...........cccunn $5.94

BURRELL, KENNY
Up The Street
LP Fantasy F9458...................... $6.98

BURTON, CARY, see Mike Gibbs.

BYAS, DON, see Ben Webster.
CARR, JOE ""FINGERS"
The Black & White Rag
LP Capitol ST11303............oeeeeee $5.98
COLTRANE, JOHN
Africa Brass, v.2
LP Impulse AS9273
8T8027-9273M (GRT).
DAVIS, RICHARD
Dealin’
LP Muse MR5027 ...............cc..e. $5.98

DUKE, GEORGE
Faces In Reflection
LPBASFMC22018 ......ooeoneen $6.98
EARLAND, CHARLES
Leaving This Planet
LP Prestige P66002 ... $7.98
ELLINGTON, DUKE

The World Of
LP Columbia G32564[2] ............. $5.98

GARNETT, CARLOS
Black Love

LP Muse MR5040
GIBBS, MIKE

In The Public Interest, w. Gary
Burton

LP Polydor PD6503 .................... $6.98
HANCOCK, HERBIE

Head Hunters

QL Columbia CQ32731 .
Q8 CAQ32731

HARRIS, DON ""SUGARCANE"’
I’'m On Your Case
LPBASFMC21912.........ccccee $6.98
HUBBARD, FREDDIE
In Concert, w. Stanley Turrentjne
.98

...$5.98

LPCTI6044 ..o $
JAMES, BOB

One

LPCTI6043 ..o, $6.98

LIEBMAN, DAVE
Lookout Farm
LPECMI1039ST ..., $6.98
MOODY, JAMES
Feeling’ It Together
LP Muse MR5020 ...................... $5.98
PARKER, CHARLIE
First Recording
LPONYXx 221 i $5.98
PATTERSON, DON
These Are Soulful Days
LP Muse MR5032
SHORT, BOBBY
Live At The Cafe Carlyle
LP Atlantic SD2-609 [2]............. $11.96
SUN RA
Fate In A Pleasant Mood
LPImpulse AS9270........cccvvnnnnenn $5.98
Super Sonic Sounds
LP Impulse AS9271 __................. $5.98
THIELE, BOB
The 20’s Score Again
LP Signature BSL1-0555............. $5.98
TURRENTINE, STANLEY,
Freddie Hubbard.

VARIOUS ARTISTS
The Drums
LP Impulse ASH9272-3[3].......... $7.98
WEBER, EBERHARD
The Colours Of Chloe
LPECM1042ST oo, $6.98
WEBSTER, BEN

Meets Don Byas
LP BASF MB20658 .................... $5.98

see

CLASSICAL

BACH, JOHANN SEBASTIAN
Suites For Unaccompanied Cello
Starker
LP Mercury SRI3-77002(3]....... $20.94

DAVIES, PETER MAXWELL

Vesalii Icones: The Fires Of
London
LP NonesuchH71295 ...$3.49

DVORAK, ANTONIN
Quintet For Piano, Op. 81; Quintet
For Strings, Op. 97
Bishop, Berlin Philh. Octet members

LP Philips 6500 363................... $6.98
GESUALDO, DON CARLO
Madrigals
LP Odyssey Y32886 .................. $2.98

IVES, CHARLES
The 100th Anniversary
LP Columbia M4 32504 [4]........ $23.98

PROKOFIEV, SERGE

Symphony No. 6 Ormandy
LP Odyssey Y32885 ................... $2.98
SCHUMANN, ROBERT
Faust
Fischer-Dieskau,  Shirley-Quirk,  Pears.

Harwood, Vyvyan, English Chamber Orch.,

Britten

LP London OSA12100 .............. $11.98
STRAUSS, RICHARD

Symphonia Domestica Szell

LP Odyssey Y32889 .......c........... $2.98

VIVALDI, ANTONIO
Four Seasons
LP Odyssey Y32884 ................... $2.98
WEBER, ANTON
Der Freiscutz
Janowitz, Mathis, Schreier, Adam. Staat-
skapelle Dresden. Kieiber
LPDG 2709046..............ccc. $23.94

CLASSICAL
COLLECTIONS

BARENBOIM, DANIEL, see Pinchas
Zukerman.
ERWIN, LEE

Sound Of Silents

LP AngelS36073 ......ovvnnrnenn $5.98

FENNELL, FREDERICK, & THE

EASTMAN SYM. WIND

ENSEMBLE

Marching Along ;
LP Mercury SRI75004 ..........._... $6.98

FIEDLER, ARTHUR, & THE

BOSTON POPS

Greatest Hit Songs From Special
TV Offers, v.2
LP Red Seal ARL1-0551
BTARS1-0551...
CAARK1-0551

HORNE, MARILYN

French & Spanish Songs, w.
Martin Katz

LP London CS26301................... $5.98
KAYE, MILTON .

Ragtime At The Rosebud

LP Golden Crest CRS31032......... $7.98
MERRILL, ROBERT

Greatest Hits
LP London CS26304................... $5.98
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'DOES

YOUR MAMA KNOW
- YOU'VE BEEN KEEPIN'
AD COMPANY?

Bad Company is a top form new rock n roll
band comprised of four excellent musicians
Paul Rodgers, Simon Kirke (formerly of Free),
Mick Ralphs (ex-Mott The Hoople) and Boz
Burrell (previously playing with King Crimson).
Their close-knit harmonies, expansive
musicianship and quality shows through in all
their material which ranges from up front

rock to unadorned low-key ballads.

Distributed by Atlantic Records

SS8410
Produced by Bad Company

Warner Comfaupications
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Billboards

JULY 20, 1974

f*ff? ;Iw Pop /"N %\;_&W B

B.W. STEVENSON-Little Bit Of Understanding (2:45);
producer: David M. Kershenbaum; writer: K. Edwards; pub-
lisher: Purusha Music, BMI. RCA JA-10012. Most commercial
and powerful single from this big voiced Texan since his tap
10 "My Maria.” Title is perfect hook for AM and FM play, bcth
of which B.W. has enjoyed in the past, and his voice bounces
well off the backup vocals. Good pop and soul feel, but mast
obviously a fine rock vehicle. Flip: Here We Go Again (4:03);
producer: same; writer: BW. Stevenson; publisher: Prophecy,
ASCAP. RCA JA-10012.

recommended

STORIES—Another Love (3:20); producers: Kenney Kerner &
Richie Wise; writers: B. Flax/L. Lambert; publisher: Famcus,
ASCAP. Kama Sutra 594 (Buddah).

CLIMAX BLUES BAND —Sense Of Direction (3:34); producer:
Richard Gottehrer; writer: Climax; publisher: Bleu Discue,
ASCAP. Sire 713. (Famous).

HERB ALPERT AND THE T.).8. featuring LANI HALL—Save The
Sunlight (3:50); producer: H. Alpert; writers: Buie, Cobb,
Lee; publisher: Low-Sal, BMI. A&M 1542.

THE GRASS ROOTS—Stealin’ Love (In The Night) (2:36); pro-
ducer: S. Barri; writers: A. Roberts, J. Hill; publisher: Col-
gems, ASCAP. Dunhill 15006.

BREWER & SHIPLEY —Fair Play (3:30); producer: John Boy-
lan; writer: S. Canaday; publisher: Talking Beaver, BMI. Capi-
tol 3933.

s@x\ﬁv /f;'/ﬁg

BOBBY BLAND-Ain’t No Love in The Heart Of The City
(2:55); producer: Steve Barri; writers: Michael Price/Dan
Walsh; publisher: American Broadcasting Music, ASCAP. ABC-
Dunhili 15003. (ABC). One of the world’s premiere tlues

® Continued from page 62

soul

LATIMORE —More, More, More, Glades 6503. Good, versatile
set featuring standard soul cuts and some newer material.
Powerful vocals from Latimore are the highlights. A hit single
coutd break him heavily. Best cuts: “That's How it Is.” "I
Don't Know.”

NINA SIMONE-It Is Finished, RCA APL 1-0241. Yet another
quality performance from the High Priestess of Soul. This ef-
fort was recorded live in Africa and it is fortunately not over-
orchestrated. There are only two back-up musicians and they
are both just right for spreading her special sound. Best cuts:
“The Pusher,” “Mr. Bojangles,” “Obeah Woman."

GIL SCOTT-HERON-The Revolution Will Not Be Televised,
Flying Dutchman BDL 0698. This is a repackaging of the old
material by this master poet and with the rebirth of interest
in his poignant songs, this album should be very marketable.
All of the material is as timely now as it was when it first came
out. Best cuts: “The Revolution Will Not Be Televised,” ““Lady
Day and John Coltrane,” “Save The Children.”

THE ELIMINATORS—Loving Explosion, BRC 7-7001 (Bruns-
wick). Good mix of male and female vocals backed Ly big
band sound. Rough but controlled vocals of Levon Meyers are
a highlight. Best cut: “Loving Explosion.”

NORMAN FEELS—Where or When, Just Sunshine, JSS-3502.
Good set from young vocalist highlighted by fine vocals
against sophisticated instrumental background. Combination
of funkiness and sophistication. Best cuts: “"Shame,” “Till
You Come Back to Me.”

jazz

ANDY BEY-Experience And Judgement, Atlantic SD 1654.
Celestial songs and Bey's fine vocals and interpretive piano
make this a rather interesting set that could get soul play
through his vocals and jazz play through the arrangements.
Best cut: "I Know This Love Can't Be Wrong.”

singers comes up with a highly commercial cut that couid
easily cross into pop. Theme is excellent for summer, as
groups like the Temptations have shown in the past. Combi
nation of Bland's vocals, haunting string background mixed
with a big band and the echoing backup vocals make this an
otner superb Steve Barri production.

BARRY WHITE=Can’t Get Enough Of Your Love, Babe
(3:15); producer: Barry White; writer: B. White; publisher:
Sa-Vette, January, BMI. 20th Century 2120. Short talking in-
tro leads into strongest vocal Barry has come up with in
sometime. Most uptempo thing he's done in a while, which
includes his usual strong production work and distinctive
beat which should be perfect for discos. Could cross easily
into pop.

recommended

JOHN BYRD-I Can’t Stop Loving You, Girl (2:58); producer:
Joe Wilson; writers: J. Wilson, G. Byrd, H. Huggins; publisher:
20th Century Records. TC-2108.

GEORGE McCRAE-Take It All Off (3:01); producers: Reid-
Clarke & Steve Alaimo; writers: C. Reid, W. Clarke; publisher:
Unart, Sherlyn, BMI. Soul City 456. (United Artists).

THE CHOICE FOUR-The Finger Pointers Part 1 (3:06); pro-
ducer: Van McCoy; writers: Yan McCoy-Joe Cobb; publisher:
Van McCoy Music/Warner-Tamerlane; BMI. RCA APB0-0315.

GEORGE JACKSON-Willie Lump Lump (3:08); producer:

G. Jackson; writers: G. Jackson, E. Cage; publisher: Fame,

BMI. MGM 14732,

FRANKY & THE SPINDLES—As Long As You Love Me (3:23);
producer: Bunny Sigler; writers: B. Sigler-M. Bailey; pub-
lisher: Mighty Three, BMI. TSOP 4755. (Columbia).

BOBBY RUSH-It's Alright (2:55); producer: Bobby Rush;
writer: B. Rush; publisher: Luddmoore, BMI. Jewe! 844.

ALPHONZE MOUZON—Funky Snakefoot (3:08); producer: Al-
phonze Mouzon; writer: A. Mouzon; publisher: United Artists,
ASCAP. Blue Note 500. (United Artists).

FlrstTmie Aroﬁnd

MIKE LOOKINLAND —Love Doesn't Care Whao's in [t (2:25);
producer: Neely Plumb; writers: Asher, Bahler; publisher:
Mercado, ASCAP. Bluz Hedge, ASCAP. Legiture, BMI. Capitol
3914, Catchy tune from youngster who could fill the young
market left partly open when Donny Osmond's voice
changed.

BUCK~Trust Me This Night (2:34); producer: A Lightning
Prod.; writer: Raymcnd Buckner; publisher: LaCindy, BMI.
Playboy 6001. Strong soul tune featuring funky vocal and
string backup.

ELLIOT HOFFMAN—Another World (3:15); producer: John
Davis; writer: E. Hoffman; publisher: Mighty Three, BMI.
TSOP 4754. (Columbia). Soft, pleasing song with summery
feeling. Kind of ballad that could catch on quickly if it gets
airplay.

GENE DOZIER & THE UNITED FRONT—Give The Women
What They Want (2:46); producers: G. Dozier, A. McKay;
writers: G. Dozier, A. McKay; publisher: Off The Wall, BMI/
Steel Chest, ASCAP, Chappell & Co., ASCAP. Mercury 73603.
(Phonogram). Stronz soul cut which should become instant
disco hit. Repetition of title acts as instant hook. Flip: The
Best Girl | Ever Had (3:30).

Country

JOHNNY TILLOTSON-"Til | Can't Take It Anymore (2:31);
producer: Billy Sherrill; writers: C. Otis, D. Burton; Eden
(BMI); Columbia 4-46065. A beautiful ballad, done in the
country style which first shot Johnny up the ladder, with ex-
cellent production and fine arrangement. A very commercial
tune. Flip: No info available.

SUE THOMPSON & DON GIBSON-Good Oid Fashioned
Country Love (2:2); producer: Wesley Rose; writers: Glen
Barber, Jim Mundy; Acuff Rose (BMI)/Milene (ASCAP); Hick-
ory 324. (MGM). Tne two voices again blend beautifully to-
gether, and it's a good tune by a couple of top writers. Flip:
“Ages and Ages Ago"; producer: same; writers: Fred Rose,
Gene Autry, R. Whitley; Milene/Western (ASCAP).

Billboard’s Recommended LP's

THE WORLD OF DUKE ELLINGTON-Columbia C 32564. More
vintage Ellington material. The list of band members includes
some of the immortals that passed through The Duke's or-
chestra. All of the material was recorded between August and
December in 1947. Best cuts: "“Don't Get Around Much Any-
more," “‘Progressive Gavotte,” “Air Conditioned Jungle.”

ERROLL GARNER—Magician, London APS 640. Garner's dis-
tinctive choping piano style works well with this program of
pop tunes, the mood and setting one of constantly flowing
action. The rhythm section flows and ebbs because of Grady
Tate, Bob Cranshaw and Jose Mangual. Best cuts: “Close to
You,” “I Only Have Eyes for You,” "Mucho Gusto.”

ROBIN KENYATTA—Stompin’ at the Savoy, Atlantic SD 1656.
Parts of this album show the old Robin Kenyatta, but at cer-
tain times the arrangements get in the way of his distinct
style of playing. Included are tunes by Chick Webb-Benny
Goodman, Arnett Cobb, Dickie Betts, Jim Weatherly and Allen
Toussaint. Still the best cuts are the ones Kenyatta wrote and
two by pianist Sonelius Smith. Best cuts: “Mellow in the
Park,” “Jessica,” “River Boat.”

SONNY STITT—Soul Girl, Paula LPS 4004 (Jewel). Stitt plays
pretty tenor, technically perfect with all the right accents.
These old sides have a clarity which emphasizes his prowess.
Two sets of combos keep the feeling light and airy. Best cuts:
“Jeep Blues,” “| Should Care.”

BUCKY PIZZARELLI Plays Beiderbecke, Challis & Kress, Mon-
mouth Evergreen MES 7066. Pizzarelli is a guitarist of great
warmth and taste. This effort features on one side, an all-gui-
tar band. He has picked material by Bix, as well as Bill Challis
and Carl Kress. Best cuts: “Davenport Biues,” “Stage Fright,”
“Love Song.”

THE DESCENDANTS OF MIKE & PHOEBE—A Spirit Speaks,
Strata-East, SES 19744, This album is an offering from four
members of the talented Lee family. Consuela is a very lyrical
pianist, Bill is a well-known bassist, A. Grace is a brilliant so-
prano vocalist and Clif is a crative fluegelhorn player. The ma-
terial is all very listenable and some of it could be pro-
grammed on soul stations. Best cuts: “Two Songs For A Boy

Named Mark,” *“Nell Done Weldon,” “Take My Hand,
Precious Lord.”

DICK GRIFFIN-The Eight Wonder, Strata-East SES 19747.
Griffin is a trombone player with something to say. He blows
with the multiphonic technique of playing chords on his in-
strument. He has played with many of the decade’s creative
musicians and on this album he surrounds himself with oth-
ers like Sam Rivers and Cecil McBee. The trombone has been
pushed to the back of everyone's mind the past few years,
and Griffin will definitely help revive it with his playing. Best
cuts: “Eighth Wonder,” “Jakubu's Dance,” “Come Be With
Me."

GABOR SZABO—Live With Charles Lloyd, Blue Thumb BTS
6014 (Famous). Lovely music from the guitarist and guest
flutist with the emphasis on melodic lines. These cuts done
nearly three years ago at the Troubadour, showcase each per-
former’s virtuosity. Bassist Wolgang Melz and drummer John
Dentz add a vital kick to the arrangements. Best cuts:
“‘Spelibinder,” “Stormy."”

classical

ALBENIZ: IBERIA (complete)~Francisco Aybar, piano, Con-
neisseur CBQ 2061. Courtesy Alicia de Larrocha, "Iberia” is a
best-selling title today. Now the young Dominican artist Ay-
bar has come along with another view of these marvelous
pieces, equally valid, but with something special going for it,
a piano sound that sets a new standard for clarity and
warmth. Disks are compatible QS-stereo.

THE BEST OF HOFFNUNG—Angel S-37028. A prime grouping
of laugh-provokirg tracks from earlier Hoffnung albums.
Whether Tchaikovsky or renaissance instruments, Leonore
No. 4, or a wind piece piayed on hose pipe, peppered with
appreciative audience reaction, they're all lots of fun and will
be welcomed by many.

ANDRES SEGOVIA—My Favorite Spanish Encores, RCA ARL 1
0485. This is Segovia's first all-music record in three years,
and it bears the charm, delicacy and distinctive bouquet so
characteristic of nis work. Record should have wide appeal,
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SONNY JAMES-A Mi Esposa Con Amor (3:11); producer:
George Richey; writers: Sonny James and Carole Smith; Mar
son (BMI); Columbia 3-10001. A little Spanish that transiates
to “To My Wife With Love,” and its one of 25 cuts Sonny has
done now that he's over his ailments. Great, as always. And
it's a meaningful song. Flip: No info available.

GEORGE JONES & TAMMY WYNETTE—We Loved It Away
(2:20); producer: Billy Sherrill; writers: G. Richey, C. Taylor;
Algee (BMI); Epic 5-11151. No one can keep up with the
Joneses when they sirlg together, and they have another fine
one here. Slow ballad, and delightful. Flip: No info available.

GLEN CAMPBELL—Bonaparte’s Retreat (2:48); producer:
Jimmy Bowen; writer: Pee Wee King; Acuff-Rose (BM1); Capi-
tol 3926. Out of his great ""Houston™ album comes the King
classic, which Campbell does in grand country style. It's al-
ready heavy on air play. Flip: No info available.

DICKEY LEE—Give Me One Good Reason (2:46); produc-
ers: Roy Dea and Dickey Lee; writer: Wayland Holifield; Land
of Music (BMI); RCA 10014. A good up-tune with fine ar-
rangement and strong back-up singing. Lee has established
himself, and continues the good work. Flip: No info available.

recommended

SUSAN RAYE-You Can Sure See It From Here (2:38); pro-
ducer: Jim Shaw; writers: R. Topp, J. Shaw; Gold Book
(ASCAP)/Blue Book (BMI); Capitol 3927.

PENNY DEHAVEN-I!l Never Stop (2:03); producer: Jerry
Kennedy; writer: Ben Peters; Ben Peters Music (BMI); Mer-
cury 73504.

REDD STEWART—Banjo (2:27); producer: Wesley Rose;
writers: Eddie Raven, H. Asada; Milene (ASCAP); Hickory 325
(MGM).

WILBURN BROTHERS—There Must Be More To Love Than
This (2:38); producer: Owen Bradley; writers: Bill E. Taylor,
Laverne Thomas; Varia/Chimneyville/DeCapo (BMI); MCA
40264.

CURTIS YOUNG—Love Song Sing Along (2:42); producer: Bob
Millsap; writer: Bob Millsap; Ironside (ASCAP); Caprice 2000.

PHIL YORK-I'm Going To Kili You (2:00); producer: Phil
York; writer: Jimmy Mullins; Smackover (BMI); Derrick 402.

Picks—a top 20 chart tune in the opinion of the review panel which
voted for the selections published this week; recommended—
a tune predicted will land on the Hot 100 between 20 and 60.
Review editor—Bob Kirsch.

although Segovia aficianados especially will savor the record.
Best cuts: “Capricho Arabe” and "Torre Bermeja.”

CHARLES (VES: THE 100TH ANNIVERSARY—Bernstein/
Schuller/Biggs/Smith/Stokowski/Kirkpatrick/lves/others,
Columbia M4-32504.. Much of Ives’ music remains unknown
to the average listener, yet interest in this unique composer
continues to mount and will peak further during celebrations
this year marking the centenary of his birth. This 4-record col-
lection at first may seem a casual and unrelated sampling of
his vast output, but each item adds a bit of insight to the
complex mosaic of his musical personality. The disk devoted
to privately recorded performance fragments by Ives himself
will be specially treasured. Also valuable is a bonus fifth disk
given over to reminiscences by relatives and musical col-
leagues. The whole is beautifully packaged and offered with a
handsome booklet of memorabilia and annotations. Not for
every store, but full-line outlets will profit.

BACH: FLUTE CONCERTOS IN G MIN. & A MIN.: TELEMANN:
FLUTE CONCERTOS IN C & D—Rampal/Sarr Radio Chamber
Orch. (Ristenpart), Odyssey Y-32890 (Columbia). An attrac-
tive addition to the vast discography of the incredible flutist.
The Bach pieces, known better in versions for harpsichord
and violin, respectively, transfer idiomatically as vehicles for
flute. A set that collectors will find hard to pass by, especially
at the budget Odyssey price.

comedy

REDD FOXX—Funky Tales From a Dirty Old Junk Man, Dooto
DTL 860. Fast paced and ribald in true Foxx style, LP con-
tains both standard and not so well known camedy routines.
The old master handles each routine well, often in machine
gun fashion. Foxx's current exposure from the “Sanford &
Son" television show shouid add to product's sates.

religious

MILDRED CLARK AND THE KANSAS CITY MELODY-AIRES—
Joined Together, Peacock PLP 59206 (ABC). Fine set high-
lighted by the iead vocals of Mildred and Sandra Clark.

Should be welcome addition to all gospel fans' collection.
Best cut: ““See How Far I'll Go.”

advosaTg ‘v/61 '02 ANC


www.americanradiohistory.com

FOR WEEK ENDING JULY 20, 1974

G Copyright 1974, Bilthoard Pubiications. inc. Na part of this

publication may be reproduced, stored in a retrievat system,

or transemitted, :n any lorm or any means, electronic,

mechanicai, pho(ocnp{%n;. fdf);tg or atherwise, without
i 4 wmen permis:

TITLE-Artist

 LITTLE BIT OF UNDERSTANDING~

 B.W. Stevenson (RCA 10012)

* CAN'T GET ENOUGH OF YOUR LOVE,
~ BABE—-Barry White (20th Century 2120)

: SEE TOP SMLE PICK$ _EWEWS page. 6?

25 |23 | 58 | TITLE-Artist RN | g5 | 35| 58 | TITLE-Artist
=% | 5% | ;5 {(Froducer) Writer, Late! & Rumber (Distributing Label) S Lés g (Producer) Writer, Label & Nurber {Distributing Labsi) 3 E 3g l e % (Pmducef) Writer, Label & Humber (Distributing Labed)
e L F e S tane Becl . il L iiekaadl © .
% 1 8 | ROCK YOUR BABY—ceorge Mecrae E ﬁ, {63 | 2 | SHININ' ON—Grand Funk _ 68 60 20 THE LOCO-MOTION—crand furk
i E (Harry Wayne Casey, Richard Finch), H. W. Casey, R. Finch, TK 1004 SGC | 1 (Todd Rundgren), M. Farner, D. Brewer, Capitol 3917 HAN % g E ?(Todd Rundgren), G. Goffin, C. King, Capitol 3840 SGC
ﬁ 2 8 i ANNIE'S SONG—sohn Denver iﬁ l 62 | 3 | WILDWOOD WEED—jim stafford {69 75 4 OLD HOME FILLER-UP AN’
1 H | (Mitton Okun), J. Deaver, RCA 0295 WBM ! - (Phil Gernhard & Lobo), D. Bowman, J. Stafford, MGM 14737 HAN i | 'KEEP ON-A-TRUCKIN' CAFE—cw. mccan
o 9| ROCK AND ROLL HERVEN—The mignteous rthes |« i 5 | ROCK ME GENTLY gy kim g | i o R, O W, L B Mo 435 G0
% (Dennis Lambert, Brian Potter), J. Stevenson, A. 0'Day, bR 1 (Andy Kim), A. Kim, Capito} 3895 B3 ﬁ i 96 3 IYOU'RE WELCOME, STOP ON BY —Bobby womack
! f Haven 7002 (Capitol) ] ﬁ; 36 YOU AND ME AGAINST THE WORLD —Heten Reddy i | | (Bobby Womack), B. Womack, T. Thomas, United Artists 439
ﬁ‘ 6 H 5 DON'T LET THE SUN GO DOWN ON ME —Eiton John 1 i i (Tom Catalano), P. Williams, K. Ascher, Capitol 3897 !@ ; CLAP FOR THE WOLFMAN=cuess who
; (Gus Dudgeon), E. John, B. Taupin, MCA 40259 MCA : 38 ] 17 14 1 HOLLYWOOD SWING'NG—KMI % The Gang @ | i I(JA Richardson), Cummings. Wallace, Winter RCA 0324
15| e ||| (EREmeteEe L ) KT s e,
i urtis Mayfield), C. Mayfield, Buddal | | | i { { ick Derringer), D, Hartman, Epic 11143 (Columbia)
3 9 OCK TH = . L ation | ! 52 4 HANG ON IN THERE BABY—)ohnny Bristol F | i ~Willie Henderson
. , 5ohn ﬁo,m,ﬂgﬁ; RO 0237 Corporation & WBM ﬁ § (Iohnny Bristol), J. Bristol, MGM 14715 s6e ﬁ i e 1 1 E(lalﬁlir:(EIEnd?rsems)TERHerme"v:or:‘,eQ‘?eJ::eph, Playboy 50057 S6C
13 2 11 Rl I, DON' NUMBER- = 40 ‘ 32 | 7 | WORKIN' AT THE CAR WASH BLUES—jim croce % { —First Cla
i 1 Fcaw(xau), W. sluel;,o BSEJJ' AAJC 11439 St | | ({eiryjCeshmansyioniy yolest) 1 Cree e JABCRILA? & { gEégﬂ) JBAC?rtYer gh:thecslpes:re, UK 49022 (London)
8 | 8 | 14 | YOU WON'T SEE ME—ame wurn Tl G (Rl ¥ - s UX 8 | 4 BETWEEN HER GOODBYE AND
i % Q(:Bri'alglAJh;G’; for Happy Sack Productions), J. Lennon, P, McCartney, "B ! ( y ' & y % ; MY HELLO—GIadys Knight & The Pips
1 A . 58 3 | i HAVI —Paul Anka i H (I. Porter), }. Weatherly, Soul 3511 (Motown) WBM
9 9 14  THE AIR THAT | BREATHE—The oties " ! i B . o e o e MR o a0 J 2 [DONT m«:acxe yM\( o ;
| (R Richards, Toe Hole), A Hammon, W. Hazeood, Epc 11100 88| 51 5 | MY THANG—james Brown i ; i (H. Davis), W. Pickett, B. Shal;a(i?cy 5;3.::."312’;%“ et
e f ST s e e ey Bl Fa Sttt YT 87 3 [TIME FOR LIVIN'=sl & The amiy Stone
(John Farrar), J. Rostill, MCA 40209 SGC _‘ 5 6 - WILD THING —Fancy ) ! i {(sw Stone), S. Steward, Epic 11140 (Columbia)
11 |14 10 | SIDESHOW—ue magi ! o R LR e IR ante) 78 82 | 2 |KALIMBA STORY—tuth wng s rie
| (Norman Harris), B. Eli, V. Barrett, Atco 6961 S6C 69 L5 KUNG FU—=curts Mayfield § H (1. Wissert, M. White), M. White, V. White, Columbia 460701
; {Curtis Maytield), C. Mayfield, Curtom 1999 (Buddah) WBM i
12 4 15  SUNDOWN—cordon Lighttoot & =
i i {Lenny Waronher),G(?. dl_ci’gh:fg‘lt,'oﬂelprise 1194 WBM | 46 31 @ 22 M|DN|GHT AT THE OASIS—Maria Muldaur {ﬁ { m ].mrggfhar;)c:b:. Harvey, E. Reeves, Big Tree 15008 (Atlantic)
13 7 14  BILLY, DON'T BE A HERO—so bomisson & The Hepwoots | =€ R e St iR 80 84 2 |SECRETARY—sety wrign
E :S;gvt;l!:;rsn for Chalice Productions), M. Murray, P. Callander, 8.3 47 33 19 DANCING MACHINE —he Jackson 5 i H i (W. Clarke, C. Reid), C. Reid, W. Clarke, Alston 4622 (Atiantic)
i al Davis), avis, T, ar wn S6C | f
. 1 o ; 5 q Pu ' {Hal Davis), H. D D. Fletcher, W.D. Parks, Motown 1286 ﬁ MISUGAR BABY LO_VE—The Rubettes
3 (RilcikE"a")Eh.L R Y!?e:dlc\m;bv:ac‘ ol - 48 53 5 }:UTP OU'I[J THE LIGHT—=1ce cocker ! ! | OWagne Bickertor), W. Bickerton, Waddington, Palydor 15089
| _ || Um Pl D Moore Raa 1538 B3 oy 'DON'T CHANGE HORSES (In The Middle
15 16 11  RADAR LOVE—coien Earring fr 64 4 RUBIT IN=siy “cst Cradtos | Of The St i
‘ ﬁ (Golden Earting, Fred Haayen), 6. Kooymans, B. Hay, MCA 40202 CPI | i ! (Ron Chancey), L. Martine Ir.. ABC. 11437 sec | | Tower . Pow:g'a[“v)‘m;:f’]_";‘a':g::' warner Bros. 758
225 | FEEL LIKE MAKIN' LOVE- poberta flack ?r 65 | 3 I'M LEAVING IT ALL UP 77 7 |HOW DO YOU FEEL
(Roberta Fiack), E. McDaniels, Atlantic 3025 HAN i To YOU—Donny'And Marie Osmond | | ‘THE MORNING AFTER—miliie Jackson
ﬁ 21 12 FINALLY GOT MYSELF TOGETHER | (Wike Curb), D. Harris, D. Terry Ir., MGM 14735 HAN | (R Gerald), R Gerald, L. Lynch, Sping 147 (Polydor)
A Ch dM m pressions : ' Lfons i i e
H ((El rPrrwnsend Pav:'dg()e E Toe-?szm nezr:or: e19907 (Buddah) il { & e 5 !rmmcnglwugu'{omfd Ast?;:'tliec’s3027 BB §84 E & = mETL Esr'ﬁ?’&’.‘ia'.‘e'ﬁc"fs"ymm 1.1034 WBM
18 18 8  WATERLOO—absa 52 5 19 | 18 | YOU MAKE ME FEEL BRAND NEW-— isti f I ! |
| (A Plar Producion), 8. Andersar, . Anderso, B. Uyaeus, 53 | 3 | (Thom Bell, 1. Bell, L. Créot. MBCO ik W—he styistcs g 30 71319 }Ensyi’:&gf LMSEET DG&'&E‘Y' e rTpH el
i ) 53 44 11 | HAVEN'T GOT TIME FOR THE PAIN—cary Simon RINGS — Reuben How
ﬁ 23 8 ELCE'{‘\t.:IhEeE)OSJEOEI'g EBPQ%TIRE‘—MW Loggins . . 2 L i ;l:;hEamT :;;:ECY Sé:an-tﬂe;"a 45887 l(c. ey, T. Woafrd, € Reeves, & Harvey, Molown 1305
i i i ar — Ohio Players I'VE BEEN BORN AGAIN— iohnnie Tayior
4 F = Bachman-Turner Uverdrivi ! [l ayer: ithams, a onner, . L y
ﬁ . 0 LerﬁlyNB?chEg")‘Eﬂ gacngal:,s 'IA!‘rch%S734%7ﬂ;Phon1gram)0 i “sec 3’",'3..'17’.1 S)M.ém?t:looks ﬁ P»‘ecr::!| L Bome (B ADavis)07 Davis iRDean Holar {208 C ol pbia) REC
‘ Meroury®738801(Exopogtam) 'YOU'VE GOT MY SOUL ON FIRE—rvemptations
— Elvis Pr § ! itfi ¢
V|2 | 7| YOUTAK N YOUR SUEEP v o5 |5 | 7 ROOM FULL OF ROSES —ucwy ey = ig‘;’;‘a"‘"""“‘" AR SR R 3
im Spencer), Spenicor, Playboy 3 REBEL - pavid Bowie
s s N N oot 1o ssc 56 § 43 12 SAVE THE LAST DANCE FOR S TR SR L
ﬁ 27 5 | CALL ON ME—Chicago 1 H (Mlaﬁt_u:;eﬂgfr;:r:\ausfa:.l'YSP::am‘:r:',n%OIr?"(y:eE(euFr'ya“2c0088 B-3 i 2 !VX!iEPo':cli\Pfornlll;hr:r:nly’eny Productions), R. Ceroni,
1 1 (fames William Guercio), L. Louchnane, Columbia 46062 HAN 57 i 43 12 ALREADY GONE f | i €. Bonura, Casablanca 0009 (Warner Bros.)
ﬁ 28 ' 12 | THIS HEART—Gcene Redding i | | (B. Stymezyk), . Temp;ir,‘eﬂ.hsgtlleasndlund, Asylum 11036 WBM !?91 191 2 WALK ON—neil Young
E (Dennis Lambert, Brian Potter), D. Lambert, B. Potter, { H i (Neil Young), N. Young, Reprise 120%
| [ I R R B o B wew 92 81 |4 AR DISASTER
 (Snuff Garrett), A. 0'Day, MCA 40245 ] b —Albert Hammend
6 ME SOMETH'NG GOOD— ufus i i ert Hammond, Roy Halee), A. Hammond, M. Hazelwood,
ﬁ§ 3 i | Iast;Lhmaca, Rufus), S. Wonder, ABC 11427 Rl SGC 59 : 45 | 14 | IF YOU WANNA GET i i &ulx?n?sgm (Col?nmnbi:)" e Sl o BB
! i ! s i | TO HEAVEN—0zark Mountain Daredevils 193 /83 | 4 TELL ME THAT I'M WRONG- S0 G
e ‘ i |4 (Bl’eurligcc?rﬁley.‘):}lgugclgzeyr::;: IC87;{(,2a:it?l) g HAN i 0 Qavdifndede Joynflohng)§5Cash, U3DyianREN 1515 WEN § i 1 I(M. Crosby), P. Crosby, lcm.mbia 46059 P DN
27 20 | 12 BE THANKFUL FOR WHAT YOU fy 70 2 NOTHING FROM NOTHING —siy rreson 94 79 | 4 YOU CAN'T BE A BEACON (if Your Light Don't
i | GOT . Vaughn © i (Billy on) ! shet BEM i Shlne)—Donna Fargo
(Frank Fi‘:r"al:r:’:tilt,k s gDanvis), W. DeVaughn, Roxbury 0236 (RCA)  B-3 61 54 17 (LBA" EReNGEE—Lﬁ‘uTOS il - ! g (Stan Silver), M. Cooper, Dot 17506 (Famous) HAN
i " : R e e b it 195 180 4 WORSE COMES TO WORST —silly soel
o % 9 E“E"Emo{t’;’s}r'!h"ﬂ";'*%ﬂ‘m:" o, - (76 21 SHOT THE SHERIFF—cic oo - 20T Sewart), . o Golumbi 46055,
apricorn arner Bros. . Dowd), B. Marley, antic ] H
; ; | i 96 (85 3 |LOVE IS THE MESSAGE—wrse
i ' ¥ Trort Dosies 63 | 66 6  THERE WILL NEVER BE ANY PEACE—tne chicLites : (Kenny Gamble, Leon Huff), K. Gambie, L. Huff,
ﬁ‘ i ? i f\!csl(ﬂleellra‘ckzongll.l E‘acksoln, it L SGC | | (Eugene Record), E. Record, Brunswick 65512 he CRLes e i % Phideiphis nermations 73547 (Caumbi)
30 130 10! goy% Y?ﬁ?fﬁ‘mzs?"“‘ ¥ 64 57 14 m EI%LnglLLLbO—)J;mS‘St?:to;d — . ;97 E93 i 3 !?ggglg;m:g? D:):’T ,,LfST
i i (D. Gant), J. Buffett, Dunhi 8 Hpernhan Q) 1 LT, { — Ecstasy, Passion & Pain
i i i (Mot Listed), B. Sigier, A. Felder, M. Harris, Roulette 7156
fr 38 4 SUREAS I'M SITTING HERE~Tue bos wpn 65 71 4 HAPPINESS IS JUST AROUND Y P P I
(Jimmy lenner), ). Hiatt, Dunhill 15001 S6C ] ' THE BEND—wain Ingredient - ‘;98 198 2 (RMPET'}'CQNB‘ E")‘Lns;".“:'.m‘"g"f“ -
(Silverster, Simmons, Gooding), B. Auger, RCA 0305 i o LR S LN b BT, SEILIULY
| DIED —Paper Lace % a’
ﬁ! " i 8 ; ;';:Eu”:y(,;)ﬂ.‘;a&wtila?),AEQMurvay, P. C:Ilmd:r,cMQVCny 73402 66 i 4 15 i FOR EHE LOVEM?]E KM(?NbEIY—O'Jays *] ;99 xgg 2 I(ST E(LUEDB}!“AVS)E GBEHENo MNEJ,S:m;‘éoM a—_ o
onogram H ! (Kenny Gamble, Leor! uff), K. Gamble, L. Huff, A. Jackson, i i - imbo;: W BUGKins), (G: i3kleroV, R Lioydy by
Philadelphia International 3544 (Columbia) BB | 2
l x I 100 100 2 MA! (He's Making Eyes At Me)—Lena Zavaroni
3 i 36 ! 7 ; EQTLYLGEIES?EM)‘,'S. Alien, H. Brown, M. Dickerson, L. Jordan, [ 67 l 72 ‘2 2 IT'S BETTER TO HAVE (And Don't Need)—Don Covay ! ; ! (Tommy Scott For Ashiree Holdings), C. Conrad, 3. Clare, :
i § |G Miller, L Oskar, W. Scott, United Artists 432 i i (Don Covay), D. Covay, E. Watts, Mercury 73469 (Phonogram) i { Stax 0206 (Columbia)

*

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co.; B-M = Belwin Mills; BB — Big Bells; B-3-= Big Three Pub.; CHA —Chappell Music; CPI =
Frank Music Corp.; HAN = Hansen Pub.; MCA = MCA MUSIC; PSP = Peer Southern Pub.; PLY = Plymouth Music; SGC— Screen Gems/Columbia; TMK — Triangle Music/Kane, WBM -~ Warner Bros. Music.

CRIT = Criterion Music Corp.; FMC

HOT 100 A-2- (Publisher - LKeﬂsee) Hang On In There Baby (Bustks,

A Dnsas(ev (Landers-Roberts 7 April,

The Ar Thal | Breathe (Lanaevs

Roberts/Aprit, ASCAP). .
Already Gone {Jazzbwrd/

Benchmark, ASCAP) 57
American Girts (Porter/Binder,
Annie's Song (Cherry Lane, ASCAP)
Ballero (Far Out, ASCAP).

Eaxd On The Run (McCartney/
BMI).__.
Beach Baby (.Iohn Caﬂer PRS) ....... 74
Be Thanktul For What You Got
{Coral Rock/Melomega, ASCAP).. 27
And

98
33]
&

Between Her Good nd My
Hello (Keca, ASCAP) .. a5
Billy, Don’t Be A Hero (Intune,
e 13
Call On Me (Blg Elk. ASCAP) - 23
Ciap For The Woltiman, (B.L.C./
Walrus-Moore/Septima, BMI)....... 71

3 Don't Knock My

Come Monday (ABC/Dunhill, BMi).

Dance Master (La Cindy/Exght-
Nine. BMI).

Dancing Machme {Jobete, ASCAP‘
Stone Diamond, BMI)

Don‘t Change Horses (In The
Middle Of The St L
BMI) ...

Don't Let The Sun Go D0wn 0On Me
(Blg Pig/Leeds. ASCAP)...
Feel L-(e Makin® Love (Skylmesl
v -

Finally Got Mysel' Togemev
(Cherritown, BMI). - 17
Fish Ain‘t Bitin' (Bullet- ProoI BM!) 29
For The Love Ot Money (Mighty
Three, BMI).
Good Tmngs Don't Las( Fcuevev
(Golden Fleece, BMI)...... e 97

Happiness Is Just Around The

[ snm The Sherift (Cayman,
AP).

it Could Have Been Me (Senor,
ASCAP).

STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the following upward movement. 1.10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6
positions / 3140 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. & Recording Industry Association Of America seal of certification as

“million seller” (Seal indicated by bullet.)

Cimino Pub.;

72 Sugar Baby Love, (Tamscene/ATY). Bl Wildwood Weed (Famous/Boo,

Midnight At The Oasis (Space
62 Potato, ASCAP). 46
My Gm Bill (Kaiser/Famous/Boo,
AP)...

River's Risin’, (Silver Steed, BMI).
Rings (Unart, BMI)....
Rings (Unart. BMI)..

86

.79

Sundown (Moose. CAPAC) .. 12
Sure As I'm Smmg Here (Tree
BMI)

ASCAP/Parody, BMI)... . 35.
Workin' At The Car Wash Blues
(Blendmgweli; American

Bend (Blackwood, BM1) 657" ASCAR) v ot smmnsnsmmemieent I | | AR S et Rock And Roll Heaven (Zapata/E. 31
Haven't Got Time for The Pain It's Better To Have (And Don' l mag&?gﬂ"&;ﬁ:ﬁ?&fgg& R H. Morris/Caesar's, ASCAP) 3 Taking Care 01 Busmess W Bmag:::m?' AWSC,M:)H e “o
(Cest/Maya. ASCAP). 53 Need) (Ragmop, BMI) 67 Preston ASCAP) 60 Rock Me Gently (Joachim, BMI)..... 36 (Ranbach/Top Soi, BMI)... IR SO G (e
7 Help Me (Crazy Crown. BM') 84 |'ve Been Born Again (Gvoovesvnlle 0ld Home Filler- Up ‘And. Keep On- Rock The Boat (Warner Tell Me Something Good (Stein & BMI oot g5
)
Hog::oo% Sw)lngmg @elghtivl/ —_ 'BMD. 7 A-Truckin' Cafe (Amenican Tamerlane/High Ground, BMI)... 6  Van Stock/Black Bull, ASCAP)... 25y, ang Me Against The World
i Dﬁ i e v e Jive Turkey (Part 1) (Chio Playe«s/ Gramophone. SESAC) ... 69 Rock Your Baby (Sherlyn, BMI)..... 1 Tell Me That I'm Wrong (Almo, ASCAP). s 37,
After (Gaucho/Belinda, BMI).. . 83 , orichappell, BMI). On And On (Curtom, BMI)... 5 Room Fult Of Roses (Hill & Range, (Blackwood/Teawick, BMI) ... 93 yoy Can't Be A Beacon (H Your
= Kahmba Story (Sagifire, le) One Heil O A Woman (Screen e S5 ch Died (M Light Don't Shi Martin/Far;
I've Had It (Brent, BMI).. 90 Gems Bong Painter /Sweet Gl ThelNiahtiGhicagorbied\(Murray e el (e
4 }f You Love M 1 Me Kn Al Keep On Smiin’ (No Exit. BMI TSI ng-Painter ory. V3 Rub It in (Ahab BMI).... . 49 Callendar, ASCAP) House, ASCAP)...
e (Le ow) (i Kung Fu (Camad, BM1).. ! M) Save The Last Dance for Me (H|Il There Will Never Be Any Peace You Make Me Feel Brand New
Gallico, BMI)...... 10 Please Come To Boston (Leeds/ & R /Tro, BMI 56 M T BM| 52
1f You Talk In Vour Sieep (Easy La Grange (Hamsteln/Giad, BMI).... 61 ‘Antique, ASCAP) 19 e an)A g, ik 630 S(heatvAiliess el)
Nine/Elvis, BMI) ... 21 The Loco Motion (Screen Gems- Put Out The Light (ABC/ Dunnl/ ecrelary[is o M N So This Heart (ABC/Dunnil BMI)....... 24 (Youre) Hawng My Bany (5"3"“3
D e 7y Columbia, BMI) ... 68 Speed, BMI) ..o 43 Wi Ogl(LENa e Ui Gy (Ll (RIS T BN et e s oy
(Lost Cabin) . 59 Love Is Tne Message (Mighty Radar Love (Larry Shayne, ASCAP). 15 T"e 5"0'4 Must Go On (Chrysali, 5 Train Of Thought (WB, ASCAP)..... 58 °(“l;gm3§g$; Gt gM]) 70
I'm Commg Home (Mighty Three, Three, BMI). 96 Rebel Rebel (Malnman/Chrysalls sa h (nm i reos Poor Walk On (Silver Fiddie. BMI). ... 81 yiiive Got My Soul On Fire (Stone
M1 " 51 Machine Gun (Jobete, ASCAP) 22 ASCAP). i O o yisch] Waterloo (Ov Songs. BM 18 i g
I'm Leavmg it Ah Up To You Ma (He's Making Eyes At Me) R'kk' Donl ‘Lose That Number_ Sx Strings, BMI)... 11 Waterloo (Overseas Songs. Diamond, BM!).. .
oo Sy 00T 50 (ills. ASCADS . Y i (Amencan Broadcasting. ASCAP) 7 The Streak (Ahab. am) 41 Wild Thing (Blackwood, BMI)L .. ... 44 You Won't See Me (Maclen,

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Biltboard. For Bubbling Under See Page 21

www americanradiohistorv com



www.americanradiohistory.com

AUVHE LLLLLG! L £l LGER !

-tk

PRODUCED
BY

LG Ll LY

@'
LA
IRERIEN y
R\ iV G\ RECORDS
PRODUCTION

A SUBSIDIARY OF
20TH CENTURY-FOX FiLM
CORPORATION

LUl YEE FLLELLE Gl



www.americanradiohistory.com

CCopyright 1974. Billboard Publications, Inc. No part of this
publication may be reproduced, stored In a retrieval system,

or transmitted. in any form or'=’ any means, electronic,
n

mechanical, photocopylng, recol g. or otherwise, without
the prior written permission of the publisher.
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4| 4 31 PAUL McCARTNEY & WINGS ’ What Were Once Vices 8 ) I N
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| Reple SO 3415 (Capitol) _|ess 798 | 758 | 1 Warner Bros. W 2750 698 | 698 7.97 797 | 787 | 795 | arner Bros. W 2766 698 | 197 187 1%
" E‘"D BOWE | 'l Oy 80| 2 GRATEFUL DEAD o ORRR 1
iamond Dogs | rom The Mars Hote ‘ i -
{ Cm_omg - 6ss | 798 | ' 7.98 | | Gratetul Dead GD 102 | 698 | 198 798 | L Mg-lllg 4 — | 658 198 198
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9| 6 33 JOHN DENVER | o 7— ‘ 44| 40 21 |SEALS & CROFTS o | i 'l Mg.?.?nt‘!er?z &?t‘é&iﬂ%ﬁ) 63 79 7% s I |
- reatest Hits | ‘ | Unborn Child (ol | - 3187 9 R S e e i e e
e , [ ] | Warner Bros. W 2761 698 698 797 797 797 195 TA COOLIDGE I
Lulw 110374 ) 698 1795 | 795 | T I e Bt Bt S L Fall into Spring ‘
1010 11 LOGGINS & MESSINA I { I 45 41 |71 ;:]NKDFL‘(‘)YD f - | hamse a2 638 | 638 698
T o el Ll || DeDaStedmeton | |2 60 Bewwssomomew |
|| Columbia 1798 [ses | a8 i . +————t L P2 New Life
11| 5 2 THE STING/SOUNDTRACK R RN | w853 NEW ENGLND ConseRvATORY
|- _._L _ MeA 30 5 i Ls.g- 117.9! ! |798 |8.35 | |Columbia ke 32494 |58 |68 638 | ' EGJI:AEIE STEh BLE
12112 /51 TOP | | ﬁ | | S cott Joplin: The Red
E?%Hgsnbges | iz mgﬂﬁﬁ “'\"'yalﬂm | [ [ °|ks%28§o (Capitol) 598 6.9
ondon XPS 631 598 | 695 less : Fﬁ"‘ﬁ—f 2pio | L)
F———1— - | { oLl - N | _LWamer Bros s w2794 (698 197 197 | e —= = -l
13|16 24 Jowl MITCHELL | ® | (58| 2 MARVIN GAYE LIVE BUrnn 1 Gl B Gl
Court ;xnd Spark | | UL | TamaTE333SI Motow) | 698 19 798 | Skin-nerd ‘
[ Asylm 7E-1001 S 2 S /P X “ o Vo Uw ol TR s e e = | MCA/Sounds ol the South363 | 598 ) 698
1414 9 BTvusTcs [Garcia ‘ 8594 (76 ELTON JOHN ’ i B
! et’ ivpéjswelm Together ‘. ‘ ‘ | |Round RX 102 . (638 &% 698 ‘ 80“‘ %:'001 Me I'm Only the
weo % _less|  [ess | ess | —5’0'.“5;114*—— e T T e iano Player
e — — | 4 'HELEN O
iy 2 2 BoB DYLAN/THE BAND Bl ‘ | AR neoOY ey Ty e ofa¥), (61 G
86 91 12 MAC DAVIS
fore The Flood | | ! | Capitol S0-11284 | 698 | 6.98 698 | |
jom AB-201 L IR UANNE AN 51 139 loskmemretheres 1 1 | | | §ﬂf’nb'.‘"§'c§'z'%§" L TR
- - = Lo L2 ! | | - a | | .94
122 |17 STEELY DAN » |Imagination | 87:67 37 0JAYS — & T =
rgtzglozLoglc - || |Buddah BDS 5141 | 598 | 698 688 | Ship Ahoy |
‘ 1 |58 (6|  ess | 1D, . |
B O s 150 sy 37 (12 |LYNYRD SKYNYRD ‘ - (Coumiy " o w138 om
17 11 44 MARIA MULDAUR , | Second Helping , | 88 92 15 BLUE MAGIC = = T oL
| Reprise MS 2148 ﬁm_ _'75.9740 = 6.97 ;7.95 || |MCASoundsoftheSouthd13 | 598 | 6.98 'E L | Atco SD 7038 | 598 6.93 698
13 15 40 ELTON JOHN ° ‘ 53 | 39 62 |CHARLIE RICH [ © .| oy 119 T 4 RUFUS T I TN
\ dbye Yellow Brick Road w | ?ef'k'}daz%sfcd|0°b°'f | ﬁ! ags To Rufus
o _N M98 | 288 | p2se 2 || i Olumbia) 98 | 698 698 |7.98 698 | CABCX 809 | 598 698 638
—f == F 1 ol on oo | ——T19 15 &
ﬁ 9 E,,m WINTER 54 |50 28 |HERBIE HANCOCK of ol | 90 % 34 -
\ FRAIER GRoUp | | " Head Honters ‘ ‘ he Sln%Ies 1969-1973 : . =
L [plc PE 32461 (Columbia) 698 7.98 798 | L |CowmbiakC32731 | 5%8| 698 798 698 —ai 196 T35 —CamEncnn s g BT
o — w T 9176 32 mzkson LAKE & PALMER ~ ©
05 7 OLIVIA NEWTON-JOHN . EITNE |M2n£;|£enoom | ‘ ™ Brain Salad Surgery
| ou Love Me Let Me Know I || columbia PC 32871 | 698 798 198 i CCPNC Ghof ¢ alic) o SR B L L 258
| measn y s 1w 798 | 0l ‘_» juoumb = | 2R 18 78 1792 97 37 LOGGINS & MESSINA by
21 25 14 ROBIN TROWER 56 | 45 9 |CURTIS MAYFIELD [ | Full Sail
. ‘ Bridge Of Sighs | Sweet Exorcist I Columbia KC 32540 | 588 698 698 798 638
| Chrysalis CHT 1057 (Wamer Bros) | 598 697 6.97 | _— ;41 | Curtom CRS 8601 (Buddah) | 698 795 1795 93 78 73 BARBRA STREISAND T e
4t phredls CATIOY (amer S B e L . oh | r ¥ " The Way We W
E 30 | 9 UI;!?{VE;I()NES ‘ [ 5751 32 fl('fmczoNcaEme ‘ | 1ColSmbng);’C ;éamere (638 798 738 398 7%
| ol — | @ B i
w5 17 o | - s || mecascxyr . Tisl’“ (698 795 698 94 79 18 eﬂARLIE RICH ,
- = 3598 _jo%¥ ) | i | | ery Special Love Songs |
7518 4 FRanK v , s mg{a»;«egnfgggm . i XE 253 Coumbn) | 538 698 6% 798 63
Apostrophe () - | RCA APL1-0335 598 98 ™ 95| 81 1 [THE GUESS WHO =) ;
am Discreet DS 2175 (Warner Bros ) | 598 | 698 | 697 | 797 1697 | | — el 6 k1 oad Food |
!7‘ e 59 | 55 |67 |JOHN DENVER . | | CAAPL10405 598 638 | 6.98
ARV HLOT:;IFG“RS - I I;gengs Ai’rgyers & Promises | . 9% 83 17 DONALD BYRD o TRl T
| | | A LSP- 5.98 698 698 7.95
SRi 705 (P! . $ | - —p——f——— — e 4— treet Lad |
51 J roury SRM 1-705 (Phonogram) 298695 695 | ﬁ = | 1 ERIC CLAPTON [T 1} = - e Nate BN LA 140F (United Adtists) | 598 | 698  |698 |
19 12 unJEarlc1 EARRING ‘ | 461 Ocean Blvd. ‘ 97 84 | 5 [JOSHUA RIFKIN i
)] c"ﬁm 3 598 (698 ess | ﬁ: - -;?7*;?8:: :;“P:‘y’a(;;L . [N &2 74 197 | ' Elano Rags Scott Joplin
2% 20 17 CHICAGO s , || [That Nigger's Crazy ‘ ; . PtalbEg Gt _fend jsw | deld
‘ ELucabgoch;nw - | - o | || |partee PBS 2404 (Stox) e s e | 98 8 29 BILLY &OEL
umnbia X X B | i T iano Man |
=—p— om0 9% 9% . 162 65 74 |)IM CROCE T '
27 21 14 EAGLES o | [ You Don't Mess Around { R I i Chc ol A% e S
‘ Dn The Border | With Jim | | | 99 102 |67 LED ZEPI;EHNH i
L ol E1004 ) 698 698 | ABC ABCX 756 S8 635 795 635 685 | uSes NCIHoly
1= ‘ L lees | L 588 6951795 | tiantic SO 7255 598 1697 !
%31 17 EAKTH wmo & & FIRE U . . 6366 12 [BILLY COBHAM 1 {100 93 27 MFS il ST
[ | Dpen Our £ | | Crosswinds Love Is The Message
- | Eolumbia M nAz — |598 [698 638 708 62 | | ,ﬁf _ |MianticsD7300 [ se8| 97| (697 | | Philadeiphia International KZ 32707 | w
29 24 17 GRAND FUNK o i = . 77 11 THE HOLLIES . = L Coumbia) 598 638 698 798 638
1 1™ Btinn’ On , . The Hollies , . 101 95 69 Fom BROTHERS
| pitol SWAE 11278 1—”‘ ‘f 6.98 7+5_9! ! Epic KE 32574 (Columbia) | 598 698 698 {i | whe C%Plal;\s %N:Ie . | .
Er?s 20 e r— ﬁ 75 | 4 THE 0'JAYS — ‘ B arner Bros 9: - r.’ﬂ 697 [6.97 7.97 6.97 ‘rE;95
, T ‘ . , | U In London ﬁ. [112 3 URIAH HEEP
‘ o - lssa - i | | :’gd'adeéph;a International KZ 32953 “ [ wﬂ'ﬁglow’zm I ot 797 0
o T | Feme ey ———— — 1 b1 | | olumbia, 5.98 6.93 6. = — et 2
31|26 13 DZARK MOUNTAIN Bl = i e T T |103107 | 8 ' T
1” | E:REDE\MLS | | B (] bed b K00L & THE cANG p W g.f e e Some B2
M SP 4411 598 98 | 698 | d ‘ LM SP 3620 | 698 1798 198
el o Jssel lew}  Jewi. N ) [De-Lite DEP 2013 (P.LP) 595 695 695 104 110 103 KE TTTRTT (T T — =
2 32 8 £AD ‘ = TIE Br Sk =2 104 1110 103 KENNY LOGGINS WITH JIM [
, . ‘ ESSINA ®
| W ?Etu%f 3 e m 695 | 695 Ui ‘ gm'" ¢
Tﬁ EHUES o % | 885 635 | | |UitedAtistsuALAIS32 | ess a8 |98 lumbia KC 31044 - 5% 6.58 638 |
. ‘ 105 67 == 1 i
[ | Freedom For The Stallion | | B gkL’s‘: )(()fB B‘.’,Eﬁt.%ﬁ"n | i 98 ! 11 6}’{370
oy RCAAPLI-0323 s.saﬁ_ 695 695§ | | [Sire sAs 7501 (Famous) 698 | 798 738 } L 4 _ Aople SKBO 3404 (Capito) | s
3434 5 LEON RUSSELL ool chimerss - - 1 LI T »t{ns 4 EIANA ROSS '
1 top All That Jazz | [ N Live At Caesar's Palace | | ND THE SUPREMES
s TR, er SR 2108 (MCA) s 1m 138 | | |Wolown wEB0IS) . m 1m | patolngy - .. iLs
, I i t e i | BEC.S " | W y :
3535 18 ELADYSKNGHT&THEPIPS | © | | Y - |1 BeAcH BOYS T ] 1 E I T R e B L
l laudine Soundtrack |Endless Summer | ! i 4 'Justments |
3 ddah BOS 5602 ST |68 | 1% |798 (7.8 || Capitol SVBB 11307 |6os | |78 | 198 | SesexSRABIR2 s 70 | 785 |

* STAR PERFORMER: Stars are awarded on the Top LP’s & Tape chart based on the following upward movement.el 10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward
Movement of 6 positions / 31-40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. Recording Industry Association Of America seal for sales of 1 Million dollars at manu-
facturers level. Recording Industry Association Of America seal audit available and optional to all manufacturers. (Seal indicated by colored dot).
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Introducing

LEVIATHAN. ==
o Le-viiathan)

Leviathan is Grady Trimble on guitar, Shof Beavers on drums/percussion,
Don Swearingen on piano/vocals, John Sadler on mellotron/vocals, Pete
Richardson on organ/lead vocals, and Wain Bradley on bass/lead vocals.

They’re from Memphis. They’ve been Leviathan for 2 years now, playing
ma]or clubs and concerts throughout the southeast. Recently, they headlined
= | to 8000 eager fans on a hot Sunday afternoon at a
rock concert in the Overton Park Shell in Memphis.
In short, Leviathan has already created a demand
for themselves. And their music.

Their debut album is “Leviathan’”

A perfect showcase for their talent as writers and
performers.

On Mach Recovds. Distributed by London
Records.

(-]
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Compiled from National Retail

Stores by the Music Popularity

Chart Department and the
Record Market Research De-
partment of Billboard.

ARTIST
Title
Label, Number (Dist. Label).

MARVIN GAYE
Let's Get It On
Tamia T329V] (Motown)

JIM CROCE
Life & Times
~ ABC ABCX 769

LOU REED
Rock "N’ Roll Animal
RCA APL1-0472

BRIAN AUGER'S
OBLIVION EXPRESS
Straight Ahead

_ RCAAPL1-0454

BILL WYMAN
Monkey Grip
Rolling Stones €OC 79100 (Atiantic)

RUEEN
Elektra EKS 75082

THREE DOG NIGHT
Hard Labor
Dunhill DSD 50168

EARTH, WIND & FIRE
Head to the Sky
Columbia KC 32194

SEALS & CROFTS
Summer Breeze
_ Warner Bros. BS 2629

BREAD
The Best Of
Elektra EKS 75056

TOWER OF FOWER
Back To Oakfand
Warner Bros. BS 2749

TEN YEARS AFTER
Positive Vibrations
Columbia PC 32851

BILLY COBHAM
Spectrum
Atlantic SO 7268

ARETHA FRANKLIN
Let Me In Your Life

SEALS & CROFTS
Diamond Girl
‘Warner Bros. BS 2699

BEATLES
1962-1966
Apple SKBO 3403 (Capitol)

THE MOTHERS
QOver-Nite Sensation
Disc Reet MS 2149 (Warner Bros.)

DEODATO
Whirlwinds
MCA 410

STYLISTICS
Rockin’ Roll Baby
Avco AY 11010

GENESIS
Live
Charisma CAS 1666 (Buddah)

MOTT THE HOOPLE
Rock And Rolf Queen
Atlantic SD 7297

JIM STAFFORD
MGM SE 4947

THE SOUTHER, HILLMAN,
FURAY BAND
Asylum 7£-1006

THE BLACKBYRDS
Fantasy F-9444

THE ORIGINAL MOTION
PICTURE SOUNDTRACK
THAT'S ENTERTAINMENT
MCA 211022

GRAHAM CENTRAL STATION
Warner Bros. BS 2763

AEROSMITH
Get Your Wings
Columbia KC 32847

THE CRUSADERS
Scratch
Bive Thumb BTS 6010

JAMES BROWN
The Payback
Palydor FD 2-3007

ANDREWS SISTERS
Over Here!

Columbia KS 32961

Eric Clapton
Climax Blues Band..
Billy Cobham....

Gregg Aflman.
Allman Brothers Band..

Andrews Sisters
Ashford & Simpson..
Brian Auger .............
Bachman-Turner Overdrive ..
Beach Boys..

ALBUM

5.%8

5.98

588

5.98

6.98

558

5.98

5.98

5.98

6.98

5.98

9.98

598

5%

5.98

698

(L]

5.98

698

5.98

6.95

79

Rita Coolidge ..
Jim Croce...
Crusaders
Mac Davis ...
Deep Purple
De Franco Family
Sandy Denny ...
John Denver....
Deodato.

4-CHANNEL

SUGGESTED LIST
PRICE

698

697

638

8-TRACK

68 2795

6.95

695

6.97

6.98

7.95

698

697

697

6.97

7.98

697

597

6.87

1198

6.98

6.98

195

EX )

Q-¢ TAPE

895

7.98

1.97

197

197

CASSETTE

6.95

6.97

638

7.95

6.97

7.98

REEL TO REEL

1.95

7.9

795

835

637 35

188

6.97

6.98

6.98

7.98

[t

6.98

197

798

13.98

6.98

1.95

79

Bo D

Neil Di

Doobie Brothers ............

BobDylan/TheBand ............cccccevuennes
Eagles

Earth, Wind & Fire ...........
Emerson, Lake & Palmer .

Roberta Flack

Flying Burrito Bros..
Donald Byrd..... Foghat
J.J.Cale. Aretha Franklin
Carpenters .. Jerry Garcia
Chicago 26,178 Marvin Gaye....
Cheech & Chong 188 G i
Cher 76 Golden Earring
Chi-Lites 189 Graham Central Station

Every care for the accuracy of suggested iist prices nas been taken. Bitboard does not assume r
Copyright 1974. Billboard Publications, Inc. No part of this publication may be reproduced. stored in a retrievat system. or transmitied, in any torm or by any means,
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Awarded RIAA seal
for sales ot 1 Million

po

ility for errors or

SUGGESTED LIST
PRICE

PRICE dolla;‘s il ma|nutaé:;
turers level. RIAA seal audi
STAR PERFORMER—LP" 4 )

% rousterng groatet proorton- g R R R A g
= = & ateupward progress this week. : " w = = )| e dol'). g y E ]
had c o
£ £ S st : £ %5 ¢ L 2 g8 5w : 2 5 & £
v 5 £ Tite F] £ L 8 gl g5 g Tt : §=§"§E
ZT % £ | Label, Number (Dist. Label) = § d & § % E S £ Label Number (Dist. Label) 203|531 8
138 131 13 CHARLIE RICH

The Best Of ) ) VL) ces Eggrgfz];d
Epic KE 31933 (Columbia) 598 69 6% Bearsville BR 6950 (Warner Bros.) 5.98 7.99 6.97
L L b T 171160 36 RINGO STARR
ingo
140 133 8 IS\TI;ESEZII:; {ch) 6% 198 1) - . Apple SWAL 3413 (Capitol) 6.98 6.98 .98
1 WA NUw - I
Past, Present & Future 172 161 59 PINK FLOYD
Janus JLS 3063 (Chess/Janus) 594 6.95 Meddle )
101 135 26 | BLACK SABBATH Harvest SMAS 832 (Capitol) 5.98 6.98 6.95,
Sabbath Bloody Sabbath 173 164 37 JACKSON BROWNE
Warner Bros. BS 2695 598 697 697 195 2)1 Everyﬁr[r)msz;n
142 137 22 CHARUIE RICH A S - 258 L LG
There Won't Be Anymore 174 167 23 GLADYS KNIGHT & THE PIPS
RCA APL1-0433 598 6.98 6.92 Anthalogy
143 138 28 STEVE MILLER BAND Motowr W 19252 o AL Ll
Anthology 175 168 40 LINDA RONSTADT
8 Capitol SVEB 11114 (L] 8% 898 Don’t Cry Now
144 142 6 THE KINKS Asylum SO 5064 - 558 6.9 6.98
Preservation Act 2
RCA CPLL-5040 B (1] 758 7.98 L76) LI %mgKSE,:OﬁgmNSON
145 140 35 GREGG ALLMAN - __ Tamia T6-331SI (Motown) 698 6.98 6.98
Laid Back
Capricorn CP 0116 (Warner Bros.) 5.98 658 6.98 177,170 36 gﬁ]’;’y&)‘#”f
146 144 14 KISS | 20th Century 1C-423 598 698 6.98
- Casablanca NB 9001 (Warner Bros.) 5.98 6.97 6.97 _ 178 171 54 CHICAGO
147 130 133  ROLLING STONES VI
Hot Rocks, 1964-1971 _ Columbia KC 32400 5.98 6.98 6.98
Londin 265 W06/ A s 185 2  NITTY GRITTY DIRT BAND
143 151 24 NEW BIRTH [ Stars & Stripes Forever
Ltci ABPeen gsLong Time = b United Artists UA-LA 184.T2 9.9 .9 9.98
L1-02 6.9 6.98 - i
o e - . 180 188 3 BO DONALDSON &
149 155 81 SIMON & GARFUNKEL B DNALDSON
reatest Hits .
Columbia KC 31350 _sm ) ) - A8c Aecp 621 L 138 AL
150 M3 25 YES : it S e 1 L
Ig:sacifgfggggpowaprhlrc Oceans m " a7 125  HiASHL-32082 (London) 6.98 6.98 698
182 176 3 |IMPRESSIONS
el R géggﬂ‘[gﬁgsc”” Finally Got Myself Together
Columbia KC 32858 598 698 698 798 6398 Curtom CRS 8019 (Buddah) 6.98 6.98 698
152 146 112 DEEP PURPLE 183 179 37 THEWHO
Machine Head Quadrophenia
_ mi Warner Bros. BS 2607 59 6.97 6.97 695 _ MCA 2-10004 . H8 12.98 1298 16.95
163 3 BARRY WHITE, LOVE 184 192 6 KANSAS
H“HWEB gRL(?rYEESTRA ] Kirshner 32817 (Columbia) 592 6.98
Together Brathers Ori%inal = 1 STEVIE WONDER
Motion Picture Soundtrack PRESENTS SYREETA
20th Century ST 101 58 9% 158 . Motown M6-808 S1 6.58 198 7.98
154 148 14  MARVIN GAYE 186 183 4 DAVE MASON
Anthology The Best Of
Motown M9 79143 ) 958 11.98 1198 L ‘Blue Thumb BTS 6013 B 6.98 7.95 795
155 149 47 ROBERTA FLACK 187' 185 172 CAROLE KING
Killing Me Softly Tapestry
Atiantic SD 7271 598 (1] 698 8.95 Ode SP 77009 (A&M) 598 698 698 798 698
156 150 11 POCO 188 186 46 CHEECH & CHONG
Seven Los Cochinos
B _ Epic KE 32895 (Columbla) 5% 698 698 | 0de SP 77019 (ASM) 5.98 6.98 6.98
157 152 17 BOBBI HUMPHREY 189 195 2 CHI-LITES
Blacks & Blues ‘ Toby
i Blue Note BN LA 142-G (United Adtists) 698 1] 6.98 Brunswick BL 754200 oo 795 195
158 162 2 THEFLYING o T
~ 1 NEKTAR
EH)sRS'Jg TBr:teolTl'grEEysTonks Remember The Future
ASM SP 3631 588 698 698  Passport PPS-98002 (Famous) 6.98 1.88 198
159 153 11 MONTROSE 191 200 7 ARLO GUTHRIE
 Wamer Bios. BS 2740 538 638 6.98 ; Reniseusi2 182 5.98 6.97
160 165 36 DIANA ROSS & MARVIN GAYE 192187 3 BILLY PAUL
LT I H‘ﬁgdelzlnhgaul:l(t)fsat nal KZ 32952
I i (0]
161 154 100 ;:(g;|%ﬂg3vzv(l)rusns T - - n e i
Toulouse Street 193 191 2 BOZ SCAGGS
| Warner Bros. BS 2634 5.98 6.97 697 1.95 Aiantic SD 8239 6.98 1.97 197
162 156 24 | LOVE UNLIMITED ORCHESTRA 194193 14 THE ORIGINAL SOUNDTRACK
Rhapsody In White RECORDING-THE
20th Century T 433 5.98 698 6.98 GREAT GATSBY
173 6 RAY STEVENS Paramount PAS 2-3001 (Famous) .98 8.95 895
Boogity, Boogit; -
Bamiygﬁﬁog (Cyhess/Janus_) 584 695 195 ! fstaFn?gDBg SselmEEON
164 157 6 ISAAC HAYES Warner Bros. BS 2789 698, 197 787
Tough Guys 195 - 1 MARIE OSMOND
Enterprise ENS 7504 (Columbia) 698 758 198 b In My Little Corner
165 166 48 | ALLMAN BROTHERS BAND 0f The World
Brothers & Sisters ) MGM M3G 4944 698 7.98 7.98
Capricorn CP 0111 (Warner Bros.) S5 9 697 195 197 - 1 SANDY DENNY
166 158 42  JESSE COLIN YOUNG Like An OId
Song For Juli Fashioned Waltz
Warner Bros. BS 2734 5.98 6.97 697 7.95 Island SW-9340 (Capitel) .58 7.98 798
167 169 = 27 | JACKSON 5 198 = 1 THE ANDREWS SISTERS
Get it Together In The Mood
= Motown M783V1 598 698 6.98 Paramount PAS 2-1023 (Famous) 6.98
168 172 2 NAZARETH 199 — 1 CLEO LAINE
Rampant Day By Dasv
_ A&M SP 3641 598 6% 6.98 Buddah BOS 5607 (1] 75 7.9
169 174 4 DE FRANCO FAMILY -
Save The Last Dance For Me 29 = gi?CITZSTRAVERS
S Cen I Sy had 6.98 Wamer Bros. BS.2795, 6.98 191 192
Grand FUnk.........cvvvccmcicnscnsnneness. 29 Paul McCartney & Wings. 4 Queen. Al Stewart.............
Grateful Dead 40 Mahavishnu Orchestr: 43 Lou Reed .
Al Green ...... .. Main Ingredient .. : Helen Reddy .. 50
Guess Who .. = Dave Mason.... ..186 Charlie Rich. 142
Arlo Guthrie .. ..191 Curtis Mayfield .. 56 Joshua Rifkin... .. 97
Herbie Hancock 3 MFSB ..o ..100 Smokey Robinson ..176 Ten Years After.
Isaac Hayes ............. Steve Miller Band ..-143 Rolling Stones . ..147 Three Dog Night
Hollies Joni Mitchel 13 Linda Ronstadt 175 Tower of Power..
Hues Corporation Montrose.... 159 Diana Ross ....... 106 Mary Travers
Bobbi Humphrey.. The Mother: 124 Diana Ross/Marvin Gaye -160 Robin Trower ...
Impressi; Mott The Hoople Rufus Marshall Tucker
Jackson5 ... Maria Leon Russell ... Uriah Heep ...........
Billy Joel.. Anne Murray.......... Boz Scaggs .. Rick W
Elton John Nazareth Seals & Crofts... War
Quincy Jones Nektar .. Carly Simon Weather Report
Kansas New Birth Simon & Garfunkel... ..149 Barry White..
Carote Kin New Englan SOUNDTRACKS/OR Who.
The Kinks .... Olivia Newt American Grafitt 42 Wet Willie .
Kiss Nitty Gritty Di The Great Gatsb: 94
Gladys Knight & Pips Ohio Player: The Sting ......... 11
Kool & The Gang .. 0'Jays .. That's Entertainment 132
Kris Kirstofferson Mike Oldfi Souther, Hiliman, Furay ..130 Bill Wyman .......
CleoLlaine............ .1 Marie Osmond Spinners...... 5 Yes
Led Zeppelin 71,99 Ozark i Jim Statford. JesseColin Young........................38, 166
Gordon Lightfoot 7 Billy Paul ... Ringo Starr.. Frank Zappa
Loggins & Messina ... 10,92, 104 Pink Floyd.. Steely Dan ... b 20 ) [ YR ey a———h
Love Unlimited Orchestr. 162 Poco Cat Stevens -
(S TC TS 17 [ —— 52,84 Richard Pryor ... Ray Stevens.

ying. recording. or otherwise, without the prior written permission of the pubhsher.
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CONGRATULATIONS

ON BEING AWARDED YOUR FIRST GOLD ALBUM
R L.
BOB PHILLIPS - President |

400 SOUTH BEVERLY DRIVE - BEVERLY HILLS PAUL SMITH - Vice President
CALIFORNIA - 90212 (213) 277-6730 " BILL McPHERSON - PENNY PHILLIPS
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Late News

London Photo

FAN TURNOUT—London Records artist Al Green, standing center, gets the
word that there are a lot more fans waiting to file in to meet him during an
autograph session at the Record Shack outlet on 125th Street in New York.
The appearance was part of a promotional campaign backing Green’s return
engagement at Harlem’s Apollo Theater.

This Week’s
~ legal Action

RCA Hit By $4 Million
‘Carpenter’s Son’ Suit

NASHVILLE — Publisher/writer
Alex Zanetis has filed a $4 million
lawsuit against RCA Records in
Chancery Court here charging “acts
of negligence, false and fraudulent
inducements and misrepresenta-
tions, and breaches of contract” in
regard to a production called “The
Carpenter’s Son.”

Zanetis, who owns Jack
O’Diamonds Production Co., as well
as a publishing firm by the same
name, says that he conceived and
wrote the words and music to the
production, representing an invest-
ment of more than $100.000. The
work is described as a contemporary
musical dramatization of the life of
Christ. In all, Zanetis says he did a
two album set of four sides.

The plaintiff contends that he en-
tered into a contract with RCA for
leasing the albums, and a sub-
sequent single. According to
Zanetis, this was to have been done
prior to last December to take ad-
vantage of the Christmas market. He
also was promised heavy promotion,
according to the complaint. He con-
tends that some singles were pressed,
but never released, and that tapes
were ordered. but later cancelled.

Zanetis contends he made a U.S.
tour with the production to create a
demand for the album, advertised it
in religious catalogs, and in book-

Chess/Janus In
Promo Buildup

NEW YORK — Chess/Janus
Records has strengthened its na-
tional promotion staff and broad-
ened the duties of other staff men-
bers in a move 10 keep sales
momentum on its current upswing.
This move was enacted to provide
maximum coverage of Chess/Janus
product in major U.S. music mar-
kets, according to the company.

All promotional activities will be
overseen by Eddie De Joy, director
of West Coast operations.

Stan Hoffman, executive vice
president of Chess/Janus says addi-
tional staff appointments will be
made shortly. He also says that when
it is necessary, the national promo-
tion staff is augmented by local pro-
motion men giving the label total
national coverage and flexibility.

stores. The plaintiff contends thatno
promotional records were ever
mailed, and that alimited number of
albums were shipped on inferior
records.

Zanetis now wants to press and re-
lease his own records to “satisfy cus-
tomers” and that RCA be restrained
from interfering. He seeks return of
all masters and copies and $2 million
in compensatory damages and an
additional $2 million for punitive
damages.

Publishers Sue
Skylite-Sing

NEW YORK —Six music publish-
ers filed a joint complaint against an
unlicensed Tennessee duplicator on
July 10 in U.S. District Court here.
The publishers, Beechwood Music,
Hill and Range Songs, Cedarwood,
Lowry Music, Duchess Music, and
Peer International. filed the action
against Skylite-Sing Inc., and its
chief officer Joel E. Gentry.

The publishers charge that Sky-
lite-Sing infringed on copyrights,
and ask that the company be en-
joined during the court action from
manufacturing or selling duplicated
material. They also ask that for every
infringing act, the defendants be re-
quired to pay such damages as the
plaintiff may have suffered, but in
no event less than $5000.

Glancy Guides
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continue in their posts, as well as
Tom Shepard, vice president, Red
Seal.

With all a&r toppers responsible
to Glancy, the new policy returns the
label head to the active involvement
with creative matters he enjoyed
years ago. In 1965, Glancy was vice
president in charge of a&r at Colum-
bia when he was tapped by that
company to head its London office.

He later moved over to RCA in
the U.K., before returning Stateside
to take over RCA Records’ presi-
dency some six months ago.

RCA’s currenta&r staff comprises
13 producers in all music categories,
but the heads of the various depart-
ments also are active in studio work.

Barry White decided not to follow Sly’s act and got
married a week before his L.A. Greek Theater opening.
Mrs. White is Glodean James of Love Unlimited, Barry’s
long-time main squeeze.

Why was Tony Orlando so unhappy last week in Los
Angeles? He owes Bell 22 sides, but his mind is on his
new soon (o be announced affiliation with Elektra/Asy-
lum. Clive Davis, Bell’s new music chieftain. wants Or-
lando to produce all the music owed Bell.

Isn’t A&M about to unveil widespread job shifts
throughout promotion and sales?

The Brothers Scotti, Tony & Ben, plus Mrs. Tony
(Carol Curb) Scotti, have quietly formed a promotion-
merchandising company for work with MGM/Polydor
on Jim Stafford and other Lobo-Gernhard artists.

If Sinatra ever gets out of Australia, he and Dean
Martin and Sammy Davis Jr. are planning to charter a
railroad train for a month of U.S. concert touring.

The seif-hanging death of a Calgary, Canada 14-
year-old boy was blamed on his attempt to mimic Alice
Cooper’s classic stunt as seen on TV.

Gary Puckett’s oldie “Young Girl™ is top 10 in Eng-
land due to BBC radio request polls sparking reissue.

Is Artic Mogull headed for United Artists? The for-
mer MCA executive who left in a huff two weeks ago is
reported discussing a top post there. ... Mike Curb and
Don Ovens, who formerly worked together at MGM,
have something new in common: they have been the
subjects of street talk about both going to Motown. Both
disclaim any such deals.

America’s July 4 concert at Las Cruces, N.M.. Pan
American Center had a seven-foot-high pinata which
busted to spill 20 pounds of glitter and 958 ballons for
the audience of 6,800.

Will Clive Davis’ role as consultant to Columbia Pic-
tures Industries and Bell Records now be officially
changed, with the departure of Irv Biegel leaving Bell
without a president or general manager? ... The Four
Tops concert at Avery Fisher Hall in New York July 12
was cancelled, supposedly because of slow ticket sales.
Also on the bill was Stephanie Mills. ... Don Imus,
WNBC-AM disk jockey, has been booked for six con-
secutive weekends at Jimmy’s in New York, following
his recent record breaking 10-day stint at the club. Imus’
third comedy LP is due out on RCA in September.

Margie Joseph (Atlantic) entertained members of the
Louisiana state legislature during a July 4th picnic given
by Louisiana Gov. Edwin Edwards. . .. Thornton, Frad-

InsideTrack

kin & Unger (ESP) touring the East Coast as part of a
promotional effort behind their debut LP, “Pass This
Side.” ... Israeli singer Michal Noy makes her U.S. club
debut at New York’s Sirocco Tuesday (16).... Rock
group Chicago star in an ABC television special to be
aired Aug. 16. Also on the show are Charlie Rich and
Anne Murray. . . . Carolyn Nakano, Larry Uttal's execu-
tive secretary when he was at Bell. rejoins Uttal at his
new label. ... Maggie Bell gets upwards of 20 minutes
air time during ABC’s “In Concert” program Friday
(19).... Christie Thompson and Jeanie Arnold made
their nightclub debut at the Colony in New York July 9.
The A&M Records act is booked in the club for two
weeks. . .. Felsted Music Corp. has entered into an ad-
ministration deal with Mother-Wit Music, a West Coast
company. . . . Enoch Light's Project 111 to release and dis-
tribute Genevieve Waite’s “Romance Is On The Rise™ LP
(Paramour). . .. Lou Reed (RCA) resting in New York
aftera successful, yet hectic, European tour. He'll be pre-
paring new material for an upcoming album. ... Phila-
delphia International’s The Three Degrees won the gold
award at the Third Tokyo Music Festival with Gamble &
Huff's “When Will | See You Again™ composition. They
topped a rfield of over 300 competitors.

I’s “Jesus Christ Superstar™ as Italy’s No. 1 album, in
English film soundtrack, no less.... James Gang lead
singer Roy Kenner damaged his spinal discs jumping off
an 8-foot amplifier during a show. Gang cancelled six
dates.

Esther Phillips, CT1 artist, has 90-minute special on
public TV network. ... Crusaders got key to Houston
and Donald Byrd got key to Detroit. . .. Ampex released
six Moody Blues albums on quad tape.

Oscar winners Al Kasha and Joel Hirschorn (“The
Morning After”) penning theme for “Towering In-

ferno,” another catastrophe flick. ... Indiana State U.
station WIUS-AM won United Artists’ annual trivia
quiz.

Dick Clark’s rock oldies revue debuts Wednesday
(24) at Las Vegas Hilton Lounge. . . . Laser Images doing
light show for Barry White at Greek Theater. ...
“Nixon’s the One” parody tune is theme for Bob How-
ard’s Maryland Congressional campaign.

Lambert & Potter’s Capitol-distributed Haven label
boasts three chart singles in six months. ... De Franco
Family added to L.A. Magic Mountain roster this
week. ... Ray Manzarek packed them in at the Whisky
and was rebooked a week later. . . . Green Land Singers
made TV special, “Discover Your America.”

Bryan Firms Up
21 Distribs

NEW YORK-Bryan Records,
formed here last month, has set up a
network of 21 distributors to be
coordinated by Sal Peruggi, the la-
bel’s director of marketing.

They include: Universal Record Distribu-
tors. Philadelphia: Music Merchants of New Eng-
land, Woburn, Mass.. Alpha Distributing Inc.. New
York: Schwartz Bros. Inc.. Washington: Bib Dis-
tributing Co., Charlotte: Action Music Sales. Cleve-
land: Arc Jay/Kay. Detroit; Music City Distribut-
ing Inc.. Nashville: Southland Distributors. Atlanta:
M_.S. Distributing Co.. Morton Grove. Itl.: Roberts
Record Distributors. St. Louis: Record Sales Corp..
Memphis: Heilicher Bros. of Texas, Dallas: Heili-
cher Bros. of Florida, Miami: Heilicher Bros. Inc.,
Minneapolis; All South Distributor Corp.. New Or-
leans: Record Sales of Colorado. Denver: Alta Inc..
Phoenix: ABC Record & Tape Sales, Seattle: Eric-
Muiniand. San Francisco: Record Merchandising,
Los Angeles. and Randy Dodda. Houston.

Jack Wiedenmann, executive vice
president and chief operating officer
of Bryan, says the staffing of the la-
bel’s West Coast office is now being
formulated and the label is also at a
point of completing a worldwide
distribution deal.

Executive Turntable |
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Epic and Columbia custom labels and as part of the new publicity alignment,
Bob Sarlin was appointed associate director of press and information, and Su-
san Blond was named East Coast manager of press and information. Both will
be based in New York.

Kenneth C. Thomson has been named vice president, sales, for the enter-
tainment product group of GTE Sylvania Inc,, responsible for sale of audio
products and TV sets to direct and distributor markets. He had been with
Motorola’s consumer products division.

Tom Seaman is the new director of merchandising for the CBS Retail Divi-
sion’s Discount Records stores, after prior experience with Sam Goody and
Record Hunter chains. Also at Discount Records, Michael Summers has been
promoted to national director of advertising.

At General Electric, William Bierenkoven is new western region manager
for the audio electronics products department, succeeding Walter Williams
who was recently promoted to marketing manager.

William C. Hittinger, executive vice president, RCA Consumer & Solid
State Electronics, is assuming added responsibility for Electronic Compo-
nents. based in Harrison, N.J. Hittinger has relinquished his dual capacity as
general manager of RCA Consumer Electronics to Roy H. Peollack, who also
gets the vice president title. Pollack had been division vice president and gen-
eral manager, RCA Color and Black & White TV. William Bess, who contin-
ues as consumer electronics vice president, marketing. now reports to Pollack

instead of Hittinger, as will the other division vice presidents.

Advent Cassettes
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tapes.

Advent also developed and built
the duplicating system used in the
manufacture of Process CR/70 cas-
settes.

Prices of the tapes, some of which
are recorded on one side only, range
from $4.95 to $7.95. Selections in-
clude “Slavonic Dances” by Dvorak;
“Operatic Fantasies” by Liszy
“Piano Music of Debussy;” “Cho-
pin’s Waltzes;”” Beethoven's
“Moonlight Sonata,” Tchaikovsky's
“Symphony 4;” Haydn’s “London
Symphonies;” Bartok’s *“‘Suite for
Two Pianos,” and “the Piano Rags
of Scott Joplin.”
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Worldwide Artistes Management
of London put together its own la-
bel, WWA Records, with Phono-
gram distributing in Europe and the
U.K. Headed by Pat Meehan,
Worldwide’s management and
booking clients include Black Sab-
bath, Gentle Giant, Groundhogs.
Snafu and English.

All these groups will be on WWA
in England and the Continent. La-
bel is managed by Brian Shepherd
with a staff of four.

~ Awards |
Albums

Bob Dylan and the Band's “Before
the Flood” on Asylum: disk is Dylan’s
13th gold LP..

John Denver’'s “Back Home
Again” on RCA; disk is his sixth con-
secutive gold LP. He also has two
gold singles.

The Ohio Players “Skintight” on
Mercury; disk is the seven-man
group’s first gold LP.
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