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ARTISTS DRAW BLANK

Pubs & AFM Cutout
Take: 2 Mil Yearly

By IS HOROWITZ

NEW YORK-—Some 82 million is
collected annually from record com-
pamies by publishers and the twao
musician unton funds on the sale of
Cutouts,

But both groups are welcoming
signs that cutout sources may dimin-
ish as manulacturers tighten release

and Prl-ltlLIL'I:IL"I] schedules because

of material shortages and increased
COsls,

In each case, payment obligations
are uncovered by penodic and often
costly audits of manufacturer sales,
with the amounts turned over de-
pendent on working formulas devel-
|'F"'i_"|.J. over a period of vears: and
.!yl'r-.'l.‘d o with reservations .llll.l_ o

Show Minimums
Spiral In Vegas

By LAURA DENI

LAS YEGAS—The davs of this
city being a dollar h-.IFL;lII'l have
ended: costs to attend the dinner or
midnight shows have nsen dramau-
cally,

Coupled with the increased cost to
the customer, business this summer
is down at many hotels, putting the
high cost of entertainment to the pa-
tron in ~-rhuir]'r foCus.

.-'\.l'l iJ."r'L'r':igt,f ORI see A [1_'!]'| Chnler-
taimer al a dinner show ata Strip ho-
tel now runs around $15 Per person
plus x. Five years ago, you could
see 4 dinner show and the food
would cost 35 and up.

The spectacular salaries paid to
the superstars—with a number re-
cewving 3100000 and up a week—
have nothing o do with the spec-
tacular rise mn the tab for the dinner
and midmight outings.

The new high rise in dinner and
midmght tabs correlates w the ati-
tude of hotel management that the
showrooms have to turn a profit.
Years apo, the showroom could
break even with the casino the main
money maker,

F'oday, with corporations running
the hotels, all departments are profit

(Continned on page 22)

casiwonal hassles by the contracting
parties,

If cutouts didn't figure so
promimently in record retailing,
these groups feel, more merchandise
would be sold at normal price levels,
with mechancial royvalties and fund
payments proportionately higher.

In any case, the very real cutout
mcome now enjoved by publishers
and the funds s looked upon with
envy by recording artists

i Continied on page 20

Trust Funds to
Allocate $50G
Against Pirates

By ROBERT SOBEL

NEW YORK-The Music Per-
tormance Trust Funds will expend
some $30,000 1o su pport the industry
fight agamst piracy. Although de-
tails as o the specific areas involved
in the allocatton have not vet been
revealed, it's known that the MPTI
has asked its counsel to cooperate
with the Recording Indusiry Assn
of America (RIAA) in attempting (o
work out a campaign formula.

The MPTF has long considered
piracy & major problem. and Ken-
neth E. Raine, in a statement made

{ Continwed on page 1)

House Subgroup
Lowers Maximum

Piracy Sentences

By MILDRED HALL

WASHINGTON-The House
Subcommittee on copyright matters
last week voted unanimously to sel
the maximum prison terms for
record prracy at one year for first of-
fenses and two years for willful re-
peaters in the antpiracy bill HR.
133

The onginal penalties in the bill

Country Music Booming In N.Y.

NEW YORK—Country music is
taking this metropolis by storm, with
stgnificant mereases in record sales,
concert promaotion, mghiclubs, festi-
vals and radio,

Most observers report the land-
slide of activity began 19 months
ago, when WHN-AM switched 1o a
country lormat, During this trans-
tion, the station went thrﬂu-rh some
difficult imes picking up new listen-

By JIM FISHEL

ers, according to station general
manager Jack Kelly, but it all paid
off when the station’s ratines
climbed from number 17 10 6 :

Record merchandisers openly
credit WHN with their nise in coun-
try siles

Art Koch. manager of Sam

Phonodisc convention coverage
appears on pages 3, 10

Goody's eastside store, states that
nis country record sales have
climbed 35 percent in the lasi year
and a total of 75 percent since WHN
changed over. "It 1s still on the up-
swing. since a much younger ele-
ment is into the music,” he says.

Al Korvettes, vice ["muhnt [a-
vid Rothfeld indicates increased
promotional actvities for country

(Continued on page 48)

since the tragic plane crash in which four members of the Bar-Kays died

RECORD!

along with Otis Redding. the group has pursued a slow but steady rise
o stardom and has become one of the foremost show groups in the
country. Their new album s a “Coldblooded” expression of their un-
limited energy, imagination, and talent. "COLDBLOODED" by the Bar-
Kays. Available on Vot records and tapes, from the Stax organization,

¥05-3504

{Adverisament)

For 20th Century Record’s success story see center section of this issue

(Advartisamant)

called for a maximum of three years
for first offenders and up to seven
years for repeaters

The maximum [ines were left as
originally proposed at $25,000 for a
first offense, and 550,000 for re-
peated violations.

The Subcommitiee chairman,
Rep. Robert W, Kastenmeier (D-
Wisc.), has consistently opposed
what he Feels are “over kill”™ prison
term penalties for unauthorized du-
plication of copynighted recordings.

He terms piracy a “commercial™
crime however serious it may be fi-
nancially,

Rep. Robert Drinan (D-Mass.),
carrying on his one-man war on the
record industry, which he calls “a
monopoly of three companies.”
wanted 10 set another expiration
date on the anupiracy protecton.
His proposal to extend the antipi-
racy statute for only two years more

(Continued on page 20)

Black Gospel's
Year of Decision

By JOHN SIPPEL

CLEVELAND—-The next 12
months are a vear of decision for
black gospel music.

The seventh annual Convention
of the Gospel Workshop of America
(GWA)and its affiliated Gospel An-
nouncers Guild (GAG) have tar-
geted 1975 as the year black gospel
e ————————
Additional gospel convention stories

on page I8,

will make its re-entry into national
lelevision,

Brother Ed Smith. executive coor-
dinator of GWA, says the HfE,:lr'.ll.E.i-
tion had a full video crew taping the
u:mpl!.h: six nights of music pro-
gramming at Ihl..' organization’s con-
vention here last week.,

This will form the basis for at least
one documentary-type video spe-

(Caontinwed on page 18)
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“Clap For The Wolfman”

Billboard #
Cashbox
Record World

APL1/APS1/APK1/APD1 (APT1-0405

The second hit single from The Guess Whao's
smash album, “"Road Food’

Their extensive tour concludes in Anchorage.
Alaska on September 2nd and 3rd.
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Atlantic-Elektra
Asylum Merger
Is Postponed

LOS ANGELES—The merger be-
tween Atlantic Records and
Elektra/Asylum Records. first an-
nounced two months ago, has been
postponed for a “six-month study
period.”

The firms will operate as separate
entities, and both companies are
back to answering the phones by
their individual names rather than
the “Atlantic/Elektra/Asylum™ that
was in use for several weeks,

Sources al both firms say the
merger is still being studied and that
reasons for the delay are executive
responsibilities, office and plant
planning and tax and accounting

(Continued on page 70)

We’re the Challengér: Phonodisc

Pres. Farr at Polygram Conclave

SAN DIEGO—With three singles in Billboard’s top 10
chart slots, including the UA number one disk, Paul
Anka’s “(You're) Having My Baby,” Phonodisc presi-
dent Bill Farr opened the Polygram-owned distribution
companies’ first national sales convention Thursday (22)
at the Sheraton Harbor Island Inn, saying: “Sure we've
got a distance to go to be number one, but ask any dealer,
any chain, any rack and | am confident all will agree that
we are performing with a growing professional excel-
lence and that we are the acknowledged challenger right

now,

Farr then introduced to the audience of 300 represent-
img United Artists, MGM and Polydor, Kurt Kinkele,
Polygram executive vice president, representing the 35-
nalion corporation’s German ownership.

New LP product presented by the labels on Thursday
and Friday (22-23) totalled 21 UA releases. 12 MGM

LPs and 22 from Polydor.

Blue Thumb Office Closed
By ABC In Reorganization

LOS ANGELES-ABC has
closed the Blue Thumb office, fired
12 persons and has taken over all
functional responsibilities for the
newly acquired label.

The staff was told last Monday
(20) that it was no longer employed,
with only minority stockholders
Tommy Lipuma and Sal Licata re-
maining as ol last week. However,
both executives are undecided as to
their future plans under the new
ABC ownership situation.

LiPuma has been the a&r head;
Licata the label president. Bob
Krasnow. a founder of the label five
years ago, sold his stock three weeks
ago and left.

Responsibility for sales, promo-
ton, international and production
were transferred over to the ABC or-
ganization following the purchase of
the Famous Music family of labels
three weeks ago.

All of Blue Thumb’s licensees

have been notified to work through
ABC. A new ABC/Blue Thumb
logo has been designed. Key to Blue
Thumb's roster are the Crusaders,
the Pointer Sisters and Dan Hicks.

Among those let go were Gary
Rosenberg, operations manager;
Richard Wagner, sales head: Jack
Hakim, West Coast promotion:
Barry Resnick. East Coast promo-
tion: Larry Feder, college/FM pro-
motion and Candy Hill. production,

Tri-City Shutters

PITTSBURGH—Nick Cenci has
closed his Tri-City Distributing after
losing his main Tamla/Motown
line. He will return to doing inde-
pendent promotion—the area he first
gol involved in vears ago here.
Tamla/Maotown has been given to
Merit Music in Detroit which will
handle the line here and in Cleve-
land.

By NAT FREEDLAND

firms.

Chess/Janus
Looks to Europe
For Rock Talent

NEW YORK-—-Chess/Janus
Records is stepping up its interest in
European progressive rock bands
with the signing of Eloy (Germany),
Peter Barden’s Camel and The Sev-
enth Wave (both England). These
new signees are in addition to al-
ready signed and established acts in-
cluding Al Stewart (England) and
Tasavalian Presidenti (Finland).

Chess/Janus president Marvin
Schlachter says the label was only
involved in black music untl two
years ago, and it dominated %0 per-
cent of its product.

“We aren’t trying to phase out any
kind of music with this progressive
music move,” he says. “We are only
trying to broaden our base and be-
come a complete label with interests
in rock, jazz, country, r&b and
blues.”

(Continued on page 70)

Since Phonodisc was—untl last year's purchase by
Polygram, United Artist’s 15 branch UDC system—Kin-
kele concentrated on explaining the scope of Polygram’s
decade-long climb from comparative smallness to the
third biggest worldwide record conglomerate, trailing
only CBS and EML

Since 1962, Polygram has quintupled its sales, quad-
rupled 1ts profiis, and now consists of 349 separate cor-
porations with more than 11,000 employees.

Outlining the breadth of Polygram’s operation, Kin-
kele listed its ownership of eight European pressing
plants, including the Continent’s largest, 21 European
TV stations, videodisk interests and five management

He concluded by stressing the importance to Polygram
of U.S. market penetration and pledging the total deter-

(Continued on page 10)

NARM Looks For
More Pub Action
Against Pirates

By STEPHEN TRAIMAN

NEW YORK-In urging even
more involvement by music publish-
ers in the tape piracy battle, Na-
tional Assn. of Recording Merchan-
disers (NARM) executive director
Jules Malamud praises the efforts of
Curtom Publishing and Camad Mu-
sic in their suit against Texaco (Bill-
board, Aug. 24).

Al the same time, he strongly re-
jects the statement by Marv Stuart,
Curtom vice president, who cited
“the ineffectiveness of NARM and
... exusting U.S. copyright laws in
fighting bootleg records and tapes™
as reasons for the legal action.

(Continued on pape 14)

Bill Graham Org Sets New
Series With Local Groups

SAN FRANCISCO—The Bill Gra-
ham concert organization inaugu-
rates a senies of Tuesday night shows
at Winterland Oct. | featuring ex-
clusively local rock talent.

There has been, since the closing
of Fillmore West, no forum for local
bands to display their wares in con-
cert. The weekend Winterland
shows are dominated heavily by
English bands and by American
bands which have already broken
big natonalily.

The impetus for the Tuesday
series is 1o provide such a forum
again and to recharge the energy
cells of the San Francisco rock scene.

A local band that draws well at a
Tuesday show will then be in a posi-
tion to negotiate for an opening-act
slot on the bigger Graham bills and
to promote themselves nationally.

“There hasn't been much happen-
ing in San Francisco lately,” com-

ments Graham spokesman Jerry
Pompili, who will administrate the
Tuesday series as well as the regular
Winterland shows. “We've only bro-
ken a few acts out of here lately.
Everyone is exactly where they were
when the Fillmores closed. This used
to be Rock and Roll City. I hope
these Tuesday shows can help make
it that again.”

The Oct. 1 bill will be headlined
by Earth Quake, “which I feel,” says
Pompili. “is the strongest local band
right now.” The Rubinoos will share
that bill. Alice Stuart will headline
October B, backed by Clover, Jour-
ney, the new band featuring ex-San-
tanans Gregg Rolie and Neal Schon
and also English drummer Aynsley
Dunbar, will headline Oct. . with
Rodwing sharing the bill. Third acts
will be added to each of these shows:
among the possibilities are Steamin’
Freeman, Link Wray, and the new
Frank Biner Band.

The Consumer:

NEW YORK—In the summertime
when things slow down, the record
retailer has a chance to study the
people who walk through his doors
from morning until the closing
hours.

There are customers who know
what they want, there are customers
who don't know what they want,
there are browsers who merely price
and sometimes make unexpected
purchases . .. and then there are the
record store “characters.” These are
the type of persons you don’t need
but have to live with. This is an offl
the culf non-chronological list of
characters record shop owners meet
practically every week of a normal
business year.

The Mouse—S5o-called because of
his peculiar style of browsing. He
enters the store, ignores the sales-
men, ignores the browser bins and
heads for the back of the store where
the remainder of the stock is stored.
He then bends down to get a good
view of the lowest shelf and remains
that way for several minutes, To an
outsider it would appear that he is
taking inventory. To a salesman’s
question as 1o what he is looking for,
his answer is simply, “Oh, I don"t
know ... I just want 1o see what you

got!” Why he usually chooses the
obscure stock sections 15 a mysiery.

The Music Lover—This character
stops in once a week merely to listen
to the records other people are buy-
ing: always al a busy time so as not
o be noticed by inquisitive sales-
clerks. When confronted he admits
that he doesn’t have a phonograph

A Mouse, a Tout, an Artist, Inspector, Librarian
Customers Come In Numerous Guises & Moods

By FRED PERRI
Sume Place Music Shop, NYC
“yet” and is "just about ready” to get
one. That is. as soon as “they™ come
out with the follow-up to the Quad
System.

The Advance Release Pest—Two
weeks before a new LP is scheduled
he begins his appearances. Although
told to come back in two weeks he
pops in every other day with a quick

“Ya got it ye17” Of course, when the
LP does come out and the dealer has
double ordered due 10 the many
requests, you know who never shows
up for his copy.

I'he pricer—This one asks "How
much are you charging for "Caba-
ret? ” There is a strong emphasis on
the word “you.” Also implied is that

Cartoon by Don Windon

The “Mouse," "Home Librarian,” "“Collector,” ‘‘Lost Soul" and ""Advance Release Pest” all frequent record shops.

no mater what you say, you are
way out of line. The “Pricer” has a
blood relative called The *Shop-
per.” The “Shopper” merely asks,
“What are you getting for ‘Caba-
ret” " often returns and purchases
the album. The “Pricer” doesn’t buy,
doesn’t return but occasionally let's
off a big blast like, “You got some
nerve charging so much!™ The
“Shopper™ will make his purchase,
grumbling, “The guy down the street
charges $4.70 for ‘Cabaret’ and
you're charging me 54.98°7

The Tout—This one is rarely seen
entering a store. He enters like a
sneak thief. He is only noticed when
a “cash customer” seems undecided
about a certain recording. Just as
this customer is about to plunk down
his money the “Tout™ appears out of
nowhere and tells the customer why
he must get a different album and
why he dare not get the one orngi-
nally looked at. His specialty is
switching customers from buying
the Soundiracks to Original Casts,

The Lost Soul—Usually in a
record department for the first time
in his life, this character is poten-
tially a cash customer but rarely
makes “the purchase™ in “your”

(Continued on page 20)
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A&M Seeks Proof of TV’s
Promo Power With 5 LPs

By NAT FREEDLAND

LOS ANGELES—-A&M Records
has embarked on what may be the
most comprehensive and thorough
television advertising campaign
study ever made by a major label,

The five-album push in some 15
markets 15 designed not only to sell
records but to provide a mass of de-
tailed information about the best
way to use TV for record merchan-
dising, according to A&M merchan-
dising director Barry Grieff.

“We are using a wide variety of
TV spot placement approaches in
the campaign and we are working
five totally different types of al-
bums,” says Grieff,

“But the key element will be our
close follow-up surveys with the par-
ticipating retailers and other main
stores in each market about the ef-
fects of the TV on sales for at least
three weeks afterward.”

The spots began appearing in spe-
cific markets Aug. 18 and will end
by early September. Time buys are
being made by A&M in consultation
with Doug Spellman of Viit Media
International in Los Angeles. A 30-
second TV commercial for each al-
bum was created by A&M’s creative
services department for the cam-
paign.

Each album chosen represents a
different marketing situation. Cat
Stevens' “Buddah & The Chocolate

Box™ is gold and selling steadily on a
high plateau. Bandleader Quincy
Jones’ “Body Heat™ has climbed to
Billboard's top 10 with a minimum
of national advertising.

Rick Wakeman’s “Journey To
The Center Of The Earth™ is a hot
title in the top 20. “The Ozark
Mountain Daredevils” did well for a
rock group debut and is still hanging
on in the top 100. Both Wakeman
and the Daredevils are on concert
tours and the TV coverage is coordi-
nated with their dates.

The final campaign album, Rita
Coolidge’s “Fall Into Spring,” just
dropped into the bottom quarter of
the 200 Top LPs after 14 weeks on
the chart.

“We're going with saturation ad-
vertising in some markets for some
albums; in other situations we're
taking the ‘Midnight Special,” ‘In
Concert’ and ‘Rock Concert’ route,”
says Grieff. “In still other instances
we're picking specific programs and
time slots for the messages. By the
end of September, we expect to have
a great deal more information about
measuring the relationship of tele-
vision advertising to record sales.”

The conclusions from the current
experimental campaign will guide
A&M's TV planning for at least the
next two years.

Movie or Not? Fem Author
Ponders Paramount Put-Off

LOS ANGELES—Plans for film-
ing “No, | With A Bullet” have run
into a “mystenious” snag. Producer
Al Ruddy, who was supposed to
have Paramount involved in the
project, doesn’t. And this has the
book’s author Elaine Jessmer puz-
zled.

She’s puzzled because of Para-
mount’s turnaround attitude. The
film company has distribution ties
with Motown and since the book is
about a black-owned record com-
pany. Ms. Jessmer feels this may
have something to do with Para-
mount's change of heart.

Motown has expressed concern
over the story with lawsuits men-
tioned. Ms. Jessmer now wants lo get
out of her pact with Ruddy, she says,
so she can legally take the property

SCEPTER TO
WEST COAST

NEW YORK-—Scepter Records
has restructured its executive align-
ment and established a West Coast
office as part of general expansion
move to increase its market strength
and attract new artists to the label.

President Florence Greenberg
will divide her time between head-
quarter offices here and the com-
pany’s new facility in Los Angeles,
where Stanley Greenberg, vice pres-
ident of a&r, will be located. Ed
Kushins remains here in the role of
vice president, sales and marketing,
and Jack Hauptman continues as
vice president, finance.

Fred Frank is the new director of
national promotion and East Coast
a&r. He recently brought his Road
Show label into the Scepter family,
which also includes Wand and Hob.

Top current Scepter talent in-
cludes the Independents, General
Crook, and the B.T. Express. Kush-
ins says: “a major effort will be
made o build the firm’s artist ros-
mr"ll

to some other film studio.

She has obtained a lawyer and
hopes to exercise a turnaround
clause in her contract with Ruddy in
which if she gives him back $50,000
she can have the film rights back. If
Ruddy refuses and wishes to retain
film rights, he has to pay her an ad-
ditional $25,000, according to Ms.
Jessmer.

The book came out in June. It
took her four years to write the fic-
tional account of a black, family-
owned record company.

A former local publicist who han-
dled several artists on Motown as
well as several clubs which booked
black acts like PJ's and Ciros, she
admits the story is patierned after
experiences which happened to her
based on her associations with
record companies, artists and night-

clubs.

Atlantic Sees
Singles Surging:
3 Get Big Push

NEW YORK-—Atlantic Records,
continuing its singles sales surge, has
scheduled strong promotional
pushes on “Honey, Honey” by
ABBA, “"Harem Scarem”™ by Focus
and “1 Don’t Want To Be President™
by Percy Mayfield.

The label recently came off the
bipgest week for singles sales in its
26-year history when, for the week
ending Aug. 2, a total of 1.5 million
singles were sold, according to label
execulives.

The week’s activity included
RIAA gold certification of Roberta
Flack’s “Feel Like Makin' Love™
and “Sideshow™ by Blue Magic. In
addition, other Atlantic-family sin-
gles figuring on the Billboard Hot
100 chart included entries by Eric
Clapton, Dionne Warwicke and the
Spinners, Fancy, Lobo, Betty
Wright, Margie Joseph, ABBA and
Bad Company.

General News

WEA photo
TOPS—Mitch Huffman (left) re-
ceives the Warner/Elektra/Atlantic
Corp.'s “Sales Manager Of The
Year" Award from WEA President
Joel Friedman. Presentation was
made at the firm's annual sales
managers meeting at La Costa,
Calif.

Traffic to Asylum:
U.S., Canada Pact

NEW YORK-—Under a special
U.S. and Canadian distribution
agreement with U.K.-based Island
Records, Asylum Records is setting a
promotional and marketing cam-
paign to back the group Traffic’s
“When The Eagle Flies” LP now
slated for release Sept. 7.

The campaign will coincide with
the band's first U.5. tour in 13
months which begins Sept. 13 and
covers some 35 dates in 33 cities,

Asylum will also release a single,
“Walking In The Wind" marking
the first time in & number of years
that the group has had a single on
the market as they have been an LP
oriented group.

Traffic’s last three LP’s in the U S.
were distributed by Capitol.

New Pub Firm Set
Ey New York Times

NEW YORK-The New York
Times Music Publishing Corp. has
formed a company with songwriters
Mandel & Sachs to be known as
Dorchester Publishing. Mandel &
Sachs have just completed the music
and lyrics for "Gambler's Paradise,”
a musical to star Alfred Drake and
scheduled to open in Toronto in Oc-
tober. They are also working on a
musical film for young audiences
with Weintraub-Heller Associates,
an opera to be presented at the 1976
Madewood Arts Festival, and the
musical score for “Great Expecta-
tions.”

In This Issue

COUNTRY........c.coccsimemissnsninnsnnns 42
INTERNATIONAL.........cccocnnninns 50
JUKEBOX PROGRAMMING....... 39
MARKETPLACE ........cooonmnveno it 41
BRI st s 37
TAPE/AUDIO/VIDEQ................32
FEATURES

Stock Market Quotations .......... 8
VOR JOK crverienerririnissssessresinsssissen s 28
Studio Track .....ccoovvereerererascennnns 26
CHARTS

FMACHION ...ocoviiiminnnnniansnierns 30
S0l LIPS s e 38
Hot Soul Singles.........cccccoeenenne 37
Hot Country LP'S ......ccoveeemnanne 46
Hot Country Singles........ccccue.e. 45
HotLatinLP's...........cccconmrinininss 31
Top 50 Easy Listening................ 30
HitsoftheWorld ................c...... 58
TOPLP'S ..ovviere s rsnsrsrsrsnasnrares 00,08
RECORD REVIEWS

Album Reviews .............ccceerennnn 80

wwWw americanradiohistorv com

Executive Turntable

Four men are involved in the realignment of the a&r division of Capitol
Records in Hollywood. Rupert Perry has been appointed general manager,
Bob Buziak is executive assistant to senior vice president Al Coury, Stu Yahm
moves up to executive producer and director of Capitol artist development,
and Chan Daniels now is director of a&r operations.

. %A
‘ 5 oRes
WICKHAM STEINER

Andrew Wickham is the new director of country music for Warner Brothers
Records. Wickham will be based in Burbank and will commute to Tennessee
regularly. He's had seven years with the WB firm and has produced Goldie
Hawn, Nancy Sinatra, Doug Kershaw and the Mighty Sparrow. ... James
Frey has been appointed vice president and general manager of Polydor’s clas-
sical division. He is a former president of Ampex Records. Polydor produces
the Deutsche Grammophon label.

i *r *

John Rosica is performing two roles in his new job with ABC Records, New
York. As vice president and general manager of ABC/Impulse Records, Ro-
sica will be in charge of introducing new merchandising, promotion, advertis-
ing and marketing approaches to the company's jazz line. As manager of the
firm’s East Coast operations, he will devise the administrative groundwork
and guide the staff in its day to day functions. He most recently was in charge
of marketing at CTI Records.

ki " b 3

After eight years with A&M Records in Los Angeles, Lance Freed moves
up to executive director of Irving/Almo Music with the firm. Freed succeeds
the resigned Artie Wayne. . . . Peter Sale is new vice president of Four Star Mu-
sic in Nashville. He started as an accountant; his new title includes general
manager rank. . .. Herbert Couf, president of Royal Music of Michigan, ac-
cepts board of directors position with Experience Group, Ltd. . . . Far Out Pro-
ductions names Irwin Pincus director of its music publishing subsidiary, Far
Out Music, in Los Angeles.

* * K

Wooden Nickel Records adds Dave Vaughn as national promotion direc-
tor. He formerly worked with MCA and Paramount Records. . . . New London
Records’ national promotion manager is Brian Interland, a 10-year veteran. . . .
Coordinating national promotion for Third World Promotions is Richard
Chemel. . .. Folding his own firm, Dave Swaney swings over to McFadden,
Strauss & Irwin Inc., to guide the public relations company’s music depart-
ment. He's an ex-Columbia Records man.

* w L

Stan Goldstein is now afTiliated with Magna Artists in Los Angeles after
almost five years with the Agency of the Performing Arts. . . . Rick Bloom has
departed CMA and is setting up his own production-management operation
in Los Angeles.

* * o

Raymond J. Steiner, a Sony Corp. of America senior vice president, has
been assigned marketing responsibility for all products. Also at Sony, Joe La-
gore 1s a new vice president, sales. . .. Roger W. Ponto has been promoted to
national sales manager and Charles L. McCabe is made special markets man-
ager at Shure Brothers Inc,, in Evanston, Il1,

W * *

WEINSTEIN

 f STANTON

Peter K. Siegel has been appointed president of Pye Records Group in the
U.5. He was previously an Elektra Records executive and for the last three
years was national a&r director of Polydor in New York (see separate story in
international section). . . . Beverly Weinstein has been named vice president in
charge of production at Private Stock Records Ltd. Prior to this, she worked for
10 years at Bell Records as a production execulive, earning a vice presidency in
1971.

Jerry Bradley has been appointed division vice president of Nashville oper-
ations for RCA Records. He joined the company in 1970 as an executive pro-
ducer and as Chet Atkings’ personal assistant. . . . Allen Stanton has been ap-
pointed division vice president and general manager of Sunbury Music,
Dunbar Music and Sunbar Productions. Prior to joining RCA as general man-
ager of music publishing, he resigned as vice president and general manager of
the recently-formed Warmner Bros.-Phil Spector joint venture. . . . Steve Dahl
has joined Stone Country, and he will work in the college area for the Denver
firm.

* k&

Scepter Records has assigned Maye James the responsibility for bossing
artist relations in addition to her r&b promotion chores in New York. . . . Diane
Gardiner rejoins Rogers & Cowan, Inc.,in Los Angeles as an account execultive
in the R&C music-division. She has worked previously with Atlantic, Elektra,
Grunt and Buddah Records on both coasts.

(Continued on page 17)


www.americanradiohistory.com

®

0 “CILLSL E ABCAN BT PN LD S

“Second Avenue’s-icozo
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newsingle
On Columbia Records
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Atlantic photo

GLAD SHAKE—Henry Allen, right, vice president of r&b product for Atlantic
Records, celebrates the eight major awards garnered by Atiantic at this year's
NATRA convention with Paul Johnson, the label's national director of r&b

promotion (see separate story).

CAMPBELL ON AFRTS

Vast Audience Dials
Hot 100 Radio Show

LOS ANGELES—American mu-
sic in all its popular forms reachesan
international audience of an esti-
maited 50 million persons via an
American Forces Radio and TV
Services show hosted by Tom
Campbell now in its fifth year of
presentation.

The 55-minute show, unlike other
AFRTS programs which specialize
in one form of music, is built around
playing tunes off of Billboard's Hot
100 singles survey and presenting
each week a guest disk jockey who
gabs about happenings in his market
and then introduces the number one
tune in this community.

The puest disk jockeys are re-
quested by the military listeners
along the network of more than 500
AM-FM stations and Navy ships
which air the program daily.

Last week, for example, Campbell
received requesis from overseas lis-
teners for the following guest disk

Chicago Judge
Sets Precedent
In Records Suit

CHICAGO—A precedent which
could save thousands of dollars in
litigation expenses and avoid geo-
graphical difficulties has been estab-
lished in the circuit court of Cook
County, lllinois, here,

Judge Donald O'Brien has ruled
in the case of the Ohio Players vs.
Bridgeport Music Company and
Westbound Records, Inc., that the
Chicago court does have jurisdiction
in the suit.

In his widespread impact deci-
ston, Judge O'Brien has ruled that
the sale of phonograph records and
sheet music within that state do con-
stitute doing business to the extent
they are amenable to service and
therefore, could be sued in the state.

The court has ordered defendants
to file an answer within 30 days, at
which time the suit will be heard on
ils merits.

Key to this ruling is that previ-
ously a lawsuit had to be filed in the
home office area of the company or
person being sued. The Ohio Play-
ers, based in Chicago, are faced off
against the label which is based in
Detroit.

Representing the plantiffs, the
Ohio Players, who were with West-
bound and recently switched 1o
Phonogram/Mercury, is Eliou Kal-
cheim of Wallace, Shelton. Klein-
man, and Kalcheim.
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jockeys: Jimmy Dunlap, WQAM-
AM Miami; Chris Connor, KAFY-
AM Bakersfield: Dave Bishop.
WINW-AM Canton, O.; Len Scott,
WWGS-AM Tifton, Ga.: Alex
Dunn, WSYB-AM Rutland, Ver-
month: Mike Davis, KGRL-AM
Bend, Ore. and Mort Crowley,
KMOX-AM St. Louis.

Campbell calls all the disk jockeys
from his San Francisco home and if
they are agreeable 1o chatting—and
they usually are—he tells them when
to call AFRTS to tape their greet-
ings.
Campbell has done 4,160 shows in
the series and estimates he's had on
2,000 different disk jockeys, several
on a repeat basis.

Just about every major contempo-
rary music station has been repre-
sented on the show. Campbell has
even has some country disk jockeys
and there has also been one classical
man,

The guest DJs often receive letters
from listeners after their appear-
ances. Whenever possible. Camp-
bell has guests in the studio and
among those who have spent time
talking to the overseas audience are
Paul Williams, the Rowan Brothers,
Bill Withers, Seals and Crofts, the
Guess Who, Creedence Clearwater”
Revival, Sam Neely, Commander
Cody. John Kaye, Dr. Hook. Alvin
Lee, Bobby Blue Bland, Procol
Harum, Three Dog Night, Steely
Dan, the Crusaders. Eric Burdon.
Edward Bear, Flo and Eddie and
Steeleye Span,

Working with the Billboard Hot
100 lets Campbell “reflect the entire
United States, not just San Fran-
cisco,” he says.

The fact that music changes so of-
ten means that the program doesn’t
sound redundant, he claims. When
Cass Elliot died several weeks ago.
he highlighted her music for one
week.

Although he is probably San
Francisco’s best known radio per-
sonality, he still receives requests for
other Bay Area personalities and
tries to get them on the show,

Campbell, through his own com-
mercials production company, is
heard daily on 14 Bay Area stations,
selling goods and services. He has
been with KYA-AM, KLOK-AM
and KNEW-AM and is currently
talking with several stations about a
new air slot.

In the interim, he has just been
signed by Westinghouse to host a
new TV game show over KPIX five
days a week called “Super Bowling.”

Atlantic Named
In NATRA List
Of Year’s Best

LOS ANGELES-Atlantic was
named record company of the year
in the National Assn. of Television
and Radio Announcers Golden
Mike Awards. The other winners:

Tom Bell, best producer: the
Temptations’ “1990" as best album
and Stevie Wonder's “You Are My
Sunshine,” best single. Best female
group: the Pointers. Best vocalists:
Aretha Franklin and Marvin Gaye.
Most promising singers: William
Devon and Margie Joseph. Best in-
strumental LP: Herbie Hancock's
“Head Hunters.” Best group: Moth-
ers, Fathers, Sisters, Brothers,

Best mixed group: Gladys Knight
and the Pips. Best male vocal group:
the Spinners. Most promising
group: Blue Magic. Best promotion
man: Paul Johnson of Atlantic,

NATRA awarded a $5.000 check
to former disk jockey William Roy
Brown, who is paralyzed for life as a
result of an accident two years ago.

‘Unfair,” Says
RIAA of Sun.
CBS-TV Stanza

LOS ANGELES-The CBS-TV
news special Sunday (11) was de-
scribed as “ternbly unfair” by the
Recording Industry Assn. of Amer-
ica. A review of the program, “The
Trouble With Rock™ appears on
page 10 of this issue,

“The CBS special does not reflect
an accurate picture of the music or
broadcast industries,” a esman
for the RIAA told Billboard. “It was
largely a rehash of year-old mate-
rial, previously well publicized.

“CBS News failed to distinguish
between heresay and reported alle-
gations regarding a few, and the
honest, moral, law-abiding practices
of the overwhelming majority of
those in the music and radio indus-
tries.

“The broad-brush, sweeping alle-
gations presented by CBS News
taint the innocent along with those
few who may be guilty. This is ter-
ribly unfair.

“CBS News also failed to tell its §

viewers that the recording industry
has taken strong action to ensure
that business practices are based on
sound legal and moral principles.
Over a year ago, the member com-
panies of the RIAA adopted a com-
prehensive Action Program, involv-
ing thorough intra-company
investigations and strict standards of
employee and corporate conduct.

(The RIAA represents 55 manu- -

facturers of sound recordings. who
produce about 85 percent of the
records and tapes sold in the U S.)
At CBS Records, a spokesman
said that most of the show’s accusa-
tions were dealt with and refuted in
the statements by CBS Records
which were quoted on the show.
Furthermore, CBS Records offi-
cials say that they have identified the
ex-CBS employee appearing on the
program as James Fouratt, who left
the firm some five years ago, after
less than a year with the label. They
state that Fouratt’s separation from
CBS came years before any govern-
ment investigation of the record in-

© dustry.

‘Player’ Goes Up

LOS ANGELES—“The Player
Part 17 by First Choice on the Philly
Groove label was incorrectly printed
as number 81 on the Hot Soul Sin-
gles chart in last week's issue. The
correct position was 61 with a star. It
is now 51 with a star this week.
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Financial

INTEGRITY ENTERTAIN-
MENT CORP. (The Wherehouse),
Torrance, Calif.. voled a 2-for-1
stock split to shareholders of record
Aug. 30. Proposed split subject to
approval of holders Oct. 4. . . . Craig
Corp., Compton, Calif., has decided
to purchase up to 30,000 of its shares
from time to time. ... The Treasury
Department plans to exclude Sony
from a customs service check being
made o assure Japanese television
sets are not being “dumped” in the
U.S.

* * L]

AMPEX CORP., Redwood City,
Calif., reports increased demand for
professional video recorders and
communications equipment con-
tributed to higher operating net
earnings in the first quarter ended

AL SCHMID
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Off the Ticker

July 27, compared with a year ago.
Net income figures for the quﬂrh:r
included $13 million received from a
settlement reached between Ampex
and IBM which ended disputes in-
volving allegations of patent in-
fringement and antitrust violations.

Pre-tax earnings, exclusive of the
IBM settlement, were up 51 percent
over the pre-tax income for the prior
year's first quarter.

Richard J. Elkus, chairman, told
stockholders at the annual meeting
that earnings in the current fiscal
year will be greater than the previ-
ous fiscal year’s net income of $5.4
million, or 50 cents a share,

* 4 *

ABC, New York, says its acquisi-
tion of Word Inc., Waco, Texas, is
subject to certain conditions, includ-
ing a favorable tax ruling and ap-
proval of stockholders.

ABC has signed an agreement lo
buy Word for stock valued at about
$6 million, with Word shareholders
receiving up to 300,000 ABC com-
mon shares in exchange for common
and preferred shares and warrants
of Word.

Word and its subsidianies re-
ported consolidated annual revenue
of about $14.5 million last year.

W W L]

WARNER COMMUNICA-
TIONS, New York. has approved
the purchase of up to one million
Warner common shares on the open
market over a period of ume. The
shares purchased would be used pri-
marily to provide stock required un-
der options, convertible preferred
stock and convertible debt obliga-

tions. ... CBS, New York, reporis
that higher rates on television net-
work billings resulted in a 25 percent
increase in second quarter profits.

* w *

UNITED ARTISTS CORP., Hol-
lywood, says the newly formed
United Artists Music & Records
Group had total revenue of about
$107 million in 1973. ... ABKCO In-
dustries, New York. reports a
$225,031 loss, or 15 cents a share, on
sales of $5,540,856 for the nine
months ended June 30, compared to
earnings of $596,322, or 41 cents a
share, on sales of §8,164.771 for the
same period a year ago.

* ] *

WELTRON CORP., Durham,
N.C., has been acquired by LCA
Corp., parent company of Vanity
Fair Industries. Weltron received
$1.5 million in cash, with LCA cov-
ering Weltron's debts equal to its as-
sets. Weltron reportedly had annual
revenue of 35 million last year. ...
Philips N.Y., Eindhoven, the Neth-
erlands, reports net income rose 13
percent in the second quarter. The
company expects sales and earnings
to rise about 10 percent in 1974. For
the first half, earnings increased 21
percent, while sales rose 14 percent.

L ] *

MCA INC,, Universal City, Calif.,
has prepaid three 512 million loan
installments, due March 1, 1976.
1977 and 1978, on its $100 mullion
unsecured bank loan. The loan
agreement also provides for $50 mil-
lion of unsecured revolving credit.

The Literary SENSATION OF THE YEAR
Is ARECORD...Not A Book!

As of cloglng, Thursday, Augusi 22, 1874

_ Market Quotations

1874
H'h" s NAME PE ﬁm High Low Close Change
20% 18% ABC 8.5 478 20% 18% 18% - %
4% 2%  Ampex ar 804 3% aw 3% + %
3% 2  Automatic Radio 7.5 45 2% 2% 2%  Unch,
9% & Avnat 3.5 298 T B 8% + W
25% 12% Ball & Howaell 38 200 13%  12%  13% - W
40%% 25 CBS 2.8 1072 35% W 4% — 1%
4% 2  Columbila Pictures - a9 2% % 2% Linch,
3 1% Craig Gorp. 2.4 14 2 2 2 LUnch
6w 3  Craative Managemani 3.6 28 3% K | 3 Linch,
H2% a3 Disrvey, Walt 22 2835 IT™h J4% 3% — 1%
3 1% EMI 4.3 a1 1% 1% 1% -
28% 1B Gull + Westarn 3.7 47T 20% 20% 20T + 1
B 3% Handleman B.5 123 4% 4% 4% - %
s 3% Lafayeite Radio Elec. 2.9 A47 4% 3% 3% — %
1T 12% Matsushita Elec. Inc. 5.8 178 13%  19% 13% + W
2% 18%  MCA 4.5 T2 20% 20% 20% — T
16% oY MGM 4.5 T 4% 4%  14% Unah.
BO%: 59% 3M 22 2572 B2% 58% 58 — 3
B% 2% Morse Elect, Prod. 27 662 3k 2% 2% - W
B1% 40% Motorola 15 1806 48% 46% 4B6% + 1
23 14% Mo, Amer. Phillips 4.0 65 15W 14M 154 - Y
19% TY% Pickwick Int. 3.7 25T 8% W 8% + W
B% I% Playboy 5.1 42 a% i% 3%  Unch.
21% 12¥%RACA 5.8 2418 13% 12% 12% - W
10% 5% Sony 10 4064 B 5% 5% -_
25 14% Superscope 3.0 163 15W% 14% 14% -1
26 1d%% Tandy 8.8 448 17 14% 15% — 2%
6% 4% Telecor 3.9 30 40 4% 4% -
3 2¥ Telex — 352 3% 3 3 -
2% 1% Tenna - 23 1% 1% 1% — W
10% G Transamerican 6.1 1651 6% 6 B% -
9 4%  20th Century 8.2 288 B% 8% B% - W
1% 12 Viewlax - 12 1.00 A4 g4 ]
18% 8% Wamer Communications I 5A8 0% B% B% + %
% 16  Fanith 7.1 BTG 17% 16 16% - 1%
As of closing, Thursday, August 22, 1874
OVER THE VOL Week's Week's Weak's OVER THE VOL. Weak's Week's Weeak's
COUNTER® High Low Closs COUNTER" High Low Closa
ABRCO InG. 7 W % ] M. Josaphson - 4% 4% 4%
Cartridga TV - - — —_ Schwartz Bros. - 1% 1 i
DataPackaging — 5 5 5 Wallich's
Gates Learjel i 6% 8% Music Gity —_ k] W %
GRAT - 1% 1% i MMC Corp, - ] L] i
Goody Sam - 1% 1% Orrox — 1% 1% 1%
Integrity Ent. - M % 1 Kustom 28 2 1% 1%
Koss Corp. 3 8% 6% B Memorex — 3% ay %

aOver-the-Counter prices shown are “'bid"” (as opposed to “asked'"). Neithar the bid
nor the asked prices of unlisted securiies represant actual transaclions, Rather, “‘I-Er
are a guide to the range within which these securities could have been sold or bought

at the fime of compilation.

The above contributed fo Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

__EamingsReports

CREATIVE MANAGEMENT ASSOCIATES MORSE ELECTRO PRODUCTS
6 mo. o st . fo
June 3 1974 1973 June 3 1974 197
. : . , Revenues 54,845,000 £4,292,000 Sales $37.0159.000  $34,1501,000
The Earth-shak_lng, uvpr&cedented _E'UEI'It? in Washm:gtﬁn now make possible release of the Net ingome 157,000 136,000 PRy 1815125 1.744.893
most provacative, poignant, shocking, bitter revelations ever to be recorded . . . and these i‘-‘”“-mh o1 s ”“ﬂ_‘-t'i Per share 6 ol
- . . . verape shares 015,52 040,
are not a part of the ""Watergate' tapes. Some will be too young to grasp its full impact, " T ST T
Those old enough to remember their not-so-ancient history will be numbed . . . perhaps " ' (Benjamin Electronics, Concond)
revolted . . . by its awesome, shocking monstrousness. Only now, in the light of what has Year to j“':*; 1974 1973
stunned the world, can this incredible recording be released. e Sty ol sge S168.701000  $144,850.000
oy : Wet income 1,035 000 1434, ()
Met conl. oper. 9T, 00 5,739,000 Per sh 1 s
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Lm.ﬁ:nm oper. (65T, 000 i 507 (00
F“I““"”“ for ABECO INDUSTRIES INC.
oss on disposal Ird a
and phase-out  (2.841,000) by iy 78
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Fias dhiare L1 143 Netincome (foss) (84,176) (69,923
Per share (loss) (.05} Y]
ECOTON COR nine-monihs
& i » Hlm Z 1973 Revenues 5,540,856 B, 164,771
Net income (loss) (2215,031) 596,312
Sales SIR16000  SL367.000 sy 1 pr
Met income 75000 30,040 :_“ﬁéﬁ' (- ;
_@' GRAMOPHONE e & |
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ORIGINAL MASTER PREPARED FOR PUBLIC DISTRIBUTION BY
OLIVER BERLINER

(RELEASED THAT HISTORIC FRIDAY, 9 AUGUST 1974)

A Service of AUDIO INTERNATIONAL, INC.
634 South Victory Boulevard
Burbank, California 91502 U.5.A.

A SPECIAL TELEPHONE LINE

{213) 849-1435 HAS BEEN SET ASIDE

FOR PRESS & DEALER INQUIRES

Computed at the guilder’s current raie.

CRS ING
(Columbia Records)
2o gir. to
June M 1974 1973
Sales 5420990000  $354.200,000
Met income 29, 320,000 23,350,000
Per share 1.03 B2
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tron, c—Tax-loss carry-forward, e—Equal 10 $1.21 a
share in 1974 and eight cents o share in 1973,

INTEGRITY ENTERTAINMENT

{The Wherchouse)

Year in

June Mk 1974 1973
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Met income B0 RRT 238,692
aPershare 55 db
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Sales 5,812 99] 3410533
Met inoome 55R.0H7 508Th
nPer share 34 it
a-Fully dilued.
COODY, SAM INC.
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June Mk 1974 97
Sales 515,626,950 §13.587.353
Met income (loss) 167,206 (26.428)
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SEX

IS NOT THE ANSWER
TO EVERYTHING

“LOVE IS
THE ANSWER

AV 4639

Van McCoy & The Soul City Symphony

TOM McLAINE, Program Director, CKGM/Montreal: “That horn intro carries it all the way.
It’s a total smash—number four after only four weeks of airplay.”

JOHN BETTENCOURT, Program Director, KLIV/San Jose: “‘Record reached top ten. Heavy
phones and wide demographics.”

DEAN TYLER, Program Director, WIP/Philadelphia: “‘Excellent listener response. Sounds
great on the air. Very good sales reports.”

RON VANCE, Program Director, WING/Dayton: ‘“Have had very strong phone requests....It
has reached top ten here in just two weeks."

~/ANVGCO
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300 at Polygram Conclave

® Continued from page 3
mination of Polygram to win the
major share of this market.

“We estimate that Polygram labels
presently have at best a 5 percent
share of the U.S. market, whereas in
other major nations our share ap-
proaches 30 percent,” said Kinkele.

“Although dollar de-evaluation
has brought the U.S. share of total
world’s recording sales down in the
past 10 years from 33 percent to 40
percent, it is sull the world’s biggest
single market, as well as the most
important single source of new
trends, which is perhaps equally vi-
tal to a worldwide music corporation
such as ours.”

Don England, Phonodisc vice
president for sales, said, “Sometimes
| think we'd be a lot better off if we

We also make DIg
LP's—45 s—8 tracks—
passettes

dilt-
makers

Write for Price List
Mew York Office
160 East 56th St. (212) 966-318B5
Philadelphia Plant,
925 N. 3rd Street, Philadelphia
(215) MA 7-2277

AVAILABLE
PLASTIC

EXPOI?TERO
o
AMERICA

925 NORTH THIRD STREET
PHILADELPHIA, PA. 19123

PHOME (215) 6272277
CABLE PLASTEX PHILA. PA

Highest prices paid for vinyl
scrap, LP's, 45's & overstocks

didn’t have these crazy identi-
fications; sales, merchandising, pro-
motion. Maybe we should eliminate
these time-worn old tags and all be
called record marketing specialists.

“The days are over when a sales-
man's entire catalog checklist was
probably on one 8% x 11 sheet. To-
day’s record salesman has gotto be a
merchandiser, an advertiser, an in-
ventory expert and aware of musical
trends,” said England.

“The days of the finger popper
and shades are over. A promo man
must be aware of every marketing
nuance which can be employed to
generate sales.”

England cited four areas for spe-
cial attention to his fieldmen:

*“I know only too well it’s a natural
tendency to go after the easy billing
of big accounts. But there's also a lot
of business out there in smaller ac-
counts which can be the difference
in hitting or missing your monthly
targets. | want that broad base of
smaller account representation.

e “Sell the product line. Tape
now represents nearly 25 percent of
our LP business and up to 50 percent
in the soul category. And the DCC
line is a great catalog of the most dis-
linguished classical product in the
world. It should be sold as a line that
accounts cannot be without. 1 am not
concerned about whether you can
pronounce the composer’s name as
long as you can sell it.

e “Sell catalog. Take inventories,
bring up the levels and fill in the
holes.

@ “Support artist tours. When an
artist is in your territory his product
should be pre-sold, advertising
plans laid and merchandising and
promotional tie-ins consummated
well in advance of the performance
dates.”

Polydor Inc. president Gil Beltran,
introducing his division's product
presentation at the convention, said,
“The most crucial decisions in a record
company are very subjective deci-
sions. There is no such thing as a
sure hit. We're dealing with intangi-
bles, gambling and taking calculated
risks every time a decision is made.
The only way lo succeed is to in-
crease the efficiency of allocating re-
sources (o potential hits—before we
know in actuality what they are.”

Beltran hailed the distnbutors as
an integral part of the system, say-
ing, “You are our arms and as such,
you must not only take our product
to the consumer but also return to us
with the facts and figures that repre-
sent both positive and negative reac-
tions of that complex demographic,
s0 that we can make a timely shift in
our efforts if necessary.”

55 UA, MGM,
Polydor LPs In
Presentation

SAN DIEGO-The 1974 Phono-
disc convention showcased 55 al-
bums from United Artists and
Polygram-owned MGM and Poly-
dor. These counts include all subsid-
iary and custom labels.

The UA LPs are from Paul Anka,
Bonzo Dog Band, Vernon Burch,
Comelius Brothers & Sister Rose,
Bobby Goldsboro (a 10th anniver-
sary set), Ferrante & Teicher, Elec~
tric Light Orchesira, Hawkwind,
Don McLean, [ke and Tina Turner,
Roy Wood's Wizzard and country
artists Charlie Louvin and Slim
Whitman.

Releases on UA’s Blue Note jazz
line represent Clifford Brown, Lou
Donaldson, Ronnie Foster, Gene
Harnis, Bobby Hutcherson, Duke
Pearson, Moacir Santos and Wayne
Shorter.

Bob Cato, UA's creative service
director, designed the audio/visual
program.

MGM’s fall lineup has LPs from
the Osmonds, plus the new duo of
Marie and Donny Osmond, Sammy
Davis Jr., Jim Stafford, Johnny Bris-
tol and the Sylers.

MGM country boasts Sami Jo,
Hank Williams Jr., Eddy Arnold

and Sherry Bryce.

Wesley Rose’s Hickory label will
release LPs by Roy Acuff Jr., Redd
Stewart and the Plainsmen. The
multimedia product show was de-

signed by Soto Productions.

Polydor releases showcased are by
Mandrill, Chick Corea, James
Brown, John Mayall, Lighthouse,
Richie Havens, Roy Ayers, Arthur
Fiedler and the Boston Pops, Power
of Atlorney, Barclay James Harvest,
Link Wray, Rory Gallagher, Sweet
Charles, Rare Bird, Joe Simon and
the Atlanta Rhythm Section.

The ECM jazz line from Germany
is poing with Gary Burton, Stanly
Cowell, Benny Maupin and Jan
Garbarek-Bobo Stevenson guartet.

DGG's John Frey, during his
presentation, covered active catalog
and reissues.

Trust Will
Give Funds

® Continued from page [

recently by the trustee to the New
Y ork state attorney general, declared
that piracy was draining the MPTF
of §1 million annually (Billboard,
Aug. 24), which represents about 11
percent of MPTF's yearly take.

One of the snags facing the Fund
in its fight against piracy is the fact
that it is a public trust and as such
cannot be a lobbying group. There-
fore, any antipiracy campaign must
be conducted in other ways.

An MPTF report issued last week
states that it received $9,572.781
during the 10 months ending April
30 from contract signatories as com-
pared to §8,519,596 received for the
vear ended June 30, 1973, Disburse-
ments based on musical perform-
ances in the 10 months ending April
30, 1974 were 57,786,297 as com-
pared to the year-end June 30, 1973
figure of $8,390,337.

Other figures of significance show
that total receipts, which include
monies from co-sponsors, interest,
etc., were $11,823,879 for the 10-
month period ending April 30, 1974,
Receipts for the year ending June 30,
1973 totaled §12,272,2B4. Total dis-
bursements in the 10-month period
ending April 30, 1974 were $10,402,-
100; in the year ended June 30, 1973,
disbursements totaled $12,433,089.

wwWw americanradiohistorv com

Country Music Rates
Top Parley Attention

SAN DIEGO-An outspoken
country music panel at the Phono-
disc convention hammered home
the point that country product is a
lucrative and booming 16 percent of
total U.S. record sales and deserves
more active merchandising support
than it has as a rule received in the
past.

On the dias were Jimmy Bowen,
MGM’s president; Bob Alou,
MGM's national country promotion
manager; Larry Butler, UA’s coun-
try a&r director; Jack Messler, UA’s
country sales director; Lynn Schults,
UA’s national country promotion
director; Wesley Rose, president of
Hickory Records and Dan Mc-
Kinnon, owner of San Diego's top
country station KSON-AM. Chair-
man was Jim Wilson, Phonodisc
country marketing vice president.

Messler said: “Country product
should be able to pay the rent for a
label because of its unique staying
power. The sales of LPs and tapes
are getling almost equal in this field.
Some LPs sell as much tape as LPs
and country bootlegging is a partic-
ularly active branch of piracy.”

Rose said: “A country artist
doesn’t depend on his next single to
keep the catalog moving. It's not un-
common today for a country record
to sell 600,000 units without any
cross-over., Hickory has seven full-
time promotion men covering the
enfire country, not just chart report-
ing stations.”

Bowen said: “Country should be
the bedrock of every label. Before
Capitol got the Beatles, it was paying
the bills with its country line and the
same thing holds for MCA before

BACK TO RETAILERS

Elton John. Also, a hit country LP
that sells as many units as a rock LP
probably cost in the studio less than
one-fourth of the $85,000-590,000 a
rock star is likely to spend.”

Schults said: “Country radio de-
mographics are exploding. In some
of the smaller major markets like
Houston, in a given month the top
country station has beaten out all the
rock stations for the number one city
ratings. A station like KLAC-AM in
Los Angeles 1s sold out in advertis-
ing availability 60 days in advance.”

McKinnon told how KSON-AM
in the early 1960s was a bankrupt
station whose previous owner had
committed suicide. Since eventually
setthing on a country format it now
holds San Diego’s highest adult rat-
ings, though still trailing rockers for
the teen audience.

Butler said: “United Artists coun-
try has hit artists who should be con-
sistently selling two to three times
more than they do. I'm going to
work strong independent producers

and go for a wider commercial
sound.”

Alou said: “Mel Tillis sells more
records at his own concérts than in
stores and that’s a shame. Too many
promotion men ignore the country
stations in their territory simply be-
cause of fear of the unknown.
They're not familiar with the artists
or the program director or music di-
rector. We also need to be more in-
sistent about getting into the racks.
In lower population areas, like Ar-
kansas or Idaho, most of the custom-
ers pick up records along with their
groceries.”

New Merchandising Trend?

SAN DIEGO—John Shire, second
in command at the high volume six-
store Tower Records California re-

tail chain, told the Phonodisc con- |

vention that the forefront of aggres-
sive merchandising is passing back
from rackjobbers to retailers,

*“This is good for the record labels
because retailers help sell your en-
tire catalog,” said Shire. “We do not
dictate record product policy as do

the racks who will only stock top hits
on their restricted shelf space, in or-
der to get the yearly turns they must
have.”

He maintained that the taste of
the young consumer has broadened
extensively in recent years, “it's cool
for a kid to buy the kind of music he
likes himself not just whatever hap-

Delegates Enjoy
Two Strong Shows

SAN DIEGO—Although plagued
with last minute shifts due to a pair
of unavoidable major star cancella-
tions, the Phonodisc convention still
boasted a strong live entertainment
lineup.

The Friday (23) banquet was
headlined by MGM’s country cross-
over artist Sami Jo and introduced
Vernon Burch, a former Bar Kay
who also played lead guitar on the
original Isaac Hayes “Shaft” hit.

Thursday’s (22) festivities began
with a country show featuring
MGM's Don Gibson and new UA
artists Sunday Sharpe and Calico.
The focus shifted to cross-over jazz
with the high energy solo debut of
Blue Note’s Gene Harris, former
keyboardist of the Three Sounds.

pens to be in with his peer group,”
said Shire,

He attributed a large part of
Tower's success to discounting cur-
rent hits and maintaining full cata-
log stock.

“Rock hits bring in the kids, but it
takes both hits and catalog to bring
in the adults,” he said.

Shire called it a primary responsi-
bility to music for major labels to
maintain in stock outstanding older
recordings.

He particularly singled out MGM
with its Verve jazz catalog in the
vaults. “All the Verve titles are still
being pressed in Japan so we may
just import them as we do with im-
portant new European new releases.

“Keeping specialty titles active,
whether blues, classical, folk or spo-
ken word, should not be left solely to
the poverty labels which are con-
stantly struggling to stay alive.”

Al some locations, Tower has
found it can increase black product
sales by combining the shelving of
pop and soul records in one area.

Tower grossed $15 million last
year with 10 percent returns, he said.
Shire cited as particularly effective
the Russ Solomon chain's *card-
board box sales” promotions. A spe-
cific product selection is discounted,
in coordination with strong co-op
advertising support, and displayed
in cardboard boxes with hand
crayon signs to suggest the atmos-
phere of a bargain basement sale.

One such recent month-long card-
board box sale dis of all but
$20,000 of a $140,000 label purchase
covering some 200 catalog titles. The
leftovers were simply transferred
back to regular stock.
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The He&gwoods

Are Domg It All

Their Newest Single
“Who DoYou ThinkYou Are”

And Their Album
“Bo Donaldson & The Heywoods”

_ Are Both
Racing UpThe Charts!

Exclusively on & Records

Produced by Steve Barri

WWW amercanrationcinl\V-aarr —
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One of the great American rock bands of all time has been
transformed and revitalized by the original members, including
John Kay, Jerry Edmonton and Goldy Mc.lm n.

In their first incarnation they compiled an amazing record,
with seven gold albums and three gold singles.



www.americanradiohistory.com

U B WILDCA:

Now theyre back with an incredible new single thats getting
immediate pick-up all over the country. And its from the most exciting
Steppenwolf album yet.

“Slow Flux’ Including their single “Straight Shootin’ Woman?’ s«

On Mums Records

*Alzo available on tape

——

DiStributed by Columbia/Epi@iRecords {_)
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General News

Disk-Tape No Longer Loss
Leader, Mercury VP Avers

By ANNE DUSTON

CHICAGO-The record/tape de-
partment has become a profit center
for retailers, and is treated as a first
class merchandising department
rather than as a loss leader. claims
Lou Simon, senior vice president,
marketing, Mercury Records.

Simon attributes this change 1o a
greater maturity in the record indus-
try that started about five years ago
and has accelerated in the last year.

The change. he says, centers on
the industry as a whole accepting
price increases without a negative or
fearful outlook on consumer re-
sponse,

“The industry no longer automat-
ically fights discussion of increasing
prices. It seems to be over the hurdle
of overly defending itself in the area
of pricing. *Depress the price’ i1s no
longer a way of life,” Simon claims.

He believes that the industry,
from manufacturer, to marketer, dis-
tributor, sub-distributor, one-stop,

rackjobber and retailer, recognizes
the requirement of making a reason-
able profit over cost,

Another effect of this new matu-
rity is a stronger, more stable man-
agemenl in the various industry seg-
ments. “The industry, in aiming to
be profitable, recognizes a need for
better management. It takes good
management to sell for profit. The
spasmodic view of the past has been
replaced by the key concept of aim-
ing to be profitable.”

Simon recognizes that stronger
management results in higher bat-
ling averages, better controls in
budgeting, more information flow
on inventories, royalties, etc., better
use of computers than ever before,
smaller artist roster, and a tighter
nucleus of management people with
a more professional approach. *The
business is stll great fun, but the
kicks come in being creative and
profitable.”

MCA photo
COOL IDEA—MCA offers free Phoebe snow cones to patrons at Tower
Records in Los Angeles to help promote the group's new Shelter single, “Let
The Good Times Roll.” The snow cone machine with its plug for the group will
move around to Wherehouse and Licorice Pizza locations this month. Receiv-
ing their goodies are from the left: Dennis Morngan, MCA's national LP pro-
motion director: Wayne Tappin, sales manager for the Los Angeles branch;
Don McGregor, local promotion manager; Dino Airali, Phoebe's manager and
Ron Henry, Shelter's general manager.

NARAS Adds 3 to Committee

LOS ANGELES—BIll Lowery, national president of NARAS, has named
three more record executives, David Geffen, Ken Glancy and Russ Regan, to
posts on his president’s advisory council, bringing the total membership of this
commuttee to IR,

Other members include Ahmet Ertegun, Berry Gordy, Jay Lasker, God-
dard Lieberson, Mike Maitland, Tony Martell, Bhaskar Menon, Jerry Moss,
Mo Ostin, Marvin Schlachter, Jerry Schoenbaum, Joe Smith, Irwin Steinberg,

Jim Stewart and Michael Stewart.
The council was created two years ago to form a closer working relation-

ship between the Academy and the industry, and to make available to NARAS
the benefits of top industry leaders’ advice and counsel regarding Academy
matlers.

New

_Companies_

Velvet Productions has been
formed in Los Angeles to operate in
the areas of song placement, promo-
tion and public relations, Claudia
Rossetti is president of the firm, with
Donald Tegeler handling song
placement, Claire Silverman is vice
president and comptroller and Vie-
tor Rappoport is senior legal coun-
sel. The firm is a division of Rossetti
Enterprises, and initial clients in-
clude singers Michael Allen and
Harold Dumont and September
Music.

L] * L

Ron Terry opens Eagle Artists in
Los Angeles and 1s working with
Leon Russell, Isis, Sons of Cham-
plin, Trapeze and Babe Ruth. He
was formerly with Pinnacle Artists,
Marty Otelsberg heads business af-
fairs for the company.

" * *

You & Me Management Inc. has
been formed in New York by Dan
Henderson, John Carter and Cecilia
Foster. The firm starts with three art-
ists under contract—Gil Scott-He-
ron, Brian Jackson and Frank Fos-
ter. Principles of the company have
been involved in music publishing,
management and promotion in past
industry associations.

L * ]

Burnett Bynum has formed Cargo
Records and Bynum Music Publish-
inﬁ in Philadelphia. Musician/ar-
ranger Burnett Bynum heads the
firm and is preparing his first record
for release in October.

* Kk &

A newly-formed corporate entity
o be known as Don Kirshner Pro-
ductions has been launched by
Kirshner with Merrill Grant, a for-
mer vice president of Viacom Enter-
prises, assuming the presidency of
the new firm. DKP will concentrate
on television productions.

* & &

Sutom Music has been formed in
Hollywood by singer Sue Thomp-
son. Jerry Barber is vice president
and writer Leland Lawrence 1s being

published by Sutom.
* ok

In Philadelphia, Molly Records is
launched by Tommy Monte and
Danny Luciano of Monte-Luciano
Productions. They are rushing out
their first single by The Three of Us,
a Philly group.

* & &

Former lead singer with the Plat-
ters, Sonny Turner, starts his own
Sonny label in Atlanta.

* k&

Don Dorich, a former officer and
co-founder of Continental Artists
Inc. in Memphis, has left that firm
and formed his own booking and
management firm, Don Dortch In-
ternational Inc. Other principals are
Eddie Dawis, vice president, and
Jewell Holder, secretary. Arranger-
producer Steve Waltner has formed
Utopia Records. The Santa Ana,
Calif., label will deal primarily with
pop and country recordings, and the
publishing wing is Early Bird Music
affiliated with BMIL.

Ash, Pianist, Dies

LOS ANGELES—Requiem mass
for Marvin Ash, 59, jazz pianist who
had recorded as a soloist for Capitol
and other labels, was held Saturday
(24) following his death of a heart
attack. Born in Kansas City, Ash
had worked with Jack Teagarden,
Wingy Manone and the Bob Crosby
bands.

Parm Mahl photo
SURPRISE RIDER—Stevie Wonder surprises the Supremes during their ren-
dition of “Love Train'' while performing at Magic Mountain outside Los An-
geles.

NARM Looks For Action

® Continned from page 3

The suit seeks to establish the im-
portant precedent of corporate re-
sponsibility for the actions of its
agents (franchised stations) that sell
alleged pirate product.

Malamud welcomes similar and
more concerted action by other mu-
sic publishers, since he claims their
efforts to date, while important
(Marks Music vs. Colorado Magnet-
ics, Dutchess Music vs. Stern, elc.),
have been far less extensive than
those of record companies.

He points out that for years
NARM, the Recording Industry
Assn. of America and the Country
Music Assn. have been fighting pi-
racy 365 days a year. “The coopera-
tive efforts of the industry organiza-
tions are responsible for producing
the Federal bill and laws in more
than half the states,” he notes,

Malamud feels that Federal au-
thorities (the FBI) and most state
law enforcement agencies have been
extremely cooperative with industry
efforts. He recapped how NARM
Shoppers Reports, utilized by thou-
sands of employees of NARM mem-
ber companies and other dealers
throughout the country, have pro-
vided invaluable information to the
FBI and state legal officials.

As proof of the recent success of
law enforcement efforts, Malamud
points to the sentencing on Aug. 16
of Richard Taxe (Billboard, Aug.
24), the man who has been referred

MOVIE REVIEW

to as “the nation’s biggest lape boot-
legger.”

He also notes that in addition to
the associations’ joint efforts, many
individual record companies have
been spending huge amounts of
ume and money in lawsuils against
bootleggers, mentioning Columbia,
A&M, WEA and Mercury, among
others.

Malamud states that on a recent
cross-country trip he personally wit-
nessed the “flagrant sales of pirated
product in gas stations and truck
stops from California to the East
Coast.”

He also relates a new gimmick-
some sellers of illegal tapes are mix-
ing them with a small quantity of le-
gitimate label cutouts. Ata Standard
Oil company owned station, the
manager claimed he wasn't aware he
was selling bootleg product, and
pulled out several legit cutouts,
pointing out the company logos and
other legal identification. “But 90
percent of the tapes were pirated,”
Malamud says, “and the great ma-
jority was P product and subject to
the Federal Copyright Act,

“It would seem to me,” Malamud
concludes, *that rather than dis-
parage any efforts in the fight
against pirated product, the various
industry segments should seek every
opportunity to augment and support
each other's efforts. We know what
intra-industry cooperation has done
so far ... and welcome more music
publishers into the battle.”

Old British Pink Floyd Flick
Not One of Season’s Best

SAN FRANCISCO — *"Pink
Floyd,” being billed as “*More than a
movie! An Explosive Cinema Con-
cert!™ has opened at theaters around
the country.

Produced by Adrnan Maben, the
movie was done about two years ago
and has been showing in England.

The film is not particularly explo-
sive and certainly not “more than a
movie.” It is, in fact, rather dull,
unimaginative and hokey and does
not do justice to the Pink Floyd vi-
sion.

Most of the film was shot while
the band played a lonely set in a
ruined amphitheatre in Pompeii, the
city south of Naples.

Other film was shot in the siudio,
and much of the movie seems (o
swivel around scenes in a greasy
spoon where we watch the boys cal
close up and hear them do clever
things like ordering apple pie with-
oul the crust.

Some of the scenes (rom Pompeii
are enchanting but the idea is over-
worked. The footage of the band is
spliced with foaty film of ancient
statues and artifacts, sunstruck shots
of the boys cavorting carelessly over
the hills. and cheap psychedelic-at-
mosphenic stull that looks leftover
from the mid-sixties mixed-media
show,

In short. the movie does not do
what any good movie must—it does
not make a statement of its own.

The tunes performed include:
“Echoes | and I1," “Dark Side Of
The Moon,” “Careful With That
Axe, Eugene.” “Saucerful Of Se-
crets.” “One Of These Days I'm Go-
ing To Cut You Up Into Little
Pieces,” “Set The Controls For The
Heart Of The Sun,” and a bit of “Us
And Them™—mostly older stuff that
does not focus on the ongoing Floyd
vision. JACK McDONOUGH

== onn armericanradiohistorv. com
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SHIPPING
GOLID.
AGAIN?

Yep, just four weeks ago, we shipped The Tymes single,
“You Little Trustmaker;,” with a golden guarantee.
Result: big numbers on all three charts already.
And now...

REUNION

“Life Is a Rock (But the Radio Rolled Me)”

IPB-10056

We are putting ourselves on the line. Another winner all the way.
You'll get it, play it and sell it. Or we'll eat it.

“ﬂﬂ Records and Tapes
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General News

Ken Veeder phm

KINGS SIGN—It takes a big pencil for the King Family to sign a contract. This
one is for a TV promotion Christmas album being produced for Longines Sym-
phonette by Concept Marketing International. Longines’ Bill Bell is below

Kings at the left.

NARAS ‘Fame’ Ballots Mailed

NEW YORK-Members of
NARAS will be receiving their ini-
tial nomination forms for entnes
into the NARAS Hall of Fame this
week. All recordings released prior
to the start of the Grammy Awards
in 1958 are eligible, and entries will
compose the initial nominated
recordings submitted to the %0-man
Elections Committee. Their votes

will pare down the list to 25 final

ONE-STOP
OLDIES SOURCE

HAVE EVERY OLDIE
EVER TO MAKE THE
BILLBOARD CHARTS,
1955 THRU 1971.
JUST ABOUT EVERY
HIT EVER TO MAKE
BILLBOARD 1950 TO
1954.

Please Copy the Following
Address for Your Future
Wants.
ONE-STOP
6375 Vine Streat

Vancouver VEM 4A9 B.C.
CANADA

nominations and then a second
round of voting will determine next
year's five entries into the Hall of
Fame.

A Hall of Fame committee has
been formed to further develop the
NARAS Hall of Fame concept and
its voting procedures, and to assist
co-chairmen Paul Weston and
Frank Jones. Members include
Murray Allen, Brooks Arthur, Jay
Cooper, Bill Denny, Lew Green,
John Hammond, Goddard Lieber-
son, Lincoln Mayorga, Wesley Rose,
F.M. Scott IIl and John Scott Trot-
ter.

Junks Mail Orders;
Mojo Signs Distribs

LOS ANGELES—Although he
launched his Mojo Records as a
mail-order venture originally, or-
ganist Jimmy Smith this week
switched channels and now is setting
up a skein of national distributors
because of the inquiries he's getting
for his “Paid In Full,” LP.

Buyers insist on waiting until an
album is available in discount
shops,” says Smith. “With our com-
ing distribution network we'll be
able to accommodate them.”

W. Va. Federal Attorney Wages
A Personal Antipiracy Campaign

CHARLESTON, W. Va.—The
youthful U.S. attorney for the West
Virginia southern district confides
that a bad personal experience with
bootleg tapes first alerted him to the
piracy problem. And he’s been after
pirates ever since.

“I bought four cheap tapes
around Christmas, 1972 recalls
John A. Field III. “The quality of
tapes these bootleggers put out is
awful. Three of the tapes went bad
in two weeks. | look the tapes back to
the dealer and he said he couldn’t be
responsible. I asked who made them.,
He wouldn’t answer my question.”

Field, unlike the thousands of
common customers who have been
similarly burned in the music mar-
ket, had recourse. And the result has
been the most aggressive and effec-
tive enforcement of federal copy-
right law outside the major music
markets.

With “extraordinary”™ investi-
gauve assistance from FBI agenits
from Pitisburgh, informed coopera-
tion of local legit retailers and indus-
try liaison through the Justice Dept,
criminal division, Field built a series
of key cases over a period of several
months in 1973.

A grand jury returned tape piracy
indictments against a wholesaler, a
40-store discount retail chain and a
local “make-a-tape” operation, and
Field announced a major crack-
down on illegal music trafficking in
the district.

The firms were subsequently con-
victed in U.S. District Court and
fined.

While in at least one case Field
considers the sentence a mere slap
on the wrist, he understands the per-
spective of the Federal judges in
viewing copyright crime with much
less gravity than kidnaping, bank
robbery and drug dealing,

In his personal legal view (not to
be construed as that of the Justice
Dept.), copyright violations under
provisions of the current federal law,
are properly a misdemeanor. In this
regard he differs with the proposed
Kastenmeier Antipiracy Bill, which
would make unauthorized dupli-
cation a felony.

RIAA

R

" Winners__
Albums

Beach Boys® “Endless Summer™ on
Capitol; disk is group’s tenth for the
label although they no longer record
there.

Stylistics’ “Let’s Put It All To-
gether” on Avco.

Eric Clapton's “461 Ocean Boule-
vard” on RSO.

Singles

Roberta Flack’s “Feel Like Mak--
in' Love"” on Atlantic.

The Hollies “The Air That 1
Breathe™ on Epic.

Blue Magic's “Sideshow™ on Alco.

Paul Anka's “You're Having My
Baby" on UA.

Paperlace’s “The Night Chicago
Died” on Mercury.

By RAY BRACK

Field says he favors “stiffening
the misdemeanor penalties, partic-
ularly for larger firms and repeal
violators. I'd favor fines up o
$25,000 so that somebody big would
know they've been penalized.”

Federal law could also be im-
proved, Field suggests, by “putling
into statute a presumption that who-
ever possesses five or more of the
same illegal sound recording has the
intention of violating the copyright
law. Right now you have to prove
that violators are willfully using the
recording for profit.”

Both Rep. Robert W. Kasten-
meier, Chairman of the House
Copyright Subcommittee, and Rep.
Jerome R. Waldie, the California
Democrat who is concerned about
losses to a major constituent indus-
try, have called for correction of “se-
rious deficiencies” in the current
law, which expires December 31.

In “dealing with" enforcement of
the existing law, Field, a self-con-
fessed music fan (“In high school I
was on top of all the hits™), has on
occasion made purchases himself. It
was his purchase of an illicit copy of
James Taylor's “One Man Dog"” LP
which led to the successful prose-
cution of one of the largest and fast-
est growing discount chains in the
Mid South. Gathering evidence
apainst a “make-a-tape” operator.
Field conducted a buy-duplication
transaction himself and wound up
on the stand in the trial at the insist-
ence of the defense.

Though Field pores over the
Dept. of Justice computer readouts
on protested product, he relies heav-
ily on local retailers such as Max
Tumer for accurate advice when he
runs across suspect tapes. He esti-
mates there are “hundreds” of out-
lets for illegal tapes in his district,
and he refuses to accept the notion
that a lot of such dealers are naive
about the legitimacy of their stock.

“They know what tapes should
cost, but it's the old story. There's a
little larceny in everybody.”

In his zeal to curb the moonshine
music racket, Field loses no oppor-
tunity to identify himself and issue
warnings to dealers. Not long ago a
truck stop owner was accosted by a
young man with longish hair, wear-

Christian Solos
Basis For New
Tony Rizzi Unit

LOS ANGELES—Tony Rizzi and
four other puitarists unveiled a new
septet last week at Donte’s built
around the legendary guitar wiz-
ardry of the late Charlie Christian.
The solos are carefully transcribed
from original disks made a quarter-
century ago when Christian was fea-
tured with the Benny Goodman
Sextel

Bob Cooper on tenor sax and
Charlie Shoemake’s vibraphone
also are part of the Rizzi unit, which
returns o Donte’s Aug, 30-31,

The act. patterning ils music on
solos by a well known jazz per-
former, follows a similar path taken
by Supersax which uses Charlie
Parker solos as the foundation for its
ensemble sound.

Both Parker and Christian were
ploneers in jazz, Supersax, of course,
has become a prominent act in per-
son and on Capitol where 1t has
done two albums.

No record affiliation has been
firmed yet for the new guitar group.

ing dungarees and an old shirt, who
had driven up in an old van sporting
window curtains. To his astonish-
ment, the owner was authoritatively
informed that he was dealing boot-
leg tapes in violation of federal law
and informed brusquely what the
penalty would be if he continued in
violation,

“I'd forgotten how I was dressed,”
Field laughs. “So I had to show him
my Justice Department Identi-
fication.”

Field is concerned what West Vir-
ginia “seems to be a manufacturing
and distribution center” for illegal
music. Asked if his investigations
have turned up evidence of organ-
ized criminal activity in these areas,
the 36-year-old prosecutor, while ac-
knowledging *it would be a fertile
field for organized crime,” says he
has no knowledge of such activity.

West Virginia's legitimate music
dealers, while applauding Field's ef-
forts, feel his campaign was under-
mined seriously by the failure of the
West Virginia legislature in a recent
s5ession (0 pass a strong anti-piracy
law. Field admits to surprise at the
legislature’s failure to act following
effective industry testimony, includ-
ing appearances by ex-West Vir-
ginians Tom T, Hall and Billy Edd
Wheeler.

In the debate over the bill, the leg-
islature was troubled by an argu-
ment that Field says he's “getting all
the ime” from opponents in tape pi-
racy cases. It's the price pouge argu-
ment, and 1t's one Field thinks
people listen closely to in these days
of heightened consumer conscious-
ness.

Some West Virginia legislators ac-
cused major record companies of
over-charging for B-track tapes,
drawing analogies with major oil
companies on the cost of pasoline,
Pirates were equated with consumer
advocacy.

Field observes, “There may be an-
other side to this. That is the idea the
legitimate-industry is holding up the
public on prices. 1 get this argument
all the ime. So there may be some
room for introspection here on the
part of the industry.”

Meanwhile, Field continues ac-
live in prosecution of copyright law
violators, with emphasis on repeat
offenders. 1 plan to go back now
and see how many of the retailers
we've prosecuted are complying.
They've been put on notice.” he
says.

For while the courts and most
other federal prosecutors may view
copynght crime as a lesser violation,
Field disdains such distinctions. !
intend to prosecute everything that
comes across my desk,” he insists.

Faces’' Ron Wood on
Road Exploiting LP

NEW YORK-Ron Wood, a
member of the Faces, 1s embarking
on a national promotion tour to
push his first solo album, *I've Got
My Own Album To Do,” on Warner
Bros. Records. The tour encom-
passes New York, Philadelphia,
Washington, Cleveland, Detroit,
Chicago, Denver, San Francisco and
Los Angeles.

The album, which is being made
available next week, includes guest
arusts such as Mick Jagger, George
Harrison, Rod Stewart and ex-Sly
and the Family Stone drummer
Andy Newmark. ==
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Emerson-Loew Photo
THEY'VE GOT RHYTHM—Polydor Records holds a party to promote the At-
lanta Rhythm Section, new group, that began with a short stop at Atlanta
Gov. Jimmy Park Carter's office. Left to right are Buddy Buie, Atlanta
Rhythm Section producer; Jerry Schoenbaum, head of Polydor Records; Bill
Lowrey and Carter. Group's first LP is *'Third Annual Pipe Dream." Promo-
tion continues during date in New York Wednesday to Sunday (14-18) at

Max's Kansas City.

Graeme Edge Promo

NEW YORK —London Records is
backing the Graeme Edge Band de-
but single “We Like To Do It” with a
major marketing and promotional
campaign.

Coinciding with the campaign,
the group will kick off a promotional
visit to the U.S. Monday (26), and
will visit such markets as New York,
Los Angeles and San Francisco.

London, meanwhile, recently held
a mini-meeting involving all sales
and promotional personnel from the
eight Northeastern states serviced
out of the label's New Jersey ware-

Libra Goes With
‘People’ Promo

NEW YORK—Libra Records has
set a national 12-distributor net to
handle its original cast album of the
off-Broadway sex musical “Let My
People Come.” The label is also
making easel displays available for
dealers, and has shortened and
“cleaned up” several tunes from the
album [or release as singles.

The show, written by Earl Wilson
Jr., is also due for a series of concur-
rent satellite runs. It opens in Lon-
dqn-Aug. 29, and other showings
will be held in Paris and several U.S.
cities.

Libra distributors include Alpha
in New York, All-South in New Or-
leans, Universal in Philadelphia,
MS in Chicago, Bib in Charlotte,
N.C., Tone in Miami, Arc-Jay-Kay
in Detroit, Enc Mainland in San
Francisco, Action Music in Cleve-
land, Big State in Dallas, Supreme in
Cincinnaty, and Joseph M. Zamoisks
in Balumore.

house and shipping depot.

Herb Goldfarb, vice president of
marketing and sales, says that the
firm will continue to hold this type
of meeting in all of the company’s
major sales/promotion centers 1o
“strengthen and consolidate” the la-
bel's sales and promotion efforts.

Chuck Goldstein of
Modernaires Dead

FORT LEE, N.J.—Charles
“Chuck™ Goldstein, 59, founder of
the Modernaires singing group and
president of Chuck Goldstein Pro-
ductions, died here Aug. 18. The
group was formed by him while he
was still in high school and it went
on to perform with Paul Whiteman,
Fred Waring and Glenn Miller in
the heyday of the big bands.

Goldstein is survived by the
widow, Ruth; a daughter, a son, two
sisters and four grandchildren.

College Prof Issues
‘Silent Music’ Disk

NEW YORK—Jerry Cammarata,
the Mew York college professor who
recently broke the world’s record for
the longest time spent singing in the
shower, has released auditory
Memory, an LP record described as
the longest silent musical composi-
tion ever writien.

The composition, 52 minutes, 10
seconds long, has already been en-
tered into the Guinness Book of
World Records, and, according to
Cammarata, is available in cassette,
8-track and open reel configura-
Lions,

® Continued from pape 4

Executive Turntable |

New president of Audio Dynamics Corp. (ADC), subsidiary of BSR, is Vie-
tor Amador, former president of Acoustic Research. He succeeds Peter Prit-
chard, who resigned effective Sept. 13. John Bubbers, former AR vice presi-
dent, engineering, is now ADC vice president and gencral manager, a new
post.

* ok ok

Frank Dolik, formerly with Richard Drew Associates, has been named na-
tional advertising and public relations managers of Aiko Corp., distributor of
home and auto cassette players . . . Mel Hunger has the new post of vice presi-
dent, sales, for C. Itoh Electronics, Inc. He had been vice president, marketing
and new products, for Benjamin Electronic Sound, duties taken over by Paul
Gonzalez, national sales manager.

L * *

At Arvin Consumer Products, two new posts have bone to J. Pat Ellis, now
vice president, consumer electronics sales, and Eugene Hittle, named vice
president, consumer electronics product planning . . . Christopher Wright, for-
mer CBS Records director of marketing, planning, operations and budget, has
been named marketing and sales manager for Advent Corp.’s Video Beam
projection TV system.

Monopoly Plea
Out, Court Says

ALBUQUERQUE, NM. — A
Federal District Court here has
ruled that an unlicensed duplicator
being sued for unfair competition
cannot use as his defense the claim
that the legitimate company is at-
tempting 10 monopolize the business
and is therefore in violation of anti-
trust laws.

The court also held that unh-
censed duplicating violates the com-
mon law of New Mexico, and that
the compulsory license provision of
the Federal Copyright Act does not
give anyone a right to copy the
recordings of others.

LLS. District Court Judge Howard
Bratten rendered that decision in
dismissing a counterclaim by Copy
Rite Recordings Inc., and its head,
Herbert “Speedy” Newman in a suit
‘brought against them by CHS Inc.

Croce Tribute
Available Free

LOS ANGELES—A Canadian ra-
dio station is offering a 90-minute
iribute to the late Jim Croce free to
any American station interested.

The show features 22 of his songs
and actual interviews with the per-
former plus comments from people
who reportedly witnessed the crash
of the private plane the singer was in
al the time of his death.

[nterested stations should contact
Chuck Mitchell, CJION, Box 2020,
St. John's, Newfoundland, Canada.
The Canadian outlet airs the special
Sept. 21.

Saxie Dowell Dies;
Was Musician-DJ

SCOTTSDALE, Ariz.—Saxie Do-
well, long featured with the late Hal
Kemp's dance orchestra and a for-
mer WGN-AM disk spinner in Chi-
cago, died here last month. He was
70. It was Dowell's Navy band
which was playing on the US.S,
Franklin in the South Pacific when it
was critically damaged in 1945, but
the crippled ship somehow made 1ts
way back to Philadelphia and none
of the band members perished.

Dowell, a singer and composer,
was the writer of “Three Little Fish-
ies,” “Playmates™ and a dozen other
tunes recorded by name bands of the

swing era.

Youth Orchestra Set
At Schoenberg Gala

LOS ANGELES—Although plans
are not yet complete for the Arnold
Schoenberg Centennial at the Uni-
versity of Southern California in
mid-Seplember, the Debut Orches-
tra of the Young Musicians Founda-
ton will perform in concert on the
final day., Gerhard Samuel will
baton.

The California Arts Commission
15 granting the university money 1o
present the tribute to the late com-
poser, who once taught music on the
USC campus.

Twice the Space
For Colo. Firm

DENVER —Record Sales of Colo-
rado and the associated Musical Isle
of Amenca rackjobbing and one-
stop branch have moved into new
quarters which will give them twice
the working space.

Record Sales has acquired distri-
bution of Island, Playboy and GRC,
and 1t also handles Motown, 20th
Century, Chess/Janus, Buddah,
Scepter, Famous, BASF, Sussex,
Vanguard, Mainstream, Savoy. All-
Platinum and Delite.
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WE’'D LIKE TO STUFF YOUR BOD INTO A
BILLBOARD T-SHIRT, BUT THE ONLY WAY
WE CAN DO THIS IS IF YOU FILL IN THE
COUPON BELOW AND ENCLOSE A CHECK
OR MONEY ORDER FOR $3.19 PER SHIRT,
INCLUDING POSTAGE AND HANDLING.
JUST LIKE BILLBOARD COVERS THE MU-
SIC BIZ, THE BILLBOARD T-SHIRT COVERS
YOUR BOD. SUPPLY IS LIMITED SO DO IT
NOW! SORRY, PRE-STUFFED T-SHIRTS NOT
AVAILABLE.

MAIL TO: INDICATE YOUR BOD SIZE:
BILLBOARD MAGAZINE - SMALL
DEPTT MEDIUM

9000 SUNSET BLVD.
LOS ANGELES, CA 90069

—— LARGE

Yes, I'd like to stuff my bod into a Billboard T-Shirt,

Enclosed please find my check or money order for
$_____tocoverthe cost, postage and handling of
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CLEVELAND-The dynamic founder of
the nine-year-old Gospel Music Workshop of

America, the Rev. James Cleveland, asked
members of the Gospel Announcers’ Guild
(GAG) to get behind the newcomer recording
act. in order to strengthen black gospel music.

Cleveland, long considered the most dy-
namic force in black pospel, recalled how in
the early 50s, he sat in the waiting room of
Veelay Records for 32 straight working days
trying to audition.

He was unsuccessful, eventually being
signed by Savoy. Six years later, Veejay sought
him. “I'm glad I am with Savoy: Veelay went
out of business. Many a precious gem is
thrown away because of lack of recognition.
We must be able 1o recognize and polish the
nugget.”

At the GAG luncheon, sponsored by
Savoy's Fred Mendelson and assisted by John

Daniels, Bishop Al Hobbs, WTCL-FM., Indi-
anapolis, President of GAG, pledged GAG
would go all out to span the gap between
record labels and the ultimate consumer.

Mary Peake, head of Gospel Truth, stressed
that outstanding talents like Clarence Smith,
Rance Allen, and Henry Jackson chose God's
music rather than commercial soul. She asked
the gospel announcers to expose more of the
good new talent.

First foreign visitor to a black gospel na-
tional convention, San Scott, who has one
hour weekly on British Capitol Radio, testified
to the strength of the repertoire. He noted the
difficulty he has in getting gospel music sam-
ples for English airplay.

He said he had to buy much product
through Joe Bostic's Gospel One-Stop, New
York City. He has no records by outstanding
newcomers like Andre Crouch and Allen, he

stated. “Send me only your good albums,
please,” he asked.

Other label representatives who spoke in-
cluded Mel Herman, Glori; Ron Henry, Shel-
ter Records; Steve Washington, BeeGee: and
Walter Combs, Schwartz Bros. Distributing,
Washington, D.C.

Michael Charles asked for sample records in
that he is a religious syndicated columnist cir-
culating through the black press.

Bertha Harris, Detroit gospel announcer.
suggested that manufacturers get accurate lists
of gospel announcers’ home addresses so that
new product would not be lost. She said r&b
program directors get the records, don’t con-
sider them important and never relay them to
the pospel announcer. She told of many per-
sonal calls made to labels to get new records.

Meeting representatives told of efforts to get
more gospel programming in St Louis and in

Houston, where new black stations are within
striking distance of receiving FCC approval.

Vernon Lee, WIKI-AM, Richmond, Va.,
provoked comment when he said that he often
stopped playing a record when his listeners
could not get it. Brother Al, WPBF-AM and
FM, Dayton/Middletown, Ohio, said he now
has 33 hours weekly because he got it all to-
gether—he tracked down distributors and la-

bels so he could play good new numbers on the
air.

He recommended gospel announcers take
all product home and listen to every cut. He
said he had stood up for gospel music to sta-
tion management and made them realize why
he should have 33 hours weekly. He prints a
professional survey and mails it to all regional
record stores. He is the only black talent on a
totally white station,

Youthful Black BeeGee Label Credits
Its Localized Distribution For Success

CLEVELAND—BeeGee Records,
an all-black-backed label, which be-
gan two and half years ago in Los
Angeles pointing toward a general
catalog i1s now in its seventh month
as a purely black gospel label with
localized distribution as its current
number one marketing tool.

Dr. Byron Spears, DDS, president
of the West Coast label, and Steve
Washington, executive vice-presi-
dent, met here (20) with six new-1o-
the-record-industry  distributor
groups and their salesmen working
out distributing policies.

Washington, a senior theological
student at Oakwood College, Hunts-
ville, Ala., who is less than a year
with the label, has worked out a sys-
tem of novice distribution targeted
to cover a far larger perimeter than
the traditional record distributor.

Washington feels the first seven
distributorships located in Chicago,
Louisville, Huntsville, Alabama,
Denver. Nashville. Milwaukee and
here will have to work many more
possible avenues for specialized
black gospel LP and tape ssles.

He has already instructed distrib-
utors to make regular calls on
churches during their periods of

weekend worship, actual door-to-
door selling in black neighborhoods
and calls on Bible bookstores,

Washinglon zeroes in on two
week-old releases, the Lady’s of
Song, with Billy Preston on the or-
gan, and Rodena Preston, Billy’s sis-
ter, with the Voices of Deliverance,
as typical examples of what such
vertical distribution efforts can pro-
duce. Both albums are over 10,000
units,

BeeGee is altempting a new A&R
policy for black pospel. with a
triumvirate, Victor Brooks, Hunts-
ville: David Peay, Chicago; and Dr,
Spears acting in union for three dif-
ferent portions of the country in pro-
ducing talent.

Pianist Van Cliburn

Gives Scholarships

CINCINNATI-Danny  Riddle,
Tim Edwards and Suzanne Lah-
mann are winners of $1.500 music
scholarships to the Uni\eer'ait}' of
Cincinnati given by RCA pianist
Van Cliburn. His mother, Rildia Bee

(FBryan Cliburn, 15 a graduate of

the school.

Year of Decision Seen for

® Continued from page |

cial. which it is hoped will be syndi-
cated or aired as an hour-long net-
work special.

In addiuon, the 1974 Convention,
which fell off to approximately
8.500 registrants from a top of 10.000
last year, is a prelude 1o what is pro-
jected as the largest black gospel
meeting yet, The *75 conclave will be
held in mid-Aupgust at Madison
Square Garden, utilizing Felt Fo-
rum for nightly concerts and Madi-
son Square Garden for its finale. In
addition, the black gospel industry
expects the sale of its long-time la-
bel, Savoy, to a major independent
or conglomorate.

Jack Cohen, attorney for the Her-
man Lubinsky estate, said that Co-
lumbia Pictures has joined the list of
bidders, which includes Motown
and ABC/Dunhill. Savoy, now
headed by Fred Mendelsohn, long-
ime Savoy execulive, does perhaps
50 percent or more of the total black
gospel record and tape sales.

This year’s convention had the
largest participation labelwise yet,
Actively participating were Savoy,
Glon, Word, Gospel Truth, Hob,
Jewel, MB, Nashboro and ASL

Recording artists who partici-
pated in the concerts at the Music
Hall and the Public Auditorium in-
cluded the Rev. Isaac Douglas, Ster-

ling Glass and the Metropolitan
Singers, Voices Supreme, the Savan-
nah Massed Choir, Bernard John-
son, Eddie Robinson, Andre Crouch
and the Disciples, the Victor Choral
Ensemble, the Savetles, the Howard
Lemon Singers, Gloster Willlams
and the 5t. James Version, Betty Per-
kins, the O'Neal Twins, the Gospel

Leaders and Hulah Gene, Sounds of

the Gospel, Beverly Glenn, the
Troubadours, the Voices of Cleve-
land, the Rev. James Cleveland and
the Southern California Community
Choir, Donald Vails, Sarah Jordan
Powell, Marvin Jenkins, Rodena
Preston & the Voices of Deliverance,
and Inez Andrews.

Smith estimates that over 5,000
different individual singers worked
during the concerts. Most were
backed by piano and/or organ.

Black gospel music received sub-
stantial additional support when Fr.
Moultrie, black Roman Catholic
Cleveland diocesan priest presented
GWA founder and president Rev,
James Cleveland, with a copy of the
first Roman Catholic black gospel
mass recording, which has been ap-
proved for Catholic liturgy, during
the Wednesday night performance.

An anticipated registration well
over 10,000 1s expected for the New
York Convention. This would be a
remarkable increase in eight years.

— .. W americanradiohistorv com

Sylvia Morgan
Aims For Major
Denver Concert

CLEVELAND—Sylvia “'Syl"
Morgan, veteran Denver radio and
TV personality, is aiming toward a
star-studded black gospel line-up
for a possible Denver Auditorium
show, Nov. 22, 23 or 24 in conjunc-
tion with the midwest GAG conven-
tion,

Miss Morgan. who recently was
named a Municipal Commissioner
in that city, would like 1o present a
full evening black gospel show in the
10,000-seat auditorium proceeds
from which would benefit the Gos-
pel Workshop of America and the
Gospel Announcers’ Guild.

She asbs all personal managers
and labels to write her at 8271 So-
lana Drive, Denver, regarding artists
who would appear at the benefit.

All speakers at the gospel conven-
tion consistently referred to the
helpful impact of Billboard's black
gospel monthly LP survey.

Black Gospel

In March of 1968, 200-300 regis-
trants marked the first Gozpel
Workshop Convention. The GWA
originally was formed by Rev.
Cleveland when a rift between
Cleveland and more modern inter-
pretors of black gospel music oc-
curred.

Up to that time, the Thomas A.
Dorsey-influenced national conven-
tion of choirs and choruses had been
the primary black gospel organiza-
tion. GWA is today an organization
of gospel innovators, whose primary
participant and fan is in his mid-20s.

GWA and GAG po a step farther
than any other music industry
group, in that their convention in-
cludes five-six days of musical work-
shops. Approximately 33 different
workshops, ranging from piano in-
struction to gospel announcing to
choral harmony, were held simulta-
neously each day.

Unlike other industry gatherings,
this one is highly religiously moti-
vated. There is a constant religious
tone.

Brother Smith this year inaugu-
rated a daily 7 a.m. prayer meeting
and there were consistent testi-
monials 1o the upgrading resulting
from participation in black gospel
music activities.

(GAG unanimously agreed to sup-
port Billboard’s monthly Gospel
Chart.

Scepter Sued By
Ampex Corporation

NEW YORK-~Ampex Corp. has
filed a civil suit against Scepter
Records in U.S. District Court here,
alleging non-payment of $78.059.11
due for merchandise delivered and

lo correct an “erroneous” royalty
credit.

Midniters Sue
For $3 Million

LOS ANGELES—Eddy Torres,
personal manager of the Three Mid-
niters and Romeo Prado, Danny La-
mont, Larry Rendon and George
Domingquez, who compose that
Latin recording group, have filed a
damage suit for 33 million against
Nehi Record Dist. Corp. here, claim-
ing their product was pirated.

The complaint alleges that Nehi
bootlegged Midniters’ records and
tapes and counterfeited Midniters’

This Week’s
Legal Action

labels. The suit lists 18 different
tunes which it claims were pirated.

The suit seeks an accounting of
profits from the alleged sales; an or-
der to halt manufacture of the Mid-
niters’ product by the defendants;
deletion of the availability of Mid-
niter product from the Nehi catalog;
recall of tape and records from
racks; and turning over to the plain-
tiffs of all finished product, and
masters..

Island Sets Quality
As Canada Distrib

LOS ANGELES—Island Records
here and Quality Records of Canada
this week reached accord for the dis-
tribution of the Island label
throughout Canada.

Island president Charley Nuccio
declares the first artists to benefit by
Canadian issue will include Sparks,
Jim Cepalde and Eno. More will
follow.

Gospelers Seek New
Disk Sales Avenues

CLEVELAND-The Gospel
Workshop of America and its affil-
lated Gospel Announcers’ Guild
(GAG) are banking on specialized
one-slops and retailers to produce
the necessary expansion in this spe-
cialized field, a round-up of leaders
al the annual convention here last
week indicated.

Typical of the type of quasi-dis-
tributor/retail operation which
would bridge the gap between con-
sumer and label is Ernie’s One-Stop
#2 in Memphis, which has pro-
duced substantial sales pains for
black gospel in a 25-state are in the
past year.
The gospel department in the one-
stop, established by Clarence Smith,
Gospel Truth recording artist, in
Memphis, has shown a 130 percent
gain in its second six months. What
constituted a 400-title LP, 120-title
single, and very little 8-track tape in-
ventory, under Smith’s supervision
has grown into 1,800 LP titles, 600
singles, and 200 different 8-track
tapes.

Other one-stops which have been
extremely helpful across the United
States according to label and GAG
representatives include David
Rosen, Philadelphia; Patomac,
Washington, D.C.; Your Records,

Balumore: Ernie’s #1, Chicago;
Joe's One-Stop, Charlotte and At-
lanta; Stan's, Shreveport; Musical
Isle of Denver; Joe's, 5. Louis;
Record Shack One-5top, New York
City and Atlanta.

Smith attributes the burgeoning
gospel sales 10 a numerical catalog
which he monthly supplements.
Over 250 new retail accounts in the
25-state area are being constantly
sold.

Gospel leaders point to retail out-
lets like Elma Kendricks, Detroit;
and Grace Music Shop, Louisville;
as the kind of specialized retail ac-
counts which provide the wide
breadth of inventory needed to back
up long hours of gospel radio play.
Mrs. Wilma Clayborn, who operates
the four-year-old Louisville store,
stated that she is doing business al-
ready in a seven-state area and has
over 150 consistent mail customers.

Backer to Bell

NEW YORK-—Steve Backer has
been signed to a long-term,-exclusive
agreement to produce jazz for Bell
Records in the first major produc-
tion pact announced by Clive Davis.
Backer was formerly general man-
ager of Impulse Records.
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WITH
GREAT WARMTH AND LOVE
THE

& Records
FAMILY

'PROUDLY WELCOMES
TO ITS HOME

THE POINTER SISTERS - THE CRUSADERS - B.J. THOMAS
ROY CLARK - DONNA FARGO - DAN HICKS - HUGH MASEKELA
MELANIE - CLIMAX BLUES BAND - DON WILLIAMS
HANK THOMPSON - BRIAN COLLINS - DIANA TRASK
TOMMY OVERSTREET - RENAISSANCE - SUE RICHARDS
COMMANDER CODY - STEPHANIE MILLS - STEVE BARON
BUTTS BAND - NEKTAR - CARMEN - LYN CHRISTOPHER
MORGANA KING - DENNIS WEAVER - THE COMPTON BROS.
GUNILLA HUTTON - JUDY KESTER - RAY PILLOW
HOWARD CROCKETT - TONY DOUGLAS - RAY GRIFF
THE KENDALLS - PAT ROBERTS - CONNY VAN DYKE
STACKRIDGE - AIM - NICK DE CARO - PAUL HUMPHREY
BEN SIDRAN - TRACE

IN OUR HASTE TO GET OUR “WELCOME” TO PRESS
WE MAY HAVE INADVERTANTLY MISSED SOMEONE

...IF SO, WE APOLOGIZE!

ALSO, WELCOME ABOARD JIM FOGELSON & LARRY BAUNACH

PUT YQUR MONEY ON
& Records

WE'RE MOVING UP FAST!
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General News

The Consumer:

® Continued from page 3

store. His purpose, to buy an album
as a gift or for a person not feeling
too well, is well meant. His method,
however, is maddening. He refuses
the initial “May | help you™ offer,
desiring to “Just look around.” After
many minutes of looking and look-
ing at covers and covers, the follow-
ing cemment is expressed just loud
enough to be overheard: "I just
don't know.”

The Inspector—This one also
doesn't answer the conventional,
“May I help you, sir?" He heads for
a particular section, picks out a par-
ticular record, takes the record out of
the LP jacket, takes the manufac-
turer’s sealed plastic cover off, and
... INS " He inspects it until he
finds a flaw, invisible to the naked
eye, invisible to the dealer, but vis-
ible to the “Inspector.”

The Collector—List in hand, wal-
let bulging, his initial entrance puts

-

-

’
I
COLUMBIA SALES AWARD—Jack Craigo, left, vice president, sales and distri-
bution, CBS Records, congratulates members of the CBS sales branch in Los

Angeles on being named the Columbia Sales Office of the Year. Holding the
award is Frank Mooney, Los Angeles branch manager.

the owner into a false, happy, frame
of mind: a $20 sale possibility, a $10
sale for sure, This ecstatic feeling re-
mains while the “Collector” browses
and until he places his list in the
dealer’s hands. Suddenly the store
becomes quite chilly as the dealer
discovers that he doesn't have one of
the dozen or so items. Past experi-
ence has shown that even the dealer
who does find a “discontinued item™
in his stock fails to make a sale. The
“Collector's” comment 0 an unex-
pected discovery varies from, “Gee,
I didn’t think anybody had that one
left. Hold onto it, T'll check with
mother and be back tomorrow!™ to
“Yes, it's the same selections with the
same singer and the same catalog
number but the jacket is just a little
different.”

The Psychologist—This one is a
tricky one. Very polite, well dressed
and excepuonally articulate. Always
answers the customary, “May [ help

Disk Cutouts Are Watched

® Continued from page |

Standard artist contracts specifi-
cally exempt royalties on cutouts,
and most artists are not about to
challenge this situation for fear that
it would inhibit the widespread dis-
tribution of their product,

Al Berman, head of the Harry Fox
Agency, points out that mechanical
license agreements with manufac-
turers make no provision for outlets,
The full rate can be demanded. But
publishers, in effect, “cooperate”
with the record companies in their
efforts to cut losses by selling off dis-
tress merchandise.

Berman notes that more tapes,
both B-track and cassette, are ap-
pearing as cutouts in company au-
dits.

The Harry Fox Agency receives
|2 percent of the dollar value of cut-
out sales by producers when these
transactions are uncovered by au-
dits. Company books usually show

these as bulk sales without ttle
breakdowns.

“There is no guarantee this policy
will continue,” says Berman. At any
time publishers might instruct him
to request the full rate, either the
statutory 2-cent rate, or a lesser
amount if written into the license
granted,

From another source it learned
that the agency is receiving more
than $1 million a year from cutout
mechanicals. Total collections by the
agency run about $50 million an-
nually.

Similar manufacturer audits are

run on a regular basis by account-
ants representing the Music Per-
formance Trust Fund, and the
Phonograph Record Manufacturers
Special Payment Fund. A fund
spokesman estimates that 4 to 5 per-
cent of the $20 million collected each
year from record companies is at-
tributable to cutouts.

Here again, it is said, the full rate
is not demanded as being “too puni-
tive” for labels who might have
“taken a beating” on overpro-
duction. But the source characterizes
the concession as “voluntary,” im-
plying it can be withdrawn at the
funds’ option.

The funds each normally receive
0.58 percent of the price of records
listing at $3.79 or more, and 0.6 per-
cent on lower-priced disks. On tape
they receive 0.5 percent of list. In all
cases there is a packaging deduc-
tion: 15 percent in the case of
records and 25 percent on tapes.

When audits disclose cutout
movement, usually by virtue of a
“negative sale” entry, the funds ac-
cept payment according to a for-
mula which multiplies the dollar
value of the cutout sale by 100, with
this figure then divided by 47.5.

One prominent music attorney
tags the exclusion of artists from par-
ticipating in cutout income as “just
another case of the artist being
screwed.” But beefs are not pressed,
he says, because the artist would
more often want the record com-
pany “to fully inventory his product
around the country,” even if a size-
able number of records eventually
surface as returns.

you, sir?” with a smiling, “No, thank
you, just browsing.” He commences
to do just that, at the same time
analyzing the other customers in the
store. He is no man to be rushed. He
wails patiently until making his
move, generally in the direction of
someone looking or listening to a
new release. After a casual “fellow
music lover” self introduction, he
describes what effect the music
“should” have on the mind and pro-
ceeds to disrupt the normal sales-
men-customer relationship. He is
usually effective in reducing a pos-
sible muluple sale to a mmimum
purchase,

The Home Librarian—This one
sticks out not only because he never
buys but because he never even
browses. Once a month he faithfully
makes his appearance, courteously
asking for “the latest catalogs.”
Dealers who became annoyed at his
regularity and lack of buying, de-

i 7Y

COUNTRY AWARD—Gene Fergu-
son, left, regional promotional man-
ager, country, Columbia Records,
presents the Columbia Country Pro-
motion Manager of the Year Award
to Roy Wunsch, local promotion
manager, St. Louis branch, at the
recent CBS convention in Los An-
geles.

Atlantic-Elekira
Asylum Merger
Is Questionable

NEW YORK~—It's an open ques-
tion now as to when, and if, the ac-
tual implementation of the an-
nounced merger of Atantic and
Elektra/Asylum Records will take
place, with the reorganization of the
two Warner firms reportedly run-
ning into a number of delaying
snags.

Speculation that the merger has
fallen through is being denied at
both companies,

The merger, announced almost
two months ago, with Ahmet Erte-
gun and David Geffen named as co-
chairmen of Atlantic/Elekira/Asy-
lum Records (Billboard, July 6), is
still being studied, according 1o in-
siders at both Atlantic and E/A.
They say that an actual timetable for
complete merger has not been set,
but that the final joining of the two
companies could become effective
in the fall.

The logistics of such a merger,
they state, will still take some time to
iron out. Among the reported delays
are executive responsibilities, office
and plant planning, tax and ac-
counting procedures under the
merger, and overall direction for the
labels’ field forces.

Meanwhile, both labels are still
operating autonomously.

A Mouse, a Tout, an Artist, Inspector:
Customers Come In Numerous Guises

cided to charge for the catalogs and
end the relationship. It didn’t. He
pays for this catalog with a sincere
smile and still doesn’t buy.

The Artist—Of all the characters
this one handles the stock much
more than his fellow associates, The
“Artist,” a frustrated painter, is only
interested in the album cover. The
type of music and the actual per-
formers are completely ignored.
Good covers are silently admired;
bad or unsatisfactory ones are criti-
cized with low but audible murmurs.
Somewhere along the line the “Art-
ist” decides to rearrange a whole
browser section by the dominant
colors of the LP jackets. This is quite
a project. It takes a good “Artist”
close 1o an hour to accomplish his
mission. It takes a dealer two hours
to straighten it out afterwards and a
whole day 1o try to figure it all out.

The Musician—A character with
an inferiority complex who feels

\ “r ;
- .I' .
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obliged to tell the dealer, confiden-
tially of course, that another musi-
cian told him that so and so had to
do 23 takes before the record was fi-
nally cut. The “Musician™ always
makes one of two ancient remarks
while listening to a solo; for the ma-
jority, “Boy, how he ever gol a
recording contract is beyond me!”
The Hooked Hobbyist—This char-
acter doesn’t belong to the rest of
this group at all. He is a good cash
customer who buys records as a
hobby. Some to listen to, but most,
just to have. He is usually a married
man who requests that his purchase
be wrapped in such a manner that
his wife won’t recognize that he has
bought another record. This 15 no
easy task. Some of these hobbyists
just try to sneak the records home
while others ask for a $1.98 sales slip
for an album they actually paid $4
or $5 for. This is a cover for the "But
at that price [ just had to getit" story,

“#ﬂ‘ﬁ .

CBS Photos

EPIC/CUSTOM AWARD—Ron Alexenburg, left, vice president, sales and dis-
tribution, Epic and Columbia custom labels, presents the Epic/Custom Labels
Sales Office of the Year Award to Dallas branch manager Jay Jensen, second
from left, while Dallas branch members join together on-stage for the occa-
sion during the CBS Records convention in Los Angeles.

Piracy Sentences

® Comtinued from page |

was unanimously rejected, in favor
ol establishing the recording copy-
right protection as a permanent part
of the ULS. copyright law.

With the exception of Rep. Dri-
nan, all Subcommittee members at
the markup hearing Wednesday (21)
voted to report the amended bill out
to the full Judiciary Committee.

The full committee will not get to
the bill until after the Labor Day re-
cess,

Members present in addition to
the chairman and Rep. Drinan,
were: Reps. Edward Meavinsky (D-
lowa), Thomas Railsback (R-I1L},
Henry P. Smith (R-N.Y.) and Wil-
liam S. Cohen (R-Me.).

Absent were Reps. George Dan-
ielson (D-Calif.), Wayne Owens (D-
Utah)and Charles W. Sandman (R-
NI

Rep. Kastenmeier pointed out to
the members that the Subcommittee
had not heard a thing from the un-
authorized tape duplicators during
the June hearings on this bill.

The duplicators had made a
strong plea during the original 1971
anupiracy bill hearings for compul-
sory licensing of recordings, promis-
ing cheaper tape recordings for the
public.

Rep. Drinan wanted to give them
maore time to prove their case, but in
view of the duplicators’ silence, and
in view of the present estimales of
piracy as a $120 million a year busi-
ness, chairman Kastenmeier did not
agree.

By way of emphasis, the chairman
read a news clipping about the re-
cent sentencing of Richard Taxe to
four years and $26.000 in fines by a
federal district court judge for a
massive piracy operation in Los An-
geles.

Rep. Kastenmeier said the story
also illustrated that even under the
present low maximum penalties in
the 1909 copyright law (and also in
the 1971 antipiracy amendment) of
$1,000 and/or one year imprison-
ment, courts can impose stuff sen-
tences for multiple willful piracy.

Rep. Kastenmeier felt this was an-
other reason to set lower prison sen-
tences in the law, but he approved
the steep fines as a legitimate deter-
rent. The Justice Dept., which has
the job of policing record piracy un-
der federal law, has endorsed both
the high fines and the longer felony
senlences.

After a vote by the full Judiciary
Committee. the bill must get ap-
proval from the House Rules Com-
mitiee, a floor vote and then go over
to the Senate side.

If the Senate prefers the steeper
penalties in the antipiracy law,
which parallel those in the general
revision bill 8. 1361, a compromise
would have to be worked out be-
tween the two Houses.

The Senate’s general revision bill,
offered and managed by Sen. John
L. McClellan (D-Ark.), 15 to be voted
on after the Labor Day recess, but
has no expectations of House action
in this 93rd Congress.

WWW americanradiohistorv com
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Going Big

DALLAS—The Travis Streel
Electric Co. here is making strong
claim to being the hottest combina-
tion discotheque-rock nitery in
Texas. The 855-capacity club has
moved as many as 1.200 customers
in and out its doors on a big week-
end night.

The club is branching out from its
discotheque base to book record art-
1515 into the club each Thursday eve-
ning with a talent budget of $4,000
weekly.

As a direct result of a July 22 Bill-
board talent piece, club president
Ron Crockett and talent booker
Randy Shelton contacted the booker
for J1.'s San Diego nitery, Tom
Brannon, and have begun a touring
circuit from San Diego across the
Southwest to Dallas.

The club co-sponsors the Thurs-
day concerts with KZEW-FM,
which will shortly begin live location
broadcasts of each artist at the club.

Firm boasts the largest computer-
lit dance floor in Dallas and offers a
discotheque light and sound design
service 1o other clubs,

Checkmates In
Corp. Expansion

LOS ANGELES-The Check-
mates Lid., consistent Las Vepas
lounge headhiners for a decade, have
formed a new entertainment corpo-
rate complex here. Their future
product will be released on the
Checkmates’ own Rustic Label and
they have also founded Chansme
Public Relations and Associated
Video Artists.

Checkmates Bobby Sievens,
Sonny Charles and Marvin “Sweet
Louie™ Smith are booking a national
tour through their new office. The
TV production arm is preparing a
program on the lives of rock stars.

Lecture Tour
For Chip Monck

LOS ANGELES—Rock concert
sound-lighting specialist Chip
Monck will be on a college lecture
tour for four months, beginning in
September. Each week’s four dates
are being booked by the Heller-Fis-
chel Agency here.

Monck will speak on physical
planning of college concerts and
show films from events he has done
stagecraft for, including Rolling
Stones tours, Woodstock and Bangla
Desh. He is to appear at February’s
NEC convention.

SINGER WANTED

MAJOR ROCK
GROUP NEEDS A
LEAD SINGER

SEND TAPE AND

BACKGROUND TO:

Box 828
Billboard Magazine
1515 Broadway
New York, N.Y. 10036

v
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Capitol phota

STILL SELLING—The three Lettermen, after 13 years together, still regularly
sell about 200,000 of each Capitol LP and perform steadily at Las Vegas.

Lettermen Seek New
Songs; Ding Covers

By ELIOT TIEGEL

LAS VEGAS~The Lettermen
have intensified their efforts to have
original tunes come their way so as
to avoid being typed as an act which
re-records other people’s hits.

The singing trio, with 13 years in
the business and some 30 LPs in the
Capitol catalog, has a fulltime
staffer, Billy Delbert, assisting man-
ager Jess Rand, scout for new mate-
rial.

After finding success in recent
years by making medleys out of past
hits, the group’s main concentration
15 1o secure freshly writlen matenal.

The effort is starting to bear re-
sults: the act’s just released “Now
and Then" package includes several
new tunes.

In a sense, the Lettermen repre-
sent some middle-of-the-road acts
which are “taken for granted” be-
cause they've been around so long.

“We don't want to be typed as an
oldies or medleys group,” noles
Tony Butala, who along with Gary
Pike and brother Donny Pike com-
prise the act. :

Gary says the act 15 taken for
granted “because people expect us
o sell,” which prompts manager
Rand to interject that a Lettermen
LP will sell 200,000 copies without
any promotion. A major rack like
Handleman will order 25,000 or
30,000 copies and easily disburse
them among its accounts, according
to Rand.

The act’s disunct soft vocal blend
is its calling card and its efforts over
the past several years to contempo-
rize its sound have not hurt its artis-
tic ability.

In fact, during its 40-minute pres-
entation here at the Hilton, the trio
offers a smooth, steadily paced act
which has a solid rock rhythmic base
and plenty of modern guitar runs in
its supporting instrumental arrange-
ments.

These energized arrangments
don’t affect the trio’s singing style or

Bell Chairman
Of Continental

MEMPHIS—Swax artist William =

Bell was elected board chairman of
Continental Artists, one of the larg-
est talent agencies in the U.S. and
prime purveyor of the Memphis
Sound.

Betiye Berger continues as presi-
dent of the eight-year-old agency.
Expansion of Continental to new
branches on the West Coast and Al-
lanta was announced at the agency's
annual board meeting,.

its ability to be sensitive and inti-
mate—when that's called for. But
Butala notes that they are not sing-
ing the same as in past years. “We're
not using a straight block pattern,
but we are using close harmony in
tune.”

The act doesn’t sing as many bal-
lads as before but its soft tunes are
still as breathy.

- What keeps this act busy with con-
certs in major locations?

Las Vegas in a sense represents
the answer. The audience is in its 30s
and up. It responds to the group’s
past hits (“Summer Place,” “When |
Fall In Love,” “The Way You Look
Tonight,” “Shangri-la,” *Goin’ Oul
Of My Head/Can't Take My Eyes
Off Of You") and one realizes that
many of these people first saw the
act on some college campus and now
have the money to see them in a club
situation.

The audience has grown up with
the act, which gives it a built-in nu-
cleus of listeners,

In order to assert a new image to
today’s young consumers, the act has
modified its name and now calls it-
sell Lettermen, dropping the “the.”

All agree the name has a negative
connotation. But Lettermen could
be a family and not a reference o
three collegians, which was the origi-
nal intention.

On stage the group works in such
current titles as “Listen To The Mu-
sic,” "Day After Day,” “Top Of The
World” and a haunting melody of
“Touch Me In The Moming/The
Way We Were” in which lines criss-
cross from one song to the other,
producing a hybrid gem.

The three singers are in accord
that love songs are their type of ma-
terial (despite the jump tunes in the
show).

The first thing Bill Cosby says
when Lettermen have exited and
he's in the spotlight is “They're a hip
Osmonds.”

Seven Acts for
Hip Trip at Sea

NEW YORK—An unprecedented
jazz all-star line-up of seven acts is
firmed to perform on an eight-day
cruise to Nassau and Bermuda Dec.
7-14 on the §. 5. Rotterdam of the
Holland America steamship line,

Count Basie, Lionel Hampton
and their orchestras along with the
Cannonball Adderley Quintet and
Joe Williams, Sarah Vaughan,
James Moody and Carl Warwick are
billed for the hip trip at sea.

Two New Rock Arenas Bow
On Outskirts of Chicago

CHICAGO—-Rock is extending
out of the city and into the suburbs
with the opening this month of Oak-
brook Forum, a 7,000-seat arena,
and the planned opening in October
of the Villa Park Arena, with 6,000
sealts.

Oakbrook Forum, 25 minutes
from downtown via expressway,
opened August 16 with Bachman-
Tumer Overdrive and Brownsville
Station, to a sold-out crowd. Accord-
ing to pariners Bob Destocki and Ed
J. Abdo, of Oakbrook Forum Pro-
ductions, a recent survey of down-
town rock audiences showed that 65
percent of the audience was subur-
ban kids. “Bigger grosses, up to
$50,000 potential, are possible in the
suburbs,” Destockl notes.

Oakbrook Forum Productions
plans two major rock concerts a

month, interlaced with other special
events, throughout the vyear. Des-
tocki previously managed and pro-
duced Chase and The Ides of March.
Abdo, also part-owner of the Fo-
rum, is a promoter of outdoor con-
certs.

Frank Fned, Tnangle Produc-
tions, plans to hold 50 shows a year
at the Villa Park Arena, with ticket
prices comparable 1o downlown.
Trangle Productions now produces
MOR, rock and legitimate shows at
the 3,B00-seat Auditorium, the
4.400-seat Aire Crown, and the
11,000-seat Amphitheater.

“We want to take the shows where
the people are, and there are a lot of
people out here who don't come into
the city,” says spokesman, Gary
Zullo.

Dollar Shrivels In Vegas

® Continued fram page |

oriented and the artist’s draw is the
key factor in determining what the
public will be charged for the dinner
and midnight shows.

The average cost to see a midnight
show today is $10 with the cost even
higher in some instances. These are
record prices for a non-food situ-
ation,

The price charged the public for a
dinner show has almost doubled in
five years. Frank Sinatra’s recent
Caesars Palace stinl cost the patron
330 a person plus tax—the highest
cost to the public ever. Elvis Pres-
ley's current Hilton engagement
runs $17.50 a person plus tax,

Generally the Hilton and Hilton-
Flamingo stick to minimums rang-
ing from $12.50 to §15 for a dinner
show. “The minimum is tied more to
the draw-than to the artist’s salary,”
explains Greg Waddilove of the Hil-
ton Hotels. “If they are a big draw,
management will kick up the min-
imum.”

“The entertainers really don't
have anything to say about it,” says a
Riviera spokesman concerning the
hotel’s minimums, “The minimum 1s
decided on how much business the
entertainer has. Liza Minnelli is the
most expensive because she does the
most business.”

Standard Riviera minimums are
$15 for a dinner show and $13.50 at
midnight.

“There are three exceptions lo
that,” relates the spokesman. “Liza
at $22.50 for a dinner show. Engle-
bert Humperdinck and Don Rickles
are both at $17.50 fordinnerand $15
for midnight.”

“We did have some complainis
from customers regarding Liza's
$22.50 prices,” the source confides,
“The ultimate decision on price is
made by Ed Torres.”

Caesars World owns both Caesars
Palace and the Thunderbird Hotels.

“Minimums at the Thunderbird
are decided by Caesars World,” says
execulive Jim Seagrave.

Patrons this summer could enjoy
the Bobby Goldsboro dinner show
for a $7.50 minimum. Goldsboro
broke attendance records at the re-
sort. Next time in the Goldshoro
minimum will be §9.50,

“We can’t let artists control our
prices.” says Seagrave. “No artist
has ever complained to us about the
minimums. If they had a good case
management would listen,

“We don’t have tremendous over-
head,” he continues. “We don’t pay
the entertainers $125.000 a week.

Our philosophy is we don't like to
leave the customers penniless by the
time they get to the casino,

“We've been forced to raise menu
prices due to the cost of labor and
the cost of wholesale food. They are
the determining factors,” empha-
sizes Seagrave.

The Hilton Hotels have also
jumped menu prices tremendously.
They cover themselves from patron
wrath by simply destroying old
menus and printing new ones.

Along the Strip this is the price
structure: the Hughes Hotels §15
and up for dinner; Tropicana $15
for a drinks only show in the Super-
star Theatre, Sahara $10 and up for
dinner; MGM-Grand $10 and up
for dinner and the Dunes $9 and up
for its production spectacular.

Either the artists aren’t aware of
the skyrocketing minimums on their
entertainment, or they don’t care.
An exception is Steve Lawrence,
who proved he has enough clout to
run his own show.

Steve and Eydie came into Cae-
sars Palace in June with a strong
show.

Caesars World set the dinner min-
imum at $17.50. It was a $15 min-
imum at midnight for drinks. Pa-
trons gasped and there were some
emply seats. Lawrence complained.
Prices were dropped to $15 for din-
ner. The rest of the engagement was
sold out.

Lawrence-Gorme opened the fol-
lowing week at the Sahara-Tahoe
with their entlire engagement com-
pletely sold out in advance.

The Tahoe area is following the
high price minimum trend with

(Continued on page 26)
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Talent

Asylum photo

THE SOUTHER, HILLMAN,
FURAY BAND
“Fallin’ In Love™—
A bouncy, syncopated melody that peaks effortlessly into soaring harmonies

is the hallmark of this much-heralded new group’s rocking Hot 100 debut.
SHF organization was nurtured by David Geffen for his Asylum label. The
three writer-singer principals have heavyweight past credits from no less than
the Byrds, Buffalo Springfield, Manassas, Poco, Flying Burrito Brothers and

Longbranch Pennywhistle. Elliot Roberts’ Lookout Management and IFA

booking are the business contacts.

" Who/Where/When

(Al entries for Who— Where—When should be sent to
Helen Wirth, Billboard, 1 Astor Plaza, New York, N.Y. 10036.)

C ARPNS dppRearianees .‘! V ariisis are
incorporated into the listings below.
Artists appearing on campus ure
marked with an asterisk.

EAST

BLUE OYSTER CULT (Columbia): Gar-
dens, Boston, Aug. 30; Raceway Park,
Englishtown, N.J. (31).

ROY CLARK (Dot): New York State Fair,
Syracusa, N.Y. Aug. 27-28, Reading
Fair, Pa. (29).

DEEP PURPLE (Warner Bros,): Dillion
Stadium, Hartford, Conn. Aug. 26.

DOBBIE BROS. (Warner Bros.): Farm
Show Arena, Harrisburg, Pa. Aug. 26;
Country Coliseum, Erie, Pa. (27), Dil-
lion Stadium, Hartford, Conn. (29);
Three Rivers Stadium, Pittsburgh, Pa.
{31}

EAGLES (Asylum);, Performing Arts
Center, Saratoga Springs, N.Y. Aug.
30.

TOM T. HALL (Mercury): Fair, Redding,
Pa. Aug. 28,

HERBIE HANCOCK (Columbia): Tren-
ton State Prison, N.J. Aug. 28; Conven-
tion Center, Asbury Park, N.J. (30} Mu-
sic Inn, Lenox, Mass. (31).

INCREDIBLE STRING BAND (Reprisa):
Bottom Line, N.Y. Aug. 26.

MILLIE JACKSON (Spring): B G's
Manor, Queens, N.Y. Aug. 30-31.

KISS (Casablanca): Raceway Park,
Englishtown, N.J. Aug. 31.

LYNYRD SKNYRD (MCA): Three Rivers
Stadium, Pittsburgh, Pa. Aug. 31.

ROCK FILM
CONCERTS

INTERESTED IN
PURCHASING RIGHTS
TO FILMS OF
ROCK CONCERTS

Please Contact

LY. ROCK PRODUCTIONS

Call 513—223-0224
CoMect

JOMI MITCHELL (Asylum). Tangle-
wood, Lennox, Mass. Aug, 26; Coll-
seum, Nassau, M.Y. (28)

NEW BIRTH (RCA): Latin Casino, Cherry
Hill, M.J. Aug. 29-Sept. 2.

TONY ORLANDO & DAWN (Bell): Me-
morial Auditorium, Binghampton, N.Y,
{Aﬂug. 30, New York State Fair, Syracuse

1)

MARTHA REEVES (MCA); Paul's Mall,
Bosion, Aug. 26-Sept. 1.

SHA NA NA (Buddah): Perfarming Arls
Center, Saratoga, N.Y. Aug. 28; Ban-
gor Auditorium, Maine (27).

DIANA TRASK (Dot): New York State
Fair, Syracuse, Aug. 27.

EDGAR WINTER (Epic). Poconos Festi-
val, Pa. Aug. 31.

WEST

HOYT AXTON (A&M): Barkeley Commu-
nity Theater, Calif. Aug. 31.

ELVIN BISHOP (Capricorn). Marine
Woaorld, Jungle Theater, Redwood City,
Calif. Aug. 30-31.

BLUE OYSTER CULT (Columbia). Cak-
land Coliseum or Cow Palace. San
Francisco, Calif., Aug. 27

JAMES BROWN (Polydor): Memorial
Coliseum, Portland, Oregon, Aug. 30;
Arena, Seattle, Wash., (31).

EOLD BLOOD {Reprise): Gordon Creek
Festival Grounds, Portland, Oregon,
Aug. 31,

FOGHAT (Bearsville). Paramounl The-
ater, Portland, Oregon, Aug. 27; Para-
mount Theater, Seattle, Wash. (28).

JONI MITCHELL {(Asylum): Red Rocks,
Danver, Colo. Aug. 31-Sept. 1,

NITTY GRITTY DIRT BAND (United Art-
ist): Calebrity Theater, Phoenix, Ariz.
Aug. 31.

TONY ORLANDO & DAWN (Bell): Colo-
rado State Fair, Pueblo, Aug. 27.

REDBOMNE (Epic), Riverside Racoway,
Calif. Aug. 31.

DIANA TRASK (Dot): Antelopa Valley,
Lancaster, Calif. Aug. 30.

MID-WEST

PAUL ANKA (United Artisty: Music Car-
nival, Cleveland, Ohlo, Aug. 26-31.

BOBBY "BLUE" BLAND (ABC): Phelp's
Loungea, Detroit, Aug. 30-Sept. 2.

WILMA BURGESS (Shannon); Marion,
Ind., Aug. 28.

ROY CLARK (Dot} Minn. State Fair, 5t
Paul, Aug. 31.

DEEP PURPLE (Warner Bros.): Arrow-
head Stadium, Kansas City, Mo. Aug.
29,

ROY DRUSKY (Capitol): Millersport,
Ohio Aug. 31.

TOM T. MALL (Mercury): Fair, Mt. Pleas-
ant, lowa Aug. 31.

(Continued on page 31)

Tompall Glaser Goes Out on His
Own; Still a Stubborn Renegade

LOS ANGELES—"When I got to
Nashville 12 years ago. 1 just
couldn’t go along with the way
things were being handled. 1 did
want to make it in the business, but |
couldn't see things like giving a guy
a pair of cowboy boots for half inter-
est in a song.”

So says Tompall Glaser, for more
than a decade a third of one of the
most successful country music
groups in history, the Tompall &
Glaser Brothers, and now set to
carve a solo career for himself.

Glaser earned a “renegade” repu-
tation for himself back in 1962,
when he produced himself, formed a
production company, began watch-
ing his own bocking and thinking
about the studio he and his brothers
were soon to build—all things that
artists in country traditionally stayed
away from. Nevertheless, he did
make it in a big way.

Glaser says, “When 1 got to Nash-
ville, everything was sewed up by a
few people and I didn't like that
idea. Consequently, my brothers
and | were never on the inside circle.

“I respected and do respect most
of the people in Nashville,” he con-
tinues. “What I really resented were
those in power not allowing things to
be done any way but theirs. Working
away from that was and is like any
other liberation movement, The
older ones say ‘no way' and the
younger ones can’t see any other
way but the new way.”

Citing an example of how the sys-
tem worked, Glaser points out that
he once wanted to produce himsell.
“That wasn't cool with people. so |
formed a production company.
Then they weren't talking to me,
they were talking to a company, and
that fit into the structure. That was
cool.”

About a year ago, Glaser released
a critically acclaimed LP, “Charlie,”
with a wide variety of material rang-
ing from religious to cowboy to bal-
lads to pure country. Shortly after-
ward, the brother act split up.

“We just got too heavy for each
other,” Glaser says. “We were in
business together 15 years, and all
our individuality had gone into the
group. Each of us was only a third of
our identity, which is necessary if
you want to be a good group. You
can't impose all of yourself on the
others. But we decided to hang it up
and move on.

“Now.” Glaser continues, “1 feel
like a new artist and, in reality, I'm
starting all over again. I have to
come up with my own sound, be-
cause who wants to buy a third of the
Glaser Brothers?

He's now getting set o score a
country musical film which he says
will be “realistic and have some rep-
resentative songs” for producer John
Hancock. Working with him will be
Shel Silverstein (who wrote all the
material for his next LP), Waylon
Jennings, Willie Fong Young,
Kinky Friedman and Billy Joe Sha-
vers,

He's also continuing his produc-
ing and his business interests, and
will be writing more. “1 don’t write
that much,” Glaser says. “What I re-
spect in a song is somebody saying
something they really have to say. A
song should be something you
know, but haven't heard put that
exact way before. As for being com-
mercial, I want to reach people, and
I can't imagine creating something
just for your own amusement and
unleashing it on the world. You
can't do things just for yourself, be-
cause if you are an entertainer your
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By BOB KIRSCH

MGM photo
Tompall Glaser: A Country Music
“bad boy" makes hits his own way.

identity is how a lot of others find
enlertainment or solace or whatever.

Cilaser will work with as many as
five producers on an LP because “1
want a producer lo bring me a feel
along with a song. And you never
learn anything unless you allow
yourself to get inside someone else’s
head and vice versa. A couple of
producers can add variety to an LP,
and when 1 work with a producer,
we work on everything together.
You can't think of everything your-
self and you end up in a shell if you
don’t get involved with other crea-
tive people.”

Glaser works in his own Nashville
facility, and 1s not adverse to spend-
ing a good deal of money on an LP.
“A lot of people say the country in-
dustry can’t survive with $50,000
LPs,” he says. “I say it can’t survive
without them, if the album merits
i

Tompall, as he soon may be call-
ing himself minus the Glaser, says,
“l don't like it when concert au-
diences are surprised over how good
an artist sounds compared to his
records. The record should be every
bit as good as the performance.
Things should be natural in the ses-
sions, wo. The ideal thing 15 one
take. Have the singer and the pickers
learn the song together and then
tape that take. It's something that
only happens once and it's better
than artificial perfection. It's the
creation of a feel and a mood.”

Glaser's studio is busy, with Way-

David Ruffin re-signed to Mo-
town. The former member of the
Temptations next LP, “Me And
Rock And Roll (Are Here To Stay)”
will be released next month and was
produced by Norman Whitfield. Itis
his fourth solo LP.

Eddie Reeves to GRC. As a writer
for other artists, he's had 150 songs
recorded by the likes of Charlie
Rich, Lobo, Ray Charles, Sonny &
Cher. ... Trace, new Duich group,
to Sire Records for U.5. and Can-
ada. The label plans the release of an
album here in late fall. The group
will tour the U.S. early next year. . ..
The Braid 10 ABC Dunhill Records.

Singer/guitarist Danny Constan-
tino to Domestic Records, The pact
calls for two albums and an unlim-
ited number of singles during three-
year period. His first album, “The
City Life Is Wrong,” is scheduled for
release in October,

Amy Rosenberg, composer, singer,
pianist, set by Lee Magid for per-
sonal management. Magid also has
signed Judy and Danny Rose Red-
woed, folk duo, for Magid's LMI
Records in Los Angeles.

lon Jennings and Kinky Friedman
cutting there as well as material for
the Heart Warming gospel label and
a number of commercials.

“A few years ago,” he says, “we
needed to get away from the strictly
three-chord honky tonk things and
Hartford’s *Gentle On My Mind’ did
that. Then better budgets were
needed and we got that. The indus-
try will not grow unless those with
the information start to share it, and
this is happening. There will be
more changes, and those who were
not heroes to the old crowd will be
heroes to the new ones.”

Talent

|_In Action_

Signings

HELEN REDDY
MGM Grand Hotel, Las Vegas

Helen Reddy returned fo Las Vegas Aug. 7
in her warmest stage presentation thus far.

Unlike most singers playing the Strip, she ig-
nores standards and sings songs which are to-
tally identifiable with her. She & extremely
aware of new material; is the first to cut it and
make the hit. In three years she has achieved
enough recording status to put together a com-
plete show of 98 percent her own recordings.

The Capitol artist is first and foremaost a
recording artist. What the nightclub audience
sees is 5 concert performer. What they hear is
what they get on records.

She has a cute vaudeville dance number. Her
patter regarding her nun’s role in the new “Air-
port” movie is warm, The rattan stage drops are
new. The arrangements are strictly contempo-
rary 1974 instrumentations. LAURA DENI

THE O'JAYS
THE MIRACLES
Avery Fisher Hall, New York

After years of struggling to the top of the
charts, The 0'Jays have finally made it to where
they should have been all along. Instead of
being just another slick soul act, they achieve a
vibrating live performance, punctuated by the
lead singing of Eddie Levert. He has the ability
to turn audiences on and displayed this at their
Aug. 11 show.

All of the group's hits were performed in ei-
ther medley form or individually and their cur-
rent rocking “For The Love Of Money” had the
audience up and dancing. “Love Train" also had
the crowd shouting for mare and this group
helped bring back the show business flash of
the past by using a strobe light on the former
S0NE.

Their band was on the money throughout the
evening and they continually cooked. Harmonies
play an integral part in the group's over-all
sound, but it s the raw vocal strength of Levert
that makes them stand out.

The Miracles opened the show and dazzled
the audience with their trademarked sound.
They have been previously reviewed (Billboard,
Aug. 17). JIM FISHEL

(Continued on page 31)

VRA RECORDS

Exports Number 44
bonafide hit single
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Studio Track

Things have been hopping at Gil-
foy Sound Studios, Inc. in Blooming-
ton, Ind., showing that not all
recording activity takes place on the
two coasls.

The studio moved into a new 16-
track facility last January. and has
since cul rock, pop, classical, jazz,
gospel and educational material.
Among the projects: studio presi-
dent Jack Gilfoy has recently com-
pleted the master tape for Thomas
Beversdorls “Sonata For Violin
And Piano” performed by Jacques
Israelievitch of the Chicago Sym-
phony: the Cincinnati Symphony's
May Festival; Peter Nero has been
mixing down his “Musical Setting
For Anne Frank. The Diary OF A
Young Girl”; the studio has just
completed mixing a double LP for
Indiana’s “Wright Bros. Overland
Stage™; and several gospel projects
have also been in the works.

In the educational feld. the studio
15 finishing up a program in music
theory produced by Dr. Gary Witt-
lich for Harcourt-Bruce Jovanevich
Publishers.

Also at Gilfoy, the seventh
Recording Studio Seminar was held
last week, with classes meeting twice
a day for five days. Over the week-
end. sessions in mixdowns were
held. Registration for the week was
3100 per person.

* *® i

At Larrabee Sound in Los An-
geles, El Chicano has been in with
Lenny Roberts producing and Barry
Randolph engineering: Lana Can-
trell in with Joel Diamond produc-
ing: Major Lance 1s in for Playboy
with Cris Morris producing; fatest
super session featured Buddy Miles
on drums, Dick Wagner of Lou Reed
and Alice Cooper fame on guitar;
Jim Fielder of BS&T on bass. Billy
Joel on piano and Mike Monarch of
Steppenwolf on guitar, produced by
Ray Colcort.

At Angel City Sound in Los An-
peles, Fleetwood Mac's latest
Warner Bros. LP 15 being mixed
down by coproducer/engineer Bob
Hughes; Tribe is being produced by
Dee Ervin for Dunhill: the Young-
heart's LP for 20th Century is being
produced by Vernon Bullock; H.B.

By BOB KIRSCH

Barmum is in sweetening the Yernon
Burch set for United Artists/Angel
City Entertainment with Tom Wil-
son producing: Mark Lindsay cut-
ting for Columbia with Erik Wang-
berg producing: in the Angel City
mastering room, chief engineer Bill
Lazerus has completed the John
Mayall LP along with Gene Harris'
UA LP and Masterfleet for Sussex.
Lazerus 15 also producing a single
for Angel Tompkins.

w * *

In New York's Record Plant,
James Taylor and Carly Simon
dropped by recently for visits with
friend John Lennon, who is cutting
an LP with Klaus YVoorman, Nicky
Hopkins, Kenny Ashe, Jesse Davis,
Jim Keltner, Arthur Jenkins and
Eddi Motto. Linda Ronstadt has also
been cutting sessions.

Also in New York at Delta
Recording Corp.. Bob Blank has
been busy producing Nelson Ned's
“Happy Birthday. My Darling™ and
Louis Ramirez’ LP for UA Latino.
Recording in the Place Theatre
Building, Lloyd Bridges was in to cul
the voice-over narration for his new
syndicated TV series, “Water
World.” Henny Youngman was in
doing commercials. as was Mel Al-
len. Rocky Graziano has also been
in, cutting radio spots.

b 4 *

At the Village Recorder in Los
Angeles, Muderutceh is in with Denny
Cordell producing and Rick Heenan
engineering. Also at the studio:
Rufus has been in with Bobby Mo-
naco producing and Nat Jeffrey en-
gineering: a number of Westminster
artists have been in cutting classical
works with Zach Zepor producing
and Kathy King mixing.

At Wally Heider's in Los Angeles,
Cheryl Ernst has been in working
with producer/engincer Bones
Howe with Geoff Howe assisting.
The remote crew of Ken Calliat,
Jack Crymes. Bill Broms, Chris
Chigarisas and Jerry Stround have
been recording Rock Concert at the
Long Beach Auditorium.

w w ki

Music Mill Studios has opened in
Muscle Shoals, Ala., under the di-
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rection of president Al Cartee. The
studio was designed by Studio Sup-
ply of Nashville, and includes a
Dolby System, 24-track control
board with 20 modules and is de-
signed to be converted to quad with
the addition of four modules and a
4-channel recorder.

Walls of the studio are floating
and are separated from the extenior
walls by a three inch air space filled
with insulation. Other equipment
includes echo chambers and two
types of electronic ech, parquet floor
for cutting horns and strings, con-
crete tape vault adjoining the con-
trol room for storage of master tapes,
three air conditioning units for tem-
perature control for the three main
secuons. of the building, burglar
alarms, smoke detection units and
surveillance cameras,

The studio’s 15 foot ceilings are
surfaced with two layers of finished
sheetrock and sprayed with fiber-
glass, and rock fireplaces will also be
built into the building. J. Frank
Guthrie is secretary-treasurer of the
studio, George Soule is engineer and
producer, Kathy Thornton is secre-
tary and Brent Cartee heads the
publishing company.

] * ]

Kiss has pone into Village Record-
ers in Los Angeles to begin its sec-
ond LP, with Kenny Kerner and
Richie Wise producing. At the Bur-
bank Studios, Gordon Sheppard, di-
rector of the upcoming Warner Bros,
movie “Eliza’s Horoscope.” has
been dubbing down and sweetening
the musical score tor a sound track

LP.

Weather Blamed
In Chase Crash

CHICAGO—An investigation of
the plane crash which killed Bill
Chase, 39, and five others at Jack-
son, Minn., indicates the twin-en-
gine craft struck the ground while
landing in heavy rain and “ex-
tremely poor™ visibility.

Chase and group, Chase, a popu-
lar Columbia Records attraction,
were due to perform at the Jackson
County Fair, according to Jerry Sa-
bul of Beacon Artists, the agency
which booked the gig.

Boston-born, the trumpeter-
leader 15 survived by the widow and
two children. Also dead are John
Emma, 22, guitarist; Walter Clark,
25, drummer: Wallace Yahn, 27,
keyboardist; the pilot of the plane
and his secretary.

Dollar Shrivels Up

® Continued from page 22

Elvis Presley. William M. Dougall,
vice president and general manager
of the Sahara-Tahoe announced
that the hotel would depart from it's
traditional dinner and cocktail show
format. No lelephone reservation
will be accepted for Presley's Oct.
11-14 engagement. Instead. Elvis
concert tickets will go on sale in the
hotel lobby starting Monday Sept. 2
at9am.

All tickets will be $15 general ad-
mission, plus all applicable taxes,
and sold in person on a first come,
first served basis. The tickets will be
available for all of Elvis® eight per-
formances. Sales will be held 10 a
maximum of six tickets per party per
performance. Showtimes the same at
8:15 and midnight with three cock-
tails included.

Michigan Prof Wins

ANN ARBOR, Mich.—George
Balch Wilson, professor of music
composition at the University of
Michigan, is the winner of the Wal-
ter Hinrichsen Award for com
ers. Along with the honor Dr. Wilson
received a $3,000 check.

TANNER AT UCLA

PROFESSOR EL"."IH-—FEn:usmni!t El\un Jones dis:u;u; jJazz - drumming
techniques at Boston’s Berklee College of Music as part of the school's com-
munity service program/artists series.

No Budget, So Prof

Buys His Own Disks

By EARL PAIGE

iConclusion of Two-Part Feature)

LOS ANGELES—UCLA profes-
sor Paul Tanner. a curriculum ad-
visor 1o educators all over the world,
has a collection of nearly 10,000 jazz
albums and he pays for all of his LPs
personally. UCLA does not have a
budget for purchasing records.

“*Most schools have budgets for
records—ours does not. | truly don’t
mind that, though. because then |
have complete control over the
records,”

As a Glenn Miller trombonist,
Tanner was known as “Lightnin.”

He says, “What happens is that |
will explain a recording to the stu-
dents and then they get so caught up
in what I've wld them about the
record that they get enthusiastic
about it, it becomes part of them and
they want the record.”

Speaking of how disks are an
emotional medium. he saysy, *1
played a Billy Strayhorn recording
that (Ellington saxophonist Johnny)
Hodges did nght after Strayhorn
died and an auditorium of young-
sters that people think don't care
anymore or don’t have sensitivities—
some of them will sit there and cry.

It's really a trip for them. And of

course this brings me all the closer 1o
the students and | go for that”

On a broader scale. Tanner points
out that there are colleges that teach
Jazz improvisation, jazz scoring and
that there are colleges that have mul-
uple playing ensembles. For ex-

LCampus Briefs |

Trumpeter Miles Davis' offer to
play any black college campus for
free still stands, he says. The college
must, however, pay his musicians
their regular fee, plus transportation
costs for the combo. And, of course,
it must be a date when the Davis
combo is available. Davis says he
recently rejected an offer to become
a teacher at Howard University. . ..
Dr. James Hanshumaker, chairman
of the music education department
of-the University of Southern Cali-
fornia in Los Angeles, awaits the
new school year and a new concen-
tration on guitar classes on the Tro-
jan campus. There will be a new
course for beginners. And recording
virtuoso Chris Parkening, the pride
of Angel Records, will be back
teaching music majors and ad-
vanced students when he’s not on
the road playing concerts. Duke
Miller and Lee Ritenour also will be
teaching guitar.

ample, North Texas State has at least
seven. He goes on o say that some
college jazz contests have asked that
North Texas State not compete.

“lazz 15 also taught under differ-
ent names, like there might be col-
leges that teach jazz and call it
"Amencan black music,” or ‘Music of
Amenrica’ and half of it will be jazz
and half of it Aaron Copland or Ives
or it might be called ‘music of the
twentieth century” and a pood por-
ton of that might be jazz.

“There are colleges (going beyond
improvisation) that are teaching
how to copy. They'll have jazz
scorers, the scorers will go o a
copying class and then the parts they
copy will go straight into the en-
semble,

“S0 young college musicians are
actually prnduung a lotof good con-
lemporary jazz pieces mda_!, and
some of it is being recorded as with
the Berklee College of Music in Bos-
ton, which has many albums out
called “Jazz in the Classroom.” And
they're really good.”

Talking ah-nut prominent artists
who offer their services on campus,
Tanner says. “"What happens at our
school is that we'll have artists-in-
residence. They'll do a seminar and
then they'll play a concert.

“I seldom ask them w come into
my classroom because it's early in
the moming. but some of the guys
will come in anyway. And even their
presence 1o have them there. 1o play
a litde and answer questions. it's
really an important thing,

“Clare Fischer or Stan Kenton
will come in. Itisn’t any trouble at all
to get a fellow like Les MceCann to
come by because he's so enthusias-
tic. We've had Cannonball Adderley
lo do an artist-in-residence thing
over a weekend, Cal Tjader, Modern
Jazz Quartet and Don Ellis.

“And you know most of these
people today are really quite articu-
late, They have no problems at all
expressing themselves—you know,
the old style musician who says man
I just blow—you don’t get that much
any more today. you know some of
these fellows have advanced de-
grees,

“Cannonball came out of Flornida
State, taught school for a while—I
don't mean that every teacher is ar-
ticulate, but the jazz musician today
is not the old stereotype we once
knew.”

As for jazz internationally on
campuses, Tanner says in sumna-
ton, “it's going up and up and up.”

=Lmm A ATMETICANTAOI0NSION,. CcCOMm
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At last! All 5 books now available!

The complete history of charted music!

Order individually or save $10 on the entire set.

Top Pop Records
1955 — 1972

The New Testament of pop music!

* Lists every record to hit every
Billboard "Hot 100" Chart
since 1955. (Over 11,000 list-
ings).

* Arranged by artist and by
titlel!

* Also includes an index listing
the No. 1 records year by year.

+ A Picture index of the all time
top 100 artists.

+ A Trivia section showing top
artist and record achieve-
ments.

$30 postpaid in U.S.A.

Top Pop Records

1940 — 1955

The Old Testament of pop music!

# Completes the history of the
Pop Charts.

+ Lists, by artist, every record to
hit the Billboard “Best Selling
Pop Singles” Charts.

* Includes a complete cross ref-
erence by song title.

* A chronological listing, year by
year, of the number one
records.

# A trivia index of fun facts show-
ing the top artist and record
achievements.

$20 postpaid in U.S.A.

All Books Based on Billboard Charts!

Every book contains
these features:

+ Date (month/day/year) record first hit the

charts!

* Highest numerical position record reached!
+ Total number of weeks on charts.
* Label and number of record.

Complete
Set of

Supplements
Available...

Check

Top LP's

1945 — 1972

# Complete history of the Bill-
board "LP” (Album) Charts.

+ Lists, by artist, eavery album to
hit every Billboard “Top LP's"
chart — from its beginning in
1845 through 1972—28 years!!

* Special title sections for
Soundtracks, Original Casts,
and Various Artists albums.

# Picture indexes of the all time
Top 100 Artists and the albums
appearing on the charts for
over 100 weeks — 210 photos
— all from original album
COVers.

* An index listing the No. 1
albums, year by year.

+ Plus a complete Trivia section
of the Top Artists’ achieve-
ments.

$40 postpaid in U.S.A.

Top Rhythm & Blues

Records

1949 — 1971

+ Without this book, you dont
know the half of Pop Rock. It's
the 'soul’ brother to Rock.

% Lists every record to hit every
Billboard "Best Selling
Rhythm & Blues Singles”
charts.

* Arranged
title.

+« Includes an index listing the
No. 1 records, year by year.

+ A Picture index of the top R&B
artists.

+ A Trivia section of the top artist
& record achievements.

$20 postpaid in U.S.A.

by artist and by

Top Country & Western
Records

1949 — 1971

+ The first complete history of
the Country & Western Charts.

* Lists every record to hit every
Billooard “Best Selling Coun-
try & Western Singles” Charts.

* 2 complete sections — ar-
ranged by artist and by title.

* A Picture index of the all time
top 100 Country and Western
artists.

+ A Trivia section showing the
top C&W artist and record
achievements.

$20 postpaid in U.S.A.

Order the set! Save $10!
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| want the set!
Please send

Name

_ set{s)] ® $120.* ea. of the Record Research Library as shown.
[If purchased individually $130.)

Please send the following
Record Resedrch books:

Top Pop Records 1955-1972
& $30.00 ea.

Top Pop Records 1940-1955
& $20.00 ea.

Top Rhythm & Blues Records
19491871 & $20.00 ea.
Top Country & Western
Records 1949-1971 &
$20.00 ea.

Top LP's 1945-1872

# $40.00 ea.

*Special set prices may be withdrawn at any time.

I'd also like these Supplements;

Top Pop Records 1973

& $7.50 ea.

Top Country & Western
Records 1972-1973 »
$10.00 ea.

Top Rhythm & Blues Records
1872-1873 & $10.00 ea.
Top LPs 1973 & §7.50 ea.
Set of all 4 supplements s
£30.00% (If purchased
individually $35.00)

Address

City

State

Zip

Record Research, P.0. Box 82, Menomonee Falls, Wis. 53051

Check or money order for full amount must accompany order. Overseas order add
5$3.00 per book, except supplements add 75¢ per book.

Coupon!
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Radio-TV Programming

Promo Men the Lifeblood

Of Industry—Davenport

ATLANTA—While bad record promotion may have
driven many radio stations into the ground, Jim Daven-
port, owner of WFOM-AM in nearby Marietta, believes
that promotion men are basically the lifeblood of the ra-
dio-music industry and “most of them are uppers.”

But, regardless of who's at fault, some radio stations
have gotten burned from poor information from promeo-
tion men . .. “they get scared after getting burned, so cut

o a 20-record playlist.”

This however, brings about a situation where there are

fewer records that become hits.

“So, without the hits, the radio station has to starl

playing oldies.”

This is the vicious circle that was described by Daven-
port as a member of a panel session dealing with “Who

and What Determines a Hit Record” at a Commercial
Music and Recording Seminar conducted Aug. 19-22 at
Georgia State University here.

The meeting was sponsored by the Atlanta Chapter of
the National Academy of Recording Arts and Sciences
and the School of General Studies, GSU. Speakers at the
meeting included Bill Huie, mass media director of the
Presbyterian Church of the U.S.A. and president of the

local NARAS, and Dr. Henry Malone, dean of the

School of General Studies. James A. Progris, director of

the new commercial music/recording associate degree

program at GSU was also a spe

aker, Claude Hall, Bill-

board, served as moderator/speaker Monday (19).

Gavin’s Radio Conference
Firmed For Kansas City’s
Crown Center on Dec. 1-3

SAN FRANCISCO-The 1974 Radio Program Conference, sponsored by
Bill Gavin, editor and publisher of the Gavin Report, will be Dec. 1-3 at the
Crown Center Hotel, Kansas City. Sunday’s sessions will be open to radio per-
sonnel only; Monday’s sessions will be open to both radio and record people.

Committee chairmen for the three-day meeting (Saturday will be for regis-
tration) include: Hotel arrangements—Ron Alexenburg, vice president, Epic
and custom labels; registrations—Dennis Lavinthal, vice president, ABC/
Dunhill Records; finance—Bob Fead, vice president, A&M Records; pro-
gram—Jack McCoy, vice president, research, Bartell Broadcasting: and
awards—Ed Shane, air personality, KODA-AM, Houston. Advisors include
Lee Davis, manager, WMAG-AM, Chicago; Don Nelson, manager, WIRE-
AM, Indianapolis; Bryan Mclntyre, program director, WCOL-AM, Colum-
bus; Jerry Boulding, programming consultant; and Peter McLaine, program

director, KIOA-AM, Des Moines.

Gavin asks that record companies limit their registrations to national and

regional personnel only.

The awards banquet will be Monday and represent superior achievements
in both records and radio. The conference will conclude Tuesday with a pro-
gram director’s breakfast, followed by an informal radio roundtable.

To register, contact: Radio Program Conference, One Embarcadero Cen-
ter, Suite 2113, San Francisco, CA 94111,

Vox Jox

By CLAUDE HALL
Radio-TV Editor

I've got some explaining to do in
regards to the awards presentation at
the International Radio Program-
ming Forum Aug. 17 at the Plaza
Hotel in New York. There was a big
uproar when awards chairman Rod
MeGrew announced that there was
no award for Top 40 Radio Station
of the Year and made a comment
about the lack of creativity in Top 40
radio.

[t should be noted that he was
commenting on the lack of creativity
in the station submitting presenta-

This shielded
ferrite rod directional antenna
dramatically improves AM per-
formance. Reduces TV and
electrical interference. Nulls
local and distant interfering
signals. Over 1500 mile range.
Fits most AM tuner sections.
10 day money back guarantee
Call free: 800/854-7769:
Calif: 800/472-TT82.
McKay Dymek Co.
675 North Park Ave.
Pomona Calif. 91766

tions for the awards. The reason for
his comment was to try to induce a
better quality of presentations from
a better caliber of Top 40 stations
next year.

* L o

Jim Carnegie is the new program
director of KQV-AM, Piusburgh:
he'd been music director and [ guess
will continue his air stint. Rejoining
the Top 40 operation 1s Jay Davis;
he'd been operations manager of
WYDD-FM in Piusburgh, and will
do the 7-midnight show on KQV-
AM. . .. Joining WLQA-FM in Cin-
cinnati are Norm Swenson to do the
6-10 a.m. show and Bill Stabler to do
the 3-7 p.m. show. Swenson had
been with WCKY-AM in Cincinnati
and Stabler with WMAL-AM in
Washington. Stabler is also new pro-
gram director of WLQA-FM. Join-
ing WLOA-FM in the 7-midnight
slot is Paul Rogers from WWEZ-FM
in Cincinnati. . .. At WROM-AM in
Rome, GA, Glenn Irwin 1s the new
music director, replacing Dave De-
Frehn, who has left to buy a radio
station in Aiken, S5.C., with another
WROM-AM staffer. Stauion has a
50-record playlist and is Top 40.

L w w

Jim Pierce needs air personalities;
call him at 618-382-9024, , ., WVOJ-
AM in Jacksonville, Fla., a country
music station, needs a 6-midnight
personality with a first ticket. No
calls; tape and resume 1o John Har-

(Continued on page 30)

Sitting in on the panel on records besides Davenport
were Kent Burkhart, president of Kent Burkhart & Asso-

ciates, a consulting firm headquar-
tered in Atlanta, and Dick Carr, vice
president and general manager of
Meredith Broadcasting, which is
awaiting approval of the Federal
Communications Commission on
purchase of WGST-AM in Atlanta.

“I don't feel like a radio station
that plays only 20 records,” Daven-
port told 200 students and local
business people registered for the
seminar, “contributes at all. [ like to
feel that the public is more creative
than we give them credit for . . . that
they are hungry for new product. If 1
have to take my hat off, it’s to FM ra-
dio. They started many of the artists
that we are now playing in Top 40
radio.”

He later commented in the Mon-
day (19) session that “if we can keep
the record industry healthy, then
we'll have plenty of records to play,”
but a situation of all Top 40 stations
cutting to 20 records would be dan-
gerous to both the record and the ra-
dio industries.

“If I have a plea, it's that Top 40
stations should give something back
to the industry ... not just be a
taker.”

Dick Carr spoke of how radio sta-
tion formats often follow music
trends . . . for example, when Metro-
media bought WIP-AM in Phila-
delphia, the station programmed hit
music, but appealed to adults ...
“we took advantage of a trend
toward MOR music ... the music
that had appeal on TV with a poten-
tial of also becoming a hit.” He men-
tioned artists such as Frank Sinatra
and Tony Bennett “cranking out
hits."

He had a similar experience in
Kansas City when he took over
KCMO-AM. “Music was not the
only reason people listened to the
station,” he said. Then he related
how he felt TV had brought country
music to a mass audience and how
many pop artists were trending
toward country sounds. Thus, the
station was able to “marry™ country
and rock in its music format, “but
only because pop music was going in
that direction at that time.”

He felt that any station had to
play more than 20 hits and some old-
ies.

In a quiet dig at a recent CBS-TV
network special on payola in the
record and radio industry, veteran
radio man Burkhart said that a soda
was the only payola he'd ever re-
ceived.

Today, he told the audience, he
programs music for 15 stations. “1
look at every piece of information I
can.” It's easy to find the hits, he
said, “but my business is to look into
the future on records.”

In regard to promotion men, he
said of the 15-20 men who'd called
him that day, only “two could I
trust.”

Steve Labunski of Chuck Blore
Creative Services played several

(Continued on page 30)
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Programming Comment

George Roberts, Music Director

WAXX-AM & WEAU-FM, Eau Claire, WI

Our music list here at WAXX-AM and WEAU-FM, “The Country
of Wisconsin,” is going into a complete revamping. I've noticed several
problems with our present system of 61 charted songs and about 50 ex-

tras, so we're scrapping that system,
system is entitled “Front 40-Back 40.” It will consist of
(Front 40); “A" extra list of 40 records;

The new
three playlists: Top 40 country

and “B" extra list of 40 records (Back 40). Our rotation, of course, will
emphasize the 40-charted songs with less play of the “A" extra list and

light play off the “B™ extra list.

I find such a switch necessary because we are a modern country sta-
tion. The days of saying, “This is No. 51 on the chart,” etc., are over. It's
simply, “This is from the chart.” Thus each chart song attains the hit
status, With a 61 song chart, a No. 61 song is likened to a No. 10 or No. 2,

or No. 1. Thus, the 40-song chart

We did not, however, want to lose the approximately 120-song play-
list which has been giving us a chance to try some new songs and new

artisis.

May I add, the “A" extra list will be comprised of songs we are confi-
dent will be liked by our audience and all of which are potential chart
numbers. The “B” extra list will be comprised of those songs which we

feel deserve some airplay and which may

possibly break as country hits.

S0, there you have the “Front 40-Back 40.” It seems to be our solu-
tion to giving hits their proper amount of play along with keeping a
large playlist with new artists and country tunes.

Nostalgia Airplay Doesn’t
Hurt, Assert Today’s Acts

By JIM MELANSON

NEW YORK-—Is nostalgia air-
play hurting current artists by cut-
ing into available music airtime?
That was one of the topics covered
during “The Artistic Way of Radio
Programming,” the closing seminar
of the first day of Billboard’s Radio
Forum here Aug. 14.

Featuring a panel of established
artists and producers, and moder-
ated by recording artist Bobby Vee,
the seminar was designed to allow
radio personnel and those directly
involved in the creation of music to
air their feelings on such topics as
shrinking radio playlists, cate-
gorizing music, distribution of prod-
uct to radio; and excessive releasing
of product, among other subjects.

Nostalgia airplay is not hurting
today’s artists was the consensus
from the panel, comprised of Eddie
Kendrcks (Motown); Flo & Eddie

. (Columbia); Peter Noone, of Her-

man Hermits fame and now record-
ing for Casablanca; Wille Mitchell,
Hi Records artist and producer of Al
Green: and Bobby Colemby, from
the group Blood, Sweat & Tears
{Columbia).

Rather that seeing nostalgia air-
play as slowing down creativity on
the airwave, panel members ex-
pressed the belief that playing oldies
helps a number of current artists,
and that the real problem isn't nos-
talgia, but to much commercial time.

At that point, a number of people
in the audience, especially those
from smaller stations, voiced their
feelings that radio must maintain its
close ties with advertisers, just to se-
cure its survival. Comments from the

floor also brought out growing con-
cern, again from the smaller stations,
on the financial impact of proposed
copyright payment changes for ra-
dio.

Also covered during the sessions
were such topics as:

e Arc labels releasing too much
product in an already saturated
market? Consensus from the floor
and from the panel seem to
that labels should cut back further
on product,

® Do manufacturers fall short on
servicing small stations with prod-
uct? Again, the peneral feeling
pointed towards agreement.

® Should music be looked at
solely as music, rather than black
and/or white music? Yes, was the
majority viewpolint.

While a number of participants
disapreed on certain issues, what
was clearly defined was the need for
both sides, artist and radio, to keep
in closer touch with each other, and
to allow each the freedom to con-
tinue their respective creative and fi-
nancial growths.

Swing Era Movie Due

LOS ANGELES-A love story set
in the mid- 1940s titled “New York,
New York™ featuring at least one
name bandleader of the dying swing
era soon will go into production by
Chartoff-Winkler Productions here.
Casting is now being done for the
picture written by Earl Raunch for
United Artists releage next spring.

Mayhams Collegiate Records

"MY S.0.S. TO YOU 5135

By Norris The Troubadour &
Seaboard Coastliners

A Blockbuster & Going Strong With Airplay By

Ben the D.J. ... WHBI-FM . .. 105-9

b/w “MARY ANN McCARTHY" B-41352

Hitting Across The Collegiate Network Stations
Write or Call: Billion Album Record Dist. Co.
166 West 27 St. (Studio 2E), New York, N.Y. 10001 (212) 929-2650
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BILLBOARD’s
on the Move..,

all the way from CARf#ridge

to Car Stereo, to the 6th Annual APAA Show-
and there’s no stopping us now!

From the inception of lape car- lors, manufaclurers and representa-
tridge to the development and mar- lives, 52 weaks a yaar.

keting of car stereo products and We bring you more than 300 pages
accessories, Billboard was always of authorative coverage on new

first to bring you behind-the-scene aquipment, new models, product
reporis on important industry break- innovations — and even Billboard's
throughs. Charts indicate which records are
Today, Billboard is still the only trade avallable in tape for car stereo

book serving independent automo- usa.

tive retailers, chain stores, distribu- As you're on the move —wa'ra on the

T

move. Allocate your advertising
budget io appear in Billboard's APAA
Show lssue.,

Where else can your products and
accessories be seen by more than
70,000 people for such minimal in-
vestment? Contact your nearest
Billboard Sales Office to make your
advertising resarvation today, Closing
date is Oclober 23rd, 1974,

LOB ANGELES;
Bill Moran

BO00 Sunsat Blvd.
L.A., Calif. BDDES
(213) 273-T040

HEW YORK:

Miks Elssnkraft

1 Astor Plazs

Naw York, M.Y. 10008
[212) TE4-T300

HASHVILLE;

John MeCariney

1718 Wesl End Ava.
Maghvilla, Tenn. 37203
[(B15) AB29-3925

CHICAGOD:

JIll Harlwig

150 Mo, Wacker Drive
Chicaga, 11, B0G06
(312) CE 6-2818
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® Continued from page 28

mon. . . . Don Elliott (now called
Jack Elliott) is at KIQQ-FM in Los
Angeles doing weekends and pro-
mos. He'd been at KKDJ-FM in Los
Angeles about two weeks. . . . “The
History of British Rock™ is a mulu-
houred documentary that will be in-
troduced in the U.S. pretty soon now.
Rod Muir, president of Digame Pro-
ductions, Sydney, Australia, and
assistant John Torv were wrapping
up some of the final production on
a demo for the documentary last
week in a recording studio in Los
Angeles. Just which U.S. station first
will syndicate it here yet. I dont
positively know. But I'll give you
details as soon as I find out.
* kK

A note from Gary L. Portmess,
general manager of WHAG-AM 1n

Hagerstown, Md.: “I've taken your

Vox Jox
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On Billboard's
Easy Listening Chart

“YOU
CAN TAKE
MY LOVE"

DUNCAN
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Direction:
Jack J. Gold &
Samuel Kaplan

8899 Beverly Bivd. *
Suite 905
Los Angeles, Calif. i
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long-ago delivered advice and have
gone country on our powerful FM
Zowie. If 1 would have done that
three years ago, | would be driving a
Mark IV today instead of a Dodge,
Anyway, both stations have been re-
vamped and are going greal,
WHAG-AM is contemporary and
features Lou Scally in mornings,
program director Jeff Hunt from
WPVR-FM in Roanoke, VA. in
midday; Pete (Pete Wilson) Low-
enheim in afternoon drive, and Don
Smith in evenings. The country FM
is WQCM-FM and features pro-
gram director Stacy Drake in morn-
ings. Rocky McCumbee in middays,
Mike Delawter in afternoons, and
Bob (Bob Scott) Elyard in evenings.
.. Jack Mindy of WHEN-AM in
Syracuse, NY, telegrams: “Disney
promised me no character named
Mindy Mouse; | promised not to use
Mickey.”
* ok k
In Washington. WMAL-AM sta-

(Continued on page 41)

NAB Tags Dr. True

For Six Addresses

WASHINGTON—Dr. Herb True,
research psychologist, will be a
luncheon speaker at all six fall con-
ferences of the National Assn. of
Broadcasters. The conferences are
slated for: Waldorl Astoria, New
York, Oct. 22-23; Regency Hyatt,
Atlanta, Oct. 28-29. Hyau O'Hare,
Chicago, Oct. 30-31; Fairmont, Dal-
las, Nov. 14-15; Brown Palace, Den-
ver, MNov, 18-19; and Sands, Las
Vegas, Nov. 20-21,

Jockey Tees
A Newsletter

MILWAUKEE—-Bob Barry,
morning air personality on WOKY -
AM here, has launched a newsletter
with programming aids for air per-
sonalities. The bimonthly publica-
tion is ttled Bob Barry Calls the
World and will cost 325 per six
months. [t features the ideas that
have proven successful for Barry, in-
¢luding names and phone numbers
of interesting people he has inter-
viewed over the years—for instance,
Danny McCoy, president of Uglies
Unlimited who claims that ugly
people are discriminated against. Or
Ewell Gibbons, who can tell you
how 10 use dandelions for a salad.

Barry's extremely popular morn-
ing show consists of records and in-
terviews, as well as contests and one-
liners. He's making all of this avail-
able to subscribers, he says. The
newsletter is being published by Bob
Barry Productions. WOKY-AM 15 a
Top 40 station, but Barry’s show
scores high in adults 18-49.

GreatcRadiois...

ASTRO

CHICKENMAN

FAME GAME

TOOTH FAIRY MINI-PEOPLE

ACE TRUCKING
COMPANY'S NEWS

For your

The Chicago Radio Syndicate Two East Oak
free demo: Chicago. lllinois 60611

(312)944 7724

TM Programming
Adds 11 Stations
To Its Rock Net

DALLAS—In a flurry of signings,
TM Programming here has added
11 stations to its Stereo Rock syndi-
cation service and another nine sta-
tions are now programming TM’s
Beautiful Music service, according
to Ronald R. Nickell, general sales
manager of the firm.

Adding the Stereo Rock program-
ming service, which is custom-iai-
lored by George Burns of Burns
Media Consultants in Los Angeles,
are: WCGY-FM, Boston, WWRH-
FM, Columbus, Ga.; KEZR-FM,
San Jose, Ca.; KTQM-FM, Clovis,
NM: WRKY-FM, Steubenville,
Ohio; WDIZ-FM, Orlando, Fla.;
WLCY-FM, Tampa, Fla.. WBEN-
FM, Buffalo, NY: WQHI-FM,
Louisville, Ky.: KBBK-FM, Bose,
Idaho; and WPTH-FM, Fort
Wayne, Ind.

Joining the numerous stations
that program TM's Beautiful Music
service were: KCLX-AM, Colfax,
Wa.:. KRNO-FM, Reno; WYEZ-
FM. Elkhart, Ind.; WCOZ-FM, Bos-
ton; KODA-AM, Houston: WISM-
FM, Milwaukee; WMYS-FM, New
Bedford, Mass.; WKMO-FM, Ko-
komo, Ind.; and KJAK-FM, Okla-
homa City.

Breneman Starts
Review Service

LOS ANGELES—Breneman Ra-
dio Services, located in the suburb of
nearby Woodland Hills, has
launched a new record review serv-
ice for radio stations. Ther review
service is based on the opinions of
Betty Breneman, long-time music
coordinator for Drake-Chenault En-
lerprises. The twice-weekly service
will cost 75 per half year, It lists art-
ist, title, label. review comments and
initial format appeal. In addiuon,
Ms. Breneman points out the singles
that she thinks the music director of
a radio station should hsten to.

‘Dean’ Sid Mark Will
Tee Philly Jazz Show

PHILADELPHIA-Sid Mark,
who programs the jazz disks for the
jazz-oriented WWDB-FM Radio
and is the dean of the jazz deejays
here, will host a half-hour TV jazz
series this fall on Station WHYY-
TV, public broadcasting outlet here.

Called “The Mark of Jazz,” which
is also the title of one of his radio
shows, the half-hour, 13-week pro-
gram will feature prominent jazz
musicians in concerts taped before
an audience at the WHYY studios.
The show debuts Oct. 2 at 9 p.m.,
with drummer Buddy Rich. It will

be aired on Wednesday evenings -

with a repeat on Sunday afternoons.

Ind. Lifeblood

® Continued from page 28

samples of radio commercials and
related their appeals. “A commercial
15 an uninvited guest.” He also
spelled out cost factors on commer-
cials, stating that Blore charges de-
pend on the number of markets in
which the commercial is used.

The seminar also featured speak-
ers such as Bill Lowery, national
president of NARAS and president
of the Lowery Group in Atlanta,
plus Phil Walden, president of Cap-
ricorn Records, Macon, Ga.

The four-day meeting was the
springboard for the new degree pro-
gram at GSU.
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1| 3| 7| I'MLEAVING IT ALL UP TO YOU
Donny and Marie Osmond, MGM 14735 (Venice, BMI)
2 2 10 FEEL LIKE MAKIN' LOVE
Roberta Flack, Attantic 3025 (Skyforest, BMI)
3| 10 4 | LOVE MY FRIEND
Charlie Rich, Epic 20006 (Columbia) (Alges, BMI)
) 1 9 CALL ON ME
Chicago. Columbia 46062 (Big Elk, ASCAP)
3 4 9 DON'T LET THE SUN GO DOWN ON ME
Elton lohn, MCA 40259 (Leeds, ASCAP)
b 5 9 OU'RE) HAVING MY BABY
aul Anha, United Artists 454 (Spanka, BMI)
i - 7 FREE MAN IN PARIS
Jomi Mitchefl, Asylum 11041 (Crazy Crow, BMI)
g 8 I RINGS
Loba, Big Tree L5008 (Atlantic) (Unart, BMI)
9 b 16 PLEASE COME TO BOSTON
' Dave Loggins, Epic 5-11115 (Leeds, Antique, ASCAP)
10 7 14 ANNIE'S SONG
. lahn Denver, RCA 0295 (Cherry Lane, ASCAP)
11 | 12 g ¥YOU TURNED MY WORLD AROUND
Frank Sinatra, Repeise 1208 (Warner Bras) (Screen Gems/Columbia, BMI)
12 9| 12 YOU AND ME AGAINST THE WORLD
Helen Reddy, Capitel 3897 (Almo, ASCAP)
13 28 5 | LOVE YOU, | HONESTLY DO
Qlvia Newton-John, MCA 40280 (leving/Woolnough/Broadside, BMI)
14 11 13 IF YOU TALK IN YOUR SLEEP
Elvis Presley, RCA 0280 (Easy Mine/Elvis, BMI)
15 19 7 SAVE THE SUNLIGHT
Herb Alperi, ARM 1542 (Low-Sal, BMI)
16 | 21 b RUB IT IN
Bally “Crash™ Craddock. ABC 11437 (Ahab, BMI)
17| 18| 10 YOU CAN'T BE A BEACON (If Your Light Don't Shine)
' Donna Fargo, Dol 17506 (Famous) (Martin/Farga House, ASCAP)
18 13| 12 WORKIN' AT THE CAR WASH BLUES
: lim Croce, ABC 11447 (Blendingwell/Amenican Broadcasting, ASCAP)
19 14 I 12 ROCK THE BDAT
| The Hues Corporation, RCA 0232 (High Ground, BMI)
20| 23 . 5|  GIVE ME A REASON TO BE GONE
| ' Maureen McGovern, 20th Century 2109 (A Song/Shada, ASCAP)
A 27 & HANGIN' OUT
Hank Mancini And The Mouldy Sever. RCA (323 (20th
Century/Twinchris. ASCAF)
22 24| 10 LOVE IS THE ANSWER
¥an McCoy & The Soul City Symphany, Avco 4639 (Avco Embassy, ASCAP)
23| 20| 8| BE MY DAY
The Cats, Fanlasy /27 (Prodigal San, BMI)
24 30 5 THEN CAME YOU
_ Dionne Warwicke And Spinners, Atlantic 3029 (Mighty Three, BMI)
25| 32| 4 | SAW A MAN AND HE DANCED WITH HIS WIFE
Cher, MCA 40273 (Senor, ASCAF)
2% | 31| 6 NOTHING FROM NOTHING
- Billy Preston, AEM 1544 (Almo/Preston, ASCAP)
27 | 26| 8 CANNED MUSIC
: Mick DeCaro, Blue Thumb 251 (Great Guns, ASCAP)
28 | 35 | 4 ANOTHER SATURDAY NIGHT
| Cat Stevens, ASM 1602 (Kags, BMI)
29| 37 4| TIN MAN
America, Warner Bros. 7839 (W, ASCAP)
0 4 3 THE NIGHT CHICAGO DIED
Paper Lace, Mercury 73492 (Phonogram) (Murray/Callendar, ASCAP)
311 13| & TOUCH ME IN THE MORNING/THE WAY WE WERE
Lettermen, Capitol 3912 (Stein & Van Stock, ASCAP)
32 | 36 i HELLO SUMMERTIME
Bobby Goidsborp, UA 529-W {Shada, ASCAF)
33 | 38 7 YOU CAN TAKE MY LOVE
Duncan McDanald, United Artists 436 (Unart/).). Gold. BMI)
¥ | b WILDWOOD WEED
fim Stafford, MGM 14737 (Famous/Boo, ASCAP/Parody, BMI)
35 41 1 WHEN MABEL COMES IN THE ROOM
' Michael Alien, Warner Bros. 7833 (Jerryco/EN. Morris, ASCAP)
3k 4 2 STOP AND SMELL THE ROSES
Mac Davis, Columbea 10018 (Screen Gems-Columbia/sSong Painter, BMI)
37 | 39 3 LET'S PUT IT ALL TOGETHER
Stylistics, Aveo 4640 (Avco Embassy, ASCAP)
B - 1 CAREFREE HIGHWAY
Gordon Lightfoot, Warmer Bros. 1309 (Moose, CAPAC)
39 42 5 YOUR LOVE SONG
Elliot Lurie, Epic/Columbia 11153 (Elliol Lurie, ASCAF)
a0 | M 4 LITTLE BIT OF UNDERSTANDING
| BW. Stevenson, RCA 10012 (Rurusha, BMI)
4] | 43 3 WHO DO YOU THINK YOU ARE
Bao Donaldson And The Heywoods, ABC 12006 (American Dream, ASCAP)
42 : 45 i MEET ME ON THE CORNER DOWN AT JOE'S CAFE
Pater Noone, Casablanca D017 (Wamner Bros.) (Barry Mason/Mustard, BMI)
43 | 48 2 STEPPIN' OUT {GONNA BDOGIE TONIGHT)
Tany Ortanda And Dawn, Bell 45601 (Levine & Brown, BMI)
a4 | 46 i SHE
Charles Azmavour, RCA 10021 (TRO/Essex, ASCAP
45 | - 1 CAN'T GET ENOUGH OF YOUR LOVE, BABE
Barry White, 20th Century 2120 (5a-Vette/January, BMI)
4 49 2 TRAVELING PRAYER
Bally Joel, Columbia 3000015 (RipparthasHigher, ASCAP)
4 @ - 1 BOOGIE BANDS AND ONE NIGHT STANDS
Kathy Dalton, Discreet 1210 (Warner Bros) (Fez/Abernathy/Eye, BMI)
48 50 4 BOMAPARTE'S RETREAT
Glen Campbell, Capitol 3926 (Acuff/Rose, BMI)
9 - 1 THE MEED TD BE
Jim Weatherly, Buddah 420 (Keca, ASCAP)
o | - 1 FOUR STRONG WINDS

lim Dawson, RCA 1000 (M. Witmark & Sons, ASCAP)
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DICK CLARK'S GOOD OL’
ROCK 'N‘ ROLL
Las Vegas Hilton

Dick Clark says he's been waiting a long time
to bring rock to Las Vegas, and his show in the
lounge here Aug. 10 to a packed house is proof
that he prepared himself well for his chance.

Working with nostalgia favorites Freddie Can-
non, Cornell Gunier & the Coasters and Jackie
Wilson as well as the Jeff Kutash & the Greasy
Kids dance group, Clark and producer Chet Actis
have put together a thoroughly entertaining
show which appeals to oldies fans and current
music buffs alike.

Clark is the thread that holds the show to-
gether, showing old movies from his Amenican
Bandstand days of the artists on the bill, com-
mercials he “blooped” on, and other scenes
from his various shows over the years. He is an
excellent host, bantering with the audience, tell-
ing amusing anecdotes and, in general, having
as pood a lime as the crowd,

Freddie Cannon ran through a medley of his
biggest hits, including “Way Down Yonder in
Mew Orleans” and “Palisades Park,” as well as
offering new material. Gunter & the Coasters
were unquestionably the comedy hit of the eve-
ning. & Gunter consistently scored with hu-
morous and tasteful gay jokes. In between the
joking, the group reeled off such hils as “Yakily
Yak" and “Charlie Brown." Jackie Wilson, look-
ing and sounding as good as he did 15 years ago
ran through “Lonely Teardrops,” "To Be Loved™
and “That's Why,” receiving a standing ovation
for his efforts,

In between the singing, choreagrapher Ku-
tash and his troups went through a senes of cre-
ative and enterfaining dance numbers centering
around the '60's and '70's. The band, lim De-
Noon & Combustion were also thoroughly pro-
fessional.

What Clark has done is pul together a show
that has appeal for everyone, and now that he
has broken the barrier of Vegas, the doors
should open up for him on a much more regular
basis. BOB KIRSCH

WAYLON JENNINGS
LINDA HARGROVE
The Bostom Line, New York
Country music's new breed roared into this
Mew York club Aug. 2 and showed its strength in
this city. Linda Hargrove opened the show and
displayed an intimate style that delighted the
audience made up of many different vaneties of
country music fans.

lalent In Action

Bruno of Hollywood photo
MARILYN SELLARS
“One Day At A Time “-ﬁ

From Northfield, Minnesota 1o
Minneapolis, where in nine years
she has become a local entertain-
ment institution, is the unique route
to Nashville stardom of red-haired,
30ish Ms, Sellars.

She financed her own first LP
which spawned a regional hit, “Sing
Me A Song.” MNow produced by
Clarence Selman for Mega Records,
her first national hit crossed over
with its machine-perfect assault on
the emotions. Sure-fire song was co-
written by Kristofferson and Marii-
john Wilkin as a woman's-angle
spinoff on the Kris K. smash “So
Help Me, Jesus,” using slogan of Al-
coholics Anonymous as hookline.
Sellars gives an impeccable pure-
voiced reading and has assembled a
band to start touring. Representa-
tion by Regal Artist Agency, Min-
neapolis,

Latin

A great songwriter in her own right, Ms, Har-
grove is also a fine vocalist,

Her band is composed of young musicians
and they all have a natural feel for her flowing
compositions. Another plus factor in this group
s the addition of Larry Ballard, a new country
singer who also records for Elekira. His voice
was pleasing when he sang a duet with her,

One of the best songs in the set was a tune
penned for Tanya Tucker, “New York City Song.”
It seemed to take on new meaming that might,
almost like the words still held true for her. This
Eroup could be a fine college attraction as they
appeal to any country audience, as well as the
corps country-rock fans,

Waylon Jennings headlined the show and
gave another one of his hard hitting sets that
included more than 21 tunes. He is probably
country music's most popular performer in this
city and his sel was reviewed in Billboard sev-
eral weehs ago. JIM FISHEL

Latin

Who/
Where/

® Continued from page 24

EDDHE KENDRICKS (TamlasMotown):
Front Row Theater, Cleveland, Ohio,
Aug, 27-Sept. 1.

BUCK OWENS (Capitoly: High School
Auditorium, Washington, N.C. Aug. 30.

RAY PRICE (Columbia). lll. Opry, Pe-
tersburg, IIl. Aug. 31.

CHARLIE RICH (Epic): Toronto, Canada
Aug. 26; Columbus, Ohio (27); Van-
couver, Canada (31).

MARTY ROBBINS (MCA): Zion Leisure
Canter, Ill. Aug. 30; Fun Center Festi-
val, Manstfiald, Ohio (31).

JOHNNY RODRIGUEZ (Mercury): Fair,
Essax Junction, Ohio, Aug. 29.

SHA NA NA (Buddah): Sloux Falls, 5.D.
Aug. 31.

THE STAPLE SINGERS (Stax); Detroit,
Mich. Aug. 30,

STATLER BROS. (Mercury): Kitchener,
Ont. Canada Aug. 29. -

HANK THOMPSOMN (Dot): Andrews
Park, Norman, Okla., Aug. 29; Twin Val-
ley Fair, Neddesha, Kansas (30); Hays,
Kansas (31).

DIANA TRASK (Dot): Minn. State Fair,
St Paul, Aug. 31.

EDGAR WINTER (Epic): Municipal Audl-
torium, Des Moines, lowa Aug. 26; Gar-
dens, Cincinnati, Ohio (28)

JESS COLIN YOUNG (Wamer Bros.):
Chicago Stadium, Ill. Aug. 27-29;
Cleveland Stadium, Ohio (31).

MNEIL YOUNG (Reprise). Chicago Sta-
dium, . Aug. 27-29; Cleveland Sta-
dium, Ohio (31).

SOUTH

BOBBY “"BLUE'" BLAND (ABC). Labor
Union Hall, New Orleans, La. Aug. 27,

JIMMY BUFFETT (Dunhill): Eastern Ky.
Univ., Richmond Aug. 28; Jackson City
Auditorium, Miss. (29); Texas Opry
Housa Austin (30), Nacodoches, Texas
(31).

JERRY BUTLER (Mercury): Joe Namath
Restaurant & Lounge, Birmingham,
Ala. Aug. 26-21.

DEEP PURPLE (Warner Bros.): Astro-
dome, Houston, Texas Aug. 30.

TOM T. HALL (Mercury): Municipal Au-
ditorium, Birmingham, Ala. Aug. 27.

HEARTSFIELD (Mercury). The Eleciric
Ballroom, Atlanta, Ga. Aug. 27; Jai-Alai
Fronton, Orlando, Fla. (28); Wesl Palm
Beach, Fla. (30); Sgt. Pepper's, Jack-
sonville, Fla. (31)

DOYLE HOLLY (Barnaby): Athens, Ga.
Aug. 30-21.

MERLE KILGORE (Starday/King): Ky.
Lake, Ky. Aug. 31.

B.B. KING (ABC): Shady Grove; Wash-
ington, D.C. Aug. 26-31.

LYNYRD SKYNYARD (MCA): Washing-
ton, DG, Aug. 27

OHIO PLAYERS (Mercury): Macon, Ga.
Aug. 27; Nashville, Tenn, (28); New Or-
leans, La. (31).

BUCK OWENS (Capitol): International
Raceway, Darlington, S.C. Aug. 31.

JOHNNY RODRIGUEZ (Mercury): Park,
Salem, Va. Aug. 31.

EARL SCRUGGS (Columbia). Birming-
ham, Ala. Aug. 29; Mobile, Ala. (30}
Jacksonville, Fla, (31}

THE STAPLE SINGERS (Stax). Fair-
mont Hotel, Dallas, Texa Aug. 19-27.
MEL TILLIS (MGM); Moullrie City Gym,
Ga. Aug. 29; Lanierland Country Music

Park, Cumming, Ga. (31).

IKE & TINA TURNER (United Artist): Fly-
ing Dutchman, Charleston, 5.C. Aug.
28; Coliseum, Jacksonville, Miss. (30);
Freedom Hall, Johnson City, Tenn.
(31)

When__|

 Scene__

Audio Latino Records has the
rights to release Beverly Records
from Brazil in the US. One of the
major artists on the label is Paulo
Sergio, but Audio Latino will release
the entire catalog.

Enrique de la Maza is taking
over the bilingual young show on
WRHC-AM. Enrique was copy-
writer for WQBA-AM for many
years, and has been in radio and TV
both here and in Cuba,

Lisette (Borinquen) opens at
Montmatre this week, and on the
same label, a new LF by Pellin Rod-
riguez is due out Sept. | and La Se-
lecta’s new LP will follow shortly.
Compas records is releasing an LP
by Jorge Vargas, the famous Mexi-
can singer.

Luisa Maria Guell (RCA) now
drawing pood crowds at Centro Es-
panol. On Velvet. Nely and Tony
have a new single “Un Poquito De
Un Amor” and Porfi Jimenez has a
single “Como Camina Juana."
Fuentes Records is releasing a new
Fruko LP this week and. a new Ro-
dolfo LP is on the streets. Miami
Records releasing a single “Porel
Amor” by Danny Daniel and an LP
by Grupo Indio, a group from Mex-
ico who will be appearing in Los An-
geles in September.

Julio Iglesias (Alhambra) has a
new single out, “Aun Me Queda La
Esperanza” and Nydia Caro's new
single on the same label is “Un Dia
Gris."” Beautiful Betty Pino,
WCMQ-FM’s music director, also
doing a stint as D.J. on Sundays.
This makes her the first fem jockey
on a Latin station in Miami,

Business is reported slow by major
distributors here, and two of them
are in New York trying to raise
enough capital to pay long overdue
bills and keep going.

ART “ARTURO™ KAPPER

Super Sonido
New L.A. Label

LOS ANGELES—Cadet Records
has formed a new Latin label, Super
Sonido,

Jules Bihari, long prominent in
the ré&b field here, has appointed Ja-
vier P. Ambniz boss of the new oper-
ation and an even dozen LPs are
scheduled for release in September.

Ambriz reports that Mexican pop
music will dominate the Super So-
mido repertory.

Baptista Names Son

Firm Vice President

LOS ANGELES—The appoint-
ment of Eduardo Baptsta Jr. to vice
president of Discos Musart, a Mex-
ico City firm which has long sold
Latin disks in the U.S., was made
last week by his father.

The elder Baptista 15 the son of the
late founder of the Musart label
That makes the junior Baptista a
third generation officer of a major
diskery.

Two Launch Firm

LOS ANGELES—Former Gef-
fen-Roberts Management staffers
John Hartman and Harlan Good-
man have formed a personal man-
agement partnership here, Charter
clients are Poco, Amenca, Chad
Stuart and newcomer Bobby Brown,
a former Olympic javelinist who
writes and has a 6-octave vocal
range.

AFM LOCAL 47 HOSTS

Free Latino Concen at
L.A. Park Attracts Crowd

LOS ANGELES—"“The objective
we seek,” says Max Herman, presi-
dent of AFM Local 47 here, “is to
bring the residents of all areas of the
county a wide variety of top quality
music—and present it free to all.”

Herman succeeded admirably
Sunday (25) when overflow crowds
flocked to Lincoln Park to enjoy the
Latin music of Jaime Duque, Gen
Galian, Los Internacionales, Chalo

Campo, Al Mesa and the Mariachi
de Los Angeles.

Local 47 board member Chico
Guerrero and business representa-
tive Hector Rivera, musicians them-
selves, introduced each musical act.

President Herman, too, once was a
prominent musician. He blew trum-
pet in the old Bob Crosby Dixieland
Band.

Billboard SPECIAL SURVEY for Week Ending 83174

oo Hat Latin LPs

“Salsoul” Mencana M3 124

Thia TITLE—=Artisl, Labsl & TITLE=Ariisl, Labsl &
Week | MNumber (Distribuling Label) w-u Number (Distributing Label)
1 |VINCENTE FERNANDEZ 9 | LOS FREDDYS
“Me Caso £l Sabado,” Caytronics 1405 “Nuiero Ser Feliz," Echo 25109
2 | LARRY HARLOW 10 | WILLIE COLON
“Salsa,” Fania SLP 004560 “Lo Mato,” Fania SLP 0444
3 |L0S HUMILDES
“Amor Elesna/Ambicion," Fama 518 11 D,ﬂﬂﬂﬂﬂ LPY. 1477
b1 R e O peaes 10 12 | PELLIN RODRIGUEZ
5 | NELSON NED uvemame Los Ojos, inguen
“Nelson Med,” UA 1550 —
6 |ROBERTO TORRES 13 | RAY BARRETTO
“E] Caminante,” MYS 114 Mericana Industructible.” Fania 456
14 | FREDDY MARTINEZ
! %mmm 51.8006 “Es La Onido Chicano,” Freddy 1014
8 |JOE BATAAN 15 | MOCEDADES

“Eres Tu.” Tara TRS 53000

IN LOS ANGELES

1 |VINCENTE FERNANDEZ
“Me Caso Bl Sabado,"” Caytronics 1405

2 |ROSENDA BERNAL
“La Silla Yacia," LIS 5006

LOS ANGELES NEGROS
“Dejenme 50 Estoy Liorando,”
135

ANGELICA MARIA
“Tonts,” Somido Internacional 51-B006

JOE BATAAN
“Salsoul,” Mericana 124

ESTELA NUNEZ
"Lagrimas Y Lluwia,"”
LOS FREDDIE
“Llegara Tu Final,” ECO 25242

CONJ. ACAPULCO TROPICAL
“El Mujeriego,” Carino 5127

[F1)

UA Lat

Arcano 3264

00 =) @ W e

9 | LITTLE JOE & LA FAMILIA
“Mosotros,” Buemasueria 1047

10 | LOS HUMILDES
“Mmaor Eterno/Ambicion,” Fama 518

11 | LARRY HARLOW
“Salsa,” Fania SLP 00460

12 | LOS BABYS
“Mbum de Oro,” Peerless 1749

13 | JUAN TORRES
“Vol. XX." Musart 1635

14 | YOLANDA DEL RIO
“Pertenezco A Ti," Arcano 3235

15 | ALBERTO VAZQUEZ
“Unda Lagrima Tuya,” GAS 4121

When Answering Ads . . . Say

You Saw It in Billboard
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sonab Electronics photo

SWEDISH SPEAKERS —Included in new line of Sonab Electronics imported to
U.S. are models OA12, top left, $199 each; OAl4, top right, $269 each; and
0D11, foreground, $139 each. New U.S. subsidiary is in Foster City, Calif.

Sweden’s Sonab Prepares
Electronics Mart Invasion

FOSTER CITY, Calif.—Newest
addition to the growing ranks of
overseas audio manufacturers aim-
ing for a piece of the lucrative U.S,
market is Sweden’s Sonab.

The eight-year-old manufacturer
wholly-owned by the government,
has formed Sonab Electronics Corp.
here as a U.S. subsidiary to import
and distribute its loudspeaker and
electronics products lines.

A limited network of manufac-
turer representatives has been set up
already, according to Lars-Olof
Pehrsson, international marketing
director and vice president of the
new operation. Others will be
named when officials feel they can
assure product delivery and service
back-up in the new markets,

First appointments, some of
which were lined up by Pehrsson
when he attended the recent summer
Consumer Electronics Show in Chi-
cago, include:

Little House of Sound, Salt Lake
City. Olson Sales, Foster City,
Calif.; Steve Sischo Associates,

Seattle; Southwest Representatives,
Inc., Lufkin, Tex., and TMC Sales
Corp., Fort Lee, N.J1.

Initially, Sonab will import and
distribute its well regarded speaker
line, developed by Stig Carlsson,
Swedish engineer and acoustical de-
signer. It consists of four systems us-
ing the patented Ortho Acoustic
principle. Also offered are head-
phones, a stereo receiver and a man-
ual turntable.

Fehm‘.ﬂ.:-n claims the Sonab speak-

(Continwed on page 33)

Audua Tapes In
Quick Sellout

NEW YORK-TDK Electronics
has reported a complete sellout of its
first shipment of 30,000 units of the
new Audua open reel tapes received
from Japan ahead of schedule. Ac-
cording to TDK officials, the sellout
was the result of unprecedented buy-
ing at the Summer CES in Chicago.

The tapes in lengths of 1,200 ($8),
1,800 (5$10.50), and 3,600 ($31.50)-
foot reels were reportedly sold out
long before the shipment was re-
ceived. Backlogged orders are now
being filled from the followup Au-
gust shipment, which totaled at least
30,000 unuts.

lape/Audio/ Video

-

16 REP FIRMS ATTEND

115 Products at Detroit Show

NEW YORK — Approximately
600 consumer electronics dealers
were on hand for the second annual
Michigan ERA (Electronic Repre-
sentative Assn.) Buyers Show, Aug.
18-20 at the Southfield, Mich., Holi-
day Inn outside Detroit. First event
last year pulled about 660.

More than 115 product lines for
1975 were shown by the 16 rep com-
panies at the show, according to Dan
MNeumaier, exhibitor chairman, with
the continued diversification of
audio product reps into other lines
quite evident. About $1.6 million in
orders was written.

Special events included two free
retail sales seminars conducted by
Jack Berman, who heads his own
Inglewood, Calif.-based rep firm,
and six service test equipment audio
seminars with representatives from
Hewlett-Packard London Co. and
Crown International.

“The Berman Institute On Agree-
able Selling™ was given both Mon-
day (19) morning and afternoon,
drawing good audiences. He began
the course more than 21 vears ago
for his own distnibutor and dealer
salesmen, and estimates more than
2.000 have “graduated” in that time.

In 1964, and again in 1968, he
conducted the seminars around the
country on behalf of the National
Electronic Distributors  Assn.
(NEDA), and in 1972 he was key-
nole speaker for NEDA manage-
ment meeungs. Since 1970 Berman
has been conducting similar courses
under ERA sponsorship.

The service seminars were shirt-
sleeve sessions held twice daily, with
personnel from Hewlett-Packard,
London and Crown International
demonstrating such test equipment
as distortion analyzers, stereo gener-
ators, oscilloscopes, digital volt-
meters, oscillators and inter-
demodulation analyzers. Typical
hifi gear was used, with a question-
and-answer period following each
demonstration.

A rundown of the 16 rep firms ex-

By STEPHEN TRAIMAN
hibiting in the 30 display rooms.
with product lines noted in a special
edition of the “Great Lakes ERA
News,” follows:

® Aztec Sales: Columbia Mag-
netics, Gladding/Claricon, Glen-
burn, Innovative Audio Systems,
KLH. Technics by Panasonic,
Tenna.

® Charles Berman Co., South-

NEW YORK-—Welbilt Corp., a
major manufacturer of gas ranges
for 45 years, will become distributor
for the Philharmonic audio line of
Morse Electro Products in New
Y ork. Philadelphia and New Jersey.
It 15 the first acquisition for Welbilt
Marketing Organization, a new
wholly-owned subsidiary.

The move is expected 1o boost the
profit outlooks for both companies,
Welbilt, based in Maspeth, N.Y.,
saw first half sales drop nearly 11
percent to §13.45 million, with a net
loss after special items of $718,349,
versus $264.067 for 1973. Morse,
with headquarters in Stamford,
Conn., saw sales rise almost 9 per-
cent to 337.1 million for the quarter
ended June 30, but profits dropped
nearly 84 percent to $173,000 from
over $1 million a year ago.

Martin Cohn, Welbilt corporate
vice president, sales and marketing,
is president of the new subsidiary.
Key aides Howard Lorsan, sales
manager, and Allan Schimel, key ac-
counts manager, both will play a
large role in expansion.

Philharmonic is Morse’s two-step
distribution line, and spokesman
Stephen Sherman emphasizes the
Welbilt deal does not affect either
the Electrophonic line or the newly
announced high-end stereo equip-

field, Mich.: Display Media, Fidel-
ity Products, Planstiehl. Securette,
SeKure Controls.

® Central Electronic Sales:
Goldline, Leader, Misco, New-
Tronics, Vidaire, Courier.

® Manny Charach Associates,
Inc., Southfield: Audio Magnetics,
(Continued on page 34)

Welbilt to Sell
Morse Audio Line

ment that will bow at the winter
Consumer Electronic Show in Chi-
cago (Billboard, Aug. 24). Electro-
phonic products are marketed direct
through 17 company-owned distrib-
utors in the U.S. and Canada, and
by them to about 30,000 retail out-
lets.

Working with Welbilt at Morse
will be Kurt Kadden, marketing
manager of Philharmonic’s north-
east division. Leonard Trachtman,
senior vice president, marketing, has
been given added responsibility for

(Continued on page 33)

MAGNAVOX
GOES TO SQ

NEW YORK—-Magnavox Co. is
the newest licensee to manufacture
and market audio equipment with
the SQ quadrasonic system." Magna-
vox introduced two receivers with
SQ 4-channel capability in its new
MX hifi component series at the
summer Consumer Electronics
Show in Chicago, and two more MX
receivers with SQ logic decoding are
expected this fall. Other recent an-
nouncements of SQ licenses were
made by Philips and Thomson-
Brandt

Denver MayD&F ChainPromotes Latest Hi-Fi Technology

DENVER—"3ales of quadrasonic
hardware amount to more than half
our sales in our sound department,”
says John Lee, major appliances
buyer of seven May D&F stores
serving the greater Denver area.

I:II'EHA‘I' SUECEES is :rﬂlihl to Dick Robinsen, with one l:lmph seen.

“*We foresaw ‘" as one of the big
Christmas items. So we made certain
every sound department had a quad
demonstration display, or even a "'Q’
room up front. The promotional ef-
forts paid off and we continue to ex-

By ERIC COGGINS

perience growth in sales of quad.”

Lee says that May D&F sound de-
pariments do well with *Q° units
priced at $499. “Bul” he adds, “we
do our real tonnage in units near the
$379 price point.”

Why is *Q" blossoming in the Den-
ver market while only budding in
others? One of the chain’s suppliers
pointed to the basic differences in
the background and make-up of the
people. According to the source,
“People here are very family and
home oriented. When it comes to
bettering the home environment,
they are open to upgrading, and are
easily sold on the *Q’ concept.”

Major appliances make an impor-
tant contribution to the company's
volume and consumer electronic de-
partments have become “hot spots”
in the stores. Departments range
from 1,800 to 2,000 square feet and
are usually located near “sister de-
partments”"—brown goods and white
goods,

All departments are stocked with
a basic assortment that fills the gen-
eral needs of every store. “In certain
areas, where we have a ‘betier’ chien-
lele, we add frosting in terms of
more unusual and far-out merchan-
dise,” Lee notes. “This kind of mer-
chandise we are careful to place in

stores where we know it will move.
We strive to meet the varied needs of
the clientele in each area we oper-
ate.”

Soft goods are i1solated from the
hardware departments and are serv-
iced by a separate buyer. The stores’
record departmenis handle the
needle and cartndge business. Blank

'@‘Rﬂﬂﬂhuﬂrﬂnﬂnam mﬂ;dhﬂays:mhhmm
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tapes are sold in the camera depart-
ments. “Of course,” says Lee, “we
will always get any item for custom-
ers when they come to our depart-
ment and ask.”

Each sound department has a sell-
ing manager. Duties of managers
include helping in making buying

(Continued on page 35)
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High Traffic Isn’t
Enough, Says Chain

By EARL PAIGE

ST. LOUIS—Is high traffic the
number one criterion for store loca-
lion in the consumer electronics
field? Executives at 41-unit Custom
Music Corp. (CMC) here see high
traffic as just one of several elements
but it figured importantly in the
opening recently of what the chain
considers its highest drive-by traffic
outlet at Clayton Rd. and Brent-
wood Blvd. here.

Long-determined as the top auto
traffic intersection in St Louis
County, the Brentwood/Clayton lo-
cation has been under consideration
for 10 years, or ever since CMC was
founded by Byrle Northup, says
Tom Floerchinger, vice president, fi-
nance.

For much of the time in recent
years, a Phillips service station had
stood on the northeast corner spot.
“We have been negotiating for the
location for years,” says Floer-
chinger.

He did not make available figures
on car traffie past the intersection or
the lease figures.

The store also represents a new
focus on sound rooms for the chain
and contains the first the company

has built. It has two installation
bays.

The new store brings the CMC to-
tal to 41 and includes a new one
opened recently in Des Moines,
which makes three in that city.
Number 42 will open next week in
Atlanta where CMC will have nine.
There are six in Indianapolis and 10
in the Kansas City and Topeka area,
plus the 14 here.

The Clayton store is the standard
design of CMC, 3,000 square feet,
and built by the company.

Barbara Gamache, retail develop-
ment director, says location of a
store 15 based on traffic low. compe-
tition, census figures, and what
CMC can determine to be the basic
interests of residents, “the mood of
the area.”

CMC prefers regional shopping
centers by far and has only two mall
sites, It also prefers a free standing
unit, Size 15 dependent on the num-
ber of installation bays but is most
often 3,000 square feet.

CMC plans 10 have 46 stores by
vear-end. according to Pat Morris.
president.

Magtec Sees Upswing
In ‘Q’ Tape Market

LOS ANGELES—The need for
top quality sound while demonstrai-
ing quadrasonic is focusing new at-
tention on open-reel prerecorded
tapes, claim the people at Magtec's
stereotype division.

Sales of open reel have been pick-
ing up bul the company will now
launch a full scale campaign under
the direction of Larry Radom,
recently joining Magtec as sales
manager of the stereotape wing afler
being with WEA in San Francisco.

Magtec’s director of consumer
sales, Bob Bilkiss, says the firm will
spend $10,000 duning the remainder
of this year in a trade journal adver-
tising program along with emphasis
on store point of purchase materials
such as posters and banners.

Magtec has 100 titles in 4-channel
with a suggested list of $11.95 (most
stores discount at least $1). Some of
the most prominent labels are repre-
sented: WEA brands, MCA, RCA,
United Artists,

Bilkiss sees continuing sophis-
tication in open reel. For one thing,
all new titles are being recorded in
T ips. “Basically. we no longer
want to release unless in 72" he
says. Thus ends the incompalibility
problem wherein many titles were
available at 3% ips.

Director of engineering Mike

Cadwallader is looking into Dolby
processing and new coatings (oo,
other indications of greater sophis-
tication.

In terms of packaging, Magtec is
continuing to stress a distinct. label
and rainbow colored border to dis-
tinguish quad.

In the duplicating division, Bilkiss
claims Magtec has two shifts going
operating 10 slaves 16 hours a day.

Magtec has received its largest
ever contract for basically spoken
word duplicating, a 135.000-piece
cassette order from the Library of
Congress division of the blind and
physically handicapped.

Recent changes at Magtec include
the resignation of Herb Dale. Joe
Washington is now customer service
director. Len Feldman continues as
executive vice president reporting to
5. Gerold Stone, president. Bilkiss,
Radom and Washinglon report to
Feldman.

Juiced, No Doubt

EASTBOURNE, Eng.—Charles
Roberts, a dedicated gardener, last
week showed friends a 4%4-pound to-
mato he raised himsell. A stereo
buff, the 62-year-old sound freak
said he hypoed its growth by fitting
headphones around it and feeding it
stereo music from dawn to sundown,

Plranatiehl

neadle types . .

pltanstichl”
needle guide
gives yéumore

More s&t model numbers . . . More hard-to-find

. More cross reference information,
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you'll be able
to sell more LONG PROFIT Replacameant Needles,

WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON 5T./ BOX 488 / WAUKEGAN, ILL. 60085
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Superscope
Adds 2 New
Recorders

LOS ANGELES—Superscope
will have two new miniature cassette
recorders in dealers’ hands next
month, as the manufacturer gradu-
ally introduces competing units tied
to the phase-out of its Sony distribu-
tion agreement through 1979.

Models C-106 and C-108 both
feature built-in condenser micro-
phones, pushbutton controls, auto-
matic mechanism shutoff (AMS) in
play and record modes, dual fly-
wheels to reduce wow and flutter,
servo-control motors, auto level
recording control, cue and review,
locking fast forward and rewind,
record and pause control interlock,
earphone monitor jack and record
level/battery strength indicator.

Atsuggested list of $139.95, the C-
108 weighs 2.8 pounds; dimensions
are 1% inches x 3-5/16 x 5%; fea-
tures all-aluminum construction,
three-digit tape counter, carrying
case and shoulder strap.

Model C-106 15 2.6 pounds in a
slightly larger case 2 inches x4 x 7, at
suggest list of $99.95. It offers a tri-
pod mount for an optional pistol
grip with remote control stop/start
feature at $7.95, usable for inter-
views or recording home movies.

Both units operate on 4 “AA™ bat-
teries, or from an optional AC Ni-
Cad battery pack, at $13.95,

LCA Corp. photo

DEAL CLINCHED—Formally announcing acquisition of Weltron Corp. by LCA
Corp. (Billboard, July 13) at Aug. 15 press converence, from left, are Pratt
Winston, Weltron vice president/general manager; Daniel Jacobson, new
Weltron president and also head of LCA's Vanity Fair division; and Stanley
Cohen, Weltron marketing vice president. In foreground is latest in line of
Weltron's “‘Shape of Sound™ customized home electronics stereo packages.

7,500 ROOMS AVAILABLE

80% of Space at Chi Show Sold

NEW YORK —~More than 80 pe
cent of the available space for |J1::
1975 Winter Consumer Electronics
Show in Chicago has already been
sold, according to Jack Wayman,
staff vice president, the Consumer
Electronics Group of the EIA, spon-
sor and producer of the annual
evenlL

Wayman also says that for the first
tume the show will utilize all the ex-
hibit space at the Conrad Hilton Ho-
tel. its home for the past two years,
This space includes large exhibit
halls, ballrooms and spacious public
rooms.

The show producers have also se-
cured more than 7,500 hotel rooms

and suites in the greater Chicago
area for the accommodation of ex-
hibitors and trade visitors. Dates are
Jan. 5-8, 1975, following what Way-
man terms the successful Sunday-
Wednesday format of the Summer
CES.

Wayman says that the 1975 Win-
ter CES will be a total marketplace
for consumer electronics products,
phonographs, audio compacts and
component systems, lape equipment
and other products and accessories.

Partial list of exhibitors to date in-
clude, Aiko, Ampex, Arvin, Audio
Magnetics, Automatic Radio,
BASF, Berkey Photo, Bigston Corp.,
Brother International.

115 Products at Detroit

e Continued from page 32

Brother, Micro Electronics,
sonic, Surveyor.

® FElectronic Associates: Capitol
Magnetics (Audio Devices). Ross
Electronics, Tamura Electronics,
VPL

® Ted Firaneck Sales: LE. Manu-
facturing, Jensen Sound Labora-
tories, Pilot

® Flora-Ohman, Inec., Detroit:
Creative Environments, dbx, Edi-
tall, Ferrograph, Garrard, Janszen,
Kenwood, Maxell, Pickering, SAE.
Teac, Thorens, Watts,

® Lark Associates, Taylor: Web-
cor Electronics.

® Max Lipin & Associates, Tay-
lor: G.O.E.. Hitachi.

® Robert Milsk Co., Inc., South-
field: Fisher Studio Standard, H W,
Sams Books, Irish Tape, JFD Elec-
tronics, 3M Test Equipment & Wol-
lensak, Musicenter by Fisher, Quam
Speakers, Regency Electronics,
Robins Industries, Speaker Systems,
Telephonics Headphones, Uher of
America, Vanco.

® Don Neumaier & Associates,
Detroit & Grand Rapids: Akai,

Pana-
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BASF Tape, Jiliette, Lear Jet, Mag-
num-Opus, Rectilinear, Sansui,
Sankyo Seiki, Superex, Vanity Fair,
Wald Sound.

e Riley & Petchell Sales: Audio
Technica, Benjamin/Miracord. Dy-
naco, Electro-Voice, Gambler-John-
son, JVC America, Vor Industries.

® Rodco Sales: Ess & Ess, Gibbs-
Hammond Sound Products, K ustom
K reations, Superscope Storyteller.

® Schroeder Sales Co.: AR
Speakers, BSR Electronics Inc. &
BSR (USA) Lid.. Koss, Neosonic,
Nikko.

@ Shalco, Inc., Ferndale: AKG/
Philips, Hy-Gain, Mura.

® Pete Turgeon Associates, Inc.,
Detroit: Automatic Radio, Fentone,
Hanimex Electronics, Miida Elec-
tronics, National Electronics, Rotel
of America, Shibata Cartridges,
Triumph Electronics.

In addition 1o Neumaier, the ERA
Show Committee included co-chair-
men Pete Turgeon, Turgeon & Asso-
ciates, and Bill McCall, Shalco; Phil
Flora, Flora-Ohman; Chuck Milsk,
Robert Milsk Co.: Larry Firsten, Az-
tec Sales; Tom Augello, John Mer-
chant and Dave Wakefield.

BSR-USA,

Capehart, Capitol Magnetics, Car
Tapes. Casemakers, Certron, Clar-
ion Corp,, Columbia Magnetics,
Craig Corp., Custom Case, Dyn
Electronics, Electrophonic Corp,,
Emerson Radio, Empire Scientific,
Ess & Ess, General Electric, Glen-
burn/McDonald, Grundig, GTE
Sylvania, Hegeman Labs, Hitachi,
Inland Dynatronics, Jensen Sound,
J.LL. Corp., KLH, Koss, Lake Elec-

tronics and Le-Bo.

Panasonic Meet
At N.Y. Hilton

NEW YORK-—Panasonic Auto
Products will hold the first of three
regional sales meetings at the Hilton
Hotel here Sept 3-5. Discussions
will center around the firm's market-
ing and merchandising plans for its
fall/winter line of products.

The two succeeding meetings will
be held at O'Hare International Ho-
tel, Chicago, Sept. 8-10, and C'Est
Bon Hotel, Park City, Utah, Sept.
11-13.

The meetings will be hosted by
Cal Shera, vice president and gen-
eral manager Panasonic’s Special
Products division, and Clark Jones,
newly named national sales man-
ager, automotive products.

Radio Shack’s
2,000 Outlets

NEW YORK-—The Radio Shack
chain of audio electronics shops has
upped its number of outlets across
the nation to more than 2,000 with
the opening last month of 11 new
SLoTes.

The new shops are located in Win-
ter Haven, Fla.; Denver: Orem,
Utah: Gladstone, Mo.; Golden Val-
ley, Minn.: Clarksburg, W. Va.: En-
cino and Concord, Calif.: Lebanon,
Pa.: Nashua, N.H.: and Fairfield,
Conn.
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Promo Pays Off For May D&F

® Continued from page 32
decisions and overseeing com-
missioned sales personnel.

Each department has its own reg-
ister. This is warranted by the vol-
ume of business and it is convenient
for customers. Almost all items car-
ried by May D&F are classified as
packaged systems. “We are a depart-
ment store, not a specialty shop,”
Lee reminds. “At present, we are not
geared to sell more expensive lines
like Fisher, Kenwood, or even the
higher extension of our Panasonic
line, Technica. The lines currently
handled include Panasonic, Sony,
Miida, MGA, Zenith, Electro-
phonic, Magnavox and Lloyds. In
the future, we plan to expand our
departments to include specialty
shop lines.”

According to Lee, “Depariment
stores must create an llﬂ]ﬂﬂphﬂ]‘c.
They must have a big over-all blan-
ket that says, “This is really a strong
draw. We have men’s areas and we
have women's areas. It makes a very
convenient way to shop. So, we have
very high customer acceptance—but
it 1s in the total mix. In a specialty
operation, the image covers just

sound. Our image, however, encom-
passes all the facets of the differ-
ent merchandise we sell; a much
broader base o draw a wider clien-
tele.”

Also, according to Lee, credit of-
fered by May D&F is a fantastic aid
in selling tonnage sound hardware,
“To make buying decisions simple
for our customers, a variety of credit
plans are offered. They include re-
volving and 30 and 90-day charge
plans, as well as bank cards. We
push credit. Tags on all displayed
merchandise show the amount of
monthly payment as well as the total
price. It1s a lot easier to sell toward a
small monthly payment than a total
figure. Probably 75 percent of sound
sales are closed through credit.”

Display is an important part of the
success of the sound departments,
Lee thinks. Credit for display and
presentation goes to Dick Robinson,
head of display for the seven store
chain,

“May D&F sound centers are
merchandised quite differently from
its brown goods departments,” Rob-
inson indicates. “In brown goods,
the cabinetry must be dramatized.

Home Electronics
Sales In a Slump

NEW YORK—With the exception
of consoles and home radios, the en-
tire domestic market sales to dealers
of consumer electronics equipment
were down iri July, according to fig-
ures released by the Markeling Serv-
ices Dept. of the Electronic Indus-
ines Assn. (ELA).

Also down, with the exception of
automotive stereo products and
transceivers, were imports of con-
sumer electronics products, through
June only.

The figures show that during July,
console sales on the domestic market
were up by 11 percent over the same
period last year, although for the
first 30 weeks of the year they were
down 4.8 percent from the same pe-
riod in 1973.

Portable and table phonograph
sales to dealers on the domestic mar-
ket were down by 9.7 percent during
July, and further down by 33.5 per-
cet during the first 30 weeks of the
year.

Domestic sales of AM radios were

3M Intros New
Videocassette

ST. PAUL, Minn.—A new Scoich
brand U-matic videocassette with
improved stop-motion capabilities
and abrasivity charactistics has been
introduced by the 3M Company.

Designated UCA, the new cas-
settes supersede the UC series while
maintaining features such as high
energy ferric oxide coaling, perma-
nent lubrication, and exclusive back
treatment for scratch and static
build-up resistance. The new tape
has an improved binder system for
maximum stop-motion effec-
tveness, important in cueing and
electronic editing.

Both series are fully compatible
with all standard %-inch U-matic
systemns, Cassettes are manufactured
in 10, 20, 30, 40, 50 and 60-minute
lengths, in either a plastic shipper/
storage container or soft vinyl book
pack container. Price on the new
UCA videocasselle remains un-
changed from that of the UC cas-
seltes.

]

up by 24.8 percent during July,
thnugh off by 29.4 percent dunng
the first 30 weeks of 1974. FM radio
sales, on the other hand, jumped by
64.4 percent during July, which gave
them a 8.4 percent increase during
the first 30 weeks of 1974,

Overall domestic-sales of automo-
bile radios were down by 14.3 per-
cent dunng July, and 23.8 percent
during the 30-week period.

Among the imporis, videotape
equipment tumbled by 61.6 percent,
and audio tape equipment also
dropped by 12,9 percent during
June.

Automobile radios were up by
42.9 percent but home radio imports
were down by more than 19 percent
during the same period. Also down
were phunug,raphs minus 17.6 per-
cent; automatic changers, down by
8.3 percent, and manual changers,

off by 19.4 percent.

Curiously, reel-to-reel recorders
registered a 1.4 percent increase, but
cassette and 8-track cartridge
recorders were down by 14.4 per-
cent, and their player counterparts
were down by [9.1 percent. Au-
tomotive tape equipment imports
were down by 7.4 percent,

Shure Selling
Unique Speaker

EVANSTON, Ill.—Shure Broth-
ers Inc. is introducing a high fre-
quency accessory speaker that ex-
tends the frequency range of the
master speaker to 18,000 Hz.

Model VA305-HF 1s designed 1o
be used in parallel with Shure Vocal
Master sound speaker systems
VA300-5 or VA3DIS, and to be pow-
ered by a separate console or ampli-
fier. Up to three of the new speakers
can be used with each master system.

The expanded high frequency
range makes the system effective for
live or recorded high fdelity re-
sponse for full range musical mate-
rial, according to engineers at Shure
Brothers.

List price of each speaker is
$119.50.

Customers are interested in and pay-
ing for the beauty and drama of the
woodwork, not just the electronics
involved. In brown goods, the classic
display approach is effective—the
shag carpel, the furniture settings,
the vignette of a room which en-
hances the visible qualities of the
products.”

Display and design in May D&F
sound departments are not tradi-
tional. *The approach is more stark.
We stress artistic values such as ul-
tra-modern lines with black. bold
green, and accent colors ... an at-
mosphere that suggests that we are
really into sound quality, rather
than fine carpentry. We have found
that medium-fi, as well as hi-fi, cus-
tomers are more interested in the
quality of the electronics and the
sound produced, rather than Medi-
terranean or Provincial.”

While some department store
chains have been strong in private
label merchandise, May D&F has
taken an opposite approach. “No
way are you going to get the same
action with private labels that you
do with known brands,” Lee suggest.
“Al least with hardware items. You
are known to a broader range of po-
tential customers when you offer an
expansive selection of names people
trust. We have availability of corpo-
rate private labeling . . . but we won't
touch it.”

Since most manufacturers require
that service go through accredited
warranty stations, that is the route
May D&F poes. “We do have a serv-
ice department and do service some
items there, mostly major appli-
ances. Generally, we are satisfied
with the depth of most of the manu-
facturers’ warranties,” Lee con-
cludes.

Sonab In
U.S. Mart

® Continued from page 32

ers were the first to operate on the
omidirectional principle, with three
of the systems available as matched
pairs. All units are tested as stereo
pairs for proper alignment in a
sound room resembling typical
home listening surmundmgs instead
of a typical bare acoustic measure-
ment chamber.

Speaker models include the
ODII, a bass-reflex type with 40
walts RMS, midrange speaker,
matching dynamic tweeter in a 10-
inch cube, priced a1 $139; OAl2isa
floor model which relies on reflected
sound, with 40 watts RMS, bass/
midrange speaker, two dynamic
tweeters: 18 inches high, 8 wide, 13
deep: priced at 5199; OAl4 is a
larger unit, 22 inches high, 9 wide,
|7 deep, also using a base/midrange
combo with four tweeters, 40 watls
RMS, frequency response from 25 to
18,000 Hz, priced at $269.

Top of the line is the OA®, techni-
cally a bi-amplified three-way sys-
tem with twin electric crossover net-
works, 50 watts RMS, bass speaker
powered by an energizer, priced at
$599.

Other items now offered include
an R3000 stereo receiver with 30
watts RMS per channel, at $399.95;
model 65F manual turntable with
hydraulically-balanced pickup arm,
wow and flutter claimed at + 0.08
percent, priced at $169.95; and two
pairs of dynamic headphones. the
H-20 in black at $59.50 and H-10 in
red at $49.50.

Pehrsson also notes that Sonab of-
fers a fve-year speaker warranty,
two years on headphones, one year
on turntables.

Car Stereo

J.L Debuts 6 Miniaturized Units;
‘Think Small’ Theme of New Line

NEW YORK—The J.L.L. Corp. of
America is stressing miniaturization
in its new line of car stereo equip-
ment now being shipped to dealers
and distributors. Six models are of-
fered in various configurations.

Top of the line is model 842, de-
scribed by J.LL. engineers as being
o small that one model fits all cars
without dashboard cutting. The
AM/FM/FM MPX unit with
synthesized 4-channel circuitry also
features a special convertible nose-
piece gasket for custom mounting in
both domestic and imported cars.

Another mini-model is the 828, an
8-track stereo player designed for
under-dash use. It delivers 10 watts
RMS of power and other features in-
clude automatic start and track se-
lection, and illuminated numerical
program selector.

Welbilt Takes On
More Hi-Fi Line

® Continued from page 32

the entire line, following the resigna-
tion of general manager Don Lom-
bardi.

For Welbilt, the new subsidiary is
just beginning with the Morse line.
Cohn already is nepgotiating for
other goods, and hopes to announce
several other distribution deals
shortly.

Already set for Sept. 4-5 is a New
York metro dealer show for the new
Welbilt range line and the Morse
Philharmonic product array, under
a tent to be set up adjacent to the
Maspeth plant. Traditional Welbilt
dealers will form the nucleus of
audio outlets.

“If we can do with audio what we
doin gas ranges, we'll be in an excel-
lent position,” Cohn notes. “We al-
ready have excellent coverage of
white goods dealers and hope to do
as well with brown goods in depart-
ment stores, audio shops and other
locations.™

He explains that Welbilt has been
re-emphasizing the local markets in
the last four to five years, partic-
ularly the New York metro area
which was the prime Welbilt market
until post-World War 11 expansion.

“We have the dealer relationship,
sales administration, trucking, ware-
housing, all we need to make it

‘work,” he concludes.

Another micro-mini unit is the
cassetie model 601. Also an in-dash
unit, this system, like its 8-track
counterpart, can be fitted into any
model car without dashboard cut-
ting. It also features AM/FM/FM
MPX radio, full-range adjustable
shafts, and special convertible nose-
piece gasket for custom mounting in
both domestic and foreign cars.

JIL’s model 822 is an under-
dash stereo system, with FM multi-
plex radio. The unit is capable of de-
livering up to 12 watts RMS power,
both channels operating. Other fea-
tures include seven integrated cir-
cuits, a digital computer program in-
dicator, built-in burglar alarm,
local/repeat switch, head alignment,
slide controls for volume, and il-
luminating dial pointer for stereo
beam.

Model 841 is another compact in-
dash 8-track player with AM/FM/
FM MPX radio. It also delivers 12
watts RMS power, and features inte-
grated circuitry, front end head
alignment, antenna trimmer, full ad-
justable shafts. It can also be
mounted into the dash of both do-
mestic and foreign cars without
dashboard cutting.

Rounding out the line is the
model 701, AM/FM/FM MPX
stereo radio also designed for cus-
tom fitting. Features include push-
button tuner that can be lengthened
or shortened to custom fit dashboard
depth variations, and shafts that are
adjustable side to side to fit different

" sizes of dashboard openings.
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do you

need 8-track lubricated tape,
cassette tape, C-0's or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES

— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Allen Hd., Woodmere, M.Y. 11598
Phone (516} 420-B558
Florida—Flagler Plaza Bidg
4100 W. Flager
Phone (305) 448-9038

Miami

Streest

LET'S MAKE

#HUL-8

Write us for Catalog and
SPECIAL DEAL Todayf

Custom (Case Miq. Co., Inc.

6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C. 28303
Phone: Area Code 919-B67-6111

35

advoania ri6l 'LE LSNONY


www.americanradiohistory.com

Some of your friends on 20th Century

The DeFranco Family
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TWO YEARS LATER...
WHERE YOUR FRIENDS ARE

RECORDS

A Subsidiary of: Twentieth Century-Fox Film Corporation
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"Everyone’s talking about Russ Regan and what a wonderful job he has done with 20th Century in just two short years."

Congratulations Russ,
Angel Photo Colon Service, Jnc.

www americanradiohistorv com
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To Russ, for the Best Gold of All-“Profits”
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20th Century Records president Russ Regan proudly holds
a special award from corporation chairman Dennis Stanfil '
and Gordon Stulberg: “To Russ. With appreciation for the = !
best gold of all—profits in the first year. Dennis and Gordon."
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Section sponsored by associates and friends of 20th Century Records

AUGUST 31, 1974, BILLBOARD

Russ' Monday morning meetings with staff members listening to new product (from left) Tom Hayden, Hosea Wilson, Norm
Winter, Paul Lovelace, Mick Brown, Terry Fletcher, Tom Rodden, Macey Lipman, David Biondolillo, Sandy Spidell and Pete
Pasternack. That's Russ Regan directing.

Sometimes

Nice Guys
Come In First

The
Russ Regan

By NAT FREEDLAND

When 20th Century-Fox films early in 1972 decided to di-
versify their entertainment activities by establishing a con-
temporary record label, they set aside a budget of $1 million a
year for the first three years to get it off the ground.

However, president Russ Regan only dipped into a small
portion of the allocation over a six-month period before the
new 20th Century Records began paying its own way and
showing a profit.

This Spring, Regan took over the Whisky one night to
hand out gold records to many of the artists and staffers aid-
ing in 20th's four gold albums, six gold and one platinum sin-
gles.

After Regan was through dispensing the largesse a sur-
prise special plaque was handed Russ from 20th Century-Fox
president Gordon Stulberg and board chairman Dennis Stan-
fill which thanked Regan for; “The best gold of all—profits the
first year.”" Billboard also voted Regan a 1973 coveted Trend-
setter Award for 20th's first-year success, and the National
Association of Recording Merchandisers awarded Russ a
presidential citation.

In today's ultra-competitive record market, it is indeed a
remarkable achievement to establish a successful money-
making independent record corporation from scratch. Of the
few companies which have even attempted it in recent years,
far more are still struggling along than have taken off.

And although two or three young labels are now breaking
their acts on the charts with reasonable consistency, certainly
no other independent label founded in the 1970s has earned
a wall of gold records.

The doors of 20th Century Records opened Sept. 1, 1972,
at B255 Sunset Blvd. in Hollywood. This is Russ Regan's lucky
building, where he took over MCA's floundering new Uni label
in 1967 and personally brought in MCA's two greatest record
star moneymakers; Neil Diamond, who has since transferred
to Columbia on a $5 million deal, and Elton John, who just re-
newed with MCA for $8 million. A&M's first offices were also at
this very site.

However, Russ is likely to have outgrown the lucky building
by the time the lease runs out next year. The 20th label
started with four executives recruited from Regan's MCA
team, plus their secretaries. Now there are some 35 employ-
ees. Twentieth has taken over the entire building but is bulg-
ing at the seams.

Yet despite the exploding fixed overhead costs, Russ
states flatly that 20th's second year earnings are even greater
than the successful opening.

What does it take to kick off a successful record company
in the hard-sell 1970s? Primarily, it seems to take Russ Regan
or a close facsimile. With 20th, this is actually the second time
Regan has taken a label from the infant stage and nursed it to
a smash.

Under Regan, the fledgling Uni label had nine gold al-
bums, two platinum albums and eleven gold singles.

Regan stayed on as Uni vice president, general manager
and holder of wide company responsibilities in a&r as all la-
bels were phased into the one MCA Records line. Then in
June, 1972, came the call from 20th Century-Fox.

As Russ recalls, “They didn't expect me to be available but
decided to give it a try anyway.”' But the 20th guery came just
at the time when Regan was restlessly deciding he couldn’t
really rise any higher in the current MCA Records structure
and was ready for a new challenge,

Regan gave his notice to MCA at the beginning of the sum-
mer. He set up shop in his lucky building by September. Three
days after the new 20th label moved in, his first tape listening
marathon was interrupted by a phone call from Chicago-
based producer Clarence Johnson who announced he'd just
cut a guaranteed million-record seller and Russ should fly to
Chicago at once.

Regan was sufficiently convinced to catch the night'’s last
flight to the Windy City where Johnson picked him up at the
airport, drove to the producer's apartment and played no less
than 12 song tapes before Regan found something he liked.

But that 12th tape was "Love Jones' by a young soul ag-
gregation, the Brighter Side Of Darkness. It turned out to be
20th's very first gold record.

The next major development was in itself enough to en-
sure the pre-eminence of 20th Century Records. An estab-
lished but not-widely-known soul producer, whose group had
a hit for Regan at MCA with “Walkin’ In the Rain," came to
Russ seeking to record as an artist on his own.

It was Barry White, whose output has given 20th the bulk
of its gold with Love Unlimited, the Love Unlimited Orchestra
and super-basso White, himself. After White's first singles set

Stereo—that pretty well says
it as Eiton John (left) and
MNeil Diamond express
friendship with Regan
that surrounds a long
relationship with each
artist.

him up as a million-selling artist, he bought back Love Unlim-
ited's contract from MCA, paying $35,000 specifically for the
femme vocal trio's already-recorded next album.

This album contained the orchestral '‘Love's Theme,"
which has so far sold 1.5 million singles for 20th, spurred the
sale of 1.3 million LPs and established the Love Unlimited Or-
chestra as a top record act in its own right.

Russ Regan is a near-unique combination of golden-eared
a&r man, doggedly effective promotion legend and informal
but all-around record company administrator.

“It's hit product that counts," is his professional creed. “'If
you don't put out records that deserve to be hits, your com-
pany can't be effective no matter how good the promotion
and merchandising personnel is."

Another Regan hallmark is his willingness to “work'’ a
record he believes in month after month when most other la-
bels would just shrug it off as an unfortunate stiff. This bull-
dog policy made a gold single out of Maureen McGovern's
“The Morning After,'" Oscar-winning film theme, after some
eight months of never say die efforts.

Regan entered the business end of the music industry in
1960 as a promotion man with Buckeye Distributors, a local
Los Angeles operation and then moved to a larger regional
distributorship, Record Merchandising.

He switched over to the record label side of things in 1965
as general manager of Warner Bros." now-defunct soul label,
Loma.

Previous to all this, Russ had first gotten into showbiz as a
singer, writer and sometime producer. In 1959 he had two
non-hit singles on Capitol as an artist and also produced one
of the year’'s Xmas hits for the label, *"The Happy Reindeer"
by Dancer, Prancer and Nervous.

He had arrived in Los Angeles from his native upstate
Stockton in 1956 after a stint of Mexico goldmining. While try-
ing to get his singing break, he made a comfortable income as
a salesman for Gallo wine.

A close look at the spelling of the Regan surname reveals it

(Continued on page TC-6)
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e Continwed from page TC-4
is not the Irish ""Regan." Rather, Russ is Armenian: from a
mid-California agricultural region that has a widespread mi-
nority of Armenian descent.

For this special interview, Russ revealed for the first time
that he was Sonny Bono's original Armenian singing partner.
Regan and Sonny actually had a record released on the Arvee
label by their short-lived group they called the Checkmates.
Just think, if Regan had met the half-Armenian Cher before
Sonny, a superstar singing team of the '70s might have been
. . . Russ & Cher,

However, singing's loss was the behind-the-scenes record
industry’'s gain. Regan's naturally outgoing and enthusiastic
personality made him a surefire fast success as a promotion
man and once he got a chance to express his own artistic judg-
ments through a company, he revealed himself as one of to-
day's great a&r ears.

Beyond question, Regan is one of the best-liked leaders in
the record business. He is remarkably friendly and straight-

forward in his dealings, one of the most approachable label
presidents around. He even prefers to listen to all submitted
audition tapes himself, whenever possible.

Regan's well-balanced private life is no doubt responsible
for much of his equanimity. For the past six years he has been
married to a striking blonde named Judy, to whom he gladly
gives full credit *‘for keeping a good marriage going despite all
the pressures of this business."

The couple has a son of five, Marco, and Judy Regan is cur-
rently expecting their second child. To prepare for the coming
family expansion, the Regans last month moved to a larger

home in woodsily casual Beverly Glen Canyon.

Another strong business accomplishment of Regan's is
his ability to hold together a long-lasting executive team that
functions almost as closely as a family. The four executives
who started 20th with him are all still with the label and had
also worked with Regan at either Uni or MCA.

These record men, who will be seen in more detail in other

(Continued on page TC-8)
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Platinum single award is presented DeFranco Family with congratulations by 20th Century-Fox Film Corp. chairman Dennis
Stanfill and the firm's president Gordon Stulberg (right).

To Russ, Tom, Dave

and all our friends at

Barry White receiving an award.

AUGUST 31, 1974, BILLBOARD

' 20th Century Records

Best Wishes

from all your friends at

Modern Album \
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Congratulations to Russ Regan
and All of Our Friends

at

20th Century Records

Bridgeport Music, Inc.
Detroit, Michigan
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Judy (Ms. Russ) Regan and Stanfill at Whiskey a Go Go awards party.

e Cantintied from page TC-6

stories in this special, are vice president-general manager
Tom Rodden, national promotion director Paul Lovelace, na-
tional soul promotion director Hosea Wilson and controller
Rene Krikorian.

“| rely very heavily on Tom Rodden to assist me in making
things happen in every department. Tom keeps long hours
and is generally the one who's last to leave the premises. He's
very articulate and has made a goed impression for the com-
pany. We're fortunate to have him with us.”

Other 20th staffers who joined the Regan team more
recently have been given the opportunity to grow with the la-
bel. Young Peter Pasternak, son of famed film producer Joe
Pasternak, was recently shifted from artist relations to inter-
national merchandising director. His replacement, Tom Hay-
den, was promoted from the mailroom, in line with 20th policy
of upping staff from within as much as possible.

Pasternak and Regan will be spending much time in Eng-
land this fall as 20th converts to its own U.K. label identity.
The 20th product will continue to be distributed by FPye, but
will now carry a 20th Century Records logo and signal the start
of 20th's more active participation in th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>