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GRT-Vanguard Plot
Massive Tape Issue

By STEPHEN TRAIMAN

NEW YORK-—In what may be
the largest single tape release for a
major classical label, GRT will offer
around 50 Vanguard catalog titles in
a reconfigured stereo B-track car-
tndge, backed by an extensive Octo-
ber promoton campaign.

The music tape division’s move in
stimulaung the classical ¥-track
market 15 part of the firm’s broad-
ened marketing thrust, noted
iw.:cl:nllj_.' in an exclusive interview by
Bert Nordin, GRT president and
chiel’ executive officer (Billboard,
July &)

Lt will be the hirst major release un-
der GRT's licensing agreement for
Vanguard product in B-track, offer-

(Continued on page 1y

U.K. Piracy
‘Not Waning’

By GERRY MULLIGAN
(Music Week Sraff Writer)

LONDON—-Some 500,000 p-
rated tapes and approximately
SO000 pirate and bootleg albums
were sold in the UK. last year, ac-
cording to an annual report released
by the Briush Phonograph Industry.

Despite BPI's successful drive
against pirates—more than 100 cases
have been handled in the courts or
privately in the past 12 months—the
flow of illegal product has not
waned in the UK., says BPI director
Geolfrey Bndge.

“*The success of the RIAA's cam-
paign in the U.5. means that the
Amencan ].'.Illl'n'.il.{'h dlic oW 1.‘.|'1.I':]]:,'
searching for export markets and the

Expansion Seen
By Poly’s Farr

By ROBERT SOBEL

NEW YORK-Wornall “Bill”
Farr, newly appointed president of
Polydor, Inc. (see Executive Turn-
table), sees the company broadening
iis product base worldwide and the
expansion of artist and repertoire
activities 1n all music areas,

Stating that it would be "prema-
ture™ 1o speak in detail on the direc-
tion the company would now take
under his helm, Farr nevertheless
says the company will give greater
emphasis to broadening the ex-
change of product between Polydor
affiliates worldwide and their U.S
siSler.

(Continwed on page ]

100-Plus
FM Stations
Using Dolby

By RADCLIFFE JOE
NEW YORK —More than 100 FM
radio stations across the country
have shifted 1o use of the Dolby B-
I'ype noise reduction system 1n their
transmussions since Dolby Labs re-
ceived the green light from the FCC
for use of the equipment in broad-
casting (Billboard, July 27).
Consumer audio equipment man-
ufacturers are also rushing to in-
clude the Dolby system mn their FM
receiver units. Marantz, Akai, La-
fayetle and Harman-Kardon al-
ready have the system included in
some of their receiver/ tuner models,
and officials at Dolby predict that by
the 1975 Summer CES. most key
equipment manufacturers will be of-
fering Dolbyized FM equipment
(Continued on page 10)

Senate Approves
Copyright Change

Rock Concerts
On Vegas Strip

LAS VEGAS—Producer Gary
Maseef and the Sahara Hotel are
teaming to present the first regular
series of CONEmMparary MUSIC Con-
certs on the Strip in this city's
hastory.

MNaseef has rented the Sahara’s
Space Centerconvention facility and
has set Sly and the Family Stone for
the launching concert, Oct. 12, Two
shows will be presented at 9 p.m.
and 2 a.m. with a $5.50and $6.50 ad-
mission charge, respecuvely.

{(ther acts mentioned by the vet-
eran rock promoter for the series to
be called “Sahara Command Per-

(Continued on page 20)

By MILDRED HALL

WASHINGTON—-The Senate
whipped through passage of the
copyright revision hill 8, 1361 last
Monday (9), killing the record per-
formance rovalty n & discouraging
67 10 8 vote on the Ervin amend-
Ment

Alter an opening cohate of one
hour, Sen. Sam Ervin (D-S, Car)
won his battle 1o delete the nght of
cu[.'-_'-r'nghl::d recordings 10 :u]]c..-L
performance royalty from any com-
mercial play by broadcasters, .|lll*¢'
boxes, cable TV, background serv-
ices or any other profit-making users
of recordings.

Other action was better for the

record industry and for owners of

expiring copyrights. Sen. John L
McClellan (D.-Ark.), author and
manager of the revision, won Senate
approval of dn intenim separate Sen-
ate antipiracy bill, containing the

(Continued on page 10)

Ann Arbor Fest
Good (and Bad)

Bv JIM FISHEL

WINDSOR, Canada — The 1974
Ann Arbor Blues and Jazz Fesuval
in Exile staged here Sept. 6-5 was a
total musical success, but an over-all
financial bust with the promoters
losing an esumated $80,000-
100 000, As a result, the promoters
made themselves unavailable, and
most of the performing artists
weren't pad.

The festival began on a sour note,
when Canadian authonues cracked

down on the vouthful audience and
began arresting more than 150 for

narcotic and alcohol violatuons.
“We really don’t need these prob-
(Continued on page 12}

This month, DARK HORSE RECORDS will release s first two albums:
SPLINTER “THE PLACE | LOVE" (SF 22001} and "SHANKAR FAMILY AND
FRIENDS" (SP 22002). Dark Horse has the exclusive producership of
Gearge Harrison and will be distnibuled warldwide by ABM Records.
{Advartisamant)

LK. and Europe are prime targets,”
ne says

In condueting uts fighe, the BPI in-
curred total costs, including legal

A “Giant” of a country welcome to “Little David Witkins" (MCA-445). MCA
Records proodly presents a debut album from “Little David ™ & falented
song wnter, who penned many 2 hit country tune for others. We're so
proud of hum that September will be fhis manth for an intensive marketing
Campalgn

{ Canfinued on page 49} (Advariisamant)

MINNIE RIPERTON: THEVOICE OF AN
ANGEL.HER FIRST SOLOALBUMANDATOUR
THAT'S SETCITYAFTERCITYABLAZE HAVE
MADE MINNIE ONE OF THE YEAR’S FASTEST
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RIAA ‘Grateful’ For
Senate Copyright Act

LOS ANGELES—~The Recording
Industry Assn. of America (RIAA) is
“truly grateful” for the full Senate’s
passage last week of antipiracy
copyright legislation, states Stanley
Gortikov, the RIAA’s president.

In a formal statement, Gortikov
notes last week's action “paves the
way for the final legislative steps in
gaining permanent protection. The
Senate’s action was particularly re-
warding in view of the imminence of
the Congressional recess and the end
of the year lapse of the current law.”

The RIAA was “understandably
disappointed but not surprised,”
Gortikov says of the Senate’s refusal
1o vote in a performance rights roy-
alty for musicians, artists and record
labels.

“But the political pressures
brought by broadcasters were over-
whelming. The issue remains very
much alive.”

Gortikov notes that Sen. Hugh
Scott has indicated his intention to
launch a separate performance
rights bill in the Senate early next
year.

“Sen. McClellan has authonzed
Sen. Scott to conduct extensive hear-
ings to air fully the issues and
equities.

“RIAA is offering full coopera-
tion to Sen. Scott in assembling per-
tinent data and we shall vigorously
work for the issues to be resolved on
their merits, not their politics.”

Imported Rock LPs
A Bloomin’ Business

By BOB KIRSCH

LOS ANGELES—The importing
of rock LPs from England and Eu-
rope has become big business over
the past few years. Key importer
JEM Records, in 5. Plainfield, N.J.,
is helping its own cause along by
servicing rackjobbers as well as deal-
ers, employing a radio promotion

man, conducting ils own in-store

merchandising campaigns and own-
ing half of Passport Records, the la-
bel which has Nektar.

40% WB Sales
Is Rock—Smith

By NAT FREEDLAND

LOS ANGELES-—-Some 40 per-
cent of total Warner Bros. record-
tape sales are now coming from rock
catalog titles, says label president
Joe Smith.

“Rock catalog sales from artists
like Deep Purple, the Allman Broth-
ers and the Doobie Brothers have
been a prime factor in pushing this
year's grosses 20 percent over our
record breaking first three quarters
of 1973,” says Smith.

Smith feels that there are two sig-
nificant trends to be drawn from
current WB rock catalog strength.
“It shows that today’s best rock art-
ists are as viable for long-term ca-
reers as the older generation of Si-
natra or Dean Marun,” he says,

“Also, rock catalog upswing dem-
onstrates that WEA Distributing has

really got its marketing in this area
excellently organized,” Smith adds.
“When we first organized WEA sev-

(Continued on page 12)

NEW YORK —-A new music pnnt
invention which simplifies and
speeds the music compositing sys-
tem was unveiled last week by
Screen Gems-Columbia Publica-
tions.

Edgar Cohen, the inventor of the
device called the Music Phototype
Stave Board, says that the board has
several distinct advantages. It cuts
typesetting time in half, saves more
than 50 percent of the cost, vastly in-
creases productivity, results in error-
proof print, and requires very little
training lo operate.

Rick Lawler, one of the managers
of the firm, also points out that im-
ports seem (0 be playing an increas-
ing role in convincing domestic la-
bels to sign acts. If an artist can build
a good import track record, chances
are better than average that a U.S.
label will pick him up.

Lawler adds that the import sin-
gles business is also good, and notes
that he presently keeps some 1,000
LP titles in his catalog, most listing at
$7.98,

“The import business is definitely
getling better,” Lawler says, “though
it's hard to pin down one concrete
reason. We're picking up more deal-
ers than we have had in our three-
year history, and we've been getting
some of the large chains like Dis-
count Records. Our main business is
still with independents or local
chains, but we've also picked up
other distnbutors and within the
past year we've started working with
racks. We generally deal with the
racks only on product that has not
been released here, such as Elton
John’s ‘Empty Sky," or product
where there is a long time lag be-
tween European and U.S. release.”

Lawler adds that a lot of dealers
seem to want an import bin now,
even if it’s only a single bin. *They
seem to find it important to draw
consumers,” he says.

“As for the type of music selling,’
he continues, “there doesn’t seem to
be any real trend. German rock sells
well, and so the British LPs with the
release lag. Also, we sell a lot of sin-
gles by artists like Roy Wood whose

(Continued on page 12)

7-11 Chain
In Tape
Injunction

NASHVILLE—For the second
time in a few weeks, a federal court
judge here has enjoined a major firm
from manufacturing and selling
tape reproductions of copyrighted
musical compositions,

This time U.S. District Court
Judge L. Clure Morton issued the in-
junction against the 7-11 Stores,
which operate in many states.

This suit, as the other against
Days Inn of America, Inc. (see Bill-

board, Sept. 7) was filed by Attorney
Richard Frank Jr. on behalf of
Acuff-Rose Publications and others.

Frank, as evidence, showed 3,600
tapes allegedly bought in the various
7-11 markets, two copies each of
1,800 different tapes.

The store chain has been prohib-
ited from disposing of any of its
tapes, either by sales to the public or
by return to the suppliers.

The firm was ordered to supply a
list setting forth the identity of each
tape performance o be found in any
stores operated by the defendant,
the total number of such tapes, and
the identity of the stores.

Judge Morton again ordered that
within 30 days the copyright owners
file affidavits designating which
tapes were reproduced without per-
mission of the copyright owners.

Sansui Protests
Everest ‘Quad’

NEW YORK-A series of pur-
ported quad albums processed from
mono originals dating back more
than 20 years has been released by
Everest Records.

The move has impelled Sansui,
whose QS system 15 credited as the
encoding medium on the record
Jackets, to disclaim any connection
with the enterprise and to remove
earlier references to the label’s prod-
uct from its promotional catalogs.

Everest claims the quad designa-
ton is a “goof™ that will not be re-
peated on mono originals in the fu-
ture. But current company policy,
says president Bernard Solomon, is
to issue “compatible stereo/quad™
product on all material available in
“true stereo.”

Sansui's concern 1s that unknow-
ing consumers may confuse the
sound on these recycled oldies with
established QS standards of sound
and channel separation, according
to a spokesman.

Included in the quad release by
Everest, on its Olympic label, are a
number of LPs originally issued by
Oceanic Records. Among them are a

(Continued on page 10)

INVENTOR EMPLOYS GROOVED BOARD

Basically, the device i5 a grooved
music board which eliminates spe-
cial tools, plate engraving and pa-
per-stamping application. Music
notes are made to fit exactly in the
music stave, and once a note or
chord is made, it will fit in any spot
on the stave.

The stave board is marked by sim-
plicity of operation, according to
Cohen, and after a few hours of in-
struction on the location of the mu-
sic notes, chords, and adjuncts in a
specially designed cabinet, the oper-
ator can insert the notes in the

proper places and move them at will.
Errors can be adjusted by moving
the notes accordingly. On other sys-
lems, notes above and below the
staff have to be cut for engraving or
drawn by music typewriters,

The device enables the publica-
tions firm to engrave some 900-1,000
pages per month, according to Irwin
Robinson, vice president and gen-
eral manager of Columbia Pictures
music operation, which encom-
passes the publications arm, ob-
tainer of the patent.

Cohen says that he has also devel-

Japan Sees UD-4;

CD-4 Disks Grow

By HIDEO EGUCHI

TOKYO-Music lovers, hi fi enthusiasts and buyers from overseas will be
able to compare the UD-4 system with CD-4, 5Q and RM for the first time at
the 23rd All Japan Audio Fair, Nov, 6-10, if everything poes according to plan.

“MNow is the ime for all good men
to come to the aid of 4-channel,”
quips Takami Shobochi, president
of Nippon Columbia, joint devel-
oper and major proponent of the
UD-4 system—basically a combina-
tion of matnx and discrete systems.
“It may lead to some confusion
among consumers, but I'd like them
to choose the best,” Shobochi says.

For the record manufacturer, the
LID-4 system means that a program
need only be produced in a single
format to cover all existing modes of
playback. For the radio broadcaster,
it offers FM carrier signals of a lim-
ited band width.

Consequently, the UD-4 system
will play an important role in the fu-
ture of high quality 4-channel sound
reproduction and constitutes a ma-
jor advance in regard to the feasibil-
ity of 4-channel stereo broadcasting,
i15 proponents say.

The “universal discrete 4-chan-
nel™ system was jointly announced
here Sept. 2 for the first time in Ja-
pan by Nippon Columbia and Hi-
tachi, whose engincers developed
the system together with Dr. Duane
H. Cooper of the University of 1l-
linois. It was demonstrated earlier
this year to members of the Audio
Engineering Society, also at the Ber-
hn Radio/TV Exhibition and Lon-
don Radio Show. It was shown last
May 14 to Billboard's Tokyo news
bureau by Dr. Toshihiko Takagi,
general manager of Nippon Colum-
bia’s research laboratories at Kawi-
saki. Most recently it was shown at
the Sept. 9-12 AES in New York.

No comment on the UD-4 system
has been made by the Japanese in-
dustry to date, inasmuch as Nippon
Columbia has not openly made
comparison tests with CD-4, SQ and
RM so far. Also, the Japan Phono-
graph Record Assn. and the Elec-
tronic Industries Assn. of Japan
have adopted CD-4, 5Q and RM as
the only three standard systems ever
since April of 1972 and the two man-
ufacturers’ associations are not in
the mood to approve a fourth, The

Hayes

NARAS SETS
ANTIPIRACY
COMMITTEE

NEW YORK — The 22-man
NARAS national board of trustees
has voted to form an antipiracy com-
mittee to “educate all persons con-
cerning the artistic and economic
abuses emanating {rom record pi-
racy, and to cooperate with law en-
forcement and other governmental
agencies in their efforts to curb this
abusive practice."”

The move, which won approval at
4 recent board member meeting in
San Francisco, is being viewed by
NARAS insiders as the strongest an-
tipiracy stance in NARAS® [7-year
history. Named to form and to head
the antipiracy committee was Bill
Lowery, NARAS national president.

Lowery, who will announce the
names of those people he plans to
appoint to the committee within a
few weeks, says that “our committee
will be a powerful one because we've
really got to pitch in and fight what
seems to be turning into an outright
war.”

Other topics covered during the
board meeting were: the NARAS in-
stitute and the possible absorption
of the San Francisco-based College
for Recording Arts by the Institute;
expanding voting procedures for
nominations lo the NARAS Hall of
Fame; the creation of a NARAS
“Fact Book™; and next year's
Grammy Awards presentation.

The board also voted funds for the
taping of all previous Academy tele-
vision programs for the Academy’s
archives and possible use in the
NARAS Hall of Fame.

Japan Audio Society is taking a neu-

tral stand.
Although Hitachi and Nippon
Columbia are out W win universal
(Continued on page 34)

Demands $5.3 Million

In Stax Records Litigation

MEMPHIS—Artist Isaac Hayes
has sued Stax Records and its sub-
sidiaries, Birdee's Music and East
Memphis Music, for $5.3 million
in damages, charging breach of con-
tract, among other things.

New Music Printer Saves Time and Money

oped a similar device, smaller and
portable in nature, which can be
used by individuals or by small com-
panies. The board should be avail-
able in about two months. Com-
poser Marvin Hamlisch helped in
demonstrating the device.

Robinson says that the firm’s print
sales would reach some 35 million
this year at retail level. The company
was formed in 197 1. Total retail sales
for the print industry was estimated
at some $130 million for 1973; in
1972 it was $120 million.

He states in his suit, filed in Fed-
eral District Court here, that Stax
owes him more than §1 million in
royalties alone.

The suit 15 aimed specifically at
Stax executive vice president Al Bell
who, Hayes claims, promised him
“equity in the firm and a feeling of
brotherhood™ to sign a contract.

The suit, filed by attorney
McDonald Yawn, says that when
Hayes first signed his contract n
1968, he was told that he would
share in all of the firm’s profits.

He first became aware of prob-
lems, he contends, when Union
Planter'’s Bank here on July 26 re-
fused to honor a $270.000 check
from the company because of in-
sufficient funds. At that point, he
states, he had an accounting made
and found that Stax had strongly

(Continued on page 12)

More Late News
See Page 62
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LOS ANGELES—Everywhere
you turn these days some activity
owned by Hal Landers and Bobby
Roberts is achieving success,

Steppenwoll’s return to record-
ings i5 on the duo’s Mums label.
Stevie Wonder 1s being presented in
concert across the country by Dick
Griffey, Lou Robins and Alan
Tinkley under the Artist Consultants
banner. “Death Wish,” which is
making motion picture boxoffice
records around the nation, 1s owned
by Landers Roberts Films,

The Landers Roberts Co. is the
parent firm for these divergent show
business firms and it has been in
business since 1967, Landers, a for-
mer film critic and Roberts, a former
tap dancer, have been associated
professionally 14 years.

The two have quietly built a mul-
timillion-dollar show business em-
pire, with each of the divisions oper-
ating separately and distinctly apart
from the others.

There 15 no intention of having
Mums artists record for Landers
Roberts films. In fact Herbie Han-
cock was hired to do the music for
“Death Wish” and that is the score
of the five films the company has
produced which Roberts is most
proud of.

The Artist Consultants concert di-
vision is a result of a merging be-
tween Lou Robin and Alan Tinkley
and Landers and Roberts three and
one-half years ago. Robin and
Tinkley were formerly associated
with Sight & Sound Productions.
Dick Griffey, another veteran
Southern California concert promo-
ter, specializing in the soul area, is a
partner in the presentation of the
Stevie Wonder 21 city tour. Griffey
1s traveling with the 18-piece appre-
gation.

Artist Consultants does between
200 and 300 concerts around the
world and is particularly pleased to

e PP il P ol o o iy ey P o i 0 e

BOBBY ROBERTS: h
manage artist's affairs.

Records,

be presenting Stevie Wonder in his
first U.S. concert tour since his al-
most fatal accident last year,
Another act just getting back in
front of audiences is Steppenwolfl

a8 hnuws how to

Billboard photos by Bonnie Tiegel

HAL LANDERS: He moves easily in
the worlds of music, films and con-
certs.

Landers, Roberts Score With

Concerts & Movies

which is doing 30 dates on its up-
coming tour which CMA is selling 1o
promoters all over the country.

While Wonder will play 18,000
seat stadiums or “the largest hall in
each community” as Hal Landers
puts il, Steppenwoll, is aiming at
3,500-4,000 seat locations, including
colleges.

Having remained a “hol prop-
erty” the two admit they have had
offers to sell but aren’t interested.
“We're really flat out enjoying our-
sevies,” Roberts says. (They both re-
call the six months of negotiations
they went through in selling Dunhill
Records to ABC for $3 million seven
years ago and the idea of all that
complex dialog doesn't appeal to
them).

“We enjoy the spirit of going from
one media to the other,” Roberts
says. “That’s what keeps it fun for
us. We like the changeability of each
phone call.”

They went back into the record
business one and one-half years ago
with Mums (distributed by CBS)
“because we had an opportunity to
build something and watch it grow.”

The label's roster includes Albert
Hammond (whose song and first
disk, “It Never Rains In Southern
California,” was the label’s first re-
lease and first hit), plus Step-
penwolf, the Jackson Sisters and
Hubie Herd.

The latter is Billy Preston’s pianist
and Roberts anticipates Preston pro-
ducing Herd's first disk. For the
Jackson Sisters, Johnny Bristol has
written material and is the producer
of their debut disk.

Albert Hammond's next single is
his own composition, “Names, Tags,
Numbers And Labels™ which ships
in one week. It was produced by
Hammond and Roy Halee in San
Francisco,

Hammond, Michael Hazelwood

(Continued on page 12)
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Disk Performance Rights Killed

WASHINGTON — Speaking
through their elected legislators in
the Senate last week, broadcast and
jukebox interests wiped out per-
formance rights for copyrighted
recordings from the general revision
bill, leaving the recordings entitied
only 1o protection from piracy.

But the issue of royalty to record
performing artists and producers
from commercial users who make
maost of their revenue (radio broad-
casters) or all of it (jukebox oper-
ators) from the playing of records,
will come up again, possibly even
next year. So the industry should
know what arguments were used by
the legislators to demolish the roy-
alty right.

The principal defending solons in
the “Great Debate” held on the Sen-
ate floor September 6 and 9, were
Sen. John L. McClellan (D. Ark.),
author and manager of the bill, and
Sen. Hugh Scott (R. Pa.), a veteran
of 44 years of losing battles to pet
record performance royalty into the
copyright law.

Sen. McClellan stoutly defended
the royalty principle, although he
said he was personally neutral on the
issue. He voted for it, although his
main object was to get the revision
bill §. 1361 passed by a Senate
apparently ready to throw the whole
bill back to to the Copynghts Sub-
committee, unless the record royalty
was knocked out first.

The opponents who cosponsored
the royalty killer amendment were
Sen. Sam Ervin (D.-N.Car.) and

By MILDRED HALL

Sen. John O. Pastore (D.-R.L). They
had additional loud help from Sen.
Roman Hruska (R.-Neb.), and a
backup line of many other senators,
all ready to rescue broadcasters and
jukebox operators from the payment
of record royalty fees.

Sen. Pastore, a power in the
broadcast-oriented Commerce
Committee, began the debate with a
tirade about the “many singers, male
and female who go to Las Vegas and
make $2,000 a week.”

“More than that,” chorused ma-
jonty leader Sen. Mike Mansfield,
just helping out. “More than that,”
Sen. pastore agreed.

Sen. Pastore reminded the Senate
sternly that “in this time of inflation,
many people in this country have to
live on 5200 a month social secu-
rity.” It was somehow wrong, he felt,

that for a singer, “every time a radio

station plays his records, the station
has to pay him a royalty. I think it is
unfair . .. when too many people in
this country are hungry.”

(These problems of inflation, so-
cial security and hunger did not
come up during Sen. Pastore’s ap-
proval of réquiring cable TV systems
pay performance royalty for their
pickup of television station pro-
grams, in the bill.)

Sen. Scott argued, in his mild way,
that “performing artists are also ca-
pable of poing hungry. Anybody can
go hungry—including a performing
artist who strikes it rich only once,”
and never makes it with another
recording. “He cannot live forever

General News
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|__Executive Turntable

on that tune, unless there is some
benefit to hum.”
Sen. Ervin offered quotes from

the constitution, which he said does
(Continued on page 12)

In This Issue
CAMPUS.......coeeeereeeme e seensnase 2B
COUNTRY ..oicrasmismsscsnsssscssssssassi$
INTERNATIONAL..........cccevvnre.. 48
JUKEBOX PROGRAMMING.......29
MARKETPLACE...................32,33
TRLENT i i s sinaiiatl
TAPE/AUDIO/VIDED......ccocnveeen 38
FEATURES
Stock Market Quotations .......... B
VOR JOX cooiiiiiiiiininisen e snensanes 18
Studio Track .........coceeienreeersinanss 27
CHARTS
FM ACHON cooveeecieiieiiisiieenssnnnsnens 31
2T o o e et 31
Hot Soul Singles........c..cccve0... 30
Hot Country LP's ....ccocvveveevenen. . B
Hot Country Singles.................. 44
Hot Latin LP'S......coovveererermrennrnes 28
HOE 1O i A et 56
Top 50 Easy Listening .....o.ceevvnee 29
Hitsof theWorld .........ccocoiiiiniind 61
i [ - L T 58,60
RECORD REVIEWS
Album Reviews ............cccicemennens 52
Singles Reviews ..........c.cocnvnnn 54

www americanradiohistorv com

FARR COHEN MULHERN

Womall “Bill” Farr has been appointed president of Polydor, Inc., replac-
ing Gil Beltran who has resigned. Farr, who came to Polygram in February
1973 as vice president, marketing, was most recently president of Phonodisc,
Inc., a post he has held since November of last year. Named to replace Farr as
acting president of Phonodisc is Don England, who joined the firm in Novem-
ber 1973 as vice president, sales. Previous Lo that, England was New York re-
gional branch manager for W/E/A.

k k&

Allan Cohen has been named vice president and treasurer of Larry Uttal's
Private Stock Records. Cohen was formerly vice president of business affairs
at Bell Records, where he worked with Uttal for seven years. Prior to that, he
was treasurer of Cameo/Parkway Records for eight years.

* * %

Hank Talbert is appointed director of r&b operations for the Buddah
Group. He will be involved in all aspects of r&b operations, including sales,
promotion, artist relations, a&r and product coordination.

* * #

Bob Beckham, veteran publisher, has been promoted to the presidency of
Combine Music in Nashville, replacing Fred Foster, who becomes chairman of
the board of the company. . .. At the Sony Corporation of America, Joseph
Lagore has been named vice president, consumer product division. He was
most recently with GTE Sylvania, where he was sales manager of national ac-
counts, home entertainment product division. . . . Elizabeth Djerf has been ap-
pointed vice president of the Charles Snitow Organization. She had been exec-
utive manager for the firm with broad responsibilities for coordinating both
the winter and summer Consumer Electronic Shows. ... James Oldani has
been named general merchandising manager for CMC Corp. He was previ-
ously merchandising manager, auto sound, for the 40-store operation. . . . Glen
Goddard has been appointed to the newly-created post of vice president, sup-
port operations at Radio Shack. He is responsible for overseeing the operation
of the firm’'s national parts department, repair department and quality control
facilities. k ko

A new management team reports 1o Mary Slaveter at W/E/A Distributing
Corp., Laurel, N.J. Ron De Marino is sales manager, Philadelphia; Joe Del
Medico is sales manager. Washington-Baltimore, and Al Westphal is oper-
ations manager. Others include Frank Joworisak, controller; George Leone,
assistant operations manager; Tom Romano and Woody Riggs, credit man-
agers; Mike Johnston, assistant credit manager, and Dick Taylor, credit assist-
ant.

TALBERT

* * *

Jack Mass, longtime Warner Bros., music man who later served as profes-
sional manager of Stellar (BMI) and BNP (ASCAP) Music for Four Star Inter-

national, has resigned the latter post.
* * *

James F. Novak, chief engineer at Jensen Sound Laboratories, has been
promoted to vice president of engineenng. He recently received an Audio En-
gineering Society Fellowship award. ... M. 8, “Mike” Gritchen, former re-
gional sales manager for Shure Brothers, Inc., joins AKAI America, Ltd., as
midwest regional sales manager.

* * %

Motown Records, Los Angeles, has made Munky Sheppard and Stan Fan-
tich national field promotion managers. Stan Lewerke is the new Motown na-
tional album promotion manager. . . . Denny Martin joins Belin-Maduri Pro-
ductions as national record promotion director working out of Cleveland. . ..
A&M Records appointed Rob Wunderlich director of college promotion in Los
Angeles,

* g *

Bill Mulhern is new director in charge of East Coast operations and sales for
ABC Records. Mulhern formerly was employed by A&M.

* * W

Jonathan Fricke i1s named general manager of Nashville operations for
Warner Bros. Records. He has a long record in radio. Also at Wamer's, Jim
Walker is the new comptroller for the label. He once worked with ABC
Records.

* * *k

Gary Cohen joins Bell Records as sales coordinator in New York. . . . Nor-
man Larson, sales manager of ABC Records & Tape in Los Angeles, has left
that position to open a 7-11 supermart in nearby Torrance. Bill Freeman suc-
ceeds him. ... Budd Dollinger, industry veteran last in marketing with UA
Records, now operates a theater in the San Fernando Valley of California.

* * *

James F. Novak, chief engineer at Jensen Sound Laboratories, has been
promoted to vice-president of engineering. He recently received an Audio En-
gineering Society Fellowship award for exceptional concepts in design and in-
ventive performance of loudspeaker enclosure systems.

w * L]

Ira Blacker has resigned as executive vice president and director of Ameri-
can Talent International and will devote his time to his own management firm,
Mr. I. Mouse Lid. Greg McCutcheon is promoted to vice president of AIL New
agents include Marilyn Ford and Jimmy Optner. Bill Hall moves to Los An-
geles. . . . Richard Laucks migrates from the East Coast to Los Angeles to open
a personal management division of James Harper & Associates, Emphasis will
be in the rock field. LA I

CBS announces the election of James H. Geer, vice president, finance, to
chief financial officer of the corporation. Geer joined CBS in 1959.
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THE
DAWN OF A NEW
JAZZ AGE.

We've been groundbreakers in jazz for a lan time,and
we're glad to be around to see the beginnings o a new Jazz Age.

Jazz sells.Ninety percent of retail music stores reported an
increase in jazz album sales,according to a survey published in
Music Retailer (August 1974).1t all adds up to make jazz THE
fastest rowing musical category around.

ave a jazz roster second to none,with artists who are
giants in every respect,and an all-inclusive program is now in
operation to back them up: extensive print and radio advertising
campaigns,point-of-purchase sales promotional tools,special
emp 3|s on the ever-expanding college and youth markets —
all the merchandising essentials to bring our jazz acts home to
old and new fans alike.

Our new fall release features stunners from such incom-
parables as Miles Davis,Maynard Ferguson,Stardrive,the electric
and eclectic Weather Fle ort,Freddie Hubbard’s first Columbia
album,and a new effort from Herble Hancock (whose last album,

“Head Hunters;’ went very, very gold).

The company with the strongest jazz lineup in the business

makes the time for jazz right now.The place is here.

—

"ftrfr;
e f -
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On Columbia, Epic & Philadelphia International Records
The home of jJazz.

G This One
«@/E/8
Philadelphia International distributed by Columbia/Epic Records
YJ7T-30R-5U6F
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NAP Bid
For M’vox
Still Hot

NEW YORK-—No final word on
North American Philips’ (NAP) bid
to take over Magnavox was expected
before the extended tender offer ex-
pires Tuesday (17). In & turnabout
from the first reactions (Billboard,
Sept. 14), an added §1 per share (to
$9) by Philips and the Magnavox
board’s subsequent approval make
the acquisition appear probable.

Since under SEC regulations nei-
ther Philips nor Magnavox can le-
gally comment on the situation, and
with a further extension of the offer
possible, depending on the volume
of shares acquired industry specula-
tion covered virtually every possi-
bility.

Most observers concurred in the
observation that the real plum was
the 4,000-plus Magnavox dealer net-
work that has been enviously eyed
by competitive consumer electronics
firms for some time. The factory-di-
rect approach of Magnavox and
subsequently higher profitls made
for a close manufacturer/dealer
bond.

Whether Philips will be able to
transfer this allegiance—should the
deal go through—for its many lines is
a moot point. But just the possibility
of another chance for the Duitch
giant to establish its firmest foothuld
yet in the competitive U.S. market
has the financial community gener-
ally approving consequences of the
takeover for both companies.

Dear Sir;

The music awareness program here at the
Federal Correctional Institute has always al-
tempted to have a supply of clear, concise and
factual material involving all areas of music,
sound equipment, instruments and the related
electronics,

We have found recently that our present ma-
terials on sound equipment, operation and stu-
dio technique are totally obsolete,

We are in desperate need of current material
on these subjects and seek your help in the form
of materials, literature and especially sugges-
tions on how to obtain the same.

E.C. Wolahan

Recreation Dept. Supervisor
Federal Correctional Institution
Lompoc, Calif.

FBI Nabs 2 In L.A.
Tape Piracy Action

LOS ANGELES—Two persons
actused of selling pirated tapes at
Southern California swap meets
have been arrested by FBI agents
here.

Roger Miller Davis was arrested
Sept. 5 in Fontana. Agents seized
approximately 3,000 illegally repro-
duced tapes, according to Agent
William Sullivan. Davis pled guilty
before U.S. Magistrate Lek Von
Kaesberg and was sentenced to 60
days in federal prison.

Donald Niedelson, Van Nuys,
was arrested Sept. 7 at a San Fer-
nando swap meet. Approximately
1,600 tapes were confiscated. He ap-
peared before U.S. Magistrate John
R. Kronenberg who set his bail at
$2,500. He will be arraigned Sept.
27.

Rustic Adds Three

LOS ANGELES—Three new dis-
tributors have been set by Rustic
Records here, including Apex-Mar-
tin, New Jersey; Eric-Mainland, San
Francisco, and Stan’s, Shreveport,
La.
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[This Week’s Legal Action|

Leon Russell, Associate
Sued Over Mobile TV Bus

LOS ANGELES—A multi-mil-
lion dollar suit against Leon Russell
and Dennis Cordell-Lavarack over
their much publicized mobile tele-
vision bus has been filed in Superior
Court here by Robert Stone Jordan.

Jordan alleges that he conceived
and presented the mobile video stu-
dio idea to the defendants after he
remote taped concerts by Russell for
the Shelter label from two sites in
1972,

Jordan alleges that they verbally

to give him a half interest in
the bus and its correlated Video Bus

Corp., and their word that they
would reimburse him $13,000 per
month for staffing the bus and all his
personal expenses for the first year.

The complaint claims that when
Jordan completed the bus in July,
1973, the defendants notified all
suppliers that he had no connection
with the corporation and refused to
pay him his retainer.

The suit seeks a cumulative almost
$5 million damages, an injunction to
halt the defendants from using the
bus and an accounting.

$10 Mil Suit Filed In L.A.

LOS ANGELES—A California
corporation, the Last Experience, is
suing Warner Bros. Records, Pol-
ydor Intl. and Ltd., DGG and Jimi
Hendrix estate administrator Ken-

$80,000 Asked
Of 3 Dog Night

LOS ANGELES—The steep price
of name rock acts for major outdoor
events is reflected in a Superior
Court suit here which seeks to regain
$80,000 paid to Three Dog Night for
its appearance at the Ontario (Calif.)
Speedway Nov. 24, 1973,

The complaint, filed by 13 indi-
viduals who state promoter Sonny
Lay of Tiki Enterprises, who staged
the all-star outing, assigned the
claim to them, charges the group
contracted to work two hours that
date between 10 a.m. and 2 p.m.

Plaintiffs claim that the group
worked only 45 minutes and started
at 3:15 p.m., disrupting the day's
scheduled performances.

Snipes Fined on

6 Piracy Counts

GREENVILLE, §.C.—Curtis
Snipes of Anderson, S.C., has been
fined $650 on each of six counts of
violating copyrighted record per-
formances in federal district court.
Snipes was convicted of selling pi-
rated tapes to B&R Sales, Anderson,
and of retailing illegal tapes through
his own Aladdin Music Center
there. The six pirated tapes were on
the Apache label.

Testimony during the trial indi-
cated that Snipes was in 1973 en-
gaged in unlicensed duplication in
Anderson. It was revealed that An-
derson sold out his tape duplicating
operation late in 1973,

Assistant U.S. Attorney Henry M.
Herlong Jr., who prosecuted the suit
for the government, said that origi-
nally eight counts of selling pirated
tapes were filed, but a representative
of Motown, which had two pirated
tapes among the eight, failed to
show during the trial to substantiate
the piracy.

Seek $4,858

LOS ANGELES—Premier Rec-
ord Corp., formerly named MGM
Record Corp., and Dick Whitehouse,
former MGM financial officer, have
filed suit in Superior Court here,
seeking payment from the AFM of
$4,858.28, allegedly due Jack Willis
and Martha Goldin.

Willis and Miss Goldin previously

neth Hagood and the estate of Mike
Jeffrey for $10 million damages in
Superior Court here.

Suit alleges that the defendants
appropriated without the plaintiff’s
authorization the songs, “Little
Wing"” and “Voodoo Chick™ from a
motion picture soundtrack owned
by Last Experience and used them
in the album, “Hendrix In The
West.” An accounting of profits and
an injunction to halt manufacture
and sale of the LP is also sought.

Shelter Asking
$72- Mil Damages

LOS ANGELES—Shelter Rec-
ords is suing Phoebe Laub, aka
Phoebe Snow, her manager, Steve
Rand, and her producer, Dean Air-
ale, for breach of contract in Supe-
rior Court here. Damages of
$565,000 plus an injunction to stop
the artist defendant from going with
another label are sought.

The complaint alleges that Miss
Snow terminated her 1973 seven
percent royalty pact with Shelter in
July, 1974, claiming the pact was
void because of a disagreement over
money payments from Shelter,

She asked $7,061, a claim which
Shelter rejected, claiming they owed
$1,140. The matter was turned over
to the American Federation of Mu-
sicians for arbitration and is still
awaiting a decision.

Webb Recovers
$211,129 In Suit

LOS ANGELES—Songwriter
Jimmy Webb has recovered
$211,129.48, including royalties of
$186,075.10, and his Canopy Music
has recovered $56,042.61 from
Madelon Baker and her Ja-Ma Mu-
sic in a jud t handed down by
Superior Court Judge Julius M.
Title.

The complaint was originally filed
in September, 1971, over a pact orig-
inally signed by Webb with the de-
fendants Sept. 1, 1966,

In Lawsuit

sued the MGM label in Su
Court secking the $4,858.28, which'
they charge is due them because
Bruce Palmer assigned that amount
of royalties to them. The AFM had
arbitrated a claim by Palmer against
MGM in the musician member’s fa-
vor and paid the pair $2,000 out of a
total of $6,858.28.
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MIRE OLDFIELDS
HERGEST RIDGE

Wordlessly beautiful.

A motionless point in chaos

-

-

VR13-109

Juicier than all meat hamburgers.
Kooler than Kissinger.
Wilder than Evel Knievel.

It’'s one hell of an album.

Hergest Ridge Out Now

PRODUCED BY
MIKE OLDFIELD

virgi_'ﬂ, Hﬁcﬂrds ﬂnd TapEE 1274 Atlapttc Hzegrd:ng C.'u:p
Distributed by Atlantic a'-ﬂ- Warner Communications Company
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Joel Whitburn’s

Record
Research
Report

On January 13, 1962, “The Twist"”
by Chubby Checker hit # 1 on the
“Hot 100" in its 27th week on the
charts. This same record also hit
31 back on September 25, 1960.
This incredible chart performance
solidified “The Twist” as rock’s all-
time #1 record and as the most
exploited dance craze of all-time.
With the charts loaded with ‘twist’
records for nearly 1% years, the
music was looking for

Their searching could have ended
with that same lanuary 13, 1962
100" chart, for entering ai
position #95 that week was a
record titled “Surfer's Stomp™ by
the Mar-Kets. This signaled the en-
try of the soon-to-be ‘surf’ craze.
Five weeks later a new group de-
buted on the charts called ‘Beach
Boys’ with a record titled “Surfin"
with lyrics like “and when the surf
is down to take its place we'll do

£

it wasn't long before The Beach
Boys and Jan & Dean were riding
the crest of popularity with
“Surfin’ USA" and “Surf City."

Although the ‘surf’ crare was nol
28 big as the ‘twist’ craze, its tim-
ing was perfect. . . . It filled the
gap between two of music’s big-
gest happenings: “The Twist” and
“The Beatles.”

Trivia Question #23:

Chubby Checker has had the most
charted records (10) which deal
with a type of dance. Which artist
is second in this category with 5

Reports In Contrast

LOS ANGELES—Wall Street
analysts are following two music in-
dustry companies with interest and
mixed emotions.

One, Pickwick International,
brings smiles and great glee to share-
holders and analysts. The other,
Handleman Co., 15 of more concern
to traders,

Wall Street’s love affair with Pick-
wick goes back many years, while
there have been some “up-and-
downs” with Handleman, partic-
ularly in the last two years.

In its most recent reporting pe-
riod, Pickwick posted earnings of
$1.550,660, or 35 cents a share, on
sales of §53,698,762 for the first
quarter ended July 31, compared
with earnings of §1,235,804, or 28
cents a share, on sales of $33,630,912
& year ago.

For the year ended April 30, Pick-
wick reported ecarnings of
$8,975,485, or $2.01 a share, on sales
of $193,365,452, compared with
earnings of $7,774,309, or §1.75 a
share, on sales of $146,044 806,

In contrast, Handleman reported
earnings of $599.000, or 14 cents a
share, on sales 0of $23,223 000 for the
first quarter ended July 31, com-
pared with earnings of $831,000, or
19 cents a share, on sales of $21,511.-
000 a year ago.

The company cut its quarterly
dividend to 10 cents a share from 17
cents, payable Oct. 7 to stockholders
of record Sept. 20.

Although Handleman’s sales in
the first quarter rose 8 percent, earn-
ings in the same peniod were off 28
percent.

For the year ended April 30, Han-
dleman reported earnings of
$2,177.000, or 50 cents a share, on
sales of $105,721,000, compared with
earnings of $5,559,000, or §126 a
share, on sales of $101,338,000 a
year ago. In the last fiscal year, Han-

dleman posted its worst report since
1965.

Pickwick 1s reporting that its
yearly figures represent increases in
all three divisions: proprietary prod-
ucts, rack merchandising and retail-
ing, with the retail division adding
24 free-standing stores and leased
departments and 19 stores gained in
the Transcontinental Music acquisi-
tion.

At Handleman, last year's prob-
lems were blamed on inflation, oper-
ating and overhead expenses, slow-
down in the economy, inventory
adjustments and problems in the re-
tail industry.

To offset the narrowing profit
margins of a year ago, Handleman
has hiked prices 2% percent and de-
signed an inventory control pro-

gram,

Members of the Handleman fam-
ily hold 962,099 shares or about 22
percent of the outstanding common
stock.

Cash, Expansion Seen In
Jewelcor’s Lafayette Buy

By STEPHEN TRAIMAN

NEW YORK—Behind Jewelcor,
Inc.’s disclosure of a 6 percent in-
vestment in Lafayette Radio Elec-
tronics Corp. and possible future ac-
quisitions for control is Lafayette’s
excellent cash position and solid ex-
pansion.

In the disclosure statement filed
with the Securities & Exchange
Commission, Jewelcor, which oper-
ates a chain of discount catalog
houses, reported that as of Aug. 30 it

ette is in a good cash position with a
short-term debt of about $1 million,
while Jewelcor with $30 million
equity also has a long-term debt
load of about $8 million. Jewelcor
sales for the fiscal year ended Jan. 31
were 380.6 million, with after-tax
profits of $4.1 million.

Continuing its announced expan-
sion plans (Billboard, Aug. 4), La-
fayette will open its “official” 100th
hi fi retail store Sept. 26 in Danvers,

Financial
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PLAYBOY ENTERPRISES PICEWICK INTERNATIONAL INC

different ‘dance type' records?
(SYWOHL SNAny -1amsuy)

Copyright © 1574 by JOEL C. WHITBURN and
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had acquired for investment pur-
poses 145400 of the 2411097 out-
standing Lafayette shares as of
March 31.

Al the same ume, Jewelcor stated
that although it has considered the
possibility of future purchases for a
controlling interest, it had made no
definite plans or entered into any
other arrangements with Lafayette.
A Lafayette spokesman reiterated
the firm’s official position that it sees
purchase planned primarily as a
sound business investment.

However, it is known that Lafay-

Mass,, along with two others at War-
wick, R.I, and Indianapolis. The
firm has just bowed its first seven
California locations over the last
month, and another unit will open
Oct 3 in Dundalk, Md,

Jewelcor has three major areas of
income, selling jewelry and general
merchandise at 19 catalog show-
rooms, plus another 17 in a Gran-
jewel joint venture with W.T. Grant.
The firm is also a manufacturer of
specialty jewelry, and a commercial
printer, with over 5 million catalogs
mailed annually,

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every few years, perhaps only once +n a decade, something truly new
and revolutionary comas along. In 1873, atter two years and $500,000
CIN-A-ROCK was craated. Our full-length Movie with special stop action
was sén:hrum.r.ud to merge with our ongiflal Live Rock Musical. The CIN-
A-ROCK cast perfarmed Ive while the movie played on, 20,000 cheered ils
intfroduction. It soon gained national publicity and acclaim and has been
playing in movie theatres ever since. If openad up a whole new source
ol business for the movie theatre indusiry, Now, additional promoters
are needad in many states to present this entertainmant revolution that
does not depend on big name—=high cost performers. You can bring it inlo
every size movie lheatra and collage in your sfale on an axclusive basis for
ane yaar on a rayally 1o us. Good for both big cities and small towns. We'll
give your our formula, our powerful promolion materials, our training, and
the sensational CIN-A-ROCK show itsell including our major mowvia, lor
mass bookings in your state.

Certain states still open! Strike while it's hot!!

WNDIE-PIX RELEASING CORPORATION, BERT TENIER, Presidenl
400 Easl 561k Streel. Mew York City. New York 100Z2. [212] 371-2460
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(Playboy Records) 13t gir.
Year o o July 31: al974 1973
June 30: 1974 1973 Sales §53,698,762  $33,630912
Ciroas révenues 5204 268,000 F190,011,000 Melincome 1,550 650 [, 235 804
Met income 5,949 000 11,258,000 Fershare B b.28
Per share 65 1.20 a—Includes operations relating 1o acquisiton of
fourth quarier cerigin assets from Tramscontinental Music Corp. in
{Fross revenues 51,200,000 49,057,000 January 1974, b—Adjusted for a 4 percent stock divi-
MNet income 1,275,000 0,901 000 dend paid in October 1973
Per share 4 20
HANDLEMAN C0,
Ist qtr.

Yeur 1o AL CURP. o July 31: 1974 1973
June M- c1974 1973 Sﬂr_-_'. $23.22% (0 5£21,511,000
Sales $63,728000 §56568000 2 Netincome 599,000 831,000
Income 2721 0D 1,505,000 Fershare 14 19
Extraordinary credn bia 5, 0000
Nel income 220000 clE0000 PRELCA LD,
Pershare A7 R
fAverage shares 1,128,000 3,153,000 g;‘:‘“ : m.;fn;m :m.lm

a—Based on income before extraordinary credit Nt e lTJiﬂ-:ﬂ!Ih “1'35 1[Imﬂ.l]ﬂ|:l

b—From tax-loss carry-forward, e—Equal to 59 cents
a share. e—Final audited figures. ~Average com-
mon and common equivalent shares.

a—Figures converned from Britith pounds at cur-
rent conversion rate of 2,31 per pound.

BASF A.G.

Six months: aloyg aleTa
2k . TENNA CORF. Sales $1,850,000,000 §1,250,000,000
Cales $5.575 840 a~Figures converted from German marks af cur-
Net income 25 638 rent rale of 38 cents per mark. b-Company did not
Pershare ol report first half net profits.

sl meaihs
Net loss Jogss  Yearto oy -
Average shares 1923376 iy
a~Company said no comparisons are available Sales 58282 000 $6.614,000
because it recenily changed 10 a fiscal year ending Income i ) 318,000 128,000
Jan, 31 instesd of June 30 Extraordinary credit b53,000
Met income 318,000 cl 81,000
Pershare Al a.lé
TANDY CORP. a—Based on income before extraordinary credit
(Radio Shack) and reflects 10 percent stock dividend in December
Year o 1973, b—From the sale of an operating division, c—
Jume 3 1974 al973 Equal 1o 23 cents o share,
bSales S5T9081,738  5456,565.009
cMet cont, oper, 21,518,192 21297533 COLUMBIA PICTURES INDUSTRIES
Loss disc. oper. 7072 000 | 944 400 {Bell Records)
Med income 2,446,192 19.353,133 Year o
Per share 192 1.76 Jume 30: 1974 al973
Average shares 10624 469 1019038 Bevenues £256. 629000 511507000
fourth quarter Met before taxes 5542000  d65,287.000
bSales 146,215,485 113,427,173 Income lax 4297000  ©21,521,000
cNetcont. oper, 6,174,810 3,550,157 Netcont oper. (loss)  cl. 245000  (42,766,000)
Less duse, oper. T02.000 695,095 eLoss dise. oper. 1,546,000 7,263,000
Netincome SAT2LEND 2855062 Netincome d2301,000  d50,029.000
Pershare 52 26

i—Resiated. b—From continuing operations. c—
Equal o 52.59 & share in the year and 59 cents &
share in the quarter of 1974, compared with $1.93 8
sharc and 32 cents a share, respectively, in the same
perinds of 1973,

a—Restated. b—Credit. c~Equal to 15 cenis a
share. d—Loss, e<Includes provisions for loss on
disposal of the hotel :lu:nu-n?—r:irwit P i
division of $3,600000 in 1974 and 54,747,000 in
1973, and a $608,000 gain on disposal of the educa:
tional film division im 1974,
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Expansion Seen by Farr

® Continued from page |

“We will be getting more foreign
product here which we hope to de-
velop and exploit,” he says in an in-
terview conducted in his office, “and
in return we hope 1o send more vi-
able product overseas, Mike von
Winterfeldt, head of our inter-
national division here, is responsible
for screening and developing prod-
uct emenating from overseas. We
have every confidence that he will
achieve our goals.”

Farr also pledges expansion and
more activity in all music categones
and says that classical product will
be more youth-oriented on the artist
and conductor levels and in mer-
chandising.

“We are looking for exciting
young performers. However, this is
our feeling regarding all the other
music categories as well, country

pop, etc.”

Farr says that although packaging
and merchandising are important
factors in selling the artist, “it is the
artisti—the creator—who is the key.
He must be chosen carefully and
with conviction. Merchandising and
packaging are the followers which
influence tastes but do not set trends
in buying.”

Farr took over the head spot at
Polydor when Gil Beltran resigned
at the beginning of last week. Bel-
tran, in exiting the company, issued
a statement which said in part: "I
began my professional life in the
technical field. Circumstances took
me from it into the music and inter-
national business areas.

“But after long soul searching, 1
have reevaluated the role I want to
play in the future. And this has led
me to request that Polygram’s top
management relieve me of my con-
tractural obligation to them. They
have acceded to my request.”

® Continued from page |

three to seven year felony imprison-
‘ment sentences, and stiff fines. A bill
to extend expiring copyrights for
two years would make sure the own-
ers will benefit by the new, longer
life-plus-50 year copyright term in
the revision.

The House cannot act on revision
this year, but is expected to pass a
general revision bill in 1975, in the
first session of the 94th Congress.
The two-year extension would cover
any possible carryover to 1976.

This package of interim bills has
gone over to the House, and action is
expected fairly soon. The House 15
already partly through its Judiciary
Committee work on Rep. Robert W,
Kastenmeier's (D.-Wis.) antipiracy
bill H.R. 13364, but its lesser prison
term penalties may have to be recon-
ciled with the Senate's stiff ones, if
the House okays the Kastenmeier
bill.

REGORD PROFITS

LT TOEAE T e -

ARAGON VERTICAL EXTRUDER

#1 In The Industry For High-Speed, High-
Profit Production of Phonograph Records

Aragon, a division of Certain-teed, is the originator of the
first, the finest and the only vertical extruder designed
specifically for production of vinyl phonograph records.

The Aragon vertical extruder has the widest acceptance
in the record industry, because it does the best job.
Aragon offers you the advantages of simpler operation,
greater output, less floor space and lower maintenance
than any other machine on the market.
For record profits, get the Aragon story. It swings.

CERTAIN-TEED

:4 MACHINERY

cerminteeo | CORPORATION

A Subsahary of Certaun- Tead Progucts Corparanon
Sox 8680, VaMey Forge. Peansyivama 18482

Durect all engueries 1o Boe 1088, McPherson, Kangas BT460

(3161 247-52 0 TWE Bi0-Td0- 1114
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The Senate bills (both the revision
and the separate antipiracy bill) to
assure permanent right of recordings
to protection under federal law, calls
for three years and/or $25,000 fines
maximum, or both, for a first of-
fense, and up to seven years and/or
$50000 for repeaters. The House
bill, now before the full Judiciary
Committee, would keep the big
monetary fines, but lower prison
sentence maximum to one year for a
first offense, and two for repeated
willful offenses.

As Sen. McClellan has planned it,
there are now good prospects for
Senate and House to act con-
currently next year on final passage
of revision legislation—the first gen-
eral copyright reform in 65 years.
The Senate vote on the revision bill,
delayed by controversies for over
SEVEN years, was unanimous except
for a single "May” by Sen. James
Abourezk (D.-8. Dak)).

The House is expected to hold
lengthy hearings next year on such
issues as Cable TV copyright (which
was deleted from the 1967 House-
passed bill), and will no doubt hear
testimony on the 3 cent mechanical
royalty in S. 1361, which music own-
ers want raised, and possibly an-
other round on the whole jukebox
situation, among other issues,

Broadcasters and jukebox oper-
ators were jubilant on the Senate
passage of the Pastore-Ervin amend-
ment to kill the record performance
royalty.

Senate ;"Approves Copyright Bill

Jukebox operators got a further
bonus by the approval of an amend-
ment to freeze the $8 per box per
year music performance royalty in
the revision. The Hollings (D.-S.
Car.) amendment, joined with the
Pastore-Ervin amendment, exempts
the $8 royalty from any review by
the Copyright Royalty Tribunal es-
tablished in the bill to review all stat-
utory rates every five years, and hear
petitions for changes. Only Congress
could alter the jukebox rate.

Sen. McClellan strongly objected
to this rate freeze for jukebox oper-
ators only, but had no support on the
floor. On the jukebox side, Sen. Er-
vin, Pastore and Hollings came
fiercely to the defense of the exemp-
tion.

Sen. McClellan pointed out that
nothing could prevent the operators
from charging whatever prices they
liked to the public without review
from anybody—while the $8 music
performance rate stays frozen. But
defenders of the operators said the
300,000 jukeboxes would be paying
$4 million a year to song writers and
publishers, plus “indirect™ payment
of $4,500,000 in mechanicals at the 3
cents per song rate.

The eight senators voting against
the Ervin amendment’s kill of record
royalty were: Sens. McClellan (D.-
Ark.); Scott (D.-Pa.); Baker (R.-
Tenn.); Brooke (R.-Mass.); Case
(R.-N.1.): Cranston (D.-Cal.);
Hartke (D.-Ind.) and Inouye (D.-
Hawa.).

GRT-Vanguard Tape Issue

® Continued from page |

ing 41 titles from the popular Every-
man Series plus other programs as
both single and two-cartridge sets,
with a suggested list of $4.95 each.

As explained by Herb Hershfield,
GRT's marketing vice president, the
basic idea behind reconfiguring the
typical classical tape with only one
program break instead of three is to
come up with a product that is com-
patible with both stereo and quad
equipment.

By lengthening the top-line dupli-
cating tape to a maximum 32 min-
utes of playing ime per cartridge,
GRT can record two simultaneous
stereo programs. Program A would
goonchannels | & Sand 3 & 7, with
program B on channels 2 & 6 and 4
& 8. Any quad system will pick up
the program and play through four
speakers, and any stereo system will
get the “new” sound on existing
equipment. Hershfield emphasizes
the package will be clearly labeled to
minimize confusion with true quad
product.

“We're gratified that GRT has de-
cided to issue such a repertoire on
tape,” comments Harold Lewis,
Vanguard's national sales manager.
“Any broadening of merchandising
will help boost classical LP sales
also, and the 8-track mode will give
us terrific exposure in the autosound
market as well.

Son House Picture

Now In Production

ROCHESTER—Filmed inter-
views with bluesmen Sonny Terry,
Willie Dixon, John Lee Hooker and
Brownie McGhee are among the
segments of a full-length documen-
tary motion picture now under way,
based on the life and musical career
of Son House.

Collaborating in the production
are House's manager Dick Water-
man and Reel Image, Inc. Scenes
from House’s Toronto Island Blues
Festival appearances last July will
highlight the production.

Josephine Inguanti, in charge of
licensing for Vanguard, is liaison
with GRT on the release list and
promotional campaign. Kicking off
next month, it will include a variety
of displays and aids for dealers serv-
iced by the tape firm's 150-plus dis-
tributors,

Among the better-known selec-
tions to be included are a two-car-
tridge set of Bach’s “Brandenburg
Concerti” with Prohaska and the
Vienna State Opera Orchestra;
Dvorak's “New World Symphony,”
Golschmann and the same orches-
tra; Tchaikovsky's “Swan Lake,”
Abravanel and the Utah Symphony;
and Schubert’s “Symphony No. 9 in
C Major,” Schurich and the Stutt-
gart SDR Symphony.

Sansui Protests

L Cﬂn!‘j'mredfmm page 3

recording of Gluck’s opera “Al-
ceste,” first released in 1952; Ros-
sini’s “Stabat Mater,” dating back to
1951: and Richard Strauss' “Sa-
lome,” a 1950 Oceanic release.

Legends on the liners stress the
records’ compatibility and state that
they “contain four independent mu-
sic channels.” No reference is made
to any enhancing process. The
record labels carry a 1974 P copy-
right notice.

Jack Muroi, head of Sansui's QS
4-channel project team in the U5,
says “We will do everything possible
to insure the truthfulness of any
statements that refer 1o the QS sys-
tem. The public has a right to correct
information and we will be jealous
of the integrity of our company and
anyone associated with our name.”

100 FM Stations

® Continued from page |

Plus factors to listeners of stations
using the Dolby equipment accord-
ing to Dolby, are improved signal to
noise ratio, full program dynamic
range even al high frequencies, bet-
ter receplion in weak signal areas
and reduced likelihood of inter-
ference.

- —
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HAWKWIND STRIKES AGAIN!

Hawkwind returns with a new musi-g@”

hypnotic recording. It’s
like no other ‘'moun-
tain’ music you've
ever heard.

8 TRK UA-EA328-G

LN\

9/6 — Det;g u:_higan
9/7 — Chigge® Migois
9/8 — ClgwmQ}bhiu

9/11 — Madison, Wisconsin

9/13 — Cincinnati, Ohio
9/14 — Dayton, Ohio

HAWKWIND TOUR DATES

9/19 — Aurora, lllinois
9/20 — Milwaukee, Wisconsin
9/21 — Hammond, Indiana
9/27 — Toledo, Ohio
10/3 — Nashville, Tennessee
10/4 — Atlanta, Georgia

“HALL OF THE MOUNTAIN GRILL:"

A new Hawkwind, on United Artists
®. Records and Tapes. Hawkwind has

also returned to the U.S. for a
national concert tour during
September and October.
Watch for the space

and time near you.
LP UA-LA328-G

10/11 — Wichita, Kansas

10/15 — St. Louis, Missouri

10/16 — Memphis, Tennessee
10/18 — Kansas City, Missouri
10/19 — Lincoln, Nebraska

10/20 — Oklahoma City, Oklahoma
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General News

Ann Arbor Fest Good (and Bad) Imported Rock LPs Boom

® Continued from page |

lems that have plagued the festival
in Aon Arbor. So we are busting
these kids to set an example,” one
Windsor policeman said.

Sparse atlendance was the crown-
ing blow to the promoters, the Rain-
bow Multi-Media Corp. of Ann Ar-
bor, Mich., as the totals were only
slightly more than one-third of the
projected 36,000 capacity,

“We had expected a larger ticket
sale before the festival, but a combi-
nation of distance, weather and
crossing the border killed us,” a
spokesman said. “We were ready to
cancel the concerts on a day-to-day
basis, but stuck it out hoping for a
bigger crowd each successive day.”

When the bigger audience didn't
appear, the promoters began bofinc-
ing payment.

St. Clair College, site of the festi-
val, impounded much of the ticket
money as a protective measure and
several companies placed liens on
other assets of the corporation. Port-
a-Johns was one of these companies
and at one point the festival was
forced to run on a minute-to-minute
basis depending on whether this
company would pull out. If they had
removed their portable toilets, Ca-
nadian authorities would have can-
celled the festival for sanitary viola-
tions,

Even with all of these financial
problems, the artists came through
with flying colors, playing complete
sets, even though they weren't going
to be paid. This was especially true
at the Sunday evening show,

Headliner B.B. King was sur-
prised and upset that he wasn’t go-
ing to be paid, but still went on and
gave it his all.

“*My band and I were up here and
ready to go om, so0 why not give a
good show to the people who did
pay,” he says, "It is really too bad
this had to happen, because many of
the performers really needed the

payment.”

We also make big
LP's—A45 s-8 lracks—
passettes

dis
ma

E c
Write for Price List
New York Office

160 East 58th St. (212) 866-31856
Philadelphia Plant,

925 N, 3rd Street, Philadelphia
(2156} MA 7-2277

Design, art, type, color
separations, printing,
fabrication, Let us work

for you and find out what

quality, reliability &

SErvice mean.

Lee - Myles Associate’s Inc.
160 East 56th Street, Dept. Al
NYC, NY 10022 Tel: 7568-3232

J

Supplying ihe graphec needs of the record indaniry for 20 yesrs

James Brown, headliner of the
opening night show, fared better
than any of the other performers as
he received his front money, a re-
ported §9,000. Several acts received
minimal token payments, but most
got nothing,.

Included in the former group were
bluesmen Jimmy Dawkins, Robert
Jr. Lockwood, Sunnyland Slim, and
Luther Allison, jazzmen Sun Ra and
Cecil Taylor, and The Persuasions.

Performers receiving no money
included B.B. King, John Nicholas
and his Blues All-Stars, and most of
the local Detroit blues artists.

Two performers, Albert Collins
and Hound Dog Taylor, arrived at
the festival, but refused to play un-
der these conditions. Jazzman Gil
Evans, scheduled to perform Sun-
day evening, cancelled before mak-
ing the tnp to Canada.

Many of these artists, including
Lockwood and Slim, performed
their designated spots because they
felt since they had come that far,
why not play?

“I came up here early and even
took time off from my job just to
play this festival, because I think 1t's
good exposure,” Lockwood says.
“Still T would have liked to been
paid, especially since 1 flew saxo-
phonist Fats Jackson up from At-
lanta.”

Musically, this year's version of
the festival was superior to the past.
There were many outstanding per-
formances throughout,

Friday night's show featured an
outstanding set by the James Brown
Revue, and the only bad point was
the fact that he was forced to cut his
routine short due to a time curfew
imposed by Windsor officials.

The Persuasions offers a tightly
paced set of a cappella for the small,

but appreciative audience, and jazz
artist Sun Ra took the audience on a
trip to space that was widely appre-
ciated by all.

The surprise of the show was John
Nicholas and his Blues All-Stars.
The artist roster was cut short by the
cancellation of Hound Dog Taylor,
but still it featured some noteworthy
Chicago blues from the bands of
Jimmy Dawkins and Luther Allison.

Sunday afternoon was dedicated
to the Detroit blues scene and there
were some interesting performances
including welcome appearances by
veterans One String Sam, Little Jun-
ior Cannady, Johnnie Mae Mat-
thews with Black Nasty, Boogie
Woogie Red and John Lee Hooker.
Although the audience enjoyed each
set, the standouts were Red and
Hooker.

The evening show was a blues
lover's dream, Opening the show
was guitarist Robert Jr. Lockwood,
who gave it everything he had. Fea-
turing the saxophone work of Fats
Jackson, this ensemble swung from
the first note and got the more than
7,000 fans up and dancing,

Following his set was a mnicely
structured presentation by legen-
dary blues pianist Sunnyland Slim.
The best set of the festival was the fi-
nal one by B.B. King. Led off by a
super tight, short set from his band,
sonny Freeman and The Unusuals,
King took the stage and reached
back into his vast repertoire bag.

The festival drew to a close on a
strong musical note, but the finan-
cial situation raised doubts as to its
future. The two principal promoters,
John Sinclair and Peter Andrews,
were unavailable for comment.

Several booking agents have filed
complaints with the Musicians
Union, it was learned.

Kill Disk Performance Fee

® Continued from page 4

not give Congress “the power to give
awarranty toa performing artist or a
record maker. It only gives it to au-
thors,”

Sen. Scott did not agree. He had
previously cited court precedents,
Congressional actions and Copy-
right Office statements assuring that
recordings were properly creative
works within the meaning of the
Constitution.

40% WB Sales
Is Rock—Smith

® Continued from page 3

eral years ago, the three labels had
so many current chart hits it was im-
possible for a new branch system to
do more than fulfill all the orders.
Now WEA is at the point where it
can also effectively push back titles.”

An older album like the Allman
Brothers Band twin-disk “Eat A
Peach™ is still selling 20,000 units
monthly, says Smith.

“It’s a sign of Warner’s strength as
a record company that we have
turned over our roster of best-selling
artists twice. From Sinatra and Pe-
ter, Paul & Mary we went into the
first wave of rock—Jimi Hendrix,
Joni Mitchell, the Grateful Dead.
Now we're getting consistent gold
records with artists nobody ever
heard of in those days, Seals &
Crofts, Mana Muldaur.”

According to Smith, two years
without breaking a new act big puts
a label in trouble. However, the
great advantage of having strong
catalog support is that it can pay the
label’s overhead and allow more se-
lectivity in new releases,

Sen. Scott pointed out that nearly
40 other countries (including Great
Britain, Japan, West Germany,
[taly, Spain, Denmark and Norway)
have long ago established perform-
ance royalty for recordings, while
the U.5. lags behind in rewarding its
creative performing artists.

Sen. Ervin moved on to the argu-
menl that the rovalty was also eco-
nomically unwise because of the “se-
vere financial burden™ it would
impose on broadcasters and jukebox
operators, while fattening the “bul-
ging treasuries” of record manufac-
turers and the “personal fortunes™ of

record stars,

Sen. Ervin was apparently not too
well versed in the ups and downs
and sudden deaths common to the
record industry. He said the royalty
would in effect be “a tax for the ben-
efit of sound recorders like the Co-
lumbia Record Co. | have never
known or heard of that record com-
pany or of any other record com-
pany being on the verge of failure.”

Sen. Pastore, never out of it for
long, came up with the new argu-
ment that a performance royalty
fund for recordings (which the law
would require to be split 50-50 be-
tween performers and producers)

would be impossible to distribute
fairly,

W-E-A Adds Space

PHILADELPHIA—The moving
of the Warner-Elektra-Atlantic
warehouse from Che Hill to Mt
Laurel, N 1., was effected last week.

MNew, larger space and facilities will
handle Philadelphia and New York

sales requirements,

wwWw americanradiohistorv com

® Continued from page 3

singles may not be released here, or
artists like David Bowie who have a

British flip side that is not released at
all in this country.”

Jem’s Passport label is distributed
by ABC. Nektar is doing a tour
soon,” Lawler says, “and we will
help support that with posters, ban-
ners and other display product. We
also get help from some of the over-
seas firms we buy direct from. They
will send us display merchandise we
pass on to certain stores as well as
promotional records. We have a ra-
dio promotion man, and many sta-
tions are excited enough over a de-
cent import that they will go on it

“Another benefit of having a good
catalog,” Lawler adds, “is that if the

3 Shelter Acts
In Memphis Show

MEMPHIS—Don Preston, Mary
McCreary and J.1. Cole will perform
here Sept. 21 at Lafayette’s Music
Room in a special Shelter Records
showcase co-hosted by Denny Cor-
dell and Leon Russell of the label.
MCA Records executives will turn
out for the event: the label, which
distributes Shelter, has often used
such “showcases™ to break acts, in-
cluding Elton John.

Broadcasting live from the show-
case will be WMC-FM in Memphis,
WZZK-FM in Birmingham,
WEKDA-FM in Nashville, and
WZZQ-FM 1n Jackson,

New LPs by Preston and
McCreary will be unveiled and both
will share billing at local concerts
Sept. 18 and 19, then joined by J.1.
Cole for a Friday (20) show.

Midas Touch of
Critic, Dancer

® Continued from page 4

and P.J. Sloane all write for Landers
Roberts Music, which 15 adminis-
tered by April/Blackwood Music.

Roberts emphasizes that Mums
will be kept a small label so as to al-
low Larry Douglas the general man-
ager and his assistant Steve
McCormick, plenty of time for their
promotional activities,

What's next? Television, Landers
and Roberts answer. Roberts speaks
of developing dramatic series:
Landers of musical specials.

Among the films produced by the
two are “Bank Shot,” “The Hot
Rock,” “"Monty Walsh™ “Gypsy
Moths™ and “Death Wish.”

Upcoming is a film being written
by comic David Steinberg which
will take a humorous look at pirates.
Arlene Rothberg, manager of Stein-
berg and Carly Simon is a partner
on this film project.

Odyssey Prod.

Enters Deals

NASHVILLE~Lou Lofredo has
Just concluded several production
deals for Odyssey Productions inter-
nationally. He has hired Jan Robin
Meurer as intérnational coordinator
to handle new accounts overseas
such as EMI Records of South Af-
rica, Marathon Records Canada,
Top Tape Musica Brazil, Dhscogra-
ficas Reunidas of Spain, Jamaica
Record Manufacturing Lid. of
Kingston Jamaica and Fermata Do
Brazl,

Because of increase of business of
production, jingles and general busi-
ness, facilities for Audio Media and
Odyssey will be expanded to include
two [ully equipped 24-track studios.

artist is picked up by a U.S. label,
they generally release the current
LP. If the artist’s backlog is strong
enough, we can move a lot of im-
ports then. Al Stewart is a good ex-
ample. Chess picked him up but the
LP they released was his fifth album.
The other four have moved very well
for us. The same thing happened
with Budgie, which MCA picked
up.”

Lawler says an import that can do
1,000 units a month is considered a
good seller, and certain singles like
the Bowie “flip,” will also do a thou-
sand.

Con’ﬂpeg\r'\ies_

Artie Wayne has formed the Artie
Wayne Organization in Los Angeles
to operale in the areas of music pub-
lishing, creative consultation and
promotion. Wayne is a veteran of 15
years in the music business, includ-

ing tenures as general manager and
director of creative services for
Warner Bros. and executive director
of publishing at Irving/Almo Music.

Also new is Artie Wayne Music
(ASCAP) and WayneArt Music
(BMI). Joining his staff is Sheilah
Kent as administrative assistant.
Gloria has been named professional
manager and promotion lady.

w w w

Whitehead & Thompkins Inc. has
been formed in Baltimore for record

production, management and pub-
lishing by Everett Whitehead and

Toni Thompkins.
* * *

Jonas Walker of Commonwealth
Productions in Norfolk, Va., and
Haywood Williams of Metro Pro-
ductions in Washington, D.C,, have
joined forces to form C&M Produc-

tions. The company will produce
masters on their artists to be leased

or sold to record companies.
I

Campus Grass, specializing in
bluegrass music concerts in the col-
lege market, has been formed in
North Brusnwick, N.I., by Max
Mandel and Al Hayward. The firm
15 a full service operation involving
talent selection, staging, lighting,
sound and production assistance,

LA

Down Yonder Records is formed
in New York for country music but
will use Nashville recordings. Fredd
Vee, president, says the first release
is scheduled for October to coincide
with Country Music Month in New
York. Label will be handled by in-
dependent distributors. Gabe Vee is
vice president and Little Richie
Johnson of Belen, N.M., is prome-
lion manager.

Hayes Demands

® Continued from page 3

understated the albums which he
had sold.

Hayes says the terms of his agree-
ment with Stax gave him a guaran-
teed income of $1.89 million an-
nually aside from royalty payments,
and that this money would come in
slices of $270,000 each. He contends
that the company also billed him
399,000 in promotional expenses
which he did not authorize,

Hayes also seeks release from his
contract, which runs through Jan.
20, 1977, and he seeks an injunction
forcing Stax not to advise other firms
that he is not available for contract
talks. He specifically names ABC as
a company with whom such talks
would take place.
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Radio-TV Programming

THE GREAT AWARDS FUROR OF ’'74

‘No Top 40 Station Good Enough? Hell, Yes, There Is’

EDITOR’'S NOTE: This article is by L. David Moorhead,
general manager of KMET-FM in Los Angeles and a past chair-
man of the annual International Radio Programming Forum. It
reflects not only his own apinion, but alse the general opinions of
several others in radio and explains the Awards Luncheon and the
non-existent Top 40 Station of the Year award. It also indicates
directions the Awards Ceremonies will take in the future.

LOS ANGELES—It was akin to being told that your mother
wasn't of sufficient social grace to come to the luncheon,

There we sat, a partially integrated group of radio and
record persons, enjoying the camaraderie rarely found among
competitors in any business and especially in our ego-domi-
nated industry. The verbal bomb was dropped around half past
one, and the surpnse couldn’t have been greater if the Japanese
contingent had attacked Pearl Schwartz.

Rod McGrew announced that no Top 40 Award would be
given because, in the judges’ opinion, there was not Top 40 sta-
tion that mented the award.

There followed a huge round of applause, not only from the
tables occupied by record personnel but also, | am sorry to say,
from some of the radio people. Unfortunately, in the heat of the
moment, Rod took a few more ad-liberties which gave the im-
pression that awarding no prize was a blanket condemnation of
the Top 40 format by the judges and/or the advisory panel.

It wasn't. As a matter of fact, the advisors had no idea that
this was about to take place, and had we known, would have
protested.

To say that the Top 40 station representatives were upset is
an uderstatement. Claude Hall appeared to have just been
kicked in his Vox Jox. Needless to say, stories about the act it-
self, the motivation behind it, and the “retaliation™ of the Top
40 stauons of this nation are legion.

Since | am involved with a station to which anything smack-
ing of Top 40 is supposedly anthema, Claude felt that | would

PAMS PROGRAM PLOY

be able to write this article without bias. The fact that | disapree
with the judges’ action motivates me to write iL

Under my aegis, last year the awards structure was changed,
We set about the business of giving awards to “the best” in ev-
ery category of radio. We actively sought out the best air per-
sonalities and stations, nominated them, and the winners were
selected by their peers.

This year the structure was slightly different. Nominations
were nol taken from the industry at large. Stations were sub-
mitted in various categories in diverse ways—a system that
many found confusing (me for one ... my station did not sub-
mit an entry for station of the year as a result). The consequence
of this year's misunderstanding was that few stations entered in
the vanous categories.

I hope and sugpest that next year's George Wilson will re-
turn to the broader-based industry nominations. For, what Rod
MceGrew should have said was that, of those stations which had
entered the Top 40 category, none was considered sufficiently
outstanding to win. | personally feel that one of those stations
must have been better than the others and thus should have re-
ceived the award. But it is casy to pen platitudes.

The fecling is prevalent that the Top 40 format was de-
meaned at our Plaza convention and that, whether by some
hippie freak weirdo plot or just plain bad judgment, Top 40 will
not get a fair shake at future forums.

This 1s not so!

George Wilson is next year's chairperson, and his Top 40
credentials are well known. Lest other formats decide that the
75 convention will be the year of the tight playlist and format
long knives, let me point out that George Wilson is versed and
experienced in several other audio entertainment structures,

In the 16 or so years George and I first worked together, he
has successfully engaged in MOR, talk, all-news, jazz and
rhythm and blues. His taste 1s eclectic. His interest s the better-
ment of the radio industry. Like Jack Thayer who succeeded me
as chairperson of the Radio Programming Forum, George

waorks to educate the novices of the industry and help them 1o
advance themselves.

So much for "75. What persists are the murmurings and
mutterings about 74, the year that Top 40 got (or rather, did not
get) theirs,

It is sad that some radio people applauded the absence of a
Top 40 award. 1 hate to infer that some members of our indus-
try are so dominated by ego as to be jealous of the recognition
accorded a fellow member. | hate inferences, so I'll just say it.
There are among us those radio people whose egos are larger
than either their talent or success and who resent the achieve-
menis of their industry brethren.

Unfortunately, a few have evolved a pat and comfortable
format which, though it satisfies their esthetic needs, achieves
little or no success in the rating numbers racket. Rather than dig
in, improve the quality of their product, and broaden its appeal,
they scem to believe the gospel according to Jiminy Cricket,
that is, wish away the competition, or, for those who watch TV
re-runs rather than listen to their radio stations, “Bewitch™ it
away in the finest Elizabeth Montgomery tradition. (You can
always tell an unsuccessful radio man of this latter school . . .
his nose is always twitching), Why these people persist, | don't
know. I nose work would do it, Nixon would still be President.

Top 40 15 not dying. There are sull stations making major
inroads in the established major markets by switching to the
Top 40 format. Ideally, Top 40 should be the most successful
format with the largest possible audience because it has the
lowest common denominator—the H**[**T**S!! Not hits, or
HITS —but H**[**T**S!! This is not an indictment of the Top
40 concept. It is a fact.

Programming 15 both an art and a science. Top 40 Radio
evolved from an art form to the point today where it is essen-
tially a science. Some of us prefer to labor in one format or an-
other where the art takes precedence over the science. This is
our choice. But those alumni of the hallowed halls of Storz,

AUDIENCE COMFORT QUOTIENT

Atlanta’s WSB-AM Shck M:x Breaks Hits

‘Do It Yourself Kit’
For Smaller Markets

DALLAS—-PAMS has just completed its country music programming serv-
ice and a unique feature, according to PAMS executive Charlie Meceks, is that
the service comes in a “do-it-voursell kit™ form for those broadcasters in
smaller markets who can’t yet afford the major service.

At the low end, the radio station would buy a service that featured only a
single air personality.

However. the higher-priced version would feature three air personalities,
custom jingles by PAMS, custom ume clock, and a greater variety of oldies.

The lower-priced version somes at 3250 a month,

“But the higher-priced version is worth every cent,” Meeks says. “For ex-
ample, the oldies repeat pattern is arranged in mathematical order so that the
percentage of aurpl.ij,- of a particular country oldie corresponds to the popu-
larity of that tune ... how high it went on the charts and how long it stayed
there.”

Customers will receive 60 tunes a week, holding tape reels two weeks and

shipping them back o PAMS. The

of the week, pius 30 comers. £acn  WNJKL-FM Moves to
Rock Format; Junks

Middle of the Road

station will be able to mix the cur-
rent tunes with the oldies in any ra-

ELGIR, UL.-WJKL-FM has
switched to a contemporary rock

tio they desire. “And these are choice
format, according to music director

oldies . .. some not even available
today in record form.” Meecks says.

Jim Stone. The station previously
featured MOR music,

Two of the staff announcers on
the major service will be John Still

“Our format will be pretty loose
and our plm.'list |argt:," Stone Says.

and Paul Anderson: in addition, a
well-known Dallas country person-
ality will be featured.
The service will be completely \
available as of Oct. 1, Meeks says, “By this, | mean we will not be play-

(Continued on page 18) (Continued on page 33)

WSEB-AM in Atlanta is an unusual radio station. In
general, it features an MOR format. Except that you'll
often find a rock record on the air. Or a country tune.
There are absolute no limitations on the type of music.
Except that general manager Elmo Ellis rules all
records on the air have to meet an ""Audience Comfort
Quotient." And “Why Me" by Kris Kristofferson met
the ACQ. Here, Dan Pinckard, representative in the
area for Columbia-Monument Records, presents not
one, but two plaques to the station. One goes to WSB-
AM's afternoon personality Jim Howell, left, who, af-
ter a few weeks of playing the LP cut at home took it to
Ellis, who also liked the tune and put it on the air. Ellis,
right, accepts a plaque on behalf of the station. Be-
cause "Why Me'' went on the air, it sold more than
500,000 singles and 100,000 albums in the Atlanta/
Southeast market alone. Interest in Kristofferson mu-
sic zoomed and two of his earlier LPs were re-released.
All are million-sellers now.

The music policy at WSB-AM features a personal
combination of chart hits, oldies, promising new-
comers, and a number of dark-horse songs that most
other stations overlook—as long as they meet certain
melody and lyric requirements (the ACQ). In the past,
WSB-AM has been saluted for helping make hits for
Les Crane, Bobby Goldsboro, and Dean Martin, i.e.,
“Desederata,”’ “Watching Scotty Grow,"" and '"Chapel
In The Moonlight."

Not only is the station willing to play new records
that fit its unique ‘‘magazine'’ format, but the station

conducts its own amateur talent contest every year
and Chet Atkins has in the past judged the event.

Via its format, WSB-AM often plays in its morning
hours the best-selling records in the city, regardless of
what they or the most-requested tunes in Atlanta, re-
gardless of what they might be—excelling in research
on both features.

By the way, Howell's plaque came with a personal
thanks from Kristofferson. According to Pinckard, the
“Why Me'’ tune almost didn't make the LP that landed
in Howell's hands; it was the last cut added and then
only because there were a few minutes left in the
recording session.

Ellis designed the station’s music philosophy and is
guardian of its ACQ.

BubblingUnderThe HOT 100

101—MEET ME ON THE CORNER DOWN AT JOE'S CAFE, Peter Noone,

Casablanca 0106

106—WHEN WILL | SEE YOU AGAIN, Three Degrees, Philadelphia Inter-

national 8-3550 (Columbia)

GreatRadiois...

ASTRO
CHICKENMAN FAME GAME

102 —SHE'S GONE, Tavares, Capitol 3957

L03—IN MY LITTLE CORNER OF THE WORLD, Mare Dsmond, MGM 14694

104—1 WASH MY HANDS OF THE WHOLE DAMN DEAL, New Birth, RCA
10017

105~THE BALLAD OF EVEL KNIEVEL, John Mahoney, Amhurst 701

107—WATCH OUT FOR LUCY, Dobie Gray, MCA 40268
108—FAIRYTALE, Pointer Sisters, ABC/Blue Thumb 254
109—AFTER THE GOLD RUSH, Prelude, Island 002
110—-DORAVILLE, Atlanta Rhythm Section, Polydor 14248

BubblingUnderThe TOP LPs

201-STATUS QUO, Quo, AGM SP 3649
202-VIKKI CARR, One Hell 0f A Woman, Columbia KC 32860
203—GENESIS, From Genesis To Revelation, Londan PS 643
204—BRYAN FERRY, These Foolish Things, Atlantic SD 7304
205—-HYDRA, Capricorn CP 0130 (Warner Bros.)

TOOTH FAIRY MINI-PEOPLE

ACE TRUCKING

COMPANY'S NEWS
20b—HERBIE HANCOCK, Treasure Chest, Warner Bros. 2WS- 2807
207-T. REX, Light Of Lowe, Casablanca NB 900G
208—MASENKELA, | Am Not Afraid, ABC/Blue Thumb BTS 6015
205—~MICHAEL DINNER, The Great Pretender, Fantasy F-9454
210—ROGER McGUIN, Peace On You, Columbia KC 32956

The Chicago Radio Syndicate Two East Oak
Chicago, lllinois 60611 (312) 944 -77249

For your
free demo:
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NOT BAD FOR US
PLAIN OL COUNTRY FOLKS

Il CHART BUSTERS

THIS WEEK

INCLUDING

A NUMBER ONE'R
FROM

MR. DON WILLIAMS

Bilboard
Hot Country Singles
D-17516 | Wouldn't Want To Live 1
If You Didn't Want Me
Don Williams
D-17512 Who Left The Door To 12*
Heaven Open
Hank Thompson
D-17515 If | Miss You Again 15*
Tonight
Tommy Overstreet
D-17518 The Great Divide 30*
Roy Clark
ABC-12017 Don't Tell (That Sweel Ole 39*
Lady Of Mine)
Johnny Carver
BT-254 Fairytale 48

Pointer Sisters

D-17520 If You Want To Hold On 49
(Hold On To Your Man)
Diana Trask

DOA-17522 Take Me Home To Some- 51*
Where
Joe Stampley

D-17506 You Can't Be A Beacon 53
Donna Fargo

ABC-12001 She's No Ordinary Woman 82
(Ordinarily)
Jim Mundy

ABC-12023 Lucky Arms as*
Lefty Frizzell

ABC-12021 A Room For A Boy... as*

Never Used
Ferlin Husky

THE ABC COUNTRY FAMILY

Records

™

S Dot
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Dealers: contact your local MCA rep. for a colossal 4-COLOR “"TWOFER" poster.
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The MCA Calalog is on review.

The Best of Wayne King/MCAZ2-4023

The Best of Lawrence Welk/MCA2-4026
The Best of Sammy Kaye/MCA2-4027

The Best of Jan Garber/MCAZ2-4028

The Best of Russ Morgan/MCA2-4029
The Best of The Four Aces/MCA2-4033
Leonard Feather Presents Encyclopedia
of Jazz on Records, Vol. 1 & 2/MCA2-4061
Leonard Feather Presents Encyclopedia
of Jazz on Records, Vol. 3 & 4/MCA2-4062
Leonard Feather Presents Encyclopedia
of Jazz on Records, Vol. 5/ MCA2-4063
Singin’ The Blues: A Treasury of Great
Jazz Singers of the 30's, 40's, & 50's/
MCAZ-4064

The Ernest Tubb/Loretta Lynn Story/MCAZ2-4000
The Bill Anderson Story/MCAZ2-4001

The Best of Judy Garland/MCA2-4003
Rick Nelson Country/MCA2-4004

39 2-record sets
40 years in the making

The Best of The Ink Spots/MCA2-4005

The Billie Holiday Story/MCA2-4006

The Best of Alfred Apaka/MCA2-4007

The Best of Fred Waring/MCAZ2-4008

Buddy Holly: A Rock and Roll Collection/MCA2-4009
Bill Haley: Golden Hits/MCA2-4010

The Wilbum Bros.: A Portrait/ MCA2-4011

The Brenda Lee Story: Her Greatest Hits/MCA2-4012
Louis Armstrong at the Crescendo/MCA2-4013

The Best of Myron Floren/MCA2-4014

The Best of Whoopee John Wilfahrt/ MCA2-4015

The Best of Ella Fitzgerald, Vol.Il/MCA2-4016
George Russell: New York and Jazz In The Space Age
MCA2-4017

Jazz Holiday: Benny Goodman & Others/MCA2-4018
Art Tatum Masterpieces/MCA2-4019
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The awesome MCA Catalog presents a
staggering array of the country’'s most
popular musical talent.

MNat King Cole: From The Very Beginning/MCAZ2-4020
Freddy Martin: 54 Great Waltzes/MCA2-4021
The Best of Wayne King/MCA2-4022

The Best of The Andrews Sisters/MCAZ2-4024
The Kitty Wells Story/MCA2-4031

The Best of Pete Fountain/MCA2-4032

The Best of Burl lves/MCAZ2-4034

The Best of Louis Armstrong/MCAZ2-4035

The Best of Russ Morgan/MCAZ2-4036

The Patsy Cline Story/MCA2-4038

The Best of The Mills Brothers/MCA2-4039
The Ernest Tubb Story/MCA2-4040

The Best of Guy Lombardo/MCAZ-4041

The Best of Lenny Dea/MCA2-4042

The Best of Bert Kaempfert/ MCA2-4043

The Best of Lawrence Welk/MCAZ-4044

The Best of Bing Crosby/MCA2-4045

The Best of Ella Fitzgerald/ MCA2-2047

The Best of The Trapp Family Singers/MCAZ2-4048
The Best of Peggy Lee/MCAZ2-4049

The Best of Count Basie/MCAZ2-4050

The Best of Jesse Crawford/MCAZ2-4051

The Best of The Weavers/MCA2-4052

The Red Foley Story/MCA2-4053

The Benny Goodman Story/ MCA2-4055

The Best of Carmen Cavallaro/ MCAZ2-4056
Satchmo at Symphony Hall/MCA2-4057

Virgil Fox: Here Comes The Bride/ MCA2-4058
The Best of Earl Grant/MCAZ2-4059

The Best of Liberace/ MCAZ2-4060

Everybody's Best, from MCA Records
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‘No Top 40 Station Good Enough? Hell, Yes, There Is!’

McLendon or Burden shouldn’t knock the old alma mater.

I, for one, owe much to the lessons learned in format radio,

and as | enter the twilight of my mediocre career. | resent those

denizens of the record and radio industries who rejoice in this
assumed condemnation of Top 40 Radio.

| contend that if Top 40 did not exist, a record person would

try to invent it

Remember the “good old days™ when doing a recorded music
show entailed “protecting” every selection played on your
predecessor’s program? And if the personality who preceded
you played a song you wanted to play, you might get away with
playing another version, Concentrated play meant getting your
song played on the same station twice in one day!

Those of us who watched from our vantage point of “old
line™ MOR stations the emergence of Top 40 resented this up-
start and resolutely demeaned it at every opportunity. Then we
loved it when we got the chance to become hot shot disk jockeys

“PUNCHLINE!"” has got lo be
the best topical humor service
in the nation.”

—Dick Whittington

1973 MOR Aar
Personality of the Year”
(Billboard Convention)

Published Weekly
Special Introductory Offer
Four Issues—510.00

Send check or money order to:

Punchline!

Dept. B
P.O. Box 48584
Los Angeles, California 90048
(If outside U.5,, send money
order only)

SEPTEMBER 21, 1974, BILLBOARD

45 rpm RECORDS
BY MAIL

All Original Artists
1949 thru 1972

pop * country * rock
soul * big band

all-time favorites
FOR CATALOG of 6000 titles
send $1.50 (no cod.s)
W OAIE WAIL Iz deiired for catalsq
o US and APDSFPOD acdresses, add §1.00

# internafional, add §1.50
Ipavable in LLS. funds)

ELUE NOTE RECORD SHOP
156 Central Avenue
Albany, New York 12206, U.S A

THE ELECTRIC WEENIE

PRESENTS A DUMB QUIZ.
True Or False?

1. Tha "“Weeania" t& usad by over 600
of the worlds lop DJS in the US,
Canada. Australia, England, FEN,
AFATS. and Swari, 5. Africa.

2, The "Weanie™ is used by J. Akuhsad
Pupulé of Honolulu who ook a
momant out of counting his monay
to state . . . "Of all the gag services
that | have avar ssan, tha gags ara
among the best on a conlinuing
basis and tha Philosophy (wa aiso
presant a free “news™ latter) s the
miosl practical, well worth listening
to, | have aver read, Thank you for
your coniributions to my show and
| hope you stay in business forever,
Ayt

3. The “Weanie” is used by Gary
Dwans who first subscribed in 1870
and who won this years Biflboard
MOR DJ Award . ., and who once
said "Il Randolph Scotl finds out
you're stealing his material he'll
beat the (deleted) out of you,

4, The “Weenle” Is used by Tom
Adams {who also writes i) who won
the Billboard MOR the last 2 years
and was & runner up to Gary O this
yaar.

5. The “Weenia" s wsed by Charlie
Van Dyka KHJ, a Top 40 Finalist
this yaar who says . . . ""You have
the bast service of It's kind | have
everseen .. . | average 3 complaints
egach week on lhe athnic jokes
alona . . , you give good Weanis "

ANSWER: ALL TRUE . . . i you'd
like 1o find owt more about the top
0.J sheat in the world, write fo:
Sulte 1, 853 Glenridge Road, Key
Biscayns, Fla. 33148, TimeNTamp'rs
nedd not apply (unless you'd rathar
switch than fight),

Burns to
Distrib
Rock Doc

LOS ANGELES—Bruns Media
Consultants here will syndicate a 12-
hour radio documentary called “The
History Of British Rock.” The pro-
gram was written and produced by
Digamae Pty. Lid. in Sydney, Aus-
tralia, and is hosted by John Torv.

Rod Muir, president of Digamae,
concluded the agreement for U.S.
syndication with George Burns,
president of Burns Media Consult-
ants. Both Digamae and Burns
Media Consultants are radio pro-
gramming syndication.

This marks the first major effort
by Digamae to invade the U.S. mar-
ket with radio syndication since dis-
tribution of a documentary on the
Rolling Stones more than a year ago,
a project that died in infancy.

Burns directed the editing and
production of the U.S. version of the
British rock documentary. The show
features not only the music, but
countless interviews with British art-
1515, Burns said that demos of the
show are available 1o any radio sta-
tion interested,

Two Radio

Services
Firms Join

DALLAS—TM Broadcast Mar-
keting Inc. has been launched by
Jim Long, chief operating officer of
TM Productions here and Bill
McGee, president of Broadcast Mar-
keting Consultants, San Francisco.

Reason for the alliance was in or-
der to “provide broadcasters with
complete local station services,” ac-
cording to the joint announcement.

The new firm will be involved in
station automated programming
services, jingles, a new local market
radio and TV competitive advertis-
ing research service, a new radio and
TV co-op information system, retail
sales training programs, and pro-
duction of commercials.

TM Producuons is a subsidiary of
the Starr Broadcasting Group,
which owns several AM and FM sta-
tions.

on “Colossal KIMN™ or ‘Color Channel 98" or “Fun-lovin’
KRIZ" (King KRIZ, where the music is . . . ) or any one of the
3,000 step children of Tod Storz’ encounter with a jukebox.
There are legends in radio ... Bernice Judice, Westbrook
VanVoorhees, Norman Brokenshire, Arch Obler, and many
others from the thirties and forties. But what about those whom
I call the real legends—those who took an industry expected to
roll over and die as its audience was stolen by television and de-
veloped a format which made radio more fun, more exciting
and more accepted than ever.
There are the people who really made radio “your constant
companion™ and your favorite station truly “your best friend.”
By far, they were Top 40-oriented for a large portion of their
careers: the McLendons, Storz, Burdon, Royce Johnson (a
great jock in any format), Tom Donahue (MOR and Top 40 be-
fore progressive), George Wilson (outlined earlier), Chuck
Blore (MOR, Top 40, LOVE), Jack Thayer (To 40-Talk-con-
temporary-listens to you)—the list is virtually endless. And fur-

your mouth is.

ther, most of the movers and shakers of our business learned
their business in Top 40 Radio, and are proud of it

Those of us in other formats are here because we do believe
there is “another way." To denegrate Top 40 purely because
our beliefs differ is unbecoming to our industry. The bottom
line is still the rating book, and Top 40 dominates many mar-
kets. Don’t knock "em—beat "em! Put your radio station where

Though they have proved that they do not need cognizance

accorded their gentlemanly attributes, | am proud that the rep-

resentatives of the Top 40 stations, such as Paul Drew, Ge
Peterson, George Wilson, Charlie Tuna and John Randolph,
maintained their professional aplomb and by their calm pre-
vented a potentially distasteful scene from developing.

There are some truly great Top 40 stations in the United
States and hopefully we will award the “best” its deserved rec-
ognition at the International Radio Programming Forum in
Los Angeles, August 9, 1975, '

Bicentennial Pack Served Up by Orkin

CHICAGO—Dick Orkin Creative
Services here has launched a gigan-
tic promotion package featuring
jingles, contests, and even the
kitchen sink to celebrate America’s
Bicentennial Celebration in grand-
oise radio style. The promotion is
called “The Great American Birth-
day Party” and Orkin says the pro-
motion package will “give radio sta-
tions and their sponsors every
opportunity imaginable to join in
the spirit and excitement of Amer-
ica’s Bicentennial celebration.”

The package includes such 1tems
as:

® The countdown to July 4, 1976,
with George Washington, Ben
Franklin, Betsy Ross and others;

® The Yankee Doodle Dandies,
singing customized Jingle 1D's for a
station’s call letters or for a sponsor;

® A heartwarming and hilarious
children's view of American history;

® The"Great American Birthday

Philly Jazz
Goes‘Today’

PHILADELPHIA — Siation
WWDB-FM, which has been on-
ented to jazz sounds ranging from
Count Basie to Ella Fitzgerald and
from Maynard Ferguson to Can-
nonball Adderley, is “finally taking
off the shackles,” according to pro-
gram director and disk jockey Sid
Marks, and for the first time is mov-
ing into contemporary sounds.

Marks admits that “it 15 difficult
breaking out of our mold,” remind-
ing that in the old days, prior to the
arrival of jazz on the FM landscape,
WWDE-FM had “all the ratings on
the band.” After seeing hordes of
young people turning out for Fred-
die Hubbard, and noting the brisk
record sales for jazz-rock artists like
Hancock, Byrd and McLaughlin,
Marks says “our future direction be-
came obvious.”

New programming is a mix of
high energy jazz and propressive
soul featuring about 60 percent new
product. Also changing the station
sound is the addition of Greg Hall,
taking over the all-night slot. Hall
formerly conducted the popular
“free form" jazz programs on
WRTI-FM here, non-commercial
Temple University outlet, and is a
former national promotion man for

the CTI Iahc_l.

‘Do It Yourself Kit’

® Continued from page 14

and broadcasters have their choice
of three different versions, depend-
ing on what their market can afford
to pay.

“And, so far as | know, this is the

first quality country music service
ever 1o be offered.”

www americanradiohistorv com

Song Contest” starring the listeners;

® Red, white and blue intros and
outros so air personalities can do
drop-ins on local Bicentennial activ-
ities.

® Dramatic and extraordinary
“Phone Calls to Famous Americans”
with an open-end design so local air
personalities can participate.

Orkin and company, noted for
“The Chickenman™ comedy radio

series and “The Tooth Fairy” com-
edy series, among other things, claim
that the “Birthday Party” is the most
remarkable musical-comedy pack-
age of program aids ever offered. All
of the “features™ are 10 seconds to
two minutes long. Syndication Is
being handled by The Chicago Ra-
dio Syndicate Inc. here and is being
offered to one station per market ex-
clusively.

Vox Jox

By CLAUDE HALL
Radio-TVY Editor

Sometimes | think I should have
stayed in bed last month. The lady
sitting next to George Wilson at the
Awards Luncheon during the sev-
enth annual International Radio
Programming Forum was Rochelle
Staab, music coordinator for the
Bartell Radio chain. 1 don't think
['ve ever run the photo spread about
the Forum without some kind of
misiake or another—either a
switched caption or something. Just
fate. And it turned out the girl beside
Chuck Blore wasn't his flancee. See,
it just wasn't my month.

» w w

Tony Scott, 404-687-3598, is look-
ing and says that Steve Fox, Jeff
Keyes, and P.J. Walker at the station
are looking, too. They're at WCGQ-
FM in Columbus. Scott previously
programmed WAUG-AM in Au-
gusta, GA, and wants a program-
ming position. The others are open
for personality jobs and you can
likely reach them at the station—404-
327-1217. . . . Gary Perkins 1s out as
program director of KSON-AM in
San Diego and looking; 714-292-
5087, New program director of the
country station is Jim Duncan, music
director and a six-year veteran with
the station. ... Tom Watson is still
looking for a personality position;

514-933-5882.
* * *

Jay Cook, program director,

WFIL-AM, Philadelphia, writes
complaining that George Michael
was not a “secret” music director;
“George was, in fact, WFIL-AM
music director and held that utle for
well over four years following my
appointment as program director.”
And Cook adds that Joel Denver, the
9 p.m.-1 a.m. personality, has been
“officially” appointed music direc-
tor and will be “available to promo-
tion people by appointment and will
share, as did George, in the responsi-
bility for additions and deletions to
the playlist. S G %

J. Michael Stewart has left KSEE-
AM in Santa Mana, CA, and is look-
ing for programming or personality
work; 805-922-4468. . .. WYII-FM,
Williamsport, MD, 15 looking for a
country music personality. It's a 24-
hour operation and Jim Copen is
program director and you can call
him at 301-582-1320. The lineup
now includes John Shank 6 a.m.-
noon, Don Campbell and Dennis
Munson in the afternocons, Dave
Phillips in evenings, and Chris Rus-
sell in the all-night slot. Copen says
he gets good record service from
MCA, but other labels aren't help-
ing oul so well.

* L] L

Gary Winter is the new program
director of KICA-AM in Clovis,
N.M. ... Phil Murphy, 805-527-

(Continued on page 33)

19 Stations Airing ‘Music
Scene’ Syndicated Series

LOS ANGELES—"Music Scene-
U.5.A." hit the air this past weekend,
(14-15), according to George Sav-
age, general manager of American
Radio Programs. The show is being
recorded in Whitney's Studio, Glen-
dale, which has just completed a
new radio production unit.

Savage has a total of 19 stations
featuring the three-hour weekly
syndicated show. Wink Martindale,
air personality with KMPC-AM,
Los Angeles, is host. The show is
based on Billboard Top 50 Easy Lis-
tening Chart.

Among the stations carrying the
debut show were KODY-AM in
North Platte, Neb.; KEX-AM in
Portland, Ore.; WGTO-AM in Cy-
press Gardens, Fla.; WEEU-AM in
Reading, Pa.; WTJS-AM in Jack-
son, Tenn.; and KDEF-AM in Al-
buquerque, N.M.

In all, some 125 radio stations in
the U.S. and overseas have “given
strong interest in the show,” Savage

says, “and we expect to have a lot of
those featuring the show in the fu-

ture; all of them are considering it.”

| &
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Talent

Fantasy photo

THE BLACKBYRDS
“Do It, Fluid,"—
Young sextette may well be first students at Washington D.C.'s Howard

University to hit the Hot 100. But their former jazz studies professor, trumpet
greal Donald Byrd, got charted with a single bearing the same name as the
group which first started touring behind him. The Blackbyrds are signed to
Fantasy and produced by Larry Mizell, former Motown stalwart now special-
izing in successful jazz crossovers (Byrd, Bobbi Humphrey). Group’s debut
breakthrough downplays its soul-jazz instrumental prowess for a War-style
chanted basic-boogie lyric about liking to party, set over a mighty discotheque
beat. Management by Blackbyrd Productions of Brooklyn and agented by
Queens Booking.

RCA Won’t Release
A Third Imus Album

NEW YORK-—-Has WNBC-AM
disk jockey and comedy recording
artist Don Imus finally gone too far
with his offbeat material and zany
characterizations?

RCA Records executives feel that
he has, and are refusing to release
his third comedy album on the label

MO OSTIN

You and your guest
are inviled to be
our guests for dinner,
any night this week!
Call Joe D’Amore at

PATSY D'AMORES

465-4148

6735 Yucca Street, Hollywood

Unsurpassed-in Quality

GLOSSY | 10w
PHOTOS

1000 LOTS
1000 POSTCARDS

s60°°
100 8x10 *14*

dWony 0 A4
CUSTOM $8
COLOR PRINTS per 100

COLOR LITHO 175
par 10040

COLOR POSTCARDS %120
e ——— .

er 3000
MOUNTED 20"%30" 30" X40"

ENLARGEMENTS ss00 $14.00

R

A Division of JAMES ). KRIEGSMANN
165 W. 46th 5t, N.Y. 10036

(212) PL 7-0233

on the grounds of being “too dirty
and not fitting corporate image,” ac-
cording to Imus, who is quick to take
issue with the turn of events.

“It's simple to resolve though,”
states Imus. *1 don’t want to record
for the label anymore. We'll let an-
other company have the album.”

While the final verdict on Imus’
label deal with RCA could very well
still be up in the air, what is clear is
that Imus' popularity continues to
surge in the public's eye with both
his early morhing radio show here
and his recent excursions on the
nightclub scene.

During a recent stint at Jimmy's, a
local club, Imus drew over a six-
week period, some 7,000 people to
hear his brand of humor. In a room
with a seating capacity of 450.

Notably, the RCA album in ques-
tion was recorded live at one of
Imus’ performances at Jimmy's.

Neverthieless, Imus is optimistic
about the way his career has been
taking shape. And, as one the high-
est paid disk jockeys in the busi-
ness—some $200,000 a year—he has
good reason,

Since coming to New York to
handle WNBC’s morning slot a few
years back, the station’s ratings have
taken healthy jumps—with Imus’
own market appeal, or notoriety,
keeping equal pace.

DON IMUS

Imus, though, is quick to credit the
station, even when he calls it a
“chicken outfit” over the air, for al-
lowing him the creative freedom and
latitude he deems necessary to have
a successful show. Also high on
Imus’ list is WNBC executive Jack
Thayer, who, according to Imus,

(Continued on page 24)

Easter Release For ‘Tommy’

LOS ANGELES—Just completed
after six months before the camera
preceded by four months of instru-
mental recording, the $8 mitlion film
of the Who's pioneer rock opera
“Tommy" is now being edited for
worldwide Easter release.

Distribution deals for each nation
are being made separately. In the
U.S., Columbia Pictures is releasing
“Tommy."” Says Beryl Vertue, film-
TV chief of the Robert Stigwood Or-
ganization which produced it, *Cni-
terion for selecting the releasing or-
ganization in each country was their
enthusiasm and understanding of
the unique marketing requirements
of this project.”

RS0O's overall concept is to as-
semble film projects with direct ap-
peal to record-buying audiences, ex-
plains Ms, Vertue. “Mr. Stigwood is
trying to put together movies that
people who listen to their records
over and over again will also go out
to see over and over again."”

Peter Townshend, Who leader
and writer of “Tommy,” had not
found a satisfactory film deal de-
spite many offers for his platinum-
selling album. Then Stigwood got
the idea of putting Townshend to-
gether with the controversial and
flamboyant film director Ken Rus-
sell, whose previous credits include
“The Devils” and “The Music
Lovers.”

Only changes in the original prod-

Keith Moon, Who's legendary mad-
cap drummer; as lecherous Uncle
Ernie in “Tommy"" film.

_Signings_

Andy Kim, nding a Capitol hit with “Rock Me
Gently," to Regency Artists, Los Angeles agency.
. .. Anson Williams of TV's “Happy Days" series
ta ABC/Dunhill, Four oldies songs he's cutting
will be heard on segments of the TV show.

Wayne Berry, RCA artist, is first client of the
U.5. division of Rolling Stones and Who manager
Peter Rudge's S Productions. Bery is booked
by IFA. . .. Paul Humphries to LMI Records. He
formerly recorded for Blue Thumb.

Neil Merryweather, Mercury artist, to Chap-
pell Music for all publishing outside Naorth
America. . . . Cosmic Black Orchestra to Joe Sut-
ton's Shadybrook Records, produced by Hal
Winn, Bob Todd and Don McGinnis. ... Gene
Cotton, Myrrh artist, to Ken Fritz for manage-
ment.

Lou Rawls to Bell Records after long hit ca-
reer with Capitol and MGM.

Chuck Price, country artist, to Playboy
Records. .. . Lala to Phonogram for distribution
putside North America. . . . Susan Anton to Don
Perry for management.

Andy Kim, Capitol arfist, lo Regency Taleni
agency, ... Wayne Bemy, RCA artist, first LS.
client of Who-Rolling Stones manager Peter
Rudge's Sir Productions. ... New soul act, The
Satin Bres. to Philadelphia's Omega Records.
... Scott Jacoby to Midland International
Records. He will be label's first artist. . . . Singer
Rachel Faro to RCA Records. ... British rock
band Babe Ruth to New Directions Manage-
ment. . . . Texas group Greezy Wheels to London
Records.

www americanradiohistorv com

By NAT FREEDLAND

uct made by the Russell-Townshend
collaboration are the addition of two
new songs and some incidental mu-
sic to fill out the screen time, plus
one significant plot change. Now it is
witnessing his mother's lover murder
his father, rather than the other way
around, that traumatizes young
Tommy inte becoming deaf, dumb
and blind,

“The movie manages to be non-
realistic without losing its high

drama and touching qualities,” says
Ms. Vertue.

It was filmed entirely in real loca-
tions—a church, a theater, a junk-
yard—rather than sound stages. Cast
15 a blend of rock and film names.

From records come Roger Dal
and Keith Moon of the Who, Elton
John, Eric Clapton, Tina Turner.
From the movies come Ann-Mar-

gret, Oliver Reed and Jack Nichol-
son.

RS0 photos

"TOMMY'" SCENE—The Who's Roger Daltrey as ““Tommy"' astride shoulders
of well-wishers after winning title of “Pinball Wizard" (song sung by Elton
John on three-foot-high stilt boots) and just about to be spontaneously cured

of blind-deaf-dumbness.

Prep Las Vegas Concerts

® Continued from page |

formances™ are America, Guess
Who, Three Dog Night, Loggins and
Messina and James Taylor.

Naseef, who previously booked
rock coneerts in the Las Vegas Con-
venton Center, 15 involved in some
legal matters with the Convention
Authority and thus has been looking
for a new location for his activities,

He says the series could be the
start of Strip hotels taking rock or
contemporary musicians seriously as
headlining attractions.

With rare exception, Strip hotels
have eschewed the hard rock acts in
favor of muddle of the road pop acts
which hit the charts.

The city's main musical thrust re-
mains the established MOR act al-
though soul music and a number of
easy listening contemporary acts are
readily engaged for showroom expo-
sure,

But the Sahara’s commitment to a
rock concert series is a major devel-
opment Naseef, who has lived here
14 years, indicates he has to book
acts who will draw an audience
which can feed into the casino.

The 9 p.m. show. according to the
hotel, should be geared for young
people with no hard liquor served.
The 2 am. show 1s designed for
adults and this is the group the hotel
hopes will spend time after the show
in the casino,

The admission price will vary with
the attraction, Naseel says. He is
paying the hotel 10 percent of the
gross for its facilities in what he calls
a very flexible room with a 7,000
seating capacity.

The two shows will involve 4,500
seals around tables. However, if the
attraction is only available for one
show, Naseef will arrange the seats
theater style. The hotel earns all
profit from drinks served at the early
morning show.

Maseefl says the reason for two
shows is that one third of the city’s
population is always working. Na-
seef, who will buy all talent for open

dates between conventions, says the
range of money he is offering acts
runs from a guarantee of $10,000 to
$25,000 plus percentages.

Naseef feels the hard rock type of
act won’t be able to play on the Strip
because it doesn’t draw the monied
adults who are eyed by the casino
management.

But there are enough young acts
which are “colorful enough and
have the range of audience to play in
the major hotel showrooms.™

Naseefl proved this point by book-
ing Blood, Sweat and Tears with
David Clayton-Thomas into the
main room at Caesars Palace during
a dark period in a Christmas week
several years ago. The engagement
was a roaring, rocking success.

Naseefl will provide rooms for cer-
lain stars at the hotel and will invest
in his own sound and lighting sys-
tems for the Space Center.

Rock Hassles
Vex Las Vegans

LAS VEGAS, Nev,—Legal
wrangling over rock concerts is eat-
ing up time and money vital to pro-
moting the tounst industry, a report
presented to the Las Vegas Conven-
tion and Visitors Authonity (VA) in-
dicates.

The study, presented by CVA le-
gal counsel George Dickerson, con-
tends lawsuits filed by concert
promoters and youth groups have
tied up the CVA legal staff for
“inordinate amounts of time.”

His staff is presently engaged in a
suit filed by a local youth coalition
group charging the authonty’s con-
cert policy of search and seizure is a
violation of constitutional rights.

A §510,000 suit filed by promoter
Gary Nassef charging breach of
contract concerning a July 27 date is
still pending in the courts, Dickerson
says,

The city fathers in this gambling
mecca have been consistently hostile
to rock concerts.
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Sonny Bono

“Owar Last Show”

MCA-40271

See and hear Sonny perform his new single on

The Sonny Comedy Revue
Sunday night, September 22, ABC Television.
.MCA RECORDS
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THE BILLBOARD BOOKSHELF

A Special Selection of Books for Billboard Readers

—l in gold to anyone concerned with the rock phenomenon...an invaluable aid

The
MUSIC/RECORD
CAREER
Handbook:, juiirone

NOW available in a NEW Revised and Enlarged Edition
MORE ABOUT THIS BUSINESS OF MUSIC

By Sidney Shemel and M. William Krasilovsky (Authors of This Business of Music);
Edited by Lee Zhito

This book picks up where the widely acclaimed This Business of Music leaves off, covering
five “'more" major segments of the music industry: (1) Serious Music (2) Production and Sale
of Printed Music (3) Background Music and Transcriptions (4) Tape and Tape Cartridges (5)
Live Performances. The authors have updated all the material in the book and have included
two additional chapters plus 14 completely new appendices, making this the most compre-
hensive, timely publication in its field. 192 pages. 6 x 9. 10 line drawings. 32 appendices.
Index. $10.95

THIS BUSINESS OF MUSIC Revised and Enlarged Edition
By Sidney Shemel and M. William Krasilovsky

Hailed by the New York Times as the "Bill of Rights" for Composers, Reveals detailed expla-
nations of the legal, practical, and procedural problems encountered in the music industry.
Ralph Gleason of Rolling Stone refers to it as "The best way | know to teach yourself." 544
pages. 6% x 9%, 180 pages of appendices (Federal and International laws, statutes, con-
tracts, applications, agreements, etc.). $15.00

THE MUSIC/RECORD CAREER HANDBOOK By Joseph Csida
"Csida’s credentials are impeccable and impressive—former music editor of Billboard . . . [he
covers] virtually all aspects of song & music writing, royalties, publishing, etc."—Downbeat

An encyclopedic guide to beginning and developing more than 30 different careers in the
creative, commentary, business, and educational areas of the music and record industry. 376
pages. 52 x 11. $14.95

More...Important Books from the Billboard Bookshelf

DANCING ON THE SEATS By Andrew H. Meyer
Today's most comprehensive guide to every aspect of producing rock con-
certs on the college campus and hailed by major booking agencies and

college buying services as the finest text on the college concert ever written,
96 pp. 52 x 8%2. §6.95 -

THE DEEJAYS By Arnold Passman .
This book is the first full story of the disc jockeys and how they influence
popular taste. It also is a history of the national radio stations, the recording
companies and their role in the industry. 320 pp. 5% x 8%, Index. $7.95

WORLD RADIO AND TV HANDBOOK 1974

A Complete Directory of International Radio and Television. This handbook
is the authoritative source of complete and exact information about all
broadcasting and television stations around the world. 400 pp. 6 x 9. $7.50

HOW TO LISTEN TO THE WORLD 1874

A companion volume to World Rad/a and Radio and TV Handbook this is tha
only international radio and lelevision book with articles by the world's
leading authorities in the field. 168 pp. 6 x 9. $4.95

RECORDS IN REVIEW

"Comprehensive coverage of each year's recordings...reviews describe the
work as well as the performance, providing each annual with a permanent
use."'—Salurday Review.

Annual of the hundreds of reviews that appeared in High Fidelity Magazine.

Copies of the 1968, 1969, 1970 and 1971 Annuals are available. 544 pages.
512 x8%. $9.95

ROCK ENCYCLOPEDIA By Lillian Roxon
Biographies, discographies, commentary, analysis, photographs, miscellany
...the only reference work available on rock and its roots. "Worth its weight

to researchers in years to come."—Bilfboard. 612 pp. 5= x B. Paper. $3.95

MAIL TO:

BILLBOARD BOOKSHELF, 2160 Patterson Street, Cincinnati, Ohio 45214

Please send me the books listed below. | under- | enclose payment §
stand they may be returned within ten days of Publisher pays postage. Include sales tax in the
receipt for full credit or refund if | am not satisfied. states of New York, Ohio, Tennessee, California,
Please print. Massachusetts, New Jersay.

TITLE NAME

TITLE ADDRESS

TITLE CITY 5
TITLE | STATE
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ELTON MANAGER BIRTHDAY—For Elton John manager John Reid's 25th
birthday, it was a splendid Old Hollywood gala at Le Restaurant with just ev-
erybody there, from Alice Cooper to Peggy Lee. Elton gave Reid a yacht. Pic-
tured here: (standing) Reid. From the left: Elton lyricist Bernie Taupin, Mae

West and star-spectacled Elton.

URIAH HEEP
SUZI QUATRO
Felt Forum, New York

A bobbing, repetitious bass line, buzzsaw gui-
tar chords, and a shrieking vocal coming from a
stage rapidly disappearing under clouds of dry
ice smoke, Almost a cliche in heavy metal circles
those days, but the concept is still being pushed
to its extremes by groups like Uriah Heep,
whose appearance on Sepl. 4 was met with the
kind of ecstatic revelry in the audience usually
reserved for groups nestled in rock’s upper
echelon.

Uriah Heep recently demonstrated an aware-
ness of melody and lyricism on its last Warner
Bros. albums, but for some reason, in concert,
they choose to muddle these advancementsin a
cacaphony of sound which relegates numbers
like “Stealin' " and "Wonderworld” to exercises
i atonality.

Davy Byron's microphone acrobatics, Mick
Bow's break-neck puitar runs and flying leaps
and Ken Hensley's keyboard assault during
“Suicidal Man" all lend to the feeling of total
abandon and impending chaos which was the
level maintained throughout the set, yet one is
left with the impression that if the group was
better able to channel its energies it would offer
a more patent allernative to dishnguish it as
more than just another entity in the clan of
heavy melal rockers,

Bell Records artist Sun Quatro opened the
sef, showing more of the vibrancy which charac-
terized her appearances in the city three
manths ago. BARRY TAYLOR

ELVIN BISHOP
AVERAGE WHITE BAND
Bottom Line, New York

Drawing big, appreciative crowds to the Bol-
tom Line on weekday nights, Elvin Bishop is cur-
rently enjoying the success that always seemed
to elude him through the years spent with the
Butterfield Blues Band and his own group which
followed. After having recently recorded the fin-
est album of his career (Capricorn Records) to
draw matersial from, he paced himself through a
set of torrid blees numbers and hiting uptempo
rochers Sepl, 10.

His new group, a young quintet from San
Francisco, is given ample opportunity to flex its
muscles and step out from his shadow, espe-
cially Johnny Yernazza who handled most of the
lead guitar work. This gave Bishop freedom fo
clown around and bop about the stage when he
was not holding down the rhythm or adding a
pungent solo of his own which sparked numbers
like “Hey Good Lookin’, What You Got Cookin' ™
and “Stealin' Watermelons.”

In response to requests from the audience,
Bishop ended his set with “Travelin' Shoes,” his
recent single, where the group cooks in a tightly
knit groove yet allows for a loose interplay be-
tween Bishop and Vernazza, who continue to
turn to the traditional 12-bar blues framework
for a vital source of inspiration.

If a flittle bit of Elvin Bishop's onstage “honky
tonkin' " rubs off on the Average White Band af-
ter the three days that the group shared the bill,
the Scottish sextet could conceivably lick their
greatest drawback, their almost frigid stage
presence.

Influences abound in the music of the Atlan-
tic group, most notably the sound of Al Green in
Alan Gomie's silken textured falsetto, but the
group also churns out funkier numbers like the

Talent In Action

isley Brothers' “Work To Do” and their own
“Pick Up The Pieces” with polished ensemble
work and a deft understanding of the American
soul idiom that would make them feel at home
on the stage of a disco as well.  BARRY TAYLOR

INCREDIBLE STRING BAND
HUDSON-FORD

Bomrom Line, New York

With a fuller and richer sound than they de-
buted on their ARM album, “Nickelodeon,” gui-
tarist Richard Hudson and bassist John Ford's
new group proved to be one of the stronger
“warm up” acts to appear at this club when
they were there Aug. 27.

The two former members of the Strawbs who
are now heading their own five-piece outfit
leaned heavily on their unreleased second al-
bum for most of the matenal, coming up with
crisp, competently executed numbers like I
Don't Wanna Be A Star” and “Free Spirit.”
Strong vocal harmanies, memorable rhythms,
and excellenl guitar work from Micky Keen are
obvious strengths in the group's sound and were
presented to best effect during “Pick Up The
Pieces,” and a strong closing number hitled
“Revelations.”

The Incredible String Band is a group whose
sound has not changed very much in over six
years. As a result, it remains an artifact of the
60s, still using instrumentation that includes si-
tar, oud, whistles. fiddle and mandolin to under-
score its mythological references with results
that are at best trite, and at worst, embarrass-
ing.

A song from one of its first albums, “1968,"
was greeted with the best audience response of
the evening, bul interest soon waned.

Original members Robin Williamson and Mike
Heron remain the most intense and interesting
musicians in the group, playing a score of differ-
enl instruments between them, but what was
accepted as deep or meaningful when presented
by the group in the b0s appears stale and hokey
today. BARRY TAYLOR

ORLEANS
MIRABAI
Max's Kansas City, New York

On the basis of one album which merely hints
at the potential of the group, Orleans continues
to amass a following as evidenced Aug. 26.

The group, just signed to Asylum Records,
garnered considerable expertise playing on nu-
merous sessions for other artists. But the new
material it unveiled should do something to give
it a more concrete identity of its own.

With Larry Hoppen on organ and John Hall on
guitar for the first half of the set. the group dis-
played a tightly knit sound as it flowed through
a spectrum of colors and moods. The pulse of
the music quickened, however, when Hoppen
strapped on his guitar and proceded with Hall to
weave the sound into new textures with consid-
erable finesse during numbers like “Two Faced
World” and “Let There Be Music."

Mirabai, who opened the show, owns the dis-
tinction of being the first American performer to
be signed to Led Zeppelin's Swan Song Records.
She displayed a bouyant stage presence and a
sanorous voice while accompanying herself on
acoustic guitar which kept her on the same
wavelength as her audeence throughout. Her
compositions ranged from the caustic “Exactly

(Continued on page 24)
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Isaac Hayes Scores Again

. withTruck Turner: Third in a series of sound track albums written, préduced and performed by |saac Hayes.
Experience Truck Turner. Scored by |saac Hayes to score with you.

SHAFT—Music from the Soundtrack < RECORD i : G“
o e i ISAAC HAYEEHS | Mu;!:gﬂumm snsws
QDG - THE PARAMOUNT RELEASE.

“THREE TOUGH GUYS”
Composed, Conducted and Performed

3

<(

FHTEFRPRISS ~

>
Available on Enterprise Records and Tapes. A division of the Stax Organization,
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Talent

(All entries for Who—Where—
When should be sent to Helen Wirth,
Biliboard, | Astor Plaza, New York,
N.Y. 10036.)

Campus dppearunces by artists are
incorporated into the listings below.
Artists appearing on campus ure
marked with an asterisk.

EAST

*HARRY CHAPIN (Elektra): Canton, N.Y.
Sept. 20, Newark State College, N.J.
(28)

FLOYD CRAMER (RCA): Memorial Au-
ditorium, Raleigh, N.C. Sept. 21; Wm.
Bell Auditorium, Augusta, Ga. (27)

*JOHN HARTFORD (Warner Bros.):
Kutztown State College, Pa. Sept. 19;
Franklin & Marshall College, Lancaster,
Pa. (20)

GEORGE JONES & TAMMY WYNETTE
SHOW (Epic): Klienhans Music Hall,
Buftalo, N.Y. Sepl. 21; Bushnell Music
Hall, Harttord, Conn. (22)

DICKEY LEE (RCA): Civic Canter, Phila-
delphia, Sept. 21

*AAMSEY LEWIS (Columbia): Univ. of
Bridgeport, Conn. Sept. 20, Baruch
College, N.Y. (27)

LITTLE FEAT (Wamer Bros.): Bottom
Line, M.Y. Sepl. 17-18; Academy of Mu-
sic, N.Y. (21). Spectrum, Philadelphia
(28)

JOHNNY PAYCHECK (Epicy Proctor
Theater, Schenectady, N.Y. Sept. 29
JEANNE PRUETT (MCA): Proctor The-

ater, Schenactady, N.Y. Sept. 29

*RIGHTEOUS BROS. (Capitol): Villanova
Univ. Philadelphia, Sept. 28

*MINNIE RIPERTON (Epic); Queens
Boro College, N.Y. Sepl. 27

*SHA NA NA (Buddah)} Lowell Tach.
Mass, Sept. 19; RPI, Troy N.Y. (20),
West Point Academy, N.Y. (21)

JEAN SHEPARD (United Artist): Erie
Cao. Fisldhouse, Pa. Sepl. 21; Reeds
Ferry, N.H, (29)

*TAVARES (Capitol): S U.N.Y., Albany,
MY. Sept. 21; Sugar Shack, Boston
(23-29)

BILLY WALKER (MGM). Victory Ball-
room, York, Pa. Sepl. 27

*WEATHER REPORT (Columbia). Wes-
leyan Univ. Middletown, Conn., Sept.
21; Symphony Hall, Boston (27)

WEST

REX ALLEN JR. (Warner Bros.): Phoe-
nix, Ariz. Sept. 27; Douglas, Ariz. (2B-
23)

HERB ALPERT (A&M). Riviera Hotel,
Las Vegas, Nev. Sept. 11-17

VIKKI CARR (Columbia), KMPC Show
of the World, Forum, Los Angeles,
Calif. Sepl, 28

JERRY CLOWER (MCA): San Fran-
cisco, Sept. 21-22

TOM T. HALL (Mercury): Central Wash,
Fair, Yakima, Sept. 27, Opeara House,
Seatile, Wash. (28)

MAIN INGREDIENT (RCA). Hollywood
Bowl, Los Angeles, Sept. 27

THE STAPLE SINGERS (Stax) Ware-
house, Denver, Colo, Sept. 17-22

RICK WAKEMAN (A&M): Colisaum,
Denver, Colo. Sept. 23; Hollywood
Bowl, Los Angeles (27), Winterland,
San Francisco (28)

JESSE COLIN YOUNG (Warner Bros.):

(Continued on page 27)

TOP QUALITY

8X10
PRINTS

LITHOGRAPHED OM HEAYY SLO0SS STOCK

BLACKe& WHITE 8x10s
500-$2500  1000—$38.00

COLOR PRINTS
1000—$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

O 8x10: AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO, 63803
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Buddah photo

JIM WEATHERLY
“The Need To Be"—Yifr

He's had the composer byline on
practically every Gladys Knight
smash from *Neither One Of Us"
through “Midnight Train To
Georgia.” Weatherly has over 200
different versions of his tunes re-
corded, sometimes getting both soul
and country hits with the same song,

Originally from Mississippi,
Weatherly, 31, first came to Los An-
geles with a Sunset Strip disco band
called Gordian Knot and never
turned back. He penned special ma-
terial for the Jim Nabors variety
TVer for two-and-one-half years,
then signed with manager-publisher
Larry Gordon’s Keca Musicin 1971.

He had three albums on RCA be-
fore going with Buddah. “Need To
Be™ is a rippling-piano ballad about
being true to oneself though in love.
Weatherly sings well enough to be
latest strong songwriter (O cross into
aruist success,

=N

RCA photo
ROMNNIE MILSAP
“Please Don't Tell Me How
The Story Ends"—95

Sull another multi-talented musi-
cians’ musician breaks out of his
progressive country base for long
overdue Hot 100 recognition.

Currently nding the no. 4 country
singles slot, Kris Kristofferson’s
“Please Don't. . " is a sweet-but-sad
ballad classic that could stay around
as long as “Together Again.” Mil-
sap, blind since birth, was bhorn
sightless in a small North Carolina
farm community.

But in 12 years at the state school
for the blind, he mastered every or-
chestral instrument but the brass. He
started out in teen rock but never got
farther than fronting the successful
permanent house band at T.1's in
Memphis. When he decided to go
all-out to build on his pre-school
country roots, he moved his family
to Nashwville and started from
scratch again. Manager 15 Jack D.
Johnson and agency is William
Morris.

When Answering Ads . . .
Say You Saw It in Billboard

__NewontheCharts

DiscReet photo
KATHY DALTON

“Boogie Bands And One Night
Stands"—81

Anybody who doubted Frank
Zappa and Herb Cohen's recently
reorganized DiscReet label was go-
ing all-out commercial needs only to
have a listen lo their debut on the
Hot 100 with Kathy Dalton’s
“Boogie Bands And .. ."

Written and produced by Greg
Dempsey, who did her entire album,
the single is a tailormade AM pro-
grammer seemingly created entirely
of attention-grabbing lyrical and
melodic hooks dealing with the bit-
tersweet rock life.

Playing back-up are Little Feat,
Van Dyke Parks and Sneaky Pete.
Ms. Dalton is 24 and formerly from
Memphis. She also believes in keep-
ing her private life a mystery and out
of her official bio. Manager 15 Zach
Glickman.

Rocket photo
KIKI DEE BAND

“I've Got The Music In Me"-79

Kikibegan recording in her native
England for Fontana in the mid-
19608 and in 1969 was Motown's
first white artist. But it has taken
many years and a swiich to Elion
John's Rocket Records to hoist her
to the Hot 100, "Music In Me™ is a
high-voltage AM natural picked in
Billboard Aug. 24 for its throaty, su-
perb vocal and soulful hook chorus.
Elton is Kiki's producer and they
share John Reid as manager. Dee
Band opens for Elton on his upcom-
ing U.S. tour.

Imus Album
® Continued from page 20

“discovered” him at radio station
KXOA-AM in Sacramento, Calif’ in
the late sixties.

Today, much of Imus’ album and
nightclub routines are based on
characters introduced over the air.
They vary from his Billy Sol Hargis
shtick to his role of a disk jockey at a
Vatican radio station with the call
letters P.O.P.E.

Imus, himself, admits that he
oftentimes is controversial, but at the
same time says that both on-the-air
and ofT he tries not to go over “line.”

wwWw americanradiohistorv com

Pryor Roaring Back
After ‘Retirement’

By BOB KIRSCH

LOS ANGELES—Until Richard
Pryor’s current LP, “That Nigger's
Crazy,” hit the top of the soul album
listings, began climbing the pop
charts and the comedian began fill-
ing auditoriums, most people
seemed Lo remember him simply as a
very funny young comic who made a
lot of appearances with Ed Sullivan
and then seemed (o disappear.

What happened, however, was
that Pryor went into retirement sev-
eral years ago and moved back into
performing action shortly before the
album was cul

Pryor was living in the San Fran-
cisco area and visiting Los Angeles
when he met current manager Ron
De Blasio at a party. Together, they
mapped out a strategy which was to
allow the artist to make itin a bigger
way than ever without having to
compromise his own standards.

De Blasio had already enjoyed
considerable experience in the en-
tertainment business. After working
al the William Morris Agency, he
had gone into management with
partners including Roy Silver and
Jeff Wald. He has also worked with
Artie Mogull at Signpost Records.

His clients over the years included
Deep Purple, the Turtles (who he
took to the White House), Danny
O'Keefe, Oscar Brown Jr., Tiny Tim
and comedians including Bill Cosby
and George Carlin.

“Richard just wanted to get away
from show business lor a while,” De
Blasio says, “because he felt he
really was not doing the things he
wanted to do. He moved up to San
Francisco, an area he always liked
and could relax in, and there he got
the ideas he used in scripting “Blaz-
ing Saddles.” He also did some
movie acting.

“After I met him,” De Blasio con-
tinues, “we decided we should get
together. He wanted to work more
free-form and he wanted to do a live
comedy album. We decided to do a
real live one, not a studio thing with
canned laughter.”

De Blasio then set out to “have a
hit album and book Richard in con-
cert almost as if he were a rock artist.
We decided to do things a bit differ-
ently.”

The first thing was to cut the al-
bum, which was first tried at Los An-
geles” Comedy Store. "It just didn’t
work,” De Blasio says. “There were a
lot of celebrities in the audience and
it went all right, but it was a bit too
Hollywood.

“So we wenl back w San Fran-
cisco and did four concerts, out of
which came the LP. Hajp Sound
taped the whole thing, I edited it
with Richard having final approval
and creative control and we released
it on Partee Records, a division of
Stax. We also made sure it was all
fresh matenal.”

In the meantime, while the LP was
being finished up, De Blasio had
Pryor on the road. He returned to
the road following the release of the
LP, playing cities such as New York,
Chicago, Philadelphia, Atlanta,
Washington, Dayton, Detroit, Cin-
cinnati, Greensboro and Richmond.

“We booked him with people like
the Main Ingredient, Gladys Knight
& the Pips, Earth, Wind & Fire and
the Blackbyrds,” says De Blasio.
“The idea was to book him with the
kind of groups people listen to and
the kind of groups that attract a
record buying type of audience.”

De Blasio also points out that
Pryor has the advantage of having
two basic generations of fans, those
who remember him from the earlier

Ed Sullivan days and his newer, club
and album audience.

“The response in concert has been
excellent, so far,” De Blasio contin-
ues. “We're going to do one TV spe-
cial at least this year, a Flip Wilson
show with Peter Sellers and Lily
Tomlin. We will probably limit our
TV 10 one a year, and our shows to
several each weekend.

“In addition, we will be doing pri-
marily auditoriums. We feel the big
thing is to keep Richard on the road.
The time is right for comedians now,
especially with things going rather
badly in the news and so on. I'm sure
this accounts for some of the album
success.”

As for the difference in managing
and working with musicians and co-
medians, De Blasio feels that there
are few, except that a comedian is
maore likely to depend on a free flow
style of situation rather than a set
routine.

Pryor, who is now playing to au-
diences that are about equally di-
vided between blacks and whites,
will also keep up his other activities.
These include primarily writing,
with several screen plays to his
credit, and acting (“Lady Sings The
Blues” and “Uptown Saturday
Night”), both of which De Blasio
feels aided in sales of the record.

At 33, Richard Pryor is well into
his second career, and one that looks
even more successful than he was
the first tme around.

Talent
In Action_|

® Contintied from page 22

What You Are” to love songs including “Your Are
My Reason For Living." BARRY TAYLOR

JON LUCIEN

BOBBI HUMPHREY
Avery Fisher, New York

A largely black audience was completely
overwhelmed by Jon Lucien’s ability to create a
different mood around each selection. A full or-
chestra backed him Aug. 16 and it provided just
the right punch. During this concert he sang,
hummed, clicked and sighed his way info the
hearts of his listeners, most notably the females
who looked at him as an upcoming idol. Al of his
tunes are well written and have just enough of
his West Indian influence to make them original
without sounding native, Qutstanding selections
thal were particularly well received include
"Pleasure Of Your Garden” and “So Little
Time,” With a major push by RCA, Lucien could
well be the next black superstar to emerge,

Opening the bill was flastist Bobbie Hum-
phrey and she was also very well accepted. After
she shook ofl her jitters, she took full contral
and played some very exciling music. The only
bad point fo the set was its short length, as she
did not really have a chance to let her back-up
musicians develop their sounds. A very good up-
coming act.  JIM FISHEL and ROBERT FORD

RUSH
Jaint In The Woods, Passaic. N.J.

Currently on its first American tour, Rush, a
Canadian hard rock trio, showed that they had
much to offer on Aug. 30.

Playing before an intimate but receptive
gathering, the band posed a formidable atiach
with some stimulating guitar showmanship from
Alex Lifeson who steered the group through
numbers like “In The Mood,” “Here Again,” and
“Need Some Love,” from their debut Mercury
album, with some heavy rock and roll chording,
while bassist Geddy Lee showed exceptional
range when handling the lead vocals.

There are no frills to the group’s music and it

(Continued on page 27)
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Sept. 13-Boston, Mass. Sepl. 14-Providence, R.l. Sept. 15-Binghamton, N.Y. Sept. 16-New Haven, Conn. Sept 18-18-N.Y.C., New York
Sept. 21-Largo, Md. Sept. 22-Philadelphia, Pa. Sepl 23-Pittsburgh, Pa. Sept. 27-Tucson, Ariz. Sept. 28-San Diego, Ca. Sept. 28—
Long Beach, Ca. Sepl. 30-Los Angeles, Ca. Ocl. 2-3-5an Francisco, Ca. Oct. 4-Fresno, Ca, Ocl 7-Denver, Colo. 0Oect. 11-Oklahoma
City, Okla. Ocl. 12-Fort Worth, Tex. Oct 13-Houston, Tex. Oet. 15-Tuscalposa, Ala. Oct. 16-Atlanta Ga. Oel. 1B-Bloomington, Ind.
Oct. 20-21-Detroit, Mich. Oct. 22-Cleveland, Ohio 0Oect. 23-Cincinnati, Ohlo Ocl. 25-26-5t. Louis, Mo. Oct. 2T-Chicago, lll. Oct. 29—
Knoxville, Tenn. ©Oct. 30-Columbia, 5.C. Nov. 1-Orlando, Fla. Nov. 2-Jacksonville, Fla. Nov. 3-Tampa, Fla. Nov. 5-6-Miami, Fia.
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At the Record Plant in Los An-
geles, Poco is cutting there next, pro-
ducing themselves with Mark Har-
mon engineering. Also at the studio:
Lou Rawls has cul a single with Nor-
man Ratner producing and Sy
Mitchell at the control boards; Ar-
thur Lee & Love have been in, with
veteran Chip Taylor handling pro-
duction and John Stronach working
the boards; Joe Walsh finishing up
his next effort, producing himself
with Stronach engineering; Brit-
isher's Stray Dog have been in with
Austin Godsey producing and Gary
Olazadal at the engineering helm;
Diana Ross and the Temptations
have been reunited, with Stevie
Wonder handling production and
Olazadal engineering, and Deep
Purple has been in producing them-
selves with Martin Birch handling
the engineering.

* Kk *

Al Capitol Records recently, pro-
ducer Sam Riddle brought the Pa-
cific Mobile unit to tape 13 editions
of his “In Session” series. Artists in-
cluded Kathi McDonald, Andy Kim,
Gene Redding, Tavares, Hoyt Axton,
Tompall Glaser, Billy Jo Shaver, the
Spinners, Dobie Gray, Natural Four,
Eddie Kendricks, Roger McGuinn,

WANTED:

EXPERIENCED RECORD-
ING ENGINEER / PRO-
DUCER WITH OWN FOL-
LOWING TO JOIN WITH
NEW FULLY EQUIPPED,
TOP-QUALITY RECORD-
ING FACILITY IN THE LOS
ANGELES AREA. SALARY
AND %.

SEND RESUME TO

Billboard Publication Inc.
9000 Sunset Bivd.
L.A. 90069—Box 1000

By BOB KIRSCH

Syreeta Wright, Peter Noone, Har-
riette Schock, Mel Tillis, Sherry
Bryce and Don Gibson. Sessions
were engineered by Jay Ranellucci,
Ed Flaherty and Cecil Jones.

In other Capitol activity, the Let-
termen have been in Studio A work-
ing on a new LP with Hugh Davis
engineering. Dorsey Burnette has
been in Studio B finishing up his
next set with Ed Flaherty at the
board and Steve Stone producing
and Blue Swede is in rehearsing.
Danny O'Keefe was in Studio C
working on his next LP with John
Boylan producing and Paul Grupp
engineering.

¥ * *

The Beach Boys are set (o go into
Jim Guercio's Caribou Ranch in Ne-
derland, Colo. in September, with
MNovember release date set for the
new LP.

Trackmaster Audio in Buffalo,
formerly an 8-track studio has in-
stalled the city's first 16-track
recording facilities. Recent TA activ-
ity has seen three concerts broadcast
over WPHD-FM: comedians Ga-
brile Kaplan and Franklyn Ajaye and
blues singer Elvin Bishop. The new
studio units include an MCI JH-16
deck and an MCI JH-416 console.

* * w
David Bowie's recent recording

stint at Philadelphia’s Sigma Sound
Studios drew 10 “devotees™ who

Studio Track

camped out outside the studio.
Many of them spent almost two
weeks on the sidewalk outside the
studio. Bowie did come out from
time to time to talk to the fans. The
vigil received enough attention to
make the front page of the “Sunday
Bulletin™ in Philadelphia, with
photos inside as well. Sigma is, of
course, the home of some of the na-
tion’s leading soul groups and the lo-
cation where Kenny Gamble, Leon
Huff and Thom Bell. Thanks to stu-
dio general manager Henry Chipetz
for sending along the newspaper
clippings. %« &% &

Joe Wissert has booked ume at
the Burbank Studios 10 do string
overdubs for the new Helen Reddy
LP, set for October release on Capi-
tol. Producer Gary Klein and ar-
ranger Nick De Caro are at the stu-
dios now to do string sweetening on
the upcoming Johnny Cash LP, set
for release soon on Columbia. Com-
poser-conductor Elmer Bernstein is
due in to record the soundirack LP
for “The Return of Billy Jack.” Fi-
nally, the latest Frank Sinatra LP,
“Some Nice Things [ Missed,” was
cut at Burbank.

* Kk ok

Country/rock band Slim Pickins
has been cutting the soundtrack for
Sendy Film Corp.s “Slip Up," at
New York's Sear Sound, Denny So-
mach is producing.

® Continued from page 24

offers nothing new or startling, just a straight-
forward approach that is used to best effect on
their original compasitions, yet its amangement
of Larry Williams' rock classic, "Bad Boy,”
proved one of the highlights of the set.

If fault is to be found with Rush, it s with its
failure to compensate for the inherent limita-
tions of the basic three man line-up, but their
sheer brazenness and ability to do what they are
doing well withoul compromise proved to be
their calling card, a commendable quality which
should not be overlooked. BARRY TAYLOR

Talent In Action

DEALER, DISTRIBUTOR, AND
REP INQUIRIES INVITED

ASLEEP AT THE WHEEL

Palomino, Los Angeles

The modern version of country swing re-
turned to Los Angeles Sept. 6 in the presence of
Asleep At The Wheel, a young eight-member
group whose goal s apparently to maintain the
sound of Bob Wills and other country giants.

The group sounds authentic enough and has
some interesting original matenial. It also man-
ages to be fun, which is unusual itself in this day
and age. Yet, there is something lacking in the
band. Perhaps it tries a bit too hard to maintain
the originality of the matenal it has perfected,
and the result is a lack of originality within the
group self.

Still, the band is a highly talented unit. Lead
guitarist and singer Ray Benson has a fine voice
and is totally at ease when bantering with the
audience, Chris 0"Connell balances Benson well
with her harmony and lead vocals and drummer
Leroy Preston sings some excellent original ma-
terial in a good, “country” voice,

Pianist Floyd Domino also plays well, and he
showed his skills best duning the group's rol-
licking version of “Stompin’ At The Savoy.” Ev-
ery member of the group is a strong talent, and
with a bit more original material under its belts
and perhaps a bit less intensity in trying to re-
capture the sounds ol swing (though, again,
they are excellent at it), it could easily develop
into a top young band on today's country scene.

BOB KIRSCH

FRANKLYN AJAYE
CHARLES BEVEL
Pitschel Players Cabaret,
Los Angeles

AEM comedian Franklyn Ajaye is of a breed of
new young humorists doing a successful job of
tickling the funny bone without resorting to
overuse of obscenities. Not that Ajaye's tales of
his youth, high school and college days is wilh-
out profane moments. It's just that the young
comic’s material 15 meaningful withouot the need
for a scatalogical shoch,

It's an easy, street corner form of prose Ajaye
employs which would probably be less ettective
without the deliverer.

And Sept. 9 at the former Ash Grove, Ajaye
literally left the patrons rolling in the aisle.

Guitarist-singer Charles Bevel, also on AEM,
seemed a bad choice because he has a bunch of
stories he likes to tell as well. This took a lot
away from the music portion of the show sorely
needed for balance.

Supported by his guitar, and the bass work of
Eric Ajaye, Bevel offered his own extended songs

(Continued on page 29)
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Ontario Motor Speedway, Ontario,
Calil. Sept. 21

NEIL YOUNG (Reprise). Ontario Motor
Speedway ' Ontario, Calif. SepL. 21

MID-WEST

REX ALLEN JR. (Wamner Bros.): Graan
Bay, Wisc. Sept. 21-22

DOMNALD BYRD (United Artist): Cingin-
nati, Ohio, Sapt. 21, Columbus, Ohio
(22)

VIKKI CARR (Columbia); Front Row
Theater, Cleveland, Ohio Sept. 17-22
*HARRY CHAPIN (Elektra): Convention
Hall, Univ. of Toronto, Canada Sept. 25
MERLE HAGGARD (Capitol): Civic Cen-
ter, Saginaw, Mich. Sepl. 19; Civic The-
ater, Akron, Ohio (20); Veterans Mamo-
ral Center, Columbus, Ohio {21); Music

Hall, Cincinnati, Ohio (22)

TOM T. HALL (Mercury): Fairgrounds,
S1. Joseph City Fair, Centerville, Mich.
Sapt. 19; Dana Co. Fair, Madison, Wisc.
(20); Civic Auditorium, Green Bay,
Wisc. (21); Sporls Arena, Milwaukee,
Wisc. (22)

DOYLE HOLLY (Barnaby): Palos Hills,
lii. Sept. 28

GEORGE JONES & TAMMY WYNETTE
(Epic); Talt Theater, Cincinnati, Ohio
Sept. 20; Indianapolis, Ind. (29)

*DAVE LOGGINS (Epic): Concordia Col-
lega, Moorehead, N.D. Sept. 21

*JOHNNY PAYCHECK (Epic) Crystal
City High Auditorium, Mo. Sept. 21;
Ponderosa Park, Salem, Ohio (22)

DAVYID ROGERS (Atlantic). Village
Opry, Montrose, Ill. Sepl. 28

*SHA NA NA (Buddah). Nova Scotia,
Sepl. 22; lowa State Univ. (27);, Notra
Univ. South Bend, Ind. (28)

*JEAN SHEPARD (United Artist): London
Arena, London, Ont. Canada Sept. 18;
Waterloo Arena, Kitchener, Canada
{(19); Civic Center, Ottawa, Canada
(20); Grandview High School, Colum-
bus, Ohlo (25)

*JIM STAFFORD (MGM): Dickinson
State College, N.O, Sept. 28

PORTER WAGONER (RCA): Centennial
Cantre Hall, Winnipag, Can. Sepl. 18

RICK WAKEMAN (A&M): Amphitheater,
Chicago, lll. Sept. 16; Auditorium, Kan-
sas City, Kansas (22)

BILLY WALKER (MGM): Connies Coun-
try Show Place, Appleton, Wisc. Sapt,
18; St. Joseph County Fair, Centarville,
Mich. (18)

SOUTH

REX ALLEN JR. (Warner Bros.):
Odessa, Texas, Sepl. 25

JERRY CLOWER (MCA): Moultrie, Ga,

Sepl. 17, Lebanon, Va. (19);, Myrlle
Beach, S.C. (25); Biloxi, Miss. (28);
Crossett, Ark. (27) Litlle Rock, Ark.
(28); Opryland, Nashville, Tenn. (29)

MERLE HAGGARD (Capitol): Conven-
Center, Hot Springs, Ark. Seplt. 26; Co-
liseum, Jackson, Miss. (27); Colisaum,
Mobile, Ala. (28); Civic Center, Lake
Charles, La. (29)

DOYLE HOLLY (Barnaby); Athens, Ga.
Sepl. 20-21

DAVID HOUSTON (Epic): Bryan Civic

Who/Where/When_

Audiforium, Bryan, Texas, Sepl 19,
Benton, Co. Fair, Bantonville, Ark. (20);
Sheriff’t Posse Arena, Austin, Texas
(21 Bill Hammond Ford Co., States-
ville, M.C. (26); Valley Music Hall. Rich-
mond, Ky. (27). Earl Teat's Country
Lounge, Sudlersville, Md. (28)

GEORGE JONES & TAMMY WYNETTE
(Epic): Spinningwheel Club, Huntsville,
Ala. Sept. 19
BRENDA LEE (MCA): Raleigh, MN.C.
Sept. 20; Memphis, Tenn. (21); Au-
gusta, Ga. (27); Greenville, S.C. (28)

RAMSEY LEWIS (Columbia): Constalla-
lion Dock, Baltimore, Md. Sept. 21

DAVE LOGGINS (Epic): Seven Seas
Amusement Park, Arington, Texas,
Sept. 27

MAIN INGREDIENT (RCA). San An-
tonio, Texas, Sept. 20; Dallas, Texas
(21); Houston, Texas (22)

JOHNNY PAYCHECK (Epic): Diamond
Balliroom, Oklahoma City, Okla. Sept.
20

JEANNE PRUETT (MCA): Hayride USA
Auditorium, Bossier City, La. Sept. 21

RED, WHITE & BLUE (GRASS) (GRC):
Cordele, Ga. Sepl. 21

RIGHTEOUS BROS. (Capitol): Civic Au-
ditorium, Jacksonville, Fla. Sept. 20

MINNIE RIPERTON (Epic): Washing-
ton, D.C. Sept. 20
DAVID ROGERS (Atlantic): Hayride
USA Auditorium, Bossier City, La. Sept.
21

SHA NA NA (Buddah) Mid South Fair,
Memphis, Tenn. Sept. 25

CAL SMITH (MCA): Philips Men Arena,
Austin, Texas, Sept. 20, Burieson City
Fairgrounds, Caldwell, Texas (21); H.5.
Stadium, Kinston, N.C. (28)

*JIM STAFFORD (MGM): Morehead
State College, Ky. Sept. 26; Catawba
Collage, Salisbury, N.C. (27)

RED STEAGALL (Capiol): Henrietia,
Texas, Sepl. 19; El Paso Cattle, Co.,
Austin, Texas (22), Rodeo, Post, Texas
(28)

RICK WAKEMAN (A&M) Sam Houston
Coliseum, Texas, Sept. 19; Memorial
Auditarium, Dallas, Texas (20)

BILLY WALKER (MGM}. Virginia State
Fair, Richmond, Sept. 21

*WAR (United Artist) Doak Campbell
Stadium, Florida State Univ,, Talla-
hassee, Sept. 28

WEATHER REPORT (Columbia): Frog &
MNightgown, Raleigh, N.C. Sepl. 16-18;
Page Auditorium, Durham, N.C. (19);
Kennedy Center, Washington, D.C.

(28)

Pocono
Rock Festival’s
Permit Revoked

PHILADELPHIA — Township
COMMISSIONErs, acling on area resi-
dent fears of public nuisance, re-
voked the permit for a scheduled
Aug. 31 rock show at Pocono Inter-
national Raceway in suburban Long
Pond.

Over 12,000 advance tickets were
sold for the show featuring the
Allman Brothers Band, Edgar Win-
ter and the Beach Boys. Electric Fac-
tory Concerts promoted.
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LatinScene

MIAMI

Polo Marques (Parnaso) now ap-
pearing at Centro Espanol, to be fol-
lowed by Yolandita Monge (Teca).
... Luis Garcia (Audio Latino) just
finished his new LP in Peru, and the
single from that LP will be “Yo No
Sabia” b/w "Que Dolor.” . . . Lisette
(Borinquen) and her Puerto Rican
Ballet show held over at Club Mont-
matre.

New releases locally include “El
Colate™ by Enrique Lynch (Mate),
“Risas y Lagrimas™ by Cecilia (ser),
“Fue Por Ti" by Gloria Gil (Arco
Iris), and a new LP by Orch. Bilt-
more on Velvel.

TR records is releasing a never be-
fore issued song by the late Tito
Rodriguez while his daughter Cindy

is making a hit with “Everybody
Knows™ on the same label.

Los Chavales de Espana finishing
their long run at the Canllon Hotel
on Miami Beach. ... Jose Fajardo
and Chirino and his group continue
to pack them into the Huddle Rest
and Numero Uno Lounge, also on
the Beach. ... Orch. Broadway (All
An) has moved to Miami and is ap-
pearing on Saturday night and Sun-
day matinee dances for promoter
Enrique Gonzalez, along with Gil-
berto Diaz’ conjunio.

Jovenes del Hierro (Sound
Triangle) LP due out this week fol-
lowing the smash hit of the single
from the LP “El Bilingue.” ... Mi-
guel Estivil of Alhambra records, 1s
in Puerto Rico recording an album

Billboard SPECIAL SURVEY for Week Ending 9/21/74
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IN TEXAS

This TITLE=Artisl, Label &
Week Number (Distributing Label)

This TITLE—Artist, Label &
Weok

Mumber (Distributing Label)

1 | VICENTE FERNANDEZ
“Me Casa £l Sabado,” Caylronics 1405

SUNNY & THE SUNLINERS
"Bl Orgully De Texas,” Keyloc 3019

FREDDIE MARTINEZ
“Pure Gold,” Freddy FR 1021

ANGELICA MARIA
"Tontn," Sonido Internacional SI8006

LOS TREMENDOS GAVILAKES
“Los Tremendos Gavilanes,” EZ 1088

LUCHA VILLA
“Puro Norte Vol 3" DM 1612

LATIN BREED
“Mas Latin Breed!," GC 108

LOS HUMILDES
“Amaor Eterno/Ambicion,” Fama 518

Bl =i % LN B W R

9 | LUCHA VILLA
“LoMejor De Jose A, limenes," DM 1626

10 | YOLANDA DEL RIO
“Pertenerco A Ti,” Arcano 3235

11 | LOS ANGELES NEGROS
AT, United Artists 135

12 | RAMON AYALA
“La Nueva Zenaids,” TesMex T017

13 | LOS ANGELES NEGROS
“Lo Mejor De,” PA 1122

14 | FREDDIE MARTINEZ
“Es La Onda Chicana,” Freddy FR 1014

15 | AUGUSTINE RAMIREZ
“ks Tierra Chicana,” EI [0S

IN LOS ANGELES

— —

1 | VICENTE FERNANDEZ
“Me Caso €l Sabado," Caytronics 1405

ROSENDA BERNAI
“La Silla Vacia," LIS 5006

ANGELICA MARIA

“Tanto,” Sonido Internacional 31-8006

LOS ANGELES NEGROS
“Dejense 51 Estoy Liorando,”" UA. Lat. 135

ESTELA NUNEZ
“Lagrimas Y Lluvia," Arcano 3264

LOS FREDDIE
“Llegare Tu Final,™ ECO 25247

JOE BATAAN
“Salsoul,” Rericana 124

LARRY HARLOW
“Salsa,” Fania SLP 00460

G =4 O W S L kS

9 | JUAN TORRES
"Vol, XX.”" Kusart 1635

10 | CONJ). ACAPULCO TROPICAL
“El Mujeriegn,” Carino 5127

11 | LITTLE JOE & LA FAMILIA

“Nosotros,” Busnasueria 1047

12 | LOS HUMILDES
“Amar Eterno/Ambicion,” Fama 518

13 | LOS BABYS
“Album De Oro," Peerless 1749

14 | ALBERTO VAZQUEZ
"Unda Lagrima Tuya,™ GAS 4121

15 | YOLANDA DEL RID

“Pertenezco A Ti," Arcano 3235

PRONTO
RECORDS

Presents

MANOLO
GALVAN

Featuring the hit single

“Te quise,

te quiero,

te querre”
PTS-1010

Distributed by CAYTRONICS

“The Latin Music Company'’

MNew York
California
Texas

(212) 541-4090
(213) 737-0197
(512) 222-0106

Flarida
Chicago
FPuerto Rico

(305) B22-6967
(312) 521-1800
(809) 725-9561

of Christmas country music with
Candido. . .. Cafe (Vaya) picked 1o
promote the opening of a new Bur-
ger King with WQBA-AM's Alexis
Fari. ART“ARTURO" KAPPER

HIRI Gala
Firmed For
N.Y. Hotel

NEW YORK-The Grand Ball-
room of the Commodore Hotel here
will provide the setting for a gala
bangquet to be held Sept. 28 under
auspices of the Hispanic Inter-
national Research Institute.

Numerous awards will be made,
several of them to prominent Latin
music personalities.

Carlos Canllo is serving as ban-
quet chairman. The International
chairman of the organization is Col.
Onrville L. Rogers.

Latin music will be featured.
Some of the honored guests will
come from as far as South America
to participate.
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Berklee College photo

ELLINGTONIA—Boston's Berklee College of Music president Lawrence Berk,
left, extends best wishes to Edward Ellington Il, a junior student at the school
and grandson of the famed composer, who along with three other alumni of
the College, joined the Ellington Orchestra under the leadership of his father
Mercer. Also joining the band are alto saxophonist Percy Marion, trombonist

Art Baron, and bassist Clarence Parker.

Latin
Record

__Reviews__
Pick LPs

CELIA & JOHNNY-Vaya X¥S-31, The Queen
of Latin Soul, Celia Cruz and Johnny Pacheco
Orch., have come up with a sensational first for
Vaya. Vocals and arrangements are of an un-
beatable quality.

Best cuts: “Quinbara,” “Tengo El ldde.”
“Canto A La Habana," “El Pregon del Pesca-
dor.”

Dealers: A must in Latin bins.

CHED FELICIANO, “BUSCANDD ANOR'-
Vaya XVS-32. Cheo Feliciano really outdid him-
sell in this fantastic package. Arrangements by
Calandrell are superb. With the combination of
both it should reach the top.

Best cuts: "Desconfianza,” “Michelle,” “Es
Tarde ¥a," "Ro Te Empenes Mas."”

Dealers: Should be No. 1 in all stores.

Recommended LPs

ROBERTO ROBNA Y SU APOLLD SOUND-
Pa'Puera=International XSLP-00467. Another
gxcellent album by Roberlo with good arrange
ments and orchestrations. It should go on the
charts especially in Puerto Rico.

Best cuts: “Tu Loco Loco,” Y Yo Tranquila,”
“Sonando Con Puerto Rico,” "Con Los Pobres
Estoy." “Te Lo Voy A Jurar”

AZUQUITA Y SU MELAD—En Hollywood, EG-516.
A first for Azuguita on the West Coast. His vocals
are superb. A good combination of East and
West Coast musicians.

Best cuts: “El Telefono,” “Elige.” “Que ¥ Te En-
seno,” "Ro Pienses Asi.”

20th Planning
Kung Fu Promo

LOS ANGELES—-20th Century
Records has acquired U.S. rights to
“Kung Fu Fighting” by Carl
Douglas and will bow a nationwide
promotion via discotheques to
launch a Kung Fu dancing craze.

The record was acquired by 20th
Century Records president Russ Re-
gan in England from Pye Records,
according to Tom Rodden, vice
president and general manager of
20th.

20th will stage dance contests in
five Mew York discos with 5100
prize o the winning couple in each
club to invent a Kung Fu dance
based on the record. Billy Smith will
handle the New York effort and the
same thing will be done in Chicago
and Los Angeles discos with Frank
Guiliano working the Chicago mar-
ket.
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Mark Dodson, 22, 1s the winner of
the 1974 Henry Mancini scholarship
for composition. Dodson will use the
money to continue studies at New
York’s Juilliard School of Music.

* o ;]

A scholarship fund has been
started at Mercer University's Wal-
ter F. George School of Law in Ma-
con, Ga., honoring the memory of
Ous Redding. Six black students will
benefit every year,

* ® %

A new professor at the University
of California, San Deigo, School of
Music is former concertmaster of the
New York Philharmonic, violinist
Rafael Druian, who joins the faculty
this week. . . . An endowment valued
at §7.5 million will be used by Rice
University in Houston to establish
the Sallie Shepherd Perkins Music
School on campus. ... New on the
Stanford University campus at Palo
Alto, Calif,, 1s Mark Starr, ex-con-
ductor of the University of Wiscon-
sin Symphony, who this quarter
takes over as director of orchestras
and opera on the spacious SU
campus. &« ok &

New York University's “High-
lights In Jazz" at the Loeb Student
Center serves up a combination of
Latin and jazz Oct. 7 with Ray
Bryant, Ray Barretto, Herb Bushler,
Jon Faddis and the Farrell-Beck
Quartet participating. . . . In Califor-
nia, Cal Tjader's combo appears at
Sierra College, Sacramento, Oct. 10
and Skyline College, San Mateo,
Oct. 12. ... Sonny Rollins is in con-
cert Oct. 4 on the University of Pitts-
burgh campus,

* ok *

Grary Burton crosses the border
Oct. 4 to play at the University of
Toronto. ... Chick Corea and Re-
turn to Forever are booked Oct. 12 at
Kenyon College, Ohio, following a

Electronics Studies
Offered at UCLA

LOS ANGELES—A course in
electronic music will be offered on
the UCLA campus every Tuesday
evening starting Sept. 24 through
Nov. 19 under the tutelage of Dr.
Philip Springer.

Students will hear and analyze
compositions by Varese, Stock-
hausen, Xenakis and others and
there will be demonstrations on an
Arp 2600 synthesizer,

Climaxing the course will be a
concert of electronic music per-
formed by Eddy Lawrence Manson,
one of Dr. Springer’s pupils.

Campus Briefs

Texas tour. ... Veteran guitarist
Charlie Byrd will be in concert Oct,
G at Mt 5t. Mary's College in Mary-
land and two nights later, at Ran-
dolph-Macon College in Ashland,
Va.

8 NEC Parleys
Begin Sept. 19

COLUMBIA, 5.C.—NEC has re-
leased the locations of its eight Fall
unit meetings and the first one will
be held Thursday (19) through Sat-
urday (21)at Eastern Kentucky Uni-
versity in Richmond, Ky. Each of -
these meetings will include full ex-
hibits as well as live, video and film
showcases.

Other sites include Concordia
Teachers College, River Forest, Il1.,
Oct. 4-5; Kearney State College,
Kearney, Kan., Oct. 4-6; Ramada
Inn-Downtown, Des Moines, lowa,
Oct. 10-12: Civie Auditorium, Sa-
vannah, Ga., Oct. 12-15; Gros-
singer’s, Liberty, N.Y., Oct. 27-29;
University of Wisconsin, Stevens
Point, Wis., Oct. 31-Nov. 2; and
Dunfrey’s Hyannis Resort, Cape
Cod, Mass., Nov. 6-5.

NEC’s 15th annual national con-
vention is planned for Feb. 8-12 in
Washington, D.C. More informa-
tion on this event will appear in a fu-
ture issue,

Atlantic Folk Fair

ATLANTIC CITY-Student
Government Assn. at Atlantic
County Community College kicked
off the new school term with a Fall
Folk Fair last Friday (Sept. 6) at the
suburban Mays Landing Campus,
offering noonday and evening folk
concerts free to both students and
the public.

With 10 acts on the bill, the line-
up included folk singers Barbara
Sipple, Jim Albertson, Sonia Mal-
kine, and Jane Voss: country music
of Tracey & Eloise Schwartz, and the
bluegrass music of Del McCoury &
the Dixie Pals; Lew London, guitar-
ist; Paul Codwell, 85-year-old ban-
joist; Dan Smith, gospel harmonica;
and the John Wesley Chorus, gospel
ensemble.

Folk Acts to UCLA

LOS ANGELES—Four acts are
booked for Royce Hall on the
UCLA campus here in the univer-
sity’s series of folk attractions.

Tom Paxton begins it Oct. | fol-
lowed by the Earl Scruggs Revue
Nov. 16, Odetta on Jan. 14 and Josh
White Jr. on April 8,
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These are best selling middle-of-the-road singles compiled from
national retail sales and radio station air play listed in rank order.
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= x TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 B | LOVE YOU, | HONESTLY DO
: Olivia Newton-lohn, MCA 40280 (Irving/Woolnough/Broadside, BMI)
2 5 10 FREE MAN IN PARIS
' Jeni Mitchell, Asylum 1104] (Crary Crow, BMI)
3 6 7 | SAW A MAN AND HE DANCED WITH HIS WIFE
! Cher, MCA 40273 (Senor, ASCAF)
4 2 7 | LOVE MY FRIEND
Charlee Rich, Epic 20006 {(Columbia) (Mlgee, BMI)
3 3 13 FEEL LIKE MAKIN' LOYE
: Roberta Flack, Atlantic 3025 (Skylorest, BMI)
6 15 7 TIN MAN
America, Warner Bros. 7839 (WB, ASCAP)
7 4 10 I'M LEAVING IT ALL UP TO YOU
' Donny and Marie Osmond, MGM 14735 (Venice, BMI)
8§ |10 3 HELLD SUMMERTIME
. Babby Goldsboro, United Artists 529-W (Shada, ASCAF)
9 I 11 B THEN CAME YOU
| Dipnne Warwicke And Spinners. Atlantic 3029 (Mighty Theee, BMI)
10 |14 5 STOP AND SMELL THE ROSES
| Mac Davis, Columbia 10018 (Screen Gems-Columbia/Song Painter, BMI)
11 | 9 |15 YOU AND ME AGAINST THE WORLD
Helen Reddy, Capitol 3897 (Almo, ASCAP)
12 | 13 B GIVE ME A REASON TD BE GONE
| Maureen McGovern, 20th Century 2109 (A Song/Shada, ASCAP)
13 18 4 CAREFREE HIGHWAY
. Gordon Lightfoat, Warner Bros. 1309 (Moose, CAPAC)
14 16 Fi ANOTHER SATURDAY NIGHT
Cat Stevens. AGM 1602 (Kags, BMI)
15 I 12 CALL ON ME
Chicagn, Columbia 36062 (Big Elk, ASCAP)
16 | 8 |12 DON'T LET THE SUN GO DOWN ON ME
Elton John, MCA 40259 (Leeds, ASCAF)
17 12 12 gﬂli'ﬂli} HAVING MY BABY
aul Anka, United Artisis 454 (Spanka, BMI)
18 19 9 NOTHING FROM NOTHING
, Billy Preston, ABM 1544 (Almo/Preston. ASCAP)
19 4 3 STEPFIN' OUT (GONNA BOOGIE TONIGHT)
| Tony Ovlando And Dawn, Bell 45601 (Levine & Brown, BMI)
20 N b WHO DO YOU THINK YOU ARE
Bo Donaldson And The Heywoods, ABC 12006 {American Dream, ASCAP)
21 |31 3 LOVE ME FOR A REASON
The Osmonds, MGM 14746 (lobette, ASCAP)
2 (21 10 SAVE THE SUNLIGHT
Herb Alpert, ABM 1542 (Low.Sal, BMI)
23 2B 2 JALIMAN
. Carole King, Ode 66101 (AEM) (Colgems. ASCAP)
ri B4 6 MEET ME ON THE CORNER DOWN AT JOE'S CAFE
Peter Noone, Casablanca 0017 (Warner Bros.) (Barey Mason/Mustard, BMI)
23 20 10 RINGS
I Labo, Big Tree 15008 (Atlantic) {Unart, BMI)
2% 30 10 YOU CAN TAKE MY LOVE
Duncan McDonald, United Aetists 436 (Unart/1.). Gold, BMI)
21 |9 [ LET'S PUT IT ALL TOGETHER
Stylistics, Aveo 4640 (Avco Embassy, ASCAP)
23 2 9 RUB IT IN
_ Billy “Crash"™ Craddock, ABC 11437 (Ahab, BMI)
9 23 12 YOU TURNED MY WORLD AROUND
Frank Sanatra, Reprise 1208 (Warner Bros) (Screen Gems/Columbia, BMI)
30 313 4 BOOGIE BANDS AND ONE NIGHT STANDS
| Kathy Dalton, Discreet 1210 (Wamer Bros.) (Fez/Abernathy/Eye, BMI)
i 1 5 TRAVELING PRAYER
Billy Joel, Columbia 3010015 (Rippartha/Higher, ASCAF)
2 M 4 THE KEED TO BE
fim Weatherly, Buddah 420 (Keca, ASCAP)
13 ¥ 2 SECOND AVENUE
| Garfunkel, Columbea 3-10020 (Burlington/Andustin, ASCAP)
M 35 | 4 CANT GET ENOUGH OF YOUR LOVE, BABE
_ Barry White, 20th Century 2120 (Sa-Vetie/lanuary, BMI)
35 41 7 WHEN MABEL COMES IN THE ROOM
Michael Allen, Warner Bros. 7833 (lerryco/E.H. Morris, ASCAP)
% |25 (17 | MNIES SONG
; John Demver, RCA 0295 (Cherry Lane, ASCAF)
-1 YOU'RE GOMNA LOVE YOURSELF IN THE MORNING
I Bonnie Kolac, Ovation 1049 (Combine, BMI)
¥ 1B 3 BEACH BABY
' First Class, UK 49022 (Londen), (Mainstay, BMI)
45 2 TEMPTATION
Perry Como, RCA 10045 (Robbins, ASCAP)
0 g 2 MY MELDDY OF LOVE
Bobby Vinton, ABC 12022 (Pedro & Galahad, BMI)
41 M 6 THE MIGHT CHICAGO DIED
Paper Lace, Mercury 73492 (Phonogram) (Murray/Callendar, ASCAF)
2 | - 1 BACK HOME AGAIN
lohn Denver, RCA 10065 (Cherry Lane, ASCAP)
43 4 2 YOU LITTLE TRUSTMAKER
The Tymes, RCA 10022 (Dramatis/Bacon Fat, BMI)
M 85 4 FOUR STRONG WINDS
| Jim Dawson, RCA 1000 (M. Witmark & Sons, ASCAP)
45 (M 3 BOMNAPARTE'S RETREAT
Glen Campbell, Capitol 3926 (Acufi/Rosa, BMI)
6 - 1 YOU CAN HAVE HER
Sam Meely, ARM 1612 (Harvard/Big Billy, BMI)
47 |43 9 TOUCH ME IN THE MORNING/THE WAY WE WERE
Lettermen, Capitol 3912 (Stein & Yan Stock, ASCAP)
a8 | - 1 THEME FROM “CHINATOWN"
Percy Faith And His Orchestra, Columbia 10010 (Ensign, BMI)
- 1 THAT'S ENTERTAINMENT
Sammy Dawis, Jr., MGM 14736 (Chappell, ASCAP)
iH | - 1 ANOTHER LOMELY S0MG

Andy Williams, Columbia 10029 (Alges, BMI)
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(Continued on page 27)

of songs titled: “Have You Ever Lost A Friend?,”
all of which were charming, but sometimes were
lost in a faulty sound system and Bevel's failure
to articulate more clearly.  LEROY ROBINSON

LOU RAWLS
MGM Grand Hotel, Las Vepas

Backed by five musicians Lou Rawls filled the
lounge Aug. 4 with a show heavy on jazz ar-
rangements and selections from his “'Live at the
Century Plaza" album,

Following an overture, which is unusual for a
lounge act, Rawls, clad in 2 white salin suit, took
command of the stage. Unfortunately, sitting
ringside, it was impossible to appreciate certain
aspects due to the overpowering sound.

Rawls' personality is that of an easy going,
natural man with smiling eyes. “Natural Man"
brought cheers from the packed lounge, “Satisfy
My Soul” resulted in a handclapping audience,
He had fun with a8 medley of marnage songs,
then dug back to 1967 when he recorded “Love
15 3 Hurtin' Thing.” His new recording of “Keep
the Faith'' was well received. LAURA DENI

DONALD BYRD
FREDDIE HUBBARD
Avery Fisher Hall, New York

Combine the technical bnlliance of trum-
peter Freddie Hubbard with the bravado of col-
league Donald Byrd and you get one whale of a
show Sept, 6 for radio station WRYR-FM, The re-
sponse for tickets was so great that producer
Don Friedman scheduled two performances for
the same evening.

Columbia Records artist Freddie Hubbard
seems to be at the peak of his career. He has
matured info that rare artist who can jam in the
traditional style and yel avail himself of the
newer electronic devices to further enhance his
awesome talent Consider: Hubbard actually
plays a fugue with himself using a tape repeat
echo dunng his turn on pianist Gearge Cable's
tune “Camel Rise.”" He jams flat out on “Ebony
Moonbeams,” and seems to expand the range of
his horn on his familiar “Baraka Sasa.” During
this tune the full flavar of his octet is felt with
the wildly wowing Moog and Hubbard's own
technical wizardry. The bulk of his selections
was taken from his new album, “High Energy”
and if this concert was any indication, it should
become a classic.

Donald Byrd and the Blackbyrds got off a bit
late in the first show, due to Hubbard staying on
somewhal longer than slated. He opened in typi-
cal Byrd fashion with a scorcher titled “'Flying
High.” Byrd introduced his group, a sextet of
young players who blend well vocally and musi-
cally. For some reason, he chose to feature his
sidemen on the openers rather than himself. Be
that as it may, pianist Kevin Tony, saxis! Alan
Marr and guitarist Barney Grey were starred in
the beginning before Byrd took over with a fiesty
rendering of “Miss Kay"' from his latest album
“Street Lady” on the UA.distributed Blue Note
label, JIM STEPHEN

STEAM POWERS
‘NEW" PHONO

HAWLEYVILLE, Ia.—Stereu
and guad industry giants to the con-
trary, 74-year-old Dalles Fidler has
invented a revolutionary phono-
graph which he prefers to modern
technology.

It's operated by steam.

Fidler keeps his invention out in
the parage. It takes time to get the
steam up to 60 on his pressure gauge.
But when that point is reached the
contraption suddenly starts playing
an antique Edison cylinder “turn-
table” and music squawks from the
tin horn speaker dating back to the
early 1900s.

Fidler and his wife Helen sit back
and enjoy the sound. Uncle Joyce
singing “Moving Day At Pumpkin
Center” is their favorite recorded
performance.

“l doubt that I'll seek a patent,”
says Fidler. “The components in-
volved are much too hard to acquire.
I found mine in junkyards, from.
friends’ trash bins and in roadside
ditches.”
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Jukebox Programming

Singer Records Only
After Checking Ops

By ANNE DUSTON

CHICAGO-Ben Wasson, coun-
try artist on Ovation label, considers
every one-stop and jukebox pro-
grammer so important that he calls
them for advice before cutting a
record.

Wasson, a tall, handsome gentle-
man with an easy smile-and direct
manner, says he discovered the im-
portance of jukebox programmers
early in his professional singing ca-
reer, when he stopped at Shaefner
Music in Alton, lll., with copies of
his first record, “Footsteps Through
My Mind.” I was hoping to sell one,
but Harry Shaefner asked for 87
copies. | wasn't even sure [ had that
many in my car.”

Wasson immediately got a copy of
the MOA membership list and a list
of one-stops, and began sending
copies of his records to them all.

“In the final analysis, success is
determined by whether the song
rings on the jukebox. Operators and
one-stops tell me what the trends are
and what is playing for them, and as
a result, every record [ make has bro-
ken into the black. Operators have
kept my career moving, as well as
making money for themselves,”
Wasson says.

Feedback from these sources has
indicated to him that there is always
an opening for straight country that
is not aimed at the cross-over mar-
ket, and his new record to be re-
leased this month “Everybody's
Some Kind Of A Fool,” was written

for jukebox play, with straight coun-
try lyrics and arrangement.

On jukebox play versus radio
play, Wasson feels that proof of
whether a song is commercial in the
final ultmate is proved out by the
lasing quality of jukebox play.
“You can get initial response from
radio play, but jukebox play carries
it the rest of the way. It takes both to
make a solid hit,”

Wasson feels so strongly about the
future of country music that he en-
ticed Allis-Chalmers and White Mo-
tor Co., manufacturers of farm ma-
chinery, to use country music as
themes for their radio and tv com-
mercials. “Dick Brown, of Brown’s
One Stop in Minneapolis, predicts
that in a couple of years, as high as
10 percent of his stock will be coun-
try,” Wasson revels from one of his
SOUTCES.

Some of the sources that Wasson
calls regularly for an analysis of the
market include Pat Belunda One-
Stop, 5t Louis; Roberts Distribu-
tors, St. Louis; Brown One-5top,
Minneapolis; Davis One-Stop, Kan-
sas City, Mo.; Evelyn Dalrimple,
Licberman One-Stop, Omaha; and
Stan’s One-Stop, Shreveport, La.

Are programmers surprised when
an artist calls on them for their opin-
ion? “Why wouldn’t it be the natural
thing to do? Wouldn't any business
man want o talk to his customers?”
Wasson countered praciously.

Whals Playing?

A weekly survey of recent purchases and
crrvent wnd oldie selections gerting tap plav,

AKRON, OHICO: SOUL PURCHASES

Linala Wikl
Bell Music Co.
53 W, Murket 51
(Ehe) 2539171

“¥You Little Trustmaker,” The Tymes

“Higher Plane,” Kool & The Gang, DeLight
1562

“Let's Put It All Together,” Stylistics

"Ain't Nothing Like The Real Thing.”
Aretha Franklin, Atlantic 3200

"Don’t Send Nobody Else.” Ace Spectrum,
Atlanuc 3012

AMES, IOWA: POP, COUNTRY
PURCHASES
Jean Sadler
K. Mesic & Amosemeni
4813 W, Leray
{515} I92-1997

Fop

“l Honestly Love You,” Olivia Newton-
John

“Stop and Smell The Roses.” Mae Davis

“Who Do ¥You Think You Are.” Bo
Donaldson & The Heywoods

“Tin Man," America, Warner Brothers 7839

“Travelin' Prayer,” Billy Joel. Columbia
10015

“Can't Get Enough.” Bad Company

“¥ou Little Trustmaker,” The Tymes

“Tell Me Something Good.” Rufus

Country

“I Love My Friend,” Charlie Rich

“Woman To Woman,” Tammy Wynette,
Epic 11151

“Honky Tonk Amnesia,” Moe Bandy, GRC
2024

“I See The Want To In Your Eyes,” Conway
Twitty, MCA 40282

JEFFERSON CITY, MO.: MIXED
PURCHASES

Lisyd L. Grice
Unlied DHsiribmiors
1129 Cesdar Hill Ko
[14) 636-4096

“Watch Out For Lucy,” Dobie Gray, MCA
40268

“Clap For The Wolfman,” Guess Who

“Another Tennessee Saturday MNight," Ace
Cannon, Hi 2273

“Steppin’ Out,"” Tony Orlando & Dawn, Bell
45601

S0OUTH BEND, IND,: POP, COLUNTRY
PURCHASES

Bab Gerhald
Ford Musle & Yending Inc.
&0 E. Washington
(219) TER-864

Pop

“Carelree Highway,” Gordon Lightfoot,
Reprise 1309

“Stop And Smell The Roses,” Mac Davis

“Steppin’ Oul” Tony Orlando & Dawn

“I 5aw A Man And He Danced With His
Wile,” Cher, MCA 40273

“Beach Baby,” First Class

“Sweet Home Alabama,” Lynyrd Skynyrd

“You Little Trustmaker,” The Tymes

Country

“I See The Wani To In Your Eyes,” Conway
Twitty, MCA 40282

“Trouble In Paradise,” Loretta Lynn, MCA
40283

“Aflter The Fire Is Gone,” Willie & Tracey
Nelson, Atlantic 4028

"I Wanna Get Next To You,” Paul Kelly,
Warner Brothers 7821

“Dancing In The Streets,” Sweet Pete, RCA
0326

WICHITA, KANSAS: POP, COUNTRY
PURCHASES

Davs Hall
Hoanle’s Amusement Service Co.

161-21 W. Harry
{316) 267-T3T1

Pop
“Watch Out For Lucy,” Dobie Gray, MCA
402638
“Jazzman,” Carole King, Ode 66101
*1 Honestly Love You,” Olivia Newton-
John

“Steppin’ Oul.” Tony Orlando & Dawn
Country
“Drinkin’ Thing,” Gary Stewart, RCA (28]

“Please Don’t Tell Me How The Story
Ends.” Roanie Milsap, RCA Q313

When Answering Ads . . .
Say You Saw It in Billboard
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Nostalgia?
‘Mister B’
Declines It

By LEROY ROBINSON

LOS ANGELES—Labels and
names are sometimes misleading
when assigned a performer or group.
Mot so with the man referred to as
“Mister B,” whose suave, debonair
demeanor and romantic baritone
voice is only associated with Billy
Eckstine.

It's perhaps needless to remind
many of us that around 1948 Eck-
stine suddenly became as big a
household name as Frank Sinatra
through his ballad singing. It was a
special era for the music industry.

Eckstine refuses to be a part of
some of the nostalgic trips being
laken, and the mockery some are
making of it. “Some of it should be
laughed at,” says Eckstine. “Maybe
this sounds a bit caustic, but 1 be-
lieve in nostalgia to the point of
making some money off of it.

“But exploiting nostalgia, bring-
ing back somebody who has no tal-
ent at all, all you're doing is destroy-
ing the image they once had.”

What about fans who want to hear
old favorites?

“Personally, I don't want to live
off my past laurels,” he explains.
“That’s why when I'm performing I
put that nostalgia thing all together
s0 | can get it the hell out of the way.

“But by the same token, you can
take a guy like Basie who is nos-
talgia. But he's today, too! When he
plays ‘One o'Clock Jump' that’s nos-
talgia, but it's moving. He's not
doing what he did then—he's mov-
ing, doing it to death.”

One could say the same of Eck-
stine. He, too, is not exactly standing
still these days. A recent album on
Stax’ Enterprise label, “If She
Walked Into My Life,” is one indica-
tion. Plans to share a part of music
history, of which he was responsible
for, by preparing an album for re-
lease of his historical big band of the
World War II years, is yet another
indication of Eckstine’s day-to-day
activities.

When the band was disbanded in

(Continued on page 33)
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| ‘ (Alma.Preston, ASCAF) ! (L Fn}mchfrad-: 5703 {Chess. Jaaus) (Grooveswille, R, Tu, L Seman T Ereee), Cortom 2003 -
20 2310 | HAPPINESS IS—MNew York City | BMI) (Buddah) (Curfom And Soubfown, BMI)
. {I P, leterson, B. Hawes, [ Ssmmons), Chelees 54 “ T m“ “E_ l“l" ,;_ .HI'H i m:": l EE H 3 I HHT HEHT "uun lu-'E_'_H fai
| T s Thow. B AGAIN & AGAIN & AGAIN—tyn Colins | (cungon, T Lese, W, L, Sown, By
-ﬁ- 34| 4 | HIGHER PLANE—Keol & The Gang N R Buddsh 418 (Potomae, BMI)
| ekghtintrcaa, B iRy 55 | 51 | 11 Lui;:'r NOCK mfj S munﬂlssp!ﬂ '1" Rliiraibn |
' l:ug —The Lest Gemeration -
'ﬁ 2% 17 VIRGIN MAN—Smskey Robinse - LOVE— Disna Rows & Marvin Gaye (G R thL. Siman, L. a.'.:-.r.|==}. Innovation i
W Rohinson, RE. lomes), Tamla 54250 {Motown) MW, Pickett, B. Shepirn), Mctown 1296 {Erva, BMI} | BO0 (Warner Bres.) (Kinmasn-Quintrae, BMI)
{Tamia, ASCAF) 5 | 53 | 11 TAKE THE TIME TO TELL 9 | 95 | 4 |  PUT THE MUSIC WHERE YOUR
Pr| 30| 5 | YOU GOT TO BE THE ONE-case | HER— ary Bt | | MOUTH IS—ympic umner 2
%Elﬂﬁ:ﬁ ig.Hllu:lnn-;qunp_ Brunsmick 55514 | E:ﬁt:mmﬂllutlzr:-. Mercury 73495 (Phonegram) | | 1EIHI'|I Hammand), London 202 {Berdington Music,
Brian. ; , i
'ﬁ 4 mll;rﬁmmmn LIKE THE REAL 37 63| 6 mrl LF_:UU CHECK 91 (81| 6 ‘ BOOGIE m—a..c:r.
—Areths Frasklin = (L. Perry, K. Davis, M. Cowart), Casablanes 0019
(M. !ﬂﬁﬁ}ﬁimn}. Atlantic 3200 | Efﬁgﬂﬂiﬁgm“h + Warner Bros. 7H26 ‘ I (Warner Bros) (Peabody & Co./Ricks, ASCAP)
s, ' : 92 | = | 1 | YOU BRING OUT THE BEST
25| 16 |17 | TELL ME SOMETHING—Rutis Y se | 5| 1 wasH My IS I | IN ME=Darek & Crodi
(5. Wonder), ABC 11427 DAMN DEAL—mWow Birth | (T Bell, L Crned), Thunder 85251 (Cohumbia)
(Stein & Van Stock/Black Bull, ASCAP) A LWE;I;;G:;ETF'E’ (Dunbar/Rutil. B ; {Mighty Three, BMI)
— [ ]
26 | 22 | 10 | DON'T CHANGE HORSES (In The (0 Gartar ©orlgss, A Tomner), B 2368 Londéi) |93 || 2 KISSIN' IN THE BACK ROW OF THE -
Middle Of A Stream)—Towsr Of Power {ec, BMI) MOYIES—Dritters
[t. 'ﬂgllhwﬁn.ul!. Watsen), Warner Bros, 7828 ﬁ 9| 3 LET'S STRAIGHTEN IT OUT—Lstimors ' (T. Macaulay, B Greenaway), Befl 600 {Cookaway,
&l 2 ;;ﬁL h]ﬂI'I B, Latimore). Gldes 1722 (TK-Prod), Skl I s NECAR) |
ﬁ| —johe Edwards ) ; 5 HARLEM RIVER DRIVE— Bobbi H
| (0. Lewis), Awase 043 (GRC) (Act Dne, EMI) ﬁl "4 KEEP ON SEARCHING—Margie Alexander [ Wan, hee Wt 455 ol -
Z8 | 33| 9 | DOOR TO YOUR HEART—Dramatics (C. Carter), Fulure Stars 1005 (Stax) . VT, Ty
| (T, Hester), Cadet 5704 {Chess/lanus) o 3 (Future 3{az/Ea=l Memphis, BMI) 85 - 1 SHE'S GONE —Tevares |
(Groovesville, BMI} ﬁ WHAT'S YOUR MAME—Moments (. Hall, .. Oaks), Capitol 3957 (Unichappell, BMI)
A Goodman, H
2| 27/13 | ON TI:EE n:']E"mE oF e o sl e M % | - | 1 IF | EVER LOSE THIS |
(. Gl Netound 24 (Cres o) 63 | 67 | 6 | H}ﬂﬂ;E Er“ NUTTIN' (But Gettin' | ﬂHHErE!!D_ ) N
| EEpOIL. | Down = Thomas : (Mima/ Jobele, ASCAF)
| [ B. Thamas),
or 42| ¢ BLOOD IS THICKER THAN (60|68 6| SEXYIDA Bal 2omestentune | % | = | 1| SHOESHOE SHINE~opmme sy
ST D | (1 Tornes), United Atsts 528 (Huh/Unart, BMI) | DLt ¥, Sieeor] Mot 152
| PR et (|9 0| T W W -1 b e
' tlsga —General Crook . 5 '
¢ 0. Lamberd, B Polter), a F003 (Ca
| 31 20| 11 YOU BRING DUT THE BEST | {Gemeral Cronk), Wand L1276 {Scepler) (Germasnes EIEG;E:Hh?".I"ﬂnI J{hi Pi;‘ll:‘;l T (Capitol)
Qur Children, BMIE)
' | IN ME—MNatural Four ﬁ' BO | 3 | | SHOT THE SHERIFF—£ri Clagton 99 100 | 2 BABY I'M THROUGH — Emations
Eéi rﬂ&uﬂnﬁn:f mﬁa&}” n::]umm 2000 (Buddak) . {B. Marley}, RSO 409 -:Mlarmt:lrzll:n::n ASCAP) | I (0. Mulehinson), Volt 4110 (Columbea)
1 | 18|10 ALL STRUNEG ﬂiﬂ' 6 (71| 3 Ig:gE:ﬂEEH DOIN' WRONG FOR S0 10| - 1 | KEEP AN EYE ON YOUR CLOSE
—~Thelma Houston ' FRIENDS —Newcomers
?L—n!ﬂﬂ_mmﬂﬁ"mmm, - :;F.m Thﬁ:ﬁ. T. Woodford), Matown 1316F {Short ‘ | ‘ m{[m a;ﬁ F|J:hh“H.m I;.:. Truth 3204
= |
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Billboard SPECIAL SURVEY for Week Ending 9/21/74 "
Bullbpard SPECIAL SURVEY for Week Ending 9/21/74
L |
Billboard : S e i i
'H-r:ﬂd m-:mmm stations. The albums
amn in of sumbar of statiess
ihe LPF. N croms-inde balow shewing m
& Copyright 1974 Billboasd Publications. Inc, Wo part of this pubdication may be reproduced. stered in @ refneval PG A P ou s
yysbem, of transmisted in gy form o by any means, electrones. mechamical. phelfotopyeg. recording. o olhermize.
withoul the prior wiifen permistmn ol the pubdidhes
1 STEPPENWOLF, SLOW-FLUX, Mum: EDDIE HARRIS, IS IT IN, Attantic: wour KERRY DDELL, Capricorn: wiss. woun
KB, CHUM, WNEW, WRAS, WPLRE, WBEL, WTLLL, KSAN, CHUM, KIAP, WSDM. WOW| mEH lu|:- lﬂﬂﬂ“ﬂ' FROM THE z ':l::!!:.'-.-flg!'l’-_l':J'l"-‘:._Elr_IIDl:l..lr-:l F‘l.ltl-ltu_al-l:fa_l"u:" No .'Jii"l l:.ll‘ th 'p_.l'.'".'l:l'::_;-HI--:-l'l may
VAR KLOL, KLE, WZZQ,WARA, WPRS. WORL WHAS, | ™ HAWKIWIND, HALL OF THE MOUNTAIN INSIDE, Polydor: 1cs. kv L b S Sl e A e R R
[WFH: WHEN THE S “TLIL WO, WLR, MRS, WILLIS ALLAN RAMSEY, Shelte without the prior written permission of the publisher x
hum: w149, KZAP. Ew:,m mﬁsﬁ anﬁs' m!:: rﬂﬁﬂﬂih#'ni Atlantic: KeFC, WKTK, WOUR ' i
WERL, WTUL, WPLR WPRE, WHMA, WERE WARX, : - T
WORJ, WKTK, KTMS, KGB, WOWI, Wa0T WAYNE SHORTER, MoTT0 GROSSO HLFETU REED; SALLY GAN'T DARCE, ey E ;ﬂﬁ. m":;:;hmﬂﬂ;‘: E
2 Hﬂ'EEH Hl:‘[iﬂl". PEACE ON ‘I‘L'II.I, Co- mu Blue h'l!'.'ﬂhﬂl WPARE, WIOT, WOUR. KLFR ﬂm:“lu_E ]UHmﬂH LORD PRO- - ;: | res thas week o N
jumbia: wazk, KioL. wun, weku, wiut, kerc. | 14 BOMNZO DOG I BMID HISTORY OF THE TECT ME FROM MY FRIENDS. 20th Cent.: . ; x | TITLE E i = TITLE
:w;l ;&m&mﬁ;m&rﬁh WIIM, WNEW, BONZOS, ULA.: WIuL. wOUR, WORI, WPLR KLEJ, WRRM " | 3 i Artist, Label & Mumber 2 E % Artist, Label & Number
DALTON AND DUBBARRI, cooD = | (Dist. Label) = X | (Dist. Labei)
3 JESSIE WINCHESTER, LEARN TO | HEADS, Columbia: weun. was, ko, wiot D W iy Mo g e NORTH —
miﬂm'ﬁﬁﬂf.ﬁ%t“‘:imﬁ{;ﬁ DON EVERLY, SUNSET TOWERS, Ode: TEMPREES, TEMPREES THREE, We Pro- 1| 1| | v weews oy B39 | 2 | o Ger ewousn
KOME, WOR). WOUR, KLEL. CAUN, KZAP E‘“ HMET, WORS, KLAP duce: ki, RAzH I o Bt B S oo T
4 AVERAGE WHITE BAND, Atiantic: GHTHOUSE, G0OD DAY EVOLUTION, WARRIOR, PN : (7|9
WIZ0, WPHD, CHUM, WPRE. WPLR, KIAP, KFMY, KBPY, Polydor: wias, WPLR. WIOT. WNEW KAGE v AN, SHe BIA ﬁ 4 | 4 HELL ' EEEIE?;.“ m EMS 27507
Mo e o WUk WO | MARTHA REEVES AND THE VAN- | JIM WEATHERLY, SONGS OF, Budcah cttiatis et
: ANTHOLOGY, Motown: wiss, WBAB, KTMS : | : -
R B B HOUR. KL, KA ' - NANCY WILSON, ALL IN LOVE IS FAIR, LK RS FRAE T Lk R e R o
. WHEW, WIT(, WHAB. WERU, WIOT, WABY, WPRS, B
KFMY, W49, KLBJ, WPLR, KMET. WORJ, WMMR, WOW| ﬂm:f DOWN HOME, ARM: xerc. ;:;I:d MLHDML:H T Wi Ty T . i
MIKE OLDFIELD, HERGEST RIDGE, Vir- oE WOOD, | GOT MY OWN ALBUM TO otowe) i
g wae. wos i e mnwzo, | MERLE SAUNDERS, Fantasy: ws, | DO, Warner Bios. .. s 4 3|21 | SKIN TIGHT s 2 Eath s & e W
CHUM, NCFR, WPHE, KTMS, KZAP, W14, WOW| WPLR, L SUSIE QUATRO, QUATRO, Bell: wui, e s | WS 78 -
: WORI . 15 DELLS, THE MIGHTY, MIGHTY DELLS, WKTK Crovogam)
CAROL KING, WRAP AROUND JOY, Ode: Cadel: ®ILH, KQIV, KAGE I M4 | 3| HANG OM IN THERE BABY
:E:. :;: :T'nu'n m;uu. “':I'.:"i Wﬁ mn:. cﬂﬂt‘lﬁﬂﬂ FERGUSON, CAMMILLIAN, SHIHEY BIEHH NOBODY DOES IT 5| 7| 9| DREAMER i I johany Bristol, MGM W36
M5, HGE, KFMY I Wid m WAEN, WEDM, H'IUII TOM Bmﬁ | LOVE ¥ RE AN Bobby Blug Bland, Durhill
' D ;
7 ROBERT LAMM, SKamwY Bo, Colun- EDDIE FLOYD, SOUL STREET, Stax: MORE, 200h et ads - i Lo il R - ol
KIAP, WREN, WOUR, CHUM, WNDE LK SO, AILE BIG SUR CHOIR, PEACEABLE, Peace- 6| 2|19 | MARVIN GAYE LIVE |
DOUG SAHM, VS PRI, ISAAC GILLORY, wecu, wzzx, wirr able: ks Tamis T6-33351 (Matown) 37121 | 9 | | WANNA BE SELFISH
Warner Bros.: WEEU, KZAP, WOWL, KLOL, WOR) HILLBILLY JAZZ, Fiying Fish: wior BIG STAR, RADIO CITY, Ardent: wiss L3 v i i s ANd'S i, Burse By
8 EEE&TH?&HEE:,“ FEEL THE SOUND, fanus: oot i LLEYORD BROMN, Siaunste: o | | Ol Pt X2 | 39 |53 { 25 | srpeer oy
Atlan- ' - - 32953 (Colembia)
tic: WZ20, WPRB, KLR). WSOM, WI49, KAGB, WOUR, s S %ﬂ%ﬂ&ﬂ: i ™ iy
WIOT. KUTE, KIAP HARVEY MANDEL, FEEL THE SOUND, CHICK CHURCHILL You AND W 8 | 10|15 | RAGS TO RUFUS WO
9 NUTZ, ABM: wacu, Wiz, Wows, Wiks, Weas Janus: WOUR, WABX. WOW) Chrysillus: kifc £ B e 39|40 | 8| | AM NOT AFRAID
SIAP. s, SR, Vo1 TIM MOORE, Asyhom: wuns, weus. wiss BROWNING BRYANT, Warner Bros. | Wakhs, My Ik
ATMOSPHERES FEATURING OLIVE NEW YORK CITY, souLFuL ROAD, KFMY ' ' 9| 9/ 16 BODY HEAT T B0l ¢t
STEVENS AND FRIENDS, vOYAGE TO Chelsea: WOUR, KAGE, KQIY GIL {:uLquITM = i | (uincy Jones, ABM 5P 3817 80 |38 11| FRICTION m
URANUS, Capitol: NEFC, WPRB, WSDM. WNEW, FHHHTI]H PHANTOMS DIVINE COM- LM I Soed Children, St 5TS 5507 3
cﬂna:- [:L; [IE: gﬂum Y. Caoflel? K101, KL WAOE JEFFRY COMANOR, Epic: mt 0|12 8 EEHHETML FOR WHAT e m
JOURNEY, Epic:
WEEU, WSDM, KTHS, nmi_.ﬂ;tm. WHME, Ewﬁ':& S’MFE’ (import) Atiantic: WoWI. WSoM, BILL EVANS, TURYO CORGERT, won | Wi D Faughn, Moy |41 |23 | 47 | |MAGINATION E
WOUR, KZAP WRAS _ GIL EVANS, GIL EVANS PLAYS JIMI RAL 100 (Chelsea) S b 3 R | M
BARKLEY JAMES HARVEST, every- | STAMPEDERS, NEW DAY, Capitokcuu, | MENDRIX, RC: whex 11 | 11| 5| ROCK YOUR BABY o5 sl N
ONE IS EVERYBODY ELSE, Polydor: woun. WL, Kok DUKE ELLINGTON, PIANIST, Pablo: George MeCrae, TH 501 2|8 =
WMR, WEZK, KCFR, CHUM, WOWI, KEPL, KSHE, WRAG TAVARES, HARD CORE POETRY, Capitol: ok J : ' 33 EE:]EMEIEIE i
BILLY PRESTON, THE KIDS AND ME, KILH, KTMS. RO 12 | 15| 21 | CLAUDINE SOUNDTRACK -
ABM: waty, wiik, xsan, wors, wsow, kace.wkrk, | 16 TINA TURNER, TINA TURNS THE COUN- Eﬁcf:rﬂﬂ* PASSION AND PAIN, Rov- Gladys Knight & The Pips, Buddah | 43 41 | 22 | PURE SMOKEY ;
PWYWME TRY ON, U.A.: wowi, wior, Kzap FMI:L DAVIS, RIDE EM COWBOYS, B0 3602 ¥ Smakey Robinson, Tamla T6.33151 w
10 RED, WHITE AND BLUE GRASS, | — DUANE AND GREG ALLMAN, 0LD e 13 | 13 8| 1 NEED TIME | ) =
”cnn' I.IF, m: KEFC, WRRM, WMMR, KEPY, h,ﬁmm: KLEL KLOL ' FHIHFHHT nuH”EmlﬂH F.IlHFﬂHT Bioodstone, London APS 647 ﬁ a8
KFMY, WOWI, WOUR, W149 BRINSLEY SCHWARTZ. NEW FAVOR. CONVENTION LIVE, Island: wery | - ' = | 1| ECSTASY, PASSION & PAIN g
11 CARAVAN AND NEW SYMPHONIA, ITES, (Import) UA.: w1, WouR FALLENROCK, WATCH OUT FOR FALL- Y| 18 26| micHTY LovE | Rowdee 582004 | »
London: CHUM, WZZX, WPRB, KLEJ, WABX, WMME, ENROCK, Capricorn: wiss The Spinmers, Alantic S0 7296 45 49| 6 2
s CENTIPEDE, SEPTOBER ENERGY, RCA: . MORE, MORE, MORE o
ELOY, INSIDE, Janus: wras, wous, Kmms, CHOICE FOUR Sunshine: wiy
WOrY, VAN, WAIW. KN RCA: wiLH KAGE N FURRER POIMTENS, HIT[HEH HSHEH, I'lL BE THERE I;.IFHGI}EI'I'II;E E:ﬂﬂm o0l 4 |53 4 -m:.m' HEART AND SOUL
]A‘[:-H THE Llﬂl:l ITS JAGK THE Uﬂﬂ Hﬂ"" E FHSTE RCA: wruL ; [g:m'l::rﬂ = I ' W SN I B
Electra: WLIR, WERU, WMMR, WOUR. KEF!, WNEW, | R, ON THE AVENUE, FLEETWOOD MAC, HEROES ARE HARD | s
KCFR Biue Note: ”LH mﬁl T0 F]Hﬂ Warner Brm KSAN 16 |16 1l | TOBY 47 l H} J‘ DOWN TO
JOHN MAYALL, THE LATEST EDITION, GENESIS, FROM GENESIS TO REVELA FRIDGID PINK Ch-Lites, Bronswih BL 754200 cigse B
Polydar: WRAS. WFLR, WZZK, WNEW, KZAP, WOW, TIONS, London: Wit wese faw daxs . ALL PINK INSIDE, Fan- Gordy C5-96851 (Motown)
L LINDA HARGROVE, BLUE IEAN COUN- | —pasa™ ot veny = AT\ (o311 | THE S ACETNOS
OSI BISA, OSIBISAROCK, Warner Bros,; |  TRY QUEEN, Electra: Kcrc. vous RV ILLESTAE, WENENT S0W A e 51| 5| ANmHOLOGY
AFMY, HLOL, KAGE, WSDM, WORI CHUM, WBRU BOB JENKINS, BOB JENKINS SINGS, LOUS GASC 18 | 6 34| HEAD HUNTERS T FATT . o I
801 WOOIS MWD, wpom; | Bl esies i 905 GEK, o e e e e | %2 s
WEEL : :
WOUR, WPLR, WIMR, WABY, WORJ, KZAP EE'H_,I.'HEE!' E,,L':"EE HEET,ED e E!HI!IDEH SWITCH, GRINDER SWITCH, ‘ﬁ" bl I:‘l + 'JUSTMENTS e T
12 CANNONBALL ADDERLEY, PYRa- PO WYL "'" R . S M
MID, Fantasy: KL WZZX. KIAP. KGB, KCFR, KLOL L”{sﬂig'r utlic':lﬂ:ﬁﬁn;m T:ﬂ IAY GRUSKA, GRUSKA ON GRUSKA, |20 |2 | 17 | SWEET EXORCIST W o & FEMOAMANG
JORMA KAUKONEN WITH TOM | —pouuneeoums ARC: kv e e | | ot Moy, Cartom ci5 38 e
HUDSON, “QUAH,” Grunt: wous, weik. FERENT FEATHER. Columbin: e woon™” é Eu Hﬂﬂgﬂ HﬂMMﬂH D, HIGHER | (Gudda) 51|31 |12 | LIVE IN EURDPE
WORL WITK, KIAP, KF &Y Billy Pasl, Philsdelphes Intermetanal
TOM IIIg'ﬂ.l'.iH, LADIES LOVE OUTLAWS, MO MCcGUIRE, Wooden Nickel: wor EﬂEﬂﬂﬁ!ﬂ%E IN CAMERA (Im- oz s UP FOR THE DOWN | KZ 32957 (Columbia)
Columbia: WBRU, WMMR WOUR, WTUL, KBFI, WPLR
Uis, . : | Purbuments, Casablyncs MO 9003 82 |57 | 19 FINALLY GOT MYSELF
13 BUDGIE, IN FOR THE KILL, MCA: wrue ﬂwhﬂﬂﬂﬂ* DGR OLE: IS, GENE HARRIS, ASTROL SIGNAL, Blue | (Warner Bros.) TOGETHER "
B NEWPORT IN NEW YORK, Re iesitnin 22 |2 4| MACHINE GUN ooy
14 CREATIVE SOURCE, MIGRATION, Sus- CORDED LIVE AT NEWPORT, Buddah: s HEARSTFIELD, WONDER OF IT AL, The Commiores, Mkown W 19851 | B
SEX: WILH, WOLR, KAGE, KQIV, WNEW WABH Mercury: wetl ; | 5358 | 28| LET ME IN YOUR LIFE
— — - 23 (20 45| SHIP AHOY Aretha Franklin,
Following lists participating stations. Numeral after each specifies selections programmed. | U, Piadelphis oratan 2 Freakin. Mlamlxc 50 7292
ATLANTA, GA.: WRAS-FM, Jim Marrisan; 1, 5, 9, 11, 13, 14, 15, 17 NEW DRLEANS, LA WTUL-FM, Bryan Melan; 1, 2, 5, 12, 13, 14, 16, 17 LAY o B ﬂnﬁm"‘“ gﬂ"ﬁe i i
AUSTIN, TEXAS: WLB)-FM, Greg Thomas; 1, 3, 5, 7, 8, 11, 14, 15, 16, 17 NEW YORK, N.Y: WNEW-FM, Dennis Elsas; 1, 2, 4,5, 7,9, 11, 13, 14 24 | 25 24 OPEN OUR EYES 142G quHP::lttim:-
BABYLON, LONG ISLAND: WBAB FM, Malcom Davis; 1,2, 5,9, 13, 14, 15,16, 17 NORFOLK, VA WOWI-FM, Rollie Bristal; 1,2, 3,4,5,6,7,8,9, 10,11, 13, 15,17 | Earih, Wind & Fire, Columbia N .
BAHLJ}!E%F':E.;::D.:J;EE;M. E;Tlm;;a ﬂlames; 1,2,6,9 13 16 ORLANDO, FLA: WORJ-FM, Mike Lyons: 1, 2,3, 4,5,6,7,9, 11, 12, 14, 17 e 55 48 | 7| BLUES 'N SOUL
BEAUFORT. 5.C. M, vert; 1, 6, 7, 9, 11, 15, 17 PHILADELPHIA, PA.: WMMR-FM, Denni L 10, 11, : Little Mdton, Stax
BUFFALD, N.Y.. WPHD-FM, John McGram; 4, 17 16, 17 b e et | 25 | 29| 5 COMIN' FROM ALL ENDS : 11;|:Iumm::m bl
BIRMINGHAM, AL WZZK-FM, Bill Levey; 1, 2, 7,9, 11, 12, 15, 16, 17 PORTLAND, ORE: KQIV-FM. Ken Berry, 13, 15, 16, 17 Wew. Barth. RCA AFLI-04%5
CHICAGO, ILL WSOM-FM, Burt Burdeem: 1,6,7, 8,9, 11,13, 14,15, 16, 17 PRINCETON, N.J.: WPRB-FM, Daisann Mclane; 1,2, 3, 4,5,8,9, 11, 13, 17 oy 3| 3 omr im THE sy 3| = | 1| SWEET LOU
COMPTON, CALIF. KILH-FM, Rod McGrew; 12, 13, 14, 15, 16, 17 PROVIDENCE, R.L: WBRU-FM, Peter Masi; 1, 2, 3,4, 5,11, 12, 17 | g s e s | Lou Dosaldson. Blue Note BNLA
DENVER, COL.. KBPI.FM, Jean Valdez: 1, 3, 4, 7, 9, 10, 11, 12 SACRAMENTO, CALIF.. KZAP-FM, Robert Williams: 1, 2, 3, 4,5, 7,8, 9, 11,12, 13, | e | || i
DENVER, COL.- KCFR-FM, Bob Stecker; 5, 9, 11, 12, 13, 15, 18, 17 14, 15, 16, 17 57|55 | 13| | WANNA GET FUNKY
DETROIT, MICH : WABX-FM, lohn Petrie; 1, 2, &, 5, 6, 7, 11, 13, 15, 15, 17 SAN DIEGO, CALIF. KGB-FM, Art Schroeder; 1, 6, 12 27 30| 6| GREATEST HITS | Mibert Wing, Stac 5T5 5505
EUGENE. ORE.: KFMY-FM, Janice Whitaker: 3, 4,5, 6, 7,9, 10, 11, 12, 17 SAN DIEGO, CALIF.. KPRI-FM, Mike Harrison; 6, 16 Santana. Columbia PC 33050 {Golumbia)
FT. LAUDERDALE, FLA: WSHE-FM, Gary Granger, 9 SAN FRANCISCO, CALIF: KSAN-FM, Bonnie Simmans; 1, 9, 13, 16, 17 ﬁ.
HEMPSTEAD, N.Y.- WLIR-FM, Gil Colquitt: 1, 2, 6, 9, 11, 16, 17 SAN JOSE, CALIF.c KOME-FM, Clitt Feldman; 3 34| 7| PERFECT ANGEL 58| = | 1| HOOKED, HOGTIED &
HOUSTON, TEXAS: KLOL-FM, Jim Hiltie; 1, 2, 3,7, 9, 11, 12, 14, 15, 16, 17 SANTA BARBARA, CALIF.: KTMS.FM, Steve Sellerman; 1, 3, 5, 6, 9, 11, 14, 15, Minnie Repperton. Epic KE 32561 COLLARED
INGLEWOOD, CALIF.. KAGE-FM, Kal Shields; 8, 9, 11, 13, 14, 15, 18, 17 16, 17 || {Columbia) ' Pasl Kelly, Warner Bios. 85 2812 |
JACKSON, MISS. WIZ0-FM, Dave Adcock; 1,2, 3,4,5, 7,8, 17 ST. LOUIS, MO.: KSHE-FM, Shelly Grafman; 5, 9, 15 | I
KNOXVILLE, TENN.: WI43-FM, Tony Yoken; 1,2,3,5,6,7,8,9, 10,13, 14,15, 16,  SYRACUSE/UTICA N.Y. WOUR-FM, Steve Huntington; 3,4,6,7,8,9,10,11,12, 13, ﬁ - , 16 | LETS PUT IT ALL 59 = | 1| LNE
17 14, 15, 16, 17 | TﬂiETHEF Edwin Hawhins Singers. Huddah BDS
L0S NGELES, M UTE 8, Licky P &, 14 TOLEDD, OHI: WIOT-FM, Niel Lasher; 1,2,4,5,7,8,9, 11, 13, 14, 15, 16, 17 ol %06
GELES. CALIF.: KMET-FM, Sandy Gibson; 5, 14 TORONTO, CANADA: CHUM FM, Benjy Karch; 1,3,4,5,6,7,9,11, 13, 15, I7 0 | 32
NEW HAVEN, CONN,: WPLR-FM, Gardon Weingarth; 1,2,3,4,5,9,11,12,13, 14 WARREN, PA.: WRRN-FM, Max Patch; 1, 7, 10, 16 : Enn“:n?.sm: ABCD-B25 | il B ﬂ“ﬂiﬁﬁu‘i‘w 7299
NEW ORLEANS. LA.: WNOE.-FM, Lee Armstrong; 4, 7, 15 WACO, TEXAS: KEFC-FM, Chip Knighton; 2, 5, 7, 9, 10, 13, 14, 16, 17 'l J_ I
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CHECK TYPE OF AD YOU WANT:

0 REGULAR CLASSIFIED—75¢ a word. Minimum
$15.00. Firsl line set all caps, Mame, address
and phone number to be included in ward count.

O DISPLAY CLASSIFIED AD-One Inch. 53500
4-fimes $32.00; 26-times $30.00; 52-1imes $25.00.

Box rule around all ads.

O Distribution Services

& Equipment

O Help Wanted

O Used Coin Machina
Equipment

00 Promotional Sarvices

] Box Number. c/o BILLBOARD, figure 10 addi-

tional words and include 50¢ service chargs for

Check heading under which ad is to appear
{(Tape & Cariridge calegory classilied ad is nol sccepied.)

O Amcord Mig. Services, Supplies

0 Business Opportunities
1 Protassional Services

] For Bala

[0 Wantad to Buy

[0 Publishing Services
O Miscallaneous

- 2 2 - — —

DEADLINE—Closes 4:30 p.m. Tuesday, 11 days

prior o dale of lssue.

CASH WITH ORDER, Classified Adv. Depl.,

ADDRESS ALL ADS—Erv Kaltus, BILLBOARD,
2160 Patterson St Cincinnatl, Ohio 45214, or
' Classified Adv. Depl 513/381-8450.

|
|
|
I
|
|
|
|
|
|
: box number and address.
I
|
|
|
I
I
|
i
I

lelephore
(New York: 212/764-7433).

el il

Enclosed is §

NAME

A= e bk
PAYMENT MUST ACCOMPANY ORDER

1 Manay Order.

ADDRESS

CITY

Telephone No.

FOR SALE

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—

AVSCO INC.
69 HIGHWAY &
CORUM ROAD

EXCELSIOR SPGS., MO.

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS, INC.
1451 East 9 Mile Rd.
Hazel Park, Michigan 40030
(313) 399-4880 tfn

SALE-MUSIC GAME ROUTE IN BEAU-
tifis] growing Crarks, Health rensons, P, O, Box
S04, h-pnugﬁ-e-h:l M-n EE-H!'E tin

ONE STOP FOR CUT-OUT LP's
CASH and CARRY
GREAT SELECTION of
ROCK, SOUL, COUNTRY, POP, eic.

Customers welcoma Monday - Thursday
11 am=-i pm - Parking naxt door

OMI RECORDS & TAPES Inc.

#30 Weat Sdth 5L, New York, N.Y. 10018
(212) 248-1360 i

FIDELIPAC CLOSEQUT—{#300) &5 (600)
$1.00. Unused and untimed. Also assorted 4-track
tapes, 5%, Panoramu Sales, 6841 Pacific View
Dirive, Hollywood, Calif. 90068, {213) AT4-2568,

sell

WRAP RECORDS OR TAPEE PROFESSIOM-
ally, Complete dlnnki-lpnrkltinﬁ !‘_'i'ltl.'m 295,
Includes “L° sealer, He

albums. M. Latter H!' M50 Venice Blvd., Low
Angeles, Calif. 50019, P'hﬂfu (213 533-TR46. wel8

at Gun, film for 2700

DISTRIBUTORS WANTED

british

choice

GCAROLINE
EXPORTS

9-11 Wioodfeld Road London Wa 284
Telephone 01-266 6090 - Telex 22164

Worldwide wholesalars of UK ond

Europeon gromophone records
cassette topes, clothes and posters

VIRGIN RECORDS

material is our speciality.

AVAILABLE

Morelco Boxes, 8-Track Cartridges (Cus-
tom Calor), Cassatta Tapa, Lubs Taps,
Direct from Manuiaciurer.

C I/SUPERCART
8 TRACK
CARTRIDGES

« Empties with foam pad
« Bulk 8 track and cassette tape
- Splicing materials for B track
and cassettes
= Sleavas
Call:
Tarry D. Vogler or John E. Conyears
(816) 637-68011
Write:

CARTRIDGE INDUSTRIES
CORP,
P.O. Box 186
Excelsior Springs,
Missouri 64024

BUY DIRECT FROM
MANUFACTURER

AND SAVE
G0 — G-30 — C-60 — C-90 [Black]
8 Track and Quad empties
(rubber pad and pinch roller)
Sleeves (8 diffarent styles)

Shrink Film and Splicing Tabs
- Custom Packaging (C-60

DISTRIBUTORS WANTED
Sound Alilke - B-Track Tapea - Top Quality
+ 100% guarantead - Looking for astablihed
distribuiors

Conlact: STEVE RUSSELL
5JR ASSOCIATES

P.O. Box 1833, Evansdon, IN. G0204
(312) 788-3814 1t

FATCHES $2.40 A DOZEN. 1000 OTHER NOW
itermns. House of Ripps, 38 N. Mac Questen Park-
way, Mt, Vernon, Mew Yoark 10550, tfn

WANTED TO BUY

“NEW PRODUCTS"

£35 ) rnlmmum r'.lrr.|rrl EU‘ D nnh-'

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026.
Phone: (313) 463-2592 _..4

packaged 3 in a poly bag). « Quad Tapes
: * Cossstie Tapes
Address inquiries to: + B-Track Budget Tapes
« HI l:h.-lf Sound Alike Line
MR. WALLACE (tows Rops., Deslers, Distibutors.)
oo IHI'H-I'I Cases Avallable
Audio Dynamic Emterprises, Inc. OKART, INC.
1281 Logan St., Bidg. A 1 N.E. ?ll!l SL
Cosla Mesa, CA 92626 Oklahoma City, Oklahoma 73103
(714) 549-2271 - (714) 548-1404 Pho: (405) 236-5946 fe2s
Reps wanted for our full line.se21
PHEMI“M WANT TO BUY
Delective B Track T. v « « Highest prices
pald . .. mm nsciad.
8-TRACK BLANKS atr e e
Lear Jet style cartridge with rubber roller. Call (312) 432-3358
High grade duplicating tape, 65 standard or write
lenl'lh.u.E:&d nl:lam. to M n};n ] Iﬂ.l:ly delivery Td2 Judson,
gunranteed. Over one million aold,
25 mun., to 45 min. any guantity., ...._..._.&3% YRanishe o, .
46 min. to 65 min. eny quantity.............. G8e
fi5 min. Lo 80 min. any qumtil:-.'...........-.-....-? REELS AND BOXES 7' & 5" LARGE ANL
A1 min. to 90 min. any quantity.... 158 small hubs, Heavy duty white boxes. W-M Sales,
Hend cleaners .. B¢ ea.

B35 Woolsey, Dallas, Tex, 75224, (214} 542-3460,

tim

AMERICAN RECORDS AND TAFES EX-
ported, Looking for related products to sell over-
seas, Wamid Export, 160 West 46th Street, New
York, Mew York 10036, Telephone: {212) 765-2585,
Telex 236941, dald

FOR SALE

BIVENS-AUTOMATIC
SLEEVE FOLDER

LIBERTY WINDER

The above is a partial listing—for
complete details please write:

CARTRIDGE INDUSTRIES CORP,
P. O. BOX 186

Excelslor Springs, MO 64024
“We buy and sell eguipment.”
5828

o YOU SELL TAFES ANMD RECORDS?
FITS, with ouar half
million dollar inventory of T.V.'s, atereos, tape
players, calculators, and other consumer elec-
added males. Call or write:
Mr. Ted Ferrell, SOUND SYSTEMS, INC.,
4734 Fulton Industrial Bivd,, Atlents, Ga 30338,

We can increase your PRO

tronics. Don't miss

(40d) 696-4274.

BLAMNEKE B-TRACK TAPES, AMPEX FIRST
quality, Retatlers buy direct. Available in 40,
G4'n & BD'n. Also any length time loaded. Andol
Audio Producta, 4212 i4th Avenue,

MUY, 11215 (213} 435-T3XL tfn

rookiym,

RECORD MFG. SERVICES,

SUPPLIES & EQUIPMENT

Becord Pressing Prices Monasural

i 12

Qty. 45 RPM 33% APM
100 $ 90.00 $125.00
B0 130,00 265.00
1000 190,00 430,00

Prices include mastering, label and plain
sleeve, Drder shipped within 10 dawvs if
accompanied by certified check or money '
order. TERMS: 50% deposit. balance COD
only. Low cost cassette duplication, rec-
ord jackets, otion and distribution.
Write for full mformation.
Oneida Yideo-Audio Tape Cassette Corp.
TE0 Blandina St., Uthea, N.Y. 13500
{(315) Ta5-5187 sl

MISCELLANEOUS

TAPED RADIO SHOWS
MALE or FEMALE
YOUR PREFERENCE

JAZZ and BLUES
$5.00 per %2 hour

SPECIAL WEEKLY RATES

for
Y2 hour or more

INTRODUGTORY OFFER
5—'% hour shows FREE

Musical background for local spots
Call collect: (414) 562-4000
or write:

MANNIE MAULDIN Jr.
INTERNATIONAL NETWORK
of

TAPED RADID PRODUCTIONS
P.O. Box 16602
Milwaukee, Wisconsin 53216

Back copies of BILLBOARD are available

on microfilm dating from November 1894 to
Diecember 1970,

Microfilm copies of articles from any of
these issues may be obtained from Billboard

Publications at & cost of $1.50 per page up
fo 5 pages,

For prices on additional copies and for
further information contaect:

Bill Wardlow
General Services
Blllboard Publications
8000 Sunset Bivd,
Los Angeles, Cal 90069
213/273-T040 tfn

BILLBOARD IS ON MICROFILM:

BONGWRITERS, PUBLISHERS: PROFES-
stannl Lead Sheets, Demo's, Masters, Promotion,
Mailing Envelopes. Free catalog, Music Services,
2308 St. Anne PL, Santa Ana, Californis 92704,

oW

SONGWHITERS "HOW TO GET AN INTER-
national copyright for your song.” Kit inclodes
simple instructions, forma$12, Tiberius company,
Box 674, N.Y.C. 10021 el

PUBLISHERS & WRITERS: NEED LEAD
sheets propared? Send tape. One day srvice. Lead
sheet and tapes returned registered mail. Hudy
Partin, 1927 North Hills D, 21, Ralsigh, N.C.
27612 (819) TAT-4R34 tin

SCHOOLS &
INSTRUCTIONS

Firsl Class FCC License theory and labora-
tory training in siz weeks, Be prepared . | el
tha mastars in the nation's largest nehaork
of 181 class FOG licansing schools train you
Approved for vetarans® and accredited
membar Naticnal Association ol Trade and
Technical Schools ** Write or phone the
location most convenient o you. Elking
Institulea in Dallas.*** 2727 Inwood Rd
21 145?41}01

Elkins in Atlanta®®. 51 Tum-h 51 at Epnng.
N.W {-II'.‘I-I: BT2-B844

Erlilnl in Dﬂn'-'er“ d-?ﬂ Eu:-um Broadway
{aﬂ:!p ?u 1434

Ihhlln Ea:l H!lrl!u-rd B0 Sitver Lang
{203) 553 111ﬂ

Elkine in Houston®***, 3513 Trmrl!
(713) 526-T63T

Ell.lnl in Mamphis®**_ 1362 Union Ave,
lﬂﬂl} T26-8782

Elhlnl in Hlnn“pau-:.'“ -HIJ:I E Ljh-u E.I:.
{E12] T21-1887

Elkins in Nashvillg®"" EW'E-Aﬂlh Ain 5.
l:ﬁ1 5} 297-5306

Elking in New Orlaans™**. 2940 {:nnnl
lﬁﬂﬂ g22-7510

l!'ith- in thhumnﬂlw BE20 M. Wastarn
{405) 848-561

El.'lrrlm San Antonio®**, 503 5 H'.lm
(512 223-1848

SPIRIT IN THE SKY

Nermas Grosshessr simger. wriler, prad.. RLpirl |8 tha
ey, Cannid Ham, Eggplisl Bal sie Chicage. sl I
i mxinbiinhud bowi, production itfl. er sther shaw-biz
spporimnity. For mern imlp, write Bex 127, Pasngrowm,
Cal. 94851, 5821

BILLBOARD
Group Subacription
Discounts

Save W% on subscriptions to Billboard for
groups of 10 or more, For rates and informa-

thon write:
BOX 8019

c/o Billboard, 1515 Broadway
MNew York, NLY. 10034 tin

POSTERS, BLACK LIGHTS, TNCENSE,
beads, patches, stickers and decals. Send for
fres catalog. (404) BTE-4474, H & B Distributars,
851 Peachtree 5t., N.E., Atlanta, Georgia 30308,

tin

e

8-TRACK REPAIR BERVICE. SEND 5L25
with each defective tape that 18 dragging, broken,
tight, wrinkled or has a broken cariridge. Tape
dealers, pdd new B-track repair service for your
tape customers. Call or write for free mailing
envelopes. Music Machine Tape Repair Service,
301 Wilson St., Shelby, N.C. 28150, (704) 482.9816.

peZl

SHALIMAR, 32 EAST 29TH STREET. EXOTIC
Indian cuisine daily noon "til midnight. 889-1977.
ikl

HOTELS

CLIF THIE AD-+ 300 PER PFERSON
Double occupancy for best value, New York
City hotel, Next time try Century Paramount
Hotel, 235 W, 46th Street {just off Brosdway).
Convenient to theaters, shops, transportation
and everything. 700 rooms with private bath,
TV and air conditioning. Single i $14.00, Don't
delay, reserve now, This i3 a real "slesper” in
EWVETY BETIAR pall

PROFESSIONAL
SERVICES

MUSIC ROYALTY & COPYRIGHT
REBEARCH SERWICES

Offars complate computarized sarvice for
royalty disbursamant and filing notices ol
infention to usa.

Songs researched al the copyright offica,
Washinglon, D.C. To take advantage of
this sarvice, contack:

MUSIC ROYALTY COPYRIGHT
RESEARCH SERVICE CO.
P.0. Box 80588
Okiashoma City, Okia. 73106

[405) 238-3323 oc12

Bax \I1 l..lrnnhdlll. H.¥. 10540

Number "One” in Weekly, Nationwide
Employmant Listings for Radio, TV, PD%,
DJ's. News. Sales and Enginesrs

$ 500 parmonth ... ... (4 |[s=swas)
$12.00 par moOnEh .....cooiwuimaninns (12 issues)
$30.00—12 months ..................[50 |sswes)

{Remit Cash With Order, Pieasel) jsa14

HEI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio/TVY
announcer, Call or write today, REI, 52 8. Palm
Ave., Sarasots, Fla, 33577 iln

HELP WANTED

RECORD BUYER

Flve years of axparanca in tha retall reconrd
markei has produced a million dollar busd-
nass with threa large siores and more ax-
pansion planned for tha near futurs.

WOULD YOU LIKE TO GROW WITH Ua?

We nead & mature individua! with at isast

2 years buying experience for a retail or
wholssala record business. Must ba willi

to accept responsibiiity and ba able to w
wal| undar prassura.

Wa otfer sxcellent fri
and o sinrting salary
$15,000 ,

benaflts
312,000 to

you fit the gualifications and would like
ba i growing recond businass,
call Char at 1-414-2T8-= or sand & res-

g
-1

NEED PROFESSIONAL
ROCK SINGER

Jim Rutledge or lan Gillan or pear-
son of comparable qualities for:

MICHIGAN GROUP READY TO
RECORD AND TOUR

CALL: 1-313-851-5550

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yra!

“THE COMEDIAN"

Originnl Monthly Service—345 yr.|
2 issues, $10=3 for £12.00

35 "FUNMASTER" Gag Files, $45
“Anniversary [mue'" $30

"How to Master the Ceremonies.” $5

Mo CODs

“We Teach Standup Comedy"
Remit to: BILLY GLASON
200 W. 54th 5L
New York, N.Y. 10018  tfn

JOKES! ONE-LINERS! TOPICAL HUMOR!

Comedy material exclusively for jocks. Free
sample. Sunday Funnies comedy service, Box 11-
B11, Newington, Connecticot 06111, sell

*FREE" CATALDOG .  EVERYTHING FOR
the desjav! Custom [.D.s, Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
mors! Write: Command. Box 26548-B, San
ha nuisco 94156, l!'n

JOCK SHORTS! TWILE—MﬂNTHL‘r COMN.
temporary Comedy for top deejays. Free edition,
Broadeast Library, 5804-A Twineing, Dallas,
Texas, THEZT ifn

DEEJAYS: MNEW SURE-FIRE COMEDY!
L1 AMEY clossified one-line gogs, 310, Catalog fres!
Edmund Orrin, 3766-A West Hoberts. Fresno,
Calif, 93705 tin

More Market News
See Page 33
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PERSONAL MANAGEMENT
MEL SHAW PRODUCTIONS
50 Rawlinson Avenue
Toronto, Ontario M4P 2M9

(416) 489-3742 |

CANADIAN BOOKING AGENCY
CONCEPT 376

U.S. BOOKING AGENCY
CANADA: MWC RECORDS PREMIER TALENT

USA: CAPITOL RECORDS

U.S. REPRESENTATIVE
NEW DIRECTIONS

Gopynahtad matenal
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INTRODUGTORY

Industry Achieves

New Levels of Maturity

BY MARTIN MELHUISH

There is no arguing the fact that the Canadian music in-
dustry this year has had one of its most remarkable growth
periods in recent memory and it is a good indication that the
industry once referred to as being in its infancy has reached
new levels of maturity.

A look at some of the achievements of this past year cer-
tainly bear out this fact.

Terry Jacks, who has in the past proven that he had the
knack for having an ear for hits, formed his own label Goldfish
Records and produced an international hit “Season In The
Sun’ as his first release. The record has already sold in excess
of eight million copies of the record worldwide and the fol-
lowup *'If You Go Away’' has just passed the 500,000 mark.

Bachman-Turner Overdrive were signed to Mercury
Records in the U.S. by Charley Fach and have so far produced
three gold albums and two gold singles. Their latest album
“MNot Fragile'* was certified gold almost on the day of release.

Rene Simard won the Tokyo Song Festival and was
presented his award by Frank Sinatra. Simard who is 12 years
old has had spectacular sales success in the French-speaking
Quebec market in Canada and is now gearing himself for an
international assault.

Gordon Lightfoot's album “Sundown™ and single of the
same name hit the top of the Billboard ''"Hot 100" and " Top
LPs & Tape'' charts concurrently.

Anne Murray continued to extend her string of hits with
“Love Song™ and managed to cross over strongly into the
country charts with **He Thinks | Still Care.**

lan Thomas signed to GRT in Canada hit the top of the Bill-
board charts with his single *‘Painted Ladies' and indicated
that he will be an artist to watch in the future,

The Band made an historic tour with Bob Dylan last win-
ter.

Wednesday made a surprise appearance on the inter-
national charts with their remake of “'Last Kiss'' as did To-
ronto band Southcote signed to Smile Records with their own
composition “She.”" Broadcaster Gordon Sinclair became a
recording star when an editorial that he read over Toronto ra-
dio station was picked up by Avco Embassy and released as a
single with a musical backing. Unfortunately Westbound had
the same idea and put out a version that became number one
with CKLW newsman Byron MacGregor reading the editorial.

Bill Amesbury hit the American charts with his composi-
tion “*Virginia."

The DeFranco Family from Welland, Ont. picked up some
of the Osmond Brothers and Jackson Five fans and were con-
stant residents of the international charts in 1974.

The Guess Who added to their string of hits with **Star
Baby" and “‘Clap For The Wolfman."" Guitarist Dom Troiano,
who had been with the James Gang and prior to that solo,
joined the band.

American country singer George Hamilton |V set a prece-
dent by signing with RCA Canada and also Americans Jona-
than Edwards and Ellen Mcllwaine moved to Canada to con-
tinue their careers.

Gino Vannelli, who signed directly to Herb Alpert at A&M in
the U.5. returned to Canada to find that his single *People
Gotta Move'' and subsequent media excitement had estab-
lished him as a star in this country.

The Stampeders made a record breaking tour across Can-
ada grossing close to $300,000. The band was then signed to
Capitol Records in the U.S. and to Premiere Talent for book-
ing. The band is currently in the middie of an extensive U.S.
tour that coincided with the release of their critically ac-
claimed ""New Day'* album. They were the only Canadians to
perform at the American Song Festival in Saratoga Springs in
August.

fContinued on page C-10)

Ari Lisherson photo

Phonogram phota
Phanogram phato

Bichel Noramy ghoto
Jakn Riowlands photo

Jim 'Mara photo
Gillant Robertson photo

iy

1. Anne Murray surreunded at Troubadour by (from left) John Lennon,
Nilsson, Alice Cooper and former Monkees member Mickey Dolenz.

2. Dylan with Canadian friends {from left); his old school chum and per.
sonal aide, Louie Kemp, Toronto folk singer David Barrett, John Danabie of
CHUM-FM in Toronto and Ronnie Hawkins, who put together the Hawks,

later the Band.
3. Gordon Lightfoot with Bob Dylan and Dylan's son Jesse.

4. Randy Bachman of Bachman Turner Overdrive.

5. Fred Turner.

6. Piere Juneau (left), Canadian Radio & Television Commuission chairman,
with True North Records label chief Bernie Finklestein,

7. 1. Robert Wood, program director of Top 40 CHUM.

B. Terry Jacks, head of Goldfish Records, which recorded widely popular

“Seasons in the Sun.'
9, Patsy Gallant, Columbra Records artist. and one of top female singers in

the Quebec French market.

wwWw americanradiohistorv com

BACKGROUND

Music Spans Vast

FExpanse of Geography

To fully understand the motivations and day-to-day con-
cerns that are unigue to the music industry in Canada it is
necessary first to look at the one major factor that dictates the
way in which business is operated in this country. Geography
15 the key word here. The vast expanse of Canada, its proxim-
ity to the United States and the relatively small population all
play a major role in defining this country's stance in the world
market.

On the creative side, Homer Hogan in his book on the
songs and poems of Canada, entitled *'Listen!" and published
by Methuen, finds the definitive feeling of ''the Canadian
identity"" in the words and music of Gordon Lightfoot. Says
Hogan: *. . . one key to the mystery of who we are may be our
peculiar relation to space—both the space that surrounds us
in this vast country and the ‘inner’ space in which we feel our
way toward personal significance and community.'”

He continues: *'There is no more natural starting point for
this journey of self discovery than Lightfoot's famous 'Ca-
nadian Railroad Trilogy,' a song cycle that conveys in one
broad sweep the great expanse of our land that determines so
much of our culture.”

“Lightfoot's ‘Nous Vivons Ensemble’ represents his at-
tempt to deal with another kind of space that vitally effects
Canadian history and culture—the gap between Quebec and
English Canada."

Of course, with Canada’s great size and sparsity of popu-
lation—most of the population of this country is centered
around Toronto and Montreal—the problems of keeping stock
in the stores from coast to coast when a given record begins to
break is gargantuan.

Evert Garretsen, the president of Polydor Ltd. who worked
in the record business in Holland before coming to Canada
found himself faced with a market radically different from
what he was used to dealing with. Jokes Garretsen: “In Hol-
land we could practically throw our records into the store from
the warehouse. In Canada it is not quite that simple.”

The effect of Canada’s proximity to the United States can-
not be discounted as one of the major influences on the work-
ings of the music industry here. To fully understand the
trauma that Canada has gone through in being in the great
culture shadow of the U.S. you have to consider that attitudes
that surround what is commonly refered to as ''The Great Ca-
nadian Inferiority Complex."

For all intents and purposes, culturally, Canada pre-1970
was the 51st state of the United States. Canadians constantly
bombarded by American television, radio, movies, plays and
s0 on had convinced themselves that it was a waste of time to
develop talent in their own country because, they reasoned, it
could never be as good as that coming from south of the 45th
parallel.

In those days Canada had no domestic music industry to
speak of, All record companies were foreign-owned and they
could see no particular reason in wasting time and money try-
ing to develop Canadian talent when it was so much easier to
take masters from the U.S. and release proven hits. The com-
panies acted only as distributors and had no creative depart-
ments. American charts completley governed what Ca-
nadians heard on their radios.

As time went on, Canadians became apathetic, self-depre-
cating and were labouring under the burden of an inferiority
complex that seemed to grow from month to month, Under
the surface though the pot had begun to bal.

In 1958, Arkansas rock-a-billy star, Ronnie Hawkins
crossed the border into Canada with his band, of which Levon
Helm was a member, to play a few dates in the Toronto area.
So impressed was Hawkins with what he saw of the country
that two years later he decided to make it his base of oper-
ations. When the other members of his band—with the excep-
tion of Helm—returned home, Hawkins put together a new

(Continued on page C-23)
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Although the Canadian recording industry has come a

Olong way over the past five years, the province of Quebec—
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A Billboard Study
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with its own self-contained French-speaking “‘star-system''—
remains the great success story for Canadian records. Not
only do more records sell in Quebec per capita than anywhere,
but Quebecers do not have to be told (by a 30% Can Con rul-
ing) to support their own talent.

It's a matter of necessity: Quebec is the last major franco-
phone society in the Americas, and native musicians and en-
tertainers play a large part in the fervent cultural identity cli-
mate of the province today. Quebecers have a craving for
“glamor'’ and "‘show-biz"" North American style, while Mon-
trealers—in the centre of media activity—are more cosmopoli-
tan in approach.

Thus, the music emanating from Quebec 15 wide in variety
and possessing a certain difference from rival markets. There
are hundreds of established entertainers in Quebec who,
many unheard of elsewhere (least of all the U.5.), bask in the
local market, living a comfortable life of a star. The people of
Quebec, riding a wave of cultural nationalism, support the en-
tertainment industry on all levels. The communications net-
work is loaded with pizazz and sophistication—consisting of
records, radio, television, the colorful, profitable local movie
industry, and the advertisers (beer and cigarette companies
sponsor numerous local happenings).

Many of the popular stars of Quebec do not possess cross-
over potential for the American market (although many enjoy
considerable reputations in Europe), but there is a growing
number of musicians and singers who offer something
unigue and of interest to all.

It is hoped that the following round-up (of supporters, es-
tablished artists, rock bands, specialized fields, labels, and
studios, and media coverage) will give some indication of the
diversity of the robust disc scene in Quebec, as well as its
crossover potential,

Taking it from the top . . . there's the curnous case of the
“King of Quebecois Rock,” Robert Charlebois, dubbed by
Rolling Stone as “The Dylan of Quebec," the man who broke
the popular market wide open with his 1968 hit, Lindburg.
He's been right in the thick of things over the past action-
packed year of the Quebec music scene: his most recent al-
bum, Solidaritude, attained platinum status in Quebec
(100,000 sales in a market of 5%z million) and Europe, while
he was the talk of France in his two-month, 33-city tour there
late last fall. He returned to give it one last whirl around the
province {as well as Toronto and Ottawa), and the annual stint
at prestigious Place des Arts in Montreal, and then, with cus-
tomary bravado, he announced a two-year 'sabbatical’” from
performing. vowing only to return for the 15976 Olympic
Games in Montreal. Charlebois says he's going to act in mov-
les by Sergeo Leonne, which may be a convenient way to
watch his competitors nudge for the superstardom (and sub-

™ sequent precariousness) he's attained.
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French Industry Supports
Viable Music Market

By JUAN RODRIGUEZ

There are several new musical heroes on the Quebec scene.
The youngest and richest of them all is 14-year-old singer,
Rene Simard, whose albums have attained sales averaging
100,000 each. Simard, who wears his hair like a Beatle-esque
choirboy, is popular with all generations (from sub-teens to
grandparents), and has a movie career to match. His latest
flick chronicles his voyage to Japan, where he sang a new
song in Japanese and walked away with first prize over 250
others in the recent international song contest. The hard-
working little star prepared with a crash course in Japanese,
and his reward was receiving the kudos from Frank Sinatra.

Gilles Valiquette was 12 when the Beatles hit Quebec; to-
day, he is the biggest of the new-wave generation of singer-
songwriters to come after Charlebois, His second solo album,
entitled Deuxieme Arret (Trans World) sold 25,000 copies
while his singles abound on local radio. His biggest hit, Je Suis
Cool, was a poker-faced spoof of the popular dialect of the
young locals known as “joual," a mongrel slang of Quebecois
and American expressions. Valiquette's crisp sound owes as
much to James Taylor as it does the Beatles, and the younger
singer enjoys an intimate relationship with his young franco-
phone fans. He is also a gifted electric guitarist who used to
work sessions, among them by his contempaoraries on the new
star scene:
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Marie-Claire and Richard Seguin, 21-year-old twins whose
album for WEA Canada Ltd. sold over 21,000, and who fea-
ture a strong folkloric sound in their originals: Jacques Michel,
a young singer songwriter who takes strident political stances
(Zodiac disque). Other young singers to make a large dent last
year include Priscilla (Trans World), Jim Corcoran et Betrand
Gosselin: (Trans World), sort of a bilingual local version of
Crosby & Nash; Francois Guy (Barclay), ex of Hair and Sinners
rock group whose debut album was produced by Charlebois;
Anne Anderson (Gamma), a Parisian lass whose debut singles
Romeo et Juliane and Je Suis an animal have been monsters.

Perhaps the most tangible holdover of the European tradi-
tion on the Quebec record scene is the success of solo singers,
as opposed to pop-rock groups. The solo “‘vedettes” (Que-
becois for “'stars'’) are at home in all media and promotion
ventures comfortably, which is the reason for their ability to
reach the public. In Quebec, the vedettes are, with the hockey
players, the most public personalities around.

Amongst the biggest is the blonde-rock-shouter Diane
Dufresne, whose first two records (for Barclay) evoked sen-
sational sales (over 100,000 each). Her numbers exploit the
heavy Quebecois pop-culture scene of Montreal, and she
screams and moans (in the primal manner) probably like no
one else on any continent. She's equally well known for her
weird dancing, to a rock beat, as well as her wild futuristic cos-
tumes (inevitably topped by a top hat). She's loud, bold, vul-
gar, diminutive, and blessed with a talent for **show-biz"'—all
characteristics of contemporary Quebecois life.

Another superstar who sells as many albums as Char-
lebois and Dufresne is monologuist Yvon Deschamps (Barclay
and recently KebecDisc), whose stinging and compassionte
skits provide some of the most authentic reflections of the
particular foibles of people and life in French-speaking Amer-
ica. Deschamps has been a declared ‘‘separatist’ for years,
but he's even better known in the province for his humani-
tarian activities on behalf of Oxfam.

Amongst the many established recording stars of Quebec
are Jean-Pierre Ferfand (Trans World) who has gone through
changes in his dozen or so years on the scene as a chan-
sonnier romantique; folk-pop singer-television star Tex Lecor
(Gamma), soft-voiced Renee Claude (Barclay), sophisticated
singer-pianist-composer Claude Leveilee (Barclay), pop-
rocker Claude Dubois (Columbia), full-throated bilingual
songstress Ginette Reno, blues shouter Patsy Gallant (Colum-
bia), poet Gilles Vigneault (Nordet), Pauline Julien, Louise
Forestier (Gamma), and others.

In specialized fields, Willie Lamothe (London) remains
with Stompin’ Tom Conners at the top of Canada's country in-
dustry; Lamothe's albums sell in the vicinity of 25,000, and
he's further recognized on his own weekly television show
(drawing one million viewers) and in films.

Andre Gagnon (Columbia) remains the province's most

(Continued on page C-31)
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1. Ville Emard Blues Band (from left sitting) Bill Gagnon, Lise Cousineau,
Michel Seguin, Serge Vallieres, Marcel Huat, (standing) Michel Dion, Chris-
tiane Robichaud, Christian 5f. Roch, Yvon Mallett, Yves Lalerriere, Bob
“Pixie”" Stanley, Roger Gougeon, Ronald Montemeglio, Robert Lachapeile,
Pierre Nadeau, Carlyla Miller, Rawn Bankley, Denis Farmer.

2. Diane Dufresne. She's shown in a different role photo 5.

3. Moonguake.

4. Robert Charlebois.
6. Rene Simard.

7. Yvon Deschamps.
8. L'Infonie.

9. Ville Emard Blues Band.
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There is fresh new growth in our wonderland.
The freshness is the result of restless searching for the seeds of real talent, seeds which can grow into hardy perennials.

The growth comes from the patient development of every aspect of that talent. The same careful cultivation that helped _'f-
= give Anne Murray and Edward Bear their place in the sun is lavished on every one of Capitol’s Canadians. =

Now it is getting on towards harvest time. Not every artist will come to full flower this year. But our gardeners are in
o this for keeps. That's why Canada’s musical Garden of Eden will still be at Capitol next year . . . and for years to come.

At Capitol Canada—we CARE for our talent. —

Capitol,
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INDEPENDENTS

Canadian Indie
Labels Flourish

One of the most exciting aspects in the development of
Canada as a viable international force within the music busi-
ness thus far is the emergence of a great number of inde-
pendent record labels onto the record production scene in
this country. There is no doubt that the future development of
the vast resources of recording talent in this country lies
pretty much in the hands of these producers who are daily set-
ting their own rules for how artists are discovered and hits
produced.

It would be folly to suggest that all independents are com-
pletely autonomous from the major labels in Canada because
though they are given the title independents, they must rely
pretty much on the majors for their distribution and sub-
sequent record sales.

London Records is one of the largest, if not the largest dis-
tributors of material from independent labels in Canada and
the secret of this major's success may lie within the type of
deal that the company offers independent labels. London's
President Frasier Jamieson explains their philosophy in deal-
ing with independents: “'With our deal we actually pay the in-
dependent labels based on the amount of records sold. In ar-
rangements that some companies have, the independent
makes very little because all expenses are charged back.
Based on a 10 percent lease deal, the independent usually
can't make enough money to do another recording session.
The way we have set it up, they use their own label and we act
as distributors. We don't make as much but it is an ongoing
thing."

Alice Koury, the vice president of London adds: *'If it hadn't
been for London, many independents wouldn't have been
able to survive especially on the low fees that were being of-
fered. Basically we became keepers of their inventory and we
place orders as though it were our own product. They don't
pay anything but the recording costs."

London’s attitudes towards independent labels has ob-
viously struck the right chord with many for the company cur-
rently distributes Attic Records; Boot Records Ltd.; Gamma
Records; Ice Records; Kilmarnock Records; Leo Records Inc.;
Maple Records; Philo Records Ltd.; Pumpkin Records; Rodeo
Records; September Productions: Smile Records: Spark

Records; 5.R.0. Productions; and Ubic International Corpora-
tion Ltd. As well as those, London is also one of the biggest
distributors of French material in Canada handling such la-
bels as Les Disques Able; Les Disques Beta; Les Disques Clic;
Les Disques Eain Ltee; Les Productions Montrealaises Fusion:
Les Disques Gamma; Les Productions Manibelle Inc; Societe
Zoologique du Quebec; Les Disques Nobel; and Les Disques
Vibration.

The independent success story of the year comes from
Goldfish Records, formerly distributed by London and now
with A&M Records of Canada Ltd. The Vancouver-based label
headed up by singer/songwriter Terry Jacks and Ray Pet:
tinger, had one of the biggest selling singles of this year with
Jacques Brel and Rod McKuen's "'Seasons In The Sun'’ sung
by Jacks. Thus far the record has sold over eight million copies
around the world and his follow-up, "If You Go Away'' has so
far done over 500,000 units internationally. When you con-
sider that '*Seasons In The Sun’’ was the first release from the
new label you have to wonder how he is going to follow it up.

Jacks is no stranger to the international charts for in 1970,
he and his wife Susan, who is also signed to Goldfish as a solo
artist now, had a healthy international hit entitled ‘“Which
Way You Going Billy'* with their band the Poppy Family. Also
signed to the Goldfish label is a highly regarded west coast
group, Chilliwack who have just had their first album for the
label released; and the Hood, a band that Jacks put together
and sings lead vocals for.

Many of the labels are not as much full time record produc-
ers as managers and public relations agents for the acts on
the label. Mel Shaw, who heads up his own Music World Crea-
tions label and is the current president of the Canadian Inde-
pendent Record Producers Association, has only one act the
Stampeders on his label. With the band's current worldwide
record deals and tours, Shaw is actually all things to the
band—record producer, manager, promotion man, business
administrator and all round guiding light. Shaw has his hands
full with the band who recently signed to Capitol Records in
the U.S. and are now in the middle of a North American tour.

Terry Flood and Donald Tarlton who run the Montreal-
based Aquarius label have April Wine as their main concern
and the band's constant string of hit singles and tours in this
country is enough to keep them busy. The band, which has
just completed a major cross country tour referred to as “The
Electric Adventure Tour 1974" promtoed by Tarlton’s Donald
K. Donald Productions, has just had a live album released
which was recorded on selected dates of the tour, containing
their recent single *“I'm On Fire For You Baby."")

True North Records, distributed in Canada by Columbia
and run by Bernie Finklestein, has long been the home of two
of Canada's top folk artists, Murray McLauchlan and Bruce
Cockburn as well as John-Mills Cockle, who has been highly
acclaimed for his work with electronic music. McLauchlan this
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year won three Juno Awards for his hit single “Farmer's
Song'* and excepted a fourth which had been awarded to Fin-
kiestein as independent label of the year. True North has four
albums which are due for release shortly. There will be one
each from McLaughlan and Cockburn and John Mills Cockle
instrumental album that was recorded in Denmark, the West-
minster Abbey in London and Toronto and used as the sound-
track on a TV series called the Third Testament. The fourth
album is by Paul Stoddard who will read poetry backed by
Bruce Cockburn's music.

In similar situations are the Downchild Blues Band, who
are the only act on Special Records run by David Bleakney.
The band, which had a Canadian hit with *'Flip, Flop and Fly"
this year, have just had their third album released.

Frank Davies, who heads up Daffodil Records a subsidiary
of his Love Productions company, has had his share of ups
and downs in the record business. When he first opened up
his production and record company on arriving in Canada
from England he immediately signed Crowbar, one of the hot-
test Canadian acts of the day, and also featuring the King Bis-
cuit Boy; Fludd; Christmas; and also managed to pick up the
Waldo de los Rios catalogue from Hispavox in Spain. As time

(Continued on page C-21))

Castie Music pholo
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1. Jonathan Edwards is an American who just moved fo Nova Scotia and
has become a Canadian citizen.

2. Ellen Mcllwaine is another former American now recording on Kot'al
Records.

3. Jay Telfer, Axe artist.

4. Mahogany Rush, recording on Kot 'ai, distributed in Canada by UA and in
the U.5. by 20th Century.
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The facts and figures you ought
to know about CAPAC,
Canada’s first performing right society.

Canada is one of only two countries in the world with
two performing right organizations — and it’s impor-
tant that composers, lyricists, and publishers choose
the right one.

One test, of course, is how well a performing right
society does for its own members and the members
of affiliated societies it also serves. Another test is
whether it's prepared to share its facts and figures with
the industry at large.

1968 1969
CAPAC licence
fees & interest(1) $5,242,000 $5,849,000
Foreign income for
CAPAC members 118,000 163,000
What CAPAC
publishers received(2) 1,511,000 1,416,000
What CAPAC
writers received 364,000 419,000
CAPAC’s overhead
(as % of receipts) 13.0% 13.9%

The figures in this ad talk for themselves. They dem-
onstrate two things — (1) the benefits that result
from the fact that CAPAC is the only performing
right organization owned and run, in Canada, by its
own members. And (2) that CAPAC is always pre-
pared to back up its claims with complete information.

If you want to know more about CAPAC, and how
we work with Canadian composers and publishers, all
you have to do is ask. We welcome your interest.

1970 1971 1972 1973
$6,163,000 $6,418,000 $7,032,000 $8,055,000
321,000 444,000 562,000 632,000
1,450,000 1,562,000 1,705,000 2,271,000
640,000 871,000 1,138,000 1,315,000
12.9% 12.8% 12.6% 14.3%

(1) Interest is income earmed by the investment of CAPAC receipts, and later distributed. In 1973, interest

distributed was $519,992.

(2) Includes payments for CAPAC publishers who also act as agents far foreign publishers.

The Canadian performing right society

a-"-__“_-‘-“"‘-.
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Composers, Authors and Publishers Association of Canada.
L'Association des Compositeurs, Auteurs et Editeurs du Canada.

1240 Bay Street, Toronto, Ontario M5R 2C2 416-924-4427
1245 Sherbrooke St. W., Montreal, Quebec H3B 1G2 514-845-3139
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Ross Reynolds, the president of GRT of Canada Ltd., was

¢) installed as the president of the Canadian Recording Industry

A Billboard Study of Canada
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Association in the spring of this year. Reynolds who followed
Arnold Gosewich, the president of Capitol Records-EMI of
Canada Ltd., into the position discusses some of the chal-
lenges that the CRIA faces in the future.

How active has the CRIA been since its inception in dealing
with some of the problems that face the industry in this coun-
try?

Initially, the CRIA wasn't terribly active. They had meet-
INgs once or twice a year and made sporadic forays into differ-
ent areas. Within the past three years we have become partic-
ularly active in the area of tape piracy in Canada. The net
effect of that has been a moderate success in obtaining some
actions against pirates in this country. Of course, the problem
is still there and it's always going to be a continual battle but |
think that the continued action of the CRIA against piracy has
certainly reduced the level to below that in the U.S. This is the
major activity of the association in terms of expenditure of
dollars.

The CRIA has gotten involved in looking at revising the
copyright act trying to make it more representative of what is
happening in today's music industry rather than when it was
drawn up initially. The copyright act will be revised over the
next couple of years and we have submitted a brief to the gov-
ernment on this.

As it turns out though our copyright act as it stands now
gives us more protection against piracy than even the U.S.
copyright act.

The CRIA is trying at the moment to coordinate some ac-
tivities against the organizations that are dumping delete
records into Canada from the U.5.

We are now in the middle of an active campaign to recruit
new blood into the CRIA so that it is not only representative of
the large branch operations.

Will there be any attempts by the CRIA in the future to
work a little more closely with some of the more regional asso-
ciations including the Western Canada Record Manufacturers
Association, the new association just formed by a number of
record companies in Quebec and also the Canadian Independ-
ent Record Producer's Association?

There's a fair amount of overlapping now between CIRPA
and the CRIA. CIRPA | think should exist as a separate entity
because there are slightly different goals: however, we are
bringing an increasing number of CIRPA members into the
CRIA. | think that that 1s good because we then have some
people who are widely concerned about the Canadian industry
rather than selling records in general.

How do you feel that the CIRPA philosophies differ from
the CRIA?

They had a symposium last year, a lot of which was run
from a very technical standpoint which the CRIA is not really
that concerned with. They share a lot of the problems that the

05 REYNOLDS

CRIA Attack on Tape
Pirates Heralds New Vigor

1. Ross Reynolds (right) accepting Juno Award presented to GRT of Can-
ada. Ltd. as Canadian Content Company of the Year.

2. Anne Murray, Cathy Young and Burton Cummings of Guess Who at the
Juno Awards RPM Music Weekly run.

majors do but we're trying to make the CRIA more of a posi-
tive force. Rather than fighting any battles we are trying to en-
ter into some activities which will be a positive force for pro-
moting the sale of records in general and Canadian records
specifically.

There will be a televised awards program for Canadian art-
ists next spring. It looks at this point as if it will not be a live
show of the awards presentation but it will incorporate the
awards into an entertainment package. The consumer will
then be aware of who some of the top artists are and who won
some of the awards.

Don't you think that the Academy Awards type of program
presented on television is becoming quite obsolete now?

| don't think that we are going to outdo the Academy
Awards so therefore | think we should recognize that fact.
People want to be entertained and | think we would be a lot
better off to put an entertainment package together rather
than put up with a number of inane thank you speeches. You
can only say thank you so many ways.

Eventually it would be nice to think of our entertainment
package being sold to the U.5. stations.

Do you have any thoughts yet on how the awards would be
vated on?

This is under some discussion at the moment. The CRIA
feels strongly that the awards should be more representative
of sales rather than just having them voted for.

Where are you finding that you are still in contention with
the Juno awards currently being run by RPM Music Weekly?

The major area of debate at this point is whether we can
incorporate sales into the awards format. I'm sure that there
will be some categories about which there will be some minor
concern.

The time pressure is really on at the moment. It really has
to be finalized now if this awards show is to become a reality
next spring. Budgets are being committed as well as the time
slots and the acts.

We had originally wanted to work with the RPM Juno
awards and together modify the awards. For a number of rea-
sons communication seemed to break down and it appeared
as if there would be two separate awards which at this time
certainly would not be desirable.

What is your reaction to RPM's contention tnat the awards
should be kept as an in-industry awards presentation?

| really must disagree totally with that because we're really
trying to sell records and promote talent. Telling each other
about it in the industry isn't really going to do it. Until the con-
sumer that is going to have to plunk down his money on the
counter i1s enthused about it, we really haven't done what we
set out to do.

Even the nominations for the Academy Awards send a lot
of people out to the movies. I'm sure the industry doesn't just
do it to pat itself on the back. There are very mercenary rea-
sons for putting on the awards program. | haven't seen any
figures but | think I'm pretty safe in assuming that the attend-
ance for movies coincidental with all the hype surrounding the
Academy Awards goes up pretty significantly.

There is very little awareness now among the consumer of
any sort of national awards. We put stickers on the albums of
the artists that win the Juno awards and | can't really imagine
that many people know what it's all about. TV and press cov-
erage has really amounted to a shot on the evening news and
the squib in the newspaper which is gone in one day.

How does the CRIA view the star system that has been
created in Quebec?

| would say with a lot of envy. There is a separate associ-

(Continved on page C-24)
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THINK
Billboard!
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IMPORTED RECORDS

IS OUR BUSINESS
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RECORDS AND TAPES
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SPOKEN WORD—LATIN
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For coast-to-coast distribution contact

Aaron Lip:;in Marv Drimer

ALMADA CORPORATION

380 Craig Street W.

Montreal 126, Quebec, Canada
(514) 844-4006
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@ Continued from page C-

Murray McLauchlan won three Juno Awards and under-
took a highly successful club tour of the U.S.

Gary & Dave made a brief appearance on the Billboard Hot
100 with *Could You Ever Love Me Again."

A Foot In Coldwater was signed to Elektra Records in the
u.s.

Crowbar, Bearfoot and Murray McLauchlan were signed to
Epic in the U.S.

Rush and Neil Merriweather were signed to Mercury for
the U.5.

Montreal-band Mahogany Rush broke most standing at-
tendance records for concerts in Detroit and Montreal and
had their album “Child of the Novelty' picked up for distribu-
tion in the U.S. by 20th Century.

And of course names such as Bob Ezrin, Jack Richardson,
Joni Mitchell, Neil Young, Andy Kim, David Clayton Thomas,
Don Hunter, Paul Anka, Charlebois, Jean Pierre Ferland,
Hank Snow, Wilf Carter, Diane Dufresne, Michel Delpeches
and many others continued to make their presence felt in
both the creative and business side of the music scene do-
mestically and internationally during 1974.

Meanwhile, the industry has problems too.

Even with the CRTC legislation there is another major
problem yet to be solved in the Canadian music industry as
Martin Onrot. Canadian concert promoter and manager
points out: “With the CRTC ruling the radio stations must pro-
gram at least 30 percent Canadian content records, we have
yet to reach a point where 30 percent of all records sold are
Canadian. 75 to 80 percent of records sold in this country are
handled by rackjobbers who are loathe to invest time and
money on an unknown Canadian act. For them to add your
record, you have to have incredible sales action and a chart
number. To get that chart action you have to sell product and
to sell product you have to have your record on display, which
Is where the rackjobbers come in. How do you create Cana-
dian singles sales and radio play in a system based on such a
dicotomy? Possible further government intervention is the an-
SWer.”

As in all things, there are two sides to the story and from
the broadcasters point of view there is a strong contention
that even now that record companies have got the 30 percent
ruling for radio that they are not producing enough good Ca-
nadian material for them to choose from. In a recent issue of
the “"CHUM Report" the weekly newsletter from CHUM radio
in Toronto, probably the most influential Top 40 station in
Canada with the exception perhaps of CKLW, Windsor, CHUM
indicated that they don't believe that this situation will im-
prove in the next little while. Says the Report: *'Broadcasters
are wondering whether previous assumptions were right . . .
whether the Canadian content regulations would provide a
powerful stimulant to record production in this country. Take
singles, so important because they influence most other sales
and often are the stimulant in the sale of albums and tapes
because of the ripple effect."”

The Report goes on to show that 394 Canadian singles
were released for a weekly average of 7.2, 1973 saw 455 Ca-
nadian records released for a weekly average of 8.7.

“Look at the three year average," continues the Report.
7.9 records per week compared to 150 foreign records re-
leased each week. Present Canadian output-looks puny. So,
the outlook ahead suggests no growth or so little growth as to
be a statistical phenomenon.”

One of the most exciting developments in the Canadian
music industry in the last few years is the emergence of a
great number of independent labels that actually are having a
great success with many of the artists that they are develop-
ing. We need to look no further than Goldfish Records, the
Vancouver-based independent headed by Terry Jacks and
Ray Pettinger, to find an excellent example of the type of suc-
cess that these labels can have with the right breaks, Jacks'
“Seasons In The Sun" has sold almost 8.5 million records
worldwide so far and his second effort "If You Go Away' has
just passed the 500,000 mark.

Because of the limited sales potential in Canada in the
English market and often the blatant disregard for Canadian
artists by most of the media, most of these independents as
well as the majors look to the U.S. as an area of expansion and
American companies who have become believers in the poten-
tial of the Canadian market through its successes in the past
are becoming very receptive to picking up product from this
country and giving it a run in the U.5.

Of course the goal for all artists in Canada is to get enough
chart activity going in Canada so that an approach can be
made to an American company. In Canada there are two sta-
tions that are considered vital if you are to have any chance at
all in entering the U.S. market: CHUM in Toronto and CKLW in
Windsor. Those are the stations that most people look to as a
gauge of a record's success in this country. Before getting
CHUM and CKLW though it is usually necessary to pick up the
other majors in the country such as CKGM in Montreal; CKLG
in Vancouver; and others.

Whereas CHUM's strength comes from the fact that it is
part of a chain of top radio stations in the major markets in
Canada and its Toronto location, CKLW packs its wallop by
being able to give a record exposure in the lucrative markets
south of the border including Detroit, Philadelphia and sur-
rounding area,

The CKLW situation bears some explaining. Though it is
one of the biggest stations broadcasting into the Detroit
area—'LW is located just across the Canadian American bor-
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der from Detroit in Windsor, Ontario—it is licensed by the
CRTC and is subject to the 30 percent Canadian content rul-
ing. In most cases, for Rosalie Trembley to add a Canadian
record to her playlist, it must be available in the Detroit mar-
ket. Needless to say, this causes quite a conundrum for Cana-
dian record companies who then have to go and make an
American deal for the record before they can get airplay on
that station.

It has been said that CKLW imposes the Canadian content
legislation indirectly on the other American stations in their
listening area. 'LW has become such a powerhouse that there
have often been cases where other stations in the area have
been forced onto Canadian records due to the success they
enjoyed on the Windsor station. CKLW's influence is certainly
never underestimated by Canadian promotion people who
have in many cases recently found a strong ally to their cause
in the station's music director Rosalie Trombley.

Canada is a land of two cultures, the English and the
French and unfortunately the Quebec music market, which is
made up of predominantly French-speaking people, is fenced
off from the rest of the country and very little information ever
gets out on how well the music industry is doing there. When
you consider that almost 30 percent of all records sold in this
country are sold in the province of Quebec the amazing suc-
cess of this market suddenly becomes clear. In Quebec it is
not unusual to sell over 100,000 copies of a single whereas in
the rest of Canada, to sell over 50,000 singles is cause for cel-
ebration. In Canada a single is certified gold when it reaches
sales of 75,000 copies and an album gets its gold status at
50.000. Acts in Quebec such as Robert Charlebois, Michel
Pagliaro and Rene Simard to name only a few have had sin-
gles that have had sales in excess of 300,000.

Unlike the rest of Canada, there is a star system in Quebec
created by the many forms of media that have constantly sup-
ported the talent in that province. In Quebec there are six tab-
loid newspapers and a number of magazines that deal exclu-
sively with French-Canadian artists; a number of television
shows devoted exclusively to showcasing local talent; and
French radio stations that have always supported to the full-
est extent, recording of Quebec artists.

As most of the artists in Quebec speak both English and
French their market expansion is limitless and even though
the tendency is for them to aim for success in the French
speaking countries of Europe, artists such as Ginette Reno,
Raobert Charlesbois and Michel Pagliaro to name a few have
had small successes in trying to break into the English-speak-
ing markets of the rest of Canada. With the talent cache to be
found in that province, the potential for 2 major outpouring of
artists from that market in the near future is almost limitless
it that cultural barrier can be overcome.

Canada's artistic growth in the last few years has been
nothing less than phenomenal. New record companies seem
to emerge every day with new and talented artists on their ros-
ters and slowly but surely the great cultural cover up that was
being perpetrated on Canada by many segments of the media
who refused to see any merit in reporting the comings and go-
ings of the music culture—especially in the pop music field—is
starting to dissipate slightly and we are seeing the first fum-
bling efforts at presenting television programs, editorial copy
and radio shows that are even remotely pertinent to the cul-
ture as it stands today.

Recording studios across the country are thriving and for-
eign artists as well as domestic talent are utilizing them for
their production.

One of the most encouraging developments in the Cana-
dian industry in the last year is the creation of a cross-Canada
concert market. Whereas most Canadian cities were once con-
sidered only secondary markets and not really worth a second
glance, they have developed to the point where an act can now
quite profitably tour across Canada from coast to coast.

Much of the credit for the development of the Canadian
concert market, which had at one time suffered from the
great distances between prime venues, must go to promoter
Donald Tariton of the Montreal-based Donald K. Donald Pro-
ductions; Tom Wilson, who heads up Concept 376, a Toronto-
based booking agency, and recently, Sergei Sawchyn, the
promoter that put together the summer Lighthouse cross-
Canada tour. Other promoters including Martin Onrot, Con-
cert Productions International, Bernie Fiedler and SRO Pro-
ductions in Toronto; Bruce Allan Associates and |.P.C. Ltd. in
Vancouver; and Radius 3000 Agency in Halifax have had more
than a passing influence on creating and building up regional
markets,

A recent cross-country tour by the Stampeders for Donald
K. Donald Productions grossed close to $300,000. It is a
prime example of the tremendous growth of this market over
the last few years.

Stan Kulin, the president of United Artists in Canada,
sums up the general feeling of the industry these days when
he says: “'In Canada we all know what we aren't. We aren't
Americans. The philosophy we try to keep in mind when mar-
keting a record is that music is universal. If a song is number
one in Germany then | think that it has potential anywhere in
the world. Rather then playing up the fact that any record pro-
duced in this country is Canadian we should just try to make
good records and | think that that speaks for itself when you
take them to a music director.”

The fervent nationalism that used to be a great part of the
workings of the Canadian music market has, in most cases,
become more moderate and an international perspective has
taken its place. For the Canadian music industry as a whole,
the advisability of this new attitude is already being demon-
strated in the phenomenal successes that such Canadian acts
as Bachman-Turner Overdrive, Tery Jacks, Rene Simard,
Anne Murray, Gordon Lightfoot and so many more have had
in the world market in the last year.
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THE BIG NUMBER FOR CANADIAN MLENT

ANNE MURRAY.

PERSONAL MANAGEMENT

BALMUR LIMITED SUITE 406
825 EGLINGTON AVE.WEST,
TORONTO,ONTARIO, CANADA.
M5N 1E7

@a16) 789-2137

ROBBIE MACNEIL.

www americanradiohistorv com


www.americanradiohistory.com

c-12

A Billboard Study of Canada

SEPTEMBER 21, 1974, BILLBOARD

WE'D LIKE TO STUFF YOUR BOD INTO A
BILLBOARD T-SHIRT, BUT THE ONLY WAY
WE CAN DO THIS IS IF YOU FILL IN THE
COUPON BELOW AND ENCLOSE A CHECK
OR MONEY ORDER FOR $3.19 PER SHIRT,
INCLUDING POSTAGE AND HANDLING.
JUST LIKE BILLBOARD COVERS THE MU-
SIC BIZ, THE BILLBOARD T-SHIRT COVERS
YOUR BOD. SUPPLY IS LIMITED SO DO IT
NOW! SORRY, PRE-STUFFED T-SHIRTS NOT
AVAILABLE. :

MAIL TO: INDICATE YOUR BOD SIZE:
BILLBOARD MAGAZINE — SMALL

DEPT T __ MEDIUM :
2000 SUNSET BLVD. —_ LARGE

LOS ANGELES, CA 90089

Yes, I'd like to stuff my bod into a Billboard T-Shirt,
Enclosed please find my check or money order for
$ __ tocover the cost, postage and handling of
" shirt(s)*. f you got the shirts...l got the Bodl

—

NARE

ADDRESS

CITY BTATE Iip
-m“nmmmﬂ_ﬁ“mnmu.

lﬂ.“..-----*------ .

|
!

GOUNTRY

Canada-New
Sound, Status, Sales

By JOHN PORTEOQUS

After years of languishing as a distant and distinct second-
class cousin to the MNashville Sound, Canadian country music
is enjoying a whole new spectrum of sound, status and sales.
This past year has seen a sizeable growth in the programming
of Canadian country material. A good part of this growing ac-
ceptance must be attributed to the increasing expertise on
the part of studios in all parts of Canada, which have discov-
ered more this past year about the requirements of good
country.

Leader in the Canadian country sound has been RCA Can-
ada's Toronto studio operation, where almost 75% of all Ca-
nadian country is recorded. RCA's country a&r manager Barry
Haugen reports better and better response to Canadian prod-
uct in Nashville, as veteran country producers there show
more interest in Canadian material. Haugen predicts a 'fan-
tastic’ year ahead for such artists as The Family Brown, Jim &
Don Haggart, Tommy Hunter and George Hamilton IV. The
last mentioned artist, although an American, made history
this year by signing with RCA Canada for his current and all
future releases.

While RCA itself releases much of the material cut at its
studios, the operation is also a production favorite of other la-
bels, indicating that whatever Canadian country may have
been lacking in the past, RCA's Toronto technicians have
found at least in part.

Equally active in Canadian country is Toronto's Marathon
Music Incorporated, which began in 1971 as a budget country
and western line with a small stable of artists. Today, headed
by veteran country record men Jack Hosier and Jack Boswell,
Marathon is accounting for an increasingly impressive per-
centage of Canadian country album sales and has recently
signed U.S. dobro great Shot Jackson to the company's
CONDOR label.

Boot Records Ltd., presided over by Jury Krytiuk, has ex-
panded its country operation in the past year, but Stompin’'
Tom Connors, Boot's first artist remains the label's major
seller. With an upcoming CBC Television show that can do
nothing but increase his popularity and sales, Stompin’ Tom
has become the most successful Canadian country performer
ever to make it totally within his own country.

HERE'S WHAT SOME OF THE TOP CANADIAN COUNTRY
ACTS HAVE UNDERWAY FOR FALL AND WINTER:

Jim & Don Haggart, Arpeggio recording artists, have bro-
ken through with a single release in the U.S. on the UMI label.
The Haggart-written song ‘HE' was a hit in Canada, and the
two Stellarton MN.S. brothers have performed it on the WSM
Grand Ole Opry. Jim & Don have a new fall album upcoming in
Canada, and critics call it their best effort to date.

Wiewrlinder photo
Mercey Brothers, a top Canadian country group, present Juno to Murray
McLauchlan for his "Farmer Song."™

Tommy Hunter, well-liked and long-time CBC-TV per-
former with his own network show for many years, has re-
turned to recording after a long absence. He has a new album
from RCA and a single from the album titled SONG AND
DANCE MAN has been widely playlisted by country stations.

Roy MacCaull, Caull, one of Marathon's extensive stable of
artists, has released his second album titled BALLAD OF THE
HOTEL WAITRESS, and deejay response has been exception-
ally good. MacCaull, of Summerside P.E.|. combines raw
country appeal with exceptional singing ability and a deft
hand at songwriting. Several producers at CBC have taken
MacCaull under their wings, indicating he may have a solid fu-
ture in television.

Jerry Warren, long-time country songwriter and sideman,
has released an album on U-A called FROM THE FALLS TO
THE COAST, The album, made up largely of Warren's own ma-
terial, is receiving good response from programmers, and it's
another sign of the gradual maturing of the Canadian country
sound. The session is from Eastern Sound Ltd.

The Family Brown, an enormously talented family group
from Ottawa, Ont. have moved up syndication of their tele-
vision show to markets served by CITY-TV Toronto, CFAC-TV
Calgary, Alta., CJOH-TV Ottawa, with several others due to be
announced. Headed by network country performer Joe
Brown, The Family is rated by many as Canada’s most profes.
sional country act.

Dick Damron of Columbia Records has just finished sa-
voring the success of a hit single in Canada, and has plans for
a new album to be released shortly. Working from Edmonton,
Alta., Damron holds appeal for both country and contempo-
rary audiences with long hair, beard, cowboy hat and highly
witty stage routine.

Gary Buck, well-known Canadian country singer and song-
writer, continues to wear several hats successfully as both
performer and producer in Toronto. Buck was responsible for
overseeing several outstanding sessions resulting in albums
now coming on the fall market, Included are the Jim & Don
Haggart package, Tommy Hunter's single and album, and the
excellent George Hamilton IV album BACK TO DOWN EAST
COUNTRY. Buck continues to record for RCA, and his Broad-
land Music Ltd. is enjoying encouraging growth in the country
publishing field.

Pnlg,'d.nr piato

John Rowland phola

Fabry Nashwville pholo

RCA photo

Atthc Records pholo

Y

I. Jury Krytiuk, Boot Records president
2. George Hamilton IV is now signed directly to RCA Canada.

3. United Artists promo director Allan Matthews, country vocalist Mike
Graham, UA Canada president Stan Kulin, and UA Canada publishing-adr
division chief John Pozer at Graham’s signing.

4. Polydor's Evert Garretsen during promotion of Rubettes® *'Sugar Baby
Love."

www americanradiohistorv com

5. Carroll Baker, a top counltry singer, is signed to Don Grashey's Thunder
Bay. Ontario Gaiaty Records.

6. A&M artist Lorence Hud (far right seated) with Nashville session musi-
cians and producer Norbert Putnam (seated far left).

7. Jesse Winchester and his newest prolege.

8. Jim and Don Haggart in Nashville.
9. Fludd.
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AUDIO

Canadian Audio
Scene Burgeoning

By ERNIE WELLING

With the double whammy of inflation and high prices one
would bet that non-essentials like hi-fi systems would be fall-
ing on hard times. Not so. Canada’s audio equipment indus-
try is booming and the biggest problem for suppliers is getting
the stuff. Music systems are, it seems, necessities and their
importance, for example, has catapulted one dealer here from
one small store to a chain of 12 in just a few years. A head-
phone supplier passed his 1973 sales totals in the first quar-
ter of '74 and a big multi-product distributor also beat last
years totals early this year.

As much as it is booming, the industry is changing. Still
having few domestic equipment manufacturers, what was
once an industry of small distributors has grown to include
large distributors, several of which are public companies, and
subsidiaries of big-time Japanese and U.S. suppliers.

But big or small, everyone is enjoying the buoyant market
and continued optimism was the atmosphere last week at
Canada's national hi-fi show. Sponsored by the leading-hi-fi
magazine, AudioScene Canada, the annual show has been the
country’s main audio marketplace for many years. It alter-
nates between the major metropolitan areas of Toronto and
Montreal and this year's show, Stereo '75, was held at the
Constellation Hotel, close to Toronto's International Airport.

About one third of Canada’s population is within striking
distance of the two cities. There are about 22 million people in
Canada—about the same as in New York State—but the way
they are distributed is one of the marketing challenges. Most
are located within 100 miles of the U.S. border, and almast

one third is located in a bunch of bustling centers along the
St. Lawrence River and Great Lakes. This 700-mile trip from
Quebec City to Windsor accounts for almost half of the na-
tion's manufacturing output, almost half of the effective buy-
ing income, and almost half of the retail sales. The hubs of
this important concentration are the metropolitan centers of
Montreal and the “Golden Triangle' around the west end of
Lake Ontario embracing metropolitan Toronto and Hamilton.

Canada’s not-so-large population has turned out to be a
very significant one in the audio business, with many inter-
national companies achieving their best per capita sales in
Canada; and there are even instances of Canadian reps being
the biggest single outlet for a manufacturer,

Why this is so remains a mystery, because Canadians, with
an average lower disposable income than the U.5., pay a stag-
gering 30 to 50 percent more at retail for audio gear. There is
no single reason although a 12 percent federal sales tax is the
biggest. Other factors like small volume, federal duties, and
requirements to meet Canadian Standards Association specs
take their toll.

It might be expected the continued bullish market might
foster domestic manufacture. There is some but it is not yet
significant. Although there has been a rush to put imported
speakers in home-made boxes, the hardcore design and man-
ufacturing of amplifiers, receivers and turntables has pro-
gressed very little with most of the domestic output showing
up only on obscure private labels as “‘medium-fi'"" merchan-
dise for chain stores. There are a number of good quality Ca-
nadian-made components but these promising items were all
but submerged in a sea of imported goods at Stereo '75.

All of this growth in recent years has had a big impact on
retail operations. The old-time store run by an audio enthusi-
ast has largely gone, and marketing-oriented merchandise
movers are the survivors in a highly competitive business.
Chains of audio retail stores have sprung up in most cities,
and department stores are busily putting in “audio salons.”
Will they be in time? Will the growth and market size be main-
tained? Most observers believe so although everyone wonders
where it is all going.

While speakers and components for a basic system move
easily there seems to be little agreement on how four-channel

is going. It depends on who you talk to although it's clearly
getting bogeed down and the reason is obvious—lack of soft.
ware. Record companies have been strangely reluctant to get
into four-channel and the CD-4 situation has been so acute
that Japan Victor Company have been importing Japanese
pressings to tide things over. WEA made their first Canadian
releases guite recently and the few RCA Quadradisc titles,
which are being imported, are far from being readily available,

Matrix discs are easier to get with a good supply of SQ. But
overall the four-channel software picture is so dim that the
prospects for the vast array of hardware—much of it magnifi-
cent—is equally dim. Things may improve if four-channel FM
can get started, but the chances are not good for the immedi-
ate future. Until the FCC agrees to the recommendations of
the National Quadraphonic Radio Committee, which are not
due until the spring, it is unlikely that the Department of Com-
munications in Ottawa will agree to discrete four-channel
broadcasting. A smattering of matrix broadcasts are taking
place but not enough to influence the sales of equipment.

For many people, four-channel would be the icing on a
cake they do not yet have. FM has a long way to go because it
only reaches about 60 percent of the population at present.
Much of this coverage is in mono only and a large amount of
growth is expected by the audio industry as FM expands. It
has been static for some years because the regulatory body,
the Canadian Radio-Television Commission, has been looking
into FM, and, during that period no new FM licences have
been granted. This FM freeze is due to be over any time now
with the announcement of a new policy describing how the
Commission sees the future of FM, particularly from a pro-
gramming point of view.

The mainstay of the hi-fi market is still what it has always
been, phono records. This is a vintage year for new turntable
models, most of which appeared at Stereo '75 (including one
Canadian model), where exhibitors concentrated on the in-
dustry’s “meat and potatoes,” —turntable, amp (or receiver),
and speakers. Record production in Canada underiines the
strength of this mainstay; so far this year's domestic produc-
tion has been running 30 percent over last year.

Everyone is hoping that whatever is causing it all doesn't
stop.

(Billboard—August 10, 1974—page 66)
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Head Office:

190 Graveline Street
St. Laurant, Quebec, Canada
(514) 735-5551 Telex: 05-826832

Distribution Centers Across Canada

LONDON CANADA HAS KNOW HOW AND DISTRIBUTION

We couldn’t have said it

MANUFACTURING— DISTRIBUTION—
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"LOVE WILL GET You"

Jayson's first single has had a warm
reception from Canadian programmers.
Being heard inevery major market on
over 60 stations. its becoming a monster.
An October release is scheduled for his
first album. "Listen in late October.”

ALEXIS is one of the most dynamic
female writer performers to be heard
from in a long while. Her first album
meeting with remarkable response, we
could fill a scrapbook with outstanding
reviews, but listen for yourself. Plug
inta ALEXIS, one of the "powerful people’

HELLROARING RECORDS brings you TEEM RMGEL & THE ROCKIN REBELS

The people at Mushroom Records are
honoured to present to you an incredible
2 record set by one of the worlds most
renownd flautists. A 24 page booklet is
included in this remarkable package. We
wish to turn the world on to this beautiful
man and his music. We bring with
pleasure, the amazing, PAUL N.

“A SPECIAL EDITION"

193

"DIRTY WORK" is SONGBIRD'S
followup to their “| BELIEVE" single
which attracted more than 90 stations.
In the first week of release already 6
stations have picked it as a hit. The
band has just completed their first
album. Listen, SONGBIRD is not a
band you will forget, leaping up the
Canadian charts, soon the world.

Over 35,000 albums sold. Watch for their third album to be released soon. (WE'VE BEEN GREASED) &

DISTRIBUTORS:

BRITISH COLUMBIA: EMERSON SALES 1599 WEST 4th AVE. VANCOUVER B.C. (604) 733-3525
ALBERTA: TAYLOR PEARSON & CARSON 626 MANITOU RD. SE. CALGARY ALTA. (403) 243-3642
MANITOBA & SASKATCHEWAN: LAUREL RECORDS BOX 1021 WINNIPEG MAN. (204) 783-0436
ONTARIO, QUEBEC & THE MARITIMES: MERIT MUSIC DISTRIBUTORS 1960 ELLESMERE RD. NO.10 SCARBOROUGH ONT. (416) 438-3232

MICHIGAN, OHIO & PENNSYLVANIA: MERIT MUSIC DISTRIBUTORS 15780 SCHAEFER, DETROIT MICH. 48227 (313) 272-:8390

CAN-BASE STUDIOS wishes to thank TERRY JACKS, CHILLIWACK, SUSAN JACKS. MARK LINDSAY, THE IRISH ROVERS,

TOM MIDDLETON and the many others that have recorded at our facility in the recent months.

MUSHROOM RECORDS, HELLROARING RECORDS & CAN-BASE STUDIOS ARE DIVISIONS OF CAN-BASE IND. LTD. 1234 W. 6th AVE, VAN.

B.C. (604) 736:7207 SHELLY SIEGEL, MICHEAL FLICKER, MILTON BRODEY, ROLF HENNEMANN,

www americanradiohistorv com
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Vancouver and its environs has long been little more than
a mythical quantity in the Canadian music industry—a prom-
ised land that has been endlessly likened in potential and am-
bience to everything from the L.A. of the 50s and the San
Francisco of the 60s to the Paris of the /0s, but where the
reality never comes close to the rhetoric of the vision.

There is little, even now, to support a stand of possibilities
realized. Vancouver is taking its own slow time about things,
and it is more than difficult, out of its characteristic confusion
and fragmentation, to estimate whether the past years have
been a random process of ground-laying to support an indus-
try when and if it does break open, or an indication of increas-
iNg inertia.

The problems of location, national communication and
distribution, lack of technical expertise, petty rivalry and a no-
table absence of far-seeing wizards-in-residenece are still the
same.

On the other hand, there has been growing evidence of the
industry filling up from within—increasing studio facilities, in-
troduction of management and entrenchment of booking
agencies, proliferation of record labels, a steady stable of stu-
dio musicians, even a burgeoning community of commercial
jinglers.

But it is a sideways growth rather than a perceptibly for-
ward one, and things have moved only minimally in the direc-

ion that Vancouver's spiritual promoters had anticipated.

In many ways the northwest is gradually becoming a focal
point of interest for much of the North American industry, but
this is as yet the result of sporadic individual efforts more
than of a sense of constructuve solidarity.

Basically there is still no Vancouver *‘music scene'' as
such, no Vancouver sound, little inconsistent product quality
and consequently little recognition of the area as a production
center, or, for that matter, a reliable source of creativity. The
formidable amounts of hype and optimism that issue from
the offices of its busy bevy of insular record companies and
studios fall on increasingly disillusioned local ears. Lipservice
is obediently paid to co-operation in the ranks, with only a
fraction of it being adhered to.

There is, admittedly, an impression of activity here, much
of it legitimate but unclear as to its actual constructive quality
in terms of general consolidation. This year it has centered
mainly in three areas.

First, supporters will point out that 1973-74 has been the
west coast's best year as regards its product receiving a rela-
tively constant—if regionally pocketed—amount of airplay
across the country. Second, there has been a significant re-
shuffling of personnel and administrative structures within
the companies themselves. And finally, and most noticeably,
the two biggest Canadian success stories of the past 12
months, Terry Jacks and Bachman-Turner Overdrive, have
originated here —somewhat ironically, in the light of the ab-
sence of a solid matrix of supportive activity in the region as a
whole. They have engineered their own maverick triumphs to
such an extent that the credit can hardly belong to Vancouver
at all.

BTO overlocked not only Vancouver but Canada in its rap-
id rise to international recognition. In the Canadian public
mind, perhaps, the extent of their success has not yet been
established since their initial acceptance was consciously de-
signed to develop below the border.

Led by ex-Guess Who lead guitarist and founder Randy
Bachmangghe quartet—the remaining members are Bobbie
Bachma drums, C. F. Turner on bass and Blair Thornton,
replacing Tim Bachman, on rhythm guitar—moved to Van-
couver as Brave Belt two years ago to center their operations
near personal manager Bruce Allen, and released their first
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album on Mercury in May of last year. Since then two more
albums have been released. All three are Canadian gold. BTO
| has yet to be certified gold in the U.S., but BTO Il reached
platinum status there this summer, and the third, Not Fragile,
sold $1 million within four days of its August 15 release. As
they follow their policy of rejecting most offers to play north of
the 49th parallel, their touring schedule in the U.5. is studded
with record-breaking appearances, exemplified most dramati-
cally perhaps by a date in the St. Louis Kiel Auditorium in the
spring where they broke the previous attendance record held
by the Rolling Stones. Typically enough, it was not until their
progress was well under way in the U.S. that the group started
to gain recognition at home.

Album sales in the U.5. are in excess of 2 million, and sin-
gles, progressively heavier from the jazzy “Blue Collar”
through ''Let It Ride’" and “Taking Care of Business'" have
made proportionately greater inroads into national charts,
with *'. . . Business'' reaching # 12 on the Billboard Top 100.

Riding on the success of his first management venture, Al-
len, whose booking agency has dominated the Vancouver club
scene for several years, had closed a management agreement
with Painter, originally from Edmonton, who have also moved
to Vancouver and will shortly release their second album on
Electra Records, and has recently completed negotiations on
another management deal with the Bob Seger band out of De-
troit.

Terry Jacks, who dissolved the Poppy Family simultaneous
to his break-up with wife Susan a year ago, hit with stunningly
unprecedented success with his first single release on his own
Goldfish label, '*Seasons in the Sun,” which earned him three
Juno awards and has racked up sales in excess of 300,000 in
Canada, a national sales record—the old record was for the
Beatles' “'Hey Jude,"” which sold 238,000 units.

A partial Jacks rewrite of a sentimental Brel-McKuen ditty,
“Seasons'' earned Jacks the first platinum single award ever
received by a Canadian artist, and worldwide it has now sold in
excess of 8 million, making it one of the biggest commercial
successes of all time, and assuring Jacks’ stature as Canada’s
premier pop single producer.

The Goldfish label, under the administration of Jacks and
partner Ray Pettinger, is becoming a potentially powerful en-
clave of its own, now encompassing Chilliwack, Susan Jacks,
Barry Greenfield, and The Hood (a Jacks pseudonym) as well
as Jacks himself. Terry has been distributed by London in
Canada ever since his "Which Way You Goin® Billy'" hit in
1971, but has abandoned them in favor of a Canadian distri-
bution deal for Goldfish with A & M Records, which went into
effect August 26. Jacks is still distributed by Bell in the U. S.

BTO records at Seattle's Kaye-Smith Studios, while Jacks
remains in Vancouver for his studio work at Can-Base.

Chilliwack, whose contract with A & M was terminated 18
months ago find themselves, in Canada at least, back with the
label through their Goldfish affiliation. Probably the only west
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coast band with what could be identified as a distinctively
west coast sound, they signed with Jacks in March after a year
of label-hunting, have released an album called “Ridin’
High,” and are negotiating currently for American release.
Their first single, produced by Jacks and called *‘Something |
Like About That," received strong playlisting across Canada,

Recently their touring has been restricted to western Can-
ada, where they receive traditionally enthusiastic response
from traditionally large audiences. They are a regional favor-
ite, an exception that proves the rule in a business where
home-grown talent is more often rejected than embraced.

To date, their album sales in Canada have been impres-
sive—35,000 for their first album, 40,000 for their double
Chilliwack album, and 25,000 for **All Over You,"' their last re-
lease for their original A & M deal. First figures on “Ridin’
High," reports drummer and now manager Ross Turney, are
similarly optimistic.

The group's personnel remains unchanged since the re-
placement, years ago, of Claire Lawrence by Howard Froese
on keyboards, guitar and vocals—Turney, Froese, Bill Hender-
son on vocals and guitar and Glenn Miller on bass.

Lawrence remains within the Goldfish pool as musical ar-
ranger for Susan Jacks, with his second solo album (the first
was released on Haida) anticipated in November. Susan, who
since the Poppy Family’s demise has only released one
single—"1 Thought of You Again," which stiffed soundly
across Canada and never obtained an American release—has
been occupied with a touring schedule that has taken her
across the country and briefly into the U. 5. to open the Bob
Hope Show at the Spokane World Fair. Several singles are on
tap—one, "'Build Me a Tower,”” to be released shortly. She is
now being managed by Cliff Jones, previously affiliated with
Keith Lawrence's Haida Records out of Victoria,

Barry Greenfield, whose compositions ‘Sweet America"
and ""New York's Closed Tonight' earned him some national
recognition and a little international notoriety a few years
back, signed with Goldfish in August.

Sweet America'’ was released several times, once by the
Cascades and once, in Canada, by Greenfield in a version re-
corded in England. His debut and swan song album for RCA,
“Blue Sky,” was recorded in Los Angeles, and the single
pulled from that was again "Sweet America.”" Released the
same week as the troops were recalled from Viet Nam, this
ambiguous social comment tune was considered anti-Ameri-
can in many markets, banned and bombed. “*Canada Sky.,"
his first single on Goldfish, penned with partner Ken Lund-
gren, was scheduled for Canadian release September 15 and
is, among other things, an attempt to balance the American
identification his previous efforts have encouraged. As with all
Goldfish singles, *'Canada Sky'' was produced by Jacks. A new
album, “Rainbow," is scheduled for early November, and will
coincide with a stepping-up of Greenfield's hitherto very mi-
nor ventures into concert work,

Casualties of the scene as it stands are Tom MNorthcott,
whose deafening silence after years of regular production is
an unhappy loss; L. A.-based Skylark who, after last year's
gold-selling single, "*Wildflower,"' broke up even before their
second album went on the market; and, to all intents and pur-
poses, Valdy, who has sequestered himself in Newfoundland,
taking the remaining firepower of Haida Records with him.

Haida has been dormant for a year, with Lawrence owning
and operating two Victoria cabarets.

A welcome revival is the Hans Staymer Band, whose first
album on GSF Records received much trade support and scat-
tered airplay in the U. 5. and Canada as the result of a single
release from the record, “'Dig A Hole." The single died, ac-

(Continued on page C-22|
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Absecon, N.J.
Alley, Ga.

Akron, Ohio
Albany, Ga.
Albuguergque, N. Mex.
Allenton, Pa.
Alliance, Ohio
Alpina, Texas
Altoona, Pa.
Amarillo, Texas
Amasterdam, N.Y.
Anchorage, Alaska
Anderson, Ind.
Anderson, 5.C.
Antigo, Wisc.
Appieton, Wisc.
Arnprior, Ont.
Asheville, N.C.
Atlanta, Ga.
Atlantic, lowa
Auburn, N.Y.
Augusta, Ga.
Aurara, Il
Austin, Texas.
Baker, Oreg.
Bakersfield, Calif.
Baltimore, Md.
Bangor, Maine
Batavia, N.Y.
Baton Rouge, La.
Battle Creek, Mich.
Bay City, Mich.
Bediord, N.H.
Bend, Oreg.
Bethlehem, Pa.
Billings, Mont.
Binghamton, N.Y.
Birmingham, Ala.
Bismark, N. Dak.
Bloomington, Ind.
Bloomington lil.
Bluelield, W. Va.
Boston, Mass.
Boulder, Colo.
Bowling Green, Ky.
Brainerd, Minn.
Brantford, Ont.
Bridgeport, Conn.
Bristol, Tenn.
Brockton, Mass.
Brookiyn, N.Y.
Buffalo, N.Y.
Burbank, Calif.
Burlington, lowa
Burlington, VL
Butler, Pa.
Cadillac, Mich.
Calgary, Alta.
Canton, Mass.
Canton, Ohio
Carle Place, N.Y.
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IF YOU'RE NOT REACHING

YOUR MARKEL..

Carisbad, N. Mex.
Caristadt, N.J.
Casper, Wyo.
Cedar Rapids, lowa
Chamblee, Ga.
Champaign, Il
Charleston, 5.C.
Charleston, W. Va.
Charlottesville, Va.
Chatam, Ont.
Chattanooga, Tenn.
Chester, Pa.
Chicago, Il

Chico, Calil.
Cincinnati, Ohio
Clarksburg, W. Va.
Cleveland, Ohio
Cocoa, Fla.

Colorado Springs, Colo.

Columbia, 5.C.
Columbus, Ga.
Columbus, Ohio
Concord, N.H.
Coos Bay, Oreg.
Cornwall, Ont.

Corpus Christi, Tex.

Corvallis, Oreg.
Dalias, Tex.
Danville, 1.
Danville, Va.
Davenport, lowa
Dayton, Ohio
Deming, N. Mex.
Denisan, Tex.
Denton, Tex.
Denver, Colo.
Des Moines, lowa
Detroit. Mich.
Dothan, Ala.
Dover, N.H.
Dubugque, lowa
Dunkirk, M.Y.
Durango, Colo.
Durham, N.C.

E. Chicago, Ind.
E. Streudsburg, Pa.
Easton, Pa.

Eau Claire. Wisc.
Edmonton, Alta.
El Dorado, Ark.
El Paso, Tex.
Elizabeth City, N.C.
Elkhart, Ind. .

Elmira Heights, N.Y.

Erie, Pa.
Escanaba, Mich.
Eugene, Oreg.
Eureka, Calif.
Evansville, Ind.
Everett, Wash.

Fairbanks, Alaska
Fall River, Mass.
Fayetteville, Ark.
Fayetteville, N.C.
Findlay, Ohio
Fitchburg, Mass.
Flagstall, Ariz.
Flint, Mich.
Florence, Ala.
Flarence, S.C.
Fort Collins, Colo.
Fort Dodge, lowa
Fort Smith, Ark.
Fort Wayne, Ind.
Fort Worth, Tex.
Framingham, Mass.
Freeport, Il
Fresna, Calil.
Gadsden, Ala.
Galesburg, .
Gallup, N. Mex.
Galveston, Tex.
Gardner, Mass.
Garrett. Ind.
Gary, Ind.
Geneva, N.Y.
Gettysburg, Pa.
Gilroy, Calil.

Glen Falls, N.Y.
Glendale, Ariz.
Glenmont, N.Y.
Gloucester, Mass.
Goleta, Calif.
Grand Forks, N. Dak.
Grand Island, Nebr.

Grand Junction, Calo.

Grand Rapids, Mich.
Great Falls, Mont.
Green Bay, Wisc.
Greenfield, Mass.
Gresnville, Miss.
Greenville, Miss.
Greenville, S5.C.
Greensboro, N.C.
Hagerstown, Md.
Halifax, N5 .
Hamilton, Ohio
Hamilton, Ont.
Hammond. Ind.
Hancock, Mich.
Harlingen, Tex.
Harrisburg, Pa.
Hartford, Conn.
Hauppauge, N.Y.
Hazleton, Pa.
Healdsburg, Calif.
Holland, Mich.
Holly Hill, Fla.
Holyoke, Mass.
Honolulu, Hawaii
Hornell, M.Y.

Houston, Tex.
Hungtinton, W. Va.
Hutchinson, Kans.
Indianapolis, Ind.
Ishpeming, Mich.
Ithaca, N.Y.
Jackson, Mich,
Jackson, Miss.
Jackson, Tenn.
Jacksonville, Fla.
Jacksonville, .
Jamestown, N.Y.
Janesville, Wisc.
Jeflerson City, Mo.
Jersey City, N.J.

Johnson City, Tenn.

Johnston City, .
Joliet, Il
Jonesboro, Ark.
Kansas City, Mo.
Key West, Fla.
Kingsport, Tenn.
Kingston, N.Y.
Kingston, Ont.

Kirkland Lake, Ont.

Kirksville, Mo.
Kitchener, Ont.
Kleene, N.H.
Knoxville, Tenn.
Kokomo, Ind.

La Crosse, Wisc.
Lafayette, Ind.
Lakeland, Fla.
Lancaster, Calif.
Lancaster, Pa.
Lansing, Mich.
Las Vegas. Nev.

Leavenworth, Kans.

Lebanon, Pa.
Leominster. Mass.
Lethbridge, Alta.
Lewiston, Me.
Lexington, Ky.
Liberal, Kans.
Lima, Ohio
Lincoln, Nebr.
Little Rock, Ark.
London, Ont.
Long Island, N.Y.
Longview, Wash.
Los Angeles, Calil.
Louisville, Ky.
Lubbock, Tex.
Luddington, Mich.
Lufkin, Tex.
Lynchburg. Va.
Macomb, lil.
Macon, Ga.
Madison, Wisc.
Mankato, Minn.
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Mansfield, Ohio
Marinette, Wisc.
Marion, Ind.
Marshall, Tex.
Marshfield, Wisc.
Mattoon, M.
McKees Rocks, Pa.
Meadville, Pa.
Mediord, Oreg.
Memphis, Tenn.
Merced, Calil.
Miami, Fla.
Middletown, Ohio
Midland, Tex.

Milton Junction, Wisc.

Milwaukee, Wisc.
Minneapolis, Minn.
Mizshawaka, Ind.
Missoula, Mont.
Mobile, Ala.
Modesto, Calit.
Moncton, N.B.
Montgomery, Ala.
Montreal, Que.
Moorhead, Minn.
Morgantown, W. Va.
Mt. Pleasant, Mich.
Mt. Vernon, N.Y.
Muncie, Ind.
Muscatine, lowa
Muskegon, Mich.
Maples, Fla.
Nashua, N.H.
Mashville, Tenn.
New Bediord, Mass.
Mew Berlin, Wisc.
Mew Bern, N.C.
New Butfalo, Mich.
Mew Castle, Pa.
New Haven, Conn.
Mew Kensington, Pa.
Mew London, Conn.
Mew Orleans, La.

New Westminster, B.C.

MNewark, N.J1.
Newburgh, N.Y.
Newburyport, Mass.
Niagara Falls, N.Y.
Miles. Mich.
MNorfolk, Va.
Morriston, Fa.
Morth Bergen, N.J.
North Platte, Nebr.
North Warren, Pa.
Oakland, Calif.
Ocala, Fla.

Ogden, Utah
Ogdensburg. N.Y.
Oil City, Pa.
Oklahoma City, Okla.
Olean, N.Y.

Olympia, Wash.
Omaha. Nebr.
Ontario, Calil.
Orlanda, Fla.
Oshkosh, Wisc.
Ottawa, Il
Ottawa, Ont.
Paducah, Ky.
Paintsville, Ky.
Panama City, Fla.
Paris, Tex.
Parkersburg, W. Va.
Passaic, N.J.
Paterson, N_J.
Peekshill, N.Y.
Pekin, Il
Pensacola, Fla.
Pearia. Il
Petaluma, Calil.
Petersburg, Va.
Petoskey, Mich.
Philadelphia, Pa.
Phoenix, Ariz.
Pine Blulf, Ark.
Pinellas Park, Fla.
Pittsburg. Kans.
Pittsburg. Pa.
Pittsfield, Mass.
Plainsville, Conn.
Plattsburg, N.Y.
Pocatello, |daho
Ponca City, Okla.
Portland, Me,
Portland, Oreg.
Portsmouth, Ohio
Pottstown, Pa.
Pottsville, Pa.
Poughkeepsie, N.Y.
Presque Isle, Me.
Prince Albert, Sask.
Prince George, B.C.
Providence, R.l
Pueblo, Colo.
uebec, Que.

ll'i l]iiu'cé Dak
Rap . 5. Dak.
Regina, Sask.
Reno, Nev.
Rensselaer, Ind.
Richmond, Ind.
Richmond, Va.
Roanoke, Va.
Rochester, N.Y.
Rock Island, Il
Rocky Mount, N.C.
Rome, Ga.
Rutland, VL
Sacremento, Calil.
Saginaw,. Mich.
5t. Catharines, Ont.

Saint John, N.B.
St. John's, Nfid.
St. Joseph, Mo.
St. Louis, Mo.

St. Marys, W. Va.
St. Paul, Minn.
Salamanca, N.Y.
Salem, Mass.
Salem, Oreg.
Salida, Colo.
Salisbury, Md.
Salt Lake City, Utah
San Antonio, Tex.

San Bernadino, Calit.

San Diego, Calil.
San Fruncil.:u_, Calil.
San Jose, Calil.

San Mateo, Calif.
San Pedro. Calil.
Sandusky, Ohio
Santa Maria, Calif.
Saranac Lake, N.Y.
Sarasota, Fla.
Saskatoon, Sashk.

Sault Ste Marie, Ont.

Savannah, Ga.
Schenectady, MN.Y.
Scottsblufl, Nebr.
Scranton, Pa.
Scaside, Calif.
Seattle, Wash.
Sharon, Pa.
Sheboygan, Wisc.
Shelbyville, Tenn.
Sherbrooke, Que.
Shreveport, La.
Sioux Falls, 5. Dak.
Sonora, Calil.
Soquel, Calil.
Spartanburg, 5.C.
Spokane, Wash.

ring Valley, N.Y.
E:fiﬂﬂald, ﬁl.
Springlield, Mass.
Springlield, Mo.
Stamford, Conn.
State College, Pa.
Staunton, Va.
Sterling, .
Steubenville, Ohlo
Streator, .
Sturgeon Bay, Wisc.
Sudbury, Ont.
Sydney, N.5.
Tallahassee, Fla.
Tampa, Fla.
Taunton, Mass.
Taylorville, Il
Temple, Tex.
Terre Haute, Ind.
Thunder Bay, OntL

Titfin, Ohio
Timmins, Ont.
Toledo, Ohio
Topeka, Kans.
Toronto, Ont.
Trail, B.C.

Trenton, N.J.
Trinidad, Colo.
Troy, N.Y.

Tucson, Ariz.
Tucumecari, N. Mex.
Tulzsa, Okla.
Tuscaloosa, Ala.
Twin Falls. Idaho
Tyler, Tex.

Unian, S.C.
Uniontown, Pa.
Utica, N.Y.

Vallejo, Calil.
Valparaiso, Ind.
Vancouver, B.C.
Ventura, Calif.
Vernon, B.C.
Vietoria, B.C.
Victoria, Tex.
Vincennes, Ind.
Visalia, Calil.
Warsaw, Ind.
Washington, D.C.
Waterbury. Conn.
Watertown, N.Y.
Wausau, Wisc.
Wazxahachie, Tex.
Waycross, Ga.
West Branch, Mich.
W. Kittaning, Pa.
West Lebanon, N.H.
West Palm Beach, Fla.
W. Reading, Pa.
Westminster, Calif.
Wheeling, 0.
Whittier. Calif.
Wichita, Kans.
Wichita Falls, Tex.
Wilkes-Barre, Pa.
Williamsport, Pa.
Wilmington, N.C.
Wilmington, Ohio
Windsor, Ont.
Winnipeg, Man.
Winston-Salem, N.C.
Wisconsin Rapids, Wisc.
Woonsocket, R.1.
Worland, Wyo.
Yakima, Wash.
York, Pa.
Youngstown, Ohio
Yuma. Ariz.
Zanesville, Ohio
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WE LET OUR RECORDS

TERRY JACKS

Winner Of First Canadian Platinum
45 RPM Award For "Seasons In The Sun”
Winner Of Canadian Juno Award For:

* Male Vocalist Of The Year

* Best Contemporary Record Of The Year
For “Seasons In The Sun”

* Best M-0-R Record Of The Year
For “Seasons In The Sun”

CHILLIWACK

Group Continues To Be One Of Canada’s
Top Groups Both In Concert And On Records

New Album “Ridin High” Headed For Gold
New Single Pulled From Album Is “Crazy Talk"

(Produced By Terry Jacks) To Be Heleased
In Canada In The Next Few Weeks
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SPEAK FOR THEMSELVES

SUSAN JACKS

Former Lead Vocalist At The Poppy Family

First Canadian Female Vocalist To Be Awarded
A Gold Record For "Which Way You Goin’ Billy”

New Album Produced By Former Chilliwacker
Claire Lawrence To Be Released In November

New Single “Build A Tower” To Be Rush Released

GOLDFISH RECORDS

P.O. BOX 94519
RICHMOND, B.C.
VéY 2V6

(604) 278-2094

BARRY GREENFIELD

Duo Hit It Big In Canada Recently With “New
York’s Closed Tonight” and “Sweet America.”
Just Signed With Goldfish Records With New
Single “Canada Sky” And New Album
“Rainbow” To Be Rush Released

WWW americanra

diohistorv co



www.americanradiohistory.com

Look where Canadian music was a quarter of a century ago. Look hard — It was tricky finding it
then. Broadcasters hardly knew of it. A recording scene was minuscule. Publishing practically non-

existent. And as for performing rights, well, that was a sluggish monopoly situation in those days.

NO MORE!

Along came BMI Canada to the rescue! While our reason for being is to administer the performing
rights fees for Canadian writers, composers and publishers, and through international agreements
for foreign music creators, we do much more:

« We provide without charge the only Musical Theatre
Workshops for writers and composers in Canada.

« We established a Station Relations Department where
our personnel are constantly in touch with broadcasters
in Canada about affiliates’ activities.

« We sponsored Songwriters’ Sessions across Canada,
giving writers, composers and music publishers a
chance to acquaint themselves thoroughly with the
“paperwork” of their business.

« We operate a clipping service concerning our affiliates,
available to the press and researchers.

And we grew and grew and grew until today we're the largest performing right organization in the
country, with more than 5,700 affiliated writers, composers and music publishers creating music
for films, for radio and television, for the concert stage, for live entertainment and for recording in
Canada and all over the world.

BMI Canada was established to be different. And we have made the difference. If you are a music
creator we want to hear from you.

BMI CANADA LIMITED

Serving the creators and users
of music since 1940

1440 S Cathering Stresl Weasl

41 Valleybrook Drive 1462 Wesl Pander Sireat

Montroal, P.Q. Dan Mills, Ontario Vancouver, B.C.
HiG 1R8 M3B 258 VEG 252
(514) BES-4837 (416) 445-8700 (604} BBE-TAST
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INDEPENDENTS

® Continued from page C-6

went on Davies got more and more involved in the production
of local acts that he felt deserved a chance and he signed A
Foot In Coldwater, Cochrane and many others. There was also
a deal made for Davies to handle the prestigious Immediate
catalogue for Canada. However, the hits just did not come in
the quantities that were expected and Davies had to take a
long hard look at where he was going. A number of the acts
left the label, including Crowbar and King Biscuit Boy who
went over to Epic and Fludd, who was the first act signed to
the new independent set up by Al Mair and Tom Williams. A
Foot In Coldwater recently signed to Elektra for U.S. distribu-
tion.

MNew financing came into the company last year from Bill
Ballard, who ran Maple Leaf Gardens in Toronto and also
headed up the concert promotion company, Concert Produc-
tions International and Myron Wolfe, whose family owned a
large food wholsalers and department store chain.

Current plans are for Love Productions' two labels, Daffo-
dil and Strawberry to release ten albums by the end of this
year by newly acquired artists such as the Huggett Family, Dil-
linger, Cochrane, as well as product his old stalwarts A Foot In
Coldwater and Spirit of Christmas.

The Love Productions' labels, which were previously dis-
tributed by Capitol Records-EMI of Canada Ltd. are now being
handled by A&M Records of Canada.

A recent turn of events brought the Island label to Canada
and after lengthy negotiations with the label, Davies was given
the task of administrating it in Canada. Liam Mullan has been
given the task of handling national promotion for both Love
Productions and Island. Island is being distributed in this
country by Quality Records.

Greg Hambleton has built his Axe Records along with its
subsidiary publishing and production companies into one of
the most respected Canadian-owned recording enterprises in
this country. With a talent roster of four acts: Gary & Dave,; Jay
Telfer; Thundermug and Doug Goodeve, Hambleton seems to
have found himself a varied collection of performer/song-
writers that have so far proved that they can produce hits.
Gary and Dave made quite an impact with their first Axe re-
lease “Could You Ever Love Me Again'' and then followed up
with two strong singles: | Fell In Love With You Sometime”
and “See You In September’’ plus two albums, the second of
which has just been released.

Thunderrmug, whose album “Thundermug Strikes” was
out for close to a year before critics actually discovered the po-
tential of this Canadian hard rock band, have product out on
Epic in the U.S.; Decca in England; E.M.1. in Germany, Austria,
Switzerland, France and Venezuela; Ariola in the Benolux
countries; and RPM in South Africa. A new album is expected
from the band shortly. Jay Telfer, who wrote the song ""Ten
Pound Note" that launched Canadian-band Steel River into
the international spotlight a number of years ago, is persuing
his own career on the Axe label and has had one album re-
leased and two singles. Doug Goodeve is Axe's latest acquisi.
tion.

The phrase “international record company based in Can-
ada" is one that is being heard frequently especially as more
and more independent labels open up in this country with
people who have had some sort of track record in the music
business before on a world-wide scale. Attic Records, formed
by Al Mair, Gordon Lightfoot's manager and general manager
of Early Morning Music and Tom Williams, the former national
promotion director of WEA Music of Canada, has already
made their impact felt on the Canadian market with initial
product from the labels first two signings, Fludd and Ron
Migrini.

Bob Ezrin, one of the foremost rock record producers in
the world having produced Alice Cooper, Flo and Eddie, Mitch
Ryder and the Detroit Wheels, Lou Reed and many more has
opened Migration Records to be based in Toronto, with an in-
ternational outlook. Migration is signed to Atlantic Records
for distribution.

Ezrin in explaining his choice of Toronto as a base says:
‘'‘Regions are becoming more and more responsible for the
matenial being played on Top 40 radio at the moment and the
industry does not have its base in only the three major centres
of New York, Los Angeles and London. The Canadian region
happens to be one of the most successtul of all. Specifically,
Toronto has been responsible for a sound that left quite a
while ago but | think that it can be resurrected.”

Migration’s first signing is Garry Bonner who was a mem-
ber of the songwriting team of Bonner and Gordon that wrote
many of the big hits for the Turtles and material for artists
such as Three Dog Night and Petula Clark. Bonner's first
single for Migration i1s “‘Baby, Baby.""

The most successful independent labels in Canada at the
moment—of course, with the exception of Goldfish Records in
Vancouver—are those located in the French Canadian market
of Quebec. Recently nine of these independents plus one ma-
jor, London Records represented by Yvan Dufresne got to-
gether to form L'Association (Quebecoises de Producteurs du
Disquex. Current members include Les Disques Nobel who
has Rene Simard, the winner of the Tokyo Song Festival this
year; Les Disques Gamma; Franco; Les Disques Campus; Bar-
clay, who had a major hit this year with Michel Delpeche's
“Les Divorcees' among others; DSP; Sol 7; Option, and Sono-
gram. Initially the association would like to investigate the
possibility of a chart for the Quebec market other than the ra-
dio char;s that exist now.

Also located in Montreal is Good MNoise Hecords set up by

(Continued on page C-22)
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Andre Perry one of the best known producers in Quebec,
Perry who is currently building a studio on the outskirts of
Montreal near Morin Heights has long been involved in the
French-Canadian market in Quebec but now has chosen to
broaden his horizons. He has had limited successes with his
first projects and label signings, the Hotel Orchestra and
Randy Bishop. Bishop's first single for Good MNoise entitled
“Don't You Worry'' got very heavy airplay in Canada. The Ho-
tel Orchestra, which is an album of big band tunes done with
regular horns and brass as well as moog syn-
thesizers, has picked up FM airplay both in Canada and on
uU.s.

Ice Records, a Canadian company which offices in Los An-
geles and Toronto, has been opened by Andy Kim's brother
Joe. The initial release for the label this year ''Rock Me
Gently' by Andy Kim had great chart success. The label's phi-
losophy is quite simple and one that seems to be the current
credo of most independents in this country. Says Joe Kim: *'|
don't intend to sign 100 artists tomorrow but | intend to have
a select number of artists whereby we can have a personal
and profitable working relationship. Being in management |
realize the need of the creative source of the industry, the art-
ist and the producer, to feel comfortable and part of the deci-
sion-making process that decides the outcome of their prod-
uct.” An album is expected from Andy Kim in the near future
as well as a new single.

Robert Nickford's Kot'ai Records in Montreal has met with
remarkable success in the last year. Mahogany Rush, one of
the labels first signings, burst onto the concert scene last year
and found overwhelming audience acceptance not only their
hometown of Montreal but also in Detroit where they set new
box office records for many of the concert venues in the area,
The band has two albums on Kot'ai at the moment with the
second “Child of the Novelty'* being distributed in the U.S. by
20th Century,

As well as signing highly acclaimed Montreal acts L'Infonie
and Morning Haze Nickford scored somewhat of a coup
recently when he signed Ellen Mcllwaine, formerly on Polydor,
to the label. She has just finished a single and an album for
Kot'ai. The label is distributed in Canada by United Artists.

These independents are finding that it is not necessary to
be based in one of the major centres in the east such as To-
ronto and Montreal to find success. Vancouver-based labels
such as Mushroom and Hellroaring Records, divisions of Can-
Base Industries Ltd.; Leo Records and Ubic Records headed
by Robert Johnston; Rada and Van-Los Records, labels run by
John Rodney, the current president of the Western Canada
Record Manufacturers Association; Sweetwater Records a di-
vision of Ralph Hardings Studio 3 Productions; Stan Cayer's
SGM Records and a number of others, all seem to be doing
respectably well,

Though Montreal is often thought of as a predominantly

French area a number of English labels have managed to fit in
quite well,

WESI c" ASI ® Continued from page C-16

cording to group manager David Graham, due to poor distri-
bution and promotion. They signed a new deal with RCA Can-
ada August 29. A single, “Six Feet Under Water,"" is due for
release in September, with an album, subsidized by a healthy
RCA budget, soon to follow.

And maintaining as usual, the Irish Rovers continue to be
one of the most popular entertainment units out of Western
Canada. In their fourth CBC TV season, they are finally going
full network, prime time, whereas before their affiliation was
with Metronet, which placed them in only two-thirds of the po-
tential CBC market, often at eccentric times, and toock them
out of ratings competition in spite of the overwhelming re-
sponse in the markets in which they were viewed.

The upcoming season includes seven shows taped in the
south of Ireland, the first four to be shown starting in mid-
September and the remainder saved for the St. Patrick’s sea-
son in March. As of late summer the show was picked up by
ABC TV in Australia, a special taped two years ago in Northern
Ireland was brought by NZBC in New Zealand, and the series
will be shown in scattered U. S. markets starting in November.
Other Rovers product includes an album on their own Potato
label, ““Emigrate! Immigrate!," released in January, a new al-
bum in the works, and a book by Will Millar, a Rovers biogra-
phy called Children of the Unicorn, published early in the year.

Due for release in September is a K-Tel Rovers special al-
bum. The group also pursues a busy touring schedule of the
U. S. and Canada, with a possible Israel visit in the offing for
the spring.

Sounds of the World Promotion, which began in Calgary as
in-house bookers for the Rovers is now, as company head
Jerry Libbin likes to emphasize, the largest international
promoter operating in Canada, booking tours for acts like
Kreskin, Theodorakis, Susan Jacks, Ivan Rebroff, Lighthouse,
James Last and of course the Rovers, in Canada, the U. 5.,
New Zealand and England out of the Vancouver office he
shares with Will Millar Associates.

The studio picture in Vancouver is as unpredictable and
precarious as ever. If the casualty rate here is not outwardly
high, the constant re-organization and regrouping bespeaks

(Continued on page C-25)
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A whole new concept of technical
excellence and artistic freedom.

“Studio Six is one of the most technically ad-
vanced recording facilities in North America.
Using a computerized Neve Console with 1081
Equalizers and JBL 4350 Monitors, we can
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elsewhere. Qur "Trackmaster'' computer mix-
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tered at will. Thus, one is free to build a mix
artistically, while not being limited by the me-
chanical manipulations of all faders during a
single pass.”
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ation in Quebec and | think that there really should be. They
have a different set of problems in that market. In terms of an
industry they are a hell of a lot more mature.

Would you favor having a number of these companies in
Quebec on the board of the CRIA?

In essence, | think that we could learn a lot from the input
of the Quebec market so obviously we would like to see that.
We are striving for increased communication but whether at
this point in time it makes an awful lot of sense to have one
association covering the English and French markets | don't
know. It would not be a practical idea at the moment, though
it could be a goal for the future, A more practical goal at the
moment is an incorporation of the western association into a
national association. We are faced with very much the same
problems across the nation and we really need the input from
the west so that we don't become too regionalized. It's easy to
sit in Toronto and think of Toronto as Canada. We need their
help. We have tried to make it easy financially for a represen-
tative of the WCRMA to become a member of the CRIA as an
initial step in incorporating them into meetings.

What are the fees for joining the CRIA and what other
membership categories are there?

There are two basic categories of membership in the CRIA.
One is a full-fledged membership which carries dues of $500
plus a percentage of sales—1/20 of 1 percent for those mem-
bers under $5 million and 1 /10 of 1 percent for those who are
over $5 million.

The second category which carries all the same benefits of
the other members, with the exception of voting privileges, is
dues of $100 and we have offered that specifically to attract
the independent producers.

Is it true that the CRIA is considering creating a national
chart for Canada and if so what is the philosophy behind this?

The CRIA is definitely interested in exploring the viability
of doing a national chart. The concept would be that it would
be an economically separate entity that would be self-support-
ing and would be subscribed to by anyone who wanted to use
the chart in a publication recognizing that it is extremely diffi-
cult for @ publication to come up with a truly national chart.
The amount of effort and scope of coverage is quite difficult.

Even though there is already a chart at RPM, the feeling is
that perhaps a chart done on a national basis by an independ-
ent body could still further improve on that particular chart.
Obvigusly RPM would be encouraged to utilize this chart so
they would either be able to compare notes or get involved in
other areas where they can contribute significantly. The effort
is not to do away with the viability of an RPM but rather to fur-
ther enhance it.

how important are the regional radio charts in the major
centres in Canada’

In each major market in Canada there usually is one rocker
that is the chart and rackers will buy almost exclusively from
it. There are very few retailers that carry records that aren't
listed.

Our initial efforts would go into putting together an album
chart. There isn't any local chart that really would cover album
sales. Right now it appears that an album buyer for a racker
spends a lot of his time looking at Billboard which is fine but it
isn't reflective of the Canadian market. For instance, the pen-
etration of r&b in the Canadian market is nowhere near what
it is in the U.S. There are a lot of similarities in the Canadian
market and a lot of differences. A lot of Canadian albums may
never be released in the U.S. so obviously they are not going to
be reflected on the Billboard chart and yet are selling very well
in Canada and should be represented on a national chart. Ini-
tially it should improve sales and ease up the return situation.

How would you make a Canadian chart reflect the sales
that occur in the French-speaking Quebec market? If we were
to go by sales the top three records on the charts this week
would probably be from Quebec yet would not be available
elsewhere in Canada and would have no sales or airplay to
speak of in these other regions of the country.

This is something that we are still very much in the debat-
ing stage with at the moment and perhaps the only route that
we could go initially is with an English chart. It doesn’'t help
the buyer for a rack in Vancouver to be aware of what is hap-
pening in the Quebec market because it doesn't influence his
market at all. It should be helpful to the buyer to see what 15
selling nationally in the way of English product so that he can
buy accordingly.

Are there any plans for closer ties with the industry in Que-
bec by the CRIA?

The invitiation has been extended to the new association
in Quebec to do just that. With whatever format that their as-
sociation decides on we'd like to be helpful in setting it up.
They can see some of our bylaws and maybe explore some of
the trials and tribulations that we've had.

What are your feelings right now on the validity of the Ca-
nadian content regulations for radio in this country’

| think the basic contribution—and a continuing contribu-
tion of the Canadian content regulations—has been the en-
couragement of programmers to listen to records. We don't
have the benefit of having Canadian records on the U.S. tip
sheets in most cases or the major trades so that we are at a
disadvantage.

The fact that Canadian radio stations now have to seri-
ously look at finding good Canadian records is a real boon. Ob-
viously if it's not in the grooves no amount of airplay is going
to significantly help the record. It's not going to sell.

| think that the major benefit is that we are now coming up
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with a new breed of creative Canadian programmer that is ac-
tually out looking to make hits. If that continues to occur then
despite all the hassles | think then the regulations have been
worthwhile.

What do you think of the suggestion by many radio sta-
tions that record companies in Canada are not supplying suf-
ficient Canadian content product for them to program their
stations effectively?

If you take a look at the size of the market in this country
it's understandable why we have such a low release rate com-
pared to other countries. It will continue this way. | don't ex-
pect any enormous surge in the output. | think the change
that has occurred, which is more difficult to view, is the gual-
ity. It's becoming more and more difficult to say: “That's a Ca-
nadian record' when you hear it on the air. | think the view-
point of producers in Canada at the moment is that records
have to be made for the international market. | don't have fig-
ures for it, but the budgets for Canadian records has in-
creased significantly. Money spent on a record and quality
don't necessarily relate but | think that theré is some relation
there. The Canadian sound is not an inferior sound now by
and large, where it used to be definitely.

How do you view the fact that though Canadian radio sta-
tions have to program 30 percent Canadian content records,
less than 10 percent of records arriving at Canadian radio sta-
tions in any given week are Canadian content?

Stations are becoming very adept at living with the prob-
lem, and of course it is a problem. There's no way around it. It
Is a major problem for a programmer in this country to keep
his level of sound up and yet stick to the regulations.

| don't think that programmers are knowingly playing
stiffs, In this area | have to speak as president of GRT because
| know within the organization there are many differing view-
points about the regulations. | think that the general con-
sensus is that people are in favor of the legislation and if there
is going to be a change, it should not be an increase in quan-
tity but rather within the rules themselves and in how you de-
fine a Canadian record.

Do you think that record companies might ever be legis-
lated to put out a certain amount of Candian content product?

Who's to say what could happen? Legislating creativity
would have disastrous consequences. A lot more attractive
areas to look at are incentives for money spent in Canadian
record production. It could take the form of tax concessions—
even income tax concessions or even federal sales tax conces-
sions. Putting it strictly on a commercial basis where there
weren't decisions being made by a bureaucracy would be very
beneficial.

Where does the corporate responsibility of a record com-
pany that is a branch of a company that has its head office
outside of this country lie with regards to investing in the
growth of the Canadian market?

| think the very fact that companies here are employing
Canadians and paying income tax means that money is going
into the Canadian coffers. First of all reject the concept that
no monies are ending up in Canada. | would guess that the
average rate of return for the foreign companies investing in
the Canadian record industry is well below that they could be
earning now with just the current interest rates.

We are coming up with a younger breed of management
that are looking at investment in the Canadian business as a
potential money maker. It's a lot riskier but if it hits, you can
make a lot of money at it.

Why are deletes and cut-outs being brought into the Cana-
dian market creating such a problem at the moment?

We are really looking at two separate areas here. One is the
area of U.S. product being imported where the copyright is
not held in Canada. Our legal position there is definitely not
clear. I'll address myself to that situation first. | think that
there will be a sorting out period before that market takes
care of itself. Already a lot of retailers are finding that they
have over bought on the delete records. It will be a continuing
problem but | don't think that it will have any major impact in
the long run except the Canadian companies may have todo a
better job of deleting on a more current basis.

The problems arose because by and large the Canadian
companies are doing a better job of controlling returns. If you
keep on top of the situation, you have less dump product
building up in your warehouse, therefore the dump market
doesn't become as large. What has happened is that because
the market here was relatively clean, prices of dump records
were a little higher in Canada. The people in the U.S. spotted
this and felt they could get more for their product in Canada.
What will happen is, the price will equal out and there will be
less of a price advantage for selling into Canada.

Tre other aspect of the problem, which is very serious, is
the importation of U.S. records where the copyright is held in
Canada. The Stampeders, the Guess Who, Lighthouse and
others are all involved. This problem really hits to the core be-
cause we are losing sales on Canadian artists and the artists
are not being paid any royalties and the Canadian company
isn't rnaking any money on it. We, at GRT, are in the middle of
taking action against at least one company. We are very confi.
dent of our legal position.

Credits

Section editor, Earl Paige. Sales Coordination, Steve Lap-
pin. Production, John F. Halloran. Canadian editorial direc-
tion, Martin Melhuish, Canadian correspondent. Independent
writers: Juan Rodriquez, Montreal Star music critic; John Por-
teous, broadcaster and editor of Playlist magazine; Peter God-
dard, Toronto Star music critic; Jeani Read, Vancouver Prov-
ince music writer; Ernie Welling, editor, Maclean-Hunter audio
magazine group. Cover: Chris Warf of Gribbitt. Art direction,
Eric Chan, Gribbitt.
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something of an undercurrent of slightly frantic subsistence-
level operations, a state of affairs that has plagued most of
them since their inception.

Can.-Base Studios has undergone major administrative
changes in the past 12 months with director Jack Herschorn's
move to the U. 5. and Steve Douglas severing ties with the
company and folding his own Britcol Productions early in the
year after a serious illness. Main figure in the company’s
newly-established and busily productive Mushroom Label is
Can-Base producer Mike Flicker, who functions as engineer,
producer. studio head and head of a&r. Shelly Siegel, whose
Vancouver activities over the years have included his own S0S

(Continued on page C-24)
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group using Canadian musicians. Their names were Robbie
Robertson, Richard Manuel, Rick Danko and Garth Hudson
who collectively came to be known as the Hawks. They played
the bar circuit with Hawkins in Canada for five years before
they decided to chart another musical course. They went to

the U.S. where they met Bob Dylan and backed him up on his

“Like A Rolling Stone' single. When Dylan's accident forced
him to take a lengthy respite from the music world, the Hawks
changed their name to the Band and brought out an album
that they recorded in Woodstock, N.Y. called “*Music From Big
Pink." The rest of the story is well-documented history.

In those years, a musical exodus was taking place and art-

ists who found that they couldn’t survive in the creative
vacuum that had been created in this country, started to
move to the .S, in search of opportunities.

It was at that time that Canadian artists such as Neil
Young; Joni Mitchell; John Kay and the Sparrows, who were to
become Steppenwolf; David Clayton-Thomas, the former lead
singer of Blood Sweat and Tears; Andy Kim; and R. Dean Tay-
lor to name a few, were leaving Canada in droves to see if the
grass really was a bnghter shade of green on the other side of
the border.

A number of the more notable pop acts of the sixties had
Canadian members including the Rascals, Mountain, the
Mamas and Papas, Three Dog Night, the Union Gap, the
Lovin' Spoonful, Rare Earth and recently, the James Gang.

The ironic thing about the whole situation is that everyone
talked constantly about *'Canadian Music Explosion' and the
possibility of creating a viable music market in this country
and all the time it was going on under their very noses.

A lot of things can be blamed for the apparent Canadian
disinterest in domestic talent in those days. The cavalier atti-
tude of radio and record executives, the apathy of the press or
a great national inferiority complex were all partially to blame
for the situation as it stood then. It is hard to put the blame in
one place but really there was an almost total disinterest by
the media in Canada of furthening or even, exposing the ca.
reers of Canadian artists. No one would acknowledge success
unless that success had been achieved outside of Canada
first.

By the end of the sixties the smell of cultural revolution
was in the air and criticisms of the system, rather than being
spoken about at press receptions and at camera meetings,
were being expressed openly, so much so in fact that the gov-
ernment actually started to listen to the music industry's
predicament.

In 1970, the Canadian Radio and Television Commission
headed by Chairman Pierre Juneau, hinted at legislation that
would make it mandatory for Canadian radio stations to play a

percentage of Canadian music on their stations. That same
year, whether it was because broadcasters were trying to
stave off legislation by playing more Canadian records than

they were used to as a show for government investigators or

whether the talent that was bubbling under the surface for so MUMS F"Z/ F"Z,;\!l;,/Jr FZT/SEDEE

long had been ready to erupt, the lid blew off the pot and in

the course of one year Canada went from being one of the Distributed by Columbia Records Canada Ltd.
smallest contributors of pop music, to the third largest hit pro-
ducing country in the worid.

H B
The Guess Who, who had ironically been given their name d
by the president of their record company in the hope that ra- bunu lun Ottawa Civic Centre Sept 22 NiagaraFallsN. Y.,
dio people in Canada might mix them up with the Who in Eng- ﬂ Toronto, Massey Hall Convention Centre
land and not be affected by the bias that greeted Canadian l our Kitchener, sept 23 London Alumm Hall,
records, had nine hits in 1969 and 1970 and four top selling Waterloo Universily Western University

albums. B teS Hamilton Sept 24 Windsor, St. Clair College
1970 was the year that Anne Murray broke into the inter- n McMaster Universily

national market with her song "Snowbird" as did Gordon
Lightfoot with “'If You Could Read My Mind."" The Poppy Fam:-
ily with Susan and Terry Jacks had a big seller with ""Which
Way You Goin' Billy?""; Edward Bear had their first big hit with
“You, Me and Mexico''; as did Mashmakhan with "*As The
Years Go By''; and The Original Caste with **One Tin Soldier"”
just to name a few. The Stampeders followed with “*Sweet City
Woman" and Ocean made it to the top of the international
charts with *'Put Your Hand In The Hand."

On January 18, 1971, the government made the planned
legislation official. Radio stations in Canada were committed
to playing at least 20 percent Canadian content records dur-
ing the day between six o'clock a.m. until midnight. To qualify
as Canadian content a record must meet two of the following
stipulations: music must be written by a Canadian; Lyrics
must be written by a Canadian; it must be a Canadian produc-
tion; and the artist or artists performing on the record must
be Canadian,
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QUESTIONNAIRE

Canadian Music
Leaders Confront Issues

The following is a cross section of industry opinion on
some of the issues that now face the music community in
Canada. Replies come from Al Mair, president of Attic
Records; Frank Davies, president of Love Productions Lid.;
Bill Gilliland, president of the Ahed Music Corporation; John
Driscoll, national promotion manager and a&r director of Am-
pex of Canada Ltd. (Music Division); Stay Cayer, 5.G.M.
Records Ltd.; Don Tarlton and Terry Flood, of Donald K. Don-
ald Productions and Aquarius Records Ltd., respectively; Rob-
ert Johnston, Leo Records Inc.; Arnold Gosewich, president of
Capitol Records-EMI of Canada Ltd.; Ralph Harding, Studio 3
Productions; Brian Chater, Much Productions Ltd.; and Shelly
Siegel, Mushroom and Hellroaring Records.

1. How valid is the 30 percent Canadian content legislation
imposed on radio stations in this country by the Canadian Ra-
dio- Television Commission at this point in time?

Mair: | think any discussion of the Canadian content ruling
is redundant. The rule is law, the CRTC has no intention of
changing it, therefore the dialogue should be about how to in-
crease the quality and quantity ot Canadian records rather
than diminish the content rules,

Much more investigation must be done in the area of gov-
ernment incentives. Whether these should take the form of a
government funding scheme (as has been done in the film in-
dustry) or tax incentives | don't know, but something should
be done in this area, not only to stimulate more activity from
current record companies but also to make the recording in-
dustry more attractive as an investment for Canada’s finan-
cial institutions.

Davies: The 30 percent Canadian content legislation is
valid only in that it does still bring to the attention of the pro-
grammer records that otherwise might get lost in the present-
day myriad of releases presented to station music directors.
Further, as the quality of Canadian releases improves (which
it now seems to be doing at a significant rate) so does the val-
idity of the percentage amount of 30.

Gilliland: Not very valid.

Driscoll: The validity is serving approximately 50 percent
of the purpose for which it was intended.

Cayer: | don't really know—but | do know that at least dee-
jays look at your Canadian efforts now!

Tarlton/Flood: It has helped to establish a totally viable
Canadian star system which is exceptionally profitable in all
Canadian markets—except for Montreal, Winnipeg, Toronto
and Vancouver, where the international talent traffic makes
competition too tough!

Johnston: As a general proposition, our company IS op-
posed to any sort of legislation which restricts or prohibits the
natural activities of all species of life existing. Therefore, we
believe that the 30 percent Canadian content legislation is
completely invalid. Our company feels that competition rather
than restriction will help to improve the lot of Canadian art-
ists. If the CRTC wished to be of assistance to Canadian art-
ists, they should have provided financing (although we are
against this) in order to train technicians and build facilities
for the proper recording of Canadian artists. Canadians cer-
tainly possess more than enough artistic talent to be a major
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force in the world music market—all that is lacking is the reg-
uisite technology to properly expose such talent.

Gosewich: At this point in time the principle of the legisla-
tion is valid as one ingredient only in assisting the exposure of
Canadian recording artists to the Canadian public. By itself
though, it has no validity in principle or in its mechanics when
viewed as the panacea to creating profitably successful Cana-
dian recording artists, producers, record companies, etc.

Harding: Valid.

Chater: It is still one of the basic supports in helping to
build an industry.

Siegel: The ruling should definitely be retained. Most of
the majors that have the resources to use the 30 percent rul-
ing do not. For most of the minor record companies, that own
their own publishing companies, it is one of the few financial
assets they have.

2. Do you favor retention of the rulings or do you feel that
they should be dropped? Is there a compromise?

Mair: (See answer to 1.)

Davies: | favor retention of the rulings but do feel that a
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compromise would help the programmer and therefore could
still be of help to the producers, artists and record companies.

Gilliland: Should be dropped. Maximum 25 percent as
compromise,

Driscoll: | don't think the ruling should be dropped com-
pletely. | understand there is some talk in the industry for a
lower percentage due to the fact that there are only approxi-
mately eight singles released in this country per week as op-
posed to some 150 foreign records.

Cayer: Retention is a must!

Tariton/Flood: Retention! Honorable intentions not with-
standing, the Canadian programmer plays the majority of the
product because of the legislation.

Johnston: We are not in favor of the rulings and we feel
that they should be dropped completely. In fact, we have de-
tected a reaction by programmers against Canadian product
due to the imposition of this ruling.

Gosewich: The rulings ought to be modified and the CRTC
ought to, within a structured framework, obtain as much
data, opinion and ideas as is possible from valid representa-
tives of the music and broadcasting industries to effect modi-
fications that will improve on the existing rulings.

Harding: Retention.

Chater: Generally in favor of retention.

Siegel: | definitely favor retention. There should not be a
compromise because | know people who would stop playing
the records altogether.

3. If the rulings were dropped tomorrow, what, in your
opinion, would be the consequences to the Canadian music in-
dustry!

Mair: It would be disastrous for Canadian publishers and
writers and would make it very difficult for the record com-
panies. It would most assuredly cause a cutback in record pro-
duction and also make producers and record companies alike
even more cautious about what they record and release,
Therefore there would be very few pure folk, jazz, MOR or
country records produced because basically these don't sell,
and If you can't count on some airplay and therefore the pub-
lishing revenues, there is no point in making these records.

Davies: | feel that if the ruling were dropped now the con-
seguences could be disastrous for the Canadian music indus-
try, which is just now beginning to “‘snowball.” The industry
would lose the only “ace’ it holds in its own country, by which
to create attention to its product. And if it loses attention at
home how can it possibly get attention abroad?

Gilliland: The industry would survive but the vociferous no-
talents who feel they're entitled to a million dollar return for
every thousand they invest in a lousy record would probably
disappear.

Driscoll: There would be many stations who would not play
Canadian records just as there were in the past. There are
many stations who do not need the ruling as they have