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ASCAP Will Raise
Performance Pacts

By JOHN SIPPEL

LOS ANGELES—With ASCAP's
1974 income up but below 1ts 1973
increase, the performing society’'s
leadership is diligently seeking and
negotlatng new and higher per-

EMI Promos
U.S. Acts

LONDON—-EMI International 1s
planning to bring in an arust a
month o promote American prod-
uct on the Capitol label.

This is part of a major push by
EMI on all US. product including
that from Capitol, MCA, Motown,

(Continued on page 67)

formance pacts with major hotel 1al-
ent users, vaned symphonic orches-
tra classifications and background
MUSIC USers.

Writer and executive board mem-
ber Arthur Hamilton told a mem-
bership meeting here Thursday (19)
that the board, in reviewing its re-
cent contracts with hotels, [eels
strongly that major talent-using hos-
telries, such as those in Las Vegas,

(Continued on page 10)

Dealers Find
Sales Stay
Up by 20%

LOS ANGELES--Despite early
negative reaction on the part of some
record/tape customers W the recent
surge of LP and single price raises,
1974 reznling continues at about 20
percent ahead of the first nine
months of 1973 {Billboard. Aug. 17).

All major retalers surveyed indi-
cate a total unit sale decrease in
companson with the first two quar-

{Continued on page 0]

Col’s Irwin Segelstein
Talks Music, Pages 14-15

British Seek Ways to
Curtail U.S. Cutouts

House Group OKs
Antipiracy Action

By MILDRED HALL

WASHINGTON-The House
Judiciary Commuttee last week ap-
proved the antpiracy bill, H.R.

1364, with the milder prison terms of

one and two years maximum for first
and repeated offenses respectively,
The bl carres maximum fines of
$25.000 for a first offender and
$50,000 for repeaters.

At the same ume, H‘.l.:p. Robert W
Kastenmeier (D., Wis,), author of the
bill and chairman of the House
Copyrights Subcommitiee, has
promised that this and all other as-
peets of the functioning of the record
industry under the copyright law—

(Continued on page 1))

L0 c.c. well on their way to being the band of the seventies, Radio and
press have unanmimously haled their talent as sheer genius. Their current
single "WALL STREET SHUFFLE" 15 on the thresheld of exploding. And
s only one of the 10 outstanding cuts on their latest album “SHEET

MUSIC™ 10 ce on UK. Records distributed by London Records.
(Advertisemant)
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By BOB KIRSCH

LOS ANGELES—In what may be
the most significant move yet toward
making videodisk a viable concept
for home use, MCA and Philips NV
will join together to make hirdware
and software.

Subject to agreement by the
boards of both companies, the hard-
ware, 10 be dubbed Philips/MCA
optical video disc player, will be de-
veloped by Philips while MCA will
manufacture the software program-
Ming.

In a separate move, Philips has
been swittly buying up the shares of

( Continued on page 51|

By IS HOROWITZ

NEW YORK-Amencan record
compames will be asked to give
manufacturers in the United King-
dom first refusal rights on the pur-
chase on their deleted overstock fea-
turing British artists in an attempt to
inhibit the growing LLK. traffic in
Amerncian culouls.

This unique proposal is being pre-
pired by Geoffrey Bnidge, director
of the British Phonographic Indus-
try. He expects 1o discuss it this week
with Stanley Gortikov, president of
the RIAA.

Cutouts are not yet a major mar-
keting problem in his country, says
Bridge, currently on a visit here, But
he sees the practice growing, with
the distress merchandise largely im-

(Continued on page 12)

‘Bug’ Will
Slow Thefts

By STEPHEN TRAIMAN

NEW YORK-A new anti-thelt
device based on a successiul fashion
merchandise application promises
o give record/tape dealers a4 new
deterrent against shortages, while
boosung prerecorded sales with o re-

turn o “open” merchandising,
Sensormauc Electronics l['-.u'p,_
based in Hollvwood, Fla., has devel-
oped a "bugged” reusable browser
box that sets ofFan alarm or Nashing
(Continued on pape 51)

“FIRST ROUND KENOCKOUT™ is the new single from THE NEW CENSA-
TION. Produced and wniten by Van McCoy, it's gonna do a number an
you. Fram Pnde Records . . . Distribuled by Mlanbic. (advertisement)
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General News

CITE JAPANESE FIRM

Off-the-Air Dubbing

Attracts BPI’

LONDON—-Hardware manufac-
turers whose advertising of tape
equipment emphasizes its potential
for home copying of copyrighted
material such as recorded music
could face legal action by the British
Phonographic Industry.

Tony Hoffman of BPI's firm of
lawyers, refers 1o a Japanese manu-
facturer’s advertising which indi-
cates that certain equipment can be
used for copying. This, suggests
Hoffman, can be construed as being
actionable by inciting someone to
commit a breach of the copyright
laws.

At a general meeting of members,
the growing problem of home
copying was discussed at length and
several members urged the BPI o
take steps to reduce the threat to
record and to prerecorded tape sales.

One suggestion, put forward by
Tony Morris, managing director of
Phonogram, was that records should
carry an inaudible signal which only
becomes apparent when they were
copied on to tape.

Although, it was pointed out, this
would create problems for the
broadcasting of promotional copies,
it was agreed that further investi-
gation on this point should be un-
dertaken.

However, an equivalent degree of
concern was shown over the contin-
uing practice by equipment manu-

Ire

Facturers of advertsing the scope of
radio/cassette recorders in facil-
itating the copying of broadcast mu-

sic and records.
Clive Kelly, who heads the indus-
(Continued on page 68)

Stax Frees
Isaac Hayes

MEMPHIS—Isaac Hayes has
been released from his contract with
Stax Records here as part of an out
of court settlement reached between
the singer and the label.

Hayes had filed a §5.3 million suit
against Stax and two of its subsidi-
aries in federal court last week, and
sought his release from the firm.

McDonald Yawn, attorney for
Hayes, said that part of the settle-
ment reached was an agreement that
neither party would reveal the terms
of the settlement. He confirms, how-
ever, that Hayes is free of his con-
tract, and is currently negotiating
with “several other companies.”

He also says there has been a
“monetary consideration” in the set-
tlement.

A statement from Stax said only
that “differences have been resolved
In a representative manner. There
are no feuds; it is just show busi-

NARM’s State Chalrmen
In Battle Against Piracy

NEW YORK-The National
Assn. of Recording Merchandisers
(NARM), stepping up ils antipiracy
drive in conjunction with the RIAA
and the Country Music Assn., has
appointed the following state chair-
men to get legislation in those states
which do not have antipiracy laws:

Hawaii: Irving Pinensky, Enc of
Hawani, 2071 S. Beretania, Honolulu
96514, (BOB) 946-6522; lllinois; Er-
nest Leaner, Ernie’'s One-Stop
Records, 1827 8. Michigan Ave,

Modern Album Buys
Packaging East Firm

COLLEGE POINT, N.Y.—Mod-
ern Album & Finishing Co. Inc. has
purchased the record packaging and
manufacturing plant and equip-
ment of Viewlex Packaging East. ac-
cording to Modern co-owners Rudy
Froehlig and Miss Gene Thomas,

Firm was formerly known as
Globe Album, with the plant and
cquipment in Hauppauge, N.Y..
turned over to Modern Sept. 9.

Seymour Podber and Leo Mar-
golies, formerly in sales and manu-
facturing with the Viewlex organiza-
tion, have joined Modern Album in
similar posts.

This move will give Modern the
largest fabricating capability on the
East Coast, Froehhg notes. Modern
also operates plants here and in Bur-
bank, Calif.; Nashville; Terre
Haute, Ind.; Runnemede, N.J., and
Toronto, with most of the major disk
firms as clients.

More Late News
See Page 82

Chicago 60616. (312) B42-4253;
lowa: Jack Silverman, ABC Record
& Tape Sales, 3301 McKinley Ave,,
Des Moines 50321, (515) 285-0551;
Maine: Harry Moorodian, Com-
mercial Distributors, ¥ Somerset,
Portland 04101, (207) 775-5644;
Michigan: Gene Silverman, Music
Trend Distributors of Detroit, 24611
Crestview Court, Farmington 48024,
(313) 474-0300; Missouri: Norman
Hausfater, Musical Isle of America.
1815 Locust 5t, St. Louis 63103,
(314) 621-7171; Alfred Chotin, 1. L.
Marsh, Inc. of St. Louis, 1401 N,
Price Rd., Olivette 63132, (314) 997-
1 80K,

Also N. Dakota & §. Dakota: Da-
vid Lieberman, Lieberman Enter-

rﬁ‘.rmn'num’ on page 32}
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LOS ANGELES — Capitol
Records has embarked on a pro-
gram of releases which are designed
not only as nostalgia pieces but “to
remstate portions of the catalog
which were deleted and which we
feel merit being available,” notes
senior vice president of marketing
Don Zimmermann,

Al the beginning of the year, the
firm released some of Linda Ron-
stadt’s better performances under
the title of “Different Drum.” In-
cluded in the same release was a re-
package of Jesse Co'in Young's
“Soul Of A Big City Boy,” consid-
ered by many (o be the finest LP the
singer ever did. Both LPs made the
Billboard Top LP and Tape chart.

Another repackage which did well
for the firm was Frank Sinatra's
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FRANKLIN MUSIC

FILES ACTION
AGAINST ABC

By MAURIE ORODENKER

PHILADELPHIA—Franklin Mu-
sic, the retail record stereo and tape
center with nine stores in the Phila-
delphia area and in Atlanta, Ga.,
filed an antitrust action in U.S. Dis-
trict Court here Thursday (26)
against the American Broadcasting
Company and its subsidiaries, ABC
Record and Tapes Sales Corp., and
Wide World of Music Inc.

The action calls for more than $16
million in damages, asking for a
judgement of 515 million, $1 million
in punitive damages, and 546,962
which Albert 5. Franklin allegedly
drew in salary while giving informa-
tion to ABC.

(Centinued on page 64)

Ripp Returns to
Oid Labels In
Production Deal

LOS ANGELES—Artie Ripp, for-
mer founder of Buddah and Kama
Sutra Records, has made a produc-
tion deal with the two labels to ini-
tially produce two artists.

The acts are Gino Gunico and
James Newton Howard, whose de-
but LPs beaning their names as titles
have just been released.

Both acts are on Kama Sutra and
the intention is to build this subsidi-
ary line with new talent.

Ripp founded Buddah in New
York in 1964 and brought Art Kass
to the company in 1967. Kass is now
Buddah’s president.

Ripp left Buddah in 1970 and for
several years has headed Family
Productions which currently has
Kyle and Bo Donaldson and the
Heywoods on ABC and Billy Joel on
Columbia.

Under Ripps' deal with Kass, he
does not have to go beyond these
two acts, but “the door is open for
additional artists predicated on how
we value one another's performance
as the relationship develops,” Ripp
says.

Gunico and Howard were both
recorded by Ripp in Los Angeles
where he resides.

Ripp admits being pleased to once
again work with Kass at Buddah,
noting he is enthused about “devel-
oping the kind of excitement we gen-
erated when we were originally o-
gether.”
o P

S ST T

Tenn. Bootlegging
Law Questionable

NASHVILLE-A portion of Tennessee's strong antitape-piracy law was al-

tacked as

questionable™ in the courts here, just days after the NARAS Insti-

tute and the Vanderbilt University School of Law held a meaningful sym-
posium for more than 100 legal and law-enforcement officials.

Thus far, authorities here have
made only one seizure under the
contested state law. Assistant State
Attorney General Alex B. Shipley Jr.
made the admission of the question
of constitutionality in regard to the
seizure portion.

But he told a three-judge federal
court thal a lawsuit attacking the en-
tire statute should be argued in state
court, not before this panel.

The federal panel is considering a
complaint filed by Custom Record-
ing Co. of South Carolina. Charles
A. Schafer, an official of that firm,
was indicted by a Davidson County
(Nashville) grand jury on state
charges in connection with tapes
copyrighted after Feb., 15, 1972,
Schafer is attacking the validity of
the statute.

However, in his statement before
the court, Shipley said the seizure of
certain lapes at a truck stop near
here had nothing to do with the in-
dictment against Schafer. He says
instead they were handed over to an
FBI agent by Sue Kline, operator of
two retail record outlets.

Shipley said state officials had
stopped seizing tapes because of the
questionable practice involved.

At the symposium, involving
some of the biggest names in the
business, there were calls for more
severe sentences from the courts,
and the upgrading of the punish-
ment from misdemeanor to felony
level.

A transcript of that entire pro-

ceeding now is being made, and
publication plans will be announced
in the near future.

Dean Robert Knauss of the Van-
derbilt Law School, in his closing re-
marks, assessed the value of the sym-
posium. Alluding to the tremendous
diversity within the industry, he
noted that this common denomi-
nator had brought all ogether, and
suggested that they establish an all-
industry committee which will con-
cern itself with this thefl of intellec-
tual property.

Earlier, a panel headed by Ms.
Barbara Ringer, Registrar of Copy-

(Continued on page 6)
Suit Dismissed
On Raymont Corp.

LOS ANGELES—The federal
district court suit in which Grateful
Dead Records and Ice Nine Publish-
ing, the San Rafael, Calif., label and
publishing affiliate, instituted
against Raymont Corp., Inc., dba
Kester Markeung, Van Nuys, Calif,,
and Charley Schlang and Ed Bar-
sky, and Disc Records, the Cleve-
land, O., national retail chain, has
been dismissed with prejudice here.

The suit alleged that the defend-
ants has marketed pirated copies of
an LP by Grateful Dead, tunes from
which were published by Ice Nine.

Screen Gems Builds
A Standards Catalog

By IS HOROWITZ

NEW YORK-Some large music
publishers, heavily laden with
standard material, are working over-
time to create a contemporary im-
age.

But the Screen Gems/Colgems
group, a powerful contender in the
contemporary arena since its forma-
tion 11 years ago, is pushing with
equal vigor to convert a solid chunk
of its growing catalog into standard
status,

I's more than a cosmetic image

By BOB KIRSCH

“One More For The Road.” The
Beach Boys' double LP, “Endless
Summer,” was, of course, a No. | al-
bum recently. The Beach Boys' set
was supported by heavy print. radio
and TV advertising.

There is another series, however,
which appears to be made up of
some of the label’s artists whose
product was cut out some lime ago.
So far, a Gene Vincent LP, a Les
Paul & Mary Ford packape and a
Kay Starr album have been re-
leased.

None bear a greatest hits title, all
are packaged in colorful sleeves with
photos of the artists at their peaks
and the Vincent and Paul & Ford
sets feature informative, lengthy
liner notes.

“We deliberately did the repack-

apes kind of quietly,” Zimmermann
says. “"We decided that we would
build up the repertoire a bit before
going into any large scale advertis-
ing, merchandising and promo-
tional plans. Still, the packages have
done quite respectably anyway. We
are doing some print ads, but we ex-
pect to do more after the first of the
year,

“After the first of the year we will
be adding a number of artists to the
catalog,” Zimmermann continues.
“We expect product by Sonny
James, Judy Garland, Nat King
Cole and others. We will try to
keep the package identity we've de-
veloped and try 1o use comprehen-
sive liner notes whenever possible.
Eventually, we hope to build the
catalog to 12 or 135 albums.”

reversal that's at stake for the music
publishing arm of Columbia Pic-
tures Industries. From standards
come the stability and sustained in-
come essential for a large publishing
operation, in the view of Irwin Rob-
inson, Screen Gems vice president
and peneral manager.

“A major publisher can’t survive
on one-record songs today,” he says.
"He'd need a huge number, many

(Continued on page IE}
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Cap Dips Into Vaults For Reissue Albums

John Vana is in charge of catalog
development and is working on the
sets, and Zimmermann says the rea-
son they all did not come in one
large release is that “we want Lo be
able to pay attention to each release
as a separate entity.”

The program 15 now halted until
the end of the year, and Capitol will
resume the schedule of about one LP
every two months in January. “We
purposely stayed away from using
"greatest hits’ in the titles,” Zimmer-
mann adds, "because it's been done
too much by too many labels.

“We feel the music is the impor-
tant point here and that these are as
much definitive recordings as any-
thing else. We are rebuilding our
catalog for a whole time period and
we see the sales as ongoing.™

Micio Photo Division, Old Mansteld Road, Wooster, Ohio 44681,
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Laursen: Angel’s Angel

Fem Producer Runs Her Own Artists Stable

LOS ANGELES—If militant fe-
male leaders of Women's Lib ever
set out to find an 1deal example of
how a woman can triumph in the
dog-eat-dog competition of the
American record business they need
search no farther than Patti Laursen,
an eminently successful a&r pro-
ducer for Angel Records.

Patti has her own stable of artists
and a background in the industry
that most men might envy,

She’s responsible for choosing the
repertoire to be recorded by the
young guitar virtuoso Christopher
Parkening, pianist Leonard Pen-
nano and organist Lee Erwin. Once
selected, Mrs. Laursen sits in the
booth coolly directing the actual
recording with assists from a board
man and a tape recorder engineer.

From the studio sessions Paui
then takes the tape o an editling
room to mix down the original to 2-
track and 4-track masters. Then
come sessions with graphic arts di-
rector Marvin Schwartz to shape up
front cover design and back cover
annotation.

It was in high school that Patt be-
came a skilled string bass player fol-
lowing earlier lessons at the piano as
a teenager in South Pasadena. Later
she earned a B.A. in music at Cali-
fornia State College, Los Angeles.

Broadening her base—and knowl-
edge of music—Patu then played
bass in Los Angeles chamber groups
and at various opera workshops,
writing music reviews for a West
Coast magazine as well.

“Records interested me more than
anything else,” she recalls. I had
grown up in a family that constantly
played classical disks, so in the early
1950s [ took a job at the busiest clas-
sical retail shop on the West Coast,

LOS ANGELES—Blue Thumb
Records” two remaining minority
stockholders, Tommy LiPuma and
Sal Licata, have filed suit for $1 mil-
lion in Superior Court here againsi
ABC Records and Famous Music.

The plaintiffs, who own a total of
10 percent of Blue Thumb stock,
claim that ABC's July purchase of
Blue Thumb as part of the deal for
all of Guif + Western’s Famous
Music labels violates LiPuma-Licata
employment contracts dating from
March 1971.

According to the suit, Famous was
obligated to maintain Blue Thumb
a5 an autonomous company with
separate stock options and bonus
agreements for the plaintiffs.

However, after assuming own-

By DAVE DEXTER JR.

Billboard photo by Bonme Tiegel
Patti Laursen: checking a score dur-
ing a session for Angel.

the Gateway to Music on Wilshire
Blvd.

“1t was nervous tume in the indus-
try.” Patti says, “We were still selling
a lot of 78 r.p.m. shellacs, many of
which were imported labels like
British Columbia. His Master's
Voice, La Voce del Padrone and
Pathe-Marconi, but American Co-
lumbia was also producing its early
LPs while RCA was pushing its new
doughnut-holed 45 r.p.m. disks,
People didn't know what to buy.”

Mrs. Laursen moved up to buyer
for the shop and married a musician
who has since become noted in
Southern Califorma as a teacher of
art, drawing and design. After six
years in retailing, Patti switched over
to wholesaling as a distributor for
the Vox line of classics for about a
year,

It wasn't what she wanted. So she
signed on with KFAC-AM, at that

ASKING $1 MILLION

LiPuma, Licata Sue A

ership of Blue Thumb, ABC dis-
missed all Blue Thumb employees
except stockholders LiPuma and Li-
cata, taking over direct distribution
of the Blue Thumb roster including
the Pointer Sisters and the Cru-
saders,

Famous owned 80 percent of Blue
Thumb and Bob Krasnow, Blue
Thumb chairman (no longer with
the label), owned 10 percent. Ac-
cording to the lawsuil, the Blue
Thumb majonty owner, Famous,
“released certain claims it had
against Krasnow in return for Kras-
now transferring all of the shares of
stock in Blue Thumb in his posses-
ston o Famous.™

The suit claims that a&r director
LiPuma and sales manager Licata

Culturists Explore Music
On N.E. lllinois U. Campus

CHICAGO—Several aspects of
music as it pertains to pop culture
will be explored during the second
annual conference of the Midwest
Popular Culture Assn. at North-
castern [llinois University, Thurs-
day-Saturday (10-12).

“The Blues, Chicago Style.” will
be explored by Harry Lee Pearson,
University of Indiana, chairperson:
Jim and Amy O'Neal, editors, Liv-
ing Blues Magazine, Chicago; and
Eddie Taylor, blues recording artist,

Bruce Iglauer, president of blues-
oriented Alligator Records in Chi-

cago, will chair “Media And The
Counter Culture,” with speakers R.
serge Denisoff, editor, Popular Mu-
sic and Society, “After the Storm:
The Current State of the Recording
Industry,” and Ralph and Valerie
Carnes, Roosevell University,
speaking on “The Great Youth
Hustle: Selling the Counter-Culture
and the Revolutuon.”

Patricia Averill, University of
Pennsylvania. will cover “Ohio’s
Recording Companies: A Case
Study of Local Popular Culture

(Continued on page 82)

time the outstanding classical station
in the West. There she doubled as
station libranan and programmer.

“My husband Tom and I then de-
cided to soak up more knowledge of
music and art,” she declares, “so we
took off for Europe and lived in
various places there for a year.” Ob-
Jective accomplished, Patu and Tom
returmed to Los Angeles where she
quickly snapged a job as secretary
and assistant to Robert Myers, direc-
tor of repertoire for Angel Records,
in 1963. In four years, Patti worked
up to a producer’s slot with the pres-
ligious international label.

She and Myers together produced
99 LPs for the Time-Life series “The
Story OF Great Music™ which sull
sells well woday. Music for the mas-
sive series was taken from the Angel,
Seraphim and old Capitol Classics
catalogs.

Much of her time now is spentina
listening room reviewing tapes sent
her from EMI England, Angel's par-
ent firm. Every foot of the hundreds
of master reels intended for release
by Angel, Seraphim and Angel-
Melodiya is checked by her before
an approval to master memo is sent
the recording department,

Patti is more than enthused with a
Pennario piano record being re-
leased this month, a recital of ob-
scure short works by the Louisiana
composer Louis Moreau Gottschalk
(1829-69) who was admired in Eu-
rope by Chopin, Berlioz and, among
others. the Queen of Spain,

“Like Scout Joplin.,” says Mrs,
Laursen,. “Gottschalk's talents are
late o be appreciated. He was the
first American compuoser of classical
music but somehow his work has
been lost or ignored. Pennario may

(Contined on page 82|

C-Famous |

are free of their Blue Thumb em-
ployment obligations, due to de-
fendants’ alleged contract breaches.
The defendants claim they have
not yel been offered recompense for
their Blue Thumb stock or consulted
prior to the purchase by ABC.
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 Executive Turntable |

Sal Licata and Tommy LiPuma have quit Blue Note Records following its
recent sale 10 ABC as part of the purchase by ABC of the Famous family of
labels. Licata had been Blue Note president, LiPuma a&r chief. Before its sale
1o Famous LiPuma was one of three partners in the firm.

k. " w

New business manager and business administrator of Taurus Productions,
Stevie Wonder's independent firm, is Chris Jonz, formerly with Motown
Records. Repgie Wiggins is named road manager for Wonderlove, Stevie’s
musical and vocal backup group. . . . Seymour Podber has joined vy Hill Com-
munications Inc,, in Great Neck, N.Y. The firm specializes in record pack-
aging.

* ok ok

The post of sales manager, special markets, at Superscope, Inc., Sun Valley,
Calif, goes to Stan Scherban. He will be toiling within the firm's special tape
products division. . . . Albert B, Shikiar is the new president and general man-
ager of Admiral de Mexico.

* ok *

Miss Lauren Lucier replaces Helen King as western regional director of the
American Guild of Artists and Composers. Miss King now operates Song-
writers Registration Service.

kK

MCA Records has moved Dick Keves to Boston as sales manager from
Miami. Glen Horner takes over in Miami . . . Nan Perz becomes assistant to
Gary Blohm in recording operations at Columbia Records in Los Angeles
while John McClure is promoted to the talent payment and information de-
partment.

i * e

From MCA Records, Ralph Tashjian joins 20th Century Records in Los
Angeles as national singles promotion manager. Simultaneously, the firm has
made Terry Fletcher boss of the label's Midwest promotion operation. Flet-
cher will be based in Memphis.

Xk ok

Working out of Atlanta. Bill Davis assumes the post of Southeast regional
promotion manager ol Capricorn Records. . . . Andrew Meyer has been chosen
executive director of public relations, college development, at A&M Records
in Los Angeles, Staff publicist Dorene Lauer becomes West Coast publicity di-
rector for the firm. Janis Cercone is new as a staff publicist in A&M’s New
York offices,

w ;i w

Famous Music has appointed Hy Grill as director of operations at its Nash-
ville office. He moves over from MCA Records. . .. Harold J. Draper is new
manager of national accounts for the entertainment products group of GTE
Sylvania Inc. . . . John Gervasoni has been appointed natonal sales manager at
Scorpio Music Distributors.

* ok ok

Former Billboard stalfer Jim Melanson moves to the newly created posi-
tion of associate director of press and public information at CBS International.
... Gary Williams, former US. pop product coordinator, has been appointed
coordinator of marketing services at CBS Internanonal while Peter Philbin has
been hired as publicist. Michael O'Mahony is in 2 new post as associate direc-
tor of creative services at the same firm.

* x  *x

(ail Roberts, who handled Bell Records publicity for the [ast two years in
Los Angeles, switches to Columbia Records replacing Judy Painter, who has
relocated in New York with Columbia. Penany Jenkins exits Bell to accept a job
in MGM Records’ production department.

Cap Plugs Cassettes In Pop LPs

LOS ANGELES —Capitol Records will be including flyers on at least one
Toshiba cassette recorder in all LP releases for one and possibly two months,
according to a Capitol spokesman.

The firm had included brochures in releases on the Angel and Seraphim
lines in recent weeks (Billboard, Sept. 28), and the move to include the Myersin
all product will continue “until the leaflets are gone,” according to the spokes-
man.

EMI, parent company of Capitol, owns a substantial share of Toshiba in
Japan.

WB Grabs Little David

LOS ANGELES-Little David George Carlin, Kenny Rankin and

Records has gone 1w Warner Bros,
for long-term worldwide manufac-
tunng and distribution,

The three-year-old Monte Kay la-
bel specializes in comedy and has
sold some 3.5 million albums with
three gold records from only eight
LP releases.

Little David was an Atlantic cus-
tom label for two yvears, exiting this
February.,

According o Kay, "Expenence
showed that we had 1o be distributed
by a label based here in Los Angeles.
It was impossible to get proper feed-
back on our specialized marketing
needs [rom busy executives across
the country in New York. when we
are so busy ourselves.”

Kay also manages most Lutle Da-
vid artists, including Flip Wilson,

the solo members of the recently dis-
banded Modern Jarz Quartet,
Little Dawvid’s comedy big guns,
gold-album arusts Carlin and Wil-
son, are due for upcoming releases.
Carlin has already cut his next LP
for Nov. 19 release. Wilson, starring
in four NBC-TV specials this season,
goes into the studio early in 1975,
Opening Little David release by
WB is coming this month with
writer-singer Kenny Rankin's sec-
ond album for Kay, "Silver Morn-
ing,” and the final MJQ product, “In
Memorium: Modern Jaze Quartel &
Symphony Orchestra.” This MJQ
album is on Little David rather than
their long-time Atlantic label. ex-
plains Kay, “because Atlantic didn™t
want to pay for 80 symphonic musi-
cians so we picked up the costs.”
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General News

3 LPs In
Roxbury
Reissue

NEW YORK—-Roxbury Records
is releasing a three-record set later
this month that will include a cross-
section of performers discovered at
this city's late Bitter End.

Former comanager Paul Colby is
producing the package and it will be
divided into three categories: “early
years,” “comedy years” and “pop
years.” Artists appearing on the
records include then unknowns
James Taylor, Bette Midler, Woody
Allen, Joan Rivers; Peter, Paul and
Mary: John Denver, Judy Collins,
Van Momson, Arle Guthne, David
Steinberg, Lily Tomlin, Theodore
Bikel, Josh White, Tom Paxton,
Robert Klein, George Carlin,
Melanie, Dion, David Frye, John
Sebastian, the Isley Brothers, Curtis
Mayfield, John Prine, the Simon Sis-
ters (including Carly), Phil Ochs, the
Limeliters, Pete Seeper, the Everly
Brothers and Tom and Jerry Jeff
Walker,

The album which will be mass-
merchandised, using other media,
TV commercials and in-store post-
ers, will contain an illustrated book-
let which will be a capsule history of
the Bitter End years, beginning in
1961 when the club opened. The al-
bum was put together after label vice
president Steve Bedell read about
Colby, and in a short time artists and
company releases were set for the
project. Some of the songs will be
unreleased cuts.
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Billboard photos by Dirk Bakker
Jazzman Sun Ra (left) plays his “cosmic"” music during the Friday night

stanza of the Ann Arbor Blues and Jazz Festival in Windsor, Canada.

Bluesman Luther Allison (right) plays a version of blues and rock.

L. A. NARAS Head Urges
Members Aid In Site Fight

LOS ANGELES—A plea to the
more than 1,200 members of the Los
Angeles chapter of NARAS to make
strong personal efforts to assist him
in getling national NARAS ap-
proval for a Recording Academy
Hall of Fame to be located in South-
ern California has been made by
chapter president Jay L. Cooper.

“Time is of the essence,” Cooper
says i a personal letter to chapter
membership. “We need your ideas,
help, support, influence, work,
money and time.

“Other chapter cities have the
support of local city government and

Tenn. Anti-Piracy Law

® Continued from page 3

right, gave strong insight to the
problems which exist in regard 1o
legislative status, and suggested
areas which need re-thinking.

She was joined by Thomas Bren-
nan, chief counsel of the U.5. Senate
subcommittee on patent. trademark
and copyright; Herman Finkelstein,
retired general counsel of ASCAFP:
Mrs. Theodora Zavin, senior vice
president of BMI, and Albert
Ciancimino, house counsel of
SESAC,

The audience of attorneys, law en-
forcement officials. law professors
and at least one flederal district
judge, heard a panel of legal experts
carry oul a discussion which in-
volved expertise in the lawful as-
pects of dealing with what Tony
Martell, president of Famous Music,
has referred o as “bloodsucking
ticks on a dog” in regard 1o tape
pirates.

Panelists included RIAA presi-
dent Stanley Gortikov; RIAA coun-
sel Jules Yammell: MCA president
Sal Chianti; Albert Berman of the
Harry Fox Agency: Country Music

Assn. board chairman Joe Talbot:

Ampex Will Handle
Casablanca’s Tapes

LOS ANGELES-Ampex and
Casablanca Records have reached
an agreement in which Ampex will
manufacture and distribute all
Casablanca tapes, according to
Casablanca president Neil Bogart
and general manager and vice presi-
dent of marketing for the Ampex
music division, Tom Davis.

Ampex handled Buddah iapes
when Bogart was president of that
label. During that period, the firm
presented its first gold tape to Bud-
dah, for the Curtom soundtrack of
“Superfly.”

Mary Reeves Davis of Jim Reeves
Enterprises; Arthur Miller of the
Harvard School of Law: FBI special
agent supervisor James Kraus: Bill
Vest of the Tennessee Bureau of
Criminal Identification; Los An-
geles City Attorney Burt Pines: Ray
Patterson, dean of Emory Law
School;, Donald Biederman of CBS
Records: Harold Orenstein, New
York copyright attorney. Howard
smith of Los Angeles, and Richard
Frank. leading Nashville music in-
dustry attorney.,

The symposium was put together
by Henry Romersa. executive direc-
tor of the NARAS Institute. and Bob
Thompson of SESAC, chairman of
the local NARAS chapter’s anu-
piracy committee.

Alpert-A&M
Ask $1 Mil
Of Capitol

LOS ANGELES—Herb Alpernt
and A&M Records demand at least
51 million punitive damages and
$300 for cach disk sold in a Superior
Court suit filed here Wednesday
(25) against Capitol Records,

The court was asked to enjoin the
sale and promotion of Alpert’s name
and likeness in connection with
sound-alike records allegedly re-
leased by Capitol.

The complaint, in addition, urged
the court to declare all money
grossed by Capitol in the series be
placed in trust, eventually 1o be
turned over to the plaintifts. Capi-
tol's legal departiment made no com-
ment on the litigation,

Disks involved were featured in
the Time-Life series of re-creations
produced by Capitol staffer David
Cavanaugh. Time, Inc., of New
York, also is named in the suit.

their business community in obtain-
ing a site and the financing,” Cooper
warns. He urges members to assist in
obtaining city and county aid, con-
tributions from record companies
and “whatever other appropriate
and willing businesses that might fi-
nancially and otherwise support this
project.”

Cooper, an attorney, reminds that
next January a NARAS site com-
mittee will visit each NARAS city
that has chosen a site and then will
report back to the national NARAS
trustees in May, 1975, Nashville is
regarded as the leading contender at
the moment, Cooper acknowledges,
but along with the board of gover-
nors with which he works Cooper
feels that Los Angeles is a far more
logical place to house the Hall of
Fame Library, research facilities, lis-
tening rooms, meeling rooms, arti-
facts and memorabilia.

“But unless we get busy,” the pres-
ident declares, “some other city is
going to get it all.”

Island Promotes
Four Top Acts

LOS ANGELES—Island will pro-
mote new LPs by Sparks, Jim
Capaldo, Eno and Spooky Tooth
during an October promotional
campaign. All of the label’s catalog
titles are also involved.

Capaldi will be given a collegiate
emphasis and at retail outlets in
Minneapolis. Milwaukee. Chicago,
St. Louis, Madison and Carbondale.
Il

The label plans teing in with 90
retailers in the Western U .S. on the
Eno, Sparks and Capaldi LPs,

Upcoming product to fall under
the promotional umbrella are by
Fairport Convention, Georgie
Fame, John Martyn and John Mar-
fey.

Bee Caravan to
Visit 75 Cities

LOS ANGELES—A motorized
caravan which will call on disk deal-
ers from San Diego to San Francisco
is being employed by Granite
Records in promoting Molly Bee's
latest single and LP. Granite’s
Cliffie Stone says 75 cities will be
covered with Molly appearing at
most locations for store and radio
station visits,

Miss Bee pot her start on records
more than 20 vears ago, as a child,
on Capitol when she covered Jimmy
Boyd's "1 Saw Mommy Kissin'
Santa Claus” on Columbia.
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LEA ROBERTS'
Ravghter in The Recirn”
cesey »e Fee cva-of
il ovver Americos.

WGN, CHICAGO -WAMO, PITTS. - WABQ, CLEVE.
WMBM, MIAMI - WWRL, N.Y. - WVON, CHICAGO
WNJR, NEWARK - WCCO MINN. - WEBB BALT.
KMOX ST. LOUIS - WHAT, PHILA. WWIN, BALT.
KXOL, FT. WORTH - WTRY TROY - KNBR S.F |
WCHB DET. KCOH, HOUSTON - KDIA, SF
WING DAY TON - WJPC, CHICAGO

Caoshbox newcomer pick of rhe weelk

"Lea’s soulful vocals carry this Aretha-like up-tempo, R&B flavored cut that has
Roberta Flack overtones. Tough for this one to miss with the arrangement as Top 40
as can be. The combination of vocal strength and musical precision make this a winner”

Record Word cowver ppick

“Intriguing title comes to make a lot of crossover sense as this disc develops into
a hit-dripper for black and pop markets alike.The woman emerges
from the dynamically-produced downpour wearing a sunshiny smile:

Production and Souwnd by Spencer Proffer & Denny Diamnre

PA

Or United MArtists Records and Tapes
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Financial

KOSS CORP., Milwaukee,
posted record sales and earnings for
the fifth consecutive year,

Earnings increased 28 percent to
$1.310,609, or 76 cents a share, on
sales of $14,759,072, a 37 percent
gain, for the year ended June 30,
compared to earnings of $1,023,435,
or 60 cents a share, on sales of
$10,788,813 in fiscal 1973.

In the fourth quarter, earnings
were $297,080, or 17 cents a share,
on sales of $4,305,724, compared to
earnings of $243,951, or 14 cents a
share, on sales of $2,759,626 a year
ago, * Kk k

THE JUSTICE Department
wants to uphold the 10 percent sur-
charge and requested the U.S. Court
of Customs & Patent Appeals to

overturn a lower court decision
which held the surcharge was in-

valid.

Off the Ticker

The U.S. Customs Court in New
York recently held that the sur-
charge was an illegal action, If the
rulingstands, the government may be
obliged to refund 3500 million in
special levies collected under the
surcharge.

W r w

K-TEL INTERNATIONAL, Min-
neapolis, which merchandises music
through television advertising, ex-
pects to report a loss in the fourth
quarter that may result in a loss for
fiscal 1974.

The company said probable losses
were tnggered by inventory write-
downs and to write-ofTs of customer
receivables.

For fiscal nine months, K-Tel
posted earnings of $4.2 million, or
$1.06 a share, compared to earnings

of $3.3 million, or 82 cents ashare, in
1973,

- NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once avery few yaars, parhaps only once in a decade, somethi
and revolutionary comes along. In 1873, alter two years an
CIN-A-ROCK was created. Our fulllength Movie with special stop aclion
was synchronized to merge with our ongiflal Live Rock Musical. Tha CIN-
A-ROCK cast performed live while the movie played on. 20,000 cheeared its
introduclion. It soon gained national publicity and acclaim and has been
playing in movie theatres ever since. It opened up a whole new source
ol business for the movie theatre industry. Mow, additional promotars
are neaded in many slales to present this entertainmen! revolution that
does nol depend on big name—high cost parformears. You can bring it into
evary size movie Iheatre and cnlhqu in your state on an exclusiva basis for

of both big cities and small towns. We’ll
give your our formula, our powerful promotion materials, our training, and
the sensational CIN-A-ROCK show itsell including our major movie, for

one year on a royalty to us. Good

mass bookings in your stale.

Certamn states still open! Strike while it's hot!!

IMDIE-PIX RELEASING CORPORATION, BERT TENZIER, President
400 East 58ih Strest. New York City. New York 10022, [212] 371-2480

truly new
$500.000

Industry Workshop
Monday, Oct. 28

A full day's program
studying the state of
the industry . . . its
future. Featuring
leading government
and industry
authorities,

Education and
Information
Seminars—

Oct. 30 & 31

Two daily concurrent
8 AM—9 AM
seminars to explore
the changing
automotive
aftermarket covering
vital topics for buyers
and management.

More than 1200
Booths . .. over
100,000 products
Don't miss this gigantic
display of the newest,
most innovative
products from the
nation's leading
manufacturers.

6th annual show
Oct.29-31,1974
McCormick Place-Chicago

where you'll find out more about what's happening
today to affect the aftermarket of tomorrow

AUTOMOTIVE PARTS & ACCESSORIES ASSOCIATION
c/o Hall Erickson, Inc., Managing Directors
7237-3% Lake Street » River Forest, lllinois 60305

Social
Events —

‘74 Banquet

Spectacular

star studded
entertainment. Lavish
gourmet dinner,
dancing and cocktails.
Special functions for
the wives. Plus more
for everyone.

Win! Win!

MNew '75 car, luxury
vacations— $20,000
worth of fontastic
prizes in special
buyer's give-away
event on the

show floor.

Get Involved '74

Only APAA packs so
much education,
exhibition,
entertainment and
excitement into one
enormously valuable
trade show package.

SONY CORP., Tokyo, posted a
31 percent sales increase in the fiscal
third quarter ended July 31, but con-
solidated earnings were about the
same as a year earlier.

Eamnings and per share (Ameri-
can Depositary Receipt) were about
$22 mullion, or 13 cents, about the
same as last year. Sales increased 1o
a record $351.2 million from $268.1
million in the third quarter a year
ago.

Eamnings in the fiscal nine months
were $71.1 million, or 42 cents a
share, on sales of $1.1 billion, com-
pared to $68.9 million, or 4] cenis a
share, on sales of $780.1 million.

In the quarter, tape recorder and
radio sales increased 29 percent
from a year ago, audio equipment
and videotape recorder sales in-
creased 43 percent, and television
sales gained |8 percent.

L A S

RADIO SHACK contributed 62
percent of Tandy's total sales and 78
percent of divisional earnings.

Tandy Corp., Fort Worth, parent
company of the 3.000-store Radio
Shack chain, posted record sales and
an increase in earnings for the elev-
enth consecutive year in fiscal 1974,

Sales of continuing operations
were 32 79,081,738, an increase of 27
percent over fiscal 1973, and eamn-
ings of $27.518,192, a 29 percent
gain over last year despite substan-
tial losses in certain discontinued
operations.

For the fiscal year ended June 30,
Tandy reports earnings of $20.-
446,192, or 51.92 a share, after a
loss from discontinued operations of
$7072,000,

* w *

MOTOROLA, Franklin Park, 1.,
reports the civil suit filed by Zenith
Radio Corp. against several Japa-
nese firms and Motorola “relates to
marketing the Japanese manufac-
turers in the US."”

The suit challenges the sale of
Motorola’s television assets to Mat-
sushita Electric Industrial Co. Litd.,
Tokyo.

The suit, filed in U.S. District
Court, Philadelphia, alleges Matsu-
shita and Motorola violated U.S.
antitrust and antidumping laws. Ze-
nith asked the court to order Matsu-
shita to divest itself of assets ac-
quired from Motorola, and asked for
actual damages of more than 5300
million 1o be trebled as provided by
antitrust laws.

Beside Matsushita. other defend-
ants named in the suit were
Shibaura Electric Co. Ltd., Hitachi
Lid.. Sharp Corp., Mitsubishi Elec-
tric Corp., Sanyo Electric Co. Lid.
and Sony Corp.

Earnin

_Reports

SONY CORP.

Ard giv. to

July 31: Ll 1973
Sales S350 2000000 5268, 100000
et inoome 2, 30 0o 22300 00
Per share 13 all

nine=moanths

Sules 0, DO R R TR, L0, (K
Met income T, b B SO0
Per share 43 adl

a - Adjusted for & 15 percent stock dividend m
1974, American Depository Receipis,

Results have been computed at the ven's current
rate,

TELECDR INC,
Ist qgir. fa
Aug. M: ald74 1573
Sales SIT. 708, TES LU, Hiwts, 400
Met income BAT EoOD Bh3 RS
Per share ’ 3l 31

a- Includes results of Electro Rent Corp, acquired
in December 1973 on a purchase hasis.

_ Market Quotations__

Az of closing, Thursday, Septembar 26, 1974

1974 (Salew

High Low NAME P-E  oos) High Low Close  Change
20% 14% ABC 6.3 427  18% 18% 18% - Y
4T 2% Ampesx an 274 N 3% 3%  Unch,
A% 1% Automatic Radio 6.8 14 2 2 2 — %
9% 4% Awnet 26 369 5% 5% 5% + W
25% 10% Bell & Howedl A5 200 12% 114 11% Linch,
0% 25 CBS 9.1 1585 33% 31w 3% - 1%
4% 1% Columbia Picturaes - 17a 1% 1% 1% e |
3 1% Cralg Corp, 2.0 32 1% 1% 1%  Unch,
G 3  GCreative Management - 21 3% 3% a%  Unch.
52% Zi% Disnay, Walt 15 1368 25% 23% 230% — 2%
3 1% EMI a7 a7 1% 1% 1% — %
29% 18% Gulf + Wesiarn 35 612  19% 19 19% + %W
8% 3 Handleman 6.8 162 3% 3 . | — W
12% 5 Harman Ind. 25 B B T B + W
TH 2% Lafayette Radio Elec. 3.0 o8 i% 4% 4% - W
175 12% Malsushita Elec. Inc, 5.7 58 13% 13W  13% - %
2% 19% MCA 43 4T 1 18% 18% = 1%
16% % MGM 3.9 B0 12% 12% 12% + Y%
BOY: S1% IM 18 2038 55% 51 S5k — 3%
8l 1% Morse Elect. Prod 1.7 Ga87 2% 1% 1% - W
61 8% Moiorola i2 1051 40% 39% 39% = 2%
3 12% No. Amer. Phillips 3.5 137 13% 12%  12% - %
189% 8% Pickwick Int. 35 207 3% 6% B% — 2%
6% 2% Playboy 4.5 7 2% 2% 2% +
21% 10% RCA 5.1 2811 1M%  10% 11% + %
10% 5% Sony 11 2412 2] 5% 5% — %
25 8% Superscopa 2.0 217 10% 9% 9% + W 5
26 12% Tandy T8 426 15'% 14%  14% — %
B 3% Telecor 3.5 T 4 4 4 - %
3% 2% Telex - 623 3% 3% 3% - %W
2% 1 Tenna - 17 1% 1% 1h ineh.
104 &% Transamerican 6.3 1447 6% ] Gl + W
] 4% 201h Canbury 75 233 5% Gl L — W
1% 08 Viewlex — a0 4 11 14 + 04
18% 7 Warnar Communications 2.7 350 7w T T - %
3% 134  Zenith 6.3 1554  14% 13% 13% —
As of closing, Thursday, September 26, 1674
OVER THE VOL. Weak's Weak's Week's OVER THE VOL. Wesk's Wesk's Week's
COUNTER® High Low Close COUNTER® High Low Ciloss
ABKCO Inc. 25 H Y | M. Josaphson Toa% 4 415
Cariridga TV - - - - Schwarlz Bros. 5 * k. u
Data Packaging 32 & ] 5 Wallich's
Gates Learjet 93 5% 54 5% Music City - h b ]
GRT - 1 1 1 NMC Carp. - bl Y b
Goody Sam - 1% 1% 1% Cirrox 5 1% 1% 1%
Integrity Ent, - % W % Kustom 5 1% 1% 1%
Koss Corp. 44 5% 5% 5% Memorexs — 2% 2 2

=Dver-the-Counter prices snown are “'bid”’ (as opposed to "asked'’). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought
at the time ol compilation.

The above contributed 1o Billboard by Bache & Co.. members of the New York Stock
Exchange and all principal stock exchanges.

NARAS Votes For ‘Most Valuable’

LOS ANGELES—The local chapter of NARAS will honor studio musi-
cians and background singers for the second year with a most valuable player
award.

The awards will be presented at a ceremony in mid-November,

Ballots have gone out to all local members to vote in the second annual
event. Sidemen and singers are called “the unsung heroes/heroines™ of the
business by the local chapter.
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The Hues Corporation
rocked over 2,000,000 boats.
Now they’re rockin’

a brand new single.

“Rockin’Soul”

“l}ﬂ Records and Tapes
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General News

Group Oks Antipiracy Action

® Comtinwed from page |

from antipiracy to performance
rights—will be given an in-depth ex-
ploration duning 1975 hearings on
the general revision bill.

The Senate Copynghts Subcom-
mittee has sent word that it will go
along with the milder prison terms in
the House bill. This will avoid con-
ference delays and speed action on
the legislation needed to make pro-
tection of copyrighted recordings a
permanent part of the federal copy-
right law.

The recently passed Senate anti-
piracy bull, like its revision bill, pro-
posed maximum prison sentences of
three and seven years (Billboard,
Sept. 21).

The House Judiciary Committee
vote was 30 to 2 on the Kastenmeier
antipiracy bill. Rep. Robert Drinan
(D., Mass.), the chiel dissenter,
made his customary attack on the
record industry for alleged monop-
oly practices. He said that record

Dealers Find

® Continued from page |

ters of this year, but a cumulative
dollar increase across the board.

Dealers indicate that the customer
price whiplash is almost abated as
far as albums go, but that singles pa-
trons are still haggling over the 15 to
25 cent price jump. Most indicate
that with local and state tax, singles
are now over 51 at retail,

Typical dealer comments:

Rich Bullock, seven Odyssey
stores in three Wesiern states, based
in Santa Cruz, Calif.: “Unexpecied
excellent tourist business has
boosted our business 20 percent. We
know the tourist. He buys records for
his children. Luckily for us, the gas
crisis never really happened. We
have three stores set for 1975.7

Ron Horning, Record Hut, four

EWART ABNER

You and your gucst
are invited to be
our guecst (or dinner,
any night this week!
Call Joe D'Amore at

PATSY D’AMORE'S

VILLA CAPRI

165-4 148

6735 Yueea Street, Hollvwood

Top Echelon Music Business
Executive 25 years decision
making experience General
Management, Marketing, Dis-
tribution, International.

Billboard Publications, Inc.
Box #831
1 Astor Plaza
New York, New York 10038

companies should be given exclusive
ownership for only Tuc years, with
mandatory licensing to tape dupli-
cators after that period.

Rep. Drinan argued that the tape
duplicators could serve the public by
lowering prices, and providing
reissues of non-hit or older record-
ings, also benefiting performers and
music licensees. He said big record
companies and their record clubs
dominate the industry and "authors
and performers lose.”

His argument brought questions
from Reps. John Conyers (D.,
Mich.) and John Seiberling (D,
Ohio). They asked whether the
House revision hearings next year
would cover the public interest and
any antitrust aspects involved, in the
way the record industry will func-
tion under the copynight revision.

Rep. Kastenmeier assured fellow
members of the Judiciary Com-
mittee that there would be in-depth
heanngs by his subcommittee. Jus-
tice Department will be asked for

Sales Stay Up

Michigan stores based in Mt. Pleas-
ant: “We'd be up more than 1010 15
percent, if the two stores we closed
recently in Jackson and Flint had
made it. We unfortunately were in
downtown areas that need much ur-
ban renewal. We intend to open in
several malls in the next year.”

Lee Hartstone, Wherehouse chain
of 50 California stores, based in Los
Angeles: “We are not up 1 the 20
percent increase projected, but striv-
ing for it. Product is as weak as I've
seen it in some time. Our unit sales
are definitely afTected. We are near-
ing an oversaturation of retail stores
in California. Pnicing 15 ultra-com-
petitive.”

Brent Platt, Almar Book and
Record Stores, 40 stores nationally,
based in St. Louis: “The price in-
crease has set back our progress.
Based on our experience with hard
cover and paperback books, we've
found that our total dollar volume
there is now 535 percent paperbacks.
This proves buyer price resistance.”

Sam Shapiro, 37 National Record
Marts, based in Pittsburgh: “The
price increase hit us at Arst. but we
bounced back. We are up 16 per-
cent. Unit sales are down, but we are
working on IL"

Paul David, 30 Camelot stores in
19 states, based in North Canton, O.:
“We're up 24 percent. We are
stronger in the past six months. We
stabilized our profit margins by go-
ing to $6.19 on 56.98 product gener-
ally. Our internal inventory control
is better. We've broadened our in-
store promotion program. We had to
fight for it, but our co-op advertising
is about even with last year.”

Jim Spillman, Stereo Village, Bur-
lington, N.C, and Danville, Va.
“Textiles are conservative. Our Bur-
linglon store is way down, bul Dan-
ville is way up. Overall, we show
about a 20 percent increase, We are
getting about a buck markup per al-
bum now.”

Bob Meals, seven Target stores,
all of which are loacated in the black
areas of Los Angeles: “We are down
15 percent. | would attribute it com-
pletely to the higher prices. Where
our customers bought up to seven al-
bums, they are now buying ones and
twos. We sell singles for 95 cents in-
cluding tax, but we are still getting
lots of gripes.

Jim Greenwood, 11 Licorice Pizza
stores located in a 40 mile radius in
greater Los Angeles: “We are up
substantially. The price rise has had
its effect. We are maturing. We have
our advertising and marketing func-
tions together.”

comment not only from its Criminal
Division (on the record piracy ques-
tion), but also from the Anti-Trust
Division on any monopoly aspects.

“The public interest in copyright,
beyond the owner and user groups,
needs to be considered in depth™ he
said.

But Rep. Kastenmeier demol-
ished much of Rep. Dnnan’s lape
duplicator argument by pointing out
that unduthﬂrlzf:d tape duplicators
who do a $300 million a year busi-
ness do not make copies of out-of-
press or non-hit recordings, or of
“finer works™ that do not become
hits. The pirates siphon off the top
hits while they are at the head of
the popularity charts.

To Rep. Drinan’s contention that
performing artists “don’t under-
stand the copyright law,” Rep. Kas-
tenmeier said today’s artists and
their representatives are “highly so-
phisticated™ about the law. Many
form their own recording and pub-
lishing companies, “If any perform-
ers and composers felt they were
disadvantaged by the law, they
would have testified at House hear-
ings in 1965 on the revision bill, and
1971 and 1974 hearings on the
House antipiracy bills.”

Finally, Rep. Kastenmeier
pointed out that the Constitution it-
self—like it or not—has deliberately
assured a monopoly for copyright
owners for limited periods of time, in
order to provide incentive to pro-
duce further works. Wholesale pirat-
ing kills that incentive.

Rep. Kastenmeier hopes for an
carly vote on the antipiracy bill. He
will also hold hearings on the in-
terim Senate bills which were passed
by that body, since the House can
not act on a revision bill this year.

One would expend expiring copy-
rights for two years, and another
would establish a commission to
study new technological uses of
copyrighted materials. An individ-
ual Senate antipiracy bill was in-
cluded, but the House will vote on its
own H. R. 1364,

Rep. Kastenmeier is not person-
ally in favor of extending the expir-
ing copyrights for another two years,
but says he will go along with the
majority, if the other members of his
subcommuittee feel it is beneficial.

MCA Sizzling
In South Africa

LOS ANGELES—Strong promo-
tions have turned four recent MCA
Records singles into double “gold™
disks in South Afnca.

Lee Armstrong, vice president
and director of International for the
label, says that Gallo Lid.. MCA's
oldest licensee, has scored more than
100,000 sules on Dobie Gray's single
“Loving Arms.” while Rick Nelson’s
“Garden Party” is over 60,000 in
sales. Normally, a single has to op
only 25.000 to achieve “gold™ status
in South Africa.

Gallo is headed by Peter Gallo
and, because of his energetic work
and the work of his staff, Gray is
slated to do a concert tour of South
Africa in November. Gray's “Drift
Away” 185 over 50,000 in sales there.

MCA also scored with Neil Dia-
mond’s double LP set “Hot August
MNight,” going more than 50,000 sets,
and largely because Gallo's team or-
ganized a "Hot August Night” com-
petition, giving dealers a chance to
win a diamond for selling Diamond,
then backing the promotion with T-
shirts, in-store displays, and radio
tie-ins,

=

S5R Photo
SUPER GUITAR-IST—Johnny Winter aimost met his match when Harmony
House of Chicago delivered him its extra large size guitar. The guitar measur-
ing just short of nine feet will be featured on his upcoming album, although it
presented quite a playing problem at first. After some careful practice on the
instrument, Winter finally conquered it and produced some interesting
sounds.

ASCAP VWill Raise
Performance Pacts

® Continued from page |

are getting off cheaply at the present
rate.

He intimates that the board is
studying the possibility of raising the
annual rate to hotels in the over 31
million talent outlay.

Hamilton also explains that the
board is working with James Cleary
who is spearheading a campaign to
re-evaluate ASCAP's many branch
offices,

President Stanley Adams concen-
trated in his speech for the most part
on revenue-building domestically.
U.S. college campuses are targeted
by ASCAP, as promised for several
years by the ASCAP chiel executive.
Exempted now specifically from the
educational agreement umbrella
now in effect with 220 colleges and
universities—are concerts and per-
formances given by professional
groups and individuals, now li-
censed as full-fledged commercial
ventures and auwtomatically logged
and not random sampled by outside
consultants as heretofore.

The future licensing of college
and university community orches-
tras is also being investigated,
Adams said.

A new five-year agreement with
metropolitan symphony orchestras,
those whose annual budget ranges
from 5100000 to $1 million, effec-
tive Oct. | through Sept. 30, 1979,
calls for a licensing fee of nine-
tenths of one percent ol boxoffice
receipts the first three years, with an
increase 10 one percent the last two
years.

A new five year contract with ma-
jor orchestras, those with an over-§1
million budget, i1s being negotiated,
Adams adds. He states ASCAP now
has over 900 concert series covered
by license, which fee is determined
by the size of the auditorium and ad-
mission cost.

The current lengthy negotiation
with Muzak over the background

RCA Unshutters
Christmas Line

NEW YORK—RCA Records will
introduce its fall and Christmas
product at a series of five regional
marketing and promotional meet-
ings this week. Locations are Glen
Cove, N.Y., Miami, Indianpolis,
Dallas and San Francisco.

Sessions will be helmed by Jack
Kiernan, division vice president,
marketing. Also participating are
Tom Cossie, promotion chief; Larry
Gallagher, in charge of country mu-
sic sales; Topper Schroeder, man-
ager of album and tapes sales; Tony
Montgomery, head of national sales;
and Morty Gilbert, manager single
record sales,

music franchisor’s attempt to lower
the license fee because of alleged
competition from FM radio (Bill-
board, March 2) is stalemated by the
Supreme Court ruling in CBS vs.
TelePrompTer. This ruling favored
the cable operators and 20th Cen-
tury Music but hurt copyright own-
ers. In the appeals decision, the court
held that the cafe furnishing re-
corded music via a loudspeaker and
radio is not “performing,” attacking
the long-time 1931 Buck vs. Jewel-
Lasalle precedent.

Adams points out that VAAP rep-
resentatives, with whom he visited in
Russia earlier in the year, will visit
the U.S. later in 1974 to sew up re-
ciprocal licensing agreements,
Adams feels the new Soviet licensing
agency, which controls all creative
literary and song compositions, will
give a full share of its work to
ASCAP.

Adams calls the possibility of
enactment of a new copyright law
“brighter today than anytime since
1967."

LITTLE
LP's

We also make big
LP's—45 s-8 lracks—
casseties

disk-
makers

Write for Price List
New York Office
160 East 58th St. (212) 966-31185
Philadelphia Plant,
925 N. 3rd Street, Philadelphia
L\. {215) MA 7-2277

We create great ads, album
covers, tape labels, catalogs —
You name it, We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & sarvice maan.

160 East 56th Street Dept. A3
\\HT C,NY 10022 Tel: 758-3232

Supplyng tha graphic needh ol the record indmtry bor 20 yuars.
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Joel Whitburn’s
Record
Rescarch
Report

In a senss, it would be sasy to com-
pare the music industry’s recording
artists with our nation's professional
athletes . .. the struggle to reach the
top—and stay there . . . the accolades
of the super star . . . the underdog
who can upset the best at a given
time . . . and the comeback—every-
one's senfimental favorite.

And in music, 25 in most major sports,
strategy is planned and changes
are made before embarking on a2
new season with the experis trying
to envision what will take place and
who will come out on top.

In the spring of this year when going
over the chances of success for re-
cording artists, the following names
would surely have been cast out by
most experis as having a shot at the =
top of the charts in 1974: The ==
Righteous Bros.; The Tymes; Step- ==
penwolf: Paul Anka; Dionne War-
wicke; and Andy Nim. | guess we all
counted Andy out years ago—a teen
idol who had several hits and then
proceeded to fade into that mystical
world of artist obscurity. A world
that holds artisls like Lesley Gore,
Duane Eddy, Bobby Sherman, Gogi
Grant, Fats Domino and on and on
. .. Where are they now . . . can they
make it back to the top again, some-
how, in 1975, And will they be there
al the end of the year to grasp an
award as an honor for contributing

so much greatness to their profes-
sion.

Trivia Question #24:

In 1956 thers were 6 versions sach
of 2 different songs on the “Hot 100"
#t the same time. Name these 2
songs, one from an ‘opera’ and one
from a ‘movie.'

WV N3TI09 FHL HLIM NV JHL,
w UVLIMOW) W30 ANN3d
JIUHL FHL WOYS INIHL, 1ensuy)

Copynght & [974 by JDEL €. WHITDURN and
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British Seek Ways to
Cunrtail U.S. Cutouts

® Continued from page 1

ported from the U.S. He fears it may
proliferate if left unchecked.

The difficulty arises when Ameri-
can cutouts are sold at low prices on
the English market while domestic
pressings of the same titles are still
being offered at full price. The going
retail price of the imports is little
more than half that of their British
counterparts, says Bridge. If made
generally available they can cut seri-
ously into regular sales.

He points to a recent case where
Phonogram in England claimed se-
vere losses on a Rod Stewart album
due to retail competition from low-
cost Mercury pressings of the same
item imported by cutout specialists.
Ironically, both companies are sub-
sidiaries of the same international
parent.

Bridge concedes that his proposal
would entail some changes in the
customary way cutout disposal is
handled by American manufac-
turers. Usually, at quarterly or semi-
annual intervals, the records are as-
sembled in large groups and ped-
dled at bulk prices without a sepa-
rate accounting kept of specific
titles,

But Bridge believes that comput-
erized inventory controls, now be-
coming more common in the indus-
try, should make it relatively easy to
segregate appropriate deletion mer-
chandise. These titles could then be

offered on a first-refusal basis to
Briush producers.

English companies may well be
willing to pay more for these “ac-
tive” deletions than American cutout
exporters, Bridge feels. The British
manufacturer could then sell the
records in his own market in a con-
trolled way and at prices that would
not provide damaging competition
to his own production.

Bridge suggests that his plan
could be extended to Canada as well
as to the UK. The Canadian
Recording Industry Assn. has
recently launched a drive to stem the
import of cutouts into their country
(Billboard, Sept. 7).

In the UK., relatively few dele-
tions enter the marketing chain, pri-
marily due to a tight lid on return
from dealers. Records are normally
shipped on “firm invoice,” with re-
turns limited to “faulties,” says
Bridge. Only a few companies offer
any return privilege at all, and even
in these cases it is limited to a margi-
nal 5 percent of purchases.

Bridge sees a cooperative working
relationship between American and
British manufacturers as the only
practical solution to the cutout prob-
lem. No povernmental restrictions
apply. Cutouts may be freely
shipped into the U.K. so long as im-
port duties are paid and a small roy-
alty paid to the British mechanical
collection agency.

Screen Gems Builds
A Standards Catalog

® Continued from page 3

more than can reasonably be ex-
Fn.:'r.ed. With standards, we have the
Income base to carry us over any
lean periods.”

Eight songs in the company's
catalog have already topped the su-
per-standard barrier of 1 million
performances logged by BMI, an
achievement that doubles all sub-
sequent payoffs by the performing
rights organization.

To bring other songs close to this
rarified category calls for constant
promotion on several levels for all
likely candidates, Robinson notes.
Screen Gems national promotion
vice president Danny Davis, head-
quartered in Los Angeles, is given an
annual budget of $50,000 to $75,000
to employ record promotion men
whose sole function is to stimulate

Philius Couples
Book and Songs

NEW YORK-—Philius Produc-
tions here has expanded its oper-
ations to include the marketing of
record and song book packages via
TV mail-order, with distribution
through dealers to follow later.

Introduction of the firm’s first
book-disk set is slated to begin in
Eastern markets later this month, ac-
cording to Dick Stern, Philius presi-
dent. It features “Songs of Inspira-
tion," an album of 10 songs
performed by the All-Philadelphia
Boys Choir; and the song folio, con-
taining 31 tunes, produced under an
arrangement with Robbins Music
Corp. Sales price for the combined
package is $6.95.

Next book-disk package to be of-
fered by the firm is devoted to
Christmas material and will also fea-
ture the choir, an exclusive Philius
pactee. Company chairman is Nich-
olas Pappageorge.

regional radio play on new records.
A close liaison is maintained with
record company promo staffers to
coordinate field effort.

This readiness to expand its own
funds to supplement what is nor-
mally the record company’s func-
tion, often returns unexpected divi-
dends, says Robinson. “For one, it
gives us an edge in getting new ma-
terial recorded since the manufac-
turer knows we are going to help
push his product.”

One of the more successful de-
vices used by the publisher has been
to assemble and distribute promo-
tional LPs containing cuts of com-
mercial recordings of Screen Gems
copyrights. This is done in two ways.

On one series 20-second cuts from
as many as 101 tunes are pro-
grammed on a single LP for free dis-
tribution to independent producers,
artists and record companies. The
purpose here is to stimulate cover
records. And it works, says Robin-
son.

In another series, complete cuts of
hit records from a vanety of labels
are put on an LP and shipped free to
radio and TV stations. Seven of
these promotional albums have
been produced to date, and others
are in the planning stages,

Despite these devices, the com-
pany is still committed heavily to the
more traditional publisher use of
professional men. There are eight
full-time executives performing this
function—securing new records and
seeking out material—under the di-
rection of vice president Irwin
Schuster.

When do you have a standard? If
you have more than 10 different
recordings in two or more musical
categories of any single tune, and
you are still getting new cover action
after three or four years, you can feel

pretty sure that the song has arrived
as a standard, says Robinson.

General News

HOOPLE HAPPENING —Guitarist Mick Ronson was announced to the U.S. as
the newest member of Mott the Hoople at a special press conference held in
New York. Pictured expressing their good wishes to Ronson are, left to right,
Columbia Records president Irwin Segelstein; Columbia Records vice presi-
dent of alr for the east coast, Charles Koppelman; Hoople member lan
Hunter; Ronson; and group manager Fred Heller.

LP SERIES REVIEW

i [
Photo by Dagmar

Vee Jay Digs Rare Vintage ‘

Jazz From Its 50s Vaults

LOS ANGELES—Vee IJay
Records has always been a wealth of
the best in rock, blues and jazz and
now, back in full scale operation,
they have issued a fine set of some of
the best jazz artists in history,
dubbed the Epitaph Series.

Each disk is packaged in an al-
tractive silver jacket and features
fine cover shots of the artists. Liner
notes, divided between Leonard
Feather and Foster Johnson, are in-
formative and to read. Each
disk lists at $5.98, with the exception
of a double Duke Ellington set
which lists at $6.98.

The Lee Morgan set offers some
of the best of the famed trumpeter,
with a backup band including the
likes of Wayne Shorter and Jackie
McClean. This LP showcases high-
lights such as “Short Count” and
“Cry Of My People,” all recorded
during Morgan’s short life.

Bassist Paul Chambers, who died
at the age of 34, shows just how
much of an instrument the bass can
be on his LP, featuring songs such as
“Awful Mean." Star backup men
here include Cannonball Adderley.

The brilliant three-fingered gui-
tarist, Django Reinhardt also gets a
set. Many of today's top guitarists
still list Reinhardt as a major in-
fluence and this set, with cuts such as
“How The Moon,” shows why.

Bunny Berigan, the superb jazz
trumpeter, gets his own set and

serves up the likes of “Sing You Sin-
in his own distinctive style,

ners”
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while John Kirby offers a fine sey
with his smaller orchestra.

Saxophonist Glen Gray is show-
cased with a big band including the
likes of Pee Wee Hunt and moves
through such pieces as “Black Jazz™
and “OI' Man River,"” while pianist
Art Tatum also gets an LP, high-
lighted by matenal such as “The
Man I Love” and “Tea For Two."”
Tatum has been called an influence
by many, and this set offers good
reasons why.

Another pianist who gets good ex-
posure is Wynton Kelly, working
with stars such as Wayne Shorter
and Lee Morgan on cuts such as
“Sassy” and “Make The Man Love
Me.” Trombonist Russ Morgan also
gets a showcase, with cuts like “Bye
Bye Blackbird” standing out.

Finally, there is a deluxe double
set featuring the great Ellington. In-
cluded are such marvelous tunes as
“Take The A Train,” “I Hear A
Rhapsody™ and “Love You Madly™
with a vocal by Betty Roche. These
constitute a number of older Elling-
ton cuts, and they offer proof that
his genius has been a major factor in

the progression of music of all kinds.

Sound 1s fine on all of these pack-
ages, and they work as fine musical
offerings as well as historical docu-
ments. With Vee Jay again moving
into full swing, one would hope the
company will continue to pull into
its vaults and release more material

as fine as this. BOB KIRSCH

Bamm Block pho
PRISON POWER—Polydor Record’s Power of Attorney, a group consisting of
nine musicians from Graterfard Prison near Philadelphia are pictured with
their management at a press luncheon held in their honor in New York. The
group was discovered by Bill Cosby and Pennsylvania state mnhti“
Jim Kelly and a portion of the proceeds from the musicians’ salaries will be
donated to the prison inmate welfare fund for all the residents of Graterford.
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Lunch With The Editors of Billboard

CBS’ Irwin Segelstein

One year after the former CBS-TV executive
took over Columbia Records he’s become
an aware music man. Check out his views.
Irwin Segelstein was a programming vice president at CBS-TV when he was selected to

replace Clive Davis as president of CBS Records on the Memorial Day weekend of 1973. In his
first year in the record industry he has had to do some on the job training, he admits to learn all

the intricacies of the music field.

During his Luncheon With The Editors Of Billboard in Los Angeles, Segelstein cautiously
and carefully answered questions about CBS and the industry from a number of Billboard edi-
tors including Lee Zhito, Eliot Tiegel, John Sippel, Nat Freedland, Bill Wardlow, Bob Kirsch and

Claude Hall.

On The Appointment of Bruce
Lundvall As The Label's First
General Manager

“Some things happened in
the last year to make it a little
more difficult to run a record
company as entirely a ocne-
man show. Among them:
matenal shaortages, crnisis in
vinyl and manufacturing.
Now we have to pay a lot
more attention to these
things so a lot of my time has
gone into that. Another rea-
son is that | just think the
marketing and a&r operation
has to be better integrated
and Bruce seems to be the
right man to be able to
coordinate these areas of
marketing, sales, promotion
and afr."

Weren't these functions
integrated before?

“Yes, but under one person. Other than me. It just struck
us as the right way to run a business our size is to delegate
responsibilities in several areas as Walter Dean is responsible
for business affairs. It doesn't mean ['ll be less into things.
Hopetully I'll be more into things and I'll be able to pick and
choose what | can do."

Who reports to you now?

“The finance people, Walter Dean, Don Ellis and the Epic
a&r operation, Ron Alexenburg in sales and distribution for
Epic and Lundvall."

Who reports to Lundvall?

“Alr, sales, merchandising and promotion.”

On CBS' Retention Of The SQ Matrix Quad System

“SQ has represented some pretty good sales tor us. We
have a vested interest in SQ but | don't have any long:-term
interest in having the fight between the color wheel and the
RCA color system. We're talking about 4-channel sound and
what we're all interested in doing, hopefully, 1s seeing whether
there i1s a market for 4-surround sound. We think it's the best
system so we're releasing in SQ. Other people agree with us,
few don't."”

Why hasn't quad taken off spectacularly?

“Well | don't know, it's not a quantum jump as mono to
stereo was, or as the LP was. How do you know it hasn't taken
off? That's an assumption. There is clearly interest as the
hardware sales show. But some of the retailers feel that the
public is confused.”

Isn't Columbia contributing to the confusion by carrying
this battle between matrix and discrete?

“We're trying not to. We're trying to discuss quad in its ge-
neric rather than its specific terms to help take some of the
confusion out.”

On The Home Video Market

s it conceivable that just as CBS disengaged itself from
EVR that it will do the same thing with SQ and swing to CD-4
to unify the industry with one system?

“CBS disengaged itself from EVR because it was losing
money. It was a terrific piece of technology. Why don't you talk
about the videodisk? It sits there as a piece of technology and
nobody wants to make a software effort. It's only RCA that's
sitting there with all that hardware stuff.

“If there will be a market for an audio/visual home experi-

‘If there will be a market for
an audio/visual home expe-
rience, CBS, with its various
creative parts will be a major
factor.’

ence on some sort of recorded medium, | think you'd have to
make the natural assumption that CBS Inc. as a corporation
with its vanous creative parts will be a major factor in that we
hawve the capability to bring to that kind of new technology a
great deal of assorted skills from all directions, both market-
g and creative. 5o that when there's a tuture, if there is a
future, there's no doubt in my mind that CBS will be a part of
it.

“And we are deeply involved in trying to study and deter-
mine the future and to figure out how we can participate in it

Billboard photos by Stan Troutman

best, not on any kind of dwisienal basis, but on a corporate
basis."
On A New Plastic LP Jacket

Is CBS getting ready to come out with a styrofoam album
jacket?

“| think we're looking into it. If this new pack solves prob-
lems of weight and size and all the other things, including
something as simple as making sure that the record grooves
don’t get squeezed into the tightly packaged pack then it will
become a norm and we will have to figure out how to make
them look as attractive as the kind of things we market now. |t
clearly has the simplest application in things like mail-order
and record clubs. It's lighter in weight and it's well protected
and doesn't get beat up by the postman as he folds it and
sticks it in your box on RFD number three in Des Moines and
in packages at Christmas time.”’

On TV Advertising As A New Medium

“Telewision does sell goods. The record business, as a busi-
ness, has not really been nor has it had the need to be a so-
phisticated marketer in the sense that General Mills or Procter
& Gamble has been a sophisticated TV marketer.

“We're not going to plunge into TV because it's there.
We've done a few tests, we've had in some cases good results,
in some cases bad results. We're into a television test at retail,
use of television, marketing of television at retail and we're
going to measure those results, And | think we can sell records
that way, But | don't think we can sell all kinds of records that
way."'

What kinds of records are you selling that you've had good
results with?

| don't think | want to tell you that.”

How about the bad ones?



“| don't want to tell you that either.”

What kind of testing was it? Was it in a specific market?

"“Yes, there were various branches that tried one thing or
other things.”

When you speak of being sophisticated in TV marketing,
what do you mean?

““You can get a targeted audience at certain times by buying
adjacencies. We can try to buy them near the music shows on
television on a local basis. All the know-how that any major in-
dustry has built up, from automobiles to breakfast cereals to
the soaps—this is the kind of thing that we're expecting to

build up on the record side, to be at least as professional in
our use of the media as the other marketers are.

“And | don't think the industry has had the need to do it
because there's an essential difference. We sell a product
about which our buyers are really quite a bit more passionate
than they are about some of the other products so that our job
hasn't always been that hard. But we still have to put together
as many facts as we can as to who goes into stores and who
buys what."

On Data Gathering

Have you used the Discount Record chain (which CBS owns)

to discover who buys what?

“No, we have not used them. It's not a division | have any
responsibility for. Because we have a very tight and well or-
ganized branch system and we have some superior people
running our sales force, we can get some pretty good input on
what is really happening in the marketplace by just old fash-
ioned questioning and guys going into racks, one-stops, retail
stores, department stores, mass merchandisers, and we can
get some feel as to what's happening or moving.

“l just think that in order to make a profit in this business,
the record companies are going to have to face growing up
and considering themselves, at least partially on the sales
side, a business.”

On Growing Up

"“We have to remember that we are a $2 billion industry—
that's suggested retail list which is one of the fictions of our
business. Growing up means knowing how to be efficient in
your marketing operation so that you and your customer can
be better at the buying and selling process so there's a better
margin for everyone involved. We just have to get better at
marketing. We have to be as good as all the other businesses
in the United States are.”

On TV Rock Shows

“They're not a record experience nor are they a concert ex-
perience. Nor are they dull. They're a television experience.
And you have to deal in those terms. And there is a problem
and it's not unique to rock shows. Television tends to be a cool
medium.

“It's a medium of Perry Como and Dean Martin. It's not a
medium where Sammy Davis makes it. Just as Ethel Merman
could never make it in films, but is fantastic on stage. You see
a guy sits at a board in television and every time it really gets
great, he keeps riding the gain down. It blands everything

down and that's what wrong with the shows, the excitement
of the live performance is missing.

“The sound, the mix, it tends to be bland. It's blanded de-
liberately because of signal problems and transmitter cutoffs
at the low and high frequencies. So that some of the acts find
some of their energy, their vibrations and excitement is lost.

“Well, a lot of acts are upset about that. So the choice has to
be made as to whether the act gets more than it loses by going
on. It is obviously not as exciting to watch group X appear on
‘Iin Concert’ as it is to see them at the Felt Forum or at the
Troubadour because the medium is totally different. But it
may be better to see them there than not to see them at all.””

How important is the appearance of an artist on one of
those TV music shows in launching his career or increasing his
record sales?

“The answer is we have not been able to measure any ap-
preciable record sales directly related to an appearance on a
Friday night on 'In Concert’ in terms of Saturday sales. Maybe
it's because we don't tie in well enough at our point of sale
level and maybe it's because it's not really effective. | don't
think we know the answer to that."

Why doesn't CBS have a rock music show on its network?

They're doing very well with what they're doing. ABC

FX;

doesn't have a show on the air because they have the greater
good of music at heart. It is because in simple terms, ABC has
thorough disaster at late night. Not in terms of quality of pro-
gramming. Merely in rating terms. So they go to another for-
mat. 'In Concert’ is not a hit in television terms.

“It's only if you're in the music business that you think it's
important. If you're in television you think Johnny Carson is a
hit; you think the ‘CBS Movie’ is a hit. ‘In Concert’ is third in
the time period. It is terrific for people in the music business
because we're dealing not with total audience terms but with
a targeted audience. But you don’t really for one moment be-
lieve that the other networks are keeping music off because
it'll do well. They're keeping it off because they don't think it
will compete. They won't take Carson off for a music show.

“There is nonetheless some impact. ‘Midnight Special’ is
not competitive, it's on after all the other shows go off the air.

TV rock shows are ‘blanded
deliberately.” TV ‘tends to
be a cool medium. You see a
guy sits at a board in tele-
vision and every time it really
gets great, he keeps riding
the gain down.’

In"other words it's station time. If CBS could recapture more
station time they'd put music on."”
On Musical Trends For Tomorrow
Our art is a reflection of ourselves. We swing from a Spock
way of raising children to an anti-Spock, from permissive to
non-permissive. And that's true in the arts. We have been

through a counter reaction to the things that took place in
music in the 60s and now we're waiting for the next reaction,
action and reaction. When a guy sits down to write a song
today he's not writing commercial music. He's writing what
he wants to write.

“| think the Tin Pan Alley days are over. We're going
through some shock waves today and it will inevitably find its
way into the drama and the music of tomorrow. But nobody
can project it or predict it will happen."

On Signing Distribution Deals

"We are not going to market labels as a way of making a
living unless, and this is very important, unless the people we
work with have a capacity to bring us something that we can-
not do for ourselves. | mean there is no way that a short, fat
Jewish kid from the Bronx is going to produce the kind of mu-
sic that Philadelphia International produces for us. And there
is no way we can bring to it a relationship with Kris Kristoffer-
son such as Fred Foster can bring to it.

“So that labels are something we will market because they

bring something unigue and special to us and not because 15
we're going into the business of delegating to others the pro-
duction of music.'

On the CBS-Melodiya Deal

“This is an opportunity to release some extraordinary art-
ists in the United States. . . . | don't know that they'll let me
into the Soviet Union because all my rabbinical contempo-
raries will be jailed, no doubt. | have no intention of going
there myself."

Would you be making available to other labels distribution
into Eastern European markets? You're sort of a Marco Polo
or Kissinger in that you've been able to open and establish a
bridge into Communist bloc countries.

| hadn't thought about it at all. I'm not sure I'm that phi-
lanthropic. Maybe Walter Yetnikoff would like to try it."”

On Classical Sales

“In the last 15 months it hasn't changed one way or an-
other. It's not without profit but it isn’t really exactly a major
profit area. But over a long period of time there is profit. We
do it because we're a full-line record company. We do it be-
cause its part of our obligation and charter."

On the Black Composers Series

What kind of sales have you had?

“We got a lot of nice press. As for sales it's been probably a
total disaster. But | wouldn't say that. It was something we
wanted to do and we did it and we sold some records. What
happens is, of course, that classical music tends to have a
long life."

On His Ideas For Leaving His
Imprimatur On The Label

Do you look forward to the Segelstein era at Columbia as
leaving some kind of mark?

‘“You're asking the question too soon. | can't think of any-
thing witty to respond with. I'm not sure | ever think of leaving
my mark. That's too arrogant an attitude. | think there are
things worth recording and | think we have always recorded
something that needs to be put down and inevitably there will
be things that need to be recorded totally without respect to
whether they make a profit.'

On His Transfer From Television To
Records To Replace Clive Davis

(Segelstein says he doesn't know the sequence of events
surrounding Davis being fired and his being called by some-
one at corporate to ask if he was interested in working for the
record division).

| had come to work at the television network in 1965. | was
the vice president in charge of programs in New York and |
worked at that job for a while and somewhere along the way |
got promoted into a job that extended my responsibilities be-
yond just New York programming to include all current pro-
grams on the schedule. So that the guy | worked with, Fred

auvosaTg v.61 'SH3BO0L00

‘We’re going through some
shock waves today and it will
inevitably find its way into the
drama and music of tomor-
row. But nobody can project
it or predict it will happen.’

Silverman, and | sort of split up television. He focused on the
development side and | focused primarily on current pro-
grams.

| supposed they wanted someone who was not a lawyer,
someone who had background in talent relations. | tend to be-
lieve that dealing with artists is probably the same whether
they are in television, records or publishing. Anyway some-
body thought | might be a reasonable choice."

How do you get on the job training when you're the presi-
dent of the company?

“It's very hard. You just ask people what that means or why.
What you do is listen to a lot of radio and you listen to a lot of
records and you read a lot of magazines and you work very
hard and you talk to as many people as you can and see if you
can telescope the whole history of music into one year."
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Talent

Soviero Plots New
Policy at Max’s K.C.

By JIM FISHEL

NEW YORK-Max's Kansas
City, renowned music club here, has
resurfaced under new management
with immediate plans to totally up-
grade its music policy. The club was
sold more than a month ago after its
current owners filed bankruptey,
and new owner Don Soviero came in
with a total restructuring job on his
hands.

Soviero is no stranger to the enter-
tainment industry as he has been as-
sociated with a number of related
projects in the past 20 years includ-
ing the formation of a production
firm with Monte Kaye, Fhip Wil-
son's manager; presentation of con-
certs in Massachusetts and upstate
New York featuring Bob Dylan, The
Rolling Stones, among others; own-
ing and operating the entire Music
Inn complex in Lenox, Mass.; own-
ing the Berkshire Music Barn which
presented the top musical acts of the
early 1960's; owning the Shaw Art-
ists Booking Corp., one-time home
of most top soul acts; and turning his
Potting Shed supper club into a
well-known place which featured a
mixture of music forms on the stage.

He once presented flamenco gui-
tarist Carlos Monotoya, jazz pianist
Ray Bryant and bluesmen Sonny

Solo Acts
Signed by
N.Y. Uris

NEW YORK—Broadway activity
is not just limited to musicals and
this season will see a number of solo
artists appearing at legitimate
venues. Following is a list of acts
firmed to perform at the Uns the-
ater:

Andy Williams and Michel Le-
grand Oct. 16-27; Henry Mancini
and Anthony Newley, Oct. 30-Nowv.
10; Johnny Mathis, Nov. 13-24;
Fifth Dimension, Nov. 27-Dec. 8;
Bill Cosby and Dionne Warwicke,
Feb. 5-16.

In for shorter stays at the Uris are
Ennco Macias, Oct. 1-6; Tempta-
tions, Oct. 8-13; Raphael Dec. 17-22.
James Nederlander Productions is
promoter.

Charles Aznavour, French enter-
tainer, will appear at the Minskoff
Theater for two weeks, Oct. 15-27.
His newest LP, “Tapestry of
Dreams,” has just been released by
RCA Records.

Unsurpassed in Quality

GLOSSY | 10%¢
PHOTOS

1000 LOTS
1000 POSTCARDS g0
100 &x10

CUSTOM
COLOR PRINTS
$175

COLOR LITHO
per 1000

COLOR POSTCARDS $120
per J000
MOUNTED

ENLARGEMENTS ;"'é o A

A Divigion of JAMES J. KRIEGSMANN

165 W. 46th St., N.Y. 10036

(212) PL 7-0233

Terry and Brownie McGhee, all in
the same concert. This is the same
musical concept Soviero says he'd
like to see work at Max’s,

“In the very near future we will
begin several plans which will re-es-
tablish Max's as a music leader in
New York,” he says. “These will in-
clude a Sunday jazz brunch with
top-name musicians and a rework-
ing of the musical schedule which
will feature all types of music, in-
stead of being restricted to one or
two,”

Max's Kansas City has been
known for years as one of the top
music spots for showcasing enter-
tainment here. But it began to fade
more than a year ago, when the
quality of the club and the entertain-
ment it was presenting began o
fade,

Plans to redesign the upstairs con-
cert facility of the club are being
readied, but this will not take place
until the rest of the club is fixed up.

“We are improving the menu, $o
that people will come here 1o eat as
well as listen to music,” says Soviero,
himself a master chel. “There are
really so many changes needed with
this club, but it takes time.

“Still, I know we can do it here be-
cause the club is so perfect and with
the help of the record industry, |
know we can make it happen again
in a better way."”

Talent

CHICAGO

Forum, Loz .-i'ngefes

It was truly like favorite sons returning home
from a long journey when Chicago played here
for the first time in three years for two sold-out
dates at the 19.000-seat Forum Sept. 21. Moth
ers and fathers, sisters and brothers, all turned
oul and welcomed each successive tune with
such fervor that the Forum miermittently shook
in time o the music. Bul the crowd seemed Lo
be applauding their own familiarity with the
band's material rather than the band's technical
grace, as the eight-man unit drifted i and oul
of sloppiness.

It must be said that when Chicago was cook-
ing, they were hot enough to scorch acreage and
the fever pitch of audience reaction was height
ened by the large, double-screened images pro-
vided by a three-man unit from Joshua Tele-
vision.

Every song they played, from “Beginnings"”
and "Does Anybody Really Know What Time It
Is" off their first album, right on up to material
from “Chicago VII," was delivered with genuine
excitement. Lead singers Peter Cetera and
Bobby Lamm received instant kudos as they
broke into their respective hits, and Terry Kath
led the band with his assured guitar. The sound
system was magnificently well-balanced for a
hall as large as the Forum, adding depth to their
endeavors.

Chicago’s ability fo float pleasurably from a
gentle flute interlude into a rock jam with three-
part horn accentuations added to the charm of
the unit's performance. The addition of a Bra-
rilian percussionist to the band brought life to
same of the quieter moments of their two-part
sef, though at times, his pacing caused musical
lime-warps.

And for some unknown reason, the hom sec.
tion occasionally fell behind in their iming, but
the audience paid Iittle attention to such hap-
penings as they cheered their heroes on,

As the band left the stage at the end of their
show, a huge Chicago-logo balloon inflated, as
the audience marveled al the sight, hands
clapping and feet stomping for close to a four-
minute encare demand. Chicago returnad for a
well-intentioned, bul poorly delivered “Got To
Get You Into My Life” TIM HOGAN

(Continued on page I8)

|_In Action_|

It's Lonely at the Top But Even

LOS ANGELES—He's No. 1 on
the Hot 100 after a three-year cold
spell, much of it without a record
contract and eventually not getting
his phone calls returned by music
figures he had considered friends.

When Andy Kim went into the
studio in Los Angeles to cut “Rock
Me Gently™ with his own money, he
ran out of funds before he could cut
a new B side, so he simply remixed
the song with an instrumental lead
line.

“One of the nicest surprises 0 me
about this whole thing is that a
couple of important soul stations
went on the instrumental version of
‘Rock Me Gently,” " says Kim,

Between 1969 and 1971, Kim was
one of the most important artist-
writers in the teenybopper market,
first with Jeff Barry's Steed label and
then on MCA. His big hits were
“Shoot Em Up. Baby,” "Rambow
Ride,” *“Sugar, Sugar” and “So
Good Together” plus updated Phil
Spector oldies “Be My Baby™ and
“Baby, I Love You."

Like his fellow Canadian Paul
Anka, Kim began by commuting to
New York on song-selling trips dur-
ing his mid-teens. Now only 27, Kim
is of Lebanese descent and his older
brother Joe is his manager.

It is only stating the obvious to
point out that Kim's “Rock Me
Gently™ album sounds somewhal
like the highly commercial mid-pe-
riod of Neil Diamond. Also, the tall
(6-2), dark, intense-looking Kim has
a physical resemblance to Diamond
or Engelbert Humperdinck.

However, Kim has a most surpris-
ng nxplanalinn for his current
sound. *l sang the way | do today all
along,” he says. “Frankly, all my old
hits were sped up on the tape, o
make my voice sound higher for the
pre-teen market. That was one of the
reasons | never did much touring,
Kids who heard my records ex-
pected to see a 5-B blond surfer. In-
stead they got somebody 6-2 and

Newon

The Charts

E|:m. photo

LARRY GATLIN
“Delta Dirt"—84

Highly respected new-generation
Nashville songwriter Gatlin gets a
Hot 100 single from his second
Monument LP as CBS Epic custom
division finishes Larry Gatlin
Month, a 17-city blitz aimed at es-
tablishing Gatlin as national cross-
over artist.

“Delta Dirt” is one of those warm-
natured songs about the joy of get-
ting back to country roots. Gatlin
was discovered singing backup in
Vegas by Dottie West and brought
to Monument by Kris Kristofferson.
Elvis and Cash have hit with his
songs. Booking by Agency of the
Performing Arts,

dark. I went over best with their
mothers who brought them to the
shows.”

The other reasons Kim hardly
toured during his first success period
was his uppermost desire to master
studio techniques and songwriting
craft, plus those years being when

Capitol phato

Andy Kim: topping the Hot 100 with
his new sound after three years out
in the cold.

the elite of psychedelic heavy groups
were most in demand for concerts,

All this has changed and Kim,
recently signed with Regency Art-
ists, expects 1o spend much of 1975
on the road. He will probably also
change his main residence from
Montreal to Los Angeles.

Worse at Bottom, Says Andy Kim

He spent most of the summer
making the Capitol album to back
up his single. Rarely has an artist
heaped so much praise on his label
as Kim does with Capitol. “They be-
lieved enough to take me all the way,
when 1 had nothing except the mas-
ter tape for a single,” he says.

After Kim's MCA deal expired
early in 1973, he wasted several
months trying to negotiate a contract
with a company whose terms kept
changing from what had been orally
agreed on, by the time the written
contracts arrived.

His brother, Joe, suggested that
they start over again with their own
small Canadian label and worked
out a distribution deal with London.
Kim always had some chart action
in Canada even between ULS. hits,

“Rock Me Gently”™ was meant as
the kickofT release for the Kims' Ice
label. It arrived at Capitol when Joe
Kim played a tape for artist develop-
ment director Stu Yahm, who had
been their promotion man at Para-
mount-distributed Steed Records.
That same day, Yahm brought the
tape to promotion/adr vice presi-
dent Al Coury and his assistant,
Bruce Wendell, and Andy Kim was
offered a deal.

“I never mentally admitted defeat
in spite of three years off the charts
and 18 months between record con-
tracts,” says Kim, “It’s true that you
can be lonely at the top, but believe
me, it's a lot lonelier when you're no-
where.”

A Whoppin’ Concert Season
Projected for Philly Area

PHILADELPHIA—-The upcom-
ing Fall-Winter season promises to
top last year's with even more pop
and rock groups and performers
scheduled to come into the area for
concerts. As usual, the bipgest talent
buyer here is Electric Factory Con-
certs, the parinership of Larry
Magid and the Spivak Brothers, who
promote rock concerts at the 19,500-
seal Spectrum, Academy of Music,
Irvine Auditorium at the University
of Pennsylvania, plus their intimate
center-city Bijou cafe nitery.

Kicking off the season at the Spec-

trum was John Denver followed by
Traffic, Joe Cocker and Rick Wake-

man. Elecinc Factory has Frank Si-
natra for the extra-big one Monday
(7).

Other Spectrum rock shows call
for Jefferson Starship, Oct. 11; Black
Oak Arkansas, Robin Trower and
Crolden Earring, Oct. 19; Van Mor-
rison, Oct. 23, J. Geils Band, Oct. 25;
Chicago, Oct. 26; Loggins and Mes-
sina, Nov. |; Beach Boys, Nov. 14-
15; Frank Zappa, Nov, 16; Elton
John, Dec. 2-3; Yes, Dec. 9: and
Deep Purple, Dec. 14

For the more staid Academy of
Musie, Electric Factory concerts call
for: Randy MNewman and Ry
Cooder, Nov. 18; area favorite Billy
Joel, Nov. 24-25; Herbie Mann,
Dec. 1; Kris Knistofferson and Rita
Coolidge, Dec. 8: Martin Mull, Jan,
12: John Prine, Jan. 19; and George
Carlin, Feb. 23. Only two concerts
have been booked so far for the
Penn campus Irvine Auditorium
with Herbie Hancock and singer
Minnie Riperton, Oct. 5: and Linda
Ronstadt, Nov. 8.

For their Bijou night club, artists
run the gamul from jazz greats Mose
Allison and Freddie Hubbard to
blues singers Tracy Nelson and
Mother Earth, with comics like Ga-
briel Kaplan, folk singers like Tom

Rush. For the first ume, the Bijou
will bring in two primarily non-mu-
sical offerings in the National Lam-
poon Show, Oct. 4-16; and Frank
Speiser's one-man “Lenny” tribute

to Lenny Bruce, Dec. 16-Jan. 5.
However, the Electric Factory is
not alone in bringing the rock attrac-
tions here. The Midnight Sun Co,,
which scored in the past few years
with their promotons at the Tower
Theatre will expand their operations
to take in the city-owned Civic Cen-
ter with its seating capacity of over
(Continued on page 69|

_Signings_

Dennis Weaver, TV detective "McCloud,”
ABC with “People Songs,” a country-MOR a1hum
with material by Weaver as well as top Nashville
songwriters. Three years ago, Weaver released
an album on Custom Fidelity’s now-defunct
Im'press label.

American Tears, New York rock trio led by
keyboardist Mark Mangold with Gary Sonny on
bass and drummer Tommy Gunn, to Columbia.
Mangold wrote debut “Branded Bad" LP and co-
produced with Dan Turbeville. Group formerly
recorded as Valhalla,

Staple Singers to Gordon Broder Artists Man-
agemen!. Marc Gordon also handles the Sth Di-
mension, Tony Orlando & Dawn. . . . Mike Taylor,
guitarist for John Denver 1963-72 to GRC

‘Records.

George Clinton to ABC Records,
managed by BNB. ... Jack Delohn-
ette, jazz drummer-pianist, to Prestige Records.
... Navasota, Texas band on ABC, Jack Orbin's
Stone City management, San Antonio.

CBS recording artist Polish violinist Michael
Urbaniak has signed a management agreement
with The Great Metropolitan Gramaphone Co.

.. The Pocketful of Tunes division of the Wes
Farrell organization has signed an exclusive con-
tract with composer-performer Bamy Manilow
for the administration of recordings in his cata-
log. ... Peter Dean has signed a recording
agreement with The Buddah Group.



“Hamburger Concerto’ from Focus.
Because you deserve a break today.

Produced by Mike Vernon

Focus' new album, “Hamburger Thijs Van Leer, Jan Akkerman, Bert
Concerto,’ is to sate the most ardent Ruiter and Colin Allen bring style, flair
hunger for music that combines clas- and assuredness to each composition
sical ideals with contemporary rock. in their “Hamburger Concerto’

The lush arrangements, deep melodies
and rich instrumental solos combine

with virtuoso electronic compositions “Hamburger Concerto” SD 36-100
which accent the group’s expertise and by Focus. a
versatility. On Atco Records and Tapes.

October 3/74—Terrace Ballroom, Salt Lake City/October 5/74— Gonzaga University, Spokane/October 6/74—Arena,
Seattle/October 7/74—Agrodome, Vancouver/QOctober 8/74—Paramount Theatre, Portland, Oregon/October 13/74—
Civic Center, Santa Monica/October 15/74—Las Vegas/October 18/74—Washington, D.C./October 19/74—Penn State
Univ./October 20/74—Youngstown, Ohio/October 23/74—Franklin College, Franklin, Indiana/October 24/74—
Chicago, Illinois/October 25/74—Rockland, Illinois/October 26/74—Detroit/October 27/74—Dane County Coli-
seum, Madison, Wisc./October 28/74—Des Moines, lowa/October 31/74—Ottawa/November 1/74—Academy of
Music, New York/November 5/74—Agricultural Center, Allentown, Pa./November 6/74—Syria Mosque, Pittsburgh/
November 10/74—Quebec/November 11/74—Montreal

© 1974 Atlantic Recording Corp,
@ A Warner Communications Company
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IEGWE?'II
Winter Garden, New York

It's altogether fitting and proper (hat
“Gypsy,” which opened Sept. 23, be the first
musical offering of the new Broadway season.

First, the show, suggested by memoirs of
Gypsy Rose Lee, is a joy from beginning to end
and holds out promise fo bring theatergoers
back to Broadway. Second, it has Angela Lans-
bury as its star, direct from a smash London run,
and shine she does in an indefatipable and ster-
ling performance. Third, the show sets the tone
for a continuation of the nostalgia/revival trend.

“Gypsy.” which originally ran on Broadway in
1959, is described as a musical fable and in fact
15 musical theater at its best. It has a buoyant
book, bouncy songs, fast-paced production and
a cast thal knows what comedy is all about. For
indeed besides its marvelous Jule Styne music
and its bittersweel Stephen Sondheim lyrics,
“Gypsy” is also comedy, sublly blended and in-
tegrated in the very framework of the plot.

Under Arthur Laurents' expert. tight direc-
tion (he also wrote the book), the show remains
crisp, the story not worn by time and place
these 15 years.

Miss Lansbury’s role s demanding, and as

Long Beach
Complex Will
Be Expanded

LOS ANGELES—A $42.5 million
expansion program gets underway
Nov. 4 a1 Pacific Terrace Center.
which includes Long Beach Arena
and Long Beach Auditorium.,

Half the sum goes for an extensive
renovation of Long Beach Audito-
rium, which goes from a 3.000-scat
house to a 3,100-seat no-aisle facility
also housing an B50-seat intimate
theater.

The rest of the funds are divided
equally to build a new 900-car park-
ing garage and an exhibition hall of
100,000 square feet, according to Pa-
cific Terrace general manager Wyn
Hanssen.

No changes are coming up for
Long Beach Arena, which seats as
many as 14,000 and can also be cur-
tained off for half or three-fourths
capacity, The arena is perhaps the
third or fourth most active large rock
venue in the metropolitan Los An-
-peles area.

A bond issue for the construction
will go on sale in New York Tuesday
(8) and Elvin Bishop hecadlines the
final event at the current auditorium
building Oct. 20.

New Venue
In N.Y. for
Music Acts

NEW YORK-The newly-refur-
bished Beacon Theater here re-
opened as a concert facility Satur-
day (5) and its talent bookers plan to
promote it to record companies for
showcasing new acts.

While a cross-section of enlertain-
ment is being planned for the the-
ater, the facility’s owner Steve
Singer and its new talent booker
Steve Metz plan to approach any in-
terested companies about booking
acts into the 2,700-seat facility on a
co-production basis,

The theater, closed to music con-
certs by the city several months ago,
has undergone a $250,000 facelift
that includes recarpeting, reuphols-
tering, a new sound and lighting sys-
tem and restoration of its 45-year-
old interior.

(Continued on page 21)

Talent In Action

Rose, the stereotype of the stage mother with
greasepaint in her blood, she handles both her
singing and acting assignments with sheer guts
and seemingly unlimited energy, One doesn’t
forget Ethel Merman's platinum performance,
but neither is it missed while Miss Lansbury is
on stage. Miss Lansbury doesn't belt out a song,
but it does bulge and burst with her viality, and
she delivers her spoken lines with the sharpness
and crackle reminiscent of maching-gun fire.

The whole cast is first-rate.

RCA Records recorded the Lansbury cast al-
bum dunng the smash seven-month run of
“Gypsy” in England last year. With such songs
as “Everything's Coming Up Roses,” “To-
gether,” “Let Me Entertain You" and “Small
World” behind it, the album has much sales po-
tential. “Gypsy' s booked for a 10-week limited
run in New York. ROBERT SOBEL

ESTHER PHILLIPS
The Boarding House, San Francisco

Esther Phillips was playing ane of her favorite
clubs, the same week that KQED-TV was airing
the special shot during her last appearance at
the club four months before.

It was a measure of the esteem in which Es-
ther s held in this city, As wsual her Sept. 11
performance drew a full house of devoted pa-
trons who reacted strongly to the stark but dig-
nified emotional reality of this once nearly-bro-
ken woman who has been singing for 25 years.

She began with the consummate trick aof
starting the first song. “Mr. Bojangles,” offstage
and eventually made of “Mr. B,” a tunky, lovin’,
dancin’ man who “danced better than me.”

Esther then brought the mood down hard
with the stark song, "This Bitter Earth,” but
then brought it back up a moment later with
“Such a Night,” the roisty Dr. John number. She
then proceeded through several scorchingly
sensual numbers: “You Can't Trust Your Neigh-
bar," "I Just Can't Help Mysell™ (the first chorus
of which drew highly sympathetic applause),
and "I'm For Real,” which featured a fine solo
by tenor man and sometime-arranger Pee Wee
Ellis.

ahe ended with the title track from her new
CT1 album, the Allen Toussaint-penned “My Per-
formance.” The song contains transcendent
qualities which Esther brings out so movingly
that the song may well become one of the most
enduring of the year.

The encore was somewhat self-indulgent and
presumptuous: @ 20-minute number that fea-
tured each band member soloing. Nonetheless,
the band is tight, accomplished and inventive.

Ms. Phillips will go into the studio in Decem-
ber ta begin work on her fifth LP for Creed Tay-
lor's label. JACK McDONOUGH

PEGGY LEE
Empire Room, New York

Songstress Peggy Lee has definitely stayed
on top of the times throughout the years. Her
Sept. 19 cabaret act was loaded with many con-
temporary tunes, as well as a taste of her past.
Songs by Paul McCartney, Melissa Manchester,
lames Taylor, Thom Bell, Linda Creed and Alan
0'Day are her present attempt to crack the pop
and rock music barners. Throughout her per
formance, she showed the same style and grace
that has carnied her from one musical period fo
anolher.

Some of the material and arrangements
seemed to be contrived, but overall it was Ms.
Lee’s strong vocal delivery and strniking stage
presence that command attention. Her instru-
mentation was a new approach and featured
three female back-up vocalists, a rock rhythm
section and full array of horns and strings. Her
show contained 22 selections and each flowed
into the next. Pegay Lee is shill very much alive

musically, JIM FISHEL
JOE SAVAGE

Newport Hotel, Miami

At one point in this Sept. 15 show that Joe
Savapge accurately describes as “wild rock the-
ater,” Joe says o the audience “you people are
thinking to yoursell, he's weird! but we've got
your attention” and that he does. Backed by the
swinging sounds of the Corporate Image, Savage
brings a different dimension 1o might club acts.
complete with six changes of costumes, mashs,
hats, smoke, fire, explosions and the appear-
ance of a huge live python snake.

Savage s an exciting performer and enter.
tainer and gels the audience involved so deeply

that they leave drained emotionally from a su- .

per charged fast-paced show of songs ranging
from “I'm Gonna Live Till | Die," “Is That All

(Continued on page 69),
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TIM MOORE
“Second Avenue™-79

This has got to be Tim Moore's
year, although he's been knocking at
the door since 1966 when he wasina
local band with Todd Rundgren.
Moaore's original version of “Second
Avenue” is racing Art Garfunkel's
cover up the Hot 100 and another
Moore song, “Charmer,” recently
won him $30,000 grand prize at the
first American Song Festival. His
“Tim Moore™ debut LP was cut in
1973 at Woodstock and first released
on A Small Record Label before
Asylum took over the contract
Moore plays his own lush piano and
guitars on “Second Avenue” a big,
beautiful love ballad that may well

turn out to be a standard. Manage-
ment by Johann Vigoda and Harris
Goldberg; agency is [FA.
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Quatro Levels Guns
At the U.S. Market

By BOB KIRSCH

LOS ANGELES—One of the
most amazing success stories in Brt-
ish pop music over the past two years
(five top three singles and a top five
LP) has been that of Suzi Quatro, a
dynamic young singer who is not
British at all but a transplanted na-
tive of Detroit.

Ms., Quatro, with her powerful
renditions of the goodtime rock ma-
terial of Nicky Chinn and Mike
Chapman, as well as some of the
great classic rockers and fine origi-
nal material is now making her
move to capture America, one of the
few nations where she has not yet
had a major hat.

Admitting that she has not really
happened here yet, Ms, Quatro
points out “I've been in Europe for
the past two years and I've only
toured here twice. That's obviously
one reason why things have not hap-
pened so quickly for me here. Also,
my songs tend to sound British, with
the production more top heavy.”

Above all, Suzi is a staunch de-
fender of good rock music and the
need of music to be fun rather than
another form of intellectualism.

“People seem to be into more of a
fun thing now as far as music 1s con-
cerned,” she says. “I've been playing
10 years (she is still only 24) and I've
been through the changes from fun
music to psychedelic to heavy think-
ing things and back again. You
played whatever was popular to get
waork.

“But when I look back at 1967, it
was really like a lost youth for me
when s0 many of the bands turned

Bell photo
Suzi Quatro: proving a girl can rock
hard too.

heavy and political. For two years |
really didn't know how to make any-
one smile, and that's basically my
thing. I don’t like to throw my prob-
lems in people’s faces.

“Mow,” she says, “people are
starting to enjoy music again and
that's the way it should be. Music
should not be used as just another
type of newspaper, which is what
was happening to it for a while.”

Ms. Quatro feels it is a serious mis-
take to try to intellectualize rock mu-
sic. “The Rolling Stones have the
right idea,” she says. "They've been
around for more than 10 years and
they can stll sing *It's Only Rock
And Roll But I Like It." I think those
are immortal words. You blow the
whole thing when you try to intellec-
tualize it. How can you intellectual-

(Continued on page 2())

Who/Where/When

(All entries for Who— Where—When should be sent 1o
Helen Wirth, Billboard, 1 Astor Plaza, New York, N.Y. 10036

Campus appearances by artists are
incorporated inmto the listings below,
Artixty appearing on campus are
marked with an asterisk,

EAST

CHARLES AZNAYOUR (RCA). New
York, N.Y., Oct. 14-27.

DAVYID BOWIE (RCA): Radio City Music
Hall, N.¥Y., Oct. 28-Nov, 3.

*HARRY CHAPIN (Elekira): Hofstra
Univ., Hempstead, N.Y., Oct. 6,

CHEECH & CHONG (A&M): Academy of
Music, N.Y., Oct. 4.

*MAYNARD FERGUSON (Columbia):
Lower Moreland High School, Hunt-
ington Valley, Pa., Oct. 2; Rumson Fair-
haven High School, N.J. (3); Holiday
Inn, New Brunswick, M.J. (4}, Lebanon
Valley College, Annsville, Pa. (3); Kigin
Memorial Auditorium, Bridgaport,
Conn. (), Holiday Inn, West Feabody,
Mass. (V) Watchung View Inn, Sam-
merville, M.J. (9}, Bucknell Univ.,
Lewisburg, Pa. (11}, Coatesville High
School, Pa. (12);, SUNY, Fredonia, N.Y
(15).

MAHOGANY RUSH (20th Century):
Capitol Theater, N.J., Oct. 4,

MOUNTAIN (Columbia): Radio City Mu-
sic Hall, N.Y., Oct. 3,

ESTHER PHILLIPS (Kudu); Community
Cultural Theater, Newark, N.J., Oct. 4;
Just Jazz, Philadelphia (7-12).

SHA NA NA (Buddah): Rochester, N.Y .,
Oct. 5.

MEL TILLIS (MGM): White Plains, NLY .,
Oct. 5.

*WEATHER REPORT (Columbia): SUNY,
Plattsburgh, N.Y ., Ocl. 5; Avery Fisher
Hall, N.Y. (6);, Staniey Theater, Pitts-
burgh, Pa. (8).

ANDY WILLIAMS (Columbia): Uris The-
ater, N.Y., Oct, 16-27.

WEST

ELVIN BISHOP (Capricorn) Pershing
Audilorium, Lincoin, Nebr., Oct. 3;
Denver Coliseum, Colo. (4).

*ROY CLARK (Dot): Field House, Univ. of
Wyoming, Laramie, Ocl. 5; Frontier Ho-
tel, Las Vegas, Nev. (31-Nov. 20).

FOUR TOPS (ABC): Las Vegas Hilton
Hotel, Nevada, Ocl. 1.

WAYLON JENNINGS (RCA): Ware-
house, Denver. Colo., Oct. 1-5; Sta-
dium, Tempe, Ariz. (6), Devonshire
Downs, Morthridge, Calif. (12),
LYNYRD SKYNYRD (MCA): Denver Col-
Iseum, Colo,, Ocl. 4,

PORTER WAGONER (RCA). Colorado
Springs, Colo., Oct. 1; Denver, Colo.
(2).

ANDY WILLIAMS (Columbia). Caesars
Palace, Las Vegas, Mev., Sepl. 26-0Oct.

9.
MIDWEST

*BILL ANDERBON [(MCA) Farm Prog-
ress Show, Vincent, lowa, Ocl, 2-3,
Purdue Univ., Hall of Music, Lafayelte,
Ind. {10}; Packard Music Hall, Warren,
Dhio (26).

CHARLES AZNAVOUR (RCA): Van-
couver, B.C., Canada, Oct. 4-5; Cal-
gary, Canada (6); Winnipeg, Canada
(7% Toronto, Ont. (B-9); Montreal (10-
11).

BACHMAN-TURNER OVERDRIVE
{Mercury): Cobo Hall, Detroit, Mich,,
Oct. 11; Sports Arena, Toledo, Ohio
(12).

*ELVIN BISHOP (Capricorn). Wiser Gym,
Drury College, Springfield, Mo., Oct. 2.

*BLOOD, SWEAT & TEARS (Columbila):
Morthern Alberta Jubilee, Edmonton,
Canada, Oct 1; Hockey Arena Les-
bridge, Alberta, Canada (2); Southern
Alberta Jubilee Auditorium, Calgary,
Canada (3); Agradome, Vancouver,
B.C., Canada (5); Kanses Slate Teach-
ers College, Emporia (11); Northern
lowa Univ., Cedar Falls (12); Univ. of
Wisc. (168), Symphony, Milwaukee,
Wisc. (18); Harper College, Palatine, Il
{19y, Loras College, Dubugque, lowa
(20);, Marysville State Teachers Col-
lege, Mo. (26).

*DAVID BOWIE (RCA); Civic Center, 5t
Paul, Minn., Dct. 5; Convention Center,
Indianapolis, Ind. (8); Dane Co. Caol-
lege, Madison, Wisc. (10-11); Arena,
Milwaukee, Wisc. (13); Michigan Pal-
ace, Detroit (16-20), Arie Crown, Chl-
cago (22-25).

*HARRY CHAPIN (Elektra). Elmhurst
College, Ill., Oct. 18.

*JOHN DENVER (RCA): Stadium, Chi-

cago,. Oct. 4; Univ. of Ind., Bloomington
(5); Arena, Milwaukee, Wisc. (B).

“MAYNARD FERGUSON (Columbia):
Ohio State Univ., Columbus, Oct. 13;
Groves High School, Birmingham,
Mich. (14); Jazz Showcase, Chicago
(22); lowa State Univ., Ames (24); Drury
College, Springfield, Mo. (26); Univ, of
Mo., Columbia (27); Creston High
School, lowa (29); Wichita State Univ.,
Kansas (31).

CRYSTAL GAYLE (United Artist). Au-
burn, Ind., Oct. 4; Palos Hills, 1Il. (5);
Hoopston, . (11); Findlay, 1. {12); Ke-
nosha, Wisc, (25-26).

HYDRA (Capricorn): Morris Civic Audi-
torium, South Bend, Ind., Oct. 1; Ohio/
Michigan Tour, Oct. 8-16; Perlorming
Arts Center, Milwaukee, Wisc, (17).

ISLEY BROS. (Epic). Cleveland Public
Stadium, Ohio, Oct. 11; Cobo Hall, De-
troit, Mich. (12).

*DAVE LOGGINS (Epic). West Mars Col-
lege, Lemars, lowa, Oct. 4; Univ. of
Kansas, Lawrence (5), St. Cloud Siate
College, Minn. (10); Caldwell, Idaho
{11).

*LYNYRD SKYNYRD (MCA): Marris Civic
Center, South Bend, Ind., Oct. 1; Drury
Collage, Springtield, Mo, (2); Pershing
Auditorium, Lincoln, Neb. (3)

LORETTA LYMNN (MCA). Erie Crown
Theater, Chicago, Oct. 6.

MAHOGANY RUSH (20th Ceniury):
Cleveland Municipal Auditorium, Ohio,
Oct. 5.

AROMNNIE MILSAP (RCAY. Convenfion
Hall, Wichita, Kansas, Ocl. 3.

ESTHER PHILLIPS (Kudu): Audilorium
Theater, Chicago, Oct. 6.

"ELVIS PRESLEY (RCA). MNotre Dame
Univ., South Bend, Ind., Ocl. 1; Coli-
seum, St Paul, Minn. (2-3); Indian-
apolis, Ind. (5); Dayton, Ohio (8); Wich-
ita, Kansas (7).

KENNY PRICE (RCA): Monona, Wisc,,
Oct. 1; Gary, Ind. (2); Lansing, Mich.
(3); Akron, Ohiao (4).

CHARLEY PRIDE (RCA). Convention
Hall, Wichita, Kansas, Ocl. 3.

*SHA NA NA (Buddah): Massey Hall, To-
ronto, Oct. 2; Ottawa Civic Center, O1-
tawa (3); Waterloo Univ., Kitchener,
Ont. (4).

(Continued on page 22)
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ize having a good time, having a
good beat, screaming and jumping
about?™

Returning to her own music,
which has included such major hits
as “Can The Can,” “48 Crash,” “All
Shook Up™ and “Devil Gate Drive,”
Ms. Quatro feels “you can pet a mes-
sage across and still have fun. In this
country we have just as much fun as
in Europe, even though we don't do
all the hits because they all haven't
been hits here. We may even have
more fun in a different sort of way
because we can experiment.

“My material has been called
commercial,” she continues, “and 1
consider that a compliment. It’s stu-
pid for that word to take on a bad
connotation. Anyone can be boring
and drone on and on. The challenge
is catching the ear for two or three
minutes,”

This tour has been a successful
one for Ms. Quatro, who drew
50,000 people in Pittsburgh while
playing on a barge and has received
consistently pood reviews. Back in
Britain, she sees the growing popu-
larity of singles a good thing and
hopes the trend will move here. “The
more people buy singles,” she says,
“the more artists will try 10 make
them good.

“As for me,” she continues,
“maybe I'm lucky I didn’t have that
giant hit right away, because people
are getting 1o know me on kind of a
basic level. And each tour seems 1o
get better. I've got a pood band,
which 1 think I hired subconsciously
because they sound American rather
than British, and we get along per-
fectly together musically. After play-
ing with a studio band for a year and
getting no results, we finally figured
out what the problem was. 1 was a
rocker with studio people and it
sounded just like that. Now. it's the
way it should be.”

Bell, at the moment. is launching a
full promotional effort behind Ms.
Quatro, and that, combined with an
undeniable magnetism and talent,
may move her into the superstar cat-
egory in this country. Sull, her love
for rock comes first. “Rock and roll,”
she says, “is better than a face lift.”

STUDIO TRACK

Fuller’s Backyard
Studio Saves Money

By BOB KIRSCH

LOS ANGELES—Quite a few
“name” artists have recording stu-
dios in their homes, but a studio in
the backyard, especially one that's
only about 115 square feet, is still a
novelty among producers.

A backyard studio is exactly what
Jerry Fuller has, though, dubbed
Footprint Studio because of a romp
his young son made through the ce-
ment when it was being poured.

Fuller, who has written hits for
and produced the like of Johnny
Mathis, the Union Gap, Andy Wil-
liams, Al Wilson and Mark Lindsay
and currently works the same chores
with the George Clinton Band,
Chns Chrissman, Buddy Causey
and the Butis Band, says he put up
Footprint “because | spend half my
life in studios and it’s nice to have a
place to experiment at four in the
morning if 1 feel like it.

“It can be costly experimenting in
a studio someone ¢lse owns,” he
adds, “and I figure I've saved about
$10,000 in the year the studio has
been up. 1 use it primarily for cutting
demas for my publishing companies
and rehearsals for artists before we
go in to record. But we've also cut
commercials like the T.J. Swan wine
spots here.”

It took Fuller a year to put the stu-
dio up, and equipment now includes
an 8-track Tascam board, various
mikes, a piano, guitar and bass,
drums with isolation booth, a TEAC
2-track unit, equalizers and an echo
unit,

“It’s always there and it’s sound-
proofed so the neighbors don’t get
bothered,” he says. “And if ] feel like
it I can stop, have dinner and play
with the kids for a break. We can
have rehearsals before a date, which
is for the benefit of the arranger, so
he knows what I'm looking for. We
hash things out here rather than
have 25 musicians sit around doing
nothing while we try and work
things over.

“And we get the musicians out

We'll solve your tape duplicating
whatever your operating
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here to know the material in ad-
vance of the dates, This not only
gives them some advance knowledge
of the music, it saves us money once
we get into the studio.™

Fuller says he really doesn’t cut
much finished product because the
B-track capacity does limit him,
though he plans on cutting certain
country material “because there is a
simplicity in that material which we
might be able to capture.” He's also
planning to cut an LP of his own at
Footprint. (He had several success-
ful singles in the late '50’s as an art-
15L.)

The studio will be expanded in the
future, however, with Fuller plan-
ning conversion to l6-track. “The
studio is certainly useful now,” he
says. “The Union Gap, for example,
are having a big resurgence in Brit-
ain now with their old product,
product [ cutin 8-track at Columbia.
So I'm going over the old tapes and
working up some new singles for
them here. And we won't stop the re-
hearsals."

Fuller also points out that if he
cuts something he thinks is excep-
tional at Footprint, he will run it
through the Dolbys and possibly re-
lease it.

“The musicians seem to have a
more relaxed time of it here,” he
says. “There are no big glass rooms
for people to look through, we're not
really looking at the clock and if
anyone wants to take a break they
can have a beer, go swimming or
whatever. Basically 1 have the same
guys around, the guys who will be
doing the rhythm on my dates.”

Despite the obvious advantages
the studio could hold for many,
Fuller prefers to keep it as private as
possible. “I've rented it to friends
like H.B. Barnum,” he says, “but I
really put it up for my own use. It's
open to friends when I'm not using
it, but I'm not going to make a prac-
tice of renting it out. | don’t even
need any full time employees here,
There are some things I'm thinking
of doing, however.

“One,” he continues, “is using the
maid’s shower as an echo chamber.
It's pot a nice bouncy sound and
should work fine as long as nobody
flushes the toilet during a session.”

Fuller has about $60,000 invested
in Footprint, but he feels it's all
worth it. “I cut my first hit in some-
body’s house,” he says. "It was the
Knickerbockers' *Lies” and [ did it at
Leon Russell's when he was living
here.

“And [ really do love working in-
dependently as opposed to working
for a company. You're hired at a
company to find matenal, produce
it, mix it and turn it in for release. |
think that should be your gig and
you shouldn’t have someone telling
you how to do it. Now, if 1 do well 1
can take the credit and if 1 blow it 1
can take the blame for that, too.”

Fuller also estimates he can save
up to several thousand dollars dur-
ing a studio date by having prepared
himself, the artists, musicians and
arrangers before he goes in.

Carmen’s Songs Go
to ATV Music Firm

LOS ANGELES—ATV Music
will represent Leo Music Lid.'s fla-
menco rock group Carmen in the
U.5.

The group’s first LP for ABC/
Dunhill “Fandangos In Space™ has
just been released. The [five-piece
British based band begins its first
American tour Oct. 7. It will run six
weeks.

Colleg

Campus

jates Flock to D.C.

Forlves-Schoenberg Dates

WASHINGTON, D.C.—College
and university musicians from
campuses throughout the ULS. will
take turns traveling to the concert
hall of Kennedy Center here in the
next eight months to participate in
concerts devoted to observing the
100th birthday anniversaries of
Charles Ives and Amold Schoen-
berg.

Kennedy Center music director
Julius Rudel i1s in charge of the
series. Helping fund the concerts is
the Alliance for Arts Education.

Musicians from Princeton Uni-
versity appeared Sept. 29 under the
direction of Walter Nollner. On Oct.
28, Otto-Werner Mueller will con-
duct the Yale University Orchestra
and Chorus. Following the New
Haven group on Nov. 1 will come
Gerhard Samuels” California Insti-
tute of the Arts musicians from their

campus at Valencia, on the outskirts
of Los Angeles,

The University of Nebraska is
booked for Nov. 16 and University
of Michigan will perform Nov. 27.
Phillip Spurgin and his students
from Florida State University are set
for Jan. 20 to be followed March 8
by Keith Brion and the Yale Univer-
sity Band, which will return March
22 for a second appearance.

Gunther Schuller will conduct
New England Conservatory musi-
cians April 6. The series concludes
May 10 when students representing
the University of Washington at
Seattle perform under the baton of
Samuel Krachmalnick.

By that time, Rudel estimates,
most all the music by the American
Ives and Austrian Schoenberg will
have been presented.

Country singer George Hamilton
IV says that students at Moscow
University, many of whom are
fluent in English, delight in Nash-
ville-type music and even joined
him in singing “This Land Is Your
Land” and “Gotta Travel On" at his
appearance there last spring.

Hamilton was the first country
artist ever to perform in the Soviet
Union, preceding Tennessee Ernie
Ford’s September tour of five Rus-
sian cities by almost six months,
Hamilton not only sang and played
guitar as a solo act, he also played
tapes and discussed the develop-
ment of Amerncan country music
and, he reports, he’s never enjoyed a
more enthusiastic, warm and hospi-

table audience.
k3 k3 3

There’s no stopping Dickran Ata-
mian, a University of Texas piano
student at Austin. He recently won
51,000 second place money at the
Maryland University Festival from
among 40 contestants after nabbing
third place earlier this year in the
Naumberg Piano Competition in
New York. In 1973, Atamian won
the $1,000 William 5. Boyd contest
at Augusta, Ga. From Scottsdale,
Ariz., the 22-year-old student of
Prof. John Perry at UTA s a three
time winner of the Phoenix Sym-
phony Guid’s Young Musicians
Competition.

k ko

Bob Lehr succeeds Tad Jones as

Campus Briefs

arogram director and jazz an-
nouncer at WLDC-FM, the Loyola
University station in New Orleans.
... California State University, Los
Angeles, already is planning its 1975
Jazz Festuival. This year's featured
Art Pepper, Carmen McRae, Sahib
Shihab and Charles Lloyd. Steve
Sandmeyer plugs the music on the
school's KBLA-AM radio outleL

* L] *

Observing the 100th birthday an-
niversary of composer Arnold
Schoenberg, Grant Beglarian, dean
of the University of Southern Cali-
fornia’s school of performing arts,
presided over dedication ceremonies
on the USC campus last week at the
site of a §500,000 Schoenberg Insti-
tute. The new edifice will house the
composer's archives and memo-
rabilia,

* & %

For the fifth year, Loyola Univer-
sity, Chicago, 1s sponsoring the Loy-
ola Regional College Radio Confer-
ence Nov. 1-3. Campus radio and
music personnel are invited, Details
are available from Bill Paige at
Loyola, 6525 North Sheridan Rd,,
Chicago 60626,

* i *

After eight years as a percussion
teacher at Southern Methodist Uni-
versity, Dallas, Paul Guerrero Jr.
shifted to the North Texas State fac-

{Continued on page 69)
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By ELIOT TIEGEL

MONTEREY —One would hardly
know that jazz as an art is a con-
stantly growing, changing form by
the program presented at the 17th
annual Monterey Jazz Festival, Fri-
day through Sunday (20-22).

This year's bash was an out of kil-
ler, imbalanced weekend with the
emphasis on old-timers and well-
known staples of festival director
Jimmy Lyons and musical director
John Lewis, rather than a well-
rounded presentation of what's new.
good and exciting within the jazz
spectrum.

Despite the bad programming
and the lack of any number of con-
temporary jazz figures—in essence
the people who keep jazz alive and
mvigorating before new audiences
of newly found young ears—the five
concerts grossed $167.500 and two
were sellouts at the 7,000-seat Fair-
grounds.

Monterey this year provided a
boring retinue of players who have
found that the festival offers them
an unchallenged gig.

The lack of any in depth represen-
tation by the newer sounds of today
was the subject of banter among vet-
eran festival goers who long for
something special or more than the
standard riffs and routines which
these established acts repeat year af-
ler year.

Monterey suffered from old age:
the programming was a tedious re-
turn to yesterday. Regardless of the
reasons, the program lacked the
presence of Weather Report, Chick
Corea, Larry Coryell, Roy Ayres,
Bobbi Humphrey, Hubert Laws,
Herbie Hancock, Billy Cobham and
Gil-Scott Heron, for example,

We did have Airto and his group,
Fingers, during the Sunday Latin
evening. McCoy Tyner was sched-
uled to play Saturday night, but he
arrived late and was not re-
scheduled.

50 Airto remained the lone com-
mercially known big new name on
the program. During a Saturday
evening guitar showcase, two young
players were presented who show
promise, Michael Howell and Lee
Ritenour, but they were stuck in the
boring solo format while being com-
pared against such well-known es-
tablished stylists as Mundell Lowe,
Joe Pass and Jim Hall.

The guitar showcase, plus an in-
ternational piane “forum™ on Fri-
day, failed as exciting situations. In-
stead, they were mostly tired solo
examples of stylistic approaches Lo
the respective instruments and were
lost in the cavernous atmosphere of
the outdoor Fairgrounds.

There were three artistic stand-
outs: Sarah Vaughan’s special kind
of vocal magic on the opening night,
coupled with the introduction of a
| 7-piece Japanese band called the
New Herd which has an adventure-
ous spirit, the ability to play complex
charts easily and some mechanical
sounding soloists, plus the zany per-
cussive sounds of Airto on Sunday
evening.

John Lewis and Dizzy Gillespie,
two of the Monterey regulars, were
this year’s omnipresent players,
Lewis led a guest quartet in the
opening set consisting of Richard
Davis on bass; Dizzy on trumpet,
Gerry Mulligan on baritone sax, Il-
linois Jacquet on tenor sax, Roy
Burns on drums and Mundell Lowe
on guitar.

They played a relaxed set includ-
ing two tunes associated with Duke

Ellington—"Take The A Train" and

The Same Old Jazz, For the Most Part, In
Programs Crying For New Faces and Talent

James Cotton: gutsy rural blues.

Airto: percussionist extra-
ordinaire.

“Satin Doll”—to whom the weekend
was dedicated.

The piano showcase involved
George Shearing, 91-year-old Eubie
Blake, Martial Solal from France:
Dillwyn Jones from Wales and
Lewis. Except for Lewis, each
played two solos withoul any
rhythm. But the barrelhouse style of
Jones, the busted ragtime of Blake,
the delicate modernism of Shearing,
the introspective intensity of Solal
and the light modernism of Lewis
failed 1o kindle any sparks.

The piano playhouse was more
music to snooze by than anything.

Sarah Vaughan, as usual, was ex-
cellent. She livened up the evening,
supported by her tuxedoed trio. Her
eight tunes spanned her career, with
nothing new added but plenty of
jazz intonations and the feeling one
is on a roller coaster as she coasts up
and down and goes around plenty of
curves with her lyric bending.

“What Are You Doing The Rest
Of Your Life" was her zenith of
magnificence, Another singer of an-
other era, Anita O’'Day, performed
well on Saturday evening with a
confidence and power which re-
called her earlier days.

Her throaty voice held up well
and she scatted and played with the
beat (just like Sarah) on mostly old
tunes, with two exceptions: “Love
Song” and “The Wave,” calling the
former “not in her bag™ but doing it
creditably well nonetheless.

The Japanese band, led by To-
shiyuki Miyama—who conducts or-
chestras for all of the TV networks in
Tokyo and operates this band as a
labor of love—was a surprisingly
good, well-oiled machine, patterned
after the Herman Herd, but with lots
of rock rhythms.

The band’s performance was re-
corded for an LP for Japanese re-
lease and what the audience will
hear are adaptations of bebop, mod-

Sarah Vaughan: old songs
with gusto.

Billboard photos by Bonnie Tiegel
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Dizzy Gillespie plays with the

Anita O'Day: gliding. over fa-
miliar titles.

New Herd from Japan.

ifications of traditional Japanese
folk music and some driving brass
and reed work.

The band lent a true international
flavor to the festival and reaffirmed
the impact jazz has made on musi-
cians around the world.

But why, one wonders, does a
band from far away Japan have lo
be flown to Monterey when the Mer-
cer Ellington band was available on
the weekend when the festival sa-
luted Mercer's dad. the late Duke El-
lington?

Saturday afternoon’s blues pro-
gram was an artistic meatball, with
the James Cotton Blues Band from
Chicago playing good, hard, muscu-
lar music and the rest of the program
in blaseland. Cotton, playing better
harmonica than he sings, set a tempo
for his six-pieces which hustled
along hke the “Rocket BB" about
which he sang. Guitarist Mau Mur-
phy joined him for some spirited
duels and the overall result was fun
music,

A new vocalist making the scene
was Bonnie Lee from Chicago,
whose gravelly voice was most im-
pressive during the Sunnyland Slim
and the Blue Spint Band set.

Rev. Pearly Brown and Christine
Brown laid out some rural sounding
tunes as a forerunner to the bigger
band presentations. Then things fell
into mediocrity, with Eddie “Clean-
head” Vinson and Joe Turner repris-
ing tunes they have done innumer-
able times here and Bo Diddley
almost repeating his 1973 program.

What this all indicates is that the
traditional blues afternoon is in
trouble and in danger of becoming
merely a carbon copy of last year's
middling show.

Saturday evening's program let in
some fresh sounds in the persons of
guitarists Michael Howell and Lee
Ritenour. Howell has the preater
technique and beauty of definition.

His clean, single note lines are strong
and mellow, and Fantasy is lucky to
have him. Ritenour emulates the
Wes Montgomery style. Joe Pass,
Mundell Lowe and Jim Hall all
played superbly during the “guitar
summit session,” closing with a jam
on Duke’s “In A Mellow Tone.”

The sounds were both mellow and
mellifluous when Diz and trumpet
confreres Roy Eldridge, Clark Terry
and Harry Edison came center stage
to blow for the sky.

Sunday afternoon was devoled to
winners of high school competitions
with Chuck Mangione and his quar-
tet playing for 25 minutes and then
the high schoolers returmed to wail
with such pros as Diz and Mulligan
and Terry.

The pros held strong Sunday eve-
ning during the Latin Night with
Cal Tjader and his quintet with
guest Mongo Santamaria, heating
up the crowd and the evening with a
program of his old hits including
*Cubano Chant” and “Afro Blues.”
Saxophonist Jerome Richardson’s
open, high pitched blowing coupled
with crescendoing congas, made the
music sound open and spacey.

Airto and Fingers won hands
down as the most offbeat, zany, un-
usual group at the festival. The
leader played regular traps, making
mouth sounds, blowing whistles and
humming along with electric pianist
Mike Waolff.

Singing in Portuguese with an
echo delay, his voice hung in the air
while he rang, socked and rubbed all
sorts of percussion instruments,

He even obtained sounds out of a
metal statue-like sculpture which he
called Josephina and which he
whacked and hit with metal sticks.

The Japanese New Herd returned
to play along with Diz and Tjader’s
group on Gillespie’s venerable
“Manteca”—a tune heard copious
times at Monterey. But why not Tito

Michael Howell: new guitarist with a
clever sound.

Cal Tjader: Latin jazz with class.

Puente as a pure Latin Jazz band?
So the festival began with an old
tune, “Take The A Train™ and
ended with an old tune, “Manteca.”
And in between there was mostly old
tunes. It could make one believe
jazzmen have a limited vocabulary,

New N.Y. Venue

® Continued from page 18
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Many of the shows will be co-pro-
duced by area promoter Sid Bern-
stein, according o Metz.

The initial concert will be inde-
pendently presented by Rock Maga-
zine and features an oldies show
starring Roy Orbison.

An Oct. 12 Isis date will initiate
the theatre’s showcasing policy
when Buddah Records will co-pro-
duce with Metz, Singer and Bern-
stein. Another scheduled concertis a
black minstrel show Nov. 1-3 star-
ring many old-time acts including
Billy Daniels and Linda Hopkins,
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Who/
Where/

When

Billboard SPECIAL SURVEY for Week Ending 10/5/74

Billooard FM ACtion

® Continued from page 18

RED STEAGALL (Capital): Civic Centar,
Terre Haute, Ind., Oct. 6.

MEL TILLIS (MGM). New Brunswick,
Canada, Oct. 1, 2, 3; Petersburg, 1.
(26).

*WEATHER REPORT (Columbia). Mich-
igan Palace, Detroit, Oct. 4; 5t. John's
Auditorium, Ohio State Univ., Colum-
bus (7). The Brewery, E. Lansing, Mich.
{(8).

DOTTIE WEST (RCA): Freeport, lIl., Oct.
5.

SOUTH

BILL ANDERSON (MCA): Country &
Western Palace, Shreveport, La., Oct.
11-12.

*BLOODSTONE (London): Ky. State Col-
lege, Frankfort, Oct. 5.

*HARRY CHAPIN (Elektra); Georgetown
Univ., Washington, D.C., Oct. 4;
Mosque, Richmond, Va. (5); Milledge-
ville, Ga. (10).

ROY CLARK (Dot): Dot Luncheon,
Mashvillea, Tenn., Oct. 18; Dorlon
Arena, Raleigh, N.C. (20).

JERRY CLOWER (MCA); Memphis,
Tenn., Oct. 5; South Houston, Texas
(10}, Trion, Ga. (12); Atlanta, Ga. (13);
Trenton, Tenn. (14); Franklinton, La.
(16}, Greer, S.C. (20), Memphis, Tenn.
{21); Marked Tree, Ark. (22); N. Little
Rock, Ark. (23); Jackson, Tenn. (24).

*JOHN DENVER (RCA): Colleges,
Greensboro, M.C., Oct. 11; Univ. of
Tenn., Knoxville, Tenn, (12): Murfrees-
boro, Tenn. (13), Hemisphera Arena,
San Antonio, Texas (18); Sam Houston
College, Texas (19); L.S.U. Assembly
Center, Baton Rouge, La. (20); Tarrent
Convention Center, FL. Worth, Texas
(25); Falrgrounds Arena, Oklahoma
City (26); Oral Roberts Univ., Tulsa,
Okla. (27).

JOHNNY DUNCAN (Columbia): Hitchin
Post, Albuguerque, N.M.,, Oct. 8-10; Big
Country Inn, Hobbs, N.M. (11).

*MAYNARD FERGUSON (Columbia): Del
Stata College, Dover, Del, Oct. 1; Rob-
erts Univ., Tulsa, Okla. (30).

CRYSTAL GAYLE (United Artist): Rock-
ingham, N.C., Oct. 19.

DOBIE GRAY (MCA); Mamphis, Tenn,,
Oct. 3-4; Namath's, Birmingham, Ala.
(7-10); Miss. State Fair, Jackson (11-
12).

MYDRA (Capricorn): Auditorium, New
Orleans, La., Oct. 4; Auditorium, Bir-
mingham, Ala. (E).

ISLEY BROS. (Epic): Brave Stadium, At-
lanta, Ga., Oct. 5.

SAMI JO (MGM): Tulsa State Fair, Okla.,
Oct. 4; Private Party, Sulphur Springs,
Texas (5); Miss. State Fair, Jackson
{10); Chattahochea Valley Fair, Colum-
bus, Ga. (11); O.U. Concert, Dallas,
Texas (12); Copa Hilton, Tulsa, Okla.
(21-28).

DAVE LOGGINS (Epic): Municipal Audi-
torium, San Antonlo, Texas, Oct. 1.

*LORETTA LYNN (MCA}: Johnson Cen-
tral High School, Paintsvilla, Ky., Oct.
4; Greenup County High School, Ky.
{5); Union College Gym, Barbourville,
Ky. (10); Plaza Sports Centar, Frank-
fort, Ky. (11-13).

MAHOGANY RUSH (20th Century): Lis-
tener Auditorium, Washington, D.C.,
Oct. 6; Ohio State Fair, Columbus (7).

RONNIE MILSAP (RCA): Siebert's,
Little Rock, Ark., Oct. 4.

TONY ORLANDO & DAWN (Bell): Tulsa
State Fair, Okla., Oct. 4.

TOMMY OVERSTREET (Dot): Frea Fair,
Guymon, Okla., Oct. 3; NCO Bargsirom
AFB, Texas (4); Stagecoach Inn, Stam-
ford, Tex. (5); Knights of Columbus,
Gallup (10); Civic Canter, Tuba City,
Ariz. (11); High School, Gallup, N.M.
{12); Dot Show, Nashville, Tenn, (18).

DOLLY PARTON (RCA): Siebert's, Littla
Rock, Ark., Oct. 4,

ESTHER PHILLIPS (Kudu). Lafayette
Music Room, Memphis, Tenn., Oct. 16-
19.

ELVIS PRESLEY (RCA) San Antonio,
Texas, Oct. 8; Abilene, Texas (9).

MARTY ROBBINS (MCA): Speedway at
Fairgrounds, Tulsa, Okla., Oct. 1; Deb's
Danceland, Grand Prairla, Texas (2-3);
Dallas Sheraton, Texas (4); Mid-South
Coliseum, Mamphis, Tenn. (13).

MEL TILLIS (MGM): Largo, Md., Oct. B;
Bartow, Fla. (10} Fi. Wallon Beach,
Fla. (11); Daytona Beach, Fla. (28),

BILLY WALKER (MGM): Bruceton Mills,
W. Va,, Oct. 5.

WEATHER REPORT (Columbia) Gus-
man Auditorium, Miami, Fla., Oct. 11:
Theatar for the Performing Arts, New
Orieans, La. (12); Symphony Hall, At-
lanta, Ga. (13).
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WLIR-FM, CHUM-FW, KMET-FM, WHAB-FM, WIID-FM,
WETH-FM, KGB-FM, WERL-FM, KOME-FM, WPHD-FM,
KLBI-FM, WSDM-FM, KSHE-FM, WMMR-FW

LOU REED, SALLY CAN'T DANCE, RCA:
WBR-FM, WNEW-FM, WARX.FM, EPRI-FM. 'WIOT-FM,
WHRU-FM, ELDL-FM. WTUL-FS, WIZK-FM, WROE-FM,
WEAB-FM, WLIR.FM, WBELFM, WZIQ-FM, WNTK-FM,
WOR-FM, WOUR-FM, WRASFM, EMET-FM, ELB)-FM,
ETME-FW, WYYS-FM, ISHE-FM, W149-F

FELIX CAVALIERE, Bearsville: wowi.rm.
KIAP-FM, KTMS.FM, WPLR-FM, WIOT.FM, WBRU-FM,
WMMR FM, W143.FM, WEAB-FM, WOUR-FM, WRAS FM,
NEFC-FM, WLIR-FM, WABX.FM, WPRE-FM, WSDM-FM,
WVYS FM, WAER-FM, WEZO.FM. KZEW.FM, WORI-FM,
RLOLFM, WKTK.FM

RANDY NEWMAN, cooD OLD BOYS,
Reprise: wouR-mm, WMMR FR, NSAN-FM, KTMS.FM.
WPLR.FM, WIOT-FM, KBPLFM, WKTEFM, WRASFM,
WUIR-FM, EMET-FM, WERL-FM, WAEX-FW, KLBJ-FM,
RCFR-FM, WFPREB-FM, WAER-FM, 'WIIQ-FM, KOME-FM,
WNEW.FM, WORJ-FM, KLOL-FM, NFMY-FM

FRANK ZAPPA/MOTHERS OF IN-

VENTION, ROXY AND ELSEWHERE, Dis-
creet: 'InlI:ITFH. EFMY.-FM, KIAP-FM, WPLR.FM,
WETE-FM. 'WLIE-FM, WRAS-FM, WMET-FM, WAHI-FM,
KLBJ-FW, NCFR-FM, WI149.FM, 'WFRE-FM, WYVE.FM,
IRSHE-FM, WIT)-FM, KIEW-FM, WBRL-FM, WOLIR-FM,
DR P, LOL-FSE, WTLIL-FBA, WO P

Tﬂﬂ HI!EH LADIES LOVE OUTLAWS,

mum WMMR-FM, WOUR-FM, WTUL-
P, l'.ﬂﬁﬁl WPLR-FM, WAER-FM, KZAP-FM, W145-FM,
WETE. P, WORIFM, KEFC-FM, EMET-FM, KSANFM,
WIZU-FM, WPHD-FM, NOME-FM, WEAB-FM, KLOL-FM,
CHLM-FM, WOWT-FM. WRAS-FM

BONNIE RAITT, STREET LIGHTS,
Wamner Bros.: KTMS-FM, WPLR-FM. KBPI-FM, W143-
P, WII0-FM, WIKTK-FM, WORLFM, WRAS-FM, NEFC
P, WLIR-FM, KMET.FM, WABX-FM, WPRE.FM, WSDM-
P, KSAN-FM, WYVS-FML, KOME-FM, WTUL-FM, KFMY-
P, WIOT-FM, WBIRU-FM

JORMA KAUKONEN WITH TOM
HUDSON, “QUAH,” Grunt: wour.Fw. wPLR:
FM, WORLFM, WEZK-FM, KIAP.FM, KFMY.FM, NCFR-FM,
WRRN-FM, WIOT-FM, WERU-FM, WTUL-FM, WRAS-FM,
WI4S-FM, WLIR-FM, WABK-FM, WI20FM, WBAB-FM,
CHLAS- P, YW0W1-F

JOHN SEBASTIAN, TARZAMA KID,

BIAP-FW, KTHES.FM, WPLE-FM, WORI-FM,
KEFC-FM, WAER-FM. KOME-FM, WOLUR-FM, WTUL-FM,
EFWY-FMA, WOWTL-FM, WRAS-FM, WIOT-FM, WI43-FM,
WERL-FM, WHWIMR-FM, WIZK-FM, KMET-EM

nﬂﬂm | GOT MY OWN ALBUM TO
DO, Warner Bros.c WLIR.FH, KSAN-FM, KZAP-FM,

13

FALLEHHHEH WATCH OUT FOR
FALLEN ROCK, Ca pm WI4S-FM, KTHES 7,
WEZ-FM, WOUR-FM, WRAS-FM, WLIR-F, WHEL-FM,
KEFC-FM

ROSS, I'ETI]F Columbia: WOuRFM, KCFR.
FM, WBRL)-FM, NEFC-Fl

MANDRILL, MANDRILL LAND, Polydor:

CHUM-FM, KFMY-FM, KAGE-FM, WEBAB-FM

EDDIE HARRIS, 15 IT IN, Atiantic: wour.

FM, CHUM-FM, KZAP-FM, WSDM-FM, WOWI-FM, KEFC-
FM, KILH-FM, WARX-FM

RICHIE HAHEHS. MIXED BAG TWO,
Stormy Forest: wzmnr, whaS-Fu, WPRE-FM,
KOME-FM, WORJ-FM. WOWI-FM. WIOT FM. WBEL FM

LIGHTHOUSE, GDOD DAY EVOLUTION,
Fdﬂll: WIDAS-FM, WPLR-FM, WiIOT-FM, WREW.FM,
WTLL FM, WIZ0-FM, WPREB.FM, WBEL-FM

14

WAYNE BERRY, HOME AT LAST, RCA:
WOR-FM. WLIR-FM, WOUR-FBl, WTUL-FW, KFWY-FM,
WiMR-FM, WTTK-FM

BIG SUR CHOIR, PEACEABLE, Peace-
able: TMs-Fu

BOBBY BLAND, INTERSPECTIVE, ABC:
KLOLFM

SAM NEELY, DOWN HOME, A&M: xerc
FM, WEAR-FB, WRAS-FN, KLBI-FH

18

JIMMY CLIFF, MUSIC MAKER, Warner
Bros.: WFRE-FM, WOUR-FM, W143-FM

ALICE COLTRANE AND CARLOS
SANTANNA, ILLUMINATION, Columbia:
WAER-FM, WREWFM, CHUM.FM

JOHN LEE HOOKER, FREE BEER AND

CHICKEN, ABC: rSaN-rM, CHUM-FM, WLIR-FM

LINDISFARNE, HAPPY DAZE, Electra:
WERL FW, WLIR-FM, KLOL.FM

GRAHAM CENTRAL STATION, RE-
LEASE YOURSELF, Warner Bros.: KZAP-FM.,

HAGE-FM, WIT(-FM, WPLR-FM, WORIFM, KLOLFM,
W45t

15

BUDGIE, IN FOR THE KILL, MCA: wruv Fu,
MEFC-FM, WICTR-FW, WOLEFM, W149.FM. WRAS. P

MLE GIANT, POWER AND THE

(Import) Capitol: WAER-FM, WOUR-FM,
WS- M, WABX-FM, KLOL-FM, WRAS-FM

TOM JANS, ALM: waersu, WouRFM, KLOL:
P, KFMY-FM, WLISFM, KBPLFM

JOHN KLEMMER, FRESH FEATHERS,

+ RAGE-FM. EILH-FM, WPRE-FM, WRHX-FM.
HLOL-FM. CHUM-FM

LENNON, WALLS AND BRIDGES,
+ KGB-FM, KPRI-FM, WREW-FM, KLOL-FM, WIDT-
FM, KEPF-FM

HARVEY MANDEL, FEEL THE SOUND,
Janus: WOURTM, WABX-FM, WOWI-FM, WAER-FM,
WHAS-FM, WPRE-F

TIM MOORE, Asylum: wanr.Fu, weas-r,
WI43.FM, WPHD-FM, KFMY-FM, KBPY.FM

MERLE SAUNDERS, Fantasy: xrussm,

WIOT-FM, KLOL-FM, KUTE-FM, WOUR-FM, KILH-FM
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AHW DUKES, TOOTH, FANG, AND
CLAW, Discreet:

'II'I'..IS—FH KEFC-FM, WTUL-FM,
‘IIHTFIFH WOW-FM

JACKSON BROWN, LATE FOR THE SKY,

Asylum: rSHE-FM, WNEW.M, KLOL-FM, KMET-FM,
WLIRFM

BE!IHIE MAUPIN, THE JEWEL IN THE
L['.lTlIST Fulrdnr: KCFR-FM, WPRB-FM,

BIIIHIIA MASON, TRANSITION, Bud-

dah: KTMS FM, KILH-FM, qur-

NEWPORT IN HIE“UJ{?“i H!.III‘.}L:E
FM. WABK FM, KLBJ FM

OF ATTORNEY, FrROM THE
IDE, Polydor: KAGS-FM, HOTV-FM, KILH.FM

ﬂﬂlﬂ' PREVIN, Warner Bros: xisem,

TﬂHBﬂﬂtﬂ.lmﬁmumun

HS-HH;III IIID HEST LIFE SONG,

ABC: wLiR-FM

EHIEI BI-II.IH:HII.L, YOU AND ME,

IDHH l:l.'lI.TItlIIE INNERSTELLAR

SPACE, Impulse: wAEx.FM

JIM G PHOTOGRAPH, MEMORIES,
HIS GREA HITS, ABC: KLBLFM

IHJIEE ELLIIIETIJH. THE PIAMIST,

mme

LUIIIS‘ Eﬁlﬁl, BORN TO LOVE YOU,

GRINDER SWITCH, Capricom: wrut.rw

JAY GRUSKA, GRUSKA ON GRUSKA,
ABC: wry-FM

LONNY HALL, SUNSHINE LADY, ARM:
KMET Fil

WPTE-FW, ELOL-FW

STAMPEDERS, NEW DAY, Capitol: cium LAI.IIHII:E HUD, (Import) ALM: woun-

P, WIOT-F, KSHE-FM

STMILE!’ TURRENTINE, PiEces of W HUTCHERSON, cirRus,

Fantasy: vace-m, 'HEI:II-FH WIIH-FM Bluenote: wouRfm

HIM “ltlﬁﬂmwrﬁ%iﬁml gﬂﬁm NUCLEUS, WRTAGO, (im-
19 DUANE lﬂugrﬁuﬂhflﬁ ALLMAN, soto, EH JACKSON, IMPULSE YEARS, Im-

AMERICAN TEARS, BRANDED BAD, SAMMY JOHNS, GRC: xweriu

Columbia: wvws-rM, woml-ru

GATO BARBIERI, CHAPTER THREE:
LIMH:I ZAPATA, Impulse: KCFR.FM, KILH

mrmngmmmmmz EYES,

I[Ell BURELL, UP THE STREET AROUND
WEDE-FM. WRAS-Fe

NORMAN CONNORS, sLewroor,
Buddah

o KTMES-FM, WJLH-FM, WOWI-FAL WAER.FM

E\l\' BURTON, SEVEN SONGS FOR
AND CHAMBER ORCHESTER,

CLAIRE HAMMILL, STAGE DOOR s WIOTFiL WS
Qﬂ. nl:?l-rr: #:;’;,’F'.:_ m. w"ﬁ“ﬂ: JOHNNIES, Konk Records: Kruv.ru, Kcrn.u, COWELL TRIO, nLussioN
KOME-FM, KIEW-FM, WEAS-FM, WRAS-FM, WAOT-FM WSDM-FM, WNEW.FM, NEPLFM SIIITE /Polydor: KCrR-FM, KILH-FM
8 JOHN MAYALL, THE LATEST EDITION, HEAVY METAL KIDS, Attantic: sercru, JOE FARRELL, uP ON THIS ROCK, CTI:
s WRAS-FM, WPLR.FM, WIZK-FM, WNEW-FM, WSAN-FM, WTUL-FM, WREW-FM, WhOT-FM WARX-FM, WOWI-FM

KIAP-FM, WOWI-FM, WIOT-FM, WBEL-FM, WTUL-FM,
WIZ0-FM, WPRE-FM, WNDE-FM, KIEW-FM, CHUM-FM,
KFMY-Fi, W149-FM

HERBIE HANCOCK, THRUST, Colum-
Bia: KZAP FM, WORIFM, KULH-FM, KCFRFM, WHOE
FM, 'WAER-FM, KTEW.-FM, WARK-FM, CHUN-FM, WOWI-

FM, WROT-FM, WIRMR-FM, NMET-FM

HAWKWIND, HALL OF THE MOUNTAIN
GRILL, UA: WIUIL-FM, WOUR-FM, WPLRFM, WRAB-
FM, WOOT-FM, KLEJ-FM, WBELFM, WIIN-FM, WMOE-
FM, WRAG- I, KFMY-FM, WFRE-FM, W145-FM

ﬂlﬂﬂ JENNINGS, 'mM A RAMBLIN

WORJ-FM, ELE]-FW, WPRE-FM, KFWMY-FM

MATTHEW FISHER, I'LL BE THERE,

RCA: WIUL-FM, KEFC-FM

IH‘:IISIJII FIVE, DANCING MACHINE,
Motown: xQnv.fe, NAGE-FM, WZIU-FM, WABK-FM,
KMET-Fi

HE'H ’fﬂH CITY, SOULFUL ROAD,
m-FH.MIH-FH KQIv-Fu, HHIFH
KILH-F

JOHNNY NASH, CELEBRATE LIFE, Epic:

m'm| mlﬂ| mm| m'm| m'm

10

llHES MONTGOMERY BAND, HigH

ROLLER, Capricorn: wio1-F, W143-FN, WZZ0.
FM, WOUR-FM, WORJ-FM, WPRE-FM, KFMY-FM, WOWI.
FM, WERLLFM. 'WLIR FM. WITH-FM, WBEL FHl

TAl MAHAL, M0 ROOTS, Columbia:
WPLR-FW, WPRE-FM, WyVS-FM, KOME-FM., WOUR-FM,
WHEW-FM, WAEX-FM, WOR-FW, RLOL-FW, WI149-FM,
'WIITH-FM, NMET-FM

11

SUSIE QUATRO, QUATRO, Bell: wuir-Fu,
WITN.FM, WPLR.FM, WERLLFM, WOUR-FM, KPRIFM,
EMET-FM, KSAR-FM, NGE-FM, WEAB-FM, WABL-FM

UNICORN, BLUE PINE TREES, Capitol:
WYYS.FM, WPLRFM, WNEW.FM, WORLFM, KFMY-FM.
WKTE-FM, WOW-FM, WLIR-FM, WIZIK-FM, NBPI-FM,
KMET P
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BONZO IJI]G BAND, HISTORY OF THE
BONZODS, LA 'HTI.IL-FI WOUR-FM, WOR-FM,
WPLRFM, NCFRFM, WRRN-FM, WRASFM, WABA.FM,
RSAN-FM, KEFC.FM

MARTHA REEVES AND THE VAN-
DELLAS, ANTHOLOGY, Motown: wies.ru,

WILLIS ALLAN RAMSEY, sheer:
WITK-FM, WOUR.FW, KLEJ-FM, WZZQ-FM, W143.FM

STARTIN' OVER, Capitol:
WIZ0-Ful, WNEW-FM, KFMY-FM, WLIR-F, KMET-FM

WAYNE MOTTO GROSSO
FEIO, Blue Nole: wARX-FM, WPRE.FM, WIOT.FM,
WOUR. FM, KEFC-FM

'FIIHTI.IIIIIEIL TINA TURNS THE COUN-

JL: WOWIM, WIDT-FM, NIAP-FM, KFMY.
FH.'HFH-FH

FRIDGID PINK, ALL PINK INSIDE, Fan-

Lasy: WRAS-FM, WOUR FM
HEARTSFIELD, WONDER OF IT ALL,
HEI:II-I]'IIEIHH KEFC-Fu
ES NEWTON HOWARD, wama
RFMEY.FM. NCFR-FM

%'IHD THE GANG, LIGHT OF
Delight: iiLH-rM, wrLR-Fu

BLUE M ANy
R, Naetrae: Tt e

Sﬂlm' STITT, SATAM, Cadett: wiLu-ru,

HEIIDT HALIIIII.H GYPSY SYM-
PHONY, Wamer Bros.

'HTI.IL—FH ROME-FM

QIIIIH.'.T JONES, BODY HEAT, ARM:

sm KERNOCHAN, BEAT AROUND

THE BUSH, RCA: wriLrrM

LATI
%Hﬁl&. MORE LATIMORE,

% UNLIMITED, IN HEAT, 20th

JAY MASON, CROSS ROADS, Buddah:
KMET-FMl

MARY McCLEARY, JEZEBEL, Shelter:
WPLR-FM

MOMENTS, THOSE SEXY MOMENTS,
Slax: KAGEFM

TH
OF THE 16 DAD WORK Coumb: v

DON !Elnmmnﬂ:
TIME,

BILLY HIESIIHI ROPEAN
TEI;IL%.!H KLOL-FM i B

FUBIJI': FOOT-D ROMAN, Capitok:

“WE#ET& FI.IEH!IHH IHFOR-

RED WING, DEAD OR ALIVE, Fantesy:

T

ALEN ROBIN, FUNNY FARM, Courage:
WOLR el

FlMﬁmmmm

MICHAEL WENDROFF, SOUTH PAW,

Buddah: wWOUR-FM, WZZN.FM

AL WILSON, LA LA PEACE SONG, Bell:
KAGH-FW. WULH-FM

17

L EVANS ORCH GIL EVANS
PLAYS JIMI HENDRIX, RCA:
WAEXL-FM, WPRE-FM, WSDM-FM. WPLR-FM

IHHB\'HILSUII ALL IN LOVE IS FAIR,

I.H.H-F“.I.IHE—FH

AYERS, CHANGE UP THE GROOVE,

+ KILH-F

LLHEW CROSS MY HEART,

mmlm SAMALAYUCA, Mile-

URUBAMBA, Columbia: xiouru

GENEVIEVE WAITE,
THE RISE, Paramere: m‘g‘m s

uﬁsmwmﬁ_n 90 DAY CYCLE

ATLANTA, GA.. WRAS-FM, lim Morrisom; 1, 2, 3, 4,5, 6,7, 8,9, 12, 13, 15,

Following lists participating stations. Numeral after each specifies selections programmed.
INGLEWDOD, CALIF.: KAGB-FM, Kal Shields; 14, 15, 16, 17, 18, 19, 20

16 17, 18,18, 20

AUSTIN, TEXAS: KLBJ-FM, Greg Thomas: 1, 2, 3, 7, 16, 17, 18, 18, 20
BABYLON, LONG [SLAND: WBAB-FM, Malcolm Davis; 1, 2, 3, 4, 6,7, 9, 11,

15 15 17

BALTIMORE. MD. WETR-FM, John Reeves; 1,2, 3.5, 7, 11, 15, 16, 18

BEAUFORT, SC.. WBEU-FM. fim Ray, 2, 8, 9, 10, 13, 17, 19

BUFFALO, N.Y.: WPHD-FM, John McGram: 1, 4, 15, 19
BIRMINGHAM, AL - WZIK-FM, Bill Levey, 2, 4, 6,7, 8,9, 10, 11, 13, 14, 17,

18, 19, 20

CHICAGO, ILL: WSDM-FM, Burt Burdeem; 1, 3, 5, 13, 16, 17, 18, 19
COMPTOMN, CALIF.: KILH-FM, Rod McGrew; 8, 13, 15, 16, I8 19, 20

DALLAS, TEXAS: KZEW-FM, Mike Taylor; 3,7, 8, 9

DENVER. COL.: KBPI-FM, Jean Valdez 3, 4, §, 7, 11, 12, 15, 16
DENVER, COL: KCFR-FM, Bob Stecker: 3, , 9, 12, 16, 17, 18, 18, 20
DETROIT, MICH.: WABX.FM, John Petrie: 2, 3,5, 6, 7, 9, 10, 11, 12, 13, 15,

16 17,18, 19, 20

EUGENE, ORE.: KFMY-FM, Janice Whitaker; 1,3, 5 6, 7, 8, 10, 11, 14, 15,

16 17, 15, 20

HEMPSTEAD, N.Y.: WLIR-FM, Gil Colquitt; 1, 2,3, 5,6, 7, 10, 11, 13, 14, 15,

16, 18, 20

HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 2, 3, 4, 10, 12, 14, 15, 16, 18, 15,20

JACKSOM, MISS.: WZI(-FM, Dave Adcock: 1, 2,3, 4,5, 6,7, 8,10, 12, 13, F.
SACRAMENTO, CALIF - KZAP-FM, Robert Williams: 1,3, 4,6, 7,8, 9, 13, 14,

14, 16
15 16 18, 20

16, 20
11, 12, 13, 14, 16, 17, 19, 20

14, 15, 1 19, 20

NEW YORN, N.Y.: WNEW-FM, Dennis Elsas; 2, 3, &, 10, 11, 13, 15, 16, 18
NORFOLK, VA WOWI-FM, Rollie Bristol: 3, 4, 6, 7, 8, 9, 10, 11, 12, 13, 15,

15, 1%
14, 16, 19

FHILADELPHIA, PA: WMMR-FM, Dennis Wilen; 1, 2, 3, 4, 7, 9, 14, 15
PORTLAND, ORE.: KQIV-FM, Roy Jay; 16, 18, 20
PRINCETON, N..: WPRB-FM, Daizann McLane; 1.5, 7,0, 9, 10, 12, 13, 15,

16, 17, 18, 18

KNOXVILLE, TENN.: WIAG.FM, Tony Yohen; 1,2,3,4,5,6,7,9, 10, 13, 14,

LOS ANGELES, CALIF.: KUTE-FM, Lucky Pierre; 15
LOS ANGELES, CALIF.: KMET-FM, Sandy Gibson; 1, 2,3, 4, 5 7,9, 10, 11,

NEW HAYEN, CONN.. WPLR-FM, Gordon Weingarth; 1,3, 4,5, 6 7,8, 9, 10,

NEW ORLEANS, LA: WNOE-FM, Lee Armstrong; 2, 8, 9, 20
NEW ORLEANS, LA WTUL-FM, Bryan Melan: 1,2, 3,4, 5,6, 7. 4,9, 12, 13,

16, 18

PROVIDENCE, R.L: WBRU-FM, Peter Masi; 1, 2,3,4,5,6 7,18, 11,17, 18,

SAN DIEGO, CALIF.: KGB-FM, Art Schroeder; 1, 11, 15

16, 18, 20

SAN DIEGO, CALIF.: KPRI-FM, Mike Harrison; 2, 11, 15
SAN FRANCISGO, CALIF.: KSAN-FM, Bonmie Simmons; 1, 3,4, 5, 7, 11, 12,

SAN JOSE, CALIF.- KOME-FM, Ciiff Feldman: 1, 3, 4, 5, 7, 10, 12, 13, 19

SANTA BARBARA, CALIF: KTMS-FM, Steve Sellerman: 1, 2, 3, 5, 7, 13, 15,

16 18, X

ST. LOUIS, MO.: KSHE-FM, Shelley Gratman; 1, 2, 3, 16, 18

SYRACUSE/UTICA, N.Y.: WOUR-FM, Steve Huntington; 1, 2, 3,4, 6,7, 9, 10,

11,12, 13, 14, 15 16, 17, 18, 18, 20
SYRACUSE, N.Y.: WAER-FM, George Gitbert; 3, 4, 7, 9, 15, 16, 18

TOLEDD, OHID: WIOT-FM, Niel Lasher; 2, 3,5, 6,7, 8,9, 10, 12, 13, 15, 16,
ORLANDO, FLA.: WORI-FM, Mike Lyons; 1, 2,3, 4, 5,6,7,9, 10,11, 12, 13, I8, 19
TORONTO, CANADA: CHUM-FM, Benjy Karch; 1, 4,6, 8,9, 13,15, 17, 18

YALDOSTA, GA: WYYS-FM, Bill Tullis; 2, 3, 5, 10, 11, 15, 19
WARREN, PA: WRRN-FM, Max Patch; & 12 16
WACD, TEXAS: KEFC-FM, Chip Knighton; 1, 3,4, 5, 7, 12, 13, 15, 16, 17,18,







"INDIE AND CHAIN RETAILERS SEFE

A Billboard Spotiight on Blank Tape

m
-

OBERS5, 1974, BILLBOARD

THIS COAST-TO-COAST WRAPUP OF BLANK TAPE RE-
TAILERS AND DISTRIBUTORS WAS A COOPERATIVE EF-
FORT, coordinated by Tape/Audio/Video Editor Stephen
Traiman. Providing key interviews were Midwest Editor Anne
Duston, Chicago, and correspondents Ray Brack, Charleston,
W. Va.. Maurie Orodenker, Philadelphia/Cherry Hill, N.J.;
Irene Clepper, Minneapolis/St. Paul; Martin Hintz, Mil:
waukee; Vickora Cleeper, Bloomington, Ind.; Joanne
Oliver, Columbus, Ohio; Jim Cortese, Memphis; Jack
McDonough, San Francisco/Qakland; Laura Deni,
Las Vegas; Kenneth Fitzgerald, Portland, Ore.;
Lori Clepper, Lincoln, Neb.; Grier Lowry, Kansas
City, Mo,
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CHARLESTON,
W. VA,
The word ''steady"”

invariably pops up inany
conversation with local dealers about blank tape sales over
the past 12 months. What type tape package is accounting
for this consistent volume varies, depending on whether you
have an audiophile or pop shop on the line.

A leading retailer (and state-wide distributor), handling no
pre-recorded tapes and catering mostly to the hi-fi trade, re-
ports that 8-track blank is in steady decline and now accounts
for only 10 percent of blank tape sales. Open-reel and cas-
sette packages, Electronic Specialty Co. reports, each account

H for 45 percent of volume.

While most audiophile-oriented outlets report a similar situ-
ation, i.e., B-track in decline, many report cassette packages
solidly out-selling open reel. This is particularly true If the
shop is located in a large business complex and does consider-
able non-music business. Radio Shack here is a case in point.
Located in the central business district, it deals blank cas-
settes by the case to legal firms, large churches, etc.

The pop picture is different. Some stores serving the youth-
ful owners of automobile playback units do several hundred
dollars a week in 8-track blanks, modest cassette volume and
little open-reel business. The largest local volume in 8-track
blank tape is being achieved by a "'make-a-tape’ operation
that was recently charged with viclation of Federal Copyright
Law.

All music merchants here are letting blank tape pretty
much sell itself, and increased volume in all lines, configura-
tions and price ranges awaits source-instituted merchandis.
ing efforts. The few promotional attempts with blank tape
have been linked to hardware, and TEAC's planned fall pro-
motion is being anticipated as a spur to blank tape sales. The
TEAC m