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‘lllegit’ Disco Tapes
Peddled by Jockeys

By IS HOROWITZ

NEW YORK —A traffic in discotheque tapes, skirting normal restrictions
aguinst dubbing, has surfaced here. In some cases it is bringing popular disco

jocks well over $1,000 a month in added revenue,

But in no cases are the proprietors
of commercial rights to the material
dubbed—record company, artist or
publisher—parncipating in the in-
come. And attempts from one quir-
ter, al least, o “legiimize™ the prac-
tice have so far failed w find a
workable formula

Ihe tapes are dubbed from
records by disk _|nLi.Lh active in the
growing number of disco clubs in
the metropolitan area, One 10 three-
hour programs bring anywhere [rom
$30 10 $75 per tape, mostly reel-to-
reel, but increasingly on cartridge
and cassette.

ey are not only sold to individ-
uals, but also to commercial non-
dance locations. Some, 1in addition,
are sold 1o foreign buyers

One observer reports he is person-
ally aware of a dozen disk jockeys
each of whom makes and sells from
“10 to 30 tapes a month at an aver-
apge price of 350 a program.” But
more are engaging in the trade every
day, he adds.

lape prices reflect the popularity
of the jockey or location. At Le Jar-
din, discotheque front runner in the
Fimes Square arca, tapes are otfered
o patrons at a hefty 875 per pro-
pram. Anyone telephoning the bis-
trowhich asks that he leave his name

(Continued on page 12)

Return Controls
Tighten In U.K.

By CHRIS WHITE

LONDON—Record dealers will
face tougher record return controls
here. Three major companies, CBS,
WEA and A&M, have introduced
restrictions and indications are that

other companies will follow suat.
The new measures at the three la-
bels. who share joint pressing and
distribution, were announced lasl

week at a WEA sales conlerence.
As of Oct. | the 5 percent allow-
ance on unsold stock will be re-
tuined, but faulty records will only
(Continwed on page 6)

Record Hunter Challenges
Labels’ Pricing Policies

By ROBERT SOBEL

NEW YORK-The Record
Hunter, which has become a viable
retail operation since it was acquired
a little more than a year ago, is em-
broiled in a large-scale fight which
challenges the manulacturers’ pol-
icies on pricing and promotion,

Since the takeover, Jay Sonin,
owner of the Fifth Ave. store, claims
that the outlet has expenienced a vol-
ume of %1 mullion i over-the-
counter business and 400,000 n

mail-orders.

The sales momentum Somm has
penerated, however, has been
fmught with difficulty, he savs. He
claims that Record Hunter is a sub-
distributor operation and, therefore,
should be getting subdistributor
prices [rom the manulacturer. He al-
leges that the former Record Hunter
management received a wholesale
|.'|'rH.'l.'-

[ Continued on page 0}

Radio Pulling Record Ad $

State Fairs Adore
Country Artists

Reggae Lurks as
A Salable Style

By BOR KIRSCH

LOS ANGELES-While reggae
may have been touted 1o a4 point
where it became impossible for it o
live up to advance billing 4s the next
major musical influence, the Jama-
cian sound has subtly become an ex-
tremely viable force in today's mu-
sIC,

With the release of “The Hurder
They Come” several years ago, the
Jamaican film starring reggae sing-
ing and composing star Jimmy ChLff,
many in the mcustry and a lot of
people out of it began offening lofty
predictions lor the future of the
genre, predictions which failed 1w
come true.

Ilr.,ﬂgiw in fact, seemed 1o go the
wiay of “The Harder They Come™
brilliant critical response and little
O My CONSUMETr Mesponsc,

But while the general public and
possibly much of the music industry

(Continned on page 58)

By NAT FREEDLAND

LOS ANGLELES-Country Mu-
sic, not really a partucularly major
draw at large state fairs unul the
overall country expansion  began
several years ago, has now become
an increasingly important staple of
the fair circuit.

Billboard guened o number of
Htl-liugi-.‘ state fair l‘:--:mi.ln:._' directors
and found that 111::} eenerally con-
sider country music one of their most
consistently successtul attracnons.

Country mghts have increased in
recent _'ﬁ't.’..l]':i. thear F-"..'I.'L'L‘Hl-'.i_l__'ﬁ.' o L=
tal fair entertaimment dates, among
the majority of operations -.L|[1.|._'-.|_-._1
And most of the fairs want 1o book
even more country stars in the fu-
Ture.

The fair directors particularly cite
the professional, mature and coop-
erative atutude of the country artists
they deal with. They also are grate-
ful for the self-contamed nature of
st pure couniry acls, whose sldrs
tend 1o tour in luxunous buses that
pull out for the next night's show 1m-
mediately after the encore,

As for the stars themselves, they

{Continued on page 36)

By CLAUDE HALL

LOS ANGELES—The record in-
dustry 15 spending untold mullions of
dollars in advertising records and
recording artists on FM progressive
radio and there is speculation thal
even more is probably being spentin
AM Top 40 advertising.

One of the largest record retailing
chiuns in California is spending 1.5
million alone in radio and tele-

ABC, Polygram
Looming Giants

By ELIOT TIEGEL
LOS ANGELES—-ABC and
Polygrum have emerged as new ti-
tans to challenge current pow-
erhouse firms in the American mar-
ket,

The ever shilung Amencan indus-

VISION . with a large part of this more try—which currently sees WEA and
[hm? likely shared by record com- Columbia il..'.ld]]]l_'-.lh'l.' sales parade
P, with RCA, L’ilpit:!ll. Motown, Lon-

The retail chamn 1s spending that don, MCA uand A&M all exerting

['l'IUl._'I.'I in i.il;llli,:lT[fll.i '.ll“l'll.." 1[!11._1 O
progressive station claims 1o be
earning $140,000 of that Tower
Records, another West Coast chan,
is also labeled “a big hiver” by FM
Progressive rudio station managers,

postures—seems  fluid
and Polygram to
their  organi-

agEressive
enough for ABC
continue  huilding
zalions

e most dramaue achievemeni
this year undoubtedly is the pur-
I._h._p-.l__ for under %5 |n||||l.||1 of all the
Famous Music lubels, plus in a sepa-

(Continwed on page 12)

“ELOY" was the name given by tutunstic novelist H.G, Wells to a ime
machine used by Earth’s mhabitants 800000 years from now. "ELOY™
i5 also the name chosen by four young musicians fram Hanover, Germany
when they formed in Apnl 1972, In a hitle over two years, starting from
nowhere, they became international favorites in Europe with their first
album, “Inside,” now released in the United States on Chess/lanus
Recards. (ILS 3062).

Few albums have ever created as much nitial excitement as ELDORADO
A Symphony by the Electric Light Orchestra, Its release marks the dawn
of a supergroup and a rennaissance lor rock music, ELDORADO You
can get there from here On United Artists Records and Tapes, (UA

One US, maj
{A339.C) A SrRAmERD Jne ULS, major market radio sia

Liomn reports that seven record labels

[Avartisemant )

{Continued on page f4)
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ON RECORD

BFLA/BFS1/BFKA-0717

FCRTURING: PAPR JOHN CRERCH * JOHN BARBNA * DAVID FREIBERG
CRAIG CHRQUICO « PETER SEARS

ONTOUR

October

1 MidlandTheatre 3&14 Music Hall 29  Duke University 13  Convention Center
Kansas City, Mo Boston, Mass. Durham, North Carolina Indianapolis, Indiana

3  Keil Auditorium 16,17 Radio City Music Hall 31 The Omni 15 The Arena
St. Louis, Mo. &19 New York City Aflanta, Georgia Milwaukee, Wisconsin

5 Public Hall 21  Stoneybrook College November 178418 AuditoriumTheatre
Cleveland, Ohio Stoneybrook, Longlsiand 2  JailaiFonton Chicago, lllinois

7 St. John's Arena 23 CMW.PostCollege Miami, Florida 23&24 Winterland Arena
Columbus, Ohio Long Island 8  TarentCounty San Francisco, California

@ Cobo Arena 25 Capitol Arena Convention Center 27" International Sports Arena
Detroit, Michigan Washington, D.C. (Largo) Fort Worth, Texas San Diego, Cal.

11 The Spectrum 27 Wiliam & MaryCollege 10 Hofheinz Pavilion 29830 Shrine Auditorium
Philadelphia, Pa. Williamsburg, Va. Houston, Texas Los Angeles, Cal.

"Tentative as of 9/13/74

— > Produced by Larry Cox and Jefferson Starship

o
e nedsriured wid Dibiboied by NCA A soomi

- ST\ Americanracil
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Subpoena
Issued

For Stax

MEMPHIS —A federal grand jury
here has issued a subpoena ordering
Stax Records. Inc.. 1o deliver records
of its 1973 financial transactions for
inspection Oct, 15,

The subpocna, issued to Stax
president Jim Stewarl, ordered ¢i-
ther him or “a duly authorized rep-
resentative” to deliver records of all
1973 cash disbursements and
receipts, vouchers, canceled checks.
bank statements, and bank deposit
tickets.

The grand jury has been investi-
gating the recording firm for more
than a year as part of a nationwide
Inquiry into possible irregularities in
the recording industry,

Earlier this year. U.S. District
Judge Robert M. McRae. Jr., or-
dered that all transcripts of grand
jury testimony and documents con-
cerning 1971 and 1972 Stax finances
be released by the grand jury to the
Internal Revenue Service.

His order said the release was “for
the purpose of determining whether
there are additional tax liabilities

due and owing to the United States
for the years 1971 and 1972

sssse. EX-CAPITOL PRESIDENT o
ﬁlvmgston Active In Film
Track,OldKiddieRecords

LOS ANGELES—Former Capi-
tol president Alan Livingston s pro-
ducing the soundtrack LP for the
film “The Tnal of Billy Jack™ and is
also about 1o close a deal 1o have his
early childrens records leased from
his former label for usage in special
markets,

Livingston, who left Capitol in
1968 and formed Mediarts as a film-
music-disk operation which lasted
two years, is basically in the invest-
ment business.

He has been tinkering with
records as a result of a call from ac-
tor Tom Laughlin asking him to put
the Elmer Bernstein music into an
LP and find a record deal.

Livingston has signed the LP to
ABC/Dunhill which will 1ssue the
score prior o the film's release Nov,
13 in 1400 theaters simultaneously.

Bernstein's score of about 40 min-
utes of music was being recorded
here last week. Five of the tunes
have lyrics by Delores Taylor and
Teresa Laughlin, daughter of the

NEW YORK—Bell Records presi-
dent Chive Davis 15 currently in a
cover version war with three singles,
including one with his former em-
ployer Columbia Records. But a Bell
spokesman says all of these covers
are purely coincidental.

The three songs in question are
“La La Peace Song,” originally re-
leased by O.C. Smith more than 10
months ago on Columbia and cov-
un:ni by Bell with Al Wilson on Sept

“She’s Gone,” oniginally released
h"r Daryl Hall and John Oates on At-
lantic {ast November and later re-
leased by Capitol's Tavares and cov-
ered by Bell on Sept. I3 with Lou
Rawls: and “Charmer,” which was
originally released on an Elektra/
Asvlum album by Tim Moore and
later covered by a Bell single on
Sept. 16 by Ron Dante.

Elektra/Asylum released the
Moare single four days later, al-
though a company spokesman says
the song was prepared for release
immediately after his victory in the
American Song Festival at the be-
ginning of ":-t:pn.mh-l.r

A Bell spokesman says “She’s
Guone” was released after the initial
versions didn’t do a great deal.

“Aller the song didn’t do very

L b T g

film star. who appears and sings in
the film.

There is also a tune by Lennon
and McCartney, “Give Peace A
Chance,” which is played in the film
by a rock group. The performance
will be transferred over to the LP.

megsmn says the LP will be
tagged in media advertising for the
movie.

This project plus the leasing of
such kiddie records as Bozo the
Clown plus a catalog of around 100
kiddie utles. does not mean Liv-
ingston is getting back in the record
industry, he says,

During his earh' days with Capitol
in the 1940s Livingston produced
sundry childrens records by such
“artists” as Bugs Bunmy, Tweetie
Pie. Woody Woodpecker plus sev-
eral Walt Disney characters and per-
formances by Jerry Lewis and Jack
Benny.

Livingston is leasing the masters
to channel them into such special

{Continued on page 4)

Audio Industry Affected
By Warranty Bill Passage

By MILDRED HALL

WASHINGTON—The House has
passed a consumer product war-
ranty bill to set standards for writien
warranties, a bill that has obvious
consequences to audio eguipment
manufacturers, distributors  and
dealers.

Differences between the House
bill and an earlier Senate passed bill
will have to be ironed oul in confer-
ence and both houses will vole on
the compromise legislation.

The Federal Trade Commission
(FTC) will implement the bill in
rulemaking and the commission it-

Micro Photo Division, Old Manstield Road, Woostar, Ohio 44681
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self wall be affected by a second part
of the bill. the part with conse-
quences for the audio industry,

The bill. which bars the commis-
sion from going o court on its own,
with its attorneys to challenge unfair
business practices, 15 strongly op-
posed by FTC chairman Lewis Eng-
man. The commission must get Jus-
tice Depr concurrence 1o bring suit,

The FTC can now go to court on
its own, if the attorney peneral fails
o act on a4 commission request
within 10 days. The power was

fContinved on page 29|

By JIM FISHEL

much, we gave it to Al Wilson who
cut it three or four months ago at the
same session as "La La Peace song.™
the spokesman states, * *She's Gone’
was planned as his single from those
sessions, but things didn’t work out
quite the way they were planned, so
the single wasn't released and at this
paint it was given o Lou Rawls,

b European Pubs
Form a Common
Market Coalition

By PETER JONES

LONDON —A six-string coopera-
tive group of European music pub-
lishers, to be known us Unmited Euro-
pean Publishers, has been formed
here.

Geoffrey Heath, managing direc-
tor of ATV Music. which is part of
the group. says he believes it is the
first time that such a group has
created a “common market” of pub-
lishing.

The publishing houses concerned.
in addition w0 ATV, are: Armonico
of Spain; Campi of Ialy. Editions
Intro/Heisel of Germany: Claude
Pascal of France and Sweden Music.

Main aim of the cooperative is to
acquire catalogs for the whole terri-
tory of Europe. Each of the parties in
the deal will automatically acquire
the nghts 0 catalogs obtained by
any of the others,

Administration for the group will
be from Editions Intro offices in Ber-
lin.

The main reasons for the move are
that a lot of American publishing
companies are looking for represen-
tation in Europe 45 a whole and that
the group will be in direct competi-
tion with those “often large and un-
wieldy™ publishing companies with
international organizations,

Heath elaborates on the theme
thusly: “We find quite a few Ameri-
can writers and companies have
wised up to lawyers who suggest a
country by country deal, because
apart from the additional expense of
setting up individual deals. there are
obvious administration ditficulties.

“As for some of the interna-

{ Continued on page 46)

Roving Artists
At NEC Conclave

NEW YORK -Innovations in-
cluding a new roving artist program
will supplement talent showcases at
the upcoming 15th annual NEC Na-
tuonal Convention Feb, 5-12 n
Washington, D.C. Deadline for 1al-
ent applications is Oct. 28,

Othcials of NEC, an educational
service organization of students and
professional activities programmers
and associated industries. expect
more than 2,500 representatives
from more than 450 schools in the
LS. and Canada.

The convention will be held at the
city’s Sheraton Park Hotel and
Shoreham Amencana Hotel and in-
clude more than 85 educational ses-
sions encompassing classical music.
contempaorary music. lilm. lectures.
theater, travel. video. art and a large
number of member exhibits,

Up to 33 attractions will be

{Continwed on page 15)

General News

 THREE DISKS INVOLVED

Davis Pulls Out the Covers

“In between the Wilson and
Rawls sessions, Tavares cut the song
and so actually neither Tavares nor
Rawls had the onginal version of the
song. Anyway, we fell that Tavares
might go soul, which it did. and that
Rawls would go pop.”

Columbia re-released 0O.C.
Smith’s “La La Peace Song™ a
month before Bell, according 1o Co-
lumbia’s steve Popovich.

“We re-released it becuuse it
showed verv good airplay in the
New York area and 1t sold S0,000-
60000 units,” he says, “We are going
o u:nhnu:. lo go all the w wiy on the
L'““.E

The original “La La Peace Song™
was released while Davis was sull at
the helm of Columbia Records.

The Bell spokesman countered
that he didn’t think Columbia was
working the song anymore.

“We thought Wilson muld have a
hit with the song and cut it,” he says,
“While we were remixing it, we
learned that Columbia had re-re-
leased O.C's version, so this cover
lhmg was really a coincidence.”

“Charmer”™ was originally re-
leased as a single by Bell, because
Ron Dante heard the tune and
wanted 1o cut it

"We thought it would be a good
thing to do because Elekira/Asylum
Wis ]-'.L':firig on Tim Moore’s version
of 'Second Avenue.” the Bell
spokesman states, “Usually when a
label commits itself to do a single of
an LP. you can feel free to release
another single off that album. be-
cause you feel they will be con-
cerned with working i.”

Duplicate
Records:
Problem

By ELIOT TIEGEL

LOS ANGELES—The threat of
having split airplay doesn’t seem o
be holding back manufacturers from
getting into  combative situations
over releasing the same song,

There are three situations this
week in which duplicate versions of
the same song are on the Hot 100
and fighting among themselves for
higher numbers,

In all instanvces of this kind of situ-
ation—with any number of labels
working the same record - the sales
potential of the single which even-
tually emerges as the top version is
never actually reached.

“When vou have a cover situation
no one really comes out the winner,”
notes Bill Wardlow, Billboard's
chart dircctor. *The artists tend to
kill each other off.”

Stll, it’s fascinating 1o observe the
current market in which there are
two versions of “La La Peace Song,
“Honey Honey.” and “Second Ave-
nuc” with duplicate versions of three
other tunes having just been re-
leased: “She’s Gone.” “Charmer”
and “Laughter In The Rain.”

“La La Peace Song™ pits Al Wil-
son on Bell against O.C. Smith on
Columbia (see separate story) with
Smith in a starred chart position 71
and Wilson a starred 82,

“Second Avenue” involves Gar-
Funkel on Columbia in 45 position
with Tim Moore the song's author in
a starred 61 position. The tune. inci-

(Continued on page 38)

Wisconsin Supreme Court
Sets E-C Tape Injunction

MADISON—-Wisconsin's  Su-
preme Court has ordered Mil-
waukee Circuit Court Judge Roben
Landry to grant un immediate tem-
porary injunction against Economic
Consultants (E-C Tape).

Earlier. Judge Landry had
granted a temporary injunction
against the firm but stayed it for 90
days.

Judge Landry also was ordered 1o
issue a directive barring David Heil-
man, E-C's president, from destroy-
ing. transferring or “otherwise plac-
ing beyond the jurisdiction of the
Wisconsin court” inventories of al-
leged pirates, recordings and other
assets,

The Surpeme Court acted afteran
application was made for an alterna-
tive writ by Mercury Records and
several other labels,

In other piracy action:

In Newport News, Va., police
seized 450 allegedly pirated tapes at
the Colonial Tape and Record Shop,
3415 Washington Ave., and a similar
number at Here and Now Lud.
Stores, 13761 Warwick Blvd. and
Jefterson Ave.

FBI agents arrested two brothers,
Daniel and Bob Young, doing busi-
ness as Stereo Tapes and Accessories
and 508 Distributors, in South
Charleston, W, Va, The two were
charged with 28 counts of violating
the Federal copyright law.

FBI agents in Atlantic City. N1,
raided two boardwalk locations seiz-
ing 90 alleged pirated tapes at King
Kelly Lid.. owned by Larry Sher-
man, and nearly 500 tapes in a store
at 2053 Boardwalk, operated by
Saleh Kraiem of Brooklyn.

Ampex Produces 30 Million
Tapes In 1974 Fiscal Year

REDWOOD CITY. Calif.-The
music division of Ampex Corp. pro-
duced more than 30 million prere-
corded tape units. or 30 percent of
the total U.S. prerecorded tape
product during fiscal 1974, accord-
ing to Arthur Hausman, Ampex
president and chief executive,

Hausman attributes the division’s
impressive comeback from the cor-
porate slump of the early 1970s to its
ability to attract and hold major
companics with competitive pricings
for duplication contracts, and a siz-
able marketing force for music com-

panies seeking a major tape distribu-
tion outlet,

Speaking al a recent meeting of

Ampex stockholders, Hausman as-
sured them that AMD was now the
largest independem producer of re-
corded tape music in the world, as
well as the leading custom dupli-
cator of specialty recording tapes for

music, business and industry.
Hausman further noted that the
backbone of AMD' performance
was its production facility at Elk
Grove Village, suburban Chicago,
(Continued on page 29)
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General News

So. California: Low-Ball
Discount Capital of U.S.

LOS ANGELES—Southern California has become the low-ball discount
capital of the U.5. record/tape business, a comparison of New York City and
local recorded music retail newspaper advertising indicates. Ads researched

ran from Sept. 22 through Sept. 29 in metropolitan dailies.
Representative of the greater Los Angeles price knockdowns were:

Album Title
Artist and Label

{Sugpested List Price)

Kmart I'n'.'huﬂhnun

35 stores| 32 stores

Licorice
Pizza
11 stores

Sears WI"HZI'I-E

27 stores|Music City
7 Stores

Wrap Around Joy
Carole King (Ode) $6.98

$3.68

Pussycats
Harry Nilsson (RCA) $6.98

$4.19

Anka
Paul Anka (UA) $6.58

Chicago VIl
Chicago (Columbia) $9.98

$5.39

Fulfillingness First Finale
Stevie Wonder (Motown) $5.98

¥4.66

Caribou
Elton John $6.98

$2.99

if You Love Me, Let Me Know

Olivia Newton John (MCA) $6.98 | $4.97

| Can Stand A Little Rain

Joe Cocker (MCA) $5.98 $4.97

Rags to Rufus

Rufus (ABC) §5.98 $4.97

$3.19

Child of the Noveity

;'E-_:;ﬁmr Rush (20th Century) Gy

Not Fragile
Bachman-Turmer Overdrive

(Mercury) $6.98 $4.97

Greatest Hits

Alice Cooper (WB) $6.98 $4.97

Comin' from All Ends

New Birth (RCA) $5.98 $4.97

Back Home Again
John Denver (RCA) $6.98

$3.97

The Rambilin® Man
Waylon Jennings (RCA) $5.58

$3.79 $3.44

Sally Can't Dance
Lou Reed (RCA) $5.98

$3.68

Slow Flux

Steppenwolf (Mums) $5.98

— ==

*Advertised as “superior English pressing.”

Court
Refuses
Bartok

NEW YORK—-An attempt to
deny “posthumous™ status to a com-
position publicly performed during
the composer’s lifetime but pub-
lished after his death has been re-

jected by the U.S. District Court

here,

The long-standing case involved
the bid by Peter Bartok, son of Bela
Bartok, to acquire renewal rights to
the composer’s “Concerto for Or-
chestra,” one of the most performed
symphonic works in the contempo-
rary repertoire. Boosey & Hawks, as
the publisher during the initial
copyright term, also applied for the
renewal (Billboard, Nov. 24, 1973).

The Bartok heir claimed that the
work was incorrectly labeled “post-
humous™ since it was assigned to the
publisher several years before Bar-
tok’s death, received a number of
performances with the composer in
attendance and that Boosey &
Hawkes failed to publish within a
specified time.

The court’s decision quotes a defi-
nition long used by the Register of

(Continued on page 12)

Livingston Returns
® Continued from page 3

markets as a mail-order, premiums,
TV advertising or non-record dealer
outlets.

Although he sold Mediarts to
United Artists he still owns copy-
rights to 25 Don McLean tunes plus
many more by Dory Previn through
Mediarts Music. Thus he shares in
all profits of McLean and Previn
LPs relesed by UA.

Livingston operates Hollywall
Partners, a financial investment firm
which has 21 clients. He has also
written two TV movies which Uni-
m‘ersai is developing for series show-

Philips/MCA Vidisk May Be Marketed

NEW YORK—First public dis-
cussion on a consumer videodisk
system since the Philips/MCA joint
venture announcement (Billboard.
Oct. 5), brought these key facts to
light at a Video Cram Course panel
here Oct. 2 (details in next week’s is-
sue):

A&M Opens Sales

Office In Boston

BOSTON-A&M has opened
A&M of New England, its first com-
pany-owned sales office here, The
six-man staff headed by Billy Gil-
bert will handle A&M, Ode and
Dark Horse product. Bob Fead,
A&M'’s sales-distnbution vice presi-
dent, says this move “should not be
construed as a change in policy
towards our independent distribu-
tion network throughout the coun-
try, which we believe in implicity.”

e “IF there are no significant
changes in the system, we can be
close to our late 1975-early 1976
timetable for market introduction in
the US."—Bob Cavanagh, North
American Philips

e First program jackets shown
from the MCA library of videodisks

range from 11-cart “Museum With-
out Walls™ to two-hour feature films
like “Airport,” priced at $2-$10,
replicated at 1 cent per minute for
10,000 or more—John Findlater,
MCA Disco-Vision.

® Zenith has been talking with
Thomson CSF, whose laser-based
transmussive disk system is similar,
and with Philips/MCA, ONLY on a
compatible disk—which is possible.
and Zenith's player can take the
TED disk as well—George Hrbek,
Zenith Radio Corp.

® The TED player is closest to the

VIDCOM Trade Fair Is
Event of World Scope

CANNES—The VIDCOM trade
fair. held in Cannes Sept. 16-21,
combined the previously separate
video and cable TV shows VIDCA
and MICAB in one event. An Inter-
national Market filling four floors of
the Palais des Festivals allowed
hardware, software and associated
companies o exhibit their products
in an area three times larger than

was available for last year's VIDCA,
A total of 10 International Study
Sessions was held during the week,
with case histories. contributions
from over M) experts, elaborate
closed circuit monitoring, simulta-
neous translation facilities and ex-
tensive participation from the au-
dience.

{Continied on page 45)

markel, at less money ($350-373)
than the MCA/Philips unit ($500)
and will have 200 hours of programs
when it goes on sale in West Ger-
many—Leo Hofberg, representing
TED.
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Executive Turntable

Altec Corp., Anaheim, Calif., has named D. H. Palmquist vice president
and general manager of its new international division. Charles E. Van Liew is
made vice president-general manager of Altec’s sound products division. The
new marketing manager, professional products, is Jerry Hogerson.

Elevated to vice president, marketing, for Altec’s sound product division is
Robert Rufahr. Vinton J. Lackey is promoted to vice president of manufac-
turing operations. The director of new product development will be Mark Eng-
ebretson and, finally, Rich Mandella has been appointed manager of Altec
professional relations.

* * *

Koss Corp., Milwaukee, has set Jim Schmitz as manager of manufacturing
services. . .. Harold J. Draper is the new manager of national accounts for the
entertainment products group of GTE Sylvania, Inc., Batavia, N.Y. ... New
market operations manager of the 3M magnetic audio/video products division
is Jack B. Hanks. . . . Jensen Sound Laboratories promotes Marvin J. Gordon
to vice president, sales. * k %

Two newly created positions at BSR Electronics Inc., a division of BSR
(USA) Lid., have been filled by Jack D. McMurray as national sales manager
and Vincent Curerri as chief engineer. . . . Three regional sales managers have
been named by Audio Dynamics Cnrp., New Milford, Conn. Lawrence
Wyrick will handle West Coast sales; Richard S. Martin is responsible for the
central states and Jerome Roth now bosses the East Coast.

* k%

Charles L. Bickel, president and chief executive officer of the Selmer Music
Co. division of the Magnavox Co., has been made a corporate vice president of
the parent firm. . . . Kevin O'Sullivan joins the American Society of Training &
Development (ASTD) as executive vice president after six years with the Na-
tional Audio/ Visual Assn, . . . Ralph Campbell now is press relations manager

for General Electrics home entertainment division in Syracuse,
L * i

The Electronics Industries Assn./Consumer Electronics Group has pro-
moted Jack Wayman to senior vice president along with Eugene Koschella to
director of industry development and Sally Browne to director of consumer af-

fairs. William Kucera joins as director of communications,
* k&

James B. Lansing Sound, Inc., has upped national sales manager Rod Bell
to vice president, consumer products, a new post. . .. Jim O’Keefe has joined
Audio Magnetics’ consumer products group as vice president, sales and mar-
keting. ... David Brueckner, who joined Koss Corp. in 1973 as a salesman, has
been named assistant manager of national accounts. .. . CBS Musical Instru-

ments, Fullerton, Calif., makes Dennis B. Handa regional sales manager for
the Pacific Northwest.

* %

Jean Simons Emser has joined Belkin-Madun Productions in Cleveland as
director of advertising/publicity and artist promotions. ... Greg Mundy is
named vice president, management and special projects, of the David Forest
Co., Ltd. in Los Anpeles. Sue Finn becomes vice president in charge of finance,
Casey King becomes vice president, production, and Susan Woodnick, joins
the firm as tour coordinator.

Bud Dain named to the post of general manager of Garrett Music Enter-
prises Publishing in Los Angeles. ... Mike Abbott joins London Records as
national r&b promotion director. He recently operated his own label, Abbott.

.. Joining Columbia Records as a salesman in Columbus is Bob Stanford, for-

merly in retail sales there.
* Kk k

Robert E. Brockway has been promoted to vice chairman of the board of
the Polygram Corp. U.S. He has been president of Polygram U.S. In other Pol-
ygram moves: Werner Yogelsang, president of Polydor International, assumes
the additional role as president of the Polygram Corp., Brockway's earlier post.
Additionally: senior vice presidencies have been given to Irwin Steinberg,
president of Phonogram; Womnall Farr, president of Polydor and Norm Wei-
ser, president of Chappell.

b i w n

Ira Beal named peneral manager-vice president of business affairs for
Chappell Music. ... Bruce Harris promoted at Epic to director of product

management for Epic and Columbia custom labels. He was formerly product
manager for Epic and custom labels. . .. Sam Hood named director of artist
affairs at Columbia. ... Glenn H. Friedman named associate professional
manager fnr-hpﬁl!ﬂluckwnﬂd Music. Billy Gilbert joins A&M as operations
manager of the new A&M ol New England office in Boston. He was formerly
operations manager of Music Merchants of New England. Ernie Campagna
named vice president of the new office, continuing to handle Eastern regional
sales for the label.

Plastics Society Says New
Vinyl Rule Is ‘Impossible’

WASHINGTON—-Last week’s
announcement by the Labor De-
partment of stringent new rules to
reduce exposure of factory workers
to vinyl chloride gas (o near zero,
brought instant reaction from the
plastics industry. The Society of the
Plastics Industry Inc. has filed a suit
in the ULS, Appeals Court in New
York asking for a review of the new
standard, claiming that it is impos-
sible for the industry to meet.

parts per million of vinyl chloride
gas in the air of the work place, until
Dec, 31 of this year.

After Jan. 1, 1975, exposure of
workers cannol exceed one part per
million over an eight-hour period,
with no more than five parts per mil-
lion exposure in any 15-minute pe-
riod. Starting Jan. 1, 1976, workers
exposed to anything stronger than
the new standard will have o wear
respirators. Firestone Plastics Co.
spokesman said the new rules for the
gas, which is used in making plastic
material for hundreds of end-uses,

The Occupational Safety and
Health Administration, which has
been working on a new standard

www americanradiohistorv com

since the cancerous properties of the
gas were first made public, will per-
mit the present interim level of 50

including phonograph records,
would spell “economic disaster” for
the plastics industry and for its two
million workers.
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In two weeks, the new Edgar

Winter Group single, “Easy Street”

IS breaking out of Boston, Baltimore,
Chicago, Philadelphia, Kansas City,
Charlotte, Seattle and Denver.

It's the fastest breaking EWG

Ingle since“Frankenstein .2 wse

S S0 let The Edgar Winter Group put
YIS you on " Easy Street” this week.
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General News
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SISTER JANET MEAD with her
RIAA gold record for “The Lord's

Prayer.

LOS ANGELES—A&M’s first in-
ternational conference held on for-
eign soil in Australia recently re-
silted in the re-signing of Festival as
its licensee for three years.

Festival officials played host to
the gathering which drew represent-
atives from Japan, the Philippines,
the Far East, Singapore and New
Zealand to discuss current product,
new releases and promotions for
these items.

Festival artist Sherbert performed
for the delegation, with all partici-
pants attending a closing banquet at
the 200-year old Argyle Tavern in
Sydney at which time several awards
were presented.

Among them was an RIAA gold
disk certification for Sister Janet
Mead whose single of “The Lord’s
Prayer” sold over | million copies in
the United States.

Allan Hely, Festival's managing
director, mapped out the itinerary.

Product from George Harrison's
new Dark Horse label as well as ti-
tles [rom A&M and Ode were in-
cluded in the three-day event in
mid-September.

Dark Horse was represented by
new music from Splinter and Ravi
Shankar. A&M product discussed
was by Herb Alpert and Tijuana
Brass, Carpenters, Billy Preston,
Rick Wakeman, the Ozark Moun-
tain Daredevils and two new British
bands, Andy Fairweather-Low and
Supertramp. Ode was represented
by Carole King and Cheech &
Chong.

A&M’s Aussie Conference

Results In Fest Renewal
e el II1

A&M photos
FESTIVE MOMENT —A&M executives Dave Hubert, the international director
(second from the left), and Jerry Moss, the label president (right), accept a
plaque with 32 gold records from Festival officials Allan Hely (left) and Ray

Porter (second right).
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PRODUCER MARTIN ERDMAN receives a gold record for a&ring “The Lord's

Prayer'' from Jerry Moss.

Attending from A&M were, in ad-
dition to president Moss, Dave Hu-
bert the international director and
Abe Somer, legal counsel.

Festival’s execulives, in addition
to Hely, included Noel Brown, na-
tional sales manager, and Roy At-
kinson, national advertising man-
ager.

Representing King Records of Ja-
pan was Kazumitsu Machijiri the la-

bel's president, plus Minoru Suzuki
the managing director and Hirokazu
Aihara, A&M label manager.

Other attendees included Neil
Sarsfield, representing the Far East
and James Dy, president of Dyna
Products, representing the Philip-
pines.

Social activities included a cruise
of the Sydney Harbor and a private
tour of the Sydney Opera House.

Return Controls Tighten in U.K.

® Continued from page |

be exchanged instead of credited
against future orders.

WEA managing director Richard
Robinson claims that there has been
a “staggering” number of increases
in record returns during the year.
“These have ansen from increases in
allegedly faulty records, wrong de-
liveries and promotional schemes,
all across the industry, yet there have
been no changes in manufacturing
processes, none in distribution

methods nor [ believe in the inci-
dence of promotional schemes,” he
says.

Jack Florey, CBS" sales director,
comments that while faulty records
will be exchanged instead of cred-
ited against future orders, returns of
fewer than three copies of the same
title and records out of stock which
could not be replaced, would con-
tinue to be credited.

Florey adds that CBS were taking
steps to stamp oul depot errors, but
where these occurred retailers would

have to report them to CBS within
72 hours of receipt of delivery for in-
vestigation, Depending on the re-
sults, CBS would then issue wrillen
authorization for their return. He
also confirmed that records stocked
under special promotion arrange-
ments would only be accepted back
when accompanied by a sales repre-
sentative’s authorization.

Florey says that CBS had taken
these steps to ensure that the record
dealer got his credit more quickly,

{Continued on page 58)

Record Hunter Challenges PricingPolicies

® Continued from pape |

During the first few months after
the acquisition, the Record Hunter
held sales and sold records in many
cases for less than the large dis-
counters, he says. After Sonin felt
that a buying pattern to his store had
been established by the consumer,
he raised his prices slowly. His prices
have leveled and at present are in
competiion with prices by the dis-
counters. In some cases, he says, his
prices are higher.

The Record Hunter's main sup-
plier is Mr. Topp Tape, one-stop op-
eration located in Rockville Centre,
owned by Larry Sonin, Jay's broth-
er. Jay has a financial stake in Topp

www americanradiohistorv com

Tape and claims this too should be
considered in his bid to receive a
wholesale price direct, instead of
being billed by Topp Tape.

Because the product is first
shipped from Topp Tape, Jay says
that he loses two days in trans-
portation and that he must pay the
shipping costs as well,

Sonin also claims that he has had
to pay for his own advertising,
mailer pieces and other promotional
matenal. He fecls that his volume
dictates support in these areas from
the manufacturers.

Label spokesmen contacted deny
any form of discrimination. One of-
ficial says: “we do not consider
Recqrd Hunter as a subdistributor,

The old Record Hunter had a sub-
distribution operation and as such
was getting the wholesale price. This
is certainly not the case here.”

Another label executive says that
“Record Hunter is a retail operation
only and it would be against the
Federal Trade Commission’s ruling
iIf we were to give him a different
price from what we give others.”

The executive also notes that as a
single retail operation Record
Hunter 15 in a different volume class
from discount chains and therefore
can not expect the same treatment
on promotion operation.

However, Sonin says that one ma-
jor firm was now supporting his
mailer piece with an advertisement.
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Financial

Off the Ticker

|

A5 af closing, Thursday, October 3, 1874

" Market Quotations

TWO GOVERNMENT agencies,  are probing the bid by North Ameri-  but operations in the U.S. were well e NAME PE  fopw "eh Low Close Change
the Justice Department and the Se- can Philips to acquire Magnavox. below par. However. “things are i A s _

curities and Exchange Commission, The Justice Department is investi- really starting to take off again™ with 4"-‘:: ‘;: i‘;ﬁu ;': g‘;"u ‘;ﬁ 1;"-"* 13“ = 1:

gating the anti-trust implications, the appointment of Davis, he said. 3% 1% AutomaticRadic ne 9 % 2 5 Unch.
while the SEC is looking into the * * & E:’ﬁ 1;;’- ;TEIM| :-; E: 1152 1;: ‘:‘*: = 3

; W all ; —

purchase of Magnavox stock by em- TELECOR INC., Beverly Hills, W% 25 C8s 78 656 30  26% 28%  — 4%
ployes of Philips before the acquisi- posted higher sales in the first quar- 4% 1% Columbia Pictures - 157 2 % 1% o+ W
tion offer was announced. - 3 1% Cralg Corp. 1.8 M3 1% 1% 1% - W
ter ended August 31, but earnings 6% 3 Creative Management 4.1 20 I I W - N
* * & were about equal to the year earlier. 52%  20% Disney, Wal 13 2243 2% 20% 20% - 24
Fyr T : 3 1% EMI 34 B2 1h 1% W + %
BELL RECORDS, a subsidiary of Eamings were §867,899, or 31 29%  1B% Gull + Waestern 34 871 18% 18% 18% - %
Columbia Pictures Industries Inc., cents a share, on sales 1 of 8% 3 Handieman 6.6 138 3% 3 au + W
New York, did not do well last year, $17,708,765. compared to earnings 12% 5 Harmanind 2.5 2 Th TH TH = %
accordine to Alan J. Hirschfield of $863,185, or 31 cents a share, on % 2H Lil-lﬂih_rﬂldqulm. 4.0 B9 4% 3% 4% + W
i - ; ! ' 17%  12% MatsushitaElec, inc. 55 538 13%  12%  12% - W
president and chief executive of Co- sales of $17,166400, for the first 22%  19% MCA A4 75 0% 18% 20 + W
i i uarter a Yyear ago. 1B% 2% MGM 5.0 94 15% 12%  14% + 1%
The company expects Be -TAung ® o 8% 1% MorseElect Prod 1.8 107 2 1% 2 + %
Records, however, to rebound from benefiting from the acquisition of 61%  36% Motorola 1 886 38% 36% 3B — an
“ Electro Rent Comp. in December 23 12% MNo. Amer. Phillips 35 185 13 12%  12% - %
a "disastrous year last year, at least & o : 19% 6% Pickwickint 34 76 TH 6% 7 P

I Choirmers Haven & Hnbian Cin in the U.5.,” following the appoint- 1973," Harold A. Haytin, pre;ndem 8% 2% Playboy 43 78 2% 2% 2%  Unch
163 E-EHE‘-EF 48 ! ;:"m Ft ment of Clive Davis, former presi- and chief executive officer, said. 1%  10% RCA 4.9 2664 11% 10%  10% R
121?;% M0 dent of the CBS Records Group of Telecor markets Panasonic con- ::g‘ﬁ :: mrm“ 21.3 a:;: : :u 135-; 1:m = :
CBS Inc. sumer products in the Western 26 12% Tandy 7.7 181 14% 13%  14% - %
Davis had been named as a con- States. 6% 3% Telecor a2 63 3% 3% 3% -
: - : : 4 2% Telex - BB4 4 M 4 + %
W.D. LITTLEFORD §u1tanL and Hlmhﬂgld Is negotiat- * &k 2% 1 Tenna s 28 1% 1 ; Sioyd
. ing an agreement with Davis that DAYLIN INC.. Beverly Hills. said 10% 5% Transamerican 6.1 1009 6% 5% 5% - W
and the new Id ke the fi -r CBS execu- ; iy y = 9 4% 20th Century T.2 230 5 5 5 - Y
Billboard uve head of Columbia’s music oper- losses™ by closing 20 of its remaining 18% 6% Warner Communications 25 606 TH E% 6% —
Publications, Inc. auons. ) . 66 discount department stores 1% 13% Zenith 6.2 560 14 3% 4+ W

L ——————a ‘Hus-:"hl';fld h”:ﬁ:‘l:l Bﬁ‘: 3 t”F""‘ within the next three months. Cash As of closing, Thursday, October 3, 1974
* Dy Chat ok Eapress e Cartg Blarc ations in Europe did well last year, . . : :
—— P ! generated by the closings will be OVER THE VOL. Week's Woek's Wesk's OVER THE VOL. Week's Weak's Wesk's
used to reduce band debt and will be COUNTER® High Low Closs COUNTER® High Low Closs
directed to profitable operations. B

During the nine months ended ABKCO Inc. 0 % W " M oauhack 0 4% 4% 4%
June 2, Daylin reported earnings of DataPackaging 21 5 4% 4% SchwarlzBros. 0 % % %
$43.000 on sales of %419 million, Gates Learjel 35 5N 5 5 Wallich'sM.C - % % "
dipi e GRAT - 1 Y " N.M.C. Corp. — % Y ]
compared to carnings of $7.5 million Goody Sam S 13 1% Orrox MmO TR 1%
on sales of $402 million for the same Integrity Ent, - 1% 1% 1% Kustom 48 1% 1% 1%
Koss Corp. 11 B4 5 5% Mamorax = 2% 2% 2%

period a year earlier.

The company attributed the drop
in earnings to a pretax loss of more
than $2 million by the discount
stores division, and to a §1.5 million

«Over-the-Counter prices shown are ‘'bid” (as opposed to “asked'’). Meither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought
at the time of compiliation.
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increase in interest charges.
* ok ok

NORLIN CORP., New York, par-
ent company of Gibson (guitar) and
Lowrey Organs, reported increasing
sales and earnings over last year.

For the six months ended June 30,
earnings were 33,879,000, or $1.99 a
share, on sales of $102,481,000, com-
pared to earnings of $2,937,000, or
$1.49 a share, on sales of §76,563,000
for the same period a year earlier.

Shipments of musical instruments
were up 49 percent worldwide, Nor-
ton Stevens, president, said. Key-
board, Norlin Music's largest prod-
uct group, paced the sharp increase
in volume as sales of Lowrey Organs
were up substantially.

The Fretted Instrument Group is
well ahead of last year with signifi-
cant increases in Epiphone Gibson
guitars, Steven says,

* *  x

Harman International, manufac-
turers of Harman-Kardon and James
B. Lansing product lines, has re-
ceived formal approval to acquire
the Tannoy Group, of London, audio
equipment producers.

Harman purchased the Tannoy

Group for about $750,000,

L u* *

Sidney Ludwig, former chairman
of Tenna Corp., Cleveland, made a
gift of 33,334 shares, reducing hold-
ings in Tenna to 159,499 shares. . ..
Motorola Inc., Franklin Park, 111,
plans a manufacturing operation for
its communications division in the
Dallas area. It has also purchased
land near Fort Worth for a manu-
facturing, marketing, distribution
and research and development facil-
ity for the communications division,

No Onyx Connection

NEW YORK—-Onyx Records has
no legal or business connection with
Muse Records or Blanchris Inc., an
Onyx spokesman clarified last week.
Onyx had been incorrectly identi-
fied as a Muse affiliate in Billboard’s
Buyer's Guide Sept. 14.
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Exchange and all principal stock exchanges

Earnings
_Reports

LAFAYETTE RADID

Year o
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I Acomme 249 560 30R3.BRT
Extraondimary charge [ 1648
M et income 1A%, 569 B3 972G
Per share I.0d ml
Averuge shares 2402489 2,446,667

a~Hascd on incume before extraordinary charge
h—Equal w0 51,62 n share.

SORLIN CORP,
{Ceibson Guitars, Lowrey Orpans)

B ma, o

Jume 3 1974 1973
Sales L1027 4% ] (a0 576,563,000
M 1 e A R79.0K) 2937000
Per share .99 1.49
Average shares 14T, 000 [.9T0.000

When Answering Ads . . .
Say You Saw It in Billboard
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PLASTIC

EXPORTERS
of
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925 NORTH THIRD STREET
PHILADELPHIA, PA, 19123
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Highest prices paid for vinyl
scrap, LP's, 45's & overstocks
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Most charges

accepted

er

BFORMALS

$® WHEN THE OCCASION CALLS
FOR BLACK TIE . .. CALL
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Rentals and Sales
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Free delivery and
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group rentals
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Retailer

Growing
With Kids

By JOHN SIPPEL

LOS ANGELES—In a little over
two-and-one-half years, 29-year-old
Eric Brown has gone from a rented
10 by 15-fool basement store loca-
tion on College Ave. in Athens, Ga.,
to a three-story near-campus base
for 30 affiliated School Kids® Record
(SKR) stores in seven states.

Most of the stores are operated by
a former customer of the original
store here. Founder Brown attrib-
utes the burgeoning chain's success
to the simple philosophy of love
what you're doing and it rubs off
permanently on his customers.

Brown’s attitude must be in-
fectious. For original customers like
Charles Nunez, who came in as stu-
dent customers from the University
of Georgia campus a block away,
opened up stores. Nunez just sold his
Tampa, Fla.. store “at a nice profit™
to open a School Kids' Records re-
gional warehouse and retail store
combination in Columbus, Ohio,
right off the 50,000-student Ohio
State campus.

The store 15 near Discount
Records. Brown advised Nunez to
advertise the store as “a football
field (300 feet) away from Discount
Records.” Brown feels Discount
Records is an expert at choosing
campus store sites,

Brown continually travels major
campuses, He admits to visiting ev-
ery record store near campus. “If |
see an idea I like, [ incorporate it.”

One Columbus SKR outlet has a
sign showing list price, Discount
Records’ price and its price of $5.98
list at $3.79 and $6.98 for $4.79.
Brown advises his 30 outlets to offer
no specials,

All prices are marked on the al-
bum with felt pens. Price, Brown
says, 1s an allure, but he feels the per-
sonal atttude of the store is most im-
portant.

Starting from that 15 by 30-fool
basement, hall’ of which was origi-
nally used for records, an original
$2,500 inventory bought from Listen
Music, an Atlanta retailer, “because
| didn’t know any suppliers, the first
local store grew to an 38,000 inven-
tory, which we turned over often
enough to do a $100,000 gross the
first year,” Brown boasts. “We did
$80 the first day and $350 the next

-and it’s built like that all along.”

Brown admits he loves Athens

better than any city he's ever been
'in. An Atlanta native, he graduated
from the university in 1967, then
‘traveled around and returned taking
post-graduate electives just to stay in
 Athens.

He got the i1dea for the campus
record store i October 1971 and

found the neglected basement loca-
tion soon after. By December, he
negotiated the lease. He borrowed
 $8,500 from his father. He never
used more than $3,500 to get started.

“The day we opened Under-

ground Records, the name we
‘thought fit best the first store, we
used a glass to put our dollar bills
and a makeshift box to hold our
change. | was surprised people came
in.

“But | felt that the competition, a
Record Bar, a Discount Records and

-a Budget Record & Tape store, plus

the usual discounter chains, all
‘within two miles of us, were all too
impersonal.

“I never collected records. I wasn't
interested in music. But | thought |

could run a record store. And it's
been just that. None of the stores

Motown phuto

DISNEYLAND SWING—The Miracles perform for NATRA members attending their Disneyland performance courtesy
of Motown which junketed conventioneers to the fun park.

carry anything but record albums.
No tape! Students don't buy tapes. |
am adding our first accessory now—
record cleaning cloths.

“All our competitors there were
bleak. They were all alike. | believed
then and now that you had to show a
customer you were happy he came
in. Just like he was a guest in my
home. I feel my prospective new
store owner must sincerely love to be
in the record retail business, hon-
estly love the collegiate town he is in
and love working with people.

“People walked in that first week
who are still with me. From 50 to 100
different college students came in
and offered to help. Ed and Blair
Tanner, both undergrads then,
walked in. They now own the
Athens and Knoxville stores, respec-
tively. For example, 1 went out to
scout store locations once and when
I came back, here was a |5-year-old
working behind the counter, He
worked two weeks without pay to
prove himself. Today, at 18, David
Giles owns and operates our
Gainesville store.”

Brown says his greatest fear was
that his established competition
would move to halt him. "We were
taking away their business. Nobody
reacted. Every week, though, I heard
rumors that we were folding up.

“We stayed with our buying phi-
losophy which I learned the hard
way. | knew nothing about stocking.
I kept a mental list that first week of
what customers asked for. Then it

became a written list.
“Now our warehouses in Gaines-

ville, Knoxville, Columbus, and
Athens each carry 2,000 titles. There
is a selection of about 400 to 500 dif-
ferent artists. We carry mostly pro-
gressive rock, with some progressive
jazz. About 30 percent of our busi-
ness is in current hit LPs. Anybody
can stock and sell hits, We think our
catalog stock is what helps us most."”
Brown admits that his relation-

New Label Bows

LOS ANGELES—Newly formed
Selby Towers Records issucs its first
album this week. Tom Cross, owner
and president, says “The Art Of
Witchcraft” featuring Babetta is
being timed for the Halloween mar-
ket

ship with his 30 stores is loose. That
will tighten up in the future, he ad-
mits. Now they can buy anywhere,
but most of them buy from his four
outlets. There is no price for opening
a store, just the promised hope they
will continue to buy from one of the
four warehouses,

Brown scouts most of the prospec-
tive store sites personally. Many of
his University of Georgia store own-
ers are now winning over new store
owner prospects in their areas. He
has no accurate forecast of new store
openings.

Ten stores have opened in the past
six months, He admits he is making
scouting forays into Michigan,
Pennsylvania and West Virginia.

SKR stores do virtually no adver-
tising. They have featured promo-
tions infrequently. But they are
blockbusters. For example, the
Knoxville store recently did a six-
hour remote from the store over
WROL-AM, during which all LP
prices were dropped 40 cents for that
time only. The store registered
$4,500 for the six hours. “The college
customers appreciate what you do
for them. They did a solid day's
business the day after the sale, too.”

Brown estimates the average age

RIAA

R

W'nners_
Singles

Donny and Marie Osmond’s *I'm
Leaving It (All Up To You)" on

MGM; disk is their first gold effort
together.

Albums

Golden Eamming's “Moontan™ on
MCA; disk is the first gold LP for the
Dutch rock band.

Golden Earring’s “Moontan™ on
MCA; disk is the first gold LP for the
Dutch rock band,
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of his 30 store owners at 21, "I like
working with younger people better.
They are more open-minded. We
can keep overhead down because,
for instance, they agree to operate

jointly the kind of one-store ware-

house right along with their retail
stare at the same location. We try to
keep their stores’ perimeter at aboul
a 200-mile radius.”

SKR stores physically are bare,
The only big sign says, “If we
wanted the records out of order,
we'd do it ourselves.” Brown sug-
gests to new store owners that they
use plywood self-made bin shelving
mounted on inexpensive cement
blocks for fixtures and that they
build their own check-out counters.
Stock is filed alphabetically by artist
with divider cards. There is little
similarity in the stores, except for
that greganous attitude that Brown
stresses so often and well.

Minnelli Wants
Out of Columbia

LOS ANGELES—Liza Minnelli
is seeking to terminate her recording
contract with CBS Records and ob-
tain injunctive relief to seek a new
pact in a Superior Court suit here.

Miss Minnelli claims that CBS
failed 10 meet the contractual release
requirements, having released no al-
bums in the first option period. She
wants out as of Apnl, 1974, She al-
leges CBS is holding her to April,
1975, plus possible April, 1977, with
options.

She charges that CBS is hindering
her in making a new label connec-
tion. Included with her complaint is
a letter from a CBS representative 1o
Warner Bros. records warning that
label that she is pacted 1o CBS.

She also seeks restitution of $3,000
which she claims she paid to ABC-
Dunhill in a deal wherein she re-
corded “Cabaret.”

Up RCA Classics

NEW YORK —-RCA Records has

increased the price of its Red Seal

series, becoming the last of the ma-
jors to abandon the $5.98 suggested
list for classical disks. All RCA clas-
sics now carry a 56.98 sugpgested
price tag.

Stalemate
In AFTRA
Dickerings

1LOS ANGELES—Negotiations
between record industry leaders and
officers of the American Federation
of Television and Radio Artists
(AFTRA) ended last week in an-
other stalemate.

While no strike is yet indicated by
AFTRA, officers reportedly are “fed
up™ with the record industry repre-
sentatives who for months have re-
fused to consider a royalty arrange-
ment for group singers on disks.

Music men, however, adamantly
declare that the costs of implement-
ing such a plan would be “astro-
nomical™ and impractical.

No immediate solution to the
stalemate was seen by representa-
tives of either side.

Label spokesmen said they had
offered the union a “bonus” plan
whereby a percentage of AFTRA
scale would be paid singers based on
the sale of albums. If an LP sold a
million copies, singers on the disk
would get 100 percent of scale. They
would be paid 50 percent for a sale
of 500,000 copies and 25 percenlt on
sales exceeding 300,000,

Union officers, who since March
have worked for a new contract cov-
ering records, refused the “bonus”
offer and no progress has been made
since. A strike of singers against
diskeries could be the next move, it
was reported.

Cap Bosses
In Europe

LOS ANGELES—A contingent of
Capitol executives, including chair-
man, president and chief executive
officer Bhaskar Menon, visited Lon-
don last week for an EMI Results
meetng.

The excutives presented their
EMI associates Capitol’s annual re-
port for the 1974 year, introduced
fall product and discussed market-
ing concepts for next year. Director
of creative services and press Dan
Davis and special projects manager
Charles Comelli offered a slide show
to illustrate the product and market-
ing plans.

Following the meeting the group
went to Amsterdam to meet with Eu-
ropean managing directors and offer
basically the same presentations
given in London.

Other Capitol execulives partici-
pating in the trip were: Brown
Meggs, chief operating officer; Don
Zimmermann, senior vice president
marketing, and Jim Mazza, director,
international marketing. Zimmer-
mann and Mazza will visit several
other nations following the Amster-
dam meetings.

MCA ENJOYS
GOLDEN SEPT.

LOS ANGELES—September
proved to be a golden month at
MCA Records as four albums and
one single went pold. Certified as
million-dollar albums were “If You
Love Me Let Me Know" by Olivia
Newton-John, "Second Helping™ by
Lynyrd Skynyrd, “Moontan™ by the
Golding Earring, and *His 12
Greatest Hits™ by Neil Diamond. In
addituon, according to Vince Cos-
grave, national promotion director,
the “Don’t Let The Sun Go Down
On Me” single by Elton John is a
million-seller and Olivia Newton-
John's single “I Honestly Love You™
1s on the way.
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Disco Tapes Peddled by Jockeys ABC, Polygram Looming

® Continuwed from page |

and phone number “if you require
more information about Le Jardin
tapes.”

Some of the tapes, it was learned,
are being sold 10 non-disco spots
such as beauty parlors, cafes or other
locations desiring hip background
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NEW PRICE POLICY

music, In these cases they provide a
sort of cool alternative to Muzak or
other wired music services,

Tapes were onginally dubbed by
Jockeys to serve as standbys for times
when they were not in personal con-
trol of disco turntables. They repre-
sent each jockey's concept of pro-
grammng, placing and segueing of
record sides. The music is heard
without interruption.

Patrons at the discotheques liked
what they heard and began to ask
for tapes copies, thus alerting disk
jockeys to the potential for sales.
Spread of the practice so far has
been largely by word-of-mouth.

The National Assn. of Disco-
theque Disk Jockeys (NADDI) has
made some recent stabs at “regu-
larizing™ the production and mar-
keting of disco tapes. Robert Casey,

LITTLE
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LF s—45 s--8 tracks—
rassetles

ditt-
makers

Write for Price List
New York Office
160 East 66th St. (212) 966-3186
Philadelphia Plant,
925 N. 3rd Street, Philadeliphia
{215) MA ‘.l' 2277

an officer of the group and editor of
its publication, the Melting Pot,
says he has contacted hcemlng or-
ganizations and record companies to
discover the type and number of
permissions required. He adds that
offers have been made to pay a fair
recompense to the proprietors in-
volved,

However, says Casey, no one has
taken him up on the offer and, in-
stead, have shunted him off 1o others
disclaiming any authority to grant
Permission.

NADDIJ now claims 120 mem-
bers, located mostly on the East
Coast. It is currently enlisting disk
Jockeys on the West Coast, as well,
according to Casey and even has five
members who operate out of Mon-
treal,

Bartok Refused

® Continued from page 4
Copyrights which states that a “post-
humous™ work is one “first pub-
lished and copyrighted after the
death of the author.” It found the
work in gquestion a “posthumous”
work within the meaning of the
Copyright Act.

As historical precedent the court
cited the instance of a Chopin piece
composed in 1828 and published as
a “posthumous™ work in 1835, six
years after the composers death.

In its decision on Sept. 26, the
court granted Boosey & Hawkes a
summary judgement entitling the
publisher to the renewal rights of
“Concerto.” A spokesman for Peter
Bartok said the decision would be

appealed.
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rate transaction the Word-Myrrh
gospel operation.

ABC, oftentimes thought by in-
dustry observers to be operating be-
low its capability for a company
owned by one of the three broad-
casting giants—American Broad-
casting Co.—now distributes Dot
(the suweccessful exclusive country
ling) plus Blue Thumb, Sire, Neigh-
borhood, Ember as well as its own
Dunhill, Impulse, Bluesway Duke-
Peacock and Cartwheel lines.

The Duke-Peacock soul line was
obtained from Don Robey in Febru-
ary of 1973 and includes three sub-
sidiary lines: Back Beat, Sure Shot
and Song Bird.

The purchase of the Famous la-
bels 1s considered an absolute steal
at that "low™ price.

All of these lines are handled
through ABC's own company-
owned branches. ABC also owns the
ABC Record And Tape Sales rack
operation. And there’s alsé the
emerging chain of Wide World of
Music retail stores with locations in
Orlando and Birmingham and oth-
ers to follow.

Polygram has no retail stores but
has its Phonodisc distribution divi-
sion which handles product from
Polydor, MGM {(and its lines),
DGG, United Artists (and its lines),
ECM and Hickory. The last three la-
bels are not owned outright by the
German company. Polygram does
own Mercury but that operation
goes through independent distribu-
ton.

The Phonodisc 15 branch oper-
ation was formerly UA’s own distri-
bution company UDC which was
sold to Polygram last year.

ABC has already consolidated
many services formerly handled by
some of the Famous lines and the
ABC logo now appears alonpside
Dot and Blue Thumb, for example.

Among ABC's family of commer-
cial selling artists are: Bo Donaldson
and the Hevwoods, Rufus, Billy
“Crash™ Craddock, Carl Carlton,
Sweet Dreams, Bobby Vinton, Three
Dog Night, Four Tops. Steely Dan,
MNektar, Pointer Sisters, Renaissance,
Jim Croce, Masekela, Crusaders,
Lefty Frizzell and Jim Mundy.

Polygram’s sellers include: the Os-
monds, Donny and Marie Osmond,
Donny Osmond, Sami Jo, Johnny
Bnistol, Jim Statford, Eddy Arnold,
Hank Thompson, Billy Walker and
Tompall Glaser (all on MGM);
James Brown, Atlanta Rhythm Sec-
tion, Rory Gallagher, Chick Corea,
Gary Burton/Chick Corea, (all on
Polydor); Nitty Gritty Dirt Band,
Paul Anka, Sunday Sharpe, Shirley
Bassey, Donald Byrd, Lou Donald-
son, Bobbi Humphreys, Del Reeves
and Jack Reno (on UA and Blue
Note): and the Ohio Players, Paper
Lace, Bachman-Turner Overdrive,
Johnny Rodriguez, Tom T. Hall,
Faron Young and Jeannie C. Riley
(on Mercury) and Sue Thompson
and Don Gibson on Hickory.

At its recent national convention
in San Diego, Polygram executive
vice president Kurt Kinkele pointed
out that while the corporation con-
sists of 349 separate companies
around the world, the American
market is a major concern at the cor-
porate level. "We've got a distance to
go to be No. 1" remarked Polygram
executive Bill Farr at the gathering.

ABC and Polygram’s strong roster
of selling acts makes the job of mov-
ing merchandise easier at the distri-
bution level.

And this has been the case at both
CBS and WEA—two behemoth
firms with powerhouse attractions of
their own. WEA's branches handle
the Wamer Bros., Reprise, Atlantic,
Elektra and Asylum lines with

WEA's president Joel Friedman’s
staff of veteran sales and promotion
people doing an outstanding job of
keeping product moving through
market pipelines.

The same holds true of the Co-
lumbia Records Sales organization
which handles massive product from
Columbia, Epic and custom lines.

One aggressive distribution oper-
ation 15 London with four shipping
depots and ties with many inde-
pendent labels on a select market by
market situation,

Several years ago the develop-
ment of the WEA distribution oper-
ation from the ground up was an ex-
citing growth to observe.

People tend to take for granted the
established distribution networks
owned by RCA, Capitol and CBS
because they seem tlo have always
been there,

The struggles to make Polygram
“No. 1" and the emergence of ABC
on all levels of music from records to
retail (along with the development
ol its Leisure Group operation) are
giving the U.S. industry a new com-
petitive spirit as the "new big guys”
seck their place in the sun while the
“old big guys™ plan their competi-
tive strategies.

Atlantic Sets
Fall Promo

NEW YORK —Regional market-
ing directors of Atlantic Records are
holding a series of meetings to
present the company's fall releases
to the WEA sales and promotion
personnel, and to discuss specific
promotuonal campaigns tailored to
the individual needs of the featured
Artists.

The meetings are the forerunners
of a more detailed advertising and
promotional strategy still to be
mapped out by the company.

The mewhundmng and advertis-
ing campaigns for the firm's fall re-
leases are expected 1o be extensive,
ranging from merchandising aids to
a large scale TV advertising pro-
gram,

Atlantic will also be launching a
major national adverlising cam-
paign on all its 4-channel fall re-
leases which feature such artists as
Mike Oldfield, Eric Clapton, Duke
Ellington, Aretha Franklin, Gil
Evans, George Flynn and Bill Wy-
man.

STONE PAIN
CAN’T STOP
MEHTA MUSIC

LOS AMNGELES—Zubin Mehta
and members of the Los Angeles
Philharmomic are due to return to
their home base this week after a
triumphant European tour during
which the maestro carried on despite
a painful kidney stone ailment.

The orchestra’s concluding con-
cert was in Londen’s Royal Festival
Hall Oct. 7. but it was in Vienna last
week that Mehta was stricken while
conducting Richard Strauss® “Ein
Heldenleben,” which ironically
translates as “A Hero’s Life.” The
maestro took a short break at inter-
mission but returned to conclude the
program. The audience responded
with 37 minutes of applause.

Mehta and his musicians, 89 men
and 15 women, will perform 72 sub-
scription concerts at the Los Angeles
Music Cenler, 24 concerts in the sub-
urbs and 13 youth concerts in Los
Angeles county during the coming
1974-75 season,
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SPECIAL DEALERLP

How to Handle Obnoxious Buyer

NEW YORK-—With Christmas
looming, record dealers in 50 states
awail a big, big chart smash,

A new album by the reunited
Beatles would fill the ticket but it
isn’t likely. Another “Sound of Mu-
sic” could fill the void but Dick
Rogers is busy with other things.

S0 we must face reality and come
up with an LP that will serve as a
stopgap item until the big chart
buster comes along.

The perfect pre-Christmas release
will not make the cash register ring
but will make all dealers ecstatic. Its
title is “Why?" It will be the first disk
in history produced exclusively for
retailers.

Set NMPA
Symposium

NEW YORK—The National Mu-
sic Publishers Assn. (NMPA) will
hold a symposium, FORUM °74, at
the Hotel Plaza here Nov. 22, to be
devoted to the international music
SCENE.

A morning session will cover the
structure of mechanical and per-
formance rights licensing abroad,
international tax problems, and
other matters which concern U.S.
publishers doing business overseas.

Speakers for the session will in-
clude Michael J. Freegard, general
manager of the Performing Right
Society Lid., and chairman of the
executive committee of the Inter-
national Confederation of the
Society of Authors and Composers;
Stephen Stewart, director general of
International Federation of the
Phonograph Industry and Georges
Meyersiein-Maigret, president and
director general of Polygram. A top
music authority from Japan has also
been invited.

Robert R. Nathan, economist, will
be luncheon speaker. In the after-
noon, Salvatore T. Chiantia, head of
NMPA, will be moderator of a FO-
RUM panel. The morning’s speak-
ers will be joined on the panel by
several authornties from this country
in a free exchange between audience
and panel.

By FRED PERRI

When Charlie Customer comes in,
play him the record. And while he
listens go about your business, se-
cure in knowing that Charlie will get
all the answers to his questions.

Every record store has its Charlies.

He's the guy who comes in bring-
ing four 45 r.p.m. singles which he
bought the day before and claims
that they all “stick in the grooves.”

Maybe it's your needle,” you sug-
gest softly.

Can't be the needle,” Charlie re-
sponds huffily. “All my other
records play fine.”

Or a variaton, “Can’t be my
needle, I just bought my phono-
graph Tuesday.”

The fun begins for the dealer
when he takes a deep breath, ignores
his other customers and begins a
courteous explanation of why the
needle sticks or why a disk can’t be
exchanged. But it's never effective.
Charlie leaves the store feeling
brainwashed and the dealer—or his
salesman—has lost valuable time,
energy and patience.

Four-channel disks bring a my-
riad of queries from the inquisitive
Charlie.

“Why do you bring out this type
of thing when I'm just getting used
to stereo,” he bellows.

In future, however, the perpetual
problem will be solved with the
dealers’ “Why?" LP. Now when
Charlie voices a complaint one need
only flop the disk on a turntable and
walk away.,

The album will have 14 bands for
the 14 most popular or unpopular
complaints and queries, There will
be standard answers for such prob-
lems as:

“What do you mean 'no refunds”?
The other fellow (who is not here to-
day) told me that | could get my
money back.”

“Why don't they record the “old’
songs anymore?”

“How much discount do you give
on your records?”

“What can I do to my old phono-
graph so that it plays all the new
records?”

“All the albums 1 bought last
night are defective. It can’t be my
phonograph because all my old Al
Jolson records play perfectly!™

ABC Faces Separate Suits
By the James Gang (Again)

LOS ANGELES—New James
Gang members Dominic Troiano
and Roy Kenner and Belkin Pro-
ductions, Cleveland firm which
mentors the group: and founding
members James Fox and James
Kriss have filed separate multimil-
lion-dollar damage Superior Court
suits here against ABC Records and
the label’s president and executive
vice president, respectively, Jay Las-
ker and Howard Stark.

Both suits charge defendants with

Japanese Notes
For Kiss Album

LOS ANGELES —Liner notes will
be printed in both English and Japa-
nese on the second Kiss album for
Casablanca Records, “Hotter Than
Hell,” due this month,

According to Casablanca pres-
dent Neil Bogart, this is the first time
a U.S. album has included Japanese
notes. He says he is taking the step
because Japan has become second
only to the U.S. as a record market
and the first Kiss album did well
there.

thwarting the group’s attempis to
terminate their ABC pact and go
with another label. The complaints
chronologically follow the alleged
attempt by ABC to hold the group
after the plaintiffs charge the pacts
were null and void. Belkins suit
claims his firm lost record. publish-
ing and cencert commissions,

Both suits claim that ABC stale-
mated further the act's progress by
filing a Superior Court suit here in
1973 which impeded the termi-
nation attempl.

Ironically, the ABC-filed suit re-
sulted in two separate judgments,
both in favor of the defendants. In
September 1973, the James Gang
was awarded $64,178.27 from ABC
and Judge Peter Giannini declared
their pact null and void.

In late September, the courl
awarded another $45.045.86 to the
James Gang. Of the total, 517,000
was a final settlement of all account-
ing claims, while $28.045.86 repre-
sented settlement of a hassle over
reimbursement of increased pack-
aging allowances deducted from
their royaluies.

“So what are you gonna do now
that quad is here?”

“Where can I pet some Mitch
Miller type albums™”

“Can | exchange this album? My
mother bought the same one last
night in her neighborhood and she
asked me if I could .. ."

“How come this guy down the
street has handle baps for his cus-
tomers and you use plain brown pa-
per?

“What do you mean by channel
separation?”

“You must be kidding with this
new $6.98 list price. You'll never sell
anything at that price!”

“Why no more Decca? And don’t
give me that MCA fairyland story
the last dealer gave me!”

Band 14 offers a broad variety of
answers for any of numerous offbeat
questions.

All we need now to achieve this
Utopia is the diskery to do it. All
they need do is produce the LF and
offer grateful dealers an extra 20
percent discount, 90-day billing and
100 percent guaranteed satisfaction
along with a lifetime subscription to
“Relax Your Tensions™ magazine,

That ought 1o do it for all of us.

Blackwoods Emerge
Big Gospel Winners

NASHVILLE-The Blackwood
Brothers and their leader, James
Blackwood, Sr., again carried off the
majority of the Dove Awards of the
Gospel Music Assn. last Monday
night,

Consistent winners over the years,
the quartet was named gospel mu-
sic’s best group, James Blackwood
was named best male vocalist, and
he was inducted into the Gospel
Music Hall of Fame.

One of their record albums,
“Blackwood Brothers On Stage”
won three more awards for liner
notes, graphic design, and cover art.

Another steady winner was Bill
Gaither, who again was named
songwriter of the year. One of his
tunes, “Because He Lives,” was
listed the top gospel song.

Jim Myers, president of the Gos-
pel Music Hall of Fame board of di-
rectors, announced that plans are
being finalized for construction of
building to house artifacts and

memorabilia for an actual Hall of
Fame.

“The building site has been cho-
sen, conferences with the architects

MOVE LONG OVERDUE

and builders are being held, exhibits
have been decided upon, and legal-
ities are being agreed upon,” he said.
Myers, an official of SESAC, is a
past president of the organization
and long has been one of its leading
forces.

The awards presentations were
made at the Grand Ole Opry House,
with a specially constructed stage.

Other Dove winners were: Henry
Slaughter, best instrumentalist; Sue
Chenault Dodge, best female vocal-
ist; the Spear Family, best mixed
group; The Kingsmen, album of the
year, produced by Marvin Norcross;
Jim Black, disk jockey of the year;,

the Florida Boys, best television pro-

gram; Don Butler, best liner notes;
Charles Hooper, graphic layout;
and Hope Powell, cover art.

Glenn Kieffer Vaughn also was

named to the Gospel Music Hall of

Fame, in the deceased category.

The colorful event, with an au-
dience of some 1,200, kicked off a
week of pospel activity, which in-
cluded the National Quartet Con-
vention, and the business sessions of
the GMA.

Book Publishers Look to Music
In Promoting New Autumn Titles

LOS ANGELES—Although the
ever-aggressive American book
publishing industry released ap-
proximately 75,000 hardcover and
softback titles last year, pitiably few
were devoled to pop music and mu-
sicians.

This year is different.

An imposing array of volumes en-
compassing numercous and diverse
phases of music is being prepared
for autumn release, and for the first
time advertising and promotion pro-
grams are elevated to a point similar
to those budgeted by record com-
panies in their exploitation cam-
paigns of plug album product,

One of the forthcoming books rat-
ing AAA merchandising treatment
is, oddly a new paperback from the
presses of Popular Library. A §7.50
item despite its soft cover, “Rock
Dreams” by Guy Peellaert and Nik
Cohn features 116 startling, perhaps
shocking paintings of contemporary
acts along with lenghty texts. Scent-
ing a chart-buster, the publisher has
earmarked $100,000 promotion
money 10 cover a tour of the authors,
posters, T-shirts and billboards and
exhibitions of the paintings in key
cities,

A budget of that magnitude for a
pop music book is unprecedented. It
indicates a major breakthrough
inasmuch as book publishers, vir-
tually all of them based in New
York, have long Muffed off music
tomes in favor of an overwhelming
overkill of anything pertaining to
motion pictures. Publishers have
dogmatically ignored the blunt eco-
nomic truth that disks-tapes have
passed the 32 billion annual pross
plateau, far above the income har-
vested each year by the mowvie, tele-
vision and professional sports indus-
tries, respectively.

Suddenly there's a marked change
in attitude. Now popular music is re-
garded as eminently salable,

Two of the more newsworthy non-
fiction works about lo be sent out for
review are “Clive: Inside The
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By DAVE DEXTER JR.

Record Business” by Bell Records
boss Clive Davis and James Will-
werth ($8.95) and “"Miles Dawvis: A
Musical Biography” by Bill Cole
($7.95) which Wilham Morrow &
Co. is bringing out with special pro-
maotion.

The trade has awaited the Clive
Davis book for a year or more in an-
ticipation of his explanation of the
controversial situation which saw
him terminated by Columbia Rec-
ords as its president amid charges
that he spent more than $90,000 of
the firm’s funds for personal ex-
penses, including a bar mitzvah for
his son. The Miles Davis story also is
awaited ecagerly: the St. Louis
trumpeter is renowned for his out-
spoken, candid manner particularly
in the field of race relations.

The University of Alabama Press
will offer a hardback by Al Rose de-
scribing the early days of jazz and
ragime, “Storyville, New Orleans™
which will retail at 315.

A New Jersey publisher, Derbi-
books, Inc., will issue “Jim Croce:
His Life And Music” edited by
Richard Kasak ($14.95) n late Octo-
ber containing all the words and
music, music Croce wrote in his brief
and spectacularly successful career
and will also feature intimate inter-
views with many of Croce’s closest
associates.

“Young Men With Unlimited
Capital” by John Roberts and Joel
Rosenman with Robert Pilpel (Har-
court Brace Jonanocih, $6.95) wells
the complete story of the Woodstock
Festival of 1969, and how calam-
itous losses eventually were con-
verted into profits by a movie, an al-
bum and other spinoffs.

Craig Zadan’s “Sondheim & Co.”
narrates the success story of com-
poser-lyricist Stephen Sondheim
with 85 photos. The publisher will
be Macmillan ($9.95) in November.

“Coltrane: A Biography™ by C. O.
Simpkins is Emerson Hall’s bid for a
winner this fall while the Umversity
of lllinois Press goes to the opposite

pole with “Oh, Didn’t He Ramble,”
the life story of old time trumpeter
Lee Collins as told to Mary Collins,
The Cotrane and Collins volumes
will retail at $10.

David McKay Co. issues its "I
Should Care: The Sammy Cahn
Story™ by vet songwriter Cahn in
November at $8.95 while Random
House counters with “The Songs of
Richard Rodgers™ in paper at $8.95
a month earlier. Viking Press is
pressing Johnny Mercer to complete
his biography, for which he was ten-
dered a sizable advance fee. Mercer
hopes 1o have his manuscript com-
pleted by early 1975.

A Chicago newspaperman, Bob
Greene, has written the bizarre story
of Alice Cooper with “Billion Dollar
Baby™ which Atheneum will publish
in November at $10. “Rock On,”
billed a5 an encyclopedia of rock 'n’
roll with 300 photos, by Norm N.
Nite, rells from T, Y. Crowell about
Thanksgiving time. It will carry a
510,50 tag,

Katherine OrlofT's “Rock 'n Roll
Woman™ is out on the Nash Publish-
ing label {$6.95) in softcover this
week. IU's a collection of interviews
with 12 leading women in rock, and
also the only book of the batch writ-
ten by a Californian and published
by a California house.

Arlington House will offer “The
Dance Bands™ by the British writer-
historian Bnan Rust (59.95) with
43 illustrations. Lehman Engel
contributes “Their Words Are Mu-
sic.” a documentary of America’s
outstanding lyricists and their lyrics,
which Crown will publish in De-
cember at $9.95.

Two stars from ‘way back in pop
music also rate attention.

The late Helen Morgan. singing
star of “Show Boat” and Ziegfeld
productions, and at on¢ time a big
seller on RCA disks, is the subject of
Gilbert Maxwell’s “Helen Morgan:
Her Life And Legend™ which Haw-
thomn Books will publish at $8.95 in

{Continued on page 17)
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WDEN photo

COUNTRY HUNT—Teaming up with radio station WDEN-AM-FM in Macon,
Ga., Capricorn Records sponsored a "'Let's Go Find Some Country Music''
contest, named for a tune written by Kenny Q'Dell. O'Dell flew in from Nash-
ville to present the winner $100 in cash. From left: Contest winner Paul Les-
ter, WDEN-AM-FM program director Gordon Price, WDEN-AM-FM general
manager Ed Starr, and Capricorn Records artist Kenny 0'Dell. Lestor wrote a
tune called "'A Little After Dark "Til a Little Before Dawn" which won the con-
test and will be published by House of Gold Music, Nashville, which publishes

O'Dell.

Dallas Firm Signed
By American Legacy

SALT LAKE CITY—-The Ameri-
can Lepacy has signed Concern
Marketing. Dallas. as its exclusive
sales rep, according to American Le-
gacy vice president Jim Brown.

Roger Brown is president of
American Lepacy, which has al-
ready been contracted for 100 mar-
kets and is growing rapidly. The
package, which covers two years—
Jan. 1, 1975 through Dec. 31 of
1976—is designed as both a pro-
gramming and sales tool to help ra-
dio stations and their clients cele-
brate the Bicentennial.

The package. offered exclusively
to one station per market on a price
to fit the market size, include intros
and outros with customized call let-
ters, one vignette per day (a total of

WAXY-FM Switches

MIAMI-WAXY-FM, which had
made a vahant stab at a rock format.
has switched 1o oldies. Paul Drew,
vice president of programming for
RK O General, flew into town Mon-
day (30) and ook the station 1o an
automation package.

731) each about one and a half min-
utes long that recreate on the air an
event happening that particular day
200 years ago, a press kit with sug-
gested newspaper advertising tie-ins
for local sponsors, promo spots in all
lengths customized for each radio
station, a jingle with a music bed for
local spots from clients, plus a
monthly newsletter on Bicentennial
happenings and promotions called
The Musket, and approximately 30
products such as flag kits for houses
and cars, several types of coins,
cookbooks, maps and historical
documents that radio stations can
use for giveaways.

In addition, Brown says that the
firm has produced several audio
products—cassettes, 8-track car-
tridges, and records,—surrounding
the Bicentennial.

Sales aids come with the package,

To illustrate how Bicentennial-
minded the American Lepacy is,
they have the phone number of 801-
532-1776. Roger Brown is a former
air personality and program direclor
in the Salt Lake City area: Jim
Brown has considerable advertising
agency experience.

FOR THE THIRD NEW YEARS. ..

“REWIND 74"

Will be programmed by leading radio stations
THROUGHOUT THE WORLD !!

‘Sweet Dick Wittington ¢ Paul Oscar

Andersone J. Paul Huddleston ¢ All
The Hits of 74 ¢ All The News of 74
6 Hours ¢ + 'Sweet Dick’s Best Bits

JEFF ALAN'S AUDIO CIRCUS
21243 Ventura Bivd
Woodland Hills, California 91364
(213) 347-B500

Radio-TVProgramming
g Radio Pulls Disc Advertising $

® Continued from page |

all have contracts each of $100,000
or more for the year.

In a general survey of FM pro-
gressive radio stations, the percent of
total advertising at each station with
a record company or concert pro-
moter source ranged from a low of
10 percent to a high of 40 percent.
The percentage has been higher in
years past. Now, with FM growing
in populanty with other product, the
percent may be down, but the dollar
amount 15 even higher.

David Moorhead, general man-
ager of KMET-FM in Los Angeles,
says: “Initially, progressive FM sia-
tions relied on the entertainment
business—records, tapes, concerts—
for a large percent of their business.
But over the last four or five years
the successful FM station has been
able to diversify because of the over-
whelming acceptance of FM at the
agency level for general consumer
products.” He points out that a mar-
ket study by record promotion men
and women in Los Angeles shows
that KMET-FM s the major in-

fluence for album sales at the con-
sumer level.

“Progressive radio—of all broad-
cast media—has maintained in my
opinion, credibility with the listen-
ing audience ... through the era of
Vietnam, the Watergate crisis ...
and not only through news where
progressive stations strive o be as
objective as possible—and if not ob-
Jective, at least honest—but in the
on-air relationship of the person-
alities with the listeners.”

KMET-FM is a Metromedia sta-
tion and Metromedia’s other FM
progressive stations are doing quite
well in record-related advertising,
Scott Muni, program director of
WNEW-FM in New York, says that
there is no way he could estimate the
amount of record company adverts-
ing. Looking at his log (he was on
the air at the ume), he thought that
about 10 percent of the commercials
came from record company sources.
Others came from Chevrolet, Kim-
bie Diapers, and Tech Hi Fi. There
was a Carol King commercial slated
for that show, too.

“But | think we would be an ex-
ception to the rule. We're the No. |
influence on auto sales and right up
there also in airline traveling, which
is a little freaky, when you think
about 1t. We have a preuy healthy
percent of the record company busi-
ness, but our percentage is low be-
cause we're lucky to have a lot of na-
tional business in regular products.”

Muni feels that a radio station in
St. Lous or Kansas City might have
a greater percent of its total business
in record commercials,

One major market FM progres-
sive station says that it has a total of
42 “entertainment” advertisers on
the air at this particular time.

Daniel Muth, general sales man-
ager of KDKB-AM-FM in Phoenix,
points out that his station is gener-
ally sold out a month in advance,
Anywhere [rom 14-20 percent of the
commercials are record company
and concert onented (higher when
there are four concerts in a given
month in the market).

But KDKB-AM-FM has lots of
general advertisers—ranging from
car dealers to department stores and
others.

Back when Muth was with
WEBN-FM in Cincinnati in the
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early days of progressive radio, “all
we could sell was record stores and
record compamies.”

KDKB-AM-FM limits record
spots to one per commercial cluster.

These spots come from several
sources. Columbia Records buys
full-year schedules on many FM
progressive stations. Although,
KDKB-AM-FM gets a lot of Co-
lumbia Records dollars, it comes via
normal placement and through
three different sources—direct from
the label, via co-op advertising from
a local distributor. and probably via
co-op through a dealer. Max Good-
man al Skyline places a lot of adver-
tising that has some Columbia dol-
lars behind it, believes Muth, as does
Ultra Distributors.

In San Francisco. K101-FM is
now getting some of the record com-
pany money that previously it
didn't, largely because of high au-
dience ratings. ABC Records has
been spending about 312,000 a
month at KIOI-FM, according to
general manager Jim Gabbert, and
another label is spending $10.,000 a
month.

In Detroit, one major record com-
pany is doing $40,000 in advertising
this year with WABX-FM, managed
by John Detz. Only about 12 percent
of his station’s business is record-ori-
ented: “if you're doing as much as
20 percent in a market like this, it’s
because you haven't developed
other revenue sources.”

WABX-FM has diversified over
the years: Ford is an advertiser, for
example. “From the standpoint of
dollars, however, record company
and concert business is bigger than
ever. | would have expected a cut-
back because of the vinyl shortage or
general economic conditions, but
record company dollars’ sales up ev-
ery year over the year before.”

OfT the top of his head, Detz, a
veleran in progressive radio, feels
that the top FM progressive stations
so far as dollars is concerned —espe-
cially from record labels—are:
WNEW-FM in New York; KMET-
FM in Los Angeles; KSAN-FM in
San Francisco; WABX-FM 1n De-
troit; and WBCN-FM in Boston.

Which label is the biggest adver-
tiser? Notes Detz: That's hard to say.
“Warner Bros. Records just had an
unbelievable release . . . 15 big win-
ners in its September release. So,
they’ll be on with a lot of adverusing
right now, Columbia Records, on
the other hand, didn’t do much in
the way of advertising in August be-
cause they were sort of dry.”

Though WABX-FM has diver-
sified its sources of advertising reve-
nues, Detz says: “We sull consider
record companies a very strong reve-
nue source, Why? Because we talk to
the people—our specific demo-
graphics—who buy most of the al-
bums today.”

Record label dollars at WNEW-
FM in New York comes from co-op
dealer advertising, the labels’ dis-

tributors and one-stops, according to
program director Scott Muni. In ad-
dition, concert promoters advertise a
lot. Columbia Records has a 52-
week schedule and uses in “flights™
for artist appearances a lot.

Herb Muth, a member of the basic
operating commitiee of KBPI-FM in
Denver, says that record label and
concert advertising accounts for 30-
40 percent of the total revenues at
his station, “depending on the sea-
son.”

For example, ABC Records just
bought a 24-spot schedule to sup-
port the appearance of Jerry Riop-
pele in a local club—Ebbetts Field.
The 250-seat club is quite popularin
the area as a showcase and the sla-
tion does live remotes from there a
couple of times a month.

“If we get a buy from a record
company, they might tag a local
dealer. By the same standard, some
dealers get co-op monpey from la-
bels,” thus it’s difficult o pin down
the original source of the funds
sometimes. Columbia Records buys
a full year's schedule on the station.

“And we don't play around with
the rate,” Muth says. KBPI-FM has
a special low rate for entertainment
adverusing “because it’s difficult for
the record industry to buy a big
schedule. The flat entertainment
rate is 516 a spot for prime time, 514
for AA umes, and 511 for A time.

Muth believes that KBPI-FM is
getting the majonty of record com-
pany dollars in Denver.

Gabbert, on the other hand, feels
that he's beginning to take record
dollars away from local AM and FM
stations in San Francisco and 1s out
to get a larger slice of the pie.

In Sacramento, KZAP-FM may
not have the total gross of some of its
brethren FM progressive stations in
the major markets, but sales man-
ager Don Early can point to a phe-
nomenal sales impact in hardware,
“K-Tel Records, the firm that pack-
ages oldies for mail-order sales, has
bought a couple of real fat buys
lately, but traditional record label
business is only 15-20 percent. It's
smaller, in fact, than the hifi busi-
ness because we gel pood support
from stereo shops here.”

He speaks of a local outlet of Pa-
cific Stereo tracing every sale of
equipment and that 50 percent of
the sales related o KZAP-FM ad-
vertising. “They use us and maybe
one AM station and a little news-
paper advertising.”

As for record business, “we seem
to be getting more and more all the
time.”

Record company advertising, of
course, 15 not the total support or
even half the support of an FM pro-
gressive station that could be sur-
veyed. However, considering the
gross of many stations—WNEW-
FM, KMET-FM, etc.—the amount
of money that is reasonably being
spent by record labels is well into the
millions and millions,

Fidelipac’

Automatic

Tape

Cartridges

Standard of the industry

.
8
o

-

with more in use than all
other brands combined

FIDELIPAC

J Diney Avenue = Cherry Hill, New Jersey 08034 - (609) 424-1234
Fidelipac Is a registered trademark of TelePro Industries Incorporated
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On Sunday, October 13,1974
The King Biscuit Flower Hour presents:

&
2

On October 13, The King Biscuit Flower Hour will

IN CONCERT

&

present ataped live radio show featuring Santana.

The show hosted by Bill Minkin (on FM only) is in Quad-

raphonic sound. So you can hear it the way you'd be seeing it.
In the future, shows will be on the second Sunday

and the last Sunday of every month. Check the listing

\

below for times and stations.

/

For further information, contact Bob Meyrowitz

or Alan Steinberg at DIR Broadcasting, 527 Madison Ave.,

N.Y. 10022. Or call 212-371-6850.
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The reéord
of charted music
is now in print!

Includes every Pop. LP, C&W, R&B record and
artist to ever hit the Billboard charts. It's as easy
to use as the yellow pages. Each book includes:
Date (month/day/year) record first hit the charts
... highest numerical position record reached...
total number of weeks on chart...label and
record number.

All books based on Billboard Charts!

Order YOUR complete set of five books and four
supplements covering the entire history of charted
music from 1940 through 1973 for only $150!
You save $15.00 over individual purchase prices.
Over 10 years of intensive research work. The
most complete source of charted music ever com-
piled. There's never been anything like it! Act now!

You may never put them down!

| want the set.

Please send set(s) @ $150." ea. of the Record Research
Library as shown. (If purchased individually $165.)

Please send the following Record Research books:
Top Pop Records 1955-1972 @ $30.00 ea.
Top Pop Records 1940-1955 @ 520.00 ea.
Top Rhythm & Blues Records 1949-1971 @ $20.00 ea.
Top Country & Western Records 1943-1971 @
$20.00 ea.

Top LP's 1945-1972 @ $40.00 ea.

Set of all 5 books @ $120.* (If purchased
individually $130.00)

I'd also like these Supplements:

Top Pop Records 1973 @ $7.50 ea.

Top Country & Western Records 1972-1973 @

$10.00 ea.
Top Rhythm & Blues Records 1972-1973 @ $10.00 ea,

TopLP's 1973 @ $7.50 ea.

Set of all 4 supplements @ $30.00" (If purchased
individually $35.00)

“Special set prices may be withdrawn at any time.

Name

Address

City State _______ Zip

Check or money order for full amount must accompany order.
Overseas orders add $3.00 per book, except supplements add

75¢C per book.
ecord
esearch

P.O.Box 82
Menomonee Falls, Wisconsin 630561
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Radio-TV Programming

Vox Jox

Pat Whitley has departed WNBC-
AM in New York; he'd programmed
the station for at least three years
and was responsible for lifting it out
of the doldrums to where it is now.
... My spy in Dallas points out that
TM Productions and TM Program-
ming have one of the finest staff of
female employes around. Celebra-
ting her eighth year with the firm is
Beverly Callison, production assist-
ant at TM Productions. Her dad is
Glenn Callison, 30 years with the
McLendon Corp. as vice president
of engineering. Then, there's May
Moseley, 16 vears of broadcasting
experience and currently sales coor-
dinator at TM Productions. Last,
Carol Burch, who'd been with
KATZ in Dallas, is now assistant in
TM Programming to the general
manager Emie Winn and sales direc-

tor Ron Nickell.
* * *

(eorge Savage has left American
Radio Programs, Los Angeles, He'd
been general manager of the radio
syndication firm. For a while, he’ll
be involved in advertising, working
out of 213-278-8920, but is looking
to get back into syndication soon, . ..
Lineup at WCAU-FM, Philadel-
phia, now has Joe Niagra 6-10 a.m.,
Chris Chandler from WFIL-AM in
Philadelphia in the 10 am.-1 p.m.
slot; Gene Manning 1-4 p.m., pro-
gram director Jim Nettleton 4-7
p.m., and Kevin Fennessy 7-mid-
night, with automation at night.

* ok k

Robert E. Richer, executive vice
president of Able Communications,
New York, complains—and rightly
so—that we didn’t cover beautiful
music format at the International
Radio Programming Forum in New
York recently. We'd planned to do
s0, Bob, but had to cut the Hot Seat
Session short. Next year. Okay?

* ko

The annual convention of the Na-
tional Assn. of FM Broadcasters gets
underway this week at the Fairmont
Hotel in New Orleans. The date is
Oct. 10-13 and the convention is
called the Nauonal Radio Broad-
casters Conference & Exposition.
There're going to be some fantastic
speeches by such men as Jack
Thayer, president, NBC Radio:
George Duncan, president, Metro-
media Radio; George Wilson, exec-
utive vice president in charge of
broadcasting, Bartell Media, David
Moorhead, general manager of
KMET-FM in Los Angeles; and Da-
vid Klemm, director of marketing
and operations, Blair Radio. In ad-
dition, there's Jerry Sharrell, eneral
manager ol Elektra/Asylum Rec-
ords: Stu Yahm, executive producer,
Capitol Records: Buffy Sainte-
Marie, recording artist, MCA
Records, and others. Going to be a
fantastic meeting and registration
fee 1s only 850 at the door.

By CLAUDE HALL
Radio-TV Editor

Robert Boyer, the program direc-
tor of WFRN, carrier current oper-
ation at Furman University in
Greenville, 5.C., writes that all is
“going well here and we are off to a
[lying start, with about 75 percent of
the campus histening fairly regu-
larly.” He adds that he's not compet-
ing with the stations in town (“talk
about lousy™), but with turntables.
“Thus, I'm pretty much running a
contemporary album format with
some singles mixed in. Right now,
we're breaking hits about two
months ahead of everyone else
around here." Also says that Charles
Arrington, general manager of
WMREB-AM 1n town, lets them do
production at his station. I man-
aged to find a job this past summer
with WEDG-AM, a country station
in Chattanooga, where [ live.
Worked for an old pro ... how long
since you heard of Les Cooper?
Well, he now owns his own station
and is doing well. | learned more in
two months there than 1 did all last
year here."

* * *
Evan Haning, B05-526-2168, is

looking for a job. He'd been music
director and a personality at KRLA-
AMin Los Angeles. ... WYFE-AM-
FM, Rockford, [ll., needs both a
moming drive personality and an
all-night personality. Fast ... A T-
shirt from WSTX-AM in the US.
Virgin Islands that reads: The Magic
Virgin. Program director Robert
Miller claims that I'm now an Hon-
orary Magic Virgin, cum laude, of
WSTX-AM, 5L Croix. And he's try-
mg to claim “the uniform is com-
plete as is.”
* 3 i

Ray Potter reports in from Flag-
staff. Phone 15 602-779-2532. And
he's looking for a good program-
ming or better air personality job. . .,
That "King Biscuit Flower Hour”
continues to boom. Featured during
October are concerts by Santana,
Chicago, and then in November Ed-
gar Winter and the Rolling Stones.
... Glen Powers is the new program
director of KILT-FM in Houston,
He'd been formerly with KULF-
AM, Houston.

* * *

Ward Austin, 602-264-4192, is
looking. He's currently on KXI1V-
AM in Phoenix: has been there
about two years. Seeks MOR or Top
40 position. ... Tom Adams has re-
signed as air personality at WIOD-
AM in Miami o concentrate on his
humor sheet—The Elecinc Weenie.
“It has become no longer a thing |
could do on weekends. We have over
700 subscribers and 1it's now a full
time job. I am also, in the company
of a couple of other gentlemen, look-
ing over the possibility of acquiring
a radio facility in the not oo distant
future.” Congrats, King Weenie.

Alan Baxter has given up his pro-
gram director and air personality job
at WEEO-AM in Waynesboro, PA.,
to do the moming show at WLCY-
AM in Tampa, Fla. But little does he
know that by the time he reads this, I
will have been listening to his show
through the magic of Delta or some-
thing else with wings and will give
you a report, more than likely, on
how he sounds,

* w i

Keith Allgood, 714-982-0479, is
looking for a country position. Has
programming experience. Now
doing weekends at KCKC-AM in
the suburbs of Los Angeles. ... Bo
Donovan, national program director
of Sterling Recreation Organization,
might need a couple of program di-
rectors. Heard that from about seven
people today. Job scene is lousy at
the moment, so news of any job trav-

els fast.
* K &

Jerry Lovett, new head an-
nouncer, WLRW-FM, Champaign,
1L, seeks Kid Jensen. Both were on
WEIC-AM-FM, Charleston, IL.
Lovette just took over for Jody An-
derson, “who left to play house with
her new daughter, Jennifer. Jody did
the 6-10 a.m. show for almost seven
years on WLRW-FM. Our grave-
yard shift is done progressively by
Jim Lawrence. The rest of the FM is
solid gold. WCCR-AM, country
club radio, features Larry Stirewalt
6:30-9 a.m, and Jay Lewis 4-6 p.m."

* Rk

Art Versnick has become the new

rogram director of WIMA-AM in
Lima, OH, but keeps his 3-7 p.m.
shift. Others in the lineup include
Tom Francis 6-10 a.m., a morning
institution in the city for more than a
decade; Howard Dorsey 1l am.-3
p-m., who joins from WANE-TV in
Fort Wayne, IN, and Alan DeBoer 7-
midnight. . .. Jim Lowe was honored
last week by Luchow’s Restaurant,
New York, and WNEW-AM did a
remote from the German restaurant
for the occasion and one of the
guests on Jim's show was Stanley
Adams, president of ASCAP, and
several other noted songwriters. .. .
Lee Abrams is settled in Atlanta now
and his phone is 404-422-5299,

W ] W

Roland Bynum has departed
KGFJ-AM, Los Angeles soul music
station that he programmed for sev-
eral years and turned into an award-
winner. Replacing him is Gene Day,
the all-night personality at KDAY-
AM, Los Angeles. 1 don't under-
stand these changes at all. But I have
enormous faith in Bynum and this is
the chance for some major market
staion to acquire an excellent pro-
gram director. ... Bob Leonard is
now music director of WERA-AM,
Plainfield, N.J.. a contemporary

(Continued on page 33)

BubblingUnderThe HOT 100

101 -PENCIL THIN MUSTACHE, Jimmy Buffett, ABC/Dunhill 15011
102-TIME, Mighty Clouds Of Joy, ABC/Dunhill 15012

103—COUNTRY SIDE OF LIFE, Wet Willie, Capricorn 0212 (Warner Bros.)
104 -WRITE ME A LETTER, De Franco Family Featuring Tony De Franco

20th Century 2128

105-L00K AWAY, Ozark Mountain Daredevils, AEM 1623

Bros.)

106—FEEL LIKE MAKIN' LOVE, Bob lames CT| 24

107-SHOE SHOE SHINE, Dynamic Superiors, Motown 1324

108~1 DID WHAT | DID FOR MARIA, Errol Sober ABC 12016
[09--DON'T EAT THE YELLOW SNOW, Frank Zappa, Discreet 1312 (Warner

[ 10-NEVER CAN SAY GOODBYE, Gloria Gaynor, MGM 14748

BubblingUnderThe Top LPS

Z01-5TATUS QUO, Quo, A&M 5P 3643
202—DORY PREVIN, Warner Bros. BS 2811
2(3—SAM NEELY, Down Home, ALM SP 3626

204 —HEARTSFIELD, The Wonder Of It All, Mercury SRM-1-1003 (Phono-

gram)

205-T. REX, Light Of Love, Casablanca NB 3006

wwWw americanradiohistorv com

206—MICHAEL DINNER, The Greal Pretender, Fanlasy F-9454
207—HYDRA, Capricorn CP 0130 (Warner Bros.)

Z(8—RASPBERRIES, Starting Over, Capitol ST 11329

209—MIGHTY CLOUDS OF JOY, It's Time, ABC/Dunhill DSX 50177
210-HEADSTONE, Bad Habits, ABC/Dunhill DSD 50174
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BOOK REVIEW

General News

Stones’ Tour a Good Read

LOS ANGELES—Few bands
have built and sustained such a large
musical following, been involved in
as much controversy or caused as
much excitement over the past dec-
ade as the Rolling Stones. And there
are few events in the music industry
to nval the excitement revolving
around the infrequent Stones’ tours,

In “S.T.P.,, A Journey Through
America With The Rolling Stones™
(Saturday Review Press/E.P. Dut-
ton & Co., Inc., $3.95), Robert
Greenfield has done a superb job in
documenting the group’s 1972 sum-
mer swing across America, exploring
the personalities of the group mem-
bers and those who make up the
S.T.P. (Stones Touring Party), the
tensions involved in the tour and the
incredible amount of work required
to keep the 5.T.P. rolling.

Greenfield wisely explores the
personalitics of Stones Mick Jagger,
Keith Richard, Mick Taylor, Bill
Wyman and Charlie Watts through
describing incidents and recalling
conversations rather than going
through potentially boring character
sketches.

Autumn Titles

® Continued from page |3

October. Lawrence Welk's second
book, “Ah-One, Ah-Two™ hits the
stalls next week, at $7.95 from Pren-
tice-Hall. The actual writing was
done by Bernice McGeehan, who re-
ceives full credit.

Welk goes back in time as far as
Miss Morgan but this volume covers
his career only from the time a few
seasons ago when ABC-TV can-
celled his Saturday night show and
he was forced to travel the syndicate
route—with the help of his manager
Sam Lutz—to even more success.

The jewel of the fall literat htter,
however, just might be Dodd
Mead’s November issue of Oscar
Thompson's “The International
Cyclopedia Of Music And Mousi-
cians” edited by Bruce Bohle. It will
carry a $49.95 price tag and fit most
any coffee table.

The sudden, bountiful comucopia
of literary riches is not confined o
pop music and its makers. An equal
number of classical titles is being
rushed to market,

But that, as they say, is another
story.

We also get fine portraits of Roll-
ing Stone Records president Mar-
shall Chess, light man supreme Chip
Monck, ace sidemen Bobby Keys,
Jim Price and Nicky Hopkins, tour
chief Peter Rudge, publicist Gary
Stromberg and the various roadies,
goupies and hangers-on who com-
prise the 5.T.P.

While the usual zaniness gones
on, the five Stones come across as re-
markably tolerant, talented and
strong people, surviving the tour by
working hard, delegating responsi-
bility and generally knowing their
limitations while some of the other
fall.

Written in a loose chronological
order, Greenfield does not devote
equal time to each stop. Rather, he
chooses the interesting, the major
happenings and the sometimes biz-
zare to highlight.

Thus we are given details on the
arrest of Jagger and Richard in
Rhode Island while they are sup-
posed to be on stage in Boston and
the combined efforts of the S.T.P.
and Boston mayor Kevin White to
get them freed; highlights of the
good and bad performances and
clasual but often revealing conversa-
tions; the almost kangaroo court
held after the beating (by a Stones’
bodypuard) of a Keith Richard
friend; and Richard’s treatment of
the cream of society who decided to
join the tour (banging on Princess
Lee Radziwell’s door in the middle
of the night and imploring the “old
tart” to join a party).

Amazing enough, as Greenfield
shows us throughout the book, the
5.T.P. mechanism does hold up de-
spite the frantic pace and the rock
and roll craziness. And it holds up
through the skill of those running it
and the talent of the band head-
lining it. Greenfield lures the reader
into each segment of the book as a
novelist would, handling the mate-
rial in a free and easy style and al-
ways remaining interesting.

There have been a lot of rock
books written in recent years and
this is certainly among the best.
Greenfield handles a potenually
sensationalistic subject with taste,
skill and a sense of personal involve-
menl. This is not only interesting for
the fan, it is a piece of education for
anyone in the music business.

BOB KIRSCH

Zaire Festival Pulls 60,000
On Final Night; Many Free

KINSHASA, Zaire—More than
60,000 were on hand Monday (23) 1o
cheer outstanding black American
and African artists at the final night
of the '74 Zaire Music Festival.

Officials opened the gates and ad-
mitted thousands without charge for
the concluding night of the three-
concert festival.

Etta James, the Spinners, Sister
Sledge, the Fania All-Stars, Manu
Dibango and others were featured in
the international event which was
promoted by Don King and Lloyd
Price.

“The prime concept was to bring
Africa and America closer,” says

Camden LP Moving

LOS ANGELES-The RCA
Camden LP, “A John Denver Song-
book,” has sold more than 50,000
copies according to Topper Schroe-
der, manager of national album
sales. Itis newly recorded by the Liv-
ing Guitars Plus Country Strings
and features nine of Denver's best
selling titles. Album was produced
by Ethel Gabriel.

- ———

King. “We were pleased to admit
thousands free. We didn't want this
historic event limited to only the
wealthy people of the world.

“As it turned out we were fortu-
nate that the Ali-Foreman heavy-
weight fight was postponed. It gave
us more tme lo prepare our own
thing and we were not under the gun
to rush through it and clear the sta-
dium for the fight.”

Shadeybrook In
Debut of Label

LOS ANGELES—Shadeybrook
Records shipped its first singles last
week. One was country—Bobby Al-
bright with “Dream Spinner.” The
other was soul—Prime Cut with
“Hey, Pearl.”

To date, president Joe Sutton has
lined up nine independent distribu-
tors for the label and is in discussion
with several others. Singles by Hat-
field McCoy and a group called
Shadrack will be out within the next
three weeks.

THE BILLBOARD BOOKSHELF

A Special Selection of Books for Billboard Readers

—

The
MUSIC/RECORD
CAREER
Handbook e s ¢
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MORE ABOUT THIS BUSINESS OF MUSIC
By Sidney Shemel and M. William Krasilovsky (Authors of This Business of Music);
Edited by Lee Zhito

This book picks up where the widely acclaimed This Business of Music |leaves off, covering
five “‘more’ major segments of the music industry: (1) Serious Music (2) Production and Sale
of Printed Music (3) Background Music and Transcriptions (4) Tape and Tape Cartridges (5)
Live Performances. The authors have updated all the material in the book and have included
two additional chapters plus 14 completely new appendices, making this the most compre-
hensive, timely publication in its field. 192 pages. 6 x 9. 10 line drawings. 32 appendices.
Index. $10.95

THIS BUSINESS OF MUSIC Revised and Enlarged Edition
By Sidney Shemel and M. William Krasilovsky

Hailed by the New York Times as the "Bill of Rights" for Composers. Reveals detailed expla-
nations of the legal, practical, and procedural problems encountered in the music industry.
Ralph Gleason of Rolling Stone refers to it as "The best way | know to teach yoursell.” 544
pages. 6% x 9. 180 pages of appendices (Federal and International laws, statutes, con-
tracts, applications, agreements, etc.). $15.00

THE MUSIC/RECORD CAREER HANDBOOK By Joseph Csida
“Csida's credentials are impeccable and impressive—former music editor of Billboard . . . [he
covers] virtually all aspects of song & music writing, royalties, publishing, etc."—Downbeat

An encyclopedic guide to beginning and developing more than 30 different careers in the

creative, commentary, business, and educational areas of the music and record industry. 376
pages. 5% x 11. $14.95

More...Important Books from the Billboard Bookshelf

DANCING ON THE SEATS By Andrew H. Meyer
Today's most comprehensive guide to every aspect of producing rock con- ¢
certs on the college campus and hailed by major booking agencies and

college buying services as the finest text on the college concert ever written,
06 pp. 5V2 x 812, $6.95

[ |

|
THE DEEJAYS By Arnold Passman |
This book is the first full story of the disc jockeys and how they influence |
popular taste. It also is a history of the national radio stations, the recording
companies and their role in the industry. 320 pp. 5% x 8%z, Index. $7.95 |
WORLD RADIO AND TV HANDBOOK 1974
A Complete Directory of International Radio and Television. This handbook
is the authoritative source of complete and exact information about all
broadcasting and television stations around the world. 400 pp. 6 x 9. $7.50

HOW TO LISTEN TO THE WORLD 1974

A companion volume to World Radio and Radio and TV Handbook this is the
only international radio and lelevision book with articles by the world's
leading authorities in the field. 168 pp. 6 x 9. $4.95

RECORDS IN REVIEW

“Comprehensive coverage of each year's recordings...reviews describe the
work as well as the performance, providing each annual with a permanent
use."—Saturday Review.

Annual of the hundreds of reviews that appeared in High Fidelity Magazine.
Copies of the 1968, 1969, 1970 and 1971 Annuals are available. 544 pages.
5%z x8%. $9.95

RECORDS
IN
REVIEW

ROCK ENCYCLOPEDIA By Lillian Roxon
Biographies, discographies, commentary, analysis, photographs, misceliany
...the only reference work available on rock and its roots. "Worth its weight

in gold to anyone concerned with the rock phenomenon...an invaluable aid
to researchers in years to come."'—Billboard. 612 pp. 5¥2 x B. Paper. $3.95

MAIL TO:

BILLBOARD BOOKSHELF, 2160 Patterson Street, Cincinnati, Ohio 45214

Please send me the books listed below. | under- | enclose payment §
stand they may be returned within ten days of Publisher pays postage. Include sales tax in the
receipt for full credit or refund if | am not satisfied. states of New York, Ohio, Tennessee, California,
Please print. Massachusetts, New Jersey.,

TITLE NAME
TITLE ADDRESS
TITLE CITY
TITLE STATE
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Magnavox
Shipping
New Line

By RADCLIFFE JOE

NEW YORK-The Magnavox
Co. has begun shipping the first
units in its new MX high end hi fi
line of audio sound products, un-
veiled last May at the firm's FL.
Wayne, Ind., plant (Billboard. June
).

The units, two stereo receivers. a
turntable and speaker systems, are
being delivered to specially selected
Magnavox and other hi fi equip-
ment dealers around the country,
Two 4-channel systems, also in the
MX line, are scheduled for delivery
early in 1975. )

No one at Magnavox would spec-
ulate on the chances of the line’s suc-
cess in the face of current moves By
N.V. Philips to takeover the Magna-
vox holdings (Billboard, Sept 14,
21).

However, Philips is aggressively
pushing its own line of high end,
audio products on the U.S. market,
under the Philips MFB name, de-
signed to proliferate the concept of
the firm’s new “Motional Feedback™
speaker systems (Billboard, Sept.
28).

So far, Philips has assured Mag-
navox that in the event of a takeover,
no radical changes will be made
within Magnavox for at least two
years. What happens at the end of
IWO years IS anyone’s guess.

It would take Magnavox at least
two years to populanze the MX
brand name, by that time Philips

(Continued on page 28)

lape/Audio/ Video

IN GEORGIA OCT. 18

Maxell Bares Mart Plans

MOONACHIE, N.J.—Maxell
Corp. of America will start to imple-
ment its new market-broadening
merchandising concepts for blank
tape and accessories at the first semi-
annual meeting of its new represent-
atives advisory council, Oct. 18-20 at
the Savannah, (Ga.), Inn & Country
Club.

Organized at the summer Con-

By STEPHEN TRAIMAN

sumer Electronics Show in Chicago
to help develop Maxell’s awareness
of the needs of the marketplace, the
rep group includes five key firms
who in turn are responsible for get-
ting feedback from other reps in
their area, explains Gene LaBrie,
audio products national sales man-
ager.

Expected at the meeting are Bill

New Videotape Spec Sheet
Issued by Irish Magnetic

NEW YORK-Irish Magnetic
Tape has released a new specifica-
tion sheet for its back-coated video-

" % tape line, President Sol Zigman says

the new specs were designed for
quick reference by distributors and
dealers.

The new literature lists reel size,
length, playing time and net price by
tape size, The spec also describes the
back-coating of the tape as being
conductive to eliminate the siatic
charge generated through normal
use. Zigman adds, “The surface of
Irish videotape is specially processed
to make it smoother, thereby reduc-
ing shed, headwear and breakage,
and increasing tape life.”

Irish has also introduced a new
audio line of professional-quality 8-
track cartridges in playing lengths of
42 and 84 minutes. Zigman says that
the new cartnidges utilize a rubber
pinch roller instead of plastic, for
smoother operation. The units are

ELECTRONICS FIRMS WED

Major Trade Merger Seen
At Florida AEM Conclave

By ANNE DUSTON

CHICAGO—The merger of the
Assn. of Electronic Manufacturers
({AEM ) into the Distributor Products
division of the Electronic Industries
Assn. (EIA) is expected to be final-
ized at the AEM convention, Nov.
15-16 at the Doral Country Club,
Miami.

According to Laurence Kaufman,
vice president, Market Communi-
cation Associates, the public rela-
tions arm of AEM, the merger will
eliminate considerable duplication
of effort and cost, provide additional
and more valuable services to mem-
bers, create a larger, stronger and
more ¢ohesive trade association of
manufacturers involved in elec-
tronic distribution, and attract addi-
tional members to the combined as-
sociation.

Final action by the EIA member-
ship on the proposed merger is ex-
pected at their 50th annual conven-
tion, Oct. 21-24 at the Beverly Hilton
Hotel in Los Angeles. Both AEM
Eastern and AEM Central have ap-
proved the merger, which would be-
come effective next Jan. L.

Keynoter for the AEM conven-
tion sessions is Bud Mowrey, RCA,
presenting “Where We've Been in
Electronic Distribution and Where
We're Going.” The first day sessions
will be devoted to discussions on na-
tional. regional, local and limited
line distribution styles.

Speakers for national distribution
are Jim McGowan, president,
Kierulff Electronics, Los Angeles,
Calif.; and Tim Cronin, president,
Cramer Electronics, Newton, Mass.
Repgional distribution speakers are

Preston “Pete”™ Heller, president,
Pioneer-Standard, Cleveland: and
Jack Darcy, president, Arrow Elec-
tronics, Framingdale, N.Y.

Presenting the case for local distri-
bution will be Alfred Cowles, Ir..
president, Bluff City Distributing
Co., Memphis; and, Paul Naylor,
president, Electronic Supply, Riv-
erside, Calif. Limited line distribu-
tion will be described by Joel Girsky,
general manager, Jaco, Hauppauge,
L.I, N.Y.. and Tony Hamilton,
president, Hamilton-Avnet, Los An-
eeles, Calif.

Manufaciurer-sales rep relation-
ship problems and their solutions
will be dealt with by Gene Foster,
Mel Foster Co., Minneapolis; and
Bud Moulthrop, Moulthrop Sales,
Oakland, Calif., in the opening ses-
sion of the second day.

The following session, “*What's In-
volved in Distributing Inter-
nationally,” with speaker David
Taub, export management consult-
ant, Harman-Kardon. will cover the
methods of localing overseas repre-
sentation and distribution, credit
ratings and terms of sale, fluctuating
exchange rates, and the impact of
the world energy crisis.

Speakers will share their most
profitable ideas in the final seminar,
with participants Glen Ronk, Sola;
R.W. Weodbury, Sprague; Howard
Saltzman, Alpha Wire: LeRoy
Gray, Arco: Roy Vetzner, Vaco:
Herb Bowden, Sencore: Ed Kason,
Amphenol; Stu Beyerl, Allen-Brad-
ley: Herb Taylor, Clarostat; and Art
Kelly, Amperex.

packaged in two-color, dust-proof
boxes and list for $2.50 (8T-42) and
53 (BT-84).

The firm is giving away one 8T-84
cartridge with every two 84-minute
cartridges purchased, as part of an
introductory offer for dealers.

Menezes, Wm. Menezes & Assoc,
Kansas City, Mo.; Dick Beets and
Gary Eisenstein, B&B Electronics,
Denver. Dick Knebler, Southwest
Representatives, Lufkin, Tex.: Ben
Van de Kreke, Elrep Sales Co., Al-
lanta, and Milt Dienes and Dick
Tydings, The A Group (including a
B.&T. Sales), King of Prussia, Pa.
LaBrie believes the manufacturer.
rep and dealer have to be totally
honest with each other to do the best

job, and that the council will help

Maxell zero in on the market—par-
ticularly the audio dealer with
whom the firm does 80 percent of 1ts
business,

As a result, the agenda for the
meeting will focus on promotion—
how to sell better—after feedback
from the reps on problems, competi-
tion and their own ideas.

LaBrie and other Maxell officials

(Continued on page 28)

FM Stations Using
Dolby on the Rise

NEW YORK-—-The number of
FM radio stations using the Dolby
B-Type (25 microsecond) noise re-
ductions systems in their trans-
mission will not hit the 100 mark un-
til year-end, says Morley Kahn, vice
president and ULS. operations man-
ager for Dolby Labs.

In clarifying an earlier story (Bill-
board, Sept. 21), Kahn notes that
more than two dozen stations, mosi
of them major outlets, are using the
system or have ordered the needed
new Dolby equipment.

First official presentation of the
system will be at the Oct. 10-12 Na-
tional Assn. of FM Broadcasters
convention in New Orleans, and
Kahn expects orders Lo increase ap-
preciably after the demonstration.

Since Dolby Labs got the green
light from the FCC for use of the 25-
microsecond system, Kahn has been
devoting more time to the 50 licens-

ees of existing Dolby equipment that
had to incorporate both the 25- and
Ti-microsecond transmission capa-
bility. New drawings of schematics
are in the works for all licensees.

FM stations now on the air with
Dolby B equipment, full time unless
noted, include WQXR and WRFM,
New York; KPFK, Los Angeles;
W 100 and WFMT (part-time), Chi-
cago: KTLC, Dallas; WMAL,
Washington; KBPI, Denver:
WCOL, Columbus; WYUD, Day-
ton; WAEZ, Akron; WNOE, New
Orleans; WDCS, Portland, Me., and
WUOA, Tuscaloosa, Ala.

Equipment is on order for
WNEW, New York: WGMS, Wash-
ington; KSL, Salt Lake City;
WENO, Memphis: WHNE, Detroit,
plus outlets in Toledo and
Youngstown, Ohio; York and
Wilkes-Barre, Pa., and Rochester,
Minn.

‘Industry Day
APAA Focus
On Economy

CHICAGO-A film describing
the state of the automotive afier-
market industry, and a crash course
on the economic picture today, high-
light the first Industry Day held in
conjunction with the Automotive
Parts & Accessories Association
Show Oect. 29-31, at McCormick
Place.

The film, *Here Comes Tomor-
row,” made specifically for the Mon-
day, Oct. 28, Industry Day, describes
the state of the industry from past,
present and future perspectives.

Keynote speaker for the afternoon
seminar and workshop is E. James
Haglund, president, K Mart Enter-
prises. Seminar speaker is Prof. Clin-
ton Warne, professor of economics
at Cleveland State University, who
will relate the economy directly to
the aftermarket.

Seminars for both buyers and
management, 0 run concurrently,
are planned for Wednesday (Oct.
30) and Thursday (Oct. 31).

The first buyers' seminar, entitled
“Merchandising Trends due to
Energy Crisis and Marketing
Changes,” will be moderated by
Stewart Belkin, Crown Auto Stores,
with panelists Malcolm S. Ascke-
nasy. Quaker Oil Co.; Abe Brand,
OTASCO: Ron Weinstein,
Schuck’s: and Merv York, Crown
Auto Stores.

At the same time, the manage-
ment seminar, entitled, “Freight:
Expedite Handling and Controlling
Costs,” will be moderated by Dale
Green, 1.T. Knight & Son, with pan-
elists Ty Kulinski, Wells Mfg. Corp.;
and Myron L. Adas, Frank M.
Cushman Assoc.

On Thursday, the buyers’ seminar
is “The Do-l-Yourself Market and
What Retailers Should Do To Pro-
mote It." Moderator is Bud Kuhn,
Guarantee Auto Stores, with panel-
ists Bud Rose, Top Value Auto Sup-
ply: Merle Krantzman, Grand Auto
Stores; Alan Kollar, Aid Stores: and

(Coniinued on page 28)

Seen at Knowledge Industry Pub-
lications’ Video Exposition, Oct. -3,
New York's Madison Square Gar-
den was 3M’s high speed video-
cassette contact printer which dupli-
cates U-Matic videocassettes,
including video, audio and control
signals, at more than ten times the
original recording speed.

Also shown was the six-part series
on videotape production, “Sightand
Sound of Video Production,” offer-

5 e
GOING UP—Steel suppo
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Tape Duplicator

ing the educational and industrial
markets a basic course in creating tv
programs al minimum cost. The six
part series of 20 minute video-
cassettes are offered as a premium
with the sale of videotape, ranging
from a sliding scale of $350 for $250
of tape, to no charge for an annual
sales volume of $4.500.

IM also introduced the Promat
Letter Compositor. a dry table top
unit that composes large, ready-to-

rts are raised at Shape Symmetry & Sun, Inc.'s new
production facilities at Biddeford, Me., Industrial Park, tripling capacity and
adding 200 jobs for area.

use letters and numerals for video-
lape and slide titles, overhead trans-
parencies, posters, cue cards, display
art, etc., in a choice of type styles and
sizes, & A R

BASF. Bedford, Mass., is consid-
ering a licensee program from
among plastics and tape manufac-
turers for its new guarter-inch Uni-
sette cassette (Billboard, Sept. 21).
Initially, the marketing thrust for the
Unisette will be among manufac-
turers of automated broadcast sys-
tems, and music programs for air-
lines.

Newly formed Midwest chapter of
Videotape Production Assn. holds
its second meeting Tuesday (8) at
Ricci & Associates, 625 N, Michigan
Ave., Chicapo. Officers include
Dave Herman, president: Joe Tan-
ski, vice president: Bob Burnett,
membership chairman, and Tom
Bruehl, public relations chairman.

Autending the initial Sept. 19
meeting were representatives of 12
Chicago-area charter member firms,
including Northwest Telepro-
ductions, CFl. TPC, Teletronics,
Glen Warren Productions, Editel
Productions. 1DC Services, IM,
RCA, Image Transform, Memorex
and Ampex.
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Harvey Sound Chain
Seminars Woo Trade

NEW YORK-The Harvey
Sound chain of audio in conjunction
'with a number of its leading sup-
pliers, in a move designed to educate
the consumer in all aspects of audio,
itom purchase through care and
maintenance.

The seminars, planned as a fol-
low-up to the New York Hi Fi Show
which just completed its Oct. 3-6 run
it the Statler Hilton hotel here, are
eing conducted at all seven Harvey
sound shops in Manhattan, Wood-
bury, N.Y., Westchester, and New
‘ersey.

They will cover such areas as
record and tape care; casselle
recordings, i.e. can Dolby-processed
orerecorded cassettes sound as good

ALTEC INNOVATION

as disks; a tape recorder clinic; car-
tridge and stylus clinics; and a spe-
cial seminar of noise reduction sys-
tems conducted by Burwen Labs,
most recent contender for the con-
sumer noise reduction systems
stakes.

Speakers will represent such par-
ticipating manufacturers as Advent,
Bose, Burwen, Elpa Marketing, Ge-
rantium Labbs, Mclntosh Labs,
Stanton Electronics, Shure and JBL
Sound.

To support the program, Harvey
is offering a car stereo sales at its
Wayne, N.J. store; a Columbus Day
equipment sale at all its shops, free
records at the JBL and Bose semi-

{Continued on page 28)

Finance Plan Bows

NEW YORK—Altec Sound Prod-
ucts Division has launched an in-
ventory finance plan that will allow
‘ts dealers to release capital for day-
‘0-day operations that would other-
vise be required to carry inventory

1-depth.

Mel Graham, Altec's division
redit manager, outlined the plan
‘hich is being operated in coopera-
.on with GAC Private Brands, a na-
tional credit organization. He calls it

the first program of its kind in the hi
i iIndustry, and says it is available to
1l franchised hi fi dealers to meet
-eir inventory needs for Altec prod-
‘Cls.

Graham explains that under the
‘rogram Altec products may be

floor planned” following a prede-

do you

heed B-track lLJt‘_rI'I['.Elh‘-"'[j tape
assetle tape, C-0O's or loaded
assattes’
gt in touch with EMPIRE
GNETIC INDUSTRIES

he one stop for all your

plication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Alien Rd., Woodmere, M. . 11598
Phone (516) 420-B558
Miami.  Flonda—Flagler Plaza Bidg

10V A48 ':|:_'._:.:

termined schedule, and the dealer
may finance any additional ship-
ments, after the inmitial order has
been processed, up to the credit line
established for the dealer.

The dealer is required to pay for
the financed products only when he
sells them. Graham feels that the
“pay-as-you-use” program can be
advantageous for Altec dealers with
limited capital, or dealers who
would rather not invest large sums in
maintaining a complete supply of
products.

In other news from Altec, the
company, in a recent move o pro-
mote its audio products in the youth
market, sponsored a special 4-chan-
nel demonstration at Long Beach’s
Nu-Pike amusement park in Cali-
forma, using 16 Altec Valencia
model 846U speakers, and eight Al-
tec model 9477B power amplifiers.

The demonstration was the main
attraction of a special evening of en-
lertainment at the park, sponsored
by University Stereo, an Altec
dealer; KNAC-FM, and Altec,

According to Irwin Zucker,
Altec’s hi fi product manager and
coordinator of the evenl, demonstra-
tions like the one held at the park are
among the most effective ways to
prove the performance capabilities
of Altec’s products 1o a vast number
ol consumers.

As part of the promotion, Altec, in
conjunction with A&M Records also
gave away 500 albums featuring
such artists as Paul Williams, Rita
Coolidge, Quincy Jones and Sandy
Denny.

10¢

That's right, that's what a letter
costs to find out how you can save
HUNDREDS, even THOUSANDS
of DOLLARS off Prices you are
now paying!

Don't wait, write today!

#C-30

Custom (ase Miq. Co., Inc.

6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C, 28303
Phone: Area Code 919-867-6111
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Philly ERA
Maps Rep
Plant Expos

By MAURIE ORODENKER

PHILADELPHIA-The Mid
Lantic Chapter of the Electronic
Representatives Assn. (ERA) will
make it easy for area audio manu-
facturers and purchasing companies
to see up to 150 component lines of
30 member reps at a single showing.

In addition, they won't even have
to leave their plants as ERA will
stage a series of mini-shows and
bring the lines to the plants, repre-
senting a new merchandising ap-
proach for reps.

Partcipation for each show is lim-
ited to 30 rep firms, each of which
can display no more than five lines
using two persons at the firm's table.
No factory personnel will be in-
volved in the displays.

To be launched Oct. 29 at the Bur-
roughs plant in nearby Down-
ingtown, the project is directed by
John Wurtz, Mid Lantic Chapter vice
president for components. A second
mini-show will be held next Febru-
ary at the Philco plant in suburban
Willow Grove,

Plans call for at least two more
shows next spring, according to Wil
Hait of S.K. Macdonald, Inc., ar-
rangements committee chairman.
He emphasizes the displays will be
“highly professional and dignified,
with no ballyhoo that generally

EhErEEIEI'lEF:S trade shows.”
Each mini-show will run from

three-five hours, with company ex-
ecutives, department managers and
purchasing agents making up much
of the audience. Each firm will have
a 3 by 5-fool table with a cover car-
rying the firm’s name, Only give-
aways will be pocket-size souvenirs
with the company logo, and Hait
emphasizes the shows will include
many competitive lines.

Amilon’s
Cassette
Transport

NEW YORK —The Amilon Corp.
has introduced an updated, high
performance, electrically operated
audio cassette transport, utilizing a
single-reel motor design. This is
claimed to eliminate uncontrolled
back tension as well as motor bear-
ing friction which results in stretch-
ing and slippage at the capstan.

Leonard Rosenblatt, president of
Amilon, adds that the model A9 unit
has fail-safe breaking, and is overall
functionally supenior lo three-motor
mechanisms for cassette applica-
tions.

Other features on the A9 include
opuonal precision-machined head
mount, end-of-tape sensors. single
or dual direction play/record: a self-
aligning pinch roller which report-
edly reduces tape skew and edge
wear, and independent action heads
which can remain in contact with the
tape in fast modes for search, or be
removed Lo increase head life.

Rosenblatt also notes that the A9
i5 equipped with a synchronous cap-
stan motor for vertical or horizontal
operation. He also claims that the
modular construction allows for the
addition or deletion of many op-
tions.

Unit price to OEM buyers on the
A9 is 380 in quantities of 1,000 de-
pending on options, and samples are
available.

wwWw americanradiohistorv com

Dealers Benefit by
Onkyo’s Philly Show

PHILADELPHIA — Ten metro
area Onkyo dealers will share the
fruits of an Oct. 18-20 hi fi show for
consumers at the Sheraton Penn
Center Hotel here. According to
Charles Ray, national marketing
manager, Onkyo division of Mitsu-
bishi International, purpose of the
show is “to introduce people not so
much to Onkyo products per se but
to audio, demonstrating what good
quality hi fi sound should be, and
what goes into making it.”

To help in this goal, the expo will
offer a slide show on hi fi research,
design and production; an audio
clinic with Onkyo factory tech-
nicians; a “Golden Ear” listening
lest contest, with equipment prizes
and live remote radio broadcasts.
Avril Lund, Penthouse “Pet of the
Year,” will be official hostess.

Onkyo is spending about $50,000
on the event, Ray notes, a solid in-
vestment based on the success of a
similar Boston show in March that
drew about 3,200 audiophiles. This
figure includes promotional sched-
ule in local and campus newspapers
and radio, plus possible TV piggy-
back support from the Audio World
chain.

Running from 5-10 p.m. Friday
(18), 1-9 p.m. Saturday and noon-6
p.m. Sunday, the show is free, but
tickets must be picked up at dealers
or other locations noted in the ads.

Equipment featured will include
new units introduced at the summer
Consumer Electronic Show in Chi-
cago—two speaker systems and
model 560 stereo receiver—plus On-
kyo's well-regarded TS-500 4-chan-
nel receiver with automatic capabil-
ity to switch from SQ-Q8 matrix to
CD-4 with disks stacked in any con-
figuration.

A special dealer/ press breakfast is

sel for Sunday from 9-11, Ray notes.
“We'll show lhem what it takes to
sell hi fi, and the technical tools
available from Onkyo to help them
do the job.”

While no other consumer-ori-
ented shows are definitely scheduled
at this time, there will be additional
events announced after the first of
the year, Ray says. “We're con-
vinced that we have developed an
important marketing support tool
that actively generates equipment
sales.”

Sansui Markets
Receiver With
0S, SO Feature

NEW YORK—Sansui Electronics
Corp. has begun marketing its QRX-
7001 4-channel stereo receiver with
built-in IC vario-matrix chip for ac-
tivating both QS and 5Q decoders
and, according to Sansui engineers,
achieving as much as 20 dB separa-
tion.

The unit, according to Bernie
Bernstein, Sansui's vice president,
sales, is the first 4-channel system in
the Sansui family of receivers to use
the most advanced front/back, left/
right independent control logic for
ideal 4-channel sound field separa-
tion.

The Sansui QRX-7001 also in-
corporates a QS synthesizer capable
of supplying 20 dB separation, and
designed 1o boost conventional
stereo records with what Bernsiein
calls, “unusual presence.” An addi-
tional feature of the system is a built-
in CD-4 demodulator. The QRX-
7001 retails for $879.95,
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Jensen Sound Laboratories recently
presented awards for highest sales above quota
to G & C Associates, Minneapolis, for the mobile

RepRap

speaker ling, and to E. N. Seversen & Associates,
Chicago, for the hi-fi speaker system ling.
Accepting the award from Jensen president

DO YOU USE Q-TABS?

HAVE YOU TRIED TAPEMAK-
ER'S (-TABS? WE ARE SURE
IT WILL EXCEED YOUR SPECS.

Send for FREE Samples and find
aut wnat we mean

Write/Call

TAPEMAKER

2255 BROADWAY
NEW YORK, N.Y. 10024
(212) 874-0800

BLANK
CARTRIDGES

Bes! quality—lowest prices

32 min..... cevivines 108
8D MiN. coceciaiarannsascaeses  BOF
BA MiN. toieiirescanasnanans:  S0E
T | AP LR $1.00

() 1171 4 PP, oaoa 28¢

Head Cleaners......

Write or call:

SG Cartridges

2709 Armory Road
Wichita Falls, Texas
(B17) 767-1457

Jerry Kalow for G & C were reps Jim Rocheford,
Jack Becht and Bob Deversaux.

Dave Larson and Ed Seversen accepted the
award for the E. N. Seversen firm al the recent
national sales representatives meeting in Chi-
Cago.

Newly appointed as reps for the Jensen line

are Sal Bova Sales for Anz.. N. Mex., Nev. and
protions of Texas, from Bova's offices at 1740

W. Heather Brae, Phoenix, Ariz., and George
Macedon, 10608 Lakewood, EI Paso, Tex.: and
Marshank Sales Co., Culver City, Calif,, 10455

g Jefferson Blvd., Culver City, Ealif., for s0.
lif,

o w o

New rep appointments have been announced
by the following companies:

FIDELITONE: Salco, Inc., 23529 Woodward
Ave., Femdale, Mich. 48220 (313) 547-4771.

AUDIO DYNAMICS: Carmen Vignola & Associ-
ates, Jefferson City, Mo., for the midwest; and
Schak & Associates, Skokie, lIl., for the west-
midwest;

IRISH TAPE: SKOR, 1821 University Ave., 51.
Paul, Minn. 55104, for N.D., 5.0.. Minn. and W.
Wis. Gene Kurzweg and Carl Bower are the prin-
cipals.

Rest assured, we'd devise a
way to manufacture precision
engineered, leadered cassettes
of medium impact peanut brit-
tle and molded milk chocolate
internal components in the
highest standards of taste and
gastronomic excellence.

As it is, we now make

I musice
could be eaten.

wed make
cassettes outof

peanut bridde.

them of injection molded poly-
styrene and acetal.

Either way, our engineer-
ing and production tech-
niques are equal to the highest
demands in the business.

Call or write for our prod-
uct data and samples.

If you're disappointed, we’ll eat our words.

— Ny
| —
SHAPE SYMMETRY & SUN, INC.
Biddeford Industrial Park, Biddeford, Maine 04005, 207-282-6155
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So. Koreans Welcome
Seoul Participation

NEW YORK—Emphasizing its
growing importance as a major
home electronics exporter to the
U.S. market, South Korea is making
a determined pitch for more Ameri-
can participation in the fifth Korea
Electronics Show, Nov. 26-Dec. 3 at
Seoul’s Fine Instruments Center.

According to In Kyun Lah, direc-
tor of the Korea Electronics Industry
Information Office here, last year's
show had 39 foreign and 11 U.S. ex-
hibits, including Motorola, Fair-
child Camera and General Time.

More than 11,500 visitors from 25
countries attended, with 153 from
the ULS. Among the Amernican dele-
gation were these presidents of ma-
jor home electromics firms: Bill
Hullsiek, Fisher Radio; Charles

Maxell Bares

® Continued from page 18

will outline some of the new ideas,
in¢luding upping the successful con-
sumer tape clinics to another level.
Maxell is sending its own “design-
ers” into stores to help merchandise
the various lines, including a spe-
cialist to coordinale ideas for repeat
sales.

*Most dealers never think about

‘Industry Day’

® Continued from page 18

Dan Coleman, Popular Mechanics.

The Thursday management semi-
nar is “Security: Internal and Exter-
nal Control,” with moderator Sam
LeBid, Automotive Wholesalers
Inc., and panelist James E. VanElla,
James E. VanElla & Assoc.

The Thursday night banquet will
be at the new downtown Chicago
Hyatt Regency, and will star Victor
Borge and his “Comedy in Music”
show, and the Lou Brownie Orches-
lra.

Sound Chain

® Continued from page 27

nars, free cartridge and stylus analy-
sis at the Shure clinic; and a free
check of cassette deck heads at the
tape recorder clinic.

The month-long program was
conceived by Ralph Blatt, vice presi-
dent, marketing, Harvey Sound, and
is being used as a pilot for similar
projects in the future.

Blatt's ideas was inspired by New
York's Mayor Abraham Beame’s re-
cent declaration of October as, “Sa-
lute To High Fidelity Month,” as a
salute to the *N.Y. '74 Hi Fi Show"
just ended.

That biennial show, sponsored by
the Institute of High Fidelity, at-
tracted more than 60 hi fi equipment
manufacturers who exhibited over
2,000 high fidelity components,

Harwood, Signetics, and A.E. Sim-
mons, Morse Electronics.

Indicative of its interest in the
prime American market, South
Korea was at the summer Consumer
Electronics Show in Chicago for the
second year. Some |9 components
and consumer electronics manufac-
turers were represented in a deter-
mined pitch for more U.S, business
that in 1973 was up to $186 million
in exports.

According to Shee Choon Yoo,
the Korea Trade Center's deputy di-
rector, more than 55 percent of all
Korean electronics exports now go
to the U.S. He predicts the figure
will be up 50 to 100 percent this year,
and that Korea will take the runner-
up exporter spot from Taiwan
within five years.

Mart Plans

merchandising blank tape,” LaBrie
notes, “yet their customers invest
$300 to $1,000 in components and
never come back—unless the acces-
sories are pushed. That’s why we're
looking for a longer line in the acces-
sory end.”

Ted Ozawa, Maxell marketing
manager, is looking into the entire
audio/visual area, defining the
what, how and where for the firm in
both audio and videotape, LaBrie
says.

He reports the firm already is test-
ing the Y%-inch U-Matic video-
cassettes and '2-inch EIAJ wideo-
cartridges, they’ll be marketing in
the U.S. next year (Billboard, Oct.
5).

“Maxell will be a fact of life in the
U.S." LaBrie emphasizes, citing the
over 31 million in orders, written at
the summer CES in just two offices.
“We'll have five next June,” he says,
“for our expanded audio and video
lines.”

Woos Trade

So successful was the event that
the IHF is taking it on tour across the
country where it will be repeated in
airports, shopping centers and other
high traffic areas.

Magnavox Ships

® Continued from page 18

will have its own line of two and 4-
channel receivers on the market (it is
already selling preamps, tuners,
turntables and speakers), and a con-
flict would be inevitable.

Philips announced a final exten-
sion of 1ts tender offer for Magnavox
shares at §9 until 10 a.m. Oct. 8, re-
porting that as of Sept. 30 approxi-
mately 83 percent of outstanding
shares had been tendered.

Motorola Defense Action

CHICAGO—AL a meeting of se-
curity analysts here, chairman of the
board Robert W. Galvin, Motorola,
Inc,, commented on the recent Ze-
nith Radio Corp. suit charging Mo-
torola and 20 Japanese firms with
antitrust and antidumping viola-
tions.

“Most of it seems to relate to mar-
keting by Japanese consumer elec-
tronics manufacturers in the U.S.
The complaint charges violations of
various U.S. antitrust and ant-
dumping laws. It also challenges the
sale of Motorola's television receiver
assets o Matsushita. The Depart-
ment of Justice thoroughly scruti-
nized this transaction before it was
consummated. At that time, it con-

sidered and apparently rejected Ze-
nith’s objections. Motorola has acted
properly throughout, and is confi-
dent that its defense will be success-
ful.

“Also, Motorola has some very
limited responsibility to Matsushita
in the unlikely event of divestiture or
litigation damages arising out of this
transaction. This responsibility is
limited and circumscribed by com-
plex provisions in the purchase con-
tract, Our judgment is that dollar ex-
posure 1s remote.”

Galvin also noted that despite de-
clining automobile sales this year,
Motorola expects sales for its au-
tomotive products division to in-
crease by more than 7 percent.
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Inti Marts For Cassette Units Eyed by 3M/W

House OKs Warranty Bill

® Continued from page 3

granted in a rider to the Alaska Pipe-
line Bill last year. Both House and
Senate bills would broaden the com-
mission’s jurisdiction by changing

tising for injuries to consumers
caused by the violation.

Also, in both Senate and House
bills, the FTC's invesligations can
cover individuals, partnerships and

ST. PAUL, Minn.—Audio/visual
and home entertainment cassette
tape recorders are being introduced
by 3IM/Wollensak to Canada, Great
Britain, France, Germany, lialy,
Costa Rica, El Salvador, Guatemala

Dolby model 8075 8-track deck de-
signed for use with Scotch brand
Classic tape, and Dolby model 4766
cassette recorder.

Audio/visual recorders for the
European and Central America mar-

and 2532 AV, visual-sync model
2551 AV, high-speed desktop cas-
sette duplicator model 2770 AV, the
LAB-10 communications center.
The entire audio/visual line is being

corporations, instead of the present

or| . kets are the models 2520 AV, 2620 introduced for the first time in Can-
limit to corporations only,

AV, audio-active models 2526 AY ada.

and Panama.

the narrow application of “in" com-
Models involved include the

merce o matters “in or affecting”
COMIMEICE.

In general, both Senate and
House bills provide that if a manu-
facturer chooses to offer a wrilten
warranty, he can claim a “full war-
ranty” nnh' if he meets federal
standards set up in legislation. Du-
ration of the warranty would be up
to the supplier.

In addition to clear disclosure of
terms 1o consumers, the minimum
requirements for full warranty in-
clude repair of malfunctioning or
defective items within a reasonable
time and without charge.

If the product is still not sausfac-
tory after a “reasonable number”™ of
altempts to remedy defects, the war-
rantor must refund the money or re-
place the item without charge. These
provisions apply only to items cost-
ing more than $5 retail.

Am u.nH.Ln arrﬂnh- lhnl dﬂt“n

Sometimes you want
lots of proxmnty

ment them) must be Iuht:lh:d “lim- | %, ,
ited warranty.” But some products AT B B e
(like hi fi assemblies) can carry full G IE R 'ﬁ*
warranty on some parts and limited £¢) : .*-'; “The Mike With Guts”
on others.

" E-V’'s New 671

Class actions can be brought by :
Singie-D Cardioid.

consumers if each claim is for more

than $25, and the total claim exceeds

$50,000 and the number of plaintiffs

exceeds 100. Proximity effect. It's that husky bass boost a singer

In case of dispute, the consumer gets working close to the mike. It's just one of the things

must take his case first 1o whatever i :

informal scttlement ‘procedures the u::ur_new 671 does better H'I"I::II"I other mikes. Make a COm-
parison test. We think you ll find that the 671 provides
greater gain before feedback than the mike you are using

now—or any competitive mike. You'll also find that our

sophisticated shock mounting assures superior rejection of

supplier provides (procedures sub-
ject to FTC review). These must be

handling noise. And it's got all the tough-as-nails ruggedness
you jobs best

outlined in the warranty. If no satis-

factory settlement is reached, the
consumer can then bring suit in
court to recover damages and court
‘The Clean
; Mike! E-V's
" New 660/661

cosls.
The supplier who provides an
~ .4 Continuously

advoaniig viol

its on the duration of the “implied
warranty” which is a warranty of fit-
ness and saleability implicit in trade
practice laws,

The House bill does not contain
the Senate’s controversial permis-
sion for the FTC—once it had passed
a ceasce and desist order—to go 1o
court for refunds or counter adver-

30 Million Tapes

® Continued from page 3

where the potenual existed for the
production of 250,000 tapes every 24
hours.
The Ampex executive continued,
“AMD’s regional tape sales struc-
ture has a proven track record, and
working with 150 distributors in all
states, its total manufacturing and
marketing ability 1s considered ad-
vantageous by record companies
seeking lape sale revenues o sup-
port their disk sales,
Hausman also predicted that
changes now taking place in the
home entertainment industry indi-
cate that there could be an eventual
significant demand for prerecorded
videotapes, and that Ampex was
again looking at this entertainment
medium as a possible source of fi-
nancial revenue in the future.
Hausman assured that Ampex's
expenence in the mass production of
audio tapes should give it a signifi-
cant benefit in the large-scale prepa- -
ration of recorded video programs. l
Ampex had a previous near-disas- k
trous encounter with home video in
the early 1970s when, due to finan-
cial woes and the slow development
of the home video market, it was
forced to abandon its %-inch Insta-
video record and playback system.

“express warranty” may not put lim-
Variable-D

5uper Cardioid.

sSuccessor to the famed 664 (' The
Buchanan Hammer '), our new 660/661
minimizes proximity effect to deliver
clear, crisp sound at any working
distance. Frequency response, both on
and off axis. 1s continuously smooth and
uniform. Rear sound rejection capa-
bilihies are excellent. The 660/661 mike
Is the one mike for doing the most jobs
best. The same professional per-
formance as our famous RE series at
less than professional price

The 661 has a hgh/low impedance switch, The

Bal and 671 have no=-solder impedance change
that takes less than a minute

M%Tbﬂ a gUl[ﬂﬂ company

Electro-Voice, Inc.
Dept. 1042W, 620 Cecil Street
Buchanan, Michigan 49107

660 clamp-mounted...$69.80; 661 stud-mounted... $71.30; 671...
$60.00 (suggested resale net— slightly higher in western states).
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Soul

" Sauce__

Ighner Is
‘Working’
On Himself

By LEROY ROBINSON

LOS ANGELES—There are
many stories about how singers gel
started; get that initial, unpredict-
able break that sometimes cata-
pults them to stardom. Benard
Ighner, featured vocal soloist on
Quincy Jones' “Body Heat™ album,
has no special story to tell; just a gift
for composing and singing.

Ighner has, alsa, an unlikely name
for a career in show business. And it
might be something he would even-
tually have to change in order to
make it in this business.

However, his warm and char-
ismatic vocal qualities on his own
composition, “Everything Must
Change,” are indicative of a poten-
tial talent that might force the busi-
ness to accept and get used to the un-
usual spelling and name of Benard
Ighner.

The appearance on Jones' chart-
topping “Body Heal” album on
A&M was a start but not the begin-
ning for Ighner. The 29-year-old
Houston singer-composer had pre-
vious cullings as a singer. ... “In
1972 | was a featured soloist on an
album by Lalo Schifrin called *Rock
Requiem,’ and aboul four years ago
I toured with Dizzy Gillespie.”

Ighner’s singing had, for the most
part, been confined to the back-
ground, supporting such well known
names as Diana Ross, Neil Diamond
and Harry Belafonte.

There were also some less her-
alded vocal gigs for Almo Music
where Ighner 1s employed as a com-
poser. Among them was a demo of
“Everything Must Change™ which
was given to Quincy Jones.

Then, the unpredictable hap-
pened. “Quincy called me and said
he love my song and wanted to
record it,” explains Ighner. All of
which might close this chapter in
Ighner’s career story if it were not for
the memorable experience he pro-
vided singing his own song.

How did Quincy Jones decide he
should sing it?

(Continued on page 33)
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PAPA DON'T TAKE NO MESS

PART 1—james Brown
{|. Brosm, F. Wesley, 1. Sarks), P'ulr-tu 14255
{ Dynat o Beedindia ¢ Lnic happeld, BMI)

DO IT (Tl You're Satisfied)—81. Lxprens
{Michls), Scapter 12395
(Trigle 00/ Bett-Mar/Bil-Lee, BMI)

YOU HAVENT DONE

NOTHIN' —Stevie Wonder
(5. Wonder), Tamis 54257 (Molown) (Sten & Yam
Stock/Black Bull, ASTAF)

HIGHER PLANE—Kool & The Gang
(R Bell. Kool & the Gang). DeLite 1562
{Delighttuls Gang, BME) (FIF)

SKIN TIGHT —0nia Players
{1 Williams, . Satchell), Mercury 73509
{Phonogram) (Dhio Players/Unichappeld, BMI)

AINT NOTHING LIKE THE REAL

THING—hretia Framihn
(M. Ashdord, V. Simpson), Aflantc B0O2
{Iobate, ASCAF)

THE PLAYER PART 1-—First Choice
(N, Wars, A Felder), Philly Croove 200 (Befl)
(Silk, Six Strings, BMI)

CAN'T GET ENOUGH OF YOUR LOVE,

BABE —urry e
{H. White), 20th Century 2120
[Sa-Vette/ Jasuary, BM

CAREFUL MAN—joln Edwards
(], Lews), Aware 043 (GHC) (Act Oree, BMI)

LET™S STRAIGHTEN IT OUT—Latimore
(B Latimore), Glades 1727 (TK, Prod.), Shariya
BMI)

N THE BOTTLE—Brother To Brather
(5, Heoal, Turbo 039 (A Platinum)
{Broukaha, ASCAF)

VIRGIN MAN —imokey Robimeca
(W. Robinson, RE. Jones), Tamla 54250 (Motown)
(Tamla, ASCAPY

BLOOD IS THICKER THAN

WATER- william DeVaughn

(P Rakes, Russ Faith), Rexbury 2001
iPuilimeds & Common Good, BMIL/Melomega &
Coral Roch, ASCAP) (Chelsea)

PARTY DOWN-—Littie Baaver
(W, Hale), Cat 1993 (TR} (Sherlyn, BMI)

DO IT BABY—Miracks
{F, Perren, €. Yarlan), Tamila 54248 (Makown)

YOU GOT TO BE THE ONE—CuwiLites
{E. Receed, M. Arvingten), Brunseich 55504
{Jufia-Bemn, BMI)

LET THIS BE A LESSON TO

YOU = independents

(C. Jmchson. M, Young), Wand 11279 (Scepler)
{Bisther, ASCAF)

AIN'T NO LOYE IN THE HEART OF

THE CITY—Boby Biee Bland
(. Prica, D. Wash), Dunhail |5003
(Amarican Broadcasting, ASCAP)

TELL HER LOVE HAS FELT

THE NEED—Eddie Kendricks
(L. Caston, K. Wakefield), Tamis 54249 (Motown)
(Stone Diamwond, BMI/Jobets, ASCAP)

DON'T SEND NOBODY
ELSE—Aca

(N, Ashslord, V. Simpaon), Allantic 3002
(Mick-0-Val, ASCAF)

LIVE IT UF PART 1—isioy Broa
(R, Isley, R. Rsbey, O ksley, M. Istey, E. Ehey),
T-Neck 2254 (Colwmbia) (Boviva, ASCAF)

YOU LITTLE TRUST MAKER—Tie Tymes
(CM. Jacksen), RCA 10022

{Dramats Bacon Fat, BMI)

LOVE DON'T LOVE NOBODY

Part 1-
{C. Simmons, |. lefterson), Atlantic 43-3208
(Mighty Three, BMI)

MIDNIGHT FLOWER—Foar Tops
(M, Ischaon, B Doner}, Dunkill 15005
(Buflet-Proof, BMI)

HANG ON IN THERE BABY—iobnny Bristel
(1 Bristod), MGM 12010 {Bushka, ASCAP)
LEARNING TO LOVE YOU WAS EASY
(It's So Hard Trying To Get Over

You) —Delis

(1. Roach}, Cadel 5707 (Chess/ famus) (Groovesals,

B

HELL OF A FIX—Marion jarvis
(M. Ford, H. Harns), Roshery 2000 (Chelsea)
(Murdean, BMI}

THEN CAME YOU-

Monne Warwicke And Spinners

(5. Marthell, P. Pugh), Atlantic 3029
(Mighty Thres, BMI)

EVERLASTING LOVE—Cari Cartton
(8. Cazon, M. Gayden), Bachbeat 27001 {ABC)
{Resing Sans, BMI)

DO IT, FLUID —gixck
(B Elrrt{:u. Fantazy TH rmrrd. BMI

HAPPINESS IS BEING

WITH 'ﬂ“—'lj_ Davis
(R, Parkir), Dakar 8536 (Brumswick)
(Solio-Bean, BMI)

SUGAR PIE GUY, PARTS 1&2—jeneses
(6. Dorseyh, Mercury 73614 (Landy Musc/
Unichapell, BMI) {Phonogram)

=
g2
2| §
13 ZIII
|2
|
35 | 31|
iﬂﬁ 1
o
8
|
35:33'
lal |
Iﬁ.ﬂl
| |
41 3lll|
|
| 52

u‘ni
45 | 3% |
| o
A
- 4B
o
% | 5%
o e
52 | 50
53 | 39
54 | 46
55 | 59
o n
|
#
58 | 66
A
iﬂ:ﬁ
!n 51i
s
iﬂ'“

|
64 | 54|
fr w
6 | 74

Weeks
on Chart

an

14

12

15

3

TITLE, ARTIST
{'Wriber}, Labe) & Wumber (Disi Label} {Publrsher, Licensee)

| SHOT THE SHERIFF—Eric Clapton
(8. Marley}, RS0 409 (Athetic) (Cayman, ASCAPF) |

DOOR TO YOUR HEART—Dramatics |
(1. Hester), Cadet 5704 (Chess/ lanus) |
(Grooveswille, BMI) |

NOTHING FROM NOTHING—s@y Presten
(8. Prestan, B _Fisher), AEM 1544
(Afmo. Presion, ASCAF)

LET'S PUT IT ALL TOGETHER—stylistics
(Hgo & Luig-George, O Weiss), Avco 46
(Avem Embassy, ASCAP)

ASK ME—Ecstasy, Passion § Pain
{B. Geshins), Rowlette 7159 (Big Saven, BMI)

WHAT'S YOUR MAME—moments
(A Goodman, H. Ray, W Moms), Stang SO56 (Al
Pistinum) (Gambi, BMI)

HOOKED, HOGTIED AND

COLLARED —Paul Koty
(P. Melly), Warner Bros 5008 (Tree, BMI)

YOU CAN'T GO HALF WAY—lohnny Mash
(M. Kash, 0. Fowler, 5 Gary, B Johnson), Epic 8
50071 (Cms. ASCAF)

HAPPINESS IS—mew York City

(1P lefferson, B Hawes, C. Semmons), Chekiea
3000 (Mighty Theee, BMI}

DEVOTION—Earth, Wind & Fire
(M, White, P. Bailey), Columba 310026
(Saggifire, B}

SOMETHING'S MIGHTY, MIGHTY
WRONG —impres siens

(B. Tufo, L. Siman, T. Grean), Curfem 2003
(Buddah) {Curlom Aad Sockhown, BMI)

FEEL LIKE MAKING LOVE—noberts Fisck
(E McDaniels), Miantie 3025 (Shyforest, BMI)

UP FOR THE DOWN STROKE—rariments
(6. Clinfon, W, Collins. € Hasens. B Worell)
Catabdsnca 0003 (Warner Bros.)

{Malbiz/Ricks, BMI)

SHA-LA-LA SHI'..H Me Hlpr E-H Green
(A, Gresmd, Wi 2274 (London) (lec/Al Green, BMI)

YOU —8i Withers
(B, Withers), Sustex 518 (Inberior, BMI)

HEY, POKEY-A-WAY —ueters

(L. Mpcentell, G. Porber, A Meville, ). Modelisie),
Reprise RPS 1307 (Hhandelssder, BMI Cabbage
Aliey, BMI}

SHE'S GONE—Twvares |
(0. Hall, | Oades) Capdol 3957 (Unichappell, BMI)

KEEP ON STEPPIN'-rithack Band

(W, Curtis, | Meng, ) Flipgan, G. William. E.

Ei:lllnn. R. Cromwell), Eveml 217 {Palydord (Clita,
|

WORN OUT BROKEN HEART—Sam Dess
(S, Dees, 5 Dvaylon), Misalic 45-3206
(Moonzsag, BMI)

KEEP ON SEARCHING—Marge Mersnder
{C. Carter), Fulure Stars 1005 (Stax)
(Fubure Stac/East Memphis, BMI)

I'M A FOOL FOR YOU —Undisputed Truth
(M. Whitfield), Gordy 7139 (Mobown)
(Stose Diamond, BMI)

| WASH MY HANDS OF THE WHOLE

DAMN DEAL—mew Birth
(Baker, Fray), RCA 10017 (Dwnbar/Rubri, BMI)

YOU WERE RIGHT ON “Hf.—lz:h
(0, Erven, 0.0, McHei), GRC 030 (Ad Ome, @M1

DISTANT. LOVER —arn Gape '
(M. Geye, B, Fugua, 5 Greens), Tembs 54753 |
(Malown) [lobete, ASCAF)

SHOE-SHOE SHINE—Dynamic Superinns
(N. Ashlord, ¥, Simpsom), Motown 1324
(Nick -0 ¥al, ASCAF)

| KEEP ON LOVIN' YOU-11. vai
(R, Toussaint), United Artists 536 (Massaint, BMI)

EBONY PRINCESS —hmmy Briscos L
Litthe Baawers

L. Bush P i), Py Kappa 600
{Wandenich, EMI) |

WOMAN TO WOMAN—Shirley Brown
{l. Bamkz, E Marion, H. Tigpen), Truth 3206
{Ezsi/Memphiz;, BMI)

BETCHA IF YOU CHECK

IT OUT—Quadraphosics
{E. Floyd, . Smath), Warner Bros. B9
{Infenior, BMT)

TIME—Mighty Clouds Ot
{D. Crawlord), ABC/Dushill 15002 {Contiilina, BMI}

LA LA PEACE SONG—0.C. Smith '
(). Bristol, L Marti), Columbia 4 45363 |
{Buzhha, ASCAF}

SEXY IDA (Part 2)—tke & Tina Turmer
(1. Tumea}, United Arfists 528 (Hah/Unart, BMIY

LA LA PEACE SONG—n Wilson
(L. Bristol. L. Wartin) Rochy Road 30200 (Belly
(Bushha, ASCAP)

YOUR MISSION (If You Decide To

t It) Part 1—=The Loat Generation
(G.R. Davis, L. Simen, L. Brownlee], Innevation Il
B0 (Warner Bros.) (Kinman Quintrac, BMI}

| FEEL A SONG (in My

Heart) —Giadys Kaight & The
(T. Camilo, M. Sawpes), Buddah 433 (Etede/®ama
Surra, BMI)
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siboas Hot Soul Singles:

TITLE, ARTIST

{Writer), Label & Number ([ Label} {Publisher Lecanies)

PHILADELPHIA—8.8, King
(D Crawford), ABG 12029 [American Brosdoesiing/
Dahnn, ASCAP)

YOU'VE BEEN DOIN' WRONE FOR SO
LONG —=Theima Houstes

(F. Johnias, T, Woodlord), Motown 1316F (Shari
Bane, BMI)

YOU BRING OUT THE BEST

IN ME—Derek & Cpndi
(T. Bell, L. Croed), Thunder 85251 (Columbia)
(Mighty Thiee, BMI)

| CANT FIGHT YOUR LOVE—wmodulations
(Curington, T, Lester, W. Lester, Brown, Blunt),

Buddah 418 [Potomac, BMI)
IF | EVER LOSE THIS

HEAVEN- ] th Minnie Ripperi
(L. Ware, D ?nh::r:l,-lﬁﬂﬂﬁuﬁ -
(Mmas bobate, ASCAF)

IT'S SEPTEMBER—lchnmie Tayler

iﬂiﬂ:’fﬂmﬁﬂl Sax 0226 (Codumbia) (Conguistados,

WHEN WILL | SEE YOU

AGAIN—Three

(K. Gamble, L Hodf), Philadalphia feternafional

B-3550 {Columbia) (Mighty Three M

HE WAS THE MAN Part 1—Lson Loe

(B, Devine), Crossover 977

(Bry-Weh Racer ASCAP

GANGSTER BOOGIE BUMP—wike

Hendersen

(W, Hendersaa, L. Semon, AL Tribele, | Brownles,

Tﬁﬂhhmh]. Flayboy 6011 (Eqgit-MinesLa Cindy,
1]

LAUGHTER IN THE RAIN—Lse Roberts

(M. Sedasha. P. Cody), Unifed Arists 539
(Bon Kicshner, BMI/ Keca, ASCAP)

YOUR LOVE—The Moment of Trath

{Wystra, Lyrich, Rowlette 7158 (Big SevensSteals
Brez., BMI)

| CAN'T LEAVE YOU

ALONE —Goorge McCrae

(HW. Casey, R Finch), TK 1007 (Shesiyn, BMI)
BLOOD BROTHERS —Gane Ruddin

{0. Lambert, B. Potter), Haven 7003 {
(ABC DunhiflyOne OF A Kind, EMI)

THREE RING CIRCUS—Biue Magic
(B B, V. Barretl), Atlantic 45-7004
WM O, rFriday's Child/Maghty Three, BRI

BABY I'M THROUGH —Emotions
(). Wutchimson), Valt 4100 (Columbia)

KISSIN' IN THE BACK ROW OF THE

MOVYIES — prifters
(T. Mataulay, B Greznaway), Bell ADD {Cookeway,
RECAPY

LOOSE BOOTY-
(5, Stewart), Epic 8
{Stonellower, BMIT)

PUT THE MUSIC WHERE YOUR

MOUTH 1S—0bmpic Runnen

%I;'lmmnnd:l. Londan 202 {Burlington Music,
KEEP AN EYE ON YOUR CLOSE
FRIENDS —Rewcomars

{H, Banks, G Hamplon), Truth 3204
{EastMemphu, BMI)

PARTY FREAKS —wiami ing Roberi Moors
(W. Clarke, C. Reid), Drive 6234 (Sherkn, BMI)
FOREVER AND A DAY-—Mel & Tim

(F. Mitcheil, B. Clementy), Stax 0224 (Columbaa)
{Muscle Shoakn Sownd, BMI)

CITY OF BROTHERLY LOVE—seul Survivers

(R Ingui, C Inguil, TSOP B-4756 (Columbia)
Tree, ASCAR) .

WHAT MORE CAN A GIRL ASK FOR-

Whispers )
(A Fedler, N. Haariz), lanus 744 (Chess/ lanes)
(Blackwood/Golden Fleece, BMI)

LET THE GOOD TIMES

ROLL—Garland Green
(A, SMith, B, Boyd), Spring 151 (Polydor)
betmdasLecan, BMI}

WAKE UP AND START
STANDING - Younphearts

(¥. Bulloek, C. Ingeesell, B. Preyer, B. Solgmon),
Z0ih Century 2130 {UnickappeilrMafendi/
Youmghearts, BA)

YOU CALL ME BACK—Chyde Browm
{F. Huri, A, Bail), Ailangic F908 { Coske Bou/Mom
Bell/ Cotdlion, BMI)

LOMELINESS HAD GOT A HOLD ON
ME—#uoy ¢.

(R. Hammond), Mercury 73605 (Phonogram)

{ Johmson-Hemmand Unichappell, BMI)

A NICE GIRL LIKE YOU —intruders

(K. Gamble, L Haifl) TSOF B-4758 {Epic)
(Mighty Thees, BMI)

STREETRUNMER —nancy Wilson
-IBE“PIEI. G, Paged, Capitel 3956 [Homecoming,
¥

KIBURI =tncreditde Bongs Band
(M. Yiner, K. Iohnson), Prede 7601 (Alantic)
{Syleerpride/ loy, BMI)

IF YOU CAN'T GIVE HER LOVE (Give

Her ut-m Weils
(P Mitchell, C. ivey), Reprose 1308 (Musche Shoaks
Sound, BMI)

CONTROL (People Go Where We Send

You Part 1)=Fist Family
il Brosm), Pofydor 14230 {Dynafcoe’ Belisds’
Unichappell, BMI)

LOVE MAKES IT RIGHT—Soul Childres

(H. Banks, £, Hamgpton), $fax 0218 (Cokmbia)
(East/Mempiiis, BMI)

ihal}

E The Family Sioms
33 {Cofumbia)
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WEZKFM, KEPLFM, KMETFM, WILUFM. WIAG M. Ao : SHUEGE OTIS, INSPIRATION INFOR. (Catumbia) 'y -| 1| TOGETHER BROTHERS/ o
| KZAPFM. WOUR M. KSHE-FM, WARYFM JOHN KLEMMER MATION, Epic: Wik, KEFC FM, WPLR P | ORIGINAL MOTION PICTURE | 2
9 Jnm MONTGOMERY BAND, HiGH 1 i Mot g it POWER OF ATTONERY, FROM THE pll Bl Rl -5 PR SOUNDTRACK 5
ROLLER, Capricom: KLOLFM, WIOT M, W43 Fi. WSOM.FM INSIDE, Polydor: kacarm, KOM-FM, RILKFM i .E.m;'f g Barry While, Love Uniimited & Love
e, WZI0-FM, WOUR-FW, WIRI-FM, WEAB-FW, WPRE. — | Undimafed Qichestra, 20th Ceabury
M, KFMEY-FM, WOWFM, WERU FM, WLIRFM, WRAS. DORY PREVIN, Warner Bros.: wimsm, McCOY T"IEH, SAMR LAYUCA, Mile- 101
FM, WEZK M, WBEU FM, KEFC-FM WPRS.FM, KLOL-FM, WBELS M, WBRUFM, WZZQFM, T;IEE: BOT-EM, Lorlite Pl ﬁ' 0 A &-ﬂl‘-ﬂmﬁ ﬂﬂﬂﬁmlm wlal ol i
10 m['.HtE HAVENS, MIXED BAG TWD, st IA LA PEACE SONG, Deil BSD 5607 5T | |
Forest: m?ﬁm WRAS-FM. WPRE-FW RASPBERRIES, STARTIN' OVER, Capi- | . MGEFM KW f! KQIY.FM | | The Four Tops. Motown M3-50SA3
r;nntl FM. KLOL-FM, WORIFM, WOWI.FM, WIDT-FM, tok: WRRN-FM, KMET-FM, WIZ0 FM. WNEW-FM, KFMY. 22 HLEEF AT THE 'ﬂHEEL Epll::* WTUL ﬁ 73 | 3 LUVE IT UP !ﬁ ~| 1 MANDRILLAND
g-l'ﬂﬁ:;‘l i: KPWY P, WHEN FM, WLER-FM, WETE FI, FWA, WLER F), WEFC-FM M, FL:H'I" [47] | lsley @ros, T-Neck P2 33070 Mandril F-ﬂrﬂl:l PO 79003
SHANKAR FAMILY AND FRIENDS, CLIFFORD BROWN, BROWNIE EYES, | Tamngicl
KA . 48 | 41 | 5| TREASURE CHEST
L1 TI8 BUCKERY, o0 BUTNE 100 |  Durk maess oo e wonst eid HE;H;“B“I]”;;EE";F e 171327 | + WSTHENTS e . W B 2
WBEL FM, WZZ0-FM, KOKEFM, WORI-FM, KLOL.FM, , | . Susser
WOWL£M. WIOT FM, KEP.FM, CHUMFM ~ URUBAMBA, Columbi: e v, 0., ROUND THE CORNER, DOWN THE BLOCK, |
WPRE-FM, WZZK FM, WOWLFM, WSDM-FM, CHUM Fi 18 | 18 22 | MARVIN GAYE LIVE ‘ﬁ 39 | 2| MIGRATION
12 D“ﬂmr ml.ﬂs SAHTHHH E TU- 18 CASHMAN AND HEET il'l‘lﬂ] W5SDM FM, WRAS-FN : Tamla T6:33351 (Motown) Creative Source, Sussex SRA BOXS
HITA ALICE COLTRANE,ILLUMINAT LIFE SONG, GARY BURTON. SEVEN SONGS FOR . .
S, Columbia: KLOL M, WAER TM, WNEW.FM, ABC: WLIR M, WVVS 7, WEAB M, KEFC M, WEZK kbt egnbioi iy friz s | HARD CORE POETRY ¥ - | 1| RECORDED LvE AT
p Mg e isb i P CHUM FM QUARTET TRA, Tavars. Capital 5111361 | NEWPORT IN NEW YORK
KEFC.FM. WORI-FM, WPLE.FM, WAEX FM CHEECH AND CHONG. WEDDING AL. ydor: WIDT i, WA M | Stevie Wondes, Aretha Frankiin,
GENTLE GIANT, POWER AND THE BUM, Ode: KLOLFM, WAER-FN, NMET-FM, WOWI STANLEY COWELL TRIO, ILLUSSION 0 21 BI COMIN' FROM ALL ENDS e soladi e
GLORY, Capitol: WAER-FM. WOURFM, WWVSFM FM, KEBFIFM, KGE-FM SUIET, Polydor: KCFR FM. KILH M New Birth, RCR APLI.04T5 i Y-S
' ' 51 44| 7| MOOD, HEART AND SOUL
21 |25 6 HANG ON IN THERE BABY '
Following lists participating stations. Numeral after each specifies selections programmed. | | Johany Bristol MGM M35 | LR
ATLANTA, GA.: WRAS-FM. Jim Morrison; 2,4, 5,7, 8, 9, 10, 12, 14, 15, 16, 17, 18, NORFOLK, VA WOWI-FM, Rollie Bristal; 1,3, 4,5,6,7, 8,9, 10, 11, 12, 13, 14, 16, "ﬁ 28 3| THE MIGHT MIGHTY 52 46 l 5| PERFORMANCE
2, 2 1, 18, 18, 21 MIGHTY DELLS | 7| soer Phisgs, Nuduwc
KUSTIN, TEXAS; KLBJFM, Greg Thomas: 1, 2, 3,5, 6, 7, 22 ORLANDO, FLA: WORI-FM, Mike Lyons: 2, 3,4, 5,6,7, 8,9, 10, 11, 12, 13, 14, 15, Gadat CA 60030 (Chess/ lanus) I8 (Matown)
BABYLON, LONG ISLAND; WBAB.FM, Malcom Davis, 1. 4.5, 6,79, 14, 15, 18, 20, 17, x - :
73 PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen; 1, 3, &, 5, 6, 13, 14, 15, 16, 17, 21, |ﬁ' 30 | 50 IMAGINATION 33 | 83 ‘ 3| KEEP ON DANCIN
BALTIMORE. MD.. WKTH.FM, John Reeves: 1, 2, 4, 5, 8, 10, 12, 13, 14, 15, 16, 18, bi) ' Gladys Knight & The Pigs. Buddah | f;::;".ﬂ:h““' oK 76310
n PORTLAND, DRE. KQIV-FM, Roy Jay; 21, 22, 23 f e .
BEAUFORT, SC.: WBEU-FM, Jim Ray; 2, 4, 5, 6, 9, 10, 11, 15, 17, 18, 22 PRINCETON, N.J.: WPRE-FM, Daisann McLane; 2,3, 4, 5,9, 10, 11, 13, 18, 17, 18, |34 | 35| BLUE MAGIC 54 | 51 4| SWEET LOU
BUFFALO, N.Y.: WPHD-FM, John McGram; 1, 2, 21, 23 19,20, 21, 22 13 {7 | Meo 038 ' | Lou Donaldson, Blee Mote BNLA
BIRMINGHAM AL.. WZZK-FM, Bill Levey; 3,4, 7,8,9, 10, 12,13, 14, 17, 18, 20, 23 PROVIDENCE R.I: WBBU-FM, Peter Mass; 1, 2, 3, 4, 7, 9, 13, 15, 17, 23 | . . 239G (Unted Artists)
CHICAGD, ILL. WSDM.FM, Burt Burdeem: 2,4, 5, 12,13, 14, 17, 18, 20, 21, 22 SACRAMENTO, CALIF.: KZAP-FM, Robert Williams; 1,2, 3, 4,5,6,7, 8,11, 13,1 32 28  STREET LADY !
COMPTON, CALIF.: KILH-FM, Rod McGrew, 14, 17, 18, 19, 20, 21, 22, 23 15, 18 21, 22. 13 : AR b ﬁ Donald Byrd, United Artists BW-LA 55| 5%} 3 mﬁfuyguhﬂﬂgﬁﬁﬂ
E’Ehﬁ ::E;fﬂ:“fglﬂ;mlmlhi TJ:vhr:z 3.;&;:‘ AR SAM DIEGO, CALIF: KGE-FM, Al Schroeder: 1, 5, 18 | 140§ ; (Beddahy
, COL: KBPI-FM, Jean Valdez; 2, . SAN DIEGO, CALIF. KPRI-FM, Mike Harrisan; 1,
DENVER, COL: KCFR-FM, Bob Stecker; 3, 7, 12, 13, 14, 18, 21, 22, 23 P s F - KSAN F'; Barrlsnr:s_l 5 5. i ﬁ’ 31 | 2  THRUST 56 | 50 | 22 | FINALLY GOT MYSELF
17,18 20, 21, 73 SAN JOSE, CALIF.: KOME-FM, Cliff Feldman; 2, 3, 4, 5, 10, 11, 22 o1 |27 | 8| FRIENDS impressions, Curlom CRS 8019
EUEEHQDEH!E'-:EHT-FH-hnwewhnater; 1,2,4,6,7,8,9,10,12,13,15 17,18,  SANTA BARBARA, CALIF : KTMS-FM, Steve Sellman; 1,2, 3, 4, 5, 6, 15, 17, 19, 20, BB, King ABC ABCD 825 edds)
% a, 8 ' 57521 B
HEMPSTEAD, N.Y. WLIR-FM, Gil Colquitt; 1,2,3,4,5,6,7, 8,9, 10, 11, 12,13, 14, ST LOUIS, MO.: KSHE-FM, Shelly Gratman; 1, 5 8, 12, 14, 16 28 | 16 | 11 BE THAMKFUL FOR WHAT . . ‘ Lm'd ﬂ.&%ﬂ%ﬂm
15 16 17,18, 21, 22, 23 SYRACUSE/UTICA, N.Y. WOUR-FM, Steve Hunington: 1, 3,4, 5,7, 8,9, 12, 13, 14, YOU GOT 85 2769
HOUSTON, TEXAS: KLOL-FM, lim Hilty; 1, 3, &, 5,6, 9, 10, 11, 12, 13, 14, 15, 16, 15, 16, 17, 20, 21, 23 Wilkam D¢ Vaughn, Rosbury
17,18, 20, 22 13 SYRACUSE. N.Y.: WAER-FM, George Gilbert; 1, 3, 4,5, 6, 7, 12, 13, 15, 16, 18, 19, RNL 100 Chelsea) %8 60 2| ITS TIME
INGLEWODOD, CALIF: KAGE-FM, Kal Shields; 17, 18, 20, 21, 22 1 Mighty Clouds O boy, ABL/Dunhill
JACKSON, MISS. WZZQ-FM, Dave Adcock: 1, 2,3,4,5,6,7,9, 11,12, 14, 15, 17 TOLEDQ, OHID: WIOT-FM, Niel Lasher; 1,2, 4, 5,6 7,9, 10, 11, 13, 15, 17, 18, 20, | 29 | 22 | 10 | PERFECT ANGEL | DSk 50177
KNOXVILLE TENN. W145.FM, Tony Yoken: 1,2,3,4,5,7,8,9,12,13, 15,21, 23 7 Minnie Ripperian, Epec KE 32561 59 | 55 4 | HOOKED, HOGTIED &
LOS ANGELES, CALIF - KMET.FM, Sandy Gibson; 1, 2, 3, 4, 5,6, 8, 15, 17, 18, 23 TORONTO, CANADA: CHUM-FM, Benjy Karch: 2, 3, 4, 5, 7, 10, 11, 12, 13, 14, 16, | | Ammy) COLLARED
HE:;H:';H:I‘MJ‘HILHE.R FM, Gordon WEIHEHTH'I- L3456 78 1L 13, 14, 17, 18, 19, X0, 21, 22 30 | 17 8 I UP FOR THE DOWN Paul Kelly. Warner Bros BS 2812
VALDOSTA, GA- WVWS-FM, Bill Tulhis; 2, 3, 4, 5, 6 B, 12 13, 14, 18, 2 STROKE 60 | 57| 4| LIVE
EW ORLEANS, LA WTUL-FM, Bryan Melan: 1,2, 4,5 6,7, 8 12, ;
! 18, 72, 23 L MEROMEL A SRR 1S W IG T WARREN, PA. WRRN-FM, Max Patch; 6, 7, 10, 12, 14, 17 1 ;:LI:::H:LE]MI“H NE 3003 Edwin Hawkins Singers, Buddah BOS
NEW YORN, N.Y.: WNEW.FM, Dennis Elsas; 1, 3,5, 6,8, 12, 13, 14,15, 16, 17,21,  WACO, TECAS: KEFC-FM, Chip Knighton; 1,2, 3,4, 5,8, 9, 12, 13, 14, 15, 17, 18, | e
| 2,28 : -

‘I
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FOR SALE

» Hi Quaiity Sound Allke Line
_______ RECORDING STUDIO ape. Dispisy Cases Avatlable
In'mu“tTni Tascam console, machines, ﬂ.&..lﬂ'l'; INC.
S A I et ol 1 N.E. 7th St.

C I/SUPERCART
8 TRACK

CARTRIDGES

+ Empties with foam pad aty. BN HEREN e o200 U.S.A. EXPORTERS
+ Bulk 8 track and cassette tape i ) N e U.S.A. Offering: Great savings. low freight
- glplicing materials for 8 track and cassettes AVEEEEIH C g . S Hﬁ%ﬁﬂ“ﬂm
. egves = Prices include mut.umg. Illhel. snd ph.i‘u Contact
659 HIGHWAY & wleeve. Order shipped within 10 days if :
Call: Terry D. Vogler or John E. Conyers (816) 637-6011 accompanied by certified check or mone PERKLAY AR BVCES. MARKETIHNG
i » Write: yors (218) CORUM ROAD arder. TERMS: 50% denosit. balance COD B focus b A o |

CARTRIDGE INDUSTRIES CORP.

P.O. Box 186, Excelslor Springs, Missourl 64024

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

EXCELSIOR SPGS., MO.
tfn

FOR SALE

OWN A COMPLETE
2, 4 or 8-TRACK

KEITH
(919) 275-5013 (COLLECTT)
or wiile;

ITHACA SOUND CO.

Greensboro, N.C. 27403  ocZ6

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT

8-TRACK TAPE

Slaves » Boxes
Labels = Stock Designs

READY TO SHIP.

Call or write for prices and
details or custom designs.
Phone: (615) 254-5902

AMERICAN LABEL CORP.
# 5 No. 6th Street
Nashville, Tenn. 37206

na2

Hecord Pressing Prices Monaural
Tr\" IEFI

anly, Low cos cassette duplication, ree-
ord jackets, promotion distributhon.

Wnte for full information.

Oneida Video-Audio Tape Cassette Corp,
760 Blandina St., Utica, N.Y. 13501

“NEW PRODUCTS"

-nu-d.ndrl‘l'lpn
* Cassetia Budge! Tapes
ll.r'l"rﬂw'r

Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mh1

D YOU SELL TAFES AND RECORDSY
We can increase your PROFITS, with our half

i million dollar inventory. of T.V.'s. siersos, tape
THE GUITAR SHOP players, calculators, and other consumer elec-
332% Tate 5L tronies. Don't miss sdded sales, Call ar write:

Mr. Ted Fermell, SOUND SYSTEMS, INC.
4793 Fulton Industrial Blvd., Atlants, Ga. 30338,
(404} 60964274, tfn

DISTRIBUTING SERVICES

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest seleciion ol
attracilve close-oul offers. 2T years of
specialized service to record and tepe
Importers throughout the workd.
Daalers and distribulors anly.
ALBERT SCHULTZ, INC.
116 West 14th 5L
MNew York, M.Y. 10011
Cable: ALBYREP Telax: 236568
BOW

Maggle's Farm Distribulors

Nature's Scent * Inceanse Oll and Cones

Mystical Musk Dils, sic.
Free catalog—Best Service anywhare—

Retailers onky,
P.0. Box 644-220
Push SL, Buller, Ala. 38504
For ordars call: Collect

{205) 455-3448 18

ATTN! OVERSEAS IMPORTERS

MAKE MORE PROFIT ON ALL MAJOR
labe] tapes. Newest releases. Ulpdated list aijr-
mailed weekly., Tobisco, 8144 Highway 280 W,
Austing, Texas THT46, (512} #882-1570. {All Mexican

We Buy and Sell Equipment tfn (315) T25-6187 e labels also ) v
OWN A COMPLETE WE ﬁ"*“? EMﬂLth DEALERS BIG. OUT.

standing prices on o CESSOries, La
CASSETTE 4-TRACK T RO D0 A VINIRAI RS | plavers, radios, speakers Lists ree. Action Sound,
& BBO Bonifant Street, Silver Spring, Maryland
HALVES and PARTS HE[:UH[“HE s-l-“mu 914, tfn
Black or white—standard colors FOR SALE WHILE OTHER PEOPLE ARE RAISING
SPECIAL COLORS For under $11,000.00 COMPLETE HISTORICAL B B s S0 et Skt W
AVAILABLE : ] WAX MUSELUM free listings. Scorpio Mumic Distributors, 6612
includes T Console, achines, Limekiln Pike, Philadelphin, Pa. 19138, Dealers
C-08—C30s—C60s—-C90s llr:IItL:m; III:::E?:II';;“ r'nt‘:luﬂ l:ll:l nl.'l.m* :L m,:rﬂmng;fm:ﬁ: only. ) tn
Pﬂl’h“ Sories. For maorea in on: =
Byl o h.f §094, Blibosed ATTENTION, RECORD OUTLETS. WE
Molds for sale or lease to vol- STUDIO SUPPLY CO 515 Broadway have the lurgest selection of 45 rpm oldies and
it . . New York, N.Y. 10036 ociz goodies and also major lnbel LP listings st pro-

EXPORTS

9-11 Woodfield Road Londan Wi 2EA
Telephone 01-286 6090 - Telex 22164

A

Address Inquiries to:

MR. WALLACE

Plastic Injection Division
Audio Dynamic Enterprises, Inc.

sl %Elﬂﬁlm sl 1281 Logan St., Bidg. A B'THAEK BI.A"KS OOt i it s IR WUSIC ROYALTY & COPYRIGHT
European gramophone records Costa Mesa, CA 92626 Lear Jet style cartridge with rubber roller. VITH Ave. of e Aowaricna + Wow Tork. LT, 10019 TIT) 506710 RESEARCH SERVICES
comatte fapes, clothes and posters {?1‘} 5‘9—22?1 High grade duplicating tape, ::15 =ld:|lt_|:l|.rd o Offers complete computerized sarvice for
lengths. 25 min. (o 90 min. 3 day delivery
VRGN BESOIRS (714) 549-1404 gutraniced. Over one millon wold. foyaity dsbursement and fiing noiices of
g i min, to 45 min. any guantity. ... : i
material is our speciality. Reps wanied for our full line | 4B min 1 65 min, ANy QUERLILY. ... o SCHOQOLS & Songs researched al the copyright office,
oci2 | 65 min. to 80 min, AnY QUATEILY. ..o ;ﬁ INSTRUCTIONS E-mmh#ﬂﬂ ;%;u laka advaniage of
Bl min, (o590 min, | P
i ot e gm0 MUSIC ROYALTY COPYRIGHT
THE LU NGEST‘ £25.00 minimum orders, C.O.D. only. Firsi Class FCC License theory and labora- g l:m co.
; fraining in six weaks. Ba pr red . . let ¥
That's rightl Charm-8 slereo tapes fea- ELEﬁT““Nl-[: STSTEHS mm lnﬂin i Ration's kl#l ek i wlr. Okia. 73108 i

RECORD RACKS

ture the longest list of fast-moving pro-
motional music tilles anywhere. And the

1§18 Division 5., Nashville So.,
Box 280, Mashville, Tenn, 372032,

Phone: (815) 327-3075. eow

il

P.0. Bex 142, Fraser. Mich. 48026.

| CHARGE-A-TRADE
Companies! Barter your product for
advertising, travel and hundreds of
businass neads.
FREE CATALOG AVAILABLE
CALL, TOLL FREE

of 15t class FCG licensing schools frain you.
Approvad for velerans® and acorediled

motional prices. Send for free listinga. All orders
welcome. Apex Records, Inc, 847 US, Highway
#1, Rahway, N.J. 07065, tin

PROFESSIONAL
SERVICES

profit margine are just as long! Try the Phome: (313] 463-2592 membaer National Association of Trade and
Excellent Condition Charm-8 “valie line“| Fres catsiog and 313 ot3 Teckinkial Berurolst* Wirke or phine:Iha DOES YOUR STATION
Eample. ;
Institute In Dalias,*** 2727 Inwood Rd.
Located in the Philadelphia e - e e AVAILABLE Seadon - I Your bookkeaping depariment?
: :. m m mum Norelco Bo &-Track d (Cus- Elking in Atlanta®®, 51 Tenth 5, at Spring, Call CLACO RADIO AMD TV MAMNAGE-
Area. Will delivery locally. T . N.W. (404) 872-8844 MENTCORP. Manchester, Kentucky 40862.
. 24380 Indoplex Clrcle mﬂmhﬁiﬂmu;“‘ i I D They can gel rid of your blahs and tha
armington Hill, Michigan 48024 . 420 South RED IMKM
PHONE: (313) 477-8066 oc26 Cordbil. Imernationst . eomreeam Call: (608) 598-5147 .
: Union, New Jersey 07083 Elkins in East Harlford, B0OD Sitver Lane
(201) 8875077 pel2 _ {oo3) Ses-1110 - PUBLISHERS & WRITERS: NEED LEAD

(215) TR 8-9591

2

CLOSE OUT
12 Thousand Plus Tune-8

FOR LEASE—NASHVILLE MASTERS

Eltlnl i Houston®*®, 3518 Tmlr;
(713) 526-7E37T

Elkins in Memphis®**, 1362 Union Ava.

shests prepared? Bend tape. One day service. Leaad
sheet and tapes returned registered mail. Rudy
Partin, 1927 North Hills Dr., 2D, Raleigh, N.C.
27612, (918) THT-4A3G, tfn

Sound Alike Music 8 Track Tapes. Chart Leaders Each 10 Days. (801) T26-9762 )
;m'm““;m“m'“ﬂm% Prox. 45 Well-Rounded Selections. Older Materiai Also Avallable Wi in WaRABol <. LTRS - Lk a1 L DisTRIBUTOR
C.0. CASSETTES Atiractive Multi-Color Labels MUSIC, INCORPORATED s UTORS WANTED
- . P. O. Box 1324 Elkina in Mashwillg®***_ 2108-A Bth Ava_. 5.
CASSETTE HALVES Curcle “P.” nm..{. Ark. 72032 (615) 287-5396
Excellent Quality cali- EGAN RANK (1) BY-T1. . Elkins in New Origans®**, 2040 Canal DISTRIBUTORS WANTED
DYMA-DAY PLASTICS, INC. 206) 364-1769 - (504) B22-7510 Sound Alike - &-Track Tapes - Top Quallty
1451 East 5 Mile Rd. ( } iy oot Eikina in Oklahoma City. 5620 N. Westarn - 100% guarantesd - Looking for established
) - Televisions, Tape Piayers, R e on
(313) 3994880 i mll.li:ﬂ_lsln EAP-!EE dﬁnﬁiniﬂr-ﬁi Steraos, Hrﬁul.pl;llc:?:inn, Elkins in San 1;:::!%; 35035, Main SJR ASSOCIATES
. BEA0Y Hair O . plus much morea. P.O. Box 1633, Evansion, /. 80204
SEX. IN ATLANTA-HELP! WE CAN IN- T:::“; T: :; . Fﬁs g n; HWHILESMiE GHL;: (312) 768-3914 tn
creass your gales with our million dollar inventory B-THA: A ., AMPE WORLD WIDE APES, .
{ Stereo, T.V.'s and ries. Please write quality. Retailers buy direct. Available in 40%, Connaily Drive REI FIVE WEEK COURSE FOR FCC 18T
or call Stereo Electronic Xchange, 6829 Peach. $Ans A R ﬂ::r::k;md': tme 'L-ﬂﬁdrh:ﬂﬂﬂ' " East Point, Ga. | | phome cer Cal of write today, REL 62 5. Paim FMAWR?M Lake Ave., Yonkers,
I.'ﬂﬂl-'h'ill m (1T 8 L YEMue, annmuncer. Or Wl & f
b I o Hfl?_ 11219 ﬂcm 435-7322, n Phone: (404) T82-8248 o2 Ave, Sarasota, Fla, 33577, tin N.Y. 10701. tin

(404) 4490613, oci2
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MISCELLANEOUS

TAPED RADIO SHOWS
MALE or FEMALE

YOUR PREFERENCE

JAZZ and BLUES
$5.00 per "2 hour

SPECIAL WEEKLY RATES
for

% hour or more

INTRODUCTORY OFFER
5—% hour shows FREE

Musical background for local spots
Call collect; (414) 562-4000
or write;

MANNIE MAULDIN Jr.
INTERNATIONAL NETWORK
]|

TAPED RADIO PRODUCTIONS
P.O. Box 166802
Milwaukea, Wisconsin 1'.1:!:2“:'“=l=

" BILLBOARD 1S ON MICROFILM: |

Back copies of BILLBOARD are available
of mecrofilm dating from November 1854
i 1970, ovember to
Hi:rn_ﬂlm copies of articles from anv of
thne‘ isaues may be obtatned from Billboard
Publications at s cost of $1.50 per page up
to 5 pages

For prices on additional copies and for
further information contact:
Blll Wardiow
General Services
Blliboard Publications
8000 Sunset Bivd.
Los Angeles, Cal 90069
213/273-T040 tfn

RECORD AUCTION, CTVA AUCTION IL.
Closing date MNov, 15. Send for free list. Pauls
Platter Pad, 1627 Dyson, Muskegon, Mich, 49442,

oel2

RECORD-TAPES OLDIES! 20,000 IN STOCK.
Send 50¢ for 3,000 Lating catalog. Mail orders
filled. Record Center, 1895 W, 25th St., Cleveland,
Ohin 44113, (216) 241-0107. We export. BOW

“THE UNAUTHORIZED DUFLICATION OF
Sounid Recordings” by Harbara Ringer, Register
of Copyrights. A basic compendium of back-
ground and court precedents regarding duplica-
tion, Mow awailable in reprint. $5.00 prepaid.
Recorded Sound Research, 1506 W. Barker,
Peoria, IL 61606, Bow

WANTED TO BUY

POLY LIMNED RECORD SLEEVER A & R
Record Mig Corp, 902 N, Industiral, Dallas,
Texas Y5307, (214) 681-5107, ocld

WILL BUY TAPE TRANSPORTS (4", 1" OR
2y in any condition, Il price i reasonable.
Electronics oot necessary. Send description and
asking price; Rich Peterson, P.O, Box 37, Wau-
kegan, 111 60085, ocl2

AMERICAN RECORDS AND TAPES EX.
ported. Looking for related products to sell over-
seas. Wamid Export, 160 West 46th Street, New
York, New York 10036, Telephone: (212) T65-2585.
Telex XI6041. deld

SITUATION WANTED

NEED S30ME FRESH AIR? DEDICATED
mature college graduate seeks position in &rtist
management, A&R, promotion, with progressive
company. Box 868, Billboard, 2180 Patterson
St., Cincinnati, Dhio 45214, ocf?

TOFP COMPOSER SEEKS TO COLLABORATE
with Top Lyricist to write lyrics for Top 40 type
songe. Box 667, Billboard, 2160 Patterson St
Cincinnati, Ohio 45214. Phone: {213) 881-5259,

o1l

CLASSIFIED
ADVERTISING
DOESN'T
COST,

IT
PAYS

ATTENTION
RECORD BUYERS

WAREHOUSING
AVAILABLE
1000 to 100,000 Sq. Ft.

FULLY INSURED

A to Z SERVICE AVAILABLE

for RECORD INDUSTRY
20 years experience

EURO

AMERICAN INDUSTRIES
204 Vanderpool St.
Newark, N.J. 07114

Conlact: Dick
(201) 243-0518  __,,

BILLBOARD

Group Subscription
Discounts
Save 2% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:
BOX 8019

©/o Billiboard, 1615 Broadway
Hew York, N.Y. 10038 tfm

POSTERS, BLACK LIGHTS, INCENSE,
beads, patches, stickess and decals Send for
free catulog. (404) 876-4474, H & B Distributoms,
951 Peachtree 5t N.E., Atlanta, Georgia 30308,

tfn

SONGWRITERS! PROS! AMATEURS!
Successful Hit Song Formula detailed on L.P.
Record. $5.00. Hit Song Secrets, P. 0. Box 8094,
Los Angelea, CA 90038, oc2f

"WANTED NIGHT CLUBS"-MEMPHIS
based firm is interested in obtaining existing night
clubs which sre 5,000 Sq. Fr. or larger. Write for
full information. Southwest Enterprises, Inc,
clo d. Johnson, 4069 Lamar Avenue, Memphis,
Tenn. 38118, Phone: (901) 363-2383, BOW

MEXICD! LOSE 5-10 POUNDS WEEKLY
while vacationing. YTLLA-Y REDUCING RANCH,
Box-1228-h, Coemnaveca, Mexico (3-10-44). Free
hroehure. ocl?

HELP WANTED

NATIONAL DISTRIBUTOR OF CLASSICAL
and Folk recorda looking for experienced snles-
men. Choice territories available. Established
accounts, Salary and commission open for dis-
cussion. Call collect {212) 897-1820. oci2

MOTOR CITY AM/FM OLDIE POWER
House needs super production man, Big voice,
creative copy, great tape mriist, Send tape and
resume to: Tom Miles, WHNE/WGQTE, Box

------

EXCELLENT OPFORTUNITY FOR ATTOR-
ney with minimum two yeam experience in the
music industry, Full knowledge of recording
and music publishing contracts, general cor-
porate practice required. Experience with tele-
vision and motion picture contracts desirable,
Send resume and salary requirements: Weiss &
Meibach, B&E Tth Ave, 16th Floor, N.Y., N.Y.

100149, ocll
COMEDY MATERIAL
PROFESSIONAL

COMEDY MATERIAL

The Service of the Stars for 30 Yrs.!

“THE COMEDIAN"
Original Monthly Service—845 yr.!
2 wmijes, $10—3 lor $12.00
35 "FUNMASTER"” Cag Files, $45
"Anniversary [ssue,™ 530
"How to Master the Ceremonies,” 35
Mo, CO.0Ds
“We Teach Standup Comedy"*
Remil 1o: BILLY GLASON

200 W. 54th St
Mew York, N.Y. 10018 tfn

“FREE” CATALOG , .. EVERYTHING FOR
the deejay! Custom 1008, Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
mare! Write: Command, Bax 26348-B, San
Francisco 94126, tfn

JOCK SHORTS! TWICE-MONTHLY, COMN-
temporary Comedy for top deejays. Free adition,
Broadcast Library, 580M-A Twineing, Dallas,
Texas, 75227, tin

ATTENTION DJI'S—THE ONLY DIFFER-
ence between o fAasher and a streaker in 4 yeprs
at college.” That's just & quickis from our sensa-
tinnal Hadio Services: WWJ, a long-time TJ
favorite, in 28 pages of jokes and facts each week.
Disc “Jokies,” a brand new service, i n 4 page
weekly, packed full of WW.J's one-liners. Both
are dynamite! Cut down your prep, time; freshen
up yvour material; send $2 for & trial week's sot
and more information to! Folic Radio Services,
Dept. A, 301 Davenport Road, Toronto, Ontario,
Cannda M5SH 1KS5. oci2

DEEJAYS: WEW SURE-FIRE COMEDY!
11,000 glassified one-line gags. 510, Catalog fres!
Edmund Ormin. 2786-A West Hoberts, Fresno,
Calif. 83705 tfn

PROMOTIONAL SERVICES

CUSTOM MADE ROLLING PAPERS FOR
promotion, advertising, give-aways, parties,
groups, stations, music, wrie mfg. CPAC, 100
Fifth, NYC 10011, tin

Vox Jox

® Continued from page 16

MOR music station that is “in dire
need of good recorods.” Lineup fea-
tures Mark Simpson 6-10 a.m., Bob
Leonard 10 a.m.-2 p.m., Chuck Ir-
ving 2-6 p.m., and Pete Torriello 6-
8:30 p.m. “We also feature a great
Jazz show on Sunday afternoon with
Fred Linc Guirty—the only show of
its kind on AM radio in the area.”

* L) L]

Fred Gooding, program director
of KARN-AM in Little Rock, and
the rest of his staff, have come up
with a new record for the Guinness
Book of World Records—a pizza 25
feet across. Served over 1,500
people. ... Dave Diamond, air per-
sonality at KIIS-FM in Los Angeles,
reports that his documentary on
Elvis is now in syndication by the
station. . . . Tony Murphy is now co-
hosting “New England Journal,” an
hour weekday show on WFSB-TV,
Hartford, Conn. He used to do the
evening show on WNEW-AM, New
York. ... | owe Ronni Richards an
apology. She was half of the O'Day
& Ronni duo at WIPC-AM, Lake
Wales, Fla. They made the finals in
the annual air personality competi-
tion, but the judges only mentioned
0’Day and little Ronni was left out,
By the way, if anyone is interested in
a live and dynamic two-voice morn-
ing show, O'Day & Ronni are look-
ing and you can reach them via the
station.

* * ¥

KLUR-FM is a country music sta-
tion in Wichita Falls, TX, and Jim
Hill reports that the station does
pretty well in local ratings, largely
because the personalities are con-
stantly involved in promotions. Jim,
for example, is involved with a bi-
monthly country music show located
in Burkburnett, TX, with money col-
lected from ticket sales going into a
scholarship fund at Midwestern
University. The lineup at the station,
managed by Sam Beard, includes
Jim O’Keefe 6-10 a.m.. Jim Hill untl
2 p.m., Gary Preston 2-6 p.m., and
Zan Namce 6-midnight, with Tom
Campbell pitching in on weekends.

Ighner “Working’

® Continued from page 30

“1 asked Qunicy who he had in
mind, and at the time he said he
didn't know. Then, later, he said:
‘No one does it like you, so why
don’t you sing it for me”

“Of course, 1 was flattered and
happy,” recalls Ighner, “because
nine times of 10 when another art-
ist does your song. they don’t do it
like you heard it.”

The above, of course, was not the
case with Shirley Bassey when she
recorded his “Davy” on her recent
album for United Artists, “Nobody
Does It Like Me,” where Ighner
shared vocal duties. And Ighner ex-
presses great pleasure for the treat-
ment singer Jerry Butler gave his
“Sing To Me"” composition heard in
Butler's “Sweet Sixteen™ album on
Mercury.

How soon before Ighner will be
doing something on his own? “Well,
I've been approached by a lot of in-
dependent producers, now that I'm
known only as a background singer
and writer,” tells Ighner.

There was a period when Ighner,
before his recent and new found in-
terest to others, was preparing an act
with his sister Sandra. The plans,
however, were shelved when Sergio
Mendes asked his sister to join him
(she performs under the name
Sandra Catton) and which Ighner
feels will give her “a needed insight
and experience which might work in
our favor when we do eventually get
together. But, Now, I'm mostly
working on me, and getting me
ready,” he says.

www americanradiohistorv com

GOLDEN OLDIES
TRADING FOST

OLDIES FROM 6 AND 7Tis. ORIGINAL
labels, artista. All under 50¢ each. Catalog 50¢.
J.AS, Post Box 403, Flushing, N.Y. 11379, 50
asaorted CEWa All winhera! 35, BOW

SEARCHING FOR OLD RECORDS? DIS-
continued, 216 M. Hose, Burbank, Californin
81605, bW

RECORDS AVAILABLE FROM 1903-1915,
For more information: Arie C. Bakker, 1A Bur-
leigh Ct., Newark, Del. 19711, Days, (302) 328.
1354; Eves (302) 388-8938 ool

CLASSIFIED IS
BIG IN BILLBOARD

8 BT Ve a5 E 3 i 1

POSITIONS WANTED

WANTED: A chance to become the greatest
jock living, dend, reincamnated, animal,
vegetable, or mineral. 1 know 1 can do it if
given a chance, Censomhip around here 8
wo bod I've had to stopusing my ELECTRIC
“EXPLETIVE" {(sorry sbout that, Tom),
I'd prefer an M.O.R. or contemp in the
Roclies or on the Wesi Coast, ["ve got &
third endorsed, 1 venr's exp. at 8 CEW, drive,
determination, and the usual jive, plus 7
more payments on my 54 Packard. Besides,
I'm tired of working for Scrooge, Stmon
LeGree, and Elmer Fudd. Please get me
put here before | sane, which would
mmply RUIN my act. Call DAN at (608)
835-2071 or (B1E) T45-2074, After all, Imisa,
Lujack, and Aku have to siep down some-
day, and | want to be the one to shove them
down the stairs. If T don't answer, please
call back soon. I'm probably just out getting
my lood stampa.

[ P.D. Job . . . Major or Lge Med Market.
Adult rock or extremely progressive MOR.
Il deliver 18-49. You deliver: $26 000 mini-
mum, good signal, relatively free hand and
a fair (NOT high) budget. Larger the city,
the fester the numbers . , . The more domi-
nant the competition, the easier it ia. [t
just that simple. If you want just a teen or
Q type rocker, Don't bother. Excellent cre-
dentials. N.¥.C,, Detroit, L.A. last 5 years at
Top sintions. All replys in confidence. Box
631, Billboard Job Mart, 1515 Broadway,
New York, N.Y. 10036. “AN EQUAL OP-
PORTUNITY EMPLOYEE! ocl?

You will make money & be happy with my
air work. Nine years experience, first ticket.
Hove gone from volunteer disc jockey to
general manager. (Sales make it go!) My
life ambition is still unfolfilled, Desire MOR
Sign On show (3 hours) in market of 100,000,
and the freedom to responsibly sell it in
my own way on the street fo my hsteners,
Track record in a major market doing this .. .
You must have adequate signal and know
radio. Family man can move at own expense
in far West, but will go anywhere to realize
this dream, Box 638, Billboard Job Mart,
1516 Broadway, New York, N.Y. 100368, ocl2

Do you have s medium or small market
station? Do vou pay & fair wage, appreciate
hard work, and are looking for & good man?
If o, the time has arrived for you and [ to
get togother!! I'm ap expenienced M.OH.
talent, with a drd-Endorsed, 1 have worked
in all phases of radio, including play by play,
talk shows, and some sales. Young, married,
mature, stable, and rosdy to move with
the right offer, A thoroughly experienced
man, & ton of desire, at & munnlmrm
Sound pood? Let'stalk. . . Bow 637, Billboard
dob Mart, 1515 Broadway, New York, N.Y.
10038, ocl2

“Experienced snnouncer looking for jock
shift. Veteran newaman with 7 years amall
and medium market experience wants to
move inio new areas. HKnowledgable and
dependable. Interested in art of radio an-
nouncing and programming. Contact Tom
Mann, 453 LaGrange St Apt. 3, South
Haven, Mich. 45080, (§16) 637.6223." ol

%

| am a multi-talented rodio persen looking
!‘n«!- work anywhare—| pnlulnlp: great music
mind and knowledge of the Rock and Jazz
fields. | have a 3rd class and & degree in
communications. | was Music Director at
my School Station and manager of a top
New York Rock Club. Excellent ref

resume and tape svailable—Call or write
Shendell—(515) TH1-9021, 911 Oakland Ct
N. Bellmore, N.Y. 11710, ]

Aggresmive Mo, 1 announcer in southeast
Tdaho market is looking for a well paying
job in n medium-gized market. Knowledge-
able in all formata. Prefer top 40 or CEW,
Three yrs experience. Make your ratings
pay off! Drop this hig fish & line. Call or write
H.O. Hohn, 840 Wyeth, Pocatella, Idaho
B3201. Phone: (208) Z33-8870. oel2

POSITIONS OPEN

Wanted Top Notch Arranger to polish origi-
nal Hock Material for recording artist. Con-

tact: Gary Cohen (413) 8634772, ocll
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RAK REGORDS’
NUMBER ONE FEMALE STAR
1S TAKING OVER AMERICA!

SIZZLING WITH HER
BRAND NEW ALBUM
JUST RELEASED!

““““
L]

CONGRATULATIONS
FROM BELL REGORDS

—


www.americanradiohistory.com

RAK REGORDS & PUBLISHING
Dvsents

RAK REGORDS & PUBLISHING

. Dseseniad o ..

RAK RECORDS

Sponsored by Rak Records
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Sponsored by Rak Records

WILL SHAKESPEARE it was who first prominently
posed the question of what's in a name. In the case of
Mickie Most, the answer is a whole lot. At this time in the
international world of music and show business, his name
connotes one of the most successful individualists in
action, with a glittering array of stars found, stars
developed and stars established; a thriving record label
called Rak with its own identity and constant hit aura in
every major territory of the free world; a healthy and
expanding parallel operation in the shape of Rak
Publishing, and a reputation for spotting a hit second to
none.

With a real surname of Hayes, Most was a tough
pseudonym to pick and live up to, for all its alliterative
compatibility with Mickie. In music business vernacular, if
something's the most, it means just that — the best,
unbeatable and insurpassable. But its owner has justified
his choice and continues to justify it in his own gquiet,
practical, unspectacular but very sure and definite way.

Most was born in the British Army garrison town of
Aldershot in Hampshire, one of a family of four
completed by a sister and two brothers. One of the latter,
Dave, is a director of Rak Publishing, and an
award-winning promotion ace on the UK music scene.

“I was quite sure | wanted to be in the music business
long before | left school at the age of 15," Mickie Most
recalled. *“l hadn't studied music in any way up till then
or learned how to play an instrument. All my musical
education at that time had been acquired by listening to
AFN."

The dominant youth element now characterising the
music business was non-existent when Most left school in
the mid-fifties, and he was unable to find a job within the
area of his choice.

“The only way to get into the entertainment industry
in those days, it seemed, was to be born into it,” he
remarked drily. "'So | decided | had to learn to play an
instrument, the guitar. | spent most of my first six months
after leaving school travelling on the London
Underground railway, where | could practise all day long.
There is a line called the Circle Line which goes round and
round along a circular route, and that was the best place
to rehearse.”

Most remembers that one of the influencing factors
prompting him to seek a music business career was Bill
Haley's “Rock Around The Clock™ featured in the film
called “Blackboard Jungle.” When he was sufficiently
proficient on guitar, Most obtained some jobs in skiffle
groups playing the coffee bar circuit, and then formed a
double act with a school friend, calling themselves the
Most Brothers and working professionally for two years.

Then, in the summer of 1958, Mosr met a charming
young lady named Kristine, who was on vacation in
London from South Africa, and followed her to
Johannesburg at the end of the year to marry her. That
was the beginning of a four-year stay in South Africa
which set him on the road to his present prominence,
firstly as a hit parade record star and then as a disc
producer.

“l made quite a few hit records in South Africa, and
had the opportunity to tour from Cape Town to Cairo at
a time when Africa was much more settled politically than
it is now. It gave me a lot of experience and the chance to
see Africa in its primitive state.

“Musically it was difficult to learn anything new
because we were so cut off from where rock 'n’ roll music
was happening — in the United States. | formed a group in
South Africa with local guys whom | taught to play with
the exception of the drummer, who was an English guy in
the Merchant Navy who jumped ship. | was fortunate in
having 11 hit records — all No. 1's — while | was there. It
was mostly because there wasn't anybody else, | think,
and not because we were that good.”

Most achieved his hits with songs he knew from
England and America, and the first ideas of producing
records began germinating in his brain as he formed the
conclusion that 90 per cent of a hit record is the song, a
conclusion by which he operates today.

“The songs with which we made our hits in South
Africa were all good songs, and that's where | think my
first production thoughts came together. If a song doesn't
happen in the first 20 seconds, then it's never going to
happen for me, and | think the public is the same. You've
got to trap their interest during that first 20 seconds when
they hear the disc on the radio if you want them to go out

and buy it. | rely on my reactions during those 20 seconds .

as far as making my mind up is concerned. | have
sometimes gone along with something after a second
hearing, but none of those became hits, and the more you
listen, the more confused you can become. You've got to
go with your first instincts.”

Most returned to Britain with his wife shortly before
the dawn of the Beatle era which took that foursome and
British pop music generally to the top of world pop
entertainment. Most went to Liverpool and other British
cities on his return, seeking groups to record and also
singing himself on radio and TV and promoting one-night
stands.

“"But | really came back to produce records and not to
sing," he continued. "It took me 18 months to find the
group. | was on tour with the Everly Brothers and Little
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Richard, and while we were in Newcastle someone
suggested | should go along to the Club A Go-Go and see
the group playing there. | went along, and it made the trip
back from South Africa all worthwhile because they were
really fantastic. They were the Animals, and they were
doing ‘House Of The Rising Sun’ as | walked into the
club."”

Most followed his instant reaction instinct, and made
arrangements with the group’s manager to bring them
down to London. He recorded them on a number called
“Baby Let Me Take You Home,” and it made the Top 20.
Most negotiated its release with Derek Everett, at that
time a label manager at EMI who shared his faith in the
Animals and also saw a lot of potential in the young
producer singing their praises, and that deal began Mosr's
long and fruitful association with EML.

A month after the release of that initial single, he
managed to get the Animals into a London studio again
for three hours while they were travelling from Liverpool
to Southampton, where they were due to appear with
Chuck Berry. During the course of the three hours, he
recorded their first album and their second single, the
huge-selling ““House Of The Rising Sun.”” Most decided to
form his.own production company on the strength of the
Animal’s success, and named it Rak.

“It was just a production company at that time, and
didn’t become an actual record label until 1970. | picked
on Rak as a name because 1'd always wanted to put racks
into record stores as long as 10 years before that time. |
just dropped the c out of it.”

Most produced a couple of singles with the Mashville
Teens next, and then got involved with Herman's Hermits
through a postcard sent to him showing them standing
outside the Midland Hotel in Manchester. It was shortly
after the assassination of President John F. Kennedy, and
Most thought that Herman, alias Peter Noone, looked like
a younger edition of the late President.

*1 brought them down to London, and we went into
the studio, but nothing really happened. That was because
we were using their material, and they weren't writers. 5o
| had to find material for them, and they went to No. 1
within two weeks with ‘I’m Into Something Good " .

The success story of Herman's Hermits also
substantiates another part of Most'’s credo with regard to
the music business. He sees the latter as a dartboard, with
each section of the board representing an area of the
business where people will buy records.

“When you look at a group or an artist, you’ve got to
say to yourself, 'Is there somebody else doing what they
or he are doing?' If so, you have to wait for the other
group or person to fall out of favour before you can fill
that spot. When | found Herman’s Hermits, it was just at
the time that Gerry and the Pacemakers were beginning to
fade, and the Hermits sort of replaced them.

“| suppose that they in turn have been replaced by the
Sweet, who are really today's Herman's Hermits. |If you
look at the charts over the last 20 years, you will find a
similar type of artist has made it over that period doing
the same thing with the same image. Today you see
groups like Slade, and you can say to yourself that was
like Joe Brown in 1960 or thereabouts, same sort of
working-class hero thing. It doesn't really change. You
just have to decide what is going to be successful, and
what the public will buy, and then find an act that fits
into that.”

Most had a somewhat uneven but bountiful business
association with Donovan. Musically it worked, but
personally they never seemed to get on to the same
wavelength.

"My early meeting with him was a bit strange.
Donovan was on a very flower thing, which was nice, but |
didn't really understand too much about it. Our first
meetings to see whether we could work together were
rather weird, but we got on all right for a while. We
worked very well together, and it was enjoyable, and yet
we didn't fit. Donovan was and is a very good writer. His
songs are the most important thing, so if you've got a
writer who's writing the hit songs for you, it saves you a
lot of work."

When he parted recording company with Donovan,
Most decided he would like to try recording a corporate
idea as opposed to an individual artist, and with the help
of John Cameron and Alexis Korner he created the CCS
band.

vvvvvv = oricanracioBiSioBrEams
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Sponsored by Rak Records

“That was something we didn't go out and find. We
manufactured it. | find some acts, and some find me.
Cozy Powell, for instance, was with Jeff Beck when | was
recording him, and he had done a lot of sessions for me
over the years. So when | decided to make a drum record
and a drum act, | used Cozy because he was very good and
he looked right,

“| found Mud in the Revolution Club here, and | found
Suzi Quatro in Detroit. On the other hand, a lot of the
acts come to see us, Arrows walked in one day to play us
some songs. | didn't like the songs, but | asked them to
listen to one | already had and said if they liked it, I'd
record them on it. That's how A Touch Too Much'
happened.”

Most is philosophical about acts who enjoy success
with him and then leave. There is no rancour and no
recriminations as far as he is concerned.

“l don't know why artists should need other people in
their careers, but they do. If they're not writers, they
need writers; if they're not producers, they need
producers, and if they can't promote themselves
successfully, then they need promotion people.

"What we try to do is offer all that. We find their
material, we make the records, we promote the records,
we promote their image, and if our contract runs out with
them and they decide to make arrangements with
somebody else, then that's fair enough. Unfortunately a
lot of them have fallen by the wayside after departing,
and | think it's because they haven't kept the combination
together, the combination of things that make success. |
was upset when Lulu went — not because she decided to
go — but because the first | knew about it was when | read
it in the papers.”

Most is an internationalist in his activities, and never
enters a studio with the idea of making a hit limited to the
UK alone. He made a quick impact across the Atlantic.

“I was very fortunate in that area. The American side
of our business came very early because the first records
we ever made went to No. 1 in America. | think the main
reason was that there was an English acceptance which
doesn’t happen so much today.

“It was at the time when the Beatles and the Liverpool
sound were making it, and everybody in America wanted
to buy English records, so it was easier. Today it's much
more competitive, and much more difficult to make the
American charts. What we've done is to concentrate more
on Europe because it's closer and it's got a better record
financial structure.

“The price of records in Europe is more expensive than
in the States, so our royalties are therefore higher, and as
production costs go up every day, we have to look for
markets where we can get a bigger return. In the States
there is such a massive return factor for the product that
the stores buy on sale-or-return. You can sell a million in
America, and find that you get 500,000 back which you
don't get paid for, and the losses on that cancel out the
500,000 you did sell, so you might as well have never
bothered. It's very difficult in America unless you get
albums to sell. That's where the big money is.”

Despite this concentration on markets on the European
mainland, Mest produces all his discs in the English
language only.

“We find that the public everywhere prefer the original
English lyric to someone trying to sing it in their own
language. Most of the records that are successful on the
Continent are not because of the lyrics but because of the
rhythmic sound, and language is not a barrier."”

Most values the assistance provided by EMI with its
overseas links in marketing his Rak product. He acted as
manager of the EMI A & R team for a while.

"The problem was that as soon as the EMI producers
and A & R people became successful, they were leaving
and becoming independent. EMI asked me if | would take
the job of looking at their A & R staff, and | felt another
problem was that you can't give people the ability to
produce records. They either have it or they don't, but
what you can do is give them more facilities. It seemed to
me that using the EMI studios at Abbey Road in 5t
John's Wood was too expensive to experiment in, so |
suggested they build a small studio at Manchester Square
where the producers are based. They could each have it
one day a week, and take in their new discoveries to see

whether they could make a record.” _
He is happy and appreciative of his EMI connection,

and cites this as the reason why the association has lasted
50 long.

“The thing | like about EMI is that all the people |
have ever dealt with there are gentlemen, which is
important. They are respectful and very much into what
I'm doing, and this is good because in the record business
there are a lot of people who are not so gentlemanly.

“The international success of Rak and EMI has really
impressed me. We had a problem at one time where we
weren't getting our music to as many people as we'd like,
but now it's beginning to open up. Rak is now very
important in Australia as well as Germany, Holland and
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Belgium, and this is something EMI has really got on. I'm
pleased about it because it's great for the artist to sell
records internationally and get the opportunity to tour in
the various countries.”

Most finds locating a good song material is far from
casy. Rak Publishing has about 10 writers under contract.

“There's a world shortage of good songwriters, and
they are very difficult to find. They don't always know
they are good songwriters because the first song you write
Is never any good. It takes years. You have to get all the
rubbish out before you find the good ones, and you have
to stick with writers for long periods of time to develop
them into successful writers. Songs are the lifeline of this
business, and it seems a shame that major publishing
companies don't spend the time with writers that they
should, and have become accountants and money lenders
instead of music business people.”

He disclaims any particular influences in his record
prﬁducing, saying that his roots lie in the earliest rock ‘n’
roll.

“l don’t think any other producers influenced me
because producers weren't known on those early rock ‘n’
roll records. They were just records, and you didn't say
that was produced by so-and-so or played by so-and-so. It
was just a great record, and it was the feel of the music
that | liked. Rock 'n’ roll doesn’t change much at all any
more than human bodies do when the clothes are off.

“I want the world to need our records. The British
record industry has now had 10 years of respect in the
world after being just a joke. | want us to retain that
respect by giving the world something it wants. I'm still
learning how much | don't know with every record |
make. You develop with each recording, you learn a little
bit more.

“I imagine in 10 years' time there will be a lot of very
good record people because the business now is reaching
younger and younger ages. | understand that we sell a lot
of our records to seven and eight-year-old children. In the
past they would be buying nursery rhymes, but now they
buy Suzi Juatro or the Sweer or something like that. This
is really something else because in another 10 years they
are going to have a lot of knowledge about the record
business and music in general. That's when there will be
an_inﬂu:n: of good people, and that's the time when | shall
quit.”

MAM Agency Ltd.

24-25 NEW BOND ST., LONDON W1, ENGLAND

CONGRATULATIONS

Here’s wishing you continued
success for the next

23 years

Worild Wide Sole Agents to:-
SUZI QUATRO, HOT CHOCOLATE, ARROWS

TEL: O1-629 9255
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(ongratulations tocVickiec: 7Vost
6& °RAK from “EMI “Belgium.

“We are proud of and grateful for our
ten year association.

EMI “Belgium, 65 Rue De LaClinique, 1070 Brussels, Belgium.

\

/
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MAUREEN REYNOLDS has been with Rak Records
since she left school six years ago. She has the difficult
position of being receptionist, as you all know a delicate
position to hold in the music business. She is also of great
assistance to everyone at RAK.

MAUREEN REYNOLDS
Receptionist/telephonist

SONJA HARDIE is Mickie Most's secretary, and
knowledgeable and competent in all aspects of the Rak
operation, as befits the ideal secretary.

She was born in Australia, where she worked in the
wholesale sector of EMI's organisation. She came to
England nearly five years ago, first working as Terry
Waiker's secretary during his time as an EMI label
manager. Then she moved to the accounts office of the
HMV store in Oxford Street before joining Rak 18
months ago in response to an invitation from Mickie Most,
whom she met during her EMI service.,

She says she has no plans for returning home because
“I enjoy my job too much.”

BRENDA BOOKER looks after the Rak Publishing
operation in terms of contracts, copyright matters and
royalty percentages — ''the somewhat tedious but
essential jobs that are the backbone of the business," as
Ronnie Maddison defined it.

Brenda served a long spell with Carlin Music, and
formed a publishing company with singer-songwriter
Kenny Lynch called Specs Music which she still runs.

BRENDA BROOKER

SONJA HARDIE

Well Done WHictie

Stig Anderson
Sweden Music A.B

You're Scandinavian Publisher

Secretary/P.A. to Mickie Most

= == §
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DAVE MOST is the brother of the Rak chief, and
universally acknowledged and admired as one of the most
effective and successful promotion men in the U.K. music
business. It was typical that on each of the three visits to
the Rak offices to prepare this supplement, he was out
grafting.

He began his music industry career at Carlin Music,
where he played a major role in establishing the Tamla
Motown catalogue as a potent force in the U.K. market,
and was also in on the ground floor of other success
stories such as Herb Alpert and the A & M label and ABC
Dunhill as well as breaking acts such as Arrival and Amen
Corner. He is the acme of promotion men in that he
knows wrtually everybody who in turn know and like
him, and he is sustained by boundless resources of
dynamic energy and enthusiasm.

TERRYWALKER s responsible for general promotion at
Rak outside the Radio 1 and Top Of The Pops T.V. areas,
which are handled by Dave Most. He maintains regular
contact with the top thousand record retailers in the U.K.
as well as hundreds of discos, campus social secretaries,
clubs, and local radio and T.V. stations throughout the
country, and arranges European liaison for Rak acts
travelling abroad in close co-operation with his wife,
Hilary Walker, who is EMI International’s artist
promotion manager.

Walker came into the music business in 1968 after a
varied career, which included trawler fishing in Icelandic
waters and night club management in Spain. He joined
EMI in 1968 as a sales representative, covering west and
south-west London for a year before moving into the
Manchester Square headquarters as a label manager
working on the Parlophone, Columbia, Regal Zonophone
catalogues and third party product, including Rak when it
was initially formed.

He set up EMI's Special Promotion Department, a
three-man team concentrating on universities, colleges,
local radio and T.V. stations, clubs, discos and
newspapers, and touring with EMI acts through the
provinces to liaise personally with the contact list. Walker
joined Rak in his present capacity just over two years ago.

RONNIEMADDISON has known Mickie Most since the
age of six — “the age of remembrance’ — when they went
to school together. A cost accountant by training,
Maddison has been a director of Rak Records for the past
five years, and is the administrator of Rak Publishing.

“I'm basically a link between Mickie and people in the
non-music professions,” he explained. 'l was part of that
marvellous nightmare in the Oxford Street office before
we moved here to Charles Street. We were all in one
modest-sized room then. Mickie was in one corner talking
to the world by telephone, Dave Most was plugging and
promoting like mad in another corner on his telephone,
Peter Grant was booking the Rak Management acts by
telephone in his corner, and | was trying to concentrate
on the books in the middle of it all.”

RAK Publishing has about 1,000 active copyrights

under its belt now, and its associations with writers begins.

with songwriters of the year Nicky Chinn and Mike
Chapman (the Chinnichap) Errol Brown and Tony Wilson
(Hot Chocolate), Steve Harley (Cockney Rebel), Alexis
Korner, John Cameron, Phil Dennys, Ronnie Scott, Julie
Felix, Barclay James Harvest writers, and of course Suzi
Chuatro.,

“It's been healthy since its inception four years ago,”
declared Maddison. ''Everyone recognises that publishing
success is not immediately followed by a cash flow, which
can take years to come in. But the foundations for Rak
Publishing had already been well laid, and it's now
astronomically successful in financial terms."

Rak copyrights are particularly strong in Germany and
the U.K., and Australia, Italy, Brazil, Japan and Holland
are opening up well. Apart from the obvious success area
represented by Rak acts, the publishing wing picks up on
cover jobs from time to time.

“Hot Chocolate had a big U.K. hit with ‘Brother Louis’
which was also a modest hit far them in Europe, but the
song was a phenomenal seller in the States via the cover
version by the Stories. Similarly, *You Could Have Been A
Lady’ was a top ten hit in America through the version by
April Wine,™

RAK 6

JOHN LEWIS is the group accountant for the Rak
organisation. He trained and qualified as a chartered
accountant in the City of London business world — the
U.K. equivalent of Wall Street — but got restless in that
ultra-conventional atmosphere.

“1 was bored in the City, and signed on with an
accountancy agency to find another job," said Lewis. "I
went to no less than 21 interviews before | saw Mickie
Most, and the agency had begun asking me just what was |
looking for. I've found it here at Rak."

Lewis handles all financial aspects of the Rak

organisation “from the petty cash to money for deals,”
and sits in on negotiations for the latter. He's also getting
overseas negotiation assignments, with two recent trips to
Germany and one to Brazil in the offing. Apart from his
financial knowledge and expertise, he pinpoints another
reason for these jetting expeditions.

“I'm the only one at Rak who actually enjoys flying!"

JOHN LEWIS

Accountant

O
*

% (C

& GONGRATULATIONS _ €S-

10

MICKIE MOST

Producer-Hitmaker-Executive Extroordinare

A REMARKABLE COMBINATION OF TALENT FOR ONE MAN TO POSSESS

AND CONGRATULATIONS TO

DAVID& RONNIE

His left and right hands

We wish youall continued success

RAK.Superstars feature on KTEL records worldwide.
*SUZIE QUATRO-HOT CHOCOLATE-MUD-CCS~+

KTQI Infernational encLAND - CANADA - USA - HOLLAND - GERMANY - AUSTRALIA - NEW ZEALAND- EIRE - JAPAN

13
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Around the world...

ARGENTINA EMI-ODEON SA.LC,
BOLIVIA DISCOLANDIA-DUERI'Y CIA LTDA,

BRAZIL INDUSTRIAS ELETRICAS E MUSICAIS FABRICA ODEON SA,
CENTRAL AMERICA, NICARAGUA SONIDO INDUSTRIAL SA,
CHILE INDUSTRIAS ELECTRICAS Y MUSICALES ODEON SA,

COLOMBIA DISCOS CBS SA,
DOMINICAN REPUBLIC JULIO TONOS C. por A.
ECUADOR INDUSTRIA FONOGRAFICA ECUATORIANAS A,
EIRE EMI (IRELAND) LIMITED,
GREECE EMI LAMBROPOULOS BROS. LTD. (EMIAL),
HONG KONG EMI (HONG KONG) LTD,
INDIA THE GRAMOPHONE COMPANY OF INDIA LIMITED,
KENYA SAPRA LIMITED,
MALAYSIA EMI (MALAYSIA) SDN. BHD,
MEXICO DISCOS CAPITOL DE MEXICO,SA.DECV,
NIGERIA EMI (NIGERIA) LIMITED,
PAKISTAN EMI (PAKISTAN) LTD,
PERU INDUSTRIAS ELECTRICAS Y MUSICALES PERUANAS SA,
PHILIPPINES DYNA PRODUCTS INC.
PORTUGAL VALENTIM DE CARVALHO COMERCIO E INDUSTRIASARL,
SINGAPORE EMI (SINGAPORE) PTE. LTD.
THAILAND EMI (THAILAND) LTD.
URUGUAY PALACIO DE LA MUSICA,
VENEZUELA CORPORACION LOS RUICES SA,

EMI and EMls associates think‘
you are‘the most’ Mickie!!

All our best wishes.

EMI LIMITED - LONDON - ENGLAND

| e s Al |laado e am e e e ke P N .y
international leaders in music. electronics and leisure
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TERRY WALKER
Manager Field Promotion and Public Relations

RONNIE MADDISON
Greneral Manager Rak Publishing Ltd., Director Rak Records Ltd.

RAK
MICKIE MOST &

OUR
CGHGFATULHT 1ONS ON Y

10 YEAR ACHIEVEMEN®

T
JusT KEEP GIVING ys THA

HIT MATERIAL:

tdl
te DEY {SA] {Pt‘f} L i
FranGP 0. BOX 10013

JohannesburS

DAVE MOST

CHINNICHAP

THE CHINNICHAP subsidiary of Rak Publishing was
formed in the summer of 1971, and has blossomed into
one of the most successful arms of the organisation. It
publishes the songs written by Nicky Chinn and Mike
Chapman, who have built an impressive track record of
consecutive hits.

“I started writing with Mike in June 1970," Chinn said,
“and by the end of that year, we were wondering if we
were ever going to get off the ground.

“The association with Mickie Most came about by
chance more than anything. | met him for about one
minute at a reception, and told Mike about it afterwards.
We were both convinced that there wasn’t anybody better
in the business for us to get involved with, and decided to
try to get to see him.

“I rang him up at his home, literally trembling at my
audacity in doing such a thing after meeting him for one
minute at a reception and wondering how he would react.
| explained very hesitantly how | had met him as there
was no reason for him to remember, and said that Mike
and | thought we had some songs which might interest
him. All he said was would 11.30 tomorrow suit us.

"“We were flabbergasted. We played him all our songs
except one, and he said they were all rubbish, apart from
one called ‘Funny Funny’ which he reckoned had a
chance. The one song we hadn't played was one that even
Mike and | weren't very keen on, and we were in two
minds as to whether to play it at all. We did, and Mickie
asked us to stop it about halfway through the first chorus.
We thought he was going to say that was rubbish as well,
but he didn’t. He said it was a smash."

The song was “Tom Tom Turnaround”, which was a
huge hit for New World, and that one half-chorus
convinced Most that the Chinn-Chapman team had what it
takes to write hits., “Funny Funny”, the other song he
liked, became a hit for Sweet, and Most flipped again
when he heard “Coco” which the duo had penned for the
same group.

"“He asked us at that stage what were we going to do
about publishing, and we said we'd like to go with him.
We also said we wanted our own company, which we
thought was a bit of a cheek at that time, but he said that
was no problem. We chose the name of Chinnichap so that
everybody would know it was us, and the contract was
signed in July 1971,

“The relationship has been very fruitful and enjoyable
from our point of view. Mickie has one of the finest sets
of ears in the world, and the encouragement and guidance
he has given us has been phenomenal. He's never devoted
50 much time to anybody else by his own admission, and
we appreciate it, to say the least.

""He got us into production seriously about 18 months
ago, and it's been good with Suzi Quatro and Mud.
There's such a good creative atmosphere at Rak, and we
all sort of feed off each other in this respect. Mickie's
brother Dave is the best promotion man I've ever met
anywhere. He's broken records for us which | didn't rate
much myself. Dave heard ‘Coco’ before Mickie did,
and pestered us to join Rak until we did."

CHINNICHAP HITS

Sweer: “Funny Funny”; “Coco”™; “Alexander Graham
Bell”’; “Poppa Joe™; “Little Willie"; “Wigwam Bam'';
“Blockbuster”’; “Hellraiser’; “Ballroom Blitz":
“Teenage Rampage'’; ““The Six Teens".

New World: “Tom Tom Turnaround”: “Kara Kara”;
""Sister Jane"'.

Suzi Quatro; “Can The Can”; 48 Crash”: “Daytona
Demon"’; “Devil Gate Drive”; ' Too Big".

Mud: "Crazy”; "Hypnosis”; “Dyna-mite”; “Tiger Feet”;
“The Cat Crept In"": “Rocket’".

Arrows: A Touch Too Much”.

WWW amerieanradiohisterr=-aauas
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MICKIE ! You’re

of thebusiness. o

WimLandman
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Here's to the next 10 years of
accelerating success.

Universal Songs ~Holland B.V.
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Tim Visterin
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AUDIO INTERNATIONAL RECORDING STUDIOS LIMITED
18 Rodmarton Street London W1H 3FW

Telephone 01-486 6466

“Rapping about RAK

RAPPING ABOUT RAK — BOVEMA

IN HOLLAND the success story of Mickie Most started
more than 10 years ago with the phenomenal success of
the Animals with “The House Of The Rising Sun.” The
single was No. 1 for many weeks in the Dutch charts.
Other smash hits by the Animals that followed were
“Bring It On Home To Me,” “We Have Got To Get Out
Of This Place” and “It's My Life.”

Another biggy scoring heavily for Mickie Most in
Holland was Herman's Hermits with “No Milk Today"
and “Dandy.” “No Milk"” went straight to No.1 and
stayed in the charts for five months. Another historical
release, still getting a lot of attention, is the original Jeff
Beck version of “Hi Ho Silver Lining.”

For two years now artists appearing under the Rak
label have been released in Holland with considerable
success. However, since the past half-year it is no secret
that all Rak releases entered the Dutch charts.

Suzi Quatro was very successful, and hit our charts
with ““Can The Can,” 48 Crash” and “Devil Gate Drive.”"
Cozy Powell had a top five single hit in Holland with
"“Dance With The Devil” and “Emma" by Hot Chocolate
climbed to No. 3.

At the beginning of this year an unknown group called
Mud appeared on TV in Holland. The reactions were
incredible. In just three weeks their single “Dyna-mite”
climbed to No. 1, stayed No. 1 for six weeks, and scored
gold in Holland for more than 100,000 copies. Their
follow-up “Tigerfeet” stayed No. 1 for five weeks and
other smash hits by Mud in Holland were “"The Cat Crept
In” and *“Rocket,” which both climbed to a No. 2
position. Not since the Beatles has such a success
happened.

Never before has a foreign label been so successful on
singles in Holland. Mice examples are that in May there
were three Mud singles in the Dutch charts, and as a
demonstration of the power of the label, there were four
Rak singles in the Top Ten charts in March in the shape of
“Dyna-mite,” “Tigerfeet,” “Dance With The Devil” and
“Devil Gate Drive.”

The Rak label is marketed and distributed in Holland by
us, EMI Bovema. Mickie Most is a real genius in finding
songs, talent and record production. He has that rare,
incredible ability to create hit recordings and hit artists.
We are sure he will keep up the good work for many years
to come.

www americanradiohistorv com
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Congratulations

MICKIE

For 10 Years Of Success In Record & Music Business.
Thanks For A Fantastic And Super-Successful

Co-Operation In Germany.

Johann Michel

@MELODIE DER WELT
Germany

2ND ALBUM FROM SUZI QUATRO.
MUD’S FIRST ALBUM ON RAK. THE LAST SOLD % MILLION

STRAIGHT TO No. 12 IN THE FIRST 3 DAYS OF RELEASE! THIS WILL SURELY TOP THE MILLION MARK

(REC. No. SRAK 508) (REC. No.SRAK 509)

—
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| e "“ \\ Herman's Hermits, The Animals, Yardbirds, Jeff Beck,
P/ w:f{-;:f \ Lulu, Seekers, Freddie & The Dreamers, Cozy Powell,
| B/ @Al |\ N Julie Felix, Hot Chocolate, C.CS., New World, all had
P \ one thing In commaon-

MICKIE MOST-the adynamic independent producer
1 wholaunched his own label, RAK in 1970, Since
VLo L then, and many gold alloums Iater, Including our
' R ' own platinum contribution for Suzi Quatro, the growth

!| jfh\ of RAK has lbeen staggering, guided by

| : \ MICKIE MOST.
| A 1 ....:-:'_._ "'-I I 1
| v {
| i A st
". , _5 ; \ E.M.I. (Aust.) since 1963 has
i \;;@“ [:’ \Y given Australia Mickie Most
| %u | \) and RAK records.
.. = s J,lf.-: ]l!\\?".
|
I
A
L.
1_}:\“ MML
g ) Costle Music (Aust) ACTOne International
(R \“&; since 1970 has since 1973 has given Australia,
\ given Australia, RAK artistes.
RAK publishing.
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Philip P Roberge Associates Inc.

MICKIE MOST

&
RAK Records

C.C.5.

1€ DUNRAVEN STREET, MAYFAIR, LONDON, WIY 3FE
SUITE OF, 21| EAST 35TH STREET, NEW YORK CITY, NEW YORK 10016.

PROUDLY CONGRATULATES BRITAIN'S NO.1 TEAM

Thank You from our RAK Artists

DUSTER BENNETT

Thank You from our RAR Affiliates

ALEXIS KORNER MUSIC  C.C.S. MUSIC  THUD MUSIC

TEL: Oi-4989 Q&6 7I.

DAVID MOST

&
RAK Publishing

CABLE: TOMTOM
TEL: (212) 686 0988

ALAN KEEN, general manager of Radio Luxembourg
(London) Ltd., writes:

British music has always been a valuable export, and
Mickie Most has undoubtedly been ohe of this country's
main contributors. His creative talent, enthusiasm, drive
and ability to find and launch new talent has enabled
Great Britain to remain a leading international force over
the years.

| was recently reminded of the 10th anniversary of the
association between Rak Records and EMI Records, and
looking back over this period, | believe so many artists
should be grateful to have been given the opportunity to
work under his guidance. From 1964, his talent as a
producer established household names such as The
Animals, Herman's Hermits, Lulu, Donovan, Jeff Beck
and The Yardbirds. At one period he also produced Nancy

Sinatra

Later in his career he introduced the public to Hot
Chocolate, CCS, Peter Noone as a solo artist, Julie Felix,
New World, John Paul Jones, followed by Cozy Powell,

Suzi Quatro, Kenny and The Arrows.

| recently attended, as a guest, an Annual Awards
Presentation Luncheon, and one of the speakers, when
referring to 208, jokingly suggested that the Station
should be renamed “Radio Rak.” The remark certainly
acknowledged the amount of air-time given to Rak
Records by Radio Luxembourg's British Service but, at
the same time recognised that the Station’s format was
directed towards a policy of presenting hit or potential hit
records, and for these reasons Rak Records were regularly
featured in our programmes.

Mickie has been a consistent contributor to Radio
Luxembourg's Top 30, and throughout the years, his
product has regularly been included in the best selling
charts of most territories of the world. His consistency
proves to be quite amazing, and his uncanny ability to
spot the commerciality of copyrights or artists, even in
demo form, has been his formula for success.

It is true to say that without the professional
promotion men in the business, very few records would
achieve the highest positions. Dave Most is acknowledged
to be one of the very best promotion men in this country.

Without his involvement, Rak Records would have been
confronted with a far more difficult challenge. During my
own career in the world of radio and the music industry, |
have never once failed to respect the enthusiasm projected
by Dave Most on the majority of copyrights from either
Rak Records or Rak Publishing.

Radio Luxembourg are currently producing a special
programme to be entitled “Most Brothers Make Music,”
which is scheduled to be broadcast within the next couple
of weeks. 208 will be highlighting Mickie and Dave
throughout the programme, and will be presenting the
story behind their shared success. This feature is to be
presented to our listeners throughout Europe as an
acknowledgement of their contribution in maintaining the
lead held by the music from Great Britain throughout the
world.

May their next 10 years be as successful as their last.

HOT CHOCOLATE

= g = ; .y
www americanradiohistorv com
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MICKIE MOST is a dynamic, purposive and independent
man. He hates any sort of fixation or even limitation. His
wife is of the same nature and character, and (mostly)
they have no children. He loves wideness and the blue sky
over twisting roads. How do | know? Mickie Most drives a
Porsche, and Porsche-drivers are of this kind. Joking
apart!

For me, Mickie Most is the personality of international
music life that is surrounded by a merely magic splendour.
Like no other producer he succeeded — without putting
himself forward or decking himself with borrowed plumes
— in stepping in a line with his interpreters. Wherever in
Europe — be that in Paris, Barcelona, Milan, Cologne or
Munich, Amsterdam or Copenhagen — one may ask that
famous man in the street for “"No Milk Today"™, or “Can
The Can”, “48 Crash”, “"House Of The Rising Sun’’, “I'm
A Tiger”, “Tom Tom Turnaround”, “Tiger Feet” and
“Devil Gate Drive”, he will not only be able to tell you
who are the interpreters of those titles but he will no
doubt also inform you that there is one man behind all
this success: Mickie Most. This indeed is incredible. In
case you asked that same man who “made"” T. Rex, Pink
Floyd, Deep Purple, Garry Glitter, Alice Cooper, T, Jones
or Englebert, I'm sure he would not know a reply. Maybe
he knew that it was George Martin who, in the early
sixties, pushed one group forward to the light of success —
The Beatles.

| have no idea how many recordings Mickie Most
actually did release in the course of time, and | feel the
number does not matter at all. What does matter is that
there is no production which had been made under his
influence, not even a single one, about which one would
say: well, not too bad. Although there are some of those
inevitable flops they still are so that we have to state: they
were worth the attempt to be made. That they did not
come to the top was certainly not due to the musical
substance of the recording but to the quality of titles,

The success of Swzi Quatro achieved throughout
Europe is practically unique. Within an extremely short
time this group managed to enter the charts with “Can
The Can”. In Germany, ““Can The Can'’ in some cases was
still in the charts when ‘48 Crash” and “Daytona
Demon’’ already made their way to the top.

It will not be possible to plumb the secret of their
success entirely, but after having seen Mickie Most and the
group work and talk together, one will at least know a
good part. That the group and, above all, their inimitable

lead-singer were received so remarkably well in Germany
was, to a major degree, due to the fact that they created a
rock-style which — for German fans — is uncomplicated
and easy to catch and was, therefore, frequently copied
but practically never reached in this country.

The interest roused by this group will also become’

obvious by the story — invented by an American magazine
— of a sexual transformation of Suzi Quatro ("Before
long, I'll be a guy”) which was to be read on the front
page of quite a few German boulevard papers. During the
forthcoming tour of Suzi Quatro through this country |
intend to find out what is true about these rumours. | do
hope I'll manage and that not only a few left hands will be
landed in my direction!

In October 1974 the group will receive four silver discs
for 350,000 copies sold of *“Can The Can®, 320,000
copies sold of “48 Crash’™, 275,000 copies sold of
“Daytona Demon” and 275,000 copies sold of "Devil
Gate Drive” from their German recording company. Apart
from that, a gold disc will be presented to them for the
album "Suzi Quatro.”" Mickie Most, the President, will be
awarded with the famous “Golden Dog" for 1.3 million
copies of Suzi Quatro’s singles sold in this country. Only
ten of them were conferred within 20 years, among those
honoured this way are George Harrison, Deep Purple and
Salvatore Adamo.

It would be unfair to speak of Suzi Quatro exclusively
and to forget completely about Mud, Cozy Powell, Hot
Chocolate, the Arrows and all the others. Even though no
longer active — or not so very active by now — the
Animals, Jeff Beck, or Lulu still belong to the most
popular interpreters in this country.

Personally, | should not miss this opportunity to
mention my favourite formation, CCS. | feel very sorry
that we failed so far to bring this group into the famous
orbit of success, Nevertheless, | do believe we shall
succeed in doing so one day. Approximately 170,000
singles and 35,000 LPs sold are not sheer muck, but there
seems to be far more potential in this formation yet.

We here on the old Continent do not only think much
of Mickie Most as an outstanding producer, we also know
him as the smart President of his RAK-Records
organisation who, sometimes, can be a damn hard
counterpart, but will never leave aside the rules of fair
play. So, a typical Porsche-driver after all? Yes, there is no

doubt about this.
Wilfried Jung

RAK 17

Ten years ago in France the juke boxes in all the bistros
were putting out the standard mixture of French songs
and U.K, hits almost unrecognisable in their French
language versions by local artists. Perhaps the most

'noticeable exception was the original version hit that was

to launch a long chain of Mickie Most hits in France. The
song was “House Of The Rising Sun”, the group: the
Animals,

Soon after Lulu broke through with her Eurovision
appearance and Herman's Hermits scored a huge success
with “No Milk Today”. Produced by Mickie Most, Jeff
Beck was to become one of France's most consistently
popular performers.

In the early 70’s CCS hit with “Whole Lotta Love” and
in 1973 came the biggest of them all, Suzi Quatro’s “Can
The Can”, France's best selling U.K.fU.S. single of the
year; in the same year Mud and Hot Chocolate broke,
with Crazy Tango and Brother Louis respectively, but it
was really Suzi Quatro’s year, with “'48 Crash” joining
“Can The Can” in the charts immediately on release.
“Daytona Demon™, “Devil Gate Drive” and “Too Big"
have followed the same dazzling career, giving Suzi and
Mickie Most sales of over a million here in the year
1973—-74.

Currently starting their French careers are Arrows and
Cozy Powell, both heavily played throughout the summer.

Things are looking good for Mickie Most for the
coming decade.
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recording studios limited
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willesden london nwi10
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We have had the honour to be involved as agents to several
of Mickie Most’s record stars for over ten years, amongst
them Lulu, Suzi Quatro, Hot Chocolate, Mud and Arrows.
Most of these artists were unknown before they joined
Rak but all became world-wide names.

Mickie differs from other record producers in that he is
not only creative but most aware of the commercial
requirements of our business. He can fix and keep to
record release dates months in advance, which enables us
as agents to lay on maximum promotion, particularly
television dates. Not satisfied with just making their
records, Mickie is never too busy to personally get
involved in his artists’ performances, from producing their
acts, designing their clothes, supervising sound balance on
television and to flying anywhere in the world at the
shortest notice, should his artists require his help.

As a record producer Mickie is the nearest thing to a
genius | have ever met. He can hear someone hum a tune
without any accompaniment and make an immediate
decision whether it has hit potential, and, what is more,
he is right in practically every case. In the studio he is
painstaking until he is 100% satisfied with the resulting
product, however long it takes or however many times he
has to re-record. No wonder that with 90% of his records
being hits | would blindly represent any artist he records
and offers to me. Add to that the fact that Mickie is
reachable day and night, enthusiastic, and a true friend, |
know of no other record producer that |, as an agent,
would rather work with. Here is to Mickie Most and Rak
and may they have continued success for the next
twenty-five years and | hope that we shall still be
involved.

Dick Katz

Director
M.AM. (Agency) Ltd.
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TOSHIBA-EMI LIMITED

2-17, AKASAKA 2-CHOME, MINATO-KU, TOKYO, JAPAN

TOSHIBA MUSIC PUBLISHING CO. LTD.
4-15, AKASAKA 5-CHOME, MINATO-KU, TOKYO, JAPAN

RAPPING ABOUT RAK — TOSHIBA-EMI

THE PRODUCTIONS by Mickie Most had been
introduced in Japan on Odeon, Apple, Columbia and
other labels through which the performers such as
Donovan, Herman's Hermits, Jeff Beck and Mary Hopkin
were popularised and spoken about among the Japanese
pop fans. The introduction of the British pops by Mickie
influenced the pop field of Japan greatly ever since.

The Rak label was launched in 1970 in Japan, but it is
on Odeon and distributed by Toshiba (Toshiba-EMI at
present). On th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>