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Radio Playlists Are
Undergoing Changes

‘0" Jukeboxes
MOA Highlight

By ANNE DUSTOMN

CHICAGO-Th¢ move 1o guad-
raphonic jukeboxes, and more solid
state circuntry were outstanding
trends noted at the Musie Opertors
of Amernca Exhibit here Nov, 1-3.

According to Paul Huebsch, gen-
ernl sules manager, Rowe-AMI, the
introduction of quad into jukeboxes
15 “an effort to inject new life into the
phono business.”

Seecburg showcased a umt, the
First Edition, with what it calls its
own “SOST matnx type ol system,
Both Rowe and Rock-Ola offered
optional models, Rock-Cla has die-
veloped an enhanced slereo system
which uses a decoder 1o break down
stereo signals and reproduce them in

g shion which FIVES the effect of

quad, The Rowe system is report-
edly tied in with a4 matnx system.
(The three lirms’ entry into the guad
market was exclusively reported in
the July 20, 1974 issue of Billboard. )
According to a Rock-Ola execu-
fContinued on pege £6)

By CLAUDE HALL

LOS ANGELES—Some tight Top
40 radio plavhists, those perenmual
basttons of defense ugainst which
everv record company must pit their
strength, may be gomng through
some rather ||1l|.r~.-tm~' throes s
sthly death throes during the next
few weeks

In one case, a Top 40 program di-
rector has virtually thrown his play-
15t out the door, At another stiabon,
nitably KLIF-AM 1n Dallas, the
prnl:;m'm director has chopped the
playvlist down to between 15 and 22
records, Either move has never been
satistactory for Top 40 radie stations
in the past,

Of course, many radio stations no
longer put a number on the records
on their hist, meammg, more or less,
that cach record is even-rated, so
the npim] Tn|'r 40 hist 1s no longer
tvpical in any way.

It was Danny Williams, program
director of WKY-AM in Oklahoma
City. who unlocked his playlist
tongue in cheek, he says that he now
has 200 records on his list, “How're
vou going (o win being o Top 40 sta-
tion? "||md Just :u.mnd like every-
body else. In Dallas, there are nine

( Coniinted on page 23)

Sheet Music Income Soars

New Record Gross Of $170 Mil Projected For 1974

By IS HOROWITZ

NEW YORK —The print music |ndu-lr~. will reap a record gross of some 5170 million in 1974, The prcdwiiun 15
11L|,...,.;.j ﬂﬂ q current annual srowih pattern of at least 10 percent u'n:r[ 15 ‘.|:.1r-1|.1t il af 5152984000, Latter II"lIrL' ilso i
record. has just become known through an industry-wide survey conducted by four music publisher associations,

Vidisk Goliaths
Starting To Stir

By STEPHEN TRAIMAN

NEW YORK-—-Although wideo-
disk activity may be all quiet on the
surface, key behind-the-scenes
cvenls in recent weeks are bringing
the recording industry closer to the
action.

¢ RCA recording star Dawvid

Bowie is the first "name”™ subject of

an  experimental SelectaVision
videodisk being used o showcase
the firm's capacitance player now in
the laboratory, with other major
stars on the label possible future
subjects,

e MCA Disco-Vision will soon
name a key executive with responsi-
hility for programming of software
for the joint Philips/MCA opucal
videodisk plaver. with MCA record-
Ing stars |i|-;|:|". o be among the first

“synergistic” subjects lor the ex-
P mu.i[rlLr software library.
fCantinted on page i)

Videotapes Promoting Acts
In European Discotheques

The 1973 gross marks an 182 per-
cent increase over the previous
vear's tally of $129. 101,000 in sales
of pj'||31:;|_i music. The gains reflec
equally impressive rises in the sales
of musical instruments, and moves
by publishers to widen their market
via racks and other outlets in recent
YEars,

Previous annual |'!-ri|1l sales in-
creases have been in the area of 8
|.1L'F'..'L'IH

Fhe sharp upward momentum of

the print market in 1973 caught even
some ol the most knowledgeable in-
dustry prognosticators by surprise.
An estimate carlier this vear, when
statistics were still being assembled,
predicted a gross of 214t milhon
{ Billboard, March 23). The 1973 sur-
vey figure exceeds that bullish esti-
male by Y percent.

'he ongoing statistical survey on
print sales was initiated two years
ago by Leonard Feist, executive vice
prmuh_nl of the Nauonal Music
Publishers Assn. Cooperating with
MNMPA are the Church Music Pub-
lishers Assn., the International Gos-

{ Continned on page 1)

Davis Discloses
Line To Distribs

CHICAGO-A summit meeling
hetween Clive Davis and représent-
atives of Bell Records” independent
distributors was held here this past
weekend to discuss new market di-
rections for Bell and w present label
product.

Invited to the get-topether were
the heads al aver 20 ||1T|.h:|':-=:ml|:|1ln
currently handling Bell product
throughout the LU,

While exact details of the meeting
were unavailable at press time, In's
understood the meeting was called
o allow the distnbutors and Davis
lo get hetter acquainted and to in-
form the indies as to the musical
stance Bell will be taking in the mar-
kel

There has been consistent Lalk
that Bell, under Davis® direcuon,
will become primarily an FM on-
ented company and that the label’s

{(Continued an page 1))

ShowcaseMusic
On ABC Football

By JOHN SIPPEL
LOS ANGELES—Producer Don

By NAT FREEDLAND

LOS ANGELES—Artsts in Con-
tinental Europe are being promoted
at a reported 70 major discotheques
in nine countries by a firm called
Videoshow which prepares 60-min-

ule videotape programs and rents
them o the discos,

The firm assembles the programs
from promotional films provided by
record companies.

Videoshow provides two hours of
program tapes cach week for s
chents, with at least 80 percent
brand new matenial on each ape.
Approximately 16 songs are
presented on each hour-long pro-
gram.

Client discotheques guarantee 1o

Ohlmeyer of ABC-TV's "-.Inndln-
night ]'lnmL time “NFL Football™
II'I.H-LJ[IHE muoreg Jﬂd mare mll'ﬁli.. It
his gnidcasts,

Ohlmeyer, since the start of the
1974 season, has been piping two of
the 19 mikes used during the tele-
casts directly to the house band
which each NFL team uses at s
home games,

Linlike college football, where the
huge over-100 piece bands play
march-type music, NFL team house

(Continued on page 10)

THE BEACH BOYS extend summer into fall with Friends/Smiley Smile,
a double-record treasure chest combining two of their finest albums—
released in 1967 and 1968 and repachaged now for those who missed
them and those whose copies are worn through (Brother/Reprise ZM5 2167).

[ Adwertisamant)

Yesterday, Tomorrow, NOW. Whenever you mention BRENDA LEE you're
talking country hits. Brenda's got a marveious new album filled with a

variety of selections including: “Rock On Baby," "Big Four Poster Bed,”
Never My Love” and eight others. Try Brenda Lee NOW! (MCA 431)

{ Advertisament) (Continued on page 14)

[ Advertisement ) -

“TT’LL SHINE WHEN IT SHINES”.

Sparkling new music from The Ozark Mountain Daredevils.

ON A&M RECORDS
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ApCie records
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Cap House Producers EXxit
Studios, Romance Artists

By BOB KIRSCH

LOS ANGELES-Capitol Records no
longer has staff producers working in the stu-
dio. Instead, its a&r stafl concentrates on artist
relations, artist development, dealing with
managers, agencies and promolers, going on
the road with artists and generally becoming
totally involved in the artist's career.

“The most dramatic changes took place
around the first of the year,” says Stu Yahm,
executive producer and director of artist devel-
opment, “when Al Coury became vice presi-
dent of promotion and a&r.

“Now the same person is involved in help-

ing to decide who comes to the label and how
that act will be promoted.”

Yahm feels the business began moving in its
current direction (the independent producer
as against the in-house man) in the mid-sixties
when FM radio reached mass popularity.
“There was a surge of talented artists who had

never been exposed via the media before,”
Yahm says.

New Midget Firm Creates
Mart Before Peddling Disks

*Touring became more important, and, as a
result, the actual performance of the artist. The
concept of a proup that can only make hit
records and not stand up to in-person or TV
exposure is now behind us. The artist must be
capable of being an act.

“So,” Yahm continues, “it no longer became
as necessary to have a stafl producer to match
with particular artists, because the kind of art-
i5ts I have been talking about are capable of
and generally want to find their own produc-
ers. It can’t be like the old days when a artist
was assigned a producer.”

Yahm says the Capitol goal now (as well as
with many other major companies) is to help
match the artist with a producer who knows
the artist and the kind of material he or she
wants to do. Mutual consent is the major factor
now,

With a new act, Yahm says it is likely that
the deal is not finalized until a producer is
agreed upon between the company and the

(Continued on page 29)

General News
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' Sound Mac hine Cl
Goes For Disco Acts |

By JIM MELANSON H

Pirates
Get CMA

NEW YORK -Label acts with established
discotheque followings are being booked into
the Sound Machine club here, starting with
Monty Rock I1I Sunday (10) and Gloria Gay-
nor Sunday (17).

The move, which comes at a time of growing
recognition of discos in the industry, may pre-
sage even closer ties between the clubs and the
sources of the music being played in them.

In fact, Mario Mannino, manager of the
Sound Machine, sees the club’s introduction of
live talent as only a “beginning.” He plans to
approach a number of labels to sound them
out on the availability of several of their top
disco acts.

While arrangements have not been finalized
for future acts, Mannino states that he hopes to
gel such artists as the B.T. Express, the First
Choice and Carol Douglas to perform at the
club shortly.

Tentative plans call for live artist appear-

l_-..--: L I.' .il ?%

ub |

ances at least once a week, mainly on Sunday
EVEnIngs.

MNotably, the artists will not perform with
backing wacks, but rather with their own musi-
cal backup. It's understood that Ms. Gaynor’s
appearance will feature as many as 11 musi-
cians and singers.

Bringing in live talent to the Sound Machine
is mainly promotional in nature, Mannino
readily admits. Trying to capitalize on the
move, the club has taken ads in the Village
Voice here, as well as utilizing its own in-house
mailing list of several thousand people to alert
the public. Mannino says that the disco is also
contemplating taking radio spots on station
WBLS-FM.

To help defray talent costs an extra admis-
sion charge will be levied in certain cases, The
club, which seats some 400 people, normally
carries a §5 admission fee on weekends and no

(Continued on page 62)

Four Ex-Wherehouse Execs
Opening Music Plus Stores

LOS ANGELES—A production
firm whose concept is to create “de-
mand” for its records first before of-
fering them to a label for distribu-
tion, has been formed here.

This is in contrast to the normal

CHAIN BUYS
L.A. STRIP’S
MUSIC HALL

LOS ANGELES—The Music Hall
on the Sunset Stnp has been sold to
Licorice Pizza. The new location
gives the chain its | 2th outlet in Los
Angeles and Orange counties.

Chain president Jim Greenwood
bought the outlet from owner Bill
Belcher. A store manager is yet to be
named,

The new location is across the
street from the Whisky A Go Go,
giving Licorice Pizza its first expo-
sure on the Sunset Strip, and most
important in an area with high traf-
fic from the Whisky and from Tower
Records down the street.

Joe Smith

LOS ANGELES—Warner Bros,
new Warner-Spector line marks the
first label deal with a producer and
builds the number of WB distrib-
uted companies to six.

But this in itself doesn’t mean that
WB is poing hog wild with distribu-
tion pacts, notes Joel Smith, its presi-
dent.

Already in the house are Capri-
corn, Chrysalis, Bearsville, Disc-
Reet, Little David and Warner-
Specior.

Smith is cognizant that WB could
casily fall into the pattern of Ameri-
can film companies where they
merely become financiers and dis-
tributors of other people’s product.

“l don’t want to be in a position
where that's all we do,” he says, add-

More Late News
See Page 62

procedure of indies selling untested
masters to companies for national
exploitation,

The new firm, Midget Produc-
tions, will test its products first in
Southern California and West Coast
regions, paying all its own produc-
tion and talent costs.

“We will generate demand first
before bringing the record to a com-
pany for distribution,” explains Don
Graham, one of the three partners.

Under its operational plan Midget
will provide a major company with
its records on a first refusal basis,
Graham and his partners, Hal Winn
and Bob Todd, have broached the
idea to a number of local labels who
have shown an interest, according to
Graham, and are studying the
proposal.

Winn and Tedd will produce
records or buy masters and Graham
will promote them at the appro-
priate stations which can give him a
quick telephone response.

If there is proven consumer inter-
eston the radio station level, with lo-

(Continued on page 12]

SPECTOR DEAL MAKES 6 LINES FOR WB

Attention

NASHVILLE — With some
830,000 as a funding source, the
Country Music Assn. has intensified
the drive againslt tape piracy
through establishment of a com-
mittee to guide a staff of paid field
invesitgators who will take part in a
planned crack-down,

Although the CMA will not play
an active role, five trustees who will
oversee the staff men will operate
under a separate charter. The group
then will advise and counsel on the
local, state and federal levels.

Money for the project came from
the same general source, 525,000
gach from the Fan Fair Committee
and the *Grand Ole Opry™ Birthday
Celebration just concluded. Fan
Fair is co-sponsored by CMA and
the *Opry.” The Birthday Celebra-
tion is a project of WSM and its par-
ent firm, the National Life and Acci-
dent Insurance Company.

(Continued on page 6)

By JOHN SIPPEL

LOS ANGELES—Four former
Wherehouse chain executives will
open their first four Music Plus
stores 1n this area around Nov. 21,

Why four new record/tape stores
here in an area which Wherehouse
president-founder Lee Haristone

Ales Back With
Prodigal Label
Out Of Detroit

DETROIT—Barmey Ales, who left
Motown 30 months ago as second in
command of the Berry Gordy label,
15 returning to the industry with his
own label, Prodigal.

Ales will base here, with an office
in New York contemplated. He will
take the independent distribution
route, He states it is the only way 1o
go at this time,

Gordon Prince, who returned
here six months ago after moving 1o

{Conrtinued on page 6)

Sees Danger In ‘Financiers’Role

By ELIOT TIEGEL

ing “I don’t think you want to do
anymore (distribution deals) unless
it’s with someone like a Paul
McCartney.”

The Spector deal is for three years
with options with WB financing the
brilliant producer. Capricorn has
three years running of a five-year
pact, Chrysalis has two and a half
left on a five-year pact and Bears-
ville just renegotiated another three
years,

“In most cases these labels need fi-
nancing, recording costs and some
overhead factors. You make your
projections based on what volume
you think they'll do.

“The Spector deal is unusual be-
cause he'll create product for us. The
other labels came in with a kingpin
artist on their roster.”

Spector has already produced his
first artist, Cher, on the single “A
Woman's Story” and is now record-
ing Dion and Darlene Love.

Smith claims these six firms are
associated with WB because its
WEA branches provide strong dis-
tribution and can “guarantee them
their money.” Smith notes that inde-
pendent distributors have financial
problems and the ranks have
thinned in many markets. to where a
label doesn’t have a choice.

Creatively, WB’s staft a&r team is
riding a hot streak of hits and Smith
says the stafl will be increased—in
contrast to the industry leeling that
freelance producers are the answer
to hitsville.

In fact, says Smith, a number of
WB's own artists who have used out-
side producers are now asking that
WRB's producers handle their
records.

This staff of hit makers is led by
vice president Lenny Waronker and
includes Ted Templeman, Russ Tei-
telman and Andy Wickham.

They handle such acts as Randy

Newman, Marna Muldaur, Gordon
Lightfoot, Arlo Guthrie, Doobie
Brothers, Van Morrison, Graham
Central Station, Montrose.

Sales for WB-Reprise and its cus-
tom labels are up 25 percent over
last year. Among the new acts the
company has broken are Robin
Trower, Wet Willie, Foghat and
Maria Muldaur, for example.

The company has been riding a
consistent hot streak since around
1965 when it got into rock, then be-
gan signing singer/songwrilers (in
the late 60s), heavy rock bands like
Black Sabbath and Deep Purple (in
the early 70s) and British bands like
Jethro Tull, Procol Harum, Uriah
Heep, Bad Finger, Faces and Man-
fred Mann (a new addition).

Once a leading middle of the road
company, WB’s product and image
has changed with the buying habits
of the public.

(Continued on page 62)

recently said was oversaturated with
retailers?

“We feel the new stores have a
two-fold impact,” Music Plus presi-
dent Lou Fopelman says, “We offer
manufacturers a unique exposure
and we have created the most com-
fortable store possible for the con-
sumer.”

A wvisit to the 1.700-square-foot
Sherman Oaks shopping center store
confirms the “comfort” and “expo-
sure” objectives.

Sheer white walls and ceilings,
broken only by geometric line dis-
plays of vivid LP covers and trans-
parent plexiglass hanging mobile
signs, indicating repertoire sites,
contrast with a subdued thick but
serviceable gray-brown carpeting.

{ Continued on page 6)
Belly Dance LPs

Lure Followers

By ROBERT SOBEL

NEW YORK-Belly dance
records are bulging out all over.
Once primarily used as background
music for hip-swiveling performers
at ethnic nightclubs, the disks are ex-
periencing a new twist which is caus-
ing burgeoning sales.

The rise in sales began about a
vear ago and has continued to build
as housewives, students, weight-
walchers, health faddists and even
transcendentalists began to take in-
struction in earnest in the fine art of
shaking and rattling at *Y"s,” adult
education centers, dance studios and
regular schools.

Audiofidelity Enterprises, which
began issuing belly dance records in
1957, says that these disks now ac-
count for 10-15 percent of its sales
volume annually, *Port Said, Vol. 1.7
which was Audiotidelity’s first belly
dance cifort, has sold some 150,000
copies since its initial offering, says
Bill Singer, national sales and pro-
motion manager.

Singer says that AF sold about
50000 belly dance records in the
past year, a gain of some 80 percent
over the year before.

“Orders to our distributors come
from all over the U.5., from Miami
o Wisconsin. We have already had
an initial order of 4,000 on our new-

(Continued on page 10)
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Lambert-Potter: a Blazing Start

Six Singles, 2 LPs Make the Charts In 10 Months

LOS ANGELES—Starting a
record company and having the first
six singles and initial two LPs hit the
pop or soul charts or both is an un-
common phenomenon, but this 1s
the track record songwriters/pro-
ducers Dennis Lambert and Brian
Potter have achieved with their 10-
month-old Haven Records.

Lambert and Potter made their
reputations in the business primanly
on the creative side, working for
ABC over the past five years and
writing and producing hits for the
likes of the Four Tops and Dusty
Springflield as well as writing "One
Tin Soldier.”

In January, however, the pair lefl
the ABC fold to launch Haven, a
firm distributed by Capitol. "We lefl
a pretty safe thing,” Lambert says,
“but we wanted to build an equity
for ourselves and we wanted com-
plete control over product, signings,
releases, art and so on. As much as
we enjoyed ABC, we were still a part
of ABC. And we wanted to be on our
own.”

The two made several moves upon
first forming Haven. They signed
Gene Redding, with whom they had
worked at ABC, as well as Diamond-
head and Margo Thunder, a 14-
year-old soul singer. They brought
in Eddie Lambert as general man-
ager, agreed to write for and pro-
duce Tavares for Capitol and put
their publishing in order, with
Touch of Gold being the BMI com-
pany and Natural Songs the ASCAP
organization.

And they signed the Righteous
Brothers in May and have just
signed Evie Sands. At the same time,
they continue to write and produce
for their artists and several others.

Probably the most difficult task
the pair have had is straddling both
sides of the artistic/business fence.

“It 1s tiring,” Potter says, "and it
requires a lot more responsibilities
than we initially thought, It's very
time consuming and it's basically
two fulltime jobs we've taken on.
The difficult part is having 1o talk
‘deals’ and also talk about creative
things with the same artst. Ulu-
mately, we may have to turn over
parts of some of the functions to oth-
ers, but for now we want to do it all
because it is our label.”

Lambert agrees, adding that *We
are involved now out of necessity be-

Supreme Court
Denies Heilman

WASHINGTON-The U.S. Su-
preme Court unanimously denied a
petution by Economic Consultants
(E-C Tape Service, of Brookfield,
Wisc.), and its president, David L.
Heilman, to stay a Wisconsin state
court order enjoining the [irm from
making and selling pirated ape re-
recordings.

Supreme Court Justice William
H. Rhenquist originally rejected the
petition but it was resubmitted to
Justice Harry A. Blackman, who re-
ferred the request to the full court.

Mercury Record Productions and
a number of other companies had
brought the case against E-C Tape
Service, alleging unfair competition.
The original ruling, handed down
by Circuit Court Judge Robert W,
Landry, stated that although the un-
authorized duplication of tape
recordings was morally reprehen-
sible, the state laws of Wisconsin did
not make such action unlawful. The
decision was appealed to the Wis-
consin Supreme Court, which rever-
sed the rule and remanded the case
to the lower court for further action,

By BOB KIRSCH

cause we want to put a complete im-
age forward. 1t has been more diffi-
cult this year to remain as prolific in
writing and producing as we have in
the past, however.

“We used to do five or six good
songs a4 week. Now we do an average
of one, which still isn’t bad. At the
same time, though, we are exposed
to more matenial from other writers
because this is a separate company.

“I think we were thought of as
more of a creative team at ABC, so
who would really want to bring
songs 1o us? So, we've hired a staff
writer named John Cunningham,
who will also be an artist, and we've
forced ourselves to be more disci-
plined writers.”

One example of how creatvity

HAWAII CALLS
WB-REPRISE
EXECUTIVES

LOS ANGELES—Warners-Re-
prise executives are currently in
Hawaii attending a week of “free
form” planning and budget meet-
ings.

Gathering at the Mauna Kea Ho-
tel for the second straight vear, the
headquarters staff (plus wives)
meets through Friday (15) from 3
p.m. to 8 p.m. to discuss release pro-
grams, advertising, budgets and pro-
jections.

The group arrived on the Big Is-
land of Hawaii Friday (8) to discuss
“our professional future™ in the
words of WB president Joe Smith.
Other executives in attendance in-
clude Mo Ostin, chairman of the
board of WB plus Stan Cornyn, Ed
Rosenblatt, Ed West, Murray Gitlin
and Lenny Waronker.

Oldies & Disco
Singles Booming,
N.Y. Op Reports

NEW YORK-Discotheque and
oldie singles are proving valuable
commodities in today's shrinking
dollar economy, says Bob Miller,
owner of two Disco-Dise retail out-
lets here.

*The key to a successful singles re-
tail operation in these time is to di-
versify,” offers Miller, who in three
years has built up a $250,000 a vear
gross operation at his Forest Hills,
Queens outlet and a $120,000 a year
gross business out of his separate
store in Commack, Long Island. The
Commack operation was opened a
little over a year ago.

Miller stresses that he believes the
disco scene is not just another “fad”™
and that N.Y. dance-club influences
will seon be spreading to other cities.

As a retailer, Miller has tried to
capitalize on that movement. His
buying public differs somewhat in
taste from the more r&b/Latin ori-
ented record buyers in Manhattan,
the Bronx and Brooklyn but, never-
theless, business is pood. Besides,
adds Miller, “whatever the record,
its main importance 15 whether
someone can dance to it,”

To help both the casual singles
buyer and the professional club DJ,
Miller put in turntables in both
stores Lo allow them to listen to a disk
before purchasing it. He feels that
the turntable and in-store play have
played a strong part in helping sales
along. (Continwed on page 62)

and business has been successfully
combined 15 the Righteous Brothers,
who have had a No. | single and a
top LP since signing to Haven and
have a new single currently high on
the charts.

“The two, Medley and Hatfield,
were lalking about getting together
again,” says Potter. “Both had been
playing lounges in Vegas and doing
well, but when we heard about a
possible reunion we investigated.

“The four of us sat down and hit it
off and we signed them, Now, they
were kind of a unique siluation.
They broke up at their peak, not as
failures. So we talked about the best
ways to record and merchandise
them.

“*We decided on a similar but dif-
ferent approach from their previous
success. We would not try to re-
create the Phil Spector sound, but
we would ry to help them do what
they had always done best, make the
most exciting possible songs in the
Top 40 tradition.”

Both men say they want to keep
Haven as a wholly owned entity as
long as administrative duties don't
interfere with creative work., Bob
Glasser has already been brought in
to head publishing. The pair also
e¢mphasize that while Haven has
concentrated on building artists so
Far (except in the case of the Right-
eous Brothers), they are not adverse
to signing a major artist should “we
be in the right financial position,”
Lambert says.

Lambert is quick to point out that
“a major act could make or break us.
But the advantages to a major act
might be that he can sit with the
people who are both the business
and creative decision makers at the
same time.

“Really, there are 25 companies
with better track records. But we feel
we've proved ourselves over the past
five years at ABC and especially
since January here. And we do have
the strength of Capitol behind us,
meaning we don’t have to hunt for
our own distribution and we have
their promotional strength.

“We've also hired our own pro-
motion people from time to time,
with Captiol’s approval. Still, while
we may be able to offer money and
other things, our main offering is
still Lambert and Potter.”
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L Executive Turntable

COWAN

FUJIWARA KAYE BARTER

Keizo Fujiwara 1s the new president of Sansui Electric Co., Ltd., in Tokyo,
He is widely known in banking and industry and retains his presidency of San-
sut Electronics Corp., Woodside, N.Y. ... Walter Fisher, executive vice presi-
dent, sales and marketing for Zenith Radio Corp. and president of Zenith
Sales Co., was elected chairman ol Consumer Electronics Group (CEG) and
video division of EIA. ... Dr. W, Lee Shevel joins the Admiral Group, Rock-
well International Corp., as vice president and general manager of the home
entertainment division,

X k&

Chuck Kaye, who for the last year traveled internationally, rejoins A&M
Records, Los Angeles, in the newly created position of executive vice president
of Irving/Almo Music. Betty West also rejoins the first as his assistant. ...
Scott Anderson is the newest member of A&M’s adr staff, reporting to Kip
Cohen, LA

At Columbia Records. Paul Smith, former regional sales director, has been
promoted to vice president, sales and distribution, CBS Records: John Dolan,
controller of CBS Records International, is named a vice president; Michael
Pillot now associate director, album promotion, Columbia Records: Ron
McCarrell to product manager, Columbia; Arma Andon, Jr. to director, prod-
uct management, East Coast Columbia; Judy Paynter to appointed director,
press and information services, Columbia: and Gail Roberts named manager,
publicity, West Coast, Columbia.

L * *

Ken Veeder, for 18 years director of photography for Capitol and Angel
Records, takes over as general manager of Rothschild Photography, Los An-
geles, specializing in LP covers and art. . . . John Kosh, British album designer,
will join Album Graphics, Los Angeles, in late November, . .. Former presi-
dent of Beverly Hills Records, Morris Diamond, now working for Artie Mogull
in the two Mogull publishing firms. . . . New West Coast chief for Bell Records

15 Eric Malamud. y ¥ N

Robert A Zipkin, a former store manager, has been named record /tape di-
vision manager of the entire Wallichs Music City chain of eight stores. He suc-
ceeds Lloyd Burke, now manager of the Buena Park, Calif,, operatuon. ...
Richard Oliver has resigned from Rod McKuen Enterprises/Stanyan Records
in Los Angeles and will freelance as a writer. .. . Bernie Butler set by Barry
White to handle operations of the newly-formed Barry White Fan Club,

* ok

Norman W. Glenn named vice president in charge of program planning for
MCA’s Disco-Vision. He was formerly a vice president of Universal TV. He
will establish market plans for videodisk selection and replicating and help de-
velop new programming.

* k%

Jim O'Keefe joins Audio Magnetics as vice president, sales and marketing.
... Andrew Gilchrist to Pioneer Electronics of America as sales promotion
manager. ... The Craig Corporation added Timothy Hendrick as marketing
administrator. . . . Neal Hale is manager, marketing services, at Audio-Tech-
nica U.S. Inc. Fred Nichols has been named marketing manager.

* * *

Gerry Ritterman appointed controller of ATV Records, Inc., the Amencan
operating company of Pye Records Lid. of London. ... Scott Ross named
West Coast sales manager for the Viewlex custom services division. ... Mi-
chael Volchok now manager of performing arts at the Sterling Recreation Or-
ganization, which is planning to present 4 number of concert, stage and road
shows throughout the West,

* ok ok
James Haley i1s new vice president, sales, Philco TV /audio products, for
GTE-Sylvania entertainment products group. . . . Glenburn Corp. names

Roger Nelson and John Mayer Eastern and Western regional sales manager . . .
spectively, and Michael Gangialosi 15 appointed national credit manager ...
.. - Soundesign has promoted Gad Sabbah to vice president in charge of its new
stereo console divison. . . . Nick Morris upped at Sony to national audio prod-
ucts manager. ... Joe Pershes is the new national sales manager of Tannoy
America.

* kK

Christie Barter moves up to manager, public relations, of ABC Leisure Ac-

tivities, West Coast, based in Los Angeles. ... Margie Buffett joins Capitol
Records as national artist relations coordinator, Los Angeles. . . . David Haynes
new West Coaslt regional promotion manager of Capricorn Records. ... Mo-
town Records has made Bobbi Cowan publicity manager. . .. Mel Turoff, last
with London Records, opened his own independent promotion office in Los
Angeles and is handling Claridge Records. ... Johnny Barbis moves up to
West Coast promotion chief for London Records, moving to Los Angeles from
San Francisco. His Bay Area successor is Ken Reuther, formerly with Colum-
bia Records.

* kW

In a realignment of the executve staff at Monument Records, Tex Davis

has been named manager, artist relations and country promotion; John Dorris
is vice president, finance; and Steve Singleton is operations manager. Joining
the label are Frank Dil.eo, director of national promotion, Ken Kim, advertis-
ing and merchandising manager; and Janis Walner, publicity manager,

LA T

Donald Whitemeore III appointed national singles promotion manager and
Chuck Dembrak named manager, singles promotion, at RCA Records. ...
Herb Heldt now director, national sales, at Phonodisc, Inc. ... Dave Teig
named general manaper of the Atlantic Records recording studio. .. . Martin
Kirkup appointed press relations representative at Elektra/Asylum Records,
... Howard Gabriel now execulive vice president, promotion, at Yazoo
Records. . . . Robert Higgins has been elected vice president, licénsing, BMI,

1
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122,000
“Snowflakes”
can’t he wrong.

Already, “Snowflakes are Dancing”
has sold over 122,000 albums and it just
crossed over to pop. We're predicting
a blizzard by Christmas. The new single,
“Arabesque No. I” has started it's own
dance and is moving up fast.

=
includes the new sinale:
&
Arabes Uue No.l
q PE-100E3
.
, 0

Billboard 83
Cashhox 108
Record World 10T

“c" Records and Tapes
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General News

WEA Will
Be First In
WB Building

LOS ANGELES-WEA will be
the first company moving into the
new Warner Bros. Records building
on the Burbank Studio lot. WEA
will be in its new digs in mid-Janu-
ary, with the record company mov-
ing in by March 1. Also moving into
the wood and glass structure will be
WEA International.

The WB building has been under
construction two and a half years
and a number of problems have
caused the construction to stretch
out 50 long. The site caved n, there
were some zoning problems and a
flood washed out all the phone lines.

In addition, *“The Wallons,” TV
series has been shooting near the
construction, causing a halt ecach
time a scene is shot,

The structure will not have a
recording studio as originally
planned. WB already owns Amigo
Studios in North Hollywood and its
artists have access to the Elekira fa-
cility in Los Angeles and to two new
sound studios built on the film lot
called TBS Studios.

In fact, Frank Sinatra now records
in the new TBS Studios. He used 1o
do all his work at United in Los An-
geles.

Mystic Moods To
Shadybrook Label

LOS ANGELES—Brad Miller
and Joe Sutton have formed Sutton-
Miller Ltd. with Miller bringing his
Mystic Moods orchestra to Sutton’s
Shadybrook label as of Jan. 1. The
Moods orchestra was previously on
WB and before that on Mercury.

Shadybrook plans repackaging
nine of the orchestra’s titles immedi-
ately for release around Feb. 1.
Miller is currently preparing a new
Moods LP with a disk jockey sam-
pler LP being readied for January
release.

Shadybrook will operate as a sub-
sidiary of Sutton-Miller Ltd. as will
the publishing firms owned by both
individuals.

Artists on Shadybrook include
Ray Appleberry, Bobby Albright,
the Prime Cut, Hatfield McCoy and
Shadrack.

The line will be handled by inde-
pendent distributors. In having the
Mystic Moods titles repackaged, the
two have hired Bill Harvey to create
the LP look plus in-store promo-
tonal devices.

Sutton says he will not release LPs
by any of his new acts until they
have proven themselves with singles.

Prodigal Label

® Continued from page 3

Los Angeles when Motown moved
its headquarters, will handle na-
tional promo. Prince had his own in-
die promo office here.

Ales says his first release will con-
sist of two singles, whose contents he
would not divulge.

Columbia Records photo
THAT'S CHART ACTION—Irwin Siegeistein, president of CBS Records,
presented special Billboard Chart award to the members of Chicago for their
unprecendented achievement of having all seven of their Col albums on the
Top LPs at the same time—all were certified gold. Chicago, in New York for a
Madison Square Garden appearance, will have "“Chicago VIII" released in

early '75.

Music Plus Stores In L.A.

® Continued from page 3

The new customer is bound to be
impressed by the rough redwood
cubistic pyramid that directs him
into the store from the entrance. The
pyramid carries 120 LP covers in
nine stepups. Directly opposite in
the other show window is a modified
pyramid which has another 40 LP
exXposures.

These excellent showcases will go
normally to LP material on special
or backed by manufacturer co-op,
Sidwalls carry more strip sections for
about another 100 LP covers.

Special redwood display cases will
house in-store merchandising mate-
rials supplied by labels. The cases
are constructed so that store person-
nel can easily install the prefabn-
cated displays.

Browser boxes are made of oiled
finished redwood. The four legs are
heavy burnished chrome. To com-
plement the unique browsers, which
are waist-high and uniform
throughout, there are a number of
convenient waist-high matching ash
trays.

An antigue redwood bar serves as
the sales counter for prerecorded
tap, which is enclosed. Lighting fix-
tures are dual-modern fluorescent
strips meld with movable overhead
baby spot fixtures.

Mot the chic kind of a store where
you expect a discount, but as secre-
tary-treasurer Dave Marker says,
“We are competitive.” And a shelf-
price of $3.99 for both $5.98 and
$6.98 LPs and §5.49 for 56.98 and
$7.98 is attractive in this heavily-dis-
counted area.

“We decided to go with just the
single price for both price categories
because it's less confusing to our cus-
tomer and our billing department
and our clerks,” Fogelman says. Sin-
gles, both oldies and current, sell for
89 cents. Specials will go for §3.59.

The other stores’ square footage
will be: Glendale, 2,300; Orange,
2,000: and Westminster, 2,500, Very
litle (perhaps 5 percent) of the in-
ventory will be cutouts. Inventory
will open with approximately 6,000
LP and 3,500 tape titles per store,
with a hope that some stores will
build to 10,000 titles within a year.

Controlled Sheet Music Service

Omar Indicted On 35 Tape Counts

WASHINGTON-A Federal Grand Jury here has returned the first indict-
ment in this area involving criminal infringement of copyright laws resulting

from the sale of pirated tape recordings.

The 35-count indictment was handed down against Abdel Rahind Omar,
arrested by FBI agents in September after being found selling tapes from a van
in a parking lot. Close to 7,000 alleged infringing lapes were seized.

Assistant U.S. Atorney Charles H. Rositacher was quoted as saying that the
sale of pirated tapes is “a very extensive problem” in Washington. He said the
indictment of Omar was the beginning of a drive fo rid the area of these ven-
dors who, he noted, can be seen operating along many commercial and com-

muter areas of the city.
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will rack 300 sheet and folio titles
per store. Three-hundred import ti-
tles, shipped direct from Britain, will
take another rear wall rack. Memo-
rex, TDK and Capitol blank tape
are stocked. Two three-shelf pglass
showcases display head shop acces-
sories. Fifty-two record-tape acces-
sones will be stocked.

Two cash registers aid in quick
checkout, There are no turnstiles.
Sixteen different periodicals about
recorded music will be on sale near
the checkout area. Stores will open
from 10 to 10 daily. Three sales per-
sonnel will be on the floor always.
There will be no backroom over-
stock. as browser boxes are outfitted
with understripping, where that
browser's overstock 1s piled in view
of the customer.

All stock will come into the central
warehouse in Sherman Oaks, which
15 seven minutes by car to five of the
seven distribution points in this area.

Manapgers turn in a daily sale-by-
item report nightly to this base. Re-
plenishment comes the next morn-
ing. Vice president Dave Berkowitz
oversees inventory control and buy-
ing.
Eight local stations, KLOS-FM,
KMET-FM, KKDJ-FM, KNX-FM,
KHI-AM, KEZY-AM/FM, KNAC-
FM and KGBS-FM/AM, will carry
60-second spots ballyhooing the
openings. Management intends to
use college papers often. Terry
Pringle, vice president of store oper-
ation, and his managers are helping
create the institutional opening spots
and print ads.

All stores will have customized
quad playback systems. Clerks will
be encouraged to subtly aid prospec-
tive patrons in the store.

Fogelman feels the store’s mod-
ern, inviting decor and good person-
nel can build to 10 stores within a
year. “We have so much experi-
enced personnel, ranging from (wo
to four years in retail, that we can
easily handle six more stores in
Southern California.”

CMA Attention

® Continued from page 3

Members of this Board of
Trustees are recording artist Bill An-
derson; distnbutor Hutch Carlock:
Terry Davis of Jim Reeves Enter-
prises; publishing and pressing ex-
ecutive Joe Talbot, and Welsey
Rose, publisher and record execu-
tive,

Still 10 be determined are: the
name of the organization, the nam-
ing of a chairman, securing office
space, setting up operational proce-
dure, and finalizing charter details.

The CMA as an organization will
continue its endless work in the area
of securing additional state and fed-
eral antipiracy legislation.
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standing people on their ears for years. The Mann
that's written hit songs for the best of them for a long
long time. Now this Mann has written one for himself.
That nobody but this Mann could sing as well.

“Nobodyv But You”

-10104

A major new single by a major new singer

Barry Mann

Produced by Terry Melcher, Bruce Johnston and Barry Mann for Equinox Productions. | L .'!'_ .
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MOTOROLA reports that selec-
tive price increases contributed to
record sales and earnings for both
the third quarter and first nine
months of the year. ... Sidney Lud-
wig, former chairman and now a di-
rector of Tenna Corp., Cleveland,

made a gift of 66,666 shares, reduc-
ing holdings to 92,833. .. . Rockwell
International Corp., Pittsburgh,

which markets consumer electronics
under the Admiral brand, has laid
off about 2,200 employes at four
manufacturing plants. The company
blamed the layoffs on slumping
sales.

* * *

SUPERSCOPE, Sun Valley,
Calif., posted sales and earnings
gains for the third quarter and nine
months ended Sept. 30.

For the quarter, earnings in-
creased 12.6 percent to $2.7 million,
or $1.18 a share, on a 27.6 percent
sales increase to $42.2 million. In the

Off the Ticker

$8.2 million, or $3.59 a share, on a 39
percent gain in sales to $115.5 mil-
lion.

The company expects 1974 earn-
ings of $4.40 a share, down from a
previous estimate of $5.25 a share
because of a change in accounting to
the “last-in, first-out” LIFO method.

* * *

WABASH MAGNETICS de-
clared a 5 cent dividend, payable
Dec. 20 to stockholders of record
Mov. 22. In May 1974, Wabash paid
a 10 cent annual dividend.

i * *
KOSS CORP., Milwaukee,

posted record first quarter sales and
earnings for the sixth consecutive
year.

For the quarter ended Sept 30,
sales rose 31 percent to $3,615,266
from $2,760,000, while earnings in-
creased 30 percent to $328, 448, or 19

cents a share, from $252,533, or 15

OFFICE
SPACE
AVAILABLE

in Suite
with
Secretarial
and
Storage Space

first nine months, earnings topped

LITTLE
LP's

We also make Dig
LP'5s—45 s--B lracks—
rasselles

dil‘t-
makers

Write for Price List
MNew York Office
160 East 56th St. (212) 866-3186
Philadeiphia Plant,
925 N. 3rd Street, Philadeiphia
k {215) MA 7-2277

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every few years, perhaps only once in a decade, something truly new
and revolutionary comas along. In 1973, alter two years and $500,000
CIN-A-ROCK was created. Our full-length Movie with special stop aclion
wa: synchronized to merge with our origifial Live Rock Musical. Tha CIN-

K cast performed live while the movie played on. 20,000 cheered its
mlrnﬂuctlu-n. It spon gained nalional publicity and acclaim and has been
playing in movie theatres ever since. Il opanad up a whole new source
ol business for the movie theatre indusiry. Now, additional promoters
are needed in many states to present this enlerlainment revolution that
doas nol depend on big nama—high cost performers. You can bring it into
every size movie heatra and culla? in your state on an exclusive basis for
one year on a royalty to us. Good lor both big cities and small towns. Wa’ll
give your our formula, our powerful promotion materials, our training, and

the sensational CIN-A-ROQCK show itsell including our major movia, for
mass bookings in your slate.

Certain states still open' Strike while it's hot!!

IMDIE-PIX RELEASING CORPORATION, BERT TENZER, President
400 East 561h Stresl, New York City, New York 10022. [212] 371-2480

SALESMAN

FOR.......
DISTRIBUTOR OF SURPLUS AND CUTOUT
RECORDS AND TAPES

Proof of sales experience with major retail chains a must
for positions in the following territories; New England, Mid-
west, Central Northwest, and the West Coast.

Salary up to $25,000

Reply in confidence, by resume’ only.

SUTTON RECORD CO.

A DIVISION OF SUTTON DISTRIBUTORS, INC.

960 East Hazelwood Avenue
Rahway, N. J. 07065

Located at
161 West 54th St
New York, M.Y.

For Information Call
(212) 581-1338

cents a share, in the comparable
1973 penod.

John Koss, chairman and chief
executive officer, told shareholders
at the company's annual meeting
that selected price increases were
initiated during the recent quarter
and “business continues at a high
level ™

On the international scene, the
company feels that “distribution
mnto the Far East is one of its primary
objectives for fiscal 1975, Koss said.

w b4 b

CITING a sharp profit margin
squeeze and a swilch in inventory
valuation, DU PONT earnings de-
clined in the third quarter and nine
months despite sales increases.

For the quarter, sales were up 25
percent to $1.85 billion, while in-
come decreased 18 percent to $119
million, or $2.43 a share, off 56 cents.

For nine months, sales increased
19 percent to §5.27 billion, with
profits down 17 percent to $369 mil-
lion, or $7.53 a share.

* w* ]

TANDY, parent company of Ra-
dio Shack, is the subject of a securi-
ties report by Dean Witter & Co. The
company said earnings in fiscal 1975
will be up about 50 percent or better
from the $20.4 million, or §1.92 a
share, in the year ended June 30, ac-
cording to John Wilson, president
and chief operating officer.

Wilson told security analysts that
Radio Shack expects to open 150
stores in the international market in
the current fiscal year. The chain al-
ready has 102 stores overseas in ad-
dition to its 1,785 outlets in the U S,

As of closing, Thursday, November 7, 1974
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Low HAME
20% 14% ABC
a7 2% Ampex
2% 1% Awutomatic Radio
% 4% Avned
25% 10% Ball & Howell
A0% 25 ces
4% 1% Columbia Pictures
3 1% Craig Corp.
6% 3  Creafive Managemeant
52% 20% Disney, Walt
3 1% EMI
28% 18% Gulf + Wastern
aig 3 Handleman
2% 5  Harman Ind.
TH 2% Lafayefie Radio Elec.
174 114  Maisushita Elec. Inc.
251 18% MCA
16% 91 MGEM
BOY 47 IM
B 1% Morse Elect, Prod,
61 A8 Molorola
23 12% Mo, Amer, Phillips
18% Bn  Pickwick Int.
B 2h  Playboy
21% 10% RCA
10% 4% Sony
25 8% Superscope
26 12% Tandy
B% 3% Telecor
4 2% Tenna
2% 1 Transamearcan
10% 51 Triangle
8 4% 20th Century
™ 09 WViewlan
18% B% Wamer Communicalions
<A E 12%  Zenith
OVER THE YOL. Week's Week's Week's
COUNTER® High Low Close
ABKCO Ine, 23 1 * k]
Cartridge TV - - — =]
Data Packaging - - - -
Gates Learjet 46 5% 5% 5%
GRT - by %
Goody Sam - 1% 1% 1%
Integrity Ent. - T b %
Koss Garp. 2B B% 6% 6%

(Salea

Market Quotations
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P-E 100°s) High Low Close Change
5.2 18672 1688 14% 164 + 1%
A0 aoy b 3% a4 Lnch.
a2 34 1% 1% 1% "
26 215 5% 5% 5¥ + %
4.8 202 12% 1% 11% + W
8.0 842 32% 2% 324 + 2%
-— 138 2% 2 2 Unch,
2.3 55 2% 2% 24 Unch.
6.3 184 5l 4% 5% + 1%
1.5 3408 27%: 2% 2Tw + '
4.1 a1 1% 1% 1% — 4
3.7 BT 22% 208 22% + 1'%
7.5 156 1% 3% 3% + W
24 23 Th 7% T + W
4.7 143 5% 5 5 -
5.2 115 1% 11%  11% — W
4.3 203 25w 24% 24% - i
5.0 65 18% 15% 168% - 1%
2.1 2805 604 S53% GO - 1%
20 178 2% 1% 2 - Y
1.4 1370 46% 43 dh% + 1%
9.8 197 15 14% 15 + %
4.1 208 % a8 B + W
5 d 1486 4% a% A%k + YW
5.2 3330 11w 10% 11k + W
an 1581 4% 4y 4% Unch.
2.3 251 11% 10% 1% - Wy
6.6 S04 14% 4% 14% Linch.
3.2 18 3% % a4 + 4
- 1ma B a 3% + %
- 23 1% 1% 1% - W
6.7 2020 6% 8% G + T
1.4 1548 5% LA 1 -
—_ 13 14 g2 a4 + .05
3.2 1258 LEE BY O% + 1%

i1 g0 14 1%  13%

i

OVER THE VOL. Weak's Week's Wesk's
COUNTER® High Low Closs
M. Josephson 3 4y 3% 4%
Schwartz Bros ] ) ) ¥
Wallich’s

Music City - W % %
NMC Corp - 4 Y ‘%
Kusiom 68 2% 2 2
Cirrox Corp, - 1% 1% 1%
Memorex - 2% 2% 2%

s Over-the-wounter prices shown are “bid"” (as opposed to "asked'). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide 1o the range within which these securities could have been sold or bought

at the time of compilation.

The above contributed to Billboard by Bache & Co.. members of the New York Stock
Exchange and all principal stock exchanges

MCA Profits Soar To New
Heights Through 9 Months

LOS ANGELES—The record and
music division of MCA Inc. per-
formed at new high levels for the
nine months ended Sept. 30.

Earnings from records and music
were 523,833,000 on sales of $86,-
404,000 for nine months, compared
to earnings of $9,587,000 on sales of
$54,334.000 for the same period a
year ago.

Overall, MCA reported earnings
of $40,723,000, or £4.84 a share, on
sales of $450,085,000 for the current
nine months, compared to earnings
of $17,652,000. or $2.11 a share, on
sales of $259,385,000 a year ago.

In the third quarter, records and
music posted earnings of $7,424,000
on sales of 29,843,000, compared to
earnings of $2,982,000 on sales of
$18,197,000 for the quarter a year
ago.

MCA’s total third quarter earn-
ings were $15,436,000, or $1.83 a
share, on sales of $144,433,000, com-

NARAS Firms
Six Presenters

LOS ANGELES—NARAS has
firmed six persons to serve as
presenters at the Los Angeles chap-
ter's second annual Most Valuable
Player Awards at the Roxy Theater
Nov. 9.

Participating will be Pepgy Lee,
Harry “Sweets” Edison, Bones
Howe, Shelly Manne and the team
of Brian Potter and Dennis Lambert.

Artie Butler will serve as master of
ceremonies as he did last year and
mt_tsic will be directed by Mike Mel-
voun.

www americanradiohistorv com

pared to earnings of $5,086.000, or
61 cents a share, on sales of $99 -
319,000 a year ago.

Unmentioned in the financial
statement, but expected to have a fu-
ture impact on the company is the
videodisk agreement signed be-
tween MCA and Philips. (Billboard,
Oct. 5.) With details and timetable
still 1o be finalized, the equipment—
Philips/ MCA optical (laser) video-
disk player—will be manufactured
by Philips, with MCA Disco-Vision,
a subsidiary of MCA, responsible
for software.

Earnings
_Reports

LAFAYETTE RADNG ELECTRONICS

st agir.

to Sept. 30: 1974 1973
Sales 200015407 FET 442 742
Netincome 597984 535710
Per share il 22
Average shares 2.333.297 IAZ1T9T7

PLAYBODY ENTERFRISES
{Playboy Records)

Ist qir,

e Sopi. ME 1974 177y
Cales £53 380 898 F49.524.000
Med income 2480111 2211 .0
Pershare 27 e |
Average shares 9,210,000 9347428

CLOSE-OUT
“THE PROFIT SAVER”

Completely eliminates theft, even by
employees. Operates by token which
is purchased from cashier. No sales
supervision necessary. No trouble-
some motors or switches.

100 MACHINES AVAILABLE CLOSED OUT AT:
1-10$250 per; 11-50 $225 per;

Tokens and keys included.

VEND-A-TAPE CORP.

100 $200 per

For addittonal information
write or call:

OF AMERICA

540 Pennsylvania Avenue
Fort Washington, Pa. 19034
(215) 542-T870 I
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@ﬁlg‘ﬂ Atlantic Recording Corp.
A Division of Warner Communications Inc.

We're rushing the new
Bryan Ferry and King Crimson
albums to market because
they're selling very well. Not
just in England, but here,
as imports.

“Another Time, Another Place”
is quite possibly the most in-
demand British import of this
month. With two albums high
on the English charts, and

. reviews on both sides of the
Sorry, record lmporters, Atlantic that read like press

releases, Ferry (lead singer

we have t(": ﬂ:’ake a buCk of Roxy Music) is somewhat of
Q0.

% an international phenomenon.
77 2 On the new album
: %@r‘m""”ﬁf he adds considerably
ed / to his repertoire
with timeless renditions
/&Y of “The In’ Crowd”’
I “Smoke Gets In Your Eyes;
/ "It Ain't Me Babe,’
“Fingerpoppin,” “Help Me
Make It Through The Night.’
and the title tune,
among others.
“Red” is the newest of
the King Crimson albums to
be snapped up by Fripp addicts
the instant it hits our shores.
In the seven albums that
Crimson has been build-
ing a large and passionate
following, their mellotron-based
Two of England's hottestalbums (o070 "o L Toe
are now made in America by than we care to name. And still,
Atlantic Records and Tapes. &2 every time out, Crimson man-
ages to come up with some-
thing truly new.
“Red” is truly new, and
truly hot.

This ODOnea

i

A28N-8

www americanradiohistorv com
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General News

Belly Dance LPs Serve As Lure

® Continued from page 3

est release, “Belly Dance Music—An
Evening With Uncle Thanous,” and
have added another 4,000, now in
production,” Singer says.

AF has also filled orders on a di-
rect basis to stores, says Carl Shaw,
vice president, who notes that many

stores have increased their belly
dance bin space. Shaw notes too that
department stores such as Alexan-
der’s here have hopped on the belly
dance bandwagon and are now of-
fering courses, another spillover out-
let for belly dance record sales,

Dick Goddewski of One-Stop

BRUCE WENDELL

You and vour puest
are invited 1o be
pur- guest for dinner,
any night this week!
Call Il-:'rl" LY Amore at

PATSY D'AMORE’S
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Design, art, type, color
separations, printing,
fabrication. Let us work
for vou — find out what
quality, reliability &
Service mean,

60 East 56th Street, Dept. Al

Ll.u-lrlu Associate’s mc.
1

NYC, NY 10022 Tel: 7568-3232 _//
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WITH A NEW RELEASE

BY THE

5, TRAVELIN' MAN
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INFORMATION :

§7) DAISY ENTERPRISES

P.O. BOX

1181

LEESBURG, FLA. 32748

TEL. 904:

RECORDED AT WAXWING SOUND STUDIO

728-1518

'i...l PO By T
- N el

Record Sales in West Hartford,
Conn., says that prior to the craze,
his company was selling belly dance
records at a pace of 25 per month.
But in the past year, his sales have
boomed to 1,000 a month. These in-
clude, he says, not only AF records
but Monitor and Scepter product as
well. He says that the Caldor depart-
ment store chain recently added a
special belly dance record section
which also features exercise instruc-
tion books.

AF produces most of its belly
dance product in Lebanon or in
other areas of the Mideast. However,
Eddie “The Sheik™ Kochak, pro-
ducer of Scepter’s belly dance
records, cuts his sessions here. He
says that the movement to belly
dance records has increased consid-
erably recently because this kind of
dancing is being taught in small
towns as well as in more urban com-
munities,

Kochak says, that as artist too, he
will do personal appearances to pro-
mote his new Scepter album in stores
in California, Detroit and Chicago.
He'll be accompanied by two belly
dancers, who will perform.

Rick Kudolla, operations man-
ager ol Heilicher Bros. in Chicago,
says that there has been a “good in-
terest”™ n belly dance records over
the past year. “Our customers, " he
says, “who used to buy 10 at a time
are now buying 75 to 100.”

THEY LOVE
DIAMOND IN
AUSTRALIA

LOS ANGELES—Neil Dia-
mond’s two-record set, “Hot August
Night,"” has sold in excess of $2 mil-
lion in Australia, reports Lee Arm-
strong, MCA’'s international vice
president. The label estimates that
one in every 35 persons in Australia
OWns 4 copy in some musical form.,
The LP s distrnibuted in Australia by
Astor, which recently received a li-

censee of the year award from
MCA’s president Mike Maitland.

ShowcaseMusic
On ABC Football

® Continued from page |

bands are usually swinging local
musicians, numbering from eight to
14 pieces, orchestrated much like the
old name bands except for amplified
hass.

Ohlmeyer has been using the
band’s music uniquely. When there
i5 a lull in the action, he sandwiches
the music, which ranges from Stevie
Wonder contemporary hits to “In
The Mood.” between the game com-
mentary of Howard Cosell, Alex
Karras and Frank Gifford. Often
the house band plays a portion of
the same song four or five imes dur-
ing these occasional pickups.

“Music and the band are part of
the game excitement,” Ohlmeyer
says. “We still haven't figured out an
exact concept of how to usé music.
We wing it often. Audio engineer
Jack Hughes monitors the whole
mike setup. Often we count on his
judgment. He'll just pipe in what he
considers interesting music.”

Ohlmeyer and his crew also try 1o
open the telecast with a piece of re-
corded music about the city in which
the game is being played.

The insertion of music by the im-
portant ABC-TV gnid show, highest
rated TV football show on the air, is
a new kind of network exposure for
songs. Network TV pays the most di-
rect and easiest referenced royalty to
publishers.

www americanradiohistorv com
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INNers___
Albums

Jim Croce's “Photographs &
Memories, His Greatest Hits” on
ABC; disk is his fourth gold LP,

John Lennon's “Walls And
Bridges™ on Apple; disk is his fourth
gold LP.

Charlie Rich's “There Won't Be
Anymore™ on RCA; disk is his third
gold LP.

The Eagles’ *Desperado™ on Asy-
lum; disk is its third gold LP.

“The Souther, Hillman, Furay
Band” on Asylum; disk is group’s
first gold title.

“The Beach Boys In Concert™ on
Reprise.

Neil Diamond's “Serenade” on
Columbia; disk is his ninth gold LP,

Singles

The Ohio Players *Skin Tight™ on
Mercury; disk is the group’s first gold
single.

Davis Discloses
Line To Distribs

® Continued from page |

name itself will be changed shortly.
Prior to their arrival here, a num-
ber of distributors stated that they
expected o be told about Davis’ ef-
forts to bring new talent to the label,
In recent weeks the first signs of
his activity in this area has surfaced
with the signing of such acts as Mel-
anie, Gil Scott-Heron and Gryphon.
IU's also understood that members of
the group Looking Glass will also be
announced as a new label act
shortly, but under a new name.
Davis, along with Gordon Bossin,
marketing vice president, met with
the distributors Friday evening atan
informal cocktail party. Following a
product presentation Saturday
morning, the distributors were feted
with a luncheon at the Hyatt Re-
gency Hotel, site of the meetings.
The gathering marked the first op-
portunity for Davis to address the
entire Bell distribution family under
one roof since his joining the com-
pany. It also signaled his continued
personal involvement with the fu-
ture of Bell. Davis’ previous experi-
ences with distribution as the head
of a label was solely on the branch
level while at CBS,

Sheet Music Sales Soaring

® Continued from page |

pel Music Publishers Assn., and the
Music Publishers Assn, of the
United States.

The combined membership of the
four associations comprises all but a

Rokuskie,
Others Sued

LOS ANGELES—Modern Distri-
buting, which is being sued by two
music publishers for copyright in-
fringement (Billboard, Nov. 9), is
suing William Rokuskie. a co-de-
fendant in the publishing case, and
other defendants, claiming unfair
competition and contract and busi-
ness interference.

The superior court suit alleges
that Rokuskie, doing business as In-
ternational Records, and co-partner
with Hemming Balsev in Host
Records, Jack Brown of Rainbo
Records and Monette Schwartz of
Creative Services conspired against
Modern, which is operated by Betty
Chiapetta. Defendants allegedly
were in the radio-TV mail-order
business,

Modern cliims that the defend-
ants contracted to buy 50,000 three-
record sets of 100 Veelay oldies,
which Modern owns after a Chicago
court verdict. Price agreed upon for
the sets was 573,000, The suit alleges
that Rokuskie, with whom the pact
was made, violated the agreement
by selling the packages to a third
party, which voided the contract.

The court 1s asked to grant §1 mil-
lion in damages and to void the con-
tract.

Red Norvo On LP
After Long Hiatus

LAS VEGAS—On the prowl for
jazz talent for his Famous Door la-
bel based in New York, Harry Lim
pulled Red Norvo oul of retirement
on disks and is soon to finish up the
first Norvo LP in almost a full dec-
ade.

Lim teamed the veteran vibes vir-
tuoso with Jo Jones, drums; Milton
Hinton, bass, and Hank Jones, pi-
ano, for the record,

marginal fraction of active music
publishers.

Sales of musical instruments, ac-
cording to data assembled by the
American Music Conference, show
significant 1973 increases in all cate-
gories. Fretted instruments and am-
plifiers, for instance, jumped 1o a
gross of $273 million at retail, from
$245 million in 1972,

Last vear's figure for band instru-
ments was $149 million, against
$131 million the year before. Pianos
sold in 1973 brought in a total of
$240 million, compared to about
5210 million in 1972,

While burgeoning instrument

sales contributed significantly to in-
creased unit sales of print music last
vear, some ol the dollar pains are
also due to higher list prices.
NMPA's Feist attributes near equal
weight to cach factor.
The survey, 1o be made public later
this month, also indicates that pop
music sales account for an increas-
ing share of print sales as compared
to standard categones. Of the near
3133 mulhion total last year,
38,386,000 was realized through
sales direct 1o consumers by publish-
ers, with the remainder sold through
retail channels,

Statistical tabulations are handled
by the accounting firm ol Arthur
Young & Co. The only area of music
publication not covered in the sur-
vey involves hymnals.

Permit me to take this
opportunity to express
my deep appreciation for
your many cards, notes
and generous contribu-
tions in Al's memory. The
family and I received
much comfort and solace
from our friends in the
industry.

Dorothy Peckover
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50,000 PEOPLE TO CENTRAL PARK
IS CAPTURED IN “BRUJO.’

PC 33145

THE MAGIC THAT DREW

Throughout their long and colorful career,
the New Riders of the Purple Sage® have
embodied the elusive qualities that drive fans
wild. And their recent concert in New York’s
Central Park was no exception. With just a
few days notice, they filled the Sheep Meadow
to overflow capacity and delivered the

g00ds to the assembled masses. They hold

the record (6 sold-out shows) at the cavernous
Academy of Music, and the story is the same
In city after city for this on-the-road,
hard-working band.

Now there’s anew New Riders
studio album—"Brujo!’ It’s the one
their fans have been waiting for.
And they won’t be disappointed.

sz “Brujo.New New Riders
¥. ~~ .- ofthePurple Sage:

On Columbia Records -
and Tapes

New Riders of the Purple Sage is a registered trademark
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THE BILLBOARD BOOKSHELF

A Special Selection of Books for Billboard Readers

T A1 The

Al ] " plie MUSIC/RECORD
CAR EER

Handhunk T

Ty -

NOW available in a NEW Revised and Enlarged Edition

MORE ABOUT THIS BUSINESS OF MUSIC
By Sidney Shemel and M. William Krasilovsky (Authors of This Business of Music);

Edited by Lee Zhito

This book picks up where the widely acclaimed This Business of Music leaves off, covering
five “more” major segments of the music industry: (1) Serious Music (2) Production and Sale
of Printed Music (3) Background Music and Transcriptions (4) Tape and Tape Cartridges (5)
Live Performances. The authors have updated all the material in the book and have included
two additional chapters plus 14 completely new appendices, making this the most compre-
hensive, timely publication in its field, 192 pages. 6 x 9. 10 line drawings. 32 appendices.
Index. $10.95

THIS BUSINESS OF MUSIC Revised and Enlarged Edition
By Sidney Shemel and M. William Krasilovsky

Hailed by the New York Times as the "Bill of Rights" for Composers. Reveals detailed expla-
nations of the legal, practical, and procedural problems encountered in the music industry.
Ralph Gleason of Rolling Stone refers to it as “The best way | know to teach yourself.” 544
pages. 6% x 9. 180 pages of appendices (Federal and International laws, statutes, con-
tracts, applications, agreements, etc.). $15.00

THE MUSIC/RECORD CAREER HANDBOOK By Joseph Csida
“Csida’s credentials are impeccable and impressive—former music editor of Billboard . . . [he
covers] virtually all aspects of song & music writing, royalties, publishing, etc."—Downbeat

An encyclopedic guide to beginning and developing more than 30 different careers in the
creative, commentary, business, and educational areas of the music and record industry. 376
pages. 5%2 x 11. $14.95

More...Important Books from the Billboard Bookshelf

DANCING ON THE SEATS By Andrew H. Meyer

Today's most comprehensive guide to every aspect of producing rock con-
certs on the college campus and hailed by major booking agencies and
college buying services as the finest teaxt on the college concert ever written,
96 pp. V2 x 82, $6.95

THE DEEJAYS By Arnold Passman

This book is the first full story of the disc jockeys and how they influence
popular taste. It also is a history of the national radio stations, the recording
companies and their role in the industry. 320 pp. 5% x 812, Index, $7.95

WORLD RADIO AND TV HANDBOOK 1974

A Complete Directory of International Radio and Television, This handbook
is the authoritative source of complete and exact information about all
broadcasting and television stations around the world. 400 pp. 6 x 9. $7.50

HOW TO LISTEN TO THE WORLD 1974

A companion valume to World Rad/o and Radio and TV Handbook this is the
only international radio and {elevision book with articles by the world’s
leading authorities in the field. 168 pp. 6 x 9. $4.95

RECORDS IN REVIEW

"Comprehensive coverage of each year's recordings...reviews describe the
work as well as the performance, providing each annual with a permanent
use.''—Saturday Review.

Annual of the hundreds of reviews that appeared in High Fidelity Magazine.
Copies of the 1968, 1969, 1970 and 1871 Annuals are available. 544 pages.
5% xB8%. $9.95

A R RS e

RQQK &

ROCK ENCYCLOPEDIA By Lillian Roxon
Biographies, discographies, commentary, analysis, photographs, miscellany
...the only reference work available on rock and its roots. *"Worth its weight

in gold to anyone concerned with the rock phenomenon...an invaluable aid
to researchers in years to come."—Bfllboard. 612 pp. 5%z x B. Paper. $3.85

MAIL TO:

BILLBOARD BOOKSHELF, 2160 Patterson Street, Cincinnati, Ohio 45214

| enclose payment $

Publisher pays postage. Include sales tax in the
slates of New York, Ohio, Tennessee, California,
Massachusetts, New Jersey.

Please send me the books listed below. | under-
stand they may be returned within ten days of
receipt for full credit or refund if | am not satistied.
Please print.

TITLE NAME

TITLE ADDRESS

TITLE CITY g
TITLE STATE

www americanradiohistorv com

General News

New Midget Firm Formed

® Continwed from page 3

cal area distributors and retailers
showing buying patterns, then
Midget will bring the record to a ma-
jor label for national distribution.

Todd speaks of signing artists with
name vialue which will help in moti-
vatng stations play music by a new
label.

Midget will pay for the initial pro-
duction runs (but will have an an-
nual production budget from its al-
filiating company).

The goal, the three partners em-
phasize, is 10 minimize the risks 1o
the distributing firm by only hand-
ing it product “that's making jt.”

Notes Graham: “We'll give birth,
breast feed it and as soon as it can
walk and carry its own luggage, we'll
give it to the label.”

Graham, the promotion-exploita-
tion expert, speaks of projecting his
efforts on one record at a time in a
“make 1t or break 1t type ol situ-
ation.”

Midget will also have the option
of taking the single elsewhere if its
distribution outlet passes on the ma-
terial,

But all three don't feel that will
happen because they will only bring
in a record which has shown sales
and/or radio station phone request
Fesponses,

“We can provide a regionally ac-
cepted master,” says Winn. a veleran
producer-arranger, former co-owner
of Double Shot Records. “And the
distributing label will provide us
with its sales and merchandising
muscle.” Graham will work with the
label’s promotion stall once it gets Lo
that poinL

“Most production companies pro-
duce a record and take it to a label,”
says Todd, formerly with Screen
Gems/Columbia Music, ABC/
Dunhill and Mercury Records.
“When we bring a record 10 a com-

any 1t'll be proven.”

Under this plan, the three see cost
advantages to the distributing label
in not having to press up initial pro-

motional copies on a “let's see what
happens basis.”

Graham, formerly with UA,
A&M and Chess/Janus, says that
disk jockey press runs for individual
singles can run from 800 to 1,500
copies. “To properly service a station
you don't go in with one record any-
more. If a disk jockey shows interest,
yoli leave him five records at least.”

In testing masters, Graham will
work with the secondary market sta-
tions which he's found have a good
audience response quolient,

There are 16 such stations in the
Tri Cities area of Spokane, Seattle,
Tacoma, plus others in Southern
California. A good phone response
station, he says, is one which elicits
audience reaction after three-four
days of "good rotation at leasl once a
show based on a three-hour show.”

The firm has opened an office on
Selma Ave., with its slogan “Small
Enough To Care.”

?DGE?
RODUCTIONS
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Midget photo
Midget productions owners Don
Graham, Bob Todd and Hal Winn
use a “temporary office” for their
small production company.

Videodisk Goliaths Start
Action Behind-the-Scene

® Continued from page |

® The Teldec board reportedly
has given the green light to launch
the mechanical TED videodisk in
West Germany by early spring, with
Ken Thorne of Brinsh Decca in
London the key man responsible for
building the disk library.

AL RCA, where Bill Hittinger, ex-
ecutive vice president for consumer
electronics, solid-state and elec-
lronic components, was recently
given overall responsibility for the
entire SelectaVision video tape/disk
operation, a spokesman confirms
that the first experimental “music™
videodisk involved the transfer of
the Pennypacker film of Bowie seen
recently on ABC's “Wide World of
Entertainment.™ It is emphasized
that the recording studio here is ca-
pable of handling the audio portion
of the disk, but no other “marriage™
of film and audio has been done.

MCA Disco-Vision president Jack
Findlater confirms that Philips and
MCA engincering teams have ex-
changed recent visits and that their
results would determine some key
answers on the length and type of
disk and plaver, as well as the timing
for a winter demonstration in New
York. Dr. Peter Kramer headed the
Philips group that spent a week in
Universal City, Calif, and Kent
Broadbent led the MCA team that
traveled to Eindhoven, Holland, last
week.

Findlater emphasizes that the
Philips/MCA agreement provides
for the technologies of both com-
panies to be joined in a single com-
patible system which will combine
the best features of each 1o provide
full videodisk interchangeablity.

The new Philips/ MCA player will
be manufactured by Philips in asso-
ciation with MCA, and the latter’s
ré&d department under Broadbent
will continue to explore non-con-
sumer and othe hardware applica-
tion fields. MCA will also manufac-
ture and market videodisk pro-
gramming and support of the uni-
fied Philips/ MCA system,

A Teldec spokesman would only
call the unconfirmed report for “go™

“pretty good bel,” emphasizing
that although an NTSC version of
the TED player (for the U.S. and Ja-
pan) had been shown at VIDCOM
in Cannes,-the first prionty was for
PAL system production for the Eu-
ropean market.

Cost per player in Germany
would be between 5375-500 retail
depending on the manual or auto-
matic model, with the l0-minute
disks at $3.75 1o $10 (multple disk)
per program. Key factor in the
apparent decision 0 move to the
marketplace would be that inde-
pendent software producers—in-
cluding several major disk flirms-
had met their commitments to pro-
vide an initial 200 hours of program-
ming.
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Winners of the BMI 1974 Country Music Achievement Awards
The most performed Country songs April 1, 1973 to March 31, 1974

AINT LOVE A GOOD THING

Dallas Frazier

Acuff-Rose Publications, Inc.
AM | THAT EASY TO FORGET

Carl Belew

W. S. Stevenson

Shelby Singleton

Four Star Music Co., Inc.
AMAZING LOVE

John Schweers

Figem Music Publishing Co., Inc.
ANOTHER LONELY SONG

Tammy Wynette

Billy Sherrill

MNorro Wilson

Algee Music Corp.

Altam Music Corp.
BABY'S GONE

Conway Twitty

Billy Parks

Twitty Bird Music Co.
THE BAPTISM OF JESSE TAYLOR

Dallas Frazier

Whitey Shafer

Acuff-Rose Publications, Inc.
BEHIND CLOSED DOORS

Kenny O'Dell

House of Gold Music, Inc.
BLOOD RED AND GOING DOWN

Curly Putman

Tree Publishing Co., Inc.
BRING IT ON HOME
(TO YOUR WOMARN)

Carmol Taylor

Joe Stampley

MNorro Wilson

Al Gallico Music Corp.

Algee Music Corp.
BROAD-MINDED MAN

Jim Owen

Unichappell Music, Inc.
BY THE TIME | GET TO PHOENIX

Jim Webb

Dramatis Music Corp.
COME LIVE WITH ME

Felice Bryant

Boudleaux Bryant

House of Bryant Publications
THE CORNER OF MY LIFE

Bill Anderson

Stallion Music, Inc.
COUNTRY SUNSHINE

Dottie West

Bill Davis

Tree Publishing Co., Inc.
DADDY WHAT IF

Shel Silverstein

Evil Eye Music, Inc.
DON'T FIGHT THE FEELINGS OF LOVE

John Schweers

Pigerm Music Publishing Co., Inc.
DON'T GIVE UP ON ME

Ben Peters

Four Star Music Co., Inc.

Ben Peters Music
DREAM PAINTER

Dallas Frazier

Whitey Shafer

Acuff-Rose Publications, Inc.
DUELING BANJOS
EVERYBODY'S HAD THE BLUES

Merle Haggard

Shade Tree Music

EVERYTHING IS BEAUTIFUL

Ray Stevens

Ahab Music Co., Inc.
FOR THE GOOD TIMES

Kris Kristofferson

Buckhorn Music Publishing, Inc.
GENTLE OMN MY MIND

John Hartford

Glaser Publications, Inc.
GOOD NEWS

George Richey

MNorro Wilson

Billy Sherrill

Algee Music Corp.
HELP ME MAKE IT
THROUGH THE NIGHT

Kris Kristofferson

Combine Music Corp.

HEY, LORETTA
Shel Silverstein
Evil Eye Music, Inc.

HEY WHAT ABOUT ME?
Scott McKenzie
The Hudson Bay Music Co.

HOUSE OF THE RISING SUMN
Alan Price (PRS)

Al Gallice Music Corp.

| BELIEVE IN SUNSHINE
Roger Miller
Roger Miller Music

| CAN'T BELIEVE THAT

IT'S ALL OVER
Ben Peters
Ben Peters Music

| CANTSTOP LOVING YOU
Don Gibson
Acuff-Rose Publications, Inc,

| LOVE
Tom T. Hall
Hallnote Music

IF TEAR DROPS WERE PENNIES
Carl Butler
Peer International Corp,

iIF WE MAKE IT THROUGH DECEMEBER
Merle Haggard
Shade Tree Music

IF ¥YOU CAN LIVE WITH IT

{1l CAN LIWVE WITHOUT IT)

Bill Anderson
Stallion Music, Inc.

IF YOU CAN'T FEEL IT

{IT AIN'T THERE)
Freddie Hart
Blue Book Music

JAMBALAYA (ON THE BAYOU)
Hank Williams
Fred Rose Music, Inc.

JOLENE
Dolly Parton
Owepar Publishing, Inc.

KEEP ON TRUCKING
Ronnie Rogers
MNewkeys Music

KID STUFF
Don Earl
Jerry Crutchfield
Duchess Music Corp.

KIDS SAY THE DARNDEST THINGS
Glenn Sutton
Billy Sherrill
Algee Music Corp,

KISS IT AND MAKE IT BETTER
Mac Davis .
Screen Gems-Columbia Music, Inc.

THE LAST LOVE SONG
Hank Williams Jr.

Hank Williams Jr. Music

LET ME BE THERE
John Rostill (PRS)

Al Gallico Music Corp.

LITTLE GIRL GONE

Donna Fargo

Prima-Donna Music Co.
LORD MR. FORD

Dick Feller

Vector Music Corp.
LOUISIANA WOMARN,
MISSISSIPPI MAN

Jim Ohwen

Becky Bluafield

Dunbar Music, Inc.
LOVE IS THE FOUNDATION

William C., Hall

Coal Miners Music
THE MIDNIGHT OIL

Joe Allen

Tree Publishing Co., Inc.
MISTER LOVE MAKER

Johnny Paychechk

Copper Band Music
MONDAY MORNING SECRETARY

Con Reid

American Cowboy Music
THE MOST BEAUTIFUL GIRL

MNorro Wilson

Billy Sherrill

Rory Bourke

Al Gallico Music Corp.

Algee Music Corp.

NASHVILLE
Ray Stevens
Ahab Music Co., Inc
NOBODY WINS
Kris Kristoffersaon
Resaca Music Publishing Co.
NOTHING EVER HURT ME
(HALF AS BAD AS LOSING YOU)
EBobby Braddock
Tree Publishing Co., Inc.
ONCE YOU'WVE HAD THE BEST
Johnny Paycheck
Copper Band Music
OPEN UP YOUR HEART
Roger Miller
Buddy Killen
Tree Publishing Co., Inc,
Roger Miller Music
THE PERFECT STRANGER
Freddy Weller
Roadmaster Music
RAVISHING RUBY
Tom T. Hall
Hallnote Music
RED NECKS, WHITE SOCKS

AMD BLUE RIBEBOM BEER

wWayland D. Holyfield

Bob McDill

Chuck Meese

Jack Music, Inc.
RELEASE ME
{(AND LET ME LOVE AGAIN)

Eddie Miller

W.S. Stevenson

Four Star Music Co., Inc.
RIDING MY THUMB TO MEXICO

Johnny Rodriguez

Hallmote Music
(I Never Promised You A)
ROSE GARDEM

Joe South

Lowery Music Co., Inc.
SATIN SHEETS

John Volinkaty

Champion Music Corp.

SAWMILL

Mel Tillis

Horace Whatley

Cedarwood Publishing Co., Inc.
SHE'S ALL WOMAN

Carmol Taylor

Algee Music Corp.
ASHOULDER TO CRY ON

Merle Haggard

Blue Book Music
SING ABOUT LOVE

Glenn Sutton

Flagship Music, Inc.
SLIPPIN' AND SLIDIN'

Richard Penniman

Al Collins

James Smith

Edwin Bocage

Bess Music Co.

Venice Music, Inc.
SLIPPIN' AWAY

Bill Anderson

Stallion Music, Inc,
SNAP YOUR FINGERS

Grady Martin

Alex fanetis

Fred Rose Music, Inc.
SOMETIME SUNSHINE

Jim Coleman

Jahn A. Wilsan

Yearbook Music
A SONG | LIKE TO SING

Kris Kristofferson

Combine Music Corp.
SOUTHERN LOVING

Jirm Ohavein

Lnichappell Music, Inc.
STILL LOVING YOU

Troy Shondell

Acuff-Hose Publications, Inc.
SUNDAY SUNRISE

Mark James

Screen Gems-Columbia Music, Inc.
SUPER KIND OF WOMAN

Jack Lebsock

Blue Book Music

www americanradiohistorv com

SUPERMAN
Donna Fargo
Prima-Donna Music Co.
Algee Music Corp.
SWEET MAGNOLIA BLOSSOM
Gayle Barnhill
Rory Bourke
Unichappell Music, Inc.
THE TEDDY BEAR SONG
MNick MNixon
Don Earl
Champion Music Corp.
THAT'S THE WAY LOVE GOES
Lefty Frizzell
Whitey Shafer
Acuff-Rose Publications, Inc.
THERE WON'T BE ANYMORE
Charlie Rich
Charles Rich Music, Inc.
TIE A YELLOW RIBBON
ROUND THE OLE OAK TREE
Irwin Levine
L. Russell Brown
Levine & Brown Music, Inc.
TOO MUCH MONKEY BUSINESS
Chuck Berry
Arc Music Corp.
TRAVELING MAM
Dolly Parton
Cwepar Publishing, Inc.
TRIP TO HEAVEN
Freddie Hart
Blue Book hMusic

A VERY SPECIAL LOVE SONG
MNorro Wilson
Billy Sherrill
Algee Music Corp.
WE'RE GONMNA HOLD ON
George Jones
Earl Montgomery
Altam Music Corp.
WHAT'S YOUR MAMA'S NAME CHILD
Dallas Frazier
Earl Montgomery
Acuff-Rose Publications, Inc.
Altarm Music Corp.
WHY ME
Kris Kristofferson
Resaca Music Publishing Co.
WORLD OF MAKE BELIEVE
Pete McCord
Marion Carpenter
Fee Wee Maddux
H. E. Smith
Embassy Music Corp.
Gulf & Stream Music
Singing River Publishing
WwWOouULD YOU WALK WITH ME JIMMY
A, L. (Doodle) Owens
Whitey Shafer
Acuff-Rose Publications, Inc.
Hill & Range Songs, Inc.
YOuU ASKED ME TO
Billy Joe Shaver
Waylon Jennings
Baron Music
YOou CAN HAVE HER
William S. Cook
Big Billy Music Co.
Harvard Music, Inc.
YOU REALLY HAVENT CHANGED
Johnny Carver
Ron Chancey
ABC/Dunhill Music, Inc.
YOUNG LOVE
Carole Joyner
Ric Cartey
Lowery Music Co.. Inc.
YOU'VE NEVER BEEN
THIS FAR BEFORE
Conway Twitty
Twitty Bird Music Co.
YOuU WERE ALWAYS THERE
Donna Fargo _
Prima-Donna Music Co.

BMI

BROADCAST MUSIC INC.
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Record Artists Promoted
Via Videotapes In Discos

® Continued from page |

play the enuire videotape release at
least once per night, although most
discos play the tapes several times
nightly. Previous weeks' tapes must
be returned to Videoshow for re-
programming,.

The tapes come with visuals of a
disk jockey announcing the songs in
English. Programming 15 done in
London with manufacture and dis-
tribution at the more centrally-lo-
cated Brussels, Belgium. Videoshow
is an internationally owned com-
pany.

Two Videoshow representatives,
Paul Noble and Louis de Vries, were
in the U.S. last week seeking to ob-
tain more promotional film footage
directly from American labels.

“We have been petting excellent
cooperation from European labels
such as EMI, Decca and inter-

national CBS.” sayvs Noble. ¥*But of

course the more footage we can ob-
tain, the better programming we are
able 1o provide.”

Current chart hits and soul
records with a strong dancing beat
are the staples of Videoshow pro-
gramming, Most discos display the
lapes on seven to 12 screens,

Videoshow claims it could easily
expand its client roster beyond 70,
but has restricted itself to the best-
equipped and most popular disco in
each markelL

“There are no plans to bring
Videoshow programs to either Eng-
land or the United States for the im-
mediate future, because of union
complications,” says de Vries. “But
we have seen that Videoshow 1s al-
ready an important factor in break-
ing records throughout Continental
Europe.”

LOU ADLER
JEFF BARRY
CASHMAN/WEST
TOM CATALANO
GUS DUDGEON
SNUFF GARRETT
RICK HALL

BONES HOWE
RICHARD PERRY
RUSS REGAN

YOU BET IT’S IMPORTANT!

CALL
Kyla McKenna
(213) 662-8568

When Answering Ads .

. . Say You Saw It in Billboard

His Time-Out Ends:;

Ruffin Solos Again

By BOB KIRSCH

LOS ANGELES—When David
Ruffin left his lead singer slot with
the Temptations in 1968 following a
string of hits including six top 10
disks in four years, many considered
the move a risky one at best for a
man who was in a group that basi-
cally never missed the charts.

Yet Ruffin's first solo effort, "My
Whole World Ended,” was also a top
10 hit. He followed with several
more chart records over the next few
years, before taking a hiatus from
the business of rock 'n’ roll,

Now, back with a new LP ("Me ‘N
Rock ‘Roll Are Here To Stay”) and
set to perform again, the man many
feel is one of the most important vo-
calists in rock history is looking for-
ward to beginning a brand-new ca-
Tcer.

With the Temptations, Ruffin was
lead singer for one of the first black
groups to break the “soul” category
barrier. The hits were universal hits.
“We were singing universal songs,”
he says today, “produced by good
people and written by good people.
And the masses were ready for it

“As for leaving the group.,” he
says, 'l had been a solo artist before
joining and 1 wanted to be solo
again. There was some conflict and
some jealousy within the Temps, but
most groups are that way. 'm not
taking anything away from my days
with the group, because they were
some of the most beautiful times |
had. Stll, in a group you are obli-
gated to give your all to that group.
It didn't bother me to the extent that
it affected my singing, but it did af-
fect me. So, while it was beautiful to
have been lead singer of the Temps
for four years, it may have been the
most important thing that happened
to me when I decided to leave them.”

As mentioned, Ruffin’s first effort
was a solid hit. Then he began to
take things a bit slower. *l wanted to
be identified with the Templations
in a way,” he says, “but | also
winted to be known as mysell. And
vou really can’t change your voice”

Durning this hiatus, Rod Stewart
began stating in interviews that Ruf-
fin was the greatest rock singer he'd
ever heard, and cut such Temps'
classics as “"Losing You" and “I
Wish It Would Rain,” on his LPs.
The Rolling Stones recently cut
“Amn’t Too Proud To Beg,” and
Stewart once called upon Ruffin
from the audience to join him on
H[llk‘.ﬂ'.

“l thought the things Red said
were great,” RulTin says, “because |
admire him and also because so lew
people lake tme to acknowledge
others. He used to come to my house
when he was in Detroit, and we've
still got three songs we wrote to-
sether.”

Ruffin says his time over the past
few years was spent “trying to take a
look at myself. 1 didn’t make much
money but 1 had a lot of fun and |
learned a lot by listening and watch-
ing. And I think that more than any-
thing, good rock is now good rock,
The barriers between music are

12 College Dates
For All-Star Four

LOS ANGELES-The Lionel
Hampton-Buddy Rich-Teddy Wil-
son-George Duvivier jazz quartet
has been set by packager Jerry Fox
for 12 West Coast college concerts
March 3-16, 1975. A live album will
be recorded on the tour and negotia-
tions are underway for a television
special,
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Motown photo
David Ruffin: one of rock's most ar-
tistic vocal pioneers ends self-im-
posed exile,

breaking, and the black artist has a
betier overall opportunity.

“But it's the rock thing 1 like.
That's why my LP is called what it is
and that's why there are things we
hope will appeal to everyone on it
It's the most relaxed thing I've ever
done. | ook my time; | took the
songs home and 1 had fun. And I
found how to get the most from my
voice,

“Norman Whitfield produced
maost of it and wrote most of it. And
the LP 15 more planned than any-
thing I've ever done and [ think that,
along with aiming the LP at every-
one, 15 a growing trend in black mu-
G

As for touring, Ruffin opened at
the Whisky here last week with a
new band (two guitars, bass, drums,
keyboards, alto and tenor saxo-
phones) and will decide on his
“road” future after the engagement.

One thing he will do is one-night-
ers. "l happen to like them,” he says.
*I'm not 24 anymore, but 1 sull like
to sing to people, and the more
places you go, the more singing you
do and more people you meet. And
you can always learn.”

In Philly:
Bowie Goes

To Spectrum

PHILADELPHIA—David Bowie,
one of this area’s hottest draws dur-
ing the past few years, has switched
to Larry Magid's Electric Factory
Concerts, which has an exclusive on
rock dates at the 19,000-scat Spec-
trum.

Bowie was previously scheduled
to play Nov. 22-23 for Midnight Sun
Concerts, his previous local bookers,
at the 10,000-seat Civic Center, In-
stead, he will now be at the Spec-
trum next Monday (18) for Electric
Factory. Ticket sales will be halted
at 14,000, with prices scaled high at
B6,30-57.50-58.50.

Bowie's current two-disk live al-
bum was cut at his sold-out week-
long run at the 3,000-seat Tower
Theater last summer for Midnight
Sun. He also taped an upcoming
soul-influenced album several
months ago at Sigma Studio here,
home of the Gamble-Huff and
Thom Bell Philadelphia Sound,

Midnight Sun spokesman Rick
Green says his outfit lost Bowie be-
cause, “We just couldn’t get together
on money terms with Main Man,
Bowie's management.” Actual local
producer of Bowie's Nov. I8 Spec-
trum concert is Tim Tourmy, with
Electric Factory billed as “assisting.”

It's Set:
Merger Of
CMA, IFA

LOS ANGELES—Creauve Man-
agement Associates and Inter-
national Famous Agency have
agreed in principle to merge.

The new combined CMA-IFA
will join William Morris as the two
ungquestioned prants of all-around
talent booking today.

[FA’s Marvin Josephson will be
board chairman of the combined
agency, presumably remaining
based in New York while CMA
chief Freddie Fields continues head-
g Western operations from his of-
fice here.

Both IFA and CMA are public
companies and the merger must be
approved by a majority of stock-
holders. The deal calls for IFA’s par-
ent company, Marvin Josephson As-
sociates (MJA), to buy out CMA
stock at $6.10 per share.

The merger was reportedly ex-
plored by both agencies for the past
four years. CMA 15 traded on the
American Stock Exchange and the
Pacific Coast Stock Exchange while
MJA 1s an over-the-counter stock.

Newon

The Charts

BOB JAMES
“Feel Like Makin' Love” -8R

Keyboardist - arranger - conduc-
LoT-composer James at 35 15 one of
the new breed of contemporary mu-
sical renaissance men. He has a mas-
ters’ degree in classical composition
from the University of Michigan
and won all available first prizes at
the 1962 Notre Dame Jazz Festival.

He went through a comparatively
esoteric period, playing with horn-
man Maynard Ferguson and cutting
his own album on the avant-garde
ESP label.

Then he turned around to become
Sarah Vaughan's musical director
for four and onc-hall years, became
a high-rated stuio arranger for the
likes of Roberta Flack and Aretha,
and ultimately became a house ar-
ranger for CTI where Deodato first
showed how an electric piano jazz
crossover record like *2001™ could
burn up the Hot 100,

The Bob James instrumental of
Roberta Flack’s smash hit is a truly
elegant and lovely work, upbeat
with tasteful strings and the whiz-
zing electric keyboards of James. It's
a classic record whose appeal over-
comes all narrow musical bound-
aries. His manager 1s Peter Paul of

CTI] in New York.

| Signings

Cher to Warner Bros, Her first single for the
label, “A Woman's Story.” will be produced by
Phil Spectar and an upcoming album will be re-
leased on the new Warner-Spector label.

Evie Sands to Lambert & Potter's Capitol-dis-
tributed Haven Records. She was previously on
AEM. . .. Julie Budd to William Morris Agency.
... Johnny Williams to Babylon Records, He had
a hit on Philadelphia International with “Slow
Motion.” ... Tommy Wills to Country Inter-
national Records.

Ihe Ohio Players and rock group Souther,
Hillman and Furay to ATl for exclusive booking
representation. Both acts begin tours in mid-No-
vember. ... Tom Sullivan to Bell Records. The
27 -year-old songwnter/singer will have a debut
LP on the market around the first of the year.
Sullivan, who is blind, will also be appearing in a

(Continued on page 16)
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PUT SOME ELF

ON YOUR SHELF
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e Elf is now on an S.R.O.
National tour with Deep Purple, making new fans every day.

Stock up on these rock 'n roll goodies from Elf's first MGM album,
“L.A.59". (M3G-4974)

It includes their single, “L.A.59" (M-14752)

Album and single are already picking up airplay in major markets like,
Philadelphia, Cleveland, Columbus, Houston and St.
Louis, with more each dﬂ}f
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DAVE MASON
Radio City, New York
The home of the Rockettes was filled to ca-
pacity by Dave Mason and his band Oct. 22 but,
unfortunately, their show itself left a lot to be

desired.
Individually and working as a group, Mason

TOP QUALITY

8X10

-q- PRINTS

LITHDERAPHED ON HEAVY GLOES STOCK

BLACK & WHITE 8x10s
500-%25.00 1000—538.00

COLOR PRINTS
1000—-%200.00

SEMND FOR SAMPLES AND COMPLETE PRICES
ON Bxlly AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO, 65803

Talent In Action

and friends, Mike Finnigan, keyboard; Rick Jae-
ger, drums, Jim Krueger, guitar; and Bob Glaub,
base; are a fine bunch of musicians and it was
hard to overlook their technical skills. Bul, the
cutting edge that can turn just another concert
into something musically special was missing.

Working their way through selections from a
new LP and previous product, the group did
little to stir the air. It was as if they were merely
going through the motions.

Basically, what was missing was variely. The
guitar licks being thrown out by Mason and
Krueger, both collectively and during solo runs,
seemed just too similar each time around. The
same problem occurred often in the group's
overall inner flow.

True, a large segment of the audience got
mto Mason and his new matenal. But, as con.
certs go, this one stayed on the runway, never
getting into flight. JIM MELANSON

ANDY WILLIAMS
MICHEL LEGRAND

Uris Theater, New York

Andy Wilhams absolutely knocked the au-
dience dead Oct. 16 with a set of his oldies hils
and vocal interpretations of many pop stand-
ards. His voice and charming personality make
him one of the mest popular performers today
and his reperfoire is so complete that there is
hardly a type of music left out.

MName

"---- 1 I 1 I . B 0 R 0 B0 J J F-J -------.ﬁn

Please rush my Top 1,000 Hits Of All Time
To:

Company Mame

Address

City

Stale Zip

JSEEEEEEIEEEEEny,

Please enclose $50.00 check with order form
(thera is no billing available for this service).

SEND TO: Billboard Magazine, 9000 Sunset, Suite 415
Los Angeles, Ca 900639 Attn: Research Dept.

"--------- S 0 5 0 N O 2 o oy o 6%

‘i-- ———

Backing him throughout the set was a full or-
chestra complete with a rock rhythm section,
Legrand jained him for several numbers and the
highlight of the set was their specially-arranged
rendition of “McArthur Park.”

Williams has a way of taking a pop standard
and personalizing it for the audience so each
tune honestly takes on a different meaning in
his hands. Another side of Williams that is help:
ful in concert s his humor and ability to respond
to any question from the audience. Williams has
become one of the most durable performers
around and with performances like this one, he
should be around as long as he desires.

Opening the show was Miche! Legrand who
offered a cross-section of hits. This talented pi
anist-composer-arranger displayed another side
of his talents with an exciting vocal selection
from his “Umbrellas OF Cherbourg” soundtrack.

JIN FISHEL

CHARLES AZNAVOUR
Minskoff Theater, New York

Few European performers have managed to
succeed in this country. Edit Pial, Caterina Va-
lente and Maunce Chevalier are names that im-
mediately come to mind, but they represent a
minority compared to the number of stars whose
popularity does not reach across the Atlantic.

Charles Aznavour might very well be the next
European artist to become big in the U.S. He has
the poise, the style, the talent, and he does not
seem lo be hampered by linguistic restrictions.
Attesting to his popularity here, the Minskoff
Theater was almost filled to capacity.

His Oct. 16 appearance, spearheaded by his
recent hit on RCA, “She,” was every bit the type
of entertainmen! Broadway audiences have
come to expect. It was routinely professional,
slick and polished, and predictable. Effectively
backed with a 20-piece band. Amavour went
through the business of singing, rarely depart-
ing from the well-balanced blend of established
hits (“Yesterday When | Was Young," “Que
E'cest Triste Venise") and new tunes (“Our
Love, My Love,” "1 Have Lived"), delivered for
the most part in Englsh and in French, with an
occasional song in Italian and in Spanish thrown
in for good measure,

The only departure from that norm was a
rather unusual (for the singer) anthem to the
Gay Liberation group, “What Makes A Man,"
poignant and moving.

It all was mice, very pleasant, and rather cold.

(Continued on page 2/)

_Signings_

® Continued from page 14

mowvie of the week television special based on
his published autobiography.

Gary Wright, former leader of Spooky Teoth,
has disbanded the group and signed with
Wamer Bros. as a solo artist. He is managed by
Dee Anthony's Bandana Organization,

Albert Brooks to Asylum Records, the label's
first comedy artist. . . . Also to Asylum, Orleans.
The Woodstock-based band has a strong East
Coast live reputation. . . . Mills Brothers to Ran-
wood Records with a newly-cut greatest hits col-
lection, “The Mills Bros. Story.”

SINGER-WRITER-PERFORMER

Johnny Bristol: He

Wants To Do It All

By JIM FISHEL

NEW YORK—Singer-writer-per-
former Johnny Bristol wants to do it
all in the future. Although he has
written, produced and performed
countless hits, he sull hopes to
branch out into several other areas
of the entertainment world.

“1 like to keep surprising people
with new and different things, be-
cause | don't like to be identifiable
with only one sound or song,” he
says. *l want to keep growing and
move into other directions like films
and television.

“1 just love music, pure and
simple, and want to be involved in
anything connected to i.”

Bristol recently moved to Los An-
geles from his native Detroit, be-
cause a lot of his friends now live
there.

“I really think that L.A. is the cen-
ter of activity for the entire music in-
dustry and many of my good friends
from the music business in Detroit
have also moved there,” he states.
“Harvey Fuqua and Smokey Robin-
son both live in the area now and 1
get to see them a lot more.”

Fugqua was instrumental in start-
ing Bristol in the music business as
his co-producer back in the early
days of Motown.

“Many doors were opened up to
me because Harvey and I learned an
awful lot from him by just standing
and watching everything,” he says.

Feeling and dynamics are the

MGM pﬁltu
Johnny Bristol; from respected pro-
ducer-writer to “overnight’’ smash
artist.

most important things for a pro-
ducer o remember, according to
Bristol, and he conveys these same
ingredients into his vocal perform-
ances including his hit single, “Hang
On In There Baby.”

“I never dreamed that my single
would take off like it did, because |
wasn’t sure which song should be the
single,” he says. “l was encouraged
by several people to move into per-
forming and | am really pleased with
the way things turned our.”

Even with all of his success as a
performer, with a road tour planned
in the near future, Bristol is still

{Continued on page 22)
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Includes: There Won't Be Anymore
Too Many Teardrops - The Big Build Up
It's All Over Now - No Room to Dance

APL1/APS1/APK1-0433 APL1/APSL/APK1-0686

Just certified gold.* And now, a new album.
*RIAA

“B‘I Records and Tapes
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Talent

Campus uppearances by artisis ure
incorporaied inte the listings below.
Artisis ffFFFﬁﬂ'ﬂ'lﬂ' ] l'.‘I:'H"FIi'.T re
muarked with an asterisk.

EAST

*AMERICA (Warner Bros.): Villa Nova,
Pa., Villa Nova Univ. Field House, Nov,
12; Lowell, Mass.,, The Gym (16);
Gorham, Maine, University of Maine
(17), Bulfalo, N.Y., Klein Hamms (20);
Boston, Mass. (21);, Worcester, Mass.,
Holycross (22); New York City, Philhar-
monic Hall (23-24),

CHARLES AZNAVOUR (RCA): Phila.,
Pa., Academy of Music. Nov, 3.

*THE BEACH BOYS (Reprise):. Niagara
Falls Convention Center, Niagara Falis,
New York, Nov. 12; Spectrum, Phila-
delphia, Pennsylvania, (14-15); Prince-
ton Univ., Princeton, N.J., (16); Civic
Center, Springlield. Mass. (17}, Univ. of
Vermont, Burlington, Vermont (20);
Madision Square Garden, New York
(21);, Boston Garden, Boston, Mass,
(23).

HARRY CHAPIN (Elektra) Symphony
Hall, Boston, Mass.. MNov, 15; Siate
Theatar, Mew Brunswick, MN.J. [1B);
Bushnell Aud., Hartford, Conn, [(27).

JOHN EDWARDS (GRC). Sugar Shack,
Boston, Mass., Nov. 11-17.

Who/Where/When

(ANl entries for Who—Where—When should be sent to Helen Wirth, Billboard, 1 Astor Plaza, New York, N.Y. 10036.)

DICK FELLER (United Artist): The Main
Point, Bryn Mawr, Penn_, Nov. 25-26.
ELTON JOHN (Rocket): Civic Arena,
Pittsburgh. Penn., Nov. 12, Boston
Garden, Boston, Mass. (20), Coliseum,
New Haven, Conn. (23); Madison
Square Garden, New York (28-29);
Nassau Colisaum, Uniondale, N.Y.

(30)

DOUG KERSHAW (Warner Bros.): Felt
Forum, New York Cily, N.Y., Nov. 16.
KRIS KRISTOFFERSON/RITA COL-
LIDGE (Monument): Mosque, Pitts-
burgh, Penn., Nov. 15.

BARRY MANILOW (Bell): Carnegie Hall,
New York Gity, N.Y., Nov. 21.

O'JAYS (Epic). Waldor! Astoria Hotel,
New York, N.Y ., Nov. 19

GIL SCOTT-HERON (Bell): Syria
Mosgue, Pittsburgh, Penn., Nov. 15.
SAMMI SMITH (Mega): Felt Forum, New
York, N.Y., Nov. 16

LOU RAWLS (Bell): Swinger's Club,
Boston, Mass., Nov. 4-14,

WEST

REX ALLEN, JR. (Warner Bros.); Hel-
ena, Montana, Mov. 12; Missoula, Mon-
tana (13); Great Falis, Montana (14),
Butte, Montana {(15); Boseman, Mon-
tana (16).

AMERICA (Warner Bros.): Celabrity
Theatre, Phoenix, Ariz., Nov, 30.
CHARLES AZNAVOUR (RCA): Masonic
Aud.. San Francisco. Calif., Nov. 16;

Paramount Theatre, Oakland, Calif.
{(17); Shubert, Los Angeles, Calif. (18);
Flint Center, Cupertino, Calif. {19);
Community Theatre, Pasadena, Calif.
(22); Civic Plaza, San Diego, Calif. (23).
JOHNNY CASH (Columbia): Las Vegas,
Mev., Nov, 19-25,

ELECTRIC LIGHT ORCHESTRA
{United Artist): Cow Palace, San Fran-
cisco, Calif., Nov. 13; Coliseum, Port-
land, Oregon (15);, Center Coliseum,
Seattle, Wash. (16). Arena, Long
Beach, Calif. (20); Celebrity Theatre,
Phoenix, Arizona (23); Community
Canter, Tucson, Arizona (24); Shrine
Aud,, Los Angeles, Calif. (27)

RORY GALLAGHER (Polydor): Para-
mounl Theater, Seatlle, Wash., Nov.
19; Paramount Theater, Portland, Ore-
gon (20); Tuesday's Ballroom, San
Diego, Calif. (22); Shrine Aud., Los An-
geles, Calif. (23); Venlura Theater,
Ventura, Calif. (24).

LOU RAWLS (Bell}; Fairmont, San Fran-
cisco, Galif. , Nov. 19-28.

SOUTHER, HILLMAN, FURAY (Asy-
lum): Eugene, Oregon, Nov. 14; Port-
land, Oregon (15); Seattla, Wash. (16);
Denver, Colo. (30).

WET WILLIE BAND (Capricarn). Spo-
kane Coliseum, Spokane, Wash., Nov.
19; Seattle Coliseum, Seattle, Wash.
(20); Portiand Coliseum, Portland, Ore-
gon (21).

MID-WEST

REX ALLEN, JR. (Warner Bros.):
Carlton Place, Ontario, Canada, Nov.
20-23.

AMERICA (Wamer Bros.): Coliseum for
KDWR, Minn_/51. Paul, Minn,, Nov. 26,
Kansas City (27).

AVERAGE WHITE BAND (MCA): Rock-
ford Armoury, Rockford, lIl., Nov. 15.
THE BLACKBYRDS (Fantasy): Masonic
Temple, Detroit. Mich., Nov. 17; Con-
vention Center, Cleveland, Ohio (22),
High Chaparral, Chicago, lll. (27-30).
DONALD BYRD (United Artist): Lyric
Theatre, Baltimore, Md., Nov, 23; High

Chaparral, Chicago, lll. {(27-30)

HANK CRAWFORD (CTI) In Concen
Louis XV1, Montreal, Quebec, Canada,
Nowv. 19-24.

*ELECTRIC LIGHT ORCHESTRA
(United Artist): Univ. of Western On-
tario, London, Ont., Canada, Nov. 11;
P&E Coliseum, Vancouver, Canada
(17}, Olympia Stadium, Datroit, Mich,
(29).

RORY GALLAGHER (FPolydor). Thun-
darchicken, Compstock, Mich., Nov.
11; Riverside Theater, Milwaukee,
Wisc, (12); Sports Arena, Toledo, Ohio
(13); Veterans Memorial Aud., Colum-
bus, Ohio (14); Aragon Baliroom, Chi-
cago, Il. (15), Wichita, Kansas (16),
Midland Theater, Kansas City, Mo. (17)

www americanradiohistorv com

ELTON JOHN (Rocket): Garden, Cincin-
nati, Ohio, Nov. 13; Olympla Stadium,
Detroit, Mich, (14-15); Forum, Mon-
treal, Canada (17); Maple Leaf Garden,
Toronto, Canada (18).

*MAHOGANY RUSH (20th Century): Indi-
anapolis Convenlion Center, Indian-
apoles, Ind., Mov. 13; Purdue Univ.,
Lafayaite, Ind. (15).

CHUCK MANGIONE (Mercury): Memo-
rial Hall, Dayton, Ohio, Nov. 22.

0.B. MCcCLINTON (Stax): Shrine
Mosgue, Peoria, Ill,, Nov. 17.
MAUREEN McGOVERN (20th Cantury):
Executive Inn, Evanston, Ind., Nov. 11-
16; Playboy Club, Kansas City, Mo. (18-
23).

*JEANNIE C. RILEY (MGM) lllinois Jr.
High School, Quincy, lll., Nov. 16;
Olympia Theater, Datrolt, Mich. (30},
MARTY ROBBINS (MCA). IMA Aud.,
Flint, Mich., Nov. 15; Akron Civic Cen-
ter, Akron, Ohio (24).

SOUTHER, HILLMAN, FURAY (Asy-
lum) Vancouver, B.C. Mov. 17.

*WET WILLIE BAND (Capricorn) Riv-
erside Theater, Milwaukes, Wisc., Nov.
12; Hara Arana, Dayton, Ohio (14); Ara-
gon Ballroom, Chicage, Wl (15), Univ
ol lowa Fieldhouse, lowa City, lowa
(16).

SOUTH

HERB ALPERT (A&M): Ellis Aud., Mem-
phis, Tenn., Nov. 11; Opry Land, Nash-
ville, Tann. (12); Bell Aud., Augusta,
Ga. (13); Civic Aud., Savannah, Ga
(14); Civic Aud,, Lakeland, Fla. (15).

*AMERICA (Warner Bros.): Charity Ben-
afit, Atlanta, Ga., Nov. 14, Loyola Col-
lege Gym, Baltimore, Md. (15.

AVERAGE WHITE BAND (MCA): Rich-
ards, Atlanta, Ga., Nov. 21-23.

CHARLES AZNAVOUR (RCA): Music
Hafl, Dallas, Texas, Nov. 11.

THE BEACH BOYS (Fantasy): Fisk
Univ., Nashville, Tenn., Nov,. 9, Memo-
rial Aud., Louisville, Ky. (15); Coliseum,
Charlotte, N.C. (16)

SHERRY BRYCE (MGM): Riverview,
Florida, Nov. 15-17; Tampa, Florida
(18-24),

=JIMMY BUFFETT (Dunhilly; Univ. of
West Florida, Greal Hall, Commons
Building, Pensacola, Florida, Nov. 14;
Bayfront Center. 5t. Petersburg, Flor-
ida (16),

DONALD BYRD (United Artist). TBA,
Louisville, Ky., Nov. 15; Coliseum,
Charlotte, N.C. (16).

*HARRY CHAPIN (Elektra). Georgelown
Univ., Washington, D.C., Nov. 22;
Mosque, Richmond, Va. (24),

JIM DAWSON (RCA). Great S.E. Music
Hall, Atlanta, Ga., Mov. 14-17.

DOMNMA FARGO (Dot): Orlando, Florida,
Mowv. 16.

DICK FELLER (United Artist): The Last
Resorl, Athens, Ga., Nov. 12-17, The
Great Southeast Music Hall, Atlanta,
Ga. (19-24).

DON GIBSON (Hickory): Orlando, Flor-
ida, Nov. 16.

*WAYLON JEMNNINGS (RCA); Mun,.
Aud., Lubbock, Texas, Nov. 14; Taylor
Co. Col., Abillena, Texas (16).

ELTOMN JOHHN (Rocket): Capitol Center,
Washington, D.C., Nov. 21; Civic Cen-
ter, Baltimore, Md. (24).

{Comtinued on page 21)
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Meet the people our readers read:

- the most widely read and quoted group
in the contemporary music world. The
best team of music reporters ever put
together in one publication.

Andrew. Andrew Bailey,
Managing Editor of our

g & London office, once edited a
eroup of technical science
magazines; later he panned
tin music for Variety in
_ondon. In addition to pieces on George Harrison,
Jethro Tull, the Who, and
others, for Rolling Stone, he
writes a pop column for the
l.ondon Evening Standard.

Ben. Senior Editor Ben Fong-Torres
oversees Rolling Stone’s music section. He
was a DJ at a San Francisco “good music”
station before finding better music and
joining Rolling Stone. His work has been
included in 8 books, and he is a member of
Esquire’s “Heavy 100 of Rock.”

Chet. Associate Editor Chet
Flippo is bureau chief of the
New York office. Chetis a
Texan and an authority on

' David. David Hamilton, an Associate -
' Editor in San Francisco, joined Rolling
Stone from Newsday. He assigns, edits, .
~and watches over a herd of bureaus, country and western music.
| But he also likes the eastern
David says he is not

stringers, and hungry freelance writers. ST Flg st forit Tt
David Hamilton. includes profiles of Tanya
pi;:herf‘:;-?“eu“‘ ' Tucker and Charlie Rich.
Qakland A’s, he isn't Ralph. RalphJ. Gleason, ggeers

David Hamilton the Contributing Editor. is [l :

4 Playboy photographer., one of theeminentcritics
. or David Hamilton and essayists of our

« 1 reviewer of classical tume. Hiscolumnappears

music, and has no plans to become any each issue under the
of them. title, **Perspectives.”
Jon. Associate Editor Jon Landau is editor & | (?'I!'_lf,'.: ?f theh first jazz
of our record reviews, one of the most I 2 5 i critics to cover and

Fopular and best read o encourage rock and roll,

- ' ¢ (Gleason has been with
nifgﬁ;“ _lﬂ[:; who's (BT B Rolling Stone since the
from Boston, joined - B beginning.
Rolling Stone with i
the first issue in 1967. '5
He is a practicing
rock musician and
producer.

Jerry. Jerry Hopkins,
Contributing Editor,

. was Rolling Stone’s
first full-time

= Los Angeles
Charles. Charlie Perry, Associate Editor, 2 correspondent,
majored in Arabic at U.C. Berkeley. He providing the first
. major pieces on such
— Hollywood pop

phenﬂmn as Tiny Tim, Jim Morrison,
and the Mamas and the Papas. He wrote
the book Elvis, and has been published

in everything from the old Village Voice
ﬁ 1 I P 1 to the older Good Housekeeping.
Judith. Judith Sims, Associate Editor,
covers Los Angeles for Rolling Stone,
sending sharp reports on both natives and

visitors, among them Maria Muldaur,

Bonnie Raitt, Emerson Lake & Palmer,

and Black Sabbath. Before coming to

Rolling Stone from Warner Brothers,
' Judith was a school teacher, a teen

an interview with . R SHar and s ReATetary s
agazine editor, and a secretary for a drag
Glenn Gould. car magazine. All at different times.

Annie. Annie Leibovitz is Rolling Stone’s ’ 5]
ﬂ Chief Photographer. Her work invariably Add ’em all up and what do you gEt' The most prUiﬂI',
"

ends up as newsprint posters for our netratin rsuasive. powerful publication in music. Rollin
! readers. In addition to Rolling Stone. her pe 8, PC 3O P g

........... a5 Wl'.i“ﬂ['l

g articles on teen idols,

dangerous narcotics.

% and rock tours. and is
editorof Smokestack

B £l Ropo's Bedside
“ Reader.

then joined Rﬂliin%Stnnei splitting his time =
v etween the copy
Y 3 ~ department and the

i Dead Languages

Jonathan. Jonathan Cott, Contributing
Editor, has written for Rolling Stone right
from the beginning. A New Yorker, Cott
has spent his last 10 years travelling and
writing about such personalities as
John Lennon, Jean-
Paul Sartre, R.D.
Laing, and Bob
Dwylan. His latest
Rolling Stone smash:

& < @* work has appeared in Photo Magazine. Stone: over two million readers with music on their minds and
P Yogue. Esquire, West, and the London money in their pockets swear by it. They also buy it. How

o Sunday Times. She edited Shooting Srars, Gl ;
/28N and, now, there’s even a book about her. about you: are you 1n it —or out of it?

Jann Wenner (415) 362-4730 625 Third Street, San Francisco, Cal. 94107 Joe Armstrong (212) 486-9560 78 East 56th Street, New York, New York 10022

—— —
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Billooard FM Action

£ Copyrighl 1974 Biltboard Publeatiors, Inc. Wo pard of fhis pobhcaton may be ceproduced. stored m a seliieval

These are ihe albwms that have been added bo the
nation's |eading progressive stabions, The albums
are ranked im order of number of stabions playing
the LP. A cross-indes appears below showing statioes
playing specific LPs

Disco Action

NOVEMBER 16, 1974, BILLBOARD

By TOM MOULTON

NEW YORK —Good news travels fast and
the word is out about a forthcoming Jimmy
Castor Atlantic album. Castor, who is
known in the discos for his “It's Just Be-
gun" smash, hasn't been able to top that
record since its release two years ago.

The cut most people are aware of is ""He-

“Keepin Up With The Joneses,” the al-
bum by the Joneses, has the group's cur-
rent hit “Sugar Pie Guy'' as well as their
previous hit '"Hey Babe."" Both singles,
which had part 1 & 2 versions, were big
disco records and no one can understand
why part 1 & 2 of both singles are not one

system. or fransmited w @ny form o By any meand. elechenic. mechanical pholocopying recoedimg. or nthermse
withow! the prior wedien permasssan ol The pubdinse

CAMEL, MIRAGE, Janus: KTMS. KCFR,
WPLR, KSHE, WRAS, WOW!, WZZQ, WAER, WLIR,
W14, WTUL, WKTK, WIOT, KLOL, WS, WEEL,
WOUR, WBAB, KLBJ, WPRE, KMET, KEFC, KEPI,
CIOM, WMMR, KIEW. WOR), CHUM

KIKI DEE BAND, | GOT THE MUSIC IN
ME, Rocket: KGB, WQFM, KZAP, KFMY, KZEL,

WSOM, WPRB, WBEL. WIMF, WAER, WLIR, WiOT,
WBAB, WKTK

12 TRAPEEZE, HOTWIRE, Wamer Brothers:
WIOT, KZEW, WTUL, WBEU, KLOL, WQFM, KFMY,

___ KEFC, WRAS, CJOM

13 BOOKER T, EVERGREEN, Epic: KZAP,
KILH, KOME, WOUR, WOWI. WLIR, WVVS, KSAN,

—

ELF, LA 59, MGM: KSHE, WOUR. WOWI WBAB

RACHEL FARO, REFUGEES, Victor: KZEL
WAER, WNEW, WLIR

JAN AND DEAN, GOTTA TAKE THAT ONE
LAST RIDE, United Artist: KFMmY, WOUR,
KLOL, KEFC

MOODY BLUES, THIS IS, Thresheld:

KPRI ME, WOUR, WORJ, WOWI, WABY,
Man Boogie.” It'll be 4:40 on the LP, The  long versions on the album. Clubs who g Tiarg Sl AR LA WQFM KTMS, WOFM, KLOL, WIOT
consensus of several DJ's including Steve have played both records sometimes have Wiz0 'CI0M. WBRU. WIOT. NLBJ WEAR JERRY GOODMAN AND JAN HAMMER, MOODY BLUES, THIS IS, Threshold:

Santora of Nepentha Il, Joe Palminteri of
the Sound Machine and Tony DJ of Holly-
wood among others who have heard the
song is that ""Jimmy's has made another

difficufty in putting them together where
they sound as one record.

Scepter Records has just released Don

MANFRED MANN'S EARTH BAND,
GOOD EARTH, Warmer Brothers: WLIR,
WABX, CIOM, KFMY, WIOT, WPLR, WARJ, KZEL

LIKE CHILDREN, Nemperor: WRAS, KSHE,
WOWI, WAER, WLIR, WBREU, WOUR, WFRB,
WMMR

ALEX HARVEY BAND, IMPOSSIBLE

KTMS, WOFM, KLOL, WIOT

THEM/VAN MORRISON, BACKTRACK-
ING, London: WABX, WEAB, WPLR, WIMF

; g d si th -
great disco record.” gﬁﬂmi :m'l:::;':; lr:i'i:rst p::;ﬁﬁ !_Em: m WAWI, WIUL, KLOL, WMMR, WBEL, DREAM, Vrtigo: WOUR, wABx, wruL wias, | 12 BARMABY BYE, TOUCH, Atiantic: WNEW,
: i ; i . WOFM, KZAP, WPRE, W149, KEFC, KOME, WLIR, WBAR
Steven DAcqgisto, a relief DJ (by choice) s e : : WIOT, WMMR, CIOM, KZEW, KSHE
at several of the top clubs here, is respon- Liach G’ Sene | v fecord i Lnioos WKTK, WRAS — GEORGE BENSON, BAD BENSON, CTi:
: 9 10 Rt e ol because it first came out this spring on the i NY JOHN MARTYN, SUNDAYS CHILD, Is- J
sible for tuming a number of DJ's and " . FANNY, ROCK 'N ROLL SURVIVORS, Casa land: WOWI WLIR, WEAB WOUR. KLOL CIOM KILH, WOUR, CJOM
di tores on to such fast breaking Roadshow label and, at the time of its re- Blanca: WRAS, WZZQ, WNEW, W143, WLIR, 4 . KCFT ' ' ' CLARENCE CARTER, REAL, ABC: wQw
mnnd : 2s ~Got To Testify, (Love)" by lease, the company that distributed it NSHE, WBAB, WOUR, WERLI, WMMR, WQFM WIOT, CHUM, KCFR i : .
Comelius Brothers & Sister Rose, “Hey  Ororved and the record was almost impos: KZAP, KFMY, KTMS, WPLR, KZEL, KMET, WABY, STACKRIDGE, PINAFORE DAYS, Sire: '
Girl, Come And Get It by the Stylistics, and /i€ 10 get. WKTK, WIOT, KEFC, WTUL WMMR, WNEW, WABX, KIEL, WOWI. WERL, JOHN COLTRANE, HIS GREATEST YEARS
o i i g PR WKTK, KCFR, WOUR VOL. 3, Impulse: KCFR, KLOL, WPRB
DJ's such as David Rodriguez of the radio standards was an old record, Scepter ABC: KZEL, WOWI, WORJ, KBPI, WABX, CIOM, 443 ONE NIGHT STANDS, Discreet: WOR). KEFC
Limelight readily admit their appreciation  then decided (because of disco popularity) WOUR, KFMY, WNEW, WPLR, WLIR, KSHE. KMET, T . ol WOFM e
of his ongoing contributions to the club to re-release it a8 8 disco record. It remixed KZIAP, WPRE, WIDT, WOFM, WSOM, KOME, ::IH-THHE'::-WM KZEW, WOWI, WTUL, WOUR, o CED SRS
W, the vocal with part of the instrumental with WBAB, WAER, NLBI . " . Hi:
“Yes, Sir Brother" by Shirley Brown, the  thg fiip side the instumental version. The 5 MONTROSE, PAPER MONEY, Wamer GLADYS KNIGHT AND THE PIPS, | WABX, CIOM, KZAP
fiip side of “Woman To Woman," started popularity of the record is still there and it's Brothers: KSAN. WRAS, WABX. W14, WIOT, FEEL A SONG, Buddah: WSDM, KZAP, KZEL, HERBIE HANCOCK, DEATH WISH, Co-
getting disco play I!"Iltht early part Elf Sep- considered a “standard’ disco hit. It has WPLR, WOR), KSHE, WIMF, WTUL, CJOM, WBEL, WABX, KMET, KOIV, WPLR, KFMY lumbia: KQIV, WIOT, KCFR
tember and has continued to grow. IU's get-  gqiq steadily in stores and now, as part of WVVS, KLOL. WQFM, KZEL, KOME, WLIR, KEFC, NEUTRONS, BLACK HOLE STAR, United BARRY MANILOW, BARRY MANILOW I,
m“"?“;"ﬂ‘g 'I'." :;‘“t';m"? York :'m"'ﬁ the series, will continue to be available. KBP1, WBAB Artist: WLIR, KSHE, WAER, WPRE, W143, KLOL, Bell: WBAB, WAER, WKTK
W Ha:‘.:e o, T;ulg A ippopat Vhia:tie ot anked questions. on the 6 DON McCLEAN, HOMELESS BROTHER, KSAN, WOUR _ MODERN JAZZ QUARTET, IN MEMOD-
The: Tmakooes Blskars. v sk /By Maniiottan ol acane: thesd days 9re: United Arfist: KTMS, WTUL, WMMR, WWS, POCO, CONTAMOS, Epic: WOUR, WNEW, RIUM, Little David: WOWI, WOFM, WIOT
You're Dynamite’ on Mums is sln:rm.tr than “‘When is the Trammps album coming WOFM, WSDM, KFMY, KZEL, WBEU, WOR, WQFM, WRAS, KZEW, WIMF, KSHE WLIR ROBERT PALM SNEAKING SALLY
their disco hit earlier this year. "l Believeln  out?" And, “When will Gloria Gaynor's CHUM. WKTK, WLIR, WNEW, KEFL, WIOT, CIOM, R.E.0. SPEEDWAGON, LOST IN A" THROUGH THE . Island: WOUR, KLOL,
Miracles.' Because of the popularity of that “Never Can Say Goodbye" LP with the KLBJ, KIEW, WPRE DREAM, Epic: CIOM. WOFM, KSHE WABX, WAER
record the new release will get some good  longer versions of “'Honey Bee'' and 7 FAIRPORT CONVENTION, A MOVERBLE WVVS, WIMF. KBPI, WBRU CANDI STATON, CANDI, Wamer Broth-
play in most of the New York discos. “Never Can Say Goodibye"" be released? sy i S Ao ot EEIHHHE ASH, THERE'S THE RUB, ers: KILH, KLOL, WOUR
. KMET, KCFR, KZEW, WPRE, KZEL, WORI, : WOFM, WPLR, WIMF, KLOL, KSHE, WOWI, :
CHUM, KLOL, WLIR, KEFE, WWYS, CIOM, WBAB, pcoefl-i H*h:ES. TRUSTMAKER, RCA: KILH, RMET,
WIoT
15 KING CRIMSON, RED, Island: WKTK, X
TOP FIFTEEN ' 20 BROWNS HOME BREW, TOGETHER, Vir

DOWNSTAIRS RECORDS

KENNY RANKIN, SILVER MORNING,

KLOL, KOME, W149, WMMR, KSAN, WPLR

tago: WLIR, WABX

Warner Brothers: KTMS, WLIR, KFMY, WNEW, M
— (By Audience Response) ;h:i WIOT. WPLR, WOR), KZEL. WAER, WBEL, WNS. IﬁEEEEEEn “Earic:li Eﬁﬂ! I;I:II! THE DEEP PURPLE, STORM BRINGER,
Week 1 LOOK ON THE GOOD SIDE— KCFR, WOFM, KZEL, KEFC, CIOM, KOME, WOUR, ik e wet muun mur“ , WQFM, Wamner Brothers: WNEW, WLIR
1 NEVER CAN SAY GOODBYE—Gloria Invitations—Silver Blue WBAB T TR TS JACK DEJOMETTE, SORCERY, Prestige:
Gaynor—MGM 2 DOCTOR'S ORDERS—Carol JERRY JEFF WALKER, WALKER'S coL- | 16 ﬁﬁﬂﬁﬁf’ﬁia "'EH:*” WABK. WO, WABX, KCFR
2 EXPRESS—B.T. Express—Scepter (LP Douglas—Midland International LECTABLES, MCA: KZEW, WTUL, KLBJ, KIAP, . ’ ' CHARLES ERLIND, DYNAMIC BROTH
Only) 3 WHERE ARE ALL MY FRIENDS— KFMY, KZEL, KMET, WOUR, WORJ, KLOL, WLIR, CURTIS MAYFIELD, GOT TO FIND A Prestige: KILH, KON &,

3 DOCTOR'S ORDERS—Carol

Harold Melvin & The Bluenotes—

KEFC, WMMR, WOFM, KBPI, WBRU, wiOT,

WAY, Curtom: KIAP, KILH, KMET, WOUR,

GREEN SLADE, SPYGLASS GUEST, Mer-

Douglas—Midiand International P;Ihdlhhiz,‘ln#. : s CHUM. WRAR WAER, KSAN cury: WOFM, WOUR
4 YOU'RE THE FIRST, THE LAST, MY 4 TRUSTING HEART—Tramps—Golden : SECRET OVSTER. FURTIVE PEARL P :
EVERYTHING—Barry White— Fleece & TIM WESBURG, 1Y, ALM: WRkS, KT, Cosmos Records: WIYS, KCFR, WZZ0, KEFC. GRYPHON, RED QUEEN TO GRYPHON

(20th Century-Fox)

5 MORE THAN ANYTHING, YOUR MY

WAER, KCFR, WBAB, WOFM, KZAP, KEMY, KILH,
KOME, KSHE, WOWI, WIMF, WVVS, KBFI, WORJ,

WEEL, WRAS

THREE, Bell: WOUR, KCFR

5 GET DANCIN'—Disco Tex & The EVERYTHING —Barry White—20th HORSELIPS, DANCE HALL SWEETHEART,
Sex-o-lettes—Chelsea Century-Fox g :{‘éﬁfé e ETm“,,'L Eﬁﬁ,ﬁ“gﬂmﬂ]ﬁ& :{;ﬁ Dats: WPLR, KLOL
6 ASK ME—Ecstasy, Passion & Pain— 6 EACH MORNING | WAKE UP—Major PLAYING. Atlantic: KTMS. W14S WAER KEFE, WOFM ' MILT JACKSON, THE IMPULSE YEARS,
Roulette Harris Boogie Blues Band— v - r ' ' Impulse: WABX, KCFR
7 TELL ME WHAT YOU WANT—Jimmy Atiantic WMMR, KSAN, KMET, WRAS, KZEL, WZIQ), WOWI, MARSHALL TUCKER BAND, WHERE WE
Ruffin—Chess 7 SOON, EVERYTHING IS GONNA BE WLIR, WBRU, WOUR. WPRB ALL BELONG, Capricom: WOFM, WRAS, ﬂ““diﬂﬂlh: TURN AROUND, (Im-
8 1| KEEP HOLDIN' ON—Al Downing— ALRIGHT—The Third Time MIKE McGEAR, LIVE IT UP, Warmer WPLR, WZZQ, KLOL, WOW! Fg‘:ﬂ ;‘“’ L ;m e
Janus—(Disco-Mix) Around—{Denine) Brothers: KLB), WLIR, kepl, waBX, cJoM, | 17 CAPT. BEEFHEART, BLUE JEANS AND J0-10 GUNNE, S0 ... THE
9 ROCKIN' SOUL—Hues Corp.—RCA 8 ROCKIN' S0UL—Hues Corp.—(RCA) WI43, KLOL WBEU, KMET, WOFM, KFMY, MOONBEAMS, Mercury: WOFM, KEFC, WABX, i:m :;’I'IIE :HH:E'L';..W:;ILH |
10 PHILADELPHIA—B.B. King—ABC- 9 YOU BELIEVE IN ME—Executive KOME, KEFC, WIOT, WEAB CJOM, WOUR ; YEARS, Im-
Dunhill Suite—Babylon SHAWN PHILLIPS, FUTHERMORE, ABM: JONATHAN EDWARDS, LUCKY DAY, pulse: KCFR, WPRB
11 Eﬂ:.nltusﬂuﬂ LOVE—Carl Cariton— 10 GET :::clﬂr:;.luhwﬁn & The Sex- KSHE, WABX KLOL, WOFM, CIOM, WRAS, KZEW, Atco: W149, WMMR, WPLR, WLIR, WOUR ﬂmf LANE, E:mum, FOR ANY-
ackbeat 0= = ied KBFI, WAER, KLIR, WOUR, WIDT, KLBJ, CHUM, B [ m : WLIR, wWid3
12 SUGAR PIE GUY—The Joneses— 11 YOU ARE THE SONG, I'VE ALWAYS WHTK ANDY FAIRWEATHER-LOW, SPIDER It¥ (Import)
i WANTED TO SING—Timmy ING, ABM: WOWI, CIOM, WIMF. WLIR, KZAP LOVE UNLIMITED ORCHESTRA, WHITE
13 Tm:g HEART—The Tra i Thomas—(Glades) 10 ﬂmﬂﬂﬂ, ARTISTRY, MCA: WRAS, WTUIL, JOHNNY Hlﬂ“ﬂﬂﬂ, GAMBLERS LIFE, GOLD, KILH, KQIW
Galdon Flaace e 12 YOU BETTER BE CERTAIN— KFMY, KILH, KZEL, KOME, KMET, W149, KLOL, Chelsea: WPLR, KILH, WIOT, KMET, KZAP DUKE PEARSON, IT COULD ONLY HAP-
14 WHERE ARE ALL MY FRIENDS— Futures—Buddah WNEW, KEFC, KSAN, WOFM, WBAB ELTON JOHN, GREATEST HITS, MCA: PEN WITH YOU, Biue Note: KiLH, CHUM

Harold Melvin & The Bluenotes
15 WHERE THERE IS LOVE—Whispers—
Janus (LP Cut)

13 GOT TO TESTIFY (Love)—Comelius
Brothers & Sister Rose—UA

14 ALL THESE CHANGES—MIRk
Matthews—Bryan Records

15 SUGAR PIE GUY—The Joneses—

KISS, HOTTER THAN HELL, Casablanca:
WPLR, KMET, KSHE, WABX, WLIR, WNEW, WIDT,
CIOM, WMMR, WQFM, KIEL, KSHE, WOR,
WEAB

WNEW, WQFM, WZMF, KLOL, KLBJ

PHILADELPHIA, RCA: W8AB, KILH

MICHAEL WHITE'S MAGIC MUSIC
CO., GO WITH THE FLOW, Impulse: WABX,
WIOT, KLOL, WOWI, WPRB

PORTSMOUTH SYMPHOMIA, PLAY THE
MODERN CLASSICS, Columbia: WPRB,
WERL

11 BUDDY MILES, THE MANY FACES OF | 18 DONAVAN, 7-TEASE, Epic: WMMR, WQFM, SAM RIVERS, CRYSTALS, Impulse: KCFR,
Best Sellers Mercury BUDDY MILES, Columbia: WIUL, CIOM, WIMF, KLOL ' WOW!
(New York City)
Colony Records " i i o
This Melody Music Shops Following lists participating stations. Numeral after each specifies selections programmed.
O er AN T T T i | v {Broonm;. Quwm; ot Imi) ATLANTA, GA.: WRAS.FM, Jim Morrison; 1,3,4,5,7,8,9,10,12, 13, 14,15,16,20  NEW YORK, N.Y.. WNEW.FM, Dennis Eisas; 4, 6, 7, 10, 13, 14, 17, 18, 18, 20
ohriiagis s "“‘“’I o Week AUSTIN, TEXAS: KLBJ-FM, Greg Thomas; 1, 2, 4, 6, 7, 8, 9, 17 NORFOLK, VA.: WOWI-FM, Rollie Bristol; 1,2, 3,4, 7, 8,9, 13, 14, 15, 16, 17, 18,

2 DOCTOR'S ORDERS—Carol
Douglas—Midland International

3 NEVER CAN SAY GOODBYE—Gloria
Gaynor—MGM

4 MORE THAN ANYTHING, YOUR MY
EVERYTHING—Barry White—20th
Century-Fox

1 EXPRESS —B.T. Express (LP Only)—

Scepter

2 TIME —Mighty Clouds Of Joy—ABC-
Dunhifl

3 DOCTOR'S ORDERS—Carol
Douglas—Midiand International

4 NEVER CAN SAY GOODBYE—Gloria

BABYLON, LONG ISLAND: WBAB-FM, Bernie Bernard; 1,2, 4,5, 7, 8,5, 10, 11, 13,

BALTIMORE, MD_: WKTK.-FM, John Resves; 1,2, 3, 4, 6,7, 9, 11, 13, 15, 19
BEAUFORT, SC.: WBEU-FM, Bill Calvert; 1, 3, 5, 6, 7, 9, 11, 12, 16

1 19, 20

BIRMINGHAM, AL.: WZIK-FM, Bill Levey; 16

CHICAGO, ILL.: WSOM-FM, Burt Burdeen; 2, 4, &
COMPTON, CALIF.: KJLH-FM, Rod McGrew; &, 10,
DALLAS, TENAS: KIEW-FM, Mike Taylor; 1,6, 7,9, 12, 13, 14

11, 14, 20
13,

19 20

ORLANDOD, FLA: WORJ-FM, Mike Lyons; 1,2, 3, 4, 5,6, 7, & 10, 19

17, 18

PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen; 1, 3, 4, 6,7, 9, 10, 13, 14, 15, 16,

PORTLAND, DRE.: KQIV-FM, Roy lay {Rick Harrison); 14, 19, 20

16, 17, 18, 20 20

PRINCETON, NJ.: WPRE-FM, Daisann Mclane; 1, 3, 4, 6,7,9,11, 13, 14, 17, 19,

2 PROVIDENCE, R.1: WBRU-FM, Peter Masi; 2, 4, 7, 9, 13, 14, 16, 20
8 wﬂm:m r EHLE;M“_ 5 MGI;IFI?II; Tﬁ: Satisfied)—B.T. DENVER, COL.: KBPI-FM, Jean Valdez; 1,4, 5,7, 8,9, 14 SACRAMENTO, CALIF.; KZAP-FM, Robert Willams: 2,3,4,7,8, 13, 14, 15,17, 19
Philadelphia Intl. Express—Scepter DENVER, COL.: KCFR-FM, Bob Stecker; L, 7, &, 13, 16, 19, 20 SAN DIEGO, CALIF.: KGB-FM, Art Schroeder; 2

DETROIT, MICH.: WABX-FM, John Petrie; 2, 3, 4,

6 ROCKIN SOUL—Hues Corp.—RCA 6 | FEEL LOVE COMIN' ON—Jay & 5,9,10,13 14,15, 16,17, 18,18,  SAN DIEGO, CALIF.: KPRI-FM, Mike Harrison; 2

7 TRUSTING MEART—The Tramps— The Techniques—Silver Blue : : - SAN FRANCISCO, CALIF.: KSAN-FM, Bonnie Simmons; 2, 5,9, 10, 13, 14, 15, 16
Golden Fleece 7 KUNG FU FIGHTING—Carl Douglas— CUMERE, RE: REWT TN, Faedy Thaw; 2,38, 7, 5, 9.10, 12,14, 18 SAN JOSE, CALIF.: KOME-FM, Ed Romig; 2, 3, 4, 5, 7, 8, 8, 10, 13, 15

8 EACH MORNING | WAKE UP—Major 20th Century-Fox EUGENE, ORE.: KIEL-PM, Stan Garrett; 2,3, 4,5, 6,7, 9, 10, 13, 14, 18 iy i
Harris Boogie Blues Band 8 LOVE DOESN'T GROW ON TREES— HEMPSTEAD, N.Y.. WLIR-FM, Gil Colquitt: 1,2, 3,4,5,6,7,5,10,11, 13, 14,17, SANTA BARBARA, CALIF- KTMS-FM, Steve Sellman: 1, 4,6, 7. 8, 9, 18

3

LOOK ON THE GOOD SIDE (part 1 &
2)=—Invitations—Silver Blue

Darren Green—RCA
9 ASK ME—Ecstasy, Passion & Pain—

HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1,2, 3,5, 7, 8, 10, 12, 13, 14, 15, 18, 17,

Ik 19, 20

ST. LOUIS, MO.: KSHE-FM, Shelly Graiman; 1, 4, 5, 8, 9, 10, 13, 14, 18, 20

SYRACUSE/UTICA, N.Y.: WOUR-FM, Steve Hunington; 1, 2,4, 7, 9, 13, 14, 16, 17,

Records Roulette 18, 19, 20 _ 18 19, 20
INGLEWOOD, CALIF.: KAGB-FM, Kal Shields; '

11 GOT TO TESTIFY (Love)—Cornelius
Brothers & Sister Rose—<UA

11 ROCKIN' SOUL—Hues Corp.—RCA
12 GET DANCIN'—Disco-Tex & The Sex-

KNOXVILLE, TENN.: WI42-FM, Tony Yoken; 1, 3, 4, 5,9, 10, 14, 15, 17, 20
LOS ANGELES, CALIF.: KMET-FM, Joe Colling, 1, 2, 4, 7, 9, 10, 14, 16, 17, 19

17, 18, 18

TOLEDO, OHIO: WIOT-FM, Neel Lasher; 1, 2,3, 4, 5,6, 7, 8, 10, 11, 12, 13, 14, 15,

MILWALIKEE, WISC.: WZMF-FM, John Houghton; 3, 5, 8, 11, 14, 17, 18 TORONTO, CANADA: CHUM-FM, Benjy March; 1, 2, 6, 7, 9, 13, 20

12 mmwum-u.n. King—ABC- 3 sﬁﬂ“ﬁ}%m— Carl Cartton HE:';H::“‘ CONN.: WPLR-FM, Gordon Weingarth; 1, 3, 4,5, 7, 10, 14, 15, 16, 17, vgl.u-uml GA: WWSFM, Scott E,J;: 135 : :.‘ :’1 :; 1

13 nug::; m;uu " Fﬂma;:‘ —— MILWAUKEE, WISC.. WQFM-FM, Mark Billinski: 2,3, 4.5, 6, 7.8, 10,12, 13, 14 mE_ TEXAS: KEFC-FM, Chip Knighton; 1,2, 3,4, 5, 6, 7,9, 10, 12, 15, 16, 17, 18,
3 IO S NEAT S e | e T oo AT i N niﬁﬂhﬁf’iﬂm Bryan Melan; 1, 3,4,5,6,7,8,10,11,12,13, 14,  WINDSOR, DETROIT: CIOM-FM, Dave Lonca; 1,2, 3,4, 5, 6,7, 9, 10, 11, 12, 13, 14,
15 DREAMS—Nell Carter—RCA Golden Fleece 16 17, 19
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ALLIGATORS--
they’ll hife
your ears off

lll'.l‘- o *{“ P
~heg. = =N
F N

AL 4705

With special thanks o Duane Aliman — be-
cause without his classic version of "Loan
Ma A Dime~ milions of rock fans mikghlt
never have heard onag of tho masterworks of
a blugs glant: Feniton Robinson. Fenton's
brilliant performanca, which inspired Cuana
and Bor Scaggs to record this song, Is cap-
tured herg, Bnd so are ten othar agually elac-
trifying tracks. Qur latest release

Hownd Dog Taylor and the HouseRockers

Natural Doogie

-l

AL 4704
Puls away every billion dollars British blooze
band ir creation

—Rolling Stone

hlllg Walter Horton

AL 4702
A g:‘:.l'll of blues harmonica, bwo vifuosos at
W
—ARecord World
Distributed by:

ABC Dist, = Seattle # (206) TE3-8610
Adalphl Dist. = Silver Spring. Md. = ?ﬂ]& 270-5440
All South = New Orizans = -1157
Associated Dist. = Phoenx = 278-3584
Chicago River Rec. Serv, ® San Francisca

» |415) 751-4997
Heilicher Bros. = Chicago ® [312) 342-6600
Hellicher Bros. * Minnea L EIEEIezWJEDI
House Dist. = 50 Lows» 1“ H2TT 1250768
Music Merchants » Woburn, Mass. » [617) 5356160
Busimart Lid. = Montres| = [514) 2738
0/d Barn Rec. Dist. » Penngrove. Ca. ® lgl:l?'] 762-3476
Orwaka Dist. » Denver® | 45]-B42
Pacific Record snd Tape ® Oakland = (4 15) 4654783
Piks Corp. * Cleveland ® EIEE‘:'IGF.‘!I&&
RR Recosd Dist. » Glendale, Ca. » (213] 245-6464
Record Peophe = New York * (212) 673-7588
Richman Bros. # Philadelphia » (215) 477-1742
Rounder Records = Sommeralle, Mass

# |51 7) 6661798

Southland = Atlanta * h&ﬂ#] d51-4821
SMG Dist. » Maspeth, N.Y. = [212) 5377200

Talent

® Continued from page 16

The mixed audience reacted politely, but never
wenl into hysterics.

(Obviously, Aznavour 15 wasted on Broadway,
he should be headlining & show in Las Vegas,
where his style would seem mare appropriate, or
he should even star in his own variety show on
television. DIDIER DEUTSCH

YOUNGHEARTS
GINO VANELLI
Whisky, Los Angeles

How can you dislike a soul act that only said
“right on" once during its Oct. 23 set? The three
tuxedo-clad Younghearts with their razor-sharp
backing instrumentalists, the Mean Machine,
are at a cunously exciting career phase,

They have all the equipment necessary fo
break through as a major progressive tb group,
in the contemporary mold of soul's distinctive
solo artists.

Each of the three members has a strong voice
of lead quality and they do in fact share leads

Who/

® Coniinued from page 18

DOUG KERSHAW (Warner Bros.):
Great South East Music Hall, Atlanta,
Georgia, Nov. 26-30.

*CHUCK MANGIONE (Mercury): Great
South East Music Hall, Atlanta,
Georgia, Nov. 11-13; Miami Beach
Aud., Miami Beach, Florida (14); Van-
derbilt Univ., Nashville, Tenn. (17);
Brass Trumpet, Memphis, Tenn. (18-
21).

BARRY MANILOW (Bell). Lafayetle Mu-
sic Room, Memphis, Tenn. Nov, 13-16.

*0'JAYS (Epic). Capitol Center, Largo,
Md., Nov. 14; Ballimora Civic Centar,
Baltimore, Md. (15), Richmond Cal,
Richmond, Va. (18).

TOMMY OVERSTREET (Dot): Winches-
ter Club, Houston, Texas, Nov. 15;
Lakeview Club, Bryan, Texas (186);
Madison Square Garden Forum, New
York City, New York (16); El Paso
Cattle Co., Austin, Texas (17).

MARTY ROBBINS (MCA). Columbus
Aud., Phoenix City, Al, Nov. 16; Shoal
Creek Park, Lavonia, Ga. {(17); Stardust
Inn, Waldorf, Md. (22-23).

SOUTHER, HILLMAN, FURAY (Asy-
lum): Texas, Nov. 20-26.

PORTER WAGONER (RCA) Maonroe,
La., Nov. 14.

*JERRY WALLACE (MCA): Austin High
School, Decatur, Al., Nov. 14.
FREDDY WELLER (Columbia): Disney
World, Orlando, Fla,, Nov, 16; Conv,
Hall, Gasden, Al, (29).

spotlight. Their act has all the high-energy pol-
ish of r&b at its best,

Right now, the Younghearts have one foot
planted in the standard showmanship traditions
of soul as they seem fo be stepping towards a
more individualistic and progressive effart,

Gino Yanelli, playing south of his native Can-
ada for the first time, has two interesting selling
points that charted his first ABM single, “Pecple
Gotta Move.” These points are his precise, legit-
type voice that he hamesses effectively to rock
abandonment, plus the Stevie Wonder instru
mental textures produced by his group of two
glectric keyboardists and three percussionists

This tatal sound is transferred effectively by
Vanelli from record to stage. Mow his next job
should be to develop a less awkward and con-
trived-loocking stage presence, so that his pres-
entation won't jar with his sophisticated musical
cancepl. NAT FREEDLAND

DAX ZENOS
Waldorf-A storia, New York

Dax Zenos, whose unusual stage name 1s nol
the least attraction about him ("My father is
Harold Robbins,” he quips, “and try to figure
that one out™), 15 a superb vocalist and an en-
gaging performer,

Exuding youthful confidence and plenty of
energy, Zenos could become a crowd-pleaser of
the first magnitude, with the kind of MOR ap-
peal that propelled Tom Jones and Engelbert
Humperdinck to stardom. His rich and saltry
bantone was effectively cast against an 18-
piece band augmented with two female war-
blers.

The well-balanced Oct. 19 program found
him drawing extensively on his Spanish back-
ground (with a searing rendition of “Mala-
guena”) as well as several Broadway tunes.
Most effective in the latter group were a medly
of songs frem “Man Of La Mancha," which he
delivered in French, using the right blend of bra-
vura and passion, and another medley of songs
from “Pippin,” equally unusual with its mild
magic trcks to round out the performance.

Also impressive were a bluesy rendition of
Leonard Bernstein's “Lonely Town,” Paul Anka's
“You're Having My Baby,” and Marvin Ham-
lisch's “The Way We Were,” all attesting to the
singer's range and versatility. Given the right ex-
posure, fenos could very well be the next inter-
national singing sensation.  DIDIER DEUTSCH

GRANT GREEN
GEORGE FREEMAN
Half Note, New York

This was one of the hottest jazz shows in this
city in some time. As a guitarist, Green is rivaled
by very few and his soulful renditions of many
pop standards are unequaled. He can cut acrass
his strings with some of the lashiest runs in
iz, but it never gets in the way of his band
members while they're soboing.

Vibraphonist Billy Thomas was perhaps the
strongest sideman in the band and his adept-
ness was uncanny. Keyboardist-arranger Em-
manuel Riggins also played with special quali-

Talent In Action

ties, but the hottest solo of the mght was turned
in by saxophonist Claude Bartee. His notes were
bouncing off the ceiling like tennis balls and
same of his runs were like shades of Charle
Parker.

Green and his band never fail to excite au-
diences and their one fault lies in an inability to
begin on a hot note. It usually takes them a sel
or two before they begin to soar

Opening for Green Oct. 10 was another one of
|azt's great guitansts, George Freeman. This for-
mer Gene Ammaons sideman played solo gustar
for most of the set, but offered several exciting
numbers with Elvin Jones’ guitanst Roland
Prince. At one point in their set, it seamed like
there were more than 10 musicians playing and
one of the standouls was the old Ammons'
standard, “'Red Top.” JIM FISHEL

JACKSON BROWNE
WENDY WALDMAN
Felt Forum, New York

lackson Browne's seliout concert Oct. 22 was
a happy merger of solid rock and roll with all the
trimmings of a good old fashioned country hoe-
down, _

Audience rapport was excellent from begin-
ning to frenzed end with Browne offering fans a
well balanced performance of his hits and a se-
lection of tunes from his new album "Late For
The Sky.” "Our Lady Of The Well" was a particu-

lar standout. “Fountain Of Sorrow”" and earlier
album title song, "For Everyman” also drew
solid audience reaction,

Every fine group has a cornerstone who set
the pace and Browne's group i5 no exceplion,
David Lindley, a gifted musician wha triples on

(Continued on page 22)

MAJOR
“INTERNATIONAL
MUSIC PUBLISHER

seeks two very successful
music publishing profession-
als for East & West Coast ex-
pansions. Only SUPERSTARS
need apply!

Write to

BOX #834

Billboard

1515 Broadway
New York, N.Y. 10036.

Keysor

Century

Corporation

Celebrates
2d Years

Novembf; 1, 1949
November 7, 1974

We wish fo express our appreciation
to all of you who have contributed
{0 "OUTSHCCESS.

21

ayvoaT1a '¥.61 91 HIEW3IAON

Tant Ents. ® Detroit # [313) b5
WA Tarkey Prod. Levmiion. Ky o (806} 255-1764
Keysor-Century Corporation

26000 SPRINGBROOK ROAD ® SAUGUS, CALIF. ® 91350
P.O. BOX 311 ® DELAWARE CITY, DELAWARE ® 19706

Las Vegas Ha'n; Bureau |:;hnt:}
LETTERMEN LADIES—See, there was this strike of the workers who put the

Alligator Records letters in the huge signs outside the Las Vegas strip hotels. And the Letter-
Box 11741 men were opening at the Flamingo Hilton. So obviously desperate measures
Chicago, IIl. 60611 were called for. One thing Vegas never runs out of is pretty girls in brief cos-
(312) 973-7736 fisiias.
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NOVEMBER 16, 1974, BILLBOARD

Studio Track

Producer's Workshop in Los An-
geles has been a busy spot lately, re-
ports chief engineer Jerry Hall. Patti
Dahistrom cut an LP recently, with
Bill Schnee handling production
and engineering chores: Muderutch
was in cutting for Shelter, with label
chief Denny Cordell producing and
Galen Senogles working the control
boards; Mary McCreary also cul her
latest LP at Producer’s, with Cordell
producing along with Dino Airali
and Bob Shaper handling the engi-
neering; Fanny cut its latest LP with
Vini Poncia producing and Shaper
again engineering; Ringo Starr has
been in working on his latest, with
Richard Perry producing and
Schnee engineering, ex-Looking
Glass lead singer Elliot Lurie has
been cutting some sides with David
Kershenbaum producing: and Harry
Middlebrooks is cutting an LP for
Ranwood,

* * ]

Things are happening in Boston
al Intermedia Sound, reports execu-
tive director Dan Cole. Foxie, a new
group handled by Frank Connelly
{who also has Aerosmith) finished
up an album for Capitol with Jack
Douglas producing and Jay Messina
working the boards; Paul Winter of
the Winter Consort cut an LP for
Charles Ives Company. Helping out
on the session was Noel (Paul of Pe-
ter, Paul & Mary) Stookey. Ed
MeClarmmon engineered. Livingston
Taylor stopped by the studio to tape
a session for broadceast over WCAS-
FM radio and J. Geils has been
helping produce a new group known
as the Johnson Brothers. Richard
Berred Ouelette did the engineering,
Paul MacNeil finished up his second
LP for Just Sunshine Records and
Bill Thomas wrapped up eight songs
for Bob Keeshan Associates to be
aired over the Captain Kangaroo
show through the fall and winter.

#* L] *

At Clover Recorders in Los An-
geles, Neil Sedaka, who has just re-
leased his first Rocket/MCA LP in
this country finished up another for
release on Polydor in England. Rob-
ert Appere produced and engineered
the set and friends like Elton John,
Jim Horn, Steve Cropper and Nigel
Olsen stopped by at various times (o
lend helping hands. Lyn Christopher
finished up her LP for ABC-Dunbhill
with Brian Garafalo producing and
Michael Boshears working the con-
trols. Boshears will also be mixing
the next Wilson Pickett album with
Yusuf Rahman, producer of the LP.
New additions to the Clover staff in-
clude assistant engineer Stewart
Whitmore who arrives from Shaggy
Dog Studios in Stockbridge, Mass,
Richie Moore has also joined the

By BOB KIRSCH
staff in an enginecring capacity.
Moore has worked with a number of
top rock stars in the past, including
the Rolling Stones, Eric Clapton,
Rick MNelson and Delaney & Bonnie.
LI

Bob Dylan has completed his 18th
album, titled "“Blood On The
Tracks.” Dylan cut the LP in Colum-
bia’s New York studios for Colum-
bia. Dylan produced the set himself,
and includes 10 new songs. Musi-
cians helping out included New
Riders” steel guitarist Buddy Cage,
Eris Weissberg and Barry Kornfeld.
The album is due for release late this
month. Another Columbia artist,
Bruce Sprinsteen, i1s in the 914 stu-
dios in upstate New York working
on his next effort.

e * o

Al Sound City, Inc. in Van Nuys,
Calif, Dr. John has been in record-
ing with Jimmy Douglas and Mark
Meyerson producing and David De-
vore engineering. Delaney Bramlett
cut some sides with Steve Escallier
working the controls, as did Jackie
Lomax. Mark Smith has been busy
with engineering work, getting to-
gether recently with Moxy as well as
the Stampeders. Lyn Randel has
been in the studio with Les Emerson
producing and Smith engineering,

Richard Torrance has been working
on his second Shelter LP with Duane
Scott producing and engineering.
Ron Kramer is in with John Maho-
ney, who cut “The Ballad Of Evel
Kneivel” with Bill Drescher engi-
neering. Lalo Schifrin cut the score
for “Planet Of The Apes™ with Dres-
cher engineering. Finally, Sha'ri Al-
exander has joined the staff, coming
from Minot Sound Studios in White
Plains, N.Y.

* * *

Among artists in the ABC studios
in Los Angeles over the past few
weeks were Rufus, McKinley Jack-
son, Carl Carlton, Sylvia Smith,
Steely Dan, Tommy Owverstreet,
Pratt & McClain, Kinky Friedman
and Jay Gruska.

Al Heritage Studios in Burbank,
Bing Crosby and Johnny Mercer cut
some sides, produced by Ken Barnes
and engineered by Tommy Oliver.
Ted Neeley is finishing up an LP en-
gineered by Oliver and science fic-
tion writer Ray Bradbury recorded
several of his short stories for the
Listening Library Of New York with
Tom Wallace engineering,

Henry Mancini travels o CTS
Sound Studios in London soon to cut
his score for “Return Of The Pink
Panther.”

® Continued from page 2/

guitar, viohn and shde puitar, provides the
smoke.

The 2.500-seat annex to the more spacious
Madison Square Garden was jammed to the raft-
ers for this show and there was an equally large
crowd outside trying to buy last-minute tickets.
Next time around just may find Jackson Browne
in the Garden ifself.

Warner Bros. recording artist Wendy Wald-
man did a line job as opening act for the show.
Together with bassist Peter Bernstein Ms. Wald-
man alternately accompanied hersell on piano,
guitar and dulcimer. JIM STEPHEN

BOBBY BARE
JERRY INMAN

Palomino, Los Anpeles

Bobby Bare has been a prominent figure in
country and from time to time in pop music over
the past 17 years, and his Nov. 1 performance
here revealed the experience gained in his ca-
reer as well as a freshness and creativeness to
match anyone in the country field.

Bare's strongest point has always been his
ability to use a fine voice to come up with a valid
terpretation of virtually any type of song. Thus
he & equally convincing as the murderer in
“Miller's Cave." the downtrodden country boy of
“Detroit City," the happy-go-lucky rock singer
in his first major hit, “All-American Boy,” or as
the story-teller in "Rosalie’s Good Eats Cafe.”

With a solid catalog of major hits behind him,
a good grouping of new material from Shel Sil-

Talent In Action

need

multi-
recorders

dbx noise

reduction
dbx .

verstein and a strong sense af humer that in-
vites audience rapport and participation, Bare is
an entertainer in the true sense of the word.

Bare is often listed with Waylon Jennings,
Willie Nelson, Tompall Glaser and a few others
as one of the “new breed" country singers. In
the sense that he is able to communicate with
all audiences, this is true. Yet the truth is, Bare
is one of the finest country artists on the scene,
who happens to have the skill to choase univer-
sally appealing material, And there 5 no reason
why he should not continue to reach all kinds of
music fans.

Jerry Inman & The Palomino Riders. the
club’s fine house band, opened the show. In-
man, who recently signed a recording deal, went
through an hour of enjoyable country and rock
material including “You're The One"” and “Lea,”
the sides of his new single. With continued ex-
posure, Inman could develop into a major young
artist. BOB KIRSCH

BRIAN WALLACE
Max’s Kansas Ciry, New York

With a consolidation of musical directions,
singer-songwriter Brian Wallace could prove a
find for a record company.

Accompanying himsell on guitar Oct. 22,
Wallace displayed his wares well. His voice,
which ranges from a Donovanesque soffness to
a Gordon Lightfoat richness and on to the scat
gurbling of a Buzzy Lindhart, is well controlled
and interesting. Unfortunately, he ends up
being too many things.

Nevertheless, the talent is there, His stage
presence is relaned and well paced, making him
a natural for the club scene. Trim away some
repetitious matenal as well as his multi-direc-
tional musical approach, and the resufts could
prove promising. JIM MELANSON

(Continued on page 45)

Johnny Bristol

® Continued from page ['6

heavily into producing other per-
formers. He recently completed sev-
eral sessions including Johnny
Mathis, Chi Coltrane and The Jack-
son Sisters.

“I like to convey a different mood
for each group I produce, because 1
really don’t want to get into one
stylized sound,” he says.

Artists that Bristol has worked
with include Buddy Miles, The Su-
premes, Al Wilson, Jr. Walker and
the All-Stars, O.C. Smith, Boz
Scaggs, Stevie Wonder and count-
less others,

Oddly enough, Bristol wrote and
produced both Wilson's and Smith’s
versions of “La La Peace Song.”

www americanradiohistorv com

Campus

400 Attend College Radio-
Disk Conference At Loyola

By JIM FISHEL

CHICAGO-The fifth annual
WLUC-WLT sponsored Regional
College Record Conference held
here Nov. 1-3 at Loyola University
of Chicago’s Marquette Center was
attended by 400 collegiate represen-
tative and record industry people
from the Midwest, as well as
Georgia, Nebraska, Mississippi and
New York.

More than 70 stations attended
the conference and were treated to a
weekend of seminars and meetings
dealing with the entire college radio
market.

Topics covered included: admin-
istration of college radio stations,
which was held for general man-
agers and touched on the various
ways new station members are ap-
prenticed for positions on the stafT; a
session on NARAS with Henry Ro-
mersa of the NARAS Institute: a
panel on women in broadcasting
with participation from the profes-
sional community; and a visit with
some of this city's professional
broadcasters.

In addition, there was a question
and answer penod conducted by
Alan Myers of the FCC; technical
sessions conducted by several indus-
try-related firms including Shure
Inc., Group 128, duVall Co., Educa-
tional FM Associates, and Omega
Services; and a music industry ses-
sion with representatives from At-
lantic, London, BASF, Mercury,
A&M, Bell. Capitol, Columbia,
Chess-Janus, Flying Fish, Grateful
Dead, RCA and United Artists,

The latter session produced many
interesting moments including a dis-
cussion of station service, the effect

of the vinyl shortage on college serv-
ice, the ways to effectively handle a
new product and methods for a new
station to receive product and pro-
gram it.

Conference co-coordinator Bill
Paige of WLT says he was disap-
pointed by the small turnout, but
that everything else went off ex-
tremely well.

“"We will probably only break
even this year on the meeting, but
part of the blame may be due to the
lack of communication, he says.
“Nexl year, we are going to send our
four conference announcements in-
stead of two.”

Columbia Records campus chief
Arnie Handweger also feels the con-
ference turnout was a disappointing,
but he thinks this year's delegates
were a much higher calibre than in
past years,

“A very serious group of kids par-
ticipated in this year's meeting and it
Is apparent that more and more of
them are thinking of going into com-
mercial radio upon graduation.” he
says,

USC Students Take

Class Into Studios

LOS ANGELES—Some 150 stu-
dents and faculty members involved
in the University of Southern Cali-
fornia’s sound recording and repro-
duction course traveled to the Bur-
bank Studios here last month to
learn techniques under Al Green.

Mixing and dubbing, looping,
sweetening and combining tracks
highlighted the field trip.

Michigan U. Students Cut
TheirOwnChristmasAlbum

ANN ARBOR, Mich.—Unable to
make a deal with any of the hun-
dreds of commercial record com-
panies, students of the University of
Michigan School of Music have re-
corded and are selling their own LP.

It s utled "“Christmas On
Campus™ and highlights holiday
carols, two brass sextets with percus-
sion and a mixed double chorus with
harps.

Writing the charts is Frank
Hunter, music director of the Mike

|_Campus Briefsj

Michigan State’s WBRS-AM has
changed its frequency to 64 on the
dial, Kip Bohne is the manager,
Dave Di Martino is the music direc-
tor of the campus station in Brody
Hall at East Lansing. ... Plans are
complete for the University of
Utah’s 16th annual Festival of Con-
temporary Music, a highlight of
which will be the Utah Symphony’s
concert of Schoenberg, Ives, Lazarof
and Harris next Jan. 17 in Salt Lake
City in the spacious Mormon Taber-
nacle with the redoubtable Maurice
Abravanel conducting.

* * i

In Atlanta, Mattiwilea Dobbs is a
new artist in residence at Spelman
College. She was for many years a
celebrated opera star and is a Spel-
man graduate. . . . Saxophonist Mar-
ion Brown and pianist Stan Cowell
are teaching music this fall at Am-
herst College. . . . Bowdoin College
welcomes Bob Palmer as wisiting
music instructor. He's a contributing
editor to downbeat.

Douglas syndicated television show,
who 15 prominent for his arrange-
ments of “Tie A Yellow Ribbon
‘Round The Old Oak Tree" and
other disk hits by Tony Orlando and
Dawn. All but two of the 60 per-
formers are Michigan music stu-
dents.

Recording was supervised by
Henry Root, director of electronics
and recording on campus. Abe Tor-
chinsky, professor of tuba, served as
producer. None of the participants
received remuneration.

Dean Allen P. Britton says the
disk is being sold on campus and by
direct mail with wholesalers paying
5100 for a box of 25 LPs. Proceeds
will go into the university's scholar-
ship fund. Itis an album, Dean Brit-
ton points out, which will be sold
“every year for a good many years to
come.”

‘Seesaw’ Plays
College Venues

BATON ROUGE, La.—Veteran
Broadway show singer John Raitt
and the cast of “Seesaw,” a musical
play which was a hit in New York,
arc off on a 25,000-mile tour follow-
ing their Nov. | appearance here be-
fore a Louwisiana State University
audience. )

Raitt, father of Bonnie Raitt, ac-
quired rights to the show from Jeff
Franklin and Joseph Kipness. The
tour by bus and truck is being
booked by ATI, which reports 20
weeks are firmed. Emphasis will be
on college and university dates,

Raitt reports.
g |


www.americanradiohistory.com

Raoio-I V Frogramming

Top 40 Playlists: Are They Soon
To Expand Drastically—Or Die?

® Continued from page |

Top 40 stations on AM and FM; in
Oklahoma City, there are eight fea-
turing the same music. All of these
stations are diluting the audience.
The only way 1o sound different to-
day is to play more music.” And he
wasn't talking about “more music”
rolation systems.

Peter McLane, program director
of KIOA-AM in Des Moines, lowa,
is somewhat sad about KLIF-AM
cutting down its playlist. *1 used to
watch that KLIF-AM playlist pretty
close because every now and then
they'd break a country tune.” He
feels that any radio station with that
short a list might have trouble.

KIOA-AM has a pnnted list of 30
tunes “and what we say we're play-
ing, we play. Too many rackjobbers
in this state depend on us; they rack
from our playlist.”

BubblingUnderThe

HOT 100

101 -TRUSTING HEART, The Trammps

102—LADY LAY, Wayne Newton, Chelsea 3003

103—MY EYES ADORED YOU, Frankie Valli, Pri-
vate Stock 45003

104-1 KEEP ON LOVING YOU, 1L Hill, United
Artists 536

105-SALLY CANT DANCE, Low Reed, RCA
10081

106—PENCIL THIN MUSTACHE, limmy Buffett,
ABC/Dunhill 15011

107-CHARADE, Bee Gees RSO 501 (Atlantic)

108—| MEED TIME, Bloodstone, London 1059

109-CAREFUL MAN, John Edwards, Aware

110-WORDS (Are Impossible), Margie Joseph,
Atlantic 45-3220

BubblingUnderT
Top LPs

201 —-BARRY MANILOW, |I, Bell 1314

202—-THEM FEATURING YAN MORRISON, Back-
trackin’, London 642

203-DOBIE GRAY, Hey Dixie, MCA 449

204 —HANK CRAWFORD, Don't You Worry 'Bout
A Thing, Kudu 19 (Motown)

205—-CAMEL, Mirage, Janus IXS 7009 (Chess/
Janus)

206—DAYE BRUBECK, Two Generations Of Bru-
beck: “Brother, The Great Spirit Made Us
All." Atlantic SD 1660

207-THE ROCKY HORROR SHOW, (Ode SP
77026 (AEM)

208-TIM WEISBERG, 4, ALM SP 3658

Z209—-MARY McCREARY, Jezebel, Shelter SR
2110 (MCA)

Z10-RICHARD PRYOR, Crap (After Hours), Latf
146

45 rpm RECORDS
BY MAIL

All Original Artists

1948 thru 1972

pop * country = rock
soul - big band
all-time favoriles

FOR CATALOG of 6000 titles
send $1.50 (nocodw)

If AIR MAIL s desired for E.I'l.llng
o S, and APQ/FPO addresseas, add $1.00
« |migrnational, add $1.50

{payabls in LS, tunds)

BLUE NOTE RECORD SHOP
156 Central Avenue
Albany, New York 12206, U5 A. |

Todd Wallace, program director
of KLIF-AM, recently announced
that he'd cut the playlist of the leg-
endary Top 40 station (it was per-
haps the second Top 40 station in the
nation) o 15-22 records and it was a
“temporary necessity” due to com-
petition in the market.

The tight playlist in a compeltive
situation is not new. Bill Stewart,
one of the fathers of Top 40, once cut
a station’s playlist to 12 records, but
this was only to attract attention and
he slowly brought the list up to 40 or
more nes,

The problem with the current
KLIF-AM list, is that Wallace ad-
mits many of the records are hits that
have already reached their peak.

The rotation pattern al many Top
40 stations for some while—and this
goes back to some of the original
theories of Top 40 genius Todd
Storz—has been to rotate the major
10 or 12 hits much more frequently
than records on the way up the list
below that,

So, essentially, the list has always
been “tight.” The major flaw, again
from the viewpoint of the record in-
dustry or that starving new Jim
Croce or Billy Swann 15 that new
product is virtually eliminated from
any possibility of getting any initial
exposure,

Actually, new records do get
played ... and there are many ave-
nues that record labels are now tak-
ing to help launch new records. The
latest is the booming discotheque
scene and several companies are
producing torrid versions of tunes
for dancing, later sending blander
copies to Top 40 stations (Billboard,
Nov. 2).

Over the past three years or so the
Top 40 playlist has suffered a more
serious injury ... the advent and
growth of the FM progressive sta-
tion. These FM so-called free form
music operations depended largely
on albums.

Record labels, finding out that
these stations would play new prod-
uct, began taking albums to FM sta-
tions and—when one of the cutson a
particular LP met with audience fa-
vor—then releasing a single. Thus,
the Top 40 station was placed in the
awkward position of playing the
new music second, a role that wasn’t
exactly satisfactory since Top 40 had
gained its initial impact and promi-
nence via the exposure of new and
exciting and in-demand product.

Mardi Neirbass, music coordina-
tor for the RKO General chain of
Top 40 stations, says that the play-
lists for the various RKO stations
generally averages 30 records. But
she insists that it’s largely Top 40 sta-
tions of the power of RKO's KHIJ-
AM in Los Angeles that is determin-
ing which LP cut is released as a
single.

“I think that the FM stations . ..
the really hip LP FM stations . ..
would be embarrassed to admuit it,
but today they're playing our kind of
music. And a lot of the Top 40 LP
cuts that have been released were ac-
tually started on AM Top 40 sta-
tions.” RKO stations will not play an
LP cut untl they know that it's going
to be released as a single.

“Fortunately, or unfortunately,
you then get to a point where the
record companies come to you for
your opinion on particular LP cuts,
And this gets to be a bad deal, be-
cause they might feel you have to
play it when it's released as a single.”

The booming discotheque scene
“scares the hell out of me,” says Ms.
Neirbass, "It's incredible, what's
coming down.” But she fears the po-
tential of records coming out of the
discotheques because of the “booze
environment” which might not be a
measurable reaction on whether a
record was a hit or not and, too, with
the discotheques increasing in
strength for breaking records, pay-
ola might become a problem,

However, when it comes to the
playlist, there, too, it's becoming
more and more of a problem. “We
all know it’s getting harder and
harder to find real information on
records today. You have to ask 35
questions where you used to ask one.

“And you have to encourage the
record store clerks to give you the
right information. Because, if a
record isn't selling, it might only be
because it isn't in stock. Too, there’s
the question that if it comes in at 30
on their in-store list, how many has it
really sold?"

RKO General adds two or three
records a week per station.

KLIF's Todd Wallace can see no
reaction out of the discotheques in
regards to his station’s playlist. I
feel that it will be reflected in sales or
requests about the same as juke-
boxes are now.”

Bob Hamilton, national program
director of the chain that includes

WLAV-AM in Grand Rapids,

Programming Comments

E. KARL, Program Director
WNCI-FM, Columbus, Ohio

I thought the most pressing problem | would have to face in my
years in radio—when I took over the programming here—would be to
affect a change in the rating system so that a market area is actually de-

fined.

But now, I have discovered the real problem [ must face: Music.

And music people.

“Clap For The Wolfman™ by the Guess Who is a monster hit. The
song is a national hit. WNCI-FM carnies “The Wolfman Jack™ syndi-
cated program. WCOL-AM, our main competitor, does not carry the
Wolfman Jack syndication and, thusly, are not playing the song.
WCOL-AM tried to break the “Road Food" side of the single, but was
not successful. In Columbus, the major record stores and record depart-
ments have their singles racked according -to WCOL-AM’s playlist.
Thus, Columbus record buyers cannot buy “Clap For The Wolfman™ in
Columbus. The public, in effect, is denied access to this record because
of the record rackjobbers who serve Ohio.

It seems to me that the record and music people who cry to have
their records played and always promise to get the product into stores

could help out.

But when I talk to the buyers for record departments and ask why
they buy from WCOL-AM’s list, they say that's the way it's always been

done. Can you believe that? Help!

wWwWw americanradiohistorv com

Mich., and WLAV-FM, says that he
has 33 records on his playlist and
adds three or four each week.

He thinks that discotheques are
affecting the playlists of radio sta-
tions in Detroit and "1 think they're
a great outlet for exposing new prod-
uct. .. they could be a very good ba-
rometer. Some of them even have
request phones.”

He says that he wishes he had a
discotheque in his market, “so |
could test records. If a radio station
was wise, they would work with a
discotheque on records o determine
value judgment acceptance.”

KOIA's Peter McLane, in a sense,
does have such a barometer, One of
his newsmen, Jim Bogelaar, is a dis-
cotheque DJ in a local club called
Uncle Sam's. “We give him records
to test out.”

McLane says that rackjobbers
such as J. L. Marsh of lowa, ABC
Records and Tapes, and Lieber-

_ Vox Jox_|

By CLAUDE HALL

Bill Sherard has resigned as na-
tional program director of Pacific &
Southern, meaning WQXI-AM in
Atlanta. New program director is
Scott Shannon, previously with
WMAK-AM in Nashville. No par-
ticular reason for the program direc-
tor change, so far as | can figure out;
nobody is really going to hurt WSB-
AM. The rockers can only hope for
second best, which is the way it's
been for at least 10 years that [ per-
sonally know of. ... WIFF-FM,
rocker in Fort Wayne, Ind., needs
records, according to Tom McKean
at the staton. ... Levi Booker has
joined the staff of KLOL-FM,
Houston, on a fulltime basis; he'd
been doing weekends, but now you
can hear him daily 10 p.m.-2 a.m.

% 4 i

David Tucker has been promoted
to program director of KCAB-AM
and KWKK-FM in Dardanelle,
Ark. Tucker i1s a 15-year radio vet-
eran. Thomas M. Kamerling 15 oper-
ations manager of the station and
G. Ronald Rye is owner and man-

(Continued on page 45) (Continued on page 25)
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WE'VE KEPT THE SECRET
LONG ENOUGH!

TODD RUNDGREN AND MOOGY KLINGMAN'S
PERSONAL 16 TRACK RECORDING STUDIO

IS NOW OPEN TO THE PUBLIC
GRAND FUNKS LOCOMOTION
HALLAND OATE'S  WAR BABIES
TODD RUNDGREN'S TODD
GRAND FUNK'S SHININ' ON
TODD RUNDGREN'S UTOPIA

FEUX CAVALERE'S SOLO ALBUM
WERE ALL RECENILY RECORDED AT

THE SECGRET SOVMD

S75 PER HOUR

16 TRACK NOISE REDUCTION
NO EXTRA CHARGE

FOR FURTHER INFORMATION CALL
212-675 9876 BETWEEN 1 p.m. AND 6:30 p.m.
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Joel Whitburn’'s

Record
Research
Report

In surveying the artists who've had

# 1 records on the “Hot 100" charts

for the past 10 years—11/7 /64 thru
11/9/74~it shows that only 3 artists
during this decade have had a real

- consistent success with that #1
spot. They are: The Beatles (15);

== The Sapremes (11); and The Rolling
- Stomes (7). Two soul groups, The

gach had 4 records in the #1 slot.

There are numerous artists with 3 :

#1 hit records.
* * * %

The top Male Vocalists for this past
decade with 3 “#1's" each are
Stevie Wonder and Paul McCartney
(if you consider his recordings with
“Wings" as 'Male Vocalist’). The
top Female Vocalists with 3 “#1's"
#ach are Cher and Roberta Flack.

w * " i
Since 1955 only 3 artists have had
a span of more than 2 years when
each release could be considered a
sure bet to hit #1. They are: 1)
The Beatles from 1964-1970 with an
incredible unsurpassed 20 =1 hits!
2) Elvis Presley from 1956-1962 with
13 #1 hiis and each release hitting
no lower than pesition 5! 3) The =
Supremes from 1964-1967 with 10
21 hits!

W 4 ] w

That 21 spot is indeed a much

- sought after and honored position,

= with only a very few arlists in the

== history of ‘rock’ having a real ton-

= sisten! reign there.

: * * * K

= Trivia Question #26:

= Wha is the only recording act in chart
history to have their 1st four charted

- records all hit 221 on the “Hot 100"7

TR
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Radio-TV Programming
wemmsee ‘NOT PROGRESSIVE ANYMORE' womsmssmmns Q

Dlego s KPRI-FM Benefits |

| By Harrison Potency Research |

SAN DIEGO-—Potency research,
That’s the focus point of KPRI-FM
here, programmed by Mike Harri-
son, a multi-faceted (musically) man
with backgrounds in both progres-
sive and Top 40 and once a child of
the counterculture that gave birth 10
progressive.

KPRI-FM has become very disci-
plined ... very formated, “without
sounding like it was formated,” says
Harnson. *"What we're doing is tak-
ing one of the original progressive
stations . . . one of the legendary sta-
tions that started programming pro-
gressive when the counterculture de-
veloped and moving it into the
mainstream . . . and we're not pro-
pressive any more,”

When he came 1w KPRI-FM in
April 1973, he set out to build an air
staff from both Top 40 and progres-
sive ranks. “But [ don’t even know
what the term progressive means
any more, [ think progressive radio
has moved on. And 1'd rather use the
word contemporary to describe the
station . . . just to avoid any false la-
bels.”

The concept is rather intriguing
when you consider that Harrison gol
his start in progressive radio while in
college in New York City. He helped
launch WLIR-FM on Long Island.
“That was a real progressive sta-
tion.”

The year was 1970 and the success
of the station has to be measured
more in factors rather than ratings—
within a year nine people who
started with the station had moved
on 1o bigger radio stations in New
York. Harrison started work, for ex-
ample, as moming personality on
WNEW-FM, where he spent the
next wio vears,

P i el i i i sl ool

“But | wanted to expand. | keplt
learning as much as [ could . . . pro-
gramming the music that [ thought
people wanted to hear. However, the
music was already changing.

“Then [ got into other radio—
WPIX-FM and WCBS-FM in New
York, often doing a show on bgth of
those stations and WNEW-FM on
the same day. Once, [ taped that last
break on WPIX-FM and dashed
across town in the early morn to my
job on WNEW-FM, so 1 was ac-
tually on the air on bgth stations at
the same time.”

He was expanding in other ways,
too. During this New York period,
he did 150 voiceovers for different
products and even produced an al-
bum for a small recording company
that was trying to get started.

“I learned and learned and tried
to establish some degree of credi-
bility.”

This drive toward credibility is
still a characteristic of the station
he's at today. “We po through a lot
of effort—and research—to make
sure nothing is by chance.

*You see, in Top 40 radio, where
vou deal i proven entities, the
choice on music is relatively simple—
vou have an A side and you havea B
side on a single record. But our pro-
gramming base is albums. With an
album, you may know the sales fig-
ure on a given album, but not which
particular cut on the LP is the hit,
And there’s another factor, seeing as
how albums stay on the chart longer.

“But, our research shows that you
can actually chart album cuts within
an album and see upward and
downward movement. 1 call it po-
tency research, as opposed to popu-
larity research or sales research.”

KMPC-AM’S NORBERG
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For example, he points to *Band
On The Run,” on the chart for
months. Top 40 stations play the
single. “But we deal with an LP-ori-
ented audience, Is *Hell On Wheels'
as popular as “Jet”? And is this so still
a month later?

*What it boils down to is this:
You're dealing with more than one
set of graphs . . . and you don’t have
any sales figures to back up your
feelings.”

Over the years, he says that he has
developed his own system of re-
search. StalT members visit every
record store in town . . . people from
the station who rap with customers
on a candid basis, incognito. The
record customers are asked why
they're buying the album, what are
the songs on the album that caused
them to buy it. And the name and
phone number of customer is ob-

tained and “we call them back after

they've had the album for a few
weeks . . . so we even are able to find
out u.th they get tired of a particu-
lar tune or album.”

He says that stafl members try to
find typical people to interview—
sometimes 30 in a dayv—and “we
weigh peer group pressure, because
we don't program to groups, we pro-
gram to individuals, so there’s some
seat-of-the-pants 1o the research .
but we play a vanety of records, 5|n
gles and LP cuts, Sungs are songs."”

Harrison warks with no playlist,
but his potent songs. I don’t think
any playlist should be stable; i
should fuctuate just as people’s
tastes luctuate.

“We also have 1.000 oldies—all
progressive—and then are putin and

{Continued on page 45)
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Intuition? Go By the Numbers!

EDITOR'S NOTE: Eric G. Norberg, assistant program director at KMPC-AM in Los Angeles, discusses
two facets of radio programming. One conceris audience impact of air personalities and the other is a detatled
stuey on ratings and how to figure them out,

WL are now in the “research
era” of radio programming .
intuition seem-
ingly counts for
nothing unless
numbers back it
up. Research is
a great lool, but
without a good
understanding
of what you're
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can really lead you down the gar-
den path. Improperly designed
or improperly evaluated research
yields the wrong answers.

The best starting place for a
programmer o research his au-
dience and his market is the rat-
ing book. To begin with, he can
correlate the methodology
printed in the back of the book
with the results: and second,
there is a great deal of useful pro-
gramming information buried
inside.

First, though, a few things to
watch out for. You've heard
about the error factor—and ARB
prints a “nomograph™ in the
back of their book to help you
calculate what 1 is. If you ac-
tually do, you'll be amazed at the
size of the possible error factor
when you get down to a de-

mographic group in a daypart,
where the sample size is tiny. The
rating services years ago settled
on sample sizes more than ade-
quate to show daypart shares for
a handful of stations, Now, with
concern about demographics,
and the splintening of the radio
audience—resulting in more sta-
tions each with smaller shares—
sample sizes are wo small. But

the rating services cannot sub-
stantially increase sample sizes
without pricing their surveys out
of the market, so for the ume
being we seemingly are stuck
with the same sample sizes—and
for that reason no one rating
book can be considered gospel.
For definitive programming
research information. it's neces-
(Continued on page 26)

‘Background Music’ Buffs
Like Unintrusive Sounds

When KMPC-AM's program
director, Mark Blinoff, and 1 vis-
ited ARB headquarters in the
pasture at Beltsville, Md., we
spent a day going over the diary
data for the Los Angeles market,
and came away with a lot of in-
teresting and useful information,
One tidbit 1s that when a market
has a large number of automated
background music stations,
people preferring that kind of
programming show a very low
station loyalty factor.

In fact, most books containing
one such station contained sev-
eral of the others: perhaps a dif-
ferent one every day. This illus-

that people tuning to back-
eround music use it as back-
ground music, keeping the level
so low they seldom hear the com-
mercials and other anmounce-
ments.

In tuning, they apparently just
turn the dial ull they hear soft
music, and then leave it there—
perhaps without any clear idea of
what station it is that they've got.

This confirms one finding of a
really unique bit of psycho-
graphic research that our com-
pany, Golden West Broadcasters,
did last year—at a cost of

(Continued on page 26)
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5 States See
WDXR-TV Show

PADUCAH, Ky.-WDXR-TV,
channel 29, has launched a new lo-
cal half-hour music show, according
to station manager Larry Weath-
erford. The show, billed as “Inter-
state 29.” is hosted by WDXR-AM
air personality Micheal Briggs Gor-
don. It airs at 11:30 a.m. Saturday.
“The show is fast-moving, exciting,
and downright good boogie!” says
Weatherford. The title is based on
the fact that the signal of the station
reaches five states, he says. “If pos-
sible, we'd like record companies to
send us films or videotapes of their
artists for airing,” he says,

Modesto In Switch

MODESTO, Calif -KBEE-AM,
a McClawchy Beeline station, has
switched to automation and the
Drake-Chenault “Hitparade™ pro-
gramming service. The station was
MOR. Itis managed by Jerry Rosen-
thal; 1,000 watts at 970 on the dial.

HELEN REDDY, ELTON
JOHN, TERRY JACKS,
BARRY WHITE, GUESS
WHO, STEVIE WONDER,
PAUL ANKA, GLADYS
KNIGHT. RAY STEVENS.
BO DONALDSON, JIM
STAFFORD, GOLDEN
EARRING, SISTER JANET
MEADE, and OLIVIA
NEWTON-JOHN are among
the many stars who invite
you (and your listeners)
lolislonto....vvaivis

orus
a4

Exclusive interviews, celeb-
rity promos, custom jingles,
dynamite stereo production
and much more make OPUS
74 the special of the year. ..
one your competition just
can't copy! It's the 8-hour
Top 100 countdown and in-
terview program which won
Billboard's 1974 Award as
"best syndicated radio docu-
mentary”’! For your demo
and market availability call
collect today! Mike Eisler,
Century 21 Productions,
7263 Envoy Court, Dallas,
Texas 75247.

PHONE (214) 638-3222

orvs
A4



www.americanradiohistory.com

Radio-TV Programming

Vox Jox

@ Continued from page 23

ager. . .. Ralph Paul has returned to
the fringes of radio after five years.
He's now an instructor and assistant
to the director of Midwestern Broad-
casting School, Chicago. He has
been hanging out in the music scene
in Nashville, Now, he'd like to hear
from all of his buddies from the
KIMN-AM and KBTR-AM, Den-
ver, days. “In addition, I would like
to hear from former MBS pgradu-

ates.”
& * :

Just heard that Larry Berger is the
new program director for WPLJ-FM
in New York. He'd
been programming

= another ABC-FM
==& operation — WRIF-
§ FM in Detroit. I re-
member him from
. the days when he
* was music director
of WWRL-AM, the
soul station in New
York. ... Rambling through my
mail, I just came across a picture of
Jim Duncan, which I'm sure every-
one wanted to see. Duncan is pro-
gram director of KSON-AM in San
Diego, one of the more successful
country music stations in the nation.
Duncan’s claim to fame is that he
has been with the station about six
years, proving that country jocks
have more security than rock jocks,
right Don Steele?

* * i

Proving that radio is sometimes
one of the funniest businesses in the
working world, here’s a note that ex-
plains itself: “My name is Billy Jack
Jackson; that is, it is if you listen to
KRDG-AM, a Top 40 station lo-
cated in Redding, Calif. Or, if you're
a country music fan, my name is
Barefoot Bill, working weekend
mornings on KCLM-AM, the 5,000-
waltt country station in Redding. I've
been averaging about 50-60 hours
throughout the summer between the
two stations. On the weekends, you
can’t help hearing me. I put in 27
hours on the air just on Saturday
and Sunday. | also do play-by-play
and reporting.” His real name is Bill
Evans and he's 21 and admits that he
has set his sights pretty high in radio.
Adds that Bob Jennings, who used to
program KIIS-AM in Los Angeles,
has been programming KCLM-AM
for the past couple of years.

* kK
Jim Mahanay 15 programming

WTRX-AM in Flint, Mich., now.
Says that he thought the Inter-
national Radio Programming Fo-
rum in New York was “super.” But
wail until you see the next one, Jim.
We should be able to announce
some of the plans within week or so.

w * .

Dick Starr is already at work pro-
ducing “Opus 74," the eight-hour
year-end special featuring a top 100
countdown with artist interviews. If
you'd like details, contact Mike Eis-
ler or Starr at 214-638-3222. Every
station that has featured this special
in the past has raved aboutit.. . . Bill
Shane, music director of WGIR-
FM-AM, Manchester, N.H., notes:
“MNew studios have been built, three
in all, a new control room, produc-
tion studio, and new talk studio, all
three with Gates boards and turn-
tables along with Scully reel-to-
reels. Jim Scott is the program direc-
tor and has been in the business 10
years. He was formerly program di-
rector at WNLC-AM in New Lon-
don, Conn., and operations manager
before that at WEEI-AM in Boston.

“I'm the music director here and
was music director at WNLC-AM
before coming here. The lineup

goes: Jim (Jim Scott) Waterman 8-
10 a.m., Park Webster until | a.m.,
Bill (Bill Shane) Hunsinger 1-4 p.m.,
and Kevin (Gene Daniels) Dougherty
7:30-midnight. We run a two-hour
news block from 6-8 a.m. and 4-6

p-m. There's a sports talk program 6-
7:30 p.m. Jim took over as program
director this past June and immedi-
ately changed the format from beau-
tiful music to contemporary MOR
and the response to this has been ex-

cellent. Every third song is an oldie
and we air one LP cut per hour.
Lastly, we are part of the Knight
Quality Group Stations, which owns
seven radio stations throughout New
England.”

Mike Delamater, music assistant
at KAKE-AM in Wichita, Kan.,
writes that he's also in charge of spe-
cial features “that we undertake and
right now we have a thing called

(Continued on page 45)

If you’re starting to put together a
year-end wrap-up program...

You’re Too Late!

Besides we’ve alreadvy done it, and
have a six hour ROCKUMENTARY

that’s the most salable ever!

THE TOP

F 1974

RKO General Radio and CHUM have gotten
together and produced the vear end wrap-up that
has it all. All the hits—Seasons in the Sun, Don't
Let the Sun Go Down on Me, Sunshine, Sundown,
Boogie Down, Band on the Run, The Way We Were,
The Streak and 91 others. All the hitmakers—Elton
dJdohn, John Lennon, Paul and Linda McCartney,
Barry White, Terry Jacks, Stevie Wonder, Ringo
Starr, Gladys Knight, Paul Anka, Helen Reddy and
many, many more. All the Headlines—A President

resigns, a football league rises and falls, oil is thicker
than blood in the Middle East, The Academy Awards
get stung by The Sting. It's all here, 193 interviews
combined with thousands of man hours of produc-
tion and narrated by Charlie Van Dvyke...and it

can all be yours!

If you're interested in The Top 100 of 1974 for
your market call Harvey Mednick at 213-462-2133
and find out how you can usher in the new year on

the hit-filled heels of "74.

The Top 100 of 1974!

The most Listenable Rockumentary!

DIO
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“ Jukebox Programming

‘Q’” Jukeboxes Inject New
Life Into Phono Business

NOVEMBER 16, 1974, BILLBOARD

® Continued from page |

tive, since there are no quad records
for jukeboxes, the company has to
use existing material and redesign it
for its equipment.

Seeburg is working with Ovation
Records, which releases its music in
the Sansui QS system. It will obtain
additonal programming for CBS
SQ material from Gold-Mor Dis-
tributors in New Jersey and Little
LPs Unlimited in Connecticut.

NSM, the German manufacturer
also exhibiting here, is staying oul of
the quad race but plans to introduce
a prototype video jukebox at the
Amusement Trade Exhibition in
London Jan. 30.

The box will use the Philips Tele-
funken system, and the firm has en-
tered into a licensing agreement with
Telefunken. The price will be almost
identical with that of quad juke-
boxes, A. Peer von Oertzen, man-
ager, foreign department, said.

The design trend for the past few
vears of toning down and fitting into
the environment is apparent in
Rowe's new Classic, with wood
framing set against gold in the lower
cabinet, and silver and chrome cus-
tomer service panel. The Arlington
model has discretely colored panels
in blue or red, with a wood-look cab-
inet.

Rowe introduced a solid state
credit computer into all three mod-
els, and added a solid state amplifier
in the console this year. The credit
computer offers unlimited pricing
for single and bonus plays with any
combination of coins without the
use of jumpers or separate program-
ming boards.

Offered as options are a solid state
print-out money meter, and a dollar
bill acceptor that stacks as much as
3400 in bills.

Rock-Ola is offering customized
installation of individually regu-
lated speakers for optional quad in-
stallations on the new 456 console,
and 460 |60-selection. The option is
not available on the 100-selection
459 model.

Completely new is the console

456, featuring full-size lid, cathe-
dral-look styling in woodlike cabi-
net, play controls grouped in one
panel, and 100-watt amplification
system. Lester Rieck, sales manager
for Rock-Ola, points out that the
market for consoles goes up by 8 to
10 percent each year, and while the
initial marketing thrust was towards
high-class locations, regular bars are
now asking for it.

With its new First Edition quadra-
phonic sound jukebox, Seeburg is
challenging at least one traditional
selling point. The speakers inside the
box are not hooked up, and with the
placement of the 5QS sound system,
music seems to be issuing from over-
head.

As a result, the jukebox can be
placed anywhere in a location with-
out drawing attention to the con-
sumer who wants to drop some
money in without being obvious.
The specially designed black
speaker cabinets have illuminated
emblems to indicate to patrons
where the sound is coming from,

In marketing strategy, Seeburg
encourages the use of the quad sys-
tem at 1/25-cent play by pre-setting
the machine at the I':u:mry. while
emphasizing dollar bill play at seven
or nine plays.

On the Regency console model,
Seeburg introduced the Color Or-
gan, a series of red, blue and green
lights in the top and bottom panels
that are sound activated, and create
spheres of light on the black-tinted
box that seem to change size as the
customer changes his distance from
the jukebox.

The Seeburg Vogue 11 stereo, 160-
selection box features the same fad-
ing blue and red striped assymetrical
design as the First Edition, non-
glare title display deck, ten-button
electronic digital play selector, and
200-watt stereo amplifier.

N5M added a new digital speed
selection system on the Prestige 120
to reduce the time between records,
“the only area that can still be im-
proved.,” A. Peer von Oertzen, for-

‘eign department manager, said.

Mawdsley, Experts’ Panel
Eye Higher Costs Bugaboo

CHICAGO—What action can an
operator take to maintain a better
profit position in the face of rising
costs? Russell Mawdsley, president
of MOA, and panel members al-
tempted to deal with this question at
a seminar during the MOA Exhibit.
Panel members included Roland
Tonnell, Cigarette Service Inc., Ap-
pleton, Wis.; Gilbert Sonin, Boro
Automatic Music, Brooklyn, N.Y;
Pat Stonino, S. & S Amusement Co.,
Toms River, N.J.: Lou Ptacek, Bird
Music Distributing, Manhattan,
Ka.. and Mr. Mawdsley, Russell-
Hall Inc., Holyoke, Mass.

Some of the cost increases noted
by Mawdsley were, gas up 17-cents a
galInn machines, up 20 percent;
parts and supplies, up as high as 50
percent; labor, 25 percent; interest
rates, at 13 percent; records, sub-
stantial and will go higher; taxes and
licensing fees,

In cutting gasoline costs. Mawds-
ley’s firm analyzed its consumption,
and with 18 cars and trucks, the in-
crease amounted to $3,200 per year.
Non-profitable locations were elimi-
nated, reducing locations by two full
routes and three men. The reformed
routes were cashed every two weeks.
An attempt to group service calls in
the same area, and hold some over-
night, was helped by a 2-way radio
system.

Mawdsley cautioned about bor-
rowing money wisely. Start small,

establishing credit at a commercial
bank in order to take advantage of
lower rates than are available at fi-
nance companies.

Pat Storino urged buying new
equipment to keep profits up, and
keep it serviceable. Each route
should pay for its own equipment
and service. A location may be over-
loaded, or rotation of equipment
may be necessary.

Good employees are an invest-
ment, and if an employee requests a
raise, analyze his requirements for a
pay raise. His costs are up, too. A
good employee means good service,
and a better image for the operator.

Radio communications, while ini-
tally expensive, help offset costs
and increase service, Roland Ton-
nell reported. It's possible to cover
an area from 35 to 120 miles, de-
pending on the terrain, and antenna
space can be leased through a non-
profit Community Repeater relay
station.

Establishing a minimum cost per
collection, for example $10 per box,
and rescheduling stops can save as
much as 1%: days on a 5% day week,
The additional man hours saved can
be wsed to update equipment, Lou
Placek suggested.

Intuition? Go By the Numbers!

® Continued from ﬁﬂg&' 24

sary to “trend” with at least two, and
preferably three, rating books—
though in smaller markets ratings
are sufficiently infrequent that too
many market changes occur be-
tween ratings, and thus tentative re-
search conclusions will have to be
based on only one or two books.

Another common problem con-
cerns “TSA™ or “RSA" versus
“Metro” ratings. The two major rat-
ing services, Pulse and ARB, both
usually provide extended-area rat-
ings in their regular market studies,
Some researchers point out that the
survey sample size is increased in the
TSA/RSA, and thus prefer these
ratings as a matter of improved ac-
curacy.

That’s a fallacy. In the front of the
book you'll notice that the sample
constituting the outer survey area is
very small, despite the great size of
the population there. So the small
outer survey area sample is multi-
plied by a huge weighting factor be-
fore it is added to the metro sample,
thus decreasing the accuracy of the
result. (The TSA/RSA sample is, by
itsell,  statistically insignificant;
that's why only stations meeting
minimum rfpurtmg, standards in the
metro section of the book are listed
for the extended area, and it's why
the extended area is never broken
out independently of the metro
data.)

There's one other reason why the
metro section of the ratings book is
preferable for programming analy-
sis; low-powered metro stations do
not penetrate the TSA/RSA, and all
stations must be seen on as equal a
basis as possible to evaluate their
success and failure competitively
against each other.

Now, as for what the ratings can
tell you. To begin with, I recommend
concentrating on a cume rather than
share. Bartell's noted ratings expert,
Jack McCoy, prefers to concentrate
on share, first because it is more
commonly used in selling radio time,
and second because he believes it is
easier to manipulate share than
cume by your programming. Hes
right on both counts. . . but there are
considerations on the other side, too.

Cume represents the total sample
listening to a station; share repre-
sents only that part of the sample
probably listening to the station in
the average quarter hour in a given
time period. Cume is thus based on a
larger percent of the survey sample
itself, and is thus more accurate
Also, cume is direct information
from the basic survey data, whereas
share is a derived figure . . . the result
of multiplying the cume by the aver-
age Lime spent listening to a station
in a given time period.

Cume is a station’s “universe” of
listeners; “share™ is merely an effi-
ciency [actor the efficiency with
which the station reaches its “uni-
verse."” One way of increasing share
(time spent listening) is to increase
the station’s appeal to a minority au-
dience—but that narrows the size of
the total weekly audience.

A station attempting to reach a
mass audience must avoid that pit-
fall by programming to increase its
cume base while maintaining
roughly the same efficiency. That
way, the share will increase as the
cume increases.

As for the greater manipulability
of shares—well, il you can keep the
same people listening an extra five
to 15 minutes per daypart, your
shares may increase up to 50 per
cent, “Programming to the ratmgs
however, can result in cajoling, bam-
boozling, and bribing the listener to
keep listening in a way that may
eventually damage your station im-
age to him and result in lessening his
loyalty to you, and hurt your ratings
in the long run.

wwWw americanradiohistorv com

I believe it’s better programming
to find through research (and per-
haps a bit of intuition) what the lis-
tener wants and needs, and keeps
him listening by giving it to him—
better than anybody else. The FCC's
“programming in the public interest,
convenience, and necessity” really is
good business after all . . . and don't
overlook the utility of news as a
means of achieving ratings gains,
even for a rock station, and even for
Leens.

By the way, if you elect to com-
pare share and cume to determine
efficiency, don't overlook the oppor-
tunity to compare demographic
share/cume figures for your total
week, where the sample is largest for
demographic divisions. You will
find some demographics where your
share is a remarkably high percent-
age of your cume. If you can estab-
lish a multi-book trend for such effi-
ciences, you will learn what age
groups your station seems most in-
dispensable to, and by researching
why, in your community, perhaps
you can increase your efficiency in
other age groups where your share
compares less favorably with your
cume.

One other point. I've learned most
of what | know about rating meth-
odology and interpretation from
Golden West Broadcasters™ statisti-
cal whiz Mike Davison, but he and |
diverge on one point ... and that
concerns which rating service de-

serves the closest study. He opts for
ARB (as does Jack McCoy)—pri-
marily for the established belief that
ARB is perhaps more often used for
national spot buys than Pulse.

But for programming analysis, 1
strongly prefer Pulse, because 1 feel
it 15 more accurate. ARB is com-
mitted to a diary method which de-
spite their best efforts retains
phone/non-phone home biases, and
which presupposes several facts: (1)
That the 50 percent who don't
bother returning the diaries have the
same motivations, enthusiasms, and
listening patterns, as those who do;
(2) that the dianes return in the same
geographical balance as they were
sent out; and (3) that the listener’s
knowledge in advance that his lis-
tening will be surveyed will not af-
fect his listening patterns or the way
in which he reports them.

As for Hooper, they're fast and
inexpensive, but they do contain the
same phone-non-phone biases as
ARB, plus they are restricted to in-
home listening—which in the case of
stations such as KMPC-AM with
large out-of-home drive-time au-
diences, can yield very misleading
audience figures—though FM sta-
tions, which still are more restricted
to the home than AM, tend to make
their best showings against AM in
Hooper. Furthermore, Hooper gives
a direct share rating .. . but to date
no cume and little demographic
dala,

Background Music’ Buffs
Like Unintrusive Sounds

® Comtinued from page 24

$100,000. You may have heard
about it—it’s called a “"Commercial
Impact Study”—but since it's been
widely misinterpreted, it's worth
pointing out here that the one single
biggest finding about radio broad-
casting in the whole report is this:
People tend to beat machinery.

Essentially, GWB commissioned
the nation’s leading media research
company, W. R. Simmons & Associ-
ates Research Inc., to design and
conduct a study in Los Angeles to
determine any differences in listener
brand recall (from commercials
heard on cach station in the past
hour) from one station o another.
The study was developed with the
consultation of the Advertising Re-
search Foundaton . . . which means,
among other things, that GWB had
no control over the study compila-
tion, and was bound to publish the
results no matter how they came out.

It's unbiased in sample size, too:
13,485 respondents, of which 1,878
had listened to radio in the last hour,
and 1,583 had watched television in
the last hour (television vs. radio
considerations were included in the
survey).

Essentially the findings were
these: 17.3 percent of those who had
listened to radio within the last hour
correctly 1denuified at least one
brand advertised—all stations aver-
aged together. (Recall was verified
from monitor tapes made of all sta-
tions while surveying was in prog-
ress, plus station logs.) Compared to
this “total radio™ figure of 17.3 per
cent, the automated “soft music™ sta-
tions showed only an 8.2 percent fig-
ure. The average radio station, in-
cluding rock, nonpersonality adult,
talk, and all-news, ranged near the
“all radio™ figure, and “personality
MOR™ and country music (also per-
sonality onented) had 28.0 percent
and 26.4 percent recall figures re-
spectively.

These results can be summarized
further as indicating that formats in
which the air personality is not a fac-
lor are not too successful at en gaging
the listener’s attention: formats in
which the air personality is part of

the presentation are reasonably suc-
cessful in engaging the listener’s at-
tention; and formats in which the air
personality communicates with the
listener on a one-lo-one basis as a
real human being (content as well as
style), is the most successful of all in
attracting and holding the listener’s
attention,

I should make clear that this
would be true even in the case of a
hyper rock jock, if the listener relates
to him and what he says as being
that of an interesting and reliable
human being.

Audio America Into
Tape Program Field

SAN ANTONIO—-A new record-
ing studio, Audio America, is now
providing a taped music and pro-
gram service for radio stations.

Khan Mamon, president of Audio
America, has programmed leading
stations around the country, includ-
ing KTSA-AM, San Antonio; and
works at WYSL-AM, Buffalo, N.Y .,
and KFRC-AM, San Francisco.

He is also programming consult-
anl for San Antonio Broadcasting,
owners of KEFZ-FM, San Antonio
and KXX0-AM and KMOD-FM,
Tulsa.

‘Soul Survey’ Looks
For More Stations

DETROIT—"The National Soul
Survey,” produced and syndicated
by the World Entertainment Net-
work here, is now launching a major
markel campaign 10 Sign up new ra-
dio subscribers, Carl Porter of
World Entertainment Network says
that the four-hour weekend radio
spectacular, which features guest
deejays each show such as Isaac
Hayes and Hot Buttered Soul
Unltd., has gained excellent ratings
in markets such as Atlanta where it
has been featured on WAOK-AM.

More
Radio-TV Programming
See Page 45
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NEW YORK —An informal musi-

the spring of 1975.

www americanradiohistorv com

will perform new and traditional

konos will offer a brunch and sim-

cians’ salon, where young classical  compositions at the Musicians’ Sa- plified dinner menu, desserts, and
L artists can gain performance experi- lon premiere. With only a slight coffee. In keeping with the policy of
=% %5 ig ence will debut here on Sunday (10). change in program the same artists classical music in an informal set-
EL| 38 | = A e s The salon, which will be held on will perform on the two more Sun- ting, the Mykonos will prm-'idi_: chess
i 2 | 71 | SCOTT JOPLIN: THE RED BACK BODK Nov. 17and 24 as well, is at the My-  days. and backgammon boards in the
New England Canservatory Rs gtime Ensemble (Schulier), kﬂrtu?hrijslaurapt. fmd performances Admission will be free. The My- “laverna.
Angel $-36060 (Capitol) ahrt. sche ul::'FrdI Icra_:n 1 1-hour period .
- Ereile s ... Boonin Pub Named Agents
2 3 71 | SCOTT JOPLIN: PIANO RAGS, VOL 1 : ;
o i Ve 110 G e dty 2ot o SOONIN FUD INamed Agen
3 1| 18 ﬁﬂhg ﬁﬁ"ﬂ"hﬂﬁ:m’rguﬂ?ﬁ I{Ell:a Iﬁra} concept in which some 100 profes- NEW YORK —Joseph Boonin has  reduction from prevailing list prices
: sional but relatively unknown musi- been named sole agents for Univer- is 30 percent. Additionally, Univer-
4 6 | 2 IﬁﬂMIFS HE:E Rﬂlsﬂﬁﬂmfﬂ:;;fm SOUNDS OF DEBUSSY cians will participate. Ms. Markay  sal Edition Sales and Universal Edi-  sal Edition Publishing will be is-
e, =k : outlined the goals of the salon. She tion Publishing, Inc. The two newly- suing American prints and new edi-
3 2 | N ﬁ" ﬁﬂ“":ﬂm"n H?H]?E.WIE[I said that the organization hopefully formed companies represent the tions from the various Universal
ua Rilkin, Nonesuch 71264 (Elektra) will provide: A showcase for classi- catalops of the Furopean Universal Edition catalogs designed in both
: P Es P E E
b 11 5 | MOZART: Cosi Fan Tutte (Complete) _ cal artists; a convivial atmosphere Edition firms for the U.S., Canada format and price to meet the re-
Lorengar, Berganza, Berbie, Davies, Krause, Bacquier, for classical artists to gain perform- and Mexico including the Philhar- uirements of the North American
London Philharmonic (Solti) 1 London OSA 1442 gdin p £ q
ance experience: an elegant yet inti- monia minature scores and the pub- market. New catalogs are in prepa-
1 9 63 | PIANO MUSIC BY GEORGE GERSHWIN mate, friendly and casual “salon™ lications of the Haydn-Mozart ration and will be available early in
William Bolcom (piano), Monesuch H 71284 (Elektra) where musicians, agents, recording Pracie. 1975
i 7 | 71 | BACH: FLUTE SONATAS ( ) LRl e » , Rental materials :
Rampal, Odyssey Y2:31925 (Columbia) choreographers, and the general  SPecial arrangements have been Edition cal:‘aﬂ:grslﬂwiuﬁcﬂunuxz;:imhﬂ
9 | 18 | 22 BERLIOZ SYMPHONIE FANTASTIQUE world of music can meet: & forum to  ™ade whereby these publications (o iceq by Theodore Presser Co,
Chicago Symphony Orch. (Solti), London CS 6790 (et b wirkes a dEnipnitition thal will be offered to customersin North  yneil June 30, 1975, In addition,
10 4 26 | SCOTT JOPLIN: PALM LEAF RAG _ there is a market for classical music: America at prices considerably Boonin has appointed Clifford G.
El‘.‘l-l.ltl{]ﬁsrlgﬁgglgﬂg I;Sptl]ﬁhﬂﬂﬂ with Grierson (piana), a FIIEIEE 10 gﬂiﬂ reviews, Pﬂﬂkﬂ.gf.‘ and lower than those I.IF-I.IH"";' Chﬂrgﬂd for Richier as educational and trade di-
it (Capitol) sell to first-class hotels and restau- such publications. The average price rector.
158 u ;‘?rEa m%lgﬁfgﬁmﬁﬂ;ﬁ Nbum 2 rants across the country the concept
12 | 15| 18 HinDEL SONATAS mnpn.uﬁ & HARPSICHORD (Complete) SR SmpYIIE Yo, cessich] B NaSh v,"le Uni"' Yo th V.e
' mp |
Famo, Lo, D V232570 (Com oL Marksy i oper o desion - You ew
13 20 3 | MOSTLY MOZART: Alicia de Larrocha | kind of music that today’s youth NASHVILLE—There are more “But we don’t restrict our interest
London C5 6866 wants to hear. “I believe that young ~ than 100 active symphony orches-  to the higher education level,” says
14 24 7 | FANTASY FILM WORLD OF BERNARD HERRMANN people want to hear classical music tras throughout the 50 states but few Dr. Johnson, in his eighth year here Z
National Philharmonic/Bemard Herrmann, London SP44207 in a casual dining atmosphere, and are as dedicated to youth, and young  as maestro. “We have firmed up 151 g
15 - 1 | NEW RECORDINGS OF CHOPIN that the conservative dining and musicians, as the Nashville Sym- quintet performances for third and m
Vladimir Horowitz, Columbia M 32932 . i hony conducted by Dr. Thor John- fourth grade students in all the =
, club rooms are in need of a program pacay ’ E o
' 16 8 26 ?I.'IIIIII}: gEHSTﬂFIEI.E such as that of the Musicians’ Salon. son. Mashville schools—that's 40,000 g
reigle, Domingo, Caballe, London Symphony & Ambrosian Consequently. if crowds begin fre- For starters, the Symphony youngriers.
Opera-Chorus (Rudel), Angel SCLX-3806 (Capitol) quenti?'jg lhej Mykonos on SEjunda}rs awards four scholarships every year “We also present quintel concerts =
17. | 10 | 14 | DELIUS SEA DRIFT: A Song Of The High Hilis from 11:00 a.m. to 10:00 p.m., the !0 talented college musicians. for Nashville’s handicapped chil- =
Fgg;irtl;h!j“mm Philharmonic Orch (Groves), Angel 5 37011 Salon will be able to organize tours Its regular season schedule, more- diexi ™ E
_ and thus gain employment for them- over, calls for 10 special young - *
18 | - 1 | VERDI: Simon Boccanegra : ; selves EHE: scale I:h;[ would revolu- people’s concerts along with 14 sub- Dr. Iuhr;;'i{qnhr:n:vclzal tllm“ Ea j;:a.r =
RCA Italiana Opera Orchestra & Chorus (Gianandrea Gavazzeni) RCA tioiize the musie Business” the:savs scription events, four pops concerts goes 1o Michigans Inleriochen -
[ Red Seal ARL3-0567 : i Y : : - Camp to conduct and to teach, He
Twelve soloists and over 30 artists with guests like Ray Price and : :
19 | 16 | 18 | THE BEST OF SCOTT JOPLIN AND OTHER RAG CLASSICS Bobby Goldsboro, an outdoor per- 2150 holds a conducting symposium O
Max Morath, Yanguard VSD 39/40 Formance at the autumn. Italian every year al .f'i.nr.c:-nalﬁlnie Univer- o
20 - 1 | PUCCINI: La Boheme Street Fair and. in addition. more sity and, untiringly, flies to Ann Ar- O
London Philharmonic Orchestra RCA ARL2-0371 (Solti) Phili S ans ‘I st than 300 other performances bor every spring to work as choral
a3 3 | CHARLES IVES: 100th Anniversary p through the fall and winter months. conductor for the University of
Bernstein/Schuller/Biggs/ Smith/Stokowski-Kirkpatrick/ Ives, » Fh w00 athiers. of Bolrse: Ane net Michigan’s May Festival with the
| Columbia M4-32504 M 1SPS und m‘m s by the full et B PR e ctods e Phildelphia Orchestra,
n 29 43 | THE CHRISTOPHER PARKENING ALBUM under Dr. Johnson’s animated The Nashville Symphony season
Christopher Parkening, Angel 5-36039 (Capitol) Stereo Packa e Bkion: hf:garl Oct. 7. Its next pair of concerts
2 | 35 | 18 | MAHLER: SYMPHONY NO.5 g The Symphony is carefully bro- will be Nov, 25-26 when cellist Zara
Ch symphony 0 Soltiy, L : 1 :
ICARD Sylephibny Drchestra: (o)), Kondon: LR -2228 1) b ken down into small groups, quin- Nelsova appears along with the
X 13 EL':F n“FP;HE '::!HL ':'3 08 26373 NEW YORK — Philips Records tets, string, brass and woodwind en- MNashville Symphony Chorus di-
o SHI:E:EDTE: H;EI"I}HIIM anvember 5‘?'“5'} :"“%'il lsl'lﬂhﬂml sembles. These combos go out to  rected by Scott Withrow in a pro-
stereo recording of Arnold Schoen- i il ;
Walter Carlas. Columbia Masterwarks KM 37650 T “L'IEDS.EE b o college campuses, gram combining Bach and Dvorak.
26 14 MORE SCOTT JOPLIN RAGS recording features Gunter Reich as ..
New England Conservatory Ragtime Ensemble (Schuller), Moses, Louis Devos as Aaron, and
Golden Grest CRS-31031 Eva Csapo as the Young Girl, with
27 | 34 3 | BOLET PLAYS LISIT Michael Gielen conducting the Or-
RCA CRLZ-0446 chestral and Chorus of the Austrian
28 21 14 | ROSEBUD MARCHES AND RAGS OF SCOTT JOPLIN, KERRY MILLS, radio.
EUBIE BLAKE, HARRY GLUY Belmont Music Publishers, own-
& et | o II;.:::::I:I :'é';&l Eﬁi (Capitol) ers of the score to *Moses und Aron”
ALE , : have pranted a grand dramatic
ﬁ:{ln E:“"‘I“S?'éﬂi'ﬁf sﬂzm.'fu‘? (Sveshnikov), rights IEE:E waiver Whgim will permit a
S0/ HRGR GhE! (ool radio station to have one free broad-
30 25 /| MY FAVORITE SPANISH ENCORES cast of the opera. There will be
a1 ” Andrels Degaem, B AULL-ASY coordinated broadcasts of the
il E;‘EH' BRANDENBURG CONCERTOS recording on over 40 radio stations
amber Orchestra of the Saar (Ristenpart), ke fegin Ny 15 10
Nonesuch HB-73006 (Elekira) ?::“5;*5 fg’_;g““ Y :
32 23 30 | ALBENIZ: IBERIA (complete) il - . . _
| AMlicia de Lamocha (piano), London CSA 2235 b A Fu;r ~:?:§r I‘S;Eplia?iﬂ:;rﬁseh?r:
33 | 30 | 7 | BEETHOVEN: MOONLIGHT PATHTIQUE e R e
Waldstein, Sonatas, Radu Lupu, Piano, London CS 6806 mﬁ:ﬂ;&%ré:u::;hiﬁﬂga;;?jliﬂ?ﬂs?
34 3l 5 | SHOSTAKOVICH: Symphony No. 8 gl : wind
London Symphony Orchestra (Previn), Angel 5-36980 (Capitol) z}vilfn]::]Eﬁ?ﬂ;ﬂ&;ﬁﬁfﬁ
35 32 7 | SAINT-SAENS: Symphony No. 3 - T
Virgil Fox, Philadelphia Orchestra (Ormandy), RCA ARL1-0484 fi?‘:fi;h“;i g'ri;l;;‘:rﬂe E::"Ijg riﬁ"ﬂ:
| | R e PR Yowkon S 26182 e gl S B8 e &
; at of violinist Mayumi Fujikawa
i 3 & f:l:-ldgh!unﬂ : in performances of Bruch's “Violin b ‘
ymphony Orch (Groves), Angel SBLX 3808 (Capitol) R T - \ g
W | O R STRRRL . 8 . Tchaikovsky “Violin Concerto”  TOASTING PERFORMANCE—Mme. Serge Koussevitzky and Hans Hein-
: go Symphony Orch. & Chorus (Solti), Lendon O3A 1295 ; _ okt hei ti ; ident of G. Schi followi h U.S
19 % 71 | SWITCHED ON BACH both with Edo de W.mr; leading the sheimer, executive vice pres nt . irmer, following the recent U.S.
Walter Carlos. Columbia Masterworks MS 7194 Rotterdam Philharmonic. premiere of Benjamin Britten’s “’Death in Venice" at the Metropolitan Opera
40 13 14 | THE WORLD OF SCOTT JOPLIN De Waart will lead the Rotterdam House. The occasion was a reception given by Schirmer, Britten's U.S. repre-
Max Morath, Vanguard SRV 310 Philharmonic in a U.S. tour during sentative, in the Belmont Room at the Opera House following the perform-

ance. "Venice" is available on London Records.
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Maddox Ups o U ' . es
KDAY-AM '1:.|:||;|1l|lr|-g|1|; 1374 Bilboard Publications. Inc Mo parl of this publicalion may be reproduced

siored in & ralrigval aystam. or tramsmitied. in any form of By any means_ elsevonic, mechanical
Li Iene phatocapying, (ecording, of otharwise withow the pror written permEsen ol the publishen
By RON BATISTE | ] e #*5TAR Perlormer —singles ragistarimg great- e —
LOS ANGELES—In slightly over B | B LR S] | U o s e ﬁ E 45| E| % (25
11 months, KDAY-AM has made a W | % [£2] TE amst % | % &5 T ARmST w |z |£5| TME ARTST
solid mark in the local soul market, = E S| {Writer), Label & Number (Drt, Label] (Publizher, Licenses) | 15 ! - E! (Writes), Label & Mumber (Dist Label] (Poblisber. Licensess| 1= - S | (Wries) Label & Nember (Dist Label) (Publisber, Lcensee) |
l'.aiding on I'-'Z_.GF;AM—II;hE Ieaderd— —1 | |
and surpassin e slation, accord- 5 8 WOMAN MAN- -
ing to prﬂlse : L § L I Lt oy e L b ﬁ' 84| 2| | FEEL SANCTIFIED - commoderes

- . . {East/Memphis, BMI) w1715 SKIN TIGHT—0hio Players {|. Bowen, B. Miller, Commodores), Malown 1319
place as the most listened to station &} A4 AL CLELS STRAMHIEN W OGT- | (Phovogram) (Ohio Payers Unichappel. BM) 69| 77| 4|  JUICE IT UP Part 2—tot une
in Los Angeles, according to the sur- BMI) ; : = 5| 20| 12 AIN'T NOTHING LIKE THE REAL | {Het Lime}, Red Coach 808 (Stephamie, BMI)
vey. In ARB, it has three times * 7| 7|  SHALA-LA (Makes Me Happy)—n Gren mlmlﬁgﬂ Atiantic 453200 s s ELHF;"‘?E YOUMSELF= Grohen
KGFJ's rating, (A Green), Hi 2274 (Londan) I:Jm:.fgf'ﬁrun. BMI} (Jobets, ASCAP) : . L Craham), Warmer Bros. 8025 (198FOE, BM1)

The driving force behind thesuc- | | §| 8| Love DONT LOVE NOBODY W R %) NS MNHTY, WET ‘| | 2| voume ™ FmsT, THE LT, MY |
cess is 26-year-old program director E::"st 1= Spinmers (R. Tufo, L. Semon, . Green), Custom 2003 - EVERTYTHING— Barry Whita
Jim Maddox, who also does double e T e acte (Buddh) (Cartom And Soultow, BMI) - (NN | S, PR Rty 2008 Caty
GrEy 8% M Medming pRmOUAliG: 5| 2| 14|  PaRTY DoWN % O o Ll T |72 5] 7| wiarnosecmne
: Einl-:::Mm;d ini!iatlhswi:;:hul:;v?:i last o hala), Gat m}'ﬁ"] E'h:wn. o 2 : ; ichty Thas. BMIL (Epic L Fﬂl-“ A GIRL |
an. 1, Maddox is the o oldover : : 1| 11 HEY, POKEY-A-WAY- N, Hamis), i
T 4 6, 4] 16 DO (T You're Satisfied)—s.1. Express (L Nocenteli 6. Purier, A Nevile, | Modelste), E’;;iﬁﬁﬁ"ﬂ,ﬂ”‘ﬂm e flauig) .
from the original staff, The other | {Nichols), Scepter 12395 | Reprise RPS 1307 (Rhindelamder, AMI Cabbage
members include Don Mac, Bill * (Triple: D/ Jet-Mar /Bil-Lee, BMI) il g | ;JIEEE B:l}u" — 73| 65 | 6 %THE GOOD TIMES
ar . " YOU=-22 - = Garland Green
DTALS, bo Sunnon e ooCs # ® ?yﬁﬁl.ﬂﬂﬁﬂ.'m 3957 (Unichappell, BMI) (A Toussaini), United Arists ﬂﬁ%&lullrilm. BMY) (A Smith, B, Eﬂl}. Spring 151 (Polydor)
Tom Reed and Guy Stewart. ﬁ' - ; 0 MUl 9 DEVOTION=Earth, Wind & Fie Belinda/Lecen, BMI)
Why did the station switch from 15| & | FEEL A SONG (In My | (M. Whits, P. Bailey), Columbia 310026 74| 75| 5| IF IT AIN'T FUNKY— Seul Searchers
its Top 40 format and how did it Heart)— Gladys Knight & The Pigs (Saggifire. BMI) (C. Brown), Sussex 627 (Inferior, BMI) |
: ; (T. Camallo, M. Sawyer), Buddsh £33 (Etwde/Kama 41 | 35| 14 DONT SEND NOBODY
make such a meaningful dent in the Surra, BMI) | ELSE—fee Spectrum * 86| 2 LONG AS HE TAKES CARE
soul market? 3| 3| 12 HIGHER PLANE=Koo & The ‘ (N. Ashbord, V. Simpsaa), Atisntic 3012 OF HOME—Candi Staton |
Ten years ago, KDAY-AM was (. Bel Koo & the Gang), De Lie 1562 alwl II’:Eﬂ]J%II:‘;'II"H.:Hﬂ:.HTD i | et Waones- Shux VRS (Mutel DS,
soul music oriented. Before this lat- ﬁ (Delightlel/Gang. BM1) (FIF) | (K. Gamble, L. Huft, 1. Hhi!::ula:'lﬁ'.“ﬂlﬂadd!n!l. ' ﬁ' 87 | 3| DONT TAKE YOUR LOV
é6t swilch. ‘it was Tock osented. bit 16 | 6| THREE RING CIRCUS—piwe Magic - Philadelghia Internationsl 3-3551 (Columbia) | | oM e Uk LOVE
) (. EN, V. Bacrakt), AHantic 45-7004 (Maghty Three, BMI) - = Wanhattans .
according to Maddox, the bulk of W M.0.TFriday's Child/Msghty Three, BMI) ' {A. Feider, B. Siger, R Versey). Columbia 3-10045
i - i 3 WHERE ARE ALL MY | (Mighty Thiee/Golden Fleece, BMI)
the audience was male. “After as- * 1| s YOU GOT THE ! | FRIENDS — biareld Maivis & The Blcemsies - § 5
sessing the local market, we zeroed LOVE —Riutus Featuring Chaka Khan b e oSy P e ﬁ m BOOGIE ON REGGAE
in on the growing soul market and | | TR T 0L 12R0E fgwonchs | (Mighty Thiee, BMI) Fs’“wﬂ,?*&:‘; "S425¢ (Motown)
went after it,” he says. il ial i EIST!HTLLDFEH M| 8 [SIEF Imm{hd”m-tu-slﬁ {l}:| Tina Tumner (Jobete/Black Bull, ASCAP)
at . - = Mo ' umer), United Artists uh/Unart, BMI}
We had 10 keep a commercial (WG G Funs S Guen), Tona 553 | 45 | 37| 11| WHAT'S YOUR NAME- Mameat i ®] 3| OGN TON N
sound. That's why we don't play too I {Motown) {labete, ASCAP) | | (A Goodman, H. Ray, W, Morris), Stang 5056 (Al GOODBYE— Sidney Joe Qualis
much gospel or heavy jazz Gospel | | 13| &| 11|  LET THIS BE A LESSON TO v | gy | g | e G s (runowety o i, B
would be a tune-out for the young YOU~ ndependeats YOUR LOVE. BABE aony whe Iﬁm WITHOUT LOVE—retha Fraokiia
adult, so we rely heavily on album e e TOREX. Wond L33 et (B, While), 200h Century 2120 (LI Hunter), Atlantic 45-3224 (Prabe W/Pundity
cuts, That's what they want to hear.” w | 1 5 - | (Sa-Yette/ lanuary, BMI) | Afghan, BM1)
Maddox stresses that about half of 0 &?Emugﬂﬂ?mﬂ?m o a7 | 40 12 m&_‘mﬂfm’! | 80| 83| 3 CALIFORNIA MY WAY-— ssin ngreden
his audience is white, | (Rising Soas, BMI) | (P. Rakes, Russ Faith), Rosbury 2001 | A 0 LR L 2
“We felt that in order to attract | | 15| 10| 12| SUGAR PIE GUY, PARTS 182—mees G o, 1o oo ® | BUL BB N, P 017 oo .
large numbers of whlfe listeners, we | ['E'Emhﬁ?fm ;ii;: mt:lundr Music/ AR TART CAREFUL MAN=1obn Eduards 2| 88| 3 TRY SOMETHING= Svix Sevsat .
had to make the music palatable to | {1, Lewis), Aware 043 (GRC) (Act One, BMI) (Edwards, McMurray, Williams, English),
entation—our news and public serv- i &mihﬁ;ﬂm Starks), Polydor 14255 ' El:mnm_ n#i] flem (Buddan) 83| 91| 3 IS IT IN~ Eddie Harris
ice broadcasts—is aimed at the black (Dyratoe.Belinda/Unichappell. BMI) 50 | 56| 7| GANGSTER BOOGIE (R Suldeom), A 55120 (Warke, B
community, which is our base au- ﬁ' 23| 6 | CAN'T LEAVE YOU {H_Pﬂ;rg' ey LI ot B4 92| 2 Eﬁ?ﬁfﬁ;’:’?‘lﬁw
dience, we felt we had to play good ALY~ Gaarps Mccrse | 1. Takaposhs), Playboy 6011 (Eight Nioe/La Cindy, ; :
. . W, Casey, R, Finch), TK 1007 (Sherlyn, EMI) BMI) 8| 93 5 SHE'S GONE- Lou Rawis
music. For &.Famplt, penp_lle listen to ﬁ = WORK 0 51 | 60| 8 PARTY FREAKS = Mismi i | (D. Halt, | Dates), Bell 45508 (Unschappell, BMI)
a Barry White or a Stevie Wonder i _“Enm“" '{'M"’" - : (W. Clarke, C. Reid), Drive 6234 (Sherlyn, BM1) ‘]ﬁ' YOU AND |- Bristol
3 - s , & Drayten), Atlsntic 453205
because they're artists—not because {Moonsong, EM[} ﬁ 68| 4 I'LL BE YOUR EVERYTHING=rPercy Siadge {1, Bristal), MGM 18762 (Bushka, ASCAP)
they're black,” he says. 19 | 18 | 10 | LEARNING TO LOVE YOU WAS EASY 1 i e o s 87| 95| 2| LOOK ON THE GOOD SIDE~ mitations
(Continued on page 29) (' So Hard Trying To Get Over 53| 61| 5| EVERYBODY'S GOT T0 GIVE o gy e (e
0l — Dedly -
& In;i.m. Cadet 5703 (Chess/Janus) (Geooveswil | it i s | BB | 3 YOU'RE SO RIGHT FOR ME~ e o
. 0-Val. ASCAP) -
| I (Warner-Tamersne/Nan McCoy, BMI)
!l g . ?r 2| 3|  runkr eresioent
- oy e e | People It's Bad)— Janes brmn Py |ETETNp|  PLAYING ON YOU-ser gt
: eeee "T118 "TI11Y * {Mick-0-Val, ASCAP) | | [me F'I]E!mfﬁ]-r 14258 {Dynalene/Belnda I‘EHE.H.?IHLEEF“;“]I Mercury T362Y (Phenagram)
B 25 B | & '
® o L S, & iy ey o o e 5 64| 7| STREETRUNNER-—Mmymms | 90| 9| 3| SMOXE MY PEACE PIPE (Smoke I
- -. I o ﬁ | e < o S | * | w}_i’mw 1 ?lihl:T ehang, BMI)
e K K / ' SOUL- | 56| 50 | 19| DO IT BABY-wi sy s
® ’EEI iﬁ[ﬁ ( J : 39 ﬁ“ﬂfm_sﬂﬁm"“ﬂim:ﬁ., | (F. Perren, C. m:j“,'?:nu 54248 (Metown) 91 m | WOULDN'T TREAT A DOG (The Way
R LA ] | 22| 7 PHLADELPHA-us e T T gy R T e e o BB e, A/
® ® (0. Crawlord), ABC 12025 (Amescan roateasting/ | {Dramatis/Baeon Fat. BMI Dunbil 15015 (American Broadeasting/Hobcanthus/
: : 24 | 27| & B » I i :lﬂT.Es i 92 :H; I::; KN ;
® NAMED bt }Eugiaﬂ}ug?a- 3 Euﬁhﬁ Stone : . I quwuuu_um?mw m You) Part l-xdﬂnm Gonna Mis
L ] ® (Stomeflower, BME) ! {Solio-Brian, M) I ), Paula 809 {lewel) (Frye/SuMa, BMI)
e BEST BLUES - Wris2| s | waew wie o seE vou PRSI W] S N ST 93| 99| 2| | BELONG TO YOU~Lov Unimisd
@ ® | ﬁ'rln;ﬁ"m ). Philadetphia Intermatiosal i : | ﬂmi:hhl:lml' ‘lzi‘ wil. 1 Preyec 8. Sofomon tEli“;'Ml}. G Chataly ) vt/ ok,
: GUITARIST : 8-3550 (Columia) (Mighty Three. BM) e i | ‘ | muEmT gy e/ | 97| 2 | SURE THING=Dionne Warwicke
26 || 7 ITS SEPTEMBER— johnsie . KUNG FU FIGHTING MAN—ctan o (), Ragowvoy, A Shroeder, G. Weiss) Warner Bros. BOZ6
L ® (0. Gilmore), 515 Egas EWUMHLTTEMQHMIM. (€. Dougis), 20t entury 2140 (Chappell, ASCHP) | (Dandy Dittys. ASCAP)
e s BM) % n 3 WORDS (hre Impossible—suge o | 95| 98| 2| | AM YOUR LEADER-mate st
i A B L [ - ; s n
@ ® ' 63| 70| 3| LET ME BACK In- | Fall On Me)—rau
: Magazine : ﬂ 3 4 ﬁﬁﬁ;ﬂﬂu p:#:; Mﬁ;m i ﬁuﬂﬁh Stax 0279 IEE"HHEIT[MWUM- | | (F. Reliy). Warner Bros. BOAD (Tree, BMI)
: | . 97 | 100 z THE ROAD TO LOVE—wMandrin
H 6 | 66| 6| LONELINESS HAD GOT A HOLD | L. Wkion, . Wisen # Wi i
@ ° 29 |13 | 15 |  YOU HAVENT DONE ON ME/IF | COULD LOVE YOU | “Coltee Cove), Pador 14757 (Mandeitrsong
B PRECTIONMANSREMENT ® 'r'suﬁ"mﬂf.? oy M{uumn] (Steim & Van - | FOREVER— oy c. L, e
= SIDNEY A : f | Stock/Black Bull. ASCAF) ﬁv ! ihm"rﬁ“:gif;&;ﬂlimﬁm” ‘ 98 m Sﬂl.llil'l'lulﬂlﬂlﬂ MAN
SEIDENBERG. INC ' e ' art 1)=Hamiton Bahannon
o 4 H s o WHATEVER YOU GOT, | WANT - jckon 5 B[ [ SHOGREHL HOOKH sy mon . Botamnon). Dakar 4539 Bt
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Maddox Ups KDAY-AM

® Continued from page 28

*This isn't Washington, D.C.." he
goes on, “which is more than 85 per-
cent black, where you can ignore the
white audience completely.”

On that same subject, Maddox
says there is no effort made to “inte-
grate the playlist™ He notes that
KDAY plays Elton John, among
others, and will play more if listeners
ask for it

“Fifty percent of the audience is
white and they realize we play black
music, but they still listen. So, they
must listen because they don’t want
to hear ‘white’ music,” he says,

In addition to gospel, jazz is
played infrequently. Maddox em-
phasizes that a Top 40 format is used
and that jazz is not really compat-
ible. Some things, “such as Quincy
Jones' "Oh Happy Day' might be
used, but we want music that's more
of a *pick me up.’ Jazz tend to be too
introspective to fit that bill,” he ex-
plains.

But something else had to contrib-
ute to KDAY''s success and Maddox
enjoys explaining what he thinks the
causes were, i

“We went to what [ call the *clean
routine” and as far as | know, no sta-
tion that has tried it in the past has
lost ratings or listeners as a result,
We use no echo or reverb or talk
over the music.

“Previously, black radio stations
were a laughing matter in the coun-
try and the business, | tried to find
personalities and announcers that
liked the music and respected it. We
wanted to add professionalism to
this station.

“I'd have to say it's working and
Pm gratified,” he says.

Two other stations that Maddox
singled out that have the “clean”™
sound are WBLS-AM in New York
and WIPC-AM in Chicago. "I like
their attitude. As program manager,
I'd do things differently—as I'm sure
their program managers and direc-
tors would also do if they were in my
place.”

Going back to the aspect of “add-
ing professionalism to black radio,”
Maddox says that two of his Dls
have been approached by other lo-
cal stations.

“In the past, that would never
have happened. Now though, I
think the other stations realize that a
black personality can add just as
much to their stafTs as any other true
professional can.

“I'm happy that the two stayed,

MAYHAMS
COLLEGIATE

RECORDS
Presents

"“"RUBY
ARLINA"

(B.B. 41342-3)
b/w

“YOU’RE GOING

TOO FAST”
By
NORRIS
THE TROUBADOUR

Seaboard Coastliners
Produced By

(CROSTON PRODUCTIONS)
MNational Distributors
ONEIDA VIDED

AUDIO TAPE CASSETTE CORP.
760 Blandina Street
Utica, N.Y. 13501

but I'm even more pleased their pro-
Fessionalism was recognized—re-
gardless of their color.”

In terms of promotions, KDAY
currently has one contest underway
and s thinking of others. Maddox
says in the past, it seems “black sta-
lions never gave way anything. We
wanl o change that and try to in-
volve the audience more.”

Although the owners of the sia-
tion (Rollins Broadcasting) are not
black, that does not bother the busi-
ness administration major from
Fordham University. “Since we are
black-formatted, serving the black
community we have a great deal of
say about what we do. The corpora-
tion would have control, regardless
of ownership, anyway,” he adds.

There has already been a casuality
in the battle for first place among
L.A. soul stations. KGFJ-AM has
released programming director Ro-
land Bynum (Billboard, Nov. 9).

But one thing is sure. Jim Maddox
is going to be involved in it for some
time.

Capitol House

® Continued from page 3

artist and manager. The contract of-

. ten includes the producer’s name.

“Really,” Yahm adds, “the six of
us in a&r are far more concerned
with working with an act’s total ca-
reer than going into the studio and
pushing buttons. We really try to get
involved in everything and we're
each responsible for a certain por-
tion of the roster, but all decisions
are made together with consultation,
of course, from other members of
management.”

The staff includes Bob Buziak,
John Carter, Rupert Perry, veteran
John Palladino, Margie Buffeu and
Yahm.

Yahm feels the old concept of
staff producers who are literally as-
signed to a certain act 1s definitely
not valid for Capitol anymore, and
sees the situation as “a bonanza for
the independent producer who
seems (o be more creative when he
can work with someone with whom
he’s really involved.

“As a result, the product will be
more salable. And the product ac-
tually is better, which makes it easier
for us to help an artist get a tour,
meet with agencies and so on.”

Virtually every major Capitol art-
ist over the past year has worked
with independent producers, includ-
ing the individual Beatles, Helen
Reddy and Anne Murray.

Silver Tunes In
Court Litigation

NEW YORK—Ecaroh Music has
filed suit in federal court here
against Groove Merchant Inter-
national and its principal officer,
Sonny Lester, claiming copyright in-
fringement on two Horace Silver
tunes.

The suit charges that Groove
failed to satisfy mechanical royalty
obligations for the use of “Nica's
Dream” and “Nuwille,” each of
which appeared on separate Buddy
Rich albums on the Groove Mer-
chant label. Ecaroh asks for an in-
junction against further use of the
material, payment of damages, and
COSIs,

Polydor Signs For
Babylon Marketing

LOS ANGELES—Babylon Rec-
ords has set Polydor for its interna-
tional distributor, outside North
Amenca and the UK.

Babylon, operated by Dick Roe-
mer and Steven Caspi, has had soul
chart action with Executive Suite.
The label’s other artists include Joe
Hill, Johnny Williams, Cashmere
and Sheldon Turner.

15 Companies Added
To Composers’ Firm

NEW YORK -The New Music
Distribution Service, a branch of the
Jazz Composers' Orchestra Assn.,
has expanded- its catalog and in-
cluded 15 additional companies to
be distributed by JCOA/NMDS,

The catalog expansion, 40 albums
on 23 labels, brings the NMDS list-
ing to 275 albums by 67 musician-
operated companies,

Sonic Studios
Sold to Herman

MEMPHIS—A piece of music his-
tory here changes hands with the
sale of Sonic Recording Studios to
Kennedy Herman.

Roland James, who has operated
the studio since 1961, says he will
keep his music publishing company,
Rolanda Music. Herman. at one
time promotional sales division
manager in this area for Columbia
Records, has been for 12 years pro-
ducing and promoting independent
artsts.

Under James, Sonic produced
and leased to different labels such
national hits as Jerry Jaye's “Hello
Josephine,” Travis Wammack’s
“Scratchy,” Harold Dorman’s
“*Mountain Of Love™ and others.

Rod Into ‘Q’ Tape

CHICAGO-—-Rod Stewart gets his
first quadraphonic 8-track tape re-
lease this month on the Mercury la-
bel. It's his “Smiler” album which
was released on disk in early Octo-
ber.

GOSPEL MUSIC |
AT ITS BEST!

cre: nam
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CONTACT:

HOYT
SULLIVAN’S
ENTERPRISES

1707 CHURCH STREET
NASHVILLE, TENN. 37203
(615) 320-1561

Producers of )
HSE, SAV-ALL and SU ANN LABLES
HOROHR MUSIC COMPANY and

SU ANN MUSIC COMPANY
Distributed by:

Bib Distributing Company, Charlotte;
Mangold-Bertos, Charlotte; South-
land Record Company. Atlanta;
Schwartz Brothers, Inc., Washington;
Gotham Distributing Comapny, New
York; Hot Line Record Distributors,
Memphis; Stan's Record Shop,
Shraveport; Music City Record Dis-
tributors, Nashville.

We welcome all inquiries from estab-

lished, reliable distributors.
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LIVE IT UP
ey Bros., T-Neck PT 33070

{Columbia}
MARVIN GAYE LIVE

| Tamla Th-33351 (Motown]
5 10

CANT GET ENOUGH
| Barry White, 20th Canlmry T-444

' FULLFILLINGNESS' THE
FIRST FINALE

Stewe Wonder, Tamla TG 3325
[ Metnem)

THRUST
Herhie Hancock, Columba PC 37965

HELL
lames Beown, Polydor POZ-9001

SKIN TIGHT
(Fhin Payers, Mercury SEM]. 706
{ Phonogram )

THE RIDS & ME
Hilly Fretlon, ARM 5F 3845

THAT NIGGER'S CRAZY
Richard Pryor, Paries PBS.2404
| {Stax)

CLAUDINE SOUNDTRACK
Gladys Kmghl & The Pips, Buddad
ESD 5802 31

HARD CORE POETRY
Tavaas, Capitol 5T-1135]

BODY HEAT
Quincy lones. ARM 5P 3617

HEAD HUNTERS
Herbie Hancock, Colemba KC 32131

HANG ON IN THERE BABY
lohnny Beistol. NG W35

MORE, MORE, MORE
Latimare, Glades 6503 (TK)

LIGHT OF WORLDS
Kool & The Gang, De-Light DEP
2004 {P1F)

DO IT BABY
Miracles, Tamia J34W] (Motown)

RAGS TO RUFUS
Relus Featuring Chaka Khan,
ABC ABCK-BOS

STREET LADY
Donald Byrd, Untied Artists Blee
| Mote BN LA 140-F (Unsted Arists)

ROCK YOUR BABY
George Mctrae, TH 501

TOGETHER FOR THE FIRST
TIME LIVE

8.6 King & Bobby Bus Bland,
ABC/Dunkil DSX-50190

LIVE IN LONDON
0'lays, Priladeighia International KX
32953 (Columbaa)

RELEASE YOURSELF
Graham Ceafral Statian, Wamer
Bres. BS 2814

IN HEAT
Lewe Unlemited, 20%h Century T-443

THE MIGHTY MIGHTY

DELLS
Cadet CA 60030 (Chess/ Janas)

' OPEN OUR EYES
Earin, Wind & Fire, Columma KE
A2

THE BLACKBYRDS
Fantesy 79444

MIGRATION
Cresive Source, Susoen SEA AO35

LET'S PUT IT ALL
TOGETHER
Siylistics, hven AV 69001

MIGHTY LOVE
The Spinmers, Atlantic 50 7296

DREAMER
Bobby Blue Bland, Dunbil
DSH 50169

Perfarmer-LFs  regisienag
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LOVE MAKES IT RIGHT
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TITLE
Astist, Label & Number
(Dist, Labef)

BLUE MAGIC
Atco 038

GLIMAX
(Fhio Figyers. Wesibound WB 1003
{Chess lanus)

SWEET EXORCIST
Curtis Mayfedd, Cariom CRS BRO
(Bddah)

COMIN' FROM ALL ENDS
Mew Birlh, RCA APL1.D49S

LIVE & IN CONCERT
Foer Tops, ABC/Dunhill DSD 50188

CITY IN THE SKY
Stagle Singers. Slaz 5TS 5515
{Columbia)

LET ME IN YOUR LIFE
Aretha Frankkin,d Atlantic 50 7792

LA LA PEACE SONG
Al Wilson, Rocky Road RR 3700
(Bell)

ILLUMINATIONS
Devadip Carlos Sanfana & Toga

Aluce Coltrane, Columbia PC 32900

TREASURE CHEST
Herbsg Mancoch, Warner Bros. 2WS
R80T

42 33 16| BE THANKFUL FOR WHAT

YoU GOT
William 0= Yawphn, Roabury
RXL 100 (Chelsea)

+ "JUSTMENTS
Bl Withers, Susses SRA 8032

HIGH ENERGY
Freddie Hubbard, Columbie
KC 33048

ﬁJME.ﬂumEnn COMFORT

Crusaders, ABC/Blue Thumb
BTSY-9002.2

FRIENDS
B8 Kmg ABC ABCD-BT3

MANDRILLAND
Mandrill, Polydor PD 2.9002

THE PLAYER
First Chence, Philly Groove 1502
(Bell)

o CXmmp somsoue

4| SOULFUL ROAD

Mew York City, Chelsea 500

| NEED TIME
Bloodstone, London APS 647

SKIN I'M IN
Chairman OF The Board, Inviches
KZ 32526 (Columbia)

FINALLY GOT MYSELF
TOGETHER

Impresssnns, Curtom CRS BO1%
{Buddsh)

LIVE AT THE OPERA

HOUSE
Panriter Siiters, AHC/Bloe Thumb
BTS 444

TOGETHER BROTHERS/
ORIGINAL MOTION PICTURE
SOUKDTRACK

Barry White, Love Unlemited & Love
¥T[Ilnl1“i ilechastra, 20dh Cantury

ANOTHER TIME

Emrth, Wind & Fire, Warner Bres.
WS 2738

SLEWFOOT

Norman Connoes, Buddah BOS 5611 |

THREE THE HARD WAY
Impressions, Cutrom CRS 850251

Arthur Prysock, dd Town 74- 12002

DONT FIGHT THE FEELING
Sound Experience, Soubnlle PS5 1650

29
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NOVEMBER 16, 1974, BILLBOARD

MIAMI

A new Latin night club has
opened in Hialeah called Rustic
Cabaret, and opening the club is
singer Alberto Beltran and musical
groups Cafe (Vaya), Tipica Tropical
(Mate), and Los Century (Audio
Latino). . . . Sunday (3) say Iris Cha-
con (Borinquen) and Tito Puente
(Tico) in concert at Gusman Hall.
... Fernando Albuerne follows Iris
Chacon into Club Montmatre. . ..
Los Guaracheros de Oriente cur-
rently playing the Centro Espanol.

Justo Betancourt currently
recording an LP for Fania, while the
Lebron Brothers have finished theirs
for Cotique. . . . Luis Garcia (Audio
Latino) singing at Versailles Club in
Westchester. . . . Rene Touzet (Trop-
icana) appearing at Club 1500, in
the heart of downtown Miami.

LatinScene

Saturday night and Sunday mati-
nee dances at Miami's Jai Alai fron-
ton, featuring Conjunto Universal
(Velvet) and Los Jovenes del Hiermre
(Sound Trangle) continue to draw
good crowds. ... Pearly Queen
(Sound Triangle) rocking at Friday's
in Miami Beach.

*D.J. of the Year™ presentation
was held at Dade County Audito-
rium Sunday (3) aflterncon and
drew a crowd of 500 persons to ap-
plaud winner Enrigue de la Maza of
WRHC-AM. ... Tomas Garcia
Fuste is rumored to be leaving
WRHC-AM for WBNX-AM in New
York City. ... Gema Records is try-
ing o push Chirino’s “Come and
Listen to My Band" into the Ameri-
can market,

Ismael Quintana (Vaya) visited
Miami on a promotion tour and was

Billboard SPECIAL SURVEY for Week Ending 1116/ 74
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[ IN TEXAS
This TITLE—Ariist, Label & This TITLE—Ariisl, Label &
Week | Mumber (Distributing Label) Weak Number (Distributing Label)
1 | ANGELICA MARIA 9 | LOS UNICOS
Tonto, Sonido Internacional 806 Lo Mas Nuevo, EZ 1086
2 | LOS ANGELES NEGROS 10 | LOS HUMILDES
y ::&:;:? F‘:;:EDE Amor Eterno/Ambicion, Fama 518
Vicente Fernandez, Caytronics 1405 11 | CARLOS GUIMAN
.. mn" Euu m! E-‘Irlﬂi Gl.l!m-“l. F'l #ﬂﬁ?
Cuatro Estrellas En EI ielo, CR 5044 12 | LITTLE JOE ¥ LA FAMILIA
5 | FREDDIE MARTINEZ Nosotros, BuenaSoerta 1047
Pure Gald, Freddse 1021
5 13 | LOS SAYLOR
6 | RAMON AYALA Sonreir, Rafi 3028
La Nueva Zenaida, TM 7017 14 | RoYALIESTERS
; Eﬂﬂﬂ?ﬂﬂ?ﬂ i‘uu Yo Soy Chicano, GC 109
& | LUCRAVILLA 15 | SUNNY & THE SUNLINERS
Lo Mejor De Jose A Jimenez, MUS 1626 Ef Orgulto De Texas, Meyloc 3019
IN MIAMI
1 | CELIA & JOHNNY 9 | CHEO FELICIANOD
Quimbara, Vaya Xv5-31 Buscando Amor, Vaya X¥5-32
2 | JOSE ANTONIO
El Felting Unico, Oro Sound 1975 10 Hﬁgﬂﬂg% WUNIE
3 | PEDRO MIGUEL Y SUS
11 | KING CLAVE
MARACAIBOS
Con Sabor A Cuba, Audia Latino 1030 R TN et LMo
4 RCH.
S Fanh oo 12 | FERNANDO ALBUERNE
5 | ISMAEL MIRANDA '
En Fa Menor, Fania XSLP-00466 13 | PALITO ORTEGA
6 JULIO IGLESIA ¥o Tengo Fe, International 458
A Flor de Piel, Alhambra 19 14 | OLGUITA
7 | JOVENES DEL HIERRD Quando Estoy En Tus Brazos, Bannguen
Bl Bilingue, Sound Triangle 1271
8 | BLANCA ROSA GIL 15 | ROBERTO LEDESMA
Punto Final, International (Fania) 451 ¥ Ahoea, Musart 14514

ARCANO RECORDS

welcomes

ANTONIO

MARCOS

to New York and

Miami and proudly
presents his latest
LP featuring

—

DKL1-3259

“El Hombre de Nazaret”

and

““Ave Maria de la Vida”

Distributed by CAYTRONICS

The Latin Musi

New York (212) 541-40890

(213) F37-0197

[exas 512 222-0106

Altorma

Company

(305) 822-6967

(312) 5211800

Florida
Chicago

warmly received and interviewed by
Carlos Estrada of WFAB-AM, Al-
fredo Monroy of WQBA-AM, and
Enrique de la Maza, of WRHC-AM.
Audt.

Miami Records has new product
by Silvia y la Familia Grande, “Yo
Me Voy, Tu Te Vas,” Yictor [turbe's
“Lo Mejor De Mi," and a new
Danny Daniel LP. ... Fruke's “El
Caminante” on Fuentes, doing well
in sales. ... TR Records is negotial-
ing with Bobby Marin, former pro-
ducer for UA Latino, a contract
whereby TR will sell to Marin and
Marin will seek and sell to distribu-
lors outside New York. Marin will
also promote the line. The label also
informs that it is seeking fresh new
lalent to be recorded, and that a cut
from Cindy Rodriquez’ new LP, “San
Juan,” done in English, is breaking
atl some American stations. They ex-
pect it to be a monster for Cindy.

Harvey Averne and Sam GofT of
Coco Records in town to visit their
distributor and do some promotion
for new releases by Eddie Palmieri,
Cortijo, and Joe Quijano.

ART “ARTURO" KAPPER

Latin
Record

__Reviews__

Pick LPs

ROBERTO PULIDO Y LOS CLASICOS -"Rob-
erto Pulido Y Los Clasicos,™ GCP 110. Manny
Guerra has endorses this group's debut on the
GCP label. The distinctive vocal style of Pulido is
backed by solid Chicano brass. Original arrange-
ments, some using strings, make some old Mexi-
can standards sound brand new.

Best Cuts: "Contigo,” “Corazon,” “Nunca
Jamas,” "la Ahora Es Tarde.”

Dealers: display prominently. lacket portrait
has strong appeal.

ROBERTO TORRES Y CHOCOLATE JUNTOS-—
“Roberto Torres Y Chocolate Juntes." Mericana
XMS- 125, After his smash hit “El Caminante”
Torres returns with Chocolate, one of Latin
America’s best trumpet players. He has been es-
tablished as "The Salsa Singer of the Year"

Best cuts: "El Castigador,” "Ya Mismo," “Un
Caminante Con Salsa.”

Dealers: A must in all stores.

HERMINIO RAMOS-"El Gavilan De Puerto
Rico,” Mericana XMS-128. Bon in Puerto Rico,
Hamos is best known for singing Mexican folk
songs. This is his third LP for Mericana Records
and it promises to be a bigger hit than the other
two. In this album Ramos shows his tremendous
talent. He is a star to watch.

Best cuts: “Te Espero,” “Bajo Un Cielo Azul.”
"M Dos Amores.”

Dealers: Should be exposed in Mexican mar-
ket too.

Recommended LPs

GRACIELA-"E=a Soy Yo, Yo Soy Asi," Mencana
XM5-127. Internationally known, Graciela brings
us perhaps one of the top albums of the year.
The fast moving numbers are extraordinary and
her rendition of the romantic “boleros™ shows
what a complete singer she is. Best Cuts: "'Si-
gueme,” “Yo Soy Asi,” “El Santo Parao.”

ANTONRID MARCOS—"Antonio Marces," Arcano
DKL1-3259. One of Brazil's biggest stars Marcos
ts introduced to the Spanish-speaking market
with this LP. His vocals are superb. “El Hombre
De Mazaret" together with “Ave Maria De La
Vida" will be released as a single at Christmas.
Best Cuts: “Siempre,” “Dime Como Estas.”

CUCD SANCHEZ-"La Vaz De Mexica,” Caytron-
ics CYS5-1409. Once again we pet another LP by
“The Voice of Mexico” Cuco Sanchez. Beautiful
guitar work and orchestrations should make this
one of his top albums. Best Cuts: “Arrastrando
La Cobija,” Y Ya,” "Echame A Mi La Culpa."

EVA TORRES—"Eva Torres," Caytromcs CYS-
1417. Caytronics introduces Eva Torres with this
new LP. After her smash single “Malo Malilo"
her name has become familiar all over the states
and especially on the West Coast. She is another
artist to watch. Best Cuts: "Mazlo Malito,” "Tu
Sigues Siendo El Mismo.”

Wwww americanradiohistorv com
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These are best selling middie-of-the-road singles compiled from
national retail sales and radio station air play listed in rank order.
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LONGFELLOW SERENADE
Neil Diamond, Columbia 10043 (Stonebridge, ASCAP)

MY MELODY OF LOVE
Bobby Vinton, ABC 12022 (Pedrd-& Galahad, BMI)

LAUGHTER IN THE RAIN
Meil Sedaka, MCA 40313 (Don Kirshner/KEC, BMI/ASCAP)

WHEN WILL | SEE YOU AGRIN

Three Degrees, Philadelphia International Z583550
(CES) (Mighty Three, BMI)

BACK HOME AGAIN

lohm Denver, RCA 10065 (Cherry Lane, ASCAF)

ANGIE BABY

Helen Reddy, Capitol 3972 (Warner Bros. ASCAF)
CAT'S IN THE CRADLE

Harry Chapin, Elektra 45203 (Story Songs, ASCAP)
GAREFREE HIGHWAY

Gordon Lightfoot, Warner Bros. 1309 (Moosa, CAPAC)

LOVE ME FOR A REASON
The Dsmonds, MGM 14746 (lobette, ASCAP)

| CAN HELP

Bilty Swan, Monument &-8621 (Columbia) (Combine, BMI)

JAZZMAN

Carole King, Ode 66101 (AKM) (Colgems, ASCAP)

WISHING YOU WERE HERE

Chicago, Columbia 3-1004% (Big Elk, ASCAF)

STOP AND SMELL THE ROSES

Mac Dawis, Columbia 10018 (Screen Gems-Columbas/Song Painter, BMI)

TIN MAN

America, Warner Bros. BO14 (WB, ASCAP)

AFTER THE GOLDRUSH

Prelude, istand 002 (Coltilion/Broken Arrow, ASCAP)
THE NEED TO BE

Jim Weatherly, Buddah 420 (Keca, ASCAF)

PEOPLE GOTTA MOVE
Gina Yanneli, ARM 1614 (Mlmo/Gemo, ASCAF)

YOU CAN HAVE HER

Sam Neely, ARM 1612 (Harvard/Big Billy, BMT)

STEPPIN' OUT (GONNA BOOGIE TONIGHT)

Tony Orlando And Dawn, Bell 45601 (Levine & Brown, BMI)
RIDE 'EM COWBODY

Paul Davis, Bang 712 (Web IV) (Web IV, BMI)

SECOND AVENUE

Garfunkel, Columbia 3-10020 (Burhngton/Andustin, ASCAF)

| LOVE YOU, | HONESTLY DO
Dfivia Newton-lohn, MCA 40280 {lrving/Woolnough/Broadside. BMI)

ITS MIDNIGHT/PROMISED LAND

Elvis Presley, RCA 10074 (Arc, BMI)

SOMETHIN' "'BOUT YOU BABY | LIKE

Tom Jones, Parrot 40080 (London) (Colgems/Glori, ASCAP)
EARLY MORNING LOVE

Sammy Johns, GRC 2021 (One, BMI)

LET'S LOVE

Peggy Lee, Atlantic 3215 (McCartney, ATY, BMI)

YOU'RE GONMNA LOVE YOURSELF IN THE MORNING
Bennie Kolac, Ovation 1049 (Combine, BMI)

EVERLASTING LOVE

Carl Carlton, Backbeat 27001 (ABC) (Riing Sons, BMI)

IF

Telly Savalas, MCA 40301 (Colgems, ASCAFP)

THEN CAME YOU

Dionne Warwicke And Spanners, Atlantic 3029 (Mighty Thres, BMI)
THREE RING CIRCUS

Blue Magic, Atlantic 7004 (WM.0.T./Friday's Child/Mighty Three, BMI)
SUNSHINE ROSES

Gene Colton, Myrrh 136 (Word) (Monya, ASCAF)

COME FILL YOUR CUP AGAIN

Barry Richards, AZM 1543 (Alma/Lion's Share/Loganberry/Wheezer, ASCAP)
THIS IS YOUR SONG

Leslie Kendall, Warner Bros. 8022 (Spanka, BMI)

FOUR OF FIVE TIMES

Peter Dean, Buddah 434 (Miller, ASCAF)

FRIRYTALE

Pointer Sisters, ABC/Blue Thumb 254 (Para-Thumb/Polo Grounds, BMI)
CHARADE

Bee Gees, RSO 501 (Atlantic) (Casserole, BMI)

WHEN MABEL COMES IN THE ROOM

Michael Allen, Warner Bros. 7833 (Jerryco/EH. Morris, ASCAP)
LOVE IS LIKE A BUTTERFLY

Dafly Parton, RCA 10031 {Dwepar Pub., BMI)

ONE MAN WOMAN/ONE WOMAN MAN

Paul Anka With Odia Coates, United Artists 569 (Spanka, BMI)
SHE CALLED ME BABY

Charlse Rich, RCA 10062 (Central Songs, BMI)

MANDY
Barry Manilow, Bell 45613 (Screen Gems-Columbia, BMI)

YOU FOXY THING, | LOYE YOU

Ronnie & Matafie O"Hara, Legacy 103 (Happy Girl, ASCAF)
EVERGREEN

Booker T, Epic 850031 (Columbia) (Universe, ASCAP)

MY EYES ADORED YOU

Frankie Yalli, Private Stock 45003

(Stone Dismond/Tanny Bay, BMI/Kenny Nolan, ASCAP)
MEVER CAN SAY GOODBYE

Gloria Gaynor, MGM 14748 (Jobete, ASCAP)

j m CAROUSEL MAN
Cher, MCA 40324 (Sanor, ASCAP)
48 5u| z| | BELIEVE IN HAPPY ENDINGS
Mary McCaffrey, Playboy 6006 (Don Eugenio, ASCAP)
49 DREAM ON
Righteous Brothers, Haven 7006 (Capitol) (ABC/Dunhill, BMI)
50 LAY LADY
- Wayne Newlon, Chelsea 3003 (Pocket Full 0f Tunes/Common Good, BMI)
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Original Soundtrack Recording
on A&M Records

NOW SHOWING EXCLUSIVELY AT:
National Theatre,Westwood
Trans-Lux East, New York
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"The Way We Were," with more than one
million albums and a million-and-a-half singles,
uJas one of Barbra's biggest selling hits ever
And now her new album, “Butterfly,“ is here, with
great songs Written by Paul Anka, Bill Withers and

%ners, 1David Bowie, plus classics like" Crying Time;’
/’”Simce Don't Have You' and'let the Good

/ Times Roll:"But
and the style

erFly” is all Barbra: the voice

”Buﬁer:\y” Barora Streisand soaring even
w-nigher On Columbia Recoras and Tapes.
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Country

‘Behind Closed Doors’ to Reach
3 Million Sales by End of 1974

NASHVILLE—Despite intense
competition from the release of
product on other labels, the CBS al-
bum “Behind Closed Doors™ by
Charlie Rich will reach 3 million
units by the end of this year.

The title single from that album,
along with “Most Beautiful Girl In
the World,” already has surpassed
the 2 million mark.

Epic has had to buck releases of
past Rich product on six different la-
bels, but has attained impressive
sales figures nonetheless, according
to Ronnie Bledsoe and Billy Sherill,
vice presidents of CBS here.

The “Very Special Love Song"”
single also has gone over 800,000,
and is expected to hit the million
mark.

In a difkcussion of sales with the
two executives, Bledsoe explained
that country music has a distinct ad-
vantage in that there rarely are vol-
ume reiurns on product. “We never
have a return on a Tammy Wynette
record, for example,” he notes.

The two attribute this situation to
several factors: buying is generally
more conservative in country
records, and the great bulk of singles
are sold through one-stops for juke-
box purchase, for which there are no
returns. Even so, the return on al-
bums also is very small.

Sherrill, who has produced a
number of gold records, expresses
his views on other matters.

“Finding the right song is the
rough part of the producing busi-
ness; recording is just the gravy,” he
said. He likened the situation to that
of a uranium prospector who brings
in two tons of ore, and finds in it
only an ounce of uranium. “Even
the publishers tend to overload us,
and so most all of my time is spent
listening to songs.”

Sherrill is keenly interested in the
youth movement in country music,
“A few years ago there were no
Tanya Tuckers, no Johnny Rodri-
guez or others. Now they are out-
selling almost everyone.”

The producer noted that he had
Just recently gone to Las Vegas after

mixing an Andy Williams country
album. “If this is as good as we feel it
will be, it will be his 18th gold al-
bum, so there’s little feeling of new
accomplishment in it for me,™ he
said. “But while out there | found an
|8-year-old girl who is just that one
song away from being a superstar.
She is that good. Now I'm waiting
for the right person to write that
song. When she gets it, she might
even close the Columbia-Epic show
next year.”

Sherrill plans to record her only
when the proper song comes along.
*The reason the record business ex-
ists is because of who writes songs
and when they write them.”

In Nashville, Tokyo Fest
Boss Invites Song Entries

NASHVILLE—Hideshera Yarri,
who heads the Tokyo Music Festi-
val, has issued encouragement to
publishers and writers here to in-
volve themselves in the annual af-
fair.

Yarri, who says he had two pur-
poses in coming here, also expressed
his appreciation to the Country Mu-
sic Assn. for its help with the music
festival.

“We want to stimulate interest on
the part of Nashville songwriters
and publishers to get involved in this
activity,” the Japanese official says.
February is the deadline for entering
a song, and there is no cost involved.

Il selected as a finalist, the Tokyo
Music Festival pays the air fare and

Music Seminar Overwhelming:
Project Another In Six Months

MEMPHIS—The success of a
Country Music Seminar sponsored
jointly by WMC-AM Radio and
Country Memphis Style (CMS) here
was 50 overwhelming it may be re-
peated in six months, according to
Bob Young, program director of
WMC-AM.

Leading Nashville and Memphis
music producers, artists, promotion
men, writers and others joined in the
joint non-profit venture which
played to an audience of some 200 at

Long Prison Terms Handed
Country Artists Murderers

NASHVILLE—The final disposi-
lion of two crimes in which the vic-
lims were country music entertainers
and their companions were reached
here last week when long sentences
were meled out in criminal court.

John A. Brown Jr., and Marvin
Douglas Brown were found guilty of
two counts of first degree murder in
the deaths of Dawid “Stringbean™
Akeman and his wife, Estelle.

The Browns were sentenced to
consecutive 99 year terms. They are
cousins. Charles Brown, brother of
Marvin Douglas Brown, pleaded
Euﬂt}r to a lesser charge and sull

aces sentencing.

“Stringbean™ and his wife were
killed in a struggle after they re-
turned to their farm home near here
after a Saturday night performance
at the “Grand Ole Opry™ Nov. 10,
1973. The prosecution contended
that the Browns planned to burglar-
ize the farm, but waited for the en-
tertainer to return home to rob him
after they found no money. Akeman
was known (o have carried large
sums.

Earlier in the week, a criminal
court jury convicted Maurice
McKinley Taylor in the murders of
guitarist James P. Widener, a lead
man for Hank Snow, and Mrs. Mild-
red Hazlewood, widow of a Califor-
nia songwriter, and recommended

he be imprisoned for life. Judge

John Draper sentenced the Los An-
geles man o two separate life terms.
Taylor was found guilty of robbing
the pair, then killing them and
dumping their bodies in an alley,
Mrs. Hazelwood was from Laguna
Hills, Calif.

Two companions of Taylor, Rich-
ard Dunn and Phillip Mason, both
of Los Angeles, pleaded guilty to
being accessories after the fact, testi-
fied for the prosecution, and were
sentenced to four-to-seven year
lerms.

the Travelin' Fox. An estimated 300
others had to be turned away. Most
of those who attended, at a price of
310, were existing or potential song-
writers.

One of the agenda included the
so-called magazine np-offs, dealing
with advertising for song-poems and
the like; what to expect from a ses-
sion, custom or otherwise; the pro-
duction of a commercial record;
promotion at all levels rack, one-
stop and distributor sales and buy-
ing; compilation of charts; responsi-
bilities in management and how to
pick a manager; artists promotion,
how 1o prepare demo tapes; how to
choose a publisher; how to write asa
business.

Bob Young, program director of
WMC-AM, coordinated the pro-
gram with Les Acree and Hal Jay of
that station. CMS is an organization
devoted to the promotion of country
music here.

Those taking part in the seminar
were Tom Collins of Jack Johnson
Apency; Eddie Kilroy of Playboy
Records; Tex Davis of Monument;
Frank Mull of Aveo; John Scott of
MCA; Si Rosenberg, manager of
Charlie Rich; Nick Hunter, inde-
pendent promoter; songwriter-artist

CUTS ADMISSION PRICES

‘Hayride—USA'’ In Switch

SHREVEPORT-The “Hayride—
USA™ show has made three major
changes, with some cutbacks and
some expansions.

The country music showplace has
reduced admission prices (from §5
to $3), has gone to a single show on
Saturday night, down from two, and
has added to the number of dances
now being held in the auditorium
near here,

The Friday night dances have be-
come extremely popular, according
to Frank Page, “Hayride" vice presi-
dent. Thus, dances now will be held
on Thursday and Friday nights, and
on Saturdays following the regular
“Hayride" show.

Theme Park Features Name Acts

HARLINGEN, Tex.—Six Shooter
Junction has opened the first Theme
Park of its type in South Texas fea-
turing country music entertainment.

Described as a "year-round enter-
tainment center,” the park features
rides, craftshops, and all of the fea-
tures normally found in a theme
park.

Each evening at the Frontier Jam-

boree Hall, Buck Cody's “Jam-
boree™ is featured, having moved
from its original location in Marce-
line, Mo. Cody has brought some
entertainers from that location, sup-
plementing them with Texas musi-

clans.
Once a month, name acts will be
booked in to perform at the “Jam-
(Continued on page J6)

Dancing here apparently is a pop-
ular as it is in nearby Texas, where
customers have regularly danced to
country music for years.

Page also notes that, since the pol-
icy of the show is to seck out and de-
velop local and regional talent, more
time will be given to this phase of the
operation. The nationally known
artists will be brought in on a less-
frequent basis. This accounts for the
price cut, according to Page.

“Hayride” also will originate a
year-long talent contest which it is
billing as “Star Search,” open to mu-
sicians and singers everywhere. A
quarter-hour of the “Hayride” show,
broadcast on 50,000 waut KWKH-
AM, will be devoted 1o the showcas-
ing of this new talent. Weekly win-
ners will compete for a monthly title,
and monthly winners will take part
in quarterly competition. Winners
will receive cash prizes, plus a
recording contract, an audition with
a talent firm, a professional engage-
ment al a country resort, a personal
appearance contract with “Hayride-
USA,” a wardrobe and professional

photographs.

Wwww americanradiohistorv com

Jerry Foster: artist O.B. McClinton;
writer Danny Walls; record execu-
tive Knox Philips (who also was
moderator); producer Lewis Willis,
and attorneys Harold Streibich and
Marty Berlanstein. Three sales
people representing the racks and
one-stops also answered questions.

Young encouraged other stations
to conduct such seminars in their re-
Ei0nS.

accommodations of the writer and/
or publisher for the Tokyo trip.

The entries are not limited to
country music. “People here should
be encouraged by the fact that the
last winner was Mickey Newbury,”
he notes, There were more than 300
songs entered from around the
world, but very few from here. Yet
he feels the heaviest concentration
of good songwriters is found here.

Yarri also had these observations:
*“Country music goes over well in Ja-
pan because of the artist and the mu-
sic, rather than the fact that is is cate-
gonzed country. The sound and the
atmosphere are critical.”

*The Buck Owens tour was a tre-
mendous success in Japan because
of Jack McFadden, who visited the
nation in advance, researched the
market, worked with the promoter in
deciding what should and should
not be done on the tour, and helped
select the concert areas.”

“The artist tours of Japan create
the exposure necessary for record
sales there, and this is immediately
reflected. Yet most concerts have an
admission price of $20 to $25.”

“There currently are no television
programs programming country
music in Japan, but it is getting ex-
posure through radio. Again, how-
ever, it is not categorized, but rather
played as part of the normal pro-
gramming because of the song and
its singer.”

20 Top Acts Demand
Louder CMA Voice

NASHVILLE—Reluctance on the
part of some major artists in the past
to be an active part of the Country
Music Assn. apparently has been
overcome, as indicated by a meeting
held here last week.

More than 20 top recording art-
ists, meeting at the home of George
Jones and Tammy Wynette, drafied
a “proclamation” to the CMA insist-
ing that additional artists be placed
on the organization's board of direc-
tors 10 assure greater representation.

In bygone days, even getting artist
members was something of a task.
Today there are two representatives
of every category, including artists.

However, although no one would
be quoted, those at the gathering in-
dicated that they feel this does not
give them enough voice in the or-
ganization’s governing body, and
they seek expansion of such repre-
sentation.

A second such meeting is sched-
uled by the same arusts who at-
tended, along with an attorney rep-
resenting their attitudes, and other
matters concerning CMA are ex-
pected to be brought up at that time.

The “proclamation™ was signed
by all artists present, Among them
was Bill Anderson of MCA, who
currently is a board member of
CMA.

“We feel all other phases of the in-

Jewel-Paula Back
In Country Market

SHREVEPORT—Returning (o
the country field after two years of
inactivity, Jewel-Paula Records this
month issues two LPs and three sin-
gles featuring Joe Stampley, Mickey
Gilley and former slate governor
Jimmie Davis. In addition, the Stan
Lewis labels are releasing seven al-
bums and four singles in the gospel

field.

dustry are represented more heav-
ily,” said one artist, who asked for
anonymity. “Radio is represented by
both disk jockeys and management;
record companies are represented at
all levels. But we have only two
people representing our interests.”

Pepper Will
Run His Own
Promo Firm

ATLANTA—-Wade Pepper, for-
mer vice president of Capitol
Records and a leading promotion
man for 23 years, has established his
own independent promotion firm
here, with original concentration
primarily in the heavy-selling
Southeast part of the nation.

Pepper, named in the past as Bill-
board’s “Promotion Man Of the
Year” and four-times winner (con-
secutively) of the Gavin Award, al-
ready is in business representing the
Lowery publishing interests. He thus
15 working on current singles for
Monument and MGM South,

Pepper, who has actively been in-
volved as a director or officer for the
Country Music Assn. for the past six
years, notes that the Atlanta market
alone sometimes sells up to 35-40
percent of a country product. He
thus will concentrate at the begin-
ning on such markets as Atlanta,
Charlotte, Nashville, Memphis, Bir-
mingham, Jacksonville and the
Carolinas. He also will be involved
with-the Houston and Dallas mar-
kets.

The veteran promotion man notes
that some 40 percent of the last La-
Costa releases on Capitol were sold
in the Atlanta markel alone, and
that Freddie Hart's "Easy Lovin'"

(Continued on page 36)
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ERNIE FORD and Sandi Burnette
perform for a Soviet audience in

Marsh Sales Meet
Stresses Country

DALLAS—Country music, live
and on lape, was a featured part of
the J.L. Marsh sales meeting held
here last week,

Rex Allen Jr., Warner Bros., and
Dick Feller of Elektra gave live per-
formances, while many labels pro-
vided tapes of their artists 1o a ecriti-
cal audience of record buyers for
Music Land and Treasury stores.

Allen was given a standing ova-
tion for his performance.

Warner Bros. then carned out the
promotional pitch to the extent of
cames and prizes, including foot-
balls signed by the Dallas Cowboys.
Jonathan Fricke, general manager
of the Warner country division,
passed out numerous promotional
items for Allen and for the new
Merle Kilgore single.

Sullivan Plans
Music Festivals
At Cave Land

NASHVILLE-Oscar Sullivan,
hall’ of the GRC recording team of
Lonzo & Oscar, says his Cave Land
Music Park in Kentucky will host at
least three major country music fes-
tivals next summer.

Sullivan is principal owner of the
park which contains a massive cave
and a natural amphitheater which
can seat some 5,000,

The huge property also will be ut-
lized for hunting expeditions, with
platforms built in trees. The first of
his scheduled hunts will take place
Dec. 7. The cave entrance is large
enough so that campers and trailers
can enter its mouth and park in the
shelter.

Sullivan says his music festivals
will feature top names in the country
fheld.

Pepper Promo

® Continued from page 35

sold some 450,000 units in this re-
gion.

Pepper, a native of West Virginia,
has spent most of his career in Nash-
ville and here and is among the most
well known of all promotional
people. His firm will be known as
Wade Pepper Promotions.

He plans to work with publishers,
artists and record companies, pri-
marily those which do not have di-
rect country representation in the
Southeast.

New Theme Park

® Continued from page 35

boree.” Already booked are Faron
Young and Roy Acuff, with more to
follow,

The “Frontier Jamboree™ began
in Missouri in July of 1970, with an
original cast of 15 members, and
grew to a regular and part-time op-
eration involving 52 artists and mu-
sicians.

Billboard
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- (B, Anthony, B. Motrison), Capitel 3958 (Combine,
SRR {-ok o T N B sk A
(couste, BMI) | L, Rt Ride 93 6| 10| SHE BURNT THE LITLE ROADSIDE
H . W | EgA -
(Cidarwosd, BHI) (P1P) R AR H'ﬂ%ﬁ:} SEND ke Bl | KT SINGIN' 1N THE
. — Bobby Bare & The Fami
27 9 HE&“" 'ri “D;;'E'M Seely ¥ (S, Sihyarstein), ACA 10096 (Ewi [f:rum:
e e e 5% 10 WELLTVE SAS TO MY %5 | 97| 4 NOT TONIGHT = Littie David Witkion
=Carl Belew 2
(22|16 | BOMPRIES NETREAT_ ot copea Tt TARE W v, ok 0 Wk el KA 259 G
w owl s HE CAN'T FILL MY SHOES—dumy o Lowe | 63 | Gg | 3 | LITTLE GIRL FEELING—surbas oo ol s R B o
ik, Ringses, b yeon). Meecory homgrum) (. Cornelius. | Crutchiiled), Colombia 310047 MELODY - Geur
(hindom, BHI) i Gt + Cole (Sun i, Gt Loy WCA 40298
(D. Fargo), ABC/Dot 17523 (Prima Donna, BMI) FIND — st Wi kTﬂ 97 m RICHARD AND THE CADILLAC
e st KINGS — Doyile Hally
A, H, , : ;
S R B e 5 ey G s M1 S sy 7 4 O
32| 25 | 13 BONEY FINGERS—Hoyt Aston 65 | 73| & ITS ME AGAIN MARGRET—rPaul Cratt ' "
. eon, & A, ABM 107 (P. Cralt), Truth 3205 (heut-Rose, BM) WIF] @ | D SR . __
: 66 | 58 | 11 STOP AND SMELL THE ROSES-— -
33| 35| 10 |  RAINDROPS—Narwe et | 0. Do T, Sovwmens), o B e | T | O] | QILIGHE LOMI TR tas
{D. Clark), Cinnamon C-809 (Comrad Music, BMI) &/ ColwmbiasSongpainter, BMI Colgems, ASCAP) 100 | WA i
34 38|12 | YOU GET TO ME- rese ratoin Ol 8| 2| XENTUCKY CAMBLER- e ) Rocrlflh gl ik
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BOBBY
G.RICE

has a

BIG HIT
RECORD

On
G.R.L

FEEL LIKE
LOVE AGAIN

(GRT-009)

BOBBY G.RICE

G.R.T. RECORDS
DISTRIBUTED BY CHESS/JANUS RECORDS
1633 BROADWAY, NEW YORK, N.Y. 10019

__Country___

Nashville

Scene

By BILL WILLIAMS

ABC-Dot artist Pat Roberts has
signed an exclusive booking agree-
ment with the William Morrs
Agency. ... Artist Charlie Walker
will be “assistant coach™ to Texas’
Darrell Royal at a game late in No-
vember . . . The Four Guys booked to
do a series of television shows, will
start with Dinah Shore. . . . Ray Pil-
low is growing a beard, camping out,
riding horseback and returning to
nature. It's just the sort of ife he pre-
fers. ... Jeanne Pruett, who believes
in doing things in a big way, has
added a monstrous-sized bathroom
to her new home. ... Ben Smathers
and the Stoney Mountain Cloggers
accepted a date without knowing
where it was. It was part of a na-
tional fishing contest, and they were
o entertain the fishermen. Under
the rules, no one would know the site
until a sealed envelope was opened
on board a plane flying out of New
Orleans, and they had to go wher-
ever the contest was held. Turned
out to be in a state park in nearby
Alabama. . ..

LaCosta performed as scheduled
on the “Grand Ole Opry,” but sister
Tanya Tucker cancelled out ...
George Hamilton IV, back on this
continent from four weeks in Eng-
land where he did his fourth season
of TV shows for BBC, did a 26-weck
BBC radio senes, did a London con-
cert at Wimbledon Theater, played a
couple of weeks of supper clubs in
Liverpool and Yorkshire, and went
straight to Canada to do his TV
series there. He still hasn’t made ut
home. . . . Curtis Potter is now repre-
sented by Hopkins-Dukes & Assoc.
of Anadarko, Okla. ... Paula
Records of Shreveport now has
signed Jimmie Davis on a non-exclu-
sive basis. . . . Paula also has released
two country albums and three sin-
gles, including old masters of Joe
Stampley and Mickey Gilley. . .. The
Johnny Berpard and Julie Jones
Show will showcase the Oklahoma
Fair Buyers Conventon and the
West Virginia convention this year.
.. . Bob Luman ol Epic will headline
the Country Music Festival in Am-
sterdam Jan. 4th. .. . A lot of clamor
to extend the Hank Thompson
Show, “Kindly Keep It Country™ 1o
one-hour from its 30-minute format.

Tom T. Hall is doing national tele-
vision spots promoting Chevrolel
trucks. He's signed for a one-year
contract. ... The Ozark Mountain
Daredevils are, according to a press
release, genuine country boys who
live on a ranch in Missouri ..
Freddy Weller, back from a promo-
tional tour of Los Angeles and Las
Vepas, is booked into a series of
Florida shows. . . . Diana Trask, who
15 busy constantly, will do a guest ap-
pearance on the Dinah Shore show
on CBS, flying from her Las Vegas
appearance at the Fronter for the
taping. . . . Estill Sowards, writer and
businessman, has cut a session of
Joel Hughes and is setting up a ses-
sion with Roger Ricker at Brite Star
for an album on Buddy Emmons to
kick off a new label. . . . November is
Faron Young Month with Mercury,
for whom the “Shernifi™ has recorded
for eight years, During this time, 18
of his singles have hit the top five of
the Billboard chart, many of them
going to number one. ... Dot’s Ray
Griff set an all-time attendance
record at the Country Palace Club in
Toledo. ... Andy Williams has re-
corded the Sonny James' hit, “Ami
Esposa Con Amor” as part of his
new Billy Sherrill-produced album,
. .. Larry Gatlin wrote the new Kris
Kristofferson and Rita Colledge
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Billboard

Billboard SPECIAL SURVEY
for Week Ending 11/16/74

Country LPs.
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* Star Performer—LP's registering proportionate upward progress this week

B
3

15 (13 | 8
16 | 15 | 10
17 | 14 | 82
1819 |21

& =
W -

{Fhonogram)
25 | 35
3l | 15

sHEBcB: B

21 4

27 |2 | 4
8|32 | 4
wris 2
w7 2

| Unided Aetsils UA-LA 184-T2

3 | MERLE HAGGARD PRESENTS HIS 30TH ALBUM-Merle Haggard

19 | COUNTRY PARTNERS—Loretta Lynn & Conway Twitty, mcx 427

6 | THEY DON'T MAKE 'EM LIKE MY DADDY-Loretta Lynn, mca a4
LOVE IS LIKE A BUTTERFLY—Dolly Parton, Rt aPL1.0712

31 | STOP AND SMELL THE ROSES—Mac Davis, Columbia KC 32582

23 | IF YOU LOVE ME LET ME KNOW—DOlivia Newton-John, Mca 411
I'M NOT THROUGH LOVING YOU YET-Conway Twitty, Mcs &4

RECORDED LIVE ON STAGE IN MEMPHIS—Elvis Presley, Aca cPLI-0606
MONSTER'S HOLIDAY—Buck Owens, Capitol 5T 11332

COUNTRY—Anne Murray, Capitel 57-11324

THE NASHVILLE HIT MAN—Charlie McCoy, Monumest 32922 (Columbis)
PLEASE DON'T STOP LOVING ME—Porter ‘N’ Dolly, rca L1 0645
BEHIND CLOSED DOORS—Charlie Rich, Epic KE 32247 (Cotumbna)

RUB IT IN~Billy Crash Craddock, ABC ABCY.217

GREATEST HITS—Ray Stevens, Barnaby BA 5004 (Chess/lanes)

SONGS ABOUT LADIES & LOVE—Johnny Rodriguez, Mercury SAM:-1-10012

i:_%l .I E e TITLE—-Artist, Labet & Mumber (Drsnbatng Label)
1| 2| 17 | BACK HOME AGAIN=John Denver, fc chut aste
2| 1| 11| ROOM FULL OF ROSES—Mickey Gilley, Pussboy 401
3| 4| 7 | THE RAMBLIN' MAN—Waylon Jennings, RCA APLI 0T34
ﬁ ; & The Strangers Capiel 5T 11331
) i
6| 6
11 7| 6
3| 3
9| §
10 | 10 | 10
11 | 12 | 6 | THE BEST OF CHARLIE RICH—Egic KE 31933 (Columbia)
1211 | 16
13|16 | 5

VERY SPECIAL LOVE SONES-Chariie Rich, tpic KE 32531 {Calumbia)
COUNTRY HAM=lerry Clower, mcs 117

7|22 { COUNTRY BUMPKIN—Cal Smith, mca 24

30 | 15 | OMNE DAY AT A TIME—Marilyn Sellars, Mega MLPS.802 (PIP)

DON WILLIAMS, YOL. 11l—s8c/Dot DOSD 2004

LIFE MACHINE—Hoyl Axton, atm 5P 3604

SINGIN' IN THE KITCHEN—Bobby Bare & The Family, rca arLi-0700
HIGHWAY HEADIN' SOUTH-—Porter Wagoner, Rca apL1-0713
GREATEST HITS VOL 0ll—-Loretta Lynn, mca &0

TAKE ME HOME TO SOMEWHERE-Joe Stampley, A8c/Dat DOSD 2006
31 | 3 | 3 |LIVING PROOF—Hank Williams Jr., mom 971

CLASSIC CLARK—Roy Clark, ABC/Dot DOSD 2010

33 | 18 | 24 | PURE LOVE—Ronnie Milsap, rta &pL1-0500
34 | 24 | 12 | COUNTRY IS—Tom T. Hall, Mercwy SRM 11008 (Phosogram)
35 | 38 9

STARS & STRIPES FOREVER-Nitty Gritty Dirl Band,

ﬁr}ml MISS DONNA FARGO—ASc/Dot DOSD 2002

20 | SPOOKY LADY'S SIDESHOW—Kris Kristofferson, Meoument FI 32914 (Columbia)y
11 ' I'LL DO ANYTHING IT TAKES—Jean Shepard, United Artists UA 307

i EZITTHD | PLEASE DONT TELL (That Sweet Ole’ Lady Of Mine)~Johnny Carver,
: RBC ABCD 243

- § M‘ HAVING FUN WITH ELVIS ON STAGE-Elvis Presley, ac o1 osig

iy [T | FAMILY & FRIENDS—Roy Clak, Ascet 0 200

42 | 44 | 10 | GREATEST HITS—Johnny Paycheck, Epe KE 33001

43 | 22 | 11 | | JUST STARTED HATIN' CHEATIN' SONGS TODAY—Moe Bandy, cre 10005

44 | 23 | 45 | LET ME BE THERE—Olivia Newton-John, mca 389

45 1 45 | 3 | ANOTHER GOODBYE SONG—Rex Allen Ir., Wamer Bros, BS 7871

6 33 | 3 {:lenjﬁli RICH SINGS THE SONGS OF HANK WILLIAMS—Hi saL 3208

47 | 41 | 7 | A MI ESPOSA CON AMOR-Sonny James, Columbia KC 33056

48 | 48 | 4 | IT COULD HAVE BEEN ME—Sami Jo, mowm M35 703

49 | 50 | 2 | THE JUNKIE & THE JUICEHEAD—Johnny Cash, Coluhia KC 33085

50 | 39 | 5 | BABY, DONT GET HOOKED ON ME—Mac Davis, Calumbia KC 31770

l

single. ... Josh Graves has done ting out a new Charlie Rich album
three weeks of personals in Canada,  enttled “The Silver Fox,” but re-
a lot of them at colleges. ... Billy ports are that Shelby Singleton is

Swan has completed his first Monu-
ment album, *I Can Help.”.
Lynn Anderson’s horses garnered
two national championships at the
American Quarterhorse Congress in
Columbus, O. ... Columbia is put-

doing the same with old Sun mas-
ters. . . . Jerry Morre & His Drifter’s
Four added a new member to the
family group. Moore’s 18 year old
son, Tony Ray, married Marilyn Jan
DeCori.



www.americanradiohistory.com

“DAYLIGHT LOSING TIME™

O e o
e S . =

No. AS 004 /
1 4J

PO BOX 638 FOUNTAIN. COLORADO BORIT PHOME (303} 182.7574

P.O.BOX 1262
NASHVILLE, TENN. 37202
(B15) 327-3771

Exclusive Booking

Air Stream Promotions
P.O. Box 638
Fountain, Colo., 80817
Phone (303) 382-7574



www.americanradiohistory.com

40

NOVEMBER 16, 1974, BILLBOARD

Tape/Audio/ Video

Arrow Audio’s Expo (ES Seen Miida Sells Via
Draws 21,000 Buffs

NEW YORK-Arrow Audio’s
two-day stereo exposition staged al
Madison Square Garden's Felt
Forum Oct. 29-30, drew a record 21,-
000 visitors, and belied the claims of
industry experts that hi fi enthusiasts
can be categorized.

The crowds that flocked to the
Forum for the hi fi extravaganza,
designated “Greatest Stereo Story
Ever Told,” spanned the spectrum
of college and high school students
to blue and white collar workers in
all age brackets. All paid $1.95 for
tickets sold at the chain’s | | stores or
at the door.

The 40-plus manufacturers repre-
sented al the show broke precedent
by offering for sale most of the show
products which ranged from
records, headphones and pre-re-
corded tapes, to high end compo-
nents including receivers, speakers
and turntables. At a full 10 percent
discount off regular list prices prod-
ucts moved at a fast clip, and most
manufacturers present felt their as-
sociation with the show was more
than worth their while.

The show, one of the better pro-
moted expositions of its kind in the
city, was structured around the for-
mat of a street bazaar with “side-
shows™ that included:

® Rock concerts (Bamaby Bye

Little ‘Q’ Plugged

and Looking Glass among the group
that play:d}.

® Live radio broadcasts with
leading air personalities;

® Every imaginable type of give-
away including records, T-shirts,
posters, frankfurters, buttons and
pennants;

® Guest appearances by leading
sports personalities and Penthouse
Pets.

In addition, all attendees at the
show were eligible for the drawing
of several prizes including a $1,300
stereo system, an Andy Warhol
painting and a number of cassette
records. According to Arrow offi-
cials winners of the drawing will
soon be posted in all stores of the Ar-
row chain,

Arrow has already announced
plans for the staging of a similar
show (perhaps at the same sile) next
year. Plans are also afoot to follow
up the success of the Forum's expo-
sition with related promotional proj-
ects, according to Lewis Blum, vice
president, retail operations.

Manufacturers represented at the
show included Thorens, TEAC, Su-
perscope, Shure, Sony, Sansui, Phil-
ips, Panasonic, Onkyo, Mclntosh,
Kenwood, JBL, Jensen Sound,
Electro-Voice, Dual, BSR, Bozak,
Bose and AKG.

In Goody Store Ads

By STEPHEN TRAIMAN

NEW YORK—Although the Sam
Goody 4-channel demonstration
room in its 52nd St. store is still very
much in business, you couldn't tell it
by the special 16-page supplement
the audio/music chain ran in the
Nov,. 3 Sunday New York Times to
launch a month-long “Great Ideas
In the World Of Audio™ campaign.

With manufacturer support from
many of the major names in the hi fi
business, the only true quad piece
featured was the TEAC 33408 4-
channel reel-to-reel tape deck at
$1,149.95. Apart from that, the only
quad reference was the Sherwood S-
89000 60 + 60 watts RMS receiver
with built in Dynaquad 4-channel
matrixing circuit at $449.95.

A Goody spokesman notes that
nothing has really been jumping in
quad sales other than special close-
outs. He does expect some action
when two new Kenwood and two
new Sansui units shown at the sum-
mer Consumer Electronics Show are
delivered. The Kenwood units, with
50 and 40 watts RMS per channel
respectively, will include CD-4 and
full logic SQ with “Varioblend.”
The Sansui receivers will have CD-4
and Vario Matrix Q5-50Q capability.

But for now, the featured receivers
were all stereo, with Harman-Kar-
don, Sherwood, Kenwood and Pio-
neer, topped by the latter's model
SX1010 at $699.95. Systems ranged
from a $299.95 'package with HK
330B receiver (without cabinet),
KH-20 speakers and BSR 310AXE
turntable, to $729.95 for a Pioneer
5X535 AM/FM stereo (20 watts
RMS per channel) receiver, JBL L-
16 speakers, BIC 980 turntable and
Shure MI1ED cartridge.

Speakers were featured by Ad-
vent, BIC Venturi, JBL and Rectili-
near, with top price of $395 for the
JBL L-65. Technics SL-1300 at
$299.95 was the highest-priced turn-
table spotlighted, with others from

BSR McDonald, Dual, BIC and Pio-
neer.

Components other than the
TEAC quad unit included an Akai
B-track recorder/player, Advent cas-
sette unit, Pioneer front-loading
Dolby cassette deck and a TEAC
450 cassette deck. Superex and Koss
offered stereo headphones, and Mi-
cro Acoustics had its QDC |-E stereo
cartridge at $110, with others from
Pickering and Shure. Panasonic
took a half-page for its Dynamite-§
player, cassette recorder and several

(Continued on page 43)

As Sellout Furniture Market

In Chicago

NEW YORK—With close to 200
exhibitors, the winter Consumer
Electronics Show is a virtual sellout
with the most space ever available—
approximately 95,000 square feet—
forits Jan. 5-8 run at Chicago's Con-
rad Hilton Hotel.

“It’s a question of finding space
for some additional newcomers,”
was the comment from Bob Pom-
erance, coordinating space sales, on
the eve of the Nov. 6 preview cock-
tail reception here for press and ex-
hibitors at the St. Moritz Hotel.

Jack Wayman, recently promoted
to senior vice president of the spon-
soring Electronic Industries Assn./
Consumer Electronics Group (EIA/
CEG) and offical host for the recep-
tion, notes that the addition of three
larger halls was a definite plus for
exhibitors. And additional 5th floor
suites, used for exhibits at the 1974
winter CES, are being allocated as
demonstration rooms for exhibitors

al the 1975 show.

Among major firms familiar to the
tape/audio field already set are
Aiko, Arvin, Audio Magnetics,
BASF Systems, Boman Industries,
BSR/USA, Capehart, Car Tapes
Casemakers, Certron, Clarion, Co-
lumbia Magnetics/CBS, Craig, Cus-
tom Case, BGW Systems, DYN
Electronics, Electra Radio, Electro-
phonic/Morse, ESS & ESS,

Also, Far Eastern Trading (X1al),
Fidelitone, GE, Glenburn, Grundig
by Amerex, GTE Sylvania, Hear
Muffs, Hitachi, IDI, Jensen Sound,
JLILL.,, KLH, Koss, Kustom Krea-
tions, Le-Bo, Lloyd's, Magnadyne,
Magnavox, Magnum Opus, Max-
iwwmus, Medallion, Memorex, Miida,
Panasonic, Pickwick, Pioneer Elec-
tronics of America, Preferred
Sounds.

Also, Recoton, Sankyo Seiki, San-
sul, Sanyo, Scintrex, Sharp, Sony,
Soundesign, Superscope, Tannoy
America, Telephonics, Topp/Ju-
liette, Toshiba America, Vanity Fair
and Weltron.

By RADCLIFFE JOE

WEST CALDWELL, N.J. —
Miida Electronics will extend distri-
bution of its new line of contempo-
rary design audio compacts to the
furniture market, according to Ma-
saatsu Sugino, the firm’s executive
vice president.

The move, which will place Miida
among the first audio compact man-
ufacturers to tie in its products with
the lucrative furniture market, is
part of an overall marketing strategy
to attract a larger share of the family
group and individual female buyers.

The new line stresses the contem-
porary modular look in decorator
colors of black & white, all white
and the fashionable butcher block
finish. Models include the 5010TM
and AM/FM 4-channel receiver
with discrete and SQ) matrix modes,
discrete 8-track 4-channel tape
player, and the new Miida Radial
Dispersion speakers. It lists for
$429.95.

Also featured is model 5000TM,
another 4-channel receiver with dis-
crete and SQ matrix modes in a
striking black and white finish. Like
the 5010TM, this unit also comes
with 8-track 4-channel tape player
and Radial Dispersion speakers.
Suggested price is $369.95.

Top of the contemporary line is
the 5010TMC4, another 4-channel
system featuring Miida's new
C44BB CD-4 turntable, AM/FM ra-
dio, 8-track 4-channel tape player,
and Radial Dispersion speakers. It
lists for $549.95.

Miida's conventional line of
stereo receivers in the new look in-
cludes the model 3066TL with an
AM/FM receiver, 8-track stereo
tape player, built-in full size BSR
turntable, and a pair of 22-inch-high
TL22WHH Radial Dispersion
speakers. This unit is priced at
$329.95.

Although the new Miida line fea-
tures several 4-channel systems, Su-
gino admits that his firm has been
very disappointed with mass market
response to these units. He confesses
they are in the line largely because
the competition still pushes them,
and Miida’s distributors and repre-

BONANZA FOR MANUFACTURERS

Catalog Showrooms Increase
Importance, Says Topp Exec.

MIAMI-"1 feel that catalog
showrooms are important to our
business and that their importance
will increase in the next few years,”
says Charles Kates, executive vice
president of Topp Electronics, lo-
cally-based firm marketing under
the Juliette brand.

He notes the boom in catalog
showrooms, s producing a bonanza
for consumer electronics manufac-
turers, and that audio is considered
by many showroom operators as the
number two item in home furnish-
ings sales.

In addition to Juliette, other major
brand names whose sales account
for a substantial part of manufac-
turers’ total annual volume include
General Electric, Panasonic, Sharp,
Soundesign, Electrophonic, Hitachi,
Lloyd’s and Ross.

Although the catalog showroom is
comparatively new on the seene, he
points out it is probably the fastest
growing retailing idea today with

By SARA LANE

spectacular gains in the past decade.
Sales went up a whopping 70 per-
cent to an estimated $2 billion this
year, $5 billion by 1977 and possibly
$6.5 billion by 1980.

Juliette is onented to sell to all re-
tail channels. “We were one of the
first consumer electronics com-

Topp Electronics photo
Charles Kates: Topp executive veep
sees gold in catalog showroom sales.

WwwWwW americanradiohistorv com

panies to realize the potential of this
field,” Kates explains, “and I firmly
believe our sales to catalog show-
rooms in the last decade have helped
our growth."”

He emphasizes there are plus fac-
tors for both the retailer and con-
sumer. Showroom operators are sell-
ing brand name merchandise at
discount prices due to low overhead,
very little shrinkage, and sales con-
centration on fast-moving, popular
items in a catalog that may be read
by 20 million potential buyers.

“Basically showrooms are dealing
with a captive audience as far as
consumers are concerned,” Kales
observes. “And they are dealing with
a pre-sold customer who is ready to
buy the item he saw in the catalog at
the discounted price.”

He goes on to state that consumer
electronics retailers are still striding
ahead in sales despite all the talk of
depression and the inflationary

(Continued on page 43)

sentatives feel they must be in-
cluded.

Miida's competition is, according
to Sugino, not the low-end compact
manufacturer with the $99.95 sys-
tems, but the high end equipment
manufacturer turning to mid fi
products in an effort to expand his
market.

Despite the competition, and the
current economic woes of both do-
mestic and international markets,
Miida expects to increase its share of
the compact audio market by up toa
7 percent during fiscal 1975. This in-
crease, according to Sugino, will
come through the weeding out of
some low-end manufacturers who
will lose their share of market to mid
fi companies because of increased
awareness by consumers of quality
VIS & VIS prices.

Although Sugino admits that the
compact market, unlike the compo-
nent market, is cluttered, confused,
and even further aggravated by the
cutthroat competition at the market-
place (Le.: discount houses, retail

(Continued on page 43)

Mahler ‘0’
Disk Used In
B&0 Demos

LONDON-—Bang & Olufsen, the
Danish-based hlgh end audio firm,
has ordered 5,000 copies of a spe-
cially pressed CD-4 quad disk to
demonstrate its new model 6000
compatible 4-channel system in
U.K. record/audio outlets.

Cut at Sonopress in Gutersloh,
Germany, the Independent World
Releases (IWR) new “Mahlmr Sym-
phony No. 5" will not be available
for public sale in Europe for the time
being, according to IWR chairman
John Raffael. However, it already is
on sale through RCA Victor in Ja-
pan.

Bang & Olufsen is using its own
specially designed sleeve with a geo-
metric design illustrating quad
sound for the recording, made ear-
lier this year by the Symphonica of
London conducted by Wyn Morris,
The package also includes original
notes by musicologist Deryck Cooke
and a booklet on the uses of 4-chan-
nel sound.

The audio firm’s dealers will not
only use the disk to demonstrate
Bang & Olufsen’s first quad system
with 40 x 4 watts RMS, but also will
distribute free copies to buyers of the
system, selling for about $2,300 in
the UK.

Further orders of the quad Mah-
ler version will take a similar promo-
tion through Scandinavia and other
European countries for Bang &
Olufsen. “This large unit sale has al-
ready covered 45 percent of our pro-
duction cost,” Rafael says.

He also is negotiating with Bang &
Olufsen of America, headquartered
in Elk Grove Village, Ill., where sales
manager Harry Horning confirms
that the U.S. subsidiary may be mar-
keting the quad disk even though
the 6000 system will not be available
in the States until early 1976. They
are using other IWR stereo disks to
demonstrate the current top-of-the-
line 4000 “ambiophonic” stereo
tem with 60 watts RMS per channel
that goes for $1,600-$2,000 de-
pending on turntable and speakers.
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Car Stereo

Autosound Sales Hit 25%
For 9 World Radio Stores

COUNCIL BLUFFS, lowa—
Autosound is an integral part of
sales at the pgrowing nine-store
World Radio chain headquartered
here, with car stereo units account-
ing for almost 25 percent of volume,
according to president Larry Meyer-
50n.

Although the company is 37 years
old, the retail operation dates only 1o
1969 when a thriving citizen's band-
ham radio mail-order/ wholesaler/
manufacturing operation was con-
verted. Now the expanding chain
has two stores in Omaha across the
river from the flagship here, and one
each in Iowa City, Sioux City, Des
Moines and Ames, la.; Grand Island
and Lincoln, Neb.

Correcting an erroneous report
that appeared in Billboard's recent
autosound dealer roundup (Nov. 2
issue), Myerson reports the Lincoln
store, under manager Ron Rosen-
baum, is third in car stereo volume,
just behind the two Omaha outlets.
And both prerecorded and blank
tapes are important adjuncts to
player sales.

In fact, Myerson emphasizes, in
most of the stores, including Lin-
coln, the tape department is adjacent
Lo car stereo, with excellent crossover
sales noted, “If we sell him the auto
unit, he’ll buy his accessories and
keep coming back for tapes,” he
SAYS.

In the over-all operation, Craig
and Lear Jet are about even in sales
volume, with Kraco also a strong
seller. In-dash has come on strong in
the last six months, he notes, since
both Lear Jet and Kraco came in
with AM/FM/8-track units under
5100, with World Radio selling sev-
eral thousand units in that period.

Cassette autosound has been a
steady builder, with the Craig 3510,
an AM/FM/player at §129.95, par-
ticularly profitable. “But over-all
sales still are about 80-20 percent 8-

_RepRap_

Members of the Electronics Representatives
Assn. (ERA) are voting on three amendments to
the national bylaws recommended unanimously
by chapter delegates at the recent midyear
meeting of the board of directors, according to
executive vice president Ray Hall.

Under proposed bylaw change No. 1, Cana-
dian sales reps would be allowed to participate
in ERA as “international” members rather than
paymng full national dues as is now the case. This
i5 a direct result of dormant activities of the
Mapleleat Chapter, and Canadian members
would participate in ERA under “mnternational”
membership dues of $50 annually.

A “cost of living index” increase for dues of
approximately 7 percent is included in proposed
bylaw change No. 2. This would bring the cur-
rent dues schedule up from an 385 base per
member firm, plus $9 per owner/employee, fo
$90 base per member firm, plus $10 per owner/
employee. (A one-man firm, for example, would
pay $100 for 1975 dues versus the current $94
fee.) Under a change in the ERA Policy Manual
not requiring @ member vote, national dues will
be billed direct to each member with payment
directly to the national office lock box, with local
dues paid directly to chapters.

Under proposed bylaw change No. 3, the
president would be required to appaint a nomi-
nating commttee at least seven months pnor to
enpiration of his regular term of office {now two
years) instead of the current 60-day require-
ment (under the former one-year term policy).

i w :

First registrants for the '75 Midwest Confer-
ence, Feb. 23-26, Scotsland Resort, Oconomo-
woc, Wis., include Norman Triplett, Triplett
Corp., Bluffton, 0. first manufacturer, and

George Dixon, Mainline Supply Co., loliet. 11,
first distributor

track over cassette,” he emphasizes.
Quad in contrast 1s in small demand,
and the chain carries only one Lear
Jet unit to cover the infrequent
requests.

In addition to the car stereo lines,
prerecorded and blank tapes, World
Radio features such major hi fi
brands as Pioneer, Sherwood,
TEAC, JBL, ESS, Dual, Sony Su-
perscope and Marantz,

Tape/Audio/ Video

LIVE CONCERTS, SIDESHOWS

75 IHF Show Will Go West;
From Hotel To Auditorium Site

NEW YORK-The [Institute of
High Fidelity (IHF) will change
venues, on an experimental basis, of
its once-popular regional hi fi shows
from hotels to an auditorium, for the
1975 Spring show, slated for either
Oakland or San Francisco in March.,

The IMF will also add live con-
certs and other “side shows,” and
switch 1o an open exhibit format, as
opposed to individual hotel room

displays, in a radical move to coun-
teract growing exhibitor discontent,
and perk dwindling attendance.

Results of the California show will
be used as a barometer to gauge the
advantages, if any, of auditoriums
over hotels, as well as the feasibility
of continued sponsorship of small
regional shows as a means of show-
casing the products of IHF members
and their dealers.

The traditional hotel venues of
these consumer-oriented expositions
have been under fire for some time
from manufacturers and retailers
alike. Sagging gate receipts and an
increasing number of successfully
staged independent dealer-pro-
moted shows were further indica-
tions that all was not well.

The recent two IHF shows held in

(Continued on page 42)

No matter how many record labels you stock,
you only need one line of record care products.

And that’s Watts, Unlike the johnny-come-lately com-

panies with one or two untried and unproven record

care products, Watts is a pioneer in the record care
. business with a complete line of quality items popu-

larly priced from three to twenty dollars. It includes

every item necessary to clean, maintain and protect

records whether they're played on a turn-

table or record changer, Watts' Parastat,

Preener and Dust Bug have become

classics with record buyers,
Watts is the one line that's asked for
by brand name because it's backed up

with the heaviest record care advertising program
in the industry.

You ecan stock the complete Watts line across-the-
board and display it in only 36 inches of space with
the Watts Record Care Center merchandising display.
Dealers from coast-to-coast are finding this sales-

stimulating unit to be the most profitable
turnover area in the store. You will, too.
Become a Watts dealer. Write or call for
details today. Elpa Marketing Industries,
Inc.,, New Hyde Park, N.Y. 11040 (516)
746-3002/7301 E. Evans Rd., Scottsdale,

Ariz. 85260 (602) 948-1070.

For the life of your records
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$300,000 Promo Launched |HF In Shift
By Pioneer In 200 Markets

LOS ANGELES—Pioneer Elec-
tronics of America launched a
$300,000 six weeck pre-Christmas
network TV effort Nov. 11 in 200
markets promoting its line of home
slereo sysiems.

Vice president Steve Solot says the
commercials are to bring emphasis
on the firm's new two-year warranty
covering all home units and adds
that the 10 second dealer tags will be
limited Lo department stores.

Among the 8-track products to be
spotlighted will be the HR 9000
record/playback AM-FM system,
the H 2000 AM-FM stereo unit, the
H 2001 AM-FM stereo system with
BSR changer, the H 99 record/play-
back deck, the H 22 playback deck

do you

need B-track lubricated tape,
cassette tape, C-0's
casseftes?

3 loaded

Get in touch with EMPIRE
MAGNETIC INDUSTRIES
— the one stop tor all your
or Dlank odaing
LOWEST

guphcahon
reguiremanis A

PRICES.
H. MANN

EMPIRE MAGNETIC INDUSTRIES
845 Allen Hd . Wioodmers M ¥ S54H
¥ M ST1H) 4 _.._ilu.._

Florda—Flagler Plaz

and the QH 2-channel/4-channel
AM-FM stereo system.

Pioneer will be highlighting the
HR 9000 through a free tape offer in
which consumers will be offered
three 90-minute blank 8-tracks with
the purchase of the unit. Dealers and
distributors will be offered added
co-op allowances and promotional
materials will include slicks, radio
scripts and other point of purchase
items.

Shows featuring the promotion
include “Tonight,” “Today,” “To-
morrow,” “NCAA Football High-
lights,” “Wide World of Entertain-
ment,” “Midnight Special,” “Rock
Concert” and the CBS "Late
Movie."

Solot adds the campaign is de-
signed to intensify the Pioneer image
as a home stereo manufacturer as
well as manufacturers of car units,

National Promo Set
For GRT Tape Line

LOS ANGELES-GRT Music
Tapes are being displayed by more
than 5,000 retail stores in a pre-
Christmas promo campaign extend-
ing into all 50 states.

Jack Woodman, GRT advertising
and sales promotion manager, be-
lieves that national programs don't
work for everyone, “so GRT set out
to create a library of promotional
materials that don’t date themselves
and feature more than 100 point of
purchase items.”

TAPE KING nc.

220 West 19th Street, New York, N. Y. 10011

212—675-0800
The Fastest Growing One Stop In The Country

We are and we will always be the lowest priced one stop.
Call us for any LP you need.

Curtis Ma

Cheech &
Barry

Rolling Stones—It's Only

340 50
100 Lots

SPECIALS

6.98 LIST LP’S

Al Green—Explores Your Mind—Hi 32087

Ohio Players—Fire—Mercury 1013

The Joneses—Keeping Up With The Joneses—Mercury 1021

B. T. Express—Do It Till You're Satisfied—Scepter 5117

The Independents—Discs of Gold—Wand 699

Brother to Brother—In The Bottle—Turbo 7013

Gladys Knight & The Pips—I| Feel A Song—Buddah 5612

ield—Got To Find A Way—Curtom 8604

Quincy Jones—Body Heat—A & M 3617

Carole Hln%—-Wrap Around Joy—Ode 77024
hong—Wedding Album—Ode 77025

White—Can't Get Enough—20th Century 444

Millie Jackson—Caught Up—Spring 6703

First Choice—The Player—Philly Groove 1502

Love Unlimited Orch.—White Gold—20th Century 458

Rock and Roll-COC 79101

Jethro Tull-War—Chrysalis 1067

Box Lots

ﬁﬂ Any

Loose Quantity

ALL $7.98 List Tapes—$4.50 Box Lots $4.60 Loose %7 s

ALL 45’s 61¢

Any Artist
Any Label

Box Lots
Only

We Catalog All Labels—On LP’s & Tapes

Of Show Site

® Continued from page 41
New York and Boston were hardly

boxoffice successes despite much
advance publicity. The New York
show, held at the Statler Hilton here,
attracted about 60 exhibitors and
just about 12,500 paid visitors. It re-
portedly cost exhibitors an estimated
$35 per visitor. The Boston show,
also held at a Statler Hilton in that
city Nov. 1-3, attracted only 35 ex-
hibitors and even fewer attendees.

However, spokesmen for the IHF
claim that it was natural for cities
smaller than New York to attract
fewer exhibitors, as they had less sig-
nificance for many manufacturers.
They also stress that dealer atiend-

ance did not sag.

Still, concern for the weakening
impact of the IHF show is there, es-
pecally in view of the fact that
dealer and manufacturers-spon-
sored shows seem to flourish.

The recently sponsored Arrow
Audio show held at Madison Square
Garden’s Felt Forum, Oct. 29-30, at-
tracted an estimated 21,000 paid vis-
itors. According to the show’s spon-
sors, it was such an outstanding
success that a similar one is already
in the works for next year (see sepa-
rate story, this issue).

The Onkyo Sales Section of Mit-
subishi International also held a
consumer-type hi fi show in Phila-
delphia Oct. 18-20 and attracted an
estimated 8,000 visitors, although it
highlighted Onkyo products only
(Billboard Nov. 9).

[HF officials admit that the hotel
venue is frowned on by exhibitors,
dealers and consumers. They con-
fess that the basis for the all-round
discontent is the average hotel’s ina-
bility to handle large crowds, with
the end result being crowded hall-
ways, rooms and elevators, as well as
overtaxed resources.

Although the successful staging of
its regular shows has been a growing
problem for the IHF, its latest inno-
vation, the travelling 4-channel
demonstration, has been an
enormous success, according to IHF

officials.

The first of these was staged on
the main promenade of Penn Sta-
tion here in conjunction with the

New York Hi Fi show, and report-
edly attracted “thousands™ of vis-

itors. In Boston, where it was spotted
at Prudential Plaza in conjunction
with the show there public response
was much the same.

Designed to acquaint the public
with 4-channel equipment gener-
ally, and the superiority of IHF
member products specifically, the
quad show is now being requested
by colleges, museums, airport termi-
nals and banks across the nation.
Chemical Bank is now negotiating
with the IHF to hold the display in
the lobby of its main branch here.

Meanwhile, the IHF has re-estab-
lished the long dormant post of exec-
utive director, and has appointed
Frank McAdam to fill the slot.

McAdam’s job at this point is to
establish new and viable directions
for the ailing organization. The new
boss admits that he has no precon-
ceived notion of how he will initiate
his obligations, but assures that one
of the first things he will do is try to
establish a profile of the industry
that will interest the financial com-
munity.

McAdam also hopes to find some
way to successfully reach the esti-
mated 40 million hi fi oriented

____Update From Asia ____

By HIDEO EGUCHI

TOKYO—-Comparison tests of 33
different blank loaded cassette tapes
(18 C60 and 15 C90) conducted by
Nakamichi Research for the publica-
tions division of the Japan Broad-
casting Corp. (NHK) show that
Sony's “Dund“ ferri-chrome C60 is
tops in terms of dynamic range. Be-
sides Sony, the brands were
BASF, Fuji Film, Maxell, Scotch
and TDK. The Philips TC-R C60
(LH) was used as the reference tape
for the cassettes of gamma hematite
formulation, the Nakamichi NCT-
FCR C60 as the test tape for all those
of chromium dioxide formulation.
Not tested was Sony's “Duad”™ C90,
Maxell's UD XL C60 or TDK’s
brand new SA line of “Avilyn” C60
and C90 cassettes. ... Fuji Photo
Film, in refuting the report of a
planned U.S. audio tape manufac-
turing plant (Billboard, Oct. 26),
says its “Bendox™ blank loaded
videotape will be offered through es-
tablished distribution channels
starting next Spring. It will also be
offered to OEMs, the Japanese man-
ufacturer/exporter adds.

Supex, a member of the Japan
Audio Society, is marketing an MM
phono cartridge demagnetizer (MD-
22), claimed to be the world's first, at
7,500 yen or about $25 retail. . , . The
Yictor Co. of Japan says it has devel-
oped a “pulse train™ system to be
used with data recorder and elec-
tronic compuler in manufacturing
hifi phone cartridges and speakers.
Using this system, JVIC has started

turning out a new CD-4 pickup car-
tridge (X-1) with an audio fre-
quency range of 10-60,000 Hz, at the
initial rate of 3,000 units a month.
Retail price of the X-1 is 25,000 yen,
or more than $80. The Japanese
manufacturer/exporter has devel-
oped the STD-4 pickup cartridge,
too, for playback use with a CD-4
recording system in a master cutting
room, also a direct drive turntable
motor with quartz-locked servo.

Many new audio components
have been marketed in Japan during
the past three months by Sony. The
manufacturer says they will appear
in the U.5. “sooner or later,” but this
could mean another couple of years.
Among other technical develop-
ments, the Sony PS-4750 direct drive
turntable at 53,800 yen or more than
$279 retail has specially designed
rubber Insulation Mate and the
Sony XL-45 MM cartridge at 25,000
yen (over $83) a carbon clad canti-
lever. ... Unexpected outcome of
the Taiwan Electronics Show, Nov.
9-17, and the Korea Electronics
Show, Nov. 26-Dec. 3, could be a
far-reaching business tie-up be-
tween manufacturers of the two
countries to boost exports of con-
sumer audio products to the U.S.
and Europe without depending so
much on Japan for components and
essential parts. Interested manufac-

turers of the Philippines, Hong

Kong and possibly Singapore may
also join in the deal.

Plranatiehl

More set model numbers . . .
noedle types . . .
More of everything you need to make the sale.

Become a PFANSTIEHL DEALER and you'll be able

to sell more LONG PROFIT Replacemant Needes.

tlell ?

9 ives qz" more

More hard-to-find
More cross reference information.

WHRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON 5T,/ BOX 498 / WAUKEGAN, ILL. 60085
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THE ELECTRO SOUND

QC-

The laboratory
standard
reproducer for
audio-testing
pre-recorded
pancakes

AUDIOMATIC CORPORATION

1260 AVENUE OF THE AMERICAS, NEW YORK NEW YORK 10019, PHONE {212 582-4870. TELEX: 12-6419
EUROPEAN OFFICE: 4 RUE FICATIER 92400COURBEVOIE FRANCE PHOME 333-30-90, TELEX 622R2
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TOPP EXEC SAYS:

Catalog Showroom Biz Up

® Continued from page 40

economy. Juliette products are meet-
ing his own target of a 25 percent
gain through the first nine months of
1974,

The biggest disadvantage for
manufacturers selling to catalog
showrooms is pricing, Kates notes,
as the annual or semi-annual catalog
looks the firm to a fixed price, vul-
nerable to inflation and price wars.
For the first time this year, many
suppliers couldn't guarantee a firm
price for the life of the catalog, and
as a result it is believed several ma-
jors elected to stay out of the books
rather than estimate the upward spi-
ral in costs of components, parts and
labor.

Comparative pricing is what
showroom merchandising is all
about. Under normal circumstances
showrooms can compete with a dis-
counter’s loss leader through the use
of periodic fliers touting specially se-
lected items. The showroom oper-
ation can also offer sacrifice profit
margins in some departments where
consumer awareness of the real re-
tail cost and discount is not as acute.

Many consumer electronics man-
ufacturers may sell as much of 30
percent of their volume showroom
operations. Pricing competition is
fierce between them, department
stores and discounters, particularly
in the audio field, Kates observes.

According to industry estimates,
the normal department store works
on a markup of 30-35 percent, and
up o 40 on certain merchandise;

Goody Store Ads

® Continued from page 40

radios, and Sony took similar space
to spotlight four radio combos,
Blank tape specials were offered
by BASF for its LH Super line (buy
one, second half-price), with C60
package at $4.04, C90 at $5.99 and
C120 at $8.09. Memorex spotlighted
a 3-for-2 deal on C-90s for both its
MRX2 line at $5.98 and its chro-
mium dioxide package at $8.98.

discounters will work on about a
one-third figure excepl on special
sales promotions, and the cataloger
goes on a 25 percent average.

As far as manufacturers go,
catalogers have become much more
choosy in the past few years, and
some top brand-name firms have
had products tossed out by catalog
coordinators because they don’t
move as quickly as they should. An-
other reason for omitting certain
manufacturers is failure to meet
tight delivery schedules to assure
stock of a pictured item. And of
course, all Fair Trade manufacturers
are non-catalog participants for
their price-fixed lines.

Kates explains the basic operation
between manufacturer and cata-
loger starts four Lo six months before
printing, with a meeting between the
company and either an electronic
buying commiltee for a catalog
group or a buyer for an independent
showroom,

The manufacturer is notified
which items are going 10 be illus-
trated in the new catalog and in
many cases the cataloger lakes the
photos and submits them for ap-
proval. Usually the manufacturer
supplies camera-ready 4-color art-
work to the showroom’s printer.

Initial orders from the showroom
generally cover an estimate for the
fall scason months ahead. but the
manufacturer must be prepared to
back up the showroom customer
with additional reorder merchan-
dise—particularly in October-No-
vember for the heavy holiday sea-
SO,

The catalog showroom is a spe-
cialized field and the manufacturer
who wants to be successful has 1o
coordinate and work very closely
with the operalor in preparation of
the book and other aspects of the
job,” Kates emphasizes. And while it
may be a costly proposition for the
manufacturer, catalog showroom
operations are probably the fastest
growing—and among the most prof-
itable—facet of consumer electronics
today.
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Cassettes and cartridges with good components are
what count in delivering true fidelity. Spring pads,

foam pads, full or flat shields, pins, windows and
rollers are precision engineered for top performance.

Overfand Products... Quality Components For True Fidelity
In Cartridge And Cassetlle.

SPECIAL DESIGNS ON REQUEST

P.O. BOX 6 « FREMONT, NEBRASKA 88025 U.S.A.
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New Mart for Miida

released product brochure. In a spe-
cial memo to its dealers Miida l:imms
that it welcomes the new ruling “not
because it will make us look better
than most of the competition, but
because it is fair for you (the dealer)

Tape
Duplicator

By ANNE DUSTON

A total of 94 different models of
videotape equipment provided by
14 different manufacturers, were re-
ported used by 92 respondents 1o a
survey conducted by Industrial
Television News, official newsletter
of the Intl. Industrial Television
Assn. (ITVA). The survey repre-
sented business, industrial, educa-
tional, government, health care and
other television users,

The most popular record equip-
meht was Ampex, preferred by 20
respondents; other brands men-
tioned were Sony (19), Panasonic
(17), IVC (11), RCA (8), Shibaden
{5), Concord (4), JVC (3), ('T:lig {2},
Wollensak/3M (2), and one each,
Akai, Bell & Howell, Diamond, and
TeleMation.

The most popular playback units
were Sony models VP-100 (%-inch
videocassette) and AV-3600 (Y-inch
EIAJ open reel). Other models men-
tioned were Sony VPI1200, Sony
VOI1600, JVG CP50000. and Pana-
sonic NV3020. 74 percent, or 68 re-
spondents, carried machines
equipped for playback purposes
only.

In mastering equipment, 40 heli-
cal models were reported, compared
to 26 quadruplex models. The mosi
popular units were the Ampex heli-
cal VPR7B00 series (19) and
VPR7900 series (11), and the Ampex
quadruplex VRI1200 (11). Other
manufacturers and models men-
tioned included: helical, IVC 9000
series (2)and IVC 8OO series (8): and
in quadruplex, RCA TR70 (2),
TR61 (1) TR5 (1), and TR4 (1), and
Ampex AVRI (3), VR300 (1), and
VRIL100 (5).

Lloyd’s/RCA
Console Tie?

NEW YORK-With RCA’s share
of the audio equipment market up
for grabs ever since the company an-
nounced earlier this year it would
phase out this end of s opera-
tions by the end of 1974, Lloyd's,
Soundesign, Morse and Capehar
are among major stereo manufac-
turers vieing for the prestigious RCA
distributor network.

Lloyd’s prospects got an added
boost with the confirmation that dis-
cussions with RCA Corp. are under
way for Lloyd’s to use stereo console
cabinets manufactured by RCA.
Talks are an extension of the recent
acquisition by Lloyd’s of RCA
equipment formerly used in the
manufacture of the latter’s stereo
cabinet fronts,

If negouations are successful,
Lloyd’s will market a line of stereo
consoles under the Lloyd's XL
brand name, utilizing the firm’s
electronics and speakers.

In a recent letter to its distributors,
RCA confirmed that talks were un-
derway, and also disclosed the wo
companies are exploring the possi-
bility of RCA providing assembly
services 1o install components sup-
plied by Lloyd’s and manufactured
by suppliers other than RCA in the
cabinets.

The RCA letter emphasizes thatif
the plan works out, the cabinet de-
signs, engineering specifications,
quality control and consumer war-
ranties would be the sole responsi-
bility of Lloyd’s. It adds that RCA
does not endorse the Lloyd's prod-
uct, nor in any way suggesis that
RCA distributors should or should
not do business with Lloyd's.

Wwww americanradiohistorv com
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chains, department stores and cata-
log merchandisers), he has no plans
at this time 1o diversify into other
arcas.

“We know the compact market
best and we will concentrate our ef-
forts on it,” he says. Miida also mar-
kets a small quantity of turntables,
speakers, and B-track decks in this
country, and plans to add some cas-
sette decks, but its major thrust will
remain in the compact audio equip-
ment field,

To cope with the pressures from
the competition Miida is expanding
into new markets, adding new fea-
tures and more wattage to its lines,
encouraging dealers to allocate more
space for displays.

Among the first steps in the direc-
tion of special education is the re-
lease of a 4-page brochure on the
new line of Radial Dispersion
speakers. This point-of-purchase
handout explains why Radial Dis-
persion was developed, and how 1t
resolves the problems conventional
stereo and 4-channel systems have
in accommodating high frequency
sounds.

According to Sugino, the booklet
also describes, in detail, the concept
of wall-to-wall sound, as opposed 1o
conventional one-direction speaker
systems. It also serves as a consumer
guide on the correct placement and
care of speakers, said Sugino.

Meanwhile, conforming with the
FCC's wattage ruling for audio
equipment which went into effect
Nov. 4, Miida has added an adden-
dum on power ratings to its recently

and your customers.”
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FIDELITONE'S Profit Prescription...

Intensive Care For Records...

A new, complete line of effective
record care products,plus ... a
whole new approach to significant
sales volume that you may now

be missing.

See us al Winter CES
Jdan. 5-8, 1975—Boaltiy EGLE

You get it all with Fidelitone...

= Top Quality
* Merchandising
» Delivery ',

FIDELITONE

Tha Touch of Magic in
MNeedios and Audis Accessoras

207 N, Woodwerk Lans, Falsting, IL S0047
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3 WAY AR SUSPENSION—5 YEAR WARRANTY
SPEAKER SYSTEM

Comparable suggested List...$99.95
SYSTEM FEATURES:

* 12" high compliance woofer

- Acoustically isolated 6 midrange

- 4" flare cone tweeter

= Air tight glass filled walnut-vinyl cabinet

» Dual type screw and plug-in terminal
with cap

« Includes speaker connecting cable with
each speaker.

CROSSOVER: 2 and 5 KHZ.

FREQUENCY RESPONSE: 30-22,000HZ.

MINIMUM POWER: 5 Watts, continuous
power handling capacity 25 watts.

8 Oh

Dimensions: 24"x14"'x11D

ms.

D.C. Purchasars Add 6% Sales Tax
CHECK WITH DORDER

SAXITONE TAPE SALES

1776 Columbia Road, N.W.
Washington, D.C. 20009
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FOR SALE

Check heading undar which ad is lo appear

(Tape & Cariridge calegory classified ad is nol accepled.)

O REGULAR CLASSIFIED—T5¢ a word
$15.00. First line set all caps. Mame, address
and phona number to be includad in word count

O DISPLAY CLASSIFIED AD=One inch, $35.00;
4-times $32 00; 26-limes §30.00; 52-times $25.00

Box rule around all ads

Minimum

O Distribution Services

& Equipment

C Help Wanted

[0 Used Coin Machina
Equipmeni

O Promolional Services

O Box Number, c/o0 BILLBOARD, figure 10 addi-
lional words and include 50€ sarvice charge for

hox numbas and address

DEADLINE—Closes 4:30 p.m. Tuesday, 11 days

prior to dale of lssue.

CASH WITH ORDER, Classified Adv. Dept,

Biliboard.

ADDRESS ALL ADS—Erv Kattus, BILLBOARD.
2180 Patlerson 51, Cincinnati, Ohia 45214, of
telephone Classified Adv, Dept. 513:381-6450

(New York. 212/764-7433)

O Record Mig. Services, Supplies

Encliosed 5 §___

O Business Opporiunities
O Protessional Services
O For Sale

O Wanled 10 Buy

O Publishing Services

O Miscellaneous

. & Chack
FAYMENT MUST ACCOMPANY ORDER

0 Monay Order

{
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I
|
|
|
f
|
1
I
- |
|
|
|
|
|
|
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|
|
|

NAME

ADDRESS.______ e e i e
CiTY STATE ZIP CODE _____
Talephone No

e

C 1I/SUPERCART
8 TRACK
CARTRIDGES

« Empties with foam pad

« Bulk 8 track and cassette tape
- Splicing materials for 8 track and cassettes

» Sleeves

Call: Terry D. Vogler or John E. Conyers (816) 637-6011
Write:

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186, Excelsior Springs, Missourl 64024
We Buy and Sell Equipment tin

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—2114

WRITE—
AVSCO INC.
69 HIGHWAY &

CORUM ROAD
EXCELSIOR SPGS., MO.

ifn

PREMIUM C-O CASSETTE
Grey color with hard window, 5-screws,
sieal pins, double llanged roliers and
2-plece hub

Mo bax Horslco box
1,000 pcsa, 17¢ 24
5.000 pcs 165E oo
C.0.D. or Prepald
F.0.B. Colton
COLTON CASSETTE
CORPORATION

J40-A W. Valley Bivd.
Colton, CA 92324
(714) 824-1454 de?

MITAPE BRAND CASSETTES
LOW NOISE-HIGH OUTPUT

Soft Morelco
box box
C-30
10-100 35 T
100-1,000 32 et 1.8
C-60
10-100 .55 57
100-1,000 51 53
1., 000-5, 000 A0 A1
c-80
10-100 75 NFi
1080=-1,000 69 71
C-120
10=100 1 a7
100-1,000 88 a0
C.0.D. or Prepald
F.0.8. Colton

COLTON CASSETTE

CORPORATION
340-A W. Valley Bivd.
Colton, CA 92324
(714) 824-1454 da7

16,000+ TOP 100"

1850 THRU 60'S
Jacketad, new or aimost, Juke Recordo—
AR —l5=T" 3 gul=1800 + Top Artistl and
all groups, Pop—Jazi—Rock—C&W—
Artial List §1.50

Besi offar for pricsiess collaciion

VISTALINE PRODUCTIONS
Box #2, Pacific Palissdes, CA 90272
noi6

FOR SALE

8-TRACK DISPLAY CABINETS
Four resch thru holes, holds 120 tapes,
$£32.50
PORTABLE BUILDING MFG. CO.
2230 Highway 80 Wesl
Jackson, Miss. 35204
(&01) 355-3054 da7

“NEW PRODUCTS"

» Quad Tapes

« Cassatle Budgel Tapes

» B-Track Budge! Tapes

o HI Cruality Sound Alike Line
{Mesd Repa., Dealers, Distribulors.)
Tape Display Cases Avaliable

OKART, INC.
1 N.E. Tth St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mhl

B TRACK CARTRIDGES ———
MORELCO STYLE BOXES

C.0. CASSETTES

CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS, INC.
1451 Easl 9 Mile Rd.
Hazel Park, Michigan 40030
(313) 399-4880 ifn

[y YOU SELL TAFES AND RECORDST
We can increass vour PROFITS, with our hall
millioa dallar il'luehl.ur}' of TV 2 slemos, tape
plavers, calculntors. and other consumer elec.
tronics. Don™t miss added sales, Call or write
Mr. Ted Ferrell, SOUND SYSTEMS, [NC.
4794 Fulton Industral Blvd.. Atlenta, G 30336
{40M) BRG-42T4, tin

RECORD RACKS. EXCELLENT CONDITION,
Located in Philadelphia area. Will deliver locally.
Phone (215) TRE-9591. nolf

oritish

CAROLINE
EXPORTS

2= Woodheld Road London WS 284
Telpphone 01-2B6 6090 - Telex 22164

—

Worldwide whalesalers of UK and
Eurepean gromophone records
cossette topes, clothes and posters

VIRGIN RECORDS

material is our speciality.

PREMIUM
8-TRACK BLANKS

Lear Jot sivle enrindge with rubber roller,
High grade duplicating tape, 65 standard
length in 1 min. incréements=lrom 25 min,
to 90 min. 3 day delivery guarnnteed. Over
one million sold.

i de 40 o any guanmt iy ihig
o, 1 diSoamm. any quantity g
B erim. Do Bl amen Ry quninta v T
Al min e *mEmin any gquantaty peree A ME
Hi=ail « |-|':||1|'r- 15 en
AR mamimins ordees, CO0LY only

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026.
Phone: [313] 463-2592 sers

OWN A COMPLETE
2, 4 or 8-TRACK
RECORDING STUDIO

includes Tascam consocdg, machines,
mikas, limilgrs and accessorias
Far full informalion, cail
KEITH
(918} 275-5013 (COLLECTT)

or write,
ITHACA SOUND CO.
Division of
THE GUITAR SHOP
o 332% Tate St

Greensaboro, M.C. 27403
B

SALE-MUSIC GAME ROUTE IN BEAU
tiful growing Ozarks. Health reasonn. P, 0. Box
B4, Sprnngfield, Mo, B5802 ifn

QUITTING RETAIL BUSINESS, CURRENT
Stock Records, Tapes and Hacks, all you nesd
for business below cost, Young, P, 0. Box 55682,
Greenville, 5.C. IB60G. (803) 268-0821. [a16

NEW DISCONTINUED 700 SERIES AMPEX
polyester tape on precision 104 resls. 14" $96/
I:I_m'.en prepaid. '9" $112/dozen prepaid. Other
sizen on request. Soundd [nvestment, P.OR,
BATIA, Atlants, Ga, 30338, no23

HLANK B:-THRACK TAPFES. AMPEX FIRST
qunlity. Herailems bhuv direet, Available in 40,
G4s b BV's, Alwooany length time loaded. Andal
Aucdion Produces, 4112 14ih Avenue, Brookivn,
N.Y. 11215 (2121 435-7922. tfn

ONE SUPER SOUND SYSTEM NEEDS A
group to sing through it. Finest of quality, Phase
Linear, Bozak, Klipach, Sennheiser. All the guod
pieces. Tekram Ltd, PO Box 81683, Lincoln,
HNebr., 68501, Phone: (402) 477-5073, nod
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FOR SALE

FOR LEASE—NASHVILLE MASTERS

Chart Leaders Each 10 Days
Finest Quality & Lowest Prices
Cider Matarial Also Avallable

MUSIC, INCORPORATED
P. 0. Box 1324
Conway, Ark. 72032
{ﬂi;:ﬂ‘."-ﬁﬂl

tin

SCHOOLS &
INSTRUCTIONS

Firsi Class FCC Licenszea theary and labara-
tory trainimg in sie weeks Be preparsd el
The masiers i the nation s larges! network
of 158f clagss FCC hoensng schaols (rain you
Approved lor welerans® and accredied
member Mational Association of Trade and
Technical Schools ** Wnte or phone tha
lpcation mast conwenign! to you  Elking
ingfitute i Dadas ==* 2727 Inwood Ad
214-357-4001

Elklna in Atlanta®*, 51 Temh 51 at Spring
MW [404) BT 2-0844

Elklns in Denver®® . 420 Soulh Broadway
(303) Td4-1434

Elkin® in East Hartford, B00 Silver Lane
(203} 568-111D

Elkina in Houslan®=*, 3518 Trawis
(713 526-Tadf

Elklns in Memphis®** 1362 Lnion Ave
801y 726-9762

Elking n Minneapola®** 4103 E Lawka 5t
(B12) T21-168T

Elkins in Mashwille***, 2106-A 8th Ava 5
(E15) 297-5304

Elking in Mew Orleans®®* 2940 Canal
(504) B22-7510

Elkina in Oklahama City, 5620 N, Wastarn
{405} B48-5631

Elking in San Antomo®®, 5035 Man
(512} 223-1848

REI FIVE WEEK COURSE FOR FCC 18T
phone license, Six week course for Radio/TV
announcer. Call or write today, REI 81 N. Pine-
apple Ave, Sarssota, Flo 33577 [

WANTED TO BUY

AMERICAN RECORDS AND TAPES EX.
ported. Looking for related products to aell over-
send, Wamid Export, 160 West 46th Stresl, New
York, Mew York 10038, Telephone: {212} TR5-2585,
Telex 236541, chold

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yrs!
“THE COMEDIAN"
Orimnal Monthly Service =545 wr.!
2 wwues, S10=1 for S1EIH)
G CFUNMASTER™ Gag Fils, 845
“Annivemmary lsaue,” £30
“"How 1o Master the Ceremonies,” 15
Mo, C0 0=
"We Teach Standup Comedy"
ARemil to: BILLY GLASON
200 W. 54th 51,
New York, N.Y. 10019 tin

“FREE" CATALOM: . . . EYERYTHING FOR
the desjav! Custom 1LDs, Promos. Airchecks,
Wikd Tracks, Books, FCC Teats. Comedy, and

miare! Weite: Command. Hox 2634K-B. San
Franciscn 94126, tlr
DEEIAYS: NEW SURE-FIRE COMEDY!

PLAERE o lasgsifed sne-lne gaps, 310, Cutaleg fres!
Edmund Omin, 274964 West Hoberts, Fresno
Calif. 1706 ifn

JOCK SHORTS! TWICE-MOMTHLY COMN-
ternporary Comedyl Hottest service nnywhere!
Sumple B2, Details Free! Broadeost Libeary,
S8M-A Twineing, Dalles, Texas 75227, it

RECORD MFG. SERVICES

SUPPLIES & EQUIPMENT

8-TRACK TAPE
Boxes * Labels
Stock Designs

Custom Record Jackets

READY TO SHIP,

Call or write for prices and

details or custom designs.
Phone: (615) 254-5902

AMERICAN LABEL CORP.
# 5 No. 6th Street
Nashville, Tenn. 3?2'?1913

Hecornd Pressing Prices Monaurnd
o 12
Qiw, 45 HPM

a3t RPM
11 & 000 12500
f3H) [HERLH 265.00
|THH] FRERREH] ) (M)

Prices include masiering, label and plain
pleeyve. Order shipped within 1) dayvs if
accompanisd by certified check or money
arder, TERMS: 50 depostt, balones COD
only. Low cost casseits duplication, pec-
ared jockets, promotion and  distribution,
Worte for full information.

Onesdn Video-Audio Tape Casseite Corp
T60 Blanding 5., Utica, MY, 135
{315 TA5-61AT ]

MISCELLANEOUS

THUNDERBUNZE, CONTEMPOHARY OOM-
edy, makes vou fresh daily! Sample or 35 for At
month Thunderbunee, P. 0. Box 222, Belgrade,
Mont, 559714, nolB

FLABBERGASTER, BITS, ONE-LINERS.
5.0 Corry, Houte 1|, Bowman, Ga_ 30624, nolb

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from MNovember 1804 to
December 1870,

Microfilm copies of articlea from any of
these issues may be obtained from Billboird
Publications at a cost of £1.50 per page up
to 5 pages.

For prices on additionn]l copies and for
further information contact:

Bill Wardlow
General Services
Blllboard Publications
8000 Sunset Blvd.
Los Angeles, Cal 90068
213/273-7T040 tfn

BILLBOARD

Group Subscription
Discounts
Save W% on subscriptions to Billboard Tor
groups of 10 or mare. For rates and informs-
tiomn wWrite:
BOX 8019
c/o Blliboard, 1515 Broadwey
New York, MY, 10038 tfm

FOSTERS., BLACK LIGHTS., INCENSE,
bends, patches, - stickers and decsls. Send for
free catalog {404) BT6-4474, H & B Distnbutors,
851 Penchtree 50, N.E,, Atlanta, Georgis 30309,

ifn

SHALIMAR, 33 EAST 2TH STREET, EXOTIC
Indian culsine daily noon "til midnight, 388-1977,
W

DISTRIBUTORS WANTED

ESTABLISHED MANUFACTURERS
REPRESENTATIVES WANTED

lor the quality catalogue of budget
preracorded music. Excellent incen-
live for the right organization.

MEDIA 2
2718 Industrial Row
Troy, Michigan 48084
(313) 576-1828

LARGE VARIETY OF JEWELERY: RINGR
$6.00 per dox. ole. 1000 ather now {tems. Hoose of
Ripps, 252 D Lake Ave., Yonkers, M.Y. 10701, tfn

GOLDEN OLDIES

TRADING POST

JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records « Albums - Sheet music = Phonographs + Old
record traders. collectors, swappers, investors, changers, switchers,
buvers, sellers and all other traffickers— here i1s your TRADING
POST, a marketplace. right in the middle of the action: BILL-
BOARD MAGAZINE. Here's where the charts have been
measuring music populanty since the early 40's. BILLBOARD
GOLDEN OLDIES TRADING POST s open for business.

1} DIFFERENT JUKEBOX HITS: YOUR
choice of Rock, Country, Soul, MOR ar As-
sorted—37.00 ADS, 2249 Cottage Grove, Cleve-
land Helghts, Ohio 44118, SO

RECORDS-FREE 4 PAGE AUCTION CATA-
log of record rarities and oldies but goodies, Songs
& Hecords International, Box 868380, Burbank,
Ca. 91503 BOW

MISCELLANEOUS

MAKE THOUSANDS OF DOLLARS BUYING
and solling old phono records by mail order.
Free details: Aversa-Sweet Publications, Box
BEAH, Burbank, CA 91503, deZl

When Answering Ads . . .
Say You Saw It in Billboard
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BUSINESS OPPORTUNITIES

— TAPE PRODUCTION

and

DISTRIBUTION FACILITY
FT. LAUDERDALE, FLORIDA

Over 51,000,000 volume. Flexible
owner will consider lease, sale or
partner. No cash required. The

greatest place to live in the U.5.

write | T i
2199 N.W. 53rd S1.
Fi. Lauderdale, Fla. 33309
or call Miss Beldon
(305) 735-9100 no2d

FOR SALE
COMPLETE HISTORICAL
WAX MUSEUM

B7 figures, original molds and sets aic,
All raasonably reassambled in your location.
Box 6094, Billboard

1515 Broadway
New York, N.Y. 10038 nors

FOR SALE-RECORD, TAPE AND HEAD
Store, 100% Soul, in Camden, N.J. Retiring.
Terms. Immediate occupancy. (609) 962-9300 or
Box &8, Billboard, 1515 Broadway, New Yark,
NY 10038, fifie i)

PROFESSIONAL
SERVICES
IF YOUR RECORD ALBUM

has baan
OVERLOOKED

by
THE MAJORS
and you are willing to Invast in il
Wa can marked i,

PRM
6946 N. Californla

Chicago, Ill. 80845 nold

PUBLISHERS & WRITERS: NEED LEAD
sheets prepared? Send tape. One day service. Lead
shoet nnd tapes returned regstered mail, Rudy
Partin, 1927 North Hills Dr, 20, Ralegh, N.C.
27612, (919) THT-4536 '

HELP WANTED

ROYALTY MANAGER

FOR RECORD COMPANY
This i 8 growth siluation in the Mew York
metropalitan area for a hard-working, ag-
gressive individual with approximately five
years sxperience In record royalties and
copyrights. Send resume lo:

Box #669
Blllboard, 2180 Patierson 5i.
Clncinnatl, Ohio 45214 nold

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS

Wa iransport Records, Tapes, elc. from
U.5.A. Offering: Great sarings, low freight
rates—Mew American ers lor buyers
—Assemble varlous orders—Welcome you
when you arrive In N.Y.

Coniact

BERKLAY AIR SVCES, MARKETING

PO Box 665 JFK Airpaort
Jamaica, N.Y, 11430, U_E A tfn

Maggie's Farm Distributors
Nature's Scent - incense Ol and Cones
Mystical Musk Olls, atc.
Free catalog—Baest Service anywhara—
Retallers only
P.0. Box 844-220
Push St, Butler, Ala. 36504
For orders call: Collect
(205) 459-3448 Wi

WE MAKE 5MALL DEALERS BIG. OUT-
standing prices on albums, nccessories, car tape
plavers, radios, epeakers. Liste free. Act ion Sound,
880 Bomifant Street, Silver Spring, Marviand
B0, i

WHILE OTHEH FEOPLE ARE RAISING
their prices, we are lowenng ours, Majgor label
LP's are low as $1.00, Your choice. Write for
free lintings, Scorplo Music Distribuioms, 66512
Limekiln Pike, Philadelphia, Pa. 19138 Dealers
anly, tin

ATTENTION, RECORD OUTLETS WE
have the largest selection of 45 mpm oldes and
goodies and also major labe] LP lstings at pro-
malional prices. Send for free listings. All orders
welcome. Apex Hecords, Ine, 847 US. Highway
=], Rahway, N.J. 07065, tfn

SERVICES

FULL SERVICE RECORD PFRODUCTION
from your tapes (100 upl. LPasdfa SCULLY-
WESTREX PRECISION RECORD CUTTING.
Masters and demos—(sterso/mons). Trutone
Records for quality at down io earth prices.
Dept. B, 6411 Bergenwood Ave., North Bergen,
M., 07047, (201) BE8E-0332. BOw

Vox Jox__

® Continued from page 25

‘Kid News' in which grade-school
kids write, voice, and produce their
own news show. We have just begun
to really get into it, but it is shaping
up to be something that could be
gquite good. In addition to the above,
I also do weekends 6-midnight Sat-
urdays and noon-6 p.m. Sundays.
This is one of the most ‘together” sta-
tions I have ever heard or worked
for; everyone here seems to be work-
ing toward the same thing and Gene
Rump, the program director, is a su-
per person to work for. | honestly be-
lieve that, given the rnight opportu-
nity, he could become as well-
known and successful as Chuck
Blore. The jocks here have more
freedom to develop themselves than
any other station I've worked for.
The atmosphere here 1s one of crea-
tivity and friendliness. Almost like
KIIS-AM in Los Angeles, in some
respects better, because it’s minus
some of the egos that existed there,

* * *

Don (Johnny Rabbitt of KXOK-
AM, S5t Lous, and KRIZ-AM,
Phoenix, fame) Pietromonaco 15 a
man of many talents and I and my
wife got to see one of those talents on
display the other night. Don was di-
recting a play called “Everybody’s
Girl™ at the Show Place in the San
Fernando Valley, Los Angeles. Very
good job of i, too. The play featured
Mary Lansing, who founded the the-
atrical showplace in 1966 and who
used to play the aunt in the TV series
“The Andy Griffith Show™; Richard
Wieand and Carole Wyand. It was a
lot of fun and it reminded me that a
hell of a lot of radio personalities are
into the acting scene hither and yon

across the nation. Right Johnny Hol-

liday, Kris Eric Stevens. Who else?
* ok ok

Looking for work is Donny
Brooks, 618-BR 1-7549. Has consid-
erable experience. . . . Music director
Robert Williams reports in from
KZAP-FM 1n Sacramento, Calif.
The lineup there now has Eileen
Fields 6-10 a.m., production director
Dennis Mewhall 10-noon, Williams
noon-2 p.m., program director Fred
Gaines 2-6 p.m., Scott McConnell 6-
10 p.m., Gordo Styler until 2 a.m.,
and Ed Fong 2-6 am. ... WAKI-
AM, Box 409, McMinnville, Tenn.
37110, complains about having to
purchase 99.99 percent of all the
records it plays. Can any record la-
bel help them out? The lineup in-
cludes Tollve Wayne, Aaron Dur-
ham, Earl Dugan, Tom Miller, and
Bob Reed. Mike Edwards does week-
ends, with the exception of a Sunday
morning gospel music program
hosted by “the County Judge of
Warren County, H.T. (Zeke) Pel-
ham. The format of the station other-
wise is based on the Hot 100 Chart in
Billboard.

Charlie Van Dyke, KHI-AM, Los
Angeles, was doing a fine show this
morning, Wednesday (30), as |
drove along Sunsel. Has a voice like
a bulldog in a huge oaken barrel.
When you listen to the station’s pro-
gramming, however, it sounds simi-
lar to KIQQ-FM in Los Angeles.
There were rumors around that
KIQQ-FM was going 0 “go more
adult” in programming, but if there
were any changes | can't discern
them yet. All in all, both stations
seem 1o be doing a preity good job at
what they want to do in program-
ming—and this is neither criticism or
praise. | would like KIQQ-FM to
feature a longer playlist; the atten-
tion span on FM is still longer than
that of AM and | sure got tired of
hearing the same record over and
over again every time | tuned into
Robert W. Morgan, namely the Billy
Swann tune.

Radio-TV Programming

Top 40 Playlists

® Continued from page 23

man’s in Omaha rack the singles on
his playlist ... most instances “we
work hand in glove. They don't rack
everything and we don’t play every-
thing they rack. But they depend on
our list a lot and so we try to keep it
very accurate.” At KIOA-AM, the
top 10 records on the list of 30 gels
heavier rotation.

Some Top 40 stations continue to
roll along with great power in both
audience and in billings and feature
long playlists. This includes
WOKY-AM in Milwaukee, a Top
40 station that is doing extremely
well with a long playlist.

WABC-AM mn New York has
slowly, but surely, been decreasing
its list over the years and at one point
was playing only about 16 current
tunes, plus oldies.

Several stations are into the oldies
syndrome pretty heavily. For ex-
ample, WAXK-AM-FM in Duluth,
Minn., managed by Lew Latto, airs
about 50 percent oldies. The music is
actually programmed by Tac Ham-
mer of KQRS-FM in Minneapolis,
who comes up to the station each
weekend. Only one extra per hour is
featured in the format and “this is

where the new records might get
played,” says Latto.

Danny Williams at WKY-AM in-
sists that there’s too much good mu-
sic available today to restrict a play-
list. And he feels rather strongly that
the tight playlist has caused the de-
pletion of audiences at most Top 40
stations around the country.

“Look at the majors . . . depleted,
depleted, depleted, In the old days,
there were only a few good records;
now there are hundreds being
turned out each month.”

Williams, a veteran of program-
ming al the station for 15 years, says
that he’s trying to teach the air per-
sonalities to pull their own music
again ... something that most Top
40) personalities have forgotten how
to do. Records are mot repeated
within a six-to-eight hour span at the
station.

The reason for the longer playlist,
he says, is that “we found in check-
ing the stores that what we said was
No. | waswhat they'd tell us was No.
| ... and racks were only stocking
from our list

“It was ume to do something ...
and we're doing it

“But this is a great path-blazing
station ... we always have done
something new when it came time.”

United photo
JOHN JOHN—John Records Landecker, left, pops a humorous gquestion on
John Kay, lead singer of the group Steppenwolf, on Landecker's nighttime
WLS-AM show in Chicago. The group was performing at a local concert and
stopped by the station to record a segment for the station's ""Musicpeople”
show.

San Diego’s KPRI-FM

® Continued from page 24
out of the list, sometimes changing
the oldies list twice a week.

“We're heavily dayparted by what
demographic group 1 can draw lis-
teners from ... you may hear a song
in the morning aboult night and vice
versa. Anyway, there are a lot of un-
proven rules in radio that we don't
pay any attention . You know, too
many young radio people take ev-
erything for granted that they're
told, including whatI'msaying now.”

Most of young people who go into
radio today do so because they like
to listen to radio, says Harrison. To-
day, some radio people are just well-
located groupies.

To pet back to programming, he
says that certain records are slated
for certain hours, but the person-
alities usually get 1o pick from vari-
Ous categories.

“There’s enough room so the per-
sonalities can be creative and make a
contribution to their shows, but
enough guidelines to prevent them
from doing a bad show, including
myself.”

The personalities include Harn-
son 6-11 a.m., Billy Juggs 11 am.-4

www americanradiohistorv com

p.m., Jeff Gelb 4-9 p.m., Adrian
Boult 9 p.m.-2 am., and Jonathan
Lang 2-6 p.m. with Joe Chandler,
Archie Stack, and Ron Stark on
weekends.

Jack Lane 1s general manager of
the station and Boult 1s music direc-
tor, while Gelb doubles as oper-
alions manager.

“In addition to the music,” says
Harrison, “we devole an equal
amount of time (o research on the
feelings and attitudes of people in
the town and present these on the air
in the form of newscasts and radio
specials. 1 don't have public affairs
time on Sunday as a throwaway; we
have our own Radio Forum and we
put together programs that we can
broadcast in prime time if I think the
topic is as strong as the music we
might have played.”

Yes, the counterculture seems to
have faded ... or is changing. But
KPRI-FM, Harrison says, stll has
the image of being a public-oriented
station. He talks of merely trying lo
take the station back into the main-
stream of the audience potentual.
“KPRI-FM is now part of the estab-
lishment.”

|_In Action__

Talent

® Continued from page 22

BUDDY GUY-JUNIOR
WELLS BLUES BAND
JAMES MONTGOMERY
BAND
Botrom Line, New York

The Buddy Guy-lunior Wells Blues group
seems to get better and better with age. Its
over-all sound has stabilzed somewhere be-
tween hard-driving Chicago blees and a mel-
lowed-down version of r&b. The band performed
in three segments featuring the core group
doing a couple of warm-up numbers and then
calling Guy to the bandstand for a micely-bal-
anced set of his past hits and other blues stand-
ards. After he completed his segment of the
show, he called Wells and then they all rocked
behind Wells" strong vocals and harmonica
work

One of the major strengths of this band is the
diversity it possesses. On one hand it has one of
the greatest living blues guitarists and on the
other it has one of the blues' major vocalist and
harp players. Standout numbers in the course of
the set included Guy's “One Room Country
Shack” and Wells' “Messing With The Kid."
While it is between labels at the moment, it
would help a record company a great deal to
sign this duo and its extremely hard-working
band.

Opening the set Ocl. 13 was one of the na-
tion's hottest white blues and soul groups, The
James Montgomery Band. It has been highly
touted and its exciting stage act and strong ma-
terial will garner it audiences throughout the
country. One of the best tunes it played was the
rocking “I Can't Stop” and all of the material
was played with tremendous verve. JIM FISHEL

OSCAR PETERSON
Ronnie Scont's, London

While the incomparable Ray Brown remains
the definilive Oscar Peterson bassist, he could
scarcely have a more distinguished successor
than Denmark's Nils Nenning Oersted-Peder-
son, 8 musician of surpassing brilliance whaose
virtuosity 15 belied by a habitual expression of
sublime nonchalence.

With his return to a duo unit, Oscar Peterson
has come full circle for it was with Bert Brown
that he made his first recording for Victor in
Canada more than twenty years ago. There is
enough invention and musicianship in this
mighty duo to sustain a vast number of sets, but
from a purely personal point of view | found my-
self longing, in the middle of the second set
Mov. 9, for the addition of Ed Thigpen or Louis
Hayes on drums.

Having heard Oscar Peterson on countless
pccasions, | find it hard to find anything new
about his playing. Over-exposure for Oscar
means perhaps that | now tend to listen more
acutely to the lines of the bass player than to
the prodigious keyboard expertise of the pianist.
For even genius can sometimes be laken for
granted.

One final point: the sterner critics of Oscar
Peterson decline to accord a right of personal
chiches, while not witholding the same right of
pianists like Count Basie, Erroll Garmer, Earl
Hines, Art Tatum and others.

In any case, the repetitious bravura pas-
sages, rhapsodic cadenzas and well-womn riffs
can be totally foreign and forgotten when Oscar
gets into tempo, leans back, and stretches out
and swings.

There is no one today who swings as hard as
he does, with or without accompaniment.

MIKE HENNESSEY

GOOD EVENING,
Starring DUDLEY MOORE &
PETER COOK

Lunt-Fontaine Theatre, New York

This is one of the funniest and most clever
plays lo hil the cily in many years. These two
amusing Britons have written and solely perform
in one of the world's most caplivating series of
skelches.

Moare s an amazingly talented pianist who
has cut several very popular jazz albums in Eu-
rope and also s pixieish and impish in his hu-
mor delivery. Cook is the straighl man and ac-
tor-type of the two.

Al of the comedy selections from their Istand
Records album are included in the show caught
Oct. 15. It would be unfair lo pick one or two
routines as the funniest since all of them are
presented with different laughter in mind. This
show will be a hit all over again when it begins a
cross-country tour the first of the year.

JIM FISHEL
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rSOUNDS INTERCHANGE OPEN====

iths’ New Studio
- Ups Toronto’s Rep |

By MARTIN MELHUISH

TORONTO-The growth of
recording facilities in Canada con-
tinues at a healthy rate and the re-
cent opening of Sounds Interchange
in Toronto by Jeff and Donna Smith
reinforces this city's position as the
most active recording center in this
country.

The studio, designed by Tom Hid-
ley of Westlake Audio in Los Angles
utilizes a 24-track board; all Studer
machines from 24 to mono; and a
Neve console with 32-channel input
and 24-channel output. The whole
room is fitted for quad sound and
the control room and studio was
built by Hidley from a quad design.

Of note, there 15 a small room off
the main studio and control room
with a slate floor and mirrored walls
and ceilings designed to give vocal

Jon Vickers
Will Sing At
Toronto Gig

TORONTO—-Jon Vickers, the re-
nowned tenor from Prince Albert,
Saskatchewan, will appear with Bri-
git Nilsson and the Toronto Sym-
phony Orchestra conducted by Zu-
bin Mchta on Monday (18) in a
concert package that is being billed
as The Dream Concert.

The concert, which will consist of
two shows, will feature the perform-
ance of Act | of Wagner's “Die
Walkure.” Tickets for the shows are
scaled down from $25.

The artists have appeared to-
gether only three times in the past:
once in Buenos Aires: once in Or-
ange, France; and at the Metropoli-
tan Qpera, New York, where the ap-
plause could not be quelled for a full
hour and a half.

Al this particular performance of
“Die Walkure,” Vickers will be sing-
ing the role of Sigmund and Ms,
Nilsson will perform the part of Sig-
linde for the first ume in her career.
They will be supported by William
Wilderman as Hunding. Wilderman
has sung the role with each
former individually, but never to-
gether,

The full Toronto Symphony Or-
chestra will be conducted by Zubin
Mehta, the former conductor of the
Montreal Symphony and now con-
ductor of the Los Angeles Philhar-
monic.

Internauional Cultural
Ltd. is producing the event.

Events
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overdubs a natural reverb without
mechanical help. The delay time can
be controlled by closing or opening
the velvet drapes on one wall. The
room can also be used to fatten up
and embellish the sound of strings.

JefT and Donna Smith started out
as musicians about six years ago but
decided that with two children a vo-
cation in the music industry that was
a little more secure was in order and
the studio business was decided on.
Initially Sounds Interchange had its
humble beginnings in the basement
of the couple’s home,

Says Donna Smith: “We didn"t
take a salary for two years so that we
could put the money back into the
equipment. The initial investment
for the basement studio came from
the money we had made playing in
the group. Basically with the first
studio we got the leftover acts and
recording jobs that other people
couldn’t use. We had a large truck
from the last group that we were in
s0 we decided to do some remote
recording. We did the Stampeders at
the Forum of Ontario Place in To-
ronto with Mark Smith and Jeff en-
gineenng. Some of those tracks will
be utilized on the band’s live album
that is currently in the works.”

To get the main studio built, JefT
and Donna planned for six months
and came up with a fat resume and a
statement of their intentions and
went 1o the Toronto Dominion Bank
which ended up backing them in
their project along with a few other
undisclosed backers.

Resident engineers at Sounds In-
terchange are Mike Jones from
Decca Records in London, England,
and Jeff Smith, studio owner.

TORONTO

Promoter Gary Naseef and the Sa-
hara Hotel in Las Vegas have made
a commitment to have the Guess
Who play at the 5,000-scat Sahara
Space Center in the near future. The
signing was announced by Vernon
Daniel, vice president and general
manager of the Sahara and enter-
tainment coordinator Lenny Martin.
... Gino Yannelli, who is still climb-
ing the Billboard Hot 100 with the
single “People Gotta Move” and the
Billboard Top LP chart with his al-
bum “Powerful People”™ has been
picking up a number of dates in the
LS. recently including appearances
at the Back Door of San Diego Uni-
versity on Oct. 29 and the Salt Palace
in Salt Lake City on Nov. 4. ...
Patsy Gallant is the only Canadian
invited to participate in Yamaha's
World Popular Song Festival. Cur-
rently, Ms. Gallant is completing a
I 3-city tour of Quebec with her
revue “Patsy” which will move on to
Ouawa’s National Arts Center on
Dec. 21. Columbia Records' Japa-
nese affiliate has scheduled a round
of TV tapings and live concerts dur-
ing her Tokyo visit. Ms. Gallant's
next single release will be “Doctor's
Orders.” ... Bruce Anderson has
been appointed the head of Winni-
peg sales and promotion for London
Records of Canada Ltd. He replaces
Gary Chalmers who has been ap-
pointed Canadian label manager for
the same company. Chalmers is now
responsible for merchandising, mar-
keting, and promotion of all Cana-
dian product. . .. Daffodil Records’
artist Tem Cochrane has written the
score for a movie starring Xaviera
Hollander entitled “My Pleasure Is
My Business.” Cochrane was com-
missioned to write the score by
Franklin Boyd Music Inc. who
served as musical consultant for the
film.. .. London Records of Canada

‘Rock Me Gently’ Hot On
Ice; Kim Grabs Gold Disk

MONTREAL—-Andy Kim's
“Rock Me Gently” on Ice Records
distributed in Canada by London
Records of Canada Lid. has reached
gold status in this country as well as
already having achieved its million
seller status in the LS.

The single is still on the British
charts. Kim recently returned from
England where he appeared on the
rock show “Top of the Pops™ as part
of a European promotional tour
which included Germany and Hol-
land. The latest single “Fire Baby,
I'm On Fire” is currently climbing
the charts in North America.

A complete promotion package
has been developed by Ice Records
and London Records in Canada “to
give the album the launch it fully de-
serves.”

Says Ken Verdomi, London's
product exploitation manager based
in Montreal: “Careful integration is
the key to the package and it in-
cludes press kits to the media: radio
and television spots in key markets
plus a complete merchandising kit to
build dealer involvement. The mer-
chandising aids will feature posters
and displays, both window and in-
store. Dealers will get a further boost
thanks to an attractive dealer incen-
tive program that 1s fully supported
by the London sales force through-
out Canada.”

Kim who recently completed one
of his rare concert appearances in
Miami and then taped the Dinah

Shore TV show in Los Angeles, is
concerned with the lack of attention
that many Canadian performers
who have become international stars
receive in Canada.

Says Montreal-native Kim: “In
six years the industry in Canada has
taken a lot of strides but there have
been some areas of disappointment.
Canada 15 my home. It's where | was
bom and raised and o me, | am
Canada’s representative wherever |
go but I'm not represented in my
own country and it's kind of sad.”

Phillips Dates
Big In Montreal

MONTREAL—Shawn Phillips
appearing with his band Quater-
mass had an unprecedented five-
show advance sellout for his Oct.
25,26 and 27 concerts at Montreal's
Place des Arts. On Oct. 24 Phillips
had a sellout at the Municipal Con-
vention Center in Quebec City, also
for DK D Productions.

In contrast though, a recent ap-
pearance by Phillips at Toronto’s
Massey Hall was cancelled by
promoter Martin Onrot due to Jack
of interest by ticket buyers.

Though Toronto and Montreal
are only peographically 300 miles
apart, it 15 an example of how re-
gional the Canadian market actually
is.
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__From the Music Capitals of the World

Lid. has announced price increases
for the following labels distributed
by the company: Melbourne Series
SMLP is increased from the current
suppgested list price of $5.98 10 §7.29;
Rodeo Series SRLP 7000 and SRLP
27000 from $5.98 to $7.29. The BanfT
Series RBS5/5BS: Canadian Cav-
alcade Series CCLP; the Celtic
Senes CX/SCX, and the Caprice
Seriecs CLP/SCLP have been in-
creased from $2.98 to §3.98. Philco
Records Series FI 2000 has been in-
creased from $4.98 to $5.98 with
tape series FI 82000 on the same la-
bel raised from §5.98 to §7.98.
Suzanne Stevens' new single for
Capitol Records-EMI of Canada
Ltd. is “House Full of Women™ writ-
ten by Charles Fox and Norman
Gimbel. The song originally ap-
peared on Lori Lieberman's second
Capitol Record’s album “Becom-
ing.” ... Classical guitarist Liona
Boyd has been signed to the Bool
Master Concert Series label by Pres-
ident Jury Krytiuk and a&r Manager
Eleanor Sniderman. Ms. Boyd is the
second act to be signed to the label,
the first being the Canadian Brass.
The Brass’ second album recorded
live in Paris is now being prepared
for release. ... The Toronto-based
folk band, String Band will tape
Noel Harrison's folk music show
Take Time in Halifax in late Nov.
and arrangements are being made
for the band to make other appear-
ances in the Maritimes following the
taping. The band consisting of mem-
bers Marie-Lynn Hammond, Bob
Bossin, Ben Mink and Mark Lams
have currently lined up a full sched-
ule of Canadian university dates as
well as a week at the Chimney in To-
ronto starting Monday (18). The
band taped uts fifth appearance on
CBC TV's Weekday Show on Nov,
.. Ray Anthony appeared at the
Imperial Room of the Royal York
Hotel from Nov, 4 1o Mov. 9. .. . Ma-
neige will be in Toronto from Nov,
14-26 1o record an album of their
progressive jazz music at Manta
Sound with Lee de Carlo producing,
. . Copper Penny formerly on Much
Records and now signed to Capitol
Records-EMI of Canada Ltd. are in
the studio in Toronto with producer
Harry Hinde. ... Gentle Giant will
do a number of dates in Quebec in
Dec. including the Otlawa Civic
Center on Dec. 20; the Quebec Coli-
seum on Dec. 21; and L'Universite
de Montreal on Dec. 22 and 23, Ju-
lien Clerc will tour Quebec starting
Saturday (16) through Dec. 6. ...
Gilbert Becaud will do the same
from Saturday (16) to Dec. 21 mak-
ing a slight detour into Ontario to
play Toronto on Tuesday (19):
Hamilton, Wednesday (20) and
Thursday (21), and Ottawa from
Friday (29) to Dec. 1. ... Pianist
Alexis Weissenberg performed the
Chopin “Piano Concerto No. [”
with the Toronto Symphony Orches-
tra on Oct. 29 and 30. . .. Anne Mur-
ray will give three concerts at Ham-
ilton Place, Hamilton, Ont. from
Jan. 21-23.. .. Concept 376 is bning-
ing Chilliwack into Tornto for dates
from Monday (25) to Dec. 15. ...
Thundermug have just completed a
tour of the Maritimes. ... The
Stampeders will tour the Maritimes
in late Jan. and early Feb. ... Bear-
foot have just completed work on
their new single "Cable To Carel™ at
Manta Sound in Toronto. ...
Wednesday's next single for Ampex
is the Beatles' song “Eight Days a
Week.” . .. April Wine has signed to
the William Morris Agency for rep-
resentation in the U.S. The band
tapes their CBC special and Keith
Hampshire's Music Machine on
Nov. 23. ... The Downchild Blues

Band will do a Western Canadian
tour from Monday (25) to Dec. 16,

Columbia Records of Canada
Lid. held a press reception at the El
Mocambo on Oct. 29 to introduce
Myles and Lenny to local media
people. ... Radio station CJBK in
London presented the “Elton John
Story” on Nov. 2. CJBK listeners
were asked to write their names and
addresses on the back of the CIBK
chart and be eligible to win tickets to
the Elton John concert in Toronto
on Monday (18) and complete Elton
John record libraries. ... Danali
Records out of Edmonton and
headed by Doug Hutton is currently
in the process of finalizing distribu-
tion in Ontario through Canadian
Music Sales Corp. Ltd. Danali's new
British Columbia distributor is
Emerson Sales Lid. New single by
Marc Jordan entitled “Fine Line”
has just been released by the label.

.. MCA Canada’s first signing, Oc-
tavian are having greal success with
their current single. It has already
been hitbound on CKLW, Windsor
and charted on such stations as
CFGO, Ottawa and CHED, Ed-
monlomn.

Dave Charles formerly with
CHUM, Toronto, has been ap-
pointed program director of CHQT,
Edmonton, Alberta. . . . Debutsingle
by the Huggett Family “I'll Be
Gone” on Daffodil Records is pick-
ing up good reaction throughout the
Canadian west. . . . Island Records is
now handling all Monty Python
product in Canada. ... Amos Alter
has been appointed Canadian sales
manager for the Almada Corpora-
tion based in Montreal. Frank Tri-
marchi has been appointed sales
representative for the same com-
pany in Quebec. . . . A special show-
case was held on Oct. 21st at the Riv-
erboat Coffee House in Toronto to
introduce  guitarist/singer/song-
writer Jim Eaves to media people.

. New singles releases from Attic
Records include “Dance Gypsy
Dance™ by Fludd and “Lost In Colo-
rado™ with flip side “Kitty Star” by
Ron Nigrini. ... CJAD, Montreal
and Quality Records held a wine
and cheese party at Studio Tempo in
Montreal, to introduce the new Ca-
nadian Talent Library LP by Yves
Lapierre entitled “Evidence of
Yves” on Oct. 29. .., MacLean and
MacLean were cancelled at a Lon-
don Ontano club by an Ontario Lig-
uor Control Board official and the
London police morality squad and
apparently there is pressure being
put on a couple of licensed Toronto
clubs by the LCBO not to book the
comedy-duo in the future thereby
taking on censorship powers, Burton
Cummings of the Guess Who joined
the band onstage when they played
Conestoga College, Toronto on Oct.
18.. .. A cocktail party was held OcL.
31 by Sounds Interchange to an-
nounce the opening of their new stu-
dio at 506 Adelaide St E., Toronto.

MARTIN MELHUISH

Murray’s Capitol
Pact Ties With LP

TORONTO—-Anne Murray's re-
newal of her contract with Capitol
Records-EMI will be effective with
delivery of her new LP “Highly
Prized Possession™ released in Can-
ada and the U.S. on Nov. 14.

Al the tme of the announcement
of the signing, Arnold Gosewich,
president of Capitol Records-EMI
of Canada Ltd. said: "It (the sign-
ing) recognizes the international
level Anne has achieved as a Cana-
dian recording artist and we are
pleased her career growth will be
with our label.”
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The celebrated Bulgarian pianist
Alexis Weissenberg has been cho-
sen to record all five of Beethoven's
piano concertos with Herbert Von
Karajan and the Berlin Philhar-
monic for Angel-EMI. It will be the
first time that Europe's most fa-
mous conductor and orchestra
have ever recorded the world's
best-known series of concertos.

Weissenberg, one of the increas-
ingly selective list of artists Von
Karajan works with, expects that
the set will be available by Christ-
mas of 1975, The first of the series,
The Emperor Concerto ( #5) was
recently released in North America
on Angel 5-37062, and already it is
being treated by some critics as a
standard against which other “Em-
perors”’ must be matched. Con-
certo #4, recently recorded, and
previewed in Toronto last week, will
be followed by # 3 in January.

The plans were revealed by Weis-
senberg during a recent visit to
Canada, during which he gave two
performances of the Chopin Piano
Concerto #1 in E minor with the
Toronto Symphony.

The concerts, of course, were
complete sellouts. Star music critic
William Littler hailed Weissenberg
as one of "'today's keyboard titans”
and emphasized his ability to **scin-
tillate his way up and down the
ories’’. Said Globe and Mail critic
John Kraglund: ''It was his virtuos-
ity that was given play in the open-
ing movement . . . the slow move-
ment that most effectively revealed
his sensitivity to phrase and lyric
line, even to delicate tonal shading.
.. . I'he finale achieved comparable
clarity and expressiveness."'

With Weissenberg for the dura-
tion of his stay was his personal
manager and recording producer
Michel Glotz who also works with
Von Karajan in the same capacities.
Both men took unusual delight in
making promotional appearances
and doing interviews with some of
Canada's most influential classical
music people,

The interviews were superb. Eng-
lish is not, apparently, one of the
languages in which Weissenberg is
most at home, but his expressive-
ness and wit would shame most of
those who call the English tongue
their mother,

Furthermore his ability to talk to
anyone on his own intellectual /mu-
sical level, his supply of illustrative
anecdotes and his boundless
energy made his talks—whether for
radio, television or print—entertain-
ing and most stimulating. That feel-
INng was expressed by every inter-
viewer, without exception.

For example, one night he made
an appearance on “MNightmusic”, a
live free-form music and talk show
on Toronto's Educational Channel
19. His conversation with the host,
noted Canadian FM disc jockey
Rainer Schwartz, proved so inter-
esting it completely eliminated
other scheduled elements of the
show.

Weissenberg is eager to exploit
the visual media; one of his major
passions is to make classical music
exciting for people who are not con-
certgoers. And as a result, he has
videotaped concerts of all kinds for
television and made movies of his
music. {(Upcoming on NET: his per-
formance of the Rachmaninoff Sec-

ond Piano Concerto, which he has
also recorded with Von Karajan on
Angel 5-36905.) In the planning
stages is a feature film starring
Weissenberg of the life of Rach-
maninoff, to whom he bears an un-
canny resemblance. Anything to
get away from the cloistered rever-
ence accorded much of '‘serious”

9 BEETHOVEN CONGERTOS

of tonal color as with Von Karajan."

Surtees was in complete agree-
ment. "It was an incredible blend of
power and poetry,” he said. "'t
brought out things I'd never before
heard in the work—and it all
seemed so natural, that's the unbe-
lievable part. If other pianists and
conductors listen to it and say—

Capitol's Wilder Penfield Ill and Jim Macdonald with Alexis Weissenberg and

host Reiner Schwartz in the “Nightmusic™ studio.

music. ““No composer,”" he says,
“composes for any other reason
but his own pleasure.” And the
classics are simply music that has
given other people pleasure for a
long time.

That was the main point he made
on “‘Nightmusic''. He will be
pleased to learn that, although he
was the first major classical artist
ever to appear on the program,
viewer reaction was such that he
will certainly not be the last.

Another highlight of Weissen-
berg's wisit was a chance to preview
his recording of the Beethoven 4th
Piano Concerto with Von Karajan
and the Berlin Philharmonic. In-
deed when he played a tape of the
performance at the home of To-
ronto critic Bruce Surtees, it was
the first time he had heard the work
outside of the studio.

Paul Robinson, Music Director for
Toronto's fine arts station CJRT,
was there and he reported after-
wards: “In addition to the formi-
dable technique that everyone
knows about, Weissenberg brings
to this extraordinary performance
the dramatic feeling of a live con-
cert. And to me Weissenberg never
plays with such poetry and variety

that's the way I'm going to play it—
they just can't! There's a tension
and a soul to that rendition that

cannot be duplicated.”
The other unbelievable part is

that the whole concerto was almost
completed in one session. The only
correction made on the first and
otherwise final take was to change
the attack on one note of the ca-
denza of the first movement.

CLASSICAL NOTE

TORONTO—The evening of Wag-
ner at Massey Hall Nov. 18 is being
hailed here as “the concert of the
decade'”. For both Birgit Nilsson
and Canada's Jon Vickers it is a rare
Canadian appearance, and only the
second time they have shared a
MNorth American stage. For this
event, the Toronto Symphony will
be conducted by Zubin Mehta. ...
Mstislav Rostropovich will spend
most of February touring Canada,
giving ten cello recitals and concert
performances in six Canadian cities.
. . . When Andre Previn guest con-
ducts the Toronto Symphony three
times in February, French horn mas-
ter Barry Tuckwell will be featured
soloist.

SUZANNE STEVENS

“En Route', the album debut of
Suzanne Stevens, was launched
with a champagne flight September
9th. By the end of October it was al-
ready in the top 10 on the all-impor-
tant Radio Mutuel network.

COMME DEUX ENFANTS, the al-
bum's new single, was already #4
on the same network.

The six-city tour she had made in
October with French artist Daniel
Guichard provided her with good
houses and some astonishing re-
views. The critic for Montreal's La
Presse, commenting on her Place
Des Arts performance, stated that
Ginette Reno was the French Cana-
dian star of the 60's and that Su-
zanne Stevens will be the French
Canadian star of the 70's.

The tour was organized by Kebec-
Spec which also books most of

“STAR OF TH

France's big names in the province.
After observing the reaction she
got, the agency arranged to handle

ﬂ-"‘i' w
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all of Suzanne's bookings. Guy La-
traverse, who started and still runs
the company, predicted a solo Su-

(ADVERTISEMENT)
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Justin Paige Album
Glitter and Grit

There's a lot of the artist Justin
Paige in the new Capitol album
“Justin Paige''.

His unique combination of down-
to-earth sleaziness and other-
worldly freakiness has soaked into
him from the city life he has led and
the entertainment scene he has
worked all across North America.
The glitter and the grit are both
Justin Paige.

One cut from **Justin Paige™, for
example, is called ROUGH TRADE
(NEVER LAID); his comments
about it are revealing of both the
man and his music.

“I've worked a lot of sleazy bars,""
he says. "'I'd rather work a sleazy
bar than a class bar. The people are
more interesting. A hooker in a dive
is going to be a lot less inhibited
than a secretary propositioning in
some ritzy place, though when you
get them home there might not be
any difference. ROUGH TRADE is
about these people, the hookers
male and female, the junkies, the
dope dealers, the marine-drill-ser-
geant-type who looks like he's ready
to thump out everyone in the place
but is really just a little boy inside
like everybody else is.

“Those are the kind of people |'ve
always seen for the last six or seven
years, and the hustle's always the
same, in the Village and in Vegas,
the chick may be making more
money or the dope may be better
but it's the same hustle.

“| like singing about these
things, the things | know. | couldn't
sing about big business, or about
the country and the fresh air. Yeah,
I've been through Arizona and Colo-
rado and lived in a tent and all that,
but | haven't got the feel. And |
can't sing about God or Infinity. I'm
into singing about the environ-
ment, my environment. All my
songs are about people |I've seen or
met or come to know."’

(Joey Miller, who writes most of
Justin's material, Erew up with Jus-
tin in Montreal, and they have
shared a great many friends and ex-
periences in the years since.)

For instance:

“DRIVEN TO DRINK is about a
friend of Joey's and mine who's a

10°’s”

zanne Stevens show at the Place
Des Arts before the end of 1975.

Robert Charlebois was among
those who came backstage after-
wards to congratulate her.

Television appearances continue
to mount up this fall. Most of these,
naturally, are in French. At the be-
ginning of October, however, she
also taped a whole " Juliette" show
for the English-language CBC-TV
network, On it she sang MOTHER
OF US ALL and LEAYE ME ALONE
(RUBY RED DRESS) and talked
about her first English-language al-
bum.

English?

Yes indeed. The show will not be
aired until April 8th. There is no rea-
son to believe that the gods will stop
smiling on Suzanne between now
and then.

total nervous wreck. Both his par-
ents are alcoholics, but he went
them one better, he turned to drugs
instead. This tune is about how it
affected him.

“Me and drugs just don't make it.
|'ve done everything you don't have
to shoot—I'm no hero—but I've
seen too much. It doesn't seem
worth it anymore. In '66 and '67 ev-
erybody did acid, but who the hell
does acid in 19747 'It's psychedelic,
man, | see God, | see colors.' People
use it now for kicks—I| think the day
of discovering God is over.

“TEA ROOM TRAMP is about a
guy and his wite who are both cruis-
ing for other guys. It's kind of a
tragedy; neither one knows that the
other one is fooling around. He got
married to keep up appearances

and he'll have to pretend for his
whole life, Even if he were straight,
why get married if you're going to
cheat all the time? There's a lot of
despair in the song.

“SUGAR DADDY is good to dance
to. It's campy. It's about a hooker, a
typical New York hooker, but it
could be anywhere. Sugar Daddy's
a john, the guy who'll pick her up. If
you're a hooker you're really hoping
to be kept. Eventually you gotta
wear a little more make-up, it gets a
little harder to smile."

“KAYE Y, KUTIE is another camp
song. It's not dirty, but it wouldn't
take much to figure out what it's
about. Yeah, maybe it is dirty. It
would offend some people. But the
hell with them.

“YOU WIN SOME, YOU LOATHE
SOME. | used to get that reaction all
the time. You're singing in a bar
and you wonder, just what the hell
am | doing here? And for what? You
know, just put a mannequin up
here with a tape in his mouth and
people wouldn't know the differ-
ence. The futility sometimes!"

Actually, that kind of reaction al-
most never happens now, not since
Justin became the star of his own
original stage fantasy-show, not
since people really started to listen.
But he remembers the wounds.

“I'm vain," he admits. "'l like
being the life of the party, to have a
good time. That part of the stage
image is really me. So's the flash.
But you invite me to your house |
won't spit on the floor or tie up your
womernn.

“Sure, |'ve got a lot of faults, like
most people do, but | can live with
mine. One day you're going to be
70, and none of it will matter."

What will matter is the music.
“Justin Paige" is just the beginning
of Justin Paige.
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U.K. Plastic Group: Limiting Of
Gas Use Erases Peril Of Cancer

LONDON-Despite escalating
concern in America, vinylchloride,
used in the manufacture of PVC, the
raw material linked to cancer causes
there, the British Plastics Federation
has issued a statement to the effect
that the restrictions on the use of the
gas in this country are sufficient to
nullify its harmful effects.

Sixteen cases of this disease have
been documented in the U.S. and all
are connected to vinylchlonde. A
further 10 cases have been reported
in Europe, but none in the U.K.

The gas is used in the Goodrich
process, which requires it to be
pumped into large reactor vessels
where together with other sub-
stances polymerization takes place
and PVC is formed. Plastics workers
come into contact with the gas when
they clean out the reactors. This
takes about an hour and has 1o be
done after each batch of PVC has
been drained ofT.

The discovery of the link between
the gas and cancer resulted in the
U.S. in a lemporary emergency
standard of PVC factories of a per-
missible level of vinylchloride in the
air of 50 parts per million. However,
following more research a new
standard has now been issued of one
part per million during a working
day and five parts per million over

COMO GIG
FOR QUEEN

NEW YORK-U.S. singer Perry
Como appears in a Royal Command
Perfformance for the Internationl
Variety Clubs of Great Britain at the
London Palladium Monday (18).
The Queen Mother and the Royal
Family will be in attendance.

any period no longer than 15 min-
utes.

This is approaching unworkable
proportions. To put the scare in per-
spective there are only 19 worldwide
deaths reported out of the thousands
of workers employed to work with
vinylchloride. However, this is not
preventing unions and health au-
thorities in America from pressing
for even greater restrictions. Already
the scare has spread to Europe,
where Norway's biggest industrial
combine, Norsk Hydro, has decided
to stop making PVC because of the
danger.

A spokesman for the British Plas-
tics Federation said this week: “The
scare has arisen in America and we
have a much more sensible and real-
istic relationship with the govern-
ment. We are working to a recom-
mended 25 parts per million over an
eight-hour day and 50 parts per mil-
lion for short periods.”

In fact, there are only four plants
employing the process in this coun-
try, run by ICI and BP. As far as the
récord industry is concerned, the
plastic that arrives in powder or chip
form at the pressing plant contains a
concentration of about one part per
million vinylchloride.

The BPF makes it plain that it has
yel to be proved that anything but
very heavy concentrations are likely
to cause angiosarcoma and that the
government is very aware of the im-
portance of PVC to the economy of
the country,

It seems unlikely that the scare
will further effect the availability of
PVC to the record industry. Norsk
Hydro does not manufacture plastic
for the industry and as yet there are
no reports of plants that do take any
action which might make the plastic

more SCArce Of more expensive or
both.

Brazil Ministry Task Force
Set on Copyright Bolstering

RIO DE JANEIRO-The Bra-
zilian Ministry of Labor, which is
drawing up an all-inclusive code to
implement the mew copyright law,
has asked congressional leaders to
regulate the industry, recording
companies, artists, composers and
programming.

The Ministry has appointed a task
group to come up with suggestions
for carrying out the copyright law.
The suggestions were expected to in-
clude hours and pay for recording
artists, broadcasters and TV per-
formers. In addition, the group was
expected to present suggestions for
governing the professions of author,

Radio Monte Carlo Gets

Wider Listener Range

PARIS—In mid-October, Radio
Monte-Carlo started longwave
transmissions from a new station at
Roumoules in the south of France.
This move means that for the first
time the station can be heard almost
all over France, certainly by listeners
in Paris.

Flans to increase transmission
range were started following a move
by Radio Luxembourg in 1971 to in-
crease its power. Under an agree-
ment signed by Monte-Carlo and
France in 1942, the principality is

permitied Lo sel up transmission sia-
tions on French soil.

Since Monte-Carlo 1s a commer-
cial station of which 83.34 percent of
the shares are held by the French
Government through its own agency
SOFIRAD, there is no opposition
from the French.

As a disk-promotion radio station
Monte-Carlo has now taken on a
new dimension which will certainly
not be lost on the record companies
and which should eventually pro-
duce considerable benefits to the in-

dustry.

For Total Gapability in Gustom
Mastering, Plating, Pressing, Printing

TEL (05241) 83 31 92

composer, Interpreters, producers
and so on,

Congressmen have presented a
number of conflicting bills in the pe-
riod before elections, apparently in
the hope that some of the popularity
of artists, composers and their works
might rub off on them. Some bills
would fix proportions between [or-
eign and Brazilian music recorded
and programmed on TV and radio.
One impractical bill presented by an
opposition senator, would oblige
manufacturers to number copies of a
recording in consecutive order to
keep count.

Leaders of the Order of Musicians
of Brazil have met to support a bill to
make obligatory at least four live
musicians in discotheques and other
entertainment establishments using
recorded music. The president of the
Musicians’ Order, Sebastiao Mozart
de Araujo, has reported that 80,000
of the organization’s 160,000 mem-
bers are having trouble in getling
jobs because of the use of record-
Ings.

“A shrinking labor market threat-
ens all musicians,” he declared. He
believed that recording companies
have lost their faith in the sales
power of instrumental musicians.
“That's why the organization is go-
ing to pay for an LP of instrumental
music only,” he said.

GCompatible
Discrete

4-Channel

Records
CONTACT:
Sono

nopress,
Reinhard Mohn Ohg,
Carl-Bertelsmann-Strasse 161,
D-4830 Guetersioh 1,
West Germany.
Telax 933 832
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AMSTERDAM VISITOR—MCA Records artist Olivia Newton-John visits Hol-

land for a series of television and radio performances. Here, she's with EMI-
Bovema's head of promotion, Olaf Klijn.

LONDON

The first step in the formation of a
Music Industry Council was being
taken last week. Under the chair-
manship of MTA president Ray-
mond Fox, representatives of the
music industry, including retail and
manufacturing, gathered to discuss
the practicability of such an organi-
zation. As well as delegates from
record companies, the BPI and
MTA, the meeting was also attended
by officers of the Assn. of the Musi-
cal Instrument Industry and Piano-
makers’ Assn,

Larry Page who discovered the
Troggs back in the mid-1960's and
produced all their early hits for his
former label Page One Records has
re-signed the band to his Penny
Farthing label. Before the group left
foran Australian tour Page recorded
them and the likely first single re-
lease with Penny Farthing will be
“Push It Up To Me™ with Reg Pres-
ley singing lead. . .. The first single
commemorating Muhammad Ali's
recapturing of the world heavy-
weight boxing title is “Black Super-
man,” released by Pye Records and
performed by Brighton entertainer
Jimmy Wakelin and the Kinchasa
Band.

Peter Comish and lan Kimmett
have joined the staff of Island Mu-
sic-Cornish (formerly with Pye at
the Mitcham depot) as general man-
ager of administration; Kimmett as
part of the professional department
team working with professional
manager Martin Humphrey. ...
MNewcastle group Fogg has signed an
agency agreement with RAM which
also looks after Gary Glitter and The
Glitter Band. . . . Special promotion
for the next Roxy Music and Sparks’
albums has been lined up by Island
Records. Spearheading Island’s
marketing campaign for “Country
Life,” Roxy Music's fourth album,
will be posters based on the album
sleeve displayed on London Trans-
port buses and window displays
throughout the country. The album,
released Nov. 15, has already
amassed nearly $250,000 in advance
sales. Sparks' second album,
“Propaganda™ will be the subject of
six billboards in key locations in six
major cities in the UK.

Pickwick has taken commercial
radio promotion for the latest vol-
ume of the Hallmark “Top of the
Pops™ series. Ten 45-second spots
featuning extracts from the album
and a special jingle were broadcast
on Capital Radio at peak listening
times. It was the first time that Pick-
wick had given radio promotion to
any of the “Top of Pops”™ releases.
... 3RT, the Barnet based company
which has been experieneing consid-

From the Music Capitals
of the World

erable growth since the release of an
album by Mick Abrahams on how to
play guitar has signed cabaret band
Second City Sound. The first album
by the group, “Classics to Carpen-
ters,” is to be released in December.
... MCA has signed singer Maynard
Williams to contract through its pro-
duction deal with Tim Rice and An-
drew Lloyd Webber. MCA UK. la-
bel manager Peter Robinson said
that Williams would debut later this
months with a scasonal single,
“Christmas Dream,” a Webber song
featured in the film “Odessa File.”
Miki and Griff were named as best
British group at the Country Music
Awards dinner in London. ... Fol-
lowing the success of his RSO album
*46]1 Ocean Boulevard™ dates have
finally been released for Eric Clap-
ton'’s first concert appearance in
Britain since January 1973. He and
his band will play the Hammersmith
Odeon on Dec. 4 and 5. The dates
are promoted by Harvey Goldsmith
for John Smith Entertainments, in
conjunction with the Robert Stig-
wood Organization. PETER JONES

BELGRADE

The classical concert season here
opencd with a two-week Bemus fes-
tival, of 20 concerts, including one
ballet and three operas, and foreign
guests included the Czech Philhar-
monic Orchestra, conducted by Va-
clav Neumann, the Tchaikovsky
Chamber Orchestra from Moscow
and the J.F. Paillard Chamber Or-
chestra from Paris, plus the West
Berlin German Opera Company
and U.S, pianist Misha Dichter.

United Artists’ international oper-
ations manager Lee Mendell visited
Yugoslavia and had talks with local
record producing companies about
future licensing arrangements for
UA products, ., . 4 A definite slowing
down of Yugoslav pop record pro-
duction in recent months—no new
singles from many established artists
and it seems that pop song festivals,
which used to present new product,
are losing interest among the public
. .- an example has been the Zagreb
festival, previously a four-concert
event, this year just one show in the
Lisinki Hall, without main artists
like Arsen Dedic, the Korni group or
Indeksi—main prize was won by
Djordje Novkovie's “Reci Pomi-
renja” (Words OF Reconciliation),
sung by Dusko Lokin.

The national TV network is
presenting a series of monthly one-
hour shows of music of Yugoslavian
pop composers. Already featured
were Kornelije Komce, Djelo Jusic,
Boris Bizetic, Vojkan Borisavljevic
and Aleksandar Korac, and the next
will be dedicated to Djorde Novko-
vic, BORJAN KOSTIC
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International

Swarbriggs Are Irish
Choice at Eurovision

DUBLIN — Jimmy and Tommy
Swarbrigg, who are with the Times, a
showband based in Mullingar,
County Westmeath, will represent
Ireland in the 1975 Furovision sSong
Contest to be held in Stockholm on
March 212,

This is the third successive year in
the 11 years that Ireland has been
represented at the Eurovision Song
Contest that composers have been
invited to submit songs for specific
singers. The RTE is inviting com-
posers to submit new compositions
for “A Song For Sweden,” Ireland’s
national song contest o find a song
for Eurovision '75. The closing date
for entnes 15 Dec. 31.

“A Song For Sweden™ will be
presented on Feb, 9 and will be
broadcast live and for the first time
in color from RTE's studio one. Dur-
ing the program the Swarbriggs will
sing eight songs, one of them written
by themselves. At least two of the

songs will have Irish language lyrics.,
In addition to representing Ireland
in Stockholm, there will be a cash
prize of $600 for the winning song
and, il it has Insh language lyrics, a
further $600 will be awarded. Ten
juries each with 10 members and a
nonvoting chairman located in ten
centers around the country will vote
by radio-phone for the song they
think best suited to represent Ireland
in Stockholm, The results will be an-
nounced live on the air during the
program.

The contest 15 being organized
and produced for the | Ith successive
year by Tom McGrath.

The Swarbriggs have had over 50
songs published, among them their
recent No. | with the Times, “If Ma
Could See Me Now," “The Enter-
tainer,” “When I Look Around Me,”
“Looking Through the Eyes of a
Beautiful Girl,” “1t All Depends On
You,” and “Hitching to Miami.”

Organization Set in France
To Get Bigger Mart Slice

PARIS—In a bid to 1ake a larger
share of the French recording mar-

ket, Pelgrims de Bigard, chairman of

Sofrason and Areacem, and Jo Mil-
gram, formerly of Barclay and Dis-
codis, have set up the Ste Autonome
Internationale de Gestion Artis-
tique, known as SAIGA,

The organization is searching for
independent producers. Milgram
old Billboard: “we expect w0 be
carving into the market by the first
. part ol next year and be really big by

the end of 1975. When we find inde-
pendent producers with the right
goods, we step in and give all the
help we can.

*We are already moving. Many
publishers have the songs, and there
are artists ready to produce. But we
must have the real walent”

This stems from the fact that
many singers with a good first song
can sell up to 100,000 copies of a
record, then fade into oblivion after-
wards, [t has long been a mystery

why the public so often fails to buy a
follow-up to a hit.

Says Milgram: “Though the big
names are still pulling, there are
signs that the public is demanding
new, but good, talent. Years ago, the
singer sold the song. Then later on
the song sold the singer. Today the
public is very adult and mature mu-
sically regardless of age—and both
the song and the singer must meas-
ure up to those standards,

“We have high hopes of a French
group called The Visitors. I realize
that French groups lack the disci-
pline found in British and US
groups, but we consider they are
good.”

In Paris now there 15 a spending
spree. It could mean the public 1s on
a buying spree before the economic
axe falls. There is a bit of now-or-
never in the air, and SAIGA wants
to cut off a large slice. The organiza-
tion is as interested in foreign inde-
pendents as those of French origin,

Eire Training Course Held

BELFAST-The first training
course W be held in Northern Ire-
land by the Music Trades Assn,
proved so successful that local record
dealers are likely to establish a re-
gional branch of the Assoviation in
the province. Held at the Newtown-
abby headquarters of the N, Ireland
Distributive  Industry  Training
Board, a few miles outside Belfast,
and organized jointly by DITB train-
ing manager Bob Ayling and MTA
London traiming officer Margaret
Davis, the course included forums
and talks on stock selection and con-
trol, sales analysis, pilferage. shop-
lifting and other wopics.

Most important to the success of
the exercise. though, was the oppor-
tunity for the 20 retailers attending
to discuss specilic local problems
with marketing exccutives from
Solomon & Peres and Symphola, the
two distributors supporting  the
course. In Northern Ireland. retail-
ers deal not directly with record
companies but through distributors,
and in this situation of inter-
dependence there have been com-
plaints on one side that completion
rates are oo low, on the other that
dealers should order in greater
quantity.

Margaret Davis comments: “The
discussions were amicable, everyone
put his point of view, and the whole

course went extremely well, so much
s0 that a group of dealers is going
ahead with plans to set up a regional
branch there. We would like to run
another course in the future, and we
are also interested in doing some-
thing in Eire, though that would be a
question of having to be invited, and
has not yet pone beyond this inquiry
slage.”

International
Turntable

Peter Misson has been appointed
sales manager of Island Records. He
is replaced as field promotion rep for
East Anglia/Midlands by Brian Ste-
vens, formerly salesman for Island in
the southwest. Mike Lawrence joins
the company as southwest salesman,

John Sivyer, a feature journalist
for the Home Countics Newspaper
Group, 15 1o join Bronze as press of-
ficer.

Ivan Chandler leaves April Music,
where he has spent five years ending
as general manager, to take up a po-
sition as general manager ol the
Bron publishing companies, work-
ing from the new Chalk Farm prem-
ises, Chandler has worked as musi-
cal director for Kiki Dee and as
keyboard man for Dusty Springfield,
Lulu and Cat Stevens.

koo 1its Of the World.
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BRITAIN

(Courtesy: Music Week)
*Denotes bocal origin

SINGLES
This Last
Week Week
1 1 EVERYTHING | OWN—"HKen Boothe

{Trojan) Screen Gems/ Columbia
{Lioyd Chalmers)

GOMMA MAKE YOU A STAR—*David
Essex [CBS)—April/Rock On {JaH
Wayne)

KILLER QUEEN—*CQusan (EMI}—
Feldman/ Trident {Roy Thomas
Baker / Queen)

AlLL OF ME LOVES ALL OF YOU—
*Bay City Roliers {Bell}—Martin/
Coulter {B. Martin/P. Coulter)

FAR FAR AWAY—*Slade (Polydor)—
Barn (Chas Chandier)

DOWN ON THE BEACH TONIGHT -
Drifters (Bellj—Cookaway/
Macaulay [R. Gresnaway /B,
Davis)

(HEY THERE) LOMELY GIRL—Eddia
Haiman (ABC}—Chappell (Pater
De Angelis)

LET"S GET TOGETHER AGAIN—
*Glitter Band (Bell)—Ram (Mike
Leander]

(YOU'RE) HAVING MY BABY —Paul
Anka (United Artists)—MAM (Rick
Hall}

LET'S PUT IT ALL TOGETHER-—
Stylaties (Avca)—Avemb/C.
Shane (Hugo & Luigi)

I CAN'T LEAVE YOU ALONE—
George McCrae (Jayboy)
Southern (T.K. Prod.)

ALL | WANT 15 YOU—"Hoxy Music
(lstand)—E.G, Music (Roxy
Music/J. Punter)

| GET A KICK OUT OF YOU—*Gary
Shearston (Charisma}—Chappell
(Hugh Murphy)

HAPPY ANNIVERSARY —Slim
Whitman (United Artists)—MCPS
(Kelso Herston)

HEVER TURN YOUR BACK ON
MOTHER EARTH="Sparks
{lsland)—Island (Muff Winwood)

MINUETTO ALLEGRETTO-—
*Wombles ([CBS5)—Batt Songs
{Mike Batt)

PEPPER BOX—Peppars (Spark)—
Instant

SAD SWEET DREAMER —"Sweal
Sensation (Pyo)—MEM Music
(Tony Hatch/Des Parton)

DA DOO RON ROMN=Crystals
{Warner Spector)—=Carlin (Phil
Spector)

YOU'RE THE FIRST, THE LAST, MY
EVERYTHING—Barry White {(20th
Contury)—Schroeder (Barry
White)

GEE BABY—"Puotor Shelley
{Mapgnet)}—Magnet (Peter Shelley)

NO HONESTLY—="Lynsey De Paul
{let)—Standard (Lynsey De Paul)

HOT SHOT="Barry Blue (Bell)=ATY
Music (Barry Blue)

I'M LEAVING IT ALL UP TO YOU-—
Donny & Marie Osmond (MGM)=—
Venice (Mike Gurb)

| HOMESTLY LOVE YOU—Dlivia
Hewlon-John (EMI)—Rondor
{John Farrar)

FAREWELL—BRING IT ON HOME TO
ME—*Rod Stewart (Marcury)—
G.H. Music (Rod Stewart)

TOD GOOD TO BE FORGOTTEM—
Chi-Lites {Brunswick}—Intersong

' (Eugene Record)

COSTAFINE TOWMN—"*5plinter (Dark
Horse)}—'Oops' (Georgpe Harrison)

THEH CAME YOU —Dionne
Warwicke/Detroit Spinners
{Atlantic)—{Gamble/Huff/ T, Bell)

MAGIC—*Piclt (EMI—Robbins {Alan
Parsans)

YOU LITTLE TRUST MAKER=Tymes
(RCA}—April, Mazimus (BHly
Jackson]

JUMIOR'S FARM—*Paul McCariney /
Wings (Apple)=McCartney ATV
{Paul McCartney)

YVIVA ESPANA—Sylvia (Sonet)—
Sonet (Rune Cfwerman)

GET YOUR LOVE BACK—Thres
Degrees (Philadalphia)—Gamble
Huff ' Carlin (Richard Rome)

YOU HAVEN'T DOME NOTHIN'=
Stewie Wonder (Tamla Molown)—
Jobele London (Wander)

ROCK ME GENTLY —Andy Kim
[Capltolj=Intersong (Andy Kim}

THE WILD OME—"5un Quatro
(Rakj—Chinnichap 'Rak (Mike
Chapman/Nicky Chinn)

REGGAE TUNE—*Andy Fairweather
Low (ALM)—Rondor (Elliott
Mazer)

ANNIE'S SONG—John Denwer
[(RCA)—ATV (Millon Okun)

FAREWELL 15 A LOMELY S0UND—
Jimmy Ruffin (Tamla Molown)—
Jobete London (James Dean/
William Witherspoon)

SATURDAY GIG—"Mott The Hoople
(CBS)—Aprl/ Whiz Kid (Mott Tha
Hoople)

WHERE DD ALL THE GOOD TIMES
GO=Donny Dsmond (MGM)—
Carfin (Mike Curb)

TELL HIM=*(Bell}—Robert Mellin
{Mike Leander)

WHATEVER GETS YOU THRU" THE
HIGHT—*Jahn Lennon {Apple)—
Lennon /ATY [Lennon)
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45 —= GOODBYE NOTHING TO SAY—
* lavells/Nosmo King (Pye Disco
Demand)=Grenyoko (Mosmo
King)
46 — HOW LONG—"Ace (Anchor}—Anchor
{John Anthony)
47 33 SAMBA PA Tl—Sanlana (CBS)—
Chrysalis (Fred Catero/Santana)
48 31 LONG TALL GLASSES—"Leo Sayer
(Chrysalis)—Blanedell / Compass
(A. Faith/D. Courtney)
43 37 KUNG FU FIGHTING—Carl Douglas
(Pye)}=Sublddu/Chappell (Biddu)
50 — TURN IT DOWN—"Sweet (RAK)—
Chinnichap/RAK (Mike Chapman/
Nicky Chinn)
LPs
This  Last
Week Week
1 2 ROLLIN'—Bay City Rollers (Bell)
2 5 IT'S ONLY ROCK & ROLL—Rolling
Stones (Rolling Stones)
3 1 SMILER—Rod Stewart {(Mercury)
4 34 TUBULAR BELLS=Mike Oidfield
(Wirgin)
5 4 JUST A BOY=Leo Sayer (Chrysalis)
& 7 BAND OM THE RUM—Paul
McCartney (Apple)
7 12 DAVID ESSEX—{CBS)
8 & BACK HOME AGAIN—John Denver
(RCA)
9 19 CAN'T GET ENOUGH—Barry White
{20th Century)
10 13 THE SIMGLES 1969-73—Carpenters
[ARM)
11 B AMOTHER TIME ANOTHER PLACE—
Bryan Ferry (Island)
12 10 WALLS & BRIDGES—John Lennon
{Apple)
13 17 "M LEAVING IT ALL UP TO YOU—
Donny & Marie Osmond [MGM)
14 37 WAR CHILD—Jethro Tull {Chrysalis)
15 15 DARK SIDE OF THE MOON—Pink
Floyd (Harvest)
16 11 HERGEST RIDGE—Mike Qldiield
(Virgin)
17 14 MUD ROCK—Mud (Rak)
18 9 A STRAMGER IN MY OWN BACK
YARD—Gilbert O'Sullivan (MAM)
19 23 MOTOWM CHARTBUSTERS, VOL.
S—{Tamla Motown)
20 21 0ODDS & S0D5—Who (Track)
21 22 THE IMPOSSIBLE DREAM —Alex
Harvey Band (Vertigo)
22 25 SHEET MUSIC—10ce (UK)

23 — SEREMADE—=HNeil Diamond (CBS)

24 27 461 OCEAN BOULEVYARD—ErRc
Clapton (RS0)

25 1B BEST OF JOHN DENVER—(RCA)

26 i6 SANTAMA'S GREATEST HITS—{CBS)

27 44  LET'S PUT IT ALL TOGETHER=—
Stylistics {Avco)

28 2B HAMNG ONM IN THERE BABY—Jlahnny
Bristal (MGM)

25 24 SIMOM & GARFUNKEL'S GREATEST
HITS—{CBS)

30 47 S0L0 CONCERT—Billy Connally
(Transatlantic)

31 36 CARIBOU—Eton John (DJM)

32 26 THREE DEGREES={Phiadelphia)

33 3% BRIDGE OVER TROUBLED WATER—
Simon & Garfunkel

34 32 AND I LOVE YOU S0—Perry Coma
(RCA)

35 —  HEY!—GHtter Band (Ball)

36 — MEDDLE—Pink Floyd {(Harvast)

37 34 GOODBYE YELLOW BRICK ROAD-—
Elton John {DJM)

38 — THE BEATLES 1967-1970 (Apphe)

39 45 BEST OF BREAD=—({Elekira)

40 29 ROCK YOUR BABY—George McCrae
[Jayboy)

41 33  KIMOMNO MY HOUSE—Sparks
(lsland)

42 31 ABRAXAS—Santana (CBS)

43 = HIS 12 GREATEST HITS—Meil
Diamond (MCA)

44 — BAD COMPANY (lzland)

45 = QUEEM II (EMI}

46 = A TAPESTRY OF DREAMS=Charles
Ammavour (Barclay)

47 43 FULFILLINGMESS" FIRST FINALE—
Stevie Wonder (Tamla Motown)

48 35 REMEMBER YOU'RE A WOMBLE—
Waombles (CBS)

49 — DIAMNA & MARVIN—Diana Ross &
Marvin Gaye (Tamla Motown)

50 20 RAINBOW-—Pobters & Lee (Philips)

April, Diamond Deal

NEW YORK —April Music, UK.,
has concluded a sub-publishing deal
for the exclusive rights to all current
and future Neil Diamond’s songs in
the Republic of Ireland and the
U.K. The agreement encompasses
the Prophet Music, Inc. and Stone-
bridge Music catalogs.

Lowesti Prices For Records & Tapes = Order Via TELEX: 62632 UW

TOP ROCK and SOUL LP’s

A| Gresn—Explores Your Mind=Hi 32087

Dhio Players—Fire—Mercury 1013

Elton John=0Graatest Hits=MCA 2128

B.T. Express—Do t—5capler 5117

Barry White—Can't Get Enough—20th Century 444 s
Gladys Knkght & The Pips—| Feal A Song=Buddah 5612

Curtis Mayfield—Gol Te Find A Way—Curlom BBD4

Leve Unlimited Orchestra—'Whits Gold=20th Cantury 458

Gwan McCrae—=Cal 1603

Fatback Band—Keep On Steppin’—Event 6802

Millta Jackson—Caught Up—Spring 6703

Shawn Phillips—Furthermore—A&M 3662

Barbara Straisand-—Butterlly—Columbia PC 33005
Loggins & Maessina—Maother Lode—Columbia FC 33175
Santana=Borboletta—Columbia PG 33135

EACH
($6.98 List)

Call Or Wire Us For Quantity Prices.
Order Any Quantity From $1 Million Inventory.

AllLP's $2.99 and up ...c.coeereeieciiciinniianis i ($5.98 list)
Tapes, 8 Track & Cassette $3.99 ..................... .($6.98 list)

Largest Selection
of 45 RPM’s

65¢ each single copies

63¢

each
(Box Lots
25 per box)

LARGE USERS CALL OR CABLE FOR SPECIAL BOX PRICES
Shipped Same Day Air Express
Specialists in Rock, Soul, Gospel, Jazz, Pop, etc.

ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

WHOLESALE ONLY
All Payments Must Be U.5. Currency

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A, Call (212) 369-8600
TELEX 626832 UW
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NEIL SEDAKA—Sedaka's Back, Rocket 463 (MCA). Forget
precanceived notions about Neil Sedaka being a relic of the
early years of rock. The man was able to capture the Havor of
the musical times in the '50's and '60's and he's just as able
today. Working with 10 C.C. and some of Los Angeles premier
session people, Neil has put together a set of well done, good-
timey, fun music—a quality lacking all too often today. Lots of
possible singles here, lots of commercial potential should he
keep on the path he's on now, there's no reason why Sedaka
should not continue his stardom night through the "70's. Su-
perb production and arrangements here, and the Sedaka vo-
cals are as distinclively good as ever.

Best cuts: “Standing On The Inside,” "That’s When The
Music Takes Me," “Laughter In The Rain,” "Love Will Keep
Us Together,” “A Little Lovin",” “Qur Last Song Together.”

Dealers: Sedaka is enjoying a monster single with “Laugh-
ter In The Rain" and the LP is just as good.

KING CRIMSON—Red, Atlantic 5D 18110, The group has
disbanded now, but this LP is a fitting way for them {o exit—
with the complicated, highly technical yet interesting music
they have become known for over the years. Some interesting
vocals, but the real highlight of King Crimson has always been
the fine guitar and mellotron work of Robert Fripp and the
use of classically oriented instruments in a rock context.
Again, Crimson has increasingly been able to appeal to a com-
mercial as well as esoteric audience. With their last LP, they
are playing the music they have become known for and are
still reaching the masses. Pretty much for FM stations only.

Best cuts; “Red.” “Fallen Angel,” “Starless.”

Dealers: Crimson have an extremely loyal body of fans,
Display heavily.

WISHBONE ASH—There's The Rub, MCA 464, British quar-
tet comes back with a strong rock set spotlighted by hight
vocal harmonics and skilled but not overbearing instrumental
work. Wishbone are 2 work band that turns out LPs and tours
relatively frequently, and the practice is obviously paying off.
As well as their recognized rock talents, there are some inter-
esting folk overtones here and some excellent combinations
of strong rock backup with more traditional vocals, Best bets
for airplay here are the FM stations, though a single hit is
certainly possible, Wishbone s right in the vein of today's
commencal music, and they've been doing it lor years.

Best cuts: "Silver Shoes,” “Don't Come Back,™ “Lady
Jay," "F-U-B-B."

Dealers: Band has steady following and all other LPs have
sold well.

JACK BRUCE—=Dut Of The Storm, RS0 S0 4805 {Atlantic).
With his first solo effort since he left West, Bruce & Lang,
Bruce arrives at a sound somewhere between the rock/blues
mix of his Cream and WBE&L days and the more poehic sounds
of previous solo LPs. The vocals are as strong and bluesy as
ever, the songs from Bruce and old wnling partner Pete
Brown will satisfy his fans from the Cream days as well as the
ones who enjoyed his more estoteric, jazzy matenal and
Bruce again reaffirms his position as one of pop's premer
bass players. Strong possibilities here for a single, but the
real potential 15 in the FM markel that Bruce has always
reached so widely no matter who he's been with. A man who
never stops progressing.

Best cuts: “Golden Days,”
Down,” "One.”

. Dealers: Remind your consumers who Bruce 15 with dis-
play material.

“Keep On Wondering,” “Keep It

WALLY—Atantic SD 18115. New group with odd combina-
tion of smooth lead vocals and backups, electric guitars, mel-
lotrons, electric violins, mandolins and more traditional rock
instruments that work wonderfully. It s extremely easy to
make this kind of set boring, but the six man group, with top
production from Bob Harris and Rick Wakeman, manages to
keep the set vital and interesting throughout. Bits of Fairport
Convention, CSNEY, lots of country flavor and all the ingredi-
ents lor commercial as well as artishc success. Watch this
“and very closely.

Best cuts: "The Martyr,” I Just Wanna Be A Cowboy,”
“What To Do," “To The Urban Man."

Dealers: In store play will draw lots of inquiries.

JONATHAN EDWARDS—Lucky Day, Atco SD 36-104 (Atlan-
tic). Live set from Edwards is the most vital and commercial
thing he's come up with in several years. With his last several
LPs sounding somewhal stale, perhaps an audience is what
the artist needs to really move him into action. Anyway, most
of this set has the energy that made “Sunshine (Go Away To-
day)” such a big hit 2 major hit a few years back and it is just
his energy that could give him another solid smash. The
singer also shows himself more skilled at country, blues and
swing than thought before, A Iittle something for everyone,

Best cuts: “Give Us A Song," “Today | Started Loving You
Again,” “Sunshine (Go Away Today),” “Lucky Day,” "That's
What Qur Love Is.”

Dealers: Edwards has a “name,” so display heavily.

Number of LPs reviewed ths week 03 Lost week

ELTON JOHN—Greatest Hits, MCA 2128. One of the truly universal superstars, a8 man able to appeal to everyone
from the youngest AM listener to the MOR adult crowd to more “serious” rock fans comes up with his first greatest hits
package and a remarkable set it is. With each of the ten cuts truly a major hit, this grouping makes one realize just how
impressive a track record this man has amassed over the past several years and just how good he has consistently been
over his eight LP career. From the most frenetic rockers to superb ballads, from material filled with humer to far more
serous things, John's amazing ability to capture each type of audience every time out is captured here perfectly. The
ideal LP is supposed to be one full of potential hit singles. This one is full of proven hit singles. Coming from one of the

real members of rock royalty, who could ask for more?

Best cuts: All, of course, but highlights include "“Your Song,”
“Bennie And The lets,”

Alright For Fighting," “Rocket Man,"

“Goodbye Yellow Brick Road,"”
"Crocodile Rock."”

“aaturday Night's

Dealers: With Christmas coming up fast, this could be a major seasonal seller.

GREGG ALLMAN—The Gregg Aliman Tour, Capricom
(Wamer Bros.). Gregg Allman surprised a lot of people
earlier this year with a successful solo LP and a single hit
atter stepping out temporarily from the Allman Brothers,
and this double set documentary of several conceris re-
sulling from thal success proves the initial LP was no
fluke. A fine keyboard man, Gregg is also a highly compe-
tent vocalist who can kandle the Southern rock genre his
band is known for, more standard blues numbers and
gospel oriented matenal. To add lo the “live™ feeling,
Cowboy also get to sing a few tunes here, and 14 piece
backing group of musicians and singers and his use of a
24 piece orhcestra is tastefully hand-led rather than fall-
ing into the potential danger of overshadowing him. It's
hard to imagine anyone in the music business who has
not heard of Gregg or his parent group, and this is simply
more of that fine sound. It's also proof Gregg is a capable
solo. Watch for strong FM airplay.

Bast cuts: "Don't Mess Up A Good Thing,” "Stand
Back,” "Turn On Your Love Light,” “Will The Circle Be
Unbroken,” "Double Cross,” “Are You Lonely For Me.”

Dealers: Use superb cover shot for display.
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THE MOODY BLUES-This Is, Threshold 2 THS 12713 (London). Superb double set of some of the best of this
amazing supergroup who enjoyed bul a few “hit" records yel became one of the biggest disk sellers and concert draws in
history, Reportedly the band has broken up, and if this is true the set becomes all the more important. As the first major
band to make the mellotron on integral part of its sound and as one of the first to employ intricate vocal harmonies and a
number of lead singers, the Moodies set several styles that have been copied by a number of others. This set, which
amounts to a virtual history of the group following their “comeback” in 1968 is a must for collectors and new fans alike
who want a2 more complete introduction to the group than what's been on the radio, Contents lets one know just how

LE3 'J:

much good music the Moodies did make together.

Best cuts: “Question,” "Never Comes The Day,” "Ride My See Saw,” "Tuesday Afternoon,” "I'm Just A Singer,”

“Nights In White Satin.”

Dealers: You know the Moodies sales record. Just display this one.

LOVE WITH ARTHUR LEE—Reel To Real, RS0 50 4304 (At-
lantic). Nearly a decade ago, Arthur Lee was founding mem-
ber of one of the finest groups of its day, Love. Since then,
the band has broken up and reformed more times than can
be counted, but never before now on a very successful basis.
Now, however, Lee returns with a quality, commercial album
quite soul oriented in content, Lots of horns, arranged taste-
fully and some well done, vocals from Lee. With a strong rep-
utation already in pop, Lee could make it big in soul as well
with this truly fine effort.

Best cuts: “Time Is Like A River," "Singing Cowboy,”" "Be
Thankiul For What You Got,” “Everybody's Gotta Live.”

Dealers: Lee 15 a real pop legend.

@7
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AL GREEN—Explores Your Mind, Hi SHL 32087 (London).
Al Green possesses one of the most remarkable singing styles
n music loday, able to switch without seeming effort from
straight rock to hard soul to gospel like material. With this,
perhaps his most well rounded effort to date, he uses his
unique style (the closest to Otis Redding in this particular
genre anyone has been able to get) to flirt from style to style
and provide a bit of something for every market. For fans of

WWWwW americanradiohistorv com

his tamiliar material, there's lols of that. For others, there are
plenty of changes. OF all the singers in sould today, Al per-
haps comes closest to being a true stylist. Usual superb pro-
duction from Willie Mitchell and great horn backup. Should
be a soul and pop smash.

Best cuts: “Sha-La-La (Makes Me Happy),” “Take Me To
The River,” “God Blessed Our Love,” “I'm Hooked On You,”
“Stay With Me Forever.”

Dealers: “Sha-La-La" is a huge hit for Green, and he's
been overdue for an LP.

OHID PLAYERS—Fire, Mercury SRM 1-1013 (Phonogram).
The seven singer/writer/musicians who are probably the
funkiest of the “funky"’ soul conglomerates put together a re-
markably versatile LP, featuring not only their patented,
frenetic dance numbers but some ballads and some jazz ori-
ented material. With their mix of alternating lead vocals,
backup vocals that act almost as leads and excellent instru-
mentation the Ohio Players have developed into one of the
premier bands of their type. Lots of possibilities here for pop
airplay as well as soul and if they should cross more, they'l
be doing it the best way—by making the best possible soul
music rather than trying for pop.

Best cuts: "Fire,”" "Together,"
"Smoke," “What The Hell."

Dealers: Band's usual exotic, errotic cover should catch
any Consumer’s eye.

BT. EXPRESS—Do It Til You're Satisfied, Scepter SPS
5117. Vocal/instrumental conglomerate that became top
disco act through their title cul single comes up with an
eqully infectious LP marked by the same skillfully done,
tasteful mix of more traditional soul and current disco sound.
Big string arrangements on some of the cuts make LP even
more a showcase for the group’s overall talents, and they ap-
pear to be developing one of the few truly distinctive sounds
to be emerging in the soul market today.

Best cuts: “Do It Til You're Satisfied,” “That's What |
Want For You Baby,” “Express,” "If It Don't Turn You On
(You Oughta’ Leave It Alone)."

Dealers: In store play will instantly let consumers know
this top new group has an LP.

BROTHER TO BROTHER—In The Botthe, Turbo TU-7013 (Al
Platinum), Group s coming off majar hit with title cut and
this well done set of songs about growing up and living in the
ghetto has strong, vivid lyrics and good lead and harmony
singing topics range from narcotics to alcohol to the pushing
around of the ghetto dweller. Best is the fact that the mate-
rial, which is potentially sensationalistic, is tastefully han-
dled. Songs are good for dancing but also for listening. Watch
for & bright future for this group.

Best cuts: “In The Bottle,” "I Wish It Would Rain,
“Junkie,” "Hey, What's That You Say," “Treaspassing.”

Dealers: Capitalize on the fact the group is enjoying a ma-
jor hit,

FREDDIE KING—Burglar, RS0 350 4803 (Atlantic).
Matchup between veteran blues guitar great King and vet-
eran British hitmaker Mike Vernon (provides King with one of
his finer LPs. Working with a number of top British musicians,
King sings in his usual gruff vocals bet continues to let his
fluid and tasteful guitar do most of his talking. The musicians
are there without taking the spotlight and several tunes here
are as close to being commercial as King has ever come. After
several years without a record, this always solid seller and the
idol of many young guitarists is back solidly.

Best cuts: "My Credit Didn't Go Through,” "Only Getting
Second Best,” “Pack It Up," "Come On (Let The Good Times
Roll)."

Dealers: King has fans in blues, soul and pop.

THE INDEPENDENTS—Discs Of Gold, Wand WDS 699,
Group has had some big songs and all of them are included
here, Production by Chuck Jackson is heavy-handed bul not
to the point of over-production, and the group is at home with
disco tunes as well as some softer ballads. Touring with Mar-
vin Gaye shouldn't hurt this record, either.

Best cats: "Leaving Me,” “The First Time We Met,” “Just

“I Want To Be Free,”

As Long As You Need Me," “Let This Be A Lesson To You,"
‘Arise And Shine."
Dealers: In-store play should help.

THE LOVE UNLIMITED ORCH.—=White Gold, 20th Century
Fox T-458. The magic of Barry White continues here, this
time, though, with a stronger horn & rhythm section. There
are 5 strong cuts, “Satin Soul,” "Always Thinking Of You,”
“Spanish Lei,” "You Make Me Feel Like This,” “Only You Can
Make Me Blue.” To say which is the strongest is a matter of
opinion. Each DJ will have his own favorite. This is one of
White's best albums {if not the best) and will be one of the
most played albums on the club scene. It's a "getting your
money's worth” album, for sure.
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.~ Loretta Lynn is the First Lady of country music wherever she appears. Over
the years she’s endeared herself to millions of fans with her warm, honest
style and genuine feeling for her audience. Every time she steps on stage
she wants to give them a show they’ll remember. And to be certain that’s
what her fans get, Loreita uses Shure microphones and the Vocal Master
Sound System. She knows that she can depend on Shure quality to stand up
show after show with a sound that’s clear and natural, filling every corner of
the room. In Music City and around the world, Shure is the sound of the

professionals.

Shure Brothers Inc. ' ®
222 Hartrey Ave., Evanston, lll. 60204 i!  — A o LS — 8 —
In Canada: A. C. Simmonds & Sons Limited ‘

Manufacturers of high fidelity components, microphones, sound systems and related circuitry.
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this week 102 Lo

71\ Pop/ )

RINGO STARR—Only You (3:16); producer: Richard Perry,
writers: Buck Ram-Ande Rand; publisher; TRO-Hollis, BMI.
Apple 1876 (Capitol). Already nding high on the charts,
Ringo's remake of the Platters’ giant hit from nearly 15 years
ago, with his distinctive vocals and odd but catchy arrange-
ment, could well be the biggest thing he's come up with since
“Photograph.” Watch flip closely as well. Flip: “Call Me"
(4:05) producer: same; writer: Richard Starkey, publisher:
Richoroony Lid., BMI,

THE FIRST CLASS—Dreams Are Ten A Penny (2:38); pro-
ducer: John Carter; writers: ). Carter-G. Shakespeare; pub-
lisher: Gannet Music Ltd. (PRS), ASCAP. UK 5M-49028 (Lon-
don). Group that scored so heavily with "Beach Baby" comes
up with an even more commercial entry, spotlighted by a
chorus that is as natural a hook as anything over the past
several years. Much less surfer oriented than last single, but
should appeal to @ wider audience. Fine harmony singing
throughout.

THE GUESS WHO-Dancin' Fool (3:13); producer: Jack
Richardson: writers: B, Cummings-0D. Troiano; publishers:
Cummings:Troiano/ Cirrus/ Septima,  BMI. RCA  JA-10075.
Coming off the monster “Clap For The Wolfman™ hit, the
group uses their more familiar smooth rock style rather than
the gimmicky approach of the last disk, Burlon Cummings
certainly has one of rock’s finer vocals, and his singing with
the band's superb backup makes this look like another
smash. Flip: “Seems Like | Can't Live With You, But | Can't
Live Without You" (3:22). Info same in all categories.

LITTLE FEAT-0h Atlanta (3:27); producer. Lowell George;
writer: Bill Fayne, publisher: Naked Snake, ASCAP. Warner
Bros. 8054. The band many feel is one of the finest in the
land comes up with their most commercial entry yet, right in
the “Southern rock” wein that has been so soccessful for
bands such as Lynyard Skynyrd and Wet Willie of late. Good-
time cut could be their first major AM hit.

DONNY & MARIE OSMOND—Morning Side Of The Moun-
tain (2:55); producer: Mike Curb; writers: Manning-Stock;
publisher: Warner Bros. Music, ASCAP. MGM 14765. Brother
and sister leam come up with another fine ballad in the ro.
mantic style of the "30's, with which they have scored so well
before. Singing seems to improve with each release, and this
5 much less in the “teenybopper” vein than some earlier
cuts.

DAVID ESSEX—Gonna Make You A Star (2:57); producer:
Jeff Wayne; writer; David Essex; publishers: Apnl/Rock On
Music, ASCAP. Columbia 3-10039. Extremely catchy cut from
British rocker who is riding the top of the English charts with
this one. More of a big band style than he's used previously,
and double tracked vocals give a more powerful over-all
sound, With his “That'll Be The Daty Movie"” now opening
around the country, this should be his best shot since "Rock
On.”

recommended

LYNYRD SKYNYRD—Free Bird (4:41); producer: Al Kooper,;
writers: Allen Collins-Ron Van Zandt; publishers: Duchess/
Hustlers, BMI. MCA 40228,

STEPPENWOLF—Get Into The Wind (3:00); producer: Step-
penwoll; writers: B. Cochran-C. Van Beek; publisher: Cochin'
Rockin®, ASCAP. Mums 258 6034 (Columbia).

THE RUBETTES—Tonight (3:42); producer: Wayne Bickerton,
writers: Bickerton-Waddington; publishers: Pamscene/ATV.
BMI. Polydor 15092,

DAVID BOWIE—-Changes (2:32); producer: Ken Scott; writer;
David Bowie; publisher: Tantric, BMI. RCA 74-0605.

SUZI QUATRO—Keep A Knockin' (3:12); producers: Mike
Chapman and Micky Chinn; writer. Penniman; publishers:
Venice/Duchess, BMI. Bell 45615

DEEP PURPLE-You Can't Do It Right (With The One You
Love) (3:24); producers: Deep Purple & Martin Birch;
writers: Blackmaore-Cloverdale-Hughes; publisher: Purple Mu-
sic, BMI. Warner Bros. 8049,

lo

st week 719

TOWER OF POWER—Only Sa Much Oil In The Ground (2:53);
producers: Emilio Castillo & Tower Of Power; writers: 5.
Kuphka-E. Castillo; publisher; Kuptillo, ASCAP. Warner Bros.
8055.

MARTHA REEVES—My Man (You Changed My Tune) (3:18);
producer: Richard Perry; writers: Vini Poncia-Cynthia Webb;
publishers; Cinamon  Girl/Braintree, ASCAP/BMI. MCA
40329.

TERRY JACKS—Rock 'N° Roll (3:39); producer: Terry Jacks;
writer: K. Johnson; publisher: Tree, Bli'll_. Bell 45,606.

LANI HALL—How Can | Tell You (2:56); producer. Herb Al-
pert; writer: Cat Stevens; publisher: Irving Music, BMI. A&M
1633.

SUGARLOAF/JERRY CORBETTA—Don't Call Us, We'll Call You
(3:20); producer: Frank Slay; writers: Jemy Corbetta-lohn
Carter; publishers: Clandge/Corbetta, ASCAP. Clandge 402

% NSNalE7S
MARGD THUNDER—-Expressway To Your Heart (3:09); pro-
ducers: Dennis Lambert & Brian Potter; writers: K. Gamble-L.
Huff; pubhshers; Double Diamond/Downstairs, BMI. Haven
7008 (Capitol). Revival of the old Soul Survivors hit 5 the
most powerful thing this big voiced teenager has yet come up
with. Certain to leap onto the soul listings almost immedi-

ately, a pood bet for disco play and pood chance at crossover,
Vital and exciting.

BARBARA MASON—From His Woman To You (3:30); pro
ducers: B. Crutcher, L. Snell, J. Smith; writers: B. Crutcher-L.
Snell; publisher: East Memphis, EMI. Buddah 441. Answer to
the current "Woman To Woman"™ soul and pop smash should
prove just as much a smash. Ms. Mason has one of the finest
voices in soul, and this disk, with the spoken introduction
that moves into some exceptionally powerful singing could
provide her with her biggest hits,

FARST CHOICE—Guilty (3:29); producers: Stan Watson &
Morman Harris: writers: R. Roker-G. Shury; publisher: ATV
Music, BMI. Philly Groove 202 (Bell). Smooth instrumental
introduction and excellent female lead vocals highlight this
disco oriented cut that could quite easily cross into pop. Title
used as good hook throughout.

GENE REDDING—(We've Got) More Than H Takes (3:24);
producers: Dennis Lambert & Brian Potier; writers: D. Lam-
berl-B. Potter; publisher: ABC/Dunhill/Soldier, BMI. Haven
7007 (Capitol). Third straght top notch release from one of
the brighter new faces on the soul scene. Mid tempo cut suits
his strong voice perfectly and could provide him with another
crossover hit,

JACKSON SISTERS—Boy, You're Dynamite (3:07); pro-
ducer: Johnny Bristol; writers: Johnny Bristol-Henry Snead-
Kenny Hawkins; publisher: Bushka, ASCAP. Mums Z58 6033
(Columbia), Uptempo cut stands excellent chance in the
disco market with highlights coming from the girls trading off
lead vocals and moving through a sef of intricate harmonies.

THE FINISHING TOUCH—-Second best (Is Never Enough)
(2:44): producers: Stan Watson & Win Wilford; writers: Herby
Harmns-Andre Saunders; publishers: Silk/Herby Harris, BMIL.
Philly Groove 201 (Bell). Sophisticated soul type cut features
strong lead vocals, good backup voices serving as butfer for
lead and title used as good hook in various spots. Geod danc-
g recard as well.

recommended

LABELLE—Lady Marmalade (3:14); producer: Allen
Toussaint; writers: B. Crewe-K. Nolan; publishers: Stone Dia-
mand/Tanny Boy/Kenny Nolan, BMI/ASCAP. Epic B-50048.
(CBS).

LAMONT DOZIER—-Let Me Start Tonite (3:38); producer
McKinley Jackson; writer: Lamont Dozier, publisher. Dozier,
BMI. ABC 12044.

THE ELIMINATORS—Give It Up (2:40); producer: Alonzo
Tucker: writers: Carl Johnson-Alenzo; Tucker; publisher:
Julic-Brian, BMI. BRC 113 {Brunswick).

e

slll SyslEm

QUINCY JONES—Boogie Joe, The Grinder (3:07); producers:
Quincy lones, Ray Brown; writers: (), Jones-D. Grusin-T. Bah-
ler; publisher: Quicksand, BMI. AZM 1638

FORMULA IV—Wee Willie Sweet Wine (2:52); producers: R.
Delvy and Formula IV; writer: Billy Ray Charles; publisher:
Caesar's Music Library, ASCAP, Rocky Road 30,201 (Bell),

THE KAY-GEES—Master Plan (3:05); producer; Ronald Bell;
writers: Ronald Bell-The Kay-Gees; publishers: Gang Music/
Delightiul, BMI. Gang 1322 (De-Lite).

JULEMA-Wanna Be Where You Are (3:00); producer. Beau
Ray Fleming; writers: A, Ross-L. Ware; publisher: Stein & Van
Stock, ASCAP. RCA IN-10116.

BLACKBERRIES—Yesterday's Music (2:30); producers; Billy
Preston, Henry Lewy, Jerry Moss; writers: William Smith-Da-
vid Clayton-Thomas; publisher; Lady Casey, BMI. ASM 1630.

JOE QUARTERMAN AND FREE SOUL-Get Down Baby Pt 1
(2:43); producer; loe Quarterman; writer: ). Quarterman;
publishers: Free Soul/Unichappel, BMI. Mercury /363/.

First Time Around

TOM SEUFERT-Casablanca Bellyroll (2:58); producer;
David Kershenbaum; writer: T. Seufert; publisher: Seine,
ASCAP, Epic 8-50047, Singer sounds uncannily like Johnny
Mash, right down to the repgae styled beat. Good mid tempo
cut 