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Autosound Industry
Sees a Banner Year

By STEPHEN TRAIMAN

CHICAGO—-Despite the econ-
omy and energy crisis that has seen
new car production and sales plum-
met, the autosound industry is hav-
ing one of its best years ever.

As the Auto Parts & Accessories
Assn. (APAA) Show opens its four-
day run at M¢Cormick Place Mon-
day (28) with a special industry day
program, a record 373 exhibitors
will occupy about 121000 square
fest of space, slightly more than last
year, reports Jim Sobszak, sales
manager of Hall-Erickson, Inc.,
X F'Ii] ['['I:r'_i.f]r'.lf_f['.

Julian Morris. APAA execulive
vice president, exemplifying the
group’s bullish outlook, notes that
“despite some materials shortages

such as copper, plastics and tin used
in the manufacture of automotive
sound-related equipment, a very in-
formal concensus from among a few
(Continwed on page 37)

Ovation’s ‘0" Samplers
Build Solid Business

By JOHN SIPPEL
LOS ANGELES—Dick Schory of
Ovation Records has quietly buill a
monthly business ol in-store quad-
raphonic demonstration tapes and
sampler LPs that often goes into six
figures,
Owvation, as a result, gets heard by
(Continued on page 10)

Labels Mix
Records For

Club Scene

NEW YORK -Specially mixed
versions of commercial singles are
being offered to discotheques here
by a number of labels looking to
capitalize on the clubs’ growing rep-
utation as record “breakout™ pomnlts.

At such labels as Scepter, Chess/
Janus and Roulette, executives say
that the clubs are a definite -
fluence in breaking records and that
they consider it well worth the time
and effort to reach the disco au-
dience.

Notably, several of these special
mixes have generated local market
reaction which, they say, has
eclipsed that of the original commer-
cial copy.,

(Continued on page 10)

Novel Plan Could Eliminate
Returns & Shipp

ing Costs

Public Can Dial
For Disks, Tapes

Pye In Aggressive
U.K. Sales Surge

By BRIAN MULLIGAN

LONDON-The remarkahble
comeback as a force in the singles
market by Pye, the first appearance
by President among the top com-
panies, and a further strengthening
by EMI of its stranglehold on the
full-price album market are the fea-
tures of the British Market Research
Bureau's survey of record sales dur-
ing July to September.

(Continued on page 50

AMERICAN TEARS . . . off to a fast start with their first album, “Branded
Bad.” Trade and consumer reviews (Greg Shaw, Phonograph Record Maga-
zine: “As alive as any record could be. A band to watch out for.™), heavy
play and building sales . . . all point to an early success. National, 30-city
bour soon with full ad and merchandising support, Every element present
to launch this keyboard-based trio to major status, AMERICAN TEARS.
(Columbia KC 33038). {Advertisament)

British Femme Runs
Mobile Disco In LA.

By DAVE DEXTER JR.

LOS ANGELES—A 24-year-old
British girl, Jane Brinton, provides
Southern Californians with portable
disco service.

Traveling about in an immaculate
new VW van containing her own
$12.000 “supersound” unit, shes
been setting up in clubs, private
homes and outdoor patios of resi-
dential and commercial locations tor
the last two years.

“I'm a one-woman discotheque,”
she says.

Her equipment includes dual
turntables and an awesome clectri-
cal arsenal of lights including vari-

(Continued on page 12)

By ELIOT TIEGEL

LOS ANGELES—A plan to elimi-
nate returns and the transportation
and handling costs therein from re-
tailer to distributor to manufacturer,
has been developed by Jack Le-
werke, executive vice president of
Record Merchandising and the Dis-
count Record Center chain.

Under the plan. a manufacturer
allows an arbitrary return of 20 per-
cent of his goods every three months
o retailers and distributors.

Based on a distributor cost price,
the manufacturer would credit the
distrib the cost price less 60 cents,
thus charging 60 cents for what
would become a cutout LP.

The distributor in turn, working
around a $3.45 price for 56,48 mer-
chandise, would credit the dealer at

(Continued on page 12)

By JIM MELANSON

NEW YORK-—Record and tape
consumers can now buy by tele-

hone through a recently formed
purchasing service of National Or-
ders Systems,

The service, offering current sin-
gles, albums and tapes at suggested
list prices, represents a new exten-
sion of the direct marketing prin-
ciple.

While the service was imtially
formed five months ago as a “books
by phone” operation, NOS just
recently decided to add recorded
product to its catalog.

In an ad in last week’s book sec-

( Continued on page 1)

“FIRST ROUND KNOQCKOUT™ by the NEW CENSATION is coming on strong!
It's already on WWRL, WILB, WCHB, WOL, WKND, WTLC, KCOH, WDEX,
WIIZ. WOOK, and WDAS. Produced and written by Van McCoy, 1t's bound to
erpre . from PRIDE Records . . Distributed by ATLANTIC. (Advertisement)

Kenny Rankin's

SILVER MOBNING.

On Little David records and tapes.
Distributed by Warner Bros.

| Advertisement )
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General News

=

BASF Into
Change At
U.S. Firm

By RADCLIFFE JOE

NEW YORK—Keying an exten-
sive reorganization of its U.S, facil-
ities, BASF of Germany has recalled
Dv. Werner Balz, president of U.S.
operations, to Germany for reas-
signment within the parent com-
pany.

Tom Dempsey, who for the past
two years has held the title of vice
president/marketing and sales, has
resigned, reportedly unhappy over
the reorganizational plans.

No appointments to the vacant
positions have so far been named,
but are expected to be forthcoming
shortly. Among prime candidates
for Dempsey's slot is Gerry Ber-
berian, who has moved rapidly
through the ranks in the last few

{Continued on page 48)

Hayes Purchases
A Second Studio
For Film Scores

MEMPHIS—Isaac Hayes, recently
released from his contract with Stax
Records, has purchased his second
studio here and plans primarily to
do sound scores for movies.

Attorney McDonald Yawn, repre-
senting Hayes, says the singer has
purchased Trans-Maximus, Inc.
(TMI), which had been owned in the
past by Steve Cropper, Jerry Wil-
llams and others.

“Isaac plans to utilize the studio
fully,” Yawn says. “He will be doing
mostly sound scores for movies
there, because it is equipped to do
anything he could do in California,
This will allow him to stay local.”

Although he confirms that it was a
cash sale, he refuses to divulge the
amount of money involved.

Hayes also owns the Hot Buttered
Soul Studio, which was originally
the Lynn-Lou studio here. It has
been run by Ronnie Capone, for-
merly an engineer with Stax and
later with TML

Cropper also began his career
with Stax, both as a producer and
writer, and as a member of the
group, Booker T. & The M.G.'s.
Cropper was a frequent co-writer
with the late Ous Redding. and their
biggest hit was “Sitting On The
Dock Of The Bay.”

Hayes, who owns his own produc-
tion company, also has holdings in

Dallas.

D e e T T

NEW YORK - Collegiate
booking dates are following the
same trends as commercially-
promoted dates and business
with the campuses is becoming as
selective, according to several
booking agents.

However, most of them still
consider the collegiate market to
be one of the most important
means of breaking new acts, of-
ten times ignored by concert hall
promoters.

“Collegiate talent buyers are
buying just as conservatively as
concert promoters and they are
certainly buying as selectively,”
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ABC photo
Mid-priced acts bring joy to some college bookers and pains to others.

CAMPUS:

By JIM FISHEL & NAT FREEDLAND

Talent Buyers
Cutting Back

says Mark Felton of Premier Tal-
ent. “Colleges are under the same
financial pressures as any other
talent buyers and they are cutting
back on the number of shows
they are doing.”

Ed Rubin of Magna Artists
says colleges are continuing to
get more selective as their budg-
ets are cut, and they usually base
their selection of groups by a
“strange” criteria.

“Some colleges follow a trend
of taking either one group with
chart action for a concert date or
two groups with little or no chart

(Continued on page 17)

3
|
|
;
2
|
|
2
|
g
:
!
|
y
|

i
|
|

P

e e e g e

U.K.’s Roscon Will Market
U.S.’s Sound-Alike Tapes

By CHRIS WHITE

LONDON—-American sound-
alike tapes—almost indistinguish-
able wvocally and instrumentally
from the full-price originals—are to
be marketed in Britain as a low-price
line.

A new tape company, Roscon
Marketing Associates, has been
formed by Ken Robson, former
managing director of the Bi-Label
tape wholesalers, to handle UK.
marketing and distribution of the
American SAM range of tapes.

The SAM—Sound Alike Music—
tapes are by unknown artists in a
style and with musical arrangements
virtually identical to the ornginal
recordings. Company is owned in
Los Angeles by Richard Taxe.

Roscon’s range in the UK. will
initially comprise 33 titles, available

in both cassette and cartridge form,
and will feature cover versions of
recordings by such artists as Helen
Reddy, Cat Stevens, Marvin Gaye
and Paul McCartney. Tapes will re-
tail at $3.84.

Robson says believes the new
tapes would have an impact on the
market similar to that enjoyed by the
first budget records. “What budget
records have achieved in the last ten
years, tape can match in the next
five,” he claims. “Tapes are rapidly
growing in popularity, both for use
in the home and the car, but the em-
phasis at the moment is on mainline
merchandise which is relatively ex-
pensive.

“By introducing high quality
(Continued on page 50))

LICORICE PIZZA INVOLVED

Jackson 5 On FM Promo Blitz

LOS ANGELES—Motown has set
the Licorice Pizza chain as a “pilot
study™ for promoting the Jackson
Five as an adult act appreciated by
FM listeners.

The 11-store chain which special-
izes in FM spots and thusdraws on a
contemporary music following, will
run 120 radio commercials spread
over two Thursday through Satur-
day perniods (7-9 and 14-16) to ex-
ploit the group’s new LP “Dance
With Me.”

Involved are FM stations KMET,
KLOS, KNAC, KKDJ and K100,

Store president Jim Greenwood will
do the spots. He is the regular voice
of the chain for all radio commer-
cials,

Tommy Noonan, Motown’s mar-
keting chieftain, notes the program
to expand the Jackson’s Five's ap-
peal will be taken across the country
once the Licorice Pizza campaign is
completed and studied,

The group which started out as a
teeny bopper act, is now ready for
adults, the company believes, thus
the tie-in with Licorice Pizza and a
special luncheon last week for the

stone’s 11 managers to explain the
pmgram.

Store managers will compete in a
contest based on top sales of the LP
plus best displays. First prize is a trip
to Las Vegas to see the act at the
MGM Grand. A second prize of
$100 and a third prize of $50 will
also be offered.

More Late News
See Page 66

Slow ‘Q’ Situation
Changing By Jan.?

LOS ANGELES—Out of the two million albums being pressed each
month at the pressing plants of the Victor. Musical Industries, approximately
10 percent are CD-4 quad discrete records. reports James Y. Mochizuki.

TOKYO FIRM
NOW IN L.A.

LOS ANGELES—Victor Musical
Industries, Tokyo, is opening a U.S.
office here to represent Victor
Records (the Japanese label), the
publishing firm, and the arust oper-
ations. Headed by Toshio Endo. the
office will be seeking publishing
deals and also engage in acquiring
acts for tours of Japan.

New EMI Label
Debuts In Japan

By CLAUDE HALL

LOS ANGELES—EMI Records
has been launched in Japan, with
G.M. Oord, managing director, on
hand along with some of his artists
o bow the label.

Oord says that EMI, now that it
has a label in Japan, truly becomes
worldwide. Previously, product was
released on the Toshiba label or the
Capitol Records label in Japan.
Toshiba is partly owned by EMI,
which headquarters in London.

With Oord in Japan two weeks

- ago to launch the label were Cliff

Richard and Bruce Welch of the
Shadows.

Oord describes himself as an art-
ist-oriented record man, “It's a phi-
losophy 1 strongly believe in."”

He says that he operates on a per-
sonal level and in complete honesty.
“When someone lets me down, | feel
very sad.”

When he first joined EMI. “they
wanted me to have my office on the
top floor. I said no. | want to sit on
the first floor where the people who
do most of the work are.”

Returning to London, he stopped
to see Ringo Starr in a recording ses-
sion in Los Angeles, then journeyed

(Continwed on page 65)

He says that Vie Goh. president of
JVC America, just returned from an
extensive quad study in Japan with
these and other facts.

These facts were among those dis-
cussed here Thursday (24) ina CD-4
quad “summit” meeting at the Cen-
tury Plaza attended by executives
from several companies,

In the U.S.. Mochizuki expects
quad to get back into high gear in
January. Tom Nishida, vice presi-
dent and resident engineer of the
JVC Cutting Center, which he di-
rects, worked double shifts cutting
CD-4 discrete masters for two
months this summer and has con-
stantly been cutting test product for
various labels.

Discrete albums are following the
release of the stereo versions by
about a month. Mochizuki says.
“When this happens. total sales rise
considerably, especially with classi-
cal albums ... so we can definitely
see the impact that quad is having in
the market place.”

Mochizuki says that three things
have hampered more labels switch-
ing to CI-4:

® The economic scene in the
U.5.—a combination of inflation
and recession put all quad in a hold-
ing pattern for a while.

@ The vinyl shortage:

® The fact that some labels were

(Comtinued on page 66)

Probe Music For
Sex Locations

NEW YORK-A radical antipi-
racy action in Los Angeles by
Warner Bros. Music in which an X-
rated movie “Loveland™ was seized,
has moved the RIAA to take a hard-
nosed look at possible music copy-
right infringements in burlesque
houses, massage parlors and X-rated
maovie houses across the country,

The record industry watchdogs
will be looking for the illegal trans-

(Continued on page 66)
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NEW ORLEANS & PHILLY

Appeals Court Panels Hear
Two Antipiracy Litigations

By ROBERT SOBEL

NEW YORK-Two highly sig-
nificant legal cases involving pub-
lishers’ fight against those unli-
censed duplicators claiming
authorization under the compulsory
licensing section of the Copyright
Act are closer to their moment of
truth as a result of oral arguments
held before Appeals Court panels in
the past two weeks.

The cases, heard in separate ac-
tions after long wrangling by both
parties, involve the US. Third Dis-
trict Court, embracing Louisiana
Mississippi. Texas, Georgia. Ala-
bama, Florida and the Canal Zone,
and the Fifth District Court, which
encompasses New Jersey, Pennsyl-
vania and Delaware.

The Third District appeals case, in
which the lower court ruled in favor
of the publisher, Fame Mausic,
against Alabama Custom Tapes.
was heard Oct. 16 in New Orleans by

a three judge panel. In the original
case, a decision was rendered based
on a previous ruling in the same
court—the Federal District Court of
Alabama—which pitted Fame Music
against S&S Associates.

The other case now awaiting a de-
cision involves Jondora Music and
some 50 other publishers in their
fight against Melody Recordings
Inc., New Jersey firm. in which the
publishers are attempting o over-
turn a lower court’s decision that
held in favor of the duplicator.

The argument was scheduled to
be heard in front of an Appeals
panel for the fifth Circuit in Phila-
delphia. Two other Appeals Court
cases ended in victories for the pub-
lishers. On Feb. 28 an Appeals Court
decision in Oklahoma reversed a
Federal court’s findings for the
Tenth Circuit. A 3-1 vote ruled that

{Cenrtinued on page 1)
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Atlantic photo
HONORED LAUGH—Atlantic Records' president Ahmet Ertegun was
presented with the Ed Wynn Humanitarian Award by the American Parkinson
Disease Assn. at a dinner in his honor in New York. Toastmaster was Wamer
Bros. Records’ president Joe Smith, right, who introduced all the music in-
dustry people on the dais in his own comical style, and also did a 10-minute
slide takeoff on Ertegun and his partners Jerry Wexler and Neshui Ertegun.

Broadway-Bound Musicals

Fail to Open On Schedule

MNEW YORK—~Two Broadway-bound musicals have been hit by misfor-
tune, causing the postponed opening here of one and the closing on the road of

another.

“Miss Moffat,” musical starring
Bette Davis, closed last week In
Philadelphia because of a recurring
back and leg ailment suffered by the
actress. Miss Davis had been hospi-
talized for the ailment several
months ago.

“Moffat™ was capitalized at
$500,000. It's highly doubtful that
the show will be revived because of
Miss Davis’ boxoffice power, a the-
ater spokesman says. The play was
due for a Broadway opening early
next season.

“Good News,” which was set to
start previews here on Oct. 25, has
been delayed for at least two weeks.
The delay was caused by a fire in
one of the trucks which was trans-
porting the scenery to Los Angeles
Airport before its trip here, and de-
stroyed most of the scenery. The mu-
sical stars Alice Faye and John
Payne.

On the bright side, “Shenandoah™
goes into rehearsal here for its
Broadway production on Wednes-
day (4). The musical’s Broadway
opening is set for Jan. 14 at the Alvin
Theater.

Also, Jose Quintero will make his
debut as author of a musical “Be-
caud Tonight,” which 15 scheduled
for an early January opening at a
theater to be announced. The show
is slated for stopovers in Boston and
Philadelphia after a three-week run
in Buffalo beginning Dec. 5.

Quintero will also direct the show,
which stars Tammy Grimes. Score
was written by Gilbert Becaud, Eng-
lish lyrics by Jason Darrow.

Rich at NARM
75 Convention

NEW YORK —Charlie Rich, this
vear's Country Music Assn. Enter-
tainer of the Year, will appear at the
installation luncheon of the 1975
NARM convention, to be held in
Los Angeles March 2-6.

The luncheon will also feature the
presentation of the NARM Mer-
chandiser of the Year Award, which
1s given 1o the outstanding record
merchandiser in the U S,

The Epic Records artist’s appear-
ance marks the eighth time that a
CMA Entertainer of the Year has
been part of the convention pro-
gram. Others were Merle Haggard,
Charley Pride, Loretta Lynn, Eddy
Amold, Roy Clark, Johnny Cash
and Glen Campbell.

Aengus Engineering
Acquired by T&D

NEW YORK —The Aengus Engi-
neering line of professional record-
ing consoles and components has
been acquired by T&D Industries
Inc. The Aengus division of T&D
will be located at T&D headquarters
in Marlboro, Mass.

Vincent DeRoss, formerly with
Aengus as production manager, has
been named vice president and gen-
eral manager of T&D.

DICKER DENIES PHASEOUT

Preferred Sounds at CES

By RADCLIFFE JOE

NEW YORK —Preferred Sounds,
the blank tape division of the Lon-
gines Symphonette Society, will take
its products to the 1975 Winter Con-
sumer Electronics Show (CES) in a
move designed to assure its custom-
ers that the firm is not going out of
business.

According 1o Sidney Dicker, Pre-
ferred’s new national sales manager,
the firm has already reserved space
at the show for this purpose. The re-
servation was confirmed by CES of-
ficials, though no contract has been
signed.

Replying to ongoing industry re-
ports that Preferred’s operations are
being carefully reviewed by the
Westinghouse Corp., its parent com-
pany, Dicker admits that the divi-
sion 15 on an austerity program, and
has had some cutbacks in personnel.
However, he stresses that none of
this should be taken to mean that the
company is earmarked for a phase-
out.

In fact, claims Dicker who
recently replaced Ed Lesson as Pre-
ferred’s sales boss, the division's

(Continued on page 49)

SENTENCES
SUSPENDED
FOR PIRATE

AIKEN, S.C.—Charley Schafer’s
one year imprisonment sentences on
each of three tape piracy counts, to
be served consecutively, were sus-
pended and Schafer was placed on
five years’ probation in federal dis-
trict court here Friday (25).

He and his company, Custom
Recording Co., N. Augusta, 5.C.,
were each fined $1,000 on each of
three separate tape piracy counts.

Schafer, originally sued by the
U.S. government for 32 alleged
counts of tape piracy, had admitted
earlier to violating the copyright act
on three individual songs, “Ashes of
Love™ by Dickey Lee (RCA) and
“Tumbling Dice” and “Happy” by
the Rolling Stones (Atlantic).

RCA Keys
House A&R

NEW YORK—The recent beefing
up of RCA Records’ pop ad&r de-
partment is reflective of the increas-
ing number of in-house projects and
is not replacing work with outside
producers, executive producer Mike
Berniker emphasizes.

Actually, each of the six producers
now reporting to Berniker is respon-
sible for liaison with a growing num-
ber of important outside deals. n
addition to assignments for specific
acts inside, he says.

The move is another direct result

of label president Ken Glancy's re-

cent return to active involvement
with creative matters, with a&r
chiefs in all areas of music now re-
porting directly to him (Billboard,
July 20). Berniker, with Columbia
from 1960-68 and since then an in-
dependent producer, joined RCA at
that time.

New faces on the pop a&r staff in-
clude Teddy Randazzo, whose cred-
its include artist, actor, songwriter
and producer, in the contemporary
area: Steve Holden, who moves 1o
the rock sector from public affairs
where he was staff writer/photo edi-
tor; and Mike Lipskin, who has re-
joined the label to produce both jazz
and contemporary product,

The trio joins Bruce Somerfeld,

{Comtinued on page 66)
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Executive Trnlzble__

CRAIGO

Columbia Records’ West Coast a&r vice president Ted Feigen resigned af-
ter 15 months with the label. . . . Ron Saul moves up to vice president and gen-
eral manager of Warner-Spector Records in Burbank, overseeing all oper-
ations of the newly formed label. . . . In Nashville, Roy Wunsch is named sales
and promotion manager of the country wing of Columbia and Epic’s Custom
labels. . . . Thomas Williams is the new director of national sales and promo-
tion for Warner Bros. country division. ... And Dave Mack, recently with
GRT Records, is now country promotion director for MGM Records.

- * ok ok

SAUL LEVY

Lloyd Ziff, ex-Columbia Records, becomes art director at United Artists
Records, Los Angeles. . .. Ruby Mazur assumes a similar post in Atlanta for
GRC Records. His title is director of creative services. . . . Mark Schulman is
the new director of advertising and packaging for Atlantic Records, New York.
He's served the label seven years.

* * *

ABC Records has tagged Joe Carbone to the post of product manager in
Los Angeles. . . . Anni Ivil takes the job of director of international public rela-
tions at Atlantic Records.

w * *

Elliot Goldman, formerly vice president, administration and business af-

fairs, CBS Records, joins Bell Records as executive vice president.
* * *

Jack Craigo promoted to vice president, marketing, CBS Records. He con-
tinues to be responsible for the sales and distribution organization of CBS
Records and Columbia label promotion, while assuming additional responsi-
bilities.

* * *

Bernie Sparago named national album sales manager at the Buddah

Group, not national promotion director as reported in last week’s column.
* ok ok

Bill Levy appointed to the newly created position of director, creative serv-
ices, at Polydor, Inc.

* ok ok
Jay Wamer promoted to East Coast director of professional activities for
the Wes Farrell Organization’s publishing companies. . . . Irv Jerome named

general manager of Bell Sound Studios in New York. He has been with Bell and
A&B Duplicating Corp. for 13 years as vice president, sales. Jerome continues
his sales responsibilities with A&B. . . . Earl McGrath named director of Atlan-
tic Records” press department. He will continue to be involved with artists ac-

quisition and development at the label. ... Ellis Nassour joins Morton Wax
Assoc. and is working in the firm’s rock consumer public relations department.
w ;i W

Several changes have been made in the New York-based public relations
firm of Tomorrow Today including the promotion of Wendy Morris to execu-
uve vice president, the expansion of creative director Dee Breland’s office and

the appointment of Rosalind Corral to oversee completion of all company as-

signments. 4w %

Ed Hanson of North American Philips is the new chairman of the Inter-
national Tape Assn.’s advisory board. . . . Victor J. Parker is tapped as man-
ager of advertising and sales promotion for the entertainment products group
of GTE Sylvania Inc., Batavia, N.Y ., succeeding the resigned William D, Ken-
nedy. . . . Walter Fisher of Zenith has been elected chairman of the consumer
electronics group, Electronics Industry Assn. . .. New senior vice president of
Telecor, Inc., Beverly Hills, is Daniel Greenberg. . . . Lawrence W. Whittington
joins the technical services staft of Superscope, Inc., in Sun Valley, Calif.

* ok k

Motown Records, Los Angeles, has set Laurie Ylvisaker as national artists
relations coordinator. Kayce Courtney is named assistant to Laurie. . . . Capitol
Records makes Michael Lehman western publicity manager. . . . Steve Evanoff
gets the assignment for Island as Midwest regional promotion manager.

AFTRA Peace In Sight,
But Members Must Okay

NEW YORK-AFTRA and the
record manufacturers have reached

proposal was similar to an agree-
ment achieved by the AFM some

an agreement in principle on a new
contract.

The new agreement, subject to the
ratification of the union’s members,
stipulates that there will be an addi-
tional payment to non-royalty back-
ground singers based on the sales
volume of records after certain min-
imums have been reached. Other de-
tails were not known at presstime.

Initial demands made by AFTRA
centered on obtaining a contractual
breakthrough for the union which
would have set up a performer roy-
alty trust by which record companies
would pay 2 percent of the gross
sales of records to the fund. The

years ago (Billboard, March 9).

A counter offer made by the man-
ufacturers involved a bonus plan
whereby an additional percentage of
AFTRA scale would be paid singers
based on sales. A million seller
would get 100 percent of the scale
fgure; 500,000 copies sold would re-
sult in a 50 percent of scale; and 25
percent on sales exceeding 300.000.
This was rejected by the union.

The industry-AFTRA agreement
expired in March. Meetings had
been held since then, with the roy-
alty demand as the main bone of
contention.
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1974 has been a special year for Herbie
Hancock, because he has at last reached a mass
audience without compromising his artistic
integrity. Sure, his music has evolved—it's more
earthy and rhythmic—but it's just as demanding,
and when Herbie solos over that great rhythm
section, he really burns.

Herbie Hancock is that rare artist who can fore-
cast the future and capture the present. In 1974
Herbie has had a hit single, ““Chameleon,” and a
gold album, ‘‘Head Hunters," which has sold over
900,000 and is still on the charts.

His new album, *‘Thrust,"” is taking up where
“"Head Hunters'' left off, and after a few weeks it's
16 in Billboard, 16 (bullet) in Cash Boxand 20 in
Record World. His new single, “‘Palm Grease, 3.100s0
is starting out like “‘Chameleon,” receiving very
heavy R&B airplay. b

And on top of these successes comes Herbie's
brilliant score for “‘Death Wish,"' the soundtrack al-
bum from the most talked-about movie of the year.
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General News

From a ‘Wrist Slap’ to Prison;
States’ Piracy Penalties Vary

NEW YORK —State law penalties for the unauthor-
ized duplication and sale of tapes range from a mild fi-
nancial slap on the wrist to severe fines and imprison-

mentL

In New York, a convicted pirate cannot be fined more
than $100. But in Pennsylvania, a repeat violator can
be hit with up to a $100,000 penalty, and is subject to

imprisonment for three to 10 years,

The coming legislative season is expected to add a
number of states to the 26 that already have statutes af-
fecting the pirating of recorded material. State laws, of
course, punish the duplication of records issued prior to
Feb. 15, 1972, Later recordings are covered by copyright
and are protected under federal law.

A rundown of the provisions of current state laws fol-

lows:

STATE
Arizona
Criminal Code
B-1052

Arkansas
Criminal Offenses
41 Ch. 46
California

Penal Code 653H

Connecticut
Raised Committee
Bill Mo. 331

Florida
Chapter 543
Section 543-041

Indiana 5 1.1C
1971, 3517 Ch. 7
Secs. 1-3 (1974)

Kentucky
KRS Chap. 434

Louisiana
Act 350
(Reg. Sess. 1972)

Maryland
Annotated Code
Article 27

A67A

Massachusetis
Chapter 266,
Section 143,
General

Minnesota
Chapter 579
Laws of 1973

Mississippi
Sanate 2105

Nebraska
LB 683
{Signed 2/25/74)

MNevada
Chapter 205
Laws of 1973

STATE

Mew Hampshire
Revised Statutes
Chapter 352-A

EFFECTIVE DATE
Aug. 15, 1972

Feb. 12, 1971

Nov. 13, 1968

Oct. 1, 1974

Oct. 1, 1971

July 1, 1974

June 20, 1974

Jan. 1, 1973

July 1, 1973

Oct. 31, 1973

Aug. 1, 1973

July 1, 1974

July 12, 1974

July 1, 1973

EFFECTIVE DATE
MNov. 1, 1973

TYPE OF OFFENSE

Misdemeanor

Misdemeanor

Misdemeanor

Misdemeanor

Misdemeanor

Misdemeanor/Felony

Misdemeanor

Misdemeanor

Misdemeanor

Misdemeanor

Felony

Misdemeanor

Misdemeanor

Felony

TYPE OF OFFENSE

Prohibited
Conduct

PEMNALTIES IMPOSED

Fine of not more than 5300
and/or imprisonment of not
more than & months

Fine of not less than %50 nor
more than $250

Fine of not more than $500
and/or imprisonment of not
more than & months

Fine of not more than $1,000
and/or imprisonment for not
more than one year. Sub-
sequent offense—fine of up to
$2,000 and/or not more than
one year imprisonment

Fine of not more than $500 or
imprisonment of not more than
60 days.

1st offense up to $2,000 and /
or up to 1 year imprisonment.
Subsequent offensa—fine up to
$5.000 and/or 1-10 years im-
prisonment

Fine of up to $1,000 or double
the amount of gain from the
commission of the offense,
whichever is greater or impris-
onment for up to 60 days, and
fine of up to 51,000 and police
may confiscate recordings pro-
duced in violation of this act

1st offense—up to 51,000 Sub-
sequent offense—up to 52,000

1st offense—up to $2,500 and/
or up to 1 year's imprisonment.
Subsequent offense—up to
%10,000 fine and/or up to 3
years imprisonment

Fine of not more than $5,000 or
imprisonment for not more
than one year.

1st offense—up to 525,000,
Subsegquent offense=up to
$100,000 fine and /or imprison-
ment of not more than 3 years

1st offense up to $100 and or
up to 30 days imprisonment.
Subsequent offense up to $500
and/or 6 months imprison-
ment.

Fine of up to 51,000 and/or 6
months imprisonment.

1st offense—fine of not more
than $5,000 and/or imprison-
ment for not less than 1 year
nor more than 6 years. Sub-
sequent offense—fine of not
more than $5,000 and/or im-
prisonment for not less than 1
year nor more thanm 10 years

PENALTIES IMPOSED

Owner of recorded device has
cause for action for treble com-
pensatory damages and/or in-

junctive relief

SCOPE OF

Unlawful to knowingly manu-
factura, distribute or retail a
recording whose sounds are
transferred without the owner's
consent

Same as the above

Same as the above

Unlawful to knowingly manu-
facture, distribute, sell or ad-
vertise for sale a recording
whose sounds have been trans-
ferred without the owner's con-
sent. Unlawful to rent or make
available equipment for such
transfers.

Same as the above

Unlawful to knowingly manu-
facture, distribute, or retail a
recording whosa sounds are
transferred without the owner's
consent

Same as the above and unlaw-
ful to knowingly sell or distrib-
ute recordings not bearing the

name and address of the trans- --

ferrer of sounds

Unlawful to knowingly manu-
facture, distribute or retail a
recording whose sounds are
transferred without the owner's
consent

Same as the above and it is also
unlawful to knowingly distrib-
ute or retail any sound record-
ing which does not bear the ac-
tual name and street address of
the transferrer of sound

Unlawful to knowingly manu-
facture, distribute or sall
recordings whose sounds are
transferred without the owner's
consent

Same as the above

Unlawful to knowingly manu-
facture, distribute, retail or ad-
vertise a recording whose
sounds are transferréd without
the owner's consent. It is also
unlawful to knowingly manu-
facture, distribute or sell any
recording not bearing the ac-
tual name and street address of
the transferrer as well as the
name of the actual performer

Unlawful to knowingly manu-
facture, distribute or sell a
recording whose sounds are
transferred without the owner's
consent

Same as the above

SCOPE OF

Prohibited to knowingly manu-
facture, distribute, or retail a
recording whose sounds are
transferred without the owner's
consent and/or which does not
bear the manufacturer's name
and address

(Continued on page 25)

R e e T e e e e

www americanradiohistorv com



www.americanradiohistory.com

carried away.

The new Montrose album is Paper Money BS 2823,
on Warner Bros. records and apes

This One
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Financial

Off the

| Ticker

CRAIG, Los Angeles, reported
earnings of $811,000, or 26 cents a
share, on sales of $17,564,000 for the
quarter ended Sept. 30, compared
with earnings of $681,000, or 22
cents a share, on sales of $16,101,000
a year ago.

earmings results were the best
in any single quarter in Craig’s his-
tory and marked the 12th consecu-
tive quarter of earnings improve-
ment when compared with the
corresponding prior fiscal quarter.

The company also authorized the
purchase of up to 50,000 shares of
Craig stock.

* k  k

WAXIE MAXIE, Washington,
D.C., posted earnings of $112,227, or
44 cents a share, on sales of
$2,941,620 for the year ended July
31, compared with earnings of
$98,211, or 37 cents a share, on sales
of $2,619,419 a year ago.

ABC Rings Up Impressive
Income of $11.4 Million

NEW YORK-The American
Broadcasting companies echoed the
record third quarter and nine
months sales figures announced by
RCA and CBS (Billboard, Oct. 26),
and like CBS also reported record
profits for both periods, president
Elton Rule announced.

Continuing solid performances
from the TV network and owned &
operated stations were credited for
the 14 percent increase in sales for
the quarter ending Sept. 30, to
$225.8 million. Net income of $11.4
million was an |8 percent gain over
continuing operations a year ago, up
10 cents to 68 cents per share.

Although not mentioned specifi-
cally in the official corporate an-
nouncement, the recorded music
(ABC Records), rackjobbing (ABC
Record & Tape Sales) and expand-
ing retail store (Wide World of Mu-
sic) operations were credited with

BOB MOERING

<t 1or dinmer

Ay pgrhn 1hes week

Call Joe Y Amore ar

PATSY D'AMORE™S

VILLA CAPRI
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NATIONAL
SALES MANAGER

Manufacturer Tape & Record
Accessories needs experi-
enced individual proven rec-
ord, for National Accounts.
Extensive travel required.
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mass bookings in your state.

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFITS—
LOW COSTS

Once every few years, perhaps only once in a decade, somethin
and revolutionary comeas along. Im 1973, after two years an
CIN-A-ROCK was created. Our fulklength Movie with special stop action
was synchronized to merge with our origiflal Live Rock Musical. The CIN-

CK!H cast performed Iive while the movie played on. 20,000 cheered its
introduction. It soon gained national publicity and acclaim and has been
playing in movie theatres ever since. It opened up a whole new source
ol business for the movie theatre industry. Now, additional promoters
are needed in many states to present this entertainment revolution that
does not depend on big name—high cost performers. You can bring it into
every size movie theatre and college in your state on an exclusive basis for
one year on a royalty to us. Good for both big cities and small towns. We’'ll
give your our formula, our powerful promotion materials, our training, and
the sensational CIN-A-ROCK show itself including our major movie, for

Certain stales still open! Sirike while it's hot!!

INDIE-PIX RELEASING CORPORATION, BERT TENZER, President
400 East 56tk Sireel, New York City, New York 10022. {212) 371-2480

truly new
$£500,000

Z
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WHEN THE OCCASION CALLS

FOR BLACK TIE . . . M
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FORMAL WEAR

Rentals and Sales
THE FINEST SELECTION OF TUXEDO
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STYLES BY...

Most
charges
accepted
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FOR ANY OCCASION

Free delivery and
pick-up service.
Discounts on

Formal shoes and accessories also available.

group rentals.

HERMAN’S FORMAL WEAR

1190 Ave. of-the Americas [Bei 46th & 47th Sis). New York. N.Y. [212) €1 5-2277

Brancn 42% Tih Avenue MNew

Yk

Mew YOore 12) GH 4-139¢C

gains in both the quarter and nine
months by key industry analysts.

For the first three quarters, ABC
revenue was close to $687.6 million,
up 10 percent from last year, with
profits on continuing operations of
more than $38.8 million, a 16 per-
cent gain, or §2.31 a share, up 34
cents.

In a related move Rule an-
nounced the creation of ABC Lei-
sure Group llI, headed by former
ABC-TV  president Walter
Schwartz. Included are ABC The-
aters, with 267 movie houses in 11
states; ABC Scenic & Wildlife At-
tractions, in Silver Springs and
Weeki-Wachee Spring, Florida;
Wildlife Preserve, Largo, Md., and
the recreated historic Towne of
Smithville, N.J., plus the Silver
Springs Bottled Water Co.

I. Martin Pompadur continues as
president of what now becomes
ABC Leisure Group 1. He had direct
responsibility for ABC Records and
Music Publishing, Anchor Records
and Music Publishing (London),
ABC Record and Tape Sales Corp.,
ABC Retail Music Stores, ABC
Farm Publications, ABC Leisure
Magazines and ABC Entertainment
Center, Century City, Calif.

" Earnings
_Reports

CBS INC.
(Columbia Records)

3rd gtr. to

Sept. M 1974 1973
Sales BI5200,000  Z3 70,700,000k
Met conl. oper. 25,800,000  b23,.400.000
Loss disc. oper. 100,000
Met income 25, R () 33, 300,000
Per share I K2

nipe=maanths

Gales 1. 249 800,000 | 088 600 000
Met conl, oper, 76,100,000 béd, 100,000
Loss disc. oper. cd RO, 000
Met income P, D000 GE, SO0, 000

a—Restated. b—Equal io B2 cenis a share in the
quarter and $2.25 a share in the nine months. ¢—In-
cludes a 55,400,000 gain on the sale of the Mew York
Y ankees,

ABRC INC,
(ABC Reconds, ABC Record & Tape Sales)
3rd gir. 1o

Sept. My 1974 1973
Revenues from

comt, oper, 225,796,000  $197.809,000
Met conl. oper. 11, 380,000 a% 674 000
Per share Rl S8

nkne-monih

Revenues cont, oper. 687587000 626,738,000
Mel income 38,854,000 h35, 160,00
Per share 237 207

a—Eacludes net from discontinuwed operations of’
£364.000, or 2 cents a share, and extraordinary loss
of $2. 36000, which made final net 37,752,000, or
44 cents a share.

GRT OORP.

2md gir. ta

Sept. M 1974 1973
Revenues £7.951.000 57,144 00D
Income 112,000 142,00
Per share 06 N

siix-mionihs
Per share L A8

MARVIN JOSEPHSON ASSDCIATES
3 mos. 1o

Sept. M 1974 1973

Revenues 51,615,000 52975 30
Met income 351,600 330,300
Per share a.40 32

a—Fewer shares,

TRANSAMERICA CORP.
(United Artists Records)

3rd gir. 1o

Sepd. Mk 1974 1973

R evenue F567.393.000 5529 232 ()
Mel income 12,848,000 20,4 16,00
Pershare e 1 A1

nine-monihs

Revenue LAZIIAR000 1,540,059, 000
Met rnecome J9.675,000 G957 00
Per share Bl .04

WABASH MAGNETICS INC,

3rd gir. to

Sepl. Mk 1974 1973
Sales $T574.802 56,580,891
MNet intome 1RO GRS 3220
Per share Al A8

nine-months

Sales 25, 142 16 22475347
Mel imome 1.051,333 LI130,128
Per share Al 6
Average shares LTI3IS 1. 7659, 542
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. Market Quotations

L NAME P-E E,""‘w_j High Low Close Change
20% 14%: ARG 4.0 1214 15% 14% 15 + W%
4% 2%  Ampax 3.2 156 3w 3% 3y - N
atg 1% Automatic Radio 6.2 189 1% 1% 1% - W
8% 4%  Avnet 2.7 188 L] B% 5% -
25% 10% Ball & Howell a7 198 1% 11%  11% e |
4A0% 25 CBS 8.8 ira a2 0% J0Y = %
A% 1% Columbia Pictures - 131 2% 2% +
3 1% Cralg Corp. 2.3 65 2% 2 2 - %
E% 3  Creative Management 53 73 4% A% A% + 5
E2% 20% Disney, Wah 14 1588 25% 22% 23% - 2%
3 1% EMI 4.1 51 1% 1% 1% - %
29% 18% Gul 4+ Western ar 3B3 20% 20 20% Unch,
2%k a Hanglaman 7.2 B1 3% 3% 3% Unch.
12% 5 Harman ind. 26 8 ] Th T - %
™ 2% Lafayetie Radio Elec, 5.2 242 5% 5% 5% Unch.
175 11% Matsushita Elec. Inc. 50 161 12 11% 11% —%
24% 19% MCA 5.1 s 24% 23 23 = 1%
16% %% MGM 4.7 17 15% 13% 13% -
BOY: 4T% 3IM 20 2166 59 S5TH  ETw -1
B 1% Marsa Elect. Prod. 2.1 78 2% 2% 2% = %
Bi1% 36% Molorola 14 1066 49% 42% 42% - A
23 12% Mo. Amer. Phillips 3.8 Ba 14% 14 14 — %
18% 6% Pickwick Ini 3.3 168 T 6% T - n
&% 2% Playboy 52 48 3% 3% % - %
21% 10% R.CA. 52 I503 11% 10% 103% - %
10% 4% Sony 9.3 2762 4% L 48 -
25 9% Superscope 22 316 14%11% 1% -2
26 12% Tandy 7.8 487 15% 143% 14%, = W
6% 3 Telecor a5 2 4 3% 3% Linch,
4 2% Telex - 453 3% J% 3% - W
2% 1 Tenna -_— | 1% 1 1 Linch,
10% 5% Transamerican 6.1 24 5% 5% 5% Unch.
g 4% 20th Cenlury 7.8 341 5% 5% 5% - W
1w 08 Viewlex - 15 .14 A2 A4 + .01
18% &% Warner Communications 29 3 % 8 B Linch,
A% 13% Zenith 6.7 635 165% 14 14 —2%
As of closing, Thursday, Oclober 24, 1874
OVERTHE VOL. Wesk's Weak's Woek's OVER THE VOL. Wesek's Week's Week's
COUNTER® High Low Close COUNTER® High Low Close
ABKCO Inc. 2 % ¥ N Koss Corp. 33 BY% 6% BY%
BallyMig.Corp. = = - - M. Josephson 0 4% 4% 4%
Cartridge TV - - - - Schwarlz Bros. 3 ] ¥ %
Data Packaging - —_ — - Wallich's M.C. - i Y “
Gates Learjet 0 5h 5% ol N.M.C. Corp. - % % ]
GART — 1% 1% 1% Hustom 16 1% 1% 1%
Goody Sam - 1% 1% 1% Crrox 15 1% 1% 1%
Integrity Ent. — 3% % % Memorex —_ 2% 2% 2%

sver-the-Counter prices shown area “bid” {as opposed to “asked”). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought
at the time of compilation.

The above contributed 1o Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

Columbia Pictures Making
Vast Music Revitalization

LOS ANGELES—Columbia Pic- tive of the music subsidiary. Davis
tures is poised for a major effort in will also have a minority equity in-
the music business, company execu- terest in the record operation,
tives told shareholders.

In reviewing the company’s fiscal
year (1974), Leo Jaffe, chairman,
and Alan J. Hirschfield, president,
said the company is prepared to
make a “substantial financial com-
mitment” 1o its record division.

The alliance with Clive Davis, for-
mer president of the CBS Records
Group, makes the revitalization of
the company’s music operation pos-
sible.

Columbia Pictures recently en-
tered into an agreement in principle
with Davis to become chief execu-

Shareholders were told that,
“With the exception of its English
operation, the Bell Records division
did not achieve satisfactory results
during fiscal 1974,

Beside Bell Records, Columbia
Pictures Industries Inc. has two
wholly-owned music subsidiaries:
Screen Gems-Columbia Music Inc.
and Colgems Music Corp. Another
arm of the music division, Screen
Gems-Columbia  Publications,
prints the songs published by the
two subsidiarnes.

r A

CUSTOM SALES
REPRESENTATIVE
WEST COAST—L.A.

Largest independent custom record and
tape manufacturer desires experienced
custom sales rep.

All replies confidential.
Box 832
Billboard
1515 Broadway, New York, N.Y. 10036

\;. J
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Twelve

freshly made
Bare tracks.

Singin’ InThe Kitchen
The Giving Iree
The Unicorn
Where’d I Come From
The Monkey And The Elephant
Lovin’ You Anyway
See That Bluebird
Ricky Ticky Song
You Are
She ThinksI Can
Cloudy Sky

Scarlet Ribbons

Bobby Bare’s new album;‘Singin’In aF"
The Kitchen? stars himself, and features AEEF
his wife and the three little Bares. ;
Catch them on RE€# Records and Tapes
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Key New Chelsea/Roxbury
Line at 4 Distrib Meetings

LOS ANGELES—Twelve weeks
after going with independent dis-
tributors, Chelsea/Roxbury Rec-
ords ran four regional product meet-
ings for its distributors, bowing four
LPs, introducing several new single
artists and tying it all together under
the banner “Chelsea/Roxbury Au-
tumn Matic Money Makers.”

The four LPs by Wayne Newton,
Brian Cadd, Adam Miller and a
three-pocket set of Bitter End per-
formances, are all the LPs the labels

will release this year, according to
Ed Walker, label vice president for
sales and merchandising,

The label is making available to
distributors radio and TV spots for
the Wayne Newton and Bitter End
packages plus radio spots for new
LPs by New York City (“Soulful
Road™) and William DeVaughan
(“Be Thankful For What You've
Got™).

The label additionally has point

( Continwed on page 66)

feree jApes 3

CLOSE-OUT
“THE PROFIT SAVER”

Completely eliminates theft, even by
employees. Operates by token which
is purchased from cashier. No sales
supervision necessary. No trouble-

some motors or switches.

100 MACHINES AVAILABLE CLOSED OUT AT:
1-10 $250 per; 11-50 $225 per;

100 $200 per

Tokens and keys included.

For additional information
write or call:

VEND-A-TAPE CORP.

OF AMERICA

540 Pennsylvania Avenue
Fort Washingion, Pa. 19034
(215) 542-7970

XMAS LP #1

T, W, At

.-t.::i .- ’%F ; =
1 3 ﬁ-ﬂjw

RECORD

GIFT WRAP

NOW AVAILABLE

Order Now For Immediate Delivery

... 28€ each
10% Discount On Box
Lots Of 250 Per Style

Your Cost. .

Ovation’s
‘Q’ Drive
® Continued from page |

many U.S. 4-channel prospects and
buyers.

Montgomery Ward & Co. ships a
new combination quad/stereo dem-
onstration Q-8 cartridge to 435 of its
stores quarterly. Joe Valenti, mer-
chandising manager, audio prod-
ucts, and Al Geigel, veteran national
record tape buyer, found audio
product salesmen reporting they
needed a demo replacement every
three months because heavy usage
caused the lapes to deteriorate rap-
idly.

galn:smen also like the new pitch
frequently. Schory has just com-
pleted a Christmas demo Q-8 tape
for the chain.

Schory also produces the three-to-
five minute quad demons for Syl-
vania, Magnavox and Zenith. Joe
Ptacin of Zenith's merchandising
wing took a Schory-produced demo
tape and built a visual flashing-light
schematic around it to demonstrate
4-channel to prospective buyers.

On most of the demos Schory uses
non-Ovation specially-recorded mu-
sic. He feels the short pitches require
pertinent background music behind
Jerry Kauffer's instructive pitches.

Schory also produces regular 4-
channel Q-8 Ovation cartridges and
Ovation LP samplers for these four
manufacturers, who today represent
approximately 60 to 70 percent of
the prefab quad set market.

Samplers range widely in selec-

tion, dependent upon the maker's
preference.

Rogers and Cowan photo
BEATLEMANIA—Former Beatle John Lennon playfully mugs with players
Bruce Scott, left, and Kay Cole, right, at rehearsals of the new Lennon-Paul
McCartney musical production "'Sgt. Pepper's Lonely Hearts Club Band On
The Road,"” which premieres at New York's Beacon Theatre Nov. 14. Scott
stars as Billy Shears in the production that is staged and directed by Tom
O'Horgan and contains 29 Beatle tunes. Following its four-week special en-
gagement at the Beacon Theatre, the play will tour major U.S. cities.

Public Can Phone

® Continued from page | Harrison Tape Guide are being used

MIGHTY FINE DIST.

933 Harrison Street » San Francisco, California 94107 RE . i Y

8-TRACK TAPE GIFT WRAP

2-Styles

LP and Tape Gift Wrap
made of sturdy cardboard

with colorful designs and
high gloss finish.

XMAS LP #4 XMAS__

% Fo
1"';..4

REG. GIFT #8
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tion of The New York Sunday
Times, readers were alerted that
NOS is now offering “the largest se-
lection of records and tapes in the
world,” and that product could be
ordered toll-free, day or night, by
credit card or check.

The advertisement states that
NOS' service features all musical
genres, including pop, jazez, folk,
classical and rock product. All labels
are said to be available.

Potential users of the service are
asked by NOS operators which par-
ticular selections they are interested
in and, after product availability
lists are checked, are quoted the
manufacturer’s suggested list price,
If an order is confirmed, the caller is
told that the product will be shipped
within 48 hours. A fulfillment
charge of 25 cents per record and §1
per order on postage and handling is
added to the over-all cost.

A spokesman for the firm states
that the Schwann Catalog and the

as guidelines by NOS.

Acquisition of product and ship-
ping is being handled here through
King Karol Records, large one-stop
and retail operation.

Reportedly, NOS' move into the
record/tape market was prompted
by its initial success with the “book
by phone™ operation. As with re-
corded product, NOS book purchas-
ers are quoted the suggested list
price. No discounts are offered on
any product.

While it's unclear what impact
NOS’ service will have on the tradi-
tional industry retailer, some observ-
ers feel that, if successful, NOS’
move could enhance front-line
product advertising on television for
manufacturers.

The company plans advertising in
papers in the Miami and Los An-
geles areas, with radio spots included
and TV a consideration. The firm is
a division of John Blair, a radio/
television ad representative,

Mix Special Disco Disks

® Continued from page |

Also, when local airplay on radio
stations is missing, the clubs them-
selves have the power to move sales.
According to Mel Sheren, Scepter
executive, a re-released version of
Don Downing’s “Dream World™
sold some 10,000 units without air-
play. The single was released this
past July.

Scepter has been involved with
discos for some time now, says
Sheren. Just recently, though, the la-
bel began releasing singles with a
commercial, radio-oriented song on
one side and a disco version on the
flip.

The Downing single features a
disco version running 4:13 in time,
while the “commercial” side is 2:36
in length.

Sheren states that although a
number of radio stations have time
limitations on songs played, certain
FM stations will go on the more
lengthier disco version. Having two
versions of the same song on one
disk doesn’t hurt sales either, he
adds.

Another example of Scepter’s ef-
forts 1s B.T. Express’ “Do It"” single,
currently on the national charts. The
disco version runs 5:52 while the flip
side, or the commercial version, is
3:09.

In another development at Scep-
ter, the label is also planning to re-
lease a “Disco Gold” series of sin-
gles. The initial package includes
five singles.

At Chess/Janus, Marv Schlacter,
label president, and ad&r director Es-
mond Edwards say that they are
“very interested” in the disco mar-

ket. They see special disco versions
as primanly promotional in nature
and a strong factor in helping to
break a record.

As far as creating a conflict with
the commercial copy, both execu-
tives say that a disco version
shouldn’t hurt either sales or radio
airplay results. They see it only as a

benefit. Edwards also doesn’t see ra-
dio limitations as a factor.

The label’s first move in this field
came some five or six weeks ago,
with the release of Free Spirit’s “Just
As Long As | Can” single. A com-
mercial pressing, 3 minutes in
length, was released and was fol-
lowed by a special 3:52 mix for the
clubs. It's understood that when the
commercial copies sell out, the label
will release the disco version for gen-
eral retail sales,

As for future product, Schlacter
states that the label will “play it by
ear” and make individual decisions
as to what product can be worked at
the discotheque level.

Roulette’s Joe Kolsky also agrees
to the clubs’ influence. The label
recently released the single “Your
Love™ by the Moment of Truth,
which runs 2:58 in length. Trying to
hook into the disco scene, the label
followed with a version over 4 min-
utes in length.

Kolsky says that initial reaction to
the disco copy has been strong and
that it’s proven to be a good tool in
working the record.

If the disco version causes com-
plaints on the radio or retailing lev-
els because it might be stronger in
the public’s eye, then the label will
work the newer version,
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New Plan Could Stop Returns

® Continued from page |

$2.55 a tile for a 90 cents per title
price.

Lewerke says this would eliminate
the need for shipping records and
paying handling. freight and re-skin
wrapping costs. A manufacturer
now resells his cutouts for around 60
cents to brokers who in turn sell
them back to retailers for from B0
cenls to $1.25, depending on the art-
ISL.

Lewerke says he's discussed his
plan with several major indepndent
labels who are interested. but are
concerned about working out basic
royalty arrangements for artists and
publishers.

“All you need is for two major in-
dependents to go with this plan,”

says Lewerke, “and the rest of the in-
dustry will fall in behind it.”

The veteran record industry figure
says his plan will allow dealers to se-
lect their own cutouts (at a lower

price than they now often pay for
them from the cutout brokers).

And 1t will eliminate the costs in-
curred by dealers and distributors in
shipping back product along the
pipeline. It will also eliminate the
manufacturer’s cost of handling, re-
skin wrapping and shipping goods
to the cutout houses.

The costs of moving returned mer-
chandise around the country are

strangling the industry, Lewerke.

says. Companies with branch oper-
ations often find themselves with
huge returns which makes the rate
“abnormally high.”

Despite recent supply shortages—
which were supposed to reduce the
amount of LPs manufactured—racks
and mass merchandisers continue to
find themselves quagmired with re-
turns.

Al a recent NARM meeting, re-
turns were a prime area of discus-
sion.

Lewerke says the “tremendous

Mow of inexpensive cutout merchan-
dise hurts the exposure of new,
higher ticketed product™ and a solu-
tion 1s needed.

Neighborhood
Sets Can. Deal

NEW YORK —Melanie’s Neigh-
borhood Recprds will be distributed
in the U.S. and Canada by Bell.

Previous to the Bell agreement,
Neighborhood was handled by Fa-
mous Music and by ABC Records
on an interim basis when the label
bought out Famous.

The first product to be handled by
Bell is Melanie’s latest album, “As |
See It Now.”

Meanwhile, Peter Schekeryk. the
singer’s husband and president of
Neighborhood, leaves for the label’s
London offices Monday (28) to
negotiate international contracts for
Melanie’s records and publishing in-
Lerests.

REGORD PROFITS

ARAGON VERTICAL EXTRUDER

#1 In The Industry For High-Speed, High-
Profit Production of Phonograph Records

Aragon, a division of Certain-teed, is the originator of the
first, the finest and the only vertical extruder designed
specifically for production of vinyl phonograph records.

The Aragon vertical extruder has the widest acceptance
in the record industry, because it does the best job.
Aragon offers you the advantages of simpler operation,
greater output, less floor space and lower maintenance
than any other machine on the market.
For record profits, get the Aragon story. It swings.

CERTAIN-TEED

EI MACHINERY

cermunteen | CORPORATION

A Subssdary of Certan- Teed Froducts Corparanon
Sox 880, Valley Forge, Pennsylvanra 19482

Diract &l sfigueiés b Box 1T0BR, McPhérsion, Kansas &T480

(316 241-5210 TWK 8910-740-1314

1

MNate Cutler photo
SPINNER—Jane Brinton, who operates her own Aristocrat mobile disco-
theque in Los Angeles, oversees the disks with the aid of assistant Dennis
Hunt. Hers is the first disco of its kind on the West Coast.

L.A.’s Mobile Discotheque

www americanradiohistorv com

® Continued from page [

able speed rainbow strobes, tri-col-
ored pulsars and a set of special
projectors that hurl shimmering, re-
volving “color oil™ patterns around
the room, enough to light anyone’s
Ire.

Her sound gear includes six 150-
watl speakers.

Ms. Brinton carries almost 2,000
records in her van. Putting the disks,
turntables, lighting and speaker
equipment together in about 30
minutes, her sleek, plexiglass setup
can whitewash even a large concert
hall or ballroom with a solid sheet of
relentless rock thunder,

But it also can gently bathe a liv-
ing room with soft mood music for
an intimate dinner party.

“I loop all the elements together
through a computer-like control
console,” says Ms. Brinton, “and
then I carefully program the music
to the tastes of the audience. One be-
comes expert at this delicate balance
only through experience.”

Ms. Brinton says that in England,
up to 550,000 sometimes is spent on
a record party. Her basic fee is $300
for an evening.

“But for schools, in the afternoon
hours, my fee drops to $100,” she
says.

A resident of Los Angeles since
1970, Ms. Brinton was appalled at
the paucity of true discos in the
Southern California area.

She flew back to London in 1972
and acquired financial backing from
Arnstocrat Mobile Discotheques, a
British firm headed by the Hon.
Richard Thomas Orlando Bridge-
man and his partner, the Hon. Rich-
ard Lyttelton, owner of the re-
nowned Supersound [iscothegues
throughout Europe.

In five weeks she received the spe-
cially-designed system in Los An-
geles.

“l work closely with record com-
panies,” Ms. Brinton says. “ABC/
Dunhill and Polydor hired me to
take my disco to various high schools
during the lunch hour and promote
new, unknown artists. It really
works.

“About 75 percent of my music is
soul.” she says. “But there are times
when | concentrate on disks by the
Carpenters, Joni Mitchell or even
Gershwin, My aim is to please the
customer.

*If you're looking for a place to sit
down, have a drink or two and chat
with your partner, discos are not for
you. Most of my programs are ear-

shattering because that’'s what my
clients demand.”

One of her most memorable jobs
was the New Year's Eve party hosted
by writer Harold Robbins in Beverly
Hills, a party honoring the late Lau-,
rence Harvey following his marriage
to Pauline Stone.

“I started the music and lights at 3
p.m. and we went until 3 a.m. the
next day,” Ms, Brinton recalls. “The
weird lights created a novel atmos-
phere and | was careful to play pre-
cisely the right records.

“My entire unit is connected into a
single electrical outlet and can be set
up anywhere. [ recently sold a major
airline on the idea of hiring me and
my system for the Los Angeles-
Honolulu run but it fell through be-
cause of flack from the musicians’
union.

“1 believe in mobility. 1t is the dis-
cotheque trend of the future.”

Coronary Kills
Albert Peckover

NEW YORK-Albert Peckover,
vice president of Midland Inter-
national Records, died of a heart at-
tack Oct. 18 at the age of 48,

An industry veteran with a back-
ground in finance, administration
and dealing with foreign-based mu-
sic publishing firms, Peckover had
been affiliated with Big 7 Music and
was general manager of M.R.C. Mu-
sic prior to joining Midland.

Surviving family members in-
clude his wife Dorothy and two
daughters, Celia and Karen.

Boston Violence
Cancels 3 Acts

BOSTON—Continuing racial vio-
lence here over school integration
busing has apparently been the
main cause of artists cancelling two
major events which had been sched-
uled for the end of October.

Tony Bennett and Lena Horne is-
sued statements that the anti-busing
riots caused them to cancel their Oct,
23-27 Boston stand. In addition,
Marvin Gaye cancelled his one-
nighter at the Boston Garden, the
city’s largest indoor arena.

Private Stock Set

NEW YORK —-GRT Music Tapes
will manufacture and distribute all
tapes on the Private Stock label, un-
der a recently signed long-term
agreement between the two firms.
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Radio Stations All Over America, Know Why
lts Nice T Be Around

Maureen McGovern
The Single

‘Give Me A Reason lo Be Gone”
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Col Pops ‘New’ Nero Album
While Bell Sits On Masters

By STEPHEN TRAIMAN

NEW YORK —Although Bell
Records is sitting on 90 minutes of
Peter Nero tape masters due to the
presidential shift from Larry Uttal to
Clive Davis, the versatile pianist/
conductor/composer got an unex-
pected shot in his discography with a
just-released “Peter Nero's Greatest
Hits,” made while he was with Co-
lumbia.

The tapes at Bell include at least
12 cuts for an LP based on his classi-
cal composition, “Diary of Anne
Frank,” taped live this spring with
Nero conducting the Cincinnati
Symphony and the Indiana Univer-
sity Choir.

He hasn’t had an original disk on
his own since Col released “"Sweet
Gypsy Rose™ in December 1973 af-
ter he had switched to Bell, but was
featured in a first quad release for
him. As guest soloist with the Andre
Kostalenetz Orchestra, he played
“Rhapsody in Blue” on Col's
“Quadraphonic Pop Concert,” an
outgrowth of two earlier campus
gigs w th Kostalenetz,

While waiting for a decision at
Bell that could give him a shot at an-
other “Summer of 42" (million
single, gold album), Nero has kept
busy wtih both symphony guest con-
ducting and personal appearances
with the “new” Peter Nero Trio.

“Music has to change with times,”
he explains, commenting on the
group that since early this year has
bassist Richie Nanista and drummer
Gary Mure, plus trumpeter Bob
McCoy on some dates. After four
years he felt a new approach was
needed. “You tend to get too critical,
and start pressing and searching,” he

7" - 33's

We also make big
LP's—45 5-8 tracks—
rassettes

disk-
makeoers

Write for Price List
New York Office
160 East 56th St. (212) B66-31856
Philadeliphia Plant,
925 N. 3rd Street, Philadelphia

(215) MA 7-2277
\. =
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adds. “When you try too hard, the
audience starts to catch it.,”

Since his first guest conducting
shot with the Oklahoma Symphony
in January 1972, followed by the
Hartford Symphony that May, he's
had more than a dozen engapge-
ments, conducting some of his own
compositions as well.

Billboard photo by Stephen Traiman

MULTI - TALENTED — Peter Nero
looks to options at crossroads of a

15-year career.

Already this year he's had solid
appearances witih the Pittsburgh
Symphony at the Temple University
Music Festival, Chautauqua (N.Y.)
Symphony Centennial, and the Mil-
waukee Symphony at the Summer-
fest there. On the pop side with the
Tro, he's made the Concord (Calif.)
Music Fest, Ravinia Fest in subur-
ban Chicago with Cleo Laine, plus
four metro area shopping center
dates that packed them in.

Coming up for the Trio are a No-
vember trip to Fairbanks and An-
chorage, Alaska, including Elmen-
dorf AFB; three weeks at the
Maisonette in New York's St. Regis;
Mr. Kelly's, Chicago; spring appear-
ances wtih Robert Goulet at the-
aters-in-the-round in Nanuet, N.Y.,
and Cleveland, and possibly a third
visit to Australia.

Beanery Seeks

Entertainment
License in L.A.

LOS ANGELES — Barney's
Beanery, a landmark bar-restaurant
in West Hollywood for some 60
years, is being almost totally remod-
eled to quahfy for a city entertain-
ment license and will open in Janu-
ary 1975 as a nitery-discotheque
with showroom capacity of 200,

Owner Irwin Held says he is con-
sidering leaning his booking policy
towards progressive country acts,
which are otherwise not available in
this area except for occasional book-
ings at the Troubadour.

The beanery remains open for 115
normal 24 hours daily while remod-
eling goes on. Held invites local en-
tertainers to use Barney's Beanery as
a late-evening showcase to test the
facility before the official reopening.

Dixon, Rosenwasser
Open New Agency

VANCOUVYER. B.C.—Dixon-
Rosenwasser Talent Management
has been founded here by local ad-
vertising executive Michael Dixon
and Ringling Bros. circus booker
David Rosenwasser. New firm will
deal in building Western Canadian
talent.

Concord’s
Pavilion
Bow In’75

CONCORD, Calif. —Spring 1975
is completion target ﬁ'_!l' IhE new
$4.25 million Concord Pavilion
here. The facility will seat 3,500 un-
der roofing plus 4,500 outside on
surrounding lawns.

The pavilion will be the future
home of the jazz-oriented annual
Concord Summer Festival which
drew 35000 last year and has
presented artists such as Ella Fitz-
gerald, Benny Goodman, Herbie
Mann and Woody Herman,

Concord is some 28 miles north-
cast of San Francisco. The city and
its local school district financed the
pavilion, which will also be the ma-
jor auditorium for its schools.

Technical features of the pavilion
include an electrically assisted reso-
nance system with speakers in the
ceiling plus a 270,000-watt lighting
system with pushbutton computer
console.

Talent

In Action__

ELTON JOHN
KIKI DEE
Oakland Coliseum

Not only has Elton John conquered every area
of the recording-music game, he manipulates
these seemingly limitless resources with a
genie-like skill to present his songs and draw
forth his audience.

Elton sold out two consecutive shows in the
Bay Area, at San Francisco's Cow Palace and
Oakland's Coliseum Oct. 9-10. He chose differ-
ent, if equally outrageous, costumes for the
shows, although in each place he stayed pretty
much with the same songs.

Each night he was playing to an audience sat-
urated with Elton John hysteria, propelled along
by a vast amount of hoopla and hype by the
competing San Francisco Top 40 stations, KFRC-
AM and KYA-AM, as well as the top-ranked
FMer, KSAN, all of whom did specials or inter-
views or had Elton come in o spin records as
guest disk jockey.

This hysteria had built so high that when El-
ton first hit stage—in extended darkness while
the stage crew unveiled his spangled piano—
there was a vocal eruption in the crowd the like
of which I've not heard before. Neither have |
ever seen a performer so easily induce a crowd
to sing along so energetically as Elton did late in
this show with “Saturday Night's All Right For
Fighting.”

The only negative aspect of his performance
15 that this much success leads easily to excess,
or at least to indiscriminacies. Elton’s outfit in
Oakland—a jumpsuit sprouting with wavering
three-foot plastic rods capped with little fuores-
cent plastic balls—made him look like a psy-
chedelic porcupine and the ludicrous effect of
the costume was incongruous with the emotion
contained in the lyric of “Love Lies Bleeding,”
the first number.

Nonetheless, he subdued the effect after that
by removing the craziest piece of gear, the hat,
and then later showed off the great virtue of the
suit by doing a dance with the house lights
down and strobes on him that created an Elton
invisible and headless save lor the outliped,
bubbling illusion of the fluorescent balls.

The stage, done in blocks of rich reds and
blacks, looked like a piece of modern art, and
each player—Dee Murray, Davey Johnstone, Ni-
gel Olsson, Ray Cooper and the Muscle Shoals
Horns—had a neon name-sign at hs place,

Elton worked as hard as a performer can be
expected to work, doing about two hours each
night. This was particularly notable for the sec.
ond night because he had come down duning
the day with what was suspected as food poi-
soning.

He did everything from fairy old songs like
“Take Me To The Pilot” and “Burn Down The
Mission" to the new single, “Lucy In The Shy

{Continued on page 16)
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Cato: Housewife Who
Hit Big at Age 19

By BOB KIRSCH

NASHVILLE-The transition
from housewife with absolutely no
singing experience—professional or
otherwise—to an artist with three
consecutive singles on the country
charts is rather unusual, but that’s
exactly what 19-year-old Connie
Cato did.

While living in East 5t. Louis sev-
eral years ago, Miss Cato was en-
couraged by a friend, who heard her
vocalizing around the house, to take
up singing as a profession.

From this beginming, she hitch-
hiked to Nashville “with no money
and eating a lot of peanut butter,” as
she puts it. After cutting a demo, she
made one unsuccessful visit to Capi-
tol Records. The second time she
tried. however, she was signed to a
contract. Her first two singles failed
to connect, but over the past year,
“Super Skirt,” “Super Kitten™ and
“Lincoln Autry™ as well as an LP,
“*Super Connie Cato,” have all hit
the charts.

“I worked as hard as [ could on
‘Super Skirt,’ " she says. "The label
worked hard, too, but I don’t think
you can expect any label to do an
awful lot for you until you prove to
them that you can have hits and that
you're willing to work on your own
behalf. S0 we did a lot of station
i.d.’s and a lot of promotional tour-
ing.”

Miss Cato’s voice bears a remark-
able resemblance to Dolly Parton’s,
but she feels this has helped rather
than hindered her. “It helps people
remember me a bit more and it also
lets me experiment more than some
other new artists since people tend to
remember me.”

Currently working an average of
five days a week, Miss Cato says she
would gladly work seven if “they'd
book me that often. I just don’t get
tired and I'm really just naturally
wired. I can’t stand sitting around
doing nothing. Anyway, you've
really got to work all the time, espe-
cially 1if you're new. if you expect to
get anywhere in this business.”

For someone as new on the scene
as she is, Miss Cato also brings some
refreshing ideas with her. “I'd like to
get a band together in the next year
or 50,” she says, “but I'd like mine to
be an all-girl band. The band would
have o be a good one, though, I'm
not simply looking for a gimmick.
And I'd like some dancers as well, |
really do want to bring something
different into country. Everyone has
his fantasies and the all-girl band is
my dream.”

As for performing. she puts to-
gether her own stage show (she’s
toured with the likes of Conway
Twitty and Johnny Rodgriguez) and
makes it a point never to repeat the
same show if she should return to a
club a second time, a wise move for
someone so young and so new to the
business.

Capitol photo
CONNIE CATO: strong new country
personality at age 19. She hitch-
hiked to Nashville to get started two

years ago.

“As for the direction 1 want to
head in,” she says, “I'll go whatever
way the people will accept me. I'd
like to start getting away from the
novelty songs like *Superskirt’ but if
I have to go back I will. It may sound
a little strange, but I'm not that picky
about what I record as long as it's
good.”

Working with producer Audie
Ashworth. she has been touted by
most critics as one of the next super-
stars in country music, both record-
ing-wise and on stage, With her dis-
tinctive voice and excellent sense of
humor, she has received consistently
good reviews. And she’s starting to
write herself.,

“Even if I never make it as what
they call a superstar,” she says, “I'd
be happy to keep doing just what
I'm doing now. After all. I've only
been in the business a few years, and
none of it has really hit me yet.”

_Signings._

Bruce Scott to play Billy Shears, the lead in
Robert Stigwood Production of “Sgl. Pepper's
Lonely Hearts Club Band.” He just finished co-
starming in the original Los Angeles production
of “The Rocy Horror Show.” ... Singer-song-

writer Ed Rein to Castle Records. He also signed
a management contract with Wooden Music Co-

Op of Merchantville, N.J. . . . ABC recording art-
ist Errol Sober to worldwide publishing agree-
ment with Chappell Music.

soul singer limmy Jackson to Buddah. . ..
George ‘Goober’ Lindsey to Bryan Records. . . .
Waters to Blue Note, first vocal proup ever
signed to UA's jazz label. . . . John Mayall to Wil-
liam Morris Agency for exclusive booking.

Saxophonist Eddie Harris re-signed to Atlan-
tic Records. . .. Charlynn Mabney to MGM. Her
first single is 1 Am Me." . . . Sparky to ABC.dis-
tributed GTO Records. The teen foursome was
put together from local Hollywood ads for audi-
tions by producer Tommy Oliver. ... Donna
Fargo to be booked for fairs and country one-
nighters by Jim Halsey Corp.

Ballyhoo photo
BLOODSTONE STARS—Those hyper-enthusiastic redcaps are really London
Records soul-rockers, Bloodstone, as they appear in their first movie role in
“Night Train,” a spoof of *40s musical extravaganzas. Bloodstone is scoring
the film too.
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Talent

Who/
Where/

When_

(All  entries for Who—Where—
When should be sent to Helen Wirth,
Billboard, | Astor Plaza, New York,
N.Y. 10036.)

Campus uppeuarances by artists are
incorporated into the listings below.
Ariisis appearing on campus are
marked with an asterisk.

EAST

AEROSMITH (Columbia): Springfield,
Mass. Nov. 3.

LYNN ANDERSON (Columbia): Marriott
Hotel, Philadelphia, Pa. Nov. 2.

GOLDEN EARRING (MCA): Broome Co.
Coliseum, Binghamton, N.Y. Nov. 1;
Orpheum Theater, Boston, Mass. (2);
Civic Arena, Pittsburgh, Pa. (5).

HAWKWIND (United Artist): Academy of
Music, N.Y. Nov. 2.

JACKSON FIVE (Motown): Convention
Hall, Philadelphia, Pa. Nov. 9; Civic
Center, Springfield, Mass. (10).

DEL REEVES (United Artist): Farm
Show Arena, Harrisburg, Pa. Nov. 2;
Durham, Conn. (3).

LEA ROBERTS (United Artist): Beacon
Theater, N.Y. Nov, 2.

*JEAN SHEPARD (Lnited Artist): High
School, Durham, Conn. Nov. 3.

FRANK ZAPPA (Discreet). Agriculture
Hall, Allentown, Pa. Nov. 5; Syria
Mosque, Pittsburgh, Pa. (6); Capital
Theater, Passaic, M.J. (8); The Or-
pheum, Boston (9); Onondago War Me-
morial, Syracuse, N.Y. (11); War
Memorial, Rochester, N.Y. (12); Spec-
trum, Philadelphia (17).

WEST

JACKSON BROWNE (Elektra). Waikiki
Shell, Honolulu, Nov. 27.

GLEN CAMPBELL (Capitol): Harrah's,
Lake Tahoe, Nev. Nov. 1-10.
JACKEON FIVE (Motown). Auditorium,
Sacramento, Calif. Nov. 1, Oakland Co-
liseum, Calif. (3); MGM Grand Hotel,
Las Vegas, Nev. (20-Dec. 3).

*JOHNNY NASH (Epic): Univ. of Seattla,
Wash. Mov. 9.

*RETURN TO FOREVER (Polydor); Mu-
sic Auditorium, Western Wash. State,
Bellingham, Wash. Nov. 1; Moore The-
ater, Seattle, Wash. (2); Portland Civic
Center, Oregon (3); Zeller Bach The-
ater, 1.C. Berkeley Campus, Calif. (5);
Baliroom El Cortez Hotel, San Diego,
Calif. (8).

MINNIE RIPPERTON (Epic): Dorothy
Chandler Pav., Los Angeles, Nov. 6.
JEAN SHEPARD (United Artist): NCO
Club, Hill AFB, Utah, Nov. 15.

*TRIUMVIRAT (Harvest): Regis College,
Denver, Colo. Nov, 14; Terrace Ball-
room, Salt Lake City, Utah (15); Mon-
tana State, Bozeman (16); Univ. of
Montana, Missoula (17); Whitworth
College, Spokane, Wash. (19); Expo
Building, Eugene, Oregon (21).

HANK WILLIAMS JR. (MGM): Sacra-
mento, Calif. Nov. 2; Phoenix, Ariz. (4).
STEVIE WONDER (Motown): Denver
Coliseum, Colo. Nov. 3; The Forum,
Los Angeles (23); Cow Palace, San

Francisco (29).

MID-WEST

JACKSON BROWNE (Elektra): Memo-
rial Hall, Kansas City, Nov. 16.

(Continied on page 18)

|

TOP QUALITY

8X10
PRINTS

LITHOERAPHED ON HEAVY GLOSS STOCK

-

i

A =

BLACK & WHITE 8x10s
500—$25.00 1000—538.00

COLOR PRINTS
1000—$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s AND OTHER SIZE PRINTS,
POSTCARDS, AND POSTERS

i PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO, 65803

® Continued from page 14

With Diamonds.” The entire set, of course, was
laden with hit after hit after hit—"Daniel,"
“Rocket Man,” "Yellow Brick Road,” “Don't Let
The Sun Go Down On Me,” “Candle In the
Wind"'—all performed with exciting perfection.

Cooper proved the worth of his addition to
the band with a stunning snap of his congas to
finish “Grey Seal” and later with a kazoo solo
during "'Honky Cat.” The Horns played for about
the last hall hour and acquitted themselves
equally well, particularly on the blockbusters
that closed the show, “Saturday Night,” " Croco.
dile Rock” and “The Bitch Is Back.”

Perhaps all this verbal recreation 15 beside
the point: for behind the superb musicians, the
stellar arrangements. the healthy voice and the
well-wrought songs lies the simple fact that £l
ton John, for all his outlandishness, is an en-
dearing, natural and informal character who is
fun to watch and a gas to listen to.

Kiki Dee was a perfect opener for she is
something of what we might imagine Elton to be
if he were female. She has similar faste for
classily outrageous clothes, her voice has the es-
sentially lusty rock and roll character, her song
arrangements are big with lots of driving space,
and she has the same whimsical, charming and
natural stage manner as Elton,

Lyrically, however, the songs are much more
basic and come from varied sources. Most were
from her upcoming Rocket LP to be released
while the tour s in progress, several of her own
(**Loving And Free,” the title track of her debut
LP and a fine new one, “Little Frozen One™) and
the classic “Six Days On The Road."

The set closed with the hit single, “I've Got
The Music In Me" which Kiki and the band took
expertly through the false climax and on to a fin-
ish that had the crowd properly set up for the

star. JACK McDONOUGH
LOU REED
DARYL HALL /JOHN OATES

Felt Forum, New York

Lou Reed Oct. 9 was expectedly sex-packed.
He is more of a stage presence than he is a
singer. He struts, shimmies, fondles his micro-
phone, in fact, he has everything but a good
voice. In his high gear act Reed gyrates energy.
He demonstrates his ability as an actor-dancer
in a throbbing performance of “Heroin" and the
audience responds to his music.,

In sharp contrast with Reed, his back-up
band concentrates solely on making well-bal-
anced music. It is their collective talent that car-
ries the show. Lead guitanist Danny Weis picks
clean and crisp. He took a notable solo in “Sally
Can't Dance” the title cut from Reed's new RCA
album. The act consists of ten selections and an
encore of “Rock and Roll Animal,” one of Reed's
biggest hits. He also performed his top-selling
autobiographical hit “Take A Walk On The Wild
Side” which had the crowd moving. Lou Reed
has come a long way since his days with the Vel
vet Underground, but it is his back-up group
that deserves the credit for an exciting perform-
ance.

Daryl Hall and John Dates put on a well-re-
hearsed, tight act. The group originally started
out playing folk music but have made a smooth
switch to ghitter. Their new Atlantic LP “War
Babies” is produced by Todd Rundgren and his
presence can be felt in the act. Each ftune
flowed evenly into the next. It is the succinct
harmony between Hall and Dates that is their
outstanding feature. STEVEN FRIEDEL

STEPPENWOLF
DALTON & DUBARRI
UFO

UCLA Pauley Pavilion, Los Angeles

From the opening chord of “Born To Be Wild"
to the closing of the set, newly-reformed John
Kay & Steppenwolf made a rousing return to
5,000 vocal fans Oct. 11.

Ray's voice 15 as rich and gruff as it was in
the salad days at the Whisky in the late "60s and
the band's playing gave no indication of any per-
forming layoff.

Many of the titles from Steppenwolf's new
Mums album “Slow Flux" are structurally and
lyrically similar to its already established rough,
hard-edged sound, so new songs like “Gang War
Blues” and “Straight Shootin® Woman™ fit com-
fortably in its repertoire.

The band’s costumes were vaguely futuristic,
like Spiders From Mars castoffs, but its sound
was sirictly down to earth and heartily received.

Although only half of the anticipated 10,000
tickets were sold, Steppenwolf's effective show-
manship and the surge of sound that greeted

each number made the evening decisively a suc-
CEess.

Dalton & Dubarri, of Columbia Records,
warmed the hall up with a gradually escalating
set that left the crowd hollering for more.
Chrysalis' UFQ opened the show with a good set
of ponderous, pounding metallic rock. ART FEIN

JEFFERSON STARSHIP
EARTH QUAKE
LINK WRAY
THE RUBINOOS

Wimerland, San Francisco

An appearance by “surprise mystery guests”
lefferson Starship highlighted the successful
opening show Sept. 24 of the new Tuesday night
Sounds of the City series produced at Winter-
land by the Bill Graham organization.

The show, headlined by hot local rock guintet
Earth Quake, drew over 2,500 wha for the cut-
rate price of 32 (32,50 at the door). They were
treated to four strong and varied bands that
ranged from the teen-pop sound of the Rubinoos
to 45-year-old Link Wray to the refurbished
psychedelia of the Starship.

The Starship, fronted by Grace Slick and Paul
Kantner (still featuring Papa John Creach, and
with new bassist Pete Sears), had volunteered
to participate in the Sounds of the City opener
to provide an extra spark to the event. Their
sound, as usual, was expansive and demanding,
and the partisan crowd loved it.

Earth Quake, obviously high on the crowd,
delivered a supercharged set that included both
singles released on their own Beserkley Records
label, “Mr. Security” (the sel closer) and "“Fri-
day on My Mind,” the current record that is get-
ting strong local FM play as well as AM action on
outlying Northern California stations.

Wray and his new tnio, Rumble, surprised a
lot of people with a cooly controlled set of raw
but updated rock. Wray has a groove as deep,
distinct and well-fleshed as Bo Diddley. He was
sincerely moved by the reception accorded him
by this crowd, larger, he said, than any he had
had an opportunity to play to in 10 years.

The Rubinoos, led by Jon Rubin and aug-
mented by dancing bear Jonathan Richmond, is
a polished quartet of sophisticated bubblegum-
mers from Berkeley. They ran into trouble with
the crowd, who were in the mood for heavy stuff
and not the clean verve offered by the Ru-
binoos—which I've seen go over very well else-
where. JACK McDONOUGH

LeGARDE TWINS
Nero's Nook, Torrance, Calif.

Add the name of the LeGarde Twins to the
growing list of impressive Australian talent

working Stateside. The unusual angle about this

fine singing brother act is they have been in
show business over 15 years and command at-
tention in such locations as the Las Vegas Hil-
ton.

In their debut in this Holiday Inn suburban
Los Angeles room Oct. 15, the duo presented an
action filled 40 minute set of perky tunes in the
pop and country idioms.

The country feel is a result of their backing by
the three-piece Highway Travelers led by guitar-
15t limmy Lloyd which lays down some modern
country riffs and which melds cohesively with
their strong vocal blend.

The two—Tom and Ted—give thewr audience
100 percent plus. Their interpretations are clear
and patterned about their similar sounding
voices, with Ted offering high tenor solos as
bridges.

They work with songs which move along—
“City of New Orleans,” “Tie A Yellow Ribbon
Round The Old Oak Tree,” “Sing A Song,” “If
You Love Me Let Me Know,” “Senshine On My
shoulder” and “Keep On Singing,” an original
work. Most impressive was their dramatic read-
ing of John Denver's “Sunshine On My Shoul-
der.”

The two are a solid act with good stage pres-
ence and an enthusiasm which gives their vo-
cals an extra dimension.

Upcoming in the room which is an excellent
showcase with good sound and lighting. are
Maureen McGovern, Tiny Tim, John Gary and
Frank Sinatra Jr.

STEPHANE GRAPPELLI
RONNIE SCOTT TRIO
Carnegie Hall. New York

While this long-awaited concert was billed as

“Jazz From Europe,” that seemed like a misla-

bel, because the sounds put down Sept. 29 were

not European jazz sounds but instead fop
sounds of the jazz world. Grappelli & undoubt-
edly one of jazz’s last living legends. His violin
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Talent In Action

ELIOT TIEGEL

playing has been the foundation for many other
artists and his current musical setling was per-
fect.

The “Hot Club of Paris” was revived by his
back-up of acoustic guitarists Diz Disley and lke
Isaacs and acoustic bassist Len Skeat. All of the
music was unamplified and traces of his days
with Django surfaced throughout.

His classic interpretations of many songs in-
cluding “Smoke Gets In Your Eyes,” “Satin
Doll" and “Birth of the Blues” were sheer pleas-
ure. His instrument becomes nothing less than
an extension of his own fingers and he has taken
it into many areas that were once forbidden, Ex-
cellent solos were played by each of his band
members and Disley's rhythm work is especially
captiating.

Opening the show was London club owner
Ronnie Scofl, an accomplished saxophonist in
his own right. His trio of organist Mike Carr and
drummer Bobby Gien played a neatly paced sel
and Scoll displayed his ample lalent on tenor
and soprano sax. JIM FISHEL

ENRICO MACIAS
Uris Theater, New York

There must have been a valid reason for
booking French singer Ennco Macias for one
week at the Uris Theater, but on the strengths
{or rather weaknesses) of his Oct. | perform-
ance. it was notf af all apparent.

Macias, a former school teacher, was forced
to leave his native Algenia in 1961 when the in-
dependence movement reached its height. He
settled in Paris where he became a super star,
recording first for Pathe/EMI, then for Philips.
He previously appeared here at Camegie Hall on
several pccasions.

Because of apparently self-imposed linguistic
restrictions (most of the songs were performed
in French with here and there a few comments
in English that were for the most part inau-
dible), Macias' appeal in the U.S. seems rather
limited. He communicated easily with his au-
dience, mostly composed of French-speaking
residents of the city, but there seemed very
little effort on his part to go beyond this ethnic
group and reach out for a broader audience by
making a few concessions.

Another limitation could also be found in the
nature of the material performed which, like
Macias himself, seemed one-dimensional. The
basic theme explored in most of the songs is
Macias" nostalgia for Algeria, idealized as a
sunny country, and the lack of human and natu-
ral warmth he found in France. I struck a re-
sponsive chord among those people sharing
similar feelings, obviously a small segment of
the audience.

In the absence of a strong hit in the U.5.-as
i5 the case with Charles Aznavour, for instance,
who is also set to appear on Broadway, October
15 through 27th and because of the limited ap-
peal of his overall performance, Macias' engage-
ment here probably ranks as no more than a
succes d'estime, DIDIER DEUTSCH

PAT MARTINO QUARTET
JOE FARRELL QUARTET

Botiom Line, New York

This double feature jazz program Oct. 5 was
worth waiting for. Pat Martine is one of the fin-
est guitarists to emerge in recent years and his
style & uniquely his own. His nimble fingers
travel his fingerboard quicker than the eye.

His band, Catalyst, is loaded with talent. The
set lasted more than an hour and Martino
touched a variety of music from soft ballads to
space music. Each was treated with equal skill.

Opening the show was the high-nising Joe
Farrell group featuring its leader on saxes and
flute. The band's usual guitarist loe Beck was
replaced at this engagement by the capable
Sam Brown, who was familiar with the group's
material and added to each tune. Farrell is full
of spirit and vitality in his playing and he cov:
ers all types of music in his performances. The
interplay between Farrell, Brown, bassist Herb
Bushler and drummer Jimmy Madison is inter-
esting. JIM FISHEL

FLEETWOOD MAC
TRIUMVIRAT
Academy of Music, New York

Fleetwood Mac turned out a mammoth three-
hour performance Oct. 5. They remain one of the
finest English rock groups extant.

The vocal talents of pianist Christine McVie,
wife of co-leader bassist John McVie, were ufi-
lized more than customary and to definite ad-
vantage. Her husky blues-rooted contralto adds
considerable dimension to the group. Standouts
from the distaff side included “Loving Ways"
and "'l Can See Loving You."

Drummer Mick Fleetwood and puitarist Bab
Welch were joined by organist Doug Bray who
sat in for the date. They provided fine support
for the vocal efforts of the McVies. Standout en-

semble tunes included "Bermuda Triangle” and
“Ambition.”
Their main characteristic is the tightness and

(Continuwed on page 17)
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TK photo

LATIMORE
“Let’s Straighten It ﬂul“—‘ﬁ'

Moody, almost ominous chords
and a beat that builds in intensity
provide the strong underpinning to
an almost excruciatingly straight-
forward lyric about a bedroom mis-
understanding.

Benny Latimore delivers the vocal
with soulful desperation and plays a
lot of the multi-instrumental back-
ing. This is the biggest single out of
TK Productions since they broke
forth from Hialeah, Fla., with
George McCrae's "Rock Me, Baby”
this summer,

Latimore was backup singer-pi-
anist 1n the mid-"60s for Steve
Alaimo, who is now TK’s a&r direc-
tor and Latimore’s producer. Lati-
more’s first album established him
as a soul comer and “Straighten” is
from his second, “More More More
Latimore.” He's managed by TK
and booked by their Teen-Age
Dances division.

GRC photo
SAMMY JOHNS

“Early Morning Love,"—69

Johns, now in his mid-20s, was
discovered by GRC representatives
while singing and picking as a solo
nitery performer in Charlotte, N.C.
He moved to the label’s Atlanta
headquarters and immersed himself
in songwriting, starting work on new
tunes even before his morning cof-
fee.

Sammy started playing guitar at
age 10 and gigged through high
school with local bands, “Early
Morning Love™ is a cheerful. me-
lodic ballad with a universal lyric
about exactly what the title refers to.
Could emerge as a country-pop clas-
sic. David Jackson of Atlanta-based
Jason Management represents
Sammy.
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Campus

.~ Act Buyers Cautious

® Continued from page 3

action based on their concert reputa-
tion,” he says.

Many colleges are less likely to
spread out their money, according to
Paul Smith of RPM.

“Most of them want to do one o
three big shows a year and many
kids got spoiled this summer with all
the big outdoor extravaganzas with
20 stars for $10,” he says. “Because
of this, many of these kids are less in-
terested in spending $4.50 to $5.00
for an act like Paul Butterfield or
Canned Heat.™

Norman Weiss of CMA says that
with budgets cut back, the hardest
acts to sell are the ones in the $2,500
to $5,000 price scale, but many
groups are still using colleges as a
good place to polish up their acts.

“Many very good up-and-coming

LCampus Briefs |

The Curtis Institute of Music,
Philadelphia, is presenting special
events this fall in celebration of its
50th anniversary.

] ¥ b ]

More and more jazz is being pro-
grammed on campus stations. At
Lindenwood College, St. Charles,
Mo., Kaylock Sellers spins the hot
wax over KCLC-FM-AM and at
Luther College, Decorah, la.,
KWLC-AM featues Jay Jeffries as
jazz jockey. Harold Horowitz is the
man at the Rochester Institute of
Technology (N.Y.) on WITR-FM.
In the West, it's Don Tyer boosting
jazz on the University of Califorma,
Davis, outlets KDVS-FM-AM.

k k&

There's a major exception to the
trend of campus stations program-
ming more and more jazz. At the
University of Wisconsin (Stout) in
Menomonie, Tom Laux, music di-
rector of WVSS-FM reports that an-
swers to questionnairs he sent out
last spring indicate “jazz i1s about at
the bottom of the list.” Laux says
that may be because the station’s
disk library has so few good jazz
platters. His WVSS-FM will soon be
going 1,000 walts stereo.

W * i

Prize money totaling $15,000 and
ranging from 3300 to $2,500 is being
offered by Broadcast Music, Inc.
(BMI) to students under 26 who are
studying at recognized schools or
with private teachers

It's the 23rd year of BMI's Awards
to Student Composers and there is
no limitation on instrumentation
employed or length of original
works by students. Competition will
end Feb. 15, 1975.

L] * *

The Sid W. Richardson Founda-
tion in Texas has granted the Youth
Orchestra of Greater Fort Worth,
comprised mainly of students, and
the Fort Worth Symphony $100.000
o help the two orchestras acquire
the Trial Lake Church of Christ for
use as a rehearsal hall, library and
office space. An additional $100.000
has been obtained from an undis-
closed source. Still, another $100,000
is needed.

* i *

Latin musician Marco Rizo has
just completed a 32-date tour of
American high schools and colleges
demonstrating music from Cuba,
Puerto Rico, Brazil, Colombia and
Argentina. His Latin American per-
cussion ensemble was chosen by the
Board of Cooperative Education
Services for the series.

acts are given a chance to play a
good six months of campus dates in
the tradition of vaudeville,” he
states. “This gives them all the time
they need to develop their show.™

IFA's Dan Weiner says that col-
leges want the same thing as a com-
mercial promoter, but that many
middle price acts are currently doing
very well for them.,

“*Many of these acts have built
their own specialized audience
pockets that come out every time,”
he says. “This includes acts like
Fleetwood Mac, Leo Kottke and
Maria Muldaur.”

Dennis Turner of Heller-Fischel
says that college bookings are defi-
nitely off and they are being used as
fillers.

“A middle-price act is one you're
still working on breaking, and you
need that big-city exposure.” he
says. “We've always been concerned
about packaging and it’s a matter of
looking hard for concert bills with
an open slot.™

Bruce MNichols of APA says that
colleges are taking a chance on some
acts that commercial promoters are
not.

“Schools will continue to become
more important in the future, be-
cause they are playing many differ-
ent kinds of acts,” he states. “Also,
ticket sales are always good on col-
leges, ticket prices are lower and
concert dates are very seldom can-
celled.”

“*Many groups with a lot of chart
success are beginning to take a lot
less money for their dates, because
they know they can’t escalate their
price like in the past.”

ABC's Stu Weintraub says there is
no new trend toward collegiate
bookings.

“It's not a case of utilizing an al-
ternative, because we really like to
use college audiences,” he says.
“They are a very apropo group for
rating acts.”

Greg McCutcheon of ATI says his
agency is currently getting more
concert hall dates than collegiate
dates.

“Certain acts are requested by col-
leges, but they are many times
unavailable because they are some-
times already booked into concert
halls,” he states.

Ed Joyner of Ed Joyner Enter-
prises says his black-oriented agency
is currently booking more acts into
white colleges than black schools.

“White schools usually book a
big-name act, while black campuses
will book a package of up-and-com-
ing acts,” he says. “This is an excel-
lent place for these new acts to gain
some exposure, because several of
my acts have gained very strong re-
gional reputations through this ar-
rangement.”

Talent Firmed
For NEC Meet

NEW YORK—-The talent sched-
ule for the upcoming NEC regional
New York-New Jersey conference,
Monday (28) and Tuesday (29), has
been announced by its co-ordinator
Ron Feldstein of SUNY at Oneonta,
and it includes a broad array of
musical acts.

Included in the three showcases
are The Five Satins, Fresh Flavor.
Minnie Riperton, The Pousette Dart
String Band, Grinderswitch, Red,
White and Bluegrass, Dorothea
Joyce, lan Thomas, the Thad Jones-
Mel Lewis Big Band. the Jimmy
Castor Bunch, and Aztec Two Step,
Luther Allison. Ellen Mcllwaine.
The Committee and Michal Ur-
baniak.

Criteria Studios in Miami, as well
as being one of the busiest recording
spots in the nation, is now in the
process of doing some equipment
updating as well. The company is
getting ready to place new MCI ma-
chines in each studio, and a 24-track
will be available in Studio C some-
time this month, in time for the
Eagles session to be produced by Bill
Szymezk. Studio B will be converted
to 24-track in the near future as well.

In actual studio activities, Bill
Szymczyk is mixing the next Joe
Walsh LP; Tony Morene is in
recording; Dan Tatum has been cut-
ting some country-oriented things
for Sunshine Records with John
Adams and Tatum producing and
Ron and Howard Albert working the
control boards: Peter Graves was in
doing some arranging for a 33-piece
group; Bo Crane has finished up a
soul version of “You're Having My
Baby™; Alley has cut a single, with
Steve Alaimo, the Albert Brothers
and Albhy Galutin working on the
session.

* * *

At Kendun Recorders in Los An-
geles, Rick Cunha has been in rcord-
ing with Ken Mansfield handling the
production chores. Musicians help-
ing on the sessions included the likes
ol Waylon Jennings, Larry Murray
and Thad Murray. [n the mastering
category, handled under the super-
vision of studio owner Kent Duncan,
Rod Stewart, Ronnie Wood, Dan Fo-
gelberg, Jo Jo Gunne (whose LP was
engineered at the Record Plant by
John Stromach), Dave Loggins,
Bachman-Turner Overdrive (engi-
neered by Mark Smith), Mick Jag-
ger, Minnie Ripperton, Deep Purple
and Arthur Lee & Love were among
the artists who have either been in

Studio Track

By BOB KIRSCH

the studio or had their product
worked on there.

Also, congratulations are in order
10 a number of employees who have
taken a jump up the ladder in the
past few months. Kim Paladino is
now studio manager. Carl Yanchar
15 chief engineer; Toby Foster is
night manager; Leila Greenstone is
-now office manager; and the com-
plete engineering stafl is now Ric
Collins, Geoff Gillette and Michael

Wamsgans.
* Kk k

Los Angeles engineer Michael
Nemo has come up with an inter-
esting idea. He's put together what
really amounts to an audio calling
card, consisting of samples of some
of the work he’s done. Dubbed the
Nemo Demo, the disk includes spots
from sessions featuring Linda Ron-
stadt, Rick Nelson, the Mystic
Moods Orchestra, Frank Sinatra,
the Association, Petula Clark and
several ad spots.

* Kk &

Al the Mastering Lab in Los An-
geles, studio manager Sandi Johnson
reports that Dennis Lambert and
Brian Potter have been helping the
Righteous Brothers with their latest
single. Steppenwolf has been in mas-
tering a new single for Mums; David
Kerschenbaum has been in master-
ing a single for Epic artist Tom Suf-
fert; Jack Nelson of Trident Studios
in London visited and did some
mastering for the next Queen LP;
Richard Perry has been busy work-
ing on the mastering for Ringo
Starr’s next effort; and the Black-
byrds have been in working on their
next project,

Also on the West Coast, there's
lots of activity at His Master's
Wheels in San Francisco. Rab

® Continued from page 16

drive which encompasses each effort. Audience
reaction was at times wildly appreciative.

Triumvirat opened the show and were warmly
received. They had subbed in the evening's first
show for T. Rex who was slated to appear with
Blue Oyster Cult in the two-show double header
scheduled by producer Howard Stein.

The German trio tends to lean heavily on the
talents of keyboard artist Juergen Fritz rather
than finding a cohesiveness among themselves
as a unit. A little more togetherness and they
will find that they are better than they already
are, JIM STEPHEN

ROBERT KLEIN
Carnegie Hall, New York

The second annual “Robert Klein Reunion™
Oct. 4 was a howling SRO success for the Bronx-
born comic.

Though plagued by sound problems in the
first half of his act, the Buddah-distributed Brut
artist had the audience in his hand from the on-
set. To ease the difficulty caused by the poor
sound he took a brief intermission and had a
complete new sound system set up which solved
the difficulty.

Save for that small intermission, Klein was
onstage for about three hours and the audience
ate up every minute of his ireverent humor.

He began the show incognito dressed in dark
glasses and wearing a bandana and being intro-
duced as Dr. Blues, harmonica virtuoso. To-
gether with accompanist Stephen Schwartz,
who appeared at odd intervals throughout the
show, Klein played a few bluesy sounding riffs
before blowing his cover. It was all up from there
on as he attacked everything from Watergate to
commercials. JIM STEPHEN

HERBIE HANCOCK

MINNIE RIPERTON

Carnegie Hall, New York
Herbie Hancock, an unquestioned master of
the keyboards, sounds at times as if he is play-
ing with a few extra pairs of hands. Working with
virtually every synthesizer under the sun plus a
few assorted nondescript keyboard instruments,
Hancock provides a dazzling performance thal
could be admired as much for his technical abil-

wwWw americanradiohistorv com

Talent In Action

ity as well as his prowess as a first-rate musician
and innovator.

Standout tunes at the Oct. 3 show included
“Palm Grease,” “Sly" and several cuts from his
runaway best selling album “Thrust,” notably
“Spanky Lee.” He seems somewhat in awe of
the success that has greeted him and s sincere
in thanking the crowd for being part of it.

Music lovers got a double-barreled treat.
Hancock was preceded by Minnie Riperton who
darn near stole the show. The diminutive Ms.
Riperton, proved that she too has the stuff to be
a concert headliner. Her amazing five-octave
range was put to excellent use and cavsed a cal-
lous New York audience to interupt her several
times with enthusiastic applause.

Standout tunes included "If | Ever Lose This
Heaven,” which she had recorded with Quincy
Jones and “Creepin,’ ™ a tune she had done with
her mentor Stevie Wonder. The audience af-

(Continued on page 18)

Noakes, tormer member of Lin-
disfarne, cut his Warner Bros. LP at
the facility, working with former
Wings drummer Denny Seiwell as
well as musicians like Chris Stewart,
Teddy Irwin, John Harris, Ben Keith
and Artie Traum. The firm’s mobile
unit was on the road in August to cut
Crosby, Stills, Nash & Young in
Washington, D.C. and Chicago.
Last month, Jobriath was in working
as were the Tubes, a local band just
signed to A&M. The Sons of Cham-
plin have also been in and Tower of
Power member Lenny Williams has
started to cut his first solo effort. The
mobile unit has just finished cutting
the Grateful Dead at Winterland.

* * *

Byron Lee, long one of the most
important recording figures in Ja-
maica, was kind enough to drop a
note and let us know what’s been
happening at his Dynamic Sounds
Recording Co., Ltd. Eric Clapton is
in the studios in Kingston working
on his next LP. Robert Stigwood is in
helping supervise the sessions.
Monty Alexander has also been in
working on an album and Joe
Cocker used the facilities for some
overdubbing and wvocal tracks.
Yvonne Elliman 1s also set to cut an
LP. She recently toured with Clap-

ton. * k&

Around the country, and in some
cases out of 1L, there have been some
interesting happenings. A new single
from a group called Ice, “Chic-ee
Boum Boum,” has been cut at Sofra-
son Studios in Paris with Pierre Ber-
jot producing. The Tymes have been
at Sigma Sound in Philadelphia tak-
ing a last listen to their debut RCA
album before its release. David
Bowie stopped into Star Studio in
Milwaukee to do some overdubbing,
according to Robert Page of the stu-
dio. Loretta Lynn finished up her
next album at Bradley’s Bam in
MNashville. The set was produced by
Owen Bradley, who along with Pee
Wee King, was inducted into the
Country Music Hall of Fame several
weeks ago. MGM artists Great Pride
stopped at Queen Village Recording
Studios in Philadelphia 1o do some
work on their upcoming album.
Walt Kahn did the production
chores.

* * *

Sudden Rush Music in New York,
has opened its redecorated, re-
equipped 4-track studio in Riv-
erdale. New equipment includes full
Dolby Noise Reduction and com-
plete program Graphic Equal-
ization. Michael Berman has also
joined as engineer and is working in
some tracks with Marilyn Chambers,
star of “Behind the Green Door.”

dbx noise

reduction
needs no

vV ez,
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WILMA BURGESS (Shannon): Rantoul,
Ill. Nov. 3; Dubuque, lowa (30).

MILES DAVIS (Columbia): Allen The-
ater, Cleveland, Ohio, Nov. 1.

FLEETWOOD MAC (Reprise). Kansas
City, Mo. Nov. 8.

GOLDEN EARRINGS (MCA). Agora,
Columbus, Ohio, Oct. 29; Auditorium
Theater, Chicago, lll. (30); Albee The-
ater, Cincinnati, Ohio (31); Cobo Hall,
Detroit, Nov. 3-4,

HAWKWIND (United Artist): Grivoli The-
ater, Indianapolis, Ind. Nov. 5.

*LITTLE FEAT (Warner Bors.): Audito-
rium Theater, Chicago, Nov. 2; Kansas
City, Mo. (3); Univ. of Kansas, Law-
rence, Kansas (4).

ROGER McGUINN GROUP (Columbia):
Milwaukee, Wisc. Nov. 3.

DEL REEVES (United Artist): Min-
neapolis, Minn. Nov. B; Danville 1. (9);
Coon Rapids, lowa (11).

JEAN SHEPARD (United Artist): Ol
ympia Auditorium, Detroit, Nov. 30.
HANK THOMPSON (Dot): Hootenanny,
Kimberling City, Mo. Nov. & Moose
Lodge, Topeka, Kansas (7), Salina,
Kansas (8); Cotillon Ballroom, Wichita,
Kansas (9); Mirza Temple, Pittsburg,
Kansas (16).

MEL TILLIS (MGM): Canton, Ohio Nov.
3; Freeport, ll. (23); Davenport, lowa
(24).

TRIUMVIRAT (Harvest): Midland The-
ater, Kansas City, Kansas, Nov. 3,

*WAR (United Artist): Hara Arena, Day-
ton, Ohio Oct. 31; Merchon Auditorium,
Ohio State Univ., Columbus, Ohio Nov.
1.

*WEATHER REPORT (Columbia): Memo-
rial Hall, Kansas City, Mo. Nov. 1; Am-
bassador Theater, St. Louis, Mo. (2);
Assembly Center, |ll. State Univ.,
Bloomington, (. (3} Civic Center, 5t.
Paul, Minn. {(4). Morthwestern Univ.,
Evanston lIl. (9).

DON WILLIAMS (JMI). Canton, Ohio,
Nov. 3.

HANK WILLIAMS JR. (MGM): Terre
Haute, Ind. Nov. 17.

Who/Where/When

STEVIE WONDER (Motown). Arena,
Claveland, Ohio Oct. 28; Amphitheater,
Chicago (30-31); Cincinnali Gardens,
Cincinnati, Ohio Nov. 1; The Audito-
rium, Kansas City, Kansas (2).

*EARON YOUNG (Mercury): Frontier
Jamboree, Marceline, Mo. Nov. 15; Jr,
High Auditorium, Quincy, Ill. (16).
FRANK ZAPPA (Discreet): Veterans
Memaorial Auditorium, Columbus, Ohio,
Nov. 19; Hara Sports Arena, Dayton,
Ohio (20);, Ft. Wayne Coliseum, Ind.
(22); Dane County Arena, Madison,
Wisc. (24); Pershing Auditorium, Lin-
coln, Mebr. (26); Auditorium, Min-
neapolis, Minn. (27); The Hat Trick
Arena, Chicago (29-30).

SOUTH

MOE BANDY (GRC); Coliseum, Corpus
Christi, Texas, Nov. 1; Golden Stallion,
San Antonio, Texas (2).

*JACKSON BROWNE (Elektra) Foster
Hall, Univ. of Ala, Tuscalossa, Ala. Nov.
1.

*MILES DAVIS (Columbia): Georgatown
Univ., Washington, D.C. Nov. 16.

FLEETWOOD MAC (Reprise): Houston,
Texas, Nov. 3; Austin, Texas (5); Dal-
las, Texas (60; Oklahoma City, okla. (7).

CRYSTAL GAYLE (United Artist):
Odessa, Texas, Nov. 1; Ardmore, Okla.
(2), Hazen, Ark. (23);, Tampa, Fla. (28-
29).

JACK GREENE/JEANNIE SEELY
(MCA): Delmar. Md. Nov. 2; Kingston,
Tenn. (4); Kingsport, Tenn. (5); Morris-
town, Tenn. (B).

MERLE HAGGARD (MCA). Coliseum,
Mobile, Ala. Mov. 1; Curtis Hixon Hall,
Tampa, Fla. (2); Sports Stadium, Or-
lando, Fla. (3).

*HYDRA (Capricorn): Atlantic Christian
College, Wilson, N.C. Nov. 1.

*JACKSON FIVE (Motown): William &
Mary Univ., Williamsburg, Va. Nov. 8.

LITTLE FEAT (Warner Bros.): McFarlin
Auditorium, Dallas, Texas Nov. 7; Mu-
sic Hall, Houston, Texas {(8); Municipal
Auditorium, Austin, Texas (9).

*JOHNNY NASH (Epic): College Date,
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Las Cruces, N.M. Nov. 1, College Date,
Portallias, N.M. (2).

DEL REEVES (United Artist): Kisatchia
Playhouse, Ft. Polk, La. Nov. 17; The
Big Still, Ft. Myers, Fla. (19-20)

MINNIE RIPPERTON (Epic): Morgan
State Univ., Baltimore, Md. MNov. 1;
Howard Univ., Washington, D.C. (2).

SUNDAY SHARPE (United Artist): Coli-
seum, Jacksonville, Fla. Nov. 1; Disney
World, Orlando, Fla. (16).

JEAN SHEPARD (United Artist):
Odessa, Texas, Nov. 12.

CAL SMITH (MCA): Capital Plaza.
Frankfort, Ky. Oct. 31; Memorial Fiald-
house, Huntington, W. Va. Nov. 1; Coli-
seum, Macon, Ga. (2); Dorton Arena,
Raleigh, N.C. (3); Borgdan Hall, Wil-
mington, N.C. (7), Memarial Audito-
rium, Greenville, 5.C. (8); Coliseum,
Fayetteville, 5.C. (9); Auditorium, Sa-
vannah, Ga. (10).

THE SOUL CHILDREN (Stax): Albany,
Ga. Nov. 2; Charlotte, N.C. (16).

RED STEAGALL (Capitol): Chipndance-
land, Burleson, Texas, Nov. 1; Western
Swing Festival, Tulsa, Okla. (16).

*TAJ MAHAL (Columbia). Univ. of N.C.,
Chapel Hill, N.C. Nov, 2; Lafatyette's
Music Room, Memphis, Tenn. (5-6);
Great Southeast Music Hall, Atlanta,
Ga. (B-9); Moorhouse College, Atlanta,
Ga. (10); Exit Inn, Nashville, Tenn. (12-
13).

RUFUS THOMAS (Stax): Texas Military
Bases, Nov. 1.

HANK THOMPSON (Dot): Pan Am Cen-
ter, Las Cruces, N.M. Nov. 1; Cow Pal-
ace, Cliff, N.M. (2); Western Place, Dal-
las, Texas (13-14); La. Hayride,
Shreveport, La. (15); Big Country
Hobbs, N.M. (28); Bigger N Dallas, Lub-
bock, Texas (29); Round Up, Skidmore,
Texas (30).

MEL TILLIS (MGM): Tulsa, Okla., Nov.
2; Longview, Texas (B); Houston, Texas
(9); Asheville, N.C. (16).

TRAFFIC (Elektra): Sports Stadium, Or-
lando, Fla. Nov. 1; Coliseum, Jackson-
ville, Fla. (2); Curtis Hixon Hall, Tampa,
Fla. (3); Jai Alai, Miami, Fla. (5-B).

*TRIUMVIRAT (Harvest): Municipal Audi-
torium, Atlanta, Ga. Oct. 31; 5t. Ber-
nards, New Orleans, La. Nov. 1; Festi-
val Hall, Oklahoma City, Okla. (4); Civic
Auditorium, Austin, Texas (7). Terrant
County Auditorium, Ft. Worth, Texas
(8); Hofheinz Pavillion, Houston, Texas
(10); Univ. of New Mexico, Albu-
quergue (13).

CONWAY TWITTY (MCA): Capital
Plaza, Frankfort, Ky. Oct. 31, Memorial
Fieldhouse, Huntington, W. Va. Nov. 1;
Coliseum, Macon, Ga. (2); Dorton
Arena, Raleigh, N.C. (3); Borgden Hall,
Wilmington, N.C. (7); Memorial Audito-
rium, Greenville, 5.C. (8); Coliseum,
Fayetteville, N.C. (9}, Auditorium, Sa-
vannah, Ga. (10).

WAR (United Artist): Mid South Coli-
saum, Memphis, Tenn. Nov, 3.

DON WILLIAMS (JMI): Jacksonville,
Fla. Nov. 1; Knoxville, Tenn. (16).

HANK WILLIAMS JR. (MGM): Austin,
Texas, Mov. 7; Houston, Texas (8);
Seminolo, Texas (9); Knoxville, Tenn.
(16); Dallas, Texas (21); Longview,
Texas (22}, Trinity, Texas (23).
STEVIE WONDER (Motown): The Audi-
torium, Dallas, Texas Nov. 4; The Caoli-
seum, Houston, Texas (6).

FARON YOUNG (Mercury): NCO Open
Mess, Ft. Bragg, N.C. Nov. 1; Shaw
AFB, NCO Open, Sumpter, 5.C. (2); Pri-
vate Party, N. Wilkensboro, N.C. (3);
NCO CLub, Ft. Rucker, Ala. (8); Myriad
Gardens, Oklahoma City, Okla. {14).

*FRANK ZAPPA (Discreet): Capital Cen-
ter, Largo, Md. Nov. 1; Univ. of Rich-
mond, Va. (2).

® Continued from page |7

torded her two standing ovations and insisted
on an encore before letting her offstage, a truly
auspicious performance. JIM STEPHEN

ISIS
GEORGE McCRAE

Beacon Thearter, New York

Isis, the nine-piece all-female rock group, has
tightened up considerably in public perform-
ance since its last outing in New York but it still
lacks a true identity. There is nothing in its over-
all performance that one could point to and say
“that's Isis.”

The Buddah artists come across much better
on records than they do in person, due to the
fact that they can hear back their flaws and cor-
rect them. In a live performance, faults just oc-
cur and hang there for all to hear and many of
them are there to be heard.

Individually, the performers are quite good
on their instruments. It's when they play to-
gether that they tend to fall apart. There were
several well-played numbers in their stint in-
cluding “April Fool," and “Bit Too Sweet," but
the rest were just disoriented.

Audience response to the group was warm
and at times enthusiastic. Not difficult to accept
if one considers that the bulk were button-wear-
ing gay females who were out in force leading
the applause. The Oct. 12 performance was in-
dicative of the fact that the group is improving
and with a little more time could be a true force.

George McCrae proceeded Isis and turned in
a warm, pleasant hour using his sweet voice and
personality to charm the audience. He tends to
be just a bit too sweet and what starts out
amiably has a tendency to get boring. He
capped his performance with a crowd pleasing
rendition of his hit “Rock Me Baby.”

JIM STEPHEN

THE TEMPTATIONS
THE STAPLE SINGERS
Uris Theater, New York

This soul comes to Broadway concert Oct, 8
was thoroughly enjoyable, but lacked any kind
of real soul. Part of this may have been account-
able to the poor quality sound system, but still
the group’s seemed to modify their music to fit
the setting. All of the music from the Tempta-
tions sounded like it was specially made for a
Las Vegas-type show and it lost a lot of listeners
along the way. But, anyone willing to experience
a new direction from the group was richly re-
warded, The vocals and choreography were ex-
tremely well-coordinated and the overall guality
of the songs was excellent. Each member of the
group was given the chance to shine on one
tune or another and one of the nicest new parts
of the show is the “Love Medley.” This selection
incorparated about five popular tunes together
and showed another side of this richly talented
putfit. Lead singer Damon Harris is one of the
finest young vocalist to emerge in several years
and none of the other Tempts are slouhces, ei-
ther. In fact, any one of them could carry the
entire load if need be. Maost of their big hits were
presented in the course of the show and each
was well-received.

The Staple Singers opened the show with a
rousing sef, but still they seemed very re-
strained for the most part. The vocals of Mavis
Staples seem to be getting better every day and
she broke up the place several times in the
course of the set. Pop Staples and his daughters
have it all together. JIM FISHEL

UA photo

15 YEARS BETWEEN GOLD—It was 1959 and "'Lonely Boy" was Paul Anka's
last gold record. Now after 15 years, UA president Al Teller (right) presents
Anka with a million-seller disk for *You're Having My Baby"’ as Caesar's Pal-
ace president Bill Weinberger (left) stands by on the Las Vegas stage where

Anka was headlining.
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SANTANA
TOWER OF POWER
Academy of Music, New York

Santana completely overwhelmed the au-
dience Oct. 11 with a highly powered set that
started with one minute of meditation and took
off from there without any dull moments. The
whole group was in fine form with reedman
Jules Broussard and electric pianist-vocalist
Leon Patillo giving standout performances. Still,
the true star of the mght was Carlos Santana
who colored the music with his exceplionally
fine guitar work.

The show covered many moods and mixed
latin, rock, soul and jazz for a most satisfying
evening of music. The group played a cross-sec-
tion of music from its glorious career and San-
tana came out to apologize to the audience for
only playing 1% hours. This version of the band
is one of the best ever.

Opening the show was Tower of Power with a
set that was slow to get going. The band came
out first and did a tepid instrumental and then
vacalist Lenny Willams strolled on stage and led
the group through a slow-moving set that did
not catch the groove until the next to last num-
ber, "Knock Yourself Out.” BOB FORD

THE ISLEY BROTHERS
GRAHAM CENTRAL
STATION
Felt Forum, New York

The Isley Brothers have been making good
music for so long that you might expect them to
be nothing but an oldies act, but after their fine
Oct. 13 performance it is easy to see that there
is nothing old about the Isleys. Though finely
structured vocals are still the hallmark of the
group, the focus has shifted more to younger
brother Ernie Isley's guitar theatrics. He is a fine
young guitanist who looks, acts and plays so
much like the late Jimi Hendrix, who was him-
self an Isley alumni, that it scares you.

The proup’s set began with “Who's That
Lady" and moved withoul let-up through out-
standing original numbers and creative inier-
pretations of other people's music to a heart
pounding rendition of their latest chart success
“Live It Up." For their encore they did a funky
version of the Doobie Brothers' “Listen To The
Music,” jeined by Wilson Pickett, and when it
was all over the audience left completely satis-
fied by what they had seen,

Graham Central Station started the evening's
festivities with a high-powered though some-
what shortened set. Led by former Sly Stone
bassist Larry Graham, the group strongly cov-
ered material from baoth of its albums.

BOB FORD

EDDIE KENDRICKS
THE STYLISTICS
Carnegie Hall, New York

It was falsetto night at Carnegie with Eddie
Kendricks and The Stylistics shaning the bill Oct.
20. Was it the sudden cold wave or simply the
fact that neither act, singly or together, had the
overall desired appeal” But the concert drew
much less than the presumably anticipated SRO
crowds,

Displaying confidence, ease, and the mel-
lifluous style which has become his trademark,
Kendncks, backed by a six-musician band,
opened the show with tunes culled from his cur-
rent Tamla album (“Honey Brown,” “Hooked On
Your love,” “Son of Sagittarius,” “Boogie
Down™), as well as songs made famous by The
Temptations which found the audience most re-
Sponsive.

The set was marred by some minor technical
problems, primarily in the sound system, and
also by what seemed a lack of rehearsals. There
is no excuse for the singer to finish a song half
way while the band keeps on playing. This, un-
fortunately, happened on too many occasions to
be passed as a mere accident.

The Stylestics, on the other hand, easily dem-
onstrated why they are a top act. They were
slick, superbly rehearsed, and there was not one
false note in their entire act. Introduced by Van
McCoy's “Love Is The Answer,” splendidly
played by the Philadelphia Sound. they pro-
ceeded to sing their greatest hits, eliciting fre-
quent enthusiastic outbursts from members of
the audience.

Despite a poor balance in the vanous sec-
tions of the orchestra (the brass instruments lit-
erally drowned everything else, and the strings
were embarrassingly thin), they managed to of-
fer polished renditions of “Let's Put It All To-
gether,” “Betcha By Golly, Wow,” “People Make
The World Go Round,” “You Make Me Feel
Brand New," “It's Too Late.” DIDIER DEUTSCH
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These are the albums that have besn sdded fo the
mathon's leading progressive stations. The albums
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1 ROLLING STONES, IT'S ONLY ROCKIN'
ROLL, Rolling Stone: WIZ() FM. WLIR FM, WMMR
FM. WKTK M, KTMS FM, KGEFM. KSAN FM, CHUM
FM. WHEW.-FM, WL43.FM, WIDT-FM, KPRI-FM, KOME.
FM, WORI-FM, KZEW-FM, WRAS FM, KZEL.FM. WINF
FM, WOWL-FM, WAER-FM, CIOM.FM, WOUR-FM, KMET
FM. ETAP-FM, WPRE-FM, WSDM-FM, KLOL-FW, WERU
1"

2 SANTANA, ‘BORBOLETTA, Colum-
bia: KOME M. nﬂm PN, KZAP M, WSDM.FM. KSHE
FM, KSAN-FM, WAER-FM_ KPBI-FW, WTUL-FM, EGE-FM,
FULHFRY, WHEW-FM, WIS FM, WIOT-FM, WLIE-FM,
WORLFM. KTEW.FM. WHAS FM. WTEL-FM, WIAF FMA
CIOM - P, WHTE-FW, WEBRU-FM_ WMME-FM, KLBI-FN,
wzm P, WPRE FM

3 mWE HHSU'H l:nlumhli WAER-FM, KLE]
M WPLEFM. KSHE |:|| WHAS FM, KEFLFM. WTLIL FM,
WERU-FM. KEMY.FM. KGB-FM, KSANFM. WNEWFM
WISIFM, WIOTEM, KOMEFM, WAEXFM, WLIE FM
WORLFM, KZEWFM. KIEL FM, WIMF-FM. CIOM-FM
WIMR FM, WYVS. M, KZAP-FM_ WPRE.FM

VAN HﬂﬂﬂlSﬂH VEEDON FLEECE,
Warner Brothers: ms FM, KSAN-FM, WLIR-FM,
AR M, WMBIR FM, CIOM FW, KLOL FM, KFMY.FM,
WI49FM. WIOTFM, KOME-FM. WORI-FM. KIEW-FM,
WRAS FM, MTEL-FM, WIMF FM, WOWLFM. WAER.FM,
WTUL-FM, WOLR-FM, KMET-FM, WEEL-FM, KLEJ.FM,
KIAP-FM, WE[IM.FM, HPFrHH

4 GENE CLARK, NO OTHER, ﬁsﬁum Widg

FM, WORJFM. WLIR FM ELOLFM, KEFCFM, EBPIFM,
KMET-FW, WABK-FM, WNEW-FM, WPRE.FM, WII)-FM,
EDME-FM, CIDOM-FM, WOUR-FM, WIZTE-FM, WPLRFM,
EFMY-FM, WEHAB FM, WIDT-FM, WRAS-FM, K3HEFM,
WIMF-FM, ELB)-FM

9 MARIA MULDAUR, WAITRESS IN A DO-
NUT SHOP, Reprise: KTMS FM WSDM PN, KGE-
FM, KPBLFM. WLIR-FM, WABX.FM, WMMR-FM, CIOM-
FM. KLOL-FM, WIDT FI, WORAFM, KIEW FM, KIEL-FM,
WIMF-FM, WOWY-FM, WAER-FM, WIUL-FM, WOUR-FM,
KMET FM, WBEL FM. KZAPFM, WPRS. FM

b I:AMEI. MIRAGE, Chess/Janus: KTvs W,
KCFRFM. WPLRFM, KSHEFM, WRASFM. WOWLFM,
WZIQ-FM, WAER-FM, WLIRFM, WI43-FM, WTUL-FM,
WHTKFM, WIOTFM, KLOLFM, WAVSFM, WEEL M,
WOLR-FM, WEAB-FM, KLEI-FM

FOGHAT, ROCK N ROLL OUTLAWS,
Humﬂle WRAS-FM, KEPI-FM, WABY-FM, CIOM-FM,
WERU-FM, KFMY-FM, KLOL-FM, KAGE-FW, WI49FM,
WIOT-FM, WPLR-FM, KZEW-FM, WIMF FM, WOWIFM,
WIUL-FM, WOUR FM WMMEFM, WEEL FM, WSDM.FM

TODD RUNGREN'S UTOPIA, ToDD
RUNGREN'S UTOPIA, Warner hers
WIOT-FM, KTMS M. KSAN.FM. WRAS-FM. WLIRFM,
WAED M, WMMA FM, WHTK FM, WEZ) FM. WPLRFM,
HOME-FM, KZEW-FM, KLOL-FM, WOW1EM, WOUR.FM,
WERL FM, WBEL FM, WPRE FM. WAER.FM

7 BILLY JOEL, STREET LIFE SERENADE,
Columbia: WAER-FM, KLEIFM_ KSHE-FM, WRAS.FM,
KFMY-FM, WZZO-FM, WIOT-FM, WLIR-FM, WORLFM,
WIMF-FM, WIUL-FM, CIOM-FM. KLOL-FM. WKTH-FM,
WMME FM, wws FM, KIAF-FM, WPRE FM

8 TOM 'ﬁAITS HEART OF A SATURDAY
NIGHT: wi49.FM. KZAP-FM. WBAB-FM, KEFC.FM,
WERL-FM, WHOTEM, WMME-FM, WAEX FM, WNEW.FM,
WPRE-FM, CIOM-FM, WLIRFM. WORI-FM_ KOME-FM,
mzu FML, KFMY-FM, WIMF P

9 HEI.LU PEOPLE, THOSE HANDSOME

EVILS, ABC: kel m WOWI-FM, WORI-FM, KPEI-
ru WABK-FM, CAOM FM, WOUR-FM, KFMY-FM, WNEW

FM, WPLEFM, WLIF-FM, KSHE-FM, KMET-FW, KZAF-FM,

HFF.E FM. WIOT P

LEQ KOTTKE, DREAMS AND ALL THAT
STUFF, Capitol: wrLR-rM, WRAS-FM. WWVS-FM,
KTMS FM. WPLR FM, WABXFM. WLIRFM, WORIFM,
KSHEFM, WIMF-FM, WOWIFM, KLOL-FM, WOURFM
WRTH FM, WMMR FM, KCTR FM

HAHFHEB MANN'S EARTH BAND,

D EARTH, Warner Brothers: wras. M,
mm FM. WABKFM, CIOMFM. REMYEM, WIOT.FM
WPLAFM, WORIFM, KZEL FM. WZMFFM, WOWI-FM,
WTUL FM. KLOL-FM, WMMR-FM. WBEL.FM. WYVS.FM

RAVI SHANKAR, SHANKAR FAMILY AND
FRIENDS, Dark Horse: siLoLfm wRASFM,
WOLIR FM, WPLE FM, WIOT-FM. KCFR-FM, WNEW.FM,
WIZK-FM, WOWIFM, WPREFM. WAENFM. WLIRFM,
WOR FM, KEFC-FM. WREN FM, WBEU FM

10 MONTROSE, PAPER MONEY, Warner

hers: KSAN-FM, WRAS FM, WABX-FM, WI145-FM,
WIOT FM, WPLR-FM, WORI-FM, KSHEFM. WIMF-FM,
WILIL-FM, CIOM-FM. WEEL-FM, WyW3-FM, KLOL-FM

11 EHHF[HEEH. WISH YOU WERE HERE,
Warner Brothers: KTwms-Fm, WRAS-FM, WLIR-FM,
RFMY.FM. KSAN FM. WNEW.FM. WIOT-FM, KOME FM,
WORI-FM, KSHE-FM, WTUL FM, WEBEL-FM, WPRB-FM

NEW RIDERS OF THE PURPLE

SAGE, BRUJO, Columbia: keri iu, Ky e,
WHER-FM, WI45-F8, KOME-FN, WLIE-FM, WORI-FM,
WRAS.FM. KJEL-FM, WIMF-FM. KLOL FM. ELBEI-FM,
WFEE-FM

SUPER TRAMP, CRIME OF THE CEN-
TURY, ARM: wowi FM. WAER-FM, WRAS-FM, WLIR.
FM, CHUM-FM. WERILFM, KLOL FM, WYVS.FM, WREL
FM. KSAM-FM. WTUL-FM, WOUR-FM, WSDM-FM

12 HEHH"I’ RANKIN, SILVER MORNING,

Warner Brothers: ks EM, WLIEFM. KEMY.FM

WNEW FM, WIOT.FM, WPLR.FM, WORJFM. KZEL FM,
WAER-FM, WEEU.FM, WVS-FM, KCFRFM

13 DAVE BRUBECK, TWO GENERATIONS
OF BRUBECK: BROTHER THE GREAT
SPIRIT MADE US ALL, Atlantic: wzzgrm,
WHME-FM, WOWLFM, WLIR-FW, WAER.FM, WIOT.FM,
WYVE-FM, WRAS-FM, ELOL-FM, WPRE-FM

I-'.HHHT ROCK N' ROLL SURVIVORS, Casa
Blanca: msru WITO FM. WNEW FM, Widg ™,
WLIR-FM, ESHE-FM, WEAB-FM_ WOUR-FM, WaRL-FM,
WIR -

14 KEVIN AYERS, THE CONFESSIONS OF
DR. DREAM, Iskand: Kce e, wow! FM, WOUR.
FM. WPLR.FM. NEFC.FM, WABXFM. CIOMFM. KLOL.
FM, WPRE- M

DOBIE GREY, HEY DIXIE, MCA: xercem,
EFAF-FM, WRENFM. HZEL-FM, WIZQ-FM, KFSAY-FM,
WI43-FM, CIOM-FM, WIDT.FM

15 FIRESIGN THEATRE, EVERYTHING
YOU KNOW IS WRONG, Columbia; wrLR M,
WIOT-FM, WLIR-FM, WARX-FM, WAER-FM, KLOL-FM,
WRERIE-FW, WI43.FN _
MIKE MnGEAH unaznn I’[amer

Brothers: wuRm, H.BPI FM. WABX-FM. CIOM-FM.
WI149-F6, KLOL-FW, WBEL FM, KMET FM

STYX, MAN OF MIRACLES, RCA: wruL fm,
WS M, WEEL-FM, WZZK.FM. KFMY-FM, WIOT-FM,

WOLR-FMW, WPRE FM

16 FAIRPORT CONVENTION, A MOVE-

ABLE FEAST, Island: wrLR-FM, WRTH.FM, WRAS
PN, WOWIEM, WOURFM, KMET-FM, KCFR FM

HATFIELD AND THE NORTH, island:

WLIR-FM. KSAN-FW, KCFR-FM, WOWI-FM, WIOT-FM,

WVVE-FM, WHEL-FM

LABELLE, NiGHT BIEIJ £|nr, WLIRFM,
WPLR FM, WOWY M. WOUR FM, WEAB FM, KIEL FML

WFRE-FM

DAVE LOGGINS, APPRENTICE IN A MU-

SICAL WORKSHOP, Epic: kv, wigo M,

WORIFM, KIEL FM, W.EHF FM_ CIOFM, WEOM FM

THE MICHAEL URBANIAK FUSION,

ATMA, Columbia: wRaS.FM, KCFRFM. WPRB-FM,
CHUM M. WAER FM. WEZQ FM. WIOT FM

VARIOUS ARTISTS, THIS IS REGGAE
MUSIC, Island: woue m KEFILEM. RIAPFM.
KIEL-FM_ WHAR-FM, WABT.-FM, KLOL-FM

EHHIS YOULDEN, ciTY CHiLD, Lm

don: WARL FM. WLIRFM, M[]T R, WOWILFM,. KFMY-
W, WEAE-FM, CIOM-FM

17 ASLEEP AT THE WHEEL, Epic: wiut
FW ELE)-FW, WPRE-FM, WABK FM, WERL.FW, WOUR-
b

CARMEN, FANDANGOS IN SPACE, ABC:
WLIR FM, WMMRFM. KEFCFM, WAER FM. WOUR FM,
WP FM

i —

BRIAN CADD, MOONSHINERS, Chelsea:
KEFC-FM, WIOT-FM, WOUR-FM

CLARENCE CARTER, REAL, ABC: _WI

i, 'HIJIJE Flul WHJLH FH

CHAIRMEN OF THE E'I]HHD SKIN

I’ill IN, Imrit:tus. KIIV-FM, WPLR FM, CIOM M

~ JOHN COLTRANE, HIS GREATEST
YEARS, VOL. 3, Impul:e NCFRFM, KLOL FM
WRE- W

NEIL DIAMOND, SERENADE, Colum-

hia KFME-FM. WS FW, WS0M PN

Fuult TOPS, LIVE AND IN CONCERT,
ABC: wow Fm, um M WEABAM

SEI:HETHTSI’EH FURTIVE anﬂm
port) P.1. Cosmos Records: Wyvs FM. KCFRFM,
WIZ0-FM, KEFC-FM, WREL.FM, WRAS FM

18 DAVID BARRETTO, Mercury: wiewsw,

GIDH ﬂl HLIH‘ FM, WHAE- FH KMET-FM

IF, TEA BRAKE OVER-BACK ON YOUR
'EADS, Capitol: wvvs-FM. EMETFM. WOWIFM,
WLIF:FM, WRAS FM

HERBIE HAHH FIIE.I LIGHT, Atlantic:

WIIM.FM, HJJ_H Fi I'L!EL FM, WIOT-Fi, HRAE i

STAR DRIVE, STAR DRIVE FEATURING
ROBERT , Columbia: wizk.Fm, wowi-
FM. WIUL.FM. WERL-FM, KEFC.FM

TRAPEZE, HOT WIRE, Warner Brothers:
WHOT-FM, RZEW.FM, WTUL.FM. WEEL FM, KLOL-FM

TIM WEISBURG, FOUR, AZM: wass m.

ETMS-FM, WAER-FM, KCFR-FM, WEAB-FM

MICHAEL WHITE, GO WITH THE FLOW,
Impulse: wasx.Fm, WIOTFM, KLOLFM, WOW) FM,
WPRE-FM

19 GREGG ALLMAN, LI'JE. Eapnr:nrn

WOLIR-FM, W149-F81, WORIFM, WOWLFN

BEACH BOYS, FRIENDS & SMILEY
SMILE, Warner Brothers: WLIRFM. wagH FM.
WELR-FM, WOLRFM

————_mem_re ses

HERBIE MANN, FAMILY OF MANN, At-

Iaan: WRRE.-FM_ wm:nru WLIR FM, WEAS FM

MILT JACKSON, OLINGA, CTI: ioLrm,

WSOM-FM, CHUM FM, KILH-FM

MAGMA, KOHNTARKOSZ, ABM: wzzg rm.
_ KCFRFM, WOWLEM, WOUR M

MﬂHHAlTMI THAT'S HOW MUCH |

LOVE YOU, Columbia: KOIV-FM, KILH FM, KAGE:
FM, KZELFM

ARIF MARDIN, JOURNEY, Atiantic:

'l'ﬂ'ﬁ'l FM, WLIR-FMW, i'ﬂ:li.ll'l i, MEHFM

DﬂH HcﬂLEAH HOMELESS BROTHER,
United Artists: ks EM. WTLIL-FM, WMME.FM,
WVSFM

—

BARRY MILES, SILVER LIGHT, London:

WM FM, KILH-FM, WOW1-FM, WEAB FM

RED WING, DEAD OR ALIVE, Fantasy:
WRAS £, KZAP-FM, WEAR FM. WOUR.FM

PHARAQOH SANDERS, LOVE IN US ALL,

+ WAER-FM. WFRE-FM, WOWIFM, CHUM FM

TRAPEZE, FINAL SWING, Threshold:
WEZKFM, WUIRFM. KLBIFM. KLOLFM

20 BOBBY BLAND, INTERSPECTIVE OF
THE EARLY 1I'El.IiES1 ABC: wLoLFM. WPRE.FM,
KJIV-FM

IMAGINATIONS, 20th i:entury KQIV-F,

MI.H FM. KAGE-FM

SAHHH KERNOCHAN, BEAT AROUND
E BUSH, RCA: wrir FM. KLOL-FM, WBEU FM

BMIH‘! MANILOW, BARRY MANILOW

TWO, Bell: wmam msn FM, WETH-FM

BUDDY MILES THE MANY FACES OF
BUDDY MILES, Columbia: WIuLFM, CIOM FM.
WEDM FM

NEUTRONS, BLACK HOLE STAR, (Im-
pnrl] United : WLIR-FM. KSHE-FM. WAER

DAVID HEWH.II'I NEWMANISM, Atlan-
tiC: WSDM FM, KILH.FM, KZAPFM

McCOY TYNER, ECHOES OF A
FRIENDS, Milestone: KCFRFM, WIOT-FM, KILK
i

JEHIH’ JEFF WALKER, WALKER'S coL

CTABLES, MCA: wzew.FM. wilIL-FM, KLBI-FM

21 HANK CRAWFORD, DONT WORRY
"BOUT A THING, Kudu: wivsru, Crum-Fy

PR el L Tl =

DEODATO, ARTISTRY, MCA: wrasem,

WILIL-FM

GEORGE DUKE, FEEL, BASF: wagxiw,

WOWI-FM

N =R AR

ELF, LA 59, IIEII KSHE-FM, WOUR FM
HEARTSFIELD, WONDER OF IT ALL,

Mercury: weeu FM, KEFC FH

e s o wn

MILT JACKSON, IMPULSE YEARS, Im-

pulse: wagx i, KCFR PN

ELVIN JONES, THE IMPULSE YEARS,
Impulse: NCFRFM. WPRB-FM

KING CRIMSON, rep, {Impumlsland

WETK-FM, KLOL-FM

IH.'IHHIE LANE, ANYMORE FOR ANY-
RE, (Import) BM: WIS M, WiLD M

DUKE FEHHSDH ITCOULD ONLY HAP-
PEN WITH YOU, Eiuemta' KILH-FM, CHUM PN

= = e mr———= ot === — e - = =

SAM RIVERS, CRYSTALS, Impulse: kcrm
FM, WOWFW

CANDI STATON, CANDI, Warner Broth-

Brs: KILH-FM, ELOL-FM

THEM/featuring VAN MORRISON,
BACKTRACKIN', London: waax-ru, WEAE-FM

WENDY WALDMAN, cypsy sYm-

PHONY, Warner Brothers: wiuL rw, soMEFM

THE YOUNGHEARTS, A TASTE OF THE
YOUNGHEARTS, 20th Century: kil M
KAGE-FM

By TOM MOULTON

Top Ten
Audience Response

This
Weeak
1 MNEVER CAN SAY GOODBYE-—Gloria
Gaynor—MGM
2 YOLW'RE THE FIRST, THE LAST, MY
EVERYTHING—EBarry White—20th
Century Fox
3 GET DANCIN—Disco Tex & The Sex-
O-Lettes—Chelsea
4 ASK ME—Ecstacy, Passion. & Pain—
Roulette
5 EVERLASTING LOVE-Carl Carlton—
Back Beat
6 PHILADELPHIA—B.B. King—ABC
7 DOCTOR'S ORDERS—Carol
Douglas—Midiand Intl. (RCA
Distributor)
8 TELL ME WHAT YOU WANT—Jimmy
Ruffin (Import Only)
9 | CAN'T FIGHT YOUR LOVE—
Modulations—EBuddah
10 YOU LITTLE TRUSTMAKER—The
Tymes (Original version not
avallable commercially)

Best Sellers
(New York City)

This Colony Records
Week
1 MNEVER CAN SAY GOODBYE—Gloria
Gaynor—MGM
2 MORE THAN ANYTHING, YOU'RE
MY EVERYTHING—EBarry White—
20th Century Fox
3 GET DANCIN—Disco Tex & The Sex-
O-Lettes—Chelsea
4 TRUSTING HEART—The Trammps—
iGolden Fleace
5 KEEP ON MOVIN—Creative Source—
Sussex
6 WHERE ARE ALL MY FRIENDS—
Harold Melvin & Bluenotes=MGM
7 EVERLASTING LOVE—Carl Carlton—
ABC
8 YOU BELIEVED IN ME—Executive
Suite—Babylon
9 ROCKIN SOUL—Hues Corp.—RCA
10 ASK ME—Ecstacy. Passion & Pain—
Roulette

This Downstairs Records

Week

1 WHERE ARE ALL MY FRIENDS—
Harold Melvin & The Bluenotes=—
MiGM

2 LOOK ON THE GOOD SIDE PART 1
& 2—The Imnvitations—Silver Blue
Records

3 HNEVER CAN SAY GOODBYE—Gloria
Gaynor—MGM

4 EVERLASTING LOVE—Carl Carlton—
Backbeat (ABC)

5 ROCKIN SOUL—Hues Corp.—RCA

& TRUSTING HEART—The Trammps—
Gzolden Fleece

7 GOT TO GET YOU BACK-—Sons of
Raobinstone=ATCO

8 GET DANCIN—Disco Tex & The Sex-
O-Lettes

9 SUGAR PIE GUE=The Jonesps—
Mercury

10 MORE THAN ANYTHING, YOU'RE

MY EVERYTHING —Barry White—
20th Century Fox

Following lists participating stations. Numeral after each specifies selections programmed.

ATLANTA. GA.: WRAS-FM, Jim Mornison; 1,2, 3, 4,6, 7,9, 10, 11, 13, 16, 17, 18, 19, 20, 21

21

AUSTIN, TEXAS: KLBI.FM, Greg Thomas: 2, 3, 4, 6, 7, 11, 17, 19, 20
BABYLON, LONG ISLAND: WEAB-FM_ Bernie Bernard: 4, 6, &, 13, 18, 18, 19, 20, 21
BALTIMORE, MD.: WKTK-FM. John Beeves; 1, 2, 6, 7, 9, 16, 20, 21

BEAUFORT, 5C. WBEU-FM, Jim Ray; 3, 5,6, 9,10, 11, 12, 15, 16, 17, 18, 20, 21
BIRMINGHAM, AL - WZTK.FM, Bill Levey: 4, 9, 15, 18, 19

.5, 6, 11, 16, 18, 19, 20
.20, 21

18, 2

CHICAGD, ILL.: WSDM-FM, Burt Burdeem; 1, 2,

3
COMPTON, CALIF.: KILH-FM, Rod McGrew; 2, 18, 1

Z 35
5 6
DENVER, COL: KCFR.FM. Bob Stecker. 6, 9, 12, 14,
DETROIT, MICH.: WABX-FM, John Petrie; 3, 4, 5, 6, &,

DALLAS TEXAS: KTEW-FM, Mike Taylor; 1,
DENVER, COL: KBPI-FM, Jean Yalder; 2, 3, 4,

20, 21

EUGENE, ORE: KFMY-FM, Randy Chase; 3, 4, 6, 7, 8, 9, 11,12, 14, 15, 16, 20
EUGENE, ORE: KIEL-FM, Stan Garrett; 1, 2, 3, 5, 9, 11, 12, 14, 16, 18, 19
HEMPSTEAD, N.Y. WLIR-FM, Gil Colquitt: 1, 2,3, 4,5,6,7,8,9, 11, 12, 13, 15, 16,

17, 18, 19, 20, 21

HOUSTON, TEXAS KLOL-FM, Jim Hilly; 1,3, 4,5, 6, 7, 9, 10, 11, 13, 14, 15, 16, 18,

13, W, Z1

INGLEWOOD, CALIF: KAGH-FM, Kal Shields: 6, 19, 20, 21
JACKSON, MISS: WZZQ FM, Dave Adcock: 1,2, 4, 6, 7, 8, 13, 14, 16, 17, 19
KNOXVILLE, TENN.: W149-FM, Tany Yoken; 1,2, 3, 4, 6, 8 10, 11, 13, 14, 15, 18,

19, 21

LOS ANGELES, CALIF- KMET-FM. Joe Collins: 1, 3, 4, 5, 9, 1 . Iﬁ. 18
MILWAUKEE. WISC.- WIMF-FM, John Houghton: 1,2,3,4,5, 6,
NEW HAVEN, CONN.: WPLE-FM, Gordon Weingarth: 3, 4, 6, 9,

15, 20
NEW ORLEANS, LA WNOE-FM. Lee Armstrong; 2

1L, 15, 16
6, 17, 18, 19, 20, 21
, 10, 14, 15, 18, 17, 18, 19,

MNEW YORE, N.Y.. WNEW.-FM, 3,
MORFOLE, VA.: WOWI-FM, Rollie Bristol; 1, 3,5, 6,9, 11,
ORLANDO, FLA.: WORI-FM, Mike Lyons: 1,2,3, 4,5, 7,
PHILADELFHIA, PA.: WMME-FM, Depnis Wilen: 1,2, 3,5,6,7, 8,9, 13,15, 17, 19
PORTLAND, ORE.: KQUV-FM. Roy Jay (Rick Harrison); 19, 20

PRINCETON, M) WPRB-FM, Daisann Mclane: 1, 2,3, 4,5, 6,7, 8,9, 11, 13, 14,

15, 16, 17, 18, 18, 20, 21
PROVIDENCE. R WBRUFM, Peter Masi; 1, 2, 3, 6, B, 11, 13, 17, 18
SACRAMENTO, CALIF - KZAP-FM, Brobert Williams: 1, 2, 3,5, 7, 8,9, 14, 16, 19, 20
SAN DIEGO, CALIF - KGB-FM, Art Schroeder 1.2, 3, §

SAN DIEGD, CALIF.: KPRI-FM, Mike Harrison; 1

SAN FRANCISCO, CALIF - KSAN-FM. Bonnie Simmons; 1, 2, 3, 6, 10, 11, 16
SAN JOSE. CALIF. KOME-FM. Ed Romig: 1, 2, 3, 4, 6, 8, 11, 21

SANTA BARBARA, CALIF: KTMSFM, Steve Sellman; 1, 3, 5, 6, 9, 11, 12, 18, 19
ST. LOUIS, MO KSHEFM, Shelly Graiman; 2, 3, 4, &, 7, 9, 10, 11, 13, 20, 21
SYRACUSE/UTICA, N.Y. WOUR-FM, Steve Huntington: 1, 3, 4, 5, 6, 9, 11, 13, 14,

15, 16, 17, 19, 20, 21

Dennis Elsas; 1, 2, 3, 4, B, 9, 11, 12, 13, 18
13 14. 16, 18, 19, 20, 21

9, 10,11, 12, 16,19

SYRACUSE, N.Y.. WAER-FM, George Gilbert; 1, 2,3, 5,6, 7, 11, 12, 13, 15, 16, 17,

18, 19, 20
16, 18, 20

TOLEDD, OHIO- WIOT-FM, Niel Lasher; 1,2,3,4,5,6,7,8,9,10,11, 12,13, 14, 15,

TORDNTO, CANADA: CHUM-FM, Benpy Karch: 1, 11, 16, 19, 21

8910 11,16 0
.12 14, 15, 186,

VALDOSTA. GA - WVVS-FM_ Scolt Crane: 3,6, 7, 9,10, 11, 12, 13, 15, 16, 17, 18, 19,

WARREN, PA. WRRN-FM, Max Faich, 9, 14

WACO, TEXAS: KEFC-FM, Dave Collms; 4, 8, 9, 14, 17, 18, 20, 2]
WINDSOR, DETROIT: CIOM-FM, Dave Lonco; 1,2, 3, 4,5,6,7,8,9, 10, 14, 15, 16,
MEW ORLEANS. LA WTUL-FM, Bryan Melan; 2,3,5,6, 7,9, 10, 11,15, 17, 18, 15, 18, 20

Discotheque Club Dialog

By TOM MOULTON

With large numbers of discos reportedly
opening around the country, including
chains of country locations, four questions
most asked of discos by their customers
are: (1) The name of the record being
played and the artist. (2) Is it new? (3)
Where can it be purchased? (4) If Glona
Gaynor s 5o popular at discos, why isn't
she being played on radio?

Barry White's new disco hit. “'You're The
First, The Last, My Everything,”" from his
“Can’t Get Enough' album, has the instru
mental version on the tlip side. This instru.
mental cut is not on the album, The discos
had a 3;52 version to play off the album.
MNow with this single they have a 6:58 ver
SN,

Carol Douglas’ “Doctor's Orders™
prompted Midland to give out several test
pressings to test its disco potential. It's
creating 50 much excrtement in New York
that it will be rush released this week by
Midland which RCA distributes. . . . Barry
Manilow's “'It's a Miracle” from the '"Barry

Manilow 1I” LP is developing disco au-
dience response in the East. . .. B.B.
King's “'Philadelphia’ single is taken from
his “Friends'" album. It was played all sum-
mer by believing disco d)'s who wouldn't
give up on the tune,

The Gamble & Hutt tamily of labels (dis-
tributed nationally by Epic) has issued
Bunny Sigler's “*‘Keep Smilin' ** and a new
group called Love Commuittee's single *"One
Day of Peace.” . . . David Rutfin's new Mo-
town single *Me & Rock And Roll Are Here
To Stay™ has the “funky music™ flavor. . . .
Mary Wells starting to get some good disco
club reaction with her new Reprise single
“Don't Keep Me Hangin' On'* (written and
produced by Bobby Womack).

Betty Wright's “Shoorah! Shoorah!™ is a
record that disco dj's say you have to hear
maore than once to get into. . . . Denene, a
MNew York based label has just released
“Soon Everything |s Going To Be Alright™”
by the Third Tirme Around. 1t is both a vocal
and instrumental.

www americanradiohistorv com
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Demento Digs Deca

LOS ANGELES—In these days of
time and temp air personalities who
hardly remember what yesterday’s
artificial name was and on which
station they used it . .. these days of
ultra-researched hit records and old-
ies played for specific audience de-
mongraphics ... Dr. Demento can
easily be described only in terms of
being about the weirdest thing that
has happened to radio since Mar-
coni invented it and got an electrical
shock in the process.

Dr. Demento is also a shock. His
real name is Barrett “Barry™ Hansen
and he obtains records for his radio
show in thrift shops, flea markets
and in old abandoned houses
haunted by the ghosts of Fred War-
ing and His Pennsylvanians or Gene
Austin. (The top 10 records he plays
might range from something your
great prandfather used to twiddle his
brogans to or (and this is highly
likely) record no one ever heard of
before. And, yes, he does play a top
10 requested list each week in his rel-
atively new syndicated radio show,
which is being distributed by Gor-
don-Cassidy Inc. in Los Angeles.
The two-hour syndicated version of
his show (he’'s live each weekend on

SPECIAL OF THE YEAR

Rock into '75 with OPUS 74, the
Billboard Award winning radio
speciall 8-hour countdown of
1974’s Top 100 songs, featuring
exclusive artist interviews! Fast
moving . . . high energy . .. super
production, available in steareo!
Custom jingles and promos. Now
in its 4th big year . . . already
signed in San Francisco, Phila-
delphia, and over 80 markets. For
demo and details call collect to-
day! Mike Eisler, Century 21 Pro-
ductions, 7263 Envoy Court,
Dallas, Tx. 75247.

PHONE (214) 638-3222

oPVUsi4
i @

dINGLED! er

", ..Sweet Music That Salls”

HEY! RADIO/TV PROFESSIONALS

@® Singing commercial jingles
for your advertising clients.

® Music stylesto fitany format.

® Package contains six
assorted cuts (60 sec's & 30 sec’s).

® Sales commission/mark-up
available (over 20 percent)

® We work from your
specifications.

$ LOOK... "Wewilldoa
finished jingle on
SPECULATION. .. that is,
your client pays only after he
hears his jingle and likes it!"’

For Datails and Sample Tape, Contact:

c Appalachia Jingles©lLtd.
AOUTE 8, B0OX 525
CHILLICOTHE ,OHIO 45601

WEIRD RADIO FREAK

dent Disks I

Radio-TVProgramming

i B

|

RARE DISK—Dr. Demento, with a fiendish chortle, displays old Coral Records
disk he scrounged out of a Salvation Army dump bin somewhere.

DEMENTO’S TOP 10

e it ol B B

Hooray for Capt. Spaulding, Groucho Marx, Decca (1951)

Friendly Neighborhood Narco Agent, Jef Jaisun, Cantbustem (1969)
Feudin® and Fightin’, Dorothy Shay, Columbia (1946)

William Tell Overture, Spike Jones, RCA Victor (1947)

Boobs A Lot, Holy Modal Rounders, Metromedia (1971)

Cockroach That Ate Cincinnati, Possum, Highland (1973)

The Freckle Song, Larry Vincent, Pearl (1945)

Big Bruce, Steve Greenberg, Trip (1968)

Shaving Cream, Paul Wynn, Cocktail Party Songs (1946)

They're Coming To Take Me Away, Napoleon X1V, Warner Bros. (1966)

KMET-FM in Los Angeles and is
usually No. | personality in his time
period) is sweeping the nation and
on 47 stations. In any case, he's defi-
nitely the topic of conversation, as is
his music.

Demento has been collecting
records for more than 20 years.
“And though | have a pretty good
idea what was a hit and when, I
chose records to entertain young
people with a different sort of music
than what they hear now on radio.”

But his show 1s a far cry from a
nostalgia show, even though many
of the records date back to the early
1900s.

“I do play old records, but not for
nostalgia’s sake,” Demento alias
Hansen says.

“Basically, the show is an alterna-
tive.”

The show is live on KMET-FM 6-
10 p.m. Sundays. The syndicated
version is aired on such Top 40 AM
stations such as WIXI-AM in Cleve-
land and WOKY-AM in Milwaukee
and progressive FM operations. The
two-hour show is sponsored by
Wamer Bros. Records in combina-
tion with Pioneer Car Stereo. It is
available in cither stereo or monau-
ral.

The forte that Demento brings to
the old (some must even be consid-
ered ancient) records is the thematic
structures of progressive radio. Be-
sides playing the 10 most requested
tunes (he tabulates the calls during
his show and features them by
show’s end), Demento often pro-
grams a little specialty in his show.
The day Lindbergh died, he devoted
a considerable part of his show to
tunes written about the air ace.

Recently, a show “went colle-
giate.” Demento played songs about
college dating from 1906 to 1937 and
these included “College Life” by
Billy Murray recorded in 1906 and
“Collegiate™ by Fred Waring and
His Pennsylvanians dating from
1925.

“But, rather than devote each
show to a particular theme, I try to
keep the show flowing . . . bring to 1t
the same enthusiasm a regular disk
jockey would . .. even yelling about
a record on occasion. Too many
people would play old records and
maybe treat them as museum pieces.

“I'd rather keep the energy level
going.”

The syndicated version of his
show, incidentally, features a top 10
request list based on national
requests; the show is pulling 800 let-
ters a week.

Demento was raised in Min-
neapolis and grew up listening to ra-
dio with a passion: “I can stll sing
Jack Thayer’s opening jingle that he
used on his radio show.” Thayer,
then a disk jockey, is today president
of NBC Radio.

Demento, alias Hansen, attended
Reed College in Portland, Ore., and
even then was “into™ oldies. He did a
show called “Musical Museum™ on
10-watt college operation KRRC-
FM. “I played records I picked up at
the Salvation Army . . . just like [ do
now.” To tell the truth, Hansen also
swaps records with other collectors.

“I've always been catholic in my
approach to music, .. I like all kinds
of music, even classical, and have a
little of everything in my collection,
But a lot of it | wouldn’t play on the
radio because I want to play things
the listeners would like.”

For his KMET-FM show, he goes
through his fan mail on Friday and
Saturday. Throughout the week, he
has slowly been jelling the records
he wants to put on the air. The old 78
r.p.m. records, he transfers to tape
via a TEAC 3300, a couple of equal-
izers, and a turntable with a Shure

(Continued on pape 22)

‘Soul Train’
Radio Series
Tees Nov. 11

CHICAGO—-The Syndication
Works here will unveil a radio ver-
sion of “Soul Train,” the popular
soul music television series, on Nov.
1L

The one-hour daily show is al-
ready slated in 42 markets. Don
Cornelius, host and producer of the
TV show as well as the radio oper-
ation, says future markets may well
have the option of airing three to
five hours of continuous show on a
given weekday, if they wish.

The show is being produced by
Don Cornelius Productions in asso-
ciation with Johnson Products and
will parallel the format of the TV
show. Watermark Inc., Los Angeles,
will do the audio work. The radio
version will feature music and inter-
views with major black personalities.

Among the stations to air the
show, initually, are WEBB-AM, Bal-
timore; WDAS-AM, Philadelphia;
and WABQ-AM, Cleveland.

WLAP-FM Switch

LEXINGTON, Ky.—WLAP-FM,
managed by Jim Allison, has
switched to an automated program-
ming service sold by TM Program-
ming, according to TM Program-
ming vice president of sales Ronald
Nickell. The service is “Stereo
Rock,” created by programming
consultant George Burns, Los An-
geles.

BOOK REVIEW

CBS photo
A HERO—Dinah Shore, right, inter-
views Bo Donaldson, leader of the
group Bo Donaldson and the Hey-
woods, on how to get a million-seller
such as "Billy Don't Be A Hero" on
ABC/Dunhill Records. Shore's "Di-
nah!" debuted on CBS-TV as a day-
time series a couple of weeks ago
and the Heywoods were aired on the
Oct. 25 segment.

New Format For
Monterey AMer

CARMEL, Calif. —New program
director Nick Souza has switched
KRML-AM from progressive to “a
more palatable sound™ for the Mon-
terey Peninsula. The new sound is
called *The California Sound™ and
features the hits of today except
heavy records combined with mil-
lion sellers from the past 10 years.

Sam Salerno, owner of the station,
says the operation was one of the
first in the area to play progressive
rock on AM and “response to the
new format from listeners and spon-
sors has been overwhelming.” Souza
once worked as an air personality at
the radio station before leaving to
work on his master’s degree at Chico
State.

All Aspects of Radio Get
Attention In Hoffer Tome

LOS ANGELES—Few observers
on the radio scene have the capabil-
ity to document the actual processes
of radio and radio programming,.
But Jay Hoffer, who doubles as vice
president of programming for
KRAK-AM in Sacramento, CA,
lives and breathes radio as well as
writes about it.

His newest book 1s “Radio Pro-
duction Techniques™ (31295 Tab
Books, Blue Ridge Summit, PA
17214). And here Hoffer discusses
the air personalily, music and nitty
gritty aspects of transferring records
to cartridges, as well as the pros and
cons of cartridges system over turn-
tables, news, contests, on-air promo-
tions and even remote broadcasts,

Hoffer points out, in one segment,
that “some announcers have a pon-
tifical attitude that leads them to be-
lieve that they must comment on any
and everything. Some air people feel

that they have the right, and that
their listeners expect it of them, to
contribute their own personal think-
ing on almost anything occurring in
their own community and in the
world in general. They fail to admit
their shortcomings on competence in
so many diverse areas or fail to un-
derstand that, even il management
permits them this privilege on the
air, they don’t have to talk all the
time and prove themselves. The
maost annoying part of this ego trip is
the supercilious attitude that some-
times becomes too evident.”

In a chapter on music, Hoffer
even discusses the relative impor-
tance today of the crossover record.

Many programming aspects are
covered by Hoffer, including syndi-
cated radio shows. All in all, a very
valuable book and one that every ra-
dio program director should have on
hand. CLAUDE HALL

101-LOOK AWAY, Ozark Mountain Daredevils, AEM 1633
102-TIME, Mighty Clouds Of Joy, ABC/Dunhill 15012

103-0.5. Of A, Donna Fargo, ABC/Dot 17523

104 —FEEL LIKE MAKIN' LOVE, Bob James, CTI 24
105—~WRITE ME A LETTER, De Franco Family Featuring Tony De Franco

20th Century 2128

BubblingUnderThe HOT 100

106—WHERE ARE ALL MY FRIENDS, Harold Melvin & The Bluenotes, Phila.
delphia International 8-3552 (Columbia)

1071 KEEP ON LOVING YOU, Z.Z Hill, United Artists 536
108~PENCIL THIN MUSTACHE, Jimmy Buffett, ABC/Dunhill 15011
109~LAUGHTER IN THE RAIN, Lea Roberts, United Artists 539

Bros.)

110-1"LL BE YOUR EVERYTHING, Percy Sledge, Capricorn 0209 (Warner

BubblingUnderThe TOp LPS

201-STATUS QUO, Quo, AEM 5P 3649

202-HEADSTONE, Bad Habits, ABC/Dunhill DSD 50174

203-RICHARD PRYOR, Crap (After Hours), Laff 146

204—MARY McCREARY, Jezebel, Shelter SR 2110 (MCA)

205-HANK CRAWFORD, Don't You Worry "Bout A Thing, Kudu 19 (Mo-

tawn)

www americanradiohistorv com

206—THEM FEATURING VAN MORRISON, Backtrackin', London 642

207-STYX, Man Of Miracles, Wooden Nickel 0638 (RCA)

208—TIM BUCKLEY, Look At The Fool, Discreet DS 2201 (Warner Bros.)
Z209—-SHANKAR FAMILY & FRIENDS, Dark Horse SP 22002 (AEM)

210—FAMILY OF MANN, First Light, Atlantic 5D 1658
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Vox Jox

Jon Holiday, the man who built
that sound on KMBZ-AM in Kan-
sas City that is still a big winner,
needs a job. He had been with
KIRO-AM in Seattle until caught in
a management squeeze a few weeks
ago. He's a damned good man for
programming or sales or even man-
agement in a small-to-medium mar-
ket: his experience covers all three
aspects. You can reach him at 206-
T74-4288. ... Possum Riley is the
new program director of WKIS-AM
in Orlando, FL. He'd been program-
ming WEBR-AM in Buffalo, NY.

* ] k]

Through a friend, 1 got hold of a
handmade belt buckle from KSHE-
FM., St. Louis progressive station,
the other day. It's a gold soldered
metalwork thing and very nice. I'd
had a KOKE-FM belt buckle
presented to me by Ron Rogers, gen-
eral manager of the Austin, Tex. sta-
tion, but somebody ripped it off in
New Orleans. I'm trying to persuade
Ron to part with another one, be-
cause | think that the KOKE-FM i1s
a collector’s item plus, seeing as how

it was the first progressive country
format station in the world.
* ok Kk

Rick Heritage, 317-664-6239, will
be available for a new job as of Jan.
I. He's currently at WBAT-AM in
Marion, Ind., before this, he pro-
grammed WHOA-AM in San Juan,
Puerto Rico. ... Bill Murdock, who
has been working in the slot ma-
chine business in Nevada, wanits
back into radio. Has eight years of
radio experience and you can reach
him at 702-323-2439,

* * *

Sam (Tony Scott) Nicotero is go-
ing to do weekends at KLVE-FM in
Los Angeles: he’s stll hanging in
and trying to sell some movie scripts.
... Merrill Mazuer has resigned as
associate producer of “The Mike
Douglas Show™ to devote full time to
his own production company—3
Productions Inc. in Philadelphia.
One of the things that Mazuer will
be developing is concepts for pres-
entation on night club stages, as well
as TV shows for network and syndi-
cation. ... The lineup at WMSL-

‘Went Like It Came’
Hooks On Oakland’s
Cable TV Channel 11

By JACK McDONOUGH

SAN FRANCISCO—"Went Like
[t Came.,” a new, alternative, local-
origination cable TV program. has
moved into its second Bay Area
cable market, adding Oakland’s
channel 11 {(Focus Cable TV ) 1o San
Francisco’s channel 6.

The program is directed by Vince
Casalaina, who trades under the
name Image Integration, in associ-
ation with Jon Leland, who hosts the
two-hour program under the name
Dancing Bear.

The show airs on Sunday 8 to 10
p-m. The aim of Casalaina and
Dancing Bear is 1o network the show
to as many Northern California lo-
cal-ongination cable stations as pos-
sible so that it will cover the region at
the same time each week.

Work on the show, which is pro-
duced on l-inch videocassettes, is
done by a volunteer crew of 14, as-
sisted by two Focus Cable engineers.
Focus Cable is owned by Tele-
prompter Inc.

The full-color show utilizes an ex-
panded. hip talkshow format inte-
grating contemporary pop and blues
music and color and graphic effects
borrowed from the art of the light
show, with interviews with people
involved in almost all aspects of the
cultural and politcal underground.

Casalaina and Dancing Bear ex-
pect that the show will pay for itself
through a somewhat unique ap-
proach to TV advertising; that is,
selling ads primarily to small busi-
ness within the communities served
by the cable, at a rate that such busi-
nesses could afford.

Detroit Station,
RCA Join In Promo

DETROIT-WABX-FM here and
RCA Records have teamed up in a
promotion to give stray kittens
homes and Harry Nilsson's “Pussy-
cats™ LP a lot of turntables. For
three weeks through Nov. 8, anyone
who adopts a cat from the Michigan
Humane Society Shelter gets a free
LP and a week’s supply of 9 Lives
cat fiood.

“We're going to make our pich 1o
those businesses, and | think we may
also be able 1o break loose some
record company dollars,” says Casa-
laina.

The appeal to the record com-
panies is in one instance tied in with
an attempt to determine how many
people on a cable system are tuned
to such a show. Since there are no
ratings systems for cable it is diffi-
cult for advertisers to gauge if their
money is well-spent there. So Video
Radic of San Francisco—where
“Went Like It Came” began—is, in
conjunction with Warner Bros.
Records and Tower retailers—run-
ning a contest in which viewers write
in cards. First prize is a free album a
week for a year, certainly not an in-
substantial prnize for music lovers.
Second prize is one album a week
for six months. Through the re-
sponse to the contest they hope to
determine a close idea of viewership.

“Went Like It Came™ may prove
to be an excellent medium for non-
advertising methods of record pro-
motion. Through the contacts with
Warners the producers showed the
Foghat film, and the Oct. 13 pro-
gram aired for the first time in the
U.S. a 20-minute film on ace guitar-
ist Ry Cooder, preceding by just a
few weeks a Cooder appearance in
the Bay Area. They were also able to
score for the Oct. 6 program two
healthy segments of “Ladies And
Gentlemen, the Rolling Stones.”
They have aired some of Capitol’s
short, song-oriented films and hope
to obtain the Fantasy Records film
on the Blackbyrds when it is avail-
able.

Bonnie Raitt appeared for a live
interview with Dancing Bear Sept.
29, again aligning with a local ap-
pearance. And the producers plan
an Infinite Sounds program soon,
featuring Roland Kirk and focusing
on what they term “contemporary
Afro-American folk music.”

*Went Like It Came” did nine
weeks in San Francisco with Video
Radio, which was basically a radio

(Continued on page 22|

By CLAUDE HALL

AM in beautiful downtown Decatur,
AL, includes J. Michael (J. Mikie
Poo) Pruett, the music director, 6-10
a.m.; program director Steve Moo-
ney until 1 p.m., Barry Cole 1-5 p.m.,
Charlie Maddox 5-9 p.m.. Ron Jef-
fery until 1 a.m., and Glenn Thomas
1-6 a.m. The format is Top 40 and
Pruett says: “WMSL-AM keeps mu-
sic here ahead on the chart, held
back only by some slow record serv-
ice, The week of Oct. 14, “You Ain't
Seen Nothing Yet” by the B.T. Over-
drive is No. | in Decatur,

] * W

KIMN-AM in Denver is looking
for a production manager who can
also do on-air work. . . . Roger A. Ri-
ley reports that he’s general manager
of KENW, the carrier current oper-
ation at Eastern New Mexico Uni-
versity, Portales, N.M. . .. Russ Ger-
ber, you're full of nonsense!

i * *

Henry (Henry Jay) Zambrano,
program director of WBAR-AM 1n
Bartow, Fla., pleads for MOR and
soft rock records. The station used to
be a country station and s still get-
ting country product. Lineup at the
station now has Paul Rice 6-11 a.m.,
Henry Jay 1] a.m.-4 p.m., and Sam
Murrow 4-signoff. . . . John Chandler
has joined WBET-AM in Brockion,
Mass., and i1s doing the ‘10-noon
show featuring comedy. jazz,
boogie, oldies and current records.

* ok k
WKTC-FM, which operates over
cable TV in Allentown, PA, needs
MOR and Top 40 records, according
to music director William Bell. Bell
claims that the 24-hour operation
has a potential 250,000 listeners, as
there are that many subscribers to
Twin-County Cable Co. He prom-
ises o play all new stuff without
waiting for it 0 make somebody
¢lse’s playlist. Send the records to
him at P.O. Box 634, Allentown, Pa,
18105. I'm a little bit skeptical of the
influence of stations not on the air in
regards to record sales. Still. who can

say?
¥ * * &

Russ Roberts, WIMA-AM-FM,
Orange, Va., reports: “First of all, let
me say that I really enjoyed the Gary
Owens interview. 1'd like to see more
of the same, more often! Also, I'd
like to support the idea of the guy
that suggested you do the same thing
with a small market personality. I'm
ready for the interview anytime.” He
adds that the station would like to
invite all radio personalities to send
a tape telling everybody what a fine
thing “People Helping People” is.
That’s the theme of this year's local
New Year's Eve Marathon for char-
ity. The DJ messages would be aired
December 28-29. You should state
in the message you send him, if you
will, for listeners to call in their
pledge to 672-1000. You can pro-
mote your own station and your
name on the message and when
you're on the air. “The more voices
we get on the program, the better.” |
think I'll send Roberts a tape myself.

k *
The California Campus Radio

Minnesota Stations
Simulcasting Rock

DULUTH, Minn.—WAKX-AM
and KPIR-FM are now simulcasting
a rock format under the calls of
WAKX-AM-FM, according to gen-
eral manager Lew Latto. KPIR-FM
had been an MOR station. WAK X-
AM had been mostly an oldies sta-
tion, but with telephone talk shows
thrown in during the day: it is a day-
tlime operation.

www americanradiohistorv com

Assn. is holding its annual conven-
tion in San Luis Obispo, Calif. Nov,
20. Seminar topics include music
programming, engineering, man-
agement. Registration fee is nomi-
nal. Write to CCRA, 55 N. Broad St.,
Suite 201, San Luis Obispo, Calif.
93401, to register, I think you'll be
able to register at the door, too.
* ko

Don Cannon is the new program
director of WIBG-AM, Phila-
delphia. General manager Thomas
Pate held a welcoming party for
Cannon a week or so ago at the
Bird’s Nest and it sounds as if the
party was a good one. .. . The lineup
at KIDD-AM in Monterey, Calif,
includes Rich Dixon 6-noon, music
director Eddie Dillon noon-6 p.m.,
[lene Cashman 6-midnight, with Ed
Dickinson and Mark Wall on week-
ends and Johnny Adams doing a
Sunday night jazz show. Jerry Le-
wine is engineer. Dillon, besides
being music director 15 also program
director and operations manager.
Claude Barnett 1s general manager

and one of the peer images of the
Walton gang.
* * &

Mike Joseph, veteran program-
ming consultant who operates out of
(Continued on page 22)

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop * country * rock
soul * big band
all-time favorites
FOR CATALOG of 6000 titles
send $1.50 {nn t:.u.d.'l}

It AIR MAIL is desired for catalog
# U.S and APO/FPO addresses, add $1.00
+ |nternational, add $1.50

{payable in U.S. funds)
BLUE NOTE RECORD SHOP

156 Central Avanue

Albany, New York 12206, U.5.A.

What are the real names of:
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Joel Whitburn’s

Record
Rescarch =
Report =

The entire catalog of 7 “Chicago”
albums s currently on Billboard's
“Top LPs" charl. This has caused
many observers to wonder if this is
a chart record. Actually, this ac-
=— complishment by “Chicago” only
= places them in Tth place in this
=— category. There are 5 artists tied for
2nd place, each having 8 albums all
running on the chart: The Kingston
Trio; Frank Sinatra; Johnny Mathis;
Herb Alpert & The Tijuana Brass;
and The Beatles. Mitch Miller with
his ‘sing along gang’ stands alone
with 12 albums—all on the June 4,
1961 chart. Amazingly, 7 of the 12
albums were ranked in the top 50

on that chart!
* * * &
Frank Sinatra has now tied Mantovani

for the most consecutive years on
the album charls at 21 years. S5i-
natra's streak runs from "54 to "74,
while Mantovani's runs from '52 to
'72. Elvis Presley ranks 3rd with 19
years from "56 to "T4.
* + * *
Carole King's “Tapestry” album has
now seftled in the all-time top 20
‘Albums of Longewity.' The 185 weeks
places her album in 13th place. The
all-time leader is, of course,
“Johnny's (Mathis) Greatest Hits" ==
with 490 weeks. :
* * * *
Currently, there is a close race being
run for the all-time top ‘rock’ album
= of longevity. The “Chicago Transit
= Authority” album at 155 weeks and
= the “Led Zeppelin V" album at 150
== weeks are vying for that top ‘rock
album’ spat.
* * * *
Triva Question #25:
Since 1956, only one album artist
has had it's first release hit #1, and
then never appear on the album
=~ charts again. Name this rock group
= from 1969,
: (HLIVS ONPE :1amsuy)

Cogyright & 1974 by I0EL C 'WHITBLURM and
BILLBOARD PUBLICATIONS. NG AR rghls
resered,

Mail in the compon below lo order books listing

date  (dateshi snin kel
weehy charbed/label lwrmi rnn}“iw ey
record to make the Billboard charts.

TOP POP '55-'72....oovevonn. $30,
TOP POP '40-'85......ccocvenes $20.
TOP C&W '49-'71........cocen. $20.
TOP R&B '49-'71......cccoeeee. $20.
TOP LP's '45-'72............... $40.
SUPPLEMENTS:

TOPPOP'73......ccceeeeaes $7.50
TOP LP's "73... i irenssnsnars $7.50
TOP CAW '72-'73....ccovns $10.
TOP R&B "72-'73............... $10.

Name

Address

City

State Zip

Make your check or
money order to:
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esearch

P. O. Box B2
Menomonee Falls, Wis. 53051
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Radio-TV Programming

Radio Execs Await Format Rule

WASHINGTON—-FM program-
mers and station owners with format
decisions to make are worriedly
awaiting the U.S. Appeals Court de-
cision on the WNCN-FM proposed
switch from classical to rock music,
which was challenged by a substan-
tial segment of listeners. It could be a
bellwether case.

Classical music listeners have won
court help not only in the WNCN-
FM (New York) battle to prevent a
format switch to rock (with new call
letters WQIV-FM), but also in the
case of WEFM-FM in Chicago.
Both format changes were approved
by the Federal Communications
Commission without the hearings
demanded by citizens’ groups.

The court here had put a hold on
Starr Broadcasting’s format switch
on WNCN-FM which was due to go
into effect Oct. 5 (Billboard, Oct. 19,
26). The court 15 studying comment
it requested from all parties—the sta-
tion, the challenging WNCN-FM
Listners’ Guild, and the FCC. A rul-
ing is hoped for at an early date.

In the case of Zenith’'s classical
music station WEFM-FM, the court
has ruled to revoke a 1973 FCC-ap-
proved transfer to GCC Communi-
cations, involving a change to rock
by the new owners. This ruling will
carry weight when the court decides
on the WNCN-FM format case.

The FCC has generally denied
hearings (which are long and costly)
to citizen’s groups protesting format
changes. The commission has held
that music and other entertainment
programming 1s a matter for broad-
caster decision.

FCC policy has held that the
choice of entertainment program-
ming 15 a matter for competitive
marketing in broadcasting,.

However, the FCC did say it
would locok into other questions
raised by the WNCN-FM Listeners
Guild as to Starr’s fitness to hold a li-
cense.

The U.S. Appeals Court itself has

By MILDRED HALL

candidly admitted bafflement over
the whole question of music format
cases. Court decisions, like those of
the FCC, must balance the public’s
right to diversity of programming
against the right of broadcasters to
program at their own discretion, as-
suming they have surveyed commu-
nity needs honestly.

In both WNCN-FM and WEFM-
FM cases, citizen’s groups have ac-
cused station owners of failure to as-
certain those needs, and also of mis-
leading the FCC in claims of
financial doom under the classical
format.

The citizens have held that the
FCC did not thoroughly assess all
the facts, and the court fully agreed
in the case of WEFM-FM. The court
held that only an evidentiary hear-
ing can prove whether classical for-
mats are inevitably disastrous—or
whether they are “viable™ even if
they do not achieve as high a rate of
profit from advertisers.

Ironically, in 1973, a three-judge
panel of the Appeals court upheld
an FCC approval without hearing of
the Zenith WEFM-FM station
transfer and format change. Zenith

had claimed substantial money loss
on the classical format, but citizens’
groups challenged the claim.

The full Appeals court, acting en
blanc in the Oct. 4 decision, has had
second thoughts about that transfer.
The court fears that too much em-
phasis on economics would cost the
American public the program diver-
sity required as primary under the
law.

The decision points out that the
majority of broadcasters, without
any FCC supervision, would tend to
the program format making he most
money and pleasing the advertisers,
at the expense of listener segments
with different tastes.

In the WEFM-FM case, the court
said: “We think 1t axiomatic that
presentation of a format that would
otherwise disappear, although eco-
nomically and technologically vi-
able and preferred by a significant
number of listeners, is generally in
the public interest.”

The decision warns the FCC away
from a hard and fast policy of
“mechanistic deference to competi-
tion” in entertainment program-

Oakland’s
Channel 11

® Continued from page 21

show for TV—black and white
graphics plus the ralent. “But,” says
Casalaina, “we felt a need fast to
move beyond that. We stretched
their contract to the limit in terms of
what we needed in studio facilities.”

“Went Like It Came™ expects to
do a 13-week series at Focus Cable,
where studio conditions are good.
But, adds Casalaina, “the problem
we've found in general is that cable
studios are not up to standard. The
industry in general needs quality,
1-inch, small-format production stu-
dios.”

Casalaina worked previously as
Creative Consultant for Dick Clark's
“The Rock And Roll Years™ and has
done commercials, plus films for
record companies. For six years he
was a principal in the Bay Area light
show company Dr. Zharkov, which
he got out of in 1970 “when I saw
that light shows were going to disap-
pear.” Bear has hosted several music
festivals in the Northwest and has
extensive experience in alternate
news, both print and radio.

Vox Jox

® Continued from page 21

11 Punchbowl Dr., Westport, Conn.
06880, writes: “Referring to your
Vox Jox column in the Sept. 28 issue,
on George Wilson, Jack Thayer, and
George Duncan, all of whom [I've
known personally since 1958 and |
regard both Wilson and Duncan as
two of my dearest friends, | agree
they are three of the greatest broad-
casters of the last half-dozen years.
However, they are not the first pro-
grammers to become top group ex-
ecutives.” Joseph went on to say that
I had ignored Hal Neal, ABC corpo-
rate, who started *“as a staff an-
nouncer for WXYZ-AM in Detroit

and was heard on “The Green Hor-
net.” Also Joe Somerset, senior vice
president today of Capitol Cities;
Kent Burkhart, a programming con-
sultant today who once was a Storz
jock; Charlie Murdock, currently an
AVCO Broadcasting vice president
who once programmed WOQAM-
AM in Miami; and Dave Croninger,
also a former Storz jock who became
for a while president of Metromedia
Radio. Mike is right; my apologies,
men. P &

Jimmy Simpson, former air per-
sonality and station owner in the
Carolinas in the 50s, writes that
there is a great demand for piano-or-

Demento Digs Decadent Disks

® Continued from page 20

V15 Type 3 cartridge. He does the
show live.

So popular is his show in Los An-
geles that record companies have
been forced to re-issue records after
he played them, including “Boobs A
Lot™ by the Holy Modal Rounders
on Metromedia.

“I think the music 1 play has more
in common with a Top 40 station . . .
what Top 40 stations are playing
now ... than a progressive format.
But the show was born on a station
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that wasn't afraid to do unusual
things.”

The show evolved on KPPC-FM,
then a progressive station in Pasa-
dena. Steven Siegal, known on the
air as Steven Clean, played some of
the records in the Hansen collection
... for example, a record called
“Pico And Sepulveda™ made in 1949
by Felix Figueroa and his Orchestra.
That, in case you're interested, was
“sort of a Cugat-sounding record,
but the lyrics are just the names of
the streets of Los Angeles. It was my
first hit. I found it in a thrift shop in
1965."

THE TEAM—From left, the men who put together Dr. Demento’s new syndi-
cated radio show—Larry Gordon of Gordon-Cassidy Inc., Los Angeles; Barry
Hansen alias Dr. Demento; and Tom Gamache of Mediatrics, Los Angeles.

www americanradiohistorv com

To his knowledge, and Hansen is
a profound musicologist, the record
has never been released.

However, Warner Bros. is releas-
ing an album of various Demento
favorites in early 1975. He may also
sing on one side of the LP.

Today, Demento does the weekly
question and answer column in Cir-
cular, a publication issued by
Warmner Bros. Records. And he also
produces the label’s sampler albums
which are sold by mail. He has a
master’s degree from UCLA.

After guesting on the Clean show
on KPPC-FM in Oct. 1970, he pot a
radio license and began doing a
regular show in 1971. In Feb. 1972
he went to KMET-FM and started
with a two-hour Sunday show, but
public demand increased it to four
hours.

The syndicated show is taped in
the Hope Street Studio in South
Pasadena.

“I'm not here to bring back big
bands or anything like that. | would
like to see current artists making
happy music again. I even play base-
ment tapes by new acts. For in-
stance, the Roto Rooter Goodtime
Christmas Band on Vanguard,
which has an album coming out but
got started as a Los Angeles sireet
band. I'd like to see more happy mu-
sic, like the old records 1 play. |
sometimes think that 1974 will go
down n history as an era of minor
keys ... at least in progressive mu-
sic.”

gan vocal duos in the Houston area
for club dates and wants Corrie Un-
thank to contact him at 405 Avon-
dale, Houston, Tex. 77006. He and
Corrie teamed up in an act some two
decades ago.

* * n

Gertie Katzman, former music di-
rector of WNEW-AM in New York
for 1,402 years, is doing independent
record promotion now for Private
Stock Records on the new Frankie
Valli record “My Eyes Adored
You.” It'd be nice if everyone would
give the record a listen and then tell
label president Larry Uttal it was be-
cause of Gertie. ... E. V. (Erni) Di
Massa has been promoted to associ-
ate producer of “The Mike Douglas
Show™ produced and syndicated by
Westinghouse Broadcasting, Phila-
delphia. He'd been talent coordina-
tor. New talent coordinator is Penny
Berger, who'd been Di Massa’s as-
sistant. Also named talent coordina-
tor is Paul Brownstein from
WABC-TV in New York where he
was associate producer of “AM New
York.” Both Berger and Brownstein
will be working with Vince Ca-
landra, talent consultant.

IT'S READY

CHESTNUTS, TINSEL
AND HOLLY—=The
Golden Hits of Christmas

Crosby's “"White Christmas”™
Simeone’s "'Drummer Boy’
Carpenters, Singing Dogs, Cole,
streisand. Chipmunks, Elvis,
Sinatra, Croce, many more

All of the wonderful holiday pop
classics in a delightfully unigque
{and economical) four-hour mu-
sic special, perfect for your
format.

May we deck your halls with
a free demo ape? Write loday

MOKE SIGNALS

4601 N. MORRIS BLVD.
MILWAUKEE, WISC. 53211
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Jukebox Programming

Ovation & Seeburg
In ‘Q’ Disk Accord

CHICAGO — Ovation Records
has entered into an agreement with
Seeburg to provide large numbers of
4-channel singles encoded in the
Sansui QS5 system, for distribution
through Seeburg one-stops, distrib-
utors and route servicemen. Ovation
has 49 singles available now. and
plans another 30 by year end. Dick
Schory, president, says.

The agreement is part of a nation-
ally coordinated plan by Seeburg to

provide quad singles on a local level.

Schory sees the whole concept of

Jukeboxes changing. “It is no longer
a box in the corner. but a major en-
tertainment draw in clubs, offering
the best components, high power
amplification, speakers. and dance-
able music.” He believes that the
quad jukebox will signal a rebirth of
the.industry. and is especially appli-
cable to the growing discothegue
SCene.

Ops Can Charge Play Fee
Via New Token Mechanism

LEXINGTON, Ky.—The use of a
token coin mechanism will allow op-
erators to change the cost of play at
will by varying the cost of tokens to
customers, Virgil Vance, president
of Van Brook of Lexington, Inc.,
claims. The firm 1s introducing two

Barton Elected
Pres. Rowe Int’l.

WHIPPANY, N.J -David 1.
“Joe" Barton has been named presi-
dent of Rowe International, Inc., a
subsidiary of Triangle Industries.

Formerly, Barton was senior vice
president and general manager of
Rowe-owned distributor operation,
with a network of 29 offices through-
out the world.

token coin mechs at the Music Op-
erators of America Exhibit Nov, 1-3,

The Combination QST will accept
both the special alloy token which is
slightly larger than a quarter. and
U.S. quarters. The Custom QT ac-
cepts only tokens. The cost of the to-
kens ranges from 13 1o |8 cents,
depending on amount, and are recy-
clable.

*“This concept should increase
play in locations because customers
are more likely to buy in dollar lots
and use up their supply, than they
would be if they were using U.S.
coins,” Van declares.

The program was developed
jointly with Coin Mech, Franklin
Park, 1ll., and National Rejector, 5t.
Louis, and the units are compatible
with their coin mixers.

Whats Playing?

A weeklv survev of recent purchases and
current and oldie selections genting top play.

CLEVYELAND, O.: SOUL AND POP
PURCHASES

Eddle Mramer
Americ mi Asilomal e "l"-_lhl Ca.
J110 Saloa Road (4413
(216} 148-TTe

Soul

“Woman to Woman,” Shirley Brown, Truth
3206

“[stant Lover.” Marvin Gaye, Tamla
54253

“Virgin Man,” Smokey Robinson, Tamla
54250

“Is It In,” Eddie Harris, Atlanta 3216

“1 Don’t Know."” Bobbie Womack, United
Artists 561

Fop

“Whatever Gets You Through The Night.”
John Lennon

“It Ain't Me Babe,” Bob Dylan., Asylum
45212

*1 Feel A Song,” Gladys Knight, Buddah
433

“Carousel Man."” Cher, MCA 40324

“IN'l Could Write A Song.” Jerry Yale.
Columbia 10042

Unions Endorse
Antipiracy War

NEW YORK-Entertainment
unions in 18 Western Hemisphere
countries were urged to support
moves to combat record piracy at the
seventh annual continental congress
of the Inter-American Federation of
Entertainment Workers meeting in
Caracas Sept. 25-28.

The congress also named Hal
Davis, president of the AFM, head
of the international body. More than
50 organizations were represented at
the conclave.

Among the organization’s poals
are the sponsorship of reciprocity
agreements between member coun-

tries affecting the performance of
artists, and limiting the use of

“canned music” as accompaniment
to live talent.

BRODHEAD, WIS.: COUNTRY, POP
PURCHASES

Muarbe Plorce
iC. 5. Plerce Musle Ca,
G2 W, Jrd Ave,
(608 B¥7-2141

Coantry
“She Called Me Baby,” Charlie Rich. Victor
10062
“Back Home Again.” John Denver
“Boney Fingers,” Hoyt Axton

Pop

“The Batch [s Back,” Elton John

“Tin Man,” America

“Skin Tight.,” Ohio Players

“Whatever Gets You Through The Night,”
John Lennon

“Play Something Sweet.” Three Dog Night,
ABC 15013

“My Melody of Love.” Bobby Vinton

HURON, 8.D.: COUNTRY PURCHASES

Judy Jungemana
Manford Mirsle

208 Miarket Rd. S
(605) 3528565

“Don’t Tell That Sweet Old Lady.” Johnny
Carver

“Love Is Like A Butterfly.” Dolly Parton

“Boney Fingers,” Hoyt Axton

“She Called Me Baby,” Charlie Rich, RCA
10062

PIERRE, 5.D.: POP PURCHASES

lrene Camin

Automatic ¥Wendom
217 'W. Missour|

(805) 224-2111

“Honey Honey.” Abba, Atlantic 3209

“Back Home Again,” John Denver

“1 Honestly Love You,” Olivia Newton-
John

“Carefree Highway.” Gordon Lightfoot

SELMA, ALA.: SOUL PURCHASES

Juckie Stokes
Barmes Music Co.
132 Washingion
{2S) B74-B203

“Let's Siraighlen It Our,” Latimore

“It's Ecpt: mber,” Johany Taylor, Stax 0226

“Sha La La.” Al Green, Hi 2274

“I Can't Leave You Alone,” George
McCrae, TK 1007

TEXAS

Andy Ortiz and Carl Alfaro are
now publishing a second music
magazine to complement “Exitos In-
ternacionales.” The new publication
is called “Exitos Musicales™ and fo-
cuses on Chicano and Spanish lan-
guage artists and groups. 1t is mar-
keted through record dealers.
Blanca Ortiz and Martin Rosales
are also involved in editing the new
magazine.

Mel Villarreal continues recuper-
ating from his recent delicate oper-
ation. He is still active. however, in
the administration of business af-
fairs for Los Unicos and Los Ka-
sinos, now recording for Uniko
Records.

GCP released this month the
first LP by Roberto Pulido v Los
Clasicos. This one is titled “Roberto
Pulido y Los Clasicos.”

Ray Maldonado’s Mexican Breed
15 featured at Laredo’s The Wooden
MNickel, Ramada Inns’ club there.
The latest by the Mexican Breed is
on Joey Records and is titled, “El
Ultimo Trago.” b/w “Mira Negra.”

Albert Esquivel Jr. recently pro-
duced “La Traicionera”™ by Tommy
Guerra y Los Yarios on his Chicano
label. He was also involved in the
production of La Patria’s latest
single for Mr. G. Records. This one,
featuring the vocals of Henry Val-
derrama, is ttled, “Todo Se Acaba.”
b/w “Te Voy A Esperar.”

Falcon Records has now released
Tortilla Factory's latest album.
Other releases by Falcon this month
include: Juan Guerrero y Los Sheek-
anos, Kris Bravo y Su Orguesta and

 Los Cuatitos Cantu. Amaldo Rami-

rez Sr., Arnaldo Ramirez Jr., Jeanne
Le Norman and Rodolfo Banda have
been actively promoting their TV
show, “Fanfarria Falcon™ during
the summer. In conjunctian with the
show, Falcon has released four LPs
featuring top artists who have ap-
peared on the show. They have also
published “Caravana Fanfarria Fal-
con,” with photographs of Falcon,
Bego an Royalco artists.

Joe Bravo has a new single on
Camnal II Records titled, "*No Lo
Digas,” b/w “Muneca.” His current
LP 15 on Chamizal Records and 1s u-
tled, “Joe Bravo and the Electric
Chamizal Band With Mauas Mu-
noz.”

Augustine Ramirez’ latest single
on El Zarape is “Siento Que Te
Quiero” b/w “La Tia Malinche.”

Big Lu Valeny y Los Muchachos
are currently getting ample airplay
on Radio KALI for their newest
single on Buena Suerte. It is titled
“El Rosalito.”

Tiny Morrie, whose latest inter-
national hit was “No Hay Amor,”
now has another one on Hurricane
Records titled, “Para Siempre Te
Quiero.” LUPE SILVA

SANTO DOMINGO

Johnny Ventura (Discolor) and
his group had bookings in Port au
Prince, Haiti. Ventura has released a
new single “Macusa.” . .. Other sin-
gles getting airplay are “No Quiero
Llanto” by Puerto Rican group El
Gran Combo, now recording on
their own label EGC, and “Dejame
Concierte” by Mexican singer Jose
Jose on RCA Victor label.

Puerto Rican songstress Sophy
(Velvet) and Dominican singer
Fausto Rey (Monulla) gave a SRO
concert at the Olympic Stadium
which was a tremendous success. . . .
Dominican ballad singer Rafael Co-
lon is recording a new album on the
Karen label,

Musician/composer Rafael So-
lano, producer of the TV program
“Solano En Domingo,” a Sunday
show, has signed with an inter-
national production company
Promovisision International. This
will provide TV showings of So-

www americanradiohistorv com

LatinScene

lano’s programs in Puerto Rico,
Miami and New York, Puerto Rican
singer Lissette Alvarez (Boringuen)
was featured on one of the recent So-
lano shows.

Julio Tonos C.per A.. record re-
tailer and agent for EMI, advertised
new arrivals of pop records in the lo-
cal press including jazz, rock and
soul albums. ... New singles getting
heavy airplay are: "Que Bien™ by
Dominican singer Francis Santana
and “Anhelo™ by Dominican group
Felix del Rosano (Europa). and
“Cuanto Dolor Vale Tu Amor™ by
Rhina Ramirez on the Monulla la-
bel. Ms. Ramirez departed for Spain
where she has bookings at the Pasa-
poga club in Madnd and TV en-
gagements, According o reviews
from the Spamish press, the arust
made a successful debut as the fea-

Billboard SPECIAL SURVEY for Week Ending 11/2/74 §

ture attraction at the famous Pasa-
poga.

The songs of Brazilian singer/
composer Roberto Carlos (Colum-
bia) are currently the top composi-
tions being chosen for recordings by
Dominican singers including Sonia
Silvestre (Karen), Fausto Rey (Mon-
tilla) and Ramon Leonardo (Karen).

Uruguayvan songstress Susana
Lindi released a single “Perdon™/
“Porque Te Quiero” on the Promart
label. The singer has been booked
for dates here by the Promociones
Arusticas Promart booking agency.
... apanish singer Julio Iglesias (Al-
hambra) has been signed by agent
Jose Gomez for three concerts at the
Bellas Artes Theater. Iglesias has
several well-known recordings here
and his first visit is sure to be a great
SUCCESS. FRAN JORGE
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IN CHICAGO

This | TITLE—Ariist, Label & This TITLE—Artist, Label &
Week | Number (Distributing Label) Week Number (Distributing Label)
' 1 | ANGELICA MARIA 9 | JURN TORRES
| Tonto, Sonido Internacional SI-8006 A Boringuen, Musart 1640
| 2 | VICENTE FERNANDEZ
:I Me Caso El Sabado, Caytronics 1405 s Esﬁ%!d."u?lsm
3 Iil?usm De-Oro, Peerless 1749 11 I#E :HEEDI.“ELSI lgEE;Elllﬂ
4 | FREDDIE MARTINEZ oo
Pure Gold, Freddie 1021 12 | LOS FREDDYS
5 ROSENDA BERNAL Epoca De Oro, Peerless 10041
Amor Traicionero, Latin International 5006
' 13 | LUCHAVILLA
b IE.E_LI&I Eﬂﬁﬂl Los Discos De Oro, Musart 1636
wimbara, Vaya VS
PELLI 14 | WILLIE COLON
¢ Quemahﬂﬁ%ﬁﬁqum ADG 1254 Lo Mato, Fania SLP-00444
8 | LOS MUECAS 15 | LOS HUMILDES
Hoguwera De Amor, Caytromics 1413 Amor Eterno/Ambicion, Fama 518

IN TEXAS

1 | ANGELICA MARIA
Tonto, Sonido Infernacional-BOO&

RAMON AYALA
La Nueva Zenaida, TM 7017

LOS ANGELES NEGROS
ATi, United Artists 135

| CORNELIO REYNA
Cuatro Estrellas En Ef Cielo, CR 5044

CARLOS MIRANDA
Carlos Mwranda, Bego 1130

VICENTE FERNANDEZ
Vicente Fernandez, Caytronics 1405

LUCRA VILLA
Lo Mejor De Jose A limenez, MUS 1626

LOS HUMILDES
Amor Eterno/Ambicion, Fama 518

e = &N W s W M

9 | LOS UNICOS
Lo Mas Nuevo, EZ 1086

10 | FREDDIE MARTINEZ
Pure Gold, Freddie 1021

11 | ROYAL JESTERS
Yo Soy Chicano, GC 109

12 | SUNNY & THE SUNLINERS
El Orgullo De Texas, Keyloc 3019

13 | CARLOS GUIMAN
Carlos Guzman, Fal 4062

14 | LOSSAYLORS
Sonreir, Raff 3028

15 LITTLE JOE Y LA FAMILIA
Mosotres, BuenaSuerta 1|:]-.I?

MERICANA
RECORDS

Proudly Presents

ROBERTO
TORRES

Y CHOCOLATE

JUNTOS
XMS-125

Distributed by CAY'1 RONICS
“The Latin Music Company
Call us for Immediate Delivery at any of our branchas in:

Mew York
California
Texas

(212) 541-4090
(213) 737-0197
(512) 222-01086

Florida
hicago
Puerto Rico

(305) 822-6967
(312) 521-1800
(809) 725-9561
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Soul

- Sauce
Tom Draper

Digs Into
RCA'’s Soul

By LEROY ROBINSON

LOS ANGELES—For some time
now RCA Records has been trying
to make a noticeable mark in the
contemporary soul marketplace.
The attempt had only brought about
marginal success, until recently
when groups like The Main Ingredi-
ent, The Hues Corporation and The
New Birth took their soul right to
gold.

Ironically, this all seems to have
happened under the leadership of
Tom Draper, director, thythm and
blues. And even more, co-inciden-
tally is the fact that Draper ascended
to a never-before position and de-
partment with the label.

[s the r&b department and a di-
rectorship a new move by RCA?

“Yes, it is,” says Draper. “This is
really the recognition from a divi-
sional standpoint. And from a crea-
tive standpoint, it's a latter day rec-
ognition of the strength of black mu-
sic and of black artists.”

Interesting too is the fact that
Draper i1s a nine-year veteran of
RCA, which means he’s paid his
dues in various areas of the huge en-
terprise, and previously held the po-
sition of national r&b promotion
manager.

And prior to that he's worn the re-
sponsible hat for marketing and
merchandising for both r&b and
rock.

This was, of course, preceded by
several positions not connected with
the recording company.

“We're working on our image,”
promises Draper. “And I'm not go-
ing to say we’ve overcome it with the
success some of our groups have had
since the first of the year in terms of
market value and identity.

“We did not have, as we have
now, groups like The Choice Four or
a Tymes. The Friends of Distinction
had been on a hiatus, and although
we had other rd&b artists on the label,
it came down to the fact that we were
a two-artist r&b department—the
Main Ingredient and The New

Birth. (Continued on page 27)
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est progrisanate upward progress this week
TITLE, ARTIST

" LET'S STRAIGHTEN IT OUT—Lstimers

BMI)

HIGHER PLANE—Kosi & The Gang
(R. Bell, Kool & the Gang), De-Lite 1567
(Dehghttul /Cang. BMI) (PFIF)

(Michals), Seepler 12305
(Triple 0 Jeff-Mar/Bil-Lee, BMI)

PARTY DOWN-—Littie Beaver
W, Hale), Cat 1993 (TH) (Shedyn, BMI)

PAPA DON'T TAKE NO MESS
PART 1—1ames Brown

{DynatonesBebindaUnichappall, BMI)

YOU HAVEN'T DONE
NOTHIN'—Stevie Wonder

=boch/Black Bull, ASCAR)

LET THIS BE A LESSON TO
YOU —independents

(Butler, ASCAF)

LOVE DON'T LOVE NOBODY

Part 1—Spinners
(C. Smmons, |. leffersom), Bflaptic 453306
(Mighty Theea BMI)

SKIN TIGHT—omio Prayers
(1 Williams, . Satchell), Mercury 73609

{A. Green), Hi

(G. Darseyh., Mercury T3614 (Landy Music/
Unichapedl, BMI) (Phonogram}

EVERLASTING LOVE—can Cariton
{Rising Sons, BMI)

WOMAN TO WOMAN—Shiriey Brown
(East-Memphis. BMI)

SHE'S GONE —Tavares

AINT NOTHING LIKE THE REAL

THING—Aretha Frankiin
(M. Ashford, V. Gimpson), Abantic 453200
{Iobete, ASCAP)

CAN'T GET ENOUGH OF

YOUR LOVE, BABE— Barry White
(B. White), 20th Cemtury 2120
(5a-Yetle/ Tanuary, BMI)

BLOOD IS THICKER THAN

WATER— william DeVaughn
(P, Rakes, Russ Faith), Roshery 2001

Corzl Rock, ASCAPF) (Chelsea)
DISTANT LOVER—Marvin Gaye
(Mofown) (lobefa, ASCAR)

(It's So Hard Trying To Get Over
You)—Deils

BMI)

CAREFUL MAN=1oha Edwaids
(). Lems), &ware 043 (GRC) (Act Dne, BMI)

ASK ME-
| FEEL A SONG (In My

# STAR Performer—singles registering greal. -E |
1
= =
{Warder), Label & Number (Dl Label) (Publsher, Licensee) E E
: | 33 (37 |
(B. Latimare), Glades 1727 (T.K Prod.), Sherlyn, |
M| 35
DO IT (Til You're Satisfied)—8.1. Express |
- AR
:ﬁ' 49 |
(1. Brown, F. Wesley, I. Starks), Polydor 14255 s ’
[
3. Wonder), Tamka 54252 (Motown) (Stein & YWan [ 38 ‘ 4
'ﬁ' | 3l
|
(C. Jachsom, M, Yourg), Wand 10279 (Scepher) : ﬁ | §2
41 18
o w
(Phonegram} (Okio Mlayers/Unichappell, BMI)
SHA-LA-LA (Qﬂlhﬂ Me Hing]-m Green e
T4 {Londea) (Jec/Al Green, BMI)
SUGAR PIE GUY, PARTS 182 joneses | : 19
| 45 | 28
(B. Cason, M. Gayden), Backbeat 27001 (ABL) | | ;
(). Banks, E. Marion, H. Tigpen), Truth 3206 a7 29 |
(0. Hall, I, Dates), Capitod 3957 {Unichappell, BMI(} 43 _ 38
I |
i 49 | 42
i 20 | 32
51| 46|
(Pralimela & Common Good, BMI/Melomega & LY 1
(M. Gaye, G Fuqua, 5. Greene), Tamia S4253 ﬁ 72 |
LEARNING TO LOVE YOU WAS EASY i 54 | 56 |
{l. Rosch), Cadet 5703 (Chess/ lanus) -|{i:l|;|n|:,|'.|!5||i||,=I i 55 m
|
i n
. Passion & Pal |
(B. Gasking), Roulette 7159 (Big Se.'nen. BMI) ﬁ [ " |
| 58 | Gb

Heart)— Gadys Rnight & The Pigs
(1. Camillg, M. Sawyer), Buddah 433 (Ftude/Kama
Sura, BMI)

DEVOTION —Earth, Wind & Fire
(M. White, P. Bailey), Columbia 3-10026
(Sappifire, M)

THREE RING CIRCUS— gwe Magic
(B. Eli, V. Barrett), Atkantsc 45-7004
WM.0.T /Friday’s Child/Wighty Three, BMI)

DON'T SEND NOBODY

ELSE=nce trum
(M. Ashfard, ¥, Simgson), Atlambic 3017
(Mack-0-¥al, ASCAF)

IN THE BOTTLE - Brother To Brother
(5. Heran), Turbo 039 (A8 Platinum}
{Browhaha, ASCAF)

WORN QUT BROKEN HEART—=Sam Dees
(5. Dees, 5. Draylon), Atfambe 453205
{Moonzong, BMI)

WHAT'S YOUR NAME—moments
WA Goodman, H, Ray, W. Morris), Stang 5056 (Al
Platnum) (Gambi, EMI)

PHILADELPHIA—g 5. King
(D. Cramford), ABC 12029 (Amencas Broadcasting/
Maknn, ASCAP)

SHOE-SHOE SHINE—bynamic Superi
(M. Ashiord, V. Simpson), Motown 1324
(Wt -0-¥al, ASCAP)

LA LA PEACE SONG—n witson
(1. Beizted. L. Marlin) Rocky Road 0200 (Befl)
(Bushka, ASCAP)

| CAN'T LEAVE YOU

.'al.nHE—Elﬂ:pu McCrae
(HW. Casey, B Finch), T 1007 (Sheryn, BMI)
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bibod Hot Soul Singles:

HEY, POKEY-A-WAY — Meters

(L. Mocenfelli, G. Porter, A, Meville, |. Modeliste),
Reprise RPS 1307 (Bhindelander, BMI/Cabbage
Alley, BMI)

SOMETHING'S MIGHTY, MIGHTY

m"E-Impruﬂ'um
(R Tufe, L. Siman, T. Green), Corom 2003
{Baddah) (Curfom And Soublown, BMI)

LA LA PEACE SONG—o.c. smith
{I. Bristol, L. Martin], Columbia 445263
{Bushke, ASCAF)

YOU GOT THE

LOVE —Rufus Featuring Chaka Khan
(C. Ehan, B. Parker), 8BC 12037 (American
Breadeasting, ASCAF)

LOOSE BOOTY -5y & The Family Stane
(5. Stewart). Epic &50033 (Columbia)
(Stoneflower, BMI)

TIME—Mighty Clouds 0f Joy
(D Crawford), ABC/Dunhidl 15012 (Contillian, BMI)

IT'S SEPTEMBER—iohnnie Tayior
Ii][;ilfiffnﬂrﬂ. Stax 0226 {Columbia) (Conquistados,

WHEN WILL I SEE YOU

AGAIN—Three Deprees
(K, Gamble, L Huff), Phifsdelphia (mlernational
£-3550 (Columbia) (Mighty Three, BMI)

THE PLAYER PART 1—First Choice
(N. Harris, A Felder), Philly Groowe 200 (Belly
(5ilk. 5o Strings. BMI)

ROCKIN' SOUL— Hues ation
{W. Holmes), RCA 10066 (KM Lane, BMI)

YOU GOT TO BE THE OME— chi-Lites
{E. Reood, B, Bronghon), Branswick 55514
{Iio Brian, BMI)

DO IT BABY —Miracles
iF. Perren, C. Yarian), Tamla 54248 (Motown)

VIRGIN MAN —smokey Rosinsen
M. Robinsos, RE lones), Tamia 54250 (Motown)
(Tamla, ASCAR)

| KEEP ON LOVIN' YOU-zz win
(A Tousseint), United Artists 536 (Marsaint, BMI)

YOU LITTLE TRUSTMAKER=1The Tymes
{6.M. lacksom), RCA 100372

{Dramatis/Bacon Fai, BMI)

AINT NO LOVE IN THE HEART OF

THE CITY = Bobby Blue Bland
M. Pricz, [ Walsh), Durhill 15003
(Amenican Brosdeasting, ASCAF)
HAPPINESS IS BEING

WITH YOU =Tyrone Davis
(R. Parker), Dakar 4536 (Brunswick)
(Solio-Brian, BMI)

HELL OF A FIX—Marion larvis
(M. Ford, H. Hamis), Roshury 2000 {Chelsea)
(Murdean, BMI)

YOU CANT GO HALF WAY—johnny Mash
(M, Nash, 0. Fowler, 5. Gary, B. lohnson), Epic &
20021 (Cissi, ASCAF)

LIVE IT UP PART 1=isiey Bros
(R bsley, R Isley, 0. lsley, M. isley, £ sley),
T-Meck 2254 (Cobumbia) (Bomiva, ASCAP)

| DON'T KNOW —Bobby wemack
(E. Womeck), United Artists 561 {Unart/Bobby
YWemack, BMI)

SEXY IDA (Part 2)=ike & Tina Tumer
(T. Turner), Unifed Artists 528 (Huh/Unart, BMID

MIDNIGHT FLOWER—rour Togs
(M. lacksan. R. Dozier), Dunhitl 15005
(Bullet-Froal, BMI)

A NICE GIRL LIKE YOU —intraders
(K. Gamble, L. Huff), TSOF & 4758 (Epic)
(Mighty Thres, BMI)

BE TRUTHFUL TD ME—sgilly Paul

(K. Gamble, L. HuM, ). Whitehead, G. McFadden),
Philadelphea Intermational B-355]1 (Colembia)
{Mighty Three, BMI)

GANGSTER BOOGIE

BUMP —wilie Hendersan
(W. Henderson, L. Simes, A Tribele, L. Brownles,
L“Hlﬂmhll Payboy 6011 (Eight-NmesLa Cindy,

HEAVY FALLIN' OUT—stylistics
{Hugo & Luigi, G0, Weiss), Avco 4647
{%wco Embassy, ASCAF)

TELL HER LOVE HAS FELT

THE NEED—Eddie Kendricks
(L. Caston, K. Wakefield), Tamla 54249 (Motown)
(Stone Diamond, BMI/kobete, ASCAR)

WHATEVER YOU GOT, | WANT—=Jackson 5

(M. Larson, ). Marcelling, G. Marcelling),
Motown 1308 (lobete. ASCAP)

NOTHING FROM NOTHING-— silly Preston
(8. Preston, B. Fisher), AEM 584
(Akmo/Preston, ASCAF)

KEEP ON STEPPIN'—Fathack RBand

(W. Curis, . King, |. Flippin, & William, E
gﬁll;un. R. Cromwaidly, Event 217 (Polydor) (Clita,
WAKE UP AND START

STANDING —vounghearts

(V. Bullock, C. Ingerssll, B Préyer, B Soloman),
20th Cenfury 2130 (UmichapperlMatundi/
Younghearts, BMI)

PARTY FREAKS —Miami Featuring Robert Moore
(W, Clarke, C. Breid), Drive 6234 (Sherlyn, BMI)
KEEP AN EYE ON YOUR CLOSE

FRIENDS = Rewcomers

(M. Bambs, C. Hampton), Truth 3204
{Eszt/Memphis, EMI}

LET THE GOOD TIMES

ROLL = Garland Green

(L Smith, B d). Sprig 150 (Folyd
EflindafLeun'_]ﬂgHu e L
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TITLE, ARTIST
(Writerd, Label & Number (Dt Label) (Fubbsher, Lipenwes)

10

| SHOT THE SHERIFF= Eric Clapten
(8. Marley), RS0 409 (Aflantic) (Cayman, ASCAF)

EVERYBODY'S GOT TO GIVE

IT UP= nshierd &
(N. Ashfard, ¥. Simpson), Warner Bros, BO30 (Mick-
0-Yal, ASCAF)

LAUGHTER IN THE RAIN—_Lee Roberts
(M. Sedaks, P, Cody), Unifed Artists 539
(Dom Kirshner, BMI/Keca, ASCAF)

STREETRUNNER —=mMancy Witsan .
|:EE'||.“:II"aEE. G. Pagel, Capitol 3956 (Homecoming, [

SWEET EXORCIST—Curtis Mayfieid
(. Mayfield), Curtom 2005 (Buddsh)
{Curtom. BMI) [

WHERE ARE ALL MY

FRIENDS —Haroid Melvin & The Bleenotes
(Y. Carstarphen, G. McFadden, |. Whitehead),
Philadefphia Intermatmonal B-3557 (Codumbia)
(Maghty Three, BMI)

LONELINESS HAD GOT A HOLD

ON ME—goy c.
{R. Hammond), Mercuey 73505 (Phomogram)
{lohnsea-Hammond/Usichappell, BMI)

CITY OF BROTHERLY LOVE—3ou Survivers
(R Engui, C. Ingui}, T3OP E-4756 (Columbra) (Bose
Tree, ASCAR)

WHAT MORE CAN A GIRL !

ASK FOR- Whispers
(A Felder, N. Harriv), lanus 244 (Chessslanus)
(Blackwood /Golden Fleece, BMI)

IF IT RIN'T FUNKY = Soul Searchars
(C. Brown), Sussex 627 (Interior, BMI}

YOU CALL ME BACK-—ciyde Brown
(P. Hurtt. A Bell), Atlantic 2908 {Cookie Box/Mom |
Bell/Cotillion, BMI)

I'LL BE YOUR EVERYTHING—Percy Siedpe |
(G. Soule), Capricorn 209 (Wamer Bros) [
(Muscle Shoals, B8I)

WALK OUT THE DOOR IF

YOU WANNA—Yvonne Fair '
(N Whilefield), Motown 13723
(Stone Diamend, BMIY

LET ME BACK IN—Littie Milton
(M, Ballison), Stax 0279 (Columbia)
(A Julio-Brian, BMI)

JUICE IT UP Part 2—tot Line !
(Hot Line), Red Coach B0 (Stephanie, BMI)

WORDS (Are Impossible—Marge Joseph '
(D. lanssen, B. Hart), Miantic 453220 (ATV, BMI) |

RELEASE YOURSELF— Gratam
Central Station
(L. Graham), Wamer Bros. 2025 (198F0E, BMI)

CONTROL (People Go Where We Send

You Part 1)—First Family
(1. Brown), Pobydiee 14250 (Dynatone/Belndas
Unchappell, BMI)

KUNG FU FIGHTING MAN — s« Douglas
(C. Dowglas), 20th Century 2140 (Chappell, ASCAR)

I'VE GOT TO SEE YOU

TONIGHT = Timmie Thomas
W, Hale), Glades 1723 (TK) (Sherlyn, BMI)

| HHT FIGHT YOUR LOVE—Modulations
(Curington, T. Lester, W. Lester, Brown, Blunf),
Buddsh 418 {Fotamac, BMI)

SHOORAH! SHOORAH!— ety Wright
A Tousssint), Mston 3711 (TK) e
(Marsaint Wamer-Tamerlane, B4

FUNKY PRESIDENT

(People It's Bad)— James Brown
(). Brewn), Polydor 14258 (Dynatone/Bebindas
Unichagpell, BMI)

EALIFIJHHII MY WAY— main Ingrediend
(W. Hutch), RCA 10095 (Dvamatis. BMI)

HOW CAN YOU SAY

GOODBYE— Sidney Joe Qualis
(L. Simpson, AJ. Tribble, C. Dewvis), Dakar 4537 |
(Brunzwick) {Julio-Bran, EMI) |

TRY SOMETHING— Swiss Movement
(Edwards, McMirray, Williams, English),
Cazablance 805 (0.0.C.Ricks, BMI)

IS IT IN— Eddse Harris
(R, Muldrow), Atlantic 45-5120 (Wardo, EMI)

SHE'S GONE— Low Rawis
(D. Hall, J. Oates). Bell 45608 (Unichappedl, BMI)

UM, UM, UM, UM, UM, UM-msjor Lance
(€. Mayfield), Playboy 6017 (FatyaneCurtom, BMD

YOU'RE SO RIGHT FOR ME— choice Four
(V. McCoy), RCA 100RE
{Wamer Tamerlane /Yan McCoy, BM1)

DON'T TAKE YOUR LOVE

FROM ME— manhattans
A Felder, B. Sigler, R Wersey), Columbia 310045
(Meghity Three/Golden Flesce, BMI}

ﬁzﬁtﬂf MY PEACE PIPE (Smoke It
w T!E;F:;:ﬂur“iﬁlm“ﬂurm“e, EM1)
THAT'S THE WAY | WANT TO

LIVE MY LIFE=mel & Tim
(P. Mitchedl, B. Clements), Staz 0224 (Columbia) '
(Mizcle Shoals Sound, BMI) |
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General News

From a ‘Wrist Slap’ to Prison;
States’ Piracy Penalties Vary

® Continued from page 6
New Meaxico May 15, 1974

189 Session Laws
(1974)

MNew York
General Business
Law *560-1

Sept. 1, 1967

MNorth Carolina
Chapter 14,
General Statutes,
Article S56A

Jan. 1, 1975

Ohio Criminal
Code 2913.31-2

Jan. 1, 1974

Oregon Oct. 5, 1973

Chapter 747
Laws of 1973

Pennsylvania Oct. 18, 1971

Section 878.1

Tennesses July 1, 1971
Crim. off.

39-4244-50

Texas
Penal Code
11375 14

Juna 14, 1571

Utah

Chap. 17
Laws of Utah,
1973

Virginia
Title 591.
Chapter 3.1

May 8, 1973

July 1, 1972

Washington
Chapter 100,
3rd Ext. Sess.,
Law of 1974

July 25, 1974

Misdemeanor/Felony

Misdemeanor

Misdemeanor

Felony (4th Degree)

Misdemeanor

Misdemeanor — to
knowingly retail or pos-
sess for purpose of re-
tailing. Felony—to
knowingly manufac-
ture, distribute or
wholesale sound
recordings duplicated
without the consent of
the owner.

Same as above

Misdemeanor/Felony

Misdemeanor

Misdemeanor

Misdameanar

Reproduced by courtesy of the Copyright Society of the U.5.A.

Three Concerts Billed at First

SANTA BARBABRA-Three con-
certs are scheduled at the first an-
nual Santa Barbara Autumn Jazz
Festival Nov. 1-3 in the Santa Bar-

bara County Bowl, which seats
3,500,

Opening night talent includes
trumpeter Harry “Sweets” Edison,
singer Carmen McCrae, the Festival
Quartet starring John Lewis, Jim
Hughart, Ray Burns and Mundell
Lowe and a 16-piece Southern Cali-
fornia band co-directed by Toshiko
Akiyoshi and Lew Tabakin per-
forming original compositions by
Miss Akiyoshi.

General director of the event is
presenting the festival, its first ven-
ture into the entertainment world.
Saturday night with Cal Tjader,
Francisco Aguabella, Jerome Rich-
ardson, Carmelo Garcia and Luis
Gasca opening at 8: 15 p.m. followed
by Airto and the Sounds of Brazil
and Gerald Wilson's big band.

A Sunday matinee spots the Santa

Barbara Symphony conducted by

val.

Latin music will be emphasized
Ronald Ondrejka. Lalo Schifrin will
appear as piano soloist. Closing out
the fest will be Lewis, on piano, with

Felony for manufacturers and
distributors—upto $5,000 and/
or 1 year imprisonment Mis-
demeanor for retailers.

Fine of not more than 5100
and/or imprisonment for not
more than one year

Fine of up to $500 and/or im-
prisonment of up to six months

Fine of not more than 52,500
and/or imprisonment for not
sz than & months or more
than 5 years

Fine not to exceed $500 and /or
imprisonment for not more
than & months

Confiscation of pirated record-
ings and—1st offense—fine of
not more than $25,000 and/or
imprisonment of not lass than 1
year nor more than 3 years.
Subsequent offense—fine of
not more than $100,000 and/
or imprisonment of not less
than 3 years nor more than 10

years
Same as above

1st offense—fine of not more
than %2,000—2nd offense—
fine of not more than 525,000
and/ or imprisonment for not
more than 5 years

Fine not to exceed $299 and/ or
imprisonment up to & months

Fine not to excead $500 and / or
imprisonment up to 1 year

Fine not to exceed $1,000 and/
or up to 1 year imprisonment
plus confiscation of tapes

Unlawful to knowingly manu-
facture, distribute or sell a
recording whose sounds are
transferred without the owner's
consent

Unlawful to knowingly manu-
facture, distribute or sell a
recording whose sounds are
transferred without the owner's
consent

Unlawful to knowingly manu-
facture, distribute or sell unau-
thorized duplications of sound
recordings or record live con-
certs without permission. Un-
lawful to manufacture, distrib-
ute or. sale of recordings not
bearing the true name of the
manufacturer.

Unlawful to fraudulently forge
writing of another; possess a
writing known to be a forgery;
practice deception in reproduc-
ing a phonographic record or
tape

Unlawful to knowingly manu-
facture, distribute or retail or
advertise for sale any sound
recording which is duplicated
without the consent of the
owner of the original master
recording

Unlawful to knowingly manu-
facture, distribute or retail a
recording whose sounds are
transferred without the owner's
consent and/or which does not
baar the true name of the man-
ufacturer

Unlawful to knowingly manu-
facture, distribute or retail

Same as above

Same as the above as well as to
rent or make available equip-
ment for such transfers

Unlawful to knowingly manu-
facture, distribute, or retail
without consent of the owner
and/or does not bear the name
of the manufacturer

Same as the above

Of Santa Barbara’s Jazz Fests

Jimmy Lyons, founder and general
manager of the Monterey Jazz Festi-

the symphony in a West Coast pre-
miere of his *In Memoriam™ compo-

sition, a tribute to past jazz greats,

McCune Sound of San Francisco
is handling the sound. Jazz Seen, a
new production firm formed here by
James Hill and R. Denzil Lee, is

TV Grabs Disk Stars

LOS ANGELES—New television
prime-time outlets for contemporary
recording stars are opening up as
midseason replacements.

Mac Davis goes back on the air for
NBC-TV with his own variety hour
Dec. 19 at 8 p.m. Also figuring in the
increasing TV trend toward record-
ing stars are Tony Orlando & Dawn,
the Smothers Brothers, Dinah Shore
and John Denver.

Billboard's Oct. 26 issue carried
the story that Tony Orlande &
Dawn start their new CBS-TV series
Dec. 4. Both Orlando and Davis had
successful replacement senes this
summer.

The Smothers Brothers return is

set for NBC-TV Jan. 13, and this
topical comedy-music leam always
is particularly active in presenting
contemporary rock figures.

Dinah Shore last week began a
five-days-weekly CBS-TV after-
noon 90-minute talkshow that will
apparently deal heavily with con-
temporary record stars. Scheduled
for early segments were Secals &
Crofts, Jerry Reed, Sammy Davis
Jr., the 5th Dimension, Bo Donald-
son & the Heywoods and the Pointer
Sisters.

“Sunshine,” based on the movie
for TV which featured John Denver
songs, will replace the Mac Davis
series in March 1975,
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| £ | #STAR  Performer—LP's  registening | =
_ 5 | greatest proportionate wpward prog Fx ]
| | reis Ghis week B -
IR 2| E| s
F | x TITLE = = TITLE
2|5 2 A, Litl & Moo 2|5 - it abe & Number
p= 13 1 PR z s
1 1]13] ruwenuneness e 1|32 |14 | BE THENKFUL FOR WHAT
' FIRST FINALE William De ¥aughn, Rozbury
i l:'.-‘.:l:;m\'r;nm. Tamla 1633251 RAL 100 (Chelsea)
| Y40 | 5 | micrATION
| 2 3|10| HELL ! Creative Source, Susses SRA 8035
| James Brown, Polydor PDZ-900] l'ﬁ 43| 3 | RELEASE YOURSELF |
ﬁ 7 |25 WTIE H?;‘:'E ,HUE} | 4;:5% E;Er:l Station, Warner |+
am |
. ' 34 |29 | 6 | LIVE AT THE OPERA |
4 | 5 |27 | SKIN TIGHT | HOUSE '
Ohio Players, Mercury SRM1. 705 : Poister Sisters. ABC/Blue Thumh
| {Phonogram) I BTS 444
ﬁ! 6 b I LIVE IT UP ﬁ " t. IIII.JIEfri'[-!."d 20k Century T-843 I
|| ey Bres., T-Meck PZ 33070 ave Unimied, wy
| | e 3639 |30 | + "JUSTMENTS
6| 2 8| CANT GET ENOUGH thl Withers, Sussex SHA BO3Z
|| Barry White, 20th Century T-444 37| 3% |20 THE IIEHEE:}‘B‘I’HDS
| s
7 8 5 THRUST TOGETHER
Hertee Mancock, Columbia PC 32965 “ 33 ‘ gﬂﬁ%ﬁgﬂiﬁéﬂ&
g 97 %IIEE:E ﬂ:ltﬂp?m“ I Barry White, Love Uniimited & Love
| i BE0 S60 ST ' | lfl.r:;Tm Orchestra, 20th Cenfury
a2 Y HEAT 39|41 {11 | COMIN' FROM ALL ENDS
| ® ; E:J“ m':E ABM SP 3617 l“ﬂ' Mew Birth, RCA APLI-0495
| 50 | 2 | TOGETHER FOR THE FIRST
fr| 0| &« ™ o0s & me SO TME e
Billy Preston, ARM 5F 3645 | | BE. King & Bobby Blwe Bland,
| ABC/ Dwnhill DSX-50050
11 |11 /30 OPEN OUR EYES | AOu R
. Earth, Wind & Fire, Columbia KC :ﬁ" =11 Eﬂ Im I:AH: g
3z [ iraches, Tam V1 {Motown)
| 12| 10 |20 | THAT NIGGER'S CRAzy | 2 |45 | 8 | TREASURE CHEST
| || Rohard Py, Partee PO 240 | A Haack, Wi e 15
O I | |
' | | 'Il-!'ﬁ'fl-l | NEED TIME
113 14 9| HARD CORE POETRY || Bloadstone. London APS 647
|| | Tavaras, Capitol ST-11361 batla | 2| overion
14 | ]5. 6 THE MIGHTY I Lou Donaldson, Blue Note BMLA-
| | i MIGHTY DELLS 759G {United Artists)
: Cadet CA 60030 (Chess/ Janus) 45| 46 | 8 | ANOTHER TIME I
. . Earth, Wind & Fire, Warner Bros.
|15 | 17|11 | ROCK YOUR BABY B gt
i ' | George McCrae, TH 501 %635 9 10 EARTH
[ 16| 16| 39 ‘ BLUE MAGIC - | The Undisputed Trath,
| [ [ | Aico 7038 | Gordy CE-IEES] (Modown)
| | : =1 1 CLIMAX
ﬁ: 21| 40 | HEAD HUNTERS . ﬁ (hio Players, Westhownd WE 1003
; [ |  Hesbee Hancock, Colusmbia KE 32730 {Chess/ lanes)
AR e 48| 42 25 | FINALLY GOT MYSELF
| 18| 13| 18 | LIVE IN LONDON
I | O'fzys, Philadelphia International KZ . TOGETHER
‘ 37953 (Columbia) | l;p;sshrlina. Curtom CRE 2019
[ [ (Budda
‘ﬂ': 24| 12 | MORE, MORE, MORE 49 37| 4 RECORDED LIVE AT
Latimore, Glades 6503 (TK) MEWPORT IN NEW YORK
|ﬁ, Stewie Wonder, Aretha Franklim,
| % 9 HANG ON IN THERE BABY Donny Hathaway, Staple Singers &
| fchinny Bristol, MGM M3E Ray Charles. Buddah BDS SAIE
21 12 21 RAGS TO RUFUS 50 34 11 FRIENDS
| Rufus Featunag Chaka Khan, BE Ring, ABL ABCD 825
ABC ABCY.- 50 51 6 THREE THE HARD WAY
Y'Y 30 3| LIGHT OF WORLDS | T T o e
Kool & The Gang, De-Light DEP 52/ 49| 6| KEEP ON DANCIN'
2014 (PIP
? Bohannon, Dakar DK 76910 |
23 19 22 | LETS PUT IT ALL {Brunswack) i
TOGETHER 53 56 2 LA LA PEACE SONG
Stylistics, Avco AV 63001 Al Wilsom, Rocky Read BR 3700 |
| |:B'E||] |
24 18 9| CITY IN THE SKY
Staple Singers, Stax TS 5515 M35 2 ﬁﬂuﬂhﬂﬂm s I
{ Cofumbia) . New York City,
. 55 58| 3| SWEET SIXTEEN !
e ml?lla;rlf ET'rted Aetists Blue ot | oy, s ey MM IY: |
BNLA 14OF (United Adist) j Fienigrass;
56 —| 1 SKINI'MIN
26 | 27| 23 | SWEET EXORCIST || | Coainman OF The Board. invictus
' Cartis Mayfieid, Curtom CRS 85D [ | K 37526 (Columbia)
(Buddah) .
571 38 | 53 | IMAGINATION
27 | 22| 34| LET ME IN YOUR LIFE A et
T AREERTEY 58| 53| 3| STEVIE WONDER PRESENTS
. | 3|
28 31 4 . MANDRILLAND ; | SYREETA
i ! | Mandill, Polydor PO 2-9002 | Mokown ME-E0RS)
| og | 15 | 59| 52| 8| PERFORMANCE
i Mﬂamm Dunhal | ﬁ::uﬂ‘;’ Gl i
05X 50169
| 60 —| 1| HIGH ENERGY
30 | 23 | 32 | MIGHTY LOVE . Freddie Hubbard, Columbéa |
| The Spinners. Atlantic S0 7296 | KC 33048
J_d] I I J

25
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NOVEMBER 2, 1974, BILLBOARD

| CHECK TYPE OF AD YOU WANT: Etemnk Mg et ik A 1a ko agimsar

[ g (Tape & Cartridge category classified ad is not accepted.)

L E N CLASSIFIED_75¢ & o -0 Distribution Services 0 Business Opportunities

Iug‘\‘Eﬁﬂ’Fﬁg line HQETMHMM&M H'IH*WE : wmsﬁ'?m“- Supplies O3 Professional Sarvices

I ‘and phone number to be included in word count. qw : i For Sale

| D DISPLAY CLASSIFIED AD—One Inch, $asou; o el Wanted O Wanted to Buy
4-times $32.00; 26-times $30.00; 52-times $25.00.  © g2 b 01 Publishing Services

| Bax rule around all ads. QWEMBIEC

| : 0O Promotional Services O Miscellaneous

box number and address.

prior to date of issue.

(New York: 212/764-7433).

- DEADLINE—Closes 4:30 p.m. Tuesday, 11 days

CASH WITH ORDER, Classified Adv. Dept,

ADDRESS ALL ADS—Erv Kattus, BILLBOARD.
2160 Patterson St., Cincinnati, Ohio 45214, or
telephore Classified Adv. Dept. 513/381-6450.

* Empties with foam pad

« Sleeves

1 Box Number, c/o BILLBOARD, figure 10 addi-
tional words and include 50¢ service charge for ki,

Enclosed is §

O Chack

NAME -

PAYMENT MUST ACCOMPANY ORDER

O Maney Order,

s

ADDRESS
CITY

—— S ee s

STATE ... . ZHPCODE. ..

Telephone No.

| I
¥ :

C 1/SUPERCART
8 TRACK
CARTRIDGES

- Bulk 8 track and cassette tape
- Splicing materials for 8 track and cassettes

Call: Terry D. Vogler or John E. Conyers (816) 637-6011
Write:

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186, Excelsior Springs, Missouri 64024
We Buy and Sell Equipment ttn

GAROLINE
EXPORTS

-1 Woodheld Road London W 284
Telephane 01- 286 6090 - Talex 22164

A X

—-—

Worldwide wholesalers of UK ond
European gromophone records
cossette tapes clothes and posters

VIRGINM RECORDS

materiel is our speciality.

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
816—637—-2114

WRITE—

AVSCO INC.
69 HIGHWAY &
CORUM ROAD

EXCELSIOR SPGS., MO.

iin

OWN A COMPLETE
2, 4 or 8-TRACK
RECORDING STUDIO

inchudes Tascam conscde, machines,
mikes, limiters and accessorias.
For full information, cail
KEITH
(819) 275-5013 (COLLECTT)
or wrife

ITHACA SOUND CO.
Division of
THE GUITAR SHOP
332% Tate 5L
Greansbor, N.C. 27403
2

OUR 8-TRACK CARTRIDGES

#1 IN QUALITY
NOW WE WANT TO BE
#1 IN VOLUME

S0 while everyone else is raising
prices—We are LOWERING ours.
If you are a volume buyer {(minimum
order 10,000)
WE WILL OFFER YOU A DEAL
YOU CANNOT REFUSE
Call THE GODFATHER AT
(714) 549-2271
if he Is not in—ask for

MR. WALLACE

Audio Dynamic Enterprises, Inc.
1281 Logan St., Bidg. A
Costa Mesa, CA 92626

(714) 549-2271 + (T14) 549-1404
Reps wanted for our full line. eai

“NEW PRODUCTS"

+ Chuad Tapes

= Casnelie et Tapes

= B-Track Budget Tapes

* Hi Quality Sound Alike Line
(Nead Repe., Dealers, Distributors.)
Tape Display Cases Available

OKART, INC.
1 M.E. Tth St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mhl

PREMIUM
8-TRACK BLANKS

Lear Jet sivhe vartridege with rubber roller
High wrade adungulieeat i Lape, B =tanehiml]
Fengths, 25 min. eo 90 min 3 dav dilivery
fuaran teer . Dwver ane mialliom =olid

23 M. D 45 M. any guant ity e
B6 v, a0 i o ot ity LR
B i, Cow S0 min . iy 4t ins T
HI mom, ek 50k anin s ety . THE
Heswel o lesomyers . 408

25000 minamu s orers, (01 anly

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser. Mich. 48026.
Phone: (313) 463-2592 it

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS, INC,
1451 East 9 Mile Rd.
Hazel Park, Michigan 40030
{(313) 399-4880 it

FOR LEASE—MASHVILLE MASTERS

Chart Leaders Each 10 Days
Firest Quality & Lowest Prices
Qlder Matenal Also Available

MUSIC, INCORPORATED
P, O. Box 1324
En-nm}l, Ark, 72032

(501) 327-7188
tin

OVER 10,000 OLDIES LISTED IN GIANT
45-puge catalog. Crystals, Ronettes, Bill Haley
and thousands more, Send $1.00 for catalog to:
Aardvark Music, Box 69441, Loa Angeles, Calif,
SHHGG, nod
MEW DISCONTINUED 0 SERIES AMPEX
palyester tape on precision 1047 reels. %47 5967
dozen prepaid. %" 5112/dozen prepaid, Other
gizes on request. Soundd Investment, P.O.B.
BR3IE, Atlanta, Ga, 30334, no23

FOR SALE INFONICS-D-8, PLUS SPARE
paris, blank winder, Audio-Tek, 210 loader.
Phone: (501} 525.2382, no?

RECORD RACKS. EXCELLENT CONDITION,
Located in Philadelphia area. Will deliver locally.
Phone EE!’::I_ TRE-Q591, Ao

1.¢ PER ALBUM, 6¢ PERTAFPE I3 THE COST
to professionally wrap or rewrap your records or
tapes. Complete shrink packaging system 3295
Includes L sealer, heat gun, film, M. Latter Mfg.,
50 Venice Blvd., Log Angeles, Calif. 90019
(213) 938-TEAG. nad

SALE-MUSIC GAME ROUTE IN BEAU-
tiful growing Ozarks. Health reasons, P. 0, Box
WM, Springfield, Mo, 65802, il

BLANK 3. TRACK TAPES, AMPFEX FIRST
quality. Hetailers buv direct. Available in 400's,
f4's & d0°%, Alzo any length time loaded. Andol
Audin Products, 4212 t4th Avenue. Brookivn,
WY 11219 (212) 435-T322 tin

DO YOU SELL TAPES AND RECORDS?
We can increase your PROFITS, with our half
million dollar inventory of T.V.'s, stereos, tape
players, calculators, and other consumer elec
tromics. Don't miss added aales, Call or write:
Mr. Ted Ferrell, SOUND SYSTEMS, INC.,
4794 Fulton Industrial Blvd., Atlanta, Ga, 3006
{404) GR6-4274, tin

BUSINESS OPPORTUNITIES

~ TAPE PRODUCTION ]

and

DISTRIBUTION FACILITY
FT. LAUDERDALE, FLORIDA

Over $1,000,000 volume. Flexible
owner will consider lease, sale or
partner. Minimum cash required.
The greatest place to live in
the U.S.

write | T |

2198 N.W. 53rd St
Ft. Lauderdale, Fla. 33309
or call Miss Beldon
(305) 735-9100

INTERESTED IN PURCHASING MUSIC,
Hingo or 8lot Route or a working pa rinership in
Carribean [slands or South or Central America?
5. Squires, P.0. Box 5053, Kingsport, Tenn, 37663,
{615) 2B8-2670 or 245-T7T348, nod
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HELP WANTED

MISCELLANEOUS

SALESMEN

Fast expanding British Poster
Corp. requires experienced man-
ufacturers representatives for
key territories in America.

Our line includes the famous
Roger Dean album covers as
posters and features top British
and American rock stars.

Contact Matt Rittberg at:

BIG 0
POSTERS INC.

Route 1, Box 280M
North Garden, Va. 22959
(804) 295-0566

B0

SALES REP
RECORD COMPANY

Southern California area

Solid Experience
in field required.

Write: BOX 6097,
c/o Billboard, 1515 Broadway,
New York, N.Y. 10036.

Equal Opportunity Employer m/{
nod

WIZARD / PROMO MAN OPPORTUNITY
with expanding ereative recording and produe-
tion studio in Berkshires into exciting unique
approgch to studio work. Totally equipped pro-
fessional 16-track facility needs aggressive sales
promoe person experienced in music bosiness and
studio work with own contacts. Your job to
attract artists, produeers, record companies to
record and mix; coordinate production of local
and regional commercials; book House Artists
and groups, AMAZE US: Write Box 6096, Bill-
board, 1615 Broadway, New York, N.Y, 10038,

o2

WANTED-EXPERIENCED SALES REPRE-
sentative for greater Mew York area on a com-
mission bagis to sell pre-recorded reel to reel
tapes for a major pre-recorded music distributos,
All repliea will be confidential. Contact: Arnie
Foonman, P.O. Box 64472, Los Angeles, Cali-
fornia. nol

KANC ANCHORAGE, BOOMING STATION
in the boomingest state—on the air soon, Country
jocks apply. 5000 pay to 15000 insurance,
fringes, promotions with growing new company.
Write F.0). Box 4-2287, Anchorage, Alaska 99500,

nod

KANC ANCHORAGE, ALASKA: ON AIR
soon offering to £15,000 vear plus henchits for
personalities who can handle bright, fast country
format. Write P.O. Box 4-2287, Anchorage,
Alaska 99509 nos

DISTRIBUTORS WANTED

DISTRIBUTORS, RACK JOBBERS, FAC-
tory Reps—Brand new—"ASPEN HAS IT." We
have an inexpensive universal head cleaning kit,
non-flammahble, dries more rapidly than aleohol,
This ia the finest non-ahrasive head cleaning
product on the market today, cleans-demagne-
tzes 83 low as 6% per kit. Please contact

Aspen Ltd., 4960 Jackson, Denver, (olo. 80218,
1 303) BB0-4445,

LARGE VARIETY OF JEWELERY: RINGS
$6.00 per doz. ete. 1000 other now items, House of
Rip]'.ﬁ."_?-z'ﬂ I Lake Ave,, Tnn]{ﬂi‘ﬂ.&'- 10701, tfn

ONE - STOPS (DISTRIBUTORS) - 3TROBE
lites, Electric Pipes, Posters, ete. All uets
guaranteed. Decora Industries, Phila. Pa. 19134
(215) 426-970, (Btore inquiries invited,) not

WANTED TO BUY '

WANT TO BUY

Defective 8 Track Tapes . . . Highest prices
paid. .. Unlimited quantity needed.

Major labels only.
Call (312) 432-3358
ar write

T42 Judson,
Highland Park, HL T

WE NEED USED 250, 50, 1 KW, 10 KW AM
and FM tranamitter. No j|,||'|,h;_ Guarantes Radio
Supply Corp., 1314 Iturbide St., Laredo, TX
TR0 EOwW

CLASSICAL LP'S WANTED. BOX 2352,
HunEinp-:m:_]"_-!._"f. 11743, nol

AMERICAN RECORDS AND TAPES EX.
ported. Looking for related products to sel] over-
sens, Wamid Export, 160 West 46th Street, Mew
York, New York 10036, Telephone: (212) 765-2585.
Telex 236941, die14

PROFESSIONAL

SERVICES

PUBLISHEHRS & WRITERS: NEED LEAD
sheets prepafed? Send tape. One day service, Lead
sheet and tapes returned registered mail. Rudy
Partin, 1927 North Hills Dr., 20, Raleigh, N.C.
27612, (919) 7874836 tin

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are availahle
on microfilm dating from November 1884 to
December 1970.

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of §1.50 per page up
to 5 pages.

For prices on additional copies and for
further information contact:

Bill Wardlow
General Services
Blllboard Publications
2000 Sunset Blvd.
Los Angeles, Cal 90069
213/273-7040 tin

ATTENTION RECORD BUYERS
WAREHOUSING AVAILABLE

1000 to 100,000 Sq. Ft. Fully Insured
A to Z service available for record
industry. 20 years experience.

EURO

AMERICAN INDUSTRIES

204 Vanderpool St., Newark, M.J. 07114
Contact: Dick (201) 243-0518 nois

BILLBOARD
Group Subscription
Discounts
Save X't on subscriptions to Billboard for
grouge of 10 or more. For rates and informa-
Lon write:
BOX s018
c/o Billboard, 1515 Broadway
New York, N.Y. 10038 ifn

SHALIMAR BMEAST XS THSTREET, EXOTIC
Indian cuisine daily noon 'til midnight, 889.1977,
e

"WANTED NIGHT CLUBS'-MEMPHIS
based firm is interested in obtaining existing night
clubs which are 5,000 Sq. FL. or larger. Write for
full information. Southwest Enterprises, Ine.,
¢/o J. Johnson, 4069 Lamar Avenue, Memphis,
Tenn. 38118, Phone: (901) 363-2383. £0w

POSTERS, BLACK LIGHTS, INCENSE,
beads. patches, stickers and decals, Send for
free catalog. (404) B76-4474, HE B Distributors,
951 Peachtres St N.E.. Atlanta, Greorgia 3030,

tfn

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
The Service of the Stars for 30 Yrs)!
“THE COMEDIAN"
Ubriginal Monthly Service=%45 vr!
2 wwues, $10—1 far $120W
A5 "FUNMASTER™ Gag Files, 845
“Anniversary lsue” 530
“How to Master the Ceremonies.” $5
Mo C0 s
"We Teach Standup Comedy"
ARemil lo: BILLY GLASON

200 W. 54th St.
Mew York, N.Y. 10019 tin

"FREE” CATALOG | . . EVERYTHING FOR
the devjay! Custem 1.D.s, Promos. Airchecks,
Wild Tracks, Books. FCC Tests. Comedv, and
mire! Wrote: Command. Box  26544-B San
Francisco 9419, thn

DEEJIAYS: NEW HUHE-FIHE COMEDY!
TLAMHE classifed one-line gags, 2100 Catalog free!
Edmund Orrin. 27%0-A Wedd Hoberis. Fresnn,
Calel. 1705 Ll
LAUGH SERVICE FOR D.JS IN ITS FIFTH
vear. S3end for sample issue to L.3.D., Box 612,
Turpersville, N.J. 08012 nog

JOCK SHORTS! TWICE-MONTHLY CON-
temporary Comedy! Hotteat service anywhere!

Sample $2. Details Free! Broadcast Library,
o84-A Twineing, Dallas, Texas 75227, tfin

REAL ESTATE

$16,000.00
FINDER'S FEE
for Agent or financial advertiser to assist in
sale of Palm Springs, California property.
Total price: $160,000.—180 acres
Call or write:
GEORGE VODIAM,
411 No. Main St., Pueblo, Colo, B1003.
Phone: (303) 544-8331.
noz2

SITUATION WANTED

DEDICATED HARD WORKING 18 YEAR
old seeks position in promotion with record
company, large or small anywhere. Willing to
relocate. Keith Dressel, 20616 Covello, Canoga
Fark, CA 91306, (213) 340-5256, nng

PROMOTIONAL SERVICES

FULLCOLORCUSTOM PRINTED ROLLING
Paper Booklets, Lowest prices; quickest delive ry.
We are the originators and the most experienced
gince 1969. American Dream Advertisi ng, 292
Pleasant St., Northampton, Massachissets
01060 (413) S85-4070, tfn

CUSTOM MADE FAPERS FOR PROMO.
tions, advertising. give-aways, parties, groups,
stations, music, write mfg. CPAC, 100 Fifth,
NYC 10011, (212) $29-3232. tin
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DISTRIBUTING SERVICES

" MANUFACTURERS REPRESENTATIVE ]

now selling a number of

U.S. PRODUCTS
to
40 IMPORTERS OVERSEAS

Is looking for additional lines good
in quality and competitive in price

CAR MUSIC INDUSTRIES
283 Bilmar Place,
Englewood, N.J. 07631
Att: B. von Halle (201) 567-3468
noz

Maggie's Farm Distributors
Nature's Scent * Incense Oil and Cones
Mystical Musk Oils, etc.
Free calalog—Best Service anywhere—
Retailers only
P.0O. Box 644-220
Push 51.. Butler, Ala. 36804
For orders call: Collect
(205) 459-3446 i¥19

WE MAKE SMALL DEALERS BIG. OLUT-
stamling prives on albums, accessories, car tape
plavers, rsdios, speakers, Lists free, Action Sound,
HE0 Honifant Street, Silver Spring. Marvland
HER1O tfn

SCHOOLS &
INSTRUCTIONS

First Class FCC License theory and labora-
tory raiming in 5ix weeks. Be prepared . . lei
the masters in the nation's largest nebwork
of 15t class FOC licensing schools train you.
Approved for veterans®* and accrediied
member Mational Associatian of Trade and
Technical Schools ** Write or phong 1he
location most convenieni to you Elkins
Imgtifule in Dalas *** 2727 Inwood Rd
£14-357-4001

Elkins in Atlanta**, 51 Tenth 5t at Spring
N.W (404) BT2-BE44

Elking in Denver**, 420 South Broadway
(303) Ta4-1434

Elkins in East Hartford, B0 éle&r Lane
(203) S68-1110

Elklna /n Houston®***, 3518 Travis
(713 526-763T

Elkinsin Mempris®™®_ 1362 Union Ave
(901 ¥28-9762

Elking in Minngapahs®**® 4103 E Lake St
(B12y 7T21-168T

Elking in Mashwille®®**, 2106-4 Bth Ave. 5
{615) 297-5396

Elking in Maw Orleans®***, 2940 Canal
{904) B22-7510

Elkins in Oklahoma City, 5620 M. Western
(405) B4B-3631

Elkins im San Antonio®*, 503 5. Main
(512) 223-1848

RElI FIVE WEEK COURSE FOR FCC 18T
phone license. 5ix week courze for Radin/TV
announcer. Call or write today. REL 61 N. Pine-
apple Ave., Barasots, Fla. 33577, tfn

SERVICES

FULL SERVICE RECORD PRODUCTION
from wour tapes {100 up). LPs/45s. SCULLY-
WESTREX PRECISION RECORDCUTTING.
Masters and demos—{stereo/mono). Trutone
Records for quality at down to earth prices.
Dept. B, 6411 Bergenwood Ave., North Bergen,
M., 0747, (201) BGS-QEEE oW

P

—EXPORT-—

We have the largest selection of all brands
of LPs and tapes IN STOCK for fast serv-
Ica. 20 years of sarvice to importers all over
the world, Dealers and importers only.

RECORD RACK SERVICE
1532 Go. Boresshs Bivni. Log CA, 0006
Talax 010-321-2840—Phans [213] 4876440

BOW

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT

ALL LABELS—REGULAR J_wn. :;:EEE
QUTS. Ne 30 years sarving importers
with nnnmmlun ?m:l parsanalized atten-
tion

DARO EXPORTS, LTD.,

1468 Coney Island Ave.,

Brooklynm, N.Y. 11230
Cables: Expodaro aow

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We lransport Records, Tapes, elc. from
U.S.A. Ottering: Great savings, low fraight
rates—MNew American Suppllers lor buyers
—Assemble various orders—Welcome you
when you arrive in MY,
Contact

BERKLAY AIR SYCES, MARKETING

P.O. Box 665, JFK Airport
Jamaica, WY 11430, S A& ifn

WHILE OTHER FEOFLE ARE HAISIMG
their prives, we are lowering ours. Major label
LPs are low as $1.00. Your choive. Write fur
free listings, Scorpio Music Distributors, G612
Limekiln Pike, Philadelphia, Pa. 19035, Dealers
only tin

ATTENTION, RECORD OUTLETS WE
have the largest selevtion of 45 rpm olidiss and
goodies and also major label LP hstings at pro-
motional prices. Send for free listings. All orders
welcome, Apex Records, Inc., 5347 US. Highway
#1, Rahway, N.J. 07065, tin

RECORD MFG. SERVICES,
SUPPLIES & EQUIPMENT
8-TRACK TAPE

Boxes * Labels
Stock Designs

Custom Record Jackets
READY TO SHIP.

Call or write for prices and
details or custom designs.
Phone: (615) 254-5902

AMERICAN LABEL CORP.
# 5 No. 6th Street
Nashville, Tenn. ETEQEE

Hecord Preanlng Prices Monaural

7" 12"
Qtv. 45 RPM

T3 RPM
11K 5 S0 F125.00
LY 13000 26500

[LELT [ 9k A 43010

Prices include mastering, label and plain
sleeve, Order shipped within 10 days if
.E.l?'l:“llll:'ll.‘lm:l'lﬁl l|:|:|.' L'u*.rl.i.ﬁrﬂ |_']1r;u_';i OF MOy
order. TERMS: 50% devosit. balance COL
only. Low cost cassette duplication, rec-
ord jackets, promotion and distrbution.
Write for full information.

Oneida Video-Audio Tape Cassette Corp.

e Blandine St., Utica, MY, 13501
{315} 7356187 i

GOLDEN OLDIES

TRADING POST

record traders. collectors, swap

BOARD MAG

JOIN US WITH YOUR CLASSIFIED ADVERTISE-
MENT. Records * Albums « Sheet music » Phonographs « Old
rs, mvestors, changers, switchers,
buvers, sellers and all other traffickers—here s vour TRADING
POST, a marketplace. right in the middle of the action: BILL-
ZINE. Here's where the charts have been
measuring music popularity since the carly 40°s. BILLBOARD
GOLDEN OLDIES TRADING POST is open for business.

Don’t Miss It!! Classified Advertisi :
“WANTED TO BUY.” “FOR SALE,” “"SWAPPING"—
Use the headline that fits your need.

Regular Classified: 55¢ per word. Minimum $11.00.
Display Classified: $27.50 per column inch.

PAYMENT MUST ACCOMPANY ORDER TO:
Billboard Golden Oldies Trading Post
1515 Broadway., New York City 10036

Closes Every Monday.

FOR SALE

COMPLETE ARTIST/GROUF DISCOGRA-
phies—Send 25¢ For Current List. We Also Have
Hard-To-Find Oldies. Send Want Lists. RMP
P.0.Box 4425 North Hollywood, Calif, 91607 11/9

RARE 50'8 ROCKABILLY / R&B / BLUES /
jazz / pdp / comedy / r&h / sun / ace 7 instant ¢
45's ¢+ LPs Catalog free! ROCKHOUSE, 349 E.
Cooke Rd., Columbus, Ohio 43214 no2

100 JUKE BOX RECORDS: CHOOSE ROCE,
Soul, Country, Asorted. Send check or money
order §7.00; overseas $10000, A&S, 2249 Cottage
Grove, Cleveland Heights, Ohio 44118, BOW

RECORDS—FREEG4 PAGE AUCTIONCATA-
log of record rarities and oldies but goodies. Songs
& HRecords International, Box BRIB, Burbank,
Ca. 91503, BOw

WIL-FM
Goes All
Country

ST. LOUIS—WIL-FM, the sister
station to country-formated WIL-
AM here, has also gone country, but
with a different approach—the auto-
mated programming service pro-
duced and distributed by Drake-
Chenault. “Great American Coun-
try™ hit the air here Sept. 1 and the
new call letters are WIL-FM; the
station was called KFMS-FM.

Wally Clark, president and gen-
eral manager of both stations, is
backing up the dual country formats
with an extensive joint advertising
campaign in newspapers, on bill-
boards and on television. The sta-
tion had featured a beautiful music
format before.

The approaches are different:
WIL-AM is a live, personality-ori-
ented operation; WIL-FM features
a “more music” approach with
country music sweeps and clustered
commercials.

More than 30 radio stations are
now featuring the Drake-Chenault
country music service, including
KRS5I-AM in Minneapolis and
WTQR-FM in Winston-Salem. N.C.

At Oxford:
WOOR-FM to
Rock Format

OXFORD. Miss.~WOOR-FM
has switched to a progressive rock
format, according to president Mel
Chrestman Jr. Chrestman is also
president of WSUH-AM in the mar-
ket. The FM station has been featur-
ing a black programming concept
with country music, easy listening
and Top 40.

The format change came after a
local survey revealed that people in
Oxford and Lafayette Counties and
students at the University of Missis-
sippt wanted to hear album cuts by
rock artists.

John Hightower is program direc-
tor of the new operation and the an-
nouncing and sales stafl will be stu-
dents at the university. Oxford is the
home of Ole Miss, which has a total
of 7.800 students. The 25,000-watt
station is the only full-time progres-
sive rock station in north Missis-
sippi, according to Chrestman.

Joe Cayre
Wins HIRI
Disk Honor

NEW YORK —Caytronics Rec-
ords was named “record company
of the year” by the Hispanic Inter-
national Research [Institute at its
fifth annual hall of fame banquet

here last Saturday (28).

Joe Cayre, Caytronics president,
accepted the award for his label at
the event which also gave recogni-
tion to a number of Latin artists for
furthering inter-cultural under-
standing.

Vicente Fernandez (CBS/Cay-
tronics) was named folk singer of the
year, Marco Antonio Muniz (RCA/
Arcano) took honors as top inter-
national male singer. Nydia Caro
(Alhambra) as top female singer,
Roberto Torres (Mericana) as best
in the salsa category, and Veld Gon-
zalez and Rolando Barral as inter-
national artists of the year.

When Answering Ads . . .
Say You Saw It in Billboard

www americanradiohistorv com

If you're a deejay searching for a radio station, or a radio sta-
tion searching for a deejay, Billboard is your best buy. No
other trade publication is read by so many air personalities

and

directors, as well as the sharp programming-

oriented general managers. Best of all, general managers
report that Radio-TV Job Mart ads can draw five times the
results of the next leading radio-TV publication.

Rates: “POSITION WANTED" is $15—in advance—for two
times, 2" maximum. Additional space or variation from
regular ad style is $25 per inch. no maximum. No charge

for Box numbers.

“POSTIONS OPEN" is $§15—in advance—{or one time,
2" maximum. Additional space or variation from regular
ad style is $25 per inch, no maximum. Box number ads

asking
handling and postage.

for tape samples will be charged an added $1 for

Send money and advertising copy to:
Radio-TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036

POSITIONS WANTED

PENNSYLVANIA STATIONS: Want a
jock who'll follow orders hlindly? Do his
thing and aplit™ Then I'm NOT for you?
But if you want someone who takes his work
ua:ri,nu;l_],rl Enl:l-w; wl'ml. rﬁimnsihi.li.!y i_w. ane
has IDEAS, then contact me. Music Direc-
tion & problem? Let me help. If wou are
Solid Gald, I've got & good 60'a hackground.
Top 407 1 predicted “Precious and Few™ a
hit 5 months before it hit the charis; “Amos
Moses™” 2 months; “Mice To Be With You®™
2 months, Don't just play hits—make them!
I still have a lot to learn, but I have a lot
to give, too, Presently am performing duties
of Asat. MD at Solid Gold, but am not re-
ceiving the recognition or . You can remedy
that. Write for resume, [T you like what you
see, perhaps we can get together—and get
it together. Box G638, Billboard Job Mart,
1515 Broadway, New York, N.Y. 10035

PD-MD In medium market would
like to be MUSIC DIRECTOR at a
M-0-R station In a Top 30 markel.
Full knowledge of M-O-R music,
including OLDIES.

.Box 639 Billbaord Job Mart, 1515
Broadway, New York, N.Y. 10036

Drear Program Director, Anytown USA: I
am looking for a station with a Top 40 or
Contemporary Adult format. I'mno “Aoater”,
I have a developed voice, comfortable de-
livery, and I'm a snappy dresser, 1 have : |
yvears experience (Buffalo Market), with a
knowledgeable background and genuine
love for music. I am confident of my capa-
bilities of understanding, adapting, and
progressing with most radio siations, Be-
gides all this, I can translate your new Bobhy
Vinton records. Write: Jim Nowicki, 1639
Broadway, Grand Island, N.Y. 14072 Phone:

(716) 773-5868. [ Thank You!

Australias top disce jockey Ward Austine for
five yenrs, also topin New Zealand. Working
over past Lwo years for Dick YVan Dyvkes radio
station KXIV Phoenix, drve time. Wishes
to relocate to major U5, market. Incredible
track record and proof of it, 14 vears experi-

ence, Will consider all formats. Contact
KXIV Phoenix nxtd

Announcer: 28, 2 vears college, 3rd class lic.
3 vears expenence s oa police radio dis-
patcher. Prefer rock or MOR. Can do copy-
righting, programming and production.
Hrwr conducted interviews lor mug:zinm
and radio stations. Will send tape and
resume upon request, Write: Occupant PO,
Box 8952, Phila., Pa. 19135,

CMA SHOW
PULLS TOP
TV RATINGS

NASHVILLE—The Country Mu-
sic Assn, Awards Show last Monday
night on CBS-TV showed a 40 share
of the audience, a whopping 15 per-
cent increase over last year, accord-
ing to Nielsen in a fast-share survey.

Last year’s rating hit a 34 share.
The New York share this year was
32. far above 1973.

The Mielsen estimate was that the
show was seen in some 18,290,000
homes for an audience (estimated)
total of 54,870,000 persons.

Kasenetz and Katz
Open a New Studio

NEW YORK-Jerry Kasenetz
and Jeflf Katz, producers of a num-
ber of hits between 1966 and 1970,

opened a recording studio in Greatl
MNeck, N.Y.

The studio, called K&K Studio
City, cost $1 million, they claim. It's
equipped to handle up to 24 tracks.
It has a 35-seat viewing theater, one
large studio and a production booth
enclosing a custom-designed board.
The theater can house a separate
musical section in recording, if nec-
essary.

The producers struck gold records
for Ohio Express, Crazy Elephant,
1910 Fruitgum Co. and Tommy
James & the Shondells, among oth-
Ers.

Tom Draper
Digs Into
RCA’s Soul

® Continued from page 24

“30, Now we're trying to turn
that around,” continues Draper.
“through artist acquisition, which
has brought us The Hues Corpora-
tion and given us a shot in the arm in
terms of label identification.

“We feel if we develop enough
acts, whereby they're identified as
being on RCA, then we can establish
a level of credibility and can go forth
with our entire roster because then
there will be a label identity to assist
us,” foresees Draper.

Draper, admittedly, sees his job as
one of building his department into
something it has never been before.
He’s also been looking for the right
and best way to do it. The results
have been a retrospective appraisal
of Molown’s success.

“They established their artists on
an act by act basis. Sure, there was
that built-in selling point of Motown
Records, the exemplaries in terms of
rhythm and blues music. However,
at the same tme, they took a Diana
Ross and The Supremes; they took a
Temptations, and ook a Miracles

‘and worked them as individual acts.

And I think that approach was suc-
cessful for them.

*“I'm not above trying that success-
ful formula at RCA Records,” says
Draper.

(Next week, Draper puls the for-
mula to work.)

auvoaT1Ia ‘r.L61 ‘2 HIGWIAON
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Classical

Sills’ LP Heads Westminster
Gold Releases for October

NEW YORK—Coinciding with
her upcoming engagements during
the 1974-75 opera season, including
appearances on the West Coast this
fall and her Metropolitan Opera de-
but this spring, ABC Records is ship-
ping Beverly Sills’ latest West-
minster Gold album, “Duets with
Tenors.”

The soprano is joined on the LP

by Nicolai Gedda, Stuart Burrows
and Carlo Bergonzi in duos from
“Manon,” Anna Bolena,” “Lucia

di Lammermoor™ and “The Tales of
Hoffman.”

“Duets with Tenors,” which ABC
is supporting with an extensive con-
sumer advertising campaign, led off
the October Westminster Gold re-
lease of 10 other albums.

WCLV Goes Quad on
Concert Broadcasts

NEW YORK-WCLY, Cleve-
land’s Fine Arts Station, has begun
regular quadraphonic broadcasts of
the Severance Hall concerts of the
Cleveland Orchestra. The broad-
casts began with the Oct, 6 concert,
the opening program of the 1974-75
Severance Hall season of the Or-
chestra and features Music Director
Lorin Maazel conducting Barber’s
“School for Scandal™ Overture, the

Classical

" Notes

An Aaron Copland festival is set
from Monday (4) to Saturday (9) by
the Cleveland Orchestra at Sev-
erance Hall. Copland will conduct
the concerts of Thursday (7) and
Saturday (9). ... Chicago’s Fine Arts
Quartet to tour Europe for month.
It's the group’s 13th on the conti-
nent. A spring release is scheduled
by Vox Records of the five Mozart
viola quintets (with guest artist
Francis Tursi). . . . Classical music is
going wild. Wildlife that is. Many se-
lections which were inspired by
traits of animals are included in spe-
cial “The Endangered Species” on
Nov. 14 and Nov. 21 over WGMS-
AM/FM, Washington radio station.

The Berlin Philharmonic adds a
concert at Carnegie Hall on Nov. 13,
in New York. Herbert von Karajan i1s
conductor. ... Also, the Chicago
Symphony, under Georg Solti has
scheduled an extra concert Dec. 21
at Carnegie Hall, because of ucket
demand. ... Music From Malboro,
touring program from Rudolf Ser-
kin's summer music center in Ver-
mont, marks its 10th year this season
with four different ensembles per-
forming in over 50 concerts through-
out the U.5.

American pianist James Dick per-
forms Benjamin Lees' “Etudes for
Piano and Orchestra™ with Houston
Symphony under baton of Lawrence
Foster on Monday (28) and Tuesday
(29). ... Woman wiolimist Kyung-
Wha Chung appears at Dartmouth
College, New Hampshire, Sunday
(27).

* * *

A route from Buffalo's Delaware
Park across the Canadian line to
Skylon Tower in Niagara Falls,
Ont., has been chosen by Buffalo
Phiharmonic tympanist Jesse Krega.
He will lead a marathon race with
more than 100 runners, about a
dozen fellow members of the Phil-
harmonic. ... Pierre Boulez wel-
comes four new members to the New
York Philharmonic including Rence
Siebert, flute; Martin Smith, associ-
ate principal homn; Jerry Grossman,
cello, and Mark Shmickler, violin.
New concertmaster, Eliot Chapo,
joined the NYP late last summer.

ROBERT SOBEL

Suite No. | from “The Water Music"”
by Handel and Mahler Symphony
No. 5in C#,

WCLV is using the Columbia SQ
matrix system of quadraphonic
broadcasting. All that is required for
a stereo listener to receive the Cleve-
land Orchestra concerts in quad 1s to
add a decoder, an amplifier and two
speakers 1o his current two-channel
stereo equipment.

WCLVY produces the Cleveland
Orchestra concerts for national dis-
tnibution to stations throughout the
U.S. and Canada. The quadra-
phonic tapes will begin being heard
nationally the week of Nov. 24, on
74 stations. The Cleveland Orches-
tra will be the first orchestra in the
world to furnish quadraphonic tapes
on a regular basis to all outlets carry-
Ing its concerts.

Commentator and producer of
The Cleveland Orchestra is Vladi-
mir Maleckar.

According to Kathryn King, di-
rector of Classical ad&r at ABC, last
month’s release otherwise features a
coupling of Bach cantatas con-
ducted by Hermann Scherchen and
a performance of Schubert by Rus-
sia’s Taneyev Quartet with cellist
Mstislav  Rostropovich. Also in-
cluded are an album on which Vic-
tor Desarzens conducts the Cham-
ber Orchestra of Lausanne in works
by Schoenberg, Elgar and Britten,
and another by Franck and Proko-
fiev, both played by the Moscow Ra-
dio Symphony under Jemal Delgat.

The remaining LPs in the release
offer four works by Dvorak cflla}red
by the Vienna State Opera Orches-
tra, Laszlo Somogyi conducting:
four Berlioz overtures played by the
Philharmonic Promenade Orches-
tra, Sir Adnan Boult conducting;
five short pieces by Arthur Honeg-
ger, with Hermann Scherchen con-
ducting the Philharmonic Sym-
phony of London; the Vienna State
Opera Orchestra playing two Haydn
symphonies, also conducted by
Scherchen; organist Wright playing
a dozen traditional Christmas songs.
and the second volume of John
Dowland’s “Ayres for Four Voices.”
The Dowland album, performed by
the Golden Age Singers under the
direction of Margaret Field-Hyde,
follows Volume | by a little over a
year, and in addition, features Julian
Bream on lute.

Ms. King also announced that the
first four albums in the Westminster
Music of the Earth series, originally

scheduled for last month. will now
be released in March 1975

Merc Golden Import Series
Marks a Grand First Year

NEW YORK —Mercury Golden
Import series is marking its first year
under a full head of buyer and re-
lease steam. The Philips-pressed
records are outselling the original
domestic recordings on Mercury by
150-200 percent in the comparable
first year of issue,

The best-selling domestic Mer-
cury record was the Dorati Tchai-
kovsky “1812 Overture” and “Ca-
priccio Italien.™ The record is again
the best seller in the Mercury
Golden Import series.

Two issues which did not sell well

Liszt Movie
Set to Roll

LOS ANGELES—Thesecond in a
series of motion pictures based on
the careers of classical composers is
firmed to go into production in De-
cember in London, Budapest and
Vienna.

Roger Daltry, rock star of the
Who combo, has set to play Franz
Liszt (1811-1886) by producers Da-
vid Puttnam and Sandy Lieberson,
representing Good Time Enterprises
here.

Ken Russell, who directed the first
biographical film for the Puttnam-
Lieberson team, on Gustav Mahler,
again will direct the Liszt script.

Daltry has starred in Russell’s film
version of the British rock opera
“Tommy,” soon to go into national
release. Good Time Enterprises in-
tends to package a “highly commer-
cial” soundtrack LP featuring se-
lected Liszt compositions, an album
which is being projected for release
in mid-1975 when the picture goes
into national exhibition channels.

originally were the Dupre record-
ings of organ music of Cesar Franck
and the Liszt/Enesco Hungarian
and Roumanian Rhapsodies with
Dorati and the London Symphony
Orchestra. The two recordings have
shown dramatic improvement in
sales over their original counter-
parts.

M. Scott Mampe, director of
Phonogram's classical division, be-
lieves the reasons for the differences
in acceptance in the latter two
recordings are based on changes in
the past 15 years in repertory and
musical interest by the record-buy-
ing public.

In November six more disks will
be 1ssued to start Mercury Golden
Import’s second year. They include
Mussorgsky’s “Pictures at an Exhibi-
tion” and “Night on Bald Moun-
tain” conducted by Antal Dorati;
the Tchaikovsky 4th Symphony
again conducted by Dorati; the
Dwvorak Cello Concerto and Burch’s
“Kol Nidrei” performed by Janos
Starker with Dorati conducting the
London Symphony; Bach “Preludes
and Fugues,” performed by organist
Marcel Dupre; an album called
“Sound Off,”" which contains
marches by Sousa played by Fennell
and the Eastman Wind Ensemble
and, finally, a disk which contains
Ginastera’s Overture to the Creole
“Faust," Barber’s “Capricorn Con-
certo,” and sessions’ Suite from “The
Black Maskers,” all conducted by
Howard Hanson.

The next release of Mercury
Golden Imports after November is
scheduled for the eary part of 1975,

and further releases will follow
throughout 1975.
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Dolly Parton, RCA 10031 (Owepar Pub., BMI)

Z  national retail sales and radio station air play listed in rank order
i
s 5 & | o
= £ TITLE, Adtist, Label & Number (Dist. Label) (Publisher, Licensee)
1 1 ! BACK HOME AGAIN
John Denver, RCA 10065 (Cherry Lane, ASCAP)
21 3| 8§ LOVE ME FOR A REASON
The Osmonds, MGM 14746 (Jobette, ASCAFP)
3 2 10 CAREFREE HIGHWAY
Gordon Lightfoot, Warner Bros. 1309 (Moose, CAPAC)
4 4 B JAZIMAN
Carole Kimg, Ode 66101 (AEM) (Colgems, ASCAF)
2 | 13 4 LONGFELLOW SERENADE
Meil Diamond, Columbia 10043 (Stonebeidge, ASCAP)
6 7 8 MY MELODY OF LOVE
Babby Vinfon, ABC 12022 (Pedro & Galahad, BMI)
7/ 511  STOP AND SMELL THE ROSES
Mac Dawis, Columbia 10018 (Screen Gems-Columbia/Song Painter, BMI)
8 12 5§ CAT'S IN THE CRADLE
Harry Chapin, Elektra 45203 (Story Songs, ASCAP)
9 & 10 THE NEED TO BE
Jim Weatherly, Buddah 420 (Keca, ASCAF)
10 | 17 4 LAUGHTER IN THE RAIN
- Meil Sedaka, MCA 40313 (Don Kirshner/KEC, BMI/ASCAF)
11 9 13 TIN MAN
America, Warner Bros. 8014 (WB, ASCAP)
12 8 [ SECOND AVENUE
Garfunkel, Columbaa 3-10020 (Burlington/Andustin, ASCAP)
13 21 4 WHEN WILL | SEE YOU AGAIN
Three Degrees, Philadelphia International 2583550
(CBS) (Mighty Three, BMI)
14 |11 11 STEPPIN' OUT (GONMA BODGIE TOMIGHT)
Tony Orlando And Dawn, Bell 45,601 (Levine & Brown, BMI)
15 16 7 YOU CAN HAVE HER
Sam Neely, A&M 1612 (Harvard/Big Billy, BMI)
16 10 14 | LOVE YOU, | HONESTLY DO
Olivia Newton-John, MCA 40280 {Irving/WoolnoughsBroadside, BMI)
17 30 3 | CAN HELP
Billy Swan, Monument 8-8621 (Columbia) (Combine, BMI)
18 14 14 THEN CAME YOU
Dionne Warwicke And Spinners, Atlantic 3029 (Mighty Three, BMI)
19 25 5 EARLY MORNING LOVE
sammy lohns, GRC 2021 (One, BMI)
20 15 7| YOU'RE GONNA LOVE YOURSELF IN THE MORNING
Bonmie Kolac, Ovation 1049 {Combine, BMI}
21 28 2 WISHING YOU WERE HERE
Chicago, Columbia 310049 (Big Elk, ASCAF)
22 19 13 | LOYE MY FRIEND
Charlie Rich, Epic 20006 (Columbia) (Algee, BMI)
23 | 20 | 10 BOOGIE BANDS AND ONE NIGHT STANDS
Kathy Dalton, Discreet 1300 {Warner Bros.) {Fes/Abernathy/Eye, BMI)
24 31 4 AFTER THE GOLDRUSH
Prelude, Island 002 (Cottilion/Broken Arrow, ASCAP)
5 2|1 WHEN MABEL COMES IN THE ROOM
Michael Allen, Warner Bros. 7833 (lerryco/EH. Morris, ASCAR)
26 33 4 PEOPLE GOTTA MOVE
Ging Vannelli, ARBM 1614 (Almo/Gemo, ASCAR)
27 26 5 WALKING MAN
James Taylor, Reprise BOZ28 (Counfry Road, BMI)
8 N 5 HONEY, HONEY
Abba, Atlantic 3209 (Dverseas Songs, BMID)
29 1B 2 SOMETHIN' 'BOUT YOU BABY | LIKE
Tom Jones, Parrot 40080 (London) (Colgems/Glori, ASCAP)
30 46 2 RIDE 'EM COWBOY
Paul Dawis, Bang 712 (Web IV} (Web IV, BMI)
il | 32 5 THIS IS YOUR SONG
Leshie Kendall, Warner Bros. 8022 (Spanka, BMI)
2 - 1 ANGIE BABY
Helen Reddy, Capitol 3972 (Warner Bros., ASCAF)
3B 2 IT'S MIDNIGHT/PROMISED LAND
Elvis Presley, RCA 10074 (Arc, BMI)
M ¥ 3 EVERLASTING LOVE
Carl Carlton, Backbeat 27001 (ABC) (Rising Sons, BMI)
B3 |10 CANT GET ENOUGH OF YOUR LOVE, BABE
Barry White, 30th Century 2120 (Sa-Vette/January, BMI)
k| - 1 LET'S LOVE
' Peggy Lee, Alantic 3215 (McCartney, ATV, BMI)
37 | 45 4 SUNSHINE ROSES
_ Gene Cofton, Myrrh 136 (Word) (Monya, ASCAF)
38 34 | 7 | ANOTHER LONELY SONG
Andy Williams, Columbia 10029 (Alges, BMI)
n |3 g YOU LITTLE TRUSTMAKER
The Tymes, RCA 10022 (Dramatis/Bacon Fat, BMI)
0 43 5 COME FILL YOUR CUP AGAIN
Barry Richards, ABM 1543 (Almo/Lion's Share/Loganberry/Wheezer, ASCAP)
41 41 5 LA LA PEACE SONG
0.C. Smith, Columbia 4-45863 (Bushka, ASCAF)
42 & 3 CREDIT CARD SONG
Dick Fellar, United Artists 535 (House of Cash, BMI)
3 - 1 THREE RING CIRCUS
Blee Magic, Atlantic 7004 (W.M.0.T./Friday's Child/Mighty Three, BMI)
4 4 3 PENCIL THIN MUSTACHE
Jimmy Buffett, ABC/Dunhill 15011 (ABC/Dunhill, ASCAF)
45 36 B TEMPTATION
Perry Como, RCA 10045 (Robbins, ASCAP)
% - 1 IF
Telly Savalas, MCA 40301 (Colgems, ASCAP)
7 &8 2 SHE CALLED ME BABY
Charlie Rich, RCA 10062 (Central Songs, BMI)
48 50 | 2 | YOU FOXY THING, | LOVE YOU
I Honnie & Matalie O'Hara, Legacy 103 (Sabre)
49 |48 | 3 | FOR THE PEACE OF ALL MANKIND
Terry Sylvester, Epic 20002 (Landers-Roberts./April, ASCAP)
\ 1 ‘ LOVE IS LIKE A BUTTERFLY
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1. CMA winners: Mel Tillis (presenter), Charlie Rich, Cal Smith, Wesley Rose, Danny Davis, Owen
Bradley, Pee Wee King, Loretta Lynn, Conway Twitty, Statler Bros. 2. Pee Wee King inducted into Hall
of Fame; 3. MCA’s Jerry Clower and Jeanne Pruett; 4. Capitol's Ernie Ford; 5. Fans enjoy Odessa bar-
becue; 6. Metronome winner Roy Acuff with Mayor Briley; 7. Golf winner Bobby Goldsboro; 8. WSM's
Bud Wendell and Irving Waugh with RCA's Jerry Bradley; 9. Ronnie Milsap; 10. Merle Haggard; 11.
Host Johnny Cash; 12, Hall of Famer Owen Bradley; 13. RCA’s Dolly Parton; CMA chairman Joe Talbot
with RCA's Frank Mancini, Wesley Rose and CMA's Jo Walker; 15. Master of ceremonies Ralph Emery;
16. Part of the crowd of 5200: 17. MCA's Bill Anderson: 18. Honoree Grant Turner; 19. Chet Atkins: 20.
Bud Wendell; 21. “Opry"' finale: 22. Minnie Pearl; 23. Flip Wilson golfing: 24. Japan's Eddy Murata; 25

Birthday cake with Grant Turner, Hal Durham, Jerry Strobel, Mayor Briley; Roy Acuff; Bill Anderson,
Charlie Walker; 26. ASCAP party's Larry Butler, Mike Curb, Dick Heard, Gerry Wood; 27. Connie Cato;

| 28. Stanley Adams, Wesley Rose, Roy Acuff, Ed Shea at ASCAP; 29. SESAC's Bob Thompson, Dee Bri-

ley, Beverly Briley; 30. On stage at the Municipal Auditorium; 31. Roy Clark with Buck Trent; 32. CBS's
Barbara Mandrell; 33. Bill Hall, Stanley Adams, Mrs. Hall, Mrs. Bill Rice, Bill Rice, Mrs. Jerry Foster,
Jerry Foster, Ed Shea; 34. Johnny McRae, Bob Beckham, Ed Shea; 35. Jack Stapp with Connie B. Gay:
36. Pointer Sisters with Dottie West; 37. Charlie Black, Jerry Gillespie, Ricci Mareno, Bob Thompson
(SESAC), Bobby Fischer, Alan Richards, Merianne Mareno, Skippy Barrett.
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GRAND OLE OPRY BIRTHDAY

Celebration Fine, But Everyone |
Home Beat to the Socks |

Retums

NASHVILLE—More than 200
artists performed, more than 300
awards were handed out, and more
than 5,200 registrants went home ex-
hausted at the culmination of the
49th Anniversary Celebration of the
“Grand Ole Opry.”

With 14 *“official” functions, two
massive Country Music Assn. shows
and a score of unofficial segments of
entertainment, the viewer more than
gol his money’s worth,

Added to this were a handful of
banquets, breakfasts and luncheons,
an uncountable number of hospi-
tality suites, and a substantial
sprinkling of private parties.

Despite the reduction in number
of conventioners, it was the longest
and most exhausting of any of the 21
previous celebrations.

The city benefited to the extent
that its economy was pumped with
an additional haif million dollars or
more, and its music-minded mayor
was honored with a pair of awards.

But awards were everywhere. In
addition to the preponderance of
plaques handed out by the perform-
ing rights organizations, there were
two inductees into the Hall of Fame,
a founding president’s award to
Tree, Int., president Jack Stapp;
honors to radio stations for their re-

-spective jobs in promoting country

music, an “ambassador” status to
Mrs. Dorothy Ritter, and plenty of
in-house accolades. There was even
a “Best Bus Driver” award, and the
U.S. Navy got into the act, giving an
award to the CMA for its help in
bringing about an all-volunteer
service.

Efforts to hold down attendance
figures were successful to a degree
this time. E'W. *Bud™ Wendell, gen-
eral manager of the “Opry,” noted
that “hundreds of applicants for reg-
istration were rejected to reduce the
figure from last year's 6,000 to this
year’s 5,200.” This was due in great
measure to the success of the con-
sumer oriented Fan Fair held in
June. It is now projected that some
16,000 of these fans will pour in next
June, and work on that gala already
has begun, even before the effects of
the industry conclave have worn off.

Despite the frivolity of this gather-
ing of the country music clan, and
the heavy entertainment schedule,
there was a business side. Inter-
national artists from Canada, Eng-
land, New Zealand, Japan, Belgium,
Australia, Holland and the United

States were given exposure in this
country; there was a double disk-
jockey taping session (during which
time artists taped promo’s, station
breaks, interviews, etc.), and sub-
stantial network coverage.

There also was the return home of
the first major country group to tour
the Soviet Union, replete with
filmed highlights of their successful
SWing.

There was some zaniness, but it
was harmless and exceedingly mild
in comparison with the past.

One of the greatest crowd-pleasers
was the Blue Thumb act, The
Pointer Sisters, who drew a standing
ovation both at the ABC-Dot func-
tion and in a surprise appearance on
the “Grand Ole Opry.” All of the
acts were warmly received, however.

Roy Clark, also of ABC-Dot,
showed his skills to perfection, act-
ing as host-performer for the CMA
banquet-show. This annual event,
written by Bob Tubert and pro-
duced by Frank Jones, is tradition-
ally a masterpiece. Clark kept that
string intact, abetted by Mickey Gil-
ley, Melba Montgomery, Cal Smith,
Charlie McCoy, Johnny Gimble,
Hank Snow, Mel Tillis and Barbara
Mandrell, with great back-up from
the Jordanaires and the Mashville
Edition, and the band under the di-
rection of Hank Levine.

Mo show, however, can be com-
pletely singled out. For the most
part, the millions of dollars worth of
talent did a magnificent job for the
disk jockeys, talent buyers, publish-
ers, promoters, writers, record com-
pany officials and others who at
times had a difficult option to exer-
cise: which show to watch.

One of the more remarkable
things in regard to the convention is
that approximately 2,000 of the reg-
istrants were disk jockeys, music di-
rectors and managers, the largest
percentage ever from radio. The
event also brought in the biggest
names in the industry: Mike Mait-
land, Russ Regan, Bill Farr, Irwen
Segalstein, Ed Cramer, Stanley
Adams, Alice Prager, Ken Glancey,
Al Coury, Frank Jones, 1. Martin
Pompadur, Jay Lasker, Jim Fogle-
son, and Jimmy Bowen, among oth-
ers.

Buyers also were very much in
evidence. One of these was the direc-
tor of the nine-day, eight-night
Cheyenne Frontier Days, who noted
that country music always fills the

Ed Cramer extends accolades to the new inductees into the Country Music

Hall of Fame: Pee Wee King, center, and Owen Bradley.

Counl'rg

stands, and will dominate the event
in the future.

Perhaps the most unusual award
of the week was given by the Oak
Ridge Boys, who announced that
their bus driver, “Curly™ Jones, had
been voted Bus Driver of the Year
by his fellow country music drivers.

Jack Greene and Jeannie Seeley
were the most surprised of all the
people during the convention. Not
because they didn’t win the “Duo of
the Year” award of CMA, but that
they were even nominated. They
were among the five finalists even
though they have not had a duet re-
leased in more than two years,

BMI President Ed Cramer with publishing-writing winners Bill Anderson,
Larry Butler, Jack Stapp and Buddy Killen.

Extend Whitman’s U.K. Tour to

43 Cities, An All-Time Record

NASHVILLE — The Mew n
Conn-promoted Slim Whitman tuur
of the United Kingdom has been ex-
tended to 43 cities, an all-time record
for any artist, country or pop, ac-
cording to Conn.

Originally scheduled for a 30-city
tour, it has been twice extended.
Conn also says he will be the first
artist ever 1o break the 31 million
box office record there. He also will
be doing a one hour TV special, and
may be doing a Royal Command
Performance.

Conn also notes:

Talent set for the Seventh Inter-
national Festival of Country Music
March 29-30 near London will in-
clude George Jones and Tammy
Wynette, Marty Robbins, Dolly Par-
ton, George Hamilton IV, Jean
Shepard, Barbara Mandrell, Molly
Bee, Mac Wiseman and Red Sovine.
Negotiations still are under way with
Buck Owens, Billy “Crash™ Crad-
dock and Connie Eaton.

The London promoter also said

CMA Will Elect
Board, Officers

NASHVILLE—The newly-consti-
tuted board of directors of the Coun-
try Music Assn. will meet in Novem-
ber to select its board chairman and
officers for the coming year.

Fifteen new directors were named
to the board in elections held last
week, and will serve with a similar
number of holdovers for another
year.

Those elected in the various cate-
gories are: Billy Davis, Johnny
Bond, Jimmy Jay, Joe Allison, Bill
Robinson, Robert Cook, Jack Rob-
erts, Bob Austin, Wesley Rose, Sam
Lovullo, Jim Foglesong, Hugh West,
Mike Maitland, Frank Mancini and
Charles Sculley.

GOLDSBORO
GOLF WINNER

NASHVILLE—A team including
singer Bobby Goldsboro was the
winner in the 10th annual Music
City Pro-Celebrity Golf Tourna-
ment here, kicking off a full nine
days of activity.

Scores of celebrities, including
rock artist Alice Cooper, took part in
the two-day event, a prelude to par-
ties, shows, seminars and tape ses-
sions held in conjunction with the
birthday of the *Grand Ole Opry.”

www americanradiohistorv com

Bill Anderson would do a 10-city
tour of the UK., Feb. 4-20, ainng
with his entire show and Mac Wise-
man. Either Dottie West or Wanda
Jackson will be added to it

George Hamilton IV will be tour-
ing UK., Ireland and Czechoslo-

vakia in September, October and
part of Hﬂvember next year, cov-
ering 35 cities, and George Jones
and Tammy Wynette also are set for
an extensive tour. Jack Greene and
Jeannie Seeley may be added to the
Hamilton tour.

Songwriters Induct
Cochran Into Hall

NASHVILLE—Hank Cochran,
who has written country standards
for a number of years, has been in-
ducted into the Nashville Song-
writers Assn. Hall of Fame at its an-
nual awards show here.

The 39-year-old writer, whose hits
include “Make The World Go
Away,” “Little Bitty Tear,” “She’s
Got You,” and “Don’t Touch Me,”
was a recording artist for many years
before settling on writing. He 1s the
husband of MCA's Jeannie Seely,

He also co-wrote the classic *1 Fall
To Pieces,” with Harlan Howard,
another member of the Hall of
Fame.

Principal speaker at the Song-
writer's function this year was Mrs.
Dorothy Ratter, widow of Tex Ritter,
who told of her late husband’s admi-
ration of writers.

She noted that, although Ritter
had been approached all over the
world by every sort of songwriter, he
was never rude to one of them.

When Cochran came here some
|5 years ago he was accompanied by
Willie Nelson and Harlan Howard,
presenting this area with some of the
strongest songwriters in the business.

Tommy Cash to
Elekira Label

NASHVILLE-Tommy Cash,
exiting Epic after five successful
years with that label, has been
signed by Warner Brothers and as-
signed to Elektra.

Arrangements for the move were
handled by Mike Curb, who will
continue to be a part of Cash’s ca-
reer.

“He will be my advisor on mate-
rial, and will involve himself totally
in my future,” Cash said.

Cash said he had negotiated with
several labels before making his deal
with Elektra.

BMI's Vice President raru:us Preston, left, and Ed Kramer, right, congratu-
late songwriter winners Conway Twitty and Loretta Lynn.
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Nashville:
High Prices
Vex Buyers

NASHVILLE—Deep concern
over the spiraling talent prices and
the tight money situation was noted
by the International Country Music
Buyers Assn. at its annual meeting
here.

The promoters voted to enlarge
their scope of operation to include
members from fair associations,
amusement parks, auditoriums and
rodeos.

Harry (Hap) Peebles, Wichita,
who was re-named president of the
group for the fifth consecutive term,
said talent prices are beginning to
destroy country music as family en-
tertainment.

Other officers re-clected by the
group are Jack Roberts, Bothell,
Wash., and John Bodin, Antioch,
Tenn., vice presidents; Jack Norman
Jr., Mashville attorney, secretary;
Keith Fowler, King, N.C., treasurer.

Evelyn Zerr, manager of the
Peebles facilities in Kansas City,
Kan., was named assistant secretary.

Paperback Book
On Country Acts
Due Next June

NASHVILLE—Former “Opry”
tour guide Carol Hollaren, who now
operates her own tour firm, has writ-
ten a book about country artists
based upon questions asked guides
by toursts.

The paperback book will be re-
leased just prior to Fan Fair next
June.

“I went directly to the artists with
the questions, and got the straight
answers,” she says. Sixty-four of
them have cooperated in the inter-
views, and signed releases. They in-
clude some of the recently-deceased
artists such as Tex Ritter and David
“Stringbean™ Ackeman.

Miss Hollaren also worked for
producer-publishers Bill Walker
and Bill Hall.

Acuff Wins
Metronome

NASHVILLE—Roy Acuff, “the
King of Country Music,” is the
recipient of this year’s Metronome
Award, presented by the city to the
individual who has contributed
most to the music industry during
the past year.

The award 1s given annually by
Mayor Beverly Briley, who insti-
tuted the program after becoming
head of the metropolitan govern-
ment here some 13 years ago.

Acuff is one of the few artists ever
to win the award, which normally
goes to someone with a business con-
nection in the industry who has con-
tributed more time and energy to its

Past winners have included Owen
Bradley of MCA, Chet Atkins of
RCA, Jo Walker of CMA, Wesley
Rose of Acuff-Rose, Bill Williams of
Billboard, Bud Wendell of the
“Grand Ole Opry” and Danny
Davis of RCA.

Noel Boggs Dead

LOS ANGELES—The recent
death of country steel guitanst Noel
Boggs, 56, has been disclosed here.
Boggs was long featured with Bob
Wills’ band and Spade Cooley’s or-
chestra and made hundreds of
records. He was a native of Okla-
homa City.

Billboard
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Little Richard
and
Bud Hole Inc.

Would like to Thank Broadcast Music Inc.
and Country Music for their Citation of

Achievement Award 1974 for
“Slippin And
Slidin.”

Exclusive Management:

Bud Hole, Inc.
8383 Wilshire Blvd., Suite 900
Beverly Hills, Calif.
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To set the record straight, Jack
Johnson reports that his contract
with Charley Pride still has a year to
go in management, and two full
years for recording. He also reports
that Don Kearns s no longer with his
agency. ... Even though Hank
Cochran was inducted into the
Songwriter's Hall of Fame, Jeannie
Seeley’s new release is one she wrote
herself. ... Dolly Parton rejoined

Nashville Scene

By BILL WILLIAMS

Porter Wagoner long enough to
make an appearance together on the
“"Opry.” ... Bill Anderson and Jan
Howard also were paired for the -
nale of the big “Opry Spectacular™
during the convention. ... The

Pointer Sisters became the first
black women ever to appear on the
“Opry.” ... The 15-yvear-old daugh-
ter of Conway Twitty. Kathy Twitty,
showed poise when the instruments

& \\H
BMI's Thea Zavin, left, and Ed Cramer, right, present to Al and Grace Gallico

the Robert J. Burton Award for the Most Performed Song: “Let Me Be

There.”

More GOO Awards Bared,
Including Two to Japanese

NASHVILLE—In this year of
awards during the “Grand Ole
Opry” birthday celebration, there
were these which were of signifi-
cance.

Jack Stapp. president of Tree, Int.,
won the Founding President’s
Award of the Country Music Assn.
for his work in securing the telecast
awards show.

Grant Turner was cited by both
the “Opry"” and by CMA for his
work in helping country arusts over
the years.

Roy Acuft. in addition to the Met-
ronome Award. was given a walking

stick hand carved by Victor Bobb of
Vicksburg, Miss., who had made
similar sticks for Dwight Eisenhower
and Winston Churchill. The presen-
tation was made by Jerry Clower.

Two Japanese. A, Torio and Shoo
Kusano. were given citations by
CMA for their work in the inter-
national field.

Radio station awards were
presented to the following for their
promotional efforts during the past
year: WOCMS, Norfolk., Va., firsi
place; KREZ., Farmington, N.M.,
second place; and KGA, Seattle,
third place.

Group Returns from USSR

NASHVILLE—A contingent of
“Opryland USA™ singers, led by
Tennessee Ermie Ford and Sandi
Bumett, returned here from a suc-
cessful Soviet tour after a stop at the
White House to serenade President
and Mrs. Ford on their 26th wed-
ding anniversary.

It was Mrs. Ford’s first public ap-
pearance since her recent surgery.

The touching ceremony was
capped by the group singing the
“Anniversary Waltz" for the pair.

Earlier the group had gone

o

Norro Wilson.

throughout the USSR, singing tradi-
tional and contemporary country
songs in a serics of shows which
drew huge crowds. The perform-
ances abroad were videotaped, and
will be put together as part of a net-
work special early next year.

Opryland USA, the theme music
amusement park here which houses
the Grand Ole Opry House, is part
of the complex owned by the Na-
tional Life and Accident Insurance
Co.

EMI's Ed Cramer presents one of many awards to Kris Kristofferson, left, and

accompanying her singing went
dead. She kept right on going. Con-
way plans to record a duet with her
in the near future. . . . Hugh Heffner
brought in plenty of Bunnies to keep
the Playboy Suite active. ... Jerry
Lee Lewis may have set some sort of
record. He performed at the Exit/
In. went to show dates in Chat-
tanooga, returned to Nashville o
perform with Mercury at the King of
the Road, and went on from there to
do a show at the Sheraton, and then
at the Bachelor IL.

Jim Halsey's new Nashville offi-
cers are in full operation under the
direction of Noel Fox and Red Stea-
gall. . . . Singer-songwriter Don Wil-
liams has established his own Music
Row offices, and has formed a pub-
lishing company with three song-
writers. They are Al Turney, Way-
land Holyfield and Jim Rushing. . . .
Claude King has a new release on
Cinnamon, produced by Glen Sut-
ton, has a new bus, a new band, The
MNashville Knights, and 15 on the road
again. . . . Mooney Lynn, husband of
Loretta. had 75 of his pheasants and
quail stolen from their plantation in
Hurricane Mills, Tenn. . . . Dot’s Ray
Griff has taped an appearance on
the syndicated Reed Farrell TV pro-
gram in St. Louis. ... More record
crowds for the Oak Ridge Boys, this
time at the Northeast Alabama State
Fair in Huntsville.

Columbia Studios in Nashville,
which once quit custom work. now is
up to its ears in it. In addition to its
own acts, Columbia has done work
for Jack Jersey, Arlene Harden,
Merle Hapgard and Freddie Hart of
Capitol. and Patti Page and Bill
Phillips of Avco. ... Doug Gilmore,
who produces Sandi Burnette, has
begun his own label called Another
Record Company. It's based in Hol-
lywood, and the first artist, or act is
the Douglas Brothers. ... Diana
Trask has been doing back-to-back
sessions with her producer Jim Fog-
lesong. . . . The LeGarde Twins, Ted
and Tom, are busier than ever. After
they closed at the Las Vegas Hilton,
they went to a string of sets in Cali-
fornia, Nevada, and Texas. and then
they return to the Hilton Nov. 29,
playing through Christmas. . . . Andy
Purdy, a blue-grass singer and man-
ager of The King's Country, has been
signed by Hope Records in Roslyn,

a.

In the first of a senes of expan-
sions being planned by Top Billing,
company president Tandy Rice and
vice president Dolores Smiley an-
nounce that Roger Burch has joined
the talent agency’s staff. The firm
now has five agents. , .. Capitol’s Su-
san Raye will be Queen of the Links
for the big Buck Owens Tennis and
Golf Tournament this coming week-
end. The event will be loaded with
celebrities. ... Marilyn Sellars' hit
record. “One Day At a Time.” was
used in an anti-smoking campaign
in Minnesota. ... While LeRoy Van
Dyke was working paid dates in
Alaska, he and his group did a spe-
cial afternoon show for retarded
children in Anchorage. . . . Mel Tillis
is taping both the Dinah Shore
Show and the Merv Griffin Show. . . .
Merle Haggard's new release was
written by Dolly Parton, a departure
for both of them,

Walt Pascow of Olympic Records
has done a Christmas album at Bak-
ersfield, with a little bit of everything
for evervone. . Buffy Sainte-
Marie, who just completed her sec-
ond LP for MCA. now is singing
background on Donovan's new al-
bum. recorded at Quadrafonic Stu-
dios in Nashville. . .. Young Illinois

www americanradiohistorv com

gillboard

Billboard SPECIAL SURVEY
for Week Ending 11/2/74

~ Country LPs.

© Copynght 1974, Bilboard Publications, ing. Mo part of this pubkication may be reproduced
stored in a retrigval system, of transmitbed, inany form ar by any means, electronic mechanical,
photocopying, recording. of otharwise, without the prior writlen permission of the publisher

ST D . TR TS — Last Week
—
on

* Siar Performier - LP's registering propatbonate upward progress Thes weehk

TF“.E—II'“SL Labet & Mumber (Disiributeng | abel)

BACK HOME AGAIN—John Denver, Rca 7L1 0543

RD PRESENTS HIS 30TH ALBUM-—Merle Haggard

RECORDED LIVE ON STAGE IN MEMPHIS—Elvis Presley, aca cril-o60s

| JUST STARTED HATIN' CHEATIN' SONGS TODAY—Moe Bandy, GRe 10005

I'M NOT THROUGH LOVING YOU YET—Conway Twitty, mca 421 :

[y
2 ' 29 | STOP AND SMELL THE ROSES—Mac Davis, Columbia KC 32582
3 ‘ 21 | IF YOU LOVE ME LET ME KNOW—0livia Newton-lohn, mca 411
4 | 9 | ROOM FULL OF ROSES—Mickey Gilley, Piayboy 401
| 5 8
6 | 80 | BEHIND CLOSED DOORS—Charlie Rich, oic ke 32247 (Colambia)
'*' 10 | 5 | THE RAMBLIN' MAN—Waylon Jennings, RCA APLI-0T34
B| 8 8 | PLEASE DONT STOP LOVING ME—Porter ‘N’ Dolly, sca ApL1-0645
9 : 9 4 | THEY DON'T MAKE 'EM LIKE MY DADDY—Loretta Lynn, Mca a4
ﬁ‘ 15 | 4 | LOVE IS UKE A BUTTERFLY—-Duolly Parton, rCa aPLI-0712
11 | 6 | 17 | COUNTRY PARTNERS—Loretta Lynn & Conway Twitty, mca 427
L Gl
 : dBCRRL
14 | 16 | 6  THE NASHVILLE HIT MAN—Charlie McCoy, Monument 32922 (Columbia)
| 15 | 17 | 9 | GREATEST HITS—Ray Stevens, Bamaby BR 5004 (Chesslanss)
'ﬁ 20 | 4 | THE BEST OF CHARLIE RICH—Epic KE 31332 (Cotumbia)
17|11 | 9
18 | 18 | 43 | LET ME BE THERE-Olivia Newton-John, mca 339
| 19 | 13 | 10 | COUNTRY IS—Tom T. Hall, Mercury SR 11009 (Phonogram)
I 2b l 3 | MONSTER'S HOLIDAY—Buck Owens, Capitol 5T 11332
25 | 22 | PURE LOVE—Ronnie Milsap, Rch APLI 0500
21 | 9 | I'LL DO ANYTHING IT TAKES—Jean Shepard, United Antists UA 307
135 | 2 | LIFE MACHINE—Hoyt Axton, asm 57 3504
|14 | 10 | COUNTRY—Anne Murray, capiot 111324
' 12 | 13 | ONE DAY AT A TIME—Marilyn Sellars, Mega MLPS 502 (PIP)
7 ' 19 | RUB IT IN-Bilty Crash Craddock, ABc ABCx 817
28 | 5 | A MI ESPOSA CON AMOR—Sonny James, columba K 33056
3l VERY SPECIAL LOVE SONGS—Charlie Rich, Epc KE 32531 (Columbia)

3
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i Columbia KC 33055
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" COUNTRY BUMPKIN—Cal Smith, uca &z¢

5
13
30 | 5 | STANDING IN YOUR LINE—Barbara Fairchild, Columbia KC 33058
Ful
6 | | NEVER KNEW (What That Song Meant Before)—Connie Smith,

SONGS ABOUT LADIES E LOVE-Johnny Rodriguez, Mercury SRM-1-10012
(Phomogram)

IT COULD HAVE BEEN ME-Sami Jo, mcm M3G 703

2 | HIGHWAY HEADIN' SOUTH—Porter Wagoner, RCA APLI-0713

13 | COUNTRY HAM—lerry Clower, mca 417

| WISH THAT | HAD LOVED YOU BETTER—Eddy Arnold, mcw m3G 96
SINGIN' IN THE KITCHEN—Bobby Bare & The Family, rca apLi-0700 |
LIVING PROOF—Hank Williams Jr., mcm 4371

CHARLIE RICH SINGS THE SONGS OF HANK WILLIAMS =i sHL 32084

3 | BABY, DON'T GET HOOKED ON ME—Mac Davis, Columbia KC 31770
18 | IN MY LITTLE CORNER OF THE WORLD—Marie Osmond, mcM m3c 4344
STARS & STRIPES FOREVER—Nitty Gritty Dirt Band, '

4 | 20 | GREATEST HITS VOL. li—Loretta Lynn, wc 420

'] | B | THE GRAND TOUR-George lones, tpic KE 33083

45 | 37 | 3 | RAIN/RAINBOW-Larry Gatlin, Mosument Kz 33069 Columbia)

46 | 34 1B | SPOOKY LADY'S SIDESHOW-—Kris Kristofferson, Moaument P7 32914 (Columbia)

47 48 | B | GREATEST HITS—Johnny Paycheck, Epu KE 33091

48 | 41 | 6 | THIS TIME | ALMOST MADE IT—Barbara Mandrell, Coumbia 8 32959

49 | 47 | 5 | FINER THINGS IN LIFE—Red Steagall, Cagital 11321

50 l ~ | 1 | ANOTHER GOODBYE SONG—Rex len Jr., warer scs, 85 282 |
Wi Bl i |
songwriter DeWayne Orender came Country. ... Jerry Kennedy is now

to town, with little or no expenence,
and quickly got songs recorded by
Faron Young and Connie Smith. . ..
Connie B. Gay, founding president
of the CMA, undergoing surgery
near Washington. D.C. ... WDSD-
FM, in the Chesapeake Bay Area,
has changed its format from MOR to

producing Jerry Lee Lewis again. . ..
Entertainer Johnny Nance has
signed a public relations affiliation
with Owens-Fair and Associates, . ..
At the RCA breakfast, the label had
only a limited number of artists per-
form. The others were seated in the
audience.
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After 7 Years
of Providing
Concert Soun
Reinforcement

for the World'
Major Groups,
cobrahe
Jeqies the
MDXINg Link

Tycobrahe's MIXL 24-4. A
24-channel in, 4 out. Portable
Mixer (weighs only 85 1bs.!)

Designed tor the ultimate in
hive sound reintorcement this
remarkable board has 3
Stereo Submasters, 2 Monitor
Busses, 9 Frequency EQ on all
24 1nput channels, and Dual-
Band Limiters on the main
channels.

d

&6S Valley Dnve
Hemosa Beach, Cal 90254
213 376-8804

Orders for the MXL are now
being taken. Call or write for
complete specs and prices.

pp— The Tycobrahe MXL 24(-4)

Perhaps the World's most practical and reliable 24-channel mixer.
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Chip Monck Tells How He Wires
Giant Events For Light/Sound

0S5 ANGELES—it was a
good day for Chip
Monck as he breezed
into the Billboard of-
fices with a thick roll of
blueprints under his
arm. That very morning
all arrangements had
been completed to air-
freight three 148-foot construction
cranes from Paris to Africa, and his
most adventurous rock staging job
yet was falling into place.

The three Richier cranes, 74 feet
high and capable of assembly in six
hours, would be used to spotlight
and also to film the Sept. 20-22
Zaire Music Fest preceding the
scheduled heavyweight champion-
ship fight between George Foreman
and Muhammad Ali.

The concept provides utmost
flexibility for camera and spotlight
along with minimum sightline ob-
struction for the audience at
100,000-seat stadium in the capitol
of the former Belgian Congo.

“The beauty of the whole thing is
that in the 24 hours we've got to
change the stadium setup from the
concerts to the fight, we'll have the
cranes right there to lift out the
stage and replace it with a central
boxing ring,” bubbled Monck. “It
will cut the stage changing time to a
fraction.”

The Zaire concerts were to fea-
ture, at presstime, an unprece-
dented galaxy of black stars includ-
ing Stevie Wonder, Aretha Franklin,
James Brown, The O'Jays, The
Four Tops, The Crusaders, B.B.
King, Johnny Nash, The Spinners,
-Miriam Makeba, Manu Dibango,
The Fania Latin All-Stars, Hugh
Masekela.

Chipmonck Productions, based
in a downtown Manhattan town-
house, is no stranger to staging gi-
gantic rock events, from the last
four Rolling Stones tours to Grand
Funk Railroad at Shea Stadium to
Woodstock, the Monterey Pop Festi-
val and the Concert For Bangla-
desh.

Chip’s innovations in rock stag-
ing throughout his career of nearly
ten years have far advanced the
state of the art. For the most recent
Stones tourin 1972, he developed a
40 x 8 foot mylar mirror that assem-
bled to hang tilted over the stage
and kept the lighting at each arena
consistent without the need to lug
over three thousands pounds of
lights up to the ceiling.

The mirror, assembled in 4x8
sections, made it possible to light
each show entirely from behind the
stage.

Chip also emerged as a public fig-
ure over the years, a sort of back-
stage superstar. Aside from the fa-
miliarity his name built up from all
that major show credit, he became
the de facto emcee at Woodstock
where his genial, soothing manner
defused an increasingly surly au-
dience stuck in the rain on muddy
ground during three days of inter-
minable stage waits.

The hugely successful film of the
Woodstock Festival brought across
Chip's personality to millions more
than the 500,000 who actually at*
tended the festival.

By NAT FREEDLAND
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As a result, Chip Monck now
hosts his own syndicated rock talk
show, 'Speak Easy,” seen in nearly
100 markets. And the many favors
owed him by rock names for his
backstage efforts has no doubt
been of great aid in getting the

Chip Monck crew after a 1972 Rolling Stones concert.

stars to fly up to Toronto for rap
session tapings.

Still another development bring-
ing Chip out in front of his own
spotlights is a winter-long college
lecture tour booked by Heller
Fischel Agency. The tour, which in-

cludes a multimedia presentation
of his past concert stagings and
then a rap session directed at help-
ing college students put on their
own high-quality campus shows,
has been booked heavily through
most available dates.

Ethan Russell photos

Why has Edward Herbert Ber-
esford Monck been the only rock
backstager to become a public per-
sonality in his own right?

It is undoubtedly the same drive,
imaginative talents and gracious
personality that brought him to
such a commanding position be-
hind the scenes in the concert in-
dustry.

Chip got started doing stagecraft
for college theater while attending
school in the Northeast. He then
got drawn into the burgeoning pop
music renaissance and got the job
running the light board at the Vil-
lage Gate in New York. For a while,
he was even living in the sub-base-
ment of the famed nitery, just as
Bob Dylan once did during an early
phase of his career.

From a journeyman job as a
nightclub light technician, Chip be-
gan bidding on the assignments for
lighting the earliest rock concerts in
the NYC area. Among his earliest
tour clients were Peter, Paul & Mary
and Joan Baez.

From the first, Chip was involved
in the design of many new pieces of
equipment for travelling large-scale
rock shows. There was a hydraulic-
lift, self-contained backlighting
tower that folded back into itself for
easy transportation between gigs.

The same self-rising pattern was
adapted for a grid and gantry de-
signed for the Rolling Stones 1970
tour of Europe. For individual
events, Chip has been equally imag-
inative. He backed the usual line-up
of stage speakers with an upper
level ramp that allowed Mick Jagger
unusually dramatic freedom of
movement during the Rolling
Stones Nicaragua Benefit Show at
the Los Angeles Forum.

Chip has worked extremely
closely with Bill Graham in the de-
sign changes that converted both
the Fillmore East and the Fillmore
West into outstanding rock concert
halls.

To most in the audience at the
1972 Stones shows, the revolution-
ary mylar plastic reflecting mirror
seemed a mere pretty decoration
canopy over the stage, because the
mirror backing was painted with a
spectacular dragon mural.

However, Chip has no doubt that
the Zaire Festival is his most de-
manding technical challenge yet,
far ahead of the giant Woodstock
stage setting.

The difficulties at Zaire arise
from language barrier in the French
dialect-speaking nation and ex-
treme length of supply lines.

It was government policy, heartily
supported by Chip, that whatever
equipment possible should come
from JZaire suppliers. Therefore,
Chip has his own draftsman in resi-
dence at Zaire, laboriously trans-
lating blueprints from inches to the
metric system for the African con-
tractors who are building the stage
and scaffolding.

Chip has nothing but praise for
the cooperation he has received
from Zaire authorities all the way
down the line. “No request has
been too expensive to be refused,
as long as | have a reasonable ex-

(Continued on page 85-10)
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A Billboard Spotlight on Sight and Sound

NOVEMBER 2, 1974, BILLBOARD

By BOB KIRSCH

here are two major trends
in the music world that
have remained somewhat
ignored as they have
grown on a consistent
curve over the past sev-
eral years,

One of these trends is
the increasing number of
live albums available, the
other is the gmwing 50-
phistication of music on television and the
greater care taken by those in the music
and television ends of the business to as-
sure that sound quality no longer takes an
automatic back seat to video.

It is not uncommon now to find be-
tween 15 and 20 live albums on the charts
at any given time, most of which are of ex-
ceptionally high guality. Music on tele-
vision speaks for itself, not only in the
cases of Midnight Special, In Concert and
Don Kirshner's Rock Concert, but in the
various awards shows and musical spe-
cials as well. Both of these trends, while
covered and recognized during their early
days, seem largely taken for granted now.

One of the companies that has proved
instrumental in the live recording of con-
certs and in the growing sophistication of
TV music is Wally Heider Recording, a firm
whose name has become almost synono-
mous with remote recording.

What kind of equipment does Heider
use to achieve his results? What are some
of the major changes in remote recording
over the past several years? What kind of
preparation and follow-through is neces-
sary to assure a quality finished product?
Terry Stark, studio manager for Heider,
answers some of these questions.

“We have four trucks now,” Stark says.
“Three in Los Angeles and one in San
Francisco. Two are thirty six foot GMC
vans and two are fifteen foot Econolines.

“The largest truck,” he continues, "is
Mobile Unit 1. The truck features a 40 in-
put Automated Processes console, we
supply two machines of whatever mode of
recording we're doing so that the two ma-
chines can be run simultaneously. This is
for the client's protection, in case one is
lost or destroyed. The truck is capable of
gquadraphonic monitoring, we can provide
up to four separate feeds, we have six lim-
iters, equalizers, Altec 605 monitors and
the truck is air conditioned and lead lined
to assure that it's soundproof.”

Other features of the truck include out-
lets on the roof for video or film cameras
and a board that comes apart in five
pieces so that it can be shipped anywhere.
There is a video monitor so that the engi-
neer can sit at the console and check on
concert activity.

Mobile Unit 2 features another portable
console, but a slightly smaller one (24 in,
16 out). Otherwise, the equipment is ba-
sically the same. The other two trucks in-
clude smaller consoles, but other equip-
ment is much the same as in Mobile Units
1 and 2.

*Recording concerts makes up about
50 percent of our remote work,” Stark
says, ‘‘and TV probably accounts for most
of the rest.”

What are some of the steps leading up
to a concert and how is that concert even-
tually recorded?

“We get together with the group as early
as possible,” Stark says, “*so that we can
find out their set ups, movements and
what they expect to hear in a recording.
We give our engineer copies of the bands'
LPs so he knows what sort of sound the
group wants,

“We also may give advice to a group on
the sound quality of different halls,”" Stark
adds. "'If a group is going on tour and we
have the itinerary, we can often recom:
mend the spots that we know have the

_ Dramatic Emphasis
On Live Performance Recording

Chuck Pulin photo (above)

Hal Randall photo

Levon Helm and Bob Dylan (above) face off during recent tour that resulted in many innovations of per-
formance backup equipment and systems. Below, the Grateful Dead's fantastic stage setup.

best sound. Once we get to the gig, and | generally
send an engineer, a maintenance engineer and
two utility men to work the stage, we start looking
at the hall and working with the group. We try and
leave at least four or five hours for sound checks
with the artist. We have to know the auditorium
personnel to contact, such as the house manager,
the electrician and the PA people. We have to know
what time we can get into the hall, how many stage
hands are required, if the hall has the correct
power and how far the power is from the loction of
the truck so we can take enough cable and how
long the run is from the truck to the stage.
“With the PA people," Stark continues, ‘‘we
have to know if the system is low or high imped-
ence, are there boxes on the side of the stage or do

we feed from the stage out to a PA mixer? The only
real tie-in we have with the PA system is the mike,
which is better than getting involved in a double
mike set up. We split the mike, the half go-
ing to us with a transformer and the other half go-
ing direct. If a mike goes out, we simply change it,
but the changes of that are about one in a hun-
dred."’

The lighting also plays a part in remote record-
ing. Besides knowing what lighting means what
cues for the artists, Stark emphasizes that it is im-

portant to be sure the audio cables run on the op-
posite side of the stage from the lighting cables.

“If they run along side one another,” he says,
“then we are going to get a real buzz.

“‘But the only real problems we run into
now," Stark adds, ‘*happen when an artist
and equipment arrive late. Then there is
no time for a proper sound check so we
have to use the first song to get our levels.
Besides that, if we do our homework and
everything goes according to schedule,
there should not be any real trouble.”

Stark adds that there are generally two
shows to choose from when recording an
artist. The producer sits in the truck with
the engineer and lets him know what he
wants to hear more of, what the moves are
going to be and who is going to play what.
If everything goes okay on the first show
and it's all on tape and the producer is sat-
isfied, then we leave it. Usually, though,
we do the two shows and the best songs
from each are picked."

Rates differ for use of the big truck, de-
pending on location, number of shows re-
corded and other factors. A good ball park
rate for a double 16-track recording, how-
ever, is around $2,000 for a night.

Among the artists Heider has recorded
over the years are the Stones, Joni Mitch-
ell, David Bowie and John Denver at the
Universal Amphitheatre in Los Angeles,
Deodato with the St. Louis Symphony in
St. Louis, Willie Nelson at the Texas Opera
House in Austin, Arlo Guthrie in Denver,
Yuseff Lateef in San Francisco, the Nitty
Gritty Dirt Band, Frank Zappa, Neil Dia-
mond, Cat Stevens, Grand Funk, Wayne
MNewton at the Sands in Las Vegas and
countless others.

Heider also records a great deal of mu-
sic for TV, including In Concert, Rock Con-
cert, the Grammys, Emmys and various
specials such as Frank Sinatra’s.

“Recording for TV and the volume of it
has been the major change for us over the
past few years,”” Stark says. “In the past
two years, a lot of producers, directors and
artists have started placing emphasis on
good music for TV as well as good video.
They've gone to the lengths of using good
consoles rather than just going through a
4-track board and sticking it right on the
videotape. When we record for TV, we
record on 16 or 24-track and rather than
just using the mono feed, we supply to the
videotape. Then we bring the tapes back
to the studio with the artist and remix to
his satisfaction. The days of poor audio for
musical TV shows seem to be over.

“Mixing for a TV show is completely dif-
ferent than for an LP,”" Stark adds. ““We
usually mix on two little four inch speak-
ers, the kind that the majority of the
people will be listening to the show on.
This-makes more sense to us than making
the sound perfect on a large system when
it's going to be played back on a small one.

“There are other differences,” he adds.
“Take Don Kirshner's Rock Concert or In
Concert. In any TV show, time is of the es-
sence. People are being paid by the hour
and there are probably four or five times
as many people as are needed for a
straight rock concert. 5o, with In Concert,
we have a double set up to expedite the
changeover for groups. This show has a
revolving stage. While one group is out
front performing, we are on the other side
of the stage setting up for the next artist.
All we need then is five minutes to set our
levels and the group is ready to go. This
cuts about half an hour off the time
needed if we only had one truck. Rock
Concert has three stages, so while one art-
ist is performing we are setting up for the
others.

“When we record,”” he continues,
“what's happening on stage goes from
the console to a 24-track and at the same
time we provide the videotape with a
mono composite for editing purposes so
they can hear the music while editing.”

There are other points that must be

(Continued on page S5-18)
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When you got it, flaunt it.

Tonight. It’s the big one. 10,000 seats,
and in 7 hours every one will be filled.

We paid one helluva lot to get here. The
Prom gig. Practice. Freebies in the park.
Practice. Clubs choking with smoke and
steaming bodies. New bass player. More
practice. Demo tapes that never got any-
where. Practice some more.

But we always had two big things going
for us. Talent — and the will to make it
shine. And tonight we’ll be standing here
with our souls playing naked before a sea
of eager eyes that came to see us fly.

Rock’s grown up. The group’s grown
up. That’s why we chose an Altec sound
system. Altec was there when the magic
of rock and roll arrived. Wood-
stock. Monterey. And just about
every other place where talent
has needed more than its own
motive power to make its

magic heard.

gy e L et
''''''''''

No way we’d trust anything but Altec
tonight. Folded horns for thunder when
we need it. Multicells and drivers that de-
liver every word and every harmony to
every listener. Stage monitors that help
keep us all together. A dynamite mixing
console that answers all the unknowns
of the road.

All Altec. All created for the punchy,
gutsy sound we still call rock and roll.
All with built-in reliability that lets us re-
lax and forget about sound system prob-
lems anywhere and anytime we need to
make some magic.

Tonight. Qur night to flaunt it. With a
little help from our friends at Altec.

Send us a smile, and we’ll send vou a free color cata-
log full of professional goodies that will help vou flaunt
it, too. Anywhere. Anvtime.

We make sound systems.
1515 S. Manchester Avenue, Anaheim, California 92803
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Acts Spend Thousands On
Ultimate Visual/Avural Presel

By JOHNNY SIPPEL

Thirty mikes were used during the performance. Travel and
shipping costs ran between $20,000 and $30,000 per week.
The need for larger entourages stems from the artist
trying to duplicate exactly his recording studio LP perform-
ance in most cases. Rick Wakeman is currently doing a
month-long 20-gig U.5. and Canadian tour with a reti-
nue of 118 people. The personnel is swelled by ap-
proximately 45 symphonic players, primarily
from the American Symphony of New i
York. Bob Angles, former UK mar- o
keting executive who is _—
acting chiet

o longer is a mass audience at an auditorium,
arena or outdoor bowl satisfied when five guys in
T-shirts do their medley of hit records. With ducats
scales rising toward $10 for the posh seating in
these huge venues, major rocks acts are spending
thousands of dollars and months of pre-tour plan-
ning to present the ultimate in visual and aural presentation.
Alice Cooper's late spring 1973 U.5. tour ignited an em-
phasis on showmanship and superlative sound (Billboard,
Sept. 29, 1973) that continues to mount. Shep Gordon,
Cooper's mentor, and the tour’s road manager, Dave Libert,
had to figure the logistics for transporting 50 to 60 people and
about 13 tons of equipment. Lighting para-
phanelia weighed six tons.
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MCA Records photo
Above picture shows the Elton John entourage on Star Ship 1 during recent 10-week tour. Pictured from left: 3 Lesly Kline,
PR: 4 Peter Simone, PR; 5 Howard Rose, John's agent; 6 John Reid, Elton's manager; 9 Paul Drew, RKO programming vice
president; 11 Connie Pappan, Elton manager; 13 Davey Johnstone, Elton John band; 14 Kiki Dee; 15 Elton John; 16-17 Bernie
and Maxine Taupin; 18 Ray Cooper, band; 21 Nigel Olson, band; 23 Dee Murry, band; 26 Sam Emerson, photographer; 27 David
Larkham, art designer.

AEM Records photo
WAKEMAN'S JOURNEY—Rick Wakeman, just emerging
from the Lockheed Electra prop-jet door, is one of 83 people
who are flying the charter to 20 U.5. and Canadian concerts
in September and October. An additional 10 people fly com-
mercial jets and two huge semis carry more troupe members
and equipment. Waiting to haul the plane's passengers,

crew of six and 130 pieces of hand luggage and 45 hand-
carried instruments at each stop will be four limos, two

buses and two station wagons.

t's common knowledge that good old rock and roll is
really big business and that it's still expanding. The
groups who hit it big with a hit record still can become in-
stant millionaires. Record sales are getting bigger; con-
certs are still getting bigger each year; grosses are ex-
panding; attendance figures are up; performers’ salaries
are up! Everything is up.

But something else is happening in the midst of all this ex-
pansion. A dramatic change is occurring in the artistic area.
The David Bowie's, Crosby, Stills, Nash and Young's, and the
Elton Johns are a far cry from the top rock and roll acts of the
mid sixties. Concerts are no longer just concerts. More is hap-
pening than some performers going on stage and playing
their music. No one has given this new pop art form a name.
And so Jim Moody, lighting director and head of Sundance
Lighting, calls it simply the “New Vaudville."”

To understand what Jim is talking about | went to the dic-
tionary to find out exactly what the word vaudville meant.
Once this was established | figured I'd know what the New
Vaudyville was all about.

Webster's dictionary tells us that the word is French in ori-
gin and comes from the valley of the Vire in Normandy, which

was famous for its convivial songs. Further it defines the term

Broadway Lighting Comes To

of music and production for the Wakeman extravaganza, ar-
rived in the U.5. six weeks prior to tour teeoff to recruit the
orchestra, which does the entire ' Journey to the Centre of the
Earth* A&M album as the last half of its nightly program. Roy
Claire is handling a five-man sound crew which travels in its
own two trucks. An additional two huge van trailers carry the
remainder of the equipment.

At each stop, the sound technicians, together with a five-
man lighting team set up at least two hours prior to show time
to get the correct balance for that concert site. The Wakeman
troupe includes four Charleston dancers, who perform only in
a four-minute first-half closer. Wakeman commissioned a
Dutch firm to make two life-size 30-foot long, 12-foot high in-
flatable prehistoric monsters utilized in the finale. Already
Wakeman and Angles are preparing an April, 1974, U.5. re-
turn to do Wakeman album based on King Arthur.

Elton John's first U.S. itinerary called for 12 people. His
current U.S. junket carries over 50. John, in addition to Kiki
Dee's five piece act, is carrying a normal complement of 12 to

By THOMAS BELLIN

as a stage show consisting of mixed speciality acts, including
songs, dances, skits, acrobatic performances etc.; a variety
show,

When you take a look at any one of the major rock and
roll Concerts and you see each group as a specialty act—per-
haps three on a show, with production numbers that have
dancing and acrobatic moves, comedy sketches, costumes,
make up—in short a real variety show, then it is clear that we
are, indeed, into a new pop art form.

One of the things that makes the New Vaudville new is the
size of the audience. Sometimes 10's and 100§pef thousands
of people will fill an amphitheatre or huge stadium. It takes an
elaborate sound and light set up to present the show to such a
large group. There is no way the sound can match the fidelity
of home stereos, and so the thing that sells these live concerts
is the visual experience. The live act! In the search to fulfill the.
audience the Concert “musician’’ has evolved into a Concert
“‘performer.”’

Jim graduated from UCLA with a MFA in Technical
Theatre in 1971. And was immediately out of work.

15 roadies and go-fers, in addition to two bodyguards, Peter
Simone, publicity; Lee Bonomy, staging, two accountants;
Howard Rose, his booking agent; and Dennis Morgan of MCA
who is zeroing in on promotion, among others, Seventeen
travel by private jet, while the remainder go either by commer-
cial airlines or travel in the two semis and four station wagons.
Gene Claire, brother of the Wakeman sound chief, travels with
four men, on this tour. Though no accurate weight has been
established, it's felt that John’'s total equipment will almost
equal Cooper's.

John will feature a four-minute animated full-color car-
toon by Peggy Okeya during his nightly show. This will require
carrying a large screen and full projector and sound equip-
ment necessary for theater-type motion picture showing. The
cartoon is based on the song, ““Teenage ldol.'" Tour manager
Marv Tabolsky remembers the first John tour moved in two
station wagons.

Cat Stevens is typical of the growing trend on the visual in

(Continued on page 55-10)

Rock 'n’ Roll

As there were no openings in Theatre Jim was undecided
exactly how he was going to make his living in the field of light-
ing. He couldn't very well wait around to be discovered as he
had not only himself to support but his wife and child.

While working at Colortran Jim was able to get his Union
card in the United Scenic Artists union with the help and en-
couragement of Joe Tawil, who saw Jim's primary interest in
lighting design reestablish itself. Soon Jim was wearing two
hats. By day he was in the manufacturing side of lighting and
at night he was designing lighting for little theaters. Finally,
the time came when he had to make a decision which road he
was going to follow in the field of lighting.

In the future Sundance will be involved in all kinds of light-
ing design but Jim Moody personally wants to eventually de-
sign a Broadway show. In the past a lighting designer would
break into theater by going on the road with a touring Broad-
way play or musical. That's how all the top designers like Jules
Fisher and Tharon Musser began. Jim is going another way to
achieve the same end. Because Jim was able to see the Rock
and Roll Concert as something more than just a group of guys
on a stage singing songs he has been able to move to the fore-
front in making the innovative lighting changes in this new
pop art form. All because he looks at it as a form of Theatre.
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t became obvious in the Sixties that
the venerable American concert hall
could not meet the demands of pulu-
lating audiences and performances.
Contemporary music of non-studio
origin required an accommodating
venue. Thus—and rapidly—evolved
what early was tenuous detente and
currently is acknowl-
edged symbiosis be-
tween the recording community
and America’'s arena industry.
This type of venue—coliseum,
field house, civic center, etc.—
perhaps as legitimately as any
electronic instrumentation/en
hancement or theatrical orna-
mentation, itself became part of
the performance paraphernalia.

predictability of physical plant and fixtures.
Perhaps the most critical variable, how-
ever, was building management. Cooperative
and competent facility personnel could as-
sure successful performances despite facility
limitations. Inflexible, unprofessional local
management, however, could sour a concert
couched in a veritable paraphernalia paradise.

Cobb stood adjacent to the temporary scaf-
folding stage used for rock performances in
the Charleston (W. Va.) Civic Center and
watched in horror as Black Oak Arkansas
made a shambles of his debut as arena gen-
eral manager. The group had arrived in town,
moved into the arena and drifted on stage
late. Tension between Cobb, his staff and the

West Virginia Facility

Reflects Concert Demands

By RAY BRACK

fortissimo flamboyance and calculating
raunch didn't modify Cobb’s mood much dur-
ing the performance, leaving him ill-prepared
for the unthinkable. Which occurred.

Black Oak capped their concert, as usual,
with the violent, strobe-lit collision of two gui-
tars in mid-air, center stage. A sizable guitar
fragment hurtled over the heads of police

and sheriff's deputies in un-
easy rank along the front of
the stage and opened an ugly
gash in the head of a girl in the
surging crowd.

Cobb, a West Virginian whose
six-year apprenticeship in arena
management had included a
stint at the Spectrum in Phila-
delphia, thought, “My God, why

Unprecedented aspirations of
artists and promoters alike
could be realized fully only
through effective use of this me-
dium. The massive outdoor fes-
tival, of unquestionable musi-
cultural consequence in terms
ot the society at large, and cer-
tainly a unique experience for
audience, producer and per-
former, must in reality be
viewed as an aberrant event in
the tighter context of music in-
dustry workings. But the mod-
ern genus of ingeniously-engi-
neered auditorium, somehow
offering both gargantuan capac-
ity and 100% good seating, ac-
commodating more live music
buyers in the average week than
all the outdoor festivals ever
staged, has become the contem-
porary American concert hall.
The arena has assumed com-
mercial and creative relevance
in the music industry approach-
ing that of the recording studio.

In expropriating the modern
American sports palace for their
own performance purposes,
recording artists early ran afoul

me?"" He recalls that the strobes

had given him the fleeting im-

pression of an electrical fire on

stage. He'd just recovered from

that jolt when the guitar shard
struck the girl.

“| saw them carrying her out.
She had blood all over her. As a
new manager | couldn't have
gotten a worse start. Of course,
my worst fears about handling
rock shows had been realized."

Charleston is a small southern
city of about 100,000 persons,
with about that many more
people in immediate surburbs.
(The booking of an inordinant
number of major recording
names into its Civic Center is
largely the function of the fact
that Mational Shows, a major
promoter, is headquartered in
the city.) Inevitably, then, types
of anti-social behavior assumed
to be by-products of contempo-
rary concerts had started some
local discussion of a rock show
ban in the city-owned arena.
There was no really serious dis-
cussion of selective booking,
however, until Sly Stone's first

(or across, in less-adverse in-
stances) the facility factor. It be-
came apparent under adverse
conditions that the touring en-
semble cannot truck in enough
equipment and personnel to counteract facil-
ity factors beyond control. Actually, about all
the big buildings offered consistently (the
past tense here is used advisedly in acknow!-
edgment of change) was bigness. Beyond
that the variables and imponderables were
virtually infinite. They included, of course, lo-
cal promotional competence, publicity, com-
munity consciousness and the dazzling un-

Dimensions, fixtures and other physical
features aside—the only really insoluble prob-
lem touring performers faced was arena
management with a negative attitude. The fa-
cility, indeed a piece of performance equip-
ment, had to be played properly by its people.
So the real facility factor turned out to be psy-
chological.

As recently as two years ago, C. Richard

Ethan Russell photo
Chip Monck crew dismantling light and stage equipment backstage after a 1972 Rolling Stones concert. lllustrated panels
at bottom left are dragon-design backing from mylar reflector that assembled into a 40x8 foot mirror hung over the stage.

act and entourage had set in quickly and
didn't abate as set-up went on.

*| was pushy, demanding and over-
cautious,” admits the candid Cobb, who'd
just assumed management of one of the bus-
iest modest-market arenas in the U.S. (aver-
aging 50 recording-artist concerts and 1400
event-days annually).

Under the circumstances, Black Oak's

concert in the city resulted in.
some damage to arena seats.
But no action was taken that
would at all impair the city's abil-
ity to retire its bonded indebted-
ness on the multi-million dollar structure.
To Cobb’s professional credit, he wasn't
panicked into any rash restrictive decision ei-
ther. There was adverse public reaction to the
girl’s injury, of course. That was inevitable.
Cobb's ultimate course of action was not. He
became involved in post-accident negotia-
tions with Black Oak and their attorneys (the
(Continued on page 55-18)

ideo tape is here. Now. This is
the future, as more and more
producers are beginning to find
out.

Proof? Easy. When we founded
Compact Video, the idea was to
provide complete location facil-
ilities for television production companies.
Our first unit was a two-camera affair, de-
signed to completely fit onto a small truck,
for maximum portability! Demand for the
system was great, of course—ours was a
unique service, one for which there was a real
need.

But, as word leaked out, more and more
producers and directors wanted to avail
themselves of our equipment. A good num-
ber of these producers and directors came
not from a TV background, but one of feature
and commercial films. Their experience made
for different demands. They were used to
working with one camera at a time, editing
back on the lot. Our next truck was a one-
camera model, to meet their specific needs.

As directors became more proficient in
their work with our equipment, they began to
experiment more. Some of the film-bred crea-
tors learned of the benefits of multiple-cam-
era shooting. As they learned, we developed.
Qur latest truck features three PCP 70 No-
relco Mini Cameras.

Remote Video Brings

Performance Close Up

By BOB SEIDENGLANZ

President of Compact Video

Directors are enjoying the fluency of tele-
vision cameras. As small and light as the
smaller professional-type film cameras, and
with monitor viewfinding, TV cameras can be
sent almost anywhere. They can be, for in-
stance, attached to a stunt car. Mounted
above the location on a helicopter. The range
of possibilities is all but endless. Right now.

Since the founding of Compact Video, we
have worked on location in night clubs and at

‘Hoover Dam. We have shot commercials in

supermarkets and in celebrities’' homes. At
amusement parks and on the beach. On golf
courses, and on sound stages. All with an ab-
solute minimum of inconvenience to those
concerned, while maintaining complete crea-
tive control for the director and producer.

Programs shot on videotape have an imme-
diacy lacking on film. Imagine a televised
sports event or variety show shot on film. It
would have a dated look to it, even if shot the
day before. Videotape performances are vir-
tually indistinguishable from “live.”” The 625-
line European system, which we offer to our
clients, offers definition unmatched even by

the American system, whether or not trans-
ferred to film for theatrical projection.

There are other advantages, being discov-
ered almost daily by such creative talents as
Marty Passetta, Alan Landsburg, Dick Clark,
Bill Carruthers, FilmFair and the United
States Information Agency. Dual recording,
for instance, delivers a work dupe and un-
edited master tape simultaneously, saving
valuable time and money. Computerized
post-production—available today—cuts edit-
ing time by as much as 30 percent, regularly.

Videotape is not just the medium of the fu-
ture, but the medium of today. That's why
we've concentrated all of our time and energy
into developing the finest, most modern facil-
ities available; facilities that will, of course,
grow with the state of the art.

Some production companies are strictly
committed to film; for what reason we aren’t
sure. Maybe the executive producer’s
brother-in-law owns a Photomat. Our experi-

‘ence leads us to believe, absolutely, that film

will cease to exist as an important medium
within a ten-year period. Even consumers will
be using videotape cassettes and discs with

all the ease of modern pocket cameras. The
major film and camera manufacturers will
have to adapt, reshaping their thinking and
their technology.

Background

In 1969, while Bob Seidenglanz was work-
ing as an engineer for Hollywood Video cen-
ter, he became aware that there was a tre.
mendous need for more compact videotape
location systems. Seidenglanz knew that this
demand was tied to a requirement to provide
filmmakers with a system that could achieve
a ““film look™ on tape. He was sure that could
be accomplished and knew, once it was ac-
complished, there would be a tremendous
untapped market to explore. He tried to con-
vince HVC that there was a market in min-
laturized systems, but they resisted with the
argument that videotape simply did not pro-
vide the sophisticated look that film does . . .
with all its subtleties, lens complements and
lighting techniques. Seidenglanz’ argument
was that successful miniaturization would im-
prove location shooting by eliminating the
elephantine semi-trucks that are cumber-
some and inefficient and, through the appli-
cation of these smaller systems, production
costs could be reduced by as much as one-
half. So, with his own money he began to put
together the first compact system.
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Ready for George Harrison st - ot
g . i The Lighting and Design Specialists
Wb iisgnicsalnlile Rl by fiofe Kool for the Look of Today's Music
DD rsfers 1o tcieriaki . ited nienoge af imigorisnt

productions on which they can do a full-scale, top-to-bottom 4

package. AN
By the end of this year FM will have done three major (and Y/, ‘

grueling) tours as well as handling the constant influx of first- ‘ 1

line shows that Graham books into the San Francisco Bay A .

Area, . “‘]P ‘;k
Two of the tours—Bob Dylan and Crosby, Stills, Nash and

Young—have been completed. The George Harrison tour, ’ ’

scheduled to begin in Vancouver November 2, may prove to ‘ . :\ :

be, because of its size and because of the excitement certain / ,...‘

A\

to be generated by the return of a touring Beatle, the most
demanding of all.

Both the Dylan tour and the CSNY outings were unguali-
fied technical successes, no small feat considering the num-
ber of cities reached, the size of crowds played to, and, with
CSNY, the weather they had to deal with on occasion.

The Dylan tour, because all the dates were indoors (the
most people Dylan played to at once was 20,000 in Chicago)
and because the tour involved only six musicians, was less de-
manding physically. About a dozen technical staff from Gra-
ham's San Francisco-based offices were on the road with
Dylan, and two trucks handled the tour. In contrast, 18 people
were out with CSNY (who at times played to 80,000 at once),
overseeing the equipment on six 30-foot semis. These trucks
are driven by professional drivers hired by Graham.

Besides the sound and lighting equipment the crew was Just Ask the Artists who knuw L
responsible in half the cities (those with outdoor venues) for

<

i

Deep Purple—August 'T4—Hartford, Conn.

erecting a complete stage and the roof were designed by Gra- Alice Cooper Deep Purple Mott the Hoople
h_al:fs i-taff tlu bsedi_ssegﬁttl I:: E-Ettm?ﬁ agg r:l;itppﬂd iln spe- Greg Aliman Eagles Pointer Sisters
cial crates, also aesign crew. [ he our aiso ne-
cessitated several massive hydraulic lifters, again Graham or- Bee Gees F'.élm.as Lou Reed
ganization equipment, to aid in the heavy work around the Blood, Sweat & Tears Virgil Fox Todd Rundgren
e Blue Qyster Cult Herbie Hancock Slade

e Harrison tour will probably again require 18 people on David Bowie Dave Mason Joe Walsh
the road and will create other logistics problems. Because of
the number of musicians who will accompany Harrison and
Rawvi Shankar, buses rather than cars will have to meet the SEE FACTOR |NDU$THY, INC.
tour in each city. Graham has also arranged for a kitchen and 105 Second Ave. - New York, N.Y. 10003 - 533-9696

cook to travel with the tour to provide to the Indian musicians
food that they could not easily obtain in tour cities.

The entire Graham organization—Bill Graham Presents
plus FM—operates out of tastefully redone quarters in a two-
story warehouse-type building at 11th and Harrison streets in
San Francisco. About one third of the total 15,000 square feet
is given over to office space: the press operation, band man-
agement offices, accounting department, etc. All the logistics
for the tours is handled out a special planning office. Every-
thing is coordinated here: air and ground reservations and
connections, lodging and food for band members and the ac-
companying technical crew, advertising, tickets, and so forth.

The other two thirds of the space, or 10,000 square feet, is
given over to the shop. Graham estimates that he now owns
about $800,000 worth of sound and lighting equipment. The
shop is run by Jay Drevers and Ed Stewart. The basic staff is
about ten, but the labor population goes up to 30-40 when a
major tour is in the works.

Steven Gagne does most of the design work for FM and is
the company's main mixer. The electronic circuits designed
by Gagne are executed by Chaos Audio in New York. ‘'John
Chester there," says Drevers, “will tackle almost anything we
give him."

In the realm of both sound and light, says Drevers, “‘We
have enough to give anybody almost anything they want.
When we go on the road we generally take extra gear so that if
someone decides along the way they want a different option,
we can give it to them."

There are all sorts of problems to be anticipated and over-
come while a tour is in progress. One is maintenance. Says FM
chief Barry Imhoff: “Our job when we're on the road is con-
stantly, constantly checking. It's like servicing an airplane. A
bad speaker is immediately replaced, even while a show is in
progress. We spend a lot of money servicing our equipment.
For that reason we charge more."" Says Graham: “In ratio to
total costs we spend more on tech than any other company.”

Another problem is conflicts of opinion about exactly what
the sound should be like. Dylan's sound engineer, for in-
stance, says Drevers, didn't think the sound was loud enough.
In a situation like that the question is how many seats will be
lost by the addition of new equipment, and a compromise
must be reached. “We have to worry about sight lines as well
as sound,"” says Drevers, ““because the entire production is
our responsibility. An independent sound company is glad to
add more equipment, because the more they put up the more
they make. But we have to consider the entire thing. Adding
equipment may mean blocking several thousand dollars
worth of seats. A lot of promoters sell seats all the way around.
That's why you get riots."

A third problem is the ever-changing characteristics of the
rooms in which the tour plays, or the special problem of being
room:less—such as the outdoor CSNY dates. As Drevers says,
“Every hall is individual. The sound changes in every one. And
a lot of the places where we have to play are like barns where it
is very hard to get good sound.”

(Continued on page §5-11)
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Electronic Instruments Indispensable Elements Of Performance

magine, if you can, any form of today's popular music
minus its forte—the electronic aid.

Try stretching the imagination to the point where it
pictures a Johnny Winter, or Z.Z. Top, or Grand Funk
Railroad, getting it on with their own inimitable, laid-
back brand of rock music without the base essen-
tials—the massive amplifier, the electronic wah-wah,
the electric guitar.

Or think of your favorite blues or soul artist with
naught to accompany him but acoustic bass, piano
and guitar. Mind boggling!

As much as we tend to take it for granted—few of us are
acquainted with any but the electronic musical instrument—
the success of today’s musical forms rests largely on the evo-
lution of electronic instruments, and vice versa.

Less than 50 years ago the world’'s most beautiful music
was created with narry an electronic aid . . . acoustic instru-
ments reigned supreme. Then came electricity and the inevi-
table happened.

Today, there is very little popular music written for acous-
tic instruments, and few musicians, worth their wah-wahs,
would be caught dead without some form of electronic instru-
ment in his ensemble.

It all started with the development of the electric guitar by
the Vivitone Co. in 1924. However, because of the old-line
skepticism of most people to things revolutionary, and the
success with which acoustic instruments were accomplishing
the musical requirements of the period, it was not until 20
years later that the electric guitar concept received any seri-
ous notice.

Primarily responsible for helping to bring the marriage of
electronics to musical instruments out of the shadows, was
the Hawaiian steel guitar which, with its unique sound, set the
stage for the amplified guitar boom of the post war era of the
1940s.

Among the first major American musicians to explore the
potential of electronics in musical instruments was Les Paul,
a pop guitarist who pioneered the concept of the non-acous-
tic, solid-body guitar that depended entirely on electronic am-
plification.

Paul, along with Mary Ford—they formed a popular record-
ing team in the late 1940s, early 1950s—took their experi-
ments with electronics even further, to the point where they
used over dubs and echo chambers for a multitude of special

By RADCLIFFE JOE

Dan Chapman photo
Emmett Chapman and his "Stick."

effects. . . . The results were new, and different, but musically
appealing and audiences reluctantly found themselves drawn
to it.

However, it was not until rock 'n’ roll burst on the scene
with such legendary names as Little Richard, Elvis Presley, Bill
Haley & The Comets and others that electronic musical instru-
ments were brought center stage; and innovations like the re-
verb unit, now an essential piece of equipment in any band,
began receiving increasing attention.

In his definitive article on the “‘History of the Electrifica-
tion of Music,"" Steve Smith of Norlin Music points to the fact
that as the musical electronics industry advanced, artists be-
came more critical, experimenting, diversifying, innovating,
and almost insatiable in their demands for the unique.

More than anything else, this new breed of musician, and
the fearlessness that allowed him to move even further away
from the norm toward the exotic, represented the shot in the
arm for musical instrument manufacturers that had literally
been struggling for survival during the prerock era.

The dawn of rock and the demand it created for the elec-
tronic instrument, not only gave rise to an unprecedented in-
flux of new instrument manufacturers, it also created a de-
mand for increasing sophistication in the design and
manufacture of instruments and accessories.

As a result there mushroomed such electronic accessories
as the “‘fuzz tone,"” popularized by such artists as The Rolling
Stones and Marty Robbins; boosters for over-driving the am-
plifiers to create a distortion; the “wah-wah" used to advan-
tage by Isaac Hayes on the *'Shaft Theme."

The demand for sophistication applied so much pressure
to the equipment manufacturers who had, until recently,
churned out special effects equipment that merely created a
different and interesting sound.

The artists began challenging the instrument manufac-
turers to come up with products that were not only different in
sound, but also offered a broad creative field.

The musical instrument firm of Maestro, a pioneer in the
development of special effects instruments, came up with
Echoplex a reverb unit that allowed the musician to control
the number of repeats of his echo, as well as the distance be-
tween repeats, and the length and intensity of each echo.

Even as the instrument manufacturers were delving into
their think tanks for such imponderables as transducer sys-
tems, rotating speakers, and other instruments for “freaked
out" effects, an electronics wizard named Robert Moog was
burning the midnight oils creating his revolutionary synthesi-
zer.
Moog, later followed by Arp, created an instrument, de-
spite it's disadvantages, that offered the space for creativity
musicians desperately sought. Consequently, they were will-
ing to spend the long arduous hours in practice needed to

(Continued on page 55-18)

As lighting designers
we're known for shows
I1ke those at the
Metropolitan Opera House
with Melanie and Labelle
You've seen our

designs and eguipment

at the 1973 and 1974
Schaefer Music Festivals
in Central Park

As "consul tants to the
consultants" we've
designed equipment for
thr Rolling
tours (includi ng the
mirror followspot system)

Stones

Jur clients expect
the same devotion to
professional ism,
taste, and 1nnovation
tor every production
because they've been
spoiled by

Consalidated Edification
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The Most Elaborate PA

By REX ANDERSON

In theory the idea sounded great. The most elaborate PA
system ever created, valued at $250,000, pushing out over
26,000 watts and weighing 28 tons. Over 640 speakers of re-
fined power that the Grateful Dead cart around with them in a
40-foot truck.

Ideally this monster is supposed to produce perfect sound,
the sort of sound where you can hear everything clearly at a
volume that even enables the audience to hear each other's
comments on whatever is emanating from the stage.

In practice, as anyone who attended the three five-hour
concerts that the Dead presented at London’s Alexander Pal-
ace will have realized, the system falls slightly short of perfec-
tion.

The system is remarkable in that it has no monitors, as
such, and no balance engineer. The band themselves are indi-
vidually responsible for balancing the sound and have to rely
on their road manager, Rock Skulley, and his team of assist-
ants, to feed back information from various points in the aud-
torium.

At the Palace, this resulted in excellent instrumental am-
plification but the vocals seemed lost somewhere in the com-
plicated crossover system. Part of the problem may have been
in the use of differential microphones.

All the speakers in the system are arrayed behind the mu-
sicians. Vocal systems normally occupy the front corners of
the stage and the disadvantages of this are that it creates a
blind spot for people sitting in potentially good seats and the
musicians themselves don't really know how they sound.

With the Dead's system the speakers are behind the per-
formers in integral array with the instrument speakers. Theo-
retically the band is in a much better position to hear what the
audience hears and to adjust accordingly.

Each microphone has a volume control on it so that the
band can mix the vocal sound from the stage. Each musician
has control of his own local sound environment and is able to
adjust his stage monitors of other instruments as well as his
own instrument.

The system is actually a combination of six systems, each
electronically separate. No two musical 'voices" go through
the same system. Vocals, lead guitar, rhythm guitar and piano
each have their own channels, the bass has four channels for
quadraphonic reproduction or two for stereo and the drums
have three channels.

This separation does in fact succeed in producing a clean,
undistorted sound which is acceptable at 440 yards.

The signals from each of the vocal microphones are
brought together by a differential summing amp which regu-
lates the phase purity to maintain transparency of sound.

WWwW americanradiohistorv com

From there the combined signal goes to a crossover which di-
vides the frequency range into four bpands, high, upper
middle, lower middle and low.

The signal in each band is then separately amplified by
Maclintosh 2300 amps fed to JBL 15, 12 and 5-inch speakers
and Electrovoice tweeters. The centre cluster of the vocal sys-
tem consisting of high and midrange speakers, is curved so as
to disperse the sound. The vocal low range speakers are ar-
ranged in a column. Each type of speaker is designed to have

(Continued on page 55-18)

Chip Monk Wires

e Continued from page 55-3

planation. All the necessary money was promptly deposited in
escrow and the local workmanship has been outstanding.”

He was working on a budget of $450,000, of which
$240,000 went for purchasing the three giant construction
cranes and flying them into Zaire on front-loading cargo 747s.

The cranes, all 86,000 pounds worth, were allowed into
the country duty-free and will be sold at cost afterwards to
Zaire's booming construction industry.

These massive devices can be controlled by a simple joy-
stick device back at the lighting console. Cages holding the
light and camera crew are dangled from a hook at the end of
each 148-foot-long boom, with gyroscope device to absorb
most of the sway when the boom is moved.

Chip was flying over a crew of 27 to handle the stage tech.
“They're not too happy about all the unusual innoculation
shots they have to take for a visa to Africa," he said.

Chip's visual symbol logo, which he sketched himself, is a
bright-eyed chipmunk with a moustache as flaring as Monck's
own. It is likely to become even more prevalent in the rock
shows of the 1970s, as long as Chip lives up to his goal of ““try-
ing to do something new and exciting for each show coming

Road Exiravaganza

® Continued from page S5-6

performance. Designer/painter Jeremy Railton, who has
done six stagings for Los Angeles' Mark Taper, worked two out
of the last six months, on an "environment’’ for Stevens. The
concept boiled down to a four-by-six-foot portable crate which
contains a “miniature Hollywood Bowl,”" made of white-
coated plastic. It takes six men two hours to set up with *'tent-
like" staging innovation which is 30 by 60 feet when erected.
A special overseer travels with the box to see it is properly set
up. Troy Barrett of Showcraft, Los Angeles, actually made it.
Two special light men travel along. Railton is preparing special
feathered headdresses for Skyband, a new recording group
soon to tour. (see cover)
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Graham Likes Major Tours

® Continued from page 55-9

An allied, non-touring problem arises when Gramah books
into a Bay Area hall an act that comes in with its own sound
and lights. “The problem,” says Graham, “started six or
seven years ago. Groups would be going around playing
places like the Electric Ballroom, the Boston Tea Party, the
Electric Circus, and they wouldn't be happy with the sound,
although they were usually happy with ours here. So they
started saying, ‘Let’'s build or rent our own system and take it
around and rent it to the halls for $750, $1000.' So bands
come to me now and say, ‘Bill, we rented a system in New
York to use throughout the country, and it will cost us $1000
even if we don't use it." So | spend $1B00 for the privilege of
not using my system—because it costs $400 in union costs to
move my system out and another $400 to move it back in.”

A recent instance was the Rick Wakeman “Journey to the
Center of the Earth' extravaganza at San Francisco Civic Au-
ditorium, where Graham had to pony up $2500 to rent Wake-
man's sound and lights. Another slightly different occasion
was the recent Jackson Browne-Bonnie Raitt show at Berke-
ley Community Theatre. The sound during Jackson's set—fur-
nished by a Nashville sound company hired on for the entire
tour—was atrocious, and Graham is unhappy when his au-
diences get less than the best.

Imhoff says that FM used to do the sound for all their
shows, but now it's only for half: “"We had to fight so hard con-
tractually for it that eventually we just stopped fighting. |
mean, groups threatened not to play.”

The staff constantly works to refine equipment, for, as
Drevers says, *‘No matter how good the sound is you can al-
ways make it better.”” For the CSNY tour they developed a new
bass horn, which, says Drevers, "'looks very strange but is very
clean and shoots the bass out a long way. We used eight of
them for CSNY and we'll use a modification of them for Harri-
son."

Also for the Harrison tour they are buying new smaller
speaker cabinets that will perform better than the old ones
and not be so expensive or difficult to transport. They also ex-
pect to employ new, more sensitive mikes for Shankar's mu-
sic to enable them to pick up the delicate Indian percussive
effects without thumping them out. They are ready for other
unexpected events also. As Drevers commented, “Harrison
has not toured in ten years. He may not know how loud he
wants to be."”

There are, of course, financial considerations implicit in
buying a slew of new supermikes or in purchasing speaker
cabinets that will render obsolete what they already have.
These financial considerations devolve in the final analysis
onto Graham. As he says, “| push the final buttons here.”

His apprach to this, as to most things, i1s eminently prac-
tical. I tell my men, | want the best . . . at a livable dollar. The
question is, How far do you go to get the best? We not only
want the best, but it's got to be portable, and it's got to be
sturdy enough to last through thirty cities. And we have to try
to amortize the equipment. We spent $160,000 to design and
build a system for Dylan. Now what if Crosby, Stills, Nash and
Young didn't come along? What if Harrison didn't come
along? What do we do with it all?”

Graham's general solutions, while always being aware of
costs, is (1) to keep plowing money back into the operation:
“All the profits from this organization have gone back into
equipment’’; and (2) to trust the judgment of his tech men,
most of whom have been with him for a long time. *'In no
other area," he says, ‘‘do | put as much faith and trust in oth-
ers. It's one area where I'm not educated either by street or by
school. | can't take a mixer apart. | can't repair a microphone.
| can tell if something's wrong with the sound, but | can't say,
‘Number 4 mike on the cymbal.' But the sound man can do
that.

“Sound is such a refined art. The mixer hears things a
regular ear can't. Yet if he didn't have that ear the audience
would not be getting the best they could get.

“So if the tech crew comes and says, 'Bill, we need $5000
more in lumber to build this stage right,” or ‘Bill, we need a
dozen of these mikes and they cost $1000 each,’ | throw up
my hands and say ‘Yi," but usually | have to trust them."

Graham, as an indication of his agreement with Drevers’
assessment that ""Sound is only as good as the people work-
ing on it, and good people are hard to find,” threw a dinner
party for the CSNY crew, complete with cocktails and dancing,
at Bimbo's in San Francisco October 4.

“In the end," says Graham, "“we give the artist every op-
portunity to either fail or succeed. With us they're under a mi-
croscope. The sound is all there. The lights are all there. The
rest is up to them."
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Cover photo Jeremy Railton; cover art Dan Chapman. Art di-
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Tri_Amp Syﬁfﬁ'm by Largest Lighted Dance Floor In The SW
Altec, Stanal, |BL ZSDT
Mics by AKG, Shure P B  roorimes
_— by Crown g PRODUCTIONS
Cerwin-Vega Monitors &Y/ VT
Mixed Oﬂ5tﬂg€ For nnkinlis Call ... (214) 522-6120
914—679-8742 E:Fr;:::::um EE 1
P. O. Box 513 i
Woodstock, N.Y. 12498

Builders Of Computerized Dance Floors

4527 TRAVIS, DALLAS (214) 522-6190

Lighting Designed by Sundance...

...and each show is treated as an individual project,
with lighting arrangments specifically designed to
enhance the artists’ unique talent.

It's been our privilege to design for, among others,

ABC /Dunhill ‘74 Convention, Phonodisc '74 Convention,
Jackson Browne, John Denver, Eagles, Faces, The 5th Dimension, Marvin
Gaye, Billy Preston, Linda Ronstadt, Dianna Ross, Rick Springfield,
Stevie Wonder, The Temptations, Frank Zappa,and War.

Sure we lease lighting equipment for concert tours, stage and
television, but first we're lighting designers.

Now that's a switch.
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A Billboard Spotlight on Sight and Sound

NOVEMBER 2, 1974, BILLBOARD

A
AAA LIGHTING & SDUND SYSTEMS
1660 E 55th 5, Cleveland, Ohio
#4103
(216) 532-6000
Nir. Stusrt Ross

ACOUSTIC
7945 Woodly Ave.
Bannuys California 91406
{213) 95756631

A & H PRODUCTIONS, INC.
38 Everstt S1.
Manchester, N.H. 03104
(603) 665-9999

ACEY-DECY EQUIPMENT CO.
516 McGavock St
Mashvills, Tenn. 37217
(615) 256-2312

ALEMBIC, INC.

60 Brady
San Francisco, Ca. 94103
(415) B54-3800

ALL SOUND ALDIOD
48R Hancock SL
Quincy, Mass. 02170
(617) TI3-374T

ALPHA SOUND SYSTEMS, INC.
P.0O. Box 1037
Jackaon, Miss. 35205
(901) SE2-DS04

ALPHA-SOUND STUDHDS, INC.
6510 Raleigh-La Grangs Rd.
Mamphis, Tenn. 38134
(901) 388-1032

ALTEC LANSING
1515 Manchester Rd.
Ansheim, Ca. 92803
(714) 774-2900

AMERICAN SEARCHLIGHT ADYER.
1660 E. 55th 5S¢
Cleveland, Ohio 44203
(216) 532-6000

ANCO SOUND SYSTEM
170 W. Stabe SL
Sharon, Pa. 16146
{412) 981-5190

ANICOM SOUND, INC.

2202 Johrson St
Minneapolis, Minn. 554138
(612 Tas-BE2T

SOUND

418 E Robinhood Dr.

AST
HURST, TEXAS
P.0. Box 995, 76053
(B17) 261-4574
MORTH HOLLYWOOD, CA.
6945 Tujunga, 91605
(213) 9B0- 2822
AUDD ASSOC.
411 E 42nd 5t
Kansas City, Mo. 64116
(B16) 454-2300
ALUDID GRAPHICS SYSTEMS
112 E Lynn St
Saatths, Wazh. 98102
(206) 329-200
ALUDID SERVICES
982 Monros Ave.
Rochaster, N.Y. 14620
(T16) 442-1070
ALUDID TRANSPORT SYSTENS
985 Peasant 5t
Bridgewater, Mass. 02324
(617) 6576410
AUDM UNLIMITED OF
WEST AMERICA
P.0. Box 9235
Gresrsboro, M.C. 27408
(919) 2739315
B
BARON'S AGENCY
P.0. Box 1136
Balisirs, Texas 77401
(713) 666-0800
BAY SOUND SERVICE
3131 Marina Dr.
Aamada, Ca. 94501
(415) 523-6656
BITTERSWEET PROD. MUSIC
316 W, 42nd 5t
Minnsapolis, Minn. 55409
(512) 824-0121
BRANDY BROOK SOUND INC.
4BE Gauvin Dr.
Warwick, R.I. 02886
(401) B21-9580
BLACKSTAR
Route 1, Box 222
Buda, Taxas 87610
(512) 295 3451
BRIGHTON SOUND
460 State St
Rochasinr, New York 14508
(716) 454-3030
[
CAPRON LIGHTING CO.
2TE Wesi 5t
Meadham Heights, Mass. 02154
(617 444-B850
CARLOS SOUND
237 Baton Drive
Nashville, Tenn. 37205
CIRCUS PRODUCTIONS
503 W. Newbon
Tulsa, Dkia. T4106
(918) 584-2149
RLH. McMally

CROSSROADS ALIDIO, INC.
P.0. Box 19671
Dallas, Texas
(214) 526-1636
CHIC STUDOS
Roosevelt Fisld
Garden City, M.Y. 11530
{516) 7470012
CONSOLIDATED EDIFICATION
(LIGHTING DESIGN CD.)
69-40 Flast
Forest Hills, M.Y. 11375

D
DEWLINE OF CALIFORNIA
B4 Woodland Way
Oakiand, Ca. 54611
(415) 547-4603
KELLY DEYOMG
2617 W. dth Ava.
Yancouwer, B, B.C., Canada
(604) 736-6541
D-HI SOUND CO.
Box 6558
San Amionio, Texas TE209
(512) 828-4466
DOWN HOME PRODUCTIONS
115 Kings Hwy.
Decatur, Ga. 30030
(404) 378-4823

E
EFFECTS UNLIMITED
BURLINGAME, CA
858 Burl Way 54010
(415) 342-8927
SAN FRANCISCO, CA,
1423 Polk 54109
(415) 441-7733
EGO-TRIFS
T860 Lasana Avenue
Morthridge, California 91324
ELECTRO-MOTION PACIFIC
24566 Bay Rd.
Redwood City, Ca. 90263
(415) I68-45645
EMERALD SIGHT & SOUND, INC.
557 Howard
San Francisco, Ca. 84105
(415) 7B1-4911

F
FALLS CITY THEATRE SUPPLY
427 S. Third
Loulzwille, Ky. 40202
(502) 584-7375
FANFARE INC.
1204 No. Main
Ann Arbor, Mich. 48108
{317) 7659090
Mr. Martin Gresca

THE FOUR MUSES
302 Ave. Extrella
San Claments, Ca. 92672
(714) 492-4909

~ Sight & Sound Com

FILAMENT PRODUCTIONS
327 M. Hollow Awve.
West Covina, Cal. 41790
(213) 337-3915
FRED FOXX MUSIC CO.
15 5. Ontario
San Mateo, Ca. 94401
(415) 343-7222
FREEDOM ELECTRONIX, INC.
3540 East Lake 5t
Minneapolis, Minn. 55406
(612) 721-44561
FREEDOM RECORDERS
& ELECTROMIX
3009 E Lake 5¢.
Minneapolis, Minn. 55406
(612) 721-7756
FM PRODUCTIONS
201 11th St
San Francisco, Ca. 54103
(415) B64-0815
FULLER S0UMND
550 Bidg. E, Shelley 5t
Springfield, Ore. 97477
(503) 726-B494
FULLER SOUMD
P.O. Box 22241
Milwaukie, Ore. 97222
(503) 6559600
G
GEMINI SOUND
TBO1 Melrose Ave.
Los Angeles, Ca. 90046
{213) 6551200
GILL'S ELECTRIC CO.
2309 Magnolia
Oakland, Ca. 94607
{415) 451-2929
GLOBE TICKET
2787 E. Dsl Ama
Compton, Ca. 90221
{213) 774-4210
DAN GILL
118 Fargo Ave.
Buffalo, N.Y. 14201
(716) BB4-2920
GOLDEN STATE S0UND
P.0. Box 966
Healdshurg, Ca. 95448
{707) 433-2028
GOPHER—BARODQUE ASSOC.
P.0. Box BOSS
Albuquerqus, N.M. 87108
(505) 2550343
GRAND STAGELIGHTING
630 W. Lake 5L
Chicago, 1. 60&0E
(312) 332-5611
THE GRAPEVINE
2908 Gresdom Biwd.
Watsonville, Ca. 95070
(408) 722-5000
GRAY SOUND & COMMUNICATIONS
10 California Ave.
Pittsburgh, Ca. 15202
(412) 7616130

FULL SERVICE SOUND IN THE NORTHWEST
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nies
H
HEAD LTD.
Ino Central S.E.
Albuquergue, N.M. 87101
(505) 247-8223
HEAVY SOUND CO.
5706 Lankershim Blvd.
North Hollywood, Ca. 91601
(213) 387-5645
HAMNLEY SOUND, INC.
ATLANTA, GA.
P.O. Box 77123, 30309
{(404) 874-7229
BOSTON, MASS,
430 Salem St. 02155
(617) 395-8151
HEIL SOUND 5YSTEMS
315 N. Main 5t.
Marissa, lil. 62257
{618) 295-3000
HOLZMUELLER CORP.
30 6th 5t
San Francsico, Ca. 94103
{415) 861-2050
HOT ELECTRIC
26 34th St
Mew York, M.Y. 10019
(212} 524-9200

I

INTERMATIONAL SOUND SERVICE

P.0. Box 43

Carmel, Ca. 95608

{916) 489-7847
ILLUMINATION

72 Thorne Pl

W. Keansburg, N_J. 07734

{201) 787-3891

J
JELLYWORKS SDUND COD.
Mr. Jim Courtwright
c/0 Joe Babcock
1733 Scott
San Francisco, Ca. 94115
JERICHO CUSTOM SOUMND
9402 Harford Rd.
Baltimore, Md. 21234
{301) 668-7300
JOY LIGHTS
120-21 Dasloruit P
Maw York, N.Y. 10475
(212) 3T9-8395

K
FALEIDOSCOPIC LITE SHOWS
2732 &th 5t
Brunswick, Ga. 31520
(912) 264-3792
KANE S0UND
T263 Washingiton Ave. 5.
Edina, Minn. 55435
(612) 'IEF-!E!'A
Michasl J. Kane 1]
KARMA SOUMND
P.0O. Box 159
Columbia, Mo. 65201
(314) 445-672]
KELLY DeYOUNG

Buffalo, N.Y. 14214
(716) 837.1200

L
LANGEWVIM CO.
1050 Howard
San Francisco, Ca. 34103
(415) 621-7421
LEAR SIEGLER, INC.
P.0. Bax 500
Paramus, N.J. 07652
(201) 343-.5700
LEVIATHAN ENTERPRISES
TZ2 Brooks
Ann Arbor, Mich. 48103
(313) 665-0207
RALPH LEW
240 Madison Ave.
MNew York, N.Y. 10016
(212) BB9-DD44
LITTLE STAGE LIGHTING
10507 Harry Hines
Dallas, Texas THZ20
(214) 352-1659
LITE-MAN STAGE LIGHTING SYSTEMS
4545 ddth Ave., S.W.
Seattle, Wash. 98116
{206) 9383726
LONE STAR LIGHTING
900 Lovett Bid., Suite 204
Houston, Texas 77006
{713) 552-2224

LUMIATECH
P.0. Box 2227
Norwalk, Ct, D6B52
{203) 3668176
R. Abrams
LUMIERE PRODUCTIONS, INC.
759 Harrison 5t.
San Francisco, Ca, 94107
(415) 9%89-1130

M
MAGIC MASTERS SOUND CO.
49 Oid State Rd
Glencoa, Mo. 63038
(314) 587-3806
MAGHLUIM OPUS, INC.
P.0O. Bax 1716
Boulder, Colo. BO302
(313) 4492001
MALATCHI ELECTRONIC SYSTEMS
3721 E Colfax
Denwer, Colo. BD206
(303) 3883005
MARIAMI MUSIC CO.
251-253 M. Queen St
Lancaster, Pa. 17603
(717) 394.7137
MARTIN ALIDIO AVIDED CORP.
320 W, 45th 5t
Mew York, M.Y. 10038
(212} 541-5900

MARYLAND SOUND INDUSTRIES
405 E Oliver St
Baltimore, Md. 21202
(301) 727-0998
MASE LTD., INC.
B20-622 15th 5.
Molena, 1. 61265
(309) 797-0537
MALATCHI ELECTRONIC SYSTEMS
3731 E. Colfax
Denver, Colo. B0206
(303) 388 3005
HARRY McCUNE SOUND SERVICE
1420 'W. 9tk St
Los Angeles, Ca. 90015
(213) 3858238
McCUNE SOUND
960 Folsom
San Francisca, Ca. 94107
(415) 982-1863
McFADDEN SOUND REINFORCEMENT
P.0. Box 513
Woodstock, N.Y. 12498
(914) 679-8742
METRO AUDIO, INC.
46511 Woodland Ave,
Royal Oak, Mich. 48073
{313) 549-6165
METEDR LIGHTING
(Div. of Revox)
155 Michael Dr.
Sycsset, N.Y.
(516) 364-1900
METRO SOUND, INC.
11004 Owendale
Troy, Mich, 43084
(313) 689-4740
MILLER'S RENTAL ASSOCIATES
764 U.S. Highway 1
Edison, M.J. 08817
(201) 494-0001
MODULANT SOUND
2033 Park 5t
Syracuse, ML.Y. 13208
(315) 422-6981.
MULTI-SONUS, INC.
168 Durham
Rochester, N.Y. 14621
(7186} mmt

HAKED I00 ENTERPRISES, INC.
6017 St. Johns Awve,
Edina, Minn. 55242
(612) 922-2234
(612) 944-2234
David L. Fish/Steven P. Meyer
HASHBORO RECORDING
1011 Woodland
Mashville, Tenn, 37206
(615) 227-5081
MATIONAL SOUND
6621-J) Blectronic Dr.
Springfield, Va. 22151
(703) 354-9700
NEWFDUND SOUND ASSOC., LTD.

Ris. 23 & Gresnpond Rd.
MNewfoundland, N.J. 07435
(201) 3767311

MEW VAUDEVILLE PRODUCTIONS
P.D. Box 947
Manchester, Mo. 63011
{314) 391-6707

NORTH COUNTY SOUND SHOP
1568 Chambers Rd.
S8, Lowis, Mo. 63136
(314) B69-TBA2

MNORTH WEST SOUND
2346 Morthrup
Portiand, Ore. 97210
(503) 223-1924

1]

OLIVER SOUND CO., INC,
65 Kinkel 51,
Westbury, M.Y, 11550
{(516) 333-3770

OBIE'S LIGHTING SPECIALTIES
550 Bidg. E., Shelley St.
Springfield, Ore. 97477
(503) 726-8494

OMEGA SOUND /CUSTOM FIDELITY
7465 DeMar Rd.
Cincinnati, Ohio 45243
(513) 231-6300

PABLO LIGHTS
Pablo 9 Bleecker St.
Mew York, M.Y. 10012
(212) 4759125

P
PARASOUMND, INC.
680 Beach St.
San Francisco, Ca. 94109
(415) 776-2808
P 5 G RECORDING STUDIO
4322-A N. Lamar
Austin, Texas 7H7SE

San Francisco, Ca. 94110
(415) 543-7626
THE JOE PHILLIPS ORGANIZATION
P.0. Box 5981
Greanville, 5.C., 29607
(B03) 288-6587
PHOENIX AUDHO
F Lizsdenard St.
Mew York, N.Y. 10013
(212) 966-4848
PHOENIX S0UND CO.
3201 W. Thomas Rd.
Phoenix, Arirona 85017
(602) 272-1892
PHONTAYNNE SOUND
DEVELOPMENT CO.
72 Thorna PL
W. Keansburg, N.J. 07734
(201) T&7-3891
PORTABLE ALDIO
5403 Kearmey Ave.
Whitmore Lake, Mich. 48189
{313) 449-4481

QUICK TICK .
Glenhaven Biwd,
Houston, Teaxas 77025
(713) 5267174

(Continued on page 55-15)
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Talent Showcases

By Tom Powell

Managing Editor, Amusament Business

DALLAS TEXAS MARKET HALL (24,000)

MARRIOTT CENTER (on campus) PROVO, UTAH (22,978)

TEXAS MUNICIPAL AUD. & CONVENTION CENTER, AUSTIN
(20,108)

CROSBY KEMPER MEMORIAL ARENA, KANSAS CITY, MO.
(18,000)

MADISON SQUARE GARDEN (17,500

PHILADELPHIA SPECTRUM (16,500)

INDIANAPOLIS MARKET SQUARE ARENA (16,350)

UNIV. OF ILLINOIS ASSEMBLY HALL (16,000)

PACIFIC COLISEUM, VANCOUVER, B.C. (15,571)

INGLEWOOD FORUM, LOS ANGELES (15,552)

CAPITOL CENTER, LANDOVER, MD. (15,263)

MET CENTER, BLOOMINGTON, MINN. (15,204)

VANDERBILT UNIVERSITY, NASHVILLE (15,200)

JAMES H. HILTON COLISEUM, IOWA STATE CENTER, AMES
(14,500

NASSAU ‘\E’ETS. MEMORIAL COLISUEM, UNIONVILLE, N.Y.
(14,500)

KENTUCKY FAIR & EXPO CENTER, LOUISVILLE (14,169)

ST. JOHN ARENA, OHIO STATE, COLUMBUS, OHIO (14,000)

GREENSBORO, N.C. COLISEUM COMPLEX (13,500)

UNIVERSITY OF DAYTON, OHIO ARENA (13,458)

LSU ASSEMBLY CENTER, BATON ROUGE (13,327)

SAN DIEGO SPORTS AREAN (13,200)

PITTSBURGH CIVIC ARENA & EXHIBIT HALL (13,100}

HARTFORD CIVIC CENTER (13,000)

CHARLOTTE, N.C. COLISEUM (13,000)

MILWAUKEE MECCA (13,000)

BALTIMORE CIVIC CENTER (12,776)

BOSTON GARDEN (12,757)

HEARNES MULTIPURPOSE BLDG., COLUMBIA, MO. (12,600)

COLUMBIA, SO. CAROLINA COLISEUM (12,542)

ST. PAUL, MINN. CIVIC CENTER (12,300)

LOS ANGELES MEMORIAL SPORTS ARENA (12,000)

INDIANAPOLIS CONVENTION EXPO (12,000)

NIAGARA FALLS INT. CONVENTION CENTER (12,000)

OKLAHOMA CITY MYRIAD (12,000)

NORFOLK, VA. SCOPE (12,000)

MABEE CENTER, ORAL ROBERTS UNIVERSITY, TULSA (11,000)

ATHLETIC & CONVENTION CENTER NOTRE DAME (11,000)

OAKLAND-ALAMEDA COUNTY COLISEUM (10,857)

FORT WORTH TARRANT COUNTY CONVENTION CENTER
(10,690)

CINCINNATI GARDENS (10,646)

MUNICIPAL AUD. KANSAS CITY, MO. (10,500)

PAULEY PAVILION, UCLA, LOS ANGELES (10,300)

SAN FRANCISCO COW PALACE (10,297)

HOFHEINZ PAVILION, HOUSTON (10,051)

TULSA, OKLA. ASSEMBLY CENTER (10,000)

CLEVELAND ARENA (10,000)

COBO HALL, DETROIT (9,561)

ROCHESTER, N.Y. WAR MEMORIAL (9,500)

RICHMOND, VA. COLISEUM (9,224)

MID-SOUTH COLISEUM, MEMPHIS, TENN. (9,081)

SALT PALACE, SALT LAKE CITY, UTAH (9,018)

MILWAUKEE, WISC. ARENA (9,000}

LONG BEACH, CAL. ARENA (8,769)

List coordination, Shirley Ladd

Perfection
consists of doing
ordinary things
extraordinarily
well.

Far free catalogue write:

acoustic

CONTROL CORPORATION

7949 Woodley Avenue
Van Nuys, California 91406
Dept. BH
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A Billboard Spotlight on Sight and Sound
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Rock Sound Pioneer Heil

here is a limo that meets
some of the most famous
rock acts in the world at Lam-
bert Field in St. Louis and
carries the musicians 40
miles southeast to a town of
1,500 that has become a
center of rock music cul-
ture—Marissa, lllinois, home-
town of Bob Heil, founder of
Heil Sound Systems, used
around the world. Before all this, Bob was a
ham radio operator and constant tinkerer in
electronics even in high school and finally be-
came a professional organist playing the Holi-
day Inn and similar club circuits for 12 years.
Today he has a manufacturing plant and a
circuit of 80 dealers and is on the road con-
stantly doing seminars. He also has a branch
in London that is actually run by musicians
not on tour and where Heil equipment is
available for hire. Heil has also been a writer
for years and is a consulting editor for numer-
ous music magazines. The interview that fol-
lows was conducted by telephone and starts
out with the inquiry about Heil's current pro-
gram and operation.

QOur program includes taking the informa-
tion we learned on the professional stage with
Who and the big groups and narrowing it
down in scale to the point where the local
groups can use it. Not only the information
but we're building the gear along with it.
HOW DO YOU IDENTIFY THIS MARKET—IS
PRO/AM A GOOD TERM?

Yes, because most of the groups are ama-
teur but they make a few bucks on the week-
end. Our equipment has been selling for
about three years just on word coming off the
road. But now we're into these various re-
gional music magazines and a lot of kids are
learning about us for the first time.

WHAT ABOUT YOUR SEMINARS WITH YOUR
80 DEALERS AROUND THE COUNTRY?

We do about six a month, something like
that. And | do those personally. | don't know
(why), but it's a whole thing about Bob Heil,
whoever he is. We take a real marketing value
to the fact that there's a person behind it
(Heil Sound Systems). It might not be the
exact person that | really am, but the kids
have a picture of who | should be. It's a little
difficult for me too.

HOW DO YOU FEEL YOU DIFFER FROM THE
IMAGE ROCK CULTURE PEOPLE HAVE OF
YOu?

Well, every one of these rock 'n’ roll con-
certs we do—they're pretty heavy, you know
what the festival scene is. Every time you turn
there's our name sticking up there. Well, you
would associate that with some little freak
who is off in a corner somewhere fried out on
drugs. But it's actually almost exactly oppo-
site of that, it's thirty-second degree mason
and Shriner with children and that whole
scene. I'm a Dr Pepper freak, | don’'t even
drink beer, | never have.

DO YO HAVE A HOBBY THAT TAKES YOU
COMPLETELY AWAY FROM THE ROCK MU-
SIC BUSINESS?

No. My hobby is writing articles about the
business. | do all my own art work, all my own
advertising, all my ad mats. I'm not a profes.
sional and I'm sure a lot of people could look
at my ads and take them apart, but they say
what | want to say and they get to the kids
and that's very important for me,

WHAT ABOUT DESIGNING THE HARD-:
WARE?

| don't have a design engineer, | design all
the equipment myself. | don't want to know
about design engineers. | don’t care how
many degrees they have—the first prerequisit
| have about hiring anyone is that they do not
have an engineering degree, because those
guys all have their heads straight up their ass
and when they open their eyes you know what
they see.

The guys coming out of college don't un-
derstand the practical applications of what
happens out on the road. When | send a piece

By EARL PAIGE

of equipment out with my road crew and they
come back telling me there's something
wrong with it, chances are it's 180 degrees
out of phase with what the theory is. These
guys come out of a school and all they know is
theory, they don't even know which end of a
soldering iron gets hot.

THE EQUIPMENT ISTECHNICAL AND BEING
TRANSPORTED, WILL WE ALWAYS HAVE
THIS OPENING NIGHT SHAKEDOWN SITU-
ATION?

Yes. One of the problems is that there is
just so much stuff. There are so many people
required to run a rock 'n’ roll band. This is
one of the things that really gripes me about
reviews—you see four guys on stage and
that's probably all you ever see, but there’s
probably 50 people running around back-
stage putting that production on and to me
it (the performance) is like a puppet show.
. .. But that's probably the way America is,
the 50 people backstage get no credit be-
cause all that counts is that Townsend strikes
his guitar. . .

WHAT ARE YOUR GENERAL VIEWS ABOUT
THE NETWORK OF 80 U.S. DEALERS YOU
SELL?

Heil Sound photo
Joe Walsh wanted a ‘“talk box'" to produce

those vowel “Wah'' sounds and now Heil says
the units are taking off fast.

They are mainly dealers building systems
for rock bands. What | learned about retailing
is that as a musician | would always go into a
store and figure that the store people consid-
ered me some kind of freak and | figured
that, well, it's the retailer's fault people have
this image. | got in the retail business and |
was there for eight years and | found out it
isn't the retailer's fault, it's the manufac-
turers’ fault. This is because the retailer can't
get the service and the products to back him
up to serve the musicians. Finally, | got into
my own manufacturing because there's a
definite need for high-level professional
equipment but it has to be made on the basis
of cost musicians

Still Likes To Entertain As Organist
On The Holiday Inn

Wick Organ photo
Pipe organs are going to next be utilized by
rock bands believes Bob Heil and his associ-
ates at Wicks Organ Co. in Highland, lllinois.

can afford. Most of the manufacturers have
just price themselves out of the market. We
combat the high prices by being in this small
locality. 1,500 people, and our workforce
is made up primarily of young people.

A pet gripe with rock 'n’ rollers is the para-
noia of breaking equipment if it doesn't work.
The true professional can perform with a
piece of equipment that can be only three-
quarters operable. I'm sure that if you gave
certain entertainers the same pieces of
equipment (that the rock 'n’ roller is busting
up) they could go out on the stage and get the
crowd as excited or even more excited. They
won't know they're not getting it all. The real
professional will take that thing and really
crank it on and get off the stage and every-
body's happy. The guys—I don’t know, who
are paranoid or who are just not really profes-
sional entertainers in the first place—maybe
some kid who's made it overnight, who some
record company has plugged, they don't
know how to entertain.

The entertainer must work with the
crowd. You give them the tools—oh, sure,
we'd all like to have more—all the time of ev-
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erything—but give them a piece of equipment
and they will establish its limitations and go
out there and make it work. Then after the
show's over and the crowd’s gone home let's
sit down with the engineers and find out how
we can make it better,

ARE ENGLISH GROUPS ANY EASIER TO
WORK WITH IN THIS REGARD?

The English groups are easy to work with
once you've earned their confidence because
they're just so thrilled to be in America.
WHAT IS YOUR IMAGE, GENERALLY?

People think it's strange that we're lo-
cated in Marissa. The strangeness comes
from a real image. We're not some jazzmo,
carnival-atmosphere west coaster that tries
to be a big time rock 'n’ roller, We're just mid-
western down-home people who treat big-
name rock stars just as we do coal miners
from around the area here and these rock
groups come in here and freak out be-
cause we treat them like ordinary people.

Look, | was out there (performing) for 12
years. No way was | of the stature of the stars
we deal with today but | know a slight bit of
how they feel. For 12 years | was there six
nights a week. | have fan clubs throughout
the country, | still go out and play for them be-
lieve it or not, little ol' ladies, Holiday Inns,
home organ clubs—I love it, but it's a totally
different world (than rock). It brings me down
and | can identify with the groups because |
talk to the organ fans just as | talk to the
groups. | think the groups are tired of all this
bull shit they get all the time and want to be
treated like an ordinary human being instead
of a puppet. | will not degrade them (rock
stars) but in my way, | will not treat them any
differently. It's strange. If they wanted to be
treated like Gods they could go to any number
of other sound companies but they keep com-
ing back for our type of situation.

IS YOUR IMAGE AS MUCH PERSOMALITY
THEN AS IT IS TECHNOLOGY?

| think it's both and when it really comes
down to it, | don't think it's the hardware, |
think it's the people, my people. We're just
common Midwesterners and we don't want to
know about the West coast, East coast hype
scene.

WHAT ABOUT YOUR PEOPLE?
| don't go on the road much because | do
have such good people, | might go opening
night of a Who tour or a Humble Pie Tour, but
that's about it. For example, Blood, Sweat &
Tears were just in 5t. Louis and | didn’t go see
them. And this is because I've got people on
the road who are really fine—| didn't do it
(Build Heil Sound) myself. A case in point 15
Randy Burton. He's been offered so many
jobs by top groups. A lot of groups just won't
go out with my system unless Randy is there. |
have another man, Ed Drone, he just lives at
the Mississippi River Festival, that's his job,
12 weeks out of the year.
WHAT DO YOU SEE IN THE WAY OF NEW
. - v - MUSICAL INSTRU-
& MENTS ON STAGE?
The guitar ampli-
fier hasn't changed
since the '50's. |

know a lot of manu-
facturers will read
this and say, hey,
we've added this and
that—but I'm talking
about concepts.
{Ceantinwed on
page 55-15)

[
Heil Sound photo

A dual life of innovator for leading rock bands and Holiday

Inn organist gives Bob Heil best of two music spheres,
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Sight & Sound Companies

® Continued from page 5§5-12
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RAINBOW MULTI-MEDIA

208 W, Liberty

Ann Arbor, Mich. 48108

{313) 764.5850
RAINBOW LIGHTING

P.0. Box 46487

Los Angeles, Ca. 90046

(213) 881-5800
RELIABLE SOUND

201 E. Trade 5t

Charlotte, N.C. 28202

(704) 375-8662
REX RECORDING
1931 South East Morrison St
Portland, Oregon 97214
(503) 233-2471
ROCKTRONICS
22 Wendell 5t
Cambridge, Mass. 02138
(617) 354-4444
ROCK & ROLL AUDIO
1B70 Union Ave.
Memphis, Tennasses 38104
(901) 274-0056
Mr. Jon Hornyak-Pres.
ROSE CITY SOUND
1925 5.E. Morrison
Portland, Oregon 97214
(503) 236-48T6
RUSHMORE SOUND SYSTEM
5154 5t. Joe 5t
Rapid City, 5.0. 57701
{B05) 343.9545
R.W. HAWKINS SOUND SERVICE
610 Bth Ave.
San Francisco, Ca. 94118
(415) 621-7421

5
SASKATOOMN'S PRODUCTIONS, LTD.
P.0. Box 2405
Reno, Nevada B9502
(702) 329-9967
SAXON SOUND SYSTEMS, INC,
P.0. Box 162 Ballevue Station
Mashville, Tenn. 37021
(615) 356-3332
SCHMIT BROTHERS
1629 Fronce 5t
Mew Orieans, La. 70117
(504) 271-1371
SCHON PRODUCTIONS
1645 Hennepin Ave.
Minneapolis, Minn. 55403
(612) 332-6575
SECOMND WIND PRODUCTIONS
423 'W. 15th Ave.
Spokane, Wash. 99203
(50%) 624-0920
SEE FACTOR INDUSTRIES, INC.
105 2nd Ave.
New York, N.Y. 10003
(212) 533-9696
SEMECA SDUND
16 Killewald
Tonawanda, N.Y. 14150
(716) 695-3500
BILL SHERECK SOUND
154 Kennedy His.
Madison, Wis. 53704
(208) 241-1302
SHOWCO
2800 Routh St
Dallas, Texas 75201
(214) 741-1188
SHOW-PRO
1159 E Michigan 5t.
Dusluth, Minn. 55802
(218) 724-1331
5.1. THEATRICAL RENTAL
4 Hawthorme Awve.
Mew York, N.Y. 10314
(212) 698-3475
BOBBY SMITH
3035 Millerfield Rd.
Macon, Ga. 31201
(912) 743-9337
SOUTHWEST SOUND & LIGHTING
TH07 Central Ave, MLE.
Albuquerque, N.M. 57107
(505) 265-6954
S0UND FACTORY
1414 5. Mail 5t
Champaign, lll. 61820
(217) 355-9628
SOUND PRODUCTIONS
10515 Shiloh Rd.
Dallas, Texas 75228
(214) 327-4308
SOUND STORM SYSTEMS
18-B W. Micheltorena
Santa Barbara, Ca. 93101
(BOS) 963-7775
SOUND UNLIMITED
2935 Berry Hill
Mashville, Tenn. 37204
(615) 255-6535
John E. Denny-Pres,
SOUND WAVES, INC.
Rte. 3, Box 405
Lok, Wis. 53555
(608) 592-4754
SPECIAL EVENTS COORDIMATORS
3422 'W. Weldon Ave,
Phoenix, Ariz. 85107
(602) 272-1337
SPECIALTY SOUND CO.
500 Hudson Lane
Monroa, La. 71202
(318) 387-3682
SPECTRUM LIGHTING
Brentwond Dr,
Johnson City, Tenn. 37601
(615) 928-1514
STANAL SOUND
Bl6 E 25th 5t.
Kearney, Meb. GEB4T
(308) 237-2209
STANLEY SOUND SYSTEMS
6819 Scott Hamiliton Dr.
Litthe Rock, Ark. 72202
(501) 562-9200
STATE OF MIND
5042 Rufiner Rd.
San Diego, Ca. 92111
(714) 292.4484

STRAITA HEAD SOUMND CORP,
225 N. Magnolia
Bl Cajon, Ca. 90202
{714) 465-9997
SUNDANCE LIGHTING
TBE0 Lasaine Ave.
MNorthridge, Ca. 91324
{213) 343-2434
SUNDOWHN SOUND
P.0. Box 3085
Portland, Ore. 97208
{503) 236-6574
SUNFIRE SOUMND
P.0. Box 577
Boston, Mass, 02703
(617) 222-6711
SUNN MUSICAL EQUIPMENT
Amburn Industrial Park
Tualatin, Oregon 97062
SUPERLIGHTS
1428 Marcia
Memiphis, Tenn. 38117
(901) 6B5-0017
SUPER SOUND CONCERT AUDIO
3736 Airport Blvd,
Mobile, Ala. 36508
(205) 344-4512
SUPERIOR RECORDS
Rockland Rd.
Hendersonville, Tenn. 37075
SWANSDON SOUND
816 75th Ave.
Oakland, Ca. 94621
{415) 638-4944
T
TAFT COMMUNICATIONS
SYSTEMS
4808 San Felipe Rd.
Houston, Texas 77027
{713) 622-1010
TANDEM PRODUCTIONS
P.0. Box 382
Gainesville, Texas 76240
"§17) 6b65-4026
TEAM CORP. SOUND
3210 N. Pulaski Rd.
Chicago, Il. 60641
(312) 282.8171
THAYER SOUND
116 5. Holel
Honolulu, Hawaii 95813
(B0E) 536-6161
THEATRICAL EQUIPMENT RENTAL, INC.
6736 Ottari Dr.
Knaxville, Tenn. 37918
(615) 922-8554
THIS 15 A RECORDING
904 McClellan 51
Schenectady, N.Y. 12309
{518) 370-1618
THORKUS PRODUCTIONS
227 Waverly Pl
Mew York, M.Y. 10014
(212) 243-0145
T & L SOUND PROD., INC.,
17 E. 16th St.
Mew York, M.Y. 10003
(212) 675-5167
TRAVIS STREET ELECTRIC CO.,
4527 Travis
Dallas, Texas
{(214) 522-6190
TYCOBRAHE SOUND CO.
665 Valley Dr.
Hermiosa Beach, Ca. 50254
(213) ‘:'?t-lﬁﬁlij

UNISTAGE
330 (zenesses St
Buffako, N.Y, 14204
{716) 853-6500
UNITED SOUND
731 E 5. Temple
Salt Lake City, Litah 84102
{(801) 328-4801
UPSTAGING
185 Kincaid Ct,
Des Plaines, 1. &DO1E
{312) 827-8486
UPFCO MUSIC
P.0. Box 2554
Menlo Park, Ca. 94025
(415) 364-T083
US A ENTERTAINMENT
OF SPOKANE
1603 N. Spokane
Spokane, Wash. 99205
{509) 328-0500
¥
VALLEY SOUND
3705 W. Cahuenga Bivd.
MNorth Hollywood, Ca, 91604
(213) 980-3910
VELVET THUNDER
6230 Yucca Si.
Los Angeles, Ca. 90028
(213) 466-9771
VILLAGE ARTISTS
P.0O. Box 1227
Baton Rouge, La. 70821
(504) 343-7775
NORMAN VINCENT STUDIO
4551 Brown Awve,
Jacksonville, Fla. 32207
(304) 396-2529
VIRGD LIGHTING, INC.
14 Beach 5t
MNewtonville, Mass. 02160
(617) 9658-3776
W
WAREHOUSE S0UND CO.
P.O. Box 5
San Luis Obispo, Ca. 93401
(B05) 544-7440
WEDMESDAY SOUMND, INC.
SH37 Trout River Blvd,
Jacksonville, Fla. 32219
(904) 764-6394
WEISBURG S0OUND
35 Walker 5t
Mew York, N.Y. 10013
(212) 966-0896
WESTBURY SOUND
107 Jarvis St.
Toronts 210, Ont., Canada
{4156) 363-0658
WESTBURY SOUMND
151 Mantucket Blvd.-Unit 7
Scarborough-Ontario
MIP 425 (416) 752:1371
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SOUND PANEL

METEOR 100 TENWAY SUPERCHASER

With Meteor sound and light systems you will
have the most advanced lighting and sound
packages available. The Meteor Sound Panel,
with its acoustically contoured design, gives
you the image of spacious sound irrespective
of the power level you may require, yet takes
up only a fraction of the space ordinary speak-
ers need. Together with our projectors and
controllers, we shall malke your club unique
in every audio and visual aspect. Send for our
color brochure today.

155 Michael Drive, Syosset, N.Y. 11791 (516-364-1900)

metear LIGHUNG

Lone Star l.ighlillg

A Total Concept in Contemporary Stage Lighting

Owned and operated by professional lighting technicians each
with years of actual road experience, using the finest, light-
weight, road tested equipment available.

We will design to your specifications:

Stage Lighting Special Effects
Scrims and/or Back Drops
Platform Risers, Etc.

If your band is not headlining we will supply a designer/
technician to accompany your road crew.

Please call any time, day or night: 7135222234
lerry Levin

Jeff Dunham
Jay Baker

Ron Eckerman
Dick Tompkins

Lone 5iar Lighting » 900 Lovett Blvd.
Suite 204 « Houston, Texas « 77006

COMPLETE CONCERT PRODUCTION
SERVICES

« 5000 WATT STEREO SOUND SYSTEM

* 1100 WATT EQUALIZED ON STAGE MONITOR MIX
* CONCERT LIGHTING AND SPECIAL EFFECTS

« TROUPERS AND SUPER TROUPERS

« STAGES—ANYWHERE—ANYSIZE

AC POWER GENERATORS

RENTALS—SALES—LEASING

triple a lighting
and sound
1660 east 55th.
cleveland, ohio
(216) 932-6000
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A Billboard Spotlight on Sight and Sound

Malatchi’s Mountain Factory
Develops New Sound For Acts

By ERIC COGGINS

t's what's inside that counts," claims Jim Ma-
latchi, president of Malatchi Electronics, Den-
ver, Colorado. “*Just because the knobs are
the same, it doesn't mean the equipment will
work the same. | found that an entirely differ-
ent design philosophy is needed in creating
equipment for use in live performances as op-
posed to consumer stereo type equipment.
Recorded music has a limited dynamic range
that is determined in the studio. Live per-
formances are filled with variables. A per-
former will be singing far from a microphone
one moment, then suddenly move to almost
touching it. You are talking about 1,000
10,000 to 1 variation in signal. That creates problems for al-
most all so-called professional amplification equipment.
Much equipment works very well where it is used as a PA for
talking and speeches. When applied to professional music, it
doesn't work so well. It has all sorts of design problems, in-
cluding heavy overloading."

When it comes to electronics and its application to music,
Malatchi knows what he is talking about. He graduated with a
degree in engineering from Ft. Collins in 1965. He worked on
communications in the Gemini project. He worked with a
medical instrumentation group in 5t. Louis, helping design
elaborate monitoring equipment for intensive cardiac care.
During the same period, he was performing in St. Louis night
spots on the weekends for enjoyment.

“Even as a part-time performer,’” he said, ‘| became
quickly dissatisfied with the equipment available on the
market."

Malatchi then played professionally on the road for 3'%
years. ‘|t was while traveling,” he continued, ““that | began to
understand the problems and how to strengthen the weak
areas. | began building my own preamplifiers and power am-

plifiers. We would stop at a Holiday Inn and I'd haul out my
steamer trunk of parts and test equipment and use a dresser
or table as a workbench! It took six months to build a mixer |
wanted to use. What | didn't like, I'd change . . . modifying,
modifying, until | got the control that was truly needed.”

Good components cost a lot of money. So, the Malatchi line
is modular. “That way,” Malatchi explained, ''a group can
start out with a small section of what they will eventually want
and not have to start all over each time they upgrade.”

The basic Malatchi line consists of six different modules.
They are the M-20 and M-25 master mix down modules, the P-
20 and P-21 pre-amp modules, and the PM-50 and PM-55 in-
tegral mixer pre-amps on a small chassis. The latter are used
as very high quality mixers by groups that cannot afford some
of the bigger equipment, or as additions to existing
equipment.

“The base unit of the whole line is the P-20,"" Malatchi said.
“iIt is a dual channel pre-amplifier which has everything
needed to absolutely ensure clean sound throughout the
mixer. The P-20 has a continuously variable input attenuator
which can be adjusted for any type of signal input. This con-
trols the overload point of the input amplifier, eliminating
distortion."

According to Malatchi, other than the P-20, the only other
equipment featuring variable attenuators being marketed are
consoles in the $10,000 and $20,000 range. "Within the last
year or s0,"" he added, *‘some equipment manufacturers have
added switches that have two or three fixed positions, but
none are variable."

The Malatchi P-20 pre-amplifiers also feature Light Emit-
ting Diodes which come on bright red in case of pre-amp over-
loading. That means the input attenuator is set to high. “This
is a great aid when you have ten or twenty microphones going
and you hear audible distortion. You can immediately tell
which one is overloading by the indicators. This is far superior
to using VU meters. Ninety per cent of the people using VU
meters do not really comprehend how to work with them. The
Light Emitting Diodes we use are absolute. They tell the exact
distortion point, something very important to know!"

Other controls on the P-20 include a two position mid-boost
control that effects the presence of the vocal range, and a
stereo output control that can be directed to either the left or
right channel. The latter is normally used as an A-B setup,
where A-channel is heard by the audience and B-channel
serves as a monitor on stage. The P-20 does not have its'own
proper supply and must be mixed down into a master module
called the M-20 or M-25. One One is a straight mix down mas-
ter and the other has an electronic crossover built into it.
“Other mixer systems have both the
pre-amps pre-amps and mixing controls built into them,"" ex-
plained Malatchi, ‘‘but we have separated the two in line with
the modular concept. The problem with having the combina-
tion pre-amp and mixer in one unit is that when you have sev-
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eral pre-amps working at the same time, although they them-
selves are not overloading, the added impact of all of them
tends to overload the mixing circuitry."

The P-20 can be stacked up to 30 channels. **The way our
equipment is designed,"" Malatchi assured, "‘even with 30
channels running wide open, it cannot overload the mixing
section.”

All Malatchi equipment is hand assembled and tested every
step of the way by qualified people. All of the semi-conductors
are tested before they are installed. Once assembled, they are
‘burned in’ for 100 hours with a signal gaing through them in
a maximum load condition—before leaving the plant. “To
date,” said Malatchi, ““we have not had any electrical failure
come-backs and we've had only a very small number of me-
chanical problems."”

At first Malatchi did a lot of sound jobs using his own equip-
ment for people like Mary Travers, Bread, and others playing
the Denver area. Then two and a half years ago he and his
partners John Fly and Mel Waldon began building custom
sound systems by hand on a small scale, by request. '""We
worked out of a 10 by 10 feet basement shop,”” Malatchi re-
calls. “The front panels of the equipment were lettered with a
little Dymo tape labeler!"

After building 2 number of ‘on-order’ units, Malatchi and
his partners decided to design models suitable for production.
The initial run of twenty-five P-20s and ten M-20s were sold
before they were completed.

“Things just took off from there,” Malatchi said. “‘About
eight months after starting, we opened a retail operation in

Fﬁ%’?ﬁ"'
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Denver. It handled a number of popular lines in addition to
ours. And it handled all the related items to be used with our
equipment—the microphones, the _Jwer amplifiers and
speaker systems. We manufactured in the basement, showed
our wares on the street level floor. In late 1973 we moved the
manufacturing division to Georgetown, 50 miles into the
mountains, maintaining offices in Denver."

During the last six months, Malatchi Electronics has been
developing a dealer program. “We are going into working
strictly through dealers,” Malatchi said. “‘We have dealers at
present as far east as New York. We have dealers in Min-
neapolis, El Paso, Austin, Albuguergue, Denver, Columbia
(Missouri) and Vancouver, B.C.

"The dealers we select must be able to understand, and
make customers comprehend, the electronics behind the Ma-
latchi systems. They must also carry a relatively broad selec-
tion of lines, including the auxiliary lines to go with our equip-
ment."

Malatchi systems are designed for two basic uses: (1) Port-
able systems for professional musicians and (2) Fixed
installations for clubs, theatres, discos, etc.
Currently using Malatchi equipment is the
J. Geils Band. "“They are using a 16
channel system in an elaborate
monitoring system that utilizes
several M-20 mixers,"
Malatchi said. **'Others
who have used Ma-

latchi equipment
include the Dil-
lards, Doug Ker-
shaw and
Nitty Gritty

Dirt

Band.”

oy
......

Eric Coggins photos
Performance equipment innovator
Jim Malatchi is shown testing modules
in the Rocky Mountain factory outside
Denver. His theory of modularzation
carries over even to logo on buildings.

Permanent installation credits for
NG,/ Malatchi systems include Ebbits Field,
The Warehouse Restaurant, The Turn
Of The Century, and The Grain Ex-
change. “Almost all the big clubs in

the Denver area have our equipment.”
Malatchi assured. “'A deal is pending
with Bruce's World of Sound in Phoe-
nix, an established firm in the area of big commercial installa-
tions. A division of that company is involved in setting up
systemns in discotheques and we are negotiating the custom
building of a series of disco. boards for use in the installations.
If successful, they will be added to our lines."

Malatchi Electronics is also involved in manufacturing sev-
eral special order lines, with two to six weeks delivery dates.
One, the 'Hornblower,’ is a full range theatre speaker system.
“This is all horn loaded and has a terrific amount of output,”
Malatchi said. “It is designed as a road package, with all fi-
berglas eglass case construction, big handles, big casters,
with all heavy duty hardware—strictly for professionals who
must travel with the stuff. On special order, we also build a
line of high quality stage monitors.”

Stage lighting control is the newest area Malatchi Electron-
ics is heading into. "'l built and tested the prototype for our
stage lighting control system right along with the sound sys-
tem when | was on the road,’” said Malatchi. **The unit is pat-
ented in the U.5., Canada and Great Britain. It can be set up
in clubs. We also have small portable units that can be taken
on the road easily by groups. The portable is a four channel
system which can run about & 500 watts of light. It sells for
about $1,200, and features pre-set controls for intensities
and rate of change: complete with light bar in the package!"”

Malatchi said that most lighting controls manufactured to-
day are set up so that when a switch is hit, it turns on or off
one particular color. *In the Malatchi control, each switch op-
erates a complete programmed mood,” he stressed. "“The
(Continued on page S5-18)
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Rock Sound Expert Stan Miller Wins Respect of Establishment

People like Stan Miller who have paid years of dues in set-
ting up sound and light for rock acts are now gaining respect
among what Miller calls the sound consultant and contractor
establishment. Miller is standing in Disneyland Hotel before
193 experts in auditorium and large public area sound sys-
tems saying that he will probably alarm them. At 34, he is bald
on top with hair much longer than the majority of the sound-
light establishment Altec has invited to a special seminar. His
credits for design of sound equipment include Neil Diamond,
Johnny Cash, Merle Haggard, Liza Minnelli, 5th Dimension,
Tom Jones, Dianna Ross, Alice Cooper, Herb Alpert, 3 Dog
Night, David Bowie, John Denver—the list is indeed endless as
15 claimed by Altec’'s Mark Ingebretson, who set up the semi-
nar. Miller does all this with a company employing 40 people
in Nebraska but which sends crews all over the world. Miller's
credo is to make sure the artist hears himself / herself, which
can mean five monitors for David Bowie, and “'piles of moni-
tor speakers’” for Johnny Cash and for some groups enough
sound pressure to blow a man down. If he does shock dele-
gates to the seminar it is probably with the reiteration of what
many already know. Said one man after hearing Miller's pres.
entation, *'You have to have monitors. The act doesn’t give a
damn how it sounds out in the auditorium, but it has to sound
good to itself.”” A bitter realization, perhaps, by a sound tech-
nician who probably has seen great systems in buildings
where the tour act absolutely refuses to have any part of the
built-in system.

Miller says there are monitor freaks. “Engelbert Hum-
perdinck has smashed three or four microphones in a, per-
formance, for which he's billed and for which he promptly
pays. ""He's kicked monitor speakers.” But acts range all the
way from those who want to be blown over by their own moni-
tor to John Denver, who wants as much sound from the house
as from nis monitor. **John likes the monitor off axis to his ear.

“You've all been asked to set up split cluster, which you
know doesn’t always work, but this happens because you are
asked by a performer who knows little or nothing about sound
for live performance and is drawing on his memory of stereo—
he forgets that he is not stereo, he has only one voice." Miller
goes on to tell how the artists’' demands for monitoring must
be met. | wouldn't dare use a port hanging system with
Johnny Cash. If he doesn't walk out on that stage and see a
pile of monitor speakers he is bananas."

Toward the afternoon, Miller begins listing the advantages
and disadvantages of various systems. He says split cluster

By EARL PAIGE
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Altec photo
Altec seminar delegates learning how to set up sound systems

for rock acts discuss model with Stan Miller (second from
right) and Mark Engebretson, the latter director of new prod-
uct development at Altec. Miller heads Stanal Sound in Ne-
braska and brought along (from left) Ernie Zeilinger, Monte
Krabiel, Chris Foreman and Steve Woolley (the last named
was at a Donovan rehearsal when the photo was shot).

offers the asset of high level sound, variable cue and throw

and ability to change components and have extra attach-

ments. Disadvantages? Phasing between the horn and woofer
at the cross-over point is hard to control. There is a swishiness
if you walk across back-stage, which very few patrons do, by

the way. There is a safety factor. I've raised my umbrella in-

surance to $2 million, which is over and above my other insur-

ance." Miller says that at the Greek Theater where the Neil

Diamond album ““Hot August Night'" was cut, it took workmen

three days to anchor a cluster of speakers on a roof and that a

special roof jack was used to support the weight. *They

thought | was crazy, but afterwards Neil and everyone said!
they had never heard such bottom in a concert.”

The important points of handling concert sound: Know
that the groups will often by-pass the equalization. A prede-
termined curve is often not good enough. The group or single
act too may have their own idea of an equalization curve.
"*Many concerts are equalized too far for pop. If this were not

true, the system might be able to handle the transient re-
sponse that is inevitable at the microphone."

Another important point: make sure the facility perma-
nent equipment will innerface with what the group brings in.
“Don't be offended as a rental agent or contractor if the act
refuses to use your sound system,' says Miller. “Where do
acts get their ideas? Who among you has not done jobs he is
ashamed of? | have some I'm ashamed of.

“I have a rule," says Miller during the lunch break and a
private interview. "Whenever a facility calls and says that it
has the greatest sound system in the world, that's the very
minute | get a second truck ready to roll.

“If you think your people can handle a mixing console
when they are probably totally ignorant of the kind of music
the act is into you're crazy,” Miller says after the lunch break
when he is again at the lecturn. Why do they use their own EQ?
| can sit in the dark and feel the frequency of my (his own de-
signed passive filter set) equipment and step up one dB at a
time."

Noting that some in the audience handle theater sound,
he says, “‘Theaters make a mistake when they don't leave
room in the prime seating area for a monitor setup. They bet-
ter run an irrigation cable out from the stage too because
maybe as many as 54 mikes lines will be fed out to the moni-
tor. It isn't just the lines. Some acts will surprise you with a
wild connection box that won't go through a small diameter
cable." Miller says at the Universal stage in Hollywood, a cable
handles 54 mike lines, two six-pair links and nine other six-
pair links.

Other points: ""Don’'t overpower the speaker system and
don't be in a position where you have to tell the act to turn
down because there might be a blow-out. Make the system
blow-out proof."”

Finally: “*Have a time delay."

Basically, sound technicians for live talent must be versa-
tile. Miller says Mac Davis uses two large 409 Altec speakers
back to back and wired out of phase and positioned on a mike
stand—that's his monitor. Seals & Crofts use four 405 speak-
ers tightly packed in a square also on a mike stand and all in
phase. “It's the worst fidelity |'ve ever heard,”” says Miller.

No matter how experienced, Miller says he still has open-
ing date jitters. In New York for Neil Diamond, where he took
out eight prime seats for monitors, he says he got so excited
he snapped off part of a tooth chewing lemon drops. The con-
cert, though, was tremendous.

WALLY HEIDER RECORDING

The Master of Multitrack Audio Recording for Records and Television

Whether you need a perfect final mix for simulcasting FM stereo sound with
your television show, or a remote unit capable of handling 40 or more audio in-
puts (complete with its own multi-channel tape machinery), or the world’s best
post-production audio facilities, or the finest— and most experienced — crews
in the business, Wally Heider Recording is the place to go.

Sound Experience

Wally Heider Recording is the only full-range audio service large enough, to
handle everything for flawless record and television sound. Proof of this state-
ment is the industry's most impressive roster of clients, all of whom needed -
and got—unsurpassed sound, whether they originated in Los Angeles, Hawaii, ",
Ghana, Las Vegas, New York, Washington or the Rockies.

Who Needs Wally Heider Recording for TV?

® Frank Sinatra Comeback Special, “OI’' Blue Eyes
Is Back™

= All ABC-TV “In Concert” Specials

= All “Don Kirshner's Rock Concerts”

= All Dick Clark “In Concert” Specials

m George Schiatter’s “One More Time" Special

= Dick Clark’s “Chicago in The Rockies”
Special

= Paul Anka Special in Las Vegas

= Ann-Margaret Special from Las Vegas

= Elvis Presley Concert TV Special from
Honolulu

= “Duke Ellington...We Love You Madly"
TV Special, Los Angeles

= Neil Young's “Journey Through The Past”
Movie

® Joe Cocker’'s “Mad Dogs and Englishmen”
Movie

= The 1974 “Grammys”

u.lg-midemm

You Need Wally Heider Recording

From the standpoints of remote recording experience, post-production know-
how, equipment and personnel, nobody can match Wally Heider's audio repu-
tation. Wally Heider Recording can supply and operate audio hardware for any
application anywhere or can back up your operating personnel with the best

of equipment and maintenance teams.

om

&P

Wally Heider Recording Has the Goods on “Live” Audio

If your forthgoming record requires the best possible “live"" audio...If you
need to record “live” TV audio in 8, 16 or 24 tracks and need to keep it in sync,
remix it under studio conditions and sync it back into your video tape...if
you're looking for alive LP...

Call Terry Stark or Wally at (213) 466-5474

or Ken Hopkins at (415) 771-5780

S Who Needs Wally Heider Recording for LP’s?

= Bob Dylan/Band “Before the Flood"

= C.S.N.Y. “4 Way Street”

= Neil Diamond "Hot August Night”

= Marvin Gaye “Live”

m ELP “Welcome Back My Friends"

= Pointer Sisters ''Live At The Opera House”
= Commander Cody “Live In Heart Of Texas”
= Van Morrison “Too Late To Stop Now"

® Frank Zappa “Roxy & Elsewhere”

= Crusaders "Live At The Roxy"

Just Recorded — Still Unreleased:

= Joni Mitchell — Berkeley-Anaheim-
Music Center-Ampitheater

= John Denver — Ampitheater

m Cat Stevens — Walikiki Shell

= Grand Funk — San Diego-Forum

= Carpenters — Hollywood Bowl-Vegas

= Deodato/St. Louis Symphony — St. Louis
= Arlo Guthrie — Denver

= Wayne Newton —Vegas

1604 N.Cahuenga Blvd./Hollywood, California
245 Hyde St./San Francisco, California
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LL-S¢

punog pue Jybis uo Wbiods pieoqIIg ¥

ayvoaTg 'v.61 ‘2 HIBWIAON



www.americanradiohistory.com

$S5-18

A Billboard Spotlight on Sight and Sound
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The Grateful Dead stage system

Facility Factor

® Continued from page 855-8

group was anxious to make generous amends), a professional
rapport was established, and it developed rapidly into what
Cobb calls a *'tight friendship.”

His recollection: ““As it turned out, Black Oak have given
me both my worst and best experiences in this job. As | talked
with them and their attorneys | began to realize that possibly |
had over-reacted personally. Probably | had contributed to
crowd belligerence because of my insistence on securtiy in
front of the stage.

‘“‘Black Oak has been back here three times for concerts
since then and they're the most cooperative group we've ever
worked with. Actually, we're like family now. They call us now
and then from Arkansas, and we've developed a tight friend-
ship."

For one contemporary concert hall, at least, a negative fa-
cility factor had been abruptly altered. A relatively old (circa
1958), comparatively small (its all-time attendance record is
10,800, set by Grand Funk in May, 1974) arena had become,
without benefit of expansion, new equipment or staff, a su-
perb venue from the performer’s viewpoint. A positive man-
agement attitude made the difference.

As Cobb outlined it for professional colleagues at a recent
conference, the upshot of the Black Oak experience has been
drastic alteration of concert security policy and markedly im-
proved rapport with both performers and audiences.

“Police are on duty at performances but not seen in the
arena unless absolutely necessary. We use them at the doors
primarily for traffic control. The crowds sense this immedi-
ately and see it as symbolic. They're more cooperative. The
groups notice it, too, and they respond. They understand that
we're on their team."

The 32-year-old arena executive notes that most manager
colleagues around the country have adoped the open, relaxed
approach to contemporary concerts. There are, he admits, a
few hard-line, overcautious holdouts, mostly older managers.

Pervasive and widespread as this new spirit of comrade-
ship and accommodation may be, with salutary effects on the
facility factor, it should be acknowledged here and elsewhere
that the problem was never all one-sided. A lot of touring
recording artists have displayed gross lack of professionalism
in their dealings with arena management. From the stand-
point of Cobb and colleagues, the greening of the rock group
into serious professionals has abetted the new working rela-
tionship greatly.

“There's definitely a difference we have noticed,” Cobb
observes. “There's a maturity developing in the rock acts.
They're in town on time, on stage on time and off on time.
They're interested in cooperating with us and see us as impor-
tant professionals. They're beginning to realize the impor-
tance of the facility in pulling crowds and creating good per-
formances. The better groups realize that longevity is better
than flashing in the pan, and you've got to be a pro to last very
long in this business.”

For example, Cobb cites the subdued, efficient and slickly
professional Sly Stone in a recent post-marriage concert in
Charleston. Cobb is so impressed, in fact, that he's about to
put out the word to his industry counterparts that the virtually
mandatory performance bond for Sly may no longer be neces-

sary.
That could win Cobb another friend, and for another con-

temporary performer help relieve some of the severe pressure
exerted by that troublesome intangible—the facility factor.

Mary Ann Meyer design

Live Recording

® Continued from page SS-4

taken into consideration when doing remote work. Stark esti-
mates that the time in setting up for a concert with Joni Mitch-
ell and a small backing group or the Carpenters at the Holly-
wood Bowl with a symphony orchestra can be as much as five
hours. If a group is on tour, Stark often finds it best to record
the latter part of the tour after the artist has gotten the mate-
rial down and are completely polished. Outdoor concerts re-
quire attention to the “lack of ambient slap that you get in-
doors,”" but Heider used three trucks to record California Jam
and had little difficulty.

Stark feels that there are more live LPs now for several rea-
sons, One is that the equipment for recording the concerts is
constantly improving. “*‘We add equipment and update exist-
ing equipment on the trucks all the time,"" he says.

“A second reason,’’ he continues, “is that musicians are
much more professional than they were several years ago,
particularly those that have been around for a while and have
perfected their stage shows. In addition, the musicians’
eguipment is better and more sophisticated than ever before.
Five years ago, the Stones and their professionalism on stage
were the exception. Now this kind of act is the rule. | would
have to say that the whole level of music is much more profes-
sional than it was five years ago."

The third reason for increased live LPs, Stark feels, is the
feedback and energy from the audience that will come over on
record providing the recording is handled properly.

Heider is busy doing remote work an average of three
nights a week with two trucks in use, though the firm has han-
died as many as four simultaneous remotes, all in 16-track.
Some 25 people work in the Los Angeles studio and 15 in San
Franciso, and all are able to work on the mobile units.

Electronic Instruments

® Continued from page 55-10
master the monster; and overlook its major limitation of being
able to produce a single note at a time.

Smith his article noted that Moog's synthesizer opened
doors to a whole new array of portable electronic sound effect
devices. '

Today, musician and equipment manufacturer alike are
working on new instruments and/or sound effect accessories
and coming up with exotic sounding products like the ring
modulator, the phase shifter, the envelope modifier, and the
string symphonizer, created by Ken Freeman of England; and
the Stick, created by Emmett Chapman an innovative West
Coast guitarist with a flair for the unusual.

Chapman's Stick, is like a guitar that has lost its body. It
has 10 strings, and needs to be touched, rather than picked,
as is done with a conventional guitar. It also covers almost the
entire range reached by the piano, according to Chapman.

On the other hand, Freeman's String Symphonizer, allows
a single keyboard musician to play the role of several violinists
with amazing ease.

Acoustic Control boasts that its equipment is used exten-
sively by such popular rock musicians as Wishbone Ash, Rare
Earth, John Mayall, Dr. John, Ike & Tina Turner, and Jerry
Lee Lewis.

The California-based firm specializes in amplifiers, speaker
systems and guitars which are sold in such far-flung countries
as England, France, Portugal, Denmark, Germany, Holland,
Switzerland, Sweden, Japan, Guam, Australia, Nigeria,
Alaska and Malaysia.

First product from Acoustic Control was sold to the then
prestigious Doors, rock group, and, according to Steve Marks
the firm’s president, the company has grown,

www americanradiohistorv com

Most Elaborate PA |

e Continued from page 8S-10

the same horizontal and vertical angle so that all frequencies
are heard equally well.

The speaker cones are arranged together as close as pos-
sible so that the whole surface of the cluster acts as one work-
ing surface and in this way a large mass of air 1s moved at once
which doesn't require very high pressures from any individual
speaker.

The differential microphones work in such a way that each
singer has a perfectly matched pair of Bruel and Kjaer mikes
hooked up out of phase. He only sings into one and any sound
which goes equally into both is cancelled out when the two sig-
nals are added together. This minimizes leakage of instru.
ments and background noise into the vocal channel.

The piano uses a smaller version of the vocal system. A
crossover divides the frequency range into three parts. The
highs and mids go into a cluster of five and 12-inch speakers
built in the same fashion as the vocal's centre cluster. The
lows go through a column of 15-inch speakers. There is a sep-
arate volume control for each of the five Countryman custom
pickups and there are piano monitors or fills in other areas of
the stage for the rest of the band to independently adjust.

The bass drum uses an independent channel and 16
speakers of the 15-inch variety in a column. The other drums
and cymbals are miked through a three-way crossover which
separates the highs, upper middles and lower middles and
feeds them to tweeters, 5- and 12-inch speakers. This part of
the drum system uses two channels as it is in stereo.

Both guitars use columns of 20 12-inch speakers. Garcia's
guitar has extensions behind Godchaux and Kreutzmann.
Phil Lesh's electric bass is quadraphonic with built in push-
button facilities so that he can select any of 10 special ar-
rangements of his quadraphonic speakers.

This sound system has evolved over the last eight years as
a technical and group enterprise. It is still changing to im-
prove both the sound the audience hears and that the group
has to work with on stage. The concept and design was
worked out by Bear, Dan Healy and Mark Razine of the Dead's,
sound and equipment crew and by Ron Wickersham and Rick
Turner of the Alembic sound company. The design and con-
struction of some special electronic components was done at
Alembic where John Curl is a consultant to the project.

® Continued from page 55-14

What is happening is that you will see a pre-amp, an amp and
a speaker in the guitar field just as in the hi fi component field.
It's already happening in a small way with Olympic, a subsidi-
ary of Grateful Dead. We are launching a line of equipment.
YOU WILL HAVE THREE MODULAR ELEMENTS?

We'll have four because we have an electronic cross-over
also. The reason (modularization) is so great is that a guitar
player can come into a store and buy components. He can buy
the kind of pre-amp he wants in a little 134-in. panel in a case,
he can buy the cross-over he wants if he needs it, he can buy
the kind of power amplifier he wants. If he only needs a 60
watt amp he buys that, if he needs a 300 watt, he buys that.
And they're Crown power amps, not some bull shit guitar
amp. We have been selected by Crown to bring its amp to the
guitar rock market. We're marketing under the name Omega,
made by Crown but with our own front panel and dials that we
need for the rock market in our own fiberglass with a fan and
everything else.

HOW DO YOU ASSESS THE SIGNIFICANCE OF THIS NEW
MODULAR TECHNOLOGY?

For one thing it offers individuality that has never been
possible before, The keyboard player wants a different sound
than the bass player. The bass player wants a different sound
than the lead player. The rhythm player wants a different
sound—what happens today is that they go into a store and all
those guys are forced to buy the same kind of an amplifier.

They can save money too, probably, because maybe they
don't need a 300 watt guitar amp. Maybe they only need a 60
watt one. But the problem is that today the have to buy the
300 watt guitar head to get the features they need when
they're only going to use a 100 watts of it.

IS ALL THIS EQUIPMENT SOLID STATE?

Mo, the pre-amp has tubes because a tube generates a
sound that solid state, transistors, cannot achieve. The power
amp is solid state.

HAS THERE BEEN TECHNOLOGICAL IMPROVEMENTS IN
TUBES?

Mot much, in fact, we're using an old 12AX7 the same Leo

Fender had in the front end of his first units.

Malatchi’s Factory

® Continued from page 55-16

mood may include a variety of colors and a variety of inten-
sities and different rates of change. Once programmed, all
the operator has to do is hit the switch which activates any
particular mood combination. Anyone in the band can do it
easily. You don't have to worry about dancing on the light con-
trol box to get the desired combinations.”

Another Malatchi Electronics project, soon to be completed,
is a full scale concert board for touring professionals who play
concert halls. It is a full quad studio type board that follows
the modular concept.
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“In the four years | have been using Sunn Coliseum
stacks | have found them completely reliable, both in
sound quallty and durablllty’

John Entwhistle and the Who electrify audiences. even the best cant be perfect. So we offer a

And terrify amp manufacturers. Their coloriul lifetime warranty to the original purchaser. Backed
high volume performances push musical equipment by a nation-wide network of over 70 authorizeo

to the brutal limit. And often beyond. Only the service centers.

best survives!

That's why John sticks with Sunn, the proven Now you can do more than just play it right, you
leader in high performance music gear. But in truth, can play it safe. With Sunn.

Su n n Sunn Musical Equipment Company
G A Hartzell Corporation Company
amburn industrial park tualatin, oregon 97062
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Jac Holzman
sels the record sirdaighl

about CD-4;

“Qur commitment to CD-4 was the result of

almost two years of exhaustive research by

the Warner/Elektra/Atlantic engineering

team. Involved was a scrupulously detailed

@ s 99
c“ - ‘l l9 |he f“'“l‘e. evaluation of all competing quad systems.

Only then did we make our decision,” says Jac Holzman, Senior Vice President, Warner

Communications and Chairman Quadraphonic Planning Group of the Warner/Elektra/Atlantic Labels. 0 “Why CD-4?
The WEA labels are blessed with an awesome roster of talent. Frank Sinatra. Carly Simon. Gordon Lightfoot. Aretha Franklin.

The Doobie Brothers. Bread. Deep Purple. Alice Cooper. Mystic Moods. Seals and Crofts. Judy Collins.

Artists of this magnitude demand the ultimate in state-of-the-art recording technology. They deserve '
the only 4-channel disc that encourages full creative freedom without limitation or compromise. OJ “And,
they’'ll settle for nothing less. O "Our software efforts, when added to comparably vigorous thrusts by RCA
and other important CD-4 recording companies, provides continuing dramatic evidence of our far-reaching

commitment to CD-4. Everyone, from hardware manufacturer to retailer to customer can be assured

there will always be CD-4 product. O “The public gets a fair deal, too. With CD-4, the record buyer — with
his quality equipment — doesn’t have to settle for a disc that is ‘less discrete’ than the quad tape he plays

over his more modest car system. [J “Today’s CD-4 discs stand toe to toe with any stereo product. In frequency

response, total playing time and in physical durability. And, they play true quad. Besides, by the end of 1974,

the CD-4 emblem will adorn over 550 albums worldwide encompassing every musical

direction. O “What's more, over 45 hardware manufacturers have already opted for the

AT b

Compatible Discrete 4-Channel system. For them — and for us — the future is inevitable."’ et BETTEMOLER THE DIVINE MISS M

Number two of a series. Presented by
JVC Cutting Center, Inc.
Contact: Tom Nishida

6363 Sunset Boulevard
Hollywood, California 90028
" (213) 467-1166
Cﬁﬂlpﬂﬁble discrete 4 channel Custom Mastering Center
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(EDITORIAL NOTE: This is
Puari I of the Denver Woolca story
that began last week with a look ai its
successinmerchandising quadraphon-
fc equipment—up ie 50 percent of
home package sales!)

DENVER—Woolco  Electronic
Centers sell more auto sound than
the automotive departments. indi-
cates Gary Karnik, manager of one
of six Centers in the metro area. The
leased departments in Woolco Dis-
count Centers are operated by the
audio department of Sidles Distri-
buting Co.

“Basically I think that is because
we handle the top brands, such as
Pioneer, Sony and RCA, and be-
cause we have salesmen trained to
answer questions.” he says, The key
thing in volume is awareness, and
merchandising the specialty.

Under-dash is by far the largest
seller. “But we are selling more and
more in-dash than in the past.” Kar-
nik notes. “In-dash is growing, not
by leaps and bounds, just creeping
up. We do not do auto sound instal-
lations ourselves, but the automotive
department 15 available for making
under-dash installations.

“Sales of car cassette—we handle
Pioneer and Sony—are growing, but
I'd say we sell 10 8-track to one cas-
selte at present. We are selling more
of the high end B-track units with
multiplex than ever before, It has
changed quite a bit. This year espe-
cially we are selling more AM-FM-
8-track stereo combinations at from
$125 10 $150. Very little resistance is
encountered to these price points.
After people talk to car dealers and
learn that factory units are going to
cost $300, they are happy to pay
$150 here.”

Employee training is on the job.
“We hire people to work part ume
and let them become gradually fa-
miliar with the environment, the
merchandise. and the operation,”

Karmnik says. “Managers aid in the
‘learning by absorbing’ process by
filling in details verbally and by giv-
ing part-ime help handbooks to
read.

“As part-ime help grows in
knowledge, they become eligible for
full-time work—if they are inter-
ested, if they are doing their job well,
and if there are openings. Part-time
personnel are on straight salary.
Managers and assistant managers
are on commission against total
sales. After a particular sales figure
is hit, they get a percentage no mat-
ter who sells i.”

Right buying is important to the
success of the volume-selling
Woolco Electronic Centers. All buy-
ing is done centrally. “We do a lot of
cherry picking,” explained Karnik.
*And when we buy we make certain
it is on an extended basis .. . 30, 60,
90, 120 days if we can get it. That
way we keep turns up and keep the
money flowing. Ninety-day billing 15
very important.”

Store managers and assistant
managers have a voice in buying de-
cisions. “New lines being considered
are shown and discussed at monthly
managers’ meetings,” says Karnik.
“We are all consulted regarding our
opimions.”

When new items are decided on,
every store stocks them iniually,
Then, each store manager deter-
mines whether particular items
move adequately to justify contin-
uing in particular stores.

“For this reason,” Kamik points
out, “there is some variation in mer-
chandise from store to store. Some
things move well in one store that
will not move in another. One store,
for example, sells a lot more reel to
reel tape recorders than the others.
The reason is thai store has been
there for 10 years. They have an
older clientele, good steady custom-
ers who have long been into reel to
reel.”

A computenzed system at head-
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ple of B-track tape player displays at Lake-

wood store that helps Woolco Electronic Center outsell car stereo dept.

Tape/Audio/ Video

IN CAR STEREO SALES*®

Woolco Electronic Centers
Top Denver Auto Departments

quarters controls inventory by keep-
ing track of what each store sells and
orders.

A full hine of accessories 1s fea-
tured. Karnik says sales are about
50-50 between hard and soft goods,
in terms of dollar volume. “When we
order cassette blank tapes. we'll or-

der 10,000 at one time. And that
will last us only three to four weeks.

(Continued on page 49)

Rock Groups
At Arrow’s
Sonic Meet

NEW YORK-The rock group
Looking Glass will join Barnabye
Bye in concert at the Arrow Audio
Sonic Spectacular, “The Greatest
Stereo Story Ever Told.” slated for
Tuesday (29) and Wednesday (30)
at Madison Square Garden's Felt
Forum according to Lewis Blum,
vice president of operations for the
| I-shop audio retailing firm.

The more than 25,000 visitors ex-
pected 1o attend the $150,000 two-
day exposition will be eligible for the
drawing of a 51,300 stereo system, a
number of cassette recorders and an
Andy Warhol painting.

In addition to WNBC-AM per-
sonalities Don Imus and Cousin
Brucie, top dee jays from such lead-
ing FM radio stations as WABC,
WCRBS, WXLO and WPLJ are also
expected to be on hand.

They will be joined by sports per-
sonalities including Duffy Dyer of
the Mets and Roy White and Gene
Michaels of the Yankees; as well as
Penthouse Pets as hostesses,

Arrow Audio has been promoting
the exposition through daily FM ra-
dio spots, thousands of posters
throughout the city and suburbs,
and point-of-purchase materials at
participating dealers.

Participating manufacturers ex-
hibiting at the show have swelled 1o
40, and will include AK G, Bose, Bo-
rak, BSR, Dual, Electro-Voice, Jen-

sen, JBL, Kenwood, Mclintosh, On-

kyo, Panasonic, Philips, Sansui,
Sony, Shure, Superscope, TEAC
and Thorens.

In addition to the main events,
and the major pnzes, the $1.95 ad-
mission charge will also entitle ticket
holders to free T-shirts, records,
magazines. posters and pins, as well
as layman-oriented seminars on the
purchase and care of modern hi fi
equipment.

Autosound Sales

New Profit Trend

By STEPHEN TRAIMAN

NEW YORK-Autosound hard-
ware and software sales are a grow-
ing source of profit for the typical
record/tape/audio dealer and the
rackjohber, as two key surveys con-
ducted by Feldman Research for
Billboard indicate.

The retailer survey shows that &-
track units are most popular, carried
by 36 percent, with cassette players
sold by 48 percent. Ranging down-
ward in popularity are 8-track AM/
FM stereo, B-track FM stereo, cas-
sette AMFM stereo, and cassette
FM stereo players. And 57 percent
of hardware dealers also sell Q-8
cartridges.

Of rackjobbers who handle both
hardware and software. some 77
percent handle B-track players as
well, followed closely by cartridge
AM/FM stereo units, cassettes and
B-track FM stereo players, with 54
percent handling cassette combina-
tions as well. All racks service their
locations with quad cartridges.

Craig 15 the most popular brand
carried in all six basic configurations
by the typical retailer, with Pana-
sonic and Pioneer tied for second in
8-track player popularity.

Pioneer also gets the runner-up
spot in the other five types of units,
with Panasonic taking third spot for
cassetle and 8-track AM/FM stereo
units. Panasonic also is third choice
for cartridge and cassette FM stereo
players, sharing this spot with
Sanyo, which gets a third choice in
cassette AM/FM combos as well.

The favorite price points for two
of every three dealers are: B-track
players, $35-59 and $60-99; cassette
units. $60-99: 8-track and cassette
AM-FM combinations, and car-
tridge and cassette FM stereo play-
ers, $100-149. Price points for units
handled by the typical rack are simi-
lar, except for 8-track players when
the $35-39 range predominates.

As shown by the dealer survey,
nine of ten typical Billboard retailers
who sell some hardware also carry
the software. He or she is also, most
often. the person who influences or
does the actual buying of products
carried by his or her store or depart-
ment. In 75 percent of the time they
directly influence the purchase of
equipment, and nine of 10 typical
Billboard dealers are among the top
echelon of management - owner,
manager, president or buyer,

The majority of rackjobbers who
handle both car stereo hardware and
tapes service 75 or more outlets and
almost half rack 250 or more stores,
most on a regional basis. They carry
a full range of audio equipment and
software in addition to autosound
units, including blank tape: 4-chan-
nel equipment, cartridges and disks;
stereo components, phonographs,
home or portable equipment.

(EDITOR'S NOTE: Any car
stereo manufacturer interested in fur-
ther details on these two Billboard
surveys may contact the Manager,
Consumer Electronics, at 1 Astor
Plaza, New York, N.Y. 10036).

Magnavox/Korvettes:
New Dealer ‘Deal’?

By RADCLIFFE JOE & ANNE DUSTON

NEW YORK -Usually publicity-
conscious Magnavox officials have
clamped a lid of silence on the latest
furor created by the company’s deci-
sion to take its console stereo and TV
systems to retailers other than au-
thorized Magnavox dealers.

The move began last week with
Magnavox’s solicitation of RCA and
Motorola dealers on the grounds
that both those companies had
dropped out of the console slereo
market at a time when sales and re-
search indicate that theve is a solid
resurgence.

Initual takers included 11 stores of
the giant Korvettes retail chain in
Detroit and Chicago. This report-
edly raised the ire of many Magna-
vox dealers in Detroit, although
those in Chicago appeared more op-
timistic.

ENFORCEMENT INCREASING

One Motor City Magnavox deal-
ership, Uptown Radio City, report-
edly canceled more than $50,000 in
Magnavox orders to protest what the
shop’s owner, Milt Keverson, called
“a lerrible breach of all the promises
Magnavox had made to its dealers.”
Keverson also charged that Magna-
vox had not given 1ts dealers ad-
vance notice of the new policy of
multiple distnbution.

David Hadda, manager of Uni-
versal Magnavox in Detroit, and a
retailer for more than 353 years,
claimed that Korvettes’ entry into
the Mapgnavox market could erode
the retail price structure.

However, in Chicago many deal-
ers feel they would benefit from the
additional extensive advertising and
exposure of the Magnavox brand

(Continuwed on page 48)

Antitrust Laws Eyed by EIA

LOS ANGELES —Jail.

That's the ugly possibilhity for you
i you're in manufacturing. or dis-
tributing or retailing because experts
here at Electronic Industries Assn.’s
50th anniversary convention say
antitrust law enforcement is more
vigorous than ever and increasing,

Material shortages, price controls
and price competition, fair trade
laws, volume discounts, franchising.
consumerism are all combining to
focus more attention on such viola-
tions as price fixing. There are other
no-no's,

www americanradiohistorv com

By EARL PAIGE

An EIA seminar on legal impacts
of distribution had to be cut ofT arbi-
tranly by chairman Frank Maiale
because of a Aurry of worried ques-
tions by delepates following what
was a stretched-out session 1o begin
with.

Three points of view were repre-
sented by three panelists: private
antitrust attorney Roger Nichols of
California, corporation attorney
Ralph Stultz of North Amencan
Philips and James Halverson of the
Federal Trade Commission.

Nichols says he is “stunned” to be

contunually finding territory restric-
tions and price puidelines written
into distribution contracts. Nichols
first of 10 “commandments” on anti-
trust is: “Price fixing among com-
petitors i1s a cnminal offense. You go
o jail for that™
How about enforcing or fighting
back against price fixing, full-line
forcing (1.e., requiring a middle-man
to take every item the manufacturer
offers), tie-ins (coupling the product
with a service), strain from mergers
or other antitrust restrictions?
(Continued on page 36)
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Soma Packaging Raw Auto Speakers After Market Test

MINNEAPOLIS—Soma Manu-
facturing is now packaging raw auto
speakers after successfully test mar-
keting the product through Music-
land chain stores, reports general
manager Howard Holkstad.

The 6 x 9-inch air suspension

speakers, with 20-ounce magnets,
are blister packed to be hung on peg-
board and are being marketed
through retail stores.

According to Holkstad, the prod-
uct answers the need for larger and

better speakers at a reasonable cost,
without the additional expense of
duplicating speaker housings.

Soma has also introduced a de-
luxe particle board storage case for
45 singles, with a capacity of 50
records.

Tape Duplicator

By ANNE DUSTON

Sony, Columbia, Eli Lilli, 3M and
RCA were at Pack Expo in Chicago
evaluating the labeling machine
being shown by Helmund Preisel,

3300S.
The refined Teac.

No TEAC is perfect, but this
one is getting damn close. We've
been refining it for 20 years now,
continually keeping it up to the
current state-of-the-art in
performance.
— Andit’s
5 becoming legend-
ary in reliability.
There’s a special
tactile delight, a
sensuous pleasure,
In operating a
% = & N . —— _ machine that was
— 2  w—ee . 2 § 2wy - 2 & = intended not lo break.
— _— E———— Proof of that
intention 1s our two

- year Warranty of
— = (Confidence. We

= = — = e ee————

— guarantee all our

—— machines to work

— properly and meet all

original specifications for
two full years —that

includes both parts and

= TWO years. Parts and labor.

:= How good 1s it?

B Good enough to master
= records with. As a matter
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The album is called “The
Magic Music Machine”

and 1t soon will be at
your local TEAC

'.-:-. = == = = T - T= TEAL rir ity dwrks dor o prrend of o jewr
This =wepttersly ovdy sy TEAT prodercis por
homnd i e 1AL

TEAL 3-YEAR WARRANTY

s

performance data
and a demonstration
of the 33008S.

Enjoy.

3300S. Another Magic

Music Machine from TEAC.

The leader. Always has been.

TEAC Corporption of Amenica - Hendguarters: Dept. A-21A, 772 Telegraph Road, Montebello, California 80640 - TEAC offices in principal cities in the United Biates, Cannds, Europe, Mexico and Japan. @TEAE 1974
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dealer, whohas specific

designer, and president of Preisel
Etikettierautomaten, Berlin, manu-
facturers of a completely automated
cassette and 8-track assembly, label-
ing and packaging modular line.

Preisel sees the market for 8-track
growing in ltaly, Britain, the Scandi-
navian countries and Germany.
Eastern countries are not yet in-
volved with 8-track. The market in
Europe has been 85 percent cassette
because of the lower cost and ease of
handling the smaller cassette unit.

The opposite situation in the U.S,
has prompted his firm to begin mar-
keting product here (Billboard, Oct.
3), through Associated Packaging
Equipment Corp., headquartered in
Markham, Ont., with offices in San
Francisco and New York.

Preisel offers what he considers
the first unit that is able to orient or
arrange cassettes in the proper order
for entry into the labeling machine.
Instead of the usual vibration used
in other aplications, the cassettes are
oriented by the weight of the reel.
Preisel notes that vibration would
scratch the plastic, and loosen lead
tape in the cassetle,

An orientation machine for auto-
matically joining two halves of a
Philips box, snapping them together,
and locating them for insertion, will
be available within three months.
Deelivery time for units, which come
from the Berlin headquarters, is four
to six months.

3 " *

Ralph Paul, newly appointed as-
sistant director at MBS Studios, Chi-
cago, predicts a surge in new mar-
kets for cassette duplicators in the
industrial, educational and broad-
casting fields. “The cassette, with
features like fast forward, rewind
and record, and a fidelity that is as
good as standard broadcasting, will

(Continued on page 48)

EIA Focuses On
Fair Trade Issue

® Continued from page 35

Nichols suggests first that you
have your attorney “draft a nasty let-
ter.” He says four out of five pri-
vately contested suits growing from
antitrust can “be resolved by what I
call the nasty letter technique.”

If sued on antitrust, a first smart
move is to scrutinize the plaintiff,
who may well be in some kind of
aniitrust trouble too.

Other warnings:

® Functional discounts of the
type common in distribution of
recordings are dangerous if scaled to
favor a few large customers, i.e., if
only a few large buyers can qualify.
Says Stultz: *Use as many steps as
feasible and as many categories as
feasible™ in setting up volume dis-
counts. “Then it's harder to com-
plain.”

® Cost justification cannot be af-
ter the fact, i.e., after you're caught
in an antitrust case. You have to cost
justify prior to announcing a policy
on pricing, territories and so forth.

® “The trend of law is running
against you,” says Halverson in ad-
dressing EIA members. All three
panelists alluded to precedental
cases and upcoming Supreme Court
challenges to previous decisions and
laws. But Halverson says also to “not
be discouraged™ in considering a
challenge or bringing suit under
antitrust and said the FTC has a
dozen regional offices where help
can be obtained if a case cannot be
brought at the Federal level.
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ACCESSORIES SHOW

Lear Jet photo

Crown Auto President Merv York (center) receives Lear Jet
merchandising award from Lear Jet national sales manager
Don Kingsborough (left) as Crown Merchandising manager
Ron Saluete looks on in Minneapolis retail store.

® Continued from page |
manufacturers and retailers indicates an increase in calendar
1974 unit sales by as much as 15 percent in some cases.

“This is partly attributable to the fall- DI‘T in sales of new mo-
tor vehicles in the early part of this year,” he continues, “which
resulted in upgrade buying of automotive products,

“Sales projections for 1975 appear to be equally as good."”
Morris observes, the mainstay being in-dash units with con-
verters surprisingly strong, indicating no slackening in the *do-
it-yourself” market growth.”

In a reference to the recognized impact of sales of prere-
corded tapes together with car stereo players, Morris notes
“some retailers are having difficulty in keeping abreast of the
latest public preferences in music. Therefore, tape stocks might
not be as current as in strictly music shops.”

Among the major market factors evident in the car stereo in-
dustry today. as it looks ahead to 1975:

e Key 1B-city dealer/distributor ruundup emphasizes the
vital part played by prerecorded tapes in boosting autosound
sales and vice-versa—except where low-price bootleg product
has undercut legitimate sales.

® In-dash is definitely on the move, due mainly to built-in
hecunt} and accompanying insurability, plus easier installation
in the growing compact car production.

e (assette configuration is rapidly growing due to the im-
proved automatic reverse feature, shown by Clarion’s big U.5.
push since its full takeover of Muntz, Magnadyne with its first-

{Continued on page 42)

NATIONAL POLL OF CHAINS, INDIES

Lraig photo
Broadway Stores buyer Dick Horine (right) is shown how Craig
car stereo display works by factory district sales manager
Scott Perrin, who is overseeing campaign to have automotive
stereo in all audio departments of the 37-unit California chain.

More Stores Adding Car Stereo

CHICAGO

Improvements in the quality of cassette car stereo units as
well as features like automatic reverse, have brought cassette
sales up from a 10:1 ratio two years ago to 3:1 ratio this year,
according to Mike Pinkerton, assistant manager for one of 12
Stereo City retail stores here.

“There has been an amazing increase in cassette, yet the
market hasn't even been approached as far as advertising, with
most advertising dealing with 8-track units,” Pinkerton states,

Other reasons he notes for the popularity of cassette units
are the addition of FM and AM/FM-stereo, the popularity of
home portable cassettes, and a growth in sales of Dolby cassette
home decks. )

“Sony is probably the biggest cause in the upswing in sales
in cassette units in cars,” he says, noting the new Sony FM
stereo cassette under-dash with good eye appeal and greal
sound, at a cost similar to a good 8-track FM unit.

Customers are qualified according to the type of home
equipment they already own, and the type of tape library they
may already have, before selling them a car unit. They are en-
couraged to buy the best equipment they can afford for the
greatest satisfaction. _

In-dash is by far the most popular, not only for convenience
and looks, but the additional advantage of insurance.

Bulky units are less popular, including quad units that are
too large to fit into some cars, and are a hassle to get in and out
of a slide mount. Mini units in the 8-track configuration that
can fit into the glove compartment or under the seat, are very
good sellers. Quad is also held back by other limiting factors,
such as finding space for four speakers, and a limited tape se-
lection.

Stereo City offers installation and drive-in service, as well as
servicing all the makes that it carries, which include Audiovox,
Craig, Bonsonic, Electrophonic, JVC, Kraco, Marantz,
McKenna, Lear Jet, Panasonic, Pioneer, Sony, Teac and Toyo.
As a special customer service, Stereo City will replace a defec-
tive machine if returned within 10 to 30 days after purchase.

While customers don’t come into the store initially to buy
tape, they often return to replenish or add to their hbrary of
TDK, Maxell, Columbia, Le-Bo, Capital, Soundcraft, Sony
and Stereo City brand McKenna, in blank 8-track, cassette and
quad tapes. Discounts are offered depending on volume or dol-
lar sales.

Stereo City has had one ad running on tv for two years ad-
vertising an in-dash, 8-track, AM/FM-stereo for $99.95, with-
out installation. Over that period of time, the unit offered has
changed five times, and is currently a Kraco model. Another ad
on the back of Chicago buses advertises a 340, 8-track under-
dash with two speakers, installed. The unit is a Bonsonic.

While prices are up 10 to 20 percent this year, business has
improved over last year, Pinkerton said.
n w* *

Community Family Centers caters to the middle and lower
income groups within the city confines by offering a basic add-
on program of five Boman under-dash models. A live demon-
stration display enables the customer to try out the $35 promo-
tional, a step-up model, a mini 8-track, an FM-stereo 8-track,
and a quad model. Hard lines manager Tom Pappas feels that
the single models cover the range for their market, without
costly duplication.

This national roundup was coordinated by Steve Traiman, Tape/
Audio/ Video Editor, and consists of reports from:
Chicago (Anne Duston)

Philadelphia (Maurie Orodenker)
Memphis (James Cortese)

Oakland (Jack McDonough)

Miami (Sara Lane)

Indianapolis (Vikora Clepper)
Minneapolis/St. Paul (Irene Clepper)
Columbus (Joanne Oliver)
Milwaukee (Martin Hintz)

Charleston (Ray Brack)

Portland (Ken Fitzgerald)

Lincoln (Lori Clepper)

Pappas considers cassette units as too expensive for his
trade, although prerecorded cassette tapes are included in the
adjacent music inventory of blank and prerecorded B-track and
quad tapes.

Community does not offer installation, and handles service
through the manufacturer during the warranty period.

Advertising is aimed at the promotional $35 unit, the best
seller, although the FM-stereo $90 units shows brisk sales,

i * *

Polk Bros. recently ran several full page ads for its auto tape
units, including Craig, Lear Jet, Motorola and Panasonic. Price
included installation: for example, a Craig AM/FM stereo cas-

sette in-dash with 20 oz. magnet speakers, with a list of $254.90,

wwWw americanradiohistorv com

was offered at $164.95. Special prices were offered for do-it-
yourself enthusiasts.

Quad hasn’t taken off yet for Polk Bros., but cassette units
with AM/FM-stereo are selling out. One reason advanced was
that many customers already have a library of cassette tapes for
home units. In-dash units are most popular, with kids buying
four speakers and older customers preferring the conventional

two speakers.
P & 3 i w

PHILADELPHIA

With an extensive line of car stereos, including Sony, Pio-
neer, Panasonic, Lear Jet, Muntz and JIL, it's a major sales item
for the Sam Goody stores in this area, according to Bill Osler,
assistant manager of the Roosevelt Shopping Mall store.
Goody's also has major stores in center-city Philadelphia and in
the Pennsauken (N.J.) Merchandise Mart.

Under-dash units outsell in-dash by three-to-one. What has
helped these sales has been the Lear Jet promotion of a dash
panel for a dollar. However, the price differential, running
about 20 per cent more (from $50 to $75) than under-dash sets,
will always keep the in-dash units lagging behind in sales, ac-
cording to Osler.

While 8-tracks run ahead of cassettes by a 60 to 40 per cent
ratio, he sees cassette sets growing steadily in sales strength.
“Lots pf the kids have their own cassette tape decks,” says Osler,
“and with a cassette set in their car, it’s a lot cheaper for them to
pay $2.50 for a blank tape instead of 56 or $6.50 for a pre-re-
corded cassette. This alone makes the cassette unit more attrac-
tive to them."”

While the demand for quad car stereo is virtually nil, Sam
Goody does a “tremendous job™ in quad 8-track tape sales, rep-
resenting almost 10 per cent of all tape sales. “[tis conceivable,”
says Osler, “that many of the quad tape buyers have quad sets
in their cars.” Obviously, he added, car stereo sales help all tape
sales, “particularly in the sale of blank tapes.”

Installation is not handled by Sam Goody and the only
problem existing with the manufacturer’s product concerns the
fancy cassette decks with automatic reverse. Osler merely haz-
ards a guess that the difficulty with such sets—from all the man-
ufacturers alike—is that perhaps the motor isn’t stable enough
to make the reverse automatic, as it is with the B-tracks.

Osler feels that the new Pioneer Dolby-1 set may represent a
sales problem because of the high price. While the new cassette
meets all possible playing needs for the customer, he believes
that very few will be inclined to pay as much as 5200,

* Kk ok

Car stereos loom big for Larry Rosen’s chain of six Wee
(Continued on page 39)
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Software Lag Holds Up U.K. Care Stereo Surge

Quad sound could well become the trend among British
motorists in the future—but not before more product is avail-
able on the market.

This seemed to be the general opinion among car stereo
dealers and distributors in the UK., when asked about retail
car stereo trends. Without exception all agree that poor choice

of repertoire available was the primary reason for the barely
noticeable growth in popularity of 4-channel auto sound.

Bill Lawrie, responsible for the sales force at Radio-mobile,
one of the U.K.’s leading names in car radios and stereo tape
players, says that although slow in getting off the ground, the
quad market was now beginning to move. “The trouble really
has been the poor range or software available. Manufacturers
would help the systém get greater acceptance if they made a
wider repertoire available. At least the public is beginning to
realize that 4-channel sound isn't just a gimmick,” he claims,

With almost all of the 60-0dd Japanese manufacturers of
autosound equipment currently more concerned about overall
business profits than new export products, it's hard to see
what they have up their sleeves for American buyers.

However, one thing is clear. Although about 80 Japanese
manufacturers have accounted for more than 80 percent of the
world’s total production, overall exports of car stereo equip-
ment from Japan to the U.S. reached their peak last year with
3,737,582 units worth 20.2 billion yen or about $74.2 million
(273 Yen = §1 U.S)).

According to the Japanese Ministry of Finance, 1.682.688
cartridge tape units (for motor vehicles), valued at 8.6 billion
yen ($31.6 million) f.o.b. Japan ports, were shipped to the U.S.
in the first half of last year, 1,573,543 units at 8.08 billion yen
($29.6 million) in the second half of 1973 and 1,027,663 units at
5.7 billion yen (521 million) in this year's first half. In addition,
236,742 cassette tape units (for motor vehicles) valued at 1.76
billion yen ($6.45 million) f.o.b. Japan ports were shipped to
the U.S. in the first half of last year, 244.609 units at 1.89 billion
yen ($6.93 million) in the second half of 1973 and 308,109 units
at 2.3 billion yen ($8.45 million) in this year's first half,

The official statistics clearly indicate that shipments of car-
tridge tape units have decreased and exports of cassette tape
units from Japan to the U.S. have increased, but it’s still far too
early to tell whether or not the drop in exports of cartridge units
will eventually be offset or surpassed by shipments of cassette
units.

Some Japanese exporters of car stereo equipment to the
U.S. are manufacturing primary cartridge and/or cassette units
in Hong Kong, Taiwan and the Republic of Korea.

Other Japanese manufacturers have switched from primary
cartridge and/or cassette units to high-end combinations of
AM/FM/MPX auto radio and compact cassetle recorder.
About 20 other manufacturers of in-car entertainment products
in Japan have opted for home cartridge and/or cassette stereo

By CHRIS WHITE

Lawrie adds that there is still a great demand for 8-track
stereo units, although cassettes are also selling well. *I think the
sales ratio of the two is about 60 to 40 percent in cartridges’ fa-
vour.”

Lear Jet Stereo 8 (U.K.) Ltd. in Buckinghamshire, origina-
tors of 8-track stereo, also reports increasing interest among
motorists for the four channel sound. Sales manager Joe Bede
comments: “Demand is still slow, but there are definitely signs
of an increase in popularity. Now it all depends on how quickly
the companies can put out more quad product.

The potential of 4-channel systems in cars had been held
back until now because the market had not been ready for it,
claims Eddie Anstiss, service manager at Hamilton Car Radios.
“So far the sound system has not really hit the market but the
potential is there. I think the main reason for the lack of interest
in quad systems in cars has been because it was introduced onto
the market too early—and at the time when cassettes and car-

By HIDEO EGUCHI

players and/or recorders and combinations of portable radio
and cassette recorder.

According to Billboard’s Tokyo news bureau, the 60 Japa-
nese manufacturers still specializing in the mass production of
autosound equipment are:

Alco, Alko, Aimor Electric Works, Alps-Motorola, Asahi
Electric Industrial, Autosonic, Beltek, Clarion, Chinon. Daiei
Electric, Fuji Audio, Fujitsu Ten, Fulton Electronic Ind., Funai
Electric, General Electronic Ind., Goshin Industry, Hachiyo
Electric Sound, Hitachi, Ishikawa Musen Denki (member of
Sony group), Jupiter Kiki, Kasuga Seiki Mfg., Kansai Commu-
nication Ind., Kitaura Electronics, Koyo Industry, Marco Elec-
tronics, Mars Radio, Maruwa Denshi Kagaku, Matsushita
Communication Industrial, Maxmart, Metro Mfg., Mitsubishi
Electric.

Also, New Hope Jitsugyo, Nihon Rokki Kogyo, Nishimura
Denshi Kogyo, Nissan Denshi, Nissi Denki, Okura Sansho,
Orion Electric, Otari Electric, Pioneer, Sankoh Electric, Sanyo
Electric, Satonn Denki, Seiwa Sangyo, Sharp, Shin-Shirasuna
Electric, Shintom, Takara Mfg., Telemaster Communication
Equipment, Telradio, Teltron, Ten Audio, Toho Electric,
Tokyo Cabinet Ind., Tokyo Sanyo Electric, Tokyo Shibaura
Electric (Toshiba), Tottori Sanyo Electric, and Umezaua Elec-
tric.

To all appearances, the 60 Japanese manufacturers named
have reach the crossroads of decision and, broadly speaking,
the four directions are: (1) from primary tape units to combina-
tions of AM/FM/MPX auto radio and car stereo player: (2)
from under-dash cartridge players to in-dash cassette record-
ers; (3) from OEM to own brand, and (4) from a comprehensive
line to after-market kits. Another manufacturer, Tanashin
Denki, is specializing in cartridge/cassette mechanisms.

Only a few of the 60-odd Japanese manufacturers of
autosound equipment participated in the 74 Japan Electronics
Show, Sept. 18-24. Aiwa, Clarion, Pioneer and Shin-Shirasuna
displayed car stereo units among other audio products. and ap-

EAST MEETS WEST

tridges were already swamping it. Really is should have been
held back until at least another year’s ime.”

Anstiss adds that he has found sales of cassette units, single
or combined, far in excess of cartridges—by a ratio of about

Jto .

Big increases in cassette installations in cars are reported by
Jack Young, London Car Radio Centre's sales manager. He
adds that quad systems are slow in gaining acceptance, mainly
because of prohibitive costs and a very restricted range of prod-
uct available.

Young adds: “We have found that 90 percent of motorists
prefer to have in-dash installations rather than under-dash.
They like their units to be part and parcel of the car. Under-
dash installations tend to be inconvenient to people travelling
in a car and, although anybody can put a couple of speakers in
the back of a car, the result tends to look rather awful.”

60 Plus Japanese Mfrs Hit Peak Export Mark

peared to favor cassette over cartridge. Apart from Alps-Motor-
ola, who displayed cartridge tape units, the only exhibitor of
autosound equipment per se was Staar S.A. of Belgium. The
micro-mechanics/electronics firm demonstrated the new Staar
“RS” slide-in cassette recorder mechanism for licensing in Ja-
pan through Philips (Billboard. Sept. 28).

Aiko, who did not participate in the "74 JES, says its ACS-
251 under-dash slot-load cassette car stereo unit with FM/
MPX and APS-507 speaker system is already being exported
and a kit 15 scheduled for next January.

Beltek, with the financial backing of the Bank of Yoko-
hama, has assigned Osaka-based Ataka to help assemble cas-
sette car stereo units for Craig in accepting an unexpected order
for 30,000 units a month with a deadline set for the Christmas
sales season. Beltek, like Aiko, did not take part in the "74 JES.
Additional orders, possibly from Boman Astrosonics, Radio
Shack and Tenna, could boost Beltek’s exports to the U.S. to
50,000 units a month. Total production capacity of Beltek's car
stereo plant is about 70.000 units a month. It has started pro-
ducing 3,000 units monthly for the new Honda “Civic.”

Clanon, who introduced the PE-654 auto cassette stereo
unit with AM/FM/MPX tuner carlier this year, is producing
about 130,000 car radios for American Motors via the Kane-
matsu-Gosho trading house.

Pioneer's northeast Japan subsidiary, Tohoku Pioneer, has
boosted car stereo production to 10,000 units a month. expects
to increase its output to 30,000 a month, starting next March.

Reflecting continued productivity in the Japanese automo-
tive industry, the 21st Tokyo Motor Show is scheduled for Oct.
31-Nov. 10, 1975. This year's show was called off following the
Japanese Government fuel and electricity conservation pro-
gram implemented after the ol crisis of late 1973. At next year's
show, would-be buyers of car stereo equipment anticipate a re-
surgence of quadraphonic sound units. And, apparently with
this in mind, Pioneer has not abandoned its compact Hipac
cartridge system.

US Mfr Continues To Push USSR OEM

Walter P. SemonofT, president of Automatic Radio Inter-
national, Melrose, Mass. continues talks with the Soviet auto
industry authorities. Semonoff's recent visit to Moscow resulted
from his company’s useful participation in last year's Autoser-
vice 73 international fair here, at which lines of AR’s car stereos
and radios were shown (see Billboard, July 17, 1973). Since
then Semonoff has made some positive steps in getting Soviet
car industry people interested in equipping some of the Soviet
made cars with AR stereos. While in Moscow Semonoff had
talks with ZIL and MOSKVICH car plants’ top executives and
the ministry chiefs. Projects of equipping Moskvich cars sup-
plied for export with Automatic Radio stereo players look to be
close to reality as a first stage of a long and much promising
possible cooperation between the Automatic Radio company
and steadily growing Soviet car industry.

Eight-track format is not used in Russia and of a number
of AR products Semonoff chose three models for his business
with Russia: IDC-3224, brand new cassette car stereo for cus-
tom in-dash installation. which can well be fitted into any So-
viet automobile such as the Zhiguli and Moskvich. This model
is planned to be introduced for the local market in the near fu-

ture and it is hoped 10 become standard equipment. It will be
provided to the Soviet car manufacturers having Soviet radio
bands in place of U.S. standard AM/FM/MPX [requencies.
“Series 1007 cassette car stereos for universal under-dash instal-
lation were well received and reviewed by Russia’s automotive
industry chiefs. The players seem to be the most convenient
units as regards installation in all Soviet-made cars. The Sport
106 unmit was personally tested by me during a month period in
quite severe local road conditions and it proved to operate
fairly well. Model CMS-9925. a low-priced economy cassette
car stereo, was also introduced to the Soviet authorities.

Unul lately very few of about three million private car own-
ers in this country had used or had an idea of car tape playing
equipment. Attempts were made a while ago to introduce a na-
tional car record player—but with no success. But as the number
of privately owned cars will be dramatically increasing (Zhiguli
car plant alone will produce over 600,000 cars a year)., general
interest towards car tape players will undoubtedly arise very
S00M,

Until now national industry has not as yet introduced any
car tape player: last year a prototype of Vilma auto stereo
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player (cassette) introduced by Vilnius radio plant was shown
at the Radio-Electronics Pavillion at the VDNK Exhibition in
Moscow, with mass production start in 1974, Now it looks like
no mass production of Vilma auto stereo will be initiated in the
near luture.

Though Automatic Radio deals with Russia’s car industry,
this cooperation would also contribute much to the develop-
ment of cassette business in Russia. Melodiva has manufac-
tured prerecorded stereo cassettes for several vears and in ex-
cess quantities, since the number of cassette hardware is still
limited here and stereo constitutes just a small part. Appear-
ance of car stereo players at the local market will invariably
dramatically increase cassette sales,

Automatic Radio’s motto "Progress through Achievement”
15 very true as regards the company’s re lations with Russia. In
fact introduction of car stereos here will be a progressive phe-
nomenon in both Soviet car and music industries. And, finally,
there may be an achievement for Automatic-Radio. which is not
estimated in dollars. but which is no less important than profits:
its contribution through trade and cooperation into steady
business relations and friendship between the U.S. and USSR.
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Three Record Shops located in the
suburban Philadelphia area in East-
ern Pennsylvania and Southern
New Jersey. And sales would be
even bigger if manufacturers would
set up area service stations as Pio-
neer has done on the West Coast,
and geared some of their advertising
dollars to individual key city mar-
kets.

According to Harris Levin, man-
ager of the chain’s audio depart-
ment, sales would be better than
they are—and they are good—if the
dealer could handle the total job.

“We are basically record stores
selling sound and sound equip-
ment,” says Levin. "It doesn’t make
sense to have to sell an item requir-
ing special installation and then
send the customer to a place where
we have no controls. Of course, if
anything goes wrong because of im-
proper installation, we are blamed
for it. If customers knew there were
good service stations, factory au-
thornized or factory maintained,
more people would be inclined to
provide their cars with better audio
units.”

Levin also points out that while
manufacturers are doing a big ad-
vertising job in TV and magazines
for their car stereos, dealer advertis-
ing would be more helpful in stimu-
lating sales at the local level. “Retail-
ers cannot afford to spend any real
dollars to advertise car stereos,” he
says. “Il the manufacturer would
put some of their ad budget in key
city promotions, the dealer could
benefit more directly.”

For the Wee Three chain, where
Panasonic, Pioneer and Craig are
handled, about 70 per cent of all
sales are for under-dash installation,
In-dash sales are larpely for those
who already have AM units in their
cars. However, with the new Pioneer
and Panasonic in-dash lines, they
may well cut into under-dash sales
percentages. Cassette also lag far be-
hind the 8-track in sales, but Levin
feels they may make a stronger sales
impact with Pioneer’s new Dolby-I
unit.

The servicing problems that do
arse are generally with the customer
rather than the set itself, particularly
where the customer does his own in-
stalling. In most cases, he says, they
find that the customer has not
ground the unit properly, or the set
“goes dead” because of an inferior
lock mount which is exposed to air
which causes oxidation.

As for quad, the demand 15 “very
minimal,” according to Levin. Nor is
quad likely to make any real dent in
the market in the immediate future.
Not helping quad any, he adds, is
the fact that the cars today tend to be
small and compact, “and hardly
conducive for the placement of four
speakers in such a tight area.”

w W *

In-dash is catching up with un-
der-dash installation according to
Jay Goldman, head of Jay's Auto
Radio, probably the biggest local
sales/service dealer for both car ra-
dio and stereo units. Apart from
lines of auto dealers which he in-
stalls, Jay’s major lines include Bo-
man Astrosonix, RCA, Audiovox,
Motorola and Pansonic.

He believes the theft factor will
help in-dash exceed under-dash as
time goes on, with the biggest de-
mand for 8-track units, outselling
cassette models in 9 of 10 purchases.
Quad represents no more than 2 per-
cent, and most of Jay's four-speaker
installations are for stereo units!

Goldman, who has seen the field
grow from simple AM sets to so-
phisticated stereo tape combos, sees
the field getting even bigger.
“People with expensive stereo
equipment at home now want the

same good sound in their cars.,” he
believes. “And they’re prepared to
pay top price for quality in both
places.”

All sales carry a 6-month service
guarantee, both for new units or re-
pairs, and with an expert installation
staff Goldman has no service prob-
lem. He does believe it i1s a major in-

dustry problem, and feel manufac-
turers should begin 1o recognize the
service factory as they did when they
started putting out TV sets. “It's
criminal the kind of charges some set
buyers have to pay, without any
kind of guarantee, and some of the
worst offenders are car dealers
themselves.”

CHERRY HILL, N.J.

For Rickey Richman, who oper-
ates Sound Odyssey, one of the larg-
est record and stereo shops in the
Greater Philadelphia area at the
Cherry Hill Mall here, “excellent™ 15
the best way to characterize car
stereo sales. The demand is there

“and it can only get better,” adds
Richman, whose store handles Pio-
neer, Sanyo and Soundesign lines.
Biggest call is for under-dash
units, outselling in-dash by 10 to 1.
And demand for B-tracks registers
about 65 per cent, to 35 per cent for
cassettes. While it is difficult to cor-

(Continued on page 41)
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We wouldn’t hand you aline

unless we could hand you the best!

Here's a line to catch any customer in your store. The biggest line of car stereo

around. Twenty-four in-dash and under-dash models: 8-track players, the world's
widest selection of cassette players, plus exciting new in-dash radios and
radio/tape player combinations.

On the floor our special demonstrator-display system makes it easy for customers

to select the stereo/radio and speaker combination best suited to their car and

listening taste. And we back you up with a complete selection of OEM-type
in-dash installation kits for most domestic cars and imports, too.

Because we've got more for your customers, you'll be selling more Clarion products.
Find out today, write:

€> CIa ﬁon 5500 Rosecrans Avenue, Lawndale, California 90260

Corporation of America

421 North Midland Avenue, Saddle Brook, N.J. 07662

SEE IT ALL AT THE APAA SHOW ¢ BOOTHS 2320-2321-2322
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Mir Survey Points To In-Dash Dominance

The under-dash car stereo unit which came into being with
the development of automotive 4-track stereo systems, may
soon follow the horse and carriage and highback rocking chair
into oblivion.

Threatening the very existence of the system which played a
major role in proliferating the concept of car stereo, is the in-
dash system. It came into being within the past two years, and
has since grown into such a monster that manufacturers are
pushing it on the market almost to the exclusion of its under-
dash counterpart.

Major advantages of the in-dash car stereo system include
its built-in security (it is almost theft-proof, as compared with
its under-dash counterpart which had long provided an easy
rip-off for thieves): it is insurable. while the under-dash unit is
not; as a space-saver it 15 ideal for compact vehicles, rising in
consumer popularity because of the energy problem,

To further strengthen the in-dash system’s bid for the au-
tomotive stereo market, manufacturers have simplified the in-
stallation process to the point where any layman with a spanner
and screwdriver can install the unit, thereby eliminating costly
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Euper mmpaut 8-track from Motorola lists for $29. 95 and
measures only 5.7-in. wide, 2-in. high, 6.2-in. deep.

Clarion combines AM/FM multiplex and cassette in model 657
in-dash.

By RADCLIFFE JOE

installation fees, and special adaptor kits which allow for the
use of one unit in almost any make and model vehicle.

In-dash units are now running neck and neck with custom
products for the honor of being number one in popularity
among car stereo equipment buyers.

The increasing popularity of the in-dash systems is unani-
mously agreed upon by most equipment manufacturers who
will be placing much emphasis on them at the 1975 APAA
Show scheduled for Oct. 29-31 at Chicago’s McCormick Place.

Unlike previous years. most of the companies showing
product at the APAA are low-profiling 4-channel car stereo
units. Unimpressed by recent news that the Ford Motor Co. will
make 4-channel units available in 1976 cars as optional extras
(Billboard, May 11), the manufacturers state flatly that they
have been pushing car-quad units for at least four years with-
out any noticeable success. They blame the lack of appropriate
software and the cost of the equipment as the major disadvan-
tages to the system’s growth.

Panasonic Automotive Products Dept. is among the car
stereo manufacturers placing more emphasis on in-dash sys-
tems and custom car products.

Popular fold-in disappearing radio dial is highlight of Motor-
ola’s $179.95 entertainment center B-track with AM/FM

TR
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J.I.L.'s 848 in-dash $229.95 unit has such sophisticated fea-
tures as signal seeking on its AM/FM stereo radio.

The department, with Clark Jones as its national sales man-
ager, recently launched a major promotional program utilizing
network TV, and trade and consumer print media, highlighting
its custom car and in-dash products, and geared toward con-
sumer education,

The enure package, emphasizing the overall thrust of Pana-
sonic’s automotive products dept., was put together in close co-
operation with the firm’s distributors and dealers who have
had, until now, little say in the development of ideas and prod-
ucts by Panasonic.

As part of the program, Panasonic is offering a free installa-
tion kit with each CQ 979 AM/FM/MPX B-track in-dash sys-
tem. The kit is being offered to Panasonic’s distributors and can
be passed on to dealers.

Also available 1s a custom car radio kit which will be on dis-
play at APAA, and according to Jones, will enable distributors
to stock and resupply their dealers at a faster run, and to turn
over more merchandise.

Although the main thrust of the promotion will be aimed at

(Continued on page 42)

Citizen band and cassette are combined in this Xtal XCB-8 unit
at $139.95.

Tenna's matrix 4-channel RR 86T at $18.95 typlifies the trend
to bring in quad-like sound at a more promotional price.

West Coast Player Makers Push In-Dash

Howard Ladd, vice president,
Sanyo, says the company is launch-
ing one of 1ts most aggressive adver-
tising and promotion campaigns
and that car stereo needs the boost.
“What the market needs to make it
grow faster, although it's growing
fairly well, is more promotions to
make more people aware of the ben-
efits of car stereo.

“We're starting a consumer adver-
tising campaign that will hitin about
10 cites, pnmarily newspapers. The
campaign will be directed primarily
towards dealer listing ads but also
directed toward merchandising car
stereo.

“As for a theme, we're varying the
advertising. We'll be running about
6-8 ads each city with a different
product each week (in-dash, under-
dash, cassette, quad). In fact, the
first ad will feature a quad unit.”

Ladd, who has been in the fore-
front of the quad development and
has been outspoken at times, says
Sanyo offers both matrix and dis-
crete. As for quad overall, he says,
“For people who appreciate the fin-
est, quad 1s great.” As for the discrete
vs matrix question, he says, “We
have a umt that plays both 2- and 4-
channel both discrete and matrix. If
you put in four speakers you can get
double the power, even on a 2-chan-
nel tape.” He says the unit is priced
at only $79.

How does Sanyo see 1ts role in car
sterea? Will it be in APAA? Ladd
says Sanyo doesn’t feel APAA is a
show for car stereo, adding that
Sanyo is in CES.

As for Sanyo generally, “1 think
we're probably the largest tape
recorder manufacturer in the world
and car stereos are mostly recorders
and we're pretty big in it in terms of
our overall production. So 1 see
Sanyo as shooting very strongly for
the number one spot in the market.”

Sanyo's budget is $500,000 for 11
cities over Oct., Nov. and Dec. The
cities: Los Angeles, Chicago, New
York, Washington, Boston, Miami,
San Francisco, Houston, Seattle,
Cleveland and Detrot,

The Sanyo advertising kit con-
tains a 22-in. by 40-in. window
streamer, counter car, a 3-col. x B-in.
and 2-col. x 8-in. coop ad slick, two
pads containing 100 each of sweep-
stakes entry blanks, box to hold
blanks, foam stick strips for attach-
ing pads to box and 30 redemption
certificates in self-mailing envelops
for getting $10 back from Sanyo
toward installaton of FT433M,
FT862 or FT867.

Sanyo’s main push i1s with FT862,
a discrete quad at $79.95, the FT865
FM stereo/8 track at $99.95, the
FT867 AM/FM stereo with 8-track
at $139.95 and the FT433M cassette
with AM/FM stereo at $179.95.

By EARL PAIGE

Lear Jet is continuing its heavy in-
dash program with president Ed
Campbell announcing the acquisi-
tion by Lear Jet parent Gates Rub-
ber of International Radio, Inc,
Omaha, which according to Camp-
bell is the largest customizer of car
radios in the U.S.

Lear Jet will introduce four new
players at APAA including an un-
der-dash promotional B-track A-10
in the micro mini size with LED at
under $40. Others are a deluxe mim
8-track under-dash wood grain with
boost base A-26 at under $75, the A-
126 with boost base, fast forward
and repeat and peared for quasi-
quad or matrix use of four speakers
at under $100 and the A-226 FM
stereo radio and 8-track with AFC
and again 2-4 matrix at under 5 140.

Lear Jet has three cassette units:
auto reverse A-152, 5179.95; auto re-
verse A-52, §129.95; and A-72 in-
dash, $200.

Lear Jet will also at APAA an-
nounce its new l-year warranty pro-
gram on all parts and labor, give out
Lear Jet T-shirts and introduce its
custom car stereo line for automo-
bile dealers under Ed Lucasey, for-
merly of Panasonic,

Pioneer Electronics of America
will drop in the KP 345 at APAA
with a feature typical of the new so-
phistication of car stereo—tape tight-
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ener. Tape tightener explains Pio-
neer chiefl Jack Doyle is designed to
eliminate loose tape from cassettes.
Pioneer has three other cassettes but
also has a vast array of B-track.

Metro Sound is another company
entering car cassette heavily with
nine models. [ts automatic reverse is
refined to the point of continual
“flip over” operation as in the MS-
333 at $99.95.

Lear Jet has two cassettes: auto re-
verse A-152, $179.95; auto reverse
A-52, §129.95.

Clarion will bow at APAA B-track
608 with AM/FM stereo at $139.95;
B-track 617 at 515995 AM/FM
stereo with dial/cartridge slot load;
AM/FM stereo cassette in-dash 657
with fast forward /rewind, $199.95.

Clarion has seven cassette players
in its catalog now.

Magnadyne, a major manufac-
turer of speakers and accessories,
will bow its first cassette at APAA
with M-2000 AM/FM at $149.95
under-dash.

Car Tapes is introducing a univer-
sal car speaker for recess or surface
mount and is adding CT-4305 in-
dash 8-track with AM/FM stereo at
£149.95; CT-4350 in-dash AM/FM
stereo dial-door at $179.95; CT-4400
AM/FM stereo auto-station-select
at §179.95. Car Tapes continues to

plug its “Invis-A-Dek™ hide-from-
view under-dash at $69.96.

Far Eastern Research Labora-
tories, Inc. is introducing citizen
band with tape player in its XCB-8
at 5139.95 with 23 CB channels and
cassette. Reggie Williams, president
of Far Eastern, says Xtal (pro-
nounced “crystal”) will have four
CB models ranging from $139-$250,
One CB will be combined with 8-
track.

J. L L. is typical of the new sophis-
tication going into car stereo with a
signal seeking feature on the radio
portion of its 848 AM/FM stereo 8-
track combination at $229.95. The

«cartridge slot is designed as a dial af-
fording a theft prevent feature, notes
Al Kovac, vice president. The unit is
additionally an in-dash model with
universal plates and special Ford
and GM gaskets.

Boman Astrosonix sales manager
Stan Zgum Surlow says the firm is
introducing a number of new play-
ers and refinements on existing
models. Among the more sophis-
ticated feature models are the BM-
909B mini B-track with digital track
indicator lights, $62.95; promotional
B-track with slide control under a
universal brand name (Century 20)
model CT-20 $49.95; matrix quasi-
quad BM-1150 with smoked glass
radio dial (AM/FM stereo) at
$184.95,
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relate car stereo sales with tape sales,
since they are in separate store de-
partments, Richman feels certain
that very few autosound buyers walk
out of the store without several Lapes
under their arms. And coming to
Sound Odyssey for their car set, he
feels certain they keep coming back
for their tapes.

As for quad, he says there are very
few calls for it. *As one dealer who
doesn’t believe in quad,” he adds, ]
hardly think there can be any Fulun
for 4-channel in the auto area.’

Sound Odyssey services the sets
sold but does not get involved with
installation. Product from the three
manufacturers is almost problem-
free, and in the few cases where a set
is returned. Richman takes care of
all necessary repairs in keeping with
the store’s service guaraniees.

The only real concern, as Rich-
man sees it is in the installations that
“rip off” the customer. "It doesn’t
make sense for them to pay 550 for a
set and then have to pay 350 for the
installation.” says Richman. "There
should be some uniformity in instal-
lation prices, to make it easier for us
to send the customer to the night
places where he won't be ripped off.
While we do have some authorized
Pioneer service dealers in the area,
it’s not enough.”

* ok ok

PINE HILL, N.J.

Elimination of the theft factor has
pushed in-dash sales 80-20 percent
over under-dash, declares Mike
Watts, manager of Custom Stereo
Center, Inc., serving the Greater
Philadelphia area and South Jersey.

Watts also advertises in-dash
heavily as one of the few area deal-
ers running exclusive car stereo ads.
He prides himsell on carrying the
largest selection of models in the
area. from Craig, Pioneer, Sanyo.
Mecca, Medallion, Belair, JIL, Lear
Jet, Teletron, Westbury and Mikron,

Sales are 9-to-1 B-track over cas-
sette, and service is no problem—it’s
a feature of 10 a.m.-9 p.m.. seven-
day-a-week operation. Biggest part
of Waltls” business is customizing,
with “jobs that come [rom every-
where,” he notes, citing a recent in-
stallation for an old Mercedes that
“everybody said couldn’t be done.”

While quad sales, including cus-
tomizing, represent only | percentof
sales now. he feels there is great po-
tential in 4-channel.” There's not
enough software to make quad at-
tractive now,” he notes, “but it’s the
sound of the future.”

Custom Stereo Center carries a
large inventory of 3-4.000 B-tracks
and cassettes, with the large stock a
real attention-holder while a cus-
tomer is waiting for his car stereo o
be installed. He depends on Univer-
sal Record Distributors of Phila-
delphia to keep the department well
stocked. including quad tapes, “but
we never have enough of a vanety to
satisfy the growing demand.” he be-
MOAns.

* kK

CHARLESTON, W. Va.

Car stereo sales soared here this
pastsummer, and dealers are hoping
for continued market bouyancy
through the Christmas season. An
early-September spot-check of mass
merchandisers and independents
uncovered these arcas of market
CONCENSUS:

® 1974 summer hardware sales
were up 50 to 100 percent over last
summer.

e It’s an B-track market, though
cassette unit sales are showing
steady incline, particularly to first-
time buyers,

e Mass-merchandisers are doing
the promoting, but independents,

without even spending co-op money
on advertising, are selling more than
their share of merchandise.

® A large majonty of buyers are
18-29 years old. are turned on o par-
ticular equipment by word-of-
mouth, and about 90 percent of
them are making their own installa-
hons.

® A growing percentage of tape
deck purchases (primarily in-dash
installations) are directly linked to
new-car purchases, as cosl-conscious
customers discover they can save up
to $200 by installing their own.

® Four-channel equipment is
carried by a majority of dealers but
is not being promoted and is attract-

ing the interest only of specialty buy-
ers, such as van owners,
® Few local dealers are “cross-
pollinating” hardware and software
sales.
L * *
“We're selling very little quad,”
reports Frank Furr, auto accessories
department manager for the local K-

Mart discount chain stores. Neither
are they promoting it. Their news-
paper ads running at the time of this
survey offered compact B-track
plavers at $26. They inventory the
Sanyo quad system and stock Pana-
sonic and Tenna. The Tenna “Mini
B." Furr reports, is their biggest

(Continued on page 43)
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100-minute blank cartridge. It's longer, more durable
and high performing. So it's right on target tor music .
recording, the main use of premium blank tape.
‘We think we make the best 8-track cartridge, bar none. The
»tape is extra high output/low noise for full dimensional
sound. And the cartridge is built to take a lot of hard riding.
Guaranteed not fo jam. Even keeps running after being holed up i
hot glove compartment. Then there's our brand. Nationwide, fourigs
magazine ads and network TV commercials are rounding up customers f&
the music tape BY CAPITOL. And Capitol is recognized as the world's largesk, m
of lube tape and 8-track cartridges. Corral your Capitol salesmen and load upaiyi
the music tape BY CAPITOL cartridges. Available in 45, 60, 90 and 100 minutes.

d ordinary things, sell them an ordinary tape. But if they record music.
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cassette » cartridge « open reel BY CAPITOL
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37 Unit Broadway Goes Stereo In Audio Section

Car Stereo is moving into all 37 Broadway department store
audio sections in Southern California for the first time because
a number of marketing factors add up on the plus side, says
buyer Dick Horine. Broadway worked out a merchandising
program with Craig and will display 10 units ranging $49.95-
$169.95 along with three pairs of speakers $29.95 52495,
$19.95, in a wood counter display that matches the decor in the
stores. Horine says car stereo has been sold for some lime in
leased automotive departments. As for the marketing factors
making car stereo appropriate in the audio section, he lists the
following:

® High (at least 75%) percentage of off-shelf or do-it-your-

self installation.

@ Slide-out models counter the theft problem.

® Consumer more sophisticated.

® Increasingly sophisticated marketing programs by car

stereo manufacturers.

Interviewed in the flag-ship 700 Flower 5t. store in Los An-
geles, Horine noted that Craig district sales manager Scott Per-
rin and advertising director John Romain worked up a pro-
gram for introducing car stereo right through the management
tier of Broadway with Craig sales people meeting store man-
agers, group managers and then division managers.

Other key elements include the use of a recommended list of
service and/or installation centers so that no Broadway cus-
tomer is hungup. Craig is furnishing a list of at least three cen-
ters near each Broadway store. The customer can return a de-
fective player or work out any problem either with the
Broadway department directly or at the service center. Craig of-
fers a 90-day parts and labor guarantee and the option to buy
warranty service for a year at a nominal price. Typically, a cus-
tomer can return a player over the counter and get a new one if
he has just purchased it. If a month has elapsed, then the war-
ranty program prevails.

Equally important in Broadway’s decision to put car stereo
in audio is the way it brings in young people. Horine, 32, be-
lieves the typical age span of prime car stereo customers is 18-24
and Broadway wants this age group in its audio section.

“You're not taking away from the audio by adding car stereo
and you attract a different kind of customer.” says Horine,
buyer of radios and records-tapes for two and a half years and
with Broadway six years.

Horine says other brands were considered before he elected
to test Craig in a breadboard type display and then went right
on with the program when several units sold out almost imme-
diately. He chose Craig he says because of its established brand
identity and ease of selling the line. [ just feel that with Craig
the Broadway customer is not going to get ripped off.” says Ho-
rine. A theater arts and business administration major in col-
lege, he was a management trainee in china, glassware and gifts
in the Hollywood store before becoming merchandise handling
supervisor for the whole store there and finally assistant records
and radio buyer. *l was a division sales manager for two
weeks,” he says, laughing at the way department store promo-
tions can happen suddenly.

Talking about the overall structure of the audio depart-
ment, he says the software is always on the first floor in Broad-
way stores and is racked by ABC Record & Tape Sales. Horine
buys some accessories including two lines in blank tape (three
other lines come from ABC). The audio section 1s on the fourth
floor at 700 Flower in the new downtown shopping center and
on the top floor at the other 36 stores and near TV and large
appliances.

Broadway has a heavy concentration of Panasonic, with
Lloyds the second most prominent brand. They carry Koss
headphones and Zenith consoles (one example (5498.00) and
now., of course, Craig. Horine relies heavily on the best sugges-
tions of manufacturers in offering customers packaged audio
equipment. He says the 3600 sale is not unusual. One package
includes receiver, four speakers and CID-4 turntable at $460.
The turntable alone is $165. He says often the package will end
up including an B-track deck, either a player or still often
enough a recorder/player deck.

In contrasting the Broadway customer to one shopping
audio stores, Horine says, “If the customer goes into audio
stores, he will get different suggestions in each store. We offer
really varied packages and a wide range but we go with the

manufacturers’ suggestions because they're paying high sala-
ries to experts to plan the merchandise assortment,”

Horine will plug car stereo in separate print ads in both the
Los Angeles Times and suburban editions and will use sports

on two FM's and one AM and will have in addition the benefit
of Craig’s spots on “In Concert™ and “Midnight Special.”

On guadraphonic, Horine says most people who are really
into stereo are not satisfied with just matrix. Most Broadway
equipment handles both matrix and discrete and the sales
range $300-3600. He sees the draggy availability of software
still holding quad back. As for Broadway, “We carry all the
quad we can find and display it separately.” ,

On audio generally, Horine says Broadway does not believe
in step-up selling and that there are no nail-downs at a Broad-
way store. “Price point depends on the item. We tend to be
more price-feature oriented than we are price oriented alone.
He adds that probably half of the audio volume comes in the
Oct.-Dec. period and that offering car stereo will fill out gaps
that occur because of scason selling (i.e., car stereo sells well in
surmimer).

The display at Broadway hold 10 units, only one of which
pulls out (and is then secured by a chain). There is a catalog
chained to the display so that all 28 Craig models are available
theoretically. Craig ad director Romain says that sales research
shows 60 percent of sales comes from the 10 players in the dis-

lay:

i $49.95 (basic 8-track)

$59.95 (mini B)

$69.95 (another 8-track with more features)

$69.95 (cassette with fast forward /reverse)

$99.95 (cassette with FM stereo with enhanced sound

for four speaker use)

$109.95 (B-track with power-play feature)

$129.95 (in-dash cassette with FM stereo)

® $139.95 (in-dash B-track with FM stereo and enhanced
sound. Craig does not label its players “matrix 4-chan-
nel™)

® $169.95 (top of the line Power Play unit with FM stereo).
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Autosound Industry Bullish As APAA Opens

® Continued from page 37

ever casselte unit at APAA, and even
8-track pioneer Lear Jet offering its
first in-dash cassette player.

® Do-it-yourself market growth
pinpointed by Audiovox, phasing
out of home entertainment products
entirely to specialize in autosound
and featuring an “in-dasher pro-
gram at APAA of six units packaged
with easy instructions for customer
installation.

® Warranty extension to one year

Mir. Survey Points To In-Dash Dominance

® Continued from page 40

in-dash and custom car products,
Panasonic will not neglect under-
dash systems, even though the mar-
ket may be diminishing. According
to Jones, the company will also aim a
strong promotional effort at existing
under-dash and speaker markets.

He said, “Our emphasis on under-
dash and speaker products will serve
to further establish these significant
segments of our business in our deal-
ers’ minds.”

Al the Audiovox Corp. emphasis
will also be on in-dash products sup-
ported by a strong consumer educa-
tion campaign. Martin Novick, sales
and advertising manager, says in-
stallation kits are being made avail-
able with each in-dash unit, along
with a simplified manual that will
allow even the most non-technical
person to install the unit without
problems.

Novick is also making charts
available to Audiovox dealers that
will enable them to explain to the
customer, in advance of a sale, the
auto models that would accom-
modate the in-dash units. Says No-
vick, “Our entire promotional pro-

for autosound units is good public
relations combined with consumer
pressure, by Aiko, Lear Jet, Hitachi,
Panasonic and Motorola, with other
major firms considering the move.

® Mini-players are also being
pushed as a direct result of growing
volume of compact cars, with such
units as Inland Dynatronics’
“Mighty-Mite” and J.ILL.s “think
small” theme for miniaturized six-
unit line,

e Most companies continue to
aim their promotion at the younger
buyer, and importer Far Eastern Re-

gram is geared toward demystifying
the car stereo business in the mind of
the consumer.”

Movick also assures that although
under-dash systems were being de-
emphasized, they were still a rela-
tively important part of the car
stereo market, and will continue to
be shown and sold by Audiovox un-
til there is no longer a demand.

Audiovox, which is also vying for
a shice of the custom car stereo
stakes, will also show a number of
units from that line at the APAA.

Massachusetts-based - Automatic
Radio is also going after the in-dash
market with vigor. According to
George Lyall, the firm's vice presi-
dent, marketing, eight new in-dash
models will be shown at the APAA.
They include three cassette units,
and five B-track systems, all with
varying combinations of AM, AM/
FM and AM/FM/MPX radio.

Automatic Radio is also supply-
ing an adaptor kit which allows the
units to be used in 1,000 different
automobile models now on the
roads.

Lyall, like his other competitors,
acknowledges that there was still a

search Labs, a first time APAA ex-
hibitor as is U.S. Pioneer Electron-
ics, will have Donna Young, X-rated
movie star, on hand to help sell its
Xtal line at APAA. The firm 1s also
bowing a first of its type in the in-
dustry—a 23-channel Citizen's Band
unit with built-in cassette player.

e Customizing i5 a growing
source of dealer/installer revenue,
and the only area where quad units
are making any impact, as vans and
travel trailers lend themselves to the
four-speaker sound.

® Accessory manufacturers are

viable market for under-dash prod-
uct, and assures that his company
will continue to make product for
this market available until there was
no longer a demand,

Automatic 15 considered to be
among the hottest contenders for the
custom car stereo stakes, and Lyall
says there will also be a comprehen-
sive display of custom car products
at the show.

Also gearing for the show is the
Parts & Accessories Dept., of the
RCA Corp. This Deptford, N.J.-
based division will be showing its
entire line, comprised of seven units.
Among them are an in-dash 8-track
stereo player, a compatible 4-chan-
nel discrete system, a car cassetle
player with automatic reverse and
an FM converter.

According to Tony Rickeui, the
firm's advertising and sales promo-
tion° manager, the display will be
supported by a full line of point-of-
purchase materials and other pro-
maotional aids.

The firm recogmzes the shift in
buying emphasis from under-dash
to in-dash products, and is beefing
up the line to meet the new demand.

sharing the wealth, with car tape
cases reducing capacity in half from
30 to 15 for smaller cars, as home
cases are made larger for growing li-
braries—a complete turnaround, ac-
cording to Jack Scanlan of Case-
makers. He also notes a 12-14 per-
cent increase in casette case sales,
However, 8-track sales still dominate
by 50:1. according to Gil Harvey of
Custom Case, whose business is up
28 percent this year.

® Reports from overseas tend to
bear out U.5. market conditions. In
Japan, where over 60 manufacturers

share the market, over-all exports
are off for the first half of 1974 with
8-track units declining as cassette
units are up—but cartridge is sull 3: 1
over cassette. In the UK., cassette
units are definitely on the increase
and a growing quad interest is hin-
dered by a lack of available soft-
ware. In Russia, ploneering moves
by Automatic Radio’s Walter Semo-
noff, who exhibited the first car ster-
eos there last year, may pay off soon
with a deal to equip a major auto
manufacturer’s export line.

However, according to Ricketti, the
new models could not be readied in
time for showing at APAA.

Inland Dynatronics (1DM) is push-
ing its “Mighty-Mite™ mini-sized
automotive cassette player/designed
for installation almost any place in
the car, including the glove compart-
ment. This unit weighs a mere 3 |bs.
5 ozs., and incorporates such fea-
tures as advanced IC circuitry, slide
controls for volume and tone, and
fast forward and eject buttons.

Mighty Mite comes complete with
installation hardware and instruc-
tions, and is described as ideal for
use in boats and planes as well as au-
tomobiles.

IDI will also be unveiling a new
compact automatic 8-track player,
model 5-750, for under dash instal-
lation, as well as two other &-track
players models MPT-801, and §-
4000, both with automatic head
cleaner. The MPT-801 has the addi-

 ional feature of an FM stereo radio.

Also to be featured at IDI's APAA
booth i1s a three-way combination
package featuring a solid-state au-
tomotive B-track car player with
AM/FM stereo radio, a pair of

maitched and balanced hi-fi stereo
speakers, and adjustable shafts for
custom, in-dash installation. The
unit, model AXT-88P, is specially
packaged in a full-color display box
designed to attract point-of-pur-
chase buyers,

The Tenna Corp. will unveil six
new automotive tape players rang-
ing from 4-channel equipment in
discrete and synthesized matrix con-
figurations, 1o basic 8-track and cas-
sette players. Price tags on these
units will range from $49.95 to
$89.95.

The firm will also highlight what
it calls two “Do-It-Yourselfers™ in-
dash cassette and B-track systems
with AM/FM stereo radios. These
units are being made available with
adjustable shafts and other neces-
sary mounting hardware for easy in-
stallation.

Tenna 15 paying an unusual
amount of attention to equipment
design in the new line, stressing a
softer, warmer, more continental
look. Controls and trim decor on the
new units have also been redesigned
to meet what Tenna officials call a
growing sophistication in tastes.
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8-Track Dominates but Cassette Grows—Software Key

® Continued from page 41

seller. Under-dash installations pre-
dominate. hang-up speakers are the
largest-selling accessory, theyre
having no servicing problems on any
models. and sales volume is “up real
good.”

K-Mart here dropped prere-
corded tapf:x six months ago, Furr
explains, “because we had to sell
them at such ridiculous prices we
couldn’t make anything on them.”
(This has been the experience of nu-
merous West Virginia retailers
forced to compete with rampant
sales of pirate product.)

* * *

Custom Stereo, a large suburban
outlet dealing exclusively in hard-
ware, had a sizzling summer, de-
scribed by manager Gary Collins as
“double last year’s”™ The bulk of
Custom’s sales, says Collins, are still
8-track, and the only 4-channel
they're moving 1s to the van cult. But
cassette unit sales are coming on
strong and are accounting for about
30 per cent of total volume.

Collins analyzes: "Cassette play-
ers are selling to first-time buyers.
Eight-track owners don’t switch
when they trade cars or buy new
players because they have all that in-
vestment in a tape library."”

Custom has a workable cross-pro-
motion arrangement with a tape and
record shop two doors down the
street. “We supply them with a demo
player and they supply us with demo
tapes, and we send each other cus-
tomers,” the youthful Collins says.

Handling Craig and Pioneer, Cus-
tom is moving primarily under-dash
models, but Collins notes a signifi-
cant upswing in in-dash sales of late
that can be associated directly with
sophisticated new-car shopping.

“A lot of people price their new
car and accessories and then check
with us and find we can supply them
with an in-dash deck for around
$140. We can provide them with 4-
channel for only $150. From the car
dealer, their stereo equipment would
cost them $350. So they buy from us
and save a lot of money.”

W w *

MEMPHIS

Manufacturers of car stereos
could do a better “service™ job, in
the opinion of a number of area re-
tailers and distributors,

“In my opinion,” says Drew Don-
ahue, sales manager of Mills-Morris
Appliance distributor, “manufac-
turers are not doing as pood a job as
they should or could ... in getting
products to us, and in not being able
to give us the parts we need. We of-
ten have problems in getting parts
for some customized kits. Seems
they just stop making them for a
month or so.

“A man in Tupelo. Miss., has 200
truck radio kits on order from Mo-
torola and we can’t get them.
They're just not making them.”
Other Memphis dealers say they had
“no particular problems,” but once
in a while “encounter a delay in get-
ting factory parts.”

Dealers here agree that the in-
dash unit is much more popular
than the under-dash installation.
with one dealer putting the prefer-
ence at “70 percent.”

The 8-track is far more popular
here than the cassette with one re-
tailer saying, “Just in the Motorola
line alone it would have to I::-c 95 per-
cent ahead of the cassette.” Dealers
here agree that the percentage of
customizing is growing, “slowly but
surely, replacing the universal.” At
the present time only a few dealers
report more than a minimal demand
for quads, but Donahue predicts
that “within the next five years ev-
erything will be 4-channels. De-
mand now, however, is very slight.”

Handling tapes helps sales, and
one dealer reports, “we have display
tapes we give with the kits, and it
helps keep customers coming back.”

to | at Stereo Unlimited, Inc., ac-
cording to Jack Hart, general man-
ager. The store sells approximately
40 under-dash installations to one

cassette has been running about 135

£ %k in-dash 1o retail customers, Hart
PORTLAND, Ore. notes, but in wholesale the trend is
completely reversed. In-dash whole-

The preference for B-track over sale sales approximate 90 percent of
the turnover. A growing phase of his

business, Hart explains, is under-
dash installatons for car dealers
who didn’t get the stereo cquipment
they had asked for from the factory.
Stereo Unlimited mamntains a
2.000-sq.-t. installation shop with
two full-ume men on duty. The store
has installed in excess of 12,000 units
sinee it started 11 years ago. Installa-

tions have included boats, campers,
mobile and motor homes, and mo-
torcycles. in addition o cars,

The store stocks 320 different
guad ttles, one of the few in the area
o do so. Most, Hart observes, shy
away from quad because of the big
inventory required. Regular quad

(Continued on page 44)

TWO FOR THE MONEY.

TWO FOR THE SHOW.

F ree with any
Lear Jet Stereo

in-dash player
ac '_-.:’[

THE ONLY MASS MERGHANTS IN-DASH LINE.

It's Lear Jet Stereo. Now you can really merchandise
in-dash car stereo, without inventorying a single piece
of mounting hardware. Think about what that means:
Until now, you had to carry knobs, trimplates, rear
mounting brackets, and a whole hardware store full of
special nuts, bolts, wires and widgets for some 600
makes and models of cars. Because most of your in-
dash customers are do-it-yourselfers. And they want
their installations to look factory-installed. They want
custom kits.

Your custom kit investment in money and time, and
in training sales clerks, can be prohibitive.

Now you can forget that and just sell players. We
inventory all the hardware for you. Custom kits that
cover just about every car on the road. When your
customer buys a Lear Jet Sterec in-dash player, he
takes a coupon from the point of sale display you see
here. He fills it out and mails it to us, along with his
warranty card. Within 24 hours of the time we receive
it, we mail him a custom kit for his particular make and
model of car It costs him $1 for mailing and handling.
[t costs you nothing.

And, best of all, you get to handle the best-locking,
fastest moving line of in-dash stereo, without any of the
headaches of in-dash hardware. Find out about
Lear Jet Stereo’s new in-dash program today. Before
your competitors do.

THE ONLY THEFT-PROOF IINIIEH IIASH LINE.

It's Lear Jet Stereo. We've built a free theft-proofing
feature into our entire under-dash line. Why? Because
research shows that fear of theft is the most important
single buyer objection to car stereo.

That's why some other manufacturers build theft-
proofing into a few of their players. Lear Jet Stereo
does it right. That's why we're the first to build theft-
proofing into our entire line of under-dash players.
Free to your customer Free to you.

That's why we're backing you up with a national
advertising campaign that hits 70% of all top car stereo
prospects. And, along with that, we give you point of
sale and merchandising programs to make theft-proof-
ing pay off where it really counts: In your store.

When you consider that we also have the best-
looking, fastest moving line in the business, that's a lot
to offer If you don't already carry Lear Jet Stereo, find
out about it today Before your competitors do.

| LEAR JET STERED, INC.

: Tucson, Arizona 85706.

g Send information; In-Dash [ Under-Dash [

I Name

6868 So. Plumer
(602) 294-4461

Phone

Title

: Store
I Street

: City

State

Zip
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Number of Car Cassette Models Growing

By JOHN SIPPEL & EARL PAIGE

Arthur Fullmer
152900 in-dash
149495

Car Tapes
CT-9100 under-dash
$59.95

Audiovox
D800 in-dash
$169.95

Clarion
653 in-dash
517995

651 in-dash

Automatic Radio
Sport 106 under-dash
$73.50
Sport 107 under-dash
$91.50
Dynamite 108 under-dash
$127.50
CSA 9950 under-dash
$129.95

CMS under-dash
$66.95

IDC-3224 in-dash
$167.95

§119.495

650 in-dash
$£149.95

812 under-dash
$129.95

940 under-dash
$89.95

811 under-dash
$109.95

810 under-dash
$74.95

Import Distributors

Buying Service, Inc.
990 in-dash
$7.90
608 in-dash
$49.00
909 in-dash
$65.00
707 in-dash
$53.00
2000 in-dash
£48.50

agnadyne
M-2000 L-H‘lder ash
$149.95

Craig

3508—% 89.95

B&B Import-Export
B-700 under-dash
$34.95

3509—-% 49.95
3511-% 69.96
3512-% 99.95
3504—5§139.95

Boman
BM-1330 in-dash
F1l64 .95
HD-595 under-dash
£139.95

3507—-%239.95
3510-%129.95

J.I.L.

603 under-dash
F144.95%5

601 in-dash
£174.95

604 in-dash
$£174.95

605 in-dash
%249 95

|DI

C3:100 under-dash
554 .95

Lear Jet
A-152 under-dash
£179.95
A-52 under
£129.95
A-72 in-dash
$200

Metro Sound

MS-308 under-dash
$44 95
MS-303

Pioneer
KP-345 under-dash
KP-300 under-dash

$154.95

KP-4000 in-dash

$179.95

KP-301 under-dash

$229.95

$44.95
MS-CR30 under-dash
$84.95

M5-333
$09.55

RCA

12R-150 under-dash
$l112.095

MS-7200 under-dash
$109.05

MS-7100 in-dash
$99.95

MS- 7300 in-dash
$129.95

MS- 7440 in-dash

Sanyo
FT 453M under-dash
$99.95

FT 433M under-dash
$179.95

$179.95

MS.7500 in-dash
$159.95

Panasonic
CX-232 under-dash

Tenna
RR-104C under-dash

$89.95

RR-112CMX in-dash

$159.95

$79.95

CX-141 under-dash
$£119.95

CQ-B40 in-dash

Xtal

XCB-8 under with CB
$£139.95

8-Track Dominates but Cassette Grows—Software Key
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customers, he says, spend most of
their time running from store to store
hunting for desired titles, Quad
sales, he believes, would be greater if
more music were available.

His service problems are minimal,
as two of his lines, Craig and Auto-
matic, maintain local service facil-
ities. Others, like Lear Jet. Auto Ra-
dio, JIL and Pioneer provide fast
Factory service. “I can usually expect
a repaired unit back within 10 days
after I ship it,” he says.

Stereo Unlimited maintains an in-
ventory of some 6.000 tapes, with
about 3,000 in display cases—8-track
enjoys a sales advantage of approxi-
mately 4 to | over cassette, he says.
Tape sales have no appreciable ef-
fect on unit sales, but he does quite
well in this department as last year
the store sold 2,200 car stereo units,

W - o

Sure-Fit Service Center is selling
90 percent 8-track to 10 percent cas-
sette in car stereo. reports Charles
Kies, manager-owner.

The firm’s in-dash and under-
dash installations are running neck-
and-neck with a continually increas-
ing demand for in-dash. Kies says.
The situation has reversed itselt over
the past year, he notes. “We haven’t
made a big deal out of customizing,
but we put in everything that comes
into the shop,” Kies declares. Instal-
lation business, he observes, 1s com-
ing from other stores, with a great
deal of 1t being referred by depart-
ment stores.

Sure-Fit does very little in quad
merchandising and Kies sees little
change in the situation in the fore-
seeable future. He has just started to
sell tapes again after discontinuing
them some ume back. “Customers
buy tapes, discuss them, and get
around to talking about equip-
ment,” he says. "This frequently
leads to unit sales.’

The company has had some prob-
lems with service in the past, but ex-
perience on the whole has been
good, Kies observes. There was a
bad delivery problem with Pana-
sonic for awhile, but this has been

corrected, he says. Relations with
Motorola, Central, and others have
been excellent. *You really don’t get
into serious service problems when
vou deal with the top manufac-
turers,” Kies declares. “It's when
vou go with the ‘cheapies’ that you
start getting first-class headaches.”

* * *

EUGENE, Ore.

In keeping with the general car
stereo trend in the area, 8-track sales
outdistance casscites some 70 to 30
percent, reports Pat Ryan. general
manager of Tape Center, Inc., and
Chuck’s Car Radio, Portland. Un-
der-dash installations in the two
stores lead in-dash 60 percent to 40.

Customizing isn't a big thing at his
stores but, he notes, *We'll make al-
most any tape deck fit into almost
any car.” Quad sales have dropped
way down, Ryan says. Quad repre-
sent probably 2 percent of his total
volume, and he doesn’t see much of
a change in the future. “The reason.”
he SAYS, 15 Very clear. There }uul
isn'tenough software on the market.
The manufacturers blew that two
years ago!”

Meither store has service problems
with manufacturers. “If' problems
di:w,]np we just stop dealing with
them.” Ryan says. Major manufac-
turers whose line he carries—Craig,
Panasonic, Samuel, IDI, Lear Jet
and Motorola—have excellent pro-
grams and keep his customers
happy. Ryan declares.

His firm sells tapes and he be-
lieves that such merchandising does
promote the sale of units. Tapes
bring potential customers to the
store and when they're there they see
equipment, listen to it. and get inter-
ested, Ryan states, It all helps the
over-all merchandising program.”™

* ] ]

SALEM, Ore.

Sales volume definitely favors 8-
track, but cassettes are getting
stronger, reports Bob Ostrom, presi-
dent of Double-O Electronics. The
company has another outlet in Port-
land where the same trend pertains,

Ostrom says. Al the present time 8-
track leads the sales parade at about
a 4 to | ratio,

In-dash installation volume is
very strong and is getting stronger,
maintaining a pretty even par with
under-dash demand. he notes.
Double-O features only the Audio-
vox line and this manufacturer is
strong on in-dash programming.
The firm has a customizing package
program which 15 experiencing a
healthy growth, Ostrom notes. He
expects the growth trend to con-
tinue.

Quad sales, he points out, are very
slow and the product isn't standing
up well in competition with other
lines, Size of inventory 15 a problem
and demand tapers off when a vari-
ety of titles aren’t available. Double-
O Electronics neither stocks or sells
tapes.

Ostrom is very happy with his
Audiovox tie-up which. he says, is
structured to eliminate the usual
headaches in service and repair
problems.

o * *

OAKLAND, Calif.

George Sparks, owner and man-
ager of Auto Radio Headquarters,
does a heavy volume of dealer
trade—that is. installations for new
and used car dealers. It s a radio
store as well as an auto sound outlet,

Sparks says that B-track units out-
sell cassette units 10 to 1, He handles
almost all lines except Sony and
Lear Jet. The biggest movers are
Audiovox and Motorola, each of
which, says Sparks, sells twice as
much as all the others combined.

Sparks’ heaviest trade 15 in-dash
installation, of which he keeps 35-40
models in stock opposed to just four
different under-dash units. He also
will exchange sets, taking a stereo ra-
dio in trade toward a radio-tape unit
re-installed in the same space,

Customized units account for only
| percent of the trade: “Most people
don’t want to go that much money.”
Quad, says Sparks, doesn’t move:
“¥ou can’t believe how few we sell.
Only one or two companies make in-
dash quad equipment, and it's not
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that good. JIL makes one and it's
lousy—the radio’s no good.”

Sparks carries 250-300 quad tapes
and “3000 different B-tracks that
move all the way through from kids’
stuff to heavy soul.” Sparks says that
the tapes are a very positive factor in
drawing customers who often buy
New umnits,

As for service, he says Audiovox
and Motorola are the best. “Audio-
vox gives us nothing but service,
Sometimes they'll tear a partoutof a
set 1f they don't have the part. Mo-
torola’s damn good on parts—none
of this six-month foolishness. One
thing that really gripes me is manu-
facturers not telling you what’s
what. You order something. and 1t
doesn’t come, and they don't say
anything, so I don’t even know if
they got my letter or not. It drives me
insane.

“With Sony you don’t know if
vou're ever going to get a part. We've
had problems with Pioneer too—one
different thing after another. For the
amount we sell we have too much
grief with it.”

* ok k

Jerry Hollander, owner and man-
ager. Auto Stereo, has been in busi-
ness |1 years, since auto stereo came
out. His operation is pure stereo, and
his trade 1s mostly walk-in.

Eight-track vs. cassette runs about
70-30 percent here, says Hollander,
and though "the trend is to in-dash™
his business is still evenly split with
under-dash. Hollander is not han-
dling quad “simply because of the
shortage of music. Very few people
ask for it anyway.”

The store handles Panasonic. Au-
tomatic Radio, Audiovox, and a lim-
ited Craig line, and Hollander says
he has servicing problems with all
lines: “After you've sold units you
have to pull teeth to get parts. There
are also the procedural hassles—we
get stuck with freight both ways. |
used to serve as a warning station for
two or three companies, but I've cut
it out. The companies don’t pay
enough and the paperwork is too
heavy

“There’s room for improvement
with all manufacturers. Most com-

panies have reps; only one or two
sell direct. And the reps are only in-
terested in how much commission
they get.

“The tape situation,” says Hollan-
der, “is a sorry mess. I once did $8-
$10,000 a month gross in tapes; now
I do under $1,000. I can’t compete
with bootleg prices. Piracy has
knocked the hell out of my business.
[ pay more for my tape than the
bootlegs sell for. So now I'm almost
out of the tape business entirely.”

i ] *

MIAMI

“Companson between sales of B-
track and cassettes 1sn’'t even war-
ranted now.,” says Gil Speilberg,
owner of Tapesville stores in Coral
Gables and Hialeah. “Eight-track
sales are so far ahead. But cassettes
seem to be coming up with most of
my cassette sales from Central and
South America.”

In the past seven or eight months,
Spetlberg has seen a steady growth
in in-dash installations. *“This prob-
ably is due 1o pilferage—it's far eas-
ier for a thief to steal an under-dash
unit.”

Both Tapesville locations do in-
stallations for a number of Ford
dealers as well as other auto dealers
in Dade County. “In-dash looks so
good when it's installed. The conver-
sion kits that are available today are
really fantastic. It's just about im-
possible to tell that it wasn’t factory
installed.”

Speilberg notes that within the
past year the quad market has
opened up and quad has started to
take off. “Sanyo broke the market
open with a discrete quad that sells
for $79.95. A year ago. the lowest
price for quad was somewhere
around 5110 and $119. The $79.95
figure isn’t as prohibitive to the ordi-
nary consumer and we're selling a
lot of Sanyos right now.”

Speilberg’s stores handle factory
warranty work for Motorola, Sanyo
and Craig. *We have very few prob-
lems with manufacturers. The ones
we work with are high quality
houses and a good company will

(Coniinued on page 45)
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take back defective merchandise.
We recently sold 24 units—I wont
name the manufacturer—but 20 out
of the 24 were defective. The manu-
facturer took all 20 back and cred-
ited us, and we, in turn, credited the
customer. Both the manufacturer
and the distributor are doing the job
for me. My problems are minimal. |
wouldn't do business with any com-
pany that didn’t stand behind his
product.”

Tapesville is a specialty outfit car-
rying a minimum in records, but
stocking every kind of tape imagi-
nable—blank and prerecorded 8-
track, reel to reel, reel to reel quad,
blank and prerecorded cassettes.
And Speilberg finds the variety a
definite asset in keeping car stereo
customers coming back for tapes.

* * *

NO. MIAMI BEACH

In the last six months, Alan Benja-
min, owner of Alan’s Tape and
Stereo, has found that cassette sales
are picking up—which he feels is due
to convenience in handling—but
sales of B-track maintain a very
strong lead.

“There are several very good rea-
sons for the majority of sales in 8-
track,” Benjamin explains. “One is
there’s so much more available in 8-
track software. And, it is also offered
as an option from car manufacturers
and dealers.”

Benjaimin says that in-dash in-
stallations have become much more
popular in the last few months. “Un-
der-dash is so easy to steal. And in-
surance companies have stopped
paying for thefts of tape decks. If
you want to insure your system now,
you have to add on a rider to your
existing insurance policy. The secu-
rity of in-dash installations is far su-
perior to an under-dash installa-
tion.”

As an added fillip, in-dash instal-
lation takes on the appearance of a
custom job, a fact which enhances
sales. "Everything is made to fit per-
fectly,” Benjamin notes. “We can get
different types of plates to fit each
make of car and that makes the in-
stallation look as if it came with the
car, not added as an afterthought.”

Alan’s is selling more quad now
than ever before, but Benjaimin
contends he could do a lot better if
there was more software available.
He believes the outlook for quad is
extremely good . .. “It could be bet-
ter ... a lot of companies went half
way and then stopped producing.”

Because he deals with major man-
ufacturers, Benjamin has little or no
problems with servicing. His main
lines are Sanyo, Motorola and
Audiovox. “Audiovox is selling ex-
tremely well right now. They came
out with a real nice unit that fits into
almost any car and almost any bud-

et.”

: In a store like his, Benjamin feels
there is a lot of impulse buying and
says that sales of tapes are a definite
factor relating to sales of stereo sys-
tems. “When a customer comes in to
buy a tape, he looks around the store
to see what else we're offering. He
may see a car unit he likes and if he
has the money, he'll buy it without a
second thought. If he doesn't, he
may have to wait, but he'll come
back and buy it from me.”

* * *

INDIANAPOLIS

Cassette and 8-track demand in
car stereo is running about 50-50 at
Graham Electronics Supply, Inc., but
salesman Tim Miner expects that to
change.

“Since 8-track was first on the
market, many people still have these

tapes,” Miner says. “But cassette is
much cleaner, more convenient and
it's cheaper, plus the fact that you get
better quality when recording at
home.” The changeover o cassette
will be gradual, he predicts, but it’s
coming,

Sony is the top line at Graham,
with Panasonic and Pioneer the best

sellers. Miner says they also cherry
pick some lines. They sell Scotch,
TDK and Sony tapes, selling more
blank than prerecorded units.
Graham has three outlets: one in
downtown Indianapolis and two in
Glendale and Georgetown shopping
centers. The latter are audio stores
and sell more car stereos than the

downtown store, which carries other
electronic equipment.

Also, because the downtown store
doesn’t provide installation, under-
dash sells better than in-dash. When
offered installation, the customer
will choose in-dash more often,
Miner says, using the Georgetown
store as an example,

For every car stereo they sell,
Miner says the customer will ask for
customizing. They sell accessories,
0 the customer can make his own
custom system. “There’s no specific
age range that wants customizing,”
he said. “Everyone's interest in addi-
tional and improved sound,

{Continued on page 46)
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But there is still not a great de-
mand for quad. Miner notes there
was a boom when 1t first came on the
market, but the price of the equip-
ment and the stage of development
keeps customers away,

* * *

Customers would rather keep
their 8-track tape than switch to cas-
sette, says Bonnie Goldstein of
American Auto Radio Company.
Their sales run 80-20 in favor of 8-
track. both in stereos and tapes, she
notes.

American’s lines of car sterco are
Sanyo and Audiovox, Tape sales are
mostly prerecorded,

Cassette sales are limited. Ms,
Goldstein says, because there isn't
that much available and manv
people already have B-track tapes.
The percentage is also large in in-
dash vs. under-dash preference,
about 90-10.

Nearly everyone wants customiz-
ing. with an average of two speakers
per car. But quad price still goes be-
yond the pocketbooks of most cus-
tomers, she emphasizes.

W * *

MINNEAPOLIS/
ST. PAUL

There should be a gradual shift to
cassette in car stereo as a result of the
technology that’s making home-
recording on cassette popular.
That’s the feeling at Schaak tronics.
As people record at home, they're
goIng to want cassettes in their cars—
especially if a low-cost ($20) cassette
deck is developed.

In-dash is growing. but there are
still more under-dash being sold in
Schaak stores—more choices and
lower cost are influencing factors,
The quad market hasn't developed
here yet, as it has on the East and
West Coasts.

Problems? Theyre few because

Schaak deals with the major manu-

facturers. They want customers “for
the long haul” so don’t take chances

stocking the cheapies.

Tapes are stocked “as a conven-
tence” and “depending upon the lo-
cale.”
point out, tapes will bring in poten-
tial customers, but, if there are three
other record outlets in the block.

tape may not be the wisest choice of

merchandise to stock.
* * w

Customizing for a picnic? That
was a recent job for Speedometer
Radio Service Co. What the cus-
tomer wanted, and got, was a system
that included ear phone jacks (for
private listening) and jacks in the
trunk so that he could plug in big
speakers outdoors for picnics!

The trends at Speedometer are 8-
track. although cassette is catching
on: in-dash. primarily to deter thiev-
ery. but also because the installation
15 neater looking, and customizing
for boats and campers and also to in-
clude such items the customer al-
ready owns, such as an AM-FM ra-
dio.

Quad 15 “a fad that really hasn’t
caught on,” according to Tony
Michinzi. “We're not even stocking
it—we get only two or three requests
a year. Maybe if the FCC makes up
its mind ..." Speedometer does sell
tapes, but more as a service o cus-

Of course, Schaak people
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tomers than a big-volume depart-
ment.

Service and delivery problems are
few here because “we work very
closely with manufacturers, report-
ing back to them what's going on
here. If there are consistent compo-
nent fallures, we let them know
about it.,”

* * ]

The car stereo market is advanc-
ing in a number of directions, ac-
cording to Jerry Chase, president of
Astro Sales Corp., one of the area’s
leading distributors. He sees 8-track
still dominant “but a definite in-
crease. a monthly increase in cas-
sefte.”

Recently, he has noted “tre-
mendous strides in in-dash.” While
under-dash “is by no means starting
to die,” Chase predicts continuing
gains in in-dash because of the mar-
ket outreach of car stereo now, as
compared with just a few years back.
“The car stereo customer 18 no
longer in the 16 to 20-year-old
bracket. The car stereo customer to-
day 1s anybody.”

Chase regards customizing as the
“biggest potential in the car stereo
market.” His company 1s introduc-
ing a new 4-channel unit with dis-
crete quad 8-track in the dash that
“1s gaining immediate acceptance.”
Speaking generally of quadra-
phonic, Chase said “it’s slow to
grow, but this is the most exciting
piece of merchandise we've had to
offer in a long time.”

n * *

COLUMBUS, Ohio

Don Hammond. co-owner of
Hammond Television and Radio
Sales & Service, a sub-distributor for
Motorola. also handles the Ham-
mond line. “Demand is heavy—
about 80 percent—for B-track units.
OFf our installations, 60 percent are
in-dash and 1 consider all in-dash
work customuzing.” he says. “Quad
is just not moving due to zilch tape
availability, greater expense and
negligible radio station operation.”

Hammond claims service prob-
lems occur only with Japanese-made
equipment other than Sony and
Panasonic. “Relations with manu-
facturers are the best ever—not
peaches and cream but improved
due to personal contact.” he ob-
serves.

Hammond carries about 1.500
tapes selling at $1.99 each. "We're
selling the same tape that most
places are getting $3.98 for. | do it
because I've got to have some tapes
in here. It does help traffic and that
helps sales. Most people buy three or
four tapes to go with a unit,” he
notes.

The Hammond operation finds
car stereo sales are an increasing
proportion of total business. “1t used
to be 10 percent, but in 1975 it'll be
50 percent because we have the Mo-
torola subdistributorship. [ see a po-
tential of 32 million a year in the
next 10 years in car stereos.” Ham-
mond predicts,

w * ¥

“Eight-track car stereo units are
very much the pacesetters in our op-
eration.” Gene White, electronics
buver for Gold Circle Discount De-
partment Stores, reports. Cassette
units comprise only about 2 percent
of total car stereo sales. Pioneer and
Audiovox recently were supple-
mented with a Lear Jet in-dash
model and a promotional piece,
both of which will be carried
through the spring.

Quad demand is very slow in the
21 Gold Circle outlets. *1 do carry
one piece of quad. However. it takes
a trained salesman which we don’t
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have. Maybe this is necessary for
cassette car stereo. 100, as cuslomers
want to know if the cassette will play
forward or backward or both. And if
it should be taken out and turned
over. The customer has to sell him-
self on it first. And he’s not doing it
in our stores,” White observed.

Although delivery formerly was
sporadic on promotional items, the
electronics buyer now finds no prob-
lems with manufacturers.

He considers tapes significant in
selling car stereo units. Gold Circle
previously sold car stereo back in the
automotive department without

software. S5i1x months ago when they

resumed autosound sales after a
hiatus, White placed them in the
clectronics department. the proper
I-Ii_:lLdlll]'I!'I II'I his I.‘.ij.]'!llliil'['l

i * *

Manager William White says 8-
track runs 73 percent of total car
sterco sales at Stereo Tape Center, a

“drive-in fast service” outlet offering
Craig, Audiovox. JIL and Sttnm
hnd Jensen speakers. “People choose
B-track because there are few prob-
lems with tapes jamming from driv-
ing vibrations,” he notes. With only
| percent of sales attnibuted to quad.
White doesn’t see much future for
this item,

“Demand for in-dash ma.ulldtmn
runs about 50 percent and is becom-
ing even stronger because it's thefl-
proof.” White adds. Stereo Tape
Center also does much custom work,
installing stereos and speakers in
ceilings and walls of vans,

“We've been having trouble get-
ting merchandise,” he continues.
“There’s more demand than supply
So we order maybe two months
ahead. Customers wanting some-
thing special might have to wait that
long. but one month is an average
wait.”

White doesn't feel that selling
tapes spurs sales of car stereo. “Ac-
tually, our tape sales have fallen ofT
hLLdi.l'-l: everybody's selling tapes
nowadays. We sell B-track tapes for
$5.50 and people can get the same
thing at a gas station for $1.99. Of
course, it's bootleg, but the customer
doesn’'t know that.”

* * *

Ace Radio general manager, Stan
Strahl, reports their car stereo sales
run about 85 percent eight-track and
10 percent cassette in Panasonic,
Medallion and Boman brands.
“Cassette unit sales are picking up,
though,” Strahl says. Ace’s quad
unit sales comprise only about 5 per-
cent of total business. “People are
Just not hip to what quad 15,” Strahl
opines.

The general manager gave two
reasons for a 70-percent in-dash ver-
sus 30 under-dash installation: thefi
and appearance. Ace does much
custom work to make car stereos re-
semble original equipment.

*The manufacturers we deal with
haven't had any problems answer-
ing customer demand. And our serv-
ice department has experienced no
problems fixing the particular
brands we carry,” he says.

Ace Radio sells tapes but doesn’t
link software sales with car stereo
sales. “Some companies specialize in
tapes but we're primarily sales and
service. We handle tapes only for the
convenience of our customers and
for a little extra profit.” Strahl says.

* kK

Swallen’s, handling Pioneer. Pan-
asonic. Audiovox, Craig, Sony and
Hammond car stereos. finds cassette
sales increasing faster than 8-track
but the latter still leads, 60 to 35 per-
cent. Tom Brinkman, brown goods
manager, estimates 5 percent of sales
are in quad and attributes the negli-

gible amount to a lack of promotion.

A mass merchandiser. Swallen’s
does no installation. Brinkman says
some customers have come back
with installation problems. “They
have abused the unit or installed it
wrong. But there’s been no problem
with manufacturers or with servicing
of their products.”

Although shortages have been a
problem. resulting in a six-month
lead time on orders, Brinkman notes
Swallen’s generally can furnish cus-
tomers with their specific needs. “If
not. we can show them something
else as a suitable substitution.”

The brown goods manager sees no
correlation between tape sales and
car stereo units, “We sell pre-re-
corded tapes in our record depart-
ment, while the blanks are sold in
the autosound department. | don’t
think 1t has any effect on sales.”™ he
observes, Swallen's car stereo busi-
ness has been increasing until it now
comprises about 20 percent of total
audio business. “With the fall season
here now. I look for a continued 1n-
crease, =

* 2k ok

MILWAUKEE

Dan Garr. owner of Dan the Car
Radio Man, has found that he can
makes sales by letting customers in-
stall their own stereo units. In the
auto radio sales and servicing busi-
ness for 30 vears. he opens up his
shop to radio bugs, gives tips and
loans out his tools.

Actually, Garr wants to stick with
repairs. “"The manufacturers’ put-ins
are pretty tacky stufl. hard to repair.
Deleo had the worst, in 1972, with
their radios and stereos way up in
price and way below in quality.
However. Motorola and Audiovox
are well engineered, and Pioneer 1s
beautiful.”

Cassettes make up only about 3
percent of his sales and he doesn’t
stock prerecorded units, saying the
cassette fan prefers to record his own
material.

Garr stocks blank Dynasound
cassettes and B-tracks: with a 40-
minute B-track selling at $52.49 for
iwo, and a 60-minuie cassetie. $3.49
for two. “These are the best things
I've found in 30 years and believe
me, ['ve tried them all.” he says. The
company offers a lifetime guarantee
on their products. Garr notes.

He also installs and stocks Craig,
Motorola, RCA., Audiovox and
Clarion units, with Audiovox mak-
ing up about 40 percent of his busi-
ness. “We're having trouble though
Ectling shipments from them.” he
says. “I don’t know why.”

As far as gquad goes, Garr doesn’t
think it will sell. *I got stuck with two
Motorola and two RCA units two
years ago and they're still here. A car
doesn’t provide the best separation,
Besides it's a luxury item, especially
for my neighborhood.”

He also stocks a large supply of
Spanish tapes, allowing customers to
listen to a tape before playing them
by providing an earphone hookup.
“People want to know what they're
getting.” he says.

{Continued on page 49)
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Twenty happy Panasonic Auto Products dis-
tributors are back from an Acapulco junket won
for making their sales quotas in a special Feb.-
July vacation promotion. Making the trip, hosted
by Clark Jones, auto products national sales
manager, and Cal Shera, vice president, special
products division, were 19 couples and one
bachelor, Paul Glass, Token Distributing, 5059
S. Kedzie Ave., Chicago 60632; Couples in-
cluded Jerry Chase, Astro Sales Corp., 12124
Riverwood Dr., Burnsville, Minn. 55377, Marty
Goldman, Auto Music Distributors, 52-25 Wis-
consin Ave., NW. Washington, D.C. 2001%;
Herb Blumenfeld, Dalis Marketing, 35-09 24th
ot., Long Island City, N.Y. 11106; Frank De
Mambro, De Mambro Radio Supply, 1095 Com-
monwealth Ave., Boston 02215; Harold Garfin-
kel, H&H Distributing, 3765 Bigelow Blvd., Pitts-
burgh 15213.

Also, John Hamris, J. Jay Harris Enterprises,
208 Sunflower Ave., Clarksdale, Miss. 38614; Ir-
win Jennis, J& Corp., 10 Milltown Ct., Union,
N.J. 07083; John Stanley and Charles Larrick,
Larrick's, 23 Machkoil St,, Dayton, Ohio 45403;
Morman Fuchs, Mobile Sound Distributors, 2334
N. 32nd St., Phoenix 85008; Richard Brower
and Rulon Reynolds, Mountain West Distribu-
fors, 2560 S. 2nd West, Salt Lake City 84115;
Robert Mash, Robert Nash Distributors, 2780
Limekiln Pike, Glenside, Pa. 19038,

Also, George Matinsky, Normark Corp., 4839
Memphis 5t., Dallas 75207, Ed Sanford, South-
eastern Radio Supply, 414 Hillsbaoro St., Raleigh,
N.C. 27603; Hank Uhlaender, T&M Distributing,
401 §. 12th 51, McAllen, Tex. 78501; Charles

RepRap

A credit crunch has replaced shortages as the
most immediate problem facing the electronics
market, Clark Gibb, president of Minneapolis-
based Clark G. Gibb Ca. rep firm, declares.

Dealers are experiencing good weeks inter-

spersed with slow weeks, and as a result, are

slowing up on payment to vendors, who con-

sequently are holding off shipment of product.
Gibb sees a hesitancy and lack of confidence

(Continued on page 49)

Aiko Extending Warranty Policy

CHICAGO-Aiko Corp. is final-
izing plans for a comprehensive
warranty service program that will
establish a national network of inde-
pendent service contractors, and ex-
tend the warranty peniod from %50
days on labor, to one year, on car
stereo units.

The extended warranty is in line
with other manufacturers exten-
sions, such as Lear Jet, Hitachi, Pan-
asonic and Motorola, and is possible
because of a recently initiated qual-
ity control program that checks 100

percent of the units twice, according
to Frank Dolik.

Ticket

Wow.
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Thompson, Thompsan Auto Care Center, 2321 You've heard it before. room to work in. And we
et T Mk ST W e b Duplicates that provide give them the most modern
b N with. Noise distortion, stachows cpiicating

SN Tk o 1N : Her- with. Noise distortion, mastering; duplicating;
mamu?;ﬁma:;mﬂ; scrape flutter, unbalanced quality control; labeling;
Distributing, 500 N. Shepherd, Houston 77007, tracking, crackly interfer- packaging; warehousing

ence and other horrors and shipping.
Reta,"ers to cause poor sound
. reproduction and mar
Ofd&ﬂ ng listehing pleasure.
4 You'll never hear for-

N ew G u,de eign matter from an

Allison Audio cartridge or
cassette.Allison duplicates |
precisely. Perfectly. Only

NEW YORK —Nearly 200 audio
retailers across the country have or-

dered volume one of the new Harn-
son Guide to 4-Channel Records &

Tapes, according to co-publishers the rich original sounds
Gerald and Sybil Weiss.
Providing the first exclusive in- CDIIlEl'thI"L’.';!'LlE_ZIh. .
dustry listing of more than 700 - Allison’s professionals
‘l“‘"d.?Ph““i“ dlsi;ls ballmd ﬁlfﬂ Uﬂéﬂ inspect the product at five
cartndges now available in the UL, :
the new Guide includes pricing in- SEPFHEEE quality control
formation and indentity of the quad stations before one car-
recording system used—SQ or QS tridgeleavestheplant. g
matrix, or CD-4 discrete—for each 1 } ]'ﬁ-g'IEIStEI' i.ﬂSpECEDH
release. ; ‘
Recordings are listed by artist 2.) Raw tape inspection
within categonies that include pop, before duplication
country, jazz, shows & films, classi- 1
cal, opera and electronics. 3-] VU-MCIEtE-l‘ L':hECll: 'f.IftE‘I'

With a cover price of 75 cents, the
Guide is being sold by most retailers,
and given as a premium by others in
conjunction with special quad hard-
ware packages as a recognized
booster for vital repeat business,

Among the major retailers already
committed to bulk copy orders, ac-

duplication. 4.) Splicing

check. 5.) Labeling check.
And we nevercutcor-

ners by using low cost

or "“white box" compo-

nents. We use the best,

Give us your master and
we'll let you hear for your-
self what Allison means

cording to sales manager Ellen ; :

Schneider, are the nationwide chain or refuse the job. by aduplicate. ‘

of Discount Records; ABC Record Qur 55,000 square feet The dupe won't Wow.
& Tape Corp., Des Moines; Albert glvesour ]DI‘{IJfEESiDIIEI].E You willl

Schultz, New York; Bialek’s Dis-
count Record Shop, Chevy Chase,
Md.; Marshall Field & Co., Chi-
cago;, London Records, Niles, Il1.;
Franklin Music, Philadelphia;
Princeton (N..) University Store;
Record Bar, Durham, N.C.

Also, Rose's Record Stores, Chi-
cago; King Karol chain, New York;
Stereo City, Detroit; Tower Records,
San Francisco; Wallichs Music,
Hollywood; Waxie Maxie Quality
Music, Washington D.C.; Wally’s
Stereo Tape City, New York; Mac-
Beans, Brunswick, Mo.; Major Dis-
tributors, Seattle; Hoyt Stereo, Jack-
sonville, Fla., and Cass Industries,
Short Hills, N.J.

lison

ALLISON AUDIO PRODUCTS, INC.
1290 MOTOR PARKWAY
HAUPPAUGE, NEW YORK 11787
516 234-2010/212 895-6449
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BASF In U.S.

Overhaul;

Balz Returns to Germany

® Continued from page 3

years to become national sales man-
ager of BASF Systems.

Unusally close-lipped officials at
BASF are even less revealing than
usual about the changes, but it is un-
derstood that they are sweeping, and
will affect the music (BASF
Records) as well as the blank tape
operations,

Top BASF brass from Mannheim
and Ludwigshafen, Germany, have
for the past two months been going
through the U.S. Operations at Bed-
ford, Mass., with a literally fine-

toothed comb. It is believed that the
findings of this review resulted in the
current changes.

New products developed by
BASF in Germany with the lucra-
tive U.S, market primarily in mind:
Le., the Unisette cassette-type system
(Billboard, June 22) and Lon-
gitudinal Video Recording (LVR)
color videocassette system (Bill-
board, Sept. 14}, should benefit
from the organizational changes.

The long-term results will be seen
largely in marketing and merchan-
dising strategies developed by BASF
for these evolving markets.

Dealers See Koss’ Speaker

MILWAUKEE—Koss Corp. will
introduce its new electrostatic
speaker to private dealers at regional
showings throughout the country
this month. No firm introductory
date for entry into the market has
been set, Jacob Turner, general
manager of Koss Speaker Division,
says. When available, the speaker
unit will have limited distribution
through high quality audio shops
and will retail for approximately
$600.

The speaker being introduced
represents the top of the line, with
more electrostatic speaker models
planned, with lower price points.

The unit will reproduce in the 30-
20,000 Hz range without dynamic
components, and will have sound
radiation from front to back, with a
perimeter shell. Recommended sig-
nal source is 60 1o 75 watts RMS per
channel.

NOVEMBER 2, 1974, BILLBOARD

do you

need 8-track lubricated tape,
cassette tape, C-O's or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES
— the one stop for all your

duplication or blank loading

requirements at LOWEST

PRICES.
H. MANN

EMPIRE MAGNETIC INDUSTRIES
245 Allen Rd., Woodmere, N.Y. 11598
Phone (516) 420-B558
Florida—Flagler Plaza Bldg
4100 W. Flager Sireet
Phone (3057 448-9038

Miami,

DO YOU USE Q-TABS?

HAVE YOU TRIED TAPEMAK-
ER'S Q-TABS? WE ARE SURE
IT WILL EXCEED YOUR SPECS.

Send for FREE Samples and find

out what we mean.
Write/ Call:

TAPEMAKER

2255 BROADWAY
NEW YORK, N.Y. 10024
(212) 874-0B00

SURLATETOIRID

184-23 JAMAICA AVE.
212 454-8800

DUSUTIRICBIUTORKS

HOLLIS M.Y. 11423
INTERNATIONAL TELEX 62303

CALIFORMNIA MY WAY
Do IT

| BHOT THE SHERIFF
HEAYY FALLIN' OUT
YOU'RE THE FIRST, THE
LAST, MY EVYERYTHING
IF IT AIN'T FUNKY
BACK HOME AGAIN

657+

Bo KEEP ON MOVIN
Lﬂ'é | WASHED MY HANDS
TIN MAN
SHOORAH SHOORAH

BLOOD IS THICKER THAN
WATER
MOVE ME BABY

ROCKIN® SOUL

WE CARRY A FULL CATALOGUE OF LP’s & TAPES

Latest Pop 45's Box Lots Only
List Below

GANGSTER BOOGIE BUMP

LET'S STRAIGHTEN IT OUT

| CAN'T LEAVE YOU ALONE

MAIN INGREDIENT
B.T. EXPRESS
WAILERS
STYLISTICS

BARRY WHITE
SOUL SEARCHERS
JOHN DENVER
WILLIE HENDERSOM
CREATIVE SOURCE
HEW BIRTH

AMERICA

BETTY WRIGHT
LATIMORE

WILLIAM DEVAUGHN
GWEN McCRAE
GEORGE McCRAE

574

BOX
LTS

All Other 45's, Box Lots . . .

HUES CORPORATION

63¢c, Loose b65¢c———
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Nakamichi
Attracts
Rivalry

NEW YORK-The Nakamichi
Research Company’s unprece-
dented success in pioneering a new
high and audiophile market with its
Series 500 and 1000 cassette decks, is
spurring other audio equipment
manufacturers to develop product
for this lucrative market.

Among the newest contenders for
these top dollar cassette deck stakes
are Toshiba and Dokorder which
have developed systems in the $500
to $800 price range with the hope of
siphoning oft some of Nakamichi’s
spillover customers.

The Lyra Systems Division of Av-
net, Inc., is also reported to be devel-
oping a similar high end deck for re-
lease on the U.S. market early next
year. However, Robert Furst, Lyra’s
general manager, declined com-
ment, stating that it would be
premature to do so at this time.

It is common knowledge that
Nakamichi, which captured the
imagination of the sophisticated
consumer with systems that offered
a frequency response of from 35 to
18,000 hz plus/minus 3dB, is heavily
backlogged on orders.

It is these backlogged orders that
are whetting the appetites of enter-
prising competitors whose secret ar-
guments are that with little addi-
tonal effort they could crossover
from the now popular $300 and $400
cassette deck price range to the really
solid money market.

Other major manufacturers, who
feel a commitment to the popular
priced deck market which they have
pioneered, are more cautious about
following in Nakamichi's footsteps,
but most are reported to be closely
monitoring the market’s growth.

The new super-high end cassette
equipment market is also expected
to create a demand for better-eng-
neered cassette housings.

Reliable industry sources point
out that few blank-loaded cassette
manufacturers, ie: Maxell, BASF,
TDK, pay attention to quality hous-
ing, and unless the engineering defi-
ciencies of most cassette shells are
corrected, the units will not maintain
their high performance character-
istics so important when used with
the new generation of decks.

Tape
Duplicator

® Continued from page 36
take over the market from B-track,”
Paul beheves.

MBS Studios, a subsidiary of
Midwestern Broadcasting School,
plans to expand its duplicating facil-
ities with a greater number of slaves,
and a duplicator that will allow cus-
tom timing. What began as a service
to customers three years ago, is
building into a business that handles
10,000 copy orders a week.

Burwen Labs Commences
Delivery of Noise Filter

NEW YORK-Burwen Labora-
tories has begun deliveries of its new
consumer model Dynamic Noise
Filter, model DNF 1201, first dem-
onstrated at this year’s Summer
Consumer Electronics Show.

The unit, with a $299.95 price tag,
is capable of obtaining noise reduc-
tion in excess of 14 dB, is equipped
with pushbutton controls, and offers
noise reduction modes for 45, 78 and
33% rpm records, as well as cassette,
8-track and open reel tapes and FM
broadcasts. A sensitivity control is
also included for optimum noise
freedom over the total sound spec-
trum.

According to Burwen’s sales man-
ager. Ron Bollman, the DNF 1201

unlike other noise reduction systems
does not require pre-encoding of the
sound source, and so can be used ef-
fectively with sound produced by
any existing method without modi-
fication.

Bollman discloses-that model
1201 functions by constantly chang-
ing its bandwidth, depending on the
program material used. He says it
can work with any stereo or matrix
4-channel source; and that its dy-
namic range substantially exceeds
that of records or tapes.

The DNF model 1201 is easily in-
corporated into any existing hi fi sys-
tem through the record jacks on any
receiver or preamp.

Magnavox/KorvettesFuror

® Continued from page 35

name. They are also optimistic that
their position as specialists would be
enhanced by comparison shopping
where price is the same, but the serv-
ices they offer would help solidify
the sale.

Al the three-store Encore chain,
Ed Cheskis, co-owner welcomes
Magnavox’s expansion “to include
any honest retailer who will do ex-
tensive advertising.” He says, “The
more people are exposed to Magna-
vox, the more they will come in here
for comparison shopping. We have a
distinct advantage as specialists in
knowing what we are doing in mar-
keting, retailing and servicing,”

Walt Smithe, of Smithe & Shana-
han, adds that people will buy where
they are recognized. He also notes
that audio and TV products are not
impulse items; and shoppers will
browse through at least three shops
before buying. Smithe continues,

“They will find they can get better
service from a smaller store, on a
personal basis.”

Meanwhile, sources close to Mag-
navox claim that the company has
not changed its marketing philoso-
phy. Of the Korvettes’ arrangement,
the feeling is that Magnavox found a
large dealer who was interested in
the product, and decided to do busi-
ness.

"5‘_. :

q:-ﬂ.-.':
ey
“""':3* “MODEL #HS5-1
Quan. 1 ZUP  &UP 12UP

#HS5-1 $69.95 $49.95 $44.95 $39.95
{Shipping/Handling. $3.00 par spaaker.
24 or more speakers, freight prepaid).

3 WAY AIR SUSPENSION—5 YEAR WARRANTY
SPEAKER SYSTEM
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SYSTEM FEATURES:

& 12' high compliance woolar

* Acoustically isolated 8" midrange

® 4" flare cona tweater

* Air tight glass filled walnut-vinyl cabinet

* Dual type screw and plug-in tarminal with cap

* Includes speaker connecting cable with each
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handling capacity 25 watts.

8 Ohms.
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Preferred Sounds
Will Show at CES

® Continued from page 4

sales figures for fiscal 1974 are
healthy, and the encouraging
growth pattern is expected to con-
tinue through 1975.

Dicker also denies that his com-
pany has notified its prime raw tape
supplier of imminent cutbacks (Bill-
board, Oct. 26).

Problems within the learning and
leisure time division of West-
inghouse Corp., were brought to
light recently when it was disclosed
that the Longines Symphonette
Society was being phased out as a di-
rect mail record club operation, and
that its afTiliate, the Capitol Record
Club, was up for sale (Billboard,
Sept. 28).

Despite the internal upheavals,
Dicker paints a glowing picture of
his division. He says that Preferred
Sounds is marketing more blank
tape products than at any other time
in its three-year history.

Dicker also claims that Preferred’s
markets have been expanded to in-
clude college bookshops, and such
spoken-word accounts as the Arch-
diocese of Philadelphia. The Pre-
ferred executive further says that his
company’s custom duplication busi-
ness is booming.

Preferred, which markets its line
of blank tape products under the
“All Purpose,” *“Music,” and
“Voice” labels, with a Communi-
cator series for the spoken word
market, plans to beef up its market-
ing and merchandising strategies.

The firm, which concentrates on
the mass merchandise market
through such outlets as discount
houses, variety stores, supermarkets
and drug chains, has until now,
traded largely on the Longines
name, using only a controlled
amount of media advertising and
point-of-purchase displays. This is
up for review and may be changed
in the future.

Woolco Digs ‘Autosound’

® Continued from page 35

Through our six stores, we are one of
the largest BASF tape retailers in the
US.

“We take the mass merchandising
approach in soft as well as hard
lines, running specials encouraging
people to buy in quantities. C-60
tapes at 10 for $8.99 or $9.50, for ex-
ample, instead of $1.29 each.

“Our check out system is designed
for convenience and to move small
items Faster. We have check outs in
the departments. But customers may
also pick up merchandise and take it
through the central check out. They
don’t have to interrupt us to buy a
pre-packaged accessory when we are
pitching a major stereo system to
someone.”

Custom Hi Fi
Opens 5th Store
In Houston Area

HOUSTON—A fifth Houston
Custom Hi Fi retail outlet has
opened in the city.

From a two-store chain that began
five years ago, present operations
have grown to 13 stores in Texas,
and it is fast becoming the largest
audio chain in the Southwest.

Vice president of Expansion for
Custom Hi Fi, Jim Lawless, an-
nounces additional retail outlets
planned in the states of Arizona, Ar-
kansas, Colorado, Kansas, Loui-
siana, Missouri, Oklahoma and New
Mexico for the near luture,

Bob Weisman is Houston regional
manager. Bob Powers is manager of
the new store with other members of
the staff being Sherri Norris and
Mark Jones.

Custom Hi Fi showcases name
brands in stereo and quadraphonic
equipment, speakers, record
changers and turntables, stereo
players for home and car, recording
tape, headphones and stereo acces-
SOTIES.

The Memorial area store with its
2,200 square foot facility will be
open from 10 a.m. to 6 p.m. Monday
through Saturday and open until 8
p.m. Monday and Thursday.

Backing up the sales force are a
highly qualified staff of service tech-
nicians headed by Don Wilson, re-
gional service manager along with
Dan Downey, local service manager.

:hn.rtlehp
eedle guide
| givesyéumore

More set model numbers . . . More hard-to-find
needle types . . . More cross reference information.
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® Continued from page 47

on the part of dealers, reflected in shorter peri-
ods of commitment in buying, and a less heavy
fall and Christmas inventory. There is no trading
up or down in price range, however,

Gibb sees some manufacturers extending the
payment period to accommodate for slower
sales.

While sales are up for Gibb, he sees a general
slowdown creating a profit squeeze because of
fined commission rates on contracts with manu-
facturers, with some contracts remaining wir-
tually the same over a 20-year period.

With the cost of doing business rising (gaso-
line is up 25 percent, and other cost increases
are in traveling. meals, paper, and subscrip-
tions), his salesmen have been instructed to
“make every trip count, pare expenses, and trim
visits to outlying areas by 50 percent.”

Gibb reps Technics, JBL, Sennheiser, Utah
and Dyanco.

* * %

In @ move to better support its dealer struc-
ture, Nikko Electric Corp. of America has named
two new sales reps: Edco Industries, 939
Keeaumaoku S1., Honolulu, Hawaii; and Sukop &
Cox, 2070 E 54th St., Indianapolis, for Ind. and
Ky.

The territory of Sullivan & Associates, Irving,
Tex., was expanded from Tex. to include Okla.,
La., and Ark.

w n W

Richard Alan Sales has added Fidelitone to
its line of consumer products. It is headguar-
tered at 2711 Carroll Ave., Chamblee, Ga.
30341, 404-458-3195.

*® * *

After four years of serving St. Louis, BEAMS
has built its own office building in the Creve
Coeur Executive Office Park convenient to
downtown and Lambert Intl Airport, and is look-
ing for an OEM salesman for the area, Glenn E.
Medley, vice president of OEM markets for
BEAMS, says. The address is 689 Craig Rd., St.
Louis 63141, (314) 569-1060.

b} W *

Stan Axelrod Associates has added Don Sulli-
van as vice-president to head industrial distrib-
utor sales for metro N.Y. and No. N.J. The firm is
headquartered at 161 Cedar Lane, Teaneck, N.J.
07666 (201) 336-6661.
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8-Track Dominates

® Continued from page 46

Lee Fairchild of Fairchild Radio-
TV wishes he had some answers (o
why it’s so hard getting parts. “Just
pick any of them,” he says, referring
to the companies he handles.

Fairchild, a wholesaler and serv-
ice dealer, carries parts for Bendix,
Automatic, Tenna, Lear Jet, Phillips,
Blaunpunkt and others. His average
order takes from two to three weeks
for delivery, “and that doesn’t mean
we get everything.”

The shop, now with four service-
men, opened in 1947, “It seems that
everyone follows the leader. Tape
players are in big demand, with 8-
tracks the most popular. One person
has one and their friends want one
too.” he says. “"Quad is stagnant. We
haven’t gotten into that line at all.”

* ok k

There's a lot more competition in
the car stereo field around Mil-
waukee, notes Charles Richter,
owner of Car-Feteria. He and his
wife Nancy have operated for eight
years, handling all major brands,
but specializing in Panasonic, Mo-
torola, Clarion, Audiovox and
Craig.

“A lot more units are being built-
in at the factory,” Richter said. “And
we're avoiding customizing work
also, because it costs too much for us
for the time involved.”

The Richters have three full-time
technicians working with them and
depend primarily on a walk-in trade
but advertise heavily on area radio
stations. “It’s hard to tell returns on
something like that, except after a
special sale which we have whenever
I get the notion.”

He's had some trouble lately with
parts delivery from Audiovox and
Panasonic. “But there’s nothing you
can do about that, although the cus-
tomer gets unhappy. It's only a mi-
nority of the time, though,” he says.

] W *

“There’s a lot more persons asking
about cassettes but they aren’t neces-
sarily buying once they know the
difference in cost, maintenance and
frequency between that and 8-
track,” says James Patterson, man-
ager of Sam the Stereo Man.

About 85 percent of the deal-
ership’s customers stress they prefer
8-track taping. Most units are in-
stalled in-dash, depending on the
age of the car, Patterson notes.

Their units range from a $39.95
Molorola tape deck up to a $299.95
AM/FM 8-track. quad, in-dash im-
ported house unit. The firm also
handles most other major brands
with Craig the most popular under-
dash models, and Audiovox as in-
dash.

“Repair parts are a problem, and
we sell over the counter. But we take
care of our customer,” Patterson
says. :

The majority of work at Auto-
Stereo is cuslomizing, averaging
about 150 units a week. “It’s grown

steadily in the five years we've been
around,” reports manager Thomas
Zabec. The firm has two employees.

Auto-Stereo carries Clarion,
Craig, Audiovox, Motorola, Lear
Jet, Becker, Blaupunkt and others
with prices ranging from §35.50 for
an B-track under-dash Motorolasys-
tem to a $600 AM/FM sterec unit by
Becker. .,

LINCOLN, Neb.

*Like most things today, car ster-
eos leave a lot to be desired,” says
A.G. Ferguson, manager of General
Radio. “We've gotten a lot of bad
equipment lately.” He says the prob-
lems lie in wires being left discon-
nected, speakers not working and
generally bad construction. “Qual-
ity control seems to have gone com-
pletely from this end of the stereo
business,” continues Ferguson.

General Radio sells more B-track
than cassette at about a 9 to | rauo.

The store specializes in Admiral,
Fisher, Motorola and Craig car ster-
eos. Although Ferguson says that he
hasn’t sold any quad systems yet, he
thinks he may in the future: “*We've
sold a few regular component parts
in quad systems, and I suspect any
day 1t will take off in the car stereo
area.”

* & ok

Bob Pavlik, sales manager of
Stereo Studio, hasn’t had any prob-
lems with servicing. “All our brands
seem to be in pretty pood shape and
we haven’t had the trouble that
other dealers seem to be having.”

Stereo Studio sells cassette over 8-
track at about a 2 to | ratio and Pav-
lik says that car stereo make up
about 10 percent of his total sales.

The store specializes in Pioneer
and Craig, and sells a few Sony cas-
sette units. “The Craig brand seems
to work out best for us,” comments
Paylik. Stereo Studio doesn't carry
prerecorded tape: “There's too
much cut-rate competition in that
area around here,” he says.

Pavlik claims that quad systems
are a dead issue and that the busi-
ness in that area is absolutely zero.

* * &

World Radio sells “8-track over
cassette at about a 100 to 1 ratio,”
comments manager Irv Feldman.
They sell no under-dash units, with
all their car stereo sales in-dash in-
stallations. They do no customizing,
but will order special systems on cus-
tomer request.

Feldman claims they have had no
problem with servicing; “If we do,”
he laughs, “We get rid of it quick. It
goes straight back to the manufac-
turer.”

World Radio has no demand for
quad auto systems. “*We might
eventually,” says Feldman, “but
right now we don't even handle
them. because there just isn't a de-
mand for them.” Feldman only sells
blank tape, no prerecorded. “There
isn’'t as much of a market for us in
prerecorded tape.”

PINCH ROLLS and
PRESSURE PADS

Buy Direct From Manufacturer
Standard Sizes In Stock/
o Silicone Or SBR Rubber PinchRolls

W Four Lb. Density Foam Heat
Tested Pressure Pads

m Specials Made To Order
TROY MACHINERY CORP.

114 Beach S5t.. Rockaway. N. ). 07866

201 B2T-4456

We call them “Instant Album Co-
vers”, We have 39 in full color
{scenic views, graphic designs, reli-
gious, etc.) which can be imprinted
with your own artist and title at a
fraction of the cost of a custom
cover, [Of course we also do cus-
tom covers.)

Lee-Myles Associate’s inc.
N\

Supplying the graphic neads of the record isdustry lor A year.
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International
U.K. Mart Survey: Pye Comeback ;

EMI Gains, President in Spurt

® Continued from page |

Having scored two No. | hits with
Stephanie de Sykes’s “Born With A
Smile On My Face” on the associ-
ated Bradley's label, and Carl
Douglas’s “"Kung Fu Fighting”
listed by the BMRB as No. 4 and No.
9 among the 10 best-selling singles,

and with further chart action from
Sweet Dreams, Barry White and
Sweet Sensation, Pye rocketed from
a 3.2 percent share in the previous
quarter to a mighty 12.1 percent
snare,

This put the company in third
place behind Polydor which also

U.S. Sound-Alikes Into
U.K. as Low-Price Line

® Continued from page 3

product at a realistic price, we be-
lieve we shall be meeting a major re-
tail need and I'm confident that
SAM tapes will pay their way any-
where where foot traffic flows.”

Roscon will be operating from its
base at Hayling Island, Hampshire,
The company will operate a nation-
wide sales service and has guaran-
teed to ship all orders within 24
hours of receipt. Customers will also
be serviced by merchandisers who
will carry car stock to meet urgent re-
orders and also replace slow-selling
titles with new stock. It will also be
possible to order through Roscon
any hardware in the Beltek range of
in-car stereo equipment.

Rickie Scarth, a director of Ros-
con and—like Robson and fellow di-
rector Malcolm Paton—formerly
connected with Bi-Label, com-
ments: “We believe we have a very
compelitive price and, barring any-
thing drastic happening, we should

be able to hold it constant for at least
a year. Our finance is carried out in
American currency. so we are ruled
by the dollar rather than the
pound.”

He adds: “Record companies will
probably hate our guts for coming
out with these tapes, but there is
nothing they can do. Everything is
legal and above board with royalties
fully paid. Although the cassettes
and cartridges are packaged sim-
ilarly to actual releases by the origi-
nal artists, they carry pictures of the
artists, not actual photos. We have
also made clear that the songs are
not performed by the original art-
1sts.”

Robson adds that no special pro-
maotion was being planned for SAM
tapes, “We shall be selling through
department stores, record shops, su-
permarkets, news agents, confec-
tioners and the motor trade. SAM
tapes are designed for background
music and we think there is a large
potential market for them.”

Lowest Prices For Records & Tapes » Order Via TELEX: 62632 UW

0. C. Smith—La La Paaca Son
Rufus—=Rags To Rufus—ABC BO9

—Columbia KG 33083

TOP ROCK and SOUL LP’s

Columbia KC 33247

Mighty Clouds Of Joy=It's Time—Dunhill 50177
Buddy Miles—All The Faces Of Buddy Miles

Timmy Thomas—You'ra Tha Song I've Always Wanted Ta

y o

Sing—Glades 6504 ($5.98 List)
John Coltrane—interstallar Space—Impulse 9277 s
Curtis Maytisld—Got To Find A Way—Curtom 8604
Love Unlimited Orchestra=¥White Gold—20th Century 458
Creative Source—Migration—Sussex B35 EACH
Willia Henderson—Dance With Tha Masiar

—Brunswick 754202 ($6.98 List)

Maria Muldaur—=Waitress In A Donut Shop—Reprise 2154
Santana—Borboleta=Columbia PC 33135

Modern Jazz Quartet—In Memaoram—Little David 3001
First Choice—The Player—FPhilly Groove 1502

Call Or Wire Us For Quantity Prices.
Order Any Quantity From $1 Million Inventory.

AllLP's $2.99 and up ............

[ ZERT RRT LR LL]

—. L Rl

Tapes, 8 Track & Cassette $3.99 ......................($6.98 list)

Largest Selection
of 45 RPM’s
At Lowest Prices Anywhere

LARGE USERS CALL OR CABLE FOR SPECIAL BOX PRICES
Shipped Same Day Air Express
Specialists in Rock, Soul, Gospel, Jazz, Pop, etc.

ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

WHOLESALE ONLY
All Payments Must Be U.S. Currency

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-B600
TELEX 62632 UW

boosted 1ts share to 13 percent,
nearly three percent over the second
quarter—thanks to the Osmonds and
Johnny Bristol, and EMI, with 15.2
percent compared with 18.9 percent
in the previous three months.

With sohid hits by George
McCrae, whose “Rock Your Baby”
was logged by BMRB as the quar-
ter’s second best-selling single be-
hind “When Will [ See You Again™
by the Three Degrees (Phila-
delphia), and KC and the Sunshine
Band, President moved into the top
15 with 4.7 percent ahead of such
potentially strong competition as
WEA and British Decca. In fact,
Decca is having problems in finding
regular Top 350 singles success and
has seen its share of market slump
from &.1 percent in the comparable
quarter of 1973 to 3.8 percent.

On full-price albums, EMI came
romping home, leaving the rest of
the field gasping in its wake. The
British major collected a handsome
27 percent of the business, a 7.2 per-
cent improvement over July-Sep-
tember 1973, and had the added sat-
isfacion of seeing the next four
companies, CBS, Polydor, WEA and
RCA all credited with a smaller mar-
ket share than in the same period
last year.

A restructured price category of
$3-34.78 covering mid-price and TV
albums now excludes such per-
viously important labels as World of
... and RCA International. As a re-
sult, traditional leader Decca has
slipped back into eighth position
and EMI has taken over at No. |
with 16.5 percent, followed by Pho-
nogram (12.1 percent) and Pye (10.6
percent).

POLARIZATION—Stig Anderson, president of Polar Records, distributes gold
and diamond disks to label signings—the Hootenanny Singers received two
gold disks; Ted Gardestad one diamond disk for his album “Upptag,' which
sold more than 50,000 copies here. Gardestad's brother Kenneth received a
gold for writing the lyrics to the ““Upptag" songs, and Sweden's biggest act
Abba received diamond disks—their ““Waterloo' has so far sold 300,000 al-
bums and cassettes in Sweden alone. Back row (left to right): Hansi Schwartz
(Hootenanny Singers); Stig Anderson; Ted and Kenneth Gardestad; Tony
Rooth (Hootenanny Singers); front row (left to right) Abba members Bjorn

Ulvaeus, Anna Faltzkog, Frida Lyngstad, Benny Andersson.

Videocassettes in France
For Clubs & Discotheques

PARIS—The first serious use of
videocassettes in French show busi-
ness has started with Videoshow an-
nouncing it is now able to hire out
full entertainment programs to
clubs.

The aim is to keep clubs, includ-
ing discotheques, supplied with a
constant flow of videocassettes, with
programs by such names as Mud,
the Who and the Rolling Stones.
And, says Videoshow, all the artists
have collaborated, all rights and
royalties have been paid on a catalog
involving 17 groups.

The basic method used is quite
simple. Each cassette lasts approxi-
mately one hour and each week
Videoshow delivers, on rental, two
cassettes—a total of 104 cassettes
through the year.

Agreements have been made to
enable clubs to hire cassette players,
too. Clubs’ own stereo systems will
be used. M. Ojival, of the company
known as Videocass-France, claims
his organization to be the first in the
world to exploit video this way in
show business,

Macaulay Is Not Bound to Pact
With Schroeder: Ruling in U.K.

LONDON—Five law Lords last
week brought to an end a four-year
fight by songwriter Tony Macaulay
to prove that he was entitled to break
a contract with Schroeder Music,
The judges in the House of Lords
ruled that Macaulay 1s not bound by
a contract, signed in 1966, which
gave Schroeder worldwide copy-
right in his songs.

In what may prove to be an histo-
ric decision in music publishing, the
House of Lords dimissed the appeal
by Schroeder against the decision of
the Court of Appeal last December,
holding the contract was so unfair to
Macaulay as to be oppressive.
Where the decision may turn out to
be critical in the future relationships
of writers and publishers is that the
contract signed by Macaulay was,
with a few alterations, the standard
form of agreement.

Lord Reid said that the agreement
was for five years in any event and
for 10 years if royalties during the
first five exceeded $12,000. He ruled
that it was an unreasonable restraint
to tie the composer for that period.
His work would be sterilised and he
could earn nothing from his abilities
as a composer if the publishers chose
not to publish.

“In the interests both of the public
and the individual, everyone should
be free so far as practicable to earn a
livelihood and give the public the
fruit of his particular abilities,” said
Lord Reid. But under the terms of
the contract, Schroeder was required
to do nothing. “As has been said
they may put them (the songs) in a
drawer and leave them there.”

WWW americanradiohistorv com

It did not seem fanciful to suppose
that purely commercial considera-
tions might cause a publisher to re-
frain from publishing and promot-
ing promising material. He might
think it likely to be more profitable
to promote the work of other com-
posers under contract and unwise or
too expensive 1o popularize Macau-
lay's work in addition. And there
was always the possibility that less
legitimate reasons might influence a
decision not to publish his work.

Lord Reid said he agreed with
Schroeder’s argument to the extent
that he did not think a publisher
could “reasonably be expected to
enter into any positive commitment
to publish future work by an un-
known composer.” There might be
some general undertaking reparding
promotion of copyrights but 1t
would probably be in such general
terms as to be of little use to the com-
poser. But if no satisfactory under-
taking by the publisher could be de-
vised it appeared to be an
unreasonable restraint to tie the
composer for this number of years,
“If there had been any provision en-
titling the composer to terminate the
agreement in such an event, the case
might have had a very different ap-
pearance. But as the agreement
stands, not only is the composer tied
but he cannot recover the copyright
of work which the publisher refuses
o publish.”

Lord Diplock said the agreement
had not been the subject of negotia-
tion or approved by any organ-
isation representing the interests of
the weaker party. Although it had

been dictated on take-it-or-leave-it
terms, there was no presumption
that Schroeder’s attitude was used to
drive an “unconscionable bargain”,
but in the field of trade restraint it
was up to the court to be vigilant to
see that this did not happen.

*It 15 not without significance, on
the evidence of the present case, that
music publishers in negotiating with
songwriters whose success has been
established. do not insist on adher-
ing to a contract in the standard
form they offered to Macaulay,” he
noted.

Yiscount Dilhorne, Lord Simon of
Glaisdale and Lord Kilbrandon
agreed in dismissing the appeal.

San Remo Fest
Changes Rule
On Recordings

SAN REMO-Following a meet-
ing between the Municipality of San
Remo and record company repre-
sentatives, it has been decided that
the 1975 San Remo Song Festival—
the 25th—will not be for previously
unrecorded compositions as in pre-
vious years.

It will still be for Italian songs
only, but recordings of them will be
available from Jan. 15 and so enjoy
iwo months sales before the contest
which this year will run from March
13-15. However, the songs will be
Judged entirely according 1o merit as
performed at the contest—respective
record sales will not be taken into ac-
count.
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LONDON

Multiple Sound Distributors is
mounting a huge TV promotion
campaign on two double albums in
the middle-of-the-road field—and
managing director lan Miles pre-
dicts sales of 500,000 for one of
them, “30 Smash Hits Of The War
Years,” by the Royal Australian Air
Force Central Band and Chorus. . ..
MSD’s other package, “40 All Time
Honky Tonk Hits™ has already re-
ceived regional TV promotion with
immediate sales response.

Richochet Enterprises, manage-
ment company headed up by former
Kinks' managers Robert Wace and
Grenville Collins and onetime Elton
John manager Ray Williams, has
gone into voluntary liquidation pn-
marily because of “a lack of cash
flow”—main artists handled by the
company were Stealers’ Wheel
(A and M) and former Wheel mem-
ber Rab Noakes (Warners). ... Pat
Fairley, director of the publishing
division of the Robert Stigwood Or-
ganisation, has signed a three-year
worldwide deal with five-piece band
Highway, and it includes all songs on
their EMI album “Smoking At The
Edges.”

Negotiations between Carlin Mu-
sic and top U.5. producer Mike Curb
ended when Curb signed for Carlin
to have UK. representation of his
three publishing companies, Kayse-
yem, Curb Music and Michael
Lloyd Music. ... United Artists re-
leasing 32-track compilation double
album “Merseybeat '62-'64," docu-
menting the Liverpool beat boom
and complied by UA’s Andrew Lau-
der and Bill Harry, onetime editor of
Merseybeat magazine. ... Horslips,
now signed to RCA worldwide,
touring UK. following release of
their album “Dance Hall Sweet-
hearts.”

World Records here released its
first six-album box set featuring a
variety of artists—previous sets have
concentrated on the work of one
particular artist—and it features, un-
der the title 100 Fabulous Hits”
artists ranging from Steve Conway
and Alma Cogan to the Beach Boys
and Glen Campbell. . . . For the first
time a major record industry trade
conference is to be held in Scot-
land—aim of the event, Edinburgh
May 1975, is to promote sales, help
trade generally, and full support has
been promised from EMI, Philips,
RCA, CBS, Pye, WEA,

Genesis booked for a major North
American tour opening Chicago
(November 20), extending into Feb-
ruary 1975, with a three-week break
at Christmas, and including Indian-
apolis, St. Louis, Cleveland, Colum-
bus, Detroit, Pittsburgh, Baltimore,
Philadelphia, New York, Boston,
Montreal, Toronto, Buffalo, Miami,
Altanta, New Orleans, Houston,
Dallas, Oklahoma, Denver, Los An-
geles, San Francisco, Phoenix, San
Diego and Vancouver.

Contour Records is moving into
the export market. via Polydor
managing director Tom Parkinson
said: “We have a formidable hist of
product specially made for Contour
and we'll exploit some 40 titles, listed
in a speical catalog, through the
world.” Contour handles U.K. mar-
keting independently and distrib-
utes through Phonodisc. ... Only
two of the acts at this year’s Royal
Variety Performance at the London
Palladium on November 18 are
directly involved with the record in-
dustry—Perry Como and Paper
Lace. It 15 hoped the show and tele-
recording will raise $200,000 for
chanty.

From the Music Capitals
of the World

The independent U.S. label Cas-
ablanca has been acquired by EMI
for Europe and launches this month
(November) with a single by Peter
Noone, with major publicity cam-
paign back-up. Phonogram
holding a series of “at home™ recep-
tions for dealers and retailers hosted
by managing director Tony Morris,
and artist Demis Roussos was at the
first three prior to his UK. concert
tour. ... After only week of the sell-
in period, WEA achieved sales of
75,000 units of its new mid-price la-
bel Midi—marketing manager Ron
Smith described dealer reaction as
“fantastic,” particularly as the local
radio campaign was not due to start

for another two weeks. . .. Dart has
signed teenage group Kydd and

plans heavy promotion to secure a
first hit for the band.

Leo Music group of companies
has concluded a three-year sub-pub-
lishing deal for the U.S., Canada
and Mexico covering the catalogs of
Leo, Bees Knees and Carmen, with
ATV Music Corp. in the US. ...
Ronco out to improve on its sales
achievement with “That'll Be The
Day,” last year's top-selling album,
with the follow-up “Stardust”™—the
double album contains 44 tracks (32
oldies and 12 originals) and release
coincides with public screening of
the movie which stars CBS's David
Essex and Warners' Adam Faith.

PETER JONES
(Continuwed on page 32)

All-Industry Action Seen to
Tackle U.K. Faulties, Returns

LONDON-All-industry  action
through the British Phonographic
Industry (BPI) is likely to tackle the
problems of faulty records and re-
turns, following the row which has
blown up between the retail trade
and the CBS/WEA/A&M alliance
over its new get-tough policy.

In an effort to combat a serious
abuse of the system for returning
damaged records by dealers anxious
to dispose of unsold stock, CBS two
weeks ago announced that records
returned as damaged would no
longer be credited and only ex-
chanpged.

After a three-hour meeting last
week between a Gramophone Rec-
ord Retailers’ Committee (GRRC)
delegation and representatives of
CBS, WEA and A&M, both sides
agreed to meet again after this
week's full meeting of the GRRC
committee. In the meantime, consid-
eration 1s being given to passing the
matter over to the BPI to treat on an
industry basis. “This is not a prob-
lem limited to CBS,” GRRC secre-
tary Harry Tipple told Billboard.
“There are certain things which
could be done towards standard-
ization of returns policy throughout
the industry and one extremely use-
ful improvement would be the intro-
duction of a simplified returns form
to be used by all companies.”

Jack Florey, CBS sales director,
said that CBS was standing firm on
its decision to exchange records re-
turned as faulty instead of giving

International Turntable)

Geoffrey Heath, managing direc-
tor of Bradley's Records, has ap-
pointed Stuart Slater, Eddie Levy
and Len Beadle to the board of the
company. Slater 1s general manager
of Bradley’s, the record off-shoot of
ATV Music, and Levy and Beadle
are London and Brighton office
heads, respectively, of ATV Music.
Michael Blancken Hagen has been
appointed manager of organization
and manpower, overseeing the per-
sonnel departments at CBS head of-
fice and the Barlby Road distribu-
tion center. He will report to
managing director, Dick Asher. Also
reporting to Hagen will be the Con-
sumer relations and transport de-
partments. His task is to advise and
assist in implementing matters of
employee compensation, industrial
relations, training, recruiling, corpo-
rate PR, pensions and benefits, man-
power planning, transportation and
organization.

For the past year Hagen has been
personnel controller for Clarksons
Holidays.

Richard Blasky, 22, has joined the
promotion and PR division of
Phonogram U.K., reporting to Terry
Bartram. He was previously with J.
Walter Thompson, where his ac-
counts included Rowntree Macin-
tosh, Access and Lever Brothers, and
in p.r. with Childs Green. For a
while he played the professional ten-
nis circuit, and has also worked on
promotion in radio in Canada. Jane
Blanchard 15 leaving the Phonogram
Press office and in December mar-
ries former Record Mirror journalist
Roy Hill, now working on a news-
paper in Torquay.

Desmond Lewis has joined Music
for Pleasure as director of sales re-
porting to managing director Rich-
ard Baldwyn. Lewis comes to MfP
from Imperial Foods and has held
managerial posts in various food
companies in the past 20 years.

In accordance with the present ex-

pansion policy at CBS and as a start
to the promised reorganization of
the sales department, sales executive
Len Carpenter has been appointed
manager of export and import sales
for CBS U.K. He will report 1o
Maurice Oberstein, M.D., UBS
manufacturing.

Following his appointment, sales
director Jack Florey has appointed
John Mair as national sales manager
U.K. domestic sales. Mair was for-
merly a sales manager with EMI
where he had been involved with
setting up the second sales force
which EMI has now decided to
shelve for the time being.

Mair began as a salesman with
EMI before becoming a sales man-
ager at Philips. He later moved to
A&M where he was responsible for
setting up the field sales force before
returning to EML

credit. However at the meeting Flo-
rey offered to reintroduce credit ar-
rangements on records which could
not be replaced from stock in seven
days.

However, the GRRC delegation
decided against taking up the CBS
offer. “We have told CBS that we
believe that such a system is totally
impracticable,” said Tipple. “Deal-
ers would be bewildered as to what

was due to be credited or replaced
and the bookwork and administra-
tion of such an arrangement would
be difficult on both sides.”

The GRRC has suggested that
CBS should continue to credit “gen-
uine” faulties accompanied by
proper documentation and has re-
quested CBS not to implements 1ts
new policy pending full discussion
with the BPL.

EMI Electrola Displays

‘New Ways—New Success’

COLOGNE—"New Ways—New
Success” was the theme of EMI
Electrola’s sales and marketing
meeting held at Lahnstein. Some
120 of the company’s sales staff par-
ticipated in the information and
training program.

In his welcoming address, Elec-
trola’s managing director, Wilfried
Jung, said the company was a well-
managed organization that one
could rely on. During the last finan-
cial year (July 73 to June 74) the
company had realized a 24.9 percent
increase in sales. This figure is even
more impressive when compared
with the over-all German record in-
dustry increase of only 16 percent.

The figures for single sales were
even more startling. EMI Electrola
had achieved an increase of 16.8
percent while the entire industry had
suffered a loss of 14.4 percent. The
company's LP sales had increased
by 13.8 percent while the total indus-
try increase was 4 percent. Cassette
sales had increased by 44.8 percent
compared with 41.3 percent for the
industry. Jung said the company at
present held a 22 percent share of
the market.

The address was followed by a
brief description of the international
department and a sales training pro-
gram. After the participants had
been introduced to the new German
product there was a live perform-
ance by Marek and Vacek, the Pol-
ish piano duo who stopped at
Lahnstein before returning to Paris
that evening.

The report on new product in the
extensive classical catalog also fea-
tured a short performance by the pi-
anmist, Alexis Weissenberg, The day
ended with an evening program by
EMI Electrola artists, Katja Ebstein
and Christian Anders.

On the second day, after the top
salesmen had been presented with
their awards, there was a chance to

listen to new classical curiosities.
One was a quadraphonic production
of the Humperdinck opera, "Hansel
and Gretel” which, for the first time,
had been made with child singers.
Hansel is interpreted by Eugen Hug
and Gretel by Brigitte Lindner, who
surprised everybody with an already
well-trained voice.

The new label, Songbird, which as
been distributed world-wide by EMI
Electrola for some time already, was
also introduced at the meeting. Dr.
Hansa Strecker, manager of the
Schott publishing company which
established this new label, gave
some brief examples from the reper-
toire supplemented by a short live
performance by Rick Abao and
Tom Kannmacher as well as EMI's
artist, Lerryn.

Then, the participants were di-
vided into five groups to discuss in-
ternal matters and market topics.
This discussion was followed by a
report on up-to-date advertising
methods particularly with regard to
the development of contemporary
window display. Music was pro-
vided by the Spanish group, Santa-
barbara with some examples from
their new album.

The sales and marketing meeting,
which lasted two and a half days,
ended with lectures on I[sarton, de-
livered by proprietor of the popular
label, Alfons Bauer, and on Walt
Disney. Rudolf Ludwig, production
manager of the Disney publishing
company, introduced the new car-
toon, “Robin Hood.” He said that
EMI Electrola’s recently concluded
sales campaign for Disney had been
a genuine success. Quite a few retail-
ers, he said, had since decided to es-
tablish a Disney department in their
shop.

The meeting ended with a report
on general aspects of sales and mar-
keting.

For Total Capabhility in Gustom
Mastering, Plating, Pressing, Printing

TEL (05241) 83 31 92
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Canada

A&M Spurting; Has 500 P.C. Gain
In Business Since Its Inception

TORONTO—-A&M Records of
Canada, set up in Toronto in Febru-
ary 1970, has realized close to a 500
percent increase in business from the
first year to the present, excluding
product from independent labels
now distributed by A&M. Much of
the credit for the growth of the com-
pany must go to managing director
Gerry Lacoursiere.

Lacoursiere came to A&M with a
strong background in all phases of
the music industry. Starting out in
August 1957 as a record picker in a
warchouse in Detroit, he eventually

joined the Decca organization and

moved through the ranks, eventually
holding positions as salesman and
internal operations manager until he
went to work in promotion with an
independent distributor in Detroit
that handled such labels as Atlantic,
Smash and Verve. He did that for a
year and then went back to Decca. A
year and a half later he joined Lib-
erty.

From that point on he worked his
way up the ladder of the Liberty or-
ganization, first as promotion man-
ager covering the Midwest and then
into sales when the company went
into a branch operation with offices
in Cleveland, St. Louis and Chicago.

The years that followed involved
a great deal of moving around. La-
coursiere recalls: “They got me to go
and take over a branch in Atlanta
and I had two great years there. Fol-
lowing that they were going to make
me national branch manager, which
meant [ would have to move to Los
Angeles. Before that could happen,
Liberty/United Artists bought a
rackjobber in Chicago so they
changed their plans and decided
that it would be better if [ spent some
time in a rackjobbing operation, so |
moved to Chicago. At about the
same time the company was looking
to Canada for expansion and as |
was born in Sturgeon Falls, Ontario,
and I was bilingual, I was given the
task of making calls into Canada
and looking after our licensees in
this country.”

In June of 1969, Liberty/UA
made the decision that they would
open up in Canada with Lacoursiere
as head. While spending some time
in Canada on vacation that year, be-
fore the company was set up, a per-
son from Lacoursiere’s past ap-
peared to alter his plans for the
future.

Explains Lacoursiere: “Bob Fead,
who had onginally hired me at Lib-
erty/UA and who was then vice
president and general manager of
A&M Records, called me to say that
he and Dave Hubert, the head of
A&M international operations,
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would be in Montreal and wanted to
talk to me. At a second meeting in
Toronto they indicated that they
wanted me to come and work for
them in Canada. I went to Los An-
geles to meet Jerry Moss and | made
the decision to take the position.”

For the first month, Lacoursiere
spent time in Los Angeles looking
over previous figures for Canada,
seeing how much royalties were
being paid and which artists were
successful in this country. From that
study he came out with a philosophy
towards the Canadian market. Con-
tinues Lacoursiere: “If we were to
become a viable company in Can-
ada we had to reverse the trend of all
the hits coming from the U.S. We
had to give the U.S. as many hits as
they gave us or strive to give them
more. | look back over the fourand a
half years that we have been in Can-
ada and [ can give examples of art-
ists such as Miguel Rios, Rita Cool-
idge, Blue Haze, Gine Vannelli,
Nazareth and the Strawbs, who got
their initial break in Canada. That
gives us pride in our company and
our own efforts. Instead of looking
and saying that we should be doing
10 percent of the U.S., we're doing
from 40 to over 80 percent on some
product.”

When Lacoursiere first came to
Canada, he set up Capitol Records
as distributor from Torento to Van-
couver, London Records out of
Montreal and an independent in the
Maritimes. Quality Records had
been the original licensee for A&M
in Canada so Lacoursiere bought up
everything that they had pressed
and accepted all liability for A&M
product currently in the stores.

In July 1971, not being completely
happy with his original distribution
setup, Lacoursiere went into part-
nership with John Schlee, who he
had worked with in Detroit and who
had his own distribution setup
called MDC. The new distnbution
arrangement became MDC for
Manitoba and Ontario; London
Records for Quebec: Canadian As-
semblies in the Maritimes: Joy Mu-
sic Distributors in the west and Tay-
lor Pearson and Carson in British
Columbia.

A&M has in the past had success
in its development of Canadian art-
ists signed to the label including
those that came from independents
such as Naja and Much Records.

Recently A&M signed Terry Jacks
and Ray Pettinger’s Goldfish
Records and Frank Davies’ Daffodil
and Strawberry Records for distri-
bution in Canada. The roster of Ca-
nadian-signed artists is impressive
and includes names such as Valdy,
Keith Hampshire, Bruce Miller,
Charity Brown, Savannah, Linda
Brown, and through the independ-
ents, Terry Jacks, Chilliwack, Susan
Jacks, Barry Greenfield, A Foot In
Coldwater, Dillinger, the Huggett
Family, Cochrane, Tony Kingston,
Michael Hasek and Christmas
among others.

Says Lacoursiere: “When you
have a bad day with Canadian art-
ists you say, “What the hell are we
doing with Canadian content and is
it really worth the aggravation.
When you sit back and think about
it for a while vou realize that the rea-
son we set up here in the first place
was 1o become a record company
and not just a distnbutor. To be a
true record company you have to be
able to take an unknown and sell it
first to your own people and then to
the industry.”

A&M in Canada has had the op-
portunity to break quite a few artists
from this country. The most recent
example of this is British-band
Nazareth, who are currently in the
middle of a 19-date tour of Canada.

“The figures for record sales on
Nazareth are incredible,” continues
Lacoursiere. “With this tour the ex-
citement that has been pgenerated,
not only at retail level but at the
ticket box offices, has been unbe-
lievable. About eight weeks ago the
manager of that particular group
was in Los Angeles and made the
comment to one of the vice presi-
dents of the company that the next
time that they come into North
America they were going to tour
Canada to make money and then go
into the U.S. to do promotion, which
is the opposite of what usually hap-
pens.”

Overdrive
Hits Gold

VANCOUVER Bachman-
Tumer Overdrive, after a year on the
national charts with their first album
“BTO L,” had the LP turn gold on
Oct. 3. The RIAA certified it on Oct.
1I. A platinum album has been
awarded to the band by Mercury
Records for their “BTO 11" album.

The reaction to the band on their
latest tour has been exceptional with
two shows sold out well in advance
for Detroit’s Cobo Arena on Oct. 21
and 22. Promoter Steve Glantz
added an unprecedented afternoon
show for the band on Oct. 12 in a
venue that usually sees no more than
two appearances by a band in suc-
cession.

In Pittsburgh, BTO set a house at-
tendance record at the Pittsburgh
Civic Centre on Sept. 28 for Dice-
sare-Engler Productions. The band
has had a policy of no television ap-
pearances and recently turned down
the opportunity to host an NBC
Midnight Special show. As a point
of interest, Randy Bachman on Sept.
27 celebrated his 31st birthday—the

13th time he has done that on the
road.

BTO manager Bruce Allen has
just signed a management agree-
ment with Painter, a Canadian band
now recording for Elektra.

Bruce Miller
A ‘Hot Ticket’

VANCOUVER-Bruce Miller,
who recently had a top five country
single on A&M Records entitled,
“Anna Mane”—the largest selling
country cingle that the label has ever
put out—has in the last few months
become one of the hottest artists on
the Canadian West Coast.

Besides selling out The Howvell in
Edmonton during his week’s stay
there and bringing in three times the
guarantee for the club owners, he
drew 2,500 to a benefit for the West
Coast newspaper Georgia Straight,
Miller, who recently completed a
western tour with fellow A&M
recording artist Valdy, is touring the
Maritimes as part of the same pack-
age.

Miller will be recording his first
album in January at Andre Perry’s
Morin Heights Studio, with Gay De-
lorme producing. Delorme played
guitar on Cheech and Chong’s
“Earache My Eye” and also pro-
duced the new Airto album. Miller's
latest single 15 “Fly Raven Fly.”
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® Continued from page 51
TOKYO

Nippon Columbia’s veteran com-
poser Masao Koga has replaced the
late lyricist Hachiro Sato as presi-
dent of The Japanese Society of Au-
thors & Composers (JASRAC), says
Saburo Sakai, chairman of Japan's
official music licensing organiza-
tion. ... Marlene Dietrich, who ap-
peared at the 1970 World Exposition
in Osaka, will be singing in Japan
again, Dec. 16-25, following per-
formances in Venezuela, says Toyo
Yokoyama, president of Universal
Orient Promotions. The admission
fees to her dinner shows will range
from 40,000 to 60,000 yen, Total ex-
penses including the guarantees for
her performances are figured to be
close to 100 million yen, much more
than for Harry Belafonte who
played Japan again last March 5-18.

The Crusaders and the Pointer
Sisters are due to play Japan for the
first time. The instrumental quintet
and the vocal foursome will give a
Joint recital, too, at the Nakano Sun
Plaza Hall on Nov. 15, says the head
of UOP. Five concert dates have also
been fixed for John Mayall and his
new group between Oct. 22 and Oct.
28, the Japanese promoter adds. . ..
The first three concerts by Cliff Rich-
ard and the Shadows in this music
capital Oct. 5, 7 & B of his second Ja-
pan performance tour were, both lit-
erally and figuratively speaking,
fully paced with teenage girls ac-
cording 1o Jire Uchino, president of
Kyodo Tokyo.. .. Japan's Economic
Planning Agency says 88.8 percent
of all families owned color TVs, 76.1
percent radios, 49.8 percent stereo
sets, 49.6 percent black-and-white
TVs and 49.3 percent tape recorders
as of Aug. 31. Also as the same date,
the Hippon Hoso Eyokai (Japan
Broadcasting Corporation) was op-
erating 1,965 color TV and 173 AM
radio stations in general service, also
442 in its FM radio network.

Maria Callas has arrived here on
schedule, She opened her Japan per-
formance tour Oct. 12 in a joint reci-
tal with Giuseppe di Stefano at the
NHK Hall that was videotaped for
telecasting. ... Europe will enter the
quadrasonic era within the next five
years, predicts G. M. Oord, manag-
ing director of EMI Records, who
recently paid a visit to this music
capital. Among other developments,
Brain Dockery is here to succeed
Robert Ascott as EMI group repre-
sentative in Japan. ... There's been
some changes made in the manage-
ment of Sansui Electric, developer of
the Q5 matrix system of quadra-
phonic recording. The company’s
new president is Keizo Fujiwara, for-
merly a senior managing director,
Kosaku Kituchi, long-time presi-
dent, has resigned. Masuo Yamade,
ex-managing director, is expected to
resign, too, from his position on San-
sui's board of directors.

HIDEO EGUCHI

TORONTO

WEA Music of Canada is now
handling product from Waldo de los
Rios, who 1s on the Warner Bros. la-
bel. The initial release from Rios is
“Nabucco (Fly My Thoughts—
Chorus of the Slaves)” from his
“Operas” album, which will be re-
leased by WEA in Canada shortly.
Back catalog from Rios will also be
available from WEA in the near fu-
ture. ... Francois Guy's first single
for the Montreal-based Pumpkin
Records is “Mary Go Round.” ...
Andy Kim has just returned from

From the Music Capitals
of theWorld

England, where he taped three Top
of the Pops programs. “Rock Me
Gently™ has sold over 250,000 copies
in England so far, and the album has

Just been released. While in Europe

he also spent some time in Holland
and Germany. On Oct. 27 Kim
played a concert in Miami and will
appear at Hamilton Place in Ham-
ilton, Ont. on Nov. 18 and 19. In
mid-November he will record an-
other album at Los Angeles’ Sound
Lab Studio. An American tour is in
the planning stages. ... Octavian,
one of MCA’s first Canadian sign-
ings and produced by John Stewart,
have just had their first single re-
leased entitled “Good Feeling (To
Know).” ... Pedal steel player Ron
Dann from Montreal, who produced
Alexandre Zalkine's new album, is
music director of the Cliff Edwards
television show and has been in
charge of Band's backing Lee Clay-
ton, Diane Dufresne, Jean Pierre
Ferland and Ginette Reno, has relo-
cated in Toronto. . .. A planned On-
tario tour by Wale was postponed
from the end of September until Oct.
12 by Music Shoppe International
when the band’s road manager,
Mike Napoli, lost control of the
group’s truck on the way home from
an engagement running it into an 18
foot deep section of a bay just out-
side of Rochester, N.Y. The group
features Mike Marconi on guitar
who is currently recording with the
Alice Cooper Band.

Jesse Winchester, who recently
completed a week at Egerton’s in
Toronto, gave that club its most suc-
cessful week in its history, according
to owner Jim Holt. . . . Burton Cum-
mings, lead singer of the Guess Who,
and new guitarist Dom Troiano co-
wrote the next album for the group
called “Flavors™ and a release date
has been set for January. ... Fair-
port Convention with Sandy Denny
played Carlton University in Ottawa
on Oct. 26 and the University of To-
ronto the next night. ... Quality
Records will distribute Casablanca
Records in Canada with the first re-
lease being “So You Are A Star” by
the Hudson Bros. . . . Peter Rochon,
organist for Fludd, has left to form a
duo with John Moran. Greg Godo-
vitz has also left and will be replaced
by bass player Donny Underhill. . . .
King Biscuit Boy has been signed to
American Talent International for
agency representation and to Ron
Sunshine for management. Ron
Sunshine and Kevin Hunter, who
were partners in New Direction
Management, have parted company
with Hunter now representing the
Bells and Jason in the U.S. and Sun-
shine representing King Biscuit Boy,
the Stampeders and Babe Ruth. . ..
Concept 376, the Toronto-based
booking agency is representing Gino
Vannelli and Blue Swede in Canada.
... I'his year's Canadian Entertain-
ment Conference will be held at the
Valhalla Inn in Kitchener from Nov.
7-10. For registration information
call Joe or Betty Recchia at (519)
743-8921. . .. GRT has restructured
their promotion team throughout
Canada. In B.C. the contact is Mo-
nica Netupsky of Emerson Sales; in
Alberta, Bryan Tucker from Taylor,
Pearsonand Carson; in Manitoba
and Saskatchewan, Glen Gore Smith
from Laurel Records; in Quebec
Bruce Hogan at GRT's Montreal of-
fice; and in the Maritimes, Ted
Evans. David Paget 15 the new On-
tario promotion manager. . .. There
is talk of David Clayton Thomas re-
joining Blood, Sweat & Tears as lead
singer. MARTIN MELHUISH
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THE NIGHT CHICAGO DIED (Single)—
Paper Lace (EMI)—={April)

JOURNEY TO THE CENTRE OF THE
EARTH (LP)—Rick Wakeman (A&M)

YOU MAKE ME FEEL BERAND NEW
(Single)—Stylistics (Avco)—{April)

CARIBOU (LP)—Elon John (DJM)

ROCK YOUR BABY (Single)—George
MeCrae (RCA)—(Southern)

ROOM FULL OF ROSES (Singhe)—Mickey
Gilley (Playboy)—(Ast. Con.)

BONAPARTE'S RETREAT (Single)=Glen
Campbell (EM1)

SUGAR BABY LOVE (Single)—Rubettes
(Polydor }—(Castle)

RADAR LOVE—Golden Earring (Polydor)—
{(Cop. Con.)

16 TELL LAURA | LOVE HER (Singla)—J.
Frank Wilson
11 SHOOP SHOOP SOMNG (Single)—Bootleg
Family Band (Bootleg)—(TM)
12 MAMA'S LITTLE GIRL (Single)=—Linda
George (Image)—(Assoc.)
13 ROCK THE BOAT (Single)—Hues
Corporation (RGA)
14 SILVER MOON (Single)
15 MOONTAN (LPF)—Golden Earring (DJM)
16 GO CHASE A RAINBOW (Single)
17 BACK HOME AGAIN (LP)}—John Denver
(RCA)
18 SLIPSTREAM (LP}—Sherbert (Inifinity)—
(Portar)
19 CANT 5TOP MYSELF (Single)
20 HEY PAULA (Single)
(Courtesy Of HLUMO)
SINGLES
This
Waak
1 WALL STREET SHUFFLE—10 CC
2 | SHOT THE SHERIFF—Eric Clapton
3 KUMG FU FIGHTING—Carl Douglas
4 |'VE GOT THE MUSIC IN ME—Kiki Dee
Band
5 AIR DISASTER—Albart Hammond
6 CAN'T GET ENOUGH—Bad Company
7 CLAF FOR THE WOLFMAN—Guess Who
8 ROCK YOUR BABY—George McCrae
9 ROCHKET—Mud
10 TONIGHT—Rubettes
BRITAIN
[Courtesy: Music Week)
*Denctes local origin
SINGLES
This  Last
Week Week
1 2 EVERYTHING | OWHN—HKen Boothe
(Trofan) Screen Gems/ Columbia
(Lioyd Chalmers)
2 3 FAR FAR AWAY—"5lade (Palydor)—
Barn (Chas Chandler)
3 1 SAD SWEET DREAMER—"5weel
Sensation (Pye)—MEM Music
(Tony Hatch/Des Parton)
4 11 AlL OF ME LOVES ALL OF YOU =
*Bay City Rollers (Bell)—Martin/
Coulter (B. Martin/P. Coulter)
5 4 GEE BABY-—"*Peter Shelley
(Magnet)—Magnet (Peter Shelley)
& 12 (YOU'RE) HAVING MY BABY—Paul
Anka {United Artists)—MAM (Rick
Hall)
7 9 | GET A KICK DUT OF YOU="Gary
Shearston (Charisma)}—Chappels
(Hugh Murphy)
B B ROCK ME GENTLY—Andy Kim
(Capitol)=Intersong (Andy Kim)
9 13 | CANT LEAVE YOU ALOME—
George McCrae (Jayboy)
Southern (T.K. Prod.)
10 19 GONNA MAKE YOU A STAR—"David
Essex (CBS)—April/Rock On (Jeff
Wayna)
11 7 FAREWELL—BRIMNG IT ON HOME TO
ME—"Rod Stewart [Mercury)—
G_H. Music (Rod Stewart])
12 5 AMNMNIE'S S0NG—John Denver
(RCA)—ATV (Milton Okun)
13 10 REGGAE TUME="Andy Falrweather
Low (A&M)—Rondor (Elliott
Mazer)
14 6 LONG TALL GLASSES—"Leo Sayer
{Chrysalis}—Blanedell / Compass
{A. Faith/D. Courtney)
15 25 DOWN OM THE BEACH TOMIGHT—
Drifters (Bell}—Cookaway
Macaulay (R. Greenaway/B.
Davis)
16 17 ALL | WANT IS YOU—"Roxy Music
(Island)—EG. Music (Roxy
Music /). Punier)
17 2B HAPPY ANNIVERSARY —5lim
Whitman [United Artists)—MCPS
(Kelso Herston)
18 31 (HEY THERE) LONELY GIRL—Eddie
Holman (ABC)—Chappell {Peter
Da Angelis)
19 48 LET'S GET TOGETHER AGAIN—
*Glitter Band (Ball)—=Ram (Mike
Leander)
20 18 YOU LITTLE TRUST MAKER-—Tymes
(RCA)—April /Maximus (Billy
Jackson)
21 33 NEVER TURN YOUR BACK ON

MOTHER EARTH—*Sparks
(Island)—Island (Mut Winwood)

22

23

24

25

26
27

28

29

31

33

35

37

39

40

4]

42

43

45

47

This
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10
11

12
13
14

15
16

17

18
19

20

21
22

24

29 | HOMNESTLY LOVE YOU-—0Olivia
Newton-John (EMI)—Rondor
{John Farrar),

—  KILLER QUEEN—*Queen (EMI)—
Feldman/Trident (Roy Thomas
Baker s Queen)

23 MINUETTO ALLEGRETTO—
*Wombles (CBS)—Batt Songs
{Mike Batt)

16 HKNOCK ON WOOD—*David Bowle
(RCA)—Warner Bros. (Tony
Viscont)

22 YVIVA ESPANA—Sylvia (Sonat)—
Sonet (Rune Dfwerman)

27 SAMBA PA TI—Santana (CBS)—
Chrysalis (Fred Catero/Santana)

34 LET'S PUT IT ALL TOGETHER—
Stylistics (Awco)=Awemb/C.
Shane (Hugo & Luigi)

20 MACHINE GUN—Commodores
(Tamla Motown)—Jobete London
(James Carmichael)

32 DA DOO ROM ROM—Crystals
{Warner Spector)—Carfin (Phil
Spector)

15 HANG ON IN THERE BABY=Johnny
Bristol (MGM)—Warner Bros.
{Jobnny Bristol)

14 HUNG FU FIGHTING—Carl Douglas
{Pye)=Subsddu s Chappell (Biddu)

45 I'M LEAVING IT ALL UP TO YOU-—
Donny & Marie Osmond (MGM)—
Mike Curb (Venice)

24 YOU YOU YOU—"Aklin Stardust
(Magnet)—Magnet (Peter Shelley)

30 CAN'T GET ENOUGH OF YOUR
LOVE BABE—Barry White (Pye)—
Schroeder (B. White)

33 YOU HAVEN'T DOME MOTHIN—
Stevie Wonder (Tamla Motown)—
Jobete London (Wonder)

26 QUEEN OF CLUBS—K.C. & the
Sunshine Band (Jayboy)—
Southern

49 THEMN CAME YOU—Dionne
Warwicke/ Detroit Spinners
{Attantic)—(Gamble  Hutf/T. Ball)

— HOT SHOT—*Barry Blue (Bell)—ATV
Music (Barry Blue)

37 I'M A BELIEVER—Robert Wyatt
(Virgin)=S5creen Gems/Columbia
{Mick Mason)

41 WHATEVER GETS YOU THRW' THE
MNIGHT—"John Lennon [(Apple)—
Lennon/ATV {Lennon)

40 LEAVE IT—*Mike McGear (Warner
Brothers)—McCartney /ATV Music
(Paul McCartney)

42 LOVE ME—Diana Ross (Tamla
Motown) Jobete—London (Tom
BairdBerry Gordy)

32 1 GOT THE MUSIC IN ME—"Kiki Dee
Band (Rocket) Rocket/April (Gus
Dudgeon)

35 BLACK EYED BOYS—"Papar Lace
{Bus Stop)—intune (Mitch
Murray/ Peter Callander)

21 THE BITCH IS BACK—"Ehon John
(DJM)—Big Pig Music—{Gus
Dudgeon)

44 WHEN WILL | SEE YOU AGAIN=
Three Degrees (Philadelphia)—
Gamble-Hutf (Gamble/Hutf)

43 BABY LOVE—Diana Ross & The
Supremes (Tamla Motown)—
Jobete London (Brian Holland /
Lamont Dazier)

35 SILLY LOVE—*10CC (UK)—5t.
Anne's (10CC)

— PEPPER BOX—Peppers (Spark)—
Instant

BRITAIN

{Courtesy: Music Week)
LPs

Last
Weeh

ROLLIN'—Bay City Rollers (Bell)

SMILER—Rod Stewart (Mercury)

TUBULAR BELLS—Mike Oldfiald
(Virgin)

BACK HOME AGAIN—lobhn Denver
{RCA)

BAMD ON THE RUN—Paul
McCartney (Apple)

WALLS & BRIDGES—John Lennon
(Apple)

JUST A BOY—Leo Sayer (Chrysalis)

HERGEST RIDGE—Mike Oldfield
(Virgin)

THE SINGLES 196973 —Carpenters
(A&M)

0DDS & S0DS—Who (Track)

ANOTHER TIME AMOTHER PLACE—
Bryan Ferry (lsland)

13 MUD ROCK—Mud (Rak)

21 DAVID ESSEX-—{CBS)

11 DARK SIDE OF THE MOON—Pink

Floyd (Harvest)
10 SHEET MUSIC=10cc (UK)
— THE IMPOSSIBELE DREAM —Alex
Harvey Band (Vertigo)
13 BEST OF JOHN DENVER—{RCA)

w ol B o & W

15 SANTAMA'S GREATEST HITS—(CBS)

— A STRANGER IN MY OWN BACK
YARD=Gilbert O'Sullivan (MAM)

17 HAMG ON IN THERE BABY=Johnny
Bristol (MGM)

26 THREE DEGREES—{Philadeiphia)

— MOTOWHN CHARTBUSTERS, VOL.
S—(Tamla Matown)

35 FULFILLINGMESS' FIRST FINALE—
Stevie Wonder (Tamla Motown)

28 ROCK YOUR BABY—=George McCrae
(Jayboy)

25 20 CARIBOU—Elton John (DJM)

26 30 SIMON & GARFUNKEL'S GREATEST
HITS—{CBS)

27 16 461 OCEAN BOULEVARD —Eric
Clapton (R30)

28 12 RAINBOW—Peters & Lee (Philips)

29 38 KIMOMND MY HOUSE—Sparks
{Island)

30 9 TAPESTRY OF DREAMS —Charles
Aznavour (Barclay)

31 22 OUR BEST TO YOU—Osmonds
(MGM)

32 37 INNERVISIOMS—Stevie Wonder
(Tamls Motown)

33 24 AND | LOVE YOU 50=Perry Como
(RCA)

34 34 HIS 12 GREATEST HITS—Meil
Diamond (MCA)

35 31 GODDBYE YELLOW BRICK ROAD—
Elon John (DJM)

36 45 DIAMA & MARVIN—Diana Ross &
Marvin Gaye (Tamla Motown)

37 40 ABRAXAS—Santana (CBS)

38 25 S0 FAR—Crosby, Stills, Mash &
Young {(Atlantic)

39 = LET'S PUTIT ALL TOGETHER=
Stylistics (Avco)

40 — GLEM CAMPBELL'S GREATEST
HITS—(Capitol)

41 — JOURNEY TO THE CENTRE OF THE
EARTH—Rick Wakeman (A&M)

42 43 MEDDLE—Pink Floyd (Harvest)

43 44 HEY-—-Glitter Band (Bell)

44 47 YOU MAKE ME FEEL LIKE SINGING
A S0MG—Max Bygraves [Pye)

45 — RED—King Crimson {Island)

46 — THESE FOOLISH THINGS—Bryan
Ferry (1sland)

47 — REMEMBER YOU'RE A WOMBLE—
Wombles (CBS)

48 18 STOME GOMN'—Barry White (Pye)

4% 32 A UTTLE TQUCH OF SCHMILSS0OM
IN THE NIGHT—Nilsson {RCA)

50 42 THE BEATLES 1962-66—{Apple)
DENMARK
(Courtesy Of LF.P.1)

This

Weak

1 KAJ & ANDREA (Single)—(Metronome)
2 JOHNNY REIMAR PARTY No. 8 (LP)—

{Philips)

3 OLDIES BUT GOODIES (LP})—Svenne &

& A g

This

Lotts (Polar/ EMI)

DR. HOOK (LP)—(CBS)

WATERLDO (LP)—Abba (Polar/EMI)

FUNNY HOW SWEET CO CO (LP)=The
Sweet (RCA)

WALLS AND BRIDGES (LP)—John Lennon
(Apple EMI)

THE NIGHT CHICAGO DIED (Single)—
Faper Lace (Philips)

TYGGEGUMMEBAMNDEMN (LP)}—(EMI)

THE STING/SOUNDTRACK (LP)={MCA)

FRANCE

(Courtesy of Centre d'information et
da Documentation du Disque)
*Denctes local origin.
SINGLES

Week

Pa

14

15

This

NABUCCO—Waido de los Rios (Hispavox/
Palydor)

LE PREMIER PAS—*Claude M. Schonberg
(Vogue)

SUGAR BABY LOVE—Rubettes (Polydor)

ROCK YOUR BABY —George McCrae (RCA)

EL BIMBO="Bimbo Jet (Pathe-Marconi)

SUGAR BABY LOVE—Dave (CBS)

OH LES FILLES=—"Au Bonheur Des Dames
(Philips)

HISTOIRE VECUE—"Y. Jouffroy (Philips)

JOHNNY RIDER—*Johnny Hallyday
{Philips)

REMETS CE DISQUE—"Ringo (Carrere)

POR POUR RIRE M. Le President—*Green
& Lejeune (Pathe-Marconi)

AMERICA—David Essex (CBS)

TROP BEAU (Sugar Baby Lowe)—=Dave
(CBS)

ROCK THE BOAT—Hues Corporation
(RCA)

KUNG FU FIGHTING=C. Douglas (Vogue)

LPs

Week

1

2
3
4

&n

This

HABUCCO-—Waldo de los Rios (HispavoxS
Polydor)

MOMN FRERE —Maxime Le Forestier
(Polydar)

JE ME MARRE—Coluche {Pathe-Marconi)

DARK SIDE OF THE MOOMN—Pink Floyd
[Pathe-Marconi)

LES VIEUX MARIES—Michel Sardou
{(Phonogram)

HOLLAND
{Courtesy Stichting Nederlandse Top 40)
*Denctes local origin
SINGLES

Weok

1

2
3
4
5
6
7
8

KUMNG FU FIGHTING—Carl Douglas (VIF)
WALL STREET SHUFFLE—10 CC {(UK)
ROCK YOUR BABY —George McCrae (RCA)
AIR DISASTER—*Albert Hammond (Epic)
IN THE SUMMERNIGHT—"Teach In (CNR)
SWINGIN' ON A STAR—*Spooky & Sus
{Megram)
I'M LEAVING IT ALL UP TO YOU—Marie &

Donny Osmond (MGM)
SUCH A NIGHT—Ricky Gordon (CNR)

Wwww americanradiohistorv com

9 ALUF WIEDERSEHN=Demis Roussos

(Philips)
10 GIGI L'Amoroso—Dalida (Omega)

ITALY

{Courtesy Of Germano Ruscitto)
SINGLES
This
Week
1 E TU...—Claudio Baglioni (RCA)
2 BELLA SENZANIMA—Riccardo Cocciante

3 INMNAMORATA—I Cugini Di Campagna
{Pull/Fonit/Cetra)
4 NESSUND MAI=Marcelta (CGDMM)
5 TSOP—MFSB (Philadelphia International /
MM)
6 PIU' Cl PENSO—Gianni Bella (CGD/sMM)
7 JEMHY=Gli Alunni Del Sole (PA/Ricordi)
& SOLEADO—Danile Santacruz Ensamble
(EMI)
9 ROCK YOUR BABY—George McCrae (RCA)
10 PICCOLA & FRAGILE—=Drupi (Ricordl)
11 DEVIL GATE DRIVE—S5uzi Quatro
(Columbia’ EMI)
12 BUGIARDI NO|—Umberto Balsamo
(Phanagram)
13 STARDUST—Alexander {Odeon/EMI)
14 SE SAl SE PUOI, SE VUOI—I Pooh (CBS/

MM)
15 SOMEDAY SOMEWHERE—Demis Roussos
{Phonogram)
NEW ZEALAND
{Courtesy O N.Z.B.C.)
SINGLES
This
Weak
1 | 5HOT THE SHERIFF—=Eric Clapton
2 KISSING IN THE BACK ROW OF THE

MOVIES—Drifters

I'M LEAYING IT ALL UP TO YOU=Donny &
Marie Osmond

ROCK YOUR BABY—George McCraa

DON'T LET THE SUN GO DOWN ON ME=
Elton John

THE MIGHT CHICAGO DNED—Paper Lace

YOU MAKE ME FEEL BRAND NEW=—
Sylistics

EYES OF SILVER—Doobie Brothers

TOMIGHT —Rubaties

CLAP FOR THE WOLFMAN —Guess Wha

ROCK ME GENTLY-—Andy Kim

RUB IT IN—Billy "“Crash™ Craddock

BLACK EYED BOYS—FPaper Lace

14 F YOU LOVE ME LET ME KNOW—Olivia

Mawton-John
15 ROCK THE BOAT—Hues Corporation
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SOUTH AFRICA

{Courtesy Of Springbok Radio)
SINGLES
This

Week
1 WHY ME=Kris KristoMerton (Monument)—
(Clan)
2 IF YOU LOVE ME LET ME KNOW=0llvia
Mewton-John (EMI)—(EMI/Brigadiers)
3 THE NIGHT CHICAGO DIED—Paper Lace
{Parlophone)—{Francis Day)
4 ROCH YOUR BABY—George McCraa
(RCA)—(Southern)
5 TOUCH TOO MUCH—Arrows (RAK)—
(Francis Day)
6 ROCK THE BOAT—Hues Corporation
(RCA)—(Laetrec)
7 ROCK ME GENTLY—Andy Kim (Capitol)—
(Joachim)
8 LET ME ROLL IT—Paul McCartnay & Wings
(Pariophone)—{MPA/ Laetrec)
9 JACK OF DIAMONDS—The Walkers
(RPM)—(Tro Essex)
10 A ROSE HAS TD DIE=Dennis East
{Epidemic Rash)—({Clan)

SPAIN

{Courtesy Of "El Musical”)
SINGLES
This
Week

1 LET ME GET TO KHOW YOU—Paul Anka
(Hispavox)—{Musica del Sur)

2 ROCK YOUR BABY—George McCras
(RCA)—(Musica del Sur)

3 TSOP—-MFSB (CBS)—{April)

4 TOMAME O DEJAME—Mocedades (Zafiro)—
{Dizcorama)

5 LOVE'S THEME=Lowe Unlimited Orchastra
{Movieplay)—(Quiroga)

6 POR EL AMOR DE UNA MUJER—Danny
Danied {Polydor)—{Otilia)

7 COMNVERSACIONES CONMIGD MISMO—
Jusn Pardo (Ariola)}—(Arabelia)

B GIGI L'AMOROS0O—Dalida (Poplandia-Z)—
(Monserrat)

9 DO YOU LOVE ME?