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N.Y. State intensifies
Its Antipiracy Stance

By ROBERT SOBEL

NEW YORK-The State Attor-
ney General’s office is swinging into
legal action against tape and record
pirates and bootleggers here. It will
submit a bill in the next few weeks
which strengthens the penalties
against offenders, amends the penal
law and repeals the general business
law in relation to unauthorized

recordings. Important in the new bill
is the fact that record stores would
be considered offenders in certain
cases.

A similar bill has already been in-
troduced and submitted by State
Sen. Roy M. Goodman at the State
Legislature in Albany. The Good-

{Continued on puge 86)

Nightclubs Doggedly Hoid
Own In Recession Struggle

LOS ANGELES—Nightclubs are
fighting back aggressively against
the current tight-spending economy
in the U.S. and in most cascs they’re
holding their own.

A national survey of key niteries
by Billboard reporters reveals that
live entertainment audiences are still
eager to turn -out for good quality
artists whose names are familiar
through records. But they will be less
likely to chance their shrinking dol-
lars on a less pre-sold artist.

Thus the availability of artist
draws has become increasingly cru-

cial to the very survival of the night-
club circuit.

Another apparent trend is the
raising of nightclub prices—whether
for admissions, cover charge. drinks
or food—in order to meet rising artist
prices and other cost boosts.

Nitery owners are caught in a
crunch between operating expenses
skyrocketing with inflation and
profit Limits tied to the audience ca-
pacity of their facilities. A number of
clubs report they are remodeling in
order to increase audience-holding

(Continued on page 28)

AT MIDEM

U.S. Pubs
C’right Life

By MIKE HENNESSEY

CANNES-—#A warning that Amer-
ican music publishers should “take
seriously the statement that there
will be no further extension of copy-
right on songs which would nor-
mally have gone into public domain
before a ncw copyright bill is
passed” was made by Sal Chiantia
during a meeting of the Light Music
Branch of the International Publish-
ers Assn. at MIDEM last week.

Chiantia, on bchalf of the U.S.
National Music Publishers Assn.,
was reporting on the present situ-
ation regarding U.S. copyright revi-
sion. He expressed great concern
over a reported statement by Con-
gressman Robert Kastenmeier that
*“the whole question of the copyright
term of life plus 50 years would have
to be looked at.”

Said Chiantia: I would take that
statement very seriously. It would be
sad 1o sec the one aspect of U.S.
copyright law over which there has

(Continued on puge 70)

Unique Music Talent Forum
Slated For June 4-7 In L.A.

Supreme Court’s
warned On Refusal To Review
Jars Tape Pirates

By MILDRED HALL

WASHINGTON—-The Supreme
Court gave music publishers a re-
sounding viclory over tape pirates
last week when it refused to review a
U.S. Appeals court decision against
Colorado Magnetics.

In a bellwether decision, the U.S.

Progressive FMers
Drift To Mainstream

By CLAUDE HALL

LOS ANGELES—FM progres-
sive rock stations are drifting away
essentially from rock and toward the
musical mainstream tastes of a mass
audience.

This is dramatically reflected in
the latest ARB audience ratings,
which depict the most commanding
audiences ever for progressive sta-
tions overall.

David Moorhead, general man-

(Continued on page 8)

Tenth Circuit Court of Appeals had
rejected the tape firm’s claim of legal
right to duplicate non-copyrighted,
pre-Feb. 15, 1972, recordings. by
paying mechanical royalties to the
music publishers, under the compul-
sory licensing provision of the 1909
law. All recordings made on or after
Feb. IS, 1972. have copyright pro-
tection under present federal law.

The high court’s refusal to review
the decision against Colorado Mag-
netics, made a year ago, will solidify
similar findings of infringement
against piracy of pre-1972 record-
ings. The Colorado Magnetics ruling
was a reversal of a federal district
court decision which found for the
duplicators.

Major wins for the music publish-
ers have been made in Western area
U.S. Appeals courts of the Ninth
and Tenth Circuits, which cover 12
states, including California and Ari

(Continued on page 8)

LADY LOVE' HAS DONE IT AGAIN . .. ““From His Weman To Ycu,” Barbara
Mason’s hot nit single, is the latest smash from this singer and writer
LOVE'S THE THING, her new Buddah album, fairly glows with Barbara's
sexy, soulful splendor, and will follow her dynamite single right to the
top! “From His Woman To You,"” “Shackin Up" and “One, Two, Three”
are just part of what makes “LOVE'S THE THING”, an album of gems!

{Advertisemment)

WB’s Troupe Clicks
On Continental Trek

LONDON--The Warner Bros.
Music Show opened its European
tour in explosive style with sell-out
concerts at Manchester's Free Trade
Hall and the Rainbow in London
and all indications are that the
triumph will be repeated at all the
other European tour venues.

Warners’ record chief. Mo Ostin,
in London to catch the opening con-
certs before going to MIDENM, told
Billboard “it was organized as an ex-
periment and it has paid off. A loss
will be incurred. but nowhere ncar
as large as expected. and with the ex-
ception of one venue in Germany all
the concerts have been sold out in

(Continued on page 69)

LOS ANGELES--Billboard will
hold its first Music Talent Buying
Forum here June 4-7 at the Century
Plaza Hotel.

The Talent Forum is designed as
an open communications meeting
forall areas of the live entertainiment
business associated with contempo-
rary music—concert promoters,
nightclub operators, booking agents,
personal managers. entertainment
attorneys and college entertainment
buyers

For the past seven years Billboard
has presented an International Ra-
dio Programming Forum designed
as a communications bridge be-
tween broadcasters and the music/
record industries.

An all-star advisory commitiec
has been assembled to participate in
programming the Talent Forum.

(Continued on page 56)

LEO SAYER has a secend album out: Just a Boy (BS 2836), on Warner
Bros. records and tapes Leo Sayer makes Number One British singles,
wrote Roger Daltrey’s tirst album and used to perform in clown makeup
but doesn't any more. Leo Sayer put “Giving It All Away™ and “Long Tall

Glasses" on Just a Boy. Leo Sayer is a real live star. (Advertisement)

The Kiki Dee Band MCA-453
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Record Bar Employees Go
‘Back To Basics’ At Meet

LOS ANGELES—America’s fastest growing
record/tape retail chain, Record Bar, went
“Back To The Basics™ during its second an-
nual managers’ convention here last week.
One-hundred and thirty employees attended.

Recently-appointed marketing director
George Schnake, who engineered the basic r=-
tailing concepts approach, asked Durham-
based department heads to concentrate on pri-
maries during the three-day national confab.
Schnake pointed up the need for self-appraisal
in that the chain more than doubled its 31
stores of 1973 to 64 currently, with another 16
to 20 stores blueprinted before mid-1976.

The mushrooming chain carries heavy capi-
tal responsibility because all of its locations are
mall-oriented.

urged that store managers be relieved of much
procedural responsibility, thus freeing them
for the more urgent in-store supervision. Berg-
man wants more time spent with customers.
Rich Gonzalez, operations chief, recom-
mended “low-profile” attention to all shop-
pers. “Don’t just tell the customer where the
records he’s looking for are located, take him
there and help him personally find what he
wants.

“Re-approach even the customer who at
first said he doesn’t need help if that customer
is in the store another five minutes,” Gonzalez
said. He pointed up the long-lasting values of
making the customer feel wanted and at home
in the store.

Correlative accessory suggesting and indi-

General News

Charts Dominated By
WEA For Fifth Year

By BOB WHITE & JOHN SIPPEL

LOS ANGELES—WEA stretched its domi-
nation of U.S. corporations earning the largest
share of Billboard’s Hot 100 and Top LP and
Tapes charts for the fifth straight year during
1974.

Columbia held onto its top position as the
label with the greatest share of LP and Tape
action since 1970. And Capitol dethroned Co-
lumbia for the first time in five years as the la-
bel getting the most singles action on the Hot
100.

All performances were part of Billboard’s
fifth annual 12-month chart success analysis
recapitulation by the Market Research Section
of the Music Popularity Charts department,
headed by Bill Wardlow.

records reflected on each of the three corpo-
rate rankings indicates that, despite a decline
in total number of record releases in 1974 due
to material shortages, approximately 10 per-
cent more LPs and tapes and singles shared
chart activity.

Complete results in bar graph form appear on
page 2.

LP/tape entries rose from 569 to 638, while
singles increased from 429 to 472. In the cu-
mulative ranking, 1973’s 988 chart entries ele-
vated to 1,096.

MCA, both as a label and a corporation, dis-
played the strongest increase in chart activity

President Barrie Bergman, for example,

sesssssssssss Business & the Economy

No Recession Felt

By Col’s Segelstein

By ELIOT TIEGEL

LOS ANGELES—“I don’tsee a recession in the record business; I was in the
stores here checking and I found good business.”

The speaker: Irwin Segelstein,
CBS Records president, who empha-
sizes there is not yet any hard evi-
dence there is a deep depression in
the record business parallel to other
industries.

There is evidence that January
was a good month for retailers, he
says. “If you’re hot as a pistol when
there is a recession, there is no reces-
sion for you.”

What does concern the executive
is what will happen when the credit

extended during the Christmas sea-
son runs out. Will accounts pay their
bills? Will they ask for additional
credit? Will they insist on returns?
The answers won’t be known until
February or March and if the distri-
bution pipeline isn’t choked with
merchandise, Segelstein sees expan-

sive good times for 1975.
“We're projecting a good year for
1975, one that is better than 1974.”
(Continued on page 78)

‘Tommy’ Album To Receive
Strong Polydor Promotion

NEW YORK--Polydor Inc. has
acquired the worldwide album and
tape rights to the original movie
soundtrack of the film “Tommy,”
and is launching a six-figure dollar
promotion campaign in support of
the two-record rock opera package.

Included in the large-scale mer-
chandising and promotional drive
will be a coordinated effort with Co-
lumbia Pictures, distributors of the
film, encompassing radio and TV
spots, local and national print adver-
tising and display posters. Also
planned for stores in key areas are

Antipiracy Bill
On Way In N.J.

TRENTON—-The New Jersey
State Assembly passed an antipiracy
bill Thursday (23) 66-0, it was
learned at press time.

The bill, sponsored by Assem-
blyman Joseph A. LeFante, majority
leader of the Assembly, prohibits the
unauthorized duplicating and sale
of sound recordings either in tapes
or disks in the state of New Jersey.

LeFante, in sponsoring the bill,
says the state is losing revenue from
sales tax and that the consumer is
being “ripped off” because of the in-
ferior quality of these kinds of
recordings.

The bill must now go to the state
Senate, then to the governor if ap-
proved.

Biliboard is published weekly by Biltzoard Publications, Inc., One Astor Plaza. 1515 Broadway. New York. N.Y. 10036. Subscription rate: annual rate, $50; single-copy price. $1.50. Second class postage paid
at New York, N.Y. and at additional mailin

preview boxes showing excerpts
from the film.

In addition, Polydor, according to
president Bill Farr, will sponsor on
radio stations a pinball machine
contest in 15 key areas, with a pin-
ball machine as prize to thewinners.

Polydor will release the package
in mid-February. The film is to pre-
miere in New York on March 18: a
Los Angeles debut is set for the fol-
lowing evening. The premiere will
be a star-studded affair in true Hol-
lywood style, according to Farr.
Plans also call for the taping of both
debuts as a possible TV show on
ABCs “Wide World Of Entertain-
ment.” to be shown sometime after
the lve event.

“Tommy” stars Roger Daltry,
lead singer of the Who, who plays
the tiile role in a cast which features
Eltor John, Eric Clapton, Tina
Turner, Oliver Reed, Jack Nichol-
son, Ann-Margret and the Who.
Keitk Moon. Pete Townshend and
John Entwistle, three other members
of the Who, appear in cameo roles.

Of the 30 songs or musical se-
quences in the film, four are new
tunes written by Pete Townshend.
“Tommy” was produced by The
Robert Stigwood Organization. The
set will sell for $9.98 list.

A seminar was held last week in
Los Angeles familiarizing the Co-
lumbia Pictures regional fieldmen
with the picture and record promo-
tion concepts. Polydor personnel
who attended the seminar included
Farr and Polydor International vice
president Mike Von Winterfeldt.

(Continued on page 77)

Tab 75 As
Music Year
In Memphis

MEMPHIS — Mayor Wyeth
Chandler has proclaimed 1975 “Mu-
sic Year in Memphis™ and is urging
the entire populace to “recognize,
appreciate and patronize our local
music industry.”

Music, he said, is the second larg-
est business in this Mississippi River
city.

The celebration was set up by a
group of music men and women, in-
cluding Al Bell, chairman of the
board of the Stax organization; Jim
Stewart, co-founder and president
of Stax; Mrs. Estelle Axton, presi-
dent of Fretone Records: Sam Phil-
lips, founder of Sun Records, presi-
dent of Phillips Records and the
“discoverer” of Elvis Presley; Willie
Mitchell, vice president of Hi
Records, and Knox Phillips, vice
president and general manager of
Phillips Records.

Also participating were Bob Tay-
lor, president of Local 71 of the
AFM; Sidney Stewart, president of
the Memphis Chamber of Com-
merce; Marty Lacker of the Mem-
phis and Shelby County Music
Commission; Charles Scruggs, gen-
eral manager of WDIA Radio, and
Roy Mack of WMPS.

“Memphis,” says the mayor. *has
reaped great benefits from the abil-
ity and dedication of our local art-
ists, who have caused our music in-
dustry to become a major attraction,
which cycles many millions of dol-
lars through our economy, enriches
the lives of our citizens and serves as
an outlet for talented performers,
writers and technicians.”

Aussie Rock Fair
An MCA Promotion

LOS ANGELES—Astor Records,
which releases MCA Records in
Australia, is conducting a Rock
Records Fair to promote MCA acts
in that country, according to Lee
Armstrong, MCA’s international
vice president.

Neville Smith, general manager of

Astor Records and his promotion
manager Brian Dawe, are taking
over the ballrooms of various hotels
throughout the nation with display
booths featuring record players and
earphones, plus visuals and hand-
outs.

A compilation of the total number of

(Continued on page 12)

Listener’s Guild Will File
A Protest Over WQIV-FM

500,000 Units
Set As New LP
‘Gold Standard’

NEW YORK-The RIAA’s Gold
Record Award certification require-
ments for LPs and tapes is now
based on the minimum sale of
500,000 units.

The new requirement went into
effect Jan. | and is based on price in-
creases instituted by record com-
panies in 1974. According to RIAA
officials, the move was taken so that
the value of the awards would not be
diluted. With the new requirements
multi-record or tape packages will
be assessed as a single unit.

Product released before the new
ruling went into effect will continue
to be eligible for certification under
the old requirements which stipu-
lated $1 million in manufacturers’
sales based on the 33'5 percent of the
product’s list price.

By RADCLIFFE JOE

NEW YORK-The 7.000-mem-
ber Listener’s Guild plans to file a
strike petition with the FCC against
WQIV-FM when the station’s oper-
ating license comes up for renewal
Feb. 1.

The Guild is the same organiza-
tion which fought unsuccessfully
last fall to bar the Starr Broadcasting
Co. from converting the all-classical
WNCN-FM to its present 4-channel
all-rock format.

The strike petition, a move de-
signed to have the FCC cancel the
station’s license, will be based
largely on arguments set forward in
the original petition.

Guild officials feel that the appeal
could have greater clout this time
because of growing support from
WNCN loyalists.

In granting the format switch to
Starr, the U.S. Court of Appeals or-
dered the station to keep its classical
music library intact pending a final

(Continued on page 78)

UA Reissue Series May
Confuse, But It’'s Working

LOS ANGELES-Why would a
company that only recently released
a successful 12-disk “best of” series
call back the 12, add another eight
and reservice the whole thing again
at a time when some believe the in-
dustry is anything but booming?

United Artists has done just that
with its current 20-volume “Very
Best Of” series, but sales vice presi-
dent, Sal Licata feels there is a
method to this particular madness.

To begin, all 20 of the LPs will
carry an attractive $4.98 list price.
The original 12 feature 12 tunes

A complete review of this series
appears on page 48.

each, the remainder 10 tunes. Prod-
uct will be advertised through three
radio spots, one focusing on six LPs
and the other two zeroing in on
seven albums each. Similar musical
types will be lumped together. A 30-
second TV spot is also being readied
which will flash “under $3” across
the picture and will leave time for
dealer tags.

The thrust of the campaign is the
mass merchandising chains, and the
UA merchandising force is readying
2,000 bins to hold 250 disks each, ad

mats, mini mats, pamphlets listing
LPs and numbers and contents of
each LP, to be available to the con-
sumer as well as the dealer.

Also available is a poster picturing
all 20 LPs. The dump bin features a
removable top piece, so it can be
used for other product in the future.

Artists in the series include Fats
Domino, Rick Nelson, Gordon
Lightfoot, Cher, Vikki Carr, Fer-
rante & Teicher, Jay & The Ameri-
cans, the Hollies, two oldies pack-
ages, B.J. Thomas, the Shirelles,
Little Anthony & The Imperials, Del
Reeves, Slim Whitman, Martin
Denny, Dionne Warwicke, the Ven-
tures, the Fleetwoods and Bobby
Vee.

Material is shipping now. and Li-
cata says some reorders have already
come in. “We are going to spend
money on this.” he says, “but we feel
it will pay off. The price is right,
there is still a nostalgia feeling
around, these are all valid artists
who in many cases are still stars to-
day and the campaign will be a ma-
jor one.”

‘More Late News
See Page 86
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GeneralNews

RCA Inks Contracts To
Handle 2 Production Cos

NEW YORK-In the latest in a
growing number of independent
deals, RCA Records signed separate
agreements to manufacture and dis-
tribute product by Gryphon Produc-
tions and the newly formed
Gomelsky/Eggers Music & Infor-
mation Co.

The first two Gryphon-produced
LPs—“Michel Legrand Recorded
Live At Jimmy’s” and “Susan Bar-
low”—were released on the RCA la-

bel last month.

Composer / conductor / arranger
Legrand is one of the Gryphon man-
agement foursome that includes
Norman Schwartz., former Colum-
bia international a&r, creative serv-
ices and music publishing director,
and producer/arranger/conductor
Harold Wheeler who will soon make
his RCA debut with an LP titled
“Black Cream.”

The Gomelsky/Eggers deal in-

volves product released on RCA in
the U.S. and Canada, and ona G/E-

owned label to be distributed
abroad by RCA.
In additional to Giorgio

Gomelsky (manager/producer of
The Yardbirds and The Rolyng
Stones) and Kevin Eggers (founder
of Poppy Records), also involved in
the new company are European
project coordinator Dick Zwicker
(Dutch band Supersister manager);
U.K. project coordinator Colin
Symthe (co-manager of Holland’s
gold disk winner and 1973 Billboard
trendsetter Focus); U.S. project
coordinator John Lomax; adminis-
trative/financial supervisors Ken
Greengrass and Phil Lawrence of
Greengrass Enterprises and design
coordinator Milton Glaser.

New Markets
Set By GRC

LOS ANGELES-The GRC label
will be launched in Australia and
New Zealand in February through
Phonogram-Australia.

Companies involved include
GRC, Hotlanta and Aware. Phono-
gram has appointed Brent Currie as
product manager who will handle
marketing of the Atlanta firm in
Australia and Jay Boelee in New
Zealand to act as haison with GRC.

Plans are for a day and date mar-
keting of GRC product in these two
overseas markets with the domestic
release time.

Artists involved in the February
release include Sammy Johns, Red,
White and Blue(grass), Rick Cunha,
Moe Bandy, the Rhodes Kids Lo-
leatta Holloway and Ripple.

Additionally, discussions are go-
ing on about bringing serveral GRC
artists to Australia for personal and
TV appearances in the months
ahcad. Firms involved in this area
are GRC, Phonogram and ATA Art-
ists.

This newest pact for GRC was ar-
ranged by Bobby Weiss’ One World
of Music International licensing
firm here.

John’s Long Life

LOS ANGELES-—Elton John’s
“Greatest Hits” LP on MCA re-
mains the No. 1 product on Bill-
board’s Top LPs & Tapes chart for
the eleventh consecutive week. It’s
been quite some time since an artist
stayed up there in the top spot so
long.

Jazz Into
LA. Grove
Next Month

LOS ANGELES-Nightclub
owner Howard Rumsey and his
partner Milton Handman have
leased the Grove in the Ambassador
Hotel and will begin presenting jazz
around March 27.

Rumsey. who still operates Con-
certs By The Sea in Redondo Beach,
is planning concert presentations in
the large room which has been dark
for more than two years.

He says his talent budget will run
from $5,000 to $15,000 for acts “on
the way up or on the way down”
with the emphasis on a Tuesday
through Sunday setup including
some split bookings.

The programs will be billed as
Concerts At The Grove.

Presently there is no major room
playing jazz in Los Angeles, al-
though there are a number of small
clubs in the suburbs including the
Lighthouse, Concerts By The Sea,
Donte’s and The Times.

Rumsey says he hasn’t firmed up
his opening atiraction although he
speaks of having admission prices
ranging from $3.50 up. with a light
menu and drinks priced to bringin a
young audience.

“We want to go for a more inti-
mate feeling in the room by putting
the people and the music together.”
Rumsey says. The room’s cxisting
sound system and lighting equip-
ment will be used.

The Grove, which changed its
name from the Cocoanut Grove to
the more “modern™ Grove around
three years ago. was formerly the
city’s leading top dollar hotel show-
room, with the emphasis on MOR
acts, but with a large number of con-
temporary acts working there like
Barbra Streisand, Ray Charles, the
Supremes, Four Tops and Aretha
Franklin.

Jazz station KBCA plans to
broadcast at least one hour a week of
music in stereo from the Grove, in-
cluding the opening night.

Rumsey is well known in the
Southern California area for his in-
volvement in jazz, starting with his
1949 opening of the Lighthouse in
Hermosa Beach to the 1972 opening
of his current club in nearby Re-
dondo Beach.

NARAS Ofers
All-Femme Panel

NEW YORK—-“The Changing
Role Of Women In The Music In-
dustry” is the topic for this month’s
New York chapter of the Recording
Academy meeting, to be held at Co-
lumbia’s 30th St. studios Wednesday
(29).

The evening’s panel will consist of
Ruth Bowen, owner of Queen Book-
ing; Barbara Harris, director, artist
relations, Atlantic Records; Susan
Holleb, technician, Sound Ideas
Studios: Estelle Levitt, songwriter;
Victoria Lucas, owner of Lucas As-
sociates; Carol MacDonald. lecad
singer of the group Isis; M. Scou
Manipe, vice president, classical di-
vision, Phonogram Records; Rob-
erta Scopp. assistant editor, Record
World: and Pat Cox. director, music
department, Rogers & Cowan.

Midget Out
With First
Test Single

LOS ANGELES—Midget Pro-
ductions has released its first single,
“Rainin’ Love” by Brenton Wood, a
former gold record artist of the '60s,
with promotion chieftain Don Gra-
ham out to secure public reaction in
California before offering the disk to
Warner Bros. for national distribu-
tion.

Test marketing the product first
before offering it to a major label for
national exploitation is the firm’s
operating concept.

Warners has first refusal on all
Midget products. The Wood single
was produced by Bob Todd and Hal
Winn, who along with Graham are
equal partners in the company.
Wood previously recorded for Winn
on the Double Shot label.

The song was written by the three
partners and is the first copyright in
their just-formed Peanut Music
ASCAP).

Graham last week was covering
Los Angeles and San Diego with the
single and is supposed to be heading
to San Francisco this weck. The
company is working with Record
Merchandising in Southern Califor-
nia, with a San Francisco distributor
1o be set.

On the publishing side, Peanut
will be represented in Australia by
Sussex Music.

Heilicher Gets
Alligator Label

CHICAGO—Alligator Records
has appointed Heilicher Brothers of
Dallas as exclusive Texas distributor
in a continuing push to expand the
Southern market. Recently, distrib-
utors in New Orleans, Miami and
Atlanta were signed to represent the
label.

The Texas distribution appoint-
ment precedes a planned tour by the
label’s Hound Dog Taylor in that
state. Koko Taylor and the Blues
Machine will tour in Georgia and
Florida.
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POPOVICH LICATA

Steve Popovich, vice president, national promotion, Columbia Records,
switches to Epic Records as vice president, a&r, responsible for the direction
and supervision of label a&r departments on both coasts. Popovich, who re-
ceived Billboard’s promotion man of the year award for both 1973 and 1974,
Jjoined CBS in the mid-sixties. In 1970, he was appointed national director of
promotion for Columbia and, in 1972, was promoted to vice president. In his
new capacity, Popovich will report to Ron Alexenburg, vice presidentand gen-
ral manager. Epic. Popovich’s successor at Columbia has not been named.

x  x %

Gary Johnson named manager, national r&b promotion, RCA Records.
He was previously Atlantic Records r&b promotion director for the northeast
and southeast regions. ... At Tom Cat Records, a new cooperative venture
with RCA, Dan Crewe appointed executive vice president and Sal Forlenza
appointed vice president, marketing. . . . Veteran talent management executive
Norman Weiss named president of Jerry Weintraub’s Management 111 firm.
Weiss was formerly a senior vice president at CMA, prior to its merger with
IFA. ... Roy Rosenberg named director of promotion at Audiofidelity Enter-
prises. . . . Robert Caviano has exited International Creative Management.
where he was an agent in the contemporary music department.

L T

Sal Licata appointed vice president. sales, at United Artists Records, Los
Angeles. Jay Butler becomes national director of r&b promotion. ... Paul
Lovelace named director of country marketing at 20th Century Records and
Ralph Tashjian, formerly national singles promotion manager, moves up to
national promotion director at the Los Angeles-based label. ... Carol Erwin
becomes coordinator of Motown Records’ international division. ... An
abrupt exit from A&M Records in New York was made last week by 12-year

executive Jerry Love.
*

*

Charles Link named president of Electro Sound. Inc., a Viewlex subsidiary.
... New national sales manager of Aiko Corp. is Hy Foster, once associated
with Davega stores. . . . Jerome C. Nunn sct as director, audio products manu-
facturing, for Zenith Electronics Corp. of Pennsylvania.

*

*

Bernie Ross joins Marc Gordon Productions as a management associate in
Los Angeles. He was formerly with Aarons Enterprises. Karen Gunderson
named executive assistant to Richard Delvy, executive vice president of Gor-
don’s record division. Debbie Berkin joins the firm to work in publishing with
Gordon’s Caesar’s Music Library and Tunesmith Music.

BOOK REVIEW

(Continued on puge 78)

Money, Power Theme
Of Clive Davis Tome

LOS ANGELES—“Clive Inside
The Record Business” (William
Morrow, $8.95) is one man’s subjec-
tive assault on history. his attempt to
resurrect and justify his successes so
that he is not forgotten.

In putting down his ecight years
with Columbia Records, former
president Clive Davis has written his
own preamble, his own master biog-
raphy, detailing what his life was
like as a $25,000 lawyer and how
complex it became as a $100.000
plus president of CBS Records.

Along the way, Clive has carefully
left out those whose presence would
detract from his own importance.

The book is a fascinating series of
sagas about money and power,
about how Clive helped steer Co-
lumbia into its well niched position
as the leading contemporary record
label in the world.

Time Magazine writer James
Willwerth, with whom Clive worked
on the book six months, has fash-
ioned an easy to read and grasp
glimpse into the whys behind Davis’
actions and the hows of how Clive
met the challenges of helping turn
Columbia away from its sluggish
middle-of-the-road pop music im-
age into a leader in the rock music
field.

For this reviewer the most fasci-
nating tidbits concern money—the
value artists placed.on themselves as
they made themselves available to
Columbia.

Clive signed Donovan in 1966 tor
$100,000 and a guarantee of $20,000
a year for five years. In 1970 Dono-
van signed with Warner Bros. for a
$250,000 an LP for 10 LPs plus fi-
nancing for a film. Clive matched
the WB otfer after some tricky legal
problems.

Andy Williams, one of the label’s
main MOR attractions was offered
$1.5 million for three LPs a year for
five years. The final terms aren’t
spelled out by Clive, only that Andy
agreed 1o do the 15 LPs in return for
a “high guarantec.”

Bob Dylan presented a special sit-
uation unto himself. At re-signing
time, Columbia offered a 5 percent
royalty with $500,000 up front for
five years. But MGM offered 12 per-
centand a $1.5 million guarantee for
five years. Clive upped the offer to 7
percent, including a 2 percent roy-
alty for an independent producer,
plus a 5 percent foreign royalty and
6 percent for England.

Five percent had been the highest
royalty given to any artist (Doris
Day), but Clive gave Dylan 10 per-
cent for five years, with no minimum
amount of LPs required plus the
right after five years to repossess his
old Columbia LPs except any great-
est hit packages. In 1973 Dylan re-
newed for two LPs plus the “Billy
The Kid” soundtrack LP and the
guarantee was $400,000 an LP.

After his association with Asylum,

(Continued on puge 86)
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“Perfect Angel”is still ascending, leaning ever the competition.
The album, and the hit single “Lovin’ You™ .o, -
are both selling at a fantastic rate in every market.
Who wouldn't welconze z perfect angel.
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General News

ABC Sales Meet Spokesmen

ABC photos
Jerold Rubinstein, ABC Records
new chairman of the board, opens
the label's recent sales-promotion
meeting in Los Angeles (top right
photo) with Marv Helfer label vice
president on his right. Other speak-
ers include Dennis Lavintha!l (top
left photo) vice president and in
photo below right, lan Ralfini, Achor
Anchor Records president and to his
right producer Martin Wyatt.

Cap Rereleasing
Old Axelrod LP

LOS ANGELES—In an unusual
move, Capitol has rerelcased com-
poser/arranger/producer Dave
Axelrod’s “Songs Of Innocence” LP
first issued in 1968.

The label says it receives calls for
the LP all the time and it has been a
steady seller.

Axelrod has been away from
Capitol for several years and last
week was talking to the label about a
possible reunion as an artist.

He 1s sull affiliated with Fantasy
as a producer, calling for three LPs
for that Northern California based
firm.

Axelrod’s most recent effort,
“Heavy Ax.” was issued on Fantasy,
but he says he's pointing more
toward a rock connotation, which is
not what Fantasy is known for.

He says he is surprised that Capi-
tol reissued the LP, which is sup-
posed to get a new promotional
push. Executive Bruce Wendell says
the firm has a “basically different
promotion staff than the first time
the LP was releasced and we
thought we should give it another
shot.™

The LP has been a regular favorite
at many jazz stations.

Axelrod took new photos for the
cover and says the sound on this ver-
sion is far better than on the original
because of Capitol’s new mastering
equipment.

Viewlex Charges
$ Owed By Stax

NEW YORK- Stax Records, of
Memphis, and its president, James
F. Stewart, are defendants in an ac-
tion by Viewlex, Inc, and six of its
subsidiaries for judgment totalling
nearly $850.000.

Filed Jan. 8 in U.S. District Court,
Eastern District of N.Y.. the com-
plaint alleges that Stax has not paid
for certain goods sold and delivered,
services rendered in connection with
record pressing and tape dupli-
cating, and other manufacturing
services, in the sum of $590,790.

In addition, the complaint alleges
that on or about last Sept. 10. de-
fendant Stewart guaranteed to
plaintiff Sonic Recording Products,
Inc. (a Viewlex subsidiary) the sum
of $250.000 in the event that Stax
failed to pay that sum on or before
Oct. 4, 1974, which payment has not
been made.
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“KATZ BOSSES INTERMAGNETICS#==+

' Firm To Build Tape

&
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Factories Worldwide!

By BOB KIRSCH

LOS ANGELES—Irv Katz, one of
the pioneers of the consumer mag-
netic tape industry. returns to the in-
dustry this week with the purchase
of 50 percent of the stock of Inter-
magnetics Corp. and a plan involv-
ing aiding new tape manufacturers
around the world and subsequent
importation of their tape product.

Katz. who founded Audio Mag-
netics Corp., says the goal of Inter-
magnetics is to “put people in vari-
ous parts of the world in the business
of manufacturing magnetic tape in
their own areas through selling them
tape as well as machinery. Even-
tually we will import the product.
The fourth goal will be to scll our
own product, manufactured here.”

Katzis chairman and chief execu-
tive officer of the company, while
Georges Abitboul. who founded
Audio Magnetics with Katz in 1961,
is president and chief operating offi-
cer. Terry Waherlock, who ran
EMF's tape operation in London.
joins as vice president, while Jim
Ward, formerly vice president and
operating officer at RCA dupli-
cating joins as vice president, manu-
facturing. Brian Lundstram, coming
from RCA, will be vice president, in-
ternational, and Carlos Marciel will
be vice president, engineering.

“1 think we have a good shot at the
tape business now.” Katz says. "We
know what we want to do. we think
we know what the world needs and
we have the credibility of being able
to walk into the industry with the
full knowledge of the kind of roller
coaster it has been and could be”

Intermagnetics was formed in

May of last vear. when Abitboul
bought some cquipment from a
bank in New Jersey that had fore-
closed on a tape company. He
trucked it West and reassembled itin
Santa Monica. By September the

) 1]
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Intermagnetics photo
Irv Katz: the world is his market.

plant was operating and is now sell-
ing tape on pancakes to OEM ac-
counts, with production of around
60.000 pancakes a month.

“Let me give you an example of
what we are thinking of doing,” says
Katz. “Say someone needs a com-
plete manufacturing setup in Indo-
nesia. All he has to do is provide us
with a building and we can build ev-
ery piece of machinery required. We
will backup the coating lines. slitting
lines, assembly lines and supply
tools if he is not already manufac-
turing cassette parts and basically
put him totally in business.

“We will also supply this ‘some-
one’ with formulation technology
and continuous mechanical and
chemical support. We can also pro-
vide a marketing and selling knowl-
edge and we will bring their people
over here to train them. One of our
engineers will go back to whatever
country it might be to help out as
well.

“Next,” says Katz, “once we get
these various people around the

(Continued on page 41)
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General News

Progressive FMers Drifting

® Continued from page |

ager of KMET in Los Angeles, has
the honesty to admit outright what
most general managers and program
directors will only allude to: “When
I came back to KMET, I had to
make a basic business decision.
KMET was a critical success and
was well-received by a minor esote-
ric audience . .. much more esoteric
than we really cared to program
toward ... a very small audience
without much potential for increase.
And KMET was strictly a snob-ap-

WEA Asks $5,212

LOS ANGELES—WEA Corp. is
suing Billy Jack Productions Inc,, in
superior court here seeking
$5.212.50 payment for goods it de-
livered to thai film/record produc-
tion firm.

peal station for those few people
whose musical tastes. even though
they didn’t run that way, said they
did.

“I personally found the station to
be non-entertaining.”

Thus, with his ever-expanding
staff, Moorhead began broadening
“the music base™ as early as the fall
of 1972. “Very gradually . . . acceler-
ating in 1973 and even more so in
mid-1974.

Scott Muni, program director of
WNEW-FM in New York, which,
like KMET is owned by Metro-
media, is somewhat leery of the
word “mainstream,” but also talks
about the excellent ratings and the
profit picture of the station.

Many broadcasters feel that
WNEW-FM is probably the most
successful FM station in the nation
and ranks extremely high among
AM and FM operations. “Our au-

37064.

MASTER TAPES FOR SALE

By order of the Chancery Court, Davidson County, Tennessee, more than
70 Master Tapes will be sold under sealed bids by the Receiver of Record-
ing Industries Corporation (R.1.C. Records). The tapes include such artists
as Rosie Greer, Billie Holiday, Pat O'Brien, Ethel Merman and many others.
Terms of sale and complete inventory will be furnished upon payment of
$5.00, to be credited to the successful bidder for same, if received by the
undersigned before the 20th day of February, 1975.

The receiver reserves the right to reject any and all bids. Mail request to
A.P.Ottarson, Jr., Receiver, 125 Third Avenue North, Franklin, Tennessee

STELTEMEIER & WESTBROOK

Afif Srouji, Attorney for Receiver
2002 Richard Jones Road, Suite C-101
Nashville, Tennessee 37215
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call . ..

800-631-8672
TOLL FREE
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TOLL FREE IN THESE STATES

Alabama lowa Mississippi South Carolina
Arkansas Kansas Missour Tennessee
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LET A FREE PHONE CALL CONVINCE
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DOUBLE B RECORDS & TAPE CORP.

16 Fenwick Street, Newark. N.J. 07114
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SERVICE!

dience is growing better in demogra-
phics because the people who grew
up with our kind of music are grow-
ing older. Our audience will go be-
yond 34 every year.”

But, t0o, there’s a growing au-
dience in general which seeks “in-
telligence and truth” from radio . ..
specifically from the type of radio
stations that progressive stations
have become. And, while Muni says
that Jonathan Schwartz might play a
Frank Sinatra record—the format of
a WNEW-FM is “freeform” and
that can include all kinds of music.

Jerry Stevens, until recently the
program director of WMMR in
Philadelphia, merely describes his
station as “the music station” and
hates the progressive tag. Tom Do-
nahue, known as the father of pro-
gressive radio, always claims that his
KSAN in San Francisco is “the
MOR station of today.”

The move toward a broader au-
dience base at KMET had to come.
“Radio is a business ... unless you
happen to work for a foundation-
supported station,” says Moorhead.
KMFT *“had a broader music base
when I left it toward the end of 1970
than when I came back.” Moorhead
was transferred by Metromedia to
manage WMMS, which it then
owned in Cleveland.

When moved back to Los An-
geles, Moorhead found a station that
“was an audience failure.” The sta-
tion was basically aiming at the 20-
30-year old.

To take it more toward where he
feltit should be in the market and in
profitability, Moorhead started a
building plan which included en-
larging the audience and increasing
its seryices to the 20-30-ycar old gen-
eration “to really reflect the au-
dience in everything from music to
sports.”

Several progressive stations that
didn’t fare so well in the last ARB
ratings are taking a closer look at
their brethren who did. There may
be a general trend toward a more
pop sound on progressive stations
overall in the future. Bill Swan’s *1
Can Help” is a case in point. Pro-
gressive stations felt they could play
the record because Swan was a
member of Kris Kristofferson’s
band and closely identified with
him.

In years past, progressive stations
would have been reluctant to play a
record that pop-oriented and
wouldn’t have even been eager to
find an excuse to play it.

The domain of the progressive
station is still quite apart from other
radio stations in that progressive sta-
tions will play new product—prod-
uct that is often overlooked on pur-
pose by Top 40 stations. Scott Muni
plays “The Man With The Golden
Arm” by the British group Sweet.

And Muni adds: “I protested
when they called our kind of radio
‘underground’. . . we’ve always been
in touch with the mainstream au-
dience.”

Paul Beaver Dead
Of Stroke In L.A.

LOS ANGELES—Paul Beaver.
onc of the pioneers of Moog synthe-
sized music, died here of a stroke
Jan. 16 at the age of 49,

Beaver recorded three Warner
Bros. LPs with Bernie Krause, con-
tributed music to such movies as
“Cundy,” “Performance,” *“*Cam-
elot.” *Dr. Doolittle,” “Dr. Zhi-
vago.” “Finian’s Rainbow.” *“The
Graduate,” “Our Man Flint.” “Love
Story” and “Rosemary’s Baby” and
scored “The Outer Limits” TV show.
He also scored “The Magnetic Mon-
ster,” a 1953 movie which was one of
the first to use electronic music.

" Market Quotations

As of closing, Thursday, January 23, 1975

1974

High Low NAME
20% 11% ABC
4% 2 Ampex
2% 1 Automatic Radio
9% 4% Avnet
25% 9 Bell & Howell
40% 25 CBS
4% 1% ColumbiaPic.
3 1% Craig Corp.
52% 17% Disney, Walt
3 1% EMI

29% 18% Gulf & Western
8% 2% Handleman
12% 5 Harman Ind.
7% 2% Latayette Radio
17% 11% MatsushitaElec.
32% 19% MCA

25 9% MGM
80" 43% 3M

8% 1% MorseElec. Prod.
617% 32% Motorola
23 11% No. Ameri. Phillips
19% 5% PickwickInt!.

6% 2 Playboy

21% 9% R.CA.
10% 4% Sony

25 8% Superscope
26 10 Tandy
6% 2% Telecor
4 2% Telex
2% 14  Tenna
10% 5% Transamerican
9 4Y%, 20th Century
1% .05 Viewlex
18" 6% Warner Commun.

31% 9% Zenith

OVER THE VOL. Week’'s Week's Week's
COUNTER* High Low Close
ABKCO Inc. = 1% 1% 1%
Gates Learjet 104 5 4% 5
GRT - % Y2 %
Goody Sam - 1% 1% 1%
Integrity Ent. - Y Y% Y
KossCorp. 44 5% 5 5
M. Josephson 12 6% 6% 6%

As of closing, Thursday, January 23, 1975

P-E (150‘:,'.?) High Low Close Change
54 1224 16% 16% 16% + %
27 193 3 2% 2% - Y%
6.2 4 1% 1% 1% - %
24 246 5% 5% 5% - %
38 30t 12% 10% 1% + %
9.3 1020 33% 32% 33% + %
— 746 3% 2% 3% + %
25 21 2% 2% 2Y% Unch.
16 3590 29% 3% 29% + 1%
4.1 246 2 1% 2 + %
36 527 24% 24 24 - %
9.1 122 3% 3% 3% + %
23 28 7% 6% 6% - %
35 46 4% 3% 4 - %
515 746  12% 12 12 - %
5.4 535 32% 30% 32% + 1%
4.3 1034 25 17% 25 + ™%
16 2088 46% 44% 44% - 2%
3.1 66 2% 1% % - %
1 2851 36% 34% 36% - %
3.7 59 14 13% 13% — %
4.7 429 1% 9% 1% + 2%
40 7 2% 2% 2% uUnch.
74 2889 1% 10%2  10% - %
9.8 3808 5% 5% 5% - %
21 144 11 10% 11 Unch.
6.8 218 15% 14 15% + 2%
2.7 46 3% 2% 3 - %
- 727 3% 3% 3% + %
75 134 206 1.12 206 + 94
- 2164 7Y% 6% ™% + %
16 929 6% 5% 6% + %
- 34 09 .08 .08 Unch.
38 614 10% 9%  10% +
8.2 1661 1% 10% 10% — 1%
OVERTHE VOL. Week's Week's Week's
COUNTER* High Low Ciose
Schwartz Bros. 1 % % %
Wailich's
Music City - Y % %
NMC Corp — Vs Vs Y
Kustom Elec 58 1% 1% 1%
Orrox Corp 1 % 73 %
Memorex - 3 2% 3

«QOver-the-Counter prices shown are "'bid" (as opposed t0 ‘asked’’) Neither the bid
nor the asked prices of unlisted securities represent actual transactions Rather. they
a‘e a guide to the range within which these securities could have been sold or bought

at the time of compilation

The above contributed to Billboard by Bache & Co.. members of the New York Stock

Exchange and all principal stock exchanges

Supreme Court Ruling Jars

® Continued from page |

zona, Colorado and Oklahoma. Also
in the Fifth Circuit, which covers six
Southern states, including Alabama,
Louisiana and Mississippi.

Latest in the publishers’ victory
parade was the Philadelphia Third
Circuit Court of Appeals overturn of
a New Jersey US. District Court
finding in the case of Jondora Music
vs. Melody Recording. (Billboard
Jan. 11)

In the long battle of publisher E.B.
Marks and others against unauthor-
ized tapers, the Appeals Court deci-
sion said “similar use” granted in
making further recordings of copy-
righted music under the compulsory
licensing proviso does not give the
right to duplicate existing record-
ings.

The court said, “similar use”
means using the copyrighted music,
on payment of mechanical royalty,
by making one’s own arrangement,
hiring artists and musicians. and
recording the work.

A briet from the U.S. Solicitor
General Robert Bork in mid-Janu-
ary advised the Supreme Court
against further review of the Colo-
rado Magnetics case.

The whole question of the legality
or illegality of taping non-copy-
righted recordings by offering to pay
mechanical royalties for the copy-
righted music has been left to the
courts.

The courts do not rule on the mor-
ality of the practice. They can only,
as some have said, apply the word-
ing of the law. Lower federal courts
have found for duplicators, in sev-
eral cases—Appeals Courts rule for
music publishers and against pirat-
ing others’ recordings.

Congress has so far refused to
make any firm statement on the
practice of unauthorized dupli-
cating of non-copyrighted record-
ings under the 1909 Act in 10 years
of copyright proceedings to modern-
ize the old law. Both the courts and
the Copyright Office would wel-
come a clear directive.

mass bookings in your state

NEW CONCEPT REPLACING ROCK CONCERTS
OPPORTUNITY FOR BIG PROFTS—
LOW COSTS

Once every few years, perhaps only once in a decade, something truly new
and revolutionary comes along. In 1973, after two years and $500,000
CIN-A-ROCK was created. Our fuli-length Movie with special stop action
was synchronized to merge with our origiftal Live Rock Musical. The CiN-
A-ROCK cast performed live while the movie played on. 20,000 cheered its
introduction. It soon gained national publicity and acciaim and has been
playing in movie theatres ever since. It opened up a whole new source
of business for the movie theatre industry. Now, additional promoters
are needed in many states to present this entertainment revolution that
does not depend on big name—high cost performers. You can bring it into
every size movie theatre and college in your state on an exclusive basis for
one year on a royalty to us. Good tor both big cities and small towns. We'll
give your our formula, our powerful promotion materials, our training, and
the sensational CIN-A-ROCK show itself including our major movie, for

Certain states stili open! Strike while it's hot!!

INDIE-PIX RELEASING CORPORATION, BERT TENZER, President
400 East 56th Streat, New York City. New York 10022. (212} 371-2480

AR5 $




The greatest hits for the greatest price.

We proudly announce the release of some of the most popular music ever recorded.

YIKKI CARR CHER L h (- MARTIN DENNY rHEE WERY T ¢ FATS DOMINO il
it Must Be Him Aft | Reatly want To Oo y, Quiet ¥illage | b N 4 Blueberry Hilt
The Lesson Bang Bang (My Baby ‘ l » 4 The Enchanted Sea ".J - N l)h‘\‘\‘ Ain't Thal A Shame
With Pen in Hand Shol Me Down) . N4 4| Balt Hal : \ Biue Monday
For Once In My Lite Mama (When My Marlinigue \ I'm waikin'
Can't Take Doities Have Bables) 'ﬁ Hawallan ) Ao I'm In Love Again
My Eyes 01 You s“u';uom; A Wedding Song N i a0l iiore

and morg and more

Sunny
and mora

UA-LA377-E

UA-LA385-E UA-LA383-E UA-LA380-E

FERRANTE & TEICHER THE FLEETWOODS THE HOLLIES JAY & THE AMEBICANS i 3 OfF
Theme From | Coma Sottly To Me Bus Stop Come A Little +
“The Aparimen?” M Biue Look Through ik JoAY & THEAMERICANS
Exodus Tragedy Any Window +* Cara Mia
Midnight Cowboy Outside My Window Stop. Stop, Slop Let's Lock The Ogor
Tonight He's The On A Carousel (And Throw ia £
The Windmills Great Imposter Pay You Back Away The Key) v
0f Your Mind = and more Wh Inlerest She Cried v
and more and more o Oniy In America »
and more

UA-LA379-E 1_,_.__,,,__,_ — ____J UA-LA334-E UA-LA329-E

UA-LA357-E

GORDON LIGHTFOOT LITTLE ANTHONY ___THE VERY BESY OF RICK NELSON OLDIES YOL.1 i ES )
Early Mornin' Rain & THE IMPERIALS | o Hello Marylou Let The Good Times &5
Dtd She Mention rgars 0n My Plilow i's Late Rofi/Shiriey & Lee
e monin et | oAy
It 1 Gould Have ) Told You Latet a
Las! Time | Saw Her Gotn’Oul Of My Head That I Love VO: Mockingbird/ EIN U i a4 b3
Black Day tn July Hurt So Bad | Poor Little Foo! Chartle & Inez Fox PgETIe  onemTome
Shimmy Shimmy Mothar-n-law/ S -
and more Ko Ko Bop and more Ernie K.Doe
cry Baby/
ant guare garne! Mimms
&1The Enchanters

and morg |

UA-LA381-E UA-LA382-E UA-LA330-E

UA-LA384-E

OLDIES YOL. )i DEL REEVES .. THE SHIRELLES B.J. THOMAS

1t Witl Stand/ Girl On The Biltpoarg L (.| f Dedicated To Raindrops Keep

The Showmen Looking Al the Wortd " & The One | Love Falli’ On my tiead
Papa-0om-Mow-Mow/ Through A Windshield! St " Soldier Boy 1 Just Can't
The Rivingions Belles s Will You Love Me Hefp Befieving

1t's Gonna Work Out of Southern Beli’ 8 Tomorrow Hooked On A Feeling
Fine/Ike & Tina Turner Mama Said No Love At All
Forune Tefler/ Tonight's The Night Mighty Clouds et Joy

Benny Speliman
Teit Him/ The Exciters

and more

and more and more

UA-LA335-E

UA-LA378-E UA-LA340-E

BOBBY VEE THE VENTURES THE VERY BESTOF DIONNE WARWICKE SLIM WHITMAN -
Aun To Him Walk Don'l Run Do You Know Rose-Marie '
Take Good Care Hawait Five-0 The Way To San Jose tndian Love Call
0f My Baby Pertidia | Say A Litite Prayer 1's A Sin To Tell A Lie
Devil Or Angel Out Of Limits Attle Secret Love |
Sharing You Ram-Bunk-Shush - :la'l‘l'( 0(!)1 By More Than Yesterday
The Nighi Has and more & on't Make Me Over and more
A Thousand Eyes and more
and more

UA-LA332-E UA-LA331-E UA-LA388-E

UA-LA386-E

*Suggested retail price *4.98 8 trk *5.98

“TheVery Best 01" Series On United Artists Records & Tapes1 7\

1975 Uniled Artisle Musia & Records Group, Inc.
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Ray Canady, Opryland’s market-
ing director, accepts a special
award for planning a U.S.S.R.
tour for Tennessee Ernie Ford,
Sandi Burnett and George Ham-
ilton 1V.

William Madden of 3M accepts
for the firm's new blank coating.

Ben Digg, director of the New
York Community Choir accepts
for the Rev. James Cleveland for
expanding black gospel music.

Rock promoter Gary Naseef for
launching concerts on the Las
Vegas Strip.

Walter Yetnikoff, CBS Records
International president, for
launching a reciprocal licensing
deal with the U.S.S.R.

Billboard photos by Paul josef
Stig Anderson for breaking the act Abba inter-
nationally.

John Boyden of England’s Music

For Pleasure for developing a
successful budget line.

George Lee of MCA accepts for
Elton John for combining busi-
ness and showmanship.

Joel Siegel, WCBS-TV person-
ality and host for the awards din-
ner at the University Club, with
Florence Greenberg, president
of Scepter and her award for de-
veloping disco mixes.

Ken Moyer, KOKE general man-
ager, accepts for developing a
progressive country format.

-

TELEX 235976

!
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EXPORT ou= BUSINESS
24-HOUR SERVIGE

(GUARANTEED RESERVED AIR SPACE)

% FULL CATALOG e vost compiete Fil
* NEW REI.EASES Same Day Service
* LP’s—TAPES—45’s

BEST PRICES AVAILABLE

LP’S..ccceveereen (698 LIST).ooooie. 3.30 and up
TAPES.........(7.98 LIST)......cccccnuee. 4.60 and up
45°S...ccccereeen. OLD & NEW....c.oooe. Special Prices

—DISCO RECORDS OUR SPECIALTY—

NO MINIMUM QUANTITIES
We've got the inventory for all your record and
tape needs. Join our family of satisfied customers.
Advanced listings of new releases available upon
request.
WHOLESALE DISTRIBUTORS OF ALL LABELS

41-43 39th STREET, LONG ISLAND CITY, N.Y. 11104
(212) 786-7667

‘Most Successful Year Ever’ For CBS

NEW YORK-—Sales results for
the CBS Records Group in 1974
produced the most successful year in
the company’s history, reports group
president Goddard Lieberson.

The year-end figures reflect
across-the-board growth in market
activities by each of the group’s com-
ponents, Columbia, Epic, CBS cus-
tom labels and CBS Records Inter-
national.

In all, Columbia garnered 16 gold
records for the period—13 albums
and 3 singles. Receiving LP certifi-
cations were artists Mac Davis, Chi-
cago, Neil Diamond, Earth, Wind &
Fire, Herbie Hancock, Loggins &
Messina, Jim Nabors, Santana, Paul
Simon, Barbra Streisand and
Johnny Winter. In the singles cate-
gory, Columbia artists bringing
home gold disks were David Essex,
Streisand and Chicago.

Epic and CBS custom labels re-
ceived 14 gold certifications for the
year—8 LPs and 6 singles. Artists
achieving gold LP status were the Is-
ley Brothers, Kris Kristofferson,
MFSB, the O’Jays, Sly & the Family
Stone, and Edgar Winter, Single
gold disks went to the Hollies,
MFSB, the O‘Jays, Redbone, Billy
Swan and the Three Degrees.

Although falling short of the gold
mark, other CBS artists credited
with contributing to the sales picture
included Andy Williams, Johnny

Dismiss Radio Suit

LOS ANGELES--A copyright in-
fringement suit filed against Station
KSOM in nearby Ontario in March,
1974, by a group of ASCAP writers
and publishers, has been dismissed
without prejudice to the defendants.
The federal court dossier reveals
that the station filed an answer, in
which it said it had audited its per-
formances and admitted that from
$2,000 to $3,000 in royalty payments

was due.

Mathis, Aerosmith, Bruce Spring-
steen, Billy Joel, the Manhattan,
Janis lan, David Allan Coe, Charlie
Rich, the Staple Singers, Johnny
Paycheck, George Jones and
Tammy Wynette, Freddie Hubbard,
Ramsey Lewis, Weather Report,
Maynard Ferguson, Stan Getz, La-
belle, Minnie Riperton, Rick Der-
ringer, Kansas, Larry Gatlin, Dave
Loggins, Steppenwolf and Dan Fo-
gelberg.

Equal success was also achieved
by CBS Records International art-
ists. Notably, 60 percent of the divi-
sion’s sales were from music by non-
U.S. artists.

According to label executives, a
major breakthough was the launch-
ing of the “Philadelphia Inter-
national Sound” overseas, primarily
through tours by the Three Degrees,
MFSB and the O’Jays. Other U.S.
label artists gcoring strong overseas
sales results included Neil Diamond,
Paul Simon, Leonard Cohen,
Charlie Rich, Albert Hammond, Art
Garfunkel and Santana.

MARKETING
SALES EXEC.
AVAILABLE

Successful distribution,
sales and marketing track
record at regional and na-
tional levels desires L.A.
based sales management
position with well estab-
lished record and/or tape
manufacturer. Aggressive,
profit minded; capable of
getting the job done.

Write Box 1043
Billboard Publications
3000 Sunset Bivd.
Los Angeles,
California 90069

FOR RENT

SMALL OFFICES
1697 BROADWAY

(53-54 ST)
NEW YORK CITY

fr $150 mo.

Apply Supt on premises
or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600

ON SPAIN'S
COSTA BLANGA

Choice residential site, %
acre, magnificent bay
view, near Alicante &
Yacht Marina.

Inquiries: Box 837

BILLBOARD

1515 Broadway
New York, N.Y. 10036




_ RECORDBAR
SALUTES THETOP
PERFORMERS
OF 1974.

MANAGER OF THE YEAR : ~7 B
DannyWynne, Record Bar #8, A Q PP \}
Pitt Plaza, Greenville, N.C. l’ ! /1

NEW MANAGER OF THE YEAR
erry Baker Award)
Ed Hardy, Record Bar #47,
Puente Hills Mall,
City of Industry, Cal.
ASSISTANT MANAGER OF THE YEAR
Mark Bobonic, Record Bar #18,
Northwoods Mall, Charleston, S
STORE OF THE YEAR &
Record Bar #9, Dutch Square,
Columbia, S.C. ,<
NEW STORE OF THE YEAR
Record Bar #59, Lincoln Mall,

Matteson, Ill.
SUPPLlER REPRESENTATlVE QF THEYEAR
Mike Smith, RCA, St. Louis Branch

o
¥ 1‘ ¥

w

*
L

.

ARTIST OF THE YEAR = N o
These outstanding performances were recognized at the Record Bar

Managers' Convention in Los Angeles on January 21,1975, as the best
in our business. Special recognition is also due Ltl(a)?he other 62 store
managers and many sales representatives who did their jobs so well
and made it hard to pick the winners Recoro Bar
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Market Share Report On Single-LP Sales
COMBINED

LPs, Tapes & Singles

SINGLES

How The Top 10 CORPORATIONS Shared The
Hot 100 Chart Action

LPs & TAPES

How The Top 10 CORPORATIONS Shared The

Top LP And Tape Chart Action

How The Top 10 CORPORATIONS Shared The

Hot 100 and Top LP/Tape Chart Action

RANK/Corp No. of Singles % Share of Chart RANK/Corp No. % RANK/Corp No. %
W.EA. 102 [15.7 W.EA. 185 293 || W.EA. 287 26.6 |
CBS 83 17 136 CBS 134 B 17.2 CBS 217 1 [ 163 |
CAPITOL 50 [105 CAPITOL 62 || 90 CAPITOL 12 |92 }
POLYGRAM | 46 [ 1] 81 MCA 35 | |68 MCA 58 | |67 ]
RCA 3 [7.1 RCA 5 163 | RCA 88 ]6.3 ]
ABC 39 |10 ASM 43 |54 ‘ POLYGRAM | 91 | 5.7

MCA 23 |64 POLYGRAM |45 [5.] B AZM 70 5.3

MOTOWN 33 [58 MOTOWN 29 |48 MOTOWN 62 |5.1

AEM 27 J48 ABC 40 |4.2 ABC 79 (4.7

ARISTA 2 | [36 U.A led 24 UA. 32| 23

How The Top 10 LABELS Shared The Hot 100
Chart Action

How The Top 10 LABELS Shared The Top LP

And Tape Chart Action

How The Top 10 LABELS Shared The Hot 100

and Top LP/Tape Chart Action

RANK/Label  No. of Slngles % Share RANK/Label  No. % RANK/Label  No. %
CAPITOL 3z 66 COLUMBIA |83 [ 108 | COLUMBIA  [119 EIEE
RCAVICTOR 36 64  WARNER BROS. | 46 1 7.1 MCA 58 I 6.4
MCA 3 64 MCA RCA VICTOR | 73 6.0
COLUMBIA | 36 _ 1 59 B 'RCA VICTOR WARNER BROS.| 63 6.0

| ABC 21 Js1 ATLANTIC ATLANTIC | 61 5.0

ATLANTIC 2 1 a4 ASM . CAPITOL 64 || 44

A&GM 2 ]38 ] CAPITOL 32 39 A&M 155 | (39

TAMLA 2 ] 32 0 ABC 18 3.1 ABC 139 1 135

MM |13 31 ASYLUM 13 [a1 EPIC 139 J29]

MERCURY |18 | 29 1 EPIC 5 29 TAMLA 26 | 2.8

MR. TOPP TAPE CO., INC.

239 Sunrise Highway, Rockville Centre, N.Y. 11570
Telex: 14-3156 MR. TOPP ROCV

(516) 764-2512
The Most Completely Stocked One Stop In The Country

TOP ROCK AND SOUL LP’S

Limited Quantities Available—While They Last

Led Zeppelin—IV—ATL 7208

Led Zeppelin—Houses of the Holy—ATL 7255
Led Zeppelin—ii—ATL 7201

Bobbi Humphrey—Satin Doll—UA 344

Bobbi Humphrey—Blacks & Blues—BN 142
Ohio Players—Best of—Westbound
Funkadelics—Best of—Westbound
Stylistics—Greatest Hits—Avco

Helen Reddy—Free & Easy—Cap 11348
Herbie Hancock—Thrust—Col 32965

Stevie Wonder—Fullfillingness—Tamia 332
Baker-Gurvitz—Army—Janus 7015

John Denver—Greatest Hits—RCA 0374

Paul Anka—Anka—UA 314

David Bowie—Hunky Dory—RCA 4623
Electric Light Orch.—Eldorado—UA 339

Carly Simon—Hot Cakes—Elektra 1002

Jimmy Smith—Greatest Hits—BN 89901
Herbie Hancock—Greatest Hits—BN 89907
Billy Joel—Street Life—Co! 33146

John Denver—Rocky Mountain High—RCA 4731
John Denver—Rhymes & Reasons—RCA 4207
John Denver—Take Me To Tomorrow—RCA 4278
Beaties—Let It Be—UA 34001

War—All Day Music—UA 5546

War—World Is A Ghetto—UA 5652

Bobby Womack—Greatest Hits—UA 346

LP’s

$

35

EACH

NO MINIMUM

4.00 LP SPECIAL—$7.98 LIST
Eric Clapton—At His Best—Poly 3503
Cream—Heavy—Poly 3502

Derek & the Dominos—Layla—Poly 3501
Lennie—Original Soundtrack—UA 359

TELEX 14-3156

(MR. TOPP ROCV) ANY ARTIST

ANY LABEL

. ALSO ALL OTHER LABELS
ALL6.98LIST LP'S oorearimemmememete

| ALL7.98LISTTAPES oo

ter Good Through

is Of
| (This O oy 31, 1975) | SAME DAY—
et C.0D.

CALL MR. TOPP NOW—(516) 764-2512

ANY QUANTITY

NO MINIMUMS
ORDERS SHIPPED

Arista FM Promo By Phone

NEW YORK —Arista Records uti-
lized an innovative promotional ap-
proach for its releases on the Free-

Piracy Charged
To Philly Man

NEWARK-The U.S. Attorney’s
office here, continuing its investi-
gation into unlicensed duplicating
activities in New Jersey. has filed a
criminal charge alleging James F.
Garber of Philadelphia with the sell-
ing of pirated tape product at an
auction in Pilesgrove Township, N.J.

The charge states that Garber vio-
lated copyright law by offering for
sale unauthorized copies of Elton
John’s “Greatest Hits” LP on MCA.
It is understood that investigators
scized several hundred copies of the
alleged pirated product.

If convicted, Garber faces a max-
imum jail term of one year and/or a
maximum fine of $25.000.

dom label by introducing them in a
conference call with programming
personnel from nine progressive I'M
stations across the country.

Director of FM promotion, Mi-
chael Klenfner, organized the call
along with Steve Backer. coordina-
tor of the Freedom project for
Arista.

In addition to presenting the
product. the call also provided an
opportunity for the programmers to
exchange views on the current status
of contemporary progressive music
and jazz on their respective stations.

Participating in the call were Bon-
nie Simmons, KSAN. San FIran-
cisco; Norm Winer, WBCN, Boston:
Dennis Wilen, WMMR., Phila-
delphia: Tom O'Hair. WQIV, New
York: Shelly Gratfman. KSHE, St
Louis; Stan Garrett, KZEL, Eugene.
Ore.; Jim Petrie, WABX. Detroit:
Dave Perry. KWST, Los Angeles,
and Jim Hllly KLOL, Houston.

WEA Dominate Charts

® Continued from page 3

across the board. As a label. itupped
its ranking as follows: Hot 100 from
10 to 3; Top LP and Tape, 8 10 3
and combined, 8 to 2. Corporately,
MCA advanced in singles from 9 to
7, LPs and Tapes, 8 to 4; and com-
bined. 8 10 4.

In order to maintain its current
spotlight on the cver-changing
record /tape mart, Billboard will be
initiating a quarterly Share-of-Mar-
ket report. the first of which will ap-
pear carly in April.

For the past five years, Biltboard
has recapped label and corporate
chart activity rankings on an annual
basis only.

The rankings arc basced on the to-
tal number of products sharing chait

activity and the relative success ot
cach product during its chart life.
Points accumulate on the basis of the
inverse ratio of chart positions to to-
tal chart positions on cach respective
survey.

Grand totals on each product are
combined for cach label and corpo-
ration to determine the periodic
rankimgs.

HeiderDemands Pay

LOS ANGELES—Wally Heider
recording studios seeks $6.420.18, al-
ledgedly due from General Record-
ing Corp., for 14 ditferent services
performed between April 29 and
June 9, 1974. The superior court fil-
ing indicates that the defendant firm
paid $37.32 on a total delinquency
of $6.457.50.

ASCAP Reveals
Board Nominees
For Coming Term

NEW YORK —Slate of writer can-
didates for ¢lection 10 ASCAP’s
board for a term starting April | has
been validated to president Stanley
Adams by Louis Alter, writers’ nom-
inating committee chairman.

In the popular/production category, incum-
bent writers are Stanley Adams, Harotd Arlen, Cy
Coleman, Hal David, George Duning, Arthur
Hamilton, Gerald Marks, Arthur Schwartz and
Ned Washington. New nominees are Jeff Alexan-
der, Clint Ballard Jr., Marilyn Bergman, Leon
Carr, Benny Carter, Gene De Pau!, Frank De Vol,
Sherman Edwards, Ray Evans, Sammy Fain, Tom
Jones, Mitch Leigh, Mitchell Parish, S. Bickley
“Bix" Reichner, Bil} Rice, Ann Ronell, Stephen
Schwartz and Billy Taylor. Nominated as alter-
nates are Martin Charnin, Joseph Darion, Mercer
Ellington, Joe Meyer, Joe Myrow, Harold Rome
and Leonard Whitcup.

For the standard field incumbents are Aaron
Copland, Morton Gould and Vincent Persichetti.
Other candidates are Carlisie Floyd, Ezra Lader-
man, Peter Mennin, A. George Rochberg, Virgil
Thomson and Olly W. Wilson. Alternates are bar-
bara A. Kolb, Salvatore Martirano and Conrad
Susa.

David Sengstack, publishers nom-
inating committee chairman,
presented nominecs in the popular/
production publishing field.

Incumbents are Leon J. Brettler, Shapiro,
Bernstein & Co.; Salvatore T. Chiantia, MCA Mu-
sic; lrwin 2. Robinson, Colgems Music Corp..
Wesley H. Rose, Milene Music; Larry Shayne,
Larry Shayne Music; Alan L. Shulman, Belwin-
Milts Publishing Corp.; Ed Silvers, Warner Bros.
Music. and Norman Weiser, Chappet & Co.

Newly nominated are Joseph Auslander,
Piedmont Music Co.; B. Tom Collins, Chess Mu
sic: Snuff Garrett, Senor Music; Larry Gordon,
Keca Music; Robert Gordy, lobete Music Co.;
Dean Kay, T. B. Harms Co.; David Rosner, Kohaw
Music; Michael Stewart, United Artists Music
Co.; Glenn Sutton. Starship Music, and Gerald E.
Teifer, American Broadcasting Music. Alternates
nominated are Buzz Cason, Buzz Cason Publica

(Continued on page 77)
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#1 pop albums label:

Columbia

#1 pop singles label:

Columbia

#1 jazz album label:
Columbia

#1 soul album label:
Philadelphia International
#1 easy listening singles label:
Columbia

#1 country album artist:
Charlie Rich

#1 country singles artist:

Charlie Rich

#1 country album:

. “Behind Closed Doors,’Charlie Rich

- #1easy listening singles artist:

Charlie Rich

Billboard’s annual year-end awards are based on chart 11 g i
performance. Records, artists, and even companies are #1 male VOC&llSt, pop S.l ng les :
g}ilven scoresli)ased on the zmount of time spent on the Charlie Rich
charts and the ultimate pcsition reached on the charts. H1 e cirvalae
Here are some of the 1974 winners. « ’ #1 pop Sl_ngle .
“The Way We Were,” Barbra Streisand

#1 soul LP:

“Ship Ahoy,” The 0’Jays

#1 jazz LP:

“Head Hunters,” Herbie Hancock
#1 new female artist, pop albums:
Minnie Riperton

#1 and #2 pop producers:
Thom Bell; Kenny Gamble & Leon Huff

‘Special Trendsetter Award:
CBS Records International

The Columbia, Epic,
Philadelphia Intemational

and CBS International
chart story.
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gg Playlist Prime Movers *

i
s

\%‘%‘

g w,
Regional Breakouts & National Breokouts

?'ﬂ-w% L

OLIVIA NEWTON-JOHN—Have You Never Been Mellow (MCA)
FRANKIE VALLI-My Eyes Adored You (Private Stock)
BACHMAN-TURNER OVERDRIVE—Roll On Down The Highway (Mercury)

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

m“—

§
:

KHJ Los Angeles

®
®
#*

*

OLIVIA NEWTON-IOHN-Have You Never Been

RUFUS—-0nce You Get Started (ABC)

—'-‘*‘
TOP ADD ONS: ]

Mellow (MCA)
STYX-Lady (Wooden Nicke!)

PRIME MOVERS:

OHI0 PLAYERS—Fire (Mercury)

AVERAGE WHITE BAND-Pick Up The Pieces
(Atlantic)

EAGLES—Best Df My Love (Asylum)

S

BREAKOUTS:

. OLIVIA NEWTON-JOMN—Have You Never Been |
. Meliow (MCA)

. STYX-lady (Wooden Nickel)

. AVERAGE WHITE BAND—Pick Up The Pieces

i (Atlantic)

T S

STYX—Lady (Wooden Nickel)
RUFUS—Once You Get Started (ABC)
JOE COCKER—You Are So Beautiful
(A&M) 25-18

EAGLES—Best Of My Love (Asylum)
13.7

K100 (KIQQ-FM)—Los Angeles

&
*
&

*

LABELLE—Lady Marmalade (Epic)
SAMMY JOHN—Chevy Van (CRC)
DOOBIE BROTHERS—Black Water
W.B) 169

OHI0 PLAYERS—Fire (Mercury) EX-
19

KKDJ-FM—Los Angeles

@
*

*

HELLO PEQPLE—Future Shock (ABC/
Dunhill)

CARPENTERS—Please Mr.
(A&M) 15-8

GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 20-14

Postman

KFXM—San Bernardino

®
&

k4
*

LABELLE—!ady Marmalade (Epic)
OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)
STYX—Lady (Wooden Nickel) 31-20
F.Ig\GgLES—Best 0f My Love (Asylum)
19-

KAFY—Bakersfield

&
&

CAT STEVENS—Ready (A&M)
OLIVIA-NEWTON JOHN—Have You
Never Been Mellow (MCA)

OHIO PLAYERS—Fire (Mercury) 28
18

AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 16-7

KCBQ-San Diego

£

*

*

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

LINDA RONSTADT—You're No Good
(Capitol)

0;"0 PLAYERS—Fire (Mercury) 23-
1

NEIL SEDAKA—laugher In The Rain
(MCA) 8-4

KENQ-Las Vegas

LOGGINS & MESSINAR—Changes (Co-
lumbia)
BAD COMPANY—Movin' On (Swang

Song)

OHIO PLAYERS—Fire (Mercury) 35-
20

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 34-23

KRUX—Phoenix

OLIVIA NEWTON-JOHN—Have You

L 4
b 4
*

Never Been Mellow (MCA)

ELVIS PRESLEY—~My Boy (RCA)
OHIO PLAYERS—Fire (Mercury) 11-2
LINDA RONSTADT-You're No Good
(Capitol) 10-5

KUPD—Phoenix

3

®

*

*

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

NEIL DIAMOND-I've Been THis Way
Before (Columbia)
AMERICA-Lonely People (W.B.) 25-
16

OHIO PLAYERS-Fire (Mercury) HB-
19

KQEO—Albuguerque

2

®

*

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

POLLY BROWN—Up In A Puff Of
Smoke (GTO)

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 23-13

0;"0 PLAYERS—Fire (Mercury) 27-
1

KPOI—Honoluly

®

*

*

DOOBIE BROTHERS—Black Water

WB.)

STYUSTICS-Star On A TV Show
(Avco)

HUES CORP.—Rockin' Sou! (RCA) 28
19

HARRY CHAPIN-Cats In The Cradle
(Elektra) 18-8

Pacific Northwest Regien

—

R,

s
" % PRIME MOVERS:

e
BREAKOUTS

Y

TOP ADD ONS: i
4
FRANKIE VALLI-My Eyes Adored You (Private
Stock)
LABELLE—Lady Marmalade (Epic)
RINGO STARR-The No-No Song (Apple)

2%

DOOBIE BROTHERS—Black Water (W8.)
EAGLES-Best Of My Love (Asylum)

OLIVIA NEWTON-JONN—Have You Never Been
Metlow (MCA)

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

LABELLE—Lady Marmalade (Epic)
BACHMAN-TURNER OVERDRIVE-Roll On
Down The Highway (Mercury)

KFRC—San Francisco

&

@
*

*

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

LABELLE—Lady Marmalade (Epic)
EAGLES—Best Of My Love (Asylum)
23-13

DISCO TEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea) HB-20

KYA—San Francisco

&

%

*

®

BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway {Mercury)
SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration)

DOOBIE BROTHERS—Black Water
(WB.) 2516

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 13-5

K101-FM—San Francisco
» SUGARLOAF-Don't Call Us, We'll Call

L]
k3

*

You (Claridge)

JOHN LENNON-#9 Dream (Apple)
DISCO TEX & SEX-O-LETTES—Get
Dancin’ (Chelsea) 19-7

CAROL DOUGLAS-Doctor's Orders
(Midland International) 14-8

KSJO-San Jose

#

E

®

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)
LABELLE-tady Marmalade (Epic)
AMERICA—Lonely People (W.B.) 20-
4

1
OHIO PLAYERS—Fire (Mercury) EX-
15

KLIV—San Jose

+

"

FRANKIE VALLI-My Eyes Adored You
(Private Stock)
BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 12-4
EAGLES—Best Of My Love (Asylum)
19-12

Based on station playllsts through Thursday (1/23/75)

KJOY-Stockton, CA

&

L]

*

*

OZARK MOUNTAIN DAREDEVILS—-
Jackie Blue (A&M)

DAN FOGELBERG—Part Of The Plan
(Epic)

PHOEBE SNOW-Poetry Man (Shel-
ter) 29-14

SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 28-19

KNDE—Sacramento

o

% B

*

BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
STYX—Lady (Wooden Nicke!)
DOOBIE BROTHERS-Black Water
WB) 2111

LABELLE-Lady Marmalade (Epic)
HB-21

KJIR—Seattle

&

2
&

*

RINGO STARR-The No-No Song
(Apple)

LABELLE—Lady Marmalade (Epic)
AMERICA—Lonely People (W.B.) 22
12

JOHUN DENVER-Sweet
(RCA) 26-16

Surrender

KING—Seattle

@
*

*®

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

OHIO PLAYERS—Fire (Mercury)
GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 20-12

F_AGLES Best Of My Love (Asylum) 9-

KJRB —Spokane

&
@

&

®

STYX—Lady (Wooden Nnckel)
FRANKIE VALLIE-My Eyes Adored
You (Private Stock)

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) HB-21
LINDA RONSTADT—You're No Good
(Capitol) 16-9

KTAC—Tacoma

LABELLE- Lady Marmalade (Epic)
CAROLE KING—Nightingale (Ode)
SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 10-6

GLORIA GAYNOR—Never Can Say
Goodbye (MGM) 14-10

KGW~-Portland

®

*

&

SUGARLOAF—Don't Cali Us, We'll Cali
You (Claridge)

RANDY EDELMAN —Everybody Wants
To Find A Bluebird (20th Century)
LINDA RONSTADT—You're No Good
(Capitol) 8-1

AMERICA—Lonely People (W.B.) 20
13

KISN—Portland

E

@

*

*

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

TONY ORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell)
BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
25-19

JACKSON FIVE—i Am Love (Motown)
27-21

KTLK—Denver

&

&

RINGO STARR-The No-No Soné
(Apple)

DISCO TEX & THE SEX-0-LETTES-Get
Dancin’ (Chelsea)

# OLIVIA NEWTON-JOHN—Have You

"

Never Been Mellow (MCA) 29-15
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 26-14

KIMN—Denver

&

L]

*

*

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)
MARIA MULDAUR-I'm A
(Reprise)

BAD COMPANY—Movin® On (Swan
Song) HB-18

BACHMAN-TURNER  OVERDRIVE—
Roli On Down The Highway (Mercury)
HB-20

Woman

KKAM—Pueblo, CO

®
&

*

HOT CHOCOLATE—Emma (Big Tree)
TONY ORLANDO & DAWN—Look !n My
Eyes Pretty Woman (Bell)

DOOBIE BROTHERS—Black Water
WB) 187

GRAND FUNK—Some Kind Of Wonder
ful (Capitol) 19-15

KYSN-—Colorado Springs

L 4
L 4

*

HELEN REDDY-Emotion (Capitol)
MIRACLES-Don't Cha Love
(Tamla)

DOOBIE BROTHERS—Black Water
WB)178

EAGLES—Best Of My Love (Asylum)
27-20

It?

DOOBIE BROTHERS~Black Water (W.B.)
OHIO PLAYERS—Fire (Mercury)
LINDA RONSTADT-You're No Good (Capitol)

KPEX— Salt | Lake Gity

-2
»

#

*

AMERICA-Lonely People (W. B)
AVERAGE WHITE BAND—~Pick Up The
Pieces (Atlantic)

HELLO PEOPLE—Future Shock (ABC/
Dunhill) 29-14

EAGLES—Best Of My Love (Asylum)
10-3

KRSP-Salt Lake City

S

#

*

BACHMAN-TURNER  OVERDRIVE-~
Roll On Down The Highway (Mercury)
B.J. THOMAS—Hey Won't You Play
(ABC)

JOHN LENNON-2£2 Dream (Apple)
EX-17

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) EX-18

Scs%hwes& Regicn

i

|
2

KI
&

*

*

i ‘W——&l %
TOP ADD ONS:

OLIVIA NEWTON-/OMN—Have You Never Been
Mellow (MCA)

BACHMAN-TURNER OVERORIVE—Roll On =
Down The Highway (Mercury) L
DISCO TEX & THE SEX-O-LETTES-Get Dancin™ =
{Chelsea)

PRIME MOVERS:

LINOA RONSTADT—You're No Good (Capitol)
CAROL DOUGLAS—Doctor's Orders (Midiand
International)

AVERAGE WHITE BAND—-Pick Up The Pieces
(Atlantic) 2
i
i 5 R
k)
BREAKOQUTS: H
AVERAGE WHITE BAND-Pick Up The Pieces *
(Atlantic) ]
DISCO TEX & THE SEX-O-LETTES—Get Dancin’
(Chelsea)

OHIO PLAYERS—Fire (Mercury)

e

LT—Houston

OLIVIA  NEWTON-JOHN—Have You
Never Been Mellow (MCA)

BACHMAN-TURNER  OVERDRIVE—
Roll On Down The Highway (Mercury)
TOM T. HALL-Sneaky Snake (Mer-
cury) 36-23

PHOEBE SNOW-—Poetry Man (Shel-
ter) 27-17

KRBE-FM—Houston

®
&

W

&

KLIF-Dalfas

®

@

*

*

LABELLE—Lady Marmalade (Epic)
SUGARLOAF—-Don't Call Us, We'll Call
You (Claridge)

CAROL DOUGLAS—Doctor's Orders
(Midland International) EX-11
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 15-6

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

LINDA RONSTADT—You're No Good
(Capitol) 16-8

EAGLES—Best Of My Love (Asylum)
15-5

KNUS-FM—Dallas

*

L
*

*

DAVID GATES—Never Let Her Go
(Elektra)

CAROLE KING—Nightingale (Ode)
PHOEBE SNOW—Poetry Man (Shel-
ter) 31-18

DISCOTEX & THE SEX-0-LETTES—Get
Dancin’ (Chelsea) 24-13

KFJZ—Ft. Worth

L
&
k-4

AMERICA—Lonely People (W.B.)
CAROLE KING—Nightingale (Ode)
DONNY & MARIE OSMOND—Morning
Side Of The Mountain (MGM) 25-18
OHIO PLAYERS—Fire (Mercury) 16-
10

KXOL—Ft. Worth

&
®
k1

*

KONO—San Antonio

%

STYX—Lady (Wooden Nicke!)

OHIO PLAYERS—Fire (Mercury)
FRANKIE VALLI-My Eyes Adored You
(Private Stock) 29-21

JIM STAFFORD—Your Bulldog Drinks
Champagne (MGM) 21.15

OLIVIA  NEWTON-JOHN—Have You
Never Been Mellow (MCA)

DISCO TEX & THE SEX-Q-LETTES—Get
Dancin' (Chelsea)

OHIO PLAYERS—Fire (Mercury) 18-
11

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 23-17

STYX—~Lady (Wooden Nickel)

KELF El Paso )

&

s

*

"

CHARLIE ROSS—Thanks For The
Smiles (Big Tree)

DISCO TEX & THE SEX-0-LETTES - Get
Dancin’ (Chelsea)

LINDA RONSTADT-You're No Good
(Capitol) 13-6

DONNY & MARIE OSMOND—Morning
Side 0f The Mountain (MGM) 19-13

XEROK—EI Paso

@
%
®

*

KAKC—Tulsa

& 8

%

&

OHIO PLAYERS—Fire (Mercury)
BILLY PRESTON-Struttin’ (A&M)
DONNY & MARIE OSMOND—Morning
Side Of The Mountain (MGM)20-11
SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 12-7

STYX—Lady (Wooden Nickel)
SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

DOOBIE BROTHERS—Black Water
(W.B) 29-21

AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 17-10

KELI-Tulsa

&

.
*

*

DONNY & MARIE OSMOND— Morning
Side Of The Mountain (MGM)
YES—Soon (Atlantic)

OHIO PLAYERS—Fire (Mercury) EX:
23

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) EX-24

WKY—Qklahoma City

@

*

*

KOMA—Oklahoma Clty

BACHMAN-TURNER  OVERDRIVE-—
Rofl On Down The Highway (Mercury)
BAD COMPANY—Movin’ On (Swan
Song)

TONY ORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell) 40-32
CAROL DOUGLAS—Doctor's Orders
(Midland International) 32-19

SAMNEELY—IFought The Law (A&M)
B.J. Thomas—Hey Won't You Play
(ABC)

POLLY BROWN-Up In A Puff Of
Smoke (GT0) 27-19

DOOBIE BROTHERS—Black Water
(W.B.) 20-14

WTIX—New Orleans

&

&

*

*

DOOBIE BROTHERS—Black Water

W.B)

TONY ORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell)

LINDA RONSTADT-You're No Good
(Capitol) 26-6

OH10 PLAYERS—Fire (Mercury) 10-4

KEEL—Shreveport

L
&

*

5

LABELLE—Lady Marmalade (Epic)
DAN FOGELBERG—Part Of The Plan
(Epic)

DOOBIE BROTHERS—Black Water
W.B.) 24-11

FRANKIE VALLI-My Eyes Adored You
(Private Stock) 27-20

Midwest Reg:on

#

T S

TOP ADD ONS.

R

. DOOBIE BROTHERS-Black Water (W.B.)
- OLIVIA NEWTON-JOHN—Have You Never Been
| Mellow (MCA)

BACHMAN-TURNER OVERDRIVE-Ro!! On

SRR

—
PRIME MOVERS:

5o

LINDA RONSTADT—You're No Good (Capitol)
CAROL DOUGLAS—Doctor's Orders (Midland
International)

£ JOMN DENVER—Sweet Surrender (RCA)

BREAKOUTS

OLIVIA NEWTON-JOHN-Have You Never Been

. Mellow (MCA)

WLS—Chicagq

&

#*

JOHN DENVER-Sweet Surrender (RCA)
STYX-Lady (Wooden Nichel)

i

DOOBIE BROTHERS—Black Water
(W.B)

JOHUN DENVER-Sweet
(RCA)

LINDA RONSTADT-You're No Good
(Capitol) HB-10

4F_I\GLES—Best 0f My Love (Asylum) 7-

Surrender

Down The Highway (Mercury) &

OLIVIA NEWTON-JOHN—Have You Never Been Mellow (MCA)

FRANKIE VALLI-My Eyes Adored You (Private Stock)

WCFL Chlcago

®

*

*

DOOBIE BROTHERS—Black Water

W.B)

BACHMAN-TURNER  OVERDRIVE-
RollQn Down The Highway (Mercury)
CAROL DOUGLAS-Doctor's Orders
(Midland Internationat) 24-16
JOHN DENVER-Sweet Surrender
(RCA) 33-24

WOKY —Milwaukee

&

@
*®

*

DOOBIE BROTHERS—Black Water
B.

AMERICA—Lonely People (W.B.)
GRAND FUNK-Some Kind Of Wonder-
ful (Capitol) 21-14

AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 17-12

WZUU-FM—Milwaukee

&

L3
k1

&

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)
JACKSON FIVE—| Am Love (Motown)
GLORIA GAYNOR—Never Can Say
Goodbye (MGM) 15-9

GRAND FUNK—Some Kind OfWonder-
ful (Capitol) 14-8

WIFE—Indianapolis

L
k4
*

k3

OHIO PLAYERS—Fire (Mercury)
STYX—Lady (Wooden Nickel)
CAROL DOUGLAS—Doctor's Orders
(Midland international) 27-15
LINDA RONSTADT-You're No Good
(Capitol) 16-7

WIRL—Pearia, Il

-]

&
w

#*

BACHMAN-TURNER  OVERDRIVE—
RollOn Down The Highway (Mercury)
SAMNEELY—I Fought The Law (A&M)
GEORGE  HARRISON-Ding Dong,
Ding Dong (Apple) 38-27

DISCO TEX & THE SEX-Q-LETTES—Get
Dancin’ (Chelsea) 22-16

WDGY —Minneapalis

&

#®

¥

OLIVIA  NEWTON-JOHN—Have You
Never Been Mellow (MCA)

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

?HIO PLAYERS—Fire (Mercury) 24
4

STEVIE WONDER-Boogie On Reggae

Woman (Tamla) 11-7

KDWB—Minneapalis

2

&

*

DARYL HALL/JOHN OATES—Can't
Stop The Music (Atlantic)

GUESS WHO-DIrty (RCA) 28-20
AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 24-18

KOiL—Omaha

L 4

k4
&

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

BAD COMPANY —Movin' On (Atlantic)
AMERICA—Lonely People (W.B.) 19-9
STYX—Lady (Wooden Nickel) 29-19

KIQOA—Des Moines

&
®

*

kS

S

®

*

*

OHIO PLAYERS—Fire (Mercury)
DISCO TEX & THE SEX-Q-LETTES—Get
Dancin’ (Chelsea)

LINDA RONSTADT—You're No Good
(Capitol) 14-5

SUGARLOAF—Don't Calt Us, We'll Call
You (Claridge) 20-13

. KKLS—Rapid City, SD

RON DANTE—Midnight Show (Bell)
OZARK MOUNTAIN DAREDEVILS-
Jackie Bean (A&M)

LINDA RONSTADT-You're No Good
(Capito) 20-11

BACHMAN-TURNER  OVERDRIVE-
Rgll %n Down The Highway (Mercury)
26-1

. KQWB-Fargo, ND

DAN FOGELBERG—Part Of The Plan
(Epic)

CHARLIE DANIEL—The South
Gonna Do It (Buddah)

PHOEBE SNOW—Poetry Man (Shel-
ter) 40-21

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 38-26

Is

. KXOK-St. Louis
STYX—Lady (Wooden Nickel)

; ¢ Copyright 1974

Billboard Publi-
cations, Inc. No part of this publica-
tion may be reproduced, stored in a
retrieval system, or transmitted, in
any form or by any means, elec-
tronic, mechanical, photocopying,
recording, or otherwise, without the
prior written permission of the
pubtisher.

(Continued on page 16)




Tobeginwith ...

the album has been on the charts for 58 consecutive weeks,
hasbeen #1 inthe three trades on thirteen
different occasions, has gone from gold to platinum
tc double platinum, contains the gold single of the same name,
was voted the #1 pop album in Record World's
year end awards, coupled with the #1 Top Featured Vocalist

and #1 Veocal Combination awards.

And now, three Grammy nominations. . .

ALBUM OF THE YEAR
(Artist and Producer)

BEST ENGINEERED RECORDING
Non-classical

BEST POP VOCAL PERFORMANCE BY A DUO,
GROUP OR CHORUS

It'sbeen quitea yearfora
BAND ON THE RUN.

BandontheRun @
Paul McCartney & Wings

apple records
trom Capitol Records
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Playlist Top Add Ons &
Plaglist Pime Movers «

*

*

Continued from page 14

LINDA RONSTADT-You're No Good
(Capitol)

GEORGE McCRAE—| Get Lifted (TK)
23-14

GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 24-16

KSLQ-FM—St. Louis

*

JOHN DENVER-Sweet Surender
(RCA)

LINDA RONSTADT-You're No Good
(Capitol)

CAROL DOUGLAS-Doctor's Qrders
(Midland International) 17-7

4 BARRY MANILOW—Mandy (Bell) 7-

WHB—Kansas City

.
°
*

KE
°

TONY ORLANDO & DAWN—Look In My

Eyes Pretty Woman (Bell)

BACHMAN-TURNER  OVERDRIVE-

RollOn Down The Highway (Mercury)

LINDA RONSTADT-You're No Good

(Capitoly 20-11

% OHIOPLAYERS —Fire (Mercury) 15-8
Wl-Topeka - -

OZARK MOUNTAIN DAREDEVILS-

Jackie Blue (A&M)

OLIVIA NEWTON-JOHN—Have You

Never Been Mellow (MCA)

JOHN DENVER —Sweet

(RCA) 32-13

TONY ORLANDO & DAWN—Look In My

Eyes Pretty Woman (Bell) 34-23

Surrender

North Central Region

o

i

= Century)

[ 1

= - _ __——— s S e

| BACHMAN-TURNER OVERDRIVE-Roll On !‘I

e == oSS |
TOP ADD ONS: %
FRANKIE VALLI-My Eyes Adored You {Private

Stock) &
PAULA WEBB—Please Mr. President (20th |

GEORGE McCRAE-| Get Lifted (TK)

% PRIME MOVERS: f|

Down The Highway [
AVERAGE WHITE BAND—Pick Up The Pieces ]|
(Atlantic)

LABELLE~Lady Marmalade (Epic) i

Smay Soees e

=Ses S
BREAKOUTS |

FRANKIE VALLI-My Eyes Adored You (Private {o
 Stock) i
LABELLE - Lady Marmalade (Epic)

E

L‘:‘—.Iﬂ:-__:-__?_n‘*.. = ‘—,.‘_‘..‘-zi’.(

CKLW—Detroit

*

*

STYX—Lady (Wooden Nickel)
FRANKIE VALLI-My Eyes Adored You
(Private Stock)

LINDA RONSTADT—You're No Good
(Capitoly 25-18

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 14-8

WGRD—Grand Rapids

°
*

*

DOOBIE BROTHERS—Black Water
WB)

PAUL ANKA/ODIA COATES—One Man
Woman/One WomanMan (U.A) 154
MARIA MULDAUR-I'm A Woman
(Reprise) 18-13

1-96 (WZZIM-FM)—Grand Rapids

[
*

*

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

OHIO PLAYERS—Fire (Mercury)
FRANKIE VALLIE-My Eyes Adored
You (Private Stock) 28-17
BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
25-14

WTAC—Flint, M

L
L]
*

*

wi

*

*

LABELLE-Lady Marmalade (Ep|c)
JACKSON FIVE-1 Am Love (Motown)
LINDA RONSTADT—You're No Good
(Capitoly 17-7
BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
24-15

XY—Cleveland o
GEORGE McCRAE-| Get Lifted (TK)
SUGARLOAF—Don’t Call Us, We'll Call
You (Claridge)
LOVE UNLIMITED-! Belong To You
(20th Century) 34-20
LABELLE—Lady Marmalade (Epic)
38-24

WGCL-Cieveland

*

13

°
*

FRANKIE VALLI—My Eyes Adored You
(Private Stock)

CANDI STATION—-As Long As He Takes
Care Of Home (W.B.)

BILLY PRESTON-Struttin’ (A&M) EX
5

4 AMERICA-Lonely People (W.B.)19-9
Q (WKPQ)—Pittsburgh

PAULA WEBB-—Please Mr. President
(20th Century)

OHI0 PLAYERS—Fire (Mercury) 13-
19

*

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 20-15

WKBW—Buffalo

*

*

FRANKIE VALLI— My Eyes Adored You
(Private Stock)

LINDA RONSTADT-You're No Good
(Capitol)

DONNY & MARIE OSMOND—Morning
Side Of The Mountain (MGM) 19-8

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 11-5

WGRQ—Buffalo

»

*

NEIL DIAMOND-I've Been This Way
Before (Columbia)

CHARLIE DANIELS-The South Is
Gonna Do It (Buddah)

JACKSON FIVE-I1 Am Love (Motown)
27-19

BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
HB-20

WSAI-Cincinnati

*

WCl

HELEN REDDY-Emotion (Capitol)
FRANKIE VALLI-My Eyes Adored You
(Private Stock)

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 27-15
DOOBIE BROTHERS—Black Water
(W.B.) 20-20

0OL—Columbus

DIAMOND REO-Ain't That Peculiar
(Big Tree)

PAULA WEBB—PIease Mr. President
(20th Century)

LABELLE—Lady Marmalade (Epic)
40-26

BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
38-25

WAKY - Louisville

WTUE-Dayton, OH

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

DAVID GATES—Never Let Her Go
(Elektra)

FREDDY FENDER—Before The Next
Teardrop Falls (ABC/Dot) 30-10
OHIQO PLAYERS-Fire (Mercury) 14-8

BACHMAN-TURNER  OVERDRIVE—
RollQn Down The Highway (Mercury)
PHOEBE SNOW—Poetry Man (Shel-
ter)

MARIA MULDAUR-I'm A Woman
(Reprise) 40-27

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 37-26

WBGN—Bowling Green, KY

[ ]
[ ]
*
*

W)

L]
L]

STARK & McBRIEN-Isn't It Lonely To-
gether (RCA)

LABELLE—Lady Marmalade (Epic)
AMERICA—Lonely People (W.B.)17-7
EAGLES—Best Of My Love (Asylum)9-
4

ET—Erie, PA -
OHIO PLAYERS —Fire (Mercury)
JACKSON FIVE—IAm Love (Motown)
FRANKIE VALLI-My Eyes Adored You
(Private Stock) 19-4
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 15-3

Southeast Region

o TOP ADD ONS:

FRANKIE VALLI-My Eyes Adored You (Private
Stock)

LABELLE-Lady Marmalade (Epic)

JRCKSON FIVE—I| Am Love (Matown)

# PRIME MOVERS:

STYX~Lady (Wooden Nickel)

SAM NEELY-1| Fought The Law (ABM)
OLIVIA NEWTON-JOHN-Have You Never Been
Meliow (MCA)

BREAKOUTS:
DOOBIE BROTHERS—Black Water (W.B.)
STYX-Lady (Wooden Ricke!)
OLIVIA NENTON-JOHN-Have You Never Been
Meltow (MCA)
FRANKIE VALLI-My Eyes Adored You (Private
Stock)

WQXI-Atlanta

STYX-Lady (Wooden Nickel)

o OLIVIA NEWTON-JOHN—Have You

*

*

Never Been Mellow (MCA)

RINGO STARR—The No No Song
(Apple) 24-15

LINDA RONSTADT-You're No Good
(Capitol) 16-9

WFOM—Atianta

*

*

BAD COMPANY—Movin' On (Swan
Is’(l)irl)E)BE SNOW-Poetry Man (Shel-
}grliN LENNON—#9 Dream (Apple)
IZ’I?UIL1 MCcCARTNEY & WINGS-Sally G
(Apple) 39-29

2-93 (WZGC-FM)—Atlanta

[ ]

*

*

SHIRLEY & COMPANY- Shame
Shame, Shame (Vibration)
SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

DOOBIE BROTHERS-Black Water
(W.B.) 20-12

CAROL DOUGLAS-Doctor's Orders
(Midland Internationat) 14-8

WBBQ -Augusta

*

GEORGE McCRAE—I Get Lifted (TK)
OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

CHARLIE DANIEL-The South s
Gonna Do It (Buddah) 27-15
SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 31-21

WSGN-Birmingham, AL

]
*

B.J. THOMAS—Hey Won't You Play
(ABC)

SAM NEELY—I Fought The Law (A&M)
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 20-10

ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (U A.) 26-16

WHHY—Montgomery, AL

DAN FOGELBERG—Part Of The Plan
(Epic)

SAMMY JORN-—Chevy Van (GRC)
OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) EX-15
JOE COCKER-You Are So Beautiful
(A&M) EX-18

WTOB—Winston/Salem, NC

*

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

B.J. THOMAS—Hey Won't You Play
(ABC)

FRANKIE VALLI-My Eyes Adored You
(Private Stock) 33-15

STYX-Lady (Wooden Nickel) 26-14

WSGA—Savannah, GA

*

STYX-Lady (Wooden Nickel)
ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (UA))
OHIOPLAYERS—Fire (Mercury) 21-9
FRANKIE VALLI-My Eyes Adored You
(Private Stock) 16-7

WTMA—Charleston, SC

L3
®
*

*

NONE

DOOBIE BROTHERS—Black Water
WB) 177

EAGLES—Best Of My Love (Asylum)
14-8

WKIX—Raleigh, NC

*

.

LABELLE—Lady Marmalade (Eplc)
B.J. THOMAS—Hey Won't You Play
(ABC)

JACKSON FIVE—! Am Love (Motown)
HB-17

FRANKIE VALLI-My Eyes Adored You
(Private Stock) 22-16

WORD—Spartanburg, SC

*

*

WAYS—Charlotte, NC

L ]

[
*

*

HOT CHOCOLATE—Emma (Atlantic)
PHOEBE SNOW—Poetry Man (Shel-
ter)

LEOQ SAYER—-Long Tall Glasses (W.B.)
329

CAROL DOUGLAS—Doctor's Orders
(Midland International) 22-10

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

JACKSON FIVE—~1Am Love (Motown)
DISCO TEX & THE SEX-O-LETTES —Get
Dancin’ (Chelsea) 18-8

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 21-12

WNOX —Knoxville

*

*

PHOEBE SNOW—Poetry Man (Shel-
ter)

OLIVIA  NEWTON-JOHN-Have You
Never Been Mellow (MCA)

CAROLE KING—Nightingale (Ode) 42-
29

JOHN LENNON—#9 Dream (Apple)
3421

WGOW-Chattanooga, TN

LABELLE-Lady Marmalade (Epic)
FRANKIE VALLI-My Eyes Adored You
(Private Stock)

« CHARLIE DANIELS-The South Is

Gonna Do It (Buddah) 22-9

# STYX-Lady (Wooden Nickel) EX-16

KAAY-Little Rock

BAD COMPANY—Movin' On (Swan

L ]
Song)

° DOOBIE BROTHERS—Black Water
W.B)

% LINDA RONSTADT-You're No Good
(Capitol) 24-17

% LOGGINS & MESSINA—Changes (Co-
lumbia) 25-20

WBBQ-—Memphis

o LABELLE—Lady Marmalade (Epic)

SAMNEELY—! Fought The Law (A&M)

% LINDA RONSTADT—You're No Good

(Capitoly 22-11

« DOOBIE BROTHERS-Black Water

W
L]
]

(W.B.) 20-10

MPS —Memphis
SAM NEELY—-1 Fought The Law (A&M)
BACHMAN-TURNER  OVERDRIVE-

Roll On Down The Highway (Mercury)

+ DONNY & MARIE OSMOND—-Morning

Side Of The Mountain (MGM) 17-5

« LINDA RONSTADT-You're No Good

(Capitol) 9-4

WMAK—Nashville

.
L:]
i

HELEN REDDY—Emotion (Capitol)
JACKSON FIVE—| Am Love (Motown)
AMERICA—Lonely People (W.B.) 19
10

CHARLIE DANIELS-The South Is
Gonna Do It (Buddah) 27-19

WLAC—Nashville
» PHOEBE SNOW- Poetry Man (Shel-

ter)

» STYX-Lady (Wooden Nickel)

2

OHIO PLAYERS—Fire (Mercury) 9-1
EAGLES—Best Of My Love (Asylum)
15-9

WLCY—Miami

OHI0 PLAYERS—Fire (Mercury)
AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic)

STYX—Lady (Wobden Nickel) 38-25
LINDA RONSTADT—You're No Good
(Capitol) 30-18

WOAM—Miami

W
®
L]

BACHMAN-TURNER  OVERDRIVE-
RollQn Down The Highway (Mercury)
STYX-Lady (Wooden Nickel)
DOOBIE BROTHERS—Black Water
(W.B.) 32-16

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 29-15

FUN-Miami
LABELLE-Lady Marmalade (Epic)
FRANKIE VALLI-My Eyes Adored You
(Private Stock)

« DOOBIE BROTHERS-Black Water

(W.B.) HB-7

# OLIVIA NEWTON-JOHN—Have You

Y-

Never Been Mellow (MCA) HB-14
100 (WHY1-FM)—Miami/ Ft. Lauderdale

o CAROL DOUGLAS—Doctor's Orders

(Midland International)

o AVERAGE WHITE BAND—Pick Up The

Pieces (Atlantic)

# JIMMY CASTOR-Bertha Butt Boogie

(Atlantic) 25-15

+« DOOBIE BROTHERS-Black Water

WaB) 14-11

WQPD—Lakeland, FL

o ELVIS PRESLEY- My Boy (RCA)

o HELEN REDDY—Emotion {(Capitol)
4 OLIVIA NEWTON-JOHN—Have You

Never Been Mellow (MCA) 30-14

« STYX-Lady (Wooden Nickel) 25-15

Northeast Region

® TOP ADD ONS:

MINNIE RIPERTON—Lovin' You (Epic)
BACHMAN-TURNER OVERDRIVE—Rcll On
Down The Highway (Mercury)

POLLY BROWN—Up In A Putf Of Smoke (GTO)

# PRIME MOVERS:

LINDA RONSTADT-You're No Good (Capitol)
DOOBIE BROTHERS—Black Water (W.B.)
LABELLE—-Lady Marmalade (Epic)

BREAKOUTS:

FRANKIE YALLI-My Eyes Adored You (Private
Stock)

LABELLE -Lady Marmaiade (Epic)

MINNIE RIPERTON—Lovin' You (Epic)

WABC—New York City

°
°
*

*

WPIX-FM—New York City

°
°
*

*

WBBF—Rochester, NY

B.T. EXPRESS—Express (Scepter)

FRANKIE VALLI-My Eyes Adored You
(Private Stock) 29-20
OHIO PLAYERS—Fire (Mercury) 15-7

NONE

SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 15-9
B.T. EXPRESS—Express (Scepter) EX
15

BACHMAN-TURNER  OVERDRIVE-

L ]
RollOn Down TheHighway (Mercury)

o LEOSAYER-LongTalt Glasses (W.B.)

% OHIO PLAYERS—Fire (Mercury) 26-
16

% STEVIE WONDER—Boogie On Reggae
Woman (Tamla) 18-9

WRKO-Boston

= SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

~ DOOBIE BROTHERS—Black Water
(WB.) 2514

# OHIO PLAYERS-Fire (Mercury) HB-
20

WMEX—Boston

L

KILLER QUEEN—-Queen (Elektra)
DOOBIE BROTHERS—Black Water

(W.B)

OHIO PLAYERS—Fire (Mercury) EX-
16

AMERICA—Lonely People (W.B.) 17
11

WVBF-FM —Framingham, MA

DOOBIE BROTHERS—Black Water
(W.B.)

STYX—Lady (Wooden Nicke!)
LABELLE-Lady Marmalade (Epic)
EX-2

EAGLES—-Best Of My Love (Asylum)
13-5

WPRO —Providence

2
e

HELEN REDDY—Emotion (Capitol)
SAMMY DAVIS, JR.—Chico And The
Man (20th Century)

MARIA MULDAUR-I'm A Woman
(Reprise) 24-14

FRANKIE VALLI-My Eyes Adored You
(Private Stock) 19-12

WORC—Worchester, MA

B.J. THOMAS—Play Me A Somebody
Done Me Wrong Song (ABC)
ELVIS PRESLEY—My Boy (RCA)

. DOOBIE BROTHERS—Black Water

(W.B.) 29-19
OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) HB-24

WDRC—Hartford

OHIO PLAYERS—Fire (Mercury)

MARIA MULDAUR-I'm A Woman
(Reprise)

+ AMERICA—Lonely People (WB.) 20
14

CAROL DOUGLAS—Doctor's Orders
(Midland International) 22-16

WPOP—Hartford

CAROLE KING-Nightingale (Ode)
GEORGE HARRISON-Ding Dong,
Ding Dong (Apple)

LABELLE-Lady Marmalade (Epic)
30-20

DONNY & MARIE 0SMOND-Morning
Side Of The Mountain (MGM)20-13

WIRY—Albany

°
[
*

*

LABELLE-Lady Marmalade (Eplc)
JACKSON FIVE—-1Am Love (Motown)

JIM STAFFORD—Your Bulldog Drinks
Champagne (MGM) Ex-17

CIg\ROLE KING—Nightingale (Ode) EX
1

WPTR-Albany

DIAMOND REO-Ain't That Peculiar
(Big Tree)

POLLY BROWN—Up In A Puff Of
Smoke (GTO)

FRANKIE VALLI-My Eyes Adored You
(Private Stock) 27-16

OHI0 PLAYERS —Fire (Mercury) 18-9

Mid-Atlantic Region

e TOP ADD ONS:

B.T. EXPRESS-Express (Scepter)
SUGARLOAF-Don't Call Us. We'll Cail You
(Claridge)

DOOBIE BROTHERS—Black Water (W B)

% PRIME MOVERS:

DHIO PLAYERS—Fire (Mercury)
LABELLE - Lady Marmalade (Epic)

FRANKIE VALLI-My Eyes Adored You (Private
Stock)

BREAKOUTS:

DOOBIE BROTHERS -Black Water (W B.)
CAROLE KING—Nightingale (Dde)
SUGARLOAF-Don't Call Us, We'll Call You
(Claridge)

¥
Ner T ——— e ‘!
WFIL-Philadelphia
MINNIE  RIPERTON—Lovin’  You
(Epic)

o BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

+ AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 16-9

. LABELLE-Lady Marmalade (Epic)
23-16

WIBG—Philadelphia
MINNIE  RIPERTON-Lovin’
(Epic)
POLLY BROWN—Up In A Puff Of
Smoke (GTQ)
LABELLE-Lady Marmalade (Epic)
22-13
FRANKIE VALLI-My Eyes Adored You
(Private Stock) HB-21

WPGC—Washington
NO NEW LIST
b
!

You

WRC Washington

GRAND FUNK—Some Kind Of Wonder-
ful (Capitol)
FRANKIE VALLI-My Eyes Adored You
(Private Stock)

. CHEECH & CHONG~Three Little Pigs
(A&M) 20-11
LINDA RONSTADT-You're No Good
(Capitol) 21-14

WCAO—Baltimore

o SAMNEELY-1Fought The Law (A&M)

o OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

+ DOOBIE BROTHERS—Black Water
(W.B) 1811

« OHIO PLAYERS-Fire (Mercury) 22
15

WLPL-FM—Baltimore

o JIM CAPALDI-It's Alright (Island)

o SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

» CAROL DOUGLAS—Doctor’s Orders
(Midland International) 21-13

« AMERICA—Lonely People (W.B.) 22-
14

WGH—Newport News, VA

o FRANKIE VALLI-My Eyes Adored You
(Private Stock)

o ALMARTINO—To The Door Of The Sun
(Capitol)
DOOBIE BROTHERS-Black Water
(W.B.) 2812

» ELECTRIC LIGHT ORCHESTRA—Can't
Get ItOut Of My Head (U.A) 36-23

WYRE—Annapolis, MD

o DIAMOND REO-Ain't That Peculiar
(Big Tree)

o AL MARTINO—To The Door Of The Sun
(Capitol)

+ LINDA RONSTADT-You're No Good
(Capitol) 17-8

% STYX—Lady (Wooden Nickel) 18-9

WLEE—Richmond, VA

o LABELLE-Lady Marmalade (Epic)
o POLLY BROWN-Up In A Puff Of
Smoke (GTO)
 LINDA RONSTADT-You're No Good
(Capitol) 15-6
* JgHN LENNON—=9 Dream (Apple)
-13

“Copyright 1975 Billboard Publica-
tions, Inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior
written permission of the publisher.
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KDAY, KHJ Top L.A. Sales
Influence On Disks And Tapes

LOS ANGELES—KDAY and
KHJ are the two major radio stations
influencing sales of records and
tapes, according to the latest Source
audience survey, fall 1974.

Among teens 12-17, KDAY had,
per average quarter hour through-
out the week, 18,300 who purchased
one or more singles; 15,700 who pur-
chased one or more albums; 10,600
listeners who purchased four or
more albums; 6,600 who bought one
or more tapes; 5,000 who bought
four or more tapes.

This compares with KHJ, which
led in some specifics, with 17,900 lis-
teners who bought one or more sin-
gles; 16,800 who bought one or more
albums, 9,300 who bought four or
more albums, 8,000 who bought one
or more tapes; 4,500 who bought
four or more tapes.

KKDJ did well in teens, too, with

Bellevue’s KBES
Switches To KZAM

BELLEVUE, Wash.—KZAM are
the new call letters of KBES, which
has just switched to a rock format.
“Actually, these were the original
call letters issued the station when it
was first licensed,” says program di-
rector Rich Osborn.

“After numerous changes in for-
mats and calls, we are back with the
KZAM. Bellevue sits right next to
Seattle and with our 100,000 watts
we cover the entire Puget Sound re-
gion. We employ a request line and,
to our surprise, more than haif our
calls are coming out of Seattle.”

The AM station will continue fea-
turing an MOR syndicated pro-
gramming package.

10,300 buying one or more singles,
10,800 buying one or more albums;
6,500 buying four or more albums,
8,600 buying one or more tapes;
3,400 buying four or more tapes.

KLOS had 7,200 teens buying one
or more singles; 12,500 buying one
or more albums; 9,000 buying four
or more albums, 5,300 buying one or
more tapes; 2,500 buying four or
more tapes.

Interestingly enough, country-for-
matted KLAC had more men 18
years old and over buying tapes than
albums; 5,600 bought one or more
singles; 7,900 bought one or more al-
bums; 3,300 bought four or more al-
bums; 9,200 bought one or more
tapes; 7,000 bought four or more
tapes. In women 18-plus, KLAC had
9,600 listeners buying one or more
albums and 7,000 buying four or
more albums, beating the men in the
same purchases.

KHJ had 12,100 men listeners 18-
plus per average quarter hour buy-
ing one or more albums. KDAY had
11,700 listeners buying one or more
albums. In listeners buying one or
more singles, KDAY was ahead of
KHIJ. In women 18-plus, the domi-
nance of KDAY was quilte stronger.

The format of KDAY 1is soul;
KHJ is Top 40. The obvious conclu-
sion is that blacks are buying more
records than whites. However,
KDAY only had KGFJ to compete
with in soul music, while KHJ had
several radio stations to compete
with on both singles and albums
and tapes.

In mass album purchases, women
18-plus, the stations in order of in-
fluence (or listeners who happened
to buy more than four albums dur-
ing the year) were: KDAY, KHJ,

New York’s WNBC
May Sound Rocky But
Actually It's MOR

NEW YORK —Don’t be misled. Though you may hear some rock music
from time to time on WNBC-AM here, the format is middle-of-the-road.
“We’re MOR in music, but contemporary in presentation,” says John Lund,

program director.

He compares it to a rock station in the 1960s . .. “that same type of fun”
but you “certainly couldn’t call us a rock station.” The station may also be
compared to WGAR in Cleveland, which Lund programmed a year or so ago,
but more MOR in music concept. This includes the oldies. Last week. for in-
stance, an Andrew Sisters record was aired.

All of the records, old and new, must be familiar.

A couple of weeks ago. the giant powerhouse signal operation added a
new twist to its programming with what it termed as “total listener response”

music radio.

The current programming, which became effective Jan. |, was preceded by
a week of on-the-air encouragement to listeners to phone their requests into

THE SHADOW

Radio Mystery Series

1S BACK ON THE AIR!

toest prcrase: CHARLES MICHELSON, INC.

45 West 45th $1..New York 10036 - (212) PL7-0695

3 / hoar TARZAN S
Famous coll!

QL Z AW

tocst pueense: - CHARLES MICHELSON, INC.

45 West 45th 1. New York 36 - Plaza 7-0695

SHERLOCK HOLMES

Radio Mystery Series

IS BACK
? ON THE AIR!

ot swemse. . CHARLES MICHELSON, INC.

45 West 45th St.. New York 36 + Plaza 7-0695

the station daily from seven in the
morning until 11 p.m.

According to Lund, the campaign
resulted in some 10,000 listener re-
sponse cards being filled out for use
as a basis for the new format. Ten
operators were assigned for the pe-
riod to handle the incoming calls on
a specially designated telephone
line.

Why the alteration in format?
Lund says: “We felt that we needed
to ascertain the musical tastes of our
listeners, and believed that this was
the best way to do it.”

The campaign also took on the as-
pects of a station survey as listeners
were asked their age and preference
of commercials being aired by NBC.
Information gathered during the pe-
riod has been fed into computer
banks and will be used to better

(Continued on page 22)

KLAC, KLOS, KNX-FM, KABC,
KOST and KMET. In men 18-plus
who happened to buy more than
four albums, the ranking stations in
order were: KLOS, KDAY, KHJ,
KMET, KNX-AM, KABC, KNX-
FM.

The obvious indication is that
many albums are being bought by
people who may not listen that much
to music radio, since KABC is two-
way talk and KNX-AM is an all-
news station.

PAT O’'DAY OPINES

KOKO, Warrensburg, Mo.

' me blow off a little steam.

a
Programming
Marion Woods, Program Director

Our record service had been fairly good until recently. That is, until
' Capitol and RCA decided they could do without us. We’ve always had
trouble with UA. I get all kinds of promises from the area man and
nothing ever happens. Some of those guys don’t have the guts to just lay
it on the line that they either can’t or won’t service us.

What really hacks me off is when some of the other stations in the
area, who don’t have nearly the audience we do or do the job we do, get
~ promotion records from some of these guys. What do some of the com-
* panies and distributors do? Draw names from a hat? Thanks for letting

Comments

Radio Dictates ‘Fine’ Balance

EDITOR’S NOTE: This is the sec-
ond in a three-pari interview with Pai
O’Day, who recently retired as gen-
eral manager of KJR in Seattle to
launch a new multi-media firni in con-
Junction with Les Smith and Danny
Kaye of Kay-Smith Enterprises.
O’Day now heuds up Pat O’Day Pro-
ductions, Secattle. The interview was
conducted by Claude Hall, Billboard
Magazine.

HALL: We were talking about the
freedom you gave the program di-
rectors who worked for you. . ..

O’DAY: I gave them frecdom up
to a point. And then, simply because
I felt it was my responsibility to
them, to disk jockeys and to the own-
ership to go back and try to reas-
semble the ingredients that stand for
KJR. Those ingredients are a
toughie. 1 mentioned the spoken
word . ..
those ingredients, providing you
have the good people. It becomes a
fine balance between the adver-
tiser’s needs and the listener’s needs
... 1f you can keep that balance just
right, then everyone wins all the way
around. If that balance gets off . ..
and you have competition ... you
may have trouble with ratings and
the proper P and L.

H: You've a reputation for having
an affinity for music and the music
of a radio station.

O: Yes ... but, again P've always
tried to delegate that responsibility
away. You’re familiar, Claude, with
ourmusic meeting at the station and
how it works. 1 drew myself out of
that meeting as soon as | felt I could.
But there is nothing more critical to
a radio station than its record selec-
tion.

H: And yet you always played
more records than most radio sta-
tions . . . your list was longer.

O: Absolutely. | just don’t know
how any program director can con-
fine the listeners’ tastes to 30 records.
Unless the program director is satis-
fied with a less than 10 percent share
of the market.

H: But there are radio stations to-
day playing as few as 12 records . ..
or 17 records.

O: 1 suppose that if the station
isn't interested in getting the most
out of a thing called “broadcast.” if
the station doesn’t really want to
communicate with people, if they
don’t want to be entertaining and an
influence in people’s lives. then they
can settie for being a specialized
littte thing—a machine that produccs
the top 12 records.

H: 1 take it you were always
against a shorter playlist?

O: At KJR, we were everywhere
from a high of 60 to a low of 42. Of

www.americanradiohistorv com

radio is a fine balance of

course, the new program director of
KJR will have to do it the way he
sees best. I know Steve West well . . .
I can’t imagine that record playlist
policy will change much. But I
shouldn’t second-guess what the sta-
tion will do now. 1 want those guys to
enjoy the freedom and the opportu-
nity to build something that will be
theirs. Like I was. | can’t hang
around there like a ghost. It
wouldn’t be good for the station and
it would be frustrating for me.

H: What do you foresee will hap-
pen in Top 40 radio in general?

O: I know what [ wish would hap-
pen. I wish Top 40 radio would un-
derstand its potential strength. But
right now Top 40 is play the biggest
back-up-and-cut-your-losses game
I’'ve ever scen. It’s very disappoint-
ing. I'm a radio man. AM and FM
are the same to me. I love both
equally. I love what can be done
with FM. But AM Top 40 radio is
becoming so paranoic and so spe-
cialized out-of FM fear that they’re
gearing themselves and accepting
the fate of only gaining a small part
of the marketplace. And that’s dis-
couraging. It’s a shame. To me, FM
will always play music better than
AM. We know that for a fact. But. on
the other hand, the sound is almost
too clear and some air personalities
don’t sound well on FM. AM over-
comes Some sins, some €rrors, some
clattering ... i's a unique medium
of its own that will never die. Be-
cause there’ll always be somebody
who can do something greaton AM.

H: There’s a feehng among some
program directors that you can’t put
an AM Top 40 tormat on an FM sta-
tion .. . at least. not effectively.

O: 1 think that's true. However,
that has a lot to do with your market-
place, too. Look at Dallas, where the
terrain is perfectly flat; FM recep-
tion is super everywhere; the signal
can be heard throughout the popu-
lation density area: and a Top 40 ap-
proach on FM is more successful
than in Los Angeles where you have
a hilly terrain and vast, sprawling
population ... FM signals aren’t as
strong as AM signals. All of those
factors have to be calculated. In
Seattle. FM struggles along because
of the hills. T say “struggle,” but
KISW has just turned into a dandy
station. But, because of Seattle’s
seven hills, it’s tough to build a tower
anywhere to cover the entire market
well

H: At KJR, did you ever change
the rotation pattern of records?

O: Many times. I think we
changed the pattern sometimes in
reaction to competition ... some-
times reacting to the music itself at
that particular time. But | think it’s a
mistake to change your rotation pat-

tern in reaction to the music . .. be-
cause a hit record is a hit record and
that’s the formula for success of a
Top 40 station. If there’s a hitalbum
of drag racing sounds, in quad, in
your market, you show a little flex-
ibility and not play it, but other than
that, you should stay with the hits . . .
don’t send in a pinch hitter for your
batting champs. The percentage is
with you, even if you’re off one
month. Maybe you don’t under-
stand that the sound isn’t really off.
Who has that infinite knowledge
about music?

H: You always had good rapport
with record promotion executives.

O: Loved them. The key is respect.
They provided us with our program-

(Continued on page 23)

BubblingUnderThe

HOT 100

101—WALKING IN RHYTHM, Blackbyrds, Fan-
tasy 736

102—DISCO-TEKIN, Reunion, RCA 10150

103—HIJACK, Herbie Mann, Atlantic 3246

104—ONLY ONE WOMAN, Nigel Olsson, Rocket
40337 (MCA)

105—WOLFMAN JACK, Todd Rundgren, Bear-
sville 0301 (Warner Bros.)

106—EMMA, Hot Chocolate, Big Tree 16031 (At-
lantic)

107—-SATIN SOUL, Love Unlimited, 20th Cen-
tury 2162

108—JACKIE BLUE, Ozark Mountain Daredevils,
A&M 1654

109—-CHANGES (Messin’ With My Mind), Ver-
non Burch, United Artists 587

110—COOCH! COOCHIE COO, Hudson Brothers,
Casablanca 816

BubblingUnderThe

Top LPs

201-JERRY GOODMAN & JAN HAMMER, Like
Children, Nemperor NE 430 (Atlantic)
202—-5TH DIMENSION, Soul & Inspiration, Bell
1315 (Arista)

203—RAY MANZAREK, The Whole Thing Started
With Rock & Roll, Now It’s Out Of Control, Mer-
cury SRM-1-1014 (Phonogram)

204—MAC DAVIS, All The Love In The World, Co-
lumbia PC 32927

205-THE SENSATIONAL ALEX HARVEY BAND,
Impossible Dream, Vertigo VEL 2000 (Phono-
gram)

206—-THE JONESES, Keepin' Up With The
Joneses, Mercury SRM-1-1021 (Phonogram)
207—-GODFATHER Part [I/SOUNDTRACK, ABC
ABCDP 856

208—JOHNNY BRISTOL, Hang On In There
Baby, MGM M3G 4959

209—-MELANIE, As | See It Now, Neighborhood
NB 3000 (Arista)
210—EARTHQUAKE/ORIGINAL SOUNDTRACK,
MCA 2081




“Youve got soul
And everybody knows
That its all right”
- Curtis Mayfield

Warner Bros.Records Inc.

is proud fo anmounce that it will distribute

Curtom Records

Curtom artists include

Curtis Maytield
The Impre ssions

The Natural Four
Leroy Hutson and

JonesGirls

The first two Curtom singles distributed by VNamer Bros,:

All Because of You'
Leroy Hutson (CMS 0100)

"‘Heaven nght Here onEarth
The Natural Four (CMS 0107)
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Oldie Format Coming
To Philly’s WPENSs

By MAURIE H. ORODENKER

PHILADELPHIA -WPEN-AM-
FM went off the air last week. prepa-
fatory to switching to an oldies for-
mat.

Julian H. Breen, president of the
programming consulting firm of
Broadcasters Workshop, is to be-
eome program director of the new
operation (he has folded his consult-
ing firm), but refused last week to
comment about the new format of
the station. Breen had been working
for Greater Media, new owner of the
two radio stations.

The new owners announced they
had shut down the stations to allow
for extensive renovations and mod-
ernization of studios and offices.
One of the conditions of the sale was
that all existing union contracts be
expired by the date of sale.

WPEN has lost $4 million in the
last five vears. Local real estate de-

W&R Concerts
Firm 28 Dates

LOS ANGELES—Wolf & Riss-
miller Concerts are planning a
mimimum of 28 concerts between
now and March 20, with seven of the
shows headlining Jethro Tull.

Concerts will be presented in San
Bernardino, Los Angeles, Sacra-
mento, San Diego, Long Beach,
Phoenix, Inglewood, Tucson and
Santa Monica, with five of the Tull
dates set for the Inglewood Forum.
This marks the first time a group has
played that hall for more than four
nights.

veloper Martin Field purchased the
William Penn company-—previous
operators until now—but the Fidel-
ity Bank which financed the pur-
chase had all but operated the sta-
tion for the past two years. The new
owners paid $4.3 million for the sta-
tions.

Air date for the new operation is
not known, but Breen has been lin-
ing up an air staff, thus the date
shouldn’t be too far away.

Once the premiere radio station in
the city and the first to feature disk
jockeys with Joe Grady and Ed
Hurst being the big record spinners
here until Dick Clark’s “Bandstand”
hit the scene, WPEN stumbled to a
dismal standing in radio ratings.
Jerry Wexler, general manager and
one of the few to be retained by the
new owners, feels the station might
be dark for several months; he says
the new format is a company secret.
The FM, however, will be in stereo.

WPEN had been MOR at one
time: lately, the station had been
featuring a variation of Top 40.

Market leaders are WFIL in Top
40, WIP in MOR, and WCAU-FM
in an oldies format.

The new WPEN has its work cut
out for it. However, the oldies format
to be launched—according to air
personalities who’ve been applying
at the radio station for work—is ex-
pected to be personality-oriented
more like WGAR in Cleveland and
WNBC in New York. On the other
hand, Breen comments that he
doesn’t think a format like that
would be too successful.

CHART METHODOLOGY

25 Stations, Not Just One,

Shove ‘Lucy’ On Hot 100

EDITOR’S NOTE: From time to time, there arises a question about chart
methodology that warrants an in-depth answer . .. and Billboard is happy 10
reply. Billbourd features the only auditable chart in the United States and the
onlv one that meets the requirements of the Federal Trade Commission,
among other government agencies. If you have a question or merely a com-
ment, we'll respond.

I would like to report “Sweetheart” by Maria Muldaur in her “Waitress
In A Donut Shoppe™ album is moving right along in the central Pennsylva-
nia area. I might note that we are the only station playing it. We were also
first in the area with Bobby Vinton’s “My Melody Of Love.” We obviously
know how to pick the winning sounds in this area.

Also, could you please tell me how it is possible for a record to go from
nothing to No. 48 on your Hot 100 Chart, i.e., Elton John with “Lucy In
The Sky,” without even having been heard by a substantial portion of the
country? A record which, in many cases, is not even available in a music
store?

William Kauffman
Music Director
WHP

Harrisburg, Pa.

REPLY

Regarding “Sweetheart” by Maria Muldaur. you are to be compli-
mented for playing it in your area. It is also being played on WMMR,
WSAN. WYSP, WIP and WRCT in the Philadelphia area: by WZUM and
KDKA in the Pittsburgh area and by KSAN, KOME, K-101, KLRB,
KSFM.KNBR,KZAP,KJOY,KCRA,KTIM and KSFO in the San Fran-
cisco area.

Billboard shares the honors with you of being first with Bobby Vinton's
“My Melody Of Love™ having been the first music paper to recognize this
as a hit by bringing it onto the Billboard Hot 100 Chart of Sept. 14, 1974,

Astothe initial placement of Elton John's “Lucy In The Sky With Dia-
monds” in Billboard’s Hot 100 of Nov. 30, the reasoning behind this is that
25 of the 63 radio stations Billboard tracked at that time were playing it as
of Tuesday, Nov. 19, including KAKC, KCBQ, KCPX, KIMN, KIOA,
KJR, KJRB, KKOI, KQV, KRUX, KTLK, WABC, WCFL, WCOL,
WFIL, WHB, WIBG, WKPQ, WLS, WOKY, WPIX, WPRO, WQXI,
WSGN and WZZM.

So you can see a substantial portion of the country had been listening to
this record and that was the basis of placement. Radio airplay brings
records to the chart: sales and radio then continue the product up the chart.
Bill Wardlow
Chart Director

General News/ Radio

2 More Sue Over
Debit Fees Beef

LOS ANGELES-Lawrence
Wagner and Eliot Ingber, song-
writers-sidemen who have chal-
lenged in federal court the longtime
industry practices of debiting roy-
alty accounts for promo records and
withholding cash reserves for pos-
sible returns, have been joined by
two other writers in a similar suit in
local superior court.

In this suit, in which they are
joined by Seth Klein and Martin
Kibbee, they again sue ABC and
Dunhill Records. In the carlier fed-
eral court suit, their class action
seeks $25,006,500 in damages for
three classifications of defendants
(Billboard, Jan. 18). The cumulative
damages increase to $68,006.500 for
the three classifications, plus an ad-
ditional $70 million in exemplary
and punitive damages.

The superior court complaint
adds eight songs to the original six in
the federal class action.

Euro-American
Co. In 2 Cities

NEW YORK—Euro-American
Records, a new indie label with of-
fices here and in Memphis, makes its
product debut this week with singles
by Viola Wills and Carol Grimes
and an album by Druick & Lorange.

The label, headed by Nigel
Thomas, will be involved in several
musical genres, including r&b,
country, pop/rock and MOR. With
additional product slated for release
shortly, E.A.R s artist roster also in-
cludes such acts as Mike Harrison,
Chris Stainton, Area Code 615, Glen
Turner Tar and Mike Patto.

Mick Jones, vice president, a&r,
runs the New York operation.
Working with him are Marie-Claire
Nivelle, assistant promotion direc-
tor, Tony-Wade Farrall, sales and
marketing director, and Donna
Sheets, publishing director. The la-
bel’s promotion department is lo-
cated in Memphis, and is headed by
Barry Ginsberg. Former Stax-staffer
Hy Weiss is a distribution consultant
for the firm.

U.K. Radio To
Pay $1.2 Mil?

LONDON—Commercial radio in
Britain could pay the Performing
Right Society as much as $1.2 mil-
lion in royalties this year if the
“sanguine forecasts” of the commer-
cial broadcasters are realized.

This projection is made by the
PRS in its publication, Performing
Right. The PRS says that the first
distribution of commercial radio
royalties included in the October
1974 distribution was in respect of
revenue from five stations operating
for all or part of the period from Oct.
8 1973 to June 30, 1974.

Says Performing Right: “The
amount mvolved in the first distri-
bution—in the order of $108,000—
was relatively modest ... but “san-
guine forecasts by the commercial
broadcasters themselves refer to a
$24 million industry in 1975, which,
if realized. could produce PRS
rovalties of around $1.2 million.

One More Time For
‘Sound Of Music’

LOS ANGELES—-RCA Records’
“The Sound Of Music” soundtrack
album will have another chance for
life. Twentieth Century-Fox Film
Corp. will grant ABC-TV one net-
work telecast of the movie in the fall
of 1975. The film is also slated for a
second theater reissue.

A “BEERY" BIG DEAL—Alice Cooper and Ahmet Ertegun, chairman, Atlantic/

Atco Records, relax at Atlantic offices in New York, following an announce-
ment that the label will distribute the soundtrack LP from Cooper’s *‘Wel-
come To My Nightmare'' television special to be aired in mid-spring. Distribu-
tion will be for the U.S. and Canada. The Beer? It was Cooper's way of
spreading the cheer among Atlantic staffers.

Lexington’s WLEX-FM Is
NowAutomated WKQQ-FM

LEXINGTON, Ky.-WLEX-FM
has switched call letters to WKQQ
and installed an automated progres-
sive rock format. The format is being
mixed by Lee Abrams, program-
ming consultant, in Atlanta. Abrams
is also consulting WGLG, an AM
station here, that just switched to an
MOR format.

Roger Jennings from Chapell Hill
is the general manager of the AM
station; Harold Hinson, who previ-
ously managed WBT-AM-FM in
Charlotte, N.C., is manager of the
FM station. Tom Taylor is program
director of both operations.

The AM MOR-format station will
be live, featuring mostly oldies, but
without billing them as oldies. Tar-
get audience is 25-55 age persons.
Music will range from the Carpen-
ters and Andy Williams to softer
Beatles material. Air personalities
include Jack Pattic in the morning.
Paul Hughes in mid-day. and Skip
Olsen in afternoon. WBLG had
been featuring mostly religious pro-
gramming. The FM station had fea-
tured an automated oldies package
from a national syndicator.

KRE-AM-FM., Berkeley, Calif.

schedule.

LR LB

ROB SINGLETON, Music Director

Basically, we have what [ call a progressive rhythm and blues and §
Jazz format . . . one that has evolved over a period of about a year and a
half. When [ first started here, the station was an MOR personality for-
maton AM, simulcast on FM during the day, with a jazz and blues show
on Friday and Saturday evenings on FM. As jazz and blues grew in
popularity ... and eventually in airtime, the MOR format was driving
the AM into a bottomless pit. By March, the jazz and blues had ex-
panded to seven nights a week and Saturday and Sunday afternoons. It
was decided that an AM-FM simulcast at night with jazz and blues was
the only smart thing to do. Thus. the AM daytime format was changed
to an adult contemporary sound to bring it closer to the jazz and blues
nighttime sound. And both AM and FM began a 24-hour broadcast

What we have now is the final product—there was no sense having
two similar but different formats on AM in the same day. A mixture of
the two was perfectly suited to the musical tastes of the Bay Area. We've
been doing that with success ever since and we hope to continue, letting
our music continue to evolve with what I believe to be a viable trend in
~ modern American music —the growing influence of jazz on other forms
. of music. Our music is not strictly formated—cach jock pulls his own
show, mixing it up with singles and LP cuts. All I do is keep the library
straight and mark new albums as they come in and keep the best of the
contemporary singles available for airplay.

T New Buyers For
CaVox' 5 Series

LOS ANGELES—CaVox Stereo
Productions, a radio syndication
firm here headed by Lee Tate, has
just lined up seven new customers
for its five variations of formats.
Tate, executive director, says that
the five formats are basically MOR
in nature but trend toward beautiful
music. “There's a little bit of MOR
and beautiful music in each of the
five formats, depending on how it's
blended.”

Stations using CaVox services in-
clude WGET, Gettysburg, Pa.;
KDSX, Denison, Tex.; KACA,
Prosser, Wash.; KDBM, Dillion,
Mont.; WIJIG, Tullahoma, Ind.;
WKAI, Macomb, Ill.: and KTHO-
FM in South Lake Tahoe, Calif.
More than 75 radio stations world-
wide now use CaVox programming,
according to Tate. The firm started
about 18 months ago.

TR BN
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% John Gehron. Program Director

. W LS, Chicago, Il

f I am concerned with stations us
= to hyperatings. “Time warping” is
©  most critical points in the hour,

hours touch. A station will give the time as 2:20 when
in reality it is 2:16. Since ARB requires a minimum of 5 minutes of lis-
tening in a quarter hour to receive credit for that quarter hour. you can
see how this hypes. There are honest ways of capitalizing on this prin-

e

ifia

ciple without having to lie to your

I hope programmers will think twice before using this practice. The
Federal Trade Commission and ARB define hypeing as “activities cal-
culated to distort or inflate such data.” Stations have received short re-

o4 newals and fines for hypeing during ratings. Station managers should
be sure their programming is clean. '

George Wilson is right: “time wa
think it is consumer fraud and am

should protest to ARB, too.
You can be a professional progra

program with deception and dirty tricks Every program director should
ask himself what kind of programmer he is.
: You can win honestly. We are at WLS.

e "

S SR s SR

being used against responsible broadcasters. This is certainly not in the
public interest. WLS has made an official complaint to ARB about this
practice in Chicago. If a station is aware of it in their market, they

P DINRE

-

mmenr

ing “time warping”
usually done at the
where two quarter

£ =1
GEHRON

audience.

"o

rping” does work. butitis hypeing. |
concerned about this hype method

mmer who wins with skill or you can

s R S o

HOT CLOCK MATHEMATICS

Unusual Team Effort Credited
For KLAC’s Country Success

LOS ANGELES—*Involve-
ment”—most of it off the air—is onc¢

of the major keys to the success of

KLAC, a Metromedia radio station
here that’s country and proud of it.
The involvement, guided by gen-
eral manager Bill Ward who gener-
ally ducks his head and attributes
most of the ideas and efforts to one
or more of his staff. ranges up and
down the promotional spectrum.
Some of the events are laborious and
massive ... some rather slight and
not exactly spectacular, but highly
effective, too, in their own way.

But it is the total effect that is
quietly stunning. In total, the pro-
motions lend the station an over-
whelming image in the market place
as well as with the audience.

Just recently. the station had six
air personalities—Larry Scott, Dick
Haynes, Harry Newman, Art Nel-
son, Jay Lawrence and Chuck Sulli-

Playlists Are Like Tires;
Mere Portion Of the Whole

By ERIC G. NORBERG

It’s amazing. but a lot of people in radio seem 10 believe that a playlist of a certain length is the key to fame and
fortune. That's like saying it's the tires that makes the car go! The tires are merely the means of transmitting the engine’s
power Lo the road: the mechanics of the music rotation are the means by which specific listener goals—in specific market
situations—are implemented. There’s no one kind of tire for all weather, geographical, and load conditions, and likewise
there is no one pattern of music programming that invariably spells success or failure in every competitive broadcast

situation.

The purpose of this article is to explore the reasons behind making playlist decisions, to help make the options

clearer.

Many successful radio stations usc
automation machinery to crank out
almost continuous soft music;
unambitious radio stations in MOR,
rock and other formats use the same
technology to grind out a steady
stream of their type of music. All
such stations are “service” outlets,
relying on the consistency of the mu-
sic alone to gain them an audience.
These stations are relatively cheap to
run (after a sizeable initial invest-
ment), but invite us¢ as an aural
“background™ to which little atten-
tion is paid—and they're vulnerable
to competition, since they develop
virtually no listener loyalty. Listen-
ers are loyal to the music service,
rather than to the station, and they’ll
tune to get the music rather than the
“station.”

Only a radio station which suc-
ceeds in developing its own identity
to the listener. and thus secms
greater than the sum of its parts (in-
cluding its music, if it's a music sta-
tion), can really consider itself a “ra-
dio station”—rather than as simply a
wireless conduit, through which a
commodity flows! And I'm talking
about radio stutions in what follows.

Unless a station is highly spe-
cialized musically, as with classical
music for example, its first decision
is not what kinds of music to include,
but what kinds of music to leave out.
Start with the general, then move to
the specific.

Trends in the last decade to the
contrary, Top 40 radio is—by defini-
tion—something for everybody ra-
dio. It’s after the largest possible au-
dience 1n all age groups. and thus
represents a compromise to every lis-
tener. What keeps people listening
despite the large quantity of mate-
rial that doesn’t appeal directly to
them is the station image, which in-
cludes music elements such as con-
trast, pace and consistency.

An important point: Consistency
does not, and should not, mean
eliminating contrast factors and

leoking only for a particular
“sound”—it merely means being
piedictable in the kind of variety
being offered.

The Top 40 station also generates
alarge audience by being a synthesis
of the current state of the popular
culture ... and news coverage and
the if-it’s-a-hit-we’ll-play-it attitude
both have important roles here. But
all radio stations have the same type
of aura to their listeners, if they’re
programmed correctly. The MOR
station reflects the current rural cul-
ture; the cthnic station reflects the
state of the ethnic culture as inter-
faced to the dominant culture. and
sa forth. People select radio stations
for entertainment and information,
but also because the station reflects
them, as individuals, in the context
of the society of which they are a
part.

50 here we have a second impor-
tant point: Pcople can relate to mu-
sic they don't like, if they relate to
the context within which it appears!
This also explains how people can
regularly listen to and cnjoy a per-
sonal universe of totally dissimilar
stations. For example, KMPC’s pro-
gram director, Mark Blinoff, and |
have gone through ARB diaries and
found that for KMPC (personality
MOR) in Los Angcles, our listeners
are most likely to listen also to only
three other dissimilar stations in
town. It is our mix of music and fea-
tures, to the extent that it is consis-
tent with the overall concept of our
station, that gets and holds our lis-
terrers: no one record is that dreaded
“tuneout” unless it is inconsistent
with the overall concept of the sta-
ton.

The Top 40 station gencralizes
secking to dominate by getting a
percentage of the entire available
audience. Specialized formats try to
deminate by developing a high ef-
ficiency in one particular section of’
the available audience. So getting
back to my carlier statement, the

programmer starts with generalized
popular music and then subtracts
the records that are not consistent
with his station concept. To com-
plete the process, he then augments
the remainder with records with spe-
cial appeal to audiences of his par-
ticular format of station—but never
with stiffs for “balance.” Every
record counts; the successful pro-
grammer has a good reason in mind
for every record he adds. A stiff
played for balance is a waste of the
listeners’ time, and it weakens the
image, or concept. of the station.
All right, with the basics out ofthe
way, let’s get down to rotation.
Lets diagram the types of music

material that a station might pro-
gram:
1. CURRENT RECORDS

A. Picks

B. Rising hits

C. Monster hits

D. Fuding hits
11. OLDIES

111. MUSIC FEATURES

A. Formuried “pick” record

B. Album cuts (if nor pro-
grammed merely as cur-
rent records)

C. Music “specials” (artist
profiles.  documentaries,
svadicated programs)

The current records usually re-
ceive the most intense attention:
“hot clocks™ are devised before
hooded lanterns in dark garrets and
DJs are sworn to secrecy. yet. they're
much misunderstood—most  often
being structured to counterprogram
against another radio station. A pro-
grammer must not be indifferent to
the activitics of his competition, and
shou!d be awure of how the poten-
tial audicnee relates to cach station
in the market: but the important
thing is to build station identity. A
station that vigorously count-
erprograms 1s telling the listeners
subconsciously that another station
is better than it is,

van involved in the 43rd annual
Hollywood Santa Claus Parade.
Right after that, the radio station
sponsored and conducted a radio-
thon at the Palomino Club in Los
Angeles for the benefit of the John
Edwards Memorial Foundation. a
non-profit foundation that collects
and preserves artifacts of’ country
music. The performers at the live
noon-9:30 p.m. event included Pat
Boone¢, Connie Van Dyke, Merle
Travis. Dorsey Burnette, Jimmy
Wakely, Mayf Nutter, Nudie,
Smokey Rogers. Eddie Dean. Tex
Williams, Mac Curtis, Johnny Bond
and others. Forty-one employecs of
KLAC —all but one who was on duty
elsewhere—participated in the ra-
diothon. And general manager Bill
Ward was one of those doing double
duties. Stuart Hamblen, who does
an hour each Sunday morning on
KLAC called the *“Cowboy
Church,” was persuaded to do his
show live from the nightclub early
Sunday morning under the condi-
tion that Ward would produce the
show. So Ward got to the club about
8:15 for the 9-10 a.m. show and
joined Stu in a cup of coffee while
the engineer set up the equipment.

First, one man came in and asked
if he could bring his family in to
watch: “just drove up from San
Diego” In a few moments, more
than 200 fans were on hand for the
show to start the radiothon. The ra-
diothon raised around $12.000 for
the foundation and 25-30 recording
artists contributed their time and ef-
forts right with the station. Tommy
and Bill Thomas. owners of the
nightclub, donated their facility and
aid.

Ward actually got involved in the
foundation about five years ago at
the prompting of Ken Griffis.
Griffis “is an inspiration ... an ex-
ample of a businessman who takes
an active interest in his hobby—
country music,” says Ward. “He got
me to thinking: Here are all of these
radio stations across the nation
who're going to a country format be-
cause they can’t make money in any-
thing else. But, as country music ra-
dio people. we've got to do more
than just play the hits . .. something
more than just take the money and
run. A country music audience is
naturally more loyal than any other
radio audience. And we have a re-
sponsibility to them. A radiothon is
not only a good thing for the au-
dience—good programming—and a
benefit for the founcation. but it
also did a lot for KLAC ... it
brought the staff together in a team-
work project, it was good promotion
for the station. and it demonstrated
the station’s total involvement in
country music.”

The radiothon, of course, was just
one of countless events constantly
being done by the station. These
tange from live concerts to talent
contests. A little over a year ago. Ken
Griffis came up with an idea for a
dinner 1o honor the Sons of the Pio-
neers and all of its members over the
years: the station got involved and
even taped the entire event for the
archives of the foundation. It was
music director Carson Schrieber
who came up with the idea 1o do
“Cowboy Church” frcm the Palo-
mino Club the other day.

Other people have had idcas that
have benefited the station, such as
i's involved as the auto racing sta-
tion of southern California. Air per-
sonality Jay Lawrence is the spokes-
man for racing and attends all of the
races, including the Indianapolis
500 broadcast by the station.

Larry Scott is King of the
Truckers when he hits the air each
night at midnight. And he ddesn’t
just do a radio show aimed at
truckers—he is a trucker. licensed
and all, and occasionally takes a
truck on the road just to be able to
communicate better with the people
who make up the majority of his au-
dience at night. Scott does his
nightly show remote from the Dodge
Saloon at a truck stop in Los An-
geles. KLAC is providing him with a
CB license and equipment so
truckers can call in precise weather
and road conditions for broadcast.
Scott also appears as an emcee at
other clubs, as does Harry Newman
who does the introduction chores
quite frequently at the Palomino
Club.

This past summer, KLAC held its
fourth birthday party at Busch Gar-
dens; for $6, fans got to see three si-
multancous shows featuring such as
Conway Twitty, Wanda Jackson,
Don Gibson, Barbic Benton. Jerry
Naylor, and others such as Johnny
Bond and Stuart Hamblen. Natu-
rally. KLAC air personalities were
on hand at all of the three stages.

The mayor of Los Angeles, Tom
Bradley, recently visited with air
personality Dick Haynes to proclaim
country music month and Bill Ward
promptly presented the mayor with
a Stetson hat.

Scott just recently held his third
annual truckers Christmas party at
the Palomino Club.

And when the first annual arm
wrestling championships took place
at Busch Gardens on Dec. 28,
KLAC was there not only with re-
mote broadcasts, but its own entries
from the American Truck Driving
School and the Dodge Saloon and
the Palomino Club.

These and other endless promo-
tions keep the station in the public
view.

And this past ycar has been the
biggest in the station’s history under
Metromedia ownership . .. positive
proof that Ward’s motivation to “be
the best country station there is”
pays off financially.

The station had been a country
music station for a year when Ward
joined it as program director. “The
ratings indicated that people had
tried it and left. We felt people on
the air were apologizing for being
country. So, we hired Dick Haynes,
who’d been killing us at KFOX. And
we talked such people as Stuart
Hamblen into going back on the air.

“And we went hard country to let
people know we were there. We're
country, proud of it, and don’t try to
be anything else.

“Best of all, 've got these old pros
working with me, on the air and off.
We all come up with ideas for in-
volving ourselves with the public.
KLAC is a good tcam effort.”

Services Held For

Dr. Thor Johnson

NASHVILLE -Scrvices  were
held at the Home Moravian Church
in Winston-Salem. N.C.. Sunday
(26) for Dr. Thor Johnson, musician.
educator. and conductor of the
Nashvitle Symphony Orchestra.

Dr. Johnson died here of a brain
tumor tollowing a lengthy illness.
The body rested in state here tor two
days. Mcmorial services also were
held here, in Traverse City, Mich.. at
Bethlchm, Pa., and in Cincinnati.
They were held at Moravian
Churches.
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Vox Jox

“How does Buzz get that kind of
space in Time magazine? He have a
publicity agent?” the air personality
asked. I told him that | thought Buzz
Bennett and Don Kelly had teamed
up and that Don was managing
Buzz. Something like tighters have.
But, in this case, not necessarily for a
return engagement with Johnny
Bond. | pointed out that the article
wasn’t necessarily faudatory. “But,
hell, man! Nobody reads those
things. They just see them and think
he’s big because he got the atten-
tion.” Later, after finishing talking
with the angered jock, someone on
another phone call told me that Buzz
is actually leaving KDWB in Min-
neapolis the first week in February
to open a programming consulting
firm in Los Angeles.

* Kk %

Jerry Stevens has resigned as pro-
gram director of WMMR, progres-
sive station in Philadelphia. Says
he’s going to start a production and

Jukebox Programming

By CLAUDE HALL

syndication firm. ... Jerry Love,
once LM, Flowers (and how many of
vou will remember who and what
1.M. Flowers was?) has resigned
from A&M Records, New York,
where he was East Coast director of
artist relations, promotion director
the past six years. Before that, he was
with a company that was really off-
the-wall—Kama Sutra. Love is look-
ing for work and if you know of a job
for him or just want to say hello, call
him at 212-423-1689. You can ask
him about Flowers when you cali.
... Harv Moore is out as program di-
rector of WPGC-AM-FM in Wash-
ington; he’d done a fantastic job
programming that daytimer-FM op-
cration; new owners evidently
thought he was earning too much
money; thev’ll learn. Anyway, Jim
Collins is new program director; he’s
the afternoon personality.
LR R

Les Garland has suddenly, at the

whim of Bill Drake evidently, left

New York’s WNBC Rocky?

o Continued from page 18
meet the tastes of the station’s au-
dience, says Lund.

Even with the new format, Lund
says that the station does not expect
to use a playlist of more than 30
songs. Notably, the listener canvas
resulted in oldie product dominating
the requests by a healthy 99 percent.

Lund says that WNBC, rather
than having an oldie list of several
hundred selections, is compiling a
master list of several thousand songs
to be used on the air. The station will
still program current product, con-
tinues Lund, with a repeat fre-
quency on top selections every 3-4
hours. Oldie records will be repeated
every 3-4 weeks.

“If anything.” says Lund, “we in-
tend to play familiar records, both
current and old.”

The station will reinforce the lis-
tener response activity with a similar
telephone campaign “Possibly every
four months,” according to Lund.

Complementing the move, the

outlet has also created all new NBC
Jingles advertising the station’s new
direction.

Lund says that this jingles pack-
age was the largest in PAMS history,
necessitating three trips to Dallas for
production. “We probably have
more cuts on the air than most sta-
tions have in their library.”

The deal with PAMS cails for 140
cuts initially and that’s just one-half
of the 1975 package. With person-
ality intros, Lund says that around
100 cuts are currently being used.
Many of these center around the
world’s most-known music logo—the
old NBC chimes.

Air personality lineup at the sta-
tion now includes Don Imus, Al
Brady, Bruce Morrow, Bob Vernon,
Oogie Pringle and Dick Summer.

Stevens On His Own

PHILADELPHIA—-A new radio
syndication firm—as yet unnamed
will be launched here by Jerry Ste-
vens, veteran program director who
has just left WMMR-FM, a progres-
sive station here. The production
firm will be involved in syndicating
features, public scrvice program-
nung and specials.

Radio-1V
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KIQQ in Los Angeles. New program
director of the rocker is Eric Chase.
Of course, 1t 1s suspected that Drake
himself is pulling the real program-
ming strings. Humble Harv
Miller is no longer at KKDJ, Los
Angeles. . .. Jack Casey is the new
program director of WEEL out in
the suburbs of Washington. He'd
been at WMOD in that beautiful
city. ... Tom Krimsier pops up at
WINZ-FM in Miami, which is al-
ready or going to be progressive, I'll
bet.... KOWN, Escondido, Calif., is
looking for an air personality.
L R

Morning air personality Dick Cul-
lom at WISE in Asheville, N.C., is
now teamed with his wife JUDY on
the air. She’s doing the news. Rest of
the lineup on the station includes
Mikes Mead 9 a.m.-1 p.m., Bruce
Bisson 1-4 p.m., program director
Bob Kaghan 4-7 p.m.. Mark St. John
7-10 p.m., Ray Baker 10 p.m.-2 a.m.,
John Foster 2-6 a.m., and weekend
men Jeff Ryan and Jerry King. . ..
WKXA is a station with a contempo-
rary MOR format with some country
and jazz blended in. The station
needs an afternoon personality and
program director Larry Martin says
a guy or gal will do, as long as they
can communicate. Station is located
in Brunswick, Me.

WBEE morning man Marty Faye
was honored at a Rib "N Roast spon-
sored by record company executives,
and attended by 300 record, radio
and TV friends Jan. 13 at Mr.
Kelly’s, Chicago.

On the dais were Irv Kupcinet,
Sun-Times; Aaron Gold, Tribune;
Bill Manning, general manager,
WIPC; Paul Gallis, independent
promotion man; Frank D’Rone,
singer; and Chuck Bill, WLS-TV.
Red Quinlan, former vp, ABC Chan-
nel 7, was toastmaster. Special guest
was Frank Fontaine.

Faye was honored for his 22-year
career in local radio and television.

* * *

Pulse show K10A in Des Moines
No. I in men and women 18-24 and
No. | overall. Peter McLane, oper-
ations manager of the rocker, says:
“Let’s hear it for the major second-
ary!” ... Just got my unautographed
copy of the X-rated LP by Don Imus
called “This Honky’s Nuts.” It’s on
Bang Records. It was recorded dur-
ing the last International Radio Pro-
gramming Forum in New York
when Imus was appcaring at
Jimmy’s and invited everyone at the
Forum to the show free. That is. we
all got past the gate free. The drinks,
however, werc $7 a piece and it cost
$134 for you to hear me laughing in
the background on this LP, which is
kinda expensive chuckles.

* * *

Phil Taylor, who’d been at KOY
in Phoenix, is looking. You can
reach him at 602-278-7537. He gotin
some part-time work at KUPD in
Phoenix, but Chuck Dunaway has
Jelled his staff there, so Taylor nceds
an air job. He was replaced at KOY
by George Weaver. ... One of the
commendable things in program-
ming at KLAC in Los Angeles,
among many commendable things.
is its “Inside Radio” series. Don
Page, feature writer for the Los An-
geles Herald-Examiner, produces
and moderates the programs. The
second is slated for Jan. 5 at 8 p.m.
and will feature Bruce Jolmson,
president, RKO Radio: Stan Spero,
general manager. KMPC: Jim Si-
mon, program director, KABC: Will
Lewis, general manager, KPFK:
Chuck Southcott, program director,
KGIL: and Bill Ward, gencral man-
ager, KLAC. All are from the Los
Angeles area. ldea of series is to pro-
mote radio in general. Good series.

wanniOPENING NEW MARKETS sy

- Country Splllover
" Into Polkas Noted

By ANNE DUSTON

CHICAGO—Adding country fla-
vor and American lyrics to polka
songs is broadening the scope of lis-
leners and opening new markets.

The “Americanization” of polka
creates a crossover into all ethnic
groups. and the country touch is
adding Southern country listeners,
says Ed Blazonczyk. president of
Bel-Aire Records here.

The most recent example of coun-
try flavored polka is the new Jimmy
Sturr’s Starr Records album, “This
Is Polka Country,” produced at
Bradley Studios in Nashville with
The Nashville Edition.

One cut from the album, “The
World Needs A Melody.” is getting a
lot of airplay. The album sound is
similar to Danny Davis & The Nash-
ville Brass, according to Blazonczyk.

Some singles that are adding the
country touch are The Versatones’
“Popcorn Polka” from an old coun-
try song. and “Sweet Rosie,” an old
country waltz, on Bel-Aire Records.

“The Bobby Vinton record, ‘Mel-
ody Of Love.’ has helped our mar-
ket, with distributors asking for Pol-
ish vocals now in addition to
American lyrics,” Blazonczyk says.

Distribution of polka music has
been growing in California and
along the East Coast from Mas-

sachusetts to Maryland. The strong-
est Southern state has been Florida,
because of a large retired population
there.

While there are about 25 major
polka recording companies nation-
ally and in Canada, many band-
leaders record their own music and
sell it either by direct mail or from
bandstand. Carl Rohwetter, editor
of The Michigan Polka News, be-
lieves this has been holding back the
popularity of the music. He suggests
that regionally popular bands could
join together to form a distribution
company.

About 500 stations nationally of-
fer some polka programming, and
locally WIND, WGN, WTHU,
WOPA and WYLO include polka in
their formats.

Polka Maestro Dies

IRON RIDGE, Wis. — Polka
bandleader Herold Steinbach. 36,
was killed recently in a tractor acci-
dent. His Herold Steinbach Orches-
tra was popular in Wisconsin, Mich-
igan, lHllinois and Minnesota and
had six albums on the Cucko label
on the market at the time of his
death. He leaves a wife and four
children.

Hard Work, Not Lib, Ups
Ms. Bojko To Assn. Pres.

MORRISTOWN, Pa. Not
women'’s lib, but conscientious hard
work has brought Helen Bojko from
record girl six yearsago to 1975 pres-
ident of the Eastern Pennsylvania
Amusement Machine Assn. Ms.
Bojko is also general manager of the
S & S Amusement Co., Trenton,
N.J., a branch oftice of the main
firm in Toms River.

Operators Welcome
To Tour Rock-Ola

CHICAGO-Jukebox  operators
visiting Chicago have an open invi-
tation from Rock-Ola exccutive
vice-president Ed Doris to tour the
manufacturing plant here, and
nearly 100 operators took him up on
the invitation during the recent
MOA.

The operators watched cach pro-
duction step from the arrival of raw
materials. to the testing of each indi-
vidual part, to the final assembly.

The final testing is done by a com-
puter that indicates the exact part or
component that requires attention
during a grueling subjection to the
worst possible conditions.

Included in the tour was a demon-
stration of Rock-Ola’s new Quad-
Phonic sound.

Dates & Sites For
MOA State Meets

CHICAGD—The following dates have been set
for 1975 MOA state association annual conven
tions:

Jan. 17-18—0regon Amusement & Music Op
erators Assn., Salishan Lodge, Gleneden Beach,
QOre.

Feb. 8-8—South Carolina Coin Operators
Assn., The Carolina Inn, Columbia, S.C.

April  12-13—Wisconsin  Music Merchants
Assn., Midway Motor Lodge, La Crosse, Wis.

July 18-20—Montana Coin Machine Oper-
ators Assn., Kalispell, Mo.

Sept. 18-20—West Virginia Music & Vending
Assn., Heart O'Town Motor Hotel, Charleston,
W. Va.

Ms. Bojko sees the association as a
service organization that can bring
better information on the national
industry picture to benefit the
mostly rural mom and pop oper-
ators. By inviting manufacturers and
distributors to speak at the meetings,
operators can be brought up to date,
and have a chance to discuss indi-
vidual problems.

She also sees 1/25-cent play as
one way to give the industry a raise.
although there is still resistance from
locations who want to give patrons
something free, usually jukebox
time. “Good businessmen under-
stand the problems of rising costs of
equipment and service, but not ev-
ery location owner is 4 good busi-
nessman.

Goals for 1975 include getting
new members and encouraging
members to educate themselves by
attending the MOA seminars in
South Bend, Ind. in April.

Other elected ofticers for the 25-
member association include: vice-
president, Harold Yergey, G. H.
Yergey Co.. Pottstown, Pa.: secre-
tary-treasurer. John Molettieri. Mo-
lettieri Amusement, Lansdale, Pa.

Directors are Bernard Miller, Bob
Amusement Co.; Sam Schembri.

Lansdale Amusement Co., Lans-
dale, Pa.; Sam Daub. Jr.. Daub
Vending, Stowe, Pa.. Fred Kaenz.

Paul Vending, Allentown, and John
Kirkhoff. Kirkhoff Music Machines.
Pottstown, Pa.

Manager of the association is
Harry M. Sablosky.

Williams With Fest

LOS ANGELES-Songwriter/
performer Paul Williams has been
named spokesman for the 1975
American Song Festival. He'll rep
the festival at public appearances in
this country and abroad. The event
will award $129,776 in cash prizes
later this year in nine categories.



Radio Dictates Balance
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ming material. And the material and
the information about it was invalu-
able. They are hardworking people
who want to succeed . .. I think they
deserve, at all radio stations. a max-
imum of respect.

H: Who, among the program di-
rectors you’ve known over the years,
would be your top 10?

O: Anybody would say that
Chuck Blore is a great program di-
rector; no question about that. And [
don’t appreciate the people who
kinda laugh because KIS in Los
Angeles didn't become a giant. [
think that Chuck very courageously
tried something new and innovative
in radio there ... in spite of signal
limitations ... all kinds of limita-
tions ... how many other people in
this industry have the courage to try
something new? We must respect
anyone who’ll put their life and in-
come and reputation on the line to
try to make our industry better. How
many people have that kind of belief
in an idea today? Instead, they be-
lieve in someone else’s idea. Kent
Burkhart is another great program
director. That man has always en-
joyed a remarkable radio moxy, an
ability to assemble information and
see itin its proper perspective. That’s
what programming is: Handling
people and collating information
and putting it in its proper perspec-
tive. Ken Dowe, to me, has a great
deal of moxy. I don’t know how of-
ten he uses it, but he has it. Don
Keyes has that certain sixth sense
about what you can do with a lis-
tener ... what can be achieved. Earl

McDaniels, although his program-
mung stint at KFWB was brief, faced
problems that were substantial: but
{ think he has a great sense about
broadcasting and he’s proving it at
KGMB in Honolulu ... although
the station was strong when he got
there, he sure hasn’t hurt it any. I
liked Lee Sherwood, but then:
W hich Sherwood? I liked the one at
WFIL in Philadelphia. I like Paul
Drew for at least one thing: He’s
consistent in being consistent for
what he stands for ... whether I
agree with what he stands for or not
. if he believes in something, he
stays with it. Ron Jacobs ... a man
of awesome potential because he
works so hard. 1 like Ted Atkins a lot
. a very intelligent man. The list of
my favorite program directors could
be long, except that they kept chang-
ing stations . .. walking into unpre-
dictable circumstances and unable
to do what they are capable of doing
and, as a result, that somewhat
tarnished their records. And casted a
question mark over what their cre-
dentials really are. If they’d put
down that impulsive desire to move
about and negotiate for the kind of
money and situation with manage-
ment—something that might take a
lot of patience and time, but be
eventually rewarding—they might
have shown up better over the long
haul. They might have a better track
record today. My list might have
been longer, but too many other pro-
gram directors were inconsistent.

EDITOR’S NOTE: Next install-
ment is about air personalities . ..
who, when, what and how.

Radio-TV Programming

Miami's WBUS
Moving Into Jazz

Concert Field

By SARA LANE

MIAMI-WBUS, one of Miami’s
first fully quadraphonic stations, is
branching out into the community.
Not satisfied with servicing its listen-
ers’ needs over the airwaves, this ag-
gressive FM station is producing
jazz-oriented concerts inside the
community and broadcasting live si-
mulcasts of the events,

Upcoming concerts sponsored in
conjunction with the University of
Miami in its new multimillion-dollar
Gussman Auditorium will include
UM’s Jazz Band under the direction
of Whit Sidener and will feature
such jazz greats as Joe Williams,
Maynard Ferguson and James
Moody.

Recently WBUS was an active
participant in the formation and de-
but of the Miami Community Or-
chestra. The orchestra is a commu-
nity-oriented project comprised of
professional musicians who live in
the Miami area. Their music is a
composite of jazz, rock, electronics,
blues, classical, country and folk.

Under the direction of Stephen
Nicholas II, the MCO presented its
first performance at Barry College to
an enthusiastic audience. The event
was sponsored by WBUS and Barry
with cooperation from Miami
Mayor Maurice Ferre and the
Miami City Council.

Oregon’s KGAL Loves ’Em
All, Airs Daily Salutes
To Rival Radio Stations

ALBANY, Ore.—Because KGAL
here felt that too many listeners take
radio for granted, the station has
been broadcasting a series of “sa-
lutes” to radio stations throughout
the nation.

The stations that have been sa-
luted thus far range from KHJ in
Los Angeles to KLRA in Liule
Rock, Ark., and KBOL in Boulder,
Colo.

Jim lverson, program director at
the station, says that one of the rea-
sons for the series of salutes is to
wake up listeners. They “turn on the
radio and expect to find their favor-
ite station right there every time. I
sometimes wonder what they would
do if all the radio stations would
shut down for a day? So, one of the
reasons for the salutes is to tell listen-
ers that we fill their daily needs—
music, news, entertainment—what-
ever they need, we’re there and al-
ways will be.”

The salutes actually started Dec.
1, 1973, and will run through the end
of this year. Salutes are broadcast
five times per day, seven days a
week. “We are saluting as many sta-
tions as possible in all 50 states.”

And this includes saluting other
local stations in the Albany area.

Ron Hughes is general manager
of the 1,000-watt station, which is
owned by Juniper Broadcasting.
The lineup has Iverson doing the 6-
10 a.m. show, followed by Ernie
(Johnny Roberts) Hopseker 10 a.m.-

2 pm, Mike Shannon 2-6 p.m,
Gary Nickels 6-10 p.m., and Tom
Wells 10 p.m.-2 a.m, with Steve
Morris and Wally Newman helping
on weekends. Hopseker and Iverson
write the salutes, which basically
pay tribute to radio in general.

“I feel everyone involved in ra-
dio—jock, salesman, manager—
should work together and not
against each other. By saluting other
radio stations, we want them and the
listeners to know that we don’t just
think we are the one and only. I
guess you could say we’re just trying
to be friends with everyone.”

WEOO Blends
Opposing Music

SUFFOLK, Va.—-WEOO has
bowed on the air here featuring a
blend of modern country records
and adult rock tunes. Assistant gen-
eral manager Carroll R. Gilreath II
says that oldies from the late 50s and
early 60s will also be blended into
the programming.

Jack Inman is general manager
and the lineup includes Gilreath on
the morning show with the air name
of Scott Jefferies, Rick Jenison 9
a.m.-2 p.m., program director Joey
Moore in the afternoons. The day-
time station features the “OK Coun-
try” jingles package from William
Tanner.

we had to do something aboutit.

We admit it...Billboard hes become more and more involved with Syndication in
Radio than ever before, and our dominance shows...our ad lineage in the radio field
has more than tripled in the last year (obviously we're not the only ones who think

we’'re leading the competiticn in radio coverage and influence).

We knew we had to do something about it. SO, inthe February 22 issue, Billboard
presents its first Radio Syndication Special and Directory. ..
with directory listings on:

s |eading syndication firms = music service firms s programming
aids —humor publications, music lists, sources m programs & docu-
mentaries available » Jingles firms & product = production aids —
sound effects, production music, etc.

...and features on:

= roundup on equipment for syndication = creating humor for air
personalities m why syndicated programming is booming and its
future...and more

So if you're involved with the syndicates, hit your local Billboard
rep for more information, And who knows? With Billboard’s
authority and other radio specials during the year (NAB, Radio
Forum, etc.), you just might want to put a contract out on us.

AD DEADLINE: February 7 ISSUE DATE: February 22

LOS ANGELES: NEW YORK: CHICAGO: NASHVILLE:
Harvey Geller/Steve Lappin Ron Willman Bill Kanzer John McCartney
9000 Sunset Bivd. 1 Astor Plaza 150 No. Wacker Drive 1719 West End Ave.

Nashville, Tenn. 37203
(615) 329-3925

L.A., Calif. 90069
(213) 273-7040

New York, M.Y. 10036
(212) 764-7300

Chicago, 1li. 60606
(312) 236-9818

We're involved with the Syndicates... I and we knew
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LOS ANGELES—Ray Conniff,
the first American pop star to record
in Moscow, says the equipment and
musicians there were top-notch.

The only problem was in having
to translate all his directions and
when a problem arose, patiently
waiting while the musician asked a
question, the translator told Conniff
who came back with an answer
which the translator relayed to the
musician who replied and on and on
and on.

Nevertheless, Conniff completed
his 12 cuts of Russian popular tunes
with warm feelings for the 18 musi-
cians and 16 singers who were hired
by Melodiya.

Prior to leaving for Moscow where
he spent the Dec. 8-20 period on the
project, Conniff had prepared atl
the arrangements here.

The four recording sessions took
place in what was previously a
church. The project took 20 hours to
record: normally Conniff does an
LP in nine, he says.

All the music was cut on a 2-track
master with a 16-track machine run-
ning as backup. The Soviet engi-
neers also provided Conniff with a
4-track tape for quad, although the
LP, when it comes out within the

CUTS POP ALBUM IN MOSCOW

Conniff Praises Russians But
Translations Slow Recordin

By ELIOT TIEGEL

Ray Conniff rehearses his Russian
chorus and orchestra in Moscow for
his historic recording session as the
first American pop artist to record

next few months in Russia, will not
be in quad.

Conniff worked with two trans-
lators. “I would say on letter A 1
want you to make it more rhythmic
or let’s do it with lots of life like
you're going on a picnic and they’d
respond,” Conniff says.

The LP, which may not be re-
leased in the U.S. (it’s up to CBS in
New York to decide whether there is
a market for an exclusive Russian
LP), has a bright, crisp sprightly
sound. The singers do an excellent

y

Conniff turns artist to autograph copies of his first Melodiya LP release in the
U.S.S.R. featuring material recorded for CBS in the U.S.

Three Dog Night signed to exclu-
sive management contract with Joel
Cohen’s Kudo III Management Co.
Cohen was once road manager for
the group. ... Street Corner Sym-

Signings

i /
...incredible space rockl /S
d tolces, melody maker

...most intense,
innovative ‘band to emerge in
san francisco in recent memory...

- bob fox, city magazine

the starwood
8151 santa monica
blvd -los angeles

monday
jan 27
9 pm

phony, a cappella group, to GTO
Records. ... Michael McCarty, to
ABC Records, where he will be pro-
duced by Michael Omartian. . . . Ken
Laguna to the ABC music publish-
ing companies as a SONgwriter.

Mudcrutch, Gainesville, Fla.
group, to Shelter. Band will be pro-
duced by Shelter president Denny
Cordell. .. . Tom Bresh to MGM as a
recording artist. First single, “You’re
The Best Daddy In The World,” just
released. . . . George Lindsay, a regu-
lar on “Hee Haw™ and former co-
star of the Andy Griffith Show, to
Bryan Records as a recording artist.
First product to be released in three
weeks.

Singer/songwriter Joel Zoss to
Arista Records. ... Indiana group
Jackdaw to Jack Douglas’ Water-
front Productions. Group currently
completing a demo and will be look-
ing for a Jabel deal. . . . Flying Isjand,
Connecticut-based jazz/rock group
formerly known as Road Apple, to
Vanguard Records. Producer will be
Ed Bland.

g

job of re-creating Conniff’s syllable
style. Their “da das” are perfect,
prompting Conniff to note: “They
can't say ‘da da.’ They'd say dough,
dough, but after three days they said
da da perfectly.”

All the songs are in a minor key.
Conniff did all the editing there and
left the completed tapes with the So-
viets.

One problem involved the control
room being at the back of the church
with the musicians set up in the front
where the altar used to be. Commu-
nication was through a talk-back
system. One time Conniff wanted 1o
hear the percussionists who were
positioned in the leftand right chan-
nels.

The left channel musicians came
through clearly. But nothing came
out of the right channel. After re-
peated requests by the translator for
theright channel to come alive, Con-
niff went onto the studio floor to dis-
cover therc was no right channel
percussionist. | lis wife was sick so he
was home.

One tune took 21 takes, with Con-
niff noting the players were deter-
mined to work their hardest for him.
He never felt any pressurc was on
the musicians because of the historic
nature of the recording session.

Still, he was interviewed by
Pravda. Tass, the Russian news
agency, the Voice of America and an
English speaking disk jockey from
Radio Moscow. The Government
TV network sent a crew to film Con-
niff and they wound up recording a
take which was unusable because of’
the noise of the 16mm camera.

The LP includes an original,
*Conniff In Moscow,” which is also
the LP’s title. The Soviets have asked
Conniff to come back and do a sec-
ond LP of folk songs. But with his
commitment to do three LPs a year
tor Columbia in the U.S. plus an ex

(Continued on puge 36)
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base in any major city.
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SEDAKA FLYING HIGH

Eiton John’s ‘Crazy’
Prediction On Target

By NAT FREEDLAND

LOS ANGELES—“Elton John
said things could get really crazy
very soon,” Neil Sedaka says laugh-
ing. He has just cancelled a sched-
uled Hawaiian holiday after a three-
day “U.S. comeback” stand at the
Troubadour which can only be de-
scribed as triumphant.

His “Laughter In The Rain”
single is high on the Hot 100 and his
TV schedule in the next four days in-
cludes appearances on “Midnight
Special,” “American Bandstand.”
and the talkshows of Dinah Shore
and Merv Griffin.

So Sedaka, starting his second ca-
reer at the age of 35, rests smiling by
the Beverly Hills Hotel pool as he
considers which of the many man-
ager and agent bids he should
choose to handle his spring tour of
America—which will include Car-
negie Hall May 14.

Last year saw striking returns to
hitsingle form by Paul Anka. Bobby
Vinton and Sedaka, all pioneers of
early "60s rock. But Sedaka’s re-
emergence may well be the most im-
portant artistically, for the 70s.

Fifteen years ago, there were so
many brilliant pop records flooding

-
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Neil Sedaka: better than ever in the
‘‘Comeback of '75."”

the market that Sedaka’s craftsman-
ship tended to be partially lost
among the work of more flamboyant
personalities. Also, Sedaka's pub-
lisher-managers tended to discour-
age him from extensive touring so he
could write more melodies.

Today. the vocal sensitivity of his
phrasing. the pure melodic beauty of
his rich tenor sound and his dynam-

(Continued on page 56)

Just What The Doc Orders;
Carol Douglas Hogs Charts

By STEPHEN TRAIMAN

NEW YORK--It's not often that
any single—let alone an artist’s first
effort—hits four Billboard charts at
the same time.

But “Doctor’s Orders” by Carol
Douglas on Midland International
last week was No. 13 on the Hot 100,
No. 13 starred on Soul Singles, No.
.49 on Easy Listenipg and No. 11 on
Disco Action Audience Response,
after topping that chart earlier.

Only the label’s third relcase un-
der its recent distribution deal with
RCA, “Doctor’s Orders™ gave Carol
an instant boost from early disco ex-
posure, moving onto the r&b chart
after airplay and then crossing over
to pop. Now it's close to achieving
gold status, according to an RCA
spokesman.

Midland is following up the hit
single with “The Carol Douglas Al-
bum,” duc for release early this
month, featuring the hit and “Hurri-
cane,” expected to be her next single
release, she says.

Carol launches her new club act,
backed by Satyr. her seven-man
band recently signed by RCA Feb. 8
at Madison Square Garden’s Felt
Forum. “It’s a great kick to be on a
bill featuring Eddie Kendricks, Har-
old Melvin & The Blues Notes, and
Disco-Tex,” she exclaims.

Also shaping up is a disco package
tour being framed by Norby Walters
Associates for 25 key cities kicking
off in mid-March. Al Downing is al-
ready set with Carol. with a possi-
bility of Gloria Gaynor as well. All
three have gotten a boost from disco
exposure and have had key Disco
Action hits.

It was Walters who brought her to
producer Jay Ellis’ attention
through a family friend, Mike Va-
rona, and he in turn brought her to
Midland where she auditioned for
“Doctor’s Orders.” Jay produced the
disk, also does the “Hello!” on the
hit, and is now her manager as well
as Gloria Gaynor’s. From that point
she also credits label president Bob
Reno and general manager Eddie

O’Loughlin, who produced her first
LP, with guiding her career.

The career got its start when she
won the Apollo Amateur Hour in
Harlem at age 10 for tap dancing,
went to Quintano School for Young
Professionals with Patty Duke and
Bonnie Bedelia, studied acting with
Eleanor Rabb and is still studying
ballet with Henry Latang.

*My biggest acting thrill.” she
notes, “‘was appearing off-Broad-
way in “Moon On A Rainbow
Shawl]” which launched the careers
of James Earl Jones, Cicely Tyson,
Rosalind Cash and Bill Gunn,
among others.”

But both acting and ballet have
taken a back scat to Carol’s record-
ing career, which is now getting TV
exposure as well. She was on the Jan.
10 “Midnight Special,” was in Los
Angeles to tape a “Dick Clark
Show” airing Saturday (1), and also
is set for a “Soul Train™ taping. She
isn’t forgetting the disco scene which
gave “Doctor’s Orders™ its real lift,
and will be making key appearances
in the metro area before the tour be-
gins.

JIMMY
BOWEN

You and your guest
are invited to be
our guest for dinner,
any night this week!
Call Joe D’Amore at

PATSY D’AMORE’S

VILLA CAPRI

465-4148
6735 Yucca Street, Hollywood
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TODAY’S TOTAL CAMPUS ENTERTAINMENT? FIND IT IN To further your
BILLBOARD’S CAMPUS ATTRACTIONS, COMING MARCH 29. education,
Times are changing, and the talent on campus has come a _Doptact your
long way from the do-it-yourself days! Today’s colleges are Billboard Sgles-
booking more talent and more diversified talent. Year after year, Representative:

Billboard’s Campus Attractions —more than any other source — LOS ANGELES:

f Bill Moran/Steve Lappin

helps campus programr:ners to locate and book ez// their A

entertainment for the year! Here's why: L.A., Calif. 90069

A comprehensive listing of the many-faceted college attractions: (213} 273-7040

= popular music artists slecturers = acomplete 16mm film section NEW YORK:

= booking agents = personal managers and contacts R:n Willman

A - . 1 Astor Plaza

Expanded 1975 listings on: = theatrical and mime groups = dance troupes New York, N.Y., 10036

= specialty booking agents (212) 764-7300

Spacial editorial featutes on: a Country on campus CHICAGO:

i ® Bill Kanzer

. an_tpus talent from the booking aggn} vantage point T Ea sy S

= The $3 million dance scene = Jazz and Discos on Campus Chicago, Ill. 60606

And you'll reach the people you want to reach in Billboard’s 1975 Campus (312) 236-9818
Attractions — with a spacial mailing to over 3,000 colleges in the U.S., and special NASHVILLE:
distribution at both the NEC Convention and the Association of College Unions 171-;0\"\'," ":‘écg"A':fY
International Convention! So if you're a part of today’s campus entertainment, be a Nashvmeﬁznnrf a7208
part of the book today’s cclleges rely on! (615) 329-3925
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The record
of charted music
Is now in print!

Includes every Pop, LP, C&W, R&B record and
artist to ever hit the Billboard charts. It's as easy
to use as the yellow pages. Each book includes:
Date (month/day/year) record first hit the charts
... highest numerical position record reached . ..
total number of weeks on chart...label and
record number.

All books based on Billboard Charts!

Order YOUR complete set of five books and four
supplements covering the entire history of charted
music from 1940 through 1973 for only $150!
You save $15.00 over individual purchase prices.
Over 10 years of intensive research work. The
most complete source of charted music ever com-
piled. There’s never been anything like it! Act now!

You may never put them down!

| want the set.

Please send _set(s) @ $150.° ea. of the Record Research
Library as shown. (If purchased individually $165)

Please send the following Record Research books:
Top Pop Records 1955-1972 @ $30.00ea.
Top Pop Records 1940-1955 @ $20.00 ea.
Top Rhythm & Blues Records 1949-1971 @ $20.00ea.

Top LP's 1945-1972 @ $40.00 ea.

I'd also like these Supplements:
Top Pop Records 1973 @ $7.50e¢a.

Top Rhythm & Blues Records 1972-1973 @ $10.00ea.
TopLP's1973 @ $7.50ea.

*Special set price may be withdrawn at any time.

Name

Address

City State Zip

Check or money order for full amount must accompany order.
Overseas orders add $3 .00 per book, except supplements add

75¢ per book.
ecord
esearch

P.O.Box 82
Menomonee Falls, Wisconsin 53051

Top Country & Western Records 1949-1971 @ $20.00 ea.

Top Country & Western Records 1972-1973 @ $10.00 ea.
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Clubs Holding Own In Economy

® Continued from puge |

capacity, in one case by removing
the kitchen and food service.

A club with a capacity of under
300 seems to be in a particularly dif-
ficult position in bidding for record-
ing-artist talent today. As previously
reported in Billboard, a fall-off in
concert booking dates by medium-
level artists has made clubs scramble
for name attractions who were previ-
ously available for short fill-in dates
between concerts.

This is particularly a problem in
hinterlands cities away from the
media centers and recording bas-
tions of Manhattan and Los An-
geles.

The hard fact is that some highly
respected clubs have reported busi-
ness down 15-20 percent in 1974 and
that club closings seemed higher
than usual even in this high-mortal-
ity field. But nightclub operators
are, if anything, rugged individ-
ualists to the nth degree, and it’s un-
likely to expect many of this breed to
quit the business as long as au-
diences for live music still exist.

New York’s Bottom Line, with co-
owners Allen Pepper and Stanley
Snadowsky, has been in operation
for a little less than a year now and
already it has built a reputation of
being one of the top night spots on
the East Coast—not to say anything
of its virtual dominance of the club
scene locally.

According to Pepper, business has
been good—even with the effects
that the economy has had on the en-
tertainment dollar. In fact. Pepper
sees this shrinking money avail-
ability as his main competitor, not
other clubs and/or concert halls.

Open seven nights a week, with
two shows a night the norm, the Bot-
tom Line seats 400 and must clear
$15,000 a week to cover expenses.
Ticket prices range from $4 Sunday
through Thursday to $5 on Friday
and Saturday nights.

Pepper says that there are plenty
of new attractions to book in the
club, but that big-name acts are not
touring as much these days. Which-
ever act might be playing the club
during a given week, though, the
shows presented at the Bottom Line
cover a broad spectrum of musical
tastes—from jazz to blues to folk to
rock.

Also in New York, Reno Swce-
ney's, farther uptown and on the
West Side, reports excellent busi-
ness. Musical tastes there are de-
scribed as “anything and everything,
as long as it’s good.”

Just recently the club has begun
looking more toward using label acts
as headliners.

The club is open seven nights a
week and usually features two shows
an evening. A dinner club, Reno
Sweeney's carries a $3 cover charge
and a $6 minimum per person. Acts
perform in the Paradise Room,
which seats 150. The show is closed-
circuit televised to the bar area and
another room with a capacity of 50
persons.

Moving out to Long Island, My
Father’'s Place in Roslyn holds a
prominent spot on the local club
scene. Owned by Jay Limehan and
managed by Michael “Eppy” Ep-
stein, it has been open some 20 years
now. The last three have seen the op-
eration move into the pop bag, while
prior to that it booked mainly coun-
try talent.

According to Limehan, business is
good. but the economy has been
forcing them to be more careful as to
the amounts paid to artists. “Now.”
says Limehan, “we never guarantee
an act more than $2,000, not includ-
ing percentage of the gate.”

With a capacity of 350 persons,

www_americanradiohistorv. com

the club’s policy is to have two shows
a nighton weekends and usually one
on weekdays. Tickets are in the $3-
$3.50 range. and there is a $2 min-
imum.

In Boston Paul’s Mall, owned and
operated by Tony Mauriello and
Fred Taylor, is adjacent to the Jazz
Workshop. The locations have a
seating capacity of 260 and 150, re-
spectively.

Business is good, reports Mau-
riello. He states that the Mall deals

primarily in acts with name value—
99 percent of which are signed to a
label.

Both spots are open seven nights a
week. with a ticket price range of $2-
$4.50. To see their way clear in
Paul’s Mall, they have to draw at
least 2,000 patrons per week. The
club usually has three shows a night.

On talent availability, Mauriello
feels that it’s on the decrease. And,
adds Taylor, a good deal of the
credit for the situation can be given
to booking agents who hold out for
large concert dates for their acts,
rather than have them play clubs.
Quite often the act ends up not
working. “The club is still the back-
bone of the industry,” Taylor states.
IU’s there 52 weeks a year and it’s an
important tool to reach the public.

Washington’s “Cellar Door” in the
heart of Georgetown. is about the
only bona fide nightclub booking
nationally known talent in this po-
litically oriented city. So—the Door
has no direct competition—but there
are other problems. from booking
acts to no-shows on reservations.

Finding and signing good per-
formers for the Door’s six-nights-a-
week shows is getting harder, says
manager Jim Geisler. “There is no
abundance of super new acts—but it
was even worse last year.”

The nationally known spot has a
contemporary clientele, ranging in
age from about 18 to 35. “Right now
the trend scems to be toward country
music and singers, with instrumen-
tals leaning to jazz and some rock.”

The club traditionally booked star
performers for all six nights a week,
when possible. But lately there is
more splitting, with well known
groups who are free and can pull an
audience the first part of the week.
Forthe rest ol the week the Door can
use talent thatis well known but not
quite as sure a draw. Local talent is
used for openers, “about six or eight
groups in a year,” Geisler estimates.

The state of the economy has
pulled down entertainment spots,
including the Door, to some extent.
“But much less than might be ex-
pected. The entertainment dollar is
holding just about where it was six
or eight months ago.” Even in the
best of times, the club has to allow

for 30 to 50 percent cancellations or
no-shows on audience reservations.

The Door needs a comparatively
modest $8.500 weekly to cover oper-
ating and talent costs, before profit
starts. Cover charge is $3 during the
week and $4 on weekends. “Local
bars have just about come up to our
prices on drinks—about $1.50 to
$1.75 a drink.”

Georgetown is the hub of a sub-
stantial college crowd in the District
and nearby Virginia and Maryland

> Bllboardiphoto by EliotTiege)
Doug Weston: he's kept the Troubadour alive for 18 years in Los Angeles.

suburbs—which means competition
from college-based concerts, but
manager Geisler can’t estimate how
much.

A fairly recent interview quoted
owner Jack Boyle as being ready to
sell the famous Cellar Door—but
manager Geisler doesn’t think he
really means it.

Doug Weston, who has operated
the Troubadour in Los Angeles for
18 years, can still on occasion end
a week of crowded shows with a net
profit of only $50.

This happened recently when
John Sebastian decided to support
his new LP with a three-night stand
at the club, but doing only one show
nightly. A newer record artist head-
lined the rest of the week but didn’t
draw quite enough to overcome
Weston’s weekly operating expenses
of some $11,000.

Weston began the original Trou-
badour with an investment of $6.000
and has been offered $1.2 million for
the operation. His most profitable
year ever netted him $190,000 prof-
its. Weston worries that his profit
picture is tied too closely to record
label support of their artist appear-
ances—via guest-list tabs and half-
price admission. And he is currently
studying his price policy closely in
regard to upping the menu and ad-
missions.

Weston pioneered the three-op-
tion system of booking new artists at
the Troubadour. He feels that when
his club takes a chance on booking
an unknown artist, he should be
guaranteed several more playdates
before the artist prices himself into
the concert stratosphere forever. The
options cover a two-year period at
mutually convenient dates and pro-
vide for a sharply increased pay-
ment to the act.

If the artist doesn’t wish to play a
week at the 325-seat club for his op-
tion, he has the choice of letting
Weston promote a concert for him at
the Los Angeles Music Center.

Although Los Angeles is not con-
sidered a particularly thriving nitery
region, a number of clubs have been
thriving for years in rather special-
ized operations.

Elmer Valentine’s Whisky A Go
Goon the Sunset Strip specializes in

(Continued on page 35)



STUDIO TRACK

Disk Cutting Business Rising
As a Vital Industry Component

LOS ANGELES-“Ten years
ago.” says Kent Duncan. owner and
studio manager of Kendun Record-
ers here. “nobody was in the inde-
pendent disk cutting business. Now
there are about 20 of us, and I find
this growth of an industry within an
industry one of the more exciting as-
pects of the studio world.”

Duncan has a right to be excited,
because in just 18 months, Kendun
has grown into one of the three or
four leading disk cutting rooms.

“We opened three years ago as an
8-track studio.” Duncan savs. “even
though all of my experience had
been in the area of cutting. But I
didn’t have the money necessary to
open a cutting room. So we used the
studio to get a track record for our-
selves and convince the money
people to help finance a cutting
room for us.”

According to Duncan, all records
were mastered at the record com-
panies until a decade ago. “For a
long while at the labels.” he savs.
“the transfer from tape to disk was
considered to be a one to one situ-
ation. A master was cut just as it
sounded on the tape. If there were
any changes in echo or equalization,
one had to go a gencration down by
making a tape copy with all those
changes on it.

“What we and the other inde-
pendent cutters. as well as most of
the labels, now offer, is the ability to
make all of the changes needed
while you are going to the lacquer.
Consumer hi fi has become sophis-
ticated enough over the past few

Engineer Rick Colllns masters an
LP.

years that the direct tape to disk situ-
ation is often objectionable.”

What is disk mastering? “After an
LP is mixed to 2-track.” Duncan ex-
plains, “it is brought to us to transter
to the lacquer master. This is sent to
a pressing plant where it is plated to
a metal master. This is plated again
to get a mother and this is plated to
get a stamper to press the records.

“When an LP 1s mastered,” he
adds, “we can make changes in level,
equilization and echo and we don't
lose a generation doing it. We don't
try and make each song sound like
the others. We just want to put it in
perspective and make sure the prod-
uct flows. And the cutting engineer
has become instrumental in the final
sound.”

Kendun’s cutting room features
Neumann lathers, Studder ma-
chines and JBL Westlake monitors.
There are three full Neumann cut-
ting chains including consoles. and
everything is double channeled.

Duncan, or onc of the other engi-
ncers working in the two cutling
rooms, generally spends about six
hours listening to an LP before cut-
ting a reference dub. What he then
prefers to do is send the dub to the
producer, who can come back on the

By BOB KIRSCH
T
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Kendun owner Kent Duncan (left) and engineer John Golden in the firm’s

nawly renovated 24-track studio.

second session and
sonal taste.”

‘A cutter can save a marginally
recorded LP by adjustments, such as
the equalization,” Duncan says,
“anc we are now in the process of
automating that.”

Duncan considers word of mouth
the most important advertisement
for a cutter. and says he maintains
gond relationships with a number of
local studios. “It really takes the out-
put of about 20 studios to keep a
roon: busy.” he says, “and we keep
twd rooms busy, seven days a week.,
24 hours a day. We have $400.000
invested in the main room. because |
feel i you are going todo something,
yoa should do it the best possible
w

“apply his per-

‘I''s a good business. but 1 think
the act that it is a high pressure
business with most material behind
deadline when vou get it and the ad-
didonal facts that you cannot gpen.i
roon: for less than $150,000 and it al-
mest has to be in Los Angeles, New
Yerk or Nashville to make it, has
kept people out of the business.™

Kendun has also recently remod-
eled its original studio. Now fea-
tured is the Automated Processes
coasuale with computer mixdown. 30
newv Dolbys. an Ampex 24-track ma-
chine, a 3M 4-track. about 60 mikes
and extras such as volume controls
on the music stands and head-
phories. Built by Tom Hidley at
Westlake, who has now built around
75 reoms in this country. the room
includes only a piano and a Fender
Rhocles as instrumental cquipment,
with Duncan feeling most musicians
prefer their own instruments.

Rates are $100 for 24-track, $95
for 16-track. day. night. weckend or
hoiiday. Kendun encourages inde-
pendent producers and engineers to
wark in the studio. Westlake JBL
and Mastering Lab 604 speakers,
which Duncan feels are the two
fairly universally accepted systems,
are fratured.

Loyola Marymount
Mixes Music, Film

LOS ANGELES—Music students
attending an organ concert at Loy-
ola Marymount University here
Jan. 31 will find their session sugar-
coated. The repertoire will stress
music employed a half-century ago
in silent movie theaters and a Buster
Keaton 1923 comedy, “Cops,” will
be shown.

The 1926 Wurlitzer on campus
was donated to the school by A.H.
Wittenberg of Beverly Hills.

Among product Kendun has mas-
tered are the most recent LPs from
Rod Stewart, the Eagles, Don Fogel-
berg, Deep Purple, Ronnie Wood,
Stevie Wonder, Helen Reddy. Fleet-
wood Mac, Minnie Riperton, Leon
Russell, Joe Cocker. Quincy Jones,
Nitty Gritty Dirt Band, Joe Walsh,
Keith Moon, Buchman-Turncr
Overdrive and Bonnie Bramlett.
And Duncan is particularly happy
to note that the disk cutting industry
has finally been recognized by
NARAS, with a grammy available
for the best mastered LP.

Campus
Paterson University

Site

Of New Musical’s Opening

LOS ANGELES--Paterson Uni-
versity in Paterson. N.J. will be the
sitc of the opening of the musical
“Gambler’s Paradise” starring Al-
fred Drake.

The play is written by Mel Man-
del and Norman Sachs who have
been preparing their 13 songs for the
past year-and-one-half.

“The university was interested in
putting up the money for the scts,
costumes and providing us with
their theater.” Mandel explains.
“This gives us a good tryout theater
where we can see how the play works
without the usual Broadway wise
guys.”

Mandel says more and more uni-

versities are aligning themselves
with productions, which gives the
school a strong theatrical image and
allows its community to savor a pro-
fessional work.

The score is being published by
The New York Music Co.. but the
two playwrights have not yet be-
come concerned with any original
cast rights or with recording from
the score.

The musical is scheduled to open

(Continued on page 48)
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from Florida and Georgia.
entire country in average retail sales per household.

Playing to a full house is practically a sure thing in Dothan.
new Civic Center will seat up to 3,000 for a concert or stage show.
Additional information and descriptive brochure are available on
request to Director, Dothan Civic Center, Dothan, Alabama 36301.
Phone (205) 794-2600.

ARDohan

l'! CIDICCENIET  vommn acasam ssso:

WE’RE LOOKING FOR

PEOPLE

LIKE TO DRAW......

CROWDS.

If you want to be the center of attraction in a leading attraction
center, you need to be in the new Civic Center in Dothan, Alabama.
Dothan has long been a major marketing center because of its stra-
tegic location in extreme Southeast Alabama, just a short distance

In fact,

in 1973, Dothan was 25th in the

Our

www americanradiohistorv com
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Mrs. Frances Preston: ‘“Music brings cultre
to the ‘Athens Of The South.’ "

Nashville;
Growth Of A

Music Center

By DAVE DEXTER JR.

Cooperation.

That's the word which was repeatedly used
last Tuesday (21) as a compatible panel of
four examined business in Nashville.

Chairing the discussion was Mrs. Frances
Preston, a vice president of Broadcast Music,
Inc. Participating with her were J. William
“Bill'" Denny, president of Cedarwood Music
Publishing, Inc.; Ron Bledsoe, vice president
of Nashville operations, CBS Records, and
Frank Jones, vice president and general man-
ager of the country division of Capitol
Records.

“For nearly a century,”” Mrs. Preston said,

Frank Jones emphasizes the importance of
the Country Music Foundation.

“Nashville folk promoted their city as a seat
of learning and culture—as the ‘Athens Of
The South.” And although we are indeed
proud of our great schools it wasn't until we
became known as Music City U.S.A. that the
rest of America, and the world, did recognize
Nashville, did come and visit, did spend their
dollars with us and did revel in our culture—
our musical culture.”

Mrs. Preston emphasized how everyone in
Nashville works together, unselfishly, to pro-
mote the single common cause—music.

“The city, the county, the state as well our
local music population toiled jointly to create
our renowned Music Row. Each major bank
has an officer assigned to music accounts
and they not only compete but are more than
willing to assist in building and expansion
programs. The Chamber of Commerce as well
as the state public relations agencies extoll
the virtues of Music City constantly. Dorothy
Ritter, widow of the late Tex Ritter, is em-
ployed by the state to act as a representative
between the music industry and the state
government.

Denny.

“All of us cooperate. We Nashville folk help
each other. Competing companies work to-
gether. Rivals sit in on committees together.
Writer helps writer. Artist helps artist. Musi-
cian helps musician and so on up and down
the chain.”

Mrs. Preston said she believes the unself-
ish system works in Nashville and fails in
other communities because the others “‘are
so turned inwards toward a personal or self-
ish success that they have never recognized
the need for cooperative community effort
that must be expended before a strong musi-
cal family can survive.” She specifically
pointed at Detroit, Memphis, West Texas and
New Orleans.

“This is not rhetoric but facts,’” she de-
clared. **The building of the Country Music
Hall of Fame and Museum was accomplished
by a board of directors who paid their own ex-
penses and took time away from their own
work.” She also paid tribute to the coopera-
tive efforts of many who formed and have
maintained a strong, aggressive Country Mu-
sic Assn. The Nashville NARAS chapter also
was noted. Its membership now is at 700.

“The last four governors of Tennessee,
Browning, Clement, Ellington and Dunn have
lent their personal and political help to the
continuing growth of Nashville and our new
governor, Ray Blanton, already has made
known his interest in continuing that al-
liance," she said.

“Whether we continue to work as a com-
munity and sustain the vision of the early in-
dustry leaders is impossible to predict, but |
believe that the precedent of community re-
sponsibility is firmly established and that
quality which has made Nashville unique will
insure its continuance.”

Mrs. Preston then introduced the three ad-
ditional guests, all of whom reside and work
in Nashville. “We are a dilapidated four-
some,” she said. "*All four of us feel poorly
with colds, the flu and bad backs."

Denny's remarks concentrated on the
CMA. “Over 15 years,” he said, '‘CMA has
worked to promote country music. First, we
knew we had a product that was broad

L /X 1

BMI vice president Mrs. Frances Preston shares stage with fellow Tennesseans Bledsoe and
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Bitlboard photos by Norm Schindler
Ron Bledsoe gabs with an attendee on how to submit talent to Columbia Records.

enough to include a great many tastes. Sec-
ond, we knew that we needed to get more ex-
posure for our product—songs and artists—to
see our industry grow. The CMA board is a
working board. Each member must attend
meetings and pay his own expenses to meet-
ings in places like London, Tokyo and Van-
couver, and serve on committees.

“Your company affiliation is forgotten. All
emphasis is on the success of the CMA. It's a
strictly cooperative situation.”

Denny warned the audience of several hun-
dred that Nashville is not a *‘small, sleepy
Southern town.”" He said it is the financial
and banking center of the South, with more
millionaires per capita than any other South-
ern city.

*With a market area of more than 750,000
persons, Nashville has plenty of good busi-
nessmen who are extremely cooperative.
They know that for an industry to thrive and
grow it needs cooperation and backing. And
that's what we've got.”

Bledsoe, who has worked in Los Angeles
and New York, noted that the ‘‘atmosphere”
is different in Nashville and that musicians
and singers there reflect a "‘refreshing’’ dedi-
cation. “There is a rapport in the studio that's
rare in other cities,”” he said.

Bledsoe also commented on the warm, co-
operative attitude of the unions in Music City.
“They understand our problems and we thus
are more inclined to understand theirs,” he
said. “It isn't like L.A. and New York."”

He also pointed to a recent development in
which more and more pop artists are going to
Nashville to utilize the superior musicians
and excellent technical facilities for cutting
both singles and albums. “'This trend,” he
said, '‘is certain to grow."

Jones took the mike in fourth spot and con-
centrated on the Country Music Foundation's
activities. He has been a driving force in the
organization for five years.

“It's a major national research center for
the study of country music. The most visible
portion of its work is the Hall of Fame and Mu-
seum, which was visited by more than
400,000 persons in 1974 alone.

www americanradiohistorv com

e .
Bill Denny: ‘‘Board members of the CMA work
hard, unselfishly and pay their own ex-
penses.”

*The Museum contains a fine collection of
historical musical instruments and costumes
and also makes use of film, slides and audio
tape. It helps educate the public to country
music.

“It is so successful,” said Jones, “‘that by
1976 it will be more than twice its present
size."”

Jones mentioned the Foundation's admi-
rable research programs, and its collection of
60,000 historical records, 5,000 books and
thousands of photos, news clippings and
bound volumes of periodicals.

Once again, Jones pointed to the remark-
able cooperative spirit of Nashville industry
personnel. Canadian-born, he has racked up
21 years in the record business and indicated
that such spirit as he witnesses every day in
Nashville is missing in other cities in which he
has worked.

With their prepared addresses concluded,
Billboard's Hal Cook, who serves as moder-
ator every Tuesday, invited the audience to
hurl questions at the Music City quartet. And
what had at times appeared to be a humor-
less Chamber of Commerce meeting sud-

H» \ " sl
‘‘Cooperation is the keyword in Nashville,”
Mrs. Preston says while the three-man panel
relaxes.

denly erupted into a chummy, warm and at
times funny gathering in which everyone be-
came involved.

An unemployed Los Angeles musician
asked the panel if he should go to Nashville
and attempt to break into the little circle of
studio musicians.

He was advised, by all four guest speakers,
that competition is acute *‘but somehow new
musicians break in and make it big. If you've
got originality and are dependable your
chance to prosper in Nashville is as good as
the next guy's.”

The four guests amiably attempted to an-
swer questions for about an hour, questions
which dealt with songwriting, publishing,
chart activity and how best to submit tapes
for audition.

At next Tuesday's (28) session John
“‘Mike"’ Maitland, president of MCA Records,
will serve as chairman. Panelists will include
MCA's Lou Cook, Ned Shankman, attorney
and artist manager, and John Reid, manager
of Elton John and president of John Reid En-
terprises. Art direction: Bernie Rollins



B Nightclubs Hold Their Own In Economy Crisis

® Contnued from puge 28

hard rock and danceable soul music.
The Whisky regularly gets hit record
acts in this genre and, with the right
altraction, customers still line up
around the block.

Even when the headliner is simply
a local group struggling to win a
record contract. the Whisky still
draws enough boogie fans to stay in
the profit ledgers.

In the beach city of Santa Monica,
McCabe’s Guitar Shop hosts acous-
tic and jazz acts on weekends in a
room that seats 150. Yet the club has
played record artists such as Jackson
Brown and Batdorf & Rodney. Gui-
tar accessory purchases by custom-
ers drawn to the shows are part of
the McCabe’s profit picture.

In Pasadena. Bob Stane’s lce-
House presents three acts on a bill
and has shown a remarkable flair for
wdiscovering big names of the future.
Last year, the Holiday Inn of Tor-
rance began operating Nero’s Nook.
successfully booking Vegas-style
MOR acts such as Rosemary Cloo-

~gey and Frank Sinatra Jr.

" Even more specialized is Art
Laboe’s, which draws its 450 capac-
ity each weekend strictly with *50s
oldies rock acts.

Jazz seems to fluctuate and in-
fatuate club owners the most in L.A.
The Lighthouse in Hermosa Beach
remains the area’s oldest running
¢lub, booking all the top names on
the circuit. Former owner Howard
Rumsey operates a new club, Con-
certs By The Sea, in nearby Re-
dondo Beach, which plays the same
sinds of attractions.

In the San Fernando Valley,
Donte’s, which started out as a local
hangout spot in North Hollywood,
books many of the names who've
played the Lighthouse as well as ma-

- tor local names like Supersax or Joe
Pass. A new operation, The Times.

n Studio City, has been booking
ider names who don’t normally
wander out of the L.A. region. In the
Fast Los Angeles area, Memory
.ane books the soul-flavored jazz
artst.

Although country music is not as

ompetitive for artist bookings as is
ock, the biggest draws concentrate
on concerts. Yet the Palomino in
North Hollywood, run by the
Thomas brothers, regularly fills its
400 seats with touring stars and
rossover artists like Linda Ronstadt
by givng them the entire door admis-
ions and taking the club profits
rom drinks and food.

San Francisco Bay Arca nightclub
managers report business is gener-
ally holding steady and that a good
act will draw a crowd anytime,
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though some owners say business
has slipped 15-20 percent over re-
ent months.

David Allen of The Boarding
House says that “for good acts
people come out in droves. That's
not the problem. The major problem

This Billboard national survey of
the nightclub business was compiled
by Nat Freedland from dispatches
filed by Jim Melanson, Anne Duston,
Jack McDonough, Bill Williams,
Mildred Hall and Maurie Oroden-
ker.

is the price of the acts, the fact that
margin of profitis so low. In so many
ways we're in competition with the
kirger places. For instance, Waylon
Jennings was in here recently for one
night. It was the highest grossing
night we ever had, but we didn’t
make any money. Still I figure that
anytime you have a chance to have
an act like Jennings without it cost-
ing you money, then do it.

“Food also may be a problem. |
think some restaurant clubs like us
will seriously consider curtailing
food, because you can’t reflect the
food price increase accurately. If
you raise liquor prices a bit—which
have always been rather inflated
amyway—nobody cares but everyone
always notices if you raise food
prices at all.”

Allen says that from his stand-
point there are plenty of new attrac-
tions and to illustrate gave acts up-
coming in the next few months:
“Barry Manilow is new. Melissa
Manchester is new as a headliner.
Flying Burritos have been out of it
for so long they're new. Manhattan
Transfer is dead new. Wailers are
new in the sense that they certainly
have not overexposed themselves
arpund here and there are a lot of
people who haven’t heard of them.”

The competition Allen worrics
about most is the competition for the
artist. “But not competition for the
show. Other clubs don’t hurt me.
Tie more clubs that operate the bet-
ter. It gets people in the habit of go-
ing out.”

Lion’s share (San Anselmo)
owner Mike Considine agrees with
Allen’s outlook on other clubs. “I'm
all for competition.” says Considine.
“The more the better. I'd love itif a
club like mine opened up across the
street and drew more people to this
area. That wouldn’t hurt my busi-
ness. What Has hurt my business is
hard liquor bars with live acts with
na cover charge, places where the
bands are not showcased but where
they play just so people can mingle
and dance.”

Considine’s business was off 22

Billboard photo by Eliot Tiegel

Elmer Valentine: still going strong with hazd rock at the Whisky.

percent in 1974 compared to the
year before, though, he says, “people
are still coming out for name acts.
Even though business was off. 1 still
had record-breaking nights at the
door in 1974—with Van Morrison.
for instance.”

Considine, like most other man-
agers, cites a small operating margin
as his chief concern: “not ¢nough
money to put back into sound sys-
tems. ete.”

The Lion’s Share is a rock club
that features a lot of local talent and
Considine says there is no lack of it.
“There are either too many groups
or not enough clubs. We have audi-
tions here once a week, usually five
bands a night, and they're booked
up a month in advance.”

Orphanage owner William von
Sultzer, whose club is in a favorable
nook between Broadway and the fi-
nancial district, says his busincss is
off 15 percent over the past two-
three months, and as a consequence
he has laid off 14 employees and
“gone back to working day and
night. 'm even thinking about sell-
ing my Rolls Royce while the selling
ts good.” Von Sultzer is also cutting
out guarantees at this club, with the
bands now only to work off what the
door brings in.

Von Sultzer says that getting
headliners had been a problem “but
now since the articles about concert
business being off, everybody’s con-
senting to play smaller clubs again.
So I'm coming back next month with
Commander Cody. the New Riders,
Graham Central and Van Morrison.
And there are plenty of new groups.
I've never been hit so hard on the
phone from bands as during this
past week. We always have a log of
150 bands to fall back on all the
time.”

At the Great American Music
Hall, Tom Bradshaw says he's been
doing well. “We were packed last
night with Woody Herman. We'll be
packed again tonight for Mose Alli-
son.”

Bradshaw is a believer in the spe-
cialized audience and likes to exper-
iment, and “since I'm continually
doing new things I can’t say just how
good or bad business is because I
have nothing to compare it to. |
think of us more as a small concert
hall than a night club. I think musi-
cal tastes are very highly specialized,
there are so many cults for so many
performers. and that’s how [ try to
book. I rarely have an act for more
than a couple of nights. So the au-
dience I have here on a Friday night
may be entirely different from the
one on Saturday.”

One concession Bradshaw has
made to the pinch is that “now if |
don’t have a good strong act I just
don’t open.”

Lew Chin at the Soul Train-—a
club that books only recording acts
and therefore dees not concern itself
too much with brand new talent
agrees that “if the attractions are
here the people will be here. [ mean,
one week you can't believe it, and
the next week ... well. you can’t be-
lieve that either. But the economy
does not seem to have hurt our busi-
ness.”

Sue Christensen, entertainment
buyer at the Fairmont Hotel’s Vene-
tian Room, says her business is good.
“The Mills Brothers opened last
night to a first show crowd of 250
which is fine for January. which is
always the worst month. With Tony
Bennett we were charging $15 cover
and selling out every single night.
People still have the money to spend
on the entertainment they want to
hear. My problem is that there are
very few good acts I can book for a
venue like the Venetian Room. acts
that will sell out every night. There
aren’t that many Tony Bennetts and
Joel Greys and Ray Charleses

WwWwWw.americanradiohistorv.com

around. Las Vegas has created great
problems for entertainment buyers
like me with a limited budget. They
can pay quadruple what I can and |
lose a lot of people that way.”

She notes that the Venetian Room
has no really direct competition:
“We stick to the old tradition in the
clegant supper club of offering din-
ing and dancing, and we're about
the only elegant supper club left in

Lo : p
Paul Colbu: veteran New York oper-
ator opens a new Other End room.

San Francisco—or in California, for
that matter.”

Tennessee alcoholic “*'dryness” ex-
isted during much of its history
which up until seven years ago,
severely affected the club business.
Club life in a state with two massive
music centers was in a state of limbo
at best, and at the worst, it was im-
possible to showcase talent. No lig-
uor, no entertainment

Memphis made an abortive try to
obtain liquor-by-the-drink for its
people. Nashville learned from the
Memphis mistakes, and brought the
change into being seven years ago.
Memphis had to wait two years to
try a second time. and finally carried
it off. Meanwhile, Nashville had the
jump.

Soin those years the clubs and en-
tertainment have moved out of the
speakeasy environmer.t of the “no-
torious” Printer’s Alley, a strip of
nightclubs in downtown Nashville
which operated on the shady side of
the law. to locations just about ev-
erywhere.

Today Printer’'s Alley attracts
mostly tourists rather than local
clientele. It offers everything from
strip shows to the Western Room,
where only country acts are booked.
Local artists, and there are hundreds
of them, drop in for unscheduled but
expected guest appearances. Al-
though acts arc featured weekly
there are always surprise performers
up from the audience.

Also in the Alley, the Carousel
Room features two regular perform-
ers: Boots Randolph and Ronnie
Prophet. Over the years they have
become fixtures.

Nashville has a most unusual club
in the Exit/In, which is listed among
the top 20 showcase clubs in the U.S.
I’s the only one of its kind in Nash-
ville, with a seating capacity up to
250. and often it bulges beyond ca-
pacity. It features known names in
all facets of music, including Taj
Mahal, Doc Watson, Goose Creek
Symphony. Jerry Lee Lewis. Dottie
West and coming up. such acts as
Kinky Friedman, Alex Harvey. Jack
Clement. Michael Murphy. Phoebe
Snow. Jonathan Edwards. Larry
Raspberry and the Hi-Steppers.

Due to the high costs of these art-
ists, the club has to have a full house
just to break even. But its aim at
being a showcase is met successfully.

Auditorium concerts don't seem
to hurt the club. as most of the acts

appearing in concert eventually ap-
pear at the Exit/In, with the excep-
tion of those with massive produc-
tions.

It's not unusual for an artist of
group to play a Nashville club for as
much as a year or more, as long as
the crowds keep coming. and they
do. David Wilkins, a great cnter-
tainer, continually packs crowds into
one of the Irelands chains rooms.
Ronnie Prophet has been at the
Carousel for years. The Impenals
have been at a Ramada Inn for three
years.

Memphis, Too, has a number of
clubs, some of them on the roof-
tops of such hotels as the Rivermont
and the Peabody. But it has never
kept pace with the Nashville growth.

Perhaps the greatest success story
of all in this part of the country is
that of Mario Peralta, who has per-
formed in two of the rooms at the
Regency Hyatt in Atlanta fora num-
ber of years playing his bandoneon,
a remarkable instrument in the ac-
cordion family. In that time, he not
only works back and forth in the
clubs (one the revolving Polaris
Room), but has managed to sell tens
of thousands of his albums to the
clients who keep coming back. He
continually has been offered multi-
year contracts.

The club situation in the South-
east seems alive and well and. with
liquor by the drink. quite pros-
perous.

In Chicago, a lack of walk-in
business contributed to the closing
Jan. 26 of The London House, a 29-
year-old landmark in downtown
Chicago that began life as the Dear-
borne Grille in 1946, changed to
London House in 1949, and added
top entertainment in 1955. Manager
Paul Wimmer, who also owns Mr.
Kelly's, a popular Rush St. club,
found the location hurting the ven-
erable jazz spot despite a broad-
ening spectrum of entertainers in the
last year and a half. including Fats
Domino, B.B. King, Danny Davis &
The Nashville Brass, Jerry Butler,
the Hues Corp. and Barry Manilow.
Wimmer is consolidating signed acts
into Mr. Kelly’s while searching for
a suburban location for the London
House, “a show lounge with sepa-
rate restaurant and probably differ-
ent kinds of act for the more casual,
middle-aged suburbanite.

““There is no substitute for an inti-
mate  nightclub,”  ex-restaurateur
Wimmer explains, but the old ways
have hetped to kill them, like the
captain system and, seating gratui-
ties. “The clubs were shortsighted,
making no plans for the day when
the dollar was not plentiful, and they
ripped off the public.”

Wimmer intends to change that at
Mr. Kelly’s, replacing the maitre d’
with a manager system and torbid-
ding seating gratuities. He will
change to a six-day week. two shows
a night, to get some people he
couldn’t get before. He is also flirt-
ing with the idea of eliminating food
to increase seating from 325 to be-
tween 400-500 to make an evening
out more economical, and to reduce
personnel costs.

Currently his profits arc figured
on a 50 percent fill and cover
charges from $5 to $8. While he
claims it is no time to experiment, his
recent Blood, Sweat and Tears book-
ing at Mr. Kelly's played to stand-
ing-room-only crowds.

Another club that was born and
died during 1974, was Paul Magit’s
The Medium. The short-lived ven-
ture into contemporary music, in-
cluding the downstairs Jazz Me-
dium, created an $80.,000 loss for
Magit during his six-month tenure.
Without a liquor franchise, and with
only 287 seats “and no support from
the press.” the $5-36.50 ticket sales

(Continued on page 46)
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Soul

__Sauce

By JEAN WILLIAMS

LOS ANGELES—*"Shame Shame
Shame” by Shirley & Company, on
the Vibration label, was written and
produced by Sylvia, the gold record
winner for her “Pillow Talk” record.
Shirley is formerly of the famed duo
of Shirley and Lee.

Weldon McDougal, a&r director
for Philadelphia International
Records in Philadelphia, clues us in
to a television special that is being
planned for Billy Paul and MFSB.

Cliff Holland, vice president of
operations at WOOK, Washington,
D.C, is filling in as music director
for Rene DuBoise who is no longer
with the station. .. . And Enoch Greg-
ory of WWRL, New York, admits,
because ot their high ratings in the
past, they became lax in their pro-
gramming, but have changed their
format to “Black Action” and are
now regaining their audience.
WWRL is known to be one of the
more “‘personnel stable™ r&b sta-
tions in the country.

Rick Roberts, program director of
WYOK, Houston, reports on their
new slogan for 1975, “*Dynamite Ra-
dio.”” The station has become more
community service oriented and
now gives financial reports (because
of economic conditions). Members
of WYOK are planning their fifth
annual charities show. Four previ-
ous events enabled the station to do-
nate $125,000 to various local chari-
ties.

Motown Sued By
Ex-Exec Adams

LOS ANGELES—Motown Rec-
ords has been sued here by Berle
Adams, until recently its executive
vice president and chief operating
officer, who charges breach of con-
tract.

Adams alleges in the superior
court suit he was contracted for a
term of three years at an annual sal-
ary of $150,000 and claims Motown
breached its agreement last Nov. 18.

‘Aisles’ Is Gold

LOS ANGELES--Joni Mitchell’s
Asylum LP, “Miles Of Aisles.” has
been an RIAA certified gold album
since Nov. 27. 1974. Last week’s
magazine failed to show the RIAA
seal on the LP chart.

) Copyngm 1975, Billboard Publications, Inc. No part of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any. form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permisslon of the publisher.

Billboard SPECIAL SURVEY for Week Ending 2/1/75

ul Sing

THE PIPS

PERFECTION IN PERFORMANCE, INC.

THANK YOU
A.GV.A.

For Voting Us
The Best
Vocal Group
Of The Year.
Currently On Tour In
JAPAN and
AUSTRALIA
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1 1| 8 FIRE—onio Players 33|38 7 EXPRESSWAY TO YOUR 68| 73 5 GET DOWN Pt. 1—joe Quatterman and
(J. Williams, C. Satchel. L. Bonner, M. Jones, R. HEART ~ Margo Thunder Free Soul
Middlebrooks, M. Pierce, W. Beck), Mercury 73643 (K. Gamble, L Huff), Haven 7008 (Capitol) (). Quarterman), Mercury 73637 (Phonogram)
(Phonogram) (Ohio Players/Unichappell, BMI) (Double Diamond/ Downstairs, BMI) (Free Soul/Unichappell, BMI)
ﬁ 6 7 HAPPY PEOPLE~ Temptations ﬁ 43 6 FEEL THE NEED~Graham Central Station 69| 63 9 I CAN'T MAKE IT
(). Bowen, D. Baldwin, L. Richie), Gordy 7138 (A. Tilman), Warner Bros 8061 (Bridgeport, BMI) _
WITHOUT YOU—Tyrone Davis
(Motown) (lobete, ASCAP) 35 126 | 19 WHEN WILL ) SEE YOU (R Parker), Dakar 4538 (Brunswick)
ﬁ 4| 13 | BELONG TO YOU—Love Unlimited AGAIN—Three Degrees {ulio-Brian, BMI)
(B. White), 20th Century 2141 (Sa-Vette/)anuary, ngsGSaom(%lel, LhHL;fszPP;Ii:ad;'Lphla lsnm)mano‘nal 70 64 12 ) WANT TO TAKE YOU HOME
BMI) - olumbia ighty Three
0 See Mama)~syl Joh
PX| 9 10| LET ME START TONITE- Lamont b 36129 13| | FEEL SANCTIFIED~commodores ey B
(L. Dozier), ABC 12044 (Dazier, BMI) 85&??253»“)"""”' ommodores), Motown 1 (Jec. BMI)
12 8 RHYME TYME PEOPLE Kool & The G RAH! ! d 71 66| 10 HOT DAWGIT—Ramsey Lewis & Earth,
ﬁ {D. Thomas, P Sanders), De-theor563 (pr)mg 3 42 15 ?:g(mAG:T SHOOM,H'/TONIGHTS Wind & Fire
(Delightful/Gang, BMI) an [ Betty Wright (M. White, C. Stepney), Columbia 310056
(A. Toussaint), Alston 3711 (TK) (Saggifire/Elbur, BMI)
ﬁ 1] 10 1 AM, | AM—smokey Rabinson 38 |3 14 (Marsaint/Warner-Tamerlane, BMI)
g«. Robinson), Tamla 54251 (Motown) (People It's Bad)— james Brown 72| 67| 18 ?AHIé-LA;Lﬁ (z'zdﬁkﬁs dMe) nap/glyg—m cBy;Ae‘.)‘
amla, ASCAP) (). Brown), Polydor 14258 (Dynatone/Belinda/ reen), Hi ondon) (Jec/Al Green,
7| 7| 14| DONT TAKE YOUR LOVE PROEDCh B , ﬁ» 88| 2| SUPERNATURAL THING,
FROM ME— Manhattans ﬁ 5 | 5| JUSTAS LONG AS WE'RE TOGETHER Part 1—Ben E. King
(A Feider, B. Sigler), Columbia 3-10045 (Mighty (In My Life There Will Never Be (P. Grant, G. Guthrie), Atlantic 3241
Three/Goiden Fleece, BMI) Another)—(;loria Scott (Music Montage, BMI)
P! 10| 11| PICK UP THE PIECES— hversge whie s S L Lo . Y 90| 2| REMEMBER WHAT { Tob You To
(R. Ball, H. Stuart, Average White Band), ) ) ’ FORGET —Tavares
Atlantic 453229 (AWB, BMI) 4 | 44 9 GET DANCIN'—Disco Tex & The Sex-O-Lettes (D. Lambert, B. Potter). Capitol 4010
(B. Crewe, K. Notan), Chelsea 3004 (Hearts Delight | (ABC/Dunhifl, BMI)
ﬁ 15 8 DON'T c’én LOVE "—Dsdi;acles BMI/Kenny Nolan/Coral Rock, ASCAP) 1 o ; SNGEATTNONT
(F. Perren, C. Yarian) Tamta 54256 (Motown) 53 4 SUPER DUPER LOVE Pt. 1—sucar Bill 75
(Jobete, ASCAP) m : gar Billy . .
(W. Garner), Fast Track 2501 BABY — Cornelius Brothers & Sister Rose
ﬁ 13 9 DOCTOR'S ORDERS—carol Douglas (Main:{rneearm) (anafterIatﬁ BMI) [(3 Cor_nelius'), United Am;ts 534
(G Stephens. Greenaway, Cook), Midland 42 48| 8 TELL ME WHAT (Unart/Stage Door, BMI)
Internatiaal 60 3NRCHI(Cookariay YASCAE) YOU WANT—jimny Rt %) 70] 12| Shp SPWEE} PREAOPgZEI(QA?Vs).eet Sensations
ﬁ '_Bi (). Ruffin}, Chess 2160 (Chess/lanus) (D. arton). Pye 71
1 . %BT RP?&I(E)TG m?\sgﬁo"mnnson) ASM 1644 (Ruffin-Ready, BMI) (Leeds/Jacktone, ASCAP)
(Iring/WEP. BMI) 43 |32 | 15 | HEAVY FALLIN' OUT-styistics 77| 78| 4|  THE BERTHA BUTT BOOGIE—Jimmy Castor
ﬁ 16 7 MIDNIGHT SKY Part 1—isiey Bros. E::'cg(f E&mt:;gs'y %gag)elss) Avco 4647 | (. Castor, ). Pruitt), Atlantic 3232 (Jimpire, BMI)
(R. Isley, 0. Isley, R Isley, M. Isley, C. Jasper, _ . 89 2 LOVIN' YOU = minnie Riperton
E. isley), T-Neck 82255 (Columbia) 41391 ROHangylEaLPJILP:CGa 8{;'"(%;5?,,\841?,‘:;“;"'5%) ﬁ (M. Riperton, D. Rudolph). Epic 8-50057 (Columbia)
13| 3| 12 | WOULDN'T TREAT A DOG (The Way ﬁ 62 3 STAR ON A TV SHOW—styiistics (DickieBird, BMI)
mupﬁeag x'i)h-sﬂogby e glan:iT (Hugo & Luigi, G. Weiss), Avco 4649 (uco, ASCAP) ﬁ mm CRY TO ME—tLoleatta Holloway
. Wa rei, ) /
Dunhifl 15015 (mercan Boadcasting/Holzanihis/ | 6 | 52 | 7 | NEVER CAN SAY GOODBYE~Gloria Gaynor f3. Dats. D. Caman), Aare 047 (GRE)
‘ Goiden Clover, ASCAP) (C. Davis). MGM 14748 (Jobete, ASCAP) 80 1 83 5 AIN'T NO NEED OF
| . 47 | 41 8 LOVE S WHAT YOU CRYING—Rance Alien Group
1 8 ’ chEasIoE‘)‘,RTamilgdga;;gd(r;&wn) MAKE 1T—New York City l (D Porter), Truth 3210 (Stax) (Robosac. BMI)
| (Stone Diamond. BM) L T e M S 81| 79| 6| MS. GRACE-Tymes
ighty Three, .
15 213 YOU'RE THE FIRST, THE LAST, MY 48 |51 6 LOVE, DON'T GO THROUGH NO () Halt. ). Hall). RCA 10128 (Hall, BMI)
EVERYTHING—Bany white CHANGES ON ME—sister Sied 82| 8| 3| WANNA BE WHERE YOU ARE—zuiema
(B_ White. T. Sepe. PS. Radcliffe). 20th Century (° Grant, . Guthrie), Atco 457008 © (A Ross. L Ware). RCA 10116
2133 (Sa-Vette/January, BM{) (Music Montage/Atco, BMI) (Stein & Van Stock. ASCAP)
oy 21| 8| LADY MARMALADE- il ’ﬁ 74| 2| EXPRESS—sy express 83| 86| 3|  SOME OTHER TIMEsimtec Simmons
(B. Crewe, K. Nolan), Epic 8-50048 (Columbia) (B.T. Express), Roadshow 7001 (Scepter) (R. Simmons, R. Simmons), Innovation 11 8047
gSS%)n;)Diamond, BM1/Tanny Boy/Kenny Nolan, (Triple 0'/Jeff-Mar, BMI) (Warner Bros.) (Quintrac/Simtec, ASCAP)
A
50 |37 | 12 WITHOUT LOVE—Aretha Frankiin 84| 92| 2 TUNE UP—=Dramati
ﬁ- 23| 7| TOBY/THAT'S HOW LONG—chi-Lites (R). Hunter, C. Franki), Atlantic 45-3224 (W, Schofield), Cadet 5706 (Chess/Janus)
g[skgcovd BBAcinn.'A. Powell, T. Boyd). sBy:Answ.:u (Probe I1/Pundt/Afghan, BMI) (Groovesville, BMI)
5515 (Julio-Brian/Ocean Blue/Tameriane, BMI) ﬁ 61 3 MOTHER'S SON — Curtis Mayfield s
ﬁ 22| 8| MY MAIN MAN=Stapi Singers | (C. Maylield), Curiom 2006 (Buddah) (Camad. BM)) 8| 8| 6 N R0 = e
(B. Crutcher, M. Rice, B. Manuel, L. Nix), Stax 52 | 59 7 PARTY IS A GROOVY (). Brown, F. Wesley), People 648 (Polydor)
0227 (Columbra) (East/Memphis, BMI) THlNG—People's Choice (Dynatane/Belinda/Unichappell, BMI)
Oy 27| 7| SUNSHINE Part t1-0mye (P B G ' ﬁm BACK FROM THE DEAD—sabty tyrd
(B. Sigler, P Hurtt), Philadetphia (nternational (Mighty The (No info available), International Brothers
83558 (Assorted, BMI) (Columbia) 53 | 40 | 17 | FEEL A SONG (In My 87| o5 3 GRAB (T—onvmse &
H - C NNer:
11 | FROM HIS WOMAN Hoart). Cadys Kught & The Pps  covkama (8. Hammond). London 216
| TO YOU—Barbara Mason Sutra, BMI) - (Burlington/Uncle Doris, ASCAP)
ggésff.:;g"me‘;hig T 54 |56 | 7 ﬁt:NEDmE LITTLE MAN A GREAT BIG 88| 91| 4 %ﬁ'r BGETWO\:_ER LOSING
—William DeVaugh { —Bab ington
13 (lioFNﬁoﬁasE HE TAKES CARE W DeVaugtznl)amRox%uar;‘gzgg: (Melomega/Coral x Master 53(Ir¥ft)r:1$aha;1‘t Not Available)
—Candi Staton Rock/ Amesican Dream, ASCAP) m
i 1& WALKING N RHYTHM — giackbyrds
E;u?cllt:hgdgélgagw) Bros. 8038 ﬁ 65 4 (YSOlBjuﬁr:DJYgxz)BetheYssBlelélEs Soloman Burke (B Perry). Fantasy 736 (Blackbyradc, B;M)
15 KUNG FU FIGHTING— carl Douglas (Chess/Janus) (First Central, BMI) 90 | 82 4 GETTING IT ON iN 75— Dennis Cotfey
(C. Douglas), 20th Century 2140 (Chappell, ASCAP) 56 47 12 PLAYING ON YOU = serry Butler Elf’ntg?;fyeyém)meodore) Sussex 631
6 YOU'RE AS RIGHT AS RAIN—. Wil (Z. Grey, L Hulson), Mercury 73629 (Phonogram)
(TOBeIl,L Creed). Capitel 3973 (Butler, ASCAP) 91 m BOOGIE DOWN —van McCoy &
(Assorted/Belitioy, BMI) 57 |60 | 6 PlE(')“PLEt 'SAX—NMe«ﬁst Modelste G ot The Soul City Symphony
6 | GET LIFTED~George McCrae i, ;:;,'1'5:“1'3]4 (f,;'mi';ande: gh':l)e' orter gto:lgsg?m:.nn%asé%\i)l\. Poree). Avco 4648
(HW. Casey. R. Finch), TK 1007 (Sherlyn, BMI) i . d
58 | 45| 12| BABY YOU KNOW ('m Gonna Miss %2 INSPIRATION INFORMATION — Shuggie otis
10 GUILTY—First Choice You) Part 1~ Montclairs a (5. Otis). Epic 850054 Columbia) 5
Ez Roker G Shury), Philly Groove 202 (Arista) (P. Perry). Paula 409 (Jewel) (Frye/Su-Ma. BMI) (Off The Wall, BMI)
4 SH“ME SH“ME 159 (50 | 9| MAN TO WOMAN=Lorni oungbiond LI W LU Pe s
SHAME—ShnIey & Company F Murphy, M. Thomas), Shakat 708 (Chess/fanus) (Stax) (East Memphis. BMI)
(S Robinson). Vibration 532 (All Platinum) | {Jans, BMI) o % 3 ONLY SO MUCH OIL IN THE
(Gambl_EMD) 60 | 36 | 15 | WHATEVER YOU GOT, | WANT—jackson 5
6 { WON'T LAST A DAY WITHOUT YOU/ (M Larson, ). Marcellino, G. Marcellino) GROUND —Tower of Power
LET ME BE THE ONE—# wilson Motown 1308 (Jobete, ASCAP) Eiumma)\sfmcf’a)smlo). Warner Bros. 8055
(P. Williams, R. Nichols), Rocky Road 30202 61 |58 | 12 YOU AND [~ Johany Bristol
(Arista) (Almo, ASCAP) (J. Bristol), MGM 14762 (Bushka, ASCAP) 95 | 97 3 THE JONESES (Part 1)—s.ouL
9 GIRLS (Part 1) Moments and Whatnauts ﬁ 72 5 LOVE IS A FIVE LETTER | (L Lovett), Musicor 1500 (Attal, ASCAP)
(H. Ray. A Goodman, V Dodsan), Stang 5057 WORD— jimmy Witherspoon 9 | 99 2 I'LL BE WHAT YOU WANT
(All Platinum) (Gambl, BMI} (G. Barge). Capitot 3998 (Cheris, BMI) )
ME TO BE— Charles Brinkiey
10 HEARTBREAK ROAD— il withers ﬁ my 3 THE RAP/IF LOVING YOU (H. Beatty. G. Tobin), Music Machine 3145
(B. Withers), Sussex 629 (Interior. BMI) IS WRONG— Millie Jackson . " (High Sierra, ASCAP)
(M. Jackson/H Banks, R. Jackson, C. Hampton
ABY HA P THE PHONE-can G 97 m SOME KIND OF WONDERFUL—Grand Funk
1 (BMcManuleG Pléldrosm) A&PM (1)6'; i Graves ﬁ 5| 2 'S""""'; fg‘;?'y;‘;:t(Ela“&M;mTckf:“i"‘e BMD) {1 Elison), Capitol 4002 (Dandelion/Crash BMY
(Tiny Tiger. ASCAP) (M. Larson, J. Mane, D. Fencetone R. Rancifer) 98 | 100 2 TOM CAT—Tom Scott & LA. Express
9 BELIEVE HALF DF WHAT YDU Motown 1310 (Jobete. ASCAP/Stone Diamond, BMI) (T. Scott), Ode 66105 (A&M) (Hollenbeck, BMI)
SEE (And None Df What 65 | 68 6 I'LL BE HDLDING DSN]AICIzowniznlgsg 99 m GIVE ME YDUR BEST
You Hear)—Lean Haywood AN e, S SR T | SHDT BABY Part 1—gub Tid
(L. Haywood), 20th Century 2146 (Jim Edd. BMI) (Chess/Janus) (Heavy/Elbomo/ Diagonal. BMI) : ige
66 71 5 I'M A PUSHOVER—K.c. & (F Fioravanti, P Rake_s), Sound Gems 100
12 BOOGIE ON REGGAE The Sunshine Band o (Melomega, ASCAP/Philmela, BMI)
WOMAN = Stevie Wonder (HW. Casey), TK 1008 (Sherlyn, BMI) 100 m RUMBLE IN THE JUNGLE—Don Covay
(S. Wonder), Tamia 54254 (Motown) 67 | 69 6 VANISHING LOVE- john Edwards [ (D. Covay, E. Watts), Mercury 73648 (Phonogram)

(Jobete/Black Bull, ASCAP)

(S. Dees), Aware 045 (GRC) (Moonsong. BMI)

{Ragmop, BM!)
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E #STAR  Performer—LP's  registering l E
S greatest proportionate upward prog- | S
BIEsim ™ 2R 8 m
o | % |8 | Atist, Label & Number | 3 | B | Atist Label & Number
£ | 3| = | (Dist. Labe = 8| & | (Dist. Label)
1| 1[10| FIRE 32 /37 | 4| PRICED TO SELL
Ohio Piayers, Mercury SRM-1-1013 Funk Inc., Prestige P 10087
(Phonogram) {Fantasy)
X 7| 6| KUNG FU FIGHTING AND
13|24 | 7| FOR YOU
OTHER GREAT LOVE SONGS £ddie Kendricks. Tamla 16.335
Carl Douglas, 20th Century T-464 (Motown)
3| 5(10 DOTIT TIL YOU'RE 1440 | 40 | SKIN TIGHT
SATISFIED !
B.T. Express. Scepter SPS 5117 ?F::“ PI"’YE’S)- Mercury SRM1705
onogram
41 4 | 10 | CAUGHT up
Miltie Jackson, Spring SPR 6703 35 139 | 14 | DO IT BABY
(Polydor) Miracles, Tamla 334V1 (Motown)
5| 6] 9| FLYING START
! 36 | 41 | 18 | THRUST
Blackbyrds. Fantasy F-9472 I Herbie Hancock, Columbia PC 32965
| 8| 6| NEW aND IMPROVED
Spinners. Atlantic SD 18118 ﬁ 48 | 6| BLACK BACH
. ABC
ﬁ 9 6 | WITH EVERYTHING | FEEL Lamont Dozier. ABC ABCD 839
IN ME |
Aretha Frankhn, Atlantic SD 18116 B |27 111 gsl\Ale Auco AV 69004
|13 | 26 | FULLFILLINGNESS’ THE
FIRST FINALE 39 |35 | 34 | RAGS TO RUFUS
Stevie Wonder. Tamla T76-33251 Rufus Featuring Chaka Khan,
(Motown) ABC ABCX-809
Y11 | 5| RUFUSIZED w
REALITY
:gg’;;zﬂ"g]g Chaka Khan, ﬁ James Brown, Polydor PD 6039
w 14 | 6 | AVERAGE WHITE BAND 4] (42 | 4| JAMAL PLAYS JAMAL
Atlantic SD 7308 Anmad Jamal, 20th Century T-459
11 112 | 8 | SATIN DOLL »
42 1 34| 9 ROCKIN' SOUL
E:;f;'é“?“ﬁ"l‘[’:: A‘?{:‘;’ts;‘m AN | Hues Corporation, RCA APL1.0775
12 | 2| 9 | EXPLORES YOUR MIND 43 /38| 5| GET UP WITH IT
Al Green, Hi SHL 32087 (London) Miles Davis, Columbra KG 33236
13 | 3|15 | TOGETHER FOR THE FIRST | .4 36 | 17| THE KIDS & ME
TIME LIVE Billy Preston, ABM SF 3645
B.B. King & Bobby Blue Bland,
ABC/Dunhill DSX-50190
|45 1 49| 2| GITTIN' DOWN
14 [16 |21 | CAN'T GET ENOUGH | Love, Togetherness & Devotion
Barry White, 20th Century T-444 | (LTD). A&M SP 3668
15 |18 | 4 | TOTAL ECLIPSE 46 43| 7| ME’N ROCK 'N ROLL
Billy Cobham, Atfantic SD 18121 David Ruffin, Motown M6-818S1
16 |17 | 8 | THE BADDEST HUBBARD
Freddie Hubbard, CTI 604751 47 44|16 k"i"&TrhOFGWO%U:SM -
M 00 e Gang, De-Li
(Motown) P 14 I4
17 |10 |11 | | FEEL A SONG
Gladys Knight & The Pips, 48 | 47 7 | GREATEST HITS
Buddah BDS 5612 Bobby Womack, United Artists
18 (19 | 8 | THE BADDEST TURRENTINE SR
Stantey Turrentine, CTi 604851 m
Mot | BREAKIN' BREAD
ol ﬁ Fred & The New JB's,
oy 25 | 9| ALL N Love 1S FAR Peale P 6604 (Falydr)
Nancy Wilson, Capitol ST 11317
50 | 51 | 15| IN HEAT
PY|25 | 4| THE MAGIC OF THE BLUE Love Unimited, 200 Century T-483
Blue Magic, Atco SD 36-103
21 |23 | 5| SUN GODDESS 51 |43 | 12| BORBOLETTA
Ramsey Lewis. Columbia KC. 33194 Santana, Cotumbia PC 33135
22 |22 |11 | PIECES OF DREAMS 52 | 50 DEATH WISH/SOUNDTRACK
| Stanley Turrentine, Fantasy F-9465 | Herbie Hancock, Cotumbia PC 33199
23 (15 |11 | WHITE GOLD i
Love Unlimited Orchestra, 53133 3 FBU;:_GL:\R RSO SO 4803
20t Century T 458 e
Py |33 |45 | MIGHTY LovE '
| The Spinners, Atlantic SD 7296 54 (54 | 10 | GOT TO FIND A WAY
‘ Curtis Mayfield, Curtom CRS 8604
Py 31 |14 | HIGH ENERGY (Buddat)
I Freddie Hubbard, Columbia |
KC 33048 55 {57 | 3| SHE'S GONE
26 |29 | 28 | DREAMER Lou Rawls, Befl 1318 (Arista)
Babby Bive Bland, ABC/Dunhill 55 | 55 2| SOUL & INSPIRATION
DSX 50169 ?
| 5th Dimension, Bell 1315 (Arista)
27 |30 |35 | BODY HEAT
| Quincy Jones, AEM SP 3617 57 |58 | 2| YOU FUNNY MOODS
|28 |28 |33 | THAT NIGGER'S CRAZY | ANy
Richard Pryor. Partee PBS-2404 [
e 53 ‘m WOMAN TO WOMAN
29 |32 3 | EVERLASTING LOVE Shirley Brown, Truth TRS 4206
Carl Carlton, ABC ABCD 857 (Stax)
30 (20 | 12 | SOUTHERN COMFORT 53 45| 38| MARVIN GAYE LIVE
Crusaders, ABC/Blue Thumb Tamla T6-333S1 (Motown)
B7SY-9002-2 |
31 |21 [19 | UVE IT UP 60 URBAN RENEWAL
Isley Bros, T-Neck PZ 33070 [oner 0ilRower;
(Columbia) Warner Bros. BS 2834

General News

WRITING OWN SONGS, TOO

Funky Pianist McCann Stressing
Vocals To Boost His Following

LOS ANGELES—Les McCann is
emphasizing his vocal prowess after
building a reputation as a funky pi-
anist. The jolly performer, shorn of
100 pounds and with a newly found
corfidence in his vocal skills, says
his entire show is now almost all vo-
cals.

All but one cut on his new Atlan-
tic LP, “Another Beginning,” are vo-
cals.

Actually McCann has been sing-
ing for a number of years with his
funky “Compare To What” a dis-
tinct signature tune for him.

But he’s moved into singing with
greater emphasis in the belief that it
will help create new audiences and
sell more albums.

“There was a part of me that was
afraid of singing,” he admits. But
these inadequacies about singing
have since disappeared.

His voice sounds both smooth and
ragged at times—effects of not being
a professional, but McCann is work-
ing on techniques which will not

20th Century Big
Winner 0Of 1975
NAACP Honors

LOS ANGELES--20th Century
Records’ Barry White and Love Un-
limited helped the label sweep all six
record industry categories in the
cight annual Beverly Hills-Holly-
wood chapter of the NAACP’s Im-
age Awards, Jan. 18 at the Holly-
wood Palladium.

20th’s winners included:

Album of the year: Barry White
“Can’t Get Enough.” Female vocal
group: Love Unlimited. Male vocal-
ist of the year: Barry White. And
producer of the year: Barry White.

Other winners in the recording in-
dustry category: Male vocal group:
The O’Jays. Female vocalist of the
year: Minnie Riperton. Combina-
tion vocal group: Gladys Knight &
the Pips. Best song (record of the
year): “Feel Like Making Love™ and
“Then Came You.” Gospel vocal
group: The Mighty Clouds of Joy.
And, jazz artist of the year: Quincy
Jones.

Presenters were Neil Scdaka, De
De Dabney, Barry White, Hues
Corp., Vaughn Sheppard (Miss
Black America), Richard Pryor,
Wolfman Jack and Charles Wright.

In the motion picture category,
the best musical score was won by
Curtis Mayfield for *“Claudine.”

The sparkling event also offered
performances by Syreeta Wright of
Motown Records, 4 reading by actor
Brock Peters on the history of the
NAACP in the entertainment indus-
try. Red Foxx and Scatman Crothers
singing “All Of Me.™" plus. Shirley
Brown. The Jackson Sisters, Richard
& Willie, Donald Byrd and the
Blackbyrds and the Main Ingredi-
ent.

Dick Gregory captured the Leon-
ard H. Carter Humanitarian Award.
Ray Charles received the President’s
Award and the Founders Award
was presented 10 Al Bell. president
of Stax.

Stevic Wonder. called the *70s
bridge between Duke Ellington and
popular music” by host Billy Eck-
stine, was a surprise guest, perform-
ing his unreleased tune. It Was
Magic,” as well as his million seller
“Boogic On Reggae Woman.”

By ELIOT TIEGEL

Les McCann a new confldent vocal-
ist.

make him to hoarse at the end of an
engagement.

“When you sing every night,” he
says, “your voice gets raspy.”

McCann now writes his own lyrics
and music, with a close friend. iden-
tified on the LP as Rev. B collaborat-
ing with him on the lyrics on “My
Soul Lies Deep.”

McCann says he grew up believ-
ing he had to fit the image of the jazz
musician—working for a hidebound,
tight audience. But in addition to his
new vocal stance, he has moved ex-
clusively into electroric instruments
and this additional ingredient gives
his music a new dimension.

He now plays the electric piano,
clavinet and several Arp systhesiz-
ers. With the synthesizer he can re-
create the sound of 36 orchestral in-
struments, but hasn’t used them all.

Cornyn Tabbed
For NARM Talk

NEW YORK-Stan Cornyn,
Warner Bros. vice president, will be
a featured speaker at the NARM
convention’s opening business ses-

. sion.

The session will be held March 3,
and Cornyn’s topic will be “The Day
Tour Radio Died.” which will in-
clude a talk on other avenues open
to record manufacturers and mer-
chandisers alike, the promotion of
records and the exposure of record-
ing artists via discotheques. tele-
vision shows, concerts, etc.

Cornyn’s talk will immediately
follow the keynote address by Amos
Heilicher, head of Pickwick Inter-
national. A panel discussion will
then follow entitled. *Radio Promo-
tion Today—Does It Really Exist?”
moderated by Joe Smith, president
of Warner Bros.

The convention will be held at the
Century Plaza Hotel in Los Angeles,
March 2 through 5

NARAS Offers
Audio Session

LOS ANGELES-The local
NARAS chapter will screen all se-
lections nominated in the pop cate-
gory at a listening-discotheque ses-
sion Monday (3) at Capitol starting
at 7 p.m. Sy Mitchell will handle the
DJ chores. Classical selections will
be available for listening at the
chapter’s office in Burbank. This is
the second year that NARAS has in-
vited members to dance and listen to
the pop selections.

On his LP he does create a trum-
pet with authenticity. Onstage he
creates a string section. “My sound
has always been funky,” he says,
“and the first time | touched a
Fender Rhodes 1 said, ‘That’'s my
sound.” 1T checked out all the syn-
thesizers next and explored what fits
my groove. When people hear my
new record they ask me ‘hey, man,
who’s that trumpet player? There’s
no trumpet player. It’'s me.”

In addition to traveling with his
three sidemen. McCann carries
around an electric keyboard, clavi-
net, string ensemble synthesizer and
a regular synthesizer.

And because he plays his clec-
tronic instruments straight, “people
who don’t like electronics like it. 1
keep it straight to my feelings. I don’t
show how hip I can be.”

Fifty percent of his bookings in
clubs today are on the bill with rock
bands. “I love it,” he says. Para-
doxically, McCann has discovered
that when going out on a concert
tour with an artist who has a
stronger commercial name, he often
gets better reviews than the head-
liner. This happened twice and it
made him realize he’s too strong to
be second billed.

But he also admits that he’s not
strong enough yet to be the head-
liner before pop audiences. So that’s
tomorrow’s challenge.

WE HAVE BLACK
GOSPEL MUSIC
AT ITS BEST!

A

HSE-1438

Contact:

HOYT
SULLIVAN’S
ENTERPRISES

1707 Church Street
Nashville, Tn. 37203
(615) 320-1561

Producers of

HSE. SAV-ALL and SU ANN LABELS
HORGHR MUSIC COMPANY and
SU ANN MUSIC COMPANY

MR. DISTRIBUTOR AND RECORD SHOPS:
YOU'RE MISSING OUT ON A LOT OF
SALES BY NOT STOCKING A COMPLETE
LINE OF NEGRO GOSPEL SPIRITUALS.
BELIEVE ME, IT'S JUST LIKE OWNING
A MONEY TREE!

WE WELCOME ALL INQUIRIES FROM
ESTABLISHED, RELIABLE DISTRIBUTORS
ANDDEALERS. CHECKOUR CATALOGUE.

37
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FEBRUARY 1, 1975, BILLBOARD

CHECK TYPE OF AD YOU WANT:

[]REGULAR GLASSIFIED~75¢ a word. Minimum
$15.00. First iine set all caps. Name, address
and phone number to be included in word count.

[} D|$P.LAY CLASSIFIED AD--One inch, $35.00;
4-times $32.00; 26-times $30.00; 52-times $25.00.

Box rule around alt ads.

(1 Distribution Services

& Equipment 5 ’

O Help Wanted

0 Used Coin Machme
Equipment «

O Promotional Servnces

Check heading under which ad Is to appear
i {Tape & Cartridge category classified ad Is not accepted)

" (0 Record Mfg. Services, “éupphes

o Business Opportunities
0 Professional Services
0O For Sale ‘

(0 Wanted to Buy

O Publishing Services

O Miscellaneous

i o

[ ] Box Number, ¢/o0 BILLBOARD, figure 10 addi- s i

box number and address.

7 Enclosed is $

O Check
-PAYMENT MUST ACCOMPANY ORDER

O Money Order. .

DEADLINE—~Closes 4: 30 p.m. Tuesday’ 11days  Oryou may pay for your classmed advertising on your credit card.

prior to date of issue.

CASH WITH ORDER, Classified Adv. Dept.,

Biltboard.

ADDRESS ALL ADS—Erv Kattus, BILLBOARD,

2160 Patterson St., Cincinnati,

(New York: 212/764-7433).

Ohio 45214, or

|
I
|
I
|
|
|
|
|
|
|
I
: tional words and include 50¢ service charge for
]
|
]
|
|
|
I
|
|
|
I telephore Classified Adv. Dept. 513/381-6450.

_ Credit Card No {0 American Express
: ! a- ] . {1 Diners Club
- CHiE Tapires.. O Master Charge Bank
_ Signature 0O BankAmericard
NAME
ADDRESS
CITY STATE Z\P CODE

Telephone No

R e R R RN =

FOR SALE

CHOICG

britsh

CAROLINE
EXPORTS

9-11Woodfield Road London W9 2BA
Telephone 01-286 6090 - Telex 22164

Worldwide wholesalers of UK and
European gramophone records,
cassette tapes, clothes and posters

VIRGIN RECORDS

material is our speciality.

CI/SUPERCART
EMPTY
8 TRACK
CARTRIDGES

- Bulk 8 track and cassette tape

+ Splicing materials

- Sleeves

- C.B. equipment (mobiles, bases
and antennas).

Call: Terry D. Vogler
(816) 637-6011

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,
Excelsior Springs,

Missouri 64024 tn

COMPLETE
8 Track
DUPLICATOR
BinLoop SYSTEM

Will do 14’ and smaller pancakes—
Master and 6 slaves
$6500.

8 TRACK
FOUR COLOR
LABELS

$15.00 per thousand
also
' LUBE TAPE
5%¢ per hundred
INTERSTATE ENTERPRISES
P. O. Box 579
Shelby, N.C. 28150

CALL—DON BIRKENESS
816—637—2114

WRITE—

AVSCO INC.
69 HIGHWAY &
CORUM ROAD

EXCELSIOR SPGS.. MO.

tfn

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS. INC.

1521 East Avis Dr.
Madison Heights, Mich. 48071
(313) 585-6280

FOR SALE

Compiete Pentagon In-Cassette Dupli-
cation System. 4 #C-1000 Masters, 9
slaves (8 position). First Class Condition
Selt any part. Masters $1000. ea. slaves
$800. each
ESP, Inc. Bearl Brooks
2304 E. Johnson

Jonesboro, Ark. 72401
fe8

(501) 935-3533

SHRINK PACK RECORDS, TAPES. EQUIP-
ment complete. $295. I, sealer. heat gun, film
M. Latter Mfg.. 5050 Venice Blvd., Los Angele

Calif. 90019. (213) 933-7646. fe8

25 min. to 45 min. any quantity.
46 min. to 65 min. any quanti
65 min. to 80 min. any quanti
81 min. to 90 min. any quantity.
Head cleaners..........

$25.00 mmnmum orders COD only.

ELECTRONIC. SYSTEMS
P.0. Box 142. Fraser. Mich. 48026.
Phone: {313} 463-2592  sets

“NEW PRODUCTS"”

* Quadraphonic Budget Tapes

» Cassefte Budget Tapes

» B-Track Budget Tapes

« Hi Quality Sound Alike Line
(Need Reps., Dealers, Distributors.)
Tape Display Cases Available

OKART, INC.
1 N.E. 7th St.
Okiahoma City, Okiahoma 73103
Pho: (405) 236-5946 mh!

RECONDITIONED
16MM PROJECTORS
Sold At Unbeatable Discounts.
Write for free price list and reprint *“Buying
A Used Projector” from Filmakers News
Letter
Hecht Movie Equipment Co.
Box 443 (914) 647-6334
Elienvlile. N.Y. 12428 fel

ll MAKE YOUR OWN TV SHowﬂ

THE VIDEO PRIMER |
Y HARD ROBINSOI

Comp ete msnucuon manual for ‘
" and video cassette. 380

pages, 158 illus. $7.95

Links Books, 33W. 60 St
New York 10023 |

GOING OUT OF BUSINESS. ALMOST NEW
winder, exerciser, sealer. shrink tunnel, 14 tape
racks. Sacrifice. 203-688-3213 fel

WANTED TO BUY

USED 8-12 in /4 OUT MIXING CONSOLE IN
working condition. Call: (501) 836-6932 or send
description to Sam Griffith, 113 Madison, Cam-
den, Ark. 71701. fel

WE NEED USED 250, 50, 1 KW, 10 KW AM
and FM transmitter. No junk. Guarantee Radio
Supply Corp., 1314 Iturbide St., Laredo, TX
78040. eow

HELP WANTED

Salesmen
SELL SURPLUS AND CLOSE-OUTS
8 TRACK CARTRIDGES AND CASSETTES

Huge inventory of ali major brands at
lowest prices

Must have prior experience. Sell to tape
wholesalers, rack jobbers. one stops and
distributors.

All territories open.
Commission basis.

Reply to: BOX 7005 siLLBOARD,
1515 Broadway,

New York, N.Y. 10036. fel

CHOQ {

First Class FCC License theory and labora-
tory training in six weeks. Be prepared . . . let
the masters in the nation’s largest network
of 1st class FCC licensing schools train you.
Approved for veterans* and accredited
member National Association of Trade and
Technical Schools.** Write or phone the
location most convenient to you. Elkins
Institute in Dallas.*** 2727 Inwood Rd.
214-357-4001.

Elkins in Atlanta**. 51 Tenth St. at Spring.

N.W. (404) B72-8844

Elklns in Denver**. 420 South Broadway
(303) 744-1434

Elkins in East Hartford. 800 Silver Lane
(203) 568-1110

Elkins in Houston***. 3518 Travis
(713) 526-7637

Elkins in Memphis***. 1362 Union Ave.
(901) 726-9762

Elkins in Minneapolis***. 4103 E. Lake St.
(612) 721-1687

Elkins in Nashvilie***. 2106-A 8th Ave. S.
(615) 297-5396 |

Elkins in New Orleans***. 2940 Canali
(504) 822-7510

Elkins in Oklahoma City. 5620 N. Western
(405) 848-5631 _

ADVERTISING DIRECTOR - FASTEST
growing progressive record wholesalers and re-
tailers desire creative ability for in-house ad-
vertising agency. Top experience required. Send
resume to: Box 674, ¢/o Billboard, 2160 Patterson
St., Cincinnati. Ohio 45214 fei

WOKY NEEDS FULL-TIME NEWSPERSON.
Send tape and resume. Minorities welcome. 3500
N. Sherman, Milwaukee, Wisconsin 53216. {el

DISTRIBUTING SERVICES

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We transport Records. Tapes, etc. from
U.S.A. Offering: Great savings, low treight
rates—New American Suppliers for buyers
—Assemble various orders—Welcome you
when you arrive in N.Y.
Contact
BERKLAY AIR SVCES, MARKETING
P O Box 665. JFK Airport
Jamaica. NY 11430. US A

tn

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Also largest selection of
attractive close-out offers. 27 years of
speclalized service to record and tape
importers throughout the world.

Dealers and distributors only.

ALBERT SCHULTZ, INC.

116 West 14th St.

timiters. stereo echo, mikes and acces-
sories. For more information

Contact: Emil

STUDIO SUPPLY CO.

1918 Divislon St., Nashville So.,
Box 280, Nashville, Tenn. 37202.

Phone: (615) 327-3075. eow

MUST SELL

1 Ampex 1" BLM and 10 slaves....... $25,000
1 Grandy 1" BLM and 4 slaves........ $10,000
3Liberty 8track winders............ .$500 each

1 Anderson L sealer $1000
1Bivins sleeve folder. ...$2500
2 Electro Sound 8 track splicers...$350 each

Call or write:

CARTRIDGE INDUSTRIES
P.O. Box 186
Excelsior Springs, Mo. 64024

(816) 637-6011

CASSETTES WITH 3-M TAPE

Top of the line, C-2 thru C-100, U.S.A. made
and assembie, priced right. Also C-O,
boxes, 8-TR's.

COPIFAX

916 N. St. Lincoin, Neb. 68508
(402) 432-5930
fel

BLANK 8-TRACK TAPES, AMPEX FIRST
quality. Retailer buy direct. Available in 40's,
64’s & 80's. Also any length time loaded. Andol
Audio Products, 4212 14th Avenue, Brooklyn,
N.Y. 11219 (212) 435-7322 eoi

NASHVILLE QUALITY DUPLICATING CUS-
tom B track tapes 75¢ each. Call or write Ray
Reeves, 220 Boscobel, Nashville, Tenn 37213
(615) 256-1656. mh22

(704) 482-0348 fel New York, N.Y. 10011
Cable: ALBYREP Telex: 236569
eow
LEAR JET PREMIUM OWN A COMPLETE ot oLy
8'TRACK BI.ANKS 4-TRACK We specialize in pop cutouts at lowest
8-TRAC K Iﬁea}t‘ Jeta(sileyfu;ai:}:gf: :\;:: rggh:traﬂ;eé RECORD'NG STU DlU 2?553.iﬁziﬂifieﬁféi"nuiﬂopf;; ;:?zerFl’ess
CARTRI D ler‘ﬁzlhg‘;n 1 min. increments—from 25 min. For under $] ] 000.00 HARBOR RECORD EXPORT CORP.
G E S 1o 90 min. 3 day delivery guaranteed. Over U 8724-Third Avenue
S T Includes Tascam Console. machines Brooklyn, NY 11209 te8

|

Maggie’'s Farm Distributors
Nature's Scent + Incense Oil and Cones

Mystical Musk Oils. etc.
Free catalog—Best Service anywhere—

Retailers only
P.O. Box 644-220
Push St., Butler, Ala. 36904
For orders call: Coliect

(205) 459-3446 iy19

—EXPORT—

We have the largest selection of all brands

of LPs and tapes IN STOCK for fast serv-

ice. 20 years of service to importers ail over
the world Dealers and importers only
RECORD RACK SERVICE

1532 So. Berendo Blvd.. Los Angeles. CA. 90006
Telex 910-321-2840—Phone |213] 487-6440

eow

WE MAKE SMALL DEALERS BIG. OUT-
standing prices on albuins, accessones. car tape

plavers, radios, speakers. Lists free. Action
Sound, 880 Bonifant Street, Silver Spring,
Maryland 20910 tfn

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and
goodies and also major label LP hstings at pro-
motional prices. Send for free listings. All orders
welcome. Apex Records, Inc., 947 U.S. Highway
=1, Rahway, N.J. 07065. tfn

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LP’s are low as $1.00. Your choice. Write for
free listing. Scorpio Music Distributors, 6612
Limekiin Pike, Philadelphia, Pa. 19138. Dealers
only. tfn

BEST DEALS IN THE COUNTRY ON
latest 8-tracks. All major labels. TOBISCO, 6144
Highway 290W, Austin, Texas 78746. (512) 892
1570. (All Mexican labels also.) eow

VACATIONS

WANT A RENT-FREE VACATION? WRITE-
Holiday Home Exchange, Box 555, Grants. New
Mexico USA. 87020 eow

Elklns in San Antonio**. 503 S. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC 1ST
rhone license. Six week course for Radio/TV
announcer. Call or write today. REI, 61 N. Pine-
apple Ave, Sarasota, Fla. 33577. and 2402 Tide-
water Trail, Fredericksburg, Va. 22401. tfn

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1970.

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of $1.50 per page up
to 5 pages.

For prices on additional copies and for
further information contaet:

Bill Wardlow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069

213/273-7040 tfn

BILLBOARD
Group Subscription

Discounts
Save 20% on subsecriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:

BOX 6019

c/o Blllboard, 1515 Broadway

New York, N.Y. 10036 tfn

THAVE SINGING TALENT CAN WRITE
and arrange my own lyrics and lyric styles.
Need aid and assistance from talenied
musical group, so as to compose own songs
as a group. | have new materials on hand,
ready to be set to music tempos. Will assign
group as my background, if found to be suit-
able for hire. “Get on board! A soul new
band wagon.” With Mr. L. B. Harkev—
Train. Address: 10634—57th South, Seattle,
Wash. 98178. Phone 725-2094. de27

RECORD-TAPESOLDIES! 20,000 IN STOCK.
Send 50¢ for 3,000 listing catalog. Mail orders
filled. Record Center, 1895 W.25th St., Cleveland,
Ohio 44113. (216) 241-0107. We export. eow

ZAPPA, TAPES, INTERVIEWS, ETC. 1 HAVE
a large collection of Zappa concerts from Aus-
tralia and overseas, also interviews, which I will
exchange for Zappa U.S. tour recordings, posters,
etc. Donald O'Halloran, 13 Canberra Grove,
Beaumaris, Victoria 3193, Australia. fel

BUSINESS OPPORTUNITIES

CHARGE-A-TRADE
Companies! Barter your product for
advertising, travel and hundreds of
business needs.

FREE CATALOG AVAILABLE
CALL, TOLL FREE
800-327-3720 (except Fla.)

915 W. Sunrise Bivd. - Ft. Lauderdale, Fla. 33311 {306} 764-6424
1370 Ave. of the Americas « New York. N.Y 10019 [2)2) 586-7180

eow

FORSALE—RECORDSTORE ANDARCADE,
$25,000. Located East Reno. George Bott. 1101
Rock Blvd., Sparks, Nev. 89431, (702) 358-3060.

fel

PROFESSIONAL
SERVICES

BIOGRAPHIES ON HUNDREDS OF PAST
and current recording artists. For information
write: Rock Bio's Unltd., Box 978, Beloit. Wis.
53511 eow

When Answering Ads . .
Say You Saw It in Billboard



RECORD MFG. SERVICES, SUPPLIES & EQUIPMENT

LARGE PUBLIC AUCTION

RECORD AND TAPE MANUFACTURING EQUIPMENT,
OFFICE EQUIPMENT, SHOP EQUIPMENT

PRC Recording has recently consolidated the Dubbing Electronic Tape Operation from New York
to its Richmond, Indiana Record and Tape Marufacturing Operation. This consolidation has
created a surplus of various Record and Tape Marufacturing Equipment along with Office Equip-
ment and miscellaneous Shop Equipment.

“In order to free up the much needed floor space, we will conduct a Public Auction at our
warehouse."

NORTH TENTH & ““D” STREET, RICHMOND, INDIANA
TUESDAY, FEBRUARY 11,1975 BEGINNING AT: 10:30 A.M.

Registration of Buyers: 9:30 a.m.

RECORD MANUFACTURING EQUIPMENT, 1969 Meiro Int'l Step Van-Model 1500 4 sp. Trans.,
less than 10,000 miles, 8 Track & Cassette Manufacturing Equipment, Office Equipment in-
cluding Blue Print Cabinets, Laboratory Equipmeni. 2 Air Compressors, Welder, Conveyors,
Rapistan 12’ upright Elevator, Sheiving, Cabinets, Lockers, Floor Sweepers plus Misc. Shop
& other Equipment too numerous to mention.

Inspection Dates: Feb. 6, 7 & 10. 9:00 a.m. to 4:00 ¢.m.

Terms of Sale: Cash day of Sale, nothing to be rem-ved until setiiement

SALE CONDUCTED BY: HAROLD REISERT AUCTION SERVICE

126 SOUTH TENTH STREET, RICHMOND, INDIAKA

Phone: (ac317) 962-6310

Brochures avallable upon request, contact auction company fel

DISTRIBUTORS WANTED

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yrs.
“THE COMEDIAN"
Original Monthly Service—$45 vr.!
2 issues, $10-3 for $12.00
35 “FUNMASTER” Gag Files, $45
“Anniversary Issue,” $30
“How to Master the Ceremonies,” $5
bt Des ;-I:EE CATALOG . . . EVERYTHING FOR
“We Teach 5 F S
R .'(: i Sa'landYUp U7 the deejay! Custom [.D.’s, Promos, Airchecks,
emit to: BILLY GLASON Wild Tracks, Books, FCC Tests, Comedy, and
200 W. 54th St. more! Write: Command, Box 26348-B, San
New York, N.Y. 10019 tfn Francisco 94126 tfn

JOCK SHORTS!
Twice-Monthly Contemporary Comedy!
Hottest Service Anywhere!
Sample $2. - Details Free!
BROADCAST LIBRARY

5804-A Twineing, Dalias, Texas 75227
tn

DEEJAYS: NEW SURE-FIRE COMEDY!

LARGE VARIETY OF JEWELERY:. RINGS
$6.00 per doz. ete. 1000 other now items. House of
Ripps. 252 D Liake Ave.. Yonkers. N.Y. 10701. tfn

11,000 classified one-line gags, $10. Catalog free!
Edmiund Orrin, 2786-A West Roberts, Fresno,
Calif. 93705. tfn

RaDIO-TV MART

Rates: “POSITION WANTED" i= $15—in advance—for two
times, 2" maximum. Additienul space or variation from
regular ad style is $25 per mch no maximum. No charge
for Box numbers.

“POSTIONS OPEN? is $13=in advance—for one time,
2” maximum. Additional spaci- or variation from regular
ad style is $25 per inch, no waximum. Box number ads
asking for tape samples will b.,, charged an added $l for
handling and postage. :

Send mone\ and ad\émsmg copy to:
Radlo TV Job Mart, Billboard, ISIS Breadway, N. \ 10036

o

POSITIONS WANTED

perienced nite-time rocker with strong
rsonality seeks medium to major market.
College educ. and dependable. Available

now. Call: Bill (215) 821-4989. fel

Veteran of Black Formated Radio, 24 Years
old, Former M.D. & P.D. FCC First Class
License/w Radar Endorsement, Associate l
of Arts Degree. Will accept Position as
Announcer or P.D. Extremely strong Pro-
duction, proven Creative, Mature and tal-
ented. “A real number turner.”” Available
after two weeks notice For Tape and

TOP MAJOR MARKET ONLY: 6 Year [_}:;

ADVERTISING DOESN'T

Resume, Write or phone, Buddy Love COST,
2445 Amsterdam Drive, #5C, Augusta,
Georgia 30906. Phone (404) 724-3277  fe8 IT PAYS

GOLDEN OLDIES

TRADING POST

JOIN US WITH YOUR (L\SSIﬁED ADVERTISE-
MENT. Records - Albums - Shee: —ausic -+ Phonographs - Old
record traders. collectors, swappers,-igvestors, changers, switchers.
buyvers. sellers and all other traffickess ~here is your TRADING
POST. a marketplace, right in the.widdle of the action: BILL-
BOARD MAGAZINE. Here’s where the charts have been
measuring music popularity since tk ¢ ar|y 40's. BILLBOARD

GOLDEN ()LDIFb TRADIN(- Pr)ST ls open. for business.

ords, LP’s, Jazz, Sound Tracks, O.

SOLD AT AUCTION: COLLECTORS REC-
person-
alities. Indicate list from: Ray Macknic, P.O.
Box 7511, Van Nuys, CA 91406 U.S.A.  mh29

SEARCHING FOR OLD RECORDS? DIS-
conwmued, 216 N. Rose, Burbank, California
9 505, eow

— | MISCELLANEOUS

ORIGINAL ROCK OLDIES 60’s, 70s ALL UN-
der 50¢. Catalog 50¢. 50 different Country Oldies
—all winners! $6.75. J.A.S. Box 58, Flushing, N.Y.
11379. eow

$10 DAILY WRITING SHORT ARTICLES
at home. Begin immediately! Copyrighted report
reveals how and where. Send $1.50. Opportunities,
7659 So. 42 St., Omaha, NE 68147. fel

General News

Midwest Concert Lounge
Circuit Tees In Chicago

By ANNE DUSTON

CHICAGO—-A Midwest concert
lounge circuit that would guarantee
eight dates between concert halls has
been set up by John Bracamontes,
partner at B. Ginnings in suburban
Schaumberg, and Hank LeConti,
owner, the Agora Clubs in Ohio.

Bracamontes sees the “package
deals” as a distinct advantage to
both managers and clubs. “There
will be less cancelations if an agent
can take advantage of eight to 12
dates between coast-to-coast treks.”

Already signed for February are
the Mob, Mason Prophet, Deodato,
Michael Murphy, the Outlaws,
Bonny Branleaf and BTO’s Road
Crew.

The concept will be expanded,
Bracamontes hopes, to include other
concert lounge rooms such as the
Starwood in Los Angeles, Orphans,
in San Francisco; The Bottom Line
in New York and Reflections in
Cincinnati.

B. Ginnings opened here Sept. 6

WIUS Tipsheet
Hitting Campus
Of Indiana Univ.

BLOOMINGTON. Ind.—Most
campus radio stations follow the
same general approach on their
weekly or bi-weckly playlists—top
singles. top albums, new additions
and one or two album reviews.
WIUS. owned and operated by the
Indiana University Student Broad-
cast Assn. here, has avoided this with
a novel concept for its playlist with
“Tipsheet.”

This 12-page magazine has a com-
bination of ingredients that helps it
have a broader readership, accord-
ing to its cditor Bob “Mr. Bear”
Richert. Unlike most others. “Tip-
sheet” is read by a portion of the
school’s student body. since it is dis-
tributed to many of the university’s
housing complexes. Another read-
ing audience is reached through
subscriptions, he says.

Published 10 times per year by a
staff of less than six, most of the arti-
cles are written by freelance writers.
In fact. Richert welcomes contribu-
tions from writers here and through-
out the U.S.

20th Century Sets
British Label Deal

LOS ANGELES — Bradley’s Rec-
ords will be distributed by 20th
Century Records under an agree-
ment signed by Russ Regan, presi-
dent of 20th Century and David
Chackler and Lee Lasseff of Chalice
Productions and Geoffrey Heath,
managing director of Bradley’s
Records and ATV Music. This is the
first British label picked up by 20th
for distribution; the label just
recently acquired Westbound
Records out of Detroit on a label/
distribution pact.

Balcony Sets Price

PHILADELPHIA—The Balcony,
Upper Darby, Pa., has one-priced its
single albums at $4.49 and 8-track
tapes and cassettes at $5.99. And to
keep its prices competitive at all
times. and not be undersold, the
store invites buyers to “bring in any
ad and we will match other adver-
tised specials.”

with the group Chicago, and is
owned by drummer Danny Ser-
phine with Chicago, John Braca-
montes, and Larry Balsamo.

The decor reflects the Chicago
backgrounds of the owners, and rep-
resents areas of Chicago such as the
theater district, the west side, and
downtown, even including street
signs and trash cans. Three bars
serve the 1,000 to 1,500 capacity.
There is a stainless steel dance floor
for the mostly single, 21-35 patrons.

B. Ginnings anticipates a regular
live stereo broadcast series over
WDALI with a transmission tower on
the roof of the building, transmitting
to the Hancock Building. The New
Year’s Eve concert with the Pez
Band was a first attempt at this, but
without the tower, and phone lines
were utilized to transmit the sound.

The club follows a seven-day
schedule, with $5 charge on week-
ends and $2 during the week. Just
initiated is a Monday night audition
of new acts. Accurate records are
maintained: for examgle, for one re-
cent night the records showed the
audience of 966 total, 59 percent
male, 41 percent female, at closing
there were 391 persons in the club,
and the average per head spent on
drinks was $3.44.

The $52,000 sound system and
$20,000 light system was designed
by George Minol to fit the needs of
the group Chicago.

The main system includes a cus-
tom designed 24-channel Tascam
Model 10 console, interface network
with three way variable electronic
crossover; SAE monographic equal-
izer; four SAE MKI111A stereo power
amps: four JBL single front-loaded
bass cabinets with JBL =2220B bass
speakers; two JBL rear-loaded base
cabinets with JBL #2205B bass
speakers; two JBL #2350 90-degree
radial horns with #2482 drivers:
two JBL #2350 90-degree radial
horns with #2440 drivers; 10 Shure
SM57 mikes; 10 Shure SM58 mikes;
seven Sennheiser 441U mikes; and
for vocal fill on the dance floor, four
JBL 4311 control room monitors
placed in each upper corner of the
dance floor.

The monitor system includes a
custom designed 24-channel mix
console; GMSC custom designed in-
terface network: two SAE
MXXXVII graphic equalizers; two
SAE MKIIIA sterco power amps;
four custom designed floor monitors
with two 12-inch and two 8-inch
special purpose Wilder speakers in
each enclosure; two JBL single
front-loaded bass cabinets with
#2220B speakers; and two JBL 36-
inch slant plates with #2440 drivers.

So. Conference Set
For AFTRA Locals

NEW YORK ~AFTRA has estab-
lished a Southern Conference of Lo-
cals following its conference of Lo-
cal Unions held in Scotisdale. Ariz.,
Dec. 16-17. The new chapter consists
of local unions in Southern and
“right-to-work™ states.

The conference also discussed
more effective representation of mi-
nority members, including contin-
ued and more intensive representa-
tion by AFTRA before the Equal
Employment Opportunities Com-
mission.

The informal two-day talks led by
Sanford Wolff, national executive
secretary, and Kenneth Harvey, na-
tional president,
agreement by local executives of the
union to review and refine lists of
unfair employers by March 1.

resulted in an

Okun, 0'Donovan
Bow New Agency

LOS ANGELES—Irv Okun and
Danny O’Donovan have joined
forces to form Gemini Artists Man-
agement, Ltd., a theatrical agency.

Offices for the agency are set for
Los Angeles, New York and London
with affiliates in Europe, Australia,
New Zealand, South America and
the Far East.

Okun leaves William Morris here.
where he shared responsibilities for
running the personal appearance
department. He will be vice presi-
dent of the agency in charge of US.
operations. O’'Donovan will operate
from his London office but is ex-
pected to travel frequently.

Additional executives will be ap-
pointed in the near future.

Last week. Dan Weiner and Fred
Bolander left IFA to start an inde-
pendent firm, Montercy Peninsula
Artists, in Carmel.

Gordon Forms
A Film Division

LOS ANGELES—Personal man-
ager Marc Gordon has formed a
film production division for his first
project, “Mr. Bojangles.” The film
division will also move into several
areas of black history.

On the record side, Gordon’s Co-
lon-United label will provide Larry
Utall's Private Stock label with a
single, “Bumpin’ Bus Stop” by
Thunder And Lightening.

Marc Gordon Productions also
operates Rock Road Records plus
Caesars Music Library and Tunc-
smith Music.

ATV Maps Drive
To Introduce Pye

NEW YORK-—ATV Records has
set a marketing campaign 1o support
the release of the firm’s first group of
albums carrying the Pye logo. Artists
featured include Phil Everly. Brian
Friel, John McLaughlin in separate
issues, and a Scott Joplin set done on
synthesizer.

ATV director of sales Carmen La-
Rosa will introduce the line at dis-
tributor sales meetings this month.
The drive will include trade and
consumer ads, and distribution of a
large merchandising poster promot-
ing the “Plugged In Joplin™ album.

Garrett Goes Into

Dorff Partnership

LOS ANGELES—Snuff Garrett
has gone into partnership with
writer/ producer Steve Dorff in
Hobby Horse Productions and affil-
iated music firms. Dorff was for-
merly a staff producer with Garrett
Music Enterprises. He formerly pro-
duced sessions for Billy Joe Royal
and Sammi Joe and others while
with Bill Lowery Music.

Nero, Brubeck Set
With N.O. Symphony

NEW ORLEANS—A unique col-
laboration between two jazz-pop
groups and the New Orleans Sym-
phony Orchestra is planned as the
annual Mardi Gras celebration
looms.

Peter Nero and his Trio will ap-
pear Jan. 31 followed on Feb. 5 by
Dave Brubeck and the Darius Bru-
beck Ensemble with Chris and Dan
Brubeck. Tickets range from $3 to $7
for both events. The symphony will
be conducted by Werner Tor-
kanowsky.
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Angel Slates Promo Campaign In
Schwarzkopf Farewell Tour Tie

NEW YORK—Angel Records has
set a major marketing campaign to
tie in with Elisabeth Schwarzkopf's
U.S. farewell concert tour which be-
ganJan. 15 in Santa Barbara, Calif.

National advertising, local market
display and account-oriented adver-

Rochester
$9 Drive

ROCHESTER—The Civic Music
Assn., which maintains and operates
the 52-year-old Rochester Philhar-
monic Orchestra, launched its an-
nual campaign on Jan. 20, with a
free concert by the orchestra under
the direction of music director Da-
vid Zinman. The concert is the first
of several by the complete orchestra,
various of its ensembles, and the
Rochester Philharmonic Youth Or-
chestra to take place during the 23-
day campaign.

A $475,000 campaign goal,
$10,000 above the record $465,000
raised during last year’s campaign,
has been announced by Mrs. Ste-
phen V. Lines and David Glassman,
co-chairmen of this year’s drive.

Comprising three divisions—spe-
cial gifts, corporate and general
membership—this year’s campaign
has enlisted the aid of some 1,200
volunteers, each with a quota of dol-
lars to solicit. Last year some 900
volunteers successfully solicited over
11,200 persons.

tising are keying the promotion sup-
port plans. Ads carrying the head-
line:  “Talent-Beauty-Intelligence-
Schwarzkopf™ will be appearing in
leading national music and literary
publications.

Dealers will be provided, for
point-of-purchase display, with a
multi-element display kit consisting
of a) four self-standing album cover
modules—each of which displays
two album cover faces, b) a 31”x36”
easled/die-cut full color artist por-
trait, ¢) a bulk quantity of catalog
brochures which present the 49-al-
bum discography currently avail-
able on the combined Angel/Sera-
phim catalog, for in-store giveaway,
d) ready to run ad mats with accom-
panying ad mat element slicks, and

e) catalog order/inventory check-
lists.

National classical merchandising
manager, Brad Engel, said that “pri-
ority manufacturing schedules were
instituted some months ago to assure
product availability for accounts in
all markets.”

Miss Schwarzkopfs tour consists
of recital dates in 17 U.S. and Cana-
dian cities. Remaining dates are
Torrance, Canada, Saturday (1);
Chicago, Feb. 9: New Orleans, Feb.
16.

March dates are Minneapolis (4),
Toronto (6), Boston (9). In April
she’ll tour Ottawa (4), Montreal (7),
Newark, Del. (10), Washington,
D.C. (13), Detroit (17 & 19) and
New York (27).

Perahia, Cellist Win
First Fisher Award

NEW YORK—Columbia Records
Murray Perahia has been chosen
with cellist Lynn Harrell as co-
recipient of the first Avery Fisher
Prize for distinguished achievement
in performance by a solo instrumen-
talist.

Fisher, who created the prize to
provide career impetus for United
States artists, presented each of the
winners a cash award of $5,000 at a
press conference held in Avery
Fisher Hall.

Harrell and Perahia, in addition

Gold Record To Dorati;
London Promo On Series

NEW YORK-—Antal Dorati has
been awarded a gold record to com-
memorate sales of over 1 million
records in his series of the complete
symphonies of Haydn. The award,
presented to Dorati by Decca/Lon-
don recently in London, represents
the culmination of what is perhaps
the largest single recording project
in history. It comes just as London
Records releases the final volumes
in the series.

This latest release consists of two
volumes: Volume 9, the “London”
Symphonies, numbers 93 through
104, on six records; and a two-record
volume of appendices. London
plans a major promotion of their
budget Stereo Treasury Series head-
lining this series, coupled with the
release of more than 30 Stereo Treas-
ury records in the first three months

‘Amarcord’ Out
On Red Seal

NEW YORK-—The soundtrack of
Federico Fellini’'s *“Amarcord,”
composed by Nino Rota for the
movie judged “Best Picture of the
Year” by the New York Film Critics,
has been released on RCA’s Red
Seal label.

The film, which opened in New
York late in 1974 to some of the most
ecstatic reviews of recent times, will
soon begin to open in selected major
cities throughout the United States.

The “Amarcord” score was writ-
ten by Nino Rota, whose composer’s
credits include the music of such glo-
bal cinema attractions as “La Dolce
Vita,” “Rocco and His Brothers”
and that other Fellini masterpiece,
“81h.”

Conductor for the *“Amarcord”
soundtrack is Carlo Savina.

of the year. The promotion includes
introduction of a new STS logo and
prints ads in major campus markets.
The ads will stress the theme “Ex-
travagance on a Budget,” and em-
phasize that STS records are im-
ported from England, that they
feature London’s exclusive ffrr
stereo sound, come in plastic-lined
inner sleeves, and still carry a $3.49
list price.

Dorati conducts the Philharmonia
Hungarica in the recordings of all
104 Haydn Symphonies. In addi-
tion, the appendices volume con-
tains performances of two early sym-
phonies, labeled “A™ and “B,” and
various alternate versions and sub-
stitute movements which are not to
be found in the final versions of the
symphonies. Altogether, the project
covers 48 LPs, packaged in nine vol-
umes plus the appendices set. The
entire project required five years to
complete. Actual recording was
started in the summer of 1969, and
was completed in December 1972.
There were 281 recording sessions,
during which more than 350 miles of
tape were used.

The Philharmonia Hungarica is
an orchestra formed by refugee mu-
sicians forced to leave Hungary in
1956. It now makes its home in Marl,
near Dusseldorf, West Germany,
where all of the Haydn recordings
took place. The recording “studio”
was a church in Marl whose excel-
lent natural acoustics were con-
verted by London engineers into a
virtually perfect recording environ-
ment. The producer for the entire
project was James Mallinson: the
engineer was Colin Moorfoot.

Dorati has been associated with
the Philharmonia Hungarica since
its beginnings in 1957. The gold

(Continued on puge 47)

to receiving the cash award, will per-
form with the New York Philhar-
monic during the regular subscrip-
tion series in the Bicentennial year,
present a recital as part of the Lin-
coln Center Great Performers Series,
and each will be offered a perform-
ance with the Chamber Music
Society of Lincoln Center.

The prize winners were selected
by the Executive Committee of the
Avery Fisher Award Program from
the many nominations of a Recom-
mendation Board. This Board is
comprised of leading instrumental-
1sts, conductors, educators, present-
ers and others knowledgeable about
the professional careers of United
States instrumentalists.

Perahia was signed to a Columbia
pact in 1972. Perahia’s schedule
(1975-1976) includes appearances
with the New York Philharmonic,
the San Francisco Symphony, the
Los Angeles Philharmonic, Balti-
more Symphony and Musica Ae-
terna Orchestra and many major or-
chestras in Europe. In 1976-1977 he
will make his first tour of Japan and
will be heard with more than 10 ma-
jor U.S. symphony orchestras, in-
cluding the Boston Symphony in
Boston and New York. He also con-
tinues a busy recording schedule for
Columbia Records.

Steinberg Quits
As Pitt M.D.

PITTSBURGH-—William Stein-
berg will give up his post as music
director of the Pittsburgh Symphony
Orchestra, effective Aug. 31, 1976.

In a prepared release, Steinberg
said that heavy administrative duties
which go along with the directorship
had forced him to give up that post
and “to concentrate purely on con-
ducting. It goes without saying that I
am looking forward to the continued
relationship with the orchestra on
this level.”

[11 health in 1972 and 1973 forced
Steinberg to miss many conducting
schedules after surgery.

John E. Angle, the Pittsburgh
Symphony Society president, gave
Steinberg credit for raising the or-
chestra to rank among the best. He
said too that the Society board voted
to confer on the conductor the title
of music director emeritus.

A search committee to find a new
music director will be established
soon, Angle said.
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Listening

These are best selling middle-of-the-road singles compiled from

E national retail sales and radio station air play listed in rank order.
()
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E 8§ =2 TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 BEST OF MY LOVE
Eagles, Asylum 45218 (Kicking Bear/Benchmark, ASCAP)
2 5 6 SWEET SURRENDER
John Denver, RCA 10148 (Walt Disney, ASCAP)
3 1110 MORNING SIDE OF THE MOUNTAIN
Donny & Marie Osmond, MGM 14765 (Warner Bros, ASCAP)
4 110 6 LONELY PEOPLE
America, Warner Bros. 8048 (Warner Bros., ASCAP)
5 3 (10 PLEASE MR. POSTMAN
The Carpenters, A&M 1646 (Jobete, ASCAP/Stone Agate, BMI)
6| 4 7 ROCK 'N ROLL (I Gave You The Best Years Of My Life)
Mac Davis, Columbia 3-10070 (Trec, BMI)
7116 4 NIGHTINGALE
Carole King, Ode 66106 (A&M) (Colgems, ASCAP)
) 6 8 LOOK IN MY EYES PRETTY WOMAN
Tony Orlando & Dawn, Bell 45620 (Arista) (ABC/Dunhili, BMI)
9 (12 9 SALLY G
Paul McCartney & Wings, Apple 1875 (Capitol) (McCartney/ATV, BMI)
10 | 21 5 I'M A WOMAN
Maria Muldaur, Reprise 1319 (Yellow Dog. ASCAP)
11 7113 MANDY
Barry Manilow, Bell 45613 (Arista) (Screen Gems-Columbia/Wren, BMI)
12 8 |11 ONLY YOU
Ringo Starr, Apple 1876 (Capitol) (Tro-Hollis, BMI)
13 |20 ) THE DOOR OF THE SUN (Alle Porte/Del Sole)
Al Martino, Capitol 3987 (April, ASCAP)
14 9 9 WHEN A CHILD IS BORN
Michael Holm, Mercury 73643 (Phonogram) (Beechwood, BMI)
15 |11 |13 MY EYES ADORED YOU
Frankie Valli, Private Stock 45003
(Stone Diamond/Tanny Boy, BMI/Kenny Nolan, ASCAP)
16 | 18 9 LIKE A SUNDAY MORNING
Lana Cantrell, Polydor 14261 (Silver Blue, ASCAP)
17 113 |12 ONE MAN WOMAN/ONE WOMAN MAN
Paul Anka With Odia Coates, United Artists 569 (Spanka, BMI)
18 | 14 9 GEE BABY
Peter Shelley, Bell 45614 (Arista) (Screen Gems-Columbia, BMI)
19 (15 |10 LOVING ARMS
Petula Ciark, ABC/Dunhill 15019 (Aimo, ASCAP)
20 |27 5 YOU'RE NO GOOD
Linda Ronstadt, Capitol 3990
(Edwin H. Morris/Jac/Blue Seas/U.S. Songs, ASCAP)
21 |26 | 8 THAT GREAT OLD SONG
George Fischoff, GNP Crescendo 491 (George Fischoff, ASCAP)
22 | 34 4 NEVER LET HER GO
David Gates, Elektra 45223 (Kipahulu, ASCAP)
23 {22 |10 ISN'T IT LONELY TOGETHER
Stark & McBrien, RCA 10109 (Star Spangled/American Wordways, ASCAP)
24 139 3 POETRY MAN
Phoebe Snow, Shelter 40353 (MCA) (Tarka, ASCAP)
25 | 23 9 RUBY BABY
Billy “Crash” Craddock, ABC 12036 (Hill & Range/Quintet/Freddy
Bienstock, BMI)
26 m HAVE YOU NEVER BEEN MELLOW
Olivia Newton-John, MCA 40349 (ATV, BMI),
27 125 |12 NEVER CAN SAY GOODBYE
Gloria Gaynor, MGM 14748 (Jobete, ASCAP)
28 |31 ) SAD SWEET DREAMER
Sweet Sensation, PYE 71002 (ATV) (Leeds/Jacktone, ASCAP)
29 |37 4 LOVE SAID GOODBYE
Andy Williams, Columbia 10078 (Famous, ASCAP)
30 |38 3 WE MAY NEVER LOVE LIKE THIS AGAIN
Maureen McGovern, 20th Century 2158 (Fox Faufare/Warner-Tamerlane, BMI/
20th Century/Warner Bros., ASCAP)
31 135 4 I'LL STILL LOVE YOU
Jim Weatherly, Buddah 444 (Keca, ASCAP)
32 | 28 7 SHA-LA-LA (Makes Me Happy)
Al Green, Hi 2274 (London) (Jec/Al Green, BMI)
33 | 36 5 PLEDGING MY LOVE
Tom Jones, Parrot 40081 (London) (Lion/Wemar, BMI)
34 |0 3 CHICO AND THE MAN (Main Theme)
Sammy Davis Jr., 20th Century 2160 (J & H. ASCAP)
35 | 42 3 BIG YELLOW TAXI
Joni Mitchell, Asylum 45221 (Siquomb, BMI)
36 |30 7 THE ENTERTAINER
Billy Joel, Columbia 3-10064 (Home Grown/Tinker Street Tunes, BMI)
37 |4 2 gTAIR ON A TV SHOW, Stylistics
tylistics, Avco 4649 (Avco, ASCAP)
38 I'VE BEEN THIS WAY BEFORE
m Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP)
39 |33 7 HOPPY, GENE AND ME
Roy Rogers, 20th Century 2154 (Peso/Lowery, BMI)
40 | 43 4 DAY TRIPPER
Anne Murray, Capitoi 4000 (Maclen, BMI)
4] | 44 2 FRONT PAGE RAG
Billy May, MCA 40352 (Duchess, BMI)
42 |47 2 YOU ARE YOU
Gilbert 0'Sultivan, MAM 3642 (London) (MAM, ASCAP)
43 | 48 2 LOVIN' YOU
Minnie Riperton, Epic 8-50057 (Columbia) (Dickie Bird, BMI)
" m EASTWARD
Letterman, Capitol 4005 (Yarone, ASCAP)
45 | 45 6 WIND ME UP
Vikki Carr, Columbia 3-10058 (Music Of The Times/Thunder's Roar, ASCAP)
46 | 46 5 HIGH ON LOVE
Jim Weatherly, RCA 10134 (Keca, ASCAP)
47 | 49 2 DOCTOR'S ORDERS
Carol Douglas, Midland International 10113 (RCA) (Cookaway, ASCAP)
48 |50 | 2 ONE DAY OF LOVE
Herb Ohta, A&M 1647 (Almo, ASCAP)
49 m | WON'T LAST A DAY WITHOUT YOU
Al Wilson, Rocky Road 30202 (Arista) (Almo, ASCAP)
50 THANKS FOR THE SMILES
l Charlie Ross, Big Tree 16025 (Atlantic) (House Of Gold, BMI)
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HI FI CREDIBILIT

LOS ANGELES—The credibility gar. It has
haunted politicians long before Watergate and
it has been endemic with used car salesmen,
but now for the first time it is confronting the
hi fi dealer. So says Peter Huber, a faunder of
eight-unit University Stereo here whe i: doing
something about the public’s cynicisri—he’s
teaching a UCLA course on how to buy hi fi.

But this isn't half of it.

Peter Huber. You may never have herd the
name even though he’s been the subject of nu-
merous trade articles. If you missed 1t, Peter is
a longish-hair motorcycle-riding. Vienna-
born, 33-year-old bachelor. who warked his
way through college rescuing beat-up receiv-
ers from pawn shops and who rescues dsug ad-
dicts through his role as a teacher at Synanon
here.

Not averse to publicity, Huber finds he likes
working at Synanon, where he has set up a

By EARL PAGE

whole video recording network utilizing cam-
cras from the now-bankrupt Cartrivision sys-
tem along with Sony and JVC equipment. He
is also in cable TV and closed circuit TV, be-
lieving that the audio retailer is destined to be-
come involved in vidco recording.

Why doesn’t Huber fret about publicity and
public image? Consider how University Sterco
started. The chain’s theme song was “under-
dog.” It had such bizarre locations as:

® Massage parlor in Westwood;

® Old garage reached by going through a
narrow alley in back of a Chinese restaurant;

® A former topless bar in Pasadena;

® A former pet hospital in North Holly-
wood:

® One joint where a waterbed demo room
caused the floor to permanently warp.

Lately, University Stereo has modernized
into new locations and will be dropping the

underdog image gradually. Though reps and
other supplier sources say the chain has been
tight on money, Huber notes that he does in-
tend to expand internally rather than add
more stores. The chain’s recent growth has
been in upgrading its sites. In one year there
have been five new locations.

The chain, co-founded by Andre Pilon and
not long afterward bringing in Desmond Ho.,
went from pawn shop to rented house to a
three-car garage. Along the way. Huber and
Pilon and Ho let J. Gaeunctte open a second
garage shop at Valley State University.

Huber has some fervent beliefs about the
state of today’s hi fi consumer:

® The consumer is increasingly sophis-
ticated to the point where all the knobs no
longer intimidate him/her.

® The female consumer has to be reckoned
with, is turned off by the *honey” approach
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Peter Huber, University Stereo’s Boss
In Los Angeles, Teaches It At UCLA

and is leery of hi fi salespeople who are not
really knowledgeable (he finds that a surpris-
ing 5 percent of sales at the $1.200-31.500 level
are to women).

® The consumer's ears are steadily edu-
cated to a better sound.

® The hi fi customer has been for too long
misled by specifications and general obfusca-
tion.

Central to building confidence in University
Stereo is a new policy of almost unlimited re-
turn privilege on purchasing speakers. If the
customer returns the speakers in scven days
there is no charge and no questions asked. If,
on the other hand, they keep the speakers up to
a year and den’t ruin them with the beer spills
they can receive 85 percent of the price as
credit, providing they kecp the original pack-
ing crate as well. Surprisingly. only about 5

(Continued on page 42)
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Intermagnetics Worldwide

CHICAGO-The decline in au-
tomobile sales has forced Motorola
Inc. to lay oft 850 employees during
January. for a total layott of 1.750
employees since Oct. 1. 1974, ac-
cording to Robert J. Solem, vice
president and deputy general man-
ager, automotive products division.

The layofis involve proportionate
reductions of both administrative
and production cmployees at the di-
vision plants in Franklin Park. I,
Quincy. I, Chicago, Arcade, N.Y..
Seguin, Tex., and Midland, Ont.

The automobile division supplies
OEM product for American Motors,
Ford, Chrysler and Volkswagen.
The layotfs will not affect the con-
tinuing development of the discrete
quad 8-track entertainment center

being designed for 1976 topline
Ford cars. Motorola now is supply-
ing the optional AF, AM/FM and
entertainment center with 8-track
for the °75 American Motors Pacer.

The aftermarket radio and tape
tusiness is expected to do as well or
better in 1975 than 1974’s record
year. Motorola’s custom car line for
kigh volume GM and Ford cars.
sold through dealers, is expected to
continue o grow.

A special promotion prepared for
the National Automobile Decalers
Assn. (NADA) Jan. 18-21 meeting
in San Francisco offered discounted
selective models of radios and tape
players to encourage greater move-
ment of cars, with an emphasis on
the used car market.

Hi Fi Trade Shows Planned
For Washington and S.F.

NEW YORK-Two hi fi trade
shows. planned for Washington this
month and San Francisco in April,
indicated by exhibitor response so
far, that the show format—despite
recent slackening trends in attend-
ance and growing rumblings by ex-
hibitors—is still a popular form for
unveiling new products and attract-
ing ncw business.

The Washington show. sponsored
by High Fidelity Music Shows, Inc,,
has so far attracted more than 70 ex-
hibitors and will occupy some &9
rooms on five floors of the Washing-
ton Hotel. This is an cntire floor
more than was used by show exhib-
itors in 1973 when the exposition
was last held in that city.

Robert and Terry Rogers. organ-
izers of the show expect to attract
more than the record 28.000 visitors
that attended the last event.

Exhibitors at the Feb. 7-9 show
will include such top industry names
as Akai. Altee, BIC, Bozak. Bose,
Cerwin-Vega. Benjamin, Concord,
Craig. Dual, Dokordor, Dynaco.
Onkyo, Punasonic/Technics, Picker-
ing, Pioneer, 3M/Wollensak, Gar-
rard, Toshiba, Electro-Voice, San-
sui, Shure. Sony. Tandberg. TEAC,
Lenco, Koss, Kenwood, GTE-Syl-
vania, JVC, ESS, Empire Revox.
Radio Shack and Layafectte.

It will include hi fi seminars con-
ducted by the Society of Audio Con-
sultants (SAC). the tree distribution
of “An Audio Primer” valued at
$1.50, and location broadcasts by a
local radio station. Admission to the
show remains at $2.

High Fidelity Music Shows also
produces expositions in Atlanta, De-
troit, Miami and Philadelphia. The
next Philadelphia show is scheduled
for November.

The San Francisco event is being
sponsored by the Institute of High
Fidelity, and will mark the first show
using the new experimental format
instituted by the IHF to boost at-
tendance and sagging exhibitor mo-
rale (Billboard. Nov. 16. 1974).

The first IHF show outside the

(Continued on page 45)

Due On
Duties

By MILDRED HALL

WASHINGTON-Treasury De-
partment’s Assistant Secretary Da-
vid R. Macdonald is again promis-
ing *“action in the near future” on
countervailing duty investigations
begun before the recent enactment
of the new Trade Act.

There is no time limit on the pre-
1975 cases, which include a long-
pending decision on imposing duties
against imports of Japanese con-
sumer electronics. which allegedly
benetit from unfair subsidies from
their governmeant.

The recently enacted trade reform
legislation will require Treasury to
come up with a preliminary finding
within six months of a complaint
and decide whether to impose
countervailing dutics within an ad-
ditional six months.

However, there’s a catch. Since a
new round of international trade ne-
gotiations is now getting under
way. and will deal heavily with the
NTBs (Non Tariff Barriers), the
Treasury Department will have a
four-year period of “discretion™ in
deciding whether to imposc or forgo
duties against trading partners,
while the bargaining gocs on.

(Continued on page 45)

® Continued from page 6

world in business, and T emphasize
they will all be independent. is to
buy back either their excess produc-
tion or all of their production. That
way, we do not have to build our
own plants all over the world but we
can still bring the product in con-
tainerized. unlabeled. unpackaged
and set up our own private labeling
operation.

“So,” Katz continues, “we can
give customers product made in the
Orient. supervised by our quality
control and service them from huge

Quasar Planning
Audio Field Entry

CHICAGO-—-Quasar Electronics
Corp. plans to enter the audio ficld
with a select group of products ready
for retail by fall of this year. Type of
product, price points and introduc-
tion date have not been set. accord-
ing to a company spokesman.

The audio direction is presumed
to come from chairman of the board
Keiichi “Tex™ Takeoka who was for-
merly top audio man with Matsu-
shita Electric Corp. of America,
owners since May 1974 of Quasar.

Quasar’s former home entertain-
ment division under Motorola was
discontinued three ycars ago in
April 1972.

HOME ENTERTAINMENT NOT RECESSION-PROOF

TMC Exec Expects Rough Era

FT. LEE, N.J.-The home enter-
tainment industry i1s not completely
recession-proof as many industry
scothsayers would have us believe.
Irstead, the insulation against eco-
nomic malaise is spotty at best, and
does not cxtend beyond software
and high-end, high-priced hard-
ware.

This is the opinion of Tom Mar-
chiano, vice president of TMC Sales
here, and a manufacturers’ repre-
sentative for home entertainment
products for more than a decade.

His opinion is based on the fact
that now, as in the last recession of
the carly 1970s, his company is
chalking up “outstanding™ software
sales, while the sales of hardware
products in any price bracket other

By RADCLIFFE JOE

than top dollar equipment are slug-
gish at best.

Marchiano, whose company rep-
resents such manufacturers as Wol-
lensak., Maxell, Sonab. Metro
Electronics and Duotone, explains
that the basic theory that people
spend more time at home with their
stereos and TVs in times of recession
is true. However, he stresses that all
but the very affluent are “making
do™ with their old equipment while
expanding their software libraries.

He discloses that software sales for
his company excecded all expecta-
tions during the last quarter of 1974.
“However, our hardware sales were,
at best, pretty sluggish.” he said.

The TMC executive continues: It
is our belief that the repair and

maintainence markets are the ones
enjoying any profits to be made
from hardware at this time.”

Marchiano does not see any turn-
around in the economic trends and
its effect on his industry until after
the Summer Consumer Electronics
Show. and is bracing himself for
what he envisions as “a rough first
and second quarter of 1975

The TMC boss is also put out by
the industry’s inability to properly
police its fair trade policies, and
points to fair trade offenders as
being among those helping hurt the
industry in this difficult period.

He singles out The New York
Times for special criticism for ac-
cepting ads from out-of-state retail-

(Continued on page 43)

inventories we will maintain here. If
we went to the Orient now and tried
to buy the kind of quantities we
need, nobody could sell them to us.
Basically, we will be helping people
getinto business, but we will also be
creating our own worldwide distri-
bution network.”

Katz says the firm is already get-
ting feclers from a number of people
overseas and has two firm commit-
ments. “What we will do,” he says.
“is get one of the operations going
and show prospective customers that
one. We could show them the Inter-
magnetics plant, but i’s always best

toshow a prospeclivc customer asat- -

isfied customer.”

While Intermagnetics is planning
on bringing over merchandise for
private label marketing, Katz says
the company is not adverse 0 im-
porting a line and manufacturing
that particular line in this country if
it is from one of the plants they
helped set up. A consumer line of
their own is in the offing for the fu-
ture, but it 1s not of “‘ranking prior-
ity.”

Initial product sold to the con-
sumer will be “a promotional kind
of product, with a higher end cus-
sette, more in competition with U.S.
manufacturers. also on the boards.

Among the areas Katz is looking
at are Southcast Asia, which Katz
feels is a bubbling arca where there
are a lot of people with plastics
knowledge as well as reasonably
inexpensive labor and South Amer-
ica. “We've had inquirics from Bra-
zil, Chile. Venezuela, Colombia and
Argentina alrcady.” he says. “and
we are talking to someone in Brazil.
Brazil is a good market. The demand
there is for twice as was sold last year
and with a demand like that it’s ob-
vious that the people there have to
make their own product.”

Intermagnetics is also looking se-
riously at the 8-track lube tape busi-
ness. to be produced at its 17.000
square foot plant here. Katz sees the
plant expanding to 40.000 square
feet within the year. There are cur-
rently an additional 5.000 square
feet of oftice space.

“This will be a truly international
venture,” Katz says. “and we expect
to be sctting up and building plants
in 20 to 25 countries eventually. in-
cluding some in the Eastern Euro-
pean bloc.”

The firm is now cngaged in de-
signing several new pieces of equip-
ment. including parts and cassette
molds to climinate some current me-
chanical problems.

41

agvoanig ‘'s/6L 'L AdvNya3d



42

FEBRUARY 1, 1975, BILLBOARD

JANUARY SPECIALS! EXTRA 10% OFF THE BELOW DISCOUNTS ON THE FOLLOWING OPEN REEL
TAPES AND CASSETTES: BASF: DP26, 7", LP35 AND LP35LH, 7 ALL "SK' SERIES AND BASF
CHROME CASSETTES; AMPEX 364-C60; SCOTCH: ALL 10" AV SERIES, 206-25H-10", 206-25R0-

10" 207-36H and 207-36R0-10",

211R60. 211-R120R0-10”, 212R180R0-10"" 213R240-R0O-10",

C60-LN/HD, C90HE; CERTRON “GAMMA’* C60 AND C90.

BASF RECORDING TAPE BLITZ
PLASTIC SWIVEL BOX EXCEPT 10"

QUANTITY 19 32
900 FT.5" # LP35 2.37 2. 29 2.21
1200FT. 5" #DP26 3.27 3.15 3.03
1800 FT.5” #TP18 3.93 3.78 3.63
1800FT.7” # LP35 394 3.79 3.64
2400 FT.7" # DP26 5.95 5 79 5.52
3600FT.7” #TP18 7.87 7.27
BASF LOW NOISE/HIGH OUTPUT
900 FT.5” # LP35-LH 2.54 2.44 234
1200 FT.5” # DP26-LH 3.38 3.25 3.12
1800 FT. 5" TP18-LH 4.49 4.33 413
1800 FT.7” # LP35-LH 4.58 441 4.24
2400FT.7” #DP26-LH 6.12 5.89 5.66
3600 FT.7” # TP18-LH 9.18 8.83 8.48
3600 FT. 10%" #LP35LH 14.87 14.27 13.72

BASF ‘‘LH'"* CASSETTES
SPECIAL MECHANICS, SCREW ASSEMBLED CAS-
SETTES,IN GREY SWIVEL BOX, LOW NOISE/HIGH
OUTPUT IMPORTED FROM GERMANY

QUANTITY 19 10
C60 LH/SM 1 HOUR 1.50 1.15
C120 LH/SM 2 HOURS 2.58 2.15

BASF “SK'' SERIES CASSETTES
(IN CLEAR PLASTIC, NORELCO TYPE BOX) EX-
TENDED RANGE, LOW NOISE

C-45, LN/SM, 45 MIN 99 92
C-60, LN/SM, 1 HOUR 114 110
C-90, LN/SM, 112 HOURS l 68 1.61

€-120,LN/SM, 2 HOURS
BASF CHROMDIOXID CASSETTES

€-60, CHROM, 1.HOUR 1.69
C-90, CHROM, 1'% HRS. 2 57 247
€-120, CHROM, 2 HOURS 328

*BASF SUPER LHS/SM CASSETTES

Special Mechanics in Clear Plastic Box
C-60 LHS/SM (SCREWS) 1.68
C-90 LHS/SM (SCREWS) 2.56 2.46
C-120 LHS/SM (SCREWS) 3.50 338

*(Buy 1 LHS, Get 2nd—% PRICE)
BASF-8 TRACK CARTRIDGES
*90 min. low noise/high output 1.99 1.92
*Buy one get 2nd for half price!

AM PEX CASSETTES
ng

# 350-C60 ‘Livi .68 .62
#350-C90 | Lmng Hi o Mallev 1.03 94
# 350-C 120 'Living Hinge' Mailer 1.58 1.45
# 370-C60, Low Noise/ Hi Output 99 .91
#370-C90, Low Noise/Hi Output 1.52 1.47
# 370-C120, Low Noise/Hi Output 1.69 1.62
# 363-C60 Chromium Dioxide 1.56 1.46
# 363-C90 Chromium Dioxide 210 199
AMPEX 20/20 + Cassettes/8 Track
# 364.C60 20/20 + CASSETTE 1.58 49
2 364-C90 20/ 20 CASSETTE 2.38 2.15
#364-C12020/20 + CASSETTE 3.19 294
# 388-84, 84 MIN. 8- TRACK 1.98 1.78

Buy 3 #370, C-60 get one of same tree
- Buy 2 #364. C60 get one # 364, C60 Free
Buy 2, 388-84, get one of # 388 Free

Buy 3 Ampex 370 Cassettes,

GET ONE FREE—
Plus! a Stackette -
Storage Case
$8.95 Value
for only

$2.97

(Per Deatl)
Stackette Otfer
Limited To =370

= 370, C-60 Stackette A
Deal Is: Buy 3 @ 99¢
Get One Free. Total
Cost For 4 With
Stackette Is $2.97

By S bnusqines
¥ Ll 19
P Tree s,“\m:,ﬁi

Mail orders add 70¢ for shipping 1st Stackette deal
15¢ ea. add't deal. There is no further quantity price
on these Ampex cassettes except in the bulk (without
free Stackette).

TDK CASETTES:

D-C45 DYNAMIC
*0-C60 DYNAMIC
»D-C30 DYNAMIC

D-C120 DYNAMIC

0-C180 OYNAMIC

$0-C45 SUPER DYNAMIC
50-C60 SUPER DYNAMIC

50-90 SUPER DYNAMIC

SD-C120 SUPER DYNAMIC

£0-CA5 EXTRA DYNAMIC

£0-C60 EXTRA DYNAMIC
£0-C90 EXTRA DYNAMIC

KR-C60 CHROMIUM

XR-C90 CHROMIUM

“(BUY ONE D-C60 OR D-90 AND GET SECON
D-60 OR D-30 AT HALF PRICE)

CERTRON CASSETTES
CERTRON H.D. CASSETTES JAM PROOF, AS-
SEMBLED WITH SCREWS (IN NORELCO TYPE
PLASTIC BOX)
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UANTITY 19 10 48
-30 High Density .52 48 45
C-60 High Density .62 .58 .55
C-90 High Density .92 .88 .85
C-120 High Density 1.02 98 95

CERTRON “GAMMA'' CASSETTES
Low Noise, High Energy, High Density, assembied with
screws in Norelco-type plastic box (no special bias equal-
ization required).

C-45 LN/HE/HD .89 81 .74
C-60 LN/HE/HD 92 84 77
C-90 LN/HE/HD 118 106 95
C-120 LN/HE/HD 133 120 108
C-60 Chromium Dioxide 149 140 135
C-90 Chromium Dioxide 1.89 1.78 1.69

*the musictape®

BY CAPITOL
QUANTITY 19 10 36
C-45CASSETTE 1.47 1.41 1.35
C-60 CASSETTE 1.64 1.57 1.50
C-90 CASSETTE 2.47 2.36 2.25
C-120 CASSETTE 3.31 3.16 3o
BT-458-track 1.64 1.57 1.50
87-60 8-TRACK 1.78 1.70 1.62
87-90 8-TRACK 1.94 1.87 1.78
8T7-1008-TRACK 2.09 1.99 1.91
F0S-1200, 7" REEL 3.27 3.13 298
fDS-1800, 7 REEL 4.09 3.90 372
FDS-2500, 10" METAL 9.57 9.13 8.70
FDS-3600, 10" METAL 1265 11.09 10.54

*Buy 2 60790 casseltes or 45/100 8-tr. GET one free

OPEN REEL TAPE RIOT!
“Polyester” BASF “AMPEX" or- Audio/Capitol

QUANTITY 19 10 413

600 FT Hi Perf. BASF 1.27 121 116
1200 FT. Capitol, Audio 1.59 1.49 139
1200 FT. BASF Hi-Pert. 2.27 219 211
1800 FT. Capitol/ Audio 1.95 1.83 1.69
1800 FT. Ampex #373-15 3 59 3.30 319

CASSETTE LABELS
PLAIN WHITE CASSETTE LABELS, NORELCO CASSETTE
gIéEEthRS, FAMOUS BRAND CASSETTES, METAL 107

QUANTITY 1099 100 1000 10M
Cassette Labels

(Multiples of 10) .02 015 .01 .006
Norelco Cassette Cleaner 60 55 S50 45

*Scotch Cassette SC30HE
10%" Metal, NAB Reel Used
*Buy 10, SC-90HE, Get 5 Free
Plus Postage by Weight and Zone

Min. Order $5.00

Scotch

SCOTCH TAPES COME iN CARDBOARD BOXES WITH
THE EXCEPTION OF THE 207 R-90 AND THE 206 R-60
AND CASSETTES

AV Series/Industrial/fgucational
. 10

325 310 295 280
1.00 .80 80 .75

QUANTITY 36
176-25R0, 10" 820 786 746
176-25RPS, 10" 820 786 746
177.36R0, 10" 1089 1040 990
177--36RPS, 10" 10.89 1040  9.90
178-48RPS, 10" 1789 1708 16.27
Hi- FI/MASTERING SERIES
R-60,7 395
zos 25.HUB, 10" 7 46 7 u -
206-25-R0-10" 985 9.39 -
207 R-90,7" 544 519 484
207-36-HUB, 10 11.50 10.95 -
207 36-R0, 10" 14,55 13.89 13.23
08-6, 5 220 210 -
zoa 12,7 360 343 =
208-25'HUB, 10" 7.01 688 -
208.25 RO, 10" 928 884 -
209.9,5" 3.06 291 -
209-18,7" 508 4.84 -
209-36, HUB, 10" 1078 10.27 -
209.36-R0, 10” 13.05 12.43 -
211R-30,5" 216 206 196
211R-60, 7" 325 310 295
211 R-120-RO, 107 1199 1146 1091
212R-45,5" 243 232 220
212R-90,7" 435 415 395
212R-180-RO, 10” 1369 13.07 1245
213R-120,7" 652 622 592
213R-240-R0, 10" 2247 21.26 20.25
214 R-90, 433 414 394
214R-180,7 829 792 755
228 R-60, 7 253 242 231
229R-90,7" 361 345 3.29
LN/HD/HE CASSETTES 19 10 48
SC-45 LN/HD 45MIN. 143 137 131
SC-45 HE 45 MIN. 179 171 163
*SC-60 LN/HD 1-HOUR 171 164 157
SC-60 HE 1-HOUR 189 179 165
SC-90 LN/ND 1% Hrs. 244 232 221
* 5C-90 1% Hrs, 325 310 295
SC-120 LN HD 2 Hrs. 311 297 283
* BUY 2, SC-90HE, GET ONE FREE
* BUY 2, 5C-60 LN/HD, GET ONE FREE
SCOTCH CHROMIUM CASSETTES
SC-45-CR, 45
SC-60-CR, moun z 16 206 195
SC-90-CR, 1% HOURS 324 310 295
SC-120-CR, 2 HOURS 432 413 394

SCOTCH BEST 8- TRACK CARTRIDGES
8-TR-LH, 45 MIN.

5-BTR-LN/HO, 45 MIN. z 15 z os 1.95
S-8TR-LN, 90 MIN. 218 208 198
S-8TR-LN7HO, 90 MIN. 252 241 230
(\]Aqg\]'(i 3M’s finest.
4 SUGG. YOUR
bl HEPR N4 LIST cosT
CL-C-45CASSETTE 3.75 2.49
CL-C-60 CASSETTE 4.35 299
CL-C-90 CASSETTE 6.25 4.49
CL-87-458.TRACK 3.75 2.99
CL-87-90 8- TRACK 5.00 199
CL-7R60, 7 REEL 9.95 6.99
CL-7R90, 7" REEL 12.45 8.49
CL-7R120, 7" REEL 16.20 10,99
CL-10R120, 10” REEL 23.70 h7ise
CL-10R180, 10" REEL 28.70 :

CL-10R240, 10" REEL
(WRITE FOR CASE LOT PRICES) 2799

TOK “AUDUA" OPEN REEL TAPES

QUANTITY ]

L1200, 7" REEL 435 440 425

L1800, 7 REEL 635 5.80 5.64

L-3600, 10" METAL 17.50  16.33
TDK “SUPER DYNAMIC" l TMCI CARTRIDGES

40 MINYTES 200 1.90 185

80 MINYTES 2.70 2.5 2.4

TDK “ENDLESS LOOP" CASSETTES
20SEC. 30 SEC. 1 MIN. 2.50 ea. 3-MIN. 2.60, 6-MIN, 2.85
12:MIN. 3.40

TAPE RECORDERS
COST

ABOVE
5 B9
o SUGG. YOUR

DEALER
DOKORDER LisT CoST

7140 "Quad’’ Open Reel Deck 629.95 449.00
7500 4-Track, 6-Head Deck  599.95 399.00
MK-50 Dolby Cassette Deck  199.95 159.95
MK.-60 Dolby Cassette Deck 329.95 258.00
1120V 10 In. 4-Track Deck  649.95 499.00
9200, 4-Track Deck 899.95 684.

1140. 10 In_4. Track Deck 1,119.95 899.00
8140 Quad De 949.95 534.00

WOLLENSAK TAPE RECORDERS

402K POCKET CASSETTE 15495  90.51
4765DOLBY CASSETTE 40995 245.70
4775 DOLBY CASSETTE 31495 229.00
8054 8- TRACK PLAYER 11995 94.95
8055 8-TRACK DECK 24995 13532
8075 8-TRACK DECK 31995 236.20
8060 8-TRACK DECK 28995 159.70
80808-TR. DOLBY DECK 399.95 27163

1500 SS open reel 7" A.C. 204.85 159 70
CONCORD

DBA 10 Dolby Preamp 169.95 69.00
CD 1000 Cassette Deck 369.95  259.00
CRAIG TAPE RECORDERS:

# 2605 Cassette (Pocket) $139.95 $89.30

#9215 AC Charger Ni-Cad 19.95 14.95

#2702 Cassette Dictation 189.95 98.00

#2617 Cassette 110-220V 104.95 69.91

#2620 Cassette FM/AM 104.95 79.00

# 2624 Cassette 59.95 39.90

#2623 Cassette T Control 59 95 39.88

#2623 Cassette 79.95 50.48

# 2706 Cassette Dictation

3 WAY AIR SUSPENSION SYSTEM

SYSTEM FEATURES: 12” high compliance woofer - Acoustically isolated 6" mid-

cable with each speaker.
CROSSOVER: 2 and 5 KHZ.

Dimensions: 24”x14"x11D.

SAXITONES

AORUS FREE TRADE PRICE

HSS-1
“Maximum

Sound for 3
Mininum Price”

FREQUENCY RESPONSE: 30-22,000 HZ.
MINIMUM POWER: 5 Watts, continuous power handling capacity 25 watts, 8 Ohms.

one 28UP

$69.95 ea. $49.95 ea. $44.95 ea. $39.95 ea.

(3.00 per speaker shipping! $5.00 OVER 500 MILES)
DEALERS WELCOME—FREIGHT PAID 24 SPEAKERS

Suggested list may not be prevalent in all areas

Minimum Order $5.00. OPEN REEL MUSIC TAPES, 30% OFF LIST. CATALOG 50c¢

SHIPPING AND HANDLING FOR ABOVE TAPE, CASSETTES and 8-TRACK
CARTRIDGES 1S PLUS 10%, 7% OVER $20.00; 5% OVER $70.00 (ASSORTABLE)

range - 4” flare cone tweeter - Air tight glass filled walnut-vinyl cabinet with Beige
Grille cloth - Dual type screw and plug-in terminal - Includes speaker connecting

COMPARABLE
FAIR TRADE PRICE 99.95

4&UP 128 UP

Add 3% for shipping recorders. DC Res. 5% tax.

SAXITONE TAPE SALES
1776 COLUMBIA ROAD, N.W., WASH., D.C. 20009

Tape/Audio/ Video

Only a Year Old, Leisure
Line Goes Into High Gear

STAMFORD, Conn.—Morse
Electrophonic has launched a major
dealer and consumer promotion on
its new line of stereo consoles, intro-
duced on a selected market basis
about a year ago.

The line, Leisure Electronics, is
designed to appeal “to the flair for
elegant living in most people,” says
sales director Stephen Sherman. It
incorporates the traditional stereo
console idea into such designs as
electric fireplaces, bars, highboys,
psychedelic light cabinets and 4-
channel systems.

According to Electrophonic offi-
cials, with emphasis on quality, styl-
ing and attractive pricing, response
to the line has been “astounding”
with sales accounting for more than
30 percent of the firm’s sales figures
in the last fiscal year.

Leisure Electronics are now being
marketed through discount houses,
mass merchandisers, retail chain op-
erations and other channels used by
Electrophonic for other products in
its line. New marketing outlets are
also being created in the furniture
and other related businesses.

According to Philip Morse, Elec-
trophonic president, the creation of
Leisure Electronics firmly estab-
lishes his company as *‘a pioneer in
quality merchandise at competitive
prices.”

The merchandising campaign on
the line includes local advertising
support for retailers, as well as a
number of promotions and point-of-
purchase displays. Also being em-
phasized are Electrophonic’s 3,218
service stations across the country.

The mix-and-match concept pio-
neered by Electrophonic in its con-
ventional console and compact lines

Huber On Hi Fi
Credibility Gap

® Continued from page 41

percent of all University Stereo’s
customers take advantage of these
consumer protections.

Huber believes Southern Califor-
nia is a trend-setting region for hi fi
and tries to back this up by visits at
CES time to Detroit, New York,
Montreal and Toronto. He believes
quadraphonic will be 20 percent this
year and that home video recording
(when-if) will start here. “California
is a key area for knowing what the hi
fi customer will be into.”

Although not joining Audio Spe-
cialist Group (the association of in-
dependent audio dealers here), Hu-
ber believes in the organization and
asserts that University Stereo will be
on a kick to educate the consumer in
ways paralleling ASG. Huber for ex-
ample agrees with the intent of the
new FTC guidelines on pre-condi-
tioning amplifiers during test. “This
is a more realistic method of rating
systems. 1 don’t think there’s any-
thing wrong with Section 3C (a par-
ticularly controversial section) be-
cause it applies to everybody.”

University Stereo’s brand lineup
reads like a Who's Who in audio:
Ampex, Auaio Magnetics, 3M,
Memorex and Superscope blank
tape; EPl, AR and Altec speakers;
Sony, Marantz, Toshiba, Harman
Kardon, BIC, Garrard, Dual,
TEAC, BSR, Koss, Philips and
Sanyo (the latter is University
Stereo’s lone car sterco brand).
(EDITORIAL NOTE: Part 11 next
week will focus on Huber's sirong
ideas on consumerism hi fi “re-educa-
tion” he is now pulting into practice
for a special UCLA workshop.)

has also been extended to Leisure
Electronics. To further boost prolife-
ration efforts, the firm is offering to
ship from any of its 17 branch ware-
houses. It also guarantees 24-hour
delivery from receipt of order.

Electrophonic officials assure that
PSM, the new hi fi component line
debated “to test dealer reaction” at
the Winter CES, will in no way con-
flict with Leisure Electronics (Bill-
board, Jan. 18).

PSM will be marketed through
the same retail channels as Leisure
Electronics, but the two lines ex-
pected to appeal to completely dif-
ferent buying groups.

Tape
Duplicator

The media development department of Lin-
coin Center, headed by John Goberman, is
mounting a state-of-the-art video technology ex-
hibit Jan. 28-30 in the New York Public Library
at Lincoln Center, coinciding with the annual
meeting of the American Assn. for the Advance-
ment of Science. Working exhibits will include
the i/o0 Metrics home videodisk, Shannon home
video projection system and Akai %-inch color
videotape recording porta-pak system, among
other advanced camera and related develop-
ments with future consumer applications.

* &

Philips Audio/Video Systems division, Mont-
vale, N.J., has sold the first %-inch VCR dupli-
cator, a five-slave model, to CEMPAE, Monterey,
Mexico, an educational software supplier to the
federal government. Bill Amas also reports that
Mutual of Omaha has bought a small duplicator
for its new Philips VCR network, and that the
US. dealer network for video equipment is now
close to 40 locations. Now available are two
packages, VCR player/recorder with 13-inch TV
monitor at $1,395 or 19-inch TV (both Sharp) at

$1,795. * % %

First issue of the video industry's premiere
tabloid monthly newspaper, Video Trade News,
has been published by C.S. Tepfer Publishing,
607 Main St., Ridgefield, Conn. 06877. Charter
subscription is $4/year, with a sample copy
available from the publisher.

* K *

Most versatile use of video at the recent Win-
ter Consumer Electronics Show in Chicago, was
by Tiffin Enterprise, Co. Inc., Tiffin, Ohio-based
fabricator of speakers, component and console
cabinets. Firm used a Seny %-inch U-Matic
videoplayer to play a home-produced vidcas-
sette highlighting the entire production and
marketing process for its many lines.

* K *

Bell & Howell Co. has announced a reorgani-
zation of two of its major groups.

The Audio Visual Group and the Avicom Divi-

sion are now part of the new Communications
(Continued on page 45)

AT CES & IHE

Topp Pushes

CHICAGO-Topp Electronics,
whose “Juliette” brand of popular-
priced compact home entertainment
equipment has been gaining accept-
ance, has highlighted 8-track record-
ing systems among the new features
incorporated in its 1975 line. The
Miami-based firm was one of the
few to exhibit at both the Winter
CES and IHE.

Two of the new systems incorpo-
rating the 8-track record feature are
the models C646-126 and C504-126,
according to Charles Kates, Topp
executive vice president. The sys-
tems, with respective price tags of
$275 and $235, are said to be identi-
cal, but the cheaper of the two units
does not have a built-in phonograph
and dust cover.

Speakers Named
For Vegas Meet

CHICAGO—Speakers for the
concurrent management, sales and
purchasing seminars at NEW/COM
75, the electronics distributors show
to be held May 6-8, Las Vegas Con-
vention Center, have been an-
nounced by Bernard Schnoll, educa-
tional chairman.

Introduced for the first time this
year will be a pre-show program on
the future of citizen band radio and
personal communications given by
Ray Spence, chief engineer of the
Federal Communications Comis-
sion.

A special seminar series on profes-
sional sound and video by Don
Davis, founder of Synergetic Audio
Concepts, from 1-4 p.m. each after-
noon, includes a field trip to tour the
sound facilities of the MGM Grand
Hotel and Hilton Hotel on the third
afternoon.

Management seminars scheduled
for Tuesday 8-10 a.m. inctude: Dr.
Gunther Klaus, Institute for Ad-
vanced Planning, “Attitude and
Success ... Inseparable Partners”;
Dr. Donald Wass, Wm. Oncken Co.,
“Time Is Limited, Manage It Well!”;
Roger M. Peterson, AT. Kearney &
Co., “Financing, Developing, Pre-
serving Your Business”; and Warner
Heineman, Union Bank, “Going To
The Money Well.”

Altec photo
In-store cutaway display of Altec
604 speaker takes 2 square feet of
space (20 wide x 12 deep x 22 high).

Book, Display Part
Of Altec Sales Push

LOS ANGELES—A 28-page
pocket-size “Basics Of Audio Sell-
ing” book for audio department
salespeople and a cutaway display
of the Altec 604 super-size 15-inch
speaker are among elements in a
dealer support plan laucnhed by Al-
tec’s Sound Products Division.

The book is free and the speaker
display is a buy-back item (can be
traded for a real 604 at any time).
Other elements in the program:
counter cards, signs, technical liter-
ature, sales contests, business semi-
nars.

8-T Record

The C646-126 comes equipped
with two dynamic microphones, and
a 4-way air suspension speaker sys-
tem, according to Kates. He also
points out that the system can be
used to record directly from the FM/
AM/MPX receiver, built-in phono-
graph, its two microphones, or aux-
iliary sources.

The C646-126 also features a
toggle switch for playing through
two speakers, or for creating a
synthesized 4-channel sound when
played through four speakers.

Other features are illuminated
tuning meter, loudness control,
speaker balance and automatic com-
plete system shutoff.
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A&L Distributors, following last October's
blaze, is back in business, president Al Melnick
reports, and will be fully operational by March
15 in a new warehouse/showroom at 451 Penn
St., Philadelphia 19050 (215) 474-3300. Firm
was recently appointed distributor for J)NC home
entertainment line for So. N.j., E. Pa. and Del.
and also added Sankyo Seiki and Record-A-Call
lines

In software, A&L distnibutes Arista and just
added GRC, and is rep for blank Memorex, Co-
lumbia Magnetics, Maxell, plus the new Super-
scope “Storyteller” book cassettes. The sales
force has been expanded. and a new rep com
pany, headed by son Saul Melnick, was formed
in January

Paul Seaman, head of the firm of that name
has formed Cal West Marketing to act as exclu
sive rep for Kenwood stereo equipment in Cali
fornia, as of Feb. 1. Lynn McMillen is executive
vice president, and Marcus Sorenson, Southern
division manager, of new firm, also headed by
Seaman. Southern office is at 11041 Los Ala
mitos Blvd., Los Alamitos 90720, and northern
office at 414 Pendleton Way, Oakland 94621

* r *

Arnold Leanse & Associates has been ap
pointed national GEM rep to the RV, marine,
truck and bus industries for Clarion Corp. of
America car stereo line. The 6-year-oid firm
headquartered at 1918-B Wilmette Ave, Wil-
mette, IIl., will rep Clarion through these na
tional sales offices and their respective man
agers:

Redondo Beach, Calif., irv Yudin; Phoenix,
Bob Pizer; Portland, Ore., David Weiss; West-
minster, Colo., Ray Covato; Tulsa, Don Ste-
phens; Mishawaka, Ind., Robert Gunn; Des
Moines, Robert Kelly; Bethlehem, Pa., William
Weiner; Marietta, Ga., John Burford.

* * *

Frank Weeks has joined the (ndianapolis firm
of Kingston-Sharkey & Assoc. as vice president
of sound and distributors. Frank gave up his own
firm to take the position.

Kingston-Sharkey has also made some line
changes, dropping J.LL. and adding the Arthur
Fulmer Comfort Products Division line of
autosound products.

Rep Marchiano
On ‘Recession’

® Continued from puge 41

ers who offer fair trade items at dis-
counted prices. Marchiano feels the
ads should be screened by the paper,
or failing that, the manufacturers
should pressure the publishers to re-
ject ads that flout the law.

Says Marchiano, “Fair trade may
not be the best idea in a free trade
society, but while it remains on the
books the law should be upheld.”

For asurvival kit during the reces-
sion, Marchiano suggests that reps
and retailers alike should remain
calm and not over-extend them-
selves in a desperate move to remain
solvent.

“The problem,” he says, “is that
many people are misguidedly be-
lieving that by adding a few new
lines they would make up for slow
sales in other areas. “It does not al-
ways work out that way.” Marchi-
ano warns. “It would be much wiser
and profitable in the long run to stay
with established lines with which
you are familiar and put all your
selling muscle into moving them.”

Marchiano also takes a shot at the
hard-nosed businessmen who would
take all the fun out of the CES and
other trade shows.

Reviewing the ground swell of
discontent that rumbled through the
Winter CES, Marchiano says,
“People have forgotten what these
shows are all about. “They are really
places where people meet and renew
acquaintances, and exchange ideas,
and discuss business without letting
those discussions become an all-con
suming dollars and cents obsession.

_RepRap

Bzams, Inc. has relocated its St. Louis of-
fices The new address is 689 Craig Rd., St.
Louis, Mo. (314) 564-1061. This follows a re-
cent relocation of their Kansas City office.

Peesident Carl Bobenhouse, who expects a

good year for the firm in 1979, has everybody
going to the Chicago CES. He sees no softening
of the communications market and indicated
that if he found the right people, there could be
room for further expansion at Beams.

Irish Offers One 8-Track Tape For 2

NEW YORK-Irish Magnetic
Recording Tape is offering one free
84-minutc 8-track cartridge with ev-
ery two of the same configuration of-
fered.

The offer is part of a merchandis-
ing program to introduce Irish’s new

line of 8-track cartridges which uti-
lize rubber pinch rollers instead of
plastic for smoother operation.

The three-pack offer with an
$11.55 list will sell for $7.70. They
are packaged in two-color, dust-
proof boxes. Other available lengths
arc 32, 42 and 64 minutes.

..follo

wing the leader

When we
introduced
the 450, it
hecame the
leader in
cassette tech-
" nology. (It still is.)
We followed up
with a less expen-
sive version, the
3608, and it became
a leader in its price
category. Now, you're

going to be in for a round

of so-called “revolution-
ary” new cassette machines
two years behind the 450.

There will be claims of

advanced new drive mechan-
isms, a few new gadgets and
gimmicks, and, of ecourse, mighty

advoglig 's/6l ‘L AHvNdg3d

hefty prices. But there won't be
claims of better overall perform-
ance, assuming the claims are
truthful. One of the last remaining
cassette problems is wow and flutter.
The 360S has remarkably little —less
than 0.07% WRMS. Oddly, that’s the
same figure all these “"revolutionary”
machines are skirting. Naturally, the 360S
features Dolby* naise reduction...separate
3-rosition bias and equalization switches...
adual function metering system including

7U meters and a peak indicator light...a
memory digital countar and automatie shut-off.
If you're looking for a quality cassette deck, your
nearby TEAC retailer is an excellent place to start
(after a 1, he's had experience with the machines
hat started it all). You'll find “hat our retailers are well
nformed and helpful in general. Rare qualities, so there
can't be many of them. You can find the one nearest
you by calling (800) 447-4700F We'll pay for the call.

*1n 1llinois, call {800) 322-4400

TEAC

, The leader. Always has been.
TEAC Corporation of America, 7733 Telegraph Road, Mentebello, California 90640.

wWWwW-americanradiohistorvy com
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Courts Enjoin 9
Audio Retailers

NEW YORK—Nine audio equip-
ment retailers. one in Connecticut
and the others in California, have
been permanently enjoined by
courts in both states for under-
cutting prices on Sony fair-traded
items.

Firms enjoined, and also required
to pay costs, include Ben Polley, Inc.,
South Norwalk, Conn.: and these
California outlets: Frank Keneley
(Village Pharmacy), South Laguna:
Jack Kobayashi (Koby’s Radio
Maintenance Co.), Gardena: Joe E.
Van Hoff (Parson Electronics), Ha-
waiian Gardens: Dial TV & Appli-
ance. Inc.. San Francisco; Tan Fo-
ran Electronics & Sound Center,
San Bruno: Tom |. Freistat (Lark
Sales Co.), William Foyer (Supreme
Sales) and Mizrahi Imports Co., all
Los Angeles.
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Billboard photos by Jack Coggins
“SURROUND SOUND'"'—Custom Electronics manager
Lee Flasnick is seen in theater projection room (left)
with quad sound system, and at lobby display touting
new ESS speakers that were focus of recent traffic-
building Lincoln, Neb. promotion (Billboard, Jan. 4).

Salesmen Share Rep Profit

By ANNE DUSTON

CHICAGO-—Permitting salesmen
to own part of the company through
stock purchases is one reason Morris
F. Taylor attributes to the largest
sales volume and most profitable
year ever in 1974 for the Morris F.
Taylor Co., Inc. rep firm in Silver
Spring. Md.

The company celebrated its 45th
anniversary by electing James J.
Fahy. president. He was vice-presi-
dent and district manager for the
Eastern Pa. area. Morris Taylor. 67,
fill the newly-created position of
chairman of the board.

The enterprising Taylor set out
systematically at 20 to learn as much
as he could about marketing radios,
“the coming business.” That was the
year before the "29 stock market col-
lapse. In 1930, after working as

ptanstichl”
ncedle guide
gives yéumore

More set model numbers . . . More hard-to-find
needle types . . . More cross reference information.
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacement Needles.
- WRITE TODAY FOR INFORMATION
ON YOUR LETTERHEAD

3300 WASHINGTON ST./ BOX 498 / WAUKEGAN, ILL. 60085

I0¢

That's right, that's what a letter
costs to find out how you can save
HUNDREDS, even THOUSANDS
of DOLLARS off Prices you are
now paying!

Don’t wait, write today!

#C-30

Custom (ase Mig. Co.,

6232 Bragg Bivd., P.O. Box 5866, Fayetteville, N.C. 28303
Phone: Area Code 919-867-6111

salesman, store manager, with
wholesalers, and as a factory rep, he
formed his own business.

“Working seven days a weck,
making the usual percentage of mis-
takes, and finding the right men who
respond to the incentive of owning
part of the business,” is part of Tay-
lor’s success formula.

Except for the Maryland office,
all 13 salesmen and district man-
agers work out of their own homes.
A close backup is provided from the
office in direct mailings, sales leads
from the manufacturer, factory ad-
vertising and coupons (“we actually
handle them and don’t throw them
away,”) detail work, and customer
service.

In a tight economy, Taylor pays
“lip service” to cutting salesmen’s
expenses for travel and entertain-
ment. “You trust the men to do whut
is reasonably necessary to make a
sale. It would be impossible 1o set
rules since all the territories differ,
and you would only stop the men
from making sales,” Taylor says.

Taylor isn't worried about 1975,
with a sales goal even higher than
the record previous year. "It will be a
harder sell for the next few months,
but people will spend more for home
entertainment. We have less reason
to worry than some industries like
real estate.”

The firm began in the electronics
parts distributor field, and broad-
ened to audio/visual and hi i over
the years, as these products were in-
troduced to the market.

Consumer clectronic lines carried
include Nikko, Jensen, Pickering
and Recoton: territories cover W.
Va,, Pa., Southern N.J., Del.. Wash-
ington, D.C.. Md.. Va, N. Car,, S.
Car..Ga.,Ala.. Tenn.. Fla. and Miss.

Quam-Nichols
Bares Speakers

CHICAGO--Quam-Nichols Co.
has introduced two air suspension
car stereo speakers with a voice coil
impedance of 4 ohms for compati-
bility with the new 4-ohm tape
equipment for cars being brought
out by some manufacturers this year.

William G. Little, vice president,
believes the swing from the standard
8-ohm tape equipment for cars re-
flects a money savings on the output
transformer to manufacturers.

The 5%-inch model 52C1I0FEXX4
lists at $12.50 and the 6 x 9-inch
model 69CIO0TFEX24 lists for
$16.50.

o/ Video

No Finance Problem
In The Hi Fi Market

By EARL PAIGE

SAN CARLOS, Calif —The con-
fidence of financial lending com-
panies in the hi fi business and par-
ticularly the more depressed tape
duplicating business is no contradic-
tion, says Brian Trankle. top sales
executive with Otari Corp,, a firm
moving into new markets in its own
efforts to broaden its base.

Just back from the National
Audio/Visual Assn. (NAVA) con-
vention in Las Vegas. Trankle is
pointing to NAB (National Assn. of
Broadcasters), also in Las Vegas.
April 6-9. There he will introduce
Otari’s new ARS 1000 player-only.
under-$1,000 open reel monitor for
automated radio stations. A key ele-
ment in the unit is special bearings
for the 24-hour operation of auto-
mated stations.

Trankle is also weighing his in-
volvement in the International Tape
Assn. seminar and exhibits in Tuc-
son, March 2-6.

At NAVA, Otari exhibited its
open reel recorder ($1.350) that
bowed at the fall Audio Engincering
Society (AES) show in New York
(Billboard, Sept. 14, 21). with several
production features for businesses
and institutions now more and more
doing their own masters. Trankle
also showed the in-cassette dupli-
cator (36,500 six-at-a-time oper-

ITA Sets
A Workshop

TUCSON, Ariz.—An in-house TV
lighting workshop conducted by vet-
eran consultant Imero “Immy” Fio-
rentino has been added to the Inter-
national Tape Assn. (ITA) fifth
annual workshop. March 2-6 at
Branift Place herc.

Some registrations are stll avail-
able at $450 for non-members and
$300 for members. according to ex-
ecutive director Larry Finley. who
also announced that IBM is the new-
est member of ITA.

Special group flight from New
York got a further price break from
American Airlines (with CAB ap-
proval), and thosc signing up will
pay only $252.73 instead of regular
$336 round-trip. Flight leaves JFK
at 9:45 a.m. Saturday, March 1,
leaving from Tucson Friday (7) at
11:40 a.m. Information available
from Intercontinental Televideo in
New York at (212) 697-0347.

ation) but found this unit more ap-
propriate for the custom duplicator
than the normal NAVA delegate.

Trankle sees a definite revival of
open reel. “The market is correctly
called professional after-market.” he
says. “We are seeing many musi-
cians wanting this higher quality
equipment. One factor is that it is
very hard to edit with cassette equip-
ment, very hard to splice and so
forth.”

Pointing to the introduction soon
of a full-professional model 7300.
Trankle says Otari will be offering
for the first time a flooring plan. He
says that Westinghouse. Finance
America and other lending institu-
tions are looking for new business
too. and the hi fi field is one of rich
potential.

“What this involvement in floor-
ing amounts to is that the dealer gets
the product on his floor interest-free
for three months. The theory is that
the product gets exposure. The
dealer can’t sell unless he has the
product.

“As for the finance firms. they can
watch a dealer and monitor his in-
voices. They know when inventory
changes. They also have 00 percent
recourse with the supplier. If the
product doesn’t sell we take it back.
But basically. the lenders are turning
1.7 percent a month and as much as
18 percent a year and they’re making
money at that rate.

“Yes. I think in the long pull.
lending institutions do have confi-
dence in the hi fi business.” The
thing to work for is for all of us in the
business to reflect this confidence,
he says.

cassette

do you

need B-track lubricated tape,
cassette tape. C-O's or loaded
cassettes?

Get in touch with EMPIRE
MAGNETIC INDUSTRIES

— the one stop for all your

duplication or blank loading
requirements at LOWEST
PRICES.

H. MANN

EMPIRE MAGNETIC INDUSTRIES
545 Allen Rd.. Woodmere, N.Y 11598
Phone (516) 420-8558
Florida—Flagler Plaza Bidg
4100 W Flager Street
Phone 13051 448.00738

8track

Miami

and component

quality-price

21047 SaronnoVA
ITALY

SIAT s.r.l.
phone 02 — 9607450

via Emanuella, 16
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® Continued from page 42

Group headed by Lawrence W. Kanaga, 61,
group president and corporate vice president.

Robert B. Huff, 33, formerly vice-president
for corporate planning, has been named presi-
dent of the Consumer Photo Products Group. He
continues as a corporate vice-president.

Video communications are an important part
of Bell & Howell's operations. The company is
working with several major corporations and
professional societies in helping them establish
video communications systems. Bell & Howell is
positioning itself to capitalize on the projected
growth of the video industry.

Its Avicom Division is concentrating on one
segment—the airline industry and its demand
for a low-cost, refatively maintenance-free, high
quality passenger entertainment system. Avi-
com, prior to the development of the video sys-
tem, was a major supplier of film entertainment
systems to many airlines. Two major domestic
airlines have purchased the video system, Amer
ican Airlines and United Airlines, Inc. Features
offered on American flights, where the system is
completely installed, inciuded full length mov
ies and the National Football League Game of
the Week. The total market to business and in
dustry 1s projected at 60,000 units or more than
$36 million

The Wilding Division is offering to industrial
and educational markets its expertise in devel-
oping complete video communications systems
or providing elements for existing systems. Bell
& Howell offers a nationwide video system that
includes equipment, creation and production of
software, cassette duplication and distribution,
installation and service. Total education market
unit sales are projected at 40,000 in 1975, an
investment of over $27 million.

* x %

New regional directors elected to one-year
terms by the International Industrial TV Assn.
(ITVA) include Northeast: Herbert Wolff, New
England Mutual Life, Boston; North Atlantic: Mi-
chael Kowalski, Smith Kline Corp., Philadelphia;
Central Atlantic: Henry Bohne, Bureau of Pris-
ons, Washington, D.C.; Southeast: Billy Bowles,

Countervailing
Action Due?

® Continued from page 41

The discretion is limited, though.
In order to justify inaction in cases of
valid U.S. business complaint, three
conditions must be met, Commerce
Department points out: 1. Adequate
steps have to be taken to correct the
adverse effect of the bounty or grant
on competitive U.S. producers; 2.
There is reasonable prospect of suc-
cessful trade agreements ending the
disputed practices, and 3. The impo-
sition of countervailing duties would
'seriously jeopardize trade negotia-
tions.

Also. the new law requires that
Treasury list publicly all com-
plaints—in contrast to the former
way of issuing public notice only af-
ter the department had made some
inquiry into the validity of the
charges. Treasury has already made
public 30 such complaints received
since the Jan. 3. 1975 signing of the
law. None of the new complaints
concerned electronic products.

The Japanese subsidy practices
for its manufacturers of home enter-
tainment products in radio, TV, hi fi
and stereo components, came under
Treasury study in 1972. In July of
last year, Magnavox went to court to
force Treasury to make a dectsion on
the Japanese subsidics. but Treasury
gained more time for study (Bill-
board. July 24, 1974).

Countervailing duty investi-
gations, which are required under
U.S. law, are highly sensitive be-
cause they are aimed at practices of
the country of origin. Once imposed.
the U.S. duty continues until the
other government halts the unfair
subsidy to its exporters.

Other countries say their subsidies
do not outweigh this nation’s similar
aids to U.S. exports, whether by tax
allowances or other programs to en-
courage exports of U.S. goods.

Tape Duplicator

General Telephone of Florida, Tampa; Great
.akes: Dick Klausen, Western Electric, Chicago;
Horth Central: Rod Korf, IDS, Minneapolis; Cen-
ral: Ron Green, Mutual of Omaha; South Cen-
‘ral: Danny Snow, Haliburton Services, Duncan,

Okla.; Northwest: Gary Holstrom, Diversity Pro-
ductions, Beaverton, Ore.; Western: Neil Love,
Hewlett-Packard, Santa Clara, Cahf., and Can-
ada: Brant Ducey, Canadian National Railways,
Montreal.

D.C., S.F. Hi Fi Shows Building

® Continued from page 41

traditional hotel venue, will be held
at the San Francisco’s Civic Audito-
rium April 1-5. It will feature rock
concerts by professional groups still
to be named.

Already more than 30 exhibitors
have leased space in the hope that
the new format will perk business.
IHE will charge an admission fec of
$3. with attendees entitled to a $1 re-
bate at a participating hi fi shop af-
ter the show closes.

Move more BASF tapes
and cartridges with our

half-price promotion.

Give your customers 45 minutes on
us. And get new BASF customers
for life.

Here’s how it works. When your customers

buy one of our 90- minute cassettes or 8-track

cartridges, they get a second one at half
price. BASF’'s complete line of cassettes
and 8-track cartridges is included in this half
price sale, so your customers get their
choice:

BASF Low Noise- High Output Super
Cassette is quite simply the best high-
density ferric oxide tape that money can
buy. ltgives your customer less noise and
more pure sound. Italso provides 50%
more playback volume atthe same record
level—the very ultimate in sound
reproduction on any equipment.

BASF Chromdioxid Cassette: the
world’s finest. |t brings the brilliance of LP
discs or open-reel tape to equipment
designed for chromium dioxide cassettes.
BASF SK / LH s a Low Noise-High Output
cassette that reproduces the best sound with
great clarity and distortion-free fidelity, and
atavery attractive price. As with all BASF

TheBASF

cassettes, our patented Special Mechanism
assures jamproo* operation.

BASF 8-track LH Cartridge is a low noise
tape with a remarkably high output. Its
dynamic range is far superior to that of other
ferric oxide tapes.

BASF 8-track Low Noise Cartridge
combines BASF quality with unmatched low-
noise performance at an economical price.

BASF is underwriting all the costs of this
promotion. So half-price for your customers
still means full profit margins for you. And to
make sure this sale is a big success, we're
going to be backing you up with full

page consumer ads, newspaper and radio
advertising, in-store point-of-purchase
materials and consumer direct mail.

Contact us today. This offer is available
between January 2 and February 14 only
(or while the supply lasts).
Call or write Bob Patterson,
National Sales Manager,

at BASF Systems,

Crosby Drive,

Bedford, Mass. 01730.
Telephone: (617) 271-4000, Ko
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“Nightclubs Hold Their Own In Economy Crisis

® Contnued from puge 35

could not sustain the club. Attempts
to buy The Medium from Arts &
Leisure Corp. failed. and The Me-
dium and Jazz Medium passed out
of the nightclub scene.

Joe Segal’s Jazz Showcase moved
back into the Jazz Medium building
with top jazz names like Count
Basie, Thad Jones, Mel Lewis and
Bill Evans. Newer jazz sounds from
Freddie Hubbard and The Cru-
saders bring standing lines of young
people, Caroline Solomon, presi-
dent of the Showcase, says.

“Competition for jazz acts is less
than for rock, but we try to snare
them as they cross the country to
save money,” Ms. Solomon says,
adding that prices for top musicians
has climbed. Logically, the $5 door
fee for the 180-seat house pays for
the musicians.

Ms. Solomon sees jazz rooms less
influenced by the economy because
of the different attitude of jazz buffs.
“They really follow jazz and know
who is in a group.” she says of her
4.000 mailing-list devotees.

The Playboy Circuit spends mil-
lions yearly for entertainment and
includes the Chicago Penthouse and
Lake Geneva Playboy Club. The
clubs have a hedge against the in-
flationary spiral in the keyholder, a
steady patron.

“We have seen a trend in the last
two years of people spending less
money for entertainment and we are
hesitant to spend money on big
acts,” Sam DeStefano, booking
manager for the local Playboy
lounges, says of the showrooms.
High level acts still demand top
money. however, and the Penthouse

relieves the profit crunch period-
ically by showcasing local young
professional talent.

Rebuilt after a fire a little more
than a year ago, the Blue Max in the
Chicago Regency O’Hare reopened
in September 1973 with tiered seat-
ing for 400, a sophisticated sound
and hght system, a 20-foot semi-cir-
cular stage, and a top name policy.
The larger seating capacity enables
the club to remain competitive in
cover charges ($5-$7) while booking
names like Vic Damone, Frank Si-
natra Jr..J. P. Morgan, Red Buttons,
and Frankie Avalon.

“The oldest nightclub in the Mid-
wesl.” in use in various capacities
since the turn of the century, is
Mangam’s Chatecau, a [5-minute
drive from the Loop in west subur-
ban Lyons.

Under new ownership since Sept.
1. the club opened with Margaret
Whiting, and the name list of acts in-
cluding Hildegarde. Carmel Quinn,
Phil Foster, Frank Fontaine and
The Modernaires, is tied in with the
nostalgia decor by producer Danny
O'Neil. “We are staying with a tried
and true formula but we need to be
choosy to keep variety,” O’Neil says.

The club is going to a $3-$5 cover
Feb. | from a dinner package deal of
$10 to $14.

At the Empire Room Muriel Ab-
bottisleaving after 41 years of book-
ing top acts as director of music and
entertainment. While Ms. Abbott
will continue to book the lounges in
the Palmer House, Empire Room
bookings will be done by Dick Lane
at the corporate Hilton offices in Las
Vegas. Artists will be offered a pack-
age deal that includes the Empire

Roont as well as the two Las Vegas
Hilton rooms.

Attendance in the 400-seat Em-
pire Room depends on whether the
hotel is filled or not. “People don’t
come downtown as much as they
used to, whether it is the economy or
the fear of crime I don’t know. The
Loop is the second safest spot in
Chicago.” executive assistant man-
ager Jens Grafe says.

Grafe believes that contracts with
top names are too one-sided, espe-
cially the 30-day cancellation clause.
“Stars usually cancel for more lucra-
tive TV specials, and while we may
have lined up the act many months
in advance. we are forced to take
whatever we can get when we have a
cancellation,” Grafe complains.

The Empire Room changed from
a seven-day policy Jan. 1 to six days
with nine shows a week. Cover is
$7.50-$8.50 for stars such as Peggy
Lee, Lainie Kazan, Nancy Wilson
and Trini Lopez.

The lack of local radio airplay is
causing Richard Harding, ot show-
case room The Quiet Knight, many
hassles in getting acts.

“On a national basis, agents and
personal managers have written off
Chicago. They don’t care if their acts
come here or not unless they can get
a lot of money, because they know
they’re not going to get any radio
airplay.

“The real problem in Chicago
area is the absence of free-form ra-
dio, the type on which you can get
airplay for acts trying to break. Most
of the stations use playlists that are
put together in Los Angeles or New
York.

“A few years ago we had WDAI,
WGLD, WBBM-FM. Those three

had bright young people with good
musical tastes. There’s none of that
any more. If it weren't for the jocks
from WXRT, you wouldn’t see any
radio people in this club. As a result,
record companies have given up try-
ing to promote new artists in the
Chicago area.”

Harding recently raised his cover
charge 1o $3-34 as an added incen-
tive for acts to play his room.

Almost Suddenly, Philadelphia
after dark is beginning to ruffle its
feathers again. In recent ycars, the
traditional nitery floor show carried
on its tradition only at the nearby
Latin Casino in Cherry Hill, N.J.
and at Palumbo’s Theater-Restau-
rant in the South Philadelphia sec-
tion of the city. Both are still going
strong, still depending largely on or-
ganization and group sales.

Latin Casino, playing the top
names in the field from Sammy
Davis Jr. to Gladys Knight and The
Pips, has a pre-fixed dinner price of
$9.90 with the supper show crowds
on their own and generally slim in
attendance. Palumbo’s, depending
entirely on groups for a dinner show
only. spots a few names like Joey
Bishop and Sergio Franchi through-
out the year to stay in the limelight.

While the intimate rooms with
rock, comedy and contemporary
singers are limited to the suburban
Main Point and the center city Bijou
Cafe, recent months saw the return
of the “smart™ supper club pattern at
the tiny center city Cafe Lafitte.
Featuring a single songbird, the ¢le-
gant and expensive French restau-
rant, seating only 85 persons, caught
on fast with Constance Towers and
carried on big with Julie Wilson and
Helen Gallagher.

While the Main Point sticks close
to folk, rock and blues artists: and
the Bijou with its varied fare focused
on the likes of Bette Midler and The
Pointer Sisters. the major jazz room
is Al Schmidt’s center-city Just Jazz.
Top instrumental and vocal jazz
nanies come in each week.

It is significant to note that night
clubs are holding on well in face of
the heavy weekly calendar of rock
concerts, particularly at the 19.000-
seat Spectrum. While the Latin Ca-
sino will play the 5th Dimension, the
Spinners with B.B. King and the
Temptations, the hard rock groups
get all the concert dates.

Only real major concern in book-
ings is the ever-spiraling cost of tal-
ent. Nightclub owners point out that
when they try to bring back an act
who is making it big after doing their
break-ins here, the price suddenly
skyrockets. Hard hit in this respect is
Bill Scarborough, who has an open
door policy for up-and-coming per-
formers at his Main Point. and is de-
pending on return engagements so
he can keep the door open for other
performers.

Denver has developed as a par-
ticularly active and sophisticated
music market in recent years. Ebbets
Field, under the aggressive own-
ership of Chuck Morris, is a leading
force in regional rock bookings.
However. because of Denver's rela-
tively isolated location, Morris finds
himself spending hours each day on
the phone with booking agents seek-
ing fill-in dates from acts.

Morris is seriously considering
adopting a policy of insisting that
record companies pick up all fees for
a touring newcomer opening act.

(Continued on puge 47)

Motown’75: New music
from new places.

A new group:

The Dynamic Superiors.

Their debut atbum,

produced by Nick Ashford

and Valerie Simpson.

If you wonder what'sina

name, the answer is
“Everything!”

Their debut single,

Shoe-Shoe Shine

is already on the charts,

and this album is soon to
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©1975 Motown Record Corporation

New from The Miracles. Don’t Cha Love It.
The ultimate Miracles

album with the smash title single.
Guaranteed to get you on your

feet and movin’.

Ifit's energy you want,

then take it home

and love jt.
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General News

Clubs Block-Booking

Aim For New Eng

land

By JIM MELANSON

NEW YORK—First round results to organize a block-booking circuit of
New England clubs suggest that the concept may become a reality by June 1 of
this year, according to Philip Mayo, crganizer of effort and manager of the

Great Riot Alley Club in Lenox. Mass.

Representatives of several New
England clubs met Jan. 20 at the
Rusty Nail in Sunderland, Mass.,
and initial groundwork for the cir-
cuit was formulated.

Plans call for a nominal member-
ship fee of $25 a week for participat-
ing clubs, to be used for promotional
purposes and operating expenses.

Designed to combat the effects of
inflation on club attendance and to
help “keep artists working,” the cir-
cuit will also be geared to place clubs
in a better bargaining position with
booking agencies, in that the clubs
can help secure a series of dates in
the area for the agents’ artists.

The club owners will also be fed
information on the relative success
of artists on the circuit, so as to con-
sider the act’s impact in their respec-
tive markets.

According to Mayo, clubs partici-
pating in the discussions to date are
all substantial operations, each one

Katcher Producing

In New Brunswick

NEW BRUNSWICK, N.J.—-The
State Theater here has signed Barry
Katcher’s In Town Music to be ex-
clusive producer of contemporary
concerts at the 54-year-old facility.
George Carlin will debut the new
policy Feb. 28.

having at least a 400-seating capac-
ity.

While priorto the meeting, the cir-
cuit's territory was planned to ex-
tend no farther south than New Jer-
sey and to the upper reaches of New
York State, those participating in the
Jan. 20 confab agreed to open the
circuit as far south as Washington,
D.C.. and to make Buffalo, N.Y ., the
western boundary.

Mayo says that certain clubs were
unable to attend the meeting be-
cause of inclement weather, but they
were kept appraised via telephone.
In all, clubs involved include the
Great Riot Alley, the Shaboo, Wili-
mantic, Conn.; Fat City, Wilming-
on, Vt.: the Warehouse,
Springfield, Mass.; Woodie’s House,
Washington, D.C.; the Unicorn, Ith-
aca, N.Y.; the Lion’s Den, Stock-
bridge, Mass.; the Yellow Balloon,
Syracuse, N.Y., and the Red Creek
_ounge. Booking agencies repre-
sented were Lordly & Dame. Don
Laws and All American Talent—all
Massachusetts-based—and Creative
Talent of New Rochelle, N.Y.

Plans call for the circuit to go into
effect “informally” by April 1, says
Mayo. “Hopefully,” he continues,
“it will be in full swing by June.”
Another meeting for the participants
has been scheduled in early March,
he says.

BLUE MAGIC

Latin Casino, Cherry Hill, N.J.

Blue Magic has attained a degree of sophis-
tication that could well establish a precedent for
aspiring artists to emulate. The 12-man entour-
aga (seven musicians, five vocalists) ran
through a well arranged and brilliantly choreog-
raphed set at this posh New Jersey nitery Jan.
20.

The musicians were blended in at key points
with Vince Montana's 20-piece house band and
served as a dynamic nucleus. Up front the vocal
group, costumed in subdued cutaway powder
blue suits and black homburgs, completed the
offering.

All the singers alternate lead but the distinc-
tive voice of featured singer Richard Pratt is a
standout and a readily identifiable signature.

On stage, there is no energy crisis. The vocal-
ists perform classic sets of movement resem-
bling at times a series of karate exercises done
in tandem_ They alternate microphones and po-
sitions so often and so precisely that the con-
stant motion 1s a trifle confusing to follow but
they always seem to know just what they are
daing and where they are going. A pro-quarter-
back doesn't have as many moves as they.

Standout selections for the performance
were "Side Show"” and "“Three Ring Circus,”
both recent hits.

Headliner for the evening was Jackie Wilson
who looked and sounded better than ever. His
powerful voice was well accompanied by “The
Godfathers,” a seven-piece group reminiscent of
Blood, Sweat & Tears.

Jackie blended a mediey of his hits including
such standouts as “Lonely Teardrops,” “Night,”
“To Be Loved,” with some of more recent vin-
tage. Watching this veteran artist perform it is
difficult to believe that his most famous hits
were recorded in the late 50s. He exudes charm
and warmth on stage and should frequent the
East Coast more often. He's been away far too
long. JIM STEPHEN

SLY AND THE
FAMILY STONE
KOOL AND THE GANG
Radio City Music Hall, New York

Back in the days when S y Stone was the first
superstar of the musical idiom that is now called
progressive soul he could pack people into the
Garden whenever the mood struck him. But that
was when Sly was an innovator and those days
have long since gone. Nowadays Sly is doing a
poor impression of his old act and his Jan. 16
opening night performance could not even fill
the orchestra section of Radio City Music Hall.

Sticking mostly to the old tunes from his
glory days, Sly struggled through a lackluster

Talent In Action |

45-minute set that was 10 minutes shorter than
the wait that preceded it. The band has simply
lost the edge.

What was once imaginative showmanship is
now just tired theatrics and not even the elabo-
rate Radio City staging could jazz up his act.
When the short set was over the audience left
with no desire to hear anymore.

Kool and the Gang opened the show with an
uneven set. The band got into some nice jazz-
tinged music but the audience was more anx-
ious to hear their familiar upbeat material. The
blandness of the set was more than likely due to
the sparse crowd as this group has been heard
to do better things. ROBERT FORD

Nightclubs Holding Own

® Continued from puge 46

With 250 seats at Ebbets Field and
weekly operating expenses ap-
proaching $2,000, the $500 scale
payment to an opening act—which
generally doesn’t draw any business
on its own namepower—can be a dif-
terence between weekly profit or
loss.

A distinctive new type of club op-
eration in Denver. which has been
surprisingly successful from the first,
is the Warehouse, managed by Peter
Rachbach. The club seats 450. It is
located in a luxuriously reconverted
genuine warehouse. There is a res-
taurant downstairs, with diners get-
ting preferential reserved seating in
the separate showroom. Most inter-
esting is that the Warchouse book-
ings range from Chuck Berry to
Jerry Lewis, pulling in specialty au-
diences from rockers to MOR-lovers
on any given week.

The concept has worked so well
that in 1975 the Warehouse has
budgeted $1.2 million solely for tal-
ent fees and is planning a syndicated
chain of clubs in other cities, with
Phoenix the front-runner as next
market.

Gold To Dorati

® Cominued from puge 40

record awarded him for the Haydn
Symphonics recordings is his second
such award; he also received a gold
record for his recording of
Tchaikovsky's “1812 Overture” with
the Minncapolis Symphony. Dorat
is music director of the National
Symphony Orchestra of Washing-
ton, D.C. The National Symphony
with Dorati also records for London,
their most recent release being a
recording of Messiaen’s “La Trans-
figuration de Notre Seigneur Jesus
Christ” on the new Headline Series.

New from The Temptations. A Song For You.

Titled after their show- stopping rendition
of the L eon Russell classic.
Aand filled with

an incredible selection
of new songs as well.

G6-969 S1

Because Michael Jackson

this. It's exciting.
Romantic. Youthful.
Soptisticated.

Look for the album with
_the jet black cover.
¥ It’s beautiful.

A new Michael Jackson.
Forever, Michael.
You’'ve never heard a Michael

Jackson album iike this.

has never sung like

Unique.
M6-825 S1

www-americanradiohistorv com

New from Manticore. Thee Image.

Rock and Roll bailads—with roots from
classic groups like The Blues Image,

Iron Butterfly, and Cactus.
New directions on this
Manticore debut album.
MAB6-504 S1
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General News

SERIES REVIEW

United Artists Serves Up
8 More Classic Reissues

LOS ANGELES--United Artists
has added another eight LPs in its
fine “Very Best Of” series, tracking
the carcers of some of the bigger
names in the history of pop music.

Culled for the most part from the
excellent Liberty. Imperial and
United Artists catalogs, each LP fea-
tures a uniform cover scheme with a
photo of the artist at peak popularity
or an appropriate scene, such as a
photo of breakers for the Ventures’
LP. “Very Best Of" and artist name
are on the top, to make for casy
scries display.

LPs will list for $4.98, and basi-
cully cover material from the past 15
years of pop activity.

The Bobby Vee package show-
cases one of the more consistent hit-
makers of the early *60s with some of

20th Century To
Move Its Offices

LOS ANGELES-20th Century
Records and 20th Century Music are
moving to new quarters on Sunset
Blvd. here within the next few
months.

The companies have purchased
the old Metromedia Producers
Corp. building and will spend
around $200,000 remodeling it.

20th Century Records and 20th
Century Music were launched two
and a half years ago by Russ Regan,
president of the record label. and
Herb Eiseman, president of the mu-
sic publishing operation.

Since that time, both firms have
expanded enormously. Starting out
on the top floor of their present loca-
tion, they soon took over the entire
building and now also occupy space
next door.

The next structure—closing is in
late January—is three times the size
of their present facility. Tom Rod-
den, general manager of the record
label, expects that the two firms will
be able to move to their new quarters
in June.

UCLA Series
Wins Approval
Of Accountants

LOS ANGELES—The California
State Board of Accountancy in Sac-
ramento has approved the second
series of seminars titled “This Busi-
ness Of Music” which gets under
way Tuesday (7) at UCLA.

Running for seven additional
Tuesday evenings at the Ackerman
Swudent Union, the series is co-
presented by UCLA Extension and
Billboard with Hal Cook serving as
administrator.

Approval by the state board
means that the course has been ac-
credited for further education for
the thousands of CPAs who reside in
California. In order to keep his li-
cense, a CPA in California must take
80 hours of accredited courses every
five years.

his biggest hits, including “Rubber
Ball.” “Run To Him,” “Devil Or An-
gel” and “Come Back When You
Grow Up.”

The Rick Nelson set showcases
one of the true superstars of the early
period of rock, complete with many
of his biggest hits including “Trav-
elin’ Man,” “It’s Late.” “Stood Up™
and “Waitin’ In School.”

One package features oldies, and
offers an insight into some of the
songs the early British bands were
obviously listening to. Included are
the Clovers’ “Love Potion =9, later
a top five hit by the Searchers.
Benny Spellman’s “Fortune Teller.”
covered by the Rolling Stones, and
Ike & Tina Turner's “It’s Gonna
Work Out Fine.” covered by Man-
fred Mann. Other hits include Shir-
ley & Lee’s “Let The Good Times
Roll,” Ernie K. Doc’s “Mother In
Law” and Inez & Charlie Foxx’s
“Mockingbird.”

The Ventures were and still are
one of the top instrumental groups
around. and were instrumental in
developing the sound copied by so
many British and American bands.
Hits included in their package are
“Walk. Don’t Run” and “‘Hawaii
Five-0.”

The Fleetwoods had a number of
hits in the *50s and *60s, with “Come
Softly To Me™ and “Mr. Blue” on
their set. while the Shirelles LP fea-
tures “Soldier Boy.” “I Met Him On
A Sunday,” “Dedicated To The One
I Love.” “Mama Said” and “Baby
It’s You.” The group was one of the
more prolific when it came to hits of
their time.

Jay & The Amwricans also en-
joyed many hits, with “Cara Mia.”
“Only In America,” “Let’s Lock The
Door” and “Come A Little Bit
Closer” on their set.

The Hollies were one of the first
big English bands and are still very
much a factor today. Material on
their LP includes “Bus Stop,™ “Stop,
Stop, Stop,” “Pay You Back With
Interest,” “Look Through Any Win-
dow” and *“Just One Look.”

Sound quality is good on all LPs,
as they are all relatively recent. The
impressive thing, however, is that
these were not one-shot artists. At a
time in rock history when few artists
showed any repeat success, most of
these stars hit time and again and
many are still around today.

BOB KIRSCH

Paterson University

& Continued from puge 29

March 9 for several weeks and then
go on tour. University students will
comprise the pit orchestra with stu-
dents and faculty being cast in sev-
eral roles. Only Drake and several
others will be Equity members.

The book was written by Ira Wall-
ach with Christopher Hewett the di-
rector. This is the first musical play
for Mandel and Sachs, who have
worked on “That Was The Weck
That Was” and have been doing
music for commercials.

London Push On U.K. Acts

NEW YORK-—London Records will begin a six-week program Monday
(20) designed to bring attention to nine of England’s top acts of recent years.
Included in this campaign are Ten Years After featuring Alvin Lee, Savoy
Brown, David Bowie, Cat Stevens, John Mayall and his original Blues-
breakers, Keef Hartley, Them featuring Van Morrison, Zombics featuring

Rod Argent and Chris Youlden.

The program will feature special incentive brochures to strengthen sales and
other pertinent information. Also included in the promotion material will be a
special 10-page order form listing the complete discography of the artists, a
tape configuration of their works, and other useful items. Radio stations will

be reserviced with catalogs.

| Campus Briefs |

Irwin Segelstein, president of CBS
Records, was guest lecturer at the
opening session Jan. 17 of Syracuse
University’s new workshop, “Crea-
tive Aspects Of The Recorded Music
Industry: The Anatomy Of A
Record Company.” The topic of his
discussion was on the role, function
and responsibilities of a company
president. The undergraduate
course which is free and open to the
public will continue Friday (24)
with a session featuring Mike Ber-
nicker of RCA Records on the topic
of company a&r departments. Fu-
ture sessions include Columbia
Records” Don Dempsey on record
merchandising, and variety of in-
dustry experts on record criticism,
and advertising. marketing and pro-
motion departments of the record
company. Also slated for discussion
are creative aspects including com-
posing. arranging and orchestration
in record production.

* * *

Boston’s Berklee College of Music
has named upperclassman Richard
Hohenberger the recipient of its
Harris Stanton Award, which recog-
nizes guitarists who excel in the field
of performance. Hohenberger has
been an active member of Berklee’s
performing ensembles, including
the Thursday Night Dues Band and
the Concert Jazz Orchestra. In addi-
tion to these performances, he has
also participated in several record-
ing sessions for Capitol and Colum-
bia.

* K %

Jazzman Woody Herman has
created the Sister Fabian Fund, a
special annual scholarship award
open to boys and girls selected from
the public and private school sys-
tems of his hometown Milwaukee.
Named in honor of the St. John
Cathedral teacher who gave him
help and encouragement as a young
student and musician in the early
1930s, the fund will be perpetuated
through annual benefit concerts
presented by the Herman band in
the area. The first concert is sched-
uled for mid-April, 1975, and the
scholarship is open to aspiring vo-
calists and writers, as well as instru-
mentalists.

* K x

Oakland Community College in
Farmington. Mich., has added a new
course 1o its music history curricu-
lum, “History Of Music: The Rock
Era.” The course will survey the ar-
tistic, technical, historical, social,
economic and entertainment aspects
of rock music. Originator of the
course, Dr. Theodore Mann plans to
develop other courses dealing with
pop music. but began with the rock
period because he says it represents
the most dynamic period in music
history. Mann says he thinks the so-
cial and aesthetic importance of the
music will eventually force most col-
leges and universities to add similar

courses.
* * *

Concert  Canadien, the 10-
part documentary series on Cana-
dian artists, has added 13 Canadian
affiliates and is in the process of se-
curing many US. schools. Already
picking up on the series here are The
University of Georgia, Rider Col-
lege, Tennessece State University,
University of Connecticut, Appala-
chian State University and Mich-
igan State University. Included in
this series are Buffy Sainte-Marie,
King Biscuit Boy, Dom Troiano,
Leonard Cohen, lan and Sylvia and
many others.
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1 14 5 JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
In The Ghetto, Savoy MG 14322
2 2 47 HAROLD SMITH MAJESTICS
James Cleveland Presents—Lord, Help Me To Hold Dut, Savoy MG 14319
3 1 51 ANDRAE CROUCH
Live At Carnegie Hall, Light LS 5602 (Word/ABC)
4 3 38 JAMES CLEVELAND
With The Southern California Community Choir—1ll Do His Will, Savoy MG 14284
5 6 18 MIGHTY CLOUDS OF JOY
it's Time, ABC/Dunhill DSX 50177
6 4 61 ARETHA FRANKLIN
Amazing Grace, Atlantic SD 2-906
7 8 18 DIXIE HUMMINGBIRDS
Who Are You, ABC/Peacock PLP 52905
8 16 61 SENSATIONAL NIGHTINGALES
it's Gonna Rain Again, ABC/Peacock PLP 175
9 5 26 SHIRLEY CAESAR WITH CAESAR SINGERS & THE
WHITE ROCK BAPTIST CHOIR
Miltenial Reign, Hob HBX 2170 (Scepter)
10 10 13 SEANSATIONAL NIGHTINGALES
My Sisters And Brothers, ABC/Peacock PLP 59209
11 19 65 JAMES CLEVELAND
Give Me A Clean Heart. Savoy MG 14270
12 27 5 SUPREME ANGELS
Shame Dn You, Nashboro 7141
13 12 26 ANDRAE CROUCH & DISCIPLES
I Don’t Know Why Jesus Loved Me, Light LS 618 (Word/ABC)
14 9 26 JAMES CLEVELAND
Down Memory Lane, Savoy MG 14311
15 15 38 THE GOSPEL SOUL OF SAM COOKE WITH
THE SOUL STIRRERS Vol. 1
Specialty SPS 2116
16 7 26 REVEREND ISAAC DOUGLAS WITH THE JOHNSON ENSEMBLE
The Harvest Is Plentiful, Creed 3056 (Nashboro)
17 11 65 INEZ ANDREWS
Lord Don’t Move The Mountain, ABC/Songbird SBLP-225
18 28 5 GOSPEL SOUL OF SAM COOKE WITH
THE SOUL STIRRERS
Vol. 2
Specialty SPS 2128
19 17 57 JAMES CLEVELAND & THE GOSPEL GIRLS
Trust In God, Savoy MG 14302
20 22 5 REVEREND MACEO wOODS
Janus Purpie, Truth GTS 2704
21 REVEREND ISAAC DOUGLAS
m Do You Know Him, Creed 3059 (Nashboro)
22 20 34 BILLY PRESTON
Gospel Is My Soul, ABC/Peacock PLP 179
23 21 47 JAMES CLEVELAND & THE SOUTHERN
CALIFORNIA COMMUNITY CHOIR
[ Told Jesus To Change My Name, Savoy MG 14322
24 30 9 DOROTHY LOVE COATES & HER SINGERS
When It's All Dver, Nashboro 7138
25 18 9 SARAH JORDAN POWELL
Savoy MG 14347
26 13 61 REVEREND W. LEQO DANIELS
Sermon--Build Your Own Fire. Jewel LPS 0081
27 35 5 REVEREND MACEO WOODS
In Concert, Truth GTS 2703

28 3 SENSATIONAL NIGHTINGALES
@ You & I & Everyone, ABC/Peacock PLP 177
2 N.Y.C. COMMUNITY CHOIR
9 m Great Is Thy Faithfulness. Savoy MG 14337
30 29 9 THE CONSOLERS

Victory Shall Be Mine, Nashboro 7135

JOHNSON ENSEMBLE
Christ Is The Answer, Creed 3057 (Nashiboro)

31

|
32 m THE REAL THING
Jewel LPS 0087

33 24 38 REVEREND W. LEO DANIELS
Straddle The Fence, Peacock LPS 0088

34 34 5 EDWIN HAWKINS SINGERS
Live, Buddah BDS 5606

35 31 38 RANCE ALLEN GROUP
Brothers, The Gospel Truth GTS 1212
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WBAP #37 - Fort Worth
WYDE #33 - Birmingham
KHEY #38 - El Paso
WSUN #32 - St. Petersburg
KFDI #48 - Wichita
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from the album

Make A Joyful Noise
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Management: Jim Loakes, Betford Corp.
Produced by: Steve Stone
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KSON - San Diego
KWJJ - Portland
WEET - Richmond
KSO - Des Moines
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WSUN - St. Petersburg
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KXLR - Little Rock
WHO - Des Moines
KCKN - Kansas City
WMAD - Madison
WEXT - Hartford
WSLC - Roanoke
WGBG - Greensboro
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Bluegrassers’ Society To
Hold 3-Day Missouri Meet

LAKE OZARK, MO.—An organ-
ization known as The Society For
the Preservation of Bluegrass Music
of America (SPBGMA) has
presented its second annual Blue-
grass Musicians’ Convention and
awards banquet here.

Scven stales were represented at
this national amateur gathering, a
prelude to the third annual Blue-
grass Festival scheduled for the
Lodge of the Four Seasons here Feb.
21-22-23. The event is sanctioned by
SPBGMA and sponsored by the
Horseshoe Bend Assn

SPBGMA is a relatively new or-
ganization, formed to preserve, pro-
mote and encourage new develop-
ment in bluegrass music. [t also has
established what it calls rules and
regulations for judging bluegrass
contests, uniform in nature.

The organization has set up a
point system to coincide with the
rules and is establishing a team of
qualified judges for scoring band
competition.

A ballot system also is being used
in conjunction with the rules, with
ballots this year distributed to the
central U.S. at festivals held in such
places as Missouri, Oklahoma, II-
linois, Kansas, Arkansas, lowa, Ten-
nessee, Texas, Kentucky, Wyoming
and South Dakota. In the future, the
organization will get such ballots to
all promoters taking part in national
balloting.

Among other things, SPBGMA
hopes to aid in the preservation of
the so-called Bill Monroe original
non-electrified bluegrass. [t seeks to
govern the types of instruments to be
used in competition, and any combi-
nation of the six basic instruments
known to bluegrass are accepted:
five string banjo, guitar, mandolin,
fiddle, dobro and dog house type
bass. All but the dobro are manda-
tory.

The organization also has begun
putting together its first annual in-

PLOT 6 SPECIALS

formation guide, listing all festivals
and bluegrass shows. They would be
placed in music stores and record
shops.

Winners announced here. on the
basis of ballots, were: Clay Collins,
Kansas City; Oliver Smith. Gilson,
11l.: Dub Crouch, Norman Ford and
the Bluegrass Rounders, St. Louis;
Shady Grove Ramblers. Irving,
Tex.. Wooten Bros.. Center Ridge,
Ark.: Jerry Justice, Raytown. Mo.:
Ronda Vincent, Greentop, Mo.: Ar-
len Collins, Kansas City; Jim Scott,
St. Louis: Audrey Belt. Kansas City,
Kan.: Kenny Cantrell, Fort Gibson.
Okla.; Troy Castleberry, Mempbhis;
Mike O’Roark, Kansas City; Ferrell
Stowe, Lebanon. Mo.; Mitch
O'Roark, Kansas City.

Country

Nashville Awaits
Last Benton Art

KANSAS CITY-A mural
painted specifically for the Country
Music Hall of Fame was completed
by famed artist Thomas Hart Benton
48 hours before his death here.

Benton, 85, died at his home. His
attorney. Lyman Ficlds, said he
worked continually on the mural,
and it seemed to keep him alive until
its completion. Benton was commis-
sioned a year ago to paint the mural
showing the origins of country music
for $50.000.

Fields described it as the artist’s
greatest painting, and William Ivey.
director of the Hall of Fame, said
there was no way to place an eval-
uation on it now

The painting is to be shipped early
this summer to Nashville. It is six
feet high and 10 feet wide.

Country Music Found
In College Curriculum

NASHVILLE—Country music has
been making inroads into the col-
leges for a number of years, but not
quite in the same manner it is doing
so now. It has invaded the class-
rooms.

While the NARAS Institute has
taken music generally into scores of
college classes across the nation,
there are specific schools zeroing in
on country, and getling cooperation
from all quarters.

Probably the most ambitious of
these is Claremore Junior College in
Oklahoma, about 30 miles from
Tulsa. There the Hank Thompson
School of Country Music is thriving.
This is the home of such luminaries
as Patti Page and the adopted home
town of Will Rogers. More than that,
however. one can obtain an associ-
ate degree in country music.

Until three years ago this was the
Oklahoma Military Academy. and it

Shelter Records Ina TV
Tie With Texas Brewery

AUSTIN—ShelterVision, the divi-
sion of Shelter Records based here,
is working with the Lone Star Brew-
ing Co. in sponsorship of six one-
hour television specials focusing on
the Texas country music industry.

The show first will be telecast in
the |1 major Texas markets over a
two-year period, then will be offered
nationally for home video consump-
tion.

The Lone Star series will revolve
around Willie Nelson, and will fea-
ture many of the young country-ori-
ented contemporary artists such as
Jimmy Buffett, Doug Sahm. Doug
Kershaw, Waylon Jennings, Jerry
Jeff Walker, Ray Wylie Hubbard,

B.W. Stevenson, Rusty Wier, Steve
Fromholz, Buffy Saint-Marie,
Sammi Smith, Bobby Bridger, Mi-
chael Murphy and traditionalist
Kenneth Threadgill.

Also featured will be such groups
as Asleep At the Wheel and Greezy
Wheels.

The show’s format is carried out at
an outdoor concert setting, with a
hive audience, at the Shelter Ranch.
The series will air in Dallas, Hous-
ton. San Antonio, Austin, Lubbock,
Beaumont, Corpus Christi. Waco,
Laredo, Harlingen and San Angelo.
Affiliates of ABC-TV, for the most
part, are airing the series, which will
be simulcast on FM stereo in the first
six markets.

Expect 15,000 At Fan Fair

NASHVILLE—Early predictions
of a turnout of some 15,000 for this

year’s Fan Fair in June seem a cer-
tainty now, with more than 2,000 ad-
vance registrations already in.

Jerry Strobel. public relations di-
rector for the co-sponsoring “Grand

Ole Opry,” says that puts registra-
tion a full 2,000 ahead of last year at
this time, when 12,000 eventually
took part in the consumer-oriented
event.

Begun as a joint venture of the
Country Music Assn. and the
“Opry,” the summertime gathering
has grown in numbers and stature
from the beginning. It enables fan
club members and other consumers
to take part in festivities over a four-
day span. to mingle with the artists
and to attend shows sponsored by
the various record companies. [t also
is used to divert fans away from the
“Birthday Celebration™ in October,
which 1s industry-directed.

has grown with such rapid strides
since moving into the country music
field that it’s on the verge of becom-
ing a four-year university.

Classes involving country music
majors jumped from 25 the first se-
mester to some 400 now, and it’s still
growing. The school offers study for
performers, and for those interested
in the business end of the industry.
Many take both.

Claremore has done a great deal
of importing, bringing in Nashville
songwriters, artists, executives and
others to conduct classes or semi-
nars.

The man behind it all is Larry
Fowler, dean of development. who
put it all together. His chief instruc-
tor is George Highfill. a writer for
Tree Publishing Company in Nash-
ville. Nearby, of course, is the Jim
Halsey Agency. and Thompson is a
partner of Halscy’s. As a result, some
20 annual scholarships have been
established.

The course has brought in stu-
dents from all over the United
States. Muny pay their tuition just to
audit the course.

While Claremore has a lock on the
country scene, other schools lean
heavily in that direction. A major in
mass communication has been es-
tablished at Middle Tennessee State
University, with country music
courses a vital part of it. Belmont
College in Nashville utilizes people
from the Nashville music industry to
teach its courses. There are scores of
others as well.

Partly because of what is going on,
homecoming at Middle Tennessee
State this year will, for the first time,
feature all country music. About
half of the acts booked in to perform
at functions through the ycar are
country.

Bluegrass unquestionably is still
the strongest form of country at col-
lege concerts, but by no means are
the appearances limited to that. The
so-called “outlaws.” Jimmy Butfet,
Waylon Jennings. Tompall Glaser,
Mac Wiseman and many more, are
an integral part ot the college scene.

With more musicologists becom-
ing involved with country music ses-
sions and the hke. it no longer is styl-
ish to have missed an education
along the way. The country music
involvement is growing, on stage
and in the classrooms. and some sur-
prising things doubtless will happen
in the future,

www_americanradiohistorv com

‘Opry’ Plans Talent
Canvass Via Radio

NASHVILLE-The first in a
series of events revolving around the
50th anniversary of the “Grand Ole
Opry” involves a talent search to be
held in conjunction with radio sta-
tions around the nation and Can-
ada.

Winners will receive. among other
things. a recording contract with
Opryland Records (distributed by
Capitol), and an appearance on the
“Opry” during the birthday celebra-
tion next October.

The announcement was made by
Hal Durham, manager of the
“Opry.” who said that top winners
from radio stations would compete
in semi-final shows to be held this
summer in various regions through-
out North America.

Specifically hired to handle this
job is Mike Slattery, formerly of
KSON in San Diego. who is the Na-
tional Talent Search Coordinator. In
addition to the recording contract
and “Opry” appearance. there will
be guest spots on syndicated shows,
cash awards, and other prizes.

The search is somewhat reminis-
cent of a 1958 event in which the Pet
Milk Co,, then a regular sponsor of
the oldest show in the history of
American radio, conducted a similar
talent scarch. The number one win-
ner that year was Margie Bowes,
who was signed to Hickory Records.
appeared on the “Opry” for a num-

Scruggs LP
Celebrates
25 With Col

NASHVILLE—Earl Scruggs, who
has won recognition both in the field
of bluegrass and in rock music, has
celebrated his 25th year on Colum-
bia Records with an album that in-
cludes big name notables.

The LP is produced by Bob John-
ston, a veteran in the business, and
engineered by Ben Tallent.

Johnston has succeeded in bring-
ing into the studio (Quadraphonic)
such artists as Buffy Sainte-Marie.
Charlie Daniels, Linda Ronstadt.
Billy Joel. Alvin Lee, Tracey Nelson.
Bonnie Bramlett, Leon Pendarvis,
Willie Hall. Roger McGuinn, Flor-
ence Warner, Larry Gatlin, Leonard
Cohen, Michael Murphey, Reggie
Young, Don Hix, Billy Swan, Tony
Joe White, Marshall Tucker., and
Earl’s talented sons, Randy and
Gary Scruggs.

Scruggs, in addition to his blue-
grass background. has been an in-
novator for years. His film credits in-
clude “Bonnie and Clyde." and
“Where the Lilies Bloom.”

Johnston has produced artists
ranging from Bob Dylan to the Pozo
Seco Singers.

Price Enterprises
Opening In Dallas

DALLAS—Ray Price Enterprises
has been formed here. including his
own booking agency, management
operation and two new publishing
companies.

The operation is being run by
Janie Price, wife of the artist. and an
experienced legal secretary and ac-
countant. Gearing the operation to-
tally toward his career. this now will
be the focal point of Price’s activity.
Price last year moved to Myrrh
Records in Waco, and has com-
pletely “broken away™ from his
Nashville background.

ber of years, made a movie, married
Doyle Wilburn, and faded into ob-
scurity as an cntertainer, although
she subsequently signed with several
other recording firms.

Paradoxically, the person who tin
ished number two in that contest was
Johnny Tillotson, now both a coun
try and pop artist with Columbia.
whose career has climbed steadily
over the years.

The “Opry™ is hopeful that new
talentcan be developed in this man-
ner. Anyone over 16 and not under
contract to a record label is eligible.
Contestants are asked to obtain ¢n-
try blanks from radio stations in
their area that have joined with the
“Opry” in the National Talent
Search.

Mutual To
Air Country
From Denver

DENVER—-A Country Music
Fair will be broadcast from Cinde-
rella City here over the facilities of
the Mutual Broadcasting System in
February.

The show is part of a week-long
celebration from here, and will be
recorded live for network broadcast
and provided to radio stations at no
cost.

C. Edward Little, president of
Mutual, says “if the show gains the
acceptance we feel it will, we will ag-
gressively program similar shows
across the nation.” He and execu-
tives of station KERE here said it
“could well be the pacesetter for the
return of country music to network
radio.”

George Morgan, a member of the
“Grand Ole Opry” and recording
artist for 4-Star Records. will head-
line the show. He will be joined by
Connic Cato of MGM, O.B.
McClinton of Enterprise, Nancy
Walker of 20th Century and Bruce
Mullen.

Hank Williams
Changes Plans

NASHVILLE—A complete switch
in one of the oldest country bands in
existence has taken place with a
change of plans by MGM artist
Hank Williams Jr.

Young Williams announced the
disbanding of his group. The Cheat-
in’ Hearts, most of whom had per-
formed with his late father, and an-
nounced intentions of staying off the
road for a prolonged period.

The group then reformed with La-
mar Morris. known as the Morns
Code. and combined with Billy
Thunderkloud & the Chieftones. to
comprise a 10-piece group.

Meanwhile, Williams has decided
to return to the road. and is in the
process of forming a new band.

Old band members now with
Morris and Thunderkloud include
Jerry Rivers on fiddle. George Ed-
wards on steel guitar. Ronnic
Hughes on bass. Warren Keith on
piano, and Terry Ishmael on drums.
Morris also will play lead guitar.

The entire group will be booked
by Buddy Lce Attractions. Among
bookings alrcady set are the Florida
Citrus Showcase in Winter Haven,
the Central Florida Fair in Orlando,
the Dallas Sports Show, Harrah's in
Stateline, Nev.,, and a number of
state and county fairs.
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Billboard SPECIAL SURVEY for Week Ending 2/1/75

Hot Country Singles.
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Greenwood Records
Tops British Market

LONDON-It'sa case of optimism
for country music’s future, coupled
with a realistic knowledge of the
size of the market and a good mer-
chandising approach, that has
made Greenwood Records the lead-
ing British retailer in this specialist
field.

Another vital factor has been the
almost sublime faith in the music
shown by the company’s administra-
tor and sales director. Godfrey
(Goff) J. Greenwood, a faith that
has paved the way to retail outlets in
Bradford and Doncaster in York-
shire and a mail order service that
spans the world.

A qualified accountant. Green-
wood first became aware of the com-
mercial potential for the music in the
late fiftics when asked by friends to
obtain some imported items for
them while ordering for himself. At
that time he was an enthusiastic col-
lector, with several thousand records
in his library.

“At that time country albums
were rare and I soon managed to
build up a steady mail order busi-
ness which I ran from my home,” he

Divorce Moves
Jones Boys To
Tammy Wynette

NASHVILLE—The former band
of George Jones and Tammy Wy-
nette now will travel exclusively with
Miss Wynette, who has filed a di-
vorce suit from Jones, her husband.

Members of the group notified
AFM local 257 here that they had
opted to travel with her, but they
had not been able to contact Jones to
notify him of their decision.

Jones. who went to Florida but
subsequently has returned here. was
not answering the telephone at the
motel room where he was registered.

The bandmen notified the union
that they had tried to reach Jones,
but were unable to do so.

Jones and Miss Wynette com-
pleted an album for CBS before
their split, and it is due for release in
the near future.

Paradoxically, the name of the
band is the Jones Boys. In addition
to the band, the road show includes
Harold Morrisson and Patsy Sledd.

Country Academy
Golf To Cost $125

LOS ANGELES—-Feb. 28 and
March | are the dates selected for

the second annual Academy of

Country Music Celebrity golf tour-
nament at Valencia Country Club.

The tourney again will be man-
aged by Golf Classics, Inc., headed
by Dave Pell. Dave Starr and Bill
Stevens. Entry fee is $125 which in-
cludes two days of golf, tee prizes
and the awards dinner. Proceeds go
to the Marty Landau Trust Fund.
Bill Boyd, president of the Academy,
is overall director of the event.

Schanz Establishes
Photography Firm

NASHVILLE—-A full-service
photography company has been es-
tablished here by Bob Schanz. The
operation includes traveling staff
photographers who can accompany
country music artists on the road, or
go with them on location.

It also involves makeup artists,
hairdressers and the like, and covers
photography from album covers to
photo buttons.

says. He’ll also admit to a certain
naivety at that time and confesses
that he “nearly lost his shirt™ despite
holding down a good career outside
of the music industry. Not getting
paid for items supplied was one of
his carliest headaches: now he
avoids this problem by insisting on
cash with order.

Because of his extensive knowl-
edge of the market. and a constantly
increasing demand for the product,
Goff Greenwood eventually de-
cided to enter the business full time
as a retailer—and opened his first re-
tail outlet in Bradford some three
years ago.

Enthusiasm

Although his involvement in the
commercial aspects of the music in-
dustry has increased considerably
throughout the years, he has never
lost the basic enthusiasm that started
the ball rolling in the first instance.
He has been involved in editorial
duties on several country music pub-
lications, was the founder of the
4,000-member British Country Mu-
sic Association along with aides
Mike Storey and Jim Marshall (and
only recently resigned after five
years as secretary) and has been DJ
on Radio Leeds” “Country Club”
since it ook to the airwaves in the
late sixties.

Totally committed to the cause of
country music, Greenwood is one of
the few individuals in Britain whose
professional lifc 1s wholly centered
upon the music and regularly works
a 60- or 70-hour weck.

In his unique position he can sce
things from both sides of the fence
and is able to make some very perti-
nent observations.

“There is a lack of realization by
the record companies of the long-
term sales potential of country al-
bums. Many recordings will be just
as steady scllers in two or three years
time as they arc¢ now. Others will be
classics in their own rights. in par-
ticular I believe the Nitty Gritty Dirt
Band album "Will the Circle Be Un-
broken” will still be selling in 30
years time, just as the recordings of
Jimmie Rodgers. the Carter Family
and Hank Williams are strong sellers
today.

“I deplore the recent deletion lists
from all the record companics. They
are simply not taking the long-term
sales potential into account. Even
worse is the appalling cessation of
the MCA product. Altogether, re-
cent deletions have resulted in an
across-the-board cutout of about 75
percent of the available U.K. coun-
try releases.”

However. deletions are only one
aspect of the picture. Greenwood
feels that no one in British record
companies has any idea of what to
do with country music.

“1 get regular phone calls from
most of the U.K. companies for ad-
vice on what to release and. in this
respect Phonogram is one of the bet-
ler organizations as far as liaison is
concerned but | would cite RCA as
one of the worst—not from the point
of view of relcases but rather in the
matter of the availability and distri-
bution of their product.”

30,000 LP’s
Currently Greenwood Records
carries about 30.000 country albums
in stock, with the retail price ranging
from $1.20 to the ceiling price of

'$7.20 for imports, the latter price

having recently been increased from
$6.35. Despite the competitive
prices. however. Greenwood main-
tains that he is not a discount dealer.
“You can't have inventory and give
away product as well,” he says.

Country Awards
Due On Feb. 27

LOS ANGELES--Billy Strange
has been named arranger and con-
ductor for the 10th annual Academy
of Country Music Awards Feb. 2 at
the Aquarius Theater. The event will
be televised on ABC's “Wide World
Of Entertainment” March 5.

Gene Weed, president of Film
Factory, Inc., is the producer.

Assisting him with production
chores are Coffee Walker and Allan
Angus, who also is serving as direc-
tor.

Last year’s telecast of the program
resulted in the third highest rating
share in the history of “Wide World
Of Entertainment” series. Still to be
chosen are the host. entertainers and
presenters, Weed says.

Nashville
Scene

By BILL WILLIAMS

Lonzo (of Lonzo and Oscar) per-
formed solo on the “Opry” last Sat-
urday night. Oscar decided to go
fishing, and Lonzo wanted to try it
on his own. ... Charlie Louvin,
scheduled for a single release right
now, is going to have to re-cut the
session entirely. UA wasn’t too
happy with the other one. Kelso
Herston will now produce him. ...
The special floor put down on the
“Opry” stage for the “In Concert”
serics caused some serious problems
for the square dancers. because it
was spongy. They had to cut short
their performance. ... WJID back-
stage at the show, taping promos cel-
ebrating 10 ycars with country mu-
sic. ... Lester Flatt about to
announce a new major label, now
that he’s moved to the Jim Halsey
Agency. ... For the fourth consecu-
tive year, the Fender Instrument Co.
used the Willis Bros. for its commer-
cials. ... A British journalist, who
shall remain unnamed, talked lo-
cally of an interview he had done
with “Hank Frost.” When told it was
Hank Snow he replied: “l knew it
had something to do with inclement
weather.”

Loretta Lynn’s husband, Mooney.
presented her with a new silver
Jaguar for their silver wedding anni-
versary. Now all she has to do is
learn how to drive a stick shift. .
Roy Clark and sideman, Buck Trent,
have relcased a new all-banjo album
on ABC-Dot.

Dolly Parton doing special benefit
performance for her home town of
Sevierville, Tenn. with proceeds go-
ing to the Sevierville County High
School Band, in which Dolly was a
drummer during her high school
days. ... Jeannie Seely taping
Schlitz beer commercials at Wood-
land Studios this week. ... Moe
Bandy making his Nashville debut at
the Palomino club Jan. 31. . .. Barbi
Benton currently touring as “special
guest star” with the Charley Pride
Show.

Jimmy Buffett among acts to be
showcased at the national conven-
tion of the National Entertainment
Conference in Feb. ... Waylon Jen-
nings taped the Merv Griffin Show
and the Dinah Shore Show aired
Jan. 18 and 22 respectively. .. . Ray
Price to appear with The Oklahoma
City Symphony Orchestra Feb. 15 at
the Oklahoma City Civic Center
Music Hall.

Studio One Productions of Taze-
well, Va. has distribution deal with
International Record Distributing
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= = e # Star Performer—LPs registering proportionate upward progress this week.
£ 5 s TITLE~Artist, (abei & Number (Distnbuting Label)
1 8 CITY LIGHTS—Mickey Gilley, Ptayboy PB 403
2 3128 BACK HOME AGAIN—John Denver, Rca CPL1-0548
3 1|7 | CAN HELP-Billy Swan, Monument KZ 33279 (Columbia)
t 8 6 HEART LIKE A WHEEL—Linda Ronstadt, capitol ST 11358
5 4 |16 MERLE HAGGARD PRESENTS HIS 30TH ALBUM-—Merie Haggard
& The Strangers, Capitol ST 11331
6 517 THE SILVER FOX—Charlie Rich, Epic PE 35250 (Cotumbia)
ﬁ 11| 6 SONGS OF FOX HOLLOW—Tom T. Hall, Mercury SRM-1-500 (Phonogram)
8 6 (11 GET ON MY LOVE TRAIN-La Costa, Capitol ST 11345
ﬁ 12 | 18 THE RAMBLIN' MAN—Waylon Jennings, RcA APLI0734
10 913 DON WILLIAMS, VOL. IH—a8c/Dot DOSD 2004
1 732 RUB IT IN-Billy Crash Craddock, ABc ABCx-817
ﬁ 16 | 6 HIGHLY PRIZED POSSESSION—Anne Murray, Capitol ST 11354
ﬁ 17 | 11 LIKE OLD TIMES AGAIN—Ray Price, Myih 6538 (Word/ABC)
14 | 15| 7 COUNTRY HEART 'N SOUL—Freddie Hart, Capitol ST 11353
ﬁ' 20 | 34 IF YOU LOVE ME LET ME KNOW—Ofivia Newton-John, mca 411
16 | 19 | 10 PRIDE OF AMERICA—Chartey Pride, rca apL1.0757
17 | 14121 PLEASE DON'T STOP LOVING ME—Porter ‘N’ Dolly, Rca APL1.0646
|ﬁ 23 | 22 ROOM FULL OF ROSES—Mickey Gilley, Piayboy 401
'ﬁ 24 | 93 BEHIND CLOSED DOORS—Charlie Rich, Epic ke 32247 (Columbia)
20 | 13|30 COUNTRY PARTNERS—Loretta Lynn & Conway Twitty, mca 427
21 | 21| 8 REUNION—Glen Campbell, Capitos Sw 11336
22 | 10 | 12 MISS DONNA FARGO—agc/Dot DOSD 2002
23125 5 ?Clza!éia;\WAY—Kris Kristofferson & Rita Coolidge, Monument P7 33278
248 | 26 | 11 WOMAN TO WOMAN-Tammy Wynette, pic Ke 33246 (Columbia)
25 29 | 21 I'M NOT THROUGH LOVING YOU YET-Conway Twitty, mca 441
26 | 22|35 PURE LOVE—Ronnie Milsap, Rrca APL1.0500
ﬁ 38 2 RIDE 'EM COWBOY—Paul Davis, Bang 401 |
28 | 18 6 SHE CALLED ME BABY-Charlie Rich, rca apL1-0685 |
29 12713 CLASSIC CLARK—Roy Clark, ABC/Dot DOSD 2010
30 | 2811 GREATEST HITS—Mel Tillis, Mom m36 4970
31 | 3217 THEY DON'T MAKE 'EM LIKE MY DADDY—Loretta Lynn, mca 414
32 34|10 GREATEST HITS—Diana Trask, aBc/Dot DOSD 2007
33 30|23 COUNTRY—Anne Murray, Capitol ST 11324
34 | 37 8 LATEST & GREATEST—Danny Davis, Rca aPL1.0774
35| 36 | 14 §£yn?§a£)sour LADIES & LOVE-Johnny Rodriguez, Mercury SRM-1-10012
5o g SONS OF THE MOTHERLAND—Statlr Brthers, werary i1 101
37 140 | 12 APchEfaSch EgNT TELL (That Sweet Ole’ Lady Of Mine)—Johnny Carver,
38 | 42 3 | BARBI DOLL-Barbi Benton, playboy PB 404
39 |35 | 17 LOVE IS LIKE A BUTTERFLY-Dolly Parton, Rca api1.0712
ﬁ 49 2 | THE BEST OF JIM REEVES SACRED SONGS—rca apL1-0793
41 | 41 3 WROTE-Dick Feller, united Atists UA-LA349
42 | 43 5 | WISH | HAD LOVED YOU BETTER—Eddy Arnold, mom m36 4961
43 | 46 4 CHAMPAGNE LAD!ES & BLUE RIBBON BABIES—Ferlin Husky, ABc 849
44 | 31 | 26 ONE DAY AT A TIME—Marilyn Sellars, Mega MUPS-502 (PIP)
45 (33| 14 LIVING PROOF—Hank Williams Jr., MM 4971
46 | 50 8 INSIGHT INTO HANK WILLIAMS IN SONG AND STORY—Hank Williams &
Hank Williams Jr., mom M3c 4975
47 | 45 4 | WONDER WHOQ'S BABY (You Are Now)-Jerry Wallace, mca 451
48 | 48 | 2 {T COULD HAVE BEEN ME—-Sammi Jo, MGM $36 703
49 M I'M A BELIEVER-Tommy Overstreet, ABC/Dot DOSD 2015
| 59 47 | 3 EXﬂ!ES&NS—_Ral Eri"LABC"D‘" osp2ont

Associates of Nashville. ... Hickory
Wind, an authentic mountain string
band, has signed with Stone County,
Inc. ... Jerry Clower has signed a
contract with Word Books of Waco
for a book to be released later this
year. ... Danny Davis & The Nash-
ville Brasssct for 14 out of 28 days in

February. .. Earl E. Owens, tour di-
rector of Jerry Lee Lewis & Co.. is
sctting up working arrangements
with several booking agencics for
cooperative placement of Lewis’
show. ... Joyce Murry has been
signed by the Sunshine label of Ar-
lington, Tex.
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LatinScene

TEXAS

In spite of rising production and
distribution costs, most manufac-
turers of Spanish language records
in Texas remain hesitant to raise the
price of their albums. But those who
have done so say theat they are opti-
mistic and do not feel that raising the
suggested retail price of their albums
from $4.95 to $5.95 will result in a
decline in sales.

During 1975, Texas manufac-
turers will be able to assess consumer
reaction to price increases initiated
by Caytronics and Sonido Inter-
nacional. “We feel the price increase
is justified.” says Tony Menendez of
Marsal Productions. “Because we
now have a quality product in high
demand. The major English labels
have gone through scveral increases
and we have held the line for quite

some time.” Marsal Productions
records Angelica Maria, Meéxico's
top TV, film. and recording star dur-
ing 1974 on the Sonido Inter-
nacional label.

Texas' Spanish language record-
ing industry started 1974 with a
boom and could have had sensation-
al growth for the entire year had it
not been for inflationary pressures
and the vinyl shortage. Nevertheless.
there were some companies that fin-
ished the year with over 10 percent
increase in sales.

Manny Rangel Jr., who distributes
some of the state’s top labels out of
San Antonio, says there was consid-
erable excitement generated in the
industry during the preceding year.
But he still sees the Texas market as
a segmented market whose varied
areas are brought together through
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IN CHICAGO

This TITLE- Artist, Label &
Week Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 | VICENTE FERNANDEZ
El ldolo de Mexico, Caytronics 1420

2 | CELIA& JOHNNY
Quimbara, Vaya XVS-31

3 | ROSENDA BERNAL

La Esposa Olvidada, Latin Internationa
5027

4 | ANGELICA MARIA

Angelica Maria, Sonido Internacional SI-
8009

5 | LOSBABYS

Como Sufro, Peerless 1769

6 | LOSMUECAS
Roguera De Amor, Caytronics 1413

7 | FREDDIE MARTINEZ
Pure Gold, Freddie 1021

8 LOS FREDDYS
Epoca De Oro, Peerless 10041

9 LUCHA VILLA
Los Discos De Oro, Musart 1636

10 EDDIE PALMIERI
The Sun of Latin Music, Coco 109%X

11 | JUANTORRES
A Borinquen, Musart 1640

12 LOS HUMILDES
Un Probe No Mas, Fama 524

13 LOS ANGELES NEGRO
ATi, Arcano DKL-1-3271

14 NELSON NED
Nelson Ned, United Artists 1550

15 | CORTI)O & ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-113XX

IN MIAMI

1 CELIA & JOHNNY
Quimbara, Vaya XvS-31

2 | JULIOIGLESIA
AFlor De Piel, Alhambra 19

3 | CAMILOSESTO
Camilo Sesto, Pronto 1011

4 | PALITO ORTEGA

Yo Tengo Fe, International 458

5 | NELSONNED
The Magic of Nelson Ned, United Artists
324

6 | CONJUNTO UNIVERSAL

Tremendo Disco Con Universal, Velvet 487

7 | CORTIJO & ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-113XX

8 OLGUITA
?;??do Estoy En Tus Brazos. Borinquen
9 RICARDO REY & BOBBY CRUZ
1975, Vaya 33

10 | VICTOR ITURBE
Victor Iturbe, Miami 6098

11 | THEJUDGE'S NEPHEWS

The Judge's Nephews, Audio Latino 4070
12 ISMAEL MIRANDA

En Fa Menor, Fania XSLP-00466

13 LUISA MARIA GUELL

Luisa Maria Guell, Gema 5018

14 LISETTE

Lisette, Borinquen 1261

15 | LUIS GARCIA
Canto A L'Amor, Audio Latino 4065

ARCANO
RECORDS

Announces

MARIA
VICTORIA

DKL1-3281

Distributed by
CAYTRONICS

“The Latin Music Company’’

New York
California
Texas

(212)' 541-4090
(213) 737-0197
(512) 222-0106

Florida
Chicago

(305) 822-6967
(312) 521-1800

the appearance of a strong artist or
group. He stressed that the indsutry
now has an abundance of talent.
Arnaldo Ramirez and Jeanne Le-
Norman at Falcon Records note that
Texas artists and groups are now de-
veloping strong followings in places
like South and Central America and
parts of Europe. Thus. indications
are that 1975 will likely be another
interesting year for the growing
Texas industry. LUFE SILVA

NEW YORK

1975 promises to be a year of great
happenings in the world of Latin
music. New companies, new artists,
fresh ideas, exciting sounds; all the
necessary ingredients needed to
achieve the place this music so
rightly deserves.

Madison Square Garden will
once again be the home for the sev-
enth Latin Music Festival presented
by Madison Square Garden with
Richard Nader. A great roster will
perform Feb. 14. From Puerto Rico:
Iris Chacon and her revue, from the
Doniinican Republic: Felix Del Ro-
sario and his Orchestra, Ismael Ri-
vera y sus Cachimbos, Hector La Voe
and Pete “Conde” Rodriguez and
their respective groups, and Machito
with Graciela and his Orchestra.

Eddie Palmieri and his orchestra
(Coco) in a series of concerts in the
West Coast area, has been seen con-
ferring with Santana; maybe an LP
project?

Cindy Rodriguez (TR Records)
has a hot single: “Everybody
Knows,” her new LP is a delight.
Also on TR Records, Orquesta Ti-
pica Novel and Kako are selling well.
Raul Marrero recording a new LP
for DIAL Records. Besides, Marrero
is a great composer and performer.
Carlos Barberia y La Kubavana has a
new LP on Discolando, with three,
yes, three lead singers: Julito Villot,
Juan Coronel and Raul Aspiazu.

A number of exccutives in the
Latin scene on the way to MIDEM:
Harvey Averne and Sam Goff
(Coco), Jerry Massucci (FANIA),
Joe Cain (Tico). Ramon Segura, Ex-
ccutive Director of Ariola Records
(Spain) visiting New York. On that
label, the exciting Camilo Sesto is a
big seller.

Ralphy Leavitt y La Selecta, a hot
group on Borinquen Records. pre-
paring a concert tour through the
U.S. in February.

Tipica 73 (VAYA) on the way to
Caracas for the Carnivals. Roberto
Carlos (Caytronics) has a new single
“Actitudes,” a sure hit.

A cold month in the New York
dance scene. Most ballrooms are not
filled, many cancellations, but
bright hopes as quite a4 number of
big events are scheduled. The Corso,
Hipocampo, Casablanca and The
Monastery, are among the most ex-
citing dance places.

RALPH LEW

: i v
< | W' 774
Richard Nader, producer of the sev-
enth Latin Music Festival at Madi-
son Square Garden Feb. 14 signs
Iris Chacon who will perform with
her TV revue.

General News

Elton John’s ‘Crazy’
Prediction On Target

® Continued front puge 24

ically fluent piano accom-
paniments all put him in the class
of a true artist like Charlic Rich.
And his current songs, generally
more personal than “Laughter.”
have a style and sensitivity com-
parable with the finest work of Ca-
role King.

As a pint-sized teenager suddenly
enamored of rock 'n’ roll after eight
years of classical piano training. Se-
daka and his first lyricist, Howard
Greenfield, were the first writers
signed to the legendary Aldon Music
by Don Kirshner and the late Al
Nevins. Sedaka later brought into
Aldon his childhood Brooklyn friend
Carole King. for whom he wrote one
of his first hits, “Oh Carol.”

Sedaka. on the strength of his fine
demos, signed as an RCA artist, and
until the Beatle invasion of 1964 he
was the label’s second biggest seller
behind Elvis Presley. His memo-
rable records from this period in-
clude “Breaking Up Is Hard To Do.”
“Calender Girl” and “Happy Birth-
day. Sweet Sixteen.”

While English groups. and then
Surfers, Acid Rock and avant-garde
writer-singers took over the market,
Sedaka raised his family at a woodsy
home in the Catskill Mountains and
wrote MOR songs for artists like the
Fifth Dimension, Tom Jones and
Johnny Mathis. And the Osmonds
and David Cassidy did his oldies for
the new teen generation.

He toured Australia annually

through the '60s. But in the U.S. he
had done very little rock touring, a
few of the all-star disk jockey pack-
ages at the Brooklyn Paramount and
then immediately into the Copaca-
bana circuit, wearing a tuxedo and
rarely playing piano onstage.

Sedaka’s comeback route via Eng-
land began by accident but quickly
¢volved into a determined and effec-
tive plan. He was invited to London
to play the Royal Albert Hall in 1971
by promoter Arthur Howes, facing a
half-filled house of 3.500 who came
to hear the oldies but reacted with
wild enthusiasm to his new songs.

Sedaka was then booked on a lot
of English TV shows and a re-release
of *Oh Carol™ that year became a
top 10 hit in England. Sedaka took
an apartment in London and began
bringing his family over for three-
month stints. He signed with Pol-
ydor for overseas distribution and
produced two hit albums with no
less than five hit singles throughout
Europe, with 10 c.c. as his back-up
band.

Then, when Elion John and his
manager John Reid showed up for a
party at Sedaka’s London place, he
asked the pair if their MCA-distrib-
uted Rocket label would take over
U.S. release of his records.

“Elton responded by falling off
the chair,” says Sedaka. His next al-
bum, “The Tra-La Days Are Back.”
is already completed for March re-
lease and will contain a duet with El-
ton as well as a song written by Se-
daka’s 11-year-old daughter, “Hello
Mr. Sunshine.”

First Music Talent Forum
To Tee June 4 In L.A.

® Continued from puge |

Overall chairman and chairman of
the nightclub committee is Doug
Weston, owner of the Troubador.
Bill Graham, a keynote speaker is
chairman of the concert promoter
committec.

Chairman of the personal man-
ager committee s Elliot Abbott of
BNB Associates. Frank Barsalona of
Premicr Talent will head the book-
ing agent committee. The record la-
bel-artist relations commitiee is

Find 3 Guilty
In Md. Piracy

BALTIMORE-Three men were
found guilty here last week and were
sentenced for violating Maryland’s
antipiracy statute.

Michael Collins, operator of
Tury’s Sales. South Broadway, and
Jerome Reamer. operator of the
House of Foam. Light St., were sen-
tenced to 12 months’ supervised pro-
bation on charges of selling sound
recordings that did not bear the
name and address of the manufac-
turer on the cover or jacket.

The other individual, Albert Na-
than Beckner, who at the time of his
arrest was doing business as Ace
Sales, West Baltimore St.. was fined
$2.500 plus court costs. He was
found guilty of selling pirated tape
recordings and was also given 12
months of supervised probation on
the second charge of selling record-
ings without the name and address
of the manufacturer.

All three men were arrested in
Scptember 1973, The cases were
prosecuted by assistant state’s attor-
ney Roy. W. Breslow. Sentencing
was in the Southern District Court of
Baltimore.

chaired by Bob Regehr. Warner
Bros. vice president, a pioneer in de-
velpoing modern policies of record
company support of public appear-
ances by their artists.

The Talent Forum will include
cvening showcases for new acts, with
details to be announced later. The
forum will run from Wednesday af-
ternoon 1o Saturday afternoon. with

a program of panel discussions and
seminars by leading figures in the
field of contemporary live musical
entertainment.

The idea for the Billboard Talent
Forum arose from the national
meeting of nightclub operators held
in Denver last November. At that
meeting it became clear that there
exists a need for annual communi-
cations meetings between all factors
of the live musical entertainment
business.

Time will be set aside at the Bill-
board Talent Forum for private
meetings of the nitery association.

Director of the Talent Forum is
Nat Fredland. Billboard’s talent edi-
tor. Billboard’s Bill Moran will be
administrative coordinator. Forum
admission fees, travel and hotel ar-
rangements will be announced as
details are finalized.

Conniff Praises

® Continued fron puge 24

panded concert tour schedule, he’s
not sure he'll have the time to return
to Moscow.

Conniff’s royalties for the LP will
appear on his regular CBS statement
which he receives every six months.

He feels the Russians may invite
other MOR artists to record there
but they’ll shy away from hard rock
or music “which will excite their
youth.”



THAT MIDDLE initial in the name Jeffrey S. Kruger well
might stand for “Success”, for certainly that is the word that
typifies his professional activities during the past 21 years at
the helm of Ember.

As chairman of the burgeoning entertainment complex,
Kruger can proudly reflect upon this coming-of-age period as
one of planned growth, as years in which reality replaced
vision at each juncture of expansion.

And, where Kruger will be quick to lay credit with the
professionals who surround cach and every one of the Ember
enterprises, these people would be equally quick to heap the
lion’s share of praise upon the mar at the helm and his inspired
leadership.

No one works harder.

No one works to greater result.

Even as current objectives are teing met, Kruger’s mind and
activities are turned to the next set of goals, for he is one to
anticipate need, keep pace with progress, and frequently run
several steps ahead of cventuality.

He is the prototype, mecanwhile, of the self-made man
boasting special characteristics that rapidly distinguish him
from others of the same mould.

The commanding personality is there and, too, the vigor
that denies a routine working day and often refuses to
recognize the clock whatsoever. An 18-hour day is no novelty
in the Kruger schedule and, wher. necessary, he’ll make three
hours of sleep suffice.

“I carry two watches,” smiled Kruger. “One with British
time and one with Los Angeles time. [ am often on the phone
between midnight and 2 a.m. spzaking to Los Angeles, so |
work when I feel like it often inzo the early hours, and tend
to sleep away the next morning.”

He commutes between his ranch-style house at Hove on the
Sussex coast and London in a chauffeur-driven Lincoln
Continental. The chauffeur is not a manitestation of
self-proclaimed success: he ecnables Kruger to utilise the
commuting hours by dictating Istters on to tape, listen to
sample discs and tapes on the car’s eight-track system, or
communicate with his office and business associates by the
radio telephone.

Kruger approves of the telephone, telegram, telex and
letters as necessary adjuncts of modern communication and
commerce, but rates personal contact and conversation as the
best method of all. Hence he averages an annual 200,000 miles
of international travel on his bi-monthly round trips to New
York, Miami, Nashville, Tulsa, Los Angeles, Las Vegas,
Toronto and back to London without taking into account his
Luropean mainland expeditions.

Born in 1931 in the East End, he then moved to the
Stoke Newington district of north London, a tough area on
hard times in the thirties which 'nculcated a fierce and lasting
determination in him to succeed and stay successtul, and avoid
the misery and squalor of deprivation or failure. 1lis tather was
a hard-working, seven-days-a-week hairdresser, and Kruger
recalls that he and his two sisters never went without any of
the basic necessities of life, althaugh he strongly suspects that
their parents often did. One of the most gratifying moments
he experienced in later years was when he finally persuaded his
father to give up hairdressing and become a partner in his
clubs instead.

Kruger became interested in the piano when still small, and,
unlike most young pupils, actually liked practising scales and
exercises without any parental prompting. And then with the
coming of World War 2 the family was cvacuated to
Letchworth in flertfordshire, where Kruger continued his avid
interest in piano playing and dereloped a strong taste for the
jazz piano stars and big bands. Ar'ter the war the Kruger family
moved to Harrow. An early pianistic triumph for him was
winning a talent contest at the Harrow Coliscum with a
performance of Gershwin’s “Rhapsody in Blue.

“At about |7 [ was ready to leave school, and apart from
wanting to play music, 1 also wanted to get into the film
business. In those days you coukdn’t get into the film business
unless you belonged to a union, and you couldn’t get into the
union unless you belonged to the film business. That was
probably what started my personal feelings against blind
unionista and the ‘City Ilall’ attitude.”

Kruger took a job at a radio factory in London’s Highbury
district, got interested in audio genecrally, and enrotled for a
course at the Regent Strect Folytechnic, winning an Inter
Bachelor of Science Degree. He 20t a job in a West End sound
company, one of whose directors was pianist Dick Katz, now a

»

Jeffrey S. Kruger
Companies.

MAM executive. Kruger played gigs on piano with local
London bands or watched Katz in action with the then Ray
Lllington Trio. National Service in the Army interrupted this
routine, and on his discharge, Kruger was unable to find any
suitable employment until his parents noticed an advertisement
in a London evening newspaper for a messenger at Columbia
Pictures.

“I went rushing up to see the personnel officer in Wardour
Street,” he recalled. “This was the closest I'd been to the film
business, but when [ pot there, the job had gone. The
personnel man must have scen the disappointment on my tace
because he asked me it [ knew anything about logging and
barring. I said no, but give me five minutes and [ would.”

Kruger started logging and barring logging how many
copies of the films being released were available and barring
them trom certain cinemas if they were already booked into
another in the neighborhood. He graduated to the sales force,
and won a gold watch for his efforts in his first years. lle
reckons he owes most ot his success as a salesman to Eric
Greenspan, at that time general manager ot Columbia Pictures
sales division, and now head of Kruger’s film distribution arm.

Kruger was still playing piano in his spare time, including
quite a few club dates, but got dissatisfied when he compared
his union scale fee for a night’s work with what the club were
taking at the door. He also disliked the dingy, dirty premises,
and when he met club compere Tony I[lall and suggested
finding a decent environment to present modern jazz to the
public, Hall agreed to participate.

Kruger persuaded the manager of the old Mapleton
Restaurant in Coventry Street to let them use the basement
for jazz, and booked Johnny Dankworth’s Seven and Kenny
Graham’s Afro-Cubists. [le needed 600 people to attend the
first session to cover his outlay, and in the event over 700
packed in, and the Ilamingo Club was in business, increasing
from one fo three nights a week, with his parents and sisters
coming in to help, and Kruger himself still travelling
extensively by day in his Columbia Pictures sales capacity. lle
later moved to Eros lilms, run by Eric Greenspan’s brother
Leslie, which eased his travelling commitments somewhat, and
opened another club called the IFlorida on the Cafe Anglais
premises in Leicester Square.

President of the Ember Records Group of

{Continued on puge 64)
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IFF THE sum is equal to the parts, so then are the parts
responsible for the total. And with almost that same finite
degrce of gcometric certainty, the overwhelming,
all-encompassing achievement that has come to characterize

Ember Enterprises over the past 21 years is due in major
measure  to  each operation within the show business
organisation.

Operating as  scparate  entities  or  interdependently,

whichever way circumstances and the best result dictate, are
Ember Records Ltd., the Sparta Florida Music Group Ltd,,
Ember Film Distributors Ltd., and the Ember Concert
Division.

By dint of concept, organization and staffing, each has
beconmie an economically-operated, profit-creating part of the
Ember dynasty carved out in this score (plus one) of years by
chairman Jetfrey S. Kruger.

“Within cach sector, the mandate is for the finest work
possible at the lowest practical expenditure,” explains Kruger,
“leading to realisation of exceptional profits and, at the
same time, avenues for future growth.”

He adds, ““After all, Ember are not in business to tail.”

It starts with LEmber Rccords (International) Ltd.,
catalorued as ““a diversified entertainment and leisure-time
company,” and the parent umbrella for the various divisions. it
is the production and distribution arm of Ember Records and
LEmber Tapes under the Ember label in the United Kingdom,
with uffiliations throughout the world.

The publishing division, Sparta IFlorida Music Group Ltd., is
a major publishing house with subsidiarics and associates in
key countrics around the world, and Ember Film Distributors
Ltd. is a distributor of theatrical motion pictures and television
specials. The Ember Concert Division presents concerts on the
British and Furopean stage by major stars such as Glen
Campbell, Anne Murray, Gladys Knight and the Pips, [Faron
Young, Diana Trask, the late Jack Benny, [lelen Reddy,
Connie Smith and Charley Pride,

“Cn the concert scene, the reason why I'm able to attract
major stars and persuade them to leave the big money markets
in the States is personal association with the artists and their
managements,” declared Kruger. “They know that when they
do a tour with us, it’s tirst class all the way. They travel first
class by plane, there is always a Rolls Royce to meet them,
they travel to dates in Rolls Royces or chartered plancs, and
they stay at the best hotels.

“We make it a very personal situation. I go on all the major
dates with the artists, and they always know that Mike Regan,
Stuart Dingley or Leslie Lewis will be on hand. We also liaise
very closely with the record companies, and get them to spend
in the best way the maximum amount possible to promote the
artist and the tour. [ think this is what makes the concert
division unique in thzt we don’t have to do concerts to make
so much profit a year, but rather do the tours we want to do,
knowing they’ll make a profit, and we deal in quality rather
than quantity.”

Kruger is very conscious of the depressing doldrums in
which the film industry finds itself’ these days, and is aware
that there is no imminent silver lining to this particular cloud.
It’s reflected in the Ember Films operation.

“The film side is the area that is probably poing to be the
toughest in which to achieve growth,” he said. “Since less
films are being made, even major companies now arc going
after the best independent movies, and we are having to
compete with the meney that the majors have available to put
out tor a film.

“This makes life tremendously difficult since they have
unlimited funds, and we of course have to watch c¢very penny.
It I had any concern at all for any division, 1 would have to
say truthtully that the film one is it, but between Eric
Greenspan and I, I'm contident that we will continue to find
two or three good pictures a year that we can distribute
quietly and efficiently, and this does enough to show us a
profit.”

The precarious economic situation casts a wide shadow over
the length and breadth of the world of commerce, but Kruger
is not downcast, particularly in respect of Ember’s operation.

“One has to be mindful that it there is a shortage of
monezy, the first thing that people would stop spending on is
records and entertainment, although this isn’t really the case.
It’s been found that when money is tight, people tend to
spend more on entertainment to forget their blues and
problems. | see the record side carrying on pretty steadily,
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