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Hi Fi Field Told
Relate To Music

By RADCLIFFE JOE

NEW YORK -The hi fi industry
is being urged to think of itself as a
natural extension of the music in-
dustry o realize, within five years,
its projected potential of' $3 billion in
annual sales—quadruple today’s lg-
ures,

The advice comes from Frank
McAdam, newly appomnted execu-
tive director of the Institute of High
Fidelity (IHF), who feels that i i
manufacturers are restricting their
growth through shortsightedness
and egolism

MeAdum, with 17 vears’ experi-
ence in the hi fi industry (McAdam
Electronics) has been brought in as

( Continued on page 45)

By DAVE DEXTER .JR.

LOS ANGELES—The 24-hour
period spanming 6 pon. Tuesday w6
po, Wednesday is the ume when
millions of American radio listeners
hear new records across the country.

A canvass of top rock stations in
the navon's hiveliest markets dis-
closes o marked preference for Tues-
dav and Wednesday as the tume
when aggressive. highly competitive
program directors mtroduce their
new plavlists with “fresh™ pop disks
numbering from one 1o six

One-third of the statons |'|n||q_'|.l
have adopted the Tuesday or
Wednesduay switchover within the
last year. The others have main-
tained that time longer, one (De-
tront’s CKLW) having established a
6 pm. Tuesday switchover “from
five W0 maybe aghl vears. savs
CKLW program director Bill Hennes,

(Comtinged on page 20}

Congress In British Disk Sales
Spurt To $233 Mil

Early Action
On 3 Issues

By MILDRED HALL

WASHINGTON-Congress 15
gething down 10 busmess early on
copyright revision and the contro-
versial issues of jukebox and record
|'!u.,rl1b|r11 nee rovalty.,

Rep. Robert W, Kastenmeier (1.,
Wis, ) introduced 4 revision ball last
week, indwating that the House will

act on 1its own hall inu.]up-::n..!-:nll_x ol

the Senate ttmetable. The all, H.R.
3333 is a duphicate of the Senate bl
S. 22 recently introduced by Sen.
John L. McClellan (D Ark.). House
subcommitiee hearings under
Chairman Kastenmeler are ex-
pected 1o start in April.
The new revision hlls incorporate
{ Continued on page ()

Jazz, crossovers & other
facets in a jazzy special report.
SEE - pages 25-32.

European Discos Broaden
Power As Promo Vehicle

Auction Off
Pirate Loot

By MALURIE ORODENKER

ELK MILLS, Del.—Electronic
and recording equipment for dupli-
cating stereo tape cartridges from
whit was described as “the bigaest
single bootleg operation we ever
heard of,” was sold at a court-or-
dered auctuon Jan. 24,

All the proceeds of the auction
sale went w CBS and Atlanuc,
which had brought a civil suit
agaminst Deeds Music and several
assoclate companies, charging con-
sprracy and unfair competiion 1n
marketing duplicates of the major
labels” cartridge products

Evervthing but the copied music

fCantinued on page (1)

Since ils release less than 14 days ago, The 'I]uvss. Wha's new Frll‘#t album
“Havours™ (CPL1/APDL/CPS1/APT]/CPK1-0636), is already neanng the

200000 umit mark in sales and pulling some of the heaviest airplay The
Guess Who have had to date. Do yourselt & "Flavour.” Work it
{Advertisemeani)

By PETER JONES

LONDON—Discotheques are be-

conung more important i promot-
ing record sales in the UK., and in
most of the European countries.
Most areas report a rapid increase m
the number of record-exposing
clubs and disk jockeys

I'he Beatles mggered off disco-
theque interest in the LK. and from
1964 onwards there was o tust
growth rate in the number of halls
and clubs where recorded music was
the mamn attraction, with occasional
personal  appearances  from  local
groups and singers,

But the contemporary disco-
theque with darkened and atmos-
pheric rooms, and strobe highting ef-

(Contintied on page 0.3)

Noontime Concerts a
Calif. Booking Trend

By BOB KIRSCH
LOS ANGELES—Between 100

and 200 noontime concerts on col-

lege campuses throughout Califor-
nia are planned for the coming vear
bv Kurt Hunter's Creative Corps
IE_"lrllI]h'l'll'ill'I- company. with ‘1!-'"-'lr'T-i1|
other local promoters also involving
themselves to a hmited extent
Southern Califormia’s warm -cli-
mate almost all vear-round allows
for many putdoor concerts on
campuses during the noon hour, The
noon concerts seem o be ur1iL|LIL' Lo
this part of the country, with one na-

{Continted on page i2)

for both a2z

By BRIAN MULLIGAN

LONDON ]Illlll'-ll'_'n statstes for
the first six months of 1974 just pub-
lished by the Briush Phonograph In-
dustry reveal total disk sales of 71.3
million units worth $ 107,280,000
(hoth figures include exports).

This figure puts the industry
about nme million records and
3 A0000H) ahead of the hirst six
months of 1973, Based on the level
ol business achieved in the st six
months of 1973, as ¢compared with
the 1974 final half, sales for the year
will exceed $232.300,000, compared
with 19735 wotal of $202.080.000 at
manufacturer’s prices.

Estimates, considered conservi-
tve, predict that the sales of both
Jdisks and prerecorded tapes will he
about $312 million in 1974, This fig-
ure, of course. includes two price in-

(Cemrtrtnted on page Al

The legendary Ahmad lamal has continued his successful career on 20th
Century Records with things ke “Ahmad Jamal 73" and “lamalca.”
Now his new release “Jamal Plays Jamal™ T-459 15 making a strong bid
and pop MNational Charts,

{Advertisemeant)

BE IB4T

There’'s no zone like Ozone.

Warner Bros. Records is pleased to announce
the beginning of a happy association with
Commander Cody and His Lost Planet Air-
men. Commander Cody and His Lost Planet

Airmen, their newest album ever, ships in Feb-
ruary. Catch a whiff.

www americanradiohistorv com
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Z | TOTAL CAMPUS ENTERTAINMENT...

TODAY'S TOTAL CAMPUS ENTERTAINMENT? FIND IT IN To further your
BILLBOARD'S CAMPUS ATTRACTIONS, COMING MARCH 29. education,

Times are changing, and the talent on campus has come a : contact your

long way from the do-it-yourself days! Today's colleges are Billboard Sales
booking more talent and more diversified talent. Year after year, Representative:
Billboard's Campus Attractions —more than any other source — LOS ANGELES:

: Bill Moran/Stave Lappin
helps campus programmaers to locate and book all their Al el

entertainment for the year! Here's why: LA, Calll. 30069

A comprehensive listing of the many-faceted college attractions: (213) 273-7040

» popular music artists = lecturers = acomplete 16mm film section NEW YORK:
= booking agents = personal managers and contacts Ron Willman

1 Astor Plaza
Expanded 1975 listings on: = theatrical and mime groups = dance troupes New York, N.Y., 10038

= specialty booking agents (212) 764-7300

Special editorial features on: = Country on campus CHICAGO:

i i Bill Kanzar

. E?.IT]pUE talent from the booking aggni vantage point 0N Waskar DG

» The $3 million dance scene w=.Jazz and Discos on Campus Chicago, |Il. 80608

And you'll reach the people you want to reach in Billboard's 1975 Campus (312) 236-9518
Attractions —with a special mailing to over 3,000 colleges in the U.5., and special NASHVILLE:
distribution at both the NEC Convention and the Association of College Unions John McCartney
Int : | C onl Sai : i ) 1719 West End Ave,
nternational Gonvention! So if you're a part of today's campus entertainment, be a Nashville, Tenn. 37203
part of the book today's colleges rely on! (615) 329-3925

AD DEADLINE: February 28 |SSUE DATE: March 29

WWW americanradionisiory com
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General News

EVEN COUNTRY WING BOOMS

Soul Label? Motown
Becoming Much More

By ELIOT TIEGEL

LOS ANGELES—Motown’s broadening of its reperioire scope is reflected
in its artist roster which is now one third contemporary music, includes jazz
from CTI (which it distributes) and is finding gold in country music.

Of the label's five to six LPs re-
leased each month, there is a “fairly
balanced” representation of r&b,
rock and other ingredients, says
Herb Belkin, the creative operations
vice president.

When Belkin came to the com-
pany from Atlantic six months ago
to help expand Motown's image into
the rock area and to develop a serv-
ice organization to complement all
the artists, 95 percent of the label’s
music was in traditional soul,

There were 52 acts signed; today
there are 46 with seven in country,
one third of the remainder in rock
plus 14 on CTI.

The rock category is supplied ba-
sically by two distribution deals with
Manticore (formerly handled by At-
lantic) and Gull. There are 10 acts
out on LPs from these two suppliers
including PFM and Banco (from
Italy), Image (U.S.), Stray Dog
(U.S.), Keith Christmas (U.K.), Pete
Sinfield (U.K.) who are in the Man-
ticore stable plus the British Gull
roster of Isotope, Judas Priest, Steve
Ashley and Arthur Brown.

The CTI arrangement, negotiated
by Motown Records president
Ewart Abner, involves around three
releases a month from Creed Taylor.

Motown in no way is tossing off its
prestigious soul label identity, Bel-

kin emphasizes, with its superstars
like Diana- Ross, Marvin Gaye,
Stevie Wonder, etc, all getting the
personal attention of founder Berry
Gordy Jr.

With the addition of Belkin plus
the people he brought to the label,

{ Continued on page 45)

3 UK. Labels Hike
Price; Others Next?

LONDON — Across - the - board
price rises were announced by three
record companies, with two others
having proposed increases cleared
through the Prices Commission,

Leading the field are British
Decca, which announced rises in
some cases amounting to a massive
21.7 percent. The biggest increase
comes for pop albums which go up
to $6.60 from $5.42. Decca singles
will now retail for §1.44 from $1.29,
and the low-price World Of series
Jjumps from $2.59 to §3.09,

Tape prices jump accordingly
with a prerecorded cassette now re-
tailing for §7.17 as opposed to $6.12.

John McCready, manager of
Decca’s popular marketing and pro-

{Coniinued on page 59)

Indianapolis
Station Airs
Piracy Fight

INDIANAPOLIS—In an un-
precedented and dramatic move,
WIRE, a country music operation, 15
conducting its own campaign
against tape pirates.

Last week, morning air person-
ality Bill Robinson, who's also the
station’s program director, lestified
before a Senate committee on the
proposed strengthening of Indiana's
antipiracy laws. On the radio.

“Last year, we took an extremely
active part in the passage of the an-
tipiracy legislation bill in Indiana,”
says Don N, Nelson, vice president
and general manager of WIRE.
“This year, we had some amend-
ments added o strengthen the bill,
The testimony provided by Bill Rob-
inson was, to say the least, unique.”

Robinson, a director of the Coun-

Music Assn., was scheduled to
testify the afternoon of Jan. 23, But
the committee rescheduled the hear-
ing for 8:30 a.m. on Jan. 24—rightin
the middie of Robinson’s popular
morning radio show.

Undaunted, Robinson contacted
Michael Rogers, executive vice pres-
ident of the Indiana State Broad-
casters Assn. Rogers, after receiving
the Senate’s approval, took a radio
into the Senate hearing.

From WIRE's studios, mindful of
the rule against personal communi-
cations (Federal Communications
Commission ruling), Bill Robinson
reviewed for his listeners, including
the Senate committee, his testimony.

(Continued on page 10)

6 Uncle Sam’s Discos Up; More Coming

NEW YORK-The American
Scene Inc., interstate disco chain op-
eration, debuted an Uncle Sam’s
discotheque in Lincoln, Neb., Jan.
28, giving the firm representation in
six different states.

The Lincoln opening ups ASI’s
disco total to seven. But the figure
will be short-lived, as yet another
Uncle Sam’s will open its doors in
Maxville, Tenn., March 15.

And, it is likely that the 1otal won’t
level off at eight either, as in-house
projections call for at least “'several”
additional openings through 1976.

According to Pat Lyons, manager
of an Uncle Sam’s in Minneapolis
and AS] shareholder, the company’s
growth in recent years, coming
mainly in mid-America markets, re-
flects the impact of discotheques on
the entertainment scene.

Talk Show Host Bob Grant

By STEPHEN TRAIMAN

NEW YORK—First bid for title of
“patriotic single of 1975"—seeking to
emulate last year's success of Cana-
dian broadcaster Gordon Sinclair's
“Americans”—has been recorded by
WMCA talk show host Bob Grantas
a special project of Fleetwood
Recording Group (FRG).

With steady high ratings, Grant
has been cast as “radio’s tough guy”
since he succeeded the late Joe Pyne
as talk show host on KLAC in Los
Angeles, and then moved east.

On “How Long Will You Stand
Aside?” his own commentary on

By JIM MELANSON

Along with the Minneapolis and
Lincoln locations, Uncle Sam’s can
be found in Houston, Detroit, Des
Moines. Buffalo and Syracuse,
Lyons says that each location has at
least 10,000 square feet of space and
capacities ranging from 1,000 to
1.500 persons.

With the exception of the Min-
neapolis club (it had live music six
nights a week until just recently), the
programming format at each disco is
designed to give the dancers a wide
variely of sounds, including réb,
pop and rock. The norm, says Lyons,
i1 for each club to play at least 75-80
different records a night.

Playlists for the DJs working the
clubs come from the home office in
Cincinnati but, at the same time, are
used primarily as guidelines. The in-
dividual spinner and manager in

each club is allowed freedom to
work their audiences as they see fit.

[n competition with other dance
clubs and “live” entertainment spots
in their respective markets, each
Uncle Sam's budgets some $400 a
month for promotional purposes,
It's divided between local radio
spots, college newspaper advertis-
ing, T-shirts, flyers, posters and con-
sumer print advertising,

It seems to be paying off, too, con-
tinues Lyons, as each one of the
clubs usually reports several “full
houses” during the average week.

How would Lyons as a Min-
neapolis manager know what's go-
ing on in Houston, or any other
Uncle Sam’s city? He says that the
chain circulates a weekly comment
sheet from each club throughout the

(Continued on page 10)

PATRIOTIC SINGLE OF 1975

“the evil forces infiltrating Ameri-
can life,” Granl is backed by “Amer-
ica The Beautiful." Flip side, getting
as much comment, is “What Hap-
pened?,” on which he speaks of the
Nag—asking why no one watches pa-
rades or takes off their hats when it
passes by, with “Battle Hymn Of
The Republic™ as background.
Recorded as a sort of lark by Glen
Wesen, head of FMG, the custom
disk arm of Boston-based Fleetwood
Recording, the record brought “lit-
erally thousands of phone calls and
letters for copies™ after Grant played
it on just two of his December shows

according to Wesen. And while the
ultra-conservative talk host wasn’t
sure of the response, even those eth-
nic minority groups that might be
opposed to some of his thoughts
seem to be won over by the senti-
ments.

Similar audience response fol-
lowed a visit by Grant to “The Hilly
Rose Show" on KFI in Los Angeles,
including several letters from other
DJs who heard the West Coast air-
ing and asked for copies to play.

“l have to believe that out of
dumb luck—or genius—we've gol a

Creditors Request
A Court-Appointed
Receiver For Club

By IS HOROWITZ

NEW YORK —Creditors of the Record Club of America have voted to
request a court-appointed receiver in the Chapter X1 bankruptey proceedings
instituted by the club late last December (Billboard, Jan. 4).

The action was taken by some 50
creditors at a meeting Jan. 13 in
Philadelphia, at which they also
voted to ask the court to name an
outside auditor to review the club’s
assels,

Both moves are expected to be
contested by Record Club of Amer-
ica attorneys.

The Chapter XI petition filed in
U.S. District Court, Scranton, Pa.,
on Dec. 23, did not furnish a current

statement of assets and habilities,
But appended to the petition was a
June 30, 1974, balance sheet which
claimed assets and hiabilities in ex-
cess of 89 million.

These claims have been chal-
lenged by some of the creditors, who
suggest that available club assets are
nearer the $1.1 mullion mark.

A tentative creditors commiliee

(Continued on page 10))

Price-Gouging Charged In
Stalled Wherehouse Suit

By JOHN SIPPEL

LOS ANGELES—Though the
suit brought by the 40-plus Where-
house record/tape chain of Califor-
nia against industry rack giant J.L.
Marsh has been sidetracked, the
case’s dossier in superior court here
is packed with trade ramifications.

Filed just before Christmas (Bill-
board, Jan. 4), the suit discloses that
Integrity Entertainment Corp., par-
ent of the Hartstone chain, charged
Marsh, 1.C. Penney Co., doing busi-

ness as the Treasury, Pickwick of
California and Pickwick Inter-
national with violating the state's
Unfair Practices Act, which holds a
retailer cannot sell for less than cost.
Hartstone's deposition alleges that
the Treasury advertised on local ra-
dio that three super-hot albums, “El-
ton John's Greatest Hits,” “Free
And Easy” by Helen Reddy and
“Serenade™ by Neil Diamond were
(Continued on page 8)

Business & the Economy

TEAC Cautious Of
Product Expansion

By EARL PAIGE

LOS ANGELES-TEAC Corp.
has just a little different twist on
turning around the recession boggle,
believes president George DeRado.
“The company has a long-range
multi-faceted program that first in-
volves helping the consumer enjoy
the product he’s purchased before
we worry too much about selling
him more of it,” DeRado says.

The TEAC program is multi-fac-
eted and is propelling the company
into a whole new area of appealing
to the aspiring recording artist and
producer. But first, TEAC has to at-
tack the recession hurdle to get any
part of the program airborne.

Already involved in restructuring

Waves The Flag I

real sleeper,” Wesen says. With the
assistance of key associate Lou Ca-
pone, he will be sending out airplay
disks to more than 500 DJs and talk
show hosts this week, plus copies to
all 335 U.5. Congressmen.

In addition to the plays on Grant's
own show and the KFI airing, the
disk has gotten exposure on two
other WMCA talk shows hosted by
Long John Nebel and Ken Fair-
child, with reportedly similar re-
sponse. Disks are now being sold di-
rect from Fleetwood at $1.50
postpaid (including 25-cent mailing
charge).

its dealer network and as well in-
volved in fair trade litigation 1o po-
lice the sale of TEAC products,
TEAC is finding that basically re-
tailers are “scared stiff,” DeRado
says.

“Dealers are scared stiff, but con-
sumers, though they may have wor-
ries, are buying. Our sales figures
prove It.

“Inventories at dealer level are
down 50 percent from last year.
What's happening is that the kid
asks for our 3340 and the dealer is
out of it and wants to sell the higher
4300. That's ndiculous.”

As an illustration of how dealers
miss the target in price points, De-
Rado tells how once Lafayette Ra-
dio thought the $299 price would be
the end of its selling opeén reel,
“What they forget is that $299 four
years ago is 5349 four years after
that. We raised to $349 and sold
eight times as many units. Today,

{(Continued on page 46)

ANTIPIRACY
BILL MOVES
IN JERSEY

NEW YORK-The state antipi-
racy bill passed Jan. 23 here by the
New Jersey State Assembly has
moved o Senate committee.

No hearing date or sponsor has
been set but a source close to the leg-
islative branch says unofficially that

(Continued on papge 10)
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General News

Two Birthdays For S.F. Studio

His Master’s Wheels Conceived In a Truck In 1973

SAN FRANCISCO-His Master's
Wheels recording studio celebrates
two birthdays this month.

It is the second anniversary for
this company which was born in the
truck that producer Eliot Mazer out-
fitted in January 1973 to record a
Neill Young tour—a venture that
ended in the LP “Time Fades Away)'
for which Young and His Master’s
Wheels received a gold record.

And it is the second anniversary of
the moving of the company to San
Francisco. Since the move the firm
has established its name to the point
where such artists as Crosby, Stills,
Mash and Young, Boz Scaggs, the
Grateful Dead, Steve Miller, Lenny
Williams and Joe Cocker have either
experimented with or done full-scale
recording at His Master's Wheels.

General Manager Gary Haber,
who joined the company in October
of 1973 and made the move West
with them, explains the origin of the
truck—an old Allied van that is pic-
tured on the cover of “Time Fades
Away": "In pricing studios to do a
lot of Neil's dates Eliot decided it

By JACK McDONOUGH

would cost less to build his own
truck. The concept was lo have a
self-sufficient remote studio. People
said it wouldn't work. Who has a 40-
foot semi? they asked. But it did
work. The truck is comfortable and
it supplies so much room we've ac-
tually done overdubs inside.”

For the rest of that year the truck
was minimally busy. The firm did
the Allman Brothers for Don
Kirschner’s TV show and did Chi-
cago in Chicago at New Year's. “But
there weren't enough things 10 keep
going,” says Haber, “and then the
fuel crisis made it even harder to stay
on the road.”

Upon moving to San Francisco
Wheels went into partnership with
Alembic Studios at Alembic’s site on
Brady St. (near the busy Market-
Van Ness intersection, address of the
Fillmore West) and installed the
truck’s equipment in the studio,

The partnership did not work too
well and Wheels bought out Alem-
bic after several months and started
for themselves the goal of making
the studio independent from Ma-

zer's productions, which was the
source of most of their business at
that point.

The big break came during the
summer when Elliot Roberts called
with a request for them to record
three days of CSNY in Washington,
D.C. "It was the acid test for us,”
says Haber, “We had talked about
how we could break down the studio
and put it into the truck in 24 hours
if we needed to. But we had never
had to do it. We started packing the
truck Thursday morning, and had it
on the road by noon Friday. Sunday
night we were in D.C."

The CSNY job “gave us the name
and recognition we needed,” says
Haber, and work increased. Some of
the work they are doing now in-
cludes the mixing of a Grateful
Dead sel recorded mobile al Winter-
land at the Dead’s “temporary re-
tirement.” That involved loading the
truck again, but this time they only
had to go 10 blocks.

Wheels is also mixing a Keith and
Donna Godchaux LP for the Dead’s

(Continued on page 6}

UA Asks Arbitration In War Dispute

LOS ANGELES—The dominant
bargaining position of a hit-making
act surfaced here again in superior
court when UA Records sought legal
backing to make War and Far Out
Productions arbitrate a grievance.

The Aug. 22, 1972, contract nego-
tiated between the group and UA
was a virtual partnership, in content
similar to another partnership deal
disclosed when the Osmond Broth-
ers sued MGM in the same court in
Jan., 1974, The brothers alleged the
label misrepresented to them and
violated the pact when their pro-
ducer Mike Curb was terminated as
label president (Billboard, Feb. 23,
1974).

The War pact, however, allows
UA Records only 12 percent of gross
revenues for overhead, while the
MGM agreement with Osbro Pro-
ductions allowed 18 percent of gross
revenues for distnbution,

The War contract, undoubtedly
negotiated by Steve Gold of Far
Out, 15 more literally a partnership.
It firmly stipulates that War and UA
also mutually agree on the conduct
of business for War’s product. The
Osbro pact left such matters 1o
MGM’s discretion.

War's paper spells out that the two
mutually agree on: ad, promo and

Billboard Garners
Second Las Vegas
‘Spotlight” Award

LOS ANGELES—Billboard has
won a Silver Spotlight Award from
the Public Relations Assn. of Las
Vepas in the best magazine coverage
category.

The publication is the only repeat
winner—having won lop magazine
coverage in 1973, the first year of
competition.

The awards will be presented Feb.
11 at a banquet in Las Vegas.

Other winners include: Al Free-
man award: Merv Griffin; best
newspaper feature: Don Burgess,
Los Angeles Herald Examiner; best
newspaper series: Thomas I
O'Toole; best Las Vegas section: Los
Angeles Herald Examiner; best
newspaper entertainment story:
Robert Hilburn, Los Angeles Times;
best broadcast coverage: John Bo-
honos, CICA, Edmonton, Canada.

By JOHN SIPPEL
merchandising concepts, programs
and budgets, recording budgets; re-
lease dates; recoupling; packaging,
artwork and record club releases.

The pact called for all net profits
from distribution to be divided
equally, as did the Osbro pact, How-
ever, the War-UA formula for
agreed deductions was more defini-
tive. From gross revenues, UA could
deduct all artist and producers’ reve-
nues and royalties; actual cost of
manufacturing, packaging, wrap-
ping and shipping product. payments
to the AFM and AFTRA trust funds;
cost of all returns, exchanges and
credits: excise and other direct taxes;
direct out-of-pocket promotional
costs and advertising expenses: all
applicable union fees and charges:

all mechanical license fees: and all
session and recording costs as sub-
sequently recouped; while all other
costs had to be absorbed in the 12
percent.

The pact called for profits from
foreign sales to be added to the part-
nership lot. From foreign gross reve-
nue all royalty could be deducted.
AFM and AFTRA trust payments;
and mechanical license fees due in
connection with foreign sales. No
deduction could be made for over-
head, the pact stated.

UA has asked the court to make
War and Far Out arbitrate a com-
plaint, wherein UA demands that
War wrn over all its recorded per-
formances to the label. The label

(Continued on page [2)

British Studios Optimistic

LONDON—British recording studios are generally optimistic about their
business prospects for 1975, but no one expects to see the year through entirely
unscathed by the effects of Britain's economic ills—especially inflation.

Many agree that record com-

__Executive Turntable

MOSELEY

STEWART

Al RCA Records, Jack Maher promoted to director, merchandising, cus-
tom labels (Gryphon, Gomelsky/Eggers, Tom Cat, Phantom, Midland Inter-
national, Wooden Nickel Grunt, Flying Dutchman), from director, product
merchandising. . . . Ron Moseley, formerly vice president and co-founder of
Sussex Records, to Polydor as a&r director, East Coast, also responsible for
coordinating Polydor and MGM r&b marketing, merchandising, promotion.

w w b

At Polymusic, direct marketing arm of Polygram, Robert J. Ciotti joins
from Longines in new post of director, pop/a&r, and Ms. Audrey Ridley pro-
moted to director, marketing administration from executive assistant. . . . Bar-
bara Cooke promoted to associate product manager, Columbia Records. . ..
Soozin Katzin, formerly Capitol Eastern publicity manager, to Chess/Janus
Records as director of publicity.

L] * *

Jim Appell to executive vice president of Madison Square Garden from
general manager of Inglewood (Calif.) Forum, where Claire Rothman, for-
merly with Cleveland Coliseum, will be director of booking. . . . Robert Borella
to treasurer of Audiofidelity Enterprises, He had been MGM Records control-
ler prior to its West Coast relocation. . . . Don Drossell, former Cash Box r&b
editor, to Sunburst Records as general manager and a&r director.

* * *

Columbia Records promotes Michael Dilbeck (o assistant to vice president
Don Ellis on the West Coast, Terry Powell, 11 years in music, has been hired as
associate director of talent and acquisition in the same office. . . . New presi-
dent of Equinox Records, distributed by RCA, is Billy James. Bruce Johnston
and Terry Melcher have resigned their administrative positions to devote full
time to production. ... Mew national sales manager of Granite Records, Los
Angeles, is Sol Greenberg who was with MGM Records 14 years.

w w* W

Robert F. Stewart is the new president of the Admiral wing of Rockwell
International Corp. He succeeds Ross Siraguss Jr., who resigned the post to
become senior consultant to the new Admiral boss. Admiral also made Frank
J. DiLeo vice president and controller. . . . Thomas R. Maher named vice presi-
dent of manufacturing, Quasar Electronics Corp. He has served as president,
Magnavox Co. of Tennessee and as a corporate vice president of the Magna-
vox Co,

L] * *

Henry Yoshida, president, Miida Electronics, assumes direct responsibility
for management and sales following the departure of Masaatsu Sugino, execu-
tive vice president. T. Nishimura, becomes assistant to the president, while Ron
Frare, formerly in sales, named manager sales coordination. He succeeds Mar-
shall Matican, 10 be named to a newly-created post. . . . Donald Hudson to Al-
tec sound products division as administrative engineering manager, from Joy
Manufacturing Co.

Pete Senoff named national director of adverusing and merchandising of
Motown Records. Los Angeles. He succeeds Herb Woods, who left the firm.
Another change lifts Kiki LaPorta, formerly assistant advertising manager, to
national advertising manager reporting to Senoff. . . . Gerhard Augustin, for-
mer head of ad&r at UA Records in Munich, leaves UA to join Ike and Tina
Tumer in personal and corporate management with offices in Inglewood,
Calif. . .. Eddie Choran has joined Thoroughbred, Inc., as vice president and
will oversee all facets of John Mayall's Hibiscus Productions. Choran got his
start 15 years ago with Robbins Music.

* kK

New West Coast publicity manager of Phonogram, Inc., is Susanella Rog-
ers, based in Los Angeles. . . . Jeffrey Walker set as director of publicity for
Island Records’ U.S. operations in Los Angeles. ... Dennis Hannon is new
CBS Records sales manager for the Detroit area.

* kK

In Oakland, Ark., Ron Smith has moved up from road manager of Black
Oak Arkansas to assume admimistrative duties with Butch Stone’s Manage-
ment firm. Kenny Feauvell joins the firm as Stone’s assistant and Marty Spiel-
dock is new as an aide in concert production. . . . Ron Nevison named director
of production of the Record Plant’s California operations. . . . Michael B, Lipp-
man resigned his slot with Creative Management Assoc., to return to full-time
law practice with the firm of Cooper & Hurewitz, Beverly Hills.

] * w

Edna Collison promoted to national promotion director of Sussex Records.
. . . Michael Scurlock was transferred to Memphis as promotion manager in
that area for MCA Records. Rick Rockhill takes over as MCA's New Orleans
promotion chief. . . . Arty Simon moves into the slot of East Coast regional pro-
motion manager for 20th Century Records, based in New York. ... At Fan-
tasy/ Prestige/Milestone Records, Larry Allen is new director of Midwest pro-
motion. Bob Ursery takes on Midwest sales chores, replacing Sid Garfinkel,
who moved to Fort Lauderdale, Fla., to become the first sales director for the
labels in the Southeast,

WEA To Court Demanding Pay

panies, and even some producers
and artists, are going into the New g
Year much more budget-conscious In Thls Issue
than before. "l,l’iﬂuall:,,l all expect 1o CAMPUS..........c.cocnimmirrmninsrcnnn 2
halﬂ: m increa&e thgir Studiﬂ rates ELﬂﬂﬂicHLm...,.......................3-5
within the next 12 months. COUNTRY..ccicsisurmssssiassasrmsssanias i
These are the results of a Bill- INTERNATIONAL.....................58
board survey of some of London’s iglﬁ?ﬂl:g
most important studios, small and
large. Although everyone is busy at ::;I;EI’PLAEEBS,g
present, with advance bookings tak- | goui g
ing them smoothly through this TALENT oo 40
month, B it and, A SOmE., CAsES TAPE/AUDIO/VIDEO................46
March, 1t is the studios with credible
reputations for the best in equip- FEATURES .
ment and engineers that seem most Stock Market Quotations .......... g
likely to attract work after that. VOXJOK.ooviiirinsimenensisens s 23
“The people with a professional Studio Track ......oceeerrerssrernnes 42
appn:raa::h and a pm[‘essinnal service DHSCO ACKION. .. iaieeiineiniiees suins s 43
will be all right in 1975, says Colin CHARTS
Moor, director of Essex Studios. JAZZLPS oo 24
“Even so, the larger firms must be FMACHON .. 43
slightly worried —their overheads are ol LA 45
bound to be enormous. [ think infla- Hot Soul Singles........ccocvemenaienens 44
tion hits hardest on running costs Hot Country Singles................... 52
and software, so if you've got a large HotCountry LPs ................ ——_
Etﬂﬁ-ﬂ“d alot ﬂf |'|'|E|:hi|f.j:-_5|| }luur cost HotLatin LPs ..o 33
gmphﬁ must be ﬁjghtﬁningr" Hﬂt 100........ seensas SCLCEELETICPRLEIES BB
Gerry Collins, managing director Top 50 Easy Listening................ 36
of Marquee Studios, is glad 1o have ?nts u;lthewmd ....................... 65
puta large amount of equipment ex- OPLPS e 70,72
penditure behind him. “I wouldn’t RECORD REVIEWS
like to be buying a lot of new hard- Singles Radio Action ............16,18
ware in 1975, he admits, “what with Album Reviews ...............ccoerne.. 64
sterling difficulties and inflation.” Singles Reviews ................c.......66
(Continued on page 62)

WWW americanradiohistorv com

LOS ANGELES—WEA Corp. is
suing a Florida retail chain over a
$34.051.63 delinquency in federal
district court here, WEA claims the
six Florida retail store chain oper-
ated by Robert Maurer and Paul
Goldman owes the. money for goods

delivered between July 20 and Nov.
15, 1974,

The chain, based in Opa Locka,
has stores under the names Record
World, Recordsville, Carousel
Records & Tapes, Wonderful World
of Sound and Recordarama.
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WELCOME TO THE
COUNTRY SUPERMARKET.
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to the brand-new
albums you see here,
you'll find all the big-
gest and best-selling
country artists of
Columbia, Epic and
Monument Records
featured in this
special value promo-
tion. Yes, the whole
catalogue! And we're
backing the entire
program witha
complete plan of
radio spots, news-
paper ads, in-store
displays, record
dumps, dealer in-
centives, and more.
All designed to

bring in customers
and move product
out. See your CBS
Records salesman
for more informa-
tion about this
successfully proven
program.
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Come on in. In addition |

BILLY SWAN
ICANHELP

inciuding:
Livver Pledns

Shaka, Rattls And RolljQusan OF My Hoart
Woys Of A Woman In Lowe/T'm Her Fool

KZ 332799

TANYATUCKER'S
GREATEST HITS

ncluding:
Dialts Dsen | Bload Fed And Galn' Down
What's Your Mamas Namo
Would You Lay With Me [In A Field OF Stona)
| Bpfigere Tha South s Gosuna Fliaa Again
T Man That Turnad My Mama On

CONNIE SMITH

1 Got a Lot of Hurtin' Done Today,/
I've Got My Baby on My Mind

including:
Why Don'l You
Lawe M

Back b The
Country

Saarching
i_F:rl'l'w.lI

Aln't It Good To
Ba In Lowe Agmin

GEORGE JONES &
TAMMY WYNETTE
GEORGE & TAMMY & TINA
W Loved 1 Awary

Thia Talegehone Call Ciod's Gonns Get cha {For Thati
Those Wers The Good Timss Mumbar Ona

),

K 33385
jody miller { Joe
country girl _ ' Stampley
inciuding Th.',ng-uﬂﬁhl - irnc fuiefirisg
House OF LoveHa Took Me For A Ride |:|na|c|n:
Pagas Wagon/| Horsily Love You Bigy Mama

.

The Grand Tour

From A Jisck
To AKing

Laura [Whai's Ha Got
That | &Aint Goll

Get On My
Lo Tramin

KE 33343

KE 33351

| TAMMY WYNETTE

| WOMANTOWOMAN
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This Time | Almost Made i The Woman | Am
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DAVID HOUSTON
AMAN NEEDS LOVE

ncluding: Can You Feal 11

Thia Ten Commandments OF Love
{ With Barbana Mandrall )

That Samme OF Look OF Lovo
J Walk And | Walk And | Wall /A Man Needs Love

KE 33350

On Columbia, Epic and Monument Records & Tapes

Monument distributed by Columbia/Epic Records
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DAVID WILLS
Barrooms to Bedrooms
Featuning:

“Theras A Song On Tha Jukebox™

e buching:
1 Can't Evan Drinky it Avway
Giod Made Wornan, Devil Made Man
My Mountain Dew | The Barmaid

KE 33353
This One
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General News

Progress Slow
For Fems, N.Y.
Panel Concludes

NEW YORK—If the “times are a
changing” for women in the music
industry, it was evident at a NARAS
chapter meeting here last week that
the clock isn't moving fast enough,
especially for the broad spectrum of
professional women in attendance.

With an all-femme panel address-
ing itself to the topic of “The Chang-
ing Role Of Women In The Music
Industry,” viewpoints were as diver-
sified as they were emphatic. Yet,
the consensus pointed to women still
getting the short end of the stick
when 1t comes (o added responsi-
bilities, pay and creative options
within the industry. Feedback from
the audience continually backed the
feelings aired by panel members.

Why isn’t there a women engineer
in the CBS and RCA unions? Why
are female musicians, even though
competent, often passed over for
their male counterparts—be it in ses-
sion work or symphony orchestra
auditions? Why do women often re-
ceive substantially less pay than
male executives doing the same job?
Why don’t those women who have
made somewhat of a mark for them-
selves look to guide and help other
women in business?

While the statement and ques-
tions from the participants were
strong and steady in coming, few
were resolved. Patrina Wells, inde-
pendent publicist, suggested thal
more women should try o0 open
their own businesses. Estelle Levitt,
songwriter/producer, urged that
women begin helping each other
professionally: and sull others, opti-
mistic about the eventual outcome
of women’s opportunities, said they
felt that high executive positions for
women in the industry would be a
long time coming—even upwards of
10-30 years,

CBS And Barclay
Ask French Radio
To Talk Pay Fees

PARIS—Unless the French state
and private radio stations are pre-
pared to enter into negotiations re-
garding payment to record com-
panies for the use of records on the
air, CBS and Barclay will ban the
use of their product on radio as of
Wednesday (5).

This waming came in separate
statements from Barclay president
Eddie Barclay and CBS president
Jacques Souplet following the
French record industry’s luncheon
debate on the subject during
MIDEM.

Souplet says the use of commer-
cial disks on French radio stations 1s
technically illicit. The French record
industry has a duty to defend the in-
terests of its artists and musicians in
the matter of neighboring rights, he
SAYS.

The radio source of revenue is
particularly important to the French
industry, he says, because France
has a limited market for its product.
“Don’t forget that between 65 to 70
percent of our sales come from
French product and we cannot sell
much of this abroad.” To make local
production viable 1t 1s important to
preserve every source of revenue,

Souplet points out that recently

(Continued on page 59)

More Late News
See Page 74

Ex-Employee Sues Co.
Charging Sex Bias In Pay

LOS ANGELES—The growing
emphasis on women's rightful posi-
tion 1n the record/tape industry is up
for legal conmsideration in federal
district court here.

Former financial department
manapenal employee Carol J. Rob-
ertson is suing Motown Records,
asking reinstatement, back pay and
“other appropriate relief” under the
Civil Rights Act of 1964,

She alleges she was hired Feb. 26,
1973, for a managerial position in
accounts payable at $12.000 an-
nually, Five men in similar financial
positions were getling substantially
more salary than she and two other
wOomen.

Miss  Robertson complained
about the wage disparity to label
management in June. The label re-
fused to remedy it, she alleges. On
Aug. 2, 1973, she filed charges of dis-
crimination based on sex with the
Equal Employment Opportunities
Commssion (EEOC), which moved
her beef to the California Fair Em-

ployment Practices Commission,
where she re-filed. On Oct. 18, 1974,
jursdiction was returned to EEOC,
which okayed her proceeding with
the matter in court,

Miss Robertson charges that she
gave one-month’s notice Aug. 21,
1973 at Motown when they refused
o remedy her alleged salary ineg-
uity. They asked her to stay and she
reneged Sept. 13, only to be forced to
leave Sept. 28, when she says Mo-
town learned of her beef 1o EEOC.

She says Fuller Gordy of Motown
asked her to work lor him Sept. 28,
but he withdrew his offer when he
learned of her discrimination suit.

The Robertson complaint asks the
court to compensate her for salary
below that of her male counterparts
at Motown from Feb. 29 to Sept. 28,
1973, and the difference between
her deserved salary and what she has
received since leaving Motown. She
also seeks $3.000 general damages
for inconvenience and mental suf-

fering,

Columbia Stressing A&R
Role, Paying Finders Fee

By JIM MELANSON

NEW YORK-A “high priority
on adr accessibility on all levels,”
tied in with a finders fee program for
field personnel discovering talent,
will be a key ingredient in Columbia
Records® 1975 game plan. according
to Bruce Lundvall, label vice presi-
dent and general manager.

His remarks came during an ad-
dress to more than 400 CBS staffers
attending label “start-of-the-year”
meetings in Atlanta last week,

Lundvall, who in the same speech
described his hall-year tenure as la-
bel general manager as “traumatic
yet rewarding,” said that “It should
be clear that a&r expansion and
redirection should be an absolute
mandate il we are 10 operate at the
peak of our creative powers in the
tensely competitive years at hand.”

Intimating that Columbia is al-
ready feeling the effects of competi-
tion in the country market, he said
that in this area a “major building
jobis essential,” and that it’s already
underway. He also emphasized that
Columbia will be looking to
strengthen its stance in the r&b field,
suggesting that major signings can
be expected in the new year.

Also to be expected is a re-estab-
lishment of the staff producers role:
a continued build-up of West Coast
a&r facilities and personnel; and
greater interchange between label
ad&r and marketing depariments.

Speaking for Epic and the CBS
custom labels, Ron Alexenburg, vice
president and general manager, said
that an 87 percent net growth in
sales has been achieved by Epic over
a five-year period. He placed net
growth sales results over the same
period for custom labels at 938 per-
cent,

Keynoting the general meeting
was Irwin Segelstein, CBS Records
president. Calling upon CBS staffers
to recognize that their competition is
getting tougher, he placed the great-
est priority in 1975 on “artist devel-
opment.” Segelstein also noted the
label was able to weather a number
of problems in 1974, including price
controls, vinyl and fuel shortages
and an in-house restructuring.

Other major speeches were given
by Paul Smith, vice president, sales
and distribution, Columbia, and
Jack Craigo, vice president, market-
ing, CBS. Talks included targeting
in on the diffusion of buyer tastes;
additional merchandising tools for

retailers, and coordinating artist
tours with marketing efforts,

At the four-day confab, which in-
cluded working sales, marketing,
promotional, merchandising and
special project meetings, some 40
new Columbia. Epic and CBS cus-
tom label LPs were presented. Alsoa
number of label acts performed, in-
cluding such artists as Honk, the
Manhattans, Aerosmith, Don Potter,
Billy Swan, Joe Stampley, Faith He-
roux, Willie Nelson, Freddie Prinze,
Robert Klein, Redbone, Loudon
Wainwright, the Three Degrees and
Blood, Sweat & Tears, with the
recently returned David Clayton-
Thomas.

His Master's Wheels
Celebrates Birthdays

e Coniinued from page 4

Round Records: recording Lenny
Williams for Warner Bros. and they

just got the nod for Don Preston’s

next Shelter solo set. Rick Stanley,
who 15 the chief engineer, is working
on all these projects,

“We're an alternative to places
like Heider’s and the Record Plant,”
says Haber. “We don't have padded
walls and controlled sound., Our
room is a challenge 1o any imagina-
tive engineer. It's very live, il really
bounces. We love it that way,”

The room is 20x25 with 10-foot
ceilings, outfitted with a custom Ru-
pert Neve console and two MM 1000
I6-track machines that can be
synched up to do 30-track recording,
plus enough other equipment that
they “can give anybody just about
anything they want.”

Wheels sublets space in the large
rambling building w0 Alembic,
which maintains a guitar repair shop
and retail outlet on the premises, run
by Ron Armstrong and Pete
Mundy; and o Steve Cohen. who
works mainly in concert tour light-
Ing.

Haber. who also serves as business
manager for Mazer and staff musi-
cians like Denny Seciwell and
Chrissy Stewart. foresees the refine-
ment of the facilites to the point
where they will be able to provide
comprehensive, department  store
service under one roof (o an artist—a
place where he can record, have his
tours planned, even get his guitar re-
paired or modified.

www americanradiohistorv com


www.americanradiohistory.com

WwWweamericanradiohistonscom

R S e T T T e e e e e -
b 2- . §¥ e %i e e e S > ﬁ
; . i %:5‘% w {éé}féﬁ ;:. f..*?_ - ﬁj' i* % %"‘3 % é - i . E:;:, ‘ H*‘”“ - . o : L i i;; ‘% - .
T Nv - H'::;x' . :é:_f_- - & . i :E o ﬁ s - ; :E - e gg - . i
-a- E« - +§;~ . o * - i -
i : e sj - G . . o
Off to a flying start with new jazz releases by RCA,
Flying Dutchman and Gryphon all contributing
toThe Jazz Testament, our commitment fo fhe cause.
Atimely reissue ﬁf one of
A live session at The Half the greatest saxophonist's
Note in NYC that shows off the greatest albums. ”CE”d?E‘:E?E
dazzling talents of this genius %ﬂestﬁgtﬁncn%g PMDET;Fg;Sd th%u
in electronic jazz. Includes 10 00 : Ig ol
“Sweet Georgia Brown” and INstrumental versian o
BDL1-0827 : 5 APL1/APS1-0859
| m"‘w}ft P DUKE ELLINGTON'S ¥
S { (- & THIRD SACRED CONCERT
THE MAJESTY OF GOD
2 ' £ 78 = e Y e :;;g"; = ;J
The incomparable trumpet e T '-
man (Louis Armstrong’s all- Recorded live just six months The great arranger-com-
time favorite) teams with Zoot before Duke left us, this is an poser proves he can wail with
Sims, Bucky Pizzarelli, Hank inspired royal command per- the best, the best being Phil
Jones, Mel Lewis and Richard formance at Westminster Woods, Grady Tate, Ron Carter
Davis. Includes “What Is This Abbey. Includes "Ain't Nobody | and George Davis. Recorded
Thing Called Love?” Nowhere Nothin’ Without God. live at “Jimmy's” in NYC.
BDL1-0829 APL1/APS1-0785 BGL1/BGS1/BGK1-0850
nena
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WO SIGNALS APPEAR

Momentum May Be Shifting To

General News_

Market Quotations |

As ol closing, Thursday, January 30, 1875

e | 1974 Sales
UpS|de Wall Streeters Believe | ~"- - 'r n e lem e e
J 20% 1% ABC o 62 1971 19  16% 18%  + 2
. 4% 2 Ampax 3.3 652 3% 3% 9% - %
—The surge in share, on sales o 00, or varter ended Dec. 31, compared to 2% 1 Automatic Radio 6.7 20 1% 1% 1% Unch
LOS ANGELES-Th g h les of $4,280,700,000 fi q ded Dec. 31 pared
i 1 : : 2% 4% Avnet 3.0 BOS 6% ] 5% + %
the stock market in the past week the same period a year ago. $12,485,000 for the same period in icti SR Rl PN o o o N JRE L [ T
may be short-term, bul there are RCA’s 1974 results do reflect the 1973, 40% 28 RS 10 1843 a7 24 a7 + 3%
many on Wall Street who believe the LIFO method of inventory valu- basis, Disn . 4% 1% Columbia Pic. - B3 4 I% 3y + %
Y o 3 fi ' 1"_‘,' E On .EEI}TFCIH?,[I: s SIEY T 3 1% Craig Corp. 2.6 -1 2% 2% 2% + %
momenium may be slowly shifting ation for a substantial portion of its ported net earnings of 7,140,000, or B A% B wai = T8 G oM SOW L=
to the upside. domestic inventories, but the com- 24 cents a share, on sales of 3 1% EMI 56 205 2% 2 2% 0+ %
i ' any attributed some of the decline i o 20%  18% Gulf A Western 4.0 1822 27 4% 27 + 3
':DI[[PEII'_]IEE are not likely to feel pany : e . 390,771,000 In L.hE quarter, com o T . =l Bk %
the changing momentum for some 10 severe pnice conditions mn con- pared to net earnings of $5,889,000, 12% & H,,T,.”d',n"','nd”'_ 27 B4 B4 T %+ 1
time yet, but two signals appeared sumer related products. or 20 cents a share, on sales of 7% 2% Lafayette Radio 4.1 240 4% 4 M+ W
last week to strengthen this bullish Robert W, Sarnoff, chairman, §78.875,000 for the same period a 13;: :;15: H‘“&'WER- E-? 15-;: ;g: ;:P, ;g“ 2 1!4.
posture: a slowing of the inflation ﬂﬂldk that '-‘li;ﬂﬂumfdl? E#ﬂﬁdﬂl}_ﬂj has year ago. 26% 8% MGM 4B 411 28% D5% 28% 2+ 1%
trend H.I'Id 1h¢ P[ungi“g intﬂre:ﬂ SuUnk o a W, and this conhidence Mlnnfﬁﬁlﬂ Mlnlng & Mﬂ-nu{H{:‘ B0 43% aMm ir TOTe  46% 43% 45% + %
; . : 8% 1% Morse Elec, Prod. a5 206 2% 1% 2% + W
Both reasons, of course, can lead SIS COCOLIE EORUTHONS. Al - and earnings for the year ended Dec. 23 11% No.Amari Phillips 4.1 237 15% 13% 15 + 1%
iz - rove. 19% 5% Pickwick Intl 6.4 B46  14% 12 13% + 1h
E} consumer Cl:af'llﬂdﬂnﬂc. Espg,mli:fll P Sl - T 31. s 2 Flayboy pi e iy T T 2
easier money" is coupled with a tax : P b Earnings were $301.700,000, or 21% 8% ACA 91 11087 13% 1% 2%+ 2
cul, thereby putting more spendable retail, too, where Arlan’s Depart- $3.66 a share, on sales of 0% 4% Sony 12 11841 6% 5% B + %
dollars in the hands of consumers. ment Stores plan to go out of busi-  ¢5 93¢ 190 000 cc;mpnred to earn i G Thmamaone o il R I .+
"y T 1 +* 5 £l - 1 an :'l 1 L i L i
However slight the momentum nﬁ“‘—;_la?d rsl‘!s'. KEEEF Eﬂl; CRPRGis ings of $295,500,000, or §2.62 a B% 2% Telecor 33 116 3% 3 3% + %
may be, there are many indications, profit 1o fall in the Jourth Quarter — oar0 on sales of $2,545,000,000 a . R4 Twex MEr_ N A% AR R
till. that th i€ Bl d b due to a weak demand for products. ’ 2% 14  Tenna 8.9 160 212 204 2.08 Unch.
Sull, that the economy 15 plagued by Arlan’s. which has been in bank- year ago. 10% 5% Transamerican 9.8 3608 8 %  Th + %
inflation, unemployment and con- . . . , In the side efTects of today's econ- :] 4% 20th Century 19 B4 TH TR ™M+ M
sumer anath ruptcy proceedings since mid-1973, ¥ 1% 05 Viewlex = 64 A1 o8 09 e
; P :"rl‘_ plans to liquidate “in about 60  °mY, HHC Corp., New York, com- 18% Bl Warner Commun, 40 1595 1% 10% M% + %
1nr example; days,“ au:mrding o the discount Ij].etd-_'d |L~! plnn of recapualu:auan 1% _ 9% Zenith 10 az246 13 0% 13 + 2%
~ GRT posted lower sales and earn- Sare chaH. with creditors. As a result, NMC has ) -
ings in the third quarter ended Dec. On the positive side, several com-  S¢ttled indebtedness aggregating _
31, while RCA reported a 40 percent panies in the music and tape indus- $4,541,000 by the payment of As of closing, Thursday. January 30, 1975
dmp in earnings last year below try posted gains. " $394.000 in cash, the issuance of pre- OVER THE VOL. Week's Week's Week's OVER THE VOL. Waek's Week's Wesk's
GRT reported earnings of  record first quarter net earnings up =~ PromIssory note. ‘ - _ et
$516,000, or 14 cents a share, on 31 percent, ended Dec. 31, with reve- In another matter relating to divi- ABKCO Inc. =: "IN 1% 1'% Schwartz8ros. 19 1 H %
. i . . . Gates Learjet i 5% 5 g4 Wallich's
sales of $9.619,000 for the same pe- nues up 15 percent, dends, the executive committee of ART ph " W Music City % i W
ricd a year ago. Although Disney does not break ancr Communications aumqﬁ Goody Sam - 1 % 7% NMC Carp —: = - L
For the year ended Dec, 31, RCA  oul its divisional figures separately ized the purchase of up to one mil- L?'::E'{':Eim ol gl s g‘:’f;i'gf::“ g e N -
posted earnings of $113,300,000, or for music and records, the group (in- lion of its common on the open mar- M. Josephson 36 6% 6% B Memorax = 3 2% 3

51.45 a share, on sales of
$4.626.900,000, compared to earn-
ings of $183.700.000, or $2.33 a

cluding educational media, publica-
tions and merchandising) posted
sales of 313213000 for the first

ket, in addition to shares previously
authorized for purchase.

The new transaction will be made
over a period of time depending on
market conditions,

Meanwhile, Goldmark Commu-
nications Corp., Stamford, Conn.,
will acquire Warner Communi-
cations’ equity interest in Goldmark,
which was formed in 1972 by Dr. Pe-
ter C. Goldmark in association with
Warner Communications.

eOvear-the-Counter prices shown are “bid’” {(as opposed to “‘asked’’) Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rathear, they
are @8 guide to the range within which these securities could have been sold or bought

at the time of compilation

The above contributed o Billboard by Bache & Co.. members of the New York Stock

Exchange and all principal stock exchanges.

GIVE YOUR RECORD
A CHANCE

Lowest Prices For Records & Tapes
NEW WORLD-WIDE TELEX NUMBER 125614

TOP ROCK AND SOUL LP’s

TO BE HEARD!
BRITE-STAR

Complete record promotion and
distribution services.

We also make big
LP s—45 s—8 tracks—
casseties

Price-Gouging
Changed In Suit

o Continued from page 3

selling at $3.49, Hartstone alleges he
called Dan Heilicher, a top execu-
tive with Marsh, Minneapolis, tell-
ing him he was wrong in such dis-
counting, whereafter Heilicher said
he would raise the price,

Harcld Makin & Tha Blusnoles—To Be True—Phia, Intl, 33148
Bily Paul—Got My Head On Straghi—Phia. Inll, 33157
Intrudems—Enangy O Lowa—=TS50P 33149

Sl S arE— P 33188

= Masters Leased

2%
5339

100 Lot

= Mashville Sessions Arrangec

Templations—A Song For You—Gordy 969

The Miracles—Don't Cha Love 1—Tamla 336

The Dynamic Superiors—Motown 22
Bioodstona—Riddle Of The Sphink—London 654
Basi O Tha Stylstics—~Aveo G005

The Counts—Fuok Pump—Aware 2008

Barbara Mason—Lowe Is The Thing—Buddah 5628
Zualma—RCA B9

Chio Players—Greaiest His—Waestbound 1005
Barry White—Cgn't Gat Enough=—20th Cenlury 444
The Guess Who—Flavours—RCA 636

The Futures—Casties 1 The Sky—Burddah 5630
Jimmy Cliff=The Harder They Come—lsland 2202
Kayges's—Keap On Bumpin'=Gang 101
Miarmti—The Parly Freaks—=Dvive 101

Send all records for review to:

Write for Price List
New York Office

| 160 East 56th St. (212) 966-3186
Two days later, Dec. 21, Hartstone Philadelphia Plant, Nashville, Tenn. 37203

claims he called again because the 925 N. 3rd Street, Philadelphia S
price had not hfﬂngl:hanged, only to lk (216) MA 7-2277 R (01 1) SN0 =
be told by Heilicher that it would
take days to change prices and ad-
vertising.

BRITE STAR PROMOTIONS
728 16th Ave. S.

3%

isestow-—sirecing: His- Weamelsid 1001 Bk ot Hartstone alleges he told Heili- IN NEW YORK
Lo Qo B v ot IT'S THE SPICE STRINGS
El%?fﬁ:;;:y m&ﬂfﬁgﬂﬂ&ﬁm s m EE::: IE: prﬁés:iu:#;?;:dszzﬁlﬂédﬂg ::::2:;;9 a hill_li’ﬂ!"- healthy, prosperous and creative 1975 to their many
S O o o T T st s 3 close 10 the holiday. Harstone said | | Ageott pril Gernhard, Lobo, Potar Somketyk, Kamy Ascer. Shona
Elvis Presiey—Promised Land—-RCA 873 his business in adjacent Where- Eaiaturl. "“John Hea!hﬁ;ringtﬂ;m." “Melanie"”—Tom Dawes "Ar.nurit:nn
The Dells—Greatest Hits—Cadet 60036 Each '

houses was substantially hurt.

Hartstone himself purchased the
LPs at §3.49 at a Treasury store. He
reports that the department man-
ager Paul Zugg, told him that he had
been contacted about the price disa-
greement but was told to do nothing
about it.

As evidence, Hartstone attached
subdistributor price lists from Capi-
tol and Columbia, indicating that he
was paying $3.32 and $3.36, respec-
tively, for LPs and in his deposition
hé stated he paid $3.36 for MCA
$6.98 product.

The superior court calendar de-
partment placed the case off-calen-
dar when counsel for both sides
failed to appear for the first hearing.

Airlines," "Clairol,"'—Trade Martin, Jeff Lane, Flan:ly Muller, “B.T.
E:cprass," “Isis"—Bert DeCoteau, Phil Medley, “Main Ingredient,”
“Ben E. King'—Wes Farrell, Steve Bedall, Vic Thomas, Joa Renzetti,
"Coca Cola Mr. Pibb,” “C:Ialcrni " "Mobil"—John Abbott, “Burger
King,"” “Clairol”—Jerry Ragavoy, Lecn Pendar vis, Larry Wilcox, "'Lou
Courtney,” “Allee Willis," "Bonnie Raitt"—Mega Music, Don Danne-
man, "American Gas,”” Van Morrison—Herb Bernstein, “Julie Budd"
—Cash West Prods., Terrence Minogue, Jeannie Sackson—Michlin
& Hill Inc., John Hill, “Volkswagon'—Ron Lockhart, ''Stanley Tools,"
"Dime Savings Bank"—Paul Di Franco, John Abbott, *Craig Norback"
—Dave Mullaney, "U.S. Army"—John Bennings—Reed Whitelaw,
Norman Bergen, “The Moment of Truth” Esmond Edwards, Chess/
Janus Records, Wade Marcus—Tony Romeo—Bob Reno, Ed
O'Loughlin, “"Carol Douglas”—Sandy Yaguda, Lou Artese, ABC
Records—Chet Atkins, Willam MacElhiney, RCA Records—Ann

Phillips—Bob Halley—Murray Barber, Pete Dino, "Jean Paul Vignon"
—Bob Gosh, “Bang the Drums Slowly:'

Zwang Sprces- SPICE PRODUCTIONS, INC.

Call Or Wire Us For Quantity Prices.
Order Any Quantity From §1 Million Inventory.

All $7.98 List 8 Track & Cassette . . . $4.49 [10 Lof) . . . $4.59 Each

CALL US FOR D9C BOX-LOT SPECIALS

All 45 RPM's 63¢ Each, Box-Lots (25 PER BOX)

Largest Selection of 45's

Shipped Same Day Air Express
Specialists in Rock, Soul, Jazz, Pop, efc.

ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

RECORD SHACK CORP.

2132 Sacond Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-B600
NEW WORLD-WIDE TELEX NUMBER 125614
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GET READY

FOR A

SUPER GIANT
GEORGE

DUKE

George Dake 22 Feel

THIS IS JUST THE BEGINNING!

# 4 Record World Juzz Chart
# 146 Cashhox Pop Chart

# Billboard Top 200

AVAILABLE ON I LP 8Track | Cassette

MC 25355 MD 45355 MD 35353

EXCLUSIVELY ON

BASF SYSTEMS crosey DRIVE, BEDFORD, MASSACHUSETTS 01730
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General News

Kastenmeier Revision Bill Introduced

® Continved from page |

amendments passed in the last min-
ute interim action by the 93d Con-
gress o extend expiring copyrights
through 1976, and sustain the right
of recordings made on or after Feb,
15, 1972, to copyright protection
from piracy under federal law.

On the Senate side, batiles are
shaping up over record performance
royalty and the jukebox music per-
formance rate.

Senate copyrights subcommittee
member Sen. Hugh Scott has the ap-
proval of chairman McClellan to
hold subcommittee hearings early in
the session on a bill to restore at least
the principle of performance royalty
for copyrighted recordings,

Broadcast and jukebox interests
killed record royalty statutory fees

and even the performance right it-
self during the Senate vote on revi-
sion bill 8. 1361 last September.

On the jukebox front, Sen.
McClellan's recent proposal to raise
the revision bill's annual statutory
rate from 38 to an inflation-adjusted
$20 per box on the use of copy-
righted music has broght expected
replies.

The American Society of Com-
posers, Authors and Publishers
(ASCAP) strongly supports the idea
of a higher rate. The rate was sug-
gested by Sen. McClellan in view of
the fact that the Senate voted to
frecze the $8 rate by exempling it
from any change by the U.S. Copy-
right Royalty Tribunal being set up
in the bill to review statutory rates.

Jukebox operators have told Sen.
McClellan that the House, in pass-

ing the 1967 revision bill, worked
out the 38 rate compromise, and it
was the operator's understanding
that this rate would be the last Con-
gressional word on the subject. The
revision legislation will end the tra-
ditional jukebox exemption from
music royalty paymenis—the only
commercial use so exempted.

Two agenda items may delay the
Senate copyrights subcommittee ac-
tion to speed its bill to the full
judiciary committee. Subcommittee
counsel Tom Brennan says there will
be a hearing on the new fee sched-
ules proposed by the Copyright Of-
fice before action on the general re-
vision bill.

Uncle Sam’s Discos
® Continued from puage 3

GORRECTION NOTICGE

The$6.98 listLP’s at $3.50
ea. and the $7.98 list Tapes
at $4.45 ea. offer which
appeared in

MR. TOPP TAPE'S

ad in Billboard’'s Feb. 1

issue Is good through
February 14, 1975.

MR. TOPP TAPE CO.

239 Sunrise Highway
Hockville Centra, N.Y.
516/764-2512
Telex: 14-3156 Mr. TOPP ROCY

WHAT WE HAVE

OVER 75 CERTIRED GOLD RECORDOS
BEST PRODUCER IN THE COUNTRY
UNSURPASSED STUDIO

BEST ENGINEERS

Design, art, type, color
separations, printing,
fabrication. Let us work

for you — find out what
quality, reliability &
service mean.

Loe - Myies Associate's mc.

160 East 56th Street, Dept. Al
NYC, NY 10022 Tel: 758-3232

Supplying the gephic nesdy of the rerord Sdustry for 20 years.

— e

FORY
N—

WHAT YOU GET

A SUBSTANTIAL OWNERSHIP
NTEREST IN THE BEST MNEW

RECORD COMPANY IN B0 YEARS.

Send replies to:
BOX 838
Billboard

chain. It's designed to alert man-
agers to business and musical trends
which might eventually affect them
and to create a hopper for ideas
which might help the whole chain
grow still further.

The comment sheet also reflects
customer tastes, says Lyons. Recent
surveys by each club, he points out,
came up with an 80 percent figure of
those attending the clubs who prefer
recorded dance music over live en-
tertainment,

Aside from the space require-
ments sought by ASI before opening
a new Uncle Sam’s the firm's policy
is to build a $35,000-$40,000 light-
ing/sound system in each location.
Food is not offered in any of the
clubs, but alcoholic beverages are
available. Admission to each disco
is §1.

WHAT WE WANT

DOMNE STAR, SINGLE OR GROUP
WITH HEAVY RECENT TRACK RECORD

1515 Broadway, New York, N.Y. 10036
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New ‘Public’ Disco

Opening In L.A.

By BOB KIRSCH

LOS ANGELES—What may be
the area’s first “open to the public”
major discotheque. Bahama
Mama’s, is set to open here Feb. 27
with a projected seating capacity of
300 and a plan to help break “disco
records.”

The club, located in a 4,200-
square-foot building that was most
recently a club called the Showboat,
will cater to those who want to
dance, those who want to mingle
and those who simply want a club
atmosphere to relax in, says owner
Ron Cutler.

Cutler, a former disk jockey on
WIFI-FM in Philadelphia and gen-
eral manager and president of
KOME-FM is San Jose, says there
will be a disco disk jockey in the club
{which he will serve as at times), as
well as live talent from one to three
nights per week and an effort to ex-
pose new, disco-oriented product in
the Los Angeles area,

The club will be done in a 1940
tropical island decor and will be a
“public club.” Most discos in the Los
Angeles area are in the Beverly Hills
area, where an ordinance requires
that a club be private if live enter-
tainment is provided.

“We plan to charge $1 admission
tops,” says Cutler, *and we will try to
keep drinks around the 99-cent area,
The location, on Lincoln at Wash-
ington, is close enough to the Marina
area to bring in traffic from there.”

Activities in the club will include
the playing of records for dancing,
enlertainment in the form of circus
acts moving from table to table and
in the street should there be a line,
singing waitresses and exposure of
new acts on talent showcase night.

Creditors Ask

® Continued from pape 3

was formed at the January meeting.
It is headed by George Tappan of
the Ampex Corp., and is scheduled
to meet with club representatives at
a court hearing in Harrisburg on
Feb. 13. At that ume, election of a
formal creditors committee will be
held, and the questions of a receiver
and outside auditor argued.

Ampex is the club’s largest mer-
chandise creditor. According to a list
of obligations attached 1o the club’s
Chapter XI petition, Ampex is owed
$170,048.13.

Among the scores of creditors
listed: ABC Records. $21.433.90:
D & H Distributing, 562,083.85; Lib-
erty/UA  Tape Duplication,
$12,643.13; Phonogram Inc.,
$124,962.28; Presswell Record Man-
ufacturing, $9,545.01; Shorewood
Packaging, $24,998.06; United Art-

ists Inc., $112,575.59: WEA,
$59,146.03; Ivy Hill Litho,
$33.256.48; Queens Litho,
$98.645.68; Superior Records,
$158,084.52; Viewlex Packaging,
$56,669.26; Liberty/UA Inc.,
$11,649.09; MCA Records,

$75,503.06, and Atlantic Recording
Corp., 534,251.13.

Coordinating the work of the
creditors are the Philadelphia law
firms of Wexler, Weisman, Maurer
& Forman (for Ampex), and Wolf,
Block, Schorr & Solis-Cohen (for
Superior),

Station WIRE

® Continned from page 3

Note: The bill received a favor-
able recommendation by the Civil
Law Judiciary Committee and has
been reported to the full Senate.

Other live artisis will be featured
several nights a week.

Cutler has put in a sound system
consisting of Crown amplifiers, Bose
and JBL speakers and a professional
audio console. “We want to make
the setup essentially like a broadcast
booth at a radio station,” he says.

Other features of the club, which
will be open from 7 p.m. to 2 a.m.
seven nights a week, will include
classic movie showings, special
events such as a vaudeville night and
a suggestion box for customers.

A good number of records have
been broken in vanious New York
City discotheques, and Cutler feels
that with the strong concentration of
record labels in the Los Angeles area
the same could be done here. He
says he is anxious to work with as
many labels as possible.

Jersey Antipiracy

® Continved from page 3

the bill will probably be introduced
in the Senate by Sen. James Dugan,
chairman of the judiciary com-
mittee.

The bill was sponsored in the As-
sembly by Assemblyman Joseph A.
LaFante (Billboard, Feb. 1), and
prohibits the unauthorized dupli-
cating and sale of sound recordings
either in tapes or disks in the state of
New Jersey.

Under the proposed legislation,
offenders would be subject to jail
terms of up to three years and max-
imum fines of $1,000.

FOR RENT

SMALL OFFICES
1697 BROADWAY

{53-54 5T)
NEW YORK CITY

fr $150 mo.

Apply Supl on premisas
or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600

ON SPAIN’S
GOSTA BLANCA

Choice residential site, %
acre, magnificent bay
view, near Alicante &
Yacht Marina.

Inquiries: Box 837

BILLBOARD

1515 Broadway
New York, N.Y. 10036
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lou Adler Presents
The Michael White Production

(f‘ i
T Curyy.

DIRECTED BY
Jim Sharman

BOOK, MUSIC & LYRICS BY
IC

‘ ~  Richard O’Brien
20th Century-Fox Preview
Friday Evening, March 7

Public Preview
Saturday Evening, March 8

New York Grand Premiere
Sunday Evening, March 9
at The Belasco
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Pirate Loot Is Auctioned

® Continwed from page [

tapes went on sale by court order at
the North East (Md.) Auction Gal-
lerie nearby, all confiscated from the
Deeds Music Co. here.

In March, 1972, county sheriff’s
men raided the Deeds plant and
seized all the equipment, stock and
plant furnishings, including 18 high-
speed duplicating machines and
58,682 stereo cartridges.

The stereo tapes, which had a sal-
able wholesale value “in excess of
$24.000," were returned to the local
sheriff and they will be destroyed.

Leonard H. Lockhart, an attorney
of Elkton, Md., who was president of
the Deeds operation, had accepled a
$150,000 judgment againsi the com-
pany last February and agreed not
to restart the business. In March five
co-defendant firms were ordered 1o

pay $220,000 in damages to CBS
and Atlantic,

The Deeds operation, selling tapes
at half the price of legitimate com-
mercial cartridges, without any roy-
alty or promotion costs, was highly
lucrative. An attorney for CBS and
Atlantic found 3$230,000 deposited
to a Deeds bank account during one
six-week period.

County sheriff John F. DeWitt re-
calls that some high-speed dupli-
cating machines needed for optimal
operation used by Deeds may still be
missing. Seven months after the ini-
tial raid, the machines, and about
30,000 tapes, were somehow stolen
from the padlocked plant building,

FBI agents laler recovered 20,000
tapes in Kentucky and arrested two
men. Local county police arrested
three more persons in connection
with the burglary and confiscated
another 7,000 tapes.

Bookers Unite, Meet At St. Louis

LOS ANGELES—Thirlty major
booking agents primarily scheduling
self-contained musical lounge acts
have banded together to form the
Theatrical Agents Assn,

The meeting, held in St Louis
Jan. 24-25, decided to elect tempo-
rary officers and steering com-
mittees, preparatory to a general
meeting slated tentatively for an air-
port hotel in Chicago in May.

It was agreed that $100 initiation
fees and $50 dues for the charter
members will be used 1o mail mem-
bership information and meeting
reservations to a list of 3,600 fran-
chised AFM agents nationally. Bob
Vincent. Mus-Art. Studio City.

Calif., prime mover behind the for-
mauve conclave, who was elected
president, feels that 70 percent of
that agent universe is lounge combo-
orienied.

Steering committees appointed included fi-
nance; Dave Mills, Chicago: Sam Colton, Collins-
ville, IIl. and Charley Johnson, Phoenix; consti-
tution and bylaws: Lane Erskine, Kansas City;
Don Faber, Chicage and Norman Joyce, Phila-
delphia; aims and goals: Jack Belmont, Seattle;
Don Anderson, San Francisco; Armie Prager, Chi-
cago; Gary Van Zeeland, Little Chute, Wis. and
Art Roy, Philadelphia.

Remaining officers are; Van 7eeland, first
vice president; Anderson, second vice presk
dent; Augie Morin, Minneapolis, secretary, and
Dave Jackson, Kansas City, treasurer.

General News

California’s Noontime Concerts

® Coutinued from page |

tional concert promoter indicating
this kind of show doesn’t happen in
other parts of the country.

Hunter, who specializes in new
talent in the pop music field and
more unusual artists (for collegg
campuses anyway) such as bluegrass
and one-man bands, has promoted
some 200 mid-day shows on Los An-
geles arcas campuses over the past
four years.

Expansion plans, he says, are due
to demand, and he plans to move
into the San Diego, Bakersfield and
Fresno areas in the next year.

Al schools including UCLA,
USC, Calif. State Fullerton, UC Ir-
vine and about 20 local junior col-
leges. Hunter has offered such talent
as Dennis Tracy, Albert Collins and
Birtha.

Two other local promoters, Frank
Offenstein and Rob Heller, are also
involved in noon shows. In the Of-
fenstein and Heller cases, however,
the concerts are generally offered
more as a means to build artists into
“evening concert™ acts or as a favor
to a school.

“Noon is a good time for most
schools,” says Hunter, who, while he
promotes for coffees houses, keeps
this hour as his only one on college
campuses. “The kids are there and
are generally on a break, so you have
pretty much of a captive audience.
We hold the shows outdoors, or in a
gymnasium or cafeteria setting.”

Most artists involved in these con-
certs pull down from 375 to $200 for
an average set of 50 minutes. “The
shows act primarily as exposure for a

new act, whether on a record label,
between one or just starting to look,”
says Hunter. “We average between
1,000 and 2,000 students for many of
the concerts, which are free. The
money comes from a student union
fee in most cases.

“Advertising,” he continues, “is
generally handled by the school in
the form of spots in the college news-
paper, leaflets and so on. The only
thing I really have to concern myself
with is sound. Lighting 15 not a ma-
jor consideration, since so many of
the shows are outdoors or in a bright,
cafeteria type setting.”

Hunter says he works closely with
the local ASCAP office to obtain tal-
ent, and would hke to work more
closely with record manufacturers.

“It’s a pood means of developing
talent,” says Hunter of his promo-
tions. “There is no real club circuit
here like in certain parts of the East.
And the college market is a good au-
dience. We started working with the
Roto Rooter Goodtime Christmas
Band several years back. and they
now have a recording contract on
Vanguard and are becoming known
nationally, We are also working with
Dr. Demento, who gives a short talk
and plays record from his radio
show,”

Hunter also books a number of
coffee houses and promotes for the
lce House in Pasadena, as well as
bringing dance {troupes onto
campuses. His coffee house work is
both on and off campus. While he
intends to branch into more conven-
tional promotion at a late date,
Hunter earns his living primarily

from the “noontime shows™ and savs
he is happy with the field.

Two other promoters, Offenstein
and Heller, still de a few noon
shows, but for different reasons than
Hunter.

“I do a couple dozen a year,” says
Offenstein, who runs Filament Pro-
ductions. “Now we are promoling
mainly standard concerts with artists
such as Dory Previn, Dr. John,
Linda Ronstadt, George Carlin, Tim
Weisberg and lke & Tina Turner.

“But,” he adds, “the noon shows
are a good way of having what is al-
most a paid audition. We let a school
see an artist, and we than may book
that artist as an opening act on an
evening performance,

“For example, we may have Den-
nis Tracy opening a few of Dory's
shows. We also work with Foxtrot
and Kingdom and are looking to put
them into a noon show or two. Now,
they are opening evening shows,”

Rob Heller says the noon shows
he now does are “like paid auditions
or as a favor to a school. We also do
some high schools, who can often of-
fer more money for an assembly-
type show.”

UA Label Asks

® Conrtinued from page 4

charges that it notified the defend-
ants Jan. 13, 1975, to find a second
arbitrator who with UA’s choice of
arbitrator would settle the grievance.
The defendants have failed to an-
swer the demand and the matter was
brought to the court.

The Osbro Productions/MGM
suit 15 still pending in supenor court,

*Lyrics by Billboard — music to “*Ain't We Gol Fun™
copyrighted 1921, Jerome H. Remick & Co.

Billboard’s Music Publishers Special,
Coming March 29!

Our March 29th Music Publishers Special has it all—from the chang-
ing role of publishers today and movie music publishing and the TV
musical, to the overall integration of publishing to retail, and
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Manchesters @&
new album, \ &
“Melissa; is a
stunning collection
of original songs,
brilliantly produced
by Vini Poncia(executive
producer,Richard Perry),
featuring an artistic maturity
that will establish Melissa
as amajor star of the
seventies.
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“This Business Of Music:

Insights By The Experts—Presented by UCLA Extension in cooperation with Billboard

By EARL PAIGE

Are the secretaries of label presidents run-
ning the companies?

A relatively low-key session on recording
contracts built to a point where MCA Records
president J.K, Mike Maitland was cornered by
people who have tried to submit material only
to have it blocked by MCA secretaries.

The confrontation became so personalized
that at one point moderator Hal Cook of Bill-
board Publications asked a participant to
take it up with Maitland afterwards.

Many technical points of negotiating con-
tracts were covered by the panel, but the au-
dience kept wanting to know how do you get
noticed by the recording companies.

Panelists in addition to Maitland, a World
War |l fighter pilot who came into the busi-
ness while recovering from a war injury and
reading a Capitol Records house organ: MCA
Records administrative vice-president Lou
Cook; John Reid, head of Rocket Records and
manager of Elton John; Ned Shankman of
the Los Angeles law firm Thompson, Shank-

.., 48

Manager John Reid: "'l see 90 p-arnt of the
people who approach me personally.”

man and Bond, and independent lawyer
Owen Sloan.

In a prepared talk, Maitland tried to estab-
lish the topic theme of creativity in negotia-
tion of contracts and stressed the sensitivity
of both label and artist.

Maitland was nailed almost immediately as
questions opened with how MCA allowed Neil
Diamond to leave; also Cher. “I'll take the
blame for most of the change we were going
through (merging in 1971 the three labels
Decca, Kapp and Uni into MCA) of not being
understood by artists, by Neil.

“The Cher situation was a matter of the
contract expiring and we specifically refused
to accept the demands (of Cher).”

Making the point that label personnel have
feelings too, Maitland related how he and Lou
Cook were |left standing alone in a London
rainstorm after members of the Elton John
party had left in various plush automobiles
following delivery by MCA of a §1 million
check in an early deal. "'Dick James had one
of those 12-inch cigars and left alone in a
limo. . ."

Shankman, now authoring a book on how
to get a record recorded, indicated creativity
is keyed to the broad interests of the artist,
worldwide market situations and mostly re-
lates to superstars. Sloan, who teaches law at
UCLA, disagreed by saying creativity can be
related to new acts too.

“No one admits to asking for an unfair
deal," said Reid in disagreeing with both mu-
sic contract specialist lawyers. “The lawyer
only sees the paper (contract) for two-three
weeks. The manager deals with the artist
three-five years."

Shankman later challenged this view: “We
don't negotiate and disappear.”

Lou Cook explained there are two deals:
U.5. and Canada, and the rest of the world, in
answering whether international factors can
make or break a contract. He indicated inter-
national ramifications are crucial now.

Other dramatic questions:

Students wanted to know the potential im-
pact of the California Board of Equalization

sales tax and use tax push, which Lou Cook
indicated is being challenged in the courts by
Capitol Records. If this California tax is not
covered in a contract, ‘a label may end up
faced with 5-6 percent on millions of dollars—
there may be a surprise.” One ramification:
perhaps labels with California factories will
move.,

Both Sloan and Shankman detailed the
touchy legal status of artist manager versus
personal manager and the critical aspect of
being licensed under California law. Califor-
nia's labor code defines an artist manager as
an agent. A personal manager is unlicensed
to seek employment (for his client). *“If you're
unhicensed, if you approach the label, if you
talk money, you may be in danger of technical
vialations, maybe more than technical," said
Sloan. “There is very little you have to do to
run afoul.”

Throughout the session, philosophies of
contracts found Maitland saying the fixed
royality is necessary. ‘‘Staggering costs begin
immediately, for instance with the tour. A la-
bel can spend $100,000 very fast!"

Maitland said because he is an MCA corpo-

Creativity In
Negotiating
Artists
Gontracts

Attorney Owen Sloane: “The off the street,
big deal days are gone."”

rate officer too, he does watch for music pub-
lishing angles, but would not necessarily lose
a recording contract deal if MCA was to lose
the publishing.

In a key to how perhaps fledgling acts
should study labels and submit material in
specialized areas to first break through, Mait-
band said, “There are artists who are no
longer making money but there can be good
reasons to continue with them after expira-
tion because they're in a specialty field."

Billboard photos by Morm Schindler
MCA's Mike Maitland: "“"We haven't lost any
big stars since 1971."

-l-__-q‘-‘l-|. .-
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Attorney Nat Shankman: "Country acts enjoy
the same kinds of royalties as pop acts.”

A concerned student tapes the discussions.

Contract Fine Points Discussed

® Artist distrust. Shankman said one
“paranocid’’ group wanted a contract whereby
they simply sold the label jackets not wanting
a royalty tied to delivered LPs. Another group
specified cover art control.

@ Lecking up whele greup. This is a logical
label motive, difficult though if an artist was a
star before a new contract is up for negotia-

www americanradiohistorv com

tion. *'We try to get first refusal to prevent a
member leaving,' said Lou Cook.

® Leaving member clause to protect label
in group break-up. “CBS really flags this. It
amounts to the artist giving a warning of 90
days so the label can pick him up as a solo
act." Shankman said.

® When group members distrust sach
other. ""We handled one contract that repre-
sented four and one that represented one
(the fifth member),"” said Shankman.

e Typical contract assuming artist is not
producing and unknown. “Usually 5-7 per-
cent royalty on 90 percent of retail list price
subject to packaging costs. |f you (the artist)
toss in a producer and production costs that
can add two or three points,’’ said Sloan.

® Formula for 90 percent retail based on
old shellac 78 r.p.m. *'They figured 10 percent
would break, but we don't pay royalities on
defects anyway,” said Cook. “There's not
much difference between 11 percent of 90
percent or 10 percent of 100 percent.”

® Free goods vs. freebies. Maitland said

Vi

MCA's Lou Cook: "“International ramifications
of deals are very important.”

promo copies are “‘legitimately” excluded
from royalties. As for freebies (incentives for
distributors), ““it's been variously argued that
this gets around paying royalties, and it does
result in that.” Contracts can spell out freebie
contingencies, a problem MCA doesn't have
because it owns its distribution.

® Movie soundtrack exclusion from record-
ing contract. Lou Cook said it would be "“'un-
tair"” if a label frustrated a movie singing part
opportunity, thus MCA acts were released for
Polydor's “Tommy'' track.

e Label refusal of material by an act under
contract can be possible in cases where 1) the
label thinks a piece "is just awful” or 2) 1t an-
other label is about to release something too
similar. ""Sometimes you have to live outside
the contract,” said Lou Cook, **there are non-
legal, non-contract aspects of the label-artist
relationship."

@ Label distribution by another label. Reid
said Rocket has a very small roster and will
probably promise five-six LPs for MCA distri-
bution next year and eight-10 singles.

One question sidetracked was whether the
recording industry discounts on the basis of
cost flow analysis. In answer, Lou Cook said,
“*When you win you win big and when you lose
you want to lose small,”’ alluding to the un-
predictableness of the recording industry.

But the overwhelming question of getting a
record company's attention finally found a
student shouting from the audience and ar-
guing that if MCA opened its mail maybe it
would discover another Elton John.

“We have opened hundreds of pieces of
mail,"" Maitland answered, earlier saying it "'is
so rare for something to come in the mail or
from a casual contact, just not worth the
preat expense of handhing unsohcited mate-
rial.”

But Shankman halted the arguing by not-
ng that there is potential legal danger for a
label accepting unsolicited material, and pos-
sibly faling victim to a lawsuit among feuding
authors and so on.

Art direction: Bernie Rellins
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‘NASHVILLE"

(AM 1657)

THE FOLLOW-UP HIT TO"WHEN THE MORNING COMES”
AND "BONEY FINGERS" FROM

HOYT AXTON

The first single from his soon-to-be-released album,“Southbound?”

ON A&M RECORDS

Produced by Hoyt Axton and Henry Lewy
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Plaglist TopAddOns @

Pioglisl:PrmeMws* RegnondBrenhouts&NohondBfeulu.ts

OLIVIA NEWTON-JOHN—=Have You Never Been Mellow (MCA)

LABELLE - ady Marmalade (Epic)

IHE COCKER-You Are So Beautiful I:MMJ

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movermnent on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

SUGARLOAF—Don't Call s, We'll Gall Tou
(Clandge )

DOLVIA NEWTON-JOHN=Have You Neves Been
Melfow [MCA)

JOE COCKER=You A 5o Besobilul (REM)

* PRIME MOVERS:

KHJ—Los Angeles

*

W

AVERAGE WHITE BAND-Pich Up The Pieces
(Atlantic)

LABELLE—Lady Marmalade {Epic)
AMERSCA—Lomely People (W.E.)

JOE COCKER—You Are 5o Besutifal (AEH)
STYK—Lady (Wooden Hickel)
SAMMY JOHRS—Chevy Yan (GRC)

® DLIVIA NEWTON-JOHN-Have You

Never Been Mellow (MCA)

SUGARLOAF—Don't Call Us, We'll Call

You (Claridge)

ﬂHEdLI.E-Lady Marmalade (Epic)
1

EIIEI.E!IIIE—H ightingale (Ode) 29

mm @q FM)—los Angeles

]

]
w
#r

RINGD STARR-The No-No Song

(Apple)

RUFUS=Dnce You Get Started (ABC)

OHI0 PLAYERS—Fire (Mercury) 19-8

EEEJII.LE-LHHE Marmalade (Epic)
-1

KKDJ-FM—Les Angeles

@ JOE COCKER-You Are So Beautiful
(A&M) .

* STYX—Lady (Wooden Nickel)

* |ABELLE—Lady Marmalade (Epic)
20-11

# AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 19-10

KFIM-San Bemardine

» SUGARLDAF—Don't Call Us, We'll Call
You (Claridge)

& SAMMY JOHNS—Chevy Van (GRC)

r T?Eﬂu-lunely People (W.B.) 24-

# LABELLE-Lady Marmalade (Epic)
HB-24

KAFY—Bakersfield

® LABELLE—Lady Marmalade (Epic)

= JIM STAFFORD-Your Bulldog Drinks
Champagne (MGM)

# JOE COCKER-You Are So Beautiful
(A&M) 29-20

# AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 7-1

lﬁ_ﬂ.ﬂﬂw
JOHN DENVER-Sweet Surrender
(RCA)

L

* AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic 22-14

* I‘.llla-lm PLAYERS—=Fire (Mercury) 18-

KENO-Las Vegas

* RINGD STARR-The No-No Song
(Apple)

s DISCOTEX & THE SEX-O-LETTES—Get
Dancin’ (Chelsea)

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 29-1

*  SAMMY JOHNS—Chevy Van (GRC) 34-

22

KRUX-Phoenix

W

II.IF'IJ-

STYX—Lady (Wooden Nickel)

OLIVIA NEWTON-JOHN—=Have You
Mever Been Mellow (MCA) HB-16
MARIA MULDAUR-I'm A Woman
{Reprise) EII-IE-IE

i'

JOE COCKER-You Are So Beautiful
(A&M)
ELVIN BISHOP-Let It Flow (Capri-
com)
STYZ-Lady (Wooden Mickel) 21-12
AMERICA- LnnerFﬁnple{wB}IEE

lﬂEﬂ—lthquuuuu

-
o

*

::JlH W—Fﬂl‘t Of The Plan
I

SAMMY JOHNS—Chevy Yan (GRC)
AVERAGE WHITE BAND—Pick Up The
Fieces (Atlantic) 13-7

lilglllﬂl PLAYERS—Fire (Mercury) 18-

KPOI-Honolulu

RUFUS—You Got The Love (ABC)
IJIJIJBBIE BROTHERS-Black Water
(W.B.)

Hﬁhﬁ—ﬁasl Of My Love (Asylum)
CAROL DOUGLAS—Doctor's Orders
(Midland International} 30-17

Pacific Northwest Region

® TOP ADD ONS:

CLIVEN MEWTON- JOHN—<Have You Never Been
Medime (MCAY

LABELLE-Lady Marmatade (Epic)

RINGD STARR-The No-No Soag (Apple)

* PRIME MOVERS:

CHLIVER MEWTON-IDHN—-Have You Weved Been

k|

Based on station plurliit: through Thur:dlr {IIEBFTE}

OLIVIA NEWTORLJOHN—Hove You Never Besn Mellow ey
DOOBIE BROTHERS—Black Water (WB.) .
FRANKIE '|1’M.I..I-I'|'1~,I Eres Adored You {=Fmatr:' Stock)

LEI'I‘IF. IIHI.IIIT[D-I Hernng To ‘!'uu
{20th Century)

BAD COMPANY—-Movin® On (Swan
Song)

OLIVIAN NEWTON-IOHN—=Have You
Never Been Mellow (MCA) 28-12
OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 29-21

KNDE—Sacramento

L]

*

w

FLASH CADILLAC—Good Times Rock &
Roll {Private Stock)

SHIRLEY & COMPANY-Shame,
shame, Shame (Vibration)
AVERAGE WHITE BAND—Pick Lip The
Pieces (Atlantic) 10.1

FRANKIE VALLI—My Eyes Adored You
(Private Stock) HB-19

lll-illl’th

#r

k4

OLIVIA. NEWTON-JOHN-Have
Never Been Mellow (MCA)
FH:IIZIEHE SNOW-Poetry Man (Shel-
ter

DONNY & MARIE OSMOND~Morning
Side 01 The Mountain (MGM) 26-14
RINGD STARR-The No-No Song
(Apple) HB-25

You

KING—Seattle

RINGO STARR—No-No Song (Apple)
LABELLE—Lady Marmalade (Epic)
GRAND FUNK—Some Kind Of Wonder-
ful (Capitaly 12-6

OHID PLAYERS—Fire (Mercury) HB-

JOE COCKER—-You Are 5o Beautiful
(AEM)

HELEN REDDY—-Emotion (Capitol)
OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 21-12
AVERAGE WHITE BAND-Fick Up The
Pieces (Atlantic) 15-9

KTAC—Tacoma

- B |

FANNY—Butter Boy (Casablanca)
LABELLE~Lady Marmalade (Epic)
gﬂgﬂﬂ FIVE-| Am Love (Maotown)

|

IEl.l.lﬂ[:}ITHIIIH!.S—Hll:]I h’nnt 'I’nu FhwI
ﬁﬂl ESWEDE—Hush—I'm Alive {Capi-
BACHMAN-TURNER  OVERDRIVE-
ggllﬁn Down The Highway (Mercury)
OLIVIA NEWTOM-JOHN—Have You
Never Been Mellow (MCA) HE-23

KRSP—Saft Lake City

*

|

FRANKIE VALLI-My Eves Adored You
(Private Stock)

!l.;.IE SWEDE-Hush—1'm Alive (Capi.
tol

gflill? PEOPLE—Future Shock (ABC)
OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 18-6

Southwest Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN=Have You Never Been
Mliom (MCA}

STVE=Lady (Wooden Nickel)

J0OE COCKER—You Are So Beauliful (AEM)

* PRIME MOVERS:

OLI¥IA NEWTON- JOHN—Have You Neser Been
Melicw (MCA)

AVERAGE WHITE BAND-=Fick Up The Pieces
(Atlantic)

FRARNIE VALLI=My Eyes Adored You (Privabe
Stock)

BREAKOUTS:

OLIVEA MEWTON-JOHN=Heve You Never Been
Mellow (MCA)

ETYE=Lady (Wooden Nuhel}
LABELLE~| ady Marmalade (Epic)

Mellow (MCA) * TONY ORLANDO & DAWN—Look In My KILT—Heuston
;::"I‘:';:i“:;“mﬁﬂ'“'““ On Eyes Pretty Woman (Bell) 28-23 ® LABELLE-Lady Marmalade (Epic)
DOOBE ;w:mé-m Water (W8 KGW—Portland o JOE COCKER—You Are So Beautiful
* RINGO STARR—No-No Song (Apple) {AEM) _
® BAD COMPANY-Movin' On (Swan * ﬁiilaglga—ﬂuﬂematm”hme (AL-
. Son ntic) 36-

DREARDUIS * ungijmn.mﬂm OVERDRIVE— * OLIWIA NEWTON-JOHN-Have You
m‘:,ﬂ?""“‘"‘“ TOu: v Seat Rall On Down The Highway (Mercury) Never Been Meflow (MCA) HB-27
FRANKIE ALLI—My Eyes Adored You (Private EX-16 . , KRBE-FM—Houston
Shnck) *  SUGARLOAF-Don't Call Us, We'll Call = ﬂTTl-lad (Wooden Mickel)

RINGD STARR=No-No Song/Snookeroo You (Claridge) EX-21 & RUFUS- I]nr:e‘rnu Get Started (ABC)
(Apple) KISN—Portland * GEORGE McCRAE-| Get Lifted (TK)
* OZARK MOUNTAIN DAREDEVILS- Ex-10
Jackie Blue (A&M) * PHOEBE SNOW-Fuoetry Man (Shel-

KFRC—San Francisco ® PAUL McCARTNEY & WINGS—Sally G ter) EX-14

s QUIVIA NEWTON-JOHN—Have You (Apple) HIJF-H:: ______

Never Been Meliow (MCA) * MARIA MULDAUR-I'm A Woman © GRANDFUNK—=Some Kind Of Wonder-

& MICHAEL JACKSON-We're Almost (Reprise) 14.9 ful (Capitol)

There {Motown) * BACHMAN-TURNER  OVERDRIVE- e QHIO PLAYERS—Fire (Mercury)

« DOOBIE BROTHERS—Black Water Roll On Down The Highway (Mercury) + OLIVIA NEWTON-JOHN—Have You
{W.B) 188 19-15 Never Been Mellow (MCA) 18-7

# DISCO TEX & THE SEX-O-LETTES—Get  KTLK—Demver * AVERAGE WHITE BAND—Pick Up The
Dancin' (Chelsea) 18-8 ® LABELLE-Lady Marmalade (Epic) Pieces (Atlantic) 19-13

KYA-S5an Francisco @ NEIL DIAMOND—I've Been This Way KNUS-FM-—Dallas B

& FRANKIE VALLI-My Eyes Adored You Before (Columbia) @ JACKSON FIVE—|Am Love (Motown)
{Private Stock) * OLIVIK NEWTON-JOHN-Have You = CHARLIE ROSS—Thanks For The

= DAVID BOWIE—-Changes (RCA) Never Been Mellow (MCA) 15-3 Smiles (Big Tree)

# BACHMAN-TURMER OVERDRIVE— * RINGD STARR—No-No Song (Apple) + OLIVIA NEWTON-JOHN—Have You
Roll On Down The Highway (Mercury) 33-22 Never Been Mellow (MCA) 25-6
HB-22 KIMN—Denver * FRANKIE VALLI-My Eyes Adored You

* SHIRLEY & COMPANY-Shame, o AVERAGE WHITE BAND—Pick Up The (Privale Stock) 20-12
Shame, Shame {jlfihrat'mn} HB-23 Pieces (Atlantic) KFIZ-Ft. Worth

K101-FM~San Francisco ® SAMMY JOHNS—Chevy Van (GRC) = OLIVIA MEWTON-JOHN—Have You

« B.T. EXPRESS—Express (Scepter) * OLIVIA NEWTON-JOHN-Have You Never Been Mellow (MCA)

®  MNILSSON & CHER-A Love Like Yours Never Been Meliow (MCA) 28-8 * MARIA MULDAUR-I'm A Woman
(Warner Spector) * HUES CORPORATION—Love Corpora- {Reprise)

« DOOBIE BROTHERS-Elack Water tion (RCA) HB-29 * AVERAGE WHITE BAND—Pick Up The
WB) &I KKAM—Pueblo, CD Pieces {Atlantic) 22-14

* OLIVIA NEWTON-JOHN-Have You e RINGO STARR-The No-No Song * CAROLEKING-Nightingale (Ode)27-
Never Been Mellow (MCA) HB-13 (Apple) 21

KSJ0—San Jose ® OZARK MOUNTAIN DAREDEVILS— KXOL—FL Worth

= SAMMY JOHNS—Chevy Van (GRC) lackie Blue (A&M) » ELVIS PRESLEY-My Boy (RCA)

e JOE COCKER=You Are So Beautiful * OLIVIA NEWTON-JOHN-Have You « PHOEBE SMOW-Poetry Man (Shel-
(AEM) Never Been Mellow (MCA) 22-12 ter)

* OHIO PLAYERS—Fire (Mercury) 157 *  STYX-Lady (Wooden Mickel) HB-23 % STYX—Lady (Wooden Nickel) 29-19

# FRANKIE VALLI-My Eyes Adored You * FRANKIE VALLI-My Eyes Adored You
(Private Stock) 20-16 KYSN-Colorado Springs _________ (priyate Stock) 21-16

KLIV—San Jose . FT}IE SWEDE—Hush-I'm Alive (Capi- KONO-San Antonio

® QOLIVIA NEWTOM-JOHN-Have You 0 = STYX-Lady (Wooden Nickel)

Never Been Mellow (MCA) ? ?"?ﬁ?{lm'm Eves Adored You JOHN DENVER-Sweet Surrender

* IABELLE-Lady Marmalade (Epic) , (fvatedtoch) o . (RCK)

* DOOBIE BROTHERS—Black Water —Have TOU % OLIVIA NEWTON-JOHN-Have You

Never Been Mellow (MCA) 27-18
(WEB) 135 * EAGLES—Best Of My Love (Asylum) Never Been Mellow (MCA) HB-21

* GRAND FUNK-Some Kind OfWonder- 20.14 0 Y UM! " %  DISCO TEX & THE SEX-O-LETTES—Get
ful (Capitol) 14-6 i Dancin' (Chelsea) HB-20

KIOY-Stockton, CA KCPX—Salt Lake City KELP-E| Paso
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JOE COCKER-You Are 5o Beautiful
(AEM)

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

FRANKIE VALLI-My Eyes Adored You
{Private Stock) 18-8

?;ﬂﬂ PLAYERS—Fire (Mercury) 21-

XEROK-EI Paso

ADE 1._-‘

= i—-..

&
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"

RINGO STARR-Snooheroo (Apple)
FANNY —Butter Boy (Casablanca)
DISCO TEX & THE SEX-0-LETTES —Get
Dancin' (Chelsea) 17-8

AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 4-2

KAKC—Tulsa

OLIVIA NEWTOM-JOHN—Have You
Never Been Mellow (MCA)

FRANKIE VALLI-My Eyes Adored You
(Private Stock)

LINDA ROMSTADT-You're No Good
(Capitoly 20-13

BACHMAN-TURNER  OVERDRIVE-
gglllgn Down The Highway (Mercury)

KELI-Tulsa

WKY—Oklahoma City

RINGO STARR-Snookeroo (Apple)
SAM NEELY -1 Fought The Law (A&M)
PAUL ANKA/ODIA COATES ~One Man
W;manmne Woman Man (U.A) 28,
1

BACHMAN-TURNER OVERDRIVE-
ggﬂzgn Down The Highway (Mercury)

SWEET SENSATION-Sad  Sweet
Dreamer {Pye)

HELLO PEOPLE—Future Shack (ABC/
Dunhill}

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 40-25
JOMI MITCHELL-Big Yellow Taxi
(Asylum) 28-14

KOMA—Okizhoma City

LABELLE—Lady Marmalade (Epic)
ELVIS PRESLEY-My Boy (RCA)
LINDA RONSTADT—You're No Good
{(Capitol) 10-6

# OLIVIA MEWTON-JOHN-Have You

Never Been Mellow (MCA) HB-25

WTIX—New Orieans

mrEE T L

JOHN DENVER-Sweet
(RCA)

STYX—Lady (Wooden Nickel)
E!LHDLE KING—Nightingale (Ode) 29-
AVERAGE WHITE BAND—FPick Up The
Pieces {Atlantic) 12-5

Surrender

~ OLIVIA  NEWTON-JOHN—Have You
Mever Been Mellow (MCA)

MARIA MULDAUR-I'm A Woman
(Reprise)

STYX—Lady (Wooden Nickel) 30-18
g!ﬁ:ﬂ-lady Marmalade (Epic)

Midwest Region

® TOP ADD ONS:

GRARD FUMK—Some Kind 0 Wonderdul
OLIVIR NEWTON- JDHN—=Have You Neves Been
Mellow {MCA)

IOE COCKER—You Are 5o Beaufiful (AEM)

* PRIME MOVERS:

BACHMAN.TURNER OVERDRIVE—Roll On
Down The Higbway (Mercury)

DOOBME BROTHERS—Black Water (W.B.)
OHIO PLAYERS—Fire (Mencusy)

BEREAKOUTS:

DLIVIA NEWTON-JOHM=Have You Mever Been
Melfiow {MCR}

BEACHMAN-TURRER OYERDRIVE=Hall
Down The Higbway (Mercury}

BT, EPRESS—Express (Scepter)

fn

WLS—Chicago

fir

W

GRAND FUNK—-Some Kind ﬂf Wﬂnder
ful {Capitol}

STEVIE WONDER—Boogie On Reggae
Woman (Tamla)

DOOBIE BROTHERS—Black Water
(W.B.) HB-12

LINDA RONSTADT-You're No Good
(Capitol) 10-6

1 .1

OLIVIA HEHTL'IH -JOHN-Have You Never Been Mallow t-"i'lﬁ"lj
LABELLE—Lady Marmalade {Epic)
FRANKIE YALLI-My Eyes Adored You (Private Stock)
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%ﬁﬂﬁﬂ“ﬂ“—HWrn On (Swan
AL MARTING—To The Door Of The Sun
(Capital)

!i'liliﬂ PLAYERS—<Fire {(Mercury) 22-
DOOBIE BROTHERS—Black Water
(W.B.) 28-20

WOKY —Milwaukee

;1

]

OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)
BACHMAN-TURMER OVERDRIVE-
Roll On Down The Highway (Mercury)
DOOBIE BROTHERS—Black Water
(W.B.) 25-16

.lmHEHEl-Lnnely People (W.B.) 28

WZUL-FM—Milwaukee

b1

AL MARTINO—To The Door Of The Sun
(Capital)

SUGARLOAF=Don't Call Us, We'll Call
You (Clandge)

PAULA WEBB—Fiease Mr. President
(20th Century) 31-20
BACHMAN-TURNER OVERDRIVE-
E_E}III?' n Down The Highway (Mercury)

WIFE-Indianapolis

L]
b |
o

WIRL-Peoria, IL

&

a

OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)
LABELLE—Lady Marmalade (Epic)
STYX=Lady (Wooden Mickel) 29-16
BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)
30-19

POLLY Hﬂ'l‘ﬂl-i.lp In A Puff 01
Smoke (GTO)

CHARLIE ROSS—Thanks For The
Smiles (Big Tree)
BACHMAN-TURNER OVERDRIVE-
%H}gn Down The Highway (Mercury)
SAM NEELY—| Fought The Law (A&M)
24-19

WDGY—Minneapolis

"
E

B.T. EXPRESS—Express (Sceplor)
JOE COCKER—You Are So Beautiful
(AEM)

OHID PLAYERS—Fire (Mercury) 14-3
POLLY BROWM—Up In A Pufi Of
Smoke (GTO) 30-19

KDWB—Minneapolis

:

+

GRAND FUNK-Some Kind Of Wonder-
ful (Capitol)
DAN FOGELBERG—Part (Of The Plan

pic)

i’lﬂ.‘lﬁﬁ WHITE BAND—Pick Up The
Pieces (Atlantic) 18-10

DHIO PLAYERS—Fire (Mercury) 10-5

KOIL-Omaha

JOE COCKER-You Are So Beautiful
(AEM)

RINGD STARR—No-No Song (Apple)
CAROLE DOUGLAS—-Doctor's Orders
(Midland International) 27-17
BACHMAN-TURNER  OVERDRIVE-
gglllgn Down The Highway (Mercury)

KIOA-Des Moines

® SWEET SENSATION-S3ad Sweet
Dreamer (Pye)

=  TANYA TUCKER—Would You Lay With
Me (MCA)

* E.ll. EXPRESS—Express (Scepler) 30-

* BACHMAN-TURNER OVERDRIVE-

HJ:II On Down The Highway (Mercury)

L
&

JACKSON FIVE=I Am Love (Motown)
DEEP PURPLE-Stormbinger {Purple)

* OZARK MOUNTAIN DAREDEVILS—

Jackie Blue (A&M) 30.22

* OLIVIA NEWTON-JOHN-Have You

Never Been Mellow (MCA) 26-20

KQWB—Fargo, ND

®  FRANKIE VALLI-My Eyes Adored You

(Private Stock)

& Copyright 1874 Billboard Publi-
cations, Ing, Mo par of this publica-
tion may be reproduced, storsd N &
refrieval system, or transmitled, in
any form or by any means, elec-
fromic,
recording, or otherwisa, without the
prior written parmission
publisher.

mechanical, photocopying,

of the

(Continued on page ."E}



www.americanradiohistory.com

THE TEST OF TIME

fh-boom. fha-Na-Na. & Shure.

Shure has even more reason than most folks for fondly remembering the
50’s. You see, Shure microphones were already an established part of the
music industry back when you could cruise all night with the top down on
your convertible, just listening to sh-boom and sh-bop on the radio. So,
when we see a group like Sha-Na-Na gaining fans of all ages with their
nostalgic hype and good, solid rock and roll, it takes us back to those early
days. And, like many of the great names in the world of music then and now,
Sha-Na-Na relies exclusively on Shure microphones for all their perform-
ances. For decades, Shure has been the sound of the professionals. That’s
some test of time.

Shure Brothers Inc.
222 Hartrey Ave., Evanston, IL 60204 i’ |—| LURE B
In Canada: A. C. Slmmnnds & Sons Limited S

Manufacturers of high fidelity components, microphones, sound systems and related circuitry.
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FEBRUARY 8, 1975, BILLBOARD

@ & o
Billboard Singles Radio Action ..z
I Odr 9 Playlist Pime Movers *
Based on station playlists through Thursday (1/30/75)
® Continved from page (6 13-Q (WKPQ)—Pittsburgh *  ELVIS PRESLEY—My Boy (RCA)28-18 o CHARLIE DAMIELS-The South Is  WABC—MNew York City . 1 i
®  SAMNEELY—IFoughtThelaw(A&M) © FRANKIEVALLI-My EyesAdoredYou * OLIVIA NEWTON-JOHN-—Have You Gonna Do It (Buddah) JOHN LENNON—39 Dream (Apple) Mid-Atiantic Regm

* OLUVIA NEWTON-JOHN-Have You
Mever Been Mellow (MCA) 26-10
* CHARLIE DAMIELS—The South Is
Gonna Do It (Buddah) 38-25
II-I!I—!I. Louis
WE BROTHERS—Black Waler
® LABELLE—Lady Marmalade (Epic)
* STYX-Lady (Wooden Nickel) 25-14
* AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 13-5
ISLI}II--Et Louis

AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic)

® EAGLES—Best Of My Love (Asylum)

* LINDA RONSTADT—You're No Good
(Capitol) 17-3

* JOHN DENVER-Sweet Surrender
(RCA) 13-5

WRB—NKansas City

®  CAROLE KING=Nightingale (Dde)

* AMERICA-Lonely People (W.B.)

* Eﬁ%ﬁ KING—Nightingale (Ode)

* ;llEHH-Lnnelry People (W.B.) HB-

KEWI—Topeka

* DONNY OSMOND-I Had A Dream
(MGM)

® HELLO PEDPLE—Future Shock (ABC/
Dunhill)

* GRAND FUNK-Some Kind Of Wonder-

ful {Capitol) 30-16
* HIEDEHS—EMI ‘N Roll (| Gave You

E&lﬁlﬁt Years Of My Lite (Columbia)

North Central Region

® TOP ADD ONS:

OLIVIA NEWTON. (N —Heve You Mever Bean
Meliow (MCA)

LABELLE = ady Marmalade (Epic)

DAVID BATES—Hever Lot Her Go (Elekima)

* PRIME MOVERS:

DOOBIE BROTHERS—Black Water (W B.)
OLIVIA NEWTON-MOHN—Have You Mever Been
Mellow (MCA}

PAULA WEBS-Piease Mr. President (20th
Century)

BREAKOUTS:

OLIVEA NEWTOMN-JOHN—Have You Mever Been
Meliow (MCA)

STYE-Lady (Wooden Nickel)
FRAMKE WALLI—My Eyes Adored You (Private
Hock)

CKLW— Detroit .

® OLIVIA MEWTON-IOHM-—Have You
Never Been Mellow (MCA)

e DAVID GATES—Never Let Her Go
(Elektra)

* PAULR WEBB—Please Mr. President
(20th Century) 28-14

* LINDA RONSTADT=You're No Good
(Capitol) 18-12

WERD —Grand Rapids

¢ QOLUVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

¢ DAVID GATES—Never Let Her Go
(Elektra)

* DOOBIE BROTHERS—Black Water
(W.B) 158
* STYX-Lady (Wooden Mickel) 7-3

1-96 (WZIM-FM)—Grand Rapids

® LOVE UNLIMITED- Belong To You
{20th Century)

o LABELLE-Lady Marmalade (Epic)
+ OUVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 25.15
* FRANKIE YALLI-My Eyes Adored You

Private Stock) 17-1

Flint, MI
o BT. EXPRESS—Express (Scepter)

s {THHJEE RIPERTON—Lovin®  You
pic

% DOOBIE BROTHERS—Black Water
(WB.) 185

*  STYX-Lady (Wooden Nickel) 21-12

WIXY-Cleveland

® SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)

= PHOEBE SNOW—Poetry Man (Shel
ter)

* BAD COMPANY-Movin' On (Swan
Song) 28-18

w nllnHElIH-aLuneljr People (W.B.) 19

WECL- Cleveland

o LABELLE-Lady Marmalade (Epic)

o DISCO TEX & THE SEX-O-LETTES—Get
Dancin’ (Chelsea)

+ CANDI STATON-—As Long As He Takes
Care Of Home (W.B.) 23-11

* GLORIA GAYMOR-Never Can Say
Goodbye (MGM) 14.5

(Private Stock

* DLVIA N -JOHN-Have You
Mever Been Mellow (MCA)

* PAULA WEBB—Please Mr. President
(20th Century) 30-20

*  DHID PLAYERS~—Fire (Mercury) 13-7

Iﬂ'l—ﬁlhhr[h
FIFTH DIMENSION~No Love In The
Room (Ansta)

& HUES CORPORATION—Love Corpora-
tion (RCA)

#* SKYLINERS—Where Have They Gone
{Capitol)

* STARK & McBRIEN—Isn't It Lonely To-
gether (RCA)

WKBW-Buthlo

® |LABELLE~lady Marmalade (Epic)

® HOT CHOCOLATE—Emma {(Atlantic)

*  [FRANKIE YALLI-My Eyes Adored You
{Private Stock) 15-7

« DOOBIE BROTHERS-Black Water
(W.B.) 29-21

WSAI-Cincinnati

& ELVIS PRESLEY-My Boy (RCA)

e STYX-Lady (Wooden Nickel)

+ DOOBIE BROTHERS-—Black Water

-

(WB) 209
OLIVIA MEWTOM-JOHN-Have You
Never Been Mellow (MCA) 15-5

WCOL-Columbus

® HELLO PEOPLE—Future Shock (ABC/
Dunhill)

® MINNIE RIPERTOM-Lovin® You
{Epic)

#« BACHMAN-TURNER OVERDRIVE-
gg!llgn Down The Highway (Mercury)

* OLIVIN NEWTOM-JOHN—Have You
Never Been Mellow (MCA) HB-16

WAKY — Louisville

® LABELLE-Lady Marmalade (Epic)

@ CHARLIE ROSS—Thanks For The
Smiles (Big Tree)

* JOE COCKER-You Are S0 Beautiful
(R&M) 30-19

* LOVE UNLIMITED-! Belong To You
(20th Century) 20-10

Ih'l'lIE-Dntw. OH
JACKSON FIVE—I Am Love (Motown)

® KEIL DIAMOND-|'ve Been This Way
Before (Columbia)

= MARIA MULDAUR-I'm A Woman
(Reprise) 27-17

* SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 25-16

WBGN —Bowling Green, KY

o QOLVIA WEWTON-JOHM—Have You
Never Been Mellow (MCA)

o BRENDA PATTERSON-—Mr.
(Discreet)

*  SAMMNEELY—I Fought The Law (AEM)
29.21

+ LEO SAYER-Long Tall Glasses (W.B.)
25.20

WIEF—Erie, PA

= POLLY BROWN—Up In A Puff Of
Smoke (GTO)

o SAMMY JOHNS—Chevy Yan (GRC)

* STYX-Lady (Wooden Nickel) 20-11

+ BACHMAN-TURNER OVERDRIVE-
HEII On Down The Highway (Mercury)
2617

Guitar

Southeast Region

® TOP ADD ONS:

LABELLE=Lady Marmalade (Epic)

CHARUIE DAMNEELS—The South Is Gonea Do |t
{Beddah}

JOE COCKER—Yen Are S0 Buaudiful (RAM)

* PRIME MOVERS:
DLIVIA NEWTON- PORN—Have You Never Bota
Mifiow [MGA}
FRANKIE VALLI-My Eyes Adored You (Private
Sock)
BACHMAN-TURNER OVENDRIYE-Roll On
Dowa The Highway

BREAKOUTS:

LABELLE —Lady Marmalade {Epic)

CHARLIE DANIELS—The South |3 Gonna 0o N
{Buddah)

DLIVIA NEWTON-POHN—Have You Never Baen
Maticw (MCA)

’ﬂll —Atlanta
CHARLIE DANIELS-The South s
Gonna Do It (Buddah)

@ RUFUS=0nce You Get Started (ABC)

# FRANKIE VALLI-My Eyes Adored You
{Private Stock) 30-16

# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) HB-19

WFOM —Atlanta

e  SUGARLOAF-Don't Call Us, We'll Call
You (Claridge) .

¢ JOE COCKER-You Are So Beautiful
(A&M)

Never Been Mellow (MCA) 34-24

I-93 (WIGL-FM)—Atlanta

e JOE COCKER—You Are So Beautiful
(AEM)

& B.T. EXPRESS—Express (Scepter)

* BACHMAN-TURMER OVERDRIVE-
Eill li% n Down The Highway (Mercury)

-1

* DOOBIE BROTHERS—Black Water
(W.B.) 12-3

WEBQ -Augusta

® |ABELLE-Lady Marmalade (Epic)

® JOE COCKER-You Are So Beautiful
(A&M)

#*  FRANNIE VALLI=My Eyes Adored You
(Private Stock) 29-17

# ELVIS PRESLEY—My Boy (RCA) 39.27

WSGN —Birmingham, AL

® LABELLE-Lady Marmalade (Epic)

= AL MARTINOG—To The Door Of The Sun
(Capitol)

* OLIVIA NEWTON-JOHN-Have You
Mever Been Mellow (MCA) 25-16

* STYLISTICS-Star On A TV Show
{Avco) 26-18

l’ﬂﬁl"l’-ﬂmlpmn AL
AWM GILSTRAP-Swing Your Daddy
(Roxbury)

&  WET WILLIE-Leona (Capricorn)

* JOE COCKER-You Are So Beautiful
(A&M) 18-8

* CHARLIE DANMIELS—The South Is
Gonna Do It (Buddah) 22-16

WTOB—Winston/Salem, NC

® HELEN REDDY-Emaotion (Capitol)

® RINGO STARR—MNo-No Song (Apple)

* %HFIEEL'I'-IFMEM The Law (AEM)

-]

+ MAC DAVIS—Rock "N Roll (I Gave You
II;E Besl Years Of My Life) (Col.) 21-

W5GA—Savannah, GA

¢ JIMMY CASTOR-Bertha Butt Boogie
(Atlantic)

® CHARLIE DANIELS—The 3South Is
Gonna Do It {Buddah)

* OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 20-10

+ BACHMAN-TURNER OVERDRIVE-
gglllgn Down The Highway (Mercury)

WTMA—Charleston, SC

® DLIVIA NEWTON-JOHN-Have
Never Been Mellow (MCA)

s BT EXPRESS—Express (Scepter)

* AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic) 13-7

*  DISCO TEX & THE SEX-0-LETTES—Gel
Dancin' (Chelsea) 13-7

WKIX—Raleigh, NC

# MINNIE RIPERTON—Lovin’

i

& ELVIS PRSLEY—-My Boy (RCA)

* OLIVIK NEWTON-JOHN-Have You
Never Been Mellow (MCA) 25-17

*  S§TYX-Lady (Wooden Nickel) 21-14

WORD—Spartanburg, SC

» ROMNIE CHARLES—Layla Part | (20th
Century)

* RHODES KIDS—Runaway (GRC)

+ OLVIA NEWTOM-JOHN—Have You
Never Been Mellow (MCA) EX-17

* CHARLIE DAMNIELS—The South Is
Ganna Do It (Buddah) EX-18

Hlﬁmﬂuhlh, NG
LABELLE—Lady Marmalade (Epic)

& STYX-Lady (Wooden Nickel)

* PAUL McCARTNEY & WINGS-Sally G
{Apple) 18-9

+ MANHATTANS—Don't Take Your Love
From Me (Columbia) 19-11

WHNOX —Knoxville

= BT. EXPRESS—Express (Scepter)

* DIAMOND RED-Ain't That Peculiar
(Big Tree)

# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 32-14

is EEH[.'.I—LW&I]I People (W.B.) 30-

WGOW —Chattanooga, TN

& POLLY BROWN-LUp In A Puff Of
Smoke (GT0)

o JOE COCKER=You Are So Beautiful
(A&M)

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) HB-2

* OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 19-6

KAAY—Little Rock

o AVERAGE WHITE BAND-Pick Up The
Pieces (Atlantic)

# MARIA MULDAUR-I'm A Woman
(Reprise)

# LINDA RONSTADT-You're No Good
(Capital) 17-12

" —Best Of My Love (Asylum)
14-10

WHB( —-Memphis
@ QOLIVIAR NEWTON-JOHN-Have You
Never Been Mellow {MCA)

You

You

*  PAUL McCARTNEY & WINGS—Sally G
(Apple) 23-15

* GRAND FUNK-Some Kind 01 Wonder-
ful (Capitol} 11-5

WMTS—Memphis

* AL WILSON-I Won't Last A Day With-
out You (Rocky Road)

L ]

*  DISCOTEX & THE SEX-0-LETTES—Get
Dancin' {Chelsea) EX-10

# JOHN DENVER-Sweet Surrender
{RCA) EX-18

WMAK —Nashville

® LABELLE-Lady Marmalade (Epic)

® ATLANTA RHYTHM SECTION-Angel
(Polydor)

* DOOBIE BROTHERS-Black Water
(W.B.) 18-12

* AVERAGE WHITE BAND—Pick Up The
Pieces (Atlantic) 13-8

WLAC—Nashville

® LABELLE-Lady Marmalade (Epic)

® SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

* STEVIE WONDER-Boogie On Reggae
Woman (Tamia) 51

* CHARLIE DANIELS-The South s
Gonna Do It (Buddah) Ex-10

P e s

* GEORGE McCRAE—| Get Lifted (TK)

® SAMMNEELY-|Fought The Law (A&M)

* LINDA RONSTADT-You're No Good
{Capital) 18-2

* POLLY BROWN-LUp In A Puft Of
Smoke (GT0) 24-12

'Hl'.liﬂ—
JOHN DENVER-Sweet Surrender
(RCA)

&  SUGARLOAF-Don't Call Us, We'll Call
You ((andge)

* STYX-Lady (Wooden Nickel) 34-20

* BACHMAN-TURNER OVERDRIVE-
:F!I;IIEI%n Down The Highway (Mercury)

WFUN-—Miami

® CAROLE KING—Nightingale (Ode)

s ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (UA)

# AVERAGE WHITE BAND-Pick Up The
Pieces (Atlanta) EX-12

* Iﬁllﬂ.LE-Ladf Marmatade (Epic)

Y-100 (WHYI-FM)—Miami,/ FL. Lauderdale

® GRANDFUNK-Some Kind Of Wonder-
ful {Capitol)

e QOLVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

# EAGLES—Best Of My Love (Asylum)

17:11
* DOOBIE BROTHERS—Black Water

(W.B.) 11-6

WOQFD-Lakeland, FL

o JIM WEATHERLY-I'Il Still Love You
(Buddah)

& AL MARTINO-To The Door Of The Sun
{Capital)

* JOE COCKER—You Are So Beautiful
(ALM) 26-17

* BACHMAN-TURNER OVERDRIVE-
gglllg n Down The Highway (Mercury)

Northeast Region

® TOP ADD ONS5:

OLIVIA MEWTON. I0HN=Have You Hever Been
Mellow (MCA)

MACESON FIVE=I Am Lows {Mobown)

JOE COCKER—You Are 5o Beawtilul (AAM)

* PRIME MOVERS:

FRANKIE WRLLI-My Eyes Adoeed Yoo (Privale
Sinck)

DHID PLAYERS=Fire (Mercury)

FITE-Lady (Wooden Nickel)

BREAKOUTS:

OLIVIA NEWTON- JOMN-Have You Never Beén
Mlhowi {MCA)

ELECTRIC LIGHT DRCHESTRA -~ Can't Gat it Oul
04 My Head (UA)

LABELLE —Lady Mwmalade (Epic)

.
wwWw americanradiohistorv com
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® LABELLE~|ady Marmalade (Epic)

* LINDA RONSTADT-You're No Good
(Capitol) 23-12

*  AVERAGE WHITE BAND-Pick Up The
Pieces (Attantic) 11-5

WPIX-FM—New York City

® HELEN REDDY—Emotion (Capitol)

*  STYUSTICS—Hey Girl Come And Get It
{Avco)

* IE]I. EXPRESS—Express (Scepter) 15-
1

* LINDA ROMSTADT-You're No Good
(Capitol) EX-14

WBEF —Rochester, NY

®  HOT CHOCOLATE=Emma (Big Tree)

® SUPERTRAMP—Bloody Well Right
(AEM)

* PETER ALLEN-Just Ask Me I've Been
There (AEM) 27-17

# OHIO PLAYERS—Fire (Mercury) 16-7

WRKO —-Boston

® OLIVIA NEWTOM-JOHN—Have You
Mever Been Mellow (MCA)

® MICHREL JACKSON—=We're Almost
There (Motown)

* STYX—Lady (Wooden Mickel) 28-17

* ?;llﬂ' PLAYERS—Fire (Mercury) 20-

WMEX - Boston

& BACHMAN-TURNER OVERDRIVE-
Rall On Down The Highway (Mercury)

® FRANKIE VALLI-My Eyes Adored You
(Private Stock)

« DOOBIE BROTHERS—Black Water
(W.B.) 25-15

* STYX—Lady (Wooden Nickel) EX-17

WVBF-FM—Framingham, MA
* DOODBIE BROTHERS—Biack Water

(W.B)

o BACHMAN-TURNER OVERDRIVE-
Roll On Down The Highway (Mercury)

* TONY ORLANDO & DAWN-Look In My
Eyes Pretty Woman (Bell) 25-14

* ii‘:#.IHH.E KING=Nightingale (Ode) 23-

WPRO —Providence

& ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out OF My Head (UA)

¢ OLIVIA NEWTON-JOHN-Have You
Never Been Meliow (MCA)

» DOOBIE BROTHERS-—Black Water
(W.B.) HB-11

# JOHN DENVER-—Sweet
(RCA) 19-12

Surrender

WORC —Worcester, MA

® RINGO STARR-Spookeroo (Apple)

e JGEILS BAND—CGivin' It All Up (Atlan-
tic)

# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 24-12

+ POLLY BROWN-LU A Puff Of
Smoke (GTO) 17-1

WORC—HarHord

® F'H;]EBE SNOW—Poetry Man (Shel-
ter

® ELVIS PRESLEY-My Boy (RCA)

# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 30-25

* Iﬁ:.mlg =Lady Marmalade (Epic)

WPOP—Hartford

® TOP ADD ONS:

OUVIA NEWTON-MIHM=Have Tou Meder Been
MizBow (MCA}

LABELLE ~Lydy Marmalade (Epic)

MICHAEL JACESON-—We're Almost Thers (Mo
ferwn)

* PRIME MOVERS:

DOOBE BROTHERS—Blach Water (W.E.)
LINDA RONSTADT=You're No Good (Capeal)
STYI-Lady (Wooden Mickel)

BREAKOQUTS:

LABELLE —Lady Mwrmalade {Epic)

OLIVIA REWTON-JOHN—~Have You Mever Beea
Meliow (MCA)

FRANKIE WALLI= My Eyes Adored Yoo (Private
Stoch)

ml—mlﬂl!hll
OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA)

o SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 22-14

# DOOBIE BROTHERS—Black Water
(W.B) 23-16

HIH— Philadelphia

{IIEEMW-TM Are So Beautiful
® JACKSOM FIVE—I| Am Love (Motown)
*  DHIOPLAYERS—Fire (Mercury) 12-4
* FRANKIE VALLI-My Eyes Adored You

(Private Stock) 21-13

WPGL—Washington

® [ELECTRIC LIGHT ORCHESTRA-Can't
Get It Out Of My Head (UA.)

® LABELLE-Lady Marmalade (Epic)

* NO CHANGE IN POSITIONS

b4

& JIMMY CASTOR—Bertha Butt Boogie
{Atlantic)

L]

w  STYX=Lady (Wooden Nickel) 18-10

# GRAND FUNK-Some Kind Of Wonder-
ful (Capitol) 21-17

WCAD - Baltimore

& JACKSON FIVE-| Am Love (Maotown)

e JOE COCKER-You Are So Beautiful
(A&M)

# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 29-23

+ STYX—Lady (Wooden Mickel) 18-13

WLPL-FM—Baltimore

e OLIVIA NEWTON JOHM-Have You
Never Been Mellow (MCA)

= LDGGINS & MESSINA—Changes (Co-
lumbia)

* BACHMAN-TURNER OVERDRIVE-
g;llﬂn Down The Highway (Mercury)

# LABELLE-Lady Marmalade (Epic)
30-25

IHEI-I—anurt Mews, VA
SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)

e (DLIVIA HEH‘I‘IJI-JUHH—Hauu You
Never Been Mellow (MCA)

* E.Ilil-llﬂﬁ LENNON— 9 Dream (Apple)

+ ELECTRIC LIGHT ORCHESTRA-Can't
Get It Out Of My Head (U ALY 23-17

WYRE—Annapolis, MD

# (OHIO PLAYERS=Fire {Mercury)

o SWEET SENSATION-Sad Sweet
Dreamer (Pye)

> IE.;HJELLE-Lady Marmalade (Epic)

# OLIVIN NEWTON-JOHN-Have You
Never Been Mellow (MCA) 30-22

WFRY —Albany

o LABELLE-Lady Marmalade (Epic)

® ELECTRIC LIGHT ORCHESTRA—Can't
Get It Out Of My Head (U.A)

# AMERICA-Lonely People (W.B.) 24-
16

+ JOHN DENVER—Sweet Surrender
(RCA) 16-10

WFTR—Albany

o LABELLE-Lady Marmalade (Epic)

@ AL MARTINO-To The Door Of The Sun
{Capitol)

+* —Best 0f My Love (Asylum)
12-5

« DOOBIE BROTHERS—Black Water
(W.B) 153

& OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA)

e  HOT CHOCOLATE=Emma (Atlantic)

* ﬂ?lﬂ PLAYERS—Fire {Mercury) 22-
1

W Il.'g;_!ll‘l"]m SKYNYRD—Free Bird (MCA)

WLEE—Richmond, VA

 OLIVIA MEWTOM-JOHN-Have You
Never Been Mellow (MCA)

s B.T. EXPRESS—My Eyes Adored You
(Scepter)

# FRANKIE VALLI-My Eyes Adored You
{Private Stock) 30-13

* .EIEEI-Lnnﬂr People (W.B.) 22-

SCopyright 1875 Billboard Publica-
tions, Inc. Mo part of this publication
may be reproduced, stored in a re-
trisval systam, or fransmitted, in any
form or by any maans, alactronic,
mechanical, photocopying, record-
ing, or otharwisa, without the prior
written parmission of the publisher.
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all of our friends at

Elektra/Asylum Records

for their part 1n making

all of our albums gold in 1974;
and for making

“The Best Of My Love
our biggest hit single yet.
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Radio-TVProgramming

10 STATIONS REPORT THEY ARE UNDERESTIMATED

- Vegas Radio: Ahead Of Charts?

FEBRUARY 8, 1975, BILLBOARD

LAS VEGAS—In a survey taken
among 10 radio stations operating
here, owners, program directors and
station managers feel that record
companies do not place enough im-
portance on local radio as an impor-
tant record-playing and breaking
market.

The majority of the stations here
feel they are ahead of national
charts and thus would be a good test
market for breaking records. The
rundown on stations is as follows:

KORK-AM &
KORK-FM

“Each individual deejay pulls his
own music from the library,” says
program director Buzz Jones. “We
vary, depending upon the releases,
but a record is kept in for a three-
month period. After that period it is
pulled and goes into our permanent
file. How many records are played
depends upon the clock hours. IF its
a 55-minute hour we'll program an
estimated 11 records.”

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop « country = rock
soul = big band
all-time favorites
FOR CATALOG of 6000 titles
send $1.50 {nu u.u.d.'l}

It AIR MAIL is desired for catalog
e LIS and APO/FPD gddresses, add 51 00
* International, add 51,50

(payabla in LS. funds)

BLUE NOTE RECORD SHOP

156 Central Avenue
Albany. New York 12206, US.A.

- Sl
|'_|.1 e

“ Country

KORK-AM is middle of the road.
The demographics are 18 and up.

Jones is the man who initially lis-
tens to all new records coming into
the station. He holds no regular
meetings with deejays on what Is
played. “If there is a specific ques-
tion on a record, let’s say maybe one
that 1 disagree on, then we'll sit
down and listen and listen again and
again, If they can convince me that
i's one that we should be playing,
then it goes on the air. We don’t
woTk off 40 or 6l recorids and that’s
it,” he clarfies, adding, "We send
playlists nowhere.”

“There are eight deejays, so in a
way | suppose there could be eight
playlists,” he admits. “We have al-
bum releases, greatest hits, singles
and our older album files. Each indi-
vidual deejay picks from these dif-
ferent sources for each show that he
does.”

“*Our format 1s MOR. If the record
15 hard rock then I don’t care what
it's doing across the country, we
don't play i,” stresses Jones. "But if
it fits our format then we'll play it. If
it doesn’t fit our format, I won't play
iL.

“*The number of new records
added each week varies. Out of 100
singles that I'll listen to, 1 may get
anywhere from five to eight that will
be playable in any given week,”
Jones says.

Attention that KORK receives
from the record companies “varies
with the individual company,” says
Jones. “There are some stations that
will get better service with one
record company than they will with
another. We are getting pretty good
service. Not as good as | would like,
but let’s say good. It's taken us seven
years to get good service. When |
came here seven years ago, record
companies did not service Las Vegas

International
Records

353 West 57th Street, New York, N.Y. 10019 (212) 581-5516
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“You'll Get Over It”

Joy Ford

“One Foot in Alabama”

Country International Records 102

“Green Green Grass of Home”
Tommy Wills

“Saxy Boogie”

Country International Records 103

[ "
John Henry
Johnny Swendel

“Letter Edged in Black”

Country International Records 104

oy
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By LAURA DENI

at all. We're a forgotten entity in the
music field.”

Jones has been in radio for 20
years, coming to KORK f{rom
KOOL in Phoenix.

“There is definitely a difference in
programming between our AM and
FM stations,” he says. “FM is a strict
format beautiful music station. In
the business it's called Schulke
Sound.”

“On AM we play the Carpenters,
Ringo Starr, Donny Osmond, Mac
Davis, Frankie Vain anu raui Anka.
None of these would be played on
FM. There would be some dupli-
cations as far as the artists played,
but it falls on the instrumental side,
though. Just like we would play
Henry Mancini on both AM and
FM.”

“We are involved with record pro-
maotions involving both record com-
panies and hotels,” he elaborates.
“We've been in different ones. Like

the Hilton and the Sands with vari-
ous record companies: RCA, Capi-
tol. Our participation is more in the
area of giving away record albums
or a night on the town to promote an
artist opening here.”

KLUC

Michael McCarthy, 31, has been
program director since Jan. 1, mov-
ing up to that slot from assistant.
Reared in Michigan, he was at
WKNR in Battle Creck.

“Adiiit Coniemporary 15 tie for-
mal of KLUC, In 455 we play about
40 to 45 in seven hours,” he com-
ments. “We follow a number of
sources, Billboard, the Gavin Re-
port, keeping in mind the objectives
of the station and that our de-
mography 1s 18 to 34, We limit the
selections to what we think would be
of interest to them.

“Jack Abell and 1 do the music
through the various charts and our

own personal expertise, Over a num-
ber of years doing music you deter-
mine an inner feeling that you de-
velop after awhile. At the moment
the Beatles, by themselves, are very
popular. They all have their own
records out, so they happen o be
dominating the survey. Their
records all seem to be released at the
same time and have an appeal at the
moment.”

KLUC employs five full-time
decjays with the median age mid to
late 20s.

“We do the music on Mondays,
which means we add songs on Mon-
days,” continues McCarthy. “Gen-
erally we add six or seven records a
week and we probably would drop
51X 10 make room for the new ones.
But we do it specifically on Mon-
days. Records accumulate and on
Fridays we narrow them down to the

(Continued on page 39)

Playlists Change Tues. & Wed.

® Continued from page [

Hennes says “about two or three”
new records enter the station’s new
playlist every week. Disk jockeys
must adhere to the list without de-
viation.

Al Chicago’s WLS, p.d. John
Gehron works closely with his music
director Jim Smith shaping up a
playhist which evolves from a com-
puter Monday nights following re-
tail record store calls all day Mon-
day.

“We present a playlist of 18
disks,” says Gehron. “On the aver-
age week, two records drop ofT and
two come on when the new list goes
on the air at 6 p.m. Tuesday. Our
jockeys do not deviate from the list.”

Smith adds that WLS has used the
Tuesday evening debut of the play-
list “for about six months, more or
lﬂ'&":."

In New York, WABC under Rick
Sklar’s direction introduces its-new
list Tuesday afternoons, usually with
about 23 records.

“The number fluctuates,” says
Sklar. “We may introduce as many
as six records or we may introduce
none. At WABC our staff checks
sales all day Monday and the play-
list 15 ready to hit the air by 3 Tues-
day afternoon.”

Does WABC employ a computer?

“Yeah,” says Sklar, “Her name is
Sonia Jones. She compiles all the in-
formation herself.”

As with other stations, each jockey
follows the playlist precisely at
WABC,

Mardi Nehrbass, national music
coordinator for the powerful RKO
General chain and aide to Paul
Drew, programming vice president,
is based in Los Angeles. Her respon-
sibilities as she works in collabora-
tion with Drew is to program for
KHJ in Los Angeles; KFRC, San
Francisco; WHBQ, Memphis;
WRKO, Boston, and WXLO-FM in
New York.

“We switch playlists shortly after
6 p.m. every Tuesday,” she says.
“Each week we carry from 30 to 40
records, introducing as many as four
or five new singles depending on
what our Monday survey results re-
veal,

“As far as we know here in Los
Angeles, RKO General jockeys
wherever they are working follow
the playlist implicitly.”

Among the top rockers preferring
Wednesday as their switchover day
is Philadelphia’s WFIL where Jay
Cook is program director.

“We feature from 22 10 26 disks on
our list,” he says. “The new program
goes on at &6 p.m. every Wednesday
and there's no deviation from it until
the following Wednesday.”

Cook recalls that WFIL once in-
troduced its new records on Thurs-
days (“perhaps it was as late as a Fri-
day™) but through the years the
debut time was moved forward be-
cause of competition at other sta-
tions.

Station WQXI-AM-FM, Atlanta,
begins its survey of record sales on
Frniday and extrapolates its findings
over each weekend, Monday and
Tuesday and then pops ts new play-
list at 6 a.m. Wednesday.

Former Nashville radio person-
ality Scott Shannon is the WQXI
p.d. who works closely with John
Leader, his music coordinator, and
secretary Pam Bellamy in research-
ing the promising new records with
retailers and from music trade paper
charts.

“From three to six new singles
make our list every week,” Shannon
says. “Our master list runs a hittle
long, as many as 35 records, but we
study demographics carefully and
we go a bit farther than many sta-
tions in our computation of what's
selling. We cover rackjobbers and
distributors as well as the conven-
tional sources. And of course every
jockey wants to play new records.
Sometimes that's a small problem,
Once our master playlist is estab-
lished by John, Pam and I. though, it
is followed to the letter.”

Houston's KILT is programmed
by Bill Young. He reports that
“three or four” new entries make his
playlist, which goes on the air at 3
p.m. Wednesday every week.

Are KILT jockeys instructed to
follow the list exactly?

“¥es, and we hope they do,” says
Young.

The Tuesday and Wednesday
switchover days have not evolved
because those times have been
found to attract the most listeners,
all program directors agree. Rather,
the 24-hour period has come about
down through the years simply be-
cause that’s the best lime to intro-
duce new music as a result of re-

search into which new records are
selling most briskly.

None of the program directors
with whom Billboard talked tele-
phonically knew of a single station
in the U.S. that presented its new
playlist on a Thursday, Friday, Sat-
urday, Sunday or Monday. Those
are days, obviously, when listeners
are "doomed” to hearing the same
records they heard the day before
and the day before that.

BubblingUnderThe

HOT 100

101 -CHANGES (Messin' With My Mind), Ver-
nan Burch, United Artists 587

102 -DISCO TEKIN, Reunion, RCA 10150

103-0NLY ONE WOMAN, Migel Olsson, Rocket
40337 (MCA)

104—ALL OUR DREAMS ARE COMING TRUE,
Gene Page, Atlantic 3247

105~-WOLFMAN JACK, Todd Rundgren, Bear-
sville 0301 (Warner Bros.)

106—MASHVILLE, Hoyt Axton, ASM 1657

107—~GRAB IT, Dlympic Runners, London 216

108~RAISED ON ROCK, Johnny Winter, Blue
Sky 8-2754 (Columbia)

109—1'LL BE HOLDING ON, Al Downing, Chess
2158 (Chess/Janus)

110-COOCHIE COOCHIE COO, Hudson Broth-
ers, Casablanca B16

BubblingUnderThe
Top LPs

201—FLORA PURIM, Stories To Tell, Milestone
9058 (Fantasy)

202-THE JONESES, Keepin' Up With The Jo-
neses, Mercury SRM-1-1021 {Phonogram)

203-GODFATHER PART 11/SOUNDTRACK, ABC
ABCD 856

204~THE SENSATIONAL ALEX HARVEY BAND,
Impossible Dream, Vertigo VEL 2000
(Phonogram)

205—BONMIE BRAMLETT, It's Time, Capricorn
CP 0148 (Warner Bros.)

206—LENNIE BRUCE, Carnegie Hall, United Art-
ists UAS 9800

207-)JOHNNY BRISTOL, Hang On In There
Baby, MGM M3G 4959

208 -MELANIE, As | See It Now, Neighborhood
NB 3000 (Arista)

209-5TH DIMENSION, Soul & Inspiration, Bell
1315 (Arista)

210—EARTHQUAKE/SOUNDTRACK, MCA 2081

mrramericanradioRistory
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“Lavghrer InThe Rain”

MCA-40313

#0 Billboard #(1 Cash Box #1 Record World

...AT THe TRoubadour

"For while tuned in to the musical demands of today,

Sedaka's lyrics are pure 60s-in-retrospect concerns, “Sedaka ma Hitlmsmlrpmvctnbe the most artistic
mdthusabautaﬂmmwmtsmmpcmﬂnhﬁc returnee of the 70"

days. It’s like you never left, Neil” —Nat Freedland, Billboard Magazine
—Cynibia Kﬂ'ﬁ Hollywood Reporter ' |

“...exuberant and contagious!
—Steve Toy, Variety

"His is a legitimate comeback, not a nostalgic one’ "Sedaka showed he is indeed back, and his hest moments
—Robert Kemnitz, Los Angeles Herald-Examiner suggested he may be here to stay this time!"
—Robert Hii&m, Los Angeles Times

NSRS CATARRT-CORDICO IPAT

Distributed by MCA Records, Inc.
Rogers & Cowan — Publicity

www americanradiohistorv com
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Joel Whitburn’s

Record
Rescarch
Report

EHon John's “Greatest Hits" LP is only the
third albam of the “'70%" o score in
double figures as the nation's # | charted
album-— 10 consecutive weeks at the #1
spot! The other albums staying at 21 for
10 weeks or more in the “'70's™ are Ca-
rode King's “Tapestry'” album for 15 weeks
and Simon & Garfunkel's “Bridge Ower
Troubled Water™ flor 10 weeks. Inciden-
tally, lasl week, “Tapestry” becams only

: the 16th album in history to appear on the

== charts for 200 weeks! Congratulations Ca-
role!

i | & L

The all-time record for tofal weeks at the

#1 spot belongs to the Original Cast al-

bum of “South Pacific” which held 2= 1 for

an incredible 63 weeks! The Soundtrachk al-

bum of “West Side Story™ holds a comfort-

able 2nd place with 54 weeks at 21,
* & &

The most total weeks a single (45 or 78
RPM) record ever stayed at the =] posi-
tion is 21 weeks—Hank Snow's “I'm
Movin' On" from the Country charts in
1950, Another Hank Snow release “1 Don'l
Hurt Amymore™ and Webb Pierce's “In The
Jailhouse Mow™ each stayed al the #1
Country spol for weeks,

W L | L

On the Soul' side, the all-time record for a
# 1 uingle is Charles Brown hitting for 15
woeks with “Trouble Blues™ back in 1949,
Close behind with 14 weeks i “60 Minute
Man" by the Dominoes from 1951 The
most total weeks a pop single ever held
the 221 spot is 13 weehs. 3 tunes hold this
record, sel well before Billboard imifitated
its “Top 100" chart in 1955 (see my re
part #28): Artie Shaw's “Frenesi™; Harry
James” “I've Heard That Song Belore,”
and Gordom Jenkins B The Weavers'

: “Goodnight Irens."

SRasEFEERABEdAREEERRER R R R ERERRRRAERRRRERS

W : W

Trivia Question 2230:

There has been only one record in the His-
lory of Billboard's Singles charls {0 ap-
pear on the charts for one full year-352
weeks. Name this record and artist from
the Country charts back in 1957.

(,Anamesy, swisy Aqgeg :1amsvy)

Copyright © 1374 by JOEL C. WHITBURN and
HILLHEI;.IID PUBLICATIONS, INC. M1 rights
resarved.
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Madl in the coupas below fo order books listing
date/highesl  position,/total
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record fo make the Billboand chars

Make your check or
money order to:

P. O. Box B2
Menomonee Falls, Wis. 53051
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TOP POP'55-"72.....ccovo.... $30. =
TOP POP "40-'55............... $20. ¢
TOP CAW '49-'71.............. $20.
TOP R&B '49.'71.......c....... $20. =
TOP LP's "45.'72........o.o.. $40, *
SUPPLEMENTS: .
TOPPOP 73, $7.50 *
TOPLP'S'73. e $7.50 =
TOP CRW '72- 73 o $10. °®
TOPR&B'72-'73....coonni $10. =
-

Name .
Address 3
. L ]
City .
State Zip .
:

=

-
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Radio-TV Programming

Jazz Making It Big In N.Y. Via WRVR

By JIM FISHEL

NEW YORK -This city has al-
ways been the citadel of jazz, but
there wasn’t a fullume jazz station
until one year ago when WRVR
switched over and began letting
people know that “if jazz is the name
ol the game in this city, then this sta-
uon is the only game in town.”

Singlehandedly, WRVR has
helped keep the New York jazz
scene thriving by enlisting a variety
of new listeners—young, old, white,
black, rich, poor,

Jazz has become the common de-
nominator for many people here,
partly due to the efforts of “jazz ra-
dic™ and its general manager Robert
Orenback.

He was brought in more than a
yvear ago and he immediately inst-
tuted a number of changes to save
the station from oblivion.

WRVR’s logo began popping up
all over the city on subway cars and
platforms, buses, billboards, tele-
vision, national magazines, news-
papers and a wide variety of other
locations, Orenbach says the mas-
sive campaign was launched to
make people in New York City,
Long Island, New Jersey, West-
chester, Connecticut and even Penn-
sylvania aware of 1ts presence.

After this feat was accomplished.
Orenbach launched phase two of his
plan and WRVR became imvolved
in the presentation of live music.
The station’s name was lent to each
concert’s promotional sponsorship
and several area concert promolers
including New Audiences and Don
Fricdman became involved.

Many of the world's top jazz art-
i5ts have been presented through
this joint sponsorship including Gil
Scott-Heron, Charles Earland, Pat
Martino, Stanley Turrentine, Bobbi
Humphrey, George Benson, Freddie
Hubbard, the Crusaders, Norman
Connors, Chet Baker, Gerry Mulli-
gan, Stan Getz and Jon Lucien.

“Through a series of combined ef-
forts, we bombarded the media and
it really paid off because they
trusted us on each show we lent our
name t0,” Orenbach says. “The clout
we now have is almost incredible as
was demonstrated by our last show.”

The last date was a Lucien, Ben-
son, Turrentine concert and on the
strength of advance tcket sales, a
second show was added for mid-
night, with only two days notice.

“It was gratifying that we could
fill a second show at Carnegie Hall
with such a short time 1o sell nckets,
but we did 1t and we are especially
proud of this venture,” he says. “1
think that we are continuing to draw
support from the community and
this concert draw was anything buta
fluke.”

Orenbach says it is to the station’s
best interest to look out for all of the
jazz promoters and club owners,
This latter group 15 very close to
WRVR, because they are trying to
keep live jazz here on a regular basis,

“People are spending money to

see concerts instead of club dates
and we feel so loyal to these clubs
that we are still playing Robin Hood
to them,” he says. “We give them a
lower advertising rate because we
know that they are most important
1o our existence.”

In the last six months. WRVR has
become more involved with these
clubs and they have incorporated a
bi-weekly live concert series into the
format of the station. Clubs like The
Baby Grand in Harlem, Boomer’s in
Greenwich Village, the Half Note in
midtown Manhattan and most
recently The Village Gate have been
featured extensively,

These live concerts from the Gate
are held every other Monday and
there is always a line out on the street
around the block, according to
Orenbach,

“We advertise them on the station
and we have been thrilled with the
results,” he says, All of the other
clubs around town have approached
us about the possibility of sched-
uling more live broadcasts and we
are sorting out all of these ideas.”

Orenbach says that there were
only about six jazz clubs I8 months
ago, but that number has soared to
more than 90 in the last few months.
The music 1s branching out into all

of the listening locations of the sta-
tion and this is a matter of greal
pride to him.

*Jazz has come oul of the wood-
work and it 15 playing at more and
more places that it could never be
found at including some of the top
hotels around town,” he states.
“Rooms like the Maisonette and
Peacock Alley have opened their
doors to jazz.”

WRVR has seen a vast amount of
problems in its history and Oren-
bach was faced with a grave eco-
nomic problem when he took the
helm. It has only been a commercial
broadcasting station for little more
than three years and it is under the
auspices of The Riverside Church,
where the broadcasting studios are
located.,

When it became a commercial sta-
tion, it had no identity of its own and
struggled through a variety of for-
mats, including an all-talk setup.
Orenbach was given complete au-
tonomy by the station’s board of di-
rectors and he immediately re-
worked the program schedule and
disk jockey line-u

“| now have u.hal I truthfully con-
sider 1o be the most complete and
well-rounded group of jocks in the
business,” he says. “They have expe-

HOT CLOCK MATHEMATICS

rience and knowledge in a variety of
areas and they know how to pro-
gram all kinds of music.”

The current disk jockeys are Max
Cole, a veteran of WRVR since
1961: Ed Beach, former jazz musi-
cian and Shakespearean actor;
Charlie Brown, former jazz record
promotion man and Howard Univ,
associate professor; Les Davis, em-
cee for all the live broadcasts; Felipe
Luciano, host of Latin music shows
and a noted poet. and Van Jay, the
all-night man with an extremely
loyal following.

“We are satisfied with our current
lineup of music and news shows,”
Orenbach says. “The best part about
what we are offering is that it ap-
peals 1o most everyone.

“We are mixing up what we play
and trying to draw in people who lis-
tened to jazz when they were grow-
ing up, as well as the younger people
who are turning on to this vital form
of American music.”

The special feature that Orenbach
1s most proud of was the station’s ex-
clusive coverage of Duke Ellington's
funeral. Response to this live broad-
cast was so large. that the tape was
re-run and many stations through-
out the world requested it.

Tricky Art: Counterprogramming

EDITOR'S NOTE: Thisis the sec-
ond installment of a two-part article
aon the npmuf Haot Clock used by most
radie stations. The author is Eric
Narbert, assistant program director of
KMPC in Los Angeles, once program
director of KMBY in Manierey,
Calif. KMPC is an MOR format sta-
tion; KMBY was a Top 40 format sta-
fion,

Hot Clocks are much misunder-
stood and often used to count-
erprogram rather than program a
station. 1t should be noted that a ra-
dio station which concentrates
mostly on counterprogramming is
unconsciously informing listeners
that another station in the market is
better than itself. And it’s very hard
lo win that way. Slotting your
double-play against the other guy's
news is a destructive idea unless it
makes sense within the totality of
your format structure to have thal
double-play at that particular time.

The correct function of a hot clock
is to establish a specific sequence of
records. The sequence, in turn, is de-
termined by the desired balance of
records.

The first step is to formulate an
idea of what kind of repetition you
desire. To cite an cxample of how
this works, in restructuring the sta-
tion I was with at one time-KMBY
in Monterey in 1969-1 wanted to
have a relatively long list at this Top

wwWw americanradiohistorv com

40 station, since considerable variety
is important to attract and hold a
large adult audience. High repeti-
tion of familiar records, on the other
hand, was necessary to maintain the
youth audience. The solution | ar-
rived at in this particular case was Lo
establish a list of roughly 50 titles,
divide them into two categories—the
15 top hits, and the remainder—and
rotate the two categories on a one-
for-one basis. The top hits were de-

termined by local sales and requests
mainly, and the list was lengthened
to this level not by increasing the
programming of picks and secon-

dary records, but by retaining the
former “top hits” till they had
stopped selling and being requested
in the market. The top hits had a 2%:-
3% hour repetition pattern, with the
remainder of the list cycling every 6-
7 hours, depending on spotload. The
result was relatively low (for Top 40)
repetition of individual records, but
an extremely high familianty factor
on the records played. It worked.
along with a number of other things
we did outside the music area;
KMBY has been the Pulse rating
leader, 124 and 18 4. in the Monte-
rey-Salinas market for almost four
years now—for the last two of which
the credit must go to Doc Hammond
and Frank Colbourn. Don't miss
this point: That's an example, tai-
lored to a time and a market: in
many instances it would be the

WRVR photo

DISCUSSING JAZZ —At a WRVR concert, from left, air personality Charlie Brown, trumpeters Joe Newman, Bob Oren-
bach, and clarinetist Benny Goodman.

wrong choice for best results. The
purpose of this article is to redefine
some of the considerations that lead
to your devising of your own music
system, uniquely suited to your own
station and market.

And notice this: 1 didn’t use seven
piles of records in the control room,
or four, but rwe. Something they
teach in basic mathematics is reduc-
ing a fraction 1o its lowest common
denominator; the same applies to
music rotation patterns. First, sit
down and figure oul the percentages
of specific music categories you
want included in your patiern. Per-
haps you decide you want 30 percent
current hits, 10 percent picks, 20 per-
cent top hits, 10 percent album cuts,
and 30 percent oldies. By having two
categories that represent 1 record in
10: you necessitate a 10-record ro-
tate-and-repeat sequence.

That presents a problem. With
longer records nowadays, and a
heavy spotload, it might take an en-

{ Continued on page 23)
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Vox Jox

By CLAUDE HALL

The annual convention of the Na-
tional Assn. of FM Broadcasters will
- be held Sept. 17-20 in Atlanta, ac-
cording to association president
James Gabbert, owner of KIOI in
San Francisco. The board just metin
Atlanta and approved plans for
moving to larger quarters and ex-
panding the staff to support in-
creased member services. ... Eric
Small, the audio consultant who op-
erates out of San Francisco, is work-
ing on a book to be titled, tenta-
tively, “Broadcast Audio For The
Paranoid Program Director.” Says,
“It is intended to be a survival man-
ual for program directors and other
non-technical management in a ra-
dio station, for use in dealing with
engineering.”

* 2k %

I thought Charlie Parker had been
in radio and at WDRC in Hartford
for 25 years. He corrects me with a
letter, saying, “It'll be 31 years in
March. Sometimes | think it might
be preferable to be young and inno-
cent than old and authoritative.
Longevity doesn’t get you up the
stairs quite as fast.”

* kK

Harve Miller called to say he is
stillat KKDJ, Los Angeles. . . . How-
ard Corday, music director al
WKNE in Keene, N.H., reports that
“in spite of slow or non-existent mu-
sic service from some labels, we're
running a playhst of about 80 to 90
records, including a good selection
of new artists.” Lineup at the station
includes program director Bill Ray-
mond 6-9 a.m., Corday 9 a.m.-3 p.m.,
John Reynolds 3-6 p.m., Ed Brouder
6-11 pm. and weekend men Don
(Don Stevens) Gibb, Dave Suther-
land, and Harry Kelley,

W " w

Bobby Magic is leaving his posi-
tion as program director of KCBN in
Reno; he'd been there five years and
before that was with KYA in San

Francisco as air personality and, |
believe, music director. He's looking
for a major market air job or me-
dium market programming and air
position. 702-329-7955. . . . New pro-
gram director of KDWB in Min-
neapolis is John Sebastian, replac-
ing Buzz Bennett, who is moving to
Los Angeles to start a programming
consulting firm. Gary Stevens, gen-
eral manager of KDWB, points out
that Buzz brought the station up to
overall third in the market: “we are
No. | in teens and the top contempo-
rary in the Twin Cities in adult
women. We were weak in men 18-
34, but up from where we took it
over.” Stevens, as | do myself, feels
that Bennett had done a good job

with the station.
- * ok

Al Weel in Fairfax, Va., Jack Ca-
sey is operations director and J. J.
Justin is program director, ... The
lineup at KOWN in Escondido,
Calif., has program director Clip
Helps, Al Hopkins, and Bob Hudson.
Station was looking for another air
personality a week ago. Nice little
town not too far from some of the
greatest beaches in the world. And
the slot i1s a 6-midnight rock slot. . ..
Donn Nichols 15 still in bad condi-
uon in Stevens Point, Wis., but more
from hospital bills than anything
else. He'll be out of radio for several
months. To help pay for his hospital
bill, you can contribute anything
from $1 to $5. Or more. Checks
should be made out to the Donn
Nichols Fund and sent to the First
MNational Bank, Stevens Point, Wis.
54481. Donn has no insurance.

Lineup at WSPT in Stevens Point |

now includes Mike Black 5-10 a.m.,
Gary Wescott 10 a.m.-2 p.m., J. W,
Walker 2-7 p.m., and Al kearns 7-
midnight, with Jeff Yan Dien and
Bob Lee helping on weekends.
Walker has taken over the music
duties from Nichols for the time
being.

Hot Clock Mathematics

® Continued from page 22

tire hour to cycle your entire se-
quence once; your average listener
doesn’t get the balanced presenta-
tion you want him to perceive, any-
time he listens. Then again, the more
complex music pattern might get
fouled up somehow on the air, and it
won't even come out night when you
listen!

Consolidate your categories,
round off your fractions, and then
find the lowest common denomi-
nator. In our example, how about
combining your picks and LP cuts
into the “current hits" category—
perhaps by noting that a certain
record in the second and fourth re-
peat of the basic sequence per hour
becomes a pick, and an album cut,
respectively. Then round off the top
hits to 25 percent, and oldies to 25
percent, and you suddenly have a
workable four-record basic se-
quence: hit/top hit/*hit/oldie. The
*hit represents that “wild card™ that
changes in the second and fourth
cycle in an hour—and note that the
LP cut thus would come up only in a
light commercial hour where at least
15 records can be played; this is nor-
mally very desirable, since this al-
bum track is more often than not a
“balance” tune, and not particularly
familiar. In an hour where the spot-
load forces play of only a minimum
number of records, it’s especially im-
portant that only the strongest and
most familiar records be played.
Also, in that four-record sequence,
the age range of the oldies can be
varied on each successive cycle
within the hour, to help target your

demographics. More about this
technique a little later. Next, though,
let’s take record sequencing a bit far-
ther.

When you've evolved your basic
record sequence, based on the pro-
portions of music categories you
want presented on your station, it's
time to turn your atlention to an-
other aspect of sequence . . . how the
listener perceives this pattern as a
progression of sequential events,
Each record should “set up” the
next, even if spoken material inter-
venes between each record.

Whichever way we do it, we want
to start with a “grabber.” The ls-
tener, enjoying it, wants to hear the
next record. It isn't as strong, per-
haps, but it follows a strong record,
so he’ll keep listening to see what we
play next ... and it’s a distinctive
and strong record. He's rewarded
again, and listens for the relatively
weak (but importanlt for contrast)
next record, and so forth.

This leads to another important
point, and one that has fallen into
disuse in the last decade—in Top 40
al least. I've mentioned it earlier. It's
contrast. Records have to contrast
with each other as a sequence pro-
gresses for two important reasons:
contrast sustains audience attention
and interest, and it defines the limits
of your music format, which keeps a
listener with you through a record he
doesn’t like, 1n the expectation that
the next record will be different—
and probably more likeable.

EDITOR'S NOTE: Concluding
installment nexr week.
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INTERVIEW

‘Right Way’ To Fire a Jockey?
- Pat O’Day Has Never Found One

EDITOR'S NOTE: This is the
third and concluding installment of
an in-depth interview with Pat 0'Day,
until recently the general manager of
one of the nation’s most successful
Top 40 radio stations—KJR in
Seartle. O'Day now operaies a multi-
media firm in Seattle. The interview

| was conducted by Claude Hall

HALL: Pat, give me your feelings
on the role of the air personality.

O'DAY: There's not a more excit-
| ing, challenge ... there's nothing
more fulfilling . . . than being a great
and well-rated disk jockey. In any
market, be it small or large. Being a
good disk jockey is one of the most
exciting things that can happen in
your life. You only walk through this
life once and if you're born to love
adulaton, being a disk jockey 1s an
extraordinary opportunity, How-
ever, there are certain dues that have
to be paid ... otherwise, adulation
cannot be achieved. The dues that
have to be paid include patience
over salary, patience with manage-
ment, patience to give yourself time
o grow up.

And, believe me, 1 feel that the
disk jockey who's a star in a small
town is just as big a success as the
disk jockey who's a star in a large
city. The criteria of success is not
how much money each makes ...
but how they relate to their particu-
lar audiences. That’s a measure that
applies to both,

And, how do you reach that level
of success? Giving of yourself ...
whether your motives are selfish or
unselfish. You must go out and con-
tact people . . . meet people, because
they have so much to give you.
You're a communicator. but how
can you communicate with people
whom vou don't know? And a nice
bonus is that right along with meet-
ing potential listeners face-to-face,
you're building a personal relation-
ship that can measurably increase
your listening audience.

H: How do you fire a disk jockey?

O: I've never figured it out. It
broke my heart every time. I don’t
know the right way. The only thing
I've tried to do is take that negative
in his life and make it a positive by
explaining as constructively as pos-
sible where he failed with us. And by
explaining our evaluation of him,
which is better than his evaluation
because it's difficult to evaluate
yourself. I try to give him a direction
to go. Make his departure from our
station something that will lead him
on and up. Never in the world have |
gained any satisfaction from anyone
that we fired going down. Some-
times that was proof of our correct
decision, but absolutely no satisfac-
tion. Instead, disappointment that
even in the firing 1 was unable to
contribute something persuasive
enough or correct enough to help
them further their career.

H: In the case of a disk jockey that
has failed at a KJR or any other sta-
tion, what should they keep in mind
as they go to their next job?

0O: Well, what is the attitude of a
disk jockey when he changes mar-
kets? And, I suppose this is human
nature . . . it could be the same in the
trucking industry . . . or any business
in the world . . . he says: “I'm going
to get off on the right fool.” And, to
do so, he generally falls into his com-
fort zone and does what he feels
comfortable doing. Because he
wanlts security. And he feels more se-
cure doing what is comfortable for
him. I think a disk jockey going into
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a new job has to probe intensively
... find out what is expected of him
by the station. If the program direc-
tor can’t provide him with an an-
swer, then he should po to the man-
ager. Find out what they want of
him. Then, the disk jockey should
combine that information along
with the information about his past
mistakes at other radio stations and
turn out an on-air production that is,
hopefully, devoid of mistakes he's
made in the past and encompasses
the things that his new management
wants. Funnel his talents into that
framework.

H: Then a disk jockey can always
improve himself?

0O: Can’t we all? We have a banker
in Seattle who's 105 years old and
plays golf and says he’s getting bet-
ter every day. And how about the
jock who's 23 and thinks he's
peaked?

H: What future do you see for
Top 40 radio?

O If Top 40 15 going to withstand
the competition of FM radio, it's go-
ing to have to stop relying on short
playlists, mundane promotions and
tightly-controlled non-personality
approaches.

Instead, Top 40 radio should be
looking for justifications—concrete
reasons—to expand the playlist . . . to
create contests both human and
brlliant ... to have deejays whose
personalities equal the communi-
cation level of the music of today.

What Top 40 radio in America
needs today is about a thousand
Robert W. Morgans and 500 Charlie
Tunas.

H: You mentioned that stations
need a longer playlist—something
that you were successful with at
KJR—but habitually the stations
with shorter lists seem to do well in
the ratings, often whipping the sta-
tion with the longer playlist.

O: I don't think it’s the number of
records in an hour that gets a station
ratings, providing commercials and
talk are kept within reasonable toler-
ance. It’s the way the music is played
that's going to capture the audience.

For instance, if one station plays
15 records an hour and the decjays
methodically destroy the intro and
outros of all of the records, I'll put
my money on the station that’s
across the street which may play two
fewer records per hour, but allows
the music to speak for itsell with
tasty, aware transitions and segues.

We paid a university in Seattle to
do some audience research and one
of the interesting facets uncovered
was that Top 40 AM radio disgusted
the younger people because of the
constant destruction of important
passages of music.

Too many times, program direc-
tors in effect tell the listeners to go to
hell; “you don't know what you
want ... we'll tell you what you
want."”

Our research was conclusive ...
talking over the intros of the records
15 destructive to radio’s greatest at-
tribute—the creation of mood. Talk-
ing over the intros and the outros of
the records destroys that mood.

H: Then the deejay should never
talk over intros . . . that, too, is totally
out of step with what are considered
to be modern programming tech-
niques.

0: We cannot be so inflexible that
a deejay can’t be allowed to provide
a smooth ending to what might be a
repetitive ending on a record. But
the listening audience has never

heard the record intro they want you

to talk over. True, the good air per-
sonality might enhance the opening
of a record, but announcing the
time, the traffic conditions and the
weather is not glorifying that record
performance.

H: You've made use of the re-
search information at KJR?

0: Yes. For some time. In 1972, 1
was begging Gary Taylor, then the
program director, to play the music
and let the music complement the
music ., .. play music back-to-back.
If the station is good, you don’t have
to give the call letters after every
record.

In 1974, Nick Anthony had taken
the station back to where it had been
under Taylor.

However, we're now Mo. | again
by playing the music together and
building moods, staying off the mu-
sic. Twice, we've come back.

But radio isn’t mysterious secret
formats . . . it"s common sense.

Radio needs to be a contributing
member of the family ... a unity
with the listener.

| don’t know how to impress on
you the fallacy of the short playlist.
How can any program director con-
fine America’s musical tastes in 1975
to the same number of performers
we programmed in 1968 . . . the very
exact same performers, because
there won't be any new acts and very
few records by them.

You might go to a short playlist to
hype your property if you've under-
gone a change in formats . .. but the
broader demographics ... the bulk
demographics . .. are available only
on a long-term basis with a broader
music spectrum.

H: You don't just throw new
records on the air, though?

0: No. Of course not. Introducing
new music has to be done with care.

You see, radio is either a mood-
support or a mood-changer. That
mood is so critical—and since music
15 the foundation of the mood-—-we
must be constantly alert to assure
that deejays treat it in such a way
that the mood cannot be injured.

That's why [ was critical of intros
and outros. Too many deejays today
are using intros and outros to turn
themselves on . .. to hype their per-
formances. They get off on them-
selves by timing right up to the veo-
cal, oblivious to the art and the
feeling and the framework they are
destroying.

H: On this intro and outro theory
.. . do you believe the same thing ap-
plies to other formats?

O: Country and soul radio be-
came successful when they copied
Top 40 concepts. But I can’t feature
a country music fan liking the intros
of his song destroyed more than any
other listener, At a time when Amer-
ica is more musically sophisticated
... more musically aware ... more
sensitive than ever before, Top 40
radio impulsively and bullishly says
it's quantity, not quality, the listener
wants.

H: Back to an earlier question
about the viability of Top 40 radio
today.

0: With common sense, you can
realize that Top 40 has more poten-
tial than it settles for today ... it
deals with the best product, the na-
tion’s top tunes.

To think that Top 40 radio—in to-
tal shares—has to settle in some mar-
kets for only 10 percent of the au-
dience is a disgrace.

H: How does a deejay “carefully”
add new music?

(Continued on page 45)

Billboard SPECIAL SURVEY for Week Ending 2/8/75
(Published Every Two Weeks)

TITLE
Artist, Label & Number (Distributing Label)

1 2 16 PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465
21 14 12 BAD BENSON
George Benson, CT1 6045 S1 (Motown)
31 3 18 THRUST
Herbie Hancock, Columbia PC 32965
4 1 14 SOUTHERN COMFORT
Crusaders, ABC/Blue Thumb BTSY-9002.2
5 5 7 SUN GODDESS
Ramsey Lewis, Columbia KC 33194
6 | 11 9 FLYING START
Blackbyrds, Fantasy F-9472
1|17 7 TOTAL ECLIPSE
Billy Cobham, Atlantic SD 18121
g8 | 10 7 GET UP WITH IT
Miles Davis, Columbia KG 33236
9 b 9 SATIN DOLL
Bobbi Humphrey, Blue Mote BN-LA344.G (United Artists)
10 | 16 5 STANLEY CLARKE
Nemperor NE 431 (Atlantic)
11 8 36 BODY HERT
Quincy Jones, AEM SP 3617
121 9 18 WHERE HAVE | KNOWN YOU BEFDRE
Return To Forever Featuring Chick Corea, Polydor PD 6509
13 | 13 18 ISITIN
Eddie Harris, Atlantic SD 1659
14 | 12 9 THE BADDEST TURRENTINE
Stanley Turrentine, CTI 604851 (Motown)
15 | 15 7 ANOTHER BEGINNING
Les McCann, Atlantic SD 1666
16 | 23 T THE BADDEST HUBBARD
Freddie Hubbard, CTI 604751 (Motown)
17 m MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
Gil Scott-Heran & Brian Jackson, Arista A 4030
18 | 18 5 STORIES TO TELL
Flora Purim, Milestone M-9058 (Fantasy)
19 | 19 | 61 HEAD HUNTERS
Herbse Hancock, Columbia KC 32731
20 |14 | 41 LAND OF MAKE BELIEVE
Chuck Mangione, Mercury SRM-1-684 (Phonogram)
21 | 21 16 ECHOES OF A FRIEND
McCoy Tyner, Milestone 9055 (Fantasy)
22 | 28 33 THE BLACKBYRDS
Fantasy F-9444
23 |\ 7 13 WINTER IN AMERICA

Gil-Scott Heron & Brian Jackson, Strata-East 19742

24 | 34 | 25 ONE
Bob lames, CT) 6043 (Molown)

25| 2 3 FACING YOU
Keith Jarrett, ECM 1017 (Polydor)
26 12 SAMA LAYUCA
McCoy Tyner, Milestone M 9056 (Fantasy)
27 | 20 | 33 MYSTERIOUS TRAVELLER

Weather Reporl, Columbia KC 32434

n | 2 9 FEEL
George Duke, BASF/MPS MC 25355

29| 29 7 NEWMANISM

David Newman, Atlantic 5D 1662
30 | 30 3 JAMAL PLAYS JAMAL

Ahmad Jamal, 20th Century T-459
|17 | 2 HIGH ENERGY

Freddie Hubbard, Columbia KC 33043
32| 24 | 18 ALL IN LOVE IS FAIR

Nancy Wilson, Capitel ST 11317
3| 3 9 ARTISTRY

Deoadato, MCA 457
3 IN CONCERT VOLUME Il

m CTI 6049 51 (Motown)

35| 35 3 ADAM'S APPLE

Doug Carn, Black Jazz BIQD-21 (Ovation)
36 m SHE WAS TOO GDOD TO ME

Chet Baker, CTI 6050 S1 (Motown)
|| W CROSSWINDS

Billy Cobham, Atlantic SD 7300
33|39 9 POTPOURI

Thad Jones & Mel Lewis, Philadelphia Intemational KZ 33152 (Co-

lumbia)
39| % 3 BUTTERFLY DREAMS

Flara Purim, Milestone M 9052 (Fantasy)
0 m GREATEST HITS

Gene Ammans, Prestige P 10084 (Fantasy)
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photocopying, recording, or otherwise, without tha prior writien of the publisher.
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EVIEWING AN ALBUM for Billboard
a few weeks ago, a writer com-
mented that it is becoming more
and more difficult to determine
what is and what is not jazz.

One can sympathize with his
plight as he wrestled with the problem of de-
ciding in which category to slot the LP. More
than ever before in the history of this unique
and constantly evolving music, jazz today
finds itself at both an economic and artistic
crossroads.

A phenomenon that has become increas-
ingly apparent during the 1970s is that of the
artist previously associated with jazz whose
records cross over to gain acceptance in the
pop, rock and soul fields.

Innumerable musicians, sometimes at
their own initiative, but often at the instiga-
tion of their agents or producers, have re-
nounced the traditional beat in favor of
rhythm and blues, and have used electronics,
synthesizers, amplified pianos and guitars
and basses, to concoct a brew that virtually
confounds both the fan and the trade ob-
server who may wish to pigeonhole it as one
form of music or another,

The case that comes immediately to mind
is of course that of Herbie Hancock. Prew-

By Leonard Feather

with which the word was once exclusively
identified.

The manner in which the crossovers have
taken place has varied greatly from artist to
artist and from record company to record
company. The case of Blue Note, for in-
stance, is unigue, since the label was founded
in 1939 by two jazz fans in New York, both
traditionalist-oriented purists whose only aim
was to preserve on records, at a small profit if
possible, what they believed to be some of the
best music that was then being neglected by
the major labels,

Almost entirely by themselves, these two
men, Alfed Lion and Francis Wolff, guided the
label for close to three decades, building what
turned out to be an immensely valuable col-
lection of catalog material. One artist after
another, without any crossover motives and
usually with no intention beyond that of ex-
pressing himself musically as honestly as he

could, came up with hit after hit: Art Blakey,,

Horace Silver, Jimmy Smith, Stanley Turren-
tine, Lee Morgan and many more. It was a
classic case of artistic validity that was trans-
lated, over the years, into steady sales.
Since Blue Mote was absorbed by United
Artists the policy has bee quite different.
Most of the old artists have left and the new

Crossover

Albums

ously known for a lyrical, rhythmically subtle
and harmonically oblique brand of music that
sold moderately well during his years at Blue
Note, the former Miles Davis composer-pian-
Ist, observing the success that had been en-
joyed by Donald Byrd with his *'Black Byrd"
album, decided that a more rhythmically
gutty approach could be of value in bringing
him to a broader audience. As he stated at
the time, "l realized that | could never be a
genius in anywhere near the class of Charlie
Parker, Miles Davis or Coltrane, so | might as
well forget about becoming a legend and
about writing the great American master-
piece. Instead, | would just be satisfied to
create some music to make people happy."

Hancock's success in achieving this objec-
tive probably surpassed the wildest dreams
of anyone, even including Columbia Records
and his manager David Rubinson. What has
happened to him symbolizes a general trend
among jazz artists who, increasingly con-
scious of the commercial realities and neces:-
sities of a highly competitive music business,
have made comparable changes in direction,
often with rewarding results.

The irony that arises when a Miles Davis or
Hancock, a Quincy Jones, a Herbie Mann suc-
ceeds in crashing through to the pop charts,
is that for the most part it is very debatable
whether the music thus created should or
should not be defined as jazz. At a recent
MNARAS meeting, at which | was a member of
a committee trying to determine where to
draw the line in several such cases, lively dis-
agreement ensued, with most of the partici-
pants winning out on some points and losing
on others.

Since the performers today who wish to sit
at home and write, in Hancock's phrase,
"“The Great American Masterpiece,” without
regard to popular acceptance, are in a very
small minority, the pressure to join the cross-
over ranks has been tremendous. Aside from
this, more and more jazz musicians are so
well versed in classical music, in the commer-
cial sounds of soul, in the r&b beat and in
various other disciplines, that they no longer
find any need to restrict themselves to a pure,
undiluted swinging form of jazz of the kind

talent on the label has been steered, under
George Butler's astute guidance, in a more
calculatedly commercial direction. Whether
the label could have continued to adhere to
its purist principles in today's market is moot;
but the fact that the catalog was considered
extremely valuable at the time it was pur-
chased by United Artists certainly indicates
that the policy paid off handsomely over bet-
ter than a quarter century span

CTl and Kudu, under the aegis of Creed
Taylor, seems to have stuck as closely as any
company now active to a course of blending
legitimate, tasteful jazz with elements from
r&b, classical music (as in Hubert Laws' al
bums) and funk, without losing much musi-
cal validity, Taylor's initiative is reflected in
the popular success enjoyed by Deodato.
Stanley Turrentine, Freddie Hubbard (before
his recent switch to Columbia), George Ben
son, Esther Phillips and others.

.ﬁ.l".ﬂi :]:I-I'IEJ[J
Quincy Jones: crossing into pop and soul.

Hubert Laws: tasty classical influences.

CT1 photo

That’s The Goal Of More
And More Jazz Musicians
As They Discover It's The
Real Key To Success

Willard alexander photo
Woody Herman: a modern band style.

Bonnie Tiegel photo
Stanley Turrentine: holding fast in jazz and

soul.
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Gl photo
Eumir Deodato: sophisticated rock influences.

Columbia, of course, is the enly one of the
long-established majors to have maintained a
continuous and generally successful relation
ship with jazz as a viable, salable entity. Miles
Dawvis was advised in the late 1960s that he
would have to come up with something more
commercial it he wanted to sell records; ac
cordingly, he abandoned his subtle jazz ex
perimentations in favor of a series of LPs to
which rock fans, young blacks and the new
jazz-rock audience in general were able to re.
late.

ABC's Impulse label, first under Bob Thiele
and in recent years under the control of Ed
Michel, has found its own niche in the market
with avant garde and spiritually ethe-
real music, much of it composed and played
by artists with a prior jazz reputation.

Thiele himself, with Flying Dutchman and
his other labels, has continued the same pol-

{Continued on page 26)
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icy, with improved sales, since his affiliation with RCA. The
latter, curiously, has on its own label only two jazz artists,
both of them British: singer Cleo Laine and organist Brian
Auger. RCA has blown hot and cold for many years on jazz
and has rarely made a deep impact.

CT1, Bonnie Tiegel photos

Esther Phillips and Sarah Vaughan: competing for survival,

The Fantasy empire, which includes Prestige and Mile-
stone, occasionally crashes across the border, but has had
modest and consistent success with a wide range of artists
from contemporary (McCoy Tyner) to soul (Gene Ammons)
and mainstream-modern {(Woody Herman).

Atlantic, which started out as a jazz label in the late 1940s,
has leaned more and more heavily on crossover material and
artists, as is demonstrated by the success of Herbie Mann,
Les McCann and Eddie Harris. But the catalog includes such a
diversity of soul, r&b and other quasi-jazz forms that once ina
while an experiment such as the one with Dave Brubeck and
his sons may be undertaken to moderately good commercial
effect.

With the exception of the specialized outfits such as Chia-
roscuro, Philadelphia International, Groove Merchant, etc.,
most of the other labels have found only a small space for
jazz, and then usually artists who have been willing to accom-
modate themselves to present day demands. A&M has Quincy
Jones, whose ‘Body Heat'" may have lost him his old jazz au-
dience but has gained him an enormous number of new
adherents; Tom Scott, with his big-beat L.A. Express, and
more recently Chuck Mangione, who has switched over from
Mercury.

The case of Mangione is one of those rare exceptions in
which an artist, with the courage of his own musical convic-
tions, taped a concert independently, and was able to make a
deal with a major company, Mercury, to take over the album
with surprising success on the pop charts. Unlike so many of
the others who have crossed over with the cash register very
much in mind, Mangione wrote his various extended works,
featuring his horn with symphony orchestra backgrounds,
with a complete musical integrity that has paid off hand-
somely.

The same might be said of Capitol's only jazz group. Super-
sax. This group woodshedded for a full year before making its
first public appearance. To the surprise of many, its harmoni-
zations of old Charlie Parker saxophone solos found a sizable
acceptance,

The first Supersax album won a Grammy award. Sales both
from this and the follow-up LP with more than satisfactory,
despite—or because of?’—the fact that the musicians were
simply playing an update impression of a 1940s music in
which they believed fervently.

One of the most unusual cases in the crossover story is that
of The Crusaders. This group of musicians from Houston has
had a roller coaster career under a series of names.

The unit was originally known as The Swingers; later it was
billed as the Modern Jazz Sextet. At one time, Stix Hooper and
his colleagues went into a rock'n'roll bag and called them-
selves The Nite Hawks, but not long afterward they became
The Jazz Crusaders and, under that name, enjoyed a long
series of successes on the Pacific Jazz label.

A few years ago, however, Hooper decided that the word
jazz was a detriment to the group’s sales potential.

Accordingly, they became simply The Crusaders. Under
that name, and playing a brand of music with a heavier and
more danceable beat, the combo has surpassed all previous
accomplishments in terms of sales,

The irony is that they are still listed in all the charts under
“Jazz Albums' and ‘'Jazz Artists."” In fact, many disk jockeys

(Continued on page 28)
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The .
Synthesizer

Improvising Requires
Special Care Claims
Herbie Hancock

By Eliot Tiegel

COMPOSING AND IMPOVISING on a syn-
thesizer presents a whole new bag of chal-
lenges—and problems—for the adventurous
jazzman.

Herbie Hancock, who has been playing the
Arp synthesizer for one-and-a-half years, says
one of the basics required 15 knowing about
the physical properties of sound in terms of
the devices which are available on the instru-
ment to modify electrical sound.

You don't have to become an electronics
specialist, he admits, but you do have to un-
derstand what happens when you move that
blue switch or flip that black one.

Composing music for a jazz composition re-
quires a greater concentration on what you
want to have the instrument do to that sound
which is bouncing around in your head.

And when it comes time to improvise dur-
ing a performance—be it in the studio, or on-
stage—you have to be cogently aware of what
fields you are tredding into when you activate

any of
the syn
thesizer's

COpIous
switches

and devices,
all designed
to modify or
change a basic
sound wave.

FPart of the danger lies
in the fact that there are
copious kinds of effects which can
be emerged by moving various sliding volume
switches varying degrees. Plus low and high
frequency wave forms can be changed
slightly or radically by affecting other switch-
ing moves, singularly or in concert with other
switches.

It all adds up to having the composer flirt-
ing with danger when he has to improvise and

he de-
cides an
the spur
of the mo-

ment 1o

move Some
switch and
hope the sound
fits which he
creates right then
and there for the me
lodic line or the harmonic
structure or the ensemble playing

of the other members of the band.

"You have to learn how to know what the
sound is made up of in synthesizer lan-
guage,"” Hancock explains. “You have to
know how a signal—a note in musical terms—
is affected by the different modifying ele-
ments ... and you have to learn to think
really fast.

“You don't have to know about the transis-

Hillboard photos by FPaul Slaughter

Herbie Hancock blends synthesizer sounds well into the
core of his modern jazz band.

tors inside; you just have to know how the
sound can be modified."

When he sits down to write a tune which will
include a synthesizer part, Hancock usually
writes composition to be played on either an
acoustic or Fender Rhodes piano. Then he de-
cides on which of his vanious synthesizers
he'll use to create the synthesizer sounds.

“First | play the idea to where | like it,” he
explains in his Hollywood Hills home, the sun
warming his living room, his gold record for
the LP “Head Hunters' glistening brightly
without any help from the late afternoon sun.

Using a synthesizer patch book—sort of a
battle plan where one writes down significant
information about how the instrument is set
up—he writes down the keys he thinks he’ll
push to get his sounds.

The synthesizer has a keyboard plus the
various sliding pot switches which affect the

(Continued on page 32)
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playing their records still refer to them as The Jazz Crusaders.
The moral should be a variation of the old What's In A Name
theory; the important factor is not the title attached to the
musicians but the sound of the music they play.

Looking over Billboard's recent list in the “*Talent In Action™
annual, December 28, 1974, | found that of the 40 men,
women and groups named as the top jazz album artists of the
year, about half could qualify as jazz by any reasonabie defini-
tion of the term. The other 20 were debatable for one reason
or another: several were musicians who have remained in the
jazz lists and have stayed in the minds of fans as jazz artists
simply because of their early associations,

Others teeter on the borderline between jazz and rock. Still
others are into what has often been called 'space music,"
with little or none of the definable beat that was once able to
be a sine qua non of jazz, as indicated by the perennial Duke
Ellington dictum, "It don't mean a thing if it ain't got that
swing.''

Several of the leading jazz artists have appeared on the soul
charts. The crossover between jazz and soul is easily recogniz-
able and more pervasive today than ever. The albums featur-
ing jazz organists with saxophonists and guitarists, in a genre
popularized in the 1950s by the Jimmy Smith trio and other
such groups, have maintained both a musical and commercial
reputation for soul jazz. This is no less true of Esther Phillips,
a top-notch jazz singer with soul to spare, who since her come-
back has made her mark in jazz, soul and even, to some de-
gree, pop charts in the past couple of years.

The singers’ role in the crossover story i1s an anomalous
one. Ella Fitzgerald made a couple of albums a few years ago
in an attempt to catch the youth rock market; but the concept
didn't work. Her manager, Norman Granz, frankly conceded
that “'If the kids want to play those tunes, they'll buy the ver-
sions by people in their own age group."

Sarah Vaughan, after five years completely off the record
scene, cut a series of LPs for Bob Shad's Mainstream label.
Her album featuring Michel Legrand songs was the most ex
pensive, elaborate and pop-oriented, but it never stayed very
high or very long on the pop charts. Other great jazz singers
such as Joe Williams and Carmen McRae seemingly have

{Continued on page 30)
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A brilliant, original jazz composition featuring The Bill
Evans Trio with orchestra conducted by Claus Ogerman
(composer of ‘“Symbiosis’’) and produced by Helen Keane.
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JAZZ 75

HILE THE BIG BAND SOUND

LIVES on today in the music

of Maynard Ferguson, Duke

Ellington, Count Basie, Stan

Kenton, Woody Herman,

Harry James, Buddy Rich,
Bill Watrous bands, none displays more of an
upsurge potential than the Thad Jones-Mel
Lewis aggregation.

After 10 years together, this New York-
based outfit is still climbing new peaks
through a series of *'new breaks," including a
new label (Philadelphia International), a re-
newed interest in the band from listeners of

“"We told him to contact us after he gradu-
ated and when he responded we had an
opening,"” Lewis says. ‘'He's been with us for
three years and like everyone else in the
group, he does his own musical outings, when
we're not booked."

Jones says that the success behind the
band s because it has stayed up-to-date
through the years and its musicians cover a
wide span of musical styles and ages from 21-
year-old Jon Faddis to 68-year-old Quentin
Jackson.

“Oddly enough, we don't know of one mu-
sician who has left the band, who wouldn't

was training a number of engineers including
Don Hahn. **Jazz disk Jockey Alan Grant, who
was a friend of the band at its beginning,
talked with Max Gordon, who owned the Vil-
lage Vanguard and thus began our run of
Monday night concerts at that club.”

This series of Monday night shows is one of
the longest in jazz history and the group is
still packing them in.

“It's really a rare night when we find a light
crowd at the club,” Jones says. “'In fact, we
are usually still turning away people at the
door and there's surely nothing wrong with
that."

from the ponderous and regimented rhythm
of the older big band days."

After many years of recording critically-ac-
claimed albums that received no promotion,
the band has hooked on to Philadelphia Inter-
national (distributed by Columbia) and is re-
ceiving the full benefits.

“We've always had good music on our
records, but never received any help from
United Artists or Solid State,”” Jones says.
“Although our product sold well, they never
gave us a chance to utilize the studio in the
proper way and that is a far cry from the way
we are being treated today."

Trumpeter-leader Thad Jones

Thad Jones-Mel Lewis

Band Broadens Its
Influence & Audience

Veryl Oakland photos

Drummer Mel Lewis

all ages and a larger booking schedule than
ever before.

Trumpeter-arranger Jones, brother of jazz
leaders pianist Hank and drummer Elvin, and
drummer Lewis, have gone through a variety
of four starred musicians in that time includ-
ing Richard Williams, Eddie Daniels, Jimmy
Owens, Richard Davis, Garnett Brown, Joe
Farrell, Jerome Richardson, Snooky Young
and countless others.

Many of these musicians have come to the
band on recommendations from other musi-
cians such as Farrell, who was nominated by
Wayne Shorter, while others have come into
the fold in various other ways. Trumpeter Ce-
cil Bridgewater was turned on to the band,
and vice-versa, while he was participating in a
collegiate music festival, which Lewis and
Jones were judging.

like to rejoin us if he was able," Jones says.
“*‘Because of various other commitments or
problems they can't stay with us."

One of the group's original members will
rejoin his old compadres, when trombonist
Bob Brookmeyer moves back to New York
this month.

The making of the band is another inter-
esting story in itself. Ten years back, these
two talented musicians decided to join forces
and after a series of rehearsals, that gathered
excitement from a variety of individuals in-
cluding former Downbeat editor Dan Mor-
ganstern, they felt the urge to display their
new sound.

“We had about seven rehearsals utilizing
Mew York's A&R Recording Studios and prac-
ticed more than 12 hours per day,"” Lewis
says. ‘At the time, our producer Phil Ramone
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The new series of block bookings that the
band is garnering will draw them away from
their home spot for several weeks at a throw,
but Lewis says new fans will be there when
the band returns. One of the secrets for en.
couraging new listeners is using a series of
techniques generally ignored by most other
bands.

These include: reaching out for a small
group sound with the band's 16 members;
only using the guitar for a special studio ef-
fect and not on a regular basis; a constant in-
teraction among the musicians and keeping
current with the sounds of the day.

“One point that most people overlook is
the fact that a band doesn't mean anything if
it doesn't have the players,'' Jones states.
“Also, by mutual agreement, we stay very
flexible in our rhythm section and steer away

Both of the band's leaders are quick to
credit their new producer Bobby Martin with
the success of their first release in many
years. ""He knows the business as well as
music and because we respect each other, we
know the music will be done in the proper
way,'" according to Jones.

“He usually makes suggestions when we
record, but always tells us to do it our own
way," he says. "And unlike on our other la-
bels, we are given the time that is needed to
put together a good record.”

Another sore point with this modern
sounding unit is the non-release of an album
they recorded for A&M three years ago. En-
titled **Sweet For Pops,'’ this record served as
a musical salute to the late Louis Armstrong.

“We really did some very special things on

(Continued on page 32)
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been content to achieve moderate sales without any overt ef-
forts to step across the line.

Paradoxically, Maria Muldaur’s "“Waitress in A Donut Shop"’
LP for Reprise included several tracks of an uncompromising,
orthodox four-beat jazz nature, with a big swinging band led
by Benny Carter. The album got as high as number 23 in the
pop list, yet because her image has never been associated
with jazz, this curious fact went all but unnoticed in the trade.
Once again the question boils down to whether or not the art-
ist has previously been identified with jazz, rather than
whether or not jazz actually is being performed.

Crossing over has a conspicuous fringe benefit for artists
and record companies alike. Once a Hancock, a Hubbard, a
Miles Davis has been accepted in the broader area, the invar-
iable follow-up is a series of reissues of his earlier. more purely
jazz directed works, which become acceptable to the youth
market once their interest in the performer has been aroused
by his pop material.

Typically, there are at present at least four double-pocket
Miles Davis reissue LPs, four on Prestige and one on United
Artists, comprising material he taped in the 1940s and '50s.
In those days they were only expected to reach a limited mar-
ket; in fact, if Davis were to want to record the identical mate-
rial today, he would be dissuaded. Yet there is a steady flow of
cash available to keep up the demand for these early master-
works.

Innumerable recordings that were at one time considered
uncommercial and too limited—among them Duke Ellington,
Billie Holiday, George Shearing, Count Basie, even Benny
Goodman, whose band at one stage had to record for an Eng-
lish company because no U.S, |abel would invest the few hun-
"dred dollars a session would cost—have turned out to be items
of permanent value, have been re-recorded and reissued time
and-again. Their often minimal cost has been repaid many
times over.

Who knows? Today's “‘too-far-out,” “limited-market'" artist
may well show how history repeats itself, by becoming a per-
manently important part of a catalog. A slow walker who takes
years to cross over can be a permanently welcome visitor once
the transition has been achieved. Producers would do well to
bear this thought in mind.

Section art director: Bernie Rollins
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Q = What do Jazz giants Miles Davis, John Coltrane, Sonny
Rollins, The Modern Jazz Quartet, Charlie Parker, EricDolphy,
Kenny Burrell, Charles Mingus,GerryMulligan, Clifford Brown,
Dizzy Gillespie, Duke Ellington, Ben Webster, Gene Ammons,
Jelly Roll Morton, Earl Hines, Louis Armstrong, King Oliver,
Wes Montgomery, Cannonball Adderley, Thelonious Monk,
Coleman Hawkins,Bix Beiderbecke, BillEvans,and Ma Rainey

have in common?

A. Allare represented in the Fantasy/Prestige/Milestone

Twofer catalog, the most comprehensive continuing reissue

program in the industry’s history.

©

3 M

Fantasy/Prestige/Milestone

JANUARY TWOFER RELEASES

P-24047 P-24048
Dizzy Gillespie Milt Jackson
The Giant Opus de Funk
with with

Kenny Clarke, Kenny Drew, Johnny
Griffin, Niels Henning Oersted
Pedersen, Humberto Canto

Ron Carter, Kenny Clarke, Kenny
Dorham, Tommy Flanagan, Jimmy
Heath, Percy Heath, Connie Kay,
Horace Silver

P-24049
Gil Evans/Tadd Dameron
The Arrangers’ Touch

Gil Evans with Lee Konitz, Paul
Chambers, Jimmy Cleveland, Steve
Lacy, Willie Ruff

Tadd Dameron with Clifford Brown,
Kenny Dorham, Benny Golson, Percy
Heath, Philly Joe Jones, Cecil Payne

P-24050 P-24051

Sonny Rollins Jam Session in Swingville
Saxophone Colossus and More featuring Coleman Hawkins
with and Pee Wee Russell
Clifford Brown, Kenny Dorham, Bom with

J. C. Higginbotham, Vic Dickenson,
Joe Newman, Jimmy Hamilton, Al

Tommy Flanagan, Wade Legge, George
Maorrow, Richie Powell, Max Roach,

Doug Watkins Sears, Hilton Jefferson, Buddy Tate,

Tiny Grimes, Danny Barker, Claude
Hopkins, Cliff Jacksan, Wendell

Marshall, Joe Benjamin, J. C. Heard,

Bill English

www americanradiohistorv com

P-24052
Piano Giants

featuring Duke Ellington, Earl Hines,
Art Tatum, Erroll Garner, Thelonious
Monk, Bud Powell, Lennie Tristano,
Al Haig, George Shearing, John Lewis,
Horace Silver, Hampton Hawes, Bobby
Timmons, Oscar Peterson, Phineas
MNewborn, Ahmad Jamal, Red Garland,
Bill Evans, Wynton Kelly, Herbie
Hancock, Chick Corea, Joe Zawinul,
Keith Jarrett, McCoy Tyner


www.americanradiohistory.com

32

JAZZ '75

<
=

=

FEBRUARY 8, 1975, BILLB

The Synthesizer

® Continued from page 28

sound produced by an oscillator and create sine waves, square
waves or sawtooth waves. Each of these waves has its own
distinct characteristic which affects the basic tone guality.

At home the composer—if he's lucky—has the time to ex-
periment with choosing switches and positions to find agree-
able sounds.

But when it comes time to improvise, the player has to be
sure ahead of time about what the sound will sound like once
the switches are activated.

“I've got to look up there," Hancock says, pointing to the
part of the synthesizer which houses the sliding knobs and
other ancillary switches “'to see what I've got set up already."”

If the instrument has been programmed for sounds which
were appropriate for some other piece, but won't work in the
current situation, the player has to pass on using the preset
conditions and immediately find new ones which will give him
the correct sounds for the music at hand."

Improvising obviously is thus harder to do on the spot.

When he's working in the studio, Hancock sets up his syn-
thesizer before hand. “When I'm really into it and thinking
fast, | think in terms of what this switch will do and how it can
affect the pitch by moving the frequency modulators which
make the pitch change." Of course he can always stop the
take if “you don't have the right tone quality—the right
sound.”

Obviously there are problems in working with a synthesizer.
To wit: "'If you don't know exactly what the sound will be like,
you have to think is it worth it and you have to be willing to
suffer the consequences. If the take has gone great and every-
thing's just right, you don't want to experiment because it
might destroy the whole take. But on the other hand, if every-
thing's going right, you might be more willing to experiment."”

Another problem Hancock acknowledges is “‘not making
the instrument warm."' The music or product as Hancock calls
it in this instance, is “'so far removed from your immediate
control,

“For example, a piano 1s mechanical. Depending on how low
you press the key down, you get minute nuances. You press
the key down and it's on a pivot which hits the string. You can
feel the string being hit, you feel the bounce in the key.
There’'s a small sensory awareness of what's going on. But
there's no way to get that with a synthesizer, Nothing vibrates
except what comes out of the speaker, There’s no direct con-
tact between the person and the actual sound being pro-
duced.

“What makes music music are the nuances. knowing when
to bend and not to bend, the attack and release of a note that
will determine how human the sound will be.

“We have accepted the acoustic instruments and we know
what we can do with them. In order to make nuances on a syn-
thesizer we have to use these controls and we're not accus-
tomed to them. As synthesizer players we have to learn how to
handle these nuances away from the keys.

“But I'm used to making the nuances on the keys. If it feels
mechanical for me, it'll affect my playing and that has a nega-
tive effect on the music, unless | want to make a mechanical
sound for contrast. If | hear something human and have to
treat it in a mechanical way it makes me feel awkward."

On the chart hitting LP, **Head Hunters,'" he used the syn-
thesizer on four tunes, primarily for coloring. He says he uses
it in a simple fashion, so “there's not a whole lot of fooling
around with the buttons.”

Hancock says he's far from being able to think automati
cally that when he turns a switch *‘the sine wave will be
changed and become vibrato.' But he's heading that way.
He'll use synthesizer on his next LP planned for recording in
February. But he doesn't plan an all synthesizer LP. “I'm in.
terested in expanding, not creating more limitations for my-
self,’” he says. Doing an all synthesizer LP would be limiting.

Hancock credits a former synthesizer player in his band,
Patrick Gleeson, with teaching him all he knows about the in-
strument.

Hancock has among his synthesizers, a unit which sounds
like a string orchestra, a unit which corresponds to several or-
chestral instruments (piano, keyboards, guitar, trumpet,
trombone, percussion) and a more sophisticated unit which is
being modified to be two voiced so he can play harmonics.

Thad Jones-Mel Lewis

® Continued from page M)

that record and for some strange reason, they didn't release
it,"”" Jones says.

The future of all big bands looks better than ever, because
of the musical climate on college campuses today, notes
Lewis.

“There are more and more trained musicians and they
don't really have anywhere to go, so many of them are creat-
ing their own groups to take up the slack,” he says. ""Schools
are turning out some very talented musicians and that's why
we have always kept our door open to them."

Also, “'we are continuing to play many more concerts, be-
cause they have always been very receptive,” Lewis says.

Although the past has contained some shaky moments for
the Jones-Lewis band, the future looks rosier than ever. In the
works are plans for a live album, tours of Japan and Europe,
and most all renewed interest in their past efforts.

Another oddity is the fact that several of the tunes on the
group's newest album are receiving sizable airplay and with
success like that, who's to argue? -

ECM-MPS Feed World U.S. Jazz

By Wolfgang Spahr

The people who say there's no percentage in running a jazz-
anly label are probably so busy trying to make money that
they lose sight of how to make good records.

That is the message that comes across strongly when you
look at the operations of two independent German jazz com-
panies—ECM and MPS—which have won a high reputation
with musicians and critics alike for their artistic integrity and
impeccable sound quality.

Although Manfred Eicher, who runs ECM Records in Mu-
nich, and Hans George Brunner-Schwer, who runs MPS Records
in Villingen, have little in common in terms of social back-
ground and financial standing, they both have a boundless

enthusiasm for jazz and they both have a passionate belief in
the importance of artistic freedom, untrammeled by commer-
cial considerations.

Brunner-Schwer, a reputed millionaire, is unworried by
money because he doesn’t need it; Eicher is equally un-
troubled because, he says, he doesn't have any money to
worry about. He once told American writer John S. Wilson: '
can never be disappointed in our sales because | don't expect
any.” And when he does have a record that sells well, he
ploughs the profit straight back into a new production.

His comment to Wilson, incidentally, appeared in an article,
“Does American Jazz Have To Be Imported From Europe?”
which was published in the September issue of High Fidelity
magazine—an article in which ECM and MPS figured
prominently. For both labels specialize in recording American
jazz musicians in relaxed and unhurried conditions, and giv-
ing them the fullest possible creative freedom. The jazzmen
are under no pressure to make a big-selling record—they are
free to do their own thing. And the fact is that, sometimes, a
big-selling record results.

Eicher had “absolutely no expectations” of selling many
copies of Chick Corea’s "'Return To Forever''—but it has so far
sold 140,000. And Keith Jarrett's triple album, “Solo Con-
certs' has sold 50,000—phenomenal figures for jazz albums
by European standards.

The extent to which musicians appreciate the philosophy of
Eicher and Brunner-Schwer can be judged from the fact that,
long before either company had any semblance of worldwide
distribution, established jazzmen like Gary Burton, Paul Bley,
Chick Corea, Keith Jarrett, Anthony Braxton (ECM), and Os:
car Peterson, Dizzy Gillespie, Milt Buckner, Joe Pass,
Stephane Grappelli, Monty Alexander and George Duke (MPS)
were more than happy to record for these independent labels.

Says Eicher; “We spend a lot of time over details and get-
ting the best possible recording conditions. You have to have
ears to make records. And being a small company we have a
close relationship with the artists and effective control over
each step of the production. Big companies are not as selec-
tive as they should be—and they are too precccupied with
sales figures."

Eicher, 30, is a former bassist who started ECM (Edition of
Contemporary Music) in 1970 because no record company at
the time seemed interested in recording the kind of music he
appreciates. ECM specialists in sensitive, improvised music—
a kind of subdued free jazz which is often strongly melodic
and is aimed at "people with ears.”

Originally he planned only to release five or six records and
now confesses he is “mildly astonished" to find that he has
51 albums in the catalog.

Brunner-Schwer, too, began producing jazz records just be-
cause he liked jazz—particularly piano jazz— and it is no acci-
dent that pianists like Oscar Peterson, Milt Buckner, Earl
Hines, George Shearing, Bill Evans, Monty Alexander, Billy
Taylor, Steve Kuhn, Willie *“The Lion" Smith, Friedrich Gulda,
Horst Jankowski, Hampton Hawes and George Duke feature
predominently in a catalog of around 300 albums,

An electronics engineer who was formerly a director of the
Saba radio and television company, Brunner-Schwer, 46, first
developed an interest in jazz during the second World War
when he risked dire retribution by defying the Nazis and lis-
tening to the American Forces Network.

MPS (Musik Produktion Schwarzwald) is primarily known
for the superlative Oscar Peterson albums it has released,
many of which were recorded in the private studio in the beau-
tiful Villingen home of Brunner-Schwer, But the label has also
revived interest in the fine jazz accordionist, Art Van Damme
(he’s made around a dozen albums for MPS), and has also in-
vested heavily in the almost forgotten art of modern close har-
mony singing as perfected by Singers Unlimited.

Singers Unlimited, directed by former Hi Los Leader Gene
Puerling, has made albums with Art Van Damme and Oscar
Peterson and recently completed a major recording project
with arranger/conductor Robert Farnon.

MPS also has an exclusive contract with George Shearing
who last flew to Europe for the first time in many years to
record one solo and two quintet albums. Shearing, who for
years ran his own mail-order record company, Sheba, says
he's delighted to be back with a regular record company “and
particularly one which puts music before money."

Dedication to the jazz cause is the major common factor
linking Manfred Eicher and Brunner-Schwer. “‘No one whose
primary concern is to make money would start a jazz label,"
they say,

Says Eicher: "A jazz album costs at least $10,000 to pro-
duce and it takes a long, long time to amortize that sum."”
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An indispensable factor in the viability of ECM and MPS is
good distribution. In fairness, they have to be able to guaran-
tee top musicians—some of whom, at least in the case of ECM,
have been very reasonable in the matter of advances against
royalty—the best possible penetration of their recordings into
the world's markets.

In the case of MPS, this is assured in most countries by the
giant BASF concern. ECM is handled by Polydor in the U.S. by
Phonogram in France, Trio in Japan, Arne Bendiksen in Nor-
way, Amigo in Sweden, Dureco in Holland and CRD in the U.K.

Says Hans Georg Brunner-Schwer: ‘“‘We plan to produce
more and more albums by top American jazz artists in the fu-
ture." In the pipeline are records by George Shearing, Monty
Alexander—a brilliant pianist recommended to the label by
Oscar Peterson—George Duke, Pork Pie (with Charlie Ma-
riano), Al Cohn, James Moody, Barry Harris, Jimmy Raney,
Earl Hines and Jaki Byard and an album by Art Van Damme
with strings. Byard/ECM is scheduling new releases by John
Abercrombie with Jack de Johnette; Keith Jarrett with Jan
Garbarek, the talented Norwegian tenorist; Steve Kuhn with
Steve Swallow and Jack de Johnette; and Dave Liebman.

Fantasy photo
Flora Purim: making Portugese swing.

Flora Purim: She
Scats To The Top

In a year filled with many musical surprises, a relatively ob-
scure vocalist, Brazilian singer Flora Purim, has emerged as
the No. 1 female vocalist in the world in many jazz polls, beat-
ing out such perennial favorites as Sarah Vaughan, Ella Fitz-
gerald, Carmen McRae and Roberta Flack.

Oddly enough, she has also escaped any vocal classification
as her style utilizes few lyrics and leans heavily on a person-
alized brand of scat stinging.

Although her name has been known to the American lis-
tener for several years, Ms. Purim has only recently made her
dent in the jazz market and has accumulated one of the most
loyal legions of followers and buyers. Part of this loyalty prob-
ably started growing when she married percussionist Airto
Moreira several years back and recorded with Chick Corea's
original Return to Forever.

Her vocals feature a certain kind of phrasing that reflects
many years of practice and listening to an array of other art-
ists including the late Dinah Washington, who Ms. Purim
greatly admired when she was growing up in her native land.

Whether she's singing in her native Portugese or using an
expressive exercise of breath control, she is most definitely
the rising jazz artist of the year. She is a young vocalist and
with young ideas and can take even the most dull material
and arrangement, and turn it into an exceptionally exciting
number,

Some of the old guard like Ella and Sarah are still consid-
ered to be the world's foremost, but they have begun to fade
in the eyes of many, chiefly because of the lack of albums in
the last year. There are still a group of people who fail to recog-
nize the new breed of vocalists, but overall most jazz listeners
are beginning to come around to the sound of change. One of
the reasons behind this barrier-breaking is the fact that rock
listeners are turning on to jazz and listening to those perform-
ers that straddle the borderline, that used to separate the two
areas of music.

Flora Purim has led the charge and many of the other mem-
bers of the new guard will continue to carry the vocal load.
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Jukebox Programming

ACCEPTANCE GROWING STEADILY
Seeburg Supplying
Music To Everyone

By ANNE DUSTON

CHICAGO—A less well known
service than the manufacturer of
jukeboxes, but one that has been
growing steadily for Seeburg Corp.
is the Seeburg Music Library, a sep-
arate division that prepares and
markets background music pro-
grams,

Where restaurants used to be the
major user of the background music
system five or six years ago, today al-
most every business includes plans
for piped-in music, and the list of lo-
cations includes apartment lobbies,
office buildings, doctor and dentist
offices, elevators, and manufac-
turing plants, according to Robert
Berg, national sales manager for the
Seeburg Music Library.

The library of 3,300 titles is ac-
tually three libraries: one for mood
(slow) music; one for industrial
(fast); and one for basic (medium).

Tunes just recently off the top of
the charts are selected by a panel of
three for re-arrangement and
recording by Seeburg here. Some re-
cent tunes added to the list include
“Garden Party” “Crazy Horses,”
“Never Can Say Goodbye,” “I Am
Woman,” 1 Believe In Music,”
“The Most Beautiful Girl,"™ “All
You Need Is Love™ and “Killing Me
Softly.”

A location has a choice of either
an automatic record system with 40
hours of music, or reel-to-reel with
eight-hour tapes.

The record system is self-con-
tained and fully automatic, and han-
dles 28 specially punched 16% rmp
records. Seven of these are changed
every three months, for a 100 per-
cent change per year. The unit is
made by Seeburg. The firm is devel-
oping its own background tape ma-
chine for future manufacture.

Also available is piped-in mult-
plex system that originates from a
central studio at Seeburg and is re-
layed to the Hancock Building for

FM transmission. The programming
for the piped-in music includes se-
lections from all three libraries, with
the tempo keyed to the time of day.

The music is up-tempoed every
three years, or discarded if it no
longer fits the contemporary sound
format.

The background music program is
marketed through distributors both
nationally and internationally with
some distributors handling back-
ground systems and jukeboxes.

Serviceman On
Tap At Conclave

MILWAUKEE—Having a serv-
iceman in an exhibit booth to an-
swer questions is a new concept
being attempted by the Wisconson
Music Merchants Assn. at their an-
nual convention April 11-13 at the
Midway Motor Lodge and Hoffman
House in LaCrosse, according to
WMMA director Len Roulier.

Roulier is asking operators to
bring some of their employees who
work on service problems 1o take ad-
vantage of the opportunity to talk
directly with manufacturers’ service
people.

Also being introduced for the first
time will be informal roundtable
discussions following the Sunday
morning breakfast. Topics will be
led by discussion leaders, and will
include such nitty gritty subjects as
contracts, hiring, motivating and
delegating personnel, public and
customer relations and education.

The legislative committee of the
WMMA will be re-introducing a bill
in the coming legislative session to
exempt gross receipts from the 4 per-
cent sales tax. “It's a case of double
taxation, with operators paying a tax
when they buy equipment and sup-
plies,” Roulier says. The bill lost by
one vote last year.

How Dad Can Succeed With
Son Topic At Convention

MILWAUKEE—~The generation
gap in father-son business can be
overcome, Frank Butrick, managing
director, Management Institute, told
operators attending the family busi-
ness seminar of the recent Wisconsin
Music Merchants Assn, convention.

The small business expert said the
best planned transitions are those
where sons come into the business,
at least on a limited basis, at an age
of about 14, It's usually too late to

12 Jazz Lectures
Booked At Hunter

NEW YORK-—Jazz Interactions
here will again present a series of 12
lecture-discussions at Hunter Col-
lege beginning Friday (14). Topics
scheduled for discussion include
Jazz roots, ragtime, Jelly Roll Mor-
ton, jazz singers, John Coltrane, jazz
saxophonists, jazz trumpeters, jazz
on film, jazz rhythm sections, the
anatomy of the big band and several
others.

Guest lecturers will include Thad
Jones, Mel Lewis, Archic Shepp, Jo
Jones, Joe Newman, Eubie Blake,
Dan Morganstern, Leonard Goines,
Martin Willlams, Ernie Smith and
Ira Gitler.

start discussing a son’s involvement
when he's almost out of college.

Once involved, the father should
keep the son active and allow him
the opportunity to make decisions
and learn from mistakes. The fun,
excitement and exhileration of risk
taking, and the enjoyable aspects of
the business should be emphasized.

Money management is the most
difficult part of the business to learn,
and college money management
classes do not ordinarily prepare a
boy to handle a small business.

By age 55, the average business-
man has stabilized his life and tends
to surround himsell with predict-
ables, repeating the actions that
brought success in the past. Then his
son enters the business and wants to
change everything. The resulting
friction can be resolved through
communication. Fathers need 1o
learn to listen to their sons, and a son
should prepare what he wants to say
to his father in advance, Butrick sug-
gests,

What about introducing daugh-
ters into the business? Butrick sees
no reason why a daughter can’t run
a business successfully, if it can be
ascertained that she is likely to stay.
Her husband’s career would gener-
ally determine this.

LOS ANGELES

Bobby Valentine & Ismael Quin-
tana (Fania) will be here at the Con-
vention Hall for a dance Feb. 15.. ..
Joe Bataan's smash hit “La Botella™
(The Bottle) on Salsoul Records has
been getting a lot of airplay on FM
Latin soul radio programs. It is al-
ready high on the Disco Action
charts. ... J. E. Anton Productions
will present the first salsa festival in
Caracas at the Poligdro Feb. 3-5.
The following will participate: New
York, Miami, Cuba, Panama,
Puerto Rico, Trinidad, Santo Do-
mingo, Columbia and Venezuela.

Pasta House in East Los Angeles
has come up with a new salsa or-
chestra by the name of Johnny Nel-
son. Already the band has been
booked for an indefinite period.
Pasta House still with the name pol-
icy will be bringing in Joe Bataan
Feb. 6. Cal Tjader played to a
packed house for three days at the
Pasta House. ... T.R. News: T.R.
Records has moved its main office to
New Jersey. Their telephone num-
beris (201) 721-1444. _ .  Kako's new
single, “La Cazuela” is a smash hit
salsa number, making its way up the
charts on many stations. Kako will
be poing to Panama, Santa Do-
mingo and Venezuela securing li-
censes for T.R. Records,

Cindy Rodriquez's new single re-
lease from her album titled, “Tu Ali
Delirio™ is another big hit for her. . . .
T.R. is under final negotiations with
a major station to view the 29 shows
of Tito Rodriguez. The shows will be
shown in New York, Los Angeles,
Miami, Fresno and San Antonio. . ..
Orchestra Novel, reading their new
material for their upcoming LP, has
still another winning single from
their last titled, “Canto A Puerto
Rico™ from “Super Tipica.” Orches-
tra Novel's tune “Que Viva El Son
Muntuno” is a big favorite on the
West Coast.

T.R. Records has contracted with
R&J Records of New York City to
handle their distribution nationally.
Ré&J subdistnibutes the product in
areas outside New York. T.R. presi-
dent, Philip DeCarlo claims R&J has
been a major stepping stone for the
growth of T.R.

Celia Cruz & Johnny Pacheco had
the number one smash hit in Puerto
Rico for the year 1974 with “Quim-
bara” on Vaya Records as per the
WEAQ Charts. . . . In the last world
conference of Bishops recently held
in Spain, the song “El Hombre De
Nazaret” (“The Man From Naza-
reth”) recorded by Antonio Marcos
was selected as “the Latin American
song-message of the year.”

This smash hit by one of Brazil's
bigpest stars 1s included in his LP re-
corded for the Arcano label. . . .
“The ldol of Amenca™ returns with
an LP and a single of great impact,
Released under the Caytronics label,
“Maria La Brava" and “Por Lo que
Quieras” are already among the
public’s preference. Sandro’s ap-
pearance in Puerto Rico was
awaited with great expectation. ...
Arcano Records proudly announces
the release-LP & single of Spain’s
Juan Erasmo Mochi. “Un Camino
Hacia El Amor” (“*A Read Toward
Love™) winner of the last Benidorm
Song Festival is expected to be the
song of '75. A song with a profound
message and an extraordinary
singer, The ideal combination!

There is great expectation among
the Latin public! Roberto Carlos just
finished recording his last LP and
Caytronics will have it out in the
market by the end of February, The
single includes two of his most re-
cent hits, “Actitudes” and "“Pro-
puesta.” “The King" as he is called
in Brazil is without a doubt one of
Latin America's biggest stars. . .. Is-
mael Maisonave, president of Latin
labels Salsa and Mary Lou, proudly
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LatinScene

announces a long-term, six-figure
contract with Bobby Marin Produc-
tions. The deal brings top recording
artists Jimmy Sabater and Charlie
Vazquez to Maisonave’s labels. Ma-
rin will produce,

Sabater, a successful vocalist/
composer, is regarded as one of the
finest timbale players in the country.
An original member of the Joe Cuba
Sextet, Sabater has recorded three
solo albums for Tico Records and
has had big hits like "To Be With
You™ and “Caress Me” as well as
composed the hits “Bang Bang” and
“El Pito"” for Joe Cuba. ... Charlie
Vazquez, former member of the vo-
cal group, Los Hispanos, has re-
corded three LPs for United Arusts
and established himself as an artist
with his tremendous hit, “Lo Que Te
Queda.” Marin has produced all of

his recordings on U.A. . .. Marin just
completed production for Vaya
Records featuring West Coast band-
leader/vocalist, Asuquite, on an in-
dependent basis, as well as produc-
ing Louie Colon and his band for
newly-formed El Sonido Records.
RAY TERRACE

NEW YORK

The Kids from Spain, “Los Cha-
vales de Espana,” Raul Marrero, Yo-
landita Monge, Yomo Toro and
Hector Garrido played Madison
Square Garden's Felt Forum Satur-
day (1) as an “Ole!” showcase. ...
Tony Pabon (Rico) soon to resume
with La Protesta afler a bout with
surgery. ... Miguel Estivill reports
that Julio Iglesias and Nydia Caro
are selling strongly on Alhambra
Records. RALPH LEW

Billboard SPECIAL SURVEY for Week Ending 2/8/75
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INLOS ANGELES

TITLE-Artist, Label &
Mumber (Distributing Label)

This TITLE=Artist, Label &

VICENTE FERNANDEZ
El Idolo de Mexico, Caytronics 1420

ANGELICA MARIA
Angelica Maria, Sonido Internacional 5l-
BOO9

3 ROSENDA BERNAL _
La Esposa Obidada, Latin International
5027

T

AMALIA MENDOZA
Yo Lo Comprendo, GAS 4064

FELIPE ARRIAGA
l:.'I4I{|I ;m |dolo de La Cancion, Caytronics

10 SONIA LOPEZ
Yoz Sentimiento ¥ Amor, Caytronics 1416

11 JUAN TORRES
A Borimquen, Musart 1640

Week | Number (Distributing Label)
8
9

3 | ANGELICAMARIA
Donde Extas Videta Mia, Sonido
Internackonal S1-8009

4 | VICENTE FERNANDEZ
El Idolo De Mexico. Caytronics 1420

5 YOLANDA DEL RIO
Ay, Mama Los Que Te Dije, DKLI 3271

6 LATIN BREAD
Minus One, GC 111

7 VICENTE FERNANDEZ
Me Casa Bl Sabado, Caytronics 1405

EZ
s Eiﬁﬂmgiﬂ Mismo, Musimex 5080 12 EE_UI & JOHNNY
5 | LOSDIABLOS 13 Eﬂﬂaﬁfiﬁﬁuﬁ”
L& Myva de Los. Hiablo. Averno 1001 The Sun of Latin Music, Coco 109KX
6 LOS HUMILDES 14 LUCHA VILLA
Un Pobre No Mas, Fama 524 Los Discos de Dro, Musart 1636
7 LOS BABYS 15 CORTUO & ISMAEL RIVERA
Como Sufro, Peerbess 1769 Juntos Otra Ver, Coco CLP-113XX
IN TEXAS
1 | LOSUNICOS 8 | ANGELICA MARIA
Les Unicas, UNL 1001 Tanto, Sonkdo Internacional 51-B006
CLASI 9 LOS CACHORROS
2 Il_'ﬁl_._mm. EE jsm Simplemente, CRC 001

10 TORTILLA FACTORY
Tortilla Factory, FLP 4063

11 RAMON AYALA
Ramon Ayala, TeaMex 7020

12 JULIO IGLESIAS
A Flor De Piel, Alhambra 19

13 | RAMONAYALA
La Nueva Zenaida, TexMex 7017

14 FABULOSOS FOUR
Fabulosos Four, FLP 4061

15 LOS CAVILONES
Cuando Pasa Por Tu Casa, EZ 1099

MERICANA
RECORDS

Announces

RAY
RODRIGUEZ

LY RO GHE L

dan
D

XMS-130

URO

Distributed by
CAYTRONICS

"The Latin Music Company'

Mew York
California
Texas

Flarida
Chicago
Puerto Rico

(305) B22-6967
{312) 521-1800
(809) 725-9561

advoaT8 'sL61 ‘8 AHYNHE3S
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BILLBOARD’S

Billboard’s been around
since the beginning.
Our sleeves

are still rolled up.

=

e il
It isn’t any great mystery why we’re the
music industry’s most influential trade
publication.

We've been around since the industry’s
inception, and have played a most appre-
ciable role in its tremendous growth. As
you can well understand, we take a very
special sort of pride in its prosperity, a
uniquely intense interest in its continu-
ing well-being. Where somebody else
might feel so impressive a history of serv-
ice entitles them to a rest, we've kept our
sleeves rolled up, and the result is that we
dramatiecally excel in the following essen-
tial areas:

Advertising
Effectiveness

It isn’t because ours is the sexiest
logo that we get sixty cents of
every dollar spent on musiec indus-
try trade advertising space. Bill-
board ads sell. Like crazy.

Editorial
Leadership

You'll read about it first in Bill-
board, regardless of where it hap-
pens. We have editorial staves in
more cities than you can shake sev-
eral sticks at.

3cir¢ulatiorl
Dominance

Our audited circulation is a rather
whopping 20% larger than the
claimed circulation of our competi-
tors combined.

VAT R=aar=1atme=amim=rarmiasiudg) VOS] 0 § M

Radio
Influence

We don’t merely suppose that we
have the most to do with what the
radio stations are playing (and
thus with what the consumer is
hearing and buying).Thanks to ex-
tensive independent field research,
we know 1it.

Tr
=,

Chart

Superiority
After four decades, you might rea-
sonably expect ours to be the most
comprehensive and accurate chart

in the business. Rest assured that
it is.
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Artist

Action
Advertisers and radio folk are
scarcely alone in correctly regard-
ing us as The Top Communicator.

So do the actual performers, and

we have the snapshot file to prove
it.

international
Clout

Our overseas dominance refuses to
take a back seat to our domestic su-
periority, in good part because
we’'re full-time-represented not
only in all the foreign lands you’ve
ever dreamed of visiting, but also
in several of which you may never
have heard. The sun never sets on

Lt
Industry
Service

We either started or are intimately
involved in a veritable alphabet
soup of organizations that keep
our industry healthy and prosper-
ous, like IMIC and RSI. As we pointed
out above, when you’ve helped

build your industry, you take par-

ticular pride in its continuing
growth.

BILLEOARD CORRESPONDENCE SCHOOL
9000 Sunset Blvd., Los Angeles, CA 90069
ATTN : Professor Heine

Dear Sirs or Madams:

mayonnaise.
Name:

I won't allow myself to be caught dead at any Heavy Industry Funetion
until I receive my official Billboard Lapel Balloon, in exchange for which
I hereby swear on the lives of my accountants that I'll faithfully peruse
all your ads proving that you're The Top Communicator. [ Gasp.] Upon
completion of the course, I will expect you to rush me a beautiful Bill-
board BA diploma, suitable for display in my offiice or for spreading

In the months to come, we'll be discussing
each of the Essential 8 at greater length—
dazzling you with our numbers, and just
generally pulverizing any doubts anyone
might entertain regarding Billboard’s
status as Our Industry’s Top Communi-
cator.

“Ho hum,’ you yawn, and then wonder
aloud, “What'’s in it for me?”’

Well, for one thing, you'll never again
spend a sleepless night agonizing over the
suspicion that ecarefully perusing all
three trades (so as to miss nothing at all)
is taking too much of your time, and thus
costing you money. Henceforth you’ll
snooze like an actual babe, blissfully se-
cure in the knowledge that, insofar as the
music industry is concerned, Billboard is
all you need.

What'’s also in keeping up with our
campaign for you is, perhaps less obvi-
ously, a lapel balloon.

And no ordinary lapel balloon, mind
you, but rather one that will not only
make you the envy of your every col-
league and a vision of sartorial on-top-
of-it-ness, but also identify you as an
aspirant to what will surely become the

music biz's most coveted diploma: The
Billboard B.A.

Address:

My role in the music biz:

. S S S — Se—— S E— E— — — — e S — —— e T G S e S SE— —

www americanradiohistorv com

I'd prefer a [ right-hander’s, or [J left-hander’s lapel balloon.
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Billboard

Top50

Billboard SPECIAL SURVEY for Week Ending 2/8/75

L Copyright 1975 Bill
board Publicalions, [nc
MO paErt of this publication
may be reproduced,
Slorad in & retrieval sys-
fem, or transmitted, in any

. '.' form or by any meaans,
#lacironic, mechanical
pholocopying, recording,

Is |n or otharwisa, withoul the
prior writlen parmissian of
the publisher

™

These are bes! selling middle-of-the-road singles compiled from

o R = B

14
13
16
17
18
19

31

32

33

37

41
42

E national retail sales and radio station air play listed in rank order.
L]
T S
x i
X £ TIME Adtist, Label & Number (Dist. Label) (Publisher, Licensee)
2 7 SWEET SURRENDER
lohn Denver, RCA 10145 (Wall Disney, ASCAP)
1 9 BEST OF MY LDVE
Eagles. Asylum 45218 (Kicking Bear/Benchmark, ASCAF)
4 7 LONELY PEOPLE
America, Warner Bros. BD4E (Warner Bros., ASCAP)
7 3 NIGHTINGALE
Carole King, Ode 66106 (AEM) (Colgems, ASCAF)
10 b I'M A WOMAN
Maria Muldaur, Reprize 1319 (Yellow Dog, ASCAP)
3111 MORNING SIDE OF THE MOUNTAIN
Donny & Mane Osmond, MGM 14765 (Warner Bros., ASCAP)
9 |10 SALLY &
Paul McCartney & Wings. Apple 1875 (Capitol) (McCartney/ATY, BMI)
6| 8 ROCK "N ROLL (| Gave You The Best Years Of My Life)
Mac Dawes, Columbia 3-10070 {Trec, BMI)
13 9 THE DOOR OF THE SUN (Alle Porte/Del Sole)
Al Martino, Capriol 3987 (Apnl, ASCAP)
24 4 FOETRY MAN
Phoebe Snow, Shelter 40353 (MCA) (Tarka, ASCAP)
8 9 LOOK IN MY EYES PRETTY WOMAN
Tony Orfando & Dawn, Bell 45620 (Asista) (ABC/Dunhill, BMI)
16 | 10 LIKE A SUNDAY MORNING
Lana Cantrell, Folydor 14261 (Silver Blue, ASCAF)
20 B YOU'RE NO GDOD
Linda Ronstadt, Capitol 3930
(Edwin H. Morris/Jac/Blue Seas/US. Songs, ASCAP)
11 |14 MANDY
Barry Manilow, Bell 45813 (Arista) (Screen Gems-Columbia/Wren, BMI)
22 | 5 NEVER LET HER GO
David Gates, Elektra 45223 (Kipahulu, ASCAF)
2 |11 PLEASE MR. POSTMAN
The Carpenters, ABM 1646 (Jobete, ASCAP/Stone Agate, BMI)
26 2 HAVE YOU NEVER BEEN MELLOW
Ofivia Newion-John, MCA 40349 (ATV, BMI)
14 | 10 WHEN A CHILD IS BORN
Michael Holm, Mercury 73643 (Phonogram) (Beechwood, BMI)
21 9 THAT GREAT OLD SONG
George Fischotl, GNP Crescendo 491 (George Fischofl, ASCAP)
12 | 12 ONLY YOU
Ringa Starr, Apple 1876 (Capital) (Tro-Hollis, BMI)
15 | 14 MY EYES ADORED YOU
Frankie Valli, Private Stock 45003
($tone Diamond/Tanny Boy, BMI/Kenny Nodan, ASCAP)
18 | 10 GEE BABY
Peter Shelley, Bell 45614 (Asista) (Screen Gems-Columbia, BMI)
28 9 SAD SWEET DREAMER
Sweel Sensation, PYE 71002 (ATV) (Leeds/lackione, ASCAP)
29| 5 LOVE SAID GOODBYE
Andy Williams, Columbia 10078 (Famous, ASCAF)
N5 I'LL STILL LOVE YOU
Jim Weatherly, Buddah 444 (Keca, ASCAF)
19 | 11 LOVING ARMS
Petula Clark, ABC/Dunhill 15019 (Mmo, ASCAF)
30 4 WE MAY MEVER LOVE LIKE THIS AGAIN
Maureen McGovern, 20th Century 2158 (Fox Fanfare/Warner.Tamerlane, BMI/
20th Century/Warner Bros,, ASCAP)
25 | 10 RUBY BABY
Billy “Crash” Craddock, ABC 12036 (Mill & Range/Quintet/Fraddy
Bienstock, BMI)
33 6 PLEDGING MY LOVE
Tom Jomes, Parrol 400B] (London) (Lion/Wemar, BMI)
34 4 CHICD AND THE MAN (Main Ihmleg
Sammy Davis Jr., 20th Century 2160 (] & H, ASCAP)
38 2 I'VE BEEN THIS WAY BEFORE
Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP)
35 4 BIG YELLOW TAXI
Joni Mitchell, Asylum 45221 (Siguomb, BMI)
32 8 SHA-LA-LA (Makes Me Ha
Al Green, Hi 2274 {London) (lec/Al Gieen, BMI)
3|3 STAR ON A TV SHOW, Styli
Stylistics, Avco 4649 (Awco, P)
36 8 THE ENTERTAINER
Billy loel, Columbia 3-10064 (Home Grown/Tinker Street Tunes, BMI)
44 2 EASTWARD
Letterman, Capitol 4005 (Yarone, ASCAP)
43 3 LOVIN' YOU
Minnse Riperton, Epic 8-50057 (Columbia) (Dickie Bird, BMD
41 3 FRONT PAGE RAG
Billy May, MCA 40352 (Duchess, BMI)
42 3 YOU ARE YOU
Gilbert D'Sullivan, MAM 3642 {London) (MAM, ASCAP)
ETETE)  EMoTion
Heden Reddy, Capetol 4071 (Warner Bros., ASCAP)
18 8 HOPPY, GENE AND ME
Roy Rogers. 20th Cemtury 2154 (Peso/Lowery, BMI)
40 5 DAY TRIPPER
Anne Murray, Capited 4000 (Maclen, BMI)
48 3 ONE DAY OF LOVE
Herb Ohta, AZM 1647 (Almo, ASCAF)
IETIII) MY ELUSIVE DREAMS
Charlie Rich, Epic 8-50064 (Columbia) (Tree, BMI)
7] 13 DOCTOR'S ORDERS
Carol Douglas, Midland International 10113 (RCA) (Cookaway. ASCAF)
50 2 THANKS FOR THE SMILES
Charlie Ross, Big Tree 16025 (Atlantic) (House Of Gold, BMI)
m UP IN A PUFF OF SMOKE
Polly Brown, GTO 1002 (ABC) (Almo, ASCAP)
43 2 | WONT LAST A DAY WITHOUT YOU
Al Wilson, Rocky Road 30202 (Asista) (Alma, ASCAP)
EIITN) M soY
Elvis Presley, RCA 10191 (Colgems, ASCAP)
m W'ITH Play) ANOTHER SOMEBODY DONE SOMEBODY
[ | BJ. Thomas, ABC 12054 (Press/Tree, BMI)

Classical

Opera Co. Must Pay
Royalties, Court Says

By GEORGE GYONGY

BUDAPEST—In an important
decision the Municipal Court here
has ruled that the State Opera must
pay performance rights royalties to
heirs of a stage production.

The opera company stopped pay-
ment of performance rights to the
heirs of Pongracz Kacsoh, composer
of the music of the light opera
“Janos Vitez" (Hero John), which
was based on a poem by Sandor Pe-
tofi and written by Karoly Bakonyi
in collaboration with Jeno Heltai,
who also wrote the lyrics.

Composer Kacsoh died in 1923;
Bakonyi died in 1926; and Heltai in
1957.

Dallas Unit
Signs Pact

DALLAS—The Dallas Symphony
musicians have signed a contract
and will return to work with the new
season opening Jan, 2] and will con-
clude in mid-July. During that pe-
riod the orchestra has scheduled ap-
proximately 90 concerts including
27 youth concerts, 24 subscription
concerts, 15 park concerts and 10
pops or special concerts for Thurs-
day and Saturday evenings, featur-
ing special performers.

Part of the agreement reached was
extensive modifications of the mas-
ter contract after September and a
1975-76 contract of 39 weeks (exclu-
sive of the opera season) at a $300
per week minimum.

Henry §. Miller of the Dallas
Symphony Orchestra said the agree-
ment i5 the culmination of many
weeks of intensive bargaining by the
association and the players’ com-
mittee.” It represents an important
step in the continued development
of the orchestra, providing both the
association and its musicians work
together to what hopefully will be-
come one of America’s truly greal
orchestras,” he said.

The Budapest State Opera con-
tended the Kacsoh performing
rights expired on Dec. 31, 1973, and
therefore no payment was due to the
heirs on performances of the play,
which is a regular part of the opera’s
repertoire.

Taking the opposite view, the
Hungarian Performing Rights
Society, ARTISIUS, sued the State
Opera in support of the heirs. The
court had to decide if the music, li-
bretto and lyrics can be treated sepa-
rately without injuring the work as a
whole, or il the entire work must
be treated as indivisible,

In the latter case, all the authors
are judicially regarded as co-au-
thors. The courts decision had 1o be
made to determine if individual au-
thor's rights expire with the death of
each co-author separately, or only
with the death of the last author. If
the work is indivisible, it was
claimed, then the authors’ rights ex-
pire in the year 2007, 50 years after
the death of the last collaborator,

The court called in the Commis-
sion of Experts on Authors’ Rights
and their decision was unanimous.
The panel said that “Janos Vitez,” as
a stage work, is a united work, which
is of value and importance as a
whole when performed on stage.
The prose and lyrics or music sepa-
rately performed are not only in
quality but also in quantity of minor
importance compared to the light
opera as a whole.

In 1ts verdict, Municipal Court
judge Dr. Jozsef Solvi decided that
division of the various parts of the
opera 15 only physically possible,
and the financial standpoint was in-
volved with the whole.

50 the court rejected the State Op-
era’s plea and said that the heirs of
composer Kacsoh must be paid per-
forming rights royalties. However,
final judgment will be made in the
Supreme Court here,

‘Superdisk’ Makes Bow

NEW YORK—-What may be the
highest priced custom LP to hit the
market has been released by Am-
phion Records here, pianist Natalie
Ryshna playing “Debussy: Chopin:
Ravel: Prokoviev.”

It is fair-traded at $11.75 through
high-end hi fi dealers and record
shops, according to the label's
Mitchell Cotter, who also engi-
neered the new Aurion 90 mastering
system, so called for its signal-to-

f
i

BILLBOARD NUMBER O

noise ratio of greater than 90 dB.

The disk was released earlier this
year as a 4-track open reel edition
that has sold several thousand copies
through audiophile stores and racks
at $19.95, after excellent critical re-
ception. According to Cotter, the
Ryshna LP is the first of a series,
mastered at Sterling Studios here us-
ing an SX74 Neuman cutter with
only 300 disks pressed from each mas-
ter to assume the high hi fi quality.

o -:f"-

ARD—Terry McEwen, center, vice preisc

of London Records and manager of London's Classical Division, receives
award honoring London as Top Classical Label of 1974. Presenting the award
to McEwen is John Harper, right, London’s director of Classical Sales, as
Richard Rollefson, of London's New York classical office, looks on.

wwWw americanradiohistorv com

RCA Push
On ‘Thais’

NEW YORK—RCA's Red Seal
label is launching a large promotion
drive behind “Thais,” first opera in
full-surround discrete four channel
sound., The three-record set star,
Anna Moffo as Thais, and features
Gabriel Bacquier, Jose Carreras and
Justino Diaz, with the new Philhar-
monta Orchestra conducted by
Julius Rudel.

The package is being supported
by print advertising in various con-
sumer and trade magazines and in
the Schwann catalog. Sixty-second
radio spols are being purchased and
will be played in all key markets in
the U.S,, tagged to key local dealers,
Spots were set for after the Metro-
politan Opera broadcasts in 11 key
markets for three weeks.

Also, some 5000 specially lami-
nated 24"x36" four-color posters, in-
cluding 500 with special cardboard
backing with easels, are being sent to
dealers.

Miss Moffo 1s scheduled to per-
form a concert version of the opera
in London in May.

Classical
Notes

Grammy award nominee Jose
Serebrier gave a four-channel per-
formance of the Ives’ Fourth Sym-
phony recording and a lecture on the
work itsell’ at Daleroze School of
Music in New York. The conductor
cut the work for RCA. . . . Sir Georg
Solti was guest lecturer last month at
the University of Chicago. His talk
was part of a series on the conductor
and his art. Anthony Newman at the
same school, where he taught a mas-
ter class in harpsichord for three
days.

Musical America’s International
directory of performing arts named
Eugene Ormandy 1ts musician of the
year. ... The Cincinnati Symphony
marked its 80th birthday recently
with sherry and champagne during
a weekend of subscription concerts.
... More than 30 prototype video
devices were déemonstrated last week
at Lincoln Center in New York. Ex-
plored were new techniques for live
performance telecasts for the arts.
.. . Mitch Miller and Howard Han-
son appointed to honorary advisory
board of the Rochester Civic Music
Assn.

CRI's first soundtrack side fea-
tured electronic music of J. K. Ran-
dall’s score from documentary film
“Eakins.” ... Detroit Concert Band
recorded its first record in its Sousa
American Bicentennial Collection.
A total of 126 Sousa marches are
scheduled to be recorded. . .. Lorin
Maazel leads the Cleveland Orches-
tra in five concerts at Carnegie Hall
this season. First one is on Feb. 3,
next two on Mondays following. The
Berlioz Requiem is first. Alexis
Weissenberg 1s soloist on Feb. 10.

Pianist Jorge Bolet and conductor
Bernard Haitink combine talents in
four performances of Rachmani-
noff's “Piano Concerto No. 3" at
Philharmonic Hall in New York,
Feb. 6, 7, &, 11. with the New York
Philharmonic. ... Seagram & Sons,
the liquor corporation, is subsidizing
fees for soloists appearing with sev-
cral Canadian orchestras. ... Pitts-
burgh Symphony subscribers
reached 20,020, highest in history of
orchestra. Last year's total was

14,131, ROBERT SOBEL
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RECORD OF THE MONTH

Directed by today's most dynamic young The massive climaxes, vocal strength
conductor, Michael Tilson Thomas, and and orchestral power of “‘Carmina Burana”
performed by the virtuoso Cleveland Or-  make it incredibly exciting in stereo and
chzsltgra ang *?Ievelﬁand Orclc';estra CPnrus spectacular in quadraphonic sound.
and Boys' Choir, the recording is of un- MX 33172
matched technical excellence. GARMINA BURANA

Because we believe that this recording of

“Carmina Burana'' is so outstanding, we're
making it our Record of the Month. And
we're backing it up with a full-scale mer-
chandising campaign—including national
and local print ads, radio spots, ad repros
and in-storedisplays. It will be previewed on
major classical radio stations. And for a
limited time it will be offered at the same
very special low price for stereo or quadra-
phonic disc (stereo and quadraphonic o) L.l
tapes available at special low prices, t00). et N1

ON COLUMBIA MASTERWORKS RECORDS AND TAPES
QUADRAPHONIC AND STEREO

E B COLuikii R aantrmeomEs MURCAS RES PRI LA

— ywyovwramericanradiohistorv com
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Box rule around all ads,

prior to date ol Issue.

Billboard.

(New York: 212/764-7433),

[e——

[ —ﬂ——————_————-—._H_—-————-"

CHECK TYPE OF AD YOU WANT:

[ ] AEGULAR CLASSIFIED—75¢ a word. Minimum
$15.00. First line set all caps. Name, address
and phona number to be included in word count.

[] DISPLAY CLASSIFIED AD—One inch, $35.00;
4-timas $32.00; 26-times §30.00: 52-times $25.00,

fional words and include 50¢ service charge for
box number and addresa.

DEADLINE—Ciloses 4:30 p.m. Tuesday, 11 days

CASH WITH ORDER, Classified Adv. Dept.,

ADDRESS ALL ADS—Erv Kattus, BILLBOARD,
2160 Pattarson Si,, Cincinnati, Ohio 45214, or
telephone Classitied Adv. Dept 513/381-8450.

—— — T T — —

[ Box Number, c/o BILLBOARD, figure 10 addi-

Check heading undor which ad is lo appear
(Tape & Cariridge category classified ad |s nol accepled.) |

O Distribution Sarvices 1 Business Opportunities
1 Record Mig. Services, Supplias [ Professional Services

& Equipment Tl
5 ek Wkl [J] For Sale
0 Used Coin Machina e - ey

Equipment (5] Fqﬁhhlng Sarvices
O Promotional Services [ Miscellansous
Enclosed Is § O Check (1 Money Order.

PAYMENT MUST ACCOMPANY ORDER
Oryou may pay for your classified advertising on your cradit card.

Credit Card No O American Express |
_ £ | O Diners Club
Card Expires. [ Master Charge Bank |
Signature 1 BankAmericard I
NAME |
ADDRESS ]
CiTY STATE zPCcoDE_ |
Telephone No. |
1

choice

CAROLINE
EXPORTS

8-11 Woodlield Road London WO 284
Telephone 01-286 6080 - Telex 22164

—

Worldwide wholazalars of UK and

Eurcopean gramophona records,
casselte lapes, clothes and poslars

VIRGIN RECORDS

material is our spaciality.

CI/SUPERCART
EMPTY
8 TRACK
CARTRIDGES

« Bulk B track and cassette tape
- Splicing materials
- Sleeves
« C.B. equipment (mobiles, bases
and antennas).
Call: Terry D. Vogler
(816) 637-6011

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,

Excelslor Springs,
Missourl 64024 Hn

LEAR JET
8-TRACK
CARTRIDGES

CALL—DON BIRKENESS
B16—637—2114

WRITE—

AVSCO INC.
69 HIGHWAY &
CORUM ROAD

EXCELSIOR SPGS., MO,

ifn

Oldest and largest export-
er of records and tapes
offers all American labels
at astonishing prices with

reliable speedy delivery.

Brilliant prices on CARDINAL bilank
tape. Closeout and other special
offers a specially.

Large importers only, pleasa.

EXPORT

CORPORATION

135 West 29th 5L,
Mew York, M.Y. 10001

{Authorized RCA Disiribuior) ,l
Cable: COCARDINAL Telex: 233486

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with mubber roller.
High grade duplicating tape, 65 standard
fength in | min. increments—{rom 25 min
to 90 min. 3 day delivery gunranteed. Over
ane million sold,

Z5 min, to 45 min. any quantity................ fde
46 min, to 60 min, any quantity.....o..... 658
65 min, (o 80 min, any qUARLILY..oeren Tae
Bl min, to 90 min. any quantity. ... THe
Head clesmers.. ... . .. . 458 e

$25.00 minimum orders. C.0.D. only.

ELECTRONIC SYSTEMS

P.0. Box 142, Fraser, Mich. 48026.
Phone: [313) 463-2592 seta

OWN A COMPLETE
2, 4 or 8-TRACK
RECORDING STUDIO

Includes Tascam console, machines,
mikes, limiters and accessories.
For full information, call:
KEITH
(919) 275-5013 (COLLECTY)
or write:

ITHACA SOUND CO.
Division of

THE GUITAR SHOP
332% Tate S1.
Greensboro, N.C. 27403 eow

B TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

DYNA-DAY PLASTICS. INC.

1521 East Avis Dr.
Madison Heights, Mich. 48071

“NEW PRODUCTS"

* Quadraphonic Budgel Tapes

« Cassetie Budgel Tapes

» B-Track Budgel Tapes

« Hi Quality Sound Allke Line
(Heed Reps., Dealers, Distributors.)
Tape Display Cases Available

OKART, INC.
1 N.E. Tth St
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 mhl

(313) 585-6280

FOR SALE

Complete Pentagon In-Cassette Dupli-

MUST SELL

1 Ampsx 1" BLM and 10 slaves........ 525,000
1 Grandy 1" BLM and 4 slaves. ....... 510,000
3 Libarty Btrack winders............... 5500 each
TAnderson L sealer .. ... .............
1 Bivins slesvefolder... ..................... 52500
2 Eleciro Sound 8 track splicers... 5350 aach

cation gtam, 4 =2C-1000 Masiers, 9
slaves {irp-nsillnn}. Firsi Class Condition, Call or write:
S&ll an art. Mastars $1000. aa, slaves
$800. shch. CARTRIDGE INDUSTRIES
ESP, Inc. Bearl Brooks ) P.O. Box 186
2304 E. Johnson Excelsior Springs, Mo. 64024
Jonesboro, Ark. 72401 (816) 637-6011
(501) 935-3533 1o

SHRINK PACK RECORDS, TAPES. EQUIP-
ment complete, $255. L sealer, heat gun, fAlm,
M. Latter Mg, 5050 Venice Blvd., Los Angeles,
Calif. 30018, (213) 833-7646. fed

NASHVILLEQUALITY DUPLICATING CUS-
tom 8 track tapes 75¢ each. Call or write Hay
Reeves, 20 Boscobel, Nashville, Tenn. 37213
{6106} 256-1656.

mh2

MAJOR LABEL
B TRACK CUT-OUTS
82¢€ each in prepacks ol 50 tapes per
carten, Call or write:

CARTRIDGE INDUSTRIES CORP.,
P.0. Box 186,
Exceislor Springs,
Mizsourl 64024
{B816) 637-6011 tfn

CUSTOM NEVE CONSOLE
Brand new, unusad, 24 track /Quadraphonic
FOR SALE
Offers invited to:
COCKATOO SOUND LTD.,

3 Charlbury Grove, London.

'W.5. England. taB

MAJOR RECORDING STUDIO
Conversion project In LONDOMN, three
gueriers completed, apprx. BOOD M. Incl,
adjacant shop and flat, 25 yr. leasa at LS000
p.a. for sale. Enguires:
COCKATOO SOUND,
3 Charibury Grove,
London. 'W.5. England. fad

NEW & USED TAPE RACKS-BEST PRICE
around. Call eollect person to person ta Phill,

{303) 433-B467 or write: P.O. Box 11081, High-
land Station, Denver, Cala, 80211, mal

wwWw americanradiohistorv com

recort
exporters

25 years experience
in the record trade

Now internationally
organised
ANY RECORD SUPPLIED

CURRENTLY AVAILABLE
INTHE UK. WRITE T(O.-

EXPRESS RECORD
SERVICE DEPT. BD

PO, BOX 16, BRADFORD BD | 301,
YORKSHIRE, ENGLAND.

SCHOOLS &
INSTRUCTIONS

Firat Class FCC Licensa theory and labora-
tory training in sik weeks. Be prepared , . . let
tha mastars in the nation's largest network
of 18t class FCC licensing schools train you.
Approved for veterans® and accreditad
mambar National Association of Trade and
Technical Schools.** Write or phone tha
location most convenient to you. Elking
Institute In Dalles *** 2727 |Inwood Rd.
214-357-4007,

Elking in Atlanta®**®. 51 Tenth St at Spring.
N.W. (404) B72-8844

Elkine in Denver®*. 420 South Broadway
[304Q) T44-1434

Elking in Eas! Hartford. BOO Silver Lana
{203) 568-1110

Elkina in Houston*™®_ 3518 Travis
(T13) 526-T637

Elklna In Mamphiz®®*®, 1362 Union Ava.
(901} TZE-0782

Elkins in Minneapolis®***, 4103 E. Lake 5t
(612) 721-1687

Elkins in Nashviile®**, 2106-A Bth Ave. 5.
(B15) 207-5396

Elking in New Orleans***. 2840 Canal
(504) 822-7510

Elkine in Okiahoma City. 5620 M. Weslerm
(405) B48-5831

Elkin® in San Antonio®®*. 503 5. Maln
(512) 223-1848

THE VIDEO PRIMER

R¥ FICHARD AOBINSCN

W and video coassetie,
pages, 158 llus, 57,

Maw Yook 10023

Complete instruetion manwal for

MAKE YOUR OWN TV SHOWS

80
a5

Lirkt Boocks, J3W. 60 51,

TAPES-RARE PERFORMANCE BY BRE

A-

tles—Holling Stones—Bob Dylan—Elvis—major

artiste. Ben Vintani, 448 W, Church 3L, Som

BT -

set, Pa. 15501, fes

DISTRIBUTING SERVICES

TTN! OVERSEAS IMPORTERS

and U.S.A. EXPORTERS
Wa transpori Records, Tapes, ele, from
U.S.A. Offering: Greal savings, low fralght
rales—New American Suppliers for buyers
—Assemble various orders—Welcomae you
when you arrive In M.Y.

Contact

BERKLAY AIR SYCES, MARKETING
P.O. Box 665, JFK Airpor
Jamaica MY=11430, U SA tin

EXPORT ONLY

Wa specialize in pop cutouts at lowes!
prices avallable, Serious import Inguiries
are solicited as well for hard-to-get jazz LPs.

HARBOR RECORD EXPORT CORP.
8724-Third Avenue
Brooklyn, NY 11200 o8

Maggie's Farm Distributors

Nature's Scanl « incanse O and Conés

Mystical Musk Oils, eic.
Free catalog—Best Service anywhere—

Retallers only.
P.O. Box 644-220
Push 5i., Butler, Als. 35904
For ordars call: Collect

(205) 459-3446 y18

WE MAKE SMALL DEALERS BIG, OUT-

standing prices on albums, sccessories, car tape
plavers, rndios, speakers., Lists free. Action

Sound, B0 Bonifant Street, Silver Spr
Muoryland 20810,

ng,
tfn

ATTENTION, RECORD OUTLETS. WE
have the largest selection of 45 rpm oldies and

goodies and also major label LP listings at p
motional prices. Send for free listings, All ord

o=
2ra

welecome. Apex Records, Ine., 947 US. Highway

=1, Rahway, N., 07065,

itfn

WHILE OTHER PEOPLE ARE RAISING

thoir prices, we are lowering ours. Major In
LPs are low ns 51.00. Your choice. Write

bel

far

free lsting. Scorpio Music Distributors, 6612
Limekiin Pike, Philadelphia, Pa. 19138, Dealers

anly.

tfn

FROMOTIONAL MUSIC HAS THE BE

8T

line of Sound-Alike tapes, low as 304, blanks 39¢,
Write for catalogues. P.O. Box 11031, Highland
Station, Denver, Colo. 80211, mal

DISTRIBUTORS WANTED

LARGE YARIETY OF JEWELERY: RINGS

$6.00 per doz. ete. 1000 other now items. House
Ripps, 252 D Lake Ave., Yonkers, N.Y. 10701 t

af
fn

POSITIONS WANTED

PROMOTION OR MARKETING POSITION
with cump:nnjt wanted. Background in all phases

of music
programming and sales knowledge also,

labels. Broadecasting, production,

upon request. Chris Schaler, 7151 East Raymond

Bt., Indinnapolis, Ind. 46239, (317) 366-8394.

fedl

REI FIVE WEEK COURSE FOR FCC 18T
rhone license. Big week courss for Radio/TV
announcer, Call or write taday, REL 81 N, Pine-
apple Ave, Sarasota, Fla, 33577, and 2402 Tide-
witer Trail, Fredenicisburg, Va. 22401 tfn

MISCELLANEOUS

BILLBOARD IS ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from Nevember 1R to
December 1970

Microfilm copies of articles from any of
thess issues may be obiained from Billboand
Publications at a cost of $1.50 per page up

Lo & pages.

For prices on additions]l copies and for
further information contact:

Blll Wardlow
General Services
Billboard Publications
9000 Sunset Bivd.
Los Angeles, Cal 90069
213/7/273-TD40 tin

BILLBOARD
Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more, For rates and informa-
tion write;
BOX 8016

c/o Blllboard, 1515 Broadway
Heow 'l'm-i: MN.Y. 10038 tim

ITHAVE SINGING TALENT. CAN WRITE
and srrange my own lyrics and lyric styles.
MNeed mid and mssistance from talented
musical group, &0 a8 Lo COMpose OWD SONgS
as 6 group. | have new materals on hand,
ready to be set to music tempos. Will asaign
group as my background, if found to be suit-
able for hire. "Get on board! A soul new
bund wegon.” With Mr. L. B. Harkev—
Train, Address: 10634=6Tth South, Seattle,
Wash. 98174, Phone 725-2084, de2?

MANHATTAN RECORDS-WE EXPORT
Intest 468 and LPs to all countries—very fast
deliveries. 425 E. 58th St., New York, N.Y, 10022,

tin

FREE: reprint article Filmakers Mews Letter,
“"Haw to Buy A Projector”. Heeht Movie Equip.
ment, Hox 443-BH, Ellenville, N.Y. 12478 (914}
G4 T-EM, fol2

HELP WANTED

SALESREPS-SELECTTERRITORY AVAIL-
able. High wolume—ezclusive English novelty
hine. Aftractive commission—draw when guali-
fied. Experience in record, card, variety shops.
Write or call: Anabas Corp., 201 Brook Ave,
Deer Park, LI, N.Y, 11729, (516) 686-5300. fel

ADVERTISING DIRECTOR - FASTEST
growing progressive record wholesalers and re-
tallers desire creative ability for in-house ad-
vertising agency. Top experience required. Send
resume to: Box 674, ¢/o Billbosrd, 2160 Patterson
St Cincinnati, Ohio 45214, fol

BUSINESS OPPORTUNITIES

FOR SALE-RECORD STORE AND AR-
cade. Located East Reno. George Bott, 1101
Rock Blvd., Sparks, Nev, 89431, (702) 358-3060,

fall

CLASSIFIED
ADVERTISING
DOESN'T

COST,
IT PAYS.
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Building one of the world’s great radio
stations needs dedication, talent, hard work
and lot of help from your friends.
Thank you to all our American friends
who have helped over the years. You have
been part of the creation of the
top radio station in Australia.

'] s
'%ﬁw ""_-—--.

Kevin O’'Donohue,
General Manager,
_ Radio 2SM,
K Sydney, Australia.

The Group: 25M Sydney, 3XY Melbourne, 2NX Newcastle region, 2NM Muswellbrook, 2KA Katoomba, 2LT Lithgow, 2LF Young, 2KM Kempsey.

www americanradiohistorv: com
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YOU REMEMBER WHEN RADIO WAS

ALL VERY SIMPLE, DON’T YOU?

WAY BACK BEFORE ‘THEY’ STARTED
TINKERING WITH FM-—"‘THINK
WHAT IT’S GOING TO DO FOR CLAS-
SICALMUSIC” —BACK WHEN AN OP-
ERATING PERMIT PRETTY MUCH

GUARANTEED. . .

. . . your appearance in the book? Remember? That was when
your contemporaries moving into television were kissed off as
somewhat impractical visionaries—they'd never make it in the
real world (i.e. you meant radio).

Australia’s still a bit like that. No need to pack, it won't last.
Mot with PAL color TV and FM radio launching into the market
simultaneously it won't.

Australia is an island continent with a land mass com-
parable to that of the continental U.S. Population now ap-
proaches 14 million, around seven percent of the States, the
majority spread down the eastern seaboard, mainly located in
the major cities of Sydney, Melbourne, Newcastle, and Bris-
bane. The nation is served by 200 medium frequency radio
stations (of which 118 are privately-owned commercial oper-
ators) and 103 television stations (48 “‘commercial’” licens-
ees).

The non-commercial stations are operated by the Austra-
lian Broadcasting Commission, which is owned by the federal
government. These stations and channels do not carry adver-
tising material and are now funded directly by government
following a decision to abandon a $A12 licence fee—avoid-
ance of which had become a national sport second only to
horse racing and the fabled “‘two up."

Newspapers, magazines, transit, cinema and ocutdoor are
all strong in Australia, which is rapidly becoming regarded as
an international test market—due to its geographic size and
relative isolation from outside influences; its ethnic diversity;
the intensely competitive nature of its consumer market and
the ready availability of all conventional major media. A
schedule of Australia's major manufacturing and marketing
outfits bears a remarkable resemblance to Fortune’s Top 100
inthe U.S. A very high proportion of U.S. and European multi-
nationals are directly represented in the market.

This picture is paralleled in the agency field where J. Walter
Thompson, Bates, 5.5.C.&B. Lintas, Young & Rubicam,
McCanns, Doyle Dane Bernbach, B.B.D.&O., Ogilvy & Mather
and a number of others share a substantial segment of ad-
vertisers’ estimated $500,000,000 annual spending in main
media.

The market itself is chiefly remarkable for its predomi-
nantly urban nature—with around two-thirds of the national
population concentrated in the five main cities. Australia is, in
fact, assessed as one of the most highly urbanized societies
on earth—a fact which tends to give the lie to the “*Marlboro
Man" self-image long part of local social mythology.

But they are active, and they do travel. Boy, do they travel.
Australia and its near neighbor, New Zealand, hold some sort
of record for the highest number of issued passports per thou-
sand population—a mobility further emphasized by the fact
that passports are not required for travel between the two
countries and, according to visitor statistics, nationals of each
country comprise by far the largest single element in the
other's tourist intake.

Amaong the unique characteristics of the Australian scene
lurks a government agency— The Department of the Media—
represented in the Federal Cabinet at ministerial level by Sen-
ator Douglas McClelland. McClelland’s department, estab-
lished in terms of Labor Party policy shortly after the acces-
sion to power of the ALP in the 1972 Federal elections, is the
only such integrated department of its kind in the western
world. It has been less kindly referred to as the first state or-
ganization of its type since Herr Goebbels was doing his bit for
the Third Reich.

The Department of the Media is largely a co-ordinating
body, bringing together a varnety of operations and functions
previously scattered among a number of departments. Princi-
pal among these 15 its liaison with the Australian Broadcasting
Control Board—a regulatory body set up under the Broad-
casting and Television Act, to control and police the activities
of commercial air media licenced under the Act.

Under the Australian Constitution, regulation of print
media is a matter for the individual states (of which there are
six}—a fortuitous circumstance which effectively precludes
the Department of the Media developing into the Department
of Advertising. The latter possibility cannol be written off alto-
gether—particularly in the light of a series of provocative
moves made by the DoM.

These culminated (for the moment) in the issue of a depart-
mental invitation to Nicholas Johnson (late commissioner
with the FCC) to visit Australia as one of two guest speakers at

: - 4 ¥ 20
Mike Dunne, 40, a New Zealander, is editor of
Australia's B&T Weekly and one of his adopted
country’'s best known marketing writers. His
background includes stints with Philips and J.
Waiter Thompson. Widely travelled and with an
extensive advertising and journalistic back-
ground, he was a member of the international
jury for last year's Hollywood Radio and Tele-
vision Society IBA Festival and occupied the hot
seat at the 2SM-sponsored Radio 75 seminar in
Sydney.

COVERS . ..

The scrap over record royalty payments

The impact of beautiful music radio

The record airplay quotas

Those new “‘government’ radio stations; should
the government be allowed to compete with a non-
commercial Top 40 station

® The outright panic among national advertisers be-
cause of the new federal Trade Practices Act

a DoM-sponsored seminar on the future of Australian TV sery-
ices,

Johnson's visit was not what might be referred to as an un-
qualified success—partly due to the fact that he was appar-
ently very poorly briefed prior to his accession to the podium
in Sydney's prestigious new Opera House. With his customary
iconoclastic fervor, Johnson proceeded to lay about him—tak-
ing a couple of ill-concealed swipes at a few of his hosts' pet
theories in the process.

Johnson, in fact, made the same tactical mistakes that
Ralph Nader had made in similar circumstances some 18
months earlier. While achieving very high media visibility for a
couple of days, Johnson, like Nader, has effectively sunk with-
out trace as far as even the most rabid anti-establishment ele-
ments of Australian society are concerned.

Neither the Minister for the Media, Senator McClelland, nor
his erstwhile hosts, McClelland's department, are particularly
keen to discuss Johnson's "contribution' to the local state of
the art.

Mass communications media in general—and their adver-
tising content in particular—are coming under increasingly
searching review in Australia. In broad terms, the pattern par-
allels that which developed in the U.S.A. in the mid-"60s.

The passage mid-'74 of a new federal Trade Practices Act
has engendered apprehension bordering on outright panic
among many national advertisers.

The Act has been tagged “‘draconian'' and "'anti-business"

Family, Childran's and Education 1.2%

among the more printable descriptions applied to its all-em-
bracing codification of business standards.

Split into two sections, the TPA contains sweeping meas-
ures designed to regulate corporate behaviour in the market-
place. Covered are such aspects as monopolies and take-
overs, exclusive dealing and price fixing, collusive practices,
false and misleading advertising (including provision for
proof of claims) and a further series of more generalized con-

'sumer protection clauses.

Public criticism of the Act has been muted, largely due to its
direct derivation from the *Voluntary Codes’ and sets of eth-
ical standards already observed by the majority of advertisers,
agencies and media, What the Act has done is convert deliber-
ate breaches of the existing voluntary codes into statutory of-
fences—carrying stinging penalties. Its intent appearstobe to
establish blanket grounds upon which an aggrieved consumer
can initiate litigation {(and seek punitive damages). The word-
ing of the Act has thus been kept deliberately vague and it is
this looseness of language which has created most concern
among advertisers.

Their major problem is determining in advance just what is,
or is not, permissible under the new ground rules.

General consensus Is that the Act, as it stands, will provide
a bonanza for the legal profession. To date, the Act has yet to
be tested in the courts but fears have already been expressed
that the doctrine of "'the reasonable man’ has disappeared
out the window.

At press time, an advertiser had been cited on five charges
by the Australian Attorney-General.

On the radio and TV front, moves by Media Minister Doug
McClelland to strengthen the powers delegated to the min-
ister and the Broadcasting Control Board were frustrated in
the Senate late in 1974 when the Opposition parties defeated
an amendment bill which would have given McClelland sweep-
ing regulatory powers without recourse to parhament or op-
portunity for appeal against arbitrary administrative deci-
sions.

The bill opened the way for possible political manipulation
of radio and TV with license cancellation held as the ultimate
sanction in the event that a private operator failed to observe
ministerial or departmental fiats.

An uproar followed the bill's introduction and, for the first
time, normally hotly competitive radio and TV operators com-
bined their resources and co-ordinated a strong public attack
against the proposals.

Its deteat was pretty much a foregone conclusion, but pro-
voked a bitter outburst from Senator McClelland who has

promised the legislation will be reintroduced during 1975.

Informed observers consider that McClelland is, in fact, un-
likely to risk another rebuff and will accede to industry pres-
sure for a substantial modification of the proposed legislation
before having a second try.

Meanwhile, opposition to the entire Department of the
Media concept appears to be hardening both within govern-
ment's ranks and among the industry as a whole.

Senator Margaret Guilfoyle, Liberal Party (opposition)
spokesman on media affairs, has hinted at the wholesale dis-
mantling of the agency in the not unlikely event that the Lib-
eral/Country Party coalition is returned at the next Federal
election (slated for mid-year).

Two factors govern the immediate future of Australian air
media. The national introduction of PAL color TV, March 1;
and the anticipated progressive licensing of FM radio stations.

Two FM units have already come on stream—a privately op-
erated *'non-commercial'’ classical station in Sydney (2ZMBS/
FM) programmed and maintained by public subscription un-
der the control of the Music Broadcasting Society of New
South Wales: and the second in Melbourne, on the same
basis. Also in Melbourne, the ABC has introduced a public ac-
cess AM station.

Their impact on the market has, so far, been minimal. The
future of the frankly experimental access operation in Mel-
bourne is probably best summed up by one of the ABC's sen-
ior programmeers who said recently, "'If all the minority, ethnic
and special interest groups eligible for air-time applied and
were approved tomorrow, great. We've got a program. The
problem is: What do we air in week two?"

Simultaneously, on the programming front, the Australian
Broadcasting Commission has activated one of its former

(Continued on page A-17)

METROPOLITAN COMMERCIAL STATIONS

Advartising 14,9%

Information 1.9%

Credits

Social and Political 3.2%

Section editor, Claude Hall, radio-

Religion 1.1%

TV programming editor. Special
issues editor, Earl Paige. Creative

Sport 8.4%

Light and Popular

direction and writing, Peter David-
son, 25M Radio, Sydney. Photog-
raphy direction, Davidson. Cover,
femo model by David Williamson.

MNews 9.7%

Strip by Derek Church, Sales by
Adrep: Ken Appleton and Ken Brown,
Sydney and Bill Tyrrell, Melbourne.

The Arts, Drama and Variety 1.5%

Production, John F. Halloran.

Incidantal Matter 6.5%
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A Blllbodrd Spotlight on Australia

FEBRUARY 8, 1975, BILLBOARD

FOUR BROADCASTERS

COMPARE U.S.

RADIO WITH AUSTRALIAN

RADIO-THE

KNOCKOUT BLOW

DAVIDSON
What facets of American radio thinking have influenced you?
CLARK

In my opimion, | think it has had a tremendous influence on
Australian radio. We can take first the pre-television era, there
wouldn't be an Australian-type of show that would not have
had its origin in American creativity and adapted to Australian
use. I'm going back to things like *“The Major Bowes Amateur
Hour," “Lux Radio Theatre,'" these types of programs, pane
shows, like “Leave It To The Girls™" was originally an American
program.

Many of the big national programs in Australia were adap-
tations from American creativity, We've seen, in the last three
or four years, an adoption of the American processes of spe-
cialization, where stations specialize in programming.

As far as 1958 | can remember ‘good music' stations in
America, notably WPAT, KPOL, and KABL. I'm sure the oper-
ators in Australia would admit that ours was a direct copy of
that American type.

As far as the development of the post-television era is con-
cerned, my own organization was tremendously influenced
... and | go back now to 1964 . . . by the stations like WOR in
Mew York.

JEFFCOAT
When you went “‘Monitor"'?

CLARK
No, NBC was before that.

O’'DONOHUE
Stan, butting in, it's interesting to note that Jack Thayer

recently announced that they've dropped “Monitor” as of
February 1.

CLARK

Are they really? Well, we were licensed by NBC to use the
word “"Monitor''; we paid a modest legal fee for this privilege,
and we also had a service from NBC giving us certain types of
programming.

| think the only thing which we could offer on a reciprocal
basis were the commentaries by our Eric Baume, which rather
fascinated the Americans for his out-spoken comments. But
iIf we can return to the post-television era, the first station that
impressed me greatly in 1964, and | think we’ll all admit that
around about that time Australian radio was looking very
much like a jungle of jukeboxes; | think people were accepting
that this was a teenage, a young people's medium only and it
was the ‘flash disk jockey’ era and | was very impressed with
WOR in New York, and its talking concept cémpletely fasci-
nated me as a new form. It had a tremendous influence on my
own stations when | returned. That same year . . . it's inter-
esting to note that WOR did not then and still does not use the
telephone in its current affairs operation.

On the other hand, KMOX, 5t. Louis . . . | should mention
that the general manager of WOR, by the way, when | was
there, was a man called Henry Beuse, and he was the general
F‘Ilal"lﬂgﬂl" of WOR-TV, FM and AM, and he was very, very help-

ul.

KMOX, St. Louis, was a station which fascinated me tre-

mendously. They program themselves **At Your Service,"" and

they use the telephone extensively. A fascinating station, with
{Continued on page A-7)

Some Radio Ideas
Worked

Others Didn't

... But They Were Persistent And. ...

| gy

JACK THAYER

| have long been impressed with the quality of Australian ra-
dio and—even more importantly—with the quality of the Aus-
tralian Broadcaster. It takes a very special kind of creative per-
son to seek to improve his industry and himself. Australian
broadcasters started coming to America some 15 years ago to
meet leading proponents of American radio, be they pop,
rock, MOR, Top 40, country, all-news, talk, or classical.

Warm and lasting friendships were created with these good-
will tours and, being good listeners, the Australians became
privy to the inner workings of every conceivable format. By
trial and error they would apply many of the U.S. techniques
to their own local stations. Some worked, some didn't.

With persistence, they came back time and time again. At
tended the NAB Conventions, the Billboard Conventions, the
Gavin Conferences, the Hamilton gathering ... if broad-
casters gathered, you could count on the Aussies being there!!
And with each passing year, a synergyism took place. Ameri-
cans and Australians helped each other with new and creative
ideas and through this process Australia developed new
broadcasting giants in programming such as Rod Muir and
Rhett Walker, and managers like Kevin O'Donochue.

JACK G. THAYER, president, NBC Radio and

an observer of radio in Australia,
spells out the reason for the
success of their radio world

and the growing family of
international radio

And then, as an all-out industry effort, headed by William
Stephenson of 25M, Australian radio launched the “RADIO
/3" international broadcasting conference ... attracting
worldwide attention from broadcasters, record companies,
artists, and music publishers.

This | think was the beginning of the separation estab-
lishing Australia as a "'leader” in radio broadcasting.

On my trips to Australia | have noticed from year to year the
individual changes in the on-air product as the Aussies devel-
oped their own “style’” of presentation, You still hear a lot of
Americainit. . . but it's new, different, vibrant, and dynamic.
S0, in essence, it's the quality of the broadcasters that's im-
portant and in Australia the owners, operators, programmers,
performers, salespeople, and office staff have met the stand-
ards of America . . . and now are setting standards of their
own , . . as they now establish Australia as a leader in the
world family of broadcasting.

It's a tribute to a determined people who sought to learn
and then created their own special niche in a very complicated
and competitive area.

www americanradiohistorv-eom

Kevin O'Donohue, general man-

ager 2SM, Sydney

2GB, Sydney

Brian McClenaughan, manager
2UE, Sydney

Frank Jeffcoat, manager 2UW,
Sydney

Peter Davidson, promotion man-
ager 25M, Sydney

Moderator and photographer of
the conference
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TAKE A GOOD LOOK
AT WHAT’S HAPPENING
DOWN UNDER!

Phonogram — Australia’s fastest growing record company has branches in
every state, an on-line computer for customer and manufacture ordering,
individual product specialists and a progressive marketing team keeping in
constant touch with the 3,000 plus retailers throughout the country. Our list
of third party labels we successfully market down under include B.B.C.,
Buddah, C.T.l., Charisma, Cube, Bell/Arista, G.T.0., Kama Sutra, Pablo,
Pumpkin, R.S.0., Roulette, Track, W.W.A. and Warm & Genuine.

Join the winning team:
Contact our Managing Director Ross Barlow at

phonogram

200 Goulburn Street, SYDNEY. N.S.W. 2010. AUSTRALIA
Phone: 211 1577, Cable: Phonrec
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A Billboard Spotlight on Australia

FEBRUARY 8, 1975, BILLBOARD

MCCLELLAND: ‘THE QUOTA HAS

CREATED
AN INFLUX

OF NEW
RECORD TALENT’

Question: Is there any proof at this point that the quota sys-
tem which forces radio stations to play a certain percent of lo-
cal product can produce new talent?

McClelland: This argument was put to me at the Federal
Musicians’ Union Annual Conference, and there concern was
expressed that some broadcasting companies were taking ad-
vantage of this situation and ignoring the spirit of the guota
system and exercising a consistent replay of too many record-
ings. I'm going to have a look at this situation. It could well be
that | might order a public inquiry into it in view of the defeat
of certain legisiation in this Parliament . .. because, quite
clearly, when we came into office, there was a zero quota for
Australian-produced records. This quota was deliberately
brought in to encourage new Australian talent and the em.
ployment of Australian musicians.

Firstly, 10 percent then lifted to 12 percent, now, as from
Jan. 1, to 15 percent. | would have hoped the quota had been
higher, but it wasn't for me to fix; it was a matter for the Aus-
tralian Broadcasting Control Board to determine after they
had made inquiries of the musicians, the stations, the record-
ing companies and what have you.

There might be some justification for saying the gquota sys-
tem has meant the broadcasting of a number of records per-
formed by new Australian talent rather than an increase in
the frequency of playing existing proven talent; there is great
evidence that the quota system has brought an influx of new
talent to the fore.

Q: Would it be reasonable to suggest that the criterion at
the moment, for airplay, rests with the radio station?

A: Yes, certainly.

Q: Given then that there is an increase in the number of Aus-
tralian artists who are getting airplay, presumably the Austra-
lian stations then would have been making decisions to play
more talent, from what you've said?

A: | would think so.

Q: That being the case, has the date been set for a 30 percent
increase? If so, is there not a cut-out point, at which the talent
wells are going to dry up?

A: When | came into government, or we two years ago, | said
then that hopetully the government would be able to (within a
period of three years) have imposed a 30 percent quota on
stations, but | realized that we had to take into account the
availability of performers; we had to take into account the
availability of musicians; the capacity of recording companies;
the broadcasting needs of the Australian community.

In other words, we wanted to dodge as much as was hu-
manly possible, the problem of “quota guickies.'” But under
the existing Act, the quotas that are determined are the sole
prerogative of the ABCEB and in their determining those
quotas, |'ve asked them to take into account the matters that
| have specifically just mentioned.

When they determine there will be a 30 percent quota, or a
25 percent quota, is completely a matter for them, but | cer-
tainly would hope that in their determination of that, they will
take into account the complaint of the Professional Musi-
cians’ Union, that there has been too much regularity of the
playing of the one style of record over and over again, until it
becomes unpopular, rather than embark on the encour-
agement of a greater number of performers.

Certainly a 30 percent quota could be embarked upon to-
morrow if we agreed with the policy of regurgitating of the
record. Because we don't agree with that policy, | think it will
be over a longer period. Yesterday | sought permission to have
some authority in this area of Australian content by including
in a Bill that the ABC could determine in relation to Australian
content with the approval of the Minister. The Bill was
knocked out of Parliament, therefore completely it is a matter
for the ABCB. | don't want anyone to think that I'm dodging
responsibility by saying that it's a matter for the ABCB. | want
the responsibility, but Parliament hasn't given me the respon-
sibility yet.

Q: If a radio station is playing a high music content, be it Aus-
tralian or imported, their format provides for probably playing
BOO records a week. Their 15 percent is considerably higher in
terms of actual records which need to be found than it is for
any station on talk programmes.

A: Well again, it's 15 percent of the total transmission time
they spend in the playing of music. Certainly the Government
(and ABCB) must take cognisance of the fact that some sta.
tions have their ratings, or have audience based on being a
talk-back station, or a news station, just as 2KY is regarded as
being a country music station. And 2CH is regarded as a—
‘good music' is the expression. Those matters are clearly un-
derstood, in the expressed policy of my party, which deter-
mined the matter in 1973, when, so far as radio is concerned,
they said although radio programming faces.differe
lems from television programming, and it's bi

When the Australian Labour Party came to power in 1972,
ending 23 years of Liberal rule, they created a new portfolio—
Minister for the Media. Senator Douglas McClelland took gov-
emmental control of radio, television and film production
along with information services and the dissemination of gov-
ernmental and national material. Newspapers and magazines
do not come under his jurisdiction—control of them rests with
state governments, his responsibility if federal.

The regulatory control of radio, TV and film has always
rested, however, with the Australian Broadcasting Control
Board, formed as a statutory body with three full-time and two
part time members to oversee the obligations on broadcasters
imposed under the Broadcasting and Television Act. Billboard
went to Canberra to interview Senator McClelland on a variety
of topics, coincidental with his losing in the Senate that day
amendments to the act which would have established new
powers for him and new rules for licensing radio and television
stations. Currently valid for 12 months, licenses would oper-
ate from six months to three years.

Program standards, currentiy set between the ABCB and
stations would have to be referred in future to relevant unions.
It also gave the ABCB specific control over the nature and con-
tent of programming generally. Shadow minister Margaret
Guilfoyle delivered the coup de grace to the Bill in the Senate
shortly before McClelland talked to Billboard.

Under Australian law, a bill can be reintroduced without
amendment after three months. Senator McClelland plans to

do this next month. Here Senator McClelland answers ques-
tions on FM, music and commercial radio and then discusses
his bill:

matters that you have mentioned, Labour also will encourage
a higher Australian content in this medium.

Now, the matters that you've outlined certainly do pose dif-
ficulties. You can't lay down a golden rule for everyone. But if
a station wants to set itself up as an expert in talk-back pro-
gramming, and does no music, then | suppose we'd be fiat out
in asking them to put on 30 percent. How do you ask them to
put on 30 percent or 20 percent of no percent?

We, as a government, just don't say that radio is made
merely for music and musicians. There are journalists to be
employed and there are people to be informed, and if a sta-
tion is engaging in that area, it has a larger Australian content
in its programming than probably many other stations doing
a mere 20 percent of music.

Q: It seems to be established that 2CH were having diffi-
culties, playing ‘good music', to meet their quota, or would
see difficulty when the quota is raised to 15 percent because
of lack of available product. |s it true that they have been able
to get a dispensation from the quota situation?

A: | can tell you that 2CH wrote to me (probably six months
ago), and asked me would | give sympathetic consideration to
such a request. And | said straight out, no. Now, no report has
come to me that 2CH is not complying with its quota, and how
it would be having difficulties under the existing quota about
which is the subject of complaint to me by the Musicians'
Union, | don't know. Except with the problem of repetition.
But so far as fulfilling their quota is concerned, | could not
imagine for one moment, they'd be having any problems. |
have the highest respect for the management, the executive,

Guifoyle:
I'd like To
See A Test’

Senator Margaret Guilfoyle led the attack on the new
Broadcasting Bill and will face its reintroduction next
month, Here, the senator makes a statement about
Australia’s quota system on records played on radio.

Is a quota system a surefire solution to quality? No, and it
could have very much the reverse effect, because if you don't
have to establish a market for your industry, a market for your
creative ability on the basis of quality, you're putting blinkers
on, aren't you? You're pretending that you have established
an Australian quality or creative product that wouldn't stand
up, even in our own country, let alone enhance its opportuni-
ties anywhere else. And | think it's only by realizing that the
vibrancy that must come into any creative work is that it will
stand competition without patronage, is in the long term, the
real test. But if it's felt by those people closest to it that it
would be of assistance to get this established then I'd like to
see a test of this to see that we could improve the opportunity
for people to commercialize their talents. When we're talking
about establishing a quota there probably is a role for govern-
ment in this; we are talking in the sense of Australian expres-
sion. But | don't know that that's a role that government
ought to impose on the commercial stations. If you're talking
about establishing a quota, and then imposing that on the
commercial stations, regardless of the quality that might be
played, then | think you're asking the commercial interests to-
tally to support the development of Australian talent and
maybe that's something that ought to be shared more com-
pletely by the whole community. | don't know that it ought to

.. beselated te..or anly.toxthe eommercial operators.
of the *
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of radio station 2CH, and (under no circumstances), | would
have to be convinced that any station is unable to meet the
existing quota.

Q: In regards to the new non-commercial ABC rock station,
there must have been some rationale behind the decision to
programme in that area? Was the ABC offered a frequency
and allowed to programme it in any way it wished or was there
a direction that there should be programming in this particu-
lar area to provide a greater community service?

A: There specifically was no direction. Principally because of
having to broadcast the Parliamentary proceedings they were
not able to provide a service for the younger generation of
Australians.

The government had two stand-by transmitters—in Sydney
and Melbourne—and it was suggested to me to use them es-
pecially during the day (and to a lesser extent, at night), to ex-
periment with new forms of programming. | put the recom-
mendation up to the government, acting on their advice that
they be allowed to use the stand-by transmitter in Sydney for
rock station purposes and the Melbourne transmitter.

They are of an experimental nature; no additional funds
have been provided to the ABC for their operation and they
have to use their existing resources to keep the stations on air.
20, In other words, the decision for format rests with the ABC
completely, on an expenimental basis. In other words, if it
doesn't work, the frequency presumably will remain, but they
can switch to another format. Quite obviously, they couldn't
keep using the stand-by transmitter. You've got to bear in
mind that we're making plans for 14 new AM stations and 14
new FM stations.

Q: The Sydney experimental station has got a transmitting
power of 10 kilowatts against the commercial stations' five.
Do you not see that that gives them an 'unfair advantage’ over
the commercial competition which they're enjoining?

A: | suppose it does in daytime, but certainly it doesn't at
night. So, "What you pick up on the swings, you lose on the
merry-go-round."” | wouldn't know whether it gives them an
unfair advantage or not—we’ll see. Certainly they themselves
would be at a very unfair advantage of a night. But as |'ve
said, its only the use of a stand-by transmitter. If their main
transmitter goes out, they've got no transmission at all.

Q: There has been discussion among independent record pro-
ducers on the possibility of establishing a music development
council along the same lines in philosophy as the Film Devel-
opment Council. Does the government have a view?

A: | haven't formed any view. I'm certain my department
hasn't given any consideration to advising me on any view and
| haven't given any consideration to recommending to the
Government any view that should be taken on the formation
of a musical development council, along the lines that have
been suggested.

Just let me say, though, that completely of our own initia-
tive, we have recommended to the Prime Minister for consid-
eration, that he refer to the Australian Industries Commission
for inquiry, the question of whether or not assistance should
be given to the Australian recording industry. Again, our own
initiative, not from any representation that's been made to us
by the recording manufacturers.

| want to say that | want to get into closer contact than
we've been able to do with the recording manufacturers be-
cause | think they have an enormous amount to contribute
and | think the skills that they exhibit, professionally, are
really second to none.

So far as developing talent abroad, my Department is send-
ing a representative to the Midem conference to undertake a
general investigation of development of overseas outlets for
Australian talent.

In our capacity of being responsible for the dissemination

(Continued on page A-21)
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Four Broadcasters . .

® Continued from page A-4

a heavily news-oriented, heavily information-oriented for-
mat. And then our own programs had a series called ‘At Your
Service'' where we had experts in the studio answering the

uestions that were thrown at them by the studio audience. At

MOX, it rather fascinated me to find that the program direc-
tor of that station was a woman, Her name was Alice Koch and
she was quite a brilliant programmer, in my opinion, in this
area of news and massive use of the telephone.

The third station which had a great influence on my pro-
gramming activities at Macquarie is KABC in Los Angeles,
managed by Ben Hoberman. Ben's been a great friend to my-
self and managers of our network stations. His format is the
use of the telephone for current affairs, but features 50/50
news and talk. And | think those three stations have in-
fluenced me most in radio programming and | pay full tribute
to the Americans for allowing us to hijack their great creativ-

ity.
DAVIDSON

Frank Jeffcoat, would you like to carry on from that, per-
haps in general terms.
JEFFCOAT

| make no apalofias for saying that | look to America as Q
being the leaders. I'll qualify that in a moment, but in my book
| think when it comes to sheer professionalism, there's noth-
ing quite like an American broadcaster. On my last trip, four
years ago, | don't necessarily believe that | learned a great
deal from them . . . other than the fact that they are dedicated [

Allen Brandt

General Manager of the

Hadio Broadcasting Network
of Queensland.
(Incorporating

Color Radio 4IP Greater Brisbane)

broadcasters and professionals—which | envied, envied very
much—and | mean professional not only in their style of & @
broadcasting, but obviously in administration.

| found, in the area of promotion, that Americans are with-
out peer; | got the impression, whenever | heard them, when-
ever | walked in, that they knew what they were about, they
did things well.

If you asked me for one lasting impression | got from Amer-
ica, | think it's the air personalities. Without doubt, they've got
some of the finest voices in the world, on air. | was astounded
. . . look at a market like New York, where WABC had Harry. . .

O'DONOHUE
Harry Obscurity?

JEFFCOAT
An ex-good guy, from WMCA. |'m astounded to find this guy
was 54 or 52 or something like that.

He was doing this morning drive program on WABC. | think
that was the thing that really impressed me—the standard of
on-air performance, and when | put it to somebody, about
how old they are, they said, *'Well you know, it takes you 40
years to get to New York and by the time you get there, you're

gleneny uo WBnods pieoq)g v
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Stations? There's no question in my book. Talking about 0
professionals, as | regard them all. I'm talking about metro

markets, those are the only markets | went to, apart from
Memphis and Nashville, and the only thing | learnt there was
they had a standing-up policy. You st up to do the an-
nouncing, because the manager believed the diaphragm
would uplifted, be better. No chairs in the studio. All the com-
mercials . . . everything . . . done standing up.
O'DONOHUE

It's been done here too.
CLARKE

We did that at 3DB 35 years ago.
JEFFCOAT

No, the stations really impressed me as outstanding, and
I'll include Canada if | may. There's no doubt about it; cer-
tainly then, | don't know what the scene is now, but KFRC in
San Francisco was a tremendously good Top 40 station.

IbHuwan:l Kester had some gmhfﬂms opposing that sta-
tion. With all due deference, Mr. 0'Donohue, | regarded them
as the 25M operation of San Francisco.

JEFFCOAT

KABL—marvelous.

Matter of fact, | remember I'd put this one away and said “'if
ever we should fall in the book, I'll keep this one to myself."
And Bruce Rogerson at 2CH beat me to it.

KABL's a superb operation. KRFC, superb. CKNW has got
to be one of the great stations in Vancouver. It's got to be one
of the greatest stations in the world—in terms of promotion
and m&’artlse

has got to be one of the greatest radio stations I've
ever heard, as is CFRB in Toronto. Marvelous station. Maybe
not because they're so good, but because the opposition's so
bad? But there you are, they've had 51-to-52 percent of the
market for the last 12-14 years.

But CHUM—great station. Superb. Got to be another of the
greatest stations. And you talk about promotions . . . Jesus,
me beads . . . sorry (laughter) . . . when you get into the pro-
motional activity, how this station promotes is just nobody's
business. Marvelous operation. And in my book WABC's got
to be one of the most professional, contemporary pop sta-
tions in the world. . . . are they still as good, Kevin?
O’'DONOHUE **.--.‘

They're still number one. il .
JEFFCOAT

Well, they're still as good.

To sum up: | look to the Americans to provide sign posts, |
believe they're equipped for it; | regard them as professional
grqadcastars and | take a great deal of interest in what they're

oing.
DAVIDSON

Brian McClenaughan, your opinion?
MCcCLENAUGHAN

| think it would be wrong if we forgot one thing American
radio did for Australian radio: They showed us the way, with
the advent of television. There's no question of that and they
had television before us so we saw the mistakes and problems
that they got themselves into and don't forget that radio al-
most went to the wall in the United States, and boy, they were
in trouble. Serious trouble. Thad'; were deserting it in droves
and the business was going bad. Don’t forget that what they
did was to introduce to the commercial radm world, in fact, to
world radio—Top 40.

They introduced a format of music, news and sport that

(Continued on page A-18)
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Soon to be released worldwide-
< through Bunyip Productions.

Box 121 P.O. St. Kilda, 3182. Melbourne. Australia.

@Rﬂlﬂﬂ&d exclusively through Festival in Australasia.
Telephone 51 0661 Telex FES AA 25 6860
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And now--..
will you give a
big welcome

to Evans
and Gudinski!

Ray Evans and Michael Gudinski.
The professionals who are leading the way with tour
promotion in Australia and New Zealand.

Evans Gudinski and Associates will organise
a completely worry-free tour for your act.
They only tour one act at a time. And every act gets
8-12 weeks pre-promotion and full press coverage.
So, when your group arrives, everybody knows.
And that’s what full houses are all about.

So, if you’re thinking about touring your act in
Australia, let the professional promoters put them
on stage.

Evans Gudinski and Associates

Box 121 P.O. St. Kilda, 3182. Melbourne. Australia.
Telephone 51 0661 (collect) Telex FES AA 25 6860
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PREVIOUS TOURS :
Frank Zappa, John Mayall, Willie Dixon, Muddy Waters, Osibisa, Bo Diddley.

FORTHCOMING TOURS :
Steeleye Span (2nd Tour), Tangerine Dream, Freddie King, Sonny Terry and Brownie McGee.
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FEBRUARY 8, 1975, BILLBOARD

‘FOR THE GOOD

A Billboard Spotlight on Australia

OF THE INDUSTRY
—5$40,000 IN DISKS

DAVIDSON: It is their professed view that 2CH will not be able
to meet the quota when it gets to 30 percent, if and when it
does, or even 20 percent, Are record companies able to supply
them with good music product?

HELY: Not fairly | think any record company that does would
lose on the product. But I've committed this company to the
Control Board to produce, at a cost of $40,000, six albums of
that type before next June.

D. Will you get your money back?

H. No.

D. So you'll be down by $40,0007

H. Not that much. A lot of it is our own studio time and things
like that, but it will be very expensive. We had a 32-piece or-
chestra in last week to do such an album and that costs a lot
of money.

D. Would have done it had there not been a quota?

H. Dubious. But you must remember that a couple of years
ago no one was interested in playing good music either. There
is now an outlet for that sort of music that wasn't there be-
fore,

D. 2CH went into its good music format advisedly because
they felt that there was room in the Sydney market for it and
they have done fairly well. There are also stations that have
gone into country music whether by choice, default or desper-
ation. Would you on the same basis go and put down a series
of country albums?

H. We have always produced country albums because at some
stage or other most stations have aired country records,
There has always been a limited outlet for country music in
Australia, not as much as 2KY playing 24 hours of country
music or whatever it is, but that would not engender any in-
crease in country music production.

D. Do you think the quota is fair?

H. Yes. In this country it was particularly necessary. Most
countries have an in-built support of their own product by way
of language, etc. Australia is one of the few English-speaking
countries that gets the best of the world and it's been very dif-
ficult for the local product to compete, and without the quota
system there was very little Australian product being played.
Good product that was worth being played. And, in my opin-
ion, artists were forced to leave the country to get recognition

No individual in the Australian recording industry has
done more to develop local talent than Alan Hely, man-
aging director of Festival Records.

Quietly controlled and more fatherly than mogul, he
runs the country's largest independent company.

Recognized doyen of the Australian industry, he an-
swers questions here on the Australian record broad-
cast quota which required Australian broadcasters to
devote 15% of music air time to Australian records.

elsewhere. This has been proved by the number who have left
and been successful overseas. There are not many stars in the
world and when you look at the Australians that come in to
that category—Helen Reddy, Olivia Newton-John, and oth-
ers—they're pretty big names in America at the moment and
neither of them got any recognition in Australia.

D. There were a lot of stories around of how Festival came to

Sister Janet Mead was one of the
major musical imports for Aus-
tralia during this past year; her
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The quota will eventually rise to 30 percent in as-yet-
undefined stages.

Metropolitan radio has become rationalized into fairly
distinct formats over the last three years, and good mu-
sic stations especially have complained there was just
not enough local material available to enable them to
meet their quota,

One good music station, 2CH in Sydney, trebled its
market percentage after defining its programming but
had to seek, and got temporary dispensation from the
quota because of lack of product.

Peter Davidson takes 2CH as a case in point.

Festival's Sherbet group is
slated to become the next world-
wide rock group, if the record
company succeeds in its expec-
tations.

record Sister Janet Mead's "'Lord’s Prayer.”
pen?

H. It was purely an accident. Probably because we do more lo-
cal recording than anyone else. We support local artists, many
of which we originally feel don't have any commercial value,
but should be done because they're Australian.

Father Jim McLaren who runs the religious hour on 2UW
suggested that someone here should record Sister Janet who
has a similar radio service in Adelaide. He sent us a tape which
we quite liked, so we decided to spend a thousand dollars and
try it because it should be done. She was religious, so | sup-
pose, we felt a bit morally obliged to do it. We picked out
“Brother Sun and Sister Moon"' for her, looking for something
commercial, as the A side.

She wanted to do one of her own songs on her demo tape as
the other side and we were quite happy about that. That was
"The Lord's Prayer.”” There was no comparison between the
two and it became the A side. And that's how it happened . . .
1.3 million copies in America alone. Frobably one of the big-
gest singles of 1974 in America.

D. Sherbet as a group must have cost you a lot of money. How
much?
H. | wouldn't like to say. Obviously their last album-—"'5lip-
stream''—was tremendously costly and took a tremendous
amount of studio time, but it was something we wanted to do.
| think the Australian industry was wrong because what it
did for many years were basically cover versions of American
or English hits. In recent years a couple of companies have
tended to go the right way and try to do local recordings of lo-
cal compositions.

This is one of the reasons ' The Lord's Prayer' was success-
ful. It was original. Admittedly the lyrics were borrowed, but
the concept was original and certainly the music. That's why
there was interest in America—it wasn't a copy of something
done there—and straight away Jerry Moss of A&M said it had
a chance. For a change, a couple of smaller companies tried to
copy our material—unsuccessfully—along with cover versions
in England, Europe, and even Chinese versions.

We created something that the others wanted to cover and
this is what Festival has tried to do and this is what we have |
encouraged with Sherbet. They write their own material and
I'm convinced that they can make it on the international mar-
ket and we're prepared to back it with our money. It didn't |
happen in 1973 and not in 1974, but | think it will in 1975.

In 1975 they will be an international group. ['d say we'd |
record them in England or America and they will be success-
ful.

We have sold a Doug Ashdown album to America to go out
on Elektra—an Australian doing his own thing with Australian
composition. Doug Ashdown is a great writing talent and he
has something that has interested people in America simply
because it's original. The same with Brian Cadd—a great writ-
ing talent with great potential in his songs and | think this is
why he's been released in America. Hoss Ryan could be suc-
cessful there. Kevin Johnson was successful there with ““Rock
And Roll, | Gave You The Best Years Of My Life''—probably the |
best song that's ever come out of this country.

D. What sort of support do you get from radio?
H. | don't feel that the industry gets supported. We don't get

(Continued on page A-I18)
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‘MUST HAVE

INTERNATIONAL GOALS

Brian Cadd has been at the front of Australian composition
and performance for 10 years. Here, he philosophizes on Aus-
tralian music.

From the beginning we have been a sort of hybrid combina-
tion of American and English music influences. It has long
been a case of ''we can do anything anyone else has already
done." We had our own Cochrans, Big Boppers, Gene Vin-
cents then and much later we were still doing it with our own
Beatles and Rolling Stones.

The Australian music industry seemed principally con-
cerned with either the dictates of overseas trends and styles
or the manufacture and exploitation of Australian cheapo-
cheapo imitators.

Gradually over the years, however, there emerged indica-
tions of a movement towards indigenous Australian music. . .
an artist insisting on performing or recording his *‘own mu-
sic': a recording company executive signing someone who
didn't sound like anyone else, or an individual somewhere in
the media making mention of a performance “perhaps a little
ahead of its time."

Who knows when it started or how long it took to become
established as a movement, but from about 1968 onwards
Australian music began to assert its influence on Australian
audiences ang media . . . major Australian entertainers be-
gan searching for Australian compositions instead of over-
seas cover versions;, producers and a&r directors began
combing discos and dance halls for that mythical "'original-
ity'"; a musical “underground’’ began to discriminate against
imitators and the “'plastics' with a vengeance . . . urging a
fledgling industry hell-bent on uniqueness. And all the while a
small band of independent record producers, progressive
managers and dedicated individuals were piecing together
the beginnings of the "new' Australian music industry.

So much has happened in the last five years to that embry-
onic form that one wonders now constantly where it will all
end. What is just as amazing is that it occurred in a period
when the International scene could be described as non-direc-
tional.

Many great things happened in the world music scene but
no one direction swept Australian music along with it. Yet Aus-

tralian music did unify; became strong in self respect and en-
deavour. Australian music is the principal music influence in
our country at this point in time. Going from strength to
strength Australian writers and performers and the recording
and management companies behind them are consolidating
their scene here as well as casting their eyes fondly at the in-
ternational marketplace.

It is in this regard that we must move now positively and op-
timistically.

We have beaten the quality differences. Australian records
and artists are equal to anything in the world and we have

many unique and exciting goodies to offer. We, as an indus-
try, have in front of us, a threefold mission.

We have constantly to seek ways to strengthen, support
and expand our internal scene for it to continue to breed and
develop new Australian music.

We have to unify our industry attitude. Everything we at-
tempt must have international participation as its basic goal,
and we must forever lose the “it's a great record . . . for an
Australian record' attitude when dealing overseas.

We are making the international marketplace aware of us
and our potential. We must be active, cohesive and unified
overseas. We must be together and they must know and feel
that.

Australian music is on the brink of discovery. With the con-
tacts and inroads being made daily by our industry, and with
the product and excitement we are able to produce here. . . |
know it will be soon.

Brian Cadd, right, and Kerrie
Biddell represented the Austral-
ian music industry last year at

the Expo in Spokane. Cadd re-
cords on Bootleg Records.

Kevin Johnson, left, and Brian Cadd accept their awards at the annual Australian Radio
Records Awards event. Johnson took best male vocal single for *‘Rock And Roll, | Gave You
The Best Years Of My Life"” and best male vocal album for the title LP. Cadd shared best

male vocal album with “"Moonshine.” Cadd has had the best album three years running.

Australias first rock album station
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EMI(Australiz

and that’s nearly 3,000,000 sq.miles
And here’s why......

WE’'RE
MANUFACTURERS

QOur modern, highly auto-
mated production plant in
the EMI tape factory at
Homebush, New South
Wales, ensures that in cas-
sefte and cartridge tapes
as well as conventional
disc records, we maintain
our position as Australia's
premier recording manu-
facturer.

WE'RE DISTRIBUTORS
From our central ware-
house at Homebush, orders
for records, cassettes and
cartridges are processed
and shipped for same day
or following day delivery to
all metropolitan dealers and
many country ‘- dealers in
New South Wales, Victoria,
Queensland, Tasmania and
the Australian Capital Terri-
tory.

WE'RE RETAILERS

The EM.. Group's retail
outlets, (over 30), gauge
consumer demand. Shown
here is a small part of the
great variety of records,
cassette tapes, cariridge
tapes and sheet music
items on sale at Nicholson's
Music Centre in George
Street, Sydney.

WE’RE PUBLISHERS
Through Castle Music Pty,
Limited and a number of
other subsidiary companies
engaged in this field, the
EMI  (Australia) Limited
Group is recognised as
one of Australia's largest
music publishing organisa-
tions.
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We’re manufactqrers
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We're retailers
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l) Ltd m thevoice overAustralia

CoasttoCoast

Our Sales Force
and Act One
International, the
Concert Promo-
tions Division en-
sure that we have
total involvement
iIn the Australian
entertainment
iIndustry.

E.M.l. (Australia) Limited,
301 Castlereagh St.,
Sydney,

N.S.W. 2000

Telex 24182

CHAPMAN ...SYD D

DAVID & MICKIE MOST (RAK Publishing) . . . SYLVIA MEADOWS (Leo
Music) . .. LYNSEY DE PAUL ...JAY MORGENSTERN (Music Maximus)

MARIJOHN WILKINS (Buckhorn Music)...LES LOWE (Burlington Music)
... HENRY MANCINI . . . JIMMY DUNCAN (Sunlight Music) . . . RON
WHITE (EMI Publishing)...SLIM DUSTY ...STUART REID (Mautoglade)
JOHN REID Wﬁ;ai e nitED AHLERT
(Knollwood). . ! /r m | &ROY WOQOD
... MARGARET BRACE COPYHRIGHT BUREAU . . . DAVE BURGESS
(Singletree Music) ... TOM T. HALL . . . JERRY CHESNUT (Pass Key
Music) . . . MEL BAY m&ubbg} ICKY CHINN & MIKE
( ni s NK COACHWORTH
(Mautoglade) . . . QUEEN . . . MIKE DE HAVILLAND (Fresh Music) . . .
ANDRE FARRY (Montparnasse 2000) . . . BURT BACHARACH . .. OLE
GEORG (Capitol Hi-Q) . . . MIC LEVY (Magnet Music) . . . JOHN
FOGARTY ...LAWRENCE J. GR (Blue Book Music)...GEOFFREY
HEATH (ATV Music) . . . KAY O'DWYER . . . FRED MARKS (EMI pub-
lishing) . . . ROBIN BRITTEN (Hollies Publishing) . . . JOHN LENNON . . .
DAVID & MIC OST (RBK Puhlish Y EADOWS (Leo
Music)... LYNWALbW @sic Maximus)
... MARJORIE MONAHAN (Marshall Morris Powell & Silfen) . . . ROLF
HARRIS . . . RON McCREIGHT (Noel Gay Music) . . . FRANK MILITARY
(Music Maximus)...PETER SHELLEY ...JOHN NICE (Valentine Music)
... BEN NISBET (Big Ben Music) .. . BUCK OWENS . .. CHAS PEATE
(Belsize Music) . . . PAUL McCARTNEY ... KEITH POTGER (GTO Pub-
lishing) . . . SUZI QUATRO . . . ROBIN PHILLIPS (KPM) . . . MARY
REEVES-DAVIES (Jim Reeves Enterprises)... TONY WADDINGTON . ..
ARTURO RAINERMAN (Hansen Publications)... BARRY BLUE... PAUL
RICH (Carlin Music) . . . DAVID ROSNER (Stonebridge/Prophet Music)
... LESLEY DUNCAN . .. PHYLLIS M. ROUNCE (International Artistes
Representation) . . . K. SCHICK (Charles Brull) . . . HAL DAVID . . .
CLARENCE SELMAN (Halinote) . . . RALPH SELTZER (Jobete Music)
... TIM MOORE. .. CLIFFIE STONE (ATV Music)
. ROSS RYAN . . . TERRY SLATER (EMI

Publishing) . . . JIM KEAYS . . . MIMI TREPEL /m\
MUSIC
(A

(Burlington Music) . . . THE MOIR SISTERS . . .

SAM TRUST (ATV Music) . . . TERRY OATES

(Compass Music) . . . STEVIE WONDER . . .

BONES HOWES (Mr. Bones Publishing) . . . o' -oHUSTE

PETER PHILLIPS (KPM Music) . . . DES 2 Northcote Street,

O'CONNOR . . . BILLY SHERRILL (Al Gallico ST-LEONARDS, NSW.
: 2 & AUSTRALIA 2065

Music) . . . AL GALLICO (Al Gallico Music) . . .  tejephone: 439 6688

NORRO WILSON (Al Gallico Music)
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A Billboard Spotlight on Australia
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M7 RECORDS PTY. LTD.

28 Cross Street, Brookvale, N.S.W. 2100.
General Manager—Ron Hurst.

Postal Address: P.O. Box 156, Brookvale, N.S.W. 2100.
Cables: EMSEVEN SYDNEY.
Telephone: 938-2200.

CHAPPELL-INTERSONG

THE BIG MUSIC PUBLISHER 'DOWN UNDER’
Proudly bringing the world's finest music to Australia and N. Z.

and the best music of Australia and New Zealand to the world.

SONGS ARE OUR BUSINESS

Both the promotion of internationally
recorded songs and the selection of
great songs for our own national artists.
We have a string of hits to prove our success.

Brishane #

Chappell-Intersong

Sydney e
Wellington, N.I,

Melbourne
For the finest song promotion and exploitation, efficient and capable catalogue
administration, and honest hard work on your songs and catalogues.

CHAPPELL & CO. (AUSTRALIA) PTY. LTD.

Cables: Symphony Sydney 68-70 Clarence Street, Sydney, 2000
G.P.0. Box 1486, Sydney, 2001

Tel. 29-4681

Basil Ahrens — Managing Director
Malcolm Allan — Director of Creative Services and Sales Ron Preston — Director of Finance and Administration

www americanradiohistorv com

Pop Music
Key to New And
Established Acts

The modern music scene in Australia is experiencing a con-
stantly changing image, gaining a wide variety of talented and
original artists, who are, at last, able to work professionally,
and provide entertainment of the highest quality for not just a
small following, but for anyone at all with a liking for good mu-
siC.

A great many successful singers and entertainers began
their careers as folk singers and some of these have done the
full circle and have come back into performing folk music
again. It is largely people like these who are responsible for
folk music becoming popular again, by bringing well-known
names into association with folk music. They have helped to
attract audiences which now partly consist of people who
want to hear live music, people they know from radio and TV,
People like John J. Francis & Mike McClellan.

This has also helped new performers make the scene be-
cause they have ready-made audiences,

FOLK COMES TO RADIO AND TELEVISION: Radio stations,
naturally, have a great influence on record sales, and, since
stations like Sydney's 25M, and Melbourne's 3XY listened to
by the majority of the record buying public, have started to
play the odd bit of folk music, sales have boomed, as have new
releases, and concerts and folk clubs have flourished.

Television shows like “Sit Yourself Down Take A Look
‘Round,"” featuring long-standing popular folk singer Marion
Henderson and including many little known but nevertheless
talented instrumentalists and singers, as well as others, such
as Glen Cardier, Bob Hudson, Bernard Bolan, Mike McClellan,
Margaret Roadnight, Rory O'Donoghue, Grahame Bond, and
Gary McDonald, Graham Lowndes, Shayna Karlin, and John
J. Francis (now in England on a study grant), have also been
very instrumental in bringing folk music into the public eye.

Folk music overseas tends to be represented by people like
Slim Dusty, but he, and his daughter Anne Kirkpatrick, a con-
cert and recording artist in her own right, never fail to draw
crowds of literally all ages wherever they perform in Australia,
particularly in Sydney and Melbourne.

LIVE CONCERTS AND RECORDINGS ARE HUGE SUCCESS:
Recently, the Australian Festival of Performing Arts ran a
series of six concerts in the Sydney Opera House Concert Hall.
Each concert featured a different style of music: Rock, Jazz,
Big Band, Folk, Country and Western and finished with a
"*Best Of Series" concert featuring the most outstanding tal-
ents selected from the previous five concerts. The folk concert
was judged by most people to be by far the most successful in
the series. It featured many of the aforementioned artists and
included John Currie (an Irish folk singer who's been livening
up the Sydney folk scene for the last seven or eight years) who
did a very successful ''Greensleeves To Glitter'' bracket. He
entertained his audience with traditional and contemporary
folk songs, popular songs and a fast moving rock 'n’ roll med-
ley. (This has since been enlarged and altered to create a full
“‘brief history of folk music' type of concert which has been
very successfully performed several times with demands for
repeat performances.) One song, 'The Four Maries,” became
a hit single. This is a real achievement since it is indeed rare
for a traditional folk song to get any airplay at all. He is now
firmly established as Australia’s No. 1 singer in the singer/
guitarist style.

The success of these concerts and records prompted the
recording of a double LP of traditional Australian folk songs:
“Treasury Of Australian Song," which utilized the talents of a
great many local musicians who subsequently had the pleas-
ure of accepting a gold record for their efforts. Another suc-
cessful venture was a series of daytime concerts for school
children at the Sydney Opera House which featured many of
the “Treasury Of Australian Song' artists. This mainly con-
sisted of brackets of Australian folk songs, illustrating bits of
Australian history, intermittently read and enacted by mem-
bers of the cast. The show was widely acclaimed as being not
only educational but very entertaining, and the huge concert
hall was crammed with enthusiastic school children of all ages
at every performance.

A recent ban on overseas records by the radio stations led
to the formation of record companies such as Bootleg, M7,
and Fable. This led to recordings being made by people like
Doug Ashdown, Jeannie Lewis, John Currie, Bernard Bolan,
Bob Hudson, Glen Cardier & Mike McClellan, local artists, pre-
viously unrecorded, with a lot to offer the listening public. The
ban was soon lifted, but the small independents are still going
from strength to strength.

PEOPLE FIND THEIR MUSIC AT LAST: Folk music is tradi-
tionally the music of the people, but, until only a short time
ago, it was forced to confine itself to university campuses and
obscure coffee shops. However, through the persistence and
determination of the Australian Folk Federation and a surpris-
ing number of small groups and individuals, formerly un-
known venues such as "'The Cellar'' in Sydney have now be-
come so popular that it is not uncommon to see whole
families, very young and very old, enjoying folk music in the
company of university students, “hippies,’” sophisticated
Paddington trendies, ordinary workers and even young teeny-
boppers and surfies spend the occasional Saturday night
singing and clapping along with John Currie and Marion Hen-
derson.

Jeannie Lewis no longer sings to empty chairs in small audi-

(Continued on page A-21)
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" Armstrong’s—A Recording
Studio With More

Bounce To The Ounce Than Even
The Famous Kangaroo!

Armstrong Audio/Video is the largest sound recording
and videotape production complex in the southern hemi-
sphere. Armstrong's, as it is generally known, is situated less
than a mile from the centre of downtown Melbourne, Austra-
lia's second largest city with a population nearing 3 million.

Joint managing director Bill Armstrong started in 1949
recording jazz conventions on a wire recorder. After working
for many years at a number of recording studios and radio
stations around Melbourne, Bill decided to go it alone in 1965.

In December that year, Bill Armstrong Sound opened up
shop in a small terrace house in South Melbourne with two
mono recorders, a 4-channel mixer and six microphones.

As business improved, Bill pioneered recording tech-
nigues in Australia. In February 1966, the first 4-track
recorder was installed. The first B-track machine was air-
freighted from U.S.A. in February 1968, six months before
similar equipment was in operation in the United Kingdom.
16-track operations were introduced in 1971, once again
ahead of any other Australian studio.

In 1967/68, 160 of the 184 Australian records which
passed through 3UZ, Melbourne Top 40 station, were re-
corded at Bill's place. In six years, this vigorous young com-
pany had spread its operations to six terrace houses along Al-
bert Road—a new headquarters with space for expansion was
urgently required.

May 1, 1972, saw the move to the present complex at 180
Bank Street, South Melbourne, with 22 acres of floor space.

Australia's largest audio and video tape production com-
plex was created in March 1974 by the merger of Bill Arm-
strong Pty. Ltd. and Video-Tape Centre Pty. Ltd. after acquisi-
tion by David Syme & Co. Limited, publishers of the 'Age’
newspaper.

The video division under the control of joint managing di-
rector Ray Hughes recently moved to Bank Street,

Artists who have recorded at Armstrong's include Brian
Cadd, the EasyBeats, Cleo Lane, John Dankworth and Cat
Stevens.

Well-known Canadian producer Jack Richardson is also a
regular visitor.

Armstrong clients include EMI, Festival, RCA, Image,
Tempo, CBS, Fable, Wizzard, WEA, Astor, M7 and Philips. In
addition the firm records for the Australian Broadcasting
Commission, the three commercial networks, and most ad-
vertising agencies and film companies.

Recent film soundtracks include—""Alvin Purple,” “*Alvin
Rides Again,' "The Adventures Of Barry McKenzie,”" "'Barry
McKenzie Holds His Own,'" and “Stork."”

There are six studios at A.A.V.—five audio studios and a
television sound stage. Joint managing director Roger Sav:
age, who spent three years with Olympic Studios in London,
controls the music studios.

R el f

Cat Stevens, second from right, at work on *'Another Saturday
Night'' album. From left in Studio 1 at Armstrong's are: Bill
Duff of Festival Records, engineer lan MacKenzie, Steven, and
engineer Erm Rose. Studio attracts producers and artists from
even Canada.

TUE MONEY WE'VE
SKVEP ON THIS AD
WILL ALLOW YOU TO
 RING- US, COLLECT,
ARNOMK O ROAMA
*m [ Vew
Zeolomoh Un T

Cliff Atkinson, AFPA,
14,273 Alfred St. Nth,
NORTH SYDNEY 2060.
Tel: 929 4833, 43 4906.

ASK FAIRPORT AND STEELEYE

We can dakiver, (air fores pord)
a complete (Qwstraliona Show
guitable for colleges, gchools

ond vock coneants

We'te making a name for breaking records

Australia’s building an international reputation for good sounds. And so are
Fa]:ﬂe and Bootleg records. As an independent record company, we've broken all Australian records for
making a big name overseas. Right now, these four Fable and Bootleg records are making news in the U.S.

“Brian Cadd” Album (released through Chelsea)

“Moonshine” Album bg‘ Brian Cadd (released through Chelsea)

“A Rose has to Die” —single

v Down Under (released through Bell /Arista)

“The Shoop, Shoop Song”—single by The Bootleg Family Band (released through Polydor, Canada)
If you're looking for the kind of Australian talent that breaks records—contact Fable.

“Brian Cadd”
(Released through Chelsea)
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180 Bank Street, South Melbourne, Victoria 3205, Australia.
Telephone Melbourne, Australia 694626. Telegrams and Cables: Fable Melbourne.
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“Moonshine” by Brian Cadd
( Released through Chelsea)
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LEEDS NEEDS MORE
SUB-PUBLISHING
RIGHTS FOR
AUSTRALASIA

We already represent, with special arrange-
ments, such leading publishers as:

M.C.A.
SCREEN GEMS-COLUMBIA
M.A.M.

BELWIN MILLS
DICK JAMES
NORTHERN SONGS
PINCUS GIL

AND MANY MORE

If you need representation we have a spe-
cial sub-publishing operation which will
give you identity, plus the strength of a
major Australasian publisher.

Please note: we are PUBLISHERS not a
collection agency. Please contact New
York (212) 759-7500 or Los Angeles (213)
466-1337 or write to Jack Argent, Leeds
Music Pty. Limited, 23 Pelican St., DAR-
LINGHURST, NSW. 2010 AUSTRALIA.

The production of Australian records has increased. In the
year to June 30, 1973, companies produced 5.4 million sin-
gles, 18 million albums and 2.5 million cassettes.

In the same period last year, singles went to 6.3 million, al-
bums to 21.4 million and cassettes more than doubled to 5.3
million.

Australian manufacturers did not suffer the vinyl shortages
rife in the U.S. and Europe, although board has become
scarce, reflecting worldwide paper shortages.

Each year, Sydney rocker 25M computerizes its charts on a
points system worked on position and weeks-in. The top 100
for 1974 shows six Australian hits in the top 12.

Albums did not fare as well.

Australian records are shown with an asterisk in the lists be-
low.

Broadcasters in Australia greeted the establishment of a
guota system on radio for Australian compositions and per-
formances as a looming bogeyman.

It was set by the Australian Broadcasting Control Board at
the behest of Government after the creation of a Ministry for
the Media a couple of years ago.

COUNTDOWN OF YEAR’S
BIGGEST HITS

First step called for 5 percent of music air time devoted to
Australian composition and 10 percent to Australian perform-
ance.

This has subseguently been raised to 12% percent and
from Jan. 1 this year to 15 percent. The composition quota
has not moved.

Station 2CH in Sydney and 3AK in Melbourne switched to
beautiful music formats in the midst of this and immediately
telt the pinch through lack of material.

Contemporary stations obviously got the bulk of new mate-
rial by locals and many of the fears aired by them at the an-
nouncement of the quota, to reach 30 percent in due course,
have been dispelled.

Broadcasters refused high rotation of existing hits as long
as possible and strived to find a balance between proven and
new material to maintain standards in contemporary for-
mats.

While no date has been set for raising the quota again,
there is general agreement between broadcasters and record
companies that the system is working at least at this stage.

25M’s TOP 100 RECORDS OF 1974

FAREWELL AUNTY JACK—Graham Bond—Tempo®
. GOODBYE YELLOW BRICK ROAD—EWon John—Fastival
. BILLY DON'T BE A HERD—Paper Lace—E.M.I.
. MY COO CA CHOO—ANIn Stardust—E.M.1,
. EVIE PTS 1 2 3—Stevie Wright—E.M.1.*
SEASONS IN THE SUN=Terry Jacks—Fhono®
. SUGAR BABY LOYE—Rubettes—Phono
EMTERTAINER—Marvin Hamlisch—Asior
9. WOULD ¥YOU LAY WITH ME—Judy Stona—M7T*
10. CAN'T STOP MYSELF—William Shakespeare—E.M.|.*
11. LORDS PRAYER—Sister Janet Mead—Festival*
12. ANY DREAM WILL DO—Max Bygrawves—Asbor
13. EYE LEVEL=Simon Park—E.M.1.
14, DEVIL GATE DRIVE—Surie Quatro—E.M.I.
15. SHE DIDN'T REMEMBER MY NAME—Dsmosis—'W.E.A
16. SHIPS IN THE MIGHT—Vicki Lawrenca—E_M.I.
17, ¥OU MAKE ME FEEL BRAND NEW—Stylistics—Festival
I8, WATERLOO=Abba—R.C A,
19. I'LL TAKE ¥OU HOME—L!. Pigeon—E.M.|.
20, HOOKED ON A FEELING=Blue Susda—E. M.I,
21. THE NIGHT CHICAGD DIED—Papar Lace—E.M.|.
22. | AM PEGASUS=—Ross Ryan—EM.1.*
23, FOR THE GOOD TIMES—Perry Como—R.C.A.
24. WAY WE WERE—Barbra Streisand—C.B.5.
25. SORROW=—David Bowie—R.C.A.

B0 = 2 on e L B e

LALBERTS

MUSIC
IN AUSTRALIA

<J ALBERT & SON PTY. LTD

139 KING STREET. SYDNEY NSW.AUSTRALIA 2000 CaBLE MUSIC SvonEY

v
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26, THE LOCOMOTION—Grand Funk—E.M.1.

27, SLIPSTREAM—Sherbet—Festival®

2B, | LOVE YOU LOVE ME LOVE—Gary Glitter—Phono

. ROCK YOUR BABY—George McCrae—R.C.A.

. LEAVE ME ALOME —H#en Reddy—E M|,

. AMNGEL FACE—Glitter Band—Phano

. AIR THAT | BREATHE —Hodlies—E M.I

SHOW MUST GO OM—Leo Sayer—Festival

. CANDLE IN THE WIND—Elton John—Festival

. EMMA—Hot Chocolate=E M.

STREAK—Ray Stevens—Astor

. YOU WON'T FIND ANOTHER FOOL—New Seakers—Phana
ROOM FULL OF ROSES—Mickey Gilley—Astor

. MEYER NEVER GOMNMA GIVE Y& UP—Barry White—Festival
. MARE MARE MARE—Judy Stone—M7*

LOVES THEME—Lowe Unfimited Orchestra—Festival

- SHOOP SHOOP SONG—Bootleg Family Band—Tempo®
RADAR LOVE—=Golden Earring—Phono

DAYTOMA DEMON—Suzie Quatro—E.M.I.

JUST ¥0OU AND ME—Chicago—E. M.I.
T.5.0P.—-MFFB-CEBS.

BOMNAPARTE'S RETREAT—Glen Camphbell—E M. I,

TELL LAURA | LOVE HER=Creation—M 7

LET ME BE THERE—0Olivia Newton-John—Fextival

. DAMNCING ON A SATURDAY MIGHT—Barry Blue—Phono
AMAROUSE—Kiki Den—Festival

. PHOTOGRAPH—Ringo Starr—E M.,

. YOLUPRE HAVING MY BABY —Paul Anka—Festival

. HEY PAULA—Ernie Sigiey—Festival®

. ROCK OM-—David Essax—C.B.5.

. MAMA'S LITTLE GIRL—Linda Goerge—Tempo®
SPUNKY MOMNEEY— Digby Richards—H.C.A.*

| LOVE YOU—0Olnvia Newion-John—Festival
WALKING—Hush—W E._A*

MY GIRL BILL—Cash Backman—Tempo*

HEARTBEAT: I5 A LOVE BEAT=D# Franco Family—Festival
SILVERY MOON—Sherbet—Festival®

A ROSE HAS TO DIE—Jigsaw—Tempo®

COULD YOU EVER LOVE ME AGAIN—Gary & Dave—E M.I,
MONSTERS HOLIDAY —Buck Cwens—E . M.L

GOOD MORNIMG HOW ARE YOU—Mair Sisters—E M., *
ANNIE'S SONG=John Denver—R.C.A,

| GET A LITTLE SENTIMENTAL OVER YOU—Mew Seakers—Phono
DANNY COME HOME—MNana Mouskoun—Phono
BALLROOM BLITI—Sweet—R.C.A.

71, LIKE SISTERS AND BROTHERS—Drifters—Phono

72. PAPER ROSES—Maria Osmiond—Phono

73. SUNDOWN—Gordon Lightioot—W . E A

74, TUBULAR BELLS—Mike Oidfield—Festival

75, WILD THING=—Fancy=W.E.A.

76. STAR OF MYKONOS—Katjs Ebstein—Festival

77, SONG FOR ANMA—Herb Ohta—Festival

T8, JOKER—Steve Miller Band—E.M.1

79. LET GO—Brian Cadd—Tempo*

B0, REMEMBER ME THIS WAY—Gary Glitter—Phong

B1. A HARD RAIN'S GONNA FALL—Brian Farry—Festival
B2. YOU'RE SIXTEEN—Ringo—E.M.|,

83, ERES TU=Mocedndes—FR.C A

B4, SCHOOL LOVE—Barry Blue—Phang

BS. SHE=Charles Arnavour—Festival

BE. BORN WITH A SMILE—Stephanie De Sykes—M7

B7. YOU'RE NEVER BEEN THIS FAR—Conway Twitty —Astor
B&. GO CHASE A RAINBOW—Bobby Russell—=C.B.5.

. KUNG FU FIGHTING—Carl Douglas—Astor

MONSTER MASH—Bobby Pickett—E.M, 1,

- MOCKEING BIRD—Carly Simon & James Taylor/ Johnny O'Keefe—W.E.A.*
. & VERY SPECIAL LOVE—Charie Rich—C.B.5

. SPIDERS AND SHAKES—.Jim Statford—Phono

. HELEN WHEEL—Paul McCartney & Wings—E.M.I.

- ROCK THE BOAT—Hues Corp.—R.C.A.

48 CRASH—Suzi Quatro—E.M.I,

LONG LIVE LOVE—Diivia Newton-John—Festival

. SUMMER THE FIRST TIME—Bobby Gaoldsboro—Festival
. CASSANDRA—Sherbet—Festival

. DARK LADY—Cher—Asior

25M’s TOP 20 ALBUMS 1974

BAND ON THE RUN=Paul McCartrey & Wings

. GOODEYE YELLOW BRICK ROAD—Ehon John

HOT AUGLIST NIGHT =Neil Diamond

. TUBULAR BELLS—Mike Oidfield

CARIBOU—<Elton John

JOMATHAM LIVINGSTOM SEAGLLL=—Neail Diarnand
JOURMEY TO THE CENTRE OF THE EARTH—Rick Wakeman
THE STING—0Original Soundirack

DARK SIDE OF THE MOOMN=Pink Floyd

AMERICAN GRAFFITI—Soundtrack From the Movie
BACK HOME AGAIMN=Jahn Derver

. RINGD—Ringn Starr

. PINUPS—=David Bowie

. DIAMOND DOGS—Dawd Bowie

. CAN THE CAN—Suris Quatro

. HARD ROAD—Stevie Wright®

. GET ROCKED—Hush

. BUDDHA AND THE CHOCOLATE BOX—Cat Stevens
. BLIPSTREAM—Sherbet

. GOATS HEAD S0UP-—Rolling Stones
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You Remember When .

® Continued from page A-3

stand-by frequencies in the Sydney market and launched its
version of “Youth Radio''—a teen-oriented unit aimed
squarely at the audience of Sydney's top rocker, market lead-
ing 25M (owned, wholly unsurprisingly, by private interests).

The ensuing dogfight threatens to be interesting—partic-
ularly since the new government-owned ABC station has been
allocated a frequency next door to 25M.

McClelland is thought to have some sympathy with licens-
ees’ claims for FM channels, with both departmental officers
and McClelland himself having made encouraging noises—
while specifically excluding the possibility of simulcasting pro-
grams other than news services.

License applications have not yet been called for private
metropolitan FM units and, under existing terms of the
Broadcasting and Television Act, they must ultimately be sub-
ject to public hearings before a final decision is announced by
the Minister.

Best guess is that action ought to come some time in the
second quarter but, once again, this is predicated on the polit-
ical survival of the current administration.

The operators' case is based on the dual grounds that the
limited size of the market is unlikely to support, in at least the
short to medium term, any great proliferation of radio serv-
ices (by the commercial or state-owned); and that substantial
fragmentation of existing AM market shares could destroy the
major AM stations unless they are granted the right to com-
pete with the potential newcomers.

While generally endorsing these principles, the Federation
of Australian Commercial Broadcasters has yet to take a for-
mal stand on the issue, regarding it as a matter for resolution
on a market-by-market basis once the political flak has
cleared.

Second major point of contention revolves around a quota
system compelling commercial licensees to broadcast a fixed
minimum proportion of locally recorded disks.

Effective July 1973, a former requirement that stations
broadcast not less than 5 percent local content was lifted to
10 percent. Successive quota increases will be imposed until a
30 percent level has been achieved.

This quota, which relates to disks performed and recorded
locally by Australian artists, is in addition to an existing de-
mand that not less than 5 percent of airtime be devoted to lo-
cal compaositions.

The effects of the quota hikes have been traumatic in cer-
tain programming areas. Nowhere has this been more appar-
ent than in the field of *'Beautiful Music''—a format referred
to less kindly as '"the thinking man's Muzak.” This format has
taken off in both the Sydney and Melbourne markets, is mak-
ing some impact in Tasmania (where one station has recently
switched to beautiful music styling) and, with a rather more
MOR flavor—tagged "'Gentle On Your Mind''—has given a rat-
ings boost to ailing 6PR in Perth where Rhett Walker has re-
programmed to a new format.

The beautiful music stations are righteously indignant
about the demands made on them to observe the galloping
quotas, suggesting that it might make a lot more sense for
McClelland’'s minions to ensure that appropriate material is
actually available for broadcasting before imposing arbitrary
demands upon fixed-format stations.

Their complaint has some obvious merit. The gquota is
based on needletime rather than total transmission, thus pe-
nalizing stations which are heavily music-oriented. The beau-
tiful music format, heavily weighed towards orchestral al-
bums, has its problems in meeting quota in a market not
altogether renowned for its production of sounds instrumen-
tal.

The net result has been a not altogether sympathetic shrug
of the shoulders on the part of the Australian Broadcasting
Control Board, and an initiative by the FM operators into the
sponsorship of disks tailored to their specific format.

Two of these special productions, heavily backed by the
AWA Network, carried off section awards in 1974's Australian
Radio Record Awards-hosted annually by the FACB—and one,
Kamahl at the Sydney Opera House, has not merely taken off
up the local charts but is making a bid to become the all-time
top selling local album.

Relations between the commercial radio stations and the
record industry remain clouded by the temporarily quiescent
scrap over royalty payments. The long-running war of attrition
relates to a refusal by radio stations to pay royalties for broad-
cast material on the grounds that their promotional activities
and public exposure of the disks in question more than offset
the royalties involved.

The record houses respond that they can see no logical rea-
son why self-confessed commercial outfits should expect to
get someone else's product for free.

Following a flareup which saw a blanket embargo placed on
broadcasting of certain labels under dispute, a compromise
was reached which involved a negotiated offset agreement
contraing disk promotional spots against national royalties.
This agreement expires early this year and its renegotiation
may prove tricky.

On a more comforting note, there are signs that the radio
interests and recording houses are at least still prepared to
talk to each other. They ought to be. Neither party is alto-
gether blameless and it is quite evident that mutual interests
are not going to be served by a revival of a fight best left
buried.
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Four Broadcasters . . .

® Continued from page A-7

:_:ras the greatest counter to television that you could possibly
ave.
JEFFCOAT
Who did?
McCLENAUGHAN

The Americans did.

JEFFCOAT
Oh, generally.

McCLENAUGHAN

Yes, generally; it came in the marketplace, and the one sta-
tion that | recall very vividly is KFWB, who's had some troubles
over the years with licenses and all sorts of things, but they
were the Top 40 station. And | think most people would agree
that 2UE at tha’c time, brought to this country Top 40 and the
whole concept of Top 40. | feel that it must be pointed out that
it was the resurrection of this radio industry—to see formated-
t;;pﬁlr?diu. That saved radio in Australia. There's no question
o1 that.
O’'DONOHUE

No doubt, in the world.

JEFFCOAT
That where 2UE picked up the idea from?

O'DONOHUE
That's where 2UE got it and brought it back.

McCLENAUGHAN

In "56, yes.

Much as | agree with some of the things that have been
said, | don't say we've outgrown the thought of learning from
the United States, as far as radio is concerned.

But | believe that the top stations of this nation haven't got
a great deal more to learn overseas. We will see professional
broadcasters that we may not have quite the like of here,
maybe because of the size of the market and the tremendous
;Iumber of AM and FM operators that are in the US market-

ace,

But don't forget, for every KMPC—for every CKNW, CFRB,
KHJ, WABC if you like—there's an awful lot of very, very poor
radio stations in the United States. | mean the metro markets
as well . . . there's some very bad radio there.
O’'DONOHUE

Terrible radio stations.

McCLENAUGHAN

And deserve to be in the position where they are, well down
the ladder. They're just not hrnal:lcastm%e iciently. As the
top metro stations in Australia are. In the Sydney market,
we're getting professionalism in each of the broadcasters in
Sydney. We've only got six commercial stations but the six are
becoming very professional.

JEFFCOAT
What about air talent?

McCLENAUGHAN

The talent is not quite as strong.

The station that | nhvinuslgchave a great affinity with is
KMPC in Los Angeles. But KMPC is a station which has relied,
and | think relied very heavily on, personalities. Now Frank
mentioned three great radio statiuns; he mentioned KMPC,
CKNW and CFRB. He could add to that WCCO in Minneapolis,

(Continued on page A-20)

For The Good . ..

® Continued from page A-10

the radio play of original material that we should get and this
is why the guota system had to come.

It's much harder for radio to play an original Australian
composition that obviously has no history of success; harder
to play them against established overseas talents.

It's a lot harder to get recognition here than in any country
of the world because we are competing here with the cream of
the world market. We're one of the few territories in the world
where we have the best of the American, Canadian, English,
etc., and we have to compete against it without a language
barrier to help.

D. How do you see the future of the Australian recording in-
dustry?

H. The industry is infinitely better now than it has ever been
and in five years' time or less we will be part of the inter-
national market. The talent is here, songwriters are improving
every year.

We will have one or two every year in the top 20 or 30 artists
which, relatively, is what we should have. Local Australian
writers and performers.

D. In the last two or three years many people have spent a lot
of money getting prepared for this, technically.

H. We are probably the last of the majors to do it, but we are a
completely self-contained operation with our own factory dis-
tribution, art department, studio and plating. We currently
have a studio that's equal to 95 percent of the studios in the
world—24-track, specially-built console from Nieve in London.
A studio as good in construction as any in the world.

What we have to get now is the know-how to use it. We have
good engineers and producers, but they could be great if they
got a bit of tuition and experience from people who have been
handling this equipment for years . . . Polishing the rough
edges. We need that cream 10 percent from England and
America.

| don't know how you convince that cream to come out
here—perhaps our people must go overseas.

D. Do you think Australian artists are reflecting English or
American trends if at all?

H. Personally | think English music is more creative and was
strong for a long time but then again American music has
started to come back, and this could be the swing of the
pendulum.
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Country Music—Gritty and Raw

Australian country music doesn't change much—it keeps
on just as gritty and raw as the land it describes while estab-
lishing records for sales and sheer longevity.

Nasal and adenoidal, Australian country music is moving
grudgingly into multi-track recording and string backings,
leaving a trail of gold records going back 20 years.

And two guys seem to have the market between them when
it comes to country gold.

In 1957, Slim Dusty recorded “Pub With No Beer' with
EMI—just about as Australian as a song can get and guaran-
teed to send shudders through Aussies of weaning age.

It went to No. 1, has sold more copies than any other Aus-
tralian record, according to EMI, topped the Irish charts for 10
weeks, sold in 11 countries and is Australia’s only goid 78.

Of Dusty's 32 albums, 20 have been gold.

For sheer productivity, Reg Lindsay's 36 albums and more
than 600 songs on record is way in front in Australia.

He was the first Australian to appear at the Grand Ole Opry
and became a member of the Country Music Association.

And to keep it all together, Dusty and Lindsay married two
sisters—Joy and Heather McKhean—both of whom had be-
come established as country singers.

Everything that Slim Dusty has recorded is still in print, and
that 1957 pub song has set a pattern for him: He's had a pub
song of one sort or another every year since then among the
four of five albums he puts down every year.

Most of Australia’s country musicians who made it have
been there—in the country. That's simpler than it sounds.

With something like 70 percent of the total population of
about 14 million living within 100 miles of the eastern sea-
board, there's an awful lot of nothing between the major cities
of Sydney and Melbourne and the Indian Ocean to the west.

“Going on the road" is something of a misnomer because
in a lot of cases there just aren't any. Sand, dust, arid beef-
raising spreads, some the size of Western European coun-
tries. Settlements are isolated and sparsely populated—
maybe a few hundred in a big town.

Usually an airstrip, sometimes a community hall, always at
least one pub to be the centre of any social activity.

And this is where the one night stands are held, in 100 de-
gree heat amid the world's most persistent flies, a fast-warm-
ing can of beer at hand and a man with a guitar singing songs
of the Australian Outback, itself two-thirds the size of conti-
nental U.S.

The sheer remoteness of these settlements has given Aus-
tralia one of the highest private aircraft ownerships in the
world and the development of a musical idiom which will bring

people 300 miles to hear Reg Lindsay pickin' the same songs
that were old when he sang them there 20 years ago.
A road tour still takes months—Slim Dusty toured most of

SLIM DUSTY

the Qutback and coastal rural areas in 1974 and it took 28
weeks, playing to at most 2,000 people at a time.

Tex Morton, a New Zealand logger who came here after
World War Il to sing a lot of early hits (and is still) has made
more than 30 transcontinental tours and plans more.

The stars of Australia’s hillbilly heyday have started to reap-
pear a quarter of a century later,

Tim McMNamara ran a hugely popular show on Sydney's
25M in the 50's before going down to rock and roll and tele-
vision. In 1971 he came back to put down his first album.

S0 did Shirley Thoms, as sweetly-voiced as Skeeter Davis,
who came back after 20 years to do two albums.

Country music even originates in the country. Tamworth, a
small town in rich farming area in the north of New South
Wales, has become the hub of recording and performing.

Radio 2TM relies heavily on country music and one of Aus-
tralia’s most prolific country labels, Hadley Records, is also
based in Tamworth.

Hadley manager Eric Scott started off with single track
recorders virtually in a tin shed.

Tamworth is also the centre for the Australasian (to include
New Zealand) Country Music Awards, created three years ago
and in 1974 drawing 266 individual nominations from 33
record and publishing companies,

Awards are given for the best Australasian recorded compo-
sition, album, EP, male vocal, female vocal, instrumental,
group, new talent and top selling country music track.
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Four Broadcasters . . .
@ Continued from page A-18

And, strangely enough, you've got lined up four radio stations
that have probably got a bigger share, and maintained a big-
ger target audience share ﬁ their market over many years,
than any other group of radio stations, and not in any way re-
lated to one another. And | think they've done it with the fact
that they are still hitting with the 'personality’ stint. They're
not too heavily formated, and | say that with respect because
some of the formated stations have excellent operations, but
these personality stations—KMPC, never worse, from my
memory, than fourth or fifth in the Los Angeles market. Dick
Whittinghill is the morning jock there; you've got Gary Owens
in the drive time . . . it's a big station.

| don't entirely agree that at the time we had wall-to-wall
Top 40 Music in Sydney, and a lot of stations did the same
thing, that it was necessarily a bad thing then for radio. | think
that it did attract all sorts of audiences, and | think it should
go on record that all the stations still had some distinct thing
which was particularly their own. It might have been that Top
40 was the main basis of all music, but it wasn’t until many
wars after television we dropped our morning serial dramas.

e still carried soap operas, but still carried our Top 40 music
in other areas. In fact, there was a slogan about “Top 40
where it counts.”

CLARK

| think one of the problems with Sydney and Melbourne sta-
tions was that television wasn't introduced into all markets si-
multaneously in Australia, as it was more or less in America.
Therefore, those stations which were involved in networking
had to maintain the pre-television program formats for the
sake of the rest of Australia. So, we were about four or five
years behind everyone else, in mudifyin%prugrarn formats, to
suit new conditions. We felt that at 2GB very much.

O’'DONOHUE

Well, if | can have four cents worth, and firstly, Brian, |
agree that 2UE was the first station to introduce Top 40 into
Australia. What | think you didn't do was introduce it 24 hours
aday, and that was a pity. I'm glad you didn't, because we did.

The most exciting thing I've seen in trips to America was a
fight that grew up one day; Ralph Baudine, as | recall, was
running WLS in Chicago, and a guy called Ken Draper came
into FL. And Ken took a little time, | think it was only
months, before he seriously hurt WLS.

| feel a little like Frank Sinatra doing a return concert be-
cause one thing | was going to talk about was the profes.
sionalism of the Americans. I've reformed my thoughts to say,
‘“‘the dedication of the Americans.’' | know that | can end up in
Martoni's Bar in Los Angeles at 3 a.m. with a whole bunch of
people and be talking radio, and | think that's what makes
them winners.

| also agree that while there are some terribly good radio
stations in America, there are some purely terrible radio sta-
tions in America, as there are in Australia.

I'm not doing a hype for Billboard, but one of the things

that | dig is that you can go to a Billboard Radio Programming
Forum and you can talk to people like Bill Drake, Rick Skiar,
Ted Atkins, Paul Drew, Jack Thayer, Bruce Johnson, John
Lund, Buzz Bennett, George Burns and that kind of people
and they are able to give you that dedication, that | don't think
is really. | think we'd all admit, not in Australian radio vet. If
your wife's yelling at you, called ‘it's the kids' school party
tonight, get home’ and . . . whateveritis. . . the American guy
that | see on top is capable of saying ‘well I'm sorry about that,
it might be the kids’ party tonight, but |'ve got a radio station
to run. And I'll go and do it and I'll do it till 4 o'clock in the
morning if it's necessary.
JEFFCOAT

Dedication.
O'DONOHUE

And he'll keep going.

But | think there's a more important point to make. | think
we, as a bunch of broadcasters, have to say “thank you,” in
that we've been to America—all of us—many, many times.
And I've never yet met an American broadcaster who is not
prepared to show you everything but the bottom line. That's
just incredible.

But we've come to a stage now where we are selling a syndi-
cated radio documentary to America . . . and | think that's a
hell of a breakthrough.

Also we were privileged, last year, to go and address the Ra-
dio Programming Forum in the U.S. . . . there was Rhett
Walker from 6PR, Perth, and Rod Muir and me. That couldn't
have happened 10 years ago.

JEFFCOAT

You know, it might be of interest . . . one night, | had dinner
with Ruth Meyer. She was the program director then for
WMCA, New York. And she said to me, ''What do you think of
New York radio?’ | said, "'l don't like New York radio: | don't
find any differentiation; perhaps it's me ""And she said, ‘‘no, |
believe that what you said is dead right; give me the West
Coast any time."

And she cited San Francisco in particular,

She said in her opinion, the West Coast of the United States
had more to offer in terms of choice of diet, radio-wise, than
did New York.

CLARK

My experience with America, or . . . my image of New York,
that it's a very stable market, that stations don’t change their
images very often, but it's always worth a visit to see what
modifications they've made to keep pace with the times. I'm
fascinated by the many, many years that the McCann's have
been on WOR; | was enlightened to find that they have in-
jected a new element into the program by the McCann's
daughter, who brings in the modern, or the youthful attitude
towards these home affairs that the McCann’s talk about. To
me, Los Angeles is the American home of innovation. This is
where anything new is going to break.

McCLENAUGHAN
What | mean about WABC, which is quite fascinating, is that
u would think that with Happy Harrison reigning supreme,
y a very big margin in what we call our breakfast program—
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morning drive—that sormebody would find somebody in the

whole of the United States of America . . . there's got to be a

rsonality to knock him off . . . there's got to be, in that mar-
et, a personality capable of knocking off Happy Harrison.

O’'DONOHUE

Sklar at WABC in New York has got one thing going for him,
he's No. 1.

DAVIDSON

Can we talk about our home ground; let's talk about Austra-
lian record companies. We have spoken about the American
dedication, we have spoken about the extent to which they are
always ready to receive Australians and whatever. | wonder
how many of the four heads of Australian radio sitting at this
table have spoken to a record company executive in his sta-
tion in the last month?
CLARK

Well, my company happens to be a share-holding participa-
tor in M7 Records, which is the newest Australian record com-
pany to be launched here that is not a subsidiary of an over-
seas organization. Festival is pure Australian, | think that
most of the others are overseas affiliated, but | think Festival
:fanlcl M7 are the latest additions. Festival is extremely success-

ul. . ..
JEFFCOAT

Apart from running into Hilary Mellick from Astor Records
now and then, | have not spoken to a record representative in
the 10 years that | have been manager.

McCLENAUGHAN
| always say hello to the ones | know when | see them. Why
the question? Does somebody feel amongst our group that

‘this is a good thing for management of a radio station. | keep

a reasonably good rapport with the heads of record com-
panies and other people in the record business.

O'DONOHUE .

Unlike you, we have a music director and we have a pro-
gram director and they go do their thing and | think that's su-
Eer and that's what they're paid for. It's not my job. But we

ad a case recently where John O'Keefe, who is an Australian
artist, recorded, and | think wrote, “Mockingbird."

And O'Keefe brought this record into the station and we got
on it and the thing we hate most in the world is to get on a
record and then get off it again. And it went to the stores and
Carly Simon . , . | think, Carly Simon and James Taylor . . . did
the same thing and suddenly we found ourselves in the diffi-
cult position where O'Keefe wasn't selling and Carly Simon
and James Taylor were and nationalistic things aside, we had
to get the hell off the Johnny O’'Keefe record and get to hell on
the Carly Simon/James Taylor record.

Alan Hely, the head of Festival Records, called me and
asked me why and | had a long, involved conversation with
Alan Hely. | don't know if we won, but we at least, | hope, con-
vinced him of our integrity.

On the other hand, | have just spent the last week trying to
hype a Kevin Johnson record in the States because “'Rock "N
Roll'" was a hit there. Maybe it will still be a hit, hﬂpefuilﬂ. I
have called everyone | know, trying to get Kevin Johnson a hit.
| am working for Australian artists, but | am not working at the
detriment of my station or stations.

What | am really saying, Brian, is that | like to be No. 1 in
radio.

JEFFCOAT

No, you're not answering the question. Do you make per-

sonal contact with the. . ..

O'DONOHUE
| never talk to a record company representative.

JEFFCOAT
So, the four of us here are in the same boat.

O'DONOHUE

We do talk with them if there is a complaint.

McCLENAUGHAN

| would expect Alan Hely to be calling me, too. | would not
necessarily expect the promotion representative to be calling
me. | am not in any way trying to denigrate the representa-
tive's job in the community, but surely his job is at program
manager and musical director level.

One thing I've admired Americans for is that stand they
took with the record companies and, as | see it and | recall it,
most of the good operators do have this situation. This is
where they are professionals; they've got a program director
in the United States, as we have a program director or a pro-
gram manager, and his job is to get that station ratings, and,
heck, he can't atford, right in the middle of all sorts of confer-
ences, just because a record company representative turns
up, to see him .

O'DONOHUE

The day that we've got to bring out station down to that. . .
and | only talk *me"" because we're music . . . the day that cut
ourselves off from the record rep who can bring a record in
and see him only between 2 and 2:05 p.m. on Thursdays,
we're in trouble.

DAVIDSON

We've related to America . . . we've talked about that; every-
body's learned something, everybody's gone there and came
back with ideas, borrowed them, modified them, put them on
straight. There has to be a difference, there's got to be a char-
acter; there's got to be some differences between what
they're doing to make it *‘Australian,’ because it is Australian
after all, unless anybody agrees that what we're trying to do
here is emulate totally, American radio. Frank? Do you see a
basic difference between. . . .

JEFFCOAT
Probably one of the basic ... | think it goes beyond the
physical, though . . . things is the lack of population. | think
this has got a lot to do with it, lack of density. | gain an impres-
sion that there is. . . and I'm not suggesting this is significant
. . . that there is probably a greater rapport between the an-
nouncer and the listener in Australia and | say this advisedly—
it's only speculation—mainly because of the lack of size in
markets, like . . . you talk about San Francisco to be equiva-
(Continued on page A-22)
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McClelland: The Quota . . .

® Continued from page A-6

of information about Australia abroad (the Australian Infor-
mation Service), |'ve instructed those officers that as far as
possible they have to give every encouragement possible to
Australian performers who go abroad.

Q: How do you see the activities of your Department develop-
ing commercial radio in the future? How do you think it's go-
ing to be improved and how do you think the Department’'s in
a position to help it develop?

A: Well, | think there has to be greater rapport between gov-
ernment and government, and industry and industry. We con-
ducted a seminar to which we invited Lord Ted Willis from
England, and Nicholas Johnson, once with the Federal Com-
munications Commission in the United States to speak on the
television industry. As a result of the outstanding success of
that seminar, I've suggested to my department that they
should look at a seminar for the radio industry and consider
inviting people of world renown to that seminar.

But my main objective has been, to date, to create an
awareness within the industry that it is an industry, and that
means all sections of the industry. They all have a responsi-
bility to help develop their industry and help this nation. | cer-
tainly am very much aware that we can learn . . . we have to
learn . . . from people abroad who have been through it, even
if we haven't, particularly in FM. | certainly think there are
things going on in this country from which other people, too,
can learn.

Q: How do you see the existing commercial operators acting as
far as FM is concerned? |s there an established policy at this
stage as far as granting them FM licenses is concerned?

A: No established policy at this stage so far as the granting of
FM licenses to existing commercial operators are concerned.,
It is my opinion that the policy of the government and the pol-
icy of the party, is that the dual system of national and com-
mercial broadcasting and television, shall be maintained and
shall continue. | personally therefore believe that there will be
determined—and | certainly will be recommending—that
commercial operations can go into the FM area. It doesn't
necessarily mean though that those who hold AM licenses au-
tomatically will get licenses in the FM area. | think there has
been a trend to monopoly, very much, in the area of the pos-
session of broadcasting frequency. | see FM as something
that can effectively be used to break up the existing tendency
towards monopoly.

Q: Well, given a situation then where a station as a commercial
operator may wish to apply to operate an FM license, (should
one be allocated), there is nothing at this stage to preclude
them from doing so?

A: Nothing at all to preclude them from applying—putting up
their case to the Control Board and the Control Board recom-
mending acceptance by the government of that organisation
as a licensee.

Q: Under the Act as it stands at the moment—if a commercial
operator—| know it's probably hypothetical—was able to show
himself not to be involved in a preclusive monopely, and by

Pop Music Ket To Acts . . .

® Continued from page A-14

toriums. She recently filled Sydney's State Theatre (which
holds 2,490) to standing-room-only capacity and (with the ea-
ger support of actor/funnyman Reg Livermore, singer/song-
writer Graham Lowndes, musicians such as Peter Bootham
and other varied and talented people) held her audience for
well over four hours with her unique voice, recording, at the
same time, an excellent LP.

Some of the best talent in Sydney and Melbourne is to be
found in inner city wine bars such as Limerick Castle, Red Ri-
leys and Yurong Address, where, on Monday night, usually the
worst night of the week for attracting audiences, one can be
turned away from a “‘house full'” wine bar. Also in small folk
clubs such as the Cellar and the Kirk Gallery, 2nd hotels where
folk nights are regularly staged (several times a week in most
cases), such as the Elizabeth Hotel and the Edinburgh Castle
Hotel. Here, for as little as a dollar {in some cases no admis-
sion is charged at all), one can listen to good folk music for up
to four hours in a relaxed, sociable atmosphere, and where
top recording artists share concepts with young musicians
and songwriters just beginning to feel their way into the in-
dustry. In fact, literally any night of the week, one can hear
good folk music in the city of Sydney, and one can take one's
pick of the traditional hand-cupped-behind-the-ear type of Ir-
ish and Scottish folk-singing, traditional and contemporary
Australian, American and English folk songs, Bush bands
such as the Bushwhackers and Bullockies, jug bands such as
the East Neasden Spasm Band, and people such as the Cap-
tain Matchbox Whoopee Band, whose music defies classifica.
tion as being rock, jazz, folk, soul or anything else. Particularly
the latter two individuals, whose brilliant but subtle song-
writing talent and entertaining presentation has earned them
countless dedicated fans, by making people laugh at them:
selves and their way of life.

In relating this part of the Australian music scene to the in-
ternational market, it is quite fair to say that Australian music
is now developing a sound of its own which could lead to Aus-
tralia being a gold mine of talent as was Memphis, Mashville,
Liverpool, San Francisco and London. Their records certainly
deserve a good hearing when they appear on the desks of
overseas executives.

the same token was able to convince the ABCB that he could
operate an FM license satisfactorily, presumably then it would
count under his allocation.

Under the Act, it would count as a license, be it FM or AM,
because the Act as it stands makes no differentiation,

A: That's right—no differentiation.

Q: If a station was over its allocation in a state, there's no
point in applying for an FM license?

A: It might decide to get rid of its present AM license in order
to apply for an FM license.

Legislation was introduced in 1972, amongst other things,
urging periods of licenses to be able to be varied from six
months to three years, on the basis that it would enable a bet-
ter administration of the Act by the Control Board because on
one given day there might be 40 applications for a license
come renewal time; it's impossible to oversee 40 applications
and then for the next three months you mightn't have any to
deal with. So the then-Government decided to institute vari-
able periods of licenses, from six months to three years, so
that the license period could be spaced out to enable the
Board to have a better administration of the Act. We were in
opposition. We referred—and | moved the motion—referring
that legislation to a Senate standing committee. The Senate
standing committee reported on the matter and after we had
come into Government, reported that the system of variable
licenses should be introduced. We then proceeded to institute
that legislation. Two sets of legislation—one that the previous
Government had said they would introduce, but had never
done, the second one, one that they had introduced but we
had referred to a Standing Committee, which comprised
members of the Liberal Party incidentally, had recommended
we proceed with,

The other basis of the Legislation was that under the exist-
ing Act, there is a requirement that the Control Board, in mak-
ing rules, in imposing standards and conditions on stations,
shall consult with the representatives of the station. They
have also consulted in the past with representatives of the
unions involved, and other interested parties, but it hasn't
been obligatory for them to do so. It has been obligatory for
them to do so, in the case of commercial stations, but they
have generally always done so in the case of the unions.

That fact alone created industrial discord and disharmony.
The fact that under the Act, it was mandatory for them to con-
sult stations, but not necessarily unions, created discord, dis-
satisfaction. We decided to correct that situation. The opposi-
tion in the Senate decided therefore to throw overboard what
they had advocated, what they had said they would do in
1972; what they had actually proposed, by way of legislation,
in 1973, which had been recommended by a joint standing
committee in 1974, and thirdly to throw out of the door, a gen-
uine attempt on the part of the Government to bring about
industrial harmony. That's where the situation is, Now | know
they were promoted by the F.A.C.T.S., in certainly the first
area; perhaps in the second area; certainly not in the third
area. The Federation of Commercial Broadcasters, at their an-
nual convention in October, carried what | might generally re-
fer to as an hysterical type of resolution, because someone ob-
viously there was playing politics and didn't get down to the
basic realities of the Bill. Now the situation has been left—
now—as a result of the Parliament's decision, left as it was
yesterday. | intend to reintroduce the Bill in three months’
time. In the meantime, | have discussed with my colleague—
the Attorney-General, and written to him today, asking him to
provide senior counsel available to me, to define exactly what
my powers are under his Act, what my responsibilities are un-
der the Act, what are the powers of the Control Board, what
are the functions or responsibilities of the Control Board, and
we will take it from there.

Q: Will you publish that information?responsibilities?

A: We'll see. We might get a definition first.

Q: Once that definition is established, they presumably would
be made public?

A: No. It'll be a legal opinion. | can take a risk and have any
action that | take challenged in a court of law. That might be
going to happen much more in the future than it has in the
past. And that's why | mentioned to you earher that there
might be, very shortly, a public inquiry into what stations are
doing on the music quota system. If they want to play it rough
. .. and we've set out to be cooperative; we've set out to have
consultation; we've set out to have rapport and discussion,
and if certain people want to play it rough in this game, |, too,
played a lot of football in my day.

Q: How would you see a public inquiry operating under those
circumstances? What would it set out to show?

A: Well, the terms of reference might be how the guota is
being . . . I'm not saying whether this type of guota is encour-
aging additional performers, whether it should be extended;
how far it should be extended; whether conditions should be
imposed on licensees to undertake certain responsibilities,
Q: Just on this question of licensing. This three months . . .
A: Please don't think | use that as a threat. If | can get co-oper-
ation and understanding, | want that more than anything. On
the question of licensing . . . | think it's fair to say to a very
great extent, | have had that co-operation from the Federation
of Commercial Broadcasters.

Q: On the question of periods of licensing—given that stations
be licensed for three months or twelve months, or three years
or whatever, to ease the burden on the people that the Control
Board have to sort through all this material, presumably it
would suggest then, that once a pattern had been estab-
lished, so there was a regulated flow of license applications
coming in, presumably the system would stop then, wouldn't
it? Everyone would go on a (presumably) 12 months licensing
period?

A: Might even be a three-year licensing period.
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Would You @&
Believe a
Talking Photo?

An Australian political scientist turned boiler-maker has de-
veloped a unique process to produce picture records.

Paul Coombes, manager of Rainbow Records, has been
turning out singles and LPs for nearly two years—successful
not only as a manufacturer and distributor, but also in quality
reproduction in four-color of artists and designs on his
records.

He describes the system as "'a vinyl hamburger of five lay-
ers.”" The artwork is printed onto a treated vinyl biscuit, this is
covered with clear vinyl and the whole sandwich bonded si-
multaneously as the tracks are pressed.

Quality control is a major problem.

“We have to spot check every record—a slow process. Blem-
ishes which show up easily in normal vinyl get hidden in the
color printing and the clear overlay."

“But we are improving constantly and wastage has been re-
duced to a minimum."

Australian inventor Alec Lash bought patents on a Japa-
nese process which proved to have too high a waste rate.

He perfected in and Paul Coombs gave up lecturing in politi-
cal science to start his own manufacturing complex in
Queensland’s Gold Coast.

To get his plant going he had to take exams to be able to
operate a boiler, along with other equipment.

Their first record was a hit. Veteran country singer, Tex Mar-
ton, recorded "'The Goondiwindi Grey,' a song about million-
aire racehorse Gunsynd at the height of its career, and the
record took off,

Its release in mid-1973 established the company and
started a trend of successes.

“Farewell Aunty Jack,” theme of an ABC television series
was a single featurning Aunty Jack in color and sold nearly
100,000 copies to become No. 1 on the 25M Top 100 survey
of 1974 hits.

Pricing makes singles 50 cents dearer than standard press-
ings, at $(A)1.75. Albums work out cheaper per unit making
them at least competitive.

After nearly two years, operation and 250,000 albums and
singles for the Australian market, Paul describes it as a
“tough business that | wish I'd never gone into."

"We'd like to licence the process overseas. At the moment it
is protected by patent, but | have never had much faith in pat-
ents."’

NON-STOP BITS

with Mike Menner
Saturday 1-15-7pm.

Direct from the U.S.A.
Complete countdown on

Sundays. 9am-Noon
with Casey Kasem

NATIONALTOPLO

Tony Hartney spins out
Australia’s best selling
records.

Sunday 12-30-4pm.

contemporary
rQdio EEVEN EIGHTY

Le-v

g(jessny uo ybods precqglig v

QyvOo8TIE 'SL6) '8 AHYNHE3d


www.americanradiohistory.com

A-22

A Billboard Spotlight on Australia

Australia’s “No. 1
Gospel Label

“Melchizedec
Records™

RECORDING AND/OR PROMOTING
TOP GOSPEL ARTISTS
THROUGHOUT AUSTRALIA

Including

“THE PROCLAIMERS”

“FLOCK™

Further Information Contact—

MELCHIZEDEC RECORDS

P.0. BOX 145

FERNTREE GULLY 3156

VICTORIA
AUSTRALIA

TELEPHONE 758 4519

FEBRUARY 8, 1875, BILLBOARD

1958-1974-?
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| Thfey were all a

~ Very Good Year..

Witha lot of help

- from our friends!

Thank You

Australia’s Cracking Those

International Markets!

The future looks bright for the recording and publishing in-
dustries in Australia and the volume of recording sales contin-
ues to show a substantial annual increase according to
Malcolm Allan, director of creative services for the Chappell-
Intersong Publishing group.

With a population of just 13 million, Australia now ranks
sixth largest record buying market, in comparison with world
sales figures, and consequently international publishers and
record companies are now looking to this emerging market
with renewed interest.

U.S. and British recordings continue to claim the major
share of the market, but over the last 18 months there has
been a noticeable increase in the volume of Australian record-
ings. With new improved recording techniques and experi-
ence, many more records of international standard and ap-
peal are being made by Australian artists. Not only are these
recordings gaining increased acceptance by the record buying
public so that they are regularly holding major placings on na-
tional hit charts, but the recordings are being released on the
world markets with increasing frequency. So far only a few of
these have made the highly prized top slots in the U.S. and
British hit charts, but these successes are welcome develop-
ments to the Australian industry and artists in particular,
many of whom previously had been forced to move from Aus-
tralia in order to further their careers. Such artists as Rolf Har-
ris, Helen Reddy (who recently acquired U.S. citizenship),
Gary Shearshen, Diana Trask, Olivia Newton-John, Frank
Ifield, Lana Cantrell and the original Seekers group could only
gain international recognition by such a move,

However, a new breed of popular writers and singers includ-
ing Brian Cadd, Kevin Johnson, Judy Henderson, Jon Eng-
lish, Vanda and Young, etc., are beginning to break into inter-
national markets. Such recent developments have greatly
assisted the Australian songwriter. Previously, local writers
suffered from an attitude that it was preferable to record a
song which had done well for an overseas artist rather than to
try with a local original, but as recording companies looked
towards the lucrative international markets it was obvious
that there was little purpose assaulting the U.S. market for ex-
ample with a song that had already been successful there,
Consequently, while the principal income of Australian record
companies and publishers continues to stem from inter-
national origins, record companies such as Festival, EMI,
Phonogram and RCA along with publishing companies like
Chappells, Essex and Alberts, are reinvesting large sums into
local recordings and promoting material by Aussie writers.

Malcolm Allan (Chappell-Intersong) sees the role of the con-
temporary publisher in Australia as encouraging the develop-
ment of Australian artists and writers by giving financial sup-
port and interest as well as actively promoting the many

Four Broadcasters . . .

® Continued from page A-20

lent to Sydney, but you're talking also about . . . how many
stations in San Francisco and all that 40—50 stations? | don't
think in @ market, or a circumstance like that, that person-
alities can be so closely identified. For example . . .in ... I'm
sure this is one of the differences ... in Sydney, Gary
O'Calloghan of 2UE is so much identified with Sydney, it's un-
believable. And he's had 14 years to prove it . . . 15 years
maybe. He is so much part of the Sydney scene that | don't
think our American colleagues have this, not through lack of
ability, but I think they've got so much competition, they've
got so many people . . . you asked the question . . . one of the
basic question differences, | believe, is the ability for the Aus-
tralian top man to identify with his market, | don't know what
you'd feel about that Brian?
McCLENAUGHAN

|, in some respects, agree, although | think . . . incidentally,
Gary's been there 18 years. But | really believe the answer is
. . . that there 1s not really a great difference between the two
nations so far as commercial radio's concerned these days;
apart from the fact that obviously an Australian personality
identifies with Australiana, becomes an Australian; he . . . if |
can quote Kevin's station . . . 25M, has their announcers ob-
viously slightly more ocker; now ‘ocker’ is a word that has to
be spelt out for Americans, of course, but very Australian in
their attitude towards even their diction, their way of speaking
and everything, to make it a very Australian radio station. And
it was a calculated risk that they probably took at some stage,
and it's paid off. But, it happens in America . . . you hear the
idioms of Americans coming through on American radio sta-
tions and New York people like to hear a New York accent, to a
large extent. It couldn't be a Southern drawl . . . that would be
a hell of a job getting off the ground. Now this is probably the
basis of it, but, personalities aside, when you get down to
strict formats, there's not a great deal in it, though | believe
that all American radio 1s more heawvily formated than Austra-

valuable copyrights the publisher represents. It is probably
necessary to devote a far greater effort towards the develop-
ment of original product in relation to the immediate returns
from this source but this should be considered as an invest-
ment in the Australian industry. Naturally, any publisher
would be unwise to neglect his responsibilities towards the in-
ternational catalogues he represents and it is also vital for him
to obtain as many local covers and releases of international
recordings as is possible. Obviously there is no room for “‘a
collection agency operation' in Australian publishing in 1975,

Recent developments in the Australian music industry have
been greatly assisted by federal government legislation re-
quiring an increasing quota of airplay for national product.
This is expected to reach 30 percent by mid-1975. To qualify
as an Australian product, the recording need not be of an Aus-
tralian song, but it is encouraging to find that those respon-
sible for selecting material for recording now favour original
material. Australian radio stations are utilizing an increased
number of Australian records to comply with this obligation
while remaining rigidly selective in the material they broad-
cast.

The future certainly looks bright for the Australian music in-
dustry and the proof of the public's appreciation of Australian
product i1s surely the regular appearance of Australian records
and songs in all of the nations hit charts.

FM And Colour
TV Finally Arrive
In Australia

Australian broadcasting came of age in the final months of
1974 —colour television and FM finally arrived.

Colour TV started with sporadic broadcasts of a few hours a
day of sport and news using a modified European PAL sys-
tem, with full-time transmission beginning next month.

FM radio introduced itself as a permanent fixture through
two non-profit (by design), non-commercial good music sta-
tions—one in Sydney, the other in Melbourne.

The arrival of colour television was mostly a matter of time
and some cautious planning to provide the best transmission
system available.

FM radio, on the other hand. has faced a bewildering suc-
cession of reverses at the hands of government, broad-
casters, public and private inquiries, government agencies
and instrumentalties.

Experimental broadcasts in FM were started in Australia’s
major cities in 1947 and until 1961 continued to use the VHF
band for BO hours a week before being discontinued.

Channel clutter on the VHF band forced the demise of these
early stations, and this same factor was to become the centre
of controversy 10 years later when the subject of FM was
presented again.

Australian television had been allocated most of the VHF
FM band, prompting the Australian Broadcasting Control
Board to recommend that FM be transmitted in the UHF
band.

Amid the furore that followed, a Senate Committee rejected
the proposition, pointing out that Australia would have to
have receivers specially built, denying the public using the es-
timated one million FM receivers already in the country.

In 1973, following a change of government, an independ-
ent public inquiry was held, chaired by Sir Francis McLean, a
former director of engineering at the BBC.

The McLean Committee recommended that FM broad
casting should begin as soon as possible in the VHF band be-
tween 88 and 108 mHz and that television frequencies im-
pinging in this spectrum should be cleared.

The committee also said that licenses should be granted to
the Australian Broadcasting Commission, to non-profit com-
munity stations and for commercial operation.

So began the community stations in Sydney and Mel-
bourne, on air in time for Christmas, low-powered and fi-
nanced through public subscription to broadcast “‘fine mu-
sic’” on about a 10-mile radius.

The ABC was allocated 14 new FM stations, yet to go to air,
but the Government explicitly denied access to commercial
operators, whether they be existing AM operators or not.

The first ray of hope for AM operators came when Billboard
went to Canberra to interview Media Minister Doug
McClelland for this issue.

e I 2 =

. lian radio. And some stations format to the stage that if you He said that there was nothing now irﬂpedin_g applicatinnﬂ
i took it out of its environment in the United States and put it from AM operators. How successful these applications would
in, say, Sydney or Melbourne or Adelaide it would not fire, be remains to be seen because few AMers seem convinced

even though they had Australians doing the job. that there is much likelihood of success at present.

The format would not work, because it is too slick. too much The introduction of the ‘‘fine music'’ stations has meant in
on the ball, and there's not that little bit of human . . . sort of real terms, the playing of classical albums in mono on less
humanity, about the station. than 1Kw, unedited and on about a six-mile radius.

513 Northeliff Street, Milsons Point 2061
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AUSTRALIA'S LEADING SINGER/SONGWRITER,

WINNER MALE VOCAL SINGLE,
MALE VOCAL ALBUM 1974,

AUSTRALIAN RADIO RECORD AWARD.

(I GAVE YOU THE BEST YEARS OF MY LIFE)
Kevin Johnson composed it

Mac Davis made it a U.S. hit.
Kevin Johnson records exclusively for:

®
ol
Tians
98 Bay Road, Waverton, NSW. Australia 2060,
Thankyou: Jonathan King-UK Records,

Teldec, Beverly-Som E Electronica LTDA.
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SISTER JANET MEAD — From Adelaide in
South Australia, Sister Janet had a sensational
start to her recording career with a rock version of
"The Lord's Prayer' that topped the charts right accross
Australia and, when released internationally by A & M Records,
became the first Australian record to go gold in the U.S.A,
Her debut album was produced in Festival's new 24 track studio
in Sydney and her second album will be a new concept of the mass —
featuring the original music with words adapted from the mass.

OLIVIA
NEWTON-JOHN —
Since breaking through on the overseas market
with her version of Bob Dylan's "If Not For You'', Australia’s
Olivia Newton-)ohn has gone from strength to strength culminating
in her winning the Best Female Country Vocalist section of last year's
Grammy and 1974 C.M.A. Awards. She represented Great Britain in the
1974 Eurovision song contest and her latest world wide smash ““1 Honestly
Love You™ recently became her first U.S. No. T pop chart-topper. She
hld‘nn fewer than 3 singles and 2 albums certified gold in America within
a nine month period in 1974, Olivia's hit records were produced under
the guidance of Peter Gormley for Festival Records, London.

DOUG ASHDOWN

One of Australia's foremost singer/songwriters, Doug has returned fo
the recording scene with his first L.P. in almost 3 years. Entitled " Leave
Love Enough Alone", it's released through Festival and the album’s
title track is out as a single and is already rated on some charts.

SHERBET

Voted “Best Australian Group® for the past two years in the annual
T.V. pop awards, Sherbet recently scored their ninth hit in a row with
“Silvery Moon" — a track from their third L.P. “Slipstream" (seli-
penned) which went gold four weeks after release and has become one
of the biggest selling Australian Group Albums of all time. Lead singer
Daryl Braithwaite Is currently topping charts with his first solo single -
a brilllantly re-arrangeéd revival of " You're My World".

JAMIE REDFERN

Another former “"Young Talent Time" regular, Jamie waon this year's
“King of Pop"' award. Has toured America with Liberace and has been
awarded platinum records for his first two L.P.'s with his latest *Hitch
A Ride On A Smile” also headed for Gold.

DEBBIE BY RNE

Currently Australia’s "'"Queen of Pop” who made her name on the T.V
show “Young Talent Time". Only 17 years old, Debble recently releas-
ed her first L.P. including her No. 1 single "He's A Rebel”™ to coincide
with her appearance on the Glen Campbell touc of Australia.

GRAEME CONNORS

Graeme is a young singer from Queensland who won a lot of praise
when supporting Kris Kristofferson and Rita Coalidge on their recent
successful Australian tour. So impressed were Kris and Rita that they
and their band (including Billy Swan) spent some time at Festival's
Studie 24 producing five tracks with Graeme which included material
written by both Kris Kristofferson and Graeme. Kris produced the
session with Rita doing back-up vocals. These tracks will appear on
Graeme’s first L.P. due early this year.

DENISE DRYSDALE

“Ding Dong' as she is known to the milllons who watch her on T.V. Is
now forging a solo career for herself after her phenomenal "Hey Paula"
duet success with Ernie Sigley. Her debut single is " The Loving Song"
and an album will be finished early in 19735.

RICHARD CLAPTON

With a very strong and loyal following around his hometown of Sydney,
Richard Clapton made his recording debut at the end of 1973 after re-
turning from England and Germany where he performed with groups
in those countries. All tracks on his first album titled ""Prussian Blue"
ware sell penned. He is currently working on a new album and single
which will establish this prolific singer/songwriter firmly on the nation-
al scene,

ERNIE SIGLEY

Atfter establishing himsell as T.V.s leading personality, Ernle turned to
recording and recently teamed up with T.V. show “regular” Denise
Drysdale and their revival of ""Hey Paula® hit No. 1 and became one of
the fastest selling singles ever in Australia. Has just released his debui
Festival album *. . . And Here's Ernie” which became Gold almost
simultaneousiy with its release.

NORMIE ROWE

The firsi winner of T.V.'s "King of Pop' award, Normie had a siring of
hits in the late 60's and recorded in England where "“Ooh La La" was
successiul. Now back home he is as popular as ever on the club circuit
and is currently working on a new single and album which are destined
to take him back to the top of the Charts.

JOHN ROBINSON

lohn s recognized as one of Australia’s leading guitarists and he and
Iyricist John Spooner have spent the last two years putling together an
L.P. "Pity Far The Victim" which was released in November, '74 to
upanimous acclaim from the critics. Recorded at Festival's Sydnoy
Studios, it features the vocal talent of some fine Asutralian singers
with accompaniment from John plus a host of top Australian musicians.

GLENN CARDIER
Glenn Cardier made quite a few waves with his two Festival L.P.'s. At
present he is in England (on & Government Music Scholarship) where he
is being developed by Peter Gormley who also manages Cliff Richard
and Qlivia Newton-]ohn.Glenn is recording there for Festival Internat-
ional and he has already completed a short tour with Prelude.

MIXTURES

Local group who rocketed to international stardom when their * Push:
bike Song'’' went tops in the U.K. and charted in the U.5. a few vears
back. After an extended U.K. visit, they are now back in Australia
where they are concentrating on recording, cabaret and T.V. work.

Their new album “"The Mixtures'' was recorded recently in Festival's
“Studio 24",

REG LINDSAY
A pioneer of the Australian country music scene for over 20 years, Reg
has had a very impressive career including a number of trips to Nash-
ville where he is recording his latest L.P. to be released in May, 19735,
Toured Australia earlier this year with the “Hank Snow Show'' and

has been voted “Top Country Performer"” many times.

JOHNNY O'KEEFE

Australia’s "“Wild One'. ). O'K s still rocking with the best of them
maore than 20 vears after his first big kit ""Shout™. He Is a legend in
Australian showbiz and has enjoyed a recording comeback over the last
few years with a number of big hit singles and albums.
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COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL

The Service of the Stars for 30 Yra
“THE COMEDIAN"
Original Monthly Service—$45 yr.|
2 issues, $10—3 for $12.00
35 “FUNMASTER" Gag Files, 3456
“Anniversary [esus" 330
“How (o Masier the Ceremonies,” 35
No C.O.D.s
“We Teach Standup Comedy"
Remit to: BILLY GLASON
200 W. 54th 5i.
New York, N.Y. 10019 tfn

*TOFICAL ONE-LINERS!"-"DISH-NITE-
EARTHQUAKE!"-"TOWERING TOY FAC-
TORY! BETSY WETSYS!" Tiger Lyons, P.O,
Box 644, Franklin Park, Ill. 80131 fedl

JOCK SHORTSI

Twice-Monthly Contemporary Comadyl
Hotlest Servica Anywheral
Sampla §2. - Details Free!
BROADCAST LIBRARY

§804-A Twineing, Dallas, Texns TIHIL
n

"FREE” CATALOG . . . EVERYTHING FOR
the desjay! Costom 1.Ds, Promos, Alrchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Write: Command, Box 26348-B, Ban
Francisco 94128 tin

mam

DEEJAYE: NEW BURE-FIRE COMEDY!
11,000 classified one-line gags, $10. Catalog free!
Edmund Omin, 2788-A West Roberts, Fresna,
Calif 235, tin

When Answering Ads . . .

Say You Saw It in Billboard

MaRT

Hallm' "‘Pﬂﬁl'ﬂﬂh WANTED™ is $15—in advance—for two
times, 2" maximum. Additional space or variation from
 regular ad stvle is $25 per inuh.ﬂn maximum. No charge
for Box numbers.

! “HETHEINS OPEN" is Hﬁ—in advance—for one time,
2" maximum. Additional space or variation from regular
~ad style is 825 per inch, no maximum. Box number ads
asklng for tape samples ﬁthtntharged an added 51 for

: handling and postage.
ok ‘Send money

and mh*eﬁiﬁn; copy fo:

Mn-w Jﬂbh‘larl Bﬁlm 15!3 Broadway, N.Y. 10036

POSITIONS WANTED

TOP MAJOR MARKET ONLY: 6 Year
Veteran of Black Formated Radio, 24 Yenrs
old, Former M.I). & P.D. FCC First Class
License/w Haedsr Endosement, Associate
of Arts Degree. Will accept Position as
Announcer or P.D). Extremely strong Pro-
duction, proven Creative, Mature and tal-
ented. “A real number turner.” Available
after two weeks notice. For Tape and
Resume, Write or phone, Buddy Love,
2446 Amsterdam Drive, #5C, Auogusia,
Georgia 30908, Phooe {(44) T24-3277T FeB

I get tours of Alksiraz from ex-coms, eco-
nomic views from Gr of Wrath hoboa,
death threats from frowns from
William Amts, philosophy from Judy
Collina, from lsteners, Oh yes,
I nlso pick up a few things from the wire
services, Need a newsman more than vou
need & newsreader? Call me: (T14) 256-8640,
Pipes and credentinls. BKO peed not
respond. felb

Are you looking for & new face that has s cer-
tain rare style? [ am a mcently discharged
vet. and am anxious for that special break
into the field of broadcasting. Posses third
class ticket with endorsement and am =
graduste of & broadcasting achool. In nddi-
tion, I can operate the board with precision
snd handle the show with professionalism.
I mm very certain that my voice will charm
the listening sudience s well. I'm a good
worker and nol s shirker. Check out my
resume references and see for yourself. For
resurme und volce tape specify your station's
format and be pure to mail your requests to:
Bteve Mausteller, 430 N, 2nd Stresi, San
Jose, California 85112 felh

POSITIONS OPEN

R & B Announcers necded, WYLD Radio,
F.0. Box 19124, New Orleans, La. 70178,
Bend tapes, resumes, pictures to George
Vinnett, mhl

GOLDEN OLDIES

- TRADING POST

record tradens, collectors, swapy

N OLDIE

NTED TO BUY.™

JGIN US WﬂH YOUR E'LJ’I-HH'IHI D ADVERTISE-
MENT. Records = Albums « Sheet music - Phonographs = Ol
. INVESLOrS, L'I-mng;:m switchers,
'Mm sellers and all other trattickers here is vour TRADING

T, a marketpluce. right in the middle of the action: BILL-
'BOARD MAGAZINE. Here's whe

_mmqﬂhﬂg missie popularity since the :mﬁy 405 BILLBOARD
GOLD 11*11311}33(] Pﬂﬁ:l‘ is open for business.
WMESlﬂJ ﬂmlm-d;\ﬂwnx' n

m CFOR SALE,” "SWA
the htmﬂIEna Lhut fits g ljl;m!

¢ the charts have been

Closes Ey Mundny.

APPING™

FOR SALE

F00 JUKEBOX RECENT RECORDS:
Rock, Soul, Country, MOH. 100 for 8700, A. 8§

Hecords, 248 Cottage Grove, Cleveland Heghtas,
ﬂ‘hlﬂ H 118, E'Lﬂm“

MISCELLANEOUS

MARE THOUSANDS OF DOLLARS BUYING
pnd selling old phono records by mail onder.
Free detmils: Aversa-Swest Publicntions, Box
BAAH, Burbank, Ca& 51503, 2OW

SOLD AT AUCTION: COLLECTORS REC.
orda, L Jamw, Sound Trocks, 0. €., person-
whitios, Indicate Hst from: Ray Macknic, T.0
Box 7611, Van Muys, CA 91408 L1S.A m 2%

Advertising Brings Results

Radio-TV Programming

Is Vegas Ahead Of Charts?

® Continued from page 20

30 to 40 records and on Mondays we
add the new ones.”

“We don’t have meetings with the
deejays,” he adds. “*We publish an
internal playlist, which is the same
one which is mailed to record dis-
tributors only. All our music rotates,
Everything gets even play. The way
the format is that if anything comes
up it gets equal air time and we sim-
ply add it to the list.

“We honor requests to a degree,
by phone and by mail. But, by mail
we just don't get that many. But we
do have a special request line.
Requests affect the playlist to a de-
gree, but you have to be careful.”

For several years KLUC has been
co-sponsoring rock concerts, a situ-
ation which McCarthy feels is com-
patible with the station’s de-
mography.

“Our rock concerts are basically
sponsored by Golddust Productions,
out of Los Angeles. In the past we
tried to have a concert at least once a
month at either the Ice Palace or the
Convention Center. It's really hard
to say what our plans are in the fu-

ture.”
KENO

Doug Corey has been program di-
rector since 1972 working his way up
through the ranks. “If you have to
put a label on it KENO is basically
Top 40."” says Corey.

The station uses one playlist inter-
nally, which Corey composes. Along
with an associate, Corey listens to all
new records and decides which, if
any, will be added,

“Al least 100 new records come
into the station each week," says
Corey. “I try to listen to all of them.
New records added to the playlist
vary from one to four or five. But
we've rarely had to put on five. We
are strictly formatted. We play as
many as we can in an hour, with a
minimum of 12-14."

“We try to give equal play to the
songs on the playlist, but there are
songs that are more popular, that
people want to hear more often.
There is repetition whereby certain
records are played slightly more of-
ten,” he admits,

“We do keep a list of audience
requests. They are rarely <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>