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Justice Orders FBI Arrest
Pirates Of Pre-1972 Titles

By ROBERT SOBEL

NEW YORK—In a highly significant and
precedental move resulting from recent ap-

peals courts’ rulings, the Justice Department
will criminally prosecute pirates of unlicensed
copyrighted material appearing on recordings
produced prior to Feb. 15, 1972 Justice has
also advised the Federal Burcau of Investi-
gation to impound such material.

The decision to act was based on the Justice
Department’s opinion that the courts’ rulings
wipe out the significance of the Feb. 15. 1972
datc in terms of instituting federal action and
that they obliterate the pirates’ claim of legal-

Mahogany Rush is cusrently “turning on" the country with their 40 major
city tour. 20th Century Records has made available merchandising and

tour display material to back up the group.

(Advertisement)

ity under the terms of the compulsory licensing
provision of the Copyright Act.
(Continued on page 10)

Realistic Prices Hot Topic
For NARM Consideration

By JOHN SIPPEL

LOS ANGELES—While officially the 1975
NARM convention program carries no direct
discussion of or allusion to increasing profit

RCA Joins Catalog Cost Slashing Program

By STEPHEN TRAIMAN

NEW YORK—A growing trend to meet in-
creasing demands of dealers and rackjobbers
for a better profit margin on catalog product
gets a big boost with the RCA announcement
this week at NARM of a new $4.98 series
($5.98 for 8-tracks), similar in intent to recent
moves by Columbia and United Artists that

LOS ANGELES—A campaign to
persuade record/tape, accessory and
sheet/folio manufacturers to print
“bar-coding” in a uniform place on
their product packaging to facilitate

store product, will be carried on dur-
ing the NARM convention this week
by veteran retailer Al Franklin.
Franklin, chiet of ABC's Leisure
Time five-store retail chain, has used
“bar-coded” labels forsix months on
all product in his diversified product
stores. He has tightened inventory
control, quickened complete store
mmventorying and improved the ac-
curacy in checkout at the NCR com-
puterized register. For example, he
recently did his first complete
80.000-unit store inventory, cov-
ering about 15 different categorics

‘Bar-Coding’ Of Products
Goal Of ABC Retail Chief

inventory control and check out of

arc proving successful.

Anmong the other major labels with sizable
catalog product, MCA is about a week away
from making a simlar pricing decision that
will be largely based on feedback from its
licld force and discussions at NARM. It is

(Continued on page 94)

of product from musi:al instruments
through components to accessories
and rccords and tapes, in less than
20 hours. *“The first inventory was
done very slowly and methodically
so we would not makz mistakes.” he
explains.

With the aid of NCR and
Monarch Marking, Frankiin pro-
duced a two-inch long by one-inch
wide pre-printed label, carrying the
name of the stores. “Wide World Of
Music™ and “list price.” The mark-
ing firm has a small machine on
which the store can print its own

margins, most sub rosa exchanges between at-
tending non-competitive executives in racking
and retail will revolve around ways to bolster
black ink entries into their computers.

A growing number of retailers, primarily
chain store proprietors, arc concerned because
of alleged inequities in pricing afforded com-
petitors. For example, a retail chain paying
dealers’-price as opposed to subdistributor
price loses about 9 percent. Many eycbrows
furrowed when a superior courtsuitin Los An-
geles brought by California chain giant Integ-

{Continued on page 24)

bar-coding hieroglyphics. Bar-cod-
ing 1s a combination of carefully
measured miniscule white spaces
and fine and bolc lines. which are
read by a tube in the register over

{Continwed on page 10)
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STEVE ASHLEY is a young but seasoned British singer-songwriter whose
debut album, STROLL ON (GU6-401S1), has been labeled a landmark in
folk music. Melody Maker called it “the most sensational record since folk
became contemporary.” It's now available in America, on Gull Records, dis-
tributed by Motown Record Corp (Advertisement)

JXS 7012

(Advertisement)

wo thousand two hundred and sixty seconds
of proof that Al Stewart is now one of the
magjor talents in the world today.

LANLIA

URER
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Chess/Janus Records, a division of GRT Corporation, 1633 Broadway, New York, N Y 1Q019 Also avalable on GRT Music Tapes
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LOS ANGELES - Motown
Records will launch an ongoing
series of discotheque-oriented LPs
this month, compiled primarily of
catalog material from the past dec-
ade and promoted through a “Disco
Tech” campaign.

Suzanne dePasse, the label’s vice
president for the creative division,
says she feels the current interest in
discotheques warrants such pack-
ages, pointing out that “from the
early days, Motown has had that
kind of heavy bottom type of record
that is so popular in the discos.”
Ms. dePasse adds that “In visiting

swmmsaws MAINLY OLD MASTERS sy
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. ‘Disco Tech’ Drive |
Launched By Motownf;;

By BOB KIRSCH

discos, both locally and around the
country, myself and other staff
members found an amazing amount
of our older product being played.
We also began receiving a lot of calls
from disco disk jockeys requesting
some of the older material, which in
some cases was no longer in the cata-
log.”

The idea for the packages to the
dubbed “Disco Tech” is, in a way, a
takeoff on the school dance concept.
The first release, dubbed “Disco
Tech No. 1,” will feature Stevie
Wonder's “Uptight, Everything Is

(Continued on page 12)

Hot Buttered Soul Will
Debut On ABC Next Month

LOS ANGELES—The marketing
and distribution affiliation between
ABC Records and Isaac Hayes’ Hot
Buttered Soul label will kick off next
month with the first new Hayes
product in over a year.

Hayes says the first LP “will be a
‘Hot Buttered Soul’ type of thing,
more or less the kind of material [
am associated with. We've got some
innovative things planned, but these
will be coming a bit later.”

Hayes currently has four artists, to
be named in the near future, signed
to his label (which will feature an
HBS logo) and production com-
pany. He says they will be cutting
some gospel and jazz material.

“Initially we will stick with the
four acts,” he says, “and I will be
producing them. We may go to other
producers later. The LPs will be cut
in my studios in Memphis and these
LPs should also be available in the
spring.”

Hayes’ publishing firm, Incense
Music, Inc. a BMI company, will be
administered by ABC.

Antipiracy Bill
Considered By
Missouri Senate

JEFFERSON CITY, Mo.—Two
prominent members of the Nashville
music community testified here be-
fore a state Senate Committee on
criminal jurisprudence and correc-
tions last week in connection with a
proposed antipiracy bill introduced
by Sen. Paul Bradshaw, Springfield
Republican.

Ronnie Milsap told the Missouri
senators that he and other entertain-
ers on records lose millions of dollars
in royalties because of unauthorized
copying and sale of their disks and

- tapes by pirate firms.

F. Michael Milom, attorney for
the Country Music Assn., estimated
losses of “at least $200 million every
year” and urged passage of the
Bradshaw measure.

The bill, S.B. 61, would make it a
felony in Missouri to transfer re-
corded performances for resale
without the consent of the original
producing firm. Persons who make
equipment available for the illegal
activity would be guilty of a mis-
demeanor as would individuals who
sell the pirated product.

More Late News
See Page 94

He says he chose the label for dis-
tribution and marketing because
“we shopped around and feel we are
most comfortable and satisfied with
the people at ABC. They’re young, I
can talk to them and we're on the
same wavelength. Also, they are a
full service company with their own
distribution system and they are a
part of the American Broadcasting
Company, which we feel can help us
in some of our other ventures.”

3 Arrested
In Dallas
Tape Raids

DALLAS—The specialized crime
division of the district attorney's of-
fice here teed off an antitape piracy
drive Saturday (22) when the police
bunco squad raided three sites
where alleged pirates were selling
pre-Feb. 15, 1972 tapes for $1.99
each.

Detectives Les Heilharz and
Hugh Davis confiscated more than
3,200 allegedly pirate tapes and
three trucks in the three raids. Ar-
rested and imprisoned were Charles
Curtiss O'Quinn, 640 N. Clement,
Dallas; William A. Richardson, 621
Bluebonnet, Mesquite, Tex.; and
Milton Eugene Broyles, 2922 Mari-
deen, Dallas. The last two accused
O’Quinn of being ringleader of an
operation which might have as
many as 10 trucks working traffic lo-
cations in this area.

Tapes confiscated were reportedly
duplicated by Hemisphere Sound,

(Continued on page 12)

New ‘Q’ Demo List

NEW YORK-Billboard launches
a new monthly retailer service this
week with its “Dealer Demo Disks”
chart of suggested 4-channel cuts
from albums that best demonstrate
the SQ, QS and CD-4 modes, in the
Tape/Audio/Video section.

FBI Grabs 4 In Jersey;
All Charged With Piracy

By JIM MELANSON

NEWARK—Four New Jersey
residents were charged with copy-
right violations last week, as part of
the FBI's ongoing investigation into
pirate operations in the state.

Criminal informations were filed
by the U.S. Attorney's office here
against Anthony Stefanelli of
Bloomfield, Jack Nelson of Moo-
nachie, Richard S. Dickey of Bel-
ford, and Yegish Hajakian of River
Edge.

Stefanelli, d/b/a Stellar Sounds,
is charged with 19 counts of copy-
right infringement for manufac-
turing pirated product from June
1972 through June 1973. Product
mentioned in the information in-
cludes such works as “Round 27
(AVCO), “The World Is A Ghetto”
(UA), “Houses Of The Holy” (At-
lantic), “Hurricane Smith” (Capi-
tol), “Credence Gold” (Fantasy),
“I've Got So Much To Give” (20th
Century), “Don’t Shoot Me, I'm
Only The Piano Player” (MCA),
“Neither One Of Us” (Motown),
“Spinners” (Atlantic), “Composite

Truth” (Polydor), “Birthday”
(RCA), “Can’t Buy A Thrill” (ABC/
Dunhill), “Homecoming™ (WB),
“Call Me” (London), “Billion Dol-
lar Babies” (WB), among others.

If convicted, Stefanelli faces a
maximum term of imprisonment of
19 years and/or a fine of $19,000.

Nelson is charged with eight
counts of copyright infringement for
selling pirated product at Howell
Township Feb. 8. The charges cover
such product as “Rhymes & Rea-
sons” (A&M), “Angel Clare” (Co-
lumbia), “I Got A Name” (ABC/
Dunhill), “Joy” (Stax), and “Sweet
Excorcist” (Buddah), among others.

Nelson, if convicted, faces a max-
imum term of eight years imprison-
ment and/or a fine of $200,000.

Dickey is charged with one count
of conspiracy and, if convicted, faces
a maximum prison term of one year
and/or a $1,000 fine. Hajakian is
charged with one count of copyright
infringement by sale and, if con-
victed, faces a maximum prison term
of one year and/or a fine of $1,000.

ASCAP Submits
New $ Schedule
To U.S. Airlines

By IS HOROWITZ

NEW YORK—ASCAP will meet with representatives of major domestic
airlines Wednesday (5) to present a new licensing formula for the performance
of music in flight which will peg payments on actual passenger exposure.

U.K. Mechanical
Royalties To Be
Eyed By Tribunal

LONDON-—A tribunal is being
set up to study the feasibility of
changing the rates on mechanical
royalties given to publishers.

In referring to the setting up of
such a tribunal. L.G. Wood, the
publishers’ chairman, warns that the
British record industry might be
faced with a bill of $475,000 arising
out of legal costs to establish such a
body.

The present royalty rate, which
has remained the same since 1928, is
6% percent of the retail price. Pub-
lishers will probably seek a rise to 8
percent, although the amount is not
yet specified.

This would bring the royalty into
line with the rate payable in Europe.
The British Phonographic Industry
is opposing the increase and has set
up a committee comprising Wood
(EMI), Steve Gottlieb (Polygram),
David Betteridge (Island), Clive
Kelly (EMI) and Ken East (Decca)
to recommend a possible defense.

Wood says that the BPI has no

(Continued on puge 77)

Hi Fi & Music
Tied By IHF

By RADCLIFFE JOE

NEW YORK-In a move de-
signed to establish a firm link be-
tween the hi fi business and the mu-
sic industry, the Institute of High
Fidelity (IHF) has established an
“Artist Of The Year” awards pro-
gram, and has named such out-
standing entertainers as Elton John,
Bizzy Gillespie, Earl Scruggs and

Aretha Franklin as its first
recipients.
The awards program was

launched on the heels of the IHF’s
call to the hi fi industry to think of
itself as an extension of the music in-
dustry and realize, within five years,
its projected potential of $3 billion
in annual sales (Billboard. Feb. 8).

The IHF's awards program was
conceived with the close cooperation
and advice of top music industry ex-

(Continued on page 54)

R MUSIC PU BLISH ERS WORRI ED”" FOEUISUNS U

Until now, performance monies
paid ASCAP and BMI by the air-
lines, estimated to total about
$250.000 annually, have been based
on airplane passenger capacity re-
gardless of seats filled.

Fourteen airlines have been asked
to attend the meeting at ASCAP
headquarters here. They will hear
the society propose that the new per-
formance rates vary according to
whether earphones are supplied pas-
sengers for a charge or at no cost. If
free, the negotiated rate would be
based on the number of passengers
carried on the flight. If the phones
are rented, a percentage of the rental

(Continued on page 12)

Classical Disks
Land a $400,000
Ford Grant Boost

NEW YORK-—The Ford Founda-
tion will inject a $400,000 stimulant
into the industry mainstream to spur
new commercial recordings of seri-
ous music by American composers.

Funds will be used to finance tal-
ent payments to performers in a
combined recording and publica-
tion program that also calls for par-
ticipating music publishers to print
scores chosen for recording. The
program, due for launching this
month, is expected to result in the re-
tail dissemination, by disk and print,
of more than 200 compositions be-
fore it runs its three-year course.

Although it differs in some detail
from an earlier program run by the
foundation in 1970-72. its purpose is
similar: “To reduce the cost of
recording to the point of commercial
feasibility,” according to Richard
Kapp. a program officer.

Under the plan, record companies
and publishers will propose works to
be recorded, together with a budget
of needed talent costs. The founda-
tion will award grants to the record
company of up to $15,000 per LP

ayvoaT118 ‘S/61 ‘8 HOHVYIN

approved. The manufacturer, how- .

ever, will be required to pay all pro-
duction costs.

Talent payments will be pegged to
union scale for musicians. and the
budget tailored to the amount of
music that AFM sessions permit to
be recorded—15 minutes in a three-
hour session for smaller groups, and

(Continued on page 12)
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. Supreme Court Sidesteps Copying Issue |

By MILDRED HALL

WASHINGTON—Music  pub-
lishers are worrying over the Su-
preme Court’s failure last week to
decide whether massive photocopy-
ing and distribution of copyrighted
materials for free use by libraries
and researchers is truly a “Fair Use”
to advance science and the arts un-
der the copyrights law or an abuse of
the copyright owner’s right to pay-
ment for his work.

In a tie vote of 4 to 4 (Justice
Blackmun abstaining) the High
Court left standing a 1973 Court of
Claimis decision approving large-
scale photocopying by libraries in
the National Institute of Health and
the National Library of Medicine of
medical journals published by Wil-
liams and Wilkins. The Court of
Claims held the photocopying to be
a legitimate “fair use” of the copy-

righted works, not requiring pay-
ment.

Although the case is narrow in
scope. the real issue embarrasses all
authors and publishers confronted
with a tidal wave of free photocopy-
ing by non-profit institutions in this
era of fast, cheap duplicating tech-
nologies. Neither the 1909 law nor
the current copyright revision bills

truly protect copyright owners from
this unforeseen free use.

A total of nearly 10 billion photo-
copied pages of copyrighted works
are estimated as the annual output
for this country’s free use.

Music publishers have cause to
worry. but perhaps less than books
and magazine publishers, as Senate
Copyright Subcommittee counsel

(Continued on page 12)
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FEM DEALERS: fosor 5arrarse seimave

By JOHN SIPPEL

LOS ANGELES—When a cus-
tomer walks into the Glen Burnie,
Md., mall Record Bar and asks
blonde, lissome Sharon Mills,
“What's a nice young girl doing in a
place like this?” the 18-year-old can
truthfully answer that she manages
the kiosk-type store located in the
mall aisle.

In fact, in the total record Record
Bar Camelot chain of 98 stores. there
are approximately 18 girl managers.

Ms. Mills who just turned 18
March 1. has done an all-around job
of elevating the store one grade in
the 64-store chain’s Record Bar rat-
ing system since she became man-
ager Sept. 1, 1974

The store does a bit over $100,000
per year. It's small. Marketing direc-
tor George Schnake of Record Bar
rates her high, as he does [8-year-
old Carla Waldo, whose birthday
was last December. Carla’s Denver
suburban mall store is about double
the size of the Baltimore area store.
She’ll do well over $200,000 in her
first year.

Al Wickersham, Southwest/
Rocky Mountain supervisor, liked
Carla’s work because the minute she
switched from the mall pet shop to
Record Bar, “'she voluntarily took on
more and more responsibility.”
Wickersham remembers she did
tedious things like handling returns,
ordering, and was always there to
close the register at the end of the
day. She still works 55 to 60 hours
per week. Her schedule calls for 45
hours, with Sundays off.

“l enjoy opening shipments most.
It enables me to see the catalog or-
ders that come in and more impor-
tant, I want to know about all the
new merchandise.” Carla keeps a
beautiful house. Wickersham re-
ports. She prides herself in seeing
that overstock isn’t on the floor,

-
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Billboard photo by Susan Wenzel
DUTIFUL DISTAFFERS—Ten of the 64 Record Bar store managers are fe-
males, nine of whom pose here with the one gal regional supervisor. Girls’
average age is about 22 years. Left to right: top row, Sharon Mills, Nancy
MclLaren, Brenda Balch, Carla Waldo, Cheryn Pierce and Elaine Scheitlin;
middle row, Chappie Hardie, Genie Fishel and supervisor Marty Twitchell;
foreground, Margaret Bulus. Debby Shell was absent when the photo was

taken.

browsers are checked weekly for
proper titles and the store is among
the neatest in the chain, he says.

Carla feels it's easier to shop an
orderly store. She personally dislikes
asking a patron, “Can I help you?”
She thinks this embarrasses a cus-
tomer. She prefers the “Can I help
you find anything?” approach as
more constructive and under-
standing.

She prefers working with males.
The three young new clerks under
her supervision are all older. **l can’t
seem to do as well with women,” she
admits. She isn’t worried by the re-
sponsibility of 11,000 LPs and 5,000

eeesBUSINESS & THE ECONOMY

Create New Market
:Areas—KLOS Boss

By CLAUDE HALL

This is part of a continuing series of
studies devoted to various facets of the
industry and how each is facing the
state of the economy.

MEMPHIS
CONCERTS
AS A PROMO

MEMPHIS—To focus attention
on the growing variety of music in
the Memphis recording industry,
Memphis Music, Inc. is sponsoring a
series of concerts at Lafayette’s Mu-
sic Room, the city’s premiere show-
case club.

The funds raised at the affairs will
be used to promote Memphis
recording business through such
means as national advertising, and
an awards show (o honor the leaders
in the music industry here. Memphis
Music, Inc., has sponsored such
presentations in the past few years.

The first in the concert series was
devoted to country music and, in ad-
dition to the scheduled performers,
it featured an impromptu perform-
ance by Jerry Lee Lewis. The second
showcase featured the city's soul
music.

Future shows will center on jazz
and pop, with a “super jam” sched-
uled for June during the weckend of
this year’s Memphis Music Awards
Show,

LOS ANGELES—The American
businessman is going to have to do
some “very quiet soul searching,”
believes John Winnaman, vice presi-
dent and general manager of KLOS
here. “Maybe there’s a different way
to do business.”

KLOS has faced the current state
of the economy with the same care-
fulness of most radio stations in the
nation that are successful. Winna-

(Continued on puge 94)

BPI In First
Civil Action

LONDON-The British Phono-
graph Industry has begun its first
civil action against bootlegging and
has reported that during the past 16
months some $75,000 has been spent
on legal fees to combat piracy in the
UK.

Previously, bootleggers have only
been prosecuted by the government.
According to Geoffrey Bridge, BPI
director, first defendent in such a
case, Peter Weightman, of Liver-
pool, admitted that he taped live
performances of artists without their
written consent and made and sold
cassettes (o the public.

In the High Court, Justice
McGarry issued an injunction
against Weightman. restraining him

(Continued on page 77)

tapes plus full lines of accessories
and a good-sized sheet/folio depart-
ment. “Record Bar's never going to
get rid of me. I love rock. I love the
work. [ spent all my extra money
here before | came to work and now
I'm paid for what is a hobby really.”
She feels particular attention to spe-
cial orders is the best business
builder she knows.

Like Carla, Sharon finished high
school and then immediately be-
came a full-time employee. She'd
worked in an Oriental gift shop, but
enjoys Record Bar much more. Sar-
on’s a folk and bluegrass fan. Like
Carla, her LP collection has grown
to about 200 LPs since she’s with the
chain. She doesn’t mind working 10
hours daily six days per week.

Tom Roos, her supervisor, says
she proved herself Christmas when
she doubled business. She intends to
get married this summer, but will
stay with Record Bar. She'd like a
transfer out west to Denver, where
Carla is hoping she’s moving be-
cause she's a Denver native.
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KRIKORIAN

A

SABATO LOVELACE

Paul Lovelace has been moved up to vice president and general manager,
country division, and Rene Krikorian is elevated to vice president in charge of
finance at 20th Century Records, Los Angeles. Both have been with the firm
since it was founded. ... Departing Columbia Records, Los Angeles, after
three years as manager of West Coast a&r administration is Gary Blohm. He is
entering independent film and record production.

* Kk x

Irv Lichtman joins The New York Times Music Publishing Corp. as East
Coast professional manager. He was most recently with Cash Box magazine
where he held positions of editor in chief and vice president. . . . Rick Sklar has
been named vice president and director. Sklar is also director of operations at
WABC in New York. ... Bill Preston appointed associated product manager
at Columbia Records. He was recently general manager of WNTN-AM in
Boston. . .. Joe Di Sabato joins RCA Records as manager, product merchan-
dising. Di Sabato was recently general professional manager at Regent/Arc
Music Publishers.

-

LICHTMAN HALL
Irving Pinous to Topp Electronics as sales manager for the metropolitan
New York area. Pincus was previously with Dynavox Electronic Corp. where,
since 1968, he was national sales manager . . . Larry Epstein named vice presi-
dent, Venturi division, at British Industries Co. . . . Robert Platt, president and
board of director member of Magnavox, has resigned. Succeeding him as pres-
ident is Pieter Vink, formerly a director of the company.
*  x %

Scott Young, who joined Record Bar chain in its Durham, N.C., headquar-
ters last summer as vice president of finance, has been made executive vice
president, reporting to president Barrie Bergman. Young is responsible for
day-to-day activities of the 64-store chain. Record Bar's new executive com-
mittee for long-range planning is composed of Harry and Barrie Bergman,
George Schnake, Young, and Bill Golden, chairman.

* ok *

In Atlanta, Oscar Fields is named vice president, marketing., of General
Recording Corp. ... Fred DeMann set as director of field operations for
Elektra/Asylum/Nonesuch. ... Margaret Zito accepted post of director of
foreign syndication for Dick Clark Teleshows, Inc. She once was with Motown
Records. . .. Abbe Gesben now with Sid Woloshin, Inc., New York, as a pro-
ducer of radio and TV commercials.

*  x %

James Parks takes over as national sales manager for Technics by Pana-
sonic in New York. ... Wald Sound, Inc. named Peter W. Holleman president
of the Sun Valley, Calif. firm. ... Barry S. Kipnis now director of radio and
stereo engineering at Zenith Radio Corp.. with responsibility for developing
new audio products. ... GTE International, a subsidiary of General Tele-
phone & Electronics Corp., in Stamford, Conn., has made Frederick W. Feuer-
hake export and licensing manager of its entertainment products division.

* Kk x

Jerre Hall named national promotion manager for Private Stock Records.
Prior 1o joining Private Stock, Hall was with London Records for three years
and was involved with regional promotion in such markets as the Pacific
Northwest, Cleveland and Detroit . .. Norman Rubin appointed national sales
and promotion manager at P.L.LP. Records, a division of Pickwick Inter-
national. . .. Harriette Vidal has been named East Coast publicity director at
Polydor Inc. Previously a press coordinator at Columbia Records, Ms. Vidal
will be responsible for press and publicity for both MGM and Polydor artists.
... Dick Jacobs, formerly a&r executive with Longines Symphonette and

MCA Records, is now head of the a&r department at Dynamic House/Tele- .

house. -
*  x  *

John Davis is the new field promotion manager of United Artists Records,
handling Los Angeles, San Diego and Phoenix. He recently was with the Fa-
mous group. . .. Jerry Bailey now publicity chief of ABC Records in Nashville.
... AtChelsea Records. Ron Rivers becomes Southern promotion director and
Craig Dudley Midwest promotion director, both reporting to Don Anti. War-
ren Gray also joins Chelsea to handle the firm’s line of tape products. He was
formerly with Sussex Records. . . . William H. Rayborn is new with the staff of
Christian Artists Corp. in Thousand Oaks, Calif. He was recently director of
promotion for Word Records in Waco, Tex.

Gold, Platinum For Denver Album

Singles Reviews

www americanradiohistorv com

NEW YORK-John Denver's
new RCA album. “An Evening With
John Denver.” shipped both gold
and platinum last week, with RIAA
certification after more than 500,000
units of the two-LP set—more than a
million records—went out to par-
tially fill initial orders.

Jack Kiernan, division vice presi-
dent, marketing, notes that Denver’s
last two albums each sold more than
3 million units and the singer has
had three gold singles in the past 13
months. A special month-long
“Denver Spring” campaign is help-
ing launch the release.
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® “EPIC,” MARCA REG. T.M. PRINTED IN U.SA.

BATAAN AND HIS EXPLOSIVE SINGLE
“THE BOTTLE”ARE NOW ON EPIC!

8-50089
The ma]or disco discovery of the year
is “The Bottle {1.a Botella)” by Bataan.

Right now it’s a confirmed R&B
smash in New York, Memphis and
Miami. With Los Angeles, San Fran-
cisco, Chicago and Atlanta, among
others, now jumping aboard!

The original single, plus the in-
credible Bataan album (formerly on
Salsoul Records), are shipping now
on Epic...and they’re going to be big!/
On Epic Recordseand Tapes

KE 33471

Bataan [
Afrofilipino ’

This album contains the radio and
disco smash“The Bottle” (“L.a Botella”).

it s ath L .l . St
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General News

Music Men Facing
Stiff Exams In
High Court Case

By EARL PAIGE

LOS ANGELES-—Songwriters
and publishers face unprecedented
examinations and tests of their rights
to works and use thereof, with the
most current of these occurring in
the Supreme Court in mid-April. In-
volved is a suit over restaurant use of
broadcast music over multiple
speakers.

Covering broad areas of copyright
snarls, Bernard Korman, ASCAP’s
general counsel, predicted a mid-
April date on the case of a Pitts-
burgh restaurateur versus two copy-
right owners (Billboard, Feb. 15)
when Korman addressed the Cali-
fornia Copyright Conference here
last week.

Korman, counsel of record in this
and the far-reaching case of CBS
versus ASCAP and BMI, said much
of what he told the group is highly
confidential. He was barraged with
questions. He could not, he said,
predict the next step in the CBS suit
over television use of music, but
spent much time backgrounding it.

The Pittsburgh suit contests the
paying of performance fees based on
the Supreme Court decision exempt-
ing cable TV from licensing fees on
grounds CATV’s activities are not a
“performance.”

Korman says the crucial new ele-
ment in copyright use protection is
the proposed tribunal in U.S. copy-
right law revision now in Congress.
The idea is the tribunal will establish
the reasonableness of fees in all
areas.

Saul Bihari Of
Modern Is Dead

LOS ANGELES—Saul Bihari, 54,
a member of the family that started
Modern, a pioneer r&b label here in
1945, died here Saturday (22). He
had functioned in national and sales
promotion until three years ago
when he suffered a stroke.

Survivors include his brothers and
sisters: Jules, Joe, Lester, Florette,
Roz and Maxene Bihari, all of
whom are active in the family’s
record/tape manufacturing hold-
ings; his wife, two sons and a daugh-
ter.

Along with Specialty, the Bihari
labels are the only independents left
from the early era. Artists who broke
into recording with the labels, which
included Crown and RPM, were:
B.B. King, Jesse Belvin, John Lee
Hooker, Joe Houston, Saunders
King, Jimmy Witherspoon, Elmore
James and Etta James.

NARAS photo
CHRISTMAS BOOSTERS—Three men responsible for Bing Crosby’s single of
“White Christmas,” one of the first five disks in the Recording Academy’s
Hall Of Fame, attend the opening. They are John Scott Trotter, conductor;
Ted Duncan, orchestrator and Ken Darby, choral director. The temporary fa-
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cility is at Universal Studios where the honoree disks are on display.

RIAA Reports Fewer Pirates

NEW YORK—-The RIAA has is-
sued a progress report which states
that Federal and state laws, land-
mark court decisions, the stepping
up of seizures, arrests and prose-
cutions, and stiffer penalties contrib-
uted to a substantial reduction in the
piracy of recordings last year.

Stanley Gortikov, RIAA presi-
dent, calls these results the turning
point against pirates. Gortikov sin-
gles out Jules E. Yarnell, special
counsel in charge of RIAA’s antipi-
racy effort, ror “His diligence, vigil-
ance and resourceful approaches.”
He praises NARM and the Country
Music Assn. and expresses hope that
the music publishers will continue
antipiracy efforts.

In citing some of these develop-
ments, Gortikov notes the sharp
number of investigations—more

2 Exceptions Noted

NEW YORK—The new adminis-
tration agreement between writer
Leslie Bricusse and Chappell Music
(Billboard, March 1), does not in-
clude the Bricusse tunes “My Kind
Of Girl” and “What Kind Of Fool
Am 1.” They are published by TRO-
Hollis Music and TRO-Ludlow Mu-
sic respectively.

Baltimorean Fined

NEW YORK—Baltimore District
Court Judge Lewis Harris recently
fined Steven Plutschak $750 for vio-
lating Maryland’s antipiracy law.
Plutschak, d/b/a Baltimore Tapes,
had been arrested following a raid
on his premises by Baltimore police
in which some 750 tapes and dupli-
cating equipment were seized.

than 5400 started in 1974 versus
1,600 in 1973—raids and arrests by
Federal agents that resulted in the
seizure of more than $6.5 million
worth of infringed pirated tapes, the
imposition of jail sentences totaling
more than 100 years and fines in ex-
cess of $150,000.

Gortikov says the industry’s top
priority now is to seek enactment of
state antipiracy laws in the 24 states
where they do not exist.

Composer Gillespie
Is Critically Il

LAS VEGAS—Local composer
Haven Gillespie, 87, who wrote such
hits as “Santa Claus Is Coming To
Town,” “Breezing Along With the
Breeze” and “You Go To My
Head,” is reported in critical condi-
tion at Sunrise Hospital here.

Gillespie was admitted to the hos-
pital Feb. 9 when he underwent sur-
gery for abdominal cancer.

The talented songwriter has lived
here since 1926. He also wrote
“Lucky Old Sun,” “The Old Master
Painter” and *“God’s Country”
which was made famous by Al Jol-
son in the “Jazz Singer.”

NARAS Tags Cook

LOS ANGELES-The NARAS
Institute has presented its first board
of directors award to Hal Cook, Bill-
board publishing consultant. Ruth
White, executive vice president of
the Institute, presented the award to
Cook in recognition of his efforts on
behalf of education and the record-
ing industry during last week’s “This
Business Of Music” seminar at
UCLA.

Response To Jazz Assn.
Plan Good, Says Hal Cook

LOS ANGELES—Reaction to the announcement last week of the forma-
tion of an international jazz trade association has been good, reports Hal

Cook, the project coordinator.

In the first two days more than 20 individuals called with encouraging
words, Cook says. One, Bill Hassett, who operates a jazz room in the Statler
Hilton in Buffalo, N.Y., said the association would assist his efforts. He has
been playing big bands like Count Basie and Woody Herman once a month.

Among the veteran musicmen responding to the announcement of the for-
mation meeting April 4-5 here at the Ambassador Hotel were Stan Kenton,
Ray Brown, Kai Winding and John Levy.

Paul Tanner of the UCLA music faculty, who is acting as an interim exe-
cutive director, is handling all correspondence until the weekend gathering
when Cook, who resides in Orcas, Wash., returns for the meeting.

Correspondence anent joining the association should be addressed to
Cook, care of Billboard, 9000 Sunset Blvd., Los Angeles 90069 or to Post Office

Box 242, Orcas, Wash.
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General News

w=ez JNAFFECTED BY STAGFLATION:

. ABC & Warner Disclose
- Bullish Annual Reports

LOS ANGELES—The gloomy
economic predictions forecast for
most businesses are not hampering
the music industry.

Two more major companies,
Warner Communications and ABC,
joined MCA and CBS in announc-
ing bullish results in their record and
music publishing divisions.

ABC’s recorded music operations
contributed to the company’s record
sales and earnings for 1974. ABC re-
ported “a significant growth trend in
our music division,” a strong per-
formance from the television net-
work and a strong trend from the
five ABC-owned TV stations.

For the year ending Dec. 31, earn-
ings rose 5.7 percent to $49.9 million.
or $2.92 a share, on sales of $986 mil-
lion, compared to $47.2 million or
$2.79 a share, on sales of $880.5 mil-
lion in 1973. The 1973 earnings in-
clude earnings of $1.4 million, or 8
cents a share, from discontinued op-
erations and a special gain of
$412,000, or 2 cents a share.

The situation at Warner Commu-
nications was much the same as
ABC.

For the year ended Dec. 31,
Warner Communications reported
earnings of $48,470,000, or $2.54 a
share ($2.40 fully diluted), on sales
of $720,076,000, compared to earn-
ings of $47,353,000, or $2.18 a share
($2.09 fully diluted) on sales of
$549,619,000 in 1973.

Sales of records, prerecorded tape
and music publishing rose 24 per-
cent to $291,663,000 from
$235,992,000 in the year just ended.
Pre-tax divisional profits reported

music increased 11 percent to
$46,671,000 from $42,012,000.

In the fourth quarter, sales of
records and tapes and music pub-
lishing rose 15 percent to
$80,539,000 from $70,280,000, with
pre-tax profits up 6 percent to
$11,712,000 from $11.073.000.

Meanwhile, ABKCO Industries
also posted a sales and earnings gain
for the first quarter ended Dec. 31.

Earnings reached $60,326, or 4
cents a share, on sales of $2,381 498,
compared to a loss of $59,830, or 4
cents a share, on sales of $2,281,287
for the seame period a year ago.

During the quarter, ABKCO in-
curred legal fees of more than
$220,000 in connection with litiga-
tion with Apple, compared to legal
fees of $83,000 for the same period
in 1973.

The eonomic picture is not as
bright in the consumer electronics
industry, however.

Sony said its net income for the
first fiscal quarter ended Jan. 31 will
be “substantially below™ last year’s
$36.8 million. At Motorola, earnings
declined 81 percent in the fourth
quarter and were down 14 percent
forall of 1974, reflecting reduced de-
mand from consumers.

Also reflecting a downturn in con-
sumer spending are Morse Electro
Products and Lafayette Radio &
Electronics.

Morse reported a $5,883,000 loss
in the third quarter ended Dec. 31
on sales of $41,380,00 compared to
earnings of $1,476,000,0r 51 cents a
share, on sales of $58,052,000 for the
same period a year ago.
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Discount Records
Overhauls Entire
Marketing Dept.

SCARSDALE, N.Y.—Discount
Records, the CBS-owned 70-store
record and tape retail chain, has had
its entire marketing department
reorganized in a move designed to
give greater. control and operating
flexibility to its officers.

The reorganization program has
added two new regional managers
and 13 district managers, bringing to
23 the number of management
people actually in the field, accord-
ing to Sidney Brandt, vice president,
operations and business develop-
ment, CBS Retail Stores.

The complete roster of manage-
ment personnel is headed by re-
gional managers, Stewart Treslar,
Larry Golinski, Martin Super and
Mal Goldberg.

Treslar assumes responsibility for
the chain’s Midwest region and will
be headquartered in Chicago.

Discount’s new Southern regional
manager is Larry Golinski. He will
operate out of Atlanta.

Martin Super, who joined Dis-
count Records last November as its
New England regional manager,
now assumes responsibility for New
York state as well.

Discount’s far v+ est area is being
supervised by Mal Goldberg, West-
ern manager of the operation since
1970.

ASCAP Gains In
Contemporary
Music Effort

By JOHN SIPPEL

LOS ANGELES—ASCAP's long
up-hill campaign to assert itself in
contemporary music has paid off.
President Stanley Adams told the
semi-annual membership meeting
here Wednesday (26) that the charts
showed ASCAP holding 51 posi-
tions in the Hot 100, 32 out of 50 in
Easy Listening and “substantial rep-
resentation in country and soul.”

Adams admitted that ASCAP
“bottomed-out four years ago.” The
650 attendance showed about 10
percent under 35. In a separate fi-
nancial report. Arthur Schwartz re-
ported the society wrote off ad-
vances of $507,000, most of which,
it's known, were made to young,
promising writers and firms.

The current unrest among users of
piped-in music will not quiet until
the decision is reached in the Aiken
test case. Whatever the decision,
Adams pointed out that in so many
such landmark cases, there can be
numerous appeals. He said the six-
year-old CBS legal attack on both
ASCAP and BMI, wherein the net-
work seeks a per-usage license in-
stead of blanket licensing, can ex-
pect a court decision this year.

Adams looks for a completely re-
vised copyright act in 1975 or 1976.
He feels chances of such a revision
“are better than they ever have
been.”

Adams warned that two recent
Congressional proposals threaten
ASCAP. At the state level, he said
the Wyoming legislature is consid-
ering a proposal which would out-
law blanket licensing, replacing it
with per-piece licensing, a system
which is physically impossible to
administer, he said. If such a law
passes, ASCAP must withdraw from
the state. When this alternative be-
came known to Wyoming broad-
casters, Adams said they testified in
ASCAP’s favor before the state
body.
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__Market Quotations |

As of closing, Thursday, February 27, 1975

Hb}‘”‘ Low NAME P-E (1%‘(',"_; High Low Close Change
20% 11% ABC 6.2 1360 18% 17% 17% - 1%
4% 2 Ampex 42 659 4% 4 4 - %
3% 1 Automatic Radio 26 292 3% 2 3% + 1%
9% 4% Avnet 29 388 6% 5% 6 - %
25% 9 Bell & Howell 49 480 14% 12% 13% — 1%
1% 25 cBS 10 992 41% 38 38% -2
5 1% Coiumbia Pic. 15 2297 5 3% 5 + 1%
3 1% CraigCorp. 25 60 2% 2% 2% Unch.
52% 17% Disney, walt 23 5159 39% 37% 38Y% — 2%
3 1% EMI 6.5 157 2% 2% 2% Unch.
29% 18%  Gulf & Western 4.1 862 28% 27 27% Unch.
8% 2% Handieman 10 120 4% 4% 4% - %
12% 5  HarmanInd. 25 40 8 7% 7% Unch.
7% 2% Lafayette Radio 586 409 5% 4% 5 + %
17% 11% MatsushitaElec. 74 72 15%  14%  15% + 1%
37% 19% MCA 6.3 544 37% 36% 37 + %
32% 9% MGM 53 851  31% 29% 29% — 2%
80% 43% 3M 19 6280 53% 50%2 52% + 2%
8% 1% Morse Elec. Prod. - 87 2% 2 2% +
61% 32% Motorola 17 1552 46 43%  44% - %
23 11% No. Amer. Phillips 55 100 16 15% 16 + %
19% 5% Pickwick Intl. 5.8 177 13%  12%  12% + Y%
6% 2 Playboy 6.2 52 3 2% 3 + %
21% 9% RCA 9.3 3059 13%  13% 13% - %
10% 4% Sony 17 9426 8% 8% 8% + %
25 8% Superscope 3.0 343 16% 15% 16 Unch.
28 10 Tandy 9.4 1217 28 25% 28 + 3%
6% 2% Telecor 3.6 36 4'% 3% 4 + %
4 1% Telex - 632 1% 1% 1% Unch.
2% 14 Tenna 9.3 106 212 206 212 +.02
10% 5% Transamerican 12 1542 7% 7% 7% - %
9% 4% 20th Century 239 2749 9% T%h 9% + 2
1% .05 Viewlex - 7% A1 10 10 -0
18% 6% Wwarner Commun. 45 580 12 1% 12 - %
3% 9% Zenith 10 3665 14% 13% 14% + 1%
OVER THE VOL. Week's Week's Week's OVER THE VOL. Week’s Week's Week's
COUNTER* High Low Close COUNTER®* High Low Ciose
ABKCO Inc. 19 1% 1% 1% Schwartz Bros. 4 % % %
Gates Learjet 269 6% 6% 6% Wallich's
GRT - Y% % Y Music City - % % - %
Goody Sam — 2% 2% 2% Kustom Elec. 31 1% 1 1
Integrity Ent. - % % % Orrox Corp. 2 % % %
Koss Corp. 66 4% 4% 4% Memorex — 3% 3% 3%
M. Josephson 9 7% 7% 7%

The above contributed to Billboard by Bache & Co . members of the New York Stock

Exchange and all principal stock exchanges

ASCAP Gross Income Sets Record

LOS ANGELES—ASCAP’s gross
domestic income and resultant dis-
bursements to members reached
record highs for the third straight
year, but percentages of increase
dropped for the first time.

The Society gross income for the
past three years was:

1974 1973 1972

Licensees $66,610,000 $63,183,000  $59,056.000
{nvestment
Interest $ 2171000 $ 1,821,000 $ 836,000
Members
Dues $ 321000 § 307000 § 302,000
Totals $69,102,000  $65.311,000  $60,194,000
Gain $ 3791000 $ 5,117,000
% of Gain +5.8% +85%

Distribution to members was

$52,684,000, after total salaries and
expenses of $16,418,000 were sub-
tracted. Disbursement rose
$2,245,000 or 4.2 percent over the
previous year.

Arthur Schwartz, making the re-
port, noted a $5,617,000 foreign dis-
tribution, representing monies due
from Sweden, England, Germany
and Holland for 1972, was made in
1974. Another $6,309,000 foreign
distribution, also primarily 1972 rev-
enue, was made with money from

Austria, Belgium, Czechoslovakia,
Denmark, Finland, Hungary, Israel,
ltaly, Yugoslavia, Norway, Portugal,
Spain , Switzerland, Australia, Bra-
zil, Canada, Japan, Mexico and Po-
land.

FOR RENT

SMALL OFFICES

CBS THEATER BLDG.

1697 BROADWAY

53-54 51. NEW YORK, N.Y.

fr $125 mo.

Apply Supt on Premises
or call HERB GRAFF

CENTURY OPERATING
CORP

(212} 279-T600

HITSIHITSIHITS!
HITSHITSIHITS!

send DEMOS ToDAY
MUSIC RESOURCES INTERNATIONAL CORP.

211 E 43 ST. 7/ SUITE 906 / NYC NY 10017 / 212 867 3580
ANDY HUSSAKOWSKY, President

INTERNATIONAL LEADER IN MUSIC
ALL ORIGINAL MATERIAL WILL BE RETURNED
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WARNER BROS. RECORDS
WITHDRAWS ITS TROOPS
381 EUROPE.

= We’d like to congratulate the Warner Bros. Music Show—
The Doobie Brothers, Little Feat, Tower of Power, Graham Central Station,
Montrose and Bonaroo—on a whirlwind tour well wound.

And congratulations to the populations of London, Manchester, Munich,
Frankfurt, Dusseldorf, Hamburg, Brussels, Paris and
Amsterdamon thelr excellent taste in music.

4t wWWwWWwW.americanradiohistorv.com
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General News

‘Bar-Coding’ Of Products Promo

® Continued from page |

which the product is passed (see ac-
companying illustration).

When product is checked out, the
clerk merely passes the product over
the tube and the register automati-
cally completes the transaction and
adds local taxes automatically.

Franklin’s suggestion to the in-
dustry is to print only the name of
the manufacturer or his product
name and its product identification
number. A small space would be left
for store-printed selling-price labels
which would be piggybacked to the
product package next to the bar-
coding. Franklin has worked out
universal bar-coding for all labels

2550 $69.95

TEX N
WIDE WORLD OF MUSIC ust P

b i

Bar-coded label shows numbers and
thick and thin vertical stripes.

turers also include their suggested
list price in the coding. He points out
that the real value of bar-coding
comes in inventory-taking. Because
today there is not yet a portable elec-
tronic wand which would pick up
numbers automatically from stock
shelves, Wide World of Music store
employes got 100-foot extension

and their product series.
Franklin suggests that manufac-

cords so the NCR register could be
used throughout the large stores.

ATTENTION
COUNTRY—-MOR STATIONS

Compelling New Reiease

“A BROKEN MAN"
B/

W

“LIVIN, LAUGHIN;
LOVIN'"

(One By One)
Centaur 205

DJ Copies on request.

VEN PlTONl, Prom. Mgr.
82 Aldine Street
Rochester, N.Y. 14619

CARNEGIE HALL
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SRR R

Lowest Prices For Records & Tapes
NEW WORLD-WIDE TELEX NUMBER 125614

ISR RN

Undisputed Truth—Cosmic Truth—-Gordy 970

The Commodores—Caught in The Act—Motown 820
B.T. Express—Do t—Scepter 5117

Temptations—A Song For You—Gordy 969

Carol Douglas—The Carot Douglas Album—Midiand 931
Chick Corea~No M!Fsle —Polydor 6512

Stankey Turrentine— herg gar Man—CTI 6052
Grover Washington Jr.—Mister Magic—Kudu 20

Keith Jarrett—Death And The Flower—Impulse 9301
Kool & The Gang--Greatest Hits—De-Lite 2015
Glorla Gaynor—Never Can Say Goodbye—MGM 4982
Ron Carter—Spanish Blue—CT! 6051

Vernon Burch—I'll Be Your Sunshine—United Artists 342
Jackson 5—Dancing Machine—Motown 780

Tom Scott—In L.A.—Flying Dutchman 833
Kaygee's—Keep On Bumpin'—Gang 101

Onio Players—Fire—Mercury 1013

Gene Harris—Astral Signais—Blue Note 313
Miami—Party Freaks—Drive 101

Ohio Players—Greatest Hits—Westbound 1005

Jerry Garcia—Old And tn The Way—Round 103
Funkadelics—Greatest Hits—Westbound 1004

The Futures—Casties In The Sky—Buddah 5630
Zueima—RCA 819

The Miracles—Don't Cha’ Love it—Tamia 336

The Dynamic Superiors—Motown 822

The Strawbs—Ghosts—A&M 4506

Barry White—Can't Get Enough—20th Century 444
Love Unlimited Orchestra—White Goid—20th Century 458
Stanley Turrentine—Pieces Of Dreams—Fantasy 9465
The Counts—Funk Pump—Aware 2006

3339

100 Lot

5349

Box Lot
(25)

3359

Each

ST

oS

Call Or Wire Us For Quantity Prices.
Order Any Quantity From $1 Million Inventory.

All $7.98 List 8 Track & Cassette . . . $4.49 (10 Lot) . . . $4.59 Each

CALL US FOR 59C BOX-LOT SPECIALS

All 45 RPM’s 63¢ Each, Box-Lots (25 PER BOX)
Largest Selection of 45's

Skt R T B SO N T

Shipped Same Day Air Express
Specialists in Rock, Soul, Jazz, Pop, etc.

ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-8600
NEW WORLD-WIDE TELEX NUMBER 125614

A particular album, for exampie,
was taken from stock and run across
the wand or tube in the register.
Then the complete inventory of that
item was hand-counted. The exact
number of that title was then
punched into the computer as is
done with any calculator. Franklin
points out that his inventory print-
out therefore produced not only an
exact count but also the exact selling
price value of the entire inventory
cumulatively or by category.

Franklin’s 10-digit code is set up
thusly: the first and second numer-
als or bars identify type of product,
1e, LP, accessory, sheet music or
any other kind of merchandise; bars
three to five identify the manufac-
turer or product name; while the last
five bars or digits correspond to the
manufacturer’s actual catalog num-
ber. When the printout is produced,
it also carries enough of the artist’s
name and album title so that a per-
son perusing the inventory does not
need to know bar-coding to know
what the item in inventory is.

The Wide World Of Music tags
also carry list and selling price. They
could also easily show cost prices.
Franklin asks manufacturers only to
agree to print on manufacturer’s
name, catalog number and list price
when costed-out.

Franklin says a representative of
NCR and Monarch Marking will be
with him at NARM to explain fully
the procedure, which he feels from
experience is vastly superior to
memo entry, sales checks and other
current methods of control.

FBI & Pirates

® Continued from page |

The Justice Department’s view is
that pre-Feb. 15, 1972, copyright in-
fringers are now subject to $1,000
fine and/or jail of one year. This is
not as stringent as the antipiracy
penalty for post-Feb. 15, 1972 of-
fenders which was updated Jan. 1.
This penalty carries fines of up to
$50,000 and/or a two-year jail sen-
tence.

A check with the FBI office in
Newark, N.J,, reveals that the office
has already received a memo from
the FBI director in Washington, ad-
vising them of the Justice Depart-
ment’s decision and authorizing
them to seize unauthorized musical
recordings without respect to date.
I’s known that all other FBI offices
have received similar instructions.

According to John Murphy, chief
of the government’s regulations sec-
tion of the Justice Department’s
criminal division and catalyst be-
hind the decision, the agency’s
moves were based on its inter-
pretation of rulings of appeals courts
in the Third, Fifth, Ninth and Tenth
circuits. The rulings affirmed that
the compulsory licensing provision
of the federal copyright law may not
be used by pirates to duplicate
sound recordings even if publisher
royalties are paid for their use.

Murphy says that the refusal of
the Supreme Court to review an ap-
peal by Colorado Magnetics also
played a role in the Justice Depart-
ment’s interpretation of the copy-
right law. However, he says, “the
fact that four circuits held for the
publishers was sufficient to us, espe-
cially when there are only a total of
10 circuits in the U.S.”

The new interpretation, which
Murphy claims are new pronounce-
ments of existing law, does not mean
that only the U.S. will introduce
criminal prosecutions. Murphy says
that “we can’t do it all” and that the
musical composition owners should
bring suits of their own.

www.americanradiohistorv.com

Arista photos
Names make news at the Arista discotheque party last week at the Bel-Air
Hotel in Los Angeles. Top: president Clive Davis with Mo Ostin of Warner
Bros. Middle row: Bill Graham with Ken Messina. Bottom row: Arista artists
Melissa Manchester and Banny Manilow.

600 HONOR JAY LASKER IN N.Y.

NEW YORK-—More than 600 industry persons attended the B’nai B’rith
luncheon Feb. 26 at the Waldorf-Astoria honoring Jay Lasker, former chair-
man of ABC/Dunhill Records.

Presentation of an award was made by Cy Leslie of Pickwick. Pennsylvania
Governor Milton Shapp and former New York Congressman Allard Low-
enstein were among the speakers. David Rothfeld, of Korvettes, was luncheon
chairman.

IS AN

ORCHESTRA
©

—r
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Zulema and

“Wanna be where you are”

are on the air where you are.

Bringing in customers where you are.

The album and the single are making it everywhere.

KYAC SEATTLE
KJAR PORTLAND
KDIA SAN FRAN.
KSOL SAN FRAN.
KRE SAN FRAN.
KAGB L.A.

KUTE L.A.

KJLH L.A.

KATZ ST. LOUIS
WESL ST. LOUIS
KKDA DALLAS
KNOK FORT WORTH
KOKA SHREVEPORT
WXEL NEW ORLEANS
WAOK ATLANTA
WIGO ATLANTA
WTHB AUGUSTA
WOKS COLUMBUS
WSOK SAVANNAH
WOIC COLUMBIA
WGIV CHARLOTTE
WLLE RALEIGH
WVOL NASHVILLE
WRDW AUGUSTA
WSRC DURHAM
WILD BOSTON
WKND HARTFORD
WLIB NEW YORK
KCOH HOUSTON
KYOK HOUSTON
KAPE SAN ANTONIO
KJET BEAUMONT
KFJL OKLAHOMA CITY
KGBC

KDKO DENVER
WVON CHICAGO
WNOV MILWAUKEE
WCHB DETROIT
WILB DETROIT
WGPR DETROIT
WDKX ROCHESTER
WVKO COLUMBUS
WMBM MIAMI

KEMY EUGENE

KSAN SAN FRAN.
KZAP SACREMENTO
KZAP SACRAMENTO
KDKB MESA

KSEL LUBROCK

KLOL HOUSTON
WRNO NEW ORLEANS
WTUL

WZMP MILWAUKEE
WIOT TOLEDO

CJOM WINDSOR
WMMS CLEVELAND
WCUE AKRON

WEDR MIAMI

WTMP MIAMI

WRED FT. LAUDERDALE
WCKO FT. LAUDERDALE
WPDO JACKSONVILLE
WANM

WDIA MEMPHIS

Sweet L. Seel Soun. ei Music.

WLOK MEMPHIS

KALO LITTLE ROCK
KOKY LITTLE ROCK
WYLD NEW ORLEANS
WBOK NEW ORLEANS
WXOK BATON ROUGE
WGOK MOBILE

WKXI JACKSON

WLIR LONG ISLAND
WBAB NEW YORK

WPLR NEW HAVEN
WOUR UTICA

WRNW BRIARCLIFF MANOR
WOIV NEW YORK

WHSF WASHINGTON D.C.
WKTK BALT.

WGOE RICHMOND

WMAL WASH. D.C.
WGTB

WMFJ DAYTONA BEACH
KIRL ST. LOUIS, MO.

wWww.americanradiohistorv.com

WBLS NEW YORK
WNJR NEWARK
WDAS FM PHILA.
WEBB BALT.

WWIN BALT.

WOL WASH. D.C.
WOOK WASH. D.C.
WHUR WASH. D.C.
WENZ RICHMOND
WRAP NORFOLK
KTAC TACOMA

KZEL EUGENE
WGUC CINN.

WVUD DAYTON
WCOL COLUMBUS
WNCI COLUMBUS
WLYX MEMPHIS
WBTM LITTLE ROCK
WGVL GAINESVILLE
WPDQ JACKSONVILLE
WQSR TAMPA

WFSO PINELIAS PARK
WBCN BOSTON

Records and Tapes

WBRU PROVIDENCE
WNTN NEWTON

WHCN HARTFORD

WBLM MAINE

WNEW NEW YORK

KKSS ST. LOUIS, MO.
KTOP TOPEKA, KAN.
KGGF COFFEYVILLE, KAN.
KAAY LITTLE ROCK, ARK.
WYSP PHILA.

WWKE OCALA, FLA.
WKEN DOVER

WMVA MARTINSVILLE
WWCO WATERBURY
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ASCAP Submits New Airline Fee Plan

® Continued from puge 3

charge would be collected by
ASCAP.

While the rate to be charged in ei-
ther case is due for argument by the
contracting parties, ASCAP is
known to favor a switch to some
form of per-passenger payment
scheme. The prior formula has been
objected to by some of the users.

Under the 1974 ASCAP license
formula, airlines using in-flight mu-
sic were subject to a $12-per-month
charge for each plane with a seating
capacity of 101 to 150 passengers.
For larger aircraft the fee has been
$24 monthly.

BMT’s rates have been less—$7.50
per month for the smaller craft. and
$15 for the jumbo jets. But BMI, in
addition, collects a small fee for
“boarding” music while the plane is
on the ground. Latter amounts to |
percent of the total payment made
by the airline to the music supplier.

SESAC’s rate for airline music
amounts to a token $1 per plane
monthly.

Whatever fee formula the nego-
tiating parties work out will be retro-
active to Jan. | of this year. The air-
lines are expected to balk at any
schedule of payments that will hike
totals currently paid. They com-
plained. but without much effect,

when the 1974 ASCAP contract
upped earlier rates by 20 percent.

At BMI. a spokesman says his
group has no plans to seek an in-
crease in flight performance rates at
this time.

Airlines “invited” to attend the
ASCAP meeting include American,
Braniff, Continental, Delta, Eastern,
National, North Central, Northwest,
Ozark, Pan American, Trans World,
United, Western and World Air-
ways.

Foreign airlines using music pay
performance fees to collection
agencies in their home countries and
will not be affected by the ASCAP
negotiations.

Ford Foundation’s Grant To Classics

® Continued from page 3

20 minutes in an hour of studio time
for symphony orchestras. Where
soloists or conductors are required,
an additional grant of $15 per min-
ute of finished music will be
allowed, to a maximum of $5,000
per record. If a chorus is needed, an
allowance of $35 a minute of com-
pleted music is provided. up to a
ceiling of $1,500.

All recordings must be produced
in the United States.

Record companies will be re-
quired to press a minimum of 500
disks initially, and will receive an ex-
tra subsidy of $200 per album to
cover free distribution to reviewers
and radio stations of 100 copies of
each new release.

Unlike the earlier Ford subsidy
program, no royalties will be paid
the foundation on sales unless the al-
bum turns out to be a heavy mover.
If 20,000 copies of an album are
sold, the manufacturer will pay a
royalty on additional sales of 5 per-

cent on suggested list. Such royalty
income will be returned to the
recording fund by Ford or assigned
to an appropriate nonprofit agency,
Kapp says.

Publishers receive no grants under
the plan, under the assumption that
securing a recording of a copyright s
incentive enough. But they will have
to print scores and/or parts for sale
or rental to the public.

Although the major purpose of
the plan is to record works never be-
fore put to disk or print, some excep-
tions will be allowed, Kapp says.
Compositions already printed may
beincluded if the publisher agrees to
print a new comparable work by the
same composer. In other cases, sub-
sidy will be provided for a composi-
tion already available only in a
single recorded version.

Recording grants will be limited
under the plan to $45,000 for copy-
rights held by any one publisher or
its affiliates. Of this amount, no
more than $30,000 can go to one la-
bel. But the total received by a single

CARNEGIE HALL
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Design, art, type, color
separations, printing,
fabrication. Let us work
for you — find out what
quality, reliability &
service mean,

L 4
Lee - Myles Associate’s ic.

160 East 56th Street, Dept. A1

QYC, NY 10022 Tel: 758-3232%

Supplying the graphic needs of the record industry for 20 years,

AA&LDISTRIBUTORS

Representing the
/@S 7 TEST RECORD LABELS
in the business

with full promotion and full line service.

» All labels pre-recorded tape service packaging
« Blank Tapes—Memorex, Columbia Magnetics, Maxell
» Superscope Children’s Book Tapes
» Complete line of Consumer Electronics—Sankyo
Tape Recorders, J.V.C. (TV and Home Entertainment)

Record-O-Call Phone Answering Systems
For a New Dimension in Personal Service Call:

A & L DISTRIBUTORS

451 Penn Street, Yeadon, Pa. 19050
(215) 474-3300

record manufacturer may exceed
this limit substantially, since it can
participate in the plan with more
than one publisher.

Under the prior subsidy plan
$375,000 was disbursed by the foun-
dation. But this merely primed the
pump, according to Richard Shel-
don, director, office of the arts. He
says that participating publishers
and record manufacturers spent
about $1 million over and above
subsidies. Some 40 publishers and
16 record companies were involved,
and 99 disks containing 216 compo-
sitions were produced.

Outstanding among the spon-
sored recordings were the George
Crumb “Ancient Voices Of Chil-
dren” on Nonesuch, and Elliott Car-
ter’s “Concerto For Orchestra” on
Columbia.

Motown Disco

® Continued from page 3

All Right”; Martha & The Van-
dellas’ “Dancing In The Street™;
Junior Walker & The All Star’s “I'm
A Road Runner™; *You Need Love
Like I Do, Don’t You.” from Gladys
Knight & The Pips: “It's A Shame,”
from the Spinners; and the Tempta-
tions’ “Ain’t Too Proud To Beg.”

Also included in the LP are: “I
Heard It Through The Grapevine”
from Marvin Gaye: Eddie Kend-
ricks’ “Girl You Need A Change Of
Mind™; “Love Is Like An Itching In
My Heart” from Diana Ross & The
Supremes: Shorty Long’s “Function
At The Junction™; Smokey Robin-
son & The Miracles’ “Going To A
Go Go.” and “ABC” From the Jack-
son 5.

“The second album.” says Ms. de-
Passe, “will be released in April and
will be an instrumental set made up
of tracks that were, for one reason or
another, never released. Some were
recorded as instrumentals, others
were meant to have vocals but never
did. This was put together as a kind
of group effort, with a lot of us par-
ticipating.

“The schedule for the rest of the
albums,” continues Ms. dePasse,
“will depend on a number of things.
We don’t want to simply throw these
things out at the public.”

Motown is also planning a kind of
“school dance™ in the future to help
promote the LPs, the theory being
that everyone danced in school and
the LPs will help bring back memo-
ries as well, fitting in with the current
trend.

Pete Senoff, national director of
advertising and merchandising for
Motown, says that the merchandis-
ing campaign will include college
pennants with the “Disco Tech”
logo for retailers, radio stations and
press and a major poster campaign
based on the LP cover artwork.
Other features will be added to the
merchandising campaign over the
next several weeks.

www.americanradiohistorv.com

Supreme Court Sidesteps

® Continued from puge 3

Tom Brennan points out. The fair
use section lays down four guide-
lines for judging whether the use is
legitimate or an infringement. Two
of these guidelines would aid a mu-
sic publisher court case.

The first two fair use standards
(section 107) require, that the kind
of work and the type of use be con-
sidered. Guidelines three and four
require judgment on how large a
portion of the work is copied and the
effect on its potential market and
value.

Music publishers can point out
that most photocopying of sheet mu-
sic (such as multiple copies for
school bands or choirs) would be
outside the fair use standard, be-
cause it would involve the whole
works, or most of it. Also, the effect
on the market value would clearly be
drastic enough to constitute in-
fringement. Still, the publishers
would have the burden of bringing
suit, and could lose.

A section of the revision bill out-
lining do’s and don’ts for library
photocopying seems on the surface
to protect both musical and audio
visual works from multiple copying
and distribution. Libraries agreed
during revision hearings to have sec-
tion 108 in the bill and multiple
copying of sheet music and audio
visual works.

But the catch is that fair use sec-
tion 107 prevails over the limits put
on library photocopying in section
108. Even though the revision bill
warns libraries against “systematic
reproduction or distribution of
single or multiple copies or phonore-

cords,” the fair use section leaves the
door open to just such unlimited
copy-making.

In the Court of Claims favoring
the library photocopying, Congress
was asked to clarify fair use in its
copyright revision. The Supreme
Court’s recent failure to comment
has the same message,

But Congress has also found the
subject touchy, in balancing rights
of authors and publishers versus the
educators and librarians

As things stand, publishers may
have to wait until the recently estab-
lished Commission to study new
photocopying and computer uses of
copyrighted works comes up with a

recommendation in its three-year

study of this knotty problem. (Class-
room use is excluded from the study,
by Congressional directive.)

Or a broader case with wider im-
pact may come before the Supreme
Court and lead to a decision. Mean-
while publishers continue to push
for some negotiation of fair pay-
ment, possibly through a clearing
house, as some have suggested.

Dallas Seizure

® Continued from page 3

Oklahoma City. All three men got
out on $200 bail on Sunday (23).
They are accused of violating Article
9012, revised Texas civil statute,
1970. Penalty for first offense is a
maximum $2,000 fine.

Accompanying the officers were
Southwest Assn. of Recording Mer-
chandisers’ legal counsel Billy
Emerson Jr. and Larry Howell of Big
State Distributing’s sales staff.

TOP ROCK & SOUL LP’s
$738

Limited Quantities
While They Last

Joe Cocker—I| Can Stand A Little Rain
Hawkwind—Mountain Grill
Temptations—A Song Of You

Kool & The Gang—Light of Worlds
Kool & The Gang—Greatest Hits
Earth, Wind & Fire—Way of the World
First Choice—The Player

Al Stewart—Modern Times

Charlie Daniels—Fire On Mountain
Kraftwerk—Autobahn

Keith Jarret—Death & Flower

$6.98 List LP's

NO MINIMUMS
EACH

Electric Light—Third Day
Electric Light—Eldorado
Bobby Womack—Greatest Hits
Yes—Relayer

Yes—Album

Yes—Fragile

Yes—Close to Edge

John Denver—Poems & Prayers
Hot Tuna—Burgers

Jefferson Airplane—Worst of
Beatles—Let It Be

Traffic—John Barleycorn
$9.98 List LP's $ 505
Soundtrack—Tommy EACH

Nitty Gritty Dirt Band-Stars & Stripes

00
$7.98 List LP's s4 EACH

Biue Oyster Cult—On Your Feet
Soundtrack—Lenny
Dereck & Dominos—Layla

$5.98 List LP's 5295
La Belle—Nightbird EACH
Minnie Riperton—Perfect Angel

Dan Fogelberg—Souvenirs

Michael Murphy—Blue Sky

Stevie Wonder—Talking Book

$11.98 List LP's $ 400

Nitty Gritty Dirt Band— EACH
Will The Circle Be Broken

All other $6.98 List LP's—$3.50 ea. $7.98 List Tapes—$4.45 ea

Dealers Only—Orders Shipped Same Day C.0.D.

MR. TOPP TAPE CO,, INC.

239 Sunrise Highway, Rockville Centre, N.Y. 11570

(516) 764-2512 Telex: 14-3156 MR. TOPP ROCV
World Wide One Stop For All Records and Tapes
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Your senses will never be the same.

Eric Clapton * Roger Daltrey - John Entwistle
Elton John * Ann-Margret * Keith Moon - Jack Nicholson
Oliver Reed - Pete Townshend - Tina Turmer
and The WhO _

Original Soundtrack Recording on Polydor Records and Tapes

il

.-}l[réﬂ]l\

‘*u.hq

Eric Clapton/Roger Daltrey/John Entmstle/Elton John

Ann- Margret/Kenth Moon/Jack Nicholsorn/Oliver Reed
T ete Townshend/Tina Turner/Thc Who
and the single:
Listening To You/See Me, Feel Me
B/W
Overture From Tommy
P PD 15098
inal Sou
Potydor | 2.Record Set Vo
polvdor
Album:PD 2 9502, 8 Track: 8F 2 9502, Cassette: CF 2 9502 = :
Distributed by Phonodisc, a.Polygram Company.
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Ploglist Pime Movers Regional Breakouts & National Breakouts

ELTON JOHN BAND-Philadelphia Freedom (MCA)
SAMMY JOHNS—Chevy Van (GRC)
(D)lBJ THOMAS-Hey Won't You Play (ABC)

D- Dlscoteque Crossover

KH)—Los Angeles

MARCH 8, 1975, BILLBOARD

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Regron

e TOP ADD ONS:

ELTON JOHN BAND—Philadelphia Freedom
(MCA)

(D) SHIRLEY & COMPANY—Shame, Shame, Shame e
(Vibration)
AL GREEN—Love (HI)

# PRIME MOVERS:

RINGO STARR—-No-No Song/Snookeroo .
FRANNIE YALLI—My Eyes Adored You (Private
Stock)

& (D) B.T. EXPRESS—Express (Scepter)

BREAKOUTS

ELTON JOHN BAND-Philadelphia Freedom
(MCA)

AL GREEN—Love (HI)

LEQ SAYER—Long Tall Glasses (W.B.)

WA

De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
o ELTON JOHN BAND-Philadelphia
Freedom (MCA)
Dx B.ST. EXPRESS—Express (Scepter) 23-
1

# STYX-Lady (Wooden Nickel) 18-11
K100 (KIQQ-FM)—Los Angeles
e AL GREEN—Love (HD)
e ELTON JOHN BAND-Philadeiphia
Freedom (MCA)
+ ELVIS PRESLEY —My Boy (RCA)21-14
* PHOEBE SNOW—Poetry Man (Shel-
ter) 26-19
KKDJ-FM—Los Angeles
o SWEET  SENSATION-Sad
Dreamer (Pye)
e POLLY BROWN-Up In A Puff Of
Smoke (GT0)
* ELVIS PRESLEY—My Boy (RCA) 30.15
# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 7-1
KFXM-San Bernardino
o ELTON JOHN BAND-Phiiadelphia
Freedom (MCA)
o LEOSAYER-LongTall Gtasses (W.B.)
* %Nﬁo STARR—No-No Song (Apple)

* SUGARLOAF-Don't Call Us, We'll Call
You (Claridge) 14-6
KAFY—Bakersfield
De SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration)
» BARRY WHITE-What Am | Gonna Do
With You (20th Century)
B+ B.T.EXPRESS—Express(Scepter)8-2
* l1t|7NIGO STARR-No-No Song (Apple)
-11
KCBQ-San Diego
o RINGO STARR—No-No Song (Apple)
o ELTON JOHN BAND-Philadelphia
Freedom (MCA)
* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 16-6
Dk BéT. EXPRESS—Express (Scepter) 26-
1

Sweet

KENO-Las Vegas

« PHOEBE SNOW—Poetry Man (Shel-
ter)

« ELTON JOHN BAND-Philadelphia
Freedom (MCA)

# LABELLE-Lady Marmalade (Epic)
28-19

* MINNIE  RIPERTON-Lovin'
(Epic) 31-23

You

KRUX—Phoenix

KGW Portland

Based on station playlists through Thursday (2/27/ 75)

ELTON JOHN BAND —Philadelphia Freedom (MCA)
BARRY WHITE—What Am | Gonna Do With You (20th Century)

B.T. EXPRESS—Express (Scepter)

KCPX-SaIt Lake City

; R
MINNIE RIPERTON-Lovin' You (Epic)
JOE COCKER-You Are So Beautiful (A&M)
RINGO STARR-No-No Song/Snookeroo (Apple)

KEI.P—EI Paso

WCFL—Chrcago

pe B.T. EXPRESS—Express (Scepter)
& JOE COCKER-You Are So Beautiful
(A&M)
% DISCO TEX & THE SEX-0-LETTES —Get
Dancin’ (Chelsea) HB-8
# RINGO STARR—No-No Song (Apple)
HB-12
KUPD-Phoenix
@ QUEEN—Killer Queen (Mercury)
&« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
*® gglggGO—Harry Truman (Columbia)

# LEO SAYER-Long Tall Glasses (W.B.)
32-24
KQEO-Albuquerque
# HOT CHOCOLATE—Emma (Big Tree)
@ RUFUS—Once You Get Started (ABC)

% MINNIE  RIPERTON-Lovin' You
(Epic) 28-14
* %MMY JOHNS-Chevy Van (GRC) 23-

KPOI-Honolulu

o SAMMY JOHNS—Chevy Van (GRC)
o CHICAGO—Harry Truman (Columbia)
% FRANKIE VALLI-My Eyes Adored You
(Private Stock) 13-5
% JOE COCKER-You Are So Beautiful
(A&M) 25-17
KISN—Portland
@ WET WILLIE-Leona (Capricorn)
Do ODIA COATES—Showdown (U.A)
* LABgEI.I.E-Lady Marmalade (Epic)
14.

# TONY ORLANDO & DAWN—Look In My
Eyes Pretty Woman (Bell) 15-10
KTLK—Denver

¢ ELTON JOHN BAND-Philadelphia
Freedom (MCA)

« PAUL ANKA-| Don't Like To Sleep
Alone (UA)

% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 32-22

+ BARRY WHITE-What Am | Gonna Do
With You (20th Century) 39-29

KIMN—Denver

# MINNIE  RIPERTON~Lovin'
(Epic)

e WAYMANU-Craziest Dream (Flair)

% FRANKIE VALLI-My Eyes Adored You
(Private Stock) 24-7

% OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 30-23

You

Pacific Northwest Region

fe TOP ADD ONS:

ELTON JOHN BAND—Philadelphia Freedom
(MCA)

BARRY WHITE~what Am | Gonna Do With You
(20th Century)

HOT CHOCOLATE-Emma (Big Tree)

* PRIME MOVERS:

RINGO STARR—No-No Song/Snookeroo

JOE COCKER-You Ase So Beautiful (A&M)
SUGARLOAF—Don't Cali Us, we'll Calf You
(Claridge) g

~ BREAKOUTS:

ELTON JOHN BAND—Philadelphia Freedom 5
(MCA) !
BARRY WHITE—What Am | Gonna Do With You &
(20th Century) i
SAMMY JOHNS—Chevy Van (GRC)

KFRC—San Francisco

o HOT CHOCOLATE-Emma (Big Tree)
o ELTON JOHN BAND-Philadelphia
Freedom (MCA)
* MINNIE  RIPERTON-Lovin’
(Epic) 17-9
+ B.T.EXPRESS—Express (Scepter) HB-
23
KYA-San Francisco
De B.T. EXPRESS—Express (Scepter)
« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
# JOE COCKER—You Are So Beautiful
(A&M) 23-15
* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 21-14

K101-FM-San Francisco

» BARRY WHITE-What Am | Gonna Do
With You (20th Century)

e ELTON JOHN BAND-Philadelphia
Freedom (MCA)

* SUGARLOAF-Don't Call Us, We'll Call
You (Claridge) 20-11

% ELVISPRESLEY—My Boy (RCA)17-12

KSJO—San Jose

# OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

e ELTON JOHN BAND-Philadelphia
Freedom (MCA)

% DISCO TEX & THE SEX-0-LETTES - Get
Dancin’ (Chelsea) 17-8

# PHOEBE SNOW-Poetry Man (Shel-
ter) 13-6

KLIV=San Jose

» SAMMY JOHNS—-Chevy Van (GRC)

« HOT CHOCOLATE-Emma (Big Tree)

% CARPENTERS—Please Mr. Postman
(A&M) 13-4

% GRAND FUNK—Some Kind Of Wonder-
ful (Capitol) 147

You

« ELTON JOHN BAND-Philadelphia
Freedom (MCA)

» BARRY WHITE-What Am | Gonna Do
With You (20th Century)

# MINNIE  RIPERTON-Lovin’
(Epic) 36-19

# LOVE UNLIMITED ORCHESTRA-
Satin Soul (20th Century) 37-22

KKAM—Pueblo, Colo.

# ELTON JOHN—Philadelphia Freedom
(MCA)

@ MICHAEL MURPHY -Wild Fire (Epic)

* RINGSO STARR-No-No Song (Apple)
24-1

% SAMMY JOHNS—Chevy Van (GRC) 22-
28

You

KYSN-Colorado Springs
» CHICAGO—Harry Truman (Columbia)
« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
+ HOT CHOCOLATE-Emma (Big Tree)
19-11
% FRANKIE VALLI-My Eyes Adored You
(Private Stock) 17-10
KJOY-Stockton, Calif.

« ACE-How Long (Anchor)
- ?&J)IgMANDER CODY-Don't Let Go
B)
+ BEN E.KING—Supernatural Thing (At-
lantic) 28-10
* I.gOZSAYER—Long Tall Glasses (W.B.)
12-

KNDE—Sacramento

» CHICAGO—Harry Truman (Columbia)

& BOB DYLAN-Tangled Up In Blue (Co-
lumbia)

+ SUGARLOAF-Don't Call Us, We'li Call
You (Claridge) 29-17

* JOE COCKER—You Are So Beautiful
(A&M) 28-16

KIR=Seattle

¢ ELTON JOHN BAND-Phrladelphla
Freedom (MCA)

« BARRY WHITE-What Am | Gonna Do
With You (20th Century)

% RINGO STARR-No-No Song/Snoo-
keroo (Apple) 21-10

w DAN FOGELBERG—Part Of The Plan
(Epic) 22.16

KING—Seattle

» MINNIE RIPERTON-Lovin'
(Epic)

¢ ELTON JOHN BAND-Philadelphia
Freedom (MCA)

w OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 7-1

# SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 13-8

You

KIRB—Spokane
» BJ. THOMAS—Hey Won't You Play
(ABC)
« CHARLIE DANIELS BAND—-The South
Is Gonna Do it (Buddah)
+ STYX—Lady (Wooden Nickel) 18-11
#* ggNNY-Butter Boy (Casablanca) EX-

KTAC-Tacoma

» XRAFTWERK—Autobahn (Vertigo)

e JOE WALSH-Turn To Stone (ABC/
Dunhilly

#* I2?I3Ng0 STARR—No-No Song (Apple)

# JIMMY CASTOR BUNCH—Bertha Butt

Boogie (Atlantic) 22-12
KRSP—Salt Lake City

» ELTON JOHN BAND-Philadelphia
Freedom (MCA)

« JOHNLENNON-Stand By Me (Apple)

+ RINGO STARR—No-No Song (Apple)
19-14

+ DISCOTEX & THE SEX-O-LETTES—Get
Dancin’ (Chelsea) 16-11

Southwest Region

\s TOPADDONS.

ELTON JOHN BAND—Philadelphia Freedom 1
L (MCA)
. BILLY SWAN—I'm Her Fool (Monument)
| B.J. THOMAS—Hey Won't You Play (ABC)

! % PRIME MOVERS:

MINMIE RIPERTON—Lovin’ You (Epic)

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)
LABELLE—Lady Marmalade (Epic)

BREAKOUTS:

ELTON JOHN BAND-Philadelphia Freedom
(MCA)

B.J. THOMAS—Hey Won't You Play (ABC)
SAMMY JOHNS—Chevy Van (GRC)

KILT-Houston

& BILLY SWAN-I'm Her Fool (Monu-
ment)

e« ELTON JOHN BAND-Philadelphia
Freedom (MCA)

 MINNIE  RIPERTON-Lovin'
(Epic) 24-9

% B.). THOMAS—Hey Won't You Play
(ABC) HB-27

KRBE-FM—Houston

You

o JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic)

o TONY ORLANDO & DAWN-He Don't
Love You (Arista)

% MINNIE  RIPERTON-Lovin'
(Epic) 20-9

» FRANKIE VALLI-My Eyes Adored You
(Private Stock) 15-7

KLIF-Dallas

e LABELLE-Lady Marmalade (Epic)

o SUGARLOAf-Don't Call Us, We'll Call
You (Ciaridge)

* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 6-4

* STYX-Lady (Wooden Nickel) 9-8

KNUS-FM—Dallas

e B.). THOMAS—Hey Won't You Play
(ABC)

o ELTON JOHN BAND-Philadelphia
Freedom (MCA)

* MINNIE  RIPERTON-Lovin’
(Epic) 21-14

* RIZN;EO STARR-No No Song (Apple)

12-

KF)Z—-Ft. Worth

o ELTON JOHN BAND-—Philadelphia
Freedom (MCA)

» BARRY MANILOW-It's A Miracle

You

You

(Arista)
* MINNIE  RIPERTON-Lovin'  You
(Epic) 26-11

* R;JI;US-Once You Get Started (ABC)
17-

KXOL-Ft. Worth

» NO NEW LIST
®
*

*
KONO—San Antonio

pe B.T. EXPRESS—Express (Scepter)

» OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

# JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic) 30-22

*LABSELLE-Lady Marmalade (Epic)
11-

pe B.T. EXPRESS—Express (Scepter)
pe SHIRLEY &  COMPANY-Shame,
Shame, Shame (Vibration)
% SUGARLOAF-Don't Call Us, We'll Calt
You (Claridge) 22-7
* ELECTRIC LIGHT ORCHESTRA-Can't
Get It Out Of My Head (U.A.) EX-12

wWwWw.americanradiohistorv.com

« HOT CHOCOLATE—Emma (Big Tree)

&

+ ELVIS PRESLEY—My Boy (RCA) 23-15

+ JOE COCKER-You Are So Beautiful
(A&M) 10-4

XEROK—E! Paso

s SWEET  SENSATION-Sad
Dreamer (Pye)

« CHARLIE DANIELS BAND-The South
Is Gonna Do It (Buddah)

+ PHOEBE SNOW—Poetry Man (Shel-
ter) 17-8

* L(A)BSEI.I.E-Lady Marmalade (Epic)
10-

KAKC—Tulsa

« SAMMY JOHNS-Chevy Van (GRC)
» ELTON JOHN BAND-Philadelphia
Freedom (MCA)
# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 12-6
» PHOEBE SNOW—Poetry Man (Shel-
ter) 22-16
KELI-Tulsa
« HOT CHOCOLATE-Emma (Big Tree)
« ELTON JOHN BAND-—Phitadelphia
Freedom (MCA)
# SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 22-13
% LABELLE-Lady Marmalade (Epic)
21-10
WKY—0klahoma City

Sweet

@ LABELLE-Lady Marmalade (Epic)
Je B.T. EXPRESS—Express (Scepter)

+ MINNIE  RIPERTON—Lovin'  You
(Epic) 32-24

+ BAD COMPANY-Movin' On (Swan
Song) 21-14

WOKY—Milwaukee
« JOE COCKER-You Are So Beautiful
(A&M)

« ELTON JOHN BAND-Philadelphia
Freedom (MCA)

+« MINNIE  RIPERTON-Lovin’
(Epic) 27-15

% LABELLE-Lady Marmalade (Epic)
30-23

You

WZUU-FM—Milwaukee
= MINNIE  RIPERTON-Lovin'
(Epic)
« ELVIS PRESLEY—My Boy (RCA)
« B.J. THOMAS—Hey Won't You Play
(ABC) 24-19
% OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 5-1
WIFE-Indianapolis
« HOT CHOCOLATE-Emma (Big Tree)
e B.T. EXPRESS—Express (Scepter)
% SgMMYJOHNS-Chevy Van (GRC) 28-
1

+ JOE COCKER-You Are So Beautiful
(A&M) 30-15
WIBL—Peoria, lIl.

You

# CHICAGO-Harry Truman (Columbia)

o B.). THOMAS—Hey Won't You Play
(ABC)

* SgMMY)OHNS—Chevy Van (GRC) 22-
1

% JOE COCKER-You Are So Beautiful
(A&M) 18-12

KOMA-Oklahoma City

# AL GREEN—Love (HI)

e MINNIE  RIPERTON-Lovin'
(Epic)

» OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 14-2

% PHOEBE SNOW-—Poetry Man (Shel-
ter) 15-6

You

WTIX—New Orleans
» GEORGE McCRAE-! Get Lifted (TK)
© SUSAN JACKS—-You're A Part Of Me
(Mercury)
* %B;LLE—Lady Marmalade (Epic)

* OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 18-3

KEEL—Shreveport
ps ODIA COATES—Showdown (U.A)
o ELTON JOHN BAND-Philadelphia
Freedom (MCA)
D% B.7T. EXPRESS—Express (Scepter) 27-
1

# JACKSON FIVE-1 Am Love (Motown)
3327

Midwest Region

¥ & TOP ADD ONS:

ELTON JOHN BAND—Philadelphia Freedom
(MCA)

(D) B.T. EXPRESS—Express (Scepter)
RINGO STARR—No-No Song/Snookeroo
(Appie)

. % PRIME MOVERS:

SAMMY JOHNS—Chevy Van (GRC)
JOE COCKER—You Are So Beautiful (A&M)
MINNIE RIPERTON~Lovin’ You (Epic)

BREAKOUTS:

ELTON JOHN BAND—Philadelphia Freedom ¥
(MCA)

SAMMY JOHNS—Chevy van (GRC)
OZARK MOUNTAIN DAREDEVILS—Jacki Blue £
(A&M) ]

WLS—Chicago
@ JACKSON FIVE—1Am Love (Motown)
@ RINGO STARR-No-No Song (Apple)
« ELECTRIC LIGHT ORCHESTRA-Can't
Get It Out Of My Head (U.A.) 26-20
* HOTGCHOCOLATE-Emma (Big Tree)
22-1

% RINGO STARR-No-No Song (Apple)
» HARRY CHAPIN-I Wanna Learn A
Love Song (Elektra)
% POLLY BROWN-Up In A Puff Of
Smoke (GT0) 16-10
+ DAN FOGELBERG-Part Of The Plan
(Epic) 29-24
WDGY—Minneapolis
« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
e JOHNLENNON-Stand By Me (Apple)
% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 30-14
Dx ng. EXPRESS—Express (Scepter) 14-

KDWB—Minneapolis

+ SAMMY JOHNS—Chevy Van (GRC)

« ELTON JOHN BAND-Philadelphia
Freedom (MCA)

* BILLY SWAN—I'm Her Fool (Monu-
ment) 27-14

« MINNIE  RIPERTON-Lovin’
(Epic) 30-17

You

KOIL-Omaha

® OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

® LEOSAYER-Long Tall Glasses (W.B.)

* STRAIGHT-Save Your Breath (En-
core) 18-8

# B.). THOMAS—Hey Won't You Play
(ABC) 27-18

KIOA—Des Moines

e« MINNIE RIPERTON-Lovin’'
(Epic)

« ELVIS PRESLEY-My Boy (RCA)

% SWEET  SENSATION-Sad  Sweet
Dreamer (Pye) 20-4

# JOE COCKER-You Are So Beautiful
(A&M) 30-15

You

KKLS—Rapid City, S.D.
@ RUFUS—0Once You Get Started (ABC)
» NEILSEDAKA-The Immigrant (MCA)
* ;lgT 5(2HO(:0LATE-Emma (Big Tree)
-1
+ NIGEL OLSSON-Only One Woman
(Rocket) EX-23

KQWB—Fargo, N.D.
e NEIL DIAMOND-1've Been This Way
Before (Columbia)
» MINNIE  RIPERTON-Lovin'
(Epic)
% JOE COCKER-You Are So Beautiful
(A&M) 35-19
* gAMMY)OHNS-ChevyVan (GRC)20-

You

(Continued on page 16)
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We're Involved

As we’'ve been saying, when you've helped
build it, you tend to take a very special sort of
-pride in your industry. = The vast extent of
our pride in and commitment to the industry’s
on-going prosperity and growth is amply
demonstrated by our involvement in a verita-
ble alphabet soup of service organizations and programs, many of which were
conceived right here at Billboard. = Like iMiCc — for International Music Indus-
try Conference —a meeting of the world’s foremost music business decision-
makers, resulting in such momentous innovations as the Geneva Piracy Treaty.
» [Like RSI— for Record Source International —which for fifteen years has been
the world’s most widely relied-on supplier of custom radio programming serv-
ices. » Like the Billboard International Radio Programming Forum — at which
radio’s most influential practitioners meet each year to discuss new ways of
making their medium ever more vital. = Like Billboard’s brand new Interna-
tional Talent Forum —a meeting place at which industry leaders in the whole
field of talent will meet to discuss their problems and opportunities. = Like the
Billboard Bookshelf —which publishes indispensably informative books on all
facets of the music industry. = And like Billboard’s Grammy nominees audi-
tion service, making the voting easier each year for Academy members. = And
last but not least, Billboard’s 11 years of leadership as the most important air-
lines programming entity...and of course Billboard’s sponsoring of university
extension classes in the business we’ve been an integral part of since its birth.
But you’ve got the idea by now. = It's easy to declare great pride in one’s indus-
try. But Billboard has and will continue to put our time and resources to work
on our industry’s behalf.

- BILLBOARD CORRESPONDENCE SCHOOL
Build An Industry- T
Our Sleeves
Are Still Rolled Up.

Dear Sirs or Madams:

I won’t allow myself to be caught dead at any Heavy Industry Function
until I receive my official Billboard Lapel Balloon, in exchange for which
I hereby swear on the lives of my accountants that I'll faithfully peruse
all your ads proving that you're The Top Communicator. [Gasp.] Upon
completion of the course, I will expect you to rush me a beautiful Bill-
board BA diploma, suitable for display in my offiice or for spreading
mayonnaise.

Name:

Address:

My role in the music biz:
I'd prefer a [J right-hander’s. or O left-hander’s lapel balloon.

“-------- --..
..---------.

°,

..-------------------------------’

www americanradiohistorv com
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Based on station playlists through Thursday (2/27/75)

Playlist Top Add Ons @
Playflist Pime Movers #

& Continued from page 14

KXOK-St. Louis

@ ELTON JOHN BAND-Philadelphia
Freedom (MCA)

o BARRY MANILOW-It's A Miracle
(Arista)

# MINNIE  RIPERTON-Lovin'
(Epic) 25-17

* lzi;lFlléS-—Once You Get Started (ABC)

KSLQ-FM—St. Louis

& ELTON JOHN BAND-Philadelphia
Freedom (MCA)

« EARTH, WIND & FIRE-Shining Star
(Columbia)

+ STYX—Lady (Wooden Nickel) 20-9

# OLIVIA  NEWTON-JOHN—Have You
Never Been Mellow (MCA) 3-11

WHB-Kansas City

e ELTON JOHN BAND-Philadelphia
Freedom (MCA)

« SWEET  SENSATION-Sad
Dreamer (Pye)

% SUGARLOAF-Don't Call Us, We’'ll Cati
You (Claridge) HB-16

+ LABELLE-Lady Marmalade (Epic)
17-7

You

Sweet

KEWI-Topeka

« BOBDYLAN-Tangled Up In Blue (Co-
lumbia)

o BARRY MANILOW-It's A Miracle
(Arista)

* ?SMMYJOHNS-ChevyVan (GRC) 44

% EQNNY—Butter Boy (Casablanca) 54-

North Central

i@ TOPADD ONS:

B

Region

ELTON JOHN BANO—Philadelphia Freedom &
(MCA)

B.J. THOMAS—Hey Won't You Play (ABC)
ANOY KIM—The Essence Of Joan (Capitol)

% PRIME MOVERS:

MINNIE RIPERTON—Lovin’ You (Epic)
JOE COCKER-You Are So Beautiful (A&M)
RINGO STARR-No-No Song/Snookeroo &
(Apple)

BREAK

MARCH 8, 1975, BILLBOARD

ELTON JOHN BAND-Philadelphia Freedom B
(MCA)

CHICAGO —Harry Truman (Columbia)

B.). THOMAS —Hey Won't You Play (ABC)

CKLW—Detroit

® GORDON LIGHTFOOT—Rainy Day
People (W.B.)

e ANDY KIM-The Essence Of Joan
(Capitol)

+ JOE COCKER-You Are So Beautiful
(A&M) 29-24

# l21l7N§30 STARR-No-No Song (Apple)

WGRD—Grand Rapids

s MINNIE  RIPERTON-Lovin’

(Epic)

L
#* AMERICA—Lonely People (W.B.) 15-5
» PHOEBE SNOW-—Poetry Man (Shel-
ter) 14-8
1-96 (NZZIM-FM)—Grand Rapids
® LEO SAYER—Long Tall Glasses (WB)
e ELTON JOHN BAND-Philadelphia
Freedom (MCA)
+ HOT CHOCOLATE—Emma (Big Tree)
27-14
% JOE COCKER-You Are So Beautiful
(A&M) 2417
WTAC—Flint, Mich.
& AL GREEN-Love (Hi)
« ELTON JOHN BAND—Philadelphia
Freedom (MCA)
* LABSELLE—Lady Marmalade (Epic)
17-
+ JIMMY CASTOR—Bertha Butt Boogie
(Atlantic) 28-18
WIXY-Cleveland
& B.J. THOMAS—-Hey Won't You Play
(ABC)
o ELTON JOHN BAND-Philadelphia
Freedom (MCA)
+ MINMIE  RIPERTON-Lovin’
(Epic) 25-14
* §|2N§0 STARR-No-No Song (Apple)
21

WGCL—Cleveland

You

You

+ CHICAGO—Harry Truman (Columbia)
18-10
< WET WILLIE—Leona (Capricorn) 19-
12
13-Q (WKPQ)-Pittsburgh

+« BENNY BELL-Shaving Cream (Van-
guard) HB-17
% SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 17-10
WFOM—Atlanta

« ELTON JOHN BAND-Philadelphia
Freedom (MCA)

&
# MINNIE  RIPERTON-Lovin'  You
(Epic) 30-21
* LABESLLE-Lady Marmalade (Epic)
22-1
KQV—Pittsburgh
De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
s ELTON JOHN BAND—Philadelphia
Freedom (MCA)
* RINGO STARR—No-No Song (Apple)
% JAGGERZ-Two Plus Two (Wooden
Nickel)
WKBW —Buffalo
# CHARLIE DANIELS BAND-The South
Is Gonna Do It (Buddah)

&
+ FANNY—~Butter Boy (Casablanca) 26-
19

% STYX~Lady (Wooden Nicke) 13-7
WSAI-Cincinnati

s ELTON JOHN BAND—Philadelphia
Freedom (MCA)

» TONY ORLANDO & DAWN-—He Will
Break Your Heart {Arista)

% JOE COCKER~You Are So Beautiful
(A&M) 27-15

% PHOEBE SNOW—Poetry Man (Shel-
ter) 30-20

» WCOL~Columbus

& CHICAGO—Harry Truman (Columbia)

e ELTON JOHN BAND—Phitadelphia
Freedom (MCA)

# B.J. THOMAS—Hey Won't You Play
(ABC) 36-23

% GEORGE McCRAE—I Get Lifted (TK)
30-20

WAKY—Louisville

@ HELEN REDDY-Emotion (Capitol)

» BENE. KING—Supernatural Thing (At-
lantic)

» BENNY BELL—Shaving Cream (Van-
guard) 22-6

+ CHI-LITES—Toby/That's How Long
(Brunswick) 28-10

WTUE-Dayton, Ohio

# BILLY SWAN—I'm Her Fool (Monu-
ment)

« RUFUS—Once You Get Started (ABC)

# CHICAGO—-Harry Truman (Columbia)
37-26

« HARRY CHAPIN-I Wanna Learn a
Love Song (Asylum) 36-28

WBGN—Bowling Green, Ky.
@ JIM GILSTRAP-Swing Your Daddy
(Chelsea)
# LOBO—Don't Tell Me Goodnight (At-
lantic)
* ZngE PRAIRIE LEAGUE—-Amie (RCA)
16

-« CHARLIE DANIELS BAND—The South
Is Gonna Do It (Buddah) 13-6

WIJET—Erie, Pa.
« CHICAGO—-Harry Truman (Columbia)
De B.T. EXPRESS—Express (Scepter)
= MINNIE  RIPERTON-Lovin’  You
(Epic) 29-14
* gm;;[? STARR-No No Song (Apple)
7.

Southeast Region

. 86 TOP ADD ONS:
|| ELTON JOHN BANO-Phifadelpha Freedom |
2 (MCA)
_ OZARK MOUNTAIN DAREDEVILS-Jachie Blue
(A&M)

BARRY WHITE—What Am | Gonna Do With You
(20th Century)

. * PRIME MOVERS:

MINNIE RIPERTON—Lovin' You (Epic)
. B.J THOMAS—Hey Won't You Play (ABC)
L (D) SHIRLEY & COMPANY—Shame. Shame. Shame £
Z  (Vibration)

"BREAKOUTS: '

ELTON JOHN BAND-Phiiadelphia Freedom [
(MCA) -
2 BJ. THOMAS—Hey Won't You Play (ABC) ¢
#! (0) SHIRLEY & COMPANY—Shame. Shame, Shame §
. (Vibration)

WQXI-Atlanta

@ NEIL DIAMOND—-I've Been This Way
Before {Columbia)

« DAVID BOWIE-Young Americans
(RCA)

« OZARK MOUNTAN DAREDEVILS-—
Jackie Blue (A&M)

& BEN E. KING=Superntural Thing (At-
lantic)

« ELTON JOHN BAND—Phiiadelphia
Freedom (MCA)

& TONY ORLANDO & DAWN—He Don't
Love You (Arista)

* glOET WILLIE-Leona (Capricorn) 36-

+« FLASHCADILLAC—Good Times Rock &

Roll (Private Stock) 33-19
1.93 (W2GC-FM)—Atlanta

e B.J. THOMAS—Hey Won't You Play
(ABC)

» GLADYS KNIGHT & THE PIPS—Love
Finds Its own Way (Buddah)

% SAMMY JOHNS~Chevy Van (GRC) EX-
14

* STYX—Lady (Wooden Nickel) 12-2
WBBQ-—Augusta
#« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
# BARRY WHITE~What Am | Gonna Do
With You (20th Century)
* ?OTmCHOCOLATE-Emma (Big Tree)
5.
« PHOEBE SNOW—Poetry Man (Shel-
ter) 21-15
WSGN—Birmingham, Ala.

» COMMANDER CODY—Don't Let Go
B

(W.B.
= BARRY WHITE-What Am | Gonna Do
With You (20th Century)
% SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 19-8
* :M';NIERIPERTON—Lovin'You(Epic)
7.

WHHY—Montgomery, Ala.

@« OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

« ELTON JOHN BAND—Philadelphia
Freedom (MCA)

+ TOM T. HALL—Sneaky Snake (Mer-
cury) 18-9

* ;B"}E PRAIRIE LEAGUE—Amie (RCA)

-14

WTOB—Winston/Salem, N.C.
« BOBBY VINTON—Dick And Jane (ABC)
« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
# ELVIS PRESLEY—My Boy (RCA) 28-12
» MINNIE  RIPERTON-Lovin'  You
(Epic) 30-15
WSGA-Savannah, Ga.
& ELTON JOHN BAND-Philadelphia
Freedom (MCA)
De TAMIKO JONES-Touch Me Baby
(Arista)
* l;gl;[ PRAIRIE LEAGUE—Aime (RCA)

% SAMMY JOHNS—Chevy Van (GRC) 15-
11

WTMA-Charleston, S.C.
# SAMMY JOHNS-Chevy Van (GRC)

@

+ MINNIE  RIPERTON-Lovin'  You
(Epic) 19-6

% STYX—Lady (Wooden Nickel) 9-3

WKIX—Raleigh, N.C.

@ BARRY MANILOW-It's A Miracle
(Arista)

#» ELTON JOHN BAND-Philadelphia
Freedom (MCA)

+« JIM GILSTRAP—Swing Your Daddy
(Chelsea) 25-14

# POLLY BROWN-Up In A Puff Of
Smoke (GT0) 23-15

WORD-Spartanburg, S.C.

& ELTON JOHN BAND-Philadelphia
Freedom (MCA)

# ROLLING STONES—Time Waits For No
One (Rolling Stone)

% B.J. THOMAS—Hey Won't You Play
(ABC) 25-12

D« SHIRLEY &  COMPANY-Shame,

Shame, Shame (Vibration) 18-9

WAYS—Charlotte, N.C.
D= SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
% EDDIE KENDRICKS~Shoeshine Boy
(Tamla)
# MINNIE  RIPERTON-Lovin'
(Epic) 9-4
+« FANNY—Butter Boy (Casablanca) 21-
16

You

WNOK—Nashville

WGOW—Chattanooga, Tenn.

e B.J. THOMAS—-Hey Won't You Play
(ABC)

» ELTON JOHN BAND—Phifadelphia
Freedom (MCA)

+ MINNIE  RIPERTON-Lovin’
(Epic) 23-14

# JOE COCKER-You Are So Beautiful
(A&M) 14-8

You

KAAY—Little Rock _

» LABELLE—Lady Marmalade {Epic)

= BACHMAN-TURNER  OVERDRIVE-
Roll On Down The Highway (Mercury)

# HOT CHOCOLATE—-Emma (Big Tree)
23-14

+ CHARLIE DANIELS BAND—The South
Is Gonna Do It (Buddah) 21-16

WHBQ —Memphis
= JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic)
= LEO SAYER—Long Tall Glasses (W.B.)
« MINNIE  RIPERTON-Lovin'  You
(Epic) 18-4
D& l137T EXPRESS—Express (Scepter) HB-

WMPS—Memphis

o MINNIE  RIPERTON—Lovin'
(Epic)

2 SUGARLOAF~Don't Call Us, We'll Call
You (Claridge)

# JOE COCKER-You Are So Beautifu!
(A&M) HB-12

« MARIA MULDAUR-I'm A Woman
(Reprise) 12-10

You

WMAK—Nashville

« OZARK MOUNTAIN DAREDEVILS-—
Jackie Blue (A&M)

» MARIE OSMOND-Who's Sorry Now
(MGM)

% SGMMYJOHNS—ChevyVan(GRC) 16-
1

# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 11-5

WLAC—Nashville
De B.T. EXPRESS—Express (Scepter)
= ANDY FAIRWEATHER-Spider Jiving
(A&M)
% EAGLES—Best Of My Love (Asylum)
11-5

+« LABELLE—Lady Marmalade (Epic) 8-
4

WLCY—Miami

» AL GREEN-Love (HI)
# CARL DOUGLAS—Dance The Kung Fu
(20th Century)
D# SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration) 35.7
s PHOEBE SNOW—Poetry Man (Shel-
ter) 28-11

WQAM-Miami

& BARRY WHITE-What Am | Gonna Do
With You (20th Century)

# ELTON JOHN BAND-Philadelphia
Freedom (MCA)

# MINNIE  RIPERTON-Lovin’
(Epic) 29-16

# SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 23-15

You

WFUN—Miami

« PHOEBE SNOW-Poetry Man (Shel-
ter)

& ELTON JOHN BAND-Philadelphia
Freedom (MCA)

w B.J. THOMAS—Hey Won't You Play
(ABC) HB-17

# MINNIE  RIPERTON—Lovin’
(Epic) 13-5

You

Y-100 (WHYI-FM)—Miami/Ft. Lauderdale
© JACKSON FIVE~|Am Love (Motown)
De SHIRLEY & COMPANY-Shame,

Shame, Shame (Vibration)
% LABELLE-Lady Marmalade (Epic)
26-8

RIPERTON—Lovin'

= MINNIE
(Epic) 11-4

You

WOQFD—Lakeland, Fla.

@ HOT CHOCOLATE—Emma (Big Tree)

» CHARLIE DANIELS BAND—The South
fs Gonna Do It (Buddah)

» LABELLE—Lady Marmalade (Epic)
17

-4
% JACKSON FIVE—| Am Love (Motown)
37-25

« ELTON JOHN BAND—Philadelphia
Freedom (MCA)

« ANDY KIM—The Essence Of John
(Capitol)

+ B.J. THOMAS—Hey Won't You Play
(ABC) 19-7

« AL GREEN-Love (HI) 29-18

WWW.americanradiohistorv.com

Northeast Region

| ® TOP ADD ONS:

ELTON JOHN BAND-—Philadelphia Freedom
(MCA)

B (D) B.T. EXPRESS~Express (Scepter)

- BARRY MANILOW-It's A Miracle (Arista)

PRIME MOVERS:

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

PHOEBE SNOW—Poetry Man (Shelter)
MINNIE RIPERTON—Lovin' You (Epic)

BREAKOQUTS:

ELTON JOHN BAND-Philadetphia Freedom 3
(MCA) :
SAMMY JOHNS—Chevy Van (GRC)

BARRY MANILOW—It's A Miracle (Arista)

WABC—New York City
& RUFUS—Once You Get Started (ABC)
» BENE. KING—Supernatural Thing (At-

lantic)
# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 17-7

D SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 18-9
WPIX-FM—New York City
@« BARRY MANILOW-It's
(Arista)
» JOHN LENNON—| Saw Her Standing
There {Apple)
+ JACKSON FIVE—I Am Love (Motown)
EX-16
# LABELLE—Lady Marmalade (Epic) 9-
4

A Mircle

WBBF—Rochester, N.Y.

# LEO SAYER-Long Tall Glasses (W.B.)
« BENNY BELL-Shaving Cream (Van-
guard)
+ STANKY BROWN GROUP—Rock 'n
Rollin" Star (Arista) 29-19
« DAVID BOWIE-Young Americans
(RCA) 26-20
WRKO—Boston
& HOT CHOCOLATE-Emma (Big Tree)
e ELTON JOHN BAND-Philadelphia
Freedom (MCA)
% MINNIE  RIPERTON—Lovin’
(Epic) HB-19
Dy SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 14-6
WMEX—Boston

«» ELTON JOHN BAND-Philadelphia
Freedom (MCA)
De B.T. EXPRESS—Express (Scepter)
# FRANKIE VALLI-My Eyes Adored You
(Private Stock) 15-6
+ STYX-Lady (Wooden Nickel) 7-1
WVBF-Framingham, Mass.

# ELTON JOHN BAND-Philadelphia
Freedom (MCA)
¢ JOE COCKER-You Are So Beautiful
(A&M)
+* FRANKIE VALLI-My Eyes Adored You
(Private Stock) 20-3
* SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 19-9
WPRO-Providence
» DISCOTEX & THE SEX-0-LETTES —Get
Dancin’ (Chelsea)
« JOHN LENNON—#9 Dream (Apple)
# MINNIE  RIPERTON-Lovin'  You
(Epic) 29-10
« AMERICA—-Lonely People (W.B.) 10-3
WORC—Worcester, Mass.

Ds DOOLEY SILVERSPOON—Bump Me
Baby (Cotton)

@ HELEN REDDY—-Emotion (Capitol)
D« SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 30-22
Dx &3T. EXPRESS—Express (Scepter) 20-

1
WDRC—Hartford

« BOBBY VINTON-Dick And Jane/Beer
Barrel Polka (ABC)

%
# OLIVIA NEWTON-JOHN—Have You
Never Been Mellow (MCA) 11-2
% SWEET  SENSATION-Sad  Sweet
Dreamer (Pye) 21-13
WPOP—Hartford
» ELTON JOHN BAND-Philadelphia
Freedom (MCA)
« BARRY WHITE-What Am | Gonna Do
With You (20th Century)
#» STYX—Lady (Wooden Nickel) 24-14
% OHIO PLAYERS—Fire (Mercury) 12-6
WTRY—Albany
# ELTON JOHN BAND—Philadelphia
Freedom (MCA)
@ BARRY WHITE—What Am | Gonna Do
With You (20th Century)
# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 16-9

You

# JOE COCKER—You Are So Beautifu!

(A&M) EX-23
WPTR—Albany

» ELTON JOHN BAND-Philadelphia
Freedom (MCA)

@ B.). THOMAS—Hey Won't You Play
(ABC)

+ MINNIE  RIPERTON-Lovin’
(Epic) 17-10

-+ SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 21-18

Mid-Atiantic Region

i@ TOP ADD ONS:

You

ELTON JOHN BAND—Philadelphia Freedom
(MCA)

RUFUS~Once You Get Started (ABC)
HOT CHOCOLATE-Emma (Big Tree)

| % PRIME MOVERS:
MINNIE RIPERTON—Lovin' You (Epic)

OLIVIA NEWTON-JOHN—Have You Never Been
Mellow (MCA)

. FRANKIE VALLI-My Eyes Adored You (Private 2
i stock)

BREAKOUTS:

ELTON JOHN BAND—Philadelphia Freedom

: (MCA) g
2 0)8T. EXPRESS—Express (Scepter)
£ BEN E. KING—Supernatural Thing (Atlantic) §

WFIL—Philadelphia
De B.T. EXPRESS—Express (Scepter)
« ELTON JOHN BAND-Philadelphia
Freedom (MCA)
# OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 13-7
% SUGARLOAF-Don't Call Us, We'll Call
You (Claridge) 24-19
WIBG—Philadelphia
2 SAMMY JOHNS—Chevy Van (GRC)
» ELTON JOHN BAND-Philadelphia
Freedom (MCA)
% BENNY BELL-Shaving Cream (Van-
guard) HB-20
# PHOEBE SNOW—Poetry Man (Shel-
ter) 27-19
WPGC—Washington

» LEO SAYER—LongTall Glasses (W.B.)

& PHOEBE SNOW-Poetry Man (Shel-
ter)

& JIMMY CASTOR-The Bertha Butt
Boogie (Atlantic) 10-4

% DAVID BOWIE-Young Americans
(RCA) 22-16

WRC—Washington

@« MINNIE  RIPERTON-Lovin'
(Epic)

#» ELTON JOHN BAND-Philadelphia
Freedom (MCA)

* Hg% CHOCOLATE—Emma (Big Tree)
15-

« OLIVIA NEWTON-JOHN-Have You
Never Been Mellow (MCA) 7-3
WCAO—Baltimore

» BARRY MANILOW-It's A Miracle
(Arista)
« ELTON JOHN BAND—Philadelphia
Freedom (MCA)
% MINNIE  RIPERTON-Lovin’
(Epic) 169
D+ SHIRLEY & COMPANY—Shame,
Shame, Shame (Vibration) 24-17
WLPL-FM—Baltimore

« BARRY MANILOW-It's A Miracle
(Arista)

« BARRY WHITE-What Am | Gonna Do
With You (20th Century)

& JZAGC!(gON FIVE-1 Am Love (Motown)

# MINNIE  RIPERTON-Lovin'
(Epic) 23-18
WGH—Newport News, Va.
@ HOT CHOCOLATE—Emma (Big Tree)
@ RUFUS—-0Once You Get Started (ABC)
 OLIVIA NEWTON-JOHN-~Have You
Never Been Mellow (MCA) 11-4
# JOE COCKER-You Are So Beautiful
(A&M) 20-13
WYRE—Annapolis, Md.
& OZARK MOUNTAIN DAREDEVILS—
Jackie Blue (A&M)
# PHOEBE SNOW—Poetry Man (Shel-

You

You

You

ter)
# RINGO STARR—No-No Song (Apple)
16-11
+ JIMMY CASTOR BUNCH—The Bertha
Butt Boogie (Atlantic) 17-12
WLEE—Richmond, Va.

«» BARRY WHITE—What Am | Gonna Do
With You (20th Century)

De GLORIA GRYNOR—Reach Out (MGM)

« PHOEBE SNOW—Poetry Man (Shel-
ter) 28-16

¥ SAMMY JOHNS—Chevy Van (GRC) EX-
26

—_
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June 4-7, 1975, at the Century Plaza Hotel
in Los Angeles, Billboard will be sponsor-
ing an International Talent Forum — the

" Look T() Us.

Forum Director:

" Nat Freedland

industry’s first opportunity to learn and

exchange ideas about every angle of live
musical entertamment from promotion to
presentation. An important opportumty
for nightclub owner‘s, coHegé bookers
and promoters to meet with personal man-

Talent Editor

Billboard

- Chairman,
° Advisor_y ‘

~ agers, booking agents and talent—an op-

portunity you can’t afford to miss.
Billboard has on its Advisory Panel

- ~some of the most qualified individuals to

head a Talent Forum, and we think you’ll
agree: !

Register Now?!

e | — -
- ———

Committee:

Doug Weston
Owner, Troubadour
Los Angeles |

Advisory
Committee:

Bill Graham

Fillmore Productions

San Francisco

Frank Barsalona
Premier Talent
New York

~ Elliot Abbott

BNB Management
Beverly Hills

‘Bob Regehr

Vice-President,
Artist Relations
Warner Bros. Records

Tom Wilson
Concept 376 Ltd.
Toronto

Jim Halsey

~Jim Halsey Co.

Tulsa

Blllboard’s international Talent Forum

Attn: Diane Kirkland

9000 Sunset Boulevard, #1200 / Los Angeles, Callfornia 90069

Please r2gister me for Billboard’s International Talent Forum, June 4-7, at
the Cenzury Plaza Hotel. | am enclosing a check or money order in the

amount af:

[0 $185 (special early-bird rate)

Special registration rates for early-bird

_registrants! Special registration rates for

college registrants (limited quantity avail-
able)! For information on special meeting
rooms and presentation suites available
to you, call Dave Karcher, Century Plaza
Hotel, 213/277-2000.

The First Forum
And The Last Word

On Live Musical
Entertainment

= oo

» Talent
§ //,\\ Forum

[0 %200 (after May 1)

[J $125 special college rate! (Limited quantity available.)

Name

Company Affiliation

Address.

Phone:

All information on hotel rooms and meeting rooms available will be sent immediately upon receiving your

registration!
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NATIONAL KESOCIATIN OF RECMDNN NERCHANMSERE. INC.

Piracy Struggle Heading Into Crucial Phase

By JOHN SIPPEL

ePOsitions [i.
s D,
ator < 1SC.

Disciose
Sophistication

) TEEE
i Texas State Law
i ?.;I_P‘lmcy Upheld

-

Biltboard photo by John Sippel

Chet Brown, left, Assistant U.S. Attorney who prosecuted the landmark

Richard

Taxe piracy case, says goodbye on the federal building landing to

Chuck Negron, leader of Three Dog Night, middle, who testified for the U.S.
At the right is Bob Thomaso of the group’s managerial staff.

THE BIGGEST THREE-AND-ONE-
HALF YEARS in the campaign
against unlicensed duplicating are
over, but the ballgame is only in the
late stages. The most pivotal in-
nings are still ahead. The old dia-
mond axiom about the “‘game isn't
over, until the last man is out”
holds full well in the brief history of
antipiracy activity.

The near four years of activity has
seen innumerable federal and local
raids on manufacturers, distribu-
tors and retailers of alleged unau-
thorized prerecorded tapes; resul-
tant injunctions and local and
national trials before judges and/or
juries since the illicit tape duplicator
made his surprise legal putsch
against the industry.

On Nov. 10, 1971, the record/
tape industry got jolted severely
when Salt Lake City federal district
judge Hillis W. Ritter issued tempo-
rary restraining orders against
RCA, CBS, ABC and Ampex, four of
the largest sources of recorded mu-
sic, demanding they halt “inter-
ferring with or harassing” Utah
capital sources which were han-
dling licensed or pirated tapes.

Tape Head Inc., a retailer, and
R.A. Ridges, a Salt Lake distributor,
had succeeded in a class action
against the label giants in obtaining
the injunctions. Judge Ritter held
that these unlicensed duplicated

tape handlers were doing legitimate
business and not violating the new
federal anti-piracy law, S$.646. The
plaintiffs contended that their busi-
ness was thwarted when the major
labels sent letters to their accounts,
warning them not to handle pirated
tapes.

The surprise legal strike against
the major labels was bolstered by
the fact that A. Bob Jordan, Okla-
homa City legal counsel who repre-
sented the Salt Lake City plaintiffs,
admitted that he was chosen to rep-
resent the pro-pirate forces by
James L. Fisk, Washington attorney
who was executive secretary for two
pro-pirate national associations,
the Independent Tape Merchants’
Association and the Broadcast and
Music Anti-Monopoly Association,
both of which had been formed in
early fall, 1971, to gird the ele-
ments in unauthorized duplication
in the U.S. in a concerted fight to
aid their profitable activity.

The lengthy trial, which went
through two appeals, illustrated the
strength and intelligence of the pro-
pirate groups. No longer was a
bootleg or pirated tape merely a
flimsy 50-piece hand-made rack in
a shoddy truck-stop or a no-name
brand gas station on a cross-road.
The pirate duplicator was an organ-
ized power.

Coincidentally, two days before

the monumental Ritter decision,
the music industry anti-counterfeit-
ing council held its first meeting in
New York. Present were represen-
tatives of AFTRA, the AFM, the
Harry Fox Agency, NARM, RIAA and
ITA. A week later, the Los Angeles
city attorney filed a precedental lo-
cal municipal court suit against
John Caywood and Rick Ward also
known as David Ricci, who were al-
legedly selling counterfeited sin-
gles-hit-collations over local radio
stations on Golden Gate records. A
Capitol Records Los Angeles sales-
man, Jack Byram, was found guilty
of violating the state penal code
covering illegally pressed records in
municipal court early that Decem-
ber.
1972

Ampex attributed a goodly share
of its own business and the indus-
try's tape sales loss to piracy. Ron-
ald Shaab, Ronco, Inc., Shreveport
retailer, challenged the constitu-
tionality of S.646 in a suit filed in
Washington, D.C., federal district
court later on. The brief was filed by
Fisk. The Independent Tape Mer-
chants Association filed a $45 mil-
lion damage class action suit
against CBS, which, it alleged, cir-
culated a letter attacking unli-
censed duplicators’ product.

The industry fought back.
NARM's March, 1972, convention
highlighted an antipiracy offensive.
Regional committees were ap-
pointed by NARM director Jules
Malamud to combat counterfeited

(Continued on page 20)
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SURPLUS

RECORD & TAPE
DISTRIBUTORS

Records . .. 8 Track Tapes . . . Cassettes

Outstanding Selection of Manufacturers Deletions and Surplus Merchandise

Write For FREE Catalogues

IMMEDIATE DELIVERY

Surplus Record & Tape
68 West Passaic Street
Rochelle Park, N.J. 07662
Phone (201) 843-2670 - (212) 695-6117
Manny Wells
Pete Hyman

WE
BUY AND
SELL
SURPLUS

Surplus Record & Tape Dist.
1801 South Lumber
Chicago, lllinois 60616
Phone (312) 421-1003
Merrill Rose
Jack Rose

WORLD WIDE TELEX 133404

LOOK FOR US AT OUR NARM BOOTH

~
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Exciting news
- forourfriendsin
the music business

Contrary to rumors, 4-channel is alive and very healthy indeed.
Every month there is an increase in the amount of 4-channel hardware being
sold and more and more interest created among people of all ages.

Today almost fifty leading FM stations are broadcasting
in QS 4-channel 24 hours a day. Within a span of four weeks
more than 20 important new releases by major artists, major producers
and major record companies will be added to the list. Altogether
there are more than 250 QS 4-channel records available today in the U.S.

The QS system represents the most advanced 4-channel system of today.
It places no restriction on the artist or producer, creates
unmatched 4-channel separation, a clear sense of
location and a full sense of 4-channel musicality.

It also creates enhanced stereo sound.

Because of the great interest in our 4-channel records, we are
listing some of the latest releases on the following page.

05 4-Channel Stereo.(;)_SAre you listening?

SANSUI ELECTRIC CO., LTD. 14-1 2-Chome, lzumi, Suginami-ku, Tokyo 168 Japan
Woodside, New York 11377

www americanradiohistorv com
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® Continued from page 18

product. Los Angeles attorney Ar-
thur Leeds, representing a group of
unidentified pirate duplicators,
wanted to negotiate a ‘‘fair royalty
payment to record companies.”
The pro-piracy army was clearly
throwing the heaviest punches
through the early stages of the
fight.

RIAA fought back. In March, it al-
located over $1 million to combat
recorded music piracy. The Fox
Agency asked about $500,000
damages in a Maryland federal dis-
trict suit against a group there al-
legedly involved in national pirated
tape distribution.

Early in 1972, Holland set a prec-
edental move, declaring pre-re-
corded tape piracy illegal in an Am-

1 GREATEST HITS—Eiton John—MCA
2128

2 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133

3 FIRE—Ohio Players—Mercury SRM-
1-1013

4 NOT FRAGILE—Bachman-Turner
Overdrive—Mercury SRM-1-1004

5 AVERAGE WHITE BAND—Atlantic
SD 7308

6 BACK HOME AGAIN—John
Denver—RCA CPL1-0548

7 IF YOU LOVE ME (LET ME
KNOW)—0O0livia Newton-John—
MCA 411

8 BLOOD ON THE TRACKS—Bob
Dylan—Columbia PC 33235

9 WHAT WERE ONCE VICES ARE
NOW HABITS—Doobie Brothers—
Warner Bros. BS 2750

10 PHOTOGRAPHS & MEMORIES, HIS
GREATEST HITS—Jim Croce—
ABC ABCD-835

11 GREATEST HITS—John Denver—
RCA CPL1-0374

12 GREATEST HITS—Three Dog
Night—ABC/Dunhill DSD 50178

13 HEART LIKE A WHEEL-Linda
Ronstadt—Capitol ST 11358

14 BEHIND CLOSED DOORS—Charlie
Rich—Epic KE 32247

15 ALL THE GIRLS IN THE WORLD
BEWARE—Grand Funk—Funk SO
11356

16 LET ME BE THERE—Olivia Newton-
John—MCA 389

17 AMERICAN GRAFFITI
(Soundtrack)—MCA 2-8001

18 I'M LEAVING IT ALL UP TO YOU—
Donny & Marie Osmond—Kolob

M3G 4968
19 STING (Soundtrack)—MCA 390
20 l1—Bachman-Turner Overdrive—

Mercury SRM 1-696
21 STOP & SMELL THE ROSES—Mac
Davis—Columbia KC 32582

22 li—Barry Manilow—Bell 1314
23 HOLIDAY—America—Warner Bros.
BS 2808

24 BAD COMPANY—Bad Company—
Swan Song SS 8410

25 WAR CHILD—Jethro Tull—Chrysalis
CHR 1067

26  BEST OF—Bread—Elektra EKS
75056

27  IV—Led Zeppelin—Atlantic SD 7208

28 THE SINGLES 1969-1973—
Carpenters—A&M SP 3601

29 ALL THE LOVE IN THE WORLD—
Mac Davis—Columbia PC 32927

30 11—-Styx—Wooden Nickel WNS 1012

31 CAN'T GET ENOUGH—Barry
White—20th Century T-444

32 DARK SIDE OF THE MOON—Pink
Floyd—Harvest SMAS 11163

33 GOODBYE YELLOW BRICK ROAD—
Elton John—MCA 40148

34 DO IT ('Til You're Satisfied)—B.T.
Express—Scepter SPS 5117

35 NEW & IMPROVED~Spinners—
Atlantic SD 18118
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Piracy Struggle Heading Into Crucial Phase

sterdam court ruling. The English
Parliament considered its first an-
tipiracy provision in April. The ac-
tion was moving slowly globaily.

A Billboard story in April noted
where four Chicago retailers
brazenly were selling pirated tapes.
Newly-appointed RIAA president
Stan Gortikov vowed to a NARM
convention audience that his asso-
ciation would back the anti-counter-
feit fight all the way. The ninth cir-
cuit court of appeals, San
Francisco, struck pirates a hefty
blow when it ruled that payment of
compulsory mechanical royalties
doesn't legitimize unauthorized du-
plicators. CBS Records salvoed a
$250 million class action in Wash-
ington federal district court against
tape pirates.

In April, businessmen involved in

36 ENDLESS SUMMER-—Beach Boys—
Capitol SVBB 11307

37 EMPTY SKY—Elton John—MCA
2130

38 RUFUSIZED—Rufus Featuring
Chaka Khan—ABC ABCD 837

39 THIS IS THE MOODY BLUES—
Threshold 2THS 12/13

40 PHOEBESnow—Sheiter SR 2109

41 SERENADE—Neil Diamond—
Columbia PC 32919

42 SUN GODDESS—Ramsey Lewis—
Columbia KC 33194

43 FREE & EASY—Helen Reddy—
Capitol ST 11348

44 SO WHAT— Joe Walsh—ABC/
Dunhill DSD 50171

45 DARK HORSE—George Harrison—
Apple SMAS 3418

46 SOUVENIRS—Dan Fogelberg—Epic
PE 33137

47 CARIBOU~—Eiton John—MCA 2116

48 ON THE BORDER—Eagles—Asylum
7E-1004

49 PERFECT ANGEL—Minnie
Riperton—Epic KE 32561

50 TOLEDO WINDOW BOX—George
Carlin—Little David LD 3003

51 MILES OF AISLES—Joni Mitchell—
Asylum 7E-202

52 NIGHT BIRDS—LaBelle—Epic KE
33075

63 LED ZEPPELIN—(Are Here)—
Atlantic SD 7208

54 BEST OF—Stylistics—Avco AV
69005-698

55 PRONOUNCED LEH-NERD SKIN-
NERD—Lynyrd Skynyrd—MCA
363

56 SEDAKA'S BACK—Neil Sedaka—
Rocket 463

57 IT'LL SHINE WHEN IT SHINES—
Ozark Mountain Daredevils A&M
SP 3654

58 THE CAPTAIN & ME—Doobie
Brothers—Warner Bros. BS 2694

59 WEDDING ALBUM--Cheech &
Chong—Qde SP 77025

60 SATIN DOLL—~Bobbie Humphrey—
Blue Note BN-LA344-G

61 FLYING START—Blackbyrds—
Fantasy F-9472

62 HIS 12 GREATEST HITS~Neil
Diamond—MCA 2106

63 RELAYER-Yes—Atlantic SD 18122

64 PRIME TIME—Tony Orlando &
Dawn—Bell 1317

65 POEMS, PRAYERS & PROMISES—
John Denver—RCA LSP 4499

66 FIRE ON THE MOUNTAIN—Charlie
Daniels Band—Kama Sutra KSBA
2603

67 FREE TO BE ... YOU & ME~Marlo
Thomas—Bell 1110

68 FLAVOURS—Guess Who—RCA
CPL1-0636

69 ELDORADO-—Electric Light
Orchestra—United Artists UA-
LA339

70 | CAN STAND A LITTLE RAIN— Joe
Cocker—A&M SP3633

some forms of unlicensed dupli-
cating set up a record label, Million
Records, in Nashville. The Texas at-
torney general upheld the consti-
tutionality of that state’s piracy law,
one of the first passed in the U.S.
Four Atlanta distributors joined the
battle, suing two alleged pirates,
Custom Recording, later a defend-
ant in a federal pirate suit, and
Eastern Tape, both in North Caro-
lina. .

in early May, the international
anti-counterfeit drive firmed at
IMIC-4 in Acapulco. U.S. marshals
raided Deeds Music Co., Elk Hills,
Md., already a defendant in a suit
brought by the Fox Agency for al-
leged piracy. Sam Marmaduke was
elected president of SWARM, a
group of southwestern record in-
dustry figures, bucking piracy. J.H.
Pettus, Charlotte duplicator, got 20
days imprisonment when a local
judge ruled he had violated an in-
junction of 1970, restraining him
from duplicating product by certain
labels. Depositions in the case dis-
closed he could make 20,000 tapes
weekly. Billboard participated in a
later Los Angeles raid by federal
and local authorities of an Eagle
Rock plant, whose inventory re-
vealed it could produce 30 to
40,000 tapes daily. In late June,
federal marshals raided Alabama
Custom Tapes, a Florence plant
owned in part by Autrey Inman,
onetime country record artist.
NARM hired 1,000 shoppers to look
nationally for pirated product in re-
tail stores.

In the fall, federal district court
judge Richard Freeman kayoed the
distributor case against two North
Carolina duplicators, stating the
plaintiffs (four distributors) totally
lacked standing to pursue the ac-
tion. Early November raids on three
New Jersey pirate duplicators net-
ted 2,000,000 tapes. Record com-
panies filed suit against groups of
retailers, allegedly selling pirated
product, in many states. A Brookiyn
raid netted $200,000 pirated tape
and $150,000 of porno film.

Eight labels engineered a class
action against E-C Tape Service,
Brookfield, Wis., which December
case has stretched into a series of
litigations still not yet settling the
David Heilman firm's place fegally.

1973

Arnold Neumann of Little Gem
Agencies was the first tape pirate
conviction in Canada in April. He
was fined $400 for 19 infringe-
ments. The firsténdictments under
the federal disk copyright law came
in May when a federal grand jury in-
dicted Herbert (Speedy) Newman
in Albuguerque. Nevada passed a
piracy law meting out the stiffest
penalties statewide, with a fine of
not more than $25,000 for first du-
plicating offense. State civil suits
against illicit tape duplicators, dis-
tributors and dealers increased
each month. The Country Music As-
sociation unlimbered its guns in
what was to become a most impor-
tant contribution to the antipiracy
war. Buddy Wagner was jailed and
alleged pirate tapes were seized in
Chicago at the summer Consumer
Electronics show. In mid-year, the
Supreme Court affirmed the right
of individual states to enact antipi-
racy statutes.

A July raid by 50 FBI agents on
eight New Jersey tape factories net-
ted $500,000 in duplicating equip-
ment. A test of the constitutionality
of the Tennessee state piracy provi-
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sion was upheld in federal district
court. The U.S. ratified the 1971
Geneva antipiracy pact. Arpad Jo-
seph Loecsey was fined $10,000 for
20 counts of violating the California
antipiracy law and three years sum-
mary probation. Loecsey operated
the Eagle Rock plant, which was
raided earlier with a Billboard re-
porter present. The Supreme Court
vetoed a bid for a rehearing of the
landmark Goldstein vs. California
case, stating that the states shouid
be free to act. A federal raid on a
Martin, Ky., duplicating plant
snared $100,000 in tapes and
equipment. Massachusetts became
the 18th state to pass a piracy ordi-

nance in November. Tucson police
confiscated 3,000 illicit tapes at a
swap meet. These outdoor schiock
sales were proliferating in the West.
Tammy Wynette and Paul Simon
became the first name artists to
testify when they appeared for a
group of labels suing E-C Tape Serv-
ice. Two alleged big-time tape pi-
rates in Los Angeles, Martin Stern
and Jack Fine of American Mfg. Co.,
were indicted for income tax eva-
sion by the Internal Revenue Serv-
ice. The Tape Head-Ridges Salt
Lake City pioneer piracy case was fi-
nally settled in mid-December, with
plaintiffs losing out.

Tape sales in the Pittsburgh area
jumped 60 percent, with retailers
attributing much of the hike to a
sharp decline in pirate product

(Continued on page 22)

Rack Singles

1 BLACK WATER—Doobie Brothers—
Warner Bros. 8062
2 LADY—Styx—Wooden Nickel 10102
3 HAVE YOU NEVER BEEN
MELLOW —OQlivia Newton-John—
MCA 40349
4 SOME KIND OF WONDERFUL—
Grand Funk—Capitol 4002
5 YOU'RE NO GOOD-Linda
Ronstadt—Capitol 3990
6 ROLL ON DOWN THE HIGHWAY—
Bachman-Turner Overdrive—
Mercury 73656
7 PICK UP THE PIECES—Average
White Band—Atlantic 45-3229
8 MY EYES ADORED YOU—Frankie
Valli—Private Stock 45003
9 DON'T CALL US, WE'LL CALL
YOU—Sugarloaf/Jerry Corbetta—
Claridge 402
10 BEST OF MY LOVE—Eagles—
Asylum 45218
11 LONELY PEOPLE—America—Warner
Bros. 8048
12 MANDY—Barry Manilow—Befl
45613
13 PLEASE MR. POSTMAN—
Carpenters—A&M 1646
14 CHEVY VAN—Sammy Johns—GRC
2046
15 NO NO SONG/SNOKKEROO-—Ringo
Starr—Apple 1880
16 UP IN A PUFF OF SMOKE—Polly
Brown GTO 1002
17 FIRE—Ohio Players—Mercury 73643
18 LOVIN' YOU—Minnie Riperton—Epic
8-50057
19 POETRY MAN-—Phoebe Snow—
Shelter 40353
20 (Hey Won't You Play) ANOTHER
SOMEBODY DONE SOMEBODY
WRONG SONG—B.J. Thomas—
ABC 12054
21 HARRY TRUMAN—Chicago—
Columbia 3-10092
22 PART OF THE PLAN—Dan
Fogelberg—Epic 8-50055
23 EMOTION—Helen Reddy—Capitol
4021
24 YOU ARE SO BEAUTIFUL—Joe
Cocker—A&M 1641
25 SAD SWEET DREAMER—Sweet
Sensation—Pye 71002
26 LUCY IN THE SKY WITH
DIAMONDS—Eiton John—MCA
40344
27 SWEET SURRENDER—John
Denver—RCA 10148
28 LADY MARMALADE—LaBelle—Epic
8-50048
MY BOY—Elvis Presley—RCA 10191
BUTTER BOY—Fanny—Casablanca
814
31 BUNGLE IN THE JUNGLE—Jethro
Tull—Chrysalis 2101
32 I'M A WOMAN—Maria Muldaur—
Reprise 1319
33 #9 DREAM-—John Lennon—Apple
1878
34 | WANNA LEARN A LOVE SONG—
Harry Chapin—Elektra 45236
35 TO THE DOOR OF THE SUN-AI
Martino—Capitol 3987
36 KUNG FU FIGHTING—Carl
Douglas—20th Century 2140
7 JUNIOR'S FARM~Paul McCartney
& Wings—Apple 1875

88

Best Sellers

38 ANGIE BABY—Helen Reddy—Capitol
3972

39 LOOK IN MY EYES PRETTY
WOMAN—Tony Orlando &
Dawn—Bell 45620

40 ONLY YOU—Ringo Starr—Apple
1876

41 MORNING SIDE OF THE
MOUNTAIN—Donny & Marie
Osmond—MGM 14765

42 EXPRESS—B.T. Express—Roadshow
7001

43 CAT' IN THE CRADLE—Harry
Chapin—Elektra 45203

44 NIGHTINGALE—Carole King—Ode
66106

45 THE BITCH IS BACK—Elton John—
MCA 40297

46 BOOGIE ON REGGAE WOMAN—
Stevie Wonder—Tamla 54254

47 LAUGHTER IN THE RAIN—Neil
Sedaka—MCA 40313

48 DOCTOR'S ORDERS—Carol
Douglas—Midland International
10113

49 CAN'T GET IT OUT OF MY HEAD—
Electric Light OrchestramUnited
Artists 573

50 SNEAKY SNAKES—Tom T. Hall—
Mercury 73641

51 | AM LOVE—Jackson 5—Motown
1310

52 MOVIN'ON—Bad Company—Swan
Song 70101

53 ONCE YOU GET STARTED—Rufus—
ABC 12066

54 WHEN WILL | SEE YOU AGAIN—
Three Degrees—Philadelphia
International 8-3550

55 JACKIE BLUE—Ozark Mountain
Daredeveils—A&M 1654

56 | CAN HELP—Billy Swan—
Monument 8-8621

57 SHAME, SHAME, SHAME—Shirley &
Company—Vibration 532

58 WOLF CREEK PASS— C.W. McCali—
MGM 14764

59 ONE MAN WOMAN /ONE WOMAN
MAN~ Paul Anka With Odia
Coates—United Artists 569

60 KILLER QUEEN— Queen—Elektra
45226

61 NEVER LET HER GO— David
Gates—Elektra 45223

62 SHINING STAR— Earth, Wind &
Fire—Columbia 3-10090

63 EVERYBODY :ANTS TO FIND A
BLUEBIRD— Randy Edelman—
20th Century 2155

64 YOU GOT THE LOVE— Rufus—ABC
12032

65 NEVER CAN SAY GOODBYE—
Gloria Gaynor—MGM 14748

66 I'VE NEVER BEEN THIS WAY
BEFORE— Neil Diamond—
Columbia 3-10084

67 THE SOUTH IS GONNA DO IT—
Charlie Daniels Band—Kama
Sutra 598

68 EMMA— Hot Chocolate—Big Tree
16031

69 LOVE FINDS IT'S OWN WAY—
Gladys Knight & The Pips—
Buddah 453

70 ROCK & ROLL (I Gave You The
Best Years Of My Life)— Mac
Davis—Columbia 3-10070
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B.B. KING FRIENDS
# CQD40022

B.B. KING AND BOBBY BLAND
# CQDY40019/2

PHOTOGRAPHS AND MEMORIES
Jim Croce - # CQD40020

Bt anons

RUPUSIZEL RUPUS PLAITE N OV ARA KLAN

SO WHAT
Joe Walsh - # CQD40017

RUFUSIZED
Rufus - # CGD40023

RAGS TO RUFUS
Rufus - # CQD40024

Listen to these exciting new sounds with the QS vario-matrix
decoder — the finest 4-channel sound reproduction available today.

In stereo playback, QS and only QS, rather than impairing the
quality of high fidelity stereo, actually improves the stereo display —in a
dramatic way which is called “enhanced stereo”.

At home, at broadcast stations and in your recording studios, it is
a striking improvement over any other known method of musical
reproduction.

It is for these reasons that the Sansui family of 4-channel
releases is growing so fast.

05 4-Channel Stereo.(‘)_SAre you listening?

SANSUI ELECTRIC CO., LTD. 14-1 2-Chome, lzumi, Suginami-ku, Tokyo 168 Japan
Woodside, New York 11377
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Piracy Struggle Heading Into Crucial Phase

® Continued from page 20

availability. Vanderbilt University
scheduled a seminar on illegal tape

laws for the state's district attor-
neys.
1974
Heck’'s Inc., a 35-store chain

Rack Childrens

Best Sellers

(Listed Alphabetically)

ALICE IN WONDERLAND—Disneyland
3909

BIG BIRD SINGS—Children's Records of
America CIW 22059

“C" IS FOR COOKIE—Children's Records
of America CTW 22058

CANDY MAN—Disneyland 1345

8 GREAT CHILDREN'S STORIES—Pickwick
SPC 5111

ERNIE'S HITS FROM SESAME STREET—
Children's Records of America CTW
22056

GOOD SHIP LOLLIPOP—Shirley Temple—
Pickwick SPC 5127

GROVER SINGS THE BLUES—Children’s
Records of America CTW 22066

{ LOVE A PARADE—Disneyland 1361

(I’'m Gonna Sit Right Down and Write My-
self Some) LETTERS AND NUMBERS
TOO—Children’s Records of America
CTW 22055

ISLAND AT THE TOP OF THE WORLD
(Soundtrack)—Disneyland 3814

IT'S A SMALL WORLD—Disneyland 1289

IT'S A SMALL WORLD (Soundtrack)-Dis-
neyland 3925

MICKEY MOUSE AND HIS FRIENDS—Dis-
neyland 1321

MICKEY MOUSE CLUB-Disneyland 1362

MOTHER GOOSE—Disneyland 1225

MULTIPLICATION ROCK (ABC TV Sound-
track)—Capitol SJA-11174

101 GOLDEN NURSERY SONGS—Golden
LP 273

PUFF THE MAGIC DRAGON—Camden
1088

ROBIN HOOD—Disneyland 3810

SESAME STREET (Original Cast)—Colum-
bia CS 1069

SESAME STREET SONGS—Golden LP 275

SESAME STREET SQUARE SONG—Pick-
wick SPC 5115

SING THE HIT SONGS FROM SESAME
STREET—Children's Records of Amer-
ica—CTW 22057

STORIES FROM THE MOUSE FACTORY—
Disneyland 3808

THE FLINTSTONES—Peter Pan 8105

THE LITTLE ENGINE THAT COULD—Dis-
neyland 1259

THE SESAME STREET # 1—Children's
Records of America CTW 22064

THE THREE LITTLE PIGS—Disneyland
1310

THEME FROM SESAME STREET TV
SHOW—Pickwick SPC 5102

20 MOTHER GOOSE FAVORITES—Pick-
wick SPC 5120

UNCLE RHEMUS—Disneyland 1205

WINNIE THE POOH—Disneyland 3813

WINNIE THE POOH & THE HONEY TREE—
Disneyland 1277

WINNIE THE POOH & TIGER TOO—Disney-
land 3813 :

ONE WEEK ONLY

ALL

e PRICE_BREAK

$ 2500000 INVENTORY

A\JCO HI

IMPOLSE

e CAPITOL EL.EIL""':ZF';‘7Z~
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lIIII‘I records inc.

COMP'IEETTE STOCK

APE

CASH anD C:RRY
C.0D. ONLY

41-43 39th STREET, LONG ISLAND CITY, N.Y. 11104
(212) 786-7667 TELEX 235.976

based in Charleston, W. Va., was in-
dicted by a federal grand jury for
selling alleged pirated tape. Richard
Taxe and three employees were in-
dicted by a federal grand jury in Los
Angeles. Magnitron, Oklahoma
City, filed suit against five labels,
seeking $1,238,100 damages,
claiming the record firms warned
retailers not to use Magnitron prod-
uct. In the same week, four labels
sued Magnitron in federal court,
Boston, charging piracy. The NARM
convention heard John Murphy's
prophetic promise of support from
the Justice Department, of which
he is an executive, for the antipiracy
fight. New Mexico, Indiana and
Washington became the 20th, 21st
and 22nd states to pass piracy stat-
utes. Deeds Electronics and Music
Co. of Maryland and a group of co-
defendants got $221,000 damages
levied by a Maryland federal judge
for piracy. Despite an all-out try by
the Country Music Association and
state industry leaders, Oklahoma, a
fertile plot for piracy, did not pass
its piracy law.

E-C Tape Service was restrained
from mail order advertising in New
York and California in federal dis-
trict court action. Heilman retali-
ated with a federal suit charging la-
bels hampered his firm, claiming
$1.6 million damages. Alleged Okla-
homa pirate firm, Labelle, Tulsa,
filed suit in federal court against la-
bels and government officials, in-
cluding then Attorney General Wil-
liam Saxbe, with disrupting their
business by ‘‘exceeding their in-
vestigative powers."

CBS charged that Gold label car-
tridges imported from the U.S.
were pirated. When the West Vir-
ginia Legislature did not pass an
antipiracy proposal, the state's re-
tailers banded together to back
such a bill. Georgia and Oklahoma
did not pass counterfeit bills. Local
raids and prosecution of retailers
proliferated day by day. Vastech,
Inc., Charlotte, N.C., circulated no-
tices to 200 unlicensed duplicators
nationally seeking to form an asso-
ciation. Grateful Dead Records set
up mechanical safeguards on its
product to hamper counterfeiting.
WB Records president Joe Smith
testified during the early weeks of
the Richard Taxe pivotal piracy case
that his firm netted 25 cents per LP
or tape. Art Reynolds testified that
he supplied 2,964,576 tape cases
in just under a year. Taxe's defense
attorneys tore the wording of the
federal copyright law and its cor-
relative paper work apart during the
trial. Taxe was acquitted of the gov-
ernment charge of interstate trans-
portation of stolen property. Taxe
and three defendants were found
guilty of piracy and received sen-
tences of imprisonment and fines.
Their sentences are being ap-
pealed. The appeal will not be final-
ized until possibly late summer.
Speedy Newman was not prose-
cuted after an Albuquerque police
raid which netted $600,000 in al-
legedly pirate tapes and duplicating
equipment. The district attorney
ruled necessary wrongdoing could
not be proved.

Curtom and Camad Music sued
Texaco, alleging copyright infringe-
ment on songs in tapes sold by that
chain’s gas stations ... Taxe got
clobbered with dual federal court
suits alleging infringement and un-
fair competition. The Music Per-
formance Trust Fund allocated
$50,000 to battle piracy. U.K.
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sources reported that 500,000 pi-
rated tapes and an equal amount of
counterfeit LPs were sold in a year.
Piracy was not waning, British
sources stated. A Nashville federal
judge issued an injunction, order-

ing the 7-11 stores in the South to
stop handling illicit tapes. The
NARAS board set an antipiracy
committee. U.S. attorneys in many
areas were prosecuting piracy pros-

ecutions.
Though it's coming late in the
battle against piracy, efforts are
(Continued on page 32)

Rack Budget

B

ellers

machanscal
1he publisher

(Listed Alphabetically)

ANOTHER DAY, ANOTHER TOWN-—Jim
Croce—Pickwick PSC 3332

BEACH BOYS—Springboard LP SPB 4021

BIG COUNTRY HITS, Vol. 1—Country
Road—Pickwick JS 6142

BIG COUNTRY HITS, Vol. 2—Country
Road—Pickwick JS 6151

BIG RIG SPECIAL—Pickwick PTP 2073

B. J. THOMAS—Springboard LP SPX 6001

BURNING LOVE—Elvis Presley—Camden
CAS 2595

CARPENTERS SONGBOOK—Pickwick SPC
3378

CHAINED MEMORIES—Eddy Arnold—
Camden CXS 9007

CHARLEY PRIDE SONGBOOK—Pickwick
JS 6122

COUNTRY ROADS: SUPER HITS, Vol. 1—
Pickwick JS 6140

COUNTRY U.S.A.—Pickwick PTP 2071

COUNTRY .WINNERS—Willie Nelson—
Camden ACL1-0326

DUELING BANJOS—Pickwick SPC 3340

ENTERTAINER OF THE YEAR—Charlie
Rich—Pickwick JS 6160

FAVORITE HYMNS—Pat Boone—Pickwick
SPC 3145

15 HITS OF THE 50's—Pickwick SPC 3368

15 HITS OF THE 50’s, Vol. ll—Pickwick SPC
3501

FLASHBACK —Chuck Berry—Pickwick PTP
2061

GOOD VIBRATIONS—Beach Boys—Pick-
wick SPC 3259

GREAT CONCERT—Beach Boys—Pickwick
SPC 3309

HIGH WATER—Beach Boys—Pickwick PTP
2059

JIM REEVES—Camden CXS 9001

JOHNNY B. GOODE—Chuck Berry—Pick-
wick SPC 3327

LUCY IN THE SKY WITH DIAMONDS—
Kings Road—Pickwick SPC 3509

NEVER WALK ALONE—Elvis Presley—Cam-
den CAS 2472

NO LIMIT ON LOVE—Barry White—Su-
premacy LP-SUP-8002

SONG HITS OF NEIL DIAMOND—Kings
Road—Pickwick SPC 3507

SPANISH EYES—Roger Williams—Pickwick
SPC 3367

SURFER GIRL—Beach Boys—Pickwick SPC
3351

THE LIVING GUITARS PLUS COUNTRY
STRINGS PLAY A JOHN DENVER
SONGBOOK—Camden ACL1-0546

THEME FROM THE STING—Pickwick SPC
3376

30 HITS OF THE 50's—Pickwick PTP 2079

RCA,
CBS and

AUDIO MATRIX, INC. LEADS THE WORLD IN RECORD PLATING

Our patented Audiomatic Process, which we have developed
and used to serve our customers for a quarter century, is the
standard of the industry. RCA has been using our system in its
plants all over the world for ten years. Melodia, the Russian state-
owned record company, has also purchased the system (their
first purchase of American-made production equipment)and has
retained Milton B. Gelfand, our president, as special consultant
on record production. And, most recently, CBS Records has
acquired four systems for use in the United States and abroad.

Here is what all this means to Audio plating customers:

AUDIO EMPLOYS THE MOST EXPERIENCED AND KNOWL-
EDGEABLE PLATING EXPERTS IN THE WORLD.

AUDIO CONSISTENTLY PRODUCES PLATES OF THE HIGH-
EST QUALITY THAT LAST LONGER IN THE PRESS.

AUDIO IS FAST—NORMALLY DELIVERS THREE-STEP PROC-

ESSING OVERNIGHT.

AUDIO SERVICE IS EXPERT AND PROFESSIONAL.

Call us for your next plating job.

AUDIO MATRIX, INCORPORATED

o

915 WESTCHESTER AVE BRONX NEW YORK 10459 (212)589-3500 CABLE AUDIOMATIC TELEX 12-6419
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FMis Q9.

Record makers, we need your help.

More than 40 FM stations scattered
throughout the U.S. are today trans-
mitting QS 4-channel stereo up to
24 hours a day.

Smart people, they are—and obvi-
ously on to the simple profit-making
facts. Among them: any 4-channel
source, including live recorded pro-
ductions, discrete reel-to-reel tapes,
Q8 cartridges, or even demodulated
CD-4""discs,can be fed into the four in-
puts of the QSE-5B broadcast encoder.

What this does is let the home
listener receive the original four chan-
nels of sound with more than 20dB
of inter-channel separation when the
new QS vario-matrix decoders are

And more and more Americans al-
ready own these decoders.

Here's some more facts:

FM broadcasts in QS are fully com-
patible in 2-channel or mono, too.

And since the amount of software
available in any given format is still
limited, Sansui has developed the
remarkable QS Quadraphonic Syn-
thesizer.

This lets the station feed regular
2-channel signals into the encoder and
obtain encoded signals for broadcast.
And these, too, can be decoded at
home for startling 4-channel realism.

We need your help because the FM
stations already sold on QS 4-channel
need more of your product in QS.

They know a good thing when they
hear it.

We're convinced that there’'s never
been a better time for you to profit
from QS.

Especially if your competition is
getting all the FM exposure today.

Think about it. Then write for more
details to the QS manager at any of
the Sansui offices listed below.

we’'ll help you sell QS.

And FM stations all over America
will love you.

See and hear our presentation at
the 50th AES convention in London,
March 4-7, Cunard International Hotel,
Room D-4.

used.
KYAC WWWW
Seattle, Wash. WRIF
WABX
Km;\l Minn. Detroit, Mich. WXXY
ﬁ Watkms Glen, WBCN
Boston, Mass.
WAYL Buffalo
Minneapolis, WPLR
Minn. Mnlwaukee WFMK New Haven, Conn.
Wis. Lansing, wQiv
Mich. WMMS WRFM New York City, N.Y.
Cleveland,
WDAI Ohio
KSFM WFMT PWI:U% WYSP
eeksville, i i
Sacramento, KCPX Chicago, IHl. vvglégg I Philadelphia. Penn.
KYA Calif. Salt Lake City, Utah Cincinnati, Ohio
KABL KADX WDHA Dover, Del.
San Francisco, Calif. Denver, Coio. WMEF?
KRGN Fort Wayne, ind.
Las Vegas, Nev.
KRAV
KLOSﬁ
KMET Tulsa, Oka.

Los Angeles, Calif. KBBC

b L0t WEIZ
oeni Are Doth:r\\l,ci\%'.: Columbus, Ga.
WGNE ﬁ WORJ
ﬁ Panama Cltyﬁ Orlando, Fla.
WRNO '

KLOLﬁ

Houston, Texas

OCEANIA FM New Orleans, La.

Honolutu, Hawaii

WSHE
Fort Lauderdale, Fla.
WQSR

Sarasota, Fla.
WBUS

Miami, Fla.

QS covers the U.S.

05 4-Channel Stereo.  Are you listening?

“Q8S 1s a trade mark of SANSUI ELECTRIC CO
“*CD-4 15 a trade mark of JVC Inc

SANSUI ELECTRIC CO., LTD. 11-23, Shimorenjaku, 6-chome, Mitaka-shi. Tokyo 181, Japan/Telephone: 0422-46-8131 SANSUI ELECTRONICS CORPORATION NEW YORK: 55-11 Queens Blvd.,
Woodside, New York 11377, U.S.A./Telephone: 212-779-56300 LOS ANGELES: 333 WAlondra Blvd., Gardena. Calif. 90247/ Telephone: 213-532-7670 SANSUI AUDIO EUROPE S.A. ANTWERP: Diacem
Building, Vestingstraat 53-55, 2000 Antwerp. Belgium/ Telephone: 3-315663~5 / LONDON OFFICES & SHOWROOMS: 39-41 Maple Street, London, W1P, 5FU, Engiand/Telephone: 580-5353
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Pricing Battles, Profits Squeeze Background NARM

® Continued from page |

rity Entertainment Corp., which op-
erates over 50 record/tape outlets
statewide, included xeroxes of sub-
distributor price lists, indicating
that the Lee Hartstone-headed
chain was getting sub-distributor
price.

Examples of price differential for
$6.98 list LP product are as follows:

dealer sub-dist.
Capitol $3.65 $3.32
Columbia $3.57 $3.36
MCA $3.57 $3.36

Certain chain store chiefs have
been arguing with marketing exe-
cutives of both major and inde-
pendent labels because they are
still paying dealer price. Label exe-
cutives counter that those chains
receiving sub-distributor price qual-
ify because they ship merchandise
to central warehouses from which
the goods are disbursed to individ-
ual stores. It is known that some
smaller chains have set up ‘“‘one-
stops,’”’ within their operations
which qualify them for sub-distribu-
tor price. Their competitiors argue
that these “‘one-stops’” are merely
facades, serving little or no part of
the industry other than as a syphon
to supply the chains’ stores.

At the pure rack level, jobbers are
piqued by consistent demands
from large discount chains which
they serve to supply hit LP product
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at retail prices way under that fig-
ure. The Hartstone suit (Billboard,
Feb. 8) accused J.L. Marsh, rack
arm of Pickwick International, with
collaborating with a Treasury store
advertisement right at the Christ-
mas holiday peak in southern Cali-
fornia which offered top hit $6.98
LP product at $3.49. With mount-
ing operational costs, rackjobbers
find the $4.24 price to their outlets
a must to insure profitable oper-
ation.

Two paths to a greater profit
spread are being used. On one
hand, both racks and retail chains
are bludgeoning labels and distrib-
utors for co-op advertising. The co-
op ads act as a sop to rack account
record/tape marketers who are told
by their bosses that the record/
tape/accessory departments must
bulwark store traffic, because of
the low profit margins in those de-
partments.

Biltboard photos by John Sippel

On the other hand, racks and
chains are putting all segments of
their inventory in these depart-
ments under an accounting micro-
scope to definitively inspect profit.
Many are taking recent cutouts, for
which they pay up to $1 in large
quantity, and instead of putting
this into schlock bins or tables, they
are inserting these LPs into full-line
bins and selling them from $3.66 to
$4.29, discount price for their regu-
lar LP inventory.

In addition, big retail users are
looking to greener profit pastures.
Accessories are getting more space
in racked departments and chains
because the profit margin is often
100 percent and more. Song sheets
and folios have leaped from approx-
imately 10 percent inclusion in all
retail outlets to over 40 percent in-
clusion in both independent and
chain retail operations (Billboard,
Feb. 22).

The blank tape industry which
over the past three years has ridden
the crest of the new formulations
wave with remarkable success, is,
with few exceptions, gradually shift-
ing to new areas of marketing and
merchandising.

Formulations which, with much
fan-fare, had been marketed
through gimmicky commercials
that highlighted attack dogs and
glass shattering artists, are taking a
back-seat to what one manufac-
turer calls "‘more serious and hon-
est selling.”

In spite of the hoopla preached
by some manufacturers, a state-of-
the-art in new tape formulations
has still not been achieved. How-
ever, as another manufacturer
points out, the formulations hobby-
horse is arriving at a point of dimin-
ishing returns.

Another important factor in the
de-emphasizing of pontifical for-
mulations doctrines is that they cut
little or no ice with that all-impor-
tant mass market ... the bottom
line as far as the dollars and cents
of profitable tape merchandising
goes.

True, the audiophile and pseudo-
audiophile can and does—in many
instances merely to appease his
own ego—spend hours delivering
rhetorical platitudes on the merits
and de-merits of one or another for-
mulation. However, his is a minority
market that can hardly support,
with any modicum of profitability,
the piethora of blank tape manu-
facturers that has sprung up in the
past few years.

Manufacturers, nudged along by
the constant spectre of an eco-
nomic decline, are realizing this,
and are once more turning to realis-
tically tailoring their marketing and
merchandising program to the
broad base of blank tape buyers.

In an interesting turnaround for
the industry, the marketing ap-

Blank Tape Emphasis Shifts
To Mass Marketing Potential

proach gathers sophistication.
Careful market research programs
are now the forerunners of most
marketing campaigns. These are
gradually phasing out the once
commonplace mish-mash of adver
tising programs that often looked
embarrassingly sophomoric,

Columbia Magnetics, for in-
stance, is using the results of a spe
cial market survey conducted in
Rochester, N.Y., and Hartford,
Conn., as the base for its 1975 ad-
vertising campaign.

According to Glen Hart, director
of marketing and administration,
Columbia Magnetics, the survey
proved beyond doubt that the blank
tape market was not being ham-
pered by prevailing economic condi-
tions.

The pivotal point of the test cam-

Billboard photos by Bonnie Tiegel

paign simply told consumers that
Columbia Magnetics would buy
them any other brand of cassette or
8-track cartridge, if they thought it
was better than Columbia’s.

The promotion also laid claim to
being the most convincing and hon-
est ever seen.

Capitol Magnetics launched its
“Music Tape'" last year, and sup-

WWW.americanradiohistorv.com
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ported it with a million dollar ad
budget. Emphasis in the promo-
tions was on simplicity. The com-
pany was wisely low-keyed on for-
mulations. .

Today, the local and national
blitz are still on, and the emphasis
is still on simplicity. Further with a
far-sightedness born of experience
the company is also pushing a num-
ber of blister packed quality items
for the budget-conscious mass
market.

Other merchandising strategies
being employed by Capitol include
the increasingly popular three for
two, on Music tapes in both cas-
sette and 8-track configurations.

BASF is one of the pioneers in
new formulations, and remains a
staunch advocate of chromium
dioxide for top quality cassette
recordings. However, it too has
shifted marketing and merchandis-
ing emphasis on most of its cas-
sette and 8-track products to pack-
aging and point-of-purchase
materials.

Under the slogan, “BASF-The
New Look'' the company has re-
packaged most of its products in
eye-catching boxes, and is pushing
them with a special half-price pro-
motion and a comprehensive adver-
tising program, that are expected to
fill the BASF coffers during this lean
period.

Like a number of its competitors,
3M launched its Classic *‘super
tape'’ last year, getting in on the
market just ahead of the loin-gird-
ing of the economic squeeze. At
that time 3M eked as much mileage

as possible from the flaunting of its
new ‘‘super’ formulation. Today
however, strategies have changed,
Classic is more than a year old and
no longer a technological novelty,
and the company has turned its at-
tention to the serious business of
honestly selling its product.

Among the 1975 merchandising
programs already in operation is an
8-track promotion—a first for the
Minnesota-based company—that
will run through the first quarter of
this year.

The promotion, instituted at the
suggestion of 3M’s dealers, offers
the second cartridge in any two car-
tridge buys, at half of the list price.

3M’s Bill Madden feels the mass
merchandiser has always wanted a
brand name blank tape that he
could promote, and he feels the 3M
promotion will help fill that need.

TDK Electronics has been among
the early pioneers of new tape for-
mulations, and like most other
companies, has not relinquished its
hold on its proud achievements in
that area.

At this point TDK's formulations
push revolves around its new
Audua open reel product which, ac-
cording to Shohei Tokuda, vice
president and general manager of
the firm's operations in this coun-
try. utilizes a special magnetic oxide
powder which incorporates all the
properties found to be best suited
for coating open reel tape.

Despite its continued concentra-
tion on formuiations, TDK is not
unaware of the subtle marketing
and merchandising changes. In
fact, the company has repackaged
most of its cassette and 8-track
products in new boxes with bold,
eye-catching letters. The entire
package is being marketed under
TDK's new slogan; “*All That's New
In Sight and Sound."

Audio Magnetics is rounding out
its high end XHE line by adding 8-

(Continued on page 33)
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Chick Corea and ReturnTo Forever
reveal all there is to reveal
about themselves.

“No Mystery” is a musical revelation. All feelings,
exposed. All energy, audible. “No Mystery” is an
album that leaves little to the imagination. Chick
Corea and Return To Forever have illuminated new
forms of rock, jazz, progressive, more progressive,
and just-plain-fun music. Just when you think you
know where they're going, they surprise you again!
It will touch anyone who cares to

;_' \ listen. And can rocket youonto  EENEREOLS:
? ~ ' yourtoes. Like the fast-rising RETURNTO FORCAER
« . single, “Jungle Waterfall” is | '

already doing.
Experience live revelations of
R.I.F. in their National Spring Tour.

"NO MYSTERY”
Album: PD 6512
8 Track: 8F 6512
Cassette: CF 6512

"JUNGLE WATERFALL”
single: PD 15099

Watch the papers. And stay po{‘fgoﬂ\i?ﬂ:os

tuned to the ground.

Dol\'/!!or

Polydor Records
A Polygram Company e Distributed by Phonodisc

www americanradiohistorv.com
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Whither quad? That's one ques-

tion undoubtedly on the minds of

all key industry elements attending
this week's 17th NARM convention
in Los Angeles. And each retailer,
distributor/rack jobber and manu-
facturer has his or her own view of
just where 4-channel is going.

No one argues with the facts. The
initial quad push of two years ago
with its overblown promises and
general failure to deliver both the
necessary technology in hardware
and a substantial volume of soft-
ware has left in its wake general dis-
satisfaction and confusion on the
part of both dealer and consumer.

Signs that the major problem of
building consumer confidence had
finally begun to get through to both
equipment manufacturers and the

s .
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Prerecorded 4-Channel Getting Solid Boost

various software system propo-
nents began to surface last sum-
mer. A clear admission that it was
time to push 4-channel technology
first and foremost as an enhance-
ment to existing stereo recordings
has translated itself into solid cam-
paigns from the SQ and QS matrix,
and CD-4 discrete camps.

A growing number of equipment
manufacturers, already into pro-
duction of three-way quad receiv-
ers, are taking advantage of ad-
vanced integrated circuit (IC)
technology and more readily avail-
able IC chips to come up with prod-
ucts that lessen the problem of hav-
Ing consumers make a choice
between matrix and discrete.

Other signs of progress as 4-
channel sound goes into what is un-
doubtedly its most vital year:

e Software releases are on the
rise in both disk and Q-8 cartridge,
with more labels, producers and
key artists involved in 4-channel
production, to the point where an
anticipated 1,000 titles in all config-
urations are promised by the end of
1975.

® Advanced models of SQ and
QS matrix encoder/decoders, and
CD-4 demodulators, reduced to
smaller and smaller modules with
the newer IC chips, are spreading to
more manufacturers on a selective
basis, although the number of total
quad receiver models may be
smaller.

e Quad broadcasting is on the
definite upswing, with an accom-
panying impetus for 4-channel
audio sales in those markets where
stations are adding quad capability.
More than 50 outlets are now using
the Sansui QSE5B encoder for ma-

By STEVEN TRAIMAN

trix reception. And the report on the
five discrete quad broadcast sys-
tem tests at K101 in San Francisco
last year is finally going from the
Electronic Industries Assn. to the
Federal Communications Commis-
sion for its evaluation in the next
month.

® Direct marketing of quad got
two big boosts in recent weeks with
the launch of an RCA Quadraphonic
Record & Tape Club mailing to
200,000 prospects, and the inclu-
sion of SQ 4-channel product for
the first time in the Columbia
House member brochure. Both
moves are aimed at getting more
product in the consumer pipeline
by augmenting standard distribu-
tion channels that just aren't doing
the job.

e Autosound 4-channel units,
while not exactly selling like hot-
cakes, are recognized as a growing
step-up item, particularly in custom
installations. Since the Q-8 discrete
cartridge is a natural 4-channel ve-
hicle, more software dealers are
adding one or two car stereo lines
that feature the growing number of
under-$100 quad tape players.

® Debut of the new quarterly
Harrison Guide to 4-Channel
Records & Tapes specifically as a
dealer aid to quad sales, and the
specialty Q' disk/tape catalogs of
such progressive rackjobbers as Va-
riety Audio, Farmingdale, N.Y., are
indicative of the growing recogni-
tion that a ready supply of software
is available to the retailer (and con-
sumer) through alternate channels.

® Nippon Columbia bowed the
4th quad system, UD-4 (universal
discrete 4-channel), in Japan last
fall, with home stereo units carrying

built-in UD-4 demodulators and RM
(QS) decoders for $600 to $1,000
(including CD-4 demodulator and
SQ decoder). Company also re-
leased 10 UD-4 albums, four on its
Denon label, at about $8.30 each,
equivalent to CD-4 quadradisk with
international artists. To date, no
plans or licensees have been an-
nounced for the U.S. or Europe.

® Growing popularity of the
record 8-track mode in an increas-
ing number of compacts and con-
soles from a variety of manufac-
turers are geared to quad 8-track
recording as well. The popularity of
the first Q-8 blank, Columbia Mag-
netics Converta-Quad, was a factor
in 3M's recent confirmation of its Q-
8 blank introduction this spring.
And Shape Symmetry & Sun, a lead-

ing industry blank cartridge/cas-

sette supplier, is tooling up for its
own C-O 8-track by late spring.

e Sales of prerecorded Q-8
tapes, one of the more luxury items
in home entertainment from a soft-
ware point of view, reportedly are
holding up well despite the current
economy and slowdown in auto pro-
duction (and OEM auto tape play-
ers). Virtually any quad disk release
with any shot at the Charts is get-
ting a nearly simultaneous Q-8 re-
lease.

® As a new retailer aid in selling
quad, Billboard is bowing a monthly
Dealer Demo Disks chart of sug-
gested cuts for showing off the best
in each of the three major 4-chan-
nef modes—SQ and QS matrix, and
CD-4 discrete—with input from key
producers on the major labels and
Billboard's own Record Reviews de-
partment (see Tape/Audio/Video
this issue). ““To hear it is to sell it,""

is one vital theme in building 4-
channel sales, and playing a stereo
cut followed by the same recording
in quad is perhaps the most effec-
tive way to show off just what the
medium can mean.

Quad Hardware Scene
Although there was more four-
channel equipment than expected
on the exhibit floor (and elsewhere
in suites) at the Winter Consumer
Electronics Show in Chicago, some
delayed entries were also noted. Pi-
lot Radio (recently acquired by Mit-
subishi International from Emer-
son) has held up its model 430
receiver with automatic switching
from SQ to CD-4 that was extremely
well received at the previous Sum-
mer CES at suggested $799.95
(Continued on page 32)

New NARM President’s Entire

Spent In Sales, Distribution

JAY JACOBS, WITHALITTLE BIT
OF BOSTON ACCENT, will tell you
right away how much he enjoys liv-
ing in the South, but unlike many
who have departed their New Eng-
land background, he isn’t about to
put it down.

| still like Boston and think a lot
of it," says the incoming president
of NARM. “But there is a charm to
this place | also like."”

“This place’ is Knoxville, Tenn.,
within sight of the Smokey Moun-
tains on a clear day. It’s in the heart
of the Southern Appalachians
where commercial country music
was nourished. .

A veteran of 21 years in the
record business, Jacobs seems to
blend right in, and would wherever
he happens to be. Sporting a new-
style hair arrangement that makes
him look markedly different from
older pictures, he is a partner and
general manager of Knox Record
Rack, a firm which is one of the larg-
est users of singles in the nation.

Jacobs got his degree from Bos-
ton Coliege, then received a mas-
ter's degree in accounting at the
Bentley School in Boston. His entire
career since that time has been in
some form of record/tape distribu-
tion.

He's never been out in the field

selling. He has a competent staff
for that. He's thzre in the ware-
house, on the west side of Knoxville,
moving swiftly through the plant,
discussing shipments, and always
thinking rather philosophically.
“Music is the best bargain in the
world,” Jacob says almost with re-

.. petition. “It's part of the NARM be-

lief, and certainly something in
which | believe.”” Then he continues
with another: **Music is Our Busi-
ness,”” and it sounds not only like a
slogan, but something in which he
firmly believes.

Jacobs got his start as a sales-
fman for Mutual Distributing, Bos-
ton. He then became the East Coast
sales manager for Dot Records. He
moved from that position to a simi-
lar one at United Artists. From
there he moved to the division of
merchandising and sales. Jacobs
then moved to Washington, D.C.,
working for Schwartz Bros.

It was here that Sam Morrison
called Jacobs and asked him to
come to Knoxville as a partner in
the firm, a partnership which still
exists. Morrison has almost
reached the point of inactivity now,
so Jacobs doubles in his general
managerial role.

As aleading rack jobber, the busi-
ness covers 14 states from Indiana

to Florida, from the Carolinas to
Louisiana. Within those states there
are 550 accounts.

Knox Record Rack does a yearly
volume of $6 million, which in-
cludes rock, country and gospel,
and is one of the largest in the fields

of country and gospel anywhere in
the world. Unlike most racks, gos-
pel here ranks as major inventory.
Country accounts for a large vol-
ume, and the rock music is partic-
ularly heavy in the college areas.
“Single records are still ex-
ceedingly strong in the southeast,”
Jacobs notes, ‘‘mostly because

www americanradiohistorv com
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By BILL WILLIAMS

there are so many country con-
sumers in this part of the nation.”
Citing a couple of examples, Jacobs
points out that his firm sold
100,000 copies of Ray Stevens’
“The Streak,” and more than
80,000 of the Jeannie C. Riley hit,
“Harper Valley P.T.A."

He's been a member of NARM
since he worked for UA 18 years
ago. Knox Record Rack has been an
organizational member since he
joined the firm.

“We learned long ago to work in
harmony with all distributors, be-
cause music is our business,” here-
iterates.

As an official of NARM, he be-
lieves in getting more and more
people involved in the organization,
and he means really involved. He
is a firm believer in courses in Mu-
sic Business Administration, and
feels there should be a broad spec-
trum of topics covered at seminars.
He is highly encouraged by the col-
lege curriculum programs started
in the past by the NARAS Institute.

Jacobs has moved steadily up the
NARM ladder, having been elected
early to the board of directors, and
then was named treasurer. Later he
became the vice president and
chairman of this convention. He will
assume the presidency at the con-

vention “"unless I'm impeached be-
fore | get there."

When pressed for figures, Jacobs
will show that his firm is the biggest
independent racker in the South-
east, and that volume of business
has increased some 30 percent
since he became a part of it. Work-
ing with him now are 74 full-time
employees, including 16 men con-
stantly on the road, working the ac-
counts.

Although Jacobs stays at the
plant, he has his finger on every de-
tail, knows the needs and move-
ment of every customer. And he
knows he can satisfy every cus-
tomer, because he handles all la-
bels, with both records and tapes.

As the racks are packaged at the
warehouse, one begins to get the
idea of the diversity involved. In
each stack there is some rock, some
R&B, some country, some gospel;
in fact, a little bit of everything.

He feels this is the role of the suc-
cessful racker, and Jacobs has
shown the signs of success both in
his own business and in the work of
NARM.

In conciuding, he notes why the
philosophy of music being man’s
best bargain is there. ‘““‘He goes to a
movie or to a performance, pays his
price, and gets entertained one
time. The same is true for a sport-
ing event, or any other one-time oc-
currence. But a record is virtually a
forever thing. The enjoyment can
be constantly repeated. What bet-
ter bargain in the world can there
be than that?"
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RACK JOBBERS
WHOLESALE DISTRIBUTORS ‘e
TAPE & RECORD PROMOTIONS

L.1. Phone: (516) 432-0047
(516) 432-0048
N.Y. Phone: (212) 895-2693

TELEX NO. 126-851

17 Alabama Avenue Member
Island Park, N.Y. 11558—-U.S.A. of
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STRIPE'S
KNOCK INFLATION DOWN
LED ZEPPELIN |

EVERYBODY WANTS TO KNOW
pHysicaLGraFFIT | «HOW LOW CAN YOU GO?”’

R4 ! | B IS $1.20 FOR A BOB DYLAN—BLOOD ON THE TRACKS LP. ON COLUMBIA, LOW?

E 1 IS $1.20 FOR AN ELTON JOHN—GREATEST HITS LP, ON MCA, LOW?

' L IS $1.20 FOR A JOHN DENVER—BACK HOME AGAIN LP, ON RCA, LOW?
IS $1.20 FOR AN AVERAGE WHITE BAND LP, ON ATLANTIC, LOW?

: IS $1.20 FOR AN OHIO PLAYERS—FIRE LP, ON MERCURY, LOW? sgﬁ:
- IS $1.20 FOR ANY $6.98 LIST LP LOW? CHOICE

I

=

Buy This Led Zeppelin
LP at $1.20, With The
Purchase of 24 Close-Out
LP'S @ $1.20 each.

YOU BET IT IS!!

FOR EVERY 12 LP’S, OF YOUR CHOICE, SHIPPED FROM OUR CLOSE-OUTS LP CATA-
LOG AT $1.20 ea.—YOU CAN BUY ONE $6.98 LIST, CURRENT LP OF YOUR CHOICE AT
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some of The 298 reasons
the relailers best triend.

CD-4 is just what a best friend should be. Faithful. The most faithful reproduction there is.
Discrete. There’s nothing phony about it. Compatible. Stereo owners get great sound from it
and when they move up to a CD-4 four-channel playback system, they get even more enjoyment.
It'sa good sound investment. As if these weren’t enough good reasons, add to them the big names
in popular music, the biggest selection of Quadradiscs, plus qualities like longer life and lower
noise characteristics. And not just the people who buy CD-4 are making friends with CD-4. The
people who make records are too. People like Richard Perry, Brad Miller, Hugo Montenegro.
They believe in it, we believe in it, and customers love it. What better friend could you have. The
same things that make a customer buy CD-4 make it a big seller for you. Take a look at some

of the 278 records CD-4 has to offer. They’re all worth listening to. Stock them.
You’'ll make some very good friends, and some very nice profits.

WWW.americanradiohistorv.com
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A&M, Asylum, Atco, Atlantic, Capricorn, Chrysalis, Discreet,
Elektra, Fania, Finnadar, JVC, Mirror, Nonesuch, Project 3, RCA,
Reprise, Rolling Stones, RSO, Singcord, Sound Bird/Shadybrook,

Team, Virgin, Warner Brothers and many more labels
throughout the world offer CD-4 recordings.

Number six in a series. Presented by

JVC Cutting Center
Contact: Tom Nishida
" 6363 Sunset Boulevard
A8 Hollywood, California 90028

compatible discrete 4 channel (U &S agid O
Custom Mastering Center

We gratefully acknowledge the mutual cooperation of JVC America, Panasonic, RCA Records and Warner/Elektra/Atlantic Records.
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Prerecorded tape is every bit as
much music as is an album.

It sounds like an obvious state-
ment, but tape in the past has often
been treated as a kind of stepchild
to its vinyl cousin.

This year, perhaps more than
ever before, however, 8-tracks and
cassettes have taken their places
right beside LPs as an important
musical product to the manufac-
turer, rackjobber, distributor and
retailer.

Firms such as GRT Music Tapes
and Ampex Music Div. are placing
increasing emphasis on initial and
follow through marketing of prere-
corded tape as music—not simply
as tape.

Major record manufacturers, in-

Billboard photo by Bonnie Tiegel

cluding Warner Bros. and A&M, are
taking even more steps to ensure
that tape receives equal billing with
albums.

Steps helping to bring about the
equality of tape with records in-
clude strong promotional and mer-
chandising materials and cam-
paigns centered around tape,
giving tape product equal space
with LPs on posters, ad mats and in
advertisements, point of purchase
material designed to stimulate tape
sales, calls made on retailers specif-
ically to talk tape, simultaneous re-
lease of tape product with album
product, improved tape packaging
and displays, increased communi-
cation between manufacturer and
all others involved in the selling and

NAR,

MATIONAL RSSOCHTION OF RECORDINE MERCHAMSERE INC.
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IT’S ALL MUSIC

Prerecorded Tape Taking Rightful
Place in Marketing

merchandising of tape and an over
all feeling of selling music—not sell-
ing LPs or tape.

GRT's Jack Woodman says that
“Our salesforce is making as many
promotional calls as sales calls. And
when they make sales calls, they
help the dealer sell merchandise,
not simply fill in his inventory.

“We found this year," says Wood
man, ‘“that retailers were not re-
ceiving the point of sales materials
they wanted for one reason or an.
other. So, in the past year, we've
had Len Lasker in Los Angeles call
ing about five retailers a day and
asking what GRT can do to help
them. He feeds all the input to us,
and that input usually amounts to
‘we need more posters, displays,
mobiies, banners” and so on.

“Our question,” Woodman con-
tinues, .“was that since we know
this material is being produced,
why isn't it filtering down to the re-
tail level? Well, say | run off 5,000
posters. Maybe we’ll find 2,000 in
our own mailing room. But that
means another 3,000 went to the
distributor and we have no guaran-
tee that they got out. This isn't al-
ways the distributor’'s fault, be-
cause he's got enough to do without
worrying about posters on one tape
and he doesn't have the time to fol-
low through.

“So,"" Woodman says, ‘‘we de-
cided to include a coupon in certain
publications. All we asked the re-
tailer was what we wanted. We got
about 500 responses and the sec-
ond coupon has pulled in about 700
answers. Now we're asking what

kind of material they are currently
using as well as what they need "

Woodman emphasizes that in no
way is he criticizing the distributor.
He simply feels that point of sale
material can be handled more ef-
ficiently if handled directly from the
source, "And we've had no com-
plaints from the distributors,’
Woodman adds. ““l think most of
them are happy we've taken some-
thing off their shoulder and we're
putting material in the store that
helps make it more exciting

“We just want the retailer to
know that we are promotional
minded,” says Woodman, ‘‘we're
aiming our trade ads at the retailer
and a major promotion of our pro
motional budget is aimed at the re-
tailer. The general philosophy is to
treat a tape just like a record. In
other words, music is music, the
configurations just happen to come
in different containers.”

At the Ampex Music Div., Gene
Nyland says his firm is putting more
emphasis on tape as music than
ever before.

“Our whole approach is music,"
Nyland says. *“The big artist will sell
himself, and we are selling the con-
cept of that artist on tape being just
as viable and basically the same
thing as he is on LPs.

“We've set up special browser
bins and displays,” he adds, ‘“‘and
we've put together special pack-
ages of mood music, country, rock
and so on.

“In the past 18 months," Nyland
says, ‘‘we've started to work with
the retailer more and more closely,

By BOB KIRSCH

telling him what we feel the best
display areas and emphasizing that
we are selling music just like the la-
bels, except that we offer it in a dif-
ferent configuration,

Nyland says there has also been
more give and take between the
record labels and Ampex over the
past year, as well as with the distrib-
utor and rackjobber. “We feel we
are more a part of things now,” he
says, “‘and it makes tape more a
part of the music business on the
whole

“Tape is still in its infancy,'” Ny
land continues, ‘‘and the retailer is
becoming more and more aware of
the profit potential there, partic
ularly when it is combined in display
with LPs and hard goods when the
retailer carries them."

Ampex is also beginning to send
displays directly to the retailer as
well as to the distributor. *We want
the retailer to display tape as well as
LP product,” says Nyland, ""and get
the message through directly to the
consumer."’

Nyland feels the deluge of TV
campaigns on recorded product
over the past several years has been
an immense help to the tape busi-
ness, because every ad mentions
that the product is available in tape
as well as record format and the
consumer has thus become all the
more aware of tape.

Lou Dennis, who handles tape
product at Warner Bros., says that
“We don't sell tape or records, we
sell music. We have no special mer-
chandising on tape, because all

(Continued on page 34)

The accent is on audio acces-
sories in today’'s money climate as
consumers turn their attention to
improving and maintaining expen-
sive home entertainment equip-
ment.

It is becoming more difficult for
smaller companies to introduce
new product through the mass mer-
chandiser as that type retailer re-
turns to the discounted brand
name item as a means of survival.

the knowledge or promotion avail-
able by itself,”” Marvin Muchalter,
general manager, Superex Elec-
tronics Corp., Yonkers, said.

There is a new emphasis on the
office supply market for tape cases

Accessories Important As Consumers
Upgrade Playback Equipment

il .
Billboard photo by John Sippel

Leslie Dame of Le-Bo Products, second from the right, accepts the first
annual best supplier's award from Paul David, president of Stark Record
Service, N. Canton, O., second from the left. Looking on are Joe Bressi,
Stark buying chief, left, and Marly Waak (correct), Cleveland rep for Le-Bo.

Most accessory manufacturers
concentrate on the mass merchan-
diser for the bulk of their business,
but are also branching out more
and more into audio specialty
shops and department stores.

“Too many mass merchandisers
played it too close to the chest, forc-
ing many of them into Chapter XI.
The mass merchandiser needs the
demand from other market areas
to sell its products. It doesn't have

By ANNE DUSTON

as computers become part of
standard office equipment.

Manufacturers find that orders
have slowed as retailers attempt to
keep smaller inventories. Catalogue
buyers are holding off until the last
minute on orders, to get the most
current price rises into their cata-
logues.

Price points are changing, with
the middle range doing the least
business, as customers buy either
for price at the low end, or for qual-
ity at the high end.

Donald Gallagher, president,
Dee-Gee Products, Chicago, sees
signs of improvement as buyers
lose their indecisiveness.

The new well-marketed, desir-
able accessory is still being bought,
contends Recoton vice-president
Bob Borchardt, but he sees hes-
itancy on the part of manufacturers
to introduce new product until the
fall, when the direction of the econ-
omy may be more predictable.

Record care maintenance kits are

WWW.americanradiohistorv.com

being introduced with great success
by a number of companies as the
consumer plays his records more,
and takes the time to make them
last longer and sound better.

Recoton introduced the Velvet
Touch record cleaner featuring four
separate cleaning surfaces, at
$3.95 list.

Duotone president Stephen
Nester claims people are *““‘standing
in line' to buy the new Duostat
record cleaner, a permanently
charged sponge activated by a few
drops of water, for a $4 list. “We
don't expect to make any money
the first three years on this prod-
uct,”” Nester says, since the com-
pany allows a dealer 50 cents for
advertising on each unit ordered.

Audio-Technica U.S., Inc., is plac-
ing more emphasis on record clean-
ing products, based on high sales
figures from 1974, the first year the
firm introduced its AT-6010 clean-
ing system that includes an anti-
static liquid in a container that
regulates the proper amountontoa
velvet pad. List is $4.95.

Records can be washed and
blotted dry with Fidelitone's Spin &
Clean Record Washer, the most ex-
pensive record care product intro-
duced. The plastic holder for
records and fluid is $19.95, with a
concentrated anti-static solution
selling for $3 for a five ounce sup-
ply. Fidelitone plans to introduce a
cartridge cleaning kit soon.

The new Pinwheel cassette
cleaner from Pfanstiehl has a cloth
tape and cleaning fluid that buffs

the surface of recording and play-
back heads, removing oxide build-
up, and dirt. It also contains a de-
magnetizer. List is $4.95. A similar
unit, the Pinball, is used for 8-track
cartridges. Pfanstieh! also has in-
troduced a red mohair dust bevel
for records, used with an anti-static
fluid. List is $3.95.

The private label business is ex-
cellent for Eastern Pacific Market-
ing Co., distributor of tape care kits
from Canada, but the one-year-old
firm is beginning to develop the
mass merchandising market with
the Lissen brand.

Aspen Ltd., Denver, is planning
to add ten products in the tape care
line introduced recently. First prod-
uct for the new firm is a three-
ounce aerosol can with wipe heads
and plastic snorkel, at $1.98 list.

The replacement needle market
continues strong, especially for
stereo. “The smart dealers push
phono needles because of the fan-
tastic mark-up,”” Bruce White, pres-
ident of Pfanstiehl Corp. remarked.

The quad needle represents a
very small percentage of sales for
several reasons: it's cost (from $20
to $50); it can't be used in every
phonograph; hand techniques re-
quired in manufacturing make it in
short supply. “Dealers need to be
reminded that quad cartridges also
play stereo,” Audio-Technica gen-
eral manager Jon Kelly believes. His
firm will be introducing modified
models of some cartridges next
month. Kelly emphasizes the point

(Continued on page 32)
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® Continued from page 26

price tag. And Magnavox, which
had planned to have its first CD-4
disk demodulator ready for its MX
hi fi line (at projected $129.95) at
the show, postponed its introduc-
tion to at least this summer CES.

Both Sansui and JVC held court
in suites to show off the latest in re-
ceivers for their QS matrix and CD-4
discrete modes respectively, but in-
terestingly enough both were also
touting the advanced circuitry of
the competition's 4-channel
modes. And the SQ camp, via CBS
Laboratories, showed off what a
spokesman calls ‘‘evolutionary
changes in design’ for new L1A,
L2A and L3A SQ logic decoders, as
well as a new SQ stereo enhance-
ment circuit. Five new licensees in
Japan were added to the SQ fam-
ily—Brother Industries, Funai, Ko-
kusai Musen, Lux and Tokyo Tran-
sistor, bringing the total to more
than 120—although not all are in
production, according to Joe Dash,
major spokesman for SQ develop-
ments.

Meanwhile, manufacturers and
dealers are using a variety of pro-
motional offerings to boost hard-
ware sales. Pioneer is using Elton
John (ironically with no quad
recording as yet) as its spokesman
in a massive campaign for its QX-
646 2/4-channel receiver with built
in CD-4, PL-10 manual turntable, 4
Project 60 speakers and PCQ-1
CD-4 cartridge at $699.95, versus
normal fair trade price of $985.65.
Sam Goody in New York threw in a
bonus of any three quad LPs with
each purchase ($24 retail).

Goody's also featured the Sansui
MQ-2000 2/4-channel compact
with two Harman/Kardon HK-20
speakers at $219.95, some $300 or
57 percent off list. Two additional
speakers for quad capability were
available at a 50 percent discount
at $60.

Technics by Panasonic was offer-
ing solid discounts on four of its
quad receivers. The Harmony Hut

nan

NATHINAL ASSOCIATION OF RECORDIME MERCHINDISERS, MG

Prerecorded 4-Channel Getting Solid Boost

chain over Lincoln-Washington's
birthdays was featuring the
SAB00Ox (36 watts RMS per chan-
nel) at $399.95, $150 off list;
SA6000x (30 watts RMS per chan-
nel) at $299.95, $100 off list;
SA5600x (25 watts RMS per chan-
nel) at $249.95, $70 off list, and
SQ5400x (15 watts RMS per chan-
nel) at $229.95, $90 off list.

Kenwood dropped a real surprise
with a virtually unnoticed introduc-
tion of what it calls a *‘universal de-
coder” for the five principal dis-
crete 4-channel FM radio systems
proposed to the FCC, by the Na-
tional Quadraphonic Radio Com-
mittee (NQRD) of the EIA. Decoder
is built into a new tuner, the KT-
8041, and Kenwood claims it can
handle the different frequencies on
which the subcarrier signals are
based for the competing GE, Quad-
racast, RCA, Zenith and Nippon Co-
lumbia systems.

The QS Outlook

*Quad seemed to have grown too
fast, too far, too quickly,” notes
Jerry LeBow of 201 Communi-
cations, handling the Sansui QS 4-
Channel Project in the U.S. *‘It was
prematurely born, and prematurely
died as we were all too bullish two
years ago. A lot of really simple de-
coders with no ICs available turned
off consumers. But now with im-
proved full fogic, vario matrix QS
and new CD-4 circuitry incorpo-
rated in more receivers, sales be-
gan to pick up six months ago,
along with software releases. Con-
tinuing aid to Sansui dealers on
running 4-channel seminars for
consumers also is helping.”

On the software front, Dick
Schory at Ovation introduced the
first Vector 4 QS sampler at the
Winter CES which was sub-
sequently sent to all 2,200 Sansui
dealers. It marked the bow of the la-
bel as a QS showcase similar to
what Command and Phase 4 did for
stereo, with three Vector 4 LPs
ready for Summer CES. Vox, which
has been in single inventory SQ for
over a year, has 12 new releases

STOP

at Booth #40 at NARM.

We’'ll help increase your
profits!

PRODUCTS « DISPLAYS
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WONDERLAND/GOLDEN
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212-765-3350 Ask for Bob Goemann

this month including an 8-disk Ra-
vel set featuring the Minnesota Or-
chestra. ABC Command in Febru-
ary-March has two B.B. King
albums, Jim Croce, Joe Walsh and
Three Dog Night product for re-
lease. And all Sansui dealers and
major record/tape stores will be
getting a complete update of QS re-
lease on a regular basis.

More than 50 FM stations are
now using the QSE5B encoder
which is back-ordered at $900 list,
LeBow says. Included is the Bonne-
ville Group which programs 45-50
“beautiful music” stations. He
notes that there is definite feed-
back on plus quad sales in cities
where new broadcast equipment
has gone into operation, with all 4-
channel modes benefiting from in-
creased FM airplay.

SQ Is Bullish

Volume of SQ product last year
was about 10 percent over 1973 in
unit sales, according to Pierre Bour-
dain, director of SQ product devel-
opment at CBS, with disk and tape
growth about equal. “'Even though
the growth wasn’t what we hoped
for, there seems to be an increasing
interest in 4-channel potential by
the hardware manufacturers. And
some significant growth in record/
tape sales is expected due to close-
outs of first generation hardware,"”
he notes.

SQ release activity is definitely up
in the first quarter, with the big Chi-
cago package of five LPs, and new
product from Billy Joel, Poco, and
John Winter, plus the new ‘‘Car-
mina Burana’ with the Cleveland
Orchestra and Michael Tilson-
Thomas, among a half dozen classi-
cal offerings. **Chicago VIIi" is ex-
pected to ship almost simulta-
neously in stereo and SQ this
month, with a big promotion cam-
paign for the group's entire quad
package. New releases are also on
tap in SQ for Mac Davis, Minnie
Riperton, Dan Fogelberg, Aerosmith
and Ray Coniff. “Carmina’’ is get-
ting a big push with special $5.98
price (versus regular $6.98 disk,
$7.98 tape) for 90 days.

Although parent EMI still has not
committed to any single quad for-
mat, Angel continues to release in
the U.S. originally recorded EMI SQ
product with a stereo jacket and SQ
stamp on the inside label only. Lat-
est such offering is Rimsky-Korsa-
kov's **Scheherezade’ with Rostro-
povich and the Orchestra de Paris.

One additional hardware note
from Tate Audio, which reports
work progressing on schedule for
the advanced DES (directional en-
hancement system) IC for its SQ de-
coder that it hopes to have ready for
the Summer CES.

Aggressive CD-4 Stance

“Frankly, those dealers who
properly demonstrate CD-4 with
good material in a well-equipped
sound room are having solid suc-
cess,”’ says Bob Walker, JVC hi fi
national merchandising manager.
*In cases where they're not moving
quad, it's mainly due to their own
negative attitude which we are try-
ing to change by effective dealer
training seminars.” He is on the
road continuously and strongly be-
lieves that if more manufacturers
got similarly involved, quad would
be on a much more solid footing.

On the software front, more than
100 CD-4 releases were added in
1974 for a total 257 in the U.S. by
year end from RCA, the WEA group,
Project 3, JVC tmports and Sutton/
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Miller. Several dozen new releases
came out the first two months of
1975, and important product is ex-
pected very soon from WEA and
RCA, including the latter's first
John Denver and David Bowie
quadradisks.

Much of the entire CD-4 catalog is
being offered in the just-launched
RCA Quadraphonic Record & Tape
Club, which will be heavily pro-
moted by JVC and other major

hardware manufacturers with com-
mitments to CD-4.

Another recent CD-4 boost came
from formation of Sutton/Miller
Ltd. by Brad Miller and Joe Sutton
to produce The Mystic Moods and
Sound In Motion records and tapes
that were being distributed under
the Warner Bros. label. Their Sound
Bird label bows this month, with a
commitment to future CD-4 and
stereo versions. All nine existing
disks are being re-released on
Sound Bird, and at least four Sound
In Motion albums are committed
for the balance of 1975.

Upgrade Equipment

® Continued from page 30

that cartridges are an important
component rather than an acces-
sory.

Essential to selling needles and
cartridges is a cross-reference cata-
logue listing models of phono-
graphs and the type needle to be
used. Several companies are is-
suing new, up-dated catalogues for
dealers, including Pfanstiehl, Nor-
tronics and Arista.

The Pfanstiehl 100-page cata-
logue lists phonograph models
from 1963 to the present, showing
the proper needle to be used, suit-
able replacement cartridge, and the
proper 45 rpm adapter to be used
with that model.

Arista Enterprises cross-refer-
ences cartridges and needles in a
fully illustrated 56-page catalogue.
The Nortronics cross-reference
guide for replacement heads will be
available this month. Nortronics
also has available now a booklet on
“preventive maintenance at min-
imum cost.”’

Entertainment centers for hold-
ing components and records swing
widely from the new $19.95-do-it-
yourself stand from Dee-Gee Prod-
ucts featuring a center storage area
for 8-tracks, to the high-end $49.95
stereo table to be introduced by
Soma Manufacturing Co. at the
summer CES.

There is a market for expensive
tape cases, Bennet Asquith, presi-
dent of Esmond Industries, Ft. Lau-
derdale, claims, but ‘‘the accessory
buyer is not aware of the better
market."” His firm successfully mar-
kets a genuine walnut holder for 8-
tracks and cassettes in stores like
Bloomingdale's, in the $60 price
range. His emphasis on quality,
high end product, including 28
stereo table models in walnut, steel
and plastic, apparently is paying
off, with sales 15 percent ahead of
the previous year.

Headphone sales are reflecting
the unemployment picture region-
ally. Tom Di Angelo, national sales
manager Scintrex notes that “*Dal-
las, with only a three percent unem-
ployment rate, maintains very good
sales, while the area around Detroit
directly reflects that area’'s high
unemployment.”

Stereo headphones continue to
dominate the market, with DiA-
ngelo predicting that the quad
headphone will find its place in the
market in about three years.

The Telephonics quad phone in-
troduced last year and available
this month is ‘“‘going very well,”
Curtis Hamilton, national sales
manager, claims. The quad head-
phone, the TEL-101F, was reduced
in price from its original $89.95 list,
to $59.95.

“Now is the time to bring out
something unique in order to at-
tract the consumer dollar,” Ham-

ilton says, and his firm will be intro-
ducing two ‘‘unique’ stereo
headphones this summer; one, a
$30 open air; and the other, a $50
circumaural.

Audio-Technica’'s  headphone
line, introduced last year with three
dynamic and two condensor mod-
els in the $39.95 to $129.95 range,
is growing slowly, with one major
account at a time, Fred Nichols,
sales manager, reports.

The first electrostatic headphone
with the trans-air concept is
claimed by Superex Electronics
which introduced the PEP-79E, $90
list, mode! at the Winter CES. Also
introduced was the TL-3, nine
ounce stereo phone with a fre-
quency range of 25-20,000Hz. Both
‘phones feature a 15-foot cord, with
an extension clip so the cord can be
hooked onto a belt or other cloth-
ing, relieving the headphones of the
weight of the cord.

Unusual expenses and an inven-
tory reduction by dealers brought
Koss quarterly earnings for the pe-
riod ending December 1974 down,
but January brought a resumption
of orders that surpassed the previ-
ous January by 30 percent.

Bob Old, senior vice-president,
cited expenses incurred by start-up
of a new plant in ireland, produc-
tion of the electrostatic loud-
speaker, the company's first na-
tional TV advertising campaign with
Doc Severinson, and material price
increases.

“With shipments up 30 percent
in January, material prices drop-
ping, and a strong new product de-
velopment program, with a new
headphone being introduced in
April and another in June, we con-
tinue to be very optimistic about
1975,” Old said.

Crucial Phase

® Continued from page 22

mounting to enlighten the public
about the issue. Just recently (Bill-
board, Feb. 8), WIRE Indianapolis
morning personality Bill Robinson,
a CMA director, took up the fight on
the air informing listeners of
WIRE’s backing an antipiracy bill in
Indiana.

Looking to the future, industry
antipiracy protection advocates
point to the possibility that the
emerging video recording business
can be vulnerable to illicit dupli-
cation. Backers of the video disk, in
fact, are saying this format is
uniquely protected because of the
tremendous technology required to
produce video LPs—a fact TV disk
proponents say gives disk an edge.
At the same time, video tape boost-
ers point to recent consumer tests
showing the public wants to be able
to record TV programs off the air, a
benefit tape but not disk systems
offer.
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U.K. Labels See Steady Growth In Exports

Mass Marketing

® Continued from page 24

track and open reel products, but
this is being done with only a mod-
erate emphasis on formulations.
Creative efforts are, for the time
being at least, being concentrated
on new promotions and displays.

Promotions include the increas-
ingly popular bike pack offer which
allows the customer a personalized
bike pack without brand identi-
fication. Customers become eligible
for the pack with the purchase of
two Tracs C-60 or C-90 cassettes.
The pack is delivered after the
proof-of-purchase coupon has been
returned to the company along with

$2.

Audio Magnetics is also offering
three new displays to its dealers.
They include a four-tier wire rack
holding eight trays of product; a
four-tier cassette dispenser; and a
three-tier 8-track dispenser.

Maxell, like its competitors, is an-
ticipating good sales figures this
year. The company is pushing its
new color codings for the entire
blank tape line, as well as its new
back-coated, UD open reel product.
Both of which were first reported in
Billboard Jan 11.

The whole new product push is
being supported by a number of
dealer incentive programs includ-
ing a free, rotating, counter-top

rack with every purchase of 240 LN
cassettes; two free C-60s or C-90s
with every 10 cassettes purchased;
and a special cooperative advertis-
ing bonus accrual allowing dealers
an extra five percent co-op advertis-
ing allowance over a designated pe-
riod.

Memorex is also concentrating
on the first quarter promotions with
the popular buy two and get one
free offer good on all C-60 products.
On its C-120 product the customer
is being invited to buy one at the full
list price and get the second one at
half price.

The push is being supported by
Memorex's continuing national ad-
vertising campaign featuring Ella
Fitzgerald and Nelson Riddle.

Irish Magnetic Tape which has
never been a flaunter of formula-
tions, is further beefing up its pro-
motional program by dropping out
of most of the regional and national
frade shows, and channeling the
money saved into special rep and
dealer incentive programs, See Bill-
board February 22.

Part of the savings realized from
Irish’s discontinued participation in
trade shows will go toward a five
percent sales incentive bonus to all
the company's reps. A further per-
centage will be channeled into a re-
designed and far-reaching advertis-
ing campaign.

There has been recent steady
growth in American importing of
U.K. albums, according to British,
Caroline Exports, managing direc-
tor, Christopher Stylianou. He talks
in thousands of disks.

A number of reasons contribute
toward this situation. Thereisin the
first place considerable U.K. mate-
rial never released in the States by
the licensed company. One in-
stance of unreleased material is
Monty Python, sound material from
a very popular British television
funny programme.

For many young Americans in the
major cities with an avid interest in
the British scene, Monty Python
has cult status in the same way as
British counterparts wish to own al-
bums by Cheech and Chong.

At the same time many record
buyers closely follow the British
record scene and an importer like
Gem regularly ships in countless
unscheduled U.S. release, British
discs.

Caroline exports saw distinct pos-
sibility in Queen, even before it
would seem EM! itself, and through
their monthly mailing and recom-
mendation, over 6,000 of Queen's
first LPs were ordered by U.S. im-
port wholesalers.

Bowie, Mawkwins and even Mike
Oldfield were imported from the
States in considerable number long
before official U.S. release dates
became scheduled.

In these and other cases, Sty-

By TONY JASPER

lianou sees the importer acting as a
free market testing vehicle for a
cautious and undecided major com-
pany.

When a U.S. company sees im-
port sales around 5,000 they then
decide to release, having realized
there is definite market possibility.

Caroline exports is part of the Vir-
gin record empire and thus itis fully
conversant with the kind of experi-
mental material marketed by U.K.,
Virgin. It also knows the cult status
of many groups and singers on that
label and at the same time aware of
a difficulty of selling much of this
product generally marketed.

GEM is one importer (Stylianou
calls them an excellent concern) of
the entire Virgin catalogue. Apart
from Oldfield, the label has scored
on an import level with Tangerine
Dream and numerous less known
personnel.

And importing material by Gem
and other companies has even led
to air-play for Virgin material. Sty-
lianou does not see such hitting
against possible U.S. label release
by taking the cream sales from
likely sale product.

When an album does sell some
5,000 plus on import, its sales in
the main are likely to increase on
national availability but import ma-
terial is not solely un-released U.K.
material.

There is a definite upsurge of

American young record buyers
wishing to purchase the British re-
leased version. Part of this lies in a
perennial snob value, as much as
some British buyers find a positive
merit in only purchasing U.S. issue.

And this released version in-
cludes high chart positioned disks.
Christopher Stylianou says his of-
fice is bombarded by orders from
ordinary people to record importers
and a constant stream of enquiry.

He also feels many U.S. buyers
feel there is better disk inspection
procedure in Britain and less
chance of faulty disks.

Caroline exports do provide a fur-
ther and growing service, namely
supplying deleted material, such as
the Faces disc, *Ogden’s Nut Gone
Flake, which has been a favorite
both in musical content and the in-
teresting record packaging, sells in
Britain for less than three dollars
and gives the record collector early
T-Rex material, Move and Joe
Cocker. In 1973 over 100,000 of
these albums found their way to the
States.

Caroline was one of the first Brit-
ish exporters and in the Billboard,
marketplace advertisement section
are usually the only advertising
U.K. company. Stylianou has no ob-
jection to this. He knows the regular
weekly ads have paid handsomely
and he also knows, if others do not,
that the importing of British mate-
rial from the States is a flourishing
business.

A tip of the Heider hat to...

Herbie Hancock,Marvin Gaye,

The Crusaders, and The Pointer Sisters,
on your 8 Grammy nominations.

We'll look forward to continuing to record you at

llyHeidecRecording

Hollywood/San Francisco

1604 N. Cahuenga, Hollywood, Calif. 90028 (213) 466-5474
245 Hyde St., San Francisco, Calif. 94102 (415) 771-5780
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Prerecorded Tape Taking Right Place

® Comtinued from puage 30
merchandising available on LPs is,
for the most part, applicable to
tape. This includes posters, ad
mats and advertisements, all of
which say available on records and
tape.

“When we release a tape,”” Den-
nis adds, “we release it in 8-track
and cassette and it is always simul-
taneous with the album release.
This is important to us because we
want our salespeople to be able to
solicit orders for both products at
the same time. Occasionally a tape
will be released after an LP, but this
is generally on a new artist when we
did not preplan a tape.”

Dennis says that displaying tape
is still a problem, but he feels
Warner Bros. has solved that prob-
lem somewhat by making the art-
ists name the biggest thing on the

tape package. And if the tape is dis-
played face forward, as is often the
case these days, the name goes
above the picture. Warner Bros.
also makes it a policy not to reduce
LP artwork for a tape cover, be-
cause some art is not reduceable.
New artwork is reconstructed for
the tape. As well as print ads,
Warner Bros. uses the available on
record and tape phrase for TV and
radio spots as well.

“There has been no change in
our policy toward tape,” Dennis
concludes. ‘‘We simply treat ail mu-
sic equally."

Bob Eiliott, who handles tape
product for A&M and Ode, agrees
with Dennis for the most part, say-
ing that tape is indeed treated just
as an LP—that is, music as music.

*There have been no great
changes in the way we handle tape,

or the way we offer it to our distribu-
tors and retailers,” says Elliott.
Maybe we're putting out a bit more
tape product, but the fact that
when we plan a program or special
promotion it applies to record and
tape has not changed. Once in a
while, I've even done a special pro-
gram on tape alone.

*On promotional pieces and
posters,” Elliott continues, it al-
ways makes mention of the fact
that the music is available on record
and tape. For example, at the end
of the recent Carole King TV spe-
cial, the trailer pointed out that the
soundtrack was on Ode Records
and tapes.

“There may be a kind of friendly
departmental competition here,"”
Elliott says, ‘‘but basically, we are
all working toward the same goal,
selling music.”

RECORD PROFITS

BELT DRIVE—Kenwood's series of
turntables includes this KP-1022 at
$119.95 with such features as anti-
skating, cueing control and low-
resonance shock-mount insulators.
Other units are KP-5022 with direct
drive ($319.95) and KP-3022 with
dual synchronous drive ($199.95).
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PORTABLE PLASTIC tape carrying
case by Vizi Co., Ellijay, Ga., holds
12 cassette tapes, and with Velcro
fasteners, will attach to aimost any-
thing. Two K-Sets (list $6.95) can
be snapped together for a 24 capac-
ity. Spring-loaded action pops tapes
ip for easy removal.

REEDEAGK ik

- New Produds_

COMBINING DIRECT DRIVE with a
fully automatic, multi-play, record-
changing mechanism in Technics
Model SL-1350 is claimed a first for
the industry. Low capacitance wir-
ing gives optimum performance
with CD-4 cartridges. List is
$349.95.
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AEROSOL CLEANER for tape heads
by Aspen Ltd., is non-abrasive and
non-flammable. Kit includes wipe
heads and plastic snorkel, for
$2.49.

FEEDBACK CONTROLLER by Shure Brothers smooths out the frequency re-
sponse curve with a special set of filters and roll-off switches, so existing
sound system can be tuned to the acoustics of the room. Special effects can
be produced when using Model PE 610 as a guitar preamplifier. Compatible
with all amplifiers and mixers, list is $190.

ONKYO INTRODUCES the TX-670 receiver (left), a state-of-the-art AM/FM
stereo unit capable of receiving quad broadcast with an adaptor, and with pro-
visions for using three separate speaker systems. List is $519.95. The new
two-way, bass reflex speaker system with tuned port (right) model 12, fea-
tures a ten-inch woofer and three-inch tweeter as well. The $129.95 unit is
encased in %-inch wood cabinet with extra damping materials.

ARAGON VERTICAL EXTRUDER

#1 In The Industry For High-Speed, High-
Profit Production of Phonograph Records

Aragon, a division of Certain-teed, is the originator of the
first, the finest and the only vertical extruder designed
specifically for production of vinyi phonograph records.

The Aragon vertical extruder has the widest acceptance
in the record industry, because it does the best job.
Aragon offers you the advantages of simpler operation,
greater output, less floor space and lower maintenance
than any other machine on the market.

For record profits, get the Aragon story. it swings.

CERTAIN-TEED
= | MACHINERY
ceniees| CORPORATION

A Subsidiary of Cartan- Teed Products Corporation
Box 860, Vaitey Forge. Pannsyivania 19482
Direct all inquines to Box 1088 McPherson. Kansas 67460
{3161241-5210 TWX 910-740-1314
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LOW COST AM/FM/FM receiver incorporates circuit board module inte-
grated circuitry. Sansui Model 441 delivers 11 watts RMS per channel, with
less than one percent total harmonic distortion. FM signals can be separated
even in congested areas. A speaker selection switch controls either or both
pairs of speakers. List is $219.95.
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IN TEXAS

Billboard SPECIAL SURVEY for Week Ending 3/8/75

Latin

This TITLE-Artist, Label & This TITLE-Artist, Label &
Week Number (Distributing Label) Week Number (Distributing Label)
1 | LATIN BREED 8 | TORTILLA FACTORY
Minus One, GC 111 Tortilla Factory, FLP 4063
2 | VICENTE FERNANDEZ 9 | RAMON AYALA
El tdolo De Mexico, Caytronics 1420 La Vueva Zenaida, TexMex 7017
3 | LOS CLASICOS 10 | VICENTE FERNANDEZ
Los Clasicos, GC 110 Me Casa El Sabado, Caytronics 1405
4 | LOS UNICOS 11 | ANGELICA MARIA
Los Unicos, UNL 1001 Tonto, Sonido Internacional St-8006
5 | ANGELICA MARIA 12 | LOS ANGELES NEGROS
Donde Estas Videta Mia, Somido inter ATi, VA 135
nacional SI-8009 13 | LOS CHACHORROS
6 | JULIO IGLESIAS Simplemente, CRC 001
A Flor De Peil, Alhambra 19 14 | RAMON AYALA
7 | YOLANDA DEL RIO Ramon Ayala, TexMex 7020
Ay. Mama Los Que Te Dije, DKLI-3271 15 | LOS GAVILANES

Cuando Paso Por Tu Casa, EZ 1099

IN NEW YORK

CELIA & JOHNNY

Quimbara, Vaya XvS-31

EDDIE PALMIERI

The Sun of Latin Music, Coco CLP-109XX
CORTIIO & ISMAEL RIVERA
Juntos Otra Vez, Coco CLP-113XX
ISMAEL QUINTANA

Ismael Quintana, Fania 466
GRACIELA

Esa Soy Yo, Yo Soy Asi, Mericana XMS-127
ISMAEL RIVERA

Traigo De Todo, Tico 1319

ROBERTO TORRES & CHOCO-
LATE

Juntos, Mericana 125

NS Ea W N e

10
11
12
13
14

WILLIE COLON

Willie, Fania XSLP-464
ISMAEL MIRANDA

En Fa Menor, Fania XSLP-00466
JOE BATAAN

Afrofilipino, Salsoul Sal-4101
EL GRAN COMBO

#6, ECC-06

DANNY RIVERA

Danny Rivera, Velvet 1481
LARRY HARLOW

Salsa, Fania SLP-00460

BOBBY VALENTIN
In Motion, Fania XSLP-00469

Network Promotion

By JIM MELANSON

NEW YORK —In what may prove
to be a major breakthrough for Latin
rock music (”salsa”™) in the U.S,, the
Fania All Stars make their national
television debut on Don Kirshner’s
“Rock Concert” program Saturday
8).

While the program marks the
widest exposure the All Stars have
received in the U.S. to date, it also
signals a first for contemporary
Latin music in terms of a shot at a
mass appeal audience.

According to Alex Masucci, Fania
executive, the forthcoming tele-
vision exposure will “hopefully” be
the prelude to crossing over “salsa™
into the rock/pop music field. While
“salsa” has made strong inroads
with youthful Spanish music listen-
ers in recent years, it has never re-
ceived wide recognition from music
buyers tuned into English and
American rock. Masucci feels that
one of the reasons why the recogni-
tion has not been there is that Latin
rock has not as yet received the
proper exposure.

Masucci also says that he sees
“salsa” as a musical ingredient for
an industry looking for new sounds.
Besides, he continues, Latin roots
have always had strong influences
on jazz and rock works and the time
is right to educate listeners to Latin
MUSIC in a purer sense.

The Fania All Stars, comprised of
such Latin artists as Johnny Pach-
eco, Ray Barretto, Mongo Santa-

maria, Willie Colon, Hector Lavoe,
Pete Rodriguez, Ismael Quintana,
Cheo Feliciano, Larry Harlow.
Jorge Santana and Roberto Rocna,
among others, all have strong indi-
vidual followings as recording art-
ists. But given the opportunity to
perform for a wider audience they
would willingly allow themselves to
be booked as a unit, says Masucci.
He adds that the label would also
“seriously consider” distribution of-
fers from major labels, in order to
ensure the test market penetration
for the group’s product.

To date. the Fania All Stars have
recorded several albums, with the
latest one, “Live At Yankee Sta-
dium, Vol. I-11,” scheduled for re-
lease shortly.

The label will also be releasing,
sometime in April, a feature-length
film of the stadium concert, as well
as concert performances by the
group in Panama and Puerto Rico.
A previous film, “Nuestra Cosa {Our
Latin Thing)” grossed over
$700,000.

Performing with the Fania All
Stars, in special guest appearances
(the “Rock Concert” takes are from
the stadium concert), will be Manu
Dibango and Billy Dibango. The All
Stars will also have a second crack at
the pop/rock world and becoming
what Masucci describes as “a Latin
Blood, Sweat & Tears” in three
weeks when they will again appear
on the Kirshner broadcast.

Latin

"~ Scene |

NEW YORK

Tipica 73 with Adalberto San-
tiago, popular Vaya Records group,
was awarded first prize at The Festi-
val de Salsa held in Venezuela. But,
after their departure. judges
awarded the same prize to El Gran
Combo, creating a confusing situ-
ation. ... Ralphy Santi y an or-
questa, Cimarron, Tipica New York,
Roberto y su Madera Dura, are
among acts named to the recently
formed RaMik Productions.
Recording deals are now being dis-
cussed by Mike Martinez and Musi-
calia Records.

Rey Roig recording a new LP for
Mericana Records. ... On the same
label, Duro release is “Tres Lindas
Cubanas,” a single from the LP, Ray
Rodriquez, and Duro. ... “The
Bottle” from the Bataan “‘Afro-Fili-
pino” LP. will be distributed by Epic
Records. The new label will be Epic-
Salsoul. ... Ken Cayre, director of
Mericana in Puerto Rico. visiting
branches and local radio stations.

Paquito Navarro, president of
L.A.M.P. Productions, reports that
Julio Iglesias, and Alhambra artist
who is presently enjoying a wave of
popularity on the charts, will make

“several appearances here in April.

Don Kirshner’s popular TV Rock
Concert will present The Fania All-
State (8) Channel 5 here. It is the
first salsa group to perform in a ma-

jor broadcast.
Jor broadcas RALPH LEW
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Visit with us at our booth or contact us at:

New York
California
Texas

(212) 541-4090
(213) 737-0197
(512) 222-0106

Florida
Chicago
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Puerto Rico

(305) 822-6967
(312) 521-1800
(809) 725-9561
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Talent

San Francisco Puzzles
A Sizzling Barry Manilow

By JACK McDONOUGH

Arista photo
Barry Manilow: Clive D. found him
Arista Records’ first No. 1 single
and changed the title from
“Brandy."”

SAN FRANCISCO—Barry Mani-
low was probably relieved a few
weeks ago to depart from here.
Though he recently had a No. 1
single with “Mandy,” a top ten chart
album and has been selling out live
dates from Mempbhis to New York to
Chicago, he did not draw enough
people three of his first six nights at
the Boarding House to warrant a
second show.

Only by the weekend word-of-
mouth about the skilled and ef-
fervescently energetic show Barry
does had spread, and the closing
crowds were good.

Manilow’s experience in North-
ern California was a classic example
of San Francisco being too hip for its
own good. “We came here right
from Chicago,” said Barry, “where
we sold out two shows a night at Mr.
Kelly’s for two weeks. Now we’re
walking around here saying. ‘How
can it be so different? 1 don’t think
the right people know we're here. I
can’t believe there’s no one in San
Francisco who would come down if
they knew we were here. The al-
bum’s too big. It’s illogical.”

Part of the problem was that
Arista did not buy radio time until
the day after the opening. The
Boarding House did place some ads.
“but on the underground FM, which
isn’t playing ‘Mandy.’ I visited KYA
and KFRC and KNBR, who are all
playing the song and they treated me
like a king. The ads should have
gone there.”

As for his first big hit, Manilow
had pretty much completed the al-
bum at time Clive Davis took over
Bell Records, for whom Manilow
had already done one. “He said to
add another song or two, to make
sure there was a single on there.
Clive found ‘Mandy.’ Originally it
was an uptempo song named
‘Brandy,” but we did it as a ballad
and changed the name because of
the previous Looking Glass hit
named ‘Brandy.” Clive gave a lot of
suggestions on what he thought was

MARCH 8, 1975, BILLBOARD

TOP QUALITY

8X10

" PRINTS

LITHOGRAPHEO ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500-$25.00 1000—$38.00

COLOR PRINTS
1000—-$200.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

v PICTURES
’E 1867 E. FLORIDA
- SPRINGFIELD, MO, 65803

the right feel for the song, and he
also wanted it as the single. I figured
it was risky for a new artists to re-
lease a ballad. But he said, ‘This is a
very special ballad, I'm telling you.”
So I listened to him.”

The writers of “Mandy,” Scott
English and Richard Kerr, work out
of London, and though Barry has
not met them in person he had been
in contact with them and said
“They’re ecstatic.”

Flora Purim
Sings Again

LOS ANGELES—Flora Purim,
Fantasy jazz vocalist, will headline a
concert Sunday (9) for the inmates
of the Federal Correctional Institute
at Terminal Island where she
presently resides. Also on the bill
will be her husband, Airto, plus
George Duke, Miroslav Vitous,
Ndugu, Carlos Santana and Can-
nonball Adderley as emcee.

Jazz station KBCA will broadcast
portions of the concert starting at
12:30 p.m. Mrs. Purim has been in
prison since August 1974, serving
three years for possession of cocaine
with intent to distribute. She was ar-
rested in New York in 1971 but
stayed out on bail pending appeals
until last August when the Supreme
Court refused to review her case.

Her distinct vocal style of scat
singing and using her native Portu-
guese in an instrumental sense has
begun to win her international at-
‘ention.

New On
The Charts

UA photo
ODIA COATES
“Showdown”—90

Paul Anka’s statuesque protege
and singing partner on “You're
Having My Baby” and “One Man
Woman/One Woman Man” hits the
Hot 100 on her own with a soulful
and sophisticated version of a Jeff
Lynn song that his Electric Light Or-
chestra group had a respectable
chart run with only a few months
back.

Odia was brought up in a Los An-
geles church-oriented environment
and sang in the California Youth
Choir with Billy Preston, Merry
Clayton and Clydie King. She
toured the Las Vegas lounge circuit
with groups.

The mother of two young chil-
dren, she lives in Berkeley with her
husband who is a graduate student
in cultural anthropology and
recently took the family to South
America on a field trip. Her “Show-
down” was produced by Anka and
she is managed by Allan Carr.

MELISSA MANCHESTER
STANKY BROWN GROUP
JAMES NEWTON HOWARD

Bottom Line, New York

Count on hearing more and more good things
about Melissa Manchester during the coming
year, especially if her Feb. 7 performance here is
any indication of things to come.

To her credit, Ms. Manchester's talents have
long been recognized on several fronts but still
the musical impact to put her over the top has
eluded her in the past. The past is the past,
though, as this time out of the gate all the sig-
nals are there—solid material, an extremely fine
backup and, more importantly, a stage presence
on the artist's part which one wouldn't have ex-
pected from previous outings. Evolution of the
first two might have had a lot to do with the
latter.

Showcasing numbers from her latest record-
ing effort, “Melissa” (Arista), Ms. Manchester
continually hit the bull's-eye during her set—no-
tably with such numbers as “We've Got Time,”
“Just Too Many People,” “Stevie's Wonder” and
“It's Gonna Be Alright.”

James Newton Howard (Kama Sutra) played
an integral part in Ms. Manchester's backup for
the evening. Given a showcase spot himself,
keyboardist Howard defivered his composition
“Newton's Ego” to an appreciative audience.
While the piece lacked real substance, it did
give the listeners an up-front opportunity to en-
joy Howard's playing skills.

Opening the evening's bill was another Arista
act, the Stanky Brown Group. Recently signed,
the group came through their debut with flying
colors. Their musicianship was finely honed, and
folk/rock material used did their playing and vo-
cal skills justice. Among their better received
numbers was “Rock 'n’ Rollin’ Star,” a recently
released single. JIM MELANSON

DIONNE WARWICKE
RIGHTEOUS BROTHERS
Riviera Hotel, Las Vegas

Dionne Warwicke had a new show and a new
image Feb. 11. Both were refreshing. She opens
the show, quickly running through four of her
hits: “Alfie,” “Say A Little Prayer,” “Never Fall
In Love” and “San Jose,” on which she forgot

Talent In Action_

the lyrics. Then she introduces the Righteous
Brothers, who are making their mainroom de-
but.

Unfortunately the sound was so loud that the
lyrics blurred. But even with the sound prob-
lems their debut was an auspicious one. They
could easily work their way up to headliners. In
tandem or solo they are great.

Their recent chart makers “Dream On" and
“Rock "N' Roll Heaven” were well received. But
when they reached back for their first recording
era early 1962, “Little Latin Lupe Lu” and their
biggest seller “You've Lost That Lovin’ Feeling”
the audience response was totally spontaneous.

Miss Warwicke returned to the stage and was
compounded with one technical problem on top
of another. This prompted her to tell the au-
dience that they were watching a technical re-
hearsal. Ready or not the change in the talented
lady is enormous.

Complete with silver lame tight pants she of-
fers an imitation of Ann-Margret then Marlene
Dietrch and Barbra Streisand.

Her 25-minute medley of gold records, all
Grammy nominees, and ail made famous by oth-
ers, is exquisite.

Miss Warwicke, for so many years almost
constricted in delivery, is relaxed, at ease and
totally charming. LAURA DENI

QUEEN
Avery Fisher Hall, New York

The formidable Avery Fisher Hall endured an-
other wall-shaking evening of rock as the Eng-
lish group Queen brought in its act Feb. 16.
Queen's show begins with the group emerged in
a cloud of smoke and ends the same way. In
spite of other pseudo-mystical and satanic ef-
fects the group comes off as a tight, energetic
and crowd-pleasing band.

Lead singer and keyboardist Freddie Mer-
cury, dividing his stage time between all-white
and all-black costumes, kept the show moving
with his strong vocals, muscular theatrics and
audience rapport.

The group is very aware of its impact and dis-
played the confidence of a first rate group in its
performance. This was particularly true of au-
thorist Brian May. During “Son and Daughter”

(Continued on page 38)
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‘Midnight’ Producer
Hits Disk Industry

By NAT FREEDLAND

LOS ANGELES—*The record in-
dustry still doesn’t recognize the
value of the late-night television
rock show even after three years on
the air,” says Stan Harris, producer-
director of Burt Sugarman’s NBC-
TV Friday 1 a.m. “Midnight Spe-
cial.”

“Booking this show 52 weeks a
year with no re-runs has not gotten
any easier,” says Harris. “The only
acts record labels call to offer us are
the newcomers with their first al-
bums just out. And that’s not enough
to hold our audiences. We have to
work as hard as ever to get the me-
dium-level headliners and once
these acts get big enough they
wouldn’t dream of coming back.

“Bachman-Turner Overdrive is
one example. We put them on when
they were nothing, mainly because it
made me feel good to do something
for fellow Canadians.”

Surprisingly, “Midnight Special”
doesn’t consider it a victory that
ABC-TV’s “In Concert” twice-
monthly Friday 11:30 p.m. rock
series is going off the air in April.
“On the contrary. it’s a severe blow
to the record industry and the great-
est tragedy about the whole thing is
that the record industry could have
kept that show on the air,” Harris
says.

“Qur show had consistently better
ratings because of the greater num-
ber of NBC stations and because our
later hour proved to be more attrac-
tive to the specialized rock audience
that tended to be outside at 11:30,”
says Harris.

“So we got the greater share of the
top headliners. If the record com-
panies had insisted that all their big
stars do the TV rock shows ‘In Con-
cert’ would still be on the air, selling
records along with ‘Midnight Spe-
cial’ and the syndicated Don Kirsh-
ner’s Rock Concert.” ”

“Midnight Special’s” best ratings
always came on the nights when *“In
Concert” was on first, reports Harris.
“What television has learned about
rock demographics so far is that the
rock audience is very specialized
and very dedicated, but quite small
compared to the mainstream TV au-
dience. Look at it this way: a record
that sells three million units is an as-
tounding phenomenon. But a TV
audience of three million is noth-
ing.”

During the first half-hour “Mid-
night Special” is on the air, it regu-
larly has an audience reportedly of
12 million.

“Our biggest competition in the
time slot is sleep, not any of the late
movies opposite us.” says Harris.
“Naturally the audience shrinks
drastically during the 90 minutes till
2 a.m. That’s why, after trying sev-
eral formats, we now realize we owe
it to our viewers to put on each
show’s major acts during all three
30-minute segments.

“To appeal to all elements of the
contemporary pop music audience,
we have to put on a lot of different
types of artists. And it’s unfair to ex-
pect a viewer to have to wait till after
2 a.m. to see a particular performer.”

A new problem Harris is facing is
that some concert promoters, facing
an overall fall-off in ticket sales,
have apparently begun to tell rock
stars that their TV appearances will
hurt sales.

“This justisn’t the case and we can
prove it,” Harris says. “The only
show ‘Midnight Special’ ever re-ran
was the one-man show on David
Bowie from London with all those

wild sets and costumes. We replayed
that as Bowie was starting his last
tour here and it picked up ticket
sales throughout the country. Any-
way, it seems to me thata Jethro Tull
or an Elton John, whose superstar
tours can’t play every city in Amer-
ica, owe it to the kids in those un-
played cities to give them at least a
televised taste of what the tour’s ex-
citement is about.”

Harris points out that record com-
panies spend great amounts of en-
ergy and cash to promote their prod-
uct on radio stations with even a
minor share of their markets. “I
don’t understand why they don’t
give comparable consideration to
promoting television appearances
by their major artists on shows like
ours that reach a far greater share of
the total record-buying market.”

Study Disk
Commercials
In Theaters

SAN DIEGO-—California movie
theater owners at their annual meet-
ing here last week began studying
the possibility of programming
record commercials during inter-
missions. Columbia, A&M and Mo-
town are among the labels that have
expressed interest to the theater op-
erators in plugging their releases
along with short audio/visual spots
on the artists.

Fees to film houses would be
based on seating capacity. The
record advertisers would also pay
performance royalties to BMI and
ASCAP for the intermission royal-
ties. These payments are generally
$15-20 quarterly for each theater.

The only factor holding back this
program is fears that movie patrons
may object to the sales pitches. But
several recent test runs of the inter-
mission music commercials gener-
ated no complaints. However, the
theater owners association board has
no powers to do more than recom-
mend action to the membership.

New Vegas Spot
Will Soon Open

LAS VEGAS—The Strip’s newest
resort complex, the 15-story Marina,
will open in late spring. The $28 mil-
lion resort will have two entertain-
ment facilities.

Shipwreck Kelly's Lounge will in-
clude entertainment with a band-
stand and dance floor. In the 30.000-
square-foot casino will be the Mi-
rage Showroom seating 400 and
headlining top lounge acts. The ho-
tel will employ 1.200.

Office Fire
Razes Kaye’s
Phoenix Office

PHOENIX-Bette Kaye Theatri-
cal Productions’ branch office was
burned down here by arson, local
authorities have determined. All
files and paperwork were destroyed
in the deliberately-set blaze.

Ms. Kaye reported that several
threats against her Arizona oper-
ation were received at the booking
agency’s main office in Sacramento
prior to the fire.
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Insights By The Experts—Presented by UCLA Extension in cooperationwith Billboard

By BOB KIRSCH

“Radio stations use recordings to attract
audiences, sell commercial time, make a
profit and build the equity value of those sta-
tions. Since they use the creative property of
others for their own commercial gain, it is
only fair that they compensate for that use,
particularly since radio stations devote 75
percent of commercial air time to the play of
recordings.

“You must believe in what you do and sur-
round yourself with the best people if you
want in perpetuate your own career. You've
got to be able to change a little from time to
time but not too much at any one time."

Quincy Jones: ‘‘The artist has to think about
economics, esthetics and emotions.”

So said Stanley Gortikov, president of the
Recording Industry Assn. of America, and
Richard Carpenter of the Carpenters, in mak-
ing their major points in a double-barreled
program that closed this year's Billboard
sponsored UCLA extension course.

Gortikov discussed performance rights and
royalties, offering the pros and cons because,
as he explained, he is obviously in favor of the
passage of a bill guaranteeing royalties to the
artist when a record is played on the radio,
but he felt it unfair not to present both sides
of the argument.

Pointing out that the writer and publisher
of a song receive a royalty for airplay, Gortikov
added that ‘‘the song itself is not the sole rea-
son why a commercial recording is popular.
There is the unique perfgrmance of the
recording artist that has a lot to do with the
public appeal of the record."

But, Gortikov pointed out, the artist re-
ceives nothing for the commercial perform-
ance of his recorded music, while musicians
receive nothing for arrangements nor do the
record labels. The only way to insure such
payment is through passage of a copyright
faw by Congress. The principal users of
commercial recordings for commercial pur-
pose are radio stations and, said Gortikov,
they are the key opponents of performance
rights and royatties.

Acting as a member of both sides, Gortikov
offered. arguments for both the passage of
performance copyrights and against passage
of such a law.

Arguments supporting performance royal-
ties, he said, include: composer and pub-
lisher are paid such rights, so it is equitable to
compensate others commercially responsible
for recordings; the recording has been copy-
rightable since Feb. 1972, so there is now a
parallel right which merits parallel royalty;
most nations in Western Europe pay perform-
ance royalties and do not pay such royalties
to U.S. artists because there is no reciprocal
royalty; radio stations make a profit and at-
tract listeners from recordings, so they
should pay for the use of such records.

Other arguments from Gortikov included:
radio stations pay for virtually every other
form of programming other than recordings,
but recordings make up the bulk of program-
ming; the commercial users of air time re-

’

Ja.ckie DeShannon: ‘‘Perpetuation is a crea-
tive team effort.”

ceive a monetary benefit from records played
during the time they buy and they pay for
other forms of programming so why not
recording; the commercial life cycle of many
recording artists is short, their records stop
selling early in their careers but the airplay of
such records often goes on for years, so it
seems reasonable that such artists should
share income during the period of modest or
no record sales; and the broadcast industry is
pressing the cable TV industry for perform-
ance payments whenever the programs de-
veloped and owned by regular TV stations are
picked up by cable stations. The outlook for
such a law is favorable, so why do the broad-
casters reject the rationale of the recording
industry when they use that rationale them-
selves?

Answering arguments against a perform-
ance rights bill, Gortikov answered “'we never
paid"’ before argument by saying there is no
U.S. precedent, but that does not mean previ-
ous inequities should be perpetuated. Itisun-
true, he said, that performance rights and
royalties are unconstitutional, nor is it true
that labels and artists beg for all airplay, since
63 percent of the records played are oldies.
Labels and artists are not just rip-off artists,
inasmuch as they spent $32 million in 1972
alone on ads.

While labels and artists do indeed make
money from other sources, so do broad-
casters. Some costs can be passed on to ad-
vertisers. Radio stations can afford such pay-
ments, since there would be a scale of
payments depending on the annual revenue
of the station. Because of this, such pay-

RIAA president Stan Gortikov explains both
sides of performance rights and royalties for
recordings.

Perpetuating

The Artist’s
Career

Richard Carpenter: “'You must make sure you
don’t turn out too much product.”

ments would not hurt the small and growing
station.

Gortikov said passage of such a bill this
year is hopeful, but not great, primarily be-
cause of congressional constituants who are
in the radio business, and he called for con-
gressional objectivity.

The second half of the seminar, perpetu-
ating the artist's career, opened with John
Kay, lead singer of Steppenwolf, explaining
the various successes and pitfalls his group
found on the way to the top.

'We learned about contracts, how to hire
and fire people, the need to surround our-
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selves with trustworthy people, the impor-
tance of negotiating everything and the need
to have a somewhat flexible image,” he said.

“There are two types of artists, the one who
is mainly a performer and recording artist
who relies on others for songs, production
and so on, and groups like the Stones and
Emerson, Lake & Palmer who produce them-
selves, own their own companies, write, own
their publishing and are basically self-con-
tained.

'But,”” he added, “'the one important thing
for both is that each has a better chance of
survival if he is honest to himself and the mu-
sic he is involved in. This is one of the few in-

(Top left) Frank Zappa: ‘‘Learn how to
read a contract and know basic music
law.’’

\

Billboard photgs by Norm Schindler
John Kay: An artist should be “‘honest to him-
self and his music.”

dustries where there is still room for the mav-
erick and the individualist."”

“Perpetuation is the result of a creative
team effort,”” agreed Jackie DeShannon.
“The team includes the artist, manager,
agent, a&r man, producer and arranger. Each
person on that team plays an imporant part
and if they can’'t work together it can hold
back the artist. And the artist must know his
or her own direction to give some help to the
team.

‘Changing your musical image can make
the team dangerous,”” Ms. DeShannon said,
“but if you believe it, it should work in the
end. Look at Bob Dylan when he went from
acoustic to electric, and look at what he’s
done since then."”

Ms. DeShannon also stressed the impor-
tance of getting more women involved in
record production and a&r, since they have
now just about achieved equality in the enter-
tainment end of things.

Richard Carpenter reiterated the point of
believing in what one does, and said A&M was
extremely important to the Carpenters be-
cause they let the group do what it wished.

"The artist has to think about economics,
aesthetics and emotions,” said Quincy
Jones. “'They all affect him. And you've got to
be able to handle failure without killing every-
one in sight. If you live in the present there
should be no hassle. If you decide to go in a
closet for 10 years to perfect your Charlie
Parker riffs and then emerge, you're going to
have about 20,000 LPs to catch up with and
you'rein trouble. Just make sure you can pro-
vide input for yourself or have access to it.”

Frank Zappa said that, ‘‘eating is a prob-
lem in the music world. We progressed
through peanut butter to bologna and as a re-
sult of our diet it took us 10 years to get a
record into the top 10."

On perpetuating live performing, Zappa ex-
plained that the the bigger you are, the bigger
the hall you have to play in. And large halls
generally have the worst acoustics. He called
for some kind of board to set acoustical
standards.

Both Carpenter and Kay said they are re-
leasing unsolicited material on forthcoming
LPs, pointing out that it is still very possible
for an unknown to break into the record busi-

ness. Art direction: Bernie Rollins
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Talent

‘Night That Made America
Famous’ a Chapin Triumph

NEW YORK-—As the first “multi-
media musical” to come to Broad-
way, “The Night That Made Amer-
ica Famous” very nearly succeeds in
almost all its ambitious goals.

First of all a vehicle for Harry
Chapin’s “story-songs,” the produc-
tion offers a simple, but highly effec-
tive graphic arts setting for a consid-
erable array of talent in addition to
Chapin.

While some may be inclined to
prejudge the production as a “Harry
Chapin Concert,” the musical itself
makes the same point as the song-
writer does offstage—many of his
compositions get better perform-
ances by others—including some
he’d never be able to sing himself.

Delores Hall and Kelly Garrett in
particular, both signed to recent
RCA contracts, have show-stopping
solos, the former with a gospel-ori-
ented “When I Look Up,” the latter
in a Piaf-chanteuse-styled “As I
Grow Older.” And Gilbert Price
brings the house down with his pow-
erful antiwar statement, ‘‘Battle-
ground Bummer.”

Chapin says it all in the leadoff
number, “Six-String Orchestra”—no
one talent could do the job alone.
The family is also well into the act—
brother Stephen as musical director
and on the keyboards, and Tom on
guitar, banjo and harmonica, and
father Jim on percussion. Admirably
filling out the cast—and it’s full par-

ticipation all the way—are Bill Starr,
Alexandres Borrie, Mercedes Elling-
ton (Duke’s granddaughter), Sid
Marshall, Ernie Pyser and Lynne
Thigpen.

Staging is a real plus, with the ex-
tensive use of on-stage videotape
cameras and projection in a circular
“eyre” held by a realistic giant hand,
due mainly to Chapin’s keen interest
and experience in film-making; in-
novative lighting by Imero Fieren-
tino Associates, and the multimedia
effects by Joshua White, whose
Joshua Light Show was a key factor
in Bill Graham’s Fillmore East suc-
cess. They don’t always succeed, but
the over-all effect of multiple images
and montages is generally effective
in the panorama of the U.S. from
1960 to 1975.

Some of Chapin’s great tunes
(“Taxi,” “Sniper,” “Cat’s in The
Cradle,” “Mr. Tanner,” “The Night
That Made America Famous™) are
augmented by songs that should be-
come well-known very soon. Each is
performed with an individual, real-
istic approach and a soundtrack is
definitely in order for this play.

Many people may knock Chapin
for this approach to Broadway
“magic.” but he shouldn’t worry, be-
cause in the long run he will win out
and outlast many of the other shows
currently running.

STEPHEN TRAIMAN,
JIM FISHEL

_Signings_

Jerry Cole & Trinity to Midget Productions in
Los Angeles.

Demis Roussos, Paris-based international
star now released in U.S. by Atlantic-distributed
Big Tree, to Larry Goldblatt for management.

Lovecraft, Chicago-based group, to Phono-
gram/Mercury. ... Yvonne Elliman to RSO
Records. She has gained popularity through her
role in “Jesus Christ Superstar” and work with
Eric Clapton. Her first album produced by Steve
Cropper will be released in April. . .. Artful Dod-
ger, a five-man band from Reston, Va., to Leber-
Krebs for management, record production and
publishing.

Ticketron And
Stein Separate

NEW YORK—Major concert pro-
moter Howard Stein here has
stopped using Ticketron due to a
dispute over sharing $280,000 losses
in the co-production of four Eric
Clapton concerts in Miami, Palm
Beach, Houston and Kansas City.

Ticketron claims their deal with
Stein made them responsible for
only half the loss and the issue is up
before the American Arbitration
Board. Stein claims that Ticketron
took some $55,000 ticket receipts for
his shows to recoup their promotion
loss before he pulled out.

Stein is currently selling tickets for
his show in New York, Chicago, At-
lanta and Florida through a hastily
assembled network of outlets, mostly
record stores.

Super Hits Can Hurt
One’s Career—Twitty

By BOB KIRSCH

LOS ANGELES—"It’s a serious
mistake to have four or five monster
No. I hits in a row. You can differ-
entiate between a good No. | record
and a super hit, and too many super
hits can damage an artist’s career.”

So says Conway Twitty, a major
rock star from 1958 through 1964, a
major country star from 1964 to the
present, a man who has recently
managed to come up with some of
the biggest hits in country music us-
ing some of the most adventurous
lyrics around and a star currently on
the hottest streak of his career.

“Linda On My Mind,” Twitty
says, “I didn’t expect the new one to
be as big as it is. I'm not complain-
ing, of course, but I came off a mon-
ster hit with ‘I See The Want To In
Your Eyes,” and I thought a little
break would be good. If someone
pulls himself into the super category
with every release, people come to
expect that from you all the time.
And I justdon’t think anyone can do
that.”

Twitty has run up an impressive
string of top five country hits (many
of them No. 1), and he is one of the
few artists whose releases (though
certainly almost purely country)
continually cross into pop.

In the past year he has also been
the subject of controversy, in both
pop and country, with titles such as

e Continued from puge 36

from their first album, he was left alone on stage
for a long solo that was carried off with excellent
control of special effects.

Last year Queen appeared in New York play-
ing in front of Mott the Hoople. As headliners
now they have fulfilled the promise of that per-
formance and from the audience reaction of this
concert it is likely that this year will be a big one
for Queen. ~ LAWRENCE FROST

FLYING BURRITO
BROTHERS
TOM WAITS
Boarding House, San Francisco

Patrons here Feb. 5 were treated to three
performers for the price of two. John Stewart,
filled in on the first set for Waits, who was in Los
Angeles opening a Linda Ronstadt concert.
Waits made it back to San Francisco just a shade
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late for the second set, taking the stage from
Stewart after three songs.

Waits and Stewart did a few tunes together
and Stewart provided nice, understated backup
on other tunes, but the spotlight belonged en-
tirely to Waits. Who looks like a simian newsboy
and recites Jack Keruoac/Lord Buckley highway
poetry with a lit cigarette protruding horizon-
tally from one ear. He paints the same stark pic-
tures as Bruce Springsteen but decidedly in his
own language, talking about “the lead pipe
mornings” and “Saturday nights when you got
money in your pocket and a girl and they're both
burning a hole.”

The Burritos played a thoroughly enjoyabie
set but they simply could not compete for atten-
tion with the spellbinding originality of Waits.
The FBB who do not have a recording contract at
the moment, now consist of Chris Etheridge on
bass and Sneaky Pete Kleinow on pedal steel,
plus newcomers Gib Guilbeau on fiddle and
rhythm guitar, and Joel Scott Hill and Gene Par-
sons, both familiar L.A. session figures, on lead
guitar and drums respectively.

Hill did most of the lead vocal work with
Guilbeau taking some songs. Parsons sang one
also. Standout songs were “Little Border Town,”
“The Lord's Burning Flame" and “White Line
Fever.”

JACK McDONOUGH

GUY CHANDLER
Shepheard’s, New York

Guy Chandler has one of the most personally
infectious singing styles and stage presence of
all the performers we've seen recently. His sing-
ing voice is classically simple, relaxed and easily
recognizable.

His Feb. 4 appearance at this East Side disco-
theque showcased Chandler and his neat seven-
piece self-contained lounge act to particular ad-
vantage. The group is comprised of two attrac-
tive singer/dancers: Cat Hamilton and Sue
Singer and a steady driving four-member back-
up group. Together they capitvated the au-
dience with a solid hour of excelient singing and
well choreographed dancing.

Tunes, all current and middle-of-the-road,
ranged from Mac Davis to Tony Orlando and
Dawn. As visually exciting as the ladies and
Chandler himself are, the musicians are that
dull to watch. Chandler would do well to make
his backfield work as handily as the front three.

JIM STEPHEN

Talent In Action

LEONARD COHEN
Avery Fisher Hall, New York

Leonard Cohen, renaissance man and world
troubador, is a unique study in contrasts. His
sellout performance at Avery Fisher Hall, Feb. 7
is a case in point.

Cohen the performer, has never been able to
keep up with Cohen the writer, although he is
facile in both areas. He simply does not pace his
show well enough to entertain even a highly par-
tisan crowd as might another performer using
the same material. Comments from the specta-
tors included: “Am | missing something or is he
boring?"" and “I love his records and books but
he's putting me to sleep.”

To be sure there were a good deal of “isn't he
great!”" These were not enough.

His writings are superb. He possesses a keen
insight into human foibles and an incisive,
sometimes vituperative wit that casts aside
pomposity. Everything he does is invoked in his
hollow, monotone voice couched in his polysyl-
lab stylized diction.

There were of course, some tunes which he
performed that were outstanding. His French/
English rendering of “The Partisan” and his
haunting rendition of the repetitive “Lover,
Lover Come Back To Me" were excellent. Of
equal merit: “Suzanne” and “Famous Blue
Raincoat.”

Better pacing and more direct rapport would
add still greater dimension to a gifted talent but
Leonard Cohen being Leonard Cohen will no
doubt remain the same. JIM STEPHEN

NEW CENSATIONS
Marco Polo Hotel, Miami Beach

The New Censations breezed in from Wash-
ington, D.C. Feb. 10 bringing a combination of
fine singing abilities, good arrangements and a
definite flair for professioal showmanship. The
Pride Records foursome, backed by an exuber-
ant rhythm section, held the rapt attention of a
large crowd with such audience pleasers as
“Cabaret,” “I Don't Know How To Love Him"
(done extremely well by Cindy, the only female
in the group,) “Wildflower" and “Then Came
You.” They worked hard and energetically dur-
ing their 40 minutes on stage providing a di-
verse program which obviously was programmed
with careful attention to display the multi-tal-
ents of the groups.

Their tight harmony, shared vocal leads and
savvy professionalism made for an evening of
true entertainment. One of the newer Pride art-
ists (their Jabel is distributed by Atlantic), the
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New Censations certainly have the potential to
become a leading act in the not-too-distant fu-
ture. SARA LANE

MARTIN MULL
DIANA MARCOVITZ
Reno Sweeney, New York

Martin Mull is living proof that good tasteful
rock satire does indeed exist. His Feb. 4 show
was a study in total comic presence and presen-
tation. From the conservative three-piece suit
he wears to the big M on the sweaters worn by
his band members, Mull's act is well thought
out and professionally carried off.

Using mostly new material, Mull had little
trouble keeping the audience laughing from the
beginning of his set till the end. Mull made fun
of everything from soul music to “tragically hip"”
audiences. There are few performers today as
much fun to watch.

Contrasting Martin Mull's subtiety was Diana
Marcovitz whose brand of musical comedy is ev-
ery bit as subtle as a rape. During her segment
of the show Ms. Marcovitz displayed little talent
as either a singer or a comedienne. Hopefully
performing with Martin Mull will help Diana find
some direction. ROBERT FORD

CARRIE McDOWELL
Las Vegas Hilton

Liberace has found an 1l-year-old protege
who looks like a little girl but has the pipes of a
full grown shouter. Unfortunately, little Carrie
lacks two important qualities for interpreting
songs: warmth and emotional understanding.

She’s a young Brenda Lee with a sharp, nasal
voice who elicits a Southern accent and will be
challenging ABC Records’ ability to find the right
producer and a correct tune with which to
launch her disk career.

Onstage, it's already begun, with Liberace
giving her four tunes and lots of promotional
boosts. )

She's cute to look at and knows how to
handle herself stage center, holding her mike
the proper distance away when reaching for—
and making—her high notes.

But she's got a very affected style, often-
times hard sounding and not able to do justice
to such nature works as “Somewhere Over The
Rainbow"" and “if.”

Opening with “Keep On Singing,” she held
the audience’s attention Feb. 14, while prancing
all over the huge stage, the hotel's orchestra
providing a full sound behind her piercing voice.

She looks and sounds professional but she’s

(Continued on page 39)

United Talent photo
Conway Twitty: he's got the touch
for consistent country crossover
hits.

“You've Never Been This Far Be-
fore”” and “l See The Want To In
Your Eyes.”

“I don’t think about a type of
song,” he says, “I think about a hit.
Now, in the past year, people have
started to submit a lot of songs to me
dealing with sex, some of which can
only be called vulgar. They’re miss-
ing the point.”

Several major radio stations re-
fused to play “You’'ve Never Been
This Far Before™ when it was ini-
tially released, but most went on it
when it hit the top of the charts na-
tionally.

“That’s a case,” says Twitty,
“where the story was misunder-
stood. I was talking about a married
woman the singer in the song has ad-
mired for years and all of a sudden
she’s left her husband and is free.
wasn’t talking about a girl on her
first date.”

Twitty says he may be a bit more
lyrically progressive than others be-
cause one of his major fears is get-
ting caught in a rut and he feels for-
tunate because he can sing several
kinds of music (blues. rock. rock-
abilly) as well as country.

As for his constant crossover.
Twitty says, “I don’t generally un-
derstand it, and I don’t understand
‘Linda On My Mind’ doing it at all
right now. It’s as country, if not more
so, than anything I've ever done. |
meant it to be that way, because ‘I
See The Want To In Your Eyes’ had
a bit of a rock flavor.”

Twitty certainly has a history on
the rock charts, however, as he en-
joyed a number of top 10 hits in the
'50s and ’60s including “It's Only
Make Believe,” “Story Of My Life”
and “Danny Boy.”

“I had a contract to play baseball
with Philadelphia,” he says. “But
when [ got out of the army [ decided
I’d rather play music. [ didn’t go into
country because [ thought people
would resent a kid singing about
things he really could not have expe-
rienced. And, frankly, [ didn’t think
[ could compete with the country
artists.

“But rock.” he says, “was a young
music, [ liked it and 1 thought I
could compete. So [ sang it for nine
years. In 1963, though, 1 thought 1
had the experience to handle coun-
try and compete with established
artists.”” And he’s been doing it ever
since.

Finally, Twitty, who has been a
prolific writer for years, probably
defines the reason so many artists
and especially country artists (who
seem to deal with realistic subjects
on a constant basis) write “down”
songs.

“Think back in your own life,” he
says. “Say you’ve been married 10

(Coatinued on page 39)
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Jazz LPs.

=
“a
2| 25| e
& & Artist, Label & Number (Distributing Label)
3 (1 SUN GODDESS
Ramsey Lewis, Columbia KC 33194
1 16 BAD BENSON
George Benson, CTI 6045 S1 (Motown)
2 |13 FLYING START
Blackbyrds, Fantasy F-9472
4 |18 SOUTHERN COMFORT
Crusaders ABC/Blue Thumb BTSY-9002-2
1 5 MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
Gil Scott-Heron & Brian Jackson, Arista A 4030
6 |13 SATIN DOLL
Bobbi Humphrey, Blue Note BN-LA344-G (United Artists)
7 | 22 THRUST
Herbie Hancock, Columbia PC 32965
9 9 STANLEY CLARKE
Nemperor NE 431 (Atlantic)
5 [ 20 PIECES OF DREAMS
| Stanley Turrentine, Fantasy F-9465
| 8 | 11 GET UP WITH IT
| Miles Davis, Columbia KG 33236
14 | 13 THE BADDEST TURRENTINE
Stanley Turrentine, CTI 604851 (Motown)
13 | 11 THE BADDEST HUBBARD
Freddie Hubbard, CTI 6047S1 (Motown)
10 | 11 TOTAL ECLIPSE
Billy Cobham, Atlantic SD 18121
18 | 29 ONE
Bob James, CTI 6043 (Motown)
21 | 40 | BODY HEAT
Quincy Jones A&M SP 3617
16 9 STORIES TO TELL
Flora Purim, Milestone M-9058 (Fantasy)
17 | 22 ISITIN
Eddie Harris, Atlantic SD 1659
12 | 22 WHERE HAVE | KNOWN YOU BEFORE
Return To Forever Featuring Chick Corea, Polydor PD 6509
19 | 13 FEEL
George Duke, BASF/MPS MC 25355
20 | 45 LAND OF MAKE BELIEVE
Chuck Mangione, Mercury SRM-1-684 (Phonogram)
22 | 37 | THE BLACKBYRDS
| Fantasy F-9444
23 | 37 WINTER IN AMERICA
i Gil-Scott Heron & Brian Jackson Strata-East 19742
26 | 20 ECHOES OF A FRIEND
McCoy Tyner, Milestone 9055 (Fantasy)
25 |13 POTPOUR!
| Thad Jones & Mel Lewis, Philadelphia International
KZ 33152 (Columbia)
15 | 11 ANOTHER BEGINNING
Les McCann Atlantic SD 1666
32 | 22 ALL IN LOVE IS FAIR
Nancy Wilson, Capitol ST 11317
29 | 65 HEAD HUNTERS
Herbie Hancock Columbia KC 32731
34 5 IN CONCERT VOLUME N
CTI 6049 S1 (Motown)
28 | 26 HIGH ENERGY
Freddie Hubbard, Columbia KC 33048

i

35

i

36

31

37

i

i

27

33

37

PHOEBE SNOW
Shelter SR 2109 (MCA)

SHE WAS TOO GOOD TO ME
Chet Baker, CTI 6050 St (Motown)

MISTER MAGIC
Grover Washington Jr., Kudu KU 20 S1 (Motown)

GREATEST HITS
Gene Ammons, Prestige P 10084 (Fantasy)

CAPTAIN MARVEL
Stan Getz, Columbia KC 32706

FACING YOU
Keith Jarrett, ECM 1017 (Polydor)

RECORDED LIVE AT JIMMY'S
Michel Legrand, Grphon BGL1-0850 (RCA)

SARAH VAUGHAN & JIMMY ROLLS QUINTET
Mainstream MRL 404

THE SUGAR MAN
Stanley Turrentine, CTI 6052 S1 (Motown)

MYSTERIOUS TRAVELLER
Weather Report, Columbia KC 32494

THE CUTTING EDGE
Sonny Rollins, Milestone M 9059 (Fantasy)
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stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
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Talent

L.OS ANGELES—New York City
has been its usual hub of recording
activity over the past few weeks. At
Electric Lady Studios, David Bowie
has been in working on his next ef-
fort. He received some help last
week from John Lennon, who
stopped by to lend a hand for Da-
vid's version of the Beatles’ “*Across
The Universe.” Eddie Kramer han-
dled engineering. McKendree
Spring is working on its debut LP for
ATV Records with Mark London
producing and Martin Reshent engi-
neering, while Leslie West has com-
pleted a solo LP. Dana Valery is due
in for her third album with engineer-
ing aid from Bob D’Orleans. And
the Guess Who did a live broadcast
over WQIV-FM from the studio.

Blue Rock Studios has also seen
plenty of activity of late, reports co-
owner Joe Schick. Sonny Stitt was
in with Gary Giddens producing and

.Eddie Korvin at the control boards.

Ben Sidran stopped by with Michael
Cuscuna handling production and
Korvin again at the board. Robin
Kenyatta cut his next with the duo of
Cuscuna and Korvin again at work,
while the Fatback Band went to
work with producer Bill Curtis.

In other activity, Gil Evans is mix-
ing a live Montreaux LP for Japa-
nese release with Jan Rathbun engi-
neering, Harry Chapin and brother
Steve Chapin are busy working on
Harry's Broadway show, “The Night
That Made America Famous.”
Wayne County is in with Michael
Tschudin producing and Rathbun
working the controls.

*  x *k

Things are busy on the West
Coast, too, reports Dick LaPalm of
Village Recorders in Los Angeles.
Joe Cocker has been in doing tracks,
overdubs and mixes with producer
Jim Price and engineers Zack Zenor
and Joe Tuzen for his next LP.
Jethro Tull’s lan Anderson stopped
by to work with engineers Rob Fra-
boni and Rick Heenan on a 4-chan-
nel mix for the band’s “War Child”
LP. Bloodstone did some work with

Studio Track

By BOB KIRSCH

Mike Vernon producing and Neil
Brody and Heenan engineering,
while Disco Tex is back at work with
producer Bob Crewe. Neil Sedaka is
working on the overdubs and mix-
ing for his next single with Robert
Appere producing and Nat Jefifrey
and Appere engineering.

In other activity at the studio, Al-
bert Brocks is cutting a comedy LP
with Credibilty Gap member Harry
Shearer producing and Brody and
Jeffrey engineering. The Band Of
Angels did some work with Neil
Merryweather at the production
helm and Heenan engineering,
while Woody Herman cut with pro-
ducer Jack Tracy and engineers Jim
Stern and Jeffrey. Minnie Riperton
and Gary Starr stopped by to handle
the mixes on Minnie’s next single,
and Neil Young is co-producing his
next LP with Eliot Mazur. The mix-
ing on the upcoming Steely Dan al-
bum was handled by producer Gary
Katz and engineer Roger Nichols.

L

In between the Coasts, the Mid-
west has seen lots of recording activ-
ity as well.

At Plynth Studios in Libertyville.
111., Willie Dixon, one of the all-time
great blues writers, is in cutling an
LP with Dick Shory handling pro-
duction. Caleb Quaye, who has han-
dled guitar for many to British musi-
cians including Elton John, set in on
a few of the tracks. Tom-Tom Wash-
ington, who has produced hits such
as “Love Jones,” is in producing the
Procedures and Ernest Jones. Phil
Upchurch was among the musicians
lending a helping hand. And orches-
tration is being added to several
tracks cut by Sweet Nothin’. Patrick
McBride is handling production on
this one.

At Strata Sound Studios in De-
troit, the Lyman Woodard Organiza-
tion finished up an LP, while Kenny
Cox has also been finishing up an al-
bum project. Charles Moore is pro-
ducing both projects. Guitarist Ron
English is working on an LP, with

® Continued from page 38

over her head with such meaty material. Former
label president Jay Lasker saw her on the
“Johnny Carson” TV show and signed her.
Onstage she is engaging and grownups love
her cuteness and vocal prowess. How that gets
translated to recordings is another matter.
ELIOT TIEGEL

VIC DAMONE
Rainbow Grill, New York

Vic Damone, who's been singing since the
days of groaner popularity in the 1940's, now
has perhaps a better—certainly stronger—voice
than he had in the early days. It has more
timbre and a quality of reach that have eluded
him during the early years of his rise.

His act on opening night, Feb. 13, was briskly
paced and was shaded wisely with both contem-

Conway Twitty

o Continued front page 38

years, got some nice promotions in
your job, have a couple of kids and
everything is going great. Then your
wife leaves you and you go through
three months of hell.

“That’s what will stand out in
your mind from all those years. Look
atanewspaper. You don't see a story
about a guy doing a good deed, you
see one about a shooting. These are
the things that stand out, hit the
emotions and these are the things
you, as a writer, have to try and hit
your listeners with.”

www.americanradiohistorv.com

Talent In Action_

porary and oldie tunes, all done in a seemingly
easy and informal manner. Songs he scored with
were “The Way It Was,” “Chicago,” "Day By
Day,” among others. Backup by the drummer
was a bit too loud at times but Damone’s voice
rose to the challenge. The room is under new
management. It's a fine start by them.

ROBERT SOBEL

Moore again producing. Other
works in progress for Strata Records
include a Latin rock/jazz set from
Fito, a session for the Soulmates pro-
duced by Moore and Kenny Cox, a
session for saxophonist Sam Sanders
and some tracks from country artist
Jerry Merryweather. In notes from
around the country, Willie Nelson
has been working at Autumn Sound
in Dallas. Audio International has
finished a 16-track facility for Mon-
tilla Records in Puerto Rico. In-
cluded are an Ampex MM-1000 16-
track recorder and an RCA custom
console. At Earth Audio Techniques
in Vermont, Mary McCaslin is be-
ginning her second album for Philo
Records. Brownsville Station is
working on an LP for Big Tree at
Criteria Studios in Miami, and Ray
Bardani and Michael Colina were in
New York's Producer’s Recording
Studio recently. At Dallasonic
Recording Studios in Dallas. congrat-
ulations to newest staft member, en-
gineer Tom Caccetta. Tom was most
recently at Rocky Mountain Studios
in Boulder and has worked with the
likes of Led Zeppelin, Jerry Jeff
Walker, Mountain, Seals & Croft
and the Band. The studio has also
undergone a recent remodelling.
*  x &

At the RCA Studios in Los An-
geles the Roadhouse Band did some
tracks with Bruce Johnston produc-
ing and Don Holden at the controls.
The Main Ingredient did some work,
producing themselves with Mickey
Crofford engineering. Liberty
stopped by with Milt Okun handling
production and Kent Tunks working
the board. D.J. Rogers, new addition
to RCA and mostrecently with Shel-
ter, handled production for himself
while Hank McGill did the engi-
neering. David Cassidy is working on
an LP with Richie Schmidt engincer-
ing, and producer Okun is finishing
up work for John Denver’s TV show
with Crofford engineering.

*  x  *

Arranger/conductor Jimmie Has-
kell is going to be busy for the next
few weeks. He's recently been at In-
dependent Recorders in Los Angeles
working on the new Paul Anka LP
with producer Rick Hall. He's also
been at Cherokee Studios in Los An-
geles. working with Rick Nelsonon a
new single. Other activities include
providing the charts for four Bobby
Goldsboro sides, produced by Denny
Diante and Spencer Proffer at De-
vonshire Studios in North Holly-
wood. Haskell also did some work
recently for T. Rex and MRI studios.

dbx
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EXCLUSIVE INTERVIEW

New Directions For

Frank Sinatra

Country Ballad Single, Album With
Snuff Garrett, Followed By A Jazz
Septet LP Expand His Horizons

By ELIOT TIEGEL

Billboard photos by Sam Emerson

Concerned and concentrating are the
two moods reflected in the above and
right photos.

Frank Sinatra and producer Snuff Garrett run down a country ballad.

*| was talking to Nancy about tunes and
she said to me, ‘Daddy, why don't you do
some country and | said, ‘I'd like to do some
country but we haven't found anything, and
she said, ‘Why don't you get a hold of Snuffy?’
And | said, ‘Al right we'll do that and that's
how it started . . . it's that simple."”

From Nancy to Frank to Snuff. Simple. So
here we find Frank Sinatra at Western in Los
Angeles recording a new ballad called ““The
Only Couple On The Floor” by John Durrili
who has written three records for Cher (with
whom Snuff Garrett has been associated).
Don Costa's arrangement is sweet country,
with a Floyd Cramer piano part played by Pete
Jolly.

Thursday night, Feb. 20. Specially hired se-
curity guards are omnipresent, including one
old chap wearing a gun. There isn't a soul
from Warner Bros. on the premises. The offi-
cial Warner Bros. Sinatra photographer isn't
working this job.

The only people in the studio are the musi-
cians, Sarge Weiss from Sinatra's office and
several people associated with Snuff Garrett:
Don Blocker, writer/arranger Al Capps and
publicist Norm Winter.

Where are all the people one hears always
turn out for a Sinatra session? Absent with
leave.

Someone says it's a new day, a new time
for Sinatra and the producer, young, talented
and "'‘nervous' Snuff Garrett is running the
show. There are a lot of new things happen-
ing this night including the obvious fact that
thisis a new collaboration between Frank and
Snuff. But the two have known each other
dating back to when Frank formed Reprise.

“I've been sending him songs through the
years,” Snuff explains while the studio is still
relatively quiet and the fiddle players slowly
trickle in, ““and he's been nice to send me a
note back and tell me what he's thought. In
fact I've been talking to him about one song
nine years now that | don’t publish.”

“We're still talking about it,” Frank adds.
“But it had a big steel guitar reprise,” Snuff
says, “‘and | don't think he was quite ready
for it."”

Frank is obviously ready for this country fla-
vored ballad. ““It's the simplicity of the song |

like,” he says, sipping hot tea. “Melodically
it's a grabber. It's a contemporary ballad with
a country sound. It could be done with Nelson
Riddle; you could do it with any kind of or-
chestration, but this is the way it should be
done, with simple orchestration.”

Frank (everyone calls him by his first name
except Snuff, who realizing a dream, calls him
Mr. Sinatra or sir) classifies the composition
as “just a good song' and that the accom-
paniment "‘will be a variance.”” He doesn't
feel this project takes him down any new
roads.

“I've done country before years ago,”
Frank says. "‘But with what |'ve been doing
with Gordon Jenkins and the big gopddamn or-
chestras, this is now a whole different world
and | like it.”” Instead of a 55-piece orchestra,
there are 25 musicians including 14 violins,
two cellos, one harp, four guitars, piano, per-
cussion and electric bass.

This is more intimate, Frank suggests. *‘It’s
what the song’s all about.”” The second tune
is another ballad, *i Believe I'm Gonna Love
You'' by Gloria Sklerov and Harry Lloyd which
Frank will record at another session because
he just got the lyrics two days ago.

Two ballads on a single. It sounds like the
days at Columbia when Frank was the top ro-
mantic crooner in the country during the 40s.
It's not intentional that the record will have
two ballads. The tunes just came Frank's
way.
'But then when we get into the album idea
we're talking about,”” Snuff interjects,
“there'll be some uptempo things too.”

Will the band be this small on the LP? It de-
pends on the material. Frank: *‘We might get
a light, fun country song and wanttodoitina
half-assed fun kind of way with a country
sound.” But working with a small group ap-
peals to Frank ‘‘because it gives you a mar-
velous balance and a marvelous separation.”

In fact, Frank is planning todo an LP with a
septet. He has recorded with the Count Basie
and Duke Ellington bands and now he's em-
barking on another new venture, a small
group jazz album. *‘I'm talking to Don Costa
and he's writing some things now. They're
jazz things but way up, up in tempo. It'll be
like, for instance if vou did . . . (and he starts

to sing “The Most Beautiful Girl In The
World'' in fast 4/4) da da da da da da da da
da, de dadada .. . the stuff that Ella’s done
from time to time. But the voicing is quite
marvelous. Costa's using flugelhorn, tenor
saxophone, electric piano, Fender bass, am-
plified guitar, drums, bongos and vibra-
phone. It'll be a real contemporary sound
with good jazz.

“| want something new, so we're gonna try
jazz. We get a little weary of doing the same
kind of music. | keep trying to change the li-
brary on personals so | don't get stale doing
the same things. That's why | think that now
adding a couple of things that have a simple,
wonderful background gives the audience a
whole different dimension in fistening to me.
For instance you put in ‘Leroy Brown,' ‘My
Way,’ bang you put in the new song and all of
a sudden the mood changes in the audience.
It's almost like a baseball pitcher who'll throw
a slider, a curve, whichever you figure the au-
dience will go for. | essentially try to change
even when we settle in an engagement. We
can do the first show and then the second
might be all different because it might not
have pleased me because | felt maybe | didn’t
get 'em in the first show."

When should this jazz project happen? 'It's
not too far away. What | want to do with thisis
something I've wanted to do for a long time
and that's work with the songs onstage when
I'min aclub, perfect them before | go into the
studio. It's like the old days of the dance
bands when we'd go on the road and Tommy
picked a song and we'd do it for two months
on one-nighters and then go in and record it.
There was no hassle. Today, everybody says,
‘let's get the song out right away." In those
days it was an easier time. What the hell,
60,000 records was a smash. You sold
50,000-60,000 78s. Holy Christ, a publisher
worked on five-six songs a year.”

So Frank wants to perfect some tunes be-
fore the public before he records them, he
wants to really *‘get them down so | can find
out all the nuances | might not do if | did
them in a hurry. You know, vocal tricks that |
might do. And I've always thought that every-
body who works in clubs should do that. |
should do that more often, work on a tune a
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lot more before going in to make it. Thisis an
exception now with these two tunes. I've been
working with one of them for three weeks."

Frank admits this is a luxury for a working
musician to have so much time to learn the
details, the intimacies, the high points, the
dramatic and ironic nuances of the lyric. “'I
worked two-three hours this afternoon with
Bill (Bill Miller, his pianist-orchestra leader) to
find out little things that I might want to do.
We changed a couple of notes, two | think.
They're harmonic notes."

If the single is so country accentuated, will
it be labeled a country tune? ““If it comes out
that way | think we should say that,” Frank
answers. “There's no sense in disguising it. A
song’'s a song to me. | don't care what the hell
itis. If it's something | can do, I'll do it. [ don't
think you can force a song into anything. You
can't make something that's pop a country
song even with the sound of the orchestra.”

I mention his rendition of “Send In The
Clowns’ from *‘A Little Night Music'" as being
one of his most powerful interpretive pieces.
“| love that song,’ he says smiling. I like it
because it's an unusual song. When the hell
have we had a song like that written. It's been
years since Porter or one ot those guys . .
even Porter | don't think put together that
kind of sophistication in the lyric. Do you
know people still say to me, ‘| play that record
15-20 times and | don't quite understand all
the words.” And | just tell them one word: a
circus. It's two people who have had a won-
derful life and suddenly it's a circus. The guy
runs out on the dame and she says, ‘lt's
gonna be funny, send the clowns in because
I'm gonna cry any minute.’

“I've talked to singers who shall be name-
less who've said to me, *i don't understand
the words. | said, ‘Because you don't read
them. For Christ's sake, read the words.” "

The point he underscores is what else is the
singer selling? *| know there are singers who
work on melody primarily, who get a big deal
of melodic sounds going for them. Opera is
something else. Even opera singers |'ve
talked to admit they don't worry about enun-
ciation even in a foreign tongue. What they're
worried about is tonal quality. That's what
their racket is all about. I'm a lyric singer. |
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Total involvement in the lyric
is Sinatra’s credo. At right he
ponders a phrase, below he
emphasizes a point.

Frank, Snuff and Pete Jolly (below) re-
hearse moving in and out of a pickup.
In the isolation booth (second below),
words and music are masterfully put to-
gether.

feel | work with lyrics primarily and | use the
melody as a curtain, as a background. Yet |
integrate it as much as | can because | want
the audience to hear what I'm saying word-
wise and because | believe in the written word
first—always that.”

“I've heard some marvelous melodies in
my lifetime as a singer, good tunes but the
words were lousy."

Frank repeats that the reason he chose to
record “*The Only Couple On The Floor™ is the
qualities of ‘‘simpleness, sadness, sweet-
ness.” It's also nostalgic, he says. **The lights
are out and we may never do this again and |
think the last line is she really isn’t there any-
more. He's lost the girl. It's a dream. It's that
kind of thing . . . | fell on it the minute | heard
it

The song will be added to his act, but first
he wants the record to be out. *'| once asked
Cole Porter years ago—we were pretty good
friends for many years—what's your favorite
song? | said, ‘What would you have liked to
have written that you haven't written and he
said ‘Laura.’ He said to me it's the prettiest,
best melody I've heard in my life. Poor Dave
Raksin never wrote anything else.”

I'm curious about the kinds of tempo he
prefers working with. *“‘Any tempo, so long as
the lyrics fit the cadence properly."

“rank says he's comfortable with most of
today's music, except the acid rock. "l can't
hear it. | don't understand anything they're
saying. | know that it has a reason, | under-
stand all that. | like all music. I'm an opera
buff, symphony buff and | think the more se-
ricus writers are getting better and better.
Peul Williams and those guys—Webb is begin-
ning to write again—they're fabulous
writers."”

Is it unfair to compare these contemporary
young writers with the heralded authors like
Cole Porter, Richard Rodgers, etc? *‘| think
it's unfair now because they're too young.
They haven’t had a background yet. Those
other guys wrote until they were 70 years old.
Berlin, for Christ's sake was writing when he
was 75 years old. But | don’t see why these

«<ids shouldn't be as big or bigger. And some-
thing else I'd like to see happen . . . and | see
tin small areas. For instance that great piece
that that youngster wrote with a symphony
orchestra. | see this kind of contemporary
sound being used in symphonic arrange-
ments and | adore it. It's a groovy idea that
they do that. They're adding more guitars
and more instruments that they've never
used before. It's wild; it's a wonderful sound.
I"d like to see more young guys take a shot at
it.

““What the hell can they lose? Go away for
three months and get buried somewhere and
write something that runs like two or three
movements. It would be groovy.”

For the LP project with Snuff, the material
would basically be all new but “if there's
something | feel | have never done before
that | can do very well, not a question of bet-
ter than anyone else, but just to do it well,
then | would drop one or two in. If we had
eight new songs and we were struggling for
two more and if we agreed there were two
great standards, we''d put them in. Snuff witl
lay it out and I'll come in and record it.”

8:10 p.m. and time to work on the single.
So far the ambience of the room and Sinatra
himself, have all been warm and friendly.
(When the copyist gives Frank his music, he
chuckles: **He's the handicapper; I'm the boy
singer.) The boy singer is dressed in relaxed
brown. His hair is short and laced with gray.
His face is handsome and unstrained.

The situation is familiar. Sinatra faces a mi-
crophone to croon on a one-to-one basis with
one listener. It's something he's excelled at
through his lengthy and stormy career.

Bill Miller gives the downbeat and studio 1
is Nashville West.

The preliminary run-through reveals a
need for a harp glissando. Frank sings the
words softly to himself, Snutf at his side, Pete
Jolly setting the mood. ““Then | awoke | was
alone’’ he sings. “'That’s bar 32,” he tells the

harpist. “*There's a ritard there. I'll wait for
you. The harp situation is cleared up. 8:23—
"“Let’s try one,” Frank suggests.

He stands in the isolation booth swaying
slowly, gliding over the words, creating ac-
cented pauses between phrases, his right
hand held over his watch on his left wrist. Ex-
cellence and time locked together?

In the control room Snuff tells the engi-
neer, “When we do the voices tomorrow |
want to fill it up with angelic voices.”” The first
take runs around 3:13. “*‘We've got to get the
piano up a little,”” Frank suggests. Snuff tells
the engineer, and from the floor Frank says,
““From the top again please with the piano up
just a little because of the phrase we're doing
in unison.”

“Would it hurt you," Snuff asks, "‘to pick
up the tempo a tad? Answer: “‘not at all. Just
a shade.”” Snuff: ‘A shade is the same as a
tad.”

“You know,"" Frank says before they start
again, *‘| remember this music stand when it
was first put in the studio and it still doesn't
work right.”

Snuff: 'l feel like I'm going to wake up and
see it's a Bobby Vee date.”

But of course this is Frank Sinatra, fully in-
volved in show business again, greatly con-
cerned about the recordings in his life, tightly
enmeshed in interpreting these bittersweet
lyrics. His body English is fascinating to
watch. He lolls back and forth and when he
sings the line *‘the music stopped’’ he comes
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up on the balls of his feet, his shoulders
raised. A tiny surge upwards.

“What a pretty song,”” he says. “'Did you
hear the harp? It's classy country.” But there
are problems. In addition to the problem of
time, there is the matter of working out some
way for Frank and a specific piano part mel-
ding better together. *‘| think the piano has to
come up a little closer to me.” "“Maybe we'll
overdub the piano,” Snuff suggests. "‘Let's
work on the tempo with Bill,”" Frank says.

‘| feel it’ll be a shade brighter. | don't want
it to sound like a pop song; | want it to sound
like a guitar player wrote it and that's where it
came from,” Frank says.

Snuff hears some distortion in the bass
mike. “‘Sorry fellas, got a mike with some
sizzle.”” Frank: "Get some eggs."

Snuff says he'll work on the tempo to get
the time down. “We're rolling. Two gone.”
“The band played songs from years ago/
there wasn't one we didn't know/the singer’s
voice was soft and low.”” (Copyright 1975
Tequila Music) Snuff interrupts. ‘‘Pete,
we're gonna have a problem getting in
and out of that pickup.' Frank: ""How do you
mean Snuff? It's going to be tough to give you
what you want in bar C in this tempo. I'll try it.

(Continued on page 42)
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New Birectiens For

Frank and Snuff: satisfied with this new venture.

® Continued from puge 41

Da da da da da da da dum. I'll try to give you
that little break that you want. I'll work it
out.”” “‘Frank, let's try putting the piano on
right now, do you mind? And if we don't get
away with it, we'll figure out something else.
Go ahead, Pete, put it on.”” Problems.

Frank: "‘Let's do it a few more times; we'll
work it out.” Snuff; “That's a difference of
opinion right there, isn't it?”

Jolly is instructed to play half the troubling
phrase. This is take five. ‘“The music
stopped/but you still held me tight/| saw
your body close to mine.. . ." Snuff stops the
tape. “We're right next to it then. It's just that
pickup.”” Frank: "It was almost close enough
to work."

Take six. Frank is singing a bit faster, his
voice is a bit stronger in tone. His arms at
times conducting. Take six sounds good. The

two begin listening to the playback. But only
briefly. “That's a better tempo,” Frank says.
“That's enough, let's go'' and he's up and on
the floor eager for another go at the song.

Take seven. “That's easier,” Snuff says.
“Much more musical,”” Frank adds. ‘'The
other way we were locked in before.”

There are 12 takes all told, including some
brief ones. Snuff has heard something on six
that he wants to bring to Frank's attention.
That in his opinion is the best version. Frank
also likes one other version.

First they listen to take five and Frank's
comments about ‘‘that's close enough to
work’” prompts Snuff to confess: ‘‘What
you're telling me is | shouldn't have stopped
you..." ‘“No, No,” Frank replies. *'I|

meant . .." Snuff breaks in: “‘l got the mes-
sage.” “| meant it's a better tempo,’”” Frank
explains.

“While you're here 1'd like you to listen to
that other take, the one you started to listen
to (six). Let's just make sure because that
was a good take."”

There is one round chord which Jolly plays
which appeals to Frank. *“When you dub this
thing and he hits that chord,"” Frank tells his
producer, *‘rock the room with it.”” They hear
this rocking chord and Frank says ‘‘yeah,
beautiful. It's a classic chord.”

Snuff is concerned about a word he be-
lieves Frank mispronounced. “‘You sang a dif-
ferent lyric, did you know that?"’ he asks.
“You sang when the music stopped.” Frank:
I guess you didn't hear the s in here. | prob-
ably didn't articulate because | wouldn't say
the music stopped. | don't think so.”

On an impulse Frank sings, “The music
stopped and we went on dancing. That was
some song."” Snuff: *So was ‘Hey-Ba-Ba-Re-
Bop.""

Which causes Frank to start singing that
oddball title as the people in the control room
laugh. “What's another one like that?’ Frank
asks. "‘Three Little Fishes,”"" answers Snuff.
“No,"” Frank says. “I did another one. ‘Do
The Hucklebuck.' That was my thrilling
record. Another one was **‘Lean Baby'"" which
Snuff knows and he starts to sing the words.
It's name that tune time.

While they're listening to the tapes, Frank
moves close to the control panel as he has ob-
viously done hundreds of times. The rows and
rows of buttons and switches, many lit up,
prompt him to comment, *‘| wonder if | could
fly one of these things?’ “'Get it off the
ground and we'll go forever,” Snuff replies.

After take six has been played Snuff em-
phasizes he loves the cut. *‘| do too,'” the boy
singer says. “‘Only one problem,” Snuff
notes. “That one word where you left out . . .
does that bother y'all?"” ““No it doesn’t bother
me,” Frank says. They run back the tape to
where Snuff thinks Frank left something out.
“Do y'all hear it or is it just me?'’ Snuff asks.

“No,"” Frank says. *it's smooth.'" The tape is
played again and the producer tells the artist
“I think that's a hell of a take. | don't think we
can do much better than that.”” The two har-
monize on some of the words.

9:25 and all agree that is the take. It has
taken them 75 minutes to record the song.
Someone in the control room blurts out that
was fast. As Frank gets up to go back into the
studio he comments, *‘Listen, if we hurry we
can catch the last set of Zukerman, the great
violin player down at the Music Center."”

It's time for Frank to hear the orchestra
play *‘| Believe I'm Gonna Love You." Al
Capps, who did the arrangement, is conduct-
ing. Bill Miller is at the piano. Capps is on the
podium snapping out the beat with his fin-
gers. There is something familiar about this
melody. Frank catches it too and as he stands
near the guitarists it hits him. **1 know what it
reminds me of"" and he sings “If a face could
launch a thousand ships.” The violins are
soaring in a haunting fashion. The meldoy
line is enticing. Frank goes over the lyrics
once. This song is as good or better than the
first one. ““It should be legitimate,’ he tells
Snuff. “It's 2 hymnal kind of thing.”

The run-through is short. *'That's a beau-
tiful chart,” Frank tells Capps. “I'm all
straight.”” Frank asks Snuff to send him a
copy of the orchestra track to work with. Once
he's had a chance to *‘get into the song'' he'll
be back to record his part.

The session halts momentarily as Sinatra
makes ready to drive back to Palm Springs.
Don Blocker leans over and whispers that one
reason they got done so fast is that Snuff isa
pro and he never goes overtime. The other
reason, quite obviously, is that of all the
people in the studio Frank Sinatra is the pro-
tean professional, the consummate master.
It is his skill and willingness to cooperate with
his new producer that makes the session flow
so smoothly.

Art direction: Bernie Rollins

Campus

NEW YORK-—Although some
observers claim that college radio
has lost part of its importance, credi-
bility and participation, all indica-
tions from the field point out a flurry
of activity.

Collegiate broadcasters are pur-
suing their jobs with more profes-
sionalism, creativity and excitement
than ever before, and the future of
this communication medium looks
brighter than ever.

Leading this charge is a series of
college radio gatherings designed to
encourage a maximum of idea ex-
changes between many of the na-
tion’s stations, both large and small.
The annual Intercollegiate Broad-
casting System national convention
in Chicago and the newly created
Southern College Radio Assn. con-
ference in Atlanta will both be held
this month and the organizers expect
large turnouts.

The IBS convention March 21-23
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Two Radlo Conclaves Open To Collegiates

By JIM FISHEL

titled ““Insight*75” will be headquar-
tered at the Palmer House Hotel and
convention chairman Bob Tarleton
expects to draw 700 to 1,000 student
broadcasters, as well as more than
100 professional broadcasters. Mu-
tual problems and new broadcasting
techniques are scheduled for discus-
sion and this year's emphasis will be
on problems exclusive to college ra-
dio. Emphasis on micro-meetings
will also be pursued at this gather-
ing, a setup featuring a ratio of 20 to
50 college broadcasters to one pro-
fessional, and these will be aug-
mented by regular panel discussions
spanning a wide variety of topics.
The proposed list of session topics
includes women in broadcasting,
jazz programming, small station
management, progressive radio,
classical music programming, pro-
molting a station, broadcasting live
music, music charts, remotes on a
shoestring budget, the feasibility of
cable FM and many more.

Last year's conference held here
was termed a success by its organ-
izers and representation by college
stations throughout the nation was
reported. Professional broadcasters
participating in last year’s event in-
cluded air personality Marshall Ef-
fron, syndicator Robert Michaelson,
WABC's Rick Sklar, disk jockey
Pete Fornatale. Robert O. Mahlman
of the ABC Radio network and rep-
resentatives of more than six record
company college departments.

The campus of Georgia State Uni-
versity will be the scene Friday (7)
for the three-day southern radio
confab and its organizers have high
hopes for nationwide participation.
This convention will closely parallel
the successful Loyola Radio Confer-
ence held each year in Chicago, ac-
cording 10 co-organizer Don Syl-

vester of WUOG at the Univ. of
Georgia.

“After observing this past year’s
Loyola conference, we would like to
perform the same service to colle-
giate broadcasters utilizing a south-
ern slant to it,” he says. “Students
fromall of the surrounding states are
expected to participate as well as
representatives from the record in-
dustry.”

One of those companies attending
will be Atlantic Records, and Beth
Rosengard of its college division
says she expects the outcome of the
convention to be valuable to every-
one.

Lafayette College’s WIRH in
Easton, Pa., is planning a count-
down of the “All-Time Top 300" be-
ginning Friday (14) and lasting
through Sunday (16). During this
time, disk jockeys Jeff Baker, Jum-
pin’ Vince, Van with a V and Irving
J. will stimulate listener interest by
giving away an assortment of al-
bums and other prizes.

“We are planning to give away as
many albums as possible during the
40 hours of the promotion and we
are still hoping to get more oldies-
type albums from the record com-
panies before the event,” disk jockey
Irving J. states.

BYU Will Present

Audio Tech Course

PROVO, Utah—Brigham Young
University is offering a three-week
course in audio recording tech-
nology June 9-27. Norman
Crowhurst, audio consultant, will be
one of the speakers. Topics will
range from compression and limit-
ing to recording consoles, equal-
ization, schematics and impedance
matching and bridging.
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ACRN, cable radio at Ohio Univ.,
is also motivating listener response
through a contest it is sponsoring
with the aid of the local McDonald's
Restaurant.

Representatives of the station hid
a specially-marked palm tree some-
where on or near the campus and
clues have been broadcast on the
station daily. The first person re-
turning the tree to the station will
win a week for two in Fort Lauder-
dale, Fla.. according to station gen-
eral manager Bill Klaus.

For those people still doubting the
growth and development of student-
coordinated radio, here are some
other hard-working stations guaran-
teed to make everyone a be-
liever. College radio is alive and
well in College, Alaska, at the Univ.
of Alaska’s KMPS, according to mu-
sic director Ron Williams. The play-
list this station enforces is for the
most part every bit as current as any
other college in the continental
United States and record service is
not limited to the major record man-
ufacturers. As colleges continue to
get more sophisticated in their pro-
gramming, so do most of the high
school stations floating around. At
WQTQ in Hartford, Conn., Weaver
High School is on the air daily for
seven hours and although most ob-
servers would expect a high school
station to program exclusively rock,
the station dispels that no-
tion. Station manager Joe Grant
says the basic music format of the
student-run station is jazz and soul,
because that is what the students
want. Afterall of these examples it
would be difficult for staunch critics
of student-run radio to find any evi-
dence that this medium is beginning
to fade. At least not at the present
time.

Book Combines
Music & Politics
In Comparison

BLOOMINGTON. Ind.—Liber-
als listen to the Allman Brothers,
conservatives to Alice Cooper and
everyone likes the Beatles. These are
a few of the findings of John Orman,
an Indiana Univ. political science
instructor, which he included in a
book, “The Politics Of Rock.”

Polling about 350 students, he
compared their political leanings
with their taste in rock music.

The music of Elton John, Pink
Floyd and The Carpenters appealed
to Republicans; Jethro Tull and The
Rolling Stones to Democrats, and
independents favored the Carpen-
ters, The Who and Bob Dylan.

In other chapters, Orman found
that rock music is neither political,
nor does it have much effect on
society. While thinkers from Plato
on have worried about the ability of
music to stir the people, Orman says
it just isn’t so.

“Music doesn’t have the power to
change, it just reinforces existing at-
titudes,” he says. “Rock music re-
flects, iUs not an active agent.”

Listeners relate to the music, the
instruments and the voices and find
it difficult to recall a political mes-
sage. if there is one, Orman con-
cludes. And more often than not,
there is no such message.

But, Orman did find a connection
between rock music and capitalism.
“Groups may sing a song of sharing
and brotherhood, while their fans
pay $10 to hear it in concert,” he
says.

Of Dylan. for example, Orman
writes that his actions are inconsist-
ent with the rhetoric of his songs,
with Dylan’s corporate earnings and
the price he charges for concert tick-
ets.


www.americanradiohistory.com

Billboard SPECIAL SURVEY for Week Ending 3/8/75

Billboard
Top50

tem, or transmitbed, in any
form or by any a
elecironic, ma

PG COpying, 1

oF obherwise, wi

pricr written permission of
tha publishar

Listening

These are best selling middie-of-the-road singles compiled from

E national retail sales and radio station air play listed in rank order.
Y
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£ 3 £ TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 2 6 HAVE YOU NEVER BEEN MELLOW
Olivia Newton-John, MCA 40349 (ATV, BM!)
5 6 'VE BEEN THIS WAY BEFORE
Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP)
3 1 8 POETRY MAN
| Phoebe Snow, Shelter 40353 (MCA) (Tarka, ASCAP)
4 9 5 (Hey Won't You Play) ANOTHER SOMEBODY DONE SOMEBODY
WRONG SONG
B.J. Thomas, ABC 12054 (Press/Tree, BMI)
5 3 9 NEVER LET HER GO
David Gates, Elektra 45223 (Kipahulu, ASCAP)
6 8 5 MY BOY
Elvis Presley, RCA 10191 (Colgems, ASCAP)
7 |12 5 EMOTION
| Helen Reddy, Capitol 4021 (Warner Bros., ASCAP)
8 | 6 |11 LONELY PEOPLE
| America, Warner Bros. 8048 (Warner Bros., ASCAP)
9 4 9 NIGHTINGALE
Carole King, Ode 66106 (A&M) (Colgems, ASCAP)
10 | 16 7 LOVIN' YOU
Minnie Riperton, Epic 8-50057 (Columbia) (Dickie Bird, BMI)
11 710 I'M A WOMAN
Maria Muldaur, Reprise 1319 (Yellow Dog, ASCAP)
12 110 1 SWEET SURRENDER
John Denver, RCA 10148 (Walt Disney, ASCAP)
13 | 26 4 NO LOVE IN THE ROOM
| 5th Dimension, Arista 0101 (Tiny Tiger/Balloon, ASCAP)
14 (11 | 14 LIKE A SUNDAY MORNING
Lana Cantrell, Polydor 14261 (Silver Blue, ASCAP)
15 (1313 TO THE DOOR OF THE SUN (Alle Porte/Del Sole)
Al Martino, Capitol 3987 (April, ASCAP)
16 | 20 5 MY ELUSIVE DREAMS
Charlie Rich, Epic 8-50064 (Columbia) (Tree, BMI)
17 | 22 7 YOU ARE YOU
Gilbert O'Sullvan, MAM 3642 (London) (MAM, ASCAP)
18 18 [ 13 SAD SWEET DREAMER
Sweet Sensation, PYE 71002 (ATV) (Leeds/Jacktone, ASCAP)
19 | 14 9 I'LL STILL LOVE YOU
Jim Weatherly, Buddah 444 (Keca, ASCAP)
20 [ 15|13 BEST OF MY LOVE
Eagles, Asylum 45218 (Kicking Bear/Benchmark, ASCAP)
21 | 29 4 WALKING IN RHYTHM
Blackbyrds, Fantasy 736 (Blackbyrd, BMI)
22 |1 3 6 EASTWARD
Letterman, Capitol 4005 (Yarone, ASCAP)
23 | 32 3 HOT SAUCE
Jan Davis Guitar, Ranwood 1015 (Laurabob, BMI)
24 17 | 10 YOU'RE NO GOOD
Linda Ronstadt, Capitol 3990
(Edwin H. Morris/Jac/Blue Seas/U S Songs., ASCAP)
25 19 | 10 PLEDGING MY LOVE
Tom Jones, Parrot 40081 (London) (Lion/Wemar, BMI)
26 | 28 6 THANKS FOR THE SMILES
Charlie Ross, Big Tree 16025 (Atlantic) (House Of Gold, BMI)
27 35 3 | WANNA LEARN A LOVE SONG
Harry Chapin, Elektra 45236 (Story Songs, ASCAP)
28 | 30 7 FRONT PAGE RAG
Billy May, MCA 40352 (Duchess, BMI)
29 | 31 4 PART OF THE PLAN
Dan Fogelberg, Epic 8-50055 (Columbia) (Hickory Grove, ASCAP)
30 | 27 7 STAR ON A TV SHOW, Stylistics
Avco 4649 (Avco, ASCAP)
31 25| 8 WE MAY NEVER LOVE LIKE THIS AGAIN
Maureen McGovern, 20th Century 2158 (Fox Fanfare/Warner-Tamerlane, BMI/
20th Century/Warner Bros, ASCAP)
32 | 40 3 EVERYBODY WANTS TO FIND A BLUEBIRD
Randy Edelman, 20th Century 2155 (Irving/Piano Picker, BMI)
33 | 36 5 UP IN A PUFF OF SMOKE
Polly Brown, GTO 1002 (ABC) (Almo, ASCAP)
34 | 24| 8 CHICO AND THE MAN (Main Theme)
Sammy Dawvis Jr., 20th Century 2160 () & H. ASCAP)
35 | 37 3 THE BARGAIN STORE
| Dolly Parton, RCA 10164 (Owepar, BMI)
36 | 38 2 YOU ARE SO BEAUTIFUL
Joe Cocker, A&M 1641 (AImo/Preston, ASCAP/Irving/WEP, BMI)
37 |41 3 ALL OUR DREAMS ARE COMING TRUE

Gene Page, Atlantic 3247 (My Baby's/Arch/Sumertree, ASCAP)

HARRY TRUMAN
Chicago, Columbia 3-10092 (Lamminations/Big Elk, ASCAP)

8 B

39 (43 4 SAIL ON WHITE MOON
Johnny Mathis, Columbia 3-10080 (Bushka, ASCAP)
40 | 44 3 BLACK WATER
Doobie Brothers, Warner Bros. 8062 (Landowne/Warner Bros, ASCAP)
41 |39 6 | WON'T LAST A DAY WITHOUT YoU
Al Wilson, Rocky Road 30202 (Arista) (Almo, ASCAP)
2 T WHO'S SORRY NOW
Marie Osmond, Kolob 14786 (MGM) (Mills, ASCAP)
43 | 45 2 LOVE FINDS ITS OWN WAY
Gladys Knight & The Pips, Buddah 453 (Keca, ASCAP)
44 | 47 2 fATlN SOULd 0
ove Unhmited Orchestra, 20th Century 2162 (Sa-Vette/January. BMI)
45 m SORRY DOESN'T ALWAYS MAKE IT RIGHT
Diana Ross. Motown 1335 (Jobete, ASCAP/Stone Diamond, BMI)
46 49 2 1 HAVE A DREAM
Donny Osmond, Kolob 14781 (MGM (Furst Central/The Kids. BMI)
47 48 2 RUNAWAY
Charlie Kulis, Playboy 6023 (Vicki, BMI)
48 A2 4 LOVER PLEASE

Kris Knstofferson & Rita Coolidge. Monument 8-8636 (Columbia)
(Lyn-Lou, BMH)

PICK UP THE PIECES

Average White Band, Atlantic 3229 (AWB, BMI)

THE LAST FAREWELL

50 | I
‘ | Roger Whitaker, RCA 50030 (Arcola, BMI)

Classical

CBS Music Political Note Added
During French Awards

To Library

NEW YORK-CBS Inc. has
presented its collection of manu-
scripts of original music. commis-
sioned from leading modern com-
posers over the past 45 years, to the
New York Public Library. CBS
chairman William S. Paley
presented the collection, including
operas, symphonies and other classi-
cal forms as well as music in a more
popular idiom. for use at the Library
of the Performing Arts at Lincoln
Center. a branch of the Public Li-
brary.

The compositions included works
by Aaron Copland, George Antheil.
Charles Ives. Darius Milhaud, Wal-
ter Piston, Norman dello-Joio,
Henry Cowell, Roy Harnis, Vittorio
Giannini and Exra Laderman.

The CBS music library is conser-
vatively valued at more than
$500.000. The collection consists of
approximately 200.000 pieces of
music including, among other
things, 10,000 scores for sym-
phonies. concertos, operettas, ballets
and chamber music and hundreds of
commissioned arrangements for
musical and special CBS broadcasts.
Many are scores written in the com-
poser's own hand, with personal an-
notations and markings.

Alsoincluded are about 17.000 or-
chestrations of popular music in the
style of the 1920’s and 1930's.

PARIS—Political tone was in-
jected into this year’s annual pres-
lige awards of France’s important
Academie du Disque Francais when
Syndicate of Recorded Music presi-
dent Lucien Ades, invited for the
first time since inception of the Aca-
demie in 1931, gave a sharp re-
minder to culture minister Michel
Guy on value added tax on gramo-
phone records. Ades. noting that
records were burdened with the tax
at the highest rate, told Guy that at
the time of his election last year
French president Valery Guiscard
d'Estaing had promised that some-
thing would be done to ease this bur-
den.

As expected, the important Presi-
dent of the Republic Prize went to
French music but recorded in U.S.,
for London’s "La Transfiguration
de Notre Seigneur Jesus Christ” by
Olivier Messiaen, made by National
Symphony Orchestra of Washing-
ton under Antal Dorati. In 16 cate-
gories of recorded music. assessed by
a jury whose musicians included
composers George Auric, Henry
Barraud. Jacques Chailley, Marcel
Mihailovivi, Jean Rivier and Henri
Sauguet, top opera set award went to
the new Philips recording under Co-
lin Davis of Mozart’s “Cosi Fan
Tutte™ starring Montserrat Caballe,

Vox Releases Three
Albums By Minnesofta

NEW YORK-The first three
recordings under the recent record-
ing pact between the Minnesota Or-
chestra and Vox Productions were
released last week.

The recordings feature the orches-
tral music of Ravel. These are:

“Daphnis and Chloe Suites No. 1
& 11" (with the St. Olaf Choir, Ken-
neth Jennings. director), “La Valse,”
“Pavane pour une Infante Defunte,”
“Bolero,” “Menuet Antique.” “Rap-
sodie Espagnole.” “Valses Nobles et
Sentimentales,” “Le Tombeau de
Couperin.” *““Une Barque sur
L’Oceon,” “Alborada del Gracioso.”
“Fanfare to L'Eventail de Jeanne.”
and the complete ballet “Ma Mere
I'Oye.” The orchestra is currently
performing the recording repertoire
in concert and on tour.

The Minnesota Orchestra. for-
merly the Minneapolis Symphony,
has recorded six albums with Stanis-
law  Skrowaczewski for Mercury.
Maestro Skrowaczewski has made
other disks for RCA. Angel and

Desto. During Antal Doralti’s tenure
as music director of the orchestra,
the Minneapolis Symphony re-
corded more than 70 albums for
Mercury.

The pact calls for nine recordings
within two years. Repertoire for the
remaining six has not yet been de-
cided.

Janet Baker. Nicolai Gedda and
[leana Cotrubas with the chorus and
orchestra of London’s Covent Gar-
den Opera.

Centennary of French composer
Maruice Ravel was marked by a spe-
cial prize shared by two companies
for piano records, Jacques Rouvier's
for France’s Calliope and Philippe
Entremont’s for U.S. Columbia.
Calliope label also scored in the
French music section, tying with
EMI's Debussy orchestral works
conducted by Jean Martinon. EMI
also had another award for foreign
contemporary music with a disk of
music by Polish composer Krzysztof
Penderecki with the composer con-
ducting the Polish Radio Symphony
Orchestra. Widow of Russian com-
poser Sergei Prokofiev was in Paris
to receive the prize won by EMI for
Michel Beroff’s performance of the
five Prokofiev piano concertos.
Decca-London gained an award in
the opera-repertoire section for
tenor Luciano Pavarotti's recital of
arias with the Vienna State Opera
Orchestra, with conducting shared
by Nicloa Rescigno and Edward
Downes. Polydor’s Archive record-
ing of Monteverdi’s “Orfeo” shared
the opera prize with the Philips
“Cosi Fan Tutte.” Decca-London’s
Schumann “Scenes From Faust,”
also a winner at last year’s Mon-
treaux Festival and conducted by
composer Benjamin Britten, gained
the award on the Tragedie Lyrique
section. Prizes in other sections went
to RCA’s Duke Ellington album
Volume 10, Disney’s “Robin des
Bois.” French Erato’s disk of Mo-
zart’s six Haydn Quartets and Soviet
Melodiya's issue through French
Chant du Monde label of the
Shostakovitch “Symphony No. 147
by the Moscow Philharmonic under
Mstislav Rostropovitch with Galina
Vishnevskaya and Mark Rechetine
as soloists.

Vanguard Finishes Mahler
Cycle In Stereo & Quad

NEW YORK-With the March
release. Vanguard Records com-
pletes its series of Mahler sym-
phonies. The final albums are of the
entire first, fifth, and sixth sym-
phonies, and the Adagio from the
tenth, and are available in both
stereo and quad. As in previous in-
stallments of the Mahler cycle,
Maurice Abravanel conducts the
Utah Symphony.

‘Corinth’ Release To Tie

In With Met

NEW YORK-Angel Records
will release “The Siege Of Corinth.”
in April to tie in with Beverly Sills’
debut as Pamira with the Metropoli-
tan Opera performance.

The three-LP set is a first record-
ing of the Rossini work. which also
stars Shirley Verrett with the Lon-
don Svmphony conducted by

PRC Expanding

NEW YORK—PRC Recording
Co. has opened a California office to
handle West Coast sales and service
for its Richmond, Ind.. pressing and
tape duplicating plant. Rich Ware is
in charge of the new facility. located
at 8265 West Sunset Blvd. PRC also
maintains offices in New York and
in Richmond.
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Performance

Thomas Schippers. Harry Theyard
and Justino Diaz are also featured,
and all will appear in the Met pro-
duction. which will be performed
here on April 7. 10, 12. 15 and 19.
EMI producer John Mordler and
his engineering team recorded the
work late last summer. The package
is enclosed with a photographically
illustrated Italian/English libretto.
The setis the first recording to fea-
ture Sills and Verrett in co-starring
roles although both have recorded
two complete operas for Angel: “La
Traviata™ and “Don Carlo,” respec-
tively. Elaborate promotional sup-
port activities, national advertising.
and in-store displays will merchan-
dise the recording event in associ-
ation with the April 7 premiere.

This project. begun over 10 years
ago, is the first recording of the com-
plete symphonies by one conductor
and orchestra in the U.S. It was per-
formed in the definitive revised edi-
tions, and recorded in Salt Lake
City's Mormon Tabernacle.

The complete series, while contin-
uing to be available singly, will also
be offered as a [4-record boxed set
this fall in stereo and quad versions.

In addition. the March release
contains the solo recording debut of
harpsichordist Kenneth Cooper in a
two-volume set of selected Scarlatu
sonatas.

Two opera recordings round out
the month’s release. The first is an
album of highlights from the 1972
Glyndebourne production of Mo-
zart’s “Die Entfuhrung aus dem Se-
rail.” Margaret Price. Ryland
Davies. Noel Mangin. Daniele Per-
riers. and Kimmo Lappaleinen are
supported by the London Philhar-
monic Orchestra under the baton of
John Pritchard. musical director of
the Glyndebourne Festival Opera.

The second is a less familiar work:
Purcell's “The Fairy Queen.” Van-
guard’s recording of the Purcell’s
dialogue-opera is based on the origi-
nal. 1692 production. -and is per-
formed by the Deller Consort and
the Stour Music Chorus and Orches-
tra, directed by Alfred Deller.
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Oregon’s KZEL-FM Struggles
Despite Accelerating Ratings

EUGENE. Ore.—It’s a crazy feel-
ing to know that you’re winning in
ratings—and have enormous au-
dience impact—but still have to fight
for every local advertising dollar.

Yet, KZEL, a progressive station
that grew out of a man and his wife’s
fondness for the music it played, has
experienced some drawbacks in this
small city.

“Just today, we were talking about
how to meet the payroll after such a
crappy January. But they can’t kill
us now,” say Jay West, the owner
and manager.

The unique thing is that the sta-
tion consistently ranks high in rat-
ings.

And the market is growing fast, re-
ports West. “The only thing growing
faster is our station. We did well

BubblingUnderThe

__HOT100

101-YOU AND YOUR BABY BLUES, Solomon
Burke, Chess 2159 (Chess/Janus)

102—ONLY SO MUCH OIL IN THE GROUND,
Tower Of Power, Warner Bros. 8055

103—RUNAWAY, Charlie Kulis, Playboy 5023

104—MY LITTLE LADY, Bloodstone, London
1061

105—NO LOVE IN THE ROOM, 5th Dimension,
Arista 0101

106—WHERE HAVE THEY GONE, Skyliners, Crys-
tal

107—SPIDER JIVING, Andy Fairweather-Low,
A&M 1649

108—CRY TO ME, Loleatta Holloway, Aware 047
(GRC)

109—17 DO FEEL GOOD, Donna Fargo, ABC/ Dot
17541

110—ONE BEAUTIFUL DAY, Ecstasy, Passion &
Pain, Roulette 7163

BubblingUnderThe

__TopLPs

201-TANYA TUCKER, Greatest Hits, Columbia
KC 33355

202—JOHN MAYALL, New Year, New Band, New
Company, ABC/Blue Thumb BTSD 6019

203-VIKKI CARR, Hoy (Today), Columbia PC
33340

204—JOL VIATLE, Roller Coaster Weekend, At-
Jantic SD 18114

205-ACF, Five A Side, Anchor ANCL 2001 (ABC)

206—MAN, Slow Motion, United Artists UA-
LA345

207—PASSPORT, Cross Colateral, Atco SD 36-10

208—PAVLOV'S DOG, Pampered Menial, ABC
ABCD 866

209-LOUDON WAINWRIGHT 1Il, Unrequited,
Columbia PC 33369

210-BILLY PAUL, Got My Head On Straight,
Philadelphia International KZ 33157 (Co-
lumbia)

TeLONE RANGER

Radio Adventure Series

1S BACK ON THE AIR!

Now available for tocat purchase.

. ) CHARLES MICHELSON, INC.

45 West 45th St.. New York 36
Plaza 7-0695 e

FIBBER McGEE
& MOLLY

The Original
Network Radio Series

IS BACK ON THE AIR!
new e CHARLES MICHELSON, INC.

45 West 45th St..New York 10036 - (212) PL7-0695

T4 GREEN ™
HORNET

Radio Mystery Series
1S BACK ON THE AIR! -
o voianne CHARLES MICHELSON, INC.

45 West 45th St.. New York 36 « Plaia 7-0695

against the two Top 40 AM stations
in town in the last ratings and hope
to do better in months to come.”

The only hangup? “Well, the mar-
ket is conservative. The agencies in
San Francisco understand what
we're trying to do and what we're ac-
complishing. But to overcome the
on-the-street image locally has been
a problem.

“I’s caused my wife and 1 and the
rest of the staff some anxiety. butit’s
worth it. We made the decision a
long time ago: We’re going to win or
they’ll have to carry us out.”

West says that he doesn’t believe
any FM progressive station has the
shares that KZEL does.

“It’s obvious: To survive, we'll
have to be more than just the best
station with the 18-24 demographics
...we’ll have to be No. 3 overall. A
station with a progressive formatina
larger market can make it with a
smaller share. But in a market this
size, our audience will have to be
more diverse. So, we're positioning
really hard at the 18-34 demogra-
phics.”

This means, of course, slightly dif-
ferent programming than the ordi-
nary progressive station.

And Stan Garrett directs the pro-
gramming, “In music, we didn’t go
toa playlist. . . not even to the extent

where a program director might cen-
sor the poor tunes. What we did was
talk together—the staff and I—and
make a conscientious effort to play
the more popular music in the pro-
gressive vein. Ninety percent of
these tunes are current. But we’ll still
play our favorite local records, such
as “Alive” on Redwoods Records
out of Ukiah, Calif. Probably, that
record wouldn’t happen anywhere
else. but it sells up here. So, it goes
into our stress file.

“We're more concerned with the
records that are popular here ...
even a Helen Reddy record,” and he
thought that most progressive sta-
tions might not play a Reddy record.

Overall, Garrett feels that “we've
grown up in progressive radio. Logi-
cally, if one man can pick the music
well, six can do it better.”

KZEL —the station that exists to-
day—came about as sort of a flunk.
Jay and his wife Barbara liked to lis-
ten to a local station operated by five
students from the Univ. of Oregon.
“The station had been dark and they
talked the owner into letting them
getiton the air. All they did was play
the records because the station
didn’t even have a mike exceptin the
production studio. Five months
later, they blew a tube and didn’t

(Continued on page 46)

GRC photo
HEAVY VAN—To boost the local music industry, WQXI radio station in Atlanta
teams up with the General Recording Corp. in a Heavy Chevy Van promotion.
From left: Station music director John Leader, station evening personality
Coyote McCloud, GRC's national promotion director Jim Jeffries, and GRC
national promotion coordinator Mike Bone.

Philly’s WPENs Back On
The Air With New Sounds
(And AllNew Management)

By MAURIE H. ORODENKER

PHILADELPHIA - Stations
WPEN and WPEN-FM returned to
the air March 1 with a new sound
and a new format. While geared to
music and news, the records selected
are somewhat left of middle-of-the-
road, going heavy on contemporary
pop records to reach out for the 18-
49 age group. With the music, goes
news. The new owners, who took the
stations off the air when they took
over, have installed new equipment
including a transmitter that “will in-
crease our coverage 35 percent,” ac-
cording to Larry Wexler, general
manager and the only WPEN-er
kept on. In addition, the FM station
will have stereo for the first time.

The station comes on with a newly
acquired roster of around-the-clock
disk jockeys. The stations had been
purchased from local real estate de-

veloper Martin Fields by Greater
Media, Inc. of New Brunswick, N.J.

Disk jockeys include Loren
Owens from WGAR, Cleveland, in
the important 6 to 10 a.m. slot: Mike
St. John, from State College, Pa., 10
a.m. to 2 p.m., Bobby Dark of San
Antonio, Tex., 2 to 6 p.m.. Geoff
Fox of Phoenix, Ariz., 6 to 10 p.m.:
Paul Cassidy from WCBS-FM, New
York, 10 p.m. to 2 am.; and Rick
Harris of Carlisle, Pa., 2 to 6 am.
John Winters of WIFI, major rock
outlet here, is the news director, with
Bruce Smallwood, of WDVR here,
and Red Fritz of Easton, Pa., on the
news staff.

Peter Mokover from WNEW-
AM, New York, is the music and
production manager; and Julian
Breen the operations manager.

wWWwWw.americanradiohistorv.com

Those Fabulous
Radio Men
Of The Morning

LEE CASE

WCBM, Baltimore
Years At Station: 18
ARB: 10.3

Cume: 252,200

Picks the music himself; does not use humor on show; major
sources of information for show are news wire and newspapers. Gets
up at 3:30 a.m. to arrive at station at 4:30 a.m. for his 5:10 a.m.
show. Like most morning personalities, management feels he's the
most important personality on the roster; about 80 percent of his
show is sold out. He enjoys doing the morning show ‘‘because it's
the time when people need to listen to radio for information and lis-
ten for company as well . . . during the morning hours, radio is still a
very important part of life in America today."”

Adds: “There is nothing that really irritates me about my job. It's
a pleasure and, like all people in our business, | consider myself for-
tunate to be able to earn a living doing what | like most to do. The
discipline of today's structured programming sometimes makes me
feel as if I'm being leaned on, but that's all. There is one irritating
thing, though, come to think of it, and that's answering the phone
only to have the caller hang up. The world is full of nuts and they love
telephones. But | enjoy being important to people—that is, knowing
that my being there each morning is something that listeners have
come to depend on.

“People have come to expect me to comment on items in the
news, things that they would like to themselves comment on. They
don't always agree with me, but they like having a person with them
in the morning hours, not just an animated jukebox."” Case worked
at five stations prior to his present job. The best air personality in his
opinion that he has listened to is ‘‘probably Arthur Godfrey.”" Says
he's working with his fifth program director in 10 years and has liked
and respected each of them.

Major complaint with radio today: *“There is too much sameness
in the business. | hope the pendulum will swing back though. | don't
expect big bands to come back, but 1 do hope there will come a time
when not all of the major stations in a market try to do the same
thing and hope each ratings period that one of them will appear to
be doing it a little better than the rest.

“I've been a believer in keeping radio intersting, keeping the au-
dience off balance so that they will tune in to hear what's different
today. | don’t think people have changed in what they would listen
to. It's just that they're brainwashed to the point where they think
that that's all there is to listen to, that being the sameness referred
to earlier. WCBM is not guilty of this. Our station has been the leader
in doing new things in the market, but the sameness develops, as
others follow our lead.’” Case plays an average of eight records an
hour on his show.

JAY THOMAS WAYS,

Charlotte, N.C.
Years At Station: 3
Age: 26

Metro ARB: 21.3
Cume: 184,200

Jay Thomas, besides being the morning personality, is also pro-
gram director. His show is humor-oriented while playing today's
most popular music. On his show every voice imaginable can be
heard. The show is produced by Larry Sprinkle, who is the voice of
Mister Denise, the station hair dresser, and Granny Glick, the oldest
skin flick maker in the world. Other characters on the show are Dr.
Henry the K, Rocky the Inflation Fighter, and Caleb Kluttz, local red-
neck policeman. The Thomas show is 90 percent sold out at the
highest rates in the Carolinas—$110 for national 60-second com-
mercials, and $55 for local.

Thomas has just extended his morning show coverage and be-
gins simulcasting on WROQ, the 100,000-watt FM station that can
be heard in both Carolinas. Awards: Once came in second in the na-
tional singing-in-the-shower competition in Rutland, Vt. Anything
goes on the show, from interviews with the girls in a massage parlor
to berating the station management.
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SAMMY JOHNS’

““CHEVY VAN .

GETS A SPEEDING TICKET...

(FOR CLIMBING THE CHARTS TOO FAST)
BILLBOARD ﬁf CASHBOX RECORD WORLD [28

g .

64 . ,l 77 .
“*"CHEVY VAN’ IS SAMMY’S SECOND CONSECUTIVE
SMASH SINGLE FROM HIS ALBUM... '

= General Recording Corporation

174 MILLS STREET » N.W.  ATLANTA GEORGIA 30313
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HOT CLOCK MATHEMATICS

Radio-TV Programming

Maximize Audience Appeal With
Dayparting—KMPC’s Norberg

EDITOR'S NOTE: This is the
third installment in a series on the ra-
dio Hot Clock written by Eric Nor-
berg, assistant program director,
KMPC, Los Angeles. The previous
installment was featured two weeks
ago; this is the concluding episode.

Two more things:

“Dayparting” is a common tech-
nique nowadays, particularly in Top
40, to maximize audience appeal to
the available demographics in a
given daypart. For example, the Top
40 generally has adults and teens lis-
tening short periods of time in the
early morning and late afternoon,
with a higher percentage of adults
(when school is in) in the midday,
and mostly teens at night.

Dayparting usually consists of al-
tering a category within the basic se-
quence (such as deleting the *hard”
records in each category during the
moming and midday hours), or of
altering the sequence slightly (per-
haps increasing the ratio of oldies).
This is a useful and practical ap-
proach, and to some extent should
be practiced by most stations, if only
to respond to alterations in the lis-
tener’s activities as the day pro-
gresses. But, if patterns are changed
too drastically from daypart to day-
part, the actual format of the station
will seem to change, and the listener
will think of the station as he would
a block-programmed station—like-
able at some times, not so at others,
and he’ll usually chuck it and listen
to a station he likes all the time.

And there’s one other hazard of
dayparting: It may be based on in-
correct assumptions. Hard, heavy-
metal records generally do tend to
appeal mainly to 16-25 year olds,
whereas younger teens and adults

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country ¢ rock
soul * big band
all-time favorites
FOR CATALOG of 6000 titles
send $1.50 (no c.od.’s)

it AIR MAIL is desired for catalog
= U.S. and APO/FPQ addresses, add $1.00
« International, add $1.50

(payabte in U.S. tunds)

BLUE NOTE RECORD SHOP

1586 Central Avenue
Albany, New York 12 L.5.A

PROGRAM MANAGER FOR
KWIZ RADIO, SANTA ANA,
CALIFORNIA. SEND RESU-
ME AND TAPE TO BILL

WEAVER, C/0 KLOK RADIO
One Radio Park Drive
San Jose, Calif. 95121

(408) 274-1170

tend to enjoy the so-called “bubble-
gum” records—melodic, rhythmic,
uncomplicated music. So the station
that pulls the bubblegum in the
middle of the day and actually steps
up the harder records as a conse-
quence, in the belief that it is in-
creasing its adult appeal, is doing
precisely the opposite. On the other
hand, the station that pulls its bub-
blegum at night thinking it's appeal-
ing to the teens, is actually only in-
creasing its appeal to those teens
who probably are already listening
to the progressive rock station in
town—and decreasing its appeal to
the younger teens who generally lis-
ten a lot at night, and to any adults
who may be driving around or work-
ing at night.

So the safest, as well as the most
effective, dayparting is usually done
with the oldies.

The oldie provides important con-
trast within a format, butit also pro-
vides a recognition and nostalgia
factor the current hits lack. Famil-
iarity is very important in oldies—
even more important than in the
current record, since recognition is
the key to their effectiveness. But the
nostalgia factor is what makes them
a potent tool. The mid-teen years

Santa Barbara’s
KTMS Beefs Up
Jazz Program

SANTA BARBARA, Calif.—
“The Jazz Seen,” a local radio show,
is now being broadcast Sunday eve-
nings on KTMS. R. Denzil Lee, exe-
cutive director, says that the pro-
gram is part of a total involvement.
Lee says: “To underwrite the ex-
pense of bringing musicians to Santa
Barbara (for a festival), we are work-
ing with one of our sponsors to have
Sunday jam sessions at the Bull
Market Restaurant. This way, the
artists can get a weekend in Santa
Barbara, a gig. and we can get a
guest taped for the following week’s
show.”

Glen Alpert, who does a Thursday
night jazz show at KCSB on the
campus of the Univ. of California at
Santa Barbara, will host the KTMS
show. The recording artists will serve
as co-hosts with Alpert.

Lee is involved in the jazz festival
that will be held Aug. 29-31 in Santa
Barbara. The format of the radio
show is expected to follow that of the
festival.

In Wilkes-Barre:
WPTS Now WARD

WILKES-BARRE, Pa.-WPTS
has changed formats and call letters
to WARD, according to new owner
Jim Ward.

The new format will feature MOR
music under program director
Walker Bennett. Previously, the sta-
tion featured oldies and ethnic pro-
gramming. Bennett will do the sign-
on-10 a.m. show. followed by Jim
Brando until 2 p.m. and Sam Li-
guori until sign-off time.

Leaving the station in the own-
ership and programming changes
were ex-program director Rick
Shannon, Lynn Wargo and Tom
Welby.

generally are musically the most po-
tent in a person’s life, and most mu-
sical nostalgia flashes back to this
age for your audience. Thus the
hits—the big, million-selling, mon-
ster hits—from the period when the
lower edge of your target demo-
graphic was in its mid-teen years
represents the core of your oldie pro-
gramming. This can be spread by in-
cluding representative oldies from
one or two other ranges as well; day-
parting can be accomplished by al-
tering the balance from these two or
three age ranges.

But bear this in mind: An older
listener can relate, even if less
strongly, to an oldie more recent
than from his teen years, because at
least he’s heard it—recognizes it. To
him it’s a different type of “big hit”
in your rotation. But the younger lis-
tener in your target can’t relate at all
to an oldie too old for him to remem-
ber. That’s why I specified in the last
paragraph “from the period when
the lower edge of your target
demographic was in its mid-teen
years”; and for Top 40 stations that
usually means going back no more
than 10 or 12 years—perhaps four or
five years earlier than that, occasion-
ally, in those midday hours when
school is in. MOR stations may
choose to go back 20 years or even
more, depending on the target
demographic.

In all of this it may seem I'm giv-
ing all my secrets away. Not really.
These are the tools of the trade—the
tools it often takes a budding pro-
grammer several years to become
fully aware of. These are the math-
ematics of music programming. The
skeleton. How you use these tools,
how you flesh out this skeleton to
make your station a distinctive and
responsive entity in your commu-
nity; that’s what will make you a
success or failure in programming
radio.

Oreg

FCC Censors
N.Y.’s WBAI

By MILDRED HALL

WASHINGTON—A George Car-
lin record broadcast over New York
FM station WBAI, New York, in Oc-
tober of 1973, has been declared ob-
scene, and the station censured by
the Federal Communications Com-
mission.

The FCC objected to Carlin’s use
of some scatalogical four, 10 and 12-
letter words in the broadcast as “pa-
tently offensive,” particularly be-
cause it was aired when children
could be listening.

The Pacifica FM station was not
fined, nor its license threatened for
the alleged violation of the law bar-
ring broadcast of “obscene, indecent
or profane language.” But the Com-
mission said this transgression will
go into its record, and if additional
listener complaints come in, the
agency will give further thought to
possible sanctions.

The Pacifica Foundation station
says of the comedy monologue:
“Carlin is a significant social satirist
of American manners and language
in the tradition of Mark Twain and
Mort Sahl. Carlin is not mouthing
obscenities, he is merely using words
to satirize ... our attitudes toward
these words.”

The commission’s indirect censor-
ship approach is the deterrent tech-
nique that has angered anti-censor-
ship forces through the FCC’s
history. Former Commissioner
Nicholas Johnson called it the
“raised eyebrow” threat, when it was
used to enforce the FCC’s policy
against airing lyrics that referred—
even obliquely—to illegal drugs.

But the FCC quotes federal court
agreement that the broadcast area,
which brings material into family
homes, is different from other
media. The commission can’t exactly
spell out how it interprets “indecent”
and “obscene™ language, but says
the concept involves exposure of
children to prerecorded “deliber-
ately broadcast” language that de-
scribes “‘sexual or excretory activities
and organs.”

on’s KZEL-FM Battling

Despite Rating Up-Swing

® Continued from page 44

have money to repair the station and
it went off the air.

“My wife and I went out to find
out what had happened to our hip
‘muzak’ station.

“I borrow $495 and bought a new
final tube from RCA and installed it
so they could go back on the air.”

West had been a stockbroker in
the area. In March 1971, he bought
the station for $29,000 and began
selling some land he owned to buy
equipment. During the next five
years, he was to sink $160,000 into
the operation. But it’s now a
100,000-watt stereo station that em-
ploys a staff of 20. these include
Gary Palmatier, John Napier and
Michael Waggoner.

The hard times and the spending
money upon money days are past,
believes West.

“I’'m running into more and more
people who are now saying that FM
is where it’s at. People don’t want to
listen to an artist’s product created in
an expensive studio at enormous
cost over a $5 radio with a 2 inch
speaker.

“And we’re still totally free-form
radio and nobody can tell me it
doesn’t work if the air personalities
and the radio station is plugged into
the community.

WwWWW.americanradiohistorv.com

“Where some free-form station
goofed was they hired rebel Top 40
people and they OD‘d on freedom
and became too esoteric.

“Here, we've had to condition the
whole market that freedom in radio
could be interesting and beautiful.

“This is why the people who have
advertised with us have found it a
very effective medium.

“And this station is more than just
the music. Free-form radio is total
communication.”

Personally, West feels that radio
stations which aren’t exposing new
artists are “‘damned irresponsible.”

KZEL has a stress box for records
and “even if we don’t particularly
like a new piece of product.. . even
though it might not jive our taste
buds, if itis well-produced and tech-
nically sound, we will play it. We
dared. for example, to play Waylon
Jennings before he became accept-
able on rock station.”

KZEL’s signal reaches 100,000
college students and more than one
million potential audience overall.

“And I'm finding myself to be
more and more a radio junkie. There
are 14-17 signals in this market and
you find yourself going against the
big guys. Sure, you've got to be
masochistic. And, like I said, you've
gota lot of anxiety. But it’s worth it.”

Itinerary for Kansas

February
7 Dayton, Ohio
Palace Theatre
8 Cleveland, Ohio
Music Hall
9 South Bend, Ind.
Morris Civic
10 Detroit, Mich.
Ford Auditorium

11 Toledo, Ohio
University of Toledo

13 Waynesburg, Pa.
Waynesburg College

14 Bethlehem, Pa.
Lehigh University

15 Meadville, Pa.
Allegheny College

17 Trenton, N.J.
War Memorial

19 Lewiston, Maine
Armory

21 Passaic, N.J.
Capitol

22 Harrisburg, Pa.
State Farm Arena

23 Philadelphia, Pa.
Erlinger Theatre

24 Washington, D.C.
JFK Center

25 Pittsburgh, Pa.
Stanley Theatre

26 Kutztown, Pa.
Keystone Hall

28 Massey Hall
Toronto,Can.

March
1 Kitchner, Ont.
Memorial Auditorium

2 London, Ont.
London Arena

4 Davenport, lowa
RKO Theatre

5 LaCrosse, Wis.
Sawyer Auditorium

7 Milwaukee, Wis.
Uptown Theatre

8 Chicago, Ill.
Aragon Ballroom

9 St. Louis, Mo.
Keil Auditorium

10 Ft. Wayne, Ind.
Coliseum

12 Atlanta, Ga.
Municipal Auditorium

13 Charleston, S.C.
Civic Auditorium

14 Winterhaven, Fla.
Florida Citrus Showcase

14 Miami, Fla.
Marina

18 NewOrleans, La.
St. Bernard Auditorium
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‘ Lightning strikes twice-
| the new Kansas albumis here!

The same electricity that hit the first
giant Kansas album is at work on their second.
Kansas—stretching the borders of their music

from coast to coast on“Song for America.”
Kansas—scoring big with a heavy tour
schedule and sellout audiences..
All the sound and fury of summer thunder
from the hot new band for’75!

Kansas:'Song for America.”
On the wings of the storm..
Kirshner Recg

. On

PZ 33385 |

“Distributed by Columbia/Epic Records

B © 1975 CB5 Inc
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Vox Jox

By CLAUDE HALL

LOS ANGELES—The National
Assn. of Broadcasters holds its an-
nual convention April 6-9 in Las
Vegas and Charlly Jones, head of the
Radio Information Office of the
NAB tells me that this meeting is
shaping up as the best ever held by
that sterling organization. This is, in
fact, the 53rd and the late Jack
Benny will be the recipient of a spe-
cial award, George B. Storer will re-
ceive a distinguished service award,
and John Silva will receive the engi-
neering award. Richard Wiley of the
Federal Communications Commis-
sion will be a luncheon speaker.

I'm a little bit prejudiced about
the success of this particular conven-
tion, since I'll be sitting in on a panel
with Grover Cobb, NAB senior exe-
cutive vice president on radio; and
Miles David, president of the Radio
Advertising Bureau. Jim Dunbar of
KGO in San Francisco will moder-
ate the panel session, which will be
operated like a talk radio show.
Meaning that you’ll be able to
phone-in questions from the floor
for Cobb, David and myself.

Until we open it up for talk, Lark
Alise, air personality on KENO in
Las Vegas, will be spinning records.
Before that, Harold Krelstein, chair-
man of the NAB radio board, will
make pertinent remarks.

I think this is going to be an excel-
lent session. 1 hope to see all of you
there. As usual, Billboard will have a
suite in one of the convenient hotels
and on hand to talk music, record
charts and radio will be Bill Ward-
low, head of Billboard’s chart oper-
ation: Eliot Tiegel, managing edi-
tor; Bill Moran, director of talent
coordination, and there is a strong
possibility that Lee Zhito, publisher
and editor in chief will also be on
hand in the suite. We'd like all of
you to come by and talk radio.

* * *

Jack (Charlie Brown) Wood and
Charlie Harrigan have succumbed
to the roar of the greenback and will
be leaving KIMB in San Diego
(Wood programmed the station un-
der his own name and was part of
the morning air team as Charlie
Brown) to join KLIF in Dallas.
KLIF’s program director, Todd
Wallace, says that the station plans
to spend $175,000 to build up its
morning show into the most unique
show in America. However, the mu-
sic format will not be interrupted at
all, meaning the ultra-tight playlist
will prevail even during the morning
drive hours. So ... the move for the
team takes place in mid-March. No
figures available, but Wallace says it
was “a hell of a lot of money.” This
maneuver, naturally, means that for-
mer morning air personality John
London is looking for work; station
was agreeable. 1 believe, to shifting
him elsewhere in the schedule, but
he would like a fresh start and can be
reached at 214-247-0950. Whether
KFMB will hire another team isn’t
known at this moment but I'll bet
Bobby Rich down there has head-
aches right now, since he was in the
process of trying to get KIMB-FM
into a rock format.

A %

The unjobless scene was still
rampant this past week, but no more
than usual. If the economy has af-
fected the DJ business, you’d never
know it because I've always spent
about 90 percent of my work day on
the phone. This week, Pete Devlin is
looking; 608-846-3469; was at
WLVE in Madison, Wis. Has ten
years of experience. Also looking is
Alan Irwin, who'd been music direc-
tor of WLXW in Providence, R.1., a

beautiful music station. He wants a
similar job. Or something in the
MOR field. You can reach him at
401-351-7024.

* * *

Ran into Steve Gaspar at my fa-
vorite wetback restaurant the other
day. He told me aboutall of the pub-
licity that Buzz Bennett was getting
lately. One Los Angeles air person-
ality is trying to find out who Ben-
nett has for a public relations agent
“so 1 can hire her.” Gaspar and Ben-
nett, of course, are operating out of
the Don Kelly office in Los Angeles
at 213-656-4787.

* * *

Jeffrey P. Morgan is now doing
the all-night show at WHLO in Ak-
ron, Ohio. ... New general manager
of WABC in New York is Alfred
Racco, who'd been manager of
ABC’s KGO in San Francisco. He
was replaced in San Francisco by
Michael Luckoff, previously the
sales manager at the talk-talk oper-
ation. ... Jack Bogut at KDKA in
Pittsburgh, swapped jobs with the
mayor—Peter Flaherty—for a day.
More and more politicians are get-
ting into the act. Ex-mayor Sam
Yorty is doing TV in Los Angeles
and Ronald Reagan, ex-governor of
California, is one of the hottest radio
syndication properties around at the
moment. Harry O’Connor is syndi-
cating a Regan show and doing well
with it.

*  x %

Frank Jolle, 213-659-3877. is
looking for a job. Good hombre. ...
In a recent special—the Australian
Special, to be precise—one of the ra-
dio guys in Sydney made mention to
Harry Harrison of WABC in New
York being a touch past the prime.
Good ol’ Harry wrote Frank Jeffcoat
at 2UW in Sydney: “I was surprised
to discover that 1 was 54 or 52 or
something like that. I'm enclosing a
biography, which will tell you a bit
of my background. I began my radio
career at age 20 in Chicago in the
mid-50s. I admit 1 do feel old arising
every morning at 4:30 a.m. to be on
the air at 6 a.m., but I really am not
as ancient as you thought.” Harry,
incidentally, replaced a legend on
WABC and everyone thought the
ratings would drop, but they went
up- L S

Maybe the Top 40 scene is getting
a little more competitive in Okla-
homa City. Ed Kaye is the new pro-
gram director of KOMA, replacing
J. Robert Dark, who went to a local
FM progressive station. The lineup
at the station includes John Millin-
der in the morning, Ed Kaye 9-noon,
Rob O’Neal noon-3 p.m., Jim St.
John 3-7 p.m., Alex J. Stone 7-10
p.m., Jack Adams 10 p.m.-2 am.
and all-night man Phil Knight,
Mark Swartzell is news director. .. .
Bob Holland writes: “Enjoy reading
Vox Jox every week, but I would en-
joy it more if I saw my name more
often. In fact, I would enjoy every-
thing better if I had a job. So let the
world know that I am looking. Don’t
forget the phone number—912-375-
4553. 1 want to hear from a good
rock and roll station with good pay.
Everyone else is looking for the same
thing, so why should 1 be different?”

* * *

Needed: A good morning person-
ality. At KKSS in St. Louis. Talk to
Scott St. James at 314-231-5577. . ..
Larry Clark has joined WEEP and
midday personality at the Pittsburgh
country music station. He had been
at KQV, the Pittsburgh rocker and
replaces Timothy G. Adams, who has
left to join WJJD in Chicago.

IS IT

CHICKENMAN?

IS IT THE

TOOTH FAIRY?
NO,IT'S AMERICAS

MINUTEMAN ON LEFT

Hello. I'm the Mafked Minuteman and the big fella at my side ismy
wonder dog, Bunker Hill. Our adventures in Colonial America will
soon be heard on radio stations from coaft to coaft . . . as part of a
musical-comedy package called “The Great American Birthday
Party!” Since it was created by the fun-loving producers of Chicken-
man and The Tooth Fairy, you know it’s going to be fantastic radio
entertainment . . . and very, very saleable! In addition to sixty-five
two-minute episodes of my dynamite adventures, there’s a terrific
bundle of custom jingles, more comedy features, short dramas,
contests and promos and DJ inserts and more of more . .. And I
suggest you call collect or write fast . . . you wouldn’t want me and
my pooch working in your market for fomebody else.
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The For demo,
complete rates and details,
bicentennial call collect or
package... write immediately
already sold x : - for exclusivity.
in 61 markets. L s o (312) 944-7724

R SLURAT g
GREAT AMERICAI\_T% BIRTHDAY PARTY

mﬁ.;_, THE CHICAGO RADIO SYNDICATE x_-:;;‘t
: A\ 2 East Oak Street, Chicago, Illinois 60611 /4 '
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General News

BOBBY WOMACK

LOS ANGELES—"There is a
tightness in the record industry and
work has dropped considerably. I
have turned down dates recently be-
cause there is no reason (o gross
$200,000 and walk away with
$30.,000.” says Bobby Womack.
United Artists’ star.

It has been several months since
Womack’s last release and he says.
“I will not throw just anything to-
gether just to have a record on the
market. The competition is too stiff.”
He is keenly aware of his decline in
popularity due to prolonged periods
between records, and he comments.
“you’re as popular as your last hit.”
As soon as you come out with a new
record, it’s as if you have never left
the scene.

“Many artists will put out records
one after another, just to have their
names before the public, but that is
dangerous and can do more harm
than good if the productis inferior.”

He freely admits that the offers for
personal engagements are not com-
ing in abundance. However. the de-
mands for Womack as producer,
writer and motion picture actor in
addition to composing music scores
are keeping him quite busy.

A new r&b album and single due
in April will coincide with his Euro-
pean tour scheduled for the entire
month. “I came off the road to regr-
oup and get something together for
1975. 1 have gotten deeper into my
music, and have more to say now,
plus, I am utilizing new instruments
for the first time, such as the steel
guitar.”

Womack has also recorded a
country album for UA. “I now have
the opportunity to try a lot of things
that | have always wanted to do with
music. For a long time I've wanted to
sing country. but the field was not
open to black artists. But people like
Charley Pride impressed me and
gave me a reason (o lry it

“So when I went into the studio.
instead of cutting what was sched-
uled, I cut what I wanted. and out
came a country album. I just hope it
will be accepted. and everyone will
benefit from it,”" say Womack.

His recordings are predominately
message tunes, “Most of my ideas
come from everyday people. listen-
ing to different conversations, and
out comes a song. Someone may say
something or come up with a catchy

By JEAN WILLIAMS

line. That’s how I wrote “That’s The
Way 1 Feel About Cha.’

“My music has graduated from
the elementary level to senior high.
But now I am about to enter college,
which is the way I deal with my mu-
sic.

Although he is the composer of I
Can Understand It” which won a
gold record for the New Birth, he did
not record the tune until recently.

Womack is the owner of three
gold records. “Looking For A Love”
and “Harry Hippie” as the per-
former, and “I Can Understand It.”

As a producer in his own right he
has undertaken the challenge of air-
ing the Valentinos (his five brothers)
and singer Mary Wells.

“In these times of inflation, even
some of the top artists are doing only
weekend gigs.” he says, reverting
back to the job situation. “When
you’re carrying 30-40 people along
with you, even though you gross a
lot of money, it doesn’t pay to do
more than weekend dates. We can
benefit from the kind of situation
that exists now only if we work 20-25
one-nighters.

“For the most part, the promoters
have had to cut back on the acts be-
cause people cannot afford the price
of the tickets. There are a few artists
like Elton John, Marvin Gaye,
Stevie Wonder or Al Green who are
still making it. But unless you are in
that bracket, it doesn’t pay to accept
all dates.”

He is comfortable with any au-

He Has Cut Country Album;
‘Something | Wanted To Do’

dience but prefers the intimacy of
nightclubs. “You must first realize
that] am a born preacher.” says Wo-
mack. “I am able to stir the people. ]
enjoy the performing and of the
business or anything that will afford
me the luxury of being closely in-
volved with people.

“But when I sit down to write a
song, I know that am not only deal-
ing with my particular situation, but
others that feel the same frustrations
that1 may be feeling. That makes me
feel that [ am contributing,.

“When I sing my message songs. |
can always tell from the reaction of
the audience, who are having, or
have had similar problems. That
makes me feel that 1 am really reach-
ing them, and hope that in some
small way 1 have made them smile
about it for at least a little while.”

Buddah And GRT
Sign A Tape Pact

NEW YORK-Buddah Records
Group has entered into a long-term
tape duplicating agreement with
GRT, thereby ending a similar asso-
ciation with Ampex Music Division
that had endured for several years.
The Buddah/GRT agreement, simi-
lar in structure to the old Ampex
pact which was not renewed, gives
GRT tape manufacturing and distri-
bution rights to Buddah product in
the U.S. and Canada.

Chicago Dept. Store Goes
Soul With a 10-Day Disco

By ANNE DUSTON

CHICAGO--Soul artist appear-
ances and a 3,000 square foot sale
area designed as a discotheque will
highlight an r&b record album sale
of unprecedented proportions being
held here March 13-22 by Carson,
Pirie, Scott department store in co-
operation with Lieberman Enter-
prises.

Over $150,000 in inventory repre-
senting all major and independent
soul product, including catalog and
cutouts, with an emphasis on top
charted albums, will be offered dur-
ing the ten-day event.

Treatment Of Gospel Acts

® Continued from page 52

“We are now considered pop or
r&Db artists. However, we do not feel
that we fall into either category. If
you see us at the Met (a church and
gospel auditorium) in Philadelphia.
you would see the same show at the
Whisky A Go Go (a nightclub) in
Los Angeles. We are contemporary
music singers. We merely sing mes-
sage songs that would relate to ev-
eryone,” says Martin.

The Mighty Clouds Of Joy’s new-
est album “It's Time” started in the
r&b market. crossed over into gospel
and then the pop market.

“Gospel will always be in order.”
says Martin. “We are still receiving
royalties from records that we re-
corded ten years ago, and they are
still selling. But in the pop field, if
the record lasts a year, you are
lucky.”

The Mighty Clouds, for the past
ten years has been voted Quartet Of
The Year by NATRA. “But we
could see what was happening to
gospel, and it was getting desperate
for us, so we had to make some kind
of move,” says Martin. Because of

their dedication to gospel music.
they chose the contemporary ap-
proach that they may stay in close
touch with gospel, although being
considered an r&b group by their
newly acquired fans.

* * *

Sonny Taylor, program director
of WIPC, in Chicago, is leaving to
take over the same position at
WWRL, in New York.

Enoch Gregory, program director
and 6-10 a.m. air personality of
WWRL, will relinquish the post of
program director in favor of remain-
ing on the air. The station’s general
manager says although Gregory
produced excellent results as pro-
gram director, both positions are
full-time jobs.

L S

Jai Rich. music director of KJLH-
FM, Los Angeles, reports that they
have incorporated “Spotlight 75"
into their format. Each evening from
12-12:30 a.m.. an artist is spot-
lighted, with five-minute segments
throughout the day giving a brief
history of the artist.

Remember ... we’'re in communi-
cations, so let’s communicate.

Coordinating the plans are Den-
nis Sinclair, sales supervisor for Lie-
berman’s Eilk Grove Village offices,
and Mary Yoksoulian, buyer at Car-
son’s.

Appearing during the sale are soul
artists Leroy Hutson, The Impres-
sions, The Notations, Rasputin
Stash and Linda Clifford. ali from
Curtom, and 2lst Century from
RCA.

Total advertising budget by Lie-
berman’s exceeds $12.000 and in-
cludes co-op advertising in the Sun-
Times, The Tribune. the Defender,
Metro and the Downtowner. Radio
spots preceding the sale and follow-
ing through the nine days will be
carried on WVON, WJPC, WBMX,
WSDM, and WLS (although con-
sidered a white pop station, WLS
has the second largest black demo-
grahpics).

The sale will be held in the Carson
auditorium on the eighth floor, with
100 browsers arranged in the 3,000
square foot area. The area will be
designed like a discotheque, with
flashing, colored lighting, contin-
uous slides of performers and con-
tinuous taped music.

Signs on the main floor, at each
escalator landing, and on the sixth
floor record department will adver-
tise the sale.

Record companies are coopera-
ting by supplying talent and co-op
advertising. Atlantic is providing
300 T-shirts with the slogan “Carson
Pirie Scott Soul Explosion.” Daily
giveaways include 100 LPs and 100
posters.

A total store effort involves the
special events, display, advertising,
audio/visual and publicity depart-
ments.

Advertised prices will be $3.99 for
$5.98 list albums; $4.99 for $6.98
list; $5.99 for $7.98 list; $6.34 for
$9.98; and $7.98 for $11.98 list.
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Craig Into
Heavy Mass
Mart Promo

By EARL PAIGE

LOS ANGELES—Craig Corp. is
broadening its product line and
bucking the economic gloom by go-
ing all out in mass market promo-
tions, including its first national TV
sponsorship of a syndicated music
special involving a gamut of record-
ing acts appealing to the 18-34 age
consumer.

Lauren Davies, vice president of
marketing, sees part of Craig’s ap-
proach as tying in with a shift in
marketing he thinks is necessary to
pry loose consumer spending. I see
a trend towards a slightly harder sell,
a hard sell not only to create aware-
ness, but to cause a reaction.”

In this sense, Craig’s music spe-
cials are created “events™ according
to John Romain, advertising and
sales promotion director.

Tied closely to the advertising and
sales promotion philosophy is the
position Craig wants to assume in
terms of consumer life style. say
Davies and Romain.

Craig’s warranty cards help it to
stay constantly up to date on the
people buying stereo and its TV
buys of recording star shows fit right
in.

Actually. TV producers now seek
out Craig, says Sam Riddle, co-exe-
cutive producer along with Kip
Walton of a Hoyt Axton show, set
for 50 markets in June and called
“The Hoyt Axton Country & West-
ern. Boogie Woogie, Gospel, Rock
'n" Roll Show.”

Riddle & Walton, involved previ-
ously in specials such as “New

(Continuwed on puge 59)
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LOS ANGELES—Intermagnetics
Corp., the firm that plans to put
various companies around the world
in the magnetic tape business, has
made its first sales in Mexico and
Australia and has also mapped out a
“solid list of contacts.”

Vice president Terry Wherlock
says he feels “lots of areas can sup-
port and want to support their own
manufacturing facilities. They have
money and the companies involved
have a market and some expertise in
general manufacturing. They just
need specific know-how and equip-
ment to enter the tape market. The
trend will be there whether we sup-
port it or not, so we decided to sup-
port it.”

Intermagnetics will be concentrat-
ing in Southeast Asia, Latin Amer-
ica, the Middle East, Asia, the East-
ern bloc in Europe, Africa and other
parts of Europe.

The firm has also decided on three
basic plans to offer a prospective
partner. Plan A includes a 12-inch
line with all support equipment ca-
pable of producing 15 to 18 million
cassettes a year at a cost of $550,000.
Plan B at about half the cost and
size, is suitable for an area without
export opportunities for any number
of reasons and can be locally com-
petitive. Plan C is a starter kit involv-
ing just slitting and winding ma-
chinery at a price range of $90,000 to
$150,000. Various parts of each plan
will also be offered.

“We will sell know-how.” says
Wherlock, “but we feel that rather
than own a foreign company we
should form partnerships for a nom-
inal equity in that company and a
royalty on sales. We will also prob-
ably set up master warehouses in

A New Twist For 4
Citizen Band Units

By EARL PAIGE

LOS ANGELES—The rush of car
stereo manufacturers into combina-
tion tape player and citizens (CB)
units is taking a new twist with the
entry of Craig Corp. into CB, ac-
cording to Lauren Davies, vice pres-
ident of marketing. Craig will have
four CB units—but not married to
players.

Recent shows have focused atten-
tion on CB with J.I.L. and Far East-
ern Research Laboratories (Xtal)
both showing 23-channel CB mod-
els (Billboard. Nov. 9. 1974). J.I.L. is
pairing CB with 8-track in its 852CB
(with AM/FM stereo at suggested
$363.53 and list of $399.95) while
Xtal has announced a XCB-8 pair-
ing CB with Cassette. Xtal, though.
hasin the line a XCB-13$54.95 acces-
sory that is cartridge-shaped and
handles a single CB channel.

Davies, in noting that the CB mar-
ket is shooting ““crazy upward.” says
Craig will be at NEW/COM in Las
Vegas May 6-8 with CB not paired
with tape because he sees a different
market for CB. Craig isn’t announc-
ing its price points yet. but will have
three mobile and one home unit.

Davies seems to indicate also that
Craig engineering thinking finds the
bulkiness of CB and tape player go-
ing against the compact trend. espe-
cially necessary for in-dash. Also.
CB/tape/radio drives the price
point way up, he notes.

But basically, he thinks the CB
consumer is a breed apart. He notes
too the often-discussed dealer prob-

lem of CB aficionados hanging
around stores gossiping about all
that goes on with CB.

Some audio and car stereo mer-
chandise managers have been stand-
offish on CB precisely because of
their incredibility over the curious
nicknames CB people chose (to
avoid identification or just because
it's de rigueur) and the fact that
whole clubs exist where CBers meet
and talk face to face.

Nevertheless, Davies feels that the
audio and car stereo dealers will sell
CB and that the market is growing so
fast no one has an exact figure.

Atthe 74 NEW/COM, reps noted
that regular pipelines were far from
full and that some CB manufac-
turers were really not into expand-
ing retail outlets. But that’s all
changed apparently now that car
stereo people see a CB boom.

Craig also recently introduced two
new home entertainment systems
and two portable cassette recorders.

In the compacts. model 3219 is an
AM/FM stereo radio/8-track player
with outputs for both main and ex-
tension speakers. latter in tandem
with matrix setting on speaker select
switch for enhanced 4-channel ef-
fect. Other features include auto-
matic and manual switching for
tape. phone input and stereo line
output jacks for use with separate
tape recorder.

Model 3220 has similar features
plus an automatic record changer

( Continued on puge 60))
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' Intermagnetics Sells 2 Nations

By BOB KIRSCH

three or four areas of the world, so if
a plant produces more than they and
we can use, it can be stored. We will
put up no restrictions on a com-
pany’s own marketing plans.”

Intermagnetics has already sold a
complete coating and slitting line to
Sovi in Mexico. the largest manufac-
turer of blank tape in that country.
The equipment is undergoing final
tests before shipment.

A large Australian company has
purchased a high-speed rewinding

unit to work in conjunction with
existing slitting equipment.
“Initially,” Wherlock says, “we
thought orders would come from
those who had never been in the
tape business. But we are now find-
ing that orders are coming from
those already involved. This is be-
cause building a complete plant,
with legal and/or government con-
siderations, can take a good number
of months.”
(Continued on page 61)

IHF Links Hi Fi, Music
With New Artists Awards

® Continued from page 3

ecutives, and is expected to play a
major role in further strengthening
the ties that bind the two industries.

The awards will be presented at
the upcoming San Francisco Hi Fi
Show April 2-5 sponsored by the
IHF and scheduled for the Civic Au-
ditorium. For the first time in the
history of the IHF shows, the music
industry is expected to be repre-
sented by an impressive array of key
representatives.

Another first for the IHF, which is
being spurred by Frank McAdam.
its new executive director, is the in-

To Sell,
‘Q° Must
Be Heard

By STEPHEN TRAIMAN

NEW YORK-—"Hearing is believ-
ing™ as far as any quad progress is
concerned, emphasizes Joe Dash. di-
rector of diversification at CBS
Records and a key spokesman for its
SQ matrix 4-channel effort.

His comments are echoed by
Walker. JVC hi fi merchandising
manager and a leading CD-4 dis-
crete proponent, and Jerry LeBow of
201 Communications, coordinator
of the Sansui QS 4-Channel Project.
All agree that those stores properly
demonstrating quad are selling it.

Although samplers of the various
quad modes have been with the
industry since the first “Q™ disks and
tapes appeared on the scene two
years ago, and are constantly being
updated and refined. no one sam-
pler can really do the job. according
to recent Billboard surveys of deal-
ers. distributors and rack jobbers.

Some equipment manufacturers
have even commissioned specially
pressed recordings. such as Bang &
Olufsen for its new high-end quad
receiver introduced in Europe last
fall.

As a continuing aid to retailers in
demonstrating what 4-channel can
doforrecordings, Billboard kicks off
the accompanying “Dealer Demo
Disks™ chart that each month will
spotlight recommended cuts of new
(and existing) releases in all three
quad modes—SQ and QS matrix and
CD-4 discrete. representing various
music preferences (MOR. rock. pop.
classical, country, etc.).

Suggestions for the first list. and
succeeding charts came from engi-
neers, mixers and other spokesmen,
for the three systems. as well as Bill-
board’s Record Review panel which
highlights the best new “Q” record-
ings. (Continued on puge 59)
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clusion of live concerts at its shows.
This experimental program will be
launched at the San Francisco show
and will feature a number of major
artists including Dizzie Gillespie,
Taj Mahal, Billy Cobham and Jef-
ferson Starship.

To further drum up public inter-
est, the IHF is offering special re-
bates on admission prices to the San
Francisco show. The rebate offers $1
off the admission price if attendees
retain their ticket stubs and turn
them in to their nearest participating
hi fi dealer. Tickets are priced at $3
for admission to the exhibits, con-
certs and awards presentation cere-
mony: while a $1.50 admission is
being charged for entry to the exhib-
its only.

Mary Travers. formerly of the pop
group. Peter. Paul & Mary. will host

(Continued on puge 60))

Miida Boss
Predicts a
Solid Year

By RADCLIFFE JOE

PLAINFIELD, N.J.—Promised
Federal tax rebates along with the
current trend by some banks toward
a reduction of the prime interest
rate, should help release enough
money into the economy to give
audio equipment manufacturers a
good business year in spite of the
continuing recession.

This is the feeling of Henry Yosh-
ida, president and chief operating
officer of Miida Electronics, Yosh-
ida, who recently assumed control of
the day-to-day operations of Miida,
is confident of an upturn in the
economy to the point where he an-
ticipates sales of between $12 and
$15 million this year. This figure
represents an increase of between
seven and 10 percent over last year's
sales.

Still, in spite of his optimism,
Yoshida is cautious, and beyond the
new product mod-
els already in pro-
duction for release
at the upcoming
Summer CES, no
major expansions
are being planned.
Instead. Yoshida
will use this year to
concentrate  on
what he calls the “development of
the Miida image.”

The Miida executive discloses that
although the line is strong in East

(Continued on page 63)
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Dealer Demo Disks

Suggested cuts for demonstrating the best effects of the major 4-channel
modes. Information from various CD-4, SQ and QS official industry
sources and Billboard Record Reviews includes type of music, demo cut,
LP title-artist, label, code number.

i Matrix 4-Channel
MOR Instrumental—''The Mexican Connection’” from '*Streetlight Sere
nade,” Billy Joel, Columbia, CQ 33146,

Soft Rock—'"Long Tail Cat” from *‘Loggins & Messina.”" Loggins & Mes

sina, Columbia, CQ 31748

Country—*‘Poor Boy'' from *'Baby Don’t Get Hooked On Me,"* Mac Davis

Columbia, PCQ 31770

Latin Rock—''Oye Coma Va" from *Abraxas,” Santana, Columbia, CQ

30130

Hard Rock—""Frankenstein" from **They Only Come Out At Night,”" The
Edgar Winter Group, Epic, EQ 31584

Classical—""Mars'" from Holst's *The Planets,* Andre Previn and Lon
don Symphony, Angel (EMI), SQ-1-3991 (Q2EA-4919)

@M Discrete 4-Channel

MOR Instrumental—‘‘Love’'s Theme" from *'Greatest Hits Of The '70's
Arthur Fiedler & The Boston Pops, RCA, ARD 1-0552
Soul—"Ghetto Child"" from “The Spinners,”” The Spinners, Atlantic,

QD 7256

Pop—"‘Mockingbird" from *Hotcakes, " Carly Simon, Elektra, ED 1002
Hard Rock—Side 2 of "Journey To The Center Of The Earth.”” Ron Wake-

man, A&M, QU 53621

Classical—"*Arabesque’ from “‘Snowflakes Are Dancing.” Isao Tomita

RCA, ARD 1-0488

Contemporary—*'Eleanor Rigby" from ‘‘Beatles Classics.” Enoch Light,

Project 3, PR 5084Q

(;)_9 Matrix Quadraphonic

Soul—""New Moon’" from *‘Spirit Of The New Land,”” Doug Carn, Black

Jazz, BJQD/8.

Rock—'"'Bad, Bad Leroy Brown,"" from **Photographs & Memories,”” Jim

Croce. ABC Command, CQD 40020

Pop—Title cut from "'You're Gonna Love Yourself In The Morning.”” Bon

nie Koloc. Ovation, OVQD 1438

Classical—Side 1 of "Tchaikovsky: 1812 Overture.” Charles Abravanel
and Utah Symphony. Turnabout/Vox, QTV 34554

MOR Instrumental—'‘| Fee] The Earth Move.” from “4-Channel Dyna
mite,” Enoch Light. Project 3, PR 5068QD

MOR—":Partisans’ from '"Come From The Shadows,” Joan Baez, A&M

QU 54339
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Few Represented At Miami Merch. Show

MIAMI BEACH—Relatively few
home entertainement companies
will be represented at the March 8-
10 Florida Merchandise Show at the
Americana  Hotel, according to
Larry Karel, producer of the semi-
annual event that attracts mass mer-
chandisers from the Southeast.

South America and the Caribbean.

Only consumer electronics manu-
facturers and distributors repre-
sented are JVC, Superscope. Solar
Sound, Phone Mate, Maytronics,
Federal Premium, Specialty Distrib-
utors and Ramson Trading.

Tape/Audio/ Video

Recortec, Sunnyvale, Calif., will be showing
its new Automatic Cassette Feeder option to add
“total automation” to cassette loading or dupli-
cation at both the International Tape Assn.
seminar this week in Tucson, and the National

Tape Duplicator

Assn. of Broadcasters meeting next month in
Washington, D.C.. program manager Bill Lawless
reports.

Developed as an attachment for existing ma-
chines, Lawless notes the firm is protecting its
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current loader and duplicator customers from
equipment obsolescence. With the new unit, C
D cassettes are automatically inserted and
threaded on the loader or duplicator slave, elim-
inating the manual operation. Price is $4,750
with substantial discounts available.

P Y

Parsons, Inc., Cherry Hill, N.J, has just intro-
duced two new additions to its line of Trackmas-
ter audio tape equipment, dual purpose blank
and tone sensor winders for 8-tracks and cas-
settes.

Model PLS01D for cartridges operates at 225
inches per second (ips) and features direct
spindle drive and electronic torque control of
tape, automatic tape cutoff and predetermining
counter. According to Parsons' Delores Bruce-
Lloyd, output from each machine and one oper-
ator is 1,000 blanks per 8-hour shift.

Model PL503D is the dual purpose blank and
tone winder for cassettes with similar features.

P

Distributors of commercially available pro
grams in videocassette/cartridge formats are in-
vited to submit as many titles as they wish for
inclusion in the second annual Video Library
during the Vidsec 75 (Video Systems Exposition
and Conference) to be held at McCormick Place,
Chicago, June 1-3, 1975.

The entries will be available for showing to
the expected 2,500 attendees, and a catalog
listing titles available will be offered.

Applications may be obtained from Vidsec
75, 11th Floor, 331 Madison Ave., New York,
N.Y. 10017. Deadline for submissions of appli-
cations is March 15. Entrants will be advised of
the title selection for the library.

x % ¥

Apex Machine Co., Ft. Lauderdale, is shipping
its first overseas sale of its on-cassette printer to
Pathe-Marconi in Paris, sold through Audiomatic
(Billboard, Jan. 11). The unit prints label
copy directly on both sides of a cassette simul-
taneously in up to three colors. The machine
completely eliminates paper labels and can op-
erate at speeds up to 100 cassettes per minute.

* * *

1V.S. (UK.) Ltd. has issued a revised price
list for U-Matic Format videocassette dupli-
cation. L.V.S. operates a Sony D-100 PAL dupli-
cation facility at Mitcham, with program master
origination from 16mm/35mm film and PAL
Quad.

The revised prices on a KC-10 run from
$38.53 for a minimum order of two, to $15.07
for a maximum order of 100. The KC-60 is
$94.30 to $41.40, depending on the size of the
order.

Excluding the cassette, prices are $25.30 to
$4.37 for the KC-10, and, $69.00 to $17.71 for
the KC-60. Seven quantity prices are offered, in
four time lengths.

ITA Bares
LongAgenda

TUCSON-—Meetings of the board
of directors and a number of key
committees are set during the fifth
annual seminar of the International
Tape Assn.. which opened its five-
day run Sunday (2).

Opening day meetings were set by
the ITA board, with chairman Dan
Denham. 3M Co. and the Industry
Statistics Committee. Video Raw
Tape Committce meets Monday (3):
Cassette Hardware/Software Inter-
face. Committee, and Advisory
Board. chaired by Ed Hanson,
North American Philips Corp. on
Tuesday (4): Audio Technical Exe-
cutive Committee on Wednesday
(5), and Producers Advisory Coun-
cil. headed by Jim Fox. FMC Corp..
Thursday (6).

Due to the concurrent format of
the roundtable discussion video
workshop sessions. it will be impos-
sible for it (o record the proceedings,
with attendees urged to bring their
own portable cassette recorders.
Eight ITA members are making cas-
scttes available at dealer cost to at-
tendees. with packages containing
eight C-90s (one from each com-
pany) sold at the average price.
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Tape/Audio/ Video

(This monthly column highlights how
aggressive merchandisers large and
small price and promote their lines
and models in audio hardware and
blank tape across the couniry.)

THE UNPLAIN DEALER:
Exemplary hi fi promotion was
achieved by Cleveland retailers who
sponsored a special eight-page
audio emphasis section in the Feb.
13 Plain Dealer. The special,
“Sounds of Cleveland.” sported
good graphics and a broad spectrum
of editorial features that went into
the state of the art in unusual depth.
For the most part, advertising
stressed audio information rather
than pricing (not to imply that prices
aren’t important information, t00).

Audio Craft Co., Inc. (two stores in
Cleveland and one in Akron), who
spotted three sizable ads through the
special, devoted onc complete ad to
a mini-essay on the ramifications of
ncedle wear, thereby plugging the
$2.400 WILD-Herbrug microscopes
they have at each store for free
needle examinations.

Sound Chamber (three stores)
presented a solid treatise on 4-chan-
nel sound which highlighted the
component systems they recom-
mend as best buys for $569. $859
and $1,429. The featured systems in-
cluded components by Pioneer,
Linear Suspension, BSR, Harman-
Kardon, Bose and Sansui. “Un-
doubtedly,” went the copy, “our
choices will upset the hi fi manufac-
turers that we haven’t picked. But
really we are not concerned with that
because our choices will save you. 4-
channel buyer, both time and
money. And they will guarantee you
the best system possible for your hi fi
dollar: and nobody has to apologize
for that.”

Clarkins Custom Hi-Fi Centers
(four stores) announced its “Sound
Off Sale” in the special, featuring
products by Fisher, SAE, Sherwood-
Jensen, Marantz, EP1, BSR, Koss,
Altec, Technics and Dekorder.

Marantz and Sony were pushed
by Record Rendezvous (two stores)
in a large ad, announcing “Total
Performance At Exciting Prices.”
Sony’s SQP-400A quad unit was in-
cluded at a $219.95 price.

Mr. Stereo & Security Centers
(three locations) devoted their ad to
car stereo, Pioneer dominating.

Tokyo Shapiro (seven outlets) tied
in with Dokorder (“After You Look
At TEAC, Listen To Dokorder”}in a
quarter-page ad and ran an addi-
tional full page announcing its one-
year free financing plan on min-
imum purchases of $299 and 20 per-
cent down. Lines highlighted by TS
were Dual, Technics, Dokorder, Al-
tec, EPI, SAE, BSR, Thorens,

Lear Jet p}loto
AUTOSOUND PLUS—Larry Meyer-
son, left, president of 11-store
Worid Radio chain headquartered in
Omaha, accepts Lear Jet Stereo
Merchandising Award from Don
Kingsborough, firm's sales man-
ager. Chain was cited for out-
standing promotion job.

Retailing Spotlight

By RAY BRACK

Marantz, Harman-Kardon, KLH

and Koss.

Northeast Appliance Audio Center
celebrated the anniversary of its new

audio showroom by advertising sale
prices on Garrard, Marantz, Sansui,
IPL, JVC, BIC Venturi and Technics

(Continued on page 62;

Philip Stogel To N.Y.’s 5th Ave.

NEW YORK-—Philip Stogel Co.
has moved to expanded quarters
here at 489 Fifth Ave. Ad agency has
added a new public relations depart-
ment, headed by Michael Galvin,
formerly with Fairchild and the
Journal of Commerce, and a broad-
cast arm. under director Bill Minkin.

Minkin will enlarge the agency’s
broadcast activities that include the
“King Biscuit Flower Hour.” and
“London Wavelength,” BBC music
programming syndicator in the U.S.
Stoegel audio accounts include U S.
Pioneer Electronics Corp. and Elpa
Marketing Industries.
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DISPLAY
YOUR WEALTH

Free,free, free, free, free,
free, (with.a minimum
purchase of Maxell products)

We make it easy to sell the fastest
growing tape line in the country. Just ask
your Maxell representative for your free
profit-pulling display merchandiser.

The display stocks 48 Maxell cas-
settes, and 15 Maxell 8-track cartridges.
And it's made tough. So you can depend
on it lasting through years of un-stocking.
(As your customers find their needs and
bring them to the register.)

The free display rack is part of the
greatest sales campaign we've ever
mounted: including advertising in every
major audio publication, multi-media
consumer advertising, point of sales aids,
co-op program and our famous Tape
Clinics. Check your Maxell representative
for this offer and the many other current
Maxell programs.
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