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Antipiracy Forces Savor Triumphs

Polygram Eyes Hill& Range Pirates Now

By ROBERT SOBEL

NEW YORK -Polygram Corp.
will acquire some 75 percent of Hill
& Range Songs Inc.. under an agree-
ment reached in principle between
Intersong.  Polygram-owned com-
pany.and the U.S. publishing firm.

I's also learned that the dcal,
which is to be firmed this week, does
not include either Gladys Music or
Elvis Presley Music, both owned by
Presley. Both firms will be continued
under Hill & Range acgis.

Under the arrangement it’s known
that Chappell, sister publishing firm

under the Polygram umbrella, will
administrate in the U.S. the Hill &
Range catalogs acquired in the deal
by Intersong. Hamburg-based firm
with 17 branches worldwide.

This is more or less an extension of

the normal pattern of both firms
throughout the world. In certain
arcas Chappell handles Intersong’s
administiation; in other arcas the

situation is reversed.
It's not known at this time exactly
what companies in the Hill & Range
{Continued on page 10)

Cutouts Hot NARM Topic

NEW YORK-—Despite the best
efforts of manufacturers to control
release schedules and fimit cutouts.
one of the most active trading and
selling sessions ever of promotional
merchandise was noted at the recent
NARM convention.

Although the relatively “reces-
sion-proof™ record/tape business is
less affected by the current econonty
than many other sectors, the depth
of this activity emphasizes the con-

tinuing search by the retailer for sal-
able merchandise at the best pos-
sible profit margin.

A sampling of some of the key
firms exhibiting at NARM-and
they were prominent among the 60-
plus companies on hand--and sev-
eral who didn't make the scene, cov-
ers their interest in the new $3.98/
$4.98 praduct and offers a graphic
answer 10 the plea of Korvettes’

(Continued on page 78)

Jumping Ship

NEW YORK- Tape pirates now
facing the possibility of federal pros-
ecution for the unlicensed dupli-
cation of pre-1972 recordings are be-
ginning to jump ship.

Scattered reports indicate some
are attempting to legalize business
operations by sceking out legitimate
sources of fow-cost product to feed
through their extensive duplicating
facilities. In other cases, some just
appear to be heading for the hills.

One major supplier of sound-alike
recordings reports a “sudden surge”
in inquiries from duplicators he's
never heard from before. And many
of these. says Ed Chalpin of PPX
Enterprises, come from Wisconsin
and Oklahoma. These areas have
long been havens for some of the
largest duplicators of unlicensed
recordings.

A Midwestern tape dealer com-
plains of intensified competition
from pirated material. But he's not
too unhappy because he views the

{Continued on page 10}

Audio/Video Media Paying
Own Way Despite Economy

Calif. May
Up Penalty

By JOHN SIPPEL
LOS ANGELES-The possibility
of passage of a much stiffer record/
tape antipiracy statute in California

appeared bright, when opponents of

the proposals did a complete no-
show at a review of two bills
Wednesday (12) before the Assem-
bly Committec on Criminal Justice
in Sacramento.

In addition to bill no. 684, intro-
duced by Assemblyman Mike Anto-
novich Feb. 4 (Billboard. Feb. 15),
the Assembly committee. composed
of chairman Alan Sicroty, Bruce
Nestrade, Art Torres, Julian Dixon,
Kenneth L. Maddy and John T.
Knox. appraised bill no. 712, au-
thored by Assemblyman William
Thomas. Each would toughen the
present section 653h of the state pe-
nal code, which makes violation a
misdemeanor.

Thomas™ bill would make such
conduct an alternative felony-mis-
demeanor punishable by imprison-
ment in a state prison for a term not
to exceed five years or in county jail

(Continued on page 10)

A new single from Paul Anka is always an event, but the reaction to
“| Don't Like To Sleep Alone” UA-XW615-X, is unprecedented. In just
one week, Paul's new record is smash hit bound on more than 79 radio
stations all over America. Destined to be a classic. On United Artists
Record. (Advertisement)

Motorola Preps Car
Discrete ‘0’ Receiver

By RADCLIFFE JOE

NEW YORK—-Motorola is work-
ing on a discrete 4-channel car radio
in anticipation ot an carly FCC rul-
ing on discrete FM broadcasts.

Motorola expects that an FCC
ruling on a preferred standard for
discrete FM broadcasts could come
within a year. thereby paving the
way for long-awaited FM broad-
casts in discrete 4-channel sound.

Recommendations on  systems
competing for the FCC ruling will
soon be forwarded to the Commis-
sion by the NQRC (National Quad-

(Continued on page 48)

By STEPHEN TRAIMAN

TUCSON — Audio/video commu-
nications are paying their way in a
tightening economy and the tradi-
tional prerecorded music tape mar-
ket offers broadened future poten-
tial for a growing spoken-word
audio and video tape/disk industry.
That was the message for attendees
at the International Tape Assn.'s
fifth annual seminar here March
2-6.

Although attendance was of T a bit
from the prior year, undoubtedly
due to the cconomy which saw mem-
ber user and supplier companies cut
back on representatives, ITA execu-
tive director Larry Finley was
pleased by solid feedback on the

(Continued on puge 49)

Court Nixes
ITD Injunction

By MILDRED HALL

WASHINGTON—-The  Justice
Department last week won another
battle in its recently announced all-
out war against tape pirating of
older. non-copyrighted recordings.
U.S. District Court Judge Thomas
Flannery denied a plea here by In-
ternational Tape Distributors Lid..
of Rochester. N.Y.. for a temporary
injunction against the criminal pras-
ecutions (Billboard, March 8).

At issue is the unauthorized tap-
ers’ claim to legality under the
compulsory licensing proviso in the
US. copyright law. This permits
anyone to record copyrighted music,
once a first recording is made. on
payment of a mechanical royalty
fec.

Justice will launch criminal prose-
cutions on the basis of rulings by
four U.S. Appeals Courts in scparate
circuits. These hold that the compul-
sory licensing of music permits only
“simitar use” —that is, a new record-

(Continued on puge 8)

Since the new STRAWBS album “GHOSTS™" appeared, it's been haun:ing
the airwaves everywhere. And now that t's bulleting up the charts,
it’s creating visions throughout the A&M Sales Dept.! (SP 4506)

(Advertisernant)
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Warner Bros. records and tapes.

(Advertisement)
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General News

Low Prices Firmed
For IHF Concerts

By RADCLIFFE JOE

NEW YORK-—Top jazz, rock
¢ and soul artists including Styx,
¢ Hot Tuna, Kingfish, Taj Mahal
and Dizzy Gillespie will perform
at four low-priced concerts spon-
sored by the Institute of High Fi-
% delity (IHF), and scheduled to
run concurrently with the up-
coming San Francisco Hi Fi
Show, April 3-5.

Tickets to the concerts, which
¢ along with the exposition will be
held at the San Francisco Civic
Auditorium, are priced at $3
(believed to be the lowest admis-
sion price to a rock concert any-
where in the country today), and
will also entitle the holder to visit
the exhibits.

As an added bonus, ticket
holders will qualify for a $1 re-
bate if they take their stubs to
participating hi fi dealers in the
area. The rebate privilege is de-
signed to give consumers an in-
centive to meet their local hi fi

" dealers, and pursue their inter-
ests in high fidelity components.

Tying in with the concerts will
be the IHF’s first annual “Artist
Of The Year” awards presenta-
tion which will honor such top
music personalities as Aretha
Franklin, Elton John, Earl
Scruggs and Dizzy Gillespie
(Billboard, March 8).

The concerts and the awards

presentations will be held in the
7,000-seat auditorium of the

3

Civic Center. Gillespie will be hon-
ored on the first night of the
show, and will later appear in
concert with Taj Mahal.

Aretha Franklin will be hon-
ored on the second night, and
this presentation will be followed
by a concert featuring Styx and
the Alex Harvey Band.

On the final afternoon of the
show, beginning at 2 p.m., coun-
try artist Earl Scruggs will be
honored, followed by the rock
group Kingfish in concert. Later
that same day, beginning at 9
p.m., the “Artist Of The Year”
award will be presented to Elton
John, with Hot Tuna appearing
in concert.

Another innovation at the San
Francisco show is the estab-
lishment of what show officials
call a “Hi Fi Hotline” which will
be manned by a team of audio
specialists who will be available
to answer any queries about hi fi
equipment. The hot line will re-
main open from 9 am. to 6 p.m.
for the duration of the show.

Some 35 hi fi equipment man-
ufacturers will take part in the
show at which the latest state-of-
the-art hi fi equipment and ac-
cessories will be demonstrated.

There will also be a number of
seminars ranging from introduc-
tory courses in quadraphonic
sound to a complete mix-down
demonstration of a recording stu-
dio in action.

Polydor Pops a $200,000 ‘To

NEW YORK-—Polydor Records’
promotion and marketing campaign
on the “Tommy” film soundtrack
has blasted off nationwide and,
fueled by a budget in excess of
$200,000, is already shipping gold.

By ROBERT SOBEL

Arnie Geller, marketing executive
of Polydor, views the two-record set
as providing a strong sales stimulant
for the industry. “The servicing of
‘Tommy’ is much beyond the nor-
mal marketing channels. We see the

Business And The Economy

$1 Mil Akai Promo
To Fill U.S. Void

By EARL PAIGE

This is part of a continuing series of
studies devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—When you're
doing good in most of the world
markets but missing out in America
then the way to plug that gap in to-
day’s economy is to go all out with a
U.S. dealer push. That’s what Akai
America, Ltd.’s $1 million-plus pro-
motion is keyed to, and for clinchers
the company is tossing in a consumer

In his first exclusive interview
since being appointed to head Akai’s
U.S. audio and separate video divi-
sions, Charles Phillips stresses the
need to develop strong retail outlets
and back up dealers with compre-

? recording artist popularity contest.

*Private Stock Rises

LOS ANGELES—Larry Uttal’s
Private Stock label, in business less
than one year, has its first No. |
single: Frankie Valli’s “My Eyes
Adored You.” The single has been
on Billboard’s Hot 100 18 weeks.

hensive promotions and inventory
programs.

There’s, of course, much more to
Akai’s rather sudden decision to
take on the giants in hi fi compo-

nents such as Sony, Marantz, TEAC. |

One aspect is Akai’s U.S. expansion
with Phillips saying Akai is looking
to acquire an American speaker
building plant to first make speakers
“more competitive with perform-
ance,” and second, “to design with

(Continued on page 49)

Book Pub

NEW YORK-London Records
has signed Houghton Mifflin, the
prestigious book publisher, to act as
primary distributor of its spoken
word line, Argo Records, to the edu-
cational market.

The Argo catalog, comprising
some 150 titles and including
recordings of all the Shakespeare
plays, will continue to be distributed
by other educational jobbers and
through retail channels, according to

Operation Push Grappling
Plans To Aid Black Execs

LOS ANGELES—The record, re-
tail and radio division of Operation
Push, the organization founded by
the Rev. Jessie Jackson, has been ap-
proached by several black record
and radio executives for help.

“There seems to be a great con-
cern about blacks’ ability to grow as
executives in the record industry in

By JEAN WILLIAMS

proportion to our ability to grow as
artists,” Rev. Jackson says in Chi-
cago.

Push’s concern also extends to
black record distributorships and
developing ways that will increase
their economies.

“Operation Push is discussing
ways for co-op buying so that we

Scott Bill Introduces
Performance Royalty

By MILDRED HALL

WASHINGTON—-Sen. Hugh
Scott, with six co-sponsors, has in-
troduced his promised bill to estab-
lish a performance royalty for copy-
righted recordings. The bill, S. 1111,
would require payment of a compul-
sory licensing fee by such commer-
cial users for profit as broadcasters,
jukebox operators and background
music services.

The right to collect a fee for the
performance of recordings was de-
leted from the Senate’s copyright re-
vision bill S. 1361 last year in a floor
battle. The present revision bill, S.
22 grants only protection from un-
authorized duplication for record-
ings made on or after Feb. 15,1972.

Senator Scott (R., Pa.), a member
of Sen. John L. McClellan’s sub-
committee on Patents, Trademarks
and Copyrights, told fellow Senators
last week that “the amount of the
royalty payment for those who use

mmy’ Promo

package creating traffic back to the
record stores.”

The massive promotion drive,
which is being coordinated with Co-
lumbia Pictures, distributors of the
film, centers on national radio con-
tests, in-store moviematics, celebrity
participation, radio spots, national
print advertising, local radio tie-ins,
posters and T-shirts.

On the radio end, 100 stations in
50 major markets are involved in
“five or six” variations of a contest
which WNEW-FM in New York ran
Feb. 26 through March 3. The con-
test, Geller says, attracted some
60,000 postcards. The first 100 cards
picked at random received pairs of
tickets to the premiere of the
“Tommy” film, to be held in New
York on Tuesday (18); 100 other
winners, also chosen at drawings
will get LPs and still another 100 will
be given T-shirts.

WNEW-FM, previous to the
drawing, created free 90-second ra-
dio spots announcing the contest.

(Continued on page 10)

Charles Schicke, London special
projects director.

Deal is another in a series of
moves to achieve greater exploita-
tion of the vast pool of material in
the London group of labels. Recent
steps have seen the creation of a
number of direct marketing pack-
ages, ranging the repertoire gamut
from medieval chant to rock.

A current set, “English Cats And
Others,” consisting of rock hits by

recorded music for profit would be
small, but it would provide a fund
out of which these creative individ-
uals—musicians, vocalists, narra-
tors—could be compensated.”

The legislation would set compul-
sory licensing fees to be paid by
broadcasters and other users for a
two-year period after passage of the
bill. If by that time, record copyright
owners and users have negotiated an
agreement on royalty fees among
themselves, the compulsory licens-
ing rates established in the bill
would be dropped.

If the parties cannot agree, the
statutory rates would continue until
a compromise could be worked out
by a panel of the American Arbi-
tration Assn.

Under the bill, radio stations with
gross receipts of between $25,000
and $100,000 a year would pay an
annual fee of $250; stations making
between $100,000 and $200,000
would pay $750. Stations making
over $200,000 would pay | percent
of net receipts from advertising
sponsors.

For stations using very little mu-
sic, an alternative pro-rated fee tak-
ing into account the amount of
record playing, would be set at a
fraction of 1 percent of the receipts,
virtually eliminating payment in all-
news stations, for example.

TV stations making over $1 mil-

(Continued on page 8)

L.A. Unleashes
Antipiracy Unit

By DAVE DEXTER JR.

LOS ANGELES—A special an-
tipiracy unit has been unleashed by
Burt Pines, the city attorney, which
he describes as “hard-hitting and
comprehensive and designed to rid
Los Angeles once and for all of tape
pirates.”

The FBI and the Los Angeles Po-
lice Department are working closely
with Pines’ staff. Deputy city attor-
ney Ron Robinson heads up the spe-

cial unit. (Continued on page 10)

To Distrib Argo Label

U K. artists, is being pushed on TV
by Brookville Marketing. It’s Lon-
don’s first TV album devoted en-
tirely to its own product.

Company recently prepared an
album for Horizon Books based on
“Music Of Europe’s Great Courts
And Cathedrals,” for sale by mail
order. Two more packages for Hori-
zon are in preparation, one to tie in
with the bicentennial and featuring

(Continued on page 6)

may be able to have access to the
best sales available,” Rev. Jackson
says. “It will assure record com-
panies of getting their money back
quickly, and assure us of having the
proper stock at the right price. And
in that way many of the mom and
dad store owners can form or partici-
pate in the formation of a co-op that
has the ability collectively that they
would never have singularly,” as-
sures Rev. Jackson.

Operation Push has formed a re-
search committee headed by the
Rev. George E. Riddick, its national
research director.

“Black air personalities have not
been afforded professional status,
and they are doing high powered

(Continued on page 78)

Dick James
Marketing 2 U.S.
Labels In U.K.

LONDON-—DJM (owned by Dick
James) has signed two licensing
deals with American companies,
Springboard International and Pride
Records, which will bring in the first
instance, a considerable catalog of
deleted U.S. material and in the
second, soul acts.

Springboard is a marketing com-
pany which specializes in buying de-
leted recordings from all major
American companies. The deal will
give DJM a sizable amount of mate-
rial previously unreleased in the
U.K. by artists such as The O’Jays,
Gladys Knight, Patti La Belle & The
Bluebells, Jimi Hendrix and The
Beachboys.

In addition, there is a large jazz
catalog, part of which comprises un-
usual collectors’ items. DJM expects

(Continued on page 54)
Await Final
‘Q’ Report

By CLAUDE HALL

LOS ANGELES—Discrete quad
broadcasting draws closer to becom-
ing a reality. The National Quadra-
phonic Radio Committee, which
met a week ago in Phoenix, with
about 20 engineers and executives
fighting it out to give the public the
best broadcasting system possible,
meets Tuesday, Wednesday and
Thursday this week at the O’Hare
Hilton, Chicago, to finalize the re-
port on recent field tests.

This report will be presented to
the Federal Communications Com-
mission (Billboard Feb. 15). Spear-
heading the completion of the report
is James Gabbert, president of
KIOI-AM-FM in San Francisco.

Currently, five systems are in the
running. These include the Quad-
racast Systems method, Nippon/Co-
lumbia, GE, Zenith, and RCA.

After the report is filed—possibly
on the end of the month—there will
be further in-fighting as opponents
argue the flaws of the other systems.
Some indication is that a compro-
mise may have to be effected in or-
der to gain quicker decision on a vi-
able discrete quad broadcasting
system. (Continued on page 8)

More Late News
See Page 78
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Fortune-Rodabaugh photos
Stevie Wonder, Olivia Newton-John and Elton John receive the NARM awards
(top photo) at the recent convention in Los Angeles. Stevie won the presiden-
tial plaque; Olivia won best selling album by a female and best selling album
by a female country artist. Elton won for best selling LP by a male and for best
selling album overall. Below: Barry White accepts for best selling LP by a male
soul artist from Joe Smith, Warner Bros. Records president.

CHICOFSKY INCLUDES ARTISTS

Jukeboxer Blasts Labels

NEW YORK-—Artists and record
companies apathetic to the impor-
tance of the jukebox industry have
come under attack by Ben
Chicofsky, managing director of the
Music and Amusement Assn. (for-
merly MONY).

In an open letter addressed to the

ASCAP Fetes 4

NEW YORK—-ASCAP honored
four writer-members on their 50th
year with the Society. Receiving ap-
preciation scrolls were Jay Corney,
who co-wrote with both E.Y. Har-
burg and Howard Dietz, and was co-
writer of “Brather, Can You Spare A
Dime”; Joe Gold, former pianist for
Mae West and Sophie Tucker;
Charles Rosoff, stage and screen
writer who collaborated with Lou
Robin, and Murray Sturm, writer of
special material and dance band pi-
anist.

record industry, Chicofsky says that
“some artists and record companies
bite the hand that feeds them.

“It’s proven time and again. even
through the trade magazines, that
the jukebox is the most effective ex-
posure for a single record and a step-
ping stone for large sales in albums.

“The wise artist or record manu-
facturer who realizes this is certainly
cashing in on huge sales of singles
records. There is no begging by art-
ists’ managers to have the radio sta-
tion play their record, and no adver-
tising expenses. The jukebox gives
all this exposure free.

“Do you realize that there are over
500,000 jukeboxes in the U.S., with
operator buying power of over 75
million records yearly? These are au-
thentic figures. Why would an artist
or their representatives or record
manufacturer overlook such a po-
tential market in single sales?”

Helen Reddy and Paul Anka add star
glamour to the final two evening
dinners.

ZEP ZOOMS
UP TO NO. 1

LOS ANGELES—Led Zeppelin’s
“Physical Grafitti” LP, which
jumped onto the Billboard Top LP
and Tape charts last week in the No.
3 position (highest entry within
memory), has hit the No. | spot this
week.

According to a Billboard spot
check among major dealers, the two-
disk, $11.98 list price set was selling
last week at a rate of 300 to 500
copies an hour in several locations.

Executive Tu.rntoble_

Emanuel Gerard named executive vice president of Warner Communi-
cations Inc. and a member of the company’s board of directors . . . Shiro Yam-
ada appointed vice president in charge of Sony Corporation of America’s San
Diego manufacturing facilities. He replaces J. Kodera, who was given another
assignment in Japan by the firm. . .. At CBS Records, George Chavous named
Northeast regional promotion manager, special markets. He was most recently
local promotion manager, special markets, in Houston. . .. Also at CBS, Rudy
Lambino named manager, sales analysis. ... Michael Abramson appointed
manager, national album promotion, RCA Records. He was previously man-
ager, product merchandising. Also at RCA, Mike Becce named manager, na-
tional singles promotion. Becce, previous to joining RCA, was national promo-
tion director at Polydor Inc.

Jerry Winston, vice president, director of marketing, has been named presi-
dent of Malverne Distributors Inc. Other newly elected company officers are
Joe Grippe, vice president, Harvey Maybrown, secretary, and William Shocket,
chairman. ... John Barrale joins Rockwell International Corp. as distribution
marketing manager, Admiral audio products.

* k&

Moving from Atlanta, Buddy Brown now is country sales director for
MGM Records in Nashville. . . . New production manager of GRC in Atlanta
is Joy Harvey, recently with Capitol. ... Alan Jacobs named a&r chief at
Mocha Records, Chicago. ... Paul Miller joins Maxell Corp. of America as
product/advertising manager. He was formerly with Altec. ... Kajac Records
in Carlisle. lowa, welcomes Jim Robinson as director of custom services.

* % %

Taking over as regional sales director, Midwest, for United Artists Records
is Art Keith, late of the Discount Records retail chain. He will work out of Chi-
cago. ... Dave Fitch named Southern regional sales representative for A&M
Records in Norcross, Ga. . .. Chuck Huesman moves in as branch manager for
Together Distributing Co., Atlanta, the operation jointly run by Motown and
A&M Records. ... Reggie Lavong, an ex-Capitol man in Los Angeles, joins
Island Records working out of New York and Philadelphia ss boss of Island’s
jazz and r&b product.

*  * &
Billy Bass, recently with RCA Records, swings into the national album pro-
motion director’s chair at United Artists Records in Los Angeles. . .. Katie

Welsh named director of publicity for GRC’s Aware, Hotlanta, Elephant and
GRC labels in Atlanta. ... Moving from Dallas to Nashville is Bill Mack to
assume responsibilities as manager of national country music promotion for
RCA Records. ... House of Loyd in Nashville has set Hank Riddle as vice
president and Joe Sun as director of production and promotion for the firm.
... With the joining of Susan Munao as a full partner, Faralla & Woltag public
relations firm becomes Faralla, Woltag & Munao. Also joining the company,
in Los Angeles, are former Atlantic Records publicist Peggy Martin and Frank
Barron, who will work as a consultant. . .. Lon Harriman has joined Apogee
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Management Agency in Los Angeles.

names John C. Reddy controller.

... Motown Records, Los Angeles,

13 ABC Reissue Packages
Offer Something For All

LOS ANGELES—ABC Records
has released a [3-album series
dubbed “Sixteen Greatest Perform-
ances” featuring a number of artists
whose catalogs were acquired in the
Famous and Duke/Peacock deals,
but also including some original
ABC artists.

As the titles indicate, all disks fea-
ture 16 cuts, most are true greatest
hits sets, all list at $6.98, include liner
notes and cover art identifiable to
the series.

For rock fans, there’s an lke &
Tina Turner set from the Blue
Thumb days, with few hits but some
good blues performances including
“Dust My Broom” and “Honest 1
Do.” The Steppenwolf package is
probably the cream of the rock pack-
ages, with this pioneer heavy metal
band running through major hits
like “Born To Be Wild,” “Rock Me,”
“Magic Carpet Ride” and “The
Pusher.”

Pat Boone will appeal to rock and
nostalgia buffs alike with his set of
old Dot material from the days when
only Elvis rivaled him for popu-
larity. Included are “Friendly Per-
suasion,” “April Love,” “Love Let-
ters In The Sand” and “Speedy
Gonzalez.”

Nostalgia fans can enjoy the An-
drews Sisters doing “Boogie Woogie
Bugle Boy,” “In The Mood” and
“Don’t Sit Under The Apple Tree,”
while Mills Brothers fans get two
treats, one solo set with the likes of
“Paper Doll” and “Cab Driver” and
a set with Count Basie including
“Glow Worm” and “Tiny Bubbles.”

The MOR crowd and Vegas set
can enjoy Liberace handling “A
Taste Of Honey” and “Spanish
Eyes” as well as Billy Vaughn work-

ing through “Sail Along Silv'ry
Moon” and “Blue Hawaii.”

Movie fans get 16 original sound-
tracks including themes from “Love
Story,” “Godfather” and “Nevada
Smith.”

For gospel appreciators, the Dixie
Hummingbirds move through
“Loves Me Like A Rock™ and “1
Found A Friend,” and country fans
get Mac Wiseman’s versions of
“Jimmy Brown The Newboy” and
“The Three Bells” among others.

Also included in the series are Ed-
die Peabody, one of the finest banjo
players, and the Six Fat Dutchmen,
a great polka group.

All in all, a series that truly does
feature something for everyone.

BOB KIRSCH

Penney Gift To
30,000 Schools

NEW YORK-—-Some 30,000 sec-
ondary schools and colleges in the
U.S. and Puerto Rico will be the
recipients of 100 minutes of sheet
music, as part of a “Bicentennial
Musical Celebration” from JC Pen-
ney, mass merchandisers.

The “celebration” packages,
which will be distributed to the
schools in late spring of this year, in-
clude works for band, chorus, or-
chestra, jazz and rock groups.

While 70 minutes of the sheet mu-
sic falls in the category of public do-
main works, JC Penney also com-
missioned four contemporary
writers for 30 additional minutes of
music.

The company is also considering
putting together bicentennial song-
books and records for national dis-
tribution.



www.americanradiohistory.com

Dylans
“Tangled Up In Blue”
- For Top-40 stations

who want to program music
from the best album of 1975.

Bulleting up the charts,
On Columbia Records.

-®

®-coLULBIA. B MARCAS REG PRINTEDINU.SA. © 1975 CBS Inc.
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BEACH BOYS

LOS ANGELES—Capitol Rec-
ords, whose double set Beach Boys
repackage “Endless Summer” LP hit
the top of the Billboard charts last
year and sold in excess of | million
units, is readying another major
marketing campaign on the upcom-
ing “Spirit Of America” Beach Boys
repackage.

The album will be another double
set and is slated for mid-April re-
lease. National marketing coordina-
tor Phil Caston says the marketing
and merchandising campaigns will
be “more extensive than on the first
set.”

Capitol will support the LP with
TV and radio spots, a large print
campaign and in store displays. And
the Beach Boys have not recorded
for Capitol for seven years.

“We’re shipping the disks in a spe-
cial box, 25 LPs to the box,” says
Caston, “that will open into mer-
chandiser. Illustrations on the box
will show the graphics of the LP,
which will include about 50 pictures
of things associated with America,

Newport Festival
Finalizes Safe
Boxoffice Slate

By RADCLIFFE JOE

NEW YORK-—After four years in
New York, the organizers of the
Newport Jazz Festival appear to
have finally settled on a formula of
commercial and classical jazz pro-
grams as a means of keeping old
friends and winning new boxoffice
revenues.

The present formula is the result
of trial and error programming
which in 1972 and 1973 resulted in
mediocre talent acquisitions and dis-
appointing boxoffice returns.

The program for this year’s show
closely parallels last year’s schedule,
and calls on the talents of classical
jazz artists Count Basie, the Duke
Ellington Orchestra, Sarah Vaughan
and Lionel Hampton while also in-
corporating innovating and com-
mercially successful artists like John
Dankworth, Cleo Laine, Jon Lucien,
Miles Davis, B.B. King and the
Temptations.

George Wein, producer of the fes-
tival, is also making use of such
soul/pop attractions as the Isley
Bros., Chuck Mangione and Maria
Muldaur. The highly successful
Hudson River boat rides and the
Latin Evening will also be repeated.

Dropped from the festival are the
guitar and blues nights which, while
maintaining a faithful following,
were not successful enough to be
continued. Also dropped are the
outdoor events which were subject
to the whims and caprices of the
weather.

Wein is retaining the popular free
afternoon concerts, and will prob-
ably repeat them at Fordham Univ.
where they were held last year. Also
being repeated are midnight con-
certs.

Most of the popular venues are
again being used: Carnegie, Avery
Fisher and Radio City Music halls,
as well as the Nassau Coliseum and
the Roseland Ballroom.

The festival will run 10 days from
June 27 to July 6. and the still un-
completed program will also feature
tributes to the late Louis Armstrong
and Mahalia Jackson; as well as
Two Generations of Brubeck with
Dave Brubeck: and a tribute to the
American song with Zoot Sims,
Helen Humes, Ellis Larkins and
Johnny Hartman.

Papa French and the Original
Tuxedo Jazz Band is one of the acts
lined up for the riverboat rides.
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By BOB KIRSCH

like the Statue of Liberty, apple pie,
the Goodyear blimp and so on.

“There will be 30 and 60-second
TV spots on a saturation basis.” he
continues, “which will be bought lo-
cally but will appear on a national
basis on shows like Midnight Spe-
cial, Dinah Shore and late movies.
These will begin at the end of April.
There will also be 30 and 60-second
radio spots to tie in with the TV ads.
On the TV and radio segments there
will be room at the end for four
dealer tags.”

Ads will be coordinated with the
upcoming Beach Boy tour with Chi-
cago, which begins around the first
of May.

“We've worked very closely with

Only

Another Double LP Set Will Get
Massive Capitol Nat’l Promotion

the group’s management and with
the group themselves on the plan-
ning of the campaign,” Caston says.

“We've included a poster repro-
duction of the cover inside the jacket
(a poster was also included in the
“Endless Summer” package) and we
will be promoting the poster on TV
too,” Caston adds.

Many of the ads will also promote
“Endless Summer,” and dealers will
be urged to market the new and old
packages together.

The set, which is scheduled to list
at $6.98, features 23 tunes. Included
are major Beach Boy hits such as
“Dance, Dance, Dance,” “409,”
“Barbara Ann,” “When I Grow Up”
and “Do You Wanna Dance?”

Civil Court Decision

Can Halt Calif. Tax Levy

LOS ANGELES—A two-year drive by the State Board of Equalization to
collect a 6 or 6.5 percent sales tax on royalties from the leasor of a master tape
to a record/tape manufacturer in an intrastate transaction (Billboard, April 14,
1973) has reached the stage where only a civil court decision can halt the tax

levy.

A spokesman for the tax board in
Sacramento says he cannot detai:
specifics, but it is known that the test
audit was done on Capitol Records
over two years ago. After an audit, a
determination of whether the sales
or use tax can be assessed, is made. If
it is determined that the tax must be
paid, the taxpayer has 30 days to file
an appeal.

In this case, a person who leases
the master tape to one who manu-
factures tangible personal property,
in another form, such as a manufac-
tured record or tape, must pay tax on
his lease receipts. For example, if a
producer leases a master, for whose
sale he receives $30,000, he must pay
either 6 or 6.5 percent, depending on
where the transaction was made. All
over the state, except in Contra
Costa, Alameda and San Francisco
counties, where the tax is 6.5 per-
cent, the stipend is 6 percent.

If the taxpayer does file a chal-
lenge, a hearing officer, who is a
member of the legal staff of the
board, hears the petition. If the tax-
payer wishes to appeal from the
hearing officer’s decision, the full
four-member board plus state con-
troller Ken Cory hear the appeal.

The board makes a decision and
notice of re-determination. If the tax
is held proper by the board, the tax-
payer must pay the tax or he is pe-
nalized. He can, after paying the tax,
file a claim for refund. This claim is
reviewed by the board and if they
turn it down, the next alternative is
filing suit in superior court. The
spokesman said the Capitol case is at
this pointin its history. Asof now, no
known court suit has been filed.

In assessing such a tax, the state
board attempts to get uniform com-
pliance to the law in the field. The
tax board spokesman says that “ev-
eryone who leases master tape which
is then manufactured should be re-
porting and collecting tax.”

UA Examining 4-
Channel Market

LOS ANGELES—United Artists
Records is currently examining com-
peting 4-channel disk systems in ex-
pectation of issuing some selected ti-
tles in quad for autumn release, says
UA president Al Teller.

“We feel that quad disks are vi-
able in the market today, in that
there are buyers for 4-channel
record product,” Teller says. “But 1
don’t see how it can be a major fac-
tor in the marketplace until there is a
universal hardware system with total
stereo compaltibility adopted by the
industry.”

Teller feels that ultimately records
that can be played in either stereo or
quad must become the industry’s
standard product in order for 4-
channel sound to replace stereo as
the generally accepted mode.

Book Pub & Argo

® Continued from page 3

music of 1776, and the other a col-
lection of songs popular during
World War I1.

A major London direct marketing
deal some years ago involved the la-
bel’s complete set of Wagner’s
“Ring” operas handled by Time-
Life. But with the release of an eight-
record Mantovani album last year
by Reader’s Digest, the company be-
gan actively to solicit new mail-or-
der projects.

Another package currently in
preparation is devoted to the music
of Shakespeare’s time. This is being
developed to be sold in connection
with Houghton Mifflin’s Riverside
Shakespeare edition. Jack Welford
is manager of London’s special proj-
ects division.

AFM Woos Tyro Musicans

NEW YORK-The American
Federation of Musicians is re-em-
phasizing its “Young Sounds” pro-
gram designed to attract young mu-
sicians into the union under a
special offer. Musicians between 14-
21 are eligible to join the program
that offers the necessary knowledge
to bridge the gap between playing
music as an avocation and making it
a full-time job.

Guidelines tor this progran, ist
introduced several years ago. have
been updated by the AFM and par-
ticipants will be permitted to pay
union dues in installments during
the first 90 days. If at the end of that
period the young musician decides
to drop out, he will be refunded all
his money. Another new twist allows
a musician to join for free as an asso-
ciate member if his group joins as a
unit.
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U.S. Judge Denies ITD Injunction

® Coniinued from page |
ing, and not a copy of one already
made.

The tape firm has requested con-
vening of a three-judge panel to test
the constitutionality of the govern-
ment’s policy as announced by crim-
inal division chief John Murphy,
who is in charge of prosecuting
record piracy. Justice will have 60
days to submit an opposing brief.

Murphy told Billboard’s Wash-
ington reporter last week that he
feels Justice “is on solid ground and
has a strong case” against the tape
duplicators. He said Justice is also
going after a broad range of “sound
alike” recorders operating under the
compulsory licensing provision.

W. Va. Try Fails

LOS ANGELES—For the third
year in a row, the West Virginia leg-
islature has failed to pass an antipi-
racy proposal.

The 1975 bill, introduced by for-
mer Charleston music retailer, Sen.
Sy Galperin, passed the Senate by a
close vote early in the session. It was
reviewed by the judiciary committee
and approved for report to the house
floor, but it remained in the rules
committee when the legislature
closed down last week for the year.

He said that Michael Fink, repre-
senting International Record &
Tape Distributors, had called to pro-
test that the department’s tough ap-
proach was “driving small legitimate
sound-alike manufacturers out of
business.” But Murphy says the FBI
has uncovered too many “phony”
sound-alikes using original record-
ings and making only slight vari-
ations—a clearly illegal practice.
“The FBI labs can detect the
phonies, and they don’t know how
we do it,” he said happily.

Justice also questions the selling
of a legitimate sound-alike master to
other duplicators who put out their
own copies, claiming the record per-
formance is “exactly like” that of the
recording star on the original label
(who of course, gets nothing for the
unauthorized use of his name).

Last week’s court denial of the In-
ternational Tape Distributors Ltd.
plea for a temporary injunction was

- for lack of proper grounds. An ac-

tion cannot be brought to enjoin
criminal prosecution by the Justice
Department, as Murphy pointed
out. He also argued successfully that
the Department’s action was not
“beyond the scope of its jurisdic-
tion,” as charged by the tape firm.
During the court hearing before
Judge Flannery, Murphy had other

LIBRARY OF MASTER TAPES
FOR ALL PURPOSES

Available for Record Co.'s,
Duplicators, Films, Back-
ground, Radio and T.V.

Top hits from '50's to the pres-
ent. Used by major labels
throughout the world. Sound-
a-likes equal to none. True
Masters. Also classical, in-
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musical comedy, Latin.
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ing the graphic needs of the record industry for 20 ysars.

arguments against the unauthorized
tapers’ claim of legitimacy, in addi-
tion to the four Appeals Court deci-
sions against them.

He points out that since compui-

sory licensing permits only “similar
use,” the duplicator cannot record
under a compulsory license, but
must get permission of the music
copyright owner in order to copy a
recording already made under a pre-
vious compulsory license.

The Supreme Court has also but-
tressed the government case in two
ways. First, it refused to review a
lower court ruling against Colorado
Magnetics, in which an Appeals
Court denied the legality of record
copying under compulsory licens-
ing.

Further, said Murphy, “The Su-
preme Court was aware that we were
going to make the decision to prose-
cute—so we feel we are on very solid
ground.”

He quoted a letter to the high
court, from the Solicitor General,
Robert Bork, requesting denial of
the Colorado Magnetics petition for
review. The letter warned, in a foot-
note, of the coming criminal prose-
cutions. Bork said that although the
issue was in civil litigation before the
court at that time, “it could have an
impact on Justice Department deci-
sions on criminality involved” for
wilful and knowing infringement in
the pirating of the older non-copy-
righted recordings.

Murphy said Justice is also aware
that tape duplicators and the sound-
alike manufacturers “will go the
Congress route” to complain of mo-
nopoly in the record industry. As to
the argument that government can-
not base criminal prosecutions on
the four Appeals Court inter-
pretations, Murphy says, “We feel
we would be remiss if we did not
prosecute.”

Representing International Tape
Distributors Ltd. is Washington at-
torney Jim Fiske, who will be re-
membered as the attorney for the In-
ternational Tape Manufacturers
Assn. (ITMA) in the 1972 Shaab
case against Justice Department and
the Library of Congress, challenging
the constitutionality of the antipi-
racy law. The tapers lost the case.

Taxe Facing 2
L.A. Lawsuits.

LOS ANGELES—Richard Taxe,
who is currently appealing his fed-
eral district court conviction on tape
piracy, is the defendant in two supe-
rior court suits here. .

In a suit filed in April, 1972, by
Warren Gray, now with Chelsea,
and C. Willard Olsen, Taxe was
recently ordered to pay $3,000 to the
plaintiffs for 60,000 albums he sold
Ben and Jack Turner whom they
claim they turned Taxe onto. Gray
and Olsen claim that Taxe reneged
on a deal whereby if they helped
him sell the LPs they would receive 5
cents for each LP.

In a recent filing, Audio Magnet-
ics is suing Taxe and Datax Enter-
prises, a co-defendant in the piracy
action, for $8,971.76 for unpaid mer-
chandise. The blank tape manufac-
turer shows delinquency in July and
August, 1973, totalling $2,767.50
and August, 1974, billing of
$6.294.26.

‘Q’ Report

® Continued from page 3

There is some speculation that a
final decision may be advanced by
the FCC before the end of this year;
however, it had been assumed that a
quad system would have been ap-
proved in 1974 and such approval
never came.
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Market Quotations

As of closing, Thursday, March 13, 1975

1975
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- 154 2% 2% 2%
20 1611 52% 49% 51%

6.3 132 17%  17% 17% %
6.4 287 14 13% 13% %
7.5 176 3% 3% 3% Ya

10 5939 15% 15 15%

20 15507  10% 9% 9% %
31 625 14% 13% 13% 1
10 1970 29% 28 28% %
4.1 253 4% 4% 4% 1
- 3192 2% 2 2% %
9.3 34 242 208 208 06

%
%

12 2386 8% 7% 8
9.0 1461 9% 9 9
- 44 11 10 .10 Unch.
4.5 1163 12% 1% 1% + %
25 3418 18% 17 18% + 2%

P A R T IR A ot T S
o
®

As of closing, Thursday, March 13, 1975

OVERTHE VOL. Week's Week's Week's
COUNTER* High Low Close

ABKCO Inc. 4 1% 1% 1%
Gates Learjet 211 7 5% 5%
GRT - % % %
Goody Sam — 2% 2% 2%
Integrity Ent. - % % %
Koss Corp. 98 4% 4% 4%
M. Josephson 30 7% " "%

OVER THE VOL. Week's Week's Week's
COUNTER® High Low Ciose
Schwartz Bros. 32 1 % 1
Wallich's

Music City - % % %
Kustom Elec. 26 1H 1% 1%
Orrox Corp. 6 % % %
Memorex — 4% 3% 4%

sOver-the-Counter prices shown are "‘bid”" (as opposed to "'asked"). Neither the bid
nor the asked prices of unlisted securities represent actual transactions. Rather, they
are a guide to the range within which these securities could have been sold or bought

at the time of compilation.

The above contributed to Billboard by Bache & Co., members of the New York Stock
Exchange and all principal stock exchanges.

Sen. Scott Pushing Bill

® Continued from page 3

lion but less than $4 million a year,
would pay $750 annually. TV sta-
tions making over $4 million would
pay $1,500 a year.

The jukebox fee would be $1 per
year per box. Background music
services such as Muzak would pay 2
percent of gross receipts from sub-
scribers. Services providing smaller
amounts of recorded music could
have a pro-rated fee at a fraction of 2
percent.

All other users for profit of copy-
righted recordings, would pay $25 a
year, or a pro-rated amount not to
exceed $5 a day.

(These amounts would be sepa-
rate from, and in addition to per-
formance royalty paid for the licens-
ing of the copyrighted music on the
recordings, which is negotiated and
collected by licensor groups ASCAP,
BMI and SESAC.)

Senator Scott, who has been urg-
ing royalty for recording artists for
some 30 years, said: “The real issue

here is whether or not a person who
uses his creative talents to produce
music should be entitled to compen-
sation from someone who takes the
music and profits from it.”

At Senator McClellan’s invitation,
Senator Scott will chair hearings on
the bill S. 1111, by the copyrights
subcommittee, as soon as the time
can be arranged. Co-sponsors of the
bill are Senators Baker (R., Tenn.);
Cranston (D., Calif.); Hartke (D.,
Ind.), Tunney (D., Calif.); Williams
(D., N.J.) and Bayh (D., Ind.).

FOR RENT

SMALL OFFICES

CBS THEATER BLDG.

1697 BROADWAY

53-54 5t. NEW YORK, N.Y.

fr $125 mo.

Apply Supt on Premises
or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600

£ MASERATI

“EXCLUSIVELY YOURS”
FOR THE MAN

i WHO HAS EVERYTHING

BUT WANTS MORE.

LARRY REED
SPORTS C/g
| 9022 Wilsh
Beverly™. s
For information write:
Cwmmmsomcos g
?ifi;"ﬂl.’f.'.'—.f, 90211
Gty State
_llv Phone - |
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General News

California May Up Penalties

® Continued from page |

for more than a year or by a fine not
more than $5,000 or both fine and
imprisonment. It covers manufac-
ture and retail sale.

Antonovich’s proposal is more
definitive. It would provide felony

night th

Call Joe IYAmore at

PATSY DAMORE’S

penalties for manufacture and whole-
saling of pirated product and retail-
ing would remain a misdemeanor.

During the session, committee
members themselves and assistant
Los Angeles city attorney Dion G.
Morrow suggested that the fine for
retailing might go as high as $1,000
or even $5,000.

Morrow pointed out how difficult
piracy prosecution at the retail level
has become. He said the projected
$250 fine does not cover police and
court work necessary in handling
such litigation. Assemblyman Knox
pointed out that the fine must be
therapeutic, more than grand theft,
which involves up to $200, “because
this is more important.” Knox re-
lated how he and his son visited a
Berkeley area store, which had an
exterior sign reading ‘Pirated
Tapes.”

The legislative panel seemed ex-
tremely interested in the piracy re-
view. Chairman Sieroty said he was
a long-time jazz record fan. Thomas,
a Bakersfield representative, traced
his interest in a bill to his talks with
Buck Owens and Merle Haggard,

RECORD SERVICE o OHIO

CHOOSE FROM A 5 MILLION DOLLAR INVENTORY

David Bowie—Young Americans—RCA
Al Green—Greatest Hits—Hi

Jessie Colin Young—Song Bird—Warner Bros

Melissa Manchester—Melissa—Arista
Jimi Hendrix—Crash Landing—Reprise
James Brown—Reality—Polydor

Neil Sedaka—Greatest Hits—RCA
Blackbyrds—Flying Start—Fantasy

Grover Washington—Mister Magic—Kudu
Donald Byrd—Stepping Into Tomorrow—Blue Note
Anne Murray~Highly Prized Possession—Capitol

Onhio Players—Fire—Mercury

B.T. Express—Do it Til You're Satisfied—Scepter

Average White Band—Atlantic

Linda Ronstadt—Heart Like A Wheel—Capitol
Olivia Newton-John—Have You Never Been Mellow—MCA

Robin Trower—For Earth Below—Chrysalis

$7.98 45
8 track rpm's

& Cassettes
63

56.98
Album prices

$347.... $495
$359 $459 =

Always in stock—Over 1,000 titles on 45 rpm’s including
Rock—R&B—Jazz—0Oldles—C&W—Disco
Ask about our weekly BLOCKBUSTER specials on 45’s

57¢ ea. Box lots—Same Day Service—Out of town call collect
216 391-9250 or 216 361-2655 « EXPORT ORDERS WELCOME

Always in Stock: Thousands of manufacturer’s cut outs and factory
overruns at fantastic prices. Write or call for catalog

SUPER SPECIALS OF WEEK AS SEEN ON TV! EXTAA EXTRA EXTRA

York Times.

both of whom are his constituents.
Antonovich’s  proposal—which
would make first offense manufac-
turing and distribution punishable
by both imprisonment for not less
than one year and more than five
years, and by a fine of not more than
$25,000 and subsequent offenses by
imprisonment for not less than three
years and not more than 10 years
and a fine of not more than
$100,000—was prompted by Bill An-
thony, erstwhile lyricist for Combine
Music, who works as a public rela-
tions specialist in Glendale.
Howard Smith of Mitchell, Sil-
berg and Knupp, who broke ground
in various civil suits against piracy in
California, and Jules Yarnell of
RIAA’s legal corps outlined the
need for stronger legislation. Coun-
try recording artists and music pub-
lisher Johnny Bond and Anthony
emphasized the need of the smaller
individual in the industry for legal
protection against the pirate.

NAME STOPS
N.J. DISCO
FROM DEBUT

ATCO, N.J.—Efforts of Edward S.

‘Forte to bring to this South Jersey

area its first major dance hall, a dis-
cotheque featuring taped music and
one that would be “top shelf,” has
hit a snag because of a name. And
until Forte, who is converting an
unused service station into a ball-
room, comes up with a name that is
agreeable to the area’s residents, he
is hit with a stop-work order from
Mayor Peter J. Scaffidi because of a
technical violation in the disco’s
roof.

The area’s residents kicked up a
storm after Forte distributed a pro-
motional circular announcing the
opening of what he would like to call
“Mother Tucker’s.”” The name is
printed in a script writing that some
residents say alters the name into an
obscene term. And while there’s al-
ready a tavern on the pike display-
ing a large sign reading, “Semi-nude
Dancers,” they don’t cotton to any
kind of sign that reads: “Mother’s.”

Polygram Buying
H&R Share?

® Continued from page |

group are involved in the arrange-
ment, but some of its present affil-
iates, in addition to the Presley firms,
are Ernest Tubb Music, Aztel Music,
Hank Snow Music, Dolfi Music and
Bennie Benjamin Music.

Copyrights owned by the group
include “Pennies From -Heaven,”
“Ragmop,” “My Foolish Heart,”
“Zip-A-Dee-Doo "Dah,” “Three
Little Fishes” and many country,
gospel and r&b songs.

Hill & Range was formed in 1945
by Julian and Jean Aberbach and
achieved success after becoming one
of the first BMI-tied firms. One of
the company’s innovations was to set
up a co-publishing venture with an
artist whereby both would share in
the profits. The tie also gave Hill &
Range an important means to ex-
ploit copyrights of the artist.

Initially the firm was successful in
the country field and later it made a
strong mark in gospel and in the
general pop area as well.

Hill & Range has long been the
subject of sale rumors. Among those
companies reportedly talking with
the firm some time ago regarding its
purchase were Ampex and the New

’
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L.A. Antipiracy Unit

® Continued from page 3

“The illegal reproduction and sale
of sound recordings robs record
companies, their distributors, musi-
cians and singers of mdre than
$250,000,000 every yearin the U.S.,”
Pines says. “My office is now mov-
ing forward on several fronts to com-
bat this crime.

“The special unit which we have
established is collaborating with the
LAPD’s bunco and geographic area
unit vice units. The group under
Ron Robinson’s leadership has been
given detailed training in identi-
fying pirated tapes and in addition,
our office has developed a compre-
hensive bill which would amend and
toughen existing state laws covering
tape piracy. Several antipiracy bills
are now being considered by the
California legislature,” Pines says.

“Assistant city attorney Dion
Morrow presented a bill to the state
assembly criminal justice committee
in Sacramento yesterday (see story,
page one) which makes the illegal
manufacture and transportation of
sound recordings a felony in most
cases instead of a misdemeanor.

“My office has this week sent no-
tices to more than 400 retail record
outlets warning them that the sale of
pirated tapes is a misdemeanor pun-
ishable by a $500 fine and/or six
months in the county jail.”

The same notice, in Spanish, will
be sent this week to scores of Span-
ish-speaking dealers who specialize
in selling Latin disks, Pines adds.

“The close cooperation of the
record industry provided our office

‘Tommy’ Promo

® Continued from page 3

Other stations ‘taking part in
“Tommy” contests include WABX-
FM, CKLW-AM, Detroit; KLOS-
FM, KHJ-AM, Los Angeles, and
stations in Boston, Philadelphia and
Florida. In New York, in addition to
WNEW-FM, station WPIX-FM
also participated.

A one-hour radio show in the
form of a documentary on
“Tommy” is being supplied free to
colleges and FM stations throughout
the country. The program traces the
development of the original record-
ing of “Tommy” by the Who in

(Continued on page 65)

has made this new program pos-
sible.”

Pines made a specific reference to
the RIAA and to a number of record
companies, and promised that
through the coordinated efforts of
the FBI and LAPD “we will vigor-
ously enforce tape piracy law and
prosecute violators.”

Robinson, Pines pointed out, is
working under the direction of
Madeleine Flier, special prosecution
division head of Pines’ office.

Plans to set up the special antipi-
racy unit have been brewing for
about six months.

Pirates Desert
‘Sinking Ship’
® Continued from page |

development as a death-pang spasm
by pirates dumping whatever tapes
they have on hand and moving on to
safer pastures.

Dave Bryant, of Tacony Distribu-
tors in St. Louis, reports that some
typical pirate tape locations in his
marketing territory—gas stations,
drug stores, etc.—are retailing unau-
thorized tapes at $1, having paid no
more than 50 cents each to acquire
them.

These dumps began to surface
only in the past month, says Bryant,
after the Supreme Court refused to
review appelate court decisions de-
nying sanctuary to pirates of pre-
1972 recordings under the “similar
use” clause in the compulsory licens-
ing provision of the Copyright Act.

While the RIAA, in a recent re-
port by its president, Stanley Gorti-
kov, has documented a “turning
point” in the fight against piracy
during the past year (Billboard,
March 8), he.has also warned
against industry complacency. He
strongly urged that the effort be con-
tinued, particularly in the area of
state legislation where antipiracy
laws remain to be enacted.

Chalpin, whose PPX vaults hold
several thousand titles, including an
ever-increasing pool of sound-
alikes, says the demand from his
new customers covers the gamut of
repertoire styles. Country, rock, pop
and jazz product is being solicited,
he says, and notes that one request
from Oklahoma even includes some
Strauss waltzes.

Presents

DON KIRSHNER’S ROCK CONCERT

THE FANTA ALL STARS

2nd Showing Interpreting “El Raton"
PRODUCED BY JERRY MASUCCI

NEW YORK WNEW/CHANNEL 5 Sat. 11:30 P.M. 3/29
LOS ANGELES KTLA/CHANNEL 5 Fri. 11:30 P.M. 3/28
CHICAGO WBBM/CHANNEL 2 Fri. 12:00 AM. 3/28
PHILADELPHIA KYW/CHANNEL 3 Sat. 11:30 P.M. 3/1
BOSTON WBZ/CHANNEL 4 Sat. 11:00 P.M. 3/22
SAN FRANCISCO PIX/CHANNEL 5 Sat. 1:00 AM. 4/5
DETROIT WXYZ/CHANNEL 7 Fri. 1:00 AM. 4/4
CLEVELAND WEWS/CHANNEL 5 Sat. 11:30 P.M. 3/29
WASHINGTON, D.C. TTG/CHANNEL 5 Sat. 11:00 P.M. 3/29
PITTSBURGH KDKA/CHANNEL 2 Fri. 1:00,AM. 3/14
DALLAS-FORT WORTH  KTVT/CHANNEL 11 Sat. 12:30 A.M. 4/12
ST.LOUIS KPLR/CHANNEL 11 Sat. 12:00 A M. 3/29
MINN. ST. PAUL WTCN/CHANNEL 11Sat. 12:00 A.M. 3/15
HOUSTON KHTV/CHANNEL 39 Sat. 10:30 P.M. 3/29
MIAMI WCIX/CHANNEL 6 Sat. 9:30 P.M. 4/12
ATLANTA WTCG/CHANNEL 17 Fri. 12:00 A.M. 3/28
SEATTLE-JACOMA KIRO/CHANNEL 2 Sat. 1:00 AM. 3/29
INDIANAPOLIS WLWI/CHANNEL 7 Sat. 12:00 AM. 3/29
BALTIMORE WIZ/CHANNEL 7  Fri. 1:00 AM. 3/7
TAMPA-ST. PETERSBURG WTOG/CHANNEL 44 Sat. 11:30 P.M. 4/26
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“Kojak Columbo”

PB-10183

The single to watch for. From the new album “Duit On Mon Dei’
APD1 APL1/APS1/APT1, APK1-0817

Records and Tapes
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MEL TORME LIVE ATTHE MAISONETT=
MEL TORME

Atlantic SD 18129

Produced by Michael Cox _.

WELCOME TO MY
NIGHTMARE

ALICE CODPER

At antic . SD 18130
Praduced 2y Bob Ezrir

KEEP ON RUNNIN'
BLACKHEAT =+~
Atlagie. SD 18128

Proaused tyydtmmy Dougiass

SO LONG HARRY TRUMAN' g Y% 0L
DANNY O’ KEZFE

Atlantic SD=8125

Produced byaiohn Boylan

| NZED SOME MONEY
EDDIE HARRIS

Az anzic SD 1669
Przducec by

Gacffrey Haslam _

YES
Atlantic SD181G3 -
Produced by Yes
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STAND BACK
APRIL WINE

3ig Tree Records BT89506 BARRABAS

~ “roducedby April Wine  Atco  SD36-110
s ~..Produced by F. Arbex

HIJACK
~ AMOR DUUL I
3 o - * Atco SD36-108
@ , - i
5?3{'»‘7;'&‘1“0" iy 5 . o Produced by Wild Willy

and Amon Daal
&x’ﬁ

V_B(};’::E- ITA FL AGK -
FEEL (. m: MAKIN'LOVE

THE SHOW MUST GO ON
SAM DEES
. N éﬂantsc SD §8134
_ ' duced by Sam Dees
A HARD ROAD g | >
: , , S JICIDE SAL
ot Swan Eon 2
Atlanic SD 18131 - FreducedbyVanda 2P0 SOUB Mark London R e
Produced by Rubina Flake ~ @d Young ' Atlantic SD 18127
A COWBOY AFRAID OF HORSES DISCOTHEQUE Produced by Steve Cropper
LGB0 HERBIE MANN ph e e S
Big Tree Records BT 89505 Atlantic SD #70 e
Produced by PhilGe-nhard Produced by Herbie Mann X‘t@ﬁﬁc“f é%%gfg%
: Produced by Arif Mardin

‘ 'H
'he new release from Atlantic’ . ,
[ E & T 5 §> ; I

A Warner Communications Company.
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D-Dlscoteque Crosswer

ADD ONS~The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Regnon

e TOP ADD ONS:

% OZARK MOUNTAIN DAREDEVILS~Jackie Blve

)

JOHN LENMON—Stand By Me (Apple)

& QUEEN-Killer Queen (Elektra)

! % PRIME MOVERS:

ELTON fOHN—Philadelphia Freedom (MCA}

= MINNIE RIPERTON—Lovin’ You (Epic) 7
& () SHIRLEY & COMPANY—Shame, Shame, Shame
& (Vibration)

BREAKOUTS:
OZARK MOUNTAIN DAREDEVILS—fackie Blue
(AZM)
QUEEN-Kitler Queen (Elektra)

RICHARD TORRAMCE & EUREKA-Don't Let Me
Down Again (Sheiter)

KH)-Los Angeles
@ JOHNLENNON-Stand ByMe (Apple)
o QUEEN-Killer Queen (Elektra)
# ELTON JOHN-Philadelphia Freedom
(MCA) 21-12
DASHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 27-22
KLOC (IIQQ-FH]-Los Anpeles
« FANNY—Butter Boy (Casablanca)
o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
# ELTON JOHN-Philadelphia Freedom
(MCA) 22-8
+# SUGARLOAF—Don't Call Us, We'il Call
You (Claridge) EX-18
KKDJ-FM—Los Angeles
o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

o AL GREEN-L-0-V-E (Love) (Hi)
DASHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 23-10
* PHOEBE SNOW-—Poetry Man (Shel-

ter) 20-9
KFXM-San Bernardino
o BUFFY ST. MARIE-Love’s Got To
Breathe & Fly (MCA)
o TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)
# ELTON JOHN—Philadelphia Freedom
(MCA) 22-13
% B. ). THOMAS—Hey Won't You Play
(ABC) 10-9
KAFY-Bakersfield
« NO NEW MUSIC

[ ]

% ELTON JOHN—Philadelphia Freedom
(MCA) 29-17

% MINNIE  RIPERTON-Lovin'
(Epic) 20-12

KCBQ—San Diego

o HOT CHOCOLATE-Emma (Big Tree)

e OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

% RINGO STARR-No No Song (Apple)
18-14

 ELTON JOHN—Philadelphia Freedom
(MCA) 15-11

KENO-Las Vegas

« BOBBY VINTON-Beer Barrel Polka
(ABC) .

e RUFUS—0nce You Get Started (ABC)

s OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 22-13

s JOE COCKER-You Are So Beautiful
(A&M) 20-11

You

OZARK MOUNTAIN DAREDEVILS-Jackie Blue (A&M)
TONY ORLANDO & DAWN—He Don't Love You (Like | Love You) (Elektra) [ &
BARRY WHITE-What Am | Gonna Do With You (20th Century) ‘

KRUX- Phoenlx,

+ HOT CHOCOLATE—-Emma (Big Tree)

o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)

* B.T.EXPRESS-Express (Scepter) 15-

6
* MINNIE  RIPERTON-Lovin’'
(Epic) 17-12
KUPD—Phoenix

You

o RICHARD TORRANCE & EUREKA-
Don't Let Me Down Again (Shelter)

* PINK FLOYD—Free Four (Harvest)

+ MINNIE  RIPERTON-Lovin'  You
(Epic) 24-9

 ELTON JOHN-Philadelphia Freedom
(MCA) 37-25

KQEO-Albuquerque

o TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)

o JOHN LENNON-Stand By Me (Apple)

* B.T.EXPRESS—Express (Scepter) 26-

18
* HOT CHOCOLATE-Emma (Big Tree)
18-11
KPOI-Honolulu

o KANJI SAWADA-! Was Born To Love
You (Polydor)

e JOE COCKER-You Are So Beautiful
(A&M)

* DOOBIE BROTHERS-Black Water
(W.B) 23-11

* IéAsBIE4LLE-Lady Marmalade (Epic)

Pacific Northwest Regwn

e TOP ADD ONS:

i (0} BARRY WHITE—What Am | Gonna Do With You &
& (20th Century)
KRAFTWERK—Autobahn (Vertigo)
SOHN DENVER-Thank God I'm A Country Boy &
(RCA)

£ % PRIME MOVERS:

& ELTON JOHN~Philadeiphia Freedom (MCA)
& MINNIE RIPERTON—Lovin’ You (Epic)
= SWEET SENSATION--Sad Sweet Dreamer (Pye)

BREAKOUTS:

B.J. THOMAS—Hey Won't You Play (ABC)
& JOHN DENVER—Thank God I'm A Country Boy
g (RCA)
& RUFUS—Once You Get Started (ABC)

KFRC—San Francisco
e FANNY—Butter Boy (Casablanca)
o SAMMY JOHNS-Chevy Van (GRC)
* SWEET  SENSATION-Sad  Sweet
Dreamer (Pye) 25-15
* LEO SAYER-Long Tall Glasses (I Can
Dance) (W.B.) 27-18
KYA—San Francisco

e BARRY WHITE-What Am | Gonna Do
With You (20th Century)
o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
+ BENNY BELL—Shaving Cream (Van-
guard) 24-11
% SWEET  SENSATION-Sad
Dreamer (Pye) HB-20
K101-FM—San Francisco

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

o HARRY CHAPIN-1 Wanna Learn A
Love Song (Asylum)

% LEO SAYER—Long Tall Giasses (I Can
Dance) (W.B.) 12-6

+ B. ). THOMAS—Hey Won't You Play
(ABC) 17-14

KSJ0—San Jose

o B. T. EXPRESS—Express (Scepter)

o B. ). THOMAS—Hey Won't You Play
(ABC)

* lEtxUFIltI;S-Once You Get Started (ABC)

* ELTON JOHN—-Philadelphia Freedom
(MCA) 14-10

KLIV=San Jose

« TONY ORLANDO & DAWN-He Don't
Love You (Like! Love You) (Elektra)

e BEN E. KING-Supernatural Thing,
Part 1 (Atlantic)

% JOE COCKER-You Are So Beautiful
(A&M) 15-6

* Ilt;NGlO STARR—No No Song (Apple)

-1 _

Sweet

KJOY—Stockton Callf

EI.TON JOHN Phlladelphla Freedom (MCA)
MINNIE RIPERTON—-Lovin' You (Epic)
RINGO STARR-No No Song (Apple)

KRSP—Salt Lake City

XEROX El Paso

HOT CHOCLOATE-Emma (Big Tree)
SHIRLEY & COMPANY—Shame, Shame, Shame (Vibration)
RUFUS-0Once You Get Started (ABC)

pe BARRY WHITE-What Am | Gonna Do
With You (20th Century)

De HAROLD MELVIN & THE BLUE-
NOTES—Bad Luck, Part 1 (Philly Int.)

D+ BLOODSTONE—-My Little Lady (Lon-
don) 28-13

* l;(l)!FUSS-Once You Get Started (ABC)
-1
KNDE—Sacramento

De BARRY MANILOW-It's A Miracle
(Arista)
e AL GREEN-L-0-V-E (Love) (Hi)
 SWEET  SENSATION-Sad  Sweet
Dreamer (Pye) EX-22 :
# BILLY SWAN-I'm Her Fool (Monu-
ment) EX-25 -
IUR—Seattle
@ B. ). THOMAS—Hey Won't You Play
(ABC)
o KRAFTWERK—Autobahn (Vertigo)

% MINNIE  RIPERTON-Lovin' You
(Epic) 23-7
+ JOE COCKER-You Are So Beautiful
(A&M) 13-5
KING—Seattle

@ HOT CHOCOLATE-Emma (Big Tree)
e B. ). THOMAS—Hey Won't You Play
(ABC)
* R:)NSGO STARR-No No Song (Apple)
10-
% ELTON JOHN-Philadelphia Freedom
(MCA) EX-16
IJRB-Spokane
» KRAFTWERK—Autobahn (Vertigo)
# JOHN DENVER-Thank God I'm A
Country Boy (RCA)
s ELTON JOHN-Philadelphia Freedom
(MCA) 27-17
% MINNIE  RIPERTON-Lovin’
(Epic) 18-11
KTAC-Tacoma
o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
o EVIE SANDS-You Made AWoman Out
0f Me (Island)
% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 24-12
* ;?)NNY-Butter Boy (Casablanca) 30-
KGW—Portiand
@ RUFUS—-0Once You Get Started (ABC)
De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
* LEO SAYER—-Long Tall Glasses (! Can
Dance) (W.B.) EX-22
+ MINNIE  RIPERTON-Lovin'
(Epic) 17-10
KiSN—Portland
o NO NEW ULST
*
*

*
KTLK—Denver

De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
@ JACKSON 5-1 Am Love, Part 1 & 2
(Motown)
* ACE—How Long (Anchor) 27-17
* ELTON JOHN—Philadelphia Freedom
(MCA) 23-15
KIMN—Denver
o PAUL ANKA-I Don't Like To Sleep
Alone (UA.)
o JOHN LENNON-Stand By Me (Apple)
+ ACE-How Long (Anchor) 24-9
* POLLY BROWN-Up In A Puff Of
Smoke (GT0) 37-25

KKAM—Pueblo, Colo.

e FREDDY FENDER-Before The Next
Teardrop Falls (ABC/Dot)

You

You

.

* MINNIE  RIPERTON-Lovin'
(Epic) 22-14

% ACE-How Long (Anchor) 25-20

KYSN—Colorado Springs

o TONY ORLANDO & DAWN—He Don't
LoveYou (Like | Love You) (Elektra)

o B. T. EXPRESS—-Express (Scepter)

% ELTON JOHN—Philadelphia Freedom
(MCA) 26-16

+# SUGARLOAF-Don't Cali Us, We'll Call
You (Claridge) 18-11

KCPX—Salt Lake City

You

o PAUL ANKA-| Don't Like To Sleep
Aone (UA)

[ ]

% MINNIE  RIPERTON-Lovin’
(Epic) 20-10

*lgBELLE-Lady Marmalade (Epic)
16-7

Southwes Region

You

e TOP ADD ONS:

TONY ORLANDO & DAWK—He Oon't Love You §!
(Like | Love You) (Elektra) ;:.
OZARK MOUNTAIN DAREDEVILS—Jackie Blue &
: (AW z
= (D)SHIRLEY & COMPANY—Shame, Shame, Shame
5 (Vibration) o

| % PRIME MOVERS: :

£ ELTON JOMN—Philadelphia Freedom (MCA)
& RINGO STARR—No No Song (Apple)
= MINME RIPERTON—Lovin’ You (Epic)

'BREAKOUTS:

£/ (D)SHIRLEY & COMPANY—Shame, Shame, Shame |
2 (Vibration) -
B.T. EXPRESS—Express (Scepter)
HOT CHOCOLATE-Emma (Big Tree)

KILT-Houston

De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
* 3RI5N{.§;] STARR-No No Song (Apple)
s BILLY SWAN-I'm Her Fool (Menu-
ment) 39-24
KRBE-FM—Houston
o BILLY SWAN-I'm Her Fool (Monu-
ment)
o DENNIS YOST—My First Day Without
You (MGM)
D* SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) HB-16
+ ELTON JOHN—Philadelphia Freedom
(MCA) 18-13
KUIF=Dallas
= ELTON JOHN-Philadelphia Freedom
(MCA)
o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
% MINNIE  RIPERTON-Lovin'
(Epic) 19-13
% JOE COCKER-You Are So Beautiful
(A&M) 18-12

KNUS-FM—Datlas

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)
o LEE ROBERTS-AIl Right Now (U.A.)
+ B. ). THOMAS—Hey Won't You Play
(ABC) 28-9
* lat(l)IFl;S-Once You Get Started (ABC)
-1
KPJZ—Ft. Worth -
Do BARRY WHITE-What Am | Gonna Do
With You (20th Century)
s B. T. EXPRESS—Express (Scepter)
* SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 18-10
»* JOE COCKER-You Are So Beautiful
(A&M) 127
KXOL-Ft. Worth

o CHICAGO—Harry Truman (Columbia)

o B. ). THOMAS—Hey Won't You Play
(ABC)

+ POLLY BROWN-Up In A Puff 0f
Smoke (GT0) 10-5

* ;l{)'li 7(IHO(IO[ATE-Emma (Big Tree)

KONO-San Antonio

@ ELVIS PRESLEY-My Boy (RCA)

o HOT CHOCOLATE-Emma (Big Tree)

% B.T.EXPRESS—Express (Scepter) 17-

4
+* MINNIE
(Epic) 14-7
KELP-EI Paso

You

RIPERTON-Lovin'  You

« B. T. EXPRESS-Express (Scepter)
« TONY ORLANDO & DAWN-He Don't
Love You (Like | Love You) (Elektra)

* Hg17’ CHOCOLATE-Emma (Big Tree)
16-

* ELTON JOHN-Philadelphia Freedom
(MCA) 22-14

o FREDDY FENDER—Before The Next
Teardrop Falls (ABC/Dot)

@ JOHNLENNON-Stand By Me (Apple)

* SAMMY JOHNS—Chevy Van (GRC) 18-

7
% MINNIE  RIPERTON-Lovin’
(Epic) 13-5

You

www.americanradiohistorv.com

o JIMMY CASTOR BUNCH-The Bertha
Butt Boogie, Part 1 (Atlantic)
* BENNY BELL-Shaving Cream .(Van-
guard)
# ELTON JOHN-Philadelphia Freedom
(MCA) 15-10
* MINNMIE  RIPERTON-Lovin’
(Epic) 8-4
KAKC-Tulsa
o TONY ORLANDO & DAWN—He Don't
Love You (Like 1 Love You) (Elektra)
o BEN E. KING—Supernatural Thing,
Part 1 (Atlantic)
Y gOT EXPRESS—Express (Scepter) 27-
+ CHARLIE DANIELS BAND—-The South
Is Gonna Do It (Kama Sutra) 23-17
KELI-Tulsa

 ACE-How Long (Anchor)
-

4 ELTON JOHN-Philadelphia Freedom
(MCA) 26-18
% RINGO STARR-No No
Snookeroo (Apple) 22-16
WKY—0Oklahoma City

o CHICAGO-Harry Truman (Columbia)
» PURE PRAIRIE LEAGUE—Amie (RCA)
% OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 21-12
* R;;NG(? STARR-No No Song (Apple)
18-1
KOMA-0Oklahoma City

o LEO SAYER-Long Tall Glasses (I Can
Dance) (W.B.)

o MARIE OSMOND-Who's Sorry Now
(Kolob)

* llABEI.I.E-Lady Marmalade (Epic) 7-

% ELTON JOHN-Philadelphia Freedom
(MCA) EX-24
WTIX—New Orleans

& AL MARTINO-To The Door Of The Sun
(Capitol)

o TONY ORLANDO & DAWN-He Don't
Love You (Like | Love You) (Elektra)

* gill;l;S-Once You Get Started (ABC)
D« SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 19-12

KEEL—Shreveport

o HARRY CHAPIN-! Wanna Learn A
Love Song (Asylum)

o COMMANDER CODY & HIS LOST
PLANETAIRMEN—Don't Let Go (W.B.)

% ELTON JOHN-Philadelphia Freedom
(MCA) 28-17

D« BLACKBYRDS-Walking In Rhythm
(Fantasy) 18-10

You

Song/

Midwest Region

"'e TP ADDONS:  E

= PHOEBE SNOW—Poetry Man (Shelter)

i@ TONY ORLANDO & DAWN—He Don't Love You
& (Like | Love You) (Elektra)

& FANNY—Butter Boy (Casablanca)

 PRIME MOVERS:

% MINNIE RIPERTON—Lovin’ You (Epic)
% ELTON JOHN—Philadelphia Freedom (MCA)
RINGO STARR-No No Song (Apple)

BREAKOUTS:

R PAUL ANKA-—| Oon’t Like To Sleep Alone (UA)
& TONY ORLANO & DAWN-—He Don't Love You
& (Like | Love You) (Elektra)

©  MINNIE RIPERTON—Lovin' You (Epic)

WLS—Chicago
o MINNIE  RIPERTON-Lovin'
(Epic)
« PHOEBE SNOW—Poetry Man (Shel-
ter)
% LABELLE-Lady Marmalade (Epic)
29-11
% ELTON JOHN—Philadelphia Freedom
(MCA) EX-28
WCFL—Chicago

You

e BEN E. KING-Supernatural Thing,
Part 1 (Atlantic)

« 0ZARK MOUNTAIN DAREDEVILS-
Jackie Biue (A&M)

* lABELLE Lady Marmalade (EDIC)
22-15
# ELTON JOHN—Philadelphia Freedom
(MCA) 31-24
WOKY—Mitwaukee
o TONY ORLANDO & DAWN-He Don't
Love You (Like | Love You) (Elektra)
e PAUL ANKA-| Don't Like To Sleep
Alone (UA)
% ELTON JOHN-Philadelphia Freedom
(MCA) 24-16
* B. ). THOMAS—Hey Won't You Play
(ABC) 25-22
WZUU-FM—Milwaukee
& SUGARLOAF—Don't Call Us, We'll Call
You (Claridge)
o LABELLE-Lady Marmalade (Epic)
*

*
WIFE-Indianapolis
« B. ). THOMAS—Hey Won't You Play

(ABC)
@ ELTON JOHN—-Philadelphia Freedom
(MCA)
s PAUL ANKA-| Don't Like To Sleep
Aone (UA.) 29-14
% TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)
28-17
WIRL—Peoria, Il
# LEQ SAYER-Long Tall Glasses (I Can
Dance) (W.B.)
{}e BARRY WHITE-What Am | Gonna Do
With You (20th Century)
* Izl;)TacHOCOUTE-Emma (Big Tree)
-1
* RLNGO STARR—No No Song (Apple)
16-8

WDGY—Minneapolis
o HOT CHOCOLATE-Emma (Big Tree)
« TONY ORLANDO & DAWN-—He Don't
Love You (Like | Love You) (Elektra)
+ PHOEBE SNOW-—Poetry Man (Shel-
ter) 6-4
s ACE—How Long (Anchor) 29-27
KDWB—Minneapolis
e B. T. EXPRESS—Express (Scepter)
o FANNY-Butter Boy (Casablanca)
% JIMMY CASTOR BUNCH—-The Bertha
Butt Boogie, Part 1 (Atlantic) 29-16
% PAUL ANKA—I| Don't Like To Sleep
Alone (UA.) 28-19
KOIL-Omaha

o FANNY-Butter Boy (Casablanca)
De BARRY MANILOW-It's A Miracle

(Arista)

+ MINNIE  RIPERTON-Lovin'  You
(Epic) 19-6

+ ELTON JOHN-Philadelphia Freedom
(MCA) 29-16

KIOA—Des Moines
@ RUFUS—Once You Get Started (ABC)

.
% ELTON JOHN-Philadelphia Freedom
(MCA) 26-20
X ELVIS PRESLEY—My Boy (RCA) 24-13

KKLS—Rapid City, S.D.
e PAUL ANKA-| Don't Like To Sleep
Alone (UA.)
« JOHNLENNON-Stand By Me (Apple)
* MINNIE  RIPERTON-Lovin'  You
(Epic) 23-12
Y ?AMMYJOHNS-Chevy Van (GRC) 14-

KQWB—Fargo, N.D.
o PAUL ANKA-| Don't Like To Sleep
Alone (UA)
o JOHNLENNON-Stand By Me (Apple)
* MINNIE  RIPERTON-Lovin°  You
(Epic) 26-4
s ELTON JOHN-Philadeiphia Freedom
(MCA) 28-14
KXOK-St. Louis
o PHOEBE SNOW-—Poetry Man (Shel-
ter)
« SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) -
* RUFUS—0nce You Get Started (ABC)
16-5
# RINGO STARR-No No Song (Apple)
25-16

(Continued on page 16)

eCopyright 1975 Billboard Publica-
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Billboard Sin

Playlist Top AddOns @
Playlist Prime Movers

e Continued from page 14

KSLQ-FM-St. Louis
® JOE COCKER—You Are So Beautiful
(A&M)
@ MARIE OSMOND—Who's Sorry Now
(Kolob)
DxSHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 17-8
wEARTH, WIND & FIRE-Shining Star
(Columbia) 10-7
WHB—Kansas City
o SWEET  SENSATION-Sad
Dreamer (Pye)

-
«SWEET  SENSATION-Sad  Sweet
Dreamer (Pye) HB-19
*RINGO STARR-Snookeroo (Apple)
24-14
KEWI-Topeka
o TOM T. HALL-Sneaky Snakes (Mer-

Sweet

cury)

@ MAC DAVIS—(If You Add) All The Love
In The World (Columbia)

+MINNIE  RIPERTON—Lovin’
(Epic) 6-2

*

North Central Region

You

IeTor

PAUL AMKA~I Don't Like To Sleep Alone (U.A.)
GUESS WHO—Loves Me Like A Brother/Hoe
Down (RCA)

CHI-LITES—Toby/That's How Long (Bruns
wick)

! % PRIME MOVERS:

ELTON JOHN—Philadelphia Freedom (MCA)
& (DSHIRLEY & COMPANY—Shame, Shame, Shame
2 (Vibration)

SUGARLOAF—Don't Call Us, we'll Call You
(Clanidge)

RAKO

T:

tantic)

(Vibration)
HOT CHOCOLATE—Emma (Big Tree)

CKLW—Detroit
® GUESS WHO-Loves Me Like A
Brother/Hoe Down (RCA)
® CHI-LITES-Toby/That's How Long
(Brunswick)
* ELTON JOHN—Philadeiphia freedom
(MCA) 30-10
* BENNY BELL-Shaving Cream (Van-
guard) 16-3
WGRD-Grand Rapids
® JOE COCKER—You Are So Beautiful
(A&M)
@ HOT CHOCOLATE-Emma (Big Tree)
* SUGARLOAF—Don't Call Us, We'll Call
You (Claridge) 9-2
*MINNIE  RIPERTON—Lovin’
(Epic) 8-3
1-96 (WZZM-FM)—Grand Rapids
o BEN E. KING-Supernatural Thing,
Part 1 (Atlantic)
® RUFUS—0nce You Get Started (ABC)
¥ ELTON JOHK—Philadelphia Freedom
(MCA) 13-5
* BQT' EXPRESS—Express (Scepter) 23-
1

WTAC—Flint, Mich.
© DAN FOGELBERG—Part Of The Plan

(Epic)

® COMMANDER CODY & HIS LOST
PLANETAIRMEN-Don't Let Go (W.B.)

¥ ELTON JOHN-Philadelphia Freedom
(MCA) 28-12

* BEN E. KING-Shaving Cream (Van-
guard) EX-28

WiXY—Cleveland

@ PAUL ANKA-1 Don't Like To Sleep
Alone (U.A)

®

MARCH 22, 1975, BILLBOARD

You

* ;ANNY-Butter Boy (Casablanca) 16-
* RISJ%US-Once You Get Started (ABC)
15-

WGCL—Cleveland

© SAMMY JOHNS—Chevy Van (GRC)
© TONY ORLANDO & DAWN-He Don't
Love You (Like | Love You) (Elektra)
» DAVID BOWIE-Young Americans
(RCA) 15-4
* SUGARLOAF-Don't Call Us, We'll Call
You (Claridge) 16-5
13-Q (WKPQ)—Pittsburgh
De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
* PH;)EBE SNOW—Poetry Man (Shel-
ter
* ELTON JOHN—Philadelphia Freedom
(MCA) 22-8
* LEQ SAYER—Long Tall Glasses (I Can
Dance) (W.B.) 30-19

BEN E. KING—Supernatural Thing, Part | (At

¢ (D)SHIRLEY & COMPANY—Shame, Shame, Shame

KQU—Pittsburgh
o SEALS & CROFTS-I'lf Play For You

WB)
«»BOBBY WOODS TRIO-Pittsburgh
Boogie (Asterisk)
D SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 22-1
* JACKSON 5-1 Am Love, Part 1 & 2
(Motown) 38-25
WKBW-Buffalo

@ ELTON JOHN-Philadelphia Freedom
(MCA)

o SUPERTRAMP—Bloody Well Right

g (A&M)
*MINNIE  RIPERTON-Lovin'  You
(Epic) 2-1
% JOE COCKER-You Are So Beautiful
(A&M) 129

WSAl-Cincinnati

® PAUL ANKA-I Don't Like To Sleep
Alone (U.A)

» RICK DERRINGER-Hang On Sloopy
(Blue Sky)

* ELTON JOHN-Philadelphia Freedom
(MCA) 16-9

% B. ). THOMAS—Hey Won't You Play
Won't You Play (ABC) 30-23

WCOL-Columbus

o KRAFTWERK—Autobahn (Vertigo)
® PAUL ANKA-I Don't Like To Sleep
Alone (UA)
# ELTON JOHN-Philadelphia Freedom
(MCA) 23-9
D BARRY MANILOW-it's A Miracle
(Arista) 37-22
WAKY - Louisville
o LEQ SAYER-Long Tall Glasses (I Can
Dance) (W.B.)
© JOHN LENNON-Stand By Me (Apple)
* EARTH, WIND & FIRE-Shining Star
(Columbia) 23-10

*
WTUE-Dayton, Ohio
® AL GREEN-L-0-V-E (Love) (Hi)
De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
% ELTON JOHN—Philadelphia Freedom
(MCA) 36-25
* QUEEN-Killer Queen (Elektra) 38-28
WBGN—Bowling Green, Ky.
®BEN E. KING—Supernatural Thing,
Part 1 (Atlantic)
@ ALBERT HAMMOND-99 Mile From
LA. (Mums)
*%Nﬁ) STARR—Snookeroo (Apple)

*B. J. THOMAS—Hey Won't You Play

(ABC) 27-18
WIET—Erie, Pa.

© ELTON JOHN—Philadelphia Freedom
(MCA)

® BEN E. KING-Supernatural Thing,
Part 1 (Atlantic)

* HOT CHOCOLATE-Emma (Big Tree)
31-20

* B;.')T' EXPRESS—Express (Scepter) 21-
1

Southeast Region

" e TOP ADD ONS:

AL GREEN-L-0-V-E (Love) (Hi) :
TONY ORLANDO & DAWN-He Don't Love You &
&  (Like | Love You) (Eiektra) -
= (D) BARRY WHITE—~What Am | Gonna Do With You

& (20th Century)

§ * PRIME MOVERS:
ELTON JOHN—Philadelphia Freedom (MCA)
i {D)SHIRLEY & COMPANY—Shame, Shame, Shame &
§ (Vibration)

JIMMY CASTOR BUNCH-The Bertha Butt
Boogie, Part 1 (Atlantic)

'BREAKOUTS:

JIMMY CASTOR BUNCH-The Bertha Butt
Boogue, Part 1 (Atlantic) .
(D}BARRY WHITE-What Am | Gonna Do With You
{20th Century)
PURE PRAIRIE LEAGUE—Amie (RCA)

WQXI-Atlanta

® NO NEW MUSIC
.

* Jimmy Castor Bunch—The Bertha
Butt Boogie, Part 1 (Atlantic) 28-19

* PHOEBE SNOW-—Poetry Man (Shel-
ter) 21-13

WFOM—Atlanta

® KRAFTWERK —Autobahn (Vertigo)

® JIMMY CASTOR BUNCH-The Bertha
Butt Boogie, Part 1 (Atlantic)

im3N;;0 STARR-No No Song (Apple)
13-

* IlngNY—Butter Boy (Casablanca) 21-

1-93 (WIGC-FM)—Atlanta
© FREDDY FENDER-Before The Next
Teardrop Fails (ABC/Dot)
*

*B. ). THOMAS—Hey Won't You Play
(ABC) 20-9

* SAMMY JOHNS —Chevy Van (GRC) 12-
5

WBBQ—Augusta

o JOHN DENVER-Thank God I'm A
Country Boy (RCA)

o EARTH, WIND & FIRE-Shining Star
(Columbia)

* JIMMY CASTOR BUNCH-The Bertha
Butt Boogie, Part 1 (Atlantic) 36-23

* ELTON JOHN—Philadelphia Freedom
(MCA) 23-11

WSGN—Birmingham, Ala.
o TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)
« GLORIA GAYNOR—Reach Out I'll Be
There (MGM)
*Rg%US-Once You Get Started (ABC)
12-

«BARRY MANILOW-It's A Miracle
(Arista) 18-12

WHHY—Montgomery, Ala.

Based on staion ayl toug Tursd (3/13/75)

KAAY-Little Rock
o BOBBY VINTON-Dick & Jane (ABC)
o AL GREEN-L-0-V-E (Love) (Hi)
 MINNIE  RIPERTON-Lovin'
(Epic) 16-12
*H?'; CHOCOLATE-Emma (Big Tree)
12-

You

WHBQ-Memphis
@ AL GREEN—L-0-V-E (Love) (Hi)
» PURE PRAIRIE LEAGUE —-Amie (RCA)
* JIMMY CASTOR BUNCH-The Bertha
Butt Boogie, Part 1 (Atlantic) 22-13
+ ELTON JOHN—Philadelphia Freedom
(MCA) 26-20

WMPS —Memphis
e B. ). THOMAS—Hey Won't You Play

(ABC)

& JIMMY CASTOR BUNCH—-The Bertha
Butt Boogie, Part 1 (Atlantic)

w ELVIS PRESLEY —My Boy (RCA) EX-13

4 CHARLIE DANIELS BAND—The South
Is Gonna Do It (Kama Sutra) EX-20

WMAK—Nashville

o TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)

9

*ROGER WHITAKER-Last Farewell
(RCA) HB-19

* GLADYS KNIGHT AND THE PIPS-
Love Finds its Own Way (Buddah) 23-
18

WTOB—Winston/Salem, N.C.

«» TONY ORLANDO & DAWN—He Don't

Love You (Like | Love You) (Elektra)
De BARRY WHITE-What Am | Gonna Do

With You (20th Century-Fox)

% ELTON JOHN-Philadelphia Freedom
(MCA) 23-10

*HOTacHOCOLATE-Emma (Big Tree)
21-1

WSGA-Savannah, Ga.

o CHI-LITES-Toby/That's How Long
(Brunswick)

®

* JOHN LENNON-Stand By Me (Apple)
28-20

% MINNIE  RIPERTON-Lovin’
(Epic) 12-7

You

WTMA—Charleston, S.C.
@ RUFUS-0nce You Get Started (ABC)
De SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration)
* RINGO STARR-No No Song (Apple)
24-16
* MINNIE  RIPERTON-Lovin'
(Epic) 5-1

You

WKIX—Raleigh, N.C.
® KRAFTWERK-Autobahn (Vertigo)
© PAUL ANKA-! Don't Like To Sleep
Alone (U.A)
* ELTON JOHN-Philadelphia Freedom
(MCA) 25-16
* IZ’:SJI;% PRAIRIE LEAGUE-Amie (RCA)

WORD —Spartanburg, S.C.

© JIMMY CASTOR BUNCH-The Bertha
Butt Boogie, Part 1 (Atlantic)

© GWEN McCRAE—Rockin' Chair (Cat)

* JOE COCKER—You Are So Beautiful
(A&M) 19-3

* FREDDY FENDER—Before The Next
Teardrop Falls (ABC/Dot) 22-6

WAYS—Charlotte, N.C.

® ELTON JOHN-Philadelphia Freedom
(MCA)
De BARRY WHITE-What Am | Gonna Do
With You (20th Century-Fox)
o SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 18-8
4 SAMMY JOHNS—Chevy Van (GRC) 19-
9

WNOX-Knoxville
© TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)
Ds BARRY MANILOW-It's A Miracle
(Arista)
* ELTON JOHN-Philadelphia Freedom
(MCA) HB-21
% BEN E. KING-Supernatural Thing,
Part 1 (Atlantic) HB-25

WGOW—Chattanooga, Tenn.

© PURE PRAIRIE LEAGUE—-Amie (RCA)

& MARSHALL TUCKER BAND-This OI'
Cowboy (Capricorn)

* ELTON JOHN—Philadeiphia Freedom
(MCA) 23-6

* JOE COCKER—You Are So Beautiful
(A&M) 7-1

De BARRY MANILWO-It's A Miracle

(Arista)

o JOHN LENNON-Stand By Me (Apple)

* GLADYS KNIGHT AND THE PIPS-
Love Finds Its Own Way (Buddah) 20-
14

* PURS PRAIRIE LEAGUE—-Amie (RCA)
25-1

WLAC—Nashville

@ RUFUS—0nce You Get Started (ABC)
De BARRY WHITE—What Am | Gonna Do
With You (20th Century) N
* ELTON JOHN—-Philadelphia Freedom
(MCA) HB-7
* B. T. EXPRESS—Express (Roadshow)
HB-14

WLCY—Miami

® CHICAGO-Harry Truman (Columbia)

© SWEET  SENSATION-Sad  Sweet
Dreamer (Pye)

+ EARTH, WIND & FIRE—Shining Star
(Columbia) 39-22

« FANNY-Butter Boy (Casablanca) HB-
27

WQAM—Miami
® AL GREEN—L-0-V-E (Love) (Hi)
® RUFUS—0Once You Get Started (ABC)
D« SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 27-13
% B. ). THOMAS—Hey Won't You Play
(ABC) 30-23

WFUN—Miami
# CHICAGO-Harry Truman (Columbia)
© JOHN LENNON-Stand By Me (Apple)
D BARRY WHITE—What Am | Gonna Do
With You (20th Century) HB-15
* ELTON JOHN—-Philadelphia Freedom
(MCA) 13-6

Y-100 (WHYI-FM—Miami/Ft. Lauderdale

© RINGO STARR-No No Song (Apple)
& LEO SAYER-Long Tall Glasses (W.B)
* ELTON JOHN-Philadelphia Freedom
(MCA) 23-10
D«SHIRLEY & COMPANY-Shame,
Shame, Shame (Vibration) 19-11

WQFD-Lakeland, Fla.

® PAUL ANKA-! Don't Like To Sleep
Alone (U.A)

© KIKI DEE BAND-Step By Step (MCA)

 ELTON JOHN—Philadelphia Freedom
(MCA) 11.2

% LOVE UNLIMITED-! Belong To You
(20th Century) 23-17

Northeast Region

| ® TOP ADD ONS:

RINGO STARR—No No Song (Apple) i
LEQ SAVER-Long Tall Glasses (I Can Dance)
WB) 2
DAVID BOWIE—Young Americans (RCA)

% % PRIME MOVERS:

MINNIE RIPERTDN—Lovin’ You (Epic)
ELTON JOHN—Philadelphia Freedom (MCA)
RUFUS—Once You Get Started (ABC)

BREAKOUTS: :

%  RINGO STARR—No No Song (Apple)
() BARRY WHITE—What Am | Gonna Do With You
= (20th Century)
DAVID BOWIE—Young Americans (RCA)

www.americanradiohistorv.com

WABC—New York City

@ AL GREEN-L-0-V-E (Love) (Hi)

o RINGO STARR-No No Song (Apple)
Dw BARRY WHITE-What Am | Gonna Do
With You (20th Century) 30-12
* lztglilés-Once You Get Started (ABC)

WPIX-FM—New York City

« NO NEW MUSIC

L ]

% RUFUS—Once You Get Started (ABC)
20-12

» BARRY WHITE-What Am | Gonna Do
With You (20th Century) 16-9

WBBF—Rochester, N.Y.

» ACE—How Long (Anchor)

® T(I)DD RUNDGREN-Real Man (Bears-
ville)

% MINNIE  RIPERTON-Lovin'
(Epic) 15-6

+ BRIAN PROTHEROE —Pinnball (Chry-
salis) 11-8

You

WRKO—Boston

@ LEQ SAYER—Long Tall Glasses (| Can
Dance) (W.B)

o DAVID BOWIE-Young Americans
(RCA)

* ELTON JOHN-Philadelphia Freedom
(MCA) 24-13

* RINGO STARR-No No Song (Apple)
19-10

WMEX —Boston
De BARRY MANILOW-It's A Miracle
(Arista)
o TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)
« MINNIE  RIPERTON—Lovin'  You
(Epic) 17-8
*R:JNG(;) STARR-No No Song (Apple)
19-1

WVBF-FM—Framingham, Mass.
o HELEN REDDY-Emotion (Capitol)
® B. ). THOMASM—Hey Won't You Play
(ABC)
% STYX—Lady (Wooden Nickel)
* MINNIE  RIPERTON-Lovin'
(Epic)

You

WPRO-Providence

® RINGO STARR-No No Song (Apple)
De BARRY WHITE—What Am | Gonna Do
With You (20th Century)
* JOE COCKER-You Are So Beautiful
(A&M) 22-6
s ELTON JOHN-Philadelphia Freedom
(MCA) EX-12

WORC—Worchester, Mass.

o TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)

o DAVID BOWIE-Young Americans
(RCA)

% ELTON JOHN—Philadelphia Freedom
(MCA) 28-13

% MINNIE  RIPERTON-Lovin'
(Epic) 24-12

You

WDRC—Hartford
L] SEA;.S & CROFTS-1I'll Play For You

@ BENNY BELL—Shaving Cream (Van-
guard)
* MINNIE  RIPERTON-Lovin'
(Epic) 19-8
* giﬂCgGO-Harry Truman (Columbia)
-1

You

WPOP—Hartford
® SEALS & CROFTS-I'll Play For You

WaB.)

® B. ). THOMASM—Hey Won't You Play
(ABC)

* PHOEBE SNOW—Poetry Man (Shel-
ter) 11-4

* MINNIE  RIPERTON—Lovin'
(Epic) 13-8

You

WIRY-Albany

Mid-Atlantic Region

ONS-

OZARK MOUNTAIN DAREDEVILS—jackie Blue |
(ASM)

ACE~How Long {Anchor) i
BEN E KING—Supernatural Thing, Part 1 (At X

¢ lante)
4 PRIME MOVERS:

ELTON JOHN—Philadelphia Freedom (MCA)
MINNIE RIPERTON-Lovin’ You (Epic)
RINGO STARR—No No Song (Apple)

BREAKOUTS: |

OZARK MOUNTAIN DAREDEVILS—fackie Blue |
(ASM)
MAJOR HARRIS—Love Won't Let Me Wait (At
lantic)
ACE—How Long (Anchor)

WFIL-Philadelphia
« OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
« MAIOR HARRIS-Love Won't Let Me
Wait (Atlantic)
% ELTON JOHN-Philadelphia Freedom
(MCA) 23-16 -
* SWEET  SENSATION-Sad
Dreamer (Pye) 24-18
WIBG—Philadelphia
o LEO SAYER-Long Tall Glasses (I Can
Dance) (W.B.)
@ ACE—How Long (Anchor)
% ELTON JOHN—Philadelphia Freedom
(MCA) 16-4
% TONY ORLANDO & DAWN—He Don't
Love You (Like | Love You) (Elektra)
29-21
WPGC—Washington
o OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M)
@ ACE-How Long (Anchor)
% ELTON JOHN-Phitadelphia Freedom
(MCA) 22-7

Sweet

*
WRC—Washington
o DAVID BOWIE-Young Americans
(RCA)
® B. ). THOMAS—Hey Won't You Play
(ABC)
* MINNIE  RIPERTON-Lovin'
(Epic) 15-8
* OZARK MOUNTAIN DAREDEVILS-
Jackie Blue (A&M) 17-14
WCAO—Baltimore

® BEN E. KING—Supernatural Thing,
Part 1 (Atlantic)
De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
* PHOEBE SNOW-—Poetry Man (Shel-
ter) 14-7
* SWEET  SENSATION-Sad
Dreamer (Pye) 18-13
WLPL-FM—Baltimore
© BEN E. KING-Supernatural Thing,
Part 1 (Atlantic)

You

Sweet

[ ]
* %NNY-Butter Boy (Casablanca) 29-

« MINNIE  RIPERTON-Lovin’'

(Epic) 13-7
WGH—Newport News, Va.

o JOHN LENNON-Stand By Me (Apple)

o BEN E. KING—Supernatural Thing,
Part 1 (Atiantic)

v EARTH, WIND & FIRE-Shining Star
(Columbia) 30-22

* LOVE UNLIMITED ORCHESTRA-
Satin Soul (20th Century) 25-17

WYRE—-Annapolis, Md.

© SAMMY JOHNS—Chevy Van (GRC)

De BARRY MANILOW-It's A Miracle
(Arista)

* DAVID BOWIE-Young Americans
(RCA) 28-19

* MINNIE  RIPERTON-Lovin'
(Epic) 14-7

WLEE-Richmond, Va.

You

You

® LEQ SAYER-Long Tall Glasses (I Can
Dance) (W.B.)

® ANDY KIM—Essence Of Joan (Capitol)

* ?.3T. EXPRESS —Express (Scepter) 28-

 MINNIE  RIPERTON-Lovin'
(Epic) 16-5

You

| WPTR—Albany

De BARRY WHITE-What Am | Gonna Do
With You (20th Century)
® OZARK MOUNTAIN DAREDEVILS -
Jackie Blue (A&M)
* ﬁgrlugs-Once You Get Started (ABC)
* IIBZT EXPRESS —Express (Scepter) 20-

® ELTON JOHN-Philadeiphia Freedom
MCA)

(
# HOT CHOCOLATE—Emma (Big Tree)
* RINGO STARR-Snookeroo (Apple)

20-5
#* JACKSON 5-| Am Love, Part | & 2
(Motown) 19-10

“Copyright 1975 Billboard Publica-
tions, inc. No part of this publication
may be reproduced, stored in a re-
trieval system, or transmitted, in any
form or by any means, electronic,
mechanical, photocopying, record-
ing, or otherwise, without the prior

written permission of the publisher.



www.americanradiohistory.com

Beautiful Loser )

A New Album By

“I know I'm gonna miss the U.S.A.
I guess I'll muss 1t every single day
But no one loves me here anyway’

—KATMANDU
ON TOUR “"WITH BACHMAN-TURNER OVERDRIVE
*APRIL 3 .... MADISON, WISCONSIN *APRIL 10 ... LARAMIE, WYOMING
*APRIL 4 ....ST. CLOUD, MINNESOTA *APRIL 11 ... WICHITA, KANSAS
*APRIL 5 ....CHICAGO, ILLINOIS *APRIL 12 ... TULSA, OKLAHOMA
excrusive representation . *APRIL 6 ... .ST. PAUL, MINNESOTA *APRIL 13 ...OKLAHOMA CITY, OKLAHOMA
R M L. *APRIL 7 ... MILWAUKEE, WISCONSIN
BEVERLY HiLLs, " ORIV *APRIL 8 ....DES MOINES, IOWA APRIL 16 ...ELGIN, ILLINOIS @
S e *APRIL9 ... LINCOLN, NEBRASKA APRIL 19 .. DETROIT, MICHIGAN Capitol,,

ST-11378

www.americanradiohistorv.com
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TROUBLES IN TEXAS

Radio-TVProgramming

Rabbitt Jumps Out Of His Hutch

This is the second installment of an
in-depth interview with one of the na-
tion’s most outstanding air person-
alities—Jimmy Rabbitt, 6-10 p.m.,
KMET, Los Angeles. Rabbitt was
one of the early rebels of the Top 40
Sformat and its confining structures,
thus becoming a pioneer in the then-
nebulous format called progressive
rock. The interview is conducted by
Claude Hall, Billboard’s radio-TV
editor.

HALL: After being fired from
KLIF what did you do?

RABBITT: I went to work for Ab-
nak Records in Dallas and pro-
moted Western Union, Jon & Robin,
the In Crowd. A lot of the same
people who were involved then in
those groups are in the band I have
now. Bobby Rambo was lead guitar
for Jon & Robin. Rex was the drum-
mer for the group.

H: What eventually happened to
Jon? Is he okay now?

R: He’s fine. He’s back into music
and doing real well.

H: Is his father John Abnor back-
ing him still?

R: More or less, I think, but he’s
not letting the money out ... he’s
making Jon work for it. That may
have been why he didn’t make it be-
fore; he had the money already
there. You know? That’s why I'm
trying real hard to make some
money out of music. Jon, see, didn’t
have to try real hard to make money.

H: How did you finally come to
Los Angeles?

R: I got real tired and one day
they brought me some stuff and I
said: I can’t work this. It would be a
hard story to explain fully, because
there’d be a lot of names in it. Any-
way, I'd come back off of a long road
trip promoting records and was
handed this record, which 1 forget
now what it was called; “Drums?”
One of the worse records! And Dale
Hawkins will agree; he produced it.
One of the worse records that ever
hit radio. I got it on the charts. I went
to New York, 1 visited Los Angeles
...and I got it on the charts.

But when I got back off that road
trip, someone at the record company
says he’d just called New York and
got the record on the air. He said: 1
got that record aired, you didn’t. 1
went back to my office and packed
up everything I had and went back
to see Hawkins and said: Thank yeh.
I split. Went home. Laid out by the
pool a while. Listened to the radio.
Finally, I told myself: Nothing hap-

ALL ALONE—

immy Rabitt stands in the middle of 30,000 rock fansduring
a belated concert sponsored by KROQ in Los Angeles, one of the many radio
stations Rabbitt graced on the air during his career. Nationally known for his

air personality work, Rabbitt not so secretly yearns to be a hit record artist.

pening here. And Robin Hood Brian
had earlier given me a plane ticket to
Acapulco. So, I traded it in for a
ticket to Los Angeles. Came to Los
Angeles and got with Bob Krasnow
and a bunch of crazies and they
showed me where the city was. So, |
said: There ain’t no reason why I
can’t do this in Dallas. I went back to
Dallas and talked Ken Dowe into
giving me Sunday night only. To
play, quote, psychedelic, unquote,
records. And, all of a sudden, the de-
mand was so great that I was on ev-
ery night of the week and Gordon
McLendon spent a fortune to put
lights in the window—psychedelic
lights, man! Before, 1 was the kid
who wouldn’t get a haircut, who
wouldn’t shave . . . now, all of a sud-
den that whole scene had gotten real
hot.

Then Mike Scott offered me a job
at KCBQ in San Diego.

And I told myself: That’s as close
as you're gonna get to Los Angeles.
Go. =

I had me an old Cadillac and 1
headed it out.

H: How long did you work in San
Diego?

R: A year ... before George Wil-
son came and took over. See, there’s
something nobody knows, but if
you'd check into it .., Mike Scott
was the first program director to beat

Bill Drake. And he never got credit
for it.

H: I don’t recall it. The first one I
was aware of was Dick Starrat KYA
in San Francisco.

R: If you’d look into it, Mike was
the one ... beat Drake across the
board! I'll never forget it ... when
I'd gone out for an interview, he
picked me up at the airport and
we’re driving listening to the station
and the jock on the air is playing that
anti-war song by Country Joe
McDonald. “Fixin’ To Die.” 1
asked: In a navy city like San Diego?
He said: Yeah.

That set me right off. 1 said: All
right. Because I'd just driven in ...
he was driving me around to get me
something to eat before 1 had to go
on the air. I hadn’t slept since I left
Texas. And I was excited. Here was a
station like me. And we did it. And
nobody knows to this day that Mike
Scott was the first program director
to top one of Drake’s stations. The
other air personalities included
Gary Allyn, Lee Baby Symms.
Symms and | were like inseparable
brothers.

R: Symms is one of the best. As far
as I'm concerned, there are five jocks
in the world. Gary Owens; there’s
Russ Knight, the weird beard . . . not
now, maybe, but in the old days;

(Continued on pgge 20)
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complete
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celebration
package,
from Dick Orkin,
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‘Story Of Rock’
To Air In U.S.

London Wavelength’s program-
ming network will distribute the
show through its syndicated network
of 65 stations which, according to
Wavelength’s president Mike
Vaughan comprises 85 percent of
the top 50 markets, and a minimum
of 16 small markets. The participat-
ing network stations are committed
by contract to air “The Story of
Rock” and other forthcoming Lon-
don Wavelength programs.

The series details the evolution of
rock, chronicling its themes, stars
and musical and cultural influences.
The show includes over 300 inter-
views with virtually every leading
figure in the rock world. It is mixed
with live and recorded songs of the
artists that have contributed to
rock’s growth.

The Story of Rock, narrated by
British DJ Alan Freeman, will be
heard in one of three schedules—one
hour a week for 24 weeks; two hours
a week for 12 weeks; or four hours a

week for six weeks. The programs
will run within a 7 p.m. to midnight
time slot weekdays, or noon to mid-
night, weekends.

Other musical events scheduled
for release here by London
Wavelength include four hours of
The Who; music and interviews with
Simon & Garfunkel; and six hours
of music and interviews with The
Beach Boys.

London Wavelength is also re-
sponsible for the “Live from Lon-
don” radio concert series, in associ-
ation with D.LR. Broadcasting Co.
The twice-a-month series is recorded
by the BBC for both stereo and 4
channel reproduction in the U.S.

Other programs released in this
country by London Wavelength
haveincluded a 13-hour series on
the Beatles, interviews and music of
such artists as Bob Dylan and the
Rolling Stones; and a special pro-
gram on Elton John.

3 Radio Veterans Launch
Consulting Firm In P.R.

SAN JUAN, P.R.—Hope, Ben-
nett, Blackburn—a radio consulting
firm with international esprit de
corps—has been launched here by a
group of radio veterans. Tony Hope,
one of the principals, is president of
Mid-Ocean Broadcasting, which op-
erates WBMJ here. Bob Bennett is
general manager of the station. The
other principal is Jay Blackburn, a
program director and music director
who has worked at stations ranging
from the East Coast into Texas and
Mexico.

In its short span of operation, the
firm has already worked with five
stations in four foreign countries
and the U.S.

Bruce Earle is vice president of
engineéring and in charge of audio
consulting; among the operations he
helped put on the air is XEROX,
Juarez, Mexico. Rudy Rivas, with 20
years’ experience as an international
engineering consultant, heads the

- firm’s emergency engineering team
which assures emergency service
worldwide.

Bennett and Blackburn recently
worked with the radio station of the

government of Antigua. Rivas is
working on stations on St. Maarten
and Tortola. Stations pending in-
clude operations both in the US.
and the Dominican Republic. The
firm offers consulting in program-
ming, engineering, systems and soft-
ware, equipment, executive recruit-
ment and media brokerage. -

Hope, who is operating an office
of the firm in Los Angeles, is a grad-
uate of Harvard Law School.

Between the various associates in
the firm, they claim: “If it’s a new fa-
cility you are building, we will pack-
age everything including the towers
and installation, whether it’s cash or
lease.”

When it comes to programming
consultancy, Blackburn states:
*“H.B.B. will not send you a long-
haired, mustachioed, leather pants-
wearing ex-program director who
charges you $50,000 and tells you to
cut the playlist, give away $100,000,
and fires your staff.”

The firm will be unveiled to the
broadcast industry during the an-
nual convention of the National
Assn. of Broadcasters, April 6-9, Las
Vegas.

Vox Jox

By CLAUDE HALL

LOS ANGELES—WIJBQ in Port-
land, Me., seems to be making a
march. The station hired Wally
Brine from WLOB in the market.
Then WLOB hired midday man
Bill Craig from WJBQ. So, WJBQ
hired Joe McMillan from WIVY in
Jacksonville, Fla. Just recently,
WIBQ program director Jeff Ryder
joined the station from WCAN, the
MOR station in Portland. And
WIJBQ general manager Rick Snyder
was WLOB’s program director until
1972. Why all the activity? Well,
WIJIBQ’s morning man Bob Raines
joined WPEZ in Pottsburgh. Other
changes just set off? Dino DelGallo,
formerly of WPGC in Washington,
has joined WJBQ as music director
and evening personality.

L I

Funeral services for Grover Cobb,
senior executive vice president of the
National Assn. of Broadcasters,

Washington, were held Tuesday (11)
in Great Bend, Kan. He died in
Washington Friday (7) of a heart at-
tack. Cobb and I were slated to be on
a panel together at the NAB conven-
tion coming up April 6-9 in Las
Vegas.
x Kk %

Chuck Knapp, program director of
KTSP in Minneapolis, was by and
we sat around shooting the bull
about radio. Though they competed
against each other when Buzz Ben-
nett was in Minneapolis, Knapp had
only good things to say about him.

* K %

Looking for work are Deon
O’Brien, 703-765-4446, who left
WEAM in Washington to join
WEEL in the suburbs and is now out
of there; Bob Gibbons, 15-year pro-
fessional last at CKY in Winnipeg,

{Continued on page 20)
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Hit
Single

“AMIE”

written by

CRAIG FULLER

Side One Side Two
JAZZMAN (Holstein) FALLING IN AND OUT OF LOVE
ANGEL #9 (C. Fuller) (C. Fuller)

LEAVE MY HEART ALONE AMIE (C. Fuller)

(G. Powell) BOULDER SKIES (C. Fuller)
EARLY MORNING RISER ANGEL (C. Fuller)

(C. Fuller) CALL ME, TELL ME (C. Fuller)
featuring

CRAIG FU LLER —Lead Vocals, Electric & Acoustic Guitar, Bass
GEORGE POWE LL —Vocals, Electric & Acoustic Guitar
WILLIAM HINDS .-

| Produced by BOB RINGE l“:ll

Records and Tapes

www.americanra diohistorv.com
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Rabbitt Out Of Hutch

® Continued from puge 18

there’s a guy that you probably don’t
know—Russ Miller Tamlyn who
used to work for KLIF and got fired
because he wouldn’t play commer-
cials but was the funniest jock in the

“world ... if I ever get my own sta-

tion, I'll find him wherever he’s at
now. And Charlie and Harrigan are
the other two. | heard them the other
day and got the feeling immediately
that I should go on the air that night
and do my trick on the same station.
The old days of radio were hap-
pier days than now. Everything’s so
serious now . .. with demographics.
Before, you either made people
smile ... or you didn't. They liked
you ... or they didn’t. McLendon;
that’s where I learned radio. I lasted

Program Manager |
For KWIZ Radio
Santa Ana, Calif.

Send Resume And Tape
To:

Bill Weaver

c/o KLOK Radio
One Radio Park Drive
San Jose, Ca. 95121

(408) 274-1170

five-and-a-half years with
McLendon and was fired many
times . . . but where are today’s jocks
coming from?

H: How would they fire you at
KLIF?

R: Well, which time? One time, I
decided to have a convertible pa-
rade. Tied up the main street—Com-
merce—and two freeways. As far as
you could see, you saw convertibles.
And police.

This police sergeant came to me
and said: We’re going to have to put
you under arrest. | said: You can’t,
because I'm on the air. And he said:
Well, you're charged with creating a
riot. 1 said: What do you mean,
creating a riot? I was just having a
parade. He said: Do you have a pa-
rade permit? I said: No. But call this
number. So, I guess he called Ken
Dowe and Dowe probably went: uh-
uh-oh-uh. And the sergeant got to
McLendon and McLendon said
he’d have to relieve me of my duties.
So, I went home, thinking: Uh-oh,
where am 1 going from here? Guess
I’'m gonna go to KBOX. But they
had too much echo. You know:
Hello, hel-lo, h-e-lI-l-o. They had
Frank Jolle and all those guys.

But the next day the phone rang
and it was Mitch Lewis and he said:
You’re hired back. We had to do
that last night to da-de-da-de-da.
But you’ll be compensated. They al-
ways compensated me, see. | mean,
McLendon gave me more money!
Everybody may have disliked
McLendon. But not me. He gave me
more money than anybody.

To Be Continued Next Week

Lowest Prices For Records & Tapes
NEW WORLD-WIDE TELEX NUMBER 125614

0th Century 466

Barrg White—Just Another Way To Say | Love You

The Temptations—A Song For You—Gordy 969

David Bowie—Young Americans—RCA 998

Gladys Knight/War—The Black Caucus Concert—Chess 60037
Grover Washington Jr.—Mister Magic—Kudu 20

Peter Frampton—Frampton—A&M 4512

The Futures—Castles In The Sky—Buddah 5630

Olivia Newton-John—Have You Never Been Mellow—MCA 2133
Kool & The Gang—Greatest Hits—DeLite 2015

Carol Douglas—The Carol Douglas Album—Midiand 931
Dramatics—The Dramatic Jackpot—ABC 867

Chick Corea—No Mystery—Polydor 6512

Donald Byrd—Stepping Into Tomorrow—Bluenote 368
White Heat—RCA 853

Stevie Wonder—Fulfiliness’ First Finale—Tamla 332

Hils Lofgren—A&M 4509

Lindisputed Truth—Cosmic Truth—Gordy 970

The Whalers—Natty Dread—Island 9281

vernon Burch—I'll Be Your Sunshine—United Artists 342
Tyrone Davis—Home Wrecker—Dakar 76915

A.T. Express—-Do It—Scepter 5117

The Commodores—Caught In The Act—Motown 820
Henry Gross—Plug Me Into Something—A&M 4502
Lonnie Liston Smith—Expansions—Flying Dutchman 934
Rufus—Rufusized—ABC 837

Jackson 5—Dancing Machine—Motown 780
Strawbs—Ghosts—A&M 4506

5339

100 Lot

3349

Box Lot
(25)

3359

Stanley Turrentine—The Sugar Man—CTI 6052 Each

The Miracles—Don't 'Cha Love It—Tamla 336
The Stylistics—Greatest Hits—Avco 69005

Call Or Wire Us For Quantity Prices.
Order Any Quantity From $1 Million Inventory.

All $7.98 List 8 Track & Cassetie . . . $4.49 (10 Lot} . . . $4.59 Each

CALL US FOR 59¢ BOX-LOT SPECIALS

All 45 RPM's 63¢ Each, Box-Lots (25 PER BOX)
Largest Selection of 45’s

Shipped Same Day Air Express
Specialists in Rock, Soul, Jazz, Pop, etc.

ALL ORDERS C.0.D.—SHIPPED F.0.B. NEW YORK

RECORD SHACK CORP.

2132 Second Ave., New York, N.Y. 10029
In U.S.A. Call (212) 369-8600
NEW WORLD-WIDE TELEX NUMBER 125614

Radio-TV Programming

Vox Jox

® Continued from puge 18

Canada, who now wants to work in
the states. You can reach him for the
next week at 213-467-5141, room 35,
or via Mike Button, 714-565-8511;
and Tom Roberts, 215-623-3210, last
at WINR in Binghampton, N.Y., but
who has been out of radio for a
while.
* k%

Lee Garrett, once the night per-
sonality at WHAT in Philadelphia,
dropped by to visit a week ago. He’s
living in Los Angeles now and hop-
ing to syndicate a black progressive
radio show. Friends can reach him
at 213-464-8908. . .. Bob Hamilton,
in order to attend college courses in
Los Angeles, is now working with
Chuck Blore.

* Kk x

As 92.5 percent of you probably
realize, I can only handle about 10
percent of the mail I get each week in
this column. I stack itaway until I do
the column each week and the result
is that things get buried and never
getunburied. Jack G. Carnegie, gen-
eral manager of WYSP in Phila-
delphia, just dropped me a note to
show how great the station is in rat-
ings and I was prowling through
some old mail prior to throwing it
away and ran across a letter from
him last July. The lineup then was
Matt Clenott, Dick Findley, Frank
Moller, Keith Allen Cunningham,
Muareen Flaherty, and Jerry He-
bert. Are they all still there, Jack?

* * *

Mike (Wayne Michaels) McQuery
has been shifted from KTKN in
Ketchikan, Alaska, to KIAR in Fair-
banks. So, station manager Bob
Dom is back on the air in the 3-7
p-m. slot, reports program director
Neil Gray. ... Ed Flynn, morning
drive personality at WWCO in Wa-
terbury, Conn., has been promoted
to operations manager and Joe
McCoy, formerly of WXLO in New
York, has become program director
in Flynn's place.

* kK

James Allison, 213-874-7475,
wants Bill (Bill Grey) Kemery who
used to work at KDWC in West
Covina, CA, to call him. ... Tom
Maule at KFRE in Fresno, CA, has
a unique Valentine’s Day promotion
going for him—he got Sammy Davis
Jr. three years ago when “Candy-
man” was a hit to do a 30-second
promo to fit with the record. .. . Da-
vid St. John at WLRS in Louisville,
KY, is looking for an adult rock per-
sonality.

* k%

Jack Beach is now programming
WHYD, a country music operation
in Columbus, Ga. He was at WMGZ
in Montgomery, Ala. Says he
wouldn’t mind getting an aircheck
or two from some country deejays
around the country. ... Mike Ray-
leigh is now at WAPE in Jackson-
ville, Fla. He’s been at WMFJ in
Daytona Beach. ... Now and then I
plug the devil out of something
when 1 think it’s exceptional. And
the “Elvis Presley Story” produced
by Watermark Inc. in Los Angeles is
outstandingly so. I listened to most
of it via KMPC in Los Angeles as
Wink Martindale weaved it into his
regular afternoon show. It was phe-
nomenal! And the documentary
really paid off for the MOR station.
Usually, ratings in that time period
run about 67,000 per average quar-
ter hour, according to Pulse. But
during the airing of the Presley spe-
cial, the station achieved 255,700 per
average quarter hour as reported by
a special Pulse breakout. Hasn’t
been one station that I've talked to

www.americanradiohistorv.com

lost money with the documentary. In
fact, one Norfolk, Va., station told
me they’d made 400 percent above
costs on the show.

* kK

Dick Johmson, program director
of WWHY in Huntington, W. Va.,
has been trying to introduce some
progressive country album cuts into
the regular country music format of
his station, but needs more of those
kinds of albums. . .. Chuck Howard,

program director of KDMS in Eldo-

rado, Ark., wonders if music
wouldn’t change for the better if
smaller programmers were given a
chance with new records; he can’t
get records from RCA or Mercury.
Good to hear from you, Chuck. ...
William L. Viands Jr., director of ra-
dio sales for Cox Broadcasting, has
been named station manager of
WSB in Atlanta. He’s moving from
New York and will assist good
friend Elmo Ellis, the general man-
ager, with both AM and FM oper-
ations.
*x x %

J.J. Alexander at KMTW in Twin
Falls, Idaho 83301, assures me he’ll
seriously consider all new singles for
airplay. Just get them to him. Points
out: “It is often the case that record
orders from all label distributors are
back-ordered, but the same record is
available at the record counter from
the same distributor at retail prices.
And there aren’t many profitable ra-
dio stations on the air today that pay
retail for their disks.” Well, you may
be right, J.J., but the record com-
panies are seeing it from another
viewpoint. For instance: Normally a
major market Top 40 station is add-
ing only one to three singles a week
to the playlist. That totals around
150 records at the most during a
year’s time. If a radio station paid a
buck a copy, it would only be $150.
On the other hand, if a record com-
pany sent that same number of rec-
ords during a year to every radio sta-
tion (and the truth is they send out
several times that many), it would
cost a record company around 5,000
times that much. Or, roughly speak-
ing, $780,000. And I think it would
be astonishing to find out about how
much money is being invested in
records to radio stations by record
companies—totally—and I’ll see if |
can’t get a composite figure in the
next week or two.

* Kk x

Dean Mercier is looking for air
work; 804-262-1560. He's been at
WRNL in Richmond, Va. ... Ed
Woloson has gone to KONO in San
Antonio: he’d been at KYMS in
Santa Ana, Calif.

* %

Gerry Peterson has resigned from
his programming position at KHJ,
Los Angeles, just as I finally learned
how to spell his first name. . . . Birdie
Bush, attractive enough to do TV
modeling in St. Louis, is now doing
weekend air personality work at
KSOM in beautiful out-of-town On-
tario, Calif. . .. Vic Ives, program di-
rector of KEX in Portland, Ore., has
been shifted by Golden West to San
Francisco to take over the program-
ming of waning KSFO. And replac-
ing Ives will be (as of April 7) Eric
Norberg, assistant program director
now at KMPC in Los Angeles. So,
KMPC is looking for letters and re-
sumes from potential new assistant
program directors; write to program
director Mark Blinoff.

* kK

John Yottes, 213-472-7834, is
looking for news, production, sales,
or announcing work. He’s a pro. . ..
KLUC-AM-FM in Las Vegas simul-
casts from sunrise to sunset, and

then the FM goes to a progressive
rock and jazz format at night. The
daytime format, according to Jack
Abell, is highlighted by a singles list
of 50-60 current songs and is aug-
mented by recent hits dating back to
six months, current LP cuts, “revis-
ited” LP cuts from albums back to
1969, and older hits. The lineup at
the station includes Tom Robertson
6-9 a.m., music director Jack Abell 9
a.m.-1:30 p.m., program director
Michael McCarthy 1:30-6 p.m,,
Mark Young from KWFM in Tuc-
son 6-midnight, and Bob Roberts
until 6 a.m., with Dave Rothchild
and Rick Wiegel from WTAO in
Murphysboro, Ill., on weekends.
The station also airs “The King Bis-
cuit Flower Hour,” “BBC Presents
...,” “Mary Travers & Friend,” and
“Earth News.”

BubblingUnderThe

__ToplPs_|

201—0LD & IN THE WAY, Round RX 103

202—MICKEY NEWBURY, Lovers, Elektra 7E-
1030

203—DONALD BYRD, Stepping Into Tomorrow,
Biue Note BN-LA368-G

204—ORFF: CARMINA BURANA, Cieveland Or-
chestra & Chorus (Thomas), Columbia M
33172

205-TANYA TUCKER, Greatest Hits, Columbia
KC 33355

206—ARGENT, Circus, Epic PE 33422 (Colum-
bia)

207 —MIXE OLDFIELD & ROYAL PHILHARMONIC
ORCHESTRA (Bedford), The Orchestral
Tubular Bells, Virgin VR 13-115 (Atfantic)

208—LORETTA LYNN, Back To The Country,
MCA 471

209—HOLLIES, Another Night, Epic PE 33387
(Columbia)

210—RANDY EDELMAN, Prime Cuts, 20th Cen-
tury T 448

BubblingUnderThe |

__HOT100 _|

101-REMEMBER WHAT | TOLD YOU TO FOR-
GET, Tavares, Capitol 4010

102—MY LITTLE LADY, Bloodstone, London
1061

103—ONE BEAUTIFUL DAY, Ecstasy, Passion &
Pain, Roulette 7163

104—LOVE WON'T LET ME WAIT, Major Harris,
Attantic 3248

105—CHANGES (Messin' With My Mind), Ver-
non Burch, United Artists 587

106—SPEEDTRAP/NASHVILLE, Hoyt Axton,
A&M 1657

1071 JUST CAN'T SAY GOODBYE, Philly Devo-
tions, Columbia 3-10076

108—HIJACK, Herbie Mann, Atlantic 3246

109—WILDFIRE, Michael Murphy, Epic 8-50084
(Columbia)

110—SMOKEY FACTORY BLUES, Steppenwolf,
Mums 8-6036 (Columbia)

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country = rock
soul * big band
all-time tavorites
FOR CATALOG of 6000 titles
send $1.50 (no c.o.d.’s)

it AIR MAIL is desired for catalog
= U.S. and APO/FPO addresses, add $1.00
= International, add $1.50

(payabie in U.S. tunds)
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If YouWant Timid,
Read SomethingElse

As everyone knows, there are those trade publications that are content
merely to report what’s going on today, and in terms that will frighten not
even the timidest prospective advertiser. That’s never been and never will be
our style here at Billboard. Editorially speaking, we're as concerned with to-
morrow and the day after as we are with today: we not only accept, but in fact
relish the roles of innovator and leader. For example, we don’t feel at all im-
modest in claiming appreciable credit
for helping to free recorded music
from the once-inescapable turn-
table: we were communicating our
excitement first about plain old
basic magnetic-tape-recording
and later about the tape cartridge
long before their respective poten-
tials even resembled common knowl-
edge. Ditto, more recently, for quad
and the videodise. On other fronts, we
were the first to cover country music.
And classical music. And R’'n’B, whose
name we were instrumental in chang- _
ing from the subtly condescending
“race music.” Ours was the first full-
time staff in Nashville. Even today Billboard’s is the only full-time news bu-
reau in Washington, D.C. Which is a little tough to fathom, considering how
vastly our industry is affected by what goes on there. And where we’re not the
only trade in town, we're certainly the best when it comes to editorial exper-
tise. All of which boils down to this: whatever it is—or whatever it’'s going to
be —you’ll read about it first, and best, in Billboard.

We Helped Build An Industry-
Our Sleeves Are Still Rolled Up.

'-------------------------------..

v,
%

BILLBOARD CORRESPONDENCE SCHOOL

9000 Sunset Blvd., Los Angeles, CA 90069

ATTN : Professor Heine

Dear Sirs or Madams:

1 won't allow myself to be caught dead at any Heavy Industry Function
until I receive my official Billboard Lapel Balloon, in exchange for which
1 hereby swear on the lives of my accountants that I'll faithfully peruse
all your ads proving that you're The Top Communicator. [Gasp.] Upon
completion of the course, I will expect you to rush me a beautiful Bill-
board BA diploma, suitable for display in my offiice or for spreading
mayonnaise.

Name:
Address:

My role in the music biz:
1'd prefer a O right-hander’s, or [J left-hander’s lapel balloon.

‘¢---------
B T T T —————— -.'

..-------------------------------'.

www.americanradiohistorv.com



www.americanradiohistory.com

22

MARCH 22, 1975, BILLBOARD

Talent

Refunds For Nixed CSNY
Bash Still Go Unresolved

LOS ANGELES—Southern Cali-
fornia’s first big ticket refund foul-
up 1s still not completely resolved in
the wake of the Crosby, Stills, Nash
& Young show cancelled last sum-
mer due to slow advance sales.

No Paving,
No Zeppelin
In Florida

MIAMI—Led Zeppelin’s sched-
uled March 8 Florida appearance
has been the second date to fall out
of their otherwise wildly successful
current U.S. tour.

West Palm Beach Speedway
owner David Rupp cancelled the
group there with the claim that pro-
moters Shelly Finkel and Jim Ko-
plik hadn’t made promised physical
arrangements such as paving of
parking space for an expected
60,000 cars.

Rupp said he waited until the last
minute to stop the rock show, stating
that he sympathized with the pro-
moters whom he called “caught with
their pants down when their backers
pulled out.”

Finkel-Koplick paid Led Zeppe-
lin a non-refundable deposit of
$200,000 and laid out another
$50,000 for advance advertising.
Some 25,000 tickets were sold for a
total of $200.000. The Florida State
Attorney pledged an investigation if

(Continued on page 31)

Ticketron’s office here estimates
that some 10 percent of the 11,200
who purchased $12.50 tickets
through their agency for the abor-
tive CSNY Summer Jam at Ontario
Motor Speedway have not had re-
funds paid. with some cases of
bounced checks by the promoters re-
ported.

A Ticketron spokesman says that
the company will now pay refunds
direct for remaining holders of their
CSNY tickets and redress after-
wards from promoters Shelly Fin-
kely & Jim Koplick.

Liberty Tickets president Tom
Milana says his offices sold some
4,600 admissions and a substantial
minority who turned in the ducats to
the promoters have not been mailed
refunds. However, Milana says he
has no way of figuring exactly how
many ticketholders are still awaiting
refunds.

The ticket agencies are not legally
responsible for refunding the
money. Returned tickets were for-
warded to a company called AATS,
set up by Finkel-Koplick to channel
CSNY concert deposits. AATS
funds were apparently not sufficient
to cover all refunds to date.

According to Ticketron, AATS is
supposed to be receiving more
money from an upcoming tax re-
fund. Meanwhile. Finke-Koplick
are having more troubles in Florida.
As reported in Billboard in another
story this week, their cancelled Led
Zeppelin date is leaving them in the
hole for about $250.000.

Talent

_In Action

ENTWISTLE’S OX
CARMINE APPICE'S
ASTROPORT
Academy of Music, New York

John Entwistle is the first member of the Who
to have undertaken a solo tour, and his perform-
ance at the Academy March 8 illustrated both
the risks and successes of such a daring enter-
prise. Entwistle was welcomed onstage with a
full standing ovation, and drew the most enthu-
siastic of the audience to its feet several times
more on favorites like “My Size” and “Who
Cares,” both from early solo albums.

Entwistle seemed to favor older material in
his set, and even jarred the memory a bit by
singing “Boris The Spider,” “Whisky Man" and,
as encore, “Heaven and Hell,” all songs first
done by the Who. And there was no getting away
from the influence that the Who did carry with
Entwistle’s band, particularly in watching the ef-
forts of guitarist Robert Johnson not to flay his
guitar, Townshend-style.

Entwistle added his own touches to alter that
very distinctive style with the use of a keyboard
player and saxophonist, making Ox sort of a mu-
tant band, somewhere between the Who and the
more rock’n'roll oriented Roy Wood's Wizzard.

If there is an unsuccessful component in Ent-
wistle’s music, blame must be pointed at his
oldies phase. “Gimme That Rock'n'Roll,”" “Not
Fade Away,” and a medley of “Something Else—
Keep's Knockin' "' were fine in the verses, but
fell apart as the band overextended itself with
lengthy, confusing jams.

Entwistle is an extraordinarily fluid bassist, a
fact which might have been overlooked in the
Who, but here, his abilities were outshouted by
Ox's intensity, which all too often was totally di-
rectionless.

(Continued on page 32)

Anthony Has Seen It
All, Trad To Rockers

By NAT FREEDLAND

LOS ANGELES—Dee Anthony is
one music man who's made the tran-
sition from traditional pop to rock in
a big way.

Through the 1950s he managed
vocalists like Tony Bennett, Jerry
Vale and Buddy Greco. Then in the
mid-'60s he became U.S. representa-
tive for the Island and Chrysalis la-
bels and supervised the early Ameri-
can tours of the big post-Beatles
wave of English progressive rock, in-
cluding Jethro Tull, Joe Cocker and
Emerson, Lake & Palmer.

As one of the major independent
managers today, his roster of clients
includes the J. Geils Band, Alvin
Lee, Peter Frampton’s Camel, Mon-
trose and Steve Marriott, leader of
the about-to-disband Humble Pie.

His New York office staff includes
two other full-time personal man-
agers, brother Bill Anthony and
John Demaney.

“Right now I have five acts on the
road with tour managers from the
pool of top freelancers we uses,” says
Anthony. “But I'll still spend two or
three days with each tour just to
make sure everybody is comfortable
and Bill or John will catch most of
the other shows.”

Anthony was on a three-week
swing away from his home and fam-
ily in Long Island, stopping off in
Los Angeles to make sure all was
smooth on an Alvin Lee “Midnight
Special” taping. He is an imposingly

heavy man who sports shoulder-
length gray hair and a gold earring.

“I started off in 1949 to be a pop
crooner and after 25 years in the
business I'm still not blase.” he says.
“On my office wall there are 22 gold
records and eight platinum records
but I'll be just as excited about the
next one.”

Anthony is considered to have
particularly close working ties with
promoter Bill Graham and Premier
Talent chief Frank Barsalona.
Though both men are younger than
he, he credits them with being his
major influences and guides in mak-
ing the transition from pop to rock.

Naturally the impending breakup
of Humble Pie after their current
“farewell-to-America™ tour is much
on Anthony’s mind these days. The
hard-rocking English foursome is
disbanding at the height of their
popularity as an A&M gold record
act and SRO concert attraction.

“The spilt-up was presented to me
as an artistic and personal decision
that had already been made.” he
says. “So there was nothing to dis-
cuss about it. The fellows all want to
be soloists and leaders now.

“Of course, I think it’s a mistake
for a group to throw away the piece
of equity they've spent years strug-
gling for. Burning bridges is a big er-
ror in the music business because the
same people keep dealing with each
other over and over again in differ-
ent cantexts.”

-~ and Billboard5

Chicago is a veritable hotbed of music
activity— and Billhoard will cover every
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Warner Bros.” Seals & Crofts catalog now includes Seals & Crofts [ ¢,
aspecial package of the first two albums they recorded, their brand new
album I'fl Play For You and everything in between. We invite you to enjoy the
entire Seals & Crofrs story.
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"Music is the spiritual food of the hearts and

souls..... and it is considered to be the cause of
the exaltation of sad and desponding hearts.”
Abdu'l-Bzha

Down through the ages, the Artists, the Poets,
Scientists, Doctors and the Musicians have
made it their life’s work to bring about a perfect
blend between the intellect and heart, a balance
between the abstract and the concrete. Thus,
expressing each time love and unity ona
higher level. And so again, in this age, with our
life's work being the unificzation of the entire
planet . ... "Through the arts and sciences the
pictures of the supreme world will be made
evident within the reality of all things."

www americanradiohistorv com
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Dawnbreaker/Jasmine
is proud to announce
the release of
Seals & Crofts
new album and single
“I'll Play For You”
on Warner Bros. records and tapes.

We are also proud to announce
Walter Heath's new album and single
"You Know Your Wrong, Don't You Brother”
on Buddah records and tapes.

|
RICK JOSEPH DUDE McLEAN
Director Professional Manager

811 San Fernando Road — Suite*202
San Fernando, California 91340 (213) 365-9371

www americanradiohistorv com


www.americanradiohistory.com

YEAR OF SUNDAY
SUMMER BDREEZE
DIAMOND GIRL
UNBORN CHILD
I'LL PLAY FOR YOU

Hoping for a continued successful
relationship... LOUIE SHELTON

Producer

S
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— PANSVY,
OAK TREE PRODUCTlONS INC.

811 San Fernando Road/Suite*202/San Fernando, California 91340
(213) 365-9371
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¥
Day Five Productions_
Dawnbreaker Music Co.
Dawnbreaker Studio
Nine Houses Productions

Nine Houses Promotions
Day Video
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San Fernando, California 94340
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WINTER TOUR 75

SEALSGCROFTS WILL PLAY FOR YOU
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Campus

4i Fi Used By S. lllinois Prof
7o Teach 400 Students Physics

TCARBONDALE, [ll.-Students
‘olled in Basic Physics 101 at
athern Illinois Univ. here learn
ysics a new way—through the use
hifi equipment. More than 400

.dents are enroiled in this course,

.igned to eliminate the mathemat-

| and technological jargon that
s;-imidates most non-science stu-

ts.

. ¥Freshmen and sophomores com-
prise a large share of students taking
this 16-week, three-credit course and
zring this time they are taught the
pasic laws of physics through the use
of classroom demonstrations and
taboratory experiments.

Directing this course is Dr. Ken-
neth W. Johnson, a teaching and re-
gearch physicist with a PhD from
hio State Univ., and he has broken
#down into three discussion parts:
general principles of waves, sound,
electricity and energy; applying the
basic physical laws; and a study of
'nagnetism, electromagnetic inter-
«ctions and mechanics.

During this time, students per-
fc"'fm a variety of experiments in-

cluding analyzation of the harmon-
ics, overtones and timbre of a tone;
demonstrations of each parameter of
an amplifier and tuner with expla-
nations of hifi performances; and
the study of cartridges, speakers, mi-
crophones and tape recorders utiliz-
ing knowledge of basic physical
laws.

Dr. Johnson says two unrelated
forces contributed to his develop-
ment of the course—business and
pleasure. The Physics department
was trying to develop new courses to
interest non-science majors and he
had been looking through sales bro-
chures and spec sheets for hifi
equipment, so he decided to in-
corporate the two areas together.

Realizing that hifi equipment was
nothing but sophisticated physics he
decided to initiate this course in yet
uncharted waters, and he set three
goals:

“The examination of hifi, tele-
vision, and lasers to show how they
affect present and future needs;

“The investigation of the basic
physical laws of nature in order to

200 Students, 16 Labels
- Attend Ga. Radio Session

ATLANTA—-The first annual
Southeastern College Radio Assn.
conference here March 7-9 at
Georgia State Univ. was termed a

“vast success” by its organizers with

more than 200 students attending
from 35 schools in 16 states. In addi-
tion. record company participation
was greater than at any other radio
conference ever, with 16 major la-
bels attending.

Co-organizer Don Sylvester of the
Univ. of Georgia’s WUOG says this
first gathering was a success from all
directions, since students from as far
away as Texas and Illinois came
here to discuss common problems.
During the three-day confab the or-
ganization was~ formally founded
and Bob Wharton of WUOG was
elected its director.

A semi-regular newsletter will be
distributed by SECRA and each
state will organize its own mini-con-
ference, according to Sylvester.
Record companies attending the
meetings were A&M, Arista, Atlan-

tic, Columbia, Grateful Dead, Is-
land, Mercury, Warner Bros., GRC,
Capricorn, ABC, Capitol, MCA,
United Artists and Chess/Janus.

All of the companies with hospi-
tality suites and in addition, GRC
hosted a concert at the Pit recording
studio featuring singer Mike
Greene, and Columbia helped send
us in buses to the Loudon
Wainwright concert,” Sylvester
states. “Greene also participated on
a very successful panel with Melissa
Manchester and Neil Peart of
Rush.”

There has never been much rap-
port between the Southern college
radio stations, according to Syl-
vester, but this gathering helped
many broadcasters realize that
schools, big or small. shared the
same problems.

Many of these common problems
were aired during the discussions,
one of the stronger items to come out
of it is the founding of a SECRA
lobby with the FCC.

3M photos
rsics 101 has become an enjoyable course at Southern Hlinois Univ., ever since Professor Kenneth W. Johnson
oduced the study of hi-fi equipment into it. Lecture attendance has been consistently high for this course and
ing laboratory sessions, students are taught the basic laws of physics through the use of stereo components. The
sess of this course has prompted university officials to initiate a series of follow-up courses.

explain the workings of the system
through the study of sound, electric-
ity, magnetism, radiation, energy
and mechanics:

“The incorporation of this knowl-
edge for private use when buying
home entertainment equipment.

“Hopefully, at the end of the se-

‘mester, these students will be able to

stand eyeball to eyeball with any
salesperson and know what they’re
talking about,” Johnson says.

Each week, more than 200 stu-
dents pack his lecture hall for discus-
sions and demonstrations of physics
principles via hifi. Starting out with
some very primitive means of dem-
onstration, Johnson usually pre-
cedes at a rate that holds every stu-
dent’s attention.

More than $20,000 of hifi equip-
ment from more than 20 companies
was donated to SIU for Dr. John-
son’s course and it is the most mod-
ern and up-to-date available.

During the weekly lab sessions,
Johnson lets his students work on
some very sophisticated equipment
including waveform analyzers, RF
signal generators, oscilloscopes,
audio signal generators and spec-
trum analyzers.

With these instruments the stu-
dents analyze "each piece of hifi
equipment, speakers and recording
or playback units.

“Many of the students don’t know
exactly why the equipment works,
but they sure know how to work with
it,” he states. “These freshmen and
sophomores use lab equipment that
most of our engineering students
don’t use.”

Because word-of-mouth advertis-
ing has produced sizable increases in
attendance, Johnson has initiated a
course in advanced hifi for sales-
people.

| Campus Briefs]

Composer-singer Susan Barlow
will be introduced to media and disk
jockeys in a special college tour
being handled by her record com-
pany, Gryphon Productions, distrib-
uted by RCA Records. Special in-
store appearances, radio station vis-
its and media interviews are also
being readied for Ms. Barlow in the
college area.

www americanradiohistorv.com

Studio Track \

By SAM SUTHERLAND

LOS ANGELES—Lots of product
mastered at Artisan in Los Angeles
recently, including: Cher’s next ef-
fort, produced by Jimmy Webb and
engineered by John Haney; Susan
Webb’s first LP (Jimmy’s sister),
with the same pair working at the
production console and behind the
boards for her as with Cher; Johnny
Bristol’s latest, produced by the art-
ist with Greg Venable at the boards;
the latest Jesse Colin Young, pro-
duced by the artist; Johnny Mathis’
latest with John Flores producing;
the new Paul Anka LP with Rick
Hall handling production; Mike
Curb projects including LPs from
Pat Boone, Ronnie Dove and Andy &
David Williams; Dog Soldier, Tag-
gett, Ike & Tina Tumer, all pro-
duced by Denny Diante; Billy Joel
and Kenny Rankin, both produced
by Michael Stewart; and Disco Tex
produced by Bob Crewe.

x x %

Down in Nashville, things have
been busy at Starday Recording Stu-
dios. Jerry Jeff Walker came in and
did three singles, while his band, the
critically acclaimed Lost Gonzo
Band, has been working on an LP.
Long-time French superstar Johnny
Halliday has been in cutting with
producer/engineer Chris Kimsey,
while Donovan has been working
with producer Nigel Thomas. Artists
due in in the near future include
Waylon Jennings, Leon Russell and
B.W. Stevenson.

*x  x %

At the Record Plant in Los An-
geles, activity includes: Frank Zappa
producing himself with Kerry
McNabe at the control boards: the
Tubes, with Al Kooper producing
and Lee Kiefer engineering; Gladys
Knight & The Pips, with Kenny Ker-
ner and Richie Wise producing and
Warren Dewey at the controls; the
Faces, with Ron Nevison working
with the British quintet on produc-
tion and also engineering; the
Eagles, with Bill Szymczyk produc-
ing and engineering; European big
band star James Last, produced by
Wes Farrell with Gary Kellgren en-
gineering; Cliff De Young in work-
ing on an LP, with Norman Kurban
at the production helm and Mike
Stone handling engineering; Lonnie
Youngblood cutting with producer
Ed Townsend and Kellgren again
engineering; Quincy Jones produc-
ing himself, with Phil Schier at the
controls: Neil Diamond working
with producer/engineer Brooks Ar-
thur; and Janis Ian also working
with Arthur.

* x %

At Electric Lady Studios in New
York, Kiss has been in cutting an-

other album, with Dave Wittman

handling engineering chores; the
mix has been finished up on the
Deadly Nightshade aibum, pro-
duced by Felix Cavaliere and engi-
neered by Bob D’Orleans; producer
Bob Ezrin has been in doing some
additional work on the Gary Bonner
single (engineering work handled by
Dave Palmer); Michael Urbaniak is
in cutting an LP with Palmer again
at the boards.
*x K %

At Wally Heider’s in San Fran-
cisco, Jefferson Starship, whose
“Dragonfly” LP was recently certi-
fied gold, are busy cutting another
album coordinated by Pat leraci
and engineered by Larry Cox. Jon
Hendricks is in the studio, finishing
up an album for Arista, while Greg
Errico and Lee Oscar are taking a
break while Lee heads out on the
road with War. )

P T

In Berkeley, Gary Bartz is putting
the finishing touches on an LP he
cut several months ago, produced by
Larry Mizell. Miles Davis’ rhythm
section was in on the date. Bartz says
he is attempting to present a com-
mercial LP this time around.

Carolyn Hester, one of the finest
singers to come out of the folk period
a decade ago, is now going into De-
vonshire Studios in Los Angeles with
producer Cliffie Stone.

At the Caribou Ranch in Neder-
land, Colo., the Souther, Hillman,
Furay Band have just finished an LP
after a month at the ranch. Tom
Dowd handled production. Also at
the ranch, Bob Johnston has been
busy mixing the Earl Scruggs LP
which will celebrate 25 years on Co-
lumbia for the artist. Guests include
Michael Murphy, Dan Fogelberg, Al-
vin Lee and Bonnie Bramlet.

Led Zeppelin

e Continued from page 22
refunds aren’t made to ticket-buyers.

An abortive attempt was made to
obtain the Orange Bowl stadium in
Miami for the concert but the city re-
fused because the Bowl's restrooms
are being renovated.

Led Zeppelin’s new twin-disk LP
“Physical Graffiti” shipped plati-
num and the $11.98 set is No. 1 Bili-
board album in its second week on
the chart.

The group’s management said it is
now too late to schedule a substitute
Florida date on the present tour.

Led Zeppelin’s Boston show was
cancelled, as reported in Billboard
last month, when several thousand
unruly fans caused extensive dam-
age at the arena while waiting over-
night for the start of ticket sales.
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Kinky Friedman: Man
Of Many Music Faces

By BOB KIRSCH

LOS ANGELES—*ldon’thave to
be known in the same way by every-
body. If the Jewish people want to
pick on me in one way and the Nash-
ville scene wants to in another way
and others in a crazy type of way,
that’s fine with me. I don’t want to
dictate to people as to how they
should perceive me.”

Hank Hinton illustration
Kinky Friedman: outrageous leader
of the “‘Texas Jewboys' is winning
mainstream acceptance on new
ABC label deal.

So says Kinky Friedman, a man
who has been categorized as every-
thing from the renegade Texas Jew-
ish cowboy to a sensitive singer/
songwriter to a comedy act (with
tasteful material or without), de-
pending on who one listens to.

The one point of agreement
among most observers, however, is
that Friedman’s blend of songs, hu-
mor and showmanship represent
one of few oases of originality in pop
music today.

“You know,” says Friedman,
“that the first LP we did wasn’t
really country in content, it was only
country in sound. The second album
is more of a pop album all the way
around, which seemed like the logi-
cal direction to take. I don’t think we
ever had a vast country audience,
though they do make up an impor-
tant part of our audience.

“I have no real country back-
ground except that I grew up listen-
ing to it. And when you stop to think,
that’s really enough to make you
country.”

Friedman, who has just wrapped
up an eight-week tour of some of the
more prestigious clubs in the coun-
try (Bottom Line in New York, Cel-
lar Door in Washington, D.C.,
Boarding House in San Francisco
and Troubadour in Los Angeles
among others) and received fine re-
views in most areas, will now take
several weeks off and then leave on a
25-date concert tour with the Guess
Who.

“You’ve got to appeal to more
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than people who like just country or
Jewish people transplanted to rural
areas,” Friedman says. “You've got
to hita lot of areas and you've got to
do it early in your career. Now that
we've done the club segment we
move on to the concert area. And
we're thinking in terms of a TV
series after that as well as a book. 1
really don’t see why you can’t go in
all directions at once.

“You've got to reach as many
people as possible,” he adds. “Take
‘Lover Please,” the new single. It’s
not that important that it’s a top 10
record, but itisimportant that we get
some exposure because the AM au-
dience i1s one that really doesn’t
know us yet.”

Friedman’s material ranges from
“Ride ’Em Jewboy,” a beautiful
song apparently based on the myth
of the Wandering Jew, to such zani-
ness as “Homo Erectus” and “Some-
thing Is Wrong With The Beaver.”

“It amazes me that an audience
can keep up with the changes we go
through onstage,” Friedman says.
“It takes a certain amount of genius
at their level.”

Friedman says that while “you’ve
got to reach everyone at the begin-
ning, you have to be careful to do
them one group at a time. You can’t
be the heavy Jewish spokesman, the
funny cowboy and have an AM hit
all at once. You just have to know
what you want to be at the moment,
and we haven’t really decided. For-
tunately, we have the time to experi-
ment. | don’t feel a sense of urgency
and I think it will work itself out.”

As to why he chose to clothe much
of his actin a comedy format, Fried-
man says that “the act lends itself
well to theatrical things. I'm rela-
tively insane anyway and I enjoy
putting on a show. I like to be the
band leader and be able to walk
around and burp and smoke a cigar,
knowing the other musicians in the
band are far better than I am. And
any night that two or three of us are
on, it’s going to be a good night.”

Friedman also offers some inter-
esting insights into life on the road.
“One-nighters are better than club
dates in a way,” he says, “because
nobody can really get up twice a
night. And you want to give the au-
dience something new and it’s a mix
of the first and second show crowds
and you’re really kind of stuck on
what to do. And when the applause
is over, it’s a very empty sound. You
can get addicted to applause and
you know it’s not a healthy thing. As
for the road itself, any kid that
thinks it’s so great to be on the road
after learning guitar ought to give it
a try. I like performing, but it can be
harrowing and tedious on the road.”

Friedman enjoys trying different
things. “You’ve just got to take
chances. You've got to be willing to
be bad to end up being great.”

Signings_

Barrett Strong, long-time Motown writer-pro-
ducer, to Capitol Records as artist.

Uri Geller, Israeli psychic, to Columbia. He'll
do a spoken-word LP of his poetry, backed by
concert pianist Byron Janis. . . . Phyllis St. James
to Playboy. Soul vocalist is managed by Robert J.
Hyatt. ... Writer Jim Aho to Loyd of Nashville
Music.

Randy Edelman, 20th Century artist formerly
published by Almo-Lriving, to United Artists Mu-
sic for co-publishing of his Piano Picker Music.

Arthur Lyman and his musicians renewed for
an additional term by Gene Norman's GNP-Cre-
scendo label in Los Angeles.
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Vanguard photo
BENNY BELL
“Shaving Cream” —-73

A clear example that perseverance
can pay off, as Benny Bell’s 1946, X-
rated “Shaving Cream” single has
resurfaced to become a leading nov-
elty song of the day.

Bell, a retired trouper with per-
forming credentials dating as far
back as the mid-1920s, started the
ball rolling by bringing “Cousin”
Bruce Morrow, WNBC disk jockey
in New York, a copy of the song, and
the rest is history.

Following strong audience re-
sponse to the song (Morrow had put
it on the air almost as a joke), Van-
guard went ahead and.released the
song, and, soon thereafter, Bell him-
self made a personal appearance on
Morrow’s program.

While 29 years may have passed,
Bell’s humorous approach to lyrics
held up, when on the show he of-
fered listeners freshly penned addi-
tions to the number:

“I'm grateful to dear Cousin

Brucie,

He turned my song into a HIT,
He tells everyone I'm a genius
But I know that he’s full of—

Sh-Shaving Cream, Be Nice and

Clean ....”

Bell currently doesn’t have a man-
ager, but can be reached through
Nat LaPatin at Vanguard offices in
New York. The label is also plan-
ning a Bell LP release for sometime
in April.

ATV photo
JOHNNY WAKELIN
“Black Superman—‘Muhammud
Ali’” -97

British singer/songwriter Johnny
Wakelin and the Kinshasa Band
make their U.S. chart debut with this
single, penned by Wakelin just prior
to the Ali-Foreman heavyweight
championship fight.

Picked up by Pye Records in Lon-
don, the single gained national at-
tention when Ali upset Foreman
and U K. radio went on the song as a
news item. Market reaction
promptly moved the disk into the lo-
cal Top 10 chart selections.

BBC broadcaster Paul Holling-
dale, to whom Wakelin first brought
a demo of the song, is now handling
the artist’s management. There are
no plans, as yet, fora U.S. touror LP
release. The single is distributed in
the U.S. by ATV Records.
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Talent

Weisberg Decries Jazzman'|

Tag, Insists He’s In Pop

By JIM MELANSON

NEW YORK—Call Tim Weisberg
a jazz flutist and you’ll have a king-
size argument on your hands from
the artist himself.

Being “pigeon-holed” into retail-
ers’ jazz bins, promoters’ jazz-ori-
ented dates and radio jazz playlists,
though, is nothing new to the 31-
year-old A&M Records artist. It’s
just that he’s speaking out a little
louder these days on his music.

“Pop,” Weisberg empbhasizes,
“that’s been my prime direction, and
it'll continue to be top.”

A native of Los Angeles, Weisberg
began his training at an early age in
the classical tradition and soon
found himself playing with local or-
chestras and marching bands
“When it came to relating to my
peers, though, there was always
something missing,” says Weisberg.
“They were all into pop and rock,
and soon I found myself naturally
gravitating there, joining them in
jams at a number of local clubs.”

The inclusion in the pop music
community was a long time in com-
ing, and Weisberg credits much of
his success to San Francisco Valley
State College professor Fred Katz,
sociologist and well-known jazz cel-
list

Weisberg says that it was Katz
who helped build his confidence to
experiment with free-form music,
pop and jazz compositions and to
move away from his more conven
tional early training.

Today, with four albums already
under his belt, Weisberg feels that
his career is only beginning. Booked
by the Denver-based Athena
Agency, Weisberg has already criss-
crossed the country several times,
playing local clubs and colleges. Just
recently, though, he picked up
“Midnight Special” and “Rock Con-
cert” appearances, and he feels that
they proved to be a prime mover in
getting his “pop” message across.

As important as national tele-
vision might be for Weisberg’s direc-
tion, though, he’s not above deliv-
ering the message himself, even to
local label promotion and sales staf-
fers. “Severa] times,” he says, “I've
seen my albums in jazz bins at local

-
-

: Athenaphotc.
Tim Weisberg: don’t call this flutist}
a jazzmen.

stores and ended up getting on the
telephone to ask the local promotio?
guy to push the product as pop.” {

In fact, Weisberg feels that bein
placed in the jazz “bag” early in hi
career is still haunting him. But, h
adds, the label is starting to reali
that there is a pop market open to his™.
product, and he is confident abouuwm.
future sales. ;

Also on the horizon for Weisberg _
isa fifth album. Weisberg and group
members Lynn Blessing, Rick Jeu-
ger, Jim Krueger and Doug Ander-
son, should be returning to the stu-
dio sometime this spring or
midsummer. “It all depends on our
touring dates,” says Weisberg. “I'd
rather have the band working
through the spring and record in the
summer, than to record now and not
be working all summer when col-
leges are closed and club business is
quiet.”

Weisberg will also be looking to
get his product overseas and, hope-
fully, to tour Europe. But, mean-
while. it’s the U.S. road and constant
reminders to his listeners and those
at yet unfamiliar with his work that
it's Tim Weisberg, “pop” flutist.

® Continued from page 22
Opening the show was a new band pulied to-
gether by drummer Carmine Appice, Astroport.
It was the group's first performance, and Appice
certainly has boosters in his New York home
turf. The cheers of a few faithful, however,
weren't enough to disguise the group’s basic
pseudo-psychedelicism. Noodling on synthe-
sizer and theremin were exercised, and painfully
loudly, for shock effect, and the guitar leads
were an equally piercing series of repeated riffs.
As for Appice’s lengthy drum solo, followed by
his claim to be “the greatest rock drummer in
the world” ... | can only claim that music has
heard few greater fabrications.
TOBY GOLDSTEIN

BOBBY VINTON
Santa Monica Civic Auditorium

Bobby Vinton came into his hometown area
and put on one of the happiest shows ever seen
at this beach facility. Backed by a 19-piece or-
chestra, two female singers and more than
2,000 delirious fans—most of them adults—the
Polish Power partisan did nothing but entertain
for a couple of hours March 8.

Vinton not only plays to an audience, he per-
forms in the audience. With mike in hand, he
strolls up and down the aisles, into the balcony,
through the rows of seats. He polkas in the
aisles with adoring women fans, sings love songs
to them as they were the only ones who existed.
He is Mr. Charisma.

There is nothing put-on or phony about his
performance. Vinton enjoys working with people.

Talent In Action_ |

They love joining him in song. It is a mutual fove
affair between performer and audience. His
medley of past hits (““Roses Are Red," “‘Blue Vel-
vet,”” “There, I've Said It Again” and countless
others) draws spontaneous applause and in-
stant recognition. “Mr. Lonely," his first hit, has
to be reprised, as does his “Melody of Love”
Polish ballad.

To prove his musical versatility, he also per-
forms—as he does in all his concerts—on drums,
piano, clarinet, saxophone and trumpet. Mr.
Charisma is also Mr. Versatility. His act leans
heavily now toward ethnic humor (not jokes)
and songs, but it still remains one of the strong-:
est solo acts in the business, and easily one of
the most entertaining. FRANK BARRON

LEO SAYER
HALL & OATES
Bottom Line, New York

In a return engagement here, this time sans
clown suit, Leo Sayer once again proved himself
a strong local favorite, breaking Bottom Line's
four-day attendance record in the process.

The March 2 performance was typical Sayer
from the outset. Backed by an extremely fine
bunch of musicians (special mention for pianist
Chris Stainton), Sayer's stage magic quickly
took hold, especially on such audience favorites
as “Just A Boy” and “The Show Must Go On."”

If improvement was possible off his last out-
ing here, the Warner Bros. artist seems to have
found it in the shedding of his jester's outfit.
The audience seemed more readily able to iden-

(Continued on page 33)
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tify with the singer, and the interchange placed
Sayer in a new musical dimension. He’s no
longer removed; his movements, previously
smooth and slick, now have an edge to hold
onto; and his interpretation of songs seem that
much more believable.

With most of Sayer's old trappings gone his
main selling point still comes in the delivery of a
song. Whether it'll catapult him into “superstar”
status remains to be seen, but he's going to
have a good run at it.

Atlantic artists Daryl Hall and John Qates and
band opened the bill, and spent a good part of
the evening selections from their “War Babies”
album. The group laid down a solid performance
throughout and were well received by the SRO
crowd. One of their best efforts during the night
came with “She's Gone.” They should prove a
solid club draw in any market. JIM MELANSON

GATO BARBIERI

Bottom Line, New York

Saxophonist Gato Barbierei offered up one of
his finest sets Feb. 22. An SRO crowd greeted
his opening notes with respect and he pro-
ceeded to play like a man totally possessed.
Most musicians take a short while to get
warmed up, but this is just not the case with
this man. His band was red-hot from the be-
ginning and he led off with his popular “Last
Tango In Paris.”

His band is composed of some fine expo-
nents of the Latin feel and he has made a
very smart move by changing Howard John-
son to tuba, flugelhorn and bass clarinet,
from the electric bass. While Johnson is an
accomplished bassist, his work on the other
instruments, many times played counter-
point to Barbieri, was a large plus factor in
the group’s overall sound.

Each of the musicians has a natural feel
for playing with a sense of self-propulsion.

Barbieri has a patented-style that stems
to develop into more and more areas and he
has a knack for finding a groove and working
on it. Each song finds him digging deeper and
deeper for a more soulful and meaningful di-
rection, and he seems to find it. The popu-
larity he is gathering is still snowballing and
it won't be too long before he becomes known
to most music listeners. His music is expres-
sive and his style is very much his own.

JIM FISHEL

MICKEY GILLEY
Palomino, Los Angeles

One of country music's hottest new stars
made his local debut Feb. 28 to a packed Palo-
mino and served up a tight, professional show
that easily lived up to expectations.

Gilley is actually not quite the newcomer he’s
made out to be, having owned his own club in
Texas for more than a decade and spent the ma-
jority of his time as his own headliner.

__ Tolent In Action

Latin

What had always held him back, he says, was
his similarity in sound to his first cousin—one
Jerry Lee Lewis. And sound like Jerry Lee he
does, as well as being an energetic piano player.
The similarities didn't seem to bother the au-
dience any, as the artist moved through his
three No. 1 country records (“Room Full Of
Roses,” “I Qverlooked An Orchid” and "City
Lights™) as well as a variety of rock and country
songs.

Besides his own hits, the majority of the ma-
terial offered, strangely enough, was material
cut at one time or another by Jerry Lee. For a
man trying to escape from his cousin’s shadow it
was a strange choice of tunes, yet the crowd
seemed to love it.

Gilley is not a particularly dynamic per-
former, but he is a good solid singer and musi-
cian backed by an egually solid band. And in a
year when a lot of new stars have come into
their own in country, he certainly ranks among
the best of them. BOB KIRSCH

BONNIE BRAMLETT
DICK FELLER
The Bortom Line, New York

Bonnie Bramlett could definitely become one
of the more popular female singers in the com-
ing year, but before she accomplishes this, she
will have to refine several rough spots from her
act.

Her vocal delivery seems very forced and she
doesn't really look like she feels at home with
some of her material. Still, she has learned her
blues lessons well and produces some heartfelt
vocals. The band she used Feb. 26 couldn't be
much better than it is and the lead guitar work
of Buzzy Foiten is only overshadowed by the
three-man horn section.

These musicians know how to augment tunes
instead of kifling them with overproduced ar-
rangements. With a little bit of work and a little
more rapport with the audience, she would
break through and get the degree of success
she's worked so hard to attain through the
years.

Opening the show was singer-songwriter Dick

_Feller. He is one performer that deserves to be

heard, because he is talented and knows how to
keep the attention of the audience. Although
most of the people had come to see Ms. Bram-
lett, they were totally pacified by Feller and his
story songs. Although he modified his usual set
of songs to agree with the audience, he still
showcased a cross-section of clever tunes in-
cluding his “almost-hit,” “Making The Best Of A
Bad Situation.” This one-man band could break
out of the country category and into pop.

JiM FISHEL

POINTER SISTERS
Bachelors 111, Fort Lauderdale, Fla.
“Ladies and gentlemen, children, too, these
brown babes are gonna boogie for you." With
this opening remark, the Pointers worked them-
selves and their audience aimost into a frenzy
March 3. (Continued on page 53)
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Phonogram photo

KRAFTWERK

: “Autobahn”— ﬁ

With all the German avant-garde groups knocking vainly at the U.S. doors
for the past five years, Kraftwerk is the first to make it. The extra ingredient
appears to be the hypnotic prettiness of its synthesizer excursions. “Autobahn”
single is a 3:27 excerpt from a piece that takes up all of side one of its debut
album which sold an outstanding 100,000 in Europe.

The piece is a fantasy on the sensations of a drive along Germany’s freeway
system. Incidentally, Kraftwerk translates to electric power plant. U.S. repre-
sentative is Ira Blacker’s I. Mouse Ltd. of New York.

The group has just expanded from two to four. The story goes that Phono-
gram’s German a&r director bought their tape master without hearing it when

told the asking price was only $2,000.

Latin Music Ignored By Academy

LOS ANGELES—For the [7th
consecutive year, Latin music was
ignored atthe NARAS Awards cere-
monies.

Many are convinced there is a
compelling, urgent need for a spe-
cialized Latin field within the
NARAS framework.

Larry *“Orchestra” Harlow is a
governor in the New York NARAS
chapter and is taking steps to move
the group to petition the national
body to award Grammies annually
for outstanding Latin musical per-
formances on record.

Harlow argues that Latin music
on disks consistently outsells jazz,
classical and most recordings of the
spoken word, categories which have
their own competition.

New trends in the music profes-
sion, Harlow points out, and the rise
in the Latin population within the
U.S. are proof that Spanish-oriented
music is climbing in popularity and
will continue to accelerate. “By
1980,” says Harlow, “there will be
about 20 million Spanish speaking
persons in the U.S., South America,
Puerto Rico and other Spanish
speaking nations. All these countries
are active in recording.”

Harlow emphasizes that NARAS
membership must be integrated with
people from the Latin recording in-
dustry. He alone has brought in 50
members in New York. and he
stresses the need for this to be pat-
terned in the remaining chapters for
adequate representation. It is. man-
datory, he says, to enlighten repre-
sentatives of the Latin field on the
importance and advantages of their
membership. not only in the local
chapters, but on the national board
of NARAS as well, which consists
of members from seven cities. He
is against ‘“commercialization”
(“Americanization™), and all for
“tipico” (typical Latin music), and
hopes to see more promotion insti-
gated by record companies.

Another force in this argument is
lzzy Sanabria, executive editor of
Latin N.Y. Magazine. He, too, pro-
pelled the need for Latin music to
avoid being stereotyped or “ethnic”
because under this classification, it
prevents airplay and exposure to the
Latin culture, music and the artists.

As a major spokesman, he urges
readers to call and mail letters to all
Spanish and English media such as
television, radio, newspapers, etc., as
well as contacting the manufacturers
of the products they purchase to also
instilt awareness in them.

Some have emphasized that com-

Latin

~ Scene |

MIAMI

Gentro Espanol lining up top acts
to follow smash business done by
Blanca Rosa Gil (Fania Intl.), such
as Nelson Ned (RCA), Luisa Maria
Guell (Gema), and the news that
Willie Colon (Fania) has reorga-
nized his band means a booking
there too. ... The companies pro-
ducing the bulk of the up-tempo
dance music (salsa) report an up-
surge in business in the Miami area.
In particular, Fania and its sister la-
bels, Tico-Alegre, Velvet and Cay-
tronics salsa are way over last year’s
figures.

Chirino’s long awaited LP (Gema)
due out with the single “Africa” re-
leased first. . WQBA-AM is
presenting super-star Camilo Sesto
in concert at Miami Beach Audito-
rium April 4.
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By RAY TERRACE

mercialization is to be avoided, and
that the retention of “relatively pure
Latin music” from its natural pro-
gression of aesthetic influences (as
the result of several civilizations),
must prevail for maintaining the art.
They feel that the strength of Latin
music survives due to its aesthetic
excellence, rather than its commer-
cial considerations. Sanabria, on the
other hand, advccates the borrowing
from other cultures (as rock artists
borrowed from Latin music) and in-
corporation of these experiences (o
create new avenues of growth. He
feels this would result in a national
demand for Latin music.

He would also like to see a rever-
sal in the trend of booking practices
of upper East Side clubs. It is felt
that Anglo audiences can be “turned
on.” and it i1s a major function of
Latin N.Y. magazine to provide re-
alistic, positive images of where
Latin artists and their music are at. A
step in the right direction will be ac-
complished May 4 with the Latin
Music Awards poll sponsored by
Latin N.Y. magazine at the Beacon
Theater in New York.

Therefore, to achieve “Latin Rec-
ognition,” the Latin music industry
itself has to become unified. with in-

(Continued on page 42)
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This TITLE—Artist, Label &
Week Number (Distributing Label)

This TITLE-Artist, Label &
Week Number (Distributing Label)

1 LATIN BREED
Minus One, G 111

2 VICENTE FERNANDEZ
ElIdolo De Mexico, Caytronics 1420

3 ANGELICA MARIA

Tonto, Sonido !nternacional SI-8006

4 LOS UNICGS
Los Unicos, UKL 1001

5 RAMON AYALA
La Nueva Zenaida, TexMex 7017

6 TORTILLA FACTORY
Tortilla Factory, FLP 4063

7 LOS CLASICOS

Los Clasicos GC 110

8 ANGELICA MARIA

Donde Estas Videta Mia Sonido
Internacional SI-8009

9 LOS ANGELES NEGROS
ATi VA135

10 VICENTE FERNANDEZ
Me Casa El Sabadn, Caytronics 1405

11 JULIO IGLESIAS

AFlor De Peil, Alhambra 19

12 YOLANDA DEL RIO

Ay, Mama Los Que Te Dije, DKLI-3271
13 RAMON AYALA

Ramon Ayala, Tex Mex 7020

14 LOS CHACHORROS
Simplemente, CRC 001

15 LOS GAVILANES
Cuando Paso Por Tu Casa, EZ 1099

1 VICENTE FERNANDEZ
£l idolo de Mexico, Caytronics 1420

2 ANGELICA MARIA

Angelica Maria, Sonido Internacional Si
8009

| 3 CHAYLTO VALDEZ

4 CAMILO SESTO
Camilo Sesto, Pranto Pts-1011

5 JUAN TORRES
A Borinquen, Musart 1640

6 | FELIPEARRIACA

£l Nuevo Idolo de La Cancion, Caytronics
1415

7 LOS HUMILDES
Un Pobre No Mas. Fama 524

INLOS ANGELES

| 10 AMALIA MENDOZA
| TuSigues Siendg El Mismo, Musimex 5080 |

8 CELIA & JOHNNY
Quimbara, Vaya, XVS-31

9 CORTIJO & ISMAEL RIVERA
Juntos Otra Vez Coco CLP-113XX

Yo Lo Comprendo, GAS 4064

11 EDDIE PALMIERI
The Sun of Latin Music. Coco 109XX

12 LOS BABYS

Como Sufro, Peerless 1769

13 SONIA LOPEZ

Voz Sentimiento Y Amor, Caytronics 1416

14 LOS DIABLOS

| Lo Nuevo de Los Diablos, Avernc 1001

15 BANDA MACHO
La Noche Que Murio Chicago Cit-7106

CALIENTE
RECORDS

Proudly
Announces

CLAUDIA

“Tiempo para Amar”

CLT-7104

Distributed by

CAYTRONICS

““he Latin Music Company”

Puerto Rico

advogT1Ig ‘S.61 ‘22 HOYHVYIW
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MARCH 22, 1975, BILLBOARD

Billboard SPECIAL SURVEY for Week Ending 3/29/75

Billboard
TopS0

These are best selling middle-of-the-road singles compiled from

B national retail sales and radio station air play listed in rank order.
[}
i I =
x x
8 B 'ﬂ . . . .
E 3 = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 3|7 (Hey Won't You Play) ANOTHER SOMEBODY DONE SOMEBODY
WRONG SONG
B.l. Thomas, ABC 12054 (Press/Tree, BMI)
2| 4|7 EMOTION
Helen Reddy, Capitol 4021 (Warner Bros.. ASCAP)
3 2 8 HAVE YOU NEVER BEEN MELLOW
Olivia Newton-John, MCA 40349 (ATV, BMI)
4 5 7 MY BOY
Elvis Presley, RCA 10191 (Colgems, ASCAP)
5 7 9 LOVIN’ YOU
Minnie Riperton, Epic 8-50057 (Columbia) (Dickie Bird, BMI)
6 1|8 I'VE BEEN THIS WAY BEFORE
Neil Diamond, Columbia 3-10084 (Stonebridge, ASCAP)
7 9 6 WALKING IN RHYTHM
Blackbyrds, Fantasy 736 (Blackbyrd, 8MI)
8 6 |10 POETRY MAN
Phoebe Snow, Shelter 40353 (MCA) (Tarka, ASCAP)
9 |12 5 | WANNA LEARN A LOVE SONG
Harry Chapin, Elektra 45236 (Story Songs, ASCAP)
10 | 8 (11 NEVER LET HER GO
David Gates, Elektra 45223 (Kipahulu, ASCAP)
11 |15 5 HOT SAUCE
Jan Davis Guitar, Ranwood 1015 (Laurabob, BMI)
12 |11 6 l NO LOVE IN THE ROOM
| 5th Dimension, Arista 0101 (Tiny Tiger/Balloon, ASCAP)
13 |10 [13 | LONELY PEOPLE
| America, Warner Bros. 8048 (Warner Bros., ASCAP)
14 |30 | 3 THE LAST FAREWELL
| | Roger Whitaker, RCA 50030 (Arcola, BMI)
15 |13 |12 I'M A WOMAN
Maria Muldaur, Reprise 1319 (Yellow Dog, ASCAP)
16 |19 8 EASTWARD
Letterman, Capitol 4005 (Yarone, ASCAP)
17 |14 |11 NIGHTINGALE
Carole King, Ode 66106 (A&M) (Colgems, ASCAP}
18 |35 2 IT'S A MIRACLE
Barry Manilow, Arista 0108 (Kamikazi, BMI)
19 | 26 5 EVERYBODY WANTS TO FIND A BLUEBIRD
Randy Edelman, 20th Century 2155 (Irving/Piano Picker, BMI)
20 (16 |13 SWEET SURRENDER
John Denver, RCA 10148 (Walt Disney, ASCAP)
21 | 25 9 FRONT PAGE RAG
Billy May, MCA 40352 (Duchess, BMI)
22 |24 6 PART OF THE PLAN
Dan Fogelberg, Epic 8-50055 (Columbia) (Hickory Grove, ASCAP)
23|17 |16 LIKE A SUNDAY MORNING
Lana Cantrell, Polydor 14261 (Silver Blue, ASCAP)
24 |21 (15 BEST OF MY LOVE
Eagles, Asylum 45218 (Kicking Bear/Benchmark, ASCAP)
25 (31 3 HARRY TRUMAN
Chicago, Columbia 3-10092 (Lamminations/Big Elk, ASCAP)
2 (28 | 4 YOU ARE SO BEAUTIFUL
Joe Cocker, A&M 1641 (Almo/Preston, ASCAP/Irving/WEP, BMI)
27 |18 7 MY ELUSIVE DREAMS
Charlie Rich, Epic 8-50064 (Columbia) (Tree, BMI)
28 33| 3 WHO'S SORRY NOW
Marie Osmond, Kolob 14786 (MGM) (Mills, ASCAP)
29 |22 |11 I'LL STILL LOVE YOU
Jim Weatherly, Buddah 444 (Keca, ASCAP)
30 | 36 3 SORRY DOESN'T ALWAYS MAKE IT RIGHT
Diana Ross, Motown 1335 (Jobete, ASCAP/Stone Diamond, BMI)
31 | 46 2 HE DON'T LOVE YOU (Like | Love You)
| Tony Orlando & Dawn, Elektra 45240 (Conrad, BMI)
32129 7 UP IN A PUFF OF SMOKE
| Polly Brown, GTO 1002 (ABC) (Almo, ASCAP)
33 |4l 2 YOU'RE A PART OF ME
Susan facks, Mercury 73649 (Phonogram) (Chappell/Brown Shoes, ASCAP)
34 | 32 |10 WE MAY NEVER LOVE LIKE THIS AGAIN
Maureen McGovern, 20th Century 2158 (Fox Fanfare/Warner-Tamerlane, BMI/
| | 20th Century/Warner Bros., ASCAP)
35 | 50 2 BEER BARREL POLKA
Bobby Vinton, ABC 12056 (Shapiro/Bernstein, ASCAP)
36 | 43 2 LIVE YOUR LIFE BEFORE YOU DIE
Pointer Sisters, ABC/Blue Thumb 262 (Polo Grounds, BM1)
37 DON'T TELL ME GOODNIGHT
m Lobo, Big Tree 16033 (Atlantic) (Famous, ASCAP)
38 |39 5 BLACK WATER
Doobie Brothers, Warner Bros. 8062 (Landowne/Warner Bros., ASCAP)
39 | 37 5 ALL OUR DREAMS ARE COMING TRUE
Gene Page, Atlantic 3247 (My Baby's/Arch/Sumertree, ASCAP)
40 | 42 4 | SATIN SOUL
Love Unlimited Orchestra, 20th Century 2162 (Sa-Vette/fanuary, BMI}
4 (23 8 THANKS FOR THE SMILES
Charlie Ross, Big Tree 16025 (Atlantic) (House Of Gold, BMI)
2 u ' IéUNAW&\Y Playboy 6023 (Vicki, BMI)
harlie Kulis, Playboy 6023 (Vicki,
43 | DON'T LIKE TO SLEEP ALONE
m Paul Anka, United Artists 615 (Spanka, BMI)
44 m THE IMMIGRANT
Neil Sedaka, Rocket 40370 (MCA) (Don Kirshner, BMI/Kirshner, ASCAP)
5 | 47 3 PICK UP THE PIECES
Average White Band, Atlantic 3229 (AWB, BMI)
46 | 49 2 BEFORE THE NEXT TEARDROP FALLS
Freddy Fender, ABC/Dot 17540 (Fingerlake, BM!)
47 | 40 4 LOVE FINDS ITS OWN WAY
Gladys Knight & The Pips, Buddah 453 (Keca, ASCAP)
48 AMIE
m Pure Prairie League, RCA 10184 (McKenzie/Dunbar, BMI)
49 m 99 MILES FROM LA
Albert Hammond, Mums 8-6037 (Columbia}
(Landers-Roberts/April/Casa David, ASCAP)
5 |45 4 | HAVE A DREAM
Donny Dsmond, Kotob 14781 (MGM (First Central/The Kids, BMI)

(lassical

Karajan Talks On Recordings Of
& Webem Works

Schonberg,

When I started work as the music
director of the Berlin Philharmonic
Orchestra, | mapped out a fairly
exact program, which was to be put
into effect over a span of years,
should a kindly fate allow me to re-
main in this post for long enough. At
first, this was a matter of getting to
understand one another so that the
exchange of opinions could lead to a
community of interest between us.

For this purpose, it was necessary
that we should go through the reper-
toire afresh. This happened during
the first tour of America, and during
the years which followed. The play-
ing together, the “hearing together”
of every detail gradually came to be
taken for granted. Only when this
stage had been reached could one go
about rehearsing pieces of this de-
gree of difficulty: only after we had
reached this degree of unity . . . after
about 15 years.

I had always had a special rela-
tionship to the so-called Vienna
School, simply because I studied at
the time in Vienna, and indeed with
Anton von Webern. [ very well re-
member a university or workers’
concert at which he conducted his
own works. A tremendous row broke
out. I was in the middle of all this"
And what was clear to me from the
start was: inadequate performance
cannot carry conviction with the
public. One of the characteristics of
the Vienna School, and particularly
of Schonberg, is that they make de-
mands which can only very seldom
be fulfilled. To begin with the diffi-
culties of instrumentation: Schon-
berg, for example, did not hesitate to
assemble a group of players of top
woodwinds and then to demand of
them a triple pianissimo in the high-
est possible notes. That’s really com-
pletely pointless, because everybody
knows that such a thing is quite im-
possible. This demand from the
composer is enormous. And in addi-
tion, five parts should be heard even
during the tutti.

I thought this over very carefully
and said to myself that one would
need a disproportionate amount of
time. That was about six years ago.
Since then we've been playing the
Schonberg “Variations™ and differ-

Cleveland In 1st
Latin America
Tour; Florida Set

NEW YORK —The Cleveland Or-
chestra makes its first tour of Latin
America in April and May. Concerts
will be given in Mexico, Nicaragua,
Venczuela, Brazil and Argentina.
Concerts will also be given in Flor-
ida en route home to Cleveland. All
15 concerts will be given under the
direction of Lorin Maazel, the Or-
chestra’s Music Director.

The tour is sponsored in part by
the Cultural Presentations Program

of the United States Department of -

State.

Concerts will be given in the tol-
lowing cities: Mexico City, Ma-
nagua, Caracas, Rio de Janeiro, Sao
Paulo, Buenos Aires, Miami, Miami
Beach, Fort Lauderdale, Orlando.

The repertoire for the tour in-

cludes Barber’s “The School for -

Scandal” overture, Bartok’s “The
Miraculous Mandarin™ Suite, Berg’s
three pieces for orchestra, Brahms’
Symphony No. 1, Debussy’s
“Iberia” from ‘*‘Images,” Ives’
“Three Places in New England,”
Mozart’s Symphony No. 29, Si-
belius’ Symphony No. 1, and
Tchaikovsky’s Symphony No. 5.

www.americanradiohistorv.com

By HERBERT YON KARAJAN
ent pieces by Webern at subscription
and youth concerts, and so at least,
familiarity with the notes has slowly
grown.

Do you know how many rehears-
als are given to orchestras and con-
ductors, even at festivals? Three or
four. If one accepts that, then one
makes allowance for the fact that
this is by no means ideal. Because [
have an orchestra “of my own” and
can plan for the whole year, we can
arrange our work so that the orches-
tra, without getting tired, can really
get to grips with these works. Ninety
percent of the musicians are ad-
justed visually to the notes. and
don’t hear what is being played on
all sides of them. That comes only
when the players’ own parts have
become so imprinted in their minds
that they can raise their eyes from
the scores.

You will never achieve a true pia-
nissimo from an orchestra as long as
the musicians must be looking down
at these. At the moment when they
can concentrate on the music, it
comes automatically, and with great
depth of expression. These are mat-
ters of style at which we've been
working for many years. All this had
to happen first before we could
record works by members of the
Vienna School.

A completely new recording tech-
nique was used, which can also be
applied for quadrophony. In our
recording it was possible to realize
Schonberg’s ideas and intentions,
which can clearly be discerned from
a reading of the score, in a way
which would never be possible in a
concert hall. True, acoustically ex-
cellent halls exist, but Schonberg’s
demands are simply abnormally
high. They can only be met with a
recording technique which matches
them. For example, we played every
variation with the orchestra ar-
ranged differently, so that we suc-
ceeded in obtaining the right orches-
tral presence for each of them, And |
can assure you that the resulting
sound is of a completely new kind.

What I said about Schonberg’s
“Variations™ also applies to Alban
Berg’s “Three Pieces for Orchestra,”
which have haunted me for almost
20 years. They were an enormous

- presentiment of the misery into

which the world was plunging: Berg
wrote the work on the eve of the
Great War. It shocks me anew each
time, and it too is a tremendously
difficult work. Yet the Berlin Phil-
harmonic is able to play it as if it was
by Mozart.

Atour many rehearsals I repeated
this again and again: “Gentlemen, a
dissonance is a tension and a conso-
nance is therefore the necessary and
corresponding relaxation. But nei-
ther of them, tension or relaxation,
can be ugly, because then they no
longer constitute music any more.” [
have in mind this nonsense. which
one is always hearing, that [ want to
“smooth off the rough edges.” One
can only smooth off rough edges
where roughness consists of a note
being played unprofessionally. i.e.,
when it is unclean, untidy. and
unattractive.

In our work together we have of-
ten rehearsed the correct intonation
for hours on end. The tension too
should be a thing of beauty, The
musical content must be clean and
pure. Webern is an example of this.
It is frequently asserted that he ,was
very cold. Yet P've often seen him
conducting, and [ didn’t find him so
cold atall. On the contrary: his com-
mitment was immense. Perhaps,

though, one point should be men-
tioned: in his later years he became
much more abstract, more introvert.

The “Passacaglia,” his Op. I,
which is also included in this set, is a
musical work of great passion. I see
no reason for performing it as any-
thing else. The works appear on the
records in the order in which they
were composed. We first meet We-
bern with the “Passacaglia” and
leave him with the “Symphony,”
What a contrast! Webern’s “Sym-
phony” is a work which I first came
to understand during the rehearsals.

From the sound point of view, the
recordings of the Schonberg works
have enthralled me most. I envis-
aged, namely, an imaginary sound
which was never to be heard in con-
cert halls. Only since we made the
recordings have | known that this
sound exists, not only in the realm of
the imagination, but also in acoustic
reality. It merely requires a most
complicated system of mixings. This
process fascinated me because, as I
said, the Schonberg “Variations”
was the piece with which I had to
struggle most. Emotionally, though,
pride of place goes to Alban Berg’s
“Three Pieces for Orchestra,” which
stirs me tremendously.

Melodiya
Releases

MOSCOW —Melodiya has moved
into 1975 with several classical re-
leases to be introduced through the
retail network soon. A four-record
set entitled “The Art of Lev Oborin”
features the well-known pianist in a
program of Rachmaninoff, Mozart,
Beethoven, Chopin, Liszt and
Brahms, To mark the 70th birthday
anniversary of veteran Soviet com-
poser Dmitri Kabalevsky, there is a
multi-album set featuring his music.
Three initial disks from the package,
“Kabalevsky For Children.” “Prel-
udes” and “The Art Of Kabalevsky”
have already been released.

The first stereo issue of Shosta-
kovich’s “Ten Poems For Mixed
Chorus to Lyrics by Revolutionary
Poets,” recorded by the USSR Aca-
demic Russian Chorus under A,
Sveshnikov last year is ready for dis-
tribution. A recording of Mozart’s
“Idoemenei” opera will be presented
on disk for the first time in Russia.
Melodiya’s artists and repertoire
board has just accepted a full stereo
recording of Aram Khachaturian’s
ballet, “Spartakus”™ for release this
year.

WNYC Series
Salutes Women

NEW YORK-A half-hour
broadcast series of interviews with
women musicians premiered on
WNYC-AM on March 9. Dubbed
“Overture to Women,” the program
is scheduled to run each Sunday.

Violist Karen Phillips, co-manag-
ing editor of the Consolidated Art-
ists Newsletter and one of the Out-
standing Young Women of America
for 1972, hosts the series.

“Overture to Women” is intended
to salute those women performers,
conductors, and composers who
have made outstanding contribu-
tions in the field of music. It will also
educate the struggling musician in
effecting a career in music.

Future guests on Miss Phillips’
broadcast will be Victoria Bond,
Gita Steiner, Netty Simons, Tona
Scherchen, and Joan Pateraude. -~
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Congratulations on your 15th Grammy Award (Best Vocal Soloist Performonce).'

RED SEAL

LEONTYNE
PRICE swes

“RIGHARD <
_STRAUSS ,,% 5

Four Last Songs

Der Rosenkavolien
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