ited in this issue

NEWSPAPER
L ’ YEAR ;

A Billboard Publication

The International Music-Record-Tape Newsweekly

May 17, 1975 - $1.50

Record Ads On Radio
Hit $3.5 Mil In 1974

By ROBERT SOBEL

NEW YORK Record advertis-
ing on radio soared some 40 percent
to nearly $3.5 million in 1974. as
compared 1o 1973’ figure of a shade
over $2.5 million. a survey by Radio
Expenditures Service indicates.

Of the total figure, $3,472.900,
record companies’ expenditures in
1974 (including co-op monics
through dcalers) were about
$1.812,200, with the rest of the ex-
penditures coming from direct-mar-
keting firms. The 1974 figure for
record company buys represents an
increase of some 20 percent from the
1973 total of $1.537.000. The 1974
expenditures by mail-order com-
panies rose to $1.660.700—more
than 60 percent—from $1.044.400 in
1973.

The survey is based on a uarterly
report of billings received from 150

{Conttnued on puge 74)

AES Will Probe
EncodingDevice

By STEPHEN TRAIMAN

NEW YORK —Antipiracy encod-
ing of disks and thickness and other
center-hole characteristics of singles
are among key topics for discussion
by the RIAA engincering committec
meeting on standards to be held
Thursday (15) in conjunction with
the S1st Audio Engincering Society
conference at the Ambassador Hotel
in Los Angeles (13-16).

Rex Isom, RCA chief engineer. is
chairman of both thc¢ RIAA group
and the AES standards committee,
which also will meet during the con-
ference Wednesday (14). He will re-
port on the recent Electronic Indus-
trics Assn. P83 ad hoc committee

(Continued on puge 41)

Latins Tap Soul
For Salsa Sauce

By JEAN WILLIAMS

LOS ANGELES—The Latin artist
is tapping the soul sound to gain a
broader audience, which is a turn-
around from past years when Latin
music was used as an excitement ele-
ment by many rock and jazz acts.

(Continued on page 20)

For. Performance
Income: $18+ Mil

By IS HOROWITZ

NEW YORK- Performance income from foreign sources brought U.S.
rights agencics more than $18.4 million in 1974, an increase of better than 10
pereentover the previous year. These figures come from the combined reports
of ASCAP, BMI and SESAC, and serve to illustrate anew the decp penetration
of American music in most parts of the world.

Army-AF Speed Up Global Service

By JOHN SIPPEL

LOS ANGELES ~Record/tape
distribution centers in suburban At-
lanta and Arlington, Tex.. will now
serve the entire global network of
army and air force exchanges
(stores) in a consolidation move ex-
pected to speed shipments.

The two depots are cxpected to
supply product to produce $50 mil-
lion at retail in sales in 1975 to mili-
tary personnel.

The two super depots will be con-

Act Manager, Club Op And
Others Add Zing To Forum

nected globally with all exchanges
through a TRW computerized sys-
tem which daily brings sales data
into the Arlington center, located
midway between Dallas and Ft.
Worth. The Arlington base, headed
by merchandising specialist Lou
Faulkner, is running a pilot study in
carousel warehousing. a concept
which allows the stock clerk to re-
main in onc spot while inventory

(Continued on page 20)

The 1974 gross was more than two
times the payout of just over $9.1
million by U.S. performance so-
cicties to their counterparts around
the world. continuing a long-stand-
ing favorable “balance of trade™ for
domestic rights groups.

ASCAP led overwhelmingly in
1974 forcign take with a gross of
$12.3 million, while its overseas pay-
out for the year was $5.9 million.
BMI intake last year was $6 million,
with $3.2 million paid out. SESAC”
forcign income was a relatively
modest $125.000. And the latter
agency has only recently begun to

{Continued on puge 14)

His warm voice and credible guitar playing should be labeled . . . an
American institution. United Artists Records is proud to present a new
2-record set by 3-time Grammy award winning Doc Watson. The album
is titled “Doc Watson/Memories” (UA-LA423-H2). The music of Doc
Watson. (Advertisement)

CB/8-Tr. Seen As

New Hot Car Item
By EARL PAIGE

LAS VEGAS—The public’s sud-
den and unprecedented interest in
citizen’s band radio sparked the
giant NEWCOM electronics parts
show here last week with many man-

{Continued on page 41)

By NAT FREEDILAND

LOS ANGELES—The manager
of the high-flying Doobie Brothers,
Bruce Cohn, legendary Sunset Strip
club manager Mario Maglieri of the
Whisky and the Roxy plus RCA
Nashville artist relations director
Paul Randall are among the final
speaker additions for Billboard’s

(Continued on puge 24)

Vietnam: a Major Market Fades

By CLAUDE HALL

LOS ANGELES--The takeover
by the communists in Victnam was
the final closing of a mart that had
meant countless thousands of dol-
lars in record sales for U.S. labels.

The last government commissary
was connected with the U.S. Em-

bassy in Saigon and the report is that
Victnamese raided the facility,
scrounging records and other choice
goods as the Americans pulied out.

The Armed Forces Radio and
Television Service has been slowly

(Continued on page 14)

With the hit single, “Amie,” well on its way to establishing Pure Prairie
League as one of this year's most significant new group break-outs, there's
no better way to solidify and build on their renewed popularity than with
a new album. “Two Lane Highway." (APL1/APS1/APK1-0933). And a
new single by the same name. Take them for a test drive. You'll like the

way they handle. On RCA Records and Tapes. (Advertisement)
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Chuck Mangione
chases the clouds away
in CD-4!

Chuck Mangione is fast becoming a jazz

legend in his own time. The four-time

Grammy nominee that Dizzy Gillespie turned

on to the trumpet (now the flugelhorn) has

some pretty definite ideas when it comes to

the music he makes. “When you are recording

live, there’s a challenge that puts something
special into the music. If the magic is

happening with the audience, it will be felt

in the recording as well.” That's why he's

made the “live” recording the trademark

of his work. Including his latest release on

A&M Records, “Chase the Clouds Away."

And, it's also the reason why Mangione and

A&M have chosen CD-4. “| was very pleased

with what | heard when we did the mix.

| want my recordings to sound as if the e
listener had the best seat in a concert hall. ‘
That's why I'm very excited that my first

product out in four-channel will be in CD-4

k Mangione Chase The

RECORDS

—cii y

For further information on CD-4 custom mastering
and manufacturing, contact:

JVC Cutting Center, Inc., 6363 Sunset Blvd.,
Hollywood, Calif. 90028, (213) 467-1166

or

RCA Custom Sales,

1133 Avenue of the Americas, New York, N.Y. 10036

(212) 598-5900

Number 8 in a series presented by CD-4 advocazes
JVC America, Panasonic, Technics by Panasoric,
RCA Records and Warner/Elektra/Atlantic Recoris.

compatible discrete 4 channel

www americanradiohistorv com
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One-Stops
Report 45
Sales Dip

By JOHN SIPPEL

LOS ANGELES—The nation’s
biggest singles outlets, major one-
stops. report 45 volume down gener-
ally since the price rise. Half of the
12 one-stops surveyed feel a drop in
the present $1.29 list price would aid
business.

Pop singles suffer most. Seventy-
five percent of the one-stops report
they have fallen off 20 percent.

A 20 percent increase in pop 45
volume was indicated by 16.6 per-
cent, while 8.33 indicated business
remained the same.

Soul single sales plummeted 19.3
percent for two-thirds of the one-
stops, while one-quarter reported
r&b 45s were up 15 percent. One-
eighth of the surveyed one-stops re-
ported business the same.

Fifty-five percent noted their
country singles had dropped 14 per-
cent, while 27 percent reported a 15
percent rise. Eighteen percent said
country singles pace remained the
same.

Of six one-stops answering, four
state that some form of discount has
been the best business stimulant
since the price hike. One mentions

(Continued on page 60)

MARTELL
CONCERT SET

NEW YORK—Key industry exec-
utives are setting up an industry
foundation in honor of the late T.J.
Martell, son of Tony Martell, ABC
Records eastern sales chief.

Chairman of the foundation, to be
known as the T.J. Martell Memorial
Fund For Leukemia, is Morris Levy,
head of Roulette Records.

The first big money-raising effort
will be a concert, scheduled for
Madison Square Garden on Sept.
13. Although no acts have yet been
firmed, plan is to present either a su-
perstar or several acts of top name
quality. Admission will be based on
regular prices.

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

CHICAGO—While  practicing
caution, Ovation Records is “spend-
ing more now than we ever spent in
our lives,” president Dick Schory
proclaims.

To make his point, Schory notes
that in the last 90 days, the inde-
pendent record company has signed
more artists than in the last two
years. A major artist is Dennis
Weaver, signed in March, spear-
heading the firm’s new efforts in the
pop-country field. Close to $250,000
is being spent on a total coordinated
promotion package that includes TV
spots, radio saturation, print ads,
promotion tours, posters, displays,
film clips and other items.

Schory’s bullish philosophy is,
“Get good product out and promote
the hell out of it.”

[ e

INARAS Says Si To Latin

General News

Grammy, Wins Loud Olé

LOS ANGELES-Latin music
has its first Grammy. The
Recording Academy’s trustees

¢ and officers voted to present a
best Latin recording Grammy at
their recent meeting in Chicago.

Technically the proposal for a

3 Latin Grammy was made by the
New York chapter, says Jay
Cooper, newly elected national
Academy president, “but there’s
been talk about this for some
time. Pure Latin music is a sub-
stantial portion of the record
market and it’s growing to such
an extent that 1t was about time

iwwm:mwwrm
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for the Academy to recognize
this. The Chicago and Los An-
geles chapters were aware of its
growth and the motion was car-
ried unanimously.”

The Latin accolade falls into a
craft category and as such
NARAS will have to ascertain
which of its members are in the
Latin music field to have them
knowingly nominate the records
for the top title,

Cooper acknowledges that
NARAS does not have an accu-

(Continued on page 60)
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Convict 3 In Lost\ngéies
Antipirate Squad Drives

LOS ANGELES—A lengthy low
profile drive to combat tape pirates
locally has started paying off. In a
campaign begun over a year ago,
city attorney Burt Pines’ aides and
geographic area vice police have
convicted three men in two different
prosecutions.

Deputy city attorney Ron Robin-
son, who coordinates the antipiracy
program, now has 150 undercover
officers who have received special
antipiracy training, making random
checks on all audio and record/tape

Business And The Economy.

Promote Like Hell,
Dick Schory Urges

By ANNE DUSTON

Schory admits that the tight econ-
omy has had an affect on sales, espe-
cially catalog items, but “we antici-
pated this over a year and a half ago,
and cleaned out the deadwood.” A
tight cash flow has created a situ-
ation of heavier returns industry-
wide, but Schory says he anticipated
this also. “We will have one of our
best months in history for April, and
probably May will top all records.”

All special products are selling
well, Schory notes, with a special
promotion on the last four Black
Jazz albums by Cleveland Eaton,
Doug Carn, Roland Haynes and
Calvin Keyes being keyed to the slo-
gan, “A creative new force in soul
jazz.”

The new major financing and ex-
pansion program is not a ticket to
free spending, Schory points out.
“We are running a tight ship, and
spending where it will do the most
good.” (Continued o page 60)

outlets in the Los Angeles area. “We
figure to canvass every store at least
once every six months, sometimes
more often. The vice officers con-
centrate on retail offenders, while
police bunco and forgery forces in-
vestigate alleged manufacture and
distributor violators.” Robinson says
the next possible prosecution would
involve a make-a-tape firm. Three
manufacturer cases are also being
investigated, one in conjunction
with the FBIL.

Michael McKelly of Mike’s
Audio, 6159 Van Nuys Blvd., Van
Nuys, pleaded guilty to one count
and no contest to another piracy count
after officers found a cache of 1,500
pirated tapes. He received a sus-
pended six-month jail sentence on
condition he obey all piracy laws for
the next two years. In addition, he

(Continued on page 74)

Creative Authors’
Rights Upheld By

Copyright Register

By MILDRED HALL
WASHINGTON—Register of Copyrights Barbara Ringer made it clear
during last week’s opening of House Judiciary subcommittee hearings on the
copyrightrevision bill, that she stands foursquare for creative authors’ rights in
any compromise with the “much greater strengths” of user technologies.

Retailers Muli
Their Problems
At NARM Meet

NEW YORK-The effect of pric-
ing policies on unit sales, the ques-
tion of returns, and competition
from TV mail-order packages are
among a cluster of problems due for
an airing June 9-10 when NARM
holds its first annual retailers confer-
ence in Philadelphia.

Retailers, whose approach to par-
ity among other merchandising cate-
gories in the NARM membership
roster has accelerated in recent
years, will also have an opportunity
to exchange views with manufac-
turers at the confab to be held at the
Hilton Hotel.

(Continued on page 16)

CALIFORNIA
ANTIPIRACY
BILL MOVES

LOS ANGELES—The stiffened
new antipiracy proposal before the
state legislature in Sacramento (Bill-
board, May 3) crossed the first of its
two heaviest hurdles last week. The
assembly passed the measure over-
whelmingly, 62-2.

The proposal (AD 712), a combi-
nation of bills presented by Assem-
blymen Bill Thomas and Mike An-
tonovich, makes manufacturing or
distributing either a felony or a mis-
demeanor, depending on the judge
presiding.

Sentence for conviction for first
offense could range from a year and
a day in state prison or a year in
county jail and/or up to a $25,000
fine. Second conviction, a felony,
could bring up to two years in prison
and/or up to $50,000 fine. Retailers
convicted under the new proposal
could be fined up to $5,000.

The senate will hear the measure
about June 10.

To the packed hearing room, the
theme repeatedly expressed by Ms.
Ringer, by former Register Abra-
ham Kaminstein, and by Acting Li-
brarian of Congress John Lorenz,
was “Compromise! Negotiate!” in
the interests of a basic, desperately
needed copyright law reform.

Subcommittee chairman Rep.
Robert W. Kastenmeier paid tribute
to the years of backbreaking, pio-
neering labor of Abraham Kamin-
stein, and the yeoman service of Ms,
Ringer, in shaping a draft revision
for Congress. The Copyright Office
witnesses, in turn, took the historic
occasion to praise Rep. Kasten-
meier, his dedicated 1965 subcom-
mittee, and its chief counsel Herbert
Fuchs.

Together this Congressional team
held 22 days of public hearings,
heard 163 witnesses, with over 2,000
pages of printed texts. Then fol-
lowed 51 gruelling days of executive
meetings, a precedental subcom-
mittee report, and finally the 1967
House passage of its revision bill.

With the ceremonial opening con-
cluded, Ms. Ringer settled down to
naming the seven most controversial
issues to be threshed out by this 1975
subcommittee’s seven members—

(Continued on page 74)

JD Seeks Right
To Destroy Dupes

WASHINGTON—Justice Dept.
wants the copyright revision bill
amended to clearly authorize the
government’s right to destroy in-
fringing recordings and the equip-
ment used to produce them. The
amendment would be added to the
criminal penalties section of the
copyright law. Testifying at a House
Judiciary subcommittee hearing
here last Thursday (8), Justice
spokesmen also asked for an amend-
ment to catch any unauthorized du-
plicators who might “stightly alter”
an original copyrighted sound

(Continued on page 8)

Capitol Builds, Won’t Buy Superstars

LOS ANGELES—The theory of
building artists to star quality rather
than becoming involved in dollar
bidding wars for major artists advo-
cated by Bhaskar Menon, chairman,
president and chief executive officer
of Captiol Records (Billboard, Aug.
3, 1974) appears to be nearing frui-
tion at that label.

Of the Capitol artists currently on
the pop, country and soul single and
LP charts, the majority launched
their careers at the label and none
were acquired from other labels for
“superstar” sums.

In discussing the philosophy of
building artists as well as the many
new females now charted (Jessi Col-
ter, Evie Sands, La Costa, Connie
Cato) and established females mak-

By BOB KIRSCH

ing it big (Helen Reddy, Anne Mur-
ray, Linda Ronstadt, Nancy Wilson,
Barbara Acklin, Arlene Harden), Al
Coury, Capitol’s senior vice presi-
dent of a&r, promotion and artist
development, says the label has bid
for major acts when they have been
available, “but the fact we have not
signed many superstars is indicative
that we are not willing to go over a
reasonable bid.

“There have been times when we
have gone as high as a breakeven
bid for some artists,” Coury says,
“and other labels have picked up the
act. You have to draw a line as to
how you run a record company logi-
cally.

“What we prefer to do,” Coury
continues, “is to search for new acts

we feel can make it or look for good
artists who for one reason or another
have not made it elsewhere and we
feel we can break. We aren’t the only
ones who do this, but we try to make
it a specialty.

“As for all the female artists we
have at the moment,” he adds,
“there was no conscious effort in this
direction. But we do not have a
quota system, where we say, ‘sorry,
we have too many female singers.’
We will sign any artist we consider
worthwhile.”

Coury stresses that each artist is a
separate case, and offers Jessi Colter,
currently on the pop and country
single and LP charts and easy listen-
ing charts as one example.

(Continued on page 60)
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Midwest Dealer
Holdouts Switch
Sales Techniques

LOS ANGELES—That rare breed
of homo sapiens in record/tape re-
tailing, retailerus full listus, is be-
coming as hard to find as a Califor-
nia condor.

One of two retailers who were still
holdouts against the discount epi-
demic (Billboard, March 24, 1973) is
going to throw in the towel this
month, while the other admits to
holding quarterly inventory-wide 20
percent off sales to stimulate busi-
ness.

Jim Morgan of Bandstand Rec-
ords, Southgate US shopping center,
Maple Heights, Ohio, a Cleveland
suburb, plans to discount to combat
encroaching cut-rate retailers. Mor-
gan, a 20-year retailing veteran, de-
cided to cut prices after two years of
yo-yo business. Nearby discounters
plus the recessive economy brought
it about, he says.

Right now, he’s running a 20 per-
cent sale on overstock to cut down
on his return. It’s been good. The
success prompted his discounting.

He tried more advertising. A regu-
lar ad in the Music Carnival pro-
gram helped. It drew patrons of the
nearby live music location, offering
$1 off on an album or tape.

Morgan figures $6.98 LPs will go
for $5.55. He'll pick from Billboard’s
Top 20 bestseller LPs to offer a few
$3.99 specials to meet competition
headon. Tapes will go for $5.55, with
overstock at $4.99.

Sanford’s, the Cedar Rapids,
Iowa, 106-year-old full music store,
has initiated quarterly 20 percent
discount sales, Lavonne Suchomel,
12 years the buyer for record/tape
and selected hardware, says. But
she’ll adhere to full list otherwise.
The store continues to be racked by
J.L. Marsh, Minneapolis.

Her package goods inventory is
now 60 percent LPs and 40 percent
tape. Tape inventory has been
doubled the past two years. She feels
the broad inventory is the store’s al-
lure, for competition offers just the
cream of current bestsellers. She’s
still using four full-time personnel
and two part-timers. KHAK-FM,
local country station, has been
added to a list of four local stations
which she favors as medium for ad-
vertising. Business continues up-
ward. There was a 12 percent in-
crease in 1974 and thus far, 1975
continues ahead of 1974.

She continues to carry compo-
nents and clock and portable radios.
She has deleted all lines but Pana-
sonic.

DISKS & TAPES

NEW YORK-CBS Records
rang up some 23 percent of its to-
tal sales volume for the first quar-
ter this year with soul and jazz
product.

While the quarter’s figures
give the label a comfortable
headstart on an in-house, soul/
jazz budget projection for the
year of 19 percent, they also act
as a barometer as to the overall
impact both musical genres are
having on the general market-
place.

Also noteworthy is that CBS’
ongoing results in this area has
prompted label staffers to de-
scribe the combined product cat-
egory (soul/jazz) as being “by far
the second most important seg-
ment after pop/rock” in the com-
pany’s catalog.

In line with the sales upsurge,
CBS has instituted a national
sales program, from May 1
through June 27, on the entire
soul and jazz catalog of the Co-
lumbia/Epic/Custom labels,
with the exception of product re-
% leased after the program’s start.

Notably, the sales quota for
the program is placed at $4.2 mil-
lion.

Album, 8-track and cassette

*%|N FIRST QUARTER>

Soul, Jazz 23% Of
Col’s Total Sales

. By JIM MELANSON

General News

configurations are covered by the
program, with dealers being of-
fered special dating, free goods
and merchandising aids as incen-
tives.

The free goods policy is six free
on 100 LPs and five free on 100
8-track and/or cassettes. Smaller
accounts will be offered three
free on 50 LPs and two free on 50
8-tracks and/or cassettes.

Special dating is for an extra
30 days, with May shipments due
Aug. 10 and June shipments due
Sept. 10. Display material via a
CBS computer pak will also be
made available to accounts.

Describing the results that
CBS has experienced in this area,
a label spokesman says soul and
jazz product, notably that prod- ¢
uct with strong crossover poten-
tial, has had “tremendous”
growth over the last year. He says
that traditional jazz goods have
also been on the upswing, but not
as dramatically as crossover-ori-
ented goods.

He also claims that soul/jazz
results have not been at the ex-
pense of pop/rock sales, which
he states have been gaining as
well saleswise, but not as sharply
as soul/jazz disks.

b

Discos Will Revive Indie
Labels, Consultant Avers

By ANNE DUSTON

CHICAGO—The discotheque
will bring about a revival of inde-
pendent labels and live local acts,
believes Rufus Smith, consultant for
his own Disco Chicago, and editor-
in-chief of Disco-Tech, a newsletter
about discotheques.

Disco Chicago is a consulting firm
for clubs or management planning
to start a discotheque, and handles
everything from decor, music selec-
tion, lights, sound equipment, name,
radio spots, to the waitresses’ cos-
tumes. The firm is planning a show-
room where a club owner will be
able to test and hear equipment for
his club, including a line of custom
equipment designed by Disco Chi-
cago that includes a custom mixer
and speakers. Other lines of lights,
dance floor mixers, amplifiers, turn-

Economy Hits Japan Sales

By HIDEO EGUCHI

TOKYO-Total product (disk and
tape) from the 19 member manufac-
turers of the Japan Phonograph
Record Assn. in this year’s first quar-
ter shows a slight drop from Janu-
ary-March 1974. Likewise for im-
ports from the U.S. and other
countries, according to advance sta-
tistics gathered by Billboard here.

The JPRA is expected to report

VOA Show Change

WASHINGTON-The Voice Of
America’s “American Musical The-
ater” has changed its name to “Show
Music: USA.” The half hour weekly
show will be aired in East Asia and
the Pacific, South Asia, Europe and
the Middle East.

Sam Pierce hosts the show which
covers music of cabarets, piano bars,
films and the circus.

May 31 in its monthly house organ
that 38,244,940 disks valued at
$90,091,626 retail and 5,137,220
prerecorded music tapes at
$29,449,725 were manufactured in
Japan during the first quarter of this
year, for a total product amounting
to $119,541,352.66.

International artists and reper-
toire accounted for 42 percent of the
disks and less than 15 percent of the
tapes, the advance statistics show.

In this year’s first quarter, Japan’s
imports of records amounted to
$16,228,800, including 66.6 percent
or just over $1 million worth from
the U.S. Prerecorded music tapes
came to $45,955,333, including 37.7
percent or $173,450 worth from the
U.S,, according to Japanese customs
clearances during the January-
March 1975 period.

tables and combination of speakers
will be exhibited.

The newsletter covers record re-
views, hot singles and sleeper picks,
disco club reports, radio and na-
tional club news, retail reports, and
articles covering deejay interviews,
equipment reports, artist interviews,
clubs, lighting, etc.

Smith, a former deejay and music
director for a progressive station

(Continued on page 14)

A&M’s Restructure Nets
A Creel Full Of Top Hits

By NAT FREEDLAND

LOS ANGELES—“A&M has al-
ways been committed to the idea of
top priority for breaking new artists.
But because of the high competitive-
ness of today’s marketplace, for the
first time we have structured a full
corporate staff line-up whose main
or only job is to break new acts,” says
Bob Fead, A&M’s sales and distri-
bution vice president.

The A&M restructuring began
some 18 months ago and can now be
said unarguably to have come into
full effectiveness. On the week of
this interview A&M had no less than
seven Hot 100 singles and 16 chart
albums. And with the exceptions of
the Carpenters and Joe Cocker sin-
gles plus LPs by Rick Wakeman,
Cocker, Carole King and Herb Al-
pert, none of these chart records are
by heavily established big-name art-
1sts.

A&M’s Hot 100 newcomers are
the Ozark Mountain Daredevils,
whose “Jackie Blue” is coming on
strong for the No. 1 spot; Super-
tramp, Captain & Tennille, Bazuka,
Henry Gross and Andy Fair-
weather-Low. Among the label’s hot
new album sellers are Tom Scott, Pe-
ter Frampton and Chuck Mangione.

The key to A&M’s new artists
breakout staff is a team of four re-
gional promotion men whose sole
responsibility is to work new album
acts in secondary markets. They are
Al Moinet in the South, Ron Farber
in the East, Steve Dunn in the Mid-
west and Lenny Bronstein in the
West.

A&M national promotion vice
president Harold Childs says,
“These poor guys never have the
luxury of coming into their markets
with the Carpenters or Carole King.
But their efforts have clearly paid
off. A&M has never before had so
much new-artist product on the
charts. In fact, we have broken all
the artists we started this program
with 18-months ago.”

The cornerstone of A&M’s new-
artists breakout philosophy is an ac-
ceptance that it usually takes many
months to work a little-known act
onto the charts, says national pro-
motion director David Ezzell. The
label commits itself to push an artist
it believes for however long the
breakout requires.

Reporting to A&M national sales
director Arnie Orleans are four re-
gional sales managers who include
among their top responsibilities a
weekly coordination of efforts with
the four regional new-artists promo-
tion specialists.

The other key factor in A&M’s
new-artists success is intensive tour
support coordinated by merchandis-
ing director Barry Greiff. Artists
Henry Gross and Supertramp have
been kept touring almost constantly
this year in order to support their na-
tional record breakthroughs. '

“In today’s tight economy we are
finding that a hit record sells less
units than it used to,” says sales vice
president Fead. “Breaking a high
percentage of the label’s new artists
has become a business necessity.”
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John “Jack” O’Connell is named vice president and chief financial officer of
WEA Corp., working out of Burbank. Dick Spingola is appointed vice presi-
dent of the firm. O’Connell makes the move after serving as vice president and
controller for CBS Records, New York. Peter R. Stocke moves up to the post of
WEA branch manager in Philadelphia-Washington; Jim Hanke replaces
Stocke as national accounts and new business manager for Lieberman Enter-
prises, and Marv Slaveter accepts the position of WEA Eastern credit and op-
erations director. At Warner Bros. Records,Kay Kleinert becomes order service
manager in Burbank.

* Kk x

Mort Drosnes is the new administrative vice president of the Buddah
Group in New York. He moved over from the Ampex Corp. ... At RCA Rec-
ords, George Grau named manager, licensing and clearances, and Rosemarie
Gawelko now manages copyright licenses. ... Niles Siegel joins Polydor/
MGM Records as national album promotion director; he recently worked for
Shelter Records. . . . Ralph Tashjian resigned last week as national promotion
director of 20th Century Records, Los Angeles.

* * *

Chuck Offutt appointed national promotion director for Crossover Rec-
ords. . . . Jeffrey Rapaport named associate director, investor relations, at CBS
Inc. He was previously manager, profit analysis, CBS Records Division. . .. In
a consolidation of Sidney Seidenberg’s West Coast and East Coast operations,
Robin Wells comes to SAS from Chess/Janus Records; Floyd Lieberman, vice
president of the firm, will be coordinating publishing administration and will
be working more intensively in the management division, and Danny Kessler
will no longer be repping Seidenberg’s SASCO West operation. . . . Gary Weiss
joins Theta Management as tour manager for Return To Forever. Weiss was
formerly with CMA. ... Joseph Armstrong named publisher and chief oper-
ating officer for Rolling Stone Magazine. . . . K. Uota moves to general man-
ager, Onkyo Sales Section/Mitsubishi International Corp., from manager of
OEM speaker sales division in Japan. . .. Oscar Arslanian joins Capitol Mag-
netics as national sales manager, consumer products, from Memorex regional
sales manager post. ... Mike Bone is national album coordinator and Long
John Silver switches to the national promotion staff at GRC in Atlanta, not
GRT as reported last week.

* ok x

Denny King is in as national sales executive of the Vidtronics Co. and is
setting up an East Coast base for the firm in New York. ... Jim O’Keefe and
Hal Sander, toprank sales executives, have departed Audio Magnetics. ...
John Merchant named national sales manager, audio and hi fi products, at
Hatachi Sales Corp. of America. . . . Allan Fesus is new with Boman Astrosonix
as a regional marketing director and Tony Romero has been promoted to zone
manager, Midwest.

*x  x %

Iris Zurawin joins A&M as the label’'s merchandising manager, reporting to
Barry Grieffin Los Angeles. . . . New national media coordinator, special mar-
kets, at United Artists Records is Nduyanyu Bernard Comas, specializing in
black acts and UA’s Blue Note jazz line. . . . Bob Rogers is now director of mar-

(Continued on page 16)
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General News

Latin Music Wins NARAS AcCeptance

The addition of a best Latin record of the year
Grammy category is a good, healthy development not
only for the Recording Academy, but for the hard work-
ing members of the Latin music community who are
scattered throughout the nation, but who are linked
inexorably culturally to a heritage of beauty, romance

and progress.

The new Grammy is a result of some concentrated ef-
forts by members of the New York chapter of NARAS—
with support from the Chicago and Los Angeles chap-

ters—and their persistence paid off at the recent trustees
and officers meeting in Chicago where the idea was
passed unanimously.

Now that Latin music has at least one conga drum
within the Academy, it behooves all members of the
Latin record industry to join NARAS and bring their ex-

pertise into the organization so that the Latin Grammy

~

award will go to the appropriately deserving artist.
NARAS is to be congratulated for finally recognizing
the emergence of the Latin Explosion in the U.S.

RTINS

A&M photos
A&M held a series of workshops during its recent Latin affiliates meeting in Los Angeles. In photo above Harold Childs
(left) conducts a promotion session. With him from the left are Ernesto Ave, El Palacio de La Musica, Venezuela; Rolf
Dihlmann, EM1 Brazil; Colin Wilkie and Bunny Best of West Indies Records, Barbados and John Bush of EMI Mexico. In
photo below international director Dave Hubert (standing) and Jerry Moss A&M's president (second left), host a din-
ner. At this table are Rolf Dihimann, EMI Brazil, Chris De Burgh, A&M artist; Pat Miller, A&M international promotion
staff and Hans Beugger of EMI Brazil.

Justice Dept. Asks Right To Destroy

® Continued from page 3
recording and claim legality for the
copy as a “derivative work.”

Irwin Goldbloom, Deputy Assist-
ant Attorney General of the civil di-
vision, accompanied by John Mur-
phy, Chief of the Criminal division

Ted Lewis Society
Tees In Ohio City

CIRCLEVILLE, Ohio—A Ted
Lewis society has been organized
here in memory of Lewis, who 45
years ago played clarinet, led a band
and sold millions of records. The or-
ganization proposes to construct a
Ted Lewis wing at Pickaway County
Memorial Museum and to launch a
scholarship fund for young musi-
cians. Lewis for more than 50 years
performed throughout the world as
the “high-hatted tragedian of jazz.”

www.americanradiohistorv.com

dealing with record piracy, said the
right to destroy infringing copies of
copyrighted recordings, and the pro-
ducing equipment, is only spelled
out for the copyright owner, in the
present copyright law, and in the
proposed revision bill (H.R.2223
and S. 22).

Goldbloom said the FBl and U S.
Marshal’s offices are not given clear
cut authority to destroy infringing
items seized in the investigation for
prosecution of a tape piracy case, “or
any criminal copyright infringment
case, for that matter.”

He told subcommittee chairman
Rep. Robert W. Kastenmeier “this
lack of specific authority has re-
sulted in critical storage problems
for many FBI and U.S. Marshal’s
Offices . . . and poses the embar-
rassing possibility that the govern-
ment may be ordered to return
known infringing articles to a con-
victed defendant.”

Murphy said in answer to ques-
tions from Rep. Robert Drinan (D.,
Mass.) that some of the unauthor-
ized duplicators sue for the return of
the copies, and ‘“some courts
wrongly return the infringing mate-
rial.”

A corresponding amendment
would be made in the U.S. Criminal
Code, providing for forfeiture and
destruction of unauthorized tapes
and producing equipment used by
pirates of copyrighted recordings.

Sign a Dutch Pact

LOS ANGELES—Ken Weiss and
Malcolm Jones, directors of Gold
Hill Music and Stephen Stills Music,
have signed a sublicensee agreement
for the territory of Holland with
John Brands and Andre De Raaff of
Intersong-Basart Publishing Group,
B.V., The Netherlands.
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RIPERTON.

“Perfect Angel” climbed the charts to the very
top, and guickly established Minnie Riperton
as today's biggest, brightest, across-the-board
star. Her single “Lovin’ You” was a number-
or:e hit, and her live appearances drew SRO

crowds and rave critical reviews.

Now “Adventures in Paradise,” her breath-
lessly-awaited new album, is here. With all
original Minnie Riperton songs, it showcases
her incredible voice and talents, fulfilling

the expectations for this major new artist.

%, ) “Adventures in Paradise” The new excitement
from Minnie Riperton.

ON EPIC RECORDS AND TAPES.
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Financial

NEW YORK-RCA Records,
both domestic and international, is
expected to play a continuing profit-
able role in the rest of fiscal 1975 in
which the RCA Corp. should benefit
fully from the expected improve-
ment in the economy in the second
half, president Anthony Conrad told
the 56th annual shareholders meet-
ing here last week.

And for the future, the recently

BEST OF THE BATCH

wmssssssssSHAREHOLDERS HEAR CONRAD s

| RCA President Predicts Good |
Year; Videodisk To Be Factor

unveiled (Billboard, March 29) Se-
lectaVision videodisk system is ex-
pected to be a major factor in the
company’s profits, chairman Robert
Sarnoff observed. It was the strong-
est statement to date that RCA will
go ahead with the project that is ex-
pected to compete head-on with the
Philips/MCA non-compatible vid-
eodisk system, possibly by late next
year.

Craig Corp. Posts Higher
Earnings Than a Year Ago

LOS ANGELES—Most consumer
electronics companies are still wait-
ing for the recession to bottom out.

Of those reporting their sales and
earnings figures last week, only
one—Craig Corp., Los Angeles,
Calif.—posted higher earnings than
the year before period.

For nine months ending March
31, Craig reported earnings of
$2,095,000, or 68 cents a share, on
sales of $46,880,000, compared to
earnings of $2,021,000, or 65 cents a
share, on sales of $46,278,000 for the
same period a year ago.

Matsushita Electric Industrial
(Panasonic and Quasar), Super-
scope, Automatic Radio and Koss
are all running behind their earn-
ings figures of a year ago.

Matsushita posted earnings of
$21,200,000, or 21 cents an ADR
share, on sales of $1,030,000,000 for
the quarter ended Feb. 20, com-

pared to earnings of $45,700,000, or
46 cents an ADR share, on sales of
$1,270,000,000.

The company cited higher costs
and a lagging demand for products
for the slump in the first quarter.
Sales of audio products and color
television sets were especially hard
hit in the sales decline, the company
said.

Matsushita’s performance was in
step with the results of Sony Corp.,
which complained of surging costs
when it announced that earnings
will slump about 45 percent in the
fiscal first half ending April 30 from
the same period a year ago.

Superscope, Sun Valley, Calif.,
also reported lower sales and earn-
ings in the first quarter ended March
31.

The company posted earnings of
$1,400,000, or 62 cents a share, on

(Continued on page 16)

We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Les- Myles Associate’s inc.
160 East 56th Street Dept. A3
k C,NY 10022 Tel:758-3232

" J

Supplying the graphic needs of the record industry for 20 years.

TELLRELT R

going fast!

OPPORTUNITY OF THE DECADE
Obtain exclusive rights in your State for the most exciting en-
tertainment concept of the decade.

Demand for Country Music is exploding and we have the one
most profitable way to fill it. Our revolutionary CIN-A-COUNTRY
show valued at $1,000,000 could be yours in your area for mass
exhibitions everywhere if you've got what it takes. Biggest Coun-
try stars in the industry already paid for. Incredible Pre-Promo-
tion. Movie theatres, auditoriums, colleges, etc., are waiting for
it. Never anything like it before. Cash in now Teill us who you are
and we’'ll give you the full story. Act now! Exclusive territories

Contact Bert Tenzer, Pres.

Indie-Pix Releasing Corp.
400 East 56th St., Dep't. 20, New York, N.Y 10022 or call (212) 371-2480

Get Down to Rock 'N Roll
with JOEY WELZ

and his
Disco Boogie Band on
Disc-Go Records # 301
“LEGENDARY ROCK 'N ROLL
BOOGIE WOOGIE BAND”

Joey Welz has boogied with Link Wray
and Bill Haley, and is recording Boogie
Rock ‘N Roll on his new Disc-Go al-
bum, “ROCK 'N ROLL GRAFFITL"

Also, hear BETTE BEAUMONT
on Stable Records # 66601
“THIS KIND OF WOMAN"’

For distribution and personal Disco
appearances contact:

Dawn Productions
Box 544, Annapelis. Md. 21404 - (301} 666-8722

In citing the performance of the
records division, Conrad noted that
at last year’s meeting “I described
RCA Records as a problem area in
which we hoped to achieve a turn-
around. That hope was realized in
1974 and was followed by an im-
proved first quarter. The second
quarter is also expected to be ahead
of the same period last year.

“Domestically the record division
faces the problem of high unem-
ployment among young people who
make up the largest segment of
record buyers,” he continued.
“However, this has been somewhat
counterbalanced by exceptionally
high foreign sales that account for 45
percent of the total business.”

Looking to the future, Sarnoff
said he expects consumer industry
sales to return to near-record levels
by 1977, and to new highs in the suc-
ceeding years into the 1980s. “By
that time,” he emphasized, “we hope
to have a leading role in a new bil-
lion-dollar market for the most dra-
matic new development in home en-
tertainment and information since
television itself—the SelectaVision
videodisk system.”

Off The

" Ticker

Walt Disney Productions reports
record net income, up 40 percent to
$40.3 million for the six months, and
53 percent to $27.1 million, for the
quarter, in the period ended March
31. In the consumer products divi-
sion, although revenue from music
and records, character merchandis-
ing, publishing, and other activities
hit a record $29.7 million for the six-
month period, profitability declined
due solely to a general softening in
the retail music and record business.

* k%

Despite a shift from FIFO to
LIFO accounting that resulted in a
reduction of net income of approxi-
mately 48 cents a share, Sam Goody,
Inc., announces that net income af-
ter taxes for the year ended Dec. 31,
1974, increased nearly 84 percent
against the prior year, to $702,479 or
$1.04 per share. President Sam
Goody observed that the price in-
creases in records and tapes
prompted the accounting switch.
Sales in 1974 were up 14.6 per cent
to $35 million, with two new stores
opened, bringing the total to 20 re-
tail outlets.

x x %

GRT Music Tapes, Sunnyvale,
Calif., ended its fiscal 1975 with a
record sales month in March, with
volume up 40 percent over the two
previous months of 1975 and up 7
percent over March 1973.

x k%

CBS Inc., New York, has com-
pleted the sale of the professional
products department of the CBS
Laboratories unit to Thomson-CSF
S.A., France. The sale price was
“about $3 million,” but terms of the
transaction weren’t disclosed.

x k%

Warner Communications Inc.,
New York, approved a 25 percent
increase in the quarterly dividend to
12% cents a share, payable Aug. 15
to stockholders of record July 15. A
previously declared 10-cent quar-
terly dividend will be paid May 15 to
stockholders of record April 15.
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As of closing, Thursday, May 8, 1975

1975

(Sales

_ Market Quotations

High Low NAME P-E 100's) High Low Cilose Change
21% 13% ABC 71 92 19% 19 19 - %
5% 2% AMPEX 47 121 4% 4% 4% Unch.

an 1% Automatic Radio 0 6 2% 2% 2% - %
7% 4% Avnet 36 1089 7% 6% 7% + %
17% 10% Bell & Howell 6.5 238 17% 16% 17T% + 1
50% 28% CBS 127 247 50% 49% 50% + 1
9% 2% Columbia Pic. 293 248 8 7% 8 + %
% 2  Craig Corp. 33 19 3 2% 2% - %
51% 21% Disney, Walt 280 672 51% 50% 50% - %
4% 1% EMI 141 489 4% 4 4'%% Unch.
36% 23y: Gulf + Western 48 99 36% 3I5% 35U Unch.
7% 3% Handleman 17.5 264 Th 7 7% + %
13% 5% Harman Ind. 42 3 12%  12% 12% - %
6% 3% Lafayette Radio 6.7 26 6% 6 6% + %
19 12  Matsushita Elec. 119 30 18% 18% 18%  Unch.
64% 27% MCA 8.1 173 61% 58% 5%% - %
16% 12% MGM 5.7 136 13% 13% 13% + %
65% 43 M 256 489 65% 64 64% - %
3 1% MorseElec. Prod. 0 38 2% 2% 2% - %
57%h 33% Motorola 225 882 51% 48% 50% + 1%
19% 12% No. Amer. Phillips 8.0 28 19% 18% 19% + %
18% 7 Pickwick Intl. 6.8 257 15 14%  14% - %
4% 2% Playboy 73 5 3% 3% 3% Unch.
19 10% RCA 13.4 2775 18% 17 18 + 1
1% 5 Sony 29.0 1072 1% 10%  11% + %
16% 9% Superscope 35 58 14% 13% 14 + %
39% 11% Tandy 111 192 38% 38% 38% - %
6 2% Telecor 44 20 4% 4 4% + %
3% ¥ Telex 0 214 2% 1% 2% + Y%
3% 1 Tenna 13.2 2 2% 2% 2%  Unch.
9% 6  Transamerican 136 261 9% 9 9% + %
11% 5% 20th Century 8.3 740 1%  10%  11% + %
15% 8% Warner Commun. 57 318 15% 14% 15 + %
22% 10 Zenith 61.0 411 20% 19% 20% + %
As of closing, Thursday, May 8, 1975
OVERTHE VOL. Week's Week's Week's OVER THE VOL. Week's Week's Week's
COUNTER* High Low Close COUNTER* High Low Cilose
ABKCO Inc. 0 2% 2 2 M. Josephson 15 4% 4% 4%
Gates Learjet 21 6% 6 6 Schwartz Bros. 0 1% 1 1
GRT 33 2% 2% 2% Wallich's M.C. 0 % % %
Goody Sam 0 % 3% % Kustom Elec. 0 2 1% 1%
integrity Ent. 0 % % % Orrox Corp. 3 1% 1% 1%
Koss Corp. 3 6% 6% 6% Memorex 0 10% 8% 8%

*Qver-the-Counter prices shown are "'bid'’ (as opposed to ""asked"). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the

time of compilation.

The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges.

7TH AVE,, AT 57TH ST.

MIDTOWN'S FINEST
ONE AND TWO ROOM
INDIVIDUAL OFFICES

New York's newest and most

modern, windowed offices and

suites in a distinctive office tower.

Clear, 28th floor views of Central

Park, Hudson & East Rivers,

Manhattan Skyline.

INCLUDED IN YOUR RENT:
Plush furnishings. Reception, confer-
ence & projection rooms. Individual-
ized phone answering service. Mail &
messenger service. Available Op-
tions: Photocopying—typing—telex—
parking in building.

COMPETITIVELY PRICED.
NO MINIMUM LEASE.

888 SEVENTH AVENUE
at 57TH STREET

Phone 489-1950

TAPE LIST

MAJOR LABELS

FOR RENT

SMALL OFFICES

CBS THEATER BLDG.

1697 BROADWAY

53-54 5. NEW YORK, N.Y.

fr $125 mo.

Apply Supt on Premises
or call HERE GRAFF

CENTURY OPERATING
CORP

(212) 279-71600

WE HAVE THE BEST CUT-OUT
& PROMOTIONAL 8-TRACK & CASSETTE

AMERICA !

MAJOR ARTISTS

# NOT BOOTLEG ¢
SEND FOR FREE CATALOG

umO—nwv r~>Z0—--0T00 D

Name

Jf‘mm %ﬂ(‘m{/.) & g;l 10)
507 High St.,Burlington, N.J. 708016

Address

City

Tel: (609) 386-3288

~>»Z0—-—0TO0®o

»rmOH—2o
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A LOT OF PEOPLE DIG...

WANN - Annapolis
WEEB - Baltimore

WSID - Baltimore

WWIN - Baltimore

WILD - Boston

WBLK - Buffalo

WUFO - Buffalo

KEYS - Corpus Christi
KRYS - Corpus Christi
WCHB - Detroit
WGPR/FM - Detroit
WJLD - Detroit
WCKO/FM - Ft. Lauderdale
WRBD - Ft. Lauderdale
KCOH - Houston

KYOK - Houston

WERD - Jacksonville
WDIA - Memphis

WLOK - Memphis

WBOK - New Orleans
WYLD - New Orleans
WDAS - Philadelphia
WHAT - Philadelphia
WDKX - Rochester

WOAI - San Antonio
KSFX/FM - San Francisco
KATZ - St. Louis

WESL - St. Louis

WEDB - Washington, D.C.
WOL - Washington,D.C.
WOOK - Washington, D.C.
WOKRB - Winter Garden

EUWHEN@ wnnn

G522

Cirainilis

Granmite Records Corp., 6255 Sunset Blvd., Hollywood, California 90028.

www.americanradiohistorv.com
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rchase We J

SCORPIO
MUSIC

We Must Make Space NOW!

Tons of Great Prestige Jazz

Listings Of The
€ 50¢, $1 .00

$1.00

Complete |
Finest LP's @
g Tracks From

Thousands Of
Major Label LP’s

Telex For Our

All Shipments F.O.B.
Our Warehouse
ExportOrdersWelcome
C.0.D.'s—25% Deposit

We Are & Always Will Be The

Lowest Priced Suppliers Of
Cut Outs & Surplus

$1.50 CURRENT GOODS

NOT CUT OUT
Rudy Ray Moore

Often—Kent 001

Eat Out More fongs 10 Me—Kent 002

This Pussy B€

15
Albu e
lzg(;‘:‘? Believe | Ate The Whole ‘Or;g\g
The Player-The Hustier—Kent

The S(reaker—-Kem 021

$1.25 8 TRACK TAPES
Minimum Order—30 Asstd. Units

Bill Withers—Still Bill—Sussex 87014

Charles Earland—Black Drops—
Prestige 142

Charles Earland—Living Black—
Prestige 10009

Bill Withers—Live At Carnegie Hall—
Sussex 87025

$1.00 Deluxe 2 LP Sets

Jerry Lee Lewis—Session Recorded in
London—Mercury 2-803

t 016

LP’S IN BULK
MAJOR LABELS

2,000 Assorted
$300.
(15¢ each)
Larger Quantity
Prices on Request.

Great Assortment
10,000 Units
$300.

$1.25 2 LP SETS

Isaac Hayes—Black Moses—
Enterprise 5003-2

Charlie Rich—Fully Realized—
Mercury 2-7505

Isiey Brothers—Live—T-Neck 3010-2

$1.25 3 LP SETS

Isle of Wight—Pop Festival—
Columbia 30805

Moses & the impossible Ten—London Rock

50¢ DELUXE

Symphony—-BASF 25120

Watt Stax—Various Artists—Stax 3010-2

2 — LP SETS

Stax 3018

The Living Word (Wattstax Il)—Various Artists—

$1.00 Minimum Order—25 Assorted Pieces

Aretha Franklin—Hey Now Hey
{(Other Side of the Sky)—Atlantic 7265

Sun Ra—It's Atter the End Of The World—
BASF 20748

Gary Giitter—Rock 'n Roll—Bell 1108

Edwin Hawkins Singers—Let us go to the
house of the Lord—Buddah 10001

James Moody—Moody's Mood For Love—
Cadet 613

Ahmad Jamal—Jamal at the Pershing
Vol. 2—Cadet 667

The Detls—. . . Greatest Hits—Cadet 824

The Nice—Ars Longa Vita Brevis—
Columbia 11634

Curtis Mayfield—Back to the World—
Curtom 8015

Atomic Rooster—Made In Engiand—
Elektra 75039

Grateful Dead—Wake of the Flood—
Gratetul Dead 01

lan Thomas—Painted Ladies—Janus 3058

Fat Back Band—Lets Do It Again—
Perception 28

Linda Ronstadt & Stone Poneys—
Stoney End—Pickwick 3298

Don Patterson/David Newman—

Mellow Soul—Prestige 7510

Freddie McCoy—Soul Yogi—Prestige 7561
Charles Kynard/Houston Person—

Atro-Disias—Prestige 7796

Brother Jack McDuff—On With It—

Prestige 7851

Johnny H. Smith/Willis Jackson—

Good 'Nuft—Prestige 7846

Jimi Hendricks—Monterey Int. Pop

Festival—Reprise 2029

Nikki Giovanni—Truth 1s on its Way—

Right On 5001

The Isley Brothers—Greatest Hits—

T-Neck 3011

Al Wilson—Show & Tell—Rocky Road 3601

50¢ Minimum Order—200 Assorted Pieces

The Persuaders—Thin Line Between Love &
Hate—Atco 387

Ginger Baker—Stratavarious—Atco 7013

Heads Hands & Feet—OIld Soldiers Never Die—
Atco 7025

Rascals—See—Atlantic 8246

The Partridge Family—At Home with Their
Greatest Hits—Bell 1107

Vicki Lawrence—Night the Lights Went Out in
Georgia—Bell 1120

The Sweet—Little Willy—Bell 1125

Brownsville Station—A Night On The Town—
Big Tree 2010

Hoodoo Rhythm Devils—Barbecue of Deville—
Blue Thumb 42

Gerry Rafferty—Can | Have My Money Back?—
Blue Thumb 58

Robert Klein—Child of the 50's—Brut 6001

A Touch of Class—Original Soundtrack—
Brut 6004. h 3

Brut 6006%. ¢ &

Stanley Turrentine—Flipped—Canyon 7701
String Driven Thing—Charisma 1062
Wayne Newton—Daddy Don't You Walk So

Fast—Chelsea 1001

Barry Goldberg—Barry Goldberg & Friends—

Cherry Red 5105

Moms Mabley—|'ve Got Something To Tell
9

You—Chess 147

Pigmeat Markham—Open the Door—

Chess 1484

Newport A NY '72—Soul Sessions, Vol. 6—

Cobblestone 9028

Lord Sutch & Heavy Friends—Cotillion 9015
Brook Benton—Story Telier—Cotillion 9050
Leroy Hutson—Love, Oh Love—Curtom 8017
Joe Tex—I Gotcha—Dial 6002

The Grass Roots—Move Along—Dunhill 50112
David Frye—l Am The President—

Elektra 75006

4 Dad Porter—Sweat & Love<Enterprise 1025

¥ rs

04 2 by % 3 ot i
Jerry Crobetta/Sugarioaf—1Got A Song— %5 -_fgrhouse—()‘ngl'?me Mornigig—Evolution
I oy no7

David Frye—Righard Mixon—Sipsrsiar— =~
Buddah 5097 - ?Jf',.rs DE‘?‘»

Melanie—Please Love Me—Buddah 5132

Edwin Hawkins Singers—New World—
Buddah 5131

Located convensan F |

=
Timmyy Thomas-=Why Can't W&leB | ngathar
~iRlares G501
Jefferson A

lane—Long John Silver—

Laura Lea—Hebt S hat Way 718

SCORPID MUSIC DIST.. INC.. 2933 River Read. Croyden. Pa. [215) T85-1541

T

16 minuies Tram MY 2

N
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General News

Collapse Of Vietnam
Ends Lucrative Mart

® Continued from page 1,

pulling out of Vietnam for some
months, In fact, the last radio facility
was closed down in 1973, in April.
During the 10 years the U.S. military
operated there, AFRTS was respon-
sible for exposing both singles and
albums and contributed to

. enormous sales.

At one time, AFRTS had radio
stations in Hue, Saigon, Nha Trang,
Quit Nhon, Da Nang, Pleiku, Chu
Lai, Quang Tri, according to
AFRTS commander Col. Al Audick.

Local disk jockeys programmed
their own record shows—which kept
military personnel informed of new
music—plus airing the canned shows
provided in LP form from the States.

These programs ran the gamut of

pop to country to jazz and soul.

Col. Al Audick is commander of

AFRTS in Los Angeles and work-
ing closely with him is Jack Brown,
a civilian who once programmed
an AFRTS station in the Philippines
when he was in the service.
Commander of the AFRTS divi-
sion in Washingtion is Col. Felix
Casipit. Chief of TV is Bob Vinson.

To illustrate how effective the
AFRTS is in exposing product, in-

formation officer Sam Williams of

the Army Air Force Exchange Serv-
ices Headquarters reports that rec-
ords and tapes sales in military ex-
changes worldwide are now $50 mil-
lion a year. And $30 million of this
is in overseas exchanges.

The AFRTS radio operation in
Vietnam, at its peak, reached an es-
timated 95 percent of the 500,000 Gls
stationed there.

Viet Cong targets often included

the network facilities, so the job of
being an announcer was not neces-
sarily a choice one. Four newscasters
were killed in the war, five others
captured when Hue was overrun.
The AFRTS had 170 servicemen
employees. “The Dawnbuster” pro-
gram is probably still remembered
fondly by radio fans who served in
the military in Vietnam.

The Los Angeles operation of the
AFRTS produced AM, FM and TV
programming. Eighty-five hours of
AM programming a week are cre-
ated; this includes 80 hours of pro-
gramming and five hours of new
records. Audick believes that 95
percent of the current industry trade
charts is heard by Gls overseas via
local AFRTS operations. These
include shows by Charlie Tuna,
Don Tracy, Gene Price, Roger Car-
roll, Royland Bynum, Tom Camp-
bell, Wolfman Jack and Johnny
Darren, as well as syndicated radio
programs such as “American Top
40” hosted by Casey Kasem.

Most of the shows are shipped via
disks; some are shipped via tape to
provide immediate service.

Besides the material produced
by the AFRTS offices, the local ra-
dio stations featured live program-
ming, usually about 12 hours a day,
though some of these shows were
repeated at night. Drive time is
always local and the music is gen-
erally general in nature during these
programs.

Programming is sent to 25 coun-
tries, 15 U.S. territories and 150
ships at sea. The AFRTS services
more than 400 radio stations and
170 of these have studios and cre-
ate local programming. Thirty are
FM stations.

Disco Will Revive Labels

® Continued from page 6
here, saw the lack of good heavy-
duty equipment and long delivery
times on equipment being sold
through retail stores, and a lack of
knowledge on the part of many own-
ers on how to market a discotheque.
“Club owners were losing money by
hiring electricians who didn’t relate
to the music they were wiring for.”
Nothing related—sound, lights, or
design. We ask them what they want
or don’t want, how long they-intend
to stay in business, will they book
live groups, how much money do
they have to spend. We make them
aware that they are competitive. We
train the deejays and teach them
how to control a room, build people
through a marriage of lights and
sound to a crescendo, and release
them. The use of live acts with a fol-
lowing helps to promote a room. The

Tie Sinatra LP
To Europe Trek

LOS ANGELES — Warner-Re-
prise Records is releasing a new
Frank Sinatra greatest hits album,
“The Best Of OI’ Blue Eyes,”
throughout Europe as a keynote of
the label’s support of Sinatra’s first
European tour in 11 years.

The Sinatra European tour, which
runs through May and June, was
sold out within hours of announce-
ment. In England alone, 350,000
mail orders were received for the

£ 15,000 tickets available for Sinatra’s

two London shows.
. “He's Back , ., With The Best Of

{ic Blbe-Exght B e thpraf of the

Reprise Europe campaign with
heavy emphasis on in-store display
and leaflet catalogs.

www americanradiohistorv.com

act and the deejay ping-pong back
and forth. We also maintain a re-
source pool of deejays for the club
owner.

“The deejay is becoming an enter-
tainer. He uses tunes to create a set,
and can control dancing by a for-
mula, like playing four relatable and
one current song, then three rela-
table, two current and one new, and
then reversing the process.”

The return of the independent la-
bel is predicted by Smith because’of
the instant reaction to records. “An
independent can produce 25-50 rec-
ords, send them straight to the dee-
jay without a middleman or distrib-
utor, and use the feedback to
improve the record. It’s a minimal
risk.”

Smith sees MOR music growing
in popularity, with artists like Van
McCoy, Bojangles, Frankie Valli,
Barry Manilow, Barrabas, and Her-
bie Mann, and away from the heavy
r&b beat. “Originally, the sound was
heavy metallic rock, and it hurt your
ears and rattled your fillings, besides
producing fatigue.”

Smith considers the disco will be a
lifesaver for groups. “It will reopen
the doors and bring them back into
action.”

Smith sees the disco as a vehicle
for what is coming next. “In two
years, there will be a strong cycle to
multi-media entertainment which
could include anything from TV to
live groups.”

The Disco Chicago staff includes
Lee Windmiller who designs equip-
ment and handles the sound divi-
sion; Wayne Tignor, with Focus
Lighting; Paul Roston, video, asso-
ciated with Roscor; Michael Krutsh,
sound reinforcement, with Music
Dealers Service; and Corinne Ra-
facz, acting editor.

Foreign Perdf.
Income Up

® Continued from page |

set up bilateral deals that will allow
for a reciprocal cash flow abroad.

Paul Marks, ASCAP director of
operations, points to three factors
that are contributing to the growth
in foreign income. Foremost is an in-
crease in the actual number of per-
formances. But another is inflation.
In some cases foreign performance
rates are pegged to a cost-of-living
index. In others, fixed percentages
will accure more francs, marks or
pounds as user revenues respond to
inflationary pressures. A third factor
leading to heavier American grosses
is traceable to the erosion of the
value of the dollar in relation to
some foreign currencies.

Performance exchange payments
between ASCAP and foreign rights
groups in prior years had the domes-
tic society receiving $10.7 million in
1973 and paying out $5.9 million;
$9.2 million coming in in 1972,
against an outgo of $3.6 million; and
receipts of $8.6 in 1971 versus a pay-
out of $6.6 million.

The unusual size of the 1971
ASCAP payout is accounted for by a
special distribution of monies re-
ceived from networks withheld from
a contested period in the 1960s.

BMI's 1973 foreign income to-
taled $5.9 million, compared to $2.8
million paid out; in 1972 the com-
parable categories were $5.2 million
against §1.9 million; receipts were
$4.3 million in 1971, while $1.95 mil-
lion was credited to foreign societies.

A significant portion of foreign
income comes from performances
on jukeboxes and in movie theaters.
These categories of collections are
not made by the American societies,
but the size of their broadcast reve-
nues far surpasses similar takes
abroad, a BMI spokesman notes.

Earlier SESAC revenues from
performances abroad were $115,000
in 1973, $100,000 in 1972, and
$80,000 in 1971. Al Ciancimino, SE-
SAC counsel, says the agency cur-
rently has agreements with 35 for-
eign collection agencies, but of these
only 10 are so far bilateral, calling
for the transfer of funds on Ameri-
can performances. The bilateral ar-
rangements were only recently ini-
tiated, he says.

GRC, Landy Agree

LOS ANGELES—GRC and Rick
Landy have settled their dispute
over wages owed Landy. The At-
lanta record label has paid Landy
$1,383.50 after Landy took his com-
plaint before the California Division
of Labor Law Enforcement Com-
mission. Landy is now general pro-
fessional manager for Fred Ahlert’s
firms plus administers firms owned
by Burt Bacharach-Hal David and
Bones Howe.

PA'TSY

PAMORES

VILLA CAPRI
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AGIANT
ACROSS-THE-BOARD
HIT!

From The Current Frankie Valli Album l W mE u MLl

“CLOSEUP”
Produced by BOB CREWE § BOB GAUDIO ! ’

Includes
PRIVRTE STOCK PRODUCED BY BOB CREWE

Available on GRT Tapes

“SWEARIN TO GOD” & ll
“MY EYES ADORED YOU”

RECORDS, LTD.
40 West 57th Street New York, N.Y.
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General News

$5 Mil Cap Complex to Become Operational Next Fall

NEW YORK—Capitol Industries
has been quietly assembling a $5
million record and tape pressing,
duplicating, lacquering and distri-
bution complex in Winchester, Va.,
that will be fully operational this fall
as its major East Coast facility.

The move represents both a con-
solidation of facilities and an aug-
menting of existing branches and
plants, the latter under national
plant manager Tom Hopkins.

About six years ago the original

100,000-square-foot disk pressing
plant opened, and Capitol added
85,000 square feet last July when its
Bolton, N.C., facility was phased
out. The addition now handles
prerecorded cassettes as well as
blank Capitol II and The Music
Tape product, and blank cartridge/
cassette components (C-Qs).
Prerecorded 8-tracks are dupli-
cated at Jacksonville, Ill., and the
former Capitol Magnetics (Audio
Devices) headquarters at Glen-

33 Radio Stations Pitch
In To Boost WJA Efforts

LOS ANGELES—Thirty-three
radio stations, which program jazz
to some degree in 13 states plus the
District of Columbia, Holland and
Hong Kong, have pledged to help
the fledgling World Jazz Assn. grow.

These outlets join the nation’s
four exclusive jazz programmers,
KBCA locally; WRVR in New
York; KJAZ in Berkeley, Calif. and
WIJZZ in Detroit in getting on the
WIJA bandwagon.

The latest broadcast supporters
for the WJA include: KCMJ,
KCRW, KCSB, KPFA, KPFK and
KSFO in California; KADX and
KEPC in Colorado; WHUR in
D.C.; WBUS, WFLA and WUSF in
Florida; WBEE and WWMM in Il-
linois; KSUI and WSUI in Iowa;
WSER in Maryland; WBUR in
Massachusetts; WCMU, WIML,
WKMX and WNMR in Michigan;

ACCIDENT
STOPS RADIO
ACTION LIST

CINCINNATI—An electrical pow-
er accident outside Billboard’s print-
ing plant here last Friday knocked
out several pieces of equipment
used to set type. The accident af-
fected the setting of the Singles Ra-
dio Action feature. Billboard regrets
the inconvenience to readers of the
two pages of this feature not ap-
pearing this week. Singles Radio
Action will appear next week.

Craig Reports Gain

® Continued from page 12

sales of $30,300,000, compared to
earnings of $2,600,000, or $1.13 a
share, on sales of $32,800,000 for the
quarter a year ago.

Automatic Radio reported losses
of $444,000 on sales of $19,507,000
for six months ending March 31,
compared to earnings of 216,000, or
9 cents a share, on sales of
$23,101,000 for the same period a
year ago.

While Koss posted higher sales for
the nine months ended March 31, it
also posted lower earnings for the
same period compared to a year ago.

Earnings were $887,442, or 52
cents a share, on sales of
$12,130,451, compared to sales of
$1,013,529, or 59 cents a share, on
sales of $10,453,348 for the same pe-
riod a year ago.

In the professional equipment in-
dustry, Cetec Corp., North Holly-
wood, Calif., parent company of
Gauss, manufacturers of tape dupli-
cating equipment, reported higher
sales and earnings for the year
ended Dec. 31.

Earnings were $488,000, or 21
cents a share, on sales of
$32,683,000, compared to earnings
of $436,000 (including an extraor-
dinary gain of $99,000), or 18 cents a
share, on sales of $26,824,000.

WXXI in New York; WAMO,
WDUQ and WYDD in Pennsylva-
nia; KTEP and KYOK in"Texas;
WMRA in Virginia; KING and
KMIH in Washington; Radio Ned-
erland in Holland and Radio Hong
Kong.

Ira Sabin, a Washington, D.C.
jazz retailer, who is a chairperson of
the WJA’s radio committee, is de-
signing a questionnaire to be sent to
all commercial stations in the coun-
try asking how much jazz they play.

- Roy Loggins of non-commercial sta-
tion KCRW in nearby Santa Mon-
ica is conducting a similar poll of
public radio stations.

The WIJA’s first New York meet-
ing takes place May 19 at WRVR at
3 p.m.

Among the persons sending in a

" membership was someone who said

he wanted to participate by mail un-
til he was free to attend meetings in
person, which would be after De-
cember of 1976. His return address
was the federal prison at Lompoc,
Calif.

Commercials Big
For Wes Farrell

NEW YORK-The Wes Farrell
Organization reports a major in-
crease in its broadcast commercial
division. During the first three
months of this year, the following
deals were completed: Phillips Milk
of Magnesia, Hellmans May-
onnaise, Tab, Sprite, Bonanza
Foods, Coty Cosmetics, Fritos, Ideal
Toys, Mardi Gras Paper Products,
Mattell Toys, Shell Chemicals and
Del Monte Food Products.

Firm is expanding its commercial
broadcast division with plans to es-
tablish offices around the country as
well as in London and Paris.

Epic Will Market
U.K. Magnet Here

NEW YORK-U.K.-based Mag-
net Records has signed a distribu-
tion agreement with Epic for the
marketing of its product in the U.S.
and Canada.

Under the terms of the pact, Epic
retains first right of refusal in the
U.S. and Canada. Product released
will be on the Epic label, but carry a
Magnet logo.

The first release under the deal
will be the single “There’s A Whole
Lot Of Loving” by the British group
Guys and Dolls.

Fania Sets Island

LOS ANGELES—Island Records
will distribute all Fania Records’
product in the United Kingdom
with an agreement to manufacture
and release the records for three
years.

Fania recently signed a pact with
Tico/Alegre Records to distribute
and promote its product.

By STEPHEN TRAIMAN

brook, Conn., continues blank tape
production with John Hargis, vice
president, manufacturing, in charge.

Earlier this year, a new 26,000-
square-foot plant designed for
worldwide lacquer mastering went

apitol p 1oto

Capitol country star LaCosta got the
grand tour of Winchester, Va.,
pressing plant from Barry Kimmel-
man, Capitol Industries vice presi-
dent, administration and business
development. She was marshall of
Firemen's Parade at recent Apple
Blossom Festival.

onstream as this activity was trans-
ferred from Glenbrook in January
when veteran Jim Dwyer retired. Al-
though some quality control prob-
lems during the changeover were ac-
knowledged, Capitol’s estimated
share of the global lacquer master
market is back to over 50 percent
and climbing.

Confidentially, Capitol’s New
York studio and mastering facilities
were closed April 1, with Joe Lansky
setting up the test cutting equipment
in Winchester—where all mastering
will now be concentrated—before he
formally retired.

The new lacquer mastering plant,
under direction of Irving Mays, had
only one machine on-line initially
for standard 14-inch masters, and as
a result a large backlog of orders for
other sizes built up. With a second
machine operational this month, the
better one will be used for master
product, the other for less critical
reference disks. With the latest in
equipment, the new facility alone
represent a $1.2 million investment.

Up on the hill, Lee Simpson is
manager of the pressing and dupli-
cating plant kept so busy with the
Capitol/EMI family of labels that
the only outside client is Time-Life

for three of its direct marketing
series.

The new distribution center, a
100,000-square-foot facility of pre-
stressed concrete construction simi-
lar to the other two additions, is ex-
pected to be operational by Septem-
ber. It will augment Eastern
branches in Bethiehem, Pa., Atlanta
and Miami. Other Capitol branches
are located in Detroit; Niles, Il
(Chicago); Dallas and Los Angeles,
where a pressing plant also is oper-
ated.

TAX HEARING
WEDNESDAY

LOS ANGELES—The legislative
attempt to quash the projected tax
assessment on royalties from leased
masters in this state has been de-
layed one week.

A pivotal hearing before. the reve-
nue & taxation committee of Sen.
Alan Robbins’ proposal (SB 512) to
outlaw the 6 percent sales tax has
been slated for 1:30 p.m., Wednes-
day (14) in Room 5007 of the state
capitol, Sacramento. It was origi-
nally scheduled for May 7 (Bill-
board, May 10).

$71,268 For Subway Advertising

Record Promotion Goes Underground In New York

NEW YORK —Record companies
spent more than $71,268 in the past
year for “underground” advertising
in the subway system here. More
than nine companies participated in
subway advertising campaigns that
plug new product on billboards in
strategic locations near record retail-
ers and schools.

The viabilities of promoting prod-
uct “underground” began several
years ago and the sponsoring com-
pany, New York Subways Advertis-
ing, now offers a “special record

NARM Session

® Continued from page 3

NARM executive director Jules
Malamud expects a heavy represen-
tation of middle management at the
meet. These “front line” dealer per-
sonnel rarely have the opportunity
to attend NARM national conven-
tions, he points out.

A series of resolutions adopted by
retailers at the NARM convention
last March in Los Angeles is ex-
pected to provide much of the dis-
cussion material at the June con-
clave. While critical of price rises on
both singles and album product,
manufacturer returns formulas and
burgeoning mail-order promotions,
the retailer manifesto also concerned
itself with other matters deemed vi-
tal to dealer commercial health.

These include a reported increase
in the percentage of defective rec-
ords put out to market and the resul-
tant whittling away of dealer reputa-
tion, a plea for a single system for
quad on disk, and the value of a uni-
form numbering code for tapes and
records.

The NARM retailers committee is
headed by Barrie Bergman of
Record Bar as chairman. Other
members include Jack Cohen of
Disk, Bill Cox of Lechmere, Sid
Brandt of Discount Records, Ben
Karol of King Karol, Jim Green-
wood of Licorice Pizza, Sam Stolen
of Sam Goody, Russ Solomon of
Tower, Paul David of Camelot, Al
Franklin of Wide World, and Jerry
Shulman of Listening Booth.
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By JIM FISHEL

company package.” Under this plan
a company can purchase 59, 118 or
235 spot locations throughout the
1,200 potential locations for bill-
boards throughout the city.

“Most of the companies take the
118 spot package and under this
program they pay approximately
$30 per board and it remains up for
one month,” says Emily Feri of
NYSA. “There are about 59 loca-
tions in this city near record stores
and colleges and we usually place an
average of two or three posters per
subway stop—like one each on the
uptown and downtown side.”

One company that does not take
the special 119 billboard plan is Co-
lumbia Records. They utilize 300
spot locations for ad campaigns and
conduct two drives per year, accord-
ing to Ms. Feri.

RCA Records is the most regular
advertiser for subway advertising
and it has waged some successful ad-
vertising campaigns, according to la-
bel advertising manager Jack Ched-
noff.

“In the past year, we've spent
about $20,000 and we feel that each
of our campaigns has been success-
ful,” he says. “We usually key each
campaign to a different market and
pick our locations with that in
mind.”

He cites the r&b market as an ex-
ample.

So far this year, the company has
advertised “underground” for the

Hues Corporation, The Tymes, Lou
Reed, David Bowie, New Birth, Jose
Feliciano and Carol Douglas.

“Unlike a newspaper, where the
ad is fighting with other ads, this me-
dium holds the subway rider as a
captive audience.”

RCA is experimenting with mini-
billboards at shopping centers in
Los Angeles, and although it has
worked successfully, Chednoff says
he doesn’t think it’s as effective be-
cause people don’t concentrate on it.

London Records entered into the
market for the first time Friday (9),
with a major push of its new Z.Z.
Top album, “Fandango.” Label di-
rector of creative services Don
Wardell says they are taking the ad-
vertising medium one step farther by
including the names of dealers clos-
est to each poster. This will include
46 area dealers, as well as an an-
nouncement of the group’s upcom-
ing appearance at the Felt Forum
here.

Mark Shulman, director of adver-
tising for Atlantic Records, says his
company spends about $20,000 per
year on this form of advertising.

“We still consider it a viable
means of advertising and it has
really worked well for us, especially
in our ‘Soul Explosion’ campaign,”
Shulman says.

Other companies using subway
advertising in the past year are ABC,
Warner Bros., United Artists and
Capitol.

® Continued from page 6

Executive Turntable

keting at Ed Bosken’s Queen City Albums, Inc., Cincinnati. Also new there are
Reggie Wallace, engineer, and producer-arranger Charles Novell, who sang
with the Regents gospel group. . . . Sandy Pollack heads up the West Coast mu-
sic divisions of McFadden, Strauss & Irwin Inc. Joining the firm is Guy
Thomas. Howard Bloom last week was appointed director of the company’s
East Coast music wing. . . . Dana Taylor joins Stephen Metz, Ltd. as assistant to
vice president Glynnis Daly in the Los Angeles offices.

*

*

Jim Sharp has been added to the staff of Monument Records here as Oper-
ations Manager, following 10 years with Columbia. He most recently was CBS
single record coordinator for the West Coast. He will report to Rick Blackburn,

vice president and general manager.


www.americanradiohistory.com
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new single says it all!
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A SUBSIDIARY OF
20TH CENTURY-FOX FILM
CORFORATION

WHERE HIS FRIENDS ARE!
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General News

Beach Boys Song Catalog a Bonanza For Irving/Almo

LOS ANGELES—Chuck Kaye,
director of A&M’s Irving/Almo
publishing arm, doesn’t claim any
great commercial foresight in his six-
year-old purchase of the classic

.Beach Boys catalog which has al-

ready accounted for one gold record
repackage in the past 12 months. He
made the deal more for artistic rea-
sons than for hard business logic.
“Obviously, it was Capitol’s effec-
tive merchandising and the Beach
Boys’ touring successes that made
‘Endless Summer’ a smash last

year,” says Kaye. “We’re not trying
to steal any credit or claim we had a
crystal ball in 1968 when Irving/
Almo made what was then one of
the most expensive catalog deals
ever for the Beach Boys titles.”
Kaye negotiated with Brian Wil-
son’s late father Murry for the pur-
chase of about 75 titles, ranging all
the way from the earliest Beach Boy
hits such as “Fun, Fun, Fun” and
“Little Deuce Coupe” to the classic

“Pet Sounds” album with “Good Vi-
brations.”

_ This Week’s Legal Action_|
Midkiff Beef Into Court

LOS ANGELES—Walter Mid-
kiff, better known as Dewey Martin
when he was with Buffalo
Springfield, wants $150,00 from for-
mer members of that act and Atlan-
tic Records and Cotillion Music, the
label’s music publishing wing.

Midkiff claims in a superior court
suit here that he was “hoodwinked”
by Stephen A. Stills and Neil Young
Dec. 31, 1968, when, then 24, he
signed an agreement which dis-
solved all his links with the group in
return for which he got the exclusive
right to the group, Dewey Martin
and the New Buffalo.

Midkiff claims he was naive in

Club Settles
For $100,000

MARTINEZ, Calif.—Longines
Symphonette Society has settled for
$100,000 with consumer fraud pros-

~ ecutors after hundreds of complaints

from club members about billing
procedures were filed.

Filed in Contra Costa County su-
perior court, the consent judgement
affects the billing and collection ac-
tivities of the Capitol Record Club,
Citadel Record Club, Capitol Stereo
Tape Club and other operations
owned by Longines-Wittnauer, Inc,,
of New Rochelle, N.Y.

A lawyer representing the record
clubs in Los Angeles acknowledged
mistakes in billing and said they
were being corrected and did not
represent a deliberate way of doing
business. The county deputy district
attorney here, Curtis Hoffman, re-
ported “about 300” complaints were
made in Northern California.

signing away his rights, which he es-
timates could have brought him
$150,000. He claims that Stills and
Young did not assume responsibility
for the indebtedness of the group as
they agreed. Midkiff wrote a letter
Sept. 1, 1974, rescinding the 1968
agreement. He claims that Atlantic
and Cotillion owe him royalties
from recordings and songs. Others
named as defendants are Richard F.
Davis Jr., Bruce Palmer and Paul N.
Furay, all members of the act.

Alberts Asks
$3 Mil Damages

PHILADELPHIA—Al Alberts,
the original lead singer of The Four
Aces, has filed a $3 million damage
suit in U.S. District Court here
against MCA Records, claiming
they used his old songs on a nos-
talgia album without giving him
credit.

The album, “The Best of the
Best—the Four Aces,” was released
May 24 and features the voice of Al-
berts in 21 of the 23 tracks.

The suit claims that MCA ex-
cluded his name and photograph
from the album. The liner notes on
the cover, it is charged, made no
mention of Alberts and that the pho-
tographs on the cover and inside
jacket were of four men “purport-
ing” to be the original Four Aces.
Alberts says he created the group in
1951 and disassociated himself from
the group in 1959.

Alberts carried on as a single for
many years and more recently devel-
oped into a local TV personality
hosting a weekly home talent show.

New Formula Cuts
Fatal VC Content

NEW YORK—Tenneco Chemical
claims it is now able to remove 98
percent of the residual vinyl chloride
from PVC resins it produces in two
plants. Exposure to vinyl chloride
monomer in heavy concentrations
has been blamed for a number of
cancer deaths.

Effective immediately at plants in
Texas and New Jersey, 12 of Ten-
neco’s PVC grades will be shipped
with a maximum monomer content
of 10 parts per million (in the resin),
compared with 50 times that figure,
the typical industry policy.

Rabbi Milton

NEW YORK-Rabbi Milton
Feist, former president of Mercury
Music Corp. and Century Music
Publishing Co., died here April 23
after a brief illness. He was 67.

Rabbi Feist had been active in the
publication of concert and educa-

AEIl Taking Jet
Into L.A. Court

LOS ANGELES—Members of
the rock group, Jet, are being sued
for $100,000 damages in superior
court here by American Entertain-
ment Inc. (AEI), Beverly Hills.

Pleading claims that Raul Abeyta,
Larry F. Lee, Gilis Peach and Mi-
chael Hillman, who compose Jet,
signed a personal management pact
with R.G. Levin of AEl in late Feb-
ruary 1974. It called for the firm to
receive 20 percent off the top of the
group’s gross. Suit alleges the group
breached the pact by sending a letter
of termination July 24, 1974.

Feist Dead

tional music for some 20 years. After
the sale of Mercury Music to Theod-
ore Presser he devoted himself en-
tirely to talmudic study. A son of
pioneer publisher Leo Feist, he is
survived by a brother, Leonard, ex-
ecutive vice president of NMPA.

By NAT FREEDLAND

“When the deal was announced,
many of my friends in the business
told me I was crazy,” laughs Kaye.
“Surf music was at its lowest point
ever. This was the heyday of San
Francisco acid rock and the English
groups.”

Kaye says flatly that he bought
the Beach Boys catalog for A&M
solely because the songs are “great
music and a vital part of our entire
1960s culture. I felt it was important

for A&M to be associated with music
like this that will stand on its own

ACCIDENT
STOPS RADIO
ACTION LIST

CINCINNATI—-An electrical pow-
er accident outside Billboard’s print-
ing plant here last Friday knocked
out several pieces of equipment
used to set type. The accident af-
fected the setting of the Singles Ra-
dio Action feature. Billboard regrets
the inconvenience to readers of the
two pages of this feature not ap-
pearing this week. Singles Radio
Action will appear next week.

L New
Companies

W&L Music Enterprises has been
formed in Hollywood by former
Epic Records West Coast a&r direc-
tor Eddie Wenrick William Leopold,
a former executive with Concerts
West. Billed as the “first one-stop
production - management - publish -
ing-merchandising-publicity oper-
ation,” W&L Music is seeking to
guide the careers of independent
producers and writers as -well as
record artists.

* * *

Ms. Bryna Chimenti, formerly
with Casablanca Records and Barry
White has formed Cancer Rising
Management-Production and New
Moon Music in Los Angeles. Her
charter client is blues singer John
Dallas, who is also a motorcycle
daredevil due to perform the na-
tional television debut of his head-
on collision stunt in Las Vegas later
this year.

* * *

Ted Feigin & Associates has been
formed with Los Angeles and New
York offices for a management-pro-
duction-publishing operation. Fei-
gin was previously Columbia Rec-
ords West Coast a&r vice president
and co-founder of White Whale
Records.

RCA Issues a 45
From Tomita Album

NEW YORK—Release of a com-
mercial single from the new RCA
Tomita LP, “Pictures At An Exhibi-
tion,” is expected to increase both
sales and chart action for the elec-
tronic music production that has
sold 50,000 units in its first month,
according to Ernest Gilbert, Red
Seal marketing director.

Heavy airplay reportedly has
helped a crossover from classical to
pop similar to the first Tomita LP,
“Snowflakes Are Dancing.” Con-
current with the single release,
“Gaba Yaga” and “Great Gate Of
Kiev,” RCA’s promo campaign
moves to national TV spots.
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forever, despite any temporary fads
pushing it into the background for a
while.”

Movies like “American Graffiti”
and TV dramas set in the *60s have
proven a lucrative royalty source for
Kaye. “You literally can’t do a film
about this period without playing
Beach Boys music in the back-
ground,” he says.

Kaye intends to press harder than
ever now for cover records of Beach
Boys hits, particularly for the early
teens market which never lived
through the originals.

CHART TALK

“I think Brian Wilson’s melodies
are a treasure chest for any jazz mu-
sicians who can overcome their old
anti-rock prejudices,” says Kaye.
“And with the huge comeback of the
Beach Boys we've literally been de-
luged with requests to use the songs
for commercials.

“So far none of the projects we
were offered have been right. We're
being careful that the music isn’t to
be used in any way that would

cheapen it. But I'm sure the proper
vehicle will come up eventually.”

Sizzling Sales Catapulit
Earth, Wind & Fire High

LOS ANGELES—Columbia's Earth, Wind &
Fire takes over the lead on the Top LPs and Tape
chart from Columbia's Chicago and it's the first
time one label has had two No. 1 albums in a
row since March of '74. Then the disks involved
were Bob Dylan's “Planet Waves” and Barbra
Streisand's "The Way We Were.” Columbia was
the label there too.

Last week's chart-topping LP by Chicago was,
in fact, the group's fourth consecutive set to
crack the No. 1 spot. That's a total exceeded in
the '70s only by Elton John, with five. Other acts
to score four No. 1s in this decade are the Roll-
ing Stones and Led Zeppelin.

Before Chicago's string of No. 1 albums
started, there were several near-misses. The
group’s second LP peaked at number 4 in 1970.
(It also stayed in the top 10 for 33 weeks, a lon-
gevity surpassed in the '70s by only three disks:
"“Tapestry,” “Jesus Christ: Superstar,” and
“Goodbye Yellow Brick Road.”) In February of
'71, ""Chicago 111" went to number 2 for a couple
of weeks while the Carnegie Hall set, released
later this year, peaked at number 3.

The group's debut album, despite an incred-
ibly long chart ride, never made the top 10. Chi-
cago has since made up for that, though, with
five of its last seven albums (including the new
one) hitting the top 10 in its second week on the
chart. To date the group’s LPs have chalked ip a
total of 98 weeks in Billboard's top 10. Chicago
is one of only two acts (the other being Grand
Funk) to place an album in the top 10 during
every year of the '70s.

* * *

The new motion picture soundtrack to the
deaf, dumb and durable “Tommy” is charted
higher this week than the other two installments
of the work were at their peaks. The Polydor set
is now a starred number 3. The original Who LP
reached number 4 in September 1970, while the
second outing, by the London Symphony Or-
chestra, had a high point of number 5 in Febru-
ary 1973.

Along the same lines, the soundtrack to
“Funny Lady” has done even better on the
charts than the “Funny Girl" soundtrack fared
six years ago. “Lady” took only five weeks to
reach the top 10 (it got up to number 6 last
week), while “Girl" took 18 weeks to reach its
January '69 peak of number 12. The champ in
the Streisand-as-Brice series, though, is 1964's
original cast album. it not only made the top 10,
but stayed there for 22 weeks, peaking at num-
ber 2 behind the original cast album of what
would fater become another Streisand film ve-
hicle, “Hello Dolly.”

“Funny Lady,” incidentally, is Streisand's
12th album to hit the top 10 since she got
started 12 years ago. In this same period only
the Beatles and the Rolling Stones have had
more top 10 LPs. Among female soloists, Strei-
sand's runners-up are Aretha Franklin with six,
and Carole King with five.

* * *

“Crash Landing,” which peaked last week at
number 5, was the second Jimi Hendrix album
to make the top 10 since the artist's death. The
first was “Cry Of Love™ in 1971. Hendrix is thus
one of a handful of soloists in the past 10 years
to have an album reach the top 10 post-
humously. Other acts to achieve this belated
popularity are Nat King Cole (“Ramblin’ Rose"”
and "LOVE" in '65), Otis Redding (“History Of"
and “Dock Of The Bay" in '68), Janis Joplin
("Pear!” in '71 and “In Concert” in '72), and
Jim Croce (“Life And Times,” "“You Don't Mess

Around With J;m," “| Got A Name," and “Photo-
graphs And Memories” in '73-'74).

* * *

On the Hot 100 Tony Orlando and Dawn are
sitting pretty with “He Don't Love You,” now in
its third straight week at No. 1. The last single to
spend this much time on top was Paul Anka's
“Having My Baby" fast August. The Dawn disk is
the group’s third No. I, joining '71s “Knock
Three Times" and '73s “Tie A Yellow Ribbon.”
Other acts in the '70s to pick up three top-
charted singles are the Carpenters, Cher, Rob-
erta Flack, Paul McCartney and Wings, Helen
Reddy, Three Dog Night, and Stevie Wonder. The
Jackson Five and Elton John have each scored
four.

The Carpenters may be outdone in terms of
most No. 1s, but they have more top 10 singles
to their credit than any other act in the '70s.
“Only Yesterday" has brought their total to 12.
In fact, since Karen and Richard got going five
years ago, their only singles to miss the mark are
the number 11 “t Won't Last A Day Without
You" and the number 12 “it's Going To Take
Some Time."” Runners-up in the competition for
most top 10s are Elton John with 11; Chicago,
Paul McCartney, and Stevie Wonder, all with 9;
and the Jackson Five and Three Dog Night, each
with 8.

The Dog recently broke a string of 18 Top 20
singles. Their name is still magic, though, when
it comes to transforming the writers of their hits
into celebrities in their own right. Leo Sayer,
who wrote the group’s hit of a year ago, “The
Show Must Go On,” is just coming off a top 10
hit of his own. Other once-anonymous song-
writers who have had their compositions get the
Three Dog Night treatment are Harry Nilsson
(“One), Laura’ Nyro (“Eli's Coming"), Randy
Newman (“Mama Told Me"), Paul Williams
(“Out In The Country,” “Old Fashioned Love
Song,” “Family Of Man"), Hoyt Axton (“Joy To
The World,” “Never Been To Spain"), Dave Log-
gins (“Pieces Of April”) and Daniel Moore
(“Shambala™).

Bilingual hits have a grand tradition in pop
music going back to “Bei Mir Bist Du Schon.”
Still, their prevalence over the past several
months is extraordinary. La Belle went ail the
way to No. 1 with the half-French “Lady Marma-
lade.” This week Freddy Fender remains a
starred number 2 with the half-Spanish “Before The
Next Teardrop Falls.” And last fall Bobby Vinton
went to number 3 with the haif-Polish “My
Melody Of Love.” How does one say gold in all
those languages? PAUL GREIN

Firm ‘Nancy’ Promo

NEW YORK-—A hefty merchan-
dising and sales promotion push will
back the release of “Nancy Nevins,”
the first product from Tom Cat Rec-
ords, the RCA-distributed company
headed by veteran producer Tom
Catalano.

Featuring the former lead singer
and writer for the rock band Sweet-
water, the LP was arranged and con-
ducted by Artie Butler, and pro-
duced by Catalano.

One campaign highlight will be a
contest for RCA sales and promo-
tion personnel involving window
and in-store displays, with first prize
a day as a movie extra.
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General News

Latins Tap Soul To Spice Their Salsa

® Continued from page |

Joe Cuba, a veteran Latin artist
with the 1965 hit, “Bang Bang,” that
crossed into the pop market on Tico/
Alegre Records, has a new disk,
“Busting Out,” which he says is a
Latin r&b tune.

“The record companies did not
promote the Latin artist because

You ae cordially nvited to attend the premsere
presentation of the Rock Science Ficton Fantasy
'In the Beginning... There Was an End’

FOX. at the Acker-
man Union Buiding, Uneversity of Californa, Los
Angeles, on May 16, 1975, 12:00 Noon

Free admission
Presented by UCLA's Commission for Cultural Aftairs
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Latin music was not considered a
major influence in the record indus-
try,” says Cuba, “But now they are
turning around and looking at us
saying, ‘hey, come ring my cash reg-
ister.””

Cuba says the beginning of ac-
ceptance for Latin rock artists came
about with Richard Nader’s first
salsa show at Madison Square Gar-
den, N.Y., in early 1974. “This show
opened a concert field for us,” he ex-
plains.

Salsa is the current name given to
Latin soul music and Cuba feels that
the name is necessary to distinguish
Latin soul from just Latin music.

*“Pop artists have taken our musig
as far as they could take it while
trying to capture our particular
rhythm; now the record companies
are realizing that if they want the
authentic sound they must get it
from the Latin artist.”

And in New York, Frankie “Hol-
lywood” Crocker of WLIB is turning
his r&b audience onto salsa. Crocker
recently hosted a salsa concert at the
Felt Forum with Tito Puente, Joe
Cuba and other Latin artists.

Another new avenue for national
recognition of Latin artists is the

“Latin Record Of The Year” cate®

gory added to the Grammy Awards
by NARAS. .

Cuba feels that this is a stepping
stone for the Latin artist which will
provide an added incentive to push
for hit records.

Cuba says that nightclubs are be-
ginning to open up to Latin artists.
They are being used as opening acts
as opposed to second and third acts
on a bill.

One important point: traditional

"Latin artists who are crossing to soul

and pop are not doing so with au-
thentic Latin music. Joe Bataan
chose the pop/soul Gil Scott-Heron
song, “The Bottle,” as his major
crossover push.

Mongo Santamaria recently chose
the pop/soul disco tune “Lady Mar-
malade.” Certainly there are Latin
rhythms involved, but the material is
not in the vein of a “Bang Bang” or
“Watermelon Man” which Santa-
maria recorded in 1963 on Battle
Records.

Pop oriented artists such as San-
tana, Mandrill and Weather Report,
for example, all use Latin rhythms.

For many years jazz artists have
been heavily influenced by Latin
rhythms. Jack Costanzo played
congas and bongos with the Stan
Kenton Orchestra in the ’40s.

Chano Pozo, also of the '40s
played congas with the Dizzy Gil-
lespie band bringing with him West
African rhythms heard in his native
Cuba.

Ray Barretto has. played congas
with Herbie Mann for many years
and is on the current hit “Hijack” al-
bum. There are other Latin percus-
sionists like Candido and Armando
Peraza (with Cal Tjader) who have
been associated with tif jazz com-
munity.

Now, one finds the Latin musi-
cian tapping the mainstream of
American pop music for his own key
to mass audience acceptance.

Mrs. Drozen Dead

LOS ANGELES—Bertha “Birdie”
Drozen, wife of Lou Drozenfpresi-
dent of Laff Records, succumbed to
lung cancer May 4. She was 56 years
old.

Army-AF Speed Up Service

® Continued from page |

shelves move past his station. It is
believed to be the first time the con-
cept is used in this industry. Faulk-
ner points out that despite his taking
on almost double the amount of
product responsibility his ware-
house work force remains at 50 per-
sons. Warehousing space is cut in
half with the new system, he says.

The Arlington base, located at 621
109th St., handles the western two-
thirds of the U.S., Alaska, and the
entire Pacific, including Korea, Ja-
pan, Thailand, Okinawa, Guam and
the Philippines.

The Atlanta record distribution
center, located at Bldg. 305B, S. 2nd
St., Fort Gillem, Forest Park, Ga., is
headed by Bill Sullivan, also a vet-
eran in military buying and admin-
istration of records and tapes. At-
lanta will serve the eastern third of
the U.S., and Europe including the
United Kingdom and Germany.

The consolidation program de-
rails a previous plan to open a Los
Angeles depot. Both Atlanta and Ar-
lington will buy direct from labels
for sale to base and post exchanges.
The army dropped its last rack affil-
iate here early this year when it took
over this area’s exchanges from ABC
Records & Tapes. The army-air
force program to go direct actually
began about two-and-one-half years
ago with an experiment in buying
direct which started in what was the
Alamo district, Texas.

The two consolidated depots will
serve approximately 650 different
exchanges with records and tapes
worldwide. Where previously indi-
vidual labels shipped recorded
product in base stores outside the
U.S. on a contract basis, the two su-
per-warehousing facilities become
literally global-supplying one-stops
for all product.
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Music Phile, St. Petersburg, Fla.—500 coptes
Sound Unlimited, llinois— 3,000 copies
Fathers and Sons, Inc., Indiana—1,750 copies
Music Plus, Los Angeles—500 copies ]
Odyssey Records, Santa Cruz, Calif.—2,000 copies

Distributors and rack jobber inquiries invited

5xT & 8xI0

50 BAW—-8x10 GLOSSIES (0 .25¢ — .14¢ for 1000
SEND FOR PRICE LIST AND SAMPLES 1!

CONTACT DISTRIBUTION MANAGER, HIGH TIMES, BOX 386,

COOPER STAT, NEW YORK, N.Y. 10003; (212) 242-3888

TITLE

Attach this coupon to your company letterhead for a free sample
copy and your distributor's name.

YOUR NAME

Limit: one per company.
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DIRECT AIR SHIPMENTS
FROM EUROPE TO BOTH COASTS
FASTEST SERVICE
TO ANY POINT IN THE COUNTRY!

RECORDS

NEW 1375, 56 page “the Import People”
"_* I"UStr ated catalﬂgue Serving Leading Retailers, Rack Jobbers & Distributors

JEM RECORDS, INC.

THE MOST PROGRESSIVE P.0. Box 362, 3001 Hadley Road
ROCK CATALOGUE South Plainfield, N.J. 07080
EVER COMPILED. (201) 753-6100
Over 1300 Titles Specializing in. Rock & Jazz
from England, Germany, Italy, Holland & France. FERLRRCEADISD

) e i {Sorry, nothing from Greece) -
Also Available: mglr?gypll,ﬂaﬁe:‘ l\élgge;(zsme 12 g JEM RECORDS WEST, INC.
Roger Dean Posters 14619 Victory Blvd. West

Van Nuys, Cal. 91401/ (213) 988 - 5812
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55% FM Growth Over 10 Years

Arbitron Study Discloses Medium’s Boom

NEW YORK-—-New or stronger
FM stations in 11 major markets has
produced a 55 percent growth for
the medium over the past 10 years,
according to a study conducted by
Arbitron. The study was based on
the stations that showed up in the 11
markets during the Jan./Feb. 1975
ARB survey as compared to a simi-
lar study in the same markets in
Oct./Nov. 1966. AM station launch-
ings increased 13 percent in the same
period.

San Francisco had 11 new FM

stations. Detroit 10 new FM stations.
Philadelphia, even 10 years ago, was
a good FM market, evidently, be-
cause only one new FM station
shows up today in the reports as
compared to 10 years ago.

San Francisco has five AM sta-
tions showing up in the surveys that
didn’t 10 years ago. Boston, Seattle
area, and Philadelphia had no new
AM operations show up, while
Cleveland, Detroit, and Washington
all had one each.

Another interesting fact is that

WINK MARTINDALE HOST

ARP Programs Blossom
To U.S. & Foreign Airers

LOS ANGELES—More than 35
radio stations in the U.S. and vari-
ous overseas stations are now carry-
ing “Music Scene U.S.A.” reports
Jerry Simmonds, president, Ameri-
can Radio Programs.

Host of the three-hour weekly
show is Wink Martindale, afternoon
personality on KMPC here.

In addition, ARP has about the
same number of radio stations fea-
turing “Music Of The Swinging
Years” hosted by Chuck Cecil. This
show is also weekly and three hours
long.

Craig B. Simmonds is general
manager of the radio syndication
firm. Don Clark is producer and
writer. The firm was started about
five years ago focused around “One
Reporter’s Opinion,” a daily brief
commentary hosted by newsman
George Putnam. Jerry Simmonds

had been sales manager at KTTV,
Los Angeles TV station. At one time
in his career, he was part owner of
KDOT in Reno for several years.

“In spite of my years in tele-
vision,” says Simmonds, “I think
that radio is so strong today that ad-
vertisers are missing a bet by not
putting more money into radio
spots.”

ARP product is certainly strong; it
is heard even in American embassy
offices in Peking, China, via cas-
settes that are bicycled from office to
office.

The Martindale show feature the
top records each week—via an exclu-
sive arrangement—from Billboard’s
easy listening chart. Martindale’s
forte of interviewing record artists is
also featured. And reports from the
stations carrying the show are high-
lighted each week.

MOR FIRST OFFERING

2 Calif. Vets Start
Syndication Service

LOS ANGELES—Radio Arts
Inc.,, a radio syndication firm, has
been launched here by Chuck
Southcott, until now program direc-
tor of KGIL in the San Fernando
Valley, and Larry Vanderveen, for-
merly general sales manager of KFI
here.

Vanderveen is president; South-
cott is calling himself program man-
ager. He had been 13 years with
KGIL, once one of the nation’s best
and most successful suburban sta-
tions. Since 1968 he’d been program
director.

The new firm opened offices May

STATION MGRS & PD’s

Need a Jock or Newsman? Tired
of receiving unqualified apps,
tapes, resumes & calls — STOP
— do it the right way! Get what
you want! NATIONWIDE
RADIO BROADCASTING
EMPLOYMENT SERVICE

JOCKS & NEWSMEN

Need a job or change? Find what
you‘re locking for NOW! Send
tapes and resumes, NATION-
WIDE RADIO BROADCASTING
EMPLOYMENT SERVICE

MASTER & WILLIAMS
EMPLOYMENT
Radio Broadcasting
Division
4545 N. 27th Ave.
Phoenix, Arizona 85017
(602) 242-2354

5 in Burbank, a suburb of Los An-
geles. First product, an MOR pro-
gramming service for automated ra-
dio stations, will be available by
August. The MOR-oriented pro-
gramming service will be just the
start, says Southcott.

“We’ll also be acquiring syndi-
cated product from other producers
to sell on a nationwide basis.”

The MOR format that Radio Arts
is introducing is not available cur-
rently in the marketplace, he says. “I
don’t think real MOR record sales
are now being reflected in any chart.
I've taste-tested music at a lot of col-
leges over the years at KGIL. In the
junior year, many students start dig-
ging MOR instead of heavy rock.”

And the programming of Radio
Arts will reflect this, he says, adding
that in his opinion artists such as
Percy Faith have never had an al-
bum in the red. Programming in ra-
dio should reflect this consistent and
wide popularity of MOR artists.

‘Q’ On Wichita Air
WICHITA, Kan.—KARD, FM

station here owned and operated by
the Kansas State Network, is now

" broadcasting in quadraphonic full-

time, according to corporate director
Buc Weatherby. The station is using
the Sansui QS matrix 4-channel en-
coder.

while the number of listed stations
was increasing, the number of sta-
tions with completely separate pro-
gramming (Monday through Friday
6-10 a.m.) increased from 54 percent
of all listed stations in 1966 to 85 per-
cent in 1975.

“The interaction of more stations
listed in Arbitron reports and more
stations listed with different pro-
gramming provides better buying
opportunities for advertisers as well
as a tremendous increase in the over-
all entertainment selection offered
to the general public,” says William
T. McClenaghan, vice president and
general manager of Arbitron Radio.

Los Angeles went from 12 to 18
FM stations in 10 years, New York
from 11 to 19, San Francisco from 9
to 20. Boston from 8 to 13, in all
there was an increase from 112 FM
station to 174 FM stations and from
281 AM stations to 365 AM stations.

Not all, of course, were new on the
air; most were just perhaps pro-
gramming better and able to be
listed now as opposed to then.

= BIOGRAPHICAL SHOW TAPED;

[ Syndicate 8 Hours Of Sinatra

LOS ANGELES—*“Frank Si-
natra: Biography In Sound” is the
debut project of a new syndication
firm, Kat Wisker Productions. The
eight-hour show spans Sinatra’s ca-
reer through his recordings (over
100 selections from commercially re-
leased disks plus airchecks and “V
disks”) plus 15 interviews with noted
music personalities.

Peter Kline, the show’s producer,
explains the program is available on
10-inch 7% i.p.s. open reels in a
number of formats: as an eight-hour
show, as two four-hour shows or as
four two-hour programs.

The cost is negotiable with each
station based on its advertising reve-
nue. A station gets a year’s exclusive
use of the program under the leasing
arrangement.

Kline, a former a&r director for
the Capitol Record Club, says his
initial mailer to 80 major market sta-
tions produced a 30 percent interest
rate, with the majority indicating
they look upon this kind of program
as a weekend special.

The goal of Kat Wisker, Kline
points out, is to develop program-
ming based on well-known artists
who appeal to an over 40s audience
which does not frequent record
shops.

The four two-hour shows are bro-
ken down thusly: the early years—
from winning Major Bowes® “Ama-
teur Hour” to his stints with the
Harry James and Tommy Dorsey
bands; the Columbia years—when
he was known as “The Voice”; the
Capitol Records/MGM movie
years—when he ran with the “clan”
and did uptempo LPs with Nelson
Riddle; the Reprise years—called
the “retrospective years” right
through his retirement and return to
show business.

Long-time Sinatra collector Ric
Ross is the a&r consultant, Richard
Oliver the script writer and Gene
Norman, well-known disk jockey
years ago and owner currently of
GNP-Crescendo Records, the narra-
tor.

Among the show business persons
interviewed for their personal stories
about Sinatra are Bing Crosby,

www americanradiohistorvy com

4,000 Letters Go Out To
Rock Personalities Urging
They All Join In NAPRA

LOS ANGELES—The National
Assn. of Progressive Radio An-
nouncers here has launched a na-
tionwide membership drive and ex-
pansion program, according to
Hilary Clay Hicks, executive direc-
tor, and NAPRA president Jim
Ladd of KLOS, Los Angeles.

An announcement detailing the
program and the formation of five
district committees went out to 4,000
rock air personalities, along with the
first regular issue of the in-house
Progressive Transmitter newsletter
and a brochure.

In addition, the new campaign
correlates with the debut of “Get Off
II,” an album of public service anti-
drug abuse messages from such as
Chuck Berry and the Beach Boys
and Al Green and Linda Ronstadt.
The album is now available to all ra-
dio stations for broadcast.

For the first time, says Hicks, Pro-
gessive Transmitter will be monthly
for members. Prior to June 1, new
members may enroll in the organiza-

By ELIOT TIEGEL

Sammy Cahn, Paul Weston, Jo Staf-
ford, Nelson Riddle, Gordon Jen-
kins, Jimmy Bowen, Percy Faith,
Matt Dennis, Bullets Durgom and
Sy Oliver.

Among the tracks are several pre-
viously unavailable, Kline says, in-
cluding an aircheck of Sinatra and
the Tommy Dorsey Band opening
the Hollywood Palladium; Sinatra
singing with the Benny Goodman
Sextet; Sinatra singing at the Lido in
Paris; and a demo cut the day before
he married Nancy of “Our Love.”

Writer Oliver says the special
graphically points out how the songs
relate to experiences in Sinatra’s life.
At the end of the Dorsey era when he
had to sell part of his income to the
band leader to gain his freedom to
become a soloist, he sings “I'll Buy
That Dream.” At the end of the Co-

tion for $12 a year; after that date,
cost is $25 a year.

Among those appointed to re-
gional committees in the expansion
program are Stan Garrett of KZEL
in Eugene, Ore.; Jeff Pollack of
KMYR in Albuquerque, N.M.; Ron
Britten of WDALI in Chicago; Gary
Granger of WHSE in Ft. Lauder-
dale, Fla.; Sonny Fox of WNOE-
FM in New Orleans; and Allison
Steele of WNEW-FM in New York.
Twenty-five air personalities and
programmers were named. Part of
the membership drive entails mem-
bership drive committees in each re-
gion. As part of the expansion pro-
gram, membership is now open to all
rock air personalities.

NAPRA, founded in 1972 prima-
rily as a medium for coordinating
public service messages, now pro-
vides a variety of membership serv-
ices and programs. NAPRA mem-
bers will also vote on nominees for
the “Pinnacle,” the first annual rock
awards television show now being
groomed for CBS-TV in August.

lumbia era when the label wanted
him to record with other people, he
sings “Why Try To Change Me
Now.” When he left Capitol his last
song was “I Got A Right To Sing
The Blues.”

Kline calls the show an entertain-
ment documentary, noting that local
stations have done Sinatra specials
in the past, but not with as much
depth. There is no interview with Si-
natra.

Each show has six commercial
breaks, five for two-minute spots
and one for one one-minute spot.
There is also an extra 20 seconds
open for station IDs on the hour and
half-hour.

The project has been in the works

eight months. It becomes available
for airing the last week in May.

FOR PROGRAM DIRECTORS

NAB Firms 6 Fall
Radio Conferences

WASHINGTON—Special work-
shops for radio program directors
will be highlighted during the six
1975 Fall Conferences of the Na-
tional Assn. of Broadcasters, accord-
ing to Burns Nugent, NAB executive
vice president for station relations.
The workshops will be conducted by
Bob Henabery Associates, New
York, and will deal with program-
ming problems and solutions.

Topics will include:

® How to best program to today’s
different audiences;

o Identifying the hit elements in
any kind of format;

® What makes your listeners tune
in and out;

® Pinpointing the duties of your
disk jockeys.

Prior to forming his own company
in mid-1974, Henabery was director
of program development for ABC-
owned stations. Before his six years
with ABC, he was operations direc-
tor for WRKO in Boston.

The Fall Conferences will be held

Oct. 12-14 in Atlanta, Oct. 15-17 in
Boston, Nov. 9-11 in New Orleans,
Nov. 12-14 in Chicago, Nov. 16-18
in Denver, and Nov. 19-21 in San
Francisco.

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country ¢ rock
soul « big band
all-time favorites
FOR CATALOG of 6000 titles
send $1.50 (no c.o.d.'s)

If AIR MAIL is desired for catalog
+ U.S. and APO/FPO addresses, add $1.00
« International, add $1.50

(payable in U.S. funds)
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Vox Jox

LOS ANGELES—I have to get in
condition for conventions—diet, lift
weights, jog or play basketball with
the Encino Enchiladas every Sun-
day. Well, the next convention of
merit is “Radio '76” which is being
sponsored by radio station 2 SM in
Sydney, Australia. Old friend Kevin
O’Donohue is organizing the entire
event. The entire record industry of
Australia will turn out and most of
the radio industry. Attending the
four day—June 26,27, 28, and 29—
meeting from the United States will
be Jack G. Thayer, president of
NBC Radio; L. David Moorhead,
general manager of KMFT in Los
Angeles; and ... Because of that
great Newcastle brew, I intend to be
in excellent shape by the time I leave
for Sydney.

LI S

Bruce Johmson has resigned as
BubblingUnderThe

__HOT100_|

101 —GEMINI, Miracles, Tamia 54259 (Motown)

102—FUNNY HOW LOVE CAN BE, First Class, UK
49033 (London)

103-ALL CRIED OUT, Lamont Dozier, ABC
12075 :

104—CRYSTAL WORLD, Crystal Glass, Polydor
15101

105-WONDERFUL BABY, Don MclLean, United
Artists 614

106—A PIRATE LOOKS AT FORTY, limmy Buf-
fett, ABC/Dunhiii 15029

107—-SAVE ME, Sitver Convention, Midiand in-
ternational 10212 (RCA)

108—-GOT TO GET YOU BACK IN MY LIFE, New
-York City, Chelsea 3010

109—LEAVE IT ALONE, Dynamic Superiors, Mo-
town 1342

110-600D VIBRATIONS, Troggs, Pye 71015
(ATV)

BubblingUnderThe

__ToplLPs

201-ENGELBERT HUMPERDINCK, Greatest
Hits, Parrot 71067 (London)

202-STEALERS WHEEL, Right or Wrong, AAM
SP 4517

203-THE DYNAMIC SUPERIORS, Motown M6
822 S1

204—ALLEN TOUSSAINT, Southern Nights,
Reprise MS 2186 (Warner Bros.)

205-GEORGE DUKE, The Aura Will Prevail,
BASF/MPS MC 25613 :

206—NATIONAL LAMPOON, Gold Turkey/Radio
Hour/Greatest Hits, Epic PE 33410 (Co-
{umbia)

207—RUSTY WEIR, Don't It Make You Wanna
Dance, 20th Century T 469

208—FLAS FEARLESS VERSUS THE Z0RG
WOMEN PARTS 5 & 6, Chrysalis CHR 1072
(Warner Bros.) g

209—TAMIKO JONES, Love Trip, Arista AL 4040

210-STATUS QUO, On The Level, Capitol ST
11381

Top deejays all over the
.5 & Canada already sub-
seribe, What about YOU!? :
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By CLAUDE HALL

president of RKO General Radio.
Replacing him is Dwight Case.
Johnson is joining the Sterling Rec-
reation Organization.

* * *

Peter McLane , program director
of KIOA in Des Moines, lowa, re-
ports that the KIOA basketball
team—called the Hi Hoopers—raised
over $51,000 for charity this season
and “we guesstimate we appeared
before 100,000 folks.” KCBQ in San
Diego has a team. Johnny Holliday
of WWDC in Washington is noted
for assembling teams (he used to let
a ringer named Rick Barry play for
his club occasionally). Larry Ryan at
KEEL in Shreveport used to organ-
ize teams and probably still does.

x x x

Tom Torrance at KWMT in Fort
Dodge, Iowa, called up to ask if I
knew where Bob Gress is today.
Gross, under one name or another,
worked at KRUX in Phoenix be-
tween 1968 and 1970. Does anyone
know where Gross is? Tell him to
contact Torrance. . .. The lineup at
WSAN in Allentown, Pa., now has
Lyn Kratz 7-noon, Joe Swansen
noon-2 p.m., Denny Stomach 2-4
p-m., Rick Harvey 4-10 p.m., Kevin
Graf 10 p.m.-]1 a.m. and Andy Brown
1-7 a.m. ... Mike Hoyer, music di-
rector of KBUL in Wichita, is now
also the new operations manager.

* Kk  x

First registration for the eighth
annual International Radio Pro-
gramming Forum is Dick Hyatt,
program director of WBPM in King-
ston, N.Y. To register, fill out one of
the coupons you’ll see from week to
week in Billboard, or send a check
for $180 to International Radio Pro-
graming Forum, Suite 1200, 9000
Sunset Blvd.,, Los Angeles, Calif.
90024.

* * *

Bobby Ocean considered by many
to be one of the best production men
in the business as well as being a fine
air personality, has shifted from
KFRC in San Francisco to KHJ in
Los Angeles. Replacing him at
KFRC is Rick Shaw, the newly ap-
pointed and quickly resigned pro-
gram director of KLIF in Dallas.
Word is that Jack Woods has taken
over the programming at KLIF; he’s
part of the programming team of the
station.

x x x

Walt Shaw, air personality . at
KRAK in Sacramento, has been
promoted to pro-
gram director of the
station, reporting to
Jay Hoffer, vice
president in charge
of programming of
the country music
operation. Met
Shaw at a country
music amateur tal-
ent night in Sacramento a couple of
years ago; nice guy. ... The second
Sunday of each month, KLAC in
Los Angeles broadcasts an hour
show devoted to radio called “Inside
Radio.” Don Page, radio authority
of the Herald Examiner newspaper,
hosts the show. May 11, the show
featured guests such as Bill Baldwin,
president; Ken Carpenter, vice presi-
dent; and Pacific Pioneer Broad-
casting board members Shirley
Mitchell and Les Tremayne, past
president and board member Jay
Stewart, and secretary Stu Wilson. I
think the show is an excellent idea.
Why not build radio with radio?

x %

. Dean Reynolds WPDQ in Jack-

- somville, Fla.: For AM stereo infor-

- mation, I'd talk to the chief engineer

at WFBL in Baltimore. For quadra-
phonic radio information, since CD-
4 discrete broadcasting hasn’t been
approved yet, I'd call Jerry LeBow at
201 Communications, New York,
212-867-3325, and ask him for infor-
mation on the Sansui matrix broad-
casting encoder. KMET in Los An-
geles is using the encoder and
KMET program director Shadoe
Stevens is doing some acoustically
exciting things with it. Until the Fed-
eral Communications Commission
acts on discrete broadcasting, FM
stations should be using the Sansui
encoder. It only costs about $800
and is worth every cent; in fact, you
can generally write the thing off in a
couple of weeks with extra sales in
your market—equipment stores,
record outlets, etc.
*x x x

Vern Weiss, 376 Tedmark Court,
Kankakee, Ill. 60901, or 815-939-
0036, is “woefully” selling his entire
record collection. At about cost—
$2,700. Includes thousands of Top
40 singles and LP oldies. ... John
Terv writes that he’s splitting from
Digamae in Sydney, Australia, to go
on his own as freelance radio con-
sultant. Torv did the voice on “The
History Of British Rock” documen-
tary that is being syndicated
throughout the U.S. by Burns Media
Consultants, Los Angeles. Torv
wants Stoney Richards, previously
of KIIS in Los Angeles, to write him
care of: 47 Dundilla Rd., Frenchs
Forest, N.S.W., Australia.

* * *

Bob Roberts, KLUC, Las Vegas,
would like to hear from Don
McCulloch, who used to be at
KTLK in Denver and may still be in
the Denver market. ... Marty Wil-
cock, lead singer with the Dayton
group COLLAGE, will be a fea-
tured regular vocalist on the Bill
Nance “Coffee Club” each month
on WGIC in Xenia, Ohio. The 90-
minute remote show also features
guest stars and interviews before a
live audience.

x X %

Someday, IT&T is going to dis-
cover that it’s the record and radio
industries that are supporting the
phone systems of this world and be
nicer to us. Ernie Farrell, working on
Sceptor Records’ “El Bimbo” by the
Bimbo Jets, called to not only hype
me gloriously on the record, but to
insist that I call Bob Piava, program
director of WLEE in Richmond, Va.
Well, I hadn’t talked to Piava in a
long time, so I phoned.

“You won’t believe this,” Piava
starts out, and I know I'm in for an
old WPOP-type story from Piava’s
Joe Amaturo days in Hartford, “but
I was in the Cha Cha Palace here the
other night and a guest disco DJ

(Continued on page 35)
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New York Michelson Firm
First To Syndicate Radio

Good Radio Never Dies . .. Perhaps
Because Great Mysteries Lurk
Within The Hearts Of Men And
The Shadow Really Figured That
Out A Long Time Ago! Here's The
Story Of A Syndication Firm That
Just Celebrated Its 37th Anniversary
... As Told By The President,
Charles Michelson:

Without much doubt, we believe
we are the oldest Radio Syndication
Company in existence.

This company—Charles Michel-
son Inc.—was started in February
1938 as syndicated distributors for
the most popular radio programs of
that era. The most popular show of
our company was the famous
“Chandu The Magician.” This was
also the first syndicated radio series.
It was sponsored by local advertisers
in 175 markets throughout the coun-
try. Beechnut Chewing Gum bought
the series in some 35 markets alone
and the salesman who cleared the
time on the various stations was Ed
Petry. As a result of that activity, he
went into business and became the
first station representative.

During the 1940s, our company

established a new trend by syndicat-
ing various network radio series in
areas beyond which the networks
reached.

Most notable of that activity was
the syndication of “The Shadow.”
While the series was sponsored on
the Mutual Network in the east, we
were able to market it to station
groups and regional networks be-
yond the original limited eastern
states, thus making the show one of
the widest distributed radio pro-
grams in the world!

Since the mid-1960s when we re-
activated this latent division of our
company, “The Shadow” is once
again being heard from coast to
coast and from Alaska to Louisiana.
Added to the first big hero are such
added top flight radio series as “The
Lone Ranger,” “Gangbusters,”
“Fibber McGee & Molly,” “The
Green Hornet,” “Sherlock Holmes,”
and “Tarzan.” Others will follow in
the weeks and months to come.

The company is still under the
same management as when it
started.

WHUR Accomplished Much
From Starting In Trailer

WASHINGTON—From almost
obscure beginnings on Dec. 10,
1971, broadcasting out of a trailer—
the needle would skip on the turn-
table when anyone walked across
the floor—to the present when the
FM station is one of the leading sta-
tions in the world in a format it pio-
neered—Black Progressive—well, the
journey hasn’t been an easy one.

Especially, when you consider the
fact that the station—WHUR-—
serves two functions: It meets the
needs of the listener public as well as
operates a training laboratory for ra-
dio students at Howard Univ.

Tom Jones, general manager of
the station, reports to the president
of the university, which also opér-
ates a school of communications.
Students of the school of communi-
cation use WHUR’s eight studios for
training in production.

“And I've just got approval now to
bring in outside radio producers to
teach the kids in the studios,” says
Jones . .. meaning that the students
will be receiving extra input other
than just from professors. Currently,
Jim Watkins who has been in radio
since he was 14 years old and ac-
tually constructed WHUR, is re-

“building much of the equipment.

Watkins, who once worked for
WENZ in Richmond, Va., will also
be involved in Howard’s education
TV project.

WHUR, though an innovator,
hasn’t been all that successful finan-
cially. “However, this past February
was the best billing month in the his-
tory of the station,” says Jones. He
expects to break even any week now.
To augment income sources, the sta-
tion will become involved in radio
syndication production within the
near future.

“We designed our own jingles, us-
ing the best musicians from the stu-
dent body to record them. There’s no
reason we cannot produce other
things in-house that have good mar-
ket value,” Jones says. He acted as
producer on the jingles; Watkins did
the engineering. Part of the syndica-
tion product will involve public
service programs.

The Black Progressive format fea-
tures mainly album cuts and focuses
on rock and jazz by black artists and
groups. The format evolved at the

station through its close association
with Howard (though on-air staff at
the station are professionals and
Jones and Watkins both have had
considerable professional experi-
ence. Jones, for example, worked at
WMAL-FM in Washington as an air
personality, then became operations
manager of WMAL-AM; he became
general manager of WHUR in No-
vember 1974).

Among the stations that later
picked up the WHUR format and
expounded on it is WBLS in New
York.

Strides Being Made
By Drake-Chenault

LOS ANGELES — Drake-Che-
nault, the radio syndication firm
based here, continues to make
strides with its programming serv-
ices. WLXR, a new FM station in La
Crosse, Wis., managed by B. J. Roh-
rer, is now airing “Great American
Country,” KBRE, an AM station in
Cedar City, Utah, is now featuring
“Hitparade.”

The station is owned by Charles F.
Hunter and station manager is Jon
Hunter. In Middlebury, Vt.,
WCVM, an FM station, is now air-
ing “Solid Gold.” The station is
owned by Mark Brady and Timothy
Buskey.

| HAD TO PAY
TOP JOCKS LIKE:

Johnny Holliday—wWwDC
Charlie Van Dyke—KHJ
Buddy Deane—KOTN
Jay Lawrence—KLAC
Dr. Don Rose—KFRC
Chuck Knapp—KSTP
and
Bob Vernon—WNBC

TO SAY MY COMEDY

SERVICE WAS GOOD.
However, Claude Hall said it
" was good for nothing?
FOR FREEBIE:

HYPE, INK
Box 69581, LA., CA. 90089

s g
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Act Manager, Club Op And
Others Add Zing To Forum

® Continued from page |

First International Talent Forum
June 4-7 at the Century Plaza Hotel
here.

With close to 150 registrations at
press time, the Talent Forum is one
of fastest-filling industry events ever
presented by Billboard. Throughout
the music business, excitement has
been carrying about the unique
meeting place for all aspects of the
live entertainment field offered by
the forum.

Aside from mainstream contem-
porary rock music, the forum will
have sessions covering MOR, soul,
country, Las Vegas, entertainment
contracts, college buying, label artist
relations responsibilities, road tour
support, rock on TV, fairs, concert
territory disputes, management
building of unknown acts, agents’
functions and nightclub operating
expenses.

Only a few open slots are left for

the forum’s three evening showcases
of major label acts and participation
will probably have to be closed by
the end of the week. No more than
18 to 21 acts, including three lunch-
eon slots, can be allotted in order to
give each act a set lasting 25-30 min-
utes.

Columbia’s Cecilio & Kapono,
ABC’s Gene Cotton, Motown’s en-
try change to the Dynamic Superiors
and UA’s Vernon Burch are this
week’s showcase additions.

The increasingly important state
and county fair talent market will be
explored in total depth in the panel
“Mining Riches From—And For—
The Fairs” featuring the chief buy-
ers for the Iowa and Colorado State
Fairs plus three key national fair
agents.

This is one more example of the
thoroughness with which the pio-
neering Billboard Talent Forum is
covering nearly every key issue and
marketplace in the world of contem-
porary live entertainment.

The right place

outlet in L.A.

Car Connection !

WHEELS
FOR PEOPLE
WHO MAKE MUSIC

; @ s

& SERVICE
WHOSE TIME
HAS COME

The right automobile

When visiting Los Angeles, members of the music
community visit a variety of bars, discos and clubs.
The cars they use to get there are usually ours. Find
out why we rent and lease more new automobiles
to people like yourself than any other auto rental

For any transportation service, make the L.A.

ARNIE GRAHAM

IS THE L.A. CAR CONNECTION

PHONE COLLECT

(213) 659-6541

8789 SUNSET BLVD., L.A., CALIF.

A DIVISION OF BUDGET RENT-A-CAR
ON THE SUNSET STRIP

Stones Will
Hit Road On
58-Day Trek

NEW YORK-The Rolling
Stones have announced plans for
their longest tour in more than 10
years. The three-month jaunt, cov-
ering the U.S. and Canada, will also
include the band’s first concerts in
Mexico, Venezuela and Brazil.

During the tour, that commences
in Baton Rouge, La., June 1, the
Stones will be joined by Ron Wood
on guitar and Billy Preston on key-
boards.

Tickets for the 58 concerts—42 in
the U.S. and Canada and 16 in Mex-
ico and South America—went on
sale May | and all boxoffices are
being supervised by special auditors
to insure fairness in distribution.

With the exception of seven dates
in the U.S,, all of the concerts will be
performed indoors. Tickets are
being limited to four per person for
indoor concerts and 10 per person
for outdoor shows. Average indoor
tickets will cost $8 and average out-
door tickets will cost $10.

The tour will play to a capacity of

" 1.5 million and wiil end Aug. 31 in

Caracas, Venezuela.

In New York, they will perform
six concerts at Madison Square Gar-
den from June 22 through June 27,
while in Los Angeles, they will per-
form five concerts from July 9
through July 13 at the Forum.

Other cities visited on the tour will
be San Antonio, Kansas City, Mil-
waukee, St. Paul, Boston, Cleveland,
Buffalo, Toronto, Washington,
Memphis, Dallas, San Francisco,
Seattle, Denver, Chicago, Bloom-
ington, Ind., Detroit, Atlanta,
Greensboro, N.C., Jacksonville,
Fla., Mexico City, Rio de Janeiro
and Sao Paulo.

Different artists and groups will
appear as co-stars.

Music For
Cleveland’s
Old Stadium

LOS ANGELES—With an eye
toward making Cleveland Stadium
a full-time music community center
when sports events are not being
staged in the 75,000-seater, stadium
operator Art Modell has linked with
Herman Spero of Shirley Produc-
tions, Cleveland, to present the first
Great Lakes Polka Festival Sunday,
July 13. Modell previously had ar-
ranged with Mike Belkin to provide
rock music attractions at the venue.

Spero, long associated with a
syndicated TV polka show out of
Cleveland and for eight years execu-
tive producer of “Upbeat,” a nation-
ally syndicated TV rock show, has
lined up polka bands from all over
the nation for the all day show from
noon to 10 p.m.

Spero has booked Marion Lush,
Li’l Wally, Dick Tady, Wanda and
Steffani Pietrzak and their Polka
Sweethearts, Walt Ostanek, Markic
& Zagger, Al Nowak & the Edel-
weiss Band, Eddie Stampfl featuring
Cecelia Valencic Dolgan, Jeff Pe-
con; Ed & Gilda Cifani, Eddie Rod-
ick, Ray Budzilek, the Sam Pugliano
Orchestra and Roger Swigert’s Pol-
ish Brass.

The event is expected to draw
40,000 at $3.50 advance or $4.50 at
the gate. Four 20-by-20-foot stages
and a giant center stage will be con-

= - {Continued on page 29)
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A SINGLES IMAGE?

Hollies Ponder Lack
Of Album Smash Hits

By BOB KIRSCH

LOS ANGELES—Can 20 charted
singles over a 12 year period, includ-
ing six in the top 10, be a disadvan-
tage?

An affirmative answer seems un-
likely, but the Hollies, holders of the
aforementioned track record, feel
their strong single success may be
one factor that has held them back
as an “album” group.

Since first hitting the charts in
1964, the British quintet has rarely
been missing from the Hot 100. And
while their LPs certainly sell in re-
spectable numbers (one hit 11, an-
other 21), the band feels it has not re-
ceived the album recognition given
other groups with its longevity.

There are several problems, ac-
cording to lead singer Allan Clarke
and guitarist Terry Sylvester, and
the group is now in the process of
rectifying these difficulties.

The problems, according to the
pair, include a “singles” identi-
fication, lack of proper in-person ex-
posure, lack of image, a sometimes
“oldies” image and the fact that the
LPs, though good, have not corre-
sponded in sound with the singles.

“There may very well be the
stigma of being an AM group only,”
Clarke says. “We've had so many
hits, which is great, that our au-
diences really don’t expect to hear
LP cuts when we perform. That’s
one reason for this quick tour (Epic
is sponsoring four shows each in
New York and Los Angeles). To of-
fer something besides our hits to
people in the business. If it all works
out, we can come back in six months
or so for an extended tour.” (The
new LP is “Another Night.”)

“With some groups, LPs go gold
before they've been heard,” Syl-
vester adds. “That’s because the con-
sumer knows what to expect. Even
with a great group like the Stones,
you can expect hard rock. These
groups have an album market,
which is something we’ve never had.
It's never been, ‘let’s buy the next
Hollies’ LP because we know what’s
on it They don’t.”

“The singles are totally different,”
Clarke continues. “Unless someone
actually plays a Hollies album, they
aren’t going to know what’sin it. Va-
riety should be a plus, but it seems
we’re fighting against logic.”

Sylvester says he could see it be-

" fore joining the group (he came

aboard seven years ago following
Graham Nash’s departure). “The
singles were happy-go-lucky,” he
says, “while the albums were heavy.
There was never a formula, and even
the biggest group used formulas.”

Oddly enough for a major group,
the Hollies have never done a major
tour in this country. They appeared
on one of Murray The K’s Easter
shows 10 years ago, doing 15 min-
utes five times a day, did a few tours
in what Sylvester calls “dumpy
places” and toured once with Mi-
chael Rikford (who replaced Clarke
briefly a few years back). They are
laying the groundwork for the solu-
tion to this problem with the current
tour. “Touring is going to have to
solve a lot of the problems,” Clarke
adds. “Hopefully, word of mouth
about our LP cuts during the shows
will help the new album.”

Clarke adds that in the early days,
“Our LPs may have been better than
some of the others, but the other
groups were building an image. We
didn’t have one. Just five nice guys
in a cozy harmonizing group. We
never said, ‘hey, man, we just got off

Epic photo
The Hollies: 12 years of hit singles
and now working towards LP re-

spect.

drugs.” To try and change it after
we'd started doing well would have
made us stick out like sore thumbs.”

The oldies stigma is not a serious
one, though Clarke points out the
band was asked to join the abortive
British rock revival of a few years
back and refused.

The solution to all these “prob-
lems” (which lots of bands would be
happy to have)? “We’ve got to tour,”
says Clarke, “we’ve got to take a
more active role in our business af-
fairs and our LP production, we’ve.
got to promote ourselves.” The band
is appearing with Merv Griffin, Di-
nah Shore and “Midnight Special”

(Continued on page 26)
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CHAD ALLAN LTD,,

a) song-writing

b) publishing

c) production

d) music consultation

e) advice and help in
virtually all areas
of creative thought

Write:

77 University Crescent
Apt. 1207
Winnipeg, Manitoba, Canada
R3T 3N8 - or -
phone: (204) 269-7099
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Talent In Action

JOE WALSH

Shrine Auditorium, Los Angeles

A restless Waish-keyed crowd filled the
Shrine April 19 and had their high expectations
met with a flambuoyant, hard-rocking show that
climaxed with the headliner hanging in mid-air
for an encore.

Walsh's show started off slow, including two

consecutive downbeat numbers that rankled the
boogie-prone audience, but the show improved
with the tempo as Walsh unleashed a number of
surprises.

In a special Los Angeles gesture he returned
for an encore suspended on a wire above the
stage, and followed that with guest appearances
by fellow showman Elton John and singer/song-

Name
Address

Clty
Zip

Larry Reed Says:
“Cars like Maserati are just not
being built anymore”

MASERATI:

MEET HER ONE DAY IN A DREAM
LIKE THE WIND

THE EVERLASTING WIND
EVER-CHANGING

EVER NEW

A REVERIE WITHOUT AUSTERITY
WHICH SOARS TO THE SYMBOLIC.

For information write:

LARRY REED SPORTS CARS B
9022 Wilshire Blvd.
Beverly Hills, Calif. 90211

State
Phone

writer Dan Fogelberg, all to the delight of the by-
then frenzied audience and the assembled ABC
microphones that were taping the concert for a
“live” album. Three encores were demanded
and delivered.

Walsh seemed to have been thrown off by
equipment problems that delayed his opening
number, but whatever initial rockiness the band
had they lost by the end, buoyed by the clearly
here-for-Joe audience. Material spanned the
James Gang days through his current “So What"
release.

The same responsive audience was progres-
sively more rude to country-style singer Em-
mylou Harris as her set went on oblivious to her
fine styling and to the impressiveness of her
backup band. Ms. Harris was recently reviewed
in Billboard. ART FEIN

STYX
BILL QUATEMAN BAND
Chicago, Auditorium

It was as if the home town team had finally
made the finals April 25. Leading off was one of
Chicago's most promising acts, the Bill Quate-
man Band. And headlining the show was Styx,
the first Chicago-based act to make certified
gold (much less make the charts) in years with
their “Lady" single on Wooden Nickel Records.

Quateman’s original tunes were lyrical and
direct. His band lent a blues-based rock delivery
to his otherwise folk approach. Guitarist Caleb
Quaye came from England to join this group. His
superb lead and rhythm work filled out the
band's entire sound. But, it was a Styx crowd,
and at first they were impatient with Quateman.
Then, by the time bassist Rollo Radford (ex-Sie-
gel-Schwall) sang his pathetically humorous
rendition of Sam Cooke's “Bring It On Home,"
the crowd took notice and enjoyed the rest of
the performance. Keeping the home town spirit,

as the band exited, Caleb shouted, “We'll see
you on the street.”
Promoter, Dex Card announced, '‘Here’s a

(Continued on page 28)

from Florida and Georgia.
entire country in average retail sales per household.
Playing to a full house is practically a sure thing in Dothan.
new Civic Center will seat up to 3,000 for a concert or stage show.
Additional information and descriptive brochure are available on
request to Director, Dothan Civic Center, Dothan, Alabama 36301.
Phone (205) 794-2600.

ARDoIhan

‘.’ ClU'C CC”IC( DOTHAN, ALABAMA 36301

PEOPLE

WE’RE LOOKING FOR

WHO LIKE TO DRAW......

CROWDS.

If you want to be the center of attraction in a leading attraction
center, you need to be in the new Civic Center in Dothan, Alabama.
Dothan has long been a major marketing center because of its stra-
tegic location in extreme Southeast Alabama, just a short distance

In fact, in 1973, Dothan was 25th in the

Our

www americanradiohistorv com

S

v

SR

SAN FRANCISCO—Manhattan
Transfer, as they have done in every
other city they have played so far,
stood San Francisco on its ear dur-
ing their two-week April run at the
Boarding House.

Both the 9 p.m. and }1:30 p.m.
shows sold out every night of the
Transfer’s second week, and the no-
toriously mixed crowds the group

draws to hear its blend of '30s and
’40s harmonies with ’50s and '60s
pop, got progressively more varied
as the week went on, according to
Transfer road manager Guy Maz-
zeo.

“We’re going clean every night,”
said Mazzeo. “It’s strange. It usually
takes a while to build up an au-
dience of the sort the Transfer likes,
where you have young people and
old people in the same room and ev-
erybody is comfortable. But San
Francisco picked right up on it. We
could probably do another three
weeks here.”

In three different visits to Transfer
shows I did not see them fail to bring
the happily applauding crowd to its
feet. It is a measure of their talent
that they can descend from their
most elegant material like “Candy”
and “Blue Champagne” to campy
rock like “Guided Missiles” without
creating any sense of disproportion.
They seem able to induce in their
audience a state of pleasure that ex-
ists beyond the limits of taste, style,
or musical time.

“That’s what Manhattan Transfer
is,” says group leader Tim Hauser.
“What matters is that the song is
good. We'll do a song from the "20s
and a song from now. When I was 14
I was heavily into r&b. At 19 I was
into folk and country. Then I got
into big band stuff. When I hit age
30 I was into swing and bop, but I
was also still listening to r&b.

“Anything that’s good can’t be a
fad. It seemed logical to me to per-
form that way. Why not perform
that way. Why not perform all that
stuff simultaneously? Because in my
mind there’s no sense of time with it.
It’s all in the present.”

After the original Transfer fell
apart for lack of a unifying concept
after its Capitol album several years
ago, Hauser was driving a cab in
New York. One night cocktail wait-
ress Laurel Masse hailed his cab and
enlisted in Hauser’s scheme to resur-
rect the group. They enlisted Janis

sememssane S. F. ON ITS EAR s

' Transfer Transfers
Appeal To Bay Area

;.'; By JACK McDONOUGH

.‘&ﬁ.

T
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Siegel and Alan Paul, “rehearsed six
days a week for six months” and
went out to test the water. In the two
and half years they’ve been together
they’ve played New York “about
30,000 times” and now, under man-
ager Aaron Russo (who also has
Bette Midler) are working on a na-
tional reputation.

“A singing group with a balance

Atlantic photo
Manhattan Transfer: ‘‘Anything that’s good can’t be a fad. Why can't all
kinds of good music be performed simultaneously?”’

of men and women,” says Hauser,
gives the utmost flexibility. We can
cover a lot of notes. Some people
have compared us to Dan Hicks
also, but while much of his style
came out of the same period, it came
from a different aspect of it. The mu-
sic that we do primarily reflects the
New York culture for the last 40-50
years.”

“We're a bridge,” elaborates Alan
Paul. “We can play the Boarding
House or we could play Las Vegas.
We're a pop group and insofar as
what we represent we go the ex-
tremes David Bowie does. We’re not
particularly conservative just be-
cause we do old songs. Janis can do
‘Operator’ which is a total rock and
roll thing and then we can turn
around and do ‘Candy’ and the
older women in the audience will get
tears in their eyes.”

Rose Bowl Adds
L.A. Promoters

LOS ANGELES—The Cleveland
concert promoter consortium
headed by Mike Belkin which won
an exclusive deal for two to six Rose
Bowl daytime rock shows this year
has added local promoters, Pacific
Presentations, to their consortium.

As previously reported in Bill-
board, the 125,000-capacity Rose
Bowl has been opened for a rock
concert series by the Pasadena city
government for the first time ever.

Lack Of Hits

e Continued from page 24

this tour, its first major TV exposure
in a decade.

Still, Clarke shruggs his shoulders.
“Our albums have been good. It’s
just frustrating at times. Overall,
though, we’re happy. Particularly
with the last two albums. We feel
these are the strongest yet.”
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BILLBOARD'S FIRST INTERNATIONAL

TALENT FORUM-JUNE 4-7

Century Plaza Hotel, Los Angeles

Billboard’s first annual International Talent
Forum, June 4-7, promises to be one of the most
important events this year—not only because
there is a need for a forum on live entertainment
and it's never been done, but because of the in-
volvement of so many of the industry’s experts
on each facet of entertaining: New fadditifns/in [/
bold face: f

Wednesday, June 4 /

10 am-5:30 pm /
REGISTRATION

5 pm-7:30 pm

COCKTAIL RECEPTION

8 pm-12 midnight

TALENT SHOWCASE /

‘Thursday, June 5

9:15-10 am
CONTINENTAL BREAKFAST
10 am-11 am

“WHERE DOES THE POWER LIE?” |
A keynote speech by Bill Graham |

11:15 am-12:15 pm
“CAN THE NIGHTCLUB SURVIVE"":,A‘:;:-,,

Fred Taylor, Pau| s Mall b
Robin Conant, Great Southeast Mus

David Allen, Boarding House
Chuck Morris, Ebbett’s Field
Mario Maglieri, Roxy, Whisky

12:30 pm-2 pm
LUNCHEON . --'.:Jnl,"‘;.p. A
Warren Barigian, Revolutionary Vouq.e Fresi

2:30 pm-3:30 pm N,
Concurrent Sessions: Ny, W

(1) “ROCK ON TELEVISION: STEPE;HH.,D DT‘-'! -
STARMAKER?” N
Ron Weisner, Ron Weisner Managc-:n-r :bnt % s
Don Cornelius, “Soul Train” -
Paul Biock, Talent Coordinator, “Tohig
Burt Sugarman, “Midnight Special”

(2) “MYSTERIES OF THE ENTERTAINMENT
CONTRACT”

Al Schlesinger, Moderator
Fred Gaines; Wyman, Bautzer, Rothman & Kuchel
Robert Gordon, Gordon & McCabe

Michael Shapiro, Shapiro & Stern
Dann Moss, Dann Moss Management

George Greiff, Greiff-Garris
Doug Weston, Troubadour

(3) “THE CANADIAN OPPORTUNITY"

Tom Wilson, Concept 376, Moderator

Dave Garrick, Canadian National Exhibition (CNE)
Al Wood, American Federation of Musicians

Bruce Atlen, Manager of Bachman-Turner Overdrive
Al Mair, Manager of Gordon Lightfoot

John Murphy, Product Manager of ABC Records at RCA,

Canada

3:30 pm-4 pm

COFFEE BREAK

4 pm-5 pm

Concurrent Sessions:

(4) “FORGOTTEN MARKETS? SPECIAL PROBLEMS
OUTSIDE THE MAJOR TALENT CENTERS”
Mike Belkin, Cteveland, Moderator

Keith Case, Stone County

David Forest, The David Forest Co.

John Bauer, John Bauer Productions
Bruce Kapp, Windy City Productions

(5) “MINING RICHES FROM THE FAIRS — AND
FOR THE FAIRS"

Mike North, ICM, Moderator

Bette Kaye, Bette Kaye Productions
Bob Taylor, Jim Halsey Co.

Ken Fulk, lowa State Fair -
Don Svedman, Colorado State Fair

: %}@T WL nasmw

N 1I"‘*'a.'|ﬂﬂist panel with John Kay. Moderator
e O £ox
= ,g‘i:.o pm-3:30 pm o z

(6) IS IT STILL BLACK MUSIC—OR JUST MUSIC?"
Don Cornelius, ““Soul Train,” Moderator
Barry White, Recording Artist
Dick Griffey, Dick Griffey Productions
John Levy, John Levy Enterprises
Jean Williams, Blllboard
[0 nnR minnight |
m:éﬁT HOWCASE

iﬁ‘! mﬁi&m&wﬁamo S BIGGESTTALENT BUYER!"

~ Leonar _ﬂapﬂh‘ﬁﬁhﬁta Hote!
 Jim m&imﬂhawo

ﬁﬂl imn{i'fﬁw
“DOES ANYBODY 'OWN' A CONCERT TE mﬂ:m?,
| DOES THE ACT 'OWE' THE PROMOTER ARETURN
. BOOKING?"
Bill Graham, Filimore Productions, Moderator
Sepp Donahauer, Pacific Presentations
Steve Wolf, Wolf & Rissmiller
Richard Nader, New York
John Scher, John Scher Co.
Jack Boyle, Washington, D.C.

_ Lou Robin, Artist Consultants
dLarry Magid, Electric Factory

_‘Iﬁm Cooley, Electric Baliroom

i wlsener New York

2 ﬁhen MSG Productions

f é'pm-2 pm
~ LUNCHEON

~ Eoncurrent Sess:on;;‘a

(8) “SO YOU JUST SIGNED AN UNKNOWN...NOW
WHAT, MR. MANAGER?"

Ed Leffler, Katz-Gallen-Leffler

Bruce Cohn, Manager of Doobie Bros.

Irv Azoft, Front Line Mgt.

Elliot Abbott, BNB Management, Moderator

Irv Azoff, Front Line Mgt.

Dee Anthony, Bandana Enterprises

(9) “"MOR —DID IT EVER GO AWAY?”

Bill Moran, Billboard Magazine, Moderator

Sue Christensen, Fairmont Hotel, San Francisco
Jess Rand, Manager of The Lettermen

James Nederiander, Nederlander Theatrical Corp.
Richard Rosenberg, Regency Artists

Marty Klein, APA

_ ,}

3:30 pm-4 pm
COFFEE BREAK

4 pm-5 pm

Concurrent Sessions:

{10) "THE SECHETS OF SOUND AND LIGHTING™
Aodemonsiration by Chip Monck

{11} “WHERE DOES THE AGENT FIT IN TODAY?"
Sol Safflan, ATI_

Fmﬁ-k.ﬁ:& salona, ﬁ'rmnfller Talent, Moderator
ames'H Tander, Nederlander Theatrical Corp.

Tom Wilson, Concept 378
i{‘at Hm! West Coast Cenf. of Personal Mgrs.

_Dan Weiner, Monterey Peninsula Artists

(12) "LABEL RESPOMSIBILITIES IN ARTIST
BELATIONS"

BobrRegehr, WarmerBros. Records, Moderator
mm}ﬁnn &m Hm:rds
3 '.Hm Btnlumbia Records

;S;m
_Abe Hoch, Motown Recerds

Corb Donahue. ABC Records
Bob Garcia, A&M Ragords

Rupert Perry, Gapito! Records
Mike Klenfnar, MS‘H Records

8 pm-‘l'?lﬂdmghi

..-TMTWGHEE.

ﬁﬂhﬁny Guhe 7

111 m
_.ge Ti-lEﬂObLEﬁES WANT?"

irds
gency
n State University

Barry Grieff, A&M Records
Neil Bogart, Casablanca Records
Jerry Heller, Heller-Fischel

12:15 pm
AWARDS LUNCHEON
Wolfman Jack, Emcee

Additional speakers for each session to be announced

Your Forum registration will entitle you to every-
thing you see above—the breakfasts, the lunches,
the opening reception, the talent showcases, att
the sessions, and your Forum workbook. The Cen-
tury Plaza Hotel has accommodations to fit your
every need. Registration is $200, with a special
$125 registration fee for coliege students!

All information on hotel rooms and meeting rooms available will be sent immediately upon receiving your registration!

Cancellations not accepted after May 25.

For further information, contact Diane Kirkland, Billboard Magazine (213) 273-7040.

s e e A
| Billboard’s International Talent Forum I
| Attn: Diane Kirktand ////II— Blllboord |
| 9000 Sunset Boulevard, #1200/ Los Angeles, California 90069 — nternotronql |
| Please register me for Billboard’s International Talent Forum, June 4-7, at 1
; the Century Plaza Hotel. | am enclosing a check or money order in -the § \\ -blent :
amount of:
| ] $200 \////,. FOfum |
= O $125 special college rate! (Limited quantity available.) Card No. =
| (You can CHARGE your registration if you wish): Expiration Date |
| [0 Master Charge (Bank # ) ) |
| O BankAmericard Signature |
= [ Diners Club Name Title :
[0 American Express .

; Company Affiliation :
| Address Phone: |
| |
] |
| 1
| |

= |
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Olivia Newton-John re-signed with MCA.
3evy of Columbia signings including Flying Bur-
rito Brothers, Wolfman Jack, Tom Jans, the Es-
corts and jazz bassist Miroslav Vitous. Mean-
while Epic signed Sonnie Munro and Jimmy
idaeulen.

East LA. Car Pool to GRC, it's a studio Latin-
soul horn band managed and produced by Jack
L Gold. ... John Dallas, blues singer and mo-
torcycle stunt rider, to ATl for booking and Ms.
Bryna Chimenti for management. Dallas will
perform a head-on bike collision stunt in Las
Vegas this fall.

Bob Marley & The Wailers and also Martha
Reeves to Don Taylor's Judant Music for man-

Signings

agement. . .. Marsha Tinsley to RCA. . . . Jimmy
Buffett to Magna Artists. ... Marty, Paul &
Denny to RCA Records and Jerry Purdell Man-
agement.

Richard Torrance & Eureka, Shelter artists, to
Bill Siddons management. . . . Tim Buckley, for-
mer DiscReet artist, to Jack Daley's Company of
Artists for management.. . . Tommy Boyce to Ja-
ricco Management.

Brenda & Brian Russell to Rocket Records.
The husband-wife team sang back-up on Neil
Sedaka's recent tour. ... Mac & Katie Kissoon,
English brother-sister team, to MCA. They had a
U.K. no. 3 record with “Sugar Candy Kisses,”

(Continued on page 29)
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MELISSA MANCHESTER

“Midnight Blue”— Y

The daughter of a Metropolitan
Opera orchestra bassoonist, Man-
chester at 24 has parlayed two highly
respected Arista albums and a score
of critically acclaimed personal ap-
pearances into her first Hot 100 de-
but.

“Midnight Blue,” co-written by
the pianist-singer, is a classically ele-
gant quiet ballad about a pair of
long-time lovers putting aside their
current aggravations until the dawn,
in order to try making it one more
time in memory of all their old times
together.

Melissa is managed by Larry
Brezner (her husband), of Rollins &
Joffe of New York. She works with
her own tight four-piece backup
band. She is produced by Vinni
Poncia and Richard Perry. At 16 she
was a Chappell Music staff writer.

RECORDING
EQUIPMENT SALE

NG STUDIOS

751 N. FAIRFAX, LOS ANGELES. 90046

(213) 653-3412

WE ARE CONVERTING:OUR 3 STUDIOS TO 24 TRACK,
COMPUTERIZED FACILITIES

WE NOW HAVE FOR SALE LITERALLY TONS OF FINE
SOLID-STATE, CONSOLES. TAPE MACHINES, DISC
CHAINS AND PERIPHERAL EQUIPMENT.

DROP IN: AND SEE US WHILE YOU ARE ATTENDING
THE A.E.S. CONVENTION

www americanradiohistorv com

ASK ORDINANCE REPEAL

Pacific Students Fighting
To Lift City Ban On Rock

STOCKTON, Calif.—Univ. of the
Pacific’s Associated Students group
is fighting to have this city’s 1973
anti-rock law repealed. Stockton Or-
dinance 30.702 calls for promoters
of rock concerts to post a $100,000
indemnity bond with the city for use
of the Stockton Civic Auditorium
which seats 3,600 as well as all larger
outdoors facilities locally.

This bond is over and above nor-
mal insurance coverage. Stockton
also requires a cash bond of up to
$5,000 plus the filing of any prior
criminal record by a concert em-
ployee or performer. Concert per-
mits may be withheld if anyone con-
nected with the show has been
convicted of a felony, even if the of-
fense was “expunged or sealed.”

The city actually attempts a legal
definition of rock as “music of a
simple harmonic, melodic and
rhythmic type, normally vocal in na-

ture, dependent on electronic ampli-
fication for its effect, usually with
the amplified guitar. ...”

Stockton took the anti-rock stance
after a 1972 shooting death in the
audience of a Ten Years After show
at U. Pacific’s football stadium fol-
lowed a year later by violence at the
outskirts of Billy Hebert Field dur-
ing a show headlined by Fleetwood
Mac.

Associated Student spokesman
Damian Kirwan says a student team
has been negotiating with the City
Council to remove the restrictions on
indoor shows at the Civic Audito-
rium. The students feel it would be
impossible to change the law on big
outdoors concerts at this time.

It is the students’ claim that cer-
tain portions of the law, such as the
prior-conviction clause, are illegal,
says Kirwan.

® Continued from puge 26

group that's been waiting five years to play the
Auditorium. The group that proved you don't
have to leave Chicago to have a hit album.” A
Symphony recording of “The William Tell Over-
ture” blasted through the PA, strobe lights
flashed, and Styx received a standing ovation
before they even walked on stage.

Styx played loud, visual, hard rock with a lot
of special sound effects from two synthesizers
played by keyboardist Dennis DeYoung, and gui-
tarist Jim Curulewski. The only song in the show
reminiscent of the sweet sound of “Lady"” was
“Father,” with a tasteful lead guitar by Duru-
lewski and a sensitive vocal by DeYoung, who
also wrote and sang “Lady.”

Styx’s movements were well choreographed,
their mixer was on cue, the three fog machines
were well coordinated and DeYoung had a fine
rapport with the young audience. Other than the
usual drum solo, the only uninspired event was
the feature guitar solo by Jim Young. It was Jimi
Hendrix at Woodstock all over again, from play-
ing guitar with his tongue to breaking into “God
Bless America,” the same way Hendrix had
played the national anthem. Young finally laid
the guitar on the floor, but didn't set it on fire.
Maybe he will after one more hit single.

STEVE SMITH

DOOBIE BROTHERS
HENRY GROSS
Forum, Los Angeles

Even minus ailing singer/guitarist/song-
writer Tom Johnston, and in spite of an often
ruinously distorting PA system complete with
ear-shattering feedback, the Doobie Brothers
managed to make the best of a bad situation
and provide a crowd of enthusiastic Angelenos
with one of the year's better concerts May 2.

The Doobies had a lot going for them in terms
of positive energy. Johnston's vocals were cov-
ered nicely, if not in a truly distinguished fash-
ion by keyboardist Michael MacDonald, who was
just sitting in. MacDonald's other efforts include
work on the most recent Steely Dan LP.

The band opened to the reverent glow of
lighted matches with “Jesus Is Just Alright,”
made some level adjustments and slipped into
“Down In The Track." They made ingenious use
of various backdrops in conjunction with tunes
from older albums, showing a large version of
the record jacket itself. This technique high-
lighted and pinpointed many of the more unfa-
milar numbers.

After “Neal's Fandango,” ““Southern Califor-
nia Midnight Lady,” “Clean As The Driven
Snow” and “Nobody,” the Memphis Horns were
introduced as special guests and the Wayne
Jackson-Andrew Love aggregation stayed with
the Doobies through the remaining nine num-
bers, adding touches of depth and essential
background throughout.

The Doobies are a lively band. Guitarist Pat
Simmons is vocally effective and unrestrained
emotionally. He stirs up a crowd and makes it
easy for them to participate. Add that to the fa-
miliar intensity of new Doobies guitarist Jeff
“Skink" Baxter (formerly of Steely Dan), the
rock steady bass playing of Tiran Porter and the

Talent In Action_ |

doubly effective drumming of John Hartmann
and Keith Knudsen and it's easy to see why the
band is equally as stunning as the surprise fire-
works that conclude the regular show.

The Doobies encored with “Without You,”
“Listen To The Music” and more fireworks. All in
all a fine display.

Opener Henry Gross is an act steadily improv-
ing since last seen here at the Troubadour. To
call him energetic is mere understatement. He's
playing selected dates with the Doobies
throughout his area. DAYID RENSIN

HOLLIES
JIMMIE SPHEERIS
Roxy, Los Angeles

When the Hollies arrived in this country a
decade ago at the forefront of the initial wave of
the British musical invasion they possessed two
prime qualities—they were good and they were
fun. Their May 2 return here before a packed
house (the first local appearance in seven years
for lead singer Allan Clarke who took a brief sab-
batical in the early '70s) provided an excelient
example of a group that has progressed with the
times but has not lost sight of what rock is really
all about, to make people happy through a qual-
ity performance.

For many, the Hollies exemplify what-rock is
meant to be. The quintet offered a dozen songs,
blending their biggest hits with their most cur-
rent material and serving up a few older LP cuts.
Clarke looks and sounds just about as he did at
the start and is the perfect lead singer and when
he harmonizes with lead guitarist Tony Hicks
and rhythm guitarist Terry Sylvester (who re-
placed Graham Nash seven years back) the re-
sult is one of the most skillful and identifiable
sounds in pop. Bassist Bernie Calvert and drum-
mer Bobby Elliott keep things on track and, like
any good rhythm section, remain unobtrusive.

Songs like “Bus Stop,” “l Can't Let Go,"
“Stop Stop Stop,” “He Ain't Heavy, He's My
Brother,” “Carrie Anne"” and “I'll Be Your Baby
Tonight" sounded as refreshing as they did the
first time they hit the radio, while new material
like “Sandy” and “I'm Down" proved things can
get better and remain the same. Highlights of
the evening were the harmonizing and the en-
core of “Air That | Breathe” and “Long Cool
Woman.” Pete Wingfield, atong for this tour
only, did a fine job on keyboards and ARP string
machine to round out the group’s basic sound.
In short, the seemingly ageless Hollies made a
totally triumphant return to the United States,
and if one wanted a perfect Hollies album, the
55 minutes they gave the happy Roxy crowd
would be it.

Jimmy Spheeris, a vocalist/pianist/guitarist
backed by a four-piece band, opened the eve-
ning with a half hour set that was pleasant jazzy
rock but generally undistinguished. BOB KIRSCH

TOM PAXTON
Avery Fisher Hall, New York
Few folk performers have managed to endure
with their philosophies, reputations and au-
diences intact the way Tom' Paxton has. A large
crowd was on hand Aprit 27 for an engaging two-
(Continued on page 30)
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Studio Track_

By BOB KIRSCH

LOS ANGELES—Everyone
knows Macon is home for many big
artists, but it’s also home for lots of
recording activity, particularly at
Capricorn Sound.

The Allman Brothers Band has
been recording with Johnny Sandlin
producing. Sandlin is also keeping
busy producing Hydra’s second al-
bum. Sam Whiteside handles engi-
neering chores whenever Sandlin is
working on an LP, and Carolyn Har-
riss serves as tape technician. The
Marshall Tucker Band will begin its
fourth LP soon with Paul Hornsby at
the production helm on that one.
Bill Whitlock will begin his first
Capricorn album shortly, co-pro-
ducing with Bill Halverson. Whit-
lock, of course, was a founding
member of Derek & The Dominos
with Eric Clapton and co-wrote
much of the group’s material with
Clapton. The Bobby Whitlock Band
heads for the road soon.

In other Capricorn artist studio
notes, Kenny O’Dell cut a couple
sides at the Sound Shop in Nashville,
producing himself. Martin Mull fin-

Stadium Music

® Continued from puge 24

structed in the infield. Picnic tables
and ethnic service centers will dot
the outfield for German, Yugoslav-
ian, Slovenian and Polish patrons.
DlJs from Cleveland ethnic stations
WELW, WLYT, WZAK and
WXEN will host the outdoor affair.

Spero is negotiating for TV cov-
erage of what is believed to be the
largest massing of polka bands and
dancers ever. Record labels are also
being contacted for possible record-
ing of the event.

The Stadium/Shirley Productions
linkup is also dickering for other all-
day summer musical events.

SOUND AND
THE FURY?

LOS ANGELES—Universal Am-
phitheater has invited complaining
local neighbors to attend a concert
test of the facility’s new anti-noise
equipment Thursday (15).

A court suit to shut down the pop-
ular concert venue as a public nui-
sance has been threatened by Dep-
uty District Attorney Gilbert
Garcetti if the Amphitheater sound
can’t be kept from annoying hillside
neighbors during the coming sum-
mer shows.

Sound measurements will. be
made at the complaining homes
during the sample concert by a local
unknown band.

\ ‘\ ° ° J
Signings
® Continued from puage 28

which MCA will release here. Bruce.Fisher, vo-
calist with the Blackbyrds and Quincy Jones as
well as Billy Preston co-writer, to Clive Fox Of-
fice.

Creative Source to Polydor from Sussex. ...
Pavlov’s Dog to Columbia Records. The label will
be re-releasing its first ABC album as well as a
single taken from the album. . .. German groups
Cluster and Harmonia, both on the Metronome
label in their homeland, to Motown Records;
Mrs. Beastly, also a German band, on Teldec
Records, to Motown; and the Metronome groups
Jane and Neu to Capitol Records. All five bands
are represented in the U.S. by Ira Blacker's Mr.
I. Mouse Ltd. . . . Joe Droukas to Southwind art-
ist to the Paragon Agency for exclusive booking.
... Stu Martin and John Surman to ATV Records.
Their album is set for June release on the Pye
label. . .. Hammerhead to GNP-Crescendo with
co-production by Kim Fowley and Neil Norman.

ished his next LP at the Record Plant
in New York, producing himself.
And country star Jehnny Darrell has

finished up his LP at Nashville’s *

Sound Shop, working with producer
Bob Montgomery.
x k%

Fire caused $150,000 damage at
Sunset Sound Recorders in Los An-
geles the morning of May 1, but stu-
dio manager and chief engineer Bill
Robinson reports that things are still
operating, though naturally slowed
up a bit.

The fire apparently started in the
trash at the back of the building, on
the roof and into the attic and de-
stroyed a new echo chamber among
other things. A lounge was also de-
stroyed, though the control room
was not damaged. The studio will
not be able to operate for at least 30
days, says Robinson, but the second
room is still working well and busi-
ness will continue as close to usual as
possible, with all clients expected to
be accommodated.

*x k%

At Thee Studio, Inc. in Claremont,
Calif., a 16-track recording and mix-
down facility has been added, put
together by Everything Audio, which
has been building a lot of rooms
lately. The new control room fea-
tures a Spectra-Sonics 1024 24-in,
24-out console, MCI 16-track ma-
chine and Dolby Noise Reduction.
Monitors in the stereo mixdown
room are JBL 4341’s powered by
Crown amplifiers.

L S

In notes from around the country,
Law is cutting its first GRC album at
the Sound Pit in Atlanta. Howie and
Ronnie Albert, who have worked
with Stephen Stills, and Crosby,
Stills, Nash & Young in the past are
handling production. At Media
Sound in New York, David Ferman
is working with producer David Hor-
owitz and engineer Jack Malkin.
John Reid is at the Record Plant
with Glenn Spreen handling produc-

“tion chores. The New Riders Of The

Purple Sage are also heading into
New York’s Record Plant soon for
some LP work, with Bob Johnston
doing production. Flo & Eddie sold
out six shows at the Roxy in Los An-
geles, with all shows taped. Hopes
are that material can be culled from
the tapes to make up one side of the
boys’ upcoming Columbia LP, pro-
duced by Joe Wissert.
x k%

The ABC Studios in Los Angeles
have been witness to all kinds of ac-
tivity of late. McKinley Jackson has
been in working, as has Errol Sober.
Dubdowns for the next Three Dog
Night LP are being worked on, and
Angelo Bond was in doing some vo-
cals and overdubbing. Bo Donald-
son & The Heywoods cut some
tracks, as did the Seastrunk Four.

* * *

Chicago finished up half of what
will eventually be “Chicago I1X” at
Caribou Ranch in Nederlands, Colo.
As usual, James Guercio handled
production. Wayne Tarnowski
worked the control boards. Also due
into Caribou next month is Elton
John. Gus Dudgeon, who has been
with Elton since the beginning, will
handle production.

) *  x %

The gang from Sundance Studio
in Dallas is a dedicated one, making
a 3,000-mile round trip by car
recently to attend the NAB conven-
tion is Las Vegas. As well as contin-
uing with its radio jingle work, the
Studio has recently launched the
Broadcaster Plus, which is offered to
radio stations and ad agencies and
provides them with different cam-
paigns for each month.

Campus

7

ing students for commercial radio.

tarred with an unmerited brush.”

a training ground.

market and gradually work up.”

months.

the statement that many college
professors have not worked in
z commercial

COLLEGE RADIO

NEW YORK—College radio re-
mains a professional medium, as-
sert a number of collegiate broad-
casters and station managers,
although one former broadcaster
disagrees and says it is not prepar-

One of the more vocal propo-
nents of campus broadcasting is
Frank Seitz, general manager of
WFUYV at New York’s Fordham
Univ., who says colleges are “being

At WFUYV, more than 125 un-
dergraduates work at a variety of
positions that includes the entire
station operation and he says this
contradicts a recent Billboard story
that college radio is not considered

“Besides running the station, the
students also are learning about
the industry and all broadcast
management students are required
to prepare an FCC 301 form,
exactly as if they were applying to
build a station,” Seitz states. “An-
other part of the article discussed
the failure to tell the truth in salary
potential and I find fault in this,
because 1 always tell them that
Z they’ll have to start in some tertiary

He also tells his students that
management doesn’t like “float-
ers” whose resumes list 37 stations
atwhich they’ve worked the last 18

Seitz takes special exception to

radio, because he

By JIM FISHEL

spend more than 30 years in the in-
dustry.

“Besides being a charter mem-
ber of the Broadcast Pioneers, a
member of IEEE and with a num-
ber of other accreditations, I don’t
think I’'m alone as a professional in
college radio,” he says. “I know
that there are quite a few of us
around the country.”

Another ‘“‘professional” re-
sponding to the article is Kurt
Grow, broadcasting instructor and
program director of El Paso Com-
munity College’s KEPC in Colo-
rado Springs, Colo.

All instructors at EPCC are pro-
fessionals, according to Grow, and
each of them has worked in com-
mercial radio for well over five
years each.

“We find that being profes-
sionals from a variety of back-
grounds can broaden the working
experience we can pass on to our
students,” he says. “We prepare
our students to acquire employ-
ment skills for commercial radio
and we do this in a number of real-
istic and practical work situ-
ations.”

Students at EPCC are prepared
for technical and programming
positions in commercial radio
through the aid of broadcast qual-
ity equipment and instructors, a
curriculum that meets the chang-
ing needs of commercial broad-
casters, a 610 watt FM broadcast
station and additional references
for job preparation, according to
Grow.

Controversy Erupts; Is
It Truly Professional?

“One misconception is that col-
lege or educational radio is pri- &
marily for the college community,”
he says. “Any licensed radio sta-
tion, be it commercial or education,
has as its primary goal to serve the
public interest of the community to {2
which itis licensed and we attempt
to instill this attitude in our stu-
dents while still making them
aware that a profit is essential to
maintaining the free broadcasting
system in America.”

The broadcasting curriculum at
EPCC also offers another inter-
esting feature—students can ac-
quire an associate degree in broad-
casting or a one-year certificate in
radio or television concentrations.

“We have this program, because
we find that many of our students
wish to learn enough job entry
skills to get started in broadcasting
without completing a set course of
study,” he states. “There really
isn’t any commercial versus college
radio in our area of the nation, be-
cause the two must work together
to find and train future successful
broadcasters and the needs of the iz
student, industry, and community
must come under constant consid-
eration.”

Neil Monastersky of WGSU at
Geneseo, N.Y., says:

“There is a very good commer-
cial carrier current station on
campus catering to many different
demographic aspects of the college

(Continued on puge 74)
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18 NEC Orleans Date Fall Through

NEW YORK-—-A block of 18 dates
promised Elektra/Asylum’s Orleans
by the Great Lakes region of the
NEC fell through after a misunder-
standing. Originally, the group was
told it would receive $750 per con-
cert which it believed did not in-
clude sound and lights. In actuality
the group felt it could not play the
dates for that fee unless the cost of
sound and lights was incurred by the
school.

Orleans was one of 32 showcase
acts at the confab in Washington
and based on its performance popu-
larity, it was chosen by the booking
block as the act they wanted for their
spring block-booking tour.

The dates never came off because
many schools reportedly could not
afford the extra cost for the sound
and lights.

“No one ever instructed us about
this extra cost and for some reason
they kept stringing us along,” says
Orleans manager Jim Saunders.
“Then we offered to supply sound

Award Scholarships

NEW YORK—Ten U.S. colleges
and universities have been selected
to receive a total of $20,000 in Ray-
mond Hubbell Scholarships spon-
sored by ASCAP. Each school will
receive $2,000 each to assist young
composers, performers and future
teachers.

Winning schools are Howard
Univ., Univ. of Wisconsin, Univ. of
Miami, Ithaca College, North Texas
State Univ., Peabody College in Bal-
timore, Syracuse, Mississippi State
Univ., Univ. of Utah and Univ. of
Washington.

www americanradiohistorv com

and lights for the schools at a min-
imal cost, at which we’d take a loss,
and it seemed like they were going to
do this.”

He says the worst part about the
dates being cancelled, after they
were scheduled for so long, is the
fact that the group was forced to
pick up any dates they could to fill in
and they were forced to overplay the
Northeast.

“We've always been a big act in
this part of the country, but we were
willing to take a lot less in this re-
gion, just for the exposure,” he says.
“The Midwest is an area that we
hoped to break through and the ex-
posure this college tour would have
given us was very valuable.”

Saunders says the thing that an-
noys Orleans most is that booking
coordinator, Bob Turner of Hiram
College, led them to believe that the
dates_were still there and that the
schools had picked up the sound and
lights increase.

“We wouldn’t be making any-
thing out of this unfortunate occur-
rence, other than the fact that the
NEC has put out a party-line that
we're not willing to perform in this
area for the money they offered,” he
states. “Nothing could be farther
from the truth and the worst part is
that they strung us along and had us
believing that the dates we’d worked
so hard to capture were still there.”

After trying to find out answers
from Turner and Bob Ruday, for-
mer block booking coordinator from
The College of Steubenville, Saun-
ders began to call schools and found
out that many of them were totally
unaware of the dates.

“Some schools had heard nothing
about this, while others said that no
one from the school had the author-

ity to commit themselves at the con-
vention,” he says. “The thing that
troubles us most is that we really
trusted the NEC and even went so
far as to join the organization on our
own.”

Guitarist John Hall says the dates,
scheduled for last month, would
have been a good tie-in for the
group’s new album and it was a criti-
cal date for breaking them in the
Midwest.

“We were excited to be chosen by
the Midwest block booking group at
the convention and that’s why it’s so
disappointing finding out that the
dates will never materialize,” Hall
says.

This is the first time in the six
years of the block that any date has
fallen through, according to Ruday.
This past fall the Barkays played
more than 40 dates.

“This was a very unfortunate
thing that happened and the main
reason for it was the fact that the
schools budgeted a certain amount
for the concert and couldn’t spend
any more than that,” he states. “This
was the first time we've ever experi-
mented with a $750 spring block and
the other groups chosen at the con-
vention were Forces of Nature for
the $1,000 block and Doug Kershaw
for the $1,500 block.”

The reason the regional block
booking scheme sponsored three
differently priced blocks from this
past convention is the fact that it has
spread out into several other states
including West Virginia and Ten-
nessee from its home base of Ohio
and Michigan.

Orleans is presently appealing to
the headquarters of the NEC for the
return of the money it paid to show-
case at the national convention.

29

advogig ‘'S.61 ‘L1 AVIN


www.americanradiohistory.com

e Talent
. Billboard SPECIAL SURVEY for Week Ending 5/17/75
JUST RELEASED! i o[-/ SNNNNY 5i/(b0ard | :
. : i 975, B
] Top50 s 'Jog?dpy"'-‘sgltnc;uons tnc
3 No part of this publication
may be reproduced.
New On stored in a retrieval sys-
[ tem, or transmitted, in any
form or by any means
electronic, mechanica
Th Ch photocopying._recording
or otherwise, without the
e Qr S prior written permission of
the publisher
™
| These are best selling middle-of-the-road singles compiled from
= national retail sales and radio station air play listed in rank order.
(=]
E & s
= = B
L2 k7] 3 3
E 3 = TITLE, Artist, Label & Number (Dist. Labef) (Publisher, Licensee)
1 RAINY DAY PEOPLE
Gordon Lightfoot, Reprise 1328 (Warner Bros.) (Moose, CAPAC)
2 4 9 99 MILES FROM LA.
Albert Hammond, Mums 8-6037 (Columbia)
(Landers-Roberts/April/Casa David, ASCAP)
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Every page packed with useful information, club along with John Denver. After Roger Whitaker, RCA 50030 (Arcola, BMI)
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@ . i Mums’ Bobby Roberts is managing 20 (23 | 7 WHEN THE PARTY'S OVER
M PIUS, & QUICk reference to HEES Top 10 and Boomer. Janis lan, Columbia 3-10119 (Mine/Limited & April, ASCAP)
0
~ No. 1 records. 21 |33 | 4| WHEN WILL | BE LOVED
o - Linda Ronstadt, Capitol 4050 (Acuff-Rose, BMI)
] 22 | 26 6 GROWIN'
I Evefythlng You need at | Loggins & Messina, Columbia 310118 (Savona/Sugartree, BMI/Gnossos, ASCAP)
° ° 23 |18 8 I’'M STONE IN LOVE WITH YOU
your flngel‘[lps.“ TQIent Johny Mathis, Columbia 310112
24 130 6 HOW LONG
2 s P Ace, Anchor 21000 (ABC) (American Broadcasting, ASCAP)
25 | 31 3 OLD DAYS
c lon Chicago, Colymbia 10131 (Make Me Smile/Big EIk, ASCAP)
. 26 |30 4 AND THEN WAS GINA
® Continued from page 28 Bobby Galdsboro, United Artists 633 (Unart/Pen In Hand, BM!)
i 27 | 28 5 1 WORLD OF DREAMS
hour co_ncert that pr_oved whllle Paxton has | Perry Como, RCA10257 (Roncom/ASCAP)
grown, it has been in essentially the same 28120 | 6 CRY SOFTLY
humanistic d"“‘""“ he has been headed Andy Williams, Columbia 3-10113 (Tree/Aigee, BMI)
toward for some time. 29 |35 | 4 I'M NOT LISA
Of the 24 songs performed there was an al- lessi Colter, Capitol 4009 (Baron, BMI)
most equal thematic distribution between love, 30 | 37 3 LIZZIE & THE RAINMAN
humor, politics and family. These themes were 3 - Tanya TU;:ef- gCA 404602 (HOUIS;E(;f Gold, BMI)
approached and explored primarily by the way 1|32 WHEN THE LOVE LIGHT SH
that they affect individuals. Whether it's a The Boones, Motown 1334 (Stone Agate, BMI)
i 32 |21 9 | DONT LIKE TO SLEEP ALONE
L“"""’]'t A t?‘ttcapl[:)zlll‘aa:[t)r?eg Atgic"anzp‘r’ifsi:'gs Paul Anka, United Artists 615 (Spanka, BMI}
. . .. . . aughtersioraibltier . ' 33 125 |10 BEFORE THE NEXT TEARDROP FALLS
including a Trivia Section and a Photo Section called "The Hostage,” Paxton unites them all : Freddy Fender, ABC/Dot 17540 (Fingerlake, BMI)
of the top 40 Easv Listening artists. It’s a must with a consistent viewpoint. 34 134 | 4 PART TIME LOVE
P y . g . Paxton's personal revelations in his songs David Gates, Elektra 45245 (Kipahulu, ASCAP)
book for the professional, as well as the serious il STTUGH s ere Motinost KmMfaa st iaseIa- 35 139 | 2 PLEASE TELL HIM THAT | SAID HELLO
music lover. Order your copy today! T Debbie Campbell, Playboy 6037 (Chrysalis, ASCAP)
i Now you can . el Rell B 36 | 46 2 CONEY ISLAND
Only $25 postpaid in U.S.A. ve the complete continues to survive because he is recognized as Herb Alpert & The T..B., A&M 1688 (Almo, ASCAP)
have { Research an articulate voice for a sane way of life that [ 37 (40 | 5 DION BLUE
rrememecccscccccccc e —— e ———— ‘ Rc.c_m‘:‘ |hrkiﬂli“ 1974. 2 seems so desirable, yet eludes most of us except Tim Weisberg, A&M 1680 (Elusive Sounds, ASCAP)
i Collectio e ) in song. LAWRENCE FROST 38 | 36 7 IPNDI;NA GPEdRLd R ooty bbenss ¢ P
] . Check below: | at Boone, Melodyland 60058 (Matown) (Wilber/Martin Cooper, ASCAP)
fj s ecord ' 39 m DING-A-DONG
' eseCerh P.O. Box 82 : FRANK ZAPPA & THE Teach-In, Philips 40800 (Phonogram) (Dayglow, ASCAP)
I Menomonee Falls, WI 53051 MOTHERS OF INVENTION 40 |42 | 3 ALL | WANNA DO
1 » ] NA NA Su Shifrin, Motown 1343 (Colgems, ASCAP}
I Please send me the books listed below: SUPPLEMENTS ' SHA 4 a5 | 3 SMILE ON ME
H $10 each H Nassau, Coliseum/Uniondale, Ronnie & Natalie O'Hara, Legacy 104 (Happy Girl, ASCAP)
1 g ; 61’ ’ New York 42 | 44 2 GRINGO IN MEXICO
' F’p gaSX I(‘)‘?tem"g 61474 25« 825 TopiEop)74 i B o110 anger tiakie, dFERITE. pier of Maria Muldaur, Reprise 1331 (Warner Bros.) (Rig Kitty, ASCAP)
! opPop’40-55............. $20 Top Pop '73 i fpea f e el 43 |47 | 3 | THE WAY WE WERE/TRY TO REMEMBER
" Top Pop ’55-'72 (Soft Cover). .. $30 Top LP’s *74 : two ‘;f "‘i more '0’_m'datt’r'le and wel NI]SCIp:t]eO Gladys Knight & The Pips, Buddah 463 (Colgems, ASCAP/Chappell, ASCAP)
1 TR 9.y spoof rock groups is on the wane in the metro- 44 m HOW LUCKY CAN YOU GET
(. iop 22%53197,27(11-1“(1 Caaile o gl Top LP’s 7,3 : politan area. The 17,000-seat coliseum was haif Barbra Streisand, Arista 0123 (Screen Gems-Columbia, BMI)
i > e 325 Top C&W 74 ! | fullat best for this well-publicized and well-pro- 45 m SWEARIN' TO GOD .
1 Top R&B 4971 ... ......... $25 Top C&W ’72-'73 : moted concert April 25. Frankie Valli, Private Stock 45021 (Hearts Delight/Caseyem/Desidera, BMI)
i BopaLPIsi45"72 . .« oV e 1o -1 830 Bop B8 o H Zappa and his raspy voiced colleague, Cap- 6150 |2 i §zf§“iﬁi hty Three/Friday's Child/WMOT, BMI)
Top R&B '72-73 | | tain Beefheart, were their typical funky, driving ! : » (Mighty y .
: : d outrageo s selves in a non stop p|e’thora of 4718 0 EOME T TN 5013 (Gil/Fee Bee, BMI)
and outr u d ergen White, Private Stock 4 il/Fee Bee, BM
: Check or money order for full amount must accompany order. ; tunes delivered in a continuous segue. Drawing 8 |43 | 4 AUTOBAHN
: Overseas orders add $3.00 per book, add $1.00 per supplement. { heavily from his “Freakout” album, Zappa and Kraftwerk, Vertigo 203 (Phonogram) Intersong USA, ASCAP)
| i " i 49 THE HUSTLE
1 Name | the Mothers delivered a well-paced, creative A
: Address : performance. Zappa's fine guitar work and his I ¥:r';‘e":|§?‘gy gMTI')“’ Soul City Symphony, Avco 4653 (Van McCoy/Warner-
! City State = Zlip ] ’L‘?C;:ta.‘e ‘:e"‘;:’V d""‘t‘"a‘edo‘:‘:tap;f";’"a‘;gcfﬁ 50 SUSARNK'S SONG (1n Th Calforria Moming)
] . , i ighting for the event was outstandin Jerry Cole & Trinity, Midge Moppet, BM
: All books based on Billboard’s charts. : (Continued on page 37) !
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Jukebox Programming

DOLLAR VOLUME STABLE

Disk Price Rise No
Blow To One-Stops

By ANNE DUSTON

CHICAGO—A quick survey of
one-stops in this area, indicates that
the price rise of single records last
July has not noticeably affected
buying patterns of jukebox oper-
ators, although if another price rise
occurs, it could cause havoc in the
industry.

Joe Ceddia at Lormar indicates
that the dollar volume of sales has
remained stable, pointing up the fact
that operators are buying less prod-
uct. The wholesale price rise from 65
cents to 80 cents has not affected the
amount of product, however. “There
is plenty of product, in fact too
much, and a lot of it is junk,” Ced-
dia, buyer for Lomar, says.

Operators have accepted the price
rise over the past year as a “sign of
the times,” Jerry Lobodzinski, buyer
with owner Gus Tartol at Singer
One-Stop, says. “We are carrying
about the same inventory, 75,000
singles, at an average 75 cents per
single, and our sales are about the
same as a year ago. The smaller op-
erator with few locations who
bought under 25 records a week, has
cut down by five, but the larger op-
eration has continued at the same
volume. Lobodzinski also notes that

Conclave Sold Out

NEW YORK-The annual con-
vention of the Music and Amuse-
ment Assn., May 16-18, at Stovens-
ville Country Club, Swan Lake,
N.Y., has been sold out, according to
association spokesman Ben
Chicofsky.

operators buy on the same time
schedule as before.

Singles are getting longer, he
adds, but the quality is improved.
Few complain about the longer rec-
ords because of the improvement in
quality.

Another change he perceives is an
increase in country music with an
easy listening slant, such as for artist
Charlie Rich, or Freddie Fender’s
“Before The Next Teardrop Falls.”
Downhome country is still specific,
and doesn’t cross over readily.

The emphasis on oldies is increas-
ing sales for Singer, with operators
looking for a new record of the clas-
sic hits. Many of their oldies are
played out, he says.

Returns are not a problem with
jukebox operators, he notes, and re-
veals that Singer rotates their stock
to keep it current.

Advice from one-stops on what’s
moving, and what operators should
buy is “the purpose of the one-stop—
to help program the machine,” Ced-
dia comments. Singer is planning to
produce a newsletter that will in-
clude Top 40, country, soul, and up-
and-coming songs, for mailing to
operators.

One-stops agree that the retail
price of $1.29 is too high for the kid
who has $1 to spend. Rumors about
a drop in price have not been sub-
stantiated, and the question of an in-
crease would create a problem for
the operator who would then need to
increase his price. “It might be pos-
sible in the city, but many places in
the country are still on 3/25-cent
play,” Lobodzinski says.

Digital Seminars Booked

DAYTON, Ohio—Seminars on
the digital electronics for the coin in-
dustry are being set up by Kurz-
Kasch Inc., manufacturers of test
equipment. The seminars are being
conducted by William G. Arkush,
field engineer formerly with Atari as
design engineer for color video
games, and educational seminar
leader.

Introduced at the Omaha, Neb.,
seminar is a library concept of serv-
ice information featuring 17% x 22-
inch booklets for each design ap-
proach schematically illustrated,
with the specific test equipment de-
scribed for the various machine
functions.

With jukeboxes now breaking
into the realm of integrated cir-
cuitry, Arkush feels that attending a
seminar will give operators a work-
ing knowledge of the “mysterious
black box” and save them thousands
of dollars a year in effective servic-
ing. The two-day seminars are
equivalent to a year’s course in tech-
nology.

“The seminars are open to every-
one—operators, service people, col-
lege students, career technicians.
Those who are not specifically in-
vited by their distributor, can call
their area distributor to be in-
cluded,” Arkush says. The costs are
absorbed by the distributor and the
test equipment firm.

The current schedule for the semi-
nars is: May 22-23, Culp Distribut-
ing Co., Oklahoma City, Okla.; May
26-27, O’Connor Distributing Co.,
Dallas, Tex.; June 9-10, Franz Co.,
Houston, Tex.; June 12-13, New Or-
leans Novelty Co., New Orleans;

June 26-27, Allcoin Equipment Co.,
San Antonio, Tex.; June 30-July I,
Sutherland Equipment Co., El Paso,
Tex.

Also, July 14-15, Birmingham
Vending, Birmingham, Ala.; July
28-29, Eli Ross Dist. Co., Jackson-
ville, Fla.; July 31-Aug. 1, Eli Ross,
Miami, Fla.; and August 4-5, Eli
Ross, Nassau, Bahamas.

Floridians Attend
Awareness Conclave

TALLAHASSEE, Fla.—A pro-
gram to expand legislative aware-
ness was held by the Florida Amuse-
ment Merchandising Assn. May 13-
14.

Included in the two-day program
were classroom sessions conducted
by experts from the legal and legisla-
tive branch of government, and a
full day of observing the govern-
mental process in action, in the Flor-
ida House and Senate.

Participants were addressed by a
member of the Dept. of Commerce
at the luncheon at Quality Court.

WB’s Cher Promo

LOS ANGELES—Based on the
current high-riding success of Cher’s
TV series, Warner Bros. is mounting
a campaign for her first album on
the label, “Stars.” For retail outlets
WB will provide life-size Cher card-
board standups plus posters.

The radio-press kit includes
golden pillows with the album logo
and a black, long-sleeved shirt with
Cher’s album picture.

MIAMI .

Joe Quijano (Coco) visited Miami
to promote his new LP, “Ahora,”
and was interviewed on all four
Spanish radio stations. From the al-
bum, “La Paella™.is being aired; the
record is moving nicely. Visiting
with Joe was Chickie Perez, onetime
New York conga and timbales.
player, who has lived here for 10
years and plays with Tipica Tropical
(Mate). The group is appearing at El
Rodeo. ... Fajardo (Coco) finished
his engagement at El Chico in the
Barcelona Hotel, and leaves to play
dates in New York at the Chateau
Madrid, Corso’s, Roseland and
other spots.

WCMQ-AM and FM will present
Julio Iglesias (Alhambra) in concert
May 26 at Dade County Auditorium
in two shows. At this time, one show
is completely sold out and sales for
the second are going briskly. ...
Johnny Ventura (Mate) appeared
for promoter Eddie Martinez at a
dance April 19 with Conjunto Uni-
versal (Velvet) and Jovenes del Hi-
erro (Sound Triangle) and packed
the Miami Jai Alai club.

Jerry Masucci, president of Fania
Records, signed licensing agree-
ments with Philips-Colombia for
Colombia and with RCA for Japan
and the Orient. ... With the popu-
larity of “gay” records, Tipica Nov-
els’ “El Cartero” on TR is getting a
second look and the LP is picking up
in sales, just as their new release is
due.

WQBA-AM will present Sophy
(Velvet) and Titi Soto in concert
May 11 at Dade County Audito-
rium, and on May 3 and 4, the first
Latin American Song Festival of
Miami will be held at the same site.

. Estrellas Magazine of Puerto
Rico gave awards to Mario Ruiz as
the best Latin music director in
Miami (WQBA-AM) and to Hector
Viera (WGMO-AM) and Eduardo
Gonzalex Rubio (WQBA-AM) as
the best Latin jockeys in Miami. ...
Club Montmatre due to open soon
as a Latin discotheque. ... Centro
Espanol now the only club in Miami
to present star acts. Oscar DeLugo
opens next week at Centro to be fol-
lowed by Charytin (Alhambra).

TEXAS

KTSA-AM, in San Antonio, has
been testing The Royal Jesters’ ver-
sion of “Happy Man.” The song, as
done by the Jesters on the GC label,
is an English/Spanish version of a
number included in one of Chi-
cago’s recent albums. It was recently
released as a Spanish version titled,
“Soy Feliz,” with Spanish lyrics by
Eddie Aleman. Reaction to the
Jesters’ version has been favorable, ac-
cording to KTSA program director
Lee Randall and music director John
Wagner. The San Antonio station
covers the South Texas area well,
which means wide exposure for the
group. Under Oscar Lawson’s man-
agement, the Jesters have set their
aim at both the Top 40 and Chicano
music markets. Their Top 40 reper-
toire has been well received at some
of the state’s top night spots, and
their two recent Spanish albums
have been selling well.

Carlos Miranda’s latest album on
El Zarape is rapidly gaining in sales.
The album includes Miranda’s ren-
dition of “Cruz De Olvido,” which
has received ample airplay across
the state. Henry Zimmerle is also get-
ting good airplay for “Los Insepa-
rables” on Falcon. The flip side is
“Te Vas.” Efrain Benavides, Mex-
ico’s newest child star sensation, has
a single on ARV titled “Mi Perro
Puchi” b/w “Mariana.” He has al-
ready starred in a major film and is
the son of TV, film, and radio per-
sonality Rubin Benavides.

Texas product will be an impor-
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LatinScene

tant part of the offerings of Califor-
nia’s newest record warehouse. Ron
Sprohnele’s Latin World will be
based at 2990 W. Pico Blvd. in Los

Angeles, and will feature a wide as-
sortment of the latest recordings by
top Texas bands and artists.

LUPE SILVA
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IN NEW YORK

This TITLE-Artist, Label &
Week Number (Distributing Label)

HECTOR LAVOE
La Vaz, Fania XSLP-00461

HARLOW
Live in Quad, Fania QXSLP-00472

TICO ALEGRE ALL STARS
Live at Carnegie Hall, Tico 1325

CORTHO & ISMAEL RIVERA
Juntos Otra Vez Coco CLP-113XX

| CELIA & JOHNNY

Quimbara, Vaya XVS-31

RAY RODRIGUEZ

And Duro. Mericana XMS-130
SONORA MATANCERA

50 Anos, Secco SSD-4001
MANGUEL & FATATO
Understanding Latin Rhythms, LP
Ventures-337

00 N O N W N =

"INTEXAS

This TITLE—Artist. Label &
Number (Distributing Label)

9 | ORCH.ARAGON
75, Sabor-007

10 | JOEBATAAN
Afrofilipina, Salsoul Sal-4101

11 EDDIE PALMIERI
The Sun of Latin Music, Coco CLP-109XX

12 | ELGRANTRIO
A Que No Te Atreves, Montilla

13 | JOHNNYVENTURA

En Accion, Discolor-70

14 MONCUITO SANTAMARIA
En Una Nota. Inca XSLP-1040

15 ODILLO GONZALEZ
En Escena, Dial-1059 Angelica Maria,
Sonido Internacional SI-8009

1 TORTILLA FACTORY
Tortifla Factory, Falcon FL4063

2 VICENTE FERNANDEZ
El ldoto De Mexico, Caytronics 1420

3 LOS CLASICOS
Roberto Pulldo, Y, CC 110

4 LOS UNICOS
Siempre, UNI 1001

5 | ANGELICA MARIA

Angelica Maria, Sonido Internacional

S18009
6 | COSTAAZUL

El La Cumbra, NV 304
7 LATIN BREED

Minus One, GC 111

[

8 SUNNY & THE SUNLINERS
Los Enamorados, Keyloc 3020

9 JULIO IGLESIAS
A Flor De Piel, Alhambra 19

10 YOLANDA DEL RIO
Ay Mama, Los Que Te, Arcano 3271

11 LOS KASINOS
Los Kasinos. UNI 1002

12 CORNELIO REYNA
Cuatro Estrellas En El Cielo, CR 5044

LOS CACHORROS
l La Onda Pesada De_BC 1110
|

CARLOS GUZMAN
Carlos Guzman, Falcon FL 4062

ANGELES NEGROS
ATi, UA135

QuvoaT11Ig 'S/61 ‘LI AV

o
VAYA

You Should Taste
LADY MARMALADE

MONGO SANTAMARIA

IT’S DELICIOUS

A New 45 # V-5081 Produced by Jerry Masucci and Marty Sheller
Distributed by Fania Records Inc. through

Dist: R&J. 108 Sherman Avenue, New York, N.Y. 10034 (212) 942-8185

\_ Allied Wholesale: Calle Cerra #610, Santurce, P.R. 00927 (809} 725-9255 /

CALIENTE
RECORDS

Presents

““Ecos del Campo”

LAS

JILGUERILLAS

CLT-T102

Distributed by

CAYTRONICS

“The Latin Music Company'

Flarida

K|
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Soul

Sauce |
Automation
Out; KKSS
In a Switch

By JEAN WILLIAMS

LOS ANGELES-KKSS, St
Louis, was 75 percent automated
until a month ago when Donnie
Brooks, formerly operations man-
ager of WBOK, New Orleans,
moved In as operations manager
and transformed the station into
personality radio.

He has employed a new staff of
radio professionals, as well as per-
sons who are not only skilled in ra-
dio but other non-connecting fields.

Scott St. James, formerly program
director of KSD. is in the 12 p.m.-4
p-m. slot; Scotty Lawrence, a regis-
tered pharmacist holds the 8 p.m.-12
a.m. post; Gary Perks, a mortician, is
on 12 am.-6 am.; Bernie Hayes, a
former program director, 6 a.m.-10
a.m. and Brooks, 4 p.m.-8 p.m.

Weekends has Hosea Galyles 6
a.m.-11 a.m. playing gospel and Er-
nestine Carter, a television engineer
hosting the children’s hour, Sunday
11 a.m.-noon.

While explaining the station’s new
format, Brooks says, “Between 10
am.-12 pm. we feature our bonus
hours, playing four albums consist-
ing of jazz and r&b. We select these
albums at random.”

The station turns into a radio dis-
cotheque on Saturday. Records
geared specifically to discos are
aired with a bit of jazz added.

“We have a well rounded format
because we play all types of music
from r&b to jazz to MOR,” says
Brooks.

“We list our shows by numbers
one through six programming cer-
tain records for each program. Dur-
ing the course of a week. each an-
nouncer will rotate taking over every
program.

“We do not run contests on the air.
People are so in-tune to the music
that we play. we have no need to buy
an audience with contests.” he ex-
plains.

* * *

Effie Smith “Dial That Tele-
phone” fame is national representa-
tive of merchandising and promo-
tions for Stax Records and their
custom labels.

Her roster of artists includes
Rance Allen, former gospel singer
turned pop. with a new record “Ain’t
No Need Of Crying.” Fredrick
Knight “I Betcha Didn’t Know
That” and Shirley Brown “Ain’t No
Fun.”

I hear that Ms. Smith will re-re-
lease “Dial That Telephone” on
Stax Records and rename it “Gos-
sip.”

LI S

Rufus Thomas, ex-disk jockey of
WDIA, Memphis, and currently in
public affairs and community rela-
tions at the station is also the creator
of dances.

Thomas, often referred to as “the
world’s oldest teenager” has come
up with a new disco dance record,
“Do The Double Bump.”

He says that the “Double Bump”
when done properly erodes away
those unsightly bulges and feels that
the logical move is to go into health
clubs and turn them into disco-spas.

Mel DaLomba, who operates the
Spartanian Spa in Memphis, came
up with the idea of using the body
contact dance to help women and
men in their reducing sessions.

“The ‘Double Bump’ moves fall
right in with what we’ve already
been doing,” says DaLomba.

(Continued on page 40)
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Billboqd Hot SOU| Singles

- = wSTAR Performer-singles registering great. a - -
i i ?,E est proportionate upward progress this week ;3"; i %é g g %E
2 | % || TITLE, ARTIST 2 | g |®c| TITLE, ARTIST o | 5 | £2| NLE ARTIST
= 3 2 (Writer), Label & Number (Dist. Label) (Publisher, Licensee) = 3 S 1 (Wnler), Label & Number (Dist Label) (Publisher, Licensee) = 3 © | (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
1 1 9 GET DOWN, GET DOWN (Get On The ﬁ 4] 9 IT ONLY HURTS FOR A LITTLE 68|69 | 8 EOW'S YOUR WIFE—The Ebony Rhythm Funk
Floor)— Joe Simon WHILE—Notations ampaign )
f i J. R. Jackson, H. Miles, A. Roberts, R. Thompson),
Eg.al?:':g'l’%efi-"3;T%n'3|.|)swmg 156 (P Eg'en?il;:;?r?:a',HBMSIa)"d”ﬂ' & U B 1 I(nnt)vat?on II"9159 (z)uintrac/‘:n:iaioplace, ’;\\SCA?’)
Y| s |10 | samy THATS ackaTCHA- B L e R oS TN 2| R OMERRERKER i b
i . , L. N , . . UL , 1 ., r
(ny.o:?%{)i:::rg)‘.wpamla 54258 (Motown) (American Broadcasting, DaAnn, ASCAP) (Brunswick) (Moon Song, BMI}
Bertam, ASCAP
(Bertam. 1557 : NI | e Y| 8| 2 | Love e TLL ToMoRROW
ﬁ 5 7 SPIRIT OF THE BOOGIE— Kool & The Gang - Camilo), (Tonob. BMI) COMES—Roy ¢.
(R. Bell, D. Boyce, Kool & The Gang), De-Lite 1567 ﬁ 50 3 ME AND MRS. JONES—Ron Banks & The (R. Hammond), Mercury 73672 (Phonogram)
(PIP) (Delightful/Gang, BM) ?&I'Ellitbs L. Huth, ABC 12090 (Assorted, BMI) (Johnson-Hammond/Unichappell, BM)
le, L. Hu orte
4 | 4 (10 | BAD LUCK (Part 1)- ome ' - _
Harold Melyin g The Blu)enotes 37 |42 5 HERE | AM AGAIN—Candi Staton ﬁ 8] 4 zHﬂl‘;anELfa':'ﬁ)FagAE?gg an Jobnyfnd
(V. Carstarphen. G. McFadden, J. Whitehead), (P. Mitchell), Warner Bros. 8078 ASbAP) . B. Taupin), g Pig b
Philadelphia International 8-3562 (Columbia) (Muscle Shoals, BM!)
(Mighty Three, BMI) ﬁ 58 | 3 | THE WAY WE WERE/TRY TO ﬁ’ 90 [ 2 | ITAINT NO FUN—Shiriey Bromn
51211 WHAT AM | GONNA DO— Barry white REMEMBER —Gladys Knight & The Pips (F Knlgh}% Tth 323%&%‘“1"30'“'""'3) (East/
(B. White), 20th Ceatury 2177 %M]Ham;iscah,dg. ':iedrggna(g IM Ber%.;cawchsmm;lm Memphis/Two Knight, BMI)
(Sa-Vette/January, BMI) . Jones), Buddal olgems, appell, d )
13|52 |7 BILLY'S BACK HOME—silly Paul
6 7 8 CHECK IT OUT— Bobby Womack ﬁ e (D. Wansel), Philadelphia Inten:a{iona‘IJ 8-3663
EB wﬂ,gack)v United Més,s 621 47 6 gEACIH) FOR THE MOON (Poor (Columbia) (Mighty Three, BMI)
nart/Bobby Womack, BMI) eople)—Angelo Bond
A Bond). 12077 (ABC/Dunhi BMI 7417715 NO CHARGE—Shirley Kaesar
ﬁ 12 | 10 LOVE WON'T LET ME WAIT— Major Harris b5ty L7 (ABC/Dunhill/Bondage. B (H. Howard), Scepter 12402 (Wilderness, BMI)
(B. Eii, V. Barrett), Atiantic 3248 (Mighty Three/ 49 5 TAKE ME TO THE RIVER-Sy! johnson
Friday's Child/WMOT, BMI) 8‘ preenii, H;ﬂf)ﬁ). Hi 2285 (London) ﬁ 88 | 3 TAKE T FROM ME—Dionne Warwicke
€c. reen, J. R W, Bros. 8088
) - RURNIE "“%LULL"T‘;"‘"%E‘ A 41 |23 | 16 | WALKING IN RHYTHM—Bischbycds easy . KSR
— Main Ingredient
V0. Huliard, L Ware), RGR 10028 (8. Perry). Fantesy 136 (Blackbyrd, BMI 76 | 82| 6 | GOT TO GET YOU BACK IN
EB ter-Hall, ASCAP) ! 2 12 |13 SWING YOUR DADDY-Jim Gilst MY LIFE
etter-Hall, = hm Gilstrap — New Yorh cm
(K. Nolan) Roxbury 2005 (Ke Nolan/Heart's i
(| 6| man 10U BABY- syivs Deign DMy e e oy | Ceses 3010 ek
{H. Peretti, L. Creatore, G.D. Weiss), Avco 4 )
(hvco Embassy. ASCHP) ' 5 | 4 | | WANNA DANCE WIT' CHOO (Doo Dat |, | 59 | o | wi{|NG TO LEARN~Tower Of Power
|14 | 6 | 1 WANT O BE FREE- ono rayes S ok o & e SexOotes Pt Wi aSgapy ) Mormer Bros. B083 (oo
(. Williams, CMSaFt’chell. %N Bé)nner, M. lones].sfz.n (B. Crewe. D. Randell), Chelsea 3015 (Hearl's usic.
Middlebrooks, M. Pierce, W. Beck), M Delight/C /Desiderata, BMI
(Plhonzx(r‘;?n)s (DhioIPTayerS' Ufl‘i:cgappzlc.ung) ﬁ 54 4 L:)l(g)K :]S'ey;gi.l es:;:rag: Mcc)e 78 | 6012 ?LLII'IU?SEHC)A(IIJ&E'"%EOOY?Vg;:rugr{)s“)m(s;i?enl
- ra - R
ﬁ 16 9 ROCKIN CHAIR— Gwen McCrae (HW. Casey, R. Finch), TK 1011 (Shertyn, BMI) Giant/Aopa, ASCAP)
(s%'e ma_am I)Clarke) Cat 1996 (TK) ﬁ 63 | 4 ?TLIPIZERY CWHE? W)ET—CommOS%ogre(s] ﬁ m THE BEGINNING OF MY END—=First Class
2 . McClary. Commodores), Motown 1 obete, (G. Draper), Ebony Sounds 187 (Buddah) (Hitary/
12 {13 |12 TOUCH ME BABY (Reach Out A ) g;cap)s - Andjun, BMI)
For Your Love)— Tamiko J ESHINE BOY—Eeddie Kendricks
e i o 1 G Bover L Mlen). Tami 54257 (Molown) = R B WLl oo
one biamond, " ’ '
) dEH GIVE THE PEOPLE WHAT THEY WANT— | e | 79 | 3 | WHY CANT WE BE FRIENDS?—wa 81 (83 | 5 | BEWARE—am recbis
(K. Gamble, L. Huff). Philadelphia International 8- (8. Allen. H. Brown. M. Dickerson, L. Jordan. C. (E. Randle, P. Carter). Hi 2284 (London) (Jec, BMI)
3565 (Columbia) (Mighty Three, BMI) HE pnan ) SO b G ﬁ m I'M THROUGH TRYING TO PROVE MY
WY 18 | 8 | SHACKIN' UP—susar son 48 [37 [ 15 |  SHINING STAR—tarth, wind & Fire LOVE TO YOU - Mitie Jackson
(). Avery), Buddah 459 (Groovesville, BMI) (M. White, P. Bailey), Columbia 3-10090 %B. W;rgac;),'Spving 157 (Polydor) (Unart
i | 6| corme CAKE= M ?rl e | s ;SEEKE;MIE;SSAJ} racebob. BHI)
(White, Gorsie, Mcintish), Atlantic verage/ —tamont Dozi - .
Catlion. (- Dagin, ABC 12076 (boger, S Y NN I e
ﬁ 20 8 LEAVE IT ALONE- Dynamic Superiors ﬁ 62 4 SOONER OR I-ATER—"“D'CSSiUHS Bushka, ASCAP)
(i Dt scapy " Moown 1342 (Ghetown By 01 (Harner Bros) 893 | 3| RAINY DAYS AND MONDAY-inintes
' . Williams, ichols}), Tsop &
ﬁ nl s WHERE IS THE LOVE— getty Wright ﬁ 3| 2 SADIE— Spinners ) (Epic/Columbia) (Almo, ASCAP)
rke, B. Wri : olh b g
(HW. Casey, R, Finch, W, Clarke, B. Wright). ot Gy e By e Aante 85|94 | 3| GET OUT OF MY LIFE=Dee Dee Warwicke
Alston 3713 (Sherlyn, BMI) b IFE~
PR (P. Vance, J. Keller), Private Stock 45011
18 | 6 |11 | SHAKEY GROUND= Temptations 2201381 1 3N fRSCHANEES (MessinHith (Music 0f The Times, ASCAP)
(J. Bowen, E. Hazel, A. Boyd), Gordy 7142 y Mind)—vemon Burcn
(Motown) (Jobete, ASCAP) (V. Burch) United Artists 587 (Unart. BMI) gog BLEWSSng'; IEOEVEGT?‘E"::T BIE%T;‘J
reen, W. Mitchel. t. tandle), elsea
19| 8|14 | MY LITILE LADY— siodstone 3 &) G CATLIBI T LI | G s
(C. McCormick), London 1061 GET DOWN—wilie Hutch
(Crystal Jukebox, BMI) (W. Hutch), Motown 1339 (Jobete, ASCAP) FREE MAN—South Shore Commission
54 |55 5 ALL RIGHT NOW-—Lea Roberts (B. Sigler). Wand 11287 (Scepter) (Mighty Three,
20 9 12 L-0-V-E (Love)— mi Green (P. Rodgers), United Artists 626 {lrving, BMI) I BMI)
(A. Green, W. Mitchell. M. Hodges), Hi 2282 '
(London) (Jec/Al Green, BMI) 66 | 4 3";4'""5“2“"’ b St Oy, Toms 54258 m WENDY IS GONE—Ronnie McNeir
. Perren, C. Yarian, P. yr), Tamla f
Pr!s0 | 7| xeep THE HOME FIRES (Motowry Gobete. ASCAP) | Goc i hscay e Fodest 614
BURNING— tatimore 5 |61 | 6 MY BRAND ON YOU—penise LaSalk
[ (B. Latimore, S. Atarmo), Glades 1726 (TK) (D. LaSalle). 20th Cemury/Weset’l;los:nd 580?1 ﬁ m LOVE BEING YOUR FOOL- charles
(Sherlyn, BMI) (Ordena/Bridgeport, BMI) Whitehead
ﬁ 33 5 SEX MACHINE = James Brown 57 34 12 LIVING A LITTLE, LAUGHING A g W}I'I‘ira\;nsaﬁ.{)c. Whitehead), Island 007 (Mr.
: (). Brown), Polydor 14270 (Dynatone/Beiinda/ LITTLE —Spinners 088/ ATY.
Unichappel, BMI) gmshet"'TLlirecereeBdn)n'l)ma"m 3252 ﬁ m WHATEVER'S YOUR SIGN—Prophecy
23 |25 | 8 LEAVE MY WORLD— johnny Bristol aig U ) i (B Franklin), Mainstream 5565 (Wood Song, BMI)
(0 Al (50 108 (et B 28R 1SON] RAR [RRHONENIBACTA(CE Mue) 2iareroyeniil 91 m CRYSTAL WORLD—Crystal Giass
K. Bass, L. Robinson, L. Turner). Private Stoc -
24 |15 | 15 ONCE YOU GET STARTED- Rufus 45015 (aNickeI Show/Power House, BMI) (N. Skorsky). Polydor 15101 (Midsong. ASCAP)
(G. Christapher), ABC 12066 {Mocrisp. ASCAP) 59 40 12 ONE BEAUTIFUL DAY~ Ecstasy 92 | 97 2 WHATEVER'S YOUR SIGN—5obby Frankii
4 A ' - rankhin
Pr 31| 5| SHARE A LTTLE LOVE IN YOUR Passon & Pain (@ Franwin. Baby 1123 (Babylon (Sive. Coup:
L (Mystro, Lyric). Roulette 7163 Wood Songs. BMI)
t‘;em; Sove g:‘:'lf::'egl ” (Big Seven/Steals Bros . BMI) CL) eRh
(Sa-Vette/January, BMI)y 60 | 65 6 MISTER MAGIC —Grover washington Jr. 93 | 95 2 DO THE DOUBLE BUMP—Rutqs Thomas
| (R. Macdonald, W. Salter). Kudu 924 (Motown) (R.'Thomas), Stax 0236 (Epic/Columbia)
26 117 | 12 WE'RE ALMOST THERE- Mi:;:hael Jachson (Antisia, ASCAP) (Rufon, ASCAP)
B. Holland, E. Holland), Motown 1341
| (6l Fawsr/Stane Dismonc, B¥I fris | s EASEOMIDONN 94198 | 2 | FUNKY MUSIC IS THE
- er Rappol - i
27 | 28 | 12 | BETCHA DIDN'T (C. Smalls). 'Wlun"g\ And A Prayer 101 (Atlantic) .(rylv',‘lﬁ;s R?’;%Te')c' ﬁ%?f"g?sg
KNOW THAT— Frederick Kniglgt i (Fox Fanfare, BMI) (Nashboro), (Sharries/Excellorec, BMI)
(F. Knight, S. Dees) Truth 3216 (Stax) - f
(Muo:lsong, BMI?ES) Tu ‘!? 76 g.mﬁpht‘nlyjsnl’: Van McCoy & The Soul City 95 m BUMPIN' Aml) STOMNN'—GarIagd G’“"B
. ! Williams, b 15
28 |24 | 14 |  COME ON DOWN (et Your Head Out Al IO el T
Of The Clouds)— Greg Perry P ,
(L. Perry, K. Davis.)M C:':wen).r Casablanca 817 ﬁ 18 2 VJ‘HE‘]‘IT CAEN Bl ttDoEFogsggI}j_CL?M:’ 96 (99 2 UFO s—_Undisputed Truth
(Cafe American/Peabody & Co.. ASCAP) 5&'0»503@ BhaM)S)’ pic 8- (Columbia) gt‘oweh'l!)'ifrlr?t):‘ndcoadMyl)7143 (Motown)
. n .
29 | 32 6 GRAND-DADDY Pt. 1— New Birth " -
(1 Baker, M Wilson, T Charchilly, Buddah 464 S (2 !BV Eeﬂ%‘,“oﬁit’e"‘,gee"g.‘,’,) Benny Troy 97 174 8 gEhPhESSLrY_laum)mkm|'{1"m7164
(Birthday. BMI) (Delightfut/Music 1n Motion, BMI) . Whitelaw, N. Bergen), Roulette
(Planetary/Brookside/Cebergi, ASCAP)
Pr(ee| 5| L0OKAT ME ('m In Love)— Moment 65 | 45 | 10 | LET THE GOOD TIMES ROLL neselens
(A Goodman, H. Ray, W. Marris), Stang 5060 EVERYDAY—Little Beaver 98 m PAIN=Edwin Starr
(All Ptatinum) (Gambi, BMI) {W. Hale. W. Clarke), Cat 1995 (TK) (Sheriyn, BMI) 0 . (E. Starr). Granite 522 (ATV/Zonal, BMI)
31 {35 11 |  HIJACK= Herbie M 66 |53 | 11 I(Bng‘nlr«’rJ KLNO)w—n-vee Degrees 99 m |(T TRULY L)mG/E Y(?'!J—Togyllivaou(tmau
Atlantic 3246 (Dunbar, . digler..J. Lang), routman), Gram-0-Phon 457 Mother
Philadelphia International 8-3561 Fletcher, BMI
32 [ 22 10 | SUN GODDESS— Ramsey Lewis & (Caumbis) (Wighty Three, BMI) ols | 1 = vo)u
Earth, Wind & Fir _ — Minnie Ripert
(M. White. 1. Lind), Columbia 3-10103 ﬁ 811 4 THE GLORY OF LOVE—The Dells M. Riperton, D. Rudolph). Epic 850057 (Columbia)
(Saggifire, BMI) éWA Hill), Casdét 5057 (Chess/Janus) (Shapiro/ (DickieBird, BMI)
’ ernstein, ASCAP) '
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Billboard

Billboard SPECIAL SURVEY for Weeh Ending 5/17/75

Soul LPs |

Main Ingredient. RCA APL1-0644

T | #STAR  Performer—LP's  registering B
& | greatest proportionate upward prog- =
BIEEm ™ ElE5|m
; 4 | Atist, Label & Number W § | Artist, Label & Number
E|F| 2| ot tabed 21 %L | it e
o| 2| 9| wisTeR Macic Y 43| 3| supeRNATURAL
! © Graver Washington Jr., Kudu XL 20 { Ben £ King Atiantic S0 18137
S1 (Motown)
33 (21| 9| THE SUGAR MAN
4| 20 | SUN GODDESS ;
ﬁ’ Ramsey Lewis, Columbia KC 33194 f:;'::";""e"""e' om 605z 1
3| 3| 8| AL GREEN'S GREATEST
K : By 46 | 2| A umne xucHT Music
4| 1(12| TO BE TRUE
Harold Melvin & The Bluenotes, ﬁ 48 2 | IN THE POCKET
Philadelphia International K2 33148 Stanley Turrentine, Fantasy F 9478
(Columbia)
5| 5| 7| FEEL UKE MAKIN' Love (36 |38 | 7| | NEED SOME MONEY
Roberta Flack, Atlantic SD 18131 EdiciHar RIANanticSDYIGEY
| 8| 5| STANOTHER WAYTO |37 [24 | 26 | PIECES OF DREAMS
SAY | LOVE YOU Stanley Turrentine, Fantasy F-9465
Barry White, 20th Century T-466
38 |23 | 5| FEELING THE MAGIC
7| 7(2 | | FEEL A SONG Johany Bristol, MGM M3G 4983
Gladys Knight & The Pips,
Buddah BDS 5612 ﬁ 50 3| pisco BABY
8| 6! 9( THAT'S THE WAY OF THE Van McCoy & The Soul City
Symphony, Avco AV 69006-698
WORLD
Earth, Wind & Fire, Columbia PC 40 |45 | 21 | NEW AND IMPROVED
33280
Spinners, Atlantic SO 18118
9|16 | 8| steppinG NTo
TOMORROW
Donald Byrd, Blue Note BN-LA368-G ﬂm 23{:3-@1[&3 HE
|13 | 24 | expLores vour min Chelea CHL 505
. Al Green, Hi SHL 32087 (London) 42 |20 | 25 | DO IT TIL YOU'RE
11 | 9| 8| THE DRAMATIC JACKPOT SATISFIED
Ron Banks & The Dramatics, ABC B.T. Express, Scepter SPS 5117
ABCD 867
43 (32 | 14 | NIGHT BIRDS
12 114 | 24 Et!l!?yﬁis,s!a:gy £.0472 La Belle, Epic KE 33075 (Columbia)
13 [12 15| A SONG FOR YOU 44 (34 | 5 SURVIVAL OF THE FITTEST
Temptations, Motown C6 96951 The Headhunters, Arista AL 4038
14|17 |25 FIRE 45 (35 (12 | BUTT OF COURSE
Ohio Players, Mercury SRM-1-1013 Simmy Castor Bunch,
(Phonogram) Atlantic SO 18124
15 |15 | 13 | PERFECT ANGEL
Minnie Riperton, Epic KE 32561 ﬁ 57 2 ;EEOWR:)Z(NOGRIG'NAL CAST
Columbsi
(Colombia) Atlantic SD 18137
16 (11 | 21 | AVERAGE WHITE BAND
Atiantic SO 7308 mnsm[ ouT
ﬁ 271 3 S!lRVlVAL ‘ ' \ ?;rl':la':lstz:bbakar DK 76916
0')ays, Philadelphia International
KZ 33150 (Columbia) 48 |49 4 | POLAR AC
18 |10 | 22 | FOR YOU Freddie Hubbard, CTI 6056 S1
Eddie Kendricks, Tamla T6-335 (Motown)
(Motown)
43 |54 | 3 | CHOCOLATE CITY
19 (22 | 20 | RUFUSIZED Parliment, Casablanca NBLP 7014
Rufus Featuring Chaka Khan,
ABC ABCD 837 50 (51 | 9 | MARK OF THE BEAST
20 118 8 | TOM CAT Willie Hutch, Motown M6-815 S1
Tom Scott & The LA. Express Ode 51 |52 3| PEACH MELBA
SP 77029 (A&M)
Melba Moore, Buddah BDS 5629
21 |23 | 9| CAUGHT IN THE ACT
Commodores, Motown M6-820 S1 52 |44 7 | NATTY DREAD
22 126 111 | My way Bob Marley & The Wailers, Island
Major Harris, Atlantic SO 18119 RS ERL]
23 |19 | 16 | URBAN RENEWAL 53 142 | 7 | COSMIC TRUTH
Tower Of Power, | Undisputed Truth, Gordy G6-970 S1
Warner Bros. BS 2834 | (Motown)
31| 3| A QUIET STORM '
ﬁ Smokey Robinson, Tamla T6 337 S1 34 a3l | ;!:YE“BSFHSESOF i3
(Motown) Avco AV 69005-698
25 (28 | 15 | HARD CORE POETRY 55 |58 | 16 | WOMAN TO WOMAN
T , Capitot ST 11316
avares, Gapita " Shirley Brown, Truth TRS 4206
¥y |39 | 8| biscomeque (a0
Herbie Mann, Atlantic SD 1670
56 (59 | 2 | THE TRAMPS
ﬁ )3 SOLlp ) . Golden Fleece KC 33163 (Epic/
Mandrill, United Artists UA-LA408-G Columbia)
28 (30| 4| ™WO
Bob James, CT 6057 S1 (Motown) 57 |41 6 i;kglrtselr' (gILEOESl S1 (Motown)
29 |25 | 36 | CAN'T GET ENOUGH |
Barry White, 20th Century T-444 58 HUTSON
Y[ | 2| 1 DoNT KNOW WHAT THE e By
WORLD S COMING TO
Bobby Womack, United Artists 59 STRONGHOLD
UALA353.6 m Barrett Strong, Capitol ST 11376
9|« | 2| rownc pown a
MOUNTAINSIDE

| | '
0 mmz BRECKER BROTHERS
l Arista AL 4037

|

General News

CAREER MOST IMPORTANT =

""Promote Artist, Not the Disk,

. Strongly Believes Carl Davis

LOS ANGELES—Carl Davis, ex-
ecutive vice president in charge of
recording and a stockholder in
Brunswick Records, doesn’t “like the
idea of a record company promoting
a disk; it should merchandise the
artist,” he says.

“Building the career of the artist
should be the priority of the record
company.

“Many companies are afraid to
build an artist. Instead they build
the record. They feel that the artists
will leave the company when they
reach star status.

“That may be true, but it is a
chance that I feel a company that is
to be successful in the mdustry must
take.

“I have found that the public
tends to buy a record because of the
artist, not the other way around.

“To merchandise an artist to the
point where practically any record
that s released will sell means work-
ing closely with the managers, tying
in promotions with personal appear-
ances and promotions with the local
distributors.”

Davis also believes in tying up as
many retail store windows as pos-
sible with display material, includ-
ing placing advertisements on pub-
lic vehicles.

“Saturate the market with the face
and name of the artist, and when a
record is released the public will buy
it. Of course it is our responsibility to
make sure that the product is good.

“Any act that does not deserve
that kind of promotion, and is not
believed in as a total entity, should
not be signed.

“The economy has changed to the
point where any record company
that is not gearing itself to albums is
kidding itself, because today a single
is only a vehicle to take the customer
to the album.

“The small record companies that
are not getting into album sales are
going to be washed out.”

Included in his program are the
disk jockeys—who he says are often
not given a choice of the record they
play on a particular artist. The labels
are for the most part responsible for
this.

“Many companies are now put-

Old, Old Jazz In
A French Upsurge

PARIS—Retailers here are by no
means sure there is a jazz renais-
sance but rather a bonanza for col-
lectors. Three record companies are
currently active in the market, Bar-
clay, RCA and Musidisk. Much of
the music goes back 50 years.

The Musidisc jazz and blues an-
thologies have been carefully
planned. There are 12 types of blues,
classified by region, while the jazz
anthology, with 60 disks, goes back
to 1920. All are accompanied by a
description taken from Frank Te-
not’s Jazz Dictionary.

Whether this trend will eventually
lead to a wider genuine interest in
jazz remains to be seen.

For the moment the retailer is
doubtful. Certainly the reissue disks
are selling well, particularly the
RCA black & white series, and the
retail store, Lido Music, on the
Champs-Elysees, which has long
specialized in jazz imports, has
opened a black room devoted to jazz
and the oreat iazz artists

www americanradiohistorv com

By JEAN WILLIAMS

ting the same song on both sides of a
record, one side mono, the other
stereo.

“If they are given albums instead

of singles they would have eight
choices instead of one or two to get
the record going. But if we must re-
lease a single, at least there should
be two different songs on it,” says
Davis.
“‘v‘VC alt: not al“ 3"'5 '—“‘ lt
tinues, “in the sclccuon that we
choose to release from an album,
and the disk jockey knows his mar-
ket better than we do, therefore, why
not let him choose the record?”

Davis who is owner of Dakar Rec-
ords, a subsidiary of Brunswick,
feels that the strength of the discos is
invaluable to record companies.

“We have’an album by Bohan-
non, ‘Inside Out,’ that is selling at
the rate of a single record because of
discotheques,” he states.

“I have found that many FM ra-
dio stations across country are pro-
gramming their music from disco
lists because there is such a strong re-
action from that area,” he adds.

Davis is a producer with 15 years
in the record industry. He was hired
by Columbia Records in 1960 to re-
vive the Okeh label, which he says
he did successfully before going in-
dependent. However, the label
failed shortly after his departure
from Columbia in 1965, he con-
tends.

” he con-

During his jaunt with Okeh, he
produced three gold records on
singer Major Lance, ‘‘Monkey
Time,” “Hey Little Girl” and “Um
Um Um” which were all written by
Curtis Mayfield.

He says his artists must be able to
entertain as well as sing their hit rec-
ords and he teaches them to be
goodwill ambassadors for the record
company.

“Marshal lhompson a member
of the Chi Lites singing group on
Brunswick, contacts key media
people in markets where they are ap-
pearing informing them of what
other acts on the label are doing. I
want all my acts to do the same
thing,” explains Davis.

“If we can get that kind of cooper-
ation from artists, the record com-
pany is certain to be successful,” he
adds.

Columbia Increases
Twofer Packs By $1

NEW YORK — CBS Records
upped the suggested list price of
more than 100 titles in its twofer
series by $1. effective May 1.

All $5.98 double-disk sets moved
to $6.98, except for Chicago I, which
now lists at $7.98. Most of the previ-
ous $6.98 packages were raised to
$7.98. Those which already listed at
$7.98 were not affected.

TAPE KING c.

220 West 19th Street, New York, N. Y. 10011

212—675-0800

OUR NEW TELEX #667377

The Fastest Growing One Stop In The Country

All
$6.98
List LP's

+35

ANY QUANTITY—MINIMUM ORDER $50.00

We are and will always be the lowest priced One-Stop!

Quantity Users! Call us Collect
For our special low prices
on any LP, Single or Tape.

EXPORTING TO ALL COUNTRIES

SPECIALS

ENTIRE W/E/A CATALOG INCLUDING

THESE CURRENT RELEASES:

Bad Co., Alice Cooper, Queen, America, The Wiz, Judy |
Collins, Herbie Mann, Carly Simon, Ben E. King.
ASYLUM — ATCO — ATLANTIC — BEARSVILLE — BIG
TREE — CAPRICORN — CHRYSALIS — COTILLION —
CURTOM — ELEKTRA — EMBRYO — FAMOUS CHARISMA
— LITTLE DAVID — MANTICORE — NEMPEROR — PRIDE
— ROLLING STONE — RSO — SIGN POST — SWAN SONG
— VIRGIN — WARNER BROS. — REPRISE.

All
$7.98
List Tapes

4%

We Catalog All Labels—On LP’s & Tapes
Orders Shipped Same Day—All Orders C.0.D.

= Al
$1.29
List Singles

60¢

EACH
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S R1B0 Patlersan 81 Cinginrati, Ohio 45278, or i
5 Cterephgag Ulassifiod Sdy. Dep‘r 57 3:33'-6453 ;i .GI'T'Y R 2“5 CQﬂE 2
| {Haw ’rurk 212764 ?43:13 : : - Telephore Mo |
& i ________;_“___q
FOR SALE i
I/SUPERCART GRAND OPENING .
C EMPTY JUNE 1 brlUSh ChOIC@
725 Shawmut Ave.
- Bulk 8 track and cassette tape Roxbury, Mass. 02119 ?" 531( ’ l ]’\]\gﬂ
- Splicing materials Full line of custom built
- Sleeves \ speakers, stereo enclo- ]‘)( ) ‘{Tré
- C.B. equipment (mobiles, bases sures, console units made
and antennas). of plexiglass and mixes. 9-11Woodfield Road London W9 2BA
H H Jockeys Telephone 01-286 6090 - Telex 22164
Call: Terry D. Vogler All things for Disc y
and Club Owners.
(816) 637-6011 e wholesalers of UK and
Write for catalog— ‘2’°""‘”“’° '; :::;:;:: o
uropean gr 5
CAnTmmiEOINEEstZSIEs CORP. enclose 50¢ cassette tapes, clothes and posters
Excelsior Springs, Box 602 VIRGIN RECORDS
Missouri 64024 tn Roxbury, Mass. 02119 1 ity
i i speaciality.
(617) 442-7558 myze material s our specially

 oaswe

CASSETTES

0030-60-90-120
?a quantities only.
ply your letterhead.

JiLLCO
P. 0. Box 8932
Van Nuys, Callf. 91409

ALL BRITISH
AND EUROPEAN LABELS

SUPPLIED WORLDWIDE
LOWEST PRICES
FASTEST SERVICE

REDUCE YOUR COSTS AND INCREASE
YOUR PROFITS BY DEALING DIRECT.
SPECIAL DISCOUNTS FOR LARGE
ORDERS
CONTACT OUR INTERNATIONAL
SALES DEPARTMENT FOR FULL DETAILS.

Telsphone 01-579 9331 (8 lines)
Telox 931 945

HEATHROW RECORD
EXPORTS

3 Sandringham Mews
Ealing. London
ENGLAND WS 3DG

PREMIUM
8-TRACK BLANKS

Lear Jet style cartridge with rubber roller.
High grade duplicating tape, 65 standard
length in 1 min. increments—from 25 min.
to 90 min. 3 day delivery guaranteed. Over
one million sold.

25 min. to 45 min. any quantity....

81 min. to 90 min. any quantity....
Head ci
$25.00 minimum orders. C.0.D. only.

ELECTRONIC SYSTEMS

P.0. Box 142. Fraser. Mich. 48026.
Phone: (313) 463-2592  se13

FIRST ANNOUNCEMENT!

Collectors, radlo statl
record librarlans and rofallors

AVAILABLE JUNE 1st. 1975
The All New
“45 R.P.M. Record History”
STORAGE ENVELOPE

For the first time you have a choice; instead
of drab green sleeves or fiimsy white or
manufacturer's printed sleeves, you can
have the best, designed by a record col-
fector with you in mind.

The “45 R.P.M. Record History Sleeve” is:

. Beautltul antique yellow

. Super heavy duty—Ilike no other

. Lasting surtace you can write on

. Functional design for each record’s
history

. All copyrighted features

. Competitively priced

. Distributor orlented

. Poly liner (optional)

Note: Storage time and label life extended

Indefinitely with optional poly liner.

For your sample kit with prices, mail $1.00

with name, address and zip to:

RECORD-RAMA
635 BUTLER STREET
PITTSBURGH, PA. 15223

Iomm ooOmE>»

MAJOR LABEL
8 TRACK CUT-OUTS
92¢ each in prepacks of S0 tapes per
carton. Calt or write:

CARTRIDGE INDUSTRIES CORP.
P.O. Box 186,
Excelsior Springs,
Missourl 64024
(816) 637-6011 tfn

NEW
CATALOGUE

POSTERS
POSTERS

POSTERS

Large Selection of Flocks—Lights—
Incense—Leather—Headgear—Misc.

WHOLESALE ONLY

Send For Catalog Now!!!
F.D.C. Graphlcs

5000 Cook Rd.
Beltsvilie, Md. 20705 eow

ATTENTION MARKETING MANAGERS!

U.K. Record Importers and Exporters offer
discount prices on all labels., Full catalogt
Quick deliveries and good service to afl
countries. Please contact:
Omnlbus Records, Extn: 1000
243 Regent Street
Oxtord Circus. London. WIR 8PN.
ENGLAND. Telex 27859. my31
+

the best of K-Tel . ..

8 TRACK TAPES

AND LP ALBUMS

SAME AS FORMERLY ADVERTISED
NATIONALLY ON TELEVISION

CALL OR WRITE
FOR INFORMATION
304/522.8401
304/522-4287
{Warshouse /Shipping)

Distributed Nationally By:

INTER-CONTINENTAL
MUSIC CORPORATION

101 West Fourteenth Street
Huntington, West Virginia 25704

CASSETTE EXPORTS
LOWER PRICES
for
HIGHER QUALITY CASSETTES

C-O’s and boxes
FAST WORLDWIDE SERVICE
Write for prices and samples

VARTH MAGNETICS
36 Joyce Lane, P.O. Box 63,
Woodbury, N.Y. 11797

(516) 921-9039

CURRENT SOUL AND ROCK
SOUND-A-LIKE MASTERS AND PANCAKES
Available immediately, over 20 CURRENT
Soul and Rock sound-a-likes, LP's, Top
Soul Hits, Too Rock Hits, etc.
OLDER sound-a-likes can be manufac-
tured on demand within one week.

Write or call for sample,

catalog and price.

TORII PRODUCTIONS
Aenon Creek Industrial Park
Rt. 4, Box 529X-3
Tallahassee. Fla. 32301
(904) 576-8963

wwWwW americanradiohistorv com

FOR SALE
FOUR FINEBELT
RECORD PRESSES

Semi automatic—
Will make LP's and 45's
complete with valves, timers, 45 Dies
Hydraulic System
CAN BE SEEN IN OPERATION
PRICE $16,000
Box 7020 Blliboard
1515 Broadway, New York, N.Y. 10036
my24

MAJOR LABEL
8 TRACK CUTOUTS
Call or write for a free catalog to:
J S J DISTRIBUTORS
2512 W. Fullerton, Chicago, lil. 60647
(312) 227-0551

We Buy and Sell 8 Track Tapes
tn

“NEW PRODUCTS”

« Quadraphonic Budget Tapes

7 Cassette Budget Tapes

» 8-Track Budget Tapes

« Hi Quality Sound Alike Line
(Need Reps., Dealers, Distributors.)
Tape Display Cases Availabfe
OKART, INC.

1 N.E. 7th St.
Oklahoma City, Oklahoma 73103
Pho: (405) 236-5946 ‘mye31

COMPLETE DJSYSTEM FOR NIGHT CLUB.
New cost $6,000. Used very little, $3,950. Write
Box 684, Billboard, 2160 Patterson St., Cincin-
nati, Ohio 45214. my24

SAVE OVER $1,0000 BRAND NEW M75
Musser Century Vibes, $650 plus freight. Write
Box 683, Billboard, 2160 Patterson St., Cincin-
nati, Ohio 45214. my24

8-TRACK TAPES 75¢ EACH, MADE FROM
your album or master. Contact: Jim Cole, Gusto
Records Custom Mfg. Div. (615) 256-1656. jy19

RECORD-OLDIES! 20,000 IN STOCK. SEND
50¢ for 4,000 listing catalog. Mail orders filled.
Record Center, 1895 W. 25th St., Cleveland,
Ohio 44113. We export. eow

SHRINK PACK RECORDS, TAPES, EQUIP-
ment complte, $295. L sealer, heat gun, film.
M. Latter Mfg. 5050 Venice Blvd., Los Angeles,

Calif. 90019. (213) 933-7646. eow
HELP WANTED
ATTORNEY

Attorney for legal department of
a major California-based Record
company.
1 Three to five years experience in
the record and music publishing
industry required.

California Bar preferred.

EOE
Please send resume to:
BOX 681
c/o Blllboard
2160 Patterson St.
Cincinnati, Ohio 45214

my17

ROUTEMAN-EXPERIENCED IN PHONO-
graph records and tapes. Must have knowledge
of business to service record departments in
the following areas—Chicago, Pittsburgh and
California. Salary $12,000 to $15,000. Send
resume to Sutton Record Co., 960 E. Hazelwood
Ave,, Rahway, N.J. 07065. tfn

DISTRIBUTORS WANTED

BLANKS

Capitol blanks 30 min. to 40 min. in quan-
tities Of 100 ... 40¢
Head Cleaners, in quantities of 100.....30¢
J S J Distributors
2512 W. Fullerton
Chicago, lll. 60647
(312) 227-0551 tn

8-TRACK CARTRIDGES
LEAR-JET STYLE

Excellent Quality
Quad or reguiar
immediate delivery.
Call: (606) 789-8409 or write:
DAN SALYER,

81 Maln St., Paintsvllle, Ky. 41240
je7

SOUND ADVICE
NEW AUDIO MAGAZINE

Reviews and compares Components
honestly. Premier issue reviews Ampli-
fiers—Ampzilla, Audio Research, Crown
M-1200. M Monster AMP, Dynaco 400,
ESS New 500, Infinity Class D, Marantz
500, Mcintosh 2300, Phase Linear 700 B,
Sony V-FET, Yamaha FET
Also—Comparative reviews of

Cartridges, Speakers Pre-Amps,

Records, Tapes and much more.

4 issues $9.00 (8$12.50 overseas).

SOUND ADVICE
225 Kearny St.

San Franclsco, Callf. 94108
my17

8 TRACK CARTRIDGES
NORELCO STYLE BOXES
C.0. CASSETTES
CASSETTE HALVES

Excellent Quality

OYNA-OAY PLASTICS. INC.

1521 East Avis Dr.
Madison Heights, Mich. 48071
(313) 585-6280 tfn

JEWELRY—-EARRINGS OUR SPECIALTY,
$2.50 dozen. Complete line of costume jewelry.
Send for catalog. Vartan’s, 2 Gansett Ave,
Cranston, Rhode Island 02920. je28

FULL COLOR ROCK STAR POSTERS-—
Over 50 current groups. Catalog available.
Bruce Miner Co., Inc, 39 Kingston St., Boston,
Mass. 02111. tfn

THRIVING RETAIL RECORD OUTLET
and associated merchandise in sunny New Mexi-
co across from the University of New Mexico.
Top yearly gross $197,391 (505) 243-1988-1820
Central southeast, Albuquerque, N.M. 87106.
Established 1970. myl17

ONE OF AKIND-CURRENT MASTER CON-
tact lists on index cards detailing: ALL Con-
cert, Club, (& College) promoters; ALL “Pro-
gressive” (& meaningful college) FM Stations,
ALL “Alternative Media” Publications & free-
lance, Top 40, TV Shows, College papers, etc.
Desi

d for ¢ terization and/or manual
use. Best acceptable bid. Joe McHugh (212) 675-
0992, myl17

POSITIONS OPEN

CAN YOU MAKE AN ALL-GOSPEL FOR-
mat come alive in a major market? Nine-station
group needs warm, bright, creative, sensitive
jocks who have something to say and who can
excel in a tight, vibrant, professional sound.
If you can make it happen, send full resume,
salaray requirement and thorough tape to CBC,

Box 15684, Dallas, Texas 75215. myl7
PROFESSIONAL
=4F

LEAD SHEETS

Fast Accurate Economical

SOUND OF JOY ENTERPRISES
Call or write for tree sample.
215 W. 92nd St.
New York, N.Y. 10025 (RM #3D)
(212) 799-9073 my3s1

EXPERIENCED THEATRICAL
TECHNICAL DIRECTOR/
STAGE MANAGER

Seeks position with music organization.

Will tour.
D. H. Grgx(
353 W. 45th St., New York, N.Y. 10036
(212) 265-0254 myl17
MUSICIANS
RECORDING ARTISTS
FOR RENT

Available June thru Fall
2-story, 12 room house with spring fed

FLOCKED POSTERS

Large and Small
Mother Nature’s Incense
Black Light Bulbs & Strobes
Write or call for price.
TRI CITY PRODUCTS
99.8 Guess St., Greenvllle, S.C. 29805
(803) 233-99682 mh24

PATCHES 15¢, RINGS, JEWELRY AND A
cnmplete line of youth oriented products. House

of Rippe, 252 D Lake Ave., Yonkers, N.Y, 10701.
TFN

g pool and beautiful split-level,
air-conditioned rehearsal studio on 35
acre farm in southern Berkshire Moun-
tains. 2'/: hours from New York City or
Bostol

$1, OOO monthly, all utilities included.

Contact:
BLACK CRACK RECORDING. INC.
General Delivery

MHI River, Mass. 01244
(413) 229-8015 or 8870 my24

NEW RECORD COMPANY SEEKS: COM-
posers to write melody lines to lyrics; lead sheet
writers; keyboard men. Multifaceted preferred.
Betayv. (213) 476-4818. mv17
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DISTRIBUTING SERVICES

EXPORT ONLY

All brands phonograph records and pre-
recorded tapes. Aiso largest seiection of
atiractive close-out offers. 27 years of
specialized service to record and tape
Importers throughout the worid.
Dealers and distributors onty.
ALBERT SCHULTZ, INC.
116 West 14th St.
New York, N.Y. 10011
Cabie: ALBYREP Telex: 236569
eow

ATTN! OVERSEAS IMPORTERS
and U.S.A. EXPORTERS
We transport Records, Tapes, etc. from
U.S.A. Offering: Great savings, low freight
rates—New American Suppliers for buyers
—Assemble various orders—Welcome you
when you arrive in N.Y.
Contact
BERKLAY AIR SVCES, MARKETING
P O. Box 665. JFK Airport
Jamaica. NY 11430. US A ifn

TAPES FOR SALE
Original Artists
Promotional LP's and 8-tracks, any quantity.
Best prices, 24 hour shipping service.
Call or Write Today for Catalogs.
RECORD WIDE DISTRIBUTORS
1755 Chase Drive

Fenton (St. Louls), Mo. 63026
(314) 343-7100 tfn

RECORDS, CARTRIDGES,
CASSETTES FOR EXPORT
ALL LABELS—REGULAR AND CLOSE
OUTS. Nearly 30 years serving importers
with consolidation and personalized atten-
tion
DARO EXPORTS, LTD.,
1468 Coney Island Ave.,
Brooklyn, N.Y. 11230
Cables: Expodaro eow

MISCELLANEQUS

BILLBOARD 1S ON MICROFILM:

Back copies of BILLBOARD are available
on microfilm dating from November 1894 to
December 1974.

Microfilm copies of articles from any of
these issues may be obtained from Billboard
Publications at a cost of $1.50 per page up
to 5 pages.

For prices on additional copies and for
further information contact:

Bill Wardlow
General Services
Blliboard Publications
8000 Sunset Blvd.
Los Angeles, Cal 30069
213/273-7040

New York Clty: 1515 Broadway, 10036.
212/784-7300

BILLBOARD
Group Subscription
Discounts
Save 20% on subscriptions to Billboard for
groups of 10 or more. For rates and informa-
tion write:
BOX 6019
c/o Billboard, 1515 Broadway
New York, N.Y. 10036 tfn

$ NOCASHTV. §
Have your product seen by over 5,000,000
veople on network television at no cash cost
to you. Free brochure with details on each
T.V. show and how you can participate. Call
toll free 800-327-3720. (Except in Fla. 305-
764-6424)
*kx OR WRITE

International Promotional Consultants, Inc.
915 W. Sunrise Bivd./Ft. Lauderdale, Fla.
33311. eow

MANHATTAN RECORDS-WE EXPORT
latest 458 and LPs to all countries—very fast
deliveries. 425 E. 58th St., New York, N.Y. 10022.

tfn

COMEDY MATERIAL

PROFESSIONAL
COMEDY MATERIAL
(The Service of the Stars Since 1940)
“THE COMEDIAN"
Original Monthly Service—$45 yr. pstg. $6
(Sample Order) 3 issues, $15
35 "FUNMASTER" Gag Files, $45, pstg. $7
“Anniversary Issue," $30, pstg. $3
“HowtoMastertheCeremonies," $5, pstg. $2
Every item different! No C.O.D.'s.
“WE TEACH STANDUP COMEDY" vla mail
Payable to: BILLY GLASON
200 W. 54th St., .
N.Y.C. 10019 tfn

PROMOTIONAL SERVICES

BUY HOT SELLING BRAND

Stick Incense Car Freshener
Home Freshener
Direct from U.S. manutacturer.
Liberal Commission to Sales Reps/
obbers.

BENVENUTO ENTERPRISES, INC.

Box 3363, Portsmouth, Va. 23701
Phone: (804) 397-7702 my17

MAKE MORE PROFIT WITH OUR LOWER
prices on LP's, 8-tracks, quad-8's, and cassettes.
Top 1000 list updated weekly. Write Tobisco,
6144 Highway 290W, Austin, Texas. (Mexican
list available also.) eow

ATTENTION, RECORD OUTLE1s. WE
have the largest selection of 45 rpm oldies and
#~odies and also major label LP listings at oro-
motional prices. Send for free listings. All orders
“elcomne. Apex Records, Inc., 947 U.S. Highway

Rahway, N.J. 07065. tfn

FREE FREE FREE

PROFESSIONAL MUSICIANS REFERRAL
(a subsidiary of Boyd Hunt Enterprises)
is offering a FREE 30-day Trial Registration
for musicians seeking groups, and groups

seeking new members.
gLL TODAY! (612) 825-6848 or
(800) 328-8660—Toll Free
"P.M.R.isa serwce designed by musicians
. for musicians.'
(void where prohibited by law)
tfn

Dejay Products, Inc.
PLAQUES + TROPHIES

+INCENTIVES - PROMOTIONALS

859 No. Hollywood Way
Burbank, Callf, 91505
(213) 845-0744 my17

WE MAKE SMALL DEALERS BIG. OUT.
standing prices on albums, accessories, car tape
players, radios, speakers. Lists free. Action
Sound, 880 Bonifant Street, Silver Spring,
Maryland 20910. tfr

CUTOUTS—-LP'S AND TAPES. HUGE SE-
lection, low, low prices. No order too small.
Pick and choose list or promotional specials.
Write or call collect person to person: Dave
Bryant, (314) 832-9000, Tacony Distributors,
4421 Ridgewood, St. Louis, Missouri 63116 my24

WHILE OTHER PEOPLE ARE RAISING
their prices, we are lowering ours. Major label
LP's are low as $1.00. Your choice. Write for
free listing. Scorpio Music Distributors, 2933
River Rd., Croydon, Pa. 19020. Dealers only. tfn

EMPLOYMENT SERVICES

JOBS! JOBS! JOBS! IF YOU HAVE THE
TALENT—WE HAVE THE JOBS!!! Subscribe to:

Box 61, Lincolndale, N.Y. 10540
Number 'One” in Weekly, Nationwide
Employment Listings for Radio, TV, DJ's,
PD’s, Announcers, News,

Sales and Engineers
[]$12.00 3 months (12 lssues)

[] $25.00 12 months (50 lssues)

(Check Appropriate Box)
NAME —

ADDRESS
Remit Check or Money Order my31

SCHOOLS &

INSTRUCTIONS
First Class FCC License theory and labora-
tory training in six weeks. Be prepared . . . let
the masters in the nation’s largest network
of 1st class FCC licensing schoois train you.
Approved for veterans* and accredited
member National Association of Trade and
Technical Schools.** Write or phone the
location most convenient to you. Elkins
Institute in Dallas.*** 2727 Inwood Rd.
214-357-4001.

Elklnt in Atlanta**. 51 Tenth St. at Spring.
(404) 872-8844

Elkins in Denver**. 420 South Broadway
(303) 744-1434

Elkins in East Hartford. 800 Silver Lane
(203) 568-1110

Elkins in Houston***, 3518 Travis
(713) 526-7637

Elkins in Memphis***. 1362 Union Ave.
(901) 726-9762

Elkins in Minneapolis®**. 4103 E. Lake St.
(612) 721-1687

Elkins in Nashville***. 2106-A 8th Ave. S.
(615) 297-5396

Elkins in New Orleans***. 2940 Canal
(504) 822-7510

Elkins in Oklahoma City. 5620 N. Western
(405) 848-5631

€iKing in San Antonio®*. 503 S. Main
(512) 223-1848

REI FIVE WEEK COURSE FOR FCC 18T
phone license. Six week course for Radio/TV
announcer. Call or write today. REI, 61 N. Pine-
apple Ave., Sarasota, Fla. 33577, and 2402 Tide.
water Trail, Fredericksburg, Va. 22401. tfn

BUSINESS OPPORTUNITIES|

DEEJAYS: NEW SURE-FIRE COMEDY!
11,000 classified one-line gags, $10. Catalog free!
Edmund Orrin, 2786-A West Roberts, Fresno,
Calif. 93705. tfn

“FREE” CATALOG . .. EVERYTHING FOR
the deejay! Custom I.D.'s, Promos, Airchecks,
Wild Tracks, Books, FCC Tests, Comedy, and
more! Write: Command, Box 26348-B, San
Francisco 94126. tfn

JOCK KNOCKS AND MORE, ALL USABLE
if ya got guts. Positively no junk! $10.00. Jock
Knocks, P. O. Box 9008, Cleveland Ohio 44137.

myl7

JOCK SHORTS IS GUARANTEED! LOVE
it or your money back. Current issue $3. Broad-
cast Library, 5804-A Twineing, Dallas, Texas
75227, tfn

FESTIVAL BACKERS WANTED

tdoor BLUE
GRASS COUNTRY, FOLK or ROCK
MUSIC FESTIVALS AND CONCERTS.

Producing Summer outdoor Concerts &
Festivals excel potential for 300 pct. return
on short term 6-mo. financial investment.
All locations secured and permits in, no
legal hassles at sites in New England, Cin-
cinnati, Pa., Va., Md., Fla, Camping
facilities in Cash Flow College markets
with good economic stability. Organized
by veteran Festival and Country Music
producer and publisher will organize one
in your area. Everything is set, we are ready
to roll NOW, serious investors only, call or

reply......
FESTIVAL '75
Jim Clark or Bob Englar—P.0. Box 186
Falrfax, Va. 22030 (703) §21-6431 or
(717) 741-2644, on the Pa, No.
call after 6 P.M.

AVAILABLE FOR FUND RAISING: FAIRS,
Clubs INK SPOTS REVUE featuring show and
dance music. Other bands and acts available.
Contact Jump Jackson, 8959 Oglesby, Chicago,
TH. (312) 375.4276. mv3l

mn.t \pm:;! or vm-mtmu from mgular

mum Bux' numh'-er ads

POSITIONS WANTED

ATTENTION
RECORD COMPANIES, RECORD
PRODUCERS, etc.
A & R man and scout available for jazz and
r & b recording. Worked for Prestige, Colum-
bia and Chess Companies. Will work on
commission or salary. Own masters and
will lease on commission. Have several
Blues and Jazz artists under contract that
can be used. Contact: Jump Jackson, 8959
So. Oglesby Ave., Chicago, Ill. 60617 (312)
375-4276. je7

I AM A SCARRED VETERAN OF MOR—
TOP 40—PROGRESSIVE ROCK—RADIO.
I know my music and have an incredibly
friendly and “Boy, I'd like to get to know
him"” type voice. All I need now is a place
to use them. If you have a place in a Medium
or Major Market, this may be (and most
probably is) your last chance. I've got 2
years of University English and 2% years in
Radio. Call Tom Van Hart at (615) 882-8864
or write to the aforementioned individual at
26 Pine Ridge Rd., Harriman, Tenn. 37748.

my24

Good references, Third Endorsed, Beginner
with some experience—Eager to learn all
aspects of radio. Prefer small or medium
market station. Ready to travel. ANY-
WHERE! Contact Mr. William Patterson,
501 Bell St., Franklin, Ky. 42134 Home Pho.
586-4366 (502) at work (502) 781-2150. myl7

YOUNG, SINGLE DJ, CURRENTLY
EMPLOYED, SEEKING. ADVANCE-
MENT, BROWN INSTITUTE GRAD,
3RD ENDORSED, RELOCATED ANY-
WHERE. JOEL FREDERICKSEN, 428%A
WEST CHERRY STREET, NEVADA,
MISSOURI 64772 (417) 667-7992 EARLY
AFTERNOON OR EVENINGS. myl7

Mature 3rd Phone w/1 year MOR exp.—
Wishes position w/Med. Market Rocker—
Personality plus Creative Ability—Tape
Available on Request. Ron Stark, 1619
Crowley, Wichita, Ks. 67216. myl7

“Informal. .. But Not Unprofessional Coun-
try Format, Very Knowledgeable, Bright . . .
Personable. .. Versatile Production Delivery
...B.A....3 Years In Small Market, Ready
For Next Move Up. Box 650, Billboard Job-
Mart, 1515 Broadway, New York, N.Y. 10036,

je7

YOUNGMARRIED ANNOUNCERWITH
1ST PHONE AND 2% YEARS EXPERI-
ENCE IN SMALL MARKET, DESIRES
TO MAKE A MOVE UPWARDS, PREF-
ERABLY IN MISSOURI OR MIDWEST.
PREFER ROCK OR MOR. NICK LIN-
BERG, 1104 NORTH ELM, APT. 5, NE-
VADA, MISSOURI 64772 417/667-7008.

myl7

GOLDEN OLDIES

TRADING POST

CHOIN US WITH YOUR CLASSIFIED ADVERTFISE-

ME '\T Revords

ﬂm_kn MAGAZINE.

Atbuns = Sheer music = Plonoeriphs -
revord tradens, culfectars, swappens.
oh et sl Hers ard alborher tadfickers

OST.a tarkeiplace. rizhtin the mddde o the scnon: BILL:
Herels swhire the ohsicks Have Been
mcasiring music populacity sitee the darly 407 BILEBOARD

GOLDEN OLTHES TRADING POST & vpen fon Busitiss.

53 1
s PAYMENT MUST ACCOMPANY ORDER TO:
Billhoard Golden Oldies Trading Post
1 1515 Broadway. New York City 10036
s e ety 3

OHd
v estors, th.Lm,Lﬂh switchers,
here s your TRADING

FOR SALE

45’S
R&R, R&B, ROCKABILLY, ETC.

Singlesfromthe’'50’s tomid'60’s.
All original Iabel only.
No re-issues.
We sell fixed price, by periodic auction
and also trade.
Send your want lists . .
latest auction list.

RECORD SCAVENGERS

Box 387, Cockeysville, Md. 21030
(301) 628-1090 ap26

. send for FREE

SEARCHING FOR OLD RECORDS? DIS-
continued, 216 N, Rose, Burbank, Califomia
91505.

wwWw americanradiohistorv Com

RARE 50°S ROCKABILLYS/R&B/R&R/
Blues / Jazz / Sun / Ace / Elvis / Beatles / LP's
45's Cheap! Free Catalog. Rockhouse, 349 E.
Cooke, Columbus, Ohio 43214. myl7

ORIGINAL ROCK OLDIES 60's, 70's ALL 50¢
Catalog 50¢. 50 different Country Oldies—all
winners! $6.75. J.A.S. Box 58, Flushing, N.Y.
11379. eow

COLLECTORS' 45'S, NEW AND USED,
good to mint. Send want list only. Buffalo
Records, P.O. Box 398, Kirkland, I11.60146. myl7

SOLD AT AUCTION: COLLECTORS REC-
ords, LP’s, Jazz, Sound Tracks, O. C., person-
alities. Indicate list from: Ray Macknic, P.O.
Box 7511. Van Nuvs. CA 91406 U.S.A. ie28

- Vox Jox__

® Continued from puge 23

came over and said I had to get on
this record called “El Bimbo.” The
disco DJ’s name was J.C. or some-
thing like that and he ordinarily
works in the Washington area. He
said he’d paid $35 for an acetate of
the record.

“Then, the next day. a good friend
of yours and mine (who shall go
nameless here because he, too, was
following instructions from Farrell
and not many promotion executives
can get the president of a company
to help him promote singles (or even
albums) these days called to say:
‘Piava, have 1 got for you a record.’

“Then a copy arrives from Scep-
tor. I listened to it and put the short
version on the air.”

Ah, who ever said that the life of a
promotion man was an easy one? Or
a program director, for that matter.
But, can you just imagine: Between
phone calls and postage and J.C.’s
acetate, it cost more than $75 to get
“El Bimbo™ played on just one sta-
tion ... and that doesn’t include the
costs of the single itself.

*  x %

Rick Scarry, who's now handling
music at KGIL in Los Angeles, re-
ports that on the
last show Chuck
Southcott pulled
on the station, “sev-
eral of KGIL’s
famed alumni came
back for an im-
o . promptu air roast.
i i Dick Whittington
SCARRY and Paul Compton
led the field. They should have
made an album.” Scarry has been
quite active lately; he has several na-
tional on-camera commercials run-
ning including Buick, Hunt’s To-
mato Paste and McDonalds. Over
the next two years, he’ll be doing 22
educational films for UCLA on eco-
nomics. And his two documentary
films on the history of radio that he
produced and directed are now
being used by Universal Studios on
their tour. He reports there will be
no changes in the music policy of
KGIL.

* * *

Jim Bell is the new program direc-
tor at KINN in Alamogordo, N.M.
He replaces Jeff Blocher, who is now
programming WLYV in Fort
Wayne, Ind. Dan Miller does the
morning show on the station, fol-
lowed by Bell 9 am.-1 p.m., Mark
Molnar -5 p.m., and Steve Levy 5-
signoff. Gary Allen and Art White
work on weekends. Bell reports: “I
will be changing the music rotation
here in the next week. The one major
change in the format will be playing
songs that have gone off the charts
as oldies one or two months after
they drop. We used to wait until the
end of the year before playing them
as oldies. I think the public wants to
hear a song, even though it may
have gone down on the charts. The
reason for holding them a month or
two is to let the new music get estab-
lished.”

* * *

Lee Abrams, 861 Franklin Rd.,
Bldg. 5. Suite 7, Marietta, Ga. 30062,
is looking for a “dynamite female
disk jockey for one of America’s
leading album rock stations.”
KTTN in Trenton, Mo., has an an-
nual teen jock contest where 20 high
school students get a chance to be a
jock for 30 minutes. “We have four
weeks of preliminaries,” says music
director Art Morris, “and the finals
on April 26 gave each contestant an
hour to do their thing. It’s a big thing
for the area high school students and
is a big publicity promotion for us.
The contestants aren’t always good,
but we have an awful lot of fun.”
The station is now celebrating its
20th hirthdav
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Chicago Corp. Seeking To ‘Tote Stadt’
Buy WQIV-FM, N.Y. Station

NEW YORK-—Concert Radio,
Inc., a new Chicago-based corpora-
tion, has filed a competing applica-
tion with the FCC to acquire the
controversial WQIV-FM radio sta-
tion and return it to its old classical
format.

According to Earle Moore, coun-
sel for Concert Radio, the applica-
tion offers an immediate alternative
to the present service of the station,
while petitions to deny renewal of
the station’s license, filed by two ad-
hoc listeners groups, could leave the
future ownership of the station in
doubt for several years.

The ad-hoc listeners groups to
which Moore refers are the WNCN
Listeners Guild, based in New York
City, and Classical Radio for Con-
necticut. Both groups seek to have
the FCC deny a renewal of oper-
ator’s license to the Starr Broad-
casting Co., owners of WQIV-FM.

Moore further explains that an ef-
fective competing application nor-
mally leads to a comparative hear-
ing by the FCC to determine which
applicant is best qualified to hold
-the license.

Concert Radio, headed by
Charles Benton, son of the late Sen.
William Benton of Connecticut, has
already budgeted $50,000 to pursue
the license challenge.

If successful, Concert Radio plans
to name Thomas Bird as WNCN’s
president and general manager. Bird
was station manager of WNCN
from 1969 until 1973. David Dubal.
who had been employed as
WNCN’s music director until the
station’s change of format, would be
named vice president and program
director.

Among the advisers and members
of the board of directors of Concert
Radio, are Ray Nordstrand and
Norman Pellegrini, general manager
and program director, respectively,
of WFMT, Chicago’s fine arts sta-
tion.

WQIV-FM is said to be worth
about $2 million on the open mar-
ket, but it is understood that when a
radio or TV station license is lost as a
result of a challenge, no payment is
required of the new operators to the
former licensees.

A RENEWA Pr tertiona anderbert Von Karajan in
long-term/recording contract. Left to right: Karl-Heinz Duse-Utesch, first

NEW HAVEN, Conn.—Classical
Radio for Connecticut, a group of
Connecticut residents, filed a peti-
tion last week to deny the license re-
newal application of New York ra-
dio station WQIV-FM, formerly
WNCN-FM, station licensed to
Starr WNCN, Inc, owned by Starr
Broadcasting Group. William F.
Buckley Jr. is chairman of the Starr
group. (See separate story.)

CRC seeks to reinstate the 24-
hour-a-day classical music format of
WNCN, which went off the air on
Nov. 7, 1974, and to encourage and
foster classical music broadcasting
in southwestern Connecticut. The
group claims over 500 members and
supporters and represents the inter-
est of classical music listeners among
the over one million residents of
Fairfield, Litchfield and New
Haven counties within the WQIV/
WNCN broadcast range in Con-
necticut. CRC’s supporters include
Peter Goldmark, developer of the
long-play record, Alexander and
[gor Kipnis, Benny Goodman, Dave
Brubeck and Victor Borge.

CRC’s petition contends that
Starr Broadcasting violated its obli-
gation as a public trustee when it
switched from classical to rock mu-
sic. Furthermore, the petition says,
Starr breached its promise, made
when it acquired WNCN, to con-
tinue a classical format. CRC says
that Starr embarked on a course of
action designed to stifle and sup-
press listener protest and opposition,
and to circumvent the processes of
the FCC. CRC also contends that
WQIV’s present broadcasting is con-

trary to the public interest.

“The evidence presented during
the last seven months to the FCC by
CRC and the Listeners’ Guild, to-
gether with the results of the Com-
mission’s own investigation of the

WNCN format change clearly war-
rants public hearings,” Tanya Bick-
ley, president of CRC stated. “We
are hopeful that such hearings will
promptly be announced by the
FCC,” Bickley said.

an
new

trombonist and orchestra-appointed representative of Berlin Philharmonic in

record company dealings; Dr. Werner Vogelsang, president of Polydor Intl.

and Polygram U.S.A.; Dr. Uli Markle, director of Artist Relations, Polydor Intl.;
rbert von Karaian. conductor. Berlin Philharmonic.

Recording
Set By RCA

NEW YORK-—Erich Wolfgang
Korngold’s long neglected Viennese
opera, “Die tote Stadt,” revived with
success this season by the New York
City Opera, will receive its first full-
length recording this summer by
RCA Records.

Announcement was made by
Thomas Z. Shepard, division vice
president, Red Seal artists and rep-
ertoire, who said the opera will be
released in time to coincide with per-
formances of the production at City
Opera next season.

The recording will be co-pro-
duced by Charles Gerhardt and
George Korngold, the latter being
the son of the composer.

Starring in the RCA recording
will be Carol Neblett, Rene Kollo,
Benjamin Luxon, Hermann Prey,
Rose Wagemann and Gabriela
Fuchs. Erich Leinsdorf will conduct
the Bavarian Radio Orchestra and
Chorus. The recording will take
place in Munich beginning June 17.

Classical
_ Notes

Recent Viadimir Horowitz concert
at Carnegie Hall not only attracted
an overflow crowd, it also brought
several tape recorders, in spite of the
“security” measures. David
Burge succeeds Eugene List as chair-
man of the Eastman School piano
department, effective July 1. List re-
turns to New York to continue con-
cert artist career. Burge has recorded
for Candide and Advance Records.

Angel’s Cristina Ortiz makes her
American recording debut here this
week with two recordings. The first
is a coupling of the Shostakovich Pi-
ano Concertos Nos. | and 2 with
“Three Fantastic Dances, Op. 5”
with the Bournemouth Symphony
Orchestra. The second is “Alma
Brasiliera,” solo program of short
preces. Her foreign recording debut
was for EMI in 1973. ... The Marl-
boro Recording Society, Washing-
ton, D.C., is making available,
through mail-order, Marlboro festi-
val performances of lesser-known
chamber works. Records are $7.00
each including postage. Works in-
clude those by Brahms, Schoenberg
and Beethoven.

The Richard Tucker, Robert Mer-
rill concert, scheduled Friday and
Saturday (16 and 17) at Clowes Hall,
Indiana, takes place with tenor Va-
han Khanzadian substituting for the
late tenor. .. . Five new productions
spanning the history of opera from
1641 to 1971, will be presented by
the New York City Opera in the
1975-76. Newest work is ‘“Ash-
medai” by Joseph Tal with libretto
by Israel Eliraz. Harold Prince
stages work. ... Michael Tilson
Thomas appeared in triple role of
conductor, pianist and celeste soloist
on May 9and 11 at Alice Tully Hall,
New York, in work by composer Oli-
ver Knussen. Called ‘“Ophelia
Dances,” the work was commis-
sioned by the Serge Koussevitzky
Music Foundation.

Angel’s “Seige Of Corinth” re-
portedly going strong nationwide.
Starring Beverly Sills, it’s Angel’s
three-LP first recording of the opera,
taped last summer.

ROBERT SOBEL
www americanradiohistorv com
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ORFF: Carmina Burana

Cleveland Orchestra & Chorus (Thomas), Columbia M 33172
BELLINI: | PURITANI

Sutherland, Pavarotti, London Symphony Orchestra (Bonynge),
London 0SA 13111

ROSSINI: The Seige Of Corinth

London Symphony Orchestra (Schippers), Angel SCLX 3819
(Capitol)

STRAVINSKY: Rite Of Spring

Chicago Symphony (Solti) London CS 6885

ALBINONI: ADAGIO & OTHER PIECES

Academy of St. Martin-in-the-Fields (Marriner) Angel S 37044
(Capitol)

SCOTT JOPLIN: Piano Rags Vol. 3

Joshua Rifkin, Nonesuch H-71305 (Elektra)

HAYDN: Complete Symphonies, Vol. 9

Phitharmonia Hungarica (Dorati), London STS 15319/24
AFTER THE BALL: A Treasury Of Turn-Of-The-Century Popular Songs
Joan Morris, William Bolcom, Nonesuch H 71304 (Elektra)
PAVAROTTI IN CONCERT

Luciano Pavarotti, Orchestra, di Teatro Communale Bologna
(Bonynge) London 0S 26391

MASSENET: THAIS

Moffo, New Philharmonia Orchestra & Ambrosian Opera Chorus
(Rudel) RCA Red Seal ARL3-0842

R. STRAUSS: FOUR LAST SONGS

Janowitz, Berlin Philharmonic (Karajan) DGG 2530.368 (Polydor)
PUCCINI: MADAME BUTTERFLY

Vienna Phitharmonic, Freni, Pavarotti (Karajan), London OSA 13110
SNOWFLAKES ARE DANCING: THE NEWEST SOUNDS OF DEBUSSY
{sao Tomita, RCA Red Seal ARL1-0488

BERLIOZ: SYMPHONIE FANTASTIQUE

Chicago Symphony Orch. (Solti), London CS 6790

BACH BRANDENBURG CONCERTOS (Complete)

Paillard Chamber Orchestra, RCA Red Seal CRL2-5801

KING OF THE HIGH C's

Luciano Pavarotti, London 0S 26373

SCOTT JOPLIN: PIANO RAGS, VOL. 1

Joshua Rifkin, Nonesuch 71248 (Elektra)

BERLIOZ: SYMPHONIE FANTASTIQUE

Concertgebouw Orchestra (Davis) Philips 6500.774 (Phonogram)
R. STRAUSS: Four Last Songs

Price, New Philharmonia Orchestra (Lensdorf),

RCA Red Seal ARL1-0333

BEETHOVEN: SONATAS 31 & 32

Ashkenazy, London CS 6843

DEBUSSY ORCHESTRAL MUSIC: Vol. Il

French National Radio Orchestra (Martinon), Angel S 37065
(Capitol)

SCOTT JOPLIN: PIANO RAGS, VOL. 2

Joshua Rifkin, Nonesuch 71264 (Elektra)

HAYDN: Complete Symphonies Appendices

London STS 15316/17

COPLAND: EL SALON MEXICO

London Symphony (Copland) Columbia M 33269

SCOTT JOPLIN: THE RED BACK BOOK

New England Conservatory Ragtime Ensemble (Schulier),
Angel S-36060 (Capitol)

RODRIGO: Concierto de Aranjuez

John Williams, guitar, English Chamber Orchestra (Barenboim),
Columbia M 33208

ANDRES SEGOVIA: The Intimate Guitar

RCA Red Seal ARL1-0864

RAMPAL: A Festival Of Flute Concertos

Paillard Chamber Qrchestra, Erato CRL2-7003 (RCA)

DEBUSSY ORCHESTRAL MUSIC: Vol |

French National Radio Orchestra (Martinon), Angel S 37064
(Capitol)

SCOTT JOPLIN: PIANO RAGS, VOL. 1 & 2

Joshua Rifkin, Nonesuch HB-73026 (Elektra)

GREENSLEEVES: Music Of Vaughan

Williams, Walton & Delius P. Zukerman, violin, English Chamber
Orchestra (Barenboim), DGG 2530.505  Polydor)
MOUSSORGSKY: Pictures At An Exhibition

Isao Tomita, RCA Red Seal ARL1-0838

MUSIC OF PRAETORIUS

Early Music Consort of London (Munrow), Angel S 37091 (Capitol)
SCOTT JOPLIN: The Easy Winners

Perlman, Previn, Angel S 37113 (Capitot)

PUCCINI: La Boheme

Caballo, Domingo, London Philharmonic Qrchestra (Solti) RCA ARL2-
0371

R. STRAUSS: Also Sprach Zarathustra

Concertgebouw Orchestra of Amsterdam (Haitink)

Philips 6500 624 (Phonogram)

R. STRAUSS: Death & Transfiguration

P. HINDEMITH: Mathis der Maler

London Symphony Qrchestra (Horenstein), Nonesuch H 71307
(Elektra)

BACH: FLUTE SONATAS (complete)

Rampal, Odyssey Y2-31925 (Columbia)

HAYDN: Symphony #103 & #104

Philharmonia Hungarica (Dorati), London STS 15324

MOZART: Cosi Fan Tutte )
Orchestra Of The Royal Qpera House, Covent Gardens (Davis),
Philips 6707 025 (Phonogram)
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Talent

® Continued from page 30

touch with what was happening onstage. With
the exception of a slight annoying feed back
problem at odd intervals, sound was excellent.
The relatively small crowd responded well to the
group’s efforts.

Standout selections were the epic “Velvet
Sunrise” and “Stinkfoot."

Sha Na Na, though a well-rehearsed group
and musically proficient, tend to disappoint in
concert. Their vast television exposure would
lead one to believe that in a sense, they were
making fun of the '50s. It appears that their en-
tire repertoire is an imitative resuscitation of the
tunes of the era, delivered in three to four-min-
ute segments that tend to grate. Despite muscle
flexing, lavender costumes, etc., they failed to
ignite the audience and did not generate
enough applause at their conclusion to warrant
having the crowd demand encores.

JIM STEPHEN

LOU REED
STRING DRIVEN THING
Felt Forum, New York

There's only one assumption that can safely
be made concerning Lou Reed—when he per-
forms, the outcome is unpredictable. Reed's set
before a sold-out house on April 26 lived up to
that.

Gone are the glitter manifestations, the look
of fashionable illness, the cheap gimmickry of
mock drug injections. Reed is now deadly seri-
ous as a musician, once again performing with
rhythm guitar in hand, backed up by a spare,
hard-driving four-man unit highlighting former
Velvet Underground guitarist Doug Yule. Yule
and saxophonist Marty Fogel peppered the show
with fiery lead work that stood in sharp contrast
to Reed's deliberate precision.

The show began peaceably enough, with a
standing ovation welcoming Reed on stage as he
played “Sweet Jane” and continued with some
new songs as well as other Velvets material.
“Heroin” was a turning point in the show, Reed
singing alone, trying to be heard over a few per-
sistent hecklers. An interchange of expletives
took place, and marked the tone for the remain-
der of the show, as Reed leveled accusations at
the audience while singing a group of songs
from “Berlin,” “Transformer” and a great deal
of unrecorded dirge-like stuff. Reed demands re-
spect for his work, and, as he has conducted ev-
ery other phase of his career in severe earnest-
ness, so he reacted extremely to an audience
who would not play by his rules.

A largely revamped String Driven Thing
opened, playing a set of straightforward
rock'n’roll. Altered from the original lineup,
which had no drummer and featured a man and
wife team of lead vocalists, String Driven Thing
retains violinist Grahame Smith, whose awe-
some adaptability lifts the band out of the mun-
dane. His violin complements Atun Roberts’ lead
guitar wonderfully. TOBY GOLDSTEIN

GREENSLADE
Whisky, Los Angeles

One of the better British keyboard-oriented
bands made its debut here April 18 and showed
enough originality to set it apart from the vast
numbers of such groups currently hitting this
country in person and via record.

Greenslade chose to play a long set (more
than an hour) alone, without the aid of an open-
ing act, and the choice was a wise one. The
group’s music centers around long pieces that
take time for the listener to become involved in,
with the muitiple keyboards of leader David
Greenslade and David Lawson (who also acts as
vocalist) carrying the brunt of the performance.
Both Greenslade and Lawson played several
keyboards, including piano, organ and synthe-
sizers. The group does not belong to the theatri-
cal, ear-splitting school of ELP, nor do they fit in
with the large numbers of bands which seem to
drone on forever. Though the numbers are long,
they are lively enough and offer enough variety
to prevent boredom. BOB KIRSCH

TAJ MAHAL
MOSE ALLISON
Carnegie Hall, New York

Beginning strictly as a blues interpreter, Taj
Mahal’s interests have grown steadily along with
the size of his audience. His one-and-a-half hour
concert April 25 was a thorough display of those
blues beginnings as well as his newer Caribbean
sounds, all of which he handles in an exciting
and personal way.

Mahal began his set with several familiar solo
tunes that had the audience singing and even

whistling along with him. These were songs from
earlier in his career like, "Fishing Blues" and
“Beautiful And Tickled Too™ that allowed Taj's
excellent guitar work to surface.

Before he brought out his band only his flow-
ered shirt and large floppy straw hat gave any
indication of the role reggae now plays in his

Talent In Action

music. Then it became apparent as they started
right in with an unusual reggae treatment of the
classic “Good Morning Little School Girl.”" The
reggae continued to flow in smooth gliding tones
and rhythms in songs such as “Black Jack Baby”
and “Slave Driver.”

The rest of the set was made up of songs re-

flecting various shades of the blues and Mahal's
new release "Why Did You Ever Desert Me?”
Whatever avenues Mahal explores in the future
he will be taking many peopie with him.

Mose Allison opened the evening with a typi-
cally even set. Allison's piano playing has always
been on the delicate side and his subtle vocal

phrasing requires close attention. The size of
Carnegie Hall seemed to swallow most of the de-
tails of his performance, leaving the audience
with only a vague impression of this man’s art
and ability. He and his trio can be heard to a
much better advantage in a smaller setting.
LAWRENCE FROST

Ulamate Symbol

of Success
|

The perfect way to say ‘‘thanks’ to those who have
contributed to your hit record . . . Personalized memento
for those who deserve special recognition. .. DJ’s. .. pro-
motion people . . . producers . . all who helped to bring it
on home.

Yersonalized Simulated

Gold Disk Presentation Plaques

A unique new process enables us to produce a simulated
golden disk mounted on a plaque at an appreciably lower
cost than has been possible heretofore.

To order simulated gold replicas of a vinyl album or

single . . . complete with your label copy . . . with a 4” x
6” photo-etched black imprinted dedication plate . . .
mounted on an attractive walnut plaque. . . here’s all you

have to provide:

paper labels — two for each plaque ordered

copy and suggested layout for the dedication plate
a typewritten list of recipients’ names

and, if desired, your company logo

and actual size artwork for the album cover

NOTE: The manufacturer of this product is in no way
affuliated, sponsored, endorsed or otherwise connected
with any industry assoctation or any other manufacturer,
sponsor or promoter of gold records or gold albums. T he
product itself is not intended to imply that the perform-
ance cited rhereon has achieved /’a specific unit sale.

Ydu may order your gold rec-
ofd presentation plaques for
just
$60 per album plaque (157x18")
$40 per singles plaque (10”x14"”)
All prices FOB Los Angeles, Calif.
Subject to state and local taxes. Spe-
cial price quotation on quantities of
100 or more.

agvey W ';{1 =

For further information or to order, mail
the following coupon to: Box 1,000,000, Billboard
Publications, 9000 Sunset Blvd., Los Angeles, CA 90069

Name Title

Company

Address

State

City Zip

Please send me further information. O

Size: album []
single []

Please supply plaques.

(number)

Enclosed are: labels (2 for each record ordered) [7]
copy desired for dedication plate [_]

Signature
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These are the albums that have been added to the
nation’s leading progressive stations. The albums
are ranked in order of number of stations playing
the LP. A cross-index appears below showing stations
playing specific LPs.

MONTY PYTHON, MATCHING TIE AND

KOME, KZAP, WMMR, WHCN, WABX, WBAB,
KZEW, WORJ, WQSR, KZEL, WAER, KTYD, WNEW,

VAIL, BASF: WSDM, WHCN, WABX, KSHE,
KSML, KWST, WIOT, WKTK, KLOL, KZEL, KTYD,

JESS RODEN, Island: WOUR, WLIR, WIOT,
WABX, WQSR, KZEL, KOME

20 DEADLY NIGHT SHADE, Phantom:

WMMS, WHCN, WIOT, WOUR, WBRU, WAER

SNAFU, SITUATION NORMAL, Capricorn:
WLIR, WIOT, KSHE, WNEW, KWST, KBPI

McCOY TYNER, ATLANTIC, Milestone:
WHCN, WABX, KCFR, WBRU, KMYR, WAER

YOUR HEAD, 20th Century: WLIR, WNEW,
KSHE, WMMS, KZEL, WBAB, KZAP, WBRU,
WHCN, WRAS, WKTK, CHUM, WIOT, WQIY, KWST,

JON MARK, Columbia: WMMS, WNEW,
WLIR, WKTK, WOUR, WHCN, WORJ, WRAS, KWST,

CURVED AIR, LIVE, BTM: WOUR, WKTK,

KOKO TAYLOR, | GOT WHAT IT TAKES,
Alligater: WOUR, WHCN, KZEL, KMYR, KSML,

BOBBY WOMACK, | DON'T KNOW WHAT
THE WORLD IS COMING TO, United Art-
ists: WABX, WOUR, KWST, KZAP, KMET, WAER,

JOHN FAHEY, OLD FASHION LOVE, Ta-
koma: WOR), KEMY, KSML, WAER, WLIR, KLOL,

JAMES GANG, NEWBORN, Atco: KSHE,
WLIR, WMMS, WQIV, WOUR, WRAS, WQFM,

STEVE HARLEY/COCKNEY REBEL,

BEST YEARS OF OUR LIVES, EMI: WLIR,

CHUM, WMMS, WIOT, WOUR, WHCN, WAER,

RUPERT HOLMES, Epic: WOUR, WBAB,
WLIR, KLBJ, WAER, WNEW, WQIV, KWST, KZAP,

WAYNE SHORTER, NATIVE DANCER, Co-
lumbia: WAER, WPLR, WIOT, KCFR, KZEL,

JOHN STEWART, WINGLESS ANGELS,
RCA: KZAP, WORJ, WHCN, KWST, KOME, KBPI,

BLACK OAK ARKANSAS, AINT LIFE

GRAND, Atco: KSHE, WMMS, WQIV. WBAB,

JIM DAWSON, ELEPHANTS IN THE RAIN,
Victor: WAER, WLIR, WQIV, WKTK, WHCN,

ELOY, FLOATING, Janus: WBAB, KZEL,
WPLR, KWST, WABX, KUDL, KZAP, WIOT, WQFM

PHIL MANZANERA, DIAMOND HEAD,
Atco: WLIR, CJOM, WMMS, WQIV, WHCN, WBAB,

COLE YOUNGER, Anchor: WABX, WBAB,
WIOT, WMMS, KWST, KBPI

21 AYERS ROCK, BIG RED ROCK, A&M:

KOME, WQIV, WIOT, KZAP, WQSR

MARGIE JOSEPH, MARGIE, Atlantic:
WOUR, KZEL, WAER, KTYD, WABX

SAILOR, Epic: WHCN, KMET, WAER, KWST,
WBRU

22 KAREN BETH, NEW MOON RISING, Bud-

dah: WOUR, WNEW, WAER, WQSR

BILL EVANS, INTUITION, Fantasy: KCFR,
KTYD, KSML, WBRU

SENSATIONAL ALEX HARVEY BAND,
TOMORROW BELONGS TO ME, Virtigo:
WMMS, WRAS, WMMR, WABX

MICKEY HOPKINS, NO MORE CHANGES,
Mercury: WAER, WMMS, WQFM, WABX

NEW BIRTH, BLIND BABY, Buddah:
WOUR, WABX, KWST, KZEL

JAMES AND BOBBY PURIFY, YOU & ME
TOGETHER FOREVER, Casablanca: WNEW,
WQSR, KZAP, WOUR

JIM STAFFORD, NOT JUST ANOTHER
PRETTY FOOT, MGM: WNEW, WBAB, KZAP,
wolv

TANYA TUCKER, MCA: KwST, WQIV, KMET,
WMMS

23 BEACH BOYS, SPIRIT OF AMERICA, Capi-

tol: WHCN, WBAB, KMYR

BLUE GOOSE, Anchor: KSHE, WLIR, KUDL

DAVID ALLEN COE, ONCE UPON A
RHYME, Columbia: KFMY, KMYR, KZEL

CATFISH HODGE, SOAP OPERAS, 20th
Cent.: WABX, WMMS, KSML

ERIC MERCURY, Mercury: KSML, KTYD,
KZAP

TOM PAXTON, SOMETHING IN MY LIFE,
Private Stock: WQIV, WOUR, WAER

RIGHTEOUS BROTHERS, SONS OF
MRS. RIGHTEOUS, Haven: WBAB, KTYD,
KSML

SILVER CREEK, MCA Tally: WLIR, WBAB,
KMYR

SOFT MACHINE, BUNDLESS, Harvest
(Import): WAER, KMYR, KCFR

24 GENE AMMONS, GOODBYE, Prestige:

KSML, wioT

MICHAEL BACON, LOVE SONG BE-
LIEVER, Monument: WNEW, WLIR

SPIRIT, SPIRIT OF 76, Mercury: WLIR,
WKTK, CJOM, WMMS, WQIV, WQFM, WQSR,

PETER YARROW, HARD TIMES, Warner
Bros.: WLIR, KWST, CJOM, WORJ, WOUR,

KING CRIMSON, USA, Atlantic: CHUM,
WMMS, WQIV, WRAS, WBAB, WQFM, WABX,

TRIUMVIRANT, SPARTACUS, Capitol:
WLIR, WMMS, KMET, WOUR, WZMF, WQFM,

JOAN ARMATRADING, BACK TO THE
NIGHT, AGM: WLIR, WMMS, KCFR, WHCN,

JAMES BROWN, SEX MACHINE TODAY,
Polydor: KMET, WABX

DIAMOND REO, Big Tree: WMMS, KZEL

ESPARANTO, LAST TANGO, A&M: KCFR:
WAER

DR. FEEL GOOD, DOWN BY THE JETTY,
United Artists (Import): WBRU, KSML

FREDDIE HUBBARD, POLAR A.C., CTi:
WOUR, KMYR

ISOTOPE, THE ILLUSION, Gull: WLIR,
KOME

VAN McCOY, Avco: CIOM, KMET

MARTIN MULL, DAYS OF WINE AND
NEUROSIS, Wamer Bros.: WBRU, WHCN

FREE, BEST OF, A&M: WABX, WMMS, WLIR,

1 DOOBIE BROTHERS, STAMPEDE, | 11
Wamer Bros.: KMET, KBPI, WIOT, WMMR, HANDKERCHIEF, Arista: WLIR, WRAS, WPLR,
CJOM, WABX, WMMS, KZEW, WORJ, WLIR, KLOL,
KZEL, KGB, WNEW, KMYR, KWST, WQIV, WKTK,
CHUM, WHCN, WRAS, KOME, WBAB, WIMF, KMYR
WZ2Q, WQSR, KLBJ, KSML, KUDL, WAER, KSAN, | 12 GEORGE DUKE, THE AURA WILL PRE-
KZAP, WSDM
2 JOAN BAEZ, DIAMONDS & RUST, A&M:
KMET, KBPi, WMMR, WHCN, CJOM, WABX, WLIR, WBRU, WQSR, KCFR, KMYR
WBAB, WMMS, KZEW, WOSR, WQFM, WORJ, STRING DRIVEN THING, PLEASE MIND
KLOL, KWST, WQIV, KSML, KTYD, KMYR, WNEW,
WLIR, WKTK, CHUM, WIOT, WOUR, WRAS, WIMF,
KLB), KZEL, KUDL, WSDM, KOME
3 IAN HUNTER, Columbia: WABX, KWST, KBPI
WMMS, WIMF, WIOT, WOUR, WPLR, WNEW, | 13
WQIV, KOME, KBPI, WHCN, CIOM, WMMR,
KSHE, WKTK, WBAB, WORJ, WQSR, WLIR, KUDL, KUDL, KSML, WAER, KZAP
KLOL, KZEL, WQFM, WZZQ, KSML, KMET, KSAN, | T3
A i WLIR, WPLR, KZAP, WABX, KMYR, WIOT, WBRU,
K'NKS, SOAP OPERA, Victor: KMET, WMMR, WSHE WOSH WOl
WMMS, KWST, KOME, KZAP, KBP|, WIOT, WHCN, | 15 TANGERINE DREAM, RUBYCON, Virgin:
WABX, WORJ, WQSR, WLIR, KUDL, KLOL, KZEL, KSHE, KCFR, WQSR, wucu WABX, WOUR,
WQFM, WAER, KSML, KTYD, KMYR, WNEW, KMYR, WBAB, WRAS, KUDL, WAER
CHUM, CJOM, WQIV, WOUR, WBAB, KLBJ, KSAN
4 71 TOP, FANDANGO, London: KMET, KBP,
WIOT, WOUR, WHCN, KSHE, WABX, WBAB, KTYD, WBRU, WQSR, WIOT, KCFR, WQIV
WMMS, WORJ, WQSR, WLIR, KLBJ, KUDL, KLOL,
WQFM, KWST, WQIV, W220, KSML, KGB, WNEW,
WKTK, WRAS, KZEW, KZEL, KZAP, KOME
5 MUDDY WATERS, MUDDY WATERS AT WHCN, KSAN, WBAB, WOR), WQIV
WOODSTOCK, Chess: WBRU, WKTK, WQWV, | g
WHCN, KZEL, WPLR, KFMY, KSML, KZAP, KOME,
WMMR, WOQSR, WLIR, WABX, WOUR, KLOL, 2
KUDL, KWST, WIOT, WRAS, WQFM, WNEW, KMYR, WPLR. WBRU, KCFR
CHUM, KMET, KBPI
6 BRECKER BROTHERS, Arista: WAR
WOUR, WABX, WNEW, WPLR, KZAP, WLIR, WORJ, WABX, KZEL, KUDL
WIOT, KSML, KSAN, KWST, WQIV, KOME, CJOM,
WQSR, KLOL, CHUM, WBRU, WBAB, KCFR,
KTYD, KMYR, WSDM S
7 TOMITA, PICTURES AT AN EXHIBITION, - r
RCA: WNEW, WHCN, WQSR, WOR), W220Q, KSML,
KUDL, KTYD, KWST, CJOM, WABYX, WRAS, WIOT,
KSHE, KLOL, WMMS, KMET, WQIV, KZAP, KBPI, WSOM
WMMR, CHUM, WBAB
8 ROBERT PALMER, SNEAKIN SALLY
THROUGH THE ALLEY, Island: KMET, KWST, KWST. KSML, KTYD, CHUM, KZAP
WPLR, WOUR, CIOM, WABX, WRAS, WMMS,
WLIR, WAER, WQIV, KTYD, KMYR, WKTK, WIOT,
WORJ, WMMR, KZEW, WQSR, KLOL, KSML, WBRU, KTYD, CHUM, WAER
KOME 17
9 FLASH FEARLESS VS. THE ZORG
WOMEN, PARTS 5 & 6, Chrysalis: WOUR, WIMF, WQFM, WNEW, KZEL, KUDL
WABX, WLIR, WMMS, WDRJ, KUDL, WIOT,
WNEW, KLOL, WBAB, KWST, WPLR, WQIV, KBPI,
KMET, WKTK, KZEL, KZEW, WZZ0, KOME WOUR, WBAB, WQSR, CJOM
JOHN HAMMOND, CAN'T BEAT THE KiD,
Capricorn: WLIR, WQIV, WHCN, WPLR, WMMR,
WKTK, WQSR, WIOT, WOUR, WNEW, KZEL, KSML,
WBAB, KZAP, WBRU, WRAS, WAER, KMYR, KLBJ,
KBPI
KLOL, KZEL, KUDL
ELLIOT MURPHY, LOST GENERATION,
RCA: WMMS, KBP1, WOUR, WHCN, KSHE, WABX,
WBAB, WORJ, WLIR, KLOL, KZEL, WQFM, WAER, SNl
KWST, WNEW, WIOT, CJOM, WQIV, KUDL, KMYR !
10 3500;), SWEAT & TEARS, NEW CITY,
umbia: KZEL, KSHE, WLIR, WIOT, WMMS,
WOQIV, WOUR, WMMR, WQFM, WABX, WNEW, WHEWAWRTNAWEAR SRMTR
KWST, KLBJ, KLOL, KUDL, WSOM, KOME | 18
KMYR, KZAP ity
JANIS JOPLIN, SOUNDTRACK, Columbia:
WABX, WMMS, WIOT, WOUR, WMMR, WKTK,
WBAB, WORJ, WLIR, WQSR, KLBJ, KUDL, KZEL,
WQFM, KWST, KMYR, KSAN, KZAP, KBPI WNEW, KLOL
PETE sEz%nc&E K:#mo GUTHRIE, T0. | 19
GETHER IN CONCERT, Reprise: WLIR, KUDL,
WAER, CJOM, WOSR, WHCN, WORJ, WNEW, KZEL, KSML, WAER
KCFR, KWST, WBRU, WRAS, WBAB, KLOL, WQIV,
KMYR, WQFM, KBPI, KOME WBAB, WMMR, WQFM, KLBJ

TERJE RYPDAL, WHENEVER | SEEM TO
BE FAR AWAY, ECM: KzAP, WiOT

ALBUQUERQUE, N.M.: KMYR-FM, Jeff Poliack; 1, 2, 3,6, 8,9, 10, 11, 12, 14, 15,

ATLANTA, GA.: WRAS-FM, Jim Morrison; 1,2,4,5,7,8,9,10, 11, 12,13, 15, 16, 18,

AUSTIN, TEXAS: KLBJ-FM, Greg Thomas; 1, 2, 3, 4, 9, 10, 16, 17, 19
BABYLON, LONG ISLAND: WBAB-FM, Bernie Bernard; 1,2,3,4,6,7,9,10,11, 12,

BALTIMORE, MD.: WKTK-FM, John Reeves; 1,2,3,4,5,8,9,10,12,13,14,17

Following lists participating stations. Numeral after each specifies selections programmed.

16,17,20,22, 23, 24
2

15, 16, 17, 18, 19, 20, 22, 23

LOS ANGELES, CA.: KMET-FM, Joe Coltins; 1,2,3,4,5,7,8,9, 15, 18,21,22, 24

LOS ANGELES, CA.: KWEST-FM, David Perry; 1,2,3,4,5,6,7,8,9,10, 12,13, 15,

16,17, 20, 21, 22, 24

MILWAUKEE, WISC.: WZMF-FM, John Houghton; 1, 2, 3, 17, 18

17,18, 20,22, 4

MILWAU KEE, WISC.: WQFM-FM, Mark Bietinski; 2, 3,4, 5,9, 10, 16, 17,18, 19, 22
NEW HAVEN, CONN.: WPLR-FM, Gordon Weingarth; 3, 5, 6, 8, 9, 11, 14, 16, 17
NEW YORK, N.Y.: WNEW-FM, Dennis Elsas; 1, 2,3, 4,5,6,7,9,10, 11, 12, 13, 16,

NEW YORK, N.Y.: WQIV-FM, Caryn Jo Streicher; 1,2,3,4,5,6,7,8,9, 10, 12, 14,

Disco Action
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By TOM MOULTON

NEW YORK—Capito! has been coming out
with some good disco products lately. The Re-
flections’ “Three Steps From True Love,” a
strong uptempo pop/soul song that has the
bass line of the disco classic, ‘Do Me Right,”
will put the iabel right in the running with other
labels gearing product specifically for the dis-
cos. The record is arranged by Bert DeCoteaux of
Sister Stedge and Ben E King fame.

David Chrysostomas, DJ at Le Cocu here has
been getting good reaction on the forthcoming
Hubert Laws singie, “Chicago Theme" (CT1). The
record is 5:37 and is in a pop/Latin vein.

The Brecker Bros. (Arista) have a good disco
record out called, “Sneakin’ Up Behind You"—
very New York/Kool And The Gang sound. The
single is 2:56 and their LP has a fonger 4:50 ver-
sion.

The LP leans more to the jazz side than the
pop/soul sound. Cotton Records, distributed by
Arista, will be releasing shortly “The New York
City Bump" by Black Rock. There will be a short
and a long version. A number of DJs have heard
the record via the producer Sonny Casella. The
comments about the disk are all the same. The

sound effects (subways, street noise, car horns,
etc.) add to the excitement of the song which
has a sound like “Do It Til Your Satisfied” and
“Papa Was A Rollin’ Stone” type vocals. The
word of mouth among DJs is traveling fast and
the long version will be one of the longest rec-
ords ever put out on a single.

20th Century has just released a strong disco
record “Stone Cold Love Affair” by The Real
Thing. 1t's a medium tempo, Phiily sounding
record with a very strong male group singing in
tight harmony. There are very few group records
that feature a group sound so predominant in a
mix. This one does and it works.

Buddah has signed the popular disco group,
The Sound Experience, and will be releasing an
LP and a single. The single will probably be
"He's Lookin' Good And Movin' Fast,” a good
commercial pop record as well as disco. The
group has had an LP out for some time on an-
other label (Soulville) and DJs are just getting
into the LP now.

This is another Philadelphia group that was
ahead of its time and if you have their first LP

{Continued on page 60)

Top Audience Response
Records In NY.Y. Discos
This Week
1 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer
2 BAD LUCK—Harold Melvin And The Blue-
notes—Phila. Intl
3 FREE MAN-South Shore Commission—
Wand (Disco-Mix)
4 EL BIMBO-Bimbo Jet—Scepter
5 SWEARIN TO GOD-Frankie Vaili—Private
Stock
6 STOP AND THINK/TRAMMPS DISCO
THEME-Trammps—Goiden Fleece (LP)
7 HELPLESSLY—Moment Of Truth—Roulette
(Disco-mix)
THE HUSTLE-Van McCoy—AVCO
FOOT STOMPIN MUSIC/DISCO STOMP-
Bohannon—Dakar (LP only)
10 WHERE IS THE LOVE—Betty Wright—Alston
11 TAKE IT FROM ME-Dionne Warwicke—
Warner Bros.
12 HIJACK—Herbie Mann (45) Barrabas
(LP)—Atlantic
13 LOVE DO ME RIGHT—Rockin’ Horse—RCA
14 PEACE AND LOVE—Ron Butler And The
Ramblers—Playboy
15 ARE YOU READY FOR THIS—The Brothers—
RCA

Melody Song Shops
(Brooklyn, Queens, Long Isiand)
Retail Sales

This Week

1 FREE MAN-South Shore Commission—
Wand (Disco-Mix)

2 EL BIMBO-Bimbo Jet—Scepter

3 THE HUSTLE-Van McCoy—AVCO

4 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer

5 CRYSTAL WORLD—Crystal Grass—Polydor

6 BIG NOISE FROM WINNETTKA-Spagetti
Head—Private Stock

7 FOOT STOMPIN MUSIC/DISCO STOMP-
Bohannon—Dakar (LP only)

8 SWEARIN TO GOD—Frankie Valli—Private
Stock

9 7.6-54-3-2-1 (Blow Your Whistle)—Gary
Toms Empire—P.I.P.

10 TRAMMPS DISCO THEME/STOP AND
THINK-Trammps—Golden Fleece (LP)

11 CASTLES-The Futures—Buddah

12 HYPERTENTION-Calender—Pi Kappa

13 WE'RE NOT GETTING ANY YOUNGER-
Kaliedoscope~TSOP

14 ALE. (A MWANA)-Black Blood—Main-

" This Week

CHICAGO, ILL.: WSDM-FM, Burt Burdeen; 1, 2, 6, 10, 12, 16
CLEVELAND, OHIO: WMMS-FM, John Gorman; 1,2, 3,4,7,8,9, 10,12, 13,16, 17,
18, 19,20, 22, 23, 24

DALLAS, TEXAS: KZEW-FM, Mike Taylor; 1,2, 4, 8,9, 11

DENVER, COL.: KBPI-FM, Jean Valdez; 1, 2, 3, 4,5, 7, 9, 1 , 12,16, 20

DENVER, COL.: KCFR-FM, Bob Stecker; 6, 10, 12, 15, 16, 19, 20, 22, 23, 24

DETROIT, MICH.: WABX-FM, Jim Sotet; 1,2,3,4,5,6,7,8,9,10, 11, 12, 14,15, 16,
17,18,19, 20, 21, 22, 23

DETROIT, MICH.: CJOM-FM, Bill Robertson; 1,2, 3, 6,7, 8,9, 10, 17, 24

EUGENE, ORE.: KFMY-FM, Mark Sherry; 5, 16, 23

EUGENE, ORE.: KZEL-FM, Stan Garrett; 1,2, 3, 4, 5, 9, 10, 11, 12, 15, 16, 17, 19,
21,22, 3, 24

HARTFORD, CONN.: WHCN-FM, Paul Payton; 1,2, 3, 4, 5,7, 9, 10, 11, 12, 13, 15,
16,17, 19,20, 21, 23, 24

HEMPSTEAD, N.Y.: WLIR-FM, Git Colquitt; 1, 2, 3,4, 5,6, 8,9, 10, 11, 12, 13, 14,
16,17, 18,19, 20, 23, 24

HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 2,3,4,5,6,7,8,9,10,12,16, 17,18

JACKSON, MISS.: W22Q-FM, Keith Carter; 1,3,4,7,9

KANSAS CITY: KUDL-FM, Mark Cooper; 1,2,3,4,5,7,9, 10,13, 15, 16,17,18,23

KINGS BEACH/TRUCKEE: KSML-FM, Bill Ashford; 1,2, 3,4,5,6,7,8,9,12,13,15,
16,19, 22, 3, 4

15,16, 17,18, 21,22, 23

ORLANDO, FLA.: WORJ-FM, Mike Lyons; 1, 2,3, 4,6,7,8,9,10,11,13,15, 16,17

PHILADELPHIA, PA.: WMMR-FM, Dennis Wilen; 1,2, 3,5,7,8,9,10,11,19, 22

PROVIDENCE, R.I.: WBRU-FM, Peter Masi; 5, 6,9, 10, 12, 14, 15, 16, 20, 21, 22, 24

SACRAMENTO, CA.: KZAP-FM, Robert Williams; 1,3,4,5,6,7,9,10,11, 12,13, 14,
15,16, 17, 21, 22, 23, 24

SAN DIEGO, CA.: KGB-FM. Art Schroeder; 1, 4

SAN FRANCISCO, CA.: KSAN-FM, Bonnie Simmons; 1, 3, 6, 10, 15, 16

SAN JOSE, CA: KOME-FM, Ed Romig; 1,2, 3,4,5,6, 8,9,10, 11,16, 19,21, 24

SANTA BARBARA, CA: KTYD-FM, Laurie Cobb; 2, 3, 6, 7, 8, 11, 12, 15, 16, 21, 22,
3%

ST. LOUIS, MO.: KSHE-FM, Shelly Grafman; 3, 4,7, 9, 10, 12, 14, 15, 16, 17, 20, 23

SYRACUSE/UTICA, N.Y.: WOUR-FM, Steve Hunington; 2, 3, 4,5, 6, 8,9, 10, 13, 14,
15, 16, 17, 18, 19, 20, 21, 22, 23, 24

SYRACUSE, N.Y.: WAER-FM, George Gilbert; 1, 3,6, 8,9, 10, 11, 13, 15, 16, 17, 19,
2,21,22, 23, 4

TAMPA, FLA.: WQSR-FM, Mark Beltaire; 1,2, 3,4, 5,6, 7, 8, 9,10, 11, 12, 14, 15,
17,1921, 2

TOLEDO, OHI0:; WIOT-FM, Niel Lasher; 1,2,3,4,5,6,7,8,9,10,12, 14,15, 16,17,
19, 20, 21, 24

TORONTO, CANADA: CHUM-FM, Benjy Karch; 1, 2,3, 5, 6, 7, 12, 16, 18

www americanradiohistorv com
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stream
ROLLING DOWN THE MOUNTAINSIDE-
The Main Ingredient—MRCA

Downstairs Records (New York)
Retail Sales
This Week
1 FREE MAN-South Shore Commission—
Wand (Disco-Mix)
2 EL BIMBO-Bimbo Jet—Scepter
3 PEACE AND LOVE—Ron Butler And The
Ramblers—Playboy
4 EASE ON DOWN THE ROAD-—Consumer
Rapport—Wing And A Prayer
5 SHOTGUN SHUFFLE-The Sunshine Band—
TK.
6 7-6-5-4-3-2-1 (Blow Your Whistle)-Gary
Toms Empire—P.1.P.
THE HUSTLE-Van McCoy—AVCO
SWEARIN TO GOD—Frankie Valli—Private
Stock
9 UIFE IS WHAT YOU MAKE IT-Tapestry—
Capitol
10 THREE STEPS FROM TRUE LOVE—-The Re-
flections—Capitol
11 BAD LUCK—Harold Melvin And The Blue-
notes—Phila. intl
12 DISCO QUEEN (Instrumentaf)—Peabo Bry-
son—Shout
13 STONE COLD LOVE AFFAIR-The Real
Thing—20th Century
14 YOUR LOVE (Gives Me Fever)—Joe Ander-
son—Buddah
15 CRYSTAL WORLD-Crystal Grass—Polydor

oo ~J

Colony Records (New York)
Retail Sales

1 FREE MAN-South Shore Commission—
Wand (Disco-Mix)

2 EL BIMBO-Bimbo Jet—Scepter/George
Dunn—Salsout (Latin Version)

3 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer

4 SWEARIN TO GOD—Frankie Valli—Private
Stock

5 EXPANSIONS—Lonnie Liston Smith—Sig-
nature

6 PEACE AND LOVE—Ron Butler And The
Ramblers—Playboy

7 THREE STEPS FROM TRUE LOVE-The Re-
flections—Capitol

8 LIFE IS WHAT YOU MAKE IT-Tapestry—
Capitol

9 IS IT TRUE-Barrett Strong—Capitol

10 LOVE DO ME RIGHT—Rockin Horse—RCA

11 SUPERSHIP-George Benson—CT!

12 HEY BABY-Anthony White—Phila. Intl

13 CRYSTAL WORLD—Crystal Grass—Polydor

14 ALE. (A. MWANA)-Black Blood—Main-
stream

15 LOVE SHORTAGE-T.U.M.E.—MGM

Bahama Mama's (L.A.) Top 15 Titles

This Week

1
2

3
4
5

6
7

DYNOMITE-Tony Camilio's Bazuka—A&M
SPIRIT OF THE BOOGIE—Kool & The
Gang—De-Lite

PERSON TO PERSON/CUT THE CAKE-
A W B-Atlantic

YOU'VE GOT TO KEEP ON BUMPIN-—Kay-
Gees—Gang

| WANNA DANCE WIT CHOO—Disco Tex &
Sex-o-lettes—Chelsea

SHAKEY GROUND—Temptations—Gordy
YOUNG AMERICANS-David Bowie—RCA

This Week
8 WORK TO DO-A W B—Atlantic
9 JAM BAND-Disco Tex & Sex-o-lettes—
Chelsea
10 SHINING STAR—Earth, Wind & Fire—Co-
lumbia
11 BAD LUCK-Harold Melvin—Phila. intl
12 STONE COLD LOVE AFFAIR-The Real
Thing—20th Century
13 TRAMMPS DISCO THEME-Trammps—
Golden Fleece
14 THE HUSTLE-Van McCoy—AVCO
15 WHERE IS THE LOVE—Betty Wright—Alston
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Capltols Got The Best In Disco Sounds...

CODD-?D_NNY

“Disco Queen”
(4090)

REFLECTIONS

"Three Steps From True Love”
(4078)

TAPESTRY

“Life Is What You Make It”
(4067)

BARRETT STRONG
"Do You Want My Love”

(From the LP, Stronghold, ST-11376) N

TAVARES
"My Ship”

(From the LP, Hard Core Poetry, ST-11316)

..And There's More OnThe Way!

wwWw americanradiohistorv com
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Discomania

By JIM MELANSON

““Discotheques are a very important new avenue of promo-
tion and exposure,’ CBS Records Executive, 1975.

“Discos are going great. We don't know how long it'll last,
but we’ll be deeply involved-as long as they’re around—be it
for six months or for six years." Atlantic Records Executive,
1975

Yes, 1975 is shaping up as the year of the disco, as the
dance club craze which surfaced in France in the early sixties,
had a mild shot at national attention in the U.S. in the mid to
late sixties, is now rapidly becoming the darling of the music
industry and the public alike.

If discos were a bride in waiting all these years, though, it
was the public, notably New York discogoers, who asked for
her hand first. Unwittingly, ‘*dance’’-loving record buyers sold
the industry a bill of goods, and now it's paying dividends for
both.

Notably, the payoff has been across-the-board:

® Aficionados of the highly stylized dance sound favored at
the club are getting heavier doses of *‘their’' sound to sway to
into the early hours of the morning.

® Labels’ sales are reflecting the capitalization of the new
avenues of product promotion inside club doors.

® Sound and lighting companies are seeing their sales
move forward as new clubs open every week across the coun-
try.

® Radio playlists on the AM side of the fence, accused from
several quarters of being either too tight or too stagnant, are
finding new musical energy by tapping into the disco grape-
vine far quicker than before.

® Artists are breaking onto the national scene from disco-
theque exposure, side stepping more traditional venues.

® And, in financially trying times for many, disco owners
are finding the ring from their cash registers comforting.

Just how it all happened would be hard, if not impossible, to
document. Then again, those closest to the scene, disco DJs
and the dancers themselves, will tell you that the ‘““how'" is not
what's important. That discos have finally arrived is all that
matters.

Agreat deal of the credit for that *‘arrival’” belongs to disco-
theque DJs, long overlooked by the industry at large for their
contributions to the music scene.

Oftentimes, avid record collectors themselves, club spin-
ners found a way to combine their love of music and make a
doltar. Playing records might sound easy to the uninitiated,
but do it for a dance audience, demanding in their tastes, for
several hours a night and the '‘artistic’* and practical chores
of such a job will quickly become evident.

The "‘beat"” and "‘flow" of a disco record is the all-important
ingredient in capturing a dance crowd, and the DJ as an artist
is the one who brings it all together and makes it happen. Spe-
cial mixes, unique cueing techniques, a feel for program-
ming—it's all part of being a successful spinner.

Constantly creating musical rushes, blending the music
with accompanying light shows, knowing your audience’s
tastes and not being afraid to introduce them to the untried—
get those little tricks down and you're well on the way to be-
coming a disco DJ.

Being a spinner can be financially rewarding as well, as
some of the top club DJs in New York can command upwards

Bonnie Tiegle photo
Hair pulling frenzy characteristics the excitement of discos
in this scene immediately above from Bahama Mam's in Los
Angeles. A more wide open view is abave at an Uncle Sam'’s
discoteque.

of $75 a night for their skills. Rates for a mobile spinner run as
high as $200-$300 for a gig.

Spinners and dubs have been around for quite awhile
now—so why the sudden notoriety for ciubs and their impact
on the market?

It began slowly at first—Manu Dibango’s “Soul Makossa’’
cracking New York radio playlists because of groundswell sup-
port received from club reaction; Barry White and the Love
Unlimited Orchestra rushing to national fame after disco ex-
posure; Monti Rock Il entering the Top 1CO charts with a

www americanradiohistorv com
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Uncle Sam photo

disco record; Gloria Gaynor, Millie Jackson, the Hues Corpora-
tion and George McRaie, not to mention several other acts,
catapulted in the national spotlight after disco hits—and the
pace has quickened ever since.

Somewhere along the line, label staffers started taking no-
tice, on the local level, then regionally and eventually on the
national level.

Records were selling in local markets, but without radio air-
play or strong marketing campaigns. Why, they asked? Little
by little the reports came in, and they all pointed to disco-
theques. And, if it was happening across the country, it was
never so pronounced as in the New York market, traditionally
considered the birthplace and home of discos in this country.

The word was that if it was hot and danceable, the discos
would be the first place to hear it.

DJs were playing album cuts often overlooked by music di-
rectors at radio stations, as well as playing singles waiting
their turn (if ever) for playlist positions, and the results (espe-
cially with hindsight) were predictable—if the record was in
the ‘‘groove’” people were going to buy it. And, at the discos
they were getting the chance to hear the product. Area retail-
ers began getting requests for product they didn’t have yet, or
on product that they just didn’t order in sufficient numbers
and were now short-stocked on.

Local promotion people started to get the message, and be-
gan visiting clubs more regularly, delivering new product and
checking reaction to records already released. At first, it was a
select group; nobody really believed. Steadily, label involve-
ment grew to where special disco mixes were being supplied
to the clubs to spur interest in the commercial single version
and LP test pressings were given to key spiriners as quickly as
possible. Pressure on several fronts also came to place disco
DJs on product service lists. The question of DJ service still
remains a ‘‘pressure’’ point as many DJs claim that they are
totally bypassed for a select few. Several labels, conscious of
the problem, are still trying to adjust their lists so that they
include only “working’ spinners and not those only looking
for free product.

Noteworthy now, though, is that labels and DJs are well
aware of each other and the symbiotic relationship between
the two seems open for further development.

If demands were placed on manufacturers, so too did they
fall on radio operations. Similar to r&b’s crossover into pop ra-
dio because of the public's interest, disco product started to
make its own inroads. Two years ago, product on a disco play-
list could take anywhere from 3-4 months to make it to the
airwaves. Now, most observers agree, the gap is just a matter
of weeks. It's affecting FM as well as AM programming in that,
while AM playlists may be opening up more, FM stations (sev-
eral around the country) have begun programming entire for-
mats around disco product.

The spillover is happening within the disco field itself too.
New York may still be considered the hub for club action in the
country, especially when it comes to going on product first,
but the growth of discos outside of New York in the last 12
months has been nothing short of phenomenal. Restaurants
have converted lounges to cater to disco enthusiasts; chains
have sprung up involving a dozen or more clubs in several
states; *!live'’ talent clubs have switched to being discos be-
cause of the ready dollars available with that route; and in-
vestors throughout the country are looking to open new loca-

(Continued on page D-20)
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Disco Hardware Boom

By STEPHEN TRAIMAN

The disco hardware scene is literally booming—with sound
the key element in a rapidly growing area of profits for both
established audio/hi fi firms and new custom companies.
With the added dimension of light in every imaginable combi-
nation—in many cases linked to sound—today’s disco is a re-
peating *‘Sound & Light Show."

Coming to the public’s attention only in the-last year or so,
the “‘new'’ disco has been part of music entertainment scene
in one form or another for more than a decade. But it was the
“‘discovery'’ of the disco as a viable outlet for new disk product
by some enterprising labels that led directly to the current up-
surge.

Since today's music of any format plays best over good hi fi
equipment, it was only natural that the new disco operators
went looking for usable components. Unfortunately, with
“volume’ the main requisite at the typical disco, the basic
consumer-type units on the market that initially found their
way into the new locations just weren't built to take the daily
abuse.

As a result, the first experiences were often disasters with
blown amp circuits, overloaded speakers and in general more
“downtime’’ than any operator could afford to live with and
still make a profit.

Such major hi fi companies as JBL, Bose, Mclintosh, ESS
and others recognized that the evolving disco market needed
equipment built to take punishment—not only in terms of
sound levels but also from inexperienced operators who liter-
ally were learning on the job to fiil the many openings for the
new breed of disco deejay suddenly in great demand.

Typical is the experience of JBL marketing manager Irv
Stern who actually was unaware of the disco phenomenon for
some time. He notes that in the strong professional equip-
ment area where disco growth might be expected to affect
sales to musicians, actually both are prospering. *'lt's had a
very strong effect on our complete range of studio monitor
speakers,' he maintains, ‘*particularly for our components.”

On a recent Southwest trip that included visits to discos
with several JBL installers including Jim Ford of Oklahoma
City and Audio Video Design of Dallas and Houston, Stern
came back with a much better picture. *‘Discos are using our
largest factory-assembled model 4311 monitor or a combina-
tion of our 2420 compression driver with proper horns, 15-
inch woofers and special 800-cycle crossover network in their
own custom cabinets. It's a mushrooming business and defi-
nitely a growing market for us.”

Even before some of the established audio companies rec-

Harvey Sound photos
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Electronic Environments photos

At New York’'s Harvey Sound, key disco sales foursome is seen
left with GLI Disco 3800 mixer/3200 preamp in console set-up
with Thorens TD125 Mark Il and TD 165 turntables. From left
are Mike Tanney, 38-year veteran Anton Schmidt, Steve Go-
lub, Eddie Dees. Also shown off is speaker selection, from left,
Bose 800, GLI Disco |V, Sculptured Sound MIS-3 atop GLI
Disco I, and new wall-mount Meteor Sound Panel. At right is
some of the hardware systems from Electronic Environments.

ognized the coming disco hardware wave, specialty firms be-
gan cropping up across the country. Some good examples are
GLI in Brooklyn, formed by former employees of Harvey
Sound, progressive metro New York chain; Electronic Environ-
ments in Milwaukee, which moved from theatrical lighting to
computerized disco dance floors; Disco Chicago, a new ‘‘um-
bretla’ for a customized package of services for the new oper-
ator, and Meteor Light & Sound on Long Island, American off-
shoot of the U.K. company that anticipated the disco leap

across the Atlantic several years ago.
This blending of the old-line audio firms and the relatively
(Continued on page D-16)
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Gay Dancers

Add To Excitement

of Disco Boom

By JEAN WILLIAMS

“Seventy percent of the discos across country are gay,”
says Mark Simon, president of Provocative Promotions in
Los Angeles.

“We have conducted a survey sending questionnaires to
managers and disk jockeys of the 300 discotheques we serv-
ice with disco records across country.

“The two page questionnaire requests information on the
sex, age, race etc. of the disco patrons,’" adds Simon.

Social and economic forces in America have made disco-
theques the nightspots of the 70s, he says.

They have been in existence since 1961, but 1974 was the
year of the disco boom.

“Until last year, gay and private clubs held a monopoly on
that portion of the nightclub scene,” says Arnie Smith, vice
president of Provocative Promotions and editor of Simon
Says, a disco paper.

While referring to gay discos, Jack Wheeler, manager of
Studio-One disco here, says, “Curiosity and publicity have
brought a large contingent of straight people to the once 100
percent gay club.”

Studio-One is one of the larger discotheques housing ten
bars, a restaurant, jewelry concession, free nostalgia films
and a dance floor that will comfortably hold 300 frenzied
dancers.

“The owners prefer to keep the club gay,’’ says Wheeler.

“'Straight people have always had good nightclubs to fre-
quent, but gays have had to take what they could get,’’ he con-
tinues. ‘‘We welcome straight people, but we depend on the
gay crowd to support us.

“Gays tend to go out at least five nights a week, four of
those nights we can expect them to come here."”

Cabaret, like Studio-One is one of the larger more popular
discos in the Los Angeles area.

An admitted gay patron, at Cabaret, Leo Martin-has worked
as a bartender in gay and straight discos.

Martin says, **Straight people tell me that they prefer going
to gay discos because we offer more in the way of amuse-
ments, entertainment and recreational facilities.

Curiosity and publicity have brought a large contingent of
straight people to the once 100 percent gay club.

“We give our customers no reason to leave our clubs in fa-
vor of straight clubs because we have everything in the form
of entertainment here.’’

Arnie says, ‘‘The economy has driven people to the disco-
theques.

“This is an inexpensive way to dance and be entertained. It
is extremely difficult for two people to go out for an evening
and spend less than $20," and he continues, “‘but a couple
can go to a disco and spend less than $10.”

The average price of admission to a West Coast disco is
$1.50 Friday and Saturday, $1 Sunday and no cover charge
during the week.

Because of the competitive situation in Los Angeles many
clubs are now featuring free admission and they are open
seven days a week.

The drinks range in price from 90 cents to $1.50 for whis-
key, scotch and bourbon, and 90 cents for beer.

Arnie has been a disco disk jockey for nine years and says
that he can listen to any album or single and pick the record
that will become a disco favorite.

The in-house disk jockeys are proud of their disco sound
systems, and the music tends to range from loud, to louder, to
loudest.

Of the 25 disk jockeys interviewed, 23 say that 98 percent of
the music played is soul records.

The discos are closely related in selecting their music. Of
the clubs surveyed, depending on the section of the country
(not Midwest) 95 percent were playing the same top ten disco
records, with the only variation evident in the numerical list-
Ings. (Continued on page D-20)

FOR THE DISCO MARKET.

FEATURES.

e COMPREHENSIVE MONITORING AND CUE FACILITIES.
SPECIFICATIONS.

e 2 TURNTABLE INPUTS (MAGNETIC CARTRIDGE)

e 1 TAPE INPUT.

e 3 STAGE EQUALISATION ON MASTER OUTPUTS.

TAPE INPUT, AND PROGRAMME OUT.
e FREQUENCY RESPONSE, 20hz-15 Khz + 1 dB,

NOISE BELOW -70 dB.
PRICE

e DISTORTION, .2%

1 g se -q— .{ 5(

TRI-TONE DISCO |

TRITONE AUDIO LTD. MANUFACTURERS OF STUDIO MIXING CONSOLES,HAVE
DEVELOPED A STEREO DISCOTHEQUE MIXING CONSOLE WHICH WILL SATISFY
THE GROWING DEMAND FOR A HIGH QUALITY PRODUCTION CONTROL UNIT

HORIZONTAL 2 SLIDER CROSSFADE BETWEEN TURNTABLES.
e AUTO START UP OF TURNTABLES CONTROLLED BY CROSSFADERS.

e AUTO PROGRAMME FADE DOWN 10 dB. WHEN SELECTING MIC.

1 MICROPHONE INPUT, Lo IMPEDANCE.

e HEADPHONE MONITORING ON THE FOLLOWING. T.T.l T.T.

$ 985. can.

THINKING OF GOING
DISCO?

The discotheque is swiftly gain-
ing popularity all over North
America. Live clubs, seeing
where the future profits lie, are
quickly turning to the disco
concept. Let TRITONE AUDIO
engineers design and install
a complete sound and light
package to fit your . require-
ments.

LJ

Tritone Audio, through their
associate company Tritone
Discotheque Systems Limited,
run the largest and most suc-
cessful disco chain in Canada.

Let our experience show you
the way to quick returns with a
TriTone designed discotheque.

2

Discotheque Consuitants and Designers

TRI-TONE AUDIO LTD.

227 E. 1st Street, North Vancouver, B.C., Canada (604) 985-8281

BO CRANE

Discotheque Consultant

SOUND SYSTEMS
MOBILE DISCOTHEQUE
RECORD PROMOTION

BI-WEEKLY
DISCO REPORT

»
“Your Contact in Florida”
W

P.O. BOX 396
MIAMI 33145

305/ 856-5603
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By DAVE DEXTER JR.

There they are on the floor, stomping and boogeying under
the pulsating, vari-colored lights at the Bel-Air Hotel. Alice
Cooper, John Denver, Ringo Starr, Stevie Wonder and dozens
more revel in the souped-up sound emanating from six 150-
watt amps and speakers controlled by a diminutive British
girl, Jane Brinton.

Miss Brinton operates her Aristocrat mobite discotheque at
parties throughout Southern California. She was the first on
the West Coast to introduce the sound-and-lights-on-wheels
service and now others are emulating her innovation.

“We have entertained everyone from Harold Robbins, the
writer, to Spiro Agnew at private bashes,’” says Jane. “‘But not
all of our parties are attended by VIPs. | enjoy working sock
hops at high schools and bar mitzvahs for the less affluent.
We have a library of about 2,000 records from which to choose
and we can entertain with Strauss waltzes for the older crowd
as effectively as we can rock the place with the latest r&b
hits."’

>
e

Afew weeks ago, Miss Brinton provided recorded entertain-
ment for a gala Arista Records party attended by many of pop-
ular music's most prominent superstars and business execs.
“Clive Davis made a few personal requests for disks he
wanted to hear,” says Jane, "and it was my pleasure to spin
for the first time anywhere an advance cut of Elton John's
disco tune ‘Philadelphia Freedom.' And to top it off, Arista
provided me with an authentic police light and siren combina-
tion to augment my own arsenal of projectors, strobes, spots

(Continued on page D-14)

Prince, a one-year-old Dalmatian, guards the disco equipment contained in Jane Brinton's

Photos by Chuck Crandall and Andy Kent

big white VW van in Los Angeles. Stevie Wonder, takes over Jane Brinton’s headset at a
recent disco party at the Bel-Air Hotel in Los Angeles sponsored by Arista Records. At the
twin Swiss-made Goldring Lenco turntables,

{ Miss Brinton employs six 150-watt custom-

made British Kuschel speakers and ampli-
fiers as well as six Oil King revolving pro-

ectors and six tri-colored pulsars imported

from England.

Disco On
Run Keeps
New Yorkers
Hoppin’

Jeff Baugh and his business partner, liene Raskin, like to
think they are to the overcrowded New York scene what their
triend Jane Brinton is to the Greater Los Angeles area.

They specialize in portable, mobile discotheque action
throughout New York's five boroughs and, like Ms. Brinton in
California, believe their custom-made, highly specialized
equipment is the finest in the world.

“The heart of any sound system,”” says Baugh, *‘is good
speakers. Depending on the job we are working, we use either
two or four Altec 'Voice Of The Theater’ bi-amplified models
which feature an electronic crossover before the power amps,
a separate amp for the high frequency horn and yet another
separate amp for the bass speaker. All this eliminates the an-
noying, fuzzy sound you usually hear with other sound sys-
tems—plain old intermodulation distortion.

“Qur turntables are Thorens model TD-124 with Micro-Trak
Gates tonearms,"’ asserts Baugh.

“We believe,” says Ms. Raskin, “‘that the Bozak CMA 10-2D

llene Raskin and her part-
ner, Jeff Baugh, display
their custom-crafted dis-
cotheque equipment fea-
tured in their growing
Disco On The Run mobile
operation in New York.
From offices on Manhat-
tan's East 55th St., the
pair provide ‘‘hit and run”
recorded entertainment
via records and tape to all
five boroughs and New
Jersey. Dominating their
equipment are two mas-
sive Altec ‘‘Voice Of The
Theater’” bi-amplified
speakers producing 175
watts each. But Ms. Ras-
kin and Baugh insist that
the lighting system is of
equal importance in creat-
ing the varied moods and
ambience that an effec-
tive discotheque oper-
ation must offer. They be-
lieve their medium, too, is
an ‘‘extremely effective'
way of promoting disks.
Perhaps the best of the
future.

wwWw americanradiohistorv com
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mixer is the best available today. It accommodates four stereo
inputs and two mic line inputs. Also built into our system is a
Technics RS676US cassette deck replete with Dolby noise
reducer; we have facilities for an open reel deck.”

Baugh and Ms. Raskin regard the ‘‘'something extra' in
their system as two JBL model 2405 quad tweeter arrays be-
cause they ‘‘add punch to the high frequencies.” Shure
gooseneck microphones, Stanton cartridges and a flashy but
efficient console finished in dazzling white formica round out
the sound portion of their Disco On The Run operation. The
two operate the firm out of offices on Manhattan's East 55th
St

“The lighting system,"’ says Ms. Raskin, *‘is equally impor-
tant to a disco operation. We boast of our sound-synched
dichoric spots which allow for autopulse or keyboard oper-
ation. We have heavy duty strobe with color gels and a mirror
ball with two pin spots.

“When we start those records spinning and rev up the lights
it's a mad, spectacular scene."”

Baugh and his partner are quick to credit Alex Rosner and
Rosner's staff for setting up the sound portion of their Disco
On The Run operation.

Rosner is the creative, dedicated man who has supplied un-
usual sound equipment to Le Jardin, the Hollywood and the
Sound Machine in New York where renowned disk jockeys like
Bobby Guthaboro, Richie Kazor and Joe Palm have lifted the
art of programming (and spieling) to new heights in recent
months.

““We play clubs, of course,’’ says Ms. Raskin, “‘but so far we
have played more private parties and promotion gigs than
other types of engagements.

‘What's important to us,"” she adds, ‘‘is that we are capable
of exposing new record product to audiences that normally

(Continued on page D-23)
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POLYDOR,mam, SPRING.
DISCO MITE.

“WALK ON BY”
GLORIA GAYNOR
MGM

Gloria Gaynor, the Disco Queen, has a
brand new single guaranteed to keep
her reigning sovereign of the disco charts.
Single: "Walk On By”

M 14808

“CRYSTAL WORLD”
CRYSTAL GRASS
POLYDOR

This smash disco hit from the forthconring
“Crystal Grass” album has everybody
high. Polydor's growing gold.
Single: "Crystal World”

PD 15101
Album: “Crystal Grass”

PD 6516

“LOVE SHORTAGE”
T.U.M.E.
MGM

There's no shortage of disco action for
this TUM.E. single from the “TUME”
album. TUME. is the Ultimate

Musical Experience.

Single: “Love Shortage”

M 14799

Album: “TUM.E”

M3G 4985

“SEX MACHINE PART I”
JAMES BROWN
POLYDOR

James Brown, Minister of new new super
heavy funk and Godfather of Soul has o
hit single from a hit album:
“Sex Machine Today.”
Single: “Sex Machine Part I”

PD 14270
Album: “Sex Machine Today”

PD 6042

“GET DOWN, GET DOWN”
JOE SIMON
SPRING

It's the Joe Simon superhit andit's
leading the way for his fothcoming
“"Get Down” album. Yeah!

Single: "Get Down, Get Down”

SPR 156

Album: "Get Down, Get Down”

SPR 6706

— R TR Y

| - P
D&or! ( [?PF!.I@SI

Marketed by 2olydor Incorporated, Distributed by Phonodisc, A Polygram Company

Available in Canada Through Poydor Lid.
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A&R Experis
Explain
The Disco Sound

By BOB KIRSCH

What do Ben E. King, Bette Midler, Les McCann, Sister
Sledge, Martha Reeves, Linda Lewis, Peter Nero, the Voices Of
East Harlem, Ben Vereen and Ronnie Dyson have in-common
besides their musical successes?

The answer is that this impressive roster have all recently
worked with, or are preparing to work with, one of the most
successful producer/arranger teams in the business—Tony
Silvester and Bert deCoteaux. Further, all of these artists are
finding their Silvester/deCoteaux material aimed at the dis-
cOs.

deCoteaux has been a successful producer and arranger for
years, while Silvester is a bit newer to the field. Yet Silvester is
no stranger to music, having been a founding member of the
Main Ingredient and participated in the production of most of
that successful group’s hits.

Silvester's move to full-time production work came just as
the discotheque craze began to explode, and he has been one
of the prime forces in providing records to the still growing
field.

“Everyone is dancing today,” Silvester says. *‘It's a cheap
form of entertainment. Buy a record and dance to it. And,
over the past few years, white kids have learned how to dance.
Now, all of the major cities in this country have discos. So the
music of the ghetto is no longer confined to the ghetto. It's the
music of the city because the blacks and Puerto Ricans have
‘taken over’ most urban areas. The music of the city is disco
music."’

Are there deep, dark secrets to producing a successful disco
record? Not really, Silvester says, but you have to do your
homework and you must stay within certain boundaries.

| go to the discos,” says the New York based Silvester,
“and | watch and listen to what's happening. | feel the pulse. |
have to merchandise my product before | record it, because
you can't just go into the studio, come up with an idea and
say, ‘this isit." You have to know what the people are grooving
10, and then you can supply them with it. And you've got to go
to all kinds of discos—the funky ones, the middle class ones,
the high class ones, and get a cross section. If that cross sec-
tion shows a similar sound, then you know what to record."”

Bert de Coteaux, Sister Sledge and
Tony Silvester (from left) and Bert
and Tony with Ben E. King (above).

Photos by John David Kalodner

Silvester also emphasizes that there is constant change in
the discos. ““There are new tempos, new rhythms,”” he says,
“because the peopie who go there and the people who make
the disco records are not afraid to try new things and expose it
in the discos. | can sell 100,000 records in New York on disco
play alone, with no help from radio. And | can try something
new and know that | can break a record before radio ever dis-
covers it. This is one way to get around the tight playlists of
today.”

What about the actual cutting of a disco record? “'For a
start,” Silvester says, ““it makes no difference if the artist is
black or white. We've only got one black cat in the eight man
band we regularly use.

“‘Anyway,"" he continues, ‘‘to get a good sound you have to
know how to dance. What you're really doing when you pro-
duce a disco record is choreographing a dance without having
the dancers in front of you. You create littie things to turn
dancers on. For example, you open up big, put them down
info the pocket and toward the middle of the song you acceler-
ate again and you reach a peak. It's aimost like having an or-
gasm. The main point is, you have to know how to dance and
you have to have gone to the discos. You can’'t just walk in off
the street and cut a disco hit. You've got to be locked into the
pulise of the people and the rhythms of the city. That's what
discos are all about. Look at ‘Express.’ It's just the rhythm of
the subway train.”

Silvester adds that “‘you have to reach a certain sound on

the bottom that makes the disco thing happen. It's a heavy
bass and drum sound, and that’s the difference between a
disco record and other pop records. The record must be stim-
ulating and it has to be a party disk. Everyone has to want to
participate, and it's up to you to make them get up off their
seats and dance.”

There are other procedures unique to the disco market, ac-
cording to Silvester. ‘*‘Most disco records are five or six min-
utes long, and that’s not practical for radio. So Bert and | plan
our edits ahead of time. We set it up so we can cut at about the
3:30 mark and then come right out of that fade and go back
into the record. This is what we did with ‘Supernatural Thing.’
In other words, if radio shows interest in a record, we don't
have to go back into the studio.”

How does Silvester know if he's got a record the discos will
go for?

““I take tapes around to a number of disco jocks,"” he says,
“and | let them play it. It reassures me if | see how people re-
act. If the people just get right up and respond as they would
to any other record, then | know I've got a hit. If they don't
respond quickly | know something is missing, and it's usually
in the intro. So | might take the tape back into the studio and
beef up the introduction, making it more exciting.

"'Also," he continues, *‘| may call Tom Moulton, who does a
lot of remixing for discos, and a few of his friends in to listen.
They usually come up with some valuable opinions.'

(Continued on page D-24)

The GARY TOMS EMPIRE at their signing with PIP Records.
Pictured above are the 10 members of the EMPIRE & the PIP team.

PIPrecoros as a SMASH!

“7-6-5-4-3-2-1 GaryToms Empire
(Blow Your Whis

tle)"”

PIP-6504

FOR SERVICE &/or ORDERS CALL:
EAST: (516) 364-2900
Rick Bleiweiss, Sonny Kirshen,
George Colombo, Bugs Bower

WEST:(213) 768-2500 Phil Willen

IMMEDIATE TOP AIRPLAY: WBLS, WNJR,
WLIB, WOL, WWIN, KDAY, WGPR;

Disco Shows: KDIA, WILD, WVBF, WPIX;
PLUS ALL NEW YORK, BOSTON,
WASHINGTON, PHILADELPHIA, LOS
ANGELES, SAN FRANCISCO, NEW
JERSEY DISCOS...and SPREADING FAST!

AN ULTRA-SONIC PRODUCTION

PIP RECORDS, A DIVISION OF PICKWICK INTERNATIONAL, INC. WOODBURY, N.Y.
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Motown presents

When it comes w’é’isue mxsig it’snot hard to figure who's number one.
Motown. So it's not surprising for Motown to be the one to create an exciting
new series of discs with one objective in mind: to get you on

your feet and dancing.

Disc-O-Tech. A new dimension in home entertainment.

The Dise-O-Tech concept takes twelve all-time disco greats and puts
them together on one album that's programmed specifically for non-stop
dancing. No more skipping from disc to disc. No more shuffling through
a stack of singles. No more programming your own fapes or cassettes.

Motown brings you disco three ways on three different albums.

Motown'’s Disc-O-Tech series premieres with three different disco programs
on three different albums. Disc-O-Tech #I features some-of the biggest
disco attractions of the past. A dozen gold singles. The original million-plus
sellers. Among them, Stevie Wonder's classic Uptight {Everything’s
Alright), Martha Reeves & The Vandellas' Dancing I The Streets, Junior
Walker's Roadrunner, Marvin Gaye's all-time smash, I Heard It Through The

Grapewne S% b
more. Lisc-O 2

AN

illed with recent disco hlts, mchzdm i
Commcdores'l Feel Sanctified, The Temptations’ Law Of The Land Ecdie
Kendricks' Date With The Rain, and others, featuring Gladys Knight &
The Pips, Tke Supremes The Miracles, G. C. Cameron, Willie Hutt}hw

and Rare Ea-th.

Introducing The Magxc Disco Machine.

Disc-O-Teck #3 is an entirely new, never-before-released collection of
non-stop instrumental disco music, featurmg the sounds of Motown's Magzc
Disco Machiae, an assemblage of musicians whose talents and energies
have provided the driving force behind most of Motown's biggest hits. -

Music for dancing’in the streets (and elsewhere).

Disc-O-Tech now makes it possible to take the fun of disco dancing
anywheze thare's a turntable. Now everyone can literally be “Dancing In
The Streets” at the drop of a tone arm. Disc-O-Tech #s 1, 2, and 3 are
available now. Watch for more Disc-O-Tech volumes, coming soon. From
Motown. Where it all starts happening.

©1975 Motowa Record Corporation
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A Billboard Spatlight

West Coast Labels Jump With Disco

Although the disco breakout market remains primarily in
New York and the Eastern Seaboard, West Coast record labels
are well aware of the trend and are acting to take full advan-
tage of the disco potential.

Chelsea Records national promotion director Don Anti cred-
its a three-week coast-to-coast discotheque road promotion
trip by Mark Simon of Provocative Promotions with breaking
Disc-O-Tex and his Sex-O-Lettes’ first big hit ““Get Dancin’.”

“By the time all the major disco cities in the country, from
Boston to San Francisco, had been visited by Mark with the
record, we were already selling nice units solely on disco
play,” says Anti.

It took six weeks before ‘“Get Dancin’ " won any airplay at
all—first at WVBF, an FM progressive serving Boston and then
at New York soul AM powerhouse WWRL which quickly spread
the soul action throughout the Northeast.

But by that time, Disc-O-Tex had already sold nearly
100,000 singles.

“At the first meeting when Wes Farrell played me the
record, it was obvious we had to break it through the disco-
theques,' says Anti. ““So | called in a disco promotion special-
ist and that proved to be the right decision.”

By NAT FREEDLAND

“Get Dancin’ " sold 10,000 in Miami and 40,000 in New
York strictly on disco play. Still another major break for the
record was when Rich Robbin, then with Los Angeles FM sta-
tion KKDJ, made a new edit of the best segments of what was
originally “‘Get Dancin’, Parts 1 & 2.”" The Robbins edit was
eventually serviced nationally by Chelsea.

“The second Disc-O-Tex single, “‘| Wanna Dance Witchoo' is
following the same disco route as ‘Get Dancin’ ' but it's all
happening a lot faster,”” says Anti.

Gloria Gaynor was signed by MGM in Los Angeles because
her Columbia debut single ‘“‘Honeybee’’ had received strong
disco play and local sales in the artist's New York base.

Gaynor's “Never Can Say Goodbye' became a hit on the
basis of three months of huge disco success before any sig-
nificant airplay. Her high-energy version of a progressive soul
classic was No. 1 on the New York disco chart for eight weeks
before breaking on radio.

Warner Bros. Records is concerned enough with the poten
tial of the disco market for hitmaking to have assigned crea-
tive services staffer Gary Borman as full-time coordinator of
the WB disco effort.

Several months ago, Warner sent out their first Disco Sur-

vival Pack, a collection of some 25 classic oldies and new sin-
gles suitable for disco exposure. Five hundred packs were
mailed out and problems promptly arose.

*Our current disco list deleted 200 names from the original
mailing but added 400, says Borman, so we currently have a
really effective list of 700 discotheques and disk jockeys, all
fed into our computer.”

Warner found out that, particularly back East, records must
be sent directly to the homes of legitimate disk jockeys. If they
are simply sent to clubs they will disappear.

WB has now also established a tracking network of key
disco DJs who regularly fill out questionnaires about the effec-
tiveness of current Warner product, in exchange for steady
mailings of T-shirts and other promotional goodies. WB has
assembled a representative sampling of DJs from all major
types of discos: black, gay, teenybopper, singles and MOR.

Warner has since sent out five more Disco Survival Packs
and has seen a Dionne Warwicke single listed on four national
disco charts.

Gary Borman has been on the road for Warner in New York
and other major disco centers. He says, ‘‘Warner Bros. has to-
tally committed itself to the idea that disco promotion is in no

way a stepchild of radio, but in every way a separate route for
breaking hits."

Disco-Tex and Gloria Gaynor right
have gained prominence with West
Coast disco labels and disco action
is sweeping up the West Coast fast.
TriTone Discotheque Systems Lim-
ited have now opened ten locations
in British Columbia. Six of them are
in beer parlors where only beer or
wine is served and three are cabaret
style nightclubs. The firm is also pi-
lot testing a disco concept in a pizza
restaurant. Pubs are playing middle
of the road and a high percentage of
“grafitti’” while the disco cabarets
are principally soul oriented. The
equipment used is the TriTone
Disco IV with either Phase Linear or
BGW power amplifiers and TriTone
Disco 12-B speaker systems, along
with a cassette deck for fill in music
during breaks when required.

Chelsea photo
MGM photo

“Provocative Promotions does
a brilliant job for us in the discos.”

==
“Provocative Promotions pro-
vies power—the kind of power
that igriites sales—Marc Paul
Simon and hs organization
have ignored the ordinary ap-
proach to promotion and have
proven that there is another
way to go—and how they go!”

“Innovative and imaginative,
Provocative Promotions leads
the. way in discotheque ex-
posure.”

In Los Angeles
contact . . .

[a]
@
<
o
1 2]
-4
=
s2]
2
N
o2}
=
&
=
>
<
=

“PJ the DJ”

Russ Regan,

President,

20th Century Records

T A

Bud Katzel,

Vice President and General Mgr.
Avco Records Corporation

I e

Wes Farrell,

President

Chelsea/Roxbury Records
T R R A

Entertainment Journalist
Personal Promotion
Disco Survey

Disc Jockey

The Total Disco Concept
of the L.A. Scene

Patrick Jenkins
1702 N. Gardner—Suite 9
Hollywood, CA 90046
(213) 874-9489

'uuummmmullﬂ

1285 NORTH SWEETZER AVENUE SUITE 206
LOS ANGELES CALIFORNIA 90069

213 650-1442
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There's a little glace in Casaktlanca . . . you might say it's the “in” place . . . they
call it “Chocolate City.” They used to call it “Cafe Americana,” but Rick decided to
change the name. If you, reading this, are one of those fabulous discotheque
people playing the sweet scund of disco music, send us a letter
erd we will be haopy to send you our catalog.

; =1 JAMES AND PURIFY

PARLIAMENT || WES Al PoGBr
CHOCOLATE | TOGETHER FOREVER
- . ! . 5 N Q', N

PARLIAMENT PG e s * GREG PERRY
Chocolate City _ 022 For TheRoad
(NBLP 7014) (NBLP 7009

“Chocolate City™ n Cezsab anca . . . soulful, pretty and funky.
God Bless “Chocolate City’ and fts Vanilla suburbs . . . and all the discos, aroLnd the word, for bringing
) tre nusic to th= people on Casablanca Records 8 Tapes.
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Mobile Disco Action

® Continued from page D-8

THE HOT DISCO SINGLE: | and pulsars which vividly paint a room in mad, abstract, mov-

ing colors.”

Attractive though she is, it's Miss Brinton's production
equipment, constructed for her at a cost of more than
$12,000, that dazzles the eyes, the ears and one’s emotions.

‘ Her amps and speakers are custom-made by the British
Kuschel firm and are so built that should one break down, no
loss of audio is noted because of its automatic auxiliary sys-
tem.
Her twin turntables are from the Swiss factory of Goldring

Lenco. She can instantly switch from LP to 45 r.p.m. speed.

Kuschel also constructed, to Brinton specifications, the
custom mixer. Malham’s of England supplied her variable
speed rainbow strobe lights. Her six Oil King projectors revolve

’ ’ and jiggle to six different speeds. An additional six tri-colored
pulsars are cunningly synchronized to the tempo of the record
being played.
“It's the lighting,” she confides, ‘‘that controls the mood
and the pleasure of the audience. The music is vital, of course,

but all those vari-colored lighting effects are the topping on
the cake. You can't see that at home or in a club—there's
nothing like it visually.”

Last fall, a California politician employed Miss Brinton's

SHOUT # S‘309 services to enervate a party he was hosting to increase his

power at the polls. A major airline was near to signing a con-

BY THE EVER EXCITING Angeles until 2 union official mixed the dea. L
About a year ago, working a wedding party honoring the

late Laurence Harvey and his bride at the posh residence of
writer Harold Robbins, Miss Brinton spun her first disk at 3

p.m. Fifteen hours later, at 6 a.m., the last of Robbins' guests
BRY departed. “That's the longest job I've worked," says Jane.
“And it was one of the two or three most successful. Poor Mr.

Harvey died just a few months later.”

For all her enthusiasm, however, Jane is anything but a
gushing little Miss Pollyana.

“In England,” she declares, ““they are about 10 full years

Airplay and Sales; New York, Balt/Wash and Miami ahead of the U.S. with discos, miobile and stationary. Over

there one finds hundreds of them in London and more out in

Publisher: BUZZ CASON PUBLICATIONS O et = oty stlockiver medliar for papolarBii]

new records,” she adds. ‘‘Except for two or three American la-

. § bels that's a coming exploitation opportunity for record com-
ContaCt YOUI’ BANG/SHOUT DIStI’IbUtOI’[ panies. Most 'all of them are shockingly slow to realize the
- disco’s value in popularizing disks.
‘'But one of these days they will ail be adapting to it—and
selling more product.”
’s Ti You K. About Us!
It’s Time You Knew About Us!
e e e Dot v e THE GRAND MASTER FLOWERS
SpinAing for years, They are the_eptertamment First in the business. A pioneer in his profession with eight years of
nucleus for the unexaggerated millions of party experience. A three-year winner of the Disco D.J. Awards ('72, '73, '74).
people in the metropolitan New York City area, The Grand Master is an expert for Mixing and Good Listening!
where it all started.
For years, the Mobile Jocks have been a major MABOYA
i i This man plays a synthezier with his music. A first into SPACE DISCO.
1ERES) 1B pro_motlons of new produc_:ts for t.he The man that charms 200,000 New Yorkers with his music at Riis Beach
record companies and other related industries (New York)!
(light and sound companies, etc.). Maboya, the innovator!
Now MUSIC HUT, Brooklyn, New York’s largest
DISCO orientated record store, would like to in- PLUM MER
troduce to you—the U.S.A.—the top ten mobile The fastest up-and-coming D.J. in “THE BIG APPLE.” Winner of the

1975 D.J. OF THE YEAR AWARD, voted by 6,000 people.
LINDA-LADY J

The sophisticated FIRST LADY OF DISCO! This woman holds her own
Cf among the Disco giants.

King of the West Indies’ D.J.’s! DAGGER grows and expands with the times!

ASH THE HYPER FREAK

Ultimate in' the FREAK WORLD of DISCO!

Disco D.J.’s of “THE BIG APPLE.”

socknd | SHANGO AND KANGO
for tsngé The New Kids on the block with style! Step aside, Giants!
D\
GIANTS - \ EUPHORIA

o Can spot a hit way before the Radio Stations, and isn’t afraid to spin it!

MUSIC HUT o
Brooklyn, N.Y. 11216
Call MUSIC HUT for TICKETRON, too!  (212) 771-2800

www americanradiohistorvy com
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San Franciso’s
~ Hottest
Discotheque

Best Light &
Sound Show

A Bilboard Spetlight

Around

D.J.'s: John Hedges, Richard Dearborn
2140 Market Street - San Francisco

® Continued from page D-4

new customized manufacturers is being accomplished by a
growing number of hi fi dealers who likewise are recognizing
the untapped profits in the mushrooming disco hardware
field.

The seven-store Harvey Sound chain in metro New York is
an excellent example—the first here to bring the old and new
equipment together in an ad campaign to highlight its new
Discotheque Sound Room at its 45th Street store just off Fifth
Ave. (Billboard, Feb. 15).

Harvey officials had observed the growth in interest for spe-
cific disco audio hardware—bigger amps and more *“muscu-
lar"” speaker systems to handle the typical high sound vol-
ume-—over the past year. ‘“There was no place for a disco
owner to-hear a sound setup,” advertising director Roger
Dawson said in explaining the decision for Harvey to set up
the first such facility in the area.

The demo setup, overseen by assistant manager Steve Go-
lub, is ‘‘strictly an experiment,”” Dawson emphasized. “We've
got about $250,000 in equipment and controls invested in
the room, with the latest additions serveral ‘computerized’
lighting controls that respond to frequency or volume."

He believes that the more sophisticated lighting emphasis
goes along with similar upgrading of disco decor—which in
turn has led to even more customizing of speakers to blend in,
such as the just introduced Meteor Sound Panel designed for
unobtrusive wall mounting.

Before the room opened ‘‘our efforts just seemed to spread
through the disco underground,” Dawson noted. ‘‘Going for
us was our reputation since 1927 as one of the oldest and
best hi fi dealers in the city. And our established professional
products division didn't hurt either, with such well-known
salesmen as Anton Schmidt, with us 38 years and the first to
win the dB award as the top audio salesman in the U.S.”

Harvey just added a new BGW amplifier to its line of disco
equipment, with Dawson pointing out its extremely reliable
circuitry with continuous high-gain application that sacrifices
some bandwidth for reliability.

Among major disco-styled components highlighted by Har-
vey, in addition to the custom GLI units, were:

e ESS Heil professional column two-way speaker system
with air motion transformer. In the unique design, the driver
uses a Teflon-coated diaphragm pleated like an accordion so
air is squeezed between pleats to produce omnidirectional
high-end volume levels.

e Sculptured Sound (Phoenix) MIS 2 bass omnidirectional
spherical speaker with two bass woofers in a critically tuned
sphere lined with sound absorbing foam material to handie

500 RMS rated watts. Stevie Wonder and the Los Angeles Phil-
harmonic each purchased a pair, Dawson said.

® Bose 800 pro loudspeaker system built for portability us-
ing small cones, powered by massive magnetic structures.
Smooth frequency response of multiple-driver design allows
unusually high average gain before feedback.

® Bozak CMA-10-2D stereo mixer/preamp with four stereo
and two microphone/line inputs, program and input cueing
monitor, has become one of the disco basics at its $595 price.

® Mcintosh MC 2300 stereo power amp with 300 watts
RMS per channel at $1,299 is at the high end of the market,
but Dawson observes that the entire Mcintosh line is built to
take punishment and has proved popular with discos.

® Thorens TD-125AB Mark |l transcription turntable with
built-in strobe at $410 is also near the high end, but the basic
broadcast component is one of the best units for the typical
disco’s needs, Dawson says.

In Chicago, Audio Circle, in business less than a year as a
consumer hi fi store in the new Circle Court Mali near Chicago
Circle campus, is a good example of a dealer adding disco
equipment to meet a need (Biilboard, April 19). In president
Bill Moore's case, it was the rising demand from the many
south side clubs and lounges for disco equipment assistance.

A recent all-day demo with several area disco deejays using
a typical installation of mixer, amp, speakers and twin turn-
tables brought several hundred observers to the store. A Cer-
win-Vega rep was on hand to answer queries on the full-line of
C-V speakers, and the turnout was helped along by local print
and FM advertising.

The disco installation will continue as a permanent part of
Audio Circle, Moore notes, as the demand for the custom
equipment has grown to a sizable portion of his business. The
store has added Technics by Panasonic and Russco turn-
tables, Sony and Grand Pre’ mixers, and Sound Craftsmen
equalizers to a component line that includes Akai, BIC, C-V,
Empire, Epicure, Bose, Garrard, Harman-Kardon, Marantz,
Miracord, Philips, Sansui and TEAC.

Back in the metro New York area, GLI has been functioning
for more than three years, since Harvey staffers Mike Klaso,
Bruce Dorfman and Tom Schwartz saw the coming disco
boom. Also involved is Harvey Levine, still with the chain that
has become a prime GLI dealer, plus Roger Soricio who works
on custom speaker production.

Spokesman Klasco has two disco manuals in the works, one
covering design/ specs/installation for dealers not involved in
the disco area before; the other for customers to help them
specify their needs by matching equipment and environment.

“It's important to deal with professionals in the disco
sound and light field,” Klasco emphasizes. “Even a well
meaning audio salesman often doesn’t understand disco
needs. You have to spend solid money for a decent system—

(Continued on page D-18)
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$1.00 FOR A SOUND INVESTMENT
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| Sound By Guy

5136 Duke Street
Alexandria,Virginia 22304

DISCO
DECH MK I

Complete portable Disco show center
with 200w stereo P.A.——and the
best sound quality you've ever heard.
Great for restaurants, hotels, clubs,
and schools. Models available Stand-
ard, Super and Roadshow (illustrated.)
will be on display at the rock and roli
expo ‘75 July 4-6, at the Shoreham
Americana Hotel, Washington, D.C.

Send $1.00
For Catalog

England
exclusively Address

through

State Zip

SOUND by GUY gCity

lFor even faster service, Phone 703-751-4767
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RON DIAMOND
presents

Discotheque and Good Times Emporium

ONE OF THE
FINEST DISCOTHEQUES

13222 W. WASHINGTON BLVD.
MARINA DEL REY, CA. 90066



www.americanradiohistory.com

JTER /WANI
%Q@&»&@ cﬂmm

It All Started Here®

N %
N ULTRA
HIGH

FREQUENGY

“We're On The Right Track”
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SOUTH SHORE COMMISSION
WND 11287

THE ORIGINAL
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Because You Demanded it

SOON TO BE RELEASED
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1974 TREN D SETTER AWARD
For being t nnovators
of Special Disco Mixes CEPTERD SPECIAL DISCC MIXES
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DISCO-MANIA

Emersons, Ltd. Restaurants
In These Cities

Maryland Pennsylvania
Baltimore Plymouth Meeting
Towson Philadelphia
Virginia (Roosevelt Blvd.)
Tysons Corner Mabsgachusetts
Peabo

New Jersey Randoiph
Union Newton
Wayne Lawrence
West Orange .
New Brunswick Connecticut
Asbury Park Hamden
Princeton

. Rhode Island
Washington, D.C. providence
K Street, N.W.

THE NATION'S LARGEST DISCOTHEQUE CHAIN
For Information Call Michael O'Harro,

Director of the Discotheque Division
at the Corporate Office,

Emersons, Lid.
11790 Parklawn Drive, Rockville, Maryland, 20852
302-881-5000

® Continued from page D-16

$6,000 and up, and anyone who tries to teli you different isn’t
doing the disco operator any good.”

The GLI group realized that the first customized products
had, to be competitive in price to consumer equipment that
for the most part just couldn't take the disco punishment.
Their special line includes:

@ Disco Desk control center console for mixer, preamp, two
turntables, for portable operation in tandem with amplified
speakers utilizing power amp with built-in optoelectronic lim-
iters on input to prevent overloads, and two ceramic super-
tweeters.

e Special Effects Generator for audio sound similar to
phaser, a dynamic reverser that gives a recording studio ef-
fect. Klasco terms it a synthesizer version of the $800 Even-
tide Clockworks state-of-the-art unit with digital line delay and
phasers used in Stevie Wonder disks.

® Disco 3800 mixer has transition slide controls and rotary
dial to feed from one turntable to the other, plus a tape input
jack, one earphone to monitor alternate turntabie or tape be-
fore mixing in.

® Disco 3200 stereo preamp is optional add to mixer, with
inputs for tape and microphone through front panel, mid-
range tone control in addition to bass, treble outputs for two
sets of power amps.

Four basic GLI speaker systems include:

® Disco | for Jamaica-style music, basically for smaller
groups, with strong bass line, rising bass response ($775/
pair).

@ Disco Il for bass, clubs peeding loud music level; utilizes
cone array for midrange; overall sound presence in room; di-
rect reflecting, wide dispersion of sound ($1,175/pair).

® Disco Ill for outdoor use, projecting sound a long dis-
tance through two 15-inch bass speakers with radial fiber-
glass horns, using seven ceramic supertweeters ($1,475/
pair).

e Disco IV, basically bigger version of Disco |, di-pole mid-
range system with folded bass horn in the low-frequency sec-
tion, ($1,775/pair).

Klasco sees real room for the ideal disco turntable with
quick startup, good sound isolation. Direct drive units such as
Pioneer and Technics don't have the isolation from loud levels
found in the radio station control room, while units like the
Thorens with good isolation start up slow, a hindrance to the
disco deejay, he says.

The GL! spokesman also makes an observation on quad
sound which is found in relatively few disco operations, noting
that it's good if set up to synthesize music like the Sansui QS
system. “‘With Variomatrix you can hear all four speakers,’ he

says, “‘and quad is OK if there aren’t too many controls on the
console. Otherwise it just becomes more complicated for the
deejay. All options should be safe so equipment can’t be over-
loaded."”

Offshoots of the disco line for GLI are a super broadcast
console built for Frankie Crocker, WBLS deejay in New York,
with 4-channel encoder for syndicated programming. Klasco
hopes to have a smaller version at the Consumer Electronics
Show next month in Chicago for about $500, including stereo
and standard broadcast type features. The firm also is work-
ing on a home disco preamp/mixer unit for the consumer
market.

Meteor Light & Sound in suburban Syosset, N.Y., and Holly-
wood, started in the U.K. as a theatrical stage lighting firm but
saw discos ‘‘crossing the pond' in just a matter of time some
four years ago. Speaking for Colin Evans, director of U.S. op-
erations, metro N.Y. sales rep Tom Misiak noted how the firm
had moved into the more sophisticated sound and light areas
to meet increasingly sophsiticated disco needs.

Most dramatic piece of disco equipment is the firm's new
Tenway Superchaser, a basic ‘‘color organ’ that converts
sound to light in response to low, high and midrange audio
frequencies. It also can be programmed via an audio effect
controller with dimming effect or audio chase with alternate
red/blue-green bulbs integrated to frequencies. Unit has a
separate speed control for audio or manual ‘‘chase’’ effect,
and lists at $699. Each bank of three Trilites, three 100-watt
bulbs in red, blue or green, is $75.

Another new unit is the Meteor 100 light projector which
gives a kaleidoscopic effect from a series of circular disk *‘cas-
settes.”” Fan-cooled, the projector has a ceiling mount or
adapts to track lighting, and is $275 with one rotating moire-
effect disk. Some 25 others in the Meteor library are available
at $32 each.

Designed for disco wall mounting, the custom Sound Panel
speaker is 4 feet wide, 3 feet high and just six inches deep
with a horn built-in to the upper part for high gain. Meteor’s
new Clubman Two mixer at $499 puts all controls within reach
of one deejay, including tape and microphone inputs, micro-
phone/tape/master/tone controls and an optional $25
voice-over feature that automatically cuts the music down toa
24 dB range.

Meteor equipment is now at 35 to 40 installations in the
metro New York area, Misiak notes, including such well-
known spots as Pippins and Reflections in Manhattan, and
Poor Peter’s Parlor, Farmingdale, L.1.

Electronic Environments in Milwaukee is a unique company
that also evolved from the theatrical lighting field for which it
was formed seven years ago. Co-owners Dick Fink and Tom
Musial moved into disco lighting in early 1973 with their com-
puterized plexiglass dance floors (Billboard, April 26). As the
plexiglass area rises or dips 7% inches above or below the

(Continued on page D-22)
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That's right! And we've been doing it for the past nine years with the Southwest’s largest mobile
disco. Serving Southwestern Texas, New Mexico and Arizona. OBSIDIAN FANTASY DISCO & LIGHT
SHOW has become an institution in the Southwest. OBSIDIAN FANTASY is noted for its ‘‘chameleon-
like” abilities to change moods with audience or change formats to suite the audience. i.e. Rock,

OBSIDIAN FANTASY—(505) 646-1402, 523-0598

or write

OBSIDIAN FANTASY

c/o Richard Pacholski
P. O. Box 3781, New Mexico State University Branch
Las Cruces, New Mexico 88003

-C.R.A.C-

New York State’s Most Exciting

DISCO
ROCK
GROUP

Playing the hottest Disco tunes live—
plus original material and arrangementst!

& RICK CH'SHOLM (Lead Vocals, Percus-

sion, Congas & Bongos)

® TOM ROZZANO (Drums, Percussion and

Vocals)

e LARRY ARLOTTA (Eiectric Piano, Melio-

tron and Vocals)

. RICK CUA (Bass and Vocals)

“An unbeatable rhythm section, tight
yet inventive soloing and superior
vocals . . ."

Syracuse New Times
Available now for future bookings
and a good recording deal.
Cua-Rozzano Agency

1802 Teall Ave. - Syracuse, N.Y. 13206
Tel: (315) 479-7051 or (315) 451-5723

www.americanradiohistorv.com
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"‘ (r"’; ATLANTIC
' @) RECORDING
Infer-Office Memo M=l | CorpORATION

To: All Concerned From: Dick Kline

Subject: Atlantic Disco List

Date: April 28, 1975

Atlantic Records is about to embark in a new phase of discotheque

promotion, a new series called "Atlantic Disco Discs". This series will
have a new number, its own label and sleeve, and will be serviced locally

through the WEA branch service centers.

The records will be 7", 33 1/3 speed, little albums, with one song
stereo back-to-back. We will be releasing album cuts in long form, and P
songs that may never be released as commercial singles. This does not
rule out the possibility of the discotheques forcing a record to be
released commercially.

The first Atlantic "Disco Disc" release is:

"Disco Queen" --Hot Chocolate--DSKO-51
From the Big Tree album

"Base On Down The Road" --Consumer Rapport --DSKO-54
The long version of the Wing & A Prayer record

"Mad Love" -- Barrabas -- DSKO-50

"Tornado" -- DSKO-52
From the LP "The Wiz"

"Clap Your Hands" --Manhattan Transfer--DSKO-53

With more album cuts for discothegue airplay being considered.

© © 1975 Atlantic Recording Corp.

A Warnar Cnmmuinicatione Comnanv

wwWw americanradiohistorv com
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A Billboard Spotlight

EVERYTHING YOU NEED IN ONE ECONOMICAL & ATTRACTIVE PACKAGE

STEREO IN & OUT
BUILT IN 30 WATT CUE AMP & SPEAKERS _

INSTANT DISCO
COMPLETE CUEING FACILITIES

PROGRAM MONITOR IN CUE CHANNEL
SEPARATE EQ ON PROGRAM & MIC

LOCAL OR REMOTE DJ MICING

0010 TRNSPORT SYSTEMS

985 PLEASANT ST. BRIDGEWATER; MA. 02324 (617) 697-6410

MIXER—PREAMP AVAILABLE SEPARATELY :
For more information please contact:

BUILT IN REVERB ON MIC CHANNEL

Gay Dancers

® Continued from page D-6

Howard Metz, disk jockey of Cabaret, proudly announced
that their sound system speakers were made by Cerwin-Vega,
makers of the sound stystem used in the film ““Earthquake.”

Other than the few disk jockeys who are fortunate enough
to have record companies service them with product they pur-
chase their own records.

“With the disk jockeys earning $25-$55 a night it is most
difficult for them to supply their own records,” says Arnie.

Ron Cutler, a former disk jockey in Philadelphia, has
opened Bahama Mamas, here.

“Bahama Mamas is a straight disco,”” says Cutler. “'Opened
just two months we have 3,000 people visiting here a week,"
he adds.

Cutler has chosen to use disk jockeys from local radio sta-
tions. Machine Gunn Kelly of KHJ, L.A., is the in-house disk
jockey each Tuesday, and air personalities from KiiS and
K100 have appeared as guests.

Cutler, whose professional name is Ron Diamond performs
the chore of spinning records on the weekends, with J.J. tak-
ing over three nights during the week.

Cutler has plans to program a syndicated radio show from
Bahama Mamas, and his nightclub is one of the few with no
cover charge.

As a professional disk jockey and promoter of record hops
with close ties to the discotheques on the East Coast, Cutler
tells of the different East to West Coast attitudes toward dis-
Cos.

"The East Coast can command the $5-$10 cover charges
because nightclubs are the primary form of entertainment
there.

‘‘Here, the disco competition is too great to try to encourage
that kind of cover charge. There are just too many places for
people to go out here.

“In the East, there is a mixture of gays and straights in
most clubs, but here the discos are either gay or straight,”” he
adds.

Bahama Mamas is an intimate ciub with several areas suit-
able for small social gatherings.

“We are one of the few clubs that do not play 98 percent
soul music. We cannot get around the fact that soul is the
most danceable, but we only play about 75 percent,” says
Cutler.

“The rest is devoted to artists like the Rolling Stones,
Doobie Brothers, David Bowie or Bachman-Turner Over-
drive,’" he explains.

Cutler says that one of the major problems he has had to
face is the lack of product from the record companies, how-

ever, record companies are beginning to involve themselves in
the disco market.

Skip Blackburn, disco promotion coordinator of Capitol
Records has led his company into the disco market by setting
up a national mailing list for Capitol's disco records and dis-
tributing it to the discos across country.

He also supplies the disco disk jockey with product and he
says, ‘'disco promotion has become as important as FM radio
and college promotions.

“We are doing the same type of promotion with discos that
we are doing with radio stations,’’ he adds, and he continues,
| believe that discos are a fad that will last two-three years,
but we want to get in on it because it is now a powerful force in
exposing new talent.”

Blackburn explains how Capito! produces a disco record.
“Producing a disco record means bringing up the heavy
rhythm tracks, while using happy sounding instruments like
the tambourines and whistles."

Stuart Goldberg, owner of “‘Dance Your Ass Off' disco in
San Francisco, says his club attracts students, singles and
gays, plus people who merely wish to watch the festivities on
the inside.

® Continued from page D-3

tions every week, hoping to capitalize on a boom similar to the
singles bar craze several years ago.

Discos are generating money on many levels and, if any-
thing, that's the key to the ever-quickening bandwagon in mo-
tion right now.

Whether in New York, Los Angeles, Miami, Boston, Houston
or Grand Rapids, tastes in any given market differ and the
same is true from one disco to another. You have the
“straight’’ clubs, where more of a white rock suburban flavor
is usually found, the black discos, with their heavy funk
sounds, Latin clubs and gay locations, with their reputation
for anything new and exciting, as long as it has the 'beat” to
dance to and to do your thing.

Whatever the scene, though, the music remains the key in-
gredient and it must be good enough to keep the floor packed
six to eight hours a night, seven days a week. Most discogoers
will tell you that the main emphasis is on having fun, and the
music has got to match the mood. It can be light, sexy, or
funky, but it's got to be *‘up.”

Just how long the disco scene will last is open for specula-
tion, but right now, like the music, it's “up’’ and the aficion-
ados will tell you it has always been that way and will remain
so—it's just a question of attention.
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CLUBS OF AMERICA INC.

DISCOTHEQUE

FRANCHISES & EQUIPMENT
NOW AVAILABLE

FINALLY THE DISCOTHEQUE CRAZE HAS BEEN OVER-
WHELMINGLY ACCEPTED BY THE PUBLIC! BUT
WHERE DO OWNERS AND OPERATORS TURN TO GET
ADVICE, ENGINEERING AND PLANNING? WHERE CAN
YOU BUY SOUND AND LIGHTING EQUIPMENT, DE-
SIGNED, TESTED AND ACTUALLY PROVEN FOR YOUR
SPECIFIC NEEDS? SEE FOR YOURSELF, VISIT THE
MOST ADVANCED DISCOTHEQUE IN THE WORLD, (2
BLOCKS SOUTH OF OHID STATE UNIVERSITY. CO-
LUMBUS, OHIO). YOU WON'T BELIEVE WHAT YOU SEE
AND HEAR @ MINI-COMPUTERS THAT OPERATE THE
ENTIRE CLUB @& MULTI-MEDIA PREPROGRAMMED
LIGHT SHOWS (1.E. MONTSANTO IN DISNEY WORLD) @
CUSTOM-ENGINEERED MIXERS WITH TRIPLE EXPAND
AND LIMIT CIRCUITRY & CUSTOM AMPS, PREAMPS,
STROBES, LIGHTED DANCE FLOORS, ETC. SEE IT,
HEAR IT, OPERATE IT BEFORE YOU BUY. NOTHING
LIKE IT ANYWHERE, EVERYTHING DESIGNED WITH
SPACE AGE TECHNOLOGY AND VIRTUALLY FAIL-
SAFE CIRCUITRY. TIRED OF BLOWING AMPS, FUSES,
AND MONEY? LET US MAKE YOU NEW CLUB BE THE
ULTIMATE IN NIGHTTIME ENTERTAINMENT OR WHIP
YOUR PRESENT OPERATION INTO SHAPE WITH A
MINI-COMPUTER THAT WILL CONTROL YOUR LIQUOR
SALES, LIGHTING, SOUND, HEATING, COOLING, SIGN,
ADMISSIONS AND SECURITY. ALSO SLIDES—FILMS—
MUSIC TAPES — PRE-PROGRAMMED LIGHT SHOWS
PROMOTIONAL RECORDS AND 01 DISCO MNEWS-
LETTER AVAILABLE ON A WEE MONTHLY OR
QUARTERLY - BASIS. CALL TODAY FOR FURTHER
INFORMATION OR WRITE FOR OUR FREE BROCHURE

SALES ENGINEERING| MARKETING

MNational Mational Training | Mational Accounting
Headquarters Center Offices
(3id Laving) (Tom Jayson/ (Jim Kowalczyk)
2001 CLUBS OF Jim Connors 2001 CLUBS OF

AMERIC 2001 CLUBS OF AMERICA

181 5. Ocean Drive | AMERICA

HallandaleF1.33309| 1423 M. High St sburgh,
Columbus, Ohio Penn. 15216

305+624-2001| 614-221+-2001] 412+561-1165
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" THERE

'S NO DANCING IN

HARVEY SOUND’S

DISCO ROOM!

BUT YOU CAN HEAR, SEE AND OPERATE THE LATEST
PROFESSIONAL DISCO EQUIPMENT, LIVE AND
IN PERSON AT: 2 WEST 45th STREET. MANHATTAN!

A fuli display of disco speakers, mixers, amps, pre-amps, turntables, and now
disco lighting effects. If you own or plan to open a disco or if you're an amateur
D.J., our professional audio consultants can help you do it right the first time!

The latest innovations from: GLI, Meteor Lighting, Mcintosh, Bozak, Phase
Linear, Bose Professional, Sculptured Sound, Crown, Stanton, Ampex,
Thorens, ESS Heil, and more! Plus a fully staffed service department for
installation and service to make sure you stay in business.

GLI DISCO 3800—A broadcast
quality mixer for discotheque use
as well as use in home by creative
D.J. audiophiles. The disco 3800
can be connected to any receiver
orpre-amp. NOw you canmix your
own discotheque style tapes at
home with studio results.
Facilities for simultaneous mixing
of two stereo record players and a
tape deck. You can pre-cue all
inputs for truly professional mix-

tachments also available.

METEOR 100—Visual effects projector. This unit accepts over 100
interchangeable lighting effects that move! Color kaleidoscopes,
rainbows of color, movin

liquid colors, prism and liquid at-

ou'll have to see it to believe it!

$275.00
with one effect cassette

METEOR LIGHTING—Tenway
Super Chaser. Computer
technology makesthis unit the state
of the art lighting controiler, for
creating lighting effects that
stagger the imagination. It's a ten
channel, thousand watt perchannel
sequencer and can be used to drive
up to one million watts with ad-
ditional slave units. With this unit
yOu can cover your disco with rows
of lights that will: RUN any speed

any direction, SKIP around in a
pattern, JUMP from one light in

: h b w adjustable sequences, shimmy
ing. Also shown is the GLI Disco back and forth. It also can fire up to
3200 stereo preamplifier; this unit B @ || ten strobes in sequence, can be
complements and extends flex- - e @ 8 i manual or set to run with the beat of
ibility of the Disco 3800 mixer, b - -1 the music

features multiple inputs, 3 band - ' $1300.00

tone controls, and muitiple out-
puts for power amplifiers.

GLI DISCO 3800 $325.00
GLI DISCO 3200 $235.00

METEOR LIGHTING—

Audiofect Controller. A three
channet, 2000 watt per channel
controller which produces a fan-
tastic variety of lighting effects.
Divides sound into bass, mid, and
highs with manual override. This
unit makes light react to music inan
exciting array of color guaranteed
to cause 0os and ahs.

$699.00

BOSE 800—Professional loudspeaker system. These
litle speakers pack real wallop in clear, natural sound; free
of artificial coloration. Featuring unprecédented portability,
the Bose 800 is permanently builtinto a case made of 7-ply
birch plywood, covered with heavy-duty cloth-backed vinyl,
bound with hard vulcanized fibre corners and angle clamps.
These speakers have been used quite successfully in some of
the more famous discotheques around town. The use of
multiple drivers in an air-sealed cabinet provides smoother
frequency response than ported cabinets and. provides a more
natural sound

GLI DIsco 1l
PROFESSIONAL LOUDSPEAKER.
Designed for long throw applications, the Disco |l utilizes two heavy duty
15" inch woofers to give deep tight bass. Midrange frequencies are
projected by a radial fiberglass horn that adds no ringing noises common
to metal horns. Upper frequencies are covered by 7 super tweeters with
ceramic elements to insure continuous high level use without breakdown.
$737.50 ea.

$700.00 per pair.

THORENS TD-125AB

MARK Il transcription turn-
table. End your feedback
problem: the way the
pros do, with the
use of the Thorens TD-
125AB MARK Il. From its
excellent tone-arm ail the
way to its isolated balanced
platter, this unit has been
number one with profes-
sionals for years. The name
THORENS means virtually
no audible rumble and with
its built in strobe you know

An Event...

the speed is right.
SHOOK YOU . . $410.00
USING BGW f :
POWER AMPLIFIERS l
BGW 750A
Laboratory Power
Amplifier. BOSE 1800—Professional stereo power
If extreme reliability is the name of the game, the BGW 750A is a winner amplifier. A rugged high power urit with LED STANTON 681SE—Stereo  car-
This high power amp was selected by Universal Studios for the movie peak level indicators to indicaie clipping STANTON 500AL—Stereo car- tridge. For critical listening and
"EARTHQUAKE", they tried others but BGW did not blow out. Rack- faster than conventional VYU meters. Es- tridge. Built to take punishment ulimate frequency response this
notched, steel chassis, built-in thermal system employs thermostatically pecially good for portable use as VU meters e W e ) ETURED 3 h o
controlled two-speed fan that forces air to heat sink fins, all harness wiring break frequently in transit. Ruggad portable ! y Sty Y RICES CIECyS & WeEMy gy
insulated with Teflon, plug-in circuitry for quick and easy service, electric case with built-in cooling fans also available. will survive rugged use by D.J.'s stylus assembly for use in disco
crowbar circuit protects speakers, Stereo or mono operation. Can be rack mounted but still delivers great sound. systems.
$949.00 $1000.00 $30.00 $66.00
MANHATTAN: WESTCHESTER:
155 East 45th (near 3rd Ave.) 687-8881 Yonkers: 2353 Central Ave.
DISCOTHEQUE EQUIPMENT ALSO AVAILABLE 132 Nassau St. 964-1820 (opp. Great Eastern) 337-6300. NEW JERSEY:
Wayne: 113 Rt. 46 West (opp.
AT OUR OTHER HARVEY SOUND CENTERS WOODBURY: Willowbrook Mall) 785-4530
60C Park West (behind UA White Plains: 236 East Post Rd.
AT 2 WEST 45th STREET, MANHATTAN 212 575.5000 Cinema 150 364.2300 WHa-3380 o rostPostRa /
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INTERFACE LLECTRONICS
SERIES 100 MODEL QQ

INTERFACE ELECTRONICS

3810 WESTHEIMER e HOUSTON, TEXAS 77027 o (713) 626-1190

Disco Hardware Boom

® Continued from page D-18

main floor level, the neon and strobe lighting program varies
in basic red, blue and green, as well as a newly engineered sys-
tem offering pastel shades.

The computerized lighting pattern exchange is controlled
by the disco deejay with a button for what Fink calls “‘psycho-
logical crowd control.”” The company manufactures and in-
stalls the units, and also builds the sound system connected
to the computer. Package runs from $15,000-$45,000, and
already is installed in 10 Wisconsin locations.

Musial and Fink are now expanding across the country for
the first time, and report excellent reactions on their recent
trip that included a solid visit with Elmer Valentine of Whiskey
A-Go-Go in Los Angeles. Firm got a big boost from a two-min-
ute spot on WTMJ, local NBC-TV affiliate, picked up by the
network in early February.

Just down the road in the Windy City, Disco Chicago is flour-
ishing as one of the industry’s first total consulting services,
according to Rufus Smith. In the area for two years after film
and sound production/mixing experience in Miami, he has
brought together several smaller firms and talented person-
nel to provide as complete a package as the customer wants.

Noting that the basic disco sound/light installation runs
$6,000 and up, Smith’s umbrella company already has in-
stalled about 20 of the more than 125 locations in the state,
he says. Wayne Tignor from Grant Stage & Lighting is the light
maven; Lee Windmiller, with a Ph.D. in physics, designs cus-
tom cabinets for speakers using Cerwin-Vega and JBL ele-
ments, including a small-room cabinet just added to the line.
Video elements are provided by Phil Roston of Roscor, a sub-
sidiary of his Audio/Video Center that was one of the first con-
sumer videocassette outlets in the Midwest.

Music Dealer Service is the hardware rep firm for a number
of major audio companies, Smith says, as well as Disco Chi-
cago's custom units. Firm has two or three basic disco mixers
including a new unit just off the assembly line for about $350
that utilizes integrated circuit (IC) chips with multiple tape in-
puts, a 10 dB microphone override and cueing on all sources.
Among the more popular standard hi fi units in the area are
BGW, Crown and Dynaco amps with special circuits to prevent
overloads, according to Smith. A round-the-clock repair serv-
ice is a vital part of the company's package offer, especially
with the many breakdowns in consumer-oriented equipment,
he says.

Disco Tech, a 10-page monthly newsletter now in its third
issue, ties the Disco Chicago scene together. The firm also dis-
tributes major label product to about 50 discos in the area,
trains new disco deejays and provides complete charts, maps

LIGHTING SYSTEMS DESIGNED
TO OFFER MAXIMUM CONTROL
OF LIGHTING IN THE

DISCOTHEQUE ENVIRONMENT

simple—pre-programmed

The P.D.C. 3 is a fully self-
contained audio activated
three-circuit controller. The
flexibility of the mini-con-
sole 6x9 permits unlimited
design capability.

P.D.C.—6x9
mini-console
sophisticated - versatile

If you want to just flash your lights—
see them, but if you want control of your
lights—see us.

DIGITAL LIGHTING CORPORATION

141 West 24th Street - New York, N.Y. 10011
(212) 691-0840
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—Boston’s Famous—

OLDIES & GOODIES
BUMP . BOOGIE
DISCO SHOW

Featuring Hits of
’50’s, ’60’s, '70’s
5,000 RECORDS ON HAND
AT ALL TIMES!

Now available for
personal appearances.
Contact:

Jim Julian
21 Bishop Rd. - Quincy, Mass. 02169
(617) 471-4584
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and radio demographics on disco growth for prospective oper-
ators.

Not quite as ambitious as Disco Chicago but also flourishing
in the new disco environment is Graybar Productions in Man-
hattan, headed by former deejay Barry Lederer. Emphasizing
that a good deejay is immensely valuable to a club if he's crea-
tive, Lederer observes that few go beyond just playing rec-
ords. ‘‘A great deejay creates a crowd,’’ he believes. Graybar is
now programming tapes for discos who can’t afford a back-up
deejay or for owners turned off by deejays who were just too
abusive with expensive equipment.

“We're selling a custom service—our sound,” Lederer em-
phasizes. “Too many newcomers are MOR people who just
don't understand the disco scene. | was never satisfied with
the typical disco sound so | got together wth designer Peter
Sparr who came up with our own systems."

The first custom speaker was the BMF monitor, a 7-foot-tall’

monster, and from that developed a half-size SMF unit for
smaller rooms. Latest unit is a smalll stereo bookshelf
speaker for the home disco market. Firm also has a portable
system for private parties using durable Pioneer turntables, a
Bozak preamp with microphone and tape inputs and controls,
and a custom-designed mixer from Dick Long’s Disco Sound
Associates, another metro area specialty firm that concen-
trates mainly on oversized installations.

Lederer cites success on both fronts. The firm is redoing the
new ‘12 West’' disco in Manhattan's Greenwich Village which
opened with four Cerwin-Vega speakers and is now getting a
pair of BMF Monitors. And the followups are coming in strong
from a recent portable disco party he arranged at the Ameri-
can Modeling Assn. convention at the Waldorf-Astoria.

The highlights of the booming disco hardware scene have
just been touched with these limited examples. But the vitality
of the new market is becoming a more important part of the
profit picture for both old and new companies recognizing the
disco ‘‘Sound & Light Show."”

New York Disco

® Continued from page D-8

would not come into Manhattan—we are pleased to travel to
them.

“And that, as we see it, is effective promotion that every
record label desperately needs, particularly on its new artists.
Jeff and | feel we are pioneering a new music business trail in
the East."” DAVE DEXTER JR.

Credits
Section editor, Earl Paige. Staff writers Jim Melanson, Ste-
phen Traiman, Jean Williams, Dave Dexter, Bob Kirsch, Nat
Freedland. Cover Bernie Rollins. Production John F. Halloran.

GUT EXPENSES
WITH GREAT
RECORDED SOUND
IN PLACE OF
LIVE ENTERTAINMENT

1. The cost of one disc jockey plus minor you better fidelity than most live groups
operating expenses ($10,000-$15,000) can through their own sound equipment.
generally replace a five piece live group

costing $65,000.00 yearly. 3. The diversity of the big name entertainers
2. Our state of the art sound system gives have greater appeal to the public.
st

Present installations include one of the finest discotheques called “My Place” in Beverly,
Hills; “Don the Beachcombers™ in Marina Del Rey, Calif.; “Captain Cook’s Restaurants” in'
Walnut Creek, Calif. and Dallas, Texas.

Hours: Daily ten to six, open Monday and Friday evenings til nine, closed Sunday .
8719 wilshire Boulevard, Beverly Hills, California 90211 - Telephone (213) 659-1707

COMPUTER
LIGHTED DANCE
FLOOR

Electronic Floors — Walls —
Ceilings—Sound Systems—
Slide Shows — Light Shows

PROFESSIONAL
DISCO-CONSULTANTS

Cosmic Lights Ltd. have designed
and installed electronic
floors from Chicago to Phoenix

Our Many installations are
proof that Electronic Discos
mean profit.

COSMIC LIGHTS, LTD.

220 Gerri Lane
Addison, lllinois 60101
Phone: (312) 628-0909

DISCO MANIA MADE EASY

Nimrod Disco—The West’s Leading
Disco Outfit

% Mobile Disco

% Professional Consultants

* Professional D.J. Set Up

* Mobile Qutlet For
Record Promotion

* Complete Sales Facilities

% Featuring The Only Complete Line Of Professional

Imported Disco Equipment in The West!

Don’t be ripped off with the “high cost” of setting up a
discotheque. Call us for full details.

Nimrod Disco

8386 Maynard Ave., Canoga Park, Calif., 91304
(213) 347-8565 (213) 665-2964
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INCREASE BAR BUSINESS!

Efficiently and economically...
without live entertainment!

* COMPUTERIZED, NEON-LIGHTED
DANCE FLOORS

* DYNAMIC-IMPACT
AUDIO SYSTEMS

* -SPECIAL VISUAL EFFECTS

Call or write the leader in profit-
producing entertainment systems.

ELECTRONIC ENVIRONMENTS, INC.
5200 N. 51st BLVD.

Milwaukee, Wisconsin 53218
Telephone: (414) 463-2440

in this issue:
article on our products and services

The Disco Sound

® Continued from page D-10

How about some of the artists Silvester and deCoteaux are
producing?

“Start with Ben E. King,” he says (King's *‘Supernatural
Thing'" was a top five ‘‘Hot 100" hit). *‘We hadn't heard from
Benny in years when we began working with him. We didn't
even know if he could sing anymore. Well, we wanted to avoid
the old Ben E. King sound, as good as it was, because we
wanted to start fresh. But | did notice that everyone who cut
him before cut him in a low register. We were playing around
with the keys to try and find what his range was and we discov-
ered he had another, higher range that nobody had ever used.
So we used that range and the disco format to help bring him
back.”

The story of the song is an interesting one. Silvester felt the
old Little Willie John hit, **Fever,” could hit the charts again
with a slightly different arrangement. ““We changed the bass
line,” he says, ‘‘put a chorus on the track and gave it to some
writers. They came up with the ‘Supernatural’ idea, which has
nothing to do, of course, with ‘Fever.’ But we liked it. Benny
did the song in one take, reading the words off a piece of pa-
per. We didn't add a thing to the basic track.”

As for Les McCann, Silvester and deCoteaux (who Silvester
calls “75 percent of the whole thing, a guy who is just unbe-
lievable") plan to cut some disco jazz.

“Most jazz things are very flowing and fluid, on the top,’
says Silvester, “*and there is a lot of color on it. The bottom is
equally fluid. To fit into disco jazz, you make the bottom solid
and put the bottom right in the pocket. And you let the top
remain the same.”’

Peter Nero has also cut a disco record with the prolific pair.
“Here,” says Silvester, *‘we took tunes that had been hits al-
ready, like ‘Louie, Louie,” ‘Superstition,’ ‘Jazzman’ and ‘Feel
Like Makin’ Love.” We did the arrangements over and just
made them a bit funkier. There are lots of gond old songs that
could be turned into disco hits.”’

Musicians are also important, according to Silvester. “We
use a pretty basic core on most of our disco records. We've got
Jerry Friedman, Jeff Smirnoff and Lance Allen on guitars,
Carlos Martinez on congas, Jimmy Young on drums, Bob Bab-
bitt on bass, Ricky Williams on clavinet and Derek Smith on
piano. We use MediaSound a lot, but the studio should not
make a great deal of difference to a professional. If you know
what you want, have good equipment and a competent engi-
neer, you can get basically the same sound anywhere. Be-
sides, the studio where a disco hit was cut makes no differ-
ence to a consumer.”

GLi
professional
discotheque
equipment:
-equalizers

- loudspeakers
Mixers - preamps

- electronic crossovers

Gerantium Laboratories Inc.
45 york st.. brooklyn n.y. 11201

- dealer inquiries invited -

o ranhciMostHintenseYAGCEL VIt
O niihclUKEDIiscolscene

SHIRLEY & CO ALDOWNING =~ STYLISTICS DON COVAY

MOMENTS WHISPERS 4 ~ LIMMIE OHIO PLAYERS
& WHATNAUTS  DELLS & FAMILY COOKIN' ~ JONESES (et

SYLVIA iy VAN McCOY - savco

... KEEP THAT IN MIND WHEN YOU’RE LOOKING FOR
A REAL UK RECORD COMPANY

Phonogram Ltd Stanhope House Stanhope Place London W2 England 01-2627788 Part of the PolyGram Group of Companies

CHESS

" v e
phonogram
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ATTENTION ALL DISCOTHEQUES
AND DISCO-STYLE BROADCASITIERS!
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50 singles and 90 albums to 2 new LPs and 3 new singies per week . ..
make an instant disco library . .. Double copies of vocal/instrumental
Disco standards plus the current hits singles for continuous disco play*

Today’s and tomorrow’s disco hits,
selected from advance release information
by Billboard’s disco research staff.

YOU BE THE TREND-SETTER . .. GET AHEAD OF THE HITS!

*2 copies of a “'Part 1—Part 2" single

(Rates are for U.S.A. only. Foreign rates available upon request.)
may make up 2 of the week's 3 selected singles

I RECORD SOURCE INTERNATIONAL, 1 Astor Plaza, N.Y.C., N.Y. 10036 ]
! YES, | want the best in discotheque programming. Please enter my order for: NAME: i
i [ TheDisco Starter Package: 50 singies and 90 albums @ $205..............c.cccveeeimeeerrcuirncererseeereeecnees $_ . 1
[0 The Weekly Disco Subscription Service: 3 singles and 2 albums per week for 52 weeks @ $226 —
! + $30 postage ANA RANGING...............ceveiererereiererereerereaisieiaeaes s s s sstetcessesetessstssenesssesessessssescssnes $_ 0 STATION CALL LETTERS OR DISCO NAME: i
i [ Special Disco Subscription Trial Service: 3 singles and 2 albums per week for 18 weeks @ $85 ) |
15.00 postage and RANGHNG................c.cceereerercenerereieesencsssrreresmsssistssessssetossasssstaseessssassnass -

| +$ postage and handiing o : — ADDRESS: i
! Massachusetts.....3% sales tax| Tennessee .......... 5% sales tax Postage & Handling $ . i
1 |NewJersey...... 5% sales tax| New York ............... 7% use tax Total Amount Enclosed $ CITY, STATE, ZIP i
] Ohio ....covvevieenianes 4% sales tax | California................ 6% use tax
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General News

Brooklyn Retailer Booking ‘Stable’ Of 15 Disco DJs

NEW YORK-—A record retailer
here has been booking 15 mobile
discotheque DJs for private func-
tions, adding another dimension to
the growing linkage between the
disco world and the more traditional
areas of the music industry.

Mark McCurdy, co-owner of the
Music Hut and head of the Music
Hut Discotheque DJ Assn., first
started booking spinners some three
months ago. And, to date, that move
is paying off handsomely for the “as-
sociation” and the spinners alike,
says McCurdy.

“It’s not unusual for our top DJs
to be working anywhere from three
to five nights a week,” offers
McCurdy.

Rates for a spinner for an evening
vary according to the affair, but the
average fee is in the range of $200,
explains Ron Plummer, who along
with such other DJs as Cameron
Flowers, Linda “Lady J” Conway,
Mahoun Dagger, Phil Euphoria and
Ash The Hyper Freak make up
McCurdy’s front-line spinners.

McCurdy himself gets a 10 per-
cent cut of the action as a booker’s
fee.

The move, continues McCurdy,
was prompted mainly by his in-
volvement with the Music Hut store
in the Crown Heights section of
Brooklyn. As the disco craze began
to surface, its impact was felt on
store sales and on requests for more
disco-oriented product from cus-
tomers and local players who
shopped the location. Slowly but
surely, McCurdy’s interest in the
market increased. A greater empha-
sis was placed on ordering disco
goods and several DJs themselves
started to work at the store, on a

o

NEW YORK —Interested in capi-
talizing on the disco boom with its
built-in product exposure on the
consumer?

If you are, it might prove worth-
while to take a few lessons from Billy
Smith, 20th Century Records East

Coast representative, who is gener-

ally regarded here by label and disco
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Roll and Rhythm & Blues Music of the last

632 PAGES HARDBOUND

Previously selling for $25, this virtual encyclopedia of popular music
is being offered for only $17.95 because of the great demand that sold
out the 1st printing and allowed for a large 2nd printing.

The 1974 Supplement is for sale at $4.00.

The TOP 10’S & TRIVIA OF ROCK & ROLL AND RHYTHM & BLUES
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part-time basis, while Flowers be-
came the Music Hut's main disco
product buyer.

Through word of mouth and by
working with several independent
disco dance promoters McCurdy
and his DJ troupe have built up
business to the point where today he
claims that they are booked through
1976, and in communities well out-
side the New York area.

McCurdy also carries his interest
in the disco craze over into the ev-
eryday operation of the store. DJs

“BILLY SMITH CAN GIVE LESSONS =

How To Promote Music Via Dlscotheques

staffers as one of the leading advo-
cates of the existence of beneficial
ties between the club scene and la-
bels.

At it for nearly two years now.
Smith has a number of “tricks” up
his sleeve, among which are:

® A product service list com-
prised of some 80 local spinners and
another 110 across the country and
in Canada.

® A philosophy that discos
should be visited as often as possible
by label promotion personnel.

® A separate service list of some
160 bars in the metropolitan area

* which get one jukebox copy of a

disco-oriented song. Support initial

interest on the club level with fringe -

support, he feels.

Smith says that his interest in dis-
cos dates back to the sixties when
discos were the “thing,” but only for
a narrower audience than today.
Following a stint with Alice
Cooper’s Alive Enterprises, Smith
became associated with Beta Dis-
tributors here and was named 20th
Century’s East Coast representative.

“The impact that discos can have
on product sales first hit us when we
were getting strong store reports on
Barry White and the Love Unlim-
ited Orchestra’s ‘Love Theme.” We
knew that radio hadn’t gone on it yet
and there wasn’t a heavy advertising
campaign in effect, so the only logi-
cal answer was that sales were being
generated off disco play.” During

able to prove that they are just that
are given discounts on both single
and LP product. Singles carrying a
$1.29 list are sold to the public for 97
cents while spinners get them for 80
cents. Albums with a $6.98 list are
offered for $4.98 while DJs can get
them for $4.25.

Several of McCurdy’s association
Dls, though, are on service lists from
a number of record labels and are
not the main benefactors of the dis-
count program.

The store itself has been in oper-

Billy Smith: a true believer in dicos
and music for the medium.

that period, continues Smith, White
and the Love Unlimited Orchestra
were one of the strongest commodi-
ties on the local club scene.

Following that incident, what
Smith describes as an occasional
passing along of product to friends
who were spinners became a system-
atic method to help break a record
locally.

ation for two years, says McCurdy.
First-year gross figures were in the
range of $62,000 with a 40 percent
increase in sales coming the follow-
ing year. McCurdy says that he is
confident the growth will continue
through this year.

Promotion also plays a strong part
in the association’s game plan.
McCurdy says that some $500 is
budgeted each month for print ads
and radio spots on the association’s
and store activities. Support is also
garnered from radio spots run by the
promoters advertising their events.

Smith still believes that New York
is the leader in the disco market, but
admits that other large cities are
starting to catch up. “Los Angeles is
just now becoming as well equipped
as New York, but most other areas
are still well behind.” Without a
doubt, though, New York clearly re-
mains on the top as the musical
leader, as clubs and spinners here
are almost always weeks ahead of
the rest of the country, says Smith.

That very time gap in picking up
product also exists on the radio level,
but the years have seen a change. he
continues. “A year ago radio pro-
gramming was usually three to six
months behind what was happening
in the discos. Now it’s becoming a
matter of weeks.”

Long a believer in the disco mar-
ket, Smith hasn’t limited his talents
to just 20th and Beta. In fact, he con-
stantly offers, free of charge, his
service list to any other label which
is interested in touching bases with
the DJs. He says that several labels
are already using sizeable portions
of his list to service spinners.

As for the future, Smith hesitates
to predict just how long the disco
craze is going to last. “Playing it safe,
though,” he offers, “I'll say that it’ll
remain at full-swing for at least an-
other two years.” He also predicts
that the next step, whenever it
comes, will be for discos to blend
cabaret-styled entertainment in with
dance formats.

Automation Out At St. Louis’ KKSS

® Continued from page 32

“There’s the problem of cellulite,
the watery deposits on hips and legs.
They must get some movement
there, and the waist is a problem for
both men and women in our classes.
The ‘Double Bump’ is just ideal for
what we do here,” adds DaLomba.

* * *

Sorry about the typo in last week’s
column which saw Jeff Dixon as
program director of WHIJR, New-
ark, N.J. Actually it’s WNJR.. . . Da-
vid Banks, national r&b promotion
director of Warner Bros. Records
has resigned in favor of producing
comedian Richard Pryor.

Banks is producing a new live al-
bum on Pryor, starting here and
winding up at the Latin Casino in
Cherry Hill, N.J.

* * *

One year ago Playboy Records
ventured into the r&b arena, with
Hillery Johnson in the role of na-
tional r&b director.

During that period the label has
acquired such artists as Brenda Lee
Eager, Bobby Taylor (formerly of
Bobby Taylor and the Vancouvers),
Buck, Ronnie and the Ramblers,
Phyllis St. James, Major Lance and
Ruby Winters (formerly of Ruby
and the Romantics).
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Johnson has constructed a team of
four independent promotion men
across country. Don Lewis in the
Chicago area, Ray Evans, South;
Rocky G, East Coast, and Jimmy
Bee, West Coast.

Johnson handles a&r and he is re-
sponsible for all acts signed to Play-
boy *x *x %

Sixty-nine-year-old Edith Wilson
has recently signed with Delmark
Records in Chicago, and will record
with a group of traditional jazz vet-
erans led by pianist Little Brother
Montgomery.

Ms. Wilson co-starred with Louis
Armstrong in the Broadway review
“Hot Chocolates,” and she has
played many character parts in
films. Other shows with which she
has been associated include “Show-
boat,” “Amos and Andy,” and Duke
Ellington’s Cotton Club review.

* * *

Eric Mercury, recently signed to
Mercury Records, has released his
first album for the label, “Eric Mer-
cury.” The album was produced by
Trevor Lawrence (husband of Linda
Lawrence, a former member of the
Supremes) with arrangements by
Mercury and Lawrence. . .. Broad-
cast Enterprises Network Inc. is fil-
ing with the FCC to buy its third ra-
dio station KATZ, St. Louis. B.E.N.

president Ragan Henry disclosed
the purchase price in the neighbor-
hood of $2 million.

B.E.N. operates WAOK, Atlanta,
and WGIV, Charlotte.

* * *

Capitol artists Tavares with a new
single “Remember What I Told You
To Forget” will be exclusively repre-
sented by Regency Artists. Singer/
dancer/actress Lola Falana is re-
leasing her first single for RCA Rec-
ords, “There Is A Man Out There
Somewhere (Who Can Turn Me
On).”

Remember ... we're in communi-
cations, so let’s communicate.

Set Cleffers Meet

NEW YORK—A New York song-
writers’ lyric writing seminar will be
held July 12 and 13 at Hofstra Univ.
in Hempstead, L.I. A crash course
and workshop covering the basic
techniques of successful lyric writ-
ing, as applied to jazz, country, rock,
pop, and educational songs will be
featured.

It will be conducted by two song-
writers and producers from Ul-
trasound Records, an educational
record album company. and the la-
bel can be contacted for more infor-
mation.


www.americanradiohistory.com

Dedler Demo'Q’

Suggested cuts for demonstrating the best effects of the major 4-channel
modes—most effective after playing the corresponding stereo band, if
available. Information from various CD-4, SQ and QS official industry
sources and Billboard Record Reviews includes type of music, demo cut,
LP title, artist, label Q" code number.

(& Matrix Quadraphonic

Pop—"‘Brother, Brother”” from “‘Carole King Music,”" Carole King, Ode,

QU 88013
PPSD 98010.
Weaver, Ovation, OVQD 1440

Black Jazz, BJQD 19.

ASD 9281.

bia, CQ 33332.

32561

33258.

RCA, APD1-0775
RCA, APD1.0846.
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tic, QD 7308.
42808

Pt e et gt ot S ot v o ng

CD4w-7023E.

*

Earlier Dealer Demo ‘Q’ Disks charts appeared in Billboard issues of

March 8, April 12.

PR

BULLISH ON U.S.

Rock—Title cut from “Night On Bald Mountain,” Fireballet, Passport,
Country/Pop—*‘Hubbardville Store’’ from '“One More Road,” Dennis
Jazz—"'Funky Mama Moose™ from *The Second Wave,”” Roland Haynes,
Classical—Opening (2001 theme) from ‘*Strauss: Also Sprach Zara-

thustra," St. Louis Symphony, Vox, QTV 34584
Soul—*'Spaceslide” from **Go With The Flow,”” Michael White, Impulse,

Matrix 4-Channel
MOR—“Sundown'' from *‘Laughter In The Rain,”” Ray Conniff, Colum

Progressive—"‘Reasons’’ from *‘That's The Way Of The World,” Earth,
Wind & Fire, Columbia, PCQ 33280

Classical—Finale from **Bartok: Concerto For Orchestra,” Pierre Boulez
and New York Philharmonic, Columbia, MQ 32132

Pop—*‘Reasons’ from ‘‘Perfect Angel,”” Minnie Riperton, Epic, EQ

Country—*Make Love To Your Wife”” from *‘All The Love In The World, "

Mac Davis, Columbia, PCQ 32927
Rock—"'Wake Up Sunshine”” from *‘Chicago I1,"" Chicago, Columbia, GQ

Discrete 4-Channel

Soul—"'Rock The Boat” from ‘‘Rockin’ Soul,”” The Hues Corporation,

Country—Title cut from “*(I'd Be) A Legend In My Time,” Ronnie Milsap,

MOR Instrumental—"Noah's Arp” from *'Others By Brothers,” Hugo
Montenegro, RCA, APD1-0784.

Rock—"‘Pick Up The Pieces’” from **AWB," Average White Band, Atlan

Easy Listening—"Lonely People” from *‘Holiday,”” America, WB, W

Jazz—*'In The Mood” from "“A String Of Pearls,” Glenn Miller, JVC

o e e e i o ae i I ALt St s

i e P e e e e e e e Pt e e P gl e P et e o g P oo gt i

*

Show Panasonic Line

NEW YORK-—Panasonic, opti-
mistic about the future of the home
electronics business in this country,
has announced a complete new line
of cassette and 8-track products,
some with AM/FM radios, and oth-
ers built into three new compact sys-
tems. The company has also released
its new mini-cassette recorder, pre-
viewed at the last Winter Consumer
Electronics Show.

In unveiling the line to dealers at
the annual dealer meeting at the Do-
ral Country Club, Miami, recently,
Ray Gates, Panasonic vice presi-
dent, consumer electronics products,
said that despite concern over the
present state of the industry, Pana-
sonic was optimistic that the home
electronics market will grow
Stronger by year’s end, and will be
solid by mid-1976.

The line includes five compact
systems, three with cassette

recorder/ players, and one with 8-
track player. Among those compacts
incorporating cassette systems is the
top-of-the-line model SE2250 with
FM/AM/FM multiplex radio, an
I1-inch-diameter record changer
with cueing and anti-skating con-
trols, and Quadruplex two circuitry
for synthesized 4-channe! sound
with the addition of two optional
speakers.

The cassette deck in this unit fea-
tures a selector for chromium diox-
ide and regular tapes, as well as
three-digit tape counter, level meter
and pause control. The speakers are
two-way air suspension with 6%-
inch woofers and 2-inch tweeters.
The unit carries a manufacturer’s
suggested retail price of $349.95.

Model SE-8015 compact system,
with a suggested manufacturer’s re-
tail price of $249.95, incorporates

(Continued on page 44)

Dual, BSR Hike Prices

NEW YORK-—-Both United
Audio and BSR (USA) Ltd. have
posted price hikes on their turntable
lines. United Audio, which distrib-
utes Dual turntables in this country,
will raise prices to between 4 and 11
percent. The BSR McDonald line
will be upped about 8 percent.

In the Dual changer line there will
be an across-the-board increase
of $10 per unit on models 1225, 1226,

1228 and 1229Q. The manual turn-
table line’s model will be upped $25
to $295. while the Dual model 901
cassette deck is being upped $50 to
$500.

At BSR, Vic Amador, president of
the company’s consumer products
group, explains that the increases
are due to higher material and labor
costs. The price hike at BSR is being
limited to turntables at this time.

Tape/Audio/ Video
ol CB Ignites NEWCOMers

A Sure Big New Volume Builder, Tradesters Agree

® Continued from page |

ufacturers and marketers of car
stereo units seeing CB as a big new
volume builder.

The show offered a forum for the
first ever official industry word on
CB from FCC officers who spoke at
an overflow seminar.

First time exhibitors included
Audio Magnetics, Columbia Mag-
netics and used tape recycling com-
pany Aidex (all three along with
regular exhibitor BASF making
NEWCOM more important in blank
tape).

At least 40 firms, including most
major audio accessory marketers,
were here with consumer products,
including Cerwin-Vega with a new
car speaker line and Pfanstiehl mak-
ing its first NEWCOM in over 20
years.

CB represents a dilemma for car
stereo marketers who are divided
over having a combination tape and

AES To Cite
8 At LA. Meet

® Continued from puge |

meeting held here and on his official
visit to the RIEE (European equiva-
lent of RIAA) meeting in Madrid
last month.

The RIAA group also will discuss
two proposed recommendations to
the International Electrotechnical
Commission (IEC) on the location
of the center of gravity of 12-inch
LPs within an 8mm-diameter about
the center of the disk, and on contin-
uous loop 8-track tape cartridges.

It was just revealed (Billboard,
April 26) that RIAA was studying an
encoding device to provide more
positive identification of pirated
recordings, with units developed by
Musak and Audicom Corp., among
others. The continuing campaign to
upgrade manufacturing standards
of singles got prime attention last fall
at meetings of both the EIA ad hoc
and RIAA committees in conjunc-
tion with the AES conference held
here (Billboard, Sept. 21, 1974).

Other AES highlights for the an-
ticipated record turnout of 4,000-
plus registrants and 101 exhibiting
companies include an audiology
testing program for attendees.
Coordinated by the UCLA Dept. of
Head and Neck Surgery, it will uti-
lize a portable soundproof chamber
from Industrial Acoustics and a
General Radio audiometer.

At the closing awards banquet
Thursday night (16), the AES will
announce the two citations, three
honorary memberships and four fel-
lows. Citations go to John Mullin,
3M Mincom, for assembling a mu-
seum of 50 years of recording equip-
ment at the 1973 AES, and post-
humously to Howard Holzer for his
work on disk and studio recording
technology, particularly for master
disk recording heads.

Honorary life memberships go to
Alex M. Poniatoff, Ampex founder,
for his pioneering and continuous
development of audio and video-
tape recording systems; Mark Gard-
ner, retired from Bell Telephone
Labs, for contributions to knowl-
edge of psychoacoustic phenomena,
and John Mullin of 3M for his work
in magnetic tape recording tech-
nology.

Named AES fellows are Richard
Burden, Burden Associates; DeWitt
(Bud) Morris, United Recording
Electronic Industries; Joseph Wells,
RCA Records, and John Woram,
Woram Associates.
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CB unit, and also, whether CB and
FM radio paired together without
tape is the way to go. And there’s
also the concern about its high price.

JIL. and Xtal first showed tape
and CB combination units and some
people here said that this combina-
tion has appeal because the tape can
play while a CB channel is being
monitored. That advantage of hav-
ing something other than CB chatter
to hear is possible with an AM/FM
radio and CB combination such as
Boman will introduce.

On the other hand, combining
tape, AM/FM and CB makes for a
complex machine and a high price
(J.LL.’s 23-channel 852CB with 8-
track and AM/FM stereo radio lists
for around $350).

Moreover, it is not just the need
for simplicity and lower price that is
finding some manufacturers such as
Craig not wanting to marry CB with
tape. Craig sales chief Lauren
Davies is typical of those who be-
lieve the CB customer is a different
customer than the tape player pur-
chaser.

But if tape player marketers are
mystified by the surge in CB interest,
they can share the quandary with
FCC officers such as Ray Spence,
chief engineer, and Charles Hig-
ginbotham, chief of safety and spe-
cial services bureau of FCC.

The FCC’s application facility at
Gettysburg is swamped with CB ap-
plications (up from 75,000 in Janu-
ary to 180,000 for April). Moreover,
the FCC is proposing more CB
channels, promising a crackdown on
high power linear amplifiers that
crowd the airwaves and interfere
with hi fi systems and will insist on
some identification by CBers, who
now escape notice through wacky
pseudonymns.

Spence says the number one com-
plaint about CB is from hi fi system
owners who pick up chatter or other-
wise experience interference.

No one claims they can forecast
the potential dollar volume CB can
represent simply because the top is
blowing off of it.

More NEWCOM highlights and
NEWCOM photos next week.

tN.Y. SONY SITUATION:=

Fair Trade Repeal
Triggers Retailers

By RADCLIFFE JOE

NEW YORK-It is unlikely that
retailers of Sony home entertain-
ment products in the metro area will
abuse the new fair trade repeal law
by “footballing” the line, according

to Harvey Schein, president of the

company.

Schein bases his theory on the be-
lief that area retailers will be anxious
to hold prices, at least for the time
being, largely because of profit ori-
entation triggered by present busi-
ness conditions.

However, initial dealer reaction to
the repeal, signed into law last week
by Gov. Hugh Carey in New York
and Gov. Ella Grasso in Connecti-

Philips Asks -
All Stock Of
Magnavox

NEW YORK-The board of
North American Philips Corp.
(NAPC) is being advised to acquire
full control of the Magnavox Corp.,
a company in which Philips already
owns an 84 percent interest. The rec-
ommendation comes from Pieter
Vinck, NAPC president, and was
made at a board meeting held here
May 8.

The merger, subject to approval of
the boards of both Philips and Mag-
navox, would result in the cash pay-
ment of $9 for each outstanding
share of Magnavox stock.

Philips’ initial move to take over
Magnavox was made last year when
the Dutch electronics giant acquired
84 percent of Magnavox common
stock in a tender offer at $9 per
share.

At that time (Billboard, Sept. 14,
1974) it was exclusively reported
that the Philips/MCA videodisk
(recently demonstrated in this coun-
try) was the prime reason for the
merger bid. At the demonstration, it
was announced that Magnavox
would have the manufacturing and
marketing responsibility for the sys-
tem hardware.

cut, indicates that Schein’s predic-
tion may be premature. Two of New
York’s major fair trade scofflaws,
JGE Enterprises, and Ultralinear
Sound, trading as “Crazy Eddie,”
have already launched major radio
and TV ad campaigns proclaiming
the demise of fair trade and the
availability of low, low prices on
once fair traded items.

Other home audio retailers have
posted prominentsigns in their show
windows informing potential cus-

- tomers that there never was a better

time to acquire their Sony equip-
ment than the present, because of
the new relaxed price laws.

Whether the stampede to discount
the once-rigidly fair-traded Sony
products will have any immediate
effect on the company’s profits and
prestige remains to be seen. Schein
has already admitted that current
business conditions have affected
Sony, and that he is not happy with
the situation.

Meanwhile, Ray Steiner, Sony
senior vice president, explains that
the company decided it was better to
eliminate its fair trade policy now
than wait for the law to become ef-
fective (Aug. 4 in N.Y,, Oct | in
Conn.), as this move facilitates the
transition from a price maintenance
policy to non-fair trade. He discloses
that this transition period would go
right up to the start of the industry’s
major sales season.

Despite the uncertainty over the
economy and the possible long-term
repercussions of the new fair trade
repeal law, Sony is going ahead with
plans for a multimillion-dollar plant
in the eastern U.S. that would pro-
duce a full line of audio and video-
tape products.

According to Schein, Sony is
growing increasingly interested in a
U.S. facility because of the size of
this market, the fact that the US.isa
big manufacturing center for base
tapes, and because Sony’s Japan
plants are already operating at full
capacity. Although still looking at
potential plant sites, Sony hopes to
have the facilities operational by
1977.
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FREEDMAN MAKES SPEAKERS

Only 20, He’s Boss Of 38

By ANNE DUSTON

MILWAUKEE—From playing in
a band at age 12 to road manager at
16, 20-year-old Mark Freedman has
evolved into the sound business as
president of his own company, Cr=a-
tive Sound Ltd., a manufacturer of
speakers. The nine-model line is
completely built and assembled
from an 11,000-square-foot facility
employing 38 persons.

The firm, started by Freedman in
October 1972 and branching out to
the present 28-state area through
reps and distributors in April 1974,
is also expanding its business to the
manufacture of turntable bases and
wood record racks for store display
of albums.

G-J Preps Premiere
Speaker Line At CES

STEVENS POINT, Wis.—Gam-
ber-Johnson, Inc., will unveil a new
Premiere line of speakers at the sum-
mer Consumer Electronic Show, in
the $40 to $100 price range.

The series includes three systems
with 15 watts RMS power capacity.
Model PB-6A is a six-inch dual cone
speaker and fits into standard book-
shelves; model PB-8A, a two-way
system with tuned port design, has
an 8-inch woofer and a 3-inch-wide
dispersion tweeter.

A 10-inch three-way system,
model PB-10A, features a 10-inch
free-edge woofer, a 5-inch solid back
midrange, and a 3-inch-wide disper-
sion tweeter.

Gamber-Johnson will also be
showing its Classic series of piezoe-
lectric tweeter-equipped systems at
the show.

The company offers a two-fold
program of brand name speakers
and private label speakers with cus-
tom designing for volume orders.
Complete custom sound systems will
also be designed from the facility.

To be introduced at the Consumer
Electronic Show are two models of
speaker towers, the 10-inch three-
way TSF10 with woofer, tweeter and
mid-range, at a $156 suggested list:
and the 8-inch three-way TSF8, ata
suggested $135 list. The towers
measure 4 feet high by 2’ wide by 2’
deep.

Other speaker models, aimed at
the home consumer market, through
audio chains, independent retailers
and mass merchandisers, include a
laminated series of six models, from
a 6-inch speaker listing at $29.95to a
12-inch, three-way top-of-the-line
model listing at $92. A three-model
hand-rubbed walnut series lists from
$79.95 to $169.95.

Freedman says the recession has
had no affect on his business, and he
plans to extend his rep organization
to encompass the country. Shortages
in lumber and steel that existed a
year ago have been by-passed by
dealing directly with the source.

The completely automated manu-
facturing facility includes a five-step
inspection process that limits returns
to less than | percent. Warranties of-
fer two years on labor and five years
on parts and materials.

“The market is looking for a prod-
uct that offers more than a 30 per-
cent profit margin for discounting,
and our philosophy of supplying a
long-term deal, fine quality and best
price fits that need,” Freedman com-

ments.

do you

need B-track lubricated
ftape, cassette tape, C-O's
ettes?

or loaded ca
Get in touch with EMPIRE
MAGNETIC INDUSTRIES

the “one stop for all
your duplication or blank
loading requirements at
LOWEST PRICES.

H. MANN
EMPERE MAGNETIC IHDUSTR'IES

No. 201

NO. 470 CASSETTE

CASSETTE FULL
SHIELD

RECORDS & TAPE
CONSULTANT TO
THE INDUSTRY

Walter S. Heebner
Box 1278

N. Hollywood, Cal. 91604
(213) 763-3173

_ SPRING PAD

FULL FOAM
SHIELD

FLAT SHIELD

No. 510

Tape/Audio/Video

What's
Ahead

At CES
Chi/June 1-4

Finetone
Adds New
Dimension

NEW YORK —Finetone Distribu-
tors Inc. is the new banner under
which the 20-year-old Brooklyn-
based company will introduce its
own full line of record/tape cases
and accessories at the upcoming
Consumer Electronics Show in Chi-
cago. The new company is successor
to the former Fine-Tone Audio
Products.

Under the management of Len
Finkel and Herb Hartman, Finetone
began as a distributor, adding job-
bing and importing. They will now
be selling record-tape carrying cases,
home storage units and LP cabinets,
and a complete line of Finetone ac-
cessories.

A separate distribution division,
under sales manager Jack Haddad,
will continue to service approxi-
mately 1,000 retailers in the metro
N.Y.-N.J. area.

Marketing manager Irv Glasser
notes that among the first new prod-
ucts are walnut-grain wood roll-a-
door units for 32 8-tracks or cassettes
in individual compartments at sug-
gested $29.95; walnut-finished ma-
sonite home storage units for 30 car-
tridges or 36 cassettes, designed for
flexible mounting at $11.95 each,
and a hard plastic 8-track case for 24
cartridges at suggested $8.95 list.
“Everything we used ta buy we are
now manufacturing,” he explains.

For its new line, Finetone already
has signed its first rep firms and ex-
pects to contact a number of others
in the automotive, electronics and
music fields at CES.

The company recently shifted as
distributors to Clarion car stereo
from Pioneer and to Lloyds home
entertainment units from Hitachi.
According to Glasser, Finetone also
has added Jensen autosound speak-
ers, and will continue to distribute
Watts record/tape care products,

USE WITH TV SET

Rhoades Bares Tuner

By RADCLIFFE JOE

HENDERSONVILLE, Tenn.—In
a long-term plan designed to ulti-
mately capitalize on the expected
boom in home videodisk and video-
cassette systems, Rhoades National
has introduced a hi fi audio tuner
designed to bring full high fidelity
reproduction to all conventional TV
sets.

The unit, model TE-300, is a step-
up from the popular Rhoades TE-
200 Teledapter. Unlike the TE-200,
the Tele-Tuner does not connect to
the TV set, nor depend on the set for
its sound. Instead, it is an FM tuner
that picks up two separate monaural
hi fi signals directly from the TV sta-
tion, and feeds them into any stereo
amplifier thereby achieving a supe-
rior quality hi fi sound through two
speakers, the company claims.

The TE-300 has a frequency
range that covers all VHF and UHF
signals. Like the TE-200, it plugs
into the auxiliary inputs of the stereo
amplifier. The unit is priced at
$169.95.

Also on the Rhoades drawing
board is a stereo multiplex unit,
which, according to president David
Rhoades, will be released as soon as
the TV networks gain FCC approval
for switching to stereo broadcasting.

The Rhoades model TE-200 Tele-
dapter, forerunner of the TE-300,
connects either to the earphone jacks
or the speaker terminals of any TV
set, and is fed through the input
jacks of any stereo amplifier.
Rhoades explains that the monaural
signal from the TV setis then split by
the Teledapter’s matrixing system to
provide a simulated stereo effect.

Model TE-200 sells for $19.95,
and according to Rhoades, the unit,
about half the size of a paperback
novel and weighing about one
pound, achieves as much as 25 dB

separation with a gain of 2 dB at 100
Hz.

Both units are being marketed
through hi fi equipment dealers
across the country. They will be on
display at the Rhoades hospitality
suite at the Playboy Towers, Chi-
cago, during the run of the summer
CES.

Rhoades is also planning an ex-
tensive promotion for the units with
print ads in leading trade and con-
sumer magazines including Bill-
board, Stereo Review, High Fidelity,
National Lampoon, Playboy, and
Rolling Stone. This will be further
supported by point-of-purchase dis-
plays, including posters, banners
and pennants.

Rhoades markets the units
through hi fi reps, and some direct-
to-dealer sales. The units are sold
throughout the U.S. and Europe. He
has no immediate plans for going
through mass merchandisers, as he
reasons a move like this may imply
that the units are gimmicks not to be
taken seriously.

New Headphone
From Superex

YONKERS, N.Y.—A lightweight,
isolation-type headphone that uses a
vinyl ear cushion that conforms to
the ear shape to seal out environ-
mental noises is being introduced by
Superex Electronics Corp. It will be
featured at the firm’s CES exhibit in
Chicago.

Named the Classic, the stereo
headphone is 11 ounces and has a
frequency response of 20-20,000 Hz
using a mylar diaphragm. The $55
unit, jn a cordovan and gold design
with square-shaped ear pieces, fea-
tures a padded steel and aluminum
headband and coiled cord.
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James M. Gruschin has joined Morris F. Tay-
lor Co. as salesman for metropolitan Washing-
ton, D.C., and the state of Va., bringing the total
sales force to 14 men, according to president
James Fahy. The 31-year-old Gruschin has ex-
tensive experience in electronics sales as rep
and store manager. An additional man is
planned for the Philadelphia area, Fahy says.

* *x  x

Mullin Technical Sales, Needham, Mass., has
added Quam-Nichols speakers to its line, and
will rep them in Conn., Me., Mass., N.H., R.l. and
Vi. areas covered by the firm, president Thomas
Mullin reports.

* * -

Stu Williams replaces Steve Cook at Market-
ing Engineers, 2511 E. 46th St., Indianapolis.
Stu repped in Arizona and attended technical
schools in Indiana.

* * *

The 1975 membership directory of the Se.
Calif. Chapter of Electronic Representatives
Assn., (ERA) is available free to engineers,
buyers, purchasing agent and marketing execu-
tives. The 100-page directory offers complete
profiles of the 118 members, including company
name, address, telephone, branch office loca-
tions, officers, number of employees and speciat
services and facilities, as well as manufacturers
and type of products repped.

The directory also includes a listing of prod-
ucts, showing which representatives handle
products broken into 58 different categories,
and an alphabetical listing of over 1,200 manu-
facturers along with the local rep and his tefe-
phone number.

* * *

Bob Rapoport and John Steinberg have
formed Rapoport and Steinberg, Manufacturers’
Agents, to cover So. Calif., So. Nev., and Ariz.
Lines currently being handled include Lecson
Audio Ltd., Design Acoustics, Micro/Acoustics,
and Staticmaster Record Brush.

The new firm is located at 4878 Lankershim
Blvd., No. Hollywood, Calif. 91602 (213) 766-
6300.

* * *

Radio Shack president Lewis Kornfeld was
awarded a gold turntable plague in recognition
of firm’s having purchased and sold one million
BSR record changers. Also on hand for recent
presentation were Charles Tandy, board chair-
man of Tandy Corp., Record Shack’s parent com-
pary; John Ferguson, board chairman of BSR
Ltd., Birmingham, England, and John Hollands,
president of BSR (USA), Ltd.

Schaak Asks
$20 Million

MINNEAPOLIS—Schaak Elec-
tronics, Inc., has filed a $20 million
suit against three banks over the
seizure of $1.2 million in the com-
pany’s account that precipitated its
filing for Chapter Xl protection in
U.S. District Court here on April 4
(Billboard, April 19).

The suit charges the American
National Bank & Trust Co. and
Commercial State Bank, both of St.
Paul, and Manufacturers Hanover
Trust Co., New York, with breach of
contract, fraud, misrepresentation,
wrongful conversion of the com-
pany’s assets and interference with
its business and contractural rela-
tions.

It is the second court action in re-
cent weeks to be filed against Ameri-
can National following Schaak’s
Chapter XI petition. A suit brought
by U.S. Pioneer Electronics Corp.,
one of Schaak’s biggest creditors,
asks at least $1.4 million in damages.
Pioneer alleges that American Na-
tional and other unnamed banks
falsely led Schaak’s creditors to be-
lieve that a $4 million loan agree-
ment had been reached with Schaak.

A creditors’ meeting was set for
May 9, and Schaak is continuing to
operate its eight Allied Radio stores,
18 Schaak Electronic stores and
three franchises in the Midwest.

RepRap

After six years with Hallmark Electronics,
Norman Green Teturns to Philadelphia-based
Almo Electronics Corp., radio/audio/stereo
components distributor, as field sales manager
for industrial sales division. He reports to execu-
tive president Sam Shapiro, and was with the
former Almo Radio Co. from 1951-64.

*  x  *x

Bilt Gross of Radio Broadcasting was among
suppliers demonstrating their items at a
“New Equipment To Help Make You Rich” forum
at the May 12 dinner meeting of Mid-Lantic
Chapter, Electronic Representatives Assn., Pres-
idential Apartments, Philadelphia. Program
chairman was Joe Austin, Forti-Austin Assoc.,

1974 “Dealer Of The Year” is U.S. Pioneer
Electronics Marty Gutenplan of Stereo Ware-
house, Brooklyn and Long Island, and Rabsons,
Manhattan, for outstanding marketing achieve-
ments in the hi fi industry. Pioneer president
Bernie Mitchell made the presentation.

The Moonachie, N.J.-based manufacturer
also awarded Churchill Audio Centers, with 23
outlets in the New York metro area, a “Thanks A
Million" plaque in recognition of over $1 million
in factory shipments to the retail chain, a divi-
sion of Friendly Frost. Audio division director
Bernie Dubler accepted the award from Lee
Gold, Pioneer Eastern regional sales manager,
and Gil Milier, head of his own rep firm that reps
Ploneer in area.

Hitachi photo
HITACHI ADDITIONS—John Merchant, right, new Hitachi audio sales man-
ager, regales reps at introduction of new line (Billboard, May 10). From left
are Harold Brandt, Consumer Product Marketing (CPM), San Francisco;
Myrna Selby, Cardinal Sales, Indianapolis; Ed ason and Don Smith, also
CMP; Bob Sullivan and Jim Fjetland, Fleehart & Sullivan, Seattle.
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AND THE NUMBER ONE
FERRICHROME.

NEW S OPEN-REEL TAPE.
TDK QUALITY
AT A POPULAR PRICE.

Ready for new TDK profits? Well,
here’s how to make it big. The new
Super Avilyn cassette and Studio Quality

open-reel tape. Theyre the newest
money-makers from TDK’s top-quality
recording tape line, the Professional
Range, and the ones your audio
customers will be asking for.

SA is TDK’s new-particle, advanced-
technology cassette. Lab tests proved
that SA outsounds chrome, the best-
selling ferrichrome, and the top-ranked
ferric-oxide tapes. In fact, it had the
most brilliant sound overall with the
least distortion. Super Avilyn is the new

state of the art.

New S open-reel tape offers your
customersTDK quality at a popular price.
It’s a high-output, low-noise tape and
a new competitive sales edge for you.

_ And there’s news about Audua, too.
Because of Audua’s success, TDK is now
able to permanently reduce the price.
Now the “greatest tape” is even more desir-
able to your most demanding customers.

MORE BUSINESS BUILDERS.
Don't forget the profit story in the
rest of TDK’s Professional Range
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products—ED, SD, KR, and SD 8-track.
They're all popular, priced right, and
can make big money for you.

Are some of your customers even
more economy minded? Then offer
them TDK’s new Full Fidelity Range —
like the new Maverick cassette,

D 8-track cartridge, or popular new-
priced D cassette.

Contact your TDK distributor,
sales representative, or regional sales
office for details.

TDK Electronics Corporation,

755 Eastgate Boulevard, Garden City,
N.Y. 11530. In Canada, contact:
Superior Electronics Industries, Ltd.

See us at the C.E.S.—Booth 208.
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Tractor Speakers By Quam-Nichols

CHICAGO—A line of replace-
ment speakers for tractor tape play-
ers, designed with heavy moving ele-
ments to withstand constant high

volume, and special weatherproof-

ing for resisting moisture, dust and

temperature changes, has been in-
troduced by Quam-Nichols.

The 15-watt speakers have 10-
ounce barium ferrite ceramic mag-
nets and list for $13.50 to $15.20 for
three sizes.
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Actor Walker
Set To Promote
Panasonic Line

NEW YORK—Panasonic has re-
tained Jimmie Walker of the “Good
Times” comedy CBS-TV show to
promote many of its home audio
products, with special emphasis on
the “Dynamite-8” and “Take ’'n’
Tape” portable tape players.

Walker will be used on national
and regional TV co-op ads, as well
as radio commercials, trade and con-
sumer magaziiie and newspaner ads
and point-of-purchase displays. He
will do personal appearances for
Panasonic and participate in other
sales promotion activities for one
year, with an optional second year
contract.

Panasonic officials feel Walker is
a “perfect spokesman” for their
products, especially in view of the
fact that Panasonic portable tape
players have a heavy sales appeal
among young people. The “Good
Times” show is said to have heavy
youth audience appeal with viewers
in the 6 to 11 and early teen years.

Walker's commitments include a
limited number of personal appear-
ances at major Panasonic distribu-
tors.

Buyers of Dynamite-8, or Tape 'n’
Tape players during the promotion
will be offered cassette or 8-track
versions of Walker’s new “Dyn-O-
Mite” comedy album on Buddah
Records, at reduced rates.

Panasonic photo
Jimmie Walker shows off Panasonic
Dynamite-8 and Take 'n’ Tape play-
ers.
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ENTERS ACCESSORY MART

Simplector Eyes Buyers

LOS ANGELES—When your
company is firmly entrenched in
manufacturing copying machine
toner and it diversifies into office
equipment casselte storage units
there’s one more logical step—con-
sumer cassette and cartridge storing
accessories. That’s just what Sim-
plector Systems, Inc. here is doing.

Simplector’s initial unit in a
planned series for the consumer
holds eight cassettes in what looks
externally like a “War and Peace”
size book of heavy plastic and in-
Ctludes Simplector’s patented push-
button unlocking for each cassette (a
button is pushed and the cassette
pops out for easy grab).

Headed by former CPA Jack Kel-
ler, Simplector is a subsidiary of
five-year-old Winston Chemical
Corp., which through an Eastern
plant in lvyland, Pa. makes bulk
toner and ships it to the suburban
Santa Fe Springs plant here for
packaging.

"Keller and his staff are just now
feeling out reps and planning a mar-
keting strategy which will include
the firm’s first appearance at NEW-

COM. the parts and electronics
show at Las Vegas starting May 5.

Keller sees the C8 unit coming in
at $8.85. though there is room for
variation. Colors include blue, bur-
gundy, brown and orange. The front
can be customized if, say. a retailer
wants to offer it on a private label
basis.

Actually, Bill McRae, Keller’s
partner in Simplector, tried unsuc-
cessfully to market the holder two
years ago and at one point tried to
work with Superscope on it.

Now, with Winston’s marketing
developed in office equipment, Sim-
plector already has a 50-cassette ca-
pacity and a 90-capacity unit in
metal cabinets and was showing at
NEW/COM a prototype of aC12 (in
horizontal design) for the consumer
and will also have a wood cabinet
model—both of the latter for cas-
sette.

Keller and marketing vice presi-
dent Jon Giberson see cartridge stor-
age units as the next product and the
locking system is designed for car-
tridge. They both want to plan for
videotape units as well.

Panasonic Boss Optimistic

® Continued from puge 41
many of the features found in the
higher priced unit. However, the
power output is lower. The same is
true of the model SE-1250 with a
suggested list of $279.95.

The top-of-the-line unit with the
8-track player/recorder is model SE-
3180. This unit has many features
found in the cassette compacts, with
price tag of $249.95.

Model RE-9175 incorporates on
FM/AM/FM multiplex radio in a
compact system with an automatic
record changer. The unit features
Panasonic's Quadruplex circuitry
for synthesized 4-channel sound.
Price is $199.95.

The Panasonic portable cassette
line features a stereo cassette
recorder/player with FM/AM/FM
multiplex radio. The unit, model
RS-460S, has two 3%4-inch speakers,
two microphone inputs for its two
built-in mikes, twin volume controls,
and FM auto selection. Price is
$159.95.

Model Q-323S is an AC/battery
portable cassette recorder with re-
mote review control and optional
foot switch for transcriptions. Also

included are mechanical pause con-
trol. auto stop and one-touch record-
ing button. Price is $99.95.

The mini-cassette recorder, model
RQ-218S, incorporates many of the
features of the larger units, as well as
a quick battery charge system that
takes about five hours. The unit can
also be used with AC power, via an
adaptor. Price is $159.95.

Panasonic’s new 8-track player
line offers as its top-of-the-line unit
model RE-8125 with AM/FM stereo
radio and built-in stereo 8-track
player/recorder. This unit also comes
with two 6%-inch air suspension
speakers, and a number of jacks and
terminals for recording, phono. tape
and headphones. Other features in-
clude Quadruplex circuitry, built-in
AFC for drift-free FM reception.
auto-stop, locking fast forward and
FM external antenna. Price is
$199.95.

Model RE-8145 at $169.95 in-
corporates many of the features of
the higher-priced model, but fea-
tures a player only. Also eliminated
is the Quadruplex circuitry.

The one portable 8-track unit is
the model RQ-832S, with AM/FM
radio. This unit is priced at $69.95.

Magitran Promo For Its Speakers

MOONACHIE, N.J.—The Magi-
tran Co. has launched a special
dealer promotion on its home and
auto speaker systems. Scheduled to
run through June 4, it offers special
displays on the firm's Poly-Planer
loudspeaker systems, as well as on
the regular Magitran automotive
speakers. .

The Poly-Planar loudspeaker dis-
play (worth an estimated $125) is
being offered in a package deal
which includes 72 assorted Poly-

Planar speakers at a dealer cost of
$495. Estimated retail value of the
equipment is $1,182.

Included in the display are nine
premounted Poly-Planar speakers in
automotive, built-in and outdoor
configurations. Four of the systems
are pre-wired for demonstrations.

The regular auto speaker promo-
tion includes 42 pairs of Poly-Planar
speakers at a dealer cost of $395, and
an estimated retail value of $921.60.

Radio Shack Sets Song Fest Tie

NEW YORK—The 2,000 stores of
the Radio Shack audio retail chain
nationwide will make available en-
try forms for the upcoming 1975
American Song Festival, according
to R.C. Richards Jr,, retail advertis-
ing and sales promotion director.

The promotional tie-in is designed
to give Radio Shack an opportunity
to introduce itself to thousands of
music oriented people who, accord-
ing to Richards, represent a large

segment of the audio retail market to
which the shops cater.

Radio Shack also is recommend-
ing its popular brand of Realistic
Supertape Cassettes for use in the
recording of song entries submitted
to the festival committee. ~

Deadline for the competition is
June 3, and prizes valued up to
$129,776 are being offered in six
separate catagories including rock,
MOR, folk, r&b, country and gospel.
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Several conventions for manufacturers and
users of videotape equipment are looming in the
immediate future.

The 31st national convention of the American
Seciety For Training and Development (ASTD) is
being held May 11-15 at the MGM Hotel, Las
Vegas. Almost 100 exhibitors and six concurrent
sessions on sales and training, including the use
of A/V, will be offered. Special interest group
meetings involving 30 different areas are
planned for Tuesday, to avoid conflict with the
other sessions.

ASTD certificates, continuing education
units, and college credits are also available.

For further information, contact Joel Bradtke,
conference coordinator, P.0. Box 5307, Madi-
son, Wis. 53705 (608) 274-3440.

Also upcoming is the WAVDA/NAVA meeting
and conference of the National Audio-Visual
Assn. in Honolulu, May 20-22. Sen. Daniel K.
Inouye of Hawaii will be keynote speaker for the
Western Audio-Visual Dealers Assn. and NAVA
Conference, and will speak, as a member of the
Senate appropriations committee, on education-
related appropriations.

For further information, contact NAVA, 3150
Spring St., Fairfax, Va. (703) 273-7200.

Finally, VIDSEC 75 at McCormick Place, Chi-
cago, June 1-3, in conjunction with the sum-
mer CES, will offer four hours of video labs
each day, with applications reports by promi-
nent users in universities, medical schools, busi-
ness and industry. Products to be demonstrated
include portable video, studio and lighting
equipment, videotape duplicators, editing sys-
tems, time base correctors, and videocassette
recorder/players.

Participating in the presentations will be
Philips Audio Visual Corp., CMX Division—Orrox
Corp., Karex Inc., Sony Corp. of America, Akai
America, JVC Industries, Bell & Howell, Berkey
Colortran, Panasonic, Kansas State Network,
and a demonstration of video art by Colorado
Video.

An extensive exposition of video hardware
and software, including a 500-title library of
both cartridge and cassettes, will be available
for viewing.

Conferences cover the production process,
state of the art, comparative video systems, cas-
sette programming design, and video case his-
tories. Speakers will specifically treat subjects
of video use in business, community, local gov-
ernment, experimental, military, distribution,
portable systems, color cameras, video display,
recording and playback of tape, editing, primary
education, insurance, medical, data processing,

1,200 Dealers At
UK. Hi Fi Show

LONDON-—This year’s High Fi-
delity audio exhibition at the Heat-
hrow Hotel attracted 1,200 dealers
from Britain and throughout the
world—more than twice as many as
attended the debut show in 1974

First day of the six-day High Fi-
delity 75 saw 525 dealers visiting,
with 357 the second, and 392 the
third. In addition there was 70 mem-
bers of the press during the three
days. More than 20,000 members of
the public visited the exhibition dur-
ing its last three days.

A spokesman for High Fidelity '75
said that the organizers were de-
lighted with the success—“The feel-
ing is that we have finally estab-
lished the show as one to be taken
seriously and on an international
level. Many of our Continental vis-
itors were amazed at the high stand-
ard of the show and we fully intend
to consolidate this success with High
Fidelity 76. We shall establish it as
an important European trade
show.”

Last year’s show, set up as a com-
petitor to the British Audio-spon-
sored Sonex, also at Heathrow, at-
tracted 602 dealers and 20 exhibiting
companies. Despite the present de-
pression in the audio industry, this
year's event attracted 52 exhibitors
and 100 brand names.

Tape Duplicator

By ANNE DUSTON

sales techniques, higher education, hospital, li-

braries, pharmaceutical, and parochial educa-

tion.

For further information, contact VIDSEC 75,

331 Madison Ave., New York, N.Y. 10017 (212)

682-4802.

Soviets Hosting Their Own Show

MOSCOW—*“Communication
75, billed as the largest inter-
national consumer electronics show-
case ever presented in Russia, is set
for May 22-June 5 in the Sokolniki
Park. Companies from more than 20

countries will exhibit communi-
cations and TV studio systems and
equipment, including representa-
tives from the US., UK, Japan,
France, Holland and Eastern Eu-
rope.

Look No Further... Billhoard's At The
GES Show!
Billhoard's June7
Issue Will Spotlight
The Summer

GES Show,
McCormick Place,

for this issue will include:

If YouCan't Be At GES, Be There With Billhoard.
Gontact Your Nearest Sales Representative

For More Details:

LOS ANGELES:

Joe Fleischman

9000 Sunset Boulevard
L.A., Calif. 90069

(213) 273-7040

NASHVILLE:

John McCartney

1717 West End Ave., #700
Nashville, Tenn. 37203
(615) 329-3925

AD DEADLINE: May 23

ISSUE DATE:

NEW YORK:

Ron Wiltman/Norm Berkowitz
1 Astor Plaza

New York, N.Y., 10036

(212) 764-7300

CHICAGO:

Bill Kanzer

150 No. Wacker Drive
Chicago, 1ll. 60606
(312) 236-9818

June 7

Bonus Distribution
0f June7 Issue At GES!

Chicago!

Billboard —the only music trade bringing you 52 weeks
of coverage on what’s new and available in home elec-
tronics, car stereo and accessories — will be on hand at
the CES Show with our June 7 issue. Special coverage

New product chart
Video wrap-up

A listing of manufacturers representatives
A 20-city market report
Up-to-the-minute blank tape report
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Country

= $50,000 PRIZE MONEY

i Goes After Yth Wth

J
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MAY 17, 1975, BILLBOARD

For threatening the top
of the charts with

“The Most Wanted

Woman in Town' ;

Shannon SH 829 4

— Roy Head is an exclusive ]
Shannon Records Artist

Distributed by Nationwide Sound Dist.
Nashville, Tennessee

Personal Management:
Lee Savaggio
Club Savaggio's
2011 West 34th Street
Houston, Texas 77018
713/681-4893

Exclusive Bookings:
Joe Taylor Artist Agency
2401 Granny White Pike )
Nashville, Tennessee 37204 -
615/385-0035

More than a dozen major market-
ers will take part in the mammoth
“Country Girl” promotion, going af-
ter young persons in metropolitan
and rural areas, with more than
$50,000 in prizes.

It is the second contest to run si-
multaneously, with regional winners
selected around the nation and fi-
nalists to be chosen in Nashville.
The other is a talent search con-
ducted by the “Grand Ole Opry.”

This one is sponsored by the U.S.
Suzuki Motor Corp., geared for
bringing an increase in traffic at
dealerships, and the other firms
have joined in the plan. The concept
is that of TRG Communications,
Inc., a sales promotion agency here.

The basic idea of the contest is to
submit a photo of an attractive girl
perched atop or standing next to a
Suzuki motorcycle. This entry is ac-
companied by a short essay describ-
ing the qualities which make the en-
try a “country girl.”

Some of the marketers who have
joined in the promotion include
Samsonite, Gillette, Wrangler and
Maybelline. They alone have put up
prizes valued in excess of $50,000.
Accepting the demographic studies
which shows that most record buyers
are female, the contest obviously is
geared in this direction. Other par-
ticipants include American Airlines,
Panasonic, Hyatt Hotels, GAF, Co-
pal, RCA Records, Opryland and
Open Road Motor Homes. The win-
ning “country girl” and the Suzuki
dealer will win duplicate prizes.

Joseph Coleman, president of
TRG Communications, notes this is
the first time such a mass promotion
has utilized country music as a mar-
keting medium. “Heretofore mar-
keters have not recognized its value
as a medium capable of carrying
commercial messages to potential
consumers,” Coleman says. TRG
also has produced six one-hour
country music radio specials for syn-

Recession Hits
Nashville Firms

NASHVILLE—At least one cus-
tom record label and one booking
agency have filed bankruptcy in re-
cent days, while another record com-
pany has closed its doors, a custom
operator is fighting a heavy tax lien,
and still another custom record
owner has not been heard from in
some time.

Bankrupticies were filed by Ron
Manning, doing business as Owe-
man Records. This custom label was
in full swing less than a year ago.

Del Delamont also filed bank-
ruptcy for his booking agency, stat-
ing he was unable to pay liabilities to
various artists and musicians.

Tom Anthony, who was released
from prison more than a year ago
and moved into the custom record
business, has done only one session
in all of 1975, according to AFM Lo-
cal 257 here. That was in February.

Cherish Records and Orphan Pro-
ductions have separated themselves,
the former run by Don Smith as a
custom label, the latter by Dan Hoff-
man as s custom production firm.

Several small labels also have
closed their doors.

www americanradiohistorv com

in September when 12 regional fi-
nalists are flown to Nashville for a
special night at Opryland, where the
winner and two runners-up will be
selected by judges.

: 6
i | ) E

f’»
7 W i
"2 NEW YORK-—Country music’s dication to more than 200 markets, Although totally unrelated,
4" glaring weakness of the past, that of featuring the leading names in coun- “Opry” contest is seeking youthful
5 capturing the youth market, gets a try music. There also are in-store dis- talent, and is engaged in searches
‘:5 F ’ A 3 » strong shot in the arm in a multi- plays at all Suzuki dealerships. throughout the United States and
5 o, ¥ company promotion announced The promotion will run through- Canada, with participation by sev-

3 p here. out the summer months, winding up eral hundred radio stations.

The winner of this contest will re-
ceive, among other things, a record-
ing contract, an appearance on a
network special, and a songwriter’s
contract with Tree Intl.

Billboard photo
BILLBOARD WINNERS—Some of the winners at the Billboard golf tourna-
ment: left to right—Polly Collier, Gleen Snoddy, Sam Wooten, Col. Jim Wil
son. In the background, Billboard's John McCartney.

SHORTAGE 2 YEARS AGO

Instrumental Music
Roaring Into Favor

NASHVILLE—Some two years
after country music disk jockeys
were pleading for more instrumental
music, there is an abundance of it on
the market.

There also has been a move, on a
smaller scale, to expand successful
instrumental groups to voices.

Latest to make the moves, in op-
posite directions, are Danny Davis
and Sonny James. Davis, who con-
sistently has won awards of all de-
scriptions with his Nashville Brass,
formulated his Nashville Singers to
bring a new dimension to his talents.

James, one of the most successful
singers of all time, has done a guitar
album, with supplemental instru-
mental background, which is classic.

Now legendary Chet Atkins and
Les Paul are going to do a guitar al-
bum together (to"be called “Lester
and Chester”) which again will be
an expansion of the country sound.

Charlie McCoy, of course, and
Lloyd Green have both made giant
strides for musicians, with best-sell-
ing singles and albums done in-
strumentally. Jerry Reed, a fine song
stylist, utilizes instrumentals in vir-
tually all of his albums.

Ace Cannon has brought the
saxophone back to country music,
while Floyd Cramer continually
turns out class material on the piano.
Tony Parr began his own label and
has had moderate success with a fine
steel guitar, while Benny Kubiak has
done excellent things with the Homa
label in Oklahoma City.

The Stoneway label, in Houston,
has been phenomenally successful
for years with instrumentalists, the
most prolific of which is Chubby
Wise.

On some of the major labels, there
are the Buckaroos, Johnny Gimble,
Earl Scruggs, Josh Graves, Billy
Grammer (just signed), Boots Ran-
dolph and Shojo Tabuchi.

Epic has a group of session musi-
cians who play instrumental music,
and are known simply as Nashville.
The group is headed by Tommy All-
sup. ABC, too, has its group headed
by Don Gant and called the Nash-
ville Chorale.

Obviously the response for instru-
mental music was exceptionally
strong, and there is no let-up.

Wilder Serenades Playgirl

OKLAHOMA CITY~In an unusual promotional tour beginning next
week, Homa recording artist Walt Wilder will do a series of personal serenades
to the Playgirl of the Year for Playboy Magazine.

The winner of that honor was scheduled to be announced May 12.

Wilder is the writer and singer of the new release, “I Love The Girl On The
Centerfold Of Playboy Magazine.” In connection with this, he will accompany
the Playgirl on trips to Charlotte, N.C., Atlanta, Houston, Dallas-Fort Worth,

and here.

He will be accompanied by Mickey Sherman, who heads the label.
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“Quick, name a current hit
by Hank Williams, Jr.!”

“:Bocephus’, his album and
‘Where He’s Going I've Already
Been’,its smash single.”

“That’s two hits. ’'m impressed.”

“That’s Hank—with the greatest
~album and the greatest
single of his career!” .

“Double dynamite from MGM.”

“Where He’s Going, Bt i, K.
Pve Already Been” [t R Ss
b/w “The Kind Of Woman | Got” B2l 888
M14794 B R i

& 9 The Album:
= | “Bocephus”

| (pronounced Bo-see-fus)

t5 M3G 4988

RECORDS

Produced by Dick Glasser
Distributed by Phonodisc
A Polygram Company
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T~ Un rg'——_ Billboard SPECIAL SURVEY for Week Ending 5/17/75
L ]
Noshville Biaoarg
By COLLEEN CLARK ‘ ' 9 9
) Marty ‘RObbins has decided to © Copyright 1975, Billboard Pubtications, Inc. No part of this publication may be reproduced, stored in a retriéval system, or trans-
give up his hobby of stock car rac- rv_mtedi in any 'n°|f"' or by any means, electronic, mechanicat, photocopying, recording, or otherwise, without the prior written permis-
ing. He had his third crash in as Elen. oAy Ene
many races last weekend at Talle- PO i - =|= - % STAR PERFORMER—Singies registering greatest proportionate upward progress this week.
dega, Ala. While he has never been g2 2= |2 |82 Z 2 |o%
seriously injured, this time when he o | w122 TTLE-Arist 2 | B | ®2 | TITLE-Artist = | F 1S5 11Le—Artist
got out of his car he couldn’t remem- |3 S| (Writer), Label & Number (Dist. Label) (Publisher, Licensee) E 3 | (Writen), Label & Number (Dist. Labef) (Publisher, Licensee) é 8 ¥ 5| (writen, Label & Number (Dist. Label) (Publisher, Licensee)
ber anything. “I started singing El —=
Paso 10 myself just to see if | could 1| 2 [13 | (Hey Won't You Play) ANOTHER % [ 3 | & | YOURE ONNA LOVE YOURSELF IN THE | 68 [ 75 [ 7 [  MIND YOUR LOVE-mm mes
) .K. Hubbard), ector,
remember the words,” Robbins said, 28,'1'55‘:?' B UM HONe nggn"tls)'ﬁscmtcwgas (Combine, BMI) 60 | 66 | 9 MAKING BELIEVE —beb Hoki
“and decided after that it was time to {C. Moman, L Buller), ABC 12054 (Press/Tre, BMI) ﬁ _ (1. Work) Wame! B, 8076 (Rt Rose, BMI)
- P 'aVenecial patt. has 45 5 COLINDA~ Fiddlin’ Frenchie Burke & The Outlaws ¢ ' - ‘
give fup.-. .- P P 213 |14 I’M NOT LISA—Jessi Cotter (. Williams), 20th Century 2182 (Jack & Bill, ASCAP) ﬁ sl s STEALIN = (lack
been written into the upcoming Roy (- Colter), Capitol 4009 (Baron, BMI) (U Foster, B &.Zi)' »:';c?ry 73667 (Phonogram)
Rogers movie for Jerry Clower, who ﬁ 5 1 8 | THANK GOD I'M A 7120 |11 :(EAIT#R'L‘S 'L:Nm LOVE (lack & Bill, ASCAP)
5 . . =Lyno
will work the shooting in pctwcen ?sgu'ggyngolyoz_aﬂghgﬁmﬂne -, (M Kellum, G Sutton, L Cheshin), Columbia 310101 ﬁ 8 | 3 THE DEVIL IN MRS. JONES—Billy Larkin
scheduled dates. ... Debbie Sma- Mmers), pRzSnEs (Rodeo Cowboy, BMI) f\ES.ngr)\ley. M. Larkin), Bryan 1018 (Blue Moon,
thers will be the next of the Stoney 4 (1|11 SHE'S ACTING SINGLE (I'm Drinkin’ 57 | & SHE TALKED A LOT ABOUT TEXAS~
Mountain Cloggers to be married, Lo SR # Gl Snith 72.( 69 | 6 | (f You Add) ALL THE LOVE IN THE
. (W. Carson), RCA 10222 (Rose Bridge, BMI) (D. Wayne), MCA 40394 (Coal Miners, BMI) WORLD—Mac Davis
An OC[ObCr‘ CEICMONy IS scheduled. 5 6 12 I'D LIKE TO SLEEP TIL | (T. Pege), Columbia 3-10111 (Big Mitzi/Nashy,
The groom is Glen Barber Jr., son of GET OVER YOU—Freddie Hart ﬁ 5 | 5 (There She Goes) | WISH ASCAP)
gsy]-gi:(l(s)krz artist, and drummer for (R. Bowling), Capitol 4031 (Brougham Hall, BMI) %anbvst,ﬁ)ljlfcfgr"y g?sw("mcm) (Acuff-Rose, BMI) w 87 | 2 ?Slﬂ!{g})nﬁld\—mo:ng{:ﬁ% o
2 . 6 7110 WINDOW UP ABOVE—Mickey Gill ; : J i
Old time fiddle player Ed Hyde is (G. Jone), Playboy 6031 (Giad, BM) ﬁ 5115 MISSI?SIPPI YOU'RE ON ﬁ m WHY DON'T YOU LOVE ME—Connie Smith
2 i MY MIND—Stoney Edward il 8 3
pian adYanCCd SFage of leukemia at ﬁ 10 10 T00 LATE TO WORRY, (J. Winchester), (?a';tyol 4'0'?1 s(Fourth Floor, ASCAP) U ATlame) JColim bR 10133 eedyase z GMIY
Vanderbilt Hospital. He was one of 100 BLUE TO CRY~omie sy 75178 | 6 | PLEASE COME TO NASHVILLEomn
3 0 2 . CA 10228 = ie Dove
the original Fruit Jar Drinkers on 8“"[‘7;“;'3' S/Elvls e/ Nom W) 41 |41 | 8 BARROOM PAL, GOODTIME (B. David, N. Shrode), Melodyland 6004 (Motown)
the “Opry.” .. . Tammy Wynette was = LA, GALS—jim Ed Brown (Dunbar, BMI/Sunbar, SESAC)
: . ; W |12 |10 | BRASS BUCKLES—sari senon (R Portr, B. Jones), RCA 10233
able to avoid surgery again, and will (B, Borchers, M. Vickery), Playboy 6032 (Tree, BM) (MaRee/Porter-Jones, ASCAP) 76 |80 | 5 BABY —Tennessee Ernie Ford & Andra Willis
go on with her scheduled tour of ﬁ ) Y ' * . % " i g HORE (R. Griff), Capitol 4044 (Blue Echo, ASCAP)
1 11 8 1 AIN'T ALL BAD—Chariey Prid MY OLD KENTUCKY HOME~ ionnny Cash
England. ... Jim & Jesse have cut . l!uncan), RCA 10236 (Roz Tense, BMI) (R. Newman), Columba 310116 (january, BW) 77 |81 | 2 !-JOANJ'; HfME lglaN(TLEz—Jaﬂzﬁan
their first album for Opryland Rec- i ne
. ; 17 9 MISTY —Ray St g —Ji
ords. . . . Gene Autry will be a special ﬁ (E. Garner, J. Burke). Barmaby 614 (Chess/Janus) ﬁ SERINY ?,“,Eusnd,“}'zg?}’o,??c':Epp;l;mA;‘C“;:{ 78 | 83 | 2 HONEY ON HIS HANDS - seanne Pruett
guest on the “Country Crossroads” | {Vernan, ASCAP) (T. Seals, M. Barnes), MCA 40395 (Danor, BMI)
radio syndication put out by the ﬁl 16 | 6 | TRYIN' TO BEAT THE 44 121 |13 | THE TIP OF MY FINGERS—jean Shepard 79 82 | 4 | I'M AVAILABLE (For You To Hold Me
X MORNING HOME {B. Anderson), United Artists 591
o Southern Baptist Church. ... Lonzo N -G aSepard (Tree/Champion, BMI) Tight)—Katny Barnes
. l (R. Williams, T.G. Shepard, E. Kahanek), Melodyland (D. Burgess, D. Farl), MGM 14797 (Golden West
b otown, on Lrews, o etodies,
@ & Oscar are the first live acts at the | €006 (Motown) (Don Crews, BMI) ﬁ 55 | 5 GOOD NEWS BAD NEWS—Eddie Roven Metodies, BMI)
g Wax Museum on Nashville’s Music 12 4 114 (You Make Me Want To Be) (P. Richards), ABC 12083 (Senar, ASCAP) w m T-R-0-U-B-L-E~Enis Presiey
9 Rﬁdie Sillor and daughter, Pém {\Bpggmzﬁ-vms.g:;, megesoon Coume) % | 29 |13 STILL THINK (1. Chesnut), RCA 10278 (Jerry Chesnut, BMI)
= laved their first appearan::c tO' (Algee, BMI) ’(JBOCEIt"r?U_ﬁBw ;C)ra;g'c ?;zodecgocl 81 | 86 5 '(l'é)g FAI'IQ GRONE—IJEZNémonu Haréis
o . Christopher, B. Wood), . Sherrill), i .
“ gc[gcr last week at the Copa Cabana | | 13 14 | 9 | DONT ANYBODY WAKE LOVE AT HOME (Chiswood/Eaéy Nine, BM) (8 G,y Harmer o)
- . = Moe Ba
5 in Oklahoma City last week. The act (D. Frazir), GRC 2085 (Acuft Rose, BMI) 47 [ 49 | 9 | MERRY-GO-ROUND—Hank Soow 82 (8 | 3 | BIRDS & CHILDREN FLY
s being held over two weeks. TRRLAEY HURT—connie Cato (1 o, R 10723 (o T D Anw gY—_ donD. Hafman), RCA 10250
':' Troy Sealsthhés ]Sign;:d Ia{ rcc%rding ﬁl (J. Crane, A Jacabs), Capitot 4035 (Miller, ASCAP) 813211 ((:P'BMN’JHPM)E Tg Yogs_(];m ra"'ﬁ”) fou..f:,""égnﬁ‘f)" - Hotiman), R
contract wi olumbia Records. . . Bach, J. Lane), MGM 14788 (Four Tay,
> ‘ 118 | 8 | FROM BARROOMS TO EARLY SUNDAY MORNING—cip Tay
< Chardon, Inc, a booking and man- . BEDROOMS —Davis wils . 49 | 38 | 16 | BEST WAY | KNOW vy | (C Toylon), Warmer Bros 8090
> agement agency formed by Charley ggomlelskSAg&s\%berg)‘ Epic 8-50090 (Columbia) HOW=Mel Tillis & Statesiders {Blackwood/Back Road, BMI)
Pride and Don M. Keirns has added ﬁ ' (). Chesnut), MGM 14782 (Passkey, BM1) 34 |83 | 4 I'D STILL BE IN LOVE WITH YOU-
R. B. Kramer (o the staff. Keirns, R Pr|s0 | 7 | BOWIN CABBAGE 5 sucr cimo (0" Dwens W Aok, ABC/Dot 17546
personal agent for Pride, and Kra- (G. Jones, T. Wynette), Epic 8-50088 (Columbia) (E-'/g}fh;fl'kB'Ag'&k;" L. Roger). Hi 2283 (Londen) (Hill & Range, BMI}
mer hope to add other new artists to (Aitam, BMI) el 5|72 1 7 | INDIANA GIRL=Put Boone
the Chardon roster and handle all ﬁ 26 | 5 WHEN WILL | BE LOVED—tinda Ronstadt 51 [ 38 | 14 ALWAYS WANTING YOU—Merle Haggard (M. Cooper), Melodyland §0058 (Motown)
phases of managemen[ and booking. (P. Everly), Capitol 4050 (Acuff-Rose, BMI) {M. Haggard), Capitol 4027 (Shady Tree, BMI) (Wilber/Martin Cooper, ASCAP)
- Official sponsors of Fan Fair '75 ﬁ a ([ TOURE MY BES R END-on il 52|48 | 8 | PUT YOUR HEAD ON MY 8 |90 | 4 | UNFAITHFUL FOOLS—Leroy Van Dyke
have alerted businessmen and fans . (W. Holyfield) /Do (Don Williams, SHOULDER—Sunqay szms e (B. Fischer), ABC 12070 (Ricci Moreno, SESAC)
(Continued on puge 52) w 28 4 %LZ%!ECH&LT'JS‘IS)Aln&AAPgA—OJJny: Tucher (P. Anka), United Artists 602 (Spanka, BMI) ﬁ m WHAT nME OF DAY—Billy Thunderkloud
(House Of Gold, BMI) ﬁ' 63 | 3 | FIREBALL ROLLED A SEVEN—0aw oudey e Century 2181 (Sawgrass, BMI)
ﬁ 2 9 WORD GAMES—sily Waker (R. Banam), United Artists 630 (New Keys. BMI) 5 | o1 : e 0 MELODY
OId-Timers Are ﬁ (R. Graham) RCA 10205 (Show Biz, BMi) ﬁ 65 5 z_E’f,sg)N%LRngE:g::ss"/;"::;; (H'.‘Za'je{": r?orth), ABC/DoT 1‘7058515?}!::;:{ %%
25 | 8 | 4lst STREET LONELY HEARTS i S g, (Ohess & ,
i - 89 |93 |3 | THINK I'LL SAY GOODBYE—
CLUB/WEEKEND DADDY— Buck Owens Mary Kay )
Heard Agaln On (1-Shaw, D. Knutson), Capitl 4043 (Blue Book, BMD | 55 | 59 | 5 |  BURNING—Ferlin Husky (1 Rushing. M. Chapman), Aveo 610
Gusto Rel ease ﬁ 27 | 7 RECONSIDER ME—nanel feits (1. Foster, B. Rice), ABC 12085 (Jack & Bill, ASCAP) (Don Williams, BMI)
- (i Sgreton, Byt 17948 56 | 47 | 7 | RAINY DAY PEOPLE cordon Lightoo Yr \ETEmmp| vou know usT what
NAHVILLE—-Old-time masters ' (G. Lightfoot), Reprise 1328 (Warner Bros.) I'D DO~ Lois Johnson
of such artists as Johnny Bond, Red ﬁ 31 | 6 t{sE»:snmingog&_a g;;..saz'mus e (Moose, CAPAC) Eiscffs;.e'!iil?' :s:f:?ﬁ)mm Century 2187
Sovine, George Morgan, the late i ) ' ' ﬁ 70| 4 PICTURES ON PAPER—Jeris Ross ,
Hawkshaw Hawkins and Cowboy ﬁ 30 |9 '(:EORREI)letE gsfgggﬂ;ﬁ?:iis%bm (GF. Paxton), ABC 12064 (Acoustic, BMI) 91 (94 | 4 ﬂgk:lmms BROKEN DOWN-
Copas, George Jones and others will (Briar Palch/Deb Dave, BMI) ﬁ | 3 DREAMING MY DREAMS WITH YOU— (L. Hosford), Shelter 40381 (MCA)
be released immediately now that %13 |12 SMOKEY MOUNTAIN aay:zo; rm:n)n B 10270 gt B (His & Hers/On Fire, BMI)
Gusto has purchased the rights to MEMORIES —Me! Street 92 192 | 2 WOULD YOU BE MY LADY— David Alien Coe
p g 4 ‘
22,000 masters on the old Starday (LA DRIO L Gress e 59 | 56 | 12 E‘S(IJ'E)E THE FEELING'S (DA Coe), Caumbia 310093 (Window, BMD)
and King labels. ' T o 24! (BroushamiHal 93 |97 | 2 LET'S LOVE WHILE
Tommy Hill, vice president of 28 ?no LDErs?)NEch% %&??@nﬁbﬁ;mm f‘a-"“")‘:'l%g"'"" i e Grten %Esc“_c ?“b;";ﬁf'z'gd(r ftaer/Algee, BMI
Gusto, says albums and tapes will be (A Gallico/Algee, BMI) 60l sal s g (R Scaife), Columbia 3- artner/Algee, BMI)
released for retail accounts, with sin- 27|23 |10 | BACK IN HUNTSVILLE AGAIN—gobty bar MY LOVE SONGS TO—Tommy Cash 94 195 | 4 '(awn“i!:a'fi)'(ggg ge‘"{ljr;zg‘;gc(mg;v“
gles for one-stop, jukeboxes and re- gc;'glveﬁ‘ﬁ;ﬂ) RCA 1022 (W. Holyfield), Elektra 45241 (Jack, BMI) York Times, BMI)
tailers. Hill many years ago was as- 61| 67 | 4 | HELLO, I LOVE YOU—sohmy Russen 9 |[ETICONp) Gov '
. ; -2 i s n D'S GONNA GET'CHA
sociated with S[arday and was ﬁ ] ! mES’ranithI), SthLDC::;ury";'l%DZ s('J'i':it:bi, BMI) (R Rogers), RCA 10258 (NCW:CY"S"‘YBM.:)SC (For That)—George Jones & Tammy Wynette
i i i £.E. Collins), Epic 8:5099 (Columbi
spfclre i samic Gf Ue plodiceiot 29 |33 | 6 | WHERE HE'S GOING, I'VE ALREADY | 74| 3 | FREDA COMES, FREDA GOES—sotty G fice g oy
of the ear]y records. BEEN—Hank Williams Jr. (Hazelwood, Cook, Greenaway), GRT 021 (Chess/Janus)
This “Golden Oldie” series will in- (B_ Cartee, £. Montgomery, H. Williams Jr.), MGM (Cookaway, ASCAP) 96 (100 | 2 MAY YOU REST IN PEACE— Meoldy Alien
2 2 2 14794 (Al Cartee/Tree, BMI) (K. Jean), Mercury 73674 (Phonogram)
clude some hit S%lgsa lnIC(ludmg 5181 Wroe B2D of e 63168 | 6 | ITTAKES A WHOLE LOTTA LIVIN' IN A (Milene, ASCAP)
“wys LI iss S,” — S0, i | e ,
“Glddyup Go, p Ran Y, “i‘ © ) . Gireath), Columbia 310121 (Beaik, BMI) gpga§5,n>,°§:'ﬂe:°§f,'i§s 517 (Brushape, BMI) 97 [ 98 | 2 ROLLIN' IN YOUR SWEET
Room Full Of Roses, one SUNSHINE= Dottie West
some,” “Slowpoke,” “Alabam’”, 3L [R5 A | (FEE YOUGf;: s aists 600 ﬁ 76 | 2 | CLASSIFIED-CW. Mccall (B. Marrison, LM, Harris), RCA 10269
“Why Baby, Why,” and many oth- %‘toﬁi‘h’.i{""smﬁ o Unied A (8. fie, . Oavil, MGH. 14801 (Music City, ASCAP)
ers. 0| 6 IT'S ALL OVER NOW=—Charlie Rich (Amecican Gramoptne, ) 98 m MR. RIGHT AND MRS. WRONG— mel Tiiis &
These will be made available at (C. Rich), RCA 10256 (Charlie Rich, BMI) 65| 62| 9 ?c”ﬁuﬁgkﬁ"’ﬂrf&'f'nﬁd‘eé"é’osé?“'%m f,’(‘"v',{s‘t‘g‘r; o [t B T
. A | wboy, y N
once in record stores everywhere. 33| 9|16 BLANKET ON THE GROUSPgD—Bime Jo Spears ﬁ i ! (Sawgrass. BMI)
There also will be some classic r&b (RogeriBowling). Wnitedfadists1ase 77| 2 THAT'S WHEN MY WOMAN 99 IN THE MOOD-joc Bob Nashville Sound Company
singles out of the past from King in- (Brougha;sﬂall MU OMA BE((;HINS To;r[n;(r:nyDOve;;tggi P e m g Gatrlandk;abgazal), Capitol 4059 (Shapiro/
. . ? 1. Gil /Dot icci Mareno, Y ernstein, )
cluding such artists as Bill Doggett, w2z IT:E";‘MI:'“E;ED WOMAN (. Gillespie). ABC/Do - | O:E :Y ONE,
3 3 L i m ~ Jimmy Elled
gle hDomlrcl)o'es’“I/i'?[I:] Bosucé Wayne l &:ggeksg}xgne& D. Wisoo) Shannan 829 (NS0} 67 73 6 I(R.L%Er),ncg?m[t’:gol1(')‘?5;'(2‘1:::;‘1. BMI) 1 (K. Bach, J. Lane), fi"gtma’ 5-1900g3e(F0ur Tay, BMI)
ochran, Otis Williams and more. .
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Ronnie Robbins has a country sound
as fresh as the crisp mountain air!

N\ WALK YOUR
| KI SSE mca 40393

WPLO - Atlanta WTIK - Durham KYKR - Port Arthur KDDD - Dumas KSJB - - Jamestown

-4 WHIM — Providence WENO - Nashvitle KMO - Tacoma WNAD - Norman KFGO ~ Fargo
WDEE - Detroit KXLR- Little Rock KGAY - Salem KGRI - Henderson KCKN - Kansas City
: / WSDS - Ysplanti WYNK - Baton Rouge  KPRT- Redman KTRM- Beaumont KSDI - Wichita
WHO - Des Moines WNAT - Natchez KBUC - San Antonio WYOU- Tampa

Thanks to everybody already playing ‘‘Walk Your Kisses”. I really appreciate it.
A

@:..f:t:::*::::*f:5':;.5:5:3:'::0:?:3,223153 exclusively on MICA Reconds
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Billboard

Biltboard SPECIAL SURVEY
for Week Ending 5/17/75

Country LPs.

© Copyright 1975, Billboard Publications, inc. No part ‘of this publication may be reproduced,
stored in a retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

\9 E‘i § oE * Star Performer—1Ps registering proportionate upward progress this week.
x| = |35
é g s TITLE —Artist, tabet & Number (Distributing Label)
ﬁ 5 | 4 | BEFORE THE NEXT TEARDROP FALLS—Freddy Fender, ABc/Dot DOSD 2020
2| 3 | 7 | REUNION-BJ. Thomas, ABC ABDP 858
3| 1 |11 | AN EVENING WITH JOHN DENVER, Rca cPL2-0765
4| 2 |15 | LINDA ON MY MIND—Conway Twitty, Mca 169
ﬁ 9 9 | BLANKET ON THE GROUND-Biilie Jo Spears, united Arists UA-LA390
ﬁ 7 [ 8 | WOLF CREEK PASS—C.W. McCail, mem M3G 4989
7| 4 |11 | I'M JESSI COLTER-Jessi Colter, Capitol ST 11363
8 | 6 | 12 | HAVE YOU NEVER BEEN MELLOW—Olivia Newton-John, mca 2133
9| 8 | 21 | HEART LIKE A WHEEL—Linda Ronstadt, capitol ST 11358
10 [ 12 | 9 | FREDDIE HART'S GREATEST HITS, Capitol ST 11347
11 | 11 | 10 | OUT OF HAND~Gary Stewart, Rca APL1.0300
12 | 10 | 12 | BACK TO THE COUNTRY—Loretta Lynn, mca 471
13 | 15 | 10 | THE BARGAIN STORE~Dolly Parton, Rca APL1.0350
14 | 14 | 21 | SONGS OF FOX HOLLOW~Tom T. Hall, Mercury SRM-1.500 (Phonogram)
15 | 13 | 23 | CITY LIGHTS—Mickey Gilley, Piayboy P8 403

) o

15 | A LEGEND IN MY TIME—Ronnie Milsap, Rca APL1.0846
MICKEY’S MOVIN' ON—Mickey Gilley, Playboy P8 405
43 | BACK HOME AGAIN-John Denver, Rca CPL1-0548

11 | PAIR OF FIVES (Banjos That Is)~Roy Clark & Buck Trent,
ABC/Dot DOSD 2015

~N
wn
w

s
w0 oo
[
S oo

ﬁ 35 2 | PHONE CALL FROM GOD-Jerry Jordan, mca 473

ﬁ 32 | 4 | THE LAST FAREWELL & OTHER HITS—Roger Whittaker, Rca APt 1.0855
22 | 19 | 10 | BARROOMS TO BEDRODMS—David Wills, Esic KE 33353 (Columbia)

23 | 26 | 4 | SMOKEY MOUNTAIN MEMORIES—Mel Street, G 8004 (Chess/Janus)

24 | 16 6 | BOOGIE WOOGIE COUNTRY MAN—Jerry Lee Lewis, mercury SRM.1-1030
(Phonogram)

25 | 17 | 14 | ALL THE LOVE IN THE WORLD—Mac Davis, Columbia PC 32927
26 | 30 3 | SINCERELY—Brenda Lee, mca 477

Y| |2 oo CERT Chagley Pride, Chet Atkins, Ronrie Misap, Dally Parton,
erry Reed, Gary Stewart, rca cPLZ-1014

28 | 22 |13 I(;I'CWIQOSWALWAYS SO EASY (To Find An Unhappy Woman)—Moe Bandy,
R

29 | 31 | 3 | A LITTLE BIT SOUTH OF SASKATOON—Sonny James, Columbia KC 33428
P I GREATEST HITS—Charie Rih, rca e a5
31 | 24 | 7 | JOE STAMPLEY—Epic K 33356 (Columbia)
ﬁ 44 | 33 | THE RAMBLIN' MAN—Waylon Jennings, Rca APLI0734
33 | 21 | 18 | BARBI DOLL—Barbi Benton, playboy PB 404
34 | 38 | 2 | LOIS JOHNSON, 20th Century T 0698
35 | 27 5 | SOUTHBOUND—Hoyt Axton, aam sp 4510
ﬁ m KEEP MOVIN' ON—Merle Haggard, Capitol ST 11365
37 | 29 | 7 | TAMMY'S GREATEST HITS, Vol. 3-Tammy Wynette, sic KE 3339 (Columbia)
38 | 36 | 6 | CHARLIE MY BOY—Charlie McCoy, Momument K2 3338 Epic/Cotumie
ﬁ lm HARD TIME HUNGRYS—Bobby Bare, rca ApL1-0306
40 | 42 | 8 | PIECES OF SKY—Emmylou Marris, heprise 0698 Ofamer Brus)
41 | 28 | 8 | WHO'S SORRY NOW—Marie Osmond, mcM M3G 4979
42 | 33 [ 15 | PROMISED LAND—Elvis Presley, rca ApL1.0873
43 | 34 | 10 | GREATEST HITS—Tanya Tucker, Columbia KC 33355
4 | 37 4 | VASSAR CLEMENTS, Mercury SRM-11022 (Phonogram)
45 m YOU'RE MY BEST FRIEND—Don Williams, ABC/Dot DOSD 2021
46 | 47 3 | WRITER ME A LETTER—Bobby G. Rice, GRT 8003 (Chess/Janus)
47 | 50 | 29 | SONGS ABOUT LADIES & LOVE—Johnny Rodriguez, Mercury SRM-1.1012

Now a singie
{MR-1230)
trom her recent ;
album “Gather Me”

| . (MLPS-609) (Phonogram)
» Gl 48 | 49 2 | I'M HAVING YOUR BABY-Sunday Sharpe, United Artists UA-LA 362-G
Produced by 49 | 48 | 3 g({!ﬂ%&;i’m[ GOOD TIMES FOOL YOU—Melba Montgomery,
Clarence Selman P ""\’\ >f : o Lso 39 | 5 | GREATEST WITS-lery Wallace, uou nis ko0 _
“._'ﬁ-_ A “Gather Me” written by K- “ F} v f
L Gene Dobbins/Tony Austin\ :\ " g l
b Full Swing Music (ASCAP - |
i e ‘ ; % i BILLBOARD MEANS MUSIC
S ON P SEECONOSE TALES, e BUSINESS ALL OVER THE GLOBE
e ‘E s g : . . -;_f,“'i-.
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WERE HEADING FOR
il LONG, HOT SUMMER!

MARGO SMITH
“THERE ['VE SAID IT”
T0-2172 PRODUCED BY JIM VIENNEAD

PIDDLIN PRENGALE BURKE
:ﬂcﬂoﬂh INDH” PRODUCED BY AV MITTELSTEDT

BILLY THUNDERKLOUD
"WHAT TIME OF DAY

10-2181 PRODUGED BY JIM VIENNEAU

LOIS JORNSON
“YOU KNOW JUST WHAT ID DO”

10-2187 PRODUGED BY JIM VIENNEAU
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ATTENTION COUNTRY DJs

& MAJOR RECORD LABELS

WATCH OUT FOR THIS SENSATIONAL
NEW COUNTRY ARTIST & SONGWRITER!

Producer:
BUD
RENEAU

Thanks To
WBER
WZEL
WQSN
wCLwW
WNCO

HADEN REED

WITH HIS NEW HIT SINGLE . . . ..

“Your My Everyday Woman”

b/w

“You Bring Out The Best In Me”

ELKEE MUSIC, BMI

PILOT MASTER RECORDS
#41121

For DJ Copies or Info Contact:

Haden Reed

120 Mikei Drive
Summerviile, SC. 29483
1-803-873-3324

American Mutuai Group of Recording Co.
Carew Tower/Lower Arcade

Fitth and Race Streets

Cincinnati, Ohio 45201

513-621-6233

“YOU'RE &«

MY

FRIEND”

BEST

DON

.NOT JUST ANOTHER

NO. 2 L SINGLE FOR
DON...BUT PROBABLY
HIS STRONGEST EVER

DOA-17550

YOU'RE MY BEST FRIEND

| DON WILLIAMS
Inciudes: Help oursaives To Each Other

YOU'RE MY BEST FRIEND
Don Williams/BDOSD-2021

® Continued from page 48

alike to watch out for unauthorized
sales of souvenir books, programs,
ads and/or personal accessories.
Publications and accessories are
handled only by representatives of
CMA or the “Grand Ole Opry.” Un-
known callers may be checked out
by contacting the CMA at 244-2840,
or the “Opry” at 749-1358. ...
Jimmy Buffett will be booked by
Magna Artists of New York after
June 1, 1975. Don Light, Buffet's
personal manager, will continue to
manage him, but is assigning book-
ing responsibilities to Magna, allow-
ing him to spend more time on the
road with Buffett. . . . Karen Kelly is
Melodyland’s newest artist, and her
first single has just been released. It
was written by Ms. Kelly and pro-
duced in Nashville by husband,
Tom Alsop. . .. Roy Clark has been
named Grand Marshal for the 44th
annual Rooster Day celebration Pa-
rade May 17 in Broken Arrow, Okla.
He will also take part in the cere-
mony that day designating Broken
Arrow an official bicentennial city.
... Crystal Gayle and Del Reeves,
accompanied by the 25-piece Day-
ton Symphony Orchestra, sold out
7,000 tickets in Dayton’s Civic Cen-
ter May 2.

T. G. Shepard has decided to close

BILLBOARD IS
BIG IN COUNTRY

Nashville Scene

down his individual promotion
company, Umbrella Productions.
He will now work from T. G. Shep-
ard Ent. on what is proving to be a
very successful career. His first al-
bum for Melodyland will be re-
leased May 15. ... Gunilla Hutton
has signed with Arnold Mills & As-
soc. of Los Angeles for personal
management. . . . Mike Douglas was
guest of honor at a party hosted by
Chuck Glaser of the Nova Agency

last week in Nashville after filming
his show at Opryland. Douglas was
presented with a key to virtually ev-
erything in the city as well as enter-
tained by some of country music’s
biggest names.

Contrary to what we were told a
week ago, Teddy Wilburn is recov-
ering nicely from his bout with
hepatitis, and will be back on the
road shortly, keeping his scheduled
appearances with his brother, Doyle.

- A sy 1

S L

e

Bilfboard photo

GOLF CHAMPS—Part of the various winning teams at the Billboard golf tour-
nament in Nashville, introduced by John McCartney. Left to right: Elroy
Kahanek, Jim Hayner, Chuck Eastman, Jack Yates, Bob Thronton, Charlie

Monk.

Noshville, Tann. 37212
(815) 327-3644
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Soft-Soul Artists Finding U.K.
Filled With Crossover Success

LONDON-The soft soul ap-
proach is paying big dividends in
1975. Certain acts who began their
professional careers in the soul
mainstream have evolved into what
might loosely be termed “black
mor” artists and are consequently
reaching beyond the regular r&b
and pop audiences.

The Stylistics, the Three Degrees
and Barry White appear to be firmly
ahead in the black mor stakes at
present. Phonogram has done well
with its chart-topping “Best Of The
Stylistics” LP which, aided by TV
advertising, has sold 300,000 units
within six weeks.

This month, CBS launches its ex-
pensive push behind the Three De-
grees’ “Take Good Care Of Your-
self” album, embracing $240,000
worth of TV advertising. The firm
expects to sell a minimum of 300,000
copies within nine months.

Barry White’s “Just Another Way
To Say I Love You” long-player
came straight into the top 20 of the
LP charts three weeks ago without
the aid of TV and it has already gone
silver, while the artist’s three sched-
uled U.K. concerts this month—two
in London, one in ¥Manchester—sold
out within hours of the boxoffice
opening. The sell-out has led to pro-
moter Robert Paterson fixing an-

other show for White, probably at
the end of the month after he has

completed his European dates.

“We normally would have cate-
gorized the Stylistics as a soul act
with some crossover into pop,”
Phonogram’s general marketing
manager Ken Maliphant says, “but
we came to the conclusion that the
LP market for the group was differ-
ent from the singles situation. And
with the Greatest Hits package, we
simply had a gut feel that the prod-
uct had strong potential in the mor
market, where consumers are recep-
tive to the stimulus of television.”

Phonogram tested the “Best Of
The Stylistics” with its special con-
sumer panel, and a strong positive
response led to the decision to em-
bark upon TV promotion. “Never-
theless, the campaign was low-key,”
continued Maliphant, “and we real-
ized the need to tell the consumer, in
effect, what to do with the album af-
ter purchase—hence, the campaign’s
slogan, ‘The Best of the Stylistics
brings your best friends together.” It
was something of an “after eight’ im-
age.

“By cracking the mor market with
this particular album, we have sold
the Stylistics, too, so the audience
will be much more receptive to the
next LP—and also to the group’s new

Reno Keys Midsong Co.

To Overseas Sales In U.S.

By ROBERT SOBEL

NEW YORK-—Not all the young
men are in the “glamor” end of the
business—producing, writing or
showing skills as artists.

Very few are in publishing, and
what makes Bob Reno, head of Mid-
song Music and its label, Midland
International, even more of a rare
breed is that 80 percent of his pub-
lishing income comes from songs ob-
tained overseas and placed in the
U.S. market. In addition to Midsong
Music, which is also the name of one
of his publishing firms, the firm con-
sists of two other publishing arms.
These are Diagonal (BMI) and Bas-
ilone (SESAC). Midsong is a mem-
ber of ASCAP.

Reno has been in the publishing
business for some 15 years except for
a three-year hiatus in the a&r end.
He decided to return to publishing

CAM PLAQUE—Director Federico
Fellini, center, whose ‘‘Amarcord’’
was awarded an Oscar for Best For-
eign Film of 1974, is congratulated
by Nino Rota, left, who composed
the soundtrack music, and by Victor
Benedetto, vice president and gen-
eral manager of CAM, publisher of
the score. Rota was recently
presented with a plaque from CAM
in recognition of his musical colla-
boration with Fellini on all of the di-
rector’s films.

and, in June 1973, formed Midsong.
He set up Midland International in
August 1974.

Much of Midsong’s publishing
success—it’s now operating in the
black after a projection that he
would be losing money for the first
two years of operation—is due pri-
marily to Reno’s view that “if you
chase bullets up the chart, you go
broke.” In other terms, this means
that just attempting to get product
for the Top 10 is not his only goal.
For this reason, Reno also seeks
songs from which performance in-
come can be obtained and to get me-
chanical income from songs that do
not make the Top 10 in the charts.

To achieve the goals of servicing
and introducing songs obtained
through licensing deals overseas,
Reno travels to England and the
continent five (o six times per year.
He feels that Holland is, generally
speaking, a good breakout market
for a song, and he views Dutch lyrics
as being closest to the U.S.

Reno has about 300 songs in his
catalog, with 240 of these being ob-
tained from foreign countries. Since
the operation began, about 200
songs have been released on other
labels. Among current releases is
“Emma” by Hot Chocolate on Big
Tree. Recent releases have been
“Angel Eyes,” single by American
Gypsy plus six cuts from their recent
album on Chess Records; “Save
Me” by Silver Convention, German
Group enjoying success in England.

Midland International, which is
distributed by RCA Records, has
scheduled three singles for release
this month. These are “Harpo” by
Scott Jacoby and written by Lee
Pockriss; a vocal rendition of “The
Entertainer” by J.R. Bailey; and
“Will We Make It Tonight,” single
by Carol Douglas, who had a hit
single with “Doctor’s Orders.”
“Tonight” was produced by Ed
O’Loughlin, who is also Midsong’s
general manager.

single, ‘Sing Baby Sing,” which is
very much in the m-o-r/pop vein.”

CBS, t0o, had much the same feel-
ing that the mor market was right for
a Three Degrees push. “We’re not
aiming the campaign at the regular
record buyer as much as at those on
the periphery,” explains Tony
Woolcott, CBS creative marketing
manager. “These people may buy an
album once or twice a month. They
don’t read the consumer papers but
they’re still into music and they rep-
resent a very large buying audience.
And there’s no question that it’s tele-
vision which reaches them; it’s
streets ahead as a communication
medium.”

Woolcott sees the black mor mar-
ket composed of people who first
came to pop music in the mid-Sixties
with what can be described as the
Beatles explosion. “Their taste in
music has evolved, it has become
more sophisticated over a period of
time—and is very receptive to the
Three Degrees and similar acts.”

Pye marketing manager Richard
Jakubowski agrees that the black
mor trend is gathering momentum.
“In our case, I think we’re already
into a mass market situation with
Barry White, regardless of tele-
vision. I believe it has much to do
with the fact that acts such as White
are easily identifiable, talented and
professional—that’s  something
which transcends all market bar-
riers. Television certainly helps, of
course, and so does commercial ra-
dio to some extent.”” Among the
other acts which Jakubowski thinks
could benefit from an evolving
black mor market is Gladys Knight,
pointing out that her single, “The
Way We Were,” has probably begun
to lay the groundwork.

One of the original black mor art-
ists who started out in the soul field
with Motown is Diana Ross, herself
the subject of a special “Diana’s
World” promotion campaign
recently. Motown label manager
Alan Davison considers that she
could atsome time in the future cap-
italize on the evolution of the soft
soul market. “We sold more than
70,000 Diana Ross albums during
our campaign without radio or tele-
vision,” he explained, “and with that
extra push, I've no doubt we could
have done as well as the Stylistics’ al-
bum. Diana is a natural for that
market—it’s just a question of having
the right product.”

Also emphasizing the power of
television in the black music stakes
recently have been the TV merchan-
disers, K-Tel, Arcade and Ronco.
Although the soul compilations
recently released by these companies
have contained mainstream r&b
material, all have done as well as the
usual pop and chart-orientated
packages—suggesting that the “soul”
pigeon-hole is no barrier to mass
market sales if the exposure is forth-
coming,.

WEA, S. Africa
Inks Cornelia

JOHANNESBURG — Derek
Hannon, managing director of
WEA, South AfTrica, has announced
a major talent acquisition with the
signing of a long-term recording
deal with girl singer Cornelia, who
topped the South African charts
with the double gold single “Picking
Up Pebbles.”

Cornelia debuts with a Chris
Kritsinger production “Another
Love To Come.”

www americanradiohistorv com

LIEBERSON TRIBUTE—Top executives from the U.K. record industry met at

Les Ambassadeurs Club in London to pay tribute to one of the doyens of the
recording world, Goddard Lieberson, president of the Columbia Records
Group. The reception was hosted by Music Week and CBS to honor Lieber-
son, who is celebrating 35 years with CBS. The occasion was marked by the
presentation of an inscribed silver salver recognizing his services to the in-
dustry. Left, making the presentation is Mort Nasatir, Billboard's director of
international operations. Lieberson was accompanied by his wife, Brigitta,
and on the right is Dick Asher, managing director of CBS U.K.

LONDON

Ten years ago, the first and only
British Song Festival took place in
Brighton, Sussex, attracting 500
songs and artists of the caliber of
Lulu, Manfred Mann, and Moody
Blues and Marianne Faithful, and
now Music Week here urges,
through an editorial, that there
should be another festival, in the
summer of 1976.

Important part of the moves to es-
tablish the Scottish teeny-bop band
Bay City Rollers in the U.S. could be
a showcase concert or two at the
New York Shea Stadium. ... Guy
Fletcher and Doug Flett, writing
team who have written material for
Elvis Presley, Cliff Richard and the
Hollies, now writing specifically for
new group Rogue, of which Fletcher
happens to be a member. . . . Swingle
Singers here for tour to aid promo-
tion for their new album “Words
And Music” on CBS.

Formed only a few months ago to
play in a student rag week, Skys Is
Cryin’, a Portsmouth based band,
picked up the $1,800 first prize in a
Tartan Student Sounds competition
for campus folk and rock talent, or-
ganized by the brewers, Youngers.
... New Charles Aznavour single
“You” written by the French singer
in collaboration with U.K. theater
critic Herbert Kretzmer, with Del
Newman handling the arrangement,
on Barclay.

Re-release here of Mungo Jerry’s
“In The Summertime” hit of 1970.
... Barry White in UK. for recep-
tions, promotional gigs and concerts,
with the concerts instant sell-outs.
. .. Les Humphries Singers, now with
Atlantic in UK., to make six tele-
vision shows with Les Reed, pro-
duced by Johnny Hamp, in July. ...
Tony Hall has placed his act The
Real Thing with 20th Century in the
U.S., and Pye in London. Firstsingle
from the Liverpool group re-re-
leased simultaneously both sides of
the Atlantic is “Stone Cold Love Af-
fair.”

Atlantic’s managing director Phil
Carson announced the appointment
of Dave Dee as general manger of
the company’s London office. Dee
was front man of the hit-making
Dave Dee, Dozy, Beaky, Mick and
Tich pop group. ... Malaysian-
born, Australian singer Kamahl
packed out the London Palladium

From The Music Capitals
Of TheWordd

on a Sunday concert gig here. ...
Jeff Skunk Baxter to be one of three
guitarists in Elton John’s new band,
and the former Steely Dan and
Doobie Brothers’ musician joins Ca-
leb Quaye, formerly of Hookfoot,
and previously announced drum-
mer Kenny Passarelli in the line-up.

Peter Ham, guitarist and singer
with Badfinger, in the garage he had
converted into a studio. ... Gilbert
Becaud, French composer/singer, fi-
nally in the U.K. charts with a Little
Love And Understanding, in for a
London Palladium concert this Sun-
day (May 18). ... Tammy Wynette
here for her first British tour, starting
in Glasgow June 2 with her usual
American back-up band. ... And
George Jones also making a debut
tour here in September, along with
Melbe Montgomery.

Stylistics open a cabaret gig at
London’s new showplace the Queen
Mary Suite of the Cunard Inter-
national Hotel on June 16. ...
Badger Records set up to provide
disk outlets for writers contracted to
George Porter Music, and in the first
batch of releases is one by ex-lkette
Rosetta Hightower. . .. Status Quo
to play the 20,000 seater Palais de
Sports in France, first British all-
rock band to doso. PETER JONES

PARIS

Eve Brenner, possessor of a five-
octave vocal range, is preparing a
special show for the Olympia here,
having already appeared at the
Theatre de la Ville in Paris. . . . The
Monaco Red Cross will look afte
the 12 adopted children of the late
Josephine Baker. . . . Edgar Faure,
president of the French National
Assembly, has suggested that
speeches by representatives should
be recorded on tape and sold as cas-
settes to the general public.

Jean Michel Boris, director of
Olympia, and Lucien Gibara will
open a music hall directly under
Olympia, to be called La Taverne,
but it will not compete with the fa-
mous old theater because it will be a
nightclub presenting variety acts in
a cabaret setting. . . . For the second
year running, Vogue has acquired
the Eurovision Song Contest winner
rights. In 1974 it recorded “Water-
loo” and now has “Ding A Dong,”
sung by the Teach In group.

Pathe Marconi’s jazz series Mile-

(Continued on page 54)
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Chrysalis

Revamps

Depts.—New Execs

LONDON-—In the wake of its no-
punches-pulled convention in Italy
last month (Billboard, May 3),
Chrysalis has announced a set of
major executive appointments af-
fecting its home and overseas oper-
ations.

Terry Connolly moves to deputy
managing director of the Chrysalis
group: he was formerly financial di-
rector. Doug D’Arcy becomes man-
aging director, Chrysalis Records,
an appointment formalizing his po-
sition as head of the company.

The Chrysalis international de-
partment, as co-chairman Terry Ellis
hinted in his convention address, is
to undergo a major transformation.
Following Des Brown’s appoint-
ment as head of international ex-
ploitation, three new positions have
been created in this area.

Royston Eldridge, formerly head
of creative services, becomes inter-
national marketing manager. Re-
porting to him will be Allasonne
Lewis, who becomes international
promotion co-ordinator, and Joan
Meredith, previously Doug D’Arcy’s
personal assistant, who is appointed

international merchandising coor-
dinator.

Ellis and his co-chairman Chris
Wright both passed remarks at the
convention about the need for
greater effort abroad. The expansion
of the international operation is seen
as the first step in a growing overseas
orientation for the Chrysalis group.
The appointment of a new financial
director and head of creative serv-
ices will be announced shortly.

Another move, in the London
press office, was also announced.
Sue Foster, formerly a&r assistant,
becomes assistant to press officer
Chris Briggs.

UK. Records,
Polydor Pact

LONDON--U K. Records has not
renewed its contract with British
Decca and is close to negotiating a
new deal with Polydor, expected to
be confirmed soon.

Exempted from the expiry of the
contract are a number of recordings,
including all 10cc catalog made for
U.K., which Decca will continue to
distribute exclusively worldwide for
an indefinite period. Additionally,
Decca has a non-exclusive six-
month sell-off period for all UK.
back-catalog.

Decca will soon release a best-of
album entitled, “100cc—The Great-
est Hits Of 10cc” and a single, “Wa-
terfall” (U.K. 100).

Wilde Rock Enters Deal In
U.K. With Harlequin Chain

LONDON—Wilde Rock Promo-
tions, the company formed to pro-
mote new record releases by syndi-
cating 8-track tapes to retail outlets,
has signed an all-embracing deal
with the Harlequin chain of retail
shops here.

Atlantic Produces Limited
Zeppelin Edition For U.K.

LONDON-—Atlantic is producing
a limited edition Led Zeppelin
single for Britain. The disk,
“Trampled Underfoot” c/w “Black
Country Woman,” appears on the
Swan Song label in a special bag,
and will be available only as part of
Atlantic’s retail support campaign
for the forthcoming Zeppelin con-
certs in London.

The company has put together a
14-record, six-cassette package of
the complete Zeppelin catalog—
comprising two or three copies of
each of the group’s six albums—and
for every one of these packs a dealer
orders, dealers will receive five
copies of the single.

The issue of the 45 has been ap-
proved by Led Zeppelin which
has said that it will never make a
single for commercial release in Brit-
ain. Atlantic is pressing some 5,000
copies of “Trampled Underfoot” in
this country, although the record is
currently available on the American
market as a normal release.

“The entire operation is low key,”
Atlantic’s creative services manager,
Dave Clipsham, says. “We’ve put to-
gether the campaign to ensure that

Zeppelin product is in the retailers’
ranks while the group’s live dates are
generating consumer interest. We’re
not out to overstock anybody, but
the release of “Physical Graffiti,”
Zeppelin’s first album in two years,
has brought about a tremendous up-
surge in sales of their whole reper-
toire. We want dealers to take ad-
vantage of this.”

Atlantic is laying down no price
guidelines for dealers who get the
special single. “It’s impossible to do
so, as the record is a collector’s
piece,” added Clipsham.

As well as the product pack, At-
lantic is supplying dealers with Zep-
pelin window display kits, banners,
posters, browser units, extra album
sleeves and a special in-store mobile.
The group’s concerts take place at
London’s Earls Court stadium over
May 17, 18, 23, 24, 25.

The Zeppelin campaign marks the
third time in two months that Atlan-
tic has worked the order-a-pack, get-
free-records idea for dealers. It was
used as part of the merchandising
campaigns for last month’s Super
Soul On Tour concerts and this
month’s Yes dates.

Book & Disk Mail Orders
Up 16 Percent In France

PARIS—Mail-order sales of books
and disks have increased by 16 per-
cent during the last year, far out-
stripping over-the-counter sales
which showed only a six percent in-
crease.

It is true that books are mainly re-
sponsible for the growth but there is
also a reason for this. For example
the Guilde Internationale du Disque
which has by far the largest mail-or-
der disk department and a total
turnover of $45 million alternates its
campaigns between books and disks.

It has on its books 400,000 disk en-
thusiasts and the Guilde is run very
much on club lines. It was set up in
1951 by two Americans, David and
Josefovitz, and was the first of its
kind in France.

The Guilde started with an offer
of a bargain-price classical record
which sold 700,000 copies in the first

year. Since then it has gone from
strength to strength, adding about
100 new titles every year, and a spe-
cial monthly publication is sent out
to all members—who pay no sub-
scription.

It has its own classical label but its
catalog also includes recordings on
other labels, However the Guilde
doesn’t record any of its variety rep-
ertoire because most artists are al-
ready under contract with other
record companies.

Sales policy includes five disks for
the price of two and one free disk
when two are bought. It is worth not-
ing that 80 percent of the classical
records are Guilde recordings.
Members on request are sent disks
which they may play in their homes
and return if they are not satisfied
with the recordings.

In essence, it is an exclusive deal
in that all 59 outlets take the tapes
and will play only Wilde Rock prod-
uct. But Bruce Highams, a director
of Wilde Rock, says: “We are not in-
sisting on the exclusivity too heavily
while we are operating with just one
tape per week. We hope for two
tapes within a few weeks.”

He adds that the promotional
tapes were not reaching a total of
500 outlets, including boutiques and
clothing stores.

He says: “Harlequin have agreed
to stock any track on the tape. This is
a minimum of five copies per outlet,
or nearly 300 overall. Reaction to
our service has been strong from
both sides—retail outlets and record
companies. We guarantee 12,000
pays per track per week now.”

On Wilde Rock’s Programme Two
tape there were 22 tracks from
Tamla Motown, Fantasy, MCA,
A&M, Polydor, Apple, EMI, Fresh
Air, Mooncrest, Private Stock,
Track, Power Exchange, RSC and
Bus Stop.

Says Highams: “Three new com-
panies, Island, Pye and Warner
Brothers, have come in on the latest
production. With each new tape, we
send out 10,000 leaflets listing all the
records involved and we soon start
music and trade paper advertising,
carrying the complete play list.”

He adds: “We are really making
waves now. The point is that with
the tapes playing, you get the cus-
tomers interested without them hav-
ing to look for anything—the prod-
uct goes straight into his ears.
Provided the material is there on in-
stant sale, it can only do good in
terms of sales.”

Raymond Moss, of Harlequin,
says, “The tapes are already in 33 of
our outlets, with the rest to follow. In
fact, we tried a pilot scheme some
months ago to check the value. We
wanted to save our staff spending
time looking for something to play
and anyway ending up just playing -
something they particularly liked.”

He says that, provided the service
is maintained properly, in terms of
service and supply, then “it must
have a future.”

International
| Turntable__

Rex Oldfield is to leave CBS,
UK., where he has been general
manager of the Embassy label since
it was launched in November 1973.
Oldfield has built the catalog up to
87 items. He was formerly with
Phonogram and intends returning to
the full-price side of the business-

with another company soon. ., #

~ WALy

www americanradiohistorv com
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stone now includes Louis Armstrong
and King Oliver, the New Orleans
Rhythm Kings and Jelly Roll Mor-
ton and Bix Biederbecke, while in
France the jazz boom continues,
though still confined more to collec-
tors’ disks.

Death of Josephine Baker cost
producer Jean Claude Dauzonne a
small fortune, with production costs
for her Paris revue running to
$800,000 and the show not running
long enough to produce a profit. Ad-
ditionally, it was revealed that Jose-
phine Baker was crippled with
debts, but Princess Grace of Mo-
naco, French actor Jean Claude
Brialy and agent Felix Marouani all
came to the rescue. ... Giorgio
Gomelsky, producer of the Magma
group, has been working on his new
label, Utopia, and distributed by
RCA.

Charles Trenet has denied his
farewell tour is just a publicity stunt
and says: “The young need young
singers.” He is 62, and has criticized
many young artists who *“do not
know how to deport themselves on
stage but just stand cramped before
a microphone.” He says the best
French composer is Michel Polna-
reff and that Johnny Hallyday would
go on for a long time because he was
the best French pop singer. . . . Pathe
Marconi has announced a special
Beatles’ import series, comprising
seven disks. HENRY KAHN

JOHANNESBURG

Latrec Publishing now into song-
book distribution, with particularly
good results so far from folios by
Neil Diamond, John Denver and
Gordon Lightfoot. ... Clive Calder,
now based in London, U.K., visited
S.A. and reports good developments
in the career of local boy Richard
Jon Smith, with three Smith songs
already recorded in Britain as ‘A’
sides.

Robert Schroder, “Budget King”
in South Africa, director of Super-
disc Productions, says initial press-
ing on his hit compilation produc-
tion “Springbok 21” exceeds 200,000
units, an all-time S.A. record, and
the Springbok series is distributed
here by MFP. ... “Mannenburg,”
by Dellar Brand, one of the biggest-
ever local albums. ... Roy Bulkin,
versatile vocalist produced by Rob-
ert Schroder, set for Australian re-
lease on his latest single “Stay With
Me,” with the U.S. also reported in-
terested. NORMAN GREENBURG

AMSTERDAM

Tickets for the only concert in
Holland by Frank Sinatra, at the
Amsterdam Concerthall, were sold
out inside two hours. Most expen-
sive tickets cost $85, but on the black
market they fetched over $315, and
the concert, in June, is described
here as “the gala of the year.”

The Cats are to tour again, despite
having said farewell to stage shows
in August last year. Holland’s most
popular group have found inactivity
bored them. Last year they fired key-
board man Coos Veerman, but failed
to find a replacement, so Veerman
has rejoined for the future schedule
of one live show a week.

After many problems the group
Heart has split. The group was
launched two years ago with heavy
promotion from Bovema-EMI, but
had no hits because of poor reper-
toire and quarrels about a proposed
new single led (o the disbanding, . . .
But lead smger Patricia Paay con-

, tinues her relationship with Bo-

From The Music Capitals
Of The Worl

vema-EMI who plan a solo career
for her. The rest of the group has
gone to Ariola, where they will
record as Limousine. ... Ariola is
busy building up a stable of national
artists.

New managing director of WEA-
Holland, Ben Bunders, is to center
his company in Hilversum, the radio
and television city of Holland, and is
looking for suitable premises. He
will start activities in June and is to
acquire most of his personnel from
other Dutch record companies.

FRANS VAN DER BEEK

HAMBURG

Deutsche Grammophon here has
started a big campaign on behalf of
Swedish group Abba and the single
“I Do, I Do, I Do” plus the group’s
new album. . . . Gunther Iigner, of
EMI-Electrola, reports that the third
album of comedy star Otto had an
advance order of 100,000 copies.

RCA working on a Turkish girl
singer, known as Miss Nilufer, and
her single out now is “Bau Mir Ein
Paradies.” ... Polydor singer Roy
Black makes his debut as an actor in
the comedy “Warum Lugst Du,
Cherie” in Hamburg. ... Fourth
Song Festival is being held in Ingel-
heim/Rhine with 30 singers and
groups taking part in open air con-
certs.

WEA’s artist Marius Mueller-
Westernhagen has his first television
show in the fall this year. ... Jean
Gabin has a single, “But Now I
Know,” out here on Polydor. . .. Re-
lease here for the James Last album
“Well Kept Secret,” which he re-
corded in the U.S. ... Ring O’ Rec-
ords, label owned by Ringo Starr,
out through Deutsche Grammo-
phon here.

Under the name Rille, Michael
Chambosse from Chappell has
opened his own office, and he will
set up a publishing company and
produce the singers Henner Hoier
and Rebekka. ... New artist rela-
tions executive for CBS is Herbert
Neubacher.

Nick McKenzie is on a disco-
theque tour through Germany, pro-
moting his new single “Please Let
Me Come On Board.” ... EMI-
Electrola’s Olivia Molina is the star
of the Bad Hersfelder Festival set for
July 8. ... New series on the Berlin
radio station RIAS is “Jazz Giants,”
with editor Barbara Reuger present-
ing 90-minute programs on stars in-
cluding Stan Getz, Oscar Peterson,
Count Basie and Jimmy Smith, with
biographical notes, record date and
information.

The record club “Stern Musik,” of
top German news magazine Stern,
has released 200 albums from all lo-
cal record companies in the past 10
years. Now the magazine is getting a
separate license for a Stern Musik la-
bel, with promotion through the
magazines. Bachman-Turner
Overdrive from Canada sold out
their concerts in Germany. ... Jupi-
ter Records in Munich promoting
onetime teenage star Manuela
through a Ralph Siegel-produced
single “Ich Mocht Gern Dein Herz
Klopfen Horen,” with special pro-
motion through radio stations.

RCA has a 20-album-for-children
series of fairy tales and adventure
stories. ... And RCA is launching a
musicassette campaign under the
title “Halv and Halv,” featuring 100
best-selling cassettes. ... Polydor’s
Wemer Klose expresses his com-
pany’s delight at promoting the ER
ton John album “Captain Fanlastic
And The Brown Dint Cowboy.™

WOLFGANG SPAHR
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BRITAIN'S NOI
MUSIC PUBLISHING GROUP

with aII these in the ‘Music Week' Top 50 singles since January

Bob Crewe Bob Gaudio Bye Bye Baby - Bay City Rollers
No.1 6 weeks —8 weeks in chart

Bobby Russell Honey —Bobby Goldsboro

. No.2-6 weeks in chart

David Paton William Lyall January —Pilot
No.l 3 weeks—10 weeks in chart

David Paton lan Bairnson Call Me Round - Pilot
No.34- 3 weeks in chart

Bob Crewe My Eyes Adored You—Frankie Valli
Up to No.5-11 weeks in chart

Billy Swan | Can Help
Up to No.6 —8 weeks in chart

Freddle Mercury Killer Queen—Queen
10 weeks in chart

Kris Kristofferson's Help Me Make It Through The Night -
JohnHolt Up to No.6 —13 weeks in chart

And other hits suchas..

Bob Crewe Kenny Nolan Get Dancmg ~
Disco Tex and The Sex-O-Lettes

Johnny Wakelin’s Black Superman

Brian May’s Now I'm Here—Queen

Denny Randell Sandy Linzer’s SkiingIn The Snovv
Wigans Ovation

Tammy Wynnette Billy.Sherrill's Stand By Your Man

Little wonder we’ re number one' ' (and it's still early inthe year)

B. Feldman &Coltd Francis Day & Hunter Ltd

EMI MUSIC PUBLISHING I.TD

KPM Music Group Robbins Music Corporation Ltd

138140 Charing Cross Road, London WC2H OLD. Tel: 01-836 6699.
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International

Lukan New RCA Director
In U.K.; Hannington To N.Y.

LONDON—A new managing di-

rector, George Lukan, will take over .

at RCA here in mid-May in success-
ion to Geoff Hannington, who has
accepted a post at RCA’s New York
headquarters (see Executive Turn-
table).

The new top man, whose appoint-
ment was announced later last week
by Bob Summer, international vice-
president, is George Lukan, market-
ing manager of RCA Australia. His
arrival in the UK. will mark the
third occasion when an Australian
has held the top position in a U.K.
record company, following Fred
Marks, formerly with Phonogram
and now with Disney, and Ken East,
now m.d. at Decca, having held a
similar job with EMI Records.

The need for a new managing di-
rector at RCA followed Hanning-
ton’s decision to take up an assign-
ment, not yet specified, as a special
assistant to Ken Clancy, RCA Rec-
ords president, and the man whom
Hannington replaced in London, “I
am sad at the prospect of leaving
London, although my new duties

will continue to involve me with Eu-
rope,” Hannington says. “However,
I am looking forward to working
closely with Ken Glancy again on
what seems to be an exciting proj-
ect.” Hannington said that he was
not at liberty to specify his precise
duties.

Hannington joined RCA from
Phonogram four and one-half years
ago, shortly after Glancy moved
from running CBS U.K. He was the
company’s marketing manager for
three years and took over in Decem-
ber 1973 on Glancy’s return to
America. During Hannington’s time
with RCA, the company has im-
proved its U.K. market share, with
particular strength in the full-price
LP market with such best-selling art-
ists as David Bowie, Jack Jones,
Perry Como and John Denver. His
departure comes at a moment when
RCA, having disposed of its low-
price business to Pickwick, is poised
to finally switch from van-selling to
direct distribution with the aim of
making a further improvement in its
volume sales.

British Decca Reshapes
Marketing & Promo Depts.

LONDON—British Decca here
has announced a wide-ranging staff
shuffle which reshapes its pop,
middle-of-the-road and classical
marketing and promotion depart-
ments.

David Rickerby has been ap-
pointed assistant marketing man-
ager, middle-of-the-road product,
reporting to marketing manager
Colia Borland. He was previously
head of Decca’s popular promotion
arm. Taking up Rickerby’s post is
Lyndon Holloway, up to now a sen-
ior member of the promotion team.
He reports to John McReady the
pop marketing and promotion man-
ager.

A new classical marketing and
promotion division has been created
under the aegis of former classical
promotion manager Peter Good-
child. He will also continue to be re-
sponsible for liaison with Decca’s
overseas associates and distributors
on matters relating to classical mar-
keting and promotion.

John Parry is appointed Decca
classical label manager, controlling
the company’s reissue lines, respon-
sible for “World Of ...” as well as
Ace of Diamonds and Eclipse. He
will also, as assistant classical mar-
keting manager, co-ordinate the
programming of all Decca group
classical releases on the Decca, Argo,
L'Oiseau-Lyre and associated labels.
bels.

Perry’s assistant, Andrew Dalton,
will also move to the classical mar-
keting and promotion division,
while continuing to supervise pro-
duction of Decca’s new-style trade
lists and support services for the
sales force, on behalf of both pop
and classical divisions.

Ray Crick, currently assistant to
Peter Goodchild, was appointed
classical promotion manager. Good-
child says: “It makes sense that the
marketing and promotion functions
should be formally integrated, and I
am sure the increased effectiveness
of our trade and consumer activities
will quickly impress itself on retailers.”

Rising Number Of Imports
Hurting German Disk Cos.

HAMBURG—-German record
companies feel themselves threat-
ened by the steady rising number of
directimports from England, France
and Holland. More than 15 percent
of the total turnover is claimed by
importers and, therefore, lost for the
record industry. Distribution experts
mark their own imports with a spe-
cial code or colored stickers. Other-
wise, retailers could return imports
or exchange them for others. The
motto of the record companies is,
“We've got to live with the bomb.”

Sales managers are trying to puta
stop to imports by offering retailers
better terms. Instead of $8.80, rec-
ords are being sold for $6.40, but be-
cause royalties are still being in-
cluded in the price, profits are
falling.

BILLBOARD IS BIG
INTERNATIONALLY

Due to the cost of records in Eng-
land, imports will be more expensive
which on the other hand will be
compensated through the adjust-
ment of the exchange rates. Un-
doubtedly, this will mean that the
hard competition will remain.

Teldec director Gerhard Schulze
says: “We have to compromise on
the prices when we have hot inter-
national product. Out flexibility will
help us to remain competitive.”

On the other hand, retailers who
deal mainly with imports will have
to be made aware that they can ob-
tain all imports through the industry
on the same reasonable conditons.

But on all thoughts on prices and
how to undercut importers, Teldec’s
Schulze says the best way is to have
home productions playing a more
important role in the local charts.
That sort of success would help seil
the complete repertoire. But the
bomb is still “ticking” in the Ger-
man record industry. Direct imports
are still flourishing.

Billboard

Hits Of TheWorld
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BRITAIN

(Courtesy Music Week)
*Denotes local origin

SINGLES
This  Last
Week Week
1 1 OH BOY—*Mud (RAK)—Southern

(Mike Chapman/Nicky Chinn)

LOVING YOU—Minnie Riperton
(Epic)—Copyright Control (Scorbu
Prod.)

STAND BY YOUR MAN—Tammy
Wynette (Epic)—KPM (Billy
Sherrill)

HURT SO GOOD—"*Susan Cadogan
(Magnet)—Warner Bros. (Lee
Perry)

HONEY—Bobby Goldsboro (United
Artists)—KPM (Bob Montgomery)

LET ME TRY AGAIN—Tammy Jones
(Epic)—MAM (Robin Blanchfiower)

THE NIGHT—Frankie Valli/Four
Seasons (Mowest)—Jobete
London (Bob Gaudio)

BYE BYE BABY—*Bay City Rollers
(Beil)—KPM (P. Wainman)

TAKE GOOD CARE OF YOURSELF—
Three Degrees (Philadelphia
International)—Gambile-Huff/Car-
lin (Gambie-Huff)

A LITTLE LOVE &
UNDERSTANDING—Gilbert
Becaud (Decca)—ATV (Rideau
Rouge)

THE TEARS | CRIED—*Glitter Band
(Bell)—Rock Artiste (Mike
Leander)

| WANNA DANCE WIT CHOO (DO
DAT DANCE)—Disco Tex & the
Sex-O-Lettes (Chelsea)—KPM
(Bob Crewe)

LOVE LIKE YOU AND ME—*Gary
Glitter (Bell)—Rock Artists/Paul
Gadd (Mike Leander)

ONLY YESTERDAY—Carpenters
(A&M)—Rondor (Richard
Carpenter)

LIFE IN A MINESTRONE—*10C.C.
(Mercury)—St. Annes (10C.C.)

LOVE ME LOVE MY DOG—*Peter
Shelley (Magnet)—Tiger/Intune
(Peter Shelley)

WE'LL FIND OUR DAY—*Stephanie
de Sykes (Bradley’'s)—ATV (Berry
Leng)

SWING YOUR DADDY—Jim Gilstrap
(Chelsea)—Intersong (Kenny
Nolan)

DING-A-DONG—*Teach In
(Potydor)—ATV (Eddy Owens)

HOLD ON TO LOVE—*Peter Skellern
(Decca)—Pendulum/Warner Bros.
(Meyer Shagaloff)

FOX ON THE RUN—"*Sweet (RCA)—
Sweet/Essex (Sweet)

THE WAY WE WERE—Gladys Knight
& The Pips (Buddah)—Screen
Gems-Columbia (Ralph Moss)

SORRY DOESN'T ALWAYS MAKE IT
RIGHT—Diana Ross (Tamla
Motown)—Jobete London (Michael
Massa)

GET DOWN TONIGHT—K.C. & The
Sunshine Band (Jayboy)—
Southern (T.K. Prod.)

WHERE IS THE LOVE—Betty Wright
(RCA)—Southern (H.W. Casey/R.
Finch/W. Clarke)

PAPA OOH MOW MOW—
*Sharonettes (Black Magic)—KPM
(Frazier/Wilson/White/Harris)

DON'T DO IT BABY—Mac & Katie
Kissoon (State)—Pamscene/ATV

ONE BITTEN TWICE SHY—"lan
Hunter (CBS)—April/lan Hunter
(lan Hunter/Mick Ronson) -

SKIING IN THE SNOW—*Wigans
Ovation (Spark)—KPM (Barry
Kingston)

SAVE ME—Silver Convention
(Magnet)—Anchor (Butterfly
Prod.)

I'M FOREVER BLOWING BUBBLES—
*West Ham Utd. 1st Team Squad
(Pye)—B. Feldman (Tony Rivers)

LADY MARMALADE—Labelle (Epic)—
KPM (Alan Toussaint)

| GET THE SWEETEST FEELING—
Jackie Wilson (Brunswick)—-T.G.

THE FUNKY GIBBON/SICK MAN
BLUES—8 Goodies (Bradley's)—
ATV (Miki Anthony)

WOMBLING WHITE TIE & TAILS—
*Wombles (CBS)—Batt Songs/
April (Mike Batt)

SING BABY SING—Stylistics
(Avco)—Avemb/ Cyril Shane
(Hugo/Luigi/Weiss)

STAND BY ME—*John Lennon
(Apple)—Carlin

AUTOBAHN—Kraftwerk (Vertigo)—
MCPS (Heutter/Schneider)

HASTA LA VISTA—Sylvia (Sonet)—
Sonet (Rune Ofwerman)

ISRAELITES—*Desmond Dekker
(Cactus)—Sparta Florida/Blue
Mountain (Al Kong)

CUT THE CAKE—Average White
Band (Atiantic)—AWB (Arif
Mardin)

I'M GONNA RUN AWAY FROM
YOU—Tami Lynn (Contempo
Raries)—Shapiro Bernstein

2 2

6 17

7 16

10 12

11 8

12 21

13 25

14 18

15 7

16 6

17 20

18 11

19 13

21 10

22 32

23 27

24 24

25 28

26 29

27 46

28 43

30 30

31 -

32 26

33 44

3B -

37 48
38 -

39 38

41 31

42 50
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43 22 THE UGLY DUCKLING —*Mike Reid
(Pye)—E.H. Norris (Terry Brown)

44 — SWING LOW SWEET CHARIOT—
*Eric Clapton (RSO)—Throat
(Tom Dowd)

45 34 CALL ME ROUND—"*Pilot (EM!I)—
Robbins (Alan Parsons)

46 — VIVA EL FULHAM—*Cottagers
(Sonet)—Sonet/BIEM (Rod
Buckle/Peter Eden)

47 35 GIRLS—Moments & Whatnauts (All
Platinum)—Sunbury (A.
Goodman/H. Ray)

48 37 TAKE YOUR MAMA FOR A RIDE—
*Lulu (Chelsea)—intersong (Wes
Farrell)

49 33 THERE'S A WHOLE LOT OF
LOVING—*Guys & Dolis
(Magnet)—Ammo/James (Arnold/
Martin/Morrow)

50 — IMAGINE ME, IMAGINE YOU—*Fox
(GTO)—GuruSama/Chrysalis
(Kenny Young)
BELGIUM
(Courtesy of HUMO)

SINGLES
This
Week
1 MAKE ME SMILE—Steve Harley
2 DOWN DOWN—Status Quo
3 CAN'T GET IT OUT OF MY HEAD—Electric
Light Orchestra
4 YOU CAN MAKE .. .—Lennart, Messagie &
Dagleth
5 SURVIVIN' BOOGIE—Kandahar
6 NOW I'M HERE—Queen
7 #9 DREAM—John Lennon
8 DANCIN' FOOL—Guess Who
9 SAILOR—Sailor
10 HOW DOES IT FEEL—Slade

This

BRAZIL

(Courtesy of IBOPE Rio de Janiero)
SINGLES

Week

N =
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—

MELO DO BANJO—AI Downing (Top Tape)

ONE DAY IN YOUR LIFE—Michael Jackson
(Tapecar)

MAKE |T EASY ON YOURSELF—Oscar
Toney Jr. (Top Tape)

MANDY—Barry Manilow (Bell)

FOREVER—The Pholhas (RCA)

SOLEADO—Francisco Cuoco (RCA)

AS DORES DO MUNDO—Hyldon (Polydor)

FAROFA-FA—Mauro Calso (RCA)

TEARS--Chrystian (Young)

FROM HIS WOMAN TO YOU—Barbara
Mason (Tapecar)

ITALY
(Courtesy of Germano Ruscitto)
SINGLES
This
Week

1

2

aw;
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11
12

13

14

15

This

YOU'RE THE FIRST, THE LAST, MY
EVERYTHING—Barry White (Phonogram)

PIANGE IL TELEFONO—Domenico
Modugno (Caroselio/Ricordi)

EL BIMBO—Bimbo Jet (EMI)

KUNG FU FIGHTING—Cari Douglas
(Durium)

EMMANUELLE—The Lovelets (RI-FI)

UN’ALTRA DONNA—I Cugini Di Campagna
(Pull/Fonit/Cetra)

ARIA—Dario Baldan Bembo (CIV/RCA)

DOCTOR'S ORDERS—Carol Douglas (RCA)

UN CORPO & UN’ANIMA—Wess & Dory
Ghexzzi (Durium)

TESTARDO 10—Roberto Carios (CBS/MM)

VERDE—G & M Orchestra (RCA)

SUCH A COLD NIGHT TONIGHT—Gino
Santercole (CBS/MM)

CAN'T GET ENOUGH—Barry White
(Phonogram)

| CAN'T LEAVE YOU ALONE—George
McCrae (RCA)

IL GIRDINO PROIBITO--Sandro Giacobbe
(CBS/MM)

JAPAN

(Courtesy of Music Labo, Inc.)
sDenotes local origin
SINGLES

Week

1

2

3

CYCLAMEN NO KAORI—*Akira Fuse
(King)—(Watanabe)

WAGA YOKI TOMOYO—"*Hiroshi
Kamayatsu (Express)—(Nichion)

SHOWA KARESUSUKI—*Sakura And Ichiro
(Polydor)—(Diamond)

KANASHIMI NO OWARUTOKI—*Goro
Noguchi (Polydor)—(Fuiji)

HANA NO YOUNI! TORI NO YOUNI—*Goh
Hiromi (CBS/Sony)—(Standard)

22 SAI NO WAKARE—*Kaze (Panam)—
(PMP, CMP)

HITORI ARUKI—*Junko Sakurada (Victor)—
(Sun)

MIZUUMI NO KESSHIN—*Momoe
Yamaguchi (CBS/Sony)—(Tokyo)

9 SMOKI' BOOGIE—*Downtown Boogie
Woogie Band (Express)—(PMP)

10 KOIBITOTACHI NO GOGO—*Agnes Chan
(Warmer)—(Watanabe)

11 KAKKOMAN BOOGIE—*Downtown Boogie
Woogie Band (Express)—(PMP)

12 KO! GA ABUNAI—*Zutorubi (Ai)—(NTV,
Nichion)

13 TOSHISHITA NO OTOKONOKO—*Candies
(CBS/Sony)—(Watanabe)

14 ONNA NO YUME—*Aki Yashiro (Teichiku)—
(Ai)

15 ONNA GA HITORI—*Shinichi Mori
(Victor)—(Watanabe)

16 KONOAI NO TOKIMEKI—*Hideki Saijo
(RCA)—(Gelei)

17 SHIRO! HEYA—*Kenji Sawada (Polydor)—
(Watanabe)

18 FUTARI NO HIMITSU—"*Mineko Nishidawa
(Victor)—(Fuiji)

19 SAKURA ONDO—*Hiroshi ttsuki
(Minoruphone)—(Noguchi)

20 Al NO ALBUM—*Mari Amachi (CBS/
Sony)—(Watanabe)

NEW ZEALAND

(Courtesy of N.2.B.C.)
SINGLES
This
Week
MY EYES ADORED YOU—Frankle Valli
FREE & EASY—Helen Reddy
PLEASE MR.'POSTMAN—Carpenters
LUCY IN THE SKY WITH DIAMONDS—
Elton John
YOUNG AMERICANS—David Bowie
COSTAFINE TOWN—Splinter
PHILADELPHIA FREEDOM—Elton John
LA-LA LOVE YOU—Don McLean
HAVE YOU NEVER BEEN MELLOW—Ofivia
Newton-John
10 CHEVY VAN—Sammy Johns

aWwN -
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SOUTH AFRICA

(Courtesy of Springbok Radio)
*Denotes local origin
SINGLES
This
Week

-

LOVE HURTS—Nazareth (Vertigo)—(Acuff-
Rose)

MS. GRACE—Tymes (RCA)—(Francis Day)

| CAN HELP—Billy Swan (Monument)—
(Clan)

SHAME, SHAME, SHAME—Shirley &
Company (Philips)—(Musicpiece)

5 PLEASE MR. POSTMAN—Carpenters

(A&M)—(Laetrec)
6 YOU ASK ME TO—*Bobby Angel (Ptum)—

3 whnN

(Laetrec)

7 YOU AIN'T SEEN NOTHING YET—
Bachman-Tumer Overdrive (Mercury)—
(Laetrec)

8 IN THE SUMMERNIGHT—Teach In (IRC)—
(Laetrec)

9 NEVER CAN SAY GOODBYE—Gloria Gaynor
(MGM)—(Intersong PYE)

10 YOU'RE THE FIRST, THE LAST, MY
EVERYTHING—Barry White (20th
Century)—(Sa-Vette/ January/ MCPS)

SPAIN

(Courtesy of El Gran Musical)
*Denotes local origin
SINGLES
This
Week

1 EL BIMBO—Bimbo Jet (EMI)—(Sugar)

2 YOU'RE THE FIRST, THE LAST, MY
EVERYTHING—Barry White
(Movieplay)—(Quiroga)

3 TODO EL TIEMPO DEL MUNDO—*Manolo
Otero (EMI)—(Ego)

4 TU VOLVERAS—*Sergio & Estibalis

(Zafiro)—(Discorama)
DOCTOR’S ORDERS—Carol Douglas
(RCA)—(Ego)
BELLA SIN ALMA—Richard Cocciante (EMI)
QUEDATE—*Miguel Gallardo (EMI)—(Ego)
ENTRE DOS AGUAS—*Paco de Lucia
(Philips/Phonogram)—(Fontana)
| CAN HELP—Billy Swan (CBS)
ONLY YOU—Ringo Starr (EMI—(Robert/
Mell/ Iberica)
LPs

Ow GNGa W,

—

This
Week
1 JESUS CHRIST SUPERSTAR/
SOUNDTRACK (Movieplay)
2 FUENTE & CAUDAL—"Paco de Lucla
(Philips /Phonogram)
3 WHITE GOLD—Love Unlimited Orchestra
(Movieplay)
SERENADE—Neil Diamond (CBS)
PHYSICAL GRAFFITI—Led Zeppelin
(Hispavox)
BLOOD ON THE TRACKS—Bob Dylan
(CBS)
DARK HORSE—George Harrison (EMI)
GOODNIGHT VIENNA—Ringo Starr (EMI)
GRACIAS A LA VIDA—Joan Baez (Ariota)
TE RECUERDO AMANDA—Victor Jara
(Movieplay)
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Note:~ this following copy came in late ~ Cut
and paste in Alphabetically order! ! !
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ImMiny

Peter Townshend
and Columbia Pictures
for choosing the

Sansui

multi-channel system
for your spectacular
Quintaphonic Sound.
Millions will experience the
dramatic effect
of your exciting sound.

QUOTED FROM "4-CHANNEL SCENE"
APRIL 75 ISSUE

Spectacular new effects, never before
heard in a theater, created by five channels of
sound played back around the audience, are
made possible by the Sansui QS 4-channel en-
coding system technology. Two magnetic tracks
on the film use a QS matrix encoded signal to
create four ¢channels of sound for four comer
speakers around the theater. The third track is fed
to a speaker directly behind the screen.

QS multi-channel technology, by pro-

viding for an increase in storage information den-
sity of films, allows standard projection equip-

QS 4-Channel Stereo

ment to create a multi-channel presentation
According to John Mosley, technical advisor for
the Project, "We selected QS because it was the
only way to get full frequency response, wide
dynamic range and the excellent separation we
needed for the effect in Tommy. We are equip-
ping over fifty theaters in the United States with
QS vario matrix decoders and additional
speakers and amplifiers for the playbback of this
film. "Tommy* will be the first of many films pro-
duced with this new multi-channel sound
technology and will hopefully create a revived
interest in movie going.’

Are you listening?

SANSUI ELECTRIC CO., LTD. tokyo. Japan e Woodside. New York 11377 e Gardena. Califomia 90247

www americanradiohistorv com
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BMI Honors 34 Canadian
Composers And 29 Pubs

TORONTO—-BMI Canada pre-
sented its annual Canadian music
awards on April 30 at a dinner held
at the Hyatt Regency Hotel in To-
ronto, with 34 Canadian composers
and 29 music publishers honored.

Besides winning the Harold Moon
Award as “The BMI Canada affil-
iate who exercised internationally
the greatest influence for Canadian
music during the year,” Randy
Bachman of Bachman-Turner Over-
drive was the recipient of two certifi-
cates of honor for his songs “Takin’
Care Of Business” and “Let It
Ride.” Other dual winners of certifi-
cates were Gilles Valiquette and
Jean-Pierre Manseau of Montreal:
Craig Ruhnke and Jack Cornell of
Toronto; Terry Jacks of Vancouver,
and Burton Cummings of the Guess
Who from Winnipeg.

Gordon Sinclair received a special
certificate of honor along with the
Toronto publishing company Co-
nestoga Publishing for the record
editorial “The Americans (A Cana-
dian’s Opinion).”

Gerry Plamondon’s Les Editions
Kasma Publications of Montreal
was the top award winner in the
publishing field picking up certifi-
cates for three hits.

Les Editions De La Marge of

B.C. Music Mgt.
Expansion Move

MONTREAL—-B.C. Music Man-
agement, headed up by Brian
Chater, has expanded its operation
to Toronto with the appointment of
Willi Morrison, formerly with Cana-
dian Music Sales and Beechwood
Music. Morrison will, in addition to
controlling the company operations
throughout Ontario, also be very in-
volved in his other specialties of
writing and producing for the com-
pany.’

B.C. Music recently announced
the representation of D’Abo Music
for Canada. Mike D’Abo is the for-
mer lead singer with Manfred
Mann.

An agreement has also been
signed whereby B.C. Music Man-
agement will represent Lead Music
and Buchan Music worldwide.
These companies are associated with
the newly-opened Montreal Sound
Studio.

Says Chater: “Plans call for many
in-house productions to rapidly ex-
pand the catalog with songs by Cana-
dian writers for worldwide consump-
tion.”

Montreal: Dunbar Music of Canada
and DoubJeplay Music of Canada of
Toronto; Gone Fishin’ Music Lim-
ited, Ranbach Music and Van-
couver Music Publishing Company
of Vancouver, and The Mercey
Brothers Publishing Company of El-
mira, Ont. were publishing com-
panies receiving two awards each.

Bill Ballard, president of Concert
Productions International: Ms.
Francoise Chartrand, Montreal im-
presario; Toronto Star radio colum-
nist Jack Miller; Ross Reynolds,
president of GRT of Canada Lim-
ited and president of the Canadian
Recording Industry Association;
Jerry Rochon. executive producer at
CFTO-TV, Toronto. and Robert
Sirman. executive assistant to the
minister of culture and recreation
for the province of Ontario
presented the awards on behalf of
BMI Canada.

Winners of BMI Certificate

“A Jamais” by Denis Forcier and
Pierre Robert (Les Editions Kasma
Publications); “Anna Marie” by
Bruce Miller (Beechwood Music of
Canada); “The Badger’s Song™ by
Bobby G. Griffith (Pambec Music);
“Bittersweet” by Jack Hosier (Two
Brothers Music); “Clap For the
Wolfman” by Burton Cummings
and Kurt Winter (Cirrus Music):
“Country Girl” by Dave Boire (Pet-
Mac Publishing): “Des Croissants
de Soleil” by Lee Gagnon and Jean
Robitaille (Theme-Variations Divi-
sion Editions and Chicago Music);
“Do It Right”" by Bob McBride
(Hopo and Boco Music): “Good To
Be By You” by Jack Cornell (Dun-
bar Music Canada); “He” by Jim
Haggart (Dunbar Music Canada).

“Highway Driving” by Buster
Fykes and Rick Knight (Maple
Creek Music): 1 Heard Bells” by
Ray Mercey (The Mercey Brothers
Publishing Co.): “1 Remember
Love” by Dick Damdon (Double-
play Music of Canada): “1 Thought
Of You Again” by Terry Jacks
(Gone Fishin’ Music); “I Want You
To Love Me” by Terry Jacks (Gone
Fishin’ Music); “Je Suis Cool” by
Gilles Valiquette (Les Editions De
La Marge): “Just As Bad As You”
by Domenic Troiano (Pasqua Mu-
sic): “Landscape” by Valdy (Irving
Music of Canada Limited and Kla-
vic Music): “Let It Ride” by Randy
Bachman and Fred Turner (Ran-
bach Music); “The Long Left Hand
Of Life” by Alan Moberg (Van-
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R. DEAN TAYLOR'’S

NEW SINGLE

“WALKIN’ IN THE SUN”

OF CANADA

Mounties In
‘Charge’ Vs.
Tape Mfrs.

TORONTO—A total of 51 charges
have been laid by the Royal Cana-
dian Mounted Police in the province
of Quebec against Prets Champlain
Ltee. Michel Camirand and Nicole
Morisette for exposing or offering
for sale infringing copies of copy-
right works.

The copyright material seized was
recorded by Elvis Presley and vari-
ous Quebec artists.

Another 17 charges were put
against Michel Cemirand for posses-
sion of “plates” used for manufac-
turing the illegal copies of the copy-
right works.

The charges followed the seizure
in Quebec City last October of some
1,200 pirate tapes, approximately
100,000 labels, a winding machine
and wrapping machine.

couver Music Publishing Co. and
Moccasin  Music); “Our Lovin’
Times” by Frank Trainor (The Mer-
cey Brothers Publishing Co.).

“Pretty Lady” by Skip Prokop
(Mediatrix); “Star Baby” by Burton
Cummings (Cirrus Music); “Sum-
mer Girl” by Craig Ruhnke (Crunky
Tunes and Unart Music (Canada);
“Sunshine” by Craig Ruhnke and
Frankie Gibbs (Don Valley Music):
“Takin> Care Of Business” by
Randy Bachman (Ranbach Music);
“Theo Et Antoinette™ by Jean-Pierre
Manseau (Les Editions Kasma Pub-
lications); “Tout Ce Que Je Veux”
by Jean-Pierre Manseau (Les Edi-
tions Kasma Publications); “Le Vie
En Rose” by Gilles Valiquette (Les
Editions De La Marge); “Virginia
(Touch Me Like You Do)” by Bill
Amesbury (Bay Music Company):
“Walking On Back™ by Bob Kendall
(After Thought Music): “Werewolf™
by Les Emmerson (Canadiana Mu-
sic); and “You Were My Home™ by
Howie Vickers.

Special certificate of honour went
to Gordon Sinclair and Conestoga
Music for “The Americans (A Cana-
dian’s Opinion).”

Quebec Gets
Rock History

MONTREAL—The British series
of magazines entitled “History Of
Rock” have been translated into
French, updated, partly localized,
and have been launched in the pre-
dominantly French-speaking prov-
ince of Quebec under the name
“Histoire Du Rock.”

The series which was developed
by English music journalist Jeremy
Pascal is intended to be a concise en-
cyclopedia of rock music which can
be released in magazine form a
month at a time.

The European editor of the series
Francis Wilkinson was instrumental
in introducing the concept to Que-
bec. Executive editor for the French
edition is Jacques Dorion. Mikhel
Goodwill, a music journalist in Que-
bec, translated the series from Eng-
lish to French and acts as editor-in-
chief. Layout was handled by Gilles
R. Cyr.

“Histoire Du Rock” is distributed
in Quebec by Les Messageries Dy-
namiques and is sold on newsstands
at 95c.

The rights for the series in the rest
of Canada and the U.S. of the Eng-
lish version of the “History Of Rock”
are still open.

www.americanradiohistorv.com
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Tom Wilson, the Canadian organ-
izer of the Billboard Talent Forum;
Tony Tobias, manager of Ken
Tobias; and Colleen Riley, who has
her own management and promo-
tion company, are organizing a
charter flight through American
Airlines to transport a large group of
Canadians to Los Angeles for the
four-day Talent Forum at the Cen-
tury Plaza from June 4-7. Flight cost
is $217 per person with an additional
$166 for a hotel room with single oc-
cupany and $112 for a double occu-
pancy room with a selection of four
major hotels. The charter will also
include a number of tours of points
of interest in the Los Angeles area.

The Rolling Stones will play two
concerts in Toronto during their cur-
rent tour June 17 and 18 at Maple
Leaf Gardens. They are the only
dates confirmed for Canada. Tickets
for the June 17 date are restricted to
people who live in Toronto and June
18 tickets are restricted to people liv-
ing in the cities of Kitchener, Ham-
ilton, London, Ottawa and Mon-
treal. ... The first of two summer
music festivals planned for Mosport
Park, northwest of Toronto, will be
held on July 5 under the name The
Mosport Country Moon Festival.
Already booked for the show are Ca-
nadian country and bluegrass per-
formers Ian Tyson, The Good Broth-
ers and Linda Brown. CHUM-FM
announcer Larry Wilson will MC
the show which is expected to draw
over 5,000 people. The Mariposa
Folk Festival is scheduled for June
20-22 on the Toronto Islands. Per-
formers confirmed to appear so far
are John Allan Cameron, Ramblin’
Jack Elliot, Tommy Makem and Da-
vid Bromberg. Tickets for the three-
day festival are $20 each or $8.50 per
day.

')l,'he Stampeders’ new single “Hit
the Road Jack™ from their newly re-
leased album “Steamin’” features
some phone dialog between Wolf-
man Jack and band member Ronnie
King. The single. on the Music
World Creations label in Canada,
has been playlisted in most of the
major markets across Canada al-
ready. Toronto-band Small
Wonder had to cancel some dates
recently due to singer Henry Small’s
throat infection. ... Phonodisc has
acquired the rights in Canada to dis-
tribute the Swedish-patented De
Stat disk. It is an active carbon disk
that discharges static electricity in a
record. It cuts down on dust collec-
tion, surface wear and tear and sur-
face noise. The disk is the size of an
LP and is placed directly on the
turntable under the record. . . . John
Allan Cameron’s television series on
the CTV network in Canada de-
buted on Sunday (18) Lian Clancy
was the first guest on the show along
with regulars Les Danseurs Du Saint
Laurent and the Cape Breton Sym-
phony, four fiddlers. ... Betty Jane
Wylie and Victor Davies, the lyricist
and composer of “Beowulf—A Mu-
sical Epic,” released by Daffodil
Records in Canada, were in Toronto
recently to do a number of inter-
views with local media people.

MONTREAL-Frank Gould, di-
rector of a&r for Polydor Ltd., has
negotiated a longterm distribution
deal for Canada with Contempo
Records of England, headed by
John Abbey. Initial single release
arising from the deal will be “Kung
Fu Man” by Ultrafunk. .. . A sepa-
rate agreement has also been signed
by Polydor Ltd. with Mainstream
Records of New York for the distri-

From The RAU
Of The Worl

sic Capitals

bution in Canada of the single “I'll
Never Be the Same” by Chapter 111
which is on the New Moon label in
the US. In Canada it will be re-
leased on the Polydor label. ...
Georges Moustaki starts a four-week
tour of Quebec on Tuesday (20)
which will coincide with the release
of his new album on Polydor in Can-
ada. ... A major “Disco Party” con-
cert is planned for the Montreal
Forum on May 24, with Gloria Gay-
nor and Shirley and Co. among the
acts. . .. Acquarius Records has ac-
quired the rights to Moonquake from
Gamma Records. The new single
“Star Struck” is taken from the
band’s album just released in Can-
ada. It is set for a June 1S5 release in

the U.S. on the Fantasy label.
VANCOUVER—-The Hans Stay-
mer Band’s first LP for RCA has just
been released in Canada. ... Van-
couver-band Chilliwack are cur-
rently in the midst of an eight-week
Eastern U.S. tour to coincide with
the release of their album on the
ABC/Sire label in the U.S. The al-
bum, which was produced by Terry
Jacks, was cut in Canada on the
Goldfish label in the summer of last
year. ... Concert promoters in Van-
couver are having trouble promot-
ing their shows due to the Canadian
Union of Public Employees’ strike of
radio station CKLG which has put
an end to most FM advertising. ...
MARTIN MELHUISH

Overdrive Sets
Additional Tour
Dates Of Europe

VANCOUVER — Bachman-
Turner Overdrive have added seven
additional dates to their current tour
of Europe, which will take them
through eight countries over 16
days. The tour winds up in Stuttgart,
Germany on Tuesday (13).

In the U K., where a second show
had to be added at London’s Odeon-
Hammersmith Theater, the mer-
chandising campaign surrounding
the band’s appearance places em-
phasis on the back catalog of their
three albums plus their new single
“Hey You,” which has just been re-
leased from their new album “Four
Wheel Drive.” the album was re-
leased May 9 in Canada.

The over-all European campaign
by Phonogram features three differ-
ent posters, specially designed belt
buckles, T-shirts and mobile display
units as well as point-of-sale mate-
rial based around the Bachman-
Turner Overdrive logo.

On the band’s return to Canada,
final plans for their 13-date tour of
Canada in July and August will be
finalized.

On April 30, in the band’s ab-
sence, Randy Bachman was hon-
ored by BMI Canada Limited for his
international contributions to Cana-
dian music and awarded the Harold
Moon Award which is presented an-
nually to the composer or music
publisher affiliated with BMI Can-
ada who, in the opinion of the
judges, exercises internationally the
greatest influence for Canadian mu- .
sic during the previous year. The
award is named after BMI Canada’s
founder and first managing director
who spent 27 years with BMI Can-
ada before announcing his retire-
ment recently. Moon remains a con-
sultant and member of the board.

Bachman-Turner Overdrive will
headline the MIDEM Meetings in
Cannes, France next year.
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- BMI CANADA LIMITED
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AJAMAIS

Denis Forcier, Pierre Robert

Les Editions Kasma Publications
ANNA MARIE

Bruce Miller

Beechwood Music of Canada
THE BADGER’S SONG

Bobby G. Griffith

Pambec Music

BITTERSWEET
Jack Hosier
Two Brothers Music

CLAP FOR THE WOLFMAN
Burton Cummings, Kurt Winter
Cirrus Music

COUNTRY GIRL
Dave Boire
Pet-Mac Publishing

DES CROISSANTS DE SOLEIL
Lee Gagnon, Jean Robitaille
Theéme-Variations Division Editions,
Chicago Music

DOITRIGHT
Bob McBride
Hopo and Boco Music

GOOD TO BEBY YOU

Jack Cornell

Dunbar Music Canada
HAPPY DREAMER

Jack Cornell

Dunbar Music Canada
HE

Jim Haggart

Doubleplay Music of Canada
HIGHWAY DRIVING

Buster Fykes, Rick Knight

Maple Creek Music

The Harold Moon Award presented to Randy Bachman

Special Certificate of Honour presented to Gordon Sinclair and
Conestoga Music for “The Americans (A Canadian’s Opinion)”

BMI CANADA LIMITED

Serving the creators and users
of music since 1940

1440 St. Catherine Street West
Montreal, P.Q. H3G 1R8
(514) 866-4937

Let's hear it for
Canada’s Music Creators!

BMI Canada Limited is proud to recognize the outstand-
ing contributions to Canadian music made by these affi-
liated writers, composers and publishers, all recipients

of Certificates of Honour for 1974.

IHEARD BELLS
Ray Mercey
The Mercey Brothers Publishing
Company
I REMEMBER LOVE
Dick Damron
Doubleplay Music of Canada

I THOUGHT OF YOU AGAIN
Terry Jacks
Gone Fishin’ Music Limited

IWANT YOU TO LOVE ME
Terry Jacks
Gone Fishin’ Music Limited
JE SUIS COOL (Asteur)
Gilles Valiquette
Les Editions De La Marge
JUST ASBAD AS YOU
Domenic Troiano
Pasqua Music

LANDSCAPES
Valdy
Irving Music of Canada Ltd.,
Klavic Music

LETIT RIDE
Randy Bachman, Fred Turner
Ranbach Music

THE LONG LEFT HAND OF LIFE
Alan Moberg
Vancouver Music Publishing Company,
Moccasin Music

OUR LOVIN’ TIMES
Frank Trainor
The Mercey Brothers Publishing
Company
PRETTY LADY
Skip Prokop
Mediatrix

41 Valleybrook Drive
Don Mills, Ontario M3B 2S6
(416) 445-8700
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STAR BABY
Burton Cummings
Cirrus Music

SUMMER GIRL
Craig Ruhnke
Crunky Tunes, Unart Music (Canada)
L.

SUNSHINE
Craig Ruhnke, Frankie Gibbs
Don Valley Music Limited

TAKIN’ CARE OF BUSINESS
Randy Bachman
Ranbach Music

THEO ET ANTOINETTE
Jean-Pierre Manseau
Les Editions Kasma Publications

TOUT CE QUE JE VEUX
Jean-Pierre Manseau
Les Editions Kasma Publications

LA VIE EN ROSE
Gilles Valiquette
Les Editions De La Marge

VIRGINIA (Touch Me Like You Do)
Bill Amesbury
Bay Music Company Ltd.

WALKING ON BACK
Bob Kendall
After Thought Music

WEREWOLF
Les Emmerson
Canadiana Music

YOU WERE MY HOME
Howie Vickers
Vancouver Music Publishing Company

1462 West Pender Street
Vancouver, B.C. V6G 252
(604) 688-7851
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Rack Singles Best Sellers

any means, alect
B DT

As of 5/6/75

Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 PHILADELPHIA FREEDOM—Elton
John—MCA 40364

2 (Hey Won't You Play) ANOTHER
SOMEBODY DONE SOMEBODY
WRONG SONG-B.J. Thomas—
ABC 12054

3 CHEVY VAN—Sammy Johns—GRC
2046

4 JACKIE BLUE—Ozark Mountain
Daredevils—A&M 1654

5 THANK GOD I'M A COUNTRY
BOY—John Denver—RCA 10239

6 IT'S A MIRACLE—Barry Manilow—
Arista 0108

7 ONLY YESTERDAY—Carpenters—

. A&M 1677

8 LONG TALL GLASSES (I Can
Dance)—Leo Sayer (Warner Bros.
8043)

9 HOW LONG—Ace—Anchor 21000

10 HE DON'T LOVE YOU (Like | Love
You)—Tony Orlando & Dawn—
Elektra 45240

11 KILLER QUEEN—Queen—Elektra
45226

12 SISTER GOLDEN HAIR-~America—
Warner Bros. 8086

13 1 DON'T LIKE TO SLEEP ALONE—
Paul Anka—United Artists 615

14 THE IMMIGRANT—Neil Sedaka—
Rocket 40370

15 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
17540

16 EMMA—Hot Chocolate—Big Tree
16031

17 AUTOBAHN—Kraftwerk—Vertigo
203

18 BAD TIME—Grand Funk—Capitol
4046

19 WALKING IN RHYTHM—
Blackbyrds—Fantasy 736

opyright

sbored in @ re &
photocopying, recording, or othersise, wilhowt the

20 HAVE YOU NEVER BEEN
MELLOW-0livia Newton-John—
MCA 40349

21 WILDFIRE—Michael Murphey—Epic
8-50084

22 ONLY WOMAN—Alice Cooper—
Atlantic 3254

23 WHEN WILL | BE LOVED—Linda
Ronstadt—Capitol 4050

24 SHAVING CREAM—Benny Bell—
Vanguard 35183

25 MINNESOTA—Nothern Light—
Columbia 3-10136

26 LOVIN' YOU—Minnie Riperton—Epic
8-50057

27 NO NO SONG/SNOKKEROO—Ringo
Starr—Apple 1880

28 SHINGING STAR—Earth, Wind &
Fire—Columbia 3-10090

29 BLOODY WELL RIGHT—
Supertramp—A&M 1660

30 YOU ARE SO BEAUTIFUL—Joe
Cocker—A&M 1641

31 OLD DAYS—Chicago—Columbia
3-10131

32 TAKE ME IN YOUR ARMS (Rock
Me)—Doobie Brothers—Warner
Bros. 8092

33 DON'T CALL US, WE’LL CALL
YOU—Sugarloaf/ Jerry Corbetta—
Claridge 402

34 LADY MARMALADE—LaBelle—Epic
8-50048

35 THE LAST FAREWELL—Roger
Whittaker—RCA 50030

36 MISTY—Ray Stevens—Barnaby 614

37 RUNAWAY—Charlie Kulis—Playboy
6023

38 YOU BROUGHT THE WOMAN OUT
OF ME—Evie Sands—Haven 7010

39 SAIL ON SAILOR—Beach Boys—
Reprise/Brother 1325

40 [I'LL PLAY FOR YOU—Seals &
Crofts—Warner Bros. 8075

As of 5/6/75

Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton-John—
MCA 2133
CHICAGO VIll—Columbia PC 33100
AN EVENING WITH JOHN
DENVER—RCA CPL2-0764
PHYSICAL GRAFFITI—Led
Zeppelin—Swan Song S52-200
GREATEST HITS—Elton John—MCA
2128
6 THAT'S THE WAY OF THE
WORLD—Earth, Wind & Fire—
Columbia PC 33280
7 TOMMY/ORIGINAL SOUNDTRACK
RECORDING—Polydor PD2-9502
8 BACK HOME AGAIN—John
Denver—RCA CPL1-0548
9 HEARTS—America—Warner Bros.
BS 2852
10 GREATEST HITS—John Denver—
RCA CPL1-0374

11 IF YOU LOVE ME (LET ME
KNOW)—Olivia Newton-John—
MCA 411

12 WELCOME TO MY NIGHTMARE—
Alice Cooper—Atlantic SD 18130

13 Walt Disney’s MICKEY MOUSE
CLUB Mousekedances and Other
Favorites—Disneyland 1362

14 PHOTOGRAPHS & MEMORIES, HIS
GREATEST HITS—Jim Croce—
ABC ABCD-835

15 AVERAGE WHITE BAND—Atlantic
SD 7308

16 STRAIGHT SHOOTER—Bad
Company—Swan Song SS 8413

17 HEART LIKE A WHEEL—Linda
Ronstadt—Capitol ST 11358

18 AUTOBAHN—Kraftwerk—Vertigo
VEL 2003

19 NUTHIN’ FANCY—Lynyrd Skynyrd—
MCA 2137

20 LET ME BE THERE—Olivia Newton-
John—MCA 389

FUNNY LADY/ORIGINAL
SOUNDTRACK RECORDING—
Arista AL 9004
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22 I’LL PLAY FOR YOU—Seals &
Crofts—Warner Bros. BS 2848

23 NOT FRAGILE—Bachman-Turner
Overdrive—Mercury SRM-1.1004

24 COLD ON THE SHOULDER—Gordon
Lightfoot—Reprise MS 2206

25 BLOOD ON THE TRACKS—Bob
Dylan—Columbia PC 33235

26 WHAT WERE ONCE VICES ARE
NOW HABITS—Doobie Brothers—
Warner Bros. BS 2750

27 FIRE—Ohio Players—Mercury SRM-
1-1013

28 THE MYTHS AND LEGENDS OF
KING ARTHUR AND THE
KINGHTS OF THE ROUND
TABLE—Rick Wakeman—A&M SP
4515

29 BLUE JAYS—Justin Haywood &
John Lodge—Threshold THS 14

30 AMERICAN GRAFFITI
(Soundtrack)—MCA 2-8001

31 IV—Led Zeppelin—Atlantic SD 7208

32 JUST ANOTHER WAY TO SAY |

LOVE YOU—Barry White—20th
Century T-466

33 HE DON'T LOVE YOU LIKE | LOVE
YOU—Tony Orlando & Dawn—
Elektra 7E-1034

34 CRASH LANDING—Jimi Hendrix—
Reprise MS 2204

35 GREATEST HITS—Three Dog
Night—ABC/Dunhill DSD 50178

36 SHEER HEART ATTACK—Queen—
Elektra 7E-1026

37 FIRE ON THE MOUNTAIN—Charlie
Daniels Band—Kama Sutra KSBA
2603

38 A SONG FOR YOU—Temptations—
Gordy G6 969 S1

39 ENDLESS SUMMER—Beach Boys—
Capitol SVBB 11307

40 FEEL LIKE MAKIN' LOVE—Roberta
Flack—Atlantic SD 18131

Set AF Records Savalas Promo

NEW YORK-—As part of a cam-
paign to promote its album “Telly
Savalas,” Audio Fidelity Records is
sending a specially prepared re-
corded interview of Savalas to some
1,000 radio stations nationwide.

The audio biography will also in-
troduce five songs from the AF al-
bum, according to Roy Rosenberg,
director of promotion. He says the

35-minute biography will be in-
cluded on the *“Asssignment Holly-
wood” interview show on the Mu-
tual Radio Network and on the
Armed Forces Radio Network.

The interview was produced by
Robbins’ Nest Productions and is
being sent to stations in specially
marked record jackets.

General News

Spend To Hypo Economy—Schory

® Continued from page 3

Economies have been put into ef-
fect in the number of pressings, es-
pecially promotional, that are done,
except where a major product war-
rants an all-out effort. “We are not
interested in loading warehouses
with inventory.” Other programs
have been evaluated, and where the
result doesn’t justify the expendi-
ture, they have been cut down. Staff
cuts were made over a year ago.
Travel and parties have been re-
duced.

One area Schory firmly believes in
spending is in advertising. “When
the going gets tough, you have to

One-Stop Survey

® Continued from page 3

his weekly mailer. Another cites his
broad inventory.

WEA was ranked as “best selling
singles line” rating 21 points. One-
stops were asked to rank their top
three singles lines, with a first selec-
tion earning three points; second,
two; and third, one. Following WEA
in order were: Columbia, 15; Atlan-
tic, 7; 20th Century, 5; Capitol, 4;
MCA and Buddah, 3; Mercury, 2,
and RCA, ABC and A&M, 1 each.
One owner did not rate the labels.

One-stops favor the present large
45 hole, with only one dissenter who
noted it might improve quality. The
average single is priced at 76 cents,
the survey shows.

One stops who cooperated in the
survey were: Dick’s, Dedham,
Mass.; Dart, Minneapolis; Knox,
Knoxville; Apex-Martin, Hillside,
N.J.; Win, New York City; Martin &
Snyder and Consolidated, Detroit;
Mobile, Pittsburgh; Norm Cooper,
Philadelphia; Disc City, Seattle;
Davidson’s, Kansas City, and All
Records Service, Oakland.

Disco Action

® Continued from page 38

which is very difficult to get, play a cut called,
“You've Broken My Heart” which a large num-
ber of clubs are starting to play.

The Kiki Dee Band has a new single, “"How
Glad | Am,” the Nancy Wilson hit of several
years ago, on Rocket. This single is more soutful
than their last hit, and it could prove to be a big
record in the discos for the group. A number of
clubs have already started programming it.

“Clap Your Hands" by the Manhattan Trans-
fer on Atlantic will be coming out on the label's
special disco series soon. Douglas Riddick, for-
mer DJ and now handling disco promotion for
the label, says that if there is enough demand
for the series they will become commercially
available to the public. Most of the product on
the special disco series are LP cuts and/or
longer disco-mix versions.

promote harder, and advertising is
the key. We are seeing the good ef-
fect now of our advertising pro-
grams over the last few months.”
Schory feels that the company has
survived the worst of the economy
and things are turning around. “We
are spending now, not for suvival,

but for growth.” Included in growth
plans is the newly expanded TV,
film and radio production division.

“This is not a conservative busi-
ness. You have to create excitement,
flamboyancy and get out there
doing things to make them happen,”
Schory concludes.

Cap Builds Superstars

® Continued from page 3

“We heard the demo,” he says,
“with just her and a piano, and knew
immediately we would sign her. We
did not know at the time she was
Waylon Jennings’ wife, that she had
ever recorded before or how good
looking she was.

“The strategy with the ‘I'm Not
Lisa’ single was to start it country
and MOR, play down the Jennings
connection and see what happened
pop. The song went to the top at a lot
of country stations, went on FM as
soon as it was released and went to
five at WWDC-AM in Washington,
D.C,, an MOR station. It took off
pop by itself at WAKY-AM in
Louisville and went to one after four
weeks, and that gave us the impetus
to move it pop. We also did the usual
support campaign.”

With Evie Sands (on Haven Rec-
ords), Coury says he found that
many radio people remembered her
from her last recordings six years
ago. The strategy with Ms. Sands
was to go FM and pop initially, and
the label found MOR and even soul
markets opening up afterwards.
“After discovering how personable
she was with everyone she met,”
Coury adds, “we found that a pro-
motional tour would be a perfect ve-
hicle for Evie.

“Connie Cato, who is way up the
country charts with ‘Hurt,’ is an act
signed by our Nashville office whom
we believe can cross to pop. But she
must reach a certain point on the
country charts before we can try.
Then we look for pop interest some-
where, zero in on one or two markets
at a time and keep going until we
cross. If we don’t cross this time, we
try with the next appropriate record.

“With Anne Murray and Helen
Reddy,” Coury continues, “both are
established superstars. But you still
must try just as hard, and the impor-
tant thing is to find topnotch mate-
rial for these artists. Once you are as
big as they are, a station will not
touch anything less than the best
possible song.

“Linda Ronstadt has been suc-
cessful in the past,” Coury says, “but
never anything like this (a No. 1
single and LP). With her, our base is

A Grammy For Latin Music

® Continued from page 3

rate gauge on how many of its mem-
bers are in the Latin field, adding:
“We will have to take a look because
we will need people qualified to
judge the records for the nomi-
nation.”

Cooper says that once the Acad-
emy sees the response to the award,
as demand increases, then more
Latin awards could be added, as was
the case with r&b.

In other NARAS business, the
trustees voted to situate the Acad-
emy’s hall of fame in Burbank. The
$5 million facility near Burbank’s
civic center will have 50,000 square
feet of space and house recordings
made before the Grammys came
into existence. The building with its
library and exhibit areas of record
industry memorabilia should be
completed within two or three years.

wwWwW americanradiohistorv com

It is presently housed in a temporary
facility at Universal Studios.

NARAS has also decided to issue
certificates to producers of winning
performance category records; ex-
pand the original cast LP field to in-
clude redone cast packages and be-
gin an accreditation program
through the NARAS Institute to
schools offering courses in the disk
industry.

Other elected officers include Al
Steckler, first vice president (New
York chapter); Maurice LeFevre,
vice president (Atlanta); Bob Schiff,
vice president (Chicago); Wayne
Jackson, vice president (Memphis);
Glenn Snoddy, vice president
(Nashville), and Ed Wetteland, vice
president (San Francisco). Chris
Farnon was named to the new post
of national executive director.
Cooper remains president of the Los
Angeles chapter.

her always strong FM play and we
move pop and country from there.

“Nancy Wilson came out of semi-
retirement and cut a charted LP and
two charted soul singles. She felt it
was important, and we agreed, that
she become a bit more contempo-
rary. So we leaned less on jazz musi-
cians and more on soul people and
we let her do her thing.”

Coury, along with Rupert Perry,
general manager of a&r and Bob
Buziak, Coury’s executive assistant,
point to Pilot as a new group that is
currently riding high on the Hot 100
with “Magic,” a record that did not
make it until its second release.

“It was released at Christmas and
just got lost,” Perry says. “We had
seen the group work at an EMI pres-
entation in England and were con-
vinced they could make it. So we just
waited until the obstacles were out
of our way, namely the holidays, and
picked up where we left off, pushing
it as a new record.”

Buziak points to Triumvarat,
which the label works FM, Tavares
(Haven) which is worked soul and
pop (the group now has a huge pop
hitin “My Ship” after five soul hits)
and Gene Redding (Haven) as other
artists now being broken. He also
points to Dr. Hook, Status Quo,
Gentle Giant and Bob Seger as art-
ists who have been elsewhere but
which Capitol feels can be broken in
a big way.

“Crossover from one category to
another is important,” Coury says,
“but it is more important to know
your base of operations. It can be
country and FM with Jessi, pop and
MOR with Helen, FM with Evie and
Linda, soul and MOR with some of
the black acts, AM pop with Pilot
and country with La Costa. But
you’ve got to keep your base in mind
and not shoot for everything.”

Taylor Will Solo
With Minn. Orch.

MINNEAPOLIS—Jazz takes an-
other stride forward May 18 when
Billy Taylor performs his own ““Suite
For Jazz Piano And Orchestra” with
the 100-piece Minnesota Orchestra
conducted by Leonard Slatkin.

The son of a Washington dentist,
Taylor directs the New York City
“Jazzmobile” program which has
brought jazz into 600 of the city’s
public schools. He has authored 12
books on jazz and has recorded
more than 30 LPs. Featured on the
same program with Taylor at the
new Orchestra Hall here will be mu-
sic by Aaron Copland and Leonard
Bernstein.

Adams Is Reelected
ASCAP President

NEW YORK-Stanley Adams,
who has served as ASCAP president
without interruption since 1959, has
been elected to a new term as head
of the society. Also returned to office
by the ASCAP board were Sal
Chiantia and Ned Washington as
vice presidents. Morton Gould was
named secretary, Ernest Farmer
treasurer, Arthur Schwartz assistant
secretary, and Leon Brettler assist-
ant treasurer.
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MAY 17, 1975, BILLBOARD

POPULAR ARTISTS

ACKLIN, BARBARA
A Place In the Sun
LP Capitol ST11377....

ARMATRADING, JOAN
Back To The Night
LPABMSP4525...........cceneeeens $6.98

ARNOLD, EDDY
The Wonderful World Of
LPMGM4992 ... $6.98

BAEZ. JOAN
Diamonds & Rust
LPA&M SP4527 ... $6.98

BARE. BOBBY

Hard Time Hungrys

LP RCA Victor 1-0906 ................. $6.98
BEACH BOYS

Spirit Of America

LP Capitol SVB811384 ............... $6.98
BELL, BENNY

Shaving Cream

LP Vanguard VSD793567 ............. $6.98
BETH, KAREN

New Moon Rising

LPBuddah BDS5631.................. $6.98

BISHOP, ELVIN
Juke Joint Jump
LP CapricornCPO151.................. $6.98

BLACK OAK ARKANSAS
Ain‘t Life Grand
LPAtcoSD36-111. ... $6.98

BLOOD, SWEAT & TEARS
New City
LP Columbia PC33484
8TPCA33484...
CAPCT33484 ..
BOHANNON
Insides Out
LP Dakar DK76916............c........ $6.98
BRECKER BROTHERS
The Brecker Brothers
LP Arista AL4037
8T 8301-4037H (GRT)....
BROMBERG, DAVID
Midnight On The Water
LP Columbia PC33397
Q8PCA33397.....
BURKE, SOLOMON
Music To Make Love By
LP Chess CH60042
8T 8033-60042H (GRT)
CATO, CONNIE
Good Hearted Woman

LP Capitol 11387 ...........coeooe. $6.98
CHER
Stars
LP Warner Bros. BS2850............. $6.98
CONNOR, JIM

Personal Friend Of Arthur Kuyken-
dall, Monk Daniel & Cluny Rake-

straw
LPRCA APL1-0874 .. ..$6.98

CRADDOCK, BILLY “CRASH"
Still Thinkin’ Bout You
LPABCABCD-875.........cceeveennns $6.98

DEADLY NIGHTSHADE
Deadly Nightshade
LP Phantom BPL1-0955 .............. $6.98

DERRINGER, RICK
Spring Fever
LP Blue Sky PZ33423
DIAMOND REO
Diamond Reo
LP Big Tree BT89507 .................. $6.98
DISCO TEX & HIS SEX-O-LETTES
Disco Tex & His Sex-O-Lettes
LPChelsea CHL50SG ................... $6.98
EDWARDS. JONATHAN &
DARLENE
The American Popular Songs As
Interpreted by Jonathan & Darlene
Edwards
LP Westminster WGAPBB014 ... $6.98
FRASER, RON
I’'m Gonna Sing My Song
LP Granite GS1003..................... $

FREE
Best Of
LPA&MSP3663............coceen $6.98

dto
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FRIZZELL, LEFTY

The Classic Style Of Lefty Fnzzell

LPABCABCD-861.........c.ceeene.
GILLEY, MICKEY

Mickey’s Movin’ On

LP Playboy 405 ............cccocveean..n. $6.98
GOLLIWOGS
Pre-Creedence

LPFantasy F9474....
GREENSLADE
Time & Tide

LP Mercury SRM1-1025.............. $6.98
HAGGARD, MERLE

Keep Movin’ On

LPCapitol ST11365.................... $6.98
HAMMOND, JOHN

Can’t Beat The Kid

LP CapricornCPO153.................. $6.88
HOLLOWAY, LOLEATTA

Cry To Me

LPAware AA.............ccceeeeeeiinnne $6.98
HOT TUNA

America’s Choice

LPGruntBFL1-0820................... $6.98

HUMES, HELEN
The Talk Of The Town
LP Columbia PC33488............... $6.98
HUSTLER
High Street
LP A&M SP-4504
HUTSON, LEROY
Hutson
LPCustom CUS002 ................... $6.98
INTRUDERS
Energy Of Love
LPTSOPKZ33149 ..o $6.98
IRVINE, WELDON
Spirit Man
LP RCA Victor APL1-0909....
JACKSON, CLYDENE

Frosh
LP Crossover CR9002 ................. $6.98

JAMES GANG .

Newborn
LPAtcoSD36-112......ccoeeiienns $6.98

JOHNSON, LOIS
Lois Johnson
LP 20th Century 0698.................. $6.98

JONES, TAMIKO
Love Trap

LP Arista AL4040

8T 8301-4040H (GRT)

JOSEPH, MARGIE
argie
LP AtlanticSD18126 .................. $6.98
KIDS

Anvil Chorus
LPAtcoSD36-114.................... $6.98

KING, BEN E.
Supernatural
LP AtlanticSD18132 .................. $6.98

KING CRIMSON
USA
LP Atlantic SD18136 .................. $6.98

KINKS
Soap Opera
LP RCA Victor LPL1-5081 ............ $6.98

LaCOSTA
With All My Love
LP Capitol ST11391 ................. $6.98

LIBERTY
Libe:
LP Windsong BHL1-1006 ............ $6.98
MAIN INGREDIENT

Rolling Down A Mountainside
LP RCA Victor APL1-0644............ $6.98

MANN, BARRY

Survivor

LP RCAVlctorAPL'l—0360 ............ $5.98
MANZANERA, PHIL

Diamond Head
LPAtcoSD36-113...ccoviieiiinn $6.98

MATHIS, JOHNNY

When Will | See You Again
QL Columbia PCQ33420 ..
Q8 CAQ33420

McKENDREE SPRING
Get Me To The Country
LPPye 12108 .........ccoerrrnnnn, $6.98

MERCURY, ERIC.
Eric Mercury
LP Mercury SRM1-1026

METERS
Best Of
LPVirgoSV12002...........cocveeee $6.98

MILLER, ROGER
Supersongs
LPColumbia KC33472................ $5.98

MUDDY WATERS
Woodstock Album
LPChess CH60035............cceoenne $6.94

MURPHY, ELLIOTT
Lost Generation
LP RCA Victor APL1-0916............ $6.98

NEW BIRTH

Blind Baby
LP Buddah BDS5636 .................. $6.98

OAK RIDGE BOYS
Sky High
LP Columbia KC33057............... $5.98
ORLANDO, TONY, & DAWN
He Don’t Love You
LP Elektra 7E1034....
PALMER, ROBERT
Sneakin’ Sally Through The Alley
LPIsland ILPS9294 .................... 98
PICKETT, WILSON
Join Me & Let’'s Be Free
LP RCA Victor APL1-0856............ $6.98
PYTHON, MONTY
Matching Tie & Hankerchief
LP Arista AL4039 .
QUATRO, suzi
Your Mama Won't Like Me
LPArista AL4035 ..........cccennnnnnn $6.98
REED, JERRY
Mind Your Love
LPRCA Victor 1-0787 ......cccceeee $6.98
RENO, RONNIE

For The First Time
LPMCA 472
8TMCAT4A72

RICH, CHARLIE
Greatest Hits
LP RCA Victor 1-0857 ................. $6.98
RIGHTEOUS BROTHERS
The Sons of Mrs. Righteous
LPHavenST9203 ...................... $6.98
RIPERTON, MINNIE
Adventures in Paradise

LP Epic PE33454
8TPEA33454

QB8 EAQ33454 ..

Perfect Angel
QL Epic EQ32561 $6.98
QB8 EAQ32561... $7.98

ROCKIN’ HORSE
Rockin’ Horse

LP RCA Victor APL1-0937............ $6.98
RODEN, JESS
Jess Roden

LP Island ILPS9286 .................... $6.98

SANCIOUS, DAVID
Forest Of Feelings
LPEpicKE33441. ... $5.98

SAVALAS, TELLY
Telly Savalas
LP Audio Fidelity AFSD6271 ........ $6.98
SCRUGGS, EARL, REVUE
Anniversary Special, v.1
LP Columbia PC33416 .. .
8T PCA33416 .$7.98
CAPCT33416 ... ....$7.98
SEEGER, PETE, & ARLO GUTHRIE
Together In Concert
LP Reprise 2R2214

...$6.98

SHINE, JOHN
Songs For A Rainy Day
LP Columbia PC33518................ $6.98

SILVER CREEK
Silver Creek

8TMCAT483

SIMON, CARLY
Playing Possum
LP Elektra 7E1033
SMITH, SYLVIA
Woman Of The World

LPABCABCDB76.........cceceeenene $6.98
SNAFU
Situation Normal
LP Capitol ST11343................... $6.98

STAFFORD, JIM
Not Just Another Pretty Foot
LPMGM M3G4984.................... $6.98
STEINBERG, DAVID
Goodbye To The 70's

LP Columbia PC33399............... $6.98
STEWART, JOHN
Wingless Angel
LP RCA Victor APL1-0816............ $6.98.
STRING DRIVEN THING

Please Mind Your Heart

LP20thCentury TA70................. $6.98
STRONG, BARRETT
Stronghold
LP Capitol ST11376.................... $6.98

SWEET SENSATION
Sad Sweet Dreamer
LPPye 12110 ..o $6.98
TAYLOR, KOKO
| Got What It Takes

LP Alligator4706 ...............cc..... $6.98
3 PIECES
Vibes Of Truth
LPFantasy F9476...........cccccnnee $6.98
TOMITA

Pictures At An Exhibition
LP RCA Red Seal ARL1-0838 ....... $6.98

TORME, MEL
Live At The Maisonette
LPAtlanticSD18129 .................. $6.98

TRAMMPS
Trammps
LP Golden Fleece KZ33163.......... $6.98

TUCKER, TANYA
Tanya Tucker
LP MCA 2141
8TMCAT2141,
CAMCAC2141

uPp

Upp
LPEpicKE33439 .. ................ $5.98

VANCE, KENNY
Vance 32
LPAtlanticSD18135 .................. $6.98

WEIR, RUSTY

Don’tit Make You Wanna Dance?
LP 20th Century T469 $6

WELK, LAWRENCE
Most Requested TV Favorites
LP Ranwood R8140 ..$6.98
8T 8058-8140H (GRT)
CA8058-8141H (GRT)

WILLIAMS, DON
You're My Best Friend

LP ABC/Dot DOSD2021 ............. $6.98
WILLIAMS, HANK, JR.

Bocephus

LPMGM M3G4988.................... $6.98

WILSON, 80BBY
I'll Be Your Rainbow
LP Buddah BDS5632................. $6.98

WILSON, SPANKY
Specialty Of The House
LP 20th Century / Westbound W20$6.98

WITHERS, BILL
The Best Of
LP Sussex SRA-8037 .................. $6.98

er number. Tape duplicator/marketers appear within parentheses following the tape manu-

WOMACK, BOBBY
| Don’t Know What The World Is
Coming To
LP United Artists UALA353G........ $6.98
WRIGHT, STEVE
Hard Road
LP AtcoSD36-109...................... $6.98

YARBROUGH, CAMILLE
The Iron Pot Cooker
LPVanguard VSD79366 ............. $6.98
YARROW, PETER
Hard Times
LP Warner Bros. 8S2860............. $6.98

ZZTOP
Fandango
LP London PS656..............cccce..e. $6.98

POPULAR
COLLECTIONS

FLASH FEARLESS VERSUS THE
ZORG WOMEN, PARTS 5 & 6
Alice Cooper, E. Brooks, J. Dandy,
etc.

LP Chrysalis CHR1072 ................ $6.98

IN CONCERT

C. Pride, C. Atkins. R. Milsap, etc.
LP RCA Victor 2-1014

INTERNATIONAL

URBANIAK, MICHAEL

Fusion il
LP Columbia PC33542................ $6.98
VICK, HAROLD
Commitment
LP Muse MR5054 ...................... $6.98

WEATHER REPORT
Tale Spinnin’
LP Columbia PC33417
8TPCA33417
CAPCT3341 7

THEATRE/FILMS/TV

SHEBA, BABY
O*RIGINAL Soundtrack
LP Buddah BDS5634ST......... ... $6.98
wIz
Original Cast
LP AtlanticSD18137 ................. $6.98

CLASSICAL

BEETHOVEN, LUDWIG VAN
Symphonies (4)

Bernstein

LP Columbia D3M33273[3]...... $13.98

HAYDN, FRANZ JOSEF
Harmoniemesse
Bernstein, New York Philh.

LP Columbia M33267....
QaLMQ33267

KHACHATURIAN, ARAM
Spartacus
Zhuraitis

LP Columbia D4AM33493[4]...... $20.98

MOZART, WOLFGANG AMADEUS
Music (Selections)

Szell, Cieveland Orch.
LP Columbia D3M33261[3]......$13.98

BANDA HERMANOS
Polkas Y Cumbias
LP Miami MPOS6107
CRUZ, TONY
Escuchame
LP Miami MPHS6105
ROCA, ELIO
Mientras Pasa El Tiempo
LP Miami MPOS6104
8T MPOT1033
SOTO, NOEL
Noel Soto
LP Miami MPOS6108

JAZZ

EATON, CLEVELAND
Cleveland Eaton
LP Black JazzBJAD20................. $6.98
GREAT JAZZ ALBUM
World's Greatest Jazz Band, D. El-
lington, L. Armstrong
LP Project 3 PR2-6009/6010SD

HAWKI NS, COLEMAN

Siri
LP Pablo 2310707 covveeie $6.98

MARTINO, PAT

Consciousness

LPMuseS5039 .............cccceennennns $6.98
OPEN SKY

Spirit In The Sky

LP PM PMRO0O3
PETERSON. OSCAR

Another Day

LP MPS MC20889 ...........c.oeeen $6.98
RESNICK, ART

Jungleopolis

LP Symposium SYS2005............. $6.98
STITT, SONNY

Never Can Say Goodbye

LP Cadet CA60040..................... $6.94

TERRY'S, CLARK, BIG B-A-D
BAND
Live At The Wichita Jazz Festival
1974

LP Vanguard VSD79366 .............$6.98
TURRENTINE, STANLEY
In The Pocket
LPFantasyF9478...........cceee..... $6.98

Serenade in D (Posthorn);
Marches, K.335, Nos. 1 & 2

de Waart, Dresden State Orch.
LP Philips 6500.627.............ccce.. $

ORFF, CARL

Carmina Burana

Tilson-Thomas
LP Columbia M33172 ...
8TMA33172
CAMT33172 ..
aLmMQ33172..
Q8MAQ33172

Street Song

Orff, Ensemble
LPBASFHC25122...........cccceeeet $6.98

RAVEL, MAURICE
Bolero; La Valse; Rhapsodie Es-
pagnole
Ozaza, Boston Sym. Orch.
LPDG 2530475.....ccceeeiinnne $7.98

SCHOENBERG, ARNOLD
Gurre-Lieder

Boulez
LP Columbia M2 33303 [2]........ $13.98
QLM2Q33303([2] ................... $15.98

TCHAIKOVSKY, PETER ILYITCH
Overtures: Tone Poems
Bernstein
LP Columbia MG33270(2].......... $7.98
VERDI, GIUSEPPI
String Quartet
Zukerman/Rossini:
No. 1
LP Columbia M33415................. $6.98

CLASSICAL
COLLECTIONS

NATIONAL PHILH. ORCH./
HERRMANN
Music From Great Shakesperean
Films
LP London SPC21132
NEWMAN, ANTHONY
Organ Orgy
LP Columbia M33268
QL MQ33268
REBROFF, IVAN
At Carnegie Hall
LP Columbia M33364................. $6.98

SANLUCAR, MANOLO
King Of The Flamenco Guitar
LP Columbia M33365................. $6.98

String Sonata

BOOK REVIEW

Oh, Those 1950s . . . Shaw Work Brings ’Em Back

ords and acts that dominated the
Eisenhower years and he does it with
fondness and accuracy. “The ’50s
were a time of flux, of sound and
fury,” Shaw writes. “The sound was
made by young people creating their
own culture; the fury was that of the
older generation resisting, hating
and opposing something they could

LOS ANGELES—The 1950s pro-
duced perhaps the widest variety of
pop music of any decade in U.S. his-

tory.

One recalls Mitch Miller’s frantic
French horns and harpsichord and
the numerous hit singles he pro-
duced with Frankie Laine, Rose-

York.

mary Clooney, Guy Mitchell, Tony

Bennett and Jo Stafford. RCA
countered with Perry Como, Tony

Martin and the venerable Phil Har-

ris, all of whom were old-timers even

then.

It was an era when Les Paul and
Mary Ford and Kay Starr and Les
Baxter vied with a revitalized Frank
Sinatra, Nat Cole and Tennessee Er-
nie Ford to lead Capitol’s best-seller

lists.

Then came Bill Haley’s Comets on

Decca.

president.

Wonder joins a group of judges
that now includes Henry Mancini,
‘Marvin Hamlisch, Johnny Mathis,

Arnold Shaw takes it from there in
his memories-evoking “The Rockin’
’50s” paperback (Hawthorn Books
Inc., $3.95) just published in New

Haley’s ”"Rock Around The
Clock” became the militant theme of

Stevie Wonder New Fest Judge

NEW YORK-—Stevie Wonder has
been added to the panel that will
judge entries submitted to this year’s
American Song Festival. His special
sphere of interest will be soul and
1&b, says Malcolm Klein, festival

Long a composer, music publisher
and author of books, Shaw, who re-
sides in Las Vegas, details the rec-

Al Coury.

the young. And when Elvis Presley
charged out of the South the chasm
between adults and their children
became unbridgeable.

Merle Haggard, Tennessee Ernie
Ford, Lou Rawls, Ray Charles, Lo-
retta Lynn, Loggins & Messina, Rev.
James Cleveland, Jerry Wexler and

The festival will award cash prizes
of $129,776 to both amateur and
professional songwriters in six sepa-
rate musical categories.

not and did not want to under-

stand.”
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It’s a situation, for better or worse,
which still exists in 1975.

Shaw’s views of the period em-
phasized the records, the charts, the
triumphs and flops of hundreds of
performers—many of them forgotten
today—and all his text is literately
presented and accompanied by 31
halftone illustrations.

“The Rockin’ *50s” is agreeable
nostalgic reading.

DAVE DEXTER JR.

_Wlnners_

RIAA

Rk,

Singles

Sammy John’s “Chevy Van” on
GRC; disk is the artist’s first gold

single.

Albums

Electric Light Orchestra’s “Eldo-
rado” on United Artists; disk is the
group’s first gold album.

LaBelle’s “Night Birds” on Epic;
disk is the group’s first gold album.
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BLOOD, SWEAT & TEARS—New City, Columbia PC 33484.
David Clayton-Thomas is back with the first of the rock big
bands as lead singer and the result is an LP that is the most
commercial and artistic accomplishment of the group's since
their ground breaking second LP some years back. Clayton-
Thomas does have a remarkably strong voice, and a voice that
shows itself to be remarkably adaptable to varied styles. The
band is also up to the task of handling a multitude of mate-
rial, as they move through originals, old rock hits, Beatles ma-
terial, show tunes and Randy Newman. Lots of possible sin-
gles here, each type of material done well and a return to its
original sound.

Best cuts: “No Show,” “‘l Was A Witness To A War,” “One
Room Country Shack” (almost Delta blues), "Applause,”
“Baked Man,” “Got To Get You Into My Life.”

Dealers: Cover explains Clayton-Thomas is back in the
band.

SPIRIT-Spirit Of '76, Mercury SRM-2-804. Back in action
for the first time in several years and on a new label, Spirit
(with original members Randy California and Ed Cassidy) pick
up where they left off, serving up a mix of original and classic
rock songs, blending rock with jazzy and sometimes exotic
arrangements and generally offering their strong core of fans
the kind of material that made them so popular in the late
'60s. Singing alternates between smooth, melodic sounds
and good hard rock on this double set, with the rock working
best. New arrangements of old songs also work well. Expect
FM play.

Best cuts: “America, The Beautiful/The Times They Are A
Changing,” “Lady 0' The Lakes,” “Walking The Dog,” “Like A
Rolling Stone,” “Feeling In Time,” “Veruska.”

Dealers: Let consumer know group contains original mem-
bers.

JAMES BROWN-Sex Machine Today, Polydor PD 6042.
The disco craze may be reasonably new (at least this year's
version of it), but Mr. Brown has been making people dance
for years and he will continue to do so here. As always with
Brown, the sound is more important than the song, and here
he comes up with a perfect blend of jazz, soul and pop and
the result is six powerful disco cuts featuring extended guitar
and sax solos and the artist's vocals dance in and out. As an
LP, this is probably the most creative that Brown (who is the
master of the single) has put together in several years. As
always, the man is on the pulse of what's happening in the
music of the day.

Best cuts: “‘Sex Machine Part | and Part {1, “Dead On It,”
(both these cuts over 12 minutes long), “Problems,” “Deep
Inlt.”

Dealers: Usual garrish Brown cover won't help sales. Just
let fans know a new LP is here.

Country ™\

JOHNNY RODRIGUEZ—Just Get Up And Close The Door.
Mercury 1-1032. The title song is his new single, and it's a
great one. But there are some old standards really worth not-
ing for the way he has styled them. These include "“Am | That
Easy to Forget,” “tnvitation to the Blues,” “Too Many Rivers,”
and “Fraulein.” Each of these could be revived easily by the
release of this LP. Among the newer things his best cuts are:
"Take Me Back,” ““New York City Snow,” and “The Sound In
Your Mind." Dealers: Showcasing the old and new makes a
good sales pitch.

DON GIBSON—I'm The Loneliest Man; (There She Goes) |
Wish Her Well. Hickory 4519 (MGM). Despite the rather
lengthy title, it's, as usual, an outstanding Gibson album, with
some of his own great songs, and some by the late Fred Rose.
There are others, but these are outstanding. He has a style
unlike that of anyone else, and this LP shows it to great ad-
vantage. Best cuts: “Someway,” “If You Want Me To {'ll Go,”
“Blues In My Mind,” “Watching It Go.” Dealers; A lot of great
product in a salable package.

SUSAN RAYE-Whatcha Gonna Do With A Dog Like That.
Capitol 11393. This vivacious singer, who is as cute as she
sings, sings all of these well, in another outstanding pack-
age—this one produced mostly by Jim Shaw. The Bakersfield
influence is there, and Susan makes it come off. Best cuts:
“The Lovin' Side of You,” “Love At First Sight,” “Desperado.”
Dealers: An attractive cover should draw attention.

JERRY WALLACE—Comin’ Home To You. MGM 4995. There
probably is no one who sings love ballads quite as well as
Jerry, and he handles an up tune pretty well, too. Here, again,
a mixture of ofd and new, including some from the pop field.
These include “Pretend” and “Mona Lisa.” There are country
standards, too, including “Release Me.” He does them excep-
tionally well. Other than that, best cuts are: “Comin’ Home To
You,” “Wanted Man,” “Chasin Yesterday,” and “In Para-
dise.” Dealers: It has something of everything for everyone.

I Crossroad Bluues.”
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THE DOOBIE BROTHERS—Stampede, Warner Bros. BS
2835. Not much doubt that this is headed for the top of
the charts, for the Doobies have developed into one of
our true supergroups. The sound they produce is a good
time feel which might be termed California Music of the
"70s, much like the Beach Boys distinctive sound of the
'60s. Not that the Doobies deal with any specific West
Coast phenomena, but it's a unique sound that seems
appropriate to California. Here we get a variety, from
“China Grove" type rock with flowing guitars and har-
montes to more simplistic rock/soul to covers of Motown
hits to production ballads. Use of horns, strings and
backup voices does not interfere with the basic group
sound. Even a good, country blues cut in the vein of
“Black Water.” Musically, the LP works better than any
thing the six have come up with in the past. Commer-
cially, it comes at the high point in their career.

Best cuts: “Sweet Maxine,” “Texas Lullaby,”" “Take
Me In Your Arms,” “I Cheat The Hangman,” “Rainy Day
Dealers: LP and "Take Me In Your
Arms” single already on charts and band is in midst of
cross country tour.

op Album Picks -

MINNIE RIPERTON—Adventures In Paradise, Epic PE
33454. (CBS). The Perfect Angel follows her top five LPs
of the same name with a beautiful potpourri of pop, soul
and jazz. Showcase, as on the previous album, is Ms. Rip
erton’s multi octave voice which is used for a purpose
rather than for a gimmick. Instrumental backup varies
from booming orchestrations to soft jazz to acoustic ar
rangements, with producers Stewart Levine, Richard
Rudolph and Ms. Riperton doing a fine job of keeping the
artist's soft voice at the forefront. Most important of all,
the album signals an even further step for Ms. Riperton
to total audience appeal, offering the kind of material vir-
tually any station should welcome. Some interesting latin
rhythms work well and several cuts are strong disco pos-
sibilities. On the whole, better and more interesting than
the last LP. Good solo guitar and piano work throughout.

Best cuts: “Feelin’ That Your Feelin's Right,” "When It
Comes Down To It,”" “Adventures In Paradise,” “Alone In
Brewster Bay,” "“Don't Let Anyone Bring You Down "

Dealers: First LP is a year old.

GEORGE DUKE—The Aura Will Prevail, BASF MC 25613.
Duke's open piano style, whether on electric or working a syn-
thesizer, produces fresh, innovative ideas. His runs are com-
plex but understandable and that's the obvious reason his
music is being appreciated by new groups of fans. The band
combines much of the high energy style of other 1975 jazz
groups, with simple vocal arrangements peppering the feel of
the LP and the inclusion of a South American percussive feel
gives the music a bouncy ingredient.

Best cuts: “Dawn,” “Floop De Loop,” “Uncle Remus.”

Dealers: Duke's jazz airplay is giving him astrong identity
so make sure this LP is easily found.

OLIVER NELSON—Skull Session, Flying Dutchman BDL1-
0825 (RCA). Otiver Nelson is back into his big-band sound
with this record, all original compositions. The material runs
the gamut from contemporary to modern. Recorded on the
West Coast, musicians include Shelly Manne, Mike Wofford,
Jerome Richardson, Bobby Bryant, Bud Shank, Buddy Col-
lette, Oscar Brashear and Willie Bobo. Also featured on sev-
eral different cuts are guitarist Laurindo Almeida and pianist
Lonnie Liston Smith. Nelson's soulful alto saxophone is also
very visible throughout.

Best cuts: “Skull Session,” “Reuben’s Rondo,"” “125th St.
And 7th Ave.,” “Dumpy Mama,” “Flight For Freedom.”

Dealers: Nelson is very well-known in jazz circles and the
cover has a very modern feel to it.

JIMMIE WALKER-Dyn-0-Mite, Buddah BDS 5635. Star of
TV's “Goodtimes” comes up with quite an amusing album,
based for the most part around racial humor. Tame enough
for radio play. Appeal here should be to fans of the series at
first, though Walker has been making a lot of other appear-
ances of late. One of the better live recordings of this type,
with Walker's delivery fully appreciated by the audience and
the laughter not hyped up by the producers. On the whote, an
excellent first recorded effort.

Best cuts: “The Ghetto,” “Suburbia,” “The Apollo,” “The
Great Black Myth.”

Dealers: Buddah is launching a mammoth push behind
this LP.

FlrstTlmeAround

BONNIE LANE'S SLIM CHANCE—A&M SP-3638. Ex-Paces
bassist makes his solo debut with a delightful mix of British
folk, Ry Cooder style blues and tin pan alley style rock. Lane
covers original material as well as fun filled reworkings from
Chuck Berry and Fats Domino, even tossing in a pop classic
here and there. LP is almost entirely acoustic, highlighted by
strong mandolin, accordion, violin and sax work, as well as by
the sweetly rocking Lane vocals. Ronnie generally did a solo
or two on each Faces' LP, so if you want an idea of the vocal
style here go back and listen to some early Faces. “Stone,” in
fact, is a reworking of a Faces’ cut. Over-all, a truly pleasant
surprise offering a good escape from the world of heavy
metal. Expect FM play.

Best cuts: “The Poacher,” ““Stone,” “I'm Gonna Sit Right
Down And Write Myself A Letter,” “Little Piece Of Nothing,”
"Ain't No Lady,” “You Never Can Tell,” “Tin and Tambourine.”

Dealers: Play up Faces background.

MORRIS ALBERT—Feelings, RCA APL1-1018. The title cut
(penned by Albert) fooks like the leader so far in this year's
most covered song sweepstakes, and an excellent song it is.
But don't rush to judge Morris only on the basis of this fine
tear jerker. The man is able to rock along with the best,
though with his smooth but powerful voice he handles the
ballads and mid tempo things best. Basically, one would have
to say he has an “MOR" voice. Yet he is not caught in a Vegas
bag. Several acoustic cuts work every bit as well as the or-
chestral numbers and some fatin rhythms pop in and out
from time to time. If one had to pick a pop singer he resem-
bles, it would be McCartney. In style, he reminds of Sedaka.
Expect big pop and MOR things from him.

Best cuts: “Woman,” “Come To My Life,” “Feelings,”
“Where Is The Love Of The World,” “Christine,” "Gotta Go
Home.”

Dealers: Play Up the "Feelings” angle.

BLUE GOOSE—Anchor ANCL-2005 (ABC). Fairly standard
rock/blues fare from British quintet, with instrumental work
(particularly fine electric guitars and keyboards) the strong
point. Vocals are adequate but a bit weak in spots, with the
major problem lying in the production, which tends to run all
of the instruments together and produce a generally clut-
tered atmosphere. Long cuts with long instruraental breaks
offer the best opportunity for FM play, and group is working
in an area that most new groups tend to shy away from—the
bluesy rock popularized by the Fleetwood Macs and Savoy
Browns a few years back.

Best cuts: “Struttin’ Stuff,” “Call On Me,” “Inside Your-
self.”

Dealers: Beautiful, plain cover for display.
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CAROLE KING—Carole King Music, Ode QU 88013 (QS ma-
trix quad). A well-produced quad mix enhances the charming
effect of Ms. Carole King. “Brother, Brother” has piano and
percussion exactly where stated on the inner sleeve of the
album—in the rear. And if you cut off the rear speakers, you
virtually lose them; only residual information comes up front.
The separation is quite good. There is some cancellation of
directionality at points, but producer Lou Adler can feel
pleased at the quad results; a very excellent quad album.

RONNIE MILSAP-A Legend In My Time, RCA APD1-0846
(CD-4 Quadradisc discrete). While a previous Ronnie Milsap
quad album suffered in the mix-down, this album quadrason-
ically makes up for all previous flaws. The quad mix and bal-
ance is excellent. On “The Busiest Memory In Town,” you find
that the vibes stay in the rear, as does the steel guitar. A lot
of the orchestra (strings) is in the rear on “(I'd Be) A Legend
In My Time" and is very well produced. A very good quad al-
bum.

THE HUES CORPORATION—Rockin' Soul, RCA APD1-0775
(CD-4 Quadradisc discrete). On some of the cuts, the pro-
ducer here tossed aside the capabilities of quad, but there's
enough decently-mixed quad here for anyone. “Ease On
Down The Road" puts one of the men in the rear center in
this goodtime blues tune. The piano is in the rear on *‘| Got
Caught Dancing Again.” The group’s hit “Rock The Boat” is
the best quad tune on the LP, featuring excellent mix and
balance.

Spotlight—the most outstanding of the week's releases; picks—pre-
dicted for the top half of the chart in the opinion of the reviewer;
recommended—predicted to hit the chart among the lower haif posi-
tions or other albums of superier quality; review editor: Bob Kirsch;
reviewers: Eliot Tiegel, Nat Freediand, Claude Hall, Bill Williams,
Jim Melanson, Is Horowitz, Bob Kirsch, Jim Fishel.

Billboard's

Recommended LPs

pop

THE SENSATIONAL ALEX HARVEY BAND—Tomorrow Belongs
To Me, Vertigo VEL-2004 (Phonogram). More good hard rock
from British zany who excited everyone on his last tour here.
Strong, rough vocals from Alex and excellent lead guitar
thraughout from Zal Cleminson. Strange songs, as is to be ex-
pected, but it all works as good rock music as well. Best cuts:
“Snake Bite,” “The Tale Of The Great Stoneater,” “Give My
Compliments To The Chef.”

TOM PAXTON-Something In My Life, Private Stock PS 2002.
For those of you who think that Paxton is a relic of the golden
age of folk music, think again. The man has come up with a
fine, contemporary LP featuring the gentie acoustic sound he
has become identified with over the years but adding a some-
what fulter production and avoiding the protest mode of song.
Some country flavor here, some pop, some MOR and the fa-
miliar, gentle, Paxton vocals. Best cuts: “Hello Again,”
"Something In My Life,” “Bet On The Blues,” “And Then You
Smiled.”

HAWKWIND—Warrior On The Edge Of Time, Atco SD 36-115
(Atlantic). Pioneer British space rock specialists come up
with their most commercial effort to date on their debut Atco
set, paying more attention to matching interesting vocals
with their futuristic sounds and paying less attention to the
long, electronic instrumental jams that have characterized re-
cent releases. The instrumentals are here, but more sensibly.
Best cuts: “Assault & Battery Part |,” “Magnu" (vocal with
long instrumental that works), “Kings Of Speed.”

NICKY HOPKINS—No More Changes, Mercury SRM-1-1028.
First Mercury set for one of the better known session men of
our time, and a man whose keyboard prowess has been used
by most major British bands. More varied and better put to-
gether than his Columbia LP of some years back, with the
instrumental work, as might be expected, the best. Strictly
instrumental pieces include samplings of boogie, blues and
classical. Vocals sound good on the slower numbers. Best
cuts: “The Ridiculous Trip,” “No Time," “Lady Sleeps,” ““Last
Night's Changes.”

MIKE GREENE—Pale, Pale Moon, GRC GA 10013. Even with a
number of loose ends involved, this LP proves itself to be a
reputable recording debut for the Mike Greene Band. Mate-
rial is directed mostly toward the FM market, and several cuts
can be worth the listen. Greene's vocals can also hit the high
water mark, but, as the songs, often fluctuate in quality LP
shows potential for things to come. Best cuts: “Just You And
Me,” “Hermetically Sealed,” "In The Morning,” " Do All |
Can.”

AT LONG LAST LOVE-Originat Soundtrack, RCA ABL2-0967.
Movie starring Burt Reynolds and Cybill Shepherd is going to
get lots of publicity and a double set of Cole Porter lyrics is
always welcome. Some dialogue fitted in between the songs,
which works well. Artie Butler handles the music with usual
skill, and there are all too few soundtracks around that are
simply good fun and well done as well. Best cuts: From this
wealth of Porter material, take your pick.

(Continued on page 66)
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MAC DAVIS—-Burning Thing (2:57); producer: Gary Klein;
writers: Mac Davis-Mark James; publishers: Screen Gems-Co-
lumbia/Song Painter/Sweet Glory, BMI. Columbia 3-10148.
Change of pace here as Davis comes up with a solid rocker
with the title used as the most effective hook since his “‘Baby,
Don't Get Hooked On Me." Strong vocals and powerful pro-
duction make this a natural AM record, particularly with the
TV show offering him weekly exposure.

BACHMAN-TURNER OVERDRIVE-Hey You (3:33); pro-
ducer: Randy Bachman; writer: Randy Bachman; publishers:
Ranbach/Top Soil, BMI. Mercury 73683. Familiar sound for
this top group, but there is nobody around who does it as well
as they do. Machine gun guitars and repetitive vocals as well
done as always, and the song itself is a better one than the
last single.

RUFUS Featuring Chaka Khan—Please Pardon Me (You Re-
mind Me Of A Friend) (3:02); producer: Bob Monaco; writers:
G. Gordon-B. Russell; publishers: Kengorus/Palladium,
ASCAP. ABC 12099. Top pop/soul group takes a more peace-
ful route here than with the last single, but the result is an
equally skillful song, with the mid-tempo cut sure to get pop,
soul and disco play. Usuat powerful Chaka Khan vocals.

HOLLIES—Another Night (3:15); producer: Ron Richards;
writers: T. Sylvester-A. Clarke-T. Hicks; publisher: Famous,
ASCAP. Epic 8-50110 (CBS). When the Hollies are on, there is
nobody who can get close to them in the area of perfect sin-
gles and rock harmonizing. They're on here, with Allan
Clarke's familiar vocals working well as a lead or as part of the
fine harmonies. Good story line in song, too, and Epic is
launching its biggest push yet on the veteran quintet.

STEELY DAN-Black Friday (3:22); producer: Gary Katz;
writers: D. Fagen-W. Becker; publisher: American Broad-
casting, ASCAP. ABC 12101. Many consider Steely the finest
American band, one capable of making quality albums and
pulling just as high quality singles from them. Good example
here, with a good single “sound’’ as well as intelligent lyrics
on this rocker.

recommended

CHARLIE RICH—Every Time You Touch Me (I Get High)
(2:59); producer: Billy Sherrill; writers: B. Sherrill-C. Rich;
publishers: Algee/Double R, BMI/ASCAP. Epic 8-50103
(CBS).

ANNE MURRAY-Dream Lover (2:20); producer: Brian Ahern;
writer: Bobby Darin; publishers: Screen Gems-Columbia/The
Hudson Bay Music Co., BMI. Capitol 4072.

LEON RUSSELL-Lady Blue (3:28); producers: Denny Cordell
& Leon Russell; writer: Leon Russell; publisher: Skyhill, BMI.
Shelter 40378 (MCA).

BILLY SWAN—(You Just) Woman Handled My Mind (2:57);

producers: Chip Young & Billy Swan; writer: Billy Swan; pub-
lisher: Combine, BMI. Monument ZS8 8651 (CBS).

Top Sing|l

ATLANTA RHYTHM SECTION-Get Your Head Out Of Your
Heart (2:28); producer: Buddy Bule; writers: Nix-Hammond:;
publisher: Low-Sal, BMI. Polydor 14273.

ERIC ANDERSEN-OI" 55 (3:19); producer: Tom Sellers;
writer: Tom Waits; publisher: Fifth Floor, ASCAP. Arista 0121.

PETER NERO—Soul Ballet (3:12); producers: Tony Silvester &
Bert DeCoteaux; writer: Norbert DeCoteaux; publisher: Per-
numbra, BMI. Arista 0112.

THE SOUTHER, HILLMAN, FURAY BAND-Mexico (3:12); pro-
ducer: Tom Dowd; writer: J.D. Souther; publishers: Golden
Spread/Benchmark, ASCAP. Asylum 45251.

KENNY RANKIN-Silver Morning (3:45); producer: Michael
Stewart; writers: Yvonne Rankin-Kenny Rankin; publisher:
Four Score, BMI. Little David 8093 (Warner Bros.).

\'Qz\?ﬁy/ﬁ
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SHIRLEY AND COMPANY—Cry, Cry, Cry (3:05); producer:
Sylvia; writer: Sylvia Robinson; publisher: Gambi, BMI. Vibra-
tion 535 (Al Piatinum). If at first you do succeed, why not try
again? After scoring high on the soul and pop charts, Shirley
comes back with a strikingly similar song that is just different
enough to make it. Expect soul and pop action.

PHILLY DEVOTIONS—We're Gonna Make ft (3:01); pro-
ducer: John Davis; writer: J. Davis; publishers: John Davis/
Bry-Wek, ASCAP. Columbia 3-10143. Group's first effort hit
the charts, and this smooth ballad should take them higher.
Quite close to the Stylistics in spots, close to the Spinners in
others, but an overall original sound. Expect possible cross-
over here.

recommended

JR. WALKER & THE ALL STARS—What Does It Take (To Win
Your Love) (2:58); producers: H. Fuqua & ). Bristol; writers:
Bristol-Fuqua-Builock; publishers: Jobete/Stone Agate,
ASCAP/BMI. Motown 1352F.

GARLAND JEFFREYS—The Disco Kid Part 1 (3:09); producers:
Frank Fioravanti and John Davis; writer: Garland Jeffreys;
publishers: Castle Hill/Sheepshead, ASCAP. Arista 0119.

MARLENA SHAW-Loving You Was Like A Party (3:25); pro-
ducer: Benard Ighner; writer: B. Ighner; publisher: Almo,
ASCAP. Blue Note XW649-X (United Artists).

SRR
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KOKOMO—-] Can Understand It (3:38); producer: Chris
Thomas; writer: B. Womack; publishers: Unart/Tracebob,
BMI. Columbia 3-10145. Excellent blue eyed soul from Brit-

ain which should see pop, soul and disco action. Bright tempo

cut with blues and jazzy overtones.

GARY TOMS EMPIRE—7-6-5-4-3-2-1 (Blow Your Whistle)
(2:48); producers: Rick Bleiweiss & Bill Stahl; writer: Roger
Cook; publisher: Cookaway, ASCAP. P.I.P. 6504. Already a big
disco record, the rocking soul cut with the catching title
should have no trouble garnering sou! airplay. g

STEVE SATTEN-So Nobody Else Can Hear (2:48); pro-
ducer: David Spinozza; writers: S. Satten-R. Bauer; publisher:
Sattuna, ASCAP. Columbia 3-10146. Soft mix of pop and soul
on this moody song. Unique and interesting vocals. Watch for
MOR play as well, with female vocalist darting in quickly add-
ing interest.

RORY BLOCK-What Do You Do With A Memory (2:40);
producer: Steve Katz; writer: Rory Block; publisher: Range
Buster Songs, ASCAP. RCA JB-10286. Mid tempo rock cut
with some soul overtones from excellent young female vocal-
ist. Not really representative of her fine album, but a good
single bet.

GARRETT SCOTT-Tomorrow Is Another Day (2:56); pro-
ducer: Michael Stewart; writer: G. Scott; publishers: Equine/
Sniff's, BMI. United Artists XW646-X. Strong rock with basic
instrumental work is perfect AM fare.

COUﬂt rg &~ ~

MERLE HAGGARD-Movin' On (2:16); producer; Fuzzy
Owen; writer: Merle Haggard; Shade Tree/Kpieth (BMI);
Capitot 4085. Not the old Hank Snow song, but the theme
from the NBC-TV series, and Merle, in a sharp change of pace,
lifts this one from his LP to give us some up-tempo shuffie. A
strong appeal to truckers as well as his traditional fans. Flip:
No info.

JOHNNY RODRIGUEZ-Just Get Up And Close The Door
(1:58); producer: Jerry Kennedy; writer: L. Hargrove; Window
(BMI); Mercury 73682. Some hard-hitting lyrics here, and a
very country tune, the sort which took Johnny on up the lad-
der. This is another great one. Flip: No info.

CONWAY TWITTY—Touch The Hand (3:20); producer:
Owen Bradley; writer: Conway Twitty; Twitty Bird (BMI); MCA
40407. When Conway needs more strong lyrics, he simply
writes them himself. It's another in his string of powerful
songs, and won't diminish his position in any way. Flip: Don't
Cry Joni. All credits same.

RAYBURN ANTHONY-I've Been Loved By You Today
(2:18); producer: not listed; writers: R. Anthony, T. Austin, B.
Jewell, B. Rhodes; Four Seasons (ASCAP); Phoenix 122. This
is the song he's waited for all these years. Exceptionally good,
and should launch him at last on a deserved career. In a week
of strong material, this stands out. Flip: | Feel Right At Home;
writers: R. Anthony, B. Rhodes; other credits same.

JAN HOWARD-You'll Never Know (2:45); producer: Larry
Butler; writers: M. Gordon, H. Warren; Bregman, Vocco &
Conn (ASCAP); GRT 024. This marvelous singer reaches back
and turns this old pop standard into a great country hit. She
sings it with feeling, with excellent production, and it should
go at least two ways in a crossover. It's really outstanding
work. Flip: No info.

LOS ANGELES—A talent lineup
comprising Gil Scott-Heron, Pha-
roah Sanders, Lorez Alexandria and
Brian Jackson and the Midnight
Band will be featured May 17 at the
second annual Black Music Festival

Commercial Appeal photo
THREE-HIT VISIT—London Records’ president D.H. Toller-Bond, right, and
a&r vice president Walt Maguire, left, visited Hi Records’ Memphis HQ
recently for presentation to Willie Mitchell,.Al Green’s long-time producer,
and Hi vice president, seated, and label topper Nick Pesce, center, for Al's
Platinum disks ‘‘Let’'s Stay Together’ and “I'm In Love With You' and his
Gold LP for Al Green Explores Your Mind."”

Black Festival At Claremont Colleges

at the Claremont Colleges in subur-
ban Claremont.

Festivities start at 10 a.m. on the
campus Bowling Green with pro-
ceeds going to the Black Studies
Center’s scholarship and loan fund.

LA. Composer
Will Write Song
For Your Friends

LOS ANGELES—For a min-
imum fee of $2,500, John McCarthy
will compose and record a song de-
signed to your personal instructions.

“A tailor-made song is ideal for
birthday gifts,” says McCarthy. “Or
for wedding anniversaries and a jil-
lion other situations. In the lyrics of
my special songs I incorporate per-
sonal names, remembered places,
even favorite expressions in what-
ever style the buyer specifies—a
waltz, hard rock, even opera.

“I think,” adds McCarthy, a long-
time BMI composer who switched
over to ASCAP eight years ago,
“that a personalized song is a unique
tribute to that someone you hope to
win, or wish to thank, personally.”

McCarthy employs union musi-
cians on his sessions and admits that
a full-sized orchestra, with perhaps a
vocal choir hired to perform his lyr-
ics, could run the cost of a single
song up into the $10,000 classifica-
tion.

But for a “mere” $2,500, he will
deliver a solo vocal accompanied ei-
ther by a single guitar or piano.

www americanradiohicetorv com

le Picks

CHARLIE RICH-Everytime You Touch Me (I Get High)
(2:59); producer: Billy Sherrill; writers: Billy Sherrill &
Charlie Rich; Algee (BMI) and Double R (ASCAP); Epic 8-
50103. Two of the greatest in the business team together
here—Sherrill and Rich—and get a song which is bound to
make it pop, and certainly will do the same country. A very
beautiful number. Flip: No info.

WAYLON JENNINGS—Dreaming My Dreams With You
(2:20); producers: Waylon Jennings and Jack Clement;
writer: Allen Reynolds; Jack (BMI); RCA 10270. What can one
say about Jennings that hasn't already been said? His feel for
the song is there, the delivery, the material, the production,
and the talent. It's another smash for him. Flip: No info avail-
able.

LA COSTA-This House Runs On Sunshine (2:25); pro-
ducer: Norro Wilson; writers: B. Bennett, M. Redway; Al Gal-
lico/Algee (BMI); Capitol 4082. Fresh out of her album comes
this bright song which again showcases her multitude of tal-
ents. It's a remarkable bit of material. Flip: No info.

ANNE MURRAY-A Stranger in My Place (2:52); producer:
Brian Ahern; writers: K. Rogers, K. Vassey, TRO-Devon/Flea
Show/BMI) and Amos (ASCAP); Capitol 4072. Again a choice
cut from an album, and it's an exceptional record by the ex-
ceptional lady. Brian Ahern does his usually superb job. Flip:
No info.

recommended

BRIAN SHAW—You Burned The Love (Out Of Me) (2:53); pro-
ducer: Ray Pennington; writer: Wayne Carson; Rose Bridge
(BMI); RCA 10292.

JACK GREENE—-On The Way Home (2:54); producer: Walter
Haynes; writer: Betty Jean Ribinson; 4-Star (BMI); MCA
40415.

JOHNNY CARVER-Strings (3:08); producer: Ron Chancey;
writers: Bill Wills, Topper Saussy; Milene (ASCAP); ABC
12097.

REX ALLEN JR.-Lying In My Arms (3:05); producer: Larry
Butler; writer: Joe Allen; Tree (BM!); Warner Bros. 8095.

TERR STUBBS—A Fan Letter (J.R. | Love You); producer: Joe
Johnson; writer: Gary S. Paxton & Ronald Hellard; Acoustic
(BMI); 4-Star 5-1011.

BRENDA PEPPER-You Bring Out The Best In Me (2:59); pro-

ducer: Eddie Kilroy; writer: Linda Darrell; Excellorec (BMI);

Playboy 6038.

THE GUITARS OF SONNY JAMES—Maria Elena (2:56); pro-
ducer: George Richey; writers: L. Barcelata, S.K. Russell;
Peer, Int. (BMI); Columbia 3-10139.

Picks—a top 30 chart tune in the opinion of the review panel which
voted for the selections published this week; recommended-a tune
pr;:i:ted to land on the Hot 100 between 31 and 100. Review editor
~ Kirsch.

Billboard’s

Recommended LPs

® Continued from page 64

HENRY MANCINI-The Return Of The Pink Panther, RCA
ABL1-0968. Soundtracks from “straight”” movies don't make
the charts much these days, but the original “Pink Panther”
did so well and is so well remembered that the excellent Man-
cini score has a chance here. Some good piano solos from the
composer. Best cuts: "‘The Pink Panther Theme,” “Dreamy”
(ideal for MOR play).

jozz

CEASAR FRAZIER-75, 20th Century/Westbound W-206.
Good, big band style soul jazz with strong crossover potential
to pop and soul. Should be disco play on several of the cuts.
Keyboard man Frazier dominates most of the songs, but not
in an obtrusive way. Good guitar work from David Spinoza.
Best cuts: “Summer Breeze,” “Living For The City," “Walking
On The Side.” *

PERIGEO—Genealogia, RCA TPL1-1080 (RCA). This is the first
U.S. release by Perigeo, italy's jazz-rock band, and the music
is highly reminiscent of the current musical trends in this
idiom. The instrumentation is guitar, keyboards, bass, drums
and saxophones. This album should pick up play on all pro-
gressive stations, besides jazzers. Best cuts: “Genealogia,”
“Polans " “Vino Veritas,” “Monti Pallidi,” “Via Beato Angel-

ico.”

“
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Over ten years in the spotlight.
An early hit with “See The Funny Little Clown?
Then the classic “Honey” and a whole string of hits that followed.

‘And Then There

Was Gina’

UA-XW633

Bobby Goldsboro’s
first smash of 1975

onUnited Artists L J\ Records

Produced by Denny Diante, Spencer Proffer and Bobby Goldsboro ©MCMLXXV United Artists Music and Records Group. Inc.
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HE DON'T LOVE YOU (Like

| Love You)—Tony Ortando & Dawn
{(Hank Medress, Dave Appeil), . Butler, C. Carter,
C. Mayfield, Eiektra 45240 BB

BEFORE THE NEXT TEARDROP FALLS—maay Fonder

(Huey P. Meaux), V. Ketih, B. Peters, ABC/Dot 17540
JACKIE BLUE—o0zark Mountain Daredevils

(Glyn Johns, David Anderle), L. Lee, S. Cash, ARM 1654 WBM
SHINING STAR~Earth, Wind & Fire

(Maurice White), M. White, P. Bailay, Columbia 3-10090 SGC
ONLY YESTERDAY—Cupenten

(Richard Carpenter), R. Carpenter, J. Bettis, A&M 1677 ™K
WALKING IN RHYTHM — Biackbyras

(Donald Byrd), B. Perry, Fantasy 736 HAN
THANK GOD I'M A COUNTRY BOY ~Jonn benver

(Mitton Okun, Kris 0'Connor), Sommers, RCA 10239

HOW LONG~ ce

(lohn Anthony), P. Carrack, Anchor 21000 (ABC) B3
| DONT LIKE TO SLEEP ALONE—paul anke

(Rick Hall), P. Anka, United Artists 615 MCA

(Hey Won't You Play) ANOTHER SOMEBODY
DONE SOMEBCDY WRONG SONG—B.J. thomas

(Chips Moman), C. Moman, L. Butler, ABC 12054 B-3

PHILADELPHIA FREEDOM—EI(on John Bang®
(Gus Dudgeon), E John, B. Taupin, MCA 40364

KILLER QUEEN—queen

{Roy Thomas Baker, Queen), Mercury, Elektra 45226

SISTER GOLDEN HAIR—america

(George Martin), Beckley, Warner Bros. 8086
OI.D DAYS—Chicago

{James William Guercio), J. Pankow, Columbia 3-10131

BAD TIME—grand Funk
{limmy lenner), M. Farner, Capitol 4046

LOVE WON'T LET ME WAIT—wmajor Haris
(Bobby Eli), B. Eli, V. Barrett, Atlantic 3248

WHEN WILL | BE LOVED—tinda ronstadt
(Peter Asher), P. Everly, Capitol 4050

HUACK = Herbie Mann

{Herbie Mann), F. Arbex, Atlantic 3246

SHOESHINE BOY —Eddie Kendricks
(Frank Witson, Leonard Caston), H. Booker, L Allen,
Tamia 54257 (Motown)

LONG TALL GLASSES (I Can Dance)—Leo sayer
{Adam Faith, David Courtney), L. Sayer, Warner Bros. 8043

CUT THE CAKE—verage white Band (AWB)
(Asif Mardin), White, A. Gorrie, R. Mcintish, Atlantic 3261

THE IMMIGRANT —neil sedaka
(Neil Sedaka, Robert Appere), N. Sedaka, P. Cody,
Rocket 40370 (MCA

I'M NOT LISA=jessi Cotter

(Ken Mansfield, Waylon Jennings), ). Colter, Capitol 4009

IT’S A M|RACLE—Barry Manilow

{Barry Maniiow, Ron Dante), B. Manilow, M. Panzer Arista 0108

CHEVY VAN—Sammy Johns @
{Jay Senter, Larry Knechiel), S. Johns, GRC 2046

ONLY WOMEN—‘Miu Cooper
{Bob Ezrin for My Only Prod.), A. Cooper, Wagner Atlantic 3254

DON'T TELL ME GOODNIGHT—1obo

{Phil Gernhard), K. LaVoie, Big Tree 16033 (Atlantic)
RAINY DAY PEOPLE—G6ordon Lightfoot

(Lenny Waronker), G. Lightfoot, Reprise 1328 (Warner Bros.)

WILDFIRE —uichsel Murphey
(Bob Johnston), M. Murphey, L Cansler, Epic 850084 (Columbia)

BAD LUCK (Part 1)—Harold Melvin & The Biuenotes
{Kenny Gamble, Leon Huff), V. Carstarphen, G. McFadden, J. Whitehead
Philadelphia International 8-3562 (Epic/Columbia) hB

MAGIC—pitot

(Mlan Parsons), Paton, Lyall, EMI 3992 (Capitol)

GET DOWN, GET DOWN (Get On

The Floor)—joe simon
{Raeford Gerald, joe Simon), R. Gerald, J. Simon,
Spring 156 (Potydor)

LAST FAREWELL — roger whittaher
(Dennis Preston), R. Whittaker, Webster, RCA 50030
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{Producer) Writer, Label & Number (Distributing I.lhﬂ

—————

SHAKEY GROUND — remptations
{Jeffrey Bowen, Berry Gordy), J. Bowen, E. Hazel, A Boyd,
Gordy 7142 (Motown) SGC

I'LL PLAY FOR YOU (Hear the Band)—seals & crots
{Louie Shelton), ). Seals, D. Crofts, Warner Bros. 8075 WBM
TAKE ME IN YOUR ARMS
gROCk ME)—Doobm Brothers

ed Templeman), Holland, Dozier, Holland, Warnec Bros. 8092

BLOODY WELL RlGHT—Supertump
(Ken Scott & Supertramp), R. Hodgson, R. Davies, A&M 1660

TRAMPLED UNDERFOOT ~Led 2eppelin
{limmy Page), J.P. Jones, ). Page, R. Plant,

Swan Song 70102 (Atlantic) SGC

| WANNA DANCE WIT’ CHOO (Doo Dat Dance)-
Disto Tex & The Sex-O-Lettes Featuring Sir Monti Rock lIf
(Bob Crewe), B. Crewe, D. Randell, Cheisea 3015 83

REMEMBER WHAT | TOLD YOU TO
FORGET/MY SHIP—Tavares

(Dennis Lambert, Brian Potter), D. Lambert, B. Potter,
Capitol 4010 B-3

LOVE WILL KEEP US TOGETHER—The Captain & Tennile
(The Captain), N. Sedaka, H. Greenfield, A&M 1672 WBM

EASE ON DOWN THE ROAD — consumer Rapport
{Not Listed), C. Smalls, Wing And A Prayer 101 (Atlantic)
THE WAY WE WERE/TRY TO
REMEMBER— ciadys Knight & The Pips

(Ralph Maoss), M. Hamlisch, A. Bergman, M. Bergman/H. Schmidt, T.
Jones, Buddah 463 SGC/CHA

| WANT TO BE FREE—onio Piayers
(Ohio Players), J. Williams, C. Satchell, L. Bonner, M. Jones,
R. Middlebrooks, M. Pierce, W. Beck, Mercury 73675 (Phonogram)

GOOD LOWN’ GONE BAD —Bad Company
(Bad Company), M. Ralphs, Swan Song 70103 (Atlantic)

YOUNG AMERICANS —pavid Bowie
(Tony Visconti), D. Bowie, RCA 10152

AUTOBAHN—KH'NMK
{Ralf Hutter, Florian Schneider), Vertigo 203 (Phonogram)

M|STY—Ray Stevens

(Ray Stevens), E Garner, J. Burke, Barnaby 614 (Chess/Janus)
L-0-V-E (LOVQ)—M Green

(Willie Mitchell), A. Green, W. Mitchell, M. Hodges,

Hi 2282 (London)

SGC

™K

SGC

CHA

CHA

WBM

HAN

SGC

SGC

LOVIN' YOU— minnie Riperton ®
(Scorbu Prod.), M. Riperton, R. Rudolph,
Epic 8-50057 (Columbia)

AMIE—rure Praicie League
(Robert Alan Ringe), C. Fulier, RCA 10184

GROW'N'—Louins & Messina
(Jim Messina), K. Loggins, R. Wilkins, Cclumbia 3-10118

BLACK SUPERMAN/MUHAMMAD

ALI—johnny Wakelin & The Kinshasa Band
(Robin Blanchflower), J. Wakelin, Pye 71012 (ATV)

THE HUSTLE-van McCoy & The Soul City Symphony
(Hugo Perettl, Luigi Creatore), ¥. McCoy, Avco 4653

ATTITUDE DANclNG—.CarIy Simon

(Richard Perry), C. Simon, }. Brakman, Elektra 45246

SAIL ON SAILOR—geach Boys
{Beach Boys), B. Wilson, T. Almer, J. Riley, R. Kennedy,
Reprise/Brother 1325 (Warner Bros.)

DYNOMITE - Bazuka
(Tony Camillo), 1. Camillo, A&AM 1666

JUDY MAE —Boomer Castieman
{Boomer Castleman For VYogue BBProd.), B. Castieman,
Mums 8-6038 (Epic/Columbia)

BABY THAT'S BACKATCHA— smoey Robinson

(Smokey Robinson), W. Robinson, Tamla 54258 (Motown)

WHY CAN'T WE BE FRIENDS?—war

(Jerry Goldstein, Lonnie jordan, Howard Scott), S. Allen, H. Brown, M.
Dickerson, L Jordan, C. Miller, L Oskar, H. Scott, ). Goldstein,
United Artists 629

SPIRIT OF THE BOOGIE— Koot & The Gang

(R. Bell, Kool & The Gang), R. Bell, D. Boyce, Kool & The Gang,
De-Lite 1567 (PIP)

TOUCH ME BABY (Reaching Out

For Your I.OVE)—Tamiko Jones

(Tamike Jones), ). Bristol, Arista 0110

WHAT CAN | DO FOR YOU = Lagere
(Allen Toussaint), J. Ellison, E. Batts, Epic 8-50097 (Columbia)

SAmE—Spinnm

{Thom Beil), ).B. Jetferson, B. Hawes, C. Simmons, Atlantic 3268

LET THERE BE MUSIC—onms

(Chuck Plotkin), L Hoppen, ). Hall, Asylum 45243

GIVE THE PEOPLE WHAT THEY WANT—0ays
(Kenny Gamble, Leon Huff), BBK. Gambie, L Huff,
Philadelphia International 8-3565 (Epic/Columbia)

LIZZIE AND THE RA'NMAN—Tanyn Tucher
(Snutf Garrett), K. 0’Dell, L Henley, MCA 40402

SGC

HAN
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"Chart Bound

BURNINC  (ING- Mac Davis (Columbia 3-10148)
OLEASE PaRDON ME { You Remind Me Of A Friend)
—Rutus -eaturing Chaka Xhan (ABC 12099)

ANOTHER NIGHT —NHollles
{Epic 8-50110 (Columbia))
SEE TOP SINGLE PICKS REVIEWS, page 66

TITLE-Artist

(Producer) Writer, Label & Number (Distributing Label)

79 4
15
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87 | 2
37 |13
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88 | 2
84 | 4
89 | 3
90 | 2

63 | 8

ME AND MRS JONES—Ron Banks & The Dramatics
(LJ. Reynolds, Ron Banks, Don Davis),

K. Gambie, SGCL Huff, C. Gilbert,

ABC 12090

I'M ON FIRE—bwight Twilley Band
(Oister), D. Twilley, Sheiter 40380 (MCA)

THANK YOU BABY —styjistics

(Hugo Peretti, Luigi Creatore), H. Peretti, L Creatore, G.D. Weiss, AvcoB 3

SGC

4652

T-R-0-U-B-L-E—¢nvis presiey

(Not Listed), J. Chesnut, RCA 10278 SGC
JUST LIKE ROMEO & JULIET—sha Na N2

(Tony Camitio), Hamilton, German, Kama Sutra €02 (Buddah) SGC

THE BERTHA BUTT BOOGIE Pt. 1—timmy castor Bunch
(Jimmy Castor, J. Pruitt), J. Castor, J. Pruitt, Atlantic 3232 HAN

WHAT AM | GONNA DO WITH YOU —Barry white
(Barry White), B. White, 20th Century 2177

SHAVING CREAM—paul Wynn, vocalist

(Benny Bell), B. Beli, Vanguard 35183 SGC
ANYTIME (I'll Be There)~Frank sinatra
(Don Casta), P. Anka, Reprise 1327 Warner Bros. MCA

LONG HA'RED COUNTRY BOY—Chavlle Daniels Band
(Paul Hornsby/Don Rubin Prods.), . Oaniels, Kama Sutra 601 (Buddah) SGC

THIS oL’ COWBOY—MmhIII Tucker 8and
(Paul Hornsby), T. Caldweil, Capricorn 0228 (Warner Bros.)

THE FUNKY GIBBON—The Goodies
(Miki Antony for Chalice Prod.), B. Oddie, 20th Century 2189

MIDNIGHT BLUE—weiissa Manchester
{(Vini Poncia), M. Manchester, C.B. Sager, Arista 0116

YOU BROUGHT THE WOMAN
OUT OF ME—Evie Sands

(Dennis Lambert, Brian Potter), p. Lambert, B. Potter,
Haven 7010 (Capitol)

SWEARIN’ TO GOD —Frankie Valli
(Bob Crewe), B. Crewe, D. Randall, Private Stock 45021

ROCKIN' CHAIR—Gwen Mccrae
(Steve Alaimo, Willie Clarke, Clarence Reid),
C. Reid, W. Clarke, Cat 1996 (TK)

I'M NOT IN LOVE—10 cc
(10 cc), G. Gouidman, F. Stewart, Mercury 73678 (Phonogram)

B3

S6C

HEY YOU —Bachman-Turner overdrive
{Randy Bachman), R. Bachman, Mercury 73683 (Phonogram)

MISTER MAG'C—vaer Washington Jr.
{Creed Taylor), R. MacDonald, W. Salter, Kudu 924 (Motown)

SEX MACHINE (Part l)—lames Brown

(James Brown), }. Brown, Polydor 14270

YOU NEED LOVE-sm
(John Ryan), D. DeYoung, Wooden Nicke! 10272 (RCA)

$6C

| DREAMED LAST mGHT—lusﬁn Hayward & John Lodge
(Tony Clarke) 1. Hayward, Threshold 67019 (Londos)

MINNESOTA = Northern vight

(Not Listed), Stuart, Peterson, Columbia 3-10136

SUPPERY WHEN WET—Commudous

(James Carmichael, Commodores), T. McClary, Commodores,
Motown 1338

99 MILES FROM L.A.—anert Hammond
(Albert Hammond, Hal David), A. Hammond, H. David, Mums 8-6037
(Epit/Columbia) HAN

ROCKFORD FILES— wike post

(Mike Post), M. Post, P, Carpenter, MGM 14772
IT AIN'T NO FUN—Shilley Brown

{Jim Stewart, Al Jachson), F. Knight,

SGC

Truth 3223 (Stax/Columbia) SGC
LOOK AT YOU—George McCrae
(H.W. Casey, R. Finch), H.W. Casey, R. Finch, TK 1041 SGC

ROCK AND ROLL ALL NITE—uxis

(Neil Bogart, Kiss), P. Staniey, C. Simmons, Casablanca 829

BLANKET ON THE GROUND —siiie so Spears
(Larry Butler), R. Bowting, United Artists 584

TRYIN' TO BEAT THE MORNING HOME—r1.c. Shepard
(Jack Glimer, Bill Browder), T.G. Shepard, R. Williams, E. Kahanek,
Melodyland 6006 -(Motown)

ASTRAI. MAN — Nektar

(Peter Hauke, Nehtar), Nektar, Passport 7904 (ABC)

NO CHARGE—ShirIey Caesar
(Jetf Lane, John Bowden), H. Howard, Scepter 12402

STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the following upward movement.

positions / 3140 Upward movement of 8 positions / 41-100 Upward movement of 10 positions.
Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co.; B-M = Belwin Mills; BB = Big Bells; B-3 = Big Three Pub.; CHA
Cherry Lane Music Co.; CPI = Cimino Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogull Music; MCA = MCA Music; PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI =
Triangle Musnc/Kane, WBM =
HOT 100 A-Z-(Publisher -Licensee)
Amie (Mckenzie/Dunbar, BMI)........
lrne 'l Be There) (Spanka.

T™MK =

An:

Attitude Dancin
Brackman. A

Autobahn (Inte(song USA ASCAP) .

Baby That's Backatcha (Bertam.
ASCAP). S

Bad Time (Cram Penraft, 8MI1) .......
Before The Next Teardrop Falls

(Fingeriake, BMI) .

The Bertha Butt Boogre (Parl 1)
(himipire, BMI) e 73

Black Superman—Muham
{Drummer Boy, BMI1) .

Blanket On The Ground

Halt, BMI)..

Warner Bros. Music.

Dynomne (Tonob,
59 Ease On Down The Road
Fantare, BMI).
The Funky Gibbon (ATV BMI) o
Get Down, Get Down (Get On The
Floor) (Gaucho/Belinda, BMI)......
Give The People What They Want
2 (Mighty Three, BMI)...

1 Don't Like To Sleep

Good Lovm Gone Bad (Badcc/
AP)

(Hey Won't You Play) Another
Somebody Done Somebody

51 Bloody Well Right (AImo/Delicate, Wrong Song (Press/Tree. BMI)...
ASCAP).. 37 Hey You (Ranbach/Top Soit, BMI) ..
.. 25 HiJack (Dunbar, BMI}.. ...
99 Cut h';r")e Cake (Average/Comhon X How Long) (American Broadcastlng
ASC,
55 Don l Tell Me Goodmghl (Famous, The Hustie (Van McCoy/Warnev
47 AP) Tamerlane, BMI)...

The Immlgranl (Don Klrshnev o
BM!/Kirshner Songs. ASCAP)....
I'm Not In Love (Man-Ken, BMI}.....

I — S—— 45 I'mNot Lisa (Baron, BMI)......
A Gvowm (Savona/Sugartree BMI/ I'm On Fire (Tarka, ASCAP)....._...
. 53 Gnossos, ASCAP) .................... 52 It Ain't No Fun (East/Memphis/

Two Knight, BMI

97 You) (Conrad. BMI)...

)..
It's A Miracle (Kamikazi, BMI).........

| Want To Be Free (Ohio Players/
Unichapeli, ASCAP)...

Look At You (Sherlyn, BMI).............
44 L-OV-E (Love) (Jec/Al Green BMI)..

95
49

@ Recording Industry Association Of America seal of certification as

Only Yesterday (Aimo/Sweet
Harmony/Hammer & Nails,
ASCAP).

10 | w, Wi Love Will Keep Us Togethev (Don
85 ! [fg}l’;“[,’gg’;e,',: ,g’;::;g,’j;fg" * Kirshner, BMI).. 41 Pniadelpiia F Freedom (Big
1 BMI)... ... 39 LoveWon't Let Me Wait (Mighty SCAP) ... 11
o Jackie Blue (Lost Cabin, BMI 3 Lhise/Friday’s ChiG/WMOT. ';:'mﬂgn?;eyrF;vegg{el(;";gssof‘;i‘c) 28
Judy Mae (Tree International, BMI) 58 Lovin' You (Dickie Bird/BMI). 50 Forget/My Ship (ABCIDunmII/
54 Just Like Romeo and Juliet Magic (Al Gallico, BMI) ... .31 One of a Kind. BMU) ..
(Jobete, ASCAP/Stone Agate Me and Mrs. Jones (Assort 68 Rock And Roll All Nite (Case

Lasl Farewe'l (Arcola, BMI)

Let There Be Music (Borch,
ASCAP/JojoHana, BMI) .............
Lizzie and The Rainman (House of
Goid, BM1)
Long Haired Country Boy (Kama
Sutra/Rada Dara, BMI)... ..
Long TalI)Glasses (Chrysalis,

94
24

2 Midnight Blue (New York Times/

Rumanian Pickieworks, BMI)....... 80
12 Minnesota (Bay Lake, ASCAP)......... 90
33 Mster Magic (Antisia, ASCAP)... 86
Misty (Vernon, ASCAP) .................. 48

65 99 Miles From L.A. (Lenders-

Roberts/ApnI/Casa David.
AP}

No Charge (Wilderness, BMI)
7 Old Days (Make Me Smile/Big Elk
Al

. 26

American/Rock Steady. ASCAP)..
Rockford Files (Leeds, ASCAP)
Rockin' Chair (Shertyn, BMI) ...
Sadie (Mighty Three, BMI)...
Sail On Sailor (Brother, BMI)
Sex Machine (Part 1) (Dynalone/
L9 Belinda/Unichappell, BMI) ...
Shakey Ground (Jobete, ASCAP) .....
Shaving Cream (Madison, BM{).......
Shining Star (Saggiffame, ASCAP)... 4
Shoesh)me Boy (Stone Diamond,

BMI

Sister Golden Hair (Warner Bros.,

5 Slippery Wh h
ASCAP)..

Spirit Of the

Swearin' To God (Hearts Delight/
o Teke Me In Your Arms (Rock Me)

1-10 Strong increase in sales / 11.20 Upward movement of 4 posmons / 21-30 Upward movement of 6

(Seal indicated by bullet.)

= Chappell Music; CLM =
= Screen Gems/Columbia;

“million seller’”

Publishers Sales Inc.; SGC

Walklng In Rhythm (Blackbyrd
13 ME) o
The Way we Were/Try T
- 91" Remember (Colgemns, Rscap/
1 Chappel!, ASCAP)..........
What Am | Gonna Do Wlth Vou
(Sa-Vette/Jaruary. BMI) ..
What Can | Do For You (Gospel
Bird, BM1)

Gang, BMI)..

Caseyem/Desidera. BMI) .
(Jobete, ASCAP)...

Thank God 'm A Country Boy
(Cherry Lane, ASCAP). .. ... 7 When \)N'll | Be Loved (Acuﬂ -Rose. =
Yo Bty Caved Lottt L BMI) o 5
LhankeroulBaby|(colt mbassy o Why Can't we B Friends (Far Out,
This O Cowboy (No Exit, BMI)...... 78 60
Trampled Underfoot (Joanetine, Wlldﬁre (Mysten, BMI) 29
AP). -+ 38 You Brought the Woman Out in Me
T~R~0-U'B~L-E (Jerry Chestnut, 71 {ABC/Dunhili, Gne Of A Kind,
Touch Me Baby (Reaching Out For A
Your Love) (Bushka, AP) ... 62 88
Tryin® To Beat the Morning Home
(Don Crews/Stone Diamond,
) PR - o ¢ B 46

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Billboard.
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THE GOLD MACHINE ™

MAESTRO BARRY WHITE

Il'1s A New Single

YRR AVTHING
00 WK E 10

TH
ﬁmv
RECORDS

A SUBSIDIARY OF
20TH CENTURY-FOX FILM
CORPORATION

Produced by BAREY WRITE
Where His Friends Are! | A Sol Elimited, e & Barry White, o, Production
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FOR WEEK ENDING May 17, 1975
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publication may be reproduced, stored in a retrieval system
or transmifted, In any form or by any means, eiectonic.

mechanical. photocopying, recording, or otherwise, withoul
the prior written permission of the pubiishe:.
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STAR PERFORMER: Stars are awarded on the Top LP’s & Tape chart based on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward
Movement of 6 positions / 31.40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. ® Recording Industry Association Of America seal for sales of 1 Million dollars at manu-
facturers level. Recording Industry Association Of America seal audit available and optional to all manufacturers. (Seal indicated by colored dot).
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o © 1975 Atlantic Recording Corp.
A Warner Communications Company

Produced by Tom Dowd.

FINE ART

SD 36-112

“Newborn!’
The new album from The James Gang.
Cover Painting by Salvador Dali.

On Atco Records émd Tapes.
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"WE MAY NEVER LOVE LIKE THIS AGAIN"

By Al Kasha and Joel Hirschhorn

From

“THE TOWERING INFERNQ”’

PRIL 20..TONY"

For

“THE WIZ"

(BEST SCORE 8y CHARLIE SMALLS)

XD

MUSIC GROUP

20TH CENTURY MUSIC CORP. **
FOX FANFARE MUSIC, INC. ** ’
**subsidiary of 20th Century-Fox Film Gorp.

HERBERT N. EFSEMAN, PRESIDENT

2 co-publishext with Wemar Bros Music
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Creative Authors’ Rights

® Continued from page 3

most with very little copyright legis-
lating experience.

Fairly far down on the list was
record performance royalty—which
she favors as the right of a creative
work. She hopes it will be broughtin
and considered as part of the revi-
sion proceedings, rather than in the
separately introduced bills in Senate
and House.

Also in dispute is the mechanical
royalty rate for the compulsory li-
censing of music. The 3 cent statu-
tory rate in the bill, up from the 2
cent 1909 rate, “still seems infinitely
too low” to the Register of Copy-
rights, in 1975. (She frequently
warns against over-use of compul-
sory licensing as eroding author’s
rights to a dangerous degree.)

The jukebox royalty exemption
from review by the Copyright Tribu-
nal set up in the bill is in dispute,
and the concept of the tribunal itself
is opposed by cable TV systems as
well as jukebox interests.

The whole question of “fair use”
of copyrighted works by educational
institutions is still not settled to the

‘satisfaction of either the copyright

owners or the users in this contro-
versy, Register Ringer pointed out.
But the controversy over a proposed
amendment to give public broad-
casting systems broad compulsory li-
censing rights is nearing compro-
mise on the Senate side.

Heading her list of issues she feels
will get the most attention, are cable
TV, a perennial hurdle, and library
photocopying of copyrighted mate-
rials. Photocopying was not in-
cluded in the house-passed 1967 re-

vision, and the cable TV terms were
deleted in floor debate. -

The present revision bill, as
passed by the Senate last year (Now
S.22, with duplicate House bill H.R.
2223) “needs more work” on the way
both of these issues are handled,
Ms. Ringer believes. Again, the es-
sential requirement is compromise,
negotiation between copyright own-
ers and users—and she favors au-
thors over users every time, she is
frank to say.

This stand brought a challenge
from Reps. Charles Wiggins (R,
Cal) and George Danielson (D,
Cal.). Rep. Wiggins flatly stated that
he felt “disseminators” (i.e., users of
copyrighted materials) fulfill the
“primary” intent of the constitution
in promoting arts and sciences. “In
any clash between author and dis-
seminators to the public,” said Rep.
Wiggins, “the public wins as far as
I’'m concerned.”

Rep. Danielson said the public
policy as he sees it grants the author
exclusive rights for only limited
times, and he was dubious about the
proposed term of life plus 50 years.
Also he felt the only justification for
copyright is to promote the arts and
sciences for the public. “My yard-
stick is that copyright is only the
means to that end.”

Ms. Ringer argued that this belief
no longer holds. “Users strengths are
so much greater,” due to prolifer-
ating technological uses. The author
loses control. Without fair reward
and incentive, he cannot create.
“The public interest ultimately lies
in the protection of authors’ rights.”

Viability Of Campus Radio

® Continued from page 29

community, but they put an empha-
sis on sales and traffic—something
which does not exist on WGSU,”
Monastersky says.

He agrees that certain college sta-
tions are not teaching certain man-

MusExpo Draws
Russia’s Reps

NEW YORK-Several delegates
from the Soviet Union, representing
all aspects of recorded music and
publishing, have made reservations
to attend International MusExpo '75
slated to be held in Las Vegas Sept.
21-24. In addition, representatives
from three countries have been
named to coordinate attendance by
foreign music firms.

Roddy Shashoua, MusExpo pres-
ident, says he has received confirma-
tion of attendanace from: Mezhk-
niga, the official Soviet agency that
imports and exports recordings,
sheet music and books; VAAP, the
copyright agency of the U.SS.R,;
and Melodiya.

The three international represen-
tatives named by Shashoua are Jerry
Troger of Troger Music, Munich;
Patrick Kent of Allo Music, Paris,
and Ms. Myrian S, Avanzi, Rio de
Janeiro.

Shashoua has also released the
names of an additional 33 domestic
and overseas firms which have
signed to participate in the event. In-
cluded are Capitol Music Co., K-Tel
International, London Records,
Leeds Music (U.K.), Peer-Southern,
A. Schroeder International, the Ev-
erest Record Group, Stax Records,
Nippon Phonogram (Japan), Victor
Music Publishing (Japan) and
ATV Music (UK.).

To date, 450 companies from 45
countries have confirmed their par-
ticipation at the event, according to
Shashoua.

datory professional ethics and prin-
ciples, and he says some of these
ethics can be learned and experi-
enced only from the experience of
professional radio itself.

“College radio in itself, presents
problems: lack of monetary incen-
tive, constant change of staff, con-
flicting egos, but above all it pro-
vides the only opportunity for an
individual to gain the basic knowl-
edge needed in the medium of ra-
dio,” he says. “From my brief four-
year stint with college radio, I and
many others believe it is an invalu-
able experience.”

He agrees with the idea that the
majority of college professors in the
broadcasting spectrum are heavy on
theoretical historical perspectives of
radio.

“I consider WGSU to be a unique
station, because through the many
principles and doctrines of John
Davlin (a full-time paid station
manager) and his experiences, he
has created over the last eight years
an educational station that still pro-
vides excitement and challenge for
students.”

One of the benefits of working for
a college station, according to
Monastersky, is the fact that it spon-
sors programming that can give stu-
dents an opportunity to create and
experience what commercial radio
lacks.

Anthony Seagraves, a sales repre-
sentative for WAKS in Raleigh,
N.C., says that most college profes-
sors have never been in a commer-
cial radio station the past year and
that the stations are usually pro-
grammed for someone other than
the students.

“The suggestion that professional
broadcasters devote time to the col-
lege curriculums, and professors
seek jobs in the ‘real’ radio world
one semester a year are the best solu-
tions for the problem, I've heard,”
Seegraves says.

George Harrison is in Los Angeles recording his final
album for Apple Records, to fulfill previous recording
obligations. ... The Spinners are holding auditions in
Detroit for a permanent stand-in, who will be able to fill-
in for each of the five members in case of emergency.
This was promoted after the group was forced to cancel
its second engagement in a year due to a group member’s
illness. . . . Clive Davis personally introduced his new art-
ists Jeannie Arnold and Christic Thompson on ABC’s
AM-New York. ... Hot Tuna has added guitarist Greg
Douglas to the group making it a quartet.

Gladys Knight and the Pips have their own summer re-
placement show on NBC debuting July 17.. .. Jefferson
Starship’s Papa John Creach fell prior to going on stage
at Michigan State Univ. and although he was rushed to
the hospital for a diagnosis of several broken ribs, he still
returned from the hospital to finish the date. ... New
York mayor Abe Beame proclaimed May 7 Songwriters
Hall of Fame Day.

Z.Z. Top is looking for a site capable of handling
100,000-150,000 people for its planned second annual
Texas-size rompin’ stompin’ barndance and Barbeque.
... ASCAP president Stanley Adams named to CISAC
executive bureau. . .. Jose Feliciano’s “Chico And The
Man” has been nominated for an Emmy award. ...
April 23 was proclaimed George Duke Day at BASF
Record’s Bedford, Mass. plant, and all of employees—
music and otherwise—got into the act by wearing Duke
T-shirts.

Don Kirshner is the executive producer of a new musi-
cal game show “Musical Chairs” that debuts on CBS on
the afternoon of June 16. The show stars singer Adam
Wade, who will be the first black daytime host, and two
special singing guests are scheduled each week. ...
Robin Trower has returned to England for a 10-day rest
before finishing up the last month of his tour.

LATE SIGNINGS: Terry Jacks to Private Stock. This
reunites him with Larry Uttal, whom he recorded for at
Bell Records. . .. Larry Coryell and the Eleventh House
to Arista. Vanguard had sought to halt the signing.

Charlie Bratnober, national training chief for Phono-
disc out of San Francisco, is in Marin General Hospital,
Bon Air Rd., Greenbrae, Calif. He is convalescing trom
an illness. .. . Promoter Norman Granz will tour Europe
with the Ray Charles Show for a month in 1976, follow-
ing its SRO 24 days in Europe this month and April. . ..
Bobby Goldsboro has the No. 2 record in England, a re-
release of “Honey” on UA. Record was reissued after the
BBC poll of listeners indicated it was top favorite of the
past 10 years. . .. Heilicher Bros., which opens its Atlanta
indie label distribution branch May 12 (Billboard, May
10), is closing its Chicago distribution branch. Almost all
lines move to MS Dist. Chicago was dropped with the
exodus of Phonogram/Mercury to Phonodisc.

David Kemper is temaining a Los Angeles studio
drummer, not joining Focus as reported here last week.
He just played on the new Focus album. ... Monty Py-
thon’s new “Matching Tie & Handkerchief” LP is
claimed by Arista to be genuinely three-sided. Both sides

Inside Track

are marked “Side 2” but one side is actually double-
grooved and has a second complete set of routines which
can be played by experimenting with tone arm place-
ment. .

Argent’s Russ Ballard produced the new solo album
by the Who’s Roger Daltry. . .. Singing back-up vocals
on the new David Bromberg single “Wonderful World”
arc Bonnie Raitt, Linda Ronstadt and Emmy Lou Harris.

Snuff Garrett to appear on ABC-TV Wide World
“Summer of ’65” special May 23. ... It was Allen
Toussaint Day in New Orleans and Ohio Players Day in
Dayton as their hometowns honored the artists.

Gregg Allman TV guesting with his lady friend Cher
for airing Sunday (11). ... Supremes singing national
anthem at Saturday (16) Muhammad Ali bout televised
by ABC from Las Vegas. . . . Dave Mason starring in and
scoring film “The Guitar Player.”

Laura Yager, Ovation artist, singing main title song
“Somehow” for film “Man Who Wouldn’t Die.” ...
Demis Roussos U.S. tour postponed to November due to
visa foul-up. . . . Isotope’s new percussionist is Aureo de
Souza.

Busby Berkeley, 79, the great film choreographer, will
have his life story made into a 20th Century Fox film. . . .
Motown’s next film, “Bingo Long All-Stars™ with Billy
Dee Williams, goes into production with Universal next
month. ... Miracles and Undisputed Truth headline
“Soul Search *75” with a $2,000-prize talent contest June
1 at the Los Angeles Shrine.

Brown Meggs, Capitol executive vice president, won a
Mystery Writers of America award for his thriller “Mat-
ter Of Paradise.” . .. Hoyt Axton makes Palomino debut
Saturday (16). . . . Sir Monti Rock ITI (Disco Tex) charg-
ing guests $10 for his gala birthday party May 29 at New
York Spaghetti Works. All guests must wear white.

Eagles playing three Midwest Rolling Stones dates. . ..
Herb Alpert to host a “Midnight Special.” . . . Paul Anka
and Andy Williams filling in for Sammy Davis Jr. illness-
cancelled dates at Caesar’s Palace. . .. Gil Scott-Heron
playing at Claremont Prison.

Sid Kuller and Lyn Murray scoring children’s TV
series “Fables Of The Green Forest.” . . . Rick Wakeman
scoring “Lisztomania,” the new Ken Russell film starring
Roger Daltrey as a rock Liszt and Ringo Starr as the
Pope. ... Dr. Bill Schwartz is now Front Line Manage-
ment’s house physician, giving all the Irv Azoff clients
regular check-ups plus being on call for out-of-town
emergencies.

Ebbets Field, Denver nitery, installing new 16-chan-
nel sound system and air conditioning. . . . Doobie Broth-
ersdriven to Southern California concert dates in fleet of
rare antique cars. . .. Mary Travers named to judge 1975
American Song Festival.

Al Schlesinger moderates panel on “Becoming Your
Own Publisher” for Hollywood Song Registration Serv-
ice Tuesday (13). . . . Chicago/Beach Boys tour to have
circus acts during intermission. ... Will Voeller, presi-
dent of Universal Recorders in Hollywood, died.

Record Advertising On Radio a High

® Continued from page |

key markets nationwide. The figures
listed are compiled either from ad-
vertising representatives billings or
from station billings direct. There-
fore, in some cases they represent ac-
tual cash outlay; in other cases the
figures do not, because of discounts
or other special deals.

RCA Records led the record com-

ASCAP Hikes
License Rates

NEW YORK-—-ASCAP has ini-
tiated a license fee rate increase to
restaurant and tavern owners to
cope with the effects of inflation. Li-
censing fees to these establishments
have remained the same since 1964.

Several new features are included
in the agreement: establishments
will no longer have to furnish lists of
songs performed, and it provides for
an automatic change of rates when
the establishment expands.

ASCAP has also offered an incen-
tive for signing these new agree-
ments that allows licensees to have
the old, lower rate for an additional
six-month period, if they sign within
30 days. A six-month grace period is
also being offered to prospective li-
censees, if they return their agree-
ments within 10 days. '

www.americanradiohistorv.com

panies in time buys, contributing
$474,000 to the toal in 1974. In 1973
the company also led, but with less
expenditures—$374,400. Second in
1974 was ABC Records with
$332,900, which represents a slight
decline from $367,700 worth of time
in 1973. Following close to ABC’s
pace in 1974 was Columbia Records,
with $324,000, which denotes a ma-
jor jump from the 1973 figure of
$185,600.

Taking over fourth spot in 1974
from Bell Records is Capitol. The

Culture Festival
At Fordham Univ.

NEW YORK-—Fordham Univ.
held its first annual culture festi-
val at the school’s Lincoln Center
campus, Monday (5) through Satur-
day (10). The festival, termed the
Common Ground, featured six days
of continuous free entertainment
including performers in the field of
jazz.

Highlighted acts included the Ri-
card Davis Jazz Quartet, the Dave
Holland Trio with Hannibal Peter-
son, Clifford Jordan and Freddie
Waits; Hank Jones Jazz Combo with
Elvin Jones and Frank Foster; Mar-
zette Watts; Ken Mclntyre Jazz
Quartet; Stella Marrs, Danny Kalb
and the Dupree Singers.

West Coast based firm shows
$123,200, a sharp increase from
$43,900 in 1973. Bell in 1974 fell to
fifth, with $86,300 (with Arista the
total is $116,300). In 1973 the figure
was $90,200.

Although the stores listed were
treated separately regarding time
buys, the survey did not distinguish
whether co-op money was involved.
In 1974 Harmony Hut’s expendi-
tures was $7,800 (no listing in 1973);
Discount Stores, $8,300 in 1974. In
1973 its time buys were $6,000.
Merco Stores in 1974 expended
$12,300 (no listing in 1973); and
King Karol stores was listed as hav-
ing $2,300 worth of time in 1973 (no
listing in 1974).

L.A. Enforcers

® Continued from page 3

was fined $1,000. Joseph Troy,
owner of Stereo Shack, 14622 Ven-
tura Blvd., Van Nuys, plead guilty to
two counts of state penal code 653H
violation and was fined $800 and his
six-month jail term was suspended.
His sales clerk, William Joseph, was
fined $250 and received a suspended
90-day sentence for pleading guilty
on one count. One-hundred-and-
fifty pirate tapes were found at
Stereo Shack.
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You may never need a Write Angle Pencil®...and then there’s the Billboard International Directory of
Recording Studios—if you’re in the music ifndu:‘st[y, you’fl need it! Here’s why:

= Detailed information on facilities available in recordmg studlos throughout the US and in over 20
foreign countries

= Manufacturers and importers of recording stud|o equnpment
= Recording studio equipment manufacturers by categpry

Full of information necessary to record company A&R departments, personal managers, booking
agents, motion picture soundtrack comparies, independent producers, and studios themselves.

BiIIboa(d’s International Directory of Recording Studios: indispensable...and one of a kind.
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