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AF Wages Rise 9% 
To $142.& MH High 

NEW YORK -Union musicians 
earned $142.8 million in wages dur- 
ing fiscal 1975, an increase of better 
than 9 percent over the previous 
year's total of $130.7 million. 

The national figures, as reported 
to the AFM & Employer's Pension 

U.K. Disk -Tape Sages 

in Buoyant Rise in 74 
LONDON -Although well short 

of the British Phonographic Indus- 
try's anticipated figures for the level 
of sales during 1974 -still to be re- 
leased- statistics just revealed here 
by the Dept. of Trade and Industry 
(DTI) underline the buoyancy of the 
U.K. record industry last year. 

According to the DTI, total disk 
sales in 1974 were worth $182.4 mil- 
lion compared with $143 million in 

1973, about a 27 percent increase. 
However, the BPI has forecast 

sales of records at manufacturers' 
prices to the trade to be in the region 
of $240 million. According to the 

(Continued on page 70) 

Welfare Fund, showed increases in 
almost all categories of musician 
employment for the period ended 
March 31. 

At the same time, it was learned 
that still unaudited figures of monies 
paid into the Special Payments 
Fund by record manufacturers also 
show a sizable rise over the prior 
year, with the total from this source 
expected to tally in at more than $9 
million. 

Recording session wages, accord- 
ing to Pension Fund sources, came 

(Continued on page 86) 

FBI In First Raid 
on Duplicator Of 
Pre -1972 Tapes 

LAKE VILLA, Ill. -The Justice 
Dept. has exploded the bomb 
against unlicensed duplicators of 
copyrighted material appearing on 
recordings prior to Feb. 15, 1972. 

In its first act, implementing its 
decision to move against duplicators 
claiming legality under terms of the 
compuslory licensing provision of 
the copyright act (Billboard, March 
8, 1975), Justice -via FBI agents and 
assisted by the Illinois State Police - 
raided a distribution warehouse 
here May 16 operated by E -C Tapes, 
Inc. (Continued on page 18) 

Public Broadcast Music Pact Near 
By IS HOROWITZ 

NEW YORK -Music licensors 
and public broadcasters are in the fi- 
nal stages of hammering out a long- 
term agreement that will funnel 
$300,000 to performing rights 
groups in its first year. Later stepups 
written into the pact may raise the 
annual fee to $500,000. 

Unique element of the plan is the 
adoption of a blanket annual fee for 
all protected music regardless of its 
origin. The shares of the total to be 

The MAHOGANY RUSH saga continues with "STRANGE UNIVERSE" (T- 

482). Their debut LP, "Child Of The Novelty" and U.S. tour have already 

gained MAHOGANY RUSH strong, widespread acceptance. Building from 

this base, "STRANGE UNIVERSE," on 20th Century Records, is sure of 

heavy chart positions. (Advertisement) 

divided among ASCAP, BMI, 
SESAC and the Harry Fox Agency, 
the groups participating in the nego- 
tiations, will be determined by the 
rights organizations themselves. 

The main issue still in contention, 
it is learned, is a disputed arbitration 
clause. But insiders expect that this 
question will be resolved within the 
next two weeks. 

Current bargaining centers on a 
(Continued on page 74) 

Interstate Traffic 
Of Pirate P 

red In Ne T Bill 
MOA Vows Fight 

To Limit Fee On 

Jukeboxes To $8 
By ROBERT SOBEL 

SWAN LAKE, N.Y. -Fred Col- 
lins, president of the Music Oper- 
ators of America (MOA), vows that 
the association will press its drive to 
keep the jukebox industry copyright 
royalty exempt from tribunal review 
and to support the proposed $8 roy- 
alty rate per box per year. 

A hearing on copyright revision is 

set to begin June 4 in Washington. 
In an interview at the annual con- 
vention of the Music and Amuse- 
ment Assn., held here May 16 -18, 
Collins said that plans call for five of 
the association's officers to attend its 

(Continued on page 68) 

`Northern Soul' :Excitement 
In U.K. With U.S. Records 
AM Stations Pepper 
List With Disco Tunes 

By JIM MELANSON 
NEW YORK -Disco product is 

increasingly finding a home on AM 
radio playlists, a Billboard survey of 
several key markets points out. 

While reactions from station mu- 
sic directors remain varied as to the 
degree of impact that disco music is 

having in their respective markets, a 
picture of increased recognition for 
the disks over AM airwaves seems to 
be evolving across the country. 

In fact, one of the strongest boosts 
for the music came just last week as 
Cleveland's WIXY expanded its 34- 
record playlist by 10 to accom- 
modate disco records. 

According to Marge Bush, music 
(Continued on page 14) 

By PETER JONES 
LONDON -It is spoken of, in 

grateful but astonished tones, as 
Northern Soul. It is a frantic, ener- 
getic, money- spinning soul scene, 
based in the industrial north of Eng- 
land. 

And it most certainly is a music 
business freak. For the demands of 
the disco dancers center round long - 
forgotten, rare, imported disks from 
the U.S.- records which in the main 
part were poor sellers when first re- 
leased. 

The soul market in the U.K. 
started expanding in the mid -'60s, 
but faded considerably in all areas 
except the north. There, today, in 
places like the Blackpool Mecca and 
the Wigan Casino, soul business is 

booming. 
New labels have been created to 

( Continued on pogo 60) 

By MILDRED HALL 
WASHINGTON -A new and po- 

tent attack weapon against interstate 
dealings in any and all types of un- 
authorized recordings has been pro- 
posed by Sen. William Brock (R- 
Tenn.). 

His recently introduced bill, S. 

1782, would amend the U.S. crimi- 
nal code to make unlawful the inter- 
state transportation, sale or receipt 
of any recordings made without the 
written consent of the owner of the 
original master. 

Senator Brock told fellow senators 
last week that his bill would put un- 
authorized tape copies in the same 
category as stolen automobiles or 
stolen securities. It would eliminate 
the need for U.S. attorneys to deal 
with the complexities of copyright 
law. "The procedures are those with 
which every U.S. attorney is famil- 
iar," the senator said. 

The senator paints a darkening 
(Continued on page 18) 

"FANDANGO" is here! The new album by Z Z TOP ... "that little of 
band from Texas" ... is hot as a pistol. Just shipped, it's soaring up 

the charts as a result of the overwhelming initial airplay and sales. 

Side One is a phenomenal live recording of the bluesrock trio's dynamic 

stage act. Side Two further demonstrates their skillful studio musician- 

ship. "FANDANGO." CAUSE FOR CELEBRATION. On London Records 

and Ampex Tapes. (Advertisement) 
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General News 

Asher Sees Exchange 
Program At CBS Intl 

Treasury's 37 Disk /Tape 
Depts. Key To Exposure 

By JOHN SIPPEL 

LOS ANGELES -With the recent open- 
ing of six new outlets in the Bay area, the 
Treasury stores, a division of JC Penney, 
now number 37 record /tape departments 
cross -country, making them a major factor 
in recorded product retailing. 

"We consider records and tapes to be 
profitable in our stores." W.L. "Larry" 
Champman, smallwares buyer based in 
New York City, affirms. Pricing in the nine 
self -operated and 28 leased departments 
bears him out. 

Top 50 LPs, listing at $6.98, will sell for 
from $4.66 to $4.99, while catalog LPs 
range from $4.99 to $5.99. The pricing on 
$5.98 list LPs is $3.99 to $4.22 for Top 50 
product, while catalog goes for $4.22 to 
$4.99. A $7.98 tape is $5.99 to $6.66 for Top 
50, with catalog at $6.99. 

Chapman has firmed a formula for basic 
inventory for a department: 

Unit % of Retail Value 
Product Count of Store Inventory 
LPs 5,000 48% 
Quad LPs 200 1.7% 
8 -trk. tape 1,000 12.7% 
Quad Tape 200 2% 
Cassette 100 1.1% 
Top 100 LPs 200 2.1% 
Top 100 8 -trk. 75 .9% 

Accessories 
Instruments 1,800 12.7% 

Music Books 120 .9% 

Singles 3,000 8.8% 
Promo. LPs 2,100 8.8% 

The six new departments in the Bay Area 
offer the zenith in step -up rack exposure. 
The poppy and white fixtures, which meas- 
ure 72 inches tall, curve away from the cus- 
tomer, offering 126 facings of tape or 26 LP 
covers on each side. Fixtures are topped by 
extremely large, arresting lucite category 
markers. It is believed that the curved fix- 
ture principle was introduced by Bill Bow- 
ers, owner, when he re- designed his Holly- 
wood, Calif., Vogue store which he sold 
recently to the Peaches chain. The curved 
surface also cuts down on glare off shiny 
covers. This is the first time this greater -ex- 
posure feature has been utilized in a chain. 
The innovative fixtures were jointly de- 
signed with J.L. Marsh, who rack the six 
San Francisco area stores and three in Dal- 
las, and manufactured by Marsh. 

All six stores are somewhat different. 
Treasury converted what were White Front 
stores in Pleasant Hills, San Leandro, south 
San Francisco, Newark and former Park - 
view Gem stores in Sunnyvale and San 

(Continued on page 14) 

London Bows 4 -LP Set To 
Salute U.S. Bicentennial 

NEW YORK -London Records' 
contribution to the American bicen- 
tennial is a four -volume set, 
"Threads Of Glory," that incorpo- 
rates the 200 -year history of the U.S., 
through a mixture of music, narra- 
tion and sound effects. 

STAGE SHOW 
HAS WOLFMAN 

LOS ANGELES -The Don Kelly 
Organization is launching a stage 
show June 11 -with 30 cities already 
confirmed -that will pay tribute to 
radio, its greatness, and its air per- 
sonalities past and present. 

Don Kelly, president of the firm, 
says the show will feature Wolfman 
Jack, plus a bevy of musicians and 
dancers, performing on a stage with 
an I 8-foot replica of a radio and a 
stage framed by huge radio an- 
tennas. 

The show -called "I Saw Radio" - 
is being produced by programming 
consultant Buzz Bennett with Kelly 
the director. Rick Rogers of Gold- 
stream is the tour coordinator; 
American International Associates 
is the promoter. 

Each market will feature any - 
(Continued on page 42) 

From the combined use of Phase 4 
musical recordings and sound ef- 
fects, a picture of American History 
is heard through narration and 
speeches of many historical figures 
from Patrick Henry to Pres. Gerald 
Ford. 

Included in the cast of this pack- 
age are Ernest Borgnine, Fred Mac - 
Murray, Henry Fonda, Roscoe Lee 
Browne, Hugh O'Brian, Daws But- 
ler, Lee Bowman, Burt Lancaster, 
Rosalind Russell, Richard Carlson, 
Susan Oliver, Lloyd Nolan, Ronald 
Reagan, Nancy Davis Reagan, John 
Forsythe, Jonathan Winters, Forrest 
Tucker, Cesar Romero, Virginia 

(Continued on page 6) 

Snappy Disk Colors 
NEW YORK -Publisher George 

Pincus has formed Pal Disque Pro- 
ductions as a joint venture with pro- 
ducers Billy Arnell and Steve Loeb. 
All product will be released and dis- 
tributed by RCA, with the first disk 
a bicentennial single, "Sing Your 
Freedom Song" by singer -song- 
writer Frank Morgan, also recently 
signed by RCA. 

Deejay copies of the single are 
being pressed in a special vinyl with 
a red and white label. 

By JIM MELANSON 

NEW YORK -The word "international" 
may soon have an added dimension at CBS 
Records International, that is if Dick Asher, 
named to the divisional presidency last week, 
has his way. 

Describing a sort of exchange program be- 
tween subsidiaries, Asher says that he would 
"be in favor of moving people around period- 
ically, to give them a healthy change of per- 
spective." It would only strengthen CBS' over -. 
all operation, he continues, adding that he's 
not actually sure at this point whether it would 
be "logistically" feasible. 

Asher's thoughts on further "inter- 
nationalizing" one of the largest worldwide 
record operations surfaced last week during a 
Billboard telephone interview with the U.K. 
executive, named to succeed Walter Yetnikoff. 

While stating that he's going to remain in 
the U.K. for several weeks "to clear up busi- 
ness and personal affairs, it is evident that the 
skills Asher has used to run CBS' English com- 
pany for the past three years are already turn- 
ing towards the wider horizons before him. 
Touching on several topics, Asher says: 

That staff -wise he "has no sweeping 
changes in mind." 

That the continued strengthening of 
CBS' a &r and marketing activities will play a 
strong role in his presidency. 

That he is "extremely interested in Af- 
rica" as a developing market. (CBS has been in 

NARM Retailing 

Meet To Hit On 

Sensitive Topics 
CHERRY HILL, N.J. -NARM 

has detailed the business program 
for its first retailer conference and, 
under the plan, dealers will need to 
spend only one working day away 
from their businesses. 

The first session of the conference, 
which will be held June 9 and 10 at 
the Hilton Hotel, Philadelphia, will 
consist of a cocktail reception and 
dinner -meeting at 6 p.m., June 9. 
The session will be attended by re- 
tailers, members of the NARM 
board of directors and members of 
the manufacturing advisory com- 
mittee and will include a keynote 
speech by an industry executive. A 
question and answer period on the 
talk will follow. 

A full schedule of meetings is set 
for June 10, beginning with an 8 

a.m. session restricted to retailers 
and the NARM board of directors. 
This will feature a background of 
the NARM organization for new 
members and an in -depth discussion 
of the 11 resolutions outlined at the 
convention in Los Angeles in March 
(Billboard, May 17). 

A luncheon- meeting, which will 
(Continued on page 12) 

15 STATE RAID 

negotiations with certain countries on the con- 
tinent for some time now.) 

That artists and records are the best com- 
modities a record company has to offer, and 
that he intends to see CBS' message spread 
even further during the coming years. 

That he expects sales growth to come 
with greater penetration in developing mar- 
kets as well as with a greater share of market in 
places where CBS is already well entrenched. 

"We've been doing a good job at it all along, 
but there's still room to grow," says Asher. 

He sees a definite area of growth in r &b, es- 
pecially on the continent where the Phila- 
delphia sound of Gamble & Huff has been 
well received since being launched there with 
a major marketing /promotional campaign in 
1974. 

As in the U.S., the European disco scene is 

growing steadily and it's increasing interest in 
American Black music, explains Asher. 

As for quad software overseas, Asher sees its 
growth tied to hardware sales and right now, 
he continues, the international market for 4- 
channel equipment is well behind U.S. sales. 

Asher says that he expects to come to New 
York for a few weeks in July and then, "hope- 
fully, I'll be able to squeeze a few weeks of va- 
cation in." He sets August as the time when 
he'll be fully immersed in the day -to -day activ- 
ities of the division. 

(Continued on page 74) 

FBI Studies National 
Impact Of B &B Tapes 

LOS ANGELES -Full details of the magnitude of the operation of alleged 
tape pirate Albert T. Bell Jr., Shreveport (Billboard, May 24) will be revealed 
in about two weeks. Both the FBI and the U.S. Attorney's office in Shreveport 
indicate that the operation was substantial. 

It is known that FBI agents, armed with search warrants who raided the 
premises of two Bell sites, B &B Sales Inc., and Muntz Tape City, both in 

(Continued on page Its) 

Business And The Economy 

Being Rep & Distrib 
Works At Abcom 

By JOANNE OLIVER 
This is another in a continuing 

series devoted to various facets of the 
industry and how each is facing the 
state of the economy. 

COLUMBUS, Ohio -A dual ap- 
proach to the consumer electronics 
market as both distributor and man- 
ufacturer's rep has kept "business 
great" for Abcom, Inc., despite the 
sluggish economy, reports president 
Jack Abram. 

Both he and vice president Tom 
Baldwin see their three- year -old 

Pickwick Finds Distributing Labels Broadens Its Image 
LOS ANGELES -The image of 

Pickwick as a budget /oldies firm 
only should be long gone by now, 
with the firm owning one contempo- 
rary label and distributing six oth- 
ers, according to Phil Willen, direc- 
tor of marketing, Western region. 

Currently, the firm owns Pickwick 
International Products (P.I.P.), as 
well as distributing De -Lite (Kool & 
The Gang. Benny Troy, Electrified 
Action) and its subsidiaries Gang 
(Kay- Gees), Vigor and Black Gold, 
which offers Pickwick a heavy pene- 
tration of the pop and soul markets. 

The country 
Mega (Marilyn 
while jazz and d 
Groove Mercha 
Lionel Hamp 
George Freema 
Pickwick also 
for Thunderbir 

P.I.P. curren 
disk in the Ga 
6- 5- 4 -3 -2 -1 Blo 
has hit the H 
Fischoff produ 

"We got into 
about six years 
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arket is covered by 
ellars, Sami Smith) 
'seo are featured on 
t (O'Donnel Levy, 

.n, Buddy Rich, 
Jimmy McGriff). 

andles distribution 

y has a top disco 
Toms Empire's "7- 
Your Whistle" and 

100 with George 
t.. 

ontemporary music 
ago when P.I.P. be- 

gan distributing Douglas," says the next month we expect to pass our 
Willen, "but it was only recently that projections for calendar 1975." 
we really began to move in that di- Willen feels Pickwick has the po- 
rection. Distribution is through an tential to be a major contemporary 
independent network (Willen uses force for several reasons. "For one 
three distributors in Los Angeles thing," he says, "this kind of econ- 
and two in San Francisco, to avoid omy can be a benefit. You can have 
concentration of all lines with one a small but professional staff, not 
distributor and to offer the kind of have to worry about cutbacks and so 
product to the distributor who han- on, and continue to do a good job. 
dies it best) and we feel we've finally And there seems to be a trend 
grown up as a real label. toward larger acts looking at smaller 

"I think we were always treated as labels. 
kind of a stepchild by the parent "In addition, the parent firm al- 
company," Willen says, "but within (Continued on page 74) 

company as a double threat -rep 
firm for Superscope, Sony, Marantz 
and Johnzer; distributor for these 
lines plus BSR, Dual Phonemate, 
Scotch blank tape and Bowmar se- 
curity systems. 

Rep business runs three -to -one 
over distributor volume for a "$3- 
million -plus annual gross figure," 
and as the only such dual operation 
in the state, Abcom can easily shift 
from one operation to the other de- 
pending on the situation. 

"The pendulum swings on the dis- 
tributorship," Baldwin explains. 
"Dealers order direct when the econ- 
omy is going well-'we don't need 
you as much,' they say. But when 
they're playing it tight, they like the 
two -step distributor setup. So our 
distributor business was up about 50 
percent last year while rep business 
grew about 20 percent. Now, dealers 
are watching their business closer. 
They're tight on inventories and get- 
ting caught short more often, so our 
distributor business is still growing." 

As for manufacturers' help during 
the squeezed economy, "... Super - 
scope for one has been working out 
some special distributor programs so 

(Continued on page 33) 
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Music for all. 
Check it out. New albums from MFSB and The 
lovely Three Degrees. There's a match that's 
going to give the disco- dancers a hotfoot. 

MFSB's "Universal Love," featuring their 
single "ZS 

8 
y;' makes you move just like the S-3567 ex 

title suggests. 

So can you imagine what The Three Degrees 
sound like, with MFSB backing them up? They 
follow their recent gold single, ̀When Will I See 
You Again," with "Take Good Care of Yourself" 
from their new album, ̀ International." 

ZS8 -3568 

From MFSB, ̀ Sexy" music for all 
the people. From The Three Degrees, 

"Take Good Care of Yourself." 

Like we said, music for all the people. 

On Philadelphia International 
Records and Tapes. 

a 
Distributed by Columbia /Epic Records. 



the people. 

(a 1975 CBS INC. 



6 General News 
$7.95 TWOFERS 

Blue Note Schedules 
100 Vintage Reissues 

By JOHN SIPPEL 
LOS ANGELES -The first Blue Note Reissue series Feb. 15 of nine twofer 

LPs at $7.95 each has been successful. So much so that George Butler, label 
chief, and its director of merchandising, Charlie Laurie, are blueprinting a to- 
tal of 100 more over the next two years. 

Searches of the Blue Note vintage Cuscane found previously unre- 
vaults have uncovered such a moth- leased Sonny Rollins tapes from Vil- 
erlode of jazz treasures that the pos- lage Vanguard sessions circa 1957. 
sibility is good that all of the antici- The original Horace Silver Trio is 
pated reissues will feature different being readied, along with the late 
lead artists. Laurie admits the first Fats Navarro. Slated for the holi- 
nine were a pilot. Nine more will days is a five -LP Bud Powell pack - 
bow June 15. Omette Coleman, Sam age with a 16 -page full -color bro- 
Rivers, Andrew Hill, Lester Young, chure, which probably will retail for 
Gil Evans, Jackie McLean, Paul under $20. 
Chambers, John Coltrane and Cecil Forty sets will come between Sep - 
Taylor headline the new batch. tember and January. Already being 

worked out are: Art Blakey, Wayne 
Shorter, Clifford Brown, James 
Moody, Thelonius Monk, Herbie 
Nichols, Johnny Griffin and Col- 
trane, Sidney Bechet, James P. John- 
son, Gerry Mulligan with Chet 
Baker, Wes Montgomery, Art Pep- 
per, Lambert, Hendricks & Ross, 
Dizzy Gillespie and James Moody, 
Gil Fuller, the Jazz Crusaders, T- 
Bone Walker, Lee Konitz with 
Gerry Mulligan, Chico Hamilton, 
Jim Hall, Al Ammons, Meade Lux 
Lewis and Pete Johnson, Gene Am- 
mons and Ben Webster with Rich - 

Emphasis is on major historical and "Groove" Holmes, Booker Er- 
jazz which has not been available. win, Hank Mobely and Charlie 
For example, producer Michael Mingus. 

There'll be more authoritative 
liner notes with three full pages of 
the fold -out jacket explaining the 
full significance of the work by lead- 
ing jazz experts. The front cover will 
carry a succinct blurb explaining the 
LP a la paperback books. 

In -store merchandising will be 
provided. A 40 x 18 -inch full -color 
poster, covering all reissue LPs, and 
a permanent 200 LP rack with 24 
facings will accompany the mid - 
June release. Laurie is considering a 
special package for radio promo. 

ó 16 Years Of `Fantasticks' 
m And It Still Rolls Along 

By ROBERT SOBEL 

; NEW YORK -The off- Broadway r 
musical "The Fantasticks" and its 

M original cast album on MGM Rec- 
>- ords continue to establish new 
Q peaks. 

The album has sold more than 
200,000 worldwide, which repre- 
sents a high for an off -Broadway 
cast seller, according to Polydor Inc. 
The label claims the LP is selling at 
the rate of some 5,000 per quarter 
year. 

The show, the creation of Tom 
Jones and Harvey Schmidt, began 
its 16th year at the Sullivan St. Play- 
house in Greenwich Village here 
May 3, when it played its 6,249th 
performances. It is the world's long- 
est running musical and has, so far, 
paid its 57 backers 4,370 percent 

Award To Cimino 
NEW YORK -"What's More 

American," songbook published by 
Cimino Publications, has received 
the Freedoms Foundation at Valley 
Forge award for an outstanding ac- 
complishment in a bicentennial 
publication. 

The book project was put to- 
gether, including production and 
layout, by Peter Cimino, son of Mi- 
chael Cimino, head of the company. 

profit on 
$16,500. 

In addition to its record -breaking 
run in New York, "The Fantasticks" 
has played in all 50 states, Puerto 
Rico, the Virgin Islands and Wash- 
ington D.C. So far 3,788 productions 
of the show have been mounted in 
the U.S. in more than 1,500 cities 
and towns. There have been 12 na- 
tional touring companies in the U.S., 
and 21 additional productions at 
Army basés throughout the world. 

It also achieved record -breaking 
runs in Houston, where it ran for 
eight months; San Francisco, where 
it played from 1964 to 1970; in Los 
Angeles, where it was performed 
from 1964 to 1968; and in Denver, 
where it ran from 1968 to mid -1973. 

On the foreign end, the show has 
had 248 productions in 54 foreign 
countries, and has been produced 
107 times in Canada, 25 times in 
Germany, 19 times in Australia, and 
26 in Scandinavia. In Sweden, a pro- 
fessional production has been 
mounted every year since 1962. 
There have been six productions in 
New Zealand, and it has been done 
twice in Yugoslavia and twice in Is- 
rael. The show has had long runs in 
Dublin, Helsinki, Japan and Mexico 
City, among many other foreign 
areas. 

their investment of 

`Black Mikado' LP Near 
By BRIAN 

LONDON -World recording and 
publishing rights to "The Black Mi- 
kado," hailed by many critics as 
being the best musical to be 
presented in London in years, are 
about to be captured by Transatlan- 
tic. The play is being planned for an 
October Broadway opening. 

"The Black Mikado" is based on 
the Gilbert and Sullivan operetta 
and works the songs and lyrics in a 

contemporary context. The adap- 

MULLIGAN 
tation is by four U.K. residents, Dave 
Bloxham, the show's musical direc- 
tor, George Larnyoh, Eddie Quen- 
sah and Janos Bajtala, who are all 
members of the stage band. 

Transatlantic managing director 
Nat Joseph expects to finalize con- 
tracts in the face of competition from 
several major record companies. 

Joseph, who has an option to in- 

vest in the U.S. production of "The 
(Continued on page 69) 

Black Talent 

Blooming In 

Country Mart 
NASHVILLE -Black art- 

ists in the country field have 
gone beyond tokenism since 
the advent of Charley Pride, 
with growing numbers not 
only meeting with acceptance 
but with enthusiasm. 

Now female black artists 
are making their mark, with 
three top -notch performers 
under contract and with rec- 
ords on the market. 

The three are Ruby Falls, 
who has just had her second 
release for 50 States (her first 
one charted strong); Joyce 
Cobb, a leading entertainer 
here for a number of years, 
who has recorded for the 
Truth label, a division of 
Stax, and Lenore Ross, whose 
first record has been, released 
on RCA. 

She joins Pride at RCA, of 
course, and he has become a 
legend. Capitol has Stoney 
Edwards, and O.B. Mc- 
Clinton has done well on the 
Enterprise label, also a di- 
vision of Stax. Roosevelt Sa- 
vannah has done exception- 
ally well with his records in 
the Northwest part of the na- 
tion. Others include Haden 
Reed and Charlie Love. 
There are perhaps scores of 
others on small independents, 
encouraged by the break- 
through of these fast- devel- 
oping artists. 

Currently there is only one 
group in this category, the 
Pointer Sisters, who have 
done phenomenal things in 
the country market. 

Bradley Song Judge 
LOS ANGELES -Jerry Bradley, 

president of the Country Music 
Assn. and vice president of RCA 
Records, Nashville, is the newest ju- 
ror to be named to the 1975 Ameri- 
can Song Festival. Twenty -one oth- 
ers were previously named. 
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Calif. Legislature Probes 
6% Master Tax On June 2 

LOS ANGELES -The legislative 
proposal to throttle the attempt by 
the State Board of Equalization to 
assess a 6 percent state tax on royal- 
ties from leased masters (Billboard, 
May 24) encounters its biggest 
hurdle Monday (2). 

Sen. Alan Robbins, author of SB 
512, and proponents of the bill, 
along with representatives of the 
state board, will be heard before the 
important senate finance committee. 
No definite time has been set for the 
hearing that day. 

Persons interested in expressing 
their views on the controversial at- 
tempt to levy what is considered a 
double tax on the record /tape in- 
dustry are urged to be present or to 
write to any member of the powerful 
finance committee. Senators on the 
committee are: A. Beilenson, chair- 
man; Donald Grunsky; A. Ahlquist; 
Peter Behr; Denis Carpenter; Ran- 

dolph Collier; Lou Cusanovich; 
John Holmdahl; Nicholas Petras; 
David Roberti; Al Rodda; Walter 
Stiern; and Howard Way. The ad- 
dress is: State Capitol, Sacramento, 
Calif. 95814. 

If the state board's tax levy were 
upheld, tax experts feel it would im- 
pose an additional multimillion-dol - 
lar burden annually on the creative 
end of the record /tape industry in 
this state. 

U.S. Bicentennial 
Continued from page 3 

.Gregg, Anne Baxter, William Bake - 
well, George Hamilton, Walter Pid- 
geon, Lome Greene and Efrem Zim- 
balist Jr. 

The guiding light behind this 
project is company president D.H. 
Toller -Bond. 

Execulive Turnloble 
M. Richard Asher, appointed president, CBS Records International, suc- 

ceeding Walter Yetnikoff who was named president, CBS Records /Group a 
week before. Formerly with Capitol, he was named executive vice president of 
the division in 1971 and took on additional duties a year later as managing 
director, CBS Records /U.K. 

* * * 
Jerry Schoenbaum, former president of Polydor Inc. and head of Polydor 

International, has exited the company and is organizing a multi- faceted firm 
that will include artists, production, publishing, management, TV and films. 
He started with the company in 1963 as head of the MGM classical division. 

* * * 

Milton Sincoff promoted to vice president, creative services and manufac- 
turing, for The Buddah Group, after six years as creative services /production 
manager.... Newest product merchandising manager at RCA is Ron Ross, 
formerly with Circus, The Image Group and Famous Music. ... Chuck Dem- 
brak named Midwest /Northeast regional marketing director at GRC, after 
four years with RCA, most recently as national singles promotion manager. 

* * * 
Micki Cochnar adds marketing coordinator duties to merchandising man- 

ager post for Atlantic /ATCO. ... Donna Lee Halper, first femme DJ at 
WCAF, Cambridge, Mass., named Phonogram /Mercury East Coast a &r di- 
rector. ... Ann Gardner promoted to national promotion director at Famous 
Music Publishing.... Diane Blythe appointed assistant national promotion di- 
rector for ATV. 

* * * 
John Kearney moves from Plessey /Garrard to Sony Corp. as national sales 

manager, hi fi products.... Luba Firchuk promoted to supervisor, promotion 
administration at Columbia. ... Barry Mog shifts from Indianapolis to Chi- 
cago as new CBS Records field sales manager there. ... Arnie Handwerger, 
head of CBS Records college promotion dept., has resigned and will announce 
plans soon. 

* * * 

At Phonodisc, Shelly Rudin joins from Lloyds as branch manager, New 
York /New Jersey, and Paul Wennick, most recently BASF national sales /pro- 
motion manager, is appointed branch manager, Boston /Hartford /Buffalo... . 

Russ Lavitola promoted to executive vice president of Levine & Brown Music 
from general professional manager.... Ray Passman joins the professional 
staff of Boume Music.... Expansion at Schwartz Bros., Philadelphia -based 
wholesaler includes Bob Strauss to Pa. /N.J. /Del. sales staff; Jeff Deutsch to 
District Records division sales rep; Biff Kennedy and Buddy Dee to promotion 
staff. 

* * * 

Jay Butler, Greg Lewerke, Peter Burke, Billy Roberts and Phyllis Chotin 
have all left executive posts at UA Records home base, Los Angeles. UA has 
also closed its New York City publicity office.... Lenny Diamond, former pro- 
duction chief for Phonogram /Mercury, has return to the industry. He has 
joined Phonodisc's executive staff, New York.... Richie Gonzalez, who was 
director of operations for the Record Bar national retail chain, has been made 
director of leasing for the Bergman chain. Winslow Stillman, former leasing 
chief, has become assistant to George Schanke in the operations department. 

* * * 

William A. McDaid, president of Glenburn Corp., appointed president of 
Tetrad Corp., Nyack, New York, BSR subsidiary company.... Len Feldman 
named executive vice president, corporate at Magtec Corp. Also at Magtec, 
Darrell Zielkejoins as general manager of the duplicating division, Steve Feld- 
man joins as sales manager of the same division and Mike Brozowski becomes 
product manager of that division.... In Elk Grove Village, Ill., Jackson S. 
Carlson, recently sales manager of Teledyne Packard Bell, Sylvania and Philco, 
joins Sanyo Seiki (America) as Midwest regional sales manager. 

* * * 
Dolores Nash joins Sagittarius Records as administrative assistant to presi- 

dent Ronald Kass. She was administrative assistant to 20th Century Music 
president Herb Eiseman for the past three years.... And Mauro Proveromo, a 

former actor, named assistant to Tom Catalano president of the newly formed 

(Continued on page 86) 



MAIN COURSE 

RECIPE 

Start with 3 heaping 
portions of Barry, Maurice 
and Robin Gibb vocals. 

Add production by 
Arif Mardin. 

Stir in string and 
horn arrangements by 

Arif Mardin. 

Flavor with 10 fresh 
new Bee Gees songs. 

Spin at 33-1/3 RPM for 
about 40 minutes. 

Serve up -The Bee Gees 
Black Platter Special. 

Serves from one to many thousands at a sitting. 
On RSO Records and Tapes. 
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General News 

WJA IN NYC First East Coast Meeting Of 
Jazz Group Clarifies Its Goals 

By JIM FISHEL 

VCT Press photo 

WJA NEW YORK MEET -An array of jazz enthusiasts recently met at New York's WRVR for an organizational meeting 
of the newly- formed World Jazz Assn. (Top left) John Hammond Sr.,left, and George Avakian share a laugh before the 
meeting's start. (Top right) Jazz educator Clem DeRosa, left, explains a point to Benny Goodman, right, while jazz 
concert promoter Julie Lokin attentively listens. (Bottom) WJA president Hal Cook addresses the audience of more 
than 60 people. 

NEW YORK -Fear that another 
jazz organization might hamper the 
future of some existing jazz interest 
groups was dispelled by World Jazz 
Assn. president Hal Cook at an or- 
ganizational meeting here May 19. 
Cook told the more than 60 attend- 
ees that the solidification of all 
world jazz groups into a common co- 
alition was the main goal of WJA, 
and that it would not try to detract or 
take away funds from existing 
groups. 

At the meeting attended by a wide 
cross- section of East Coast jazz en- 

thusiasts, one from as far away as 
Chicago, Cook said that the progress 
of the six -week -old WJA has been 
excellent. More than 250 paying 
members have already been en- 
listed, he said, but the organization 
still has a long way to go. 

"I watched the growth of the 
Country Music Assn. and I think 
that the WJA could definitely 
achieve the same status," he said. 
"We have a very wide assortment of 
people here representing all areas of 
jazz including education, radio, 
publishing, live music, booking 

agencies, record companies, licens- 
ing agencies, writing, and most of all 
musicians." 

Among New York -based musi- 
cians attending the gathering at 
WRVR, the city's only full -time jazz 
station, were Benny Goodman, 
Mary Lou Williams, Mel Lewis, 
Billy Taylor, Stella Marrs and Bob 
James. 

Taylor, a long -time organizer of 
jazz appreciation groups, asked 
WJA board chairman John Levy if 
the group would try to secure arts 

(Continued on page 86) 

A Total Electronic Music Center 
Sound Arts Studio Sets Up Workshops, Rentals 

LOS ANGELES -What may be 
the first total electronic music center 
in the area, offering recording facil- 
ities, consultation services, work- 
shops and instruments for rental and 
sale is set to launch a full scale push, 
according to Bob Walter of the 
Sound Arts facility. 

Sound Arts is the old studio of 
Paul Beaver, one of the pioneer elec- 
tronic music composers and per- 
formers, who died earlier this year. 
Walter, along with Dan Wyman and 
Peter Bergren, are currently leasing 
the facility from the Beaver estate. 
Wyman and Bergren worked with 
Beaver. 

"The main thrust for now is on 
making this a total electronic cen- 
ter," says Walter. "Our recording ca- 
pacity at the moment is 8- track, but 
that is sufficient for what we intend 
to do, which is to branch into a num- 
ber of things." 

Several film scores and a number 
of demos have been cut at the studio 
recently, as well as commercials with 
Jonathan Winters and more com- 
mercially oriented material with 
John Lennon and Ravi Shankar. 

By BOB KIRSCH 
Sound Arts offers some 12 key- 

board instruments in the studio, as 
well as 11 sound modification de- 
vices, tape supplies and offers elec- 
tronic music /sound consultancy, 
electronic music composition and 
electronic design consultancy. 

Wyman, a former member of the 
USC music department, is preparing 
an eight -week course on electronics 
music to stress operation of all basic 
synthesizers, tape modification tech- 
niques and synthesizer /tape collage. 
Set to begin the week of June 23, the 
cost of the workshop will be $160, 
with each session set for three hours. 

Wyman is also Western sales rep- 
resentative for Moog modular sys- 
tems, but he says he will be carrying 
this activity on primarily outside of 
the confines of Sound Arts and will 
give equal time to all brands. 

Sound Arts hopes, however, to 
build a strong rental base as well, 
with less emphasis on sales. "There 
is so much electronic music being 
worked on now," says Walter, "that 
we feel the concept of renting only 
instruments applicable to this musi- 
cal style will work. 

"What we can do," he says, "is of- 
fer more than a recommendation of 
a brand to rent or purchase. If a per- 
son comes in and says he wants to 
get the sound of a bird falling down 
a canyon while sitting on a hollow 
log, then we will tell him how to do 
it. Or if he wants to sound like Keith 
Emerson on the first `Nice' LP; we 
can show him how to do that." 

A number of purely electronic 
composers have also been working 
in the studio, or have expressed and 
interest to do so. 

"Returning to the rental service," 
says Walter, "we will basically be 
acting as a showroom in this capac- 
ity. Someone can come in, try out the 
instruments he is interested in and 
rent the one that is most satisfac- 
tory." 

Peter Bergren is also heavily in- 
volved in building electronic rooms 
for universities, and he will continue 
with these activities. 

"It's a good merging of ideas," 
says Walter, "with the academic 
thread, the commercial recording, 
the rentals, sales, the rock and the 
classical composers." 
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Financial 
3M'S BRIGHT PICTURE 

Consolidated Sales Hit $290 Mil 
LOS ANGELES -Magnetic tape, 

recording equipment and polyester 
film contributed about 10 percent, 
or approximately $290 million, to 
3M's consolidated sales in 1974. 

Worldwide sales rose to $2.936 
billion, an increase of 15.4 percent 
over the $2.545 billion in 1973. Net 
income of $301.7 million, or $2.66 a 
share, rose only slightly as substan- 
tially higher costs kept profit mar - 
gins just ahead of $295.5 million, or 
$2.62 a share, in 1973. 

"Demand continues to grow in 
both consumer and commercial and 
educational markets for blank tape, 
with videocassettes displaying good 
growth in the commercial /educa- 
tional markets," a 3M spokesman 
says. "Sales of reel -to -reel products 
have leveled off as the popularity of 
magnetic tape cassettes and 8 -track 
cartridges has increased," he said. 

Sales of magnetic tape recorders 
and related products also rose to 
higher levels. Cassette recorders for 
education and commercial markets 
were in strong demand and contrib- 
uted significantly to the growth of 
the Recording Materials Division, 
according to the company. Sales of 
consumer (and instrumentation) 
recorders did not match 1973 levels. 

Of 3M's total sales, revenues in the 

U.S. reached $1.746 billion -or 59 
percent of total volume; inter- 
national sales, including U.S. ex- 
ports, increased to $1.190 billion, or 
41 percent of the total. 

Of the international sales, approx- 
imately two- thirds were made in Eu- 
rope, with the remaining one -third 
divided about equally among Can- 
ada, Latin America and the Far 
East. 

Off The Ticker 
Schwartz Bros., Washington, 

D.C. -based regional distributor, 
rackjobber and retailer, reports a net 
loss of $3,296 on sales of more than 
$4.6 million for the first quarter 
ended March 31, compared with net 
income of $34,572 on revenue of 
more than $4.5 million a year ago. 

$2.6 Mil Loan To Aid 
Seeburg's Juke Div. 

NEW YORK, N.Y. -A $2.6 mil- 
lion loan will help finance oper- 
ations of the Chicago -based Seeburg 
Corp. Products Division, over the 
next 20 months. The Chicago oper- 
ation makes coin- operated phono- 
graphs and vending machines. 

The announcement was made by 
the parent company, Seeburg Indus- 
tries, Inc., in reporting losses for 
1974 and the 1975 first quarter, com- 
pared with earnings in the like year - 
earlier periods. The first quarter loss 
was $1.8 million, compared with 
earnings of $155,000 a year earlier. 
In 1974, losses totalled $14.9 million, 
compared with 1973 earnings of $2.5 
million. 

The loan, made through Conti- 
nental Illinois National Bank & 
Trust Co., Chicago, has been guar- 
anteed repayment in part by Louis J. 
Nicastro, chairman of the parent 

FOR RENT 

SMALL OFFICES 

CBS THEATER BLDG. 

1697 BROADWAY 
53 -54 St. NEW YORK, N.Y. 

fr $125 mo. 
Apply Supt on Premises 

or call HERB GRAFF 

CENTURY OPERATING 

CORP 

(212) 279 -7600 

company, Richard T. Burger, vice 
president, and a group of 19 inde- 
pendent domestic distributors who 
presented Seeburg with almost $10 
million of irrevocable purchase or- 
ders for delivery of coin- operated 
phonographs over the next 18 
months. 

A spokesman at the Chicago of- 
fices notes that the additional fi- 
nancing will generate a cash flow sit- 
uation. Long range plans indicate 
that the company will be in the juke- 
box business for a long time to come, 
the spokesman confirms. 

Earnings 
Reports 

SAM GOODY 
1st qtr. 1975 1974 
Sales $8,794,000 $7,487,970 
Net income 93,799 29,565 
Per share .14 .04 

CETEC CORP. 
(Gauss) 

13 week to 
March31: 1975 a1974 
Sales $8,066,000 $8,337,000 
Income cont. oper. 106,000 197,000 
Income disc. oper. 21,000 
Net income 106,000 218,000 
Per share: 

Income cont. oper. .05 .08 
Net income .05 .09 

Average shares 2,292,000 2,330,000 
a- Restated to reflect change in accounting for re- 

search and development costs. 

K -TEL INTERNATIONAL 
3rd qtr. to 
March 31: 1975 1974 
Sales $28,449,000 $19,056,000 
Net income 1,780,000 931,000 
Per share .44 .23 

nine -months 
Sales 65,776,000 61,883,000 
Net income 1,694,000 4,232,000 
Per share .42 1.06 

CARNEGIE PLAZA 
162 W. 56 St (S.E. cor 7th Ave) 

Opposite Park Sheraton across from Carnegie Hall 

CUSTOM SUITES 
24 Hr. Bldg. With Doorman 

Unusual Opportunity 

Very Reasonable Rentals 
Short Term Leases 

See Bldg. Manager on premises or call 

661 -0700 

President Jack Schwartz said "the 
first -quarter performance was af- 
fected by returns from discontinued 
customers in our rack merchandis- 
ing operations and increased utili- 
ties, rent and other expenses in our 
retail chain. Adjustments have been 
made to achieve improved results in 
the current quarter compared with 
the second quarter of 1974." 

* * * 

ABKCO Industries, Inc., turn- 
around continued with increased 
revenues and profits for both the 
second quarter and six months 
ended March 31, despite legal fees in 
the Apple Companies litigation of 
$430,000 in the current six -month 
period versus only $230,000 in the 
prior year's period. Second -quarter 
revenue was nearly $1.9 million 
compared with $1.6 million a year 
ago, and net profit of $52,117 or 4 
cents a share compared with a loss of 
$81,025 of 6 cents per share last year. 
For the first six months of this fiscal 
year, revenues of nearly $4.3 million 
with a profit of $112,443 or 8 cents a 
share compares with revenues of 
nearly $3 9 million and a net loss of 
$140,855 or 10 cents a shares for the 
prior year. 

* * * 

At Sam Goody, Inc., sales for the 
first quarter of 1975, ended March 
31, were up 17 percent from the 
same period a year ago to nearly $8.8 
million. Net income for the period 
was $93,799 or 14 cents a share, 
more than tripling the figures for last 
year of $29,565 or 4 cents per share, 
president Sam Goody announces. 

ANTIPIRACY 
BILL NEARS 
OKLA. LAW 

OKLAHOMA CITY -By a vote 
of 38 -to -8, the tough antipiracy bill 
sought by the industry has passed 
the Oklahoma Senate, and now goes 
to a Senate -House conference corn - 
mittee where minor differences must 
be worked out. 

It is expected the measure will be 
in the hands of Gov. David Boren in 
a short period of time. The bill ear- 
lier passed the House 91 -0. It was 
sponsored jointly by Sen. Pinus 
Smith and Rep. Fred Ferrell. 

This is the same measure that was 
killed by the Oklahoma legislature a 
year earlier. Joint efforts by such in- 
dividuals as Mary Reeves Davis, 
Charley Pride, Jo Walker and Terry 
'Klein, representing the Country 
Music Assn.; Marvin Norcross of 
Word Records representing gospel; 
Stanley Gortikov representing 
RIAA, and others, were instrumen- 
tal in the passage. 

Gov. Boren, a strong proponent of 
the measure, has already indicated 
he will sign it. 

Market Quotations 
As of closing, Thursday, May 22, 1975 

1975 
High Low NAME P -E (Sales 

100s) 
Hi ah 9 Low Close Change 

251/4 13'/e ABC 8.7 819 2511 23% 23% + 1% 
6% 2% Ampex 6 149 6% 5'/e 5'/e Unch. 
3% 1% Automatic Radio 0 12 2% 2% 2% - Ye 

71/4 4% Avnet 3.8 122 7% 7% 7'/e Unch. 
18% 10% Bell & Howell 7.2 96 17% 171/2 17% Unch. 
51% 28% CBS 12 393 47% 46 46% Unch. 

9% 2% Columbia Pic. 17.6 142 7% 71/2 7 Yz - Y4 

3% 2 Craig Corp. 4 95 3% 3% 311 + % 

551/. 21% Disney, Walt 28.3 915 521/4 511/2 52 + '/. 
4% 1% EMI 12.5 98 4% 41/2 41/2 

36% 23% Gulf + Western 4.7 167 35 341/2 34% Unch. 
7% 3% Handleman 17.5 36 7'A 6% 7'/e + Ye 

15% 5% Harman Ind. 5.2 38 15'/e 15% 15% - 
7 3' /z Lafayette Radio 7.6 46 61/2 6'A 61/2 + % 

19% 12 Matsushita Elec. 11.9 9 18'/e 18% 18'/e + 'A 

64'/ 271/4 MCA 7.6 110 571/2 56% 57% + 1 

16'% 12% MGM 5.7 199 14% 13% 131/4 + 'A 

67% 43 3M 25.7 383 66 64% 65 Unch. 
3 11/2 Morse Elec. Prod. 0 18 2% 2% 2% + 'Is 

57'% 331/4 Motorola 23.2 344 51% 501/2 51 + Yz 

20% 12% No. Amer. Philips 8.4 56 19% 171/4 171/4 - 111 

18' %e 7 Pickwick International 7.8 44 16% 16% 161/2 - 36 

4% 2% Playboy 12.2 9 3% 3% 396'A Unch. 
19 10% RCA 14.7 1246 18'/e 18% 181/4 + I 
11% 5 Sony 28.3 529 10% 10% 101/ Unch. 
16% 9% Superscope 3.3 29 121/ 121/2 1235 + % 

401/4 11% Tandy 11.2 47 39'/z 39 39% Unch. 
6 2% Telecor 4.4 7 4% 4% 4% + 'b 

3'% Yz Telex 0 91 2% 2 2% Unch. 
3'% 1 Tenna 11.8 7 2 2 2 Unch. 
9Y 6 Transamerica 13.1 228 81/4 81/2 8% Unch. 

11% 5% 20th Century 8.3 134 10% 10% 101/2 Unch. 
17% 8% Warner Commun. 6.4 93 16'/z 16 16% Unch. 
24% 16 Zenith 73.5 322 24% 24% 24% - 

As of closing, Thursday, 22, 15, 1975 

OVER THE 
COUNTER 

VOL. Week's Week's Week's 
High Low Close 

OVER THE 
COUNTER° 

VOL. Week's Week's Week's 
High Low Close 

ABKCO Inc. 3 211 2'A 2'/4 Schwartz Bros. 0 2 1% 1% 
Gates Learjet 31 6% 6% 6% Wallich's 
GRT 0 1% 1% 11/2 Music City O Y5 % % 

Goody Sam 20 4% 3% 3% KustomElec. 0 1% 1'A 1% 
Koss Corp. 10 6% 6!% 61 OrroxCorp. 0 1% 11/2 1'A 
M. Josephson 0 4% 4% 4% Memorex 0 7% 61/2 6% 

*Over- the -Counter prices shown are "bid" (as opposed to "asked "). Neither the bid nor 
the asked prices of unlisted securities represent actual transactions. Rather, they are a. 

guide to the range within which these securities could have been sold or bought at the 
time of compilation. 
The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem- 
bers of the New York Stock Exchange and all principal stock exchanges. 

57th Street at 7th Avenue 

YOUR PRIVATE OFFICE 
IS NOW READY. 

IMMEDIATE OCCUPANCY 
NO LEASE REQUIRED 

Midtown's finest individual and 2room 
offices. Completely and distinctively 
furnished. 

Featuring unobstructed 28th floor views 
of East & Hudson Rivers, Central Park. 

Included in your rent: Exceptional 
services, such as Receptionist, individual- 
ized phone answering services, Mail and 
messenger service, Conference& projection 
rooms, Copying machines, etc. 

REASONABLY PRICED 
888 Seventh Avenue 

Phone 489 -1950 

G.Tsai & Company, Inc. 

RUSS GALLAGHER 

1900 Avenue of the Stars, 
Los Angeles, California 90067 
Telephone: (213) 556 -3234 

FOR INFORMATION REGARDING 
ABOVE MARKET QUOTES 

PLEASE CALL. 

Main Office 
55 Water Street 
New York, N.Y. 10041 

TAPE DUPLICATING SALES MANAGER 

Experienced professional to develop 
cartridge and cassette volume in the 
pre- recorded music and educational 
fields. Top company with established 
reputation for quality, security and 
service. Competetive prices. Capacity 
to meet any requirements. 

Only knowledgeable, experienced personnel 
need apply. Resume with salary requirements 
in confidence to: 

Box 840 
Billboard, 1515 Broadway, New York, N.Y. 10036 



First Annual Dixie Rock Awards 
On the afternoon of Monday, April 28th, some of the 
most influential radio and trade press in Los Angeles 
were persuaded to participate in the competition for 
the First Annual Wet Willie Dixie Rock Awards. Con- 
tenders were cajoled into catching on to the already 
enthusiastic response to Wet Willie's newest Capricorn 

single DIXIE ROCK when a muscle -bound hired hulk 
walked unannounced into their offices and playfully 
tossed them the "1,000 lb" Dixie Rock. 

Their spontaneous reactions captured forever on film, 
the winners are cited below for their courage, strength 
and statesmanlike dignity. . 
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CHARLES ATLAS AWARD-Bob Kirsh, Bffilboard 

Effortlessly handling the "1,000 lb." rock, Bob 

displayed his muscular superiority and I fted the 

Dixie Rock to new heights. 
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-Lenny Beer, or of our 

For his ranks, Lenny has forever 

promotional hened the bond between trade 

strengthened and record companies 

everywhere. BEST 
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Our congratulations to all the winners. And remember, with Wet Willie's DIXIE ROCK (CPS 0231) there are no losers. 
Wet Willie's new single "Dixie Rock" is from the album of the same name on Capricorn Records, Macon, Ga. 
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General News 

Taxe Expands Sound -alike Lines, Studios 
LOS ANGELES -Rick Taxe, 

convicted tape pirate who is appeal- 
ing his four -year sentence (Bill- 
board, May 3), will introduce a 99 
cent retail four selection 8 -track car- 
tridge within 90 days. 

Taxe demonstrated the cost- slash- 
ing concept of a no- moving parts 
cartridge, which has no hub and no 
pinch roller. His firm, Sound -alike 
Music, has applied for a patent. He 
will license the concept "or duplicate 
and manufacture the entire car- 
tridge for anybody for less than he 
can do it himself." Taxe will whole- 

Aretha's No Go 

Costs $47,500 
NEW YORK -A New York State 

Supreme Court Judge has slapped 
soul /pop artist Aretha Franklin with 
$47,500 in damages liability for her 
cancellation of a concert engage- 
ment in Tampa, Fla. in July 1969. 
The suit had been filed by GLG 
Inc., producers of the concert. 

In his ruling, Judge Arnold Fine 
pointed out that Ms. Franklin had 
failed to conclusively establish that 
her cancellation was due to illness. 

Judge Fine also ruled that "al- 
though the evidence is clear that at 
various times in June and July, 1969, 
Ms. Franklin was having serious 
problems, and had been in and out 
of hospitals, she had failed to estab- 
lish that she was unable to appear on 
July 5, 1969, as agreed. 

The ruling added further that al- 
though neither Ms. Franklin nor her 
agents had signed a contract for the 
Tampa performance, their efforts to 
arrange "playback" or substitute 
concert dates established conclu- 
sively "the existence of a contract de- 
spite the failure to prove the written 
agreement was executed." 

`Q, Jukebox Business 

Steady For Manufactur 
By ANNE DUSTON 

CHICAGO -Sales for quad juke- 
boxes in the eight months that they 
have been introduced, have sup- 
ported the concept to the point that 
all manufacturers intend to continue 
offering quad. 

Seeburg claims that some marKets 
are excellent for quad, notably the 
Philadelphia market. While the 
standard stereo box is the bigger 
seller, quad is more than holding its 
own. 

The use of the quad box can turn a 
business completely around, claims 
Joe Sennesac, advertising manager 
for Rockola. He cites one example of 
a bar -grille in a suburban area that 
changed its atmosphere and added a 
quad box. The changes brought in 
the young, swinging crowd, and 
added money to the cash register. 

"Knowledgeable operators will 
suggest changes that will increase 
the cash register receipts. That's the 
name of the game, not selling juke- 
boxes themselves. By considering 
the box as part of the whole atmos- 
phere package, the location can be 
made a success," Sennesac explains. 

The quad box is not given to any 
particular geographical area, but it 
is here to stay, says Paul Huebsch, 
general sales manager, Rowe Intl. 
"The number of sales in an area de- 
pends on the particular distributor. 
Some are forceful and aggressive in 
whatever they sell." 

The quad box represents a fair 
percentage of sales for Rowe, and 
presents no particular service prob- 
lems. "Record availability has been 
a problem, but there is more and 
more software available," Huebsch 
says. 

sale the completed prerecorded car- 
tridge for 50 cents. The Taxe -pro- 
duced four -selection cartridge will 
carry sound -alikes. 

Taxe and his brother, Ron, are 
concentrating on production of 
sound -alikes and the acquisition of 
oldies masters, especially those 
which appeal to the mature music 
buyer. The Taxes are adding an- 
other studio at their Arizona Circle 
base and will shortly announce the 
purchase of a Hollywood studio. 
Rick Taxe intends to produce 10 

Sound -alike tape albums per month. 
Taxe will have three 16 -track and 
one 8 -track studio in operation by 
summer. 

In addition, Taxe is duplicating 40 
different "best of" classical tapes by 
a variety of well -known composers. 
He is also readying a series of vin- 
tage radio broadcast tapes. He has 
contacted Sanford "Bud" Wolff, ex- 
ecutive director of AFTRA, regard- 
ing clearing material from such ra- 
dio shows. Taxe will wholesale his 
product for $1. Also being readied 
are a series of oldies tapes, made 
from the original masters secured 
from rightful owners, which date 
back to Enrico Caruso. Taxe also 
says he is leasing his sound -alike 
masters to both domestic and for- 
eign duplicators. 

In order to free himself for more 
production and acquisition, Taxe 
has sold the rights to market his 
Sound -alike Music 125 tape line to 
Delmar Industries, a public corn- 

I UARM Retailing 
Continued from page 3 

follow an 11 a.m. rap session that 
will concentrate on operational 
problems of record and tape retail- 
ers, will focus on seven topics. The 
topics were gleaned from 16 points 
made by Stan Comyn in a speech 
during the Los Angeles confab. 

The seven topics are "New Ave- 
nues for Advertising and Promo- 
tion"; "Meeting the Challenge of the 
Growing Adult Market "; "Variable 
Pricing of Product: The Right Price 
For the Right Album "; "Coordinat- 
ing and Expanding Manufacturer 
Promotion For the Retail Level "; 
"The Effective Use Of Manufac- 
turers' Merchandising Aids "; "How 
To Improve Packaging for Increased 
Sales "; and "The Single Record." 

The topics will be aired in the 
form of roundtable discussions, each 
of which will be co- chaired by two or 
three members of the manufacturers 
advisory committee. Retailers and 
the NARM board of directors, in ad- 
dition to the advisory committee, 
will attend. 

The retail advisory committee will 
meet with the manufacturers advi- 
sory committee at 3 p.m. to summa- 
rize the conference. 

NAMM 74th Show 
Has 240 Exhibitors 

CHICAGO -Approximately 240 
U.S. and foreign firms will exhibit at 
the National Assn. of Music Mer- 
chants Music Expo, June 21 -24 at 
McCormick Place. 

NAMM has already held one re- 
gional show, in Los Angeles in 
March. 

Among the educational sessions 
planned are: "How To Approach 
Selling In The 1980s," "Effective 
Window and Store Display," "Solv- 
ing Tax Problems For Business and 
Individuals," and "Budgeting and 
Forecasting." 

Eight directors will be elected dur- 
ing the organization's 74th annual 
convention. 

pany located in Salt Lake City, with 
marketing and promotional offices 
here. 

Dave Silver, the executive vice 
president, says the company was 
formed recently by four Sound -alike 
Music distributors, including him- 
self. Others are: Dean Rowell, Salt 
Lake City, president; Howard L. 
Margolis, Fresno, secretary; and La- 
verne Nelson, treasurer, San Diego. 
They will start delivery on the $2.98 
suggested list price tapes June 2. 
Delmar will concentrate its market- 
ing of tapes in supermarts, variety 

and drug chains and other mass out- 
lets. Rick Ward, former Taxe sales 
executive, has been named market- 
ing coordinator for Delmar. 

Delmar is producing two blister 
pack merchandising carousels ca- 
pable of holding 120 and 225 tapes. 
Four non -blister pack carousels will 
hold 30, 80, 160 and 240 units. Silver 
envisions six regional warehouses 
eventually serving á network of 200 
distributors in the U.S. Twenty dis- 
tributors have been appointed. A 
separate corporation and executives 
will serve the Canadian market. 

Lerner Sues Kirshner; 
Says No Tune Exploitation 

NEW YORK -Alan Jay Lerner, 
creator of such outstanding ever- 
greens as "Camelot," "Gigi," "On A 
Clear Day," and "Paint Your 
Wagon," has filed suit for $1.5 mil- 
lion in U.S. District Court here 
against the Kirshner Entertainment 
Corp., charging breach of contract, 
common law fraud, and violation of 
an antifraud provision of the Fed- 
eral securities law. 

The charges arise out of a 1969 
agreement between Lerner and 
Kirshner in which Lerner acquired 
$1 million worth of Kirshner stock in 
exchange for his (Lerner's) rights in 
such productions as "My Fair 
Lady," "Brigadoon," "Paint Your 
Wagon," "Gigi," and "On A Clear 
Day." 

In his complaint, Lerner argues 
that under terms of the agreement 
Kirshner Entertainment agreed to 
exploit the rights to derive the max- 
imum possible income. He also ar- 
gues that Kirshner Entertainment 
agreed to use its personnel and 
funds to exploit those rights; and 
that he (Lerner) received the assur- 
ance that Kirshner had the expertise 
and ábility to undertake the venture. 

However, argues Lerner, the de- 
fendant's true reason for entering 
into the agreement was "to make its 
stock, which it planned to offer to 
the public, appear more attractive, 

Wes Farrell Lumps 
Publishing Firms 

LOS ANGELES -The Wes Far- 
rell Organization has combined all 
its publishing operations into a new 
division titled the West Farrell Mu- 
sic Group. 

Some 60 publishing houses are 
represented or co -owned by the new 
group, including Pocket Full Of 
Tunes, Chelsea Music and Kenny 
Nolan Publishing. 

thus assuring the success of its public 
offering." 

In addition to seeking damages in 
excess of $1.5 million, Lerner is also 
asking the court to rescind the agree- 
ment, and direct the defendant to re- 
turn the allegedly fraudently ac- 
quired rights. 

Lerner is also seeking an account- 
ing of all moneys received by Kirsh- 
ner on account of the rights, as well 
as interests, cost and disbursements 
of the action. 

OPPORTUNITY OF A DECADE 
Obtain exclusive rights in your state for a revolutionary new concept 
that is replacing costly, out -dated concerts! Demand for Country 
Music and Rock Music is exploding. We have the way to fill this de- 
mand on a mass basis through our new million dollar CIN -A -COUN- 
TRY and CIN -A -ROCK. Both are geared for mass exhibition and each 
can be played in several different locations every weekend in your 
territory for 1 -2 years. (Atlanta scored $52,500 in the 1st week.) Pro- 
duction costs and big star names already paid for. Movie theatres, 
colleges, organizations waiting for it. You book, collect box -office 
and rebate % to us. If you seek major dollars from the entertainment 
industry and have the right background, contact me now for the 
full story. 
Contact Bert Tenzer, Pres., Indie -Pix Releasing Corp. 
400 East 56th St., Dep't 20, New York, N.Y. 10022 or call (212) 371 -2480 
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Magnet is a new record Com- 
pany that's been all over the 
British charts lately three or 
four Magnet hits aweek! 

Now the hottest new record >> 

company in England comes to 
America via Epic (the hottest 

record company iñ the states)' 
Starting with"There's a 

Whole Lot of Loving " by 
Guys 'N' Dolls (a Top 5 British 
smash), Magnet hits will be 
available in the U.S.. on Epic 
Records. 

r 
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THE WORLD JAZZ 
ASSOCIATION 

A non -profit organization founded for the pur- 
pose of bringing together the artistic and com- 
mercial aspects of JAZZ to promote the present, 
the future, and to recognize the past contribu- 
tions to the world of JAZZ. 

John Levy ... Benny Carter ... Dizzy Gillespie ... Monk Mont- 
gomery ... Stan Kenton ... Cannonball Adderley ... Bob Sum- 
mers... Dave Pell ....Jerome Richardson ... these jazz influentials 
and many more are just part of the force behind the newly orga- 
nized World Jazz Association, which even at this early stage is 
generating excitement and enthusiastic response from all over the 
world. 

Organizational and Individual memberships are now open to 
those who believe in JAZZ and want to take an active part in fur- 
thering JAZZ in today's world of music. 

If You Believe In Jazz, 
You Belong In The WJA. 

To: Paul Tanner, Executive Director / World Jazz Association 
Apartment 4C/10996 Rochester Avenue 
Los Angeles, California 90024 

My application and check for membership in WJA is enclosed. 
My Primary interest area is: (Please check one of the following) 

Advertising Agency 

Artist 

Composer /Arranger 

Educator 

International 

Jazz Society 

Music Instruments 

Music Publisher 

Performance Rights 

Performance Union 

Personal Manager 

Print Media 

Public Relations /Promotion 

Radio 

Radio/Television - 
Non Commercial 

Record Label 

Record Merchandising 

Record Producer 

Studio 

Talent Agent 

Talent Buyer 

Television /Motion Picture 

At Large 

Schedule of Membership Dues 
Individual Organization 
Annual Professional $ 15.00 Business $500.00 
Life Professional 100.00 Radio Station 100.00 
Annual General 10.00 Music Publisher 100.00 
Life General 100.00 Educational Institution 100.00 
Student 5.00 Radio -Non Commercial 

(Programming Jazz) Complimentary 

Amount Enclosed $ 

NAME 

ADDRESS 

CITY STATE /COUNTRY ZIP 

COMPANY 
TELEPHONE ( ) AFFILIATION 

Special Note: Since you may have a group of individuals or organizations who will 

want to become a member of WJA we request that you Xerox this form for their use. 

Generol News 
FBI Raids L.A. 

Tape Assembler 
LOS ANGELES -Three local lo- 

cations involved in a single alleged 
tape pirate operation were hit here 
last week by FBI agents armed with 
search warrants. No arrests were 
made. Evidence seized has been 
turned over to the grand jury for in- 
vestigation. 

Agents seized 18,000 assembled 
and unassembled alleged pirate tape 
plus quantities of packaging mate- 
rial and four tape winders at Allen's 
Packaging Co., Unit 36, 7625 E. 
Rosecrans, Paramount, Calif. At the 
same address in Unit 32, agents 
seized office records of EdPic Dupli- 
cators. - 

In apartment 77, Hawaiian Gar- 
dens Apartments, 1321 W. Rose- 
crans, Gardena, Calif., agents seized 
a master recorder, eight slave units 
and assorted raw materials used in 
duplicating tapes. 

N. C. Bust Nabs 

Alleged Pirate 
FAYETTEVILLE, N.C. -Cum- 

berland country sheriff Otis Jones 
arrested Terry Glen Miller, 22, May 
14, charging him with distributing 
and wholesaling alleged pirate 8- 
track tapes. This is the home of Ft. 
Bragg, where some 50,000 airborne 
troops make their home. John Polk, 
special agent for the Recording In- 
dustry Assn. of America, partici- 
pated in the bust. 

"Over $2.5 million in illegal tapes 
were sold last year in the South- 
eastern region," Polk said, adding he 
plans further investigations in other 
Eastern North Carolina counties. 

2 N.J. Men Plead 

Guilty To Piracy 
NEWARK, N.J.- Michael Levy, 

doing business as M &L Sales, As- 
bury Park, N.J. pleaded guilty in 
U.S. district court here to three 
counts of copyright infringement 
stemming from his sales of pirated 
tape recordings. U.S. Magistrate 
William Hunt released Levy on his 
own recognizance pending sentenc- 
ing. 

Also awaiting sentencing is Yeg- 
ish Hajakian who pleaded guilty to 
one count of selling pirated record- 
ings from a storefront in Maywood, 
N.J. He was said to have been sup- 
plied with the tapes by Levy. 

BMI Gives $15,000 

To 12 Composers 
NEW YORK -Broadcast Music 

Inc. (BMI) presented awards to 12 

young composers who shared in 
prizes totaling $15,000 in the licens- 
ing agency's 23rd annual student 
composers competition. 

Awards went to Stephen Chatman 
of Madison, Wisc.; Stephen Dem- 
bski, New York City; Richard 
Derby, Goleta, Calif.; Hal Freed- 
man, Bedford, N.H.; Margaret Ann 
Griebling, Akron, Ohio; Murray 
Gross, Brunswick, Me.; Stephen 
Abram Jaffe, Amherst, Mass.; Car- 
son Kievman, Atlanta; William 
Matthews, Sioux Falls, S.D.; Jay 
Reise, Oradell, N.J.; Rodney Ill Ro- 
gers, Scottsdale, Ariz.; Cristopher 
Roze, New York City. 

Winners were announced at a 
party held here on May 14. 

AMs Add Disco Records 
Continued from page 1 

director, the additional slots will be 
used solely for disco music, to be 
aired during the 6 p.m. to 2 a.m. 
time -slot. The records will have an 
airing frequency of once or twice a 
night, she says. 

The growth of the local club scene 
and an increased favoring of disco 
sounds by the station's listeners were 
the prime reasons behind the move, 
explains Ms. Bush. 

At San Francisco's KYA there 
hasn't been any expansion of play - 
lists, but disco sounds now make up 
some 40 percent of the station's on- 
air selections. The percentage a few 
months ago, offers music director 
Enid Heikel, was in the 10 -15 per- 
cent range. The station's playlist 
encompasses 34 records. 

'While the club scene is not that 
strong here yet, I think that the mu- 
sic is already having a very strong ef- 
fect locally," says Ms. Heikel. De- 
scribing the disco sound as a 
"refreshing new music for radio," 
she explains that she would like to 
expand the station's playlist to work 
in even more disco music, but that 
right now it just isn't feasible. She 
does add, though, that she has a spe- 
cial nighttime category, comprised 
of three selections, for testing 
"breaking" disco disks. 

Sharing the enthusiasm for disco 
product is Christy Wright, music di- 
rector at Boston's WRKO. Disco 
music now accounts for some 20 -25 
percent of the station's 35 -song play- 
list. - 

"Around the first of the year we 
were even heavier on disco records, 
but we've slowed up a bit," says Ms. 
Wright. She does feel, though, that 
disco music is playing a strong role 
on the local music scene. 

Moving southward to Phila- 
delphia, WFIL's Jay Cook says that 
"there's no question but that the dis- 
cos are the birthplace of a lot of the 
records we've played." He explains 
that the selection of records for the 
station's 26- record playlist remains a 
difficult task, and that sales results 
still play the prime role. 

In Washington, D.C., WPGC's 
music director Jim Eliot has disco 
product making up some 25 percent 
of the station's playlist of 25 -30 se- 
lections. "Our 18 -34 year old listen- 
ing audience is getting more and 
more into dance records," says Eliot. 
Whether the station's younger listen- 
ers are into the music isn't yet clear, 
he adds. 

From Atlanta's WQXI, music di- 
rector John Leader explains that the 
local disco scene is just getting 
started, and that any real impact 

hasn't been felt yet. Noting that the 
number of clubs catering to the disco 
crowd has grown in the past two 
months from four to the 10 -15 clubs 
now in operation, Leader says that 
he is constantly eyeing music com- 
ing out of discos, mainly in New 
York, and that if initial sales are 
there he wouldn't hesitate to go on 
the record. "It can be a viable 
scene," he says. 

Rick Sklar, ABC executive here, 
says that disco music has not had 
any strong influence on the station's 
playlist. He does admit, though, that 
in the last six months some half a 
dozen disco numbers have come 
home for the station. Notably, Van 
McCoy's disco song "The Hustle" 
went to No. 1 at ABC last week, after 
being on the station's list for four 
weeks. 

Treasury Grows 
Continued from page 3 

Jose. The space allocation of the lat- 
ter store made possible a "free- 
standing" record /tape department 
with its own register. All other Bay 
stores have central checkout units 
only. 

The 28 leased departments cross - 
country operate through Recco, a di- 
vision of Pickwick International. 
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16 General News 
ELTON'S SOUL 
HELPS SINGLE 

LOS ANGELES -Elton John's 
"Philadelphia Freedom," a former 
No. 1 Hot 100 single that has been 
dropping down the list for the past 
several weeks, moved back up the 
charts to a starred 12 this week as a 
direct result of soul action. 

Elton's move is the'exact opposite 
of what usually occurs on the charts, 
with soul records generally moving 
up the charts as a result of pop activ- 
ity. The song is a starred 47 on the 
soul charts this week. John previ- 
ously had a major soul hit with 
"Bennie & The Jets." 

MITMAI APRIL /BLACKWOOD SCHEME 

Select Writers Given Showcase 
NEW YORK -The showcasing of 

certain "select" songwriters has been 
added to April /Blackwood Music 
Publishing's strategies for material 
placement. 

Notably, the tactic is also designed 
to enhance an unsigned writer /per- 
former's chances for a label deal. 

According to Larry Fogel, general 
professional manager, the com- 
pany's first move in this direction 
was with a Randy Richards show- 
case last September at the now 

By JIM MELANSON 

closed Max's Kansas City music 
room. 

Showcase support was twofold: 
the publisher picked up the tab for a 
performance for some 100 industry 
figures, including a &r personnel, 
group managers looking for new 
material and press; April /Black- 
wood also financially supported 
Richards and seven musicians who 
traveled with him from the South 
during a week's gig at the club. 
While Fogel declined to say how 
much "expense" money was in- 
volved on April /Blackwood's part, 
he did state that the group received a 

few hundred dollars from the club. 
As a trial run for the showcasing 

principal, the Richards affair was 
judged a success, says Fogel. He 
claims that representatives of several 
label acts, including Three Dog 

Another Hendrix 
Album On the Way 

NEW YORK -Based on the sales 
success of his initial Jimi Hendrix is- 
sue, "Crash Landing." Hendrix 
tapes project coordinator Alan 
Douglas is going ahead with phase 
two, an album of Hendrix blues and 
jazz sessions. Douglas is pursuing 
plans for it to be released in Septem- 
ber. 

Artists playing on these sessions, 
part of the extensive set of tapes 
Hendrix left behind at his death, in- 
clude drummer Buddy Miles, bassist 
Dave Holland, organist Larry 
Young and possibly guitarist John 
McLaughlin. 

Night and Blood, Sweat & Tears, ex'' 

pressed strong interest in the 24- 
year -old writer's material. 

In the area of a label deal, Rich- 
ards has just finished an LP with a 
production company and the rounds 
to labels are about to begin, follow- 
ing mastering of the product. The 
production pact was arrived at 
through "mutual" efforts between 
April /Blackwood and Richards, 
says Fogel. 

As a courtesy, continues Fogel, 
CBS Records will have first refusal 
rights to the completed recording. 

As for future showcases, Fogel 
sees it as a very "selective" process, 
possibly once or twice a year. 
"Within a reasonable amount of 
money, though, you have to make 
the investment in your artist's ca- 
reer," says Fogel. 

Copyright Register 
Comments Clarified 

WASHINGTON- Register of 
Copyrights Barbara Ringer was in- 
advertently misquoted on the me- 
chanical royalty rate issue in Bill- 
board's May 17 story on the 
copyright revision hearings. 

The official transcript quotes Ms. 
Ringer as saying: "One can wonder 
how 2 cents in 1909 could possibly 
still be viable today. The answer is 
probably that the LP resulted in the 
unit price going from 2 cents to 
about 20 cents, or in some cases 24 
cents as a ceiling. But at the same 
time, it has been argued very force- 
fully that the 2 cent rate is infinitely 
too low, even considering the LP and 
the other structural changes that 
have occurred in that industry...." 

Referring to the last part of that 
extemporaneous statement, the Bill- 
board story read: The 3 cent statu- 
tory rate in the bill, up from the 2 

cent 1909 rate "still seems infinitely 
too low" to the Register of Copy- 
rights. 
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Col Seeks `A Chorus Line' 
NEW YORK -Columbia Records 

has the inside track on acquiring the 
original cast recording rights to "A 
Chorus Line," off - Broadway musi- 
cal. 

The show opened at the Newman 
Theater of the Shakespeare Festival 
Public Theater on May 14 and re- 
ceived rave reviews, which triggered 
interest in the album. The show is 
said to be headed for a Broadway 
opening in September. 

Meanwhile, RCA Records has re- 
leased the first single from the show. 
The song, "What I Did For Love," is 
performed by Jack Jones, who co- 
produced the single with Mike Ber - 
niker, RCA's pop a &r director. The 
disk was arranged and conducted by 
Marty Faich. The other side, not 
from the musical, contains a Jack 
Jones, Joe Kloess tune, "Don't Men- 
tion Love." 

"What I Did For Love" and the 
other tunes in "A Chorus Line" were 
written by Marvin Hamlisch (music) 
and Edward Kleban (lyrics). 

2 Contributors 
To Be Honored 

May 29 In N.Y. 
NEW YORK -Composer Burt 

Bacharach and the F. & M. Schaefer 
Brewing Co. will be honored at The 
Third Street Music Settlement's 80th 
Anniversary luncheon May 29 at the 
Plaza Hotel here. 

Atlantic Records chairman Ah- 
met Ertegun is the luncheon chair- 
man. Students of the school will per- 
form. 

Tickets are from the school at $25 
per ticket and tables are: Sponsors 
$250, Patrons $500 and Benefactors 
$1,000. 

Bacharach's award is for his musi- 
cal achievements in music and the 
Schaefer award is for service to mu- 
sic. 

General News 
WB's Campaign 
A Retail Builder 

LOS ANGELES -Warner Bros.' 
new "Your Kind Of Music" mer- 
chandising campaign is designed to 
turn entire retail stores and record 
departments into environments 
spotlighting current WB releases 
and selected catalog titles. 

A huge array of display material 
in a red, white and blue graphics 
theme is being set for some 200 par- 
ticipating stores. Included are wall 
units, divider cards, mobiles, posters, 
T- shirts, buttons, balloons, bunting 
and matches as well as individual 
merchandising pieces for new WB 
product. 

The campaign kicks off in 127 
Musicland stores, 12 Treasure City 
outlets and nine Shoppers City 
stores of the J.L. Marsh Co. Partici- 
pating via Musical Isle of America's 
Chicago and St. Louis branches are 
33 Goldblatt's Department Stores 
(audio and clothing sections as well 
as record departments), 20 Venture 
stores and 18 Playback stores. 

REC 0 R PROFITS 
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Interstate Shipping Attack 
Continued from page 1 

picture of criminal infiltration. 
`Law enforcement officials, both 
state and federal, have observed 
with concern the infiltration of hard- 
ened criminals and criminal organi- 
zations into tape piracy, attracted by 
the high profits and cash transac- 
tions which typify the pirate oper- 
ation. 

"Illicit products manufactured in 
Oklahoma are to be found in the 
stores and truck stops of New Jersey. 
Pirate tapes manufactured in Flor- 
ida are shipped to California for 
sale. Interstate commerce is used in 
the perpetuation of these offenses. 
The crime is truly national and can 
best be dealt with on that basis." 

Senator Brock is particularly con- 
cerned with the unauthorized tap - 
ings of noncopyrighted recordings 
"by our older artists like the legen- 

FBI Raids 1st 
Continued from page I 
E -C Tapes is owned by David 

Heilman, one of the nation's most 
vigorous opponents of attempts to 
halt unauthorized duplication. 

The raid, which was sanctioned 
by Ted Scudder, assistant U.S. attor- 
ney of the Northern District of Il- 
lionois, seized some 20,000 allegedly 
pirated pre -Feb. 15, 1972, record- 
ings. Also seized in the raid were a 
number of masters and substantial 
quantities of the firm's business rec- 
ords. 

Reached in Wisconsin by phone, 
Heilman said that the FBI raid 
"was no more than a sham." He 
challenged the Justice Dept.'s move 
by saying they "should not simply 
impound the recordings but should 
file criminal charges against my 
company for selling pre -Feb. 15, 
1972, material." He claims that he 
will file suit in Illinois Federal Court 
to recover the impounded product. 

He also claimed that the Justice 
move "is only an attempt to bypass 
the line of cases in the Second Cir- 
cuit Court of Appeals, including the 
American Metropolitan Enterprises 
case in 1967." 

15 State Raid 
Continued from page 3 

Shreveport on May 16, came away 
with three van loads of suspect tape 
and duplicating equipment 

Because the investigation in- 
volved 61 other cities in Louisiana 
and 38 cities in 14 different states, an 
FBI spokesman says it will take sev- 
eral weeks to ascertain the scope of 
Bell's firms. 

FBI agents raiding Bell's two loca- 
tions, confiscated 8 -track prere- 
corded tapes, around 20,000 blanks, 
plus duplicating material. Over 35 
FBI agents participated in the raids 
in the state of Louisiana alone, con- 
fiscating all tapes, found in locations 
searched with warrants issued by 
magistrate James M. Barton of 
Shreveport. 

Shreveport remains the central in- 
formation point for all FBI agents to 
report back as to their findings in the 
other states. 

Joseph T. Sylvester, special agent 
in charge of the FBI's New Orleans 
office, says the recent investigation 
of sales by B &B in alleged pirated 
tapes, is part of an on -going cam- 
paign targeted against violations of 
the federal copyright law which in- 
cludes producers or distributors of 
alleged pirated material. 

Locations visited by FBI agents 
during the May 16 raid are in Cali- 
fornia, Louisiana, Texas, Arkansas, 
New York, North Carolina, South 
Carolina, Florida, Alabama, Mon- 
tana, Oregon, Missouri, Ohio, 
Georgia and Kansas. 

dary Hank Williams," whose heirs 
suffer from the losses due to heavy 
pirating. 

The Tennessee senator will hold 
hearings in his country music home 
state, to build a record on the extent 
of the piracy there. Later, he will 
request hearings by the Senate 
Judiciary Committee here, which 
has jurisdiction over amendments to 
the U.S. criminal code. 

The piracy continues, Senator 
Brock said, although there are an- 
tipiracy laws in 30 states, and the 
Justice Dept. proceeds against the 
pirates under federal copyright law. 
The senator quoted an estimate that 
pirated recordings cost over a quar- 
ter of a billion dollars in sales lost to 
producers, performers, musicians 
and composers of the music last 
year. 

"Unfortunately, the provisions of 
the Copyright Act are such as to ren- 
der effective prosecution difficult,'! 
particularly in the case of the older 
artists whose performances are on 
non -copyrighted (pre Feb. 15, 1972) 
recordings. 

In January, Justice Dept. an- 
nounced it would begin criminal 
prosecution of unauthorized dupli- 
cation and sale of the older, unpro- 
tected recordings. The action will at- 
tack those duplicators who claim a 
right to copy the recordings under 
the terms of the compulsory licens- 
ing clause of the federal copyright 
law -a claim which has been re- 
jected by U.S. Courts of Appeals in 
four circuits. 
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"It's been nearly two years since Joan Armatrading's amazing debut album 
and it's been worth the wait ... One of the most strikingly original voices to emerge in 
recent years ... Joan is quietly destroying musical barriers, providing something fresh 
and invigorating that's flavoured by lingering touches of Soul, Blues, Folk, and the 
sounds of her Caribbean birthplace. The result is one of the most compelling artists 
working in Britain today. , To hear is to understand."_ ": '. - Rl?C.}oRD MIRROR 

oan Armatrading "Back To The. i ht" n ABVL Records. 
(SP- 4525) Produced Pete Gage. 
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* PRIME MOVERS: 

(D)THE CAPTAIN & TENNILLE -Lave Will Keep Us 

Together (A &M) 

AMERICA- Sister Golden Hair (W.B.) 

JESSI COLTER -1'm Not Lisa (Capitol) 

TOP ADD ONS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

JESSI COLTER -I'm Not Lisa (Capitol) 

EAGLES -One Of These Nights (Asylum) 

* PRIME MOVERS: 

(D) THE CAPTAIN & TENNILLE -Love Will Keep Us 

Together (A &M) 

NEIL SEDAKA -The Immigrant (Rocket) 

(D) FRANKIE VALU- Swearin To God (Private 

Stock) 

20 

Billboard Sin9les Radio Action 
Play list Prime 

TOP ADD ONS - NATIONAL 
PAUL McCARTNEY & WINGS- Listen To What The Man Said (Capitol) 

JESSI COLTER-I'm Not Lisa (Capitol) 

GLEN CAMPBELL -Rhinestone Cowboy (Capitol) 

D- Discoteque Crossover 

ADD ONS -The two key prod 
ucts added at the radio stations 
listed; as determined by station 
personnel. 
PRIME MOVERS -The two 
products registering the great- 
est proportionate upward 
movement on the station's 
playlist; as determined by sta- 
tion personnel. 
BREAKOUTS -Billboard Chart 
Dept. summary of Add On and 
Prime Mover information to re- 
flect greatest product activity 
at Regional and National levels. 

Pacific Southwest Region 

TOP ADD ONS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

ALICE COOPER -Only Women (Atlantic) 

KG'S -Keep On Bumping. (Gang) 

* PRIME MOVERS: 

PILOT -Magic (EMI) 

MICHAEL MURPHEY- Wildfire (Epic) 

ROGER WHITTAKER -Last Farewell (RCA) 

BREAKOUTS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

KG'S -Keep On Bumping (Gang) 

GLEN CAMPBELL- Rhinestone Cowboy (Capi- 

tol) 

KHJ -Los Angeles 

ALICE COOPER -Only Women (Atlan- 
tic) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* JESSI COLTER -1'm Not Lisa (Capitol) 
HB -23 

*CHICAGO -Old Days (Columbia) 24- 

1000 (KIQQ -FM) -Los Angeles 

KG'S -Keep On Bumping (Gang) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* PILOT -Magic (EMI) 18 -9 

* AMERICA- Sister Golden Hair (W.B.) 

14 -10 
KKDJ -Los Angeles 

JESSI COLTER -I'm Not Lisa (Capitol) 
CARLY SIMON- Attitude Dancing 
(Elektra) 

* ROGER WHITTAKER -Last Farewell 

(RCA) 23-11 
* AMERICA- Sister Golden Hair (W.B.) 

14 -6 

KFXM -San Bernardino 

PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 
GLEN CAMPBELL -Rhinestone Cow- 

boy (Capitol) 
* WAR -Why Can't We Be Friends (U.A.) 

28 -19 

D* HERBIE MANN -Hijack (Atlantic) 22- 

12 

KAFY- Bakersfield 

RAY STEVENS -Misty (Barnaby) 
MIKE POST- Rockford Files (MGM) 

* MICHAEL MURPHEY -Wildfire (Epic) 
24 -16 

* JOHN DENVER -Thank God I'm A 

Country Boy (RCA) 11 -6 

KCBQ -San Diego 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 35 -27 

KBBC -Phoenix 

D FRANKIE VALLI- Swearin To God (Pri- 
vate Stock) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* PILOT -Magic (EMI) 19 -8 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 30 -21 

KUPD -Phoenix 

NO NEW LIST 

* 
* 

KUEO -Albuquerque 

JOE SIMON -Get Down, Get Down 

(Spring) 
BOOMER CASTLEMAN -Judy Mae 

(Mums) 
0* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 27 -17 

* UNDA RONSTAD -When Will Be 

Loved (Capitol) 21-13 

Pacific Northwest Region 

BREAKOUTS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

EAGLES -One Of These Nights (Asylum) 

(D)FRANKIE VALLI- Swearin' To God (Private 

Stock) 

'KFRC -San Francisco 

ALICE COOPER -Only Women (Atlan- 
tic) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* MICHAEL MURPHEY -Wildfire (Epic) 
15 -8 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 14-5 

KYA -San Francisco 

JESSI COLTER -I'm Not Lisa (Capitol) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 20 -7 

* DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 21-14 
K101 -FM -San Francisco 

D AVERAGE WHITE BAND -Cut The Cake 

(Atlantic) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 18 -14 
* ROGER WHITTAKER -Last Farewell 

(RCA) 17 -12 

KSJO -San Jose 

DWIGHT TWILLY BAND -I'm On Fire 

(Shelter) 
PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
* ROGER WHITTAKER -Last Farewell 

(RCA) 25 -18 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 18 -13 

KLIV -San Jose 

Ds THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 
DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 
* MICHAEL MURPHEY -Wildfire (Epic) 

24 -18 

* CHICAGO -Old Days (Columbia) 16- 

11 

KENO -Las Vegas 

RRST CLASS -Funny How Love Can 

Be (United Kingdom) 
EAGLES -One Of These Nights (Asy- 

lum) 
* SEALS & CROFTS -I'll Play For You 

(W.B.) 28 -17 

RAY STEVENS -Misty (Barnaby) 
PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
* MICHAEL MURPHEY- Wildfire (Epic) 

11-3 
* LINDA RONSTADT -When Will I Be 

Loved (Capitol) 16 -9 

1110Y-Stockton, Calif. 

STEELY DAN -Black Friday (ABC) 

JUSTIN HAYWARD & JOHN LODGE -I 
Dreamed Last Night (Threshold) 

* JESSI COLTER -I'm Not Lisa (Capitol) 
28 -17 

D *THE BRECKER BROTHERS -Sneakin' 
Up Behind You (Arista) 30 -19 

Based on station playlists through Thursday (5/22/75) 

PRIME MOVERS- NATIONAL 
THE CAPTAIN & TENNILLE -Love Will Keep Us Together (A &M) 

MICHAEL MURPHEY -Wildfire (Epic) 

AMERICA -Sister Golden Hair (W.B.) 

KNDE- Sacramento KRSP -Salt Lake City 

BREAKOUTS- NATIONAL 
PAUL McCARTNEY & WINGS- Listen To What The Man Said (Capitol) 

GLEN CAMPBELL- Rhinestone Cowboy (Capitol) 

TEN C.C. -l'm Not In Love (Mercury) 

XEROK -El Paso 

PAUL McCARTNEY -Listen To What 
The Man Said (Capitol) 
RUBETTES -I Can Do It (Polydor) 

* PILOT -Magic (EMI) 22 -9 

D* FRANZE VALLI- Swearin' To God (Pri- 
vate Stock) 23 -10 

KJR- Seattle 

MELISSA MANCHESTER -Midnight 
Blue (Arista) 
EAGLES -One Of These Nights (Asy- 

lum) 
* NEIL SEDAKA -The Immigrant 

(Rocket) 14 -7 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 21 -6 

KING -Seattle 

PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 
EAGLES -One Of These Nights (Asy- 

lum) 
* EARTH, WIND & FIRE -Shining Star 

(Columbia) 17 -11 

* AMERICA -Sister Golden Hair (W.B.) 

13 -7 

KJRB- Spokane 

TEN C.C. -I'm Not In Love (Mercury) 
JESSI COLTER -I'm Not Lisa (Capitol) 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 19 -12 

* MIKE POST- Rockford Files (MGM) 
23 -16 

KTAC -Tacoma 

NO NEW LIST 

* 
* 

KGW- Portland 

BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 
ROGER WHITTAKER -Last Farewell 
(RCA) 

* ALICE COOPER -Only Women (Atlan- 
tic) 18 -10 . 

* UNDA ROHSTADT -When Will I Be 

Loved (Capitol) 10 -3 

KISN -Portland 
GENE COTTON -Damn It All (ABC) 

GLADYS KNIGHT -The Way We Were/ 
Try To Remember (Buddah) 

D* AVERAGE WHITE BAND -Cut The Cake 

(Atlantic) 19-10 
* NEIL SEDAKA -The Immigrant 

(Rocket) 17 -9 

KTLK- Denver 

JESSI COLTER -I'm Not Lisa (Capitol) 
PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
* WAR -Why Can't We Be Friends (U.A.) 

31.22 
* PILOT -Magic (EMI) 14 -5 

KIMN- Denver 

D FRANKIE VALLI- Swearin To God (Pri- 
vate Stock) 
EARTH, WIND & FIRE -Shining Star 
(Columbia) 

* ELVIS PRESLEY- Trouble (RCA) 40 -28 

* DWIGHT TWILLY BAND -I'm On Fire 

(Shelter) HB -27 

KKAM -Pueblo, Colo. 

EAGLES -One Of These Nights (Asy- 

lum) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 26 -15 

* NEIL SEDAKA -The Immigrant 
(Rocket) 29 -20 

KYSN -Colorado Springs 

PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 
ORLEANS -Let There Be Music (Asy- 

lum) 
* BOOMER CASTLEMAN -Judy Mae 

(Mums) 29-22 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 20 -13 

KCPX -Salt Lake City 

SEALS & CROFTS -l'11 Play For You 

(W.B.) 

D THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 
* SHA NA NA -Just Like Romeo And Ju- 

liet (Kama Sutra) 34 -25 

D* FRANKIE VALLI- Swearin To God (Pri- 

vate Stock) 33 -23 

D VAN McCOY- Hustle (Avco) 
PAUL McCARTNEY -Listen To What 

The Man Said (Capitol) 
* ROGER WHITTAKER -Last Farewell 

(RCA) 20-10 
* JESSI COLTER-I'm Not Lisa (Capitol) 

26 -17 

Southwest Region 

TOP ADD ONS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

PILOT -Magic (EMI) 

TEN C.C. -l'm Not In Love (Mercury) 

BREAKOUTS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

TEN C.C. -l'm Not In Love (Mercury) 

BACHMAN- TURNER OVERDRIVE -Hey You 

(Mercury) 

KILT- Houston 

TEN C.C. -l'm Not In Love (Mercury) 
MAC DAVIS -Burnin' Thing (Colum- 
bia) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 29 -14 

* GWEN McCRAE -Rockin' Chair (Cat) 
EX -32 

KRBE -FM- Houston 

BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 
PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 

D* BAZUKA -Dynomite (A &M) 13 -5 

*LINDA RONSTADT -When Will I Be 

Loved (Capitol) 11 -4 

KLIF- Dallas 

PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 
CARLY SIMON- Attitude Dancing 
(Elektra) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) HB -21 

* MICHAEL MURPHEY- Wildfire (Epic) 
8 -3 

KNUS -FM- Dallas 

D HAROLD MELVIN -Bad Luck (Phila- 
delphia International) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* GRAND FUNK -Bad Time (Capitol) 30- 

17 

* AMERICA- Sister Golden Hair (W.B.) 

29 -16 
KFJZ -Ft. Worth 

BLOOD, SWEAT & TEARS -Got To Get 

You Back In My Life (Columbia) 
PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 

* AMERICA- Sister Golden Hair (W.B.) 

18-10 
D* HAROLD MELVIN -Bad Luck (Phila- 

delphia International) 36 -25 

KXOL -Ft. Worth 

TEN C.C.- l'm Not ln Love (Mercury) 
PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 27 -21 

* ALICE COOPER -Only Women (Atlan- 
tic) 21 -16 

KONO -San Antonio 

PILOT -Magic (EMI) 
LEO SAYER -One Man Band (W.B.) 

* DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 12 -7 

* CHICAGO -Old Days (Columbia) 9 -3 

KELP -El Paso 

D. AVERAGE WHITE BAND -Gut The Cake 

(Atlantic) 
TAVARES- Remember What I Told You 

(Capitol) 
* MIKE POST- Rockford Files (MGM) 

24-18 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) HB -16 

STEELY DAN -Black Friday (ABC) 
MIKE POST- Rockford Files (MGM) 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 12-5 

* DOOBIE BROTHERS -Take Me In Your 
(W.B.) 15-10 

KAKC -Tulsa 

BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* JESSI COLTER-I'm Not Lisa (Capitol) 
21 -13 

* ROGER WHITTAKER -Last Farewell 
(RCA) 16 -10 

KELI -Tulsa 

BLOOD, SWEAT & TEARS -Got To Get 

You Back In My Life (Columbia) 
SMILING FACES -Tulsa (Frotone) 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 30-23 

* LINDA RONSTADT -When Will I Be 

Loved (Capitol) 16 -9 

WKY- Oklahoma City 

PILOT -Magic (EMI) 
D HERBIE MANN -Hijack (Atlantic) 
* ALICE COOPER -Only Women (Atlan- 

tic) 13-4 
*AMERICA -Sister Golden Hair (W.B.) 

9 -3 

KOMA- Oklahoma Cty 

GENE COTTON -Damn It All (ABC) 
D BAZUKA -Dynomite (A &M) 
* JESSI COLTER -I'm Not Lisa (Capitol) 

18 -11 
* AMERICA -Sister Golden Hair (W.B.) 

8 -3 

WTIX -New Orleans 

D HAROLD MELVIN -Bad Luck (Phila- 
delphia International) 
MICHAEL MURPHEY -Wildfire (Epic) 

* ALICE COOPER -Only Women (Atlan- 
tic) 27 -21 

* JESSI COLTER -1'm Not Lisa (Capitol) 
26 -20 

KEEL -Shreveport 
BARRY WHITE -I'll Do For You Any- 

thing (20th Century) 
BEE GEES -Jive Talkin' (Atlantic) 

* JESSI COLTER -I'm Not Lisa (Capitol) 
15 -9 

* FIRST CLASS -Funny How Love Can 

Be (United Kingdom) 31 -25 

Micrest Region 

TOP ADD ONS: 

(D) THE CAPTAIN & TENNILLE -Love Will Keep Us 

Together (A &M) 

LINDA RONSTADT -When Will I Be Loved 

(Capitol) 

JESSI COLTER-1'm Not Lisa (Capitol) 

* PRIME MOVERS: 

( D)THE CAPTAIN & TENNILLE -Love Will Keep Us 

Together (A &M) 

CHICAGO -Old Days (Columbia) 

JESSI COLTER -1'm Not Lisa (Capitol) 

BREAKOUTS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

JESSI COLTER-I'm Not Lisa (Capitol) 

GWEN McCRAE- Rockin' Chair (Cat) 

WLS- Chicago 

UNDA RONSTADT -When Will I Be 

Loved (Capitol) 
DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 
* CHICAGO -Old Days (Columbia) 32- 

21 

* EARTH, WIND & FIRE -Shining Star 

(Columbia) 22 -12 
WCFL- Chicago 

JESSI COLTER -I'm Not Lisa (Capitol) 
ROGER WHITTAKER -Last Farewell 

(RCA) 

* CHICAGO -Old Days (Columbia) 30- 

20 
* ALICE COOPER -Only Women (Atlan- 

tic) 17 -10 
WOKY- Milwaukee 

JESSI COLTER -I'm Not Lisa (Capitol) 
ALICE COOPER -Only Women (Atlan- 

tic) 

* DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 27-20 
* QUEEN -Killer Queen (Elektra) 11 -10 

WZUU -FM- Milwaukee 

D THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 
OLIVIA NEWTON -JOHN- Please Mr. 

Please (MCA) 
* PILOT -Magic (EMI) 18 -3 

* MICHAEL MURPHEY- Wildfire (Epic) 
11 -6 

WIFE -Indianapolis 

GWEN McCRAE -Rockin' Chair (Cat) 

ELVIN BISHOP -Sure Feels Good 

(Capricorn) 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 22 -13 

* UNDA RONSTADT -When Will I Be 

Loved (Capitol) 15 -7 

WIRL- Peoria, III. 

PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 
TEN C.C. -l'm Not In Love (Mercury) 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 28 -21 

* MICHAEL MURPHEY- Wildfire (Epic) 
21 -10 

WOGY- Minneapolis 

ALICE COOPER -Only Women (Atlan- 
tic) 
MICHAEL MURPHEY -Wildfire (Epic) 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 19 -12 

* GRAND FUNK -Bad Time (Capitol)15- 
9 

KDWB -Minneapolis 

UNDA RONSTADT -When Will I Be 

Loved (Capitol) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* BACHMAN- TURNER OVERDRIVE- 
Hey You (Mercury) 15 -8 

*PILOT -Magic (EMI) 25 -18 
KOIL -Omaha 

WAR -Why Can't We Be Friends (U.A.) 
MELISSA MANCHESTER- Midnight 
Blue (Arista) 

D* THE CAPTAIN & TENNILLE -Love WIII 

Keep Us Together (A &M) 22 -12 

* CARLY SIMON- Attitude Dancing 
(Elektra) 26 -16 

KIOA -Des Moines 

TEN C.C. -l'm Not In Love (Mercury) 
STEELY DAN -Black Friday (ABC) 

* JESSI COLTER-I'm Not Lisa (Capitol) 
21 -14 

* ROGER WHITAKER -Last Farewell 
(RCA) 15 -9 

KKLS -Rapid City, S.D. 

HOLLIES- Another Night (Epic) 
LYNYRD SKYNYRD -Satruday Night 
Special (MCA) 

* DWIGHT TWILLY BAND -I'm On Fire 

(Shelter) 23 -15 

* CHICAGO -Old Days (Columbia) 26- 
16 

KQWB -Fargo, N.D. 

TANYA TUCKER -Lizzie And The Rain - 
man (MCA) 
DWIGHT TWILLY BAND -I'm On Fire 

(Shelter) 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 18 -5 

* DOOBIE BROTHERS -Take Me In Your 
Arms (W.B.) 20 -7 

KXOK -St. Louis 

CARLY SIMON- Attitude Dancing 
(Elektra) 

D BAZUKA -Dynomite (A &M) 
* PAUL ANKA -I Don't Like To Sleep 

Alone (U.A.) 27 -19 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 18-10 

KSLQ- FM -St. Louis 

D THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 

* JESSI COLTER -I'm Not Lisa (Capitol) 
19 -14 

* AMERICA -Sister Golden Hair (W.B.) 

12 -5 
I 

(Continued on page 22) 
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YOU _know about the Motown ,()(.)!!/1t/ It began an entire -;2 eTei1ti0i Ot music. Well, times chancre and one 
generation leads to another. And jC1St in case von haven't noticed. there's now more than one Motown Sound. 
May We present The Motown Sounds. You'll find Motown gfeats like Th<' %aGksUl1 Fir 'C' and The S1/p7'C''I1LE'S, 

You'll find collectors' classics like the new %il71'i;cTttc'S' A'2/hol'kJ You'll find exciting new energies like 
Yvonne Fatî; BriLiant new concepts Í1 ;c' .'.1)t' Disc-O-Tech Series that brings instant, non-stop disco music 
a11y\\Thei'e there's a turntable, And you'll find Ile Ar/lOtOwti CoUiti'yWa\'4 .\\T--th the premiere aIbU;17 release by 
1: G. ("Devil h1 1 hc .BoltT ') Sheppard on our Me1od A/lai Ld label. 

'file Motown Sounds. Stunning, Stitî t'_:Ilt;ltitìz.,T,. The spirit cf a new generation, 

! 3#6,01c _ 



Billboard Radio Action 
Based on station playlists through Thursday (5/22/75) 

Ploylist Top Add Ons 

Ploylist Prime Movers * 

Continued from page 20 

WHB- Kansas City 

D THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 
PAUL McCARTNEY & WINGS- Listen 

To What The Man Said (Capitol) 
* DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 28 -23 

* GRAND FUNK-Bad Time (Capitol) 15- 

9 

KEWI- Topeka 

MAC DAVIS -Burnin' Thing (Colum- 
bia) 
LORI LIEBERMAN -Raise Up Off Of 

Me (Capitol) 
* JESSI COLTER-I'm Not Lisa (Capitol) 

23 -10 

* JOHNNY WAKELIN -Black Superman 
(Pye) 13 -5 

North Central Region 

TOP ADD ONS: 

TEN C.C. -l'm Not In Love (Mercury) 

GLADYS KNIGHT -he Way We Were /Try To Re- 

member (Buddah) 

(D)MAN McCOY- Hustle (Avco) 

* PRIME MOVERS: 

MICHAEL MURPHEY- Wildfire (Epic) 

AMERICA- Sister Golden Hair (W.B.) 

(D) THE CAPTAIN & TENNILLE -Love Will Keep Us 

Together (A &M) 

BREAKOUTS: 

TEN C.C.-I'm Not In Love (Mercury) 

JOE SIMON -Get Down, Get Down (Spring) 

BACHMAN- TURNER OVERDRIVE -Hey You 

(Mercury) 

CKLW- Detroit 

GLADYS KNIGHT -The Way We Were/ 
Try To Remember (Buddah) 
AEROSMITH -Sweet Emotion (Colum- 

bia) 
* CHICAGO -Old Days (Columbia) 25- 

15 

* ALICE COOPER -Only Women (Atlan- 
tic) 26 -18 

WGRD -Grand Rapids 

ROGER WHITTAKER -Last Farewell 

(RCA) 

BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 

* MICHAEL MURPHEY -Wildlife (Epic) 
16 -8 

* EARTH, WIND & FIRE- Shinning Star 
(Columbia) 9.4 

Z -96 (WZZM -FM) -Grand Rapids 

TEN C.C. -l'm Not In Love (Mercury) 

* ROGER WHITTAKER -Last Farewell 

(RCA) 27 -14 

* MICHAEL MURPHEY -Wildfire (Epic) 
12 -6 

WTAC -Flint, Mich. 

GWEN McCRAE -Rockin' Chair (Cat) 

OLIVIA NEWTON -JOHN- Please Mr. 

Please (MCA) 
* BACHMAN- TURNER OVERDRIVE - 

Hey You (Mercury) 22 -14 

* LYNYRD SKYNYRD- Saturday Night 
Special (MCA) 27 -22 

WIXY -Cleveland 

D VAN McCOY- Hustle (Avco) 
TAVARES -Remember What I Told You 

(Capitol) 
* JOE SIMON -Get Down, Get Down 

(Spring) 23 -13 

* AMERICA -Sister Golden Hair (W.B.) 

12 -5 

WGCL -Cleveland 

JOE SIMON -Get Down, Get Down 

(Spring) 
D DISCO TEX & THE SEX-0-LETTES-1 

Wanna Dance Wit' Choo (Chelsea) 
* GRAND FUNK -Bad Time (Capitol) 21- 

12 

* DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 16 -7 

13 -Q (WKTQ)- Pittsburgh 

GRAND FUNK -Bad Time (Capitol) 
JESSI COLTER-I'm Not Lisa (Capitol) 

* MICHAEL MURPHEY- Wildfire (Epic) 
29 -16 

* AMERICA- Sister Golden Hair (W.B.) 

22 -12 

KQV- Pittsburgh 

NO NEW UST 

* 
* 

WKBW- Buffalo 

MICHAELMURPHEY- Wildfire (Epic) 
PILOT -Magic (EMI) 

* PAUL ANKA -I Don't Like To Sleep 

Alone (U.A.) 16 -10 

* ALICE COOPER -Only Women (Atlan- 
tic) 8 -2 

WSAI -Cincinnati 

ALICE COOPER -Only Women (Atlan- 
tic) 
EARTH, WIND & FIRE- Shining Star 

(Columbia) 
* MICHAEL MURPHEY -Wildfire (Epic) 

15 -6 

* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 26 -13 

WCOL -Columbus 

TEN C.C. -l'm Not In Love (Mercury) 
WAR -Why Can't We Be Friends (U.A.) 

* MELISSA MANCHESTER- Midnight 
Blue (Arista) 26 -10 

* JESSI COLTER-I'm Not Lisa (Capitol) 
19 -9 

WAKY -Louisville 

BEE GEES -Jive Talking (Atlantic) 
MAC DAVIS- Burnin' Thing (Colum- 

bia) 
D* BAZUKA -Dynomite (A &M) 19 -10 

* ACE -How Long (Anchor) 13 -6 

WTUE- Dayton, Ohio 

TEN C.C.- l'mNotlnLove(Mercury) 
BEE GEES -Jive Talkin' (Atlantic) 

D* BAZUKA -Dynomite (A &M) 38 -28 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 39 -27 

WBGN - Bowling Green, Ky. 

JANIS IAN-AtSeventeen (Columbia) 
SAMMY JOHNS -Rag Doll (GRC) 

* TAVARES -Remember What I Told You 

(Capitol) 8 -1 

* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 19 -11 

WJET -Erie, Pa. 

PILOT -Magic (EMI) 
JESSI COLTER -I'm Not Lisa (Capitol) 

D* HERBIE MANN -Hijack (Atlantic) 33- 

18 

* AMERICA -Sister Golden Hair (W.B.) 
21 -9 

Southeast Region 

TOP ADD ONS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

GLEN CAMPBELL- Rhinestone Cowboy (Capi- 

tol) 
SAMMY JOHNS -Rag Doll (CRC) 

* PRIME MOVERS: 

(D) THE CAPTAIN A TENNILLE -Love Will Keep Us 

Together (A &M) 

JOE SIMON -Get Down, Get Down (Spring) 

GWEN McCRAE- Rockin' Chair (Cat) 

BREAKOUTS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

GLEN CAMPBELL- Rhinestone Cowboy (Capi- 

tol) 

SAMMY JOHNS -Rag Doll (CRC) 

WQXI- Atlanta 

CHARUE DANIELS -Long Haired 

Country Boy (Kama Sutra) 
GLEN CAMPBELL- Rhinestone Cow- 

boy (Capitol) 
* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 17 -7 

D* VAN McCOY- Hustle (Avco) 24 -18 

WFOM- Atlanta 

PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 
GLEN CAMPBELL- Rhinestone Cow- 

boy (Capitol) 
* NEIL SEDAKA -The Immigrant 

(Rocket) 19 -13 

* BAD COMPANY -Good Lovin' Gone 

Bad (Swan Song) 24 -15 

Z -93 (WZGC -FM)- Atlanta 

D HAROLD MELVIN -Bad Luck (Phila- 

delphia International) 
SAMMY JOHNS -Rag Doll (GRC) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 17 -8 

* ELVIS PRESLEY -Trouble (RCA) 14 -7 

WBBQ- Augusta 

PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
GLEN CAMPBELL -Rhinestone Cow- 

boy (Capitol) 
* SUPERTRAMP- Bloody Well Right 

(A &M) 25 -14 
* GWEN McCRAE -Rockin' Chair (Cat) 

39 -21 

WSGN -Birmingham, Ala. 

D BAZUKA -Dynomite (A &M) 
EAGLES -One Of These Nights (Asy- 

lum) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Together (A &M) 18 -13 

* JOE SIMON -Get Down, Get Down 

(Spring) 26 -20 

WHHY -Montgomery, Ala. 

SAMMY JOHNS -Rag Doll (GRC) 

BLOOD, SWEAT & TEARS -Got To Get 

You Back In My Life (Columbia) 
* JOE SIMON -Get Down, Get Down 

(Spring) 10 -2 

* TAVARES -Remember What I Told You 

(Capitol) 28 -20 

WTOB- Winston /Salem, N.C. 

GWEN McCRAE -Rockin' Chair (Cat) 

JUSTIN HAYWARD & JOHN LODGE -I 
Dreamed Last Night (Threshold) 

* TEN C.C. -l'm Not In Love (Mercury) 
29-13 

D *THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 28 -15 

WSGA- Savannah, Ga. 

PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
LYNYRD SKYNYRD- Saturday Night 
Special (MCA) 

* GWEN McCRAE -Rockin' Chair (Cat) - 

29 -18 
* MICHAEL MURPHEY -Wildfire (Epic) 

10 -1 

WTMA- Charleston, S.C. 

BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 
CARLY SIMON- Attitude Dancing 
( Elektra) 

D* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 28 -16 

* AMERICA -Sister Golden Hair (W.B.) 

19 -10 

WKIX -Raleigh, N.C. 

PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
JANIS IAN-At Seventeen (Columbia) 

* DOBBIE BROTHERS -Take Me In Your 

Arms (W.B.) 18 -6 

* PILOT -Magic (EMI) 25 -15 

WORD- Spartanburg, S.C. 

LYNYRD SKYNYRD- Saturday Night 
Special (MCA) 
DENNIS WEAVER- Hubbardville 
Store (Ovation) 

* JESSI COLTER -I'm Not Lisa (Capitol) 
EX -12 

* JOE SIMON -Get Down, Get Down 

(Spring) 24 -9 

WAYS- Charlotte, N.C. 

D HAROLD MELVIN -Bad Luck (Phila- 

delphia International) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* UNDA RONSTADT -When Will I Be 

Loved (Capitol) 19 -13 
* GWEN McCRAE- Rockin' Chair (Cat) 

24 -19 

WNOX- Knoxville 

BOOMER CASTLEMAN -Judy Mae 

(Mums) 
WAR -Why Can't We Be Friends (U.A.) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 42 -31 

* ALICE COOPER -Only Women (Atlan- 

tic) 19 -9 

WGOW- Chattanooga, Tenn. 

TANYA TUCKER -Lizzie And The Rain - 

man (MCA) 

TAVARES -Remember What I Told You 

(Capitol) 
* JOE SIMON -Get Down, Get Down 

(Spring) HB -17 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) HB -16 

KAAY -tittle Rock 

MFSB -Sexy (Philadelphia Inter- 
national) 
BLOOD, SWEAT & TEARS -Got To Get 

You Back In My Life (Columbia) 
* JESSI COLTER -I'm Not Lisa (Capitol) 

10 -7 

* ALICE COOPER -Only Women (Atlan- 

tic) 12 -8 

WHBQ -Memphis 

MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 
PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
* DOOBIE BROTHERS -Take Me In Your 

Arms (W.B.) 19 -10 

* UNDA RONSTADT -When Will I Be 

Loved (Capitol) 17 -6 

WMPS -Memphis 

JUSTIN HAYWARD & JOHN LODGE -I 
Dreamed Last Night (Threshold) 

D FRANKIE VALLI- Swearin' To God (Pri- 

vate Stock) 
* JOE SIMON -Get Down, Get Down 

(Spring) EX -14 

* GRAND FUNK -Bad Time (Capitol) EX- 

17 

WMAK -Nashville 

TEN C.C.- l'm Not ln Love (Mercury) 
TAVARES -Remember What I Told You 

(Capitol) 
* UNDA RONSTADT -When Will I Be 

Loved (Capitol) 14 -8 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 25 -20 

WLAC - Nashville 

D VAN McCOY- Hustle (Avco) 
GWEN McCRAE -Rockin' Chair (Cat) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) EX -12 

* JOE SIMON -Get Down, Get Down 

(Spring) 14 -6 

WLCY -St. Petersburg, Ra. 

STEELY DAN -Black Friday (ABC) 

GLADYS KNIGHT -The Way We Were/ 
Try To Remember ( Buddah) 

D* FRANKIE VALLI- Swearin' To God (Pri- 

vate Stock) 35 -16 
* EARTH, WIND & FIRE- Shining Star 

(Columbia) 10 -1 

WQAM -Miami 
NONE 

D* HAROLD MELVIN -Bad Luck (Phila- 
delphia International) 28 -10 

* TAVARES -Remember What I Told You 

(Capitol) 29 -11 

WFUN -Miami 
D. FRANKIEVALLI-Swearin' To God (Pri- 

vate Stock) 
PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 27 -14 
* FREDDY FENDER - Before The Next 

Teardrop Falls (ABC /Dot) 17 -20 

Y- 100(WHYI -FM)- Miami /Ft. Lauderdale 

AMERICA- Sister Golden Hair (W.B.) 
PILOT -Magic (EMI) 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 27 -7 

D* VAN McCOY- Hustle (Avco) 24 -8 

WQPD -Lakeland, Ha. 

GLEN CAMPBELL- Rhinestone Cow- 

boy (Capitol) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

D* FRANKIE VALLI- Swearin' To God (Pri- 

vate Stock) 26 -16 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 22 -14 

Mid - Atlantic Region 

TOP ADD ONS: 

(D) VAN McCOY- Hustle (Avco) 

JOE SIMON -Get Down, Get Down (Spring) 

PILOT -Magic (EMI) 

* PRIME MOVERS: 

(D)HAROLD MELVIN -Bad Luck (Philadelphia In- 

ternational) 

ALICE COOPER -Only Women (Atlantic) 

MICHAEL MURPHEY -Wildfire (Epic) 

BREAKOUTS: 

EAGLES -One Of These Nights (Asylum) 

GLEN CAMPBELL- Rhinestone Cowboy (Capi- 

tol) 
(D)HAROLD MELVIN -Bad Luck (Philadelphia In- 

temational) 

WFIL -Philadelphia 

D VAN McCOY- Hustle (Avco) 
PILOT -Magic (EMI) 

0* HAROLD MELVIN -Bad Luck (Phila- 
delphia International) 22 -15 

* DAVE SCHULTZ- Penalty Box (All Pro) 

7-1 

WIBG- Philadelphia 

GLEN CAMPBELL- Rhinestone Cow- 

boy (Capitol) 
EAGLES -One Of These Nights (Asy- 
lum) 

* THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 26 -19 

* TEN C.C. -l'm Not In Love (Mercury) 
25 -17 

WPGC -Washington 

UNDA RONSTADT -When Will I Be 

Loved (Capitol) 
THE CAPTAIN & TENNILLE -Love Will 
Keep Us Together (A &M) 

* AMERICA- Sister Golden Hair (W.B.) 
22 -12 

* ALICE COOPER -Only Women (Atlan- 
tic) 24 -15 

WRC- Washington 

D VAN McCOY- Hustle (Avco) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* GRAND FUNK -Bad Time (Capitol) 25- 

16 

* PILOT -Magic (EMI) 18 -13 

WCAO - Baltimore 

JOE SIMON -Get Down, Get Down 

(Spring) 
D FRANKIEVALLI- Swearin' To God (Pri- 

vate Stock) 
* MICHAEL MURPHEY- Wildfire (Epic) 

20 -13 
* CHICAGO -01d Days (Columbia) 13-7 

WGH- Newport News, Va. 

JESSI COLTER -I'm Not Lisa (Capitol) 
JOE SIMON -Get Down, Get Down 

(Spring) 
* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 30 -25 

D* HAROLD MELVIN -Bad Luck (Phila 
delphia International) 28 -22 

WYRE -Annapolis, Md. 

EARTH, WIND & FIRE -Shining Star 
(Columbia) 
EAGLES -One Of These Nights (Asy- 

lum) 
* ALICE COOPER -Only Women (Atlan- 

tic) 19 -10 
* MICHAEL MURPHEY -Wildfire (Epic) 

13-8 

WLEE- Richmond, Va. 

ROLLING STONES -I Don t Know Why 

(Rolling Stones) 
HAMILTON, JOE FRANK & REYN- 

OLDS- Fallin' In Love (Playboy) 
D* HAROLD MELVIN -Bad Luck (Phila- 

delphia International) 26 -15 

* MICHAEL MURPHEY- Wildfire (Epic) 
25 -19 

Northeast Region 

TOP ADD ONS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

TANYA TUCKER -Lizzie And The Rainman 

(MCA) 

JESSI COLTER -I'm Not Lisa (Capitol) 

* PRIME MOVERS: 

(0) THE CAPTAIN & TENNILLE -Love Will Keep Us 

Together (A &M) 

MAJOR HARRIS -Love Won't Let Me Wait (At- 

lantic) 

CHICAGO -Old Days (Columbia) 

BREAKOUTS: 

PAUL McCARTNEY & WINGS- Listen To What 

The Man Said (Capitol) 

TANYA TUCKER -Ligie And The Rainman 

(MCA) 

SEALS & CROFTS-I'll Play For You (W.B.) 

WABC -New York City 

AMERICA -Sister Golden Hair (W.B.) 
UNDA RONSTADT -When Will I Be 

Loved (Capitol) 
* CHICAGO -Old Days (Columbia) 31- 

22 

* GRAND FUNK -Bad Time (Capitol) 35- 

21 

WPIX -FM -New York City 

PAUL McCARTNEY & WINGS- Listen 
To What The Man Said (Capitol) 
MAIN INGREDIENT -Rolling Down A 

Mountainside (RCA) 

D* FRANKIE YALU- Swearin' To God (Pri- 
vate Stock) 16 -9 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 20 -11 

WBBF -Rochester, N.Y. 

KISS -I Wanna Rock & Roll All Night 
(Casablanca) 
MICHAELMURPHEY- Wildfire (Epic) 

* CHICAGO -Old Days (Columbia) 16- 

12 

* ALICE COOPER -Only Women (Atlan- 
tic) 9 -5 

WRKO- Boston 

JESSI COLTER -I'm Not Lisa (Capitol) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) HB -16 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 28 -15 

WBZ- FM- Boston 

PAUL McCARTNEY- Listen To What 

The Man Said (Capitol) 
STEELY DAN -Black Friday (ABC) 

* BACHMAN- TURNER OVERDRIVE - 
Hey You (Mercury) 28 -19 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 25 -10 

WVBF -FM- Framingham, Mass. 

SEALS & CROFTS -I'll Play For You 

(W. B.) 

CARLY SIMON- Attitude Dancing 

(Elektra) 
* UNDA RONSTADT -When Will I Be 

Loved (Capitol) 17 -12 

* ACE -How Long (Anchor) 9 -3 

WPRO- Providence 

D HAROLD MELVIN -Bad Luck (Phila- 

delphia International) 
D BAZUKA -Dynomite (A &M) 
* ROGER WHITTAKER -Last Farewell 

(RCA) 26 -16 

* CHICAGO -Old Days (Columbia).30- 
23 

WORC -Worchester, Mass. 

TEN C.C. -l'm Not In Love (Mercury) 
TANYATUCKER -Lizzie And The Rain - 

man (MCA) 

D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us Together (A &M) 20 -7 

D* FRANKIE VALLI -Swearin' To God (Pri- 

vate Stock) 13 -6 

WDRC -Hartford 
TANYA TUCKER -Lizzie And The Rain - 

man (MCA) 
RAY STEVENS -Misty (Barnaby) 

* EARTH, WIND & FIRE -Shining Star 

(Columbia) 22 -16 
* PILOT -Magic (EMI) 17 -12 

WPOP- Hartford 

TANYA TUCKER- Lizzie And The Rain - 

man (MCA) 
MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 
D* VAN McCOY -The Hustle (Avco) HB- 

19 

* LINDA RONSTADT -When Will I Be 

Loved (Capitol) HB -23 

WTRY -Albany 

SEALS & CROFTS -I'll Play For You 

(W.B.) 
PAUL McCARTNEY- Listen To What 
The Man Said (Capitol) 

* MAJOR HARRIS -Love Won't Let Me 

Wait (Atlantic) 18 -13 

* GRAND FUNK -Bad Time (Capitol)11- 
7 

WPTR- Albany 

BOOMER CASTLEMAN -Judy Mae 

(Mums) 
D DISCO TEX & THE SEX -O- LETTES -I 

Wanna Dance Wit' Chao (Chelsea) 
D* THE CAPTAIN & TENNILLE -Love Will 

Keep Us together (A &M) 30 -24 

* MICHAEL MURPHEY -Wildfire (Epic) 
26 -16 

®Copyright 1975 Billboard Publica- 
tions, Inc. No part of this publication 
may be reproduced, stored in a re- 
trieval system, or transmitted, in any 
form or by any means, electronic, 
mechanical, photocopying, record- 
ing, or otherwise, without the prior 
written permission of the publisher. 



Here are some of the 450 reasons 

why you and your company 

should participate at 

INTERNATIONAL 

International Record & Music Industry Market- September 21 -24. Las Vegas Convention Center 

A PARTIAL LIST OF PARTICIPATING COMPANIES 
ABLE RECORDS (Canada) 
Arcade Records Ltd. (U.K.) 
ACKEE MUSIC (U.S.A.) 
ACUFF -ROSE PUBLICATIONS, INC. 

(U.S.A.) 
CHAD ALLAN, LTD. (Canada) 
ALL PLATINUM RECORDS (U.S.A.) 
ALLO MUSIC (France) 
ALFA MUSIC (Japan) 
ALOUETTE PRODUCTIONS (U.S.A.) 
A & M RECORDS (U.S.A.) 
AMPHONIC MUSIC (U.K.) 
asa MUSIK VERTRIEB (Germany) 
A.S.C.A.P. (U.S.A.) 
ATV RECORDS (U.S.A.) 
AVCO EMBASSY MUSIC (U.S.A.) 
AVCO RECORDS (U.S.A.) 
AVEN MUSIC (U.S.A.) 
B.M.I. (U.S.A.) 
BAGATELLE S.A. (France) 
EDITIONS BARCLAY (France) 
BASART GROUP (Holland) 
BELGIAN MUSIC PUBLISHERS 

ASSOC. (Belgium) 
BELLAPHON (Germany) 
BELSIZE MUSIC (U.K.) 
BIZET MUSIC GROUP (Belgium) 
BLACK SHEEP MUSIC (U.K.) 
BRIAR RECORDS (U.S.A.) 
ROLF BUDDE MUSIKVERLAGE 

(Germany) 
BURLINGTON MUSIC (U.S.A.) 
LOUIS BRAILLE FOUNDATION 

(U.S.A.) 
C.A.M.- U.S.A., INC. (U.S.A.) 
C.A.M.S.p.A., Inc. /SORRISI E 

CANZONI (Italy) 
CAPITOL MUSIC CO. (U.S.A.) 
CAPITOL RECORDS (U.S.A.) 
CARABINE MUSIC (France) 
CASABLANCA RECORDS (U.S.A.) 
CENTRAL CITY RECORDS (U.K.) 
CHAPPEL MUSIC (U.S.A. & U.K.) 
CHARLTON PUBLICATIONS (U.S.A.) 
CHARLY RECORDS (U.K.) 
CMS RECORDS (U.S.A.) 
CONTROLLED SHEET MUSIC 

(U.S.A.) 
COUNTRY MUSIC ASSOC. (U.S.A.) 
COUNTRY RECORDS INT'L. (U.S.A.) 
CURTOM RECORD CO. (U.S.A.) 
DAWNBREAKER MUSIC (U.S.A.) 
DE -LITE RECORDS (U.S.A.) 
DECIBEL GROUP OF COMPANIES 

(Belgium) 
DHARMA RECORDS (U.S.A.) 
DIMPLES DISCOTHEQUES (U.S.A.) 
DISPLAY STUDIOS (U.K.) 
EDITIONS FRANCIS DREYFUS 

(France) 

EDITIONS LE MINOTAURE (France) 
EL MAR PLASTICS, INC. (U.S.A.) 
ERVIN, COHEN &JESSUP (U.S.A.) 
ESPIEGLE- SHOTGUN RECORDS 

(France) 
EVEREST RECORD GROUP (U.S.A.) 
FABRICA DE DISCOS FUENTES 

(Colombia) 
FAMOUS MUSIC (U.S.A.) 
BRIAN FINDLAY, LTD. (U.K.) 
FINGER RECORDS (Germany) 
SAM GOODY, INC. (U.S.A.) 
GRUPO MVN (Brazil) 
HARRY FOX AGENCY (U.S.A.) 
HANSEN HOUSE (U.S.A.) 
HUSH PRODUCTIONS (U.K.) 
IMAGE RECORDS (Australia) 
INT'L. MUSIKVERLAGE /HANS 

SIKORSKI (Germany) 
INT'L. RECORD DISTRIBUTING 

ASSOC. (U.S.A.) 
DICK JAMES MUSIC (U.S.A.) 
KING RECORDS (Japan) 
KLAVIER RECORDS (U.S.A.) 
K -TEL INT'L. (U.S.A.) 
EDITIONS LABRADOR (France) 
HAL LEONARD PUBLISHING CORP. 

(U.S.A.) 
LES PRODUCTIONS DU TRISKEL 

(France) 
LEEDS MUSIC (U.K.) 
LIBERTY -UNITED ARTISTS (France) 
LIGHT MUSIC (U.K.) 
LONDON RECORDS (U.S.A.) 
M C A MUSIC (U.S.A.) 
MARCY MUSIC (France) 
MELODIE DER WELT (Germany) 
MELODIA RECORDS (USSR) 
MEZHKNIGA IMPORT & EXPORT 

(USSR) 
MIDLAND RECORDS INT'L. (U.S.A.) 
DISQUES MOTORS (France) 
MOVIEPLAY S.A. (Spain) 
MUSIC 2000 (France) 
MUSIKEDITION DISCOTON 

(Germany) 
MUSIC WORLD, LTD. (New Zealand) 
NARCO RECORDS (U.S.A.) 
NAT'L. ASSOC. OF INDEPENDENT 

RECORD DISTRIBUTORS (U.S.A.) 
NAT'L. MUSIC PUBLISHERS ASSOC. 

(U.S.A.) 
NORTH AMERICAN MUSIC 

INDUSTRIES (U.S.A.) 
NIPPON PHONOGRAM CO. 

(Japan) 
THE N.Y. TIMES MUSIC CORP. 

(U.S.A.) 
PACIFIC MUSIC PUBLISHING CORP. 
(Japan) 

PENNY FARTHING RECORDS (U.K.) 
PEER -SOUTHERN ORGANIZATION 

(U.S.A.) 
PI -GEM MUSIC (U.S.A.) 
P.M.C.I. (France) 
PRIVATE STOCK RECORDS (U.S.A.) 
RARE RECORDS (U.S.A.) 
REBEL RECORDS (U.S.A.) 
RECORD INT'L SERVICES (France) 
JERRY REED ENTERPRISES (U.S.A.) 
ROEMER & NADLER (U.S.A.) 
SEPTEMBER MUSIC (U.S.A.) 
S E S A C (U.S.A.) 
A. SCHROEDER INT'L. (U.S.A.) 
S.C.P. NOWAK LAFON CARTERON 

(France) 
SHINKO MUSIC (Japan) 
SOGEDI (Belgium) 
SONODISC (France) 
MEL SHAW PRODUCTIONS (U.S.A.) 
S.M.C.L. PRODUCTIONS, INC. 

(Canada) 
STAX RECORDS (U.S.A.) 
STEPHEN STILLS MUSIC (U.S.A.) 
STINSON RECORDS (U.S.A.) 
SUPERSCOPE (U.S.A.) 
20th CENTURY RECORDS (U.S.A.) 
TACOMA RECORDS (U.S.A.) 
THE TASH HOWARD MUSIC 

GROUP (U.S.A.) 
TOP TAPE MUSICA (Brazil) 
TRANSACTION MUSIC, LTD. (U.S.A.) 
TREMA /MATCH FRANCE (France) 
UFA MUSIKVERLAGE (Germany) 
UNIVERSAL SONGS HOLLAND 

B.V. (Holland) 

UNITED EUROPEAN PUBLISHERS: 

EDITIONS INTRO. GEBR. MEISEL 
OHG (Germany, Switzerland & 
Austria) 

EDITIONS MUSICALES CLAUDE 
PASCALE (France) 

ATV MUSIC (U.S.A. & U.K.) 
SENNA MUSIC (Italy) 
POLAR MUSIC AB (SWEDEN 

MUSIC AB) (Scandanavia) 
GRUPO EDITORIAL ARMONICO- 

CLIPPER'S (Spain & Portugal) 
KLUGER INT'L. (Belgium & Holland) 

VAAP (USSR) 
VICTOR MUSIC (Japan) 
VOGUES DISQUES P.I.P. (France) 
YAMAHA MUSIC FOUNDATION 

(Japan) 
YOUNGBLOOD RECORDS (U.K.) 
YVES DESSCA (France) 

Plus many other companies from around the world 

I Please reserve my booth immediately. 
1 Check appropriate box: 
1 
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1 Name 
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1 Street address 
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1 

SIZE "A" 10 ft. x 10 ft. $1,100 
SIZE "B" 15 ft. x 10 ft. 1,650 
SIZE "C" 20 ft. x 10 ft. 2,200 
SIZE "D" 25 ft. x 10 ft. 2,750 

SIZE "E" 30 ft. x 10 ft. 3,300..... 
SIZE "F" 35 ft. x 10 ft. 3,850 

ESIZE"G" 40 ft. x 10 ft. 4,400 
Number []Additional modules (5 ft. x l Oft.) $550 each 

Each booth is air conditioned and includes 8 ft. back- 
drop, 3 ft. high draped siderails and name sign (name 
of exhibitor, city, country and booth no). Booth rental 
cost includes Registration Fee of $275 per company. 

Enclosed is by check for U.S. $ payable to 
International Musexpo '75, Ltd. 

Note: A minimum 50% deposit must accompany ap- 
plication. Balance due before July 31, 1975. 

Title 

Company 

City State Zip 

International MUSEXPO '75, Ltd. 
1350 Avenue of the Americas (MGM Building) 
New York, N.Y. 10019 U.S.A. 
Telex: 224972 MUSEXPO Telephone: (212) 489 -9245 
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Tolenk 
Waylon Jennings, Top 
Awards Spark Forum 

By NAT FREEDLAND 

LOS ANGELES -Waylon Jen- 
nings, groundbreaking country 
crossover artist, is among the latest 
round of top speakers set for Bill- 
board's First International Talent 
Forum starting next Wednesday (4) 
at the Century Plaza Hotel here. 

Also completed now is the all -star 
personal manager panel chaired by 
Elliot Abbott of BN8, the firm whose 
clients include the Carpenters and 
Randy Newman. The panel is to 
deal with necessary first steps in 

`Music On Mt.' 
Series Debuts 
With Intl Acts 

VERNON, N.J. -The Vernon 
Valley Ski Lodge here premieres its 
"Music On The Mountain" concert 
series next Friday (6) with Kraft - 
werk and Les Variations. Abraham 
Silverstein, operator of the New 
York Record Plant, is promoting the 
series. 

Vernon is an hour's drive from 
New York City. The summer's 
shows can be seen either in an 800 - 
seat concert hall or on a 10 -foot 
video screen in an adjoining disco 
room. 

building a newly- signed unknown 
artist. 

Participants are J. Geils Band and 
Elvin Bishop's manager Dee An- 
thony, Doobie Brothers manager 
Bruce Cohn, Loggins & Messina's 
co- manager Tod Schiffman, Rod 
Stewart & the Faces manager Billy 
Gaff and Ed Leffler of Katz- Gallen- 
Leffler whose clients include the Os- 
monds. 

Now being finalized are the 
awards which will be presented at 
the luncheon which closes the Talent 
Forum next Saturday (7). Plans call 
for some 14 awards to be presented. 

These awards are being voted by 
the seven members of the Forum 
Advisory Committee (Bill Graham, 
Doug Weston, Bob Regehr, Elliot 
Abbott, Jim Halsey, Frank Barsa- 
lona and Tom Wilson) plus the Bill- 
board editorial staff. 

Award categories include Man- 
ager of the Year, Artist Relations 
Executive of the Year, Entertain- 
ment Lawyer of the Year. There are 
to be three Talent Buyer Awards 
covering colleges, fairs, amusement 
parks and hotels. 

Awards will be given to the year's 
top independent and staff Booking 
Agents. Two more pairs of awards 
are being voted for large and small 

TOP QUALITY 

` 8X10 
PRINTS 

LITHOGRAPHED ON HEAVY GLOSS STOCK 

BLACK & WHITE 8x10s 

500 -$25.00 1000- $38.00 

COLOR PRINTS 

1000- $200.00 

SEND FOR SAMPLES AND COMPLETE PRICES 

ON 8x108, OTHER SIZE PRINTS, 

AND POSTERS 

PICTURES ' 1867 E. FLORIDA 
SPRINGFIELD, MO. 65803 

the 
SUMMIT MANOR, 
SUPPER CLUB, 

Features Nostalgia 

MR. RAY, seeks 
FEATURE ARTISTS 

of the 
30's -40's & 50's 

write 
6320 ARLINGTON BLVD. 

FALLS CHURCH, VA. 
22044 

phone 
(703) 533 -1885 

Larry Reed Says: 
"Cars like Maserati are just not 
being built anymore" 

MASERATI: 
MEET HER ONE DAY IN A DREAM 
LIKE THE WIND 
THE EVERLASTING WIND 
EVER -CHANGING 
EVER NEW 
A REVERIE WITHOUT AUSTERITY 
WHICH SOARS TO THE SYMBOLIC. 

For information write: 

LARRY REED SPORTS CARS B 

9022 Wilshire Blvd. 
Beverly Hills, Calif. 90211 

Name 

Address 

City State 

Zip Phone 

RCA photo 
Waylon Jennings: crossover coun- 
try star to speak at Billboard Talent 
Forum. 

market Nightclub Operators plus 
Concert Promoters. 

Awards will also be voted for 
Concert Facility Operators in both 
large halls and small halls. 

Advance registrations are already 
approaching 200, an unprecedented 
industy -wide show of support for 
the first forum ever to deal with all 
major aspects of contemporary live 
entertainment. However, some dis- 
count -rate rooms are still being held 
at the Century Plaza for last- minute 
forum registrants. 

MID -SOUTH 
AREA GROWS 
PHILADELPHIA -Electric Fac- 

tory Concerts here, one of the na- 
tion's leading rock concert promot- 
ers, has formed a joint partnership 
venture with the Memphis based 
Mid -South Concerts to promote 
concerts in the South. The joint ven- 
ture will be based in Memphis under 
the combined aegis of Larry Magid 
and Allan Spivak of Electric Factory 
and Bob Kelley of Mid -South Con- 
certs. 

The new company will retain the 
Mid -South Concert name as a 
Magid- Spivak -Kelley Concert Corn- 
pany. The two firms have worked 
successfully together over the past 
two years on numerous indoor and 
outdoor dates. Now the companies 
will officially tie -in together on each 
other's regional southern markets. 

bienE 
In Action 

EAGLES 
DAN FOGELBERG 

Academy of Music, New York 
Performing at the first of two sold -out shows 

May 16, the Eagles demonstrated that a band of 

considerable musical expertise resides behind 

its string of top -selling singles. The group used 

the occasion to replay many of its best known 

tunes, as well as showcase songs from a forth- 
coming album, "One Of These Nights." 

The Eagles' catalog of hits reads like an en- 

cyclopedia of mellow -rock: "Take It Easy," 

"Peaceful Easy Feeling," "Old 55" and "Witchy 
Woman" all receiving tumultuous applause. 

Having everyone in the group able to sing lead 

gives them enough flexibility to pinpoint what- 

ever mood they wish to convey. Drummer Don 

Henley, in particular, was in fine voice, donating 

a whispering fragility to "Desperado" and "The 

Best Of My Love." 

The songs from their new album illustrated 
more of an experimental nature than the group 

has previously exhibited. A complex instrumen- 

tal piece called "Journey And The Sorcerer" suc- 

ceeded in large part, alternating a backwoods 

passage with mellotron effects, pushing the 
number into a steady back and forth movement. 

The album's title cut was more in keeping with 

an "Eagles' sound," showcasing the breath- 

taking harmonies of the group while maintaining 

a rocking electric background. 

(Continued on page 26) 
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Medress & Appell 
Eye Wider Horizon 

By STEPHEN TRAIMAN 

NEW YORK -"We heard that 
Liza Minnelli commented she 
turned down the producers of Tony 
Orlando & Dawn but was interested 
in the guys who did Melissa Man- 
chester's first two albums." 

That's veteran producer Hank 
Medress talking about the "type- 
cast" pop tag hung on the successful 
partnership with Dave Appell re- 
sponsible for both acts. 

The -two helped produce 22 mil- 
lion LP sales for Tony & Dawn, with 
five years on the charts and staying 
power evidenced by the act's new 
pact with Elektra and renewal by 
CBS -TV of their variety show that 
hit the top five in the national Niel- 
sen ratings by season end. 

So they're certainly not knocking 
their success with Tony & Dawn, but 
definitely want more shots at pro- 
ducing for other major artists. They 
feel their success with Melissa's first 
albums is helping dispel any "one - 
act" image they may have had. 

Evidence of new ground they're 
breaking is the recent deal to pro- 
duce at least three new acts for Larry 
Uttal at Private Stock. First PS re- 
lease is "Dorothea" with R.C. & The 
Spotlites, a new pop r &b group, and 
they also hope to produce a Tommy 
James album (in addition to the new 
acts), as they feel he's made the tran- 
sition from his rock 'n' roll roots to 
the contemporary scene. 

Their success formula in more 
than four years of "togetherness" 
isn't that different from other pro- 
ducers -they look for the hot single 
in producing every LP. But Medress 
notes that to people who know the 
marketplace today, the swing is to 
the hit single running in front of an 
LP. 

"Tony never knows the songs we 
pick for him until he hears the track 
and adds the voice," Appell ob- 
serves. "He usually listens to us on 
the choice of singles, and as a result 
we've been right far more often than 
wrong. He wasn't that keen at all on 
"Yellow Ribbon "; he just didn't 
think it was his kind of song." 

As part of a total reorganization 
into just "M & A," they've put a bad 
business situation of "too many 
partners" behind them and recently 
moved into a duplex studio /office in 
the shadow of Carnegie Hall here. 
Their working quarters are keyed to 
the sound studio in which they usu- 
ally record, and they enjoy working 
in their new environment (which in- 
cludes the only hardwood basketball 
court in a midtown office for "crea- 
tive relaxation "). 

They recently entered into a co- 
ownership of copyrights in a long- 
term deal with New York Times 
Music that will enable the pair to 
function as a publishing company. 
"Part of our success is due to produc- 
ing disks from the point of view of 
`songs,' " says Appell. "There's a lot 
of stuff in the `Dawn' albums that 
could be cover or `B' sides for other 
artists." 

Also new is Medress & Appell 
Management (MAM) as a means to 
coordinate an artist's career, not 
control their personal appearances. 
"The bottom line is still a good song 
and a good production," they 
strongly believe. 

But they haven't overwhelmed 
themselves with deals. "We want to 
leave our options open," Medress 
emphasizes, "so that if a Ray 
Charles says `come,' we go." 

Meanwhile they've just finished 
their first quad mix on the new Tony 
& Dawn "He Don't Love Me." Nei- 

Gersh Associates photo 

Veteran producers Hank Medress, 
right, and Dave Appell, find their 
new Manhattan studio /office envi- 
ronment is a creative incentive. 

ther of the team was particularly en- 
thused about 4- channel, thinking of 
it as a "contemporary rock kind of 
thing." 

"Once we got into it we found we 
could take more liberties and it was a 
hell of a lot of fun," Medress ob- 
serves. "We began to hear things you 
don't realize, even in the string sec- 
tions, and now recognize that a lot 
depends on the arrangements." 

The quad experiment -which 
Medress terms most importantly a 
"learning experience"-is typical of 
new directions the pair is taking 
since teaming up in 1971. 

Medress, from Brooklyn, was one 
of the original Tokens, whose hits in- 
cluded "The Lion Sleeps Tonight" 
and "Portrait Of My Love." Though 
he can neither read nor write music, 
he "believed he had the ears and 
taste for producing." The results 
were hits for The Chiffons and The 
Happenings, and sessions by Astrud 
Gilberto and Mac Davis, among 
others. 

Appell came from South Phila- 
delphia at the time Cameo /Parkway 
was to do for '50s pop what Motown 
was later to accomplish for r &b. As a 
musician, recording artist, writer 
and engineer, he worked with Bobby 
Rydell, Chubby Checker, The 
Dovells, Orlons and Tymes, with oc- 
casional breaks to conduct some of 
the Dick Clark tours. 

In 1970, Orlando, then head of 
April /Blackwood Music the CBS 
publishing arm, was approached by 
old friends Medress and Appell to 
do the lead vocal on their "Can - 
dida," although his name couldn't 

(Continued on page 41) 

LSi9nin9si 
Bill Withers to Columbia. The former Sussex 

star is producing his new album in Los Angeles. 

... George Beverly Shea to ABC-distributed 

Word Records. ... Travis Wammack to Capri- 

corn. 

Fludd, well -known Canadian group, to Private 

Stock Records.... R &B group Crown Heights Af- 

fair to De -Lite Records. The New York -based 

group was formerly with RCA. 

Carmen McRae to Blue Note with her first LP 

featuring contemporary tunes with charts by 

Roger Kellaway. She was last on Atlantic... . 

Eric Mercury, who records for the label bearing 

his surname, to Gemini Artists for booking. 

Barbara Wyrick to Melodyland, Motown's 

country label.... Cain to ASI Records of Min- 

neapolis.... Spoon to Jane Records. ... Carl 

Storey follows Little Jimmie Dickens to Brite 

Star Records, Nashville. 

The 5th Dimension signing to ABC reported 

in Inside Track last week is now official. 
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Talent 
High School Music Course Hag's Place 

Is Changing Hips Kids To Trade Facts 
CLEVELAND -Gary Cohen was 

way ahead of his time, when he first 
introduced his "Listen To The Mu- 
sic" mini -course at Orange High 
School here three years ago. 
Throughout its run, the course has 
presented local and national music 
industry speakers encompassing all 
phases of the business from radio to 
record promotion to concert promo- 
tion. 

Cohen, a graduating senior, be- 
gan LTTM as a sophomore because 
he felt most students were generally 
uninformed on the music business. 
As the program began to establish it- 
self at the school, more and more in- 
dustry people began to accept Co- 
hen's invitation to speak. 

Recent guests in the series include 
John Kostick of Columbia Records 
promotion staff; local disk jockeys 
Buddy Henderson of WGAR, Gary 
Dee of WERE, Denny Sanders and 
Steve Lushbaugh of WMMS, con- 
cert promoter Mike Belkin, and 
Marlrite Broadcasting national pro- 
gram director John C. Chaffee. 

Each lecture lasts two hours and 
in that time students are exposed to 
different areas of the business, ac- 
cording to Cohen. Informality is one 
of the keys to success, he says, and 
this is a major attraction. 

"Oddly enough, none of the lec- 
tures has been limited to a certain 
group of students," Cohen says. "In- 
stead all types of students come to 
the lectures and learn a variety of 
things pertaining to the business 
from experts." 

RON 
KRAMER 

You and your guest 
are invited to he 

our guest for dinner, 
any night this week! 

Call Joe D'Amore at 

PATSY D'AM ORE'S 

VILLA CAPRI 
465 -4148 

6735 Yucca Street. Hollywood 
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DUKES of DIXIELAND 
Appearing with the Atlanta Sym- 
phony, Atlanta, GA., July 4 -6: At 
the Sonoma County Fair, Santa 
Rosa, CA., July 14 -17: Merced 
County Fair, CA., July 18 -19: 
Illinois State Fair, Springfield, 
IL., Aug. 7 -17. 

Latest Single Release 

DUKES' PLACE 
On 

Sandcastle 
Records 

Exclusive Management 

SHOUP , MORDECAI & POPPEL 

New York, NY Los Angeles, Cal. 

Chicago, SI. 60606 New Orleans, La. 70130 
205 W. Wacker 337 Rue Chartres 
(312) 368 -1016 (504) 529 -4195 

Between 75 and 150 students at- 
tend LTTM lectures and films, ac- 
cording to Cohen, and because the 
demand is so great for certain speak- 
ers, return engagements have to be 
scheduled. 

Others who have spoken to the 
high school students include per- 
formers Michael Stanley and John 
Sassette, air personalities Ernest L. 
James, Chuck Dunaway, David 
Spero, Terry Stevens and Carolyn 
Thomas; singer- songwriter and lo- 
cal anchorman John Hambrick; and 
Cohen's older brother, Ted, a pro- 
motion man for Warner Bros. Rec- 
ords. 

A variety of subjects has been 
touched on during the course and 
Cohen says a wide assortment of 
other topics still hasn't been 
touched. Unfortunately, these may 
never be discussed, because he grad- 
uates in June, and says he doesn't 
think anyone else will pick up on the 
idea. 

"I'm hopeful that someone will 
keep the course going, but it looks 
doubtful at the present time," he 
says. 

SHOW REVIEW 

LOS ANGELES -The country 
night spot here which opened under 
the name of Hag's Place several 
months ago will now be known as 
the Country Palace and will con- 
tinue to operate under the guidance 
of club manager Tony Ferra. 

The club will remain open seven 
days a week, with a house band 
headed by J.J. Mack working for the 
next four weeks. 

Name talent will continue to be 
booked in, including Rusty Weir. 
Doug Kershaw and Ray Head are 
expected in during the next several 
months. 

Admission prices will depend on 
the nature of the act, with top name 
artists commanding a larger ticket 
scale, according to Ferra. A strong 
advertising campaign is also 
planned, including radio spots on 
country stations KLAC and KGBS 
locally, as well as on FM rock sta- 
tions KWST and KMET when the 
act is of an appropriate type. The 
restaurant will remain open. 

(Continued on page 41) 

Rodgers & Hart Repertoire 
Easily Fills 2 Hour Review 

By ROBERT SOBEL 

NEW YORK -A show centered 
solely on the music of Richard Rodg- 
ers and Lorenz Hart poses immedi- 
ate questions. Can a production be 
mounted that will sustain audience 
interest for some two hours? Are the 
tunes, which number 98 -in whole 
or in snatches -an anachronism? 
Can this type of show find happiness 
on Broadway? 

Happily, the answers are all in the 
affirmative. And mainly because the 
creators of the show, Richard Le- 
wine and John Fearnley, fashioned 

Temple Fest 
Mixes Pops, 
Classical 

PHILADELPHIA -Getting set 
for its eighth annual summer season, 
the Temple Univ. Music Festival 
staged at the suburban Ambler 
campus will depend more than ever 
on the pop, contemporary and folk 
artists to carry the financial load of 
the classical programs including the 
Pittsburgh Symphony Orchestra in 
residence. 

With 51 evenings of musical pro- 
grams, starting June 27 with Leon - 
tyne Price soloing with the sym- 
phony, and running through Aug. 
16, less than half the programs will 
be geared to the classics. Admitting 
that the pop- oriented shows draw 
best and help support the classical 
fare, David Kanter, festival's man- 
aging director, has slated 28 pro- 
grams with pop, folk and contempo- 
rary big names. 

And to keep the resident sym- 
phony orchestra in trim, he is keep- 
ing the Pittsburgh group on the 
stand for soloists like Ethel Merman 
on June 29; Phyllis Diller, July 4; 
Cleo Laine, with her jazz saxophon- 
ist husband John Dankworth con- 
ducting, July 13; Henry Mancini as 
the orchestra conductor, July 20; or- 
ganist Virgil Fox, July 22; Vikki 
Carr, July 27; Glen Campbell, Aug. 
3; and John Raitt for an evening of 
Sigmund Romberg, Aug. 10. 

the idea into a concept that is lively 
and delivers not only rhyme but rea- 
son as well. 

Wisely, the show, "Rodgers And 
Hart," produced by Lester Oster- 
man, avoids the usual trappings and 
pitfalls of such productions which 
tumble into over -done and over- 
played nostalgia and sentimentality. 
Instead, the show has been con- 
ceived with a wink and a good -na- 
tured holler, resultingly fast -paced 
and delightful minus stickiness and 
sugar -sweet overabundance. 

The themes of songs (he -she rela- 
tionships, locales, etc.) are tied 
unobtrusively together, and the 
songs are sung with just the right 
gleam from the eyes of a cast who 
knows how to give them the proper 
twists and turns. 

Of the 12- member cast, Barbara 
Andres, Laurence Guittard, David - 
James Carroll and Jamie Donn 
Donnelly displayed superior talent. 
Choreography, musical direction 
and orchestrations were tasteful and 
well executed. The show opened 
May 13 at the Helen Hayes Theatre. 

LOUNGE BOOKERS UNITE -Some of the veteran cocktail talent agents at 
the formative meeting of the International Theatrical Agencies Assn. include: 
(back row, left to right) Don Faber, Art Raye, Augie Morin and Dave Jackson; 
(front row, left to right) Edna Whiting, Don Anderson, Bob Vincent, Garry Van 
Zeeland and Charlie Johnston. 

AFTER SIX MONTHS 

Cocktail Lounge Bookers 
Form Own Trade Group 

LOS ANGELES -The nation's 
cocktail lounge bookers, who have 
been trying to band together for the 
past six months, have formed Inter- 
national Theatrical Agencies Assn. 
This type of agent books the largest 
amount of musical talent of any cat- 
egory of talent skedder in the busi- 
ness. 

Bob Vincent, Mus -Art Corp. of 
America, Los Angeles, the former Al 
Trace vocalist and prime mover for 
the association, is president. Other 
members of the board of directors 
include: 1st vice president: Jack Bel- 
mont, Belmont Agency, Seattle; 2nd 
vice president: Ted Purcell, Admiral 
Talent, New York City; secretary: 
Augie Morin, Minneapolis; treas- 
urer: Dave Jackson, Jackson Artists, 
Kansas City; director of member- 
ship: Don Anderson, Burlingame, 
Calif.; director of location: Art 
Raye, Philadelphia; director of 

steering committee: Arnie Prager, 
Chicago; director of publicity: Ka- 
ryn Caldwell Talent Central, Mil- 
waukee; and directors -at- large, 
Southeast: Fred Costa, Miami; 
Northeast: Dave Mills, Chicago; 
Southwest: Buddy Brock, Dallas; 
Northwest: Bill Stephan, Seattle; 
eastern Canada: Ross White, Water- 
loo, Ont.; with a western Canadian 
representative yet to be named. 

Current membership of the or- 
ganization, which began with a Jan- 
uary formative meeting in Chicago, 
is near 100 different agencies. Dick 
Shelton, prominent Chicago attor- 
ney and formerly president of 
McConkey Artists, is acting as legal 
counsel. 

A constitution and bylaws and a 
code of ethics have been formulated. 
Next meeting will be held at the 
Holiday Inn -Jet Airport, Newark, 
N.J., Sept. 5 -6. 

Jessi Cotter's Career 
In Its 2d Runthrough 

By BOB KIRSCH 
LOS ANGELES -One of the 

more exciting debut stories in the 
music business this year is Jessi Col- 
ter, whose "I'm Not Lisa" single has 
already hit the top slot on the coun- 
try chart, is climbing in the top 20 on 
the Hot 100 and whose LP is high on 
both the pop and country listings. 

Miss Colter is not the overnight 
success she may appear to be at first 
glance, however, having been a re- 
spected writer and performer for 
more than five years and having vol- 

Talent In Action 
Continued from page 24 

For one who had never seen the group before, 

the Eagles easily proved that they've earned 

their position among the very best bands. 

The show's opener, Dan Fogelberg, has a 

ways to go before he gets to that stratospheric 
level. Fogelberg's chief talents lie as a sweet - 

voiced singer and tasteful keyboard player. 

When he attempts to take on long- winded guitar 
leads, he falls clearly out of his depth. 

Supported by his band, Fool's Gold, Fogel- 

berg ran through a cross -section of tunes from 

his two albums and also introduced new mate- 

rial. He was most successful performing his re- 

cent hit, "Part Of The Plan," and a dynamic en- 

core, "As The Raven Flies," which was marred 

slightly by the above -mentioned overly long gui- 

tar solo. TOBY GOLDSTEIN 

WAYLON JENNINGS 
JESSI COLTER 

Santa Monica Civic Auditorium 
Appearing as a concert headliner for the first 

time in the Los Angeles area (though he has 

headlined many times at the Palomino and 

Troubadour), Waylon Jennings and wife Jessi 

Colter drew an enthusiastic full house of country 

and rock fans May 16, marking one of the few 

occasions a primarily country -oriented bill has 

been able to fill a pop hall here. 

Jennings, though his reputation is lodged 

mainly in country, has become one of that musi- 

cal genre's most legitimate crossover acts. The 

artist mixes in an excellent potpourri of pop and 

country every time he works, and his close -to- 

90- minute set this time around included the 

likes of "Amanda," "Rambling Man," "Midnight 
Rider," "MacArthur Park" and "Ladies Love 

Outlaws." 

Besides possessing an extraordinarily pow- 

erful and expressive voice, the real Jennings se- 

cret seems to be that he treats music simply as 

music. By not categorizing his own product, he 

allows his audience to enjoy it on a "call it what- 

ever you like" basis. 

The band, particularly steel guitarist Ralph 

Mooney and guitarist Billy Ray Reynolds, pro - 

(Continued on page 27) 

untarily retired from the music busi- 
ness for several years to concentrate 

Jessi Colter 

on problems she considered more 
important than her own career. 

Jessi first made a name for herself 
in the '60s when, using the name Mir- 
iam Eddy (she was married to gui- 
tar star Duanne Eddy) she wrote 
songs for Dottie West, Don Gibson 
and Nancy Sinatra, among others. 
Following her divorce from Eddy 
she married Waylon Jennings and 
cut a straight country album for 
RCA, Jennings' label. The LP re- 
ceived good critical response but 
was not much of a seller, and shortly 
after its release she left the business 
until she resurfaced this year on 
Capitol. 

"After the RCA project," she says, 
"there was a great deal of frustration 
and a great deal of energy had to be 
channeled into some of the older as- 
pects of the Nashville country music 
world to establish a way for contem- 

(Continued on page 68) 



bienE 

Talent In Action 
Continued from page 26 

vided a highly adaptive backup, able to catch 

the mood of each song easily and move from a 

straight country sound to easy pop to rock with 

no trouble. Two standing ovations followed Jen- 

nings, after the end of the set and following his 

encore, and chances are that local arenas will be 

seeing a lot more of him as a headliner. 

Jessi Colter, currently riding the top of the 

country charts and the top 20 of the pop charts 

with "I'm Not Lisa," opened the evening with 40 

strong minutes of pop and country. Ms. Colter 

has been an influential songwriter for several 

years, and her current hit record has aroused in- 

terest in her as performer as well. 

She proved a more than pleasant surprise, 

playing a skillful piano and demonstrating an 

expressive, fluid voice that changed easily with 

the mood of each song. Using Jennings' band as 

her backup, she added just enough force to her 

vocals so that the lush string arrangements used 

on her LP were not missed in the least. 

Perhaps even more impressive was her so- 

phisticated stage presence, and, when one takes 

into account that she performs only several 

times a month, her quick rapport with the au- 

dience. Together, the pair of Jennings and Colter 

offer one of the better arguments for consid- 

ering music on its merits rather than its label. 

BOB KIRSCH 

CHUCK MANGIONE 
Shubert Theatre, Los Angeles 

Mangione's first major L.A. concert April 20 

was a resounding success; it was an evening of 

virtuoso performances, not only for the leader 

and his quartet, but also for selected soloists 
from the 54 -piece orchestra Kai Winding put to- 

gether. 

The 34- year -old composer- musician's pop 

concertos filled the two -and -a- half -hour pro- 

gram with so much beauty and vitality that he 

had to play two encores and even then the au- 

dience of mostly young people would have 

stayed for more. 

His compositions are as much the star as his 

trumpet is and on that level, his playing is out- 
standing, although I find his flugelhorn style one 

of "cool involvement much in the manner of an 

early Chet Baker or Miles Davis. He burns lines 

clearly but without the fire and frenzy of players 

whose intensity gets in the way of beauty. 

And when Mangione and Gerry, Niewood 

played in unison, with Niewood on tenor, the 

music took on the trappings of hard -driving be- 

bop. 

There is an omnipresent Latin underflow to 

Mangione's compositions which, when heard in 

person, gives the music an infectious kick. It 

also lets the strings soar on top of a rushing cur- 

rent and one of the reasons Mangione's music is 

obviously so appealing is this rhythmic forte. 

"Hill Where The Lord Hides," with its rush- 

ing, intensely building choruses, set the concert 

in its forward motion pattern and the momen- 

tum remained at this assertive level. 

Mangione played electric piano mostly to 

launch tunes ( "Dance Of The Windup Toy," 

"Come Take A Ride With Me," "Bella Via" (a 

tribute to his mother), while his horn work on 

the 16 tunes in the program produced con- 

trolled, soaring flights. 
Since his compositions are very melodic (but 

tend to start sounding alike because of the way 

he arranges pieces of the orchestra), the instru- 
ments take on a uniform sound and all the 

Amphitheater 
OK After Sound 
Level Tests 

LOS ANGELES- Several addi- 
tional sound- retaining walls placed 
around the Universal Amphitheater 
here have apparently solved the 
problem of neighborhood noise 
complaints which could have halted 
this summer's concert season with a 
court order. 

A test concert May 15 with a local 
pickup band playing at full volume 
to a nearly empty auditorium was 
monitored by the Los Angeles Dis- 
trict Attorney's office throughout the 
surrounding Hollywood Hills area. 

The experiment did not produce 
enough sound leakage to be consid- 
ered a public nuisance by the DA or 
the neighboring community associ- 
ations. 

pieces fit cogently. "Come Take A Ride With Me" 

was the hottest blowing session of the evening, 

with Mangione and Niewood- himself a spec- 

tacular technician on saxes and flutes- ripping 
into their solos and drummer Joe La Barbera 

playing a quasi -rock foundation while bassist 

Chip Jackson arranged his notes to add rounded 

funk. 

Esther Satterfield, who sounds very much 

like Dionne Warwicke, offered her fine inter- 

pretation of "Land Of Make Believe" but missed 

the mark with an African work introduced in the 

U.S. in better fashion by Miriam Makeba years 

ago. 

Ms. Satterfield was given ample space to in- 

terpret the ballads "Love Is Stronger Far Than 

We" and "Soft." 
The sweep of the full orchestra (young string 

players, many older, studio cats in the trumpet, 
trombone, French horn sections) often conjured 

imagery to this reviewer of a soaring eagle, its 

wings flapping steadily, methodically as it 

climbs higher and higher. 

(Continued on page 41) 
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BILLBOARD'S FIRST 
INTERNATIONAL 
TALENT FORUM 

DON'T BE LEFT OUT!! 
June 4 -7, Century Plaza Hotel, Los Angeles 

/NI Billboard 
International 

Forum 
nt 

Billboard's Talent Forum is just a little over a week away -be sure to sign up now before you miss one of the most impor- 
tant events of the year: the first forum on live entertainment, involving some of the most knowledgeable people in the 
entertainment industry! Like the following individuals- already registered: 

Chad Allen, "And Then I Wrote Music" 
Sonny Anderson, Disneyland 
Pat Armstrong, Pat Armstrong & Assoc. 
Audience Audio Systems 
Rogerio Azcarraga, Discos Mexicanos 
Don Baidaramus 
John Ballard, Edgewood Agency 
Doovid Barskin, Talent Development Assoc. 
Roy Battochio, RCA Records 
John Bauer, John Bauer Concert Co. 
Jo Bergman, Warner Bros. 
Sue Berman 
Patricia Blorkland, Warner Bros. 
Joe Blanchfield, Joe Blanchfield Assoc. 
Nell Bogart, Casablanca Records 
Roy Bowers, Whiting Auditorium 
John Boyle, Cellar Door 
Tom Brannon, ACTS 
Benita Brazier, Warner Bros. 
Chris, Marcia and Peter Breaz, Hickory 
Jo Bridges, We Produce Records 
W James Bridges, W James Bridges Presents 
Doug Brown, Rock & Roll Promotions 
Douglas Bruce, Vintage Press ' 

Jerrie Bruce, Vintage Press 
De Brunette, Brunette Productions 
Dennis Burns, University of Montana 
Jean and Scott Cameron, Scott Cameron Org. 
Howard Capp, Brunette Productions 
Keith & Penny Case, Stone County, Inc. 
Joel Cherry, Discovery, Inc. 
Todd Clements, Kent State University 
Ted Cohen, Warner Bros. 
Dennis Condon, Magic Mountain 
Craig Cooke, Unicam Booking Agency 
Bob Cross, Walt Disney World. 
Steve Dahl, Stone County, Inc. 
Cindy Dahlem, Creative Promotions 
Robert Davis, Cornell University 
David Dill, Ziggy & The Zeu 
Bob Dombrowski, Capitol Records 
Jeff Dubin, University of California, Berkeley 
Wayne Duncan, Audience Audio Systems 
Bill Ehlert, AGL Associates 
Jeffrey Ehrlich, New World Music Promotions 
Diana Emole, RCA Records 
Janna Feliciano, Feliciano Enterprises 
Jeremy B. Ferris, Santa Monica Civic Auditorium 
Frank Fischer, Ken Shaw Productions 
Terry Flood, Terry Flood Management 
David Forest, David Forest Co. 
Fred Gaines, Attorney at Law 
George Gerrity, Warner Bros. 
Harvey Glatt, Treble Clef 
Gemini Artists 

Zach Glickman, Intercontinental Absurdities 
Steve Gold, Far Out Management 
Ron Goldstein, Warner Bros. 
Ruth Gonzalez, Warner Bros. 
Marc Gordon, Jr., Marc Gordon Productions 
Stuart Gorelick, Stadium Attractions 
Jack Gorton, University of Montana 
Peter Grady, Balmur Ltd. 
Arnold Granat, Windy City Productions 
Kay Grantham, Warner Bros. 
Jeffrey Graubart, Attorney at Law 
Daniel Green, Interstate Management 
Manuel Greenhill, Folklore Productions 
Leland Hammerschmitt 
Larry Harris, Casablanca Records 
Tom Hayden, 20th Century Records 
Jerry Heller, Heller -Fischel 
Ron Henry, Shelter Records 
Darelene Hill, Buddah Records 
Bob Holliday, Discovery, Inc. 
David Jackson, Jason Management Co. 
Randi Jacobs 
Robert Jenkins, Jenkins Productions 
Bruce Kapp, Windy City Productions 
Bette Kaye, Bette Kaye Productions 
Brian Knaff, Rock & Roll Promotions 
Kip Krones, Colorado Women's College 
Michael Laney, M Kleiman Accountancy 
Kenneth Leiviska, Motown Records 
Faye Levine, Thomas Y. Crowell Co. 
Allen Levy, United Artists Records 
Randy Levy, Schon Productions 
Jamie Lewis, Iowa State University 
Sal Licata, United Artists Records 
Don Light, Don Light Talent 
Clinton Lynas, Stage Lighting Assoc. 
Judy Lynn, Balmur Ltd. 
Don Mangano, Don Mangano & Assoc. 
Bill Martin, Eastern New Mexico University 
Mandi Martin, Mown 'n' Grown Productions 
Mike Martin, Phelps -Martin & Assoc. 
Gary Marx, Schon Productions 
Shirley Massey, Philly Groove Records 
Carol Masters, University of Utah 
Jerry Mickelson, Windy City Productions 
Anne Marie Micklo, Warner Bros. 
William Morris Agency 
Dann Moss, Attorney at Law 
Ron Needham, Warner Bros. 
Natalie Neilson, Graham Central Station 
Marty Onrot, MOM Management 
Anthony Outeda, Casablanca Management 
Phyllis Parsons, Bette Kaye Productions 
Terry Parsons, Bette Kaye Productions 
Rupert Perry, Capitol Records 

Joe Phelps, PMA 
Bud Prager, Phantom Records 
Glenn Prager, New Mexico Military Institute 
Steve Pritchard, Eagle Productions 
Paul Randall, RCA Records 
Mark Randolph, L & R Productions 
Ross Reynolds, GRT of Canada 
Doreen Ringer, Santa Monica College 
Jim Rissmiller, Wolf & Rissmiller Concerts 
Gail Roberts, Columbia Records 
Heidi Robinson, Warner Bros. 
Sandra Robson, Sounds of the World 
Linda Rogoff, United Artists Records 
Denny Rosencrantz, Phonogram, Inc. 
Claire Rothman, The Forum 
Alan Rosenberg, Warner Bros. 
Sy Samuels, Samuels Artists 
Ron Saul, Warner Bros. 
Don Schmitzerle, Warner Bros. 
Carl Scott, Warner Bros. 
John Sears 
Margorie Sexton, Gulf Artists Productions 
Mickey Shapiro, Attorney at Law 
Jerry Sharell, Elektra /Asylum Records 
Ken Shaw, Ken Shaw Productions 
Mel Shaw, Stampeders Sound 
Russ Shaw, Warner Bros. 
Karen Shearer, Billy Jack Records 
Greg Sherrow 
Bill Siddons, Siddons & Assoc. 
Curtis Smith, Jason Management 
Gary Smith, Dillard University 
Lance Smith, Stone County, Inc. 
Jim Smith, Unicam Booking 
Bernard Solomon, B. H. Solomon & Assoc. 
Mike Stewart, United Artists Records 
Joan Symonds, GBH Sound 
Don Tarlton, Donald K. Donald Prod. 
Al Teller, United Artists Records 
William Tenn, Fludd 
Roy Thigpen, Somewhere Else, Inc. 
Graham Thorpe, Capitol /EMI -Canada 
Steve Tolin, Official Talent & Booking 
Dennis Trembley, Albuquerque Ticket Agency 
HL Van Tasse, HL Van Tassel Presents 
Hans Vander Mey, Canada 
Dick Waterman, Avalon Productions 
John Watson, Philly Groove Records 
Dan Weiner, Monterey Peninsula Artists 
Steve Wolf, Wolf & Rissmiller Concerts 
Martin Wolff, Martin Wolff Productions 
Laurie Ylvisaker, Motown Records 
Gary Zahlen, Magic Mountain 
... and many morel!! 

REGISTRATION IS $200 ($125 for college students -still available!) AND INCLUDES THE BREAKFASTS, THE LUNCHES, 
THE AWARDS LUNCHEON, THE COCKTAIL RECEPTION, THE TALENT SHOWCASES, ALL THE SESSIONS, AND YOUR 
FORUM MATERIALS. 

REGISTER NOW!! 

Billboard's International Talent Forum - 

Attn: Diane Kirkland 
9000 Sunset Boulevard, #1200/ Los Angeles, California 90069 * Please register me for Billboard's International Talent Forum, June 4 -7, at 
the Century Plaza Hotel. I am enclosing a check or money order in the 
amount of: 

* $200 
$125 special college rate! (Limited quantity available.) 

(You can CHARGE your registration if you wish): 
Master Charge (Bank # * BankAmericard 
Diners Club * American Express 

Billboard 
International 

`` i. Forum 
Card No. 

Expiration Date 

Signature. 

Name Title 

Company Affiliation 

* Address Phone: 
All information on hotel rooms and meeting rooms available will be sent immediately upon receiving your registration! * Cancellations not accepted after May 25. 

* For further information, contact Diane Kirkland, Billboard Magazine (213) 273 -7040. 

* * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * 

* 
* 
* 
* 
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* 
* 
* 
* 
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These are the albums that have been added to the 
nation's leading progressive stations. The albums 
are ranked in order of number of stations playing 
the LP. A cross-index appears below showing stations 
playing specific LPs. 

1 TRIUMVIRAT, SPARTACUS, Capitol: 
WHCN, WLIR, KMET, WMMS, WOUR, WZMF, 

WQFM, WNEW, KLOL, WABX, KOME, WSDM, 

KBPI, KZEL, KUDL, KLBJ, KGB, WBAB, WKTK, 

KWST, KTYD, WBRU, WMMR, KZEW, WORJ, 

WQSR, WQIV, WIOT, WRAS, KFMY, KZAP 

2 BLOOD, SWEAT & TEARS, NEW CITY, 

Columbia: KZEL, KSHE, WLIR, WIOT, WMMS, 

WQIV, WOUR, WMMR, WOFM, WABX, WHEW, 

KWST, KLBJ, KLOL, KUDL, WSDM, KOME, 

KMYR, KZAP, KFMY, WBAB, KTYD, CJOM, WKTK, 

WQSR, WRAS, WZMF, KZEW, CHUM, WZZO 

JAMES TAYLOR, GORILLA, Warner Broth- 
ers: WIOT, KBPI, KGB, WABX, WHCN, KSML, 

WLIR, WHEW, WZMF, WQIV, KMET, WKTK, CJOM, 

KZEW, WMMR, KSHE, WRAS, WORJ, CHUM, 

WOSR, KLBJ, WZMF, WQFM, KLOL, KZEL, KMYR, 

WBAB, KUDL, KFMY, KOME 

3 BACHMAN - TURNEROVERDRIVE, 
FOUR WHEEL DRIVE, Mercury: KBPT, WIOT, 

KUDL, KFMY, KLBJ, KGB, KWST, CJOM, WKTK, 

WABX, WHCN, KZEW, WORJ, KSHE, CHUM, WLIR, 

WQSR, WQFM, WHEW, WZMF, WZZQ, KLOL, 

WRAS, KZEL, WBAB, KZAP 

JAMES GANG, NEWBORN, Atco: KSHE, 

WLIR, WMMS, WQIV, WOUR, WRAS, WQFM, 

WABX, KZEL, KUDL, KZAP, KOME, WIOT, KBPI, 

KMYR, WBAB, KWSF, WKTK, WORJ, WMMR, 

WQSR, WZMF, KZEW, KMET, CHUM, WZZQ 

4 SPIRIT, SPIRIT OF 76, Mercury WLIR, 

WKTK, CJOM, WMMS, WQIV, WQFM, WQSR, 

KLBJ, KLOL, KOME, WIOT, KBPI, KUDL, KMYR, 

KGB, WBAB, WBRU, WOUR, WMMR, KZEW, 

WRAS, KMET, CHUM, WZZQ, KSAN 

ELLIOT MURPHY, LOST GENERATION, 

RCA: WMMS, KBPI, WOUR, WHCN, KSHE, WABX, 

WBAB, WORJ, WLIR, KLOL, KZEL, WOFM, WAER, 

KWST, WNEW, WIOT, WQIV, KUDL, KMYR, CJOM, 

KMET, WKTK, CHUM, WZMF, KFMY 

MINNIE RIPERTON, ADVENTURES IN 
PARADISE, Epic: WLIR, WSDM, KWST, CJOM, 

WABX, KTYD, WMMR, WORJ, WQFM, KMET, 

WZMF, KFMY, WQIV, KLOL, WOUR, WIOT, KZEW, 

WQSR, KLBJ, WZZQ, KZEL, KMYR, WBAB, KSML, 

KZAP 

5 NICKY HOPKINS, NO MORE CHANGES, 
Mercury: WAER, WMMS, WQFM, WABX, KZAP, 

WIOT, KZEL, KUDL, KFMY, KLBJ, WMYR, WBAB, 

KTYD, WKTK, WOUR, WHCN, KSML, WLIR, WQIV, 

KLOL, WQSR, CHUM, KBPI, KWST 

ELTON JOHN, CAPT. FANTASTIC, MCA: 
WKTK, WHCN, WABX, WIOT, KZEW, WMMR, 

KSHE, WRAS, WOW, WLIR, WNEW, WQIV, KLBJ, 

WQSR, WRQ, WZMF, WQFM, KLOL, KBPI, KIEL, 
KUDL, KGB, KWST, KSAN 

6 PHIL MANZANERA, DIAMOND HEAD, 
Atco: WLIR, CJOM, WMMS, WQIV, WHCN, WBAB, 

KLOL, KIEL, KUDL, WSDM, WIOT, WBRU, WABX, 

WMMR, WRAS, WOUR, WKTK, WORD, WPLB, 

WQSR, KSAN 

MARTIN MULL, DAYS OF WINE AND 
NEUROSES, Warner Brothers: WBRU, 
WHCN, WABX, KSML, WOUR, WKTK, CJOM, 

WIOT, WMMR, WRAS, WORJ, WHEW, WQIV, 

WOSR, KMYR, KFMY, KTYD, KZAP, KOME, KSAN, 

KWST 

PURE PRAIRIE LEAGUE, TWO LANE 

HIGHWAY, RCA: KUDL, WABX, KSHE, WQSR, 

WOUR, WHCN, KIEW, WMMR, WRAS, WORJ, 

WLIR, WQIV, KLBJ, WZZO, WQFM, KLOL, KBPI, 

KIEL, KSML, KFMY, KWST 

7 JON MARK, Columbia: wMMS, WHEW, 

WLIR, WKTK, WOUR, WHCN, WORJ, WRAS, KWST, 

KUDL, KSML, WAER, KZAP, KOME, KMYR, 

WBAB, WQIV, KMET, KFMY, WSDM 

8 BREWER & SHIPLEY, WELCOME TO 

RIDDLE BRIDGE, Capitol: KUDL, KBPI, 

WHCN, WHEW, WOW, WMMR, KSHE, WRAS, 

WLIR, WPLR, WQFM, KMYR, WBAB, KSML, 

KFMY, WSDM, KZAP, KOME 

9 BEAU BRUMMELS, Warner Brothers: 
WLIR, KBPI, MOT, KMYR, WHCN, KSML, WOUR, 

WQIV, WPLR, WOSR, KZEL, WBAB, KFMY, KTYD, 

KZAP, KOME 

10 BLACK OAK ARKANSAS, AIN'T LIFE 
GRAND, Atco: KSHE, WMMS, WBAB, WZMF, 

WQFM, WHEW, KZEL, KUDL, WIOT, WMMR, 

KMET, KZEW, WRAS, WZZQ 

11 WEATHER REPORT, TAIL SPINNING, Co- 

lumbia: KWST, WHCN, WQIV, WABX, WIOT, 

WMMR, WOSR, KLBJ, WZZQ, WQFM, KLOL, 

KMYR, KSML, WSDM 

12 DAVID BROMBERG BAND, MIDNIGHT 
ON THE WATER, Columbia: WLIR, WKTK, 

WIOT, WORJ, WHEW, WQIV, WZZO, WQFM, KLOL, 

KZEL, KSML, KFMY, KWST 

SENSATIONAL ALEX HARVEY BAND, 
TOMORROW BELONGS TO ME, Virtago: 
WMMS, WRAS, WMMR, WABX, KZEL, KMYR, 

WBAB, WOUR, KSML, WQSR, WIOT, CHUM, 

KUDL 

LOVE CRAFT, WE LOVE YOU WHO EVER 

YOU ARE, Mercury: CHUM, WMMS, WSDM, 

KBPI, KFMY, KMYR, KSHE, WQSR, KLOL, WOUR, 

WKTK, WIOT, KOME 

JESS RODEN, Island: WOUR, WLIR, WIOT, 

WABX, WQSR, KZEL, KOME, KWST, KSHE, C10M, 

WRAS, KUDL, KZAP 

13 JOAN ARMATRADING, BACK TO THE 
NIGHT, A &M: WLIR, WMMS, KCFR, WHCN, 

KZEL, KSML, WAER, KFMY, WOUR, WRAS, KLOL, 

WQSR 

RUPERT HOLMES, Epic: WOUR, WBAB, 

WLIR, KLBJ, WAER, WHEW, WQIV, KWST, KZAP, 

WSDM, WHCN, WQSR 

14 EARL SCRUGGS REVUE, ANNIVERSARY 
SPECIAL VOLUME ONE, Columbia: WQSR, 

WLIR, WIOT, WORD, WQIV, WPLR, WQFM, KBPI, 

KMYR, WAER 

15 ELF, TRYING TO BURN THE SUN, MGM. 
KUDL, WBAB, WLIR, WHEW, WOUR, WKTK, WIOT, 

KFMY, KZAP 

CURTIS MAYFIELD, NO PLACE LIKE 
AMERICA TODAY, Curtom: WHCN, CJOM, 

WABX, MOT, WORJ, WHEW, WQIV, WBAB, KSML 

16 ESPARANTO, LAST TANGO, A &M: KCFR, 

WAER, WSDM, KIEL, WBRU, CHUM, WQSR, 

WPLR 

HAWKWIND, WARRIOR ON THE EDGE OF 
TIME, Atco: WZMF, WIOT, CHUM, WQFM, KSHE, 

WHCN, KUDL, KOME 

DR. HOOK, BANKRUPT, Capitol: KWST, 

KMET, WABX, WQIV, WQFM, WBAB, KUDL, KSAN 

KENNY VANCE, VANCE 32, Atlantic: 
WHEW, WHCN, KWST, KIEL, WBAB, WOUR, 

KSML, KZAP 

17 AYERS ROCK, BIG RED ROCK, A &M: 
KOME, WQIV, WIOT, KZAP, WQSR, WRAS, KTYD 

BLUE GOOD GOOSE, Anchor. KSHE, 

WLIR, KUDL, WBAB, WOUR, KSML, WPLR 

CATFISH HODGE, SOAP OPERAS, 20th 
Century: WABX, WMMS, KSML, KZAP, WIOT, 

KIEL, KFMY 

SNAFU, SITUATION NORMAL, Capitol: 
WLIR, WIOT, KSHE, WHEW, KWST, KBPI, WRAS 

18 ERIC MERCURY, Mercury: KSML, KTYD, 

KZAP, KZEL, KWST, WBRU 

DAVID SANCIOUS, FOREST OF FEEL- 
INGS, Epic: WHCN, KLOL, WOUR, WMMR, 

WLIR, WSDM 

McCOY TYNER, ATLANTIS, Milestone: 
WHCN, WABX, KCFR, WBRU, KMYR, WAER 

MICHAEL URBANIAK, FUSION III, Co- 

lumbia: WPLR, WIOT, WQFM, WBAB, KSML, 

WSDM 

19 DIAMOND REO, Big Tree: WMMS, KIEL, 

WIOT, WQSR, WBAB 

TOM PAXTON, SOMETHING IN MY LIFE, 
Private Stock: WQIV, WOUR, WAER, KZAP, 

WORJ 

SAILOR, Epic: WHCN, KMET, WAER, KWST, 

WBRU 

SWEET, DESOLATION BOULEVARD, Capi- 
tol: KUDL, KMET, WOUR, KSHE, KSAN 

20 JOHN CALE, SLOW DAllEL, (Import) Is- 
land: WLIR, WHCN, CHUM, KWST 

ISOTOPE, THE ILLUSION, Gull: WLIR, 

KOME, KCFR, KUDL 

THE KIDS, ANVIL CHORUS, Atco: WABX, 

KZEL, WIOT, WPLR 

21 MICHAEL BOLOTIN, RCA: WPLR, MOT, 
WQSR 

FREDDIE HUBBARD, POLAR A.C., Cn: 
WOUR, KMYR, CJOM 

SILVER CREEK, MCA: WLIR, WBAB, KMYR 

THREE PIECES, VIBES OF TRUTH, Fan- 
tasy: KWST, KTYD, WSDM 

22 GENE AMMONS, GOODBYE, Prestige: 
KSML, WIOT 

ATLANTIS, Polydor. WHCN, WBAB 

SOLOME BURKE, MUSIC TO MAKE LOVE 
BY, Chess: KSML, CJOM 

JOHNNY DARREL, WATER GLASS FULL 
OF WHISKEY, Capricorn: WOUR, KSML 

EMBRYO, SURFIN, BASF: WMMS, WQSR 

DR. FEEL GOOD, DOWN BY THE JETTY, 
(Import) United Artists: WBRU, KSML 

GREEZY WHEELS, London: WABX, KLBJ 

DAVE LIEBMAN, DRUM ODE, (Import) 
ECM: WHCN, KMYR 

SEA STONES, Round: WOUR, KSML 

JIMMY "11" WALKER, DYN -0 -MITE, 
Buddah: WOUR, KWST 

Following lists participating stations. Numeral after each specifies selections programmed. 
ALBUQUERQUE, N.M.: KMYR -FM, Jeff Pollack; 2, 3, 4, 5, 6, 7, 8, 9,11,12,14, 18, 

21,22 
ATLANTA, GA.: WRAS!FM, Jim Morrison; 1, 2, 3, 4, 5, 6, 7, 8, 10, 12, 13, 17 

AUSTIN, TEXAS: KLBJ -FM, Greg Thomas; 1, 2, 3, 4, 5, 6, 11, 13, 22 

BABYLON, LONG ISLAND: WBAB -FM, Bernie Bernard; 1, 2, 3, 4, 5, 6, 7, 8, 9,10,12, 
13, 15, 16, 17, 18, 19, 21, 22 

BALTIMORE, MD.: WKTK -FM, John Reeves; 1, 2, 3, 4, 5, 6, 7, 12, 15 

CHICAGO, ILL.: WSDM -FM, Burt Bordeen; 1, 2, 4, 6, 7, 8, 11, 12, 13, 16, 18, 21 

CLEVELAND, OHIO: WMMS -FM, John Gorman; 1, 2, 3, 4, 5, 6, 7, 10, 12, 13, 17, 19, 

22 

DALLAS, TEXAS: KZEW -FM, Mike Taylor; 1, 2, 3, 4, 5, 6, 10 

DENVER, COL.: KBPI -FM, Jean Valdez; 1, 2, 3, 4, 5, 6, 8, 9, 12, 14, 17 

DENVER, COL: KCFR -FM, Bob Stecker; 13, 16, 18, 20 
DETROIT, MICH.: WABX -FM, Jim Sotet; 1, 2, 3, 4, 5,6, 11, 12, 15, 16, 17, 18, 20, 22 

DETROIT, MICH.: CJOM -FM, Bill Robertson; 2, 3, 4, 6, 12, 15, 21, 22 
EUGENE, ORE: KFMY -FM, Mark Sherry; 1, 2, 3, 4, 5, 6, 7, 8, 9, 12, 13, 15, 17 

EUGENE, ORE: KIEL -FM, Stan Garrett; 1, 2, 3, 4, 5, 6, 9, 10, 12, 13, 16, 17, 18, 19, 

20 
HARTFORD, CONN.: WHCN -FM, Paul Payton; 1, 2, 3, 4, 5, 6, 7, 8, 9, 11, 13, 15, 16, 

18, 19, 20.22 - 

HEMPSTEAD, N.Y.: WLIR -FM, Gil Colquitt; 1, 2, 3, 4, 5, 6, 7, 8, 9, 12, 13, 14, 15, 

17,18,20,21 
HOUSTON, TEXAS: KLOL -FM, Jim Hilty; 1, 2, 3, 4, 5, 6, 11, 12, 13, 18 

JACKSON, MISS.: WZZQ-FM, Keith Carter; 2, 3, 4, 5, 6, 10, 11, 12 

KANSAS CITY: KUDL -FM, Mark Cooper; I, 2, 3, 4, 5, 6, 7, 8, 10, 12, 15, 16, 17, 19, 

20 

KINGS BEACH/TRUCKEE KSML -FM, Bill Ashford; 2, 4, 5, 6, 7, 8, 9, 11, 12, 13, 15, 

16,17,18,22 
LOS ANGELES, CA.: KMET -FM, Joe Collins; 1, 2, 3, 4, 7, 10, 16, 19 

LOS ANGELES, CA.: KWEST -FM, David Perry; 1, 2, 3, 4, 5, 6, 7, 11, 12, 13, 16, 17, 

18, 19, 20, 21, 22 

MILWAUKEE, WISC.: WZMF -FM, John Houghton; 1, 2, 3, 4, 5, 10,16 
MILWAUKEE, WISC.: WQFM -FM, Mark Bielinski; 1, 2, 3, 4, 5, 6, 8, 10, 11, 12, 14, 16, 

18 

NEW HAVEN, CONN.: WPLR -FM, Gordon Weingarth; 6, 8, 9, 14, 16, 17, 18, 20, 21 

NEW YORK, N.Y.: WNEW -FM, Dennis Elsas; 1, 2, 3, 4, 5, 6, 7, 8,10,12,13, 15, 16, 

17 

NEW YORK, N.Y.: WQIV -FM, Caryn Jo Streicher; 1, 2, 3, 4,3, 6, 7, 8, 9,11,12,13, 
14, 15, 16, 17, 19 

ORLANDO, FLA.: WORJ -FM, Mike Lyons; 1, 2, 3, 4, 5, 6, 7, 12, 14, 15, 19 

PHILADELPHIA, PA.: WMMR -FM, Dennis Wilen; 1, 2, 3, 4, 5, 6, 8,10,11,12,18 
PROVIDENCE, R.I.: WBRU -FM, Peter Masi; 1, 4, 6, 16, 18, 19, 22 

SACRAMENTO, CA.: KZAP -FM, Robert Williams; 1, 2, 3, 4, 5, 6, 7, 8, 9, 12, 13, 15, 

16,17,18,19 

SAN DIEGO, CA.: KGB -FM, Art Schroeder; 1, 2, 3, 4, 5 

SAN FRANCISCO, CA.: KSAN -FM, Bonnie Simmons; 4, 5, 6, 16, 19 

SAN JOSE, CA.: KOME -FM, Ed Romig; 1, 2, 3, 4, 6, 7, 8, 9, 12, 16, 17, 20 
SANTA BARABRA, CA.: KTYD -FM, Laurie Cobb; 1, 2, 4, 5, 6, 9, 17, 18, 21 

ST. LOUIS, MO.: KSHE -FM, Shelly Grafman; 2, 3, 4, 5, 6, 8, 10, 12, 16, 17, 19 

SYRACUSE/UTICA, N.Y.: WOUR -FM, Steve Huntington; 1, 2, 3, 4, 5, 6, 7, 9, 12, 13, 

15, 16, 17 18, 19, 21, 22 

SYRACUSE, N.Y.: WAER -FM, George Gilbert; 4, 5, 7, 13, 14, 16, 18, 19 

TAMPA, FLA: WQSR -FM, Mark Beltaire; 1, 2, 3, 4, 5, 6, 9, 11, 12, 13, 14, 16, 17, 19, 

21, 22 

TOLEDO, OHIO: WIDT-FM, Niel Lasher; 1, 2, 3, 4, 5, 6, 9, 10, 11, 12, 14, 15, 16, 17, 

18, 19, 20, 21, 22 

TORONTO, CANADA: CHUM -FM, Benjy Karch; 2, 3, 4, 5, 12, 16, 20 

Whiskey Set As Cabaret For 1 Show 
LOS ANGELES -Sunset Strip 

rock landmark the Whisky A Go Go 
debuts Wednesday (28) as a cabaret 
theater with the satirical revue "El 
Grande de Coca Cola." 

Personal manager veterans Alan 
Bernard and Roy Silver are produc- 

ing this Los Angeles version of the 
New York hit comedy. 

The entire Whisky is being re- 
modeled to resemble the sleazy 
Latin American nitery which is the 
show's setting. The Whisky's newer 
Sunset Strip neighbor, the Roxy, ran 

for a year as a theater- cabaret with 
the "Rocky Horror Show" before re- 

turning to rock bookings. The 
Whisky is to be converted from a 

hard -rock nightclub to a disco after 
the "Coca Cola" runs ends." 

Campus 
BLOCK BOOKING 

In Canada, It's Virtually 
I Unknown To Promoters 

By MARTIN MELHUISH 

Though discussions have taken 
place among various colleges in 
Canada over the last few years with 
an eye to setting up a block booking 
system across the country, very few 
formal arrangements have been 
made in this regard. For this basic 
reason, the overall picture of talent 
on Canadian campuses is one domi- 
nated by outside promoters. 

The very mention of block book- 
ing draws a long sigh from Joe Rec- 
chia, a former student activities di- 
rector of the University of Waterloo 
and organizer of the Canadian En- 
tertainment Conference, an annual 
event that brings together delegates 
from colleges and universities as 
well as booking agencies, record 
companies and concert promoters to 
address themselves to some of the 
concerns that face college entertain- 
ment directors and their relationship 
with other segments of the Canadian 
music industry. Recchia has been a 
long time proponent of a block 
booking system within the Canadian 
campus community so that they can 
collectively benefit from the savings 
that a plan of this sort provides. 

"As far as I've been able to figure 
out, there are two reasons that block 
booking has not worked in Canada," 
explains Recchia. "First, the colleges 
don't have a lot of people who have 
been around for more than a year 
and really understand the value of 
this system and secondly -and partly 
due to the first point -more and 
more outside promoters are coming 
onto the campuses to run concerts 
thereby providing a service that the 
colleges aren't providing for them- 
selves. The role of the student enter- 
tainment director is becoming one of 
watchdog who makes sure that the 
promoter is operating for the good of 
the students and not only to put 
money in his own pockets. All in all 
there exists rather apathetic 
campus concert market in Canada." 

One of the most active promoters 
on Canadian campuses is Ray Dan 
niels of SRO Productions who in the 
past year has run shows at Convoca- 
tion Hall in the University of To- 
ronto; the Theatre Auditorium of 
Wilfred Laurier University in Kitch- 
ener; the Alumni Hall at the Univer- 
sity of Western Ontario. in London; 
the Carelton University Gym in Ot- 
tawa; the Jock Hardy Arena on the 
campus of Queen's University in 
Kingston; and the Physical Educa- 
tion Complex of MacMaster Uni- 
versity in Hamilton. He agrees that 
campuses are basically run by out- 
side promoters as far as entertain- 
ment goes and notes that the pro - 
moters either work in partnership 
with the colleges on a 20 percent to 
50 percent split or on a straight hall 
rental basis with a special discount 
on all tickets sold to students. 

Martin Onrot, one of Toronto's 
most active promoters, has found an 
open market on college campuses 
and has in his time been involved in 
bringing acts into most of the major 
colleges in Ontario. 

Donald Tarlton, head of the Mon- 
treal based concert production com- 
pany Donald K. Donald Produc- 
tions, in contrast, indicates that he 
wants absolutely no part of campus 
promotions. "The bureaucracy and 
red tape involved in dealing with 
colleges is too time consuming and 
aggravating so I just don't bother 
with it," says Tarlton. "I prefer to 
work a commercial hall near the 
campuses." 

There are times when Tarlton 
feels a certain act will suit a particu- 

lar college and at that point he will 
approach the school. "I phone the 
college and tell them what I have in 
mind and indicate that if they want 
to partners on the date, they will 
have to call me within two hours to 
confirm. If they don't call in that 
time period, I pass. Generally speak- 
ing, most college talent buyers that I 
have come into contact with are frus- 
trated Sol Hurok's who only impede 
the fast moving decisions that have 
to be made in the concert business." 

Sam Feldman who works out of 
Bruce Allen Associates in Van- 
couver, the major booking agency 
on the Canadian west coast, reports 
that there is no official booking asso- 
ciation between universities in the 
west. He also points out that the 
University of British Columbia is the 
only college booking name attrac- 
tions with Kent Collinge, an inde- 
pendent promoter, handling many 
of -the campus dates. The British Co- 
lumbia Institute of Technology is 
one of the few colleges in the west 
promoting their own shows, accord- 
ing to Feldman. BCIT recently fea- 
tured Ike and Tina Turner in con- 
cert. 

Seen from the view of booking 
agent Tom Wilson, head of Concept 
376, block booking doesn't work in 
this country, because of different 
musical tastes on various campuses 
and the fact that everyone wants to 
book the acts for the weekend. Wil- 
son also indicates that an area of 
growth for agencies is in university 
pubs, which are beginning to book 
acts not only on a one or two night 
basis, but for weekly engagements. 

Ron Scribner, the head of the To- 
ronto-based booking agency, Music 
Shoppe International finds the uni- 
versity market in Canada viable but 
adds that it is not what it is in the 
U.S. He has found pubs to be in par- 
ticular an excellent outlet for many 
of the groups on his roster. 

What about the pricing of bands 
these days? Are pubs really getting 
their money's worth? 

"Some bands are way overpaid," 
admits Tom Wilson of the Concept 
376 booking agency but adds: "To 
be fair though many of them can 
justify the raise in their price." 

According to Wilson a band can 
expect to make anywhere from $800 
to $1,250 for a week in a campus pub 
with some bigger acts 'even making 
$1,750. 

Ron Scribner of MSI verifies Wil- 
son's figures. From his experience 
most groups make anywhere from 
$750 to $2,000 with the average fee 
being closer to $1,000 for a week and 
$400 to $500 average on one-night- 
ers. 

"If you had asked me about seven 
months ago, I would have told you 
that I thought the concert business 
on campus was coming town end be- 
cause many of the acts were pricing 
themselves out of the market," re- 
veals Joe Recchia. "I still believe 
that acts that keep there price up 
over $6,000 all the way to $10,000 
are going to kill themselves. $4,000 is 
a reasonable price but to stretch a 
point I believe that acts under $5,000 
are generally going to get work on 
Canadian campuses." 

Pizza Single Out 

CARISLE, Ia. -The newly 
formed Pizza Label has released its 
first single, "Kelly Keep The Bar 
Door Open" by Ray Faubus. 



the books everyone's 
listening to! 

Joel Whitburn's Record Research Collection is the 
charted music authority everyone's using. It's the 
only comprehensive record of charted music avail- 
able today. 
The complete set covers charted music from 1940 

through 1974. It includes every artist and record 
to hit Billboard's "Hot 100 ", "Top LP's ", "Rhythm 
& Blues" (`Soul'), "Country 8s Western" and "Easy 
Listening" Charts. Everything you need to know 
about charted music is at your finger tips. 

Order your set today! Find out why everyone is 
listening to the authority on recorded music. Or 
pick the books you need most. Either way, you'll 
have an invaluable reference source, since each 
book is an entire history in itself. 

EVERY BOOK PACKED WITH EASY TO FIND INFORMATION... 
ARTIST SECTION - 
Lists every artist and every rec- 
ord they made to hit Billboard's 
Charts. Includes quick reference 
to spot No. i and Top 10 records. 
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TITLE SECTION - 
Alphabetically lists song titles, 
indexed so you can find any rec- 
ord, even if you don't know the 
artist. 

TRIVIA SECTION - 
Filled with interesting facts 
about Top artists and records 
such as No. 1 records year by 
year, the artist with most No. 1 

hits and more ... all based on 
factual chart information. 

NUMBER I RECORDS 1955 _ 191 

PICTURE SECTION - 
Ranks Top recording artists and 
shows them just as they looked 
in their hit making years. Fea- 
tured in each book except Top 
Pop 1940 -1955 and Supplements. 

Joel Whitburn's Record Research Collection. 
The only complete history of charted music. 

TOP POP RECORDS 1955 -1972 
The answer to Pop memorabilia. Includes over 11,000 listings of 
every record and artist to hit Billboard's "Hot 100" charts from 1955 
to 1972. Plus pictures of Top 100 artists, No. 1 Record Index and an 
exciting Trivia Section of Top artist and record achievements. 
416 pages ... $30 postpaid in U.S.A. 
Now also available in a deluxe hard cover edition for only $40. 

TOP POP RECORDS 1940 -1955 
A must book! Completes the Pop Chart History! Includes every 
record and artist to make Billboard's "Best Selling Pop Singles" 
Charts, all listed by artist and title. Plus a Trivia Section and No. 1 

Record Index. Everything you need to know about the birth of the 
pop charts is in this book. 
90 pages ...$20 postpaid in U.S.A. 

TOP LP's 1945 -1972 
The only complete history of the album charts! Lists every album 
and artist to make Billboard's "Top LP's" album charts from 1945 
through 1972. Includes sound tracks, and original cast Section, plus 
photos of Top 100 artists and Top 110 albums, a No. 1 Album Index 
and Trivia Section on artist achievements. It's just what you need 
to be an LP authority. 
224 pages ...$30 postpaid in U.S.A. 

EVERY BOOK AN ENTIRE HISTORY... 
Includes: 
Date (month /day /year) record first hit charts. 
Highest position record reached. 
Total number of weeks on charts. 
Label and record number. 
Quick reference to spot No. 1 and Top 10 records. 

Record 
esearch 
P.O. Box 82 
Menomonee Falls, WI 53051 

TOP RHYTHM & BLUES RECORDS 1949 -1971 
The Rock evolution has a lot of `soul'! And it's all here! Every RBSB 
record and artist to make Billboard's "Soul Singles" charts from 
1949 -1971. Lists artists, titles, No. 1 records by year, plus photos, 
trivia and more easy to find information. 
184 pages...$25 postpaid in U.S.A. 

TOP COUNTRY & WESTERN RECORDS 1949 -1971 
Country music has grown to new heights. The records and artists 
that rode it to the top are covered in two big sections. Includes 
every record and artist on Billboard's "Country Singles" Charts 
from 1949 -1971. Plus Top 100 artist photos, trivia and more. 
152 pages...$25 postpaid in U.S.A. 

NEW TOP EASY LISTENING RECORDS 1961 -1974 
The record book of Easy Listening charted music every one has 
been waiting for. The only complete history available today. In- 
cludes every song title and artist to make Billboard's "Easy Listen- 
ing Singles" charts from 1961 -1974. Two full sections (artist and 
titles), plus No. 1 record Index, complete Trivia Section and photos 
of Top 40 Easy Listening artists. Every page is filled with invalu- 
able information. 
150 pages...$25 postpaid in U.S.A. 

Mail To: Record Research, P.O. Box 82, Menomonee Falls, WI 53051 - Top Easy Listening '61 -'74 $25 SUPPLEMENTS -Top Pop '74 - Top Pop '40 -'55 $20 ...$10.00 each Top Pop '73 - Top Pop '55 -'72 (soft cover) $30 -Top LP's '74 - Top Pop '55 -'72 (hard cover) $40 -Top LP's '73 - Top C&W '49 -'71 $25 -Top C&W '74 
-Top R86B '49 -'71 $25 -Top C8&W '72 -'73 - Top LP's '45 -'72 $30 -Top R8&B'74 

Check or money order for full amount must accompany order. -Top R &B '72 -'73 

Overseas orders add $3.00 per book, and $1.00 per supplement. 
Name 
Address 
City State Zip 

COMPLETE SET OF 
SUPPLEMENTS 

NOW AVAILABLE, 
Updates collection 

through 1974. 
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General News 
L. A. Disco Eyes Expensive Image 

LOS ANGELES -Ron Bookman, 
co -owner with Carl Hibler of the 
new New York Experience here, ad- 

mits that it is one of the most expen- 
sive discotheques in Los Angeles. 

Entrance fees are $3 for women $4 

ahoy j 
is . 

DISCO -MANIA 
Located In 

Emersons, Ltd. Restaurants 
In These Cities 

Maryland Washington, D.C. 
K Street, N.W. 

Pennsylvania 
Plymouth Meeting 
Philadelphia 
(Roosevelt Blvd.) Connecticut 

Hamden 

Rhode Island 
Providence 

Baltimore 
Towson 

Virginia 
Tysons Corner 

New Jersey 
Union 
Wayne 
West Orange 
New Brunswick 
Asbury Park 
Princeton 

Massachusetts 
Peabody 

Randolph 
Newton 

Lawrence 

THE NATION'S LARGEST DISCOTHEQUE CHAIN 
For Information Call Michael O'Harro, 

Director of the Discotheque Division at the Corporate Office, 

Emersons, Ltd. 
11790 Parklawn Drive, Rockville, Maryland 20852 

301 -881 -5000 

for men, with a planned annual pri- 
vate membership fee of $200 for 
women and $250 for men, says 
Bookman. 

He adds that when the member- 
ships have reached a level where 
they can maintain a healthy gross in- 
come, they will discontinue the 
cover charge, and depend totally on 
the annual membership fees. 

"We do not advertise," says Book- 
man. "We have a mailing list that we 
have compiled over the years. From 
our mailing list, we depend on 
people to pass on information about 
our nightclub. 

"I feel that open advertising 
cheapens a club, and we want to 
control the level of clientele that we 
get. 

"We also feel that with our prices, 
only a certain clientele will frequent 
our establishment. 

Because of our location (on the 
fringe of Beverly Hills), we would 
have problems with too many 
people on the street trying to enter if 
we had no admission fee," explains 
Bookman. The club is located in the 
former Shelly's Manne Hole loca- 
tion on Wilshire Blvd. 

The New York Experience is a 
new discotheque with added fea- 
tures. In addition to the disco room, 
it has a separate restaurant and a 
game room. 

The game room consists of 15 
backgammon tables plus chess 
boards. There is no additional fee 
for the game room, says Bookman. 

The owners are also featuring live 
entertainment. "We are offering en- 
tertainment for adults like adult 
comedy and jazz sessions." 

(Continued on page 86) 

meteor has it all 
in one acka p e. .. 
2 Lasers 
3 Colored Trilites 
1 Sound Panel 
2 Tenway Chasers 
4 Projectors 
3 Strobes -4 available colors 
5 Stereo Power Amplifiers 
4 Speakers 
3 Turntables 
2 Tenway Strip Assemblies 
3 Liquisplodes 
8 Lighting Controllers 
2 Mobile Disco Control Units 
9 Projector Attachments 
4 Mixers 
3 Kaleidoscopic Effects 
1 Rain Effect 
2 Open Reel Tape Decks 
2 Carousels 
3 Sound -to-Light Projectors 
2 Polaroid Attachments 
3 Zone Modules 
10 Effect Wheels 
75 Cassette Effects 
162 Slides 
Special DJ Headphones 
Large Selection of Microphones 
Free Consultation & Design 

meteor 
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155 Michael Drive, Syosset, N.Y., U.S.A. 11791 (516) 364 -1900 
3637 Cahuenga Blvd. West, Hollywood, C.A., U.S.A. 90068 (213) 876 -1200 
580 Orly Avenue, Dorval 760, Montreal, P.O., Canada (514) 636 -9933 
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By TOM MOULTON 
NEW YORK -Linda Lewis' "It's In His Kiss" 

single, better known as the "Shoop Shoop 

Song," is being released by Arista this week. 

While Betty'Everett had a hit with the song in 

the early sixties, Ms. Lewis' unique vocal abili- 

ties, combined with a solid New York Sound" 
track, will place the disk in strong running for 
disco play. The single, produced by Tony Silves- 

ter and Bert DeCoteaux, who also arranged the 

new Street People single, "Never Get Enough" 
(De- Lite), is one of the strongest pop /soul disco 

candidates from Arista to date. The flip side on 

the disk has a longer club version. As for the 
Street People, they're the same group that was 

on Spring Records. 

Also on De -Lite, Crown Heights, a well known 

local group, has a new single in "Dreamin' A 

Dream." The disk is the first from the group 

since leaving RCA, and it should prove to be a 

strong mover. It starts off like "Express" and 

goes into a funky, up -tempo rhythm with a good 

melody line. The flip side also has a longer disco 
version. 

Long awaited LPs from the Three Degrees 

and MFSB are being released by Philadelphia 
International. 

* * * 
Barry Lederer, DJ at the Sandpiper on Fire Is- 

land, is getting strong response to J.J. Jackson's 

Top Audience Response 
Records In N.Y. Discos 

This Week 

1 FREE MAN -South Shore Commission - 
Wand 

2 EL BIMBO -Bimbo Jet- Scepter 

3 EASE ON DOWN THE ROAD- Consumer 
Rapport -Wing And A Prayer 

4 BAD LUCK -Harold Melvin 'And The Blue - 
notes- Phila. Intl. 

5 THE HUSTLE -Van McCoy -AVCO 
6 FOOT STOMPIN' MUSIC /DISCO STOMP - 

Bohannon -Dakar (LP) 
7 SWEARIN' TO G00- Frankie Valli- Private 

Stock 

8 STOP AND THINK /TRAMMPS DISCO 

THEME -Trammps- Golden Fleece (LP) 
9 HELPLESSLY- Moment Of Truth -Roulette 

10 THREE STEPS FROM TRUE LOVE -The Re- 

flections- Capitol 

11 LOVE DO ME RIGHT -Rockin' Horse -RCA 
12 LIFE IS WHAT YOU MAKE IT- Tapestry- 

Capitol 

13 PEACE AND LOVE -Ron Butler And The 

Ramblers -Playboy 
14 SENDING OUT AN S.O.S. -Retta Young -All 

Platinum 

15 TAKE IT FROM ME- Dionne Warwicke- 
Warner Bros. 

Colony Records (New York) 
Retail Sales 

This Week 

1 EL BIMBO -Bimbo Jet- Scepter 

2 SWEARIN' TO GOD -Frankie Valli- Private 
Stock 

3 EASE ON DOWN THE ROAD- Consumer 

Rapport -Wing And A Prayer 

4 THREE STEPS FROM TRUE LOVE -The Re- 

flections- Capitol 

5 EXPANSIONS- Lonnie Liston Smith -Sig- 
nature 

6 THE HUSTLE -Van McCoy -AVCO 

7 LIFE IS WHAT YOU MAKE IT- Tapestry- 
Capitol 

8 FREE MAN -South Commission -Wand 

9 I WAS A LONELY MAN -The Philly Devo- 

tions- Columbia 

10 SEXY-MFSB-Phila. Intl. 

11 I COULD DANCE ALL NIGHT -Archie Bell 

And The Drells -TSOP 

12 SENDING OUT AN S.O.S. -Retta Young -All 
Platinum 

13 BAD LUCK -Harold Melvin And The Blue - 

notes- Phila. Intl. 

14 MAN WAS MADE TO LOVE WOMAN -Bobbi 
Martin -Green Menu 

15 RUN JOHNNY -Jimmy Maelen -Epic 

"Let Me Try Again" (Magna Glide). The disk, 
with a vocal and instrumental version, is being 
released this week. ... The correct date for a 

meeting open to all local DJs here is June 2. The 

address for the confab, as reported in last 

week's Billboard is correct -99 Prince St.... Ar- 

chie Bell and the Drells "I Could Dance All 

Night" single (TSOP) is selling well at disco 

stores locally. With arrangements by Ronnie 

Baker and production by Bunny Sigler, the disk 
stacks up as a new sound for the group, and it 
should place them back in the commercial prod- 

uct mainstream. 

Among the five solid disco cuts on the Su- 

premes new album the two best are: "Early 
Morning Love" and "He's My Man." The Jackson 

Five's new LP has several strong disco offerings, 
among which are: (side one) "Forever Came To- 

day," "Moving Violation," "(You Were Made) Es- 

pecially for Me" and "Honey Love." The whole 

side was produced by Holland- Dozier. Strong 
cuts on side two include "Time Explosion" and 

"Body Language (Do The Love Dance)." Several 

folks on the disco scene are now wondering that 
if the Holland- Dozier /Motown tie has been re- 

united, will the Mary Wells /Motown team be 

brought together again as well? Word from the 

speculators is that they would like to see it hap- 

pen. 

Downstairs Records (New York) 
Retail Sales 

This Week 

1 SENDING OUT AN S.O.S. -Retta Young -All 
Platinum 

2 THREE STEPS FROM TRUE LOVE -The Re- 

flections- Capitol 

3 EL BIMBO -Bimbo Jet -Scepter 

4 7-6-5-4-3-2-1 (Blow Your Whistle) -Gary 
Toms Empire- P.I.P. 

5 LIFE IS WHAT YOU MAKE IT- Tapestry- 
Capitol 

6 I COULD DANCE ALL NIGHT -Archie Bell 

And The Drells -TSOP 

7 SEXY-MFSB-Phila. Intl. 

8 I WAS A LONELY MAN -The Philly Devo- 

tions- Columbia 

9 JIVE TALKIN'- BeeGees -RSO 

10 LOVE DO ME RIGHT -Rockin' Horse -RCA 

11 STONE COLD LOVE AFFAIR -The Real 

Thing -20th Century 

12 SUPERSHIP- George Benson -CTI 
13 PEACE AND LOVE -Ron Butler And The 

Ramblers -Playboy 
14 GET DOWN TONIGHT -KC And The Sun- 

shine Band -T.K. 
15 SHOTGUN SHUFFLE -The Sunshine Band - 

T.K. 

Melody Song Shops 
(Brooklyn, Queens, Long Island) 

Retail Sales 
This Week 

1 SEXY-MFSB-Phila. Intl. 

2 FREE MAN -South Shore Commission - 
Wand 

3 THE HUSTLE -Van McCoy -AVCO 

4 SNEAKIN' UP BEHIND YOU -The Brecker 
Bros.- Arista 

5 FOOT STOMPIN' MUSIC- Bohannon -Da- 
kar 

6 RICH GET RICHER -The O'Jays- Phila. Intl. 
(LP only) 

7 SWEARIN' TO GOD -Frankie Vallie- Private 

Stock 

8 CRYSTAL WORLD- Crystal Grass -Polydor 
9 EL BIMBO -Bimbo Jet -Scepter 

10 EASE ON DOWN THE ROAD- Consumer 
Rapport -Wing And A Prayer 

11 I CAN'T UNDERSTAND IT- Kokomo -Co- 
lumbia 

12 THREE STEPS FROM TRUE LOVE -The Re- 

flections- Capitol 

13 CASTLES -The Futures -Buddah 
14 GLASS HOUSE -The Temptations -Gordy 

(LP only) 

15 SENDING OUT AN S.O.S. -Retta Young -All 
Platinum 

4th Goody Store In Philadelphia Area 
PHILADELPHIA -Sam Goody, 

with three record, tape and stereo 

shops in the area, has opened a 

fourth that will place greater empha- 
sis on sound equipment. Located in 
suburban Ardmore, Pa., it marks the 
20th outlet for the New York -based 

Sam Goody chain. The new 5,000 
plus square -foot store is in the 
Ardmore West Shopping Center. In 
addition to its center city store, 
Goody has two other shopping cen- 
ter locations in Northeast Phila- 
delphia and in nearby Pennsauken, 
N.J. 



Studio Track 
By BOB KIRSCH 

LOS ANGELES -At the Village 
Recorder in Los Angeles, Herbie 
Hancock is working on his next LP 
with David Rubinson producing and 
Fred Cato and Neil Brody handling 
the controls. In other activity at the 
studio: Eddie Harris is in producing 
himself with Bruce Swedien and Joe 
Tuzen working the boards; Jennifer 
Warnes (formerly Jennifer Warren) 
is cutting her first Arista LP with Jim 
Price producing and Zac Zenor and 
Tuzen engineering; Bloodstone is 
working with veteran British pro- 
ducer Mike Vernon with Rick Hee- 
nan and Brody at the boards; Ted 
Neely is cutting again, this time with 
Robert Apere producing; and Jeff 
Perry is in producing himself with 
Tim Kramer and Heenan working 
the controls. 

In other action at the Village: J.D. 
Blackfoot is being produced by Ed- 
die Harris; Rick Holmes is in, work- 
ing with producer Hosea Wilson and 
engineer Ken Klinger; Art Garfunkel 
is back in the studio, with Richard 
Perry producing and Brooks Arthur 
and Nat Jeffrey engineering; Bo 
Diddley is working with producer 
Ann Merchant and Zenor; Willie 
Hutch is producing himself with 
Heenan and Brody engineering; Ed- 
win Starr is being produced by Lil- 
lian Kyle with Steve Barncard at the 
boards; and Cal Tjader is producing 
himself with Jim Stern and Lee 
Miller sharing console duties. 

* * * 
In New York City at Plaza Sound 

Studios, Jeff Cahn is in working with 
producers Gregg Raffa and David 
Collins and engineer Rob Freeman. 
Linda Bennett is cutting again, with 
Genya Ravan handling production 
and Freeman again at the boards. 
Patti Scialfa is also working, with 
Freeman handling production and 
engineering on that project. The stu- 
dio has also installed some new 
equipment, including and Auto- 
mated Processes console, 24 -in., 16- 
out, with facilities for 32- track. Inte- 
grated in the system is an M16 
Dolby Noise Reduction unit and a 
3M M79 16 -track recorder. Two new 
monitor networks have also been in- 
stalled. 

* * * 
Wally Heider's in Los Angeles 

played host to a number of artists: 
Rod Stewart has been working on a 
solo project before beginning his 
summer tour with the Faces. Tom 
Dowd has been lending Rod a help- 
ing hand. The Crusaders have been 
working with producer Stu Levine 
and engineer Rick Pekkona, while 
Rare Earth have been cutting with 
the same pair. The 5th Dimension 
are busy with a new LP, co- produc- 
ing the project with Jimmy Webb. 
Alan O'Duffy is working the boards. 
The Hudson Brothers are cutting 
their next Rocket release with Elton 
John's writing partner Bernie Tau - 
pin producing and Ken Caillet act- 
ing as engineer. The New Birth are 
producing themselves, with help at 
the boards from Frank Clarke. And 
Tony Orlando & Dawn are doing 
some work with Dick Broder. Pro - 
ducer Richard Delvy has been busy 
with a number of artists. 

* * * 
Notes from around the country: 

Straight are getting set to cut an LP 
with producer Norman Ratner at 
Sound 80 in Minneapolis. Henry 
Levey, who has done lots of work 
with Joni Mitchell, is producing and 
engineering the Paxton Brothers at 
Mama Jo's in North Hollywood. 
British producer /engineer Alan Par- 
sons, who has worked with Pink 
Floyd, was also at the studio, work- 
ing with Project. Labelle moves into 
the Sea -Saint studios in New Or- 
leans soon to work with producer Al- 
lan Toussaint on their next LP. Russ 

Ballard, one time Argent member, 
has just finished producing a solo LP 
in England for Who lead singer Rog- 
er Daltrey. Lee Michaels is record- 
ing another LP, this time at the CBS 
Studios in San Francisco with Roy 
Halee producing. Jackie de Shannon 
is working on her first Columbia al- 
bum, with Michael Stewart produc- 
ing and Jimmie Haskell handling 
string arrangements, while David 
Kershenbaum is set to produce the 
next Cecilio & Kapano LP and is also 
set to move into Producer's Work- 
shop to handle the next Dennis 
Tracy album. 

At Earth Audio in Vermont, 
Buddy Cage (New Riders) John 
Payne, Peter "Madcat" Ruth and 
Doug McCracken are all lending 
Tom Mitchell a helping hand on his 
next LP. Denny Diante and Spencer 
Proffer are at Bolic Sound in Los 
Angeles working with Ike & Tina 
Turner, producing an LP of British 
hits. Ike is helping on the production 
end. Steve Cropper is working with 
Sam & Dave, while Lamont Dozier 
has finished some sides with Z.Z. 
Hill. Proffer and Diante, as well as 
cutting Ike & Tina, will also be 
working with Lea Roberts soon and 
have lined up such notables as the 
Crusaders, members of Chicago, 
singing group Waters and Vernon 
Burch to help out. 

* * * 
Congratulations to several people 

over at Sunwest Recording Studios 
in Los Angeles. Bill Lazerus is now 
vice president and director of engi- 
neering, Cheri Wagner is traffic 
manager and assistant to the vice 
president, Patti Seretti is main- 
tenance engineer and Tom Harvey is 

also maintenance engineer. And 
congratulations to Sam Huntsman, 
named assistant to Quadrafonic 
Sound Studio manager Gene Eichel- 
berger in Nashville. John Hiatt has 
been in cutting at the studio, as has 
John Reid who has Glen Spreen pro- 
ducing and Eichelberger engineer- 
ing. 

* * * 

Stephen Stills is in Criteria 
Recording Studios in Miami, pro- 
ducing himself with Ron and How- 
ard Albert engineering. Jimmy 
Walker of the "Good Times" TV 
series cut 68 radio tags for his new 
LP at Criteria last month. Van 
McCoy is at MediaSound in New 
York mixing down the next Rich- 
mond Extension disk. At the Sound 
Pit in Atlanta, Joe Hinton is cutting 
an LP for GRC. 

Presley Carbon 
A Cyclone In 
The Middlewest 

ESCANABA, Mich. -A 22 -year- 
old Elvis Presley impersonator, 
billed as the King Of Rock 'N Roll, is 
getting more bookings than he can 
handle in the Midwest, under man- 
ager Gene Smiltneck of Bands Un- 
limited. 

John LaFrancis, a Presley buff 
who owns all the recordings by his 
idol, began doing Presley imitations 
backed by professional musicians, 
about a year ago. His act, in two 
parts, re- creates the early Presley pre - 
1957, complete with a replica of the 
guitar, and covers post -1957 with 
two changes of j ewel- encrusted suits. 

Smiltneck says he is registering 
the title "King Of Rock 'N Roll" for 
LaFrance. The King will be appear- 
ing at Sands Speedway in Mar- 
quette, Michigan, July 5 in a '50s 
nostalgia trip that includes Hermans 
Hermits, Danny & The Juniors, The 
Drifters, and Gary U.S. Bonds. 
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COMPRESSOR /LIMITER 

dbxnewi6O compressor /limiter 
She's got a compression ratio you can set anywhere from 1:1 to infinity. 
And she's got a very low distortion figure even at high compression 
ratios. You can set her threshold from -38 to +12 dBm, and her two red 
LEDs let you know whether she's above or below threshold. Her meter 
range is from -40 to +20 dB, and you can set her meter zero at any line 
level between -10 and +10 dBm. Her illuminated meter is switchable to 
read input, output, or gain change. 

She uses true RMS level detection, which you know is more relia- 
ble and accurate than other methods. Her dynamic range is enormous 
and her noise contribution practically negligible. Her output is auto- 
matically ground loop compensated and she is protected against turn-on 
and turn -off transients. She is beautifully packaged and small enough 
that you can take her with you wherever you go. Or you can bolt her into 
the rack where she'll give you a lifetime of faithful service. 

You're going to love this little mother, especially when you learn 
her price. She costs only $300.00, which is a lot less than you pay for 
those other mothers. She's available now at your dbx professional equip- 
ment dealer's. For complete spec information including the little mother's 
measurements, circle reader service card or contact: 

dbx dbx, Incorporated 
296 Newton Street 
Waltham, Mass. 02154 
617/899 -8090 
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AES -a Sound 
Sound Gathering 

$ 

Tycobrahe showcases its new concert hall sound mixer. 

Yamaha's Bob Sandell (top photo) shows 
off power units to potential customers. 
Above, Sansui's QS encoder system. 

JVC, Japan, shows off its Emile Berlinger 
Maker of the Microphone award (top); 
above, JVC's Vic (soh and T. Inoue with the 
firm's Mark IIII quad modulator. 

Revox and Beyer Dynamics present new 
professional open reel recorders. 

Billboard photos by Bonnie Tiegel 
An engineer gazes at a new professional piece of tape equipment: man and machines brought to- 
gether in science, that's what AES accomplishes. 

Straka Sound uses a talking Parrott to grab the attention of 
passersby (top); above, Dick Rosmini (en guitar) and Bob 
Easton test the 360 System guitar synthesizer. 

Richard Factor (back to the camera) dem- 
onstrates Eventide's line of studio compo- 
nents. 

CBS showcases its technical series of LPs for professional use 
(top); above, Ren Cogswell of Negro demonstrates tape 

Shure's Bill Harlan and Ralph Dahm with a portable mixing recorders. 
hoard (top); above, Bill Cawfieldl of Teac discusses recording 
equipment. 
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Emerson 

Bows New 

Tape Units 
NEW YORK -A "Super" 8 -track 

player with AM /FM radio and sing - 
along microphone, two new 8 -track 
play /record multiplex modular sys- 
tems and a top -load cassette AM/ 
FM multiplex system with auto- 
matic changer are highlights of 42 
new products Emerson Radio will 
unveil at the summer Consumer 
Electronics Show. 

As Bill Lane, chairman of parent 
Major Electronics explains, dealer 
reception to the single Emerson label 
for all the company's product at the 
January CES convinced manage- 
ment to expand the line as quickly 
as possible. Following the Emerson 
purchase from National Union in 
late 1973, both Emerson and Major 
lines were marketed in 1974. 

With a subsequent announcement 
by General Electric that it was aban- 
doning the portable phone market, 
following similar moves by RCA 
and Zenith, "they're only a handful 
of us left in phonographs today and 
Emerson has the name going for it," 
Lane emphasizes. 

Rounding out the new line, de- 
signed with a new "Emerson look" 
by Al Tanenbaum, former chairman 
of Lloyds Electronics and York Ra- 
dio, and Minol Araki, are digital 
clock radios, a TV /radio, transistor 
radios, AM /FM AC /DC portables 
with weather band, cassette record- 
ers, portable and modular phono- 
graphs and phonograph /radio com- 
bos. 

All portable phonographs are 
manufactured in the firm's Brooklyn 
plant, Lane says, with compacts and 
modular systems basically imported 
from Far East suppliers. Marketing 
is through 20 to 25 major distribu- 
tors, about 45 to 50 rep firms in the 
electronics, premium, military and 

(Continued on page 34) 

MX, VIDISK KEYS 

iNO MAGNAVOX COMPETITION 

Philips Rethinks Hí Fi Plans 
MONTVALE, N.J. -N.V. Philips 

is reassessing its plans to market 
high fidelity receivers, tuners, acous- 
tic speakers, tape decks and compact 
systems in this country by next year. 

Officials at North American Phil- 
ips here are reluctant to discuss the 
change in plans first reported in Bill- 
board last September. However, 
usually reliable sources inform that 
the decision developed out of a re- 
luctance by Philips to go into direct 
competition against its recently ac- 
quired Magnavox subsidiary. 

It was only last spring that Mag- 
navox began marketing a line of hi fi 
components under the MX brand 
name. The line includes receivers, 
tuners and speaker systems, for both 
two and 4- channel applications. 

In moving away from its original 
plans to cover the broad spectrum of 
the high fidelity market in this coun- 
try, Philips will channel the bulk of 
its energies into pushing the MFB 
(Motional Feedback) hi fi concept 
which it first introduced into the 
U.S. at last summer's CES. 

The line, featuring preamps, turn- 
tables and speakers with amplifica- 
tion systems built into them is now 
being backed by a major promo- 
tional campaign which offers deal- 

WhaYs 
Ahead 

At CES 
Chi /June 1 -4 

Magnavox Repositioning' 
By STEPHEN 

NEW YORK -Although Magna- 
vox will show only its MX hi fi line 
in the main CES area (Billboard, 
April 26) and its video cameras in 
the concurrent VIDSEC exhibition, 
the North American Philips subsidi- 
ary is definitely repositioning itself 
in the over -all consumer electronics 
market. 

At its impressive preview of the 
entire 1976 line of hi fi and TV prod- 
ucts here last week, comments by 
key executives both during and after 
the preentation focused on these key 
points: 

The entire product line is draw- 
ing on Philips engineering and r&d 
strengths, and the success of the 
recently introduced MX series of hi 
fi components apparently has led 
Philips to a decision not to compete 
in the U.S. market with its own sub- 
sidiary (see separate story, this is- 
sue). 

In an oblique reference to fair 
trade, consumer electronics presi- 
dent Alfred di Scipio observed that 
"whenever the price at retail doesn't' 
reflect the cost, someone is being 
cheated." He believes that three 
times the cost of production is a real- 

TRAIMAN 
istic retail price and the reason the 
industry is in the doldrums is that 
too many dealers and manufacturers 
are "polluting the truth of situation" 
in pricing. 

In positioning MX versus Pio- 
neer and Marantz, with the intro- 
duction of new hi fi and 4- channel 
product at CES, Magnavox also has 
installed the first MX units in its 
"furniture" cabinets, shown in its 
well- received Bicentennial Library 
series at the High Point, N.C., fumi- 
ture market. Nat Anderson, vice 
president, product planning, be- 
lieves it lays to rest the "good sound 
never comes out of a brown box" 
syndrome. 

Quad sound, which gets more 
attention from MX at the upcoming 
CES, is starting to take off, Adamson 
believes, as more stations keep re- 
peating "you are listening to 4-chan- 
nel" more consumers are taking ad- 
vantage of the glut of quad 
hardware "dumps" to acquire com- 
ponents, and Detroit will install 
quad autosound as standard equip- 
ment this fall with the Motorola unit 
slated for the Lincoln Mark IV. The 

(Continued on page 38) 

By RADCLIFFE JOE 

ers a number of prizes including a 
1975 BMW auto, a Harley- David- 
son motorcycle, and Magnavox 19- 
inch color TV sets. 

According to Andrew Brakhan, 
vice president, audio division, Phil- 
ips Audio Video Systems Corp., par- 
ticipating dealers need only to fill in 
an enclosed "Buyer Wire" each time 
a Philips system is sold, and return 
the completed form to their nearest 
Philips representative. Winners will 
be determined from a random draw- 
ing on or before Oct. 15. The contest 
itself closes Aug. 31. 

The promotion is being backed by 
a comprehensive advertising pro- 
gram utilizing print and FM radio 
ads, as well as a number of point-of- 
purchase displays. 

Philips has also launched a far - 
reaching educational program to in- 
form dealers and consumers alike 

about the advantages of MFB. The 
first step in this program is being 
taken at the upcoming Summer 
CES, where Philips will outfit a com- 
plete theater at its booth to run a 27- 
minute A/V feature documenting 
the entire MFB concept. 

In addition, Philips has appointed 
a number of "mystery shoppers" 
that canvass all shops carrying the 
Philips line, and ask dealers and 
sales personnel alike pertinent ques- 
tions relating to MFB. Brakhan ex- 
plains that if the dealer and /or sales 
personnel are informed and can an- 
swer the questions correctly, they are 
rewarded with a prize. If not, they 
are presented with a pocket guide to 
hone their knowledge of the prod- 
ucts they sell. 

Brakhan admits that the toughest 
job in marketing the MFB line in 

(Continued on page 38) 

Bow First Nakamichi, 
Mitsubishi Speakers 

By EARL PAIGE 
LOS ANGELES -Quick quiz: 

name some prominent hi fi brands 
that do not include speakers. 

Two that might not come immedi- 
ately to mind are Mitsubishi and 
Nakamichi. But Mitsubishi (parent 
of MGA television, compacts and 
car stereo) and Nakamichi (high end 
tape recorders and blank cassettes) 
will now be involved in marketing 
two separate lines of speakers. 

Mitsubishi's launch of four 
speaker models ranging from $170 
to $580 is the beginning of what will 
be a full line of hi fi components, 
says Fred Harfelder, who heads the 
new audio division for Mitsubishi's 
Melco Sales, U.S. marketing subsid- 
iary here in suburban Compton. 

Nakamichi Research in Carle 
Place, N.Y., will offer a professional 
line growing out of Mitsubishi's long 
hold in the Japanese market. Ted 
Nakamichi, marketing vice presi- 
dent of the heretofore tape -only 
firm, says Makamichi will market 
under its own label exclusively in the 
U.S. a Reference Monitor speaker at 

Billboard photos by Joanne Oliver 

Abcom team: president. Jack Abram, 
above; vice president Tom Baldwin 
checking warehouse inventory. 

$2,200 per pair. It is the equivalent 
of the Mitsubishi DS 305 studio 
speaker in Japan, but Nakamichi 
emphasizes the two firms have no 
U.S. ties. 

In its O'Hare Hilton suite in Chi- 
cago during CES, Nakamichi will 
have the new speaker as well as its 
full line of tape decks from the top - 
line 1000 at $1,295 to the Dolby 
units, model 550 at $499 and model 
500 at $399. It is now marketing cas- 
settes in chromium dioxide ($4.59 
and $5.99 for C -60 and C -90) and 
EX (extra -pure ferrochrystal at 
$3.69 and $4.79 respectively). 

MGA /Melco meanwhile, is hold- 
ing its compact line to four models 
and shortly will announce its car 
stereo plans, says Melco president 
Yoshito Yamabuchi. The firm's 
complete line, including the four 
new speakers, will also be shown 
during CES at Melco's at O'Hare 
Hilton suite. 

AKG Hi Fi 

Accessary 
Unias Due 

MONTVALLE, NJ. -AKG will 
show five phonograph cartridges, 
including one for CD -4 applica- 
lions, a new headphone set, a com- 
plete line of microphones and a new 
portable reverberation unit at the 
Summer Consumer Electronics 
Show, according to Richard Ravich, 
marketing manager, AKG- Philips 
in this country. 

The new headphone, model K- 
240, is a step up from AKG's very 
successful K -140 "open aire" head- 
set launched on the U.S. market last 
year. Ravich explains that the K- 
240, which will not be marketed here 
before year -end, features a cluster of 
six passive equalizing radiators set 
around a single acoustic driver all 
built into earcups "substantially 
larger" than those used in the K -140. 

According to Ravich, the result 
achieved is "an outstanding spatial 
effect without reverberation." Pro- 
totypes of the K -240 will be shown at 
the CES, but no price points have 
been established. Six other head- 
phones in the line will also be 
shown, primarily for dealer reaction 
as no final decision has yet been 
made to introduce them to this mar- 
ket. 

The phonograph cartridge line 
will feature three elliptical, one 
spherical, and one CD -4 unit. The 
stereo cartridges will be marketed in 
this country on a limited basis -to 
ensure stringent quality control -by 
this fall. The CD -4 cartridge is 
scheduled for introduction by year- 
end. 

Prices have not yet been estab- 
lished for the line, first reported in 
Billboard last September. However, 
Ravich explains that the price struc- 
ture will not only be competitive, but 
also will offer attractive profit mar- 
gins for the dealer. 

The AKG microphone line which 
will go on display at the show will 
run the gamut of condenser, con - 

(Continued on page . 8) 

REP & DISTRIBUTOR 

Abcom Approach Works 
Continued from page 3 

that we can stock heavier; mostly 
better terms and some deals," Bald- 
win says. 

Current business is still holding 
up well, as there's a very low unem- 
ployment rate in the central Ohio 
area, he notes. "Dealers say they're 
having better months than they nor- 
mally have in any other month ex- 
cept December, as people appar- 
ently have money and home 
entertainment is very much in their 
budgets. I don't think we're going to 
suffer -I'm just reading the indica- 
tors and over -all business is still 
there," he maintains. 

The dual approach is a very effec- 
tive way to sell, Baldwin notes, as it 
enables Abcom to go in with the best 
possible program. "A dealer needs 
$10,000 to open an account, and if 
he doesn't want that much merchan- 
dise, we show him our distributor 
program and convert him to that." 

Abcom's warehouse with 
$500,000 in merchandise makes it 
possible to accommodate dealers 
with overnight service via UPS for 
even one or two items on short no- 
tice. "We stock every item in the 
lines we carry," he maintains, "in- 

cluding accessories, mikes, tapes and 
replacement parts." 

Abram and Baldwin keep two 
technicians busy in their service de- 
partment and also maintain war- 
ranty stations in their territory. 
"Service is an industry problem and 
we're in the business to keep the fires 
out when customers have rush jobs. 
Also, the service end is profitable be- 
éause we pull from all over our 
Ohio -West Virginia territory," Bald- 
win observes. 

Abcom places much importance 
on carrying blank tape, offering 
Sony, Superscope and Scotch. 
"There's a ton of tape to be sold out 
there," he enthuses. "With tape 
recorders our big foothold, every 
time we sell one, we have a new tape 
customer. We keep 50 -60 gross on 
hand at all times." 

With the eventual phaseout of the 
Sony recorder product line within 
four years, Abcom has been convert- 
ing customers to the new Superscope 
line. "Dealers are finding that 
they're turning faster than Sony be- 
cause of both price and features, 
thus Superscope is really our ulti- 
mate future here," Baldwin specu- 
lates. 
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Tape/Audio/Video 
Tape Tops Emerson '76 Offering CES ADDITIONS 

Continued from page 33 

toy markets, and a factory sales force 
for key accounts. 

In addition to Lane as chairman, 
the management team includes his 
brother, Steve, as president; Don 
Dvorkin, executive vice president, 
Saul Knazick, senior vice president, 
marketing, and Al Saint, national 
sales manager. 

Among the new tape product to be 
previewed at CES, model PT 105 
"Super" 8 -track tape player with 
sing -along microphone has a sug- 
gested list range of $49.95- $59.95. 
Features include an electric power 
and auto /boat adaptor, telescopic 
FM antenna, toggle switches for 
power on /off and FM /AM band se- 
lector and a large tape selector but- 
ton. 

Model M -2450 AM /FM /FM 

multiplex stereo receiver with cas- 
sette recorder and BSR automatic 
changer at suggested $249.95 list 
also features two professional micro- 
phones and a pair of speakers, plus 
twin record -level meters for left and 
right channels of the cassette unit. 

At the same suggested list, model 
M -2370 8 -track stereo tape player/ 
recorder has similar features and ac- 
cessories as the modular cassette sys- 
tem, including changer, micro- 
phones and speakers, and two 
record -level meters for the 8 -track 
unit. 

According to Lane, pricing for 
1975 remains at about the same lev- 
els as last year, "with slight increases 
in phonographs due to higher costs." 
At the same time he emphasizes the 
company's expanding engineering 
and quality control staff is aimed at 
upgrading the vital element of serv- 

lonitlehl 
hat cable,/ 
&connectori 

Are you getting those High Profit, 
PLUS Sales available with Fast Moving 
Audio Cables, Connectors, Speaker 
Wires, Adapters and Plugs? 

Now available from the same dependable source that makes SAME DAY 
SHIPMENTS of PFANSTIEHL Needles, Phono Cartridges, Tape and 
Accessories. Write today on your letterhead for details of Special 
Introductory Offer. 

Pfrw&fisM 3300 WASHINGTON ST. / BOX 498 

WAUKEGAN, ILL. 60085 

That's right, that's what a letter 
costs to find out how you can save 

HUNDREDS, even THOUSANDS 
of DOLLARS off Prices you are 
now paying! 
Don't wait, write today! 

#H U L-8 

#C -30 
Custom Case Mfg. Co., Inc. 

6232 Bragg Blvd., P.O. Box 5866, Fayetteville, N.C. 28303 

Phone: Area Code 919 -867.6111 

ice that becomes increasingly impor- 
tant to both retailer and manufac- 
turer with the approaching end of 
fair trade. 

Videodisk 
Playback 
Hot Item 

LOS ANGELES -The videodisk 
battle is sharpening into the optical 
versus the needle -groove system, 
with MCA /Philips taking its hardest 
stand yet against RCA's needle - 
groove system at the ITA Videoshow 
here last week. Ignored is the TED 
needle -groove system, even though 
it's being marketed now in Ger- 
many. 

MCA /Philips technical expert 
Kent Broadbent strongly indicates 
that Zenith and Thompson, two 
other firms with optical laser sys- 
tems, will be compatible with MCA/ 
Philips' optical laser format, thus go- 
ing far in uniting the optical camp. 

Broadbent, leader in a roundtable 
during an ITA seminar at Video - 
show, emphasized that the projected 
hour -life on RCA's needle has been 
as low as 200 hours. Its price is 
pegged at $10. Broadbent's point, 
thus, is that the consumer would 
conceivably spend $500 on needles 
to equal the projected 10,000 hour - 
life MCA /Philips claims for its la- 
zer. 

MCA /Philips' system was the 
only one represented at the disk 
table. Earlier, Bell & Howell's Rob- 
ert Pfannkuch had spoken for RCA 
in an update session. 

do you 
need 8 -track lubricated 
tape, cassette tape, C -O's 
or loaded cassettes? 
Get in touch with EMPIRE 
MAGNETIC INDUSTRIES - the one stop for all 
your duplication or blank 
loading requirements at 
LOWEST PRICES. 

H. MANN 
EMPIRE MAGNETIC INDUSTRIES 

270.278 Newton Rd., Plainview, N.Y. 11803 

Phone: 516 -2935582 

You'll find what you need 
...for Winding and Splicing 
(cassette, cartridge, blank 
tape or any combination) 
at the right price in 
the Electro Sound line from I 
AUDIOMATIC CORPORATION 

1290 AVENUE OF THE AMERICAS 
NEW YORK, N.Y 10019, PHONE(212)582 -4870 
CABLE. AUDIOMATIC /TELEX:12 -6419 

OVERSEAS OFFICE:4 RUE FICATIER 
92400 COURBEVOIE, FRANCE, PHONE 333 30.90 
CABLE: AUDIOMATIC /TEL 

Pioneer Boosts Line 
By RADCLIFFE JOE 

NEW YORK -U.S. Pioneer Elec- 
tronics Corp. will preview two front - 
loading Dolbyized cassette decks, an 
AM /FM stereo tuner, three inte- 
grated stereo amplifiers without 
cabinet, one rack -mounted unit of 
the same genre and a rack mounted 
stereo power amplifier at the up- 
coming summer CES. 

With a suggested list of $199.95, 
the Pioneer model CT -F2121 is a 
front -loading Dolbyized cassette 
deck with built -in multiplex filter, 
separate bias and equalization 
switches for standard, low noise, 
chrome and ferri- chrome tapes, and 
a Permalloy -solid record /play head. 

The unit is said to have a wow and 
flutter reading of less than 0.12 per- 
cent, with a direct switching facility 
that allows the user to switch from 
one mode to another without going 
through the stop modes. THE CT- 
F2121 is supplied without a cabinet. 

The Model CT -F9191 incorpo- 
rates two independent drive motors 
for record /play, and for fast -for- 
ward and rewind. Its extended fre- 

quency response and dynamic range 
are achieved by three -stage direct 
coupled amplifier for equalizer and 
microphone sections. 

The unit boasts a frequency re- 
sponse range of 35 to 13,000 Hz 
plus /minus 3dB when used with 
standard tape, and 30 to 14,000 Hz 
plus/ minus 3dB with chromium 
tapes. The CT -F9191 uses solid fer- 
rite record /playback heads and has 
memory rewind control and a 
chrome tape detector and indicator 
light. List price is $449.95 with cabi- 
net. 

Pioneer model TX -7500 is an 
AM/ FM stereo amplifier without 
cabinet. The unit boasts a signal -to- 
noise ratio of 73dB in mono, and 
68dB in stereo. It also features a 
phase -lock -loop stereo multiplex 
demodulator for improved, stable 
separation. 

Model SA -7500 is an integrated 
stereo amplifier, also sold without 
cabinet. The unit is said to deliver 40 
watts RMS per channel, and in- 

(Continued on page 38) 

Biggest Line For Lear Jet: 
19 Car Stereos In Chicago 

TUCSON -Ten years after it in- 
vented the 8 -track cartridge player, 
Lear Jet Stereo is bowing its biggest 
and most complete line of 
autosound at the Lake Shore Club in 
Chicago during the CES period. 

According to Fred Seger, Lear Jet 
vice president, retail division, the 19 
players include a low -price micro - 
mini 8- track, an in -dash cassette 
with dial -in -door AM /FM stereo ra- 
dio, and a 2 /4- channel 8 -track with 
program memory and AM /FM 
quadraplex radio. 

Also to be shown are 11 new 
speakers in a selection of grill de- 
signs and magnets from 3 to 20 

ounces, as well as Lear Jet's new 
Custom Sound line. 

Seger emphasizes that the line 
again is "completely theft -proof. 
We're sticking with that feature for 
one good reason: it works -and it 
addresses the consumer's single most 
important buying objection, fear of 
theft." 

He adds that the new line is aimed 
"to hit all the significant price and 
profit points and to offer all the 
types and combinations of players 
that can generate profitable volume 
without taking up vital dealer shelf 
space." 

AUTOMATIC TURNTABLES 

Mesa Bows Units At CES 
By ANNE DUSTON 

MT. PROSPECT, I11. -A private, 
label fully automatic turntable, di- 
rected toward the mass merchandis- 
ing and OEM markets, is being in- 
troduced at the CES by Mesa 
Electronics, Ltd., an importer and 
distributor of the new Mesa units in 
the U.S. and Canada. 

The moderately priced line in- 
cludes four consumer models, the 
Mesa I, II and III and a quad model 
the CD IV. Three models, the Mesa 
100, 200 and 300, are directed to the 
OEM market. The units feature an 
extremely simplified modular mech- 
anism that can be totally removed, 
and 60 percent fewer moving parts 
than traditional changers, Mark 
Goldberg, president of Mesa Elec- 
tronics, Ltd., says. Prices are in the 
$50 to $70 range, with the CD IV 
price still to be decided. 

The units are manufactured in 
Mexico by Manufactures Electron- 
ics, S.A., the third largest manufac- 
turer of record players in the world, 
including the Garrard changer for 
the Latin American market. Presi- 
dent Henry Gibbon is a director of 
Mesa Electronics, Ltd. 

Five plant facilities in Mexico, 
and service and warehousing centers 
in Chicago and Laredo, Texas, are 
ready for July production, Goldberg 
says. 

Goldberg and the other officers of 
the firm are also officers of Perfec- 

tion Spring & Stamping Corp., Chi- 
cago, a manufacturer of precision 
component metal parts in the Mid- 
west, with heavy emphasis on elec- 
tronics. 

Peter G. Seyler is vice -president, 
engineering for the importing firm; 
Louis Kahn is secretary/treasurer, 
and Michael Indiano is director of 
sales and service. 

BIC To Bare a 
Third Turntable 

NEW YORK -British Industries 
Co. will show a new multiple play 
manual turntable -the third unit in 
its recently developed line of U.S. - 
made turntable systems -at the up- 
coming Summer Consumer Elec- 
tronics Show. 

According to BIC officials the 
unit, in spite of its modest price tag 
of $109.95, shares many of the fea- 
tures found in the higher - priced 
models 980 and 960. 

Features include a 24 -pole low 
speed synchronous motor, belt drive, 
die -cast 12 -inch turntable, program - 
.mer and cycle button, a simplified 
and reliable mechanism, a corn - 
pletely new tone arm said to be fric- 
tion free, cueing damped in both up 
and down directions, and an anti - 
skate adjustment utilizing a rotating 
dial pointer. 
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ERA Says 

`No' To Bill 
On Firing 

CHICAGO -The Electronic Rep- 
resentatives Assn. (ERA) after care- 
ful study of HR # 11 popularly 
called the "Salesman's Protection 
Act" sponsored by Rep. John Y. 
McCollister, Neb., has taken a firm 
position not to support the bill. 

While the intent of the legislation 
may be honorable, it forces such an 
incredibly strong legal tie between 
the manufacturer and his independ- 
ent sales rep that it creates one bad 
situation from another, ERA execu- 
tive vice -president Raymond Hall 
claims. 

James M. Flora, chairman of the 
ERA task force studying the bill, re- 
ports that the findings of his com- 
mittee indicate ERA should take a 
position against HR -11 as it is 
presently written, a recommenda- 
tion approved by the ERA board. 
The committee is presently explor- 
ing alternatives. Flora notes, "HR- 
11 is another attempt of the govern- 
ment to enter into regulating the pri- 
vate business sector of our country. 
We would much prefer establishing 
equitable industry contract guide- 
lines that offer protection from the 
unscrupulous manufacturer who in 
the past could take advantage of his 
reps. ERA's task force committee 
will continue to function towards 
that goal." 

The ERA recognizes that some 
manufacturers' reps have been mis- 
treated and mishandled in their rela- 
tionship with manufacturers, espe- 
cially in the area of terminations. 
There should be strong guidelines 
and maybe some type of legal re- 
course that a rep can take where he 
has been, in fact, normally or ille- 
gally terminated, Hall believes. 

HR -11 provides for unionistic 
protection for the independent rep 
as well as direct company rep for 
compensation upon termination. 
The complex formula involves ten- 
ure and sales record, and is based on 
a flat rate, disregarding the rep's 
sales commission rate. 

Tape Tops 
New Units 
From Sharp 

PARAMUS, N.J. -Sharp Elec- 
tronics, which recently shifted from 
a CES booth to a Regency Hyatt ho- 
tel suite during the June 1 -4 Chicago 
expo, will introduce nine new audio 
products with the emphasis on its 
APSS (automatic program search 
system) for bypassing "unwanted 
sections of music." 

Among three new compact sys- 
tems are two AM /FM units with 8- 
track players, model SR -130 at 
$139.95 and model SR -172 at 
$149.95, both with APSS, and model 
SG -174 with automatic changer at 
$199.95. 

New cassette decks are model RT- 
821, and APSS recorder at $169.95; 
model RT -2000 with APSS and 
Dolby at $199.95, and step -up 
model RT -3500 with tape selector, 
mechanical pause and automatic 
shutoff features at $269.95. Two 
Sharp AM /FM portables feature 
APSS, model RD -1500 at $99.95 
and model RD -2030 at $159.95, lat- 
ter with system for playing in AM 
while recording in FM or vice -versa. 
Model RD -1000 without APSS is 
$74.95. 

Harry Haugen Assoc. and Four -R Co. have 

joined with Vector Sales, 4901 W. 77th St., Ed- 

ina, Minn. 55435, in a new concept in electronic 
manufacturer representation in the upper Mid- 

west. Under the merger, Haugen becomes gen- 

eral manager; Roy Hidok, marketing director, 

and Jeff Broberg, training direction for technical 

seminars, dealer and consumer clinics. 

Manufacturer lines represented by the new 

merger include Admiral premium division, Audio 

Magnetics, Bigston;, Empire Scientific, Glenburn 

Corp., Infinity Speakers, Innovative Audio Sys- 

tems, Nortronics, Nikko, Phase Linear, Pioneer 

of America and Soundcraftsmen. Firm is adding 
Telex service and phone orders can be expe- 

dited in three days at (612) 835 -5820. 

Rep Rap 
Otani Corp. sales manager Brian Trankle is 

lining up reps for the company's line that now 

includes models for high end audio shops, the 

semi -pro recording market, professional studios, 
tape duplicators and radio stations. In fact, 

Trankle, Otani president Mitsuo Jakekawa and 

Otani Electric president Masayuki Hosada 

headed up the firm's first NAB exhibit in Las 

Vegas recently after a week -long product intro- 
duction the San Carlos, Calif. headquarters. 
New reps: Tom Campbell, Data Corn Associates, 

111 Tower Place, Seattle 98109 (303) 697- 

4074; Jim Hancock, Wyborny Sales, 7315 Ash- 

croft, Houston 77036 (713) 172 -0976; Bob 

Knowles, C.R.D.C., Box 711, Indian Hills, Colo. 

80454 (206) 285 -2525; Ron Throckmorton, R. J. 

Throckmorton Sales, 306 Bright Meadows, Bald- 

win, Mo. 63011 (314) 227 -7222. 

* * * 
The Society of Audio Consultants (SAC) re- 

ports more than 400 reservations for the fourth 
annual Debby Awards banquet June 2 at Chi- 

cago's Conrad Hilton during CES. Over 1,000 

ballots have been received, according to presi- 

dent Jerry Joseph, with Debbies (for dB) to be 

presented to Audio Retailer of the Year, Audio 

Man of the Year, Rep of the Year (5 -6 regional), 
Audio Consultant (4 -6 regional), Audio Manage- 

ment (5 -6 regional) and Special Achievement (3 

technical, 1 marketing). Tickets at $35 (retail- 

ers, reps) or $50 (all others) are available from 

SAC in New York at (212) 683 -7721. 

N.J. REPEALS 

FAIR TRADE 
TRENTON, N.J. -The New Jer- 

sey Senate has voted 33 to 3 in favor 
of repealing that state's 37- year -old 
fair trade law, thereby completing a 
concerted effort in the tri -state metro 
area to outlaw price -fixing by manu- 
facturers. Gov. Brendan Bryne is ex- 
pected to sign it into law within the 
next two weeks, and it takes effect 60 
days after that. 

Earlier this month (Billboard, 
May 17), fair trade repeal bills were 
signed by governors Carey of New 
York (effective Aug. 4) and Grasso 
of Connecticut (Oct. 1). 

NEW BUSINESS BUILDERS 
FROM TDK. 

NEW SUPER AVILYN. 
IT OUTSOUNDS CHROME 
AND THE NUMBER ONE 
FERRICHROME. 

NEW S OPEN -REEL TAPE. 
TDK QUALITY 
AT A POPULAR PRICE. 

Ready for new TDK profits? Well, 
here's how to make it big. The new 
Super Avilyn cassette and Studio Quality 
open -reel tape. They're the newest 
money -makers from TDK's top -quality 
recording tape line, the Professional 
Range, and the ones your audio 
customers will be asking for. 

SA is TDK's new-particle, advanced - 
technology cassette. Lab tests proved 
that SA outsounds chrome, the best- 
selling ferrichrome, and the top -ranked 
ferric -oxide tapes. In fact, it had the 
most brilliant sound overall with the 
least distortion. Super Avilyn is the new 
state of the art. 

New S open -reel tape offers your 
customersTDK quality at a popular price. 
It's a high -output, low-noise tape and 
a new competitive sales edge for you. 

And there's news about Audua, too. 
Because of Audua's success, TDK is now 
able to permanently reduce the price. 
Now the "greatest tape" is even more desir- 
able to your most demanding customers. 

MORE BUSINESS BUILDERS. 
Don't forget the profit story in the 

rest of TDK's Professional Range 

products -ED, SD, KR, and SD 8- track. 
They're all popular, priced right, and 
can make big money for you. 

Are some of your customers even 
more economy minded? Then offer 
them TDK's new Full Fidelity Range - 
like the new Maverick cassette, 
D 8 -track cartridge, or popular new - 
priced D cassette. 

Contact your TDK distributor, 
sales representative, or regional sales 
office for details. 

TDK Electronics Corporation, 
755 Eastgate Boulevard, Garden City, 
N.Y. 11530. In Canada, contact: 
Superior Electronics Industries, Ltd. 

See us at the C.E.S. -Booth 208. 

TDK, 
Wait till you hear 

what you've been missing. 
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PRERECORDED TAPE. sk2ot 
Decade Ó Sa es Growth 

(Part II of this key dealer report, continued from the May 24 
issue, includes interviews by Anne Duston, Sara Lane, Joanne 
Oliver, Lori Clepper, Vickora Clepper, and Keith Bass, and was 
coordinated by Stephen Traiman, Tape /Audio /Video editor.) 
by Stephen Traiman, Tape /Audio /Video editor.) 

CINCINNATI 
Jerry Putteet, tape and record buyer for Swallen's with 

three outlets in consumer electronics commanding number 
one place in the market, notes the elimination of bulk dis- 
counts and competitive price readjustments as two changes 
in merchandising since they began selling prerecorded tape 
10 years ago. 

"Ten percent off on $10 or more was a merchandising pol- 
icy for three -and -a -half years starting in '69. We discontinued 
it after we determined that kids had just enough money for 
one tape and would shop for a better price. So we readjusted 
our unit prices to make them more appealing," Putteet says. 

He believes manufacturers can't justify promoting tape be- 
cause they've been ripped off so heavily. "So they don't do 
much more than say 'available in 8 -track and cassette,' " he 
adds. 

Such is not the case in quadraphonic, though, where 
there's no bootlegging, according to Putteet. "Quadraphonic 
tapes outsell quadraphonic records three to one. Primary 
market is young people who find a car quadraphonic unit 
more economical than investing in all the quadraphonic hard- 
ware and being limited to albums of the same make as their 
quadraphonic unit. So a quadraphonic autosound unit for 
150 and a better selection of tapes fits their lifestyle. 

"Columbia has a larger selection and availability of quadra- 
phonic product and they're reaping the benefits," Swallen's 
tape buyer observes. 

Putteet finds Columbia the most helpful in promoting 
quadraphonic. "They're more than willing to cooperate with 
displays, merchandising aids and money for newspapers, ra- 
dio, etc. We promote quadraphonic twice a year and use some 
print and radio in between." 

Prerecorded tape is located with records, adjacent to audio 
products. Swallen's has always considered this placement a 

prime factor in return business. 
Main problem for Putteet has been special orders for off- 

label tapes. He's found them to be more costly and time con- 
suming, so these have been eliminated. 

Putteet finds piracy easing a great deal. "I hope piracy is 
continually pursued so that the little drugstores and gas sta- 
tions are not permitted to sell bootleg tape. Even though the 
situation is generally improved, on a recent trip from Ohio to 
Florida every gas station servicing my car also sold bootleg 
tape," he observes. 

Theft hasn't been much of a problem at Swallen's because 
tapes are enclosed in machines with conveyor belts connected 
to the cash registers. Special holders next to the cash registers 
hold cassettes. "We feel this is the only answer to theft," Put - 
teet says. 

INDIANAPOLIS 
High price is the number one problem today in the prere- 

corded tape market. If the cost continues to spiral upward, 
the consequences will be more consumer demand for tape 
recorders and blank tape, and people will record their own 
music from records and radios. 

That's the outlook Tom Zablocki, manager of one of the two 
Olson Electronics outlets here, gives for the tape scene. "Sales 
of prerecorded tapes are going to go down because of the out- 
rageous prices," he predicts. As a dealer, we can't cut prices 
and still make money. All we can do is hope prices don't get 
higher." 

Aside from that, Zablocki finds few other problems with 
supply or selection. We get whatever music we want," he 
says. 

Advertising is not a vital requisite for informing customers 
about tapes. The stores formerly went under the name Tape 
Center and Zablocki says people in the area associate the 
stores with good tapes. 

Prerecorded tape sales are publicized in the newspapers 
and through distribution of fliers. "Without promotion or cut- 
ting prices, it's hard to compete with discount operations 
these days," Zablocki says. 

The stores coordinate sale of tape recorders and decks 
through the proximity of displays, but only blank tape is used 
as a package deal. Of course, when we're selling a machine, 
we try to sell prerecorded tape at the same time," Zablocki 
notes. 

Olson Electronics has handled a variety of tape labels for 

about eight years. Occasionally, one of the suppliers will run 
an ad, but the Olson name is not mentioned, Zablocki says. 

The traditionally strong 8 -track tape continues to hold a 

lead over cassette by a 4 -to -1 margin. Zablocki says there are 
good points to both types, but is sure that while cassette is be- 
coming stronger, it will not overtake 8- track. 

Agood selection of quadraphonic tapes gives Olson one out 
of every 10 sales in prerecorded tape. But there are still prob- 
lems to iron out in the whole quadraphonic section and Zab- 
locki has not noted an increase in sales over the past six 
months. 

Piracy and theft have inflicted only minimal pains on Olson 
Electronics. Tapes are kept in bins, with openings just large 
enough for customers to get their hands through, but not to 
remove a tape. Zablocki says occasionally someone will come 
in with pirated tapes, but "we send them right out the door. 
We want no part of this illegal operation." 

LINCOLN, Neb. 
Warren Bruland, manager of Discount Records here, says 

that service is pretty much "straight across the line" in terms 
of prerecorded tape. "In Lincoln we're kind of cut away from 
the major music scene. But people still want the tapes. So we 
get a lot of record salesmen, and lists through the mail." 

Discount Records, though close to a college campus, does 
not specialize in pop music for either tapes or records. "We 
have an awful lot of diversity here," claims Bruland. "We sell 
pop, things like Bachman -Turner Overdrive, Lynyrd Skynyrd. 
Then we have a lot of jazz and softer music. Lately, for some 
strange reason, we've also sold a lot of Glenn Miller records." 

The store usually runs about five in -house specials at a 

time, advertising them on the radio. 
Bruland says that Discount Records isn't dealing with any 

hardware such as tape players, tape decks, and he claims he 
doesn't miss the business. "It would be hard to speculate on 
whether or not we'd make more sales if we had an audio de- 
partment like that," he commented. "But it's a lot of hassle 
too. We can't service the equipment here." 

Discount Records has had no problems getting the tapes 
that they need, and seem fairly able to keep up with the cur- 
rent trends in the music world. 

The store opened in 1971 and has been selling prerecorded 
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SELL music ta eTM 
Q.Is the product good? 

BY CAPITOL 

A. Yes, excellent. The Music Tape is a' premium quality, extra high output /low noise 
recording tape. And it's carbon backccated to prevent jamming. 
We've manufactured tape since 1947. Today our blank cartridge business is the 
world's largest. In fact, every major music company uses our tape for prerecorded 
cartridges. 

Q. How much money can I make on it? 
A. We believe you can make more money on our blank tape -unit for unit - 
than on Scotch, TDK, BASF, Maxeli and others. Compare dealer margins yourself. 
Q. Why should I stock your tape instead of others? 
A. Many tape manufacturers offer a lower priced product. But they offer little else. 
None offer the margins, the advertising, trade incentives, merchandising aids, 

Sain 
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tape since the opening. Bruland doesn't depend on promo- 
tional aids for advertising, and also doesn't receive a large 
amount of out -of -stock requests. We try to keep in stock 
what the customer wants and what will best service the area," 
he adds. 

Bruland says if there is a difference in tape suppliers then 
WEA is perhaps the best, "the cream of the crop." 

Discount Records has always had a problem of security, in 
that tapes are a relatively easy item to steal. So, the tapes are 
kept in locked cabinets and salesclerks must be called on to 
open them for prospective customers. Within the year, the 
cabinets will be replaced by typical "spaghetti boxes." 

Four -channel tapes have never done well, but Bruland says 
they are picking up this year. "Quad tapes haven't moved well 
for us," he says, "certainly never as well as 8- track. It just 
seems that there aren't enough in the area used for cars and 
that's a great deal of our business. But they are doing a little 
bit better." 

TROY, Mich. 
Mrs. Sherry Clark is the buyer and manager of the record/ 

tape department tor K -Mart's store No. 4082. She has worked 
at the store for over 10 years and now has the largest in -store 
record sales of all K -Marts in the nation, selling over 400 tapes 
per week. Her department is the largest tape account of the 
Handelman outlet. 

Security and tape piracy are major problems for the store at 
this time. The former is taken care of by locked displays and 
the latter has not been solved. 

"About a year ago we were the first K -Mart to use the reach - 
in displays, where the customer can stick his hand through a 

hole in the display and examine the tape but he can't take it 
out of the display," Mrs. Clark explains. "That cut down on 
the theft problem a lot, though some customers still try to 
break in the displays." 

"Our piracy problem has not eased at all," says Mrs. Clark. 
"We still have customers who will buy a tape for, say, $6.97 
and return it with the receipt, but the one he returns will be a 

$2.99 pirate tape." 
(It is estimated that the pirating of tapes and records is a $6 

to $10 million a year business in Michigan.) 
The K -Mart store is experiencing a great increase in cas- 

sette sales, about 50 percent this year over last, and a de- 
crease in the number of returns of all tapes. Only about 6 per - 
cent are currently being returned. 

The store stocks very few quad tapes, but those that are dis- 

played are sold. It is not really K -Mart policy to stock any 4- 
channel tapes at all, she says. 

K -Mart extends a courtesy to regular tape customers as the 
result of being located near another large discount store, E.J. 
Korvettes. "When Korvettes has a sale or reduces the price of 
a tape," Mrs. Clark says, "most of my customers know that I 

will adjust my prices accordingly if they bring in an ad that the 
other store has run in the papers." 

EVANSTON, Ill. 
Laury's in suburban Evanston is cutting their prerecorded 

tape inventory from 14,000 (one of the largest in the Chicago 
area) to 3,000 because of the soft tape market, general man- 
ager John Shulman reports. 

When the retail store upped its inventory to cover all tape 
product on the market a little more than six years ago, the ex- 
pectation was that everyone would be buying tape playing 
equipment. "It just hasn't happened," he says. He blames an 
inherently bad cartridge design and poor reproduction on the 
lack of interest in tapes. "Our clientele is very sophisticated, 
with sophisticated equipment, and they shy away from prere- 
corded tape because of poor quality." The returns on defec- 
tive tapes are prohibitively high, he adds. 

Another element affecting tape sales is pricing. Even selling 
$7.98 list tapes at $5.79, including cassette as well as 8- track, 
Laury's is still being undercut by mom -and -pop stores, and 
bootleg tape in corner drug stores and cigar stores. "The pub- 
lic is resistant even to a $5.79 discounted price." Prices in the 
Chicago area are probably the lowest in the country, he feels. 

Getting supplies from the manufacturer's factory branch 
has worsened. "They found out the same thing that we did, 
and they are not even keeping their own merchandise in 
stock. It's impossible to get back numbers." 

The bulk of tape sales has been catalog items, but Shulman 
says they will be carrying only the top few hundred from now 
on. He will continue to carry all classical product, including im- 
ports. 

Thefts are non -existent as all tapes are kept behind locked 
glass doors in a 10- foot -high by 40- foot -long case. "We'll be 
tearing some of that out and replacing it with records, 
though." 

Advertising tape has never brought results except classical 
product on radio spots. Shulman believes that the record al- 
bum has a marketing edge over tapes because of the attrac- 
tive album cover, where tapes have only a small edge showing 
to the public. 

SOUTH MIAMI 
Alan Benjamin, former owner of Alan's Stereo and Tape in 

North Miami Beach, moved to his new location less than a half 
mile from the University of Miami, and finds a tremendous 
difference in clientele. His sales are now running in multiples 
rather than a single tape or album, although his tape prices 
have remained the same. 

"I'm finding something else that's very interesting," he 
says. "And that's in this college area, I am selling more LPs 
than I did in my North Miami Beach location. In fact, album 
sales are running 10 to one over tapes. Very possibly, it's due 
to the college kids. Most seem to prefer records and blank 
tapes so they can record from the turntable they have in their 
room. It saves them money to buy a blank tape and record 
their own tapes for auto use." 

Benjamin, who has been in the retail business for seven 
years, has not changed his marketing concept since the day 
he opened his first store. 

He feels that WEA is most promotion- minded of the record 
companies and continually seek new ways to attract the 
buyer. "They always are coming out with good promos," he 
says, "pictures, posters and all that. Columbia is also very 
good as is MCA. I'd say they were the top three companies as 
far as promotions are concerned." 

While most of suppliers get a nod of approval from Benja- 
min, Columbia doesn't provide the rapid service Benjamin 
needs. "It takes anywhere from 10 days to two weeks to get 
an order from Pitman, N.J., to Miami." 

Benjamin claims that piracy conditions in the Miami area 
show signs of improvement. "At least it isn't as flamboyant as 
it once was and the major reason is government and FBI in- 
vestigations and crackdowns." 

Security is always a problem for tape retailers, especially 
when tapes are in the open. Benjamin feels it's necessary to 
display his tapes so customers can pick them up, look them 
over and then make his selection. "It's something we all have 
to put up with," he says ruefully. "Of course we watch care- 
fully and maybe are able to thwart some of the pilfering." 

It seems that few retailers are satisfied with the lack of quad 
product and Benjamin echoes the sentiments of his peers. 
"Of course I need more quad product," he says. "We're get- 
ting everything that's put out, but the demand is growing and 
I feel manufacturers could somehow speed up production. 
MCA doesn't have a single quad. I think Columbia is one of the 
better companies in producing quad -they come out with 
quite a bit of product." 
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and product quality of The Music Tape. That's why so many major retailers have 
taken on our line. 

Q. What's in it for me? 
A. We have a deal that's so good we don't dare spell it out here. Call us. Or come 
talk to us at CES Booth 519. (You'll like what you hear.) 
Keep in mind Capitol's way of doing things. Were flexible. We'll put together a 
promotional package that's suited to your way of doing business. -tailored to the 
merchandising techniques that work for you - 

Q.Why should I buy now? 
A. Buy now when you can get the most out of it. We're offering special introductory 
terms, for a limited time. They're in addition to our special deal and merchandising 

assistance. You can take advantage of all three -if you call collect now. 

COME TO CES 
BOOTH 

A DIVISION OF CAPITOL RECORDS, INC. LOS ANGELES, CALIFORNIA 90028 A MEMBER OF THE EMI GROUP 

37 



38 

Tape /Audio /Video 
Dbx Expanding Pro Line; Magnavox Is New Pioneer CES Products 

Continued from page 34 Previews Limiter At AES Repositioning NEW YORK -Dbx is aiming at 
the semi -professional small studio 
market with its new "Little Mother" 
model 160 compressor limiter intro- 
duced at the recent Audio Engineer- 
ing Society show in Los Angeles. 

At the same time, the Bedford, 
Mass., manufacturer is continuing to 
push its consumer dbx noise reduc- 
tion encorder /decoder units and ex- 
pects a boost from selection of the 
system in conjunction with QS quad 
sound for the new movie release of 
"Tommy." 

According to dbx ad agency ac- 
count executive Dick Lewis, the new 
limiter (already favorably reviewed 
in several hi fi books) has a compres- 
sion variable from zero to infinity 
with an adjustable limiting thresh- 
hold from 10 millivolts to 3 volts. 

Applications include original ses- 
sion recording, mixdown and mas- 
tering, auditorium and location 
sound re- enforcement, and at $300 
he says it is "one -third to one -tenth 
the price of comparable products." 
It is now being shipped to approxi- 
mately 30 dbx professional equip- 
ment distributors in the U.S., Eu- 
rope and Japan. 

Also on the professional side, 
Lewis reports wide usage of model 
216 dbx noise reduction equipment 
around the world, with the great ma- 
jority of the 16- channel simulta- 
neous record /play system in the 
U.S. Electori, dbx rep in Japan, has 
sold more than 100 channels there, 
including 24 to Toshiba /EMI, 32 to 
King Records and 16 to Pioneer 
Media Sound. In the U.K. where 
Scenic Sounds is the dbx rep, an- 

other 100 -plus channels are in use, 
including 48 at the Moody Blues' 
Threshold Records where the first 
dbx LP is being cut. 

Dbx president Dave Blackmer ad- 
mits that the consumer units aren't 
getting the big push needed, but that 
it's a matter of priorities for a small 
company. About 1,000 of the 120 
series are in owner's hands, includ- 
ing model 122 2- channel encoder/ 
decoder at $259.95 and model 124 2/ 
4 channel unit at $379.95. "A good 
percentage of the national distribu- 
tion foundation I want to see is in 
place," he notes, "and 10,000 con- 
sumer users is still our goal by the 
end of 1976." 

Both he, Lewis and sales manager 
Larry Blakely expect more dbx -en- 
coded disks to be on the market, 
probably on a license arrangement 
by Klavier Records which already 
has released some product on its 
own label and with Stan Kenton's 
Creative World. They would like to 
see a library of 50 to 60 disks of vary- 
ing music modes, but are pragmatic 
enough to realize it will be a long, 
uphill battle for acceptance of a new 
"clean sound" idea. 

The critical praise for the sound of 
"Tommy," if not the movie as a 
whole, also is encouraging to the dbx 
team, which expects other projects of 
a similar nature in the future, per- 
haps in a continuing relationship 
with the Sansui QS system. 

Both consumer models and possi- 
bly some of the professional equip- 
ment with be on view at the dbx 
Continental Plaza suite in Chicago 
during the upcoming CES. 

The soft velvet touch, easy on records -tough on dirt, grit & dust 

So easy to use. Lift cap from 

end of tube. Activate anti - 

stat dry charge in foam 

sponge over velvet surface 

of the tube. 

Press velvet tube gently on 

record. Allow record to 
rotate several times. Watch 
the cleaning action which 
goes deep into the grooves, 

cleaning the record and 

restoring its original tone. 

For fast turnover ... high profits, repeated sales, 
write for our new catalog with our complete line of 
diamond needles, records, tapes, and musical 
accessories available through leading musical 
instrument jobbers. 
Visit Us at Consumer Electronics Show - Booth No. 9336 

D o th Miami, Fla. 33143. - InCanadaCa itolRecordsEMI P.O. Box 1168, Dept. 665, S u p 

uotone 

A special brush is provided 
inside the Duostat to clean 
velvet after use. It also can 

be used to clean needle. 
Sugg. Retail $4.00 

The 
Built-In 
Cleaning 
System. 

Continued from page 33 

former project officer at Ford for the 
first 8 -track car player says "quad in 
a car blows your mind." 

Magnavox is taking its point - 
of -sale program direct to dealers via 
United Visual Corp. Super 8mm 
film cassette rear -screen projector, 
with marketing vice president Ken 
Ingram previewing his pitch on the 
new line along with input from sales 
vice president Jim Egan and mer- 
chandising vice president Jerry Mi- 
chaelson. Adamson admits that fu- 
ture product line introductions 
could well be on the MCA /Philips 
videodisk player that Magnavox will 
manufacture and market -perhaps 
even the 1977 line next year. 

Meanwhile, there will be no CES 
demonstration of either videodisk 
prototype, Adamson says, as the cur- 
rent posture is definitely low -key. 
The ball is being carried by both 
MCA Disco -Vision and Philips ex- 
ecutives in recent and upcoming 
panels at such events as last week's 
Los Angeles Videoshow and VID- 
SEC in Chicago with CES. 

Philips Shifting 

U.S. Hi Fi Plans 
Continued from page 33 

this country has been re- orienting 
both dealer and consumer to think 
MFB. He claims, however, that this 
battle is being won, assisted as it is 
by promotional aids, educational 
seminars and exposure at as many hi 
fi shows as possible. 

Added to this, the firm has also re- 
duced prices on two of its three turn- 
table systems. The top -of -the -line 
model GA209 has been reduced 
from $349.50 to $299.50; and model 
GA427 from $119.50 to $99.50. 

These promotional prices go into 
effect at the CES and will stay there 
probably until the end of the year, 
according to Brakhan. The Philips 
executive also adds that the price re- 
duction will not affect dealer profit 
margins. Philips will absorb any 
profit loss during the run of the pro- 
motional price schedule. 

Meanwhile, the company is con- 
solidating its marketing service and 
warehouse facilities in New Jersey. 
The marketing operation, once lo- 
cated in Manhattan, is now sharing 
facilities with the broadcast and 
video systems divisions at Montvale. 
However, the entire operation will 
soon be moved to new facilities at 
Mahwah, N.J., incorporating a 
greatly enlarged service and control 
center. 

Craig Expands 
To Components 

LOS ANGELES -Craig Corp. is 
broadening its line with its first entry 
into hi fi components, offering two 
amplifiers at $249.95 and $199.95 
minimum suggested list, two speak- 
ers at $119.95 and $79.95 (each) and 
a turntable at $149.95. 

New additions in car stereo in- 
clude 3152K1 8 -track with two 
speaker kit at $57.95; 3153 8 -track 
with FM stereo, $69.95; 3517 mini 
cassette with FM stereo, $79.95; 
3519 power play cassette, $119.95; 
3520 power play cassette with pre- 
set FM stereo, $179.95. Also new are 
three portable cassettes: 2631, 
$69.95; 2632, $99.95 and 2333, 
$149.95. 

corporates a three -stage direct - 
coupled equalizer powered by a 
positive and negative power supply. 

The Pioneer SA -8500 is another 
integrated stereo amplifier, also 
without cabinet. It lists for $399.95, 
and delivers 60 watts per channel 
minimum RMS at 8 ohms. One of its 
most interesting features is its main 
and subbass and treble controls. 
There is also a protection circuit that 
eliminates on /off noises when the 
set is activated. 

The third integrated stereo ampli- 
fier in the line is the model SA -9500, 
also without cabinet, and carrying a 
list price of $499.95. This unit deliv- 
ers a minimum of 80 watts per chan- 
nel RMS and features a four posi- 
tion impedance selector that allows 
the use of virtually any phonograph 
cartridge on the market today. 

Also featured are a tone control 
defeat switch, relay- equipped elec- 
tronic protection circuit, separation 
switch for independent use of pre 
and power amp, and 22 -step master 
volume control. 

A new stereo preamplifier de- 
signed for rack mounting carries a 
list price of $499.95. Designated the 
Pioneer Spec 1, the unit features 
what Pioneer's engineers call an ex- 
clusive twin tone control that per- 
mits 5,929 different tonal combina- 
tions. It also features a microphone 
mixing circuit and an equalizer am- 
plifier. 

Rounding out the line is a rack 

mounted stereo power amplifier 
with a continuous power output of 
250 watts per channel, and a price 
tag of $899.95. 

The units are expected to be avail- 
able for shipment to reps and dealers 
immediately following the CES. 

AKG Lineup 
Continued from page 34 

denser stereo twin, condenser modu- 
lar for facilitating different combi- 
nations, electret condenser and a full 
line of dynamic mikes. 

It will be supported by a full com- 
plement of accessories including 
carrying cases, cables, stand adapt- 
ers, windscreens, flexible shafts and 
suspensions. 

The AKG portable reverberation 
unit, model BX -10, is according to 
Ravich the first truly portable two - 
channel reverb system designed to 
provide both the quality and oper- 
ating features required in studio ap- 
plications. 

Technical specifications of the 
BX -10 are based on AKG's success- 
ful torsion transmission line prin- 
ciple used in the larger BX -20 
model. The BX -10 weighs only 55 
pounds and can be rack mounted. 
The unit's two -point suspension 
eliminates acoustic feedback and 
mechanical vibration. Also elimi- 
nated is the need to "lock- down" the 
unit for transport, or for any adjust- 
ments after transporting. 

YES WE HAVE 

"BANANAS"! 
C.E.S. BOOTH 804 

RQBINS' 
Robins Industries Corp. 

75 Austin Boulevard, Commack, N.Y. 11725 (516) 543 -5200 
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These are best selling middle -of- the -road singles compiled from 

national retail sales and radio station air play listed in rank order. 

TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) 

1 2 7 WONDERFUL BABY 
Don McLean, United Artists 614 (Unart /Yahweh, BMI) 

2 3 9 LOVE WILL KEEP US TOGETHER 
Captain & Tennille, A &M 1672 (Don Kirshner, BMI) 

3 7 7 WILDFIRE 
Michael Murphey, Epic 50084 (CBS) (Mystery, BMI) 

4 1 11 99 MILES FROM LA. 
Albert Hammond, Mums 8 -6037 (Columbia) 

(Landers -Roberts /April /Casa David, ASCAP) 

5 8 10 I'LL PLAY FOR YOU 
Seals & Crofts, Warner Bros. 8075 (Dawnbreaker, BMI) 

6 4 9 RAINY DAY PEOPLE 
Gordon Lightfoot, Reprise 1328 (Warner Bros.) (Moose, CAPAC) 

7 6 9 ONLY YESTERDAY 
Carpenters, A &M 1677 (Almo /Sweet Harmony /Hammer & Nails, ASCAP) 

8 12 7 MIDNIGHT BLUE 
Melissa Manchester, Arista 0116 

(New York Times /Rumanian Pickleworks, BMI) 

9 11 7 SISTER GOLDEN HAIR 
America, Warner Bros. 8086 (Warner Bros., ASCAP) 

10 5 10 THANK GOD I'M A COUNTRY BOY 
John Denver, RCA 10239 (Cherry Lane, ASCAP) 

11 9 10 MISTY 
Ray Stevens, Barnaby 614 (Chess /Janus) (Vernon, ASCAP) 

12 15 6 WHEN WILL I BE LOVED 
Linda Ronstadt, Capitol 4050 (Acuff -Rose, BMI) 

13 10 8 ANYTIME 
Frank Sinatra, Reprise 1327 (Warner Bros.) (Spanka, BMI) 

14 19 5 OLD DAYS 
Chicago, Columbia 10131 (Make Me Smile /Big Elk, ASCAP) 

15 25 5 LIZZIE & THE RAINMAN 
Tanya Tucker, MCA 40402 (House Of Gold, BMI) 

16 14 13 THE LAST FAREWELL 
Roger Whitaker, RCA 50030 (Arcola, BMI) 

17 21 6 I'M NOT LISA 
lessi Colter, Capitol 4009 (Baron, BMI) 

18 22 6 AND THEN THERE WAS GINA 
Bobby Goldsboro, United Artists 633 (Unart /Pen In Hand, BMI) 

19 13 11 DON'T TELL ME GOODNIGHT 
Lobo, Big Tree 16033 (Atlantic) (Famous, ASCAP) 

20 32 5 THE WAY WE WERE /TRY TO REMEMBER 
Gladys Knight & The Pips, Buddah 463 (Colgems, ASCAP /Chappell, ASCAP) 

21 24 7 WORLD OF DREAMS 
Perry Como, RCA10251 (Roncom /ASCAP) 

22 18 8 GROWIN' 
Leggins & Messina, Columbia 310118 (Savona /Sugartree, BMI /Gnossos, ASCAP) 

23 29 4 CONEY ISLAND 
Herb Alpert & The T.J.B., A &M 1688 (Almo, ASCAP) 

24 30 4 PLEASE TELL HIM THAT I SAID HELLO 
Debbie Campbell, Playboy 6037 (Chrysalis, ASCAP) 

25 28 8 WHEN THE LOVE LIGHT SHINES 
The Bones, Motown 1334 (Stone Agate, BMI) 

26 37 2 THE LAST PICASSO 
Neil Diamond, Columbia 10138 (Stonebrige, ASCAP) 

27 31 3 DING -A -DONG 
Teach -In, Philips 40800 (Phonogram) (Dayglow, ASCAP) 

28 27 8 HOW LONG 
Ace, Anchor 21000 (ABC) (American Broadcasting, ASCAP) 

29 38 2 HARPO'S BLUES 
Phoebe Snow, Shelter 40460 (MCA) (Tarka, ASCAP) 

30 42 3 SWEARIN' TO GOD 
Frankie Valli, Private Stock 45021 (Hearts Delight /Caseyem / Desidera, BMI) 

31 36 3 THE HUSTLE 
Van McCoy & The Soul City Symphony, Avco 4653 (Van McCoy /Warner- 

Tamerlane, BMI) 

32 EVERYTIME YOU TOUCH ME (I Get High) 
Charlie Rich, Epic 8.50103 (Columbia) (Algen, BMI /Double R, ASCAP) 

33 41 3 HOW LUCKY CAN YOU GET 
Barbra Streisand, Arista 0123 (Screen Gems -Columbia, BMI) 

34 34 7 DION BLUE 
Tim Weisberg, A &M 1680 (Elusive Sounds, ASCAP) 

35 45 2 WHAT TIME OF DAY 
Billy Thunderkloud & The Chieftones, 20th Century 2181 (Sawgrass, BMI) 

36 20 12 HE DON'T LOVE YOU (Like I Love You) 
Tony Orlando & Dawn, Elektra 45240 (Conrad, BMI) 

37 39 5 SMILE ON ME 
Ronnie & Natalie O'Hara, Legacy 104 (Happy Girl, ASCAP) 

38 35 6 PART TIME LOVE 
David Gates, Elektra 

39 48 2 FEELINGS 
Morris Albert, RCA 10279 (Fermata International, ASCAP) 

40 - 1 I DREAMED LAST NIGHT 
Justin Hayward & John Lodge, Threshold 67019 (London) (Justunes, ASCAP) 

41 47 3 SUSANNA'S SONG (In The California Morning) 
Jerry Cole & Trinity, Warner Bros. 8101 (Midget) (Moppet, BMI) 

42 40 5 ALL I WANNA DO 
Su Shifrin, Motown 1343 ( Colgems, ASCAP) 

43 44 4 LOVE WON'T LET ME WAIT 
Major Harris, Atlantic 3248, (Mighty Three /Friday's Child /WMOT, BMI) 

44 49 2 EL BIMBO 
Bimbo Jet, Scepter 12406 (Andy Wayne /Reizner, ASCAP) 

45 46 4 COME GO WITH ME 
Bergen White, Private Stock 45013 (Gil /Fee Bee, BMI) 

46 43 4 GRINGO IN MEXICO 
Maria Muldaur, Reprise 1331 (Warner Bros.) (Rig Kitty, ASCAP) 

47 50 2 IF I COULD LOVE YOU 
Johnny Maya, (Music of the Tires /Piffy, ASCAP) 

48 1=0 (Baby) DON'T LET IT MESS YOUR MIND 
Donny Gerrard, Rocket 40405 (MCA) 

(Don Kirshner, BMI /Kirshner Songs, ASCAP) 

49 JUST LIKE ROMEO & JULIET 
Sha Na Na, Kama Sutra 602 (Buddah) (Jobete, ASCAP /Stone Agate, BMI) 

I'M NOT IN LOVE 
10 cc, Mercury 13678 (Phonogram) (Man-Ken, BMI) 
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NEW ENTRY 

C lossico I 
DG's Multiple Cassette Pkg. 

NEW YORK -Deutsche Gram - 
mophon has brought out the first 
easy -to -use packaging for the multi- 
ple cassette volume: the "Prestige 
Box." 

Each booklike volume is 91/2 

inches high and contains two or 
three cassettes vertically mounted in 
hinged plastic boxes. A booklet is 

tucked into a sleeve inside the attrac- 
tive, full -color front cover. The DG 
"Prestige box" provides a complete 
libretto in each package, somewhat 
reduced in type size, but easy to 
handle and read. 

Operas and oratorios are not the 
only offerings in DG's new "Prestige 

Box" line, however. The four 
Brahms symphonies, conducted by 
Herbert von Karajan; the five 
Beethoven piano concertos, played 
by Wilhelm Kempff; and Karl 
Richter's performances of the Bach 
Brandenburg Concertos, are also 
available with descriptive bro- 
chures. So is Renata Scotto's "Tra- 
viata" -the only available recording 
of the soprano's interpretation of the 
role. 

Other works being marketed in 
the 24 -title release -all of them Dol - 
byized like the rest of the DG cas- 
sette catalog -are Mozart's Magic 
Flute, Don Giovanni, "Marriage of 

NLRB Appeal Denied In 
AFM, Conductor Hassle 

NEW YORK -The U.S. Court of 
Appeals has denied a petition by the 
National Labor Relations Board for 
the enforcement of an order that 
sought to have the Rochester Musi- 
cians Assn. Local 66 (AFM) cease 
and desist from trying to discipline 
Dr. Samuel Jones, conductor of the 
Rochester Philharmonic Orchestra. 

The court, under Chief Judge 
Kaufman, also remanded the case 
back to the board for determination 
of whether Jones had authority to 
adjust greivances. 

The case dates back to January 
1972, when Jones allegedly recom- 
mended that four musicians of the 
orchestra be fired and a fifth disci- 
plined for "musical incompetence." 

Jones' alleged move resulted in a 
series of actions and counter- actions 
in which Jones was finally fined 
$250 by the executive board of the 
union. The executive board's action 

modified an earlier sentence in 
which Jones in absentia was fined 
$1,000 and suspended from union 
membership for six months. 

Jones' counter- action argued that 
the union's action violated section 8 

(b) (1) (B) of the National Labor Re- 
lations Act. 

In handing down it decision, the 
Appeals Court argued that the sec- 
tion of the Labor Relations Act cited 
by Jones can be violated by disci- 
plining a supervisor only if he has 
authority to adjust greivances or 
bargain collectively. 

"We therefore deny enforcement, 
and remand (the case) for reconsid- 
eration whether the necessary au- 
thority existed. 

The matter has since been re- 
ferred back to the National Labor 
Relations Board for what the court 
calls further action consistent with 
the decision. 

Warren Abbott Photo 

A 'GOLD' RECORD -A springtime frolic, given recently by DG /Archive (Pol- 
ydor Inc.s' classical labels) to launch the new record "Golden Dance Hits of 
1600," is attended by a wide variety of music world guests. Pictured are, Sid 
Love, DG National sales manager; Evelyn Lear, Metropolitan Opera star and 
DG recording artist; her husband Thomas Stewart, also a Met and DG star 
(holding record); and Jim Frey, vice -president Polydor Classical Division. 
Down front, toasting, are Alison Ames, DG publicity director, and Johua Rif- 
kin. 

Robert Lightfoot photo 

YES, SIR! Sir Georg Solti, left, shows his exuberance on recently receiving 
Grammys at ceremonies in Chicago. Sharing in the happy moment are John 
Scott Trotter, Donald Koss, Chicago Symphony timpanist, and right, Kenny 
Soderblom, past president of NARAS. Sir Georg won three awards for "Sym- 
phonie Fantastique" on London Records, and one for "La Boheme" on RCA 
Records. 

Figaro" and "Abduction From The 
Seraglio," all conducted by Mozart - 
meister Karl Bohm; the Montreux 
award winner, Der Freischutz con- 
ducted by Carlos Kleiber; Bern- 
stein's Grammy- winning Carmen; 
Rossini's Barber of Seville with Her- 
mann Prey; the La Scala produc- 
tions of Rigoletto and "Cav 'n' Pag "; 
the Bach choral works, the Mass in 
B -Minor and St. Matthew Passion, 
conducted by Karajan; Haydn's 
"Creation," Verdi's "Requiem," 
Beethoven's Ninth Symphony, and 
in a lighter vein, Lehar's Merry 
Widow -all four led by Karajan; 
Berlioz's "Damnation of Faust" with 
the Boston Symphony under 
Ozawa; Handel's "Messiah" in the 
original English version under Karl 
Richter; and from the new Archive 
Bach Edition, Richter's perform- 
ances of the St. Matthew Passion 
and St. John Passion, and a separate 
volume for the Brandenburg Con- 
certos and the Orchestral Suites. 

Full -color posters and three -di- 
mensional display pieces promoting 
the new "Prestige Boxes" have been 
placed with major classical dealers 
nationwide. Further releases are 
planned for the fall of 1975 and 
spring of 1976. 

LawrenceTo 
Buffalo Unit 

NEW YORK -Harold Lawrence, 
manager of the New York Philhar- 
monic, has been named president 
and general manager of the Buffalo 
Philharmonic, effective Aug. 18. 

Lawrence succeeds Howard A. 
Bradley, who resigned April 28 to 
pursue other interests. Bradley will 
remain with the Buffalo orchestra 
through July 1 in order to assist in 
the transition. Lawrence will assume 
some duties with the Buffalo group 
before Aug. 18. 

Lawrence has broad experience in 
broadcasting and recording of clas- 
sical music as well as managing sym- 
phony orchestras. He was appointed 
to the New York Philharmonic post 
in 1973. Previously, he served the 
London Symphony Orchestra from 
1968 to 1973, the first American to 
manage a British orchestra. 

BASF Releases 
`Gassenhauer,' 
WCLV Theme 

CLEVELAND, 0.-BASF Rec- 
ords has released the theme for 
WCLV's daily classical disk jockey 
program "Gassenhauer." The theme 
"Gassenhauer," after which the pro- 
gram is named, is by Carl Orff and 
had previously been available only 
on a Harmonium Mundi record 
which was not being distributed in 
the U.S. 

The BASF album is entitled 
"Streetsong," the English translation 
of "Gassenhauer" and includes a 
number of selections by Carl Orff 
and his colleague Gunild Keetman 
taken from their "Musica Poetica" 
series. The music is primarily scored 
for percussion and wind instru- 
ments. 

Robert Conrad, program man- 
ager of WCLV, Cleveland Fine Arts 
Stations, introduced Cleveland to 
"Gassenhauer" in 1969, deciding to 
use it as a theme song when WCLV's 
daily free -form classical program 
was established with Tony Bianchi 
as the host in October, 1972. Conrad 
later provided Claudia Burns, assist- 
ant station manager of WFMR, Mil- 
waukee, with a tape of the selection 
for use on that station. 
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FOR SALE 

FOR IMMEDIATE SALE 

IN NEW YORK 

BROADCAST 

TELEVISION EQUIPMENT 
In good operating condi- 
tion from 2 TV studios. 

2 RCA TS -40 Switchers with special 
effects and Chroma Key 
1 -RCA BC -100 Audio console with 
associated equipment 
1 -RCA Custom Audio -Video routing 
switcher 
2 -Mole- Richardson mic booms 
35MM -16MM Interlock dubbing 
system 
1 -RCA TK -27 film chain with TP -66 
16MM 35MM Simplex and TP -7 
35MM slide projector 
1- Berkey Colortran portable lighting 
dimmer pac and control Klieglight 
raising and lowering system 
Many other items 

For information contact 

ROSNER 
TELEVISION 

SYSTEMS 
(212) 246 -3967 

All Items subject to prior sale 
my31 

CI /SUPERCART 
EMPTY 

8 TRACK 
CARTRIDGES 

Bulk 8 track and cassette tape 
Splicing materials 
Sleeves 
C.B. equipment (mobiles, bases 
and antennas). 

Call: Terry D. Vogler 
(816) 637 -6011 

CARTRIDGE INDUSTRIES CORP. 

P.O. Box 186, 
Excelsior Springs, 

Missouri 64024 tin 

MAJOR LABEL 
8 TRACK CUT -OUTS 

92¢ each in prepacks of 50 tapes per 
carton. Call or write: 

CARTRIDGE INDUSTRIES CORP. 
P.O. Box 186, 

Excelsior Springs, 
Missouri 64024 

(816) 637 -6011 tfn 

ATTENTION MARKETING MANAGERS! 

U.K. Record Importers and Exporters offer 
discount prices on all labels., Full catalog! 
Quick deliveries and good service to all 
countries. Please contact: 

Omnibus Records, Extn: 1000 
243 Regent Street 

Oxford Circus. London. WIR 8PN. 
ENGLAND. Telex 27859. my31 

ALL BRITISH 
AND EUROPEAN LABELS 
SUPPLIED WORLDWIDE 

LOWEST PRICES 
FASTEST SERVICE 

REDUCE YOUR COSTS AND INCREASE. 
YOUR PROFITS BY DEALING DIRECT. 
SPECIAL DISCOUNTS FOR LARGE 

ORDERS 
CONTACT OUR INTERNATIONAL 

SALES DEPARTMENT FOR FULL DETAILS. 

Telephone 01 -579 9331 (8 lines) 
Telex 931 945 

HEATHROW RECORD 
EXPORTS 

3 Sandringham Mews 
Ealing, London 
ENGLAND W5 3DG 

oritish choice 

9 -11 Woodfield Road London W9 2BA 

Telephone 01 -286 6090 Telex 22164 

Worldwide wholesalers of UK and 
European gramophone records, 
cassette tapes, clothes and posters 

VIRGIN RECORDS 

material is our speciality. tfn 

FOR SALE 
Scarce "1964" BEATLES BADGE 

with all their pictures on it $5.00 
Large Book (lists value of scarce 

records) $4.00 
ALL ELVIS (black) 33% records ...$5 00 up. 
BEATLES EPS. $3.00 with picture sleeve. 
ELVIS EPS (black) $5.00 ea.; Orange $4.00 
33% BEATLES on Clarion Label, 

scarce, $10.00 
ELVIS black label 45's, $4.00 
NEW ELVIS 8X10 photo, $2.00 
NEW ELVIS 36X24 Poster(color), $5.00 
Large Oldie Catalog (45's), $2.00 
Super Oldie Catalog (45's) Artist, Days, 

Date, Titles, SPECIAL -Regular $30, 
NOW $25.00 

ALL BLUEGRASS 45's -33'% 1950 -1974 
All 33% Albums- 1950 -1974, (Blind Faith) 
(Nazz), (Patto), (Stanley Bros.), (Hills Bros.), 
(Al Jolson), (Jim Hendrix), Ricky Nelson), etc. 

SHARI 
2741 Dover Road, Columbus, Ohio 43209 

my31 

MAJOR LABEL 
8 TRACK CUTOUTS 
Call or write for a free catalog to: 

J S J DISTRIBUTORS 
2512 W. Fullerton, Chicago, III. 60647 

(312) 227 -0551 
We Buy and Sell 8 Track Tapes 

tfn 

the best of K -Tel .. . 

8 TRACK TAPES. 

AND LP ALBUMS 

SAME AS FORMERLY ADVERTISED 

NATIONALLY ON TELEVISION 

CALL OR WRITE 
FOR INFORMATION 

304/522 -8401 

304/522 -4287 
(W arehouse /Shipping) 

Distributed Nationally By: 

INTER -CONTINENTAL 
MUSIC CORPORATION 

401 West Fourteenth Street 
Iluntington, West Virginia 25704 

FOR SALE 

8 TRACK 
DUPLICATING EQUIPMENT 
Grandy Loop Drive, Grandy Heads, 
Custom Electronics. 10 Ampex Slaves 
600 KC Bias. 

ALL IN GOOD CONDITION 

Contact: Al Hart for information 

TAPE -TRONICS, Inc. 
(313) 588 -8281 

8 TRACK CARTRIDGES 

NORELCO STYLE BOXES 

C.O. CASSETTES 

CASSETTE HALVES 

Excellent Quality 

DYNA -DAY PLASTICS, INC. 

1521 East Avis Dr. 
Madison Heights, Mich. 48071 

(313) 585 -6280 tfn 

8 -TRACK CARTRIDGES 
LEAR -JET STYLE 

Excellent Quality 
Quad or regular 

Immediate delivery. 
Call: (606) 789 -8409 or write: 

DAN SALYER, 
81 Main St., Palntsville, Ky. 41240 

je7 

CASSETTES 
C-0 30 - 60 - 90 - 120 
Large quantities only. 
Reply your letterhead. 

JILLCO 
P. O. Box 8392 

Van Nuys, Calif. 91409 le7 

SAVE OVER $1,000. BRAND NEW M75 
Musser Century Vibes, $650 plus freight. Write 
Box 683, Billboard, 2160 Patterson St., Cincin- 
nati 45214. je7 

8 -TRACK TAPES 754 EACH, MADE FROM 
your album or master. Contact: Jim Cole, Gusto 
Records Custom Mfg. Div. (615) 256 -1656. jy19 

FOR SALE 

NEW 

CATALOGUE 

POSTERS 
POSTERS 
POSTERS 

Large Selection of Flocks- Lights- 
I ncense- Leather -Headgear -M isc. 

WHOLESALE ONLY 
Send For Catalog Now!!! 

F.D.C. Graphics 
5000 Cook Rd. 

Beltsville, Md. 20705 eow 

"NEW PRODUCTS" 
Quadraphonic Budget Tapes 
Cassette Budget Tapes 
8 -Track Budget Tapes 
Hi Quality Sound Alike Line 

(Need Reps., Dealers, Distributors.) 
Tape Display Cases Available 
OKART, INC. 

1 N.E. 7th St. 
Oklahoma City, Oklahoma 73103 
Pho: (405) 236 -5946 mye31 

AMERICAN BICENTENNIAL 
RADIO PROGRAMS 

5 Min. -5 per Week. 52 Weeks Available. 
Top Production. Reasonably priced. Don't 
miss out on the biggest thing to hit America 
in 200 years! Free Demo. 

Committee for 1776. 
4409 Madison Ave., Kansas City, MO 64111 

(816) 561 -0700 je14 

FULL COLOR ROCK STAR POSTERS - 
Over 50 crurent groups. Catalog available. 
Bruce Miner Co., Inc., 39 Kingston St., Boston, 
Mass. 02111. tfn 

JEWELRY- EARRINGS OUR SPECIALTY, 
$2.50 dozen. Complete line of costume jewelry. 
Send for catalog. Vartan's, 2 Gansett Ave., 
Cranston, Rhode Island 02920. je28 

SHRINK PACK RECORDS, TAPES, EQUIP - 
ment complete, $295. L sealer, heat gun, film. 
M. Latter Mfg. 5050 Venice Blvd., Loa Angeles, 
Calif. 90019. (213) 933 -7646. my31 

NEW PANCAKE TO PANCAKE 8 -TRACK 
system. 60 IBS. All solid state. 5 slaves and one 
master -complete package for only $8,000. For 
information call (213) 653 -9934. my31 

10,000 HOURS OF OLD RADIO SHOWS 
(many rare). Latest catalog $1.00 (refundable). 
Hart Enterprise, 1329C George Washington, 
Richland, Washington 99352. je7 

10,000 DEFECTIVE 8 -TRACK FACTORY 
tapes. Complete assortment, 354 each. Some 
wrapped. Martins' Enterprises, 685 Salt Lake Dr., 
San Jose, Calif. 95133. (408) 272 -1670. my31 

SCHOOLS & 
INSTRUCTIONS 

First Class FCC License theory and labora- 
tory training in six weeks. Be prepared ... let 
the masters in the nation's largest network 
of 1st class FCC licensing schools train you. 
Approved for veterans* and accredited 
member National Association of Trade and 
Technical Schools. ** Write or phone the 
location most convenient to you. Elkins 
Institute in Dallas. * ** 2727 Inwood Rd. 
214 -357 -4001. 

Elkins in Atlanta **. 51 Tenth St. at Spring. 
N.W. (404) 872 -8844 

Elkins in Denver**. 420 South Broadway 
(303) 744 -1434 

Elkins in East Hartford. 800 Silver Lane 
(203) 568 -1110 

Elkins In Houston * * *. 3518 Travis 
(713) 526 -7637 

Elkins in Memphis * * *. 1362 Union Ave. 
(901) 726 -9762 

Elkins In Minneapolis * * *. 4103 E. Lake St. 
(612) 721 -1687 

Elkins in Nashville * * *. 2106 -A 8th Ave. S. 
(615) 297 -5396 

Elkins in New Orleans * ** 2940 Canal 
(504) 822 -7510 

Elkins in Oklahoma City. 5620 N. Western 

(405) 848 -5631 

Llkms in San Antonio * *. 503 S. Main 
(512) 223-1848 

REI FIVE WEEK COURSE FOR FCC 1ST 
phone license. Six week course for Radio /TV 
announcer. Call or write today. REI, 61 N. Pine- 
apple Ave., Sarasota, Fla. 33577, and 2402 Tide- 
water Trail, Fredericksburg, Va. 22401. tfn 

PROMOTIONAL SERVICES 

FREE FREE FREE 
PROFESSIONAL MUSICIANS REFERRAL 
(a subsidiary of Boyd Hunt Enterprises) 

is offering a FREE 30 -day Trial Registration 
for musicians seeking groups, and groups 
seeking new members. 

CALL TODAY! (612) 825 -6848 or 
(800) 328- 8660 -Toll Free 

"P.M.R. is a service designed by musicians 
... for musicians." 

(void where prohibited by law) 
tfn 

VOICE TRACKS: STATION IDS, JOCK PRO- 
MOS, etc. Demo -$1.00 ... deductible with order. 
Gil Hole Productions, 203 Redwood Ln., Muncie, 
Ind. 47304. my31 

PREMIUM 

8-TRACK BLANKS 
Lear Jet style cartridge with rubber roller. 
High grade duplicating tape, 65 standard 
length in 1 min. increments -from 25 min. 
to 90 min. 3 day delivery guaranteed. Over 
one million sold. 
25 min. to 45 min. any quantity 634 
46 min. to 65 min. any quantity 684 
65 min. to 80 min. any quantity 734 
81 min. to 90 min. any quantity 784 
Head cleaners 454 ea. 

$25.00 minimum orders. C.O.D. only. 

ELECTRONIC SYSTEMS 
P.O. Box 142, Fraser. Mich. 48026. 

Phone: (313( 463 -2592 5013 

SOUND -A -LIKE PANCAKES 
available with 4 color labels. 

Select areas still available 
Call: (315) 769 -2448 

MICHELE AUDIO CORP. 
P.O. Box 566, Massena, N.Y. 13662 

je14 

ATTENTION SMALL DEALERS -8 -TRACK 
tapes (Major Label) Current & Cut -outs, Car 
Players, Home Units, etc. Good prices. Griffith 
Dist., 405 Robert & Mary Ave., Grayson, Ky. 
41143. (606) 474 -6133. je14 

COMPLETE DJ SYSTEM FOR NIGHT CLUB. 
New cost $6,000. Used very little, $3,950. Write 
Box 684, Billboard, 2160 Patterson St., Cincin- 
nati, Ohio 45214. je7 

MUSIC BUILDING FOR SALE- HOLLY- 
wood offices, recording studio (16 track profes- 
sional layout) Parking. Currently occupied by 
successful publisher- producer -studio. Replace- 
ment value $300,000.00 For details write: MUSIC 
INDUSTRY PRESS, P.O. Box 356, Hollywood, 
Calif. 90028. my31 

EMPLOYMENT SERVICES 

JOBS! JOBS! JOBS! IF YOU HAVE THE 

TALENT -WE HAVE THE JOBS!!! Subscribe to: 

Box 61, Lincolndale, N.Y. 10540 
Number "One" in Weekly, Nationwide 

Employment Listings for Radio, TV, DJ's, 
PD's, Announcers, News, 

Sales and Engineers 

$12.00 3 months (12 Issues) 
$25.00 12 months (50 issues) 

(Check Appropriate Boa) 

NAME 

ADDRESS 

Remit Check or Money Order my31 

MISCELLANEOUS 

BILLBOARD IS ON MICROFILM: 
Back copies of BILLBOARD are available 
on microfilm dating from November 1894 to 
December 1974. 

Microfilm copies of articles from any of 
these issues may be obtained from Billboard 
Publications at a cost of $1.50 per page up 
to 5 pages. 

For prices on additional copies and for 
further information contact: 

Bill Wardlow 
General Services 

Billboard Publications 
9000 Sunset Blvd. 

Los Angeles, Cal 90069 
213/273 -7040 

New York City: 1515 Broadway, 10036. 
212/764 -7300 

BILLBOARD 
Group Subscription 

Discounts 
Save 20% on subscriptions to Billboard for 
groups of 10 or more. For rates and informa- 
tion write: 

BOX 6019 
c/o Billboard, 1515 Broadway 

New York, N.Y. 10036 tfn 

MANHATTAN RECORDS -WE EXPORT 
latest 45s and LPs to all countries -very fast 
deliveries. 425 E. 58th St., New York, N.Y. 10022. 

tfn 

DISTRIBUTORS WANTED 

BLANKS 
Capitol blanks 30 min. to 40 min. in quan- 
tities of 100 40¢ 
Head Cleaners, in quantities of 100 30¢ 

J S J Distributors 
2512 W. Fullerton 

Chicago, Ill. 60647 
(312) 227 -0551 tfn 

PATCHES 158, RINGS, JEWELRY AND A 
complete line of youth oriented products. House 
of Rippe, 252 D Lake Ave., Yonkers, N.Y. 10701. 

TFN 
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BUSINESS OPPORTUNITIES DISTRIBUTING SERVICES 

TAPES FOR SALE 
Original Artists 

Promotional LP's and 8- tracks, any quantity. 
Best prices, 24 hour shipping service. 

Call or Write Today for Catalogs. 
RECORD WIDE DISTRIBUTORS 

1755 Chase Drive 
Fenton (St. Louis), Mo. 63026 

(314) 343 -7100 n 

EXPORT ONLY 
All brands phonograph records and pre- 
recorded tapes. Also largest selection of 

attractive close -out offers. 29 years of 
specialized service to record and tape 
Importers throughout the world. 

Dealers and distributors only. 

ALBERT SCHULTZ, INC. 
116 West 14th St. 

New York, N.Y. 10011 

Cable: ALBYREP Telex: 236569 
eow 

ATTN! OVERSEAS IMPORTERS 
and U.S.A. EXPORTERS 

We transport Records, Tapes, etc. from 
U.S.A. Offering: Great savings, low freight 
rates -New American Suppliers for buyers 
-Assemble various orders -Welcome you 
When you arrive in N.Y. 

Contact: 
BERKLAY AIR SVCES, MARKETING 

P.O. Box 665, JFK Airport 
Jamaica, N.Y. 11430. U.S.A. tfn 

ATTENTION, RECORD OUTLETS. WE 
have the largest selection of 45 rpm oldies and 
goodies and also major label LP listings at pro- 
motional prices. Send for free listings. All orders 
welcome. Apex Records, Inc., 947 U.S. Highway 
#1, Rahway, N.J. 07065. tfn 

WE MAKE SMALL DEALERS BIG. OUT - 
standing prices on albums, accessories, car tape 
players, radios, speakers. Lists free. Action 
Sound, 880 Bonifant Street, Silver Spring, 
Maryland 20910. tfn 

WHILE OTHER PEOPLE ARE RAISING 
their prices, we are lowering ours. Major label 
LP's are low as $1.00. Your choice. Write for 
free listing. Scorpio Music Distributors, 2933 
River Rd., Croydon, Pa. 19020. Dealers only. tfn 

SQUARE DEAL RECORDS -CUT OUT AND 
out of print source for the independent retailer. 
Best selection anywhere! 169 Prado Rd., San Luis 
Obispo, Calif. 93401. (805) 543 -3636. je28 

PROFESSIONAL 
SERVICES 

LEAD SHEETS 
Fast Accurate Economical 

SOUND OF JOY ENTERPRISES 
Call or write for free sample. 

215 W. 92nd St. 
New York, N.Y. 10025 (RM #3D) 

(212) 799 -9073 my31 

TRAVEL 

Escape 
EXPEDITION 'ROUND . THE 
WORLD. Re of places: e p aces: 
Galapagos,Pitá)jrn,. Easter, 
Tahiti, Fij tC.:.8,p";Yacht. 
Shipmates Wante, Share 
expenses. '4 

Write YANKEE TRADER, 

P. 0. Box 120, Dept; RW_, 
Miami Beach, Florida 33139 

HAVE 2,000 SONGS 
Need $50,000 to start publication. 
Repay in 3 years with high return. 

BACK A WINNER! 
Lyricist, recently published, has 
songs (with melodies) in 40 cate- 
gories of popular music, includ- 
ing two completed musical 
comedies. 

Call (714) 871 -1473 
or write: R. J. RUSSELL 

1351 S. Vine 
Fullerton, Cal. 92633 

"SUCCESSFUL!!!" 
Versatile Composer /Copyright 
Owner of contemporary religious 
songs FOR CHILDREN. Has large 
following and one untapped mil- 
lion- dollar market. Looking for 
backing or association with an 
alert major INTERESTING POS- 
SIBILITIES. Contact: Lou Fortu- 
nate. 

PARISH PRODUCTIONS 
Time -Life Bldg. 

New York, N.Y. 10020 
(212) 247 -6686 my31 

AVAILABLE FOR FUND RAISING: FAIRS, 
Clubs INK SPOTS REVUE featuring show and 
dance music. Other bands and acts available. 
Contact Jump Jackson, 8959 Oglesby, Chicago, 
Ill. (312) 375 -4276. my31 

COMEDY MATERIAL 

PROFESSIONAL 
COMEDY MATERIAL 

(The Service of the Stars Since 1940) 
"THE COMEDIAN" 

Original Monthly Service -$45 yr. pstg. $6 
(Sample Order) 3 issues, $15 

35 "FUNMASTER" Gag Files, $45, pstg. $7 
"Anniversary Issue," $30, pstg. $3 

"Howto Masterthe Ceremonies," $5, pstg. $2 
Every item different! No C.O.D.'s. 

"WE TEACH STANDUP COMEDY" via mall 
Payable to: BILLY GLASON 

200 W. 54th St., 
N.Y.C. 10019 tfn 

DEEJAYS: NEW SURE -FIRE COMEDY! 
11,000 classified one -line gags, $10. Catalog free! 
Edmund Orrin, 2786 -A West Roberts, Fresno, 
Calif. 93705. tfn 

"FREE" CATALOG ... EVERYTHING FOR 
the deejay! Custom I.D.'a, Promos, Airchecks, 
Wild Tracks, Books, FCC Tests, Comedy, and 
more! Write: Command, Box 26348 -B, San 
Francisco 94126. tfn 

THUNDERBUNZZ -OVER 30 STATES AND 
Canada rate it number one! Monthly topical 
humor! $25.00 six issues, single $8.00. Thunder - 
bunzz, Box 222, Belgrade, Mt. 59714. my31 

JOCK KNOCKS AND MORE. ALL USABLE 
if ya got guts. Positively no junk! $10.00. Jóck 
Knocks, P. O. Box 9008, Cleveland Ohio 44137. 

my31 

JOCK SHORTS IS GUARANTEED! LOVE 
it or your money back. Current issue $3. Broad- 
cast Library, 5804 -A Twineing, Dallas, Texas 
75227. tfn 

HELP WANTED 

ENTERTAINERS -IMMEDIATE OPEN - 
ings for sharp, versatile duos, trios and four piece 
acts. Send photos, bios, references and price re- 
quirements. Artists Management Corporation, 
607 Market St., St. Joseph, Mich. 49085. (616) 
983 -0127. my31 

GOLDEN OLDIES 
TRADING POST 

JOIN US WITH YOUR CLASSIFIED ADVERTISMENT. Records Al- 
bums Sheet music Phonographs Old record traders, collectors, swappers, 
investors, changers, switchers, buyers, sellers and all other traffickers -here is 

your TRADING POST, a marketplace, right in the middle of the action: BILL- 
BOARD MAGAZINE. Here's where the charts have been measuring music 
popularity since the early 40's. BILLBOARD GOLDEN OLDIES TRADING 
POST is open for business. 

FOR SALE 

OLDIES 
45 RPM's 

CLOSE -OUTS & SURPLUS 
MAJOR LABELS -LOW PRICES 

send for FREE catalog! 

APPEL RECORD 
ENTERPRISES, INC. 

1045 Frankford Ave. -P.O. Box #3695 
Philadelphia, Pa. 19125 

SOLD AT AUCTION: COLLECTORS REC- 
ords, LP's, Jazz, Sound Tracks, O. C., person- 
alities. Indicate list from: Ray Macknic, P.O. 
Box 7511, Van Nuys, CA 91406 U.S.A. je28 

SEARCHING FOR OLD RECORDS? DIS - 
continued, 216 N. Rose, Burbank, California 
91505. eow 

MISCELLANEOUS 

ELVIS FANS! CONTACT US FOR ALL YOUR 
Presley needs - WORLDWIDE SERVICE - 
"HOUND DOGS" CLUB, Box 66231, Portland, 
OR 97266.... SASE. my31 

Talent In Action 
Continued from page 27 

"Chase The Clouds Away," and "Song Of The 

New Moon" represent bright new works with ear 

appeal. The first encore, "Freddie's Walking" 

(about his sister's son), was the weakest me- 

lodic piece, but inspired gospel shouting by gui- 

tarist Don Potter with Ms. Satterfield assisting 

and the horns blasting some explosive riffs, shot 

the work into orbit. ELIOT TIEGEL 

JIMMY CASTOR BUNCH 
Barney Google's, New York 

While many people may think of the 

Jimmy Castor Bunch as just another veteran 

group utilizing a number of gimmick tunes, 

the group's May 10 set dispelled that myth 

totally. The amazingly versatile musicianship 

of Castor, has gotten him dubbed the "Every- 

thing Man," because of his ability to play 

timbales, alto, tenor and soprano saxophones 

as well as sing. 

Castor displays brilliance on each effort. 

On many tunes, he incorporates all of his tal- 

ents together as on You Make Me Feel 

Brand New." 

The Bunch is composed of five very tal- 

ented musicians, many of them veterans of 

the group for more than seven years, and fea- 

tures congas, guitar, bass guitar, drums and 

group arranger Gerry Thomas on keyboards 

and trumpet. 

Together this unit makes music that to- 

tally captivates the listener and is capable of 

going over in any setting -from a small club 

to a disco to a concert hall. Besides the 

group's famed "Hey Leroy" and "Trog- 

lodyte," there are also finely- textured instru- 

mental versions of "Love's Theme" and "The 

First Time Ever I Saw Your Face." 

Still it's the group's current material like 

"Bertha Butt Boogie," "E Man Boogie" and 

"Potential" that drives the audience on to 

the dance floor. Strangely enough, many 

people were so totally intrigued by Castor's 

sense of humor and personally soulful vocals, 

that they were listeners instead of dancers 

POSITIONS WANTED 

ATTENTION 
RECORD COMPANIES, RECORD 

PRODUCERS, etc. 
A & R man and scout available for jazz and 
r & b recording. Worked for Prestige, Colum- 
bia and Chess Companies. Will work on 
commission or salary. Own masters and 
will lease on commission. Have several 
Blues and Jazz artists under contract that 
can be used. Contact: Jump Jackson, 8959 
So. Oglesby Ave., Chicago, Ill. 60617 (312) 
375 -4276. je7 

Prefer Progressive rock, 23, 1st phone, BS in 
Broadcast Journalism with minors in speech 
and psychology, and 2 years experience with 
American forces radio where surveys rated 
my show as number one for this heavy rocker 
-also worked in promotions & news. Re- 
cently discharged from service. Not a 

screamer or know -it -all. Want to work with 
and learn from a professional team. Write 
Norm Crawford, Prescott, Kansas 66767 or 
call (913) 471 -3423 for resume. Have a pro- 
ductive day. je7 

Import and new groups my specialty, also 
have extensive working knowledge of 411 

domestic rock groups. I have a first phone 
and production work is highly creative. 
Will relocate anywhere on any shift for a 

truly progressive station. Salary open. Tapes 
and resumes upon request Dave Smiley, 
3456 Birchwood Dr., Topeka, Ks. 66614 
(913) 272 -7386. my31 

AIR CHECKS! We'll critique your checks. 
Send $10 (Can) & cassette to: The Jock Doc. 
4 -607 Gertrude, Winnipeg, Canada. R3L 
0M9. (204) 453 -2304. my31 

Stop, Look and Read On. Air Personality 
desires to join top 40 or contemporary MOR 
station. Experience, Humor, 3rd. Send for 
tape and resume to: S.H. Green, 720 S. 
Normandie, L.A. CAlif. 90005, #319 or (213) 
386 -0286. je7 

"Informal ... But Not Unprofessional Coun- 
try Format, Very Knowledgeable, Bright ... 
Personable ... Versatile Production Delivery 
.. B.A.... 3 Years In Small Market, Ready 

For Next Move Up. Box 650, Billboard Job- 
Mart, 1515 Broadway, New York, N.Y. 10036. 

je7 

VERSATILE YOUNG DJ WITH GOOD 
HEAD & IDEAS, HARDWORKING, 
FIRST PHONE- RADAR, EXP. ON AIR, 
PRODUCTION, PROGRAMMING, AU- 
TOMATION, & ENGINEERING SEEKS 
POSITION IN PROFESSIONAL SMALL 
OR MEDIUM MKT. AS ANNOUNCER 
OR PD OR BOTH. CONTEMP OR PRO- 
GRESSIVE ROCK. WILL RELOCATE. 
SERIOUS INQUIRIES PLEASE. PRES- 
ENTLY EMPLOYED. BUZZ GODWIN, 
E. MAIN ST., WILLIAMSTON, N.C. 
27892 (919) 792 -2483. PERSON TO PER- 
SON. 

POSITIONS OPEN 

WLOF, ORLANDO, FLA.- LOOKING FOR 
MATURE RADIO ENTERTAINER TO 
JOIN OUR CONTEMPORARY/PER - 
SONALITY STATION "FAMILY" AND 
DO AFTERNOONS MONDAY THROUGH 
SATURDAY. LIGHT PRODUCTION. 
TAPE, RESUME, PERSONAL AND 
PROFESSIONAL REFERENCES, AND 
LETTER DESCRIBING THE REAL 
YOU TO: BILL DENNIS, BOX 15746, 

ORLANDO, FLA. 32808. NO CALLS 
EQUAL OPPORTUNITY EMPLOYER. 

my31 

Looking for experienced "MORE MUSIC" 
personality to work at the area's largest 
Rocker. Only TOTALLY MATURE person 
need apply. Send latest air -check and resume 
to Box 656, Billboard Job Mart, 1515 Broad- 
way, New York, N.Y. 10036. je7 

"Many Top 40, Middle of Road, country/ 
western openings in small, medium and 
major markets. Openings for both air per- 
sonalities and newsmen! Rush tape and 
resumes now to: Air Talent Placement 1516 

Hinman, Suite 505, Evanston, Ill. 60201. 
my31 

Experienced production person wanted to 
work part-time. Send production samples 
and resume to Box 655, Billboard Job Mart, 
1515 Broadway, New York, N.Y. 10036. je7 

Advertising Brings Results 

until they were told by him to get up and 

dance. JIM FISHEL 

IAN HUNTER & 
MICK RONSON 

BONAROO 
Felt Forum, New York 

There have been a number of changes in the 

performance of Ian Hunter, principally, the ad- 

dition of guitarist /vocalist Mick Ronson. Their 

May 1 show, while not a sellout, indicated that 

this group has fantastic crowd appeal and with 

better promotion should sell out larger facilities. 

They are musically proficient for the most 

part, the notable exception being a terrible ver- 

sion of "Slaughter On 10th Avenue," by Ronson 

in which he slid up to every note and missed 

quite audibly in spots. They are also incredibly 

theatrical, given to wild posturing and grimacing 

and non -stop dancing among themselves to the 

delight of their audience. 

Their appeal is on the order of the Rolling 

Stones; dancing close to the footlights,, permit- 

ting the crowd to touch them, shaking hands of 

squealing onlookers, teasing, flirting and in gen- 

eral inciting as well as exciting. Forum security 

men at several points were physically lifting 
people out of the way. It would be to the advan- 

tage of future bookers to make note of the immi- 

nent dangers in some facilities of this practice 

and rectify it before any accidents ensue. 

Standout tunes in the 90- minute, 14 -song 

set were "Boy," "The Truth, The Whole Truth 

And Nothing But The Truth." 
Opening act was Bonaroo, a five -man group 

who need a little more seasoning to ease their 
unevenness. They performed eight tunes in their 

45- minute spot with one encore. JIM STEPHEN 

THE STAR SPANGLED 
WASHBOARD BAND 

Factoria, New York 
With comic resources from Spike Jones and 

cartoon soundtracks to Frank Zappa and be- 

yond, The Star Spangled Washboard Band enter- 

tained a captive audience for more than an hour 

at this basement cabaret. Their 11 -song set May 

1 managed to combine effusive humor with first 
rate musicianship that resulted in a non stop, 

laugh -filled performance. 

This eight -man group approaches humor 

from several directions. The range of instru- 

ments: banjo, fiddle, tub bass, also sax, electric 

guitars and bass, and washboard, enable them 

to move from country to bluegrass to the Beatles 

while making fun of them all. 

Some of the songs are funny simply on ac- 

count of the lyrics as in "Looking For An All 

Night Deli." Others are successful because of 

humorous skits that parody content, like their 

rendition of "Rocky Raccoon." The fast strains 

of "Ninth Breakdown," a bluegrass version of 

Beethoven's "Ode To Joy," became more than 

just an interesting arrangement as band mem- 

bers camped it up as clock tower figures wearing 

ridiculous masks. 

One of the problems in the act is a constant 

stream of puns, which even at their best are a 

hit or miss proposition as far as laughs go. And 

while some jokes also suffer from obscure refer- 

ences, overall this group's humor appeals to a 

wide audience in an entirely engaging fashion. 

LAWRENCE FROST 

N.Y. Producers 
Continued from page 24 

be used. Later Joyce Wilson and 
Telma Hopkins were brought in sep- 
arately to do the backing vocals, and 
together with the unnamed lead vo- 
calist were christened "Dawn." 

Medress and Appell have been 
clicking ever since, and as they move 
into new areas the self -termed "most 
famous unknowns in the music in- 
dustry" don't buy the cliche that ev- 
erything hot is coming out of Cali- 
fornia. "New York needs a kick in 
the ass record- wise'and we hope to 
do our share." 

Hag's Place Changes 

Continued from page 26 

A grand opening of the Country 
Palace is planned for the next sev- 
eral weeks. No comment was avail- 
able on who the ultimate owners of 
the club will be, but plans for Tex 
Williams name to be used have 
apparently been scrapped. 
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Rodio-TV Pro9rommin9 
Wolfman Jack And Show 
Tout Radio's Greatest DJs 

Continued from page 3. 

where from four to five local air per- 
sonalities, taken from individual 
non -conflicting format stations. 
Each of the air personalities will per- 
form in the show. First week's sched- 
ule includes Akron's Civic Theater 
June 11; Columbus' Veterans Me- 
morial June 12; Detroit's Michigan 
Palace June 13; Toledo's Sports 
Arena June 14; South Bend's Morris 
Civic Auditorium June 15; Indian- 
apolis' Convention Center June 16; 
and Madison's Dane County Coli- 
seum June 18. 

Among the legendary air person- 
alities the show pays tribute to, via 

DANCING WOLF -Wolfman Jack, 
syndicated radio personality who is 
the star of "I Saw Radio" live stage 
show being launched by the Don 
Kelly Organization, receives a danc- 
ing lesson from Buddy Schwimmer, 
who directed the dance scenes in 
"American Graffiti" movie. 

"being funny 
is a funny business" 

...Yutz 
So if you send $5.00 for 
samples of The Yutzman Let- 
ter and don't like it, return it 
to us in 30 days and we'll re- 
fund your money. 

The Yutzman Letter... 
contemporary original comedy 
written for radio personalities. 
Subscribers in major stations 
in top 10 markets. 

Payable and mail to: 

THE YUTZMAN LETTER 
The Yutz man Bldg.. 7603 Petty lay Ct.. 

Louisville. Kentucky 40220 

45 rpm RECORDS 
BY MAIL 

All Original Artists 
1949 thru 1972 
pop country rock 

soul big band 
all -time favorites 

FOR CATALOG of 6000 titles 
send $1.50 (no 

If AIR MAIL is desired for catalog 
U.S. and APO /FPO addresses, add $1.00 
International, add $1.50 
(payable in U.S. funds) 

BLUE NOTE RECORD SHOP 
156 Central Avenue 

Albany, New York 12206. U.S.A. 

airchecks, are Jack Carney, Hunter 
Hancock, Alan Freed about whom 
Wolfman Jack says: "He not only 
gave his whole life to rock `n' roll, 
but he's radio personality who 
coined the phrase and first said rock 
`n' roll!" and Arnie Ginsberg. The 
show, besides a nine -piece band, 
travels with more than $15,000 in 
sets. 

Kelly says he hopes to eventually 
take the show abroad. What it ac- 
tually is, in his opinion, is an extrav- 
aganza promoting radio and music. 
Because of the music -Wolfman 
Jack has been taking both piano and 
dancing lessons. 

In conjunction with the show, a 
new album called "Fun & Ro- 
mance" featuring Wolfman Jack 
singing, is being released. The post- 
ers promoting the show are the same 
as the jacket on the LP. 

A key highlight of the show will be 
performances by various look - 
alikes. A Memphis performer 
named Little El plays the role of 
Elvis Presley and Kelly claims that 
he sings just like Elvis did in the 
middle '50s. 

At the start of the show, when the 
giant stageset radio is turned on and 
the dial is moved, the audience hears 
the legendary air personalities. The 
local air personalities will be in- 
serted within this at their proper dial 
locations. As the dicator reaches the 
end of the dial, the audience hears a 
phenomenal howl of a wolf, then the 
two radio towers light up. 

As the show ends, the Wolfman 
urges everyone in the audience, 
when they leave, to turn on their car 
radios. 

Both Wolfman and Kelly believe 
the show is one of the most impres- 
sive promotions ever attempted for 
radio stations. Kelly says that he ex- 
pects to lose somewhere close to 
$30,000 in the venture, but feels it'll 
be well spent promoting the Wolf- 
man and establishing him as an in- 
ternational personality transcending 
radio. 

"Not that I'm going to leave radio 
... it's getting bigger and better," 
says Wolfman. Wolfman Jack is 
heard around the world via a syndi- 
cated radio show and his show is car- 
ried on the AFRTS operations. 

PBS Slates 13hr. 
Phil. Folk Series 
By MAURICE H. ORODENKER 

PHILADELPHIA -The 13 -hour- 
long Philadelphia Folk Festival '74 
television programs presented lo- 
cally on WHYY -TV, the public TV 
station, will be shown coast -to -coast 
via Public Broadcasting Service 
(PBS) on Wednesday evenings at 9 
starting July 9. The locally -pro- 
duced folk festival, rated the na- 
tion's top musicfest in the folk field, 
was taped by producer Douglas 
Bailey with a programming grant of 
$60,000. 

The 13 programs were culled from 
36 hours of tape recorded last Au- 
gust 22 -24, with top- ranking per- 
formers such as John Prine, Arlo 
Guthrie, John Hartford, David 
Bromberg, Elizabeth, Tom Rush, 
Leon Redbone, Snuffy Jenkins and 
Peggy Sherrill, Patrick Sky and 
many others. 

Talent fees amounted to $6,000 
since the performers agreed to 
AFTRA scale of $50 per sideman and 
$100 to the leader of each group. 
With the programs going on PBS 
network, each performer will be 
paid again with the fees negotiated 
so that each will receive double the 
amount. 

LOS ANGE LES -It's that time of 
year again -the time for the annual 
competition among the world's 
greatest record promotion execu- 
tives. I would sincerely appreciate it 
if all radio people would fill out the 
ballot that is appearing nearby in 
the radio section this week. Record 
people may vote, too. In fact, the 
voting is open to everyone. 

From the nominees listed on the 
ballot, a final ballot will be compiled 
of those record promotion execu- 
tives mentioned most often. This fi- 
nal ballot will also be featured in the 
pages of Billboard and, at that point, 
only radio station personnel will be 
allowed to vote. 

The winners in each category will, 
of course, be kept secret until the 
awards dinner the concluding eve- 
ning of the International Radio Pro- 
gramming Forum Aug. 13 -16 at the 
Fairmount Hotel in San Francisco. 

And, by the way, if you haven't 
sent in your registration for the Fo- 
rum, I suggest you do so right away. 
It's $185 (if you register early) to: In- 
ternational Radio Programming Fo- 
rum, Suite 1200, 9000 Sunset Blvd., 
Los Angeles, Calif. 90069. - 

* * * 
Just this very second, I hung up 

after talking with a fan of Robert W. 
Morgan. An older woman, I think. 
She wanted to know why I haven't 
mentioned his name lately. After I 

stopped laughing, I told her that she 
had to be kidding, I didn't write 
about has beens who could only be 
heard in Turkey and Istanbul (via 
AFRTS, naturally). She wasn't 
daunted (I kept thinking it was Bob's 
mother or aunt or even Don Imus' 
mother or aunt since Bob is not be- 
yond getting Don to get his aunt to 
hype me). She said she thought Mor- 
gan was the best deejay in the world 
and even better than Gary Owens. I 
explained to her that Bob was good, 
but not quite that good, but certainly 
rated in the top 10. I think I made 
her mad, to put Bob only in the top 
10. 

Oh, well. Nobody's best. 
That's akin to Larry Lujack call- 

ing himself Superjock, when he's 
only semi -super. 

But, back to Morgan. He turned 
down one job in Los Angeles the 
other day. For a disk jockey to turn 
down a job can mean only one of 
two things: He's independently 
wealthy or is married to a wife who 
works. 

I think Bob has something big 
cooking. He'll probably tell Imus 
(they're buddies) any day now and 
Imus will tell somebody (his mother 
or his aunt) and I'll get another fun - 
Monday phone call from a "fan." 

* * * 
Bill Campbell, former program di- 

rector of WAYE in Baltimore, is 
looking for a new position. Call him 
at 301 -922 -7557. ... Mike Farrell, 
602 -934 -8892, a five -year veteran of 
the morning show at KOY in Phoe- 
nix, wants back into radio; he's been 
out for a while.... Mark (T.O. Kat) 
Broder is looking for a radio job. 
He's big in trivia. Willing to go any- 
where, even the smallest market sta- 
tion, and start at the bottom. Sell. 
Anything. 805- 497 -7001. 

* * * 
Klee Dobra, vice president and 

general manager of KLIF in Dallas, 
called to point out to me that Rick 
Shaw was assitant program director 
of the station prior to joining KFRC 
in San Francisco; he was replaced 
by Dave McNamee as operations di- 
rector. 

* * * 
Latest to register for the Inter- 

Vox lox 
By CLAUDE HALL 

national Radio Programming forum 
are Jay Ward and Larry Nelson of 
KOMO in Seattle. And John Kerr, 
studio supervisor of a new station 
called 2CA due to go on the air in 
Canberra, Australia, "within 
months," says he's coming. 

* * * 
Ted Anthony, 415- 864 -1260, re- 

ports that he's leaving KYA in San 
Francisco and is seeking either a ma- 
jor market morning air job or would 
consider programming and doing a 
morning show at a good medium 
market station. Ted has worked mar- 
kets like Chicago, believes in being a 
personality.... Kent Skov, 213 -851- 
2672, is looking for work on prefera- 
bly a progressive rock station in the 
Los Angeles area. 

* * * 
Gary L. Portmess has left WHAG 

and WQCM as general manager 
and is serving as sales manager of 
WJEJ in Hagerstown, Md., while 
hunting for another position; "I 
want to get back into management." 
He can be reached via 301- 739 -2323. 
... Jay Thomas, 501- 751 -4940, is 
also looking for work. He was a pro- 
gressive air personality for three 
years at KLOL in Houston and did 
quite well and has considerable ex- 
perience beyond that, including pro- 
gramming and music. Says he'd like 
a job at a progressive rock or pro- 
gressive country station. 

* * * 
Here's a letter from Ed Prijatel, 

program director of WKRQ in Cin- 
cinnati, that I'll print part of: "I've 
just returned from the West Coast 
and I feel I must congratulate Mi- 
chael Spears on putting together the 
best radio station I have ever heard - 
KFRC in San Francisco. In a busi- 
ness where we seem to be bom- 
barded by negatives each day, I 
thought it might be nice to give 
credit for a job well done." 

* * * 
Dex Bott writes that he'd getting 

out of the music and radio business. 
He has 5,000 rock and jazz albums, 
plus 5,000 or more singles. Says that 
all are in mint condition. Some are 
collectors items. You can reach him 
at 513- 271 -4483 if you'd like to buy 
the whole shebang. ... Lineup at 
WBCU in Union, S.C., now pro- 
grammed by Tom Anderson, in- 
cludes Jack Roper 6 -10 a.m., Bill 
Wallace in midday, Glenn Ivey 3 -6 
p.m., Lynn Sinclair 6 -11 p.m., and 
Fred Delk on weekends. Ruth Coles 
and news director Emil Rinley 
handle the news. Ed Osborne is pres- 
ident and general manager of the 
station. 

* * * 
WANA in Anniston, Ala., reports 

in with another female morning air 
personality, which should teach me 
a lesson about saying anything is an 
"only." Well, actually Pat (Ola 
Mae) Smith is doing the 9 -11 a.m. 
stint. The lineup at the station, man- 
aged by Joe Burney, features Carl 
Hanners 5 -9 a.m. and 11 a.m. -1 p.m., 
Pat, then Larry Bowers 1 -5 p.m., and 
Hardy Smith 5 -11 p.m., with Earl 
Williams coming in on the week- 
ends. ... Neil Gray reports that he 
has appointed Stan Orchard music 
director of KTKN in Ketchikan, 
Alaska. "I'll still be handling some 
sales and sports play -by- play." 
Come now, Neil, what kind of play - 
by -play can you do on a dogsled 
race? Anyway, the lineup now has 
Bob Kern 6 -10 a.m., Gray 10 a.m. -2 
p.m., manager Bob Dorn 2 -6 p.m., 
and Orchard 6- midnight, with Rich 
Grissom and Dale Miller on week- 
ends. 

Ron Jacobs, the man who brought 
you "The Elvis Presley Story" and 
"The History of Rock and Roll" - 
two of the greatest radio documen- 
taries ever done -is hard at work 
producing another top secret radio 
project. All I know at the moment is 
that it's to be six hours long and Wa- 
termark Inc. in Los Angeles will sell 
it. ... Jim Durham, operation direc- 
tor of WKRC in Cincinnati, reports 
that Rich King has just signed a new 
two -year agreement at the station to 
continue his 2 -6 p.m. show and also 
work on channel 12's new "AM Cin- 
cinnati" TV show. Lineup at WKRC 
has Chuck Bolland 6 -10 a.m., Jerry 
Thomas 10 a.m. -2 p.m., Rich, and 
Ted McKay 6 -11 p.m. "Our FM sta- 
tion will be changing formats to pro- 
gressive rock soon. Lee Abrams is 
consulting the entire Taft FM chain 
and has done a super job on WGRQ 
in Buffalo and WDVE in Pittsburgh. 
We'll be looking for some new 
people to do on -air work at WKRQ 
here. Interested people should con- 
tact Lee Abrams, Atlanta, care of the 
office of Kent Burkhart & Associ- 
ates." 

* * * 
Nick Anthony has become the new 

general manager of WIXY in Cleve- 
land and will be helping in manage- 
ment and programming responsi- 
biliites throughout the chain. ... 
Ron Jacobs, operations director of 
KGB in San Diego, will trade KGB 
Chicken Shirts wth the first 50 guys 
at stations sending him copies of 
their's. He collects T- shirts from sta- 
tions and recording artists and has a 
special room for his collection in his 
Maui home. Send T- shirts to KGB, 
San Diego. 

Bubbling Under The 

HOT 100 
101 -ALL CRIED OUT, Lamont Dozier, ABC 

12075 
102 -LEAVE IT ALONE, Dynamic Superiors, Mo- 

town 1342 
103 -GEMINI, Miracles, Tamla 54259 (Motown) 
104 -1 AIN'T ALL BAD, Charley Pride, RCA 

10236 
105 -CRY, CRY, CRY, Shirley & Company, Vibra- 

tion 535 (All Platinum) 
106 -WONDERFUL BABY, Don McLean, United 

Artists 614 
107 -BEAUTIFUL LOSER, Bob Seeger, Capitol 

4062 
108 -HONEY BABY (BE MINE), Innervision, Pri- 

vate Stock 45016 
109 -BABY GET IT ON, Ike & Tina Turner, 

United Artists 598 
110 -YOU CAN'T GET OFF WITH YOUR SHOES 

ON, Barefoot Jerry, Monument 8 -8645 
(Epic /Columbia) 

Bubbling Under The 

Top LPs 
201 -PINK FLOYD, Obscured By Clouds, Har- 

vest ST 11078 (Capitol) 
202 -ENGELBERT HUMPERDINCK, Greatest 

Hits, Parrot 71067 (London) 
203 -KOKOMO, Columbia PC 33442 
204 -SPARKS, Propaganda, Island ILPS 9312 
205 -RUSTY WEIR, Don't It Make You Wanna 

Dance, 20th Century T 469 
206 -HAWKWIND, Warrior On The Edge Of 

Time, Atco 36 -115 
207 -STEALERS WHEEL, Right or Wrong, A &M 

SP 4511 
208 -TAMIKO JONES, Love Trip, Arista AL 4040 
209 -UNDISPUTED TRUTH, Cosmic Truth, 

Gordy G6 -970 S1 (Motown) 

210 -TRAMMPS, Golden Fleece, KC 33163 
(Epic /Columbia) 
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Last year Billboard's Radio Programming Forum 
drew over 650 of the leading radio personnel 
around the world. This year Billboard presents its 

8th Annual International Radio Programming 
Forum, and it promises to be the best and biggest 
yet! 

Registration at the Radio Forum includes con- 
tinental breakfasts, lunches, the awards dinner, 
entrance to all sessions, your work materials, and 

special events now being arranged. 
The registration fee is $185 (special early -bird 

rate before July 11), $200 after July 11 -and a spe- 
cial $100 rate for college students and professors 
(limited number available)! And if you're one of 
the first 150 registrants, you'll receive a specially 
marked hotel reservation card for the Fairmont 
Hotel, entitling you to special- discount hotel 
accommodations! 

INTERNATIONAL RADIO PROGRAMMING FORUM 
Attn: Diane Kirkland 
9000 Sunset Boulevard, g1200/Los Angeles, California 90069 
Please register me for Billboard's International Radio Programming Forum 
at the Fairmont Hotel in San Francisco, Aug. 13 -16. I am enclosing a check 
or money order in the amount of: 

$185 (special early -bird rate) $200 (after July 11) 

$100 special college rate! 

(You can CHARGE your registration if you wish): 

Master Charge (Bank 4 

Ban kAmericard 
Diners Club 
American Express 

Register 
Early 

Card No 

Expiration Date 

Signature 

Name Title 

Company Affiliation 

Address Phone: 
All information on agenda, hotel rooms and meeting rooms available 
will be sent immediately upon receiving your registration! For further information, 
contact Diane Kirkland, Billboard Magazine (213) 273 -7040. 
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10 am -6 pm 

REGISTRATION 

6 pm 7:30 pm 

COCKTAIL RECEPTION 

I,rp'17; 

9 am - 10 am 
CONTINENTAL BREAKFAST 

10 am - 11:15 am 
GENERAL SESSION 
George Wilson, Moderator 
Topics: 
"Motivating Yourself for Greater Success" 
"Let Radio Turn You On" 

11:15 am - 11:30 am 
BREAK 

11:30 - 12:30 pm 

Concurrent Sessions: 

(1) AUDIENCE BIG- FEEDBACK TECHNIQUES 
Topics: 
"Applications for Programming" 
"Applications for Management and Sales" 

(2) BASICS OF STATION FINANCES AND HOW 
THEY REFLECT IN PROGRAMMING 
Topics: 
"The Bottom Line" 
"Sales Reps - How They Operate" 
"Station Operations and the Dollar" 

(3) ADVANCED AVENUES IN PROMOTING 
YOUR STATION 
Topics: 
"Advertising - How, When, Where" 
"Contests: How Far Can You Go? 
"Writing and Producing a Promotion" 

J_I Ç[1M 
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9 am - 10 am 

CONTINENTAL BREAKFAST 

10 am - 11:30 am 
GENERAL SESSION 

Topics: 
"The Satellite and You - Communications 
Mediums of the Future" 
"Putting Sex in Radio - How Women Can Get 
Into Radio; How to Advance; What is the Future 
of Women in Radio ?" 

11:30 am -11:45 am 

BREAK 

11:45 am -3 pm 
ROUNDTABLE RAP SESSIONS 
Buffet lunch will be served 
Note: Various tables and groups of tables will 
be devoted to specific fields and /or topics. 

Topics to be included: 
"Radio Syndication - Can Specials Help Your 
Bottom Line and Build Audience ?" 
"Automation Equipment, Programming 
Techniques for Various Formats" 
"Record Promotion With the Discotheque 
Deejay -How, Where, and How Effective" 
"Top 40 Music Selection Problems and 
Discussions on Length of Playlists" 
"Country Music Radio -Traditional vs. 
Modern and How Far Modern Formats Should 
Go -Will They Lose Their Country Audiences 
if They Go Too Far ?" 
"Where Has the MOR Station Gone? What 
Happened to Mass Audience Radio ?" 
"Why is Radio So Difficult to Sell? Is the Rep 
Firm at Fault, the Economy, or the General 
Manager ?" 
"The Lack of Believable Qualitative Research - 
What Can the Radio Station Do to Analyze Its 
Audience to Aid Programming and Sales ?" 
More! 

12:30 pm - 2:30 pm 
LUNCHEON 

Topic: 
"What's Fair About the Fairness Doctrine ?" 

2:30 pm - 3:30 pm 

Concurrent Sessions: 

(4) MUSIC - ITS METHODOLOGY 
Topics: 
"Effective Uses of Clusters, Transitions, 
Blends" 
" Playlists ... How Much Control Should the DJ 
Have With Records ?" 

(5) NEW CHANGES IN THE MORNING SHOW 
Topics: 
"How Much Fun is Humor ?" 
"The Straight Approach - Uses of News, 
Interviews, Traffic" 

(6) COMMUNITY INVOLVEMENTS PLUS 
Topics: 
"Are You Doing Enough for Your Community ?" 
"Are You Doing Enough for Your FCC ?" 

3:30 pm - 3:45 pm 
BREAK 

3:45 pm -5 pm 
Concurrent Sessions: 

(7) PROMOTION MEN ANSWER YOUR 
QUESTIONS ABOUT RADIO PROGRAMMING 
Registrants will submit questions several days 
in advance; Moderator will narrow these to the 
most pertinent, but participation is also invited. 

(8) USE OF ALBUMS IN RADIO PROGRAM - 
MING -ALL FORMATS 
Topics: 
"Demographics of LP Buyers as Opposed to 
Those Who Buy Singles, East Coast" 
"The Unique Album Freak, West Coast" 

(9) THE DAY RADIO DIED 
Note: The audience will have a chance to reply 
to this drastic criticism of radio 

6 pm - 8:30 pm 
RECEPTION AND ENTERTAINMENT 
Host and performers to be announced 

3 pm -4 pm 

Concurrent Sessions: 

(10) QUAD IS IN YOUR FUTURE 

Topics: 
"Matrix-A Perfect Tool for Promoting Your 
Station: An Update on Programming 
Techniques" 
"An Update on Discrete Quad Broadcasting 
and the NQRC Report" 
(11) THE DIMENSIONS OF NEWS 

Topics: 
"What Else is News ?" 
"Why Small Town News is Different" 
(12) INTERNAL COMMUNICATIONS THAT 
BUILD AUDIENCE 

Topics: 
"Can Transactional Analysis Help You Talk to 
Your Air Personalities ?" 
"The Growing World of Communications - 
Outside Input" 

4 pm - 4:15 pm 

BREAK 

4:15 pm - 5:30 pm 

GENERAL SESSION 

Topic: 
"The Day Record Companies Rolled Over and 
Played Dead" 
(An intimate discussion of records, record 
distribution and other aspects of the industry 
as seen by leading radio programmers and 
executives) 

6 pm - 8:30 pm 

RECEPTION AND DINNER WITH 
ENTERTAINMENT 
Host and Performers to be announced 

Saturday, August -ti 

This day is free for registrants to sightsee and 
meet with other registrants. 

6 pm 

ANNUAL AWARDS DINNER SHOW 
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George Wilson: 
How He Leads 
Bartell Chain To 
Profit Point 

By CLAUDE HALL 

Philosophies 
Claude Hall: In spite of the economic recession, radio seems 

to be doing fairly well over -all. Do you find that true with Bar- 

tell? 
George Wilson: Yes, except in Miami where we haven't been 

privileged to have good ratings ... so we haven't had good 
m business there ... But in all the other properties we're doing 

óvery well. In fact, we're right on target with our projections this 
w year, which is naturally over last year, and we had a very good 

year last year. Everything looks very good and unless the bot- 
cri tom just falls out of everything, we're going to have a very, 

ó very good year. 
H: How much more do you project when you projected your 

o budgets over last year, 6 percent? 
g W: I think the average was probably 8 percent. 

H: For each station? 
W: For the group. Some stations will do better. WADO will be 

our biggest profit maker. That's the one station that doesn't 
¢ fall into the Top 40 type category like the others. 

H: Speaking of WADO, how closely do you watch that sta- 
tion? 

E W: Very closely. Of course, we don't get involved in the pro- 
gramming of it like the rest of them, because we have special- 
ized Spanish people who do that. Nelson Levern is the man- 
ager and has total control of the station, pretty much with 
complete atonomy. And does a phenomenal job. In program- 
ming and in sales, Nelson Levern is WADO. 

H: Is it going to make a lot more than even WOKY in Mil- 
waukee? 

W: Not a lot more, but the profit there is substantial. 
H: Do you know what Bartell made last year? 
W: For the radio division, of the gross dollars that we take 

in, we do about 23 percent profit. 
H: What do you foresee for radio? I know that you're striving 

to make the radio operation a totally active, very profitable 
venture, since this is in effect your first year as head of the 
radio division, even though you've been involved in the pro- 

gramming for a long time, but what do you see overall for ra- 

dio, not just at Bartell? 
W: With the way business is going -and from conversations 

with other broadcasters -for example, last week I talked to 
Stan Kaplan who runs WAYS in Charlotte ( ?) and WAPE in 

Jacksonville, and an FM station in Charlotte and all are having 
a great year. But, of course, Stanley Kaplan is probably one of 

the two best, if not the best, radio salesmen in America today, 
so that probably figures into it, but they're having a hell of a 

year. 
H: Do you think that radio, that the success of radio finan- 

cially then depends upon the man that sells? 

W: I think that the salesman has a very large bearing on 

what happens, but it's becoming more and more obvious that 
you do, indeed, have to win rating books in order to get to the 
big gross dollars that are available. You have to be a dominant 
factor in the ratings. You can, on a local basis with a good 
salesman, do more maybe than another radio station, but in 

order to get the big national buys and in order to get the heavy 
gross dollars, it's very obvious that you do indeed have to have 

large ratings. 
H: Even today? 
W: Even more so today, I think, than before. Where they 

used to have national buys made in markets five deep, today 
buys are only three deep. You've got to be into that category to 
get the dollars. 

H: This brings up Miami again. Of course, right now the sta- 

tion is sort of at a low level. It has been a winner in the past. 
What causes the up and down swing of a radio station? Did 

someone change the programming on it? Change a winner? 
W: No, we didn't necessarily change the format of the radio 

station, it's just that we were willing ... or I guess I should say 

I wasn't willing to spend the promotion dollars to keep it 

where it was. I thought maybe we could be competitive 
enough without giving away the radio station and still make a 

profit, but that's not the case. Now, it looks like sometimes 
you get to a point where, it costs too much money to be No. 1 

... makes it almost impossible to make a profit. If you look at 

the radio stations that are now in the high -rated categories in 

Miami and if they are public companies and you're entitled to 
look at their bottom line, you'll find that being No. 1 isn't 
being No. 1 in billings and isn't No. 1 in making a profit. 

I think that this is one of the things we have to look at in 

Miami very carefully, and about what we're going to do in the 

future. Is it important to be No. 1 and lose money? It isn't to 

me. I'm in business to make money, pure and simple, and 

Bartell is in business to make money. We are a public com- 

pany, and they don't want to know about being No. 1, they 

want to know what's the bottom line. So that's what we're 

looking at now. Whether or not it's the right move to be com- 

petitive and be No. 1 and what it costs to be No. 1 and after 
you're No. 1, still not being able to make a profit, which is 

what I think is ... (Continued on following page) 
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George Wilson against the backdrop of Bartell empire. Bartell photo and Bernie Rollins art 

kes fob Seem Easy Music Director Ma 
By JIM 

Programming music for Bartell Media's five Top 40 staticns 
comes easy for national music director Rochelle Staab. For 

the last three years she has been in charge of helping the 
chain of stations pick hits, through research and a good ear. 

All of the stations have the same basic format of rock 'n' 
roll, according to Ms. Staab, but in each market the musical 
format is designed to fit that particular city. For example, in 

Detroit it leans toward black music, in Milwaukee toward 
country, in San Diego toward progressive, in Miami toward 
Latin and St. Louis features "a little of everything." 

The ethnic balance and economics of each city have a di- 

rect result on the music that my music directors and I 

choose," she says. "It's basically very easy to program a rock 
'n' roll Top 40 station, but to be totally successful, each sta- 

tion should have an extra added ingredient of local flavor." 
It can sometimes be very grueling playing national music di- 

rector for five cities, because certain cities don't lineup behind 
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a hit being played on other stations. It's for this reason that 
she always gets input on a research level from each of the mu- 
sic directors. 

"I depend on these people for supplying me with informa- 
tion and this takes them one entire work day," she states. 
"The rest of their week is divided into three days of formulat- 
ing music lists and one day of listening to all the new product, 
ordering records and doing restructuring." 

The five people that Ms. Staab corresponds with for the in- 

formation are music directors Brian White in San Diego, Don- 

nie King in St. Louis, Beth Fast in Milwaukee, Ted Ferguson in 

Detroit and Lee Logan in Miami. 
"Brian is our newest addition and we are proud of the fact 

that there is not much of a turnover in this position, because 
all of the decisions are made democratically," she says. "We 
are also proud that we were ahead of everyone in picking sev- 

eral big singles." 
Ms. Staab came from WOKY, the Bartell station in Mil- 

waukee, where she was the promotion director in the begin- 
ning. Then she worked for the station's programming depart- 
ment under present Bartell radio chief George Wilson. When 
he was promoted to that position, she got the position she 
presently holds. 

"George got me interested in programming and he made 
me aware and conscious of research," she says. "He taught 
me the human side of doing this and this reflects in the music 
we program and the disk jockeys we have playing it." 

She says each of the music directors is an expert on his or 
her market and all of the knowledge they have is used in for- 
mulating playlists. 

New records are added each Tuesday night and she is at- 

tempting to veer away from tighter playlists. 
"The tightening of a playlist adds to -the frequency that 

each record is heard and when a radio station gets repetitious 
in its music, then it gets boring and dangerous," she says. 

(Continued on following page) 

Rochelle Staab, Bartell Broadcasting national music director 
(right) and Linda Miller, George Wilson's secretary. 



Bartell PD Takes 
Job In Stride 

By JIM MELANSON 
When you're program director for a radio chain with the im- 

pact of a Bartell, the stakes involved -for yourself, your fellow 
employees and listeners alike -can be pretty high. 

For Jerry Clifton, though, who has been holding down the 
post since November of last year, it's just a question of taking 
things in stride and being good at what you do. 

And, since his appointment to the national programming 
chair at Bartell what Clifton has accomplished has been im- 
pressive to both insiders and listeners alike, as the six -station 
chain has shown an across -the -board upswing in its ARB rat- 
ings and the San Diego outlet, KCBQ, recently came home 
with the highest Pulse rating in its history. 

"The people you surround yourself with is the real key to 
your success," says Clifton. "I believe in giving our program 
directors as much freedom as they can handle. In fact," he 
continues, the ideal would be for them to be able to operate 
effectively without me being around at all." 

While it's a healthy show of confidence in his own abilities 
as well as those of his outlet programmers, Clifton's core phi- 
losophy revolves around the "team effort" concept. 

"Above everything else, we are a team that works to- 
gether," continues Clifton. "Everybody has a say, and that in- 
volvement by each person goes a long way toward achieving 
successful results. It also creates an atmosphere where a min- 
imal amount of red tape exists." 

(Continued on page 55) 

The Bartell Audience 
Research Story 

By EARL PAIGE 
Audience research is reaching its greatest ever potential in 

the Bartell chain, but this doesn't mean program directors 
have the results crammed down their throats, says Jack 
McCoy, vice president, research and Development, an R &D 
wing that is involved in much more, by the way, than audience 
analysis. McCoy believes Bartell program directors have more 
autonomy than he has found in any other chain. Thus, the 
philosophy is to have as much research available for program 
directors -and more and more is being made available. 

We (McCoy and his partner of 10 years, Doug Herman) 
have discovered that contemporary radio has fallen into an 
area that is generally invisible by simply looking at the rating 
books." What McCoy means is that there is much more be- 
hind the ratings, and certainly in what he calls "recycling" or 
reusing listeners. 

"It opened up a whole new world for our company when we 
discovered that a station could be fifth Monday- Sunday 6 
a.m.- Midnight, but still win every time period, morning, mid- 
day, afternoon drive and night. This can be done by using the 
same listeners over and over again with the different day 
parts. We used to think that those strong MORs that would 
register a large number of quarter -hours per person in a given 
week had audiences that would turn them on and listen for 
great periods of time all at once. 

This turned out to be not so. 

Jerry Clifton, Bartell program director (left) with look -alike 
MCA promotion man Leon Tsilis in Miami. Above Jack McCoy 
and Doug Herman (glasses) who head DPS, Inc., and (right) 
Jackie Pearson with the computers. 

We found instead that most of these stations had listeners 47 
in every demographic that would listen just like they do to a 

contemporary station or country station. They listen as long 
as they have to listen in any given spurt. 

"But what separated these stations from contemporary 
stations is that they would reuse the same listener over again 
in the next morning in morning drive or the next day in after- 
noon drive or two days later in midday, causing it to appear -if 
we were to simply look at the ARB -that people were turning 
them on and leaving them on all day." 

McCoy points out that rating services do not reflect recy- 
cling but that DPS developed an equation that will deliver re- 
cycling. The equation, itself written out on normal size pa- 
per, is about 37 feet long. It's a 30,000 -step simultaneous 
equation. 

We have found that most contemporary stations -through n 
the equation -are wasting up to 60 percent of their audience 
by having them trapped in little pockets where they are not 
being recycled or reused. 

Once identified, a pocket of listeners will be the target of ' 

DPS research in an effort to reuse them. "At KSLQ St. Louis, m 
we used to have low ratings in the morning and great ratings ó 
in afternoon drive and at night against KXOK. We began our 
recycling experiments on KSLQ a year ago. We at that time 
were wasting around 90 out of a 100 listeners by not recycling ó 
them. 

"Now, by concentrating on those listeners, zeroing in on ó 
the pockets, in the spring of last year and in the fall, we have 
beaten KXOK in morning drive. And we have proof we are m 

doing it with precisely the same people who were listening to d 

us at night." o 
This was accomplished, McCoy says, by making no changes w 

in morning programming. Also, the station had been plugging 
morning radio at nights for years without results. But now the = 
ads for morning radio came after knowing precisely who the 

(Continued on page 52) 

George Wilson 
Continued from page 46 
H: Where do you draw the line? 
W: We're working on something now that I think maybe will 

be the answer for us in Miami, but I'm not privileged to say at 
this point what it is that we're going to do. 

H: When it comes to a radio station in general, your chain or 
any other chain, what percent of the profits should be fed 
back into promotion in order to be No. 1? 

W: That's very definitely an individual city situation. In 
some cities, it just doesn't cost as much to be competitive as it 
does in other cities. 

H: In Los Angeles, I understand that a beautiful music FM 
station supposedly spent $150,000 in promotion -bill- 
board's, newspapers, TV... . 

W: If you're limited to six commercial minutes or eight com- 
mercial minutes an hour and you have to spend large promo- 
tional dollars to be competitive, and be No. 1, sometimes it's 
not worth it because you can't make a profit. That's where you 
have to decide how much your ego or your pride is worth. I 

have to do everything possible to make a profit, and not worry 
about being No. 1. No. 1 is good for your ego, but not neces- 
sarily good for the bottom line. 

H: There was a time when you were a program director, 
when pride would have probably won out over profit, wasn't 
there? 

W: No question about it. Most program directors that you 
would talk to, and back in the days when I was an active pro- 
gram director, I would fall into the category of I was interested 
in being No. 1, first probably for my ego, and second because 
it's what everybody strives for. We all want to be No. 1 at 
something. We all want to be the best or whatever. When 
you're not worrying about the bottom line, that takes preced- 
ence over everything.... I think that's where the program 
people maybe are growing up a little today. They have to real- 
ize that they are, indeed, businessmen. The thing that stands 
out in my mind is that most of the time, the program director 
who honest to God cares anything about the radio station, 
works 18 hours a day; he's not worried about anything else 
except having a great radio station. He really cares about his 
radio station -the people that work under him, his disk jock- 
eys, and so forth. He's not necessarily looking at the bottom 
line, but I think today that more and more, program directors 
are beginning to realize that they are the backbone of the sta- 
tion and if their careers are going to improve, and grow, they 
have to not only worry about being No. 1, they have to worry 
about making a profit for the station. They are the key to mak- 
ing the profit. They have to get the numbers, but they have to 
do it in a manner where it makes sense, so that there is a pos- 
sibility of making a good profit for the station. I'm of the opin- 
ion that you can have a good salesman who, if he is indeed a 

good radio salesman, could be a good print salesman, could 
be a good salesman of outdoor advertising, or whatever field 
that he chose to be in. But programming type people, are 
dedicated radio people. In order for them to become man- 
agers out of programming, they have to realize, and I think 
they are more and more, that they've got to be interested and 
involved in the bottom line. 

H: How do you tie the two together? Tie the programmer 
closer to the manager? 

W: It's an impossible task, in my opinion, to have compati- 
bility between the sales department and the programming de- 
partment ... and I don't really think that it's necessary ... in 
fact, it might not be healthy. And I think that this competitive 
situation is good, because if you let one or the other take over, 
then the radio station doesn't benefit from it. As long as you 
have meetings on a regular basis between these departments 
and they all try to understand each others problems, you have 
a chance. There has to be a bending from both parties on 
what you can and can't do, what makes good programming 
sense. You can't just be running promotions and contests for 
advertisers to help the salesman make a sale. It has to work 
for the benefit of the radio station, but I think sometimes pro- 
gram directors will arbitrarily not do something that would 
help the sales manager make a sale ... just say, "Oh, you 
can't do that because it's not wise programming." There has 
to be a meeting ground somewhere good for both, and they 
have to have a mature, intelligent approach to the situation, 
so that the station can benefit from both of their positions. 

H: In Miami, do you think that the programming has a lot to 
do with the fact that the station is not making money now? 

W: To a degree, I think so. I think that we made ... I 

shouldn't say we, (.should say I made some very bad choices 
in Miami about what we did there, and, ... but I don't know 
that even if we had succeeded at what we were trying to do, it 
would have been right. Maybe, things usually work out for the 
best for whatever the reason. Maybe the reason we've done 
badly there is that we were on the wrong track all along. 
Maybe we shouldn't have been in the rock 'n roll business in 
Miami all this time. Maybe there was no way to make a big 
profit in Miami with the rate structures and the competition 
that's in that market. Maybe we have been shooting at the 
wrong star all this time. That's what we're looking at now. 

H: There seems to be a trend back to a longer playlist just 
for that reason on some of the so- called "Q" format stations, 
that perhaps the format was successful, but unsellable. 

W: Teen listeners are not a saleable commodity today like 
they were ... you have to reach the 25 -49 demographics to 
get the major buys. You cannot be just a teen -oriented radio 
station any longer. Of course, when you start out in a market, 
you have to win the teens first because they're the peer -music 
leaders and they're the ones that are the most fickle. And 

(Continued on page 54) 

Rochelle Staab 
Continued from page 46 

There are certain songs that took time for her to develop a 

liking, and she says that's why there is a panel of persons giv- 
ing input into the weekly playlist. 

"It's better to have a group of people choosing records be- 
cause that safeguards the accuracy and stops one person 
from making an emotional decision on a particular song," she 
asserts. 

Because all her stations key on singles instead of albums, 
she says that research is being conducted into the effect of 
the new $1.29 pricing structure for 45s. This is affecting play - 
lists, according to Ms. Staab, and for this reason it has be- 
come an important research project for Bartell. 

"Because singles are so expensive, many people hold back 
and buy albums instead," she says. "This can sometimes 
hold back the single sales of that artist." 

The Bartell chain has always fared well with its Top 40 rock 
'n' roll format, interspersed with local flavor, and WOKY is 
perhaps a model station. 

"When bubblegum music was popular, Milwaukee was the 
epitome of that musical trend and it is still oriented towards 
that direction," she states. "Artists who are the most popular 
in this city currently are Bobby Vinton, Olivia Newton -John 
and Tony Orlando and Dawn and others in this style." 

Music has undergone several changes in recent years and 
there are several artists she credits as being the most innova- 
tive. She says Elton John helped pop to cross into r &b and 
John Denver and Olivia Newton -John helped pop cross into 
country. 

"We really want our stations to appeal to everyone, because 
mass appeal is what it's all about," Ms. Staab confides. "Al- 
though not everyone can like what you're doing, we really 
want to provide entertainment for our listeners." 

Radio should play and help sell new records and that's why 
she is always interested in reports from retailers on the corre- 
lation of airplay and sales. Each music director reports back to 
her with this information, as well as any they can get from 
other music directors in nearby markets, and then she makes 
the overall view based on this criteria. 

If there is any noticeable trend that she sees, it's the drift- 
ing away from solid gold hits of the past and into the area of 
current music. 

"Although we play gold on our stations, we are finding a 
greater response for new records," she says. "One way we are 
developing a greater demand for some of the newer artists is 
through record hops where our DJs will take about 25 new rec- 
ords in addition to the current popular ones and get a re- 
sponse on their popularity." 



48 KCBQ Aims To Be Visible 
By CLAUDE HALL 

"It's vital to be visible," says Russ Wittberger, general man- 
ager of KCBQ in San Diego, the station that was the fountain- 
head of the so- called "Q" format that has swept the nation 
during the past year or so. 

In the case of KCBQ, being visible has many aspects. In 

small part, this includes even television advertising to encour- 
age new listeners. In major part, it applies to the personal pro- 
motions that the station becomes involved in. 

Recently, the radio station put $10,000 in cash in a see - 

through vault and toured it around local universities and 
shopping centers. 

Even more importantly, the $10,000 giveaway featured sta- 
tion personnel visiting all the locations. 

And the station just sponsored a 20 -mile walk for cerebral 
palsy in which the entire staff turned out along with several 
thousand listeners. 

When the "Visible Vault" was out at the schools and shop- 
ping centers, Wittberger was with it. 

"A couple of people looked at me a little funny ... who'd 
think that a general manager of a radio station would ever be 

out in a parking lot during a promotion contest passing out 
fliers? But you really get a feeling of the people who listen to 
you that way. I guess I talked individually to several thousand 
persons. I asked a lot of them what they liked about KCBQ. 
Most said they listen or listen sometime. 

"More importantly, I also asked what they didn't like. That 
kind of personal information is much better than any ratings. 

"And I found out that the slight alterations we've made in 
the past few months have been in the right direction." 

Wittberger came to the station in 1973 as general manager 
after managing Bartell's successful WMYQ, an FM station in 
Miami that was one of the world's first successful FM Top. 40 
operations. 

We had a No. 1 station. Jack McCoy (now head of a Bartell 
research division) was program director. The station sounded 
great. And lots of dollars were coming in. So, what does a gen- 
eral manager do? You just try to not screw it up." 

Through 1973 and 1974, KCBQ merely attempted to keep 
ratings against the growing fractionalization that hit San 
Diego and other markets coast -to- coast. 

(Continued on page 55) 

DISNEYLAND CONCEPT 
Very few radio stations in the world are programmed on 

the "Disneyland Concept." But program directors and 
general managers -even the air personalities from time to 
time -who work for Bartell Media make treks to Disney- 
land. 

"The question is always asked of all radio stations: Who 
is your real target audience? Many times," says Russ 
Wittberger, general manager of KCBQ in San Diego, that 
answer might depend on what advertiser you're trying to 
sell at the moment. But, by and large, we try to reach a 

valid mass audience. Now 'mass audience' is an unrela- 
table term." 

Bartell has found something that is relatable- Disney- 
land. "Many of our air personalities and program directors 
and certainly myself and George Wilson make it a habit to 
go often to either Disneyland or Disneyworld. We find a 

crossroads and watch the people. What you see are young 
people, kids, young marrieds, some hippie people going 
by, some older people. They're all having fun. The guy with 
the beard will wave at Mickey Mouse. The people are not 
rich, as a rule ... nor poor. 

"People are saying this country is in bad financial shape; 
you'd not know it at Disneyland. The feeling has been that 
the public is cynical about the government ... about busi- 
ness. Not at Disneyland. 

"You realize very quickly that America is doing well and 
the people are having a good time in America. 

"And that's the people we program toward. You may not 
be able to get all of them to listen, but you can reach 
enough of them -and not alienate the rest -to have a most 
viable listening audience." 
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KCBQ photos 
Russ Wittberger, KCBQ general manager (left photo) with 
youthful apprentice. Above, Shotgun Tom Kelly, perhaps San 
Diego's best known radio personality during "Walk for Man- 
kind" event. KCBQ devoted its entire station public service fa- 
cilities to Project Concern and their May 10 "Walk for Man- 
kind." Project Concern has branches internationally and is 
headquartered in San Diego. The Saturday walk started simul- 
taneously from five San Diego county locations, with a differ- 
ent "Q" jock leading the walk in each area. Each of the walkers 
between 10,000 and 15,000 in number) sported KCBQ Walk 
for Mankind T- shirts. Money was raised by each of the walkers 
signing up people to sponsor them for varying amounts of 
money for each mile they walked. Sponsor sheets were avail- 
able at all Seven -Eleven stores locations and posters were in 
sight not only at all store locations but at all Junior High and 
High Schools throughout San Diego. Over 100,000 sponsor 
sheets were distributed. 

The Birth Of 
The "Q" 

In the last four years dozens of stations have changed their 
call letters to include a "Q" and have announced that they are 
programming "The Q Format." 

Back in 1955 there was only one "Q." That was KCBQ in 
San Diego. 

The original call letters came about because the station was 
a Columbia Broadcasting station and the last three letters 
meant Columbia Broadcasting Quality. 

From 1955 on, KCBQ programmed contemporary music 
continuously- updating, metamorphosing, but always con- 
temporary. In 1971 when the chain entered the FM radio field, 
with purchases of facilities in Miami and Detroit, it selected a 

"Q" as the last letter of both stations (WMYQ in Miami and 
WDRQ in Detroit). A year later it also chose a "Q" as the last 
letter of their newly purchased St. Louis outlet, KSLQ. 

With the success of the FM stations, the phrase "Q Format" 
became a part of the broadcasting vernacular, meaning high 
energy, audience contests and tight Top 40 playlists. 

Through the years KCBQ has housed some of the finest 
broadcasting talent in America. Program directors preceding 
today's Chuck Roberts included people such as Jack McCoy, 
Buzz Bennett, Gary Allyn, Mike Scott, Robert L. Collins and 
Rich Brother Robin. Many of the finest announcers have been 
at the "Q" including Charlie Tuna, Jimmy Rabbitt, Lee Baby 
Simms, Scotty Day, Chuck Browning, Bill Gardner and Bobby 
Ocean. 

In 1955 the Bartell family bought KCBQ and 20 acres of 
transmitter land outside San Diego for $250,000. Almost im- 
mediately they began a sound revolution which is still going 
on. On Dec. 1, 1955, off went Glen Gray, Ted Weems, Tony 
Pastor and Dinah Shore. Off went a studio talk show called 
"Koffee Klatch" which for years had been a community cen- 
ter for the old folks. And on came modern contemporary ra- 
dio. 

The first morning jock was a young man named Harry Mar- 
tin. He soon became Happy Hare and was one of San Diego's 
most successful and popular personalities of all time (his rat- 
ing in the morning show rose from a 3 to a 40 in one year!). 
Martin is currently a KCBQ account executive. 

The station has also been the home of promotional innova- 
tions. In 1969 its "Silver Dollar Jackpot" hit the air, a forerun- 
ner of the "Cash Call" concept. The first "Instant Rip Off" 
was heard on KCBQ and "The Last Contest" was first aired on 
"Q" in 1972. 

KCBQ -the first real "Q" format in America is now entering 
its 20th year. 
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"I think we have developed ourselves to the point where 
WOKY means Milwaukee because of our music and our corn - 
munity involvement," asserts Jim Brown, WOKY's program 
director. 

"They both walk hand in hand," he says. Illustrating spe- 

cific examples, Brown says that the station took over the Mil- 
waukee Stadium one day a few years ago and raised $10,000 
for the drug abuse program. We also sponsored a March of 
Dimes Haunted House, and the local agency received 
$87,000. Every year we put on a show we call 'Wedding Week- 
end' at a big hotel here. Sponsors rent booths and exhibit any- 
thing that has to do with weddings and young marrieds. We 

have four fashion shows in conjunction with this, two on Sat- 
urday and two on Sunday. 

In the spring we do a 'good living' show, which is geared to 
people of all ages. This includes exhibits and the use of live 

talent such as Tommy Leonetti and Lana Cantrell, whom we 

furnish free." 
As to the music itself, Brown says that his format is contem- 

porary Top 40. He plays 30 records plus gold. He claims he is 

WOKY Means Milwaukee 
By BOB SOBEL 

the best contemporary station in the Midwest "and I want to 
stay that way. We have a lot of people shooting at us. A lot of 
them are FM stations with no commercials. But my people are 
motivated by the fact that we're number one. 

WOKY is not a breakout station. "We usually wait until the 
new records are well established before we play them, unless 
it's a natural Milwaukee record such as "Beer Barrel Polka" or 
"Melody Of Love," because Milwaukee is a big Polish town," 
Brown says. 

WOKY's air time is filled by seven air personalities. These 
are Bob Berry, 6 a.m. -9 a.m.; Jim Brown, 9 -noon; John Sebas- 
tian, noon -3; Chris Cooper, 3 -6; Chuck Britton, 6-10; Dick 
Stone, 10 p.m. -2 a.m.; and Gene Johnston, 2 -6. 

Berry, the station's morning man, hosts a program in which 
"he calls the world," using different celebrities as recipients 

of the phone calls. They discuss subjects related to their pro- 
fessions. "We just did a thing on the guy that wrote the book 
"Teddy Bear," which is based on the rescue team in the Ted 
Kennedy controversy at Chappequidic, Mass. It was very inter- 
esting and people called in and asked questions." 

As for the ratings game, Brown says WOKY as a contempo- 
rary station, is number one, with ages 12 through 17; the 
same with those 18 -34; and "we run a close second with those 
35 -49 to the MOR station." 

WOKY's music director is Beth Fast, a 20- year -old college 
student who began with the station as a "request girl." She 
makes "all the phone calls to the stores, sees all the record 
people," says Brown. "She also tabulates all the requests we 
get for certain records and makes out the playlist for me." 
Ralph Barnes is station manager. 

Beth Fast, music director; Lou Roberts, DJ and Jim Brown, program director (left photo all from left); Chris Cooper, afternoon 
drive jockey; Paul Leser, production engineer (seated) and Bill Grevenow, chief engineer. 

You're finally 
getting what you 

deserve. 

Congratulations. 

ncn 
Records and Tapes 

Barnes' WOKY Philosophy 
The radio industry, as such, is too diversified, believes 

Ralph Barnes, general manager of WOKY in Milwaukee and a 

vice president of Bartell Media. 
"There's not enough unification among broadcasters and 

unless we unify and present a solid front at the lobby level in 
Washington, government regulation could inhibit the growth 
of radio overall in the days to come. Post -TV radio did a poor 
job selling itself both in the community and at the govern- 
ment level," he says. 

The big problem is that nobody had figured out a way to 
unite 5,000 radio men "when all of them have different politi- 
cal opinions and different ideas on how to operate their partic- 
ular radio stations. 

"Still, misfortune occurs when disunity exists." 
Radio, overall, has improved very much since his own entry 

into the field. "It's more personal, more intimate, and more à 

part of the community." 
And today radio is more effective in selling product than vir- 

tually all other mediums. The reason is that radio creates a 

one -on -one relationship with the listener. "It hits the man in 
the car, the woman in the kitchen, and the kid in the bedroom 
doing his homework. It's everywhere. 

"It's been said that a picture is worth 10,000 words. Yet, I 

point out to you that those 10,000 words might include Lin- 
coln's Gettysburg Address, the Lord's Prayer, the Pledge of Al- 
legiance, and other great statements. No picture can top 
those words. 

"Well, a radio commercial can, with words and music - 
sound- create a picture in your mind ... you achieve both as- 
pects. And those words just might stick with you longer than 
any picture. People over 40 years old can still recall the 'Call 
For Phillip Morris' or the old Pepsi -Cola jingle." 

Though WOKY is vastly successful, Barnes doesn't intend 
to rest. "Like any successful AM station, we're going to have 
to become more involved in the community in order to asser- 
tain the entertainment and information needs of our au- 
dience. 

"If we're going to grow, we may have to base our program- 
ming more and more on personal research from the listeners 
... maybe localize the news even more ... become the town 
gossip." 
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WDRQ's `Phone -Out' 
Builds Audience 

By JEAN WILLIAMS 

Ted "China Jones" Ferguson, music director of WDRQ, De- 
troit reports that the station hires part -time personnel from, 
10 a.m. -10 p.m. daily to handle "phone- outs." 

"Phone- outs" are part of a survey taken by the station to 
determine the age, sex and race of its listeners who call in. 
This information helps in compiling the playlist to fit the De- 
troit market, says Ferguson. 

It also helps in selecting the right disk jockey for the right 
time slot, because the air personality must fit the audience 
that he is serving, he adds. 

"Another method that we use in acquiring a playlist is to call 
62 one -stops, distributors and retail record shops in the De- 
troit area, then select our records based on local Detroit 
sales," explains Ferguson. 

"We have a tight playlist that relates strictly to the Detroit 
Soul market. Our disk jockeys never deviate from the playlist, 
although we encourage them to thoroughly inject themselves 
into their programs to add to our theme of personality radio," 
he adds. 

Teens and young adults comprise the major portion of 
WDRQ's audience. Ferguson has visited each of the 22 inner 
city schools seeking information on how the station can best 
relate to the teens. 

Ferguson explains why air personalities are selected for cer- 
tain time slots, and how they communicate with their au- 
diences. 

Bill Bailey, 6 a.m. -9 a.m. announcer gives service informa- 
tion and spins records geared to wake his morning audience. 

Until May, Bailey was program director of the station in ad- 
dition to his duties as air personality. He was replaced as pro- 
gram director by Steve Rivers formerly of WZGC, Atlanta. 

Jim Harper, 9 a.m. -12 p.m. has given his show a new slant 
by inviting Irene Hughes, a professional psychic to take over 
15 minute segments twice a week. 

Jeffrey Davidson photos 

China Jones (left above) with Charlie Sanders and two WaIk -A -Thon poster children. Below, 
Don Christi, afternoon DJ and assistant program director. 

Don Cristi, 12 p.m. -3 p.m. tones his show down while keep- 
ing within the playlist as he relates to the housewives. 

And 3 p.m. -6 p.m. has Joe Ryan, who also gives service in- 
formation including driving conditions as he spins his records. 

Tom Smith hosts the 10 p.m. -2 a.m. show, followed by 
Brother John, 2 a.m. -6 a.m. "John talks to his audience more 
than any disk jockey on the station," says Ferguson. "The all - 
night audience seems to be interested in hearing more rap 
sessions," he adds. 

Ferguson directs his 6 p.m. -10 p.m. show strictly to the teen 
audience. He says that during that time period, the teenagers 
are glued to the radio. 

He says that they have a totally black sound although only 
one air personality is black. Detroit is geared to the black 
sound since Motown opened its doors there, he admits. 

Congratulations and continued 
success 

to 
Bartell Broadcasters, Inc. 

from 
Atlantic /Atco Recording Corporation 
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KSLQ in St. Louis transcends the scientific approach to pro- 
gramming with "human appeal" that creates the most loyal 
radio audience in the nation, according to Gary Bridges, pro- 
gram director. 

"Our deejays are not afraid to show their emotions, and re- 
late vocally to the record they are playing. For example, if it's a 

Rolling Stone, they can yell like the traditional Top 40 deejays, 
or they can be soft and goosepimpley when introducing an 
Olivia Newton -John song. They show respect and involvement 
in the music they are playing." 

KSLQ has a different sound for different times of day, al- 
though depending on a playlist that varies from 15 to 30 (cur- 
rently 22) of the top 40. In the mornings, former MOR man, 
Patrick Jay, avoids the heavy, fast rock choices in favor of 
adult sounding, top pop interlaced with oldies, and with an 
upbeat, positive tone for subliminal reinforcement. 

The easy, positive approach to morning radio is part of the 

KSLQ's Human Appeal 
By ANNE DUSTON 

station's game plan to capture the 35 -49 audience that has 
been referred to as "not available to Top 40 stations," 
Bridges says. "The term Top 40 is really no longer applicable, 
because of our mass appeal format that includes adults in the 
morning, housewives in the afternoon and teens in late after- 
noon and night," Bridges says. 

The station examines psychological impact through a me- 
chanical format, but uses it only as a rigid skeleton without 
restricting the deejay. Requests are tabulated demograph- 
ically, for example, and stores are called for sales trends on 
records. An important aspect of the research involves calling 
the audience and asking them questions about their life- 
styles. Do they watch TV? What programs? How many cars 
and what kind, etc. "lt gives us an idea of what people think 
about, and where their lifestyle takes them." Promotions can 
then be built around this information. 

KSLQ is also the beneficiary of the Bartell chain system of 
communication. "Unlike other chains, the Bartell chain is 
tightly knit in communications but loosely knit in direction, 
and we have complete autonomy while being privy to winning 
ideas from the other stations in the chain," Bridges explains. 

Shared research from the chains also points up national 
trends, and is an aid in deciding on new records that are gain- 
ing mass acceptance. 

Bridges is proud of the community involvement in charities, 

Jo Jo Kincaid, afternoon drive (left above) gives out a yowl. At 
right, femme DJ Bambi Salzberg. Below left, Ted Smith, gen- 
eral manager. Middle, sales staff. Right, Gary Bridges, pro- 
gram director. 

with a bank -a -thon in the spring, and support for the Heart 
Fund, among others. "We are known as the station that does 
good things for charity." News is locally oriented and comes 
out of the large news department. 

Finally, Bridges talks about the "aura" of the station which 
he describes as the subliminal feeling the audience gets from 
the image that the station presents. Our deejays try to paint 
word pictures, to achieve an aura as comfortable as an old 
pair of jeans, as Saturday morning as McDonalds and as excit- 
ing as Disneyland. They present themselves as friendly hu- 
man beings, talking on a one -to -one level with the listener." 

The lineup features Patrick Jay 6 -10 a.m., Mike Jeffries 10 
a.m. -2 p.m., JoJo Kincaid 2 -6 p.m., Jay Hawkins 6 -10 p.m., 
the Boogie Man 10 p.m. -2 a.m., and Terry Fox 2 -6 a.m., with 
Bambi working on weekends. 

Music director at the station is Jonnie King, and general 
manager is Ted Smith. 

KSLQ photos, except Smith's (Bill Green) 
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non -recycled listeners were, where they were trapped in a 

pocket, when they were there, and when they were not only 
ready willing and able to listen in the morning but when they 
had been listening to radio in the mornings in that market. 
Once we were able to prove these factors and know precisely 
who we were aiming at, we could pinpoint a trapped pocket of 
men 25 -34 and not be boring a trapped pocket of women 18- 
24 or ad infitim for the demographics. 

We would be precisely zeroing in on a trapped pocket of 
only that (target) age group, being very specific, because we 
knew when they were going back to radio and listening any- 
way- except not to our station." 

McCoy claims that from 80 to 90 out of 100 listeners were 
ultimately reused, enough to double, triple, quadruple a new 
rating without getting any new listeners. He says that in the 
plugs before precisely identifying the target pockets the sta- 
tion may have been reaching only 3 -4 percent of the potential 
morning listener. When the plugs started where it was figured 
80 -90 percent of the potential were tuned, the change was 
dramatic. 

In many cases, listeners are not discriminate and don't care 
really which station they listen to. "When our specific sugges- 
tion reaches them they say, "What the hell, I'll listen to KSLQ, 
why not ?" 

McCoy likens the pinpointing to asking people at a sports 
arena to turn on their radio after the game. "Now you could 
ask them before the arena fills up. You could ask them 10 
hours before anybody comes. You could ask them an hour af- 
ter everybody leaves -but if you ask them at half -time when 
the arena is packed, you're going to get results." 

McCoy gets at listener efficiency, as he calls it, with an ex- 

planation about the effects of cumes vs quarter hour think- 
ing. "You make your quarter hour grow by getting people to 
listen longer. You get your cumes to grow by getting more lis- 

teners (Note: a cume is a person; a quarter hour is how long 
he listens). We found that about half the time while we were 
out trying to get new listeners -billboards, posters, outdoor 
advertising specifically -our computer was telling us that we 
had plenty of listeners, all we had to do was to get them to 
listen two and a half or three hours longer. And it was telling 
us precisely how much longer we had to get them to listen. 

"lt would have been a waste of effort to spend $35,000 on 
outdoor advertising and TV, when you've already got enough 
listeners. Now you could have spent that money by putting 
contests on the air to get the people to listen longer. So we 

found that the other half of our efforts were being wasted by 
the guys trying to do quarter -hour maintenance contests, 
zips, zaps, cash -calls, when in reality no matter how long our 

audience listened we just didn't have enough listeners to sup- 
port the promotion expense. 

"A guy only has so much time to spend listening to radio. 
And you can't expect him to spend any more time with your 
station than he has to spend with one single station. It's like 
trying to approach the speed of light. The amount of energy 
required to reach three -quarters of the speed of light is not 50 
percent more than the amount required to reach half the 
speed of light. 

"The amount of energy, time, money and effort to get a guy 
longer than he has to give to radio is easily considered a waste 
of time and effort, a waste of money." McCoy finds through 
research that the greatest majority of listeners, especially with 
contemporary radio, are those that simply don't care which 
station they tune in. He feels this shows that contemporary 
radio has failed to inspire listener loyalty. "The computers will 
pick the difference in five minutes between a station that has 
an audience because the people like to listen to the station. 

"Now those stations knit together by a loyal audience liking 
the music, the contests, the personalities, are strong stations 
as such and they will be recycling people. Those stations that 
are put together on a hype, the strength of a contest, our com- 
puter will pick this up, and show a station that if you took away 
the contests it'd go all to pieces." 

McCoy does not believe there is a problem or a factor with 
multiple formats in a given market where one isolated format 
exists and therefore develops a strong following of its own. 
"We have made sure that there is a station under the contest 
(in other words, a station of substance) and we have done this 
in markets with our contemporary station where there are a 

lot of contemporary stations. 
Can stations be too efficient? Yes, McCoy has found. A few 

years ago he says KCBQ became so efficient that less money 
was being spent by sponsors who discovered that they were 
buying a highly concentrated listenership and did not need to 
advertise so frequently to achieve the desired results. 

"In other words, if people are listening to us 30 -40 percent 
of the time (they have to listen to radio), you may have to play 
only five or six commercials a week to talk to our audience. We 
were over -recycling. On one particular rating we had a 21.3 
and the number two station a 7. lt gave us such a lead that we 
could up the price of our spts, but we became too efficient." 

McCoy says sponsors are never allowed to learn the inside 
details of the recycle pattern: "Because they would want to 
put a commercial where our vested interest in programming is 

to put the best record. 
"We have in effect, the only reach freequency separation 

formla there is," says McCoy. But he goes on to say that this 
does not necessarily relate to rating services. In the specific 
case of recycling listeners, the rating books do not tell you if 
you are or if you are not recycling. But it is not McCoy's desire, 

(Continued on page 54) 



WMYQ And 'Tri-Ethnie' Miami 
A deep seated commitment to helping in the continued de- 

velopment of the community it serves, an ongoing campaign 
of diversified and ambitious promotions, and a return to hard - 
nosed retail sales, are among the tools being utilized in help- 
ing to restore Radio WMYQ to a prestigious position among 
the top rockers in the Miami /Ft. Lauderdale area. 

Behind the concentrated drive to refurbish the station's im- 
age is 29- year -old Carl Como, the station's manager who took 
over the reins of leadership seven months ago and is already 
beginning to realize his goal of taking the station's ratings 
from its current No. 3 spot to No. 2, or even No. 1 in the mar- 
ket it serves. 

Como is an ideas person, but more than that he also boasts 
a sharp business sense. He joined WMYQ from WDRQ -FM in 
Detroit in the fall of last year, and before instituting any 
changes conducted an in -depth survey of his station's market 
using students from the University of Miami. 

According to Como, the results of the survey revealed a 

number of things, among them was the fact that the Miami/ 
Ft. Lauderdale is a "tri- ethnic" community with 27 percent 
hispanics, 15 percent blacks, and the rest comprised of white 
Anglo- Saxons. He also discovered that the community was not 
the "God's Little Waiting Room" many people made it out to 
be. 

By RADCLIFFE JOE 

Como continues, "It was not an easy market for which to 
develop a programming policy that was at once functional and 
applicable to the diversified needs of the community." 

Como came to grips with the problem by trying to de -em- 
phasize format, and replace the emphasis on age groups and 
their broad area of interest. 

Como reveals that WMYQ addresses itself to the 18-49 age 
bracket, but admits that it also draws listeners from among 
early and pre- teens. The 30 -plus playlist is flexible and is 
drawn from the Top -100 charts. It also includes what Como 
calls many crossover artists including Barry White, Gladys 
Knight and The Spinners. Since Corno's takeover some disco 
disks have also been added. 

Among the first major community programs with which 
WMYQ involved itself following Corno's take over, was the 
inauguration of a series of Music Expos at the city's parks, for 

Vice -president and general manager -Carl Como pictured at 
his desk. In the background, on his cork walls, are the Sta- 
tion's Promotional Pieces . .. some going back to 1971 when 
the station was first bought by Bartell. Carl needs more walls! 
Engineering is important to any station but FM in particular. 
And keeping WMYQ and 100,000 watts going all the time 
takes a sharp guy like Ike Lee. 

5 

which a nominal fee of 96 cents was charged. All proceeds 
went to Miami's Hope School for the Mentally Retarded. 

The station has since been actively involved in such profit 
and non -profit community projects as the March -of -Dimes 
Walkathon, the Miami Boat Show, the Miami Regatta, and an 
art show. For fun it has sponsored such projects as an Easter 
egg hunt, complete with rock music, and a snowballing soiree, 
in which an artificial snow maker was used to create snow con- 
ditions. 

Como is at present in the process of developing a program 
that would address itself to the large hispanic population in 
the station's listening area. He has not yet decided exactly > 
what direction this project will take. _ 

For the summer WMYQ will sponsor a series of concerts 2- 

designated "Summer In The Parks," and will feature live rock a 
acts, and special giveaways. All the station's DJs are expected 
to participate. 

Other innovative programming concepts introduced by 9. 

Como have included an all- expenses -paid trip for two to Los ó 
Angeles to see a Led Zeppelin concert after the group's Miami 
gig was cancelled. 

WMYQ is also placing special emphasis on its weekend pro- . 
gramming. It has designated Sundays "no commercials" o 

(Continued on page 55) so 
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either, to convince sponsors of recycling." Sponsors have 
their own equations and their own methods of deciding which 
stations they want to buy. My vested interest is only to the pro- 
gram director and to the broadcaster. 

If our equation was made available to the advertising 
world, the agencies, I'm not sure it would be food for radio be- 
cause it gives an ability to reach such a high efficiency it 
would--once again, just as Westinghouse and new -math did - 
reduce the number of commercials a sponsor would need." 

One area where McCoy and his equation has been exploring 
is when a station should get off a record. "We can answer for a 

program director and the record company the amount of the 
audience that has heard it (the record) and how many times 
they have heard it. We use a differ projection ratio than does 
new math. 

"I think it's going to have to be up to the programmer or the 
record company to decide they want 80 percent of Chicago's 
listeners an average of four times. We can only track whether 
or not they have reached this goal. 

The ratings of radio stations change sufficiently from 
book to book that getting a record played every two hours for a 
week may only give you a fourth of the exposure the station 
gave you six -eight months ago. Today, record companies and 
program directors are judging the success or appeal of a 

record by standards that may be outmoded. 
For instance, a program manager on station A in Chicago 

may say, gee, I played the record 25 times this week and I 

didn't get any requests and it didn't show up in sales...." 
But the lack of results, McCoy points out, may be from Station 
A's audience changing. "Now, he may have to play the record 
41 times in a week in order to get the same amount of reach 
for the product. 

"It's valuable for both the record companies and the pro- 
gram directors to know the frequency product has to be ex- 
posed." Tied to this is the need to know about over -exposure 
and possible tune -out caused by too much repetition. McCoy 
says "fatigue" can be calculated very accurately. 

"We can calculate how many people have been reached and 
how many times with a product. At some point, between ev- 
erybody hearing it a 1000 times in a week and 10 percent of 
the people hearing it twice, someplace between there we will 
see a tune -out point. Now you can't find what the repetition 
tune -out point is until you're first able to find out the exposure 
you're getting." 

As for precisely determining the tune -out record, the au- 
dience research formula is merely a tool. "Somewhere before 
you decide how many times is a tune -out time, you must know 
exposure. The research is a tool to increase the validity of the 

program director's subjective judgment. Our math would sim- 
ply reduce his risk in making a subjective judgment, by 10 per- 
cent, it may even reduce it by 50 percent." 

McCoy very carefully points out that he believes the West- 
inghouse new math should not be ignored. "It is very good for 
commercial rotation. A program director has to be much more 
precise for record rotation. So I am not advising Westinghouse 
new math as a reach frequency for record rotation judgment, 
because you can get into a great deal of difficulty." 

Other observations include the one that tune -out for most 
radio stations occur in one particular time period more than in 
another. We make available to the program directors what the 
competition is doing and when there is a lot of dial switching. 
We conclude that this is a time when (the dial switching lis- 
tener) is susceptible. 

We cannot calculate how long you stay gone when you're 
gone, from just a plain straight ARB. We, of course, do go to 
Beltsville (Maryland) on many occasions (and look at actual 
listener diaries). And we can conclude from the diaries that 
this (dial switching) is less than 7 percent of a radio station's 
problems -not even an area for concern. 

"Dial switching is a primary concern to most program direc- 
tors, and I used to feel the same way, but in reviewing perhaps 
60,000 diaries -I estimate I've looked at I can vouch for that it 
is not reflected in diaries." 

As for implementing research, McCoy begins by saying, 
The program directors in this company have more autonomy 

than any I've ever seen or heard of. And our research is avail- 
able to the program director, and when, and only if and when 
the program director calls and requests it. On no occasion is 
any information pushed off on the program directors. 

This information has been available for a long long time, 
but only with the spring book is the Bartell chain going en 
masse into using Chapter 1 (the initial research project of 
three volumes of research). 

Since much research is based on rating books and since 
they are two and a half months old when they appear, it might 
seem a problem, but McCoy says no. "I set out many years 
ago to prove that ARB was a farce. My conclusion has come to 
be totally the opposite. Not only is it the most accurate service 
I have viewed, their error level is inconceivably low. I don't 
know how they do as well as they do and I know I'll have a 

great number of broadcasters throw rocks at me for that 
statement. 

We have tracked their results on our computers, we have 
re- tabbed the diaries right after they've done it and I defy any- 
body to do a better job than they are consistently doing." 

McCoy has views also on audience reaction testing such as 
with Entertainment Response Analysts with its six step pro- 
gramming including galvanic skin tests by Dr. Tom Turicchi, 
head of the separate firm Program Data Services. He feels 

Bartell is the name. 
But George Wilson is the game. 

The best there is, 
continued success. 

Sis and Stan Kaplan 
Sis Radio, Inc. 

these are very efficient at measuring what people like in- 
stantly as they are being measured. 

"People feel somewhat differently when they get an ARB 
diary in their hand." 

Again, programmers have different needs for research than 
do advertisers. McCoy feels especially the difference exists in 
terms of using cumes and quarter hours. "Anytime you take a 

person who is listening to the radio, think of that as a capsule, 
a guy listening to the radio. Anytime you separate him into 
cumes and quarter hours, you put the capsule on a table. And 
you saw off a part of it and put it in the cume column and put 
the rest of the capsule in a quarter hour column. 

"Depending on how much the guy is worth, in weighting, or 
depending on how long he listens, we find how much of the 
capsule is put into each column. But for programming infor- 
mation, the cume has to be remarried to the quarter hour so 
that the program director can deal with the whole man and his 
listening habits. 

"It's much better to arrive at finding that you have 10,000 
listeners who don't like your station very much because they 
don't listen to it as long as they do other stations, than to 
know that you have a 9.0375 in such and such a day part corn - 
pared to etcetra etcetra. A program director can make heads 
or tails out of knowing he's got 10,000 listeners who aren't 
listening very long. 

"I can deal with that if I'm a program director, but I can't 
get it in my head to program to a quarter hour." 

McCoy does not feel that all the voluminous research being 
turned out stifles its use because it's read through, even 800 - 
page computer print -outs, and then 15 or 20 salient points 
are developed for programmers. "It's just like the dictionary. 
You can't leave out the word help just because everyone 
knows what it means and how to spell it." 

He also feels basically that the demographic breakouts 
being used today generally reflect accurately, a natural age lis- 
tening habit. He says he has always heard arguments that the 
breakouts -i.e., men 18 -24 -do not correspond to natural lis- 
tening habits. "I don't doubt the argument, but I have seen 
no ironclad proof of it, except with young teens, who seem to 
Listen different than older teens. But I've seen no proof it 
should be 25 -32 as opposed to 25 -37." 

What it all comes to is using research efficiently to gain 
maximum listener efficiency and on a market to market basis. 
McCoy points out that loyalty levels, for example, are meas- 
ured specifically market to market. We would for instance do 
something very different in Detroit, or Milwaukee or San 
Diego than we would in St. Louis to get people to like us 
enough that we can beat a station with half the listeners it re- 
quires." 

He likes to think of research as working math backwards to 
get to people. If you are wasting 90 percent of your listeners 
by not recycling them, and begin by wasting only 40 percent, 
you can double or maybe even triple your ratings without get- 
ting any new listeners, giving you the ability to beat the other 
guy with only half the listeners. 

And that's only one area of recycling. Others are getting 
them to listen longer. Others are getting them to do less 
switching while they're on your station." 
Bartell's Research and Development Division (run by McCoy 
and Doug Herman), houses a corporation called DPS, INC. 
(Dynamics Programming Services, Inc.). DPS, INC. manufac- 
tures a product called "Chapter One," which delivers the in- 
formation discussed in the interview. 

George Wilson 
Continued from page 54 

when they switch, they bring you some older demographics. 
But you have to eventually win the 25 -plus demographics in 
order to make substantial dollars at this time in the radio busi- 
ness. The 18 up to 24 category is not the big gross dollar biller 
that it used to be. Not that it isn't an important category, I 

don't mean that at all. But you have to win more than teens in 
these days and times than you did in the old days. 

H: And in order to win those specific demographics at a vi- 
able dollar, I guess, it's programming that is the focus point - 
the product itself 

W: No question. 
H: Is changing the programming always the answer? 
W: I don't know how to answer that question. I guess, if 

you're not doing well, then changing the programming is the 
answer. If you're doing well, you're certainly not going to 
change your programming, sò I guess the answer to the ques- 
tion would be yes. 

H: Do you see a continued growth in radio, not just from the 
money standpoint, but overall as an industry? 

W: Oh, no question about it. To operate a magazine, you 
have certain costs. Now, you get your basic cost structure set, 
and the next thing you know, ink prices go up, paper prices go 
up, postage goes up, and no matter how efficiently you run 
your operation, you have no control over those areas. So that, 
it could be, in a year's time, although you're right on target 
with your sales projections, but your profit is going to suffer 
dramatically because of the situations that you have no con- 
trol over. With the radio, once you hit a certain level of oper- 
ating costs, that's it. The air doesn't cost anymore than be- 

fore. If you do more business than you anticipated doing, it 
falls immediately to the bottom line. In the other industries 
there are so many intangibles you have to deal with, that even 
if you might write more business than you have anticipated in 

your projections for the year, the cost factors that you have no 
control over can kill you. Radio is much better as a business 
and will continue to progress in both programming and in 

profitability. 
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But now my goal is to get this station more into the com- 
munity so that when people think of San Diego, it's KCBQ they 
also think of and when they think of KCBQ, it's The Station. 

You can't just say you're going to do that, however, and it 
happens. It's hard work and stature doesn't come overnight. I 

wouldn't want Ralph Barnes, general manager at WOKY in 

Milwaukee, to think I'm stroking him. But he's done an ex- 
traordinary job. If you think of the city anytime, you think of 
WOKY. They're considered a really important asset of the 
community. And they're not just a teen station, they have 
good demographics. 

"I consider KCBQ the great station in the world, but the im- 
provement area is to do more things like our Walk For Man- 
kind for cerebral palsy. We're literally turning the entire sta- 
tion into the promotion. All of our air personalities are going to 
walk. I'm going to walk. 

"There are so many things like this that a station can do . . . 

the power of a radio station is enormous for the public good. 
"It's things like this that I feel we can do ... and should do. 

Not just for the promotional value, but for the heart." 
The station's morning personality- Shotgun Tom Kelly - 

has been named chairman of the muscular dystrophy drive 
for San Diego this year- another example not only of the sta- 
tion's respect in the community, but that the station's per- 
sonnel are, indeed, getting out and doing good things in the 
community. 

"Anyone can do things in a plastic way," says Wittberger, 
"and appear that you're doing something for the common 
good ... you know, run your public service spots ... run a ra- 
diothon for one day a year and publicize it heavily ... tell ev- 
eryone: hey, look what we're doing! But to do something for 
the people and not care what people say you're doing, but how 
you, yourself, feel inside. That's very important. We've always 
done our FCC commitment. But when I think of our potential 
and the ability to really get the public involved ... it turns me 
on. Turns me on almost as much as making a profit for the 
company." 

Wittberger's forte for promotion -in which he's adept - 
dates back to his days as a sales executive at WEMP in Mil- 
waukee. After graduating from Marquette Univ., he worked at 
the firm of Allan Bradley and played semi -pro basketball. His 
first radio job was selling for WISM at $100 a week, "which 
was an enormous increase over what I was getting playing 
basketball ... shows you how good a player I was, right ?" 

In 1969, WEMP -FM, which had been shoved into a corner 
previously, picked up the "Hitparade" format and Wittberger 
became manager, as well as sales manager of the AM. In 
1970, he moved to Miami as executive vice president of Rand 
Broadcasting, owner of WINZ. It was his first taste of contem- 
porary radio; Al Brady became program director. Four or five 
months later, Dick Casper put WMYQ on the air in Miami for 
Bartell Media. "That was March 1971 and it was, I believe, 
America's first successful rock FM station. I'd known Casper 
from Milwaukee and after several months of dinners and long 
walks with him, I joined WMYQ as general sales manager. The 
idea was that Casper was moving to St. Louis to put KSLQ on 
the air and I was to become manager of WMYQ. But a funny 
thing happened to Dick on the way to St. Louis; he left Bartell. 
I became manager of WMYQ in January 1972 ... a year later, 
I moved to KCBQ." 

During his days at WEMP, "we did all the remotes -the 
Home Show, the Auto Show, the Boat Show ... everything 
that would put us out with the public. I found myself to be a 

part of it all the time. I got very much into billboards, buses 
. .. things to extend beyond the listeners we had." 

He's a firm believer that "you may have a lot of people lis- 
tening to your station and a great contest on the air, but that 
people aren't going to run next door to tell a friend to turn 
your station on. You have to get out in the public and be vis- 
ible. 

"One thing I've found is that TV is more and more a valu- 
able medium for promoting radio. I like to use billboard and 
backs of buses because you can tell someone to turn your sta- 
tion on and probably get an immediate reaction. But we've 
gone into TV heavier this past six months. And if I met one 
person in the shopping centers during our $10,000 visible 
vault promotion who told me they'd seen our TV spots, I met 
hundreds. One of the spots features pie throwing ... sophis- 
ticated stuff, right? ... produced here in -house by Jay Stone 
and myself. TV is now one of the staples in our promotions." 

The visible vault promotion was successful in more ways 
than one. "One of the main things I found out was, well, all 
general managers and program directors have been wonder- 
ing lately if contests are still worthwhile -are they growing into 
a tuneout factor? There has been growing concern that only 5 
percent of the listeners play in a contest and the other 95 per- 
cent feel they can't win and don't play and are thus listening 
to extraneous turnout material. But, during my days standing 
in the shopping centers and on college campuses, virtually ev- 
eryone told me they really enjoy contests. Even men ... 18 -34 
year olds. And women of all ages." 

As for his personal future, Wittberger believes firmly in ra- 
dio. "It used to be that the next step up was to get into tele- 
vision, not only from the standpoint of money, but career. 
Well, maybe the bigger salaries would be there, I don't know. 
But I have no desire to leave radio. In TV, all you control is the 
local news blocks ... the station has nothing of yourself in it. 
In radio, we control every second and everything. I feel it's 
much more fun being a part of a radio station ... to create a 
24 -hour entity. 

Carl Como 
Continued from page 53 

days. Commercial spots are totally eliminated during this pe- 
riod. This practice has also been extended to some mid -week 
programming. Como explains that although the policy results 
in some loss of time buys, most long -term contracts are so 
structured that the spots can be rescheduled to the conven- 
ience of the agency or the buyer. 

Weekends at WMYQ also offer such programming surprises 
as an Elton John special, or a Led Zeppelin special or even a 

"Battle of the Hits" special. 
In its daily programming WMYQ strives to avoid a sameness 

of sound throughout the listening day. This has been achieved 
through the use of innovative programming and DJs with 
creativity and uniqueness of style. 

Como explains that Gregg Austin, the man in the station's 
morning slot, devotes much of his time to news, human inter- 
est stories, weather and traffic information, and a selection of 
music for the commuter on the run. 

Austin's slot is taken over at 10 a.m. by Ron St John who 
addresses himself to housewives. Later in the day at 2 p.m. 
Lee Logan, also the station's program director, takes over 
with what Como describes as a fast paced exciting show. 

Dean Mitchell who runs the show from 6 to 10 p.m., pro- 
grams his music for the teen set; and Pat Riley, the 10 p.m. to 
2 a.m. man assumes a more leisurely role, winding down the 
broadcast day; while Bo Jagger who fills the red eye slot from 
2 to 6 a.m. gradually begins rebuilding the momentum. 

WMYQ's community orientation touches all bases. Al- 
though the station's playlist is culled mainly from the Top 100 
charts, emphasis is placed on what is popular in Florida, 
rather than what is happening nationally. 

To insure this community oriented playlist, the station re- 
searches local record stores, distributors and rackjobbers on 
a weekly basis to keep on top of what is happening. A weather 
eye is also kept on markets that are similar in ethnic makeup 
to the Miami /Ft Lauderdale area the station serves. 

Como is confident that WMYQ's new approach to commu- 
nity programming and involvement is the correct way to go. 
Still, he is put out by the staggering number of radio stations 
(25) serving the relatively small market. He reveals that this 
has resulted in fierce competition for available ad revenues 
which has in turn forced down the value of the ad dollar. 

WMYQ's station manager is critical of the tendency among 
many stations in the Miami market to switch formulas as of- 
ten as ratings drop or change. He argues that this does little to 
help stabilize the market, and feels that other stations should 
adopt a more constructive approach to servicing the market it 
tries to reach. 

Jerry Clifton 
Continued from page 47 

If Clifton's thoughts seem incongruous with radio as just an 
extension of corporate America and big business, they're 
meant to be. 

"The only way that I can view radio is as being very creative. 
It's good for the industry and for the people listening." True, 
management tactics and commercial considerations always 
come into play, but for Clifton, who has virtually grown up with 
a diet of radio involvement, the media itself remains the all - 

important ingredient. 
While only 29 years old, Clifton's love of radio goes back to 

the state of Washington, where at the age of 17 he landed a 

job as DJ on a local station. Following a three -year stint as a 

spinner, Clifton next became interim program director at 
KAFY in California, in the footsteps of Bob Wilson. Several 
other gigs foliowed until in 1972 he became PD at Bartell's 
Detroit outlet, WDRQ, a post he held for a year and a half. The 
next move saw him become Bartell's national program direc- 
tor. 

As with many other PDs, Clifton's main goal is to make the 
listener "fully involved." With three AM and three FM outlets 
in the family and a wide ranging marketplace, Detroit, New 
York, Miami, San Diego, St. Louis and Milwaukee, Clifton 
stresses the "freedom" allowed each station to compete as 
best they can in each of their respective markets. That "free- 
dom" covers feasibility of station giveaways, commercial time 
used in the 18- minutes allotted maximum and personality 
"traits" of each station. 

Each of Bartell's outlets is a 24 -hour operation, and Clifton 
and programming staff has some very definite ideas on keep- 
ing them in a healthy state of affairs, among which are: 

That talk show formats are not our type of radio. Each sta- 
tion, though, has one talk show a week. 

That news, rather than be a "blow- off," should be ap- 
proached as a positive way of gaining listener involvement. 

That syndication does not play a strong role in Bartell's pro - 
gramming plans. Most syndicated shows used by the chain 
are produced in- house, says Clifton. 

Turning to the future of radio in general and the Bartell op- 
eration in particular, Clifton is optimistic on both counts. He 
foresees further expansion by the chain and general healthy 
state for the industry at large. As for quad broadcasting: 
"There's no question about it, a lot of stations will be broad- 
casting in quad in the next 2 -3 years. In 5 -10 years time, quad 
will be what stereo is to the market today." 

Whether it's speculation on quad broadcasting or just the 
day to day fight for ratings, Clifton sums it up with an old hard 
work adage of keeping up with the times, learning new les- 
sons and being able to change with them. 
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56 WADO, The Numero Uno Spanish Station 

We always do our best could very well be the primary force 
behind the progressive attitude and continuous growth of 
WADO, New York. Under the leadership of Nelson G. La- 

vergne. WADO has been a strong influence in the New York 
radio spectrum. Mr. Lavergne, general manager and vice 
president of Bartell media since Dec. 1972, native of Juana 
Diaz, Puerto Rico, immediately established a simple and suc- 
cessful policy. We always do our best for the people, our 
Latin people, our Spanish speaking people." This policy has 
paid off, it has assured WADO a place of preference with the 
Hispanic listener. 

The Spanish -speaking community within WADO's signal 
area is about 2.3 million, of which PULSE rates WADO -AM first 
among the Spanish- oriented stations and has been one of the 
top 10 in the last few years ratings in the New York area. 

"Puramente Sabor Latino," a purely latin type program- 
ming, is the key, explains Luis Armando Feliciano, program di- 
rector. A veteran of over 20 years in radio. Feliciano explained 
the weekly format in this 24 -hour Spanish language station. A 

contemporary young adult- oriented sound, programming the 
best of current hit singles and albums, mixed with the most 
popular oldies. A thorough study is made weekly to keep cur- 
rent on what is popular today and will be popular tomorrow. 

By RALPH LEW 

Also the changes that occur at different times of the day is of 
continuous importance. Mid -day has a heavy number of fe- 
male listeners. Morning and afternoon hours carry heavy 
amounts of news, and the popular soap operas (novelas) that 
Spanish housewives follow so religiously. 

The individual personality of the announcers blend with the 
other elements to form an exciting cohesive sound. A limited 
commercials policy about 10 minutes every hour, a five -min- 
ute news section every half hour with the unmistakable deliv- 
ery of Angel Richardson makes for maximum listeners atten- 
tion and contributes with the music format, community 
services and live interviews to successfully forming the policy 
of WADO, he says. 

Monday to Friday, Radio Reloj starts the drive time with the 
news, chatter, information and community services with Al- 
fredo Zayas and Daniel Diaz Alejo. Del alma y del corazon, a 

15 minute segment with advice to the lovelorn features Feli- 
ciano. A specially designed program for the lady of the house: 

Nelson Lavergne, vice president and general manager with 
Naomi Weir, bookkeeper (left photo). Luis Feliciano, program 
director (foreground right) and Dominic Parascondolo, assist- 
ant chief engineer. 

Mundo Femenino with Victor Gil Delamadrid. Next is Atando 
Cabos with Pedro Vizcaino, a popular program with quiz 
games, prizes, news and naturally music. From 3 to 8 daily, 
the most popular program, the often awarded Puertas y Mi- 
crofonos abiertos, is basically a live interview with outstanding 
Spanish personalities and telephone audience participation. 
Fabian Caraballo follows with five solid hours of music and the 
late shift is handled by Enrique Liboy till 5 a.m. with contin- 
uous music, chatter and news. 

Friday's format remains the same, with the exception that 
music played is mostly nostalgic oldies and live interviews are 
suspended. Saturdays from 6 to 10 a.m. "Alfredo Zayas: 
Songs of the Americas," with international performers and 
folkloric renditions leads off. Next is the smooth Pedro Viz - 
caino with an informative section, lots of music and news; 3 to 
8 is Fabian Caraballo with much of the same type of program 
and up to 1 a.m. Fernando Nunez de Villavicencio continues 
this much accepted format. 

Sunday, early religious programs, and easy -type listening 
hours makes for a round -out week, assuring the WADO listen- 
ers a community minded, informative, music oriented and 
very much needed today Spanish speaking station. In the 
words of Mr. Lavergne: "WADO is for our people." 

You Sure Know How To Pick bm. 
Congratulations from all your friends at United Artists X11® Records. 

©MCMLXXV United Artists Music and Records Group. Inc. 
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Albuquerque, NM KRST FM Tuesday 9:00 pm 
Atlanta, GA WI IN FM Saturday 11:00 am 
Austin, TX KRMH FM Saturday 10:30 pm 
Baltimore, MD WKTK FM Saturday 12:00 pm 
Beaufort, SC WBEU FM Tuesday 10:00 pm 
Birmingham, AL WERC FM Sunday 9:00 pm 
Boise, ID KBBK FM Sunday 1:00 pm 

*Boston, MA WBCN FM Saturday 9:00 pm 
Buffalo, NY WBUF FM Saturday 9:00 pm - 

Charleston, SC WKTM FM Saturday 11:00 pm 
Charleston, WV WVAF FM Friday 10:00 pm 
Charlotte, NC WROQ FM Saturday 12:00 pm 
Chicago, IL WSDM FM Friday 12:00 pm 
Cleveland, OH WMMS FM Sunday 7:00 am 
Columbus, OH WNCI FM Monday 9:00 pm 
Denver, CO KBPI FM Sunday 11:00 pm 
Donaldsonville, LA KSMI FM Sunday 9:30 pm 
Durham /Raliegh, NC WDBS FM Monday 9:00 pm 
Elmira, NY WXXY FM Sunday 11:00 pm 
Eugene, OR KZEL FM Monday 10 :00 pm 
Fargo, ND KWIM FM Saturday 10:00 pm 
Flint, MI WWCK FM Friday 9:00 pm 
Florence, AL WQLT FM Sunday 9:00 pm 

We are the 

*Boston May 31 WBCN 

For more information and a demo 

CAN HEAR US ON THESE STATIONS: 

Fresno, CA KFIG FM Sunday 7:30 pm 
Galveston, TX KUFO FM Saturday 10:00 pm 
Greensboro, NC WRQK FM Sunday 11:00 pm 
Hartford, CT WHCN FM Tuesday 10:00 pm 
Houston, TX KLOL FM Saturday 2:00 am 
Huntsville, AL WAHR FM Sunday 10:00 pm 
Indianapolis, IN WNAP FM Friday 12:00 pm 
Jacksonville, FL WPDQ FM Sunday 9:00 pm 
Jonesboro, AR KBTM FM Saturday 11:00 pm 
Knoxville, TN WROL FM Sunday 11:00 pm 
Las Vegas, NV KLUC FM Sunday 11:00 pm 
Lewiston /Portland, ME WBLM FM Wednesday 10:00 pm 
Long Island, NY WLIR FM Sunday 7:00 pm 
Los Angeles, CA KMET FM Sunday 11:00 am 
Louisville, KY WLRS FM Sunday 10:00 pm 
Lubbock, TX KSEL FM Saturday 9:00 pm 
Miami, FL WSHE FM Sunday 12:00 pm 
MiI vaukee, WI WZMF FM Sunday 9:00 pm 
Murphysboro, IL WTAO FM Saturday 10:00 pm 
Nashville, TN WKDA FM Monday 11:00 pm 
New Orleans, LA WRNO FM Monday 12:00 pm 
New York City, NY WQIV FM Sunday 1:00 pm 

only Radio show of international 

contact: Eddie Kritzer 1126 Boylston St., Boston, 

Norfolk /Virginia Beach, VA WMYK FM Monday 11:00 pm 
Omaha, NB KRCB FM Sunday 11:00 pm 
Orlando, FL WORJ FM Saturday 9:00 pm 
Peoria, I L WWCT FM Sunday 11:00 pm 
Phila. PA WYSP FM Wednesday 10:00 pm 
Phoenix, AR KDKB FM Saturday 10:00 pm 
Pittsburgh, PA WYDD FM Tuesday 10:00 pm 
Portland, OR KVAN FM Saturday 4:00 pm 
Reno, NV KGLR FM Saturday 11:00 pm 
Sacramento, CA KXOA FM Thursday 9:00 pm 
San Antonio, TX KEXL FM Sunday 10:00 pm 
San Diego, CA KPRI FM Tuesday 11:00 pm 
Seattle, WA KISW FM Tuesday 11:00 pm 
South Bend, IN WRBR FM Sunday 10:00 pm 
Starview, PA WRHY FM Saturday 9:00 pm 
St. Louis, MO KSHE FM Sunday 7:30 pm 
Tampa /St. Pete, FL WQSR FM Sunday 10:00 pm 
Terre Haute, IN WVTS FM Monday 12:00 pm 
Toledo, OH WIOT FM Monday 10:30 pm 
Tuscon, AZ KWFM FM Tuesday 12:00 pm 
Washington, D.C. WMAL FM Sunday 11:00 pm 
Wichita, KN KEYN FM Sunday 12:30 pm 
Wilkes Barre, PA WILK FM Thursday 10:00 pm 

Rock music 

Mass. 02215 617-536. ROCK 
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Soul 
Sauce 

WNOO Key: 
Gospel, r &b 
For Appeal 

By JEAN WILLIAMS 

LOS ANGELES -"Chattanooga, 
Tenn., is a religious belt," says 
Bobby "Q" Day of WNOO there, 
"and we program a vast amount of 
gospel music throughout the week," 
he adds. 

Frank Jackson, the gospel direc- 
tor, hosts the 10 a.m. -12 p.m. gospel 
show, inviting ministers from the 
area to participate. They give daily 
10 minute sermonettes from local 
churches through remote lines that 
are set up between the station and 
the churches. 

Gospel also consumes the greater 
part of Sunday's progamming, air- 
ing from 6 a.m. -3 p.m. 

WNOO is celebrating its 26 anni- 
versary, making it one of the oldest 
r &b stations in the area, says Day. 

The daytime station has a Top 40 
soul format. It's on the air from 6 

a.m. -8:30 p.m., but extends its eve- 
ning hours during the summer 
months. 

T-R. Gunn hosts the 6 a.m --10 
a.m. show titled "Information Spec- 
trum." In addition to spinning rec- 
ords, his program is geared to giving 
community information, with em- 
phasis on school activity. Then Jack- 
son comes along with his gospel 
show. 

Following this morning program 
he hosts a 12 p.m. -2 p.m- soul show. 

Day has the 2 p.m. -6 p.m. slot, fol- 
lowed by Master Soul, who takes 
telephone record requests during his 
6 p.m.- signoff program. 

* * * 

With a trend going to disco, 
WRBD in Dade, Fla., has added 
disco -radio to its r &b format. The 
station features three hours of disco 
music daily. "Commercials are 
played in two black segments each 
hour. This enables each disk jockey 
to play up to 25 minutes of non -stop 
music, spotlighting long album 
cuts," says Joe Fisher the operations 
manager. 

* * * 

Don Mac of KDAY, Los Angeles, 
reports that H.B. Bailey, formerly of 
WOOK, Washington, D.C., has 
joined the staff as weekend disk 
jockey who is also in charge of pro- 
duction. Bailey will be known as Lee 
Bailey on the air. 

The KDAY lineup consists of 
Don Mac, 5:30 a.m. -9 a -m.; Jim 
Maddox, program director, 9 a.m. - 
noon; J.J. Johnson, 12 p.m. -4 p.m.; 
Steve Woods, 4 p.m. -8 p.m.; Jack 
Patterson, 8 p.m. -12 a.m., and 
Spanky Lane, 12 a.m. -5:30 a -m. 

* * * 

Chuck Offett has left Prodigal 
Records for the position of national 
marketing director of Crossover 
Records, the label owned by singer 
Ray Charles. 

And speaking of Charles, he has a 
new album "Renaissance" on Cross- 
over on which he reverts to gos- 
pel and country tunes. Also included 
in the album are the hard hitting 
r &b tunes that he has become noted 
for. 

Charles is in the news as a na- 
tional salute will be given him on 
June 9. Aretha Franklin, honorary 
chairwoman, reports that Frank Si- 
natra, Bob Hope, Rod McKuen, 
Count Basie and Carol Burnett will 
be a part of the toast which is spon- 

(Continued on page 60) 
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est proportionate upward progress this week 
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1 12 

5 11 

11 8 

9 10 10 

22 5 

20 7 

16 9 

13 14 10 

25 5 

15 7 11 

16 18 7 

17 4 11 

18 12 10 

19 15 10 

37 6 

21 13 12 

30 5 

38 4 

24 32 7 

25 17 13 

26 27 13 

27 29 11 

48 6 

29 31 11 

40 6 

31 36 6 

32 33 8 

SPIRIT OF THE BOOGIE -goal & The Gang 
(R. Bell, D. Boyce, tool & The Gang), De-Lite 1567 

(PIP) (Delightful /Gang, 8MI) 

LOVE WON'T LET ME WAIT -Major Harris 
(B. Eli, V. Barrett), Atlantic 3248 (Mighty Three/ 
Friday's Child /WMOT, BMI) 

BABY THAT'S BACKATCHA- 
Smokey Robinson 
(W. Robinson), Tamla 54258 (Motown), 
(Rectum, ASCAP) 

ROCKIN CHAIR -Gwen McCrae 
(C. Reid, W. Clarke) Cat 1996 (TK) 
Sherlyn, BMI) 

GIVE THE PEOPLE WHAT THEY WANT - 
O'lays 
(K. Gamble, L. Huff), Philadelphia International 8- 

3565 (Columbia) (Mighty Three, BMI) 

I WANT TO BE FREE -Ohio Players 
(J. Williams, C. Satchell, L. Bonner, M. Jones, R. 

Middlebrooks, M. Pierce, W. Beck), Mercury 73675 
( Phonogram) (Ohio Players/ Unichappell, BMI) 

THANK YOU BABY -stylistic 
(H. Peretti, L. Creatore, G.D. Weiss), Avco 4652 

(Auto Embassy, ASCAP) 

CUT THE CAKE -AWB 
(White, Gorrie, Mclntish), Atlantic 3261 (Average/ 
Cotillion, BMI) 

SHACKIN' UP- Barbara Mason 
(J. Avery), Buddah 459 (Groovesville, BMI) 

ME AND MRS. JONES -Ron Banks & The 

Dramatics 
(K. Gamble, L. Huff), ABC 12090 (Assorted, BMI) 

LOOK AT ME (I'm In Love) - Moments 
(A. Goodman, H. Ray, W. Morris), Stang 5060 
(All Platinum) (Gambi, BMI) 

KEEP THE HOME FIRES 

BURNING - Latimore 
(B. Latimore, S. Alarmo), Glades 1726 (TK) 

(Sherlyn, BMI) 

LEAVE IT ALONE- Dynamic Superiors 
(N. Ashford, V. Simpson), Motown 1342 
(Nick0Val, ASCAP) 

THE WAY WE WERE /TRY TO 

REMEMBER - Gladys Knight & The Pips 

(M Hamlisch, A. Bergman, M. Bergman /H. Schmidt, 
T. Jones), Buddah 463 (Colgems, ASCAP /Chappell, 
ASCAP) 

ROLLING DOWN A 

MOUNTAINSIDE -Main Ingredient 
(1.0. Hilliard, L Ware), RCA 10224 
(Better -Half, ASCAP) 

SEX MACHINE -James Brown 
(J. Brown), Polydor 14270 (Dynatone /Belinda/ 
Unichappel, BMI) 

GET DOWN, GET DOWN (Get On The 

Floor) -Joe Simon 
(R. Gerald, J. Simon), Spring 156 ( Polydor) 
(Gaucho /Belinda, BMI) 

CHECK IT OUT -Bobby Womack 
(B. Womack), United Artists 621 

(Unart /Bobby Womack, BMI) 

WHERE IS THE LOVE -Betty Wright 
(H.W. Casey, R. Finch, W. Clarke, B. Wright), 
Alston 3713 (Sherlyn, BMI) 

SLIPPERY WHEN WET - commodores 
(T. McClary, Commodores), Motown 1338 (Jobete, 

ASCAP) 

BAD LUCK (Part 1)- 
Harold Melvin & The Bluenotes 
(V. Carstarphen, G. McFadden, J. Whitehead), 
Philadelphia International 8-3562 (Columbia) 
(Mighty Three, BMI) 

WHY CAN'T WE BE FRIENDS? -war 
(S. Allen, H. Brown, M. Dickerson, L. Jordan, C. 

Miller, L. Oskar, H. Scott, J. Goldstein), 
United Artists 629 (Far Out, ASCAP) 

SADIE- Spinners 
(1.6. Jefferson, B. Hawes, C. Simmons), Atlantic 
3268 (Mighty Three, BMI) 

TAKE ME TO THE RIVER -Spl Johnson 
(A. Green, M. Hodges), Hi 2285 (London) 
(Jec /AI Green, BMI) 

WHAT AM I GONNA DO -Barry White 
(B. White), 20th Century 2177 

(Sa.Vette /January, BMI) 

HIJACK- Herbie Mann 
Atlantic 3246 (Dunbar, BMI) 

IT ONLY HURTS FOR A LITTLE 

WHILE - Notations 
(G. Dickerson, H. Sandifer, R. Thomas), Gemigo 103 

(Gemigo / Trina, BMI) 

THE HUSTLE -Van McCoy & The Soul City 
Symphony 
(V. McCoy), Avco 4653 (Van McCoy /Warner- 
Tamerlane. BMI) 

DYNOMITE - Bazuka 

(T. Camilo), A &M 1666 (Tonob, BMI) 

SOONER OR LATER - Impressions 
(F. Townsend), Curtom 0103 (Warner Bros.) 

(Cherritown, BMI) 

LOOK AT YOU- George McCrae 

(HM. Casey, R. Finch), TK 1011 (Sherlyn, BMI) 

REACH FOR THE MOON (Poor 

People)- Angelo Bond 
(A. Bond), ABC 12077 

(ABC /Dunhill /Bondage, BMI) 
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I WANNA DANCE WIT' CHOO (Doo Dat 
Dance) -Disco Tex & The Sex- O -Lettes Featuring 
Sir Monti Rock III 

(B. Crewe, D. Randell), Chelsea 3015 (Heart's 
Delight /Caseyem/ Desiderata, BMI) 

SHARE A LITTLE LOVE IN YOUR 

HEART -Love Unlimited 
(B. White), 20th Century 2183 
(Sa -Vette /January, BMI) 

WHAT CAN I DO FOR YOU- 12110e 

(J. Ellison, E. Batts), Epic 8 -50097 (Columbia) 
(Gospel Bird, BMI) 

TOUCH ME BABY (Reach Out 
For Your Love) - Tamiko Iones 
(J. Bristol), Arista 0110 (Bushka, ASCAP) 

GRAND-DADDY Pt. 1 -New Birth 
(J. Baker, M. Wilson, T. Churchill), Buddah 464 
(Birthday, BMI) 

SHAKEY GROUND -Temptations 
(J. Bowen, E. Hazel, A. Boyd), Gordy 7142 
(Motown) (Jobete, ASCAP) 

EASE ON DOWN THE 

ROAD - Consumer Rapport 
(C. Smalls), Wing And A Prayer 101 (Atlantic) 
(Fox Fanfare, BMI) 

MISTER MAGIC - Grover Washington Jr. 

(R. Macdonald, W. Salter), Kudu 924 (Motown) 
(Antìsia, ASCAP). 

ALL CRIED OUT- Lamont Dozier 
(L. Dozier), ABC 12076 (Dozier, BMI) 

HERE I AM AGAIN - Candi Staton 
(P. Mitchell), Warner Bros. 8078 
(Muscle Shoals, BMI) 

L0 Y -E (Love) -AI Green 
(A. Green, W. Mitchell, M. Hodges), Hi 2282 
(London) (Jec /AI Green, BMI) 

LEAVE MY WORLD- Johnny Bristol 
(1. Bristol), MGM 14702 (Bushka, ASCAP) 

GEMINI - Miracles 
(P. Perren, C. Varian, P. St. Cyr), Tamla 54259 

(Motown) (Jobete, ASCAP) 

IT AIN'T NO FUN - Shirley Brown 
(F. Knight), Truth 3223 (Stax/ Columbia) (East/ 
Memphis /Two Knight, BMI) 

PHILADELPHIA FREEDOM -Elton John 

Band 
(E. lohn, B. Taupin), MCA 40364 (Big Pig /Leeds, 
ASCAP) 

JUST A LITTLE BIT OF 

YOU - Michael Jackson 
(B. Holland, E. Holland) Motown 1349F 

(Gold Forever /Stone Diamond, BMI) 

NO CHARGE -Shirley Caesar 
(H. Howard), Scepter 12402 (Wilderness, BMI) 

HURT - Manhattans 
(A. Jacobs, J. Crane), Columbia 3 -10140 
(Miller, ASCAP) 

TAKE IT FROM ME- Dionne Warwicke 
(J. Ragovoy), Warner Bros. 8088 

(Scoiety Hill, ASCAP) 

LOVE ME TILL TOMORROW 

COMES -Roy G. 

(R. Hammond), Mercury 73672 ( Phonogram) 
(Johnson-Hammond / Unichappell, BMI) 

I BETCHA DIDN'T 
KNOW THAT -Frederick Knight 
(F. Knight, S. Dees) Truth 3216 (Stax) 
(Moonsong, BMI) 

SEVEN LONELY NIGHTS -Four Tops 

(J.R. Baily, K. Williams, R. Clark), ABC 12096 
(Pocketfull of Tunes /Giant, BMI) 

FRIENDS-B.B. King 

(D. Crawford, C. Mann, W. Boulware), ABC 12053 

(American Broadcasting, DaAnn, ASCAP) 

COME ON DOWN (Get Your Head Out 
Of The Clouds) -Greg Perry 
(L. Perry, K. Davis, M. Cowed). Casablanca 817 
(Cafe American /Peabody & Co., ASCAP) 

SUN GODDESS -Ramsey Lewis & 

Earth, Wind & Fire 
(M. White, J. Lind), Columbia 3 -10103 
(Saggifire, BMI) 

I'M THROUGH TRYING TO PROVE MY 

LOVE TO YOU -Millie Jackson 
(B. Womack), Spring 157 (Polydor) (Unart/ 
Tracebob, BMI) 

THE GLORY OF LOVE -The Dells 
(W. Hill), Cadet 5057 (Chess /Janus) (Shapiro/ 
Bernstein, ASCAP) 

IS IT TRUE - Barrett Strong 
(B. Strong), Caitol 4052 (Beechwood /Sunbar, BMI) 

LOVE BEING YOUR 

FOOL - Charles Whitehead 
(1. Williams Jr., C. Whitehead), Island 007 (Mr. 
Dogg /ATV, BMI) 

MY BRAND ON YOU- Denise LaSalle 

(D. LaSalle), 20th Century /Westbound 5004 

(Ordena /Bridgeport, BMI) 

COME AN' GET YOURSELF 

SOME -Leon Haywood 
(C.R. Cason), 20th Century 2191 

(Caesar's Music Library, ASCAP) 

MY LITTLE LADY - Bloodstone 

(C. McCormick), London 1061 

(Crystal Jukebox, BMI) 

FREE MAN -South Shore Commission 

(B. Sigler), Wand 11287 (Scepter) (Mighty Three. 

BMI) 

WENDY IS GONE- Ronnie McNeir 

(R. McNair, M. Cummings), Prodigal 614 
(Society Hill, ASCAP) 

ONCE YOU GET STARTED -Rufus 
(G. Christopher), ABC 12066 (Mocrisp, ASCAP) 
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NEW ENTRY 

THE BEGINNING OF MY END -First class 
(G. Draper), Ebony Sounds 187 (Buddah) (Hilary/ 
Andjun, BMI) 

PAIN -Edwin Starr 
(E. Starr), Granite 522 (ATV /Zonal, BMI) 

GOD BLESS OUR LOVE- Charles Bremmer 
)A. 

(Hi, 
Green, 
BMI) 

W. Mitchell, E. Eandle), Chelsea 3017 

FOREVER IN LOVE -Love Unlimited 
Orchestra 
(B. White), 20th Century 2197 
(Sa-Vette /January Music, BMI) 

BEWARE -Ann Peebles 
(E. Randle, P. Carter), Hi 2284 (London) (Jec, BMI) 

GET OUT OF MY LIFE -Dee Dee Warwicke 
(P. Vance, J. Keller), Private Stock 45011 
(Music Of The Times, ASCAP) 

SUGAR PIE -Sugar Billy 

(W. Garner), Fast Track 2503 (Mainstream) 
(Fratelli, BMI) 

WHATEVER'S YOUR SIGN -Bobby Franklin 
(B. Franklin), Baby 1123 (Babylon) (Steve Caspi/ 
Wood Songs, BMI) 

PLEASE PARDON ME (You Remind Me 

Of A Friend) -Rufus Featuring Chaka Khan 
(G. Gordon, R. Russell), ABC 12099 (Kengorus/ 
Palladium, ASCAP) 

WHATEVER'S YOUR SIGN - Prophecy 
(B. Franklin), Mainstream 5565 (Wood Song, BMI) 

DISCO QUEEN -Hot Chocolate 
(T. Brown, E. Wilson) Big Tree 16038 
(Atlantic) (Finchley, ASCAP) 

CRYSTAL WORLD- Crystal Glass 

(N. Skorsky), Polydor 15101 (Midsong, ASCAP) 

CRY, CRY, CRY -Shirley & Company 
(S. Robinson), Vibration 535 (All Platinum) 
(Gambi, BMI) 

I'LL DO FOR YOU ANYTHING YOU 

WANT ME TO -Barry White 
(R. White), 201h Century 2208 
(Sa-Vette /January, BMI) 

BABY GET IN ON -Ike & Tina Turner 
(I. Turner), United Artists 598 (Uniart/Huh, BMI) 

BUMPIN' AND STOMPIN' -Garland Green 

(Jones, Fuller, Williams, Grj en, Gerald), Spring 158 

(Polydor) (Gaucho /Belinda, BMI) 

UFO'S- Undisputed Truth 
(N. Whitfield), Gordy 7143 (Motown) 
(Stone Diamond, BMI) 

DO THE DOUBLE BUMP -Rufus Thomas 
(R. Thomas), Stax 0236 (Epic /Columbia) 
(Rufon, ASCAP) 

CHOCOLATE CITY - Parliaments 
(G. Clinton, W. Collins, B. Worrell), Casablanca 831 

(Mailbiz /Rick's Music, BMI) 

SEXY -MFSB 
(K. Gamble, L. Ruff), Philadelphia International 8- 

3567 (Epic /Columbia) (Mighty Three, BMI) 

FUNKY MUSIC IS THE 

THING - Dynamic Corvettes 
(P. Wills, R. More), ABET 9459 
(Nashboro), (Sharries /Excellorec, BMI) 

FIGHT THE POWER PT. 1 -Isley Bros. 
(E. Isley, M. Isley, R. Isley, 0. Isley, R. Isley, 
C. Jasper), T-Neck 8 -2256 (Epic /Columbia) 
(Bovine, ASCAP) 

LOVE BLIND - Martha Reeves 

(M. Reeves), Arista D124 (Penumbra, BMI) 

IF YOU TALK IN YOUR 

SLEEP -little Milton 
(R. West, J. Christopher), Stu 0238 
(Easy Nine /Elvis Music Inc., BMI) 

RAINY DAYS AND MONDAY - Intruders 
(P. Williams, R. Nichols), Tsop 8 -4766 
(Epic /Columbia) (Almo, ASCAP) 

MORNING, NOON & 

NIGHTTIME -Carl Carlton 
(C. Sciarrotta, D. Monda), ABC 12089 
(Jugumba, ASCAP /One Marbale, BMI) 

I TRULY LOVE YOU -Tony Troutman 
(T. Troutman), Gram-0-Phon 457118 (Mother 
Fletcher, BMI) 

7,6,5,4,3,2,1 (Blow Your Whistle) 
-Gary Toms 
(R. Cook) PIP 6504 (Cookaway, ASCAP) 

Empire 

SNEAKIN' UP BEHIND 

YOU- Brecker Brothers 

(D. Grolnick, W. Lee, D. Sanborn, R. Brecker, 

M. Brecker), Arista 0122 (Carmine Street, BMI) 

REMEMBER THE RAIN -21st Century 

(M. Smith), RCA 10201 (Kizzie, ASCAP) 

LET ME WRAP MY ARMS AROUND 

YOU -Solomon Burke 
(S. Burke), Chess 2172 (Chess /Janus) 
(First Central, BMI) 

SWEARIN' TO GOD- Frankie Valli 
(B. Crewe, D. Randell), Private Stock 45021 (Hearts 

Delight /Caseyem /Desidera, BMI) 

ALL THE WAY IN OR ALL THE WAY 

OUT -Betty Swann 

(C. Putnam, R. Lane), Atlantic 45-3262 (Tree, BMI) 



o 

o 

o 

"So -- ;eror Later" 
I pÑssîons 
sasmaih! 

Curtom Records. 



60 

General News 

`Northern Soul' Builds Excitement 
Continued from page 1 

cater for the never ending demand. 
Pye set up Disco Demand, organized 
by Dave McAleer, U.S. product con- 
troller. It was an instantly successful 
move. Records were tugged from the 
deeper vaults of U.S. Wand, Scepter 
and Roulette, plus a few golden old- 
ies from Pye's on British repertoire. 

Of the first 15 releases all but one 
reached the Top 100, and each sold 
at least 15,000 copies. The Javells' 
"Goodbye Nothin' To Say" was the 
first Top 30 hit for the label, and a 
local production "Under My 
Thumb" by Wayne Gibson who 
previously had merely scratched a 
living in the beat boom of the early 
1960s. 

McAleer, rightly proud of his la- 
bel's achievements, says: "I have 
been an r &b fan for years. We'd long 
been aware there was something 
really different about the Northern 
scene where disco dancing is a way 
of life in the area, and I was con- 
vinced that certain records, disco - 
oriented, could sell enough copies in 
the north alone to make release 
worthwhile." 

His theory is that the northern 
fans "wore out" the old Tamla -Mo- 
town craze, turned to other material 
with the same kind of dance beat, 
and latched onto the imported oldies 
flooding in from the U.S. around 
1971. 

What he looks for principally is 
product that fulfills the rhythmic re- 
quirements of the northern disco 
fans. Occasionally he finds a con- 
temporary record which fills the bill, 
and that would also be released on 
Disco Demand. 

Disk jockeys in the big northern 
clubs are hero figures. They "trade 
test" possible Disco Demand re- 
leases in advance. What matters sim- 
ply is whether the dancing fans find 
the rhythm right. 

Wigan is an industrial center of 
grimy buildings and little charm. 
But it has become the focal point of 
the black music scene. The Casino 
there, with a membership of nearly 
60,000 local dance -mad fans, is the 
Mecca. Mike Walker is the manager. 

He says: "As a kid I was interested 
in soul. I collected a lot of singles 
from import specialists, which had 
been U.S. hits, but meant little here 
because of the Mersey boom trig- 
gered off by the Beatles." 

As a disk jockey he started playing 
singles that had never taken off in 
the U.K. Records like Edwin Starr's 
"Backstreet" and the 1966 released 
"S.O.S." The Casino enjoyed a 
boom in attendance. So did Wigan's 
Rugby Club. Records originally re- 
leased, often with no impact then, 
between 1964 and 1969 took on a 
new significance because so much of 
the contemporary chart material just 
was no good for dancing. 

Walker insists that this Northern 
Soul craze is something the fans dis- 
covered for themselves -"not some- 
thing thrust upon them by record 
companies or radio stations." And it 
is a craze based almost entirely on 
recorded music for there are few per- 
forming bands involved in the scene. 
A few are breaking through, like the 
Average White Band or Kokomo, 
but the disk jockey is the man with 
real power. 

Now, artists like Edwin Starr and 
the Detroit Emeralds perform in the 
northern discos and are tremen- 
dously popular. Wigan, however, 
has produced its own soul band, Wi- 
gan's Ovation, but it was a working 
band long before becoming part of 
the soul scene. 

New clubs are being formed in the 
northern areas, with business almost 
guaranteed because so many fans 

have to be turned away from the 
main halls. 

More labels are being set up to 
cope with the demand. There is 
Black Magic, organized by Notting- 
ham's Selectadisc, an outlet for 
disco -orientated product from the 
multitude of small, independent 
soul companies. The first two, by the 
Sharonettes, a four -girl group in- 
cluding Clydie King who updated 
the Rivington's 1962 hit "Papa Oom 
Mow Mow" and Bob Relf's 
"Blowin' My Mind To Pieces," came 
from Soul Fox in Los Angeles. 

Black Magic also produced "Bok 
To Bach" by Father's Angels, a 1968 
recording from the Jerry Ross Herit- 
age label. But there is also "Back To 
Bach" by the Sounds of Lancashire, 
a locally produced Disco Demand 
release. 

The market swings along on sin- 
gles in the main, because the accent 
is on dancing at a specific tempo. In 
the beginning, predictably, there 
was much trouble with bootleggers 
but firm action by record companies 
is gradually stamping that out. But 
each week certainly produces a new 
surprise in terms of what is selling. 

Wigan's Ovation came through to 
a top 10 hit with "Skiing In The 
Snow," having been signed up by 
the independent Spark label. Wi- 
gan's Chosen Few had a hit with 
"Footsee" and the record was fea- 
tured on the nationally networked 
"Top Of The Pops" BBC -TV pro- 
gram -and that record qualifies as 
just about the freakiest in an admit- 
tedly freaky business. 

For the Chosen Few consisting of 
a group of Wigan Casino dancers 
who won a competition for hand - 
clapping -the winners were invited 
to London, to the Pye studios, to dub 
on hand -clapping over an original 
Roulette r &b record, agreement hav- 
ing been reached with the owners of 
the master. 

Casino manager Mike Walker: 
"Now that the sound is becoming 
more commercial, it is taking on its 
own meaning. It is no longer an un- 
derground form of music." 

Yet there are people involved, no- 
tably some of the disk jockeys, who 
somehow want to keep the Northern 
Soul scene just for the north. But 
there are signs of it spreading to the 
midlands and perhaps even the 
south. A new center, with a 1,000 ca- 
pacity, opened in April near Chipp- 
ing Sodbury, which is nearer south 
than north. 

But there are U.S. artists, some of 
them perhaps no longer involved in 
the music industry, who are house- 
hold names in the north of England. 
On the Disco Demand series, for in- 
stance, there were releases by Jerry 
Williams, and Frankie and the Clas- 
sicals, and Fuzz, and a break- 
through big seller was "Dance, 
Dance, Dance" by the Casualeers. 
And there have been releases from 
Al Wilson, Johnny Blair and Wally 
Cox. Nancy Wilson is a bigger name 
than most, but she is enjoying a new 
area of popularity through Northern 
Soul. 

And then there was the freaky 
case of the Javells and a hotly - 
plugged single called "Goodbye 
Nothing To Say" on Disco Demand. 
At first the belief was that this was 
another little -known American 
black group, unearthed from the ar- 
chives. In fact it turned out to be a 

British group, with a white lead 
singer who operated under the name 
Nosmo King, a play on No Smok- 
ing. Once the shock of his voice 
being of white origin had subsided, 
the record went on to hit the Top 30. 

But every month sees new "dis- 
coveries" in the Northern fields. 
Recently there has been consider- 
able action on singles like "Music 

Maker" by King Sporty, originally 
on the Tashamba label, and on 
Snoopy Dean's "Shake And Bump" 
which emerged from the Blue 
Candle repertoire. 

Often there are intriguing stories 
surrounding releases which click 
with the disco thousands. One was 
"Bet You If You Ask Around" by 
the Perception String Orchestra. 
Historically, this was the instrumen- 
tal backing track of a record by Vel- 
vet, which passed virtually unno- 
ticed in 1972 -73 and it was later put 
down as the backing track for a 
somewhat more successful single 
called "Betcha If You Check It Out." 

While Northern Soul is now being 
talked about at an international 
level, the scene has been in existence 
in various forms since the mid- '60's. 
But it has always been a matter of 
rhythm. A particularly heavy, 
leaden kind of rhythm that origi- 
nally existed in the Motown sounds. 
The drums play perhaps the most vi- 
tal part in triggering off the action. 

Studio product from Chicago has 
had its support, as has Detroit. It's 
not the name of the artist that is the 
name of the group: it's that okay 
rhythm which is instantly recog- 
nized by devotees of Northern Soul. 

Dave McAleer watches develop- 
ments constantly. He keeps in close 
touch with the changing emphasis in 
sounds. Often imported disks click 
but have no U.K. outlet. McAleer 
then turns disk detective and tracks 
down the source and arranges a 
Disco Demand release. 

The music's popularity produces 
coach loads of fans arriving in Wi- 
gan and Blackpool and other centers 
of Northern Soul from southcoast 
areas some 200 miles away. 

Northern Soul is holding and de- 
veloping interest. And it is also pro- 
ducing financial reward for little - 
known artists who in many cases 
must have long ago abandoned any 
hope of building more than small 
specialist fan loyalty. 

_Soul Sauce 
Continued from page 58 

sored by the Sickle Cell Anemia 
Foundation. 

It is reported that Ms. Franklin 
will do a comedy skit during the 
show for the first time in her career. 

Nancy Wilson has a new album 
due in June, "Come Get To This," 
on Capitol Records. This album is 
her first in some time and is pro- 
duced by Gene Page. United Artists' 
recording artist Odia Coats will re- 
lease her first album for the label, 
"Odia Coats." Ms. Coats is the pro- 
tege of Paul Anka and his partner of 
the hit record "You're Having My 
Baby." 

The Capitol recording artists Ta- 
vares have their third album sched- 
uled for release shortly. The new al- 
bum will contain material written by 
the group. ... Blue Magic's newest 
album is tentatively titled "13 Blue 
Magic Lane" on Atlantic Records. 
The album is produced by WMOT 
Productions and Norman Harris, 
with the backing of the MFSB or- 
chestra. The tunes recorded thus far 
are a continuation of the group's 
journey into spiritualism, sorcery 
and the occult, says Ken Friedman, 
P.R. agent for the singers. ... 
Twenty -seven year -old Glen Carl 
Leonard, from Washington, D.C., 
has been named successor to Damon 
Harris of Motown Records' Tempta- 
tions. 

* * * 
Remember ... we're in communi- 
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, 

.- -'13 Artist, Label & Number . 
% 

Artist, label & Number 

. , 3 (Dist. Label) t= 3 (Dist. Label) 

3 7 JUST ANOTHER WAY TO 32 36 4 THE WIZ /ORIGINAL CAST 

SAY I LOVE YOU RECORDING 
Barry White, 20th Century 1.466 Atlantic SD 18137 

2 12 5 SURVIVAL 33 26 15 PERFECT ANGEL 
O'lays, Philadelphia International 

Minnie Riperton, Epic KE 32561 
KZ 33150 (Columbia) 

(Columbia) 

3 1 22 SUN GODDESS 
Ramsey Lewis, Columbia KC 33194 34 27 17 HARD CORE POETRY 

Tavares, Capitol ST 11316 

4 2 11 MISTER MAGIC 
Grover Washington Jr., Kudu KU 20 35 34 10 TOM CAT 
Si (Motown) Tom Scott & The L.A. Express Ode 

5 4 14 TO BE TRUE 
Harold Melvin & The Bluenotes, 

SP 77029 (A &M) 

Philadelphia International KZ 33148 

(Columbia) 

36 45 6 POLAR AC 
Freddie Hubbard, CTI 6056 Sl 
(Motown) 

6 5 10 AL GREEN'S GREATEST 

HITS 37 32 4 A LITTLE KNIGHT MUSIC 
Hi SHL 32089 (London) Gladys Knight & The Pips, 

Soul S6 744 Sl (Motown) 

7 8 26 FLYING START 
Blackbyrds, Fantasy F-9472 38 41 3 INSIDE OUT 

8 10 27 FIRE 
Bohannon, Dakar DK 76916 

(Brunswick) 
Ohio Players, Mercury SRM-1 -1013 

(Phonogram) *EC* BLIND BABY 

9 9 26 EXPLORES YOUR MIND New Birth, Buddah BDS 5636 

Al Green, Hi SHL 32087 (London) 

ihr 48 2 THE BEST OF BILL * 16 22 RUFUSIZED WITHERS 
Rufus Featuring Chaka Khan, 

ABC ABCD 837 
Sussex 8037 

18 5 A QUIET STORM 0' 52 2 EXPANSIONS 

Smokey Robinson, Tamla T6 337 SI Lonnie Liston Smith & the Cosmic 

(Motown) Echoes, Flying Dutchman BOL1-0934 

(RCA) 

12 15 11 THAT'S THE WAY OF THE 

WORLD 42 43 5 CHOCOLATE CITY 
Earth, Wind & Fire, Columbia PC -Parliment, Casablanca NBLP 7014 

33280 

"or 25 4 ROLLING DOWN A 

MOUNTAINSIDE 

PHOEBE SNOW 
Phoebe Snow, Shelter SH 210 (MCA) 

Main Ingredient, RCA APL1 -0644 
58 2 LOVE TRIP 

14 6 28 I FEEL A SONG Tamiko Jones, Arista AL 4040 

Gladys Knight & The Pips, 

Buddah BDS 5612 45 35 18 URBAN RENEWAL * 23 5 SUPERNATURAL 
Ben E. King, Atlantic SD 18132 

of uPower, 

Warner r Bros. BS 2834 

16 17 13 MY WAY 46 50 4 THE TRAMPS 

Major Harris, Atlantic SD 18119 
Golden Fleece KC 33163 (Epic! 
Columbia) 

17 19 11 CAUGHT IN THE ACT 
Commodores, Motown M6 -820 Si 47 47 11 MARK OF THE BEAST 

21 17 A SONG FOR YOU 
Willie Hutch, Motown M6-815 Sl 

Temptations, Motown C6 96951 48 NEW ENTRY ENERGY OF LOVE 

19 20 10 DISCOTHEQUE 
Intruders, TSOP KZ 33149 (CBS) 

Herbie Mann, Atlantic SD 1670 

NEW ENTRY MOON SHADOW 

20 22 4 I DON'T KNOW WHAT THE LaBelle, Warner Brothers BS 2618 

WORLD IS COMING TO 
Bobby Womack, United Artists 50 51 8 HUTSON 
UA- LA353 -G Leroy Hutson, Curtom CU 5002 

21 7 10 STEPPING INTO 
(Warner Bros.) 

TOMORROW 51 53 3 STRONGHOLD 
Donald Byrd, Blue Note BN- LA368 -G 

Barrett Strong, Capitol ST 11376 

28 4 IN THE POCKET 
Stanley Turrentine, Fantasy F 9478 52 37 6 TWO 

Bob lames, CTI 6057 SI (Motown) 

23 24 5 SOLID 
Mandrill, United Artists UA- LA408 -G 53 54 18 WOMAN TO WOMAN 

30 23 NEW AND IMPROVED 
Shirley Brown, Truth TRS 4206 

(Stan) 
Spinners, Atlantic SD 18118 

25 31 5 DISCO BABY 54 39 11 THE SUGAR MAN 

Van McCoy & The Soul City Stanley Turrentine, CTI 6052 SI 

Symphony, Avco AV 69006-698 (Motown) 

26 11 10 THE DRAMATIC JACKPOT 55 49 5 PEACH MELBA 
Ron Banks & The Dramatics, ABC Melba Moore, Buddah BDS 5629 
ABCD 867 

27 29 3 DISCO TEX & THE 56 57 3 THE BRECKER BROTHERS 

SEX- O -LETES Arista AL 4037 

Chelsea CHL 505 

57 60 2 MARGIE 
28 13 9 FEEL LIKE MAKIN' LOVE Margie Joseph, Atlantic SD 18126 

Roberta Flack, Atlantic SD 18131 

29 14 23 AVERAGE WHITE BAND 58 42 9 I NEED SOME MONEY 

Atlantic SD 7308 
Eddie Harris, Atlantic SD 1669 

30 33 24 FOR YOU 59 NEIYENTRY KOKOMO 
Eddie Kendricks. Tamla T6335 Kokomo, Columbia PC 33442 

(Motown) 

40 16 NIGHT BIRDS 
60 44 28 PIECES OF DREAMS 

La Belle, Epic KE 33075 (Columbia) 
Stanley Turrentine, Fantasy F-9465 



Songwriters Get 

200G Settlement 
NEW YORK -A U.S. District 

Court Judge has awarded in excess 
of $200,000 to songwriters Larry 
Brown and Irwin Levine in a con- 
version charge brought by them 
against their former managers, Stan 
Polley, Hello Management, Inc., and 
Three Dimension Management, Inc. 

Judge Lloyd MacMahon, acting 
on a verdict handed down by a jury, 
also ruled that Levine and Brown 
were not liable for defamation as 
counter -charged by Polley, Hello 
Management and Three Dimension. 

The charges and counter -charges 
arose out of a 1974 incident in which 
Levine and Brown each borrowed 
$100,000 from the Chemical Bank of 
N.Y. on a guarantee of BMI ad- 
vances. 

The plaintiffs charged that Polley 
received the two back checks and de- 
posited them in the management 
company's accounts. Later the funds 
were alledgedly changed into bearer 
treasury bonds and held in a Los 
Angeles safe deposit box. 

Levine and Brown contended that 
the money was personal loans and 
entirely outside the scope of their 
business with their management 
companies. 

1,766 Songs In 
Hansen Volume 

MIAMI BEACH, Fla.- Hansen 
Publications is marking the coming 
celebration of America's bicenten- 
nial with a release of "The 1776 
Song Book," a mammoth collection 
of 1,766 songs totaling almost 1,000 
pages. 

The book, which will be release in 
June, will be offered as a hardcover, 
clothbound edition with a retail 
price of $32.50, and in a special pre- 
publication, softcover edition which 
retails at $17.76 (a reduction from 
regular publication price of $25). 
The book is printed in two colors, 
with a double -varnished four -color 
cover. The soft cover will be "perfect 
bound," according to Joe Carlton, 
executive vice president of Hansen. 

The book includes features such 
as specially written flag songs, repro- 
ductions of commemorative postage 
stamps; a section of 100 songs which 
covers the years 1776 to 1876; 400 
songs of the early immigrants; folk 
songs; a section devoted to ethnic 
minorities; music of Broadway and 
Hollywood; and songs by Scott Jop- 
lin and other ragtime and early jazz 
composers. 

A special international sales pro- 
gram for the songbook will be set 
shortly. 

CBS -TV Pacts 
2 Music Shows 

LOS ANGELES -CBS -TV has 
approved two new summer shows 
featuring pop music. 

Joey Heatherton and her father, 
singer Ray Heatherton, will star on a 
Sunday night stanza beginning in 
July. Manhattan Transfer, in Au- 
gust, will launch a series after four 
weeks of the Heathertons in the 
same time slot. 

The net also has firmed a musical 
variety program headed by Dick 
Cavett for Saturday nights in Au- 
gust. His will beam from New York; 
the Heathertons and Manhattan 
Transfer will originate here. 

Fania Firms Japan 
LOS ANGELES -RCA Tokyo 

will distribute Fania Records in Ja- 
pan while representing the Fania 
Records catalog for three years in 
Korea, Hong Kong, Singapore, Ja- 
pan and the Fiji Islands. 

Latin 
Latins Worry About New Grammy Latin 

Scene 
SANTO DOMINGO 

Dominican singer Jazmin Obijo, 
who records for the Karen label, 
won the VII Dominican Song Festi- 
val, organized by AMUCABA 
(Assn. of Musicians and Singers). 
The song that won first place inter- 
preted by Jazmin is titled, "Nuestra 
Primavera" by composer brothers 
Fernando and Ricardo Escovar. One 
of the judges at the festival was An- 
tonio Alvarez, organizer of Latin 
American festivals in New York and 
Miami. 

Dominican group Felix del Ro- 
sario y Sus Magos (Borinquen) re- 
turned after a concert tour in the 
U.S. which included participation in 
a concert at Madison Square Gar- 
den in New York. The group have a 
new recording out called, "Mi An- 
helo." 

Cuban singer Olga Guillot (Mu- 
sart) now residing in Mexico, was 
booked for dates at the El Con- 
quistador nightclub and was 
presented on TV.... Los Hermanos 
Antor are the new representatives 
for CBS. 

Dominican songstress /composer 
Charitin Goico (Alhambra) was 
awarded the "Canto Y Composition 
de Musica Popular de 1975," a prize 
granted by the Puerto Rican Insti- 
tute, and one of the highest awards 
in the latin pop field. Charitin starred 
in a special review produced by 
husband /manager Elin Ortiz at the 
Caribe Hilton Hotel in San Juan. 
This show is later to be produced 
here at the Embassy Club of the Ho- 
tel Embajador. Charitin's latest al- 
bum which was recorded in Spain is 
on the market here and abroad and 

LOS ANGELES -Latin musi- 
cians and record company execu- 
tives are pleased with the announce- 
ment by the Recording Academy 
there will be a best Latin record of 
the year next year, but they express 
concern over just what style of Latin 
music will gain the accolade. 

Lee Martinez of Freddy Records 
in Corpus Christi, Tex., points to the 
various styles of Latin music: Tex - 
Mex, Mexican, Chicago, salsa from 
New York, some Latin jazz and ma- 
terial from South America. 

"NARAS will probably be in- 

This story was compiled from dis- 
patches by Ray Terrace in Los An- 
geles and Ralph Lew in New York. 

fluenced by what is popular in New 
York because in Califronia you find 
mostly Chicago and Mexican while 
in New York it's mostly salsa." 

Arnaldo Ramirez Sr. of the House 
of Falcon in McAllen, Tex., echoes 
the comment about the different 
sounds of Latin music making it 

includes several of her own compo- 
sitions. 

Singer Hugo Henriquez (Oro Rec- 
ords) from Ecuador and winner of 
the second latin american festival in 
New York, was presented at the El 
Castillo Nightclub. Henriquez was 
booked by agent Jose Gomez. 

Other artists who have been 
signed by Jose Gomez for future 
performances here are Spanish art- 
ists Juan Bao (Pana), Patxi Andeon 
(Philips) and Mary Trini (UA Lat- 
ino). Recordings of these three sing- 
ers are getting considerable airplay. 
Another Spanish artist getting heavy 
airplay is Danny Daniel (Polydor) 
with his latest recording: "Viento de 
Otono." FRAN JORGE 
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This 
Week 

TITLE -Artist, Label & 

Number (Distributing Label) 
This 
Week 

TIRE- Artist, Label & 

Number (Distributing Label) 

1 

2 

3 

4 

5 

6 

7 

TORTILLA FACTORY 
Tortilla Factory, Falcon FL4063 

LOS CLASICOS 
Roberto Pulido Y, GC 110 

VICENTE FERNANDEZ 
El Idole De Mexico, Caytronics 1420 

ANGELICA MARIA 
Angelica Maria, Sonido Internacional SI 

8009 

LOS ÚNICOS 
Siempre, UNI 1001 

LATIN BREED 
Minus One, GC 111 

COSTA AZUL 
El La Cumbra, NV304 

8 YOLANDA DEL RIO 
Ay Mama, Los Que Te, Arcano 3271 

9 SUNNY &THESUNLINERS 
Los Enamorados, Keyloc 3020 

10 JULIO IGLESIAS 
A Flor De Piel, Alhambra 19 

11 CORNELIO REYNA 
Cuatro Estrellas En El Cielo, CR 5044 

12 LOS KASINOS 
Los Kasinos, UNI 1002 

13 CARLOS GUZMAN 
Carlos Guzman, Falcon FL 4062 

14 LOS CACHORROS 
La Onda Pesada De, BC 1110 

15 ANGELES NEGROS 
ATi, UA 135 

IN NEW YORK 

I 

2 

3 

4 

5 

6 

7 

HECTOR LAVOE 
La Voz, Fania XSLP -00461 

TICO ALEGRE ALL STARS 
Live At Carnegie Hall, Tico 1325 

SONORA MATANCERA 
50 Anos, Secco SSD-4001 

ORCH. ARAGON 
75, Sabor 001 

HARLOW 
Live in Quad, Fania QXSLP -00472 

CORTIJO & ISMAEL RIVERA 
Juntos Otra Vez, Coco CLP -113XX 

CELIA & JOHNNY 
Quimbara, Vaya XVS -31 

8 

9 

10 

11 

12 

13 

14 

15 

RAY RODRIGUEZ 
And Duro, Mericana XMS -130 

MANGUEL & BATATO 
Understanding Latin Rhythms, LP 
Ventures -337 

EDDIE PALMIERI 
The Sun of Latin Music, Coco CLP -109XX 

JOE BATAAN 
Afrofilipino, Salsoul Sal -4101 

JOHNNY VENTURA 
En Accion, Discolor -70 

EL CRAN TRIO 
A Que No Te Atreves, Montilla 

ODILIO GONZALEZ 
En Escena, Dial -1059 

MONGUITO SANTAMARIA 
En Una Nota, Inca XSLP -1040 

hard to pick one representative disk 
as the best. "It will be difficult to 
choose just one best record of the 
year," the executive says. 

Manuel Rangel of Rangel Rec- 
ords in San Antonio finds one award 
"very restricting." Does this mean 
recordings produced in the U.S. or 
will it be those produced inter- 
nationally? he asks. 

Larry Harlow, the New York or- 

McCartney Buys 
NEW YORK -Paul McCartney 

has purchased the publishing rights 
to Whale Music, broadening the 
base of his own McCartney Music 
Inc. which also holds publishing 
rights to the Buddy Holly Music 
catalog. Whale Music standards in- 
clude "If I Didn't Care," "Beyond 
The Sea," "Poor People of Paris" 
and "All Or Nothing At All." 

chestra leader and governor of the 
New York NARAS chapter, is elated 
with the development. He says he 
tried to have NARAS set three Latin 
categories: best salsa LP of the year, 
best artist and best non -salsa LP. 
"But I'm happy to have one award." 

Eddie Palmieri, speaking via 
phone from Puerto Rico where he 
was recording an LP, says that now 
is the time for bigger things to begin 
happening for Latin musicians, 
composers, producers and arrang- 
ers. 

George Simon, head of the New 
York NARAS chapter, points out 
that when rhythm and blues was 
added to the Grammy list in 1965, it 
had only one award, but by last year 
the number had increased to six in- 
cluding gospel. 

An extensive campaign by 
NARAS to enroll the Latin industry 
is being planned. 

r VAYA 

61 

VAYA RECORDS 
is proud to present on its label 

ISMAEL RIVERA 
with .a new single # V -5084 

"SOY FELIZ" 
the title tune from his soon to be released LP 

01st: R &J. 108 Sherman Avenue, New York. N.Y. 10034 (212) 942 -8185 f. 
Allied Wholesale: Calle Cerra #610, Santurce. P.R. 00927 (809) 725 -9255/ 
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R & J Records Inc. 1§) 
108 SHERMAN AVENUE YORK. N.Y. 10034 

212 942 -8185 

108 SHERMAN AVENUE NEW YORK, N.Y. 10034 

(212) 942 -8185 
Home of 

Salsa 
Home of 

Salsa 

Looking For Latin Music? 
We are the largest Latin Distributor in the country. We 
will be glad to assist you in selecting top -selling product 
in the fastest growing market in the record business. 

We stock Hit Product on all these major labels: 

FAN IA 
INCA 
TICO 
PRONTO 
BORINQUEN 
ARTOL 
E.G.C. 

COCO 
GOTIQUE 
ALEGRE 
MER ICANA 
MATE 
ALL -ART 
NELIZ 

VAYA 
EXITOS 
T.R. 
CALIENTE 
VELVET 
RICO 
MONTILLA 

Top artists such as: 
EDDIE PALMIERI 
RAY BARRETO 
TITO RODRIQUEZ 
PACHECO 
LA SELECTA 
CAMILO CESTO 
HECTOR LAVOE - 
RICARDO RAY & BOBBY CRUZ 
CHEO FELICIANO 

TITO PUENTE 
WILLIE COLON 
ISMAEL RIVERA 
CELIA CRUZ 
EL GRAN COMBO 
JOE BATAAN 
MONGO SANTAMARIA 
LA LUPE 
JOE CUBA 

All orders shipped C.O.D., f.o.b. New York. 
Call us for free catalogs and prices. 

R &J Records Inc. 
IÚ8 SHERMAN AVENUE NEW YUKK, N.Y. 10034 Home of 

Salsa (212) 942 -8185 
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Country 
°4 4TH ANNUAL REUNION SHOW nood~ 

Over 200 Pioneers at Fan Fair 
NASHVILLE -Some of the big- 

gest names out of the past will ap- 
pear at the fourth annual Reunion 
Show during Fan Fair June 14. 

As reported in Billboard several 
weeks ago, more than 200 pioneers 
from all over the nation have been 
invited to appear at the two- and -a- 
half hour show at the Municipal Au- 
ditorium. 

The acceptance list already is 

heavy for the function, which will be 
co- hosted by T. Tommy Cutrer, 

Minnie Pearl, Pee Wee King and the 
Duke of Paducah. Fred Carter will 
be the musical director, with the Jor- 
danaires doing vocal backgrounds 
and Ben Smathers production coor- 
dinator. 

Those already confirmed for at- 
tendance, in addition to those al- 
ready named, are Lenny Aleshire, 
the Bailes Brothers, Alcyone Bate 
Beasley, Bonnie Lou and Buster 
Moore, Pete Kirby, Blondie Brooks, 
Alex and Ola Belle Campbell, 

Photo by Lawless & Son 

FENDER GOLD -The Freddy Fender version of "Before the Next Teardrop 
Falls" has been certified gold, and all concerned celebrate. Left to right: Sam 
Herro (Fender's Road Manager); Jim Foglesorg, president, Dot Records; 
Fender; producer Huey P. Meaux; Mickey Moody, Sugar Hill Studio manager. 

Cousin Rachel, Smokey Dacus, 
Ethel Delaney, Buddy Durham, Jim 
Eanes, the Fruit Jar Drinkers, Kirk 
McGee, Clifton McGee, Sam 
McGee, Jimmy Gately, Hank Gar- 
land, Lonnie Glosson, Issac 
Gordhead, James Buchanan, Sid 
Harkreader, Paul Howard, Shot 
Jackson, Ramona Jones, Ernie Lee, 
Wade Mainer, Leon McAulife, 
Laura Lee McBride, Neal 
McCormick, Patsy Montana, Clyde 
Moody, Zeke and Wyley Morris, 
Harold Morrison, Webb Pierce, Red 
River Dave McEnery, Billy Sage, 
Sanie Wilson, Jimmie Skinner, Red 
Speeks, Chester Studdard, Floyd 
Tillman, Speedy West, Jimmy 

(Continued on page 64) 

Jud Collins Director 
Of Major Tourney 

NASHVILLE -Jud Collins of 
WBM, and not Frank Rogers, has 
been the director of the Pro- Celeb- 
rity Golf Tournament held here in 
October for the past two years. 

Rogers ran the tournament for a 
number of years after having suc- 
cessfully operated the Fort Worth 
Invitational. During his tenure of 
operation, he turned the event into a 
tournament which made money for 
the various charities involved. 

Collins resigned after last year's 
tournament, and a new director has 
not yet been named. 

Rogers did not make the proposal 
that the entry fee for participants be 
raised to $1,000. 

NoshvîlleScene 1 
By COLLEEN CLARK 

Ronnie Milsap, through his man- 
ager, Jack Johnson, scheduled an 
appearance on the "Grand Ole 
Opry" for the first time, and for rea- 
sons unknown, cancelled out and 
did not appear.... Brian Shaw made 
one of his infrequent appearances. 
But his record release was so new the 
musicians didn't know it, and he had 
to do an old Hank Williams stand- 
ard. ... Tammy Wynette had a citi- 
zens band radio stolen from her car. 
The $189 radio was taken while she 
was at a shopping center in broad 
daylight. ... Jack Greene, who took 
off the entire month of April to do 
some farming, is back on the road 
with a Texas tour. ... On the Hank 
Cochran -Willie Nelson single on 
Lone Star Records, which may or 
may not be released, Jeannie Seeley 
has one line in the song. ... Jeanne 
Pruett, who for years has been add- 
ing on to her home, now has bought 
another. It's a lake home, for recrea- 
tion purposes only. 

Two thousand T- shirts saying 
"The Most Wanted Woman In 
Town" are being shipped to ladies 
who work in one -stops across the na- 
tion. The giveaway is part of the pro- 
motion for Roy Head's new single. 
... Diana Trask, who starred with 
Danny Thomas at the Sands Hotel in 
Las Vegas last, will be the only fe- 
male country artist appearing with 
him at The Shower of Stars in Mem- 
phis to raise- funds for St. Jude's 
Children's Hospital. They hope to 
raise $1.4 million during the cam- 
paign. ... Sheila Tilton, Con Brio 

recording artist from Hawaii, has 
joined the Buddy Lee Agency for 
bookings. ... Liberty Hills, Texas, 
has been chosen as the site for Willie 
Nelson's annual July 4th picnic... . 

Jack Greene served as a score -caddy 
for a pretty female foursome at the 
Four Star Golf Tournament. He 

(Continued on page 66) 

Sam Wallace Is 
Dead At Age 70 

ATLANTA -Sam Wallace, pro- 
motion man for RCA Records for 
many years, died Monday, May 19, 
after a brief illness. 

Wallace, who would have been 70 
years old May 29, began his career in 
the recording industry with RA in 
1927. He was instrumental in the ca- 
reers of artists such as Chet Atkins, 
Ferlin Husky, Porter Wagoner, Dot- 
tie West, Elvis Presley and many, 
many others. 

Last September some 350 friends 
and associates gathered here to pay 
tribute to Wallace for his contribu- 
tions to the music industry. A Sam 
Wallace Scholarship Fund at 
Georgia State Univ. was begun with 
the proceeds from that testimonial. 
The family requests that anyone 
wishing to remember Sam, make 
that rememberance in the form of a 
donation to that fund. 

Donations may be sent to The 
Sam Wallace Scholarship Fund, 
Georgia State Univ., University 
Plaza, Atlanta, Ga. 30303. 

,41+ , 9 
- - 

A Sure Shot#1 
Stations everywhere are raving 

over Tommy's biggest hit ever... 

'THAT'S WHEN MY 
WOMAN BEGINS' 

Tommy Overstreet 

Exclusively on ABC /DOT Records el3225 S NORwOOD 
TULSA OKLAHOMA 74135 

9181 663-3883 

IHE JIM HALSEYC.INC. 
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Country 

Shannon Label 

Firms Distribs 
NASHVILLE -Negotiations have 

been completed for the international 
distribution of Shannon Records, 
owned by Mary Reeves Davis, 
widow of the late Jim Reeves. 

The distribution deals were 
worked out with British Decca for 
the United Kingdom and Europe, 
RCA of Canada, Victor Music In- 
dustries of Japan, and RCA Ltd. of 
Australia. 

The contracts were negotiated by 
Harry Jenkins, general manager of 
Shannon, and Dick Broderick, the 
label's international consultant. 

The early international releases 
include singles by Roy Head, 
George Kent, Bud Logan, Wilma 
Burgess, Harlan Sanders, Jimmy C. 
Newman and Nancy Ryan. 

Homa Disks Buys 
Producers Studio 

OKLAHOMA CITY -Mickey 
Sherman, president of Homa Rec- 
ords, has purchased Producer's 
Workshop, a massive 16- track, quad 
studio here. 

Sherman, who also will be presi- 
dent of the studio complex, will pro- 
duce his own records there, basically 
country, and also do custom work. 
In addition to the studio, he bought 
all the adjoining property, including 
a small shopping center. 

Gene Delehay will maintain of- 
fices in the building, and continue 
the production of commercials. 
Fuzzy Cummings will operate the 
studio. 

Sherman has just finished a new 
single and LP with Anthony Arm- 
strong Jones, and a single by Walt 
Wilder which is a tribute to the late 
Bob Wills. 

The Producer's Workshop studio 
is fully equipped, with organ, drums 
and other instruments. 

Brite Star Sees 
Bright Custom $ 

NASHVILLE -Brite Star Rec- 
ords' Tex Clark takes issue with 
those expressing doubts over the fu- 
ture of the custom business. Clark, 
who handles production, promotion 
and distribution, says his custom 
business is booming, and repeat 
business is on the increase. 

"We see absolutely no signs of a 
recession in this field," he says. He 
says he has tried to hold costs down 
during this time, and consequently 
all facets of his business are on the 
upswing. 

A single on new artist Carl Storey 
already has been cut, and is sched- 
uled for release in the very near fu- 
ture. 

Mrs. Rose Ailing 
NASHVILLE -Mrs. Margaret 

Rose, wife of publisher and label ex- 
ecutive Wesley Rose, was in serious 
but stable condition at Park View 
Hospital here following a massive 
heart attack. 

She was placed in intensive care 
following the coronary, which oc- 
curred while she was at home. 

Rose heads Hickory Records and 
the Acuff -Rose Publishing complex. 

200 Pioneers 
Continued from page 62 

Bryant, Cousin Wilburn West - 
brooks, Ray Whitley, Doc & Chickie 
Williams, Lula Belle and Scotty 
Wiseman, and Skeets Yaney. 

The show is sponsored by the 
Country Music Assn. There will be a 

dinner for the old timers hosted by 
the Country Music Foundation. 
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THANK GOD I'M A 

COUNTRY BOY -John Denver 
(Sommers), RCA 10239 (Cherry Lane, ASCAP) 

WINDOW UP ABOVE-Mickey Gilley 
(G. Jones), Playboy 6 BMI) (Glad, BMI) 

MISTY -Ray Stevens 
(E. Garner, J. Burke), Barnaby 614 (Chess /Janus) 
(Vernon, ASCAP) 

WHEN WILL I BE LOVED -Linda Ronstadt 
(P. Evenly), Capitol 4050 (Acuff -Rose, BMI) 

BRASS BUCKLES-Barb' Benton 
(B. Borchers, M. Vickery), Playboy 6032 (Tree, BMI) 

TOO LATE TO WORRY, 

TOO BLUE TO CRY - Ronnie Milsap 
(A. Dexter), RCA 10228 
(Hill & Range /Elvis Presley /Noma, BMI) 

I AIN'T ALL BAD- charley Pride 
(1. Duncan), RCA 10236 (Roz Tense, BMI) 

TRYIN' TO BEAT THE 

MORNING HOME -T.G. Shepard 
(R. Williams, T.G. Shepard, E. Kahanek), Melodyland 
6006 (Motown) (Don Crews, BMI) 

YOU'RE MY BEST FRIEND -Don Williams 
(W. Holyfield) ABC /Dot 17550 (Don Williams, BMI) 

FROM BARROOMS TO 

BEDROOMS -David Wills 
(D. Wills, S. Rosenberg), Epic &50090 (Columbia) 
(Double R, ASCAP) 

LIZZIE & THE RAINMAN -Tanya Tucker 
(K. O'Dell, L. Henley), MCA 40402 
(House Of Gold, BMI) 

THESE DAYS 

Barely Get By)- George Jones 
(G. Jones, T. Wynette), Epic 850088 (Columbia) 
(Altam, BMI) 

I'M NOT LISA -Jessi Coney 
(J. Colter), Capitol 4009 (Baron, BMI) 

WORD GAMES -Billy Walker 
(R. Graham) RCA 10205 (Show Biz, BMI) 

RECONSIDER ME -Narvel Felts 
(M. Lewis, M. Smith), ABC /Dot 17549 
(Shelby Singleton, BMI) 

HE'S MY ROCK- Brenda Lee 

(S.K. Dobbins), MCA 40385 (Famous, ASCAP) 

FORGIVE & FORGET -Eddie Rabbit! 
(E. Babbitt, E. Stevens), Mlektra 45237 
(Briar Patch /Deb Dave, BMI) 

(Hey Won't You Play) ANOTHER 

SOMEBODY DONE SOMEBODY WRONG 

SONG-8J. Thomas 
(C. Moman, L. Butler), ABC 12054 (Press /Tree, BM)) 

THERE I SAID IT -Margo Smith 
(M. Smith), 20th Century 2172 (Jidobi, BMI) 

LITTLE BAND OF GOLD -Sonny James 
(J. Gilreath), Columbia 3-10121 (Beaik, BMI) 

THE MOST WANTED WOMAN 

IN TOWN -Roy Head 
(R. Porter, B. tones, D. Wilson), Shannon 829 (NSD) 
(MaRee, ASCAP) 

I'D LIKE TO SLEEP 'TIL I 

GET OVER YOU- Freddie Hart GET 
Bowling), Capitol 

YOU-Freddie 
H ham Hall, BMI g). P (Brougham ) 

ITS ALL OVER NOW-Charlie Rich 
(C. Rich), L RCA 

OVER 
(Charlie arli, BMI) 

SHE TALKED A LOT ABOUT TEXAS- 
Cal Smith 

_ 
(D. Wayne), MCA 40394 (Coal Miners, BMI) 

MISSISSIPPI YOU'RE ON 

MY MIND - Stoney Edwards 
(J. Winchester), Capitol 4051 (Fourth Floor, ASCAP) 

WHERE HE'S GOING, I'VE ALREADY 

BEEN /THE KINDA WOMAN 
I GOT -Hank Williams Jr. 
(B. Cartee, E. Montgomery, H. Williams Jr.), MGM 
14794 (Al Cartee /Tree, NI) 

BEYOND YOU - Crystal Gayle 

(B. Gatzimos, C. Gail), United Artists 600 
(Stonehill, BMI) 

(There She Goes) I WISH 

HER WELL -Don Gibson - - 
(D. Gibson), Hickory 345 (MGM) (Acuff-Rose, BMI) 

HURT - Connie Cato 
(J. Crane, A. Jacobs), Capitol 4035 (Miller, ASCAP) 

COLINDA-Fiddlin' Frenchie Burke & The Outlaws 
(J. Williams), 20th Century 2182 (Jack &Bill, ASCAP) 

FIREBALL ROLLED A SEVEN-Dave-Dudley 
(R. Banam), United Artists 630 (New Keys, BMI) 

BOILIN' CABBAGE -Bill Black Combo 

(G. Michael, B. Tucker, L. Roger), Hi 2283 (London) 
(Fi /Bill Black, ASCAP) 

DREAMING MY DREAMS WITÑ YOU- 
Waylon Jennings 
(A. Reynolds), RCA 10270 (Jack, BMI) 

GOOD NEWS BAD NEWS -Eddie Raven 

(P. Richards), ABC 12083 (Senor, ASCAP) 
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7 PERSONALITY -Price Mitchell 
(L. Price), GRT 020 (Chess /Janus) 
(Lloyd & Logan, BM)) 

4 THAT'S WHEN MY WOMAN 

BEGINS -Tommy Overstreet 
Gillespie), ABC /Dot 17552 (Ricci Moreno, SESAC) 

7 SHE'S ALREADY GONE -Jim Mundy 
Mundy), ABC 12074 (Chappell, ASCAP) 

5 FREDA COMES, FREDA GOES -Bobby G. Rice 
(Hazelwood, Cook, Greenaway), GRT 021 (Chess /Janus) 
(Cookaway, ASCAP) 

6 PICTURES ON PAPER -Jeris Ross 

( 
G F Paxton), ABC 12064 (Acoustic, BMI) 

4 CLASSIFIED -c.w. McCall 
(B. Fries, C. Davis), MGM 14801 

Gramophone, SESAC) 

7 BURNING- Ferlin Husky 
(1. Foster, B. Rice). ABC 12085 (Jack & Bill, ASCAP) 

6 HELLO, I LOVE YOU - Johnny Russell 
(R. Rogers), RCA 10258 (Newkeys, BMI) 

10 41st STREET LONELY HEARTS 

CLUB /WEEKEND DADDY -Buck Owens 
(J. Shaw, D. Knutson), Capitol 4043 (Blue Book, BMI) 

8 MY OLD KENTUCKY HOME -Johnny Cash 

(R. Newman), Columbia 310116 (January, BMI) 

3 TR- O- U -B -L -E -Elvis Presley 
(J. Chesnut), RCA 10278 (Jerry Chesnut, BMI) 

13 SHE'S ACTING SINGLE (I'm Drinkin' 
Doubles) -Gary Stewart 
Off Carson), RCA 10222 (Rose Bridge. BMI) 

5 THE DEVIL IN MRS. JONES -Billy Larkin 
(E. Conley, M. Larkin), Bryan 1018 (Blue Moon, 
ASCAP) 

11 DON'T ANYBODY MAKE LOVE AT HOME 
ANYMORE -Moe Bandy 
(D. Frazier), GRC 2055 (Acuff -Rose, BMI) 

3 WHY DON'T YOU LOVE ME- Connie Smith 
(J. Williams), Columbia 310135 (Fred Rose, BMI) 

2 TOUCH THE HAND Twitly 
(C. Twiny), MCA 40407 (Twitty Bird, BMI) 

14 SMOKEY MOUNTAIN 
MEMORIES -Mel Street 
(Conley, Devereaux), GRT 017 (Chess /Janus) 
(Blue Moon, ASCAP) 

4 COUNTRY DJ. -Bill Anderson 
(B. Anderson), MCA 40404 (Stallion, BMI) 

14 ROLL ON BIG MAMA -Joe Stampley 
(D. Barst), Epic 8 50075 (Columbia) 
(Al Gallico / Algee, BMI) 

16 (You Make Me Want To Be) 
A MOTHER -Tammy Wynette 
(B. Sherrill, N. Wilson), Epic 850071 (Columbia) 
( Algee, BMI) 

4 HONEY ON HIS HANDS- Jeanne Pruett 
(T. Seals, M. Barnes), MCA 40395 (Donor, BM)) 

7 STEALIN'-(Jacky Ward) 

(J. Foster, B. Rice), Mercury 73667 (Phonogram) 
(Jack & Bill, ASCAP) 

3 WHAT TIME OF DAY -Billy Thunderkloud 
& The 

McCown), (R. McCown), 20th Century 2181 (Sawgrass, BMI) 

4 UNCHAINED MELODY- hie scam le p 
y 

(H. Zaret, A. North), ABC /Dot 17551 (Frank, ASCAP) 

3 EARLY SUNDAY MORNING -Chip Taylor 
(C. Taylor), Warner Bros. 8090 
(Blackwood /Bach Road, BM)) 

8 I LOVE A RODEO -Roger Miller 
(R. Miller), Columbia 310107 (Alhrond, BMI) 

2 MOVIN' ON -Merle Haggard 
(M. (M. Haggard), Capitol 4085 (Shade Tree /Kpieth, BMI) 

2 JUST GET UP AND CLOSE 

THE DOOR -Johnny Rodriguez 
(L. Hargrove), Mercury 73682 (Window, BMI) 

7 BABY- Tennessee Ernie Ford & Andre Willis 
(R. Griff), Capitol 4044 (Blue Echo, ASCAP) 

3 GOD'S GONNA GET'CHA 

(For That)- George Jones & Tammy Wynette 
(E.E. Collins), Epic 8 -5099 (Columbia) 
(Hermitage /Altman, BMI) 

4 LION IN THE WINTER -Hoyt Axton 
(H. Axton), A &M 1683 (Lady Jane, BMI) (' 

2 EVERYTIME YOU TOUCH ME (I Get 

High) - Charlie Rich 
(B. Sherill, C. Rich), Epic 50103 (Columbia) ( Algee, 

B, ASCAP) 

6 I'M AVAILABLE (For You To Hold Me - 

Tight) -Kathy Rames 
(D. Burgess, D. Farl), MGM 14797 (Golden West 

Melodies, BMI) 
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BIRDS & CHILDREN FLY 

AWAY- Kenny Price 
(R. Pennington, D. Hoffman), RCA 10260 

(Dunbar, BMI) 

YOU'RE GONNA LOVE YOURSELF IN THE 

MORNING -Roy Clark 
(D. Fritts), ABC /Dot 17545 (Combine, BMI) 

YOU KNOW JUST WHAT 

I'D DO -Lois Johnson 
(1. Foster, B. Rice), 20th Century 2187 
(Jack & Bill, ASCAP) 

MR. RIGHT AND MRS. WRONG -Mel Allis & 

Sherry Bryce 
(K. Westberry, H. Harbour), MGM 14803 
(Sawgrass, BMI) 

I WANT TO HOLD YOU - Stella Parton 
(B. Dean, S. Parton), Country/Soul 039 (Myownah/ 
Fishcummings, BMI: Owlofus /Holleyfish, ASCAP) 

leu Harris TOO FAR GONE- Emmy 
(B. Sherrill), Reprise 1326 (Warner Bros.) 
(Al Gallico, BMI) 

IT TAKES A WHOLE LOTTA LIVIN' IN A 

HOUSE -David Ro Rogers g 
(G. Paxton), United Artists 617 (Brushape, BMI) 

DEAL -Tom T. Hall 
(T.T. Hall), Mercury 73686 ( Phonogram) 

(Hall BMI) 

FARTHEST THING FROM MY 

MIND -Ray Price 
(J. Weatherly), ABC 12095 (Keca, ASCAP) 

LOVE IN THE HOT 

AFTERNOON -Gene Watson 
(V. Matthews, N. Westberry), Capitol 4076 (lack, BMI) 

EVERYTHING'S BROKEN DOWN - 
Larry Hosford 
(L. Hosford), Shelter 40381 (MCA) 
(His & Hers /On Fire, BMI) 

I THINK I'LL SAY GOODBYE - 
Mary Kay James 

lla, Chapman), Avco 610 

(DD on Williams, W BMp 

I WANNA KISS YOU- Nancy Wayne 
(B. Richards), 20th Century 2184 (New 
York Times, BMI) 

LETS LOVE WHILE 

WE CAN- Barbara Fairchild 
(R. Scaife), Columbia 310128 (Partner /Algee, BMI) 

MAY YOU REST IN PEACE- Meoldy Allen 
(K. Jean), Mercury 73674 ( Phonogram) 
(Milene, ASCAP) 

MIND YOUR LOVE -Jerry Reed 

(1.R. Hubbard), RCA 10247 (Vector, BMp 

SEARCHIN' -Melba Montgomery 
(P. Drake), Elektra 45247 (Hill & Range, BMI) 

ROLLIN' IN YOUR SWEET 

SUNSHINE- Dottie West 
(B. Morrison, J.M. Harris), RCA 10269 
(Music City, ASCAP) 

MOLLY (I Ain't Getting Any 
Younger - Dorsey Barnette 
(B. Linde), Melodyland 6007 (Motown) 
(Combine, BMp 

GHOST STORY -Susan Raye 
(J. Shaw), Capitol 4063 (Tree, BMI) 

GATHER ME- Marilyn Sellars 
(G. Dobbins, T. Austin), Mega 1230 

(Full Swing, ASCAP) 

IT TAKES FAITH-Marty 
(Mariposa, (M. Robbins), MCA 40342 (Mariposa, BMI) 

-Kenn HONKY TONK WAYS Y O'Dell 
(K. O'Dell), Capricorn 0233 (Warner Bros.) 
(House Of Gold, BMI) 

LOVE YOU BACK TO 

GEORGIA - Freddy /Rotor 
(L. Martine, Jr.), ABC /Dot 17554 (Ahab, BMI) 

IN THE MOOD -Joe Bob Nashville 
Sound Company 
(J. Garland, A. Razap, Capitol 4059 (Shapiro/ 
Bernstein, ASCAP) 

LYING IN MY ARMS -Rex Alton Jr. 
(J. Allen), Warner Bros. 8095 (Tree, BMI) 

I DONT LOVE HER 

ANYMORE - Johnny Paycheck 

(R. Lane, D. Morrison), Epic 8 -50111 (Columbia) 
(Tree, BMI) 

PUT ANOTHER LOG ON THE FIRE- Tompall 
(S. Silverstein), MGM 14800 (Evil Eye, BMI) 

ONE BY ONE -Jimmy Elledge 

(K. Bach, J. Lane), 4-Star 5 -1003 (Four Tay, BMI) 

ONE, TWO, THREE (Never Gonna Fall In 

Love Again) -Jim Glaser 

(B. McDill), MGM 14798 (Hall- Clement, BMI) 

STORMS NEVER LAST- Dottsy 
(J. Colter), RCA 10280 (Baron, BMI) 

UNFAITHFUL FOOLS -Leroy Van Dyke 

(B. Fischer). ABC 12070 (Ricci Moreno, SESAC) 

WOULD YOU BE MY LADY- David Allen Coe 

(D.A. Coe), Columbia 310093 (Window, BMI) 
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The Word 
Is Out. 

BILLY 

WALKER'S 
first single on 
RCA has that 
unmistakable 
number 1 sound. 

"WORD 

GAMES" 
PB -10205 

A BILL GRAHAM SONG 

RCA Records and Tapes 
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The follow -up to Stamplley's first Epic 
nun- ber ones here. 

"Dear Woman" makes it two for two 
killer singles from Stampley, or. Epic. 

Joe 
Stampley 

including: 
Dear Woman 

Rotl On 
Big Mama 

The Grand Tour 

Laura (What's He Got 
That I Ain't Got) 

Get On My 
Love Train 

8-5 114 "Dear omau" is the follow-up 
to "Roll on Big Mama", 8 5007 5 

On Epic Records. 

Counlry 

Jerry Lee Lewis 
Moves Pub Firm 

NASHVILLE-Jerry Lee Lewis 
now has moved his publishing inter- 
ests here from Memphis, joining the 
booking and promotion wings al- 
ready housed near music row. 

Involved in this move are Jerry 
Lee Music and related BMI and 
ASCAP catalogs. Business manager 
Robert Porter explains that having 
the publishing here is a matter of 
convenience, primarily for writers 
seeking outlets. The booking divi- 
sion, already established here, is 
headed by Earl E. Owens, Cecil Har- 
relson, general manager, heads all of 
the various enterprises. 

Lewis will open at Sacramento's 
El Ranch Hotel June 2, which is now 
under the ownership of Lloyd Hick- 
ey. He calls it the "world's largest 
country music complex." The main 
banquet room has a 600 -seat capac- 
ity, and is augmented by four other 
rooms. A regular country music 
string of shows will be appearing 
there, with Sunday afternoon blue- 
grass fests. 

Nashville 
Scene 

Continued from page 62 

couldn't play as he has a cast on his 
right wrist.... Lonzo and Oscar cur- 
rently appearing at the Ranch 
House, formally the Palomino Club 
in Nashville. Under the new man- 
agement, the club serves down home 
country cooking to go with the coun- 
try entertainment. 

When Tommy Cash appeared in 
Erie, N.Y. recently, the Mayor of 
Erie declared a "Tommy Cash Day." 
... Tanya Tucker has purchased a 
farm just outside Nashville and the 
Tucker family will be moving there. 
However, they will keep their busi- 
ness office in Little Rock, Ark. .. . 

Connie Eaton has signed a manage- 
ment contract with Paul Perry, one 
time manager for Jeannie C. Riley. 
... Don Williams and wife Joy have 
moved into their newly purchased 
100 -year old restored home.... Roy 
Clark has set Sept. 19 -20 as dates for 
the first Roy Clark Celebrity Golf 
Classic to benefit the Children's 
Medical Center in Tulsa, Okla. A 
special benefit performance will be 
held at the conclusion of the two -day 
tournament by participating celebri- 
ties at Mabee Center for the chil- 
dren. Clark and his family are mov- 
ing to Tulsa this summer from 
Davidsonville, Md. where they have 
lived for 15 years.... Woodsmoke 
Records has been formed here by 
Weldon Myrick and Johnny Moore, 
both session musicians and regular 
pickers on the "Opry." The first re- 
lease is out this week with Johnny 
Moore as the artist. Nationwide 
Sound will handle distribution.... 
Ronnie Prophet is taping a pilot for a 
new series called "Grand Old Coun- 
try," a 30 minute show, at CFTO stu- 
dios for CTV in Toronto, Canada. 
Dolly Parton, Ferlin Husky and the 
Stony Mountain Cloggers are guests 
on the pilot. 

Loretta Lynn is featured on the 
June issue of Cosmopolitan maga- 
zine. It's the second story on her in 
Cosmo in the last six months... . 

Merv Griffin is scheduling a taping 
of his show from Las Vegas featur- 
ing producer Billy Sherrill and sev- 
eral acts produced by him. Guests 
include Andy Williams, Tammy Wy- 
nette, Charlie Rich and David Hous- 
ton. ... Barbara Fairchild follows 
Bob Luman at the Landmark in. Las 
Vegas next week, for a month long 
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* Star Performer -LPs registering proportionate upward progress this week. 

TITLE -Artist, Label & Number (Distributing Label) 

BEFORE THE NEXT TEARDROP FALLS -Freddy Fender, ABC /Dot DOSS 2020 

AN EVENING WITH JOHN DENVER, RCA CPL2 0765 

HEART UKE A WHEEL -Linda Ronstadt, Capitol ST 11358 

WOLF CREEK PASS -C.W. McCall, MGM M3G 4989 

I'M JESSI COLTER -Jessi Colter, Capitol ST 11363 

PHONE CALL FROM GOD -Jerry Jordan, MCA 473 

REUNION -B.J. Thomas, ABC ABDP 858 

BLANKET ON THE GROUND -Billie Jo Spears, United Artists DA-LA390 

KEEP MOVIN' ON -Merle Haggard, Capitol ST 11365 

MICKEY'S MOVIN' ON- Mickey Gilley, Playboy PB 405 

HAVE YOU NEVER BEEN MELLOW -Olivia Newton -John, MCA 2133 

SONGS OF FOX HOLLOW -Tom T. Hall, Mercury SRM -1 -500 ( Phonogram) 

A LEGEND IN MY TIME -Ronnie Milsap, RCA APL1 0846 

OUT OF HAND -Gary Stewart, RCA APL10900 

LINDA ON MY MIND- Conway Twitty, MCA 469 

PAIR OF FIVES (Banjos That 15) -Roy Clark & Buck Trent, 
ABC /Dot 130510 2015 

THE LAST FAREWELL & OTHER HITS -Roger Whittaker, RCA APL 10855 

BACK TO THE COUNTRY - Loretta Lynn, MCA 471 

IN TifeCe J1T- Chaney Pride, Chet Atkins, Ronnie Milsai), Dolly Patton, 
Jerry ee , Gary Stewart, RCA CPL21014 

GREATEST HITS -Charlie Rich, RCA APL1 -0857 

TANYA TUCKER -MCA 2141 

SMOKEY MOUNTAIN MEMORIES -Mel Street, GRT 8004 (Chess /Janus) 

YOU'RE MY BEST FRIEND -Don Williams, ABC /Dot DOSD 2021 

IT WAS ALWAYS SO EASY (To Find An Unhappy Woman) -Moe Bandy, 
GRC 10007 

BACK HOME AGAIN -John Denver, RCA CPL1 -0548 

FREDDIE HART'S GREATEST HITS, Capitol ST 11347 

SINCERELY -Brenda Lee, MCA 477 

BARROOMS TO BEDROOMS -David Wills, Epic KE 33353 (Columbia) 

THE BARGAIN STORE -Dolly Parton, RCA APL10950 

STILL THINKIN' BOUT YOU -Billy Crash Craddock, ABC ABCD -875 

BOOGIE WOOGIE COUNTRY MAN -Jerry Lee Lewis, Mercury SRM 1.1030 
(Phonogram) 

LOIS JOHNSON, 20th Century T 0698 

A LITTLE BIT SOUTH OF SASKATOON -Sonny James, Columbia KC 33428 

THE RAMBLIN' MAN -Waylon Jennings, RCA APLI 0734 

PIECES OF SKY -Emmylou Harris, Reprise 0698 (warner Bros.) 

HARD TIME HUNGRYS -Bobby Bare, RCA APL1 0906 

SONGS ABOUT LADIES & LOVE- Johnny Rodriguez, Mercury SRM 1 -1012 
( Phonogram) 

JUST GET UP AND CLOSE THE DOOR- Johnny Rodriquez, Mercury SRM I 
1032 (Phonogram) 

CITY LIGHTS -Mickey Gilley, Playboy PB 403 

GOOD HEARTED WOMAN- Connie Cato, Capitol ST 11387 

WITH ALL MY LOVE -La Costa, Capitol ST 11391 

PROMISED LAND -Elvis Presley, RCA APL1 -0873 

ALL THE LOVE IN THE WORLD -Mac Davis, Columbia PC 32927 

BARBI DOLL -Barbi Benton, Playboy PB 404 

GREATEST HITS -Tanya Tucker, Columbia KC 33355 

THE GUITARS OF SONNY JAMES -Sonny James, Columbia KC 3347 

WHATCHA GONNA DO WITH A DOG LIKE THAT -Susan Raye, Capitol ST 

11393 

CONNIE SMITH SINGS HANK WILLIAMS GOSPEL - Columbia PC 33414 

I'M HAVING YOUR BABY -Sunday Sharpe, United Artists UALA 362-G 

WRITER ME A LETTER -Bobby G. Rice, GRT 8003 (Chess /Janus) 

engagement. It will be Barbara's first 
appearance there.... Lynn Ander- 
son played Hostess to a day -long 
"Quarterhores For Cerebral Palsy" 
benefit for the children of Tenn. It 
was the third benefit hosted by Lynn 
and brought a number of celebrities 
and a champion horse show to the 
Tenn. people.... Conway Twitty's 

Third annual Celebrity Softbal 
Game and Concert for the benefit of 
Muscular Dystrophy Assn. will not 
be held this year. Usually held in 
August this year Conway and his en- 
tire office and staff are relocating in 
Nashville during that time. Plans for 
next year will be made after the 
move is complete. 
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A New Album! 
" ERNIE FORD SINGS 

and GLEN CAMPBELL PICKS" 
Produced by Steve Stone for CurbStone Productions 

(ST- 11389) 

C 

A Hit Chart Single! 
ERNIE FORD 
and ANDRA 'WILLIS "BABY" 
Produced by Steve Stone 
(4044) 
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Country 

Jessi Colter Debuts 2nd Career 
Continued from page 26 

porary country music. Waylon was 
willing to go ahead and work on my 
career, but I thought I could do more 
by channeling some of my energies 
into Waylon. I was really more inter- 
ested in seeing that the kind of music 
Waylon, Tompall Glaser and a few 
others were doing was heard than in 
furthering my own career." 

Did Miss Colter run into any par- 
ticular resistance in Nashville be- 
cause of the kind of music she cham- 
pioned? "Not really," she says, 
"though it may be because I'm a 
woman and I was not doing my own 
dealing. I didn't really have to con- 
front the system. I remember being 
told by one producer, though, that 
my music was going over the heads 
of the country fans and that I was 
too smart for them, which was ridic- 
ulous. I dislike this kind of attitude, 
because I feel fans are ready now 
and were probably ready then for 
the individuals that entertainers can 
be." 

Jessi's return to action came when 
"Waylon and Ken Mansfield got to- 
gether. Ken had always liked me 
and had seen me on `Hee Haw.' The 
two decided to work together in pro- 
ducing me and it worked well, be- 
cause whenever one ran short on an 
idea the other one was there and 
there was no artistic strife. I had an 
LP written, Ken took the demos to 
Al Coury at Capitol and Capitol and 
Al went to work. 

"I didn't think anything would 
happen for five years, if ever," she 
laughs, "and Ken was so excited and 
I was worried about disappointing 
him But I think my music is better 
than it was (her LP is made up of 
songs which can fit comfortably into 
either the pop or country category) 
and Capitol believed and worked 
hard and got results." 

The association with Waylon was 
played down, at Waylon's sugges- 
tion, so that to the average pop fan at 
least, she was simply another new 
vocalist. As for the road, she plans to 
work only a few days a month and 

Jacks Tracks Sold 
To Chuck Rogers 

NASHVILLE - Songwriter 
Chuck Rogers has purchased the 
Jacks Tracks 16 -track studio, for- 
merly owned by Jack Clement, and 
with the purchase has permission to 
utilize the name of the studio for one 
year. 

Rogers, former vice president of 
the Nashville Songwriter's Assn., 
will bring along his publishing 
firms: Mamazon (ASCAP) and Yel- 
low Tavern (BMI), as well as Star 
Song which he jointly owns with Jim 
Ed Brown. 

Ron Solomon, formerly with 
Woodland Sound Studio, joins the 
firm as studio engineer, while Joe 
Breeden will run the publishing 
companies. 

Capricorn Country 
Div. To Nashville 

MACON, Ga.- Capricorn Rec- 
ords, the very successful operation 
here in various fields of music, will 
move its country division to Nash- 
ville late this summer, and has re- 
tained Merlyn Littlefield to handle 
its promotion. He makes the move 
over from Stax Records. 

Littlefield says the move means 
Capricorn will be expanding in the 
country area, likely adding to its cur- 
rent roster of Kitty Wells, Billy Joe 
Shaver, Johnny Darrell, Kenny 
O'Dell and Razzy Bailey. The label 
is distributed by Warner Bros. 

only with Waylon, primarily at con- 
cert dates. She also makes no secret 
of her displeasure with RCA for re- 
leasing old product "now that I've 
been promoted." 

As for her crossover to pop and 
easy listening Jessi says she "was 
shocked. I really don't know why it 
happened, though I'd like to see the 
whole business move more in that 
direction." She refuses to detail fu- 
ture plans "because part of the fun 

of being a writer is having an im- 
pact. If I tell you what I'm doing 
now, I may not go back and finish it. 
A writer has to remain a bit mys- 
terious or the turn -on is gone." 

Says Jessi: There are still people 
who want to keep things the way 
they are, but what has happened at 
Capitol has given me back a lot of 
faith. It's also made me considerably 
less tolerant of what is happening to 
some other people in the business." 

RCA photo 
DOLLY PERSONALIZED -The Tennessee Department of Motor Vehicles 
asked RCA recording artist Deily Parton to pose with her new personalized 
license plate to stimulate sale of the plates statewide. The plates have be- 
come very popular with performers and executives alike. 

RCA photo 
RUSSELL SIGNS -RCA Records Vice President Jerry Bradley and Johnny 
Russell (right) sat in the middle of 17th Ave. So., the heart of music row, to 
drink a toast to the singer re- signing a new long term contract with RCA. 

Bob Shanz photo 
SEALS SIGNS -Troy Seals, who has been signed by Columbia Records, goes 
over material with Ron Bledsoe, vice president, operations, CBS Nashville, 
left; producer Billy Sherrill, and Bonnie Garner, director of contemporary mu- 
sic, CBS, Nashville. 

Jukebox Programming 
TAKING LESS CHANCES 

Operators Not Buying 
As Many Cover Titles 

By ANNE DUSTON 

CHICAGO -Operators are 
watching record buying much more 
closely, and taking less chances on 
cover records, to help maximize 
profit. 

Bud Hashman, Star Novelty Co., 
Springfield, Ill., very rarely buys 
cover records now, taking a chance 
on being two weeks late with a new 
hit. "We buy five records to test, then 
check after a week for play. Our 
regular replacement has dropped 
from ten to about seven or eight, al- 
though we still change every two 
weeks." 

Hashman says that in place of 
new records, he programs more old- 
ies, with each panel of 10 oldies rec- 
ords rotated among his locations. 

"We are definitely in an economic 
squeeze, and any price increase 
might hurt us. A change from 2/25 
play would be radical. Where do we 
go from here ?" Hashman notes that 
despite the economy, record play 
has not suffered yet. "Apparently 
people still have some leisure money 
to spend." 

While many operators are having 
problems with 2/25 play, Art Hun - 
olt, Automatic Music, Trenton, Mo., 
has about 70 percent of his boxes 
still on 3/25 play. "A rural location 
isn't like the city where someone will 
always play the jukebox. If we raised 
the price to 2/25, many customers 
would just pass the box up." Hunolt 
economizes by reducing the number 
of night service calls, and cutting the 
number of records, for example, 

buying 15 rather than 25. "We've cut 
down the number of records to 
weaker locations and only change 
them every four weeks. 

"When we put in newer equip- 
ment, we change over to 2/25 play. 
Our emphasis is on programming, to 
keep the customer coming back. Lo- 
cations promote play, which is a 
help." 

Hunolt and his partner Bill Welch 
service the equipment themselves, 
and cover 70 locations in five count- 
ies. 

At A. H. Entertainers, Bob Hesch 
says he tries to be more selective 
since the price of records went up. 
He will buy to cover with records 
like Neil Sedaka's "After The Rain." 
He finds that many records take up 
to six weeks to become popular, and 
after pulling a cover record off be- 
cause of lack of play, begins to get 
requests due to air play. Anne Mur- 
ray's "Snow Bird" and Carl 
Douglas' "Kung Fu Fighting," fol- 
lowed that pattern. 

Other records, bought on the 
strength of the artist, don't always 
succeed. "We thought the Carpen- 
ters with `Only Yesterday' would be 
a big hit, but it hasn't turned out to 
be such a good record. On the other 
hand, Charlie Rich's ̀ Behind Closed 
Doors' was bought for country loca- 
tions, and we switched it to lounges 
for the MOR crowd. The market 
quickly became saturated with 
Charlie Rich records, with releases 
from about three companies." 

MOA To Fight Review 
Continued from page / 

30- minute segment of the hearings 
before the House Judiciary subcom- 
mittee handling copyright legisla- 
tion. 

In addition to Collins, others are 
Russ Mawdsley, former MOA presi- 
dent and at present MOA legislative 
committee chairman; Fred Granger, 
executive vice president; Ted Nich- 
ols, secretary, and Garland Garrett, 
treasurer. Nick Allen will represent 
the MOA as the association's coun- 
sel. 

It's been learned that Collins may 
make a short presentation introduc- 
ing Mawdsley. Mawdsley, who was 
in the forefront of the copyright 
battle in 1974, will again carry the 
MOA flag in one comprehensive 
statement. Because of the short time 
allocated to support its claims that it 
should be exempt from periodic re- 
view of the $8 statutory royalty 
agreed upon in 1967, the MOA is 
said to feel its national position 
would best be served through one 
witness. 

This represents a departure from 
previous tactics when a parade of 
witnesses -big and small- appeared 
before Congressional panels. 

An inter - office memo recently 
sent from Washington to MOA 
headquarters in Chicago suggests 
that parts of previous testimony be 
reproduced which helped achieve 
amendments to Sen. John 
McClellan's bill. The bill contained 
the following provisions: a $1 
recording arts authority for a copy- 
right royalty tribunal to review the 
$8 performance royalty. 

Sen. Sam Ervin and Sen. Ernest 
Hollings sponsored amendments 
which eventually resulted in the first 
two provisions being erased and the 
third being amended to give the 
jukebox industry exempt status from 

review by a tribunal. The bill was 
passed in the Senate on Sept. 9, 
1974. 

Because a new Congress con- 
vened the first of the year, 
McClellan introduced the bill (S -22) 
in January to Senate committee, as 
amended. However, McClellan has 
warned the jukebox representatives 
that he would propose the raising of 
the statutory fee to a maximum of 
$19.50 per year per box should the 
tribunal review exemption provision 
win out in subcommittee. 

A duplicate House bill (HR 2223) 
was introduced by Rep. Robert Kas- 
tenmeier in January. He is chairman 
of the subcommittee that will hear 
the MOA and the performance 
rights agencies next week. 

Meanwhile, the agencies' 
(ASCAP, BMI and SESAC) plans 
for the hearings call for a fight for a 
non -fixed rate and private negotia- 
tion. It's known that Aaron Copland 
and Johnny Mercer will give state- 
ments on behalf of ASCAP; BMI 
witnesses will be Sy Oliver and 
Peewee King. 

Collins asserts that the jukebox in- 
dustry is dying and that income con- 
tinues to decline. He says that the 
better locations have given way to 
live entertainment, which has forced 
the operator to either sell his busi- 
ness to a large company or to give up 
entirely. 

He says the operator, in order to 
stay in business, has by necessity, ex- 
panded into pinball machines or 
into other games and vending oper- 
ations. He blames affluence and ris- 
ing costs for the dip in income. 

There are some 7,500 operators 
and about 750,000 jukeboxes in the 
U.S., according to jukebox industry 
figures. The industry buys about 2.2 
million records on average per week. 



Iniernthiono 
McCartney Re -Signs For $8 Mil; 
Separate Pacts With EMI, Cap 

LONDON -Paul McCartney, as 
reported in Billboard (May 24), has 
become the first of the former Bea - 
tles to renegotiate his recording con- 
tract. Seven months before the end 
of the old contract, he has re- signed 
with EMI for an undisclosed figure, 
but probably in excess of the re- 
ported $8 million MCA paid for El- 
ton John for the world outside the 
U.K. 

The deal is exclusive for the world 
outside the U.S., Canada and Japan. 
A separate deal for these territories 
has been concluded between 
McCartney and Capitol, EMI's' 
North American subsidiary. 

It is a long -term arrangement and 
is a definite exclusive contract for a 
fixed number of years with rights for 

years after that. But Len Wood, of 
EMI, would not reveal the exact 
terms of the contract. 

He, says: "There had to be two 
separate agreements but they are 
exactly the same with the exception 
of a few odd variations. All sorts oft 
small matters had to be taken into 
consideration." 

The 12 -page contract guarantees 
at least one album a year for "several 
years." There will also be promotion 
and other singles. Asked about the 
extent of the royalty, Wood says: "It 
is not a peanut royalty. It is com- 
mensurate with Paul McCartney's 
status as a world superstar. We 
didn't expect to get him for nothing. 
We see him as the most important 
artist in the world." 

Mfp Budget Tapes Top 
250,000; Dealer Rhubarb 

LONDON -Sales of Music for 
Pleasure Musicway budget tapes 
have exceeded the 250,000 mark 
since the launch last month, but 
sales and marketing director Des- 
mond Lewis blames the attitude of 
certain multiple stores for prevent- 
ing full distribution rate being 
achieved. 

The first 40 Musicway cassette re- 
leases, retailing at $4.20, have 
caused dissension among dealers be- 
cause they are all mounted on 9 in. 
by 6 in. display cards, which can be 
placed in special browser racks. 

Some dealers welcomed the idea 
but others have been reluctant to 
stock the tapes because they believe 
it is an open invitation to shoplifters. 

Lewis says: "We haven't achieved 
the distribution rate we hoped for, 
though we're 70 percent of the way 
there. It's the attitude of multiples 
like Woolworth's and W.H. Smith 
that holds us back. 

"We have looked at the question 
of pilferage closely and feel that if 
our racks are sited near staff then 
pilferage will be minimal. We're also 

considering special counter stands to 
overcome the problem. Boots have 
taken the Musicway range and re- 
port favorable. But it is difficult to 
persuade others to change the habits 
of a lifetime." 

Best- selling Musicway titles so far 
have been easy- listening tapes like 
the Geoff Love Singers, the Waikiki 
Beach Boys, "Music From The 
Greek Isles" and "Puttin' On The 
Style," a collection of cover -version 
rock hits from the 1950s. 

Titles by Frank Sinatra, Shirley 
Bassey, Glen Campbell and Des 
O'Connor have not sold so well, de- 
spite good sales on record, but 
"Monday Monday" by the Mamas 
and Papas is among the best- sellers. 

Lewis affirmed that Music for 
Pleasure is not going into the 8 -track 
market. He says: "The public seems 
to be going for the background mu- 
sic tapes and the classical and chil- 
dren's tapes have also done well. 
These preferences will have some 
bearing on our future choice of tape 
repertoire, but we don't into the 
catalog to go above 80 titles." 

linternolionol TurnEoble] 
Jimmy Parsons, Radio 

Luxembourg's director of promo- 
tions, leaves the station at the end of 
the month to form his own produc- 
tion, publishing and management 
company in London. Before joining 
Luxembourg five years ago, Parsons 
was a partner in the Ronnie Scott 
Directions agency which handled 
the chart act Gun. 

Kate Hawthorne has been ap- 
pointed production co- ordinator of 
Air -Edel Associates, the TV and ra- 
dio commercials subsidiary of AIR 
London. 

She joins Maggie Douglas, execu- 
tive producer, and Mary Anne 
Blaker, in handling the commercial 
responsibilities in the U.K. and 
Europe, with special responsibility 
for several European companies. 

Kate Hawthorne previously spent 
three years in the a &r department of 
Warner Bros. before leaving to set 
up a cosmetic company. A further 
Air -Edel appointment is that of 
Terry Cox, who has been employed 
to look after the company's interests 
in Spain. 

Sue Foster has been appointed as- 
sistant to Chrysalis press officer 
Chris Briggs in London, having pre- 
viously worked in the company's 
a &r department. 

David Wall has joined A &M as as- 
sistant to marketing director Keith 
Lewis. 

Former sales manager at Saga 
Records in London, Brian Martin, 
has joined Pinnacle Electronics as 
sales manager for the company's 
new record division. Martin was also 
tape sales manager for Phonogram 
and having worked in the industry 
for several years has an extensive 
knowledge in the areas of sales and 
marketing. 

Pinnacle launches into the pop 
music business with the introduction 
of five singles during June. 

Burnett Rigg, publicist and free- 
lance journalist, who has handled 
PR for the Monkees, Jethro Tull, 
Jose Feliciano and other big names, 
has joined Everest Books in London 
as publicity and promotions man- 
ager. 

He is 32 and works first on the Bay 
City Rollers' "official" biography, 
by Michael Wale, with group man- 
ager Tam Paton, and there are sev- 
eral upcoming books centering on 
personalities in the British pop 
scene. 

Disk - jockey Dave Christian leaves 
Radio Luxembourg in July to join 
Victory Radio, the commercial radio 
station opening this fall to serve the 
Portsmouth area. Head of programs 
at Victory is David Symonds, for- 
merly with the BBC and with Capi- 
tol Radio. 

The departure of Christian means 
(Continued on page 70) 

EMI also hopes to sign Ringo 
Starr, George Harrison and John 
Lennon. Says Wood: "We are talk- 
ing to all of them and I am hopeful 
we shall sign all three. None of them 
has indicated that he will be so de- 
manding we can't continue to talk." 

However, George Harrison has al- 
ready established his own label, 
Dark Horse with A &M, and Ringo 
Starr has Ring O' Records with Pol- 
ydor. It is strongly rumored here that 
Lennon is having talks with Warner 
Bros. 

The objective is to handle all fu- 
ture McCartney product on an inter- 
national basis. EMI is now under 
considerable pressure to release the 
first album under the new agree - 
ement, "Venus And Mars," by 
Wings, on May 30. The old Capitol 
logo has been revived and will be 
used on all McCartney product 
throughout the world. 

Certainly the album is to have the 
biggest -yet worldwide campaign by 
EMI. The aim is a simultaneous re- 
lease throughout the world, but the 
complexity of the packaging has 
caused problems for some overseas 
companies. 

It is estimated that the advance or- 
der for the U.K. will be in excess of 
170,000 copies. The record being is 
packed in a gatefold sleeve, with a 
special inner sleeve, two posters and 
stickers. It will definitely be backed 
by a huge promotion campaign. 

Ertegun Carries 
Ball In Brazil 

RIO DE JANEIRO -Nesuhi Erte- 
gun, president of Warner Communi- 
cations came to Brazil, to look over 
the record business, prepare for a 
Rolling Stones tour and, most espe- 
cially, to get Pele, Brazil's retired 
soccer king, to play with the Cosmos 
team in New York. 

Despite Pele's reluctance, Ertegun 
says, "I won't rest until Pele is on my 
team. Money is no problem." 
Apparently it wasn't: he reportedly. 
offered Pele $9 million to play exhi- 
bition games. 

Ertegun explains; "I have two pas- 
sions in my life, music and soccer. As 
a fan, I thought it strange that soccer 
was played all over the world except 
in the United States on a big basis. 
Now, I'm ready to show it in all 
American cities." Warner wanted to` 
use Pele who is a world soccer hero, 
in TV and on film. 

The soccer king's contribution to 
recorded music was one, now -for- 
gotten samba. 

`Black Mikado' 
Continued from page 6 

Black Mikado," with the Broadway 
opening for October envisaged, ex- 
pects the first volume of the cast al- 
bum to be released in mid -June. 
Bloxham will produce and the idea 
is to go for a true studio recording as 
opposed to a recorded representa- 
tion of the show on stage. 

There will also be a single re- 
leased, "Reggae Titwillow" by 
Derek Griffish. 

Says Joseph: "Present estimates 
suggest the show will run for at least 
two years. It has enormous potential 
to attract audiences on a number of 
different levels, from the Gilbert. 
and Sullivan devotees -about two 
million people see the D'Oyle Carte 
operas each year in Britain -to 
young folk who enjoy contemporary 
black pop music." 

PRECISION PARTY -Precision Tapes in London celebrates its fifth anniver- 
sary with a party attended by many music industry leaders. Pictured at the 
cake -cutting ceremony with Walter Woyda, Precision managing director, 
third from left, and left to right: Precision marketing manager Peter White- 
house; national sales manager Andy Moore; Geoffrey Bridge, director gen- 
eral, British Phonographic Industry; Michael Levy, managing director Mag- 
net Records; Mick Tovey, Precision general manager; Marjorie Lee, secretary 
to Walter Woyda; factory manager Alan Parry; Dave McDouglad, Precision 
a &r chief; and Peter Siegel, Pye Records U.S. 

From The Music Capitals 
of The vo 

LONDON 
Outbreak of fire at the Warner 

Bros. headquarters in London's 
Greek Street, caused either by elec- 
trical fault or a burning cigarette, 
left the reception area burnt out and 
the switchboard out of action.... 
But visiting Warner act Seals and 
Crofts a big success at Yes- topped 
concert on Queen's Park Rangers 
football ground in front of 25,000. 

Tammy Wynette celebrating her 
number one hit here, "Stand By 
Your Man," with a June tour, with 
extra dates already been added due 
to demand.... Mott The Hoople, 
now to be known just as Mott, 
recording for a new album at Clear - 
well Castle, Gloucestershire, with 
their two new men, singer Nigel Ben- 
jamin and guitarist Ray Major. .. . 

And U.K. tours for Johnny Mathis 
in July and Santana in September. 

New English Library here pub- 
lishing book "The Beatles -An Illus- 
trated Record," containing a critical 
guide of all Beale records, including 
alleged bootlegs.... Bay City Roll- 
ers' publicity man Man Walsh has 
quit because his other clients'. needs 
cannot let him give the required 24 
hours a day service to the so -hot 
teenybop band.... Book "Play Gui- 
tar" by Ulf Goran has been figuring 
in the best -seller lists of both the 
Sunday Times and the Observer and 
a TV series of guitar lessons by Go- 
ran is to run through the summer. 

Feldman and Robbins Music 
managing director Terry Slater, who 
writes with and produces Phil Ev- 
erly, recorded Kung -Fu star David 
Carradine in London for forthcom- 
ing album. ... Peter Siegel, head of 
Pye's U.S. label, is to release a West 
Ham football supporters' record in 
the U.S., not because of soccer inter- 
est but because "I think it's a darned 
good record." 

New vocal duo Domino, out via 
Epic with "I'm Gonna Love You" 1 

comprises Shirley Lewis (sister of 
fast -rising Linda Lewis) and Debby 
McConna, whose mother is noted 
jazz singer Eileen Webber.... Alan 
Hull album "Squire" (Warners) is 
his second, but his first since Lin- 
disfarne broke up earlier this year, 
and the title is from a television play 
in which he took the lead.... Ron 
Wood's second solo album, tenta- 
tively titled "Look Now," set for 
midsummer release: 

Geoff Whitehorn has joined the 
new Maggie Bell Band as lead gui- 

tarist and is on the two -month U.S 
tour of the team.... After five years 
musical director Laurie Holloway 
has parted from Engelbert Hum - 
perdinck to concentrate on freelance 
writing and recording.... Display in 
London of 15 jukeboxes, dating 
from 1930 -50, and all in perfect 
working order. 

More moves afoot to control the 
volume of amplification at pop con- 
certs, via the Greater London Coun- 
cil's new Code of Practice, and 
changes could drastically affect fu- 
ture shows by the likes of Led Zeppe- 
lin or Grand Funk. ... Average 
White Band, now residents of the 
U.S. because of U.K. tax hangups, to 
tour Europe later this year and will 
include at least one British gig. 

Advance orders of 1.5 million for 
Paul McCartney's "Venus And 
Mars" album, mostly recorded in 
New Orleans in the Allen Toussaint - 
Marshall Sehorn studios.... One - 
nighter tour for Jackie Wilson fol- 
lowing surprise single success here 
of his "I Get The Sweetest Feeling " / 
"Higher And Higher" two -Sider... 
Temporary cancellation of rock 
shows at new centre the King's Cross 
Cinema, replacement venue for the 
Rainbow, while structural improve- 
ments are carried out. 

(Continued on page 70) 

Barclay, CTA 
Enter Deal 

LONDON -Barclay Records of 
France has formed a tie with the 
London -based independent man- 
agement organization Creative Tal- 
ent Associates in order to increase 
co- ordination in the building of its 
product in the U.K. 

This is the first time that a French 
company has taken steps to aid dis- 
tribution in this way. Barclay is dis- 
tributed through RCA. 

The decision was taken by Barclay 
international manager, Cyril 
Brilliant, after 1974 became Bar - 
clay's most successful year in the 
U.K market. It included five weeks 
at No. 1 with "She" by Charles Az- 
navour. 

CTA will be responsible for bring- 
ing to U.K. notice several artists rel- 
atively unknown in this country. 
They include Jacques Brel, arranger 
and conductor Raymond Lefevre, 
singers Daniell Licari and Nicole 
Rieu, and pianist Memphis Slim. 

69 



70 

Inkernalionol 
Brazil Business Pace Up 
After Slack In Quarter From The Music Capitals OF The World 

Continued from page 69 

Ten -day touring visit in June for 
German band Kraftwerk, newly in 
the U.K. charts with both single and 
album.... And a debut visit in Sep - 
tember for Barry Manilow for Albert 
Hall gig and tv spectacular. ... 
Beach Boys to quest on Elton John's 
huge open -air concert at Wembley 
Stadium (capacity 100,000 for sport- 
ing events) on June 21.... Reported 
that Cat Stevens has contributed at 
least $100,000 from the proceeds of 
his recent touring to UNICEF, the 
children's fund. PETER JONES 

HELSINKI 
Rolf Nygren, managing director of 

EMI Suornen leaves on July 1, and 
will be succeeded by Veikko Virta- 
nen, who joins from Suomen 3M, 
where he was sales director. Nygren, 
who came to Finland in 1973 from 
EMI -controlled Music For Pleasure 
(Sweden) returns to his native coun- 
try to take a position with EMI 
Svenska. During Nygren's lead- 
ership, EMI Suomen has built status 
to number two record company, 
with a 20 percent market share. He 
says, though: "Finland hasn't 
enough suitable outlets, specialized 
dealers who know their job from 
start to finish." 

Hector, Finlad's top male artist in 
1974 and winner of the MusicWeek 
Star of the Year award, has left PSO 
for Love Records. While with PSO 
he sold more than 100,000 records, 
plus a lot more as member of vocal 

CI 
and instrumental team Cumulus. His 

CC 
Q first Love single will feature Finnish 

mversions of "The Streets Of London" 
J and "Dancing Fool," and his next 

album will be recorded at Stock- 
"' holm's Marcus Music studios in 

July. 

o),- Proposed U.S. tour ofJukka Tolo- 
nen has been postponed, but he is 
expected to visit America in the fall.. 

Q ... Charisse Johansson, former press 
2 chief of EMI Suomen, has joined 

Scandia -Musiikki as producer, and 
her acts include Ami and Cascade. 

Wigwam is a Finnish name worth 
watching, and the group's new al- 
bum "Nuclear Nightclub" will be 
released in the U.K. by Virgin, with 
the campaign involving a costly 

U.K. Disk: Tape Sales 

In Buoyant Rise in '74 
Continued from pagel 

BPI, 1973 sales were worth $202 mil- 
lion, but the DTI statistics give a fig- 
ure of $143 million. 

The discrepancy may be ac- 
counted for by the fact that the DTI 
information is based on manufac- 
turers' prices only, which may in- 
clude all custom business, with the 
result that its figures may be lower 
than those released by the BPI. 

In terms of production, the DTI 
claims that 1974 album sales went 
up from 93.1 million copies to 102.2 
million copies, and that singles 
climbed from 56.1 million to 68.9 
million 

On one tape front, 11;2 million 
cassettes worth $26.4 million were 
manufactured compared with 9.1 
million worth $20.16 million in 
1973. Cartridge manufacture 
amounted to 4.4 million copies 
worth $12.72 million against 1973 
figures of 4.5 million worth $12.96 
million. 

Exports of albums went from 13.5 
million worth $21.36 million to 17.4 
million worth $31.2 million, but on 
tapes the figures were down from 
193's $6 million to $5.6 million (cas- 
settes) and $1.819 million to 
$969,600 for 8- tracks. 

press promotion and a gig in Lon- 
don.... Hurriganes, Finland's top 
rock and roll band, has won a dia- 
mond disk for their album "Roa- 
drunner," which has sold more than 
50,000 units at wholesale level. The 
album is to be released in France, 
Belgium and Luxembourg, via 
RCA, and in Scandinavia, through 
Sonet. Hurriganes is a three -piece 
outfit and the only Finnish act at this 
year's Ruisrock Festival. 

The influence of the Eurovision 
Song Contest is clearly shown in this 
month's top twenty; the top position 
is held by Marion with "El Bimbo," 
but on positions two and three we 
have "Era" by Wess and Boni Ghezzi 
and Teach -In's "Ding -A- Dong." 
And "Let Me Be The One" by the 
Shadows is in fifth place. There are 
also a number of local versions, 
"Ding-A-Dong" leading the way 
with three, "Era" second with two, 
with "Jennie Jennie" and "Mikado" 
from the same contest with one each. 

Tommi Liuhala, former music edi- 
tor of Ilta -Sanomat, is now with Hi- 
Hat, a brand -new production com- 
pany under the aegis of Finndisc.... 
Indie producer Erik Lindstroem, 
recently in Florida, U.S., now back 
home and his latest credits include 
REEB, Love, EMI and Finndisc. He 
started as a musician and band- 
leader in the '40's and then penned 
three gold disks in a row, notably 
"Remember Monrepon's," the all- 
time best -seller in Finland. 

KARL HELOPALTIO 

HAMBURG 
Actor Heinz Ruehmann has made 

his first record in 30 years, a single 
called "Ich Weiss" on Phonogram. 

. A sampler album called "Home- 
land -Your Songs" has launched the 
folk music campaign of Deutsche 
Grammophon Gesellschaft. Artists 
included on the LP are Lolita, 
Freddy, Willy Schneider and Peter 
Alexander. The campaign features 
ten albums retailing at $5 each... . 

Conductor Rudolf Kempe and the 
BBC Orchestra are recording the 
complete Brahms and Bruckner 
symphonies for BASF. ... AME- 
Musikverlag in Hanover promoting 
new singer Dolley Silverspoon and 
his single "Bump Me Baby" released 
on Ariola. 

Hans Gerig in Cologne reports 
good reaction for "Fox On the Run" 
by Sweet and "Roll On bown the 
Highway" by Bachman- Turner 
Overdrive.... Meisel's best- seller on 
sheet music is a number called "Wir 
Lassen Uns Das Singen Nicht Ver - 
bieten," recorded by Tina York on 
CBS. ... Chris Roberts from Jupiter 
Records has made a good start with 
his single "Du Wirst Wieder Tanzen 
Gehn." ... Deutsche Grammophon 
Gesellschaft has launched a new 
series of dance music, with six al- 
bums from the Ulsamer -Collequium 
and the Ensemble Edaurd Melkus 
featuring music of the Renaissance 
and Baroque periods. ... According 
to EMI- Electroloa, the two most suc- 
cessful albums in Germany during 
the last five years have been "The 
Beatles 1967 - 1970," a double -album 
set which sold 605,000 copies and 
"The Beatles 1962 - 1966" which has 
sold 584,000. Figures also include 
tape sales. Thrid place went to Ger- 
man singer Heine who sold 569,000 
copies of his "Greatest Hits" album, 
followed by the Beatles' "Abbey 
Road" (410,000) and Deep Purple 
"In Rock" (392,000).... New RCA 
children's label ."Felix Lochnase" 
launched in Germany with seven ti- 
tles. .. Irish group Horslips flew in 
recently for concerts in Nuremburg, 
Saarbruecken, Frankfurt and Ber- 
lin, while Jose Feliciano has done a 

successful concert in Berlin.... RCA 
has launched two new labels, Wind - 
song and Pablo, in Germany. 

Eugene Ormandy and the Phila- 
delphia Orchestra have just com- 
pleted a successful tour of nine ma- 
jor German cities. ... Best -seller in 
Germany is still Udo Juergens of 
Ariola in whose single "Griechischer 
Wein" (Greek Vine) has sold 
650,000 copies. His album, "My 
Songs," has also sold more than a 
quarter of a million while the new 
single, "Ein Ehrenwertes Haus" sold 
more than 100,000 in its first week of 
release.... Werner Klose, manager 
of Grammophon, has announced 
the release of a James Last double - 
album, "Non -Stop Dancing," which 
at $8.75 is normally the price of one 
album. ... The Eilemann Trio have 
returned from a successful tour of 
South America. ... WEA working 
on product promotion for Frank Si- 
natra's forthcoming concerts in Ger- 
many. ... German group Passport 
recently returned from a U.S. tour 
now undertaking a German tour.. 
Singer Freddy Quinn latest recruit to 
Radio Luxembourg's disk jockey 
ranks -for a few days at the end of 
May. ... Hamburg's first New Jazz 
Festival, which is held between June 
5 -8 has already attracted the Terje 
Rypdahl Quintett, the Jan Garbarek 
Quartett, Peter Herbolzheimer's Big 
Band and the Dave Liebmann Quar- 
tet.... New girl duo Gitti and Erica 
produced by Christian Bruhn. ... 
Karl Muenchinger, leader of the 
Stuttgart Chamber Orchestra, cele- 
brates his 69th birthday on May 29. 
. .. Silver Convention's "Save Me," 
released on Jupiter Records, looks 
like being a great success. ... For 
100,000 sales of Suzi Quatro's EMI 
Electrola album, composer Mike 
Chapman and arranger Nicky Chinn 
presented with gold disks. ... The 
German record industry released a 
hundred classical albums during 
May -45 percent of them being im- 
ported. WOLFGANG SPAHR 

DUBLIN 
The 1975 Castlebar International 

Song Contest will be staged in Octo- 
ber in Ireland, with a closing date for 
entries of July 4 and with a $2,400 
prize for the best overall song... . 

Hawk Records' biggest seller this 
year is the Cotton Mill Boys' "25 
Country Classics Volume One" and 
they have now released volume two, 
including "Help Me Make It 
Through The Night," "Snowbird," 
and "Jambalaya," with heavy pro- 
motional back -up. 

Ballad group Whiskey Styl has 
signed with Hawk and will be man- 
aged by Gerry Madigan of the Cot- 
ton Mill Boys, with a debut album 
called "On The Rocks ".... Mud and 
Scott Fitzgerald appear in concert at 
the National Stadium, May 29, and 
Mudd, Fitzgerald, the Glitter Band 
and the Rubettes are in the GTO 
movie "Never Too Young To Rock" 
which is getting a midnight premiere 
at the Curzon Cinema with Irish 
general release from May 31. 

Johnny McCauley has signed Big 
Tom and the Travellers and John 
Glenn and the Mainliners to Denver 
Records. Big Tom used to perform 
with the Mainliners before a recent 
split. Glenn's first disk is a maxi - 
single, including "Sunny Side Of 
The Mountain," "Wagon Load" and 
"I Haven't Seen Mary In Years." 
Promotion includes a competition 
and an entry form is handed out 
with each record. KEN STEWART 

HAMBURG 
U.K. artist Tony Christie here to 

sing his new single "Happy Birthday 
(Continued on page 71) 

RIO DE JANEIRO- Brazil's 
recording industry is picking up 
again after a more or less slow pe- 
riod in the first quarter. 

A 40 percent increase in minimum 
salaries is helping to eliminate sales. 
The government ordered the raise in 
a move to help spread the wealth. 

Joao Carlos Muller, executive sec- 
retary of the industry's association, 
expects that the growth rate this year 
will run from 7 to 8 percent, about 
the same as the general economy. 
"However, things are getting better," 
says Muller. "One of the biggest 
problems has been credit," he ex- 
plains. "Producers have to choose 
between cutting production or ex- 

tending credit for longer terms to re- 
tailers." 

Sales increased by 10 percent last 
year, as compared with 37 percent 
the previous year. Cassettes gave a 
stellar performance of a 50 percent 
increase. Although the cost of raw 
materials rose by 400 percent, record 
retail prices increased only 40 to 50 
percent. 

Samba continues to lead, in a re- 
turn to some of the origins of Brazil- 
ian popular music. Plant expansion 
continues. Phonogram is getting 
ready to inaugurate a new one in the 
Jacarepagua district of Rio de Ja- 
neiro. EMI Odeon is looking for a 
building site.. 

DUPLICATION OF TRACKS 

Compilation Clash In U.K. 
LONDON -Another compilation 

clash is on the way in the U.K. 
"Rocket," the just -released hit pack- 
age from TV- merchandiser Arcade, 
contains no less than six of the same 
tracks which appear on BBC Rec- 
ords' "Top Of The Pops Volume 2," 
out next week. 

Four of the duplicated items, re- 
cent hits by Gloria Gaynor, the Ru- 
bettes, Slade and Jim Gilstrap, origi- 
nate from Polydor; the other two, by 
the Glitter Band and Showaddaddy, 
come from Bell. 

George McCrae, K.C. and the 
Sunshine Band and the Bay. City 
Rollers also figure on both albums, 
but with different titles. "Rocket" 
has 20 tracks and the BBC Records' 
production 14. Both compilations 
are available on cassette and car- 
tridge. 

Roy Tempest, commercial man- 
ager of BBC Records, says: "Natu- 
rally we're unhappy about the du- 
plication. It's not good for . the 
dealers, the record buyers or us. I 
know that record companies don't 

ARRANGED VIA KLEIN 

like exclusive deals for compilation 
material, but such clashes are ob- 
viously unsatisfactory." 

But Tempest believes the BBC 
package will appeal to a different 
audience to that drawn by the 
"Rocket" package. "Ours is based 
on a very popular television pro- 
gram, and it is this tie we emphasize' 

He adds: "We're not aiming for 
the same sales volume that the tele- 
vision merchandisers get. We're also 
offering full dealer mark -up." 

Arcade, meanwhile, was more 
concerned that its album did not 
clash with the new K -Tel compila- 
tion, "Music Power." The release of 
"Rocket" is being accompanied by 
the firm's usual television and radio 
blitz throughout the U.K. 

The Arcade /BBC conflict comes 
not long after extensive repertoire 
clashes on albums from K -Tel, 
Ronco and Arcade, a situation 
which led the chiefs of all three firms 
to claim they were reassessing their 
attitude towards nonexclusive mate- 
rial from record companies. 

Stone's Disk On Decca 
LONDON -British Decca is rush - 

releasing a new single by the Rolling 
Stones, entitled "I Don't Know 
Why " -to be followed by an album 
"Metamorphosis." The group is con- 
tracted to Atlantic, via their own 
record label, Rolling Stone Records. 

According to Decca managing di- 

'World Rock' 
Producers 
In U.K. Visit 

LONDON -"Rock Around The 
World" producer Eddie Kritzer and 
associate Jim Koslowski were in the 
U.K. last week to promote European 
interest in the program. They talked 
to record industry people and talent 
management and also did interview 
spots for the program with leading 
U.K. artists. 

The series goes out through 75 ra- 
dio stations in the U.S. and features 
Billboard's Hits Of The World serv- 
ice and programs foreign singles 
which have yet to be released in the 
U.S. but which make a success else- 
where. 

This syndicated program has al- 
ready featured records by such Eu- 
ropean acts as Genesis, Focus, Tan- 
gerine Dream, Golden Earring and 
Nektar. Now Kritzer and Koslowski 
are inviting foreign companies to 
ship to their Boston office singles by 
established acts which could have 
future good sales potential in the 
U.S. 

rector Ken East, the material was 
obtained "after negotiation with 
Alen Klein and the Rolling Stones." 

"I Don't Know Why" is a Jagger/ 
Richard /Taylor composition, pro- 
duced by Andrew Oldham. "Meta- 
morphosis" will contain 16 tracks, 13 
of which have never been available 
on disk. The album contains new 
versions of three songs previously re- 
corded by the Stones: "Out Of 
Time," "Memo From Turner" and 
"Heart Of Stone." Decca hopes to 
have the LP in retail stores by the 
first week of June. In the U.S., both 
the single and the album are re- 
leased on Allen Klein's ABKCO 
Records. 

No newly recorded material from 
the Rolling Stones' own label is 
scheduled for release in Britain in 
the near future, according to Atlan- 
tic managing director Phil Carson. 
The group begins a three- month 
tour of North and South America 
from Sunday (1). 

International 
Turntable 
Continued from page 69 

that two of the longest- serving 
presenters at Luxembourg will be 
leaving within a month of each 
other, Kid Jenson going to Radio 
Trent in Nottingham. Jenson re- 
placement is former BBC jockey 
Stuart Henry. 
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Girl" in the German television show 
"Music From Studio B." . , . Teldec 
released in Germany an album from 
the group Please, who came from 
the Philippines. 

Tanja Berg has the German ver- 
sion of "Walk On The Wild Side," 
produced by Tony Atkins in Lon- 
don.... UFA- Musikverlage has big 
success with the newcomer Mario 
Lehner and his single "Ausgerechnet 
Bananen." ... UFA has also the 
single hit of Switzerland's Paola 
with "Das Blueck Im Leben Ist Ein 
Schatz." 

Etta Cameron from Copenhagen 
getting chart reaction from the single 
"I Got A Feeling." ... Radio Bre- 
men presented 35 jazz programs on 
radio during May.... Michael Holm 
the most popular singer of the Radio 
Maritim, German holiday radio sta- 
tion in Spain. ... M- Records in 
Munich released a single by Marc Di 
Napoli from Paris. 

Guenter Noris and his Big Band, 
from the German Army, have now 
switched label to Ariola -Eurodisc. 
... Barry White had sell-out concerts 
in Germany. ... Nana Mouskouri 
back in the charts with "Adios," af- 
ter a long break.... Karlheinz Steike 
is the new Teldec chief of German 
sales division, his predecessor Ru- 
dolf Engleder now managing the 
Teldec videodisk sales division. 

WOLFGANG SPAHR 

TOKYO 
Victor Musical Industries will in- 

troduce some "southern comforts" 
from Capricorn Records shortly. 
The initial releases, earmarked for 
July 5, include "Gregg Allman Tour" 
(with the Marshall Tucker Band) 
and "Fillmore East Live /Allman 
Brothers Band at some $12 retail for 
each set of two 12 -inch LPs. ... The 
"canzone" of the '60s were better 
than those of the '70s, say most of the 
singers at Min -on's 1st Italian Music 
Festival, May 4 -31. The participants 
include Nilla Pizzi, Valentina Greco, 
Giuliana Valei, Tony Dallara, Rob - 
ertino and Paulo Mongoli. Also cur- 
rently playing Japan are Claudio 
Villa and Gilda Giuliani. 

Japanese jazz critic Shoichi Yui 
says "Ring /The Gary Burton Quin- 
tet With Eberhard Weber" (ECM) 
was release here May 1 by Trio Ken - 
wood's record division.... For once, 
three classical critics here agree that 
the March 1966 recording of Franz 
Schubert's "Symphony No. 8 (Un- 
finished)" by Karl Bohm & the Ber- 
lin Philharmonic Orchestra for 
DGG is the best. Still the best seller 
in Japan, however, is Herbert von 
Karajan's version with the same or- 
chestra, also for DGG. It's coupled 
with Beethoven's Symphony No. 5. 

. Jazz -minded Ai Music has fixed 
15 concert dates for the Mal Wal- 
dron Trio, from June 23 through 
July 17. 

Don Ho, his hula dancers and his 
orchestra are due to play the Palace 
(Hotel) here May 31 in a dinner 
show at 15,000 yen or some $50 per 
head. ... Polydor K.K. is releasing 
"Tommy" (original Quintaphonic 
QS sound track).... Kenji Sawada 
has received a Gold Disk Award 
from Polydor S.A. for his recording 
of "Je Viens du Bout du Monde" 
(Gilbert Simone & Jean Claude Ro- 
sier), which was released Jan. 20 in 
France. Under the personal man- 
agement of Watanabe Production's 
Akira Sato, he records for Polydor 
K.K. in Japan.... Nicole Croisille, 
May Flower and Main Chamfort 
have been named to represent 
France at the 4th Tokyo Music Fes - 

tival's international contest July 13. 
Brazil will be represented by Astrud 
Gilberto and Italy by Gianni Naz- 
zaro, the Tokyo Music Festival As- 
sociation says. 
The Benny Goodman Sextet, ex- 
pected to play Japan for four weeks 
next February, will comprise a 
group of 11 members, quips Tomo- 
yasu Ito, head of the music office 
that bears his name.... Peggy Lee's 
first Japan performance tour failed 
to attract SRO crowds, industry 
sources say, although her records 
have been popular here for nearly 30 
years.. , . Japanese retailers report 
that the best selling international 
single during the first two weeks of 
this month was the Carpenters' 
"Only Yesterday." ... Takami Sho- 
bochi, president of the Japan Phono- 
graph Record Assn. (and concur- 
rently president of Nippon Colum- 
bia), has been named as mediator in 
the dispute among member manu- 
facturers over distribution for a new 
Japanese record company (May 3, 
1975, Billboard). 

Japanese alto sax soloist Sadao 
Watanabe is getting ready to leave 
for the 9th Montreux Jazz Festival. 
... Pat Boone & Family dinner show 
scheduled for June 27 in the Rose 
Room of the Palace Hotel will cost 
more than $70 per head.... Peter 
Heine, BPI's business manager and 
Billboard's director of sales, here 
May 4 -14 for annual business visit.... 
Saori Minami's "Cynthia Street" al- 
bum of new songs by Alan O'Day, 
George Clinton and Kyohei Tsut- 
sunti is scheduled for release here 
June 21 by CBS /Sony, says Ryuzo 
Jr. Kosugi of the Nichion publishing 
house. It was recorded April 1 -7 at 
Larrabec Sound in Los Angeles... . 

The Met is due to open here May 29 

for 13 performances in this music 
capital, one in Nagoya on June 11 

and four in Osaka June 12 -14 in- 
cluding a matinee. The soloists, or- 
chestra, conductors, chorus, ballet 
and staff expected to total 325 per- 
sons, the largest operatic group ever 
sent abroad from the U.S. 

HIDEO EGUCHI 

MOSCOW 
Melodiya jazz band, led by 

Gheorgii Garanian is cutting their 
second jazz /rock disk using Duke 
Ellington material. The band is offi- 
cially with Melodiya Records and 
includes some of the top jazz players 
in Russia. ... Rehearsals of the first 
Russian rock opera, Orpheus and 
Evridika by Leningrad -based com- 
poser Zhurbin are in full swing. The 
opera is supposed to be premiered in 
the early summer by the Leningrad 
rock- orientated group Swinging 
Guitars led by Anatoli Vasiliev. 

Melodiya has released an album 
featuring Engelbert Humperdinck 
and Paul Mauriat.... Manufacture 
of a deluxe stereo record player un- 
der license from Poland's Unitra for- 
eign trade copany, has recently be- 
gun at the Berdsk radio plant in 
Siberia. This means that the line of 
nationally made record players, 
which this year includes only six 
stereo, with one model graded as de- 
luxe (Billboard, April 19), will for 
the first time take in a licensed 
model. Most of the quality record 
and tape hardware in Poland is 
made under license from Western 
European companies: AEG Tele- 
funken, Grundig, etc. (Billboard, 
Oct. 5). According to A.F. Sarytchev, 
Berdsk radio plant general manager, 
3,000 of the new model, Vega -002 
Stereo are planned to be manufac- 
tured this year. The retail price is set 
about $500. So far it is the most ex- 

(Continued on page 73) 

Inkernakional 
Local Artists Polydor With `Curtain' 
Gain Popularity Nations Give Pop a Lift 
In England 

LONDON Expansion of re- 
gional promotion offices by record 
companies in the U.K., and growth 
of the commercial radio network, is 
stimulating record companies to sign 
artists who have a particularly strong 
localized following. 

Nationalist and local patriotic fer- 
vor in sales and Scotland which has 
brought heavy sales for Billy Con- 
nolly, Sydney Devine and Max 
Boyce in particular, has led record 
companies to sign acts which, 
though not expected to have imme- 
diate mass appeal, will register wor- 
thy sales figures. 

And the: development of local pro- 
motion, with press, television and ra- 
dio, is making the task a great deal 
simpler. 

GTO here is releasing the first 
record from Tiger Tim Stevens, a 
disk jockey who created a mass fol- 
lowing in Glasgow through his dis- 
cotheque appearances and his show 
on Radio Clyde. GTO managing di- 
rector Dick Leahy is confident the 
artist's following in Glasgow will in 
time espread to the rest of the U.K. 

Bill Barclay is an example of an 
artist who established himself in 
Scotland but is not heading towards 
national recognition. Barclay's 
record company GM has a lot for 
which to thank the local radio sta- 
tions. 

RCA Push On 
Brazil Acts 
On Intl Front 

RIO DE JANEIRO -RCA is 
moving to develop its Brazilian art- 
ists internationally. As a new step 
forward, RCA is having its artists 
sing in other languages than their 
native Portuguese Eliana Pittman is 

getting ready to record an LP in 
English and French. Aloysio de Oli- 
veira, who used to accompany Car- 
men Miranda, is the producer. 

Milton Carlos is recording 
"Samba Quadrada," an LP in Span- 
ish, for the Argentine trade. Com- 
poser Morris Albert's "Feelings" has 
been launched on the U.S. and Ca- 
nadian market. 

Martino de Vila, a leader with 
Clara Nunes (Odeon) and Beth de 
Carvalho (Tapecar) in the return to 
samba, will start recording a new LP 
after his return from a European 
tour. His "Canta, Canta Minha 
Gente," issued last year, continues 
among the 10 hottest. 

Antonio Marcos, composer - 
singer, who is recovering from in- 
juries suffered in a car accident, is 
returning to the studio to continue 
recording an LP in Spanish for the 
U.S. Latino market as well as other 
South American countries. 

Pub Shane 
To States 

LONDON -Cyril Shane, head of 
the independent U.K. publishing 
company the Cyril Shane Organ- 
isation, is in New York from May 30 
to June 10 to place and acquire 
copyrights and to call on various 
business contacts. 

He will be at the New York Hilton 
or can be reached through the MCA 
office in New York. From June 10- 
13 Shane will be at the Spence 
Manor Hotel in Nashville and will 
then move to the West Coast until 
June 30. He will be contactable 
through the MCA office in Holly- 
wood. 

HAMBURG -The "curtain" is 
slowly being lifted to allow in music 
from the West. After years of clamp - 
down, with only a slight chink show- 
ing in the "curtain" there are prom- 
ising signs for fans of international 
pop music living in Eastern Europe. 

And Polydor seems to have se- 
cured the largest slice of the cake. 
Polydor International has con- 
cluded lucrative contracts with the 
Soviet Union, . Hungary and Bul- 
garia which will guarantee consider- 
able sales and a strong corporate po- 
sition in the trade from west to east. 

- As a result of these contracts, fans 
of pop through Eastern Europe will 
appreciate orchestras and groups 
from outside. With the Soviet 
Union, Polydor has an agreement 
for the delivery of 235,000 albums, 
mainly recordings of James Last and 
Bert Kaempfert, along with the now 
disbanded U.K. vocal team the New 
Seekers. 

And the import organizations in 
Hungary and Bulgaria have also 
signed deals for the delivery of pop 

by Polydor. Bulgaria is to be sup- 
plied straight from Polydor's Hano- 
ver plant, but Hungary reserved the 
right to press the records in their 
own country. 

Last, Kaempfert and the New 
Seekers follow in the footsteps of 
Udo Jurgens, who paved the way for 
musical exports from west to east. 
His records were released long ago 
in all Eastern European countries. 

From Prague, the state record 
company of the CSSR, Supraphon, 
furnished the whole eastern block 
with Jurgens' records until the time 
when each country released its 
own -Amiga in East Germany, Pol- 
ski Bagrania in Poland, Qualiton in 
Hungary, Balkanton in Bulgaria 
and Elektrochord in Roumania. 

In Poland, Udo Jurgen' records 
took on political importance. Only 
20,000 of the 100,000 records of his 
produced by Polski Nagrania stayed 
in Poland, whereas the remainder 
were exported to the Soviet Union 
and so helped to reduce the constant 
Polish trade deficit vis -a -vis the So- 
viet Union. 
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Canada 
Daffodil. Acts Tour Push 

TORONTO -An extensive na- 
tional tour of Canada by A Foot In 
Coldwater and Dwayne Ford & 
Bearfoot was kicked off by a press 
reception held by Daffodil Records 
at Maple Leaf Gardens on May 14. 

Daffodil, with this tour, Electri- 
canada '75, hopes to break A Foot In 
Coldwater across Canada. The 
group's latest single "I Know What 
You Need" was remixed for single 
release by John Anthony who has 
also produced Queen, Genesis and 
Ace. 

The single was serviced to the 
Maritimes stations several weeks be- 
fore stations in the rest of the coun- 
try. The tour opened in Fredericton, 
New Brunswick on May 21. 

A Foot In Coldwater will inter- 
rupt their cross -country excursion to 
appear at Billboard's International 

Talent Forum at the Century Plaza 
in Los Angeles. 

A &M Records, distributor for the 
Daffodil label in Canada, has lined 
up a major in -store and radio adver- 
tising push across Canada on the 
band's new single and album "All 
Around Us." The group intends to 
make a number of personal appear- 
ances at K -Mart stores across the 
country to sign autographs and meet 
the public. 

Dwayne Ford and Bearfoot's ap- 
pearance on the tour ties in with the 
release of their Epic album "Passing 
Time," which will be the focus for a 
major promotion push by Columbia 
Records as the band crosses the 
country. 

The tour was booked by Concept 
376 in conjunction with Concert 
Productions International. 

From The Music Copilols 
Of The World 

TORONTO 
Myles and Lenny's current single 

"Hold On Lovers" was released si- 
multaneously in the U.S. and Can- 
ada by Columbia Records on May 
19. The band is on a club tour of the 
U.S. A có- management deal has 
been signed by the band with Gary 
Haber of All Arts Management in 
the U.S. and Mickey Erbe and Mari - 
beth Solomon of Micky Mar Produc- 

e Lions in Canada. Exclusive agency 
CC representation in the U.S. is by 
o Magna Artists. ... Lip Service Stu- 
CO dio Productions, headed by David 
-I Marsden, has introduced a syndi- 
m cated radio show entitled "Plant 
tri Man" a series of two- minute pro- 
N" grams dealing primarily with indoor 

gardening. ... BMI Canada will 

M present their annual showcase of 
songs from musical shows written 

Q and composed by members of the 2 BMI Canada Musical Theatre 
Workshops conducted by Lehman 
Engel on Thursday (29) at the Holi- 
day Inn in Toronto. ... Ian Thomas 
appears at the Zodiac 1 Club in To- 
ronto from Monday (26) until Satur- 
day (31). In the future the club will 
feature the Shirelles, June 9 -14; the 
Chamber Brothers, 16 -21; and Shir- 
ley and Company, 23 -28. 

Walt Grealis, publisher of RPM 
Music Weekly, plans to establish a 
country music award in Canada 
with the presentations expected to 
lake place in Sept. Grealis was in 
Edmonton on May 25 for talks with 
country music representatives. . . . 

Ella Fitzgerald appeared at To- 
ronto's Massey Hall on May 23... 
Capitol Records -EMI of Canada 
has signed Peter Foldy. His first 
single for the label is "Hollywood," 

RIGHT PRESCRIPTION -Carol 
Douglas, left, and her producer, Ed 
O'Laughlin, are all smiles after re- 
ceiving a gold record for sales of 
"Doctor's Orders," on Midland In- 
ternational, in Canada. 

produced by Milan Kymlika.... Co- 
lumbia Records of Canada held a 
media reception for Bond at the Co- 
lonial Tavern in Toronto to coincide 
with the release of their single 
"When You're Up, You're Up" 
taken from their first Columbia al- 
bum.... The CBC program "Identi- 
ties" in conjunction with Bob Ezrin's 
Migration Records held an informal 
party on May 16 at the CBC Execu- 
tive Offices in Toronto to introduce 
the label's newly signed act the 
Johnson Family to the media. Mi- 
gration is distributed in North 
America by Atlantic Records. 

Stringband held a free concert at 
the University College Playhouse in 
Toronto on May 24 which was taped 
for later use on Sylvia Tyson's CBC 
radio network show, "Touch the 
Earth." Stringband's second LP en- 
titled "National Melodies" will be 
released shortly.... Sara Ellen Dun- 
lop's newly formed Sara Ellen's 
Homemade Music label will hold a 
press party on June 19 at Old An- 
gelo's Restaurant in Toronto to in- 
troduce her new extended long -play 
record which includes four cuts: 
"Working On A Strong Founda- 
tion," "Closer To My Mind," "Sing- 
ing Oh Canada" and "Children of 
Darkness." . .. Concept 376, the To- 
ronto -based booking agency, is 
moving its offices to 125 Dupont St., 
Toronto. ... Former Lighthouse 
drummer Skip Prokop is now man- 
aging and producing Diamondback. 
. . , Mel Shaw, president of Music 
World Creations, manager of the 
Stampeders and president of the Ca- 
nadian Independent Producers As- 
sociation, has been appointed as one 
of the judges for the American Song 
Festival.... The club scene in Ot- 
tawa has been seriously depleted 
with the recent closure of the Stand- 
ish Hotel. Previously Le Hibou, 
Chez Henri and the Glenlea had 
closed their doors. ... Donny Ger- 
rard, formerly of Skylark and 
Brenda Gordon and Brian Russell, 
formerly of Dr. Music, have been 
signed to Rocket Records. Initial 
single for Gerrard will be "(Baby) 
Don't Let It Mess Your Mind" writ- 
ten by Kiki Dee's producer Robert 
Appere.... Anna Marie Alberghetti 
made her debut appearance at the 
Imperial Room of the Royal York 
Hotel in Toronto from May 14 -17. 
Jack Jones followed her for a two - 
week stand on May 19. 

MONTREAL -Harmonium, Les Se- 
guins and Toubabou from Quebec 
will be featured in a special show in 
the Saratoga Music Series at the 
Saratoga Performing Arts Center on 
June 30. MARTIN MELHUISH 

Canada 
Executive 
Turntable 

Les Weinstein, manager of the Ir- 
ish Rovers, has appointed Ed Norton 
to handle the administrative affairs 
of the band, to allow him more time 
on the road. Weinstein is negotiating 
a management deal with Attic 
recording artist Shirley Eikhard. 

Brian Josling has been appointed 
head of the Mr. Sherman's and Mr. 
Scotty's sound and retail stores in 
eastern and western Canada. Both 
operations are owned by Capitol 
Records -EMI of Canada Ltd. Duane 
Wade, regional supervisor for the 
company's six stores in Calgary and 
Edmonton, will report directly to 
Josling. 

Barbara Onrot, formerly with 
Martin Onrot Inc., has been ap- 
pointed assistant to Ross Reynolds, 
the president of GRT of Canada 
Ltd. 

Barbara Hoffman, formerly with 
H.P. and Bell Management Ltd., 
moves into the position of secretary 
and assistant to Jeff Burns, national 
a &r and promotion manager for 
GRT of Canada Ltd. 

Bob Ansell has been appointed as 
Ontario regional promotion repre- 
sentative for Polydor Ltd. Ansell 
had previously been with CKOC in 
Hamilton, Ont. Ansell replaces Eric 
van Miltenberg, who has returned to 
Holland to enter a university there. 

Lyle Drake has been reappointed 
to the Halifax branch of Maritimes - 
based Crawford Music. Drake had 
worked out of the St. John's, Nfld. 
office of the company. He will con- 
tinue to handle the Newfoundland 
operations for the company. 

Doug Pringle has rejoined 
CHOM -FM in Montreal in the 10 
a.m. to 2 p.m. time slot. Pringle had 
been in England working with Marc 
Bolan. 

Mark Morell, former promotion 
representative for MCA Records 
and CTI Records in Quebec, has 
been appointed the head of a &r for 
Quality Records in Quebec. 

GRT In Deal 
With Charisma 

TORONTO -GRT of Canada 
Ltd. has acquired Canadian distri- 
bution for Charisma Records Ltd. 
product with the exception of artists 
such as Genesis who were previously 
committed to other Canadian com- 
panies. 

The deal was signed between Lee 
Gopthal and Tony Stratton -Smith 
of Charisma and Ross Reynolds, 
president of GRT of Canada Ltd. 
Colin Richardson, Charisma's inter- 
national representative will visit 
Canada in the near future to solidify 
communications between the two 
companies. 

"Live At Drury Lane" and 
"Matching Tie And Handkerchief' 
by Monty Python were the initial re- 
leases by GRT under the terms of 
the deal followed by "Mind Your 
Head," an album by String Driven 
Thing and a single by Chris and 
Pauline Adams entitled "If Only the 
Good Die Young." 

Upcoming releases by GRT will 
include product by Van der Graf 
Generator, Clifford T. Ward and Pe- 
ter Hammill. 

BILLBOARD IS BIG 

INTERNATIONALLY 

MEDIA AND STARS -Over 100 media personalities and retailers at the Jo- 
hannesburg Planetarium for the launch by Gallo (Africa) of the Justin Hay- 
ward -John Lodge album "Blue Jays." Presentation took place in the Plan- 
etarium theater, and guests were given a highly imaginative audiovisual 
production from Gallo a &r manager Peter Lotis, in conjunction with the Plan- 
etarium staff. The magnificent sounds of Hayward and Lodge were comple- 
mented by equally fine visual experiences. At the launch left to right, Cheryl 
Burger, of Gallo (Africa), national marketing coordinator; Darryl Gooste, 
Gallo group resident disk -jockey; Gary Edwards, South Africa TV producer; 
John Berks, M Radio disk -jockey; Tirus Esserhuizen, senior programmer, 
Springbok Radio. 

JAZZ LABEL SCORES 

ECM Takes 2 Of 3 
Awards In Germany 

HAMBURG -The Munich -based 
independent jazz label, ECM, took 
two of the three top awards made by 
the West German Record Academy 
in its inaugural year. 

ECM was honored for "The Co- 
lours Of Chloe" by German bassist 
Eberhard Weber and for "Solo Con- 
certs- Bremen, Lausanne," by 
American pianist Keith Jarrett. 

The awards were presented May 
16 in the former Berlin music acad- 
emy by the city's major, Klaus 
Shultz, who is also president of the 
board of the German Record Acad- 
emy. The board consists of twelve 
personalities from cultural fields, 
none of whom is involved in the 
record industry. 

Chairman of the academy is Dr. 
Gerhard Slavik, and associate exec- 
utives are Siegfried Loch, head of 
WEA Music, and Jurgen Sauer- 
mann, of Phonogram. 

Full list of award- winning records 
for 1974, selected from more than 
1,000 releases are: 

German Record Grand Priz: L Haydn Edition V, 
1-VII Complete Symphonies: Philharmonica Hun - 
garica, Antal Dorati (Teldec); 2, "The Colours Of 
Chloe," Eberhard Weber (ECM); 3, "Solo Concerts, 
Bremen, Lausanne," Keith Jarrett (ECM). 

Artists of the Year: Janet Baker: "Janet Baker 
Sings Berlioz" (EMI Electrola): Handel, "Lukrezia - 
Kanate,' "Aries" (Phonogram). Maurizio Pollini: 
Schubert "Wanderer- Fantasie" and piano sonata 
(Deutsche Grammophon). Ulf Hoelscher: Bartok 
"Sonata For Violin 1944 "; Prokofiev "Sonata For 
Violin 115" (EMI Electrola). Alban Berg Quartet: 
Berg "String Quartets "; Haydn "Rider Quartet" 
( Teldec). Joy Fleming: "Kali, Oh Kall" and "Joy 
Fleming Live" (WEA). Wolf Biermann: "Aah -Ja" 
(CBS). Eberhard Weber: "The Colours Of Chloe" 
(ECM). Randy Newman: "Good Old Boys" 
(WEA). Keith Jarrett: "Solo Concerts, Bremen, 
Lausanne" (ECM). Gil Evans: "Svengali" (WEA). 
Keith Jarrett and Jan Garbarek Quartet: "Belong- 
ing" (ECM). Pointer Sisters: "Live At The Opera 
House" (Ariola Eurodisc). Ella Fitzgerald: "Take 
Love Easy" (Polydor). 

Symphony: Bruckner, Symphony No. 3: Cleve- 
land Orchestra, conducted by George Szell (CBS). 

Operas: Verdi: "1 Vespri Siciliani." Milnes, Ar- 
royo, Domindo, Raimondi, etc.: New Philharmonic 
Orchestra. James Levine (RCA). Monteverdi: 
" L'Incoronazione di Poppea," Donath, Soderstrom, 
Berberian, Esswood, Equiluz etc: Concentus Musi- 
cus, Vienna, Nikolaus Harnoncourt ( Teldec). Cham- 
her Music: Bach: "Das Wohltemperierte Klavier ": 
2, Teil: Friedrich Gulda (MPS /BASF). Contempo- 
rary Music: Nono: "Como Una Ola Fuerza Y De 
Luz ": "Y Entonces Comprendio "; Taskova, Pollini, 
Bavarian Radio Symphony Orchestra. conducted by 
Ahbado (Deutsche Grammophon). Baroque Music: 
Bach: Sechs Sonaten Fur Konzertierendes Cembalo 
Und Violine, BWV 1014-1019: Sigiswald Kuiiken, 
Gustave. Leonhardt (Harmonia Munch/BASF). An- 
cient Music. Gregorianische Gesange: Capella An- 
tiqua, Konrad Euhland (MPS /BASF). 

Choral Music: "Missa Salisburgensis "; Escolania 
de Montserrat,. Tolzer Knabenchor. Pro Cantione 
Antiqua London, Collegium Aureum, P. Irenen Se- 
garra (Harmonia Mundi /BASF), Historical Rec- 
ords: "Julius Patzak, Sangerportrait "; Vienna State 
Opera Orchestra, conducted by Clemens Krauss 
(BASF). Spoken Word: "Die Gestundete Zeit ": Ma- 

rianne Hoppe liest Ingeborg Bachmann (Deutsche 
Grammophon). National Entertainment: "Im 
Schonsten Wiesengrunde": Peter Schreier 
(Deutsche Grammophon). " Goldene Klange Aus 
Oberkrain "; Slavko Avesenik and seine Original 
Oberkrainer (Teldec). Folk Music: " Plattdeutsche 
Lieder "; Hannes Wader ( Phonogram). 

Musical: Zeller: "The Birdseller "; Rothenberger, 
Holm, Lith, Dellapozza, Berry, etc. Vienna Sym- 
phony Orchestra, conducted by Willi Boskovsky 
(EMI Electrola). Cabaret: "Aah -Ja ": Wolf Bier - 
mann (CBS). Jazz: "Belonging "; Keith Jarrett, Jan 
Barbarek Quartet (ECM). Records For Children: 
"Der Ausredenerfinder Und Andere Bruno -Ges- 
chichten (Phonogram). 

The jury made no awards in the 
categories: "Song Of The Year -na- 
tional and international." Peter 
Moller, spokesman for the Geman 
Record Academy, says: "The Ger- 
man Record Academy awards are 
made entirely independently so 
there is no question of asking the 
board to review any of its decisions." 

Academy awards are statuettes in 
plexiglass and gold, designed by 
Zurich goldsmith Otto Kuenzli. 

BBC -TV Bows 
2 Pop Shows 
This Summer 

LONDON -BBC Television is 
launching two pop shows this sum- 
mer. The first is "Disco" and is an 
extension of an existing BBC radio 
series "Pop Score." The other series, 
on cabaret lines, is being recorded at 
the Cunard International Hotel, in 
West London. 

"Disco" will initially run for seven 
weeks starting at the end of August, 
with disk jockey Terry Wogan chair- 
man of a lighthearted panel game 
featuring two teams of disk jockeys 
and recording artists. 

The shows will be recorded at 
clubs and discotheques up and 
down the country, will include ap- 
pearances from chart groups, and 
will cover music of the past 20 years. 

The cabaret series, called "The 
Other Broadway," a reference to the 
area in which the hotel stands, will 
include Jeffrey S. Kruger acts ap- 
pearing at the hotel, including Jerry 
Lewis, Dionne Warwicke, Abbe 
Lane, the Mills Brothers and the Sty- 
listics. 

While the BBC continue negotia- 
tions for several other major artists 
for the series, which runs six weeks 
from mid -July, the format will in- 
clude two acts each program and 
will be transmitted in peak viewing 
time. 



Billboard Hits 01 heWorld, 
BRITAIN 

(Courtesy Music Week) 
*Denotes local origin 

SINGLES 

This Last 
Week Week 

© Copy ight 1975, Billboard Publications, Inc. No part of this publication may be reproduced, stored in a retrieval system, or transmitted, in any form or by any means, electronic, 
mechanical, photocopying, recording, or otherwise, without he prior written permission of the publisher. 

1 1 STAND BY YOUR MAN -Tammy 
Wynette (Epic) -KPM (Billy 
Sherrill) 

2 28 WHISPERING GRASS -*Windsor 
Davies /Don Estelle (EMI) - 
Campbell Connelly (Walter J. 
Ridley) 

3 2 OH BOY -*Mud (RAK)- Southern 
(Mike Chapman /Nicky Chinn) 

4. 3 LOVING YOU- Minnie Riperton 
(Epic) -Copyright Control (Scorbu 
Prod.) 

5 11 THE WAY WE WERE -Gladys Knight 
& The Pips (Buddah) -Screen 
Gems- Columbia (Ralph Moss) 

6 12 SING BABY SING -Stylistics 
(Avco) -Avemb /Cyril Shane 
(Hugo /Luigi /Weiss) 

7 5 LET ME TRY AGAIN -Tammy Jones 
(Epic) -MAM (Robin Blanch( lower) 

8 4 HURT SO GOOD- *Susan Cadogan 
(Magnet) -Warner Bros. (Lee 
Perry) 

9 16 DON'T DO IT BABY -Mac & Katie 
Kissoon (State) -Pamscene /ATV 

10 7 ONLY YESTERDAY -Carpenters 
(A &M)- Rondor (Richard 
Carpenter) 

11 . 
6 I WANNA DANCE WIT CHOO (DO 

DAT DANCE) -Disco Tex & the 
Sex -O -Lettes (Chelsea) -KPM 
(Bob Crewe) 

12 14 THANKS FOR THE MEMORY - 
*Slade (Polydor) -Barn (Chas 
Chandler) 

13 50 THREE STEPSTTO HEAVEN - 
*Showaddywaddy (Bell) -Palace 
Music (Mike Hurst) 

14 39 SEND IN THE CLOWNS -Judy 
Collins (Elektra)- Beautiful/ 
Revalation (Arif Mardin) 

15 9 THE NIGHT -Frankie Valli /Four 
Seasons (Mowest) -Jobete 
London (Bob Gaudio) 

16 37 ROLL OVER LAY DOWN- *Status 
Quo (Vertigo) -Shawbury/Valley 
(Status Quo) 

17 22 AUTOBAHN -Kraftwerk (Vertigo) - 
MCPS (Heutter /Schneider) 

18 25 ONE BITTEN TWICE SHY -*Ian 
Hunter (CBS) -April /Ian Hunter 
(Ian Hunter /Mick Ronson) 

19 21 ISRAELITES- *Desmond Dekker 
(Cactus)- Sparta Florida /Blue 
Mountain (AI Kong) 

20 10 LOVE LIKE YOU AND ME- *Gary 
Glitter (Bell) -Rock Artists /Paul 
Gadd (Mike Leander) 

21 13 A LITTLE LOVE & 
UNDERSTANDING-Gilbert 
Becaud (Decca) -ATV (Rideau 
Rouge) 

22 23 WOMBLING WHITE TIE & TAILS - 
*Wombles (CBS) -Batt Songs/ 
April (Mike Batt) 

23 30 IMAGINE ME, IMAGINE YOU- *Fox 
(GTO)- GuruSama /Chrysalis 
(Kenny Young) 

24 8 HONEY -Bobby Goldsboro (United 
Artists) -KPM (Bob Montgomery) 

25 29 I GET THE SWEETEST FEELING - 
Jackie Wilson (Brunswick) -T.G. 

26 17 WE'LL FIND OUR DAY -*Stephanie 
de Sykes (Bradley's) -ATV (Berry 
Leng) 

27 15 TAKE GOOD CARE OF YOURSELF - 
Three Degrees (Philadelphia 
International)-Gamble-Huff/Car- 
lin (Gamble -Huff) 

28 19 BYE BYE BABY -*Bay City Rollers 
(Bell) -KPM (P. Wainman) 

29 35 SWING LOW SWEET CHARIOt- 
*Eric Clapton (RSO)- Throat 
(Tom Dowd) 

30 32 STAND BY ME -*John Lennon 
(Apple) -Carlin 

31 38 SORRY DOESN'T ALWAYS MAKE IT 
RIGHT -Diana Ross (Tamla 
Motown) -Jobete London (Michael 
Massa) 

32 - I'LL DO ANYTHING YOU WANT ME 
TO- *Barry White (20th 
Century) -Schroeder (Barry 
White) 

33 47 HERE I GO AGAIN -*Guys & Dolls 
(Magnet) -Ammo James (Arnold/ 
Martin /Morrow) 

34 - THE PROUD ONE -Osmonds 
(MGM) -KPM (Mike Curb) 

35 18 THE TEARS I CRIED -*Glitter Band 
(Bell) -Rock Artiste (Mike 
Leander) 

36 36 I'M GONNA RUN AWAY FROM 
YOU -Tami Lynn ( Contempo 
Raries)- Shapiro Bernstein 

37 26 LOVE ME LOVE MY DOG -*Peter 
Shelley (Magnet)- Tiger /Intune 
(Peter Shelley) 

38 33 PAPA 00H MOW MOW - 
*Sharonettes (Black Magic) -KPM 
(Frazier/Wilson/White/Harris) 

39 31 WHERE IS THE LOVE -Betty Wright 
(RCA) -Southern (H.W. Casey /R. 
Finch /W. Clarke) 

40 - DISCO QUEEN -*Hot Chocolate 
(RAK)- Chocolate /RAK (Mickie 
Most) 

41 20 LIFE IN A MINESTRONE- *1OC.C. 
(Mercury) -St. Annes (10C.C.) 

42 - TROUBLE -Elvis Presley (RCA) - 
Burlington 

43 40 SWING YOUR DADDY -Jim Gilstrap 
(Chelsea) -Intersong (Kenny 
Nolan) 

44 - DISCO STOMP- Hamilton Bohannon 
(Brunswick) -Burlington 
(Hamilton Bohannon) 

45 27 HOLD ON TO LOVE- *Peter Skellern 
(Decca)- Pendulum /Warner Bros. 
(Meyer Shagaloff) 

46 44 GET DOWN TONIGHT -K.C. & The 
Sunshine Band (Jayboy)- 
Southern (T.K. Prod.) 

47 - DON'T BE CRUEL -Billy Swann 
(Monument) -Carlin 

48 43 HASTA LA VISTA -Sylvia (Sonet)- 
Sonet (Rune Ofwerman) 

49 24 DING -A -DONG- *Teach In 
(Polydor) -ATV (Eddy Owens) 

50 - SENDING OUT AN SOS -Retta 
Young (All Platinum) -Sunbury 
(Goodman/Ray/Morris) 

LPs 

This Last 
Week Week 

1 2 BEST OF THE STYLISTICS (Avco) 
2 1 ONCE UPON A STAR -Bay City 

Rollers (Bell) 
3 5 20 GREATEST HITS -Tom Jones 

(Decca) 
4 6 TUBULAR BELLS -Mike Oldfield 

(Virgin) 
5 11 THE SINGLES 1969-1973 - 

Carpenters (A &M) 
6 4 ROLLIN' -Bay City Rollers (Bell) 
7 13 ROCK 'N ROLL -John Lennon 

(Apple) 
8 34 TAKE GOOD CARE OF YOURSELF - 

Three Degrees (Philadelphia) 
9 12 STRAIGHT SHOOTER -Bad 

Company (Island) 
10 3 THE ORIGINAL SOUNDTRACK - 

10c.c. (Mercury) 
11 8 ELTON JOHN'S GREATEST HITS 

(DJM) 
12 15 RUBYCON- Tangerine Dream 

(Virgin) 
13 14 THE SHIRLEY BASSEY SINGLES 

ALBUM -(United Artists) 
14 45 STAMPEDE - Doobie Bros. (Warner 

Bros.) 
15 28 BEST OF TAMMY WYNETTE- (Epic) 
16 43 AUTOBAHN -Kraftwerk (Vertigo) 
17 10 BLUE JAYS -Justin Hayward /John 

Lodge (Threshold) 
18 7 MYTHS & LEGENDS OF KING 

ARTHUR -Rick Wakeman (A &M) 
19 17 JUST ANOTHER WAY TO SAY I 

LOVE YOU -Barry White (20th 
Century) 

20 16 SIMON & GARFUNKEL'S GREATEST 
HITS -(CBS) 

21 23 GLEN CAMPBELL'S GREATEST HITS 
(Capitol) 

22 21 FOX -(GTO) 
23 22 THE DARK SIDE OF THE MOON - 

Pink Floyd (Harvest) 
24 9 TOMMOROW BELONGS TO ME- 

Sensational Alex Harvey Band 
(Vertigo) 

25 29 ON THE LEVEL -Status Quo 
(Vertigo) 

26 19 MEMORIES ARE MADE OF HITS - 
Perry Como (RCA) 

27 20 ROCK 'N ROLL DUDES- Glitter Band 
(Bell) 

28 18 AL GREEN'S GREATEST HITS - 
(London) 

29 24 PHYSICAL GRAFFITI -Led Zeppelin 
(Swan Song) 

30 26 ENGELBERT HUMPERDINCK'S 
GREATEST HITS- (Decca) 

31 40 AND I LOVE YOU SO -Perry Como 
(RCA) 

32 25 KATY LIED -Steely Dan (ABC) 
33 31 IAN HUNTER -(CBS) 
34 32. BAND ON THE RUN -Paul 

McCartney & Wings (Apple) 
35 46 NEIL DIAMOND'S 12 GREATEST 

HITS (MCA) 
36 44 MUD ROCK -Mud (RAK) 
37 50 BLOOD ON THE TRACKS -Bob 

Dylan (CBS) 
38 27 AVERAGE WHITE BAND -(Atlantic) 
39 - THE BEST OF BREAD (Elektra) 
40 - DIAMOND HEAD -Phil Manzanera 

(Island) 
41 39 BRIDGE OVER TROUBLED WATER - 

Simon & Garfunkel (CBS) 
42 35 YOUNG AMERICANS -David Bowie 

(RCA) 
43 49 TELLY -Telly Savalas (MCA) 
44 36 PERFECT ANGEL- Minnie Riperton 

(Epic) 
45 30 BEST YEARS OF OUR LOVES -Steve 

Harley & Cockney Rebel (EMI) 
46 42 THERE'S ONE IN EVERY CROWD - 

Eric Clapton (RSO) 
47 47 I'M COMING HOME- Johnny Mathis 

(CBS) 
48 - FOREVER AND EVER -Demis 

Roussos (Philips) 
49 41 TOMMY -Soundtrack (Polydor) 
50 - THE SNOW GOOSE -Camel (Decca) 

WEST GERMANY 
(Courtesy of Musikmarkt) 

SINGLES 
This 
Week 

1 FOX ON THE RUN -Sweet (RCA) -(Essex/ 
Gerig) 

2 SHAME SHAME SHAME -Shirley & 
Company (Philips)- (Scholzi /Blezak) 

3 I CAN DO IT -The Rubettes (State) - 
(Budde) 

4 ONLY YOU CAN -Fox (GTO)- (Roba) 

5 IF -Telly Savalas (MCA) -(Colgems / Gerig) 
6 GRIECHISCHER WEIN -Udo Jurgens 

( Ariola)- (Montana) 
7 EIN LIED ZIEHT HINAUS IN DIE WELT - 

Jurgen Marcus (Telefunken)- (Young/ 
Intro) 

8 SCHON WIE MONA LISA -Demis Roussos 
(Phillips) -(Samos / intersong) 

9 DING -A- LONG -Teach -In (Telefunken) - 
(Intersong) 

10 REACH OUT I'LL BE THERE -Gloria Gaynor 
(MGM) -(intersong) 

11 ICH TRINK AUF DEIN WOHL, MARIE - 
Frank Zander ( Ariola)- (Intro.) 

12 PLEASE MR. POSTMAN- Carpenters 
(A &M / Ariola)- (Phonix) 

13 I CAN HELP -Billy Swan (Monument/ 
CBS) -(Budde) 

14 BYE BYE BABY -Bay City Rollers (Bell/ 
Electrola)- (Accord) 

15 FANCY PANTS -Kenny (RAK/Electrola) - 
(Melodie Der Welt) 

JAPAN 
(Courtesy of Music Labo, Inc.) 

*Denotes local origin 
SINGLES 

This 
Week 

1 CYCLAMEN NO KAORI- *Akira Fuse 
(King)- Watanabe 

2 KANASHIMI NO OWARUTOKI -*Goro 
Noguchi (Polydor) -Fuji 

3 KAKKOMAN BOOGIE- *Downtown Boogie 
Woogie Band (Express) -.PMP 

4 SHOWA KARESUSUKI- *Sakura And Ichiro 
(Polydor)- Diamond 

5 HANA NO YOUNI TORI NO YOUNI-*Goh 
Hiromi (CBS /Sony)- Standard 

6 WAGA YOKI TOMOYO- *H'iroshi 
Kamayatsu (Express) -Nichion 

7 ONLY YESTERDAY -Carpenters -(A &M) 
8 HITORI ARUKI- *Junko Sakurada (Victor) - 

Sun 
9 22 SAI NO WAKARE -*Kaze (Panam)- 

MPM, CMP 
10 SMOKI' BOOGIE -*Downtown Boogie 

Woogie Band (Express) -PMP 
11 KO1 GA ABUNAI- *Zutorub i (Ai) -NTV, 

Nichion 
12 MIZUUMI NO KESSHIN- *Momoe 

Yamaguchi (CBS /Sony) -Tokyo 
13 KOI NO REQUEST- *Shinya Aizaki 

(Reprise) -Watanabe 
14 KOIBITOTACHI NO GOGO- *Agnes Chan 

(Warner)- Watanabe 
15 ONNA NO YUME -*Aki Yashiro (Teichiku)- 

Ai 
16 ONNA GA HITORI- *Shinichi Mori 

(Victor)- Watanabe 
17 TOSHISHITA NO OTOKONOKO- *Candies 

(CBS /Sony) -Watanabe 
18 SHIROI HEYA- *Kenji Sawada (Polydor)- 

Watanabe 
19 ORETACHI NO KUNSHO- *Original Sound 

Track (Toho) -NTV 
20 OMOIDE DORI -Saori Minami (CBS/ 

Sony)- Nichion 

ITALY 
(Courtesy of Germano Ruscitto) 

SINGLES 
This 
Week 

1 PIANGE IL TELEFONO- Domenico 
Modungo (Carosello -Ricordi) 

2 YOU ARE THE FIRST THE LAST MY 
EVERYTHING -Barry White (Phonogram) 

3 EL BIMBO -Bimbo Jet (EMI) 
4 ARIA -Dario Balban Bembo (CIV -RCA) 
5 EMMANUELLE -The Lovelets (Riti) 
6 UN'ALTRA DONNA -I Cugini Di Campagna 

(Pull -Fonit /Cetra) 
7 KUNG FU FIGHTING -Carl Douglas 

(Durium) 
8 PARLAMI D'AMORE MARIU' -Mal (Ricordi) 
9 SUCH A COLD NIGHT TONIGHT - 

Santercole (CBS -MM) 
10 DOCTOR'S ORDERS -Carol Douglas (RCA) 
11 TESTARDO IO- Roberto Carlos (CBS -MM) 
12 LA CANZONE DI ORLANDO -Santo & 

Johnny (P.A.- Ricordi) 
13 EMMANUELLE- Pierre Bachelet (Warner 

Bros.-Ricordi) 
14 YUPPI DU- Celentano (CBS -MM) 
15 ERA -Wens & Dory Ghezzi (Durium) 

HOLLAND 
(Courtesy of Stichting Nederlandse) 

SINGLES 
This 
Week 

1 LOVE IS ALL -Roger Glover and Guests 
(EMI) 

2 UNA PALOMA BLANCA -George Baker 
Selection ( Negram) 

3 GUITAR KING -Hank The Knife and The 
Jets (Negram) 

4 SWING YOUR DADDY -Jim Gilstrap 
(Chelsea) 

5 HOUSE FOR SALE -Lucifer (EMI) 
6 GRIECHISCHER WEIN -Udo Jurgens 

(Ariola) 
7 LOVIN' YOU- Minnie Riperton (Epic) 
8 KEETJE TIPPEL -Zangeres Zonder Naam 

(Telstar) 
9 IK BEN BLIJ, DAT 1K JE NIET VERGETEN 

BEN -Joost Nuissi (Harlekiin) 
10 SAILOR BOY- Ferrari (Negram) 

SPAIN 
(Courtesy of EI Gran Musical) 

SINGLES 
This 
Week 

1 EL BIMBO -Bimbo Jets (EMI)- (Sugar) 

2 YOU'RE THE FIRST, THE LAST, MY 
EVERYTHJNG -Barry White 
(Movieplay)- (Quiroga) 

3 BELLA SIN ALMA -Richard Cocciante (EMI) 
4 TU VOLVERAS- Sergio Y Estibaliz (Zafiro) - 

(Discorama) 
5 TODO EL TIEMPO DEL MUNDO -Manolo 

Otero (EMI) -(Ego Musical) 
6 DOCTOR'S ORDERS -Carol Douglas 

(RCA) -(Ego Musical) 
7 I CAN HELP -Billy Swan (CBS) 
8 DING -A -DONG- Teach -ln (Philips/ 

Phonogram)- (Canciones del Mundo) 
9 VIENTO DEL OTONO -Danny Daniel 

(Polydor)- (Otillo) 
10 ENTRE DOS AGUAS -Paco de Lucia 

(Philips /Phonogram) (Fontana) 
LPs 

This 
Week 

1 JESUS CHRIST SUPERSTAR -Banda 
Original Pelicula (Movieplay) 

2 FUENTE Y CAUDAL -Paco de Lucia 
(Philips /Phonogram) 

3 PHYSICAL GRAFFITI -Led Zeppelin 
(Hispavox) 

4 WHITE GOLD -Love Unlimited (Movieplay) 
5 BLOOD ON THE TRACKS -Bob Dylan 

(CBS) 
6 SERENADE -Neil Dimaond (CBS) 
7 AQUALUNG -Jethro Tull (Ariola) 
8 GRACIAS A LA VIDA -Joan Baez (Ariola) 
9 GOODNIGHT VIENNA -Ringo Starr (EMI) 

10 CAN'T GET ENOUGH -Barry White 
(Movieplay) 

MEXICO 
(Courtesy of Radio Mil) 

SINGLES 
This 
Week 

1 LUNA BLANCA -Karina (Gamma) 
2 SE ME OLVIIDO OTRA VEZ -Juan Gabriel 

(RCA) -Yolanda del Rio (RCA) 
3 MI CORAZON LLORO -King Clave (Orfeon) 
4 MY EYES ADORED YOU (Mi adoration era 

verte) -Frankie Valli (Private Stock) 
5 YO QUIERO AMIGOS -Roberto Carlos 

(CBS) 
6 LADY MARMALEDE (Dullce-Dama)- LaBelle 

(Epic) 
7 GET DANCIN' (Bailemos) -Disco Tex and 

The Sex -O -Lettes (Polydor) 
8 QUIERES SER MI AMANTE -Camilo Sesto 

(Ariola) 
9 HOY QUISIERA -Sonia Lopez (CBS) 

10 OH CAROL- Karina (Gamma) 

BELGIUM 
(Courtesy of HUMO) 

SINGLES 
This 
Week 

1 FOX ON THE RUN -Sweet 
2 MAKE ME SMILE -Steve Harley 
3 LIFE IS A MINESTRONE -10 CC 
4 LOVE IS ALL -Roger Glover 
5 SURVIVIN' BOOGIE- Kandahar 
6 HOUSE FOR SALE -Lucifer 
7 YOU CAN MAKE ...- Lennart, Messagie & 

Dagleth 
8 MAGGY JOHNSONS -Opus Est 
9 NO. 9 DREAM -John Lennon 

10 GUITAR KING -Hank The Knife & The Jets 
11 GELUKKIG ZIJN -Ann Christy 
12 SAILOR -Sailor 
13 IF -Telly Savalas 
14 OH BOY -Mud 
15 HORANATA -Banzai 
16 DOWN, DOWN- Status Quo 
17 NOW I'M HERE -Queen 
18 SOME KIND OF WONDERFUL -Grand Funk 
19 REACH OUT, I'LL BE THERE- Gloria 

Gaynor 
20 GET YOURSELF TOGETHER -Long Tall 

Ernie & The Shakers 
LPs 

This 
Week 

1 ON THE LEVEL -Status Quo 
2 WAR CHILD- Jethro Tull 
3 NOT FRAGILE- B.T.O. 
4 ROCK 'N ROLL -John Lennon 
5 JOHAN VERMINNEN -Johan Verminnen 
6 LONG LIVE THE SLICED HAM- Kandahar 
7 DARK SIDE OF THE MOON -Pink Floyd 
8 J.L. SEAGULL -Neil Diamond 
9 ORIGINAL SOUND TRACK -10 CC 

10 BAND ON THE RUN -Wings 

FINLAND 
(Courtesy of Intro Magazine) 

SINGLES 
This 
Week 

1 EL BIMBO- Marion (EMI) 
2 ERA -Wess and Dori Ghezzi (Philips) 
3 DING -A -DONG- Reach -ln (Philips) 
4 TANKIEROS LOVE -Kivikasvot (Rondo) 
5 LET ME BE THE ONE -The Shadows (EMI) 
6 GOOD LOVE CAN NEVER DIE -Alvin 

Stardust ( Ariola) 
7 GET ON- Hurriganes (Love) 
8 KUNG FU FIGHTING -Carl Douglas (Pye) 
9 JYRKI BOY- Juice. Leskinen (Love) 

10 AVAA SYDAMESI MULLE -Fredi (Philips) 

LPs 
This 
Week 

1 ROADRUNNER -Hurrganes (Love) 
2 16 FINNHITS- Various Artists (Finnlevy) 
3 AVAA SYDAMESI MULLE -Fredi (Philips) 

4 MAALAISPOIKA OON -Mikko Alatalo (Love) 
5 PER VERS RUNOILIJA -Juice Leskinen 

(Love) 
6 ON THE LEVEL -Status Quo (Vertigo) 
7 PHYSICAL GRAFFITI -Led Zeppelin (Swan 

Song) 
8 A SONG FOR YOU- Temptations (Gordy) 
9 MUD ROCK -Muc (Rak) 

10 SHEER HEART ATTACK -Queen (EMI) 

SOUTH AFRICA 
(Courtesy of Springbok Radio) 

SINGLES 
This Week 

1 LOVE HURTS -Nazareth (Vertigo)- (Acuff- 
Rose) 

2 AS SOON AS I HANG UP THE PHONE - 
Loretta Lynn /Conway Twitty (MCA) - 
(Tree Music Publ. Co.) 

3 MANDY -Barry Manilow (Bell) -(E.H. 
Morris /Screen Gems Columbia) 

4 SHAME, SHAME, SHAME -Shirley & 
Company (Philips) -(Musicpiece) 

5 MS. GRACE -The Tymes (RCA) -(Hall 
Music) 

6 PRIVATE NUMBER -Lionel Petersen 
(Plum) -(Famous Chappell) 

7 I'LL TAKE YOU THERE -The Staple Singers 
(Stax) -(M.C.P.S.) 

8 IN THE SUMMERNIGHT- Teach -In (IRC)- 
(Laetrec) 

9 YOU CAN HAVE HER -Sam Neely (A &M)- 
(Chappell & Co.) 

10 I CAN HELP -Billy Swan (Monument) - 
(Clan Music) 

From The 
Music Capitals 

OF The World_ 
Continued from page 71 

pensive record player here. The 
IRPA research institute in Lenin- 
grad has designed the first -ever na- 
tional model of a four -channel am- 
plifier. The model, which will be 
labeled Yupiter -Quadro, and spe- 
cially designed audio system 20AC- 
I, with 20 -watt output will be put 
into manufacture this year. A pre- 
production batch of 2,000 units of 
the amplifier, and 20,000 units of the 
audio system are planned to be of- 
fered to retailers in 1975. 

VIENNA 
Mama Concerts organised two 

performances by Jose Feliciano 
(RCA) in Vienna and Graz.... The 
annual international Youth Choir 
and Orchestra Week here is from 
July 11 -18 this year, most groups 
coming from the U.S., West Ger- 
many, Italy, Japan, Roumania and 
Switzerland, but for the first time 
there are no Austrian participants. 

Swiss singer Vico Torriani per- 
forming here in the operetta "My 
Sister And I," by Ralph Benatzky, 
from June 25 to Aug. 3. ... Vienna 
Schrammel Quartet, under Lois 
Boeck, currently touring Persia with 
concerts in Teheran, Shiraz, and Is- 
fahan.... The Vienna University of 
Music and the U.S. Embassy here 
have organised a chamber -music 
and opera competition to mark the 
Bi- Centenary of the U.S., with a first 
prize of $1,000, and the winning 
works will be performed in Vienna 
by the American Opera Workshop. 
Closing date for entries is Feb. 28, 
1976. 

The Philharmonic Orchestra of 
Graz (Styria), with pianist Paul Ba- 
dura -Skoda, and conducted by Carlo 
Zecchi, gave a concert in the new 
concert -hall of Agram, in Yugo- 
slavia. Badura -Skoda has signed a 
contract with the Essen music acad- 
emy in West Germany and starts a 
piano professional job from Janu- 
ary, 1976. 

MANFRED SCHREIBER 
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2 
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4 
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10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

BEFORE THE NEXT TEARDROP 
FALLS- Freddy Fender -ABC /Dot 
17540 

THANK GOD I'M A COUNTRY 
BOY -John Denver -RCA 10239 

I DON'T LIKE TO SLEEP ALONE - 
Paul Anka- United Artists 615 

(Hey Won't You Play) ANOTHER 
SOMEBODY DONE SOMEBODY 
WRONG SONG -B.J. Thomas - 
ABC 12054 

PHILADELPHIA FREEDOM -Elton 
John -MCA 40364 

JACKIE BLUE -Ozark Mountain 
Daredevils -A &M 1654 

ONLY YESTERDAY- Carpenters- 
A &M 1677 

WILDFIRE -Michael Murphey -Epic 
8 -50084 

ONLY WOMAN -Alice Cooper - 
Atlantic 3254 

SISTER GOLDEN HAIR- America- 
Warner Bros. 8086 

THE IMMIGRANT -Neil Sedaka- 
Rocket 40370 

MINNESOTA -Nothern Light - 
Columbia 3 -10136 

HE DON'T LOVE YOU (Like I Love 
You) -Tony Orlando & Dawn - 
Elektra 45240 

WHEN WILL I BE LOVED -Linda 
Ronstadt -Capitol 4050 

KILLER QUEEN- Queen - Elektra 
45226 

TAKE ME IN YOUR ARMS (Rock 
Me)- Doobie Brothers -Warner 
Bros. 8092 

WALKING IN RHYTHM - 
Blackbyrds- Fantasy 736 

IT'S A MIRACLE -Barry Manilow- 
Arista 0108 

LONG TALL GLASSES (I Can 
Dance) -Leo Sayer (Warner Bros. 
8043) 

20 BLOODY WELL RIGHT - 
Supertramp-A&M 1660 

21 I'M NOT LISA -Jessi Colter -Capitol 
4009 

22 THE LAST FAREWELL -Roger 
Whittaker -RCA 50030 

23 MISTY -Ray Stevens -Barnaby 614 
24 LOVE WILL KEEP US TOGETHER - 

The Captain & Tennille -A &M 
1672 

25 OLD DAYS -Chicago -Columbia 
3 -10131 

26 CLASSFIED -C. W. McCall -MGM 
14801 

27 HOW LONG- Ace -Anchor 21000 
28 JUDY MAE- Boomer Castleman - 

Mums 8 -6038 
29 SHINGING STAR -Earth, Wind & 

Fire -Columbia 3-10090 
30 HEY YOU- Bachman -Turner 

Overdrive- Mercury 73683 
31 THE WAY WE WERE /TRY TO 

REMEMBER -Gladys Knight & 
The Pips -Buddah 463 

32 YOU NEED LOVE -Styx- Wooden 
Nickel 10272 

33 BAD TIME -Grand Funk -Capitol 
4046 

34 CHEVY VAN -Sammy Johns -GRC 
2046 

35 LOVE WON'T LET' ME WAIT -Major 
Harris -Atlantic 3248 

36 BLANKET ON THE GROUND -Billie 
Jo Spears- United Artists 584 

37 CUT THE CAKE- Average White 
Band -Atlantic 3261 

38 LIZZIE AND THE RAINMAN -Tanya 
Tucker -MCA 40402 

39 DON'T TELL ME GOODNIGHT - 
Lobo -Big Tree 16022 

40 WHY CAN'T WE BE FRIENDS? - 
War- United Artists 629 

Rock LP Best Sellers 
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1 HAVE YOU NEVER BEEN 
MELLOW -Olivia Newton -John- 
MCA 2133 

2 AN EVENING WITH JOHN 
DENVER -RCA CPL2-0764 

3 CHICAGO VIII- Columbia PC 33100 
4 GREATEST HITS -Elton John -MCA 

2128 
5 WELCOME TO MY NIGHTMARE - 

Alice Cooper- Atlantic SD 18130 
6 HEARTS- America -Warner Bros. 

BS 2852 
7 THAT'S THE WAY OF THE 

WORLD- Earth, Wind & Fire - 
Columbia PC 33280 

8 BACK HOME AGAIN -John 
Denver -RCA CPL1 -0548 

9 PHYSICAL GRAFFITI -Led 
Zeppelin -Swan Song SS2 -200 

10 TOMMY /ORIGINAL SOUNDTRACK 
RECORDING -Polydor PD2.9502 

GREATEST HITS -John Denver - 
RCA CPL1 -0374 

12 Walt Disney's MICKEY MOUSE 
CLUB Mousekedances and Other 
Favorites -Disneyland 1362 

13 IF YOU LOVE ME (LET ME 
KNOW) -Olivia Newton -John- 
MCA 411 

14 WHAT WERE ONCE VICES ARE 
NOW HABITS -Doobie Brothers - 
Warner Bros. BS 2750 

15 PHOTOGRAPHS & MEMORIES, HIS 
GREATEST HITS -Jim Croce - 
ABC ABCD -835 

16 HEART LIKE A WHEEL -Linda 
Ronstadt -Capitol ST 11358 

17 AVERAGE WHITE BAND -Atlantic 
SD 7308 

18 STRAIGHT SHOOTER -Bad 
Company -Swan Song SS 8413 

19 FUNNY LADY /ORIGINAL 
SOUNDTRACK RECORDING - 
Arista AL 9004 

20 I'LL PLAY FOR YOU -Seals & 
Crofts -Warner Bros. BS 2848 

11 

21 COLD ON THE SHOULDER -Gordon 
Lightfoot- Reprise MS 2206 

22 NUTHIN' FANCY -Lynyrd Skynyrd- 
MCA 2137 

23 LET ME BE THERE -Olivia Newton - 
John -MCA 389 

24 THE MYTHS AND LEGENDS OF 
KING ARTHUR AND THE 
KINGHTS OF THE ROUND 

. TABLE -Rick Wakeman -A &M SP 
4515 

25 NOT FRAGILE- Bachman -Turner 
Overdrive- Mercury SRM -1 -1004 

26 SPIRIT OF AMERICA -Beach Boys - 
Capitol SVBB 11384 

27 FANDANGO -Z.Z. Top- London PS 
656 

28 ENDLESS SUMMER -Beach Boys - 
Capitol SVBB 11307 

29 BEHIND CLOSED DOORS -Charlie 
Rich -Epic KE 32247 

30 HE DON'T LOVE YOU LIKE I LOVE 
YOU -Tony Orlando & Dawn - 
Elektra 7E -1034 

31 AUTOBAHN -Kraftwerk- Vertigo 
VEL 2003 

32 PLAYING POSSUM -Carly Simon - 
Elektra 7E -1033 

33 JUST ANOTHER WAY TO SAY I 

LOVE YOU -Barry White -20th 
Century T -466 

34 IV -Led Zeppelin -Atlantic SD 7208 

35 FIRE -Ohio Players- Mercury SRM- 
1.1013 

36 KATY LIED -Steely Dan -ABC ABCD 
846 

37 FIVE A SIDE -Ace -Anchor ANCL 
2001 

38 SURVIVAL -O'Jays- Philadelphia 
International KZ 33150 

39 CRASH LANDING -Jimi Hendrix - 
Reprise MS 2204 

40 JOY TO THE WORLD /THEIR 
GREATEST HITS -Three Dog 
Night- ABC /Dunhill DSD 50178 

Cap Campaigning For McCartney 
LOS ANGELES -Capitol Rec- 

ords has launched a national cam- 
paign covering radio, TV, print and 
point -of- purchase locations on be- 
half of Paul McCartney and Wings' 
"Venus And Mars" LP. 

First print ads will concentrate on 
Wings' "Listen To What The Man 

Said" single with following ads 
stressing the LP and the single. 

Newspaper ads are slated for na- 
tional exposure starting June I, with 
tie -ins to local retailers, while trade 
ads will also begin shortly. Con- 
sumer print ads will begin in Sep- 
tember and run through December. 

General News 
Licensors, 

Continued from page 1 

proposal by the music people for a 
five -year deal, asking $300,000 for 
each of the first two years, $400,000 
for each of the next two years, and 
$500,000 for the fifth year of the 
agreement. The broadcasters have 
countered with a proposal for a four - 
year term, with a similar initial pay- 
ment and stepup schedule, but ter- 
minating in the fourth year at 
$400,000. 

The broadcasters, however, also 
want included in the deal a provi- 

Pub. Broadcasters 
sion for arbitration. This has been 
opposed by the Iicensing groups, 
who feel that the statutory right of 
public broadcasters to argue dis- 
putes before a federal district court 
provides adequate safeguards. 

It's understood that the rights 
groups' payment formula is condi- 
tioned on a bypass of the arbitration 
proviso. 

Nevertheless, the liklihood of a 
quick settlement is underscored by a 
compromise already reached on 
when licensing obligations would 
become effective. The date arrived 

Onyx Denies Non- Payment 
To Players On Parker LP 

NEW YORK -Charges that this 
year's jazz Grammy winning album, 
Charlie Parker's "The First Record- 
ings," contains some sides for which 
certain of the performing musicians 
had not been paid recording fees, 
have been vigorously countered by 
Don Schlitten of Onyx, which issued 
the album. 

Schlitten, who has been an active 
participant in past campaigns 
against bootlegging, says the sides 
were acquired under license from 
Spotlite Records of England, which . 
warranted that all payment obliga- 
tions were met. 

The charge against the Parker al- 
bum surfaced at a NARAS meeting 
here last month devoted to industry 
efforts against tape piracy (Bill- 
board, May 10). It was stated that 
royalty payments are being made to 
the Parker estate, but that others on 
the original date, a 1940 broadcast, 
had not been paid for the transfer of 
their performances to disk. 

Schlitten points to a warranty pro- 
vision in his contract with Spotlite, 
which reads in part: 

"You Spotlite represent and war- 
rant that you ... have complied with 
the requirements of all unions hav- 
ing jurisdiction in connection with 
the production of the recordings; 
that all payments in connection with 

HAPPY SONG -Joan Baez and Phil 
Ochs perform at a rally in New 
York's Central Park to celebrate the 
end of the Vietnam war. Others per- 
forming included Joe Droukas, 
Odetta, Paul Simon, Tom Paxton, 
Pete Seeger, Richie Havens and 
Harry Belafonte. 

their production has been properly 
made." 

Schlitten emphasizes that he has 
no reason to doubt the validity of the 
material as represented. American 
Federation of Musicians headquar- 
ters here was unable to provide any 
information on the payment status 
of musicians on the date. 

I. Gershwin 
Tribute Set 

LOS ANGELES -Producers Da- 
vid Koontz and Warren Hay Lyons 
say they are "fighting off' hordes of 
performers who are eager to appear 
for free at the "Lyrics By Ira Gersh- 
win -Who Could Ask For Anything 
More" tribute July ,27 at Chandler 
Pavilion of the Music Center. 

Gershwin, brother of the late 
George Gershwin, has never been 
honored publicly for his many lyrics 
to songs that have become enduring 
American evergreens. 

Proceeds will go to the Reiss - 
Davis Child Study Center, an organ- 
ization dedicated to treatment of 
mentally disturbed children. 

Frank Sinatra, Jack Lemmon, 
Ethel Merman, Gene Kelly, Harold 
Arlen, Liza Minnelli, Ben Vereen 
and John Green are among the acts 
who will participate, Koontz and 
Lyons report. 

"At least 40 songs with Gershwin 
lyrics will be spotted throughout the 
evening," Koontz says. "Jack Elliott 
is musical director and Gower 
Champion will direct the produc- 
tion. Green is developing a special 
segment of the show to be built 
around `Porgy And Bess' and there 
will be numerous surprises." 

Asher Program 
Continued from page 3 

Prior to joining CBS (for the sec- 
ond time) Asher was a vice president 
with Capitol Records. Named exec- 
utive vice president of the CBS In- 
ternational division in 1971, he as- 
sumed the duties of managing 
director of CBS, U.K. in 1972. Both 
Asher and Irwin Segelstein, presi- 
dent, CBS Records (domestic) report 
directly to Yetnikoff, CBS Records 
Group president. 

at is July 1, after licensors first 
plugged for a retroactive starting 
date of Jan. 1, 1975, while broad- 
casters wanted the initial term to be- 
gin the first of next year. 

An unusual aspect of the negotiat- 
ing procedure was the permission 
granted all parties by Tom Brennan, 
Senate Copyrights Subcommittee 
counsel, to act in concert without 
suffering antitrust vulnerability. 

On the negotiating committee for 
the music groups are Bernard Kor- 
man for ASCAP, Ed Cramer and Ed 
Chapin for BMI, Al Ciancimino for 
SESAC, and Bud Taylor for the 
Harry Fox Agency. They face off 
spokesmen for the Corp. of Public 
Broadcasting, Public Broadcasting 
Service, and National Public Radio. 
Together, the latter three organiza- 
tions represent more than 700 trans- 
mitters across the country, among 
them many small college stations. 

The Harry Fox Agency figures in 
the negotiations by virtue of its con- 
trol of synchronization rights. 
SESAC also handles synchroniza- 
tion rights for its publishers, while 
ASCAP and BMI are authorized 
only to license performing rights. 

Spurring recent attempts to work 
out a payment agreement between 
broadcasters and music licensors 
was the latter group's strong opposi- 
tion to any form of compulsory li- 
censing at rates set by a tribunal. 
Such an approach was offered as an 
amendment to the Copyright Act by 
Sen. Charles Mathias (Billboard, 
April 26 & May 3). 

The amendment is given little 
chance of passage in view of the 
pending agreement between the 
negotiating parties. 

PHILLY ICE 
STARS GO 

ON RECORD 
PHILADELPHIA -With the 

Philadelphia Flyers pro hockey 
team merchandising everything. 
from T- shirts to hockey pucks, Her- 
man Kaplan, who identifies himself 
as "the smartest music man in the 
city," aims to cash in on the team's 
great popularity via records. Kaplan 
has set up All -Pro Records for an LP 
to be merchandised as "The Flyers 
On Ice." 

In addition to turning Flyers star 
Dave Schultz into a singer with sup- 
port from teammates Bob Taylor, 
Tom Bladon, Rick MacLeish and 
Jim Watson, the LP offers inside tips 
on playing winning hockeys from 
the players themselves. Schultz, who 
admits "I can't sing," recorded a 
ditty titled "Penalty Box," backed by 
the ballad "My Way's Best For 
You." Songs were written by Kal 
Mann, local songwriter responsible 
for many hits including "The Twist" 
and the LP was cut at Society Hill 
Sound recording studios here. 

To promote the album and hope- 
fully develop a single hit, Schultz is 
making the rounds of radio stations 
plugging his "Penalty Box" singing. 

Pickwick Finds Distribution Broadening 
Continued from page 3 

lows us to remain reasonably auto- 
nomous, and they recognize the 
strong future available in a full price 
line. 

"And by keeping the artist roster 
fairly small, we can continue to work 
artists and records long after a major 
label may have moved on to some- 
thing else." 

As an example, Willen cites that 
Pickwick has three records on the 30 

disk KDAY -AM playlist in Los An- 
geles (Kool, Kay -Gees, Toms) and 
points to the fact that the Kay -Gees 
have gone on the K- 100 -FM playlist 
six months after their "Keep On 
Bumpin' " was released. 

The future calls for more acquisi- 
tions "when the time is right and if 
the product is good" and the release 
soon of six Groove Merchant two- 
fers. 

All labels distributed by Pickwick 

present the company with the master 
tape and Pickwick does the rest, in- 
cluding art work, pressing, distribu- 
tion and so on. 

The label is headquartered in 
New York, with Rick Bleiweiss as 
national sales and promotion direc- 
tor, Sonny Kirshen as national sales 
promotion manager, George Co- 
lumbo as special products manager 
and Bugs Bower as P.I.P. vice presi- 
dent. 
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BEE GEES -Main Course, RSO SO 4807 (Atlantic). After 

several rather disappointing albums, the Gibbs Brothers have 
come up with perhaps their most versatile and most contem- 
porary effort in years. Recorded at Miami's Criteria with pro- 
duction chores handled by Arif Mardin, this album touches 
base with so many different styles of music and commercial 
sounds, that it could be a smash on all fronts. For the first 
time, they could score in the soul market with several dance - 
oriented songs (sometimes a la Average White Band). And 
then there are the songs that sound like the old Bee Gees, 

featuring the vocal harmonies that made them a supergroup 
of the Sixties. Other songs are reminiscent of Bad Company, 
Elton John and even the Beatles but they treat each of these 
selections with their own mixture of instrumental and vocal 

excitement. One of the major changes in the group is the ad- 

dition of British keyboard wizard Blue Weaver, who does some 

fine synthesizer work throughout. Still, the multiple -talented 
Gibbs Brothers are the winning element, with distinctive vo- 

cals and writing talents the group now has a chance of break- 
ing into the discos, hitting high on the charts of AM, FM and 
soul stations. 

Best cuts: "Nights On Broadway," "Jive Talking," "Winds 
Of Change," "All This Making Love," "Country Lanes," "Edge 
Of The Universe," "Baby As You Turn Away." 

Dealers: The label is launching a massive campaign to pro- 
mote this record and it will tie in with their extensive U.S. 

summer tour. 

JACKSON 5- Moving Violation, Motown M6- 829S1. An- 

other primarily disco oriented set from the five but with more 
emphasis on complicated and well done harmonies. As with 
each LP, Michael's voice grows more mature and he is begin- 
ning to resemble at times a young Smokey Robinson in style. 
Interchange between two or three lead vocals in a song with 
the remainder of the group handling harmony is the real high- 

light here, however. Several good ballads here as well, with 
side one a totally fast side which makes for interesting at 

home programming. Good Latin styled rhythms throughout, 
as well as a sound reminiscent of the early Temptations from 
time to time. Basically, the brothers seem more willing to ex- 

periment here than on prior LPs, with a few more pop slanted 
instrumental licks and arrangements while retaining their 
strong core in soul. Production shared by a number of people, 
which may account for some of the variety. Even a classically 
intro'd cut here. 

Best cuts: "Forever Came Today," "Time Explosion" (with 
the classical intro and a Temps -like vocal interchange), "Mov- 
ing Violation," "Honey Love" (a long disco cut), "Call Of The 

Wild," "All I Do Is Think Of You" (strongest ballad). 
Dealers: Motown readying interesting mobile of cover. 

ELVIS PRESLEY -Today, RCA APL1 -1039. The most versa- 
tile and energetic album Presley has come up with in several 
releases. The last two LPs have been a bit lackluster, both 
vocally and material wise. Here, however, Elvis seems to be 

putting some of the old power back into his singing and has 
chosen a selection of country contemporary hits, country 
standards, current pop hits, rock oldies and his own current 
hit, "T-R-O-U-B-L-E." Singing is less forced than on recent 
albums, choice of material seems much more natural to the 
artist and musical backup is simple yet effective. Production 
also gives more emphasis to the vocals, rather than merging 
them with the instruments. Most impressive, however, is the 
return of expressiveness, emotion and strength to the voice. 

Best cuts: "T- R- O- U- B -L -E," "Susan When She Tried," 
Shake A Hand,"-"Pieces Of My Life," "Fairytale," "I Can 

Help." 
Dealers: As always, place in pop and country. 

JIM WEATHERLY -Magnolias & Misfits, Buddah BDS 5637. 
Mix of country and pop material from one of the more estab- 
lished writers in pop and a man who is fast becoming a fixture 
on the country charts. LP here blends some heavily orches- 
trated, almost MOR material with strong background cho- 

ruses with some more country sounding material. Best cut on 

the album, however, may well be "Missippi Song," which 
gives Weatherly a chance to show off his soft but expressive 
vocals against a solo piano background. Arrangements from 

Nick DeCaro and Larry Mujoberac add to strength of album. 
Best cuts: "it Must Have Been The Rain" (upcoming 

single), "If I Could Just Find My Way," "What's One More 

Time," "Love Has 'Made A Woman Out Of You," "Missippi 
Song." 

Dealers: Place in pop and country. 

HUBERT LAWS -The Chicago Theme, CTI 6058 Sl (Mo- 

town). This album should hit high on the pop and jazz charts, 
because Laws has put together a splendid Bob James ar- 

ranged record. The title cut of the album should receive sub- 

stantial play, mainly because it swings in a lively way like 
Barry White and the Love Unlimited Orchestra. Laws sounds 

more soulful than ever and his awareness of the disco market 
will make this his biggest effort to date. As in the past, he has 

included a classical piece by Dvorak, in addition to his three 
originals and two soul standards. 

Best cuts: "The Chicago Theme," "You Make Me Feel 

Brand New., ' "I Had A Dream," "Inflation Chaser." 

Dealers: Laws is well -known in jazz circles, but this should 
break him into the pop-spotlight. 

Sptf ight 
ELTON JOHN -Captain Fantastic And The Brown Dirt 

Cowboy, MCA 2142. It doesn't take a genius to realize 
Elton John is going to have another number one LP, and 
it's obvious nobody has to tell Elton this. The pleasant 
surprise, however, is that, as always, the artist continues 
to change and progress. Lyrical content here is primarily 
autobiographical (the music careers of both John and lyr- 
icist Bernie Taupin) with stories centering around diffi- 
culties with publishers, life on the road, good and bad 
reviews, writing and so forth. Musical content is more 
varied than the last few LPs, with countryish flavoring 
here and there, one cut with soul /disco type strings, 
more emphasis on solos (particularly some rock items 
from guitarist Davey Johnstone) from band members and 
a strong classical feel of several of the cuts. Majority of 
the set is self- contained (handled by Elton's band) and 
the music itself is of a simpler structural nature than the 
past few LPs. One grows to expect a lot from an artist the 
stature of Elton John, and there is no disappointment 
here. No really radical changes from past product (the 
loose conceptual idea is a difference as is the reliance on 

hand members) which is fine. 
Best cuts: "Captain Fantastic And The Brown Dirt 

Cowboy," "Bitter Fingers," "Tell Me When The Whistle 
Blows," "(Gotta Get A) Meal Ticket," "Writing," "We All 
Fall In Love Sometimes." 

Dealers: Package includes "scrapbook" covering El- 

ton & Bernie's early days, lyric booklet and even a fan 
club/Tshirt flyer. 

FOUR TOPS -Night Lights Harmony, ABC ABCD -862. First 
LP from the veteran soul group under the production aus- 
pices of Steve Barri and group member Lawrence Payton Jr. 

moves them closer to the pop mainstream than they have 

been in some time, with disco styles, pop like horn and string 
arrangements and vocals reminiscent in spots of some of the 
best of the quartet's Motown material. Seven of the nine cuts 
are uptempo, including one which is an interesting blend of 
disco soul and Trinidad steel drums. Last few of the group's 
singles have been primarily soul oriented. What may well be 

the case here, since the Tops have not changed their musical 
approach that much, is that the public has caught up with 
them. Expect crossover here. More self -penned material here, 
too. 

Best cuts: "Seven Lonely Nights," "Is This The Price" 
(good ballad with excellent Michael Omartian arrangement), 
"We All Gotta Stick Together," "I've Got What You Need," 
'I'm Glad You Walked Into My Life." 

Dealers: Place in pop and soul. 

SUPREMES -The Supremes, Motown, M6- 828S1. The trio 
comes up with a much more pop oriented LP than previous 
few efforts, but there is also the predictable heavy emphasis 
on disco sounds. Diana Ross, of course, is long gone and the 
personnel has changed several times since her departure, yet 
whoever the three girls may be at any one time, the group 
remains one of the strongest of pop and soul's harmonizing 
units. Good mix here of sophisticated soul arrangements 
(strings, flowing horns, etc.) but there are also some funky 
sax solos and a feel of Motown's earlier days remains. Six pro- 
ducers or combinations add to the variety, with the material 
from Mark Davis, Hal Davis and Clayton Ivey & Terry Wood- 
ward working best. Lots of fine rockers, but the ballads are 
the strong points. 

Best cuts: "Where Is It I Belong," "You Turn Me Around" 
(the two ballads), "Early Morning Love," "Give Out, But Don't 
Give Up," "Where Do I Go From Here." 

Dealers: One of the most familiar names in music. 

Country 
T.G. SHEPARD -T.G. Shepard, Melodyland ME 40151. Art - 

ists first album featuring the two initial singles that have 

taken him to the top of the charts and crossed over as well. 
Mostly ballads delivered in his smooth, easy style. Lots of 
single potential and he co- produced it too. 

Best cuts: "Callin' You Again," "Another Woman," "I Lived 
It Up" and "Rollin' With The Flow." 

Dealers: Singles featured on cover will sell it. 

JOHNNY DARRELL -Water Glass Full Of Whiskey, Capri- 
corn CP0154. Darrell is a very laid -back artist this time doing 
all easy going earthy songs in his easy going, earthy style. 
Good material, well produced and features three singles of 
the past. 

Best cuts: "Love's Lullaby," "Singin' Lonely Songs" and 
"The Ballad Of Lucy Jordan." 

Dealers: Needs to be heard to fully appreciated. 

BUDDY ALAN- Chains /Another Saturday Night, Capitol 
ST- 11400. Probably the most commercial album Buddy has 

done. Good selection of material of which he wrote or co- 

wrote most of. Also features two of his most recent singles. 

Best cuts: "Maybe Things Would Be Better That Way," 

"She Always Wears A Yellow Rose" and "I Never Had It So 

Good." 

Dealers: Attractive front photo. TV popularity will help 

sales. 

PAUL DESMOND -Pure Desmond, CTI 6059 S1 (Motown). 
This is probably the cleanest jazz album cut in many years, 
featuring Desmond's stand out alto sax in the fine company 
of bassist Ron Carter, drummer Connie Kay and guitarist Ed 

Bickert. The best part of it all lies in the fact that Desmond is 

somewhat of a musical hermit and when he finally does go 

into the studio he sounds better than ever without becoming 
caught up with electronics like some of his contemporaries. 
Bickert adds quality consistent solos to each tune and the 
musical level is overwhelming without being overpowering. 

Best cuts: "Squeeze Me," "I'm Old Fashioned," "Every- 
thing I Love," "Till The Clouds Roll By," "Mean To Me." 

Dealers: Stock this in the Desmond, saxophone and Dave 
Brubeck sections for best results. 

FirstTimeAround 
PAVLOV'S DOG- Pampered Menial, Columbia PC 33562. 

LP has actually been out once before, rather briefly, on ABC, 

Columbia, however, soon acquired the act and for all intents 
and purposes this is the debut. First thing to strike the lis- 
tener here are the unique vocals of David Surkamp, who 
sounds as if he may have been recorded on the wrong speed. 
On second listen, however, the vocals are more than unique - 
they are effective and not gimmicky in the least. Musical 
backup is a mix of straight rock and violins, violas and melo- 

trons. End result is that the band sounds like a somewhat 
more progressive version of ELO, with strong classical and 
rock overtones. Good, strong songs, primarily suited for FM. 

And the Surkamp voice is a good one. Classically influenced 
music is particularly good. 

Best cuts: "Julia," '.'Song Dance," "Fast Gun," "Theme 
From Subway Sue," "Epidose." 

Dealers: LP was on charts and starting to get strong radio 
response when out before. 

YVONNE FAIR -The Bitch Is Black, Motown M6- 832S1. Mix 
of disco material, ballads and blues from lady able to maneu- 
vere her voice from a little girl sound to a growling, gutteral 
blues sound and who always creates an underlying tone of 
tension. Producer Norman Whitfield has chosen songs from 
the cream of the Motown stallwarts (Pam Sawyer, Gloria 

Jones, Stevie Wonder, Barrett Strong, Henry Cosby and him- 

self) and directs Ms. Fair superbly to the mood of each song. 

Music ranges from straight funk to lush string arrangements 
to more standard Motown soul, with the emphasis on sophis- 
ticated horn and string sounds. Excellent variety of material 
and stylizing from Ms. Fair, with the highlight coming during 
"It Should Have Been Me" when she strongly resembles Ben 

E. King stylistically in his "Don't Play That Song" days. 
Best cuts: "Funky Music Sho Nuff Turns Me On," (single), 

"It Should Have Been Me," "It's Bad For Me To See You," 
"Let Your Hair Down," "I Know (You Don't Love Me No 

More)" (the old Barbara George hit). 
Dealers: Single is currently on soul charts. 

DAVID SANCIOUS- Forest Of Feelings, Epic KE 33441 

(CBS). Sancious, the former keyboard player with Bruce 

Springsteen, is a very talented musician. Alternating between 
organ, moog, clavinet, electric and acoustic piano and guitar, 
this 21- year -old touches base with many kinds of music on 

this all instrumental side. Several of the cuts are reminiscent 
of Chick Corea and Larry Coryell, and part of that may lie in 

the fact that Billy Cobham produced it. 

Best cuts: "Suite Cassandra," "Come On If You Feel Up To 

It," "The Forest Of Feelings," "Crystal Images," "Further In 

The Forest Of Feelings." 
Dealers: Stress background. 

JOE BECK -Beck, Kudu 21 S1 (Motown). Although Beck 
cut a solo album many years ago, this is for all practical pur- 
poses his first record in the jazz -rock context. Featuring sup- 
port from the Brecker Brothers' band rhythm section of fellow 
guitarist Steve Kahn, keyboardist Don Grolnick, bassist Will 
Lee and drummer Chris Parker; the album's main player 
other than Beck is alto saxman Daid Sanborn. It is the fine 
interplay between the multi- faceted guitar of Beck and the 
sensitive yet funky work of Sanborn that makes this instru- 
mental jazz -rocker a fine beginning. 

Hest cuts: "Star Fire," "Cactus," "Texas Ann," "Red Eye." 
Dealers: The album packaging is very eye- catching and 

simply says the word Beck, so expect many buyers to pick 
this one up expecting it to be Jeff Beck. 

DAVID STEINBERG- Goodbye To The '70s, Columbia PC 

33399. David Steinberg has wanted to put out an album like 
this in some time and the overall result is very clever: There 
are five routines included and each is supposed to take place 
in the future. The album concept was created by Steinberg 
and Don Novello (of the Smothers Brothers show). Unlike 
many other comedy albums, this one features an extensive 
amount of production to achieve certain features and it has a 

cast of more than ten. Steinberg still stands out front and 
center and he has really outdone himself. 

Best cuts: "Pope Roast," "1981 Press Conference," "50th 
Annual Motion Picture Academy Awards." 

Dealers: The album packaging is hilarious and the cover 
will immediately score the attention of your buyers and as 

well as yours. 

O 

EARTH, WIND & FIRE -That's The Way Of The World, Co- 

lumbia PCQ 33280 (SQ quad matrix). A very satisfying quad 
album with, perhaps for the first time in the SQ system, a 

superior amount of rear information. To tell the truth, the 
mixdown engineer simply put more of a particular guitar in 

the rear than he did in the front speakers. But the result is 

quite extraordinary in comparison to mere stereo; there's a 

terrible loss of acoustic effect when the rear speakers are cut 
off. Best quad cut: "Africano." 

ERIC CLAPTON- There's One In Every Crowd, RSO Records 
QD 4806 (CD -4 Quadradisc discrete). Though not exactly 
mixed down properly for quad, this album has excellent sepa- 
rate front to back and Clapton is as exciting as dynamic in a 

full 360 -degree musical spectrum. The quad mix engineer 
failed. to pay tribute to the frontal aspect, probably because 
the LP was a remake of what had perhaps been intended only 
as a stereo album. Best quad cuts: "Swing Low, Sweet Char- 
iot, "We've Been Told (Jesus Coming Soon)." 

FRANK SINATRA- Sinatra, The Main Event, Live, Reprise 
FS4 2207 (CD -4 Quadradisc discrete). This is the live quad 
version of the concert in Madison Square Garden in 1974 and 
while the LP is not really quad- there's only ambient re- 

flected noises and crowd noises coming from the rear -the 
total effect is one of ultra excitement and acoustic spacious- 
ness ... you feel that you were there ... or, are there right 
now! Best quad cuts: Take your choice; Sinatra focuses on 

most of his standards and has a decent version of "Bad, Bad 

Leroy Brown." 

GRAHAM CENTRAL STATION, Warner Bros. BS4 2763 (CD- 

4 Quadradisc discrete). A funky, cooking soul- oriented album 
that is extremely successful in quad. Definitive separation; 
excellent acoustic balance, though the voices are only up 

front. Best quad cuts: "Tell Me What It Is," "Can You Handle 
It ?" 

HERBIE MANN -Reggae, Atlantic QD 1655 (CD -4 Quad- 
radisc discrete). Strange, but true ... to date, the small 
group seems to work out much better in a quad version than, 
for example, an orchestra; perhaps because most quad pro- 
ducers haven't made up their minds yet what to do with a 

mass of instruments. When it comes to a small jazz group, 
such as this congregation assembled by Herbie Mann, the 
acoustic decisions are relatively simple. Certainly, the deci- 
sions made here are quite good. The LP constantly comes at 
you, musically, from all angles -you're literally right in the 
middle jiving with the group. Separation is superb, mixdown 

is excellent. A very tremendous quad album. Herbie Mann 

is great in quad! Best quad cuts: "Rivers Of Babylon," 

"Swingin' Shepherd Blues," "My Girl." 

GORDON LIGHTFOOT -Cold On The Shoulder, Reprise 

MS4 2206 (CD -4 Quadradisc discrete). While- Gordon Light- 
foot is the type of artist that comes across often blandly, 
when he does come up with a good song, he turns it into a 

beautiful gem. He does this with "Rainy Day People," though 
"Cold On The Shoulder" is better in quad. A very excellent 
quad album; separation is good; balance is good; entertain- 
ment value is supreme. Best quad cuts: "Cold On The Shoul- 
der," "A Tree Too Weak To Stand," "Slide On Over." 

(Continued on page 78) 

Spotlight -the most outstanding of the week's releases; picks -pre- 
dicted for the top half of the chart in the opinion of the reviewer; 
recommended- predicted to hit the chart among the lower half posi- 
tions or other albums of superior quality; review editor: Bob Kirsch; 
reviewers: Eliot Tiegel, Nat Freedland, Claude Hall, Bill Williams, 
Jim Melanson, Is Horowitz, Bob Kirsch, Jim Fishel. 



An ingenious comedy album 
is developing into the hottest 

retailing album in the country. 
Over 125,000 copies LPs have 

been sold in the first four weeks. 
It's Jerry Jordan's "Phone Call 

From God "on MCA Records. 
The abbreviated version (time 

4:57) is resulting in regular 
airplay with scores of stations. 

Listener requests are 
unbelievable. Try it, your station 

will love 
the response. 

For information contact your local MCA representative. 
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WINGS -Listen To What The Man Said (3:53); producer: 
Paul McCartney; writer: McCartney; publishers: McCartney/ 
ATV, BMI. Capitol 4091. Already on the Hot 100 at a starred 
65, the long awaited McCartney and company single is his 

typical perfect mix of quality and commerciality. Mid -tempo 
style with interesting sax shirting in and out and taking a 

strong solo at one point. Should be strong MOR as well as 

instant AM pop hit. 

THE EAGLES -One Of These Nights (3:28); producer: Bill 

Szymczyk; writers: D. Henley -G. Frey; publishers: Bench- 

mark /Kicking Bear, ASCAP. Asylum 45257. Coming off their 
no. 1 "Best Of My Love," the country /rock specialists hit the 
starred 78 slot this week with a change of pace from the last 

fine ballad. More in the mid -tempo range, reminiscent of 

"Witchy Woman" at times. Ususal strong harmonies backing 
the lead vocals. 

THE ROLLING STONES -I Don't Know Why (3:00); pro- 

ducer: Jimmy Miller; writers: Stevie Wonder, Paul Riser, Don 

Hunter, Lula Hardaway; publisher: Jobete Music /Stone Agate 

Music (BMI). Abkco 4701. Material here cut four or five years 

ago is released at the perfect time, with the boys getting set 

for their biggest tour yet. Material is old, but has never been 

released. Kind of building song the Stones handle best, be- 

ginning as a ballad and growing with the powerful Jagger vo- 

cals, Mick Taylor lead guitar and Keith Richard rhythm work. 

Freshest sounding Stones material in several years. Flip: Try A 

Little Harder (2:16); producer: Andrew Oldham; writers: Jag- 

ger- Richards; publisher: Abkco, BMI. 

GLEN CAMPBELL -Rhinestone Cowboy (3:08); producers: 
Dennis Lambert & Brian Potter; writer: Larry Weiss; publish- 
ers: 20th Century/House Of Weiss, ASCAP. Capitol 4095. Tale 

of a cowboy caught in the city looks like the strongest thing 
Campbell has come up with in years. Already on the Hot 100 

and on some of the nation's biggest radio stations, song is an 

excellent story with Campbell using a more resonant voice 
than his last several singles. Expect strong country play as 

well as pop and MOR. First production work with Dennis Lam- 

bert and Brian Potter. 

ROBERTA FLACK -Feelin' That Glow (3:30); producer: Ru- 

bina Flake; writers: Eugene McDaniels -Bobby Rusco, L. Leon 

Pendarvis- Maurice McKinley- Sister Charlotte Laws; pub- 
lisher: Lonport, BMI. Atlantic 46.3271. No info available, A 

bit more uptempo than what we are used to hearing from Ms. 

Flack, but still in the love song vein she does so well. More of 

a distinct soul and jazz influence here mixed in with the pop 

and her usual excellent stylizing. 

LYNYRD SKYNYRD- Saturday Night Special (3:30); pro- 

ducer: Al Kooper; writers: Edward King- Ronnie Van Zant; 

publishers: Duchess/ Hustlers, BMI. MCA 40416. One of the 

best exponents of Southern rock come up with an ominous 

sounding cut with some interesting social commentary as an 

added plus. Rough vocals and double lead guitars work well. 

PURE PRAIRIE LEAGUE -Two Lane Highway (3:05); pro- 

ducer: John Boylan; writer: Larry Goshorn; publisher: Rotgut, 
ASCAP. RCA JH- 10302. Good country rock from group that is 

coming off hit with three -year -old "Aime." Catchier and easier 

to remember than last song with more emphasis placed on 

harmonies. 

recommended 
AEROSMITH -Sweet Emotion (3 :09); producer: Jack Douglas; 

writers: S. Tyler -L. Hamilton; publisher: Daksel, BMI. Colum- 

bia 3- 10155. 

THE BEACH BOYS - Little Honda (1:50); producer: not listed; 

writers: B. Wilson -M. Love; publisher: Irving, BMI. Capitol 

4093. 

JANIS IAN -Al Seventeen (3:56);- producer: Brooks Arthur; 
writer: Janis Ian; publishers: Mine/ April, ASCAP. Columbia 

3- 10154. 

RASPBERRIES -Crusin Music (2:52); producer: Jimmy len- 

ner; writer: E. Carmen; publisher: C.A.M.- U.S.A., BMI. Capitol 

4001. 

HUDSON BROTHERS -Rendezvous (3:30); producer: Bernie 

Taupin; writers: Bill, Mark and Brett Hudson; publisher: Lorn- 

hole, BMI. Rocket 40417 (MCA). 

LINDA LEWIS -It's In His Kiss (3:22); producers: Tony Silves- 

ter and Bert Decoleaux; writer: Rudy Clark; publisher: Hud- 

son Bay, BMI. Arista 0129. 

JUDY COLLINS -Send In The Clowns (3:57); producer: Arif 

Mardin; writer: Stephen Sondheim; publisher: Beautiful/ 
Revelation, ASCAP. Elektra 45253. 

MAHAVISHNU ORCHESTRA -Can't Stand Your Funk (2:08); 
producers: Ken Scott and Mahavishnu John McLaughlin; 
writer: Mahavishnu John McLaughlin; publishers: Chinmoy/ 
Warner -Tamerlane, BMI. Columbia 3- 10134. 

PETER FRAMPTON -Show Me The Way (3:18); producer: Pe- 

ter Frampton; writer: Peter Frampton: publishers: Almo/ 
From -Dee, ASCAP. A &M 1693. 

ELVIN BISHOP -Sure Feels Good (2:48); producer: Johnny 

Sandlin; writer: Elvin Bishop; publisher: Crabshaw, ASCAP. 

Capricorn 0237 (Warner Bros.). 

STEALERS WHEEL -Found My Way To You (3:20); producer: 

Mentor Williams; writers: Egan -Rafferty; publisher: Hudson 

Bay, BMI. A &M 1675. 

JOE STAMPLEY-Dear Woman (3:03); producer: NorroWil- 
son; writers: M. Sherrill, S. Davis, J. Stampley; Al Gallico /AI- 
gee (BMI); Epic 8- 50114. It's not only a great song, but the 
way he styles it is important. It's a pick from out of his last 

album. Flip: No info. 

DONNA FARGO -Hello Little Bluebird (2:25); producer: 
Stan Silver; writer: Donna Fargo; Prima -Donna (BMI); ABC - 

Dot 17557. Simple and happy is the formula Miss Fargo has 

used so successfully, and she gets back in that flavor here. 

Flip: No info. 

DAVID ALLAN COE -You Never Even Called Me By My 

Name (4:02); producer: Ron Bledsoe; writer: Steve Goodman; 

Kama Rippa (ASCAP); Columbia 3- 10159. A fairly long rec- 

ords as singles go, but it's worth waiting for all the way 

through. In fact, it gets better as it goes along, and has a little 
bit of everything. Flip: No info. 

PAUL CRAFT -Child In The Cradle (For Linda); (2:46); pro- 

ducer: Ray Baker; writer: Paul Craft; East /Memphis (BMI); 
Truth 3205. An excellent song with fine production, his best 

yet in a series of fine songs. Flip: No info. 

TOM T. HALL -Deal (2:30); producer: Jerry Kennedy; 

writer: Tom T. Hall; Hallnote (BMI); Mercury 73686. Another 

of his story songs which have made him famous. Again, it's 
one with which most can associate, which is part of Hall's 
great talent. Flip: No info. 

DR. HOOK -Cooky & Lila (3:25); producer: Don Halfkine; 
writer: Dave Hickey; Everyday /Baron (BMI); Capitol 4081. 

It's out of his album, and it's just as country as can be de- 

spite his pop background. Earthy lyrics are what country mu- 

sic's all about. Flip: No info. 

BILL RICE -When She Falls (2:38); producer: Jim 

Vienneau; writers: Jerry Foster & Bill Rice; Jack & Bill 

(ASCAP); 20th Century 2193. Foster and Rice wrote it, which 
is a big plus, Jim Vienneau produced it, which is another, and 

Bill Rice does an excellent job of singing it -with special feel- 
ing. It has everything going for it. Flip: No info. 

recommended 
WYNN STEWART -Lonely Rain (2:45); producer: Eddie Kilroy; 
writer: Don Earl; Singletree (BMI); Playboy 6035. 

ARLEEN HARDEN -The Teddy Bears' Picnic (2:32); producer: 

Frank Jones; writers: J. Kennedy, J.W. Bratton; Warner Bros. 

(ASCAP); Capitol 4088. 

DONNY KING -You Can't Get Here From There (2:26); pro- 

ducer: Huey Meaux; writer: Glen Barber; Crazy Cajun (BMI); 
Warner Bros. 8100. 

DAVID HOUSTON -I'll Be Your Steppin' Stone (2:23); pro- 

ducer: Norro Wilson; writers: B. Darnell, M. Luper; Central 

Songs (BMI); Epic 8- 50113. 

WHITEY SHAFER -What Did You Expect Me To Do (2:25); pro- 

ducer: Ray Baker; writer: Whitey Shafer; Acuff -Rose (BMI); 
Hickory 349 (MGM). 

ROBERT ALLEN JENKINS -You Just Loved Me (2:38); pro- 

ducer: Dave Burgess; writer: Robert Jenkins; Singletree 
(BMI); MGM 14805. 

efFlfi',5/ 

Soul 
LOLLATTA HOLLOWAY -I Know Where You're Coming From 

(3:12);. producer: Floyd Smith; writer: Sam Dees; publisher: 
Moonsong, BMI. Aware G50 (GRC). Lady comes off a top 10 

soul hit with a good soft rocker opened by an interesting talk- 
ing introduction. Story line is strong, title acts as effective 
hook and the singer shows some powerful vocalizing. Expect 

possible pop crossover here. 

recommended 
PARLIAMENT -Chocolate City (3:08); producer: George Clin- 

ton; writers: G. Clinton -W. Collins -B. Worrell; publishers: Mal - 

biz /Rick's, BMI. Casablanca 831. 

THE SOFTONES -Hey There Lonely Girl (3:16); producers: 
Hugo & Luigi; writers: Earl Shuman -Leon Carr; publisher: Fa- 

mous, ASCAP. Avco 4654. 

KOOL & THE GANG- Summer Madness (4:16); producer: 
K & G Productions; writers: Robert "Spike" Mickens -Alton 
Taylor -Kool & The Gang; publishers: Delightful /Gang, BMI. 
De -Lite 1567. 

GENE REDDING -Every Man Wants Another Man's Woman 

(3:28); producers: Dennis Lambert & Brian Potter; writer: 
Alan O'Day; publisher: WB Music, ASCAP. Haven 7012 (Capi- 

tol). 

R.B. GREAVES -Let's Try It Again (2:58); producers: S. Metz 

& M. Lieb; writer: R.B. Greaves; publisher: Capri, BMI. 20th 

Century 2203. 

m 

FirstlimeAroúncJ 
PAVLOV'S DOG -Julia (3:09); producers: Murray Krugman 

and Sandy Pearlman; writer: D. Serkamp; publisher: Ron 

Powell, ASCAP. Columbia 3- 10152. Strange vocals, a mix of 

classical and rock instrumentals and interesting lyrics. One of 

the most unusual sounding records with a chance of commer- 
cial success released in some time. 

LINDA KENDRICK -House Of Cards (3:28); producer: Vic 

Smith; writers: Elton John- Bernie Taupin; publishers: Leeds/ 
Big Pig, ASCAP. Pye 71018 (ATV). Lady sounds a bit like 

Olivia Newton -John tackling this Elton John -Bernie Taupin 

ballad, but song still works. 

JAY BLACK- Running Scared (2:48); producer: Bob Ezrin; 

writers: R. Orbison -1. Melson; publisher: Acuff -Rose, BMI. At- 

lantic 45 -3273. Former lead singers of Jay & The Americans 
demonstrates his voice is just as strong as ever as he revives 

the Roy Orbison hit. 

LESLIE KENDALL -100 Years (3:10); producer: Ted Glas- 

ser; writer: J. Duister; publishers: Dayglow /Leeds, ASCAP. 

Columbia 3-10142. Strong pop/MOR cut from lady with ex- 

cellent voice. Good, folky sound in spots. Was No. 1 in Hol- 

land. 

NANCY NEVINS -Don't Hold Back (2:51); producer: Tom 

Catalano; writer: Nancy Nevins, John Selk; publisher: Cat- 

aclysmic, BMI. Tom Cat JH -10291 (RCA). First release on 

Tom Catalano's label comes from ex- Sweetwater lead voice 

with song that mixes in best qualities of pop. MOR and Broad- 

way show style. 

COPPERPENNY -Disco Queen (3:00); producer: Harry 
Hinde; writers: Brown -Wilson; publisher: Buddah, ASCAP. 

Capitol 4090. Good version of the Hot Chocolate hit should 
help new group make a name for itself. 

JIMMY MAELEN -Run Johnny (4 :27); producer: John Hill; 
writer: John Hill; publisher: not listed. Epic 8 -50102 (CBS). 
Well done disco flavored tune with strong shot at pop and 

soul play. 

THE ROAD APPLES -Let's Live Together (3 :22); producer: 
David Kershenbaum; writer: F. Finnerty; publishers: Landers - 
Roberts /April, ASCAP. Mums ZS8 6039 (CBS). Good, happy 
summer type song with title working well as book. 

CANYON -Top Of The World (Make My Reservation) 
(2 :31); producers: Kasenetz -Katz; writers: J. Lapallo -B. Ha- 

berman; publisher: Kaskat, BMI. Magna Glide 323 (London). 
First release on label is strong, wall of sound type material. 

DEMIS ROUSSOS- Midnight Is The Time I Need You 

(2:56); producer: Demis Roussos; publisher: Big Leaf, 

ASCAP. Big Tree 16053 (Atlantic). Greek singer is major star 
in Europe already and this disco oriented rocker should get 
him some airplay here. 

BILLY DAVIS -Three Steps From True Love (3:19); pro- 
ducer: McKinley Jackson; writers: J.R. Bailey -K. Williams; 
publisher: Dish A Tunes, BMI. ABC 12106. Strong, raucous 
soul cut with lots of controlled yelling and good vocals. 

KAREN ALEXANDER -Isn't It Always Love (3:13); pro- 

ducer: Charlie Plotkin; writer: Karla Bonoff; publisher: Bo- 

noff, BMI. Asylum 45252. Good ballad with pop, MOR possi- 

bilities. One of few new female vocalists who does not sound 
like Olivia Newton -John. 

Picks -a top 30 chart tune in the opinion of the review panel which 
voted for the selections published this week; recommended -a tune 
predicted to land on the Hot 100 between 31 and 100. Review editor 
-Bob Kirsch. 

Billboard's Recommended LPs 
Continued from page 76 

Pop 
DAVID BROMBERG BAND- Midnight On The Water, Columbia 
PC 33397. Long time New York folk star Bromberg comes up 

with a more mass appeal set than usual, tossing in country/ 
bluegrass medleys, an oldie or two rearranged, some contem- 
porary sounding love ballads and some dixieland. Linda Ron - 

stadt, Bonnie Raitt, Jesse Ed Davis, Bernie Leadon and Dr. 

John help out. Some country appeal here, too. Best cuts: 
"Yankee's Revenge," "Nobody's," "Mr. Blue," "Midnight On 

The Water." 

CAMEL -The Blue Goose, Janus JXS -7016 (Chess /Janus). In- 

strumental story of the "Blue Goose" book is a well done, 
classically tinged work from British quintet with heavy em- 

phasis on keyboards and synthesizers and soft percussion. 
Mood of the album is soft and easy going. Five manage to give 

off the, sound of a full orchestra. Best cuts: "The Snow 

Goose," "Rhayder Goes To Town," "Dunkirk" (cuts listed here 

have been banded for airplay). 

MAUREEN McGOVERN- Academy Award Performance, 20th 
Century T -474. As the title says, this is a collection of songs 

that have won Academy Awards, including two Ms. McGovern 
had the originals on. Style of singing is totally different for 
the artist than on previous efforts, with the emphasis on a 

Broadway /club /soundtrack type vocalizing. Actually, the 
style suits her well- trained voice better than the pop -like ma- 

terial she has been working with. Interesting changes in 

moods and phrasing as she switches to songs from different 
periods. Best cuts: "When You Wish Upon A Star /Over The 

Rainbow," "The Morning After," "The Windmills Of Your 
Mind," "We May Never Love Like This Again." 

GREEZY WHEELS- London, PS 657. One of the first in -house 
productions from London is this goodtime mix of country, 
rock and gospel from eight member Texas group. Best cuts 
are the gospel oriented tunes and those featuring female lead 
vocals against a countryish background. Expect play on FM 

and some of the more progressive country stations. Best cuts: 
"Standing In The Light," "Chevrolet" (familiar to some as 

Donovan's "Hey Gyp "), "I Never Cared For You." 

MARVELETTES- Anthology, Motown M7- 827S2. Latest addi- 
tion to Motown's fine series is a double set from another one 

of their "couldn't miss" groups of the '60s, this time the 
quartet that racked up hit after hit on the pop and soul 

charts. LP opens to snapshot series which traces group's 
growth and makes for good display. Best of the material, well 
sung and weil written and produced, still holds up a welcome 
addition for collectors. Best cuts: "Please Mr. Postman" 
(recently a revived number one by the Carpenters), "Play- 
boy," "Beechwood 45789," "Too Many Fish In The Sea," "My 
Baby Must Be A Magician." 

T.G. SHEPPARD- Melodyland, ME 40151 (Motown). Initial 
thrust of this LP will, of course, be country, since the artist 
has come up with two no. 1 country hits. He has, however, 
received solid pop play, the lyrics of his songs do not confine 
them to country, the arrangements (particularly the soulful 
backup chorus) and lyrics for the most part are as at home in 

pop as in country. Strong vocals from artist are also at home 
in both markets. Best cuts: "Train' To Beat The Morning 
Home," "Who's Julie," "Devil In 1:-Io Bottle," "I Lived It Up." 

THE JAN DAVIS GUITAR -Hot Sauce, Ranwood R -8142. Un- 

likely to hit pop charts but Davis receives a good deal of MOR 

play and this set demonstrates his versatility in handling ma- 

terial from pop to soul to Spanish style guitar to flamenco: 
Best cuts: "Cantina Sunrise," "Hot Sauce," "Gypsy Fox." 

soul 
ROY AYRES UBIQUITY -A Tear To Smile, Polydor PD 6046. A 

mix of soul and jazz from keyboardist /vibe man /vocalist 
Ayres and his group which is more likely to gain attention on 

the soul scene because of the strong disco feeling on several 
of the cuts. Material with strongest jazz feeling are the cuts 
featuring Ayres on vibes while the tunes with Edwin Birdsong 
as guest vocalist have most soul flavor. Best cuts: "2000 
Black," "Ebony Blaze" (one of the two vibe solos), "The Way 

Of The World." 

PHIL UPCHURCH /TENNYSON STEPHENS- Upchurch /Ste- 
phens, Kudu KU -22 S1 (Motown). This record is a mixture of 

jazz instrumentals and soul vocals. While several of the tunes 
are relatively flat sounding, the balance makes up for these 
with fine guitar work by Upchurch and precise vocals by Ste- 

phens. It's almost too bad that they tried to feature both of 
these artists fully on this effort, because they are both worthy 
of their own records. Best cu'.m. "You Got Style," "Tell Me 

Something Good," "South Side Morning," "Evil," "Black 
Gold." 

classical 
ORGAN ORGY (A WAGNER SOUND SPECTACULAR)- Anthony 
Newman, organ, Columbia M- 33268. The organ at New York's 

St. John the Divine has more than 6,000 pipes, and some- 

where along the way Newman seems to make use of most of 

them. This is not a record to tempt traditional organ buffs. 
But it is likely to make a dent among young buyers condi- 
tinned by earlier Virgil Fox classical spectaculars. Transcrip- 
tions of excerpts from Wagner's Parsifal, Heistersinger, 
Rheingold and Walkure are heard, including a rousing version 

of "Ride of the Valkyries." 

BERNSTEIN CONDUCTS FOUR GREAT BEETHOVEN SYM- 

PHONIES -New York Philharmonic (Bernstein), Columbia 
D3M- 33273. Available on single LPsand in a complete set of 

the Beethoven symphonies, these performances are now 

turned out for added sales life at three disks for the price of 
two. Economy annotation, but a good personality photo of 

Bernstein on the cover to attract attention. Included are the 
3d, 5th, 6th and 7th symphonies. Good catalog potential in 

most any store carrying classical product. 

R. STRAUSS: ALSO SPRACH ZARATEUSTRA -Saint Louis Sym- 
phony (Susskind), Turnabout QTV -S 34584 (Vox). A natural, 
ungimmicked recording of the popular tone poem, with great 
dynamic range and forceful climaxes that approach a realistic 
concert hall listening experience. Performance is vital, and 
only suffers from marginally less expert solo playing than in 

some other versions. Turnabout price and compatible QS 

quad capability are commercial plusses. 

GOLDEN DANCE HITS OF 1600 -Ulsamer Collegium /Colle- 
gium Terpsichore /Siegried Benrend, DG Archive 2553 184 
(Polydor). Thirty -six selections that support the title with less 

than complete accuracy. But give or take a few centuries, the 
tunes, except those performed on guitar, all carry an authen- 
tic stamp in their use of period instruments. They're also en- 

joyable to listen to and should find a ready audience beyond 

the select group of early -music enthusiasts. The label has 

mounted a strong promotion behind the entry and it could 
easily win crossover action. 



Back by popular demand! 
Sparks first single on Island Records. 
Every time they play a town, the town demands this smashing single. 
It's big enough for all of us! 

Produced by Muff Winwood 

island records inc. 
Ios angeles,california 90046 
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TITLE-Artist 
(Producer) Writer, Label & Number (Distributing Labe) 

BEFORE THE NEXT TEARDROP FALLS-Freddy Fender 

(Huey P. Meaux), V. Ketih, B. Peters, ABC/Dot 17540 B-3 

THANK GOD I'M A COUNTRY BOY -John -John Denver 

(Milton Okun, Kris O'Connor), Sommers, RCA 10239 

HOW LONG-Ace 
(John Anthony), P. Carrack, Anchor 21000 (ABC) 

ONLY YESTERDAY-Carpenters 
(Richard Carpenter), R. Carpenter, J. Bettis, A&M 1677 TMK 

SISTER GOLDEN HAIR-America 
(George Martin), Beckley, Warner Bros. 8086 WBM 

BAD TIME-Grand Funk 

(Jimmy lennert, M. Farrier, Capitol 4046 HAN 

OLD DAYS-Chicago 
(James William Guercio), J. Pankow, Columbia 3-10131 

SHINING STAR-Earth, Wind & Fire 

(Maurice White), M. White, P. Bailey, Columbia 310090 SGC 

I DON'T LIKE TO SLEEP ALONE-Paul Anka 

(Rick Hall), P. Anka, United Artists 615 

WHEN WILL I BE LOVED-Linda Ronstadt 

(Peter Asher), P. Evenly, Capitol 4050 

LOVE WON'T LET ME WAIT-Major Harris 

(Bobby Eli), B. Eli, V. Barrett, Atlantic 3248 

PHILADELPHIA FREEDOM- Elton John Band 

(Gus Dudgeon), E. John, B. Taupin, MCA 40364 

CUT THE CAKE-Average White Band (AWB) 

(kif Mardin), White, A. Gorrte, R. Mclntish, Atlantic 3261 

HIJACK-Herbie Mann 

(Herbie Mann), F. Arta, Atlantic 3246 HAN 

PIA NOT LISA-Jessi Colter 
(Ken Mansfield, Waylon Jennings), J. Colter, Capitol 4009 

HE DON'T LOVE YOU (Like 
I Love YOU)-Tony Orlando & Dawn 

(Hank Medress, Dave Appel», J. Butler, C. Carter, 

C. Mayfield, Elektra 45240 

JACKIE BLUE-Ozark Mountain Daredevils 

(Glyn Johns, David Anderle), L Lee, S. Cash, AIM 1654 WBM 

SHOESHINE BOY-Eddie Kendricks 
(Frank Wilson, Leonard Gaston), H. Booker, L Allen, 

Tanta 54257 (Motown) 

ONLY WOMEN-Alice Cooper 

(Bob Ezrin for My Own Prod.), A. Cooper, Wagner Atlantic 3254 WBM 

WILDFIRE-Michael Murphey 
(Bob Johnston), M. Murphey, L Cansler, Epic 8-50084 (Columbia) SGC 

BAD LUCK (Part 1)-flarold Melvin 8 The Bluenotes 

(Kenny Gamble, Leon Huff), V. Carstarphen, G. McFadden, J. Whiteheadh 

Philadelphia International 8-3562 (Epic/Columbia) 

GET DOWN, GET DOWN (Get On 

The Floor)-i. Simon 
(Raeford Gerald, Joe Simon), R. Gerald, 1. Simon, 

Spring 156 (Polydor) 

MAGIC-Pilot 
(Alan Parsons), Paton, Lyall, EMI 3992 (Capitol) 

LAST FAREWELL-Roger Whittaker 
(Dennis Preston), R. Whittaker, Webster, RCA 50030 CM! 

LOVE WILL KEEP US TOGETHER-The Captain 8 Tennille 

(The Captain), N. Sedaka, H. Greenfield, A&M 1672 WBM 

TAKE ME IN YOUR ARMS 

(Rock Me)-Doobie Brothers 
(Ted Templeman), Holland, Dozier, Holland, Warner Bros. 8092 SGC 

I'LL PUY FOR YOU (Hear the Band)-seals & Crofts 

(Louie Shelton), J. Seals, D. Crofts, Warner Bros. 8075 WBM 

I WANNA DANCE WIT' CHOO (Doo Oat Dance)- 
Disco Tex & The Sex.0-Lettes Featuring Sir Monti Rock Ill 
(Bob Crewe), B. Crewe, D. Randell, Chelsea 3015 B-3 

SHAKEY GROUND-Temptations 
(Jeffrey Bowen, Berry Gordy), J. Bowen, E. Hazel, A. Boyd, 

Gordy 7142 (Motown) 

REMEMBER WHAT I TOLD YOU TO 

FORGET-Tavares 
(Dennis Lambert, Brian Potter), D. Lambert, B. Potter, 

Capitol 4010 

ATTITUDE DANCING-Carly Simon 

(Richard Perry), C. Simon, J. Brakman, Elektra 45246 

KILLER QUEEN-Queen 
(Roy Thomas Baker, Queen), Mercury, Elektra 45226 

THE WAY WE WERE/TRY TO 

REMEMBER-Gladys Knight & The Pips 

(Ralph Moss), M. Hamlisch, A. Bergman, M. Bergman/H. Schmidt, T. 

Jones, Buddah 463 SGC/CHA 

CLM 
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TITLE-Artist 
(Producer) Writer, Label & Number (Distributing Label). 

MISTY-Ray Stevens 
(Ray Stevens), E. Garner, J. Burke, Barnaby 614 (Chess/Janus) SGC 

THE HUSTLE-Van McCoy 8 The Soul City Symphony 

(Hugo Peretti, Luigi Creatore), V. McCoy, Avco 4653 WBM 

GOOD LOVIN' GONE BAD-Bad Company 
(Bad Company), M. Ralphs, Swan Song 70103 (Atlantic) CHA 

(Hey Won't You Play) ANOTHER SOMEBODY 

DONE SOMEBODY WRONG SONG-BJ. Thomas 

(Chips Marian), C. Moman, L Butler, ABC 12054 B-3 

JUDY MAE-Boorner Castleman 
(Boomer Castleman For Vogue BBProd.), B. Castleman, 
Mums 8-6038 (Epic/Columbia) 

BABY THAT'S BACKATCHA-smokey Robinson 

(Smokey Robinson), W. Robinson, Tamla 54258 (Motown) SGC 

WALKING IN RHYTHM- Blackbyrds 
(Dona(d Byrd), B. Perry, Fantasy 736 HAN 

THE IMMIGRANT-Neil Sedaka 
(Neil Sedalia, Robert Appere), N. Sedaka, P. Cody, 

Rocket 40370 (MCA WBM 

DYNOMITE-Bazuka 
(Tony Camillo), T. Camillo, A&M 1666 SGC 

LIZZIE AND THE RAINMAN-Tanya Tucker 
(Snuff Garrett), K. O'Dell, L Henley, MCA 40402 SGC 

T-R-O-U-B-L-E-Elyis Presley 
(Not Listed), J. Chesnut, RCA 10278 SGC 

WHY CAN'T WE BE FRIENDS?-War 
(Jerry Goldstein, Lonnie Jordan, Howard Scott), S. Allen, H. Brown, M. 

Dickerson, L Jordan, C. Miller, L Oskar, H. Scott, J. Goldstein, 
United Artists 629 

GIVE THE PEOPLE WHAT THEY WANT-Mays 
(Kenny Gamble, Leon Hutt), BBK. Gamble, L Huff, 
Philadelphia International 8-3565 (Epic/Columbia) BB 

BLOODY WELL RIGHT-Supertramp 
(Ken Scott & Supertramp), R. Hodgson, R. Davies, MN 1660 TMK 

RAINY DAY PEOPLE-Gordon Lighffoot 
(Lenny Waronker), G. Lightfoot, Reprise 1328 (Warner Bros.) WBM 

SAIL ON SAILOR-Beach Boys 

(Beach Boys), B. Wilson, T. Almer, J. Riley, R. Kennedy, 
Reprise/Brother 1325 (Warner Bros.) 

SWEARIN' TO GOD-Frankie Valli 

(Bob Crewe), B. Crewe, D. Randall, Private Stock 45021 

WHAT CAN I DO FOR YOU-LaBelle 
(Allen Toussaint), J. Ellison, E. Batts, Epic 8-50091 (Columbia) 

HEY YOU-Bachman-Turner Overdrive 
(Randy Bachman), R. Bachman, Mercury 73663 (Phonogram) 

ME AND MRS. JONES-Ron Banks & The Dramatics 
(U. Reynolds, Ben Banks, Don Davis), 

K. Gamble, SGCL Huff, C. Gilbert, 
ABC 12090 SGC 

SADIE-Spinners 
(thorn Bel», 1.8. Jefferson, B. Hawes, C. Simmons, Atlantic 3268 BB 

LET THERE BE MUSIC-Orleans 
(Chuck Plotkin), L Hoppen, J. Hall, Asylum 45243 SGC 

I'M ON FIRE-Dwight Twilley Band 

(Oister), L Twilley, Shelter 40380 (MCA) SGC 

TRAMPLED UNDERFOOT-Led Zeppelin 
(Jimmy Page), 1.P. Jones, J. Page, R. Plant, 
Swan Song 70102 (Atlantic) SGC 

EASE ON DOWN THE ROAD-Consumer Rapport 
(Not Listed), C. Smalls, Wing And A Prayer 101 (Atlantic) SGC 

LONG TALL GLASSES (I Can Dance)-Le. Sayer 

(Adam Faith, David Courtney), L. Sayer, Warner Bros. 8043 WBM 

MIDNIGHT BLUE-Melissa Manchester 
(Vint Poncia), M. Manchester, CB. Sager, Arista 0116 HAN 

ROCKIN' CHAIR-Gwen McCrae 
(Steve Alaimo, Willie Clarke, Clarence Reid), 
C. Reid, W. Clarke, Cat 1996 010 SGC 

JUST LIKE ROMEO & JULIET-soa Na Na 

(Tony Camillo), Hamilton, Gorman, Kama Sutra 602 (Buddah) SGC 

BLACK FRIDAY-Steely Dan 

(Gary Katz), D. Fagen, W. Becker, ABC 12101 WBM 

I'M NOT IN LOVE-io cc 

(10 cc), G. Gouldman, F. Stewart, Mercury 73678 (Phonogram) HAN 

LISTEN TO WHAT THE 

MAN SAID-Paul McCartney & Wings 
(Paul McCartney), P. McCartney, Capitol 4091 

LONG HAIRED COUNTRY BOY-Charlie Daniels Band 

(Paul Hornsby/Don Rubin Prods.), C. Daniels, Kama Sutra 601 (Buddah) 
SGC 

SEX MACHINE (Part 11 ,-James Brown 
(James Brown), J. Brown, Polydor 14270 
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DON'T KNOW WHY-The Rollin ***t 

Cir2e5 [Abkco 4701 (Lericion)1 g 
FEELIN' THAT GLOW-Roberta Flack I. (Atlantic 3271) 
SATURDAY NIGHT SPECIAL--Lynyrd Skvrivrd 

(MCA 40416) 
SEE TOR SINGLE PICKS REVIEWS, 78 Page 

TITLE-Artist 
(Producer) Writer, Label & Number (Distributing Label) 

I DREAMED LAST NIGHT-Justin Hayward & John Lodge 
(Tony Clarke) J. Hayward, Threshold 67019 (London) HAN 

TOUCH ME BABY (Reaching Out 
For Your Love)-Tamiko Jones 

(Tamiko Jones), J. Bristol, Arista 0110 

I'LL DO FOR YOU ANYTHING YOU WANT ME 

TO-Barry White 
(Barry White), B. White, 20th Century 2208 

ROCKFORD FILES-Mike Post 

(Mike Post), M. Post, P. Carpenter, MGM 14772 MCA 

SLIPPERY WHEN WET-Commodores 
(James Carmichael, Commodores), T. McClary, Commodores, 
Motown 1338 

WBM 

DAMN IT ALL-Gene Cotton 
(Charlie Tallent), B. Galbraith, ABC 12087 

HOW GLAD I AM-Kiki Dee Band 

(Gus Dudgeon), Harrison-Williams, Rocket 40401 (MCA) 

MISTER MAGIC-Grover Washington Jr. 

(Creed Taylor), R. MacDonald, W. Salter, Kudu 924 (Motown) 

ROCK AND ROLL ALL NITE-Kiss 
(Neil Bogart, Kiss), P. Stanley, C. Simmons, Casablanca 829 

SPIRIT OF THE BOOGIE-Kool & The Gang 

(R. Bell, Kool & The Gang), R. Be)), D. Boyce, Kool & The Gang, 

De-Lite 1567 (PIP) 

SGC 

SGC 

ONE OF THESE NIGHTS-The Eagles WBM 

(Bill Szymczyk for Randora Prod.), D. Henley, G. Frey, Asylum 451039 

EVERY TIME YOU TOUCH ME 

(I Get High)-Charlie Rich 

(Billy Sherrill), B. Sherrill, C. Rich, Epic 8-50103 (Columbia) SGC 

BLANKET ON THE GROUND-Billie Jo spears 

(Larry Butler), R. Bowling, United Artists 584 

RHINESTONE COWBOY-Glen Campbell 
(Dennis Lambert, Brian Potter), L Weiss, Capitol 4095 SGC 

PLEASE PARDON ME (You Remind Me Of A 

Friend)-Rutus Featuring Club Khan 

(Bob Monaco), G. Gordon, B. Russell, ABC 12099 

EL BIMBO-Bimbo Jet 

(Laurent Rossi), C. Morgan, Scepter 12406 SGC 

SEVEN LONELY NIGHTS-Four Tops 

(Steve Barri, Lawrence Payton, Jr.), J.R. Baily, K. Williams, 

R. Clarke, ABC 12096 

FUNNY HOW LOVE CAN BE-First Class 

(John Carter), J. Carter, G. Shakespeare, UK 49033 (London) PSP 

DISCO QUEEN-Hot Chocolate 

(Mickie Most), T. Brown, E. Wilson, Big Tree 16038 (Atlantic) SGC 

JIVE TALKIN'-Bee Gees 

(Ant Mardin), B. Gibb, R. Gibb, M. Gibb, RSO 510 (Atlantic) 

MINNESOTA-Northern Light 
(Not Listed), Stuart, Peterson, Columbia 3.10136 

BURNING THING-Mac Davis 
(Gary Klein), M. Davis, M. lames, Columbia 3-10148 SGC 

RAG DOLL-Sammy Johns 

(Jay Sentez, Larry Knechtel), S. Eaton, GRC 2062 

99 MILES FROM L.A.-Albert Hammond 

(Albert Hammond, Hal David), A. Hammond, H. David, Mums 8-6037 

(Epic/Columbia) HAN 

ASTRAL MAN-Nektar 
(Peter Hauke, Nektar), Nektar, Passport 7904 (ABC) 

RECONSIDER ME-Narvel Felts 
(Johnny Morris), M. Lewis, M. Smith, ABC/Dot 17549 

ROLLING DOWN THE MOUNTAINSIDE-Main Ingredient 
(Goodings 8 Simmons), J.D. Hilliard, L Ware, RCA 10224 SGC 

NO CHARGE-Shirley Caesar 

(Jeff Lane, John Bowdin), H. Howard, Scepter 12402 

GRAND DADDY-New Birth 
(Basement Productions, Inc.), I. Baker, M. Wilson, Buddah 464 

RUN TELL THE PEOPLE-Daniel Boone 

(Larry Page), D. Boone, R. McQueen, Pye 71011 (ATV) 

DIXIE ROCK-Wet Willie SGC 

(Tom Dowd), J. Hall, 1. Hall, R. Hirsch, Capricorn 0231 (Warner Bros.) 

HURT-Manhattans 
(Bobby Martin, Manhattan Prod.), A. Jacobs, I. Crone, Columbia 3.10140 

REMEMBER THE RAIN?-zlst Century 
(Marrie Smith), M. Smith, RCA 10201 

STAR PERFORMER: Stars are awarded on the Hot 100 chart based on the following upward movement. 1-10 Strong increase in sales / 11-20 Upward movement of 4 positions / 21-30 Upward movement of 6 

positions / 31.40 Upward movement of 8 positions / 41-100 Upward movement of 10 positions. ea Recording Industry Association Of America seal of certification as "million seller" (Seal indicated by bullet.) 

Sheet music suppliers are confined to piano/vocal sheet music copies and do not purport to represent mixed publications distribution. ALF = Alfred Publishing Co.; B-M = Belwin Mills; BB = Big Bells; B-3 = Big Three Pub.; CHA = Chappell Music; CLM, 

Cherry Lane Music Co.; CPI = Cimino Pub.; FMC = Frank Music Corp.; HAN = Hansen Pub.; IMM = Ivan Mogul) Music; MCA = MCA Music; PSP = Peer Southern Pub.; PLY = Plymouth Music; PSI = Publishers Sales Inc.; SGC = Screen Gems/Columbia; 

TMK = Triangle Music/Kane; WBM = Warner Bros. Music. 

HOT 100 A -Z -(Publisher -Licensee) 
Astral Man (Bleu Disque, ASCAP)... 92 Damn It All (Combine, Bmi) 73 
Attitude Dancing (C'est/Jacob Please Pardon Me (You Remind Me 

Brakman, ASCAP) 31 Of A Friend) (Kengorus/ 
Baby That's Backatcha (Bertram. Palladium, ASCAP) 82 

ASCAP) 39 Dixie Rock (No Exit BMI) 98 
Bad Luck (Part 1) (Mighty Three. Dynomite (Tonots. BMI) 42 

BMI) 21 Ease On Down The Road (Fox 
Bad Time (Cram Penraft BMI) 6 Fanfare, BMI) 58 
Before The Next Teardrop Falls El Bimbo (Ache VVayne/Reiyner, 

(Fingerlake, BMI) 1 ASCAP) 83 
Every Time You Touch Me (I Get 

High) (Algee BMI/Double R, 
ASCAP) 79 

Funny How Love Can Be (Southern, 
ASCAP) 85 

Get Down. Get Down (Get On The 
Floor) (Gaucho/Belinda, BMI) 22 

Give The People What They Want 
(Mighty Three, BMI) 46 

Good Lovin' Gone Bad (Badco. 
ASCAP) 36 

Black Friday (American 
Broadcasting Music. ASCAP) 63 

Blanket On The Ground (Brougham 
Hall, BMI) 80 

Bloody Well Right (Almo/Delicate, 
ASCAP) 47 

Burning Thing (Screen Gems. 
Columbia/Song Painter/Sweet 
Glory, BMI) 89 

Cut The Cake (Average/Cotillion, 
BM!) 13 

Grand Daddy (Basement, BMI) 96 The Immigrant (Don Kirshner, 
He Don't Love You (Like I Love BMI/Songs, ASCAP) 

You) (Conrad, BMI) 16 I'm Not In Love (ManKen, BMI) 
(Hey Won't You Play) Another I'm Not Lisa (Baron, BMI) 

Somebody Done Somebody I'm On Fee (Tarka, ASCAP) 
Wrong Song (Press/Tree, BMI). 37 I Wanne Dance WO' Choo (Heart's 

Hey You (Ranbach/Top Soil, BMI) . 52 Delight/Caseyem/Desiderata, 
Hijack (Dunbar. BMI) 14 BM!) 
How Glad I Am (Screen Gems/ Jackie Blue (Lost Cabin, WAD 

Columbia, BMI) 74 Jive Talkin' (Casserole, BMI) 
How Long (American Broadcasting,. Judy Mae (Tree International, BMI) 

ASCAP) 3 Just Like Romeo And Juliet 
Hurt (Miller. ASCAP) 99 (Jobete, ASCAP/Stone Agate, 
The Hustle (Van McCoy/Warner- BMI) 

Tamerlane, BMI) 35 Killer Queen (Feldman/Trident. 
I Don't Like To Sleep Alone ASCAP) 

(Socha, BMI) 9 Last Farewell (Arcola, BMI 
I Dreamed Last Night (Justun., . Let There Be Music (Borch, 

ASCAP) 68 ASCAP/JojoHana. BMI) 
I'll Do For You Anything You Want Listen To What The Man Said 

Me To (Sa-Vette/January, BMI)... 70 (McCartney/ATV. 0Ml) 
I'll Play For You (Dawnbreaker, Lizzie And The Reiman (House Of 

EMI) 27 Gold, 13MI) 43 

Long Haired Country Boy (Kama Only Women (Ezra/Early Frost, 
41 Sutra/RadaDara, BMI) 66 BMI) 19 
64 Long Tall Glasses (Chrysalis, Only Yesterday (Almo/Sweet 
15 ASCAP) 59 Harmony/Hammer A Nails. 
56 Love Witl Keep Us Together (Don ASCAP) 4 

Kirshner, BMI) 25 Philadelphia Freedom (Big Pig/ 
Love Won't Let Me Wait (Mighty Leeds, ASCAP) 12 

Three Friday's Child/WMOT, Please Pardon Me (You Remind Me 
BMI) 11 Of A Friend) (Kengorus/ 

Magic (AI Gallic, BMI) 23 Palladium, ASCAP) 82 
Me And Mrs. Jones (Assorted. BMI) 53 Rag Doll (Hampstead Heath. 
Midnight Blue (New York Times/ ASCAP) 90 

Rumaniam Pickleworks, BM!) 60 Rainy Day People (Moose, CAPAC).. 48 
Minnesota (Bay Lake, ASCAP)... 88 Reconsider Me (Shelby Singleton, 

62 Mister Magic (Antonia. ASCAP) 75 BM() 93 
Misty (Vernon, ASCAP) 34 Remember The Rain? (Kinie. 

32 99 Miles From L.A. (Lenders. ASCAP) 100 
24 Roberts/April/Casa David, Remember What I Told You To 

ASCAP) 91 Forget/My Ship (ABC/Dunhill/ 
55 No Charge (Wilderness, BMI) 95 One Of A Kind, BMI) 30 

Old Days (Make Me Smile/Big Elk, Rhinestone Cowboy (20th Century/ 
55 ASCAP) 7 House Of Weiss, ASCAP) 81 

Rock And Roll All Nite (Case 
American/Rock Steady, ASCAP) 76 

28 

827 

38 

One Of These Nights (Kicking Bear/ 
Etenchmark, ASCAP) 78 

Rockford Files (Leeds, ASCAP) 71 -Swearin' To God (Hearts Delight/ 
Rockin' Chair (Sherlyn. BMI) .- 61 Caseyarn/Desidera, BMI) 50 

Take Me In Your Arms (Rock Me) Rolling Down The Mountainside 
(Better-Half, ASCAP) 94 (Jobete, ASCAP) 26 

Run Tell The People (Paws Full Of Thank God I'm A Country Boy 
Hits, ASCAP) 97 (Cherry Lane, ASCAP) 2 

Sadie (Mighty Three BMI) 94 Trampled Underfoot (Joaneline, 
, 

ASCAP) 57 Sail On Sailor (Brother, BM!) 49 T-R-O-UBLE (Jerry Chesnut, BMI). 44 
Seven Lonely Nights (Nick.O.Val, Touch Mn Baby (Reaching Out For ASCAP) 84 Your Love) (Bushka, ASCAP) 69 
Sex Machine (Dynatone/Belinda/ VValking In Rhythm (Blackbyrd, 

ShaUkeychG'rPoPuenild B(JMobDete, ASCAP) 2697 Thel3MWIa)y We Were/Try To 
40 

Shining Star (Saggiflame, ASCAP)... 8 Remember (Colgems, ASCAP./,,.f 
Shoeshine Boy (Stone Diamond, Chappell ASCAP) -- 33 

BMI) 18 WhaitdCaBnloDo For Yr., (Gospel 
Sister Golden Hair (Wamer Bros., 51 

(Jobete, 
5 When Will I Re Loved (AcuffRose, sepApSeCryAPw)hee 

BMI) 10 
ASCAP) 

Spirit Of The Boogie (Delightful/ 
72 Why Can't We Be Friends (Far Out, 

ASCAP) 45 
Gang, BMI) 77 Wildfire (Mystery, BM]) 20 

A reflection of National Sales and programming activity by selected dealers, one-stops and radio stations as compiled by the Charts Department of Billboard. 
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Compiled from National Retail 
Stores by the Music Popularity 
Chart Department and the 
Record Market Research De- 
partment of Billboard. 

ARTIST 

Title 
Label, Number (Dist. Label) 

12 EARTH WIND & FIRE 
That's The Way Of The World 
Columbia PC 33280 

SUGGESTED LIST 
PRICE 
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Z Ú á Ñ 

D 
= CC u ~ N) 

U F m ¢ 
¢ ó , w (7 U 

6.98 7.98 7.98 7.98 7.98 

2 3 10 TOMMY /ORIGINAL 
SOUNDTRACK RECORDING 
Polydur PD2-9502 9.98 11.98 11.98 

3 4 7 BAD COMPANY 
Straight Shooter 
Swan Song SS 8413 (Atlantic) 6.98 7.97 7.97 

4 2 8 CHICAGO VIII 
Columbia PC 33100 6.98 7.98 7.98 

5 6 8 JEFF BECK 
Blow By Blow 
Epic PE 33409 

6 7 9 AMERICA 
Hearts 
Warner Bros. BS 2852 

6.98 7.98. 7.98, 7.98 7.98 

6.98. 7.97 7.97 

7. 8 11 ALICE COOPER 
Welcome To My Nightmare 
Atlantic SD 18130 

8 5 12 LED ZEPPELIN 
Physical Graffiti 
Swan Song 552-200 (Atlantic) 

6.98 7.97 7.97 

11.98 13.97 13.97 

9 10 8 LYNYRD SKYNYRD 
Nuthin' Fancy 
MCA 2137 6.98 7.98 7.98 

37 

STAR PERFORMER -LP's 
registering greatest proportion- 
ate upward progress this week. 

ARTIST 

Title 
Label, Number (Dist. Label) 

40 9 PAULANKA 
Feelings 
United Artists UALA367 -G 

16 17 LEO SAYER 
Just A Boy 
Warner Bros. BS 2836 

SUGGESTED LIST 
PRICE 

38 38 23 SUPERTRAMP 
Crime Of The Century 
A &M SP 3647 6.98 7.98 7.98 

43 5 LEON RUSSELL 
Will O' The Wisp 
Shelter SR 2138 (MCA) 

44 6 AEROSMITH 

6.98 7.98 7.98 

Toys In The Attic 
Columbia PC 33479 6.98 

46 7 HERBIE MANN 
Discotheque 
Atlantic SD 1670 6.98 

7.98 7.98 

iLí 52 7 FREDDY FENDER 
Before The Next 
Teardrop Falls 
ABC /Dot MD 2020 

43 32 10 PETER FRAMPTON 
Frampton 

A &M SP 4512 

11 

13 5 CARLY SIMON 
Playing Possum 
Elektra 7E -1033 

12 12 ACE 
Five A Side 
Anchor ANCL 2001 (ABC) 

6.98 7.97 7.97 

6.98 7.95 7.95 

12 9 13 AN EVENING WITH 
JOHN DENVER 
RCA CPL2-0764 12.98. 13.95 13.95 

13 14 8 STEELY DAN 
Katy Lied 
ABC ABCD 846 6.98 7.95 7.95 

34 3 DOOBIE BROTHERS 
PA ¡ Stampede 

Warner Bros. BS 2835 6.98 7.97 7.97 

15 11 15 OLIVIA NEWTON -JOHN 
Have You Never Been Mellow 
MCA 2133 6.98. 7.98 7.98 

16 17 17 TEMPTATIONS 
A Song For You 
Gordy 06-96951 (Motown) 6.98 7.98 7.98 

29 5 BEACH BOYS 
Spirit Of America 
Capitol SVBB 11384 X6:98 7.98 7.98 

18 18 8 BARRY WHITE 
Just Another Way To 

Say I Love You 
20th Century T 466 6.98 7.98 7.98 

23 6 O'JAYS 
Survival 
Philadelphia International KZ 33150 
(Epic /Columbia) 6.98 7.98 7.98 

24 13 GROVER WASHINGTON JR. 
Mister Magic 
Kodu 1U-20 St (Motown) 6:98 7.98 7.98 

21 22 7 RICK WAKEMAN & THE 
ENGLISH ROCK ENSEMBLE 
The Myths And Legends 
Of King Arthur And The 
Knights Of The Round Table 

A &M SP 4515 6.98. 6.98 7.98 7.98 7.98 

22 25 8 JUDY COLLINS 
Judith 
Bektra 7E -1032 

60 3 ZZ TOP 
Fandango 
London PS 656 

6.98 6.98 7.97 7.97 7.97 

6.98 7.95 7.98 7.95 

24 15 10 FUNNY LADY /ORIGINAL 
SOUNDTRACK RECORDING 
Barbra Streisand 
Msta AL 9004 

25 26 15 MICHAEL MURPHEY 
Blue Sky Night Thunder 
Epic KE 33290 (Columbia) 

26 27 14 HAROLD MELVIN & 
THE BLUENOTES 
To Be True 
Philadelphia International KZ 33148 
(Epic /Columbia) 

7.98, 8.95 8.95 

5.98 6.98 6.98 

5.98 7.98 7.98 

27 28 12 TOM SCOTT & LA. EXPRESS 
Tom Cat 
Ode SP 77029 (A &M) 6.98 7.98 

28 19 25 QUEEN 
Sheer Heart Attack 
Elektra 7E-1026 6.98 7.97 

7.98I 
I 

7.97 

291 20 10 JUSTIN HAYWARD & 

JOHN LODGE 
Blue Jays 
Threshold TI-15 14 (London) 6.98 7.98 7.98 7.98 

6.98 

7.97 7.97 

7.95 

6.98 7.98 

BACHMAN- TURNER OVERDRIVE 
Four Wheel Drive 
Mercury SRM- 11027 ( Phonogram) 6.98 

45 49 25 OZARK MOUNTAIN DAREDEVILS 
It'll Shine When It Shines 
A &M SP 3654 6.98 

7.95 

7.98 

7.95 7.95 

46 21 8 ERIC CLAPTON 
There's One In Every Crowd 
RSO 50.4806 (Atlantic) 

47 50 11 JANIS IAN 
Between The Lines 
Columbia PC 33394 

6.98 

7.98 7.98 7.98 

7.97 7.97 

6.98 7.98 

58 5 ROGER WHITTAKER 
The Last Farewell & Other Hits 
RCA APL1 -0855 

59 7 KISS 
Dressed To Kill 
Casablanca NBLP 7016 

6.98 7.95 

6.98 7.98 

7.98 

7.95 

7.98 

50 36 11 JIMI HENDRIX 
Crash Landing 
Reprise MS 2204 (Warner Bros 6.98 7.97 7.97 

51 39 9 AVERAGE WHITE BAND 
Put It Where You Want It 
MCA 475 6.98 7.98 7.98 

52 42 118 WHO 
Tommy 
MCA MCA2 -10005 11.98 12.98 12.98 

53 45 17 KRAFTWERK 
Autobahn 
Vertigo VFL 2003 (Phonogram) 6.98 7.95 7.95 7.95 7.95 

54 47 11 DAVID BOWIE 
Young Americans 
RCA APLI-0998 

65 7 SMOKEY ROBINSON 
A Quiet Storm 
Tamia T6-337 51 (Motown) 

68 3 JOAN BAEZ 
Diamonds & Rust 
A &M SP 4527 

6.98 7.95 7.95 

6.98 7.98 7.98 I 

I 

I I 

6.98 7.98 7.98 

57 48 10 ROBERTA FLACK 
Feel Like Makin' Love 
Atlantic SD 18131 6.98 7.97 7.97 

58 51 23 RAMSEY LEWIS 
Sun Goddess 
Columbia KC 33194 

59 53 10 DONALD BYRD 
Stepping Into Tomorrow 
Blue Note FIN-0368 -G 

(United Artists) 

5.98 6.98 6.98 

6.98 7.98 7.98 

60 66 10 ORLEANS 
Let There Be Music 
Asylum 7E-1029 6.98 7.97 7.97 

61 54 11 AL GREEN 
Greatest Hits 
Hi HSL 32089 (London) 6.98 7.98 7.98 

62 55 17 BOB DYLAN 
Blood On The Tracks 
Columbia PC 33235 

74 10 MAJOR HARRIS 
My Way 
Atlantic SD 18119 

75 3 JANIS JOPLIN 
Janis 
Columbia PG 33345 

6.98 7.98 7.98 

6.98 7.97 7.97 

7.98 8.98 8.98 

30' 31 26 BLACKBYRDS 
Flying Start 
Fantasy F -9472 6.98 7.98 7.98 

76 10 BJ. THOMAS 
Reunion 
ABC ABDP 858 6.98 7.95 7.95 

31 33 11 RON BANKS & DRAMATICS 
The Dramatic Jackpot 
ABC ABCD 867 6.98 7.95 7.95 

41 6 TONY ORLANDO & DAWN 
He Don't Love You Like 
I Love You 
Elektra 7E -1034 

37 63 PINK FLOYD 
Dark Side Of The Moon 
Harvest st 11163 (Capitol) 

6.98 7.97 7.97 

6.98 7.98. 7.98 7.98 

34' 35 17 PURE PRAIRIE LEAGUE 
Bustin' Out 
RCA LSP 4769 6.98 7.95 7.95 

78 6 JOHN PRINE 
Common Sense 
Atlantic SD 18127 6.98 7.97 7.97 

let 77 4 ELVIN BISHOP 
Juke Joint Jump 
Capricorn CP 0151 (Warner Bros.) 6.98 

68 56 14 GORDON LIGHTFOOT 
Cold On The Shoulder 
Reprise MS 2206 (Warner Bros.) 6.98 

69 57 11 KANSAS 
Song For America 
Kirshner PZ 33385 (Epic /Columbia) 6.98 

80 6 CHUCK MANGIONE 
Chase The Clouds Away 
A &M SP 4518 

35 30 9 SEALS & CROFTS 
I'll Play For You 
Warner Bros. BS 2848 6.98 7.97 7.97 

7.97 7.97 

7.97 7.97 

7.98 7.98 

6.98 6.98 7.98 7.98 7.98 

7.98 

Ne 

GI 

) Awarded RIAA seal 
®- for sales of 1 Million 

*-->f dollars at manufac- 
turers level. RIAA seal audit 
available and optional to all 
manufacturers. (Seal indicated 
by colored dot).. 

ARTIST 

Title 

SUGGESTED LIST 
PRICE 
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_ U 

á 

¢ 
o 

w 

e 

82 5 THE WIZ /ORIGINAL 
CAST RECORDING 
The Super Soul Musical 
"Wonderful Wizard Of Oz" 
Atlantic SD 18137 6.98 7.97 7.97 

I 84 5 WALT DISNEY'S MICKEY MOUSE 
CLUB MOUSEKEDANCE 
AND OTHER MOUSEKETEER 
FAVORITES featuring The Mike 
Curb Congregation & 
Various Artists 
Disneyland 1362 2.49 2.98 2.98 

73 61 
142 

MINNIE RIPERTON 
Perfect Angel 
Epic KE 32561 (Columbia) 5.98 6.98 6.98 

86 6 VAN McCOY & THE SOUL CITY 
SYMPHONY 
Disco Baby 
Avco AV 69006-698 6.98 7.98 7.98 

75 81 8 BOB JAMES 
Two 
CTI 6057 SI (Motown) 6.98 7.98 7.981 

76 62 10 FRANKIEVALLI 
Closeup 
Private Stock PS 2000 6.98 7.95 7.95 

87 5 BEN E. KING 
Supernatural 
Atlantic SD 18132 

78 63 39 PHOEBE SNOW 
Shelter SR -2109 (MCA) 

79 69 11 

112 3 THE KINKS 
Present A Soap Opera 
RCA APL1 -5081 

JESSE COLIN YOUNG. 
Songbird 
Warner Bros. BS 2845 

81 85 23 CHARLIE DANIELS BAND 
Fire On The Mountain 
Kama Sutra KSBA 2603 (Buddah) 

93 7 10 cc 
The Original Soundtrack 
Mercury SRM- 1.1029 (Phonogram) 

83 83 11 COMMODORES 
Caught In The Act 
Motown M6-820 Si 

84 64 13 JOHN LENNON 
Rock 'N' Roll 
Apple SK 3419 (Capitol) 

156 2 ISAO TOMITA 
MOUSSORGSKY: 
Pictures At An Exhibition 
RCA Red Seal ARL 40838 

97 4 STANLEY TURRENTINE 
In The Pocket 
Fantasy F 9478 

MINNIE RIPERTON 
Adventures In Paradise 
Epic PE 33454 (Columbia) 

98 3 IAN HUNTER 
Columbia PC 33480 

103 5 THE MANHATTAN TRANSFER 
Atlantic SO 18133 

90 67 12 BLUE OYSTER CULT 
On Your Feet Or On Your Knees 
Columbia PG 33371 

91 71 26 LINDA RONSTADT 
heart Like A Wheel 
Capitol ST 11358 

92 72 24 LABELLE 
Night Birds 
Epic KE 33075 

93 73 55 DOOBIE BROTHERS 
What Were Once Vices Are 
Now Habits 
Warner Bros. BS 2750 

94 79 14 ROBIN TROWER 
For Earth Below 
Chrysalis CH 1073 (Warner Bros.) 

105 6 HERB ALPERT & THE T.I.B. 
Coney Island 
A &M SP 4521 

96 88 37 AVERAGE WHITE BAND 
Atlantic SD 7308 

117 6 MANDRILL 
Solid 
United Artists SA-1A408-G 

98 90 162 LED ZEPPELIN 
Atlantic SD 7208 

99 89 14 JIMMY CASTOR BUNCH 
Butt Of Course 
Atlantic SD 18124 

100 100 7 HUMBLE PIE 
Street Rats 
AO SP 4514 

101 104 16 NEKTAR 
Down To Earth 
Passport PPSD 98005 (ABC) 

113 9 TOMMY /LONDON SYMPHONY 
ORCHESTRA & CHAMBRE 
CHOIR WITH GUEST SOLOISTS 
Ode SP 99001 (A &M) 

103 91 28 B.T. EXPRESS 
Do It ('Til You're Satisfied) 
Scepter SPS 5117 

104 92 28 ELTONJOHN 
Greatest Hits 
MCA 2128 

105, 94' 15 STYLISTICS 
Best Of 
Avco AV 69005-698 . 

106 95 22 RUFUS FEATURING 
CHAKA KHAN 
Rufusized 
ABC ABCD 837 

6.98 7.97 7.971 

6.98 7.98 7.98 

6.98 7.97 7.97 

6.98 7.95 7.95 

6.98 7.95 7.95 

6.98 7.95 7.95 

6.98 7.98 7.98 

5.98 6.98 6.98 

6.98 7.95 7.95 

6.98 7.98 7.98 

6.98 7.98 7.98 

6.98 7.98 7.98 

6.98 7.97 7.97 

7.98 8.98. 8.98 

6.98 7.98 7.98 

5.98 7.98 6.98 7.98 6.98 

6.98 6.98 7.97' 

1 

7.97' 7.97 

6.98 7.97 7.97 

6.98. 7.98 7.98 

6.98 7.97 7.97 

6.98 7.98 7.98 

6.98 7.97 7.97 

6.98 7.91 7.97 

6.98 7.98 7.98 

6.98 7.95. 7.95 

I 

9.98 

I 

11.98 11.98 13.98 

! 

11.98 

6.98 6.98 6.98 

6.98 7.98 7.98 

6.98 7.95 7.95 

6.98 7.95 7.95 7.95 7.95 

STAR PERFORMER: Stars are awarded on the Top LP's & Tape chart based on the following upward movement. 1 -10 Strong increase in sales / 11 -20 Upward movement of 4 positions / 21 -30 Upward 
Movement of 6 positions / 31 -40 Upward movement of 8 positions / 41 -100 Upward movement of 10 positions. Recording Industry Association Of America seal for sales of 1 Million dollars at manu- 

facturers level. Recording Industry Association Of America seal audit available and optional to all manufacturers. (Seal indicated by colored dot). 
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Compiled from National Retail 
Stores by the Music Popularity 
Chart Department and the 
Record Market Research De- 
partment of Billboard. 
ARTIST 
Title 
Label, Number (Dist. Label) 

EMMYLOU HARRIS 
Pieces Of Sky 
Reprise MS 2213 (Warner Bros.). 

+cat:on may .10 
Ci:. t:Y acy 
e, withcJt 

at Arty 
U Ott)e 

SUGGESTED LIST PRICE 

108 110 6 

128 5 

4 

5 

113 

114 

115 

116 119 14 

* 127 4 

129 78 

JOHNNY MATHIS 
When Will I See You Again 
Columbia PC 33420 

DISCO TEX & 
THE SEX- OLETTES 
Chelsea CHL 505 

121 MAIN INGREDIENT 
Rolling Down A Mountainside 
RCA APL1-0644 

151 2 

124 

114 

102 

106 

THE MONTY PYTHON MATCHING 
TIE & HANDKERCHIEF 
Arista AL 4039 

w 

J 

cc 

JESSI COLTER 
I'm Jessi Colter 
Capitol ST 11363 6.98 7.98 7.98 

7 ERIC ANDERSON 
Be True To You 
Arista AL 4033 

28 

13 

6.98 7.95' 7.95 

OHIO PLAYERS 
Fire 
Mercury SRM- 1.1013 (Phonogram) 6.98 7.98 7.95 7.98 

KOOL & THE GANG 
Greatest Hits 
De -Life DEP 2015 (PIP) 6.98' 

MELISSA MANCHESTER 
Melissa 
Arista ÁL4031 6.98 

HOT TUNA 
America's Choice -Hot Tuna 
Grunt BFL1- 0820 (RCA) 

JOHN DENVER 
Greatest Hits 
RCA CPLb0374 

6.98 

6.98 

7.98 

7.98 

7.95 

7.95 

119 

121 107 13 

CHICK COREA 
No Mystery 
Polydor PD 6512 

NAZARETH 
Hair Of The Dog 
A &MSP 4511 

RICHARD TORRANCE & 
EUREKA 
Belle Of The Ball 
Shelter SR 2134 (MCA) 

7.98 

7.98 

7.95 

7.95 

7.98 

7.98 

W 

138 

STAR PERFORMER -LP's 
registering greatest proportion - 
ate upward progress this week. 

ARTIST 

Title 
Label, Number (Dist. Label) 

McKENDREE SPRING 
Get Me To The Country 
Pye 12108(ATV) 

SUGGESTED LIST 
PRICE 

î 
á 

z 

V 

CYJ 

F 
á 

w 

w 
CO 

o 

CC 

0 

w 

6.98 7.95 

177 2 NEW BIRTH 
Blind Baby 
Buddah BDS 5636 6.98 7.98 7.98 

153 2 STANLEY TURRENTINE 
The Sugar Man 
CTI 6052 (Motown) 7.97 7.97 

W 

S 

W 

3 

(.:1Awarded RIAA seal 
for sales of 1 Million 
dollars at manufac- 

turers level. RIAA seal audit r available and optional to all 

2 manufacturers. (Seal indicated 
by colored dot). 

é ARTIST 

d Title 

3 Label, Number (Dist. Label) 

SUGGESTED LIST 
PRICE 

170 174 3 FREDDIE HUBBARD 
Polar AC 
CTI 6056 S1 (Motown) 

Q 

6.98 

z 
á 
Ú 

o 

F 
m 

á t~- 
w 

ra- 
rn 

O o 

CC 

CC 

7.98 7.98 

171 140 7 BILLY PAUL 
Got My Head On Straight 
Philadelphia International KZ 33157 
(Epic /Columbia) 6.98 7.98 7.98 

162 2 PINK FLOYD 
Meddle 
Harvest SMAS 832 (Capitol) 6.98 7.98 7.98 

152 3 TAVARES 
Hard Core Poetry 
Capitol ST 11316 6.98 7.98 

143 123 14 

144 148 95 

145 122 86 

190 2 

147 96 ' 9 

HOT CHOCOLATE 
Cicero Park 
Big Tree BT 89503 (Atlantic) 6.98 7.97 7.97 

DOOBIE BROTHERS 
The Captain & Me 
Warner Bros. BS 2694 6.98 6.98 7.97 1.97 7.97 

LED ZEPPELIN 
Houses Of The Holy 
Atlantic SD 7255 6.98 

LONNIE LISTON SMITH & 
THE COSMIC ECHOES 
Expansions 
Flying Dutchman BDLI -0934 (RCA). 6.98 

MORE AMERICAN GRAFFITI 
MCA MCA28007 9.98 

GEORGE DUKE 
The Aura Will Prevail 
BASF /MPS MC 25613 6.98 

149 101 11 

161 49 

181 2 

142 5 PARLIAMENT 
Chocolate City 
Casablanca NBLP 7014 

6.98 

6.98 

7.98' 7.98 

7.98 7.98 

123 70 17 HENRY GROSS 
Plug Me Into Something 
A &M SP 4502 6.98 7.98 7.98 

BLOOD, SWEAT & TEARS 
New City 
Columbia PC 33484 6.98 7.98 7.98 

125 111 59 

188 2 

139 

128 120 14 

149 2 

130 109 9 

131 115 i:25 

143 2 

133 133 8 

EAGLES 
On The Border 
Asylum 7E1004 6.98 6.98 7.97 7.97 7.97 

JAMES BROWN 
Sex Machine Today 
Polydor PD 6042 6.98 7.98 7.98 

5 AMBROSIA 
20th Century T 434 6.98 7.98 7.98 

AL STEWART 
Modern Times 
JanusJXS 7012 (Chess /Janus) 6.94 7.94 7.94 

KING CRIMSON 
U.S.A. 
Atlantic SD 18136 

LOU REED -LIVE 
RCA APIA-0959 

SPINNERS 
New & Improved 
Atlantic SD 18118 

6.98 7.97 7.97 

6.98 7:95 1.95 

6.98 7197 7.97 

YES 
Yesterdays 
Atlantic SD 18103 6.98 

JOHN DENVER 
Back Home Again 
RCA CPL1 -0548 ass 

FREE 
Best Of 
A0M SP 3663 6.98 

152 160 5 JOURNEY 
Í Columbia PC 33388 98 

7.97 ' 7.97 

7.95 

10.98 . 10.98 

7.98 7.98 

7.97 7.97 

7.95 

7.98 

7.98 7.98 

7.95 

7.95 

7.98 

163 4 CHER 
Stars 
Warner. Bros. BS 2850 98 7.97 7.97 

166 47 [AMERICA 
Holiday 
Warner Bros. W 2808 6.98 6.98 7.97 7.97 7.97 

155 131 15 JOE COCKER 
I Can Stand A Little Rain 
A &M SP 3633 6.98 7.98 7.98 

167 4 SUZIOUATRO 
Your Mama Won't Like Me 
Arista AL 4035, 6.98 7.98 7.98 

BLACK OAK ARKANSAS 
Ain't Life Grand 
Atco 36-111 6.98 7.97 7.97 

158 137 28 AL GREEN 
Explores Your Mind 
Hi HSL 32087 (London) 6.98 7.98 7.98 7.98 

159 126 7 THE HEADHUNTERS 
Survival Of The Fittest 
Arista AL 4038 

170' 4 BOB MARLEY & THE WAILERS 
Natty Dread 
Island ILPS 9281 

172 46 BEACH BOYS 
Endless Summer 
Capitol SORB 11307 

162 165 5 SAMMY JOHNS 
GRC 5003 

6.98 7.95 7.95 

172 138 85 

173 175 4 

174 144 13 

175 136 11 

LED ZEPPELIN II 
Atlantic SD 823E 6.98 7.97 7.97 

KENNY RANKIN 
Silver Morning 
Little David LD 3000 (Warner Bros;) 6.98 7.97 7.97 

CAROLE KING 
Really Rosie 
Ode SP 77027 (Á6M) 6.98 7.98 7.98 

MAHAVISHNU ORCHESTRA 
Visions of the Emerald Beyond 
Columbia PC 33411 6.98 7.98 7.98 

187 62 CHICAGO 
Chicago VII 
Columbia CZ 32810 11.98 11.98 11.98 13.98 11.98 

177 183 2 CHICAGO TRANSIT AUTHORITY 
Columbia GP 8 5.98 7.98 7.98 

178 135 28 BARRY MANILOW 

Bell 1314 (Arista) 7.98 7' 

PILOT 
Capitol ST 11368:: 6.98 

180 185 2 CHICAGO VI 
Columbia KC 32400 5.98 6.98 

181 184 3 PETE SEEGER & 
ARLO GUTHRIE 
Together In Concert 
Warner Bros. 2R 2214 11.98 12.97 12.97 

BEACH BOYS 
Holland 
Reprise /Brother MS 2118. 6.98 7.97 797 

NEIL SEDAKA 
Sedaka's Back 
Rocket 463 (MCA) 6.98 7.98 j 7.98 

184 134 10 LED ZEPPELIN 
Atlantic SD 8216. 6.98 7.97 7.97 

JERRY JORDAN 
Phone Call From God 
MCA 473 7.98 

698 7.98 

173 2 TOM SCOTT &THE 
LA. EXPRESS 
Ode 77021 (A &M) 

6.98 

6.98 

6.98 

7.98 7.98 

7.98 

7.98 { 1.98 

BOBBY WOMACK 
I Don't Know What The 
World Is Coming To 
United Artists UA -LA 3536 6.98 7.98 7.98 

BOB SEGER 
Beautiful Loser 
Capitol ST 11378 6.98 7.98 1.98 

134 116 18 ELTON JOHN 
Empty Sky 
MCA 2130 6.98 7.98 7.98 

JAMES TAYLOR 
Gorilla 
Warner Bros. BS 2866 

147 3 TANYA TUCKER 
MCA 2141 

137 118 26 DAN FOGELBERG 
Souvenirs 
Epic PE 33137 (Columbia) 

6.98 7.97 

6.98 7.98 

6.98 1,98 

7.97 

7.98 

7.98 

JAMES GANG 
Newborn 
Atco 36.112 6.98 

165 169 5 SWEET SENSATION 
Sad Sweet Dreamer 
Pye 12110 (ATV) 6.98 

178 217 CAROLE KING 
Tapestry 
Ode SP 77009 (A &M) 6.98 

179 3 

168 168 4 

169 141 6 

JOHN STEWART 
Wingless Angel 
RCA APL1.0816 

LESLIE WEST 
The Great Fatsby 
Phantom BPL1 0954 (RCA) 

6.98 

6.98 

RICK DERRINGER 
Spring Fever 
Blue Sky PZ 33423 (Epic/Columbia) 6.98 

7.97 

7.95 

7.98 

7.95 

7.95 

7.97 

7.98 7.98 

7.95 

7.95 

JIMMY "JJ" WALKER 
Dyn -O -Mite 
Buddah BDS 5634 

187 132 13 

188 

189 125 7 

190 150 114 

191 154 17 

192 157 19 

193 180 3 

194 194 24 

195 45 

196 196 43 

197 193 52 

198 199 ` 48 

199 191 40 

200 195 

STRAWBS 
Ghosts 
A &M SP 4506 6.98 

146 22 JOE WALSH 
So What 
ABC /Dunhill DSD 50171 6.98 

7.95 

7.98'. 

7.95 7.95 7.95 

7.95 

7.98 

7.98 7.95 

EDDIE HARRIS 
I Need Some Money 
Atlantic SD 1669 

DOOBIE BROTHERS 
Toulouse Street 
Warner Bros. BS 2634 

6.98 

6.98 

7.97 7.97 

6.98 7.97 7.97 7.97 

JIMMY BUFFE1T 
A1A 
ABC /Dunhill DSD 50183 6.98 7.95 7.95 

STYX II 
Wooden Nickel WNS 1012 (RCA) 6.98 7.95 7.95 

CHICAGO II 
olumbia KGP 24. 

GRAND FUNK 
All The Girls In The 
World Beware 
Grand Funk SO 11356 (Capitol) 

6.98 6.98 7.98 7.98 í 7.98 

BAD COMPANY 
Swan Song SS 8410 (Atlantic) 

STEVIE WONDER 
Fulfillingness' First Finale 
Tamia T6332S1 (Motown) 

6.98 7.98 7.98 7.98 

6.98 7.97 7.97 

OLIVIA NEWTON -JOHN 
If You Love Me Let Me Know 
MCA 411 

ELTON JOHN 
Caribou 
MCA 2116 

BACHMAN-TURNER OVERDRIVE 
Not Fragile 
Mercury SRM-1.1004 (Phonogram) 6.98 

85 ELTON JOHN 
Goodbye Yellow Brick Road 
MCA MCA2 10003 11.98 

6.98 

6.98 

7.98 7.98 7.98 7.98 

7.98 

7.98 7.95 

7.95 7.95 

TOP LPs &TAPE 

Ace 
Aerosmith 
Herb Alpert 
Ambrosia 
America 
Eric Anderson 
Paul Anka 
Average White Band 
Bachman-Turner 
Bad Company 
Joan Baez 
Ron Banks & Dramatics 
Beach Boys 
Jeff Beck 
Elvin Bishop 
Blackbyrds 
Black Oak Arkansas 
Blood, Sweat &Tears 
Blue Oyster Cult 
David Bowie 54 Al Green 
Brown, James 126 Henry Gross 
B.T. Express 103 Eddie Harris 

Every care for the accuracy of suggested list prices has been taken. Billboard does 

Jimmy Buffett 191 Emmylou Harris 107 
Donald Byrd 59 Hayward & Lodge 29 
Jimmy Castor Bunch 99 Headhunters 159 
Cher 153 Jimi Hendrix 50 
Chicago 4, 176, 177, 180, 193 Hot Chocolate 143 
Eric Clanton 46 Hot Tuna 117 
Joe Cocker 155 Freddie Hubbard 170 
Judy Collins 22 Humble Pie 100 

11 Jessi Colter 112 Ian Hunter 88 
40 Commodores 83 Janis Ian 47 
95 Alice Cooper 7 Bob James 75 

127 Chick Corea 119 James Gang 164 

6, 154 Charlie Daniels Band 81 Sammy Johns 162 
113 John Denver 12, 118, 150 Elton John 104, 134, 198, 200 

36 Rick Dernnger 169 Janis Joplin 64 
51, 96 Disco Tex & Sex-O-Lettes 109 Jeny Jordan 185 

44, 199 Doobie Brothers 14, 93, 144, 190 Journey 152 

3, 195 George Duke 148 Kansas 69 
56 Bob Dylan 62 Ben E. King 77 
31 Eagles 125 Carole King 166, 174 

17, 161, 182 Earth, Wind & Fire 1 King Crimson 129 
5 Freddy Fende 42 Kinks ao 

67 Roberta Flack 57 Kiss 49 

30 Dan Fogelberg 137 Kool & The Gang 115 

157 Peter Frampton 43 Kraftwerk 53 

124 Free 151 Labelle 92 
90 Grand Funk 194 Led Zeppelin 8, 98, 145, 172, 184 

61, 158 John Lennon 84 
123 Ramsey Lewis sa 
189 Gordon Lighffoot 68 
not assume responstbtlity for errors or omissions 

Lynyrd Skynyrd 9 
Van McCoy 74 
McKendree Spring 138 

Main Ingredient 110 
Major Harris 63 
Melissa Manchester 116 
Mandrill 97 
Chuck Mangione 70 
Manhattan Transfer 89 
Barry Manilow 178 
Herbie Mann 41 
Bob Marley 160 
Johnny Mathis 108 
Harold Melvin 26 
Mickey Mouse 72 
Monty Python Ill 
More American Graffiti 147 
Michael Murphey 25 
Nazareth 120 
Nektar 101 
New Birth 139 
Olivia Newton-John 15, 197 
Ohio Players 114 
O'Jays 19 
Tony Orlando 32 
Orleans 60 
Ozark Mountain Daredevils 45 
Parliament 122 
Billy Paul 171 

Pilot 179 Strawbs 187 
Pink Floyd 33, 141 Stylistics 105 
John Prine 66 Styx 192 
Pure Prairie League 34 Supertramp 38 
Suzi Quatro 156 Sweet Sensation 165 
Queen 28 Tavares 142 
Kenny Rankin 173 James Taylor 135 
Lou Reed 130 Temptations 16 
Minnie Riperton 73, 87 10 c.c 82 
Smokey Robinson 55 B.J. Thomas 65 
Linda Ronstadt 91 Tomita 85 
Rufus 106 Tommy 102 
Leon Russell 39 Richard Torrance 121 
Leo Sayer 37 Robin Trower 94 
Tom Scott 27, 163 Tanya Tucker 136 
Seals & Crofts 35 Stanley Turrentine 86, 140 
Neil Sedaka 183 Frankie Vail' 76 
Pete Seeger/Arlo Guthri 181 Rick Wakeman 21 
Bob Seger 133 Jimmy "JJ" Walker 186 
Carly Simon 10 Joe Walsh 188 
Lonnie Liston Smith 146 Grover Washington Jr 20 
Phoebe Snow 78 Leslie West 168 
SOUNDTRACK/ORIGINAL CASTS: Barry White 18 

Funny Lady 24 Roger Whittaker 48 
Tommy 2 Who 52 
The Wiz 71 Bob Womacic 132 

Spinners 131 Stevie Wonder 196 
Steely Dan 13 Yes 149 
Al Stewart 128 Jesse Coll Y g 79 
John Stewart 167 ZZ Top 23 
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Their second LP. 
A daring, imaginative 
musical interpretation. 

THE SNOW GOOSE 

,1xs 7016 

Paul Gallico's moving classic of Dunkirk created a 
picture with his words. 

Now, Camel has created a picture with their music. 
Camel...Andy Latimer /Guitar, Doug Ferguson/ 

Bass, Andy Ward/Drums and Peter Bardens ¡ Key- 
boards... that grand English band whose first LP 
"Mirage" started the word. Word that spread quickly 
from their recent U.S. debut 56 city tour. 

Camel. They are assuredly the group to watch for 
in 1975. 

s, ,us i-tecorOs, .GP I' Córporation, 1033 1( + 9. A'_so availat :».. or: CRT 
Management: 
GéoffJukes 
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General News 

New Experience Disco 
Continued from page 30 

The live entertainment policy 
runs Sunday- Wednesday. The club 
will accommodate 450 persons, with 
a dance floor that will give 100 danc- 
ers the freedom to bump away. 

"In the two months of our exist - 
ance, we have averaged 2,300 people 
a month. For the most part, our pa- 

No Go For Jazz 
Gigs At Grove 

LOS ANGELES- Howard Rum- 
sey and the Ambassador Hotel have 
ended their attempt to reopen the 
Grove for jazz concerts. 

Rumsey, operator of Concerts By 
The Sea in Redondo Beach, says the 
hotel would not invest in updating 
its sound and lighting systems and 
this capital investment was his to 
make- something he chose not to do. 

He now feels jazz does not need 
the Grove. "There are fine audito- 
riums all around the city that can 
book jazz concerts," he says. "I'm 
out of the picture entirely as far as 
booking concerts into the Grove." 

trons are connected with the enter- 
tainment industry," says Bookman. 

While speaking of their method of 
selecting the disco records, he says, 
"my partner and I spin them our- 
selves, because we are aware of what 
our customers want to hear. 

"It is very important to play rec- 
ords in the right sequence to keep 
the people dancing. 

"We have chosen New York as the 
focal point in selecting disco rec- 
ords," he continues, "because we 
fmd that records are exposed in that 
area long before they are aired on 
the West Coast. 

"We have a man in New York to 
purchase our records from the Col- 
ony and Downstairs retail record 
shops there. These shops seem to get 
the new records in stock first, and we 
want to have them before the other 
discos here." 

The club's operating hours are 
from 8 p.m. -3 a.m. weekdays and 8 
p.m.-5 a.m. weekends. "Because we 
are open long after many places 
close, we offer specialized coffee to 
our late night visitors," Bookman 
boasts. 

WJA Clarifies Its Goals 
Continued from page 8 

grants, thereby hurting many of the 
already established jazz groups here. 

"Many of us here are involved 
with groups like Jazzmobile, Jazz In- 
teractions, Jazz Repertory Co. that 
worked very hard for many years to 
get the funds needed to continue 

p and we want to be sure that WJA is 
CC not going to interfere with our future 
Cby asking for some of these funds," 
in Taylor stated. 
J Levy stressed that the group 
E would depend solely on its own prol- 
ix.; ects and memberships to secure op- 
rn erating expenses and that the success 

of WJA depended on the coopera- 
tion and help of the various jazz fac- 

>. lions. 
< More than $7,000 has been col - 

lected in memberships thus far, ac- 
cording to Cook, and $3,000 has 
been spent on operating expenses, 
most of it for promotional prints. 

John Hammond Sr., veteran jazz 
producer in charge of the album 
committee, reported that he is al- 
ready investigating different ways to 
merchandise a "money- making" 
history of jazz album. 

"I have been talking with many 
large merchandisers about handling 
this three -record set and we have to 
get clearance from each record com- 
pany before we can include mate- 
rial," he said. "I want to arrange it so 
that each artist on this package will 
receive royalties." 

Hammond asked the gathering if 
he could get their support in achiev- 
ing two goals in this album project. 

He wanted to make sure that the 
original mono recordings would not 
be rechanneled for stereo and that 
Steve Backer, independent producer 
presently handling Arista Records 
jazz product, would be appointed to 
the album committee because "he's 
the greatest exponent of the new 
jazz." 

Cook, Levy, and executive direc- 
tor Paul Tanner all agreed that this 
album is a major project and "ter- 
ribly important" to the growth of the 
WJA. The CMA raised more than 
$450,000 with a similar project and 
this allowed them to build the coun- 
try music hall of fame, Cook said. 

Drummer Mel Lewis voiced his 
concern over the support of live jazz, 
and said he was hopeful tha WJA 
would package tours with an assort- 
ment of artists, thereby preserving 
the live. artist. 

Jazz writer -producer George Ava- 
kian said the only way it could be 
successfully carried out is if the art- 
ists agree to play at reasonable 
prices, and Lewis concurred with 
him that certain artists grossly over- 
charge for live performances, 
thereby hurting the chances for 
other performers. 

Tanner said the reason for having 
an organizational meeting in New 
York was very simply because there 
is "more jazz action here than any- 
where else in the world." Cook 
chimed in his agreement, adding he 
would like to see WRVR become the 
focal point of jazz, just as WSM did 
for country. 

AFM Wages: $142.8 Mil 
Continued from page 1 

in strongly at $20.8 million in fiscal 
1975, after suffering a drop to $20.2 
million last year from the 1973 total 
of $20.6. 

Local engagements produced 
$70.8 million in wages, continuing 
an upward trend that showed totals 
of $67.8 million in 1974, and $62.3 
million in 1973. The Las Vegas area 
led the nation in local engagement 
wages at $13.9 million in 1975, top- 
ping runner -up Los Angeles' total of 
$12.5 million, and Chicago's $10.8 
million 

Local engagements produced 
$70.8 million in wages, continuing 
an upward trend that showed totals 
of $67.8 million in 1974, and $62.3 
million in 1973. The Las Vegas area 
led the nation in local engagement 
wages at $13.9 million in 1975, top- 

ping runner -up Los Angeles' total of 
$12.5 million, and Chicago's $10.8 
million, New York figures were una- 
vailable. 

Symphony wages jumped dra- 
matically to $11.8 million compared 
to reported earnings of $5.9 million 
in 1974. Sidemen playing jingle and 
commercial dates earned $10.2 mil- 
lion in the latest tally. It was one of 
the few categories of employment to 
show a decline over last year's fig- 
ures. In fiscal 1974 wages from this 
source added up to $10.3 million. 

Motion picture employment paid 
out $4.9 million in 1975, theaters 
$6.6 million, TV films $3.4 million, 
and network radio, TV and video- 
tapes as a group $9.9 million. 

Pension contributions by employ- 
ers on the wage total of $12.8 mil- 
lion, amounted to $8.6 million. 

InsideTrack 
A Warner Bros. spokesman denies reports that the 

Warner- Spector custom label is being closed down com- 
pletely. According to WB, Phil Spector is just reorganiz- 
ing his office operation. 

A 15- foot -high stack of 5,000 "Captain Fantastic" al- 
bums topped by a life -size Elton. John dummy is cur - 
rently at the Atlanta Peaches Records outlet, who claim 
it's the biggest record display of all time. The Elton fig- 
urine will be transported to Peaches Denver and Holly- 
wood stores. 

Kathy Dalton of "Boogie Bands And One Night 
Stands" fame won her release from DiscReet Records in 
Los Angeles Superior Court and is signing with Island. 

Gladys Knight & the Pips start taping their summer TV 
series at NBC in Burbank June 13.... Charlie Rich will 
make his first -European tour in September. 

Larry Goldblatt settled his dispute with the American 
Song Festival for a "retained financial interest" but is no 
longer connected to ASF management. 

* * *. 
Six schools in three cities chewed themselves into a 

dozen concerts in a unique promotion involving, Beech - 
wood Gum, and Bo Donaldson and the Heywoods. 

Contest mounted by the company awarded a pair of 
free concerts to each school turning in most sugarless 
gum wrappers to the Beechwood agency, Bill Proctor & 
Associates. In all, some 90 million wrappers were re- 
ported turned in. 

The promotion was run in conjunction with stations 
KFRC in San Francisco, WFIL in Philadelphia, and 
WABC here. Final pair of concerts will be held in this 
area this week. 

* * * 
Meters open for Rolling Stones first two tour dates... . 

Peter Allen is first pop performer ever booked into Met- 
ropolitan Museum of Art, kicking off new Ron Delsener 
series in August. 

Donna Fargo's song "U.S. OF A." named theme of 
Southern Nevada Bicentennial Commission.... Tommy 
Amato, Barbi Benton's manager, picked up the baton to 
conduct the Sahara Hotel Orchestra for Barbi's gig after 
a 13 -year layoff during which he exited as Wayne New- 
ton's musical director in order to concentrate exclusively 
on management. 

The Doobie Brothers hit, `Black Water" is a hot item 
in school choral arrangements. .. Mike Reid is quitting 
as Cincinnati all -pro defensive tackle to play piano as 
leader of his own rock group. Reid has performed with 
symphony orchestras and appeared on major TV talk 
shows. 

Credibility Gap comedy troupe turned the Chrysalis 
Records all -star album "Flash Fearless ... " into a one 
hour radio satire for King Biscuit Flower Hour. ... 
Emerson & Lowe Photography branched into a two- 
coast operation with Tony Lowe opening up in New 
York while Sam Emerson remains in Los Angeles. 

The State of Israel Tribute Dinner for Chappell Mu- 
sic's Norman Weiser on Thursday (29) is completely sold 
out.... BMI is conducting a music performing rights 
seminar Friday (30) in Austin, where various aspects of 
the music business will be discussed.... New Jersey's 
famed Meadowbrook reopens Wednesday (28) with the 
Nitty Gritty Dirt Band and John Scher's Monarch Enter- 
tainment Bureau is handling the bookings. 

The mayor of Knoxville, Tenn. declared May 19.24 

L.A. NARAS' 
21 Governors 

LOS ANGELES -The Los An- 
geles chapter of NARAS has voted 
into office 21 new governors at large. 
They will serve two -year terms. 

They are Michael Anthony, Da- 
vid Blume, David Breidenthal, Don 
Burkhimer, Nick DeCaro, Bernie 
Fleischer, James Helms, David Ker- 
schenbaum, Dennis Lambert, Mi- 
chael Lang, Gary LeMel, Jay Lowy, 
Jackie Lustgarten, Don Ovens, 
Jackie Ward and Andra Willis. 
Jimmy Bryant, Marvin Miller, Sy 
Mitchell, Richard Oliver and Artie 
Wayne were reelected. 

Elected to a one -year term to fill a 
vacancy caused by the resignation of 
Dave Dexter Jr. was Allen Rinde. 

Holdover governors of the local 
chapter are Ray Charles, Solly Ste 
yens, Don Ellis, Harold Battiste, 
Kelly Gordon, Bones Howe, Mel 
Larson, Jerry Marcellino, Bruce Bot - 
nick, Ben Jordan, Jay Cooper, Vince 
De Rosa, Perry Botkin, Artie Butler, 
Bob Cato, Milt Larsen, Ruth White, 
Peter Christ, Mario Guarneri and 
Don Christlieb. 

Duke Ellington week. ... CAM is pursuing a new ap- 
proach to the relationship between movie producers and 
music publishers by offering film makers a pre- produc- 
tion consultation package on any script going into pro- 
duction. ... Tim Moore has enlisted the aid of a four - 
man band for a promotional tour to publicize his up- 
coming album, the first since winning the American 
Song Festival. ... Blue Oyster Cult was presented the 
key to Long Island by concert promoter Michael Paparo. 

Paul Colby is reopening the old Bitter End in New 
York under the name of Other End and it debuts Thurs- 
day (29) with Deadly Nightshade and McKendree 
Spring. Future bookings include Michal Urbaniak and 
the new Chris Hillman Band.... The Bee Gees embark 
on a 60- concert tour Friday (30) and Revelation will 
open all the dates. This tour will feature a new stage act, 
material from their new LP. 

Yes is also planning a summer tour set to commence 
June 17 and run through July 22. ... George and Gwen 
McCrae are the first husband -wife team in recent times 
to share the charts with separate records.... Conga giant 
Ray Barretto guests on the new Average White Band al- 
bum. 

Eddy Arnold set to play several music theatres in the 
late summer.... The Valiants, professional wrestlers, 
have put out a record which they plan to sell at their 
matches.... Del Records and Tapes and Carl Post /Don 
Pasin Organization have merged with Omi Records and 
Tapes and the new offices are in New York. 

LATE SIGNING: Highly sought -after poetess and 
composer Patti Smith to Arista Records.... Dan ,Fogel- 
berg to Howard Rose Agency. 

Dr. George Butler, Blue Note Records topper, hon- 
ored by San Francisco Delta Theta sorority.... Jose 
Feliciano reports he's paying $6 for cheeseburgers in 
Amsterdam on his current European tour. 

Lambert & Potter to produce the next Glen Campbell 
album. Campbell celebrated his birthday by singing 
backgrounds on Jerry Fuller's solo album.... Capitol re- 
leasing "Lullaby From The Womb," inner -body sounds 
from miniature microphone placed in pregnant woman's 
uterus. Album is big hit in Japan where it's used to pacify 
infants. 

Santana to tour with Eric Clapton throughout the 
summer. ... Hoyt Axton headlines Stanford U. benefit 
for Interplast along with Kris & Rita, Arlo Guthrie, Com- 
mander Cody and Mimi Farina. 

Ted Neeley co -wrote a children's animated film 
screenplay, "Captain Rainbow" plus 29 original songs 
for the project. ... Buffy Sainte - Marie, Kris & Rita and 
Billy Swan played American Indian benefit at U. Min- 
nesota. 

Donald Byrd's first film score is "Cornbread, Earl & 
Me." ... Dan Hicks scoring new Ralph Bakshi animated 
film, "Hey, Good Lookin'." ... Shostakovich's Eighth 
Symphony will be used to score "Rollerball," the James 
Caan sci -fi film.... David Shire scoring Robert Mit- 
chum's "Farewell, My Lovely." ... Phillip Hambro 
scored "Live A Little, Steal A Lot" and Motown will re- 
lease soundtrack album.... Michael Small scoring Paul 
Newman's "The Drowning Pool." 

Sacramento declared Neil Sedalia Day. ... Don 
McLean played a free concert for 12,500 in a Sydney 
park to thank Australia for the reception on his tour. 

ExecutiveTurntable 
to Continued from page 6 

Tom Cat Records, based on the West Coast.... Artis T. Phillips, Jr. becomes 
president and Ron Fight becomes vice president of Rhinestone Records. 

* * * 

Steven Baker, formerly press relations assistant for Elektra /Asylum, Los 
Angeles, is upped to director of press relations for the label, working out of the 
New York office. ... John Montgomery has been named Warner Bros. na- 
tional FM promotion director. He spent the past four years with the WEA San 
Francisco sales office.... Frank Shively has been appointed Warner Bros. re- 
gional marketing, manager based in Detroit. He has been a Midwest promotion 
man for 12 years.... At Atlantic, Douglas Riddick has been named to the new 
position of national disco promotion director.... Mark Anoff handling East 
Coast record promotion for Edge Records. His territory also includes the 
Southeast.... And concert promoter Phillip Hall joins Don Perry Enterprises, 
Inc., as a partner in its college concert division. 

* * * 

Jon Tiven joins Chess /Janus as national publicity director.... Kathy Cal- 
houn appointed national programming director for the Library disco chain, 
moving from Famous Music.... Suzi Oxley to Jim Mahoney & Assoc. as tour 
representative for the Rolling Stones' U.S. /Latin tour. She will assume the 
duties of vice president, contemporary music department, for the firm at the 
conclusion of the trip.... Composer Charles Strouse joins Kenyon & Eckhardt 
Advertising in new post as director of music.... Howard Bloom appointed mu- 
sic division director, East Coast, for McFadden, Strauss & Irwin.... John Rob- 
inson named public relation director of Whitehead & Thompkins, Baltimore. 
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