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Co-exist In Harmony, Superstar LPs Seen Lure

Graham Forum Plea

LOS ANGELES—-The impor-
tance of evervone connected with
the talent end of the business learn-
ing to live together for everyone’s
common good was spelled out by
Bill Graham, FM Productions presi-
dent Thursday (3}, in his keynote
address “Where Does The Power
Lie™ 10 open the first annual Bill-
board International Talent Forum
at the Century Plaza, June 4-7,

More than 500 participants from
the US., Europe, Canada, Mexico
and Japan attended the conference,

a figure that far exceeded carlier es-
Limates

An exceptionally attentive au-
dience greeted Graham's delivery
and during his more than one-hour
speech. he spelled out where the
power does lie in the booking and
promoting business,

Graham said he's seen a remark-
able change during his 10 years mn
the business and that it's imperative
that people remember therr own
show business roots.

(Contintied on page 14)

Ist U.S. Tape Counterfeit Charge

By JOHN SIPPEL

LOS ANGELES—The [edernl
grand jury here has returned the first
indictments nationally charging
tape counterfeiting, with both a
manufacturer/wholesaler and sales-
man mnvolved. Assistant U.S. Attor-
ney Chet Brown showed Billboard
one sample counterfeit tape, which
in packaging concept was identical
1o the origimal.

Ronald Henslee i1s alleged n an
FBI report to have been making

“hootleg” tapes in a basement area
at 1119 Willow, West Covina, Feb,
20, 1975, Equipment found included
one master unit and four slaves. Gil-
bert Henslee, 54, 1441 S, Paso Real,

Rowland Heights, 15 also charged.

The indictment lists 14 tapes, 13 of
which are soul.

Included were Marvin Gaye's

“Let's Get It On™ on Motown and
“Al Grreen F.!-'.plnn_*r. Your Mind™ on

(Continued on page 15)

N.Y. Nightclubs BI

For Strong Summer Sales

Cautious Optimism
Prevails At CES

By STEPHEN TRAIMAN
CHICAGO-The music-oriented
areas of the Consumer Electronics
Show were the positive bright spots
as car stereo, blank tape and acces-
cories manufacturers were ".'ir[hl.'l”}.
unanimous in “cautiously bullish™
feelings about the economy mn the
muonths ahead.

Owerall, the June 1-4 CES saw
traffic fall about 15 to 20 percent un-
der last vear’s reported 40,000 at-
tendance., but most exhibitors
agreed that the key buying in-
fluences were on the scene—and in
some areas the booth action was
constantly busy through the show.

Despite the big push for 4-chan-
nel by the sponsoring Electronic In-
dustries Assn./Consumer Electron-
ws Group (EIA/CEG) with ns
ballyhooed “Quadarama™ exhibnt
displaving all three quad modes in

fCantinued on e 33

ossom,

[LOS ANGELES—Manufacturers
anticipate a peppy summer because
they will have L.Ps by many of their
superstar attractions available 1o
lure customers into slores,

In most instances the LPs by these
major name performers just hap-
pened to be ready, rather than being
planned for a summer release to bl
ster what many observers claim are
soft business conditions around the
country.

(Continned on page 12)

Country Acts Losing
Their Chart Longevity

By BILL WILLIAMS

NASHVILLE - Being a country
artist used to be an assurance of lon-
gevity in the record business, but a
check of the country charts today
shows -a sharp departure from that
tradition.

The changing trends in country
music, or expanding trends, have
completely shuffled the hstings from
just five years back. A look at Bill-

(Continued on page 410

Radio Conference
Sets 3-Hour Rap

LOS ANGELES—-Phil Stout, mu-
sic master behind the syndicated
programming of Stereo Radio Pro-
ductions and Bob Richer, president
of Able Communications, will par-
ticipate in a three-hour luncheon
rap session during the eighth annual
International Radio Programming
Forum in San Francisco, Aag. [3-16
at the Fairmont Hotel.

Both executives will be assigned to
the communications complex that
will be discussing all aspects of the
beautiful music format,

In this luncheon rap session. other
communications complexes will
deal with automation and its usage
in modern-day radio; the mfluence
of discotheques on radio playlists:
the avenues of the MOR station to-
day in programming and audiences;
what affect the national sales rep has
today in radio; qualitative radio re-

(Continued on page 18)

The Bee Gees are celebrating thewr 20th anniversary as entertamers
with double-barrelled power: “"MAIN COURSE,” their brand new RS0
Records album featuring the hit single "JIVE TALKIN'" along with their
mos! extensive U.5./Canadian tour ever, running through this summer,
co-siarming RSO artists Revelation. The Gibb Brothers, Barry, Robin, and
Maunce, enter their third musical decade with the dazzling aura of ex
citement that surrounds only the true international superstars. (Advertisemant)

Pop & Jazz Groups Benefit

Ward, Kirshner Team
To Sell 8-Track/Radio

By CLAUDE HALL

LOS ANGELES—-Monlgomery
Wiard and Don Kirshner have
teamed up on a nationwide promo-
ton to retail a new 8-track cartridge/
radio unit bearing the Don Kirshner
name--perhaps the first time a hard-
ware unil has been named afler a
music mdustry executive.

The Airline unit will retal for
$199.95 and comes equipped with
speakers, according to Bill Endicter,
district merchandise manager for
the Los Angeles metro area that in-
cludes 15 Montgomery Ward stores,
[t is manufactured in Japan.

“We've put 300 units on the

(Continwed on page 15)

By JIM FISHEL

NEW YOREK -The strong show-
ing of one club and several concert
promoeters presenting hive music
here dunng Lthe pasl year has stimu-
lated a sudden upsurge in the num-
her of locatons dtlempling 1o crack
the market and showcase national
recording acts,

Along with this rise n new venues
is the emergence of more than 60
jazz clubs in the greater New York
area featuning hive music four 1o 51X
nights per week.

Throughout the past year The
Bottom Line in Greenwich Village,
and concert promoters Howard
Stein and Ron Delsener have domi-
nated most of the major concert ac-
tivity here. But, due to the demand
for more and more places to show-
case up-and-coming record acts, a

{ Continued on page 28)

DON WILLIAMS

With his incredibly warm voice and sincere, kaid-back sound, Don Williams
is fast becoming a country music superstar with hit after hit, His third
straight #1 single on ABC's Dot Records, “You're My Best Friend,”" now
crossing over pops is also the title of his new hit album (DOSD 2021)
Whether for a college rock crowd or country audience, this former folk/
rock lead singer for the Poro Secos can be your best friend too, on
ABC/DOT Records and GRT Tapes! { Advertisemant)

2 POSITIVELY SMASHING

LADIES!

Devastating Melissa has

always sounded like a million!

Now, she's heading for

certain glory and gold

with her smashing single “MIDNIGHT
BLUE" from her stunning “MELISSA"
album. Melissa—a beautiful star

has definitely arrived!

Millions of movie fans are about to
enjoy brilliant Barbra in “FUNNY
LADY" as the spectacular musical
moves into its gigantic national
release. The "FUNNY LADY" Sound-
track Album is already gathering the
glitter of gold. Barbra—another
smashing triumph!

i Advertisement
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7/ THE ROLLING STONES ON TOUR

“' June 1—Louisiana State University, Baton Rouge; June 3-4—>5on Antonio Convention Center,
San Antonio; June 6—Arrowhead Stadium, Kansas City, Mo.; June B—Milwaukee County Stadium,
Milwaukee; June 9—5t. Paul Civic Center, St. Paul, Minnesota; June 11-12—Baoston Garden, Boston; June 14—
Municipal Stadium, Cleveland; June 15 —Municipal Auditorium, Buffale; June 17-18 — Maple Leaf Gardens, Toronto; June 22
thru June 27—Madison Square Garden, New York City; June 29-30—Philadelphio Spectrum, Philadelphia; July 1-2—Capital Centre,
Washington, D.C.; July 4—Memphis Memorial Stadium, Memphis; July 6—Cotton Bowl, Dallas; July @ thru July 13—The Forum, Inglewood.
Calif.; July 15-16—Cow Palace, San Francisco; July 18—Seattle Center Coliseum, Seattle; July 20— Denver; July 23-24—Chicago Stadium, Chicago;

July 26 —Indiana Univ. Assembly Hall, Bloomington, Indic y ‘Aflonta; July 31—Greensboro Aud. & Rl

; _ Y Tl Ty = ._1;_ 3 i
; s o = ) u Y
T T Coliseby, Grees acksonville. TR L P

L = . i i o 4 L. - "Ll i " X

."'-
L ] %
» [

l-.: 5 '-'

[ RO

L ]

eyt B

- L

= o TR
e et s T
. e T

A RN A L A N

A

] i
-

.



www.americanradiohistory.com

Pop Acts Prance And Perform At L.A.

General News

Talent Forum

Billboard photos by Bonnie Tiegel

A packed Century Plaza crowd enjoys the open-
ing talent forum showcase Wednesday featuring
five artists from five different labels. Stories on
pages 14 and 16.

Four singers and their distinct styles at the open-
ing showcase are (above) Al Jarreau, Dr. Hook's
Ray Sawyer and Dennis Locorriere (left) and
Gene Cotton (far left).

12-Inch 45s Via Scepter
Up Sound Level For Discos

LOS ANGELES—Scepter Rec-
ords is launching a policy of servic-
ing discos with 12-inch 43s to keep
the recording level at a maximum as
often as possible.

According to Stanley Greenberg
of the label, Scepter has found that
to produce a single of more than five
minutes in length, the recording
level requires lowering. With the
wew, larger singles, the problem is
opefully remedied. The first such
disks will be shipped soon.

In addition, Scepter wrapped up a
series of three regional distributor
meetings last week. They were held
May 29 and 30 in New York, June 2
and 3 in Chicago and June 5 and 6 in
Los Angeles. Greenberg says that
though the 12-inch 45 was shown at
the meetings, the prime purpose was
the exposure of new product. Ap-
proximately 30 distributors attended
the meetings.

MAYFIELD’S
MAD 33rd

CHICAGO-Curtis Mayfield
won't forget his 33rd birthday party.
His Curtom co-president Marv
Stuart and Warner Bros. threw a
bash for him at the Hyatt Regency
Chicago June 3 with more than 200
in attendance. Flying in from Los
Angeles was WB president Joe
Smith, as well as aides Eddie Rosen-
blatt, Gary Davis, Ted Cohen. Bo-
nita Brazier and Tom Parent. Entire
WEA/Chicago staff was on hand,
headed by Irv Rothblatt, with Ron
Ellison given credit for making the
event happen, Performing were
Mayfield’s rhythm section, The
Jones Girls, the Impressions, the
Natural Four and Leroy Hutson.

Business And The Economy

Word’s McCracken:
Returns a Danger

By JIM MELANSON

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

NEW YORK-—Even after a bad
first quarter bout with returns, 1975
sales projections at Word Inc. are
still in the 516-517 million ballpark,
according to Jarrell McCracken,
founder of the company and now
president of the ABC-owned reli-
gious white gospel records, music
publishing and book publishing
subsidiary.

With previous quarters’ returns
running at a rate of 8-10 percent, this
last period’s 15-16 percent figures
were undoubtedly cause for concern
at the company. If there was a prime

{ Continued on page 58)

ARMY CONCER

FT. CAMPBELL, Ky.—Despite a
crowd one-fifth the size anticipated,
and despite 14 injuries and the even-
tual deployment of 60 military po-
lice, a spokesman here says the first
open-to-the public rock concert in
Army history achieved part of its
goal.

That goal, according 1o_Lt. Col.
John Klose, post information offi-

cer, was to entertain the soldiers and
their dependents and guests May 22,

Fights broke out during a 40-min-
ute delay between the act by Rufus
and by Joe Cocker. The trouble

House Subgroup Probes Jukebox
Ops As Bumpkin ‘Little Fellas’

‘Beautiful Girl’ Garners
Top BMI Kudos In L.A.

LOS ANGELES—More than 250 of the nation’s top writers and publishers
witnessed the certification of *The Most Beautiful Girl” by BMI as the most

performed song in its repertoire for 1974 on June 3, at the Century Plaza.

The BMI1 Awards are given for
the most performed songs in its cata-
log for 1974, Included arc tuncs
which have been consecutive win-

ners for several years.

The CBS Music Publishing group
captured the most awards (nine) in-
cluding seven by Mighty Three Mu-
sic, The Mighty Three awards were
received for “The Love I Lost"—
Kenneth Gamble/Leon Huff;, “I'm
Coming Home"—-Tom Bell/Linda
Creed: “When Will 1 See You
Again”"—Kenneth Gamble/Leon
Huff; “Rockin’ Roll Baby"—Tom
Bell/Linda Creed; “The Love Of
Money"—Kenneth Gamble/Leon
Hufl; “TSOP"—Kenneth Gamble/
Leon Huff, and *“Then Came
You"—-Sherman Marshall/Phillip
Pugh.

(Continued on page 49)

started after Rufus had performed,
and most black spectators moved
toward the exits. Fourteen persons
were treated at the emergency room
of the post hospital. No one was seri-
ously hurt.

An estimated 12,000 attended the
five-act festival, promoted by Cra-
cium II1 Productions of Cleveland.
The crowd stopper was Barbi
Benton, one-time pinup girl of Play-

Magazine, who now records
country for Playboy Records. Also
getting strong ovations were the Earl
Scruggs Review and Pure Prairie
League,

Sinatra Hailed
By London Fans

By PETER JONES

LONDON—After a stormy and
ill-fated visit to West Germany, dur-
ing which he cancelled two of four
dates, Frank Smatra arrived in Lon-
don to face packed audiences at the
Royal Albert Hall and some ex-
tremely favorable press reaction for
his performances,

Commenting on the problems in
Crermany, Billboard's Hamburg cor-
respondent Wolfgang Spahr writes:
“Never, in all my experience in mu-
sic journalism, have | know the Ger-
man press to wage such an intensive

(Continued on page 44)

Small Crowd & 14 Injuries
Mar Ky. Public Rock Bash

According to post officials, mili-
tary police did not interfere with the
smoking of marijuana or drinking.

While B0 percent of the proceeds
weni to the promoters, there was an-
other altercation. Two huge aircraft

searchlights brought in by radio sta-
ion WKNO, Nashville, were re-
turned without use because the sta-
tion refused to take a personal check
of $1,010 from Cracium. A station
spokesman said the promoter had
promised a certified check. Admis-

gion o the concert was $6.50.

By MILDRED HALL

WASHINGTON—For the first
time in decades of hearings on juke-
box performance royalty, a House
subcommittee last week closely
questioned the traditional argument
that the operators are “little fellas™
rural and grassroots oriented, and
unable to bargain on equal terms
with giant urban music licensing so-
cieties.

At issue in the June 3 hearing on
the overall copyright revision bill
was the industry’s claim that the $8
annual per box fee reached in a 1967
compromise should not be reviewed
by the copyright tribunal set up in
the bill to review all statutory rates.

Spokesmen for the Music Oper-

(Continued on page 49)

Club Dates Aid
Apogee Concerts

By BOB KIRSCH
LOS ANGELES—Building a
strong business in club bookings has
enabled Apogee Management to
move full force into the concert

booking field.

Burk Dennis, president of
Apogee, formed the firm two years
ago as an agency designed to place
acts in what he calls “clubs that are
for dancing and drinking, not listen-
INg rooms.

“lI was building for the concert
business,” he says, “but did not enter
that area until four months ago.”
Artists currently being booked by
the company for the concert trail in-
clude Miles Davis, Willie Nelson,
Roy Ayres, Billy Paul, the Beau
Brummels, Kinky Friedman, Hello
People, Proctor & Bergman, Barrett
Strong, Sammy Johns, Freddie
King, Dusty Drapes & the Dusters,
Rockin' Horse and Larry Hosford.

“We did close to $250.000 in the

{Cantinved on page 58)
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WB Regional Mart Net Succeeds | Mail Fraud Charged; N.Y.
Rosenblatt’s Distrib Indicted By U.S.

Execs Become By RADCLIFFE JOE

L " NEW YORK—A 21-count federal According to David Trager, U.S.
mal VﬂICEE indictment charging mail fraud and Attorney for the Eastern District of
By NAT FREEDLAND

misrepresentation has been handed  N.Y., the Mackey Distributing Co.
down by a special grand jury here  led prospective distributors to be-
against Jerome Mackey, operator of  lieve that they would be supplied
a chain of judo and karate schools,  with “major label, first quality
and two of his associates, in a case  tapes” while in fact most of the prod-
arising out of a stereo tape distribu-  ucts were cutouts and allegedly pi-
torship which the defendants oper-  rated products of “such poor quality
ated in 1972 under the name  they could hardly be played.”

Mackey Distributors Inc. Charged with Macke i

C _ Inc. y are Rich-
" ?W;rdiﬂ “:’j ':t];:: md}]cfﬂlfnlﬁ "}t“: ard Taylor, vice president of the
clendanis used the mail illegally 10 oompany and William Nelson, sec-
circulate advertisements—placed in retary/treasurer. The Grand Jury in-
newspapers thrnughpm t.he. coun- vestigation lasted four months, and
try—to attract potential distributors was conducted with the assistance of
o purchase cabinets containing 40 Harold J. Friedman assistant U.S

tapes each. .
The minimum number of these :;?Thﬂg FBL:E HeimE, Sapaci

cabinets that a distributor could pur-
If convicted the defendant face

chase was 10, containing a total of
five years in prison and/or a fine of

400 tapes, at a cost estimated at
$2,375. $1.000 on each of the 21 counts.

LOS ANGELES—In the three
years since Warner Bros. sales/
promotion vice president Ed Rosen-
blatt first set up WB’s regional
marketing manager network, the
10 combination sales/promotion
executives working out of WEA
distribution branches have in-
creasingly become the voice of
Warner Bros. in local markets.

And regional marketing man-
ager lechniques have become in-
creasingly sophisticated in order to
cope with an ever-more complex
record mart.

WB natonal sales director Russ
Thyret says, “Perhaps the biggest

;
}
$
{
X obstacle in first making the re-

that has made it in the discos. I ad-
mit I'm overdramatizing the situ-
ation somewhat, but not all that
much.”

Overall, the 10 WB managers
said that the pullback by concert
ticket buyers nationally is forcing
the label to develop new ways to
get increased exposure for touring
acts,

Thyret feels that the optimum
period for the regional market
force to get together is every three
months, in order to maintain a uni-
fied thrust on new product. How-
ever, It 15 not always possible to
hold quarterly meetings,

“We used to rotate the meetings
among various cilies to give the

guys a change of scene and expose 1
?

their districts. “Our regional guys
can buy a car to give away in a ra-
dio promotion without getting per-
mission from Burbank,” says Thy-
ret, “if they feel that's the most
effective way to use allotment
funds.”

Billboard had an exclusive inter-
view with Warner Bros.” regional
marketing managers during the
team’s May 28-30 meeting at the
new Burbank Studios WB head-
quarters at which the managers ex-
plained they each divide up their
working time differently, depend-
ing on the major merchandising
needs in their regions.

New York regional manager
Worthy Patterson says, “Right now
my toughest challenge is that New
York's so-called Top 40 stations
are only rotating 10 records on
their playlists and they won't pro-
gram anything but black product

gional marketing manager concept
work was the habit of WEA branch
executives thinking they still had
to call Burbank for day-to-day de-
cisions. It's perfectly under-
standable, because nobody in the
industry before this had ever had
somebody stationed in a branch
with headquarters-level decision
power.”

Warner regional marketing
managers get quarterly budget al-
lotments that they can, with no re-

them to different market condi-
tions,” says Thyret. *But that no
longer works because the team has
gotten oo big for us all to go walk-
ing into a radio station together—
and we're planning to add several
more managers.”

Thyret says, “Now that we're in
a new building with good confer-
ence facilities, it makes more sense
to bring the team into Burbank so
they can meet with all the depart-

(Continued on page 49)

———
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lhnn}' Mi’im namtd national sales director for United Artists Records and

will be assisted by Terry Bamnes, sales coordinator. . . . Dennis White, for 14
years in sales, is the new national sales manager of Capitol Records. . .. Lee

strictions, spend as they think best
% to merchandise WB product in

O
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UNAUTHORIZED DUPLICATION

Music Pubs To Seek ‘Fair Use’ Accord

Mendell, a long-time industry executive who headed United Artists Records’
international division five years, left the label last week. Departing RCA’s cus-
tom division was Ed Mathews. . . . Frank Mulvy moves over from RCA io be-
come art director at Motown Records replacing Katarina Petterson; John
Mansfield, director of tape sales, also has left. Ron Saul 15 new at Motown as

By IS HOROWITZ pop promotion chief. . .. Carolyn Machado has resigned her a&r department
NEW YORK-—Standard music  considered too strong to permit con- bara Ringer, register of copyrights, post with Warner Bros. Records in Burbank with editorial chief Pete Johnson
publishers are expected to step up fidence that the revision bill, when that some “compromise” solution slated to move into a&r momentarily.
atlempts to work out “fair use” enacted, will provide proper pub- should be worked out directly with * * &
guidelines with educators and li- lisher protection. educators and librarians, because

brarians to stem unauthorized du-
plication of printed music, even as
the copyright revision inches its tor-
tuous way through Congress.

The forces lobbying for free du-
plication of printed material are

This warning was voiced by John
Owen Ward, president of the Music
Publishers Assn. (MPA) Wednesday
(4) at the standard organization’s
annual meeting here. He under-
scored recent advice given by Bar-

Okla. Antipiracy Bill Now Law

OKLAHOMA CITY -The
Sooner state, long a citadel for unli-
censed duplicators, has passed a pi-
racy law. Gov. David L. Boren last
week signed the antipiracy bill,
which makes a first manufacturing
violation a misdemeanor punishable

racy proposal (HB 1182) passed the
house 91 to (0 prior to the governor’s
signing.

Sinatra & WB
Sue Cat Wisker

these latter groups can muster more

votes than publishers to influence
legislators.

Ward noted that considerable
progress has already been made in
the academic arena through what he
termed an “enlightened approach o
musical copyright” on the part of the
Music Educators National Confer-
ence. Many members of the confer-
ence themselves are composers or ar-
rangers, and so have an appreciation
of protection requirements,

I. Kawamoto has been named president and a member of the board of di-
rectors of Hitachi Sales Corp. of America. S. Takeuchi is a new Hitachi vice
president and director. E. Matsamura has retired as HSCA board chairman.
Accepting a post with Hitachi in Japan is former HSCA president M. Hiraoka.
... Ivan C. Pato joins Ampex magnetic tape division as national sales manager,
consumer products, as C, W, “Shad™ Helmstetter shifts from that post to na-
tional merchandising manager, same division. ... At BASF Systems, .lu-n‘
Hubeney is set as marketing manager, audio producis. . . . Koss Corp. promotes
Gregory Comnehls to vice president of the export division. . . . Joining the Craig
Corp. as manager, communications equipment division, is Edward F. Walsh.
Bill Fox named vice president and controller of CBS Records. He previously
held a similar post with the CBS musical instrument division. . . . Billy James to
manager, talent development, adr, at RCA records in Los Angeles. . . . Earlean
Fisher set as national director of r&b operations at Buddah Records. .. . MDA,
distributing arm for the Springboard family of labels, has Bob Jacobs as its
regional manager for the Midwest area, Other MDA appointments include Al
MgcNutt, St. Louis; Joyce Kalmin, Chicago, and Jack Geiser, Detroit.

by a $500 fine and the second a fel- _ - a 5. E - * k&
D“ﬂ‘ fl'nr Whlfh ihere 58 329,000 fne On Radlﬂ Show N NS ISsue Joe Cain named general manager of the Mericana and Salsoul labels. . ..
En?f:nt?%;ﬁngﬂ;: ;aﬁ:;r.-_m}gﬂ- LOS ANGELES—The question CAMPUS.....cooieiiiniisnisnsisssnisns s @9 Win Wilford appointed manager, press m_ﬁrlrnm!tmn and artist affairs, special
e L e e e of whether a radio feature syndica- CLASSICAL.....cccicinissnsnicsisnsaseas 38 marlr:e!s, CBS Rle-:ﬂrds.. . . Fred Skidmere joins Solters & Roskin as West Coast
$500 fine tor needs the approval of a recording COUNTRY. .coonmscsssiseinssnasersssses 80 publicity coordinator. o . _
y . artist to do a documentary feature JAZZ. .o issssssssssssssnssssssssssssssnsssn John Paul Getty IIl is the new exccutive vice president of Rhinestone Rec-
Mr. and Mrs. Rick Kelly, who op- will be decided in superior court INTERNATIONAL.......................43 ords, a subsidiary of American Entertainment Industries. Elected to Rhine-
Ei?]}feﬁﬂ}:ﬁmh:;?gﬁpzﬁﬂgfiﬁ here JUKEBOX i1 stone’s board of directors are Artis Phillips, Ron Fight and Brent Stephen Mer-
- ank Si LATIN..oosssssssssssssssssssssssssssancen32 | ritt, Phillips is president. . . . Richard La d ight f the
Frank Sinatra and Warner Bros. 1hps 15 presiden a W5 named copyrngnl manager o
;ﬁ:faﬂri“vﬁﬂi :::;f] IL:: Records have jointly filed suit MARKETPLACE...................38,39 ATV Music Group. . . . New a&r director of Prodigal Records, Detroit, is Jack
Much credit is also given 10 the sup- against Peter Kline and his Kat Wis- BADIO w18 A.'dllfnrd, uﬂ_tl:d as a veteran percussionist with Motown. . . . Ira B. Selsky is ap-
port of the RIAA and the CMA and ker Productions here. They allege m“""““‘“‘"*“"“‘““‘“‘"‘"“‘aﬁl ALENT 27 Emnled assistant gﬂ::narnl attorney :I]FAEC Records. . . . Craig Dudley set as na-
Terry and Marv Davis. The antipi- that the defendanis used the name of tional promotion -::!er:-lnr of Chelsea erfurds. Los Angcll:s:. y ..lm_;q.r Seabolt
iy LY LAR Pt Sinatra without his permission. FEAWMWHEE accepts post of national country promotion manager for United Artists, head-
Kline advertised an eight-hour radio Stock Market Quotations .......... 8 quartered in Nashville. % W
i s intiffs ; ; . . s
U.K- DISKS dn-l:mnent:-lr;-,r En ‘Sm.atra P-]?mu d Mmmmmwﬂ Betty Jennings 15 the new vice president of Queen City Albums, Inc., in
CRAZEE MK DUSINCES PIACHOES A0 SMudio Track e, 29 Cincinnati. . .. Mark Maitland takes over the branch marketing coordinator

COST MORE

By ADAM WHITE

seek an injunction against the de-
fendants,

CHARTS

slot for WEA in Atlanta, reporting to Bill Biggs. Maitland is the son of MCA
Records president John “Mike” Maitland. . . . New manager of western region

. Bubbling Under : : < 3
LONDON prices of records o . ot 100/ Top 1P .. | oSy e s o CA Nocois Bl P, R RCA G0
have risen, with the most dramatic Fllp Gets Serious EM Action 26 ploy :
being Pye’s new price, $1.56, for sin- , s lazz | Ps 24 x -
dos. LOS ANGELES—Flip Wilson's | s ps x| Clark Pleads For Piracy Bill
Managing director Walter Woyda  first single will be shipped June 18 Hot Soul Singles.....coerewmrens 36 )
attributes his company’s action to 0D the Little David label distributed Hot Country Singles ..................41 JEFFERSON CITY, Mo.—Roy I know I have personally suf-
higher costs in labor, manufacturing by Warner Bros. ‘ Hot Country LPS .....cceevissiesasas 42 Clark, appearing before a state legis- fered fIPmutEIpE and LP pirates,”
materials and distribution. Pye sin- But there's nothing humorous in Hat Latin | Ps 32 lative committee discussing Sen. Clark said. “Pirates gross millions of
gles were previously $1.32. Regular the lyrics of “Berries In Salinas,” Hits of the Warld 48 Paul Bradshaw's antipiracy bill, says:  dollars every year. Losses amount to
Pye albums in the NSPL series also dealing with the plight of migrant Hot 100 .0 B2 he and a lot of other recording artists about $2 million. One gang of pi-
rise, from $5.88 to $6.60, which other ~ farm workers. Composed by Gloria Top 50 Easy Listening................ 25 fret and worry about their royalties ~ rates in Oklahoma for a while was
increases vary according to product. Skelrovand Harry Lloyd, the song is Rack Singles/LPs Best Sellers...49 being stolen “enough to lose  employing 500 persons to illegally
Prime points of the new prices a bitter commentary on social con- TOPLPS o 54,56 weight.” manufacture recorded music.”
from CBS are that singles will cost sciousness in the U.S. and marks an RECORD REVIEWS Appearing with Clark before the If the bill authored by the
$1.44, from $1.32 and regular pop  2brupt change of image for the di- Singles Radio Action............20,22 solons was Buck Trent, banjoist on ~ Springfield Republican passes the
Continued by minutive comedian. Snuff Garrett Album Reviews . csssssassncsa ) the syndicated “Hee Haw"” TV pro- House it will then go to Gov. Chris-
(Continued on page 44) produced. Singles Reviews ......... sopTussisd 51 gram. topher Bond early next week.
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Something new,something new,something new and something new.

Agreat marriage...newartisté and Epic Records.

ohaas

On Epic Records:= and Tapes. [T
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NEW YORK—Columbia's Special Services, a de-
partment of CBS Records Special Products Division, is
moving o widen its market penetration,

Begun some six years apo, it has only over the last
few years started to achieve some of its goals both in
business and in sales. Headed by Donald Farrell,
recently named the department’s director after a stint
with Columbia Pictures, Special Services, which spe-
cializes in reissuing CBS Records no longer in the cata-
log, has seen large sales jumps every year beginning
with 1972,

Farrell’s primary goal now is to expose the product
to the consumer in a more direct fashion. Previously,
the department, which deals direct to the retailers, con-
centrated its promotional efforts on schools and public
libraries and to dealers and racks specializing in its ma-
terial. Now, however, Farrell is looking to widen the
market through deeper concentration and increased
selections of the catalog. Product is exposed and pro-
moted via mailers and supplemented by telephone
calls to dealers.

Farrell claims that the dealer outlet network now ex-
ceeds 500, and plans call for continuous expansion in
this area as well. Outlets include smaller areas as well

General News

CBS REISSUES

By ROBERT SOBEL

Special Services Division
Widens Market Penetration

as those in major markets. A college-oriented city such
as Boston has provided a large amount of buying
power for records in the Collectors’ Series, according to
Farrell.

The catalog consists of some 400 titles—150 selec-
tions were added in the last year—and is divided into
four basic elements: classical numbers, some 100 titles;

jazz, about 70; Broadway, about 50; and the rest con-

sist of folk/ethnic and spoken word title,

Farrell says that product is chosen in major ways, by
dealers’ opintons and special services recommenda-
tions and through regular a&r channels. The series is
treated for the long pull. “It's the value of the property
that is important, rather than the fast dollar,” Farrell
Says.

TE:WE don’t need high numbers fast 1o make the series
successful.” A good selling record is in the 5,000 LP
range, he says.

In most cases the original design. About half of the
catalog is in monaural, the other half has been rechan-
nelled for stereo. Recent additions to the series include
“Jammin' At Condon’s,” Silver's Blue,” “Conversation
Piece,” “1 Can Get It For You Whalesale™ and “Ag-
non,”’
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Musicians’ Registry Expanding
Service Into 6 Midwest States

LOS ANGELES-—Neil Diamond,
the Beach Boys, Ike and Tina
Tumer, Fanny and a legion of others
have used their service in Los An-
geles from time to time. Now Ster-
ling Haug and Art Polanski are ex-
panding into six Midwest states with
their unique Musicians Contact
Service.

MCS is a registry of individual
musicians seeking jobs. It also serves
as a registry for groups needing mu-
sicians. MCS is not an agency, Haug
and Polanski, who serve as the firm’s
co-presidents, collect no commis-
sions.

“Our income,” says Haug, “is de-
rived from musicians who pay §15
for 100 days’ service. Bands, their
managers and agents telephone us
toll-free when they need a musician
or a singer. Beginning June 16, we
will have a WATS line available to
make il easier.

“Along with our service to unem-
ployed musicians we offer a weekly
newsletier which 15 mailed to our
subscribers. It describes what jobs
are open. In our six years of oper-
ation in the Southern California

By DAVE DEXTER JR.

arca we have steadily built our
clients from month-to-month. Now
we are going into the Midwest and,
eventually, national.”

The region being covered is Indi-
ana, Ohio, Michigan, Illinois, Ken-.
tucky and the Nashville portion of
Tennessee, Polanski says.

“We work fast,” Polanski adds. “A
singer or musician who subscribes to
MCS hears about open positions
within two to seven days after we re-
ceive news of an opening. We
handle young, non-union artists as
well as the more experienced AFM
and AFTRA members. We have no
connection and are not governed by
any of the big conglomerates or
firms. Qurs is strictly an independ-
ent operation.”

Both 28, Haug and Polanski met
while they were students at Glendale
College in California. That was 10
years ago. In 1969 they sensed a
need for musicians and employers to
have access to a clearing house; Mu-
sicians Contact Service was the re-
sult.

The new MCS WATS line will be
(B0O) 421-0506.

Moving into the six states of the
Midwest poses problems, they ad-
it

“The AFM will not accept our ad-
vertising in their union journals,”
says Haug, “because we service
amateurs as well as professionals, So
we must get to musicians by other
avenues—newspaper ads and posters
in music stores. Right now we're
shipping out all kinds of material to
stores in the Midwest where musi-
clans congregate.”

“If we are successful in attracting
subscribers there,” adds Polanski,
“we are convinced we can operate
on a national basis in another year
or two. That's our goal.”

In Los Angeles, even record labels
call on MCS for help occasionally,

“We have worked efficiently with
Shelter, Warner Bros., A&M, Co-
lumbia and Atlantic,” says Polanski.
“MNo matter who needs a musician,
or for what kind of gig, we are in po-
sition to supply that talent. We have
hundreds of musicians as sub-
scribers and the way they renew ev-

ery 100 days indicates there’s an ur-
gent need for the work we are
doing.”

Reissues Spark a Japanese Jazz Boom

LOS ANGELES—Japan is exper-
iencing a jazz boom, with several la-
bels releasing reissues from the U.S.
plus hundreds of jazz lounges spin-
ning albums and exposing new re-
leases.

Jack Lewerke, who s involved in
the exporting of records to several
foreign markets through Record
Rack Service's export division, notes
that EMI and King are reissuing
American jazz LPs on their “cheap™
labels.

Lewerke just returned from two
weeks in Japan where he says inter-
est in jazz remains keen and that the
so-called “cheap” records sell for §5
whereas frontline merchandise re-
tails for §7-89. There is no discount-
ing allowed in Japan, so the “cheap”
lines cost more than retailed goods
in the U.S.

Record Rack exports jazz product
from all U.S. labels to 15 import cus-
tomers in Japan, two importers in
Australia and one in Germany.

Lewerke says the jazz lounges are
places where people come to listen to
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records in “an atmosphere of a
lovely living room. Some clubs serve
liquor; some just tea. They play a lot
of new releases which motivate
people to buy the albums. There's
good hi fi equipment and someone
who plays the albums and takes
requests.”

In a separate action involving his
own Vault jazz line, Lewerke has

changed his mind about releasing
old Vault LPs on a new label he is
planning to launch. “Vault conno-
tates old masters,” he says,

Set for release are unreleased
masters by Hampton Hawes at
Montreux and Don Randi at the
Baked Potato club in North Holly-
wood. Also ready are titles by Roy
Ayres and Gary Burton,

Price War On Personalized Songs

DUBLIN, Calif. —Dale E. Strand,
a SESAC composer, read a recent
story (Billboard, May 17) dealing
with John McCarthy's personalized
composing service. Strand reacted
immediately.

“McCarthy says he composes tai-
lor-made songs and will record them
for anyone for $2.500," says Strand.
“I do the same, writing any kind of
song in any style and I furnish a lead
sheet and a professional recording of
the song using up to three voices,
rhythm guitar, lead guitar, electric

bass, electric piano, Hammond or-
gan and drums for only $100.

“I will deliver the recorded song
within two weeks with satisfaction
guaranteed or money refunded,”
Strand declares,

EMI’'s Exorcism

LOS ANGELES—The music
from Allied Artists’ new movie,
“House Of Exorcism,” will be dis-
tributed throughout the world, ex-
cluding US., Canada and Italy by
EMI music affiliates.
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THIS WEEK,
ONE OUT OF EVERY

50 CHART ALBUMS IS BY

STAMPEDE (BS 2835)
#8 WITH A STAR

WHAT WERE ONCE VICES ARE NOW HABITS (W 2750)
#72 WITH A STAR

THE CAPTAIN AND ME (BS 2694)
#122 WITH A STAR

TOULOUSE STREET (BS 2634)
#166 WITH A STAR

ON WARNER BROS. RECORDS AND TAPES
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Close AMC
Tape Plant

LOS ANGELES—Audio Magnet-
ics Corp., blank tape manufacturer,
is closing its plant in Indianapolis.

The facility manufactured 8-track
lubricated tape for RCA, MCA, Pre-
ferred Sound, Empire Magnetics,
among others, and videotape.

Audio Magnetics, plagued by fi-
nancial difficulties this past fiscal
year, shuttered its production lines
in Indianapolis May 30, but will
keep the 100,000-square-foot facility
open for 120 days as a warchouse
and distibution center.

The company plans to transfer its
8-track tape manufacturing produc-
tion lines to its plant in Irvine, Calif.,
where it now produces cassette tape.
However, Audio Magnetics has no
plans to continue manufacturing
videolape and is currently attempt-
ing to sell its video production
equipment.

According to a company spokes-
man in Indianapolis, “A large in-
ventory of lubricated tape (which
goes into the production of prere-
corded 8-track cartridges) is on hand
to service RCA and MCA before
production lines are running full
speed at our Irvine plant.”

Audio Magnetics, which acquired
the plant from RCA in 1971, is try-
ing to sell the Indianapolis property
and some tape manufacturing
equipment, the spokesman said.

Tapes Seized By
FBI In Bismarck

BISMARCK, N.D.—More than
20,000 allegedly pirated tapes were
seized by FBI agents in raids on a
distributor and two retail stores here.

The raids were conducted on
Midwest Distributors, 1227 Park
Ave., at which more than 16,000
tapes were found; at Tape Deck, re-
tail outlet opened abouta month ago
and said to be operated by the prin-
cipals of Midwest Distributing,
where some 3,000 tapes were seized,
and at Music City, here, where sev-
eral hundred tapes were found.

The bulk of the seized tapes bore
the logo “Stereo 8 Mirror Image,”
said to be manufactured by Sound 8,
Atlanta. Others bore the logo
“S.AM.E."” said to have been pro-
duced by Sound-Alike Entertain-
ment.

Midwest Distributing business
data seized during the raid indicates
the firm was selling tapes in North
and South Dakota, Montana, Idaho,
Wyoming, Minnesota and Ne-
braska, according to authorities.

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midiown's finest individual 1 and 2 room
offices. Complately and distinctivaly
furnkahsd,

Featuring unobstrucied 28th Noor views
of East & Hudson Rivars, Caniral Park,

Included in your rent: Exceptional
sarvices, such as Receplionisi, individual-
ized phons answaring services, Mall and

messangarservice, Conleranca & projection
rooms, Copying machines, atc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950

Franklin Stores
To Goody Chain?

NEW YORK—Sam Goody, Inc.
and the Franklin Music Co. have
agreed in principal for the sale to
Goody of six Franklin stores in the
Philadelphia area. Goody already
operates four stores in the Phila-
delphia area.

The agreement, which involves
cash, is subject to approval of both
firms’ boards and other conditions.
Goody (O-T-C) currently operates
20 retail shops in New York, New
Jersey, Pennsylvania, Connecticut
and North Carolina.

Three Franklin stores in Atlanta
are not involved in the transaction
and will continue to be operated by
Ed Rosen, president of Franklin
Mousic.

For the year ended Dec. 31, 1974,
Sam Goody reported sales of over
$35 million and net income in excess
of $700,000.

‘No’ To Dupers
By N.Y. Solons

NEW YORK-—-Duplicators at-
tacking the antipiracy bill proposed
by Sen. H. Douglas Barclay for this
state are bombarding state author-
ities and legislators with all kinds of
literature and personal communi-
cation to pitch their case.

The latest tactic centers on the du-
plicators” attempt to add a compul-
sory licensing provision to the bill,
which was rejected “out of hand” by
parties involved in the bill.

The plea was presented last week
in Albany by David Heilman, head
of E-C Tape, Wisconsin tape dupli-
cator, and by Thomas Gramuglia.
The proposal was heard by Barclay's
counsel; Lee Miller, executive assist-
ant to State Attorney General Louis
Lefkowitz.

Handleman Seeks
To Acquire Le-Bo

NEW YORK-The Handleman
Co. has enterd into preliminary ne-
gotiations with the Starr Broad-
casting Co., for the acquisition of
Le-Bo Products Co., a wholly-
owned subsidiary of Starr.

Le-Bo manufacturers and distrib-
utes home entertainment acces-
sories, including carry cases, blank
tape products, and record and tape
care accessories. The company’s
sales for the fiscal period ended June
30, 1974 were $8 million. Until its ac-
quisition by Starr in 1972. Le-Bo
was owned by Leshe Bokor, and
headed by Leslie Dame.

HAWAII NODS
TO 200TH

HONOLULU-Dr. Alexander
Borisoff, Russian-born composer
and cellist of the Honolulu Sym-
phony, this week accepted a com-
mission to write a symphonic work
as a Hawaiian bicentennial project.

His “Impressions Of Hawan” will
be premiered here Aug. 12. It is said
to be the first time that the beauty
and atmosphere of the chain of is-
lands have ever been transcribed in
symphonic form. Dr. Borisoff's four
movements include “The Ocean,™
“The First People,” “Hula” and
“Hawaii.”

Boones To Japan

LOS ANGELES—Pat Boone, on
Melodyland Records and the Boone
Family on Motown, are set for a
four-week tour of Japan beginning
June 10. The concert tour is pro-
moted by ITO Music.
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*Over-the-Counter prices shown are "bid" (as ppposed to “asked'). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guida to the range within which thasa securities could have been sold or bought &t the
time of compilation.

The above contributed to Billboard by Russ Gallagher of G. Tsal & Company, Inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges,

Off The Ticker |-

INTEGRITY ENTERTAIN-
MENT, Torrance, Calif., parent
company of The Wherehouse, re-
sumed trading May 29. Its stock s ceivable to the Dommerich division
traded over-the-counter. The Secu- of Chemical Bank. Lloyd’s previ-
rities and Exchange Commission an-  ously financed its domestic oper-
nounced that on May 16 the com- ations through a $36 million line of
pany reported a loss for the first nine credit shared by Chemical Bank and

Compton, Calif., has entered into a
factoring arrangement to sell sub-
stantially all of its U.S. accounts re-

months, ended March 31, which in-
Cluded an inventory theft estimated
at §1 million. The SEC suspended
trading May 9 at the request of In-
tegrity Entertainment “pending an
announcement concerning a inven-
tory theft.” The company will have
an “inventory loss” total after it pre-
pares its annual report for fiscal

1975.

# * W

LLOYD'S ELECTRONICS,

Union Bank. The indebtedness io
the two banks is to be repaid by Oct.
31, 1975.

* 3 *

SONY, Tokyo, will outfit an elec-
tronics audio/visual training center
for the government of Iran. The
equipment includes video and audio
equipment. . .. MORSE ELECTRO
PRODUCTS and CAPEHART
CORP. are discussing merger possi-
bilities.

G.Tsai & Company, Inc.

MEMBER NEW YORK STOCE SECHANEE MNE

1900 Avenuea of the Stars,

Los Angelas, California 90067
Talephone: (213) 556-3234

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Strest
New York, N.Y. 10041

FOR RENT

SMALL OFFICES

CBS THEATER BLDG

1697 BROADWAY

53-54 51 NEW YORK. N.Y

fr $125 mo.

Apply Supt on Premises

or call HERB GRAFF

CENTURY OPERATING
CORP

(212) 279-7600
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FROM THE NEW ALBUM
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Never Say Die: ‘T

LOS ANGELES—0Ode is reservic-
ing Carole King's “Tapestry” LP
this week.

The move is designed to capitalize
on the momentum “Tapestry” has
been building up in the last five
weeks. It has, since May 10, steadily
regained 57 positions on Billboard's
Top LPs And Tape chart.

This chart activity has been the
apparent result of radio stations
across the country independently
programming Carole King specials
and Carole King days to boost their
own ratings during ARB periods.

The primary markets in which this
exposure occurred are New York,
Chicapo, Los Angeles, New Orleans,
Miami, Minneapolis/5t. Paul, Mil-
waukee, Cleveland, Pittsburgh, and
Denver.

Ode’s current plans with regard to
“Tapestry” do not include releasing
a new single from the set. Neither is
there any intention to restock the al-
bum at retail level. Marshall Blon-
stein says “the album is always well
stocked because dealers are con-

General News
apestry’ LP Climbing

By PAUL GREIN

stantly checking it themselves. In
fact, while most albums that are a
couple of years old are filed away in
bins, ‘Tapestry’ is quite often
stacked in floor displays.”

While the recent radio shows are,
no doubt, the immediate cause of
this surge in sales activity, there are,
according to Blonstein, a multitude
of reasons the album has retained its
popularity so long. He suspects that
many of the copies sold these days
are replacements of worn copies.
“With ‘Tapestry,’ he explains, “un-
like most albums, you don’t find
people playing a cut or two off the
album at a time. They play both
sides straight through.

“Also, as each Carole King album
since ‘Tapestry’ has shot to the top, it
has brought "Tapestry’ right back up
with i.” Ultimately, of course, “Tap-
estry” has outlasted all the sub-
sequent releases, staying on the
charts if not as a hot action album, at
leastas a key part of any retailer’s es-
sential inventory.

“Tapestry” made its first appear-

Atlantic’s ‘Sound Waves’
Will Push Vast Jazz Mine

NEW YORK—Atlantic is coming
with a “Sound Waves” campaign
covering traditional to progressive
Jazz product from some 48 artists.

Introduced to field personnel last
week and scheduled to run through
July 18, the campaign is being
backed by extensive merchandising
and marketing plans, encompassing
radio spot ads, print ads, the distri-
bution of some 1,500 browser dumps
(100-record capacity each) and the
availability of more than 5,000
multi-artist sampler LPs for in-store
play.

The sampler LPs feature such art-
15ts as Billy Cobham, Les McCann,
Passport, Keith Jarrett and the Mod-
ern Jazz Quartet, among others,

While the campaign is comprised

mostly of catalog goods, new LPs by
such artists as Phineas Newborn Jr.,
Rolond Kirk and Keith Jarreu will
also be included. They ship Tuesday
(17), along with some re-packaged
goods by such artists as Dave Bru-
beck, Milt Jackson, Yusel Lateef,
and the New York Jazz Repertory
Co. The Modern Jazz Quartet’s last
concert recording will also be
shipped at that time.

According to Dave Glew, vice

president of marketing, dealers will
be offered a 10 percent free goods
policy on all albums and tapes in the
campaign. Dating will be normal. A
special order form is also being
made available to dealers.

Uttal Only Seeks Singles
Artists, Cites the Economy

LOS ANGELES—Because of the
economy, the single record may be
recovering from its battle slump
against the album.

Larry Uttal, president of Private
Stock Records, says he is no longer
signing album deals, because of the
tight economy, excepl with major es-
tablished groups.

“If you look around, you'll find
that record companies are resisting
LP deals.”

For the price of an LP, you can
make 10 to 12 singles. Each one of
them has “a shot.” An album, he
says costs between §75,000-100,000.
“If you fall on your ass, it's pretty
tough on the bottomline.”

He says that companies generally
are strucluring artist’s contracts to-
day involving one. two or three sin-

CD-4 Choice Of
The Fantasy Group

SAN FRANCISCO — Fantasy,
Prestige and Milestone have com-
mitted to the CD-4 discrete quad
record system, according to Vic Goh
and James Mochizuki of the JVC
Cutting Center, Los Angeles.

The decision is confirmed by
James Stern, director of engineering
and a producer for the labels.

Woody Herman’s “Children Of
Lima™ LP has been mixed in quad
and will be out in July. Label eval-
uated all three quad systems before
choosing CD-4,

gles. If one or more of these sell then
the contract calls for an album deal.
“If not, 1 still have the option to go
with an album,”

“With Frankie Valli I only had a
single deal. The contract called for
an album after Yalli hit a quarter of
a million legit sales of a single.

“If any two singles of an artists
sells 400,000 copies | would go foran
album.

“In talking with other record com-
panies,” Uttal says, “and thes¢ in-
clude all of the major companies, I
find that companies are not rushing
into big album deals anymore ex-
cept on big established groups.”

Mercury-Vertigo’s
Sampler Shipped

CHICAGO—Tracks from six re-
cent Mercury-Vertigo LPs are
spotted on a sampler album distrib-
uted last week by the firm.

Spirit, Greenslade, Nicky Hop-
kins, Love Craft, the Flock and the
Sensational Alex Harvey Band are
the artists featured. Along with each
sampler’s front cover. Jules Abram-
son, vice president, sales, says,
sampler'’s front cover. Jules Abra-
mson, vice president, sales, says,
“Our research indicates this type of
in-store sampler encourages more
play than an album by one artist be-
cause of the variety attained with six
different acts on a disk.”

It's the second such sampler pro-
duced by the firm.

wwWw americanradiohistorv com

ance in Billboard on April 10, 1971.
Within six weeks, it was in the top
10. It stayed there for a total of 46
weeks, including 15 consecutive
weeks al No. 1.

1975 is the fifth continuous year

on the charts for the album, Not that
that's a record. To come close to the
longevity record set by Johnny
Mathis’ “Greatest Hits,” “Tapestry™
will have to remain on the chart until
the latter part of 1980.

Calif. Tax Facing Death

LOS ANGELES—The legislative
attempt to quash the effort by the
state board of equalization to exacta
6 percent sales tax on the sale or
lease of master tapes and records
within the state, leaped its second
hurdle last week, passing the impor-
tant Senate finance committee, 6

to 2.
Speaking in support of Senate bill

512, introduced by Sen. Alan Rob-
bins, San Fernando Valley, Larry
Aufmuth of Ware & Freidenrich,
Palo Alto, representing GRT Corp,,
told the committee his 3,000-person
company would be forced to leave
the state if the proposal was not
passed.

The bill now goes Lo the floor of
the assembly. Others who attended
the session, supporting the bill in-
cluded: Dick Cohen, tax counsel;
Joe Reisman, WB corporate coun-
sel; Ed West, chief financial officer
of WB Records and Chuck Til-
linghaus, Capitol Records legal
counsel.

GRT Selling
LPs Via TV

SUNNYVALE, Calif —GRT Mu-
sic Tapes has entered the TV broad-
cast promotion market with three LP
sets, “The Everly Brothers (26
Hits),” “Basic Black (25 R&B Hits)”
and “Country Music (27 Hits).”

Dave Law, GRT Music Tapes TV
Broadcast manager, says the firm is
readying three additional packages
to be ready by the end of the year.
Law adds the company is looking to
existing licensees and organizations
outside the realm of current licens-
ing agreements for the new pack-

ages.

WEA Suing Moon

LOS ANGELES—Moon Enter-
prises, a one-stop in Atlanta which
shuttered two months ago, is being
sued by WEA Corp., for $40,288.73
in Federal court here.

The pleading charges that Charles
P., Nancy B., and Terry W. Moon
signed a guaranty agreement with
WEA. The delinquency represents
billing from Nov. 11, 1974 through
April 16, 1975.

Coronary Kills
Ralph Gleason

SAN FRANCISCO—No services

were held for Ralph J. Gleason, 58-
year-old vice president of Fantasy-
Prestige-Milestone Records and vel-
eran writer, television producer and
founder-editor of Rolling Stone
Magazine, who died following a
heart attack June 3.

Gleason had requested cremation.

He joined Fantasy five years ago
this month and among his activities
he produced Redwing, signed new
talent, wrote liner notes, oversaw the
publicity department, helped as-
semble many of the firm's excellent
jazz twofers and was involved in
production of a motion picture
which Fantasy was financing.

A New Yorker, Gleason attended
Columbia Univ., but spent most of
his life in the Bay Area. He was the
author of hundreds of album anno-
tations and was one of the few
prominent jazz authorities to boost
rock music. For many years he wrote
for the San Francisco Chronicle,
and in 1958, along with Jimmy
Lyons, was instrumental in the
founding of the Monterey Jazz Fes-
tival,

He is survived by his widow and
three children.

We create great ads, aslbum
covers, tape labels, catalogs —
You name it. We slso set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & sarvice mean.

Lee - Myles Associais’s Inc.
160 East b6th Streat Depr. A3
NYC,NY 10022 Tel:758-3232

Sepolyisg ehe ereghic nesds of e record ndugiry for 3 yesrs,

il b

OPPORTUNITY OF A DECADE

Obtain exclusive rights in your state for a revolutionary new concept

that is cing

, out-dated concerts! Demand for Country

Music Rock Music is exploding. We have the way to fill this de-
mand on a mass basis through our new million dollar CIN-A-COUN-
TRY and CIN-A-ROCK. Both are geared for mass exhibition and each
can be played in several different locations weekend In ﬁg{
territory for 1-2 years. (Atlanta scored $52,500 in 1st week.)

duction costs and big star names already paid for. Movie theatres,
colleges, waiting for it. You book, collect box-office
and rebate % to us. If you seek major dollars from the entertainment
industry and have the right background, contact me now for the

full story.

Contact Bert Tenzer, Pres., Indie-Pix Releasing Corp.
400 East 56th St., Dep't 20, New York, N.Y. 10022 or call (212) 371-2480
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Gloria Gaynor's new smash single "Walk On By
picks up where "Never Can Say Goodbye” left off. Yeah!
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General News

Superstar LPs May Boost Summer Sales

® Continued from page |

The bleak summer selling months
thus are taking on a rosier appear-
ance from the viewpoints of the
record labels.

At Capitol, Brown Meggs, vice
president and chief operating offi-
cer, says that a new studio album
from the Band. as well as product
from Helen Reddy. Anne Murray
and Glen Campbell will be among
product coming this summer from
some of the label’s proven super-
stars, Capitol has also just released
Paul McCartney & Wings'“Venus &
Mars" LP, which enters the Bill-
board top LP chart this week at 25,

“*We are now seeing the first signs
of an economic lurnaround,” Meggs
says, “through increased retail ex-
citement and a healthier account
buying attitude. As a result, we are
optimistic toward summer business.

“Even in a soft market,” Meggs
continues, “a pood way to regenerate
consumer traffic is through the re-
lease of product by proven major
sellers. The fact that we are seeing
the market picture improving is an
added plus. However, the release of
LPs by such artists over the next sev-
eral months is not tied in directly to
attempting to add excitement to the
summer selling season. The artisls
have the material ready now, so we
are releasing iL.”

Bob Gibson, ABC vice president,
says that summer releases include
the just issued Isaac Hayes LP (his
first for the label and his first for
anybody in a year and a half) and a
possible live set from the recently
completed Joe Walsh tour. Poco will
issue its first LP for the label, as will
the Fifth Dimension,

“We have many of our bigges
acts out now. including Walsh,
Rufus and Steely Dan.” says Gib-
son, “and we have a couple of al-
bums by new arusts such as Freddy
Fender and Ace that are really being
remerchandised (both are in the 1op
30) as a result of huge single hits.

“The economy has been a little
soft for us like it has for everyone
else,” (nhbson continues, “but the
product we are discussing is proven.
There are no plans to hold back or
rush ahead with LPs by any particu-
lar artist as a result of the summer
months. We release product when
i's ready.”

Gibson also points out that three
ABC acts (Rufus, Walsh and the
Mighty Clouds of Joy) will appear
with the Rolling Stones at one time
or another during the summer, and
this is expected to stimulate LP sales,

Herb Belkin, Motown vice presi-
dent, names Stevie Wonder and
Diana Ross as lwo proven superstars
with product expected to be released
during the summer months.

“The albums have not been held
because of the summer.” Belkin
says. “They happen to be ready now.
We've just released product from the
Jackson 3, for example. As for the
economy, we've felt it a bit, but be-
cause of the uniqueness of Molown
in terms of the marketplace, we
haven't felt it as much as some may
have. We do see the economy on an
upward swing, however. and it's ob-
vious that this kind of superstar
product does creale a certain
amount of excitemen! at the retail
level.”

Lou Simon, vice president of mar-
keting, Phonogram/Mercury, indi-
cates that the Bachman-Turner
Overdrive album release of “Four
Wheel Drive™ three weeks ago has
bolstered their early summer busi-
ness. As of Friday (30), this fourth
BTO package had exceeded 613.000
units sold.

The label has its third Ohio Play-
ers’ package, “Honey.” coming

about July 1. Packaging will again
feature the sensuous fem model
theme with a deluxe foldout as pre-
viously,

A UA spokesman says the label
will be releasing “several major
name acts which are brand new,
unannounced additions to the firm"
before Sept. 1. He says all the acts
have sold “in the millions of al-
bums.”

This survey was compiled from dis-
patches by Is Horowitz, Bob Sobel,
Jim Melanson, Bob Kirsch, Dave
Dexter Jr., John Sippel and Claude
Hall.

Elektra-Asylum chief Mel Posner
expects high chart action from a
still-untitled Linda Ronstadt LP 10
be shipped in August and another
by the Eagles, "One Of These
Nights,” which Posner reports will
be released in late June. The Eagles
and Ms, Ronstadt are on Asylum.
On Elektra, in late July. Harry
Chapin will have another LP on the
market, one that hasn't yet been ti-
tled.

Warner Bros. sees seven forth-
coming LPs as “sure” chart-climbers
this summer. Joe Smith, label presi-
dent, is particularly high on Rod
Stewart’s “Atlantic Crossing” due in
late July and, a month earlier, Neil
Young's “Tonight’s The Night.”

Still untitled. a Black Sabbath LP
15 set for July issue following Urniah
Heep's “Return To Fantasy” the end
of June. Van Morrison’s “Stff Up-
per Lip™ and Tower of Power’s “In
The Slot”™ are pegged for August re-
lease and Smith is confident both
are potential million sellers.

“Radio stations won't play it but
it's funny as hell,” says Smith in tab-
bing Richard Pryor's “Was It Some-
thing I Said”™ LP a sure summer
smash, It's due in the browser boxes
in August

Meither Posner nor Smith have
any complaints about business but
both indicate their firms would wel-
come the new product—and a no-
ticeable lift in sales volume,

A&M’s superstar level releases
cover. The Carpenters. who will
come oul with their first LP of all
new product in nearly two years,
while a “Best Of Cat Stevens™ is also
sel. A new LP from Stevens will be
available in the fall.

MCA Records 15 basking in the
desirable position of having the hot-
test record act in the world—Elon
John—with his super hot product
“Captain Fantastic.”

Olivia Newton-John, another su-
perseller, 1s right now in the record-
ing studio working on an album, as
yel unnamed. And a new Who LP
will be available in August or early
September. Roger Daltry also has an
LP out soon.

“We've never felt a slump.” says
Rick Frio, marketing vice president.
“And, because of Olivia’s *Please,
Mister, Please” hit single, her album
‘Have You Never Been Mellow’ is
taking off all over again.”

RCA Records’ summer hopes are
pinned to five “top potential™ al-
bums already committed, with per-
haps some add-ons to follow. Sched-
uled are a Jefferson Starship album,
“Red Octupos™: Waylon Jennings in
“Dreaming My Dreams™, Charley
Pride in “Charley,” Guess Who in
“Power In The Music,” and a new
Hues Corporation set called “Love
Corporation.” It's understood the
first product by David Cassidy will
also be out during this period.

At London executives are optimis-
tic over this summer's sales poten-
tial. The label will be shipping the
latest off-shoot from the Moody
Blues in an album by Ray Thomas.
I's now scheduled for release next
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month. Also coming, but in August,
is an album by Al Green and an-
other by the 10 c.c. The latter will be
a “"best ol package.

Similar feelings on summer sales,
generally regarded as a slow penod.
are echoed by Lewis Merenstein at
Buddah. “It’s not just this summer,”
says Merenstein, “we've always
found summer sales 1o be very
good.”

Buddah is coming next month
with an LP from Gladys Knight &
The Pips. Also scheduled for nexi
month is a new Charlie Daniels al-
bum.

At CBS Records strong sales re-
sults are expected from LPs by such
artists as Charlie Rich, Mac Davis
and Stephen Sulls, who was just
recently signed. The three titles will
be released shortly,

On the custom side, LPs by such
artists as MFSB and the O'Jay's
(both recently released) are expected
to bring home more than their share
of the bacon. Also high on the com-
pany’s expectation list 15 a new al-
bum by Epic’s Minnie Riperton.

At Atlantic, a new Spinners LP is
due sometime in July, with equally
strong projections for new LPs by
the Bee Gees and Rolling Stones, the
latter being a “best of” package.
Both titles were released within the
last two weeks. Also on the horizon
at Atlantic is the release of eight new
jazz/pop LPs and a program involv-
ing the label's entire jazz catalog
from mid-June through July,

Albums by Larry Coryell, Linda
Lewis and Monty Python head the
list at Arista.

Polydor director of marketing, Ar-
nie Geller, is “very optimistic” aboul
the label’s summer product. He sees
Joe Simon’s "Get Down™ and Millie
Jackson's "Sull Caught Up,” both
on Spring Records; a major release
by James Last: and the Atlanta

Rhythmn Section’s “Dog Days™ as
providing hol sales.

In this category too Geller places
new LPs by Gloria Gaynor. Sami
Joe and *The Best Of Mandrill.” He
says that “Tommy" looks like a ma-
jor selling album through the sum-
mer because the film will be getting
multiple release in major cities
around the nation, including 14 the-
aters in the New York area.

The so-called hot album may not
be a traffic builder any longer. on
account of the current economy.
Tom Rodden, general manager of
20th Century Records. says that
Norman Hausfater, vice president of
Roberts Records in St. Louis,
brought this theory up at lunch last
week in Los Angeles.

*He says that even on a hot al-
bum, such as the new one by Elion
John, customers are coming in. buy-
ing the album. then turning around
and walking oul instead of hanging
around to buy other records.”

20th E'cnlur}r‘s next major LP is
Love Unhmited’s *He's All 1 Got.”
produced by Barry White.

Old Page Masters
Go To Candilelite

CHICAGO—Patti Page masters
from the "50s and '60s are being
leased by Phonogram, Inc./Mercury
Records to Candlelite Music, Inc,
for TV airing the second and third
quarters of 1975.

The new album and tape set, “The
Golden Memories OF Patti Page,”
will sell for §6.98 for records and
$9.98 for B-track tapes.

Candlelite Music previously mar-
keted Mercury product in television
offers, including “The 50 Golden
Hits Of The Platters,” and "The Leg-
endary Sam Cooke."”
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ITALY’S TOP PROGRESSIVE
ROCK GROUP

WINNER OF 2 GOLD ALBUMS
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IMPORTED FROM EUROPE

NOW AVAILABLE BY SPECIAL ARRANGEMENT
WITH EMI — ENGLAND
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The Night Befora She Loves ¥You Can't Buy Me Love
You've Got to Hide ¥our From Me to You Bad EE :
Love Away We Can Work It Dut Day Tripper
| Nead You Hel A Hard Day's Might
Another Girl Michelle Ticket to Ride
You'rs Going to Lose That Girl Yesterday Paperback Writer
Ticket to Ride | Fasl Fina Elcanor Righy
Act Maturally Yellow Submarine | Want to Hold Your Hand

Iit's Oniy Love

You Like Ma Too Much
I"ve Just Seen a Face
Yeasterday

Dizzy Miss Lizzy
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“BEYOND LENG”
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Exclusive in USA.

WITH THE BEATLES BEATLES FOR SALE THE BEATLES —
It Won't be Long No Repl YEAH YEAH! YEAH
ﬁ“ Il'l:';.? E;'Htil}lg Do IE-EB'I';F};EFIEEH A HHI: Day's Might I on ers
DS et e coc dnd ol use T s o -
‘Il Follow tha Sun I'm Happy Just to Dance With You I t t I
Till There Was ¥ . M light
T e b Mool ard L Lote Her niernationa
Rall Over Beethoven Eight Days a Week Can't Buy Me Love
Hold Ma Tight Words of Love Any Time at All
You Really Gotta Hold on Me Honey Don't I"ll Cry Instead
| Wanna Be Your Man Every Little Thing Things We Sald Today
Dewvil in Har Haart I Don"t Want to Spoil the Party Wwhen | Get Home
Mot a Second Time What You'ra Doing You Can't Do That
Money Everybody's Trying to be my "Il Be Back
Baby
International

PILPS 3001 PILPS 3003 PILPS 9004 PILPS EDIJE PILPS 5007

OSANNA: SECRET OYSTER: GARY MDE’IHE EAND. SAHARA SUNR ISE OSANNA:
MILANO CALIBRO 9 FURTIVE PEARL GRINDING STONE LANDSCAPE OF LIFE
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Complete Rock and Import Catalog available.
Write or call:

eters
International

Peters International, Inc.

619 WEST 54th STREET, NEW YORK, N.Y. 10019, TEL.: (212) 977-5600
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Billboard photos by Bonnie Tiegel

Staging expert Chip Monck (above) checks a sound level with a
West L.A. Sound company engineer during the installation of all

Members of Tubes handle their presentation of a mixture of
staged situations with hard rock (above) as the closing act at the
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ing showcase.

sound and lighting equipment for the talent showcases. Richard
Torrance of Eureka (left) explodes with emotion during the open-

Wednesday evening showcase.

Rock On TV Gets
A Good Going Over

By JEAN WILLIAMS

LOS ANGELES—There seems to
be a difference of opinion about the
position of rock music in television.
Paul Block, talent coordinator of the
“Tonight Show”, Burt Sugarman,
“Midnight Special” producer;
Davie Yarnell, “Don Kirshner's
Rock Concerts” producer; Don
Cornelius of “Soul Train,” and Ron
Weisner, Ron Weisner Manage-
ment, were the panelists discussing
“Rock On Television: 8tepchild Or
Starmaker? at the Talent Forum.

Don Cornelius said the success of
Soul Train is “that we didn’t try to
imitate Dick Clark. Others did, and
they failed.

“Soul Train doesn't differ from
any other dance show,” continued
Cornelius. “Except that it has a char-
acter of its own, which is the single
thing that has made it successful.”

The panel agreed that television
never has and never will break an
act. “Television is a leverage factor,

If there are other things happening
in respect to an artist, television can

convey the artist’s image to a lot of
people.” said Sugarman.

Weisner added, “records break
artists. If they do not have hit rec-
ords, they will not be on television.”
And Sugarman injected, “TV helps
live concerts, because 1t will make
the audience want to go to the
shows."

A member of the audience asked
if “Soul Train"™ has forced the other
TV shows to hire more black artists.

Comelius answered: “It 15 the art-
155 themselves who are doing I

Although the other panellists said
they were happy with rock acts on
their shows, Block said that he does
not want them on the “Tonight
Show.” “They are a pain in the ass,”
said Block. “They come in late and
stoned, unable to relate to what's
happening around them. They are
also unable to relate to the time
needs of television,” he adds. “How-
ever,” he added, “the superstars of
rock refuse to come on the show.”

Live Together In Harmony

@ Continued from page |

“It"s very important for each of us
here to think about where each of us
would be if it wasn't for this busi-
ness,” he said. “This is something
that many of us seem to have forgot-
ten through the years when we were
only interested in succeeding and
making money.”

Everyone depends on luck in this
business because you're always
working against a number of vari-
ables, according to Graham, and for
this reason, it’s important to attempt
to work together, he added.

“The importance of a meeting like
this is that we can all learn some-
thing through an honest exchange of
dialog,” he said, “while at most con-
ventions people are preoccupied
with discussing women, dope and
other things. I don’t think that is
what any of us is after here.”

Graham asserted that we live in a
period of greed and that there wasn’t
a person attending this meeting who
wasn't glad at one time or another
when his competitor was having
trouble.

“Most of us have to get away from
this and in its place we have to look
lo our competitors in a positive in-
stead of negative way,” he said. “It’s
only in the last few years that people
have turned away from greed and

ego to think about how lucky we've
been."”

In the past few years, everyone has
become very much like the superstar
performers who would rather play
one 50,000-seat concert instead of 10
3,000-seat events, according to Gra-
ham,

“Several years ago | traded in
quality for quantity and I had to
fight to get away from that. For some
reason people find it necessary to
knock a new young promoter, for-
getting that we were all in that posi-
tion once."”

Graham related how he had gone
to New York when he began pro-
moting and how he had to wait for
hours for “some weasel to come out™

and see him.

Everyone is guilty of catering to
power and superstar acts, he said,
and for some reason people always
end up justifying these things in ret-
rospect.

“Oddly enough, the power really
lies in the hands of those acts that
can tell you where they will play, for
whom and for what price. It's really
how we use the power that is impor-
tant and not who has it, because

er 15 a test of the respect you
have for the other person involved in
a discussion.”

Acts’ Contracts
Cry For Change,
Seminar Agrees

By JOHN SIPPEL

LOS ANGELES—Entertainers’
contracts, covering both one-night
and location stays, require thorough
overhauling and should regularly be
updated, prominent attorneys, spe-
cializing in drawing up such pacts,
and talent managers and buyers
participating in a seminar at the Bill-
board Talent Forum agreed.

Present forms, based upon old
forms issued by the governing
union, are archaic, Los Angeles at-
torney Dann Moss pointed up that
the increasing use of contract riders
aims to create a more pleasant work-
ing environment for the talent.

Buyers unanimously maintain
that some nders, calling for specified
alcoholic beverages nightly for an
act, or menus during a concert are an
exorbitant demand.

George Greiff, veteran personal
manager, blasted promoters who
agreed to such terms, indicating that
they are wholly at fault for such out-
of-line provisions.

Doug Weston of the Troubador,
Los Angeles, recommends that
agents, though they don’t participate
in the rider provisions, understand
fully that part of a contract.

Attorney Fred Gaines outlined a
personal manager’s responsibilities,
ranging from pre-gig lo post-gig,
with Greiff countering that a man-

ager’s biggest contribution was “one
damn good idea.”

Attorney Bob Gordon empha-
sized the importance of fully cov-
ering ownership, reruns and other
factors in local or national TV show
coverage of a talent performance,
Greiff noted the difficulty in getting
a producer to fulfill any provision
when so much of it occurs at the cru-
cial hour just before the concert.

Attorney Michael Shapiro threw a
bombshell, recommending to the
packed talent buying room that acts
that have a first-time huge record
and are offered the opening concert
slot at $500 nightly consider “four-
walling” a cinema booking term
wherein the talent goes into a city
and promotes its own gig.

Veteran attorney Harold Oren-
stein cautioned managers and talent
to carefully investigale cach other
before signing contracts. Manage-
ment pacts should have clauses
wherein they could be revised in the
event the contract was not mutually
equitable.
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Clubs Need Industry
Help, Owners Report

LOS ANGELES—Six of the more
successful club owners in the U.S.
emphasized the continual impor-
tance of their venues, but explained
that without the help of the industry,
this medium could soon see its de-
mise.

Chaired by the Troubador’s (Los
Angeles) Doug Weston, this Thurs-
day Talent Forum seminar, also fea-
tured Fred Taylor of Boston’s Paul’s
Mall and the Jazz Workshop, Robin
Conant of Atlanta’'s The Great
Southeast Music Hall, Bill
Scarborough of Philadelphia’s The
Main Point, Chuck Morris of Den-
ver's Ebbett’s Field and Peter Rach-
bach of Denver’s The Warehouse,

“While many agencies realize the
importance of breaking new acts in
our clubs, some just don’t seem lo
care about us unless we can help
them out,” Moms stated. “Oddly
enough many of the people we play
and help to expose via our presenta-
tions and live broadcasts have gone
on to play major concerts several
months after their initial club date.™

Weston concurred with Morris'
thoughts and added that club man-
aging and ownership is a most un-
thankful job that many persons
seem o musinterpret in that they
think it is a way of making a lot of
money quick.

“For some strange reason, people
think that we make money every
week, but they seem to forget that we
are presenting live music 365 days a
year, Weston said. “Most of our sat-
isfaction comes from seeing a group
we had faith in at their beginning
really make it big.”

Morris claimed that after most
groups play his club there is an aver-
age of 1,000-4,000 records sold after
each stand. He said that many
agencies don't seem to realize that it
is terribly hard to break a new act in
a concert hall no matter how peod 1t
is, and that playing an act in a club
setting can only be beneficial to
helping the group saturate that city’s
market.

Taylor said he gets more and more
annoyed by the insistence of some
agencies that their acis do not play
club dates. This is a real syndrome
and for some reason they seem to ig-
nore the importance of persons
seeing this new act in an intimate
selting.

“In the last 10 years there has been
a real change in the business and in-
stead of people coming in to drink
and have a good time, they usually
pay to see the act,” he said. “Press,
radio people and most other people

would rather come 1o a club than a
concert, because they really hate to
cope with going to major concert
halls.”

Scarborough said that many es-
tablished acts should also try to get
back into the club scene. He said
that this would be beneficial for an
act because it would help them to get
back with their audience.

AFM May Lower
Canadians’ Tax

By MARTIN MELHUISH

LOS ANGELES—Allan Wood,
president of the Toronto local of the
American Federation of Musicians,
told a Talent Forum panel there is a
distinct possibility that the 30 per-
cent withholding tax currently de-
ducted from an artist's earn-
ings in the U.S. will be dropped 1o 10
percent with a tax exemption for
earnings up to $5,000 in the near fu-
ture.

Wood made that revelation in an-
swer to criticism from Bruce Allen,
manager of Bachman-Tumer Over-
drive, that the AFM has not done
enough in the past to help its mem-
bers solve some of the tax and immi-

gration problems that face them.
The tax situation as it pertains to

entertainers in the US. and Cana-
dian markets, as well as the eco-
nomic implications of a growing Ca-
nadian nationalism were major
points of discussion on the Cana-
dian Opportunity panel, moderated
by Tom Wilson, president of the To-
ronto-based booking agency Con-
cept 376. Besides Wood and Allen,
other panel members were David
Garrick, president of the Canadian
Mational Exposition; John Murphy,
product manager of ABC Records
(Canada), Al Mair, manager of
Gordon Lightfoot; and Graeme
Waymark, of Waymark, Reid & Co.
accounlants,

Mills Bros. In a
Triple Celebration

KANSAS CITY, Mo.—There will
be a triple celebration here starting
June 16 when the singing Mills
Brothers open at the Starlight The-

ater.
The brothers will observe their

50th anniversary in show business.
The Starlight will celebrate its 25th
year as a popular and successful
venue for top acts. And the city itself
will be observing its 125th birthday.
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CHOOSE FROM A
5 MILLION DOLLAR INVENTORY

1801 East 40th Streel, Cleveland, Ohio 44103
(216) 391-9250

ONE WAY WELCOMES PABLO

S Album No. Mir. List Your
Coleman Hawkins—Sirius #2310707 $7.98 $3.96
Joe Pass—Portraits of Duke Ellington #2310716 7.98 3.96
The Trumpet Kings Meet Joe Turner #2310717 7.98 3.96
Count Basle and His Orch.—Basie Jam #2310718 7.98 3.96
Dizzy Gillespie's Big 4 #2310719 7.98 3.96
Oscar Peterson/Noels/Pedersan/
Joe Pass—The Trio #2310701 7.98 3.96
Ella Fitzgerald/ Joe Pass—Take Love Easy #2310702 7.98 3.96
Duke's Big 4 #2310703 7.98 3.96
_ A \ Joe Pass: Virtuoso 2310708 7.98 3.96
ol : Count Basie/Joe Turner—The Bosses # 2310709 7.98 3.96
y "'-_-AH Ella Fitzgerald—Ella In London #2310711 7.98 3.96
Buddah Hmt 2 The Count Basie Trio—For the First Time #2310712 7.98 3.96
The Exciting Battle #2310713 7.98 3.96

IT'S A PLEASURE—Buddah artist, Gladys Knight (with hat), shakes hands
with Dave Rothfeld, divisional vice president of Korvettes, as they celebrate
Ms. Knight's second anniversary with the label over lunch at New York's 21
Club. Sid Sidenberg (with glasses) gesticulates as he converses with an un-
identified guest, while Art Kass Buddah President (left, forefront), looks on.
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Tape Counterfeit Charge

® Continued from page |

Hi. All were recent top-of-the-chart
entries. This marks the first time that
the exact artwork and complete
graphics as allegedly copied by an il-
legal duplicator are involved in a
federal indictment case.

Brown points out that the Hen-
slees, who are out on $10,000 bail
each, are also charged with interstate
transportation of sound recordings
with counterfeit labels and infringe-
ment of copyright labels.

Roosevelt Ivory has been indicted
for allegedly selling the counterfeit
tape. In an appearance before the
U.S. Magistrate, he pleaded guilty
and is awaiting sentence.

Brown feels from field reports that
the approximately 210 convictions
handed down against tape pirates in

the central district of California over
the past two years have driven tape
pirates to counterfeiting, which is
more difficult to detect and prove.

More counterfeil indictments can
be expecied. He also indicates that
several more major pirate manufac-
turer indictments will soon be an-
nounced.

In other actions, Richard Sneed,
12408 Yolunteer Ave., Norwalk, and
David Shropshall, 9058 Via Vista
Dr., Buena Park, have each been
fined $1,500 for tape piracy by fed-
eral district judge Malcolm M.
Lucas. They were apprehended by
the FBI who charged them with pi-
rating three different hit singles on
tape. The indictment stated they ille-
gally duplicated post-Feb. 15, 1972,
performances from June 4, 1973, 1o
Feb. 18, 1975.

Maiba Moors

Be Sure and Check Our 57c Box Lot Specials on 45 RPM’s

Toll Free For Information Call 1-800-321-1370
To Order Call 1-216-391-9250

SAME DAY
SERVICE

We carry a 5 million dollar inventory and will be happy to ship any
quantity on any label to fill your needs. Buying in box lots Is not

necessary.

ONE WAY IS A COMPLETE ONE STOP FEATURING COMPLETE
STOCKONALLLABELS INCLUDING ALL45's,LP’'s AND TAPES.

WE WILL NOT BE UNDERSOLD! ONE WAY RECORDS will meet or beat

the everyday shelf prices of any One Stop in the U.S.
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General News

Isolation Of Black
Music Spurs Debate

LOS ANGELES-The subject of
black music caused one of the more
spirited Forum sessions Thursday,
Chaired by “Soul Train's” Don
Cornelius, the meeting was pep-
pered by a debate between the
panel’s members and the audience,

The meeting was attended by a
cross-section of music personnel
representing the booking business,
as well as the record industry and ev-

200 Music
Years Feted

LOS ANGELES—A celebration
paying tribute to the growth and
success of the American music in-
dustry over the past 200 years is sel
for June 17 following Alice Cooper's
Forum show here, with Alice and
the Los Angeles Bicentennial Com-
mittee acting as co-hosts.

Site of the party will be an-
nounced shortly, but some 5,000
representatives of the music indus-
try, celebrities, politicians and mem-
bers of the Bicentennial Committee
will be invited. Invitations will carry
the official seal of the committee,

The celebration is budpgeted at
more than $50,000, and will include
dixieland bands, a 120-piece march-
ing band, a 20-foot Uncle Sam on
stlts to greet guests and a Wells
Fargo stage coach. Other activitics,
musical and otherwise, to celebrate
200 years of music, will be added.

Cooper is currently in the midst of
a 75-city tour and will also appear in
14 countries before the tour ends.

Composers Given
New Life In Suit

NEW YORK-The monopolistic
hold which film production firms
have on ownership of movie and TV
background music will be tested
again legally. The second circuit
court of appeals here overturned a
lower court decision that dismissed a
$300 million antitrust action
brought by top background music
composers, ordering U.S. district
Judge Charles Brient to proceed
with the case,

Correlative with the renewed
hearing is a related decision awaited
from the National Labor Relations
Board as to whether the composers
are independent contractors. The
NLRB ukase is pivotal. Producers
claim the composer is an employee,
and, therefore, not subject to anti-
trust.

The antitrust action, too, seeks to
return ownership of the background
music to the composer.

Greif Wins $27,681

From Ex-Producer

LOS ANGELES—Superior court
here has awarded a $24,258.33 judg-
ment plus $3,423.09 interest to
George Greif and Greif-Garris
Management from onetime Rolling
Stones producer Jimmy Miller, his
production firm, and Joel H. Wein-
berg.

Greif took the matter to court af-
ter Jan. 1, 1973, when plaintiff and
the defendants agreed to a termi-
nation, which included part of the
money awarded in the judgment.

eryone was attempting (o determine
why Black music remains a separate
entity.

Concert Promoter Dick Griffey
gol into a debate over the subject of
black promoters promoting black
artists. Bill Graham asked him why a
black promoter should have an un-
fair advantage over a white pro
moter and Griffey said that most
don’t. He did say that black per-
formers sometimes feel a loyalty 1o
these promoters, because they
played them at times “when white
promoters wouldn’t touch them.”

Manager John Levy said that mu-
sic is music and shouldn’t be broken
down by color. He did say, however,
that there are racist practices sull go-
ing on in the industry

“Black performers always inter-
pret songs differently than white art-
15t and they can both take the same
song and make it sound quite differ-
ent,” said one member of the au-
dience.

Members of the audience com-
plained about the failure of white
radio stations to recognize black mu-
sic and that they only play certain
types of music by certain artists like
(rladys Knight and the Pips.

Her manager Sid Seidenberg said
that he hopes there will be one chart
for music in the future, instead of a
separate soul chart,

One of the more heated discus-
sions concerned the Average While
Band, which many blacks in the gal-
lery said sounded black, but th
really didn’t have anything different
in their sounds.

“In fact they sound like they lis-
tened to a lot of soul artists through
the years,” an audience member
said. “And that's evident in their
music.”

Every Type Of
Music Welcome
At 11,000 Fairs

By BOB KIRSCH

LOS ANGELES—There’s room
for virtually every kind of music in
the more than 11,000 fairs held an-
nually in this country and the field is
booming—recession or no recession.

These were among the main
points brought home by John Hitt,
vice president of the Jim Halsey
Agency, Mike North, ICM vice
president; Bette Kaye of the Bette
Kaye Agency and Ken Fulk of the
lowa State Fair at the “Mining
Riches From The Fairs—And For
the Fairs™ panel at the Talent
Forum.

“Rock has grown tremendously,”
raid Fulk. “We backed into it when
we got Leon Russell to fill an empty
day and we made a lot of money.,
This was in 1971, and since then we
have booked Chicago, Elton John,
Seals & Croft, Loggins & Messina
and the Jackson Five as well as en-
tertainers like Bob Hope and Liza
Minnelli.”

Fulk also emphasized guidelines
for the 52 major state fairs held each
year when 1t comes to musical enter-
tainment. He sugpested good but not
overly displayed security, an ideal
market of 1 million within a 60 mile
radius, a grand stand seating 10,000
or more, the importance of sales pro-
motion and the need for good sound,
staging and lighting.

Hitt answered a question concern-
Ing exposure of new acts by saying
that there are a number of fair talent
showcases around the country dur-
ing the winter months, while Ms.
Kaye answered another question
about payoffs necessary to get acts
showcased” by saying there was ba-
sically nothing of the type in the fair
business.

Ms. Kaye also added that “You
can’t mention fairs without talking
country.”

DiscReet Claims
Dalton Is Theirs

LOS ANGELES—Herb Cohen of
DiscReet Records here has gone to
superior court locally to try to enjoin
Kathy Dalton from performing for
Island Records.

The complaint alleges that Ms.
Dalton's May 18, 1973, contract with
DiscReet s still valid. Ms. Dalton
claims she turned over 17 sides to
IhscReet for which she got a $5,000
advance, Her first DiscReet LF con-
tained 11 of the sides. The LP was re-
leased Oct. 14, 1973. Ms. Dalton
claims Cohen failed to live up to his

promo promises, in that he pocketed
all monies received in conjunction

with the tour and that he failed to
advertise the LP as pledged.

Cohen counters that she was an
unproven artist and his suit carries
contracts from ABC and MCA
which indicate that his similar
promise of a $6,000 payment after
she hit was proofl of his goodwill.

Decision To Bell

LOS ANGELES—Bell Records
has been awarded $4,031.32 in supe-
rior court in a decision based on a
New York state judgment from Mi-
c?mel Viner and Panache Produc-
l1ons.

The local court backed a judp-
menl awarded Bell in New York
state action # 14195/73.

 This Week’s Legal Action

Viner Faces 2
Actions In L.A.

LOS ANGELES—Michael Viner
is involved in two litigations. In the
first, the local superior court handed
down a sister state judgment, affirm-
ing that Viner and his Panache Pro-
ductions shell out to Bell Records
$4.031.32, which amount was

awarded to Bell in a previous New
York state court action,

In the second, jazz organist Jimmy
Smith is suing Pride Inc., the Viner
firm, seeking two payments of
$4.375 each due in November 1974,
and February 1975. The payments
were portions of an advance of
$25000 which Smith alleges was
part of a contract made Feb. 11,
1974 with Pride, under which Smith
turned over rights to an LP he had
made for MGM.

Sacramento Racker
Hit by K&K Inc.

LOS ANGELES—Kaplan & Kap-
lan Inc. here are seeking payment
of $28,324.85 from All Music Dis-
tributors, Sacramento rackjobbing
entity, in superior court here.

The pleading alleges the defend-
ant firm signed a promissory note
for the amount, pledging monthly

payments of $7,081.11 per month
starting Drec. 2, 1974,
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Forgotten Markets
Evoke Accusations

By EARL PAIGE

LOS ANGELES—You can get
even major acts to do minor market
concerts because acts want routeable
tours and because you can make
money out there in Des Moines. But
it's a different picture for minor
market clubs, with some being
forced to do puarantee “four wall™
dates just as happens with movie
houses.

Regardless of Chicago promoter
Bruce Kapp saying that he's never
had a date in Des Moines pross
worse than 310,000, the forgotten
marke! panel at the Talent Forum
ended with accusations flying be-
tween promoters who say labels do
not support dates and labels arguing
their own realities,

High spot was Wamer Bros. ad-
vertising chief Shelley Cooper say-
ing there may not be anything to
gain in backing a Wichita date,
though she said the label always co-
ops in ways other than buying spots
if asked. She also attacked the credi-
bility of promoters wanling ad
money on a sell-out.

Said moderator Mike Belkin of
Cleveland: “It does seem kind of
stupid to advertise a sell-out. We do
in a major market but not a minor
market.”

Los Angeles promoter David For-
est said Sacramento-type markets
have developed to a point where the
Bill Graham type giants will come in
to compete now. In bidding for Ste-

phen Stills at Sacramento, Forest
said, “The next thing [ knew, Gra-

ham was saying he would take Sac-
ramento and Tucson too.”

There are unique aspects of minor
markets including the Northwest
where Seattle promoter John Bauer

28 Pubs Suing
Station WENT

NEW YORK —Twenty-eight pub-
lisher members of ASCAP have filed
a lawsuit for copyright infringement
against WENT in Gloversville, N.Y.
The suit filed in U.S. District Court
in Northern New York asks that the
station be restrained from publicly
performing their songs in the future
and that statutory damages, together
with court costs and attorney's fees
be awarded.

Publishers involved in this action
are Big Elk Music; Stonebridge Mu-
sic, Twentieth Century Music: Keca
Music; Shapiro, Bernstein & Co.;
Wamer Bros.. WB Music; Space Po-
tato Music; Swallow Tum Music &
Benchmark Music; Anne Rachel
Music; Blue Seas Music and Jac
Music; Story Songs Lid.; Blend-
ingwell Music and American Broad-
casting Music; Colgems Music;
Cherry Lane Music, Famous Music:
Jobete Music; Almo Music, Clar-
idge Music; Big Sky Music, Canopy
Music; Prophet Music; United Art-
15ts Music; Mills Music and Ram’s
Hom Music.

Phonogram inc.
Demands $114,241

LOS ANGELES—Phonogram
Inc.. Chicago, parent company of
Mercury Records, i1s suing Audio
Marketing Service here and its presi-
dent, Lawrence Anthony, in supe-
rior court.,

The complaint contends that the
plaintiff is owed $114.241.19 for
merchandise delivered. Anthony
filed a continuing puarnity in late
March, 1974 to cover the account.

says, “We're not on the way to any-
thing (other dates),” but adds it’s an
opportunity o begin a tour with no
Major press pressure.

Denver's Keith Case said there
are even advantages to booking na-
tionally out of Colorado because
when he is on either Coast people re-
alize he has limited time and see him
more quickly. But he adds that there
is a penalty of not hearing street gos-
S1P.

PA!I through the session clubs were
barely mentioned and only one
moderator represented clubs, Mi-
chael “Eppy™ Epstein of Long Is-
land’s My Father's Place. Though he
says clubs are sprouting in New
Haven, Providence and so on, he
adds that he often must offer live
broadcasts and four walls.

“I have to deal with $5-53-54 tick-
ets, two performances and the act
gets the door and I have to lay out
$1,000-51,500 for one night”™ He
said agents must work more lo de-
velop the club circuit.

Other problems include promot-
ing dates in cities too close together;,
that is, spots in Cleveland overlap
Akron and result in a Van Morrison
becoming over-saturated in big halls
and other promotion snarls.

There is also the age-old probiem
of minor markets getting Tuesday
dates “when you know the big city

will do well” midweek, according to
Belkin.

Mevertheless, every market is ma-
jor if it makes money and big acts
will go there. Also acts that were
once monster $15,000 size, will now
gladly play Davenport or wherever
for $10,000.

Davenport? Kap p's firm made
$100,000 there in "74.

16 ASCAPers Sue
Stockion's KSTN

NEW YORK-Sixteen publisher
members of ASCAP have filed a
lawsuit for copyright infringement
against radio station KSTN in
Stockton, Calif.

In their complaint, filed in the
1J.S. District Court in Eastern Cali-
fornia, the plaintiffs have asked the
court to restrain the defendant from
publicly performing their songs in
the future and to award statutory
damages, together with court costs
and attorney’s fees.

Plaintiffs in the action are Warock
Corp. and MCA Inc,, Story Songs
Ltd., Livington & Evans Inc., Col-
gems Music Corp., Cha-Bill Music,
Senor Music, Blendingwell Music,
American Broadcasting Music,
Landers-Roberts Music and April
Music, Anne-Rachel Music and
Brooklyn Music, Jobete Music,
Cherry Lane Music and Soul Music.

San Joaguin Broadcasting Co,
and Knox LaKue, KSTN president,
were named as defendants in the ac-
tion in which the plaintiffs allege
that their copyrighted songs were
performed at the establishment
without authorization.

Lansing Suit Dead

LOS ANGELES—The James B.
Lansing Sound Inc. local superior
court suit against Lafayette Radio
over selling JBL product at less than
retail minimum fair trade a -
upon prices has been dismissed with
prejudice,

Litigants settled the matter out of
court, with Lafayette agreeing to pay
JBL's legal fees and expenses in the
action.
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Jukebox Programming

NOT LIKE OLD DAYS

Business Becoming
More Sophisticated

By ANNE DUSTON

CHICAGO—-The jukebox busi-
ness is moving in a more profes-
sional direction, and operators who
don’t get on the bandwagon will
eventually fold, believes Kem
Thom, general manager and officer
with Western Automatic Music Inc.,
here.

The corner bar business, while
still thriving, is being augmented to-
day by large corporations such as
motel chains, apartment store com-
plexes, restaurant chains, and de-
partment store chains which deal on
a4 more sophisticated business level,
and lack the personal one-lo-one
element that many operators de-
pended on in the past for business.

“These larger companies look at
us as a business and expect enter-
tainment for their patrons, good
equipment and extra good service,
They are not as interested in the
quarters the box brings in, but in
keeping the customer happy and en-
tertained. Many of them use the
jukebox as a replacement for live
music several nights a week,” Thom
explains. Using entertainment to
keep the customer in the location
longer is the selling key, he notes.

Working with companies used to
dealing on a higher level of business
than promises and chance neces-
sitates using time-honored business
practices such as contracts, deposits
on equipment to offset vandalism,
and minimum deals. Thom also uses
the fact of being fully insured as a
selling point, presenting the firms
with insurance certificates for em-
ployee protection.

Minimum deals requires the loca-
tion to meet a minimum charge on
the box if the revenue falls below the
minimum set, with a regular com-
mussion split if the box pulls more
than the minimum. “We have no
problem selling this to the sophis-
ticated account, but the tavern that is
satished with an older machine and
doesn’t demand anything from us,
balks. That’s okay as long as it is sat-
isfied with the older equipment. On
some smaller new locations, we put a
service charge of about two dollars a

NOTED IN PITTSBURGH

week 1o help defray the cost of serv-
ice and records.”

Contracts are also required for the
larger companies, and these are usu-
ally written to coincide with the lease
term of the firm, about three years in
most cases. “The companies under-
stand and even prefer to work with
contracts and minimum deals be-
cause they know about fixed costs
and labor costs.”

Another change in today’s mar-
keting world is bidding on accounts
such as schools, colleges and mili-
tary installations. “They check out
your financial and service back-
grounds, Conltracts are reviewed by
an impersonal board of directors,”
Thom explains,

The move toward sophistication is
also evident in the salesman Thom
would consider hiring. “He should
have a professional background. No
more ‘bird dogging” in jeans and
fowered shirt. He has to be polished
and look the part. The most impor-
tant thing is being able to communi-
cate with people at their level—not
talking down 1o tavern owners, and
being able to hold his own in the
more professional locations.”

“Today's business is different
from whalt it ever was before. When
you talk about growing and expand-
ing, you have to talk about sophis-
ticated techniques and professional
business ethics. You can no longer
depend on the techniques that suf-
ficed for the truck stop, mom and
pop location, and corner tlavern.

“Today the business is in provid-
ing enlertainment. Some depart-
ment store chains put boxes in the
teen clothing departments on free
play, and pay a weekly charge,

“The techniques learned from the
larger companies can be utilized to
make the small location more ef-
ficiently profitable,

“Smart operators are petng on
the bandwagon and see that this is
the way to expand. Others who sat
back and didn't believe chains
would make money for them, will

eventually founder and fold,” warns
Thom.

Country Music a Best Buy
For Boxes, Operator Says

PITTSBURGH, Pa—With coun-
try music crossing over into pop and
being played on more radio stations,
Harvey Campbell, buyer with Mo-
bile Record Service Co., a one-stop
here, predicts 4 boom for country
music, especially in the area of cos-
mic country, which he describes as
banjo-playing, foot-stomping, pure,
original country. He cites John Den-
vers “Thank God I'm A Country
Boy,” as an example.

*Country will be a boom for the
jukebox operator because it will al-
low him to lay back a little, not buy
as quick, and it lasts longer in popu-
larity.”

Campbell cautions his operators
to buy more specific merchandise
such as country. He believes that
teen music should be changed ac-
cording to what comes out, not ac-
cording to an “antiquated pattern of
three per week. Good product like
Alice Cooper, Led Zeppelin or the
Eagles, should be put on instantly,
and whether it's five a week or two a
week, it will even out over a year.”
Some of his operators have been fol-

lowing his advice, and it has been
working very well for them, Camp-
bell says. “Music that is directed
toward teens should be considered
for the crowd up to 35 years old, with
steady jobs and money in their pock-
ets,” he adds.

Rather than raising pricing on
boxes, Campbell would like to see it
go the other way. “If you pull in
$100 a week at 3/25, then change to
2/25 and only pull in $50, what
would you do? Might as well make a
dime as nothing.” One operator in
Florida has nickel play, 6/25, he re-
veals.

Mobile Record Service, in busi-
ness since 1959, serves operators in
all areas of the country except the
West Coast and the New England
area. Orders of 3,000 to 7,000 singles
are air-freighted to the 15 salesmen
who cover regular routes in sales and
delivery vans. “Retail sales aren’t as
strong as they could be, but oper-
ators who had cut back on orders
temporarily are now increasing
them."”

Listing in Billboard’s 1975-76
International Buyer’s Guide
of the Music-Record-Tape

Industry
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Categories to be included in the 1975-76 International Buyer’s Guide are:

RECORD COMPANIES

INDEPENDENT RECORD
PRODUCERS

(please list label credits)

MUSIC PUBLISHERS
(please indicate affiliation)

SHEET MUSIC JOBBERS &
SUPPLIERS

RECORD & TAPE
WHOLESALERS
Distributors

One Stops

Rack Jobbers

Impoarters & Exporters

SERVICES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Associalions & Professional
Cirganizations

Design & Artwork

Direct-Mail Service

Licensing Chganizations, Musie
{please indicate whether
Mechanical or Performing
Rights)

Packaging & Labeling
(tape only)

Plating & Processing Plants

Pressing Plants

Printers & Lithographers

| Record Promation

Tape Custom Duplicators
Tape Duplicator/Marketers

MANUFACTURERS OF

SUPPLIES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Cartridge & Casselte Parts

Empty Cartridges, Cassettes &
Reels

| Envelopes & Matlers

Jackets
Labels

| Polyethylene Bags
| Protessional Tape Supplies

Record Processing Machinery
(Please specity chiel product)
Sleeves
Tape, Blank Loaded
Tape Duplicating &
Processing Equipment
Tape, Raw

MANUFACTURERS OF

RECORD & TAPE DEALER
ACCESSORIES & SUPPLIES
carrying & Storage Cases
Catalog Services

Cleaners, Cloths & Brushes

45 RPM Adaptors

Head Cleaners & Demagnetizers
Needles

Leader Tape

Splicing Tape

MANUFACTURERS OF STORE
FIXTURES & MERCHANDISING
AlDS

Browser Boxes

Display Racks

Divider Cards

TAPE AUDIO OR VIDEO
PLAYBACK/RECORDING
EQUIPMENT
MANUFACTURERS &
IMPORTERS

JUKEBOX MANUFACTURERS

JUKEBOX TITLE STRIP
MANUFACTURERS

MAIL THIS COUPON TO US TODAY

If you are engaged in one or more of the enterprises listed, it is urgent that you send this coupon

—_— = —_—

to us immediately so that we can include you in this giant directory

PLEASE AIR-MAIL IMMEDIATELY TO:

Billboard International Buyer's Guide, 2160 Patterson Street, Cincinnati, Ohio 45214
Please Use Typewriter If Possible—Thanks / Please attach any additional information.

BUSINESS CLASSIFICATION

NAME OF COMPANY

STREET ADDRESS cE? e cry. )
STATE i S A 4 ~ COUNTRY
TELEPHONE NUMBER AREA CODE

TITLE

TOP EXECUTIVES: NAME

BRANCH OFFICES (US. & INTERNATIONAL)

advoaTig SL6L ‘vL INNP
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Communications
Complex Feature
Of Radio Forum

® Comtinued from page |

search; country music radio; and
other topics that will be added later.

People attending the Forum can
talk with various authoritative per-
sons assigned to each communi-
cations complex at length on a per-
sonal basis. And, once the person
has discovered what he wishes to
know about a given topic—and had
his questions answered personally—
he or she may move to another com-
munications complex and have his
questions answered on another ra-
dio aspect.

Bill Wardlow, associate publisher
of Billboard and head of the Bill-
board chart operations, will be in-
volved in the communications com-
plex dealing with discotheques and
their influence in record sales and on

radio station playlists; another au-
thority within the industry will assist
him on the topic.

George Burns, president of Bumns
Media Consultants, Los Angeles;
Tom Rounds, president of Water-
mark Inc., Los Angeles; Paul Drew,
vice president of programming for
RKO General Radio; Stan Kaplan,
president of WAYS in Charlotte,
N.C., and others will also be in-
volved throughout the four-day Fo-
rum, including Chuck Blore, head of
Chuck Blore Creative Services, Los
Angeles.

The meeting gets underway Aug.
13 with registration. During that af-
ternoon, several informal meetings
will be held involving record promo-
tion executives and radio syndica-

(Continued on page 25)

time they playad ft.

« AWarner Bros. record by Stephen Adams which proclaims the accomplish-
ments of Richard Nixon and is a call for his forgivenass based upon our

own sins is not played by many radio stations. Why?
x WEDG reported It"a hotter than a two-dollar pistiol here. The reaponse has

surpassed anything we have done,
WZUU reported they received over 200 phone calls pro and con the first

¥ Local radio stations that have played it across the country say their switch-
boards were swamped with requests o play it again and again.

With the Mike Curb Congregation singing "God Bless America™ in the

X background, Stephen Adams narrates about the capacity of good in all
men, that you shouldn’t wait until a man dies to thank him for the good he's
done and the importance of forgiveness.

Now, Mr. Adams has written a book called The Intermediale American

*  about the large majority of people who fall between the libaral and con-
servalive classification. He has taped interviews concerning his record
in the U.5., England, Canada and Australia.

4« [It's controversial but true, wharever the record “Why'' has played, It has
created emotional impact, soul searching, and provoked scores of calls to
the stations. Why not give it a spin al your station?

ge It you have not recaived your Warnar Bros. promotional record or would be
interested in inlerviewing Mr. Adams on your radio or TV show, contact;

Stephen Lee Adams
70-A Eastgate Center
Chattanooga, Tennessee 37411
615-894-2484

Stephen Lee Adams

EXCLUSIVELY ON
WARNER BROS. RECORDS

-

Warner Bros. #8084

Radio-TVProgramming

SURFING EXPERTISE

Rock Shop Dives Into Packaging

LOS ANGELES—“The Beach
Years,” a six-hour radio special on
the whole surfing music and hot rod
music syndromes, will launch a new
radio syndication firm here called
Rock Shop.

Principals in the new firm are Rog-
er Christian, himself a legend of the
era both musically and as an air per-
sonality, Jim Pewter, former pro-
gram director of oldies format
KRTH here, and Jason Majors of
the special projects division of Cus-
tom Fidelity Records, a pressing
plant here.

Both Pewter and Christian will
write and produce the six-hour spe-
cial and both serve as announcers:
Majors will work in the ales area.

The special will cover the music of

KBEQ SPECIALTY

1963-1966 and artisis such as the
Beach Boys, Jan & Dean, and the
Surfaris, among others. Christian,
besides being intimately involved
with the music on radio and in the
movies, co-wrote such songs as
“Don’t Worry, Baby” with Brian
Wilson of the Beach Boys. The spe-
cial includes interviews and music.

Originally, the special—due out in
a few weeks—was to be called “The
Endless Summer,” says Christian.
“But then the LP by the Beach Boys
came out with that title. I didnt
mind. It had three of the songs in it
that I had written with Brian back in
1963."

Christian, a veteran air person-
ality on the Los Angeles market, has
worked on such stations as KRLA,

Request Lines Create
Listener Participation

By GRIER LOWRY

KANSAS CITY, Mo.—Request-
line answering may be a sometime
thing at some stations. Al KBEQ
here, request lines are an invaluable
playlist key. The station is staffed
with two girls whose only job is to
cover request lines all day long and
do demographic querying of callers.

With this kind of market research,
the station is drawing a sure bead on
musical tastes of the targeted seg-
ment of the market—teens to 34-
year-olds. Request girls field from
4,000 to 6,000 calls weekly.

The combined current spinoff
from two request lines, good oldie
research, a weekly feed from 16 ma-
jor area musical retailers, and a
weekly information pool with a
group of 16 other stations over the
country, has turned up a playlist that
15 turning the station around. From
its No. 19 rating in the market two
and one-half years ago, the station
has pulled to a No. 2 rating. And on
March 1975, a demographic survey
revealed the FM station had gar-
nered 39 percent of the free-spend-
ing teens to 34-year-olds.

Mark Wodlinger, vice president of
Metromedia at TV Channel 9, Kan-
sas City, for live and one-half years,
and his wife, Connie, a magazine
writer, had the trappings of a top-
notch station when they came in as
owners in 1973, A full-facility, Class
C, 100,000 watts, maximum power,
high-tower station. With late cus-
tom-made stereo gear. Moreover,
the Wodlingers were convinced
FM’s time had arrived in Kansas
City.

With an assist from George Wil-
son, vice president of programming
for Bartell Broadcasting at the time
(who continues to serve in a consult-
ant role), the couple came up with a
“Super Q" and “Super Q Plays The
Favorites™ concept. A safe and sure
formula. Pegged on the philosophy
that we play the hits, don't make
them. A little-talk-lots-of-music con-
cept.

The Wodlingers are their own
music playlist compilers and pro-
grammers, but assign Bob Laurence,
combination air personality and
music director, the job of making the
13 local major retailer surveys.

The oldie “bible™ is a little-known
book which is a compendium of Bill-
board charts from 1955 to 1970
which graphs the position of various
titles on the charts. Showing, for ex-
ample. that Mercury’s “Little Dar-
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ling” by the Diamonds surged to No.
| for six weeks, then dropped off the
charts in September 1957. That
“Bad Bad Leroy Brown™ was No. |
for nine weeks, and “Brandy” in the
top five for eight weeks. The criteria
here is that oldies must have been in
the top position on the charts for the
past 10 years to earn a place on the
playlist.

“We don't wing it on oldies,” re-
marks Mark Wodlinger. “They must
have been power records. And we
feel it would be mistake to depend
on local surveys exclusively for our
oldie playlists. What we're doing is
getting a pattern from this compen-
dium of Billboard charts along with
information stemming from request
lines,

“Our request lines operate from 3
to 10 p.m., and girls are trained 1o get
some demographics such as ape, sex,
etc., and then we ask callers to sup-
ply a second choice to the one they
phoned in for. Since this second se-

(Continued on page 23)

KHJ, KFWB, KGBS, KBLA,
XPRS, KIQQ and now KRTH. He
was one of the first KHJ air person-
alities to reach a No- | rating when
he hit that position in his 9-noon slot
in 1965 in Hooper.

And, during those years and be-
fore, he was writing songs and ap-
pearing in the outrush of teen mov-
ies that Hollywood churned out by
the gross during those years.

“l was the Cole Porter of the
teens,” he says with a laugh and reels
off “Dead Man’s Curve™ and “Little
Old Lady From Pasadena" as a
couple of his credits to the title.

Once, when he was on KFWB doing
the 9-midnight show, he had tunes at
No. 6, 7, and 8 on the chart and
couldn’t play any of his own records
because policies at the station for-
bade him spinning them until they
were in the top five on the chart.

He was in a total of 17 movies, in-
cluding *The Carpetbaggers” with
Gene Weed, another well-known air
personality of the market.

Today he’s consulting in music on
the American International film
“Return to Macon County.”

Starting his career in Rochester,
N.Y., on WSAY, Christian spent
several years in the Buffalo market,
working on stations such as WNIA
under the house name of Mike Mel-
ody, He recalls that his ambition o
become an air personality was
spurred by listening to another
house name—Guy King of WWOL
in Buffalo, in reality at one time
Tom Clay, another time Frank
Ward.

Christian has also been involved
in record producing over the years,
once producing the Denver group
called Moonrakers that eventually
jelled as Sugarloaf.

His “Beatles Story™ album in 1964
was in the top three on the chart and
got a Gold Record in sales.

Rock Shop will also be producing
and syndicating other specials and
programs. A three-hour special on
Buddy Holly is in the works, along
with a three-hour show called
“Funky Funnies” featuring novelty
and humorous tunes.

——

VOTE FOR YOUR FAVORITE |
RECORD PROMOTION
EXECUTIVES!

This is for the preliminaries. Vote for the promotion executives of
your choice. The ones with the most votes will make the finals and an-
other ballot will be featured to select the big winners to be honored at
the eighth annual International Radio Programming Forum at the
Fairmont Hotel in San Francisco Aug. 13-16.

yourself, please do so.

COMPANY:

National promotion: Company: City:

Regional promotion: Company: City:

Local promotion: Company: City:
independent promotion:_________Company: City:

Your name:__ — Pasition:

Call letters: _ City: State:
NOTE: If you are a record promotion man and would like to nominate

MNAME OF RECORD PROMOTION MAN: -

CITY & STATE:

FORYOU:

NAME OF PROGRAM DIRECTOR IN YOUR AREA WHO WILL VOUCH

Call Letters & City:
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A NEW RADIO SPECTACULAR FROM WATERMARK

6 Hours of Fun, Sun and Roch and Roll in the Golden State

Now, a new audio adventure saluting the free-wheeling roch and roll life
style that made the splash heard ’round the world. THE CALIFORNIA
SPECIAL covers the great Southern California hits from 1960 through 1975
. « « all the unforgettable surf songs, car songs and girl songs. Along for the
ride: the roch celebrities who made the music . . . like Brian Wilson, Mike
Love, Jan Berry, Dean Torrance, Cher, Michelle Phillips, Rich Nelson,
David Cassidy, Neil Young, Seals and Crofts, Lou Adiler, Jimmy Webb,
Alice Cooper, Cheech and Chong . . . interviewed in action, on location, all
over the world. And every step of the way, we track the all-time California
supergroup, The Beachboys. There’s more to the incredible CALIFORNIA
SPECIAL story — and it’s yours to see and hear .. . free.. . inthe complete
presentation pachage. Send in the coupon and we’ll have a gift-wrapped
box of good vibrations on your desk in 10 days.

Produced & Directed by Ron Jacobs
Writien by Jerry Hophins

Narrated by John Stewart

Original Music by Richk Kellis
Researched by John Gibson
Executive Producer Tom Rounds

THE CALIFORNIA SPECIAL
Watermarh, Inc.

10700 Ventura Blvd.

No. Hollywood, Calif. 91604
(213) 980-9490

THE CALIFORNIA SPECIAL sounds lihe The programming and sales
blochkbuster for the summer of *75 . . . and beyond. Please send free
brochure, demo tape, price and marhket exclusivity info.

Name Title
CallLetters _____ Address
City State________ Zip_________

THE CALIFORNIA SPECIAL: 6 hours of great radio, including 72 commer-
cial or news minutes. Delivered on compatible stereo LP’s by
WATERMARK, mahers of THE ELVIS PRESLEY STORY, AMERICAN TOP 40
and AMERICAN COUNTRY COUNTDOWN. © 1975 WATERMARK, INC.
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Billboard Sin

Playlist Top AddOns @

9

Playlist Prime Movers *

les Radio Action

Regional Breakouts & Notional Breakouts

TOP ADD ONS -NATIONAL

(D) VAN McCOY—Hustie (Avco)

EAGLES—One Of These Nights (Asylum)
MELISSA MANCHESTER-Midnight Blue (Arista)

D—Discoteque Crossover

ADD ONS—The two key prod-
iucts added at the radio stations
listed; as determined by station
personnel,

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and Mational levels.

Pacific Southwest Region

® TOP ADD ONS:

TER CL.—I'm Not |m Love {Mercury)
MELISSA MANCHESTER-Midmight
{Arista)

GLEN CAMPBELL—Reneitone Cowboy {Capd
ok}

Bl

#* PRIME MOVERS:

MICHAEL MURPHET-Widfire (Epic)
PILOT-Magic (EMI)
JESS) COLTER—I'm Mot Lisa {Capiled)

BREAKOUTS:

TEN CE=I'm Mot In Lowe (Mercury}

GLEN CAMPSELL-Rhinestone Comboy (Caps:
tol)
MELISSA
{ARESTA)

MANCHESTER—-Midnight Blue

& TENC.C.—I'm Not In Love (Mercury)
® MELISSA MANCHESTER—-Midnight
Blue (Arista)
* IIEI-?? COLTER-I'm Not Lisa (Capitol)
+ PAUL McCARTNEY & WINGS—Lisien
ToWhat The Man Said (Capitol) 28-20
K100 (KIQQ-FM)—-Los Angeles
De FRANKIE VALLI-Swearin' To God {Pri-
vate Stock)
® GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol) .
* gl:lilﬂu MURPHEY-Wildfire (Epic)
+ ALICE COOPER—COnly Women (Atlan-
tic) 14-6
KKD)—-Los Angeles

™ #EE? TAYLOR—=How Sweet It Is
o TONY ORLANDO & DAWN-Moming
Beautiful (Elektra)
* IH{?“EL MURPHEY-Wildfire (Epic)
* PILOT-Magic (EMI) 7-1
KFXM—5an Bemardino .
De FRANKIE VALLI=Swearin' To God (Pri-
vate Stock)
o OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA)
+ CARLY SIMON-Attitude Dancing
(Elekira) 23-17
* Emlﬂ MURPHEY -Wildfire (Epic)
KAFY —Bakersfield

® TENC.C.—I'mNot In Love (Mercury)
o GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol)
+ DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 18-5
* PILOT-Magic (EMI) 23-9
KCBQ-San Diego

e

o ALICE COOPER—Only Women (Atlan-
tic)
@ PILOT=Magic (EMI)
* Hacﬂlﬂ.? MURPHEY -Wildfire (Epic)
13-
# JOHN DENVER-Thank God I'm A
Country Boy (RCA) 19-14
KENO—Las Vegas
De WAN McCOY—Hustle (Avco)
e DONNY & MARIE OSMOMD—Make
The World Go Away (Kolob)
* COLTER-I'm Not Lisa (Capitol)

* DANIEL BOOME—FRun Tell The People
(Pye) 21-13
KBBC—Phoenix

o GWEN McCRAE—Rockin' Chair {Cat)

® FALLEN ROCK—-Mary Anne (Capri-

cornj
* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 29-20
# EAGLES—0One Of These Nights (Asy-
lum) 33-28
KRIZ—Phoenix

o GRAND FUNK—Bad Time (Capitol)

L

+ THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 15-6

* EH3[:H.IEL MURPHEY-Wildlife (Epic)

III]EI]-—IJhuquerque

o PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)

.

+ THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (ASM) 10-4

+ LINDA ROMSTADT-When Will | Be
Loved (Capitol) 9-3

Pacific Northwest Region

@ TOP ADD ONS:

D) FRANKIE WALLI—Swearin’ To God (Private
Slock)
EAGLES—Dne Of These Rights {Aeylum)
TEN CL.~I'm Mot In Love (Mercury)

* PRIME MOVERS:

FAUL BCCARTREY & WINES—Listen To Whai
The Ban Zaid (Capited)

PILOT-Magic (EMI)

JESSI COLTER-1'm Mot Lisa (Capibof)

BREAKOUTS:

TER EC.—I'm Nof in Love (Mercury)
BEE GEES-live Talkin® (Atiantic)
EAGLES—0ne d Thest Nights {Asylum)

 KFRC—San Francisco

o MELISSA MANCHESTER-Midnight
Blue (Arista)
De FRANKIE VALLI—=Swearin' To God (Pri-
vate Stock)
# PAUL McCARTNEY & WINGS-—Listen
ToWhat The Man Said (Capitol) 27-18
* lgfg.ﬂﬂl—ﬂisier Golden Hair (W.E.)
KYA-San Francisco
® TENC.C.-I'm Not In Love (Mercury)
o BEE GEES—live Talkin' (Atlantic)
+ PILOT-Magic (EMI) 21-14
D+ VAN McCOY—Hustle {Avco) 18-12
K101-FM—San Francisco

. IElEI}.ES—Dne Of These Nights (Asy-
um
® HELEN REDDY-You Don't Need A
Reason (Capitol)
* ;Eﬁl [{]:,t.—l'm Mot In Love (Mercury)
-1
# DOOBIE BROTHERS—Take Me |n Your
Arms (W.B.) 16-11
San Jose

o MIKE POST=Rockford Files (MGM)
e RINGO STARR-To Goodnight Vienna
(Apple)
s PILOT—Magic (EMI) 30-16
D HAROLD MELVIN—Bad Luck (Phila-
delphia International) 21-15
KLIV-San Jose
& TENC.C.=I'm Not In Love (Mercury)
o GLEN CAMPBELL—Rhinestone Cow.
boy (Capitol)
* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (AEM) 7-1
* PILOT—Magic (EMI) 16-10
KJIOY-Stockton, Calif.

De VAN McCOY—Hustle (Avco)
De FRANKIE VALLI-Swearin' To God (Pri-
vate Stock)
# PAUL McCARTMEY & WINGS—Listen
ToWhat The Man Said (Capitol) 30-20
# TAVARES—Remember What | Told You
(Capitol) 24-15
—Sacramento

o BEE GEES—Jive Talkin' {Atlantic)
o MELISSA MANCHESTER-—Midnight
Blue (Arista)

Based on station playlists through Thursday (6/5/75)

PRIME MOVERS -NATIONAL

PAUL McCARTNEY & WINGS—Listen To What The Man Said (Capitol)
THE CAPTAIN & TENNILLE=Love Will Keep Us Together (AEBM)

PILOT—Magic (EMI)

* FIRST CLASS—=Funny How Love Can
Be (United Kingdom) 27-10

+ OLIVIA NEWTON-JOHN-Please Mr.
Please (MCA) 29-13

KR —Seattle
De FRANKIE VALLI—5wearin' To God (Pri-
vate Stock)
o GWEN McCRAE—Rockin' Chair (Cat)
+ PILOT—Magic (EMI) 12.4
 BACHMAN-TURNER  OVERDRIVE—
Hey You (Mercury) 24-17

KING—Seattle B

De FRANKIE VALLI-Swearin' To God (Pri-
vate Stock)
o JUSTIN HAYWARD & JOHN LODGE-I
Dreamed Last Night (Threshold)
* l[??é COLTER—!'m Mot Lisa (Capitol)
+ PILOT—-Magic (EMI) 27-6

KIRB-Spokane

& AMBROSIA-Holdin' On To Yesterday
{20th Century)

o RINGD STARR-To Goodnight Yienna
(Apple) _ _

* ‘;’Eﬁsﬂi COLTER=!'m Not Lisa (Capitol)

+ BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) 18-14

KTAC—Tacoma

o BARRY WHITE=I'll Do For You Any-
thing (20th Century)
® MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
+ BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) 30-20
D+ FRANKIE VALLI=Swearin' To God (Pri-
vate Stock) 33-23
KGW —Portiand
® BEE GEES—Jive Talkin® (Atlantic)
. IE.IEI,ES-{]ne OF These Nights (Asy-
um)
+ PAUL McCARTMNEY & WINGS=Listen
ToWhat The Man Said (Capitol) Ex- 14
+ THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (ARM) 8-1

KISN—Portland

Do VAN McCOY—Hustle (Avca)
& DLIVIA NEWTON-JOHN-—Please Mr.
Please (MCA)
+ BOOMER CASTLEMAN-Judy Mae
(Mums) 27-25
+ CARLY SIMON-Attitude Dancing
{Elektra) 26-24
KTLK—Denver
De VAN McCOY—Hustle (Avca)
o MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic)
o PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 37-25
# EAGLES~0One Of These Nights (Asy-
lum} 38-25

KIMN—Denaver

. %:mmrj ~Stars In My Eyes (Clar-
idge

o JESSI COLTER-!'m Mot Lisa (Capitel)

# AMBROSIA—Holdin' On To Yesterday
(20th Century) 32-22

# OLIVIA NEWTON-JOHM—Please Mr.
Pease (MCA) 30-13

KKAM—Pueblo, Colo.

o BAZUKA—Dynomite (A&M)

e MIKL ™ST-Rockford Files (MGM)

* lE LJLTER-I'm Not Lisa (Capitol)

# WAR—Why Can't We Be Friends (UA.)
HB-21

KYSH—Colorade Springs

e

o JANIS IAN-AL Seventeen (Columbia)

@ GWEN McCRAE—Rockin® Chair (Cat)

+* ;EIH“!._:L—I'm Mot In Love (Mercury)

# BOOMER CASTLEMAN-Judy Mae
(Mums) 15-10

KCPX—Salt Lake City

e TENC.C.<I'm Not In Love (Mercury)
. !E.IIE;E-IDM (1 These Nights (Asy-
um
* PAUL McCARTNEY & WINGS—=Listen
ToWhat The Man Said (Capitol) 28-18
w THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 32-24
KRSP—Salt Lake City 2
o TENZ.C.—!'m Not In Love (Mercury)
. lﬂﬂ}ﬂ—ﬂne Of These Nights (Asy-
um
* EIEE POST—Rockford Files (MGM)
D VAN McCOY—<Hustle (Avco) 22-13

Southwest Regjon

® TOP ADD ONS:

EMGLES=(we Of These Nights (Asyfum)
MELISSA MARCHESTER=Midnight Blus
{Awista)

OLIIA NEWTOM-JOHN—Fiease Me
(MCA)

Pleas

* PRIME MOVERS:

FAUL McCARTHEY & WIBES=Lizien To What
The Mian Said {Capidal)

FLOT=Magic (EMI)

ALICE COOPER=Only Women (Aiantic)

BREAKOUTS:

ERGLES—One (4 These Nights {Asylum)

MELISSA
{Asta)
OUVIA REWTOM-MOMN—Please Mr. Plexss
[MCA}

MAMCHESTER—Midnighlt Blue

KILT—Houston

o DLIVIA NEWTON-JOHN-=Please Mr.
Piease (MCA)
» MELISSA MANCHESTER—Midnight
Blue (Arista)
* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol)31-19
# MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 17-9
KRBE-FM—Houston
De VAN McCOY—Hustle (Avco)
® TENC.C.=I'm Not In Love (Mercury)
+ BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) EX-16
+ DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 12-6
KLIF=Dallas

o JESS| COLTER—I'm Not Lisa (Capitol)
& BAZUKA-Dynomita (AEM)
# THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (AGM) 2012
* ?;ll;m’ Can't We Be Friends (UA.)
KNUS-FM—Dallas

o CARLY SIMON-Attitude Dancing
(Elektra)
& BAZUKA-Dynomite (AEM)
+ PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 18-7
# ALICE COOPER-Only Women (Atlan-
tic) 15-6
KFiZ—-Ft. Worth
® JOE SIMON-Ge! Down, Get Down
(Spring)
® CHARLIE RICH—Everytime You Touch
Me (Epic)
* PAUL McCARTHEY & WINGS—Listen
ToWhat The Man Said (Capitol) 22-17
% THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (AEM) 9-6
KXOL-FL Worth
. MSHBLE & CROFTS=I'll Play For You
B.)
& MELISSA MANCHESTER-M:dnight
Blue (Arista)
*ﬁ%ﬂﬂ—ster Golden Hair (W.B.)
% ALICE COOPER~Only Women (Atfan-
tic) 16-6
KONO—S5an Antonio
. IEIE;.EE—UHE Of These Nights (Asy-
um
® FALLEN ANGELS-The Kid Gets Hot

(Arista) _
% PAUL McCARTNEY & WINGS-Listen
ToWhat The Man Said (Capitol)40-18
* PILOT-Magic (EMI) 31-17
KELP—EI Paso

o DLIVIA NEWTON-JOHN-—Flease Mr.
Please (MCA)
o MELISSA MANCHESTER—Midnight
Blue (Arista)
# CARLY SIMON--Attitude Dancing
(Elektra) HB-23
# JOE SIMON—Get Down, Get Down
(Spring) 16-11
XEROK—El Paso
@ TENC.C.<!'m Not In Love (Mercury)
o BATUKA-Dynomite (AEM)
 MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 18-14
% PILOT—Magic (EMI) 12-7
KAKC—Tubsa
o TENC.C.—!'m Not In Love (Mercury)
o !ﬂﬂ)ﬁ—ﬂnu Of These Nights (Asy-
um

smasanamaricanradiohistory com

EAGLES—0ne 01 These Nights (Asylum)
PAUL McCARTMEY & WINGS—Listen To What The Man Said (Capitol)

TEN C.C.—=I'm Mot In Love {Mercury)

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capital) 19-12
* MELISSA MANCHESTER—Midnight
Blue {Arista) EX-18
KELI-Tulsa

o LEON RUSSELL—Lady Blue (Shelter)
® JOAN BAEZ—Blue Sky (ASM)
% EAGLES—0One Of These Nights (Asy-
lum) EX-27
* OLIVIR NEWTON-JOHN-—Please Mr.
Please (MCA) EX-29 -
WKY—Dkiahoma City

o CARLY SIMODN-Attitude Dancing
(Elektra)

® PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)

* PILOT=Magic (EMI) 22-11

* BOOMER CASTLEMAN-Judy Mae
(Mums) 21-15

# EAGLES—0ne Of These Mights (Asy-
lum) 19-12
WIFE —Indianapolis
D= VAN McCOY=Hustle (Avco)
™ EIE;E—DHE Of These Nights (Rsy-
lum
+ JESSI COLTER—I'm Mot Lisa (Capital)
15-8
 MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 16-9
WIRL—Peoria, Ill, L
& HEII.ES—DM Of These Nights (Asy-
lum
@ ROLLING STOMES—! Dan't Know Why
(ABKCO)
* BOOMER CASTLEMAN-Judy Mae
(Mums) 33-24
*HIIE:.E POST-Rockford Files (MGM)
3121

KOMA-Oklahoma City WDGY —Minneapolis |
® TAVARES—Remember What | Told You @ JOE SIMON-Get Down, Get Down
(Capitol) (Spring)

@ RINGD STARR—To Goodnight Vienna ® SEALS & CROFTS-I'll Play For You
(Apple) (W.E) _
RUFUS—Please Pardon Me (ABC) -+ THE CAPTAIN & TENNILLE—Love Will
75-18 Keep Us Together (A&M) 19-10

+ DOOBIE BROTHERS —Take Me In Your * DOOBIE BROTHERS —Take Me In Your
Arms (W.B.) 19-13 Arms (W.B.) 20-15

% WTIX—Mew Orleans KDWB—Minneapolis

@ THE CAPTIAN & TENNILLE-Love Will
Keep Us Together (ARM)

® IE!H}.EE—*UHE OF These Nights (Asy-
um

* gﬂlﬂﬂlﬂ MURPHEY-Wildfire (Epic)

+ ALICE COOPER-(Only Women (Atlan-
tic) 159

REEL—Shreveport

@ LEQ SAYER-One Man Band (W.B.)

@ GLADYS KNIGHT=The Way We Wera/
Try To Remember (Buddah)

w EAGLES—0ne Of These Nights (Asy-
lum) 33-25

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 35-26

Midwest Region

® TOP ADD ONS:

THE CAPTAIM & TENMILLE =Lown Will Keep Us
Topethar (ARM)

{0} VAN MeCOT—Husthe {Aven)
FRlIL McCARTHNEY B WIRGES—Luten To What
The: Man Said {Camtol)

* PRIME MOVERS:

THE CAFTAIN & TENMILLE—] ove Will Keep lis
Togehter (AEM}

MECHAEL MEURPHEY ~Wildfire (Epuc)

ROGER WHITTAKER—Last Farmwell (RCA)

BREAKOUTS:

EAGLES—One Of These Maghts (Asylum)
PAUL McCANTNEY & WINGS—Listen To What
The Man Sad (Capitol)

ROLLING STONES—! Don'f Know Wiy (ABKCD)

» PILDT-Magic (EMI)

e THE CAPTAIN & TENNILLE—Love Will
Keep Lis Together (A&M)

* E[;.EHHEL MURPHEY-Wildfire (Epic)

*?Eﬂlﬂ—ﬁi&ter Golden Hair (W.B.)
-2

WCFL—Chicago
» TEN C.C.—1'm Not In Love (Mercury)
& THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M)
* éﬁﬂﬂtﬁl-?m Not Lisa {Capitol)
* w MURPHEY—Wildfire (Epic)
WOKY—Mitwauhee
o BACHMAN-TURNER OVERDRIVE-
Hey You (Mercury)
o PAUL McCARTMEY & WINGS—Listen
To What The Man Said (Capitol)
+ PILOT—Magic (EMI) 19-8
# THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (A&M) 24-13
—Milwaukes

o ROLLING STONES—| Don't Know Why
(ABKCD)
® CHARLIE RICH—Every Time You

Touch Me (Epic)
* PAUL Itﬂlg‘ﬂli'f & WINGS=Listen
To What The Man Said (Capitol) 17-9

o JESSICOLTER-I"m Not Lisa (Capitol)
De VAN McCOY—Hustle (Avco)
# OLIVIR NEWTON-JOHN—FPlease Mr.
Please (MCA) 26-16
% EAGLES—0One Of These Nights (Asy-
lum) 27-19
KOIL-Omaha
» PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)
De FRANKIE YALLI-Swearin’ To God (Pri-
vate Stock)
* S;E‘EI.T DAN—Black Friday (ABC) 28-
1
+ BOOMER CASTLEMAN-Judy Mae
(Mums) 20-13
KIOA—Des Moines

De VAN McCOY—Hustle (Avco)
. ﬁlg.s k CROFTS-I'll Play For You
8.)
* BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) 15-5
% SHA NA NA—Just Like Romeo And Ju-
liet (Kama Sutra) 20-12
KKLS—Rapid City, S.0.
De VAN McCOY-Hustle (Avco)
o SAMMY JOHNS-Rag Doll (GRC)
* ;ﬁl C.C.=I'm Not In Love (Mercury)
-14
* MAZARETH-Love Hurts (ARM) 25-15

KQWB—Fargo, N.D.
o JANIS IAN—AL Seventeen (Columbia)
® GLEN CAMPBELL—Rhinestone Cow-
boy (Capitol)
 SUPERTRAMP—Bloody Well Right
(REM) 25-16
* DOOBIE BROTHERS=Take Me In Your
Arms (W.B.) 5-2
KXOK-5L Louis

Hey You (Mercury
® ALICE COOPER—Only Women (Atlan-

tic)
* ﬁ%ﬂlﬂ MURPHEY-Wildfire (Epic)
*m McCRAE—Rockin' Chair (Cat)
NSLOQ-FM-St. Lowis :
® GWEN McCRAE—Rockin® Chair (Cat)
o DISCO TEX & THE SEX-O-LETTES-I
Wanna Dance Wit Choo (Chelses)
+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (ARM) 12-7
+ LINDA RONSTADT-When Will | Be
Loved (Capitol) 6-4
City

il

e BOOMER CASTLEMAN-)udy Mae
(Mums)
o RAY STEVENS—Misty (Barnaby)

# JOE SIMON—Get Down, Get Down
(Spring) 22-13 ]
# THE CAPTAIN & TENNILLE—Love Will

Keep Us Together (&M) 25-11

{Continued on page 22)
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“BLUEBIRD” ..
from HELEN REDDY’s forthcoming album

NO WAY TO TR.EAT A LADY5T-1H1FH
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anagement: JEFF WALD : L _' , Arranged & Conducted by: NICK DECARO

i:d



www.americanradiohistory.com

JUNE 14, 1975, BILLBOARD

Billboard Sing_
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Based on station playlists through Thursday (6/5/75)

® Continued fram puge 20

KEW|-Topeka

o CARLY SIMON-Attitude
{Elektra)

@ LED SAYER-One Man Band (W.B.)

« ROGER WHITTAKER-Last Farewell
(RCA) 29-8

# THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (AEM) 20-6

Dancing

North Central Region

® TOP ADD ONS:

(D) VAN MeCOY -Hustle (Avco)
GLADTS ERIGHT=The Way We Were/Try To
Remembe: (Buddah)
BEE GEES—Jore Talkin' (Aflantic)

* PRIME MOVERS:

THE CAFTAIN & TENNILLE-Love Will Reep U

Together (ARM)
TER CE=I'm Mot In Love (Mercury)
FLOT-Magic (EM1)

BREAKOUTS:

TEM CE~I'm Mot In Lowe (Mercury)
PAUL McCANTMET L WIMES—Listen To Whal

The Man Said (Capiloly
BEE GEES-lrve Talum' (Milanhc)

CKLW—Detroit

De VAN McCOY—Hustle (Avco)
® TEMC.C.—!'m Not In Love (Mercury)
+ LINDR RONSTADT-When Will | Be
Loved (Capitol) 21-14
* JEIE?;! COLTER—|'m Not Lisa (Capitol)
WGRD—Grand Rapids
o PAUL McCARTMEY & WINGS—Listen
To What The Man Said (Capitol)

L ]
* ?llﬂ FUNK—Bad Time (Capitol) 13-
+ BACHMAN-TURNER OVERDRIVE-
Hey You (Mercury) 19-11
1-96 (NZIM-FM)—Grand Rapids
& OLIVIA MEWTON-JOHN-Please Mr.
Please (MCA)

L ]

* LINDA ROMSTADT-When Will | Be
Loved (Capitol) 13-8

% THE CAPTAIN & TENNILLE-Love Will
Keep Us Topether (AEM) 5-1

WTAC—Flint, Mich.
. E‘I:II SEGER—Beautiful Loser (Capi-
o STEELY DAN-Black Friday (ABC)

* TEN C.C.—I'm Not In Love (Mercury)
30-18

+ ALICE COOPER-Only Women (Atlan-
tic) 17-13

WIXY—Cleveland
= BEE GEES—Jive Talkin® {Atlantic)

. {.hl'.:l":l"“ WAKELIN—Black Superman
g)
# PILOT=Magic (EMI) 17.9

D VAN McCOY—Hustle (Avco) 29-19

WGCL—Cleveiand
@ DWIGHT TWILLY BAND=I'm On Fire

{Shelter)
L {.ii}EAFE}! WHITTAKER—Last Farewell
+* PAUL McCARTHY & WINGS-Listen To
What The Man Said (Capitol) 22-17
# OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) 23-18

13-) (WKTQ)—Pitisburgh

De YAN McCOY—Hustle (Avco)
L |

% THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 18-6
+ SEALS & CROFTS-I'll Play For You
(W.B.) 16-14
KQV-Pittsburgh
* PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)
e GLADYS KNIGHT=The Way We Were/
Try To Remember (Buddah)
+ THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 17-9
* HIIPHE.L MURPHEY —Wildfire (Epic)
m-m e ——
& LINDA ROMSTADT—When Will | Be
Loved (Capitol)
@ BACHMAN-TURNER OVERDRIVE-
Hey You (Mercury)
w PLOT-Magic (EMI) 23-8
* ﬂ[gllﬂ. MURPHEY =Wildfire (Epic)

W5Al-Cincinnati

WBBQ—Augusta

WMPS—Memphis

« GRAND FUMK—Bad Time (Capitol)

& PILOT-Magic (EMI)

* THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 10-2

* :l]nmu. MURPHEY—Wildfire (Epic)

WCOL~Columbus

o BLOOD, SWEAT & TEARS—(Got To Get
You Back Into My Life (Columbia)

o GLADYS KNIGHT=The Way We Were/
Try To Remember (Buddah)

+ DISCO TEX & THE SEX-O-LETTES-|
Il'.;anna Dance Wit' Choo (Chelsea) 24-

% WAR-Why Can't We Be Friends {UA)
35-27

WAKY =Louisville

o MELISSA MANCHESTER-Midnight
Blue (Arista)

. I‘..HEFS—IJI':E Of These Nights (Asy-
um

# DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 17-10

% GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 29-23

WIUE ~Dayton, Ohio
& MIKE POST-Rockford Files (MGM)
® GWEN McCRAE—Rockin' Chair (Cat)
* PAUL McCARTNEY & WINGS—Listen

ToWhat The Man Said (Capitol) 39-24

D+ HAROLD MELVIN—-Bad Luck (Phila-

delphia International) 38-27

WBGN—Bowling Green, Ky.
. IEIE;.ES-DM Of These Nights (Asy-
um
& AMAZING RHYTHM ACES—Third Rate
Romance (ABC)
D+ FRANKIE VALLI-Swearin' To God (Pri-
vate Stock) 27-19
* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (AEM) 6-1

WIET—Erie, Pa.
* RINGD STARR-Goodnight Vienna
(Apple)

[ ]

*E!?EL-PM Mot In Love (Mercury)

# MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 25-16

Southeast Region

® TOP ADD ONS:

(0) VAN McCOT-Husthe (Moo}
MELISSA MAMCHESTER-Midnight Blue
{hrisin)
EAGLES—One O These Nights (Asyluem}

* PRIME MOVERS:

THE CAPTAIN & TENMILLE—Love Will Eeep Us
Topether (ABM)

PAUL McCARTNEY & WINGS—Lisien To What
The Man Said (Gapitol)

PILOT-Magic (EMI)

BREAKOUTS:

EAGLES—Dne O These Nighls (Asylum)
GWEN MeCRAE-Rachin® Chisir (Cal)

BAREY WHITE=II Do For You Amything {20th
Gentury}

WOXI-Atlanta
® MELISSA MANCHESTER-Midnight
Blue {Arista)
® RAY STEVENS—Misty (Barnaby)
* !igﬂﬂ'l' JOHMS—Rag Doll (GRC) 26-
* TEM C.C.=I'm Not In Love (Mercury)
29-16

WFOM-—Atianta

@ CHARLIE DAMIELS—Long Haired
Country Boy (Kama Sutra)
& WAR-Why Can't We Be Friends (ULA.)
D+ VAN McCOY—Hustle (Avco) 23-12
* 'ﬁﬂ?tl-l’m Mot In Love (Mercury)
WSGN—Birmingham, Ala.
D= VAN McCOY—Hustle (Avco)
o MELISSA MANCHESTER-Midnight
Blue (Arista)
D FRAMKIE VALLI-Swearin' To God (Pri-
vate Stock) 14-6
* EAGLES—One Of These Nights (Asy-
lum) 23-14
WHHY—Monigomery, Ala.

@ GWEN McCRAE-Rockin' Chair (Cat)
* RINGO STARR-To Goodnight Vienna
(Apple) s
* MELISSA MANCHESTER-Midnight

Blue (Arista) 24-14
* PILOT—=Magic (EMI) 18-8
WTOB-Winston/Salem, NC.
® WAR-Why Can’t We Be Friends (UA.)
De VAN McCOY—Hustle (Avco)
* PAUL McCARTNEY & WINGS-Listen
ToWhat The Man Said (Capitol) 3117
#* TAVARES—Remember What | Told You
(Capitol) 20-14
WSGA-Savannah, Ga.
® BEE GEES—Jive Talkin' {Atlantic)
. E{PEI‘HLE & CROFTS-I'll Play For You
B.)
* LYNYRD SKYNYRD-Saturday Night
Special (MCA) 25-16
* JOHNNY WAKELIN-Biack Superman
(Pye) 9-5

WTMA-Charleston, 5.C. a
De YAN McCOY—Hustle (Avco)
[ ]
* TAVARES —Remember What | Told You
(Capitol) 21-11
* GLADYS KNIGHT—The Way We Were/
Try To Remember (Buddah) 30-21

WKIX—Raleigh, N.C.

& SAMMY JOHNS—Rag Doll (GRC)

® GLEN CAMPBELL-Rhinestone Cow-
boy (Capital)
3 ?};.E[L'l‘ DAN-Black Friday (ABC) 30
* :?HE IAN At Seventeen (Columbia)

WORD—Spartanburg, S.C.

. damlﬂ BIRTH—Dream Merchant (Bud-

o MAJOR LAMCE-You're Everything |
Need (Osirus)

+ THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (ASM) 15-2

* BARRY WHITE-I'll Do For You Any
thing (20th Century) EX-18

WAYS—Charlotte, N.C.

. {l:ﬂﬂc?.ﬂ BOMD-Reach For The Moon

& GLADYS KMIGHT—The Way We Were/
Try To Remember (Buddah)

* TAVARES—Remember What | Told You
{Capitol) 20-17

+ THE CAPTAIN & TENMILLE—Love Will
Keep Us Together (A&M) 13-10

WNOX—Knoxville -

o STEELY DAN—Black Friday (ABC)

. IEIE;.ES—I]M Of These Nights (Asy-
um

* BOOMER CASTLEMAN-Judy Mae
{Mums) 3924

% THE CAFTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 24.7

WGOW—Chattanooga, Tenn.
De YAN McCOY—Hustle (Avco)
@ PAUL McCARTMEY & WINGS-Listen
To What The Man Said (Capitol)
* JJE SIMON-Get Down, Get Down
(Spring) 15-7
* #LEE‘IEIEIIHJPEII—{J nly Women (Atlan-
i i

KARY—Little Rock

® TONY ORLANDO & DAWN-—Morning
Beautrful (Elektra)

& TRAVESE WAMMACK—~More Power To
You (Capricorn)

 DOOBIE BROTHERS—Take Me In Your
Arms (W.B.) 24-19

+ ELVIS PRESLEY—Trouble (RCA) 19-13

£-93 (WIGC-FM)—Atlanta
& BARRY WHITE=I'Il Do For You Any-
thing (20th Century)
& AMATING RHYTHM ACES—Third Rate
Romance (ABC)
+* TEN E.I:.—I‘m Not In Love (Mercury)
EX-1
D VAN McCOY—-Hustle (Aveo) 18-10

® CHARLIE RMICH—Every Time You
Touch Me (Epic)

« SAMMY JOHNS—Rag Doll (GRC)

* EH;EIE-II.H. MURPHEY —Wildfire (Epic)

* ﬁll:lﬁﬂ—l]ld Days (Columbia) EX-

WHB(Q—- Memphis
o EAGLES—-One Of These Nights (Asy-
lum)
De VAN McCOY—Hustle (Avco)
+ PILOT-Magic (EMI) 25-15
+ MELISSA MANCHESTER=Midnight
Blue (Arista) 21-14

De VAN McCOY—Hustle (Avco)
@ GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol)
+ BOOMER CASTLEMAN-Judy Mae
{Mums) EX-19
D« FRAMKIE YALLI-Swearin' To God (Pri-
vate Stock) EX-18

WMAK —Nashville -
De VAN McCOY-Hustle (Avco)
® WAR-Why Can'tWe Be Friends (UA.)
* THE CAPTAIN & TENMILLE—Love Will
Keep Us Together (A&M) 159
# MELISSA MANCHESTER-Midnight
Blue {(Anista) 10-4

WLAC—Nashville

o ELVIS PRESLEY-Trouble (RCA)
® OLIVIA NEWTON-JOHN—Piease Mr.
Please (MCA)
* E:HEH McCRAE—-Rockin' Chair (Cat)
«1
# MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) EX-14

WLCY-SL. Petersburg, Fla.

o CARLY SIMON-Attitude Dancing
(Elektra)

® FOUR TOPS—Seven Lonely Nights
(ABC)

* H.;Eliﬁlﬂﬁﬁuﬂnlf Women (Atlan-
tig) L1-

* THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (AZM) 18-13

WQAM — Miami
& ROGER WHITTAKER-Last Farewell

(RCA)

& THE CAPTAIN E TENNILLE-Love Will
Keep Us Together (ASM)

* PILOT-Magic (EMI) 19-4

* ﬁtﬁlﬂﬂ MURPHEY-Wildfire (Epic)

WFUN-Miami -
® Ilili;.ﬁ-ﬂna 0f These Nights (Asy-
um
e TENC.C.—I'm Not In Love (Mercury)
# PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol) 21-8
D& FRAMKIE VALLI=Swearin’ To God (Pri-
vate Stock) 20-6

Y-100 (WHYI-FM)—Miami/FL. Lauderdale

@ HERBIE MANN-Hijack (Atfantic)

-

+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (ASM) 30-24

# OLIVIA NEWTON-JOHN—Flease Mr.
Please (MCA) 27-13

WOPD—Lakeland, Fla.
» ROLLING STOMES—I Don't Know Why
(ABKCO)
® HELEN REDDY-You Don't Need A
Reason (Capitol)
D+ VAN McCOY—Hustle (Avca) 27-16
+ PAUL McCARTMEY & WINGS—Listen
ToWhat The Man Said {Capitol) 26-11

Mid-Ablantic Region

® TOP ADD ONS:

EWEN McCRAE-Hockin® Chas (Cat)

OUVIA WEWTOM-IOHN-Flease M Please
{MCA)

PAUL MScCARTNET B WIMES—Lishin To What
The Man Said (Capétol)

* PRIME MOVERS:

THE CAPFTAIN & TENRILLE=Love Will Keep Us
Together (ASM)

05 VRN McCOY = Hustle (Avco)
PAUL MeCANTNEY & WINGS—Listen To What
The Mias Said (Capilol)

BREAKOUTS:

PAUL McCARTNEY & WIRGS—Listen To Whai
The Man Saad (Lapited)

GNEN MeCRAE —Rockin® Chair {Cal)

TEN C.L.~I'm Mol In Love {(Mercury)

WFIL—Philadelphia
o LUNDA RONSTADT-When Will | Be
Loved (Capitol)
* PAUL McCARTMEY & WINGS—Listen
To What The Man Said (Capitol)
D VAN McCOY—Hustle (Avco) 16-1
% THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (AZM) 18-7

www americanradiohistorv com

WiBG—Philadelphia e o
®» MIKE POST-Rockford Files (MGM)
o GWEN McCRAE-Rockin' Chair (Cat)

D+ ¥YAN MCCOY-Hustle (Avco) 16-6
% THE CAPTAIN & TENNILLE-Love Will

Keep Us Together (AEM) 13-4

WPGL—Washington
® JESSICOLTER=I'm Not Lisa (Capitol)
® TENC.C.—I'm Not In Love (Mercury)
% PAUL McCARTNEY & WINGS-Listen
ToWhat The Man Said (Capitol) 25-12
* THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (ASM) 16-7

WRC—Washington
© THE CAPTAIN & TENNILLE—Love Will
keep Us Together (AEM)
® OLIVIA MEWTON-JOHN—Flease Mr.
Please (MCA)
* ;EHIEE.E.-I’m Mot In Love (Mercury)
% PAUL McCARTNEY & WINGS-Listen
ToWhat The Man Said (Capitol) 16-12

WCAO—Baltimore
o DLIVIA NEWTON-JOHN-Please Mr.
Please (MCA)
® GWEN McCRAE—Rockin' Chair (Cat)
# THE CAPTAIN & TENNILLE-Love Wil
Keep Us Together (ASM) 26-13
* PLOT-Magc (EMI) 23.9

WGH—Newport News, Va.

o GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol)

® GWEN McCRAE—Rockin' Chair (Cat)

#* BACHMAN-TURNER  OVERDRIVE-
Hey You (Mercury) 29-21

+ CARLY SIMOM-Attitude Dancing
(Elektra} 27-20

WYRE-Annapolis Md.
o SAMMY JOHNS—Rag Doll (GRC)
e OLIVIA NEWTOM-JOHN—Flease Mr.
Please (MCA)
+ LINDA RONSTADT-When Will | Be
Loved (Capital) 10-7
D VAN McCOY-Hustle (Avco) HB-18

WLEE—Richmond, Va.

& PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)

o BATUKA-Dynomite (A&M)

* THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 16-9

% EAGLES~0One Of These Nights (Asy.
lum) EX-28

Northeast Region

® TOP ADD ONS:

MELISSA MANCHESTER-Midnight Blue
{Aeixla)

EAGLES— One Of These Mights (Asylum)
DOOME BROTHERS—Toke Me In Your Arms
(W)

* PRIME MOVERS:

THE CAPTAIN E TENNILLE=Love 'Will Keep Us
Together (A&M}

MICHAEL MBURPHET-Widliee {Epic)

FAUL McCARTNET & WINGS—Listen To What
The Man Said (Capilod)

BREAKOUTS:

EAGLES=0ne 0 These Nights (Asylem)
REROSMITH~5weet Emotions (Calumbia)
PALUL McCARTNEY & WINGS—Listan To Whai
fhe Man Said (Capitol)

WABC—New York City

& DOOBIE BROTHERS—Take Me In Your
Arms (W.B.)
& MICHAEL MURPHEY—Wildfire (Epic)
D FRANKIE VALLI-Swarin' Ta God (Pri-
vate Stock) 9-2
* MAJOR HARRIS—Love Won't Let Me
Wait (Atlantic) 20-13
WPLX-FM—New York City

® }lﬂ'}muﬂ.—ﬂm Queen (Big
L]

& GLADYS KNIGHT-The Way We Were/
Try To Remember (Buddah)

# THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (AEM) 1911

+ TAVARES —Remember What | Told You
(Capitol) 20-12

WBBF—Rochester, N.Y.

& GRAND FUNK—Bad Time (Capitol)

o MIKE POST—Rockiord Files (MGM)

+ THE CAPTAIN & TENNILLE—Love Will
Keep Us Together (ARM) 29-9

* ﬁl}lﬂlﬂ. MURPHEY —Wildfire (Epic)

Ploglist Top Add Ons @
Ployist Pime Movers %

WRKOD - Boston

o MELISSA MAMCHESTER—Midnight
Blue (Arista)

® EAGLES—-One Of These Nights (Asy-
lum)

* g’uﬁﬁ COLTER—I'm Not Lisa (Capitol)

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 24.15

WBI-FM —Baston

o MELISSA MANCHESTER—Midnight
Blue (Arista)

o DAVID BOWIE—Fame (RCA)

+ AEROSMITH—Sweet Emotions (Co-
lumbia) 38-20

* PAUL McCARTHEY & WINGS—Listen
ToWhat The Man Said (Captiol) 20-7

WVBF-FM—Framingham, Mass.

@ AEROSMITH—Sweet Emotions (Co-
lumbia)

® TAVARES—Remember What | Told You
(Capitol)

* LINDA RONSTADT-When Will | Be
Loved (Capitol) 12-5

“ THE CAPTAIN & TENNILLE-Love Will
Keep Us Together (A&M) 27-4

WPRO-Providence
o GLEN CAMPBELL-Rhinestone Cow.
boy (Capitol)
& KAREN ALEXARDER-Isn't It Always
Love (W.B.)
D HAROLD MELVIN-Bad Luck (Phila-
delphia International) 23-3
* gl‘:lﬂ'l.lﬂ. MURPHEY-Wildfire (Epic)

WORC—Worcester, Mass.

@ BEE GEES—Jive Talkin' (Atlantic)

« BOBBY MARTIN~Man Was Made To
Love Woman (island)

*,;?Eliﬁlm ~Sister Golden Hair (W.B.)

* ﬂlﬂ IAN-At Seventeen (Columbia)

WDRC—Hartford -
& PAUL McCARTNEY & WINGS—Listen
To What The Man Said (Capitol)
» JESSI COLTER-1'm Not Lisa (Capitol)
* ﬁtll:lﬂ. MURPHEY -Wildfire (Epic)
D+ VAN McCOY—Hustle (Avca) 28-21

WPOP-Hartford
e JOE SIMON-Get Down, Get Down

(Spring) o
o MELISSA MANCHESTER-Midnight
Blue (Arista)
D& VAN McCOY—Hustle (Avea) 16.5
+ LINDA RONSTADT—When Will | Be
Loved (Capitol) 22-12

. IE!E;.EE—GM 0f These Nights (Asy-
um

® RINGD STARR-—Goodnight Vienna
(Apple) _

* PAUL McCARTNEY & WINGS—Listen
ToWhat The Man Said (Capitol) 26-20

* OLIVIA NEWTON-JOHN—Please Mr.
Please (MCA) Ex-27

L mmea s riames s —

WPTR—Albany
® JUSTIN HAYWARD & JOHN LODGE-|
Dreamed Last Night (Threshold)
® WAR-Why Can'tWe Be Friends (UA.)
* ﬁ COLTER—I'm Not Lisa (Capitol)
# GWEN McCRAE-Rockin' Chair (Cat)
30.-22

“Copyright 1975 Billboard Publiv..
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may be raproduced, stored In a re-
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Radio-TV Programming

Vox Jox

LOS ANGELES—Ruth Meyer,
undoubtedly one of the top program
directors in the Top 40 field, has de-
parted WNEW-AM in New York, to
Join WMCA, a two-way talk station
in New York. This has two signifi-
cances: One, she once programmed
WMCA when it was a rocker. Two,
she’s another of the programming
victims of WNEW-AM and she joins
the ranks of the program directors

who have passed through the doors
of the Metromedia flagship station
leaving hardly a shadow on the wall.

* * *

Harv Moore is the new program
director of WYSL in Buffalo, N.Y.:
he'd been at WPGC in Washington
previously as program director and
everything else during about a 12-
year span. He'll do the 6-10 show in

Request Lines Create
Listener Participation

® Continned from page 18

lecuon s usually an oldie, we make
good use of our request lines in
keeping our oldie list keyed to lis-
tener tastes.”

Jocks on cach shift assemble their
music racks to correspond with the
listing on a diagrammed clock which
lists titles to be played in each seg-
ment of the day. The night rotation,
when the station takes dead aim at
teenager listeners, features a rotation
of 30 records and the top 10 may
come up as many as three times an
hour. The daytime play differs from
the night because the audience is
different. On a recent list, Freddy
Fender's “Before The Last Tear-
drops Fall” and John Denver’s
“Thank God I'm A Country Boy,”
were in the daytime rotation. Night
power tunes were B. J. Thomas'
“Hey, Won’t You Play” and Elton
John's “Philadelphia Freedom,”
and “Killer Queen,” by Queen.

There are oldies on the daytime
list which listeners wouldn't want to
hear on successive days and they go
on a weekly rotation. The hot rota-
tion of oldies on a recent night had
“The Night Chicago Died” and the
Heywood's “Billie, Don’t Be A
HET-‘D."

“We have our rotation broken
down into male and female and play
specific records to pull a specific
sex,” Bob Laurence explains. “For
example, ‘Killer Queen’ is a good
male bet.”

“We're on an eight-commercial-
per-hour limit in contrast to a com-
petitor who runs 18 per hour,” says

Syndicator

NEW YORK-London Wave-
length, with some B0 outlets in the
fold, is shooting to boost the total
number of stations handling its
syndicated shows to 150 by Septem-
ber of this year.

It might sound like an ambitious
task, but Michael Vaughan, presi-
dent of the firm, is confident of the
outcome, especially with his latest
offering now on hand—*The Stones
Story,” a seven-hour program fea-
turing the Rolling Stones.

The show, produced by the BBC,
revolves around “live™ and studio
recorded works by the English
group, as well as several interviews
with band members. Ratio of music
to talk time is 60-40.

If leverage is a necessary ingredi-
ent for expanding a syndication net-
work, Vaughan feels that he has the
right commodity in the Stones. With
the group about to embark on a 42-
date tour of the U.S., across-the-
board market impact can be ex-
pected, and if radio wants to join the
syndication bandwagon all roads
lead to London Wavelength. The

Mark Wodlinger. “*We play no LPs,
only cartridges, feeling they give us
better sound reproduction. We play
no albums. An album may have 15
or 18 titles on of which only one is a
really top seller, We do print a listing
of 29 top-selling singles and 10 top
albums which is distributed to 6,000
area retailers weekly.”

KBEQ jocks are low-profile,
young, good voices, enthusiastic
types. No personality building-up.
The format is tight and a high pre-
mium is put on execution. The
moming man is a bit more talky
than the evening ones; the evening
men are more upbeat.

“Q Tips"” are public service an-
nouncements scheduled hourly, A
“Super Q School Council,” com-
posed of editors and managers of
school newspapers from 100-plus
area high schools, comes in for din-
ner meetings a couple of times a
year, a maneuver aimed at keeping a
tighter finger on the teen pulse.

As for promos, there's something
going all the time. A $1,000 prize if
“You say ‘Super Q" plays the favor-
ites when you answer the phone.”

“Every three months we review
our listing of 500 oldies, throwing
out some, adding new ones,” says
Mark Wodlinger.

“We've surprised a lotof people in
the market who thought we would
disappear quickly into the wood-
work,” he adds. “We opened on Au-
gust 17, 1973, with a 2.8 Hooper and
the climb has been healthy and
steady to the one of March, 1975,
which showed we had 14.5 percent
of the total rated time periods.”

By CLAUDE HALL

Buffalo, following. ... Jack Mindy
reports that he and mid-day person-
ality John Simmons have departed
WHEN in Syracuse, N.Y.; both are
looking and Mindy, a good moming
personality, can be reached at 315-
637-5432. ... Jay Marvin reports
that he has resigned as music direc-
tor of WWOD in Lynchburg, VA., to
head for a Texas radio station. “If
Gerry Pine or any of the old Del Rio
CGang read this, they can find out
where I'm at by contacting Mike
Kyle at KWMC in Del Rio, Would
like to hear from them.”

* * ¥

There's a new lineup at KRKT in
Albany, Ore. New Program director
is Marv (Chris Allen) Carstens, pro-
moted from music director. Larry
(Charlie Daniels) Blair, is now music
director. Rest of staff includes Bill
O'Brien in the morning slot and J. P.
Lucas in the evenings, “We're look-
ing for part-timers with some coun-
try experience. Sex, no object. Good
money.”

b " *

Bro. John Walton, air personality
at KILE, Galveston, Tex., Top 40
station, would like 1o work in a big-
ger market on a personality type Top
40 operation. His number is 1-713-
744-0195. ... Note to L. Jeffrey
Hunt, program director of WHAG
in Hagerstown, MD. and Stacy
Drake at WHAG: Looks as if that
scene was a mess. But | think Il just
let sleeping signals “sign off™ on
their own. . .. The lineup at WY 0O,
an AM-FM combo that bills itself as
U-100 in Minneapolis, features
Jerry Brooke 9-noon, music director
Bob Hall noon-3 p.m., program di-
rector Rob Sherwood 3-6 p.m., Tom
(Chucker Morgan) Watson 6-10
p.m., Steve Steele 10 p.m.-2 a.m.,
and Art Snow 2-6 a.m. The station is
looking for a heavy Top 40 morning
personality; good money.

* k&

Ach, the typo gremlins of the
printing plant were at work against
me the past couple of weeks—tried to
get a ballot into the book so that ev-
eryone could vote on their favorite
record promotion men. Would you
guys hunt around the radio section
and—if you see a ballot—fill it out.
Mail as soon as possible to me in Los

Seeks Expansion

By JIM MELANSON

firm 1s the exclusive U.5. distributor
of contemporary music syndication
shows from the BBC.

While the Stones broadcast is
being eyed by Vaughan as a hot
commaodity, by no means is he look-
ing at it as the end all. He can't af-
ford to, as outlets signing up with the
network do so on a two-year basis,
with 45 hours of programming guar-
anteed per year.

Formed in September of last year,
the Network is already well on its
way Lo meeung its side of first year
commitments. The Stones show
“Rolling Stones Story”™ marks the
company's third offering, the first
two being a 24-hour *“Story Of
Rock™ broadcast and a four-hour
“Who's Who" program.

Slated for release later this sum-
mer are 14 additional hours of pro-
gramming—a six-hour Beach Boy
program, a $ix-hour Simon & Gar-
funkel broadcast and a two-hour
Jeft Beck show.

Stations are signed on an exclu-
sive basis in their respective markets,
continues Vaughan. Commercial
time for each program is eight min-

utes per hour, with four minutes go-
ing to the individual station and the
remaining four to London
Wavelength.

Given the programming on a one-
time basis, stations are expected to
air the shows within the 7 p.m. to
midnight time-slot, Monday
through Friday, or the noon to mid-
night slot on Saturday and Sunday.

At present, the London
Wavelength Programming Network
covers some 85 percent of the top 50
markets, says Vaughan. He claims
that approximately 40 percent of the
first 60 stations airing “The Story Of

Rock™ used the show for ARBs.

As for the future, Vaughan also
sees potential in a MOR syndication
network. He says that four stations
have signed already, and he expects
more shortly. One of the first offer-
ings here will be a 14-hour Bing
Crosby program, narrated by
Douglas Fairbanks, Jr. As with the
pop programs, all MOR shows will
be produced by the BBC, Also on
the horizon is a re-syndication of a
I 3-hour Beatle show.

www.americanradiohistorv. com

Angeles. I'll tabulate the votes and
print a final ballot of a majority of
the front-runners so you can again
vote your choices for the big win-

ners.
E b i

Emest Gorgia, who uses Emie G
as an air name, has joined WVOW
in Logan, W.Va., as
air personality and
music  director.
He'd been with
WLOG in that city
for more than six
. years. Rest of staff
at WVOW includes
Bob Weisner 6-
noon, Garey Camp-
bell and Denny James 6 p.m. to |
a.m. Gorgia does noon-6 p.m. ...
New program director of WIHN,
stereo station in Bloomington, 111, is
Doug Lane, who says: “Will you
mention that Doug Blair, who I'm
replacing is looking? He's a super
production man with a great set of
pipes and comes complete with his
own Moog. We can forward any-
thing to him from the station.”
Lineup includes Tony Taylor 6-
noon, Lane noon-5 p.m., John Kea-
ton 5-10 p.m., Larry Kirin until 2
a.m., with Sundays worked by Stu
Salowitz, Steve Berger, and Dean
Spencer. And Lane adds: “We are
featuring the King Biscuit Flower
Hour and BBC Presents and are very
happy with them."

* L *

Amold Katinsky is now promotion
director of WGST in Atlanta. He
used to be promotion director for
Metromedia’s WNEW-AM in New
York, thus the past-connection with
WGST general manager Dick Carr,
who, just coincidentally, has a lot of
WNEW old-timers with him in At-
lanta. . . . Bill Jeffreys, assistant mu-
sic director of WAAC in Terre
Haute, Ind., reports that the station
has modified its format to uptempo
MOR and now plays a lot of singles
and seeks better record service. ...
Don Kames reports that WSUF,
country station in Long Island, N.Y .,
burned down the other day and he's
out of work. Says it's going to take
120 days to get the station going
apgain “and I can’t afford to work at
half salary through that time.” His
phone is 516-981-1377. He was man-
ager, but is a former program direc-
tor and might be interested in both
possibilities.

* L L

Ran into Beb Gowa on the street
the other day and he gave me a copy
of a Wolfman Jack aircheck. Gowa
is one of the all-time collectors of old
radio trivia such as airchecks and
station promotional items and ob-
scure nonsense. K them in a ga-
rage in the San Fernando Valley. If
you'd like to chat about trivia, Bob’s
number is 213-388-5639. ... An-
other radio buff is A. Tobia, 3101 B
Edmonton St., Bakersfield, Calif.
93309. Wants airchecks of Alan
Freed and any other New York jock
of the circa 1954-64 period.

* * *

Bwana J. J. Stone at KFH in
Wichita sent me an 8-track cartridge
of his on-air funnies. Has his own la-
bel, etc. Are Your selling these
things Stone? Very funny stuff. ...
Alan Prince, Moselstr. 23, 4307 Ket-
twig, West Germany, works as a disk
Jockey over there and is “very inter-
ested in getting in contact with a
deejay in the U.S., if possible in New
York. I would like to exchange new
records and info.”

* * *

Here are a few of the persons
who've registered for the eighth an-

nual International Radio Program-
ming Forum in San Francisco this
August: Harold Moore and John
Lego, KHOW, Denver; Steve Dick-
off, WEAQ, Eau Claire, Wis., Rusty
Shaffer, KBOL in Boulder, Colo.;
Scott Morgan, KOMO, Seattle;
Jerry Groner, KRZY, Albuguerque,
N.M.: Bill Huie, TRAV, Atlanta; R.
Heming, 3XY, Australia: Wayne
Jordan, KXL, Portland; Desiree
Varvir and Allen Marsh, Western
Michigan University; Alexander
Tanger, GCC Communications in
Massachusetts; and Dick Hyatt,
WBPM in Kingston, N.Y. The Fo-
rum is looking pood at the moment.
Find one of the registration blanks
and register now in order to take ad-
vantage of the discount on both reg-
istration and on the hotel rooms.

w L] i

[ know that a lot of you remember
{Continued on page 25)

BubblingUnderThe

__HOT100

101-THIRD RATE ROMANCE, The Amazing
Rhythm Aces, ABC 12078

102-SURE FEELS GOOD, Elvin Bishop, Capri-
corn 0237 (Warner Bros.)

103-BEAUTIFUL LOSER, Bob Seger, Capitol
4062

104 -THINK TWICE, Donald Byrd, Blue Mote
650 (United Artists)

105-LOVE HURTS, Nazareth, A&M 1671

106—~HOMEY BABY (Be Mine), Innervision, Pri-
vate Stock 45016

107-TOO LATE TO WORRY, TOO BLUE TO CRY,
Ronnie Milsap, RCA 10228

108—CHRISTINA, Terry Jacks, Private Stock
450231

109—FALLIN' IN LOVE, Hamilton, Joe Frank And
Reynolds, Playboy 6024

110—PARADISE, Ted Neeley, Uinited Artists 644

BubblingUnderThe

Top LPs

201 -CHARLIE MICH, Greatest Hits, RCA APLI1-
0857

202 —-SPARKS, Propaganda, |sland ILPS 9312

203—RUSTY WEIR, Don't i Make You Wanna
Dance, 20th Century T 469

204 —HUBERT LAWS, The Chicago Theme, CT
6058 51 (Motown)

205—STEAKERS WHEEL, Right or Wrong, AEM
SP 4517

206—THE BEALU BRUMBMELS, Warner Bros. BS
2842

207-URDISPUTED TRUTH, Cosmic Truth,
Gordy G6-970 S1 (Motown)

208-TRAMMPS, Golden Fleece KC 33163
(Epic/Columbia)

209-THE EARL SCRUGGS REVUE, Anniversary
Special Volume One, Columbia PC 33416

210-SYRERGY, Electromic Reafizations For
Reck Orchestra, Passport PPSD 98009

45 rpm RECORDS

BY MAIL

All Original Artists

1949 thru 1972
pop = couniry = rock
soul » big band
all-time favorites
FOR CATALOG of 6000 titles
send $1.50 (ne c.oa's) |
For fastest service,
send money order.

It AlIR MAIL is desired for catalog
» U.S. and APQ/FPO addressas, add $1.00
« |[pimmational, add $1.50
payaDie in UGS, Tunds

BLUE NOTE RECORD SHOP

1568 Central Avaenue

Albany, New York 12206, U.5.A
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LOS ANGELES—Bob James, CTI's “in-house™ ar-
Tanger, $ees arrangers moving more into areas formerly
assigned to producers.

Having just a&red his first LP for CT]1 Gabor
Szabo’s third effort for the company—James points out
that he is doing more of the functions which a&r men
have handled like selecting musicians, picking material
and coming up with concepts.

Also significant about the Szabo LP is that James is
the first producer outside of label owner Creed Taylor
to produce a CT1 artist.

James is a multi-force in music, writing charts for
such CTI artists as Grover Washington Jr., Hubert
Laws, Phil Upchurch and Szabo this year. Three years
ago he began arranging music for CTI acts and han-
dled eight LPs the initial year and six last year.

He also does the charts for his own LPs—two already
out and both hits. He finds there is a lot less preplanned
material in his projects. “I used to write an arrange-
ment in which everything was completely laid out,” he
says. “Now, with multi-track recording techniques, our
records seem (o evolve on the spot rather than being
preplanned.

“And when they evolve, the arranger is more in-
volved in the creative process with the artist and pro-
ducer. Like there may be a great rhythm that has been
developed and we'd say don’t touch that or it needs a
little more weight, so I'll have to add horns. It's usually
at that point that the arrangement takes shape.”

James explains that he brings in a sketch or skeleton
idea for the rhythm players and once they have cut
their tracks, he often takes the tape home and listens
40-50 times to determine what instruments he'll need.

He appreciates the flexibility of adding elements as
he goes along. “The performances tend to be freer and
more exciting,” that way, he says. But working piece by
piece does slow down the project, he admits. And itcan
take upwards of three months to do an LF.

It took James three days to complete rhythm tracks
for Grover Washington’s next LP. “We don’t know
whether we'll have strings or horns. But it's great to

i e s
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__JazzBeat

_Jazz
Arrangers Branching Into A&R

i Bob James Of CTI Envisions a Widening Field

By ELIOT TIEGEL

Bruce Talamon photo
Bob James: playing and arranging are full-time gigs.

have that luxury of living with the tapes and getting
suggestion input from Creed and Grover.”
James says he tries to keep his writlen instructions (o
a mimimum and to have a structure which can be
added to later, “But | want the improvisational feel. I 1
write too much the players tend to be intimidated and
play more safe. If you have too much of a structured,
complicated arrangement, everyone concentrates on
playing the arrangement and the excitement of the solo
is lost.”
Occasionally James knows what instrumentation he
{Continued on page 38)
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Sebesky, Hanna Into Teaching

LOS ANGELES—Pat Williams guest conducted
the USC Jazz Ensemble playing works from his
Grammy nominated LP, “Threshold.” Tom Scott
guested as solo artist May 19 for the B p.m. per-
formance in Bovard Auditorium. . . . Frank Foster
put together a 20-piece band for a “Highlights
In Jazz" concert at NYU's Loeb Student Union
June B. Chet Baker is also listed on the bill,

Hear Johnny Hammond is moving to Fantasy
from CTI but is still on the CTI summer concer
package touring the West Coast. . .. David Axel-
rod's first LP for Yerve is titled "Senously Deep"
and among the players on the sessions last week
were Joe Sample, keyboards; Jim Hughart, bass;
John Morell, guitar; Billy Fender, guitar, Gary
Coleman, wibes; Mailoto Correa, percussion;
Leon “Ndugu"” Chancler, drums; Snooky Young,
trumpet; Allen DeRienzo, trumpet; Jimmy Cleve-
land, trombone; Dick Hyde, trombone; lerome
Richardson, reeds; Ernie Watts, reeds; Jay Mig-
liori, reeds.

Les McCann performs June 28 at a UCLA Ex-
tension one-day workshop on creative potential
from 9 a.m.-4:30 p.m. in Schoenberg Hall, room
1200. .. . Lots of activity in the Bay Area, with
Benny Goodman and his sextet at the Circle Star
Theater, San Carlos, June 7-8; Oscar Brown Ir. in
his ninth month with Jon Hendrick’s "Evolution
Of The Blues" show at the Broadway Theater in
San Francisco; the Great American Music Hall
(5.F.) presenting Hamplon Hawes June 7; Bill
Evans with Eddie Gomez and Eliot Zigmund June
13-14 and Sonny Rollins, June 20-21; Keystone
Korner (5.F.) booking Rahsaan Roland Kirk and
the Vibration Society June 27-July 1 followed by
Pharoah Sanders, Solar Productions began a
“Get Jazzed"” senes at the Orpheum Theater in
S.F. with Stanley Turrentine, Norman Connors,
lean Carn and Eddie Henderson. May 30, Jimmy
Smith, Bobby Hutcherson and Charles Lloyd
May 31 and John Handy and Michael White June
1. Finally, Teddy Wilson played the El Matador in
S.F. May 27-31.

Randy Yan Horn launched his 16-piece band
May 30 at King Arthur's in Canoga Park, Calif.
Band, which uses five vocalists as its saxophone
section, is called The Swingin' Singin' '75. Band
has already played Donte's.

Items for Jarz Beat should be sent to Bill
board, 9000 Sunset Blvd., Los Angeles, Calif.
90069,

PHILADELPHIA—-Don Sebesky

and Roland Hanna have been
added 1o the jazz workshop of the
Wilmington Music School this sum-
meET.

Sebesky will join trombonist Alan
Raph in teaching jazz composition
and arranging for the workshop
starting June 15. Hanna, pianist at
many New York clubs, will partici-
pate in the performing workshop
sessions for students of all ages.

The workshop is limited to ad-
vanced high school and college stu-

U.S. Jazz Tour
For U.S.S.R.

LOS ANGELES—A five-city lour
of the Soviet Union by-a group of 16
jazz. musicians is being developed
by the U.S. State Department and
the Soviet government. The tour,
beginning June 13 and running
through July 9, will feature the New
York Jazz Repertory Company per-
forming the music of Louis Arm-
strong.

Featured players include drum-
mer Bobby Rosengarden, pianist
Dick Hyman, bassist George Duvi-
vier, trumpeters Joe Newman and
Ermnie Royal, saxophonist Bob Wil-
bur and trombonist Eddie Bert.

The concerts will be presented in
two parts, each featuring a period of
Armstrong's life. These musical pro-
grams were onginally presented as
part of the Repertory Company's
past season, under the direction of
veteran jazz promoter George Wein.,

The New York concerts were re-
corded by Atlantic Records and the
package 15 scheduled for release next
month.

dents. The workshop concentrates
on performing, composing and ar-
ranging.

10 Conceris Booked
At Oakland Univ.

DETROIT—Ten jazz concerts are
scheduled for the summer season at
the "75 Meadow Brook Music Festi-
val on the campus of Oakland Univ,
in nearby Rochester.

Beginning June 27 with George
Shearing, the attractions will include
Sarah Vaughan, an evening devoted
to the big band nostalgic sounds of
the late Glenn Miller, Marian
McPartland, the Presérvation Hall
Jazz Band of New Orleans. Benny
Goodman and his Sextet, Woody
Herman's Herd, Two Generations of
Brubeck and pianist Roger Williams
on successive Friday nights through
Aug. 29,

Classical and pop concerts also

are booked for Saturdays and Sun-
days.

Music Business
Probed At UCLA

LOS ANGELES—The inner
workings of the music publishing
business will be discussed by song-
writer Paul Williams and singer
Barry White during the UCLA Ex-
tension series, “How To Make A
Phonograph Record Deal and Pub-
lish Your Songs.”

The series is set for Tuesday eve-
nings, June 24-Sept. 5%, 7 p.m.-10
p.m., in 170 Dodd Hall. UCLA.

Course coordinator Ned Shank-
man will cover the practices and re-
sources necessary for recording,
songwriting and publishing for to-
day’s market.
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MISTER MAGIC
Grover Washington Jr., Kudu KU 20 51 (Motown)

WO
Bob James, CTI 6057 51 (Matown)

EXPANSIONS
Lennie Liston Smith & The Cosmic Echoes, Flying Dutchman BDLI-

0934 (RCA)

aUN GODDESS
Ramsey Lewis, Columbia KC 33194

STEPPING INTD TOMORROW
Donald Byrd, Blue Note BN-LA36E-G (United Artists)

CHASE THE CLOUDS AWAY
Chuck Mangione, A&M 5P 4518

DISCOTHEQUE
Herbie Mann, Atlantic S0 1670

IN THE POCKET
Stanley Turrentine, Fantasy F 9478

TOM CAT
Tom Scott & LA. Express, Ode SP 77028 (AEM)

TALE SPINNIN'
Weather Report, Columbia PC 33417

FEEL LIKE MAKIN' LOVE
Roberta Flack, Atlantic S0 18131

FLYING START
Blackbyrds, Fantasy F-9472

POLAR AC
Freddie Hubbard, CTI 6056 51 (Motown)

WHO IS THIS BITCH, ANYWAY?
Marlena Shaw, Blue Note BN-LA397-G (United Artists)

SOUTHERN COMFORT
Crusaders, ABC/Blue Thumb BTSY-3002.2

| NEED SOME MONEY
Eddie Hams, Atlantic 50 1669

NO MYSTERY
Return To Forever Featuring Chick Corea, Polydar PD 6512

SURVIVAL OF THE FITTEST
The Headhunters, Arista AL 4038

PIECES OF DREAMS
Stanley Turrentine, Fantasy F-9465

BAD BENSON
George Benson, CT1 6045 51 (Motown)

MIDNIGHT BAND: THE FIRST MINUTE OF A NEW DAY
Gil Seott-Heron & Brnian lackson, Arista A 4030

SILYER 'N BRASS
Horace Silver, Blue Note BN-LA406-G (United Artists)

THE AURA WILL PREVAIL
George Duke, BASF/MPS MC 25613

BODY HEAT
Quincy Jones, ARM SP 3617

THE BRECKER BROTHERS
Arista AL 4037

CARNEGIE HALL COMCERT Vol. 1
Gerry Mulligan & Chet Baker, CTI 6054 51 (Motwon)

GOODBYE
Gene Ammons, Prestige 10093 (Fantasy)

CANYON LADY
loe Henderson, Milestone 9057 (Fantasy)

PLAYS BIRD WITH STRINGS
Supersax, Capitol ST 11371

NATIVE DANCER
Wayne Shorter, Columbia PC 33418

THRUST
Herbie Hancock, Columbia PC 32965

ATLANTIS
McCoy Tyner, Milestone 5500 (Fantasy)

NEVER CAN SAY GOODBYE
Sonny Stitt, Cadet CA 60040 (Chess/lanus)

THE SUGAR MAN
Stanley Turrentine, CT1 6052 51 (Motown)

CONSCIOUSNESS
Pat Martino, Muse 5039

DIZIY GILLESPE'S BIG 4
Pablo 2310 719 (RCA)

CHILDREN OF LIMA
Woody Herman & The Thundering Herd with The Houston Symphony
Drchestra, Fantasy F 9477

PORTRAITS OF DUKE ELLINGTON
Joe Pass, Pahlo 2310 716 (RCA)

TANGERINE
Dexter Gordon, Prestige 10091 (Fantasy)

INTUITION
Bill Evans, Fantasy F 9475
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Sillboard g i g bl %x jox JI_IST RELEASED!
g SU = -
et ook o oyl ® Continwed from page 23
racys Pl ooyl Buzz Lawrence and wonder what
o o has happened to him lately. Buzz is
photocopying, recording responsible, more than any person,
t8ins it ol sl for the success of KHOW in Denver
priar wrillan permession of % 4
the publisher a station that he used to program
™ and do the morning show at. Well,
Buzz is now in the VA Hospital in
These are best selling middle-of-the-read singles compiled from Houston. Big cancer problem. His
E national retail sales and radio station air play listed in rank order, home address is: 778 Baitswood
Drive, Apt. 2, Houston, Tex., 77024,
1 3 ¢ and his phone is 713-493-6372. If
. there’s no answer, it's because he's
g ¥ i TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) temporarily in the hospital. 1 would
appreciate it il everyone who has a ;
1 9 WILDFIRE second would call or write Buzz, just =
Michael Murphey, Epic S00B4 (CBS) (Mystery, BMI) to keep him from getting too rusty . 4
199 =l i Hmmr. Aista 0116 about radio and what's going on. s
(New York Times/Rumankan Pichleworks, BMI) ¥ R TR Py
3| 7| 7| oOwoDArs - = N R ——
Chicago, Columbia 10131 (Make Me Smile/Big Elk, ASCAP) [ ey 2 ! N
& | 1 )11 | LOVE WILL KEEP US TOGETHER Sty e hiR s
Captain & Tennille, ABM 1672 (Oan Kirshner, BMI) a ay celebration, according to J l Wh'
5| 2| 9| wonderruL sy manager Bill Burgess, and would 0€ 1tburn’s
Don McLean, United Artists 614 (Unart/Yahweh, BMI) like to talk to country artists via bee-
RRE=G ———" wpeinnie il | TP EASY LISTENING
erica, Warner Bros. arner Bros., tati 475. o
7 ; SER WL 1 B L S u-::r; at 305-425 Dﬁlfj' Rnr;_
R — sy | RECORDS 1961-1974
8 12 ILL PLAY FOR YOU WDHF in Chicago, reports that he
Seals & Crofts, Warner Bros. 8075 (Dawnbreaker, BMI) got ripped off for $400 on an oldie ]
b 7 IIHHET:ﬂTHEMm{H i B LP deal. Warns everyone to be care- The record book of charted music
anya TUcaw, Nuse U3, GUI, full about cashing personal checks ’ T
Gladys Knight & The Pips, Buddah 463 (Colgems, ASCAP/Chappell, ASCAF) P ol . . . . : i
11 4 THE LAST PICASSO more, Los Angeles promotion man, The authority on Easy Listening music is
12 11 ONLY YESTERDAY DAR and talk with him. . . .
Carpenters, ABM 1677 (Aimo/Sweet Harmony/Hammer & Nails, ASCAF) Every page packed with useful information,
13 3 EVERYTIME YOU TOUCH ME (1 Get H * * * 1 i very song title and artist to make
Charlie Rich, Epic B-50103 {Eﬂiumtllil] I[HI;E.‘:IBHI#MIIF! R, ASCAF) _ lﬂ‘ﬂl'l.ld ng, E;;.TE y ESEI g Li - "~ha f
a 4 Em“ mlgﬂ:ﬁ_ 1328 (Warner Bros.) (Moose, CAPAC) Rﬂmnrg:r:éaﬁzijﬂ?: ; 1hl:a:;m J::.hn i N 55 A oy 5T
an + MEQIEE Brner oros. 0058, 1 in 5 - |
15 8 |  AND THEN THERE WAS GINA geles. John's idea is to put together 1961 through 1974. Includes a complete Artist
Bobby Galdsboro, United Adtists 633 (Usart/Pen In Hand, BMI) four or five major programming Section, as well as a complete section arranged
16 13 99 MILES FROM LA. . names under this banner of John by title.
Abert Hammond, Mums B-6037 (Calumbia) P
(Landers-Roberts./April/Casa David. ASCAP) Rook & Associates. ... Steve An- Features:
17 5 SWEARIN' TO GOD drews is leaving WPIX in New York : ! . e
Frankie Valli, Private Stock 45021 (Hearts Delight/Caseyem/Desidera, BMI) and is looking for a new position; * Date (month/day/year) record first hit charts %
18 6 PLEASE TELL HIM THAT | SAID HELLD -BRO- : « Hi 1t1
Debbie Campbell, Playboy 6037 (Chrysalis, ASCAP) ﬁ::tﬂfﬂ?lfg;l'm 'ilhl'ill:ic:hhrt ‘:i“l"l' Highest charted position T
19 6 CONEY ISLAND i » Total weeks on charts s
Herb Alpert & The TJ.8., ASM 1688 (Almo, ASCAF) probably succeed, but not with him B EZ N O S T -
2 12 MISTY on board; he's looking and can be : ©
Ray Stevens, Barnaby 614 (Chess/Janus) (Vernon, ASCAP) reached at 215-444-5323, « Plus, a quick reference to spot Top 10 and I
21 8 I'M NOT LISA
Jessi Calter, Capitol 4009 (Baran, BMI) * * % No. 1 records. g
22 5 DING-A-DONG - -
Teach-In, Philips 40800 (Phonogram) (Dayglow, ASCAP) Chuck Blore and Bob Hamilton g -
23 4 Emﬁ —— S invited me to the Blore studios last E‘?erythln yo“ “eed at E
orres Albert, ermala inbemationsl, week and [ stood-in while they pro- - = o
24 4 mw&n“ 40400 (MCA) (Tarks, ASCAP) duced one of l]'lje rpjni—dramas that yﬂ“r tl“gertlps“' o
the firm is syndicating now. Fantas- —
25 10 ANYTIME ; 3
Frank Sinatra, Reprise 1327 (Warner Bros.) (Spanka, BMI) tic fun. I'd tell you that I even was e . ———
26 5 THE HUSTLE . “one of the crowd” on one of the ses- e e
#‘m’:‘:'m”ﬁ:’ B&HH. Soul City Symphany, Avco 4653 (Van McCay/Warner- sions, but Chuck would probably get i —
77 7 mn[ DANCING in trouble with Bill Baldwin for hir-
Carly Siman, Elekira 45246 (C'est/Jacob, ASCAP) ing non-skilled labor. In any case, it
28 3 E‘ﬂﬂ le'!n“ E“k:tmllgllg{s: Gewa-Coliribia, BN was quite interesting (o note the de-
diefinidingne Atcod il P votion and work put into those mini-
Fa] 5 SUSANNA'S SONG (In The California Morning) :
Jery Cole & Trinity, Warner Bros./Midget 8101 (Moppet, BMI) dramas. Chuck was one of the lead
30 7 SMILE ON ME actors on this particular session. Will
Romnie & Natalie O'Hara, Legacy 104 (Happy Girl, ASCAP) Scott did engineering, though Ham-
31 15 THE LAST FAREWELL
oy o s sovaly ol conicl-aaid
2 4 |  WHAT TIME OF DAY EHEP '
Billy Thunderklond & The Chieftones, 20th Century 2181 (Sawgrass, BMI) - ” "
3 RHINESTONE COWBOY | i
Glen Campbell, Capitol 4095 (20th Century/House Of Weiss, ASCAP) Chris Lane hﬂﬁjﬂll’lﬁd WGBS, the IHEIUdlng a Trivia Section and a Photo Section
M| 36| 3 | DREAMED LAST NIGHT country music operation in Los An- . - - ,
Justin Hayward & John Lodge, Threshold 67019 (London) (Justumes, ASCAF) geles. Lane continues to do his auto- of the top 40 Easy Listening artists. [t's a must
£ 4 %}mﬁf&m” S e mation country package for Pro- book for the professional, as well as the serious
% 2 WOODEN HEART gramme Shoppe, Los Angeles. By music lover. Order your copy today! N
Bobby Vinton, ABC 12100 (Gladys, ASCAF) the way, I understand that Corky = 3 ULt o
3 10 |  WHEN THE LOVE LIGHT SHINES Mabéery.is: ilso doing weekends Qnly $35 pestpard in US.As huve the comp ©o
The Boomes, Motown 1334 (Stone Agate, BMI) KGBS-AM-FM. The stati Reenrd Resear it
38 2 HHSE MR. PLEASE now at i - B E ¢ slalbon e i s — I Collectinn ”.rul.'lL'_hl i
Dlivia Newton-lohn, MCA 40418 (Blue Gum, ASCAP) features besides Lane and Mayberry |1 ok Below? [
19 ml LISTEN TO WHAT THE MAN SAID air personalities Bobby Morgan, |; Mail to ecnrd Lhee :
- : ‘:n"ﬁ Capital *E% {EWW- BMI) Brad Edwards, Kris Erik Stevens, | ESEEH'CI‘I P.O. Box 82 :
Major Harris, Atlantic 3248, (Mighty Three/Friday's Child/WMOT, BMI) Charlotte Scot and Mike O’Connor. : Menomonee Falls, WI 53051 |
41 | IF | COULD LOVE YOU 5 x
Johnny Mays, Ranwood 1021, (Music of the Times/Pilly, ASCAP) R io F orum : Please send me the books listed below: ELTFE::]EMEHTE :
42 [ETIUTHD|  SEND IN THE CLOWNS | ad v etin e I eac |
ludy Collins, Elektra 45243 (Beautiful/Revelation, ASCAP) o Canliniied from page 18 : Top Easy Listening '61-'74 ... $25 Top Pop '74 }
Q 3| (Baby) DON'T LET IT MESS YOUR MIND pag ) Top Pop '40-'55 ... .....ou... $20 ___ Top Pop '73 i
B T R i & tors and equipment people. A cock- |4 Top Pop '55-'72 (Soft Cover). . . $30 Top LP’s '74 '
(Don Kirshner, BMI/Kirshner Songs, ASCAP) : : : i P 1
“ 2 | BURNING THING tail reception hosted by Billboard |1 Top Pop '55-'72 (Hard Cover).. $40 ___ Top LP's '73 l
Mac Davis, Columbia 3-10148 (Screen Gems-Columbia/Song Painter/Sweel will take place that evening on the : Top CEBW '49-"71 ...ocouun... §25 Top C&W '74 :
o m :‘IIE'TS-EEEHIII::IEEI rn[:-ﬂul? tl:rr_a-::c -ﬂf the Fairmont. : Top R&B 4971 ............ $35 __ Top C&W '72-'73 :
Janis lan, Columbia 10154 (Mine/April, ASCAP) Registration is $185 for those who |1 TopLP's'45-72......... ... $30 —_Top R&B '74 I
% 3 I'M NOT IN LOVE register early. This covers luncheons, |} Top R&B 7273 |
& : Hﬂ"é-"‘::‘“"f 73678 (Phonogram) (Man-Ken, BMI) the awards dinner, entrance to all |1 3 :
GSTON icie] : ) k rder for full t t accom order.
Gearge Fischoff, PIP 6503 (George Fischofi/Mourbar, ASCAP) sessions, and all work materials. ' gﬁ:‘:ﬂe:; :;;:;‘-"ad“ 3 :g E‘;’ TR u;‘“pﬂr Eifpfen:m ol
48 3 JUST LIKE ROMEQ & JULIET To register, make checks payable |} oo ' : 5
Sha Na Na, Kama Sutra 602 (Buddah) (Jobete, ASCAP/Stone Agate, BMI) to International Radio Program- | MName :
49 TR0-U-BLE ming Forum and send to Inter- | Address I
Elvis Presley, RCA 10278 (Jerry Chestnut, BMI) B . ; b o ; |
50 ROCKFORD FILES national Radio Programming Fo- : City State Zip 1
Mike Post, MGM 14772 (Leeds, ASCAP) rum, 12th floor, 9000 Sunset Blvd., |y All books based on Billboard’s charts. :
Los Angeles, Calif. 90069, i i
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Billboard SPECIAL SURVEY for Week Ending 6/14/75
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Thesa are tha slbema thel kewe Beem sdded to the
mation's kading progremive shafiors. The slbam
e ronked m onder of mmmber of stsbiens playiag
e LP. A cress-indéa sppears below shewing stations
playing specific LPs.

1 POINTER SISTERS, STEPPIN, ABC:
WNEW, KIEW, WBRU, WHKTK, WOUR, WIOT,
WORJ, WOIV, WOFM, WMMS, WQSR, KLOL.
WZZ0), KSML, KWST, KMET, KIAP, CIOM, WABYX,
WLIR, WAER, KOME, WRAS, WMMR, KLBJ, WBAS,
KFMY, KZEL, KUDL, KMYR, KSAN, KTYD, WS50M

2 PAUL McCARTMEY AND WINGS,

VENUS AND MARS, Capitol: WSHE, KGB,

CIOM, WOUR, WORL, WLIR, KZEW, WIMF, WRAS,

WNEW, WMMR, CHUM, WMMS, KLBJ, WOSR,

WZZ0, KFMY, KBP1, KZEL, KUDL, KMYR, KSAN,

WABX, WIOT, WBAB, WERL, WKTK, KWST,

WEDM. KOME, KIAP, KMET

CAMEL, SNOW GODOSE, Janus: WLIR, KSHE.

WERU, WKTK, WOUR, WIOT, WNEW, WBAB,

KCFR, WOSR, KMYR, KWST, KSML, KTYD, WPLR,

KOME, WABX, WORJ, WRAS, WAER, WMMR,

CHUM, KFMY, KLOL, KBPI, KZEL, KUDL, KSAN,

KGB, KIAP

TOD RUNDGREN, INITIATION, Bears-
ville: WABX, WERU. WOUR, WIOT., WMMR,
WIME, KSHE, WORJ, WLIR, WNEW, WQIV, WEAB,
WOFM, WMMS, WOSR, KIEL, KSML, KTYD,
RZEW, WRAS, CHUM, KLBJ, WZIQ, KFMY, KBPI,
KUDL, KMYR, KSAN, KIAP, KMET

4 EDGAR WINTER, IASMINE NIGHT-
DREAMS, Blue Sky: KLOL, WETK, WOUR,
WHCN, WABX, WIOT, WIMF, KZEW, WOR), WLIR,
WRAS. WAER, WNEW, WMMRE, WMMS, KLEI,
WEAB, WOSR, WZZ0, KFMY, KZEL, KUDL, KSAN,
KWST, KOME, KIAP, KMET, KSHE

5 BREWER AND SHIPLEY, WELCOME TO
RIDDLE BRIDGE, Capitol: KUDL, KBPI,
WHCN, WNEW, WOIV. WMMR, KSHE WRAS,
WLIR, WPLR, WOFM, KMYR, WBAB, KSML,
KFMY, WSOM, KZAP, KOME, WBRU, WKTK,
WOUR, WORJ, WOSR, KZEL. CHUM, KLBJ

6 ROLLING STONES, METAMORPHIS, Lon-
don: WIMF, WMMR, WERL, WKTK, WIOT, KTEW,
WOR), WLIR, WOIV, WHCN, WOFM, WMMS,
WOSR, KLOL, WZZ0), KSML, KSAN, KMET, WABX,
WRAS, KLBJ, KBPI, KOME, KIAP, KFMY

7 DAYID BROMBERG BAND, MIDNIGHT
ON THE WATER, Columbia: WLIR, WKTK,
WIOT, WOR), WNEW, WOIY, WZZ0, WOFM, KLOL,
KIEL, KSML, KFMY, KWST, WERU, WOUR,
WMMR, WIMF, WHCN, KLBI, WOSR, WRAS,
KMYR, KIAP, KOME

EARL SCRUGGS REVUE, ANNIVERSARY

Columbia: WOSR, WLIR, WIOT,
WORJ, WQIV, KBPL, WPLR, WQFM, KMYR, WAER,
CJOM, KZEW, WNEW, WBAB, WHCN, KLBJ, KZEL,
KWST, KZAP, WBRU, WOUR. CHUM, KFMY, KTYD

SOUTH HILLMAN, & FURRAY
BAND, TROUBLES IN PARADISE, Asylum:
WMMS, KWST, KMET, WBRU, WKTK, WOUR,
WAEX, WIOT, WZMF, WORI, WLIR, WRAS, WNEW,
WMMR, WBAB, WQSR, WZZQ, KFMY, KLOL,
KBPI, KZEL, KUDL, KZAP, KSHE

8 BEAU BRUMMELS, Warner Bros.: WLIR,
KB, WIOT, KMYR, WHCN, KSML, WOUR, WQIv,
WPLR, WOSR, KZEL, WBAB, KFMY, KTYD, RIAP,
KOME. WMMR, WORJ, KSAN, KMET, WERL,
WSDM

9 BEE GEES, MAIN COURSE, RSO: WLIR,
WOUR, WIDT, WMMR, WNEW, WOIV, WBAB,
WHCN, WOFM, WMMS, KTYD, CIOM. WABX,
WII0, KFMY, KZEL, KUDL, KWST, WSDM., KOME

w|
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DR. HOOK, BANKRUPT, Capitol: KWST,
KMET, WABX, WQIV, WOFM, WBAB, KUDL, KSAN,
WKTH, WIOT, WMMER, WLIR, WMMS, KZEL
KSML, KZAF, WOUR, WINF, KZEW, WRAS

10 LOVE CRAFT, WE LOVE YOU WHO EVER
YOU ARE, Mercury: CHUM, WMMS, WSDM,
KBFI, KFMY, KMYR, KSHE, WOQSR, KLOL, WOUR,
WETK, WIOT, KOME, WLIR, KTYD, WABX

11 ISLEY BROTHERS, THE HEAT IS ON, T-
Meck: WOUR, WHCN, WIOT, KIEW, WMMS,
WEAB, WOSR, KFMY, KZEL, KSML, KWST, KIAP

12 DAVID SANCIOUS, FOREST OF FEEL-
INGS, Epic: WHCN, KLOL, WOUR, WMMR,
WLIR, WSDM, WBRL, WBAB, WQIV, KCFR, WPLR,
CHUM -

13 PABLOD CRUISE, ABM: WKTK, WHCN,
WOUR, WNEW, WEAR, KEFI, KMYR, KSML,
KWST, KOME, KZAP

ELF, TRYING TO BURN THE SUN, MGM:
KUDL, WBAB, WLIR, WNEW, WOUR, WKTK, WiOT,
KFMY, KZAP, CJOM, WPLR
14 ATLANTIS, Polydor: WMMS, WHCN. WBAB,
_WQIV, KWST, WABX, WIOT, WLIR, WMMR. W(SR_
TIM MOORE, BEHIND THE EYES, Asy-
kum: WMMR, WOUR, WOR), WLIR, WAER, WNEW,
WEAE, KBP1. KSML, KWST
SWEET, DESOLATION BOULEVARD, Capi-
tob: KUDL, KMET, WOUR, KSHE, KSAN, WIOT,
WOIV, WMMS, KZAP, KZEL
UPP, Epic: KWST, WKTK, CIOM, WIOT, KIEL,
KZAP, KOME, WLIR, WMMS, KLOL
MICHAEL URBANIAK, FUSION lll, Co-
lumbia; WPLR, WIOT, WOFM, WBAB, KSML.
WSDM, WOUR, WNEW, WOIV. KMYR

EVON ELLIMAN, RISING SUN, Atantic:
WHCN, WMMS, KWWST, WLIR, WNEW, WMMR
JERRY RIOPELLE, ABC: KLOL KFMY,
KZEL, KSML, KIWST, WIOT

19 ROY AYERS, TEAR TO A SMILE, Polydor:
wm:n KWST, WPLR, WKTK, KSML

JACKSON FIVE, MOVING VIOLATION,

Motown: WABX, WMMS, KWST, CIOM. KMET

MFSB, UNIVERSAL LOVE, Philadelphia In-
ter.: [:.II!IH WMMS, KSML, KWST, WSDM

T T T

IZEBRA, PANIC, Polydor: WABX, WOUR,
CIOM, WKTK, WBAB

20 SLOW DAZEL, (Import) Island: WLIR,
WHCN, CHUM, KWST

THE KIDS, ANVIL CHORUS, ATCO: wagx,

KZEL, WIOT, WPLR

OLIVER NELSON, SKULL SESSION, Fly-
___ing Dutchman: KTYD, WSDM, WOUR, CHUM

SEQETUIIES. Round: WOUR, KSML, WPLR,

W

THREE PIECES, VIBES OF TRUTH, Fan-
tasy: KWST, KTYD, WSDM, CIOM

Z1 EMBRYO, SURFIN, BASF: WMMS, WOSR,
KMET

YVONNE FAIR, THE BITCH IS BLACK, Mo-
town: WMMS, KWST, KIAP

WILLIE NELSON, RED HEADED STRAN-
GER, Columbia: KLBJ, KZEL, KSML

NANCY NEVINS, Tom Cat: KZEL, KZAP,
KFMY

JOHN RENTON, HALF IN AND HALF OUT,
Reprise: WLIR, KBPL. KMYR

15 HAWKWIND, WARRIOR ON THE EDGE OF
TIME, Atco: WIMF, WIDT, CHUM, WQFM, KSHE,
WHCN, KUDL, KOME, WOUR
ROBERT KLEIN, NEW TEETH, Epic: WLIR,
WMMR, WOUR, WNEW, WFLR, KMYR, WSDM,
KOME, KZAP
SYNERGY, ELECTROMIC REALIZATIONS
FOR ROCK ORCHESTRA, WNEW,
WOUR, KSHE, WLIR, WQIV, WPLR, WHCN, CHUM,
KCFR
KENNY VANCE, VANCE 32, Atantic:
WNEW, WHCN, KWST, KZEL. WBAB, WOUR,
KSML, KZAP. WLIR

16 MICHAEL BOLOTIN, Victor: KWST, WPLR,
WIOT, WOSR, WQIV, WOUR, KMET, KSHE
FOUR TOPS, MIGHT LIGHTS HARMONY,
ABC: KWST, WOUR, WBAB, KTYD, WABX, WBRU,
KMET, KZAP

ROLLING STONES, MADE IN THE
SHADE, Rolling Stones: WLIR, WNEW, KMET
WIE %Elh.mmuuunmm
STADT, w WLIE, WETK, WMMS

22 KEVIN AYERS, SWEET DECEIVER (Im-
port), Island: WAER, KWST
BOBBY BARE, HARDTIME HUNGRIES,
RCA: KWST, KTYD
GATO, CHAPTER FOUR, ABC: KSML. WiOT
RAY CHARLES, REMAISSANCE, GRC:
KLOL, KSML
JOHNNY DARRELL, WATER GLASS FULL
OF WHISKEY, Capricorn: WOUR, KSML
JOE DRUKAS, SHAWDOW BOXING,
Southwind: WIMF, WIOT

DAVE LIEBMAN, DRUM ODE (Import),
ECM: WHCN, KMYR

GREEZY WHEELS, London: WAEX, KLBJ,
WNEW, WQIV, WPLR, WLIR, WBAB, KTYD

ISSAC HAYES, CHOCOLATE CHIP, ABC:
WNEW, WIOT, KLBJ, WBAB, KSML, KTYD, KWST,
KMET

17 THE CHICAGO THEME, THE CHICAGO
THEME, CTl: WNEW, KTYD, WSDM, CIOM,
WOUR, KLOL, WiOT

FEEIIIEEH GENEALOGIA, RCA: WOSR,
WHCN

WILSON PICKETT, JOIN ME AND LET'S
BE FREE, RCA: WIOT, KWST
JOHN SHRINE, SONGS FOR A RAINY
DAY, Columbia: KTYD, KOME

THREE DOG NIGHT, COMING DOWN
YOUR WAY, ABC: WQFM, WZZ0, WSDM, wiOT,

DAVID STEINBERG, GOODBYE TO THE
70's, Columbia: WBAB, WPLR

WBAB, KFMY, KMET WBAB, WPLR
18 JOE BECK, BECK, Mudu: KWST, WSDM, PHIL UPCHURCH, TENNEYSON, Nudu:
WHCN, WIOT, WAER, WEAB KTYD. CIOM

13, 14, 15, 16 17, 18, 19, 22

21, 22

DENYER, COLO.: KCFR-FM, Bob Stecher; 3, 12, 13

13, N, 2
16, 18, 20, 21

16 18 19, 20, 21, 22

ALBUQUERQUE, N.M.: KMYR-FM, Jeff Pallack: 1,2, 3, 5,7, 8,10, 13, 14, 15, 21, 22
ATLANTA, GA: WRAS-FM, Jim Morrison: 1,2, 1, 4, 5,6, 7, 9

ALISTIN, TEXAS: KLBI-RFM, Greg Thomas; 1,2, 3,4, 5,6, 7, 16, 21

BABYLON, LONG ISLAND: WEAB-FM, Bernie Bernard: 1,2, 3,4,5,7, 8,9, 11, 12,

BALTIMORE. MD.: WKTK-FM, John Reeve; 1,2, 3,4,5,6,7,9,10, 13,14, 19,21
CHICAGO, ILL.: WSOM-FM, Burt Burdeen; 1,2, 5, 8,9, 10, 12, 14, 15,17, 18,19, 20
CLEVELAND, DHIO:; WMMS-FM, John Gorman; 1,2, 3,4, 6,7, 9, 10, 11, 14, 18, 19, |
NEW YORK, N.Y. WOQIV-FM, Caryl Jo Streicher: 1,3,5,6,7,8,9, 12, 14, 15, 1§
ORLANDO, FLA: WORIFM, Mike Lyons: 1,2, 3,4, 5,6, 7,8, 14
PHILADELPHIA, PA: WMMR-FM, Dennis Wilen; 1, 2,3, 4,5,6,7,8,5, 12, 14,15, 18
PROVIDENCE, R.1: WERU-FM, Peter Masi; 1,2, 3,5, 6, 7, 8, 12, 16
SACRAMENTO, CA: KZAP-FM, Robert Williams; 1,2, 3,4, 5,6, 7, 8,9, 11, 13, 14,

DALLAS, TEXAS: KZEW-FM, Mike Taylor: 1, 2,3, 4, 6, 7, 9, 11
DENYER, Cal: KBPI-FM, Jean Valder; 2, 3,5, 6,7, 8, 10, 13, 14, 2

DETROIT, MICH.: WABX-FM, Jim Satet; 1, 2, 3,4, 6,7, 9, 10, 14, 16, 19, 20
DETROIT, MICH.: CIOM-FM, Bill Robertson: 1, 2, 7, 9, 13, 14, 17, 19, 20
EUGENE, ORE.: KFMY-FM, Mark Sherry; 1, 2,3, 4, 5,6, 7, 8,9, 10, 11, 13, 17, 1,

21
EUGENE, ORE : KZEL-FM, Stan Garrett; 1,2,3,4,5,7,8,9, 11, 14, 15, 18, 20, 21
HARTFORD, CONN.: WHCN FM, Paul Payton; 4, 5,6, 7,8,9,11,12, 13, 14, 15, 18,

HEMPSTEAD, M.Y. WLIR-FM, Gil Colquitt: 1,2, 3, 4,5,6,7,8,9, 10, 12, 13, 14, 15,
HOUSTON, TEXAS: KLOL-FM, Jim Hilty; 1, 3, &, 6, 7, 10, 12, 14, 17, 18, 22
JACKSON, MISS.: WIZQ-FM, Keith Carter: 1,2, 3, 4,6, 7,9, 17

KANSAS CITY: KUDL-FM, Mark Cooper: 1, 2, 3, 4, 5,7, 9, 13, 14, 15, 18 n
KINGS BEACH/TRUCKEE: KSML-FM, Bill Ashford: 1, 3,5,6, 7,8, 9,11, 13, 14, 15,

LOS ANGELES, CA.: KMET-FM, loe Callins; 1, 2,3,4,6,7,8,9, 14, 16,17, 19, 21

Following lists participating stations. Mumeral after each specifies selections programmed.
LOS ANGELES, CA.: KWEST-FM, David Perry; 1,2,3,4,7,9, 11, 13, 14, 15, 16, 18,

19,20, 21, 22

19, 0, &2

15, 16, 21

17,18, 20, 22

MILWALIKEE, WISC.: WZMF-FM, lohm Houghton; 2, 3, 4, 6, 7, 9, 15, 22
MILWAUKEE, WISC.. WOFM-FM_ Mark Bielinskic 1, 3, 5, 6, 7, 9, 14, 15, 17
NEW HAVEN, CONN: WPLR-FM, Gordon Weingarth; 3,5, 7, &, 12, 13, 14, 15, 16,

NEW YORK, N.Y. WNEW-FM, Dennis Elsas; 1, 2,3, 4,5, 7,9, 13, 14, 15, 16, 17, 18,

SAN DIEGD, CA: KGB-FM, At Schroeder; 2, 3
SAN FRANCISCO, CA.: KSAN-FM, Bannie Simmaons: 1, 2, 3, 4,
SAN JOSE, CA: KOME-FM, Ed Romig; 1,2, 3,4,5,6, 7,8, 5,
SANTA BARBARA, CA.: KTYD-FM, Laurie Cobb; 1, 3,7, 8, 9, 10,
ST. LOUIS, MO.: KSHE-FM, Shelly Grafman; 2, 3, 4, 5, 7,
SYRACUSE/UTICA, N.Y.: WOUR-FM, Steve Hunlington; 1, 2,
12, 13, 14, 15, 16, 17, 18, 18, 20, 22

SYRACUSE, N.Y.: WAER-FM, George Gilbert; 1, 3, 4, 7, 14, 18,
TAMPA, FLA.: WOSR-FM, Mark Baitaire; 1, 2,3, 4,5,6, ?  §

TORONTO, CANADA: CHUM-FM, Benjy Karch; 2, 1.5, 7, 1
TOLEDQ, OHIO: WIDT-FM, Niel Lasher: 1,2, 3, 4, 6,7, 8,5, 10, 11, 13, 14, 15, 15,

g
18,13, 14, 15,

16, 17
10, 1
34
10, 11, 14, 16, 20, 21,
10, 12, 15, 20

TV Packager Seeks LP Injunction

LOS ANGELES—The sales im-
pact of TV and magazine-advertised
LP/tape product is evident in a su-
perior court filing here. Longines-
Wittnauer, a major packager of such
product, is seeking to obtain an in-
junction to halt Comedy Produc-
tions Inc., New York, from taking a

50-master set of Ed Sullivan TV
show performances to some other
sales source.

The plaintiff complains that it
gave Bob Booker Jr. and George
Foster of the defendant firm a
$100,000 non-returnable advance to
provide Longines-Wittnauer with

the Sullivan show masters. They ask
that the defendants fulfill their obli-
gation and be restrained from taking
the matenal to anyone else. The deal
also provided for §1 royalty for each
LP package sale or §1.14 for the tape
sel.

. L
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Disco Action

g qur fit 18975, Bilboard Publicalions, Inc. No pari of this publcation may D8 reproduced
stored In n retrigval systam, or transmitted, in any form or by any means, slectronic, machanical,
photocopying, recording. or othenvise, withouwl the prior written parmission of the publishes

By TOM MOULTON

NEW YORK—Atlantic artists Margie loseph
and Blue Magic have teamed up for the single
“You And Me Gotta Good Thing Going,” now
scheduled for release at the end of this week.
The disk, very First Choice sounding, should re-
ceive good response from the disco crowd. The
label is also releasing the new Spinners’ LP
shortly, The album contains the cut “Love Or
Leave,” which should prove to be their strongest
disco effort since "Mighty Love.”

In a recent promotional tour, Epic artist
Jimmy Maclen was plugging his “Run Johnny"
single to disk jockeys at such clubs as Ashley's,
Le lardin, the Sound Machine, Hippopaotamus,
Friends Again and Tropicalia. Reactions to the
record from several of the Dls were taped by
Michlin & Hill Productions and will be sent to
radio stations across the country.

who,

's the first solo recording effort for Maclen

aside from having been a studio man for

such artists as Gloria Gaynor, Disco Tex, Frankie

Yalli,

lead

Gladys Knight and Three Dog Night, was
singer for the Paramount group Ambergris,

Top Audience Response
Records In N.Y. Discos

This Week
1 FREE MAN-5outh Shore Commission—
Wand
2 EL BIMBD-Bimbo Jet—Scepter
3 THE HUSTLE-Van McCoy—AVCD
4 EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer
5 BAD LUCK-—Harold Melvin and The Blue-
notes—Phila. Intl
& THREE STEPS FROM TRUE LOVE—The Re-
flections—Capitol
7 FOOT STOMPIN MUSIC/DISCO STOMP-
Bohannon-Dakar (LP)
8 FOREVER CAME TODAY-Jachson Five—
Motown (LP only)
9 SENDING OUT AN 5.0.5.—Retta Young—All
Platinum
10 Sﬂts.llll‘ T0 GOD-Frankie Valli—Private
tock
11 LIFE IS WHAT YOU MAKE IT=Tapestry—
Capitol
12 LOVE DO ME RIGHT—Rockin' Horse—RCA
13 STOP AND THINK/TRAMMPS DISCO
THEME-The Trammps—Golden Fleece
(LF)
14 PEACE AND LOVE—Ron Butler-and the
Ramblers—Playboy
Colony Records (New York)
Retail Sales
This Week
1 EL BIMBO-Bimbo Jet—Scepter
Z SWEARIN' TO GOD—Frankie Yalli—Private
Stock
3 DREAMIN' A DREAM—Crown Heights Af-
fair—De-Lite
4 TLC/K-JEE-MFSB—Phila. Intl (LPF)
5 | COULD DANCE ALL NIGHT—Archie Bell
and the Drells—TS0P
6 TS IN HIS KISS—Linda Lewis—Arista

10
11

12
13
14

13
This
1

2

3

6
1

SENDING OUT AN 5.0.5.—Retta Young-All
Platinum

THREE STEPS FROM TRUE LOVE-The Re-
flections—Captiol

EASE ON DOWN THE ROAD-Consumer
Rapport—Wing And A Prayer

EXPANSIONS—Lonnie Liston Smith—Sig-
nature

MAN WAS MADE TO LOYE WOMAN—-Baobby
Martin—Phila. Intl

RUN JOHNNY—limmy Maslan—Epic

A People's Choice LP will be coming out
shortly on the TSOP label. The album contains
the group's latest disco hit, “Party Is A Groovy
Thing,” as well as its forthcoming single “Do It
Anyway You Wanna.” The latter song is mastly
instrumental, although thers are some exciting
vocals involved. The most exciting thing about

the

record, though, is an organ sound which

creates the same kind of emergy level that
Booker T and the MGs had when they were to-
gether.

In Washington, D.C, the Music Unlimited
Street Jocks Assn. is putting on four consecutive
Monday night disco dance parties for the ben-
efit of local senior citizens. The first party was
June 2. Admission to the dances is 32 or three
cans of food, with a percentage of the gate going
to help pay the rent of those elderly people who
are having a hard time making ends meet,

The food is also being distnibuted among the
aged. As part of the promotional effort behind
the evenls, free singles and LPs (an undisclosed

{Continted on page 58)

Melody Song Shops

(Brooklyn, Queens, Long Island)
Retail Sales

This Week

2

10
11
12
13
14

15

SEXY/K-JEE-MFSB—Phila. Intl (latter an
LP cut)

FOREVER CAME TODAY-Jackson Five—
Motown (LP only)

THREE STEPS FROM TRUE LOVE-The Re-
flections—Capitol

SWEARIN' TO GOD—Frankie Valli—Private
Stock

THE HUSTLE-Van McCoy—AVCO

EARLY MORNING LOVE-Supremes—Mo-
town (LP)

CHICAGD THEME-Hubert Laws—CTI

FREE MAN-South Shore Commission—
Wand

LIVE IS WHAT YOU MAKE IT-Tapestry—
Capitol

CONTROL TOWER-Disco-Tex—Chelsea

PEACE AND LOVE—Ron Butler—Playboy

LOVE DO MERIGHT—Rockin Horse—RCA

HYPER TENSION-Calendar—Pi-Kappa

| CANT UNDERSTAND IT—Kokomo—Co-

lumbia

CRYSTAL WORLD—Crystal Glass—Polydor

Downstairs Records (New York)

Retail Sales

This Week

1

10
11

12

SENDING OUT AN 5.0.5.—Retta Young-All
Platinum

DREAMIN A DREAM-Crown Heights Al-
fair—De Lite

CHICAGD'S THEME—Hubert Laws—CTI
(LP)

FOREVER CAME TODAY-lackson Five—
Motown (LP)

SEXY—MFSB—Phila. Intl

| COULD DANCE ALL MIGHT—Archie Bell
And The Drells-TS0P

IT'S IN HIS KISS—Linda Lewis—Arista

WALK ON BY-CGloria Gaynor—MGM

THREE STEPS FROM TRUE LOVE-Billy
Davis—ABG

THE HUSTLE=VYan McCoy—AVCOD

STONE COLD LOVE AFFAIR—Real Thing—
20th Century

| WAS A LONELY MAN-Philly Devotions—
Columbia

PEACE AND LOVE-Ron Butler—Playboy 13 SUPER SHIP—George Benson—CTI

FREE MAN-South Shore Commission— 14 MAN WAS MADE TO LOVE WOMAN-Bobby
Wand Martin—Phila. Intl

HYPER TENSION—Calendar—Pi-Kappa 15 EL BIMBO—Bimbo Jet—3cepter

Top Audience Response Records In L.A./San Diego

Week This Week

THE HUSTLE-Van McCoy & The Soul City 8 BAD LUCK-Harold Melvin & The Biue-
Symphony—Avco notes—Phila. Intl

Flll:::]lr STOMPIN' MUSIC—Bohannon—Da- 9 FIGHT THE POWER-Isley Brothers—T-

Neck

EASE ON m THE ROAD-Consumer 10 WHERE IS THE LOVE—Betty Wright—RCA
rtigpart-Hing & A Praer 11 STOP AND THINK/TRAMMPS DISCO

ﬂ;ﬂﬁ-m#mﬁ"{:: - THEME-The Trammps—Golden Fleece
Dance)-Disco Tex & Teh SexO-Let. 2 FREL MAR=South Shore Commission-
tes—Chelsea

PEACE AND LOVE-Ron Butier & The Ram- 131 r‘f‘“ UNDERSTAND IT—Kokomo-Co-
blers—Playbay umbia )

THREE STEPS FROM TRUE LOVE—The Re- 14 SEXY—MFSB—Phila. Intl
flections—Capitol 15 CRYSTAL WORLD—Crystal Grass—Polydor
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Talent

Pop & Soul On Tap
At °’75 Newport Fest

NEW YORK-—The 1975 Newport
Jazz Festival will feature such chart-
nding pop/soul acts as Mana Mul-
daur, the Temptations, B.B. King,
The Stylistics and Bobbi Humphrey,
along with old-time festival favorites
like Sarah Vaughan, Miles Davis,
Lionel Hampton and Count Basie.

The show, which will run here
from June 27 through July 6, will
once more utilize the major audito-
riums in the city including Avery
Fisher, Carnegie and Radio City
Music Halls, as well as the Nassau
Colseum. The popular boat rides on
the Hudson River are also being re-
peated.

The two opening concerts of the
festival will be produced by the New
York Jazz Repertory Co., and will
feature the music of Bix Beider-
becke, as well as a special jam ses-
sion.

The rest of the schedule includes a
Carnegie Hall “Tribute to Mahalia
Jackson,” and “Midnight At The
Dasis,” with Maria Muldaur and the
Original Jug Band, both scheduled
for June 27.

June 28: Jazz on the Hudson
River Boat Ride, and Harry James
and Buddy Rich in “Trumpet And
Drum” at Carnegie Hall.

June 30: “Jazz On The Ham-
mond,” at Carnegic Hall, and Big
Band Ball, featuring Count Basie
and Mercer Ellington and the Duke
Ellington Orch., at Roseland Ball-
OO,

July 1: Dizzy Gillespie and Fred-
die Hubbard at Carmegie Hall. Also
at Carnegie that evening at 11:30 is
“Piano Solo™ with Eubie Blake,
Dick Hyman, Roland Hanna, Do-
rothy Donegan and others.

On that same evening at Avery
Fisher Hall will be a "Salute To Jazz
And The American Song.” The fea-
tured performers include Cy Cole-
man, Johnny Hartman, Ellis Lar-
kins, Helen Humes and Maggie
Whiting. MC for this performance
will be Phyllis Diller. The late con-
cert at Avery Fisher July 1 will fea-
ture Miles Davis,

July 2: Dave Brubeck and the
Two Generations of Brubeck will
perform at Carnegie. In a late eve-
ning performance at the same audi-

torium Stanley Turrentine, John
Klemmer and Hamptu—n Hawes will
get together.

Over at Avery Fisher Hall, also on
July 2, Gato Barbieri and Chuck
Mangione will perform. The late
evening concert at Avery Fisher will
feature Stan Getz and Friends with
special guest Mabel Mercer.

July 3: The two Carnegie Hall
concerts will present Jon Lucien at
the early performance, and Ramsey
L.ewis, Max Roach and the J.C.
White Singers at the late show.

Over at Avery Fisher, the early
show will feature Thelonius Monk
and Keith Jarrett, while Cleo Laine
and John Dankworth will be the late
show performers.

July 4: Carnegie Hall, early show,
Charles Mingus and McCoy Tyner.
The late show features Lionel
Hampton and his Inner Jazz Circle,
with such names as Panama Francis,
Eddie “Lockjaw™ Davis, Joe New-
man and Milt Buckner.

At Avery Fisher Hall, the early
show features a “Salute To The Jazz
Hall Of Fame,” while the late per-
formance spotlights Bobbi Humph-
rey and Snnn}- Rollins.

July 5: The early show at Car-
negie features Stan Kenton and
Woody Herman, while Maynard
Ferguson and Bill Watrous & Man-
hattan Wildlife Refuge will be the
late show performers.

At Carnegie Hall the early show
will spotlight Art Blakey and the
Jazz Messengers and Donald Byrd
and the Blackbyrds, while the late
show offers an “Evening With Sarah
Vaughan.”

Out on Long Island at the Nassau
Coliseum, Chick Corea, the O'Jays,
Herbie Mann, Harold Melvin & The
Blue Notes, and the Isley Bros. will
perform in a Saturday Night Salute
to Soul and Jazz.

The show winds up July 6 with
three Hudson River boat rides fea-
turing Papa French and the Original
Tuxedo Jazz Band, as well as a Latin
roots program produced by Felipe
Luciano and featuring Tito Puente
and Ray Barretto at Carnegie Hall,
There will also be a Sunday night
“Salute To Soul And Jazz” at the
Nassau Coliseum.

Hiatus Ended, Jon Mark
Says He’s ‘Living Again’

By JIM MELANSON

NEW YORK-—"Rip-off,” it's be-
come a popular phrase these days—
but one usually heard from the pub-
lic's side of the fence. Seldom, if
ever, from artists® circles, especially
when the big money and prestige is
flowing in.

Columbia recording artist Jon
Mark might be the exception,
though, as that's the way he de-
scribes the period in his life before
leaving (and causing the breakup of)
the Mark-Almond Band.

“Everything became too predict-
able,” explains Mark. “We were
playing to bigger and bigger houses
and, unfortunately, our music
changed to meet the expectations of
the public. Eventually, after we
moved so far away from what I
thought the original Mark-Almond
sound was, I felt that my sole moti-
vation was making money. It was a
real dumb way of living.”

If the “compromise™ got to Mark,
he now views it as a positive devel-
opment, as it prompted his dropping
out for a year of writing and a re-
turning to musical concepts that he

feels were lost in the commercial
shuffle.

The sabbatical, continues Mark,
has him back on the right track now,
mainly because it produced “his mu-
sic” and not just what was commer-
cially expected of him. It also pro-
duced a new album, “Song For A
Friend,” which was recently re-
leased.

If anything, says Mark, the LP
represents much of the personal
frustration he's experienced in the
last five years in not being able to ex-
press certain musical ideas. A good
deal of those ideas surface on this
disk, he says.

“I'm not concerned whether it's
AM or FM oriented, only that it's
what I believe is musically good,” of-
fers Mark.

Even with a track record of three
Mark-Almond LPs on the Blue
Thumb label and two on Columbia,
Mark says that he is “grateful”™ for
the solo album on Columbia (it's a
one-album deal with Columbia hav-
ing an option on another disk). 1
appreicate the opportunity, but if |
blow it, it's O.K.," he says.

Chief Davis
Denied By
His Bosses

LOS ANGELES—The Police
Commissioner Board here turned
down Police Chief Ed Davis's pro-
posal to revoke the Sports: Arena
concert permit held by facility man-
ager James Hardy, following 511
narcotics arrests by the LAPD al
Pink Floyd’s five-night stand there
last month.

The commissioners held that the
arena management had taken suf-
ficient measures to prevent narcotics
violations at the concerts and re-
jected Chief Davis's argument that
the Sports Arena’s general entertain-
ment permut shields concert promot-
ers from any civil liabilities.

Talent
In Action

JAMES TAYLOR
Carnegie Hall, New York

It's always nice to see a performer blossom
into a well-rounded artist and Taylor is a classic
example, While he's always been capable of
drawing and totally entertaining throngs, he
finally seems fully comfortable onstage.

May 29 he displayed his talents in an ideal
setting and in top form. Backed by his old com-
patriots; drummer Russ Kunkel, bassist Leo
Sklar and guitarist Danny “Kootch” Kortchmar
plus session keyboardist Clarence McDonald,
Taylor played music as it should be played—with
spirit and meaning.

He apened his set playing a solo "Close Your
Eyes” and from that moment on the audience
wanted him to play all of his classic songs, Still,
Taylor made them wait while he offered up sev-
eral tunes from his newest Warner Bros. album
“Gorilla."

It was apparent from his selection off this
new release that he has matured as a writer and
this has been fransmitted info his live set.

The cross section of material presented dur-
ing his more than two-hour, two-set concert was
very fullfilling and offered a taste of the old as
well as the new. On each tune, he gave his back-
up accomplices a chance to shine. Each is a pro-
fessional, and Taylor seems highly appreciative
of it.

“It's hard to pick any kind of standout tune
from the show, because each number had spe-
cial qualities. Instead of sticking to his soft bal-
lads, Taylor offered up a mixture of rock, blues
and even reggae. As an added treat he sang a
duet with himself of the standard “Baby, It's
Cold Outside,” through the aid of a tape. Be-
tween his cleverness, his amusing mannerisms
and a brilliant penchant for writing beautiful
songs, he has proved himself a “standard” that
will be around for many more years.

For encores, he came back three times and
sang several tunes. Among them was a duet on
“You've Got A Friend," with its composer Carole
King, that has the capacity crowd roaring ap-
proval every four bars. Also present for this
series of encores, with Ms. King, was David
Croshy and Abigale Haness of now defunct Jo

Mama.
JIM FISHEL

ARETHA FRANKLIN
FOUR TOPS
Westchester Premier Thearer,
Greenburgh N Y.

Besides looking like an angel in a white,
slightly sequined outfit, Aretha Franklin man-
aped to sing like one May 27. Although she
could have given the enthusiastic audience a
more diverse sel, she thankfully feft out all but
one of her production numbers and had just
enough of her gospel and blues-rooted arrange-
ments to show why she's called “Lady Soul.”

In the first half of her twelve-song set Aretha
opened offstage singing “With A Song In My
Heart" while the large band and string section
built up slowly with her. Doing songs such as
“MNothing Like The Real Thing” and Barry
White's “Can’t Get Enough O Your Love" Aretha
swung gently, restrained but still generating ex-
citement as the crowd anticipated and hung on

{Comtinued on page 28)
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PHILADELFPHIA-The mounting
costs for talent added to the increas-
ing competition from other area
spots and concert halls may well
mean forcing out of business the
famed showcase for contemporary
and folk entertainers—the Main
Point in suburban Bryn Mawr.

Despite a recent expansion of the
room from 196 1o 271 seats; opening
a retail offshoot selling records, gifts,
crafis, etc.; and even occasional con-
cert promotions at larger halls, co-
owner Bill Scarborough admits that
the Main Point’s operation has be-
come a losing proposition.

What hurts Scarborough most is
that such big-draw acts as Jackson
Browne and James Taylor, for
whom the Point provided a signifi-
cant springboard to popularity, have
outpriced themselves to the club and
iare no longer available. The Point,
which first opened 11 years ago in
response to the folk music boom of
the 60s, and operates without a lig-
uor license, gained a national repu-
tation as one of the best showcases of
its kind and has been regarded as an
institution jn the industry.

“lI can recall our operating ex-
pense being in the neighborhood of
S1.BOO per week back in 1965, re-
members Scarborough. “Now we're
up to around $4.500 a week, the acts
are harder to come by, and yet we
need more people. We're up to 54
employees to make a go of it: book-
keeping, promotion, sound and
light.: Why, in the carly days, the
lights were run by the cashier from
the booth.”

Also cutting in on the appeal of
the Point are the many new places
with the same appeal to the same au-
dience, like Grendel's Lair and
Bijou Cafe in center city, as well as
the concert promotions at the Spec-
trum and Tower Theatre here.

“Look at it this way: in our peak
years, 1970-"71, when we were break-
ing acts like Jackson Browne and
Bonnie Raitt, we were actually the
only action in town, and we were
really rolling. We didn’t need to pro-
mote very much at all. Suddenly, we
are doing less business, having to
compete for acts we once could
count on, yet needing a larger staff
to coordinate things,” he says.

At a 34,500 overhead spread over
a six-day period, even when a popu-
lar sure-draw act such as David
Bromberg, who played May 22-24,
could be secured, the act’s guarantee
and percentage based on three days
left very little to carry the room over
the remaining three days of the
week, says Scarborough.

In order to help keep the Point
open next season, Scarborough
plans to start promoting concerts in
eamest rather than on a hit-and-
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Bn Mawr’s Point
Faces Major Crisis

By MAURIE ORODENKER

miss basis. Rather than competing
with the rock promotions at the
Spectrum and Tower Theater,
Scarborough will promote at Irvine
Auditorium on the Univ, of Pennsyl-
vania campus and at other colleges
in the area, and at the Academy of
Music.

“If we can pull off maybe 20 con-
cert promotions a year,” says
Scarborough, “it's conceivable that
we can maintain the Pomnt, but I'm
not sure we can pull off 20 winners
the way things are.” For a starter,
Scarborough has his Main Point
Concert Productions presenting
Harry Chapin Saturday (14) at the
Temple Ambler Campus.

Another potential source of reve-
nue to the club’s financial dilemma
would be getting a liquor license.
However, this represents a “moral is-
sue” to both Scarborough and his
partner, Mrs. Jeanette Campbell.
While it would mean added reve-
nue, manager Larry Ahearn points
out that they would have to deny ad-
mission to any one under 21. This
means shutting out three-quarter’s
of the Point’s vital collegiate au-
dience and undermining its immedi-
ate reputation as a gathering spot for
youth.

“We've also considered going into
a non-profit situation, just to keep
going,” adds Mrs. Campbell. “The

{ Continued on pape 28)
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DUKES of DIXIELAND

Appearing with the Atlanta Sym-
phony, Atlanta, GA., July 4-6: At
the Sonoma County Fair, Santa
Rosa, CA., July 14-17: Merced
County Fair, CA., July 18-19:
Ninois State Fair, Springfield,
IL., Aug. 7-17.

Latest Single Release
DUKES’ PLACE

On
Sandcastle
Records

Exclisive Management
SHOUP , MORDECAI & POPPEL
Miw York, MY Los Angeies, Cal

Chicago, 1i, GOG0G Few Orleans, Lae, 70730
205 W. Wocker AFT Rus Chartros
{312] 368-Y016 (504} 539—4105

8833 Wilshire Blwd..

Beverly Hills, Ca

“WHATEVER HAPPENED TO”..
Music Man LARRY TAYLOR?

He's happily selling & leasing the sweetest sounds of

MERCEDES-BENZ
BEVERLY HILLS LTD.

Q0211 (213) 659-2980)
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Upsurge In N.Y. Nightclub Scene

® Continued from page |

number of club owners have begun
to feature policies of presenting vari-
ous types of musical entertainment
that runs the gamut from rock to jazz
to soul.

Several comparatively powerful
music clubs of the last few years in-
cluding Max’s Kanasas City have
been shuttered, and untl very
recently Allan Pepper and Stanley
Snadowsky's The Bottom Line was
the only game in town.

“We came along at a very good
time and most of the other ¢lubs that
Mourished before we began went out
of business due to problems they
had before we appeared,” Pepper
says. “Our business the past year has
been better than ever and | am con-
vinced that if you program a room
correctly and do things the right way
then people will come.”

The Bottom Line, according to
Pepper, has been deluged with
requests by many more artists than
it can accommodate. “With the
opening of several new places
around town like Paul Colby’s
The Other End (formerly The Bitter
End), this takes the pressure off us,”
he says. “We feel badly about losing
certain acts, but there are just too
many acts wanting to play our
clubs,”

Colby's club opened two weeks
ago with McKendree Spring and
Deadly Nightshade, and future
plans include the presentation of
other recording acts. Also taking up
the slack as showcase spots to
present acts to the trade, as well as to
the public, are The Little Hippo-
drome, Reno Sweeney’s, Fatloria-
Cabaret Disco, Barney Google's and
Monk's Park.

The latter dropped its original
idea of presenting top name acts in
its limited seating atmosphere in fa-
vor of a new lower-priced, upcoming
acts setting, while Factoria and
Barney Google's are counting heav-
ily on disco-oriented groups in a
disco setting. These include Sister
Sledge, The Joneses, Jimmy Castor
Bunch, Blue Magic, The Main In-
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other thing which doesn’t seem oo
feasible, is to go back to a small club
situation with local talent and low
overhead. Or else some sort of ben-
efit conceri—somcthing large-scalc

that might bring in about $30,000
and subsidize us for a year,

“Already, arusts like Janis lan,
Don McLean and Bruce Springsteen
have performed for nothing to help
us out. Still, we may be forced to
close in less than four months. I sup-
pose it's going to happen unless we
have some sort of strong support.”

gredient and Tavares. Business has
been brisk for these latter venues.

Other clubs that have reopened
after short hiatus' are Folk City and
The Half Note (which is no longer
jazz), While national recording tal-
ent isn't being featured extensively
at either, the former is stll showcas-
ing nationally-known folk acts, al-
though most are now without con-
tracts.

Another area club that is to Long
Island what the Bottom Lineg is to
New York, 1s Eppie Epstein’s My
Father's Place. Top recording acts
are presented at this club as well as
an assortment of marginal and semi-
known opening acts.

The concert hall scene here is an-
other story, Besides the major con-
certs 1n Madison Square Garden
and its smaller Felt Forum, used by
an assortment of promoters, there
are theaters popping up all over.

Howard Stein is still entrenched
in his Academy of Music, while Ron
Delsener has moved into the uptown
Beacon Theater. In addition, John
Scher promotes shows at the Capitol
Theater in Passaic, N.J., Eddie Clar-
idge promoted at the Capitol The-
ater in Portchester, N.Y. until
recently, and Phil Basile has opened
his Calderone Concert Hall in
Hempstead, L.1.

“People are continuing to be more
selective than ever and although
they are willing to pay anything to
see superstars, anyone other than
these select few have to be pack-
aged,” Delsener states. “l can’t af-
ford to keep promoting at halls like
Camegie and Avery Fisher, because
the unions are putting us out of busi-
ness, s0 | have turned to the Beacon
where my costs are more minimal.”

Delsener asserts that the costs in-
curred at a union hall are so great
that profit margins have been sev-
erly reduced.

“While I can present certain acts
at the Beacon, who are up-and-
comers, I really can’t afford to keep
putting on concerts at halls in New
York that have high union fees,” he
says. “The most imporiant thing
about playing this city is the fact that
it is still the number one market for
getting reviews and showcasing
acts.”

Stein agrees that the margin of
profit is definitely becoming less,
but that people are continuing to
spend money for entertainment as
they do whenever times get bad. He
says that in ime, the number of pro-
moters in the area will lessen, be-
cause “it comes down.to the survival
of the men over the boys.”

Unlike most natural concert pro-
moters, Stein has diversified his op-
eration to include the newly-opened
Westchester Premier Theater in Tar-
rytown, N.Y. Many rock and soul at-
tractions have already been
presented at this facility, but they are
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interlaced with pop acts like Engel-
bert Humperdinck and Tom Jones.”

Other area music showcases are
Westbury (L.1.) Music Fair, the still
popular Apollo Theater in Harlem,
the Brooklyn Academy of Music, the
Manhattan Center (mostly used for
dance concerts), John Scher's sum-
mer conceris al Roosevell Stadium
in Jersey City, Ron Delsener's sum-
mer Schaefer Music Festivals,
weekly concert cruises of Rhythm on
the River, O’Lunney’s showcase for
upcoming country talent, Town Hall
in Manhattan, The Harkness The-
ater (recently reopened for a stint by
Labelle), RFK Theater for a gospel
festival and Radio City Music Hall
in its ofT season.

In addition to this list, there are
also an especially large number of
jazz clubs in the metropolitan area,
Newest of these is Buddy's Place
near Madison Square Garden. Fea-
turing Buddy Rich’s band as well as
a popular vocalist like Mel Torme or
Lou Rawls, this club is joined in jazz
presentation by the newly-opened
Five Spot (now sporting groups like
Ornette Coleman, Cecil Taylor and
Don Cherry), Ali's Alley, Bradley's,
Boomer’s, The Cookery, the new Ed-
die Condon’s, Gregory's, Jimmy
Ryan's, West End Cafe, Mikell's,
Michael’s Pub, Sweet Basil, St
James Infirmary, Village Vanguard,
the Seafood Playhouse and the Vil-
lage Gate.

The latter club features much less
jazz than it has in the past, but every
other Monday WRVR jazz radio
here sponsors live jazz dates with top
recording artists.

Leo Sayer’s a Man
Of Giant Ambitions

By JACK McDONOUGH

SAN FRANCISCO-*] want to
be a success," says Leo Sayer. “I
have giant ambitions. | want to be as
important as Dylan, | want to leave
my audience with the feeling thal
something important has gone on. |
don’t want to be just another rock 'n’
roll singer or just another writer.”

Leo’s mention of Dylan is made
more intriguing by certain striking
similarities: the slight, little boy stat-
ure, the wreath of curly hair, the ani-
mated face that carries so much ex-
pression. Of course, Leo’s act, with
all the physical exertion, the little
parts he acts oul, the crazy dance
steps he executes while performing
his hit “Long Tall Glasses,” the
white-face mime act he did on stage
on his first tour but has since aban-
doned, make him much different
than Dylan, who hardly has an actat
all.

The movement, says Leo, is all
spontancous. “I've never really been
taught any of the things I do. But be-
cause I put it together I believe in iL
It’s natural. As soon as | start learn-
ing something it becomes pre-
tentious,

“The plain truth is that 1 just go
out and exhaust myself every night.
There’s a lot of 1t 1 wish I could do
without. I wish I could chain me
hands to me sides sometimes. The
people | admire are the people like
Dylan; he's the only person I admire
in the whole business, him and
maybe Van Morrison.”

® Continued from page 27

thase powerful high noles that seem to charge
instead of drain her,

Aretha played the piano for several songs in
the second half, the finest being the arrange-
ment of “Bridge Over Troubled Waters.” On that
song and “Release Yourself" she was complete
and at her best. She always seams to soar on
arrangements with a call-and-response struc:
ture where she can weave her voice up, around
and through a simple but strong rhythmic line.

The Four Tops opened the show with their fa-
miliar but customarily professional act. Even
though lead singer Levi Stubbs had voice
trouble and kepl missing notes, everyone in the
audience knew the words anyway and the show
rolled on. In fact any one with at least one work-
ing ear knows the words too and that alone
would be enough for most groups Lo retire to the
counting house, LAWRENCE FROST

CARPENTERS

JOSE FELICIANO

Riviera Hotel, Las Vegas

Opening their sixth Riviera engagement May
29, the Carpenters musically testified to their
15-gold disk track record by mellowing, rock-
ing and upliftmg a sellout crowd in the Ver
sailles Theater,

Karen, 25, of velvet tones and sublle warmth,
complemented Richard, 28, composer and ar-
range accompanied by their five-man bachup
group, Both elements combined to produce a fa-
miliar MOR sound, which has opened into freer
performing renditions and better stage sawwy
not required in larger auditoriums.

Lush Carpenter harmonies were featured in
classic treatments of “Close To You," “Only Just
Begun" and "Top Of The World" by the brother-
sister team although two lengthy melodies of
Burt Bacharach and “Dldies But Goodies" sty-
mied the usually fast-paced shows know to
Vegas audiences.

Richard's gift for arranging was evidenced in
the interposing of Bacharach hits such as “Walk
On By,” “Any Day Now" and "Do You Know The
Way To San Jose?" His stylish keyboard talent
added to the musical numbers and festive spint
of the show.

Karen, meanwhile, maintained her drummer
status on several numbers but has reached the
forefront of female balladeers with her sincere
strong voice, velvet and rich at times. Similar to

wwWw americanradiohistorv com

Talent In Action

past Top 40 stars like Dionne Warwicke and Kay
Starr, Karen delivers a believable love message
ol discovery, reflection and hope.

Funfilled special effects ol motorcycle revs
and teeny-bopper antics saved the prolonged
“Oldies But Goodies” set. Always present was
the stylistic artistry so well packaged in the Ka-
ren-voiced, Richard-pianoed numbers.

Guitarist Tany Peluso, flutist Bob Messanger,
electric clarinetist Doug Strawn and Danny
Woodhams rounded out the backup team. But
original Mouseketeer Cubby O'Brien, drummer
for two years, provided heavy upbeat technigues
which highlighted the 75-minute performance.
The 27-piece Dick Palombi orchestra provided
strategically placed accompaniment with
strings, homn and harp.

Jose Feliciano, reviewed here recenily, made

a return to the Strip after a nine-year absence in
a A5-minute sel full of dynamic Feliciano clas-

SICS. HANFORD SEARL

KISS
RUSH
Sahara Hotel, Las Vegas

Officially dubbed “Glitter Night” May 29 on
the Strip, KISS unleashed controlled chaos in
visual explosives and heavy metal rock'n'roll
during two near sell-out shows. Brooklyn born,
the four authors of Armageddon dazzled, de-
lighted and devastated hardcore rock fanatics
alongside novices in a tightly packaged elec
tronic homor show,

Caked in white faces, KISS musically as-
saulted the teen 8 p.m. audience and ricocheted
to frenzy the 2 a.m. gig in a 90-minute set. The
Sahara Hotel's 4200 capacity Space Center
jumped to driving reck renditions equal to nu-
clear defonations at nearby Yucca Flats. Hits
from their three albums, “KISS,” "Hotter Than
Hell,” and "Blessed To Kill" provided a full arse-
nal of hard rock hits,

Bassist Gene Simmons, outrageously de-
cadent, ignited the tight KISS sound with ear-
splitting vibes and theatrics. Simmons acciden-
tally sinped his hair after belching fire, a fea-
tured show gimmick. Anchorman-leader Paul
Stanley provided leaping antics with his lead
guitar rhythmically followed by drummer Peter
Criss with blitzkneged beats. Ace Frehley belts
oul KISS songs in savage simplicity.

KI5S established a distinctive sound in its
Vegas debut as a challenger to the likes of Alice
Cooper and the New York Dolls by performing

(Continued on page 39)
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Leo Sayer: an overpowering new
rock showman.

Leo’s spring American tour, dur-
ing which he shared stages with Billy
Joel, Alex Harvey, Al Stewart and
Golden Earring, ended at San Fran-
cisco's Boarding House April 27,
and 1t would be an understatement
to say that he left the audience there
“with the feeling that something im-
portant had gone on.”

His next LP will be recorded with
the band Leo has had with him on
the tour, a tight, crackling aggrega-
tion led by pianist Chris Stainton,
The other players are Les Nicol, gui-
tar; Charley Harrison, bass; and
Steve Chapman, drums. The band
gol together two weeks before the
tour started and was able o play
only a few dates at home before
opening at the Bottom Line in New
York.

The record will be produced again
by Leo's manager Adam Faith (“It's
nice to have someone as manager
who has something going on his
own; it's like he’s an actor friend of
mine who happens to be my biggest
fan") and Dave Courtney, the pian-
ist with whom lyricist Leo writes all
his songs.

Leo describes their writing
method, thusly: “Courtney's mel-
odies are very original, but he never
finishes a song. | suddenly found
myself in a position of responsibility
where I'd have to say to myself,
“Yeah, it's up to me to finish the
song.” Dave would have little bits
together but I'd have to say, *That
should go in the verse,” or *That
would make a great chorus.”

“We don't see much of each other.
We're a little like Bernie Taupin and
Elton John. Bernie sends his lyrics to
Elton by post. We're not as bad as
that, but you can keep the ideas
fresh by keeping yourselves sepa-
rated. When we do get together it's
like compressed time. We'll do 20 or
30D songs in four days, but in between
that time Dave’s been at home writ-
ing thousands of little tunes and I've
been writing loads of lyrics. And we
come in and literally don't sleep for
four days.”

_Signings_

Trini Lopez to Private Stock Records with an
exclusive, worldwide contract. Lopez, who will
be recording in both Spanish and English, will
be working with producer Stan Silverberg in as-
sociation with Tri-Lo Productions, a recently
formed company which is headed by the artist.
... Gurtis Mayfield signs to score the motion
picture “Sparkle” for RS0 Films. Teny Conig-
kiaro, professional baseball star, to London Rec
ords via 2 single production deal with the pro-
duction team of Kasanetz and Katz. ... Black
Satin, teaturing Fred Parris, to Buddah Records.
Their first LP on Buddah is due out shortly.
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Internship Program
An Aid To Students

By JIM FISHEL

NEW YORK-Stone County, a
Denver booking company, became a
pioneer in bridging the gap between
colleges and the music industry by
participating in a graduate level in-
ternship program sponsored by the
NEC and the Univ. of South Caro-
lina.

The program allows a USC mas-
ter's degree candidate to spend three
weeks at the agency learning all as-
pects of the business, so that it can
serve as an aid in future student ac-
tivities programming,

Ms. Denise Stiff, who is working
on achieving a degree with special
emphasis on student activities pro-
gram management, is the first stu-
dent to spend time at Stone County,
During her tenure there May 5-28,
she worked with each staff member
to study procedures, logistics and
philosophies of agency, manage-
ment and artist as they apply to col-
lege programming.

Several of the areas in which she
gained competency include contract
negotiation and follow-up, publicity
preparation and travel arrange-
ments for touring artists. During her
first day at the agency, the six-mem-
ber staff filled her in on the oper-
ation and described their particular
work loads.

“After this initial contact, we
allowed Denise to experiment with a
little bit of everything,” says Stone
County's Penny Case. “She couldn’t
sell because she's not a licensed
agent, but we did allow her to par-

Georgia Southern
FMer On the Air

STATESBORO, Ga.—A non-
commercial FM radio station with
the call letters WVGS has obtained
program test authority from the
FCC in Washington and now is on
the air to provide service not only to
students of Georgia Southern Col-
lege but to Statesboro residents.

Bill Grove, program director, says
the new station “will provide pro-
gressive radio information and en-
tertainment with a plethora of music
embracing folk, jazz, rock, tradi-
tional and city blues, classical and
the spoken word—an all-encompass-
ing menu that is rare for this area.”

Grove declares the listening au-
dience is made up of 7,000 students
plus a non-campus audience of
about 20,000 others. Already he has
issued a playlist which will be ex-
panded as the young FMer moves
out of its baby period.

Coffee House
Personnel Meet

NEW YORK—The ninth annual
New York Conference of the Coffee
House circuit will be held Monday
and Tuesday (9-10) at the Prince
George Hotel and New York Univ.'s
Loeb Student Center here. More
than 90 delegates from more than 50
schools attended the last conference
and this year's meetings will again
cover a variety of topics pertinent to
college coffee house programming.

Director Heddie Tracy is stll fi-
nalizing plans for this event, but says
it will include various morning dis-
cussions, talent showcases involving
many of the artists who will be tour-
ing the circuit next year and will fea-
ture several industry guest speakers.

ticipate in all the other agency func-
tions.”

While serving on the job, Ms, Suff
helped work out a touring rider for
one artist, gave the agency useful in-
put into viewing the market from a
buying perspective and participated
in a variety of other daily functions.

Stone County is the first talent
agency in the U.S. to work on an in-
ternship program and Ms, Case says
she views this experiment as a suc-
cess on all levels. The agency partici-
pated in the program with reserva-
tion at first, but after it began it
proved very beneficial, she says.

The agency paid for all of her ex-
penses and transportation costs dur-
ing the three weeks, Ms. Stiff had
her choice of several other agencies,
but chose Stone County because she
says it is small enough that it is pos-
sible to cover the various depart-
ments and functions on an in-depth
basis.

“Since Denise is oriented tloward
student programming it gave us a
new look into that area which we are
immensely interested in,” Ms. Case
states. “Other important objectives
of this program are increased profes-
sionalism in college programming
and the establishment of a dramati-
cally broader base for communi-
cation between the industry and the
college market.”

The program was initiated two
years ago under the auspices of the
NEC and USC, and based on the
success of this first venture, several
other music related internships are
anticipated, according to the NEC’s
Mary Jo Thomas.

“We've been working on this in-
ternship program for several years
and have had people work in other
areas like travel agencies, but Denise
is our first intern to work in the mu-
sic industry,” Ms. Thomas says.
“We've already signed up several
other students to participate in the
program for the next school year and
we are looking for other agencies to
also participate in it,

“What's pood is a person gets o
see a booking agency in 1ts real set-
ting and that makes it a more valu-
able expenience.”

BMI Awards
Made To 12

NEW YORK-Twelve young
composers from the U.S. shared in
the 23rd annual BMI awards to Stu-
dent Composers competition. Three
of the new winners have been previ-
ous award winners and during its
run, more than 202 young compos-
ers have been awarded grants to fur-
ther their musical education.

This year’s winners are Stephen
Chatman, 25, of Madison, Wisc.;
Stephen Dembski, 25, New York;
Richard Derby, 24, Goleta, Calif;
Hal Freedman, 21, Bedford, N.H.;
Margaret Ann Griebling, 14, Akron,
Ohio; Murray Gross, 19, Brunswick,
Maine; Stephen Abram Jaffe, 20,
Ambherst, Mass.; Carson Kieveman,
25, Atlanta; William Matthews, 25,
Stoux Falls, 5.1).; Jay Reise, 25, Ora-
dell, N.J.; Rodney Irl Rogers, 21,
Scottsdale, Ariz.; and Christopher
Roze, 25, New York.

Originally established in 1951, in
cooperation with music educators
and composers, the awards give cash
prizes annually to encourage the
creation of concert music by student
composers under the age of 26,

Studio Track

LOS ANGELES—AL the Record
Plant in Los Angeles, Jinx Dawson,
former lead singer of Coven, is
recording with Kenny Kemer and
Richie Wise producing and Warren
Dewey engineering. John Davidson
is in preducing himself, with Brooks
Arthur engineering. David Werner is
working on his next LP with Ron
MNevison handling both production
and engineering, and Roger
MeGuinn is cutting again with John
Boylen handling production and
Paul Grupp engineering.

In other acuvity at the Record
Plant, Jim Gilstrap is working with
producer Wes Farrell and engineer
Gary Kellgren. Maxine Sellars 15
working with producer Nik Venet
and engineer Andy MacDonald,
while Guthrie Thomas is busy with
the same pair. Bobby Whitlock is
working with Bill Halverston and
Michael Diner is in with the pair of
Boylen and Grupp.

* * "

At Electric Lady Studios In New
York, Ron Wood (lead guitarist of
the Faces and currently getting set to
work with the Rolling Stones on
their upcoming tour) is doing over-
dubs and mixing his second sole LP.
The Eleventh House with Larry Cor-
yell is finishing up an LP, with Skip
Drinkwater producing and Ralph
Moss at the console. Dave Wittman,
engineer at the studio, did a remote
with Kiss recently for an upcoming
live LP from the group.

w * *

At Bee Jay Recording Studios in
Orlando, the studio and WORJ-FM
have wrapped up the seventh in a
series of live broadcasts. The latest
show featured Emmylou Harris.
Other concerts included Kathi
McDonald, Howdy Moon, Hudson-
Ford, Randy Newman, Tim Weisberg
and Leo Kottke. In other activity,
Tom Garrett has finished up an LP
there.

A new studio, Sunswept Sound, is
open in Studio City, Calif. Paul
Dengrove is general manager of the
facility, Sandy Szigeti 15 house engi-
neer and Steve Newman is contrac-
tor,

Got a nice letter from Charles
Sloan, president of Thee Studio in
Claremont, Calif. The facility has
been put together by Everything
Audio, and new features include a
I6-track recording/mixdown facil-
ity. Also in the control room is a
Spectra-Sonics 1024 console, 24-in,
24-out, an MCI l16-track machine
and Dolby Noise Reduction. Also
featured are JBL 4341 monitors
powered by Crown amplifiers.

* L] *

In notes from around the country:
Suntreader Studios is now in full op-
eration, and has already had Foghat
in to record. The British foursome is
due back for a month shortly. Sun-
treader is headquartered in Sharon,
Vi At Music Designers in Boston,
Jeff Beck and Bonnie Raitt did some
tour preparation, while the James
Montgomery Band worked with pro-
ducer Jeff Gilman and engineer Joe
Chiccarelli. The studio is also pro-
duction site for the “Rock Around
The World"” syndicated radio show
featuring imported sounds. Lynda
Seals did some work at RCA Studios
in Los Angeles with John Florez
handling production. Henry Man-
cini is also in the RCA studios work-
ing on his next album.

Up in Berkeley, DSR Productions
is keeping busy with live jazz record-
ings. Latest is McCoy Tyner's “At-
lantis™ LP on Milestone. The studio
has also cut live product for Herb
Ellis and Joe Pass, the Ruby Braff/
George Barmes Quartet and the
“Great  Guitars”—Charlie Byrd,
Bamey Kessel and Herb Ellis. DSR's
remote truck includes two 3IM 16-
track tape machines, a 24-channel

www americanradiohistorv com

By BOB KIRSCH

custom console and Altec 604E
monitors. The interior of the truck is
built for playback as well as record-
ing. * K &

In other notes from around the
country: the Ventures did some
work at Devonshire Studios in Los
Angeles with Denny Diante and
Spencer Proffer producing and Jim-
mie Haskell handling arrangements,
Marilyn McCoo of the Fifth Dimen-
sion 15 at Kendum Studios in Los An-
geles finishing her first solo LP with
producer Joe Porter. In Nashville, at
Quadrafonic Sound, Tracy Nelson is
finishing up an LP, produced by
Bob Johnston and engineered by

Ben Tallent. Jerry Jeflf Walker has
also been busy at the studio, working
with producer Mike Brovsky and en-
gineer Gene Eichelberger. Iquana is
in, cutting with producers Don Falk
and Gary Noubarian,

Jerry Fuller is set to produce the
next Rick Nelson album. Blue
Mitchell is recording at RCA Studios
in Los Angeles, as are Buster Brown
and Nilsson. D.J. Rogers is also in
the studio. Mike Curb has been
signed by the Laufer Entertainment
Group to produce Tony DeFranco
with the DeFranco Family. Sessions
are due to begin shortly under the

multi-

need

recorders
dbx noise

reduction
dbx

Thanks,

JIMMY IENNER

for producing

GRAND FUNK’s

Latest live album at our new stu-
dios. Iltwas a pleasure working with
GRAND FUNK and with you. Hope
to see you again soon.

direction of Michael Lloyd.
"\\

Other Producers:

stop in and see us!

If you're interested in good sound, why not

ODO SOUND STUDIOS

254 West 54th St., New York City 10019
(212) 757-3180 >,
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WIN A
DATSUN!

= Hem ember "Country Pariners"? —our fantastic
f:nuntry sales program for 1974, Well this year expect

- more, Like winning a Datsun 280% for

- yourself, and your customers can pickupa

W Datsun Lil" Hustler Pickup just voting

— for his/her favorite MCA country artist. It all
starts today June 9, soride into “Travlin’
Country.” With MCA Records (the only way to country),
and Datsun (the only way to travel).

L]
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Loretta Lynn/Conway Twitty Cal Smith Jeanne Pruett Jerry Clower
Feelins' (MCA-2143) Myv Kind Of Country Honey On His Hands Live In Picayune (MCA-486)
(MCA-485) (MCA-479)

MCA Country Twolers

(2-records) series is truly The Best Of Lenny Dee Vol. 1] The Best Of Freddie Hart
representative of the "Best Of ' MCAZ2-4084 MCA?2-4088
each MCA artist featured. The Best Of [immie Davis The Best Of Burl Ives Vol. 11
| Many of the selections were MCAZ2-4085 MCA2-4089
M{.:A & *1 975 CG'?th . chosen bgcause of requests The Best Of The Best Of Bill Monroe
paign, “Travlin Cﬂuntrv‘, from the field and these spe- The Osborne Brothers MCA2-4090
includes a series of specially  ¢ia] packages will send MCA i -
b i MCAZ-4086 The Best Of Mel Tillis
packaged album sets by some  country albums "Travlin . MCA2.409
of the top country musicians  right up the charts. The Best Of Webb Pierce I
in America. This twofer MCAZ2-4087 The Best Of Bob Wills Vol. II
MCAZ2-4092
c Bobby Allison (AsSCAR) Jimmy Martin Silver Creek (TaLry)
M A 1975 Bill Anderson Bill Monroe Cal Smith
Buddy Baker (NAscAR) Olivia Newton-John Kenny Starr
].]. Cale (sHELTER) Osborne Brothers Ernest Tubb
Jerry Clower David Pearson (NASCAR) Tanya Tucker
e 9§ Lenny Dee Jimmie Peters Mary Lou Turner
Tﬁ'lm Jack Greene Richard Petty wascar) Conway Twitty
Larry Hosford (sHELTER) Jeanne Pruett Jerry Jetf Walker
Atlanta James Ronnie Reno (raLLy) Darrell Waltrip (nascaRr)
Jerry Jordan Marty Robbins The Wilburn Brothers
Brenda Lee Ronnie Robbins Little David Wilkins
¥ Lot Lynn Jeannie Seely Cale Yarborough (NAscaR)
= Warner Mack Ronnie Sessions

sMCA RECORDS

=" OMm S
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LatinScene

LOS ANGELES
Orquestra Tipica Novel’'s new

West Coast single titled *Ceilito
Lindo” is a monster hit among salsa
fans, and especially the Mexicans,
for it's their national anthem. The
flip side of the single is “La Batalla
De Los Barrios,” which is a big hitin
New York, with Latin DJs opening
their shows with this swinging tune.

Novel appeared in a successful

dance on the West Coast, and we can
be sure to see a lot more of them out
here.

Their new LP “Sabrosa,” which

features the two above selections, is
another winner for the group, and
also for the producing by Louie
Ramirez, executive vice president of
T.R. Records.

T.R. has also signed two promis-

ing conjuntos and will be releasing
albums on them very shortly.

The firm is reporting record sales

of their products and attributes this
to winning LPs by Cindy Rodriguez,
Kako, Novel, and of course the late
great Tito Rodriguez.

The distribution agreement with

R and J Records in New York has
worked out well.

KXTC (FM-92.3) is devoting four
hours weekly to Latin jazz Saturday
nights from 10 to 2, with Louie Enri-
quez as master of ceremonies. Enri-
quez is a native Arizonan who has
been broadcasting in the Phoenix
area for the past 12 years on KYND
(now KTUF), KXIV, KBUZ and
KOOL-FM.

“Listen to Louie” is the show’s
title and eight Latin bands have re-
corded the theme song of the same
name, written especially for Enri-
uez.

Although the music 1s contempo-
rary Latin, which Enriquez has
gathered throughout the U.S. and
Latin America, the announcements
are in English.

Latino Americano has launched a
syndicated programming package
featuring Top 40 records with a
Latin personality as host. Bill E.
Brock, formerly president of Brock
Broadcasting, will head up the or-
ganization. Tito Alvarez is the host
and controls the programming con-
lent.

The show “La Nave De La Juven-
tud™ (The Spaceship Of The Youth)
will be syndicated first in the U.S.

Billboard SPECIAL SURVEY for Week Ending b/14/75
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IN MIAMI

This TITLE- Artist, Label & This TITLE=Artist, Label &
Week | Mumber (Distributing Label) Week | Mumber (Distributing Label)
1 SOPHY 8 ROBERTO CARLOS
Sophy, Velvet 1431 Yo Te Recuerdo, Caytronscs Cys 1439
9 NELSON NED
2 | VINKICARR LSON }
Hoy, Bobunbia 2334 ke iy el
3 CONJUNTO HUGO BLANCO 10 PENARANDA

Las Giatas De Simon, Palacio 6634

& | JULIOIGLESIA
A Flor De Piel, Alhambra 19

5 TIPICA 73
Candela, Inca 1073

b EL CRAN COMBO
#7 EGCO11

7 FANIA ALL STARS
Vol 1 &2, Fania 476

IN TEXAS

Mueva Me Te, Feente 3266

11 MORRIS ALBERT
Dime, Audio Latino 4085

12 JAIRO

laira, Parnaso 1175

13 PALITO ORTEGA
Yo Tengo Fe, Intermational 458

14 JOEQUUAND

Ahora, Coco CLP-114

15 ESTRELLITA
Perdonami, Raff 3007

—

f

1 | LOSUNICOS
Siempre, LINI 1001

2 VICENTE FERNANDEZ
El idalo De Mexico, Caytronics 1420

3 KING CLAVE
Las Hombres Mo Deben Liorar,
Orfeon 38023

TORTILLA FACTORY
Tortilla Factory, Falcon FL 4063

COSTA AZUL
B! La Cumbra, NY 304

LOS ANGELES NEGROS
ATi, UA 135

ANGELICA MARIA
Angelica Maria, Sonido
Internacional 51-8009

=] @ N .

8 | LOSKASINOS
Los Kasinos, UNI 1002

9 JULIO IGLESIAS
A Mexico, Alhambra 21

10 ROYAL JESTERS
Thair Second Album, GC 112

11 YOLANDA DEL RIO
Ay Mama, Los Que Te, Arcano 3271

12 JUAN GABRIEL
Juan Gabriel, Arcano 3283

13 LATIN BREED
Minus One, GC 111

14 SUNNY & THE SUNLINERS
Los Enamaradas, Keyloc 3020

15 LITTLE JOE
Manana, Freddy 1030

" AN

WILLIE COLON

CANTA: HECTOR LAVOE ¥

CON YOMO TORO

THE GOOD, THE BAD
& THE UGLY

With The Smash Single “TOMA'™ Compatible Stereo XSLP 00484

Dist: R&J. 108 Sherman Avenwe, New York, N.Y. 10034 [212) 942-8185
| Allied Whelesale: Calle Cerra 610, Santurce, P.R, 00927 (809) 725-8255 ¥
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and expansion will follow into Latin
America.

Spaceship will be produced and
recorded at Latino’s new facilities at
Sunset & Vine in Hollywood,

The use of Top 40 music hosted by
a Spanish-speaking jock is believed
to be the first programming of its
kind to ever be syndicated. Negotia-
tions are currently underway with
an internationally known sponsor
for the Latin America markets.

Radio KWKW, Los Angeles’ pop-
ular Spanish-language station,
which operates on a frequency of
1300 ke with 5,000 watts of power,
has appointed, effective immedi-
ately, Caballero Spanish Media, Inc.
as its exclusive sales representative
in New York City. “This appoint-
ment will be an expansion from rep-
resentation among all the Spanish-
language advertising agencies 1o a
full representation among all adver-
tising agencies in New York, Miami
and San Juan,” according to
Eduardo Caballero. “The Los An-
geles Spanish-language market is
composed of 2,000,000 Mexican-
Americans which means that one
out of every five residents in the Los
Angeles area is a Spanish-speaking
consumer,” Caballero says.

“As a leader among all media in
the Los Angeles market, KWKW
reaches a larger percentage of
women |18-49 than most Los Angeles
radio stations,” says Caballero.
KWKW has published a research
study in depth called “Profile Of
The Spanish Culture Market Of Los
Angeles” which s available to
agencies not already familiar with
the importance of the Southern Cal-
ifornia Spanish market.

KWKW is a sister of KOXR in
Ventura and KCAL in San Ber-
nardino, all of which are represented
by Caballero Spanish Meida, Inc.

RAY TERRACE

TEXAS

Costa Azul, a group that started in
Houston three years ago, was
recently awarded a Discometro in
Mexico City in recognition of its
highly successful LPs. Their latest
LP on Nova Vox is titled, “La
Cumbre.” They have become one of
the most traveled groups in Mexico
and the U.5. After a highly success-
ful tour of California, Chicago and
the Midwest, they returned to Hous-
ton’s Pan American Ballroom May
28, where they visited with Gaston
Ponce Castellanos of G.P. Records
and Tapes. It was Castellanos who
produced the group’s first LP in
Houston.

The group’s latest single—"Mi
Amiga, Mi Esposa, Mi Amante”—
has also been getting ample airplay
of late,

Houston nightspots continue fea-
turing some of the best entertain-
ment around. Comelio Reyna and
his mariachi were recently at the
Coco Loco, as was Mexican organist
Juan Torres. Nelson Ned made an
appearance alt the Latin World,
while Los Freddys were presented at
the Pan American Ballroom.

A promising young group on the
Houston scene is one called Los Ver-
satiles. Their latest single, titled
“Porque Te Fuiste” on Jorge Rodri-
guez’ Hit label, seems to be catching

on. LUPE SILYA

Salsa Gets a Break
On Douglas Stanza

PHILADELPHIA—The sound of
salsa is getting louder.

Tipica "73, a combo recording for
Inca, appeared on Mike Douglas’
syndicated TV show May 27 to mil-
lions of viewers, piving salsa a na-
tional exposure considered invalu-
able. Adalberto Santiago fronts the

group.
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Via Exxon Grant

Classical

N.Y. Philharmonic To
Have Concerts Aired

NEW YORK-The New York
Philharmonic will return to the air,
after a nine-year absence, with a
new series of weekly broadcasts
which will kick off in October with
the aid of an Exxon Corp. grant the
first year in excess of $300,000.

The contract is for a duration of
five years and involves a two-year
puarantee by Exxon, with an option
to continue the grants until at least
the pact’s expiration date,

Some 160 stations will carry the
programs, which will consist of 39
taped performances to be broadcast
during the Philharmonic’s concert
season. About 30 of the stations are
commercial. Richard L. Kaye of sta-
tion WCRB and who also handles
the Boston Symphony Transcription
Trust, will be responsible for the
production and distribution of the
broadcasts with Harold Lawrence,
present Philharmonic manager.
Lawrence was the chiel catalyst of
the plan and liaison between Exxon
and the orchestra.

The programs will include sub-
scription concerts, parks concerts,
tour appearances, Promenades,
Rugs, Pension Fund and other non-
subscription events. The radio con-
certs will be conducted by music di-
rector Pierre Boulez, laureate con-

ductor Leonard Bernstein and Prom”

director Andre Kostelanetz, as well
as puest conductors. Interviews with
conductors, soloists, and members of
the orchestra will be featured during
intermissions. Martin Bookspan will
be host-commentator.

Taping wheels have already be-
gun to spin. Two concerts with Dan-
iel Barenboim and three Prom con-
certs have been taped. Tapings will
also be made of concerts when the
Philharmonic starts its European
festival tour at the end of August.

Commercial stations involved will
receive no cash payment. Instead,
after the first Exxon-sponsored
hour, the station time will be spon-
sored by regular outside purchases
for the remaining hour. The Philhar-
monic will receive no monetary
profit from the grant and the musi-
cians will earn a modest fee based on
per transcripied broadcast. The fee
is known to be $23 plus benefits.
Conductors and soloists will receive
a minimum honorarium figure. The
rest of the moneys will go into pro-
duction, stage and technical costs.

Stations which will carry the pro-
grams include those in some 46
states. In New York, the programs

will be heard on WQXR, on Sun-
days from 3:00 to 5:00 p.m., and the
series has been guaranteed prime-
time scheduling by the other sta-
tions.

The Philharmonic broadcasts
went off the air in 1967. They had
constituted the longest symphonic
series in U.S. radio history, having
been heard every season since 1922,
The first broadcast was over WEAF,
In 1930-31 the CBS network broad-
cast the programs until 1963, then
the Philharmonic formed its own ra-
dio network.

Classical
Notes

Tomita says his next album on
RCA Records will be an original ar-
rangement of Stravinsky's Firebird
Suite and will take a year to com-
plete ... Herbert Barrett Mgt. has
expanded its New York offices o ac-
commodate staff expansion. ...
Miax Morath is recording “Jonah
Man,” album of songs of the
twenties, on Vanguard. Spring re-
leases by the label include the six
Brandenburg Concertos in a new
performing edition. Conductor is
Arthur Davison; performers are Yir-
tuosi of England.

Birgit Nilsson will not return to
the Metropolitan Opera for the
1975-76 season. Personal reasons are
cited. ... Conductor Sir Adrian
Boult recovered recently from a seri-
ous operation. He was honored back
to the recording studios with a gold
record award given by EMI. After
the presentation he recorded Mo-
zart’s Haffner Symphony with the
London Philharmonic to be released
on Angel.

British Decca recorded an opera
in the U.S. Actually it was at the
Constitution Hall, in Washington.
It'’s "Il Prighionero,” an opera and
prologue in one act. Maurizio Maz-
zieri stars. Antal Dorati conducted
the National Symphony Orchestra.
It's due for release in September on
London Records. . .. Nicaragua has
given opera the stamp of approval.
The country has just issued stamps
on “the 15 greatest operatic singers
of all tme.” Newest issues are on
Joan Sutherland and Birgit Nilsson.
Others included Caruso, Callas,
Melchior, Gobbi and Bjoerling.

League & Orchestras Set
Coast As 1st Meet Site

LOS ANGELES—For the first
time, the American Symphony Or-
chesira League (ASOL) will meet
with the Assn. of California Sym-
phony Orchestras (ACSO) at a con-
ference Monday-Friday (9-13) to be
hosted by the San Diego Orchestra
Assn. at the Sheraton Harbor Island
Hotel.

Fund raising ploys will highlight
many of the seminar discussions
over the five-day program. Peter
Pastreich, trustee of the National
Committee for Symphony Orchestra
Support and executive director of
the St. Louis Symphony, will speak
on “ABCs Through The XYZs Of
Fund Raising.” Recording, res-
idency programs, strikes, the coming
bicentennial, grant applications and
ticket sales are other topics to be ex-
amined.

The president of the Los Angeles
Dodgers, Peter O'Malley, is a “sur-
prise” puest. His subject will be
“*How 1 Would Promote The Sym-
phony Orchestra.”

Women's council sessions will he
chaired by Mrs, William W. Baird of
Milwaukee. Topping the entertain-
ment will be an appearance of vio-
linist Eugene Fodor, performing
with the San Diego Symphony Or-
chestra conducted by Peter Eros.

Also scheduled are panels built
around “New Sources Of Income™
which will deal with the Public Serv-
ice employment program, Ford
Foundation funds and the National
Endowment for the Arts. Ralph
Black, ASOL executive director,
says the League now represents
1,100 orchestras throughout the na-
tion.
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Blank Tape Booms,
Competition Is Keen

By STEPHEN TRAIMAN

CHICAGO-As expected, blank
tape was one of the bright spots both
on and off the CES exhibit floor.
New high end formulations from
Fuji, in its U.S. market entry, Maxell
and TDK; 120-minute 8-tracks from
Capitol Magnetics and Audio Mag-
netics, the first industry factory re-
bates to dealers from Columbia
Magnetics and Capitol Magnetics,
with a consumer rebate also from
Columbia; a major military market
Bicentennial promotion from BASF,
an aggressive total dealer/consumer
program from Ampex, not on the
CES floor, and a new gamma ferric
oxide line a notch below Classic
promised by 3M later this year are
just some highlights.

At Maxell, Gene LaBrie said
dealer reaction to the new UDXL
cassette was “about 5000 percent
over expectations,” and advance no-
tice on a 46-minute UD B-track for

4th SAC
Debby’s
Cite 27

CHICAGO-The Fourth Annual
Debby Awards for outstanding
achievement in the industry, cov-
ering six geographic divisions in
four categones, were presented at a
banquet during the CES by Jerry Jo-
seph, president of the Society of
Audio Consultants.

Winners of the audio consultant
awards are: Eastern division, Les
Davis, Harvey Sound, N.Y., N.Y.;
Midwestern division, Steven R. Wei-
ner, Listen Up, Denver, Colo.; Cen-
tral division, David R. Rabius,
Swallen’s Audio, Cincinnali;
Southwestern division, James W.
Buckler, Jr., Thieves Warehouse,
Tallahassee, Fla.

Winners of the audio manage-
ment award are: Eastern division, a
tie between Richard Aquilina, Sam
Goody’s, N.Y., and Morty Glever-
man, Lafayette, N.Y.; Midwestern
division, Ted Schwartz, Musicraft,
Chicago; Central division, Joseph
W. Blumenthal, Eric Electronic, Oak
Park, Mich_; Western division, a tie

(Continued on page 35)

the fall was well received. The “Free
for 3" library box offer with pur
chase of three cassettes was sold out
before the show, he noted. Firm's
rep advisory council instituted a
year ago was termed “a great aid in
directing our future,” and the five
key firms will meet again in October
with Maxell executives,

Fuji Photo marketing manager
George Saddler signed up key rep
firms in 13 territonies for the new FX
line expected to be shipped by mid-
June to dealers, along with the
lower-priced FL product. Noting the
entire game plan had been put to-
gether in about 8 weeks, he promised
an extensive ad/promo backup this
summer and fall to introduce Fuji
audiotape o the U.S. market.

For TDK, its technical demonstra-
tion was termed “most effective by
Ken Kohda, who noted that for the
new Super Avilyn (SA) line bias
equalization wasn't necessary, only
the CrOz switch. “We're not compet-
ing with Dolby but a tape with 10dB
al the high end doesn’t really need
it,” he commented. Expanded prod-
uct line in Full Fidelity range, and
the new D-line 8-track was appre-
ciated by dealers, as well as the lower
price on the Audua-L open-reel
product and a new 10%-inch plastic
reel for the 3,000-foot consumer reel.

Audio Magnetics '76 Bicentennial
packaging and campaign gives the
retatler a real tie-in, Bill Dawson

(Continued on page 35)

CHICAGO-The recent demise of
fair-irade statutes in the New York,
New Jersey, Connecticut areas, and
the continuing indications that a
federal fair-trade repeal bill may
soon be passed, have not resulted in
the expected panic among hi fi in-
dustry people who have zealously
controlled their pricing policies for
MANY Years.

Instead, the problems which may
arise from the al of fair trade is
resulting, probably for the first time,
in a closer unity among manufac-
turers, distributors, and dealers alike
as they all seek a mutual and work-
able solution to the problem.

lape/Audio/ Video

Report

FromCES
Chi/June 1-4

Autosound:
CB/Tape
Units Grow

CHICAGO—A first Citizen's
Band/tape combo from Automatic
Radio, additional units from J.T.L.
and Xtal; remote control 8-track
models by DYN, new power boost-
ers from AR, Audiovox, Kraco, Bo-
man and others to join the Craig
Powerplay success, the possibility of
GE and Superscope-brand car

{Comtinued on page 34)

N FAIR TRADE REPEAL

Industry Concern, But

The consensus here at the CES is
that there will, undoubtedly, be
some upheaval, as a few unscru-
pulous dealers try to cash in on their
new-found pricing freedom. How-
ever, almost all those polled are con-
fident that this situation will exist for
about six months at the outside, and
then retailers will once more turn
their attention to maintaining con-
sistent price levels so that reasonable
profits can be realized.

The most popularly suggested so-
lution to the fair-trade repeal prob-
lem is a pattern of limited distribu-
tion, which a number of companies,
TEAC among them, have already

Fresh Approach Key
To Accessory Success

By ANNE DUSTON

CHICAGO-New ideas, new
products, new looks for a fresh ap-
proach to the accessory market was
in evidence at the Consumer Elec-
ronics Show. Manufacturers in gen-
eral are happy with the response to
their high profit, fast turnover items
as dealers look for ways to beefl up
the cash box.

An emphasis this year on quality
and style seems to be directed to rais-
ing the marketing sights from the
mass merchandiser and discount
record store, to the audiophile and
hi fi stores. Many products are
reaching higher price points than
ever, with one firm doubling its top-
of-the-line furniture style entertain-
ment center from a $30 price point to
$60, with chanpes in material.

Royal Sound, formerly OEM,
shifted to the consumer market with
six divisions handling headphones,
audio tape, tape storage, hi fi speak-
ers and component speakers in the
$50 to $400 range for limited distri-
bution, wire and cable, and
autosound, president Merv Dayan
reported.

In storage units, a versatile plastic
modular box called the Add'n Stac
from Royal Sound, retailing for one
unit at §1.49, can be self-locked to-
gether. The same basic unit is in-
corporated into a carrousel with a
stacking capability. For portability,
a vinyl folder with handle and snap
locks wraps around cassette or 8-

instituted in varying degrees of com-
pleteness. Most manufacturers also
dispel speculation that a policy of
limited distribution at this time
would hurt, primarily because of
large inventories on hand.

As Robert Steindler of Steindler
and Co. which reps the TEAC line in
the N.Y./N.J./Conn. area explains,
“there is no massive inventory back-
log. It has all been diminished be-
cause the state of the economy has
forced most manufacturers to cut
back on production.”

Last fall, in the face of great resist-
ance, TEAC fired all its reps and

(Continued on page 34)

No Panicl

track storage unit. For the car, the
handles are weighted on The Hum-
per to straddle and slay put over the
hump of any car. The modules are
availlable in about seven color
choices for mix or match decorating,
and can be wall hung using pre-
drilled holes.

Black continues to be the best
color for carrying cases for tape, but
a new buckskin suede was being
shown by some firms. Le-Bo intro-
duced 1t in their new line of 20 cases,
and Services was diaplaying it for re-
action. Le-Bo's entirely new line in-
cludes the Safari in three models
featuring a snap lock hidden under a
buckle design, President Leslie
Dame said the 32-cartridge carrou-

{Continued on page 35)

Cautious
Optimism
At CES

® Continued from page |

continuous sound shows, the feeling
on “Q" was definitely on the down
side.

This wasn't reflected in the well-
attended shows at JVC's exhibit of
CD-4 technology, or at Sansui’s QS
sound experience. And it wasn't
hard to find dealers who are doing
as much as 30 percent business in
quad. But even key Panasonic exec-
utives admitted they “went off the
deep end on quad,” though they
were far from throwing in the towel.

Among other highlights, both on
and off the exhibit floor—and a
growing number of key audio firms
are opting out of the show for up-
town hotel suites—are these notes:

® Autosound aftermarket is a
strong one, although not for every-
one, and the new citizens band
boom is finding growing acceptance
with tape combinations from J.LL.,
Xtal and Automatic Radio on the
floor, with a first model from Audio-
vox by APAA time in November. At
least four firms had new power

(Continued on page 35)
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:g Tumtabr'es, Speakers Defy ‘Recession’
g By RADCLIFFE JOE !
j:E CHICAGO-The uninformed visitor to the  panion to the Yamaha TB-700 cassette deck with reel-to-reel and cassette, automatic more manufacturers with innovative features §
2 high end component booths of the Summer  which still lists for $340. cueing, five-times fast forward speed, FM and design. Among the newcomers are Lux &
e CES, would never guess that the country is in Uher is still pushing its model CR-210 cas- Dolby, extended frequency response and 2- America, Lecson of England and the Sequerra  §
4 the midst of one of its worst economic reces-  sette deck, billed as the world’s smallest stereo  position tape switch. Co. with its $2,500 tuner. Added to these are a E
2 sions in its 200-year history. Innovative trends  portable cassette machine, with built-in con- The units are listed at $599.95 for the cas- number of up-and-coming young companies
¢ in componentry abound with prices beginning  denser mike and automatic reverse. This unit  sette deck and $399.95 for the 8-track unit. The including Rotel. g
4 modestly around the $200 mark and soaring  lists for $605.95. Model CG 360 with Dolby line will be marketed through limited distribu- Still, the majors in the tuner-amplifier busi-  §
¢ dizzingly to past the $2,500 mark. and a price tag of $1,092.50 also features the tion, and will not be available to all Wollensak ness at the high end of the scale remain ¥
3 Attracting many new manufacturers and  increasingly popular automatic reverse. dealers. Marantz, Crown, BGW, with companies like ¥
4 showing a host of innovative features is the Uher model CG-320 is another cassette From Hitachi comes what is probably the Sony, Kenwood, Pioneer, JVC, Sansui, Onkyo
iy cassette deck market. Among the leading in-  recorder designed for use with either AC/DC  lowest priced Dolbyized cassette deck on the and others following closely behind. ¢
? novators in this field are Yamaha, Uher, powersources. It features a cluichless two-mo- market today. The Hitachi D-2300 lists for Philips of Holland, which recently intro- &
3 TEAC, 3M, Kenwood, Technics and Naka- tor drive system and lists for $503.95. $149.95 and gives credence to the speculation duced its Motional Feedback speakers into i
2 michi. Among those spearheading the new trend that Dolby is not far away from becoming a this country, is also making a bold bid for the %
2 Yamaha model TC-B00GI, incorporates a  toward front-loading cassette decks is the 3M  standard feature in all cassette decks. preamplifier market, parlaying MFB as its ad- ¢
¢ boldly innovative design created by industrial ~ Co. with its first two models of cassetie and 8- The plethora of other casselte equipment mission ticket 1o this once-exclusive market. %
2 designer Mario Bellini. The unit is suitable for  track recorders which it plans to market under manufacturers at the show are all showing a Although JVC America and Sansui are
% both home and portable use, and can be oper-  the CTR Series label. The line, expected to be new consciousness of innovation and cosmetic among the major promoters of 4-channel i
$ ated either from AC, DC or 12-volt battery available “in time for the Christmas buying design that was at one time the near-exclusive products at the show, this area of hi fi still re- :
2 power sources. It also features a tilt design that  season,” features the CTR-1 cassette deck with  property of a handful of audiophile equip- mains somewhat a stepchild of the industry, §
% enables the user to see all controls and meters  memory counter, auto-rewind, three-position ment manufacturers, with some retailers claiming that the sale of 4- E
y from sitting or standing positions, The unit  bias and equalization switches; and the CTR-3 Into the increasingly competitive market of channel products has shrunk to less than five
¢ carries a $340 price tag and comes as a com-  8-track deck with transport logic compatible amplifiers and tuners are coming more and (Continued on page 34} §
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FTC'S HALVERSON

Manufacturers Warned On
Warranty, Fair Trade Shift

CHICAGO—In a sober opening
to the summer Consumer Electron-
ics Show, an FTC spokesman had
some grim words for a packed house
at the CES marketing conference on
the approaching end of fair trade
and the new warranty law that
promised to be a potentially bigger
problem.

Jim Halverson, director of the
FTC Bureau of Competition, alerted
manufacturers in particular of the
potential trouble arising from the
recently passed Magnuson-Morrisey
Warranty Improvement Act. It goes
into effect July 4 before the FTC will
have time to even finish proposed
rules on the form and content of ad-
vertising warranties as to presale dis-
closure and availability, and the
more vital “voluntary dispute™ rule
mechanisms that even then won't
preclude a much easier filing of class
ACLON CONSUMET Suits,

In essence, hi fi and other manu-
facturers will be “buying a pig in a

Hi Fi Components
Defy “Recession’

® Continwed from page 33

percent of the total audio industry,

The consensus among dealers at
the show is that 4-channel sound is
still a concept with unexploited po-
tential, but that overshadowed as it
is by stereo, and retarded by poor
merchandising and marketing
strategies, and in some cases even
poorer quality products, 4-channel
has a number of obstacles to over-
come hefore it is on the road to suc-
cess as a carrier of serous music.

poke,” Halverson explained, in hav-
ing to choose between a “full” or
“limited™ warranty offering on their
products without knowing what
rule-making power on the rights and
duties of the warrantor will be en-
forced by the FTC.

On the relative ease of class action
suits under the new law compared to
the stringent requirements on fed-
eral court action prior Lo its passage,
he called the new legislation a “re-
covery act for the depressed legal
profession.” Section 205 of the law
allows civil penalties sought by the
FTC if it can be proved that the
manufacturer had actual knowledge

of fraudulent or dishonest conduct,
or SHOULD have had this knowl-
edge.

Under terms of the new law, con-
sumer redress could mean restitu-
tion of ALL monies paid by any
consumers affected, or in a shghtly
better outlook, if the manufacturer’s
conduct “only violated the rules™
lesser penalties were possible. But
Halverson emphasized this would
be open to judicial interpretation,

Tied to the end of fair trade are
provisions that make it much more
difficult to terminate a dealer or dis-
tributor even if the company is tech-
nically in breach of the contractual
relationship with the manufacturer.

All the dealer or distributor termi-
nated has to do to get injunctive re-
lief, Halverson says, is to have a
smart lawyer who can find any small
evidence of coercion by the manu-
facturer 10 maintain pricing, tie-in
replacement parts deals, geographi-
cal penetration or other practices
that will go down the drain with the
expected repeal of the McGuire Act
that now makes resale price main-
tenance possible.

Plranatieh!
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Tape/Audio/Video

Tape
Duplicator

Pentagom, in its first Consumer Electronic
Show, demonstrated the Super C-1 cassette
copier for mono duplication in home, office or
classroom, at $695.00 list.

The decision to exhibit at the CES was di-
rected to attract consumer dealers who may be
looking for a profit base to expand their busi-
ness into the commercial/industrial market, ac-
cording to Bill Hollane, sales manager.

In the duplication division of Pentagon, the
company has added services such as labeling,
shrink packaging, and recording. "Small base-
ment duplicators cannot offer service or fol
lowup, and consequently are suffering in this
economy,  Holtane says. He notes that the divi-
sion has picked up considerably in the last year,
when changes in personnel a year ago caused
some setback.

W * *

International Audie, also at CES, announced
plans to enter the custom duplication 8-track
and cassette music field, and also introduced &
new line of blank 8-track and cassette tapes un-
der the Heritage brand, Ron Gray formerly with
Ampex as regional Midwest sales manager, 15
now national sales manager for International
Audio. "The music end of the duplicating busi-
ness & growing like crazy, with B-track catching
up to records,” reports president John Kozin.

Also at the International Audio booth was Lib-
erty sales manager Jim Cook, who noted thal
while new equipment sales were up, the loss of
bootleg duplicators has dumped a lot of used
equipment on the markel.

Autosound Likes
CB/Tape GCombo

® Continted from page 33

stereo lines all highlighted the vi-
brant autosound market at CBS.

Without going overboard on CB,
a growing number of companies are
looking hard at either CB/tape com-
binations or separate units, In addi-
tion to the three firms with on-the-
floor units, Audiovox expects to
have its first combination unit ready
by the Automotive Parts & Acces-
sories Assn. (APAA)Y show in No-
vember: Pioneer, Clarion and
Kraco, among others, all see the via-
bility of the combinations for the
mobile youth market, but are taking
a more cautious approach to a com-
mitment,

Al General Electrie, Jack Dullme-
yer expects a decision by this fall on
the company’s experiment in distrib-
uting a limited Clarion line of
autosound as to a GE private label
line. Firm’s 27 zone shows for deal-
ers this month will introduce the line

{ Continued on page 35)
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Twin Cities Audio Show
Aims For Hobbyist Crowd

By ANNE DUSTON

CHICAGO—An entirely new
market for high end audio products
will be sought from Twin Cities’ citi-
zen band radio enthusiasts, photog-
raphy hobbyists, and buyers of
clock-radio and other consumer
products, when these items are in-
cluded in a sound show geared 1o
high end hi fi equipment in a new
concept developed by non-profit
Sight & Sound Associates.

The show will be held at Min-
neapolis Convention Center Oct. 3-5
with possible attendance at 50,000-
plus.

Record companies are also being
invited to participate, in an effort to
bring the hardware and software in-
dustries together to encourage an
understanding of related problems,
says Ron DeHarpporte, president of
the Paul Bunyan Chapter of Elec-
tronic Representatives Assn. He also
15 one of the officers in the associ-
ation set up by a dozen audio reps
and five audio dealers who con-
ceived the show plan.

The combination of hobbyists is
being pioneered by the organization
in order to counter the typical prob-
lem of audio shows that draw people
who already have the equipment
being exhibited, says DeHarpporte.
The inclusion of record companies is
an effort to draw two industries who
are inlerdependent on each other,
but who have had little if any com-
munication in the past, into a com-
mon arena.

“The electronic industry is the last
to know about advances in the
recording industry, and this void has

been a major reason for the death of
4-channel. The inability to come to-
gether on a compatible system be-
tween the two industries has cost bil-
lions in sales, and a loss of credibility
in the eyes of the consumer for both
industries,” DeHarpporte insisted in
an interview at the Consumer Elec-
tronics Show here.

“There is surprisingly little com-
munication between hardware and
software. I's amazing that com-
panies like RCA and TEAC have no
product development relationship.
The nse and fall of 4-channel within
a 24-month period can be traced pri-
marily to this problem.

Heilicher Brothers in Minneapolis
is coordinating the record company
involvement, by contacting the com-
panies and then in turn letting the
association know what their require-
ments for exhibiting are.

Included in the budget are display
costs of the booths (running $500 to
$1,000 less in multiples), providing
the manufacturer with a draped,
carpeted booth with electricity.
Space reservations close June 30
with half the money deposited, and
balance due Aug. 1.

The five dealer firms on the task
force that is sponsoring the show in-
clude Audio King, Sound of Music,
Dayton’s Soundtrack, Schaak Elec-
tronics and TEAM Electronics. Rep-
resentatives who are serving as offi-
cers of the non-profit show firm are
president, Roy Hidok, Vector Sales,
Ron DeHarpporte, Clark G. Gibbs
Co.; Steve Herold, Stan Clothier
Cua., and Pat Klise, Ripley & Assoc.

Fair Trade End: No Panic

® Continued from page 33

went to a limited, direct pattern of
distribution. According to Steindler,
the company intends to maintain
this policy as the only legal, long-
term way of safeguarding its inter-
ests, and discouraging “footballing™
of its products around the country,

Hiroshi Tada, head of Sansui op-
erations in this country, comments
that his company will have to find
“other ways and means o preserve
the proper profit margins for all con-
cerned.” He reasons, "After all, the
profit motive is the basic motivating
force for all economic action in a
free enterprise system, and we
should not be ashamed to think of
profits.”

Bernie Mitchell, president of U.S.
Pioneer Electronics, one of the
staunchest fair trade supporters in
the country, has promised that Pio-
neer will “not pull the rug out from
under its dealers” if a federal fair-
trade repeal bill is passed.

Mitchell further suggests that “the
impact of fair trade repeal may not
be as bad as many may think.” He
points out that some products, like
headphones, have not been [air-
traded, and yet that segment of the
industry has been able to grow prof-
itably and maintain orderly market-
Ing patterns.

Bob Walker of JVC America ex-
plains that his company will not ex-
pand its dealerships. “Our policy is
to do more business,” he says, “but
we will continue to sell only through
existing dealers.”

Walker is fearful that the end of
Fair trade will bring unethical price
wars, and that some dealers will fold.
However, he assures, that like Pio-
neer, JVC will not desert its dealers.

At Altec a program of dealership
refranchising is already underway
around the country, and for the first

time the company is undertaking to
establish separate franchising of its
raw speaker products.

Even manufacturers whose prod-
ucts have traditionally been non-
fair-traded, are concerned. Philip
Sharaf, marketing manager o