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Soul: Up In Mexico,
Declining In Japan

Sl music is causing voleanic bursts around the waorld Ir's abour to |"L'I.".!'rr..|':'

n Mexico and has slipped in impact in Japan. The two reports below detail this

eesaw situation
By HIDEO EGUCHI

TORYO-Japan's romance with
soul music has ended. During the
||.|n:_1 hot sumimer. soul literally
turned sour here

The main reason for the boom
subsiding 15 economic, MNat only
were the Japanese people wearing
Afro hairstyles, but a number ol lo-
cal bands were playing their ver
sions of soul sounds and o number
of American military  personnel

fi --.'.;|I".'I|"..'I fhPl JRed ey '_I"_l

By MARY FISHER

MEXICO CITY —-Soul music is on
the brink of breaking through here,
-.\LLI-"|'1.|||I" o a recent survey of man
ulacturers, broadcasters -llul record
citlets,

As one industry representative
puts i, “Mexico 1s r:,'mif'. 1o give iLan
‘abrazo ™ In so many words. a total
embracement

Many indicators pomnt tow ards
such a major trend: a new strong sell

{Confinued on page 24}

lllicit Disco Tapes Surge

By JIM MELANSON

NEW YORK-—-The marketplace
here {or unauthorzed disco musice
tapes has taken on new w rinkles
namely competitive pricing and
greater, more open, involvement by
retatlers

Reports are dlso coming in that

the overseas trade for such tapes s
lounshing

While trafficking in the tapes has
existed for some time now (Bill-

THE TOP COUNTRY DUC EVER!
Loretta Lvan and Conway Twitty al (1 again

Fealing
their new album and also their current hit single. And if you check the
country charts you'll find both of them individually represented. What

imdications are that
the weeelerated erowth ol the disco-
theque fad over the last nine months
has given added impetus to those
dealing in this area

In Macl one dubber, who wanls 10

hoard, Oct. 12).

en unnamed, savs that his business

=

s bringing in $500-8800 a week. His
l||L|||.'x mclude record  retalers
dance music buffs and other non-

fContinied on paee 22)

unprecedented

ol area s

5 the titte tor [he

vou've got here is two of the most talented arlists around combining June 13 and

ther skills o f&c0id a
Records and tapes. (MCA-2143)

labulous duet album, FEELINS' available on MLA

[ Bcvartisamant )

LOS ANGELES
reorganization of
Neht Distributors here into the na- S ¢
tional buving operation for the et
I'!l;_'l.'.h -guli Ih'l hed
chain (plus rackjobber 1or four piant
accounts), is already making ImL
wives in the marketplace,
“*According 1o whal regional sales
chiels for the biggest record labels
tell me, Peaches Atlanta store 15 ac-
counting for some 25 percent al therr
sales m that marker and Peaches
Denver s pulling in some 28 percent
tortanls,”
Peaches president Tom Heiman,
|.-.’_lf'|:'|:'-'-.LIH.;LFL'-IHI-‘l Denver
Peaches, in all likelihood the world's
I.ll"l-_.'.i..‘."-l ]'l.'l.'l.'rl|-|:IE‘H.' ST,

Peaches retudl

L,JI_l]Hll-H.l'.l.L:rl:-Il.Hll
Peaches Atlanta opened March 14
Fort Lauderdale is the third stop

TI"II'"..' |;_"l HI-I' ["'"'I"r"

Elton John: singing for humanity.

John At Troubadour
Brings $150,000 Net

LOS ANGELES—Elton John's
three-night stand at the Troubadour
ratsed an astomishing $130,000 for
the Jules Stein Eve Institute while
pulling off a stunning publicity coup
and an artistic [Ill.mph

For each ol Elton’s six shows, 25()
tickets were sold. Opening might wis

(Continued on page 1)

Marketplace Shakes With
Nehi And Peaches Activity

By NAT FREEDLAND
& massive and

Hemman,

nl:|_'|"-"

savs Nehi i

for Peaches, with a Sept
scheduled fora 10500-Tooler
Are expa
etab o trmes
tal to start another big store,” says
now | just don’t

nding Peaches one

“Righi

or how soon we'll be going into more
cities. It's all happening step-by-

The Peaches location formula is to
lease supermarket building s
high-traffic spots in cities
Woover-saturated
record merchandisers

with aggressive

In both Atlanta and Denver, es-
tahlished music hgures “'”.‘:'?:"*'“[':‘-1
Hiﬂ..'li'..‘\.:l that the stores were
from downtown hubs o succeed
But Nehi's heavy local radio and
(Continued on page 11) 1144)

FOUNDATION DISK PROJECT

Industry Haul Of
$2 Mil Anticipated

NEW YORK A non-profit
recording venture that may  well
pump some 52 million mto the in-
dustry mainstream in lalent, studio.

pressing and printing expenditures,

as well as in publisher income. 1s due
for formal i|11[1||.'r1'|-.:i11;|11|1r1 next
month

But New World Records. set L
with Rockefeller Foundaton funding

to document on disk 350 years ol

American music. has already begun
to check out potennal factlities. And
suppliers are known to be entering
bids for a slice of the melon, made
even sweeter by virtue of 1s impec-
cable credit credentals.

The New World plan s 1o pro-
duce an edition of 100 LPs, running
the gamul of American musie from
the early 16005 to the present: Pop,

(Continged on page 1))

Jazz Wave Stirs Hansen Fulm Flood

By IS HOROWITZ &

NEW YORK -Hansen Pubhica-
Lions 15 acceleratung s release of jazz
folios in a program that will see at
least 50 new mzr books '!1'.!1||13.__‘ the
stands over the next 12 months, a
marked increase over past publica-
ton rates for the category. Some
SA00L M has been commutted o the
print |'|1~|1 for the penod.

Charles Hansen sces his com-
pany’s efforts as o natural conse-

quence of the penetration ol jazs

JIM FISHEI
worldwide, and 1ts emergence as a
revitalized commercial force on rec-
aords and in concerts, clubs and
‘\-Ll'll-"."ll"-.

The firm s currently 1in the midsl
of an aggressive drive 1o signoup
publication rights of leading jaz
artists here and abroad, extending
the scope of an already large catalog
[ print properties covering |azz in

(Comtinued on page 10)
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The album that fulfills the: promise of Daryl Hall and lohn Oates 15 here

o0 1r awiy

Featuring the tast breaking single
more Daryl Hall and John Oates compositions, and many of them are
already recelving coast-to-coasl major market airplay, Daryl Hall and
lohn Oates. Every minute in thesr musical lives has been leading up to
this moment. Get in on it. On RCA Records and Tapes. (APL1/APS1/APK]

“Camella,” the album includes nine

{Advertisemeant)
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The New Single by War.
From The Album“Why Can’t We Be Friends?”

Produced by Jerry Goldstein
in associatian with Lannie Jordan
and Howard Scott tor
For Qut Productions, Inc.
A Far Qut Production
On United Artists Records

www americanradiohistorv com

MCKLERY Uinited Arisis Munio snd Aocoros Groap, o



www.americanradiohistory.com

e e B B R ot

Top Talent

So. Calif.

Boxoffice Boosts Are
Rule, Not Exception

By FRANK BARRON

o
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Ups Crowds
At Parks In

LOS ANGELES—Big summer employers of
name talent in the past few seasons have been
the amusement parks, and according to
spokesmen for various facilities, the practice of
hiring top entertainers will continue since they
bring extra customers into these parks.

Three of the biggest outdoor parks in the na-
tion are located in the greater Los Angeles
area: Disneyland. Knott's Berry Farm and
Magic Mountain. Between them. they have
successfully presented dozens of top perform-
ers over the summer season, and admit the tal-
ent draws extra bodies in on those days. Ma-
rineland and San Diego Sea World have also
joined the talent mart,

Disneyland, which started the practice of
regular big name shows. went in for special
days. such as big bands. jazz nights, pop and
rock nights. and the like. For the price of ad-
mission. the Magic Kingdom in Anaheim of-
fered such attractions as Count Basie, the Mir-
acles, Les Brown, Bo Donaldson & the
Hevwoods. Stan Kenton, Wilson Pickett, Li-

Generol News

ﬂmmwwm“wmﬂ ks

onel Hampton, the Four Tops, Woody Her-
man, Pointer Sisters, Hues Corporation, Harry
James and many others.

Jim Garber, publicity director, calls it *
very good summer. There is no doubt that the
name performers contributed to our big night-
ume attendance. The name talent gives people
a reason to come back to the park. I'm refer-
ring to the local market, on which we draw
very heavily. We'll go over the 10 million mark
this fiscal year—only the third time in the
park’s 20-year history that we've gone over 10
million in attendance. Those names certainly
helped.”

At nearby Knott’s Berry Farm. a ghost town
which has added a huge amusement park. tal-
ent is nothing new, the old Wagon Camp area
having been the scene of country acts for years.
But in the past couple of seasons, mainly be-
cause of competition from Disneyland.
Knott's has gone in heavily for good, 1op name
attractions,

Typical was this year’s strong lineup of B,

Thomas. the Supremes, Johnny Mann's Stand
Up and Cheer. Grass Roots, Frankie Avalon,
DeFranco Family. Rick Nelson & the Stone
Canyon Band. Roger Miller, the Lennon Sis-
ters and Lettermen.

“We did excellent business this summer.”
says Bill Hollingshead. entertainment director,
“using people with household names. We
think this summer we had our most impressive
roster of stars ever.” Knott's, which started as a
roadside berry farm, then restaurant, is out to
capture the youth market with its musical pres-
entations.

“The acts draw a certain extra amount of pa-
trons to the park.” admits Hollingshead. “Hav-
ing t].'u:m here gives us mmﬂlhmg extra to
FIH,.ELI'II.

Magic Mountain, a "white knucklers™ (thrill
rides) park 1n Valencia which ot off on the
wrong foot with a premature opening several
years ago, now 15 one of the most popular

(Continued on page 20)
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MAJOR TOUR SHOWCASE

Tempe Stadium Has
Success With Rock

By NAT FREEDLAND
LOS ANGELES—Imaginative and effective security operations have

een a prime factor in boosting E.B. Smith’s Tempe Stadium, built outside
oenix, Anz., in 1969 as a training camp for baseball’s Milwaukee Brewers,

become during the past two years a regular showcase for major rock tours.

jMetromedia
To Air Dead

SAN FRANCISCO—A two-hour
Grateful Dead concert recorded one
night during the eighth annual In-
ternational Radio Programming For-

um will be broadcast at 9 p.m.
-Munday (1) on KSAN here, KMET
iin Los Angeles, WMMR in Phila-
‘delphia, and WNEW-FM in New
York, all Metromedia FM progres-
| sive stations.

! The concert was coordinated by
Billy Bass, national LP promotion
director of United Artists Records,
with the guidance of Al Teller, presi-
dent of the record company and Ron
Rakow, president of Grateful Dead
and Round Records, United Artists

(Continued on page 10)

The stadium seats up to 30,000
when the field is used and Smith
seeks to book in as many as two
shows a month. Crosby, 5tills, Nash

& Young drew 24,000 to the site this
SUMMET.

With a background in sports ad-
ministration and the insurance busi-
ness, Smith stepped hesitantly into
his new involvement with rock.

He has built up solid working
relationships with major promoters
Bill Graham, Concerts West and
Barry Fey. Smith will hold a date for
reputable promoter on deposit of a

cashier's check for $1,500, of which
$100 is for the city's license fee.

If another promoter calls for a
show date close enough to detract
from a previously proposed show,
Smith phones the first promoter and
informs him the deposit check must

{Continued on page [9)

Landmark In

Vegas Hits
Via Country

By HANFORD SEARL

LAS VEGAS5—The Seventh edi-
tion of “Country Music U.S.A"
bowed Aug. 25 at the Landmark Ho-
tel. the first major Strip casino to
ploneer country shows,

Billed as the Landmark’s Salute to
“America’s Bicentennial with Amer-
ica's Own Music,” the lively four-act
package is entering its eighth month
of strumming. picking and down-
home music.

“We're very pleased the series is
coming along so fine.” reports Wal-
ter Kane, entertainment director for
Howard Hughes' five Strip hotels,
“We have the show booked six
months in advance so we hope it will
be a continual thing.”

Kane says economics dicated the
four-act format, which spotlights a
major talent backed by a musical
group and several other artists, Such
country superstars as Roy Clark,
who appears at nearby Hughes-op-
erated Frontier Hotel, penerate a
larger volume of business for a main
showroom and carry a big price tlag.

Oklahoma City-born Hensen
Cargill tops the current production
with 10 fast-paced songs which are a

(Continued on page 51)

Sire Preps 12 ‘History Of Rock’ Packs

LOS ANGELES—Sire Records 1s
embarking on its most ambitious
program of double LP repackages
centering around the history of rock
yet—with at least a dozen albums
planned for the next year, six of

Business And The Economy

By BOB KIRSCH

which will be available in time for
the Christmas buying season.

At the same time, according to
firm president Seymour Stein, the
label will continue to release new

product on a regular basis,

Consolidation a Key
For Discount Skein

By JOHN SIPPEL

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—Conservative
consolidation through building
present key single-store areas into
multiple store operations, where
possible, is Tom Anderson’s blue-
print for the important CBS-owned

record /tape/accessory retail chain,
Discount Records,

Anderson visualizes retrench-
ment, begun 18 months ago, contin-
uing. The Discount Records’ store
count has dropped from 70 10 55. It
could drop even more. But Ander-
son pledges profitability. He envi-
sions some new store openings for
Discount in 1976. He speaks cau-

(Ceontinued on page [1)

Sire, which is distributed through
ABC, already numbers in its catalog
two volumes of the “History Of Brit-
1sh Rock.,” a collection of early
Fleetwood Mac hits, a “History of
British Blues” and a collection of
early Paul Anka material.

Due for release shortly is a “His-
tory Of British Rock Vol. 3, a
“Roots OFf British Rock,” collections
of material from Duane Eddy (the
Jamie and RCA product), the Small
Faces and the Nice (both from An-
drew Loog Oldham's Immediate
catalog) and Del Shannon (acquired
from a number of sources).

Set for release in the future are:
“Teen Dreams & Baby Love.” a col-
lection of hits from female singers
and groups compiled by Greg Shaw;
a rerelease of the “Nuggets” set of
“punk rock™ which has been li-
censed from Elektra as well as a vol-
ume two of this set (compiled by
Lenny Kaye): a British “Nuggets”
set which will feature many early
British groups whose members have

(Continued on page 65)
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Record Group Set
By Polygram Comp.

NEW YORK—In an adminstrative restructuring of its record operations,
Polygram Corp. has formed the Polygram Record Group as the umbrella facil-
ity under which the Polydor and Mercury/Phonogram labels and the firm’s
distributing wing, Phonodisc, will operate. Irwin Steinberg, Phonogram presi-
dent, has been named head of the new group while retaining his position as

chief of the Chicago-based disk
company. His headquarters will re-
main in Chicago, although Stein-
berg plans to spend more time here

KASS BUYING
BUDDAH FROM
VIEWLEX

NEW YORK-Negotiations for
the repurchase of Buddah Records
from Viewlex by label president Art
Kass are expected to be successfully
concluded shortly, probably this
week, Billboard has learned.

An inking of resale papers will
give Kass sole control over the la-
bel's destiny for the first time since
forming the company in the mid-six-
ties with then co-partners Artie Ripp
and Hy Mizrahi.

The label was originally known as
Kama Sutra and was distributed
through MGM. Viewlex purchased
the firm in 1968,

It's understood that five or so
home office workers here were given
their walking papers Aug. 22 in an
effort to trim staff prior to the switch
of ownership.

where Polygram administrative of-
fices are based.

Dr. Werner Vogelsang. Polygram
president. says that the new group
was formed to stimulate further the
company’s “growing impact” in the
United States, and to “adapt better”
o plans for expansion. It follows
only shortly after Phonogram distri-
bution was merged into the Phono-
disc wholesaling complex.

Reached in New York, Steinberg
says “our goal is to centralize com-
mon services so that division execu-
tives may be freer to devote their
time to creative and marketing ef-
forts.” He emphasizes that there is
no intent to merge any of the crea-
tive or marketing functions of the
Polygram labels.

Steinberg adds that the consoli-
dation move is now under study and
that he is not yet sure how far it will
extend. Such factors as computer
services. accounting and financial
matters are understood to be candi-
dates for centralization.

“If we can accomplish this, our la-
bel executives will have more time to
interact with their counterparts
abroad.” He points out that Polydor

{Continued on page 10)

Transcontinent Will
Market DJM Records

LOS ANGELES—DJM Records,
owned by Dick James Music, will be
distributed in the States again. The
English label has signed with Trans-
continent Record Sales of Buffalo,
N.Y., for manufacture and distribu-
tion in the LIS, and Canada,

DJM onginally was handled here
by Bell which broke off its affiliation
around 1970, with DIM artists then
licensed on an artist by artist basis.

Singles and LPs will be coordi-
nated in this country by Ron Kra-
mer, DIM’s local manager, and Joan
Schulman, manager of DIM in New
York.

First product out under the new
arrangement are the singles “Back-
breaker” by Grimms, “Can"t Smile

Without You™ by David Martin and
“Cartoon Fmplt“ by Freddi & Hen-
chi. a Las Vepas act which is DIM’s
first American signing.

Transcontinent operates the Am-
herst record label which itself is ex-
panding, reports Leonard Silver,
company president.

Amherst, which operates out of
West Scneca, N.Y.. has released
product by the Campbell Brothers,
John Mahoney and the Chicago
CGangsters, the latter a soul act.

Ambherst plans signing additional
acts—as does BJM.

Transcontinent runs rack/distrib-
utorships in Buffalo. Cleveland,
Cincinnati, Davton, Rochester and
Edison, N.1.

Blllboand is publishad weakly by Billboard Pulblications, Inc., One Aslor

Fiaza, 1515 Broadway, New York, N.Y. 10036. Supscription rate: annual rate, $50; single-copy price, §1.50. Sscond ciass postage pakd
at Mew York, N.Y, and at additional mailing offices. Current &nd back coples of Billboard are available on microfiim from KTO Microform,, Rte 100, Milwood, N.Y. 10548 or Xarox University Microfilms, 300 Morth
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General News

DISK TRUCKER

LOS ANGELES—Perhaps no one
in Southern California can more
vividly document the growth of the
record /tape industry here than Gor-
don Johnston, founder-president of
Record Transport Inc.

His 14-truck fleet exclusively
transports recorded music product
between pressing plant, distributor
and/or branch, subdistributor and
retail outlet and even label offices
and headquarters.

In the last 10 months of 1966,

By JOHN SIPPEL

when he started. he eked out a mea-
ger living of $2.500 and lived the
first three months in his 1,200-
square-foot warchouse, He served
primarily a handful of Pico Blvd.
wholesalers and their accounts from
one panel truck which he drove.
Today. his faith in the future of
records and tape pays off. The 14-
truck complement., valued at
$135,000, travels over L& million
miles yearly on a six-day week.
Johnston estimates he'll top

UA/Blue Note Intl Lifts
Ban On Local Production

LOS ANGELES—Jazz records
and tapes are getting a hefty impetus
globally from a UA/Blue Note lift-
ing of a long-time restriction that
forced international licensees to buy
finished product here for sale
abroad.

The ukase against local record
and tape manufacture by foreign li-
censees dated back to the days of Al-
fred Lyon and Francis Wolff, who
sold one of the two largest jazz cata-
logs to UA in the mid-60s.

Gamma of Mexico, first affiliate
to go with manufacturing Blue Note
in 115 Mexico City plant, feels the
lifting of the restriction will greatly
increase its release of product and
stocking of inventory. There are ap-
proximately 430 album titles avail-
able.

International director Luis Mo-
vano has informed Jerry Thomas,
UA's international vice president,
that because a 30 percent economy
will be affected in import duty and

A&M’S FEAD
TO SPEAK AT
RACK MEET

NEW YORK—Current problems
in music marketing and the relation-
ship between merchandiser and
manufacturer will be discussed by
Bob Fead. vice president of A&M
Records, when he appears as fea-
tured speaker before NARM's rack-
Jobbers conference in San Fran-
CISCO.

The two-day conference, 1o be
held at the Hyatt on Union Square
Sept. 18-19. 1s the first sponsored by
the association o be devoted solely
to racker concerns. Prime attention
is expected to be Ewcn o pricing
pnl:uts and the competitive inroads
of “giveaway” dealers and low-mar-
gin national one-stops (Billboard,
Aug. 16).

Fead has served as a member of
NARM's manufacturers advisory
commitiee since its formation in
1973. He has also been an advisor to
the association’s convention com-
millee.

transport cost, Blue Note LPs and
tapes will be offered at the same
price for the first time as local Mexi-
can first-line product.

Thomas feels that the local manu-
facturing will probably bring Blue
Note list price down in most of the
35 licensees’ areas to where it is com-
petitive with local first-line price.

George Butler, Blue Note's chief
officer here, visited Mexico City in
early August to kick off the acceler-
ated jazz program. Gamma com-
bined a print and radio advertising
program for the month to increase
Blue Note interest,

Thomas points out that certain
fringe items in the catalog will still
be available as finished product for
licensees. Such lesser potential items
are more economically ordered in
small quantity from the U.S.

The program to provide four-
color separations for album jacket
printing and stereo tape masters will
be presented to other world affiliates
of Blue Note in the coming months.
Thomas points out that when the
program becomes operative world-
wide, it will provide Blue Note prod-
uct for the first time with simul-
taneous global release, a most
important marketing feature.

The case against local record and
tape manufacture by foreign licen-
sees dated back to the days of Alfred
Lyen and Francis Wolff, who sold
one of the two largest jazz catalogs to
UA in the mid-60s.

10-Inch LPs Still
Sell Big In Japan

LOS ANGELES—The 10-inch LP
15 alive and wecll and sclling UA/

Blue Note Jazz in Japan. Y, Futara,
jazz expert with Toshiba-EMI,
Tokyo, recently ordered 75,000 10-
inch LPs to be manufactured in the
U.S. after consumer research by Fu-
tura determined a definite market
for circa forties 10-inch jazz product.

The 10-inch product will be list
priced at the same figure as first-line
12-inch product there. Fourteen dif-
ferent LP titles were pressed. Origi-
nal cover and backliner art was used.

IN CALIF. NEXT WEEK

Solons Hear Tax Argument

LOS ANGELES—The legislative
attempt to guash the State Board of
Equalization’s campaign ( Billboard.
August 23) to assess a 6 percent sales
tax on royalties paid to artists within
the state moves to the floors of the
State Senate and Assembly next
week.

The important Assembly ways
and means committee voted 12 1o 4
to pass the proposal (SB 512) au-
thored by Sen. Alan Robbins of San
Fernando onto the two wings of the
legislature.

Representing the record /tape in-
dustry were: Murry Gitlin, Warner
Bros. Records treasurer: Joe Reis-
man, the label's tax manager: Dick
Cohen, tax expert for Warner Bros.
Records from Kadison, Plaelzer,
Woodward, Quinn & Rossi; and
Chuck Tillinghast. a member of
Capitol Records legal staif.

Present estimates are that both
houses will vote on the bill by Sept.
20. If both houses approve the meas-
ure the bill goes to tne governor.

Gordon Johnson Operates a
Fleet And Grosses $750,000

$750.000 gross in 1975. His Record
Transport covers an area bounded
by San Bernardino on the east, San
Diego south and Thousand Oaks
north.

Johnston had been a meat truck
driver. He felt the first big business
surge in 1971, when he switched to
I8 to 20-foot trucks from panel
trucks. Now he has one 28-foot. 10
I8 and 20-foot and three panel
trucks. During the three months
prior to Christmas, he often rents as
many as six trucks to augment his
fleet.

“The toughest thing to beat at first
was one trucker serving all the com-
peting distributors,” Johnston re-
members. But his accounts grew. To-
day, he serves more than 100
shippers to approximately 500 con-
signees. He has 23 employes. The
warehouse is now 7,500 square feel.

The workday starts at 5:30 a.m.
when the daily run to San Diego is
made, The warehouse closes de-
pendent upon when the last ship-
ment from the Wherehouse base in
Torrance is ready between 10 and
midnight.

Record Transport monopolizes
record/tape local shipping because
Johnston gives such good service,
Vendors here recall often seeing two
or three different Record Transport
trucks working the same two-block
area so that everybody gets equal
SeTvice,

RCA And Japanese Victor
Tie Up In New Enterprise

NEW YORK-Giving RCA an
equity rather than a licensing posi-
tion in the world’s second larpest
music market. RVC Corp. has been
formed in Japan. Owned equally by
RCA Corp. and Victor Co. of Japan,
the new firm will create. promote
and market RCA records and tapes.

Approved by the Japanese gov-
ernment, the new joint venture sup-
plants the prior licensing-only ar-
rangement between RCA Records
and Victor Musical Industries, with
the announcement coming last week
from RCA Corp. president Anthony
Conrad here, and Victor president
Kokichi Matsuno in Tokyo.

The move is expected to have a
significant effect on the contribu-
tions of RCA Records’ international

division to overall sales and profits
Last year, overseas volume ac
counted for 45 percent of total busi
ness, “counterbalancing the domes
tic problem of high unemploymen
among young people who make u
the largest segment of record buy
ers,” Conrad told the annual stock
holders meeting.

In making the announcement,
Conrad emphasized “This new ven-
ture gives us the opportunity t
directly promote RCA artists, rec-
ords and tapes in the second largest
record market in the world and adds
an important new dimension Lo ou
global activities.”

Echoing his position, label presi-
dent Ken Glancy also has high

(Continued on page 65)

FIGHT TO
SAVE JAZZ
RADIO WRVR

By RADCLIFFE JOE

NEW YORK-—-The aid of several
leading jazz organizations, includ-
ing the World Jazz Assn., Jazz Inter-
actions, the Jazz Museum, Jazzmo-
bile and Collective Black Artists is
being enlisted by the newly-formed
Citizens Committee To Save Jazz
Radio, in a move to halt a planned
format change at WRVR-FM,

WRVR was, for more than 18
months, New York's only all-jazz ra-

(Continued on page 9)
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 Executive Turntable

Irwin Steinberg named president of the newly organized Polygram Record
Group, retaining his responsibilities as president of Mercury/Phonogram (see
separate story). .. . Appointed director of sales for the new Ariola label in Los
Angeles is Julie Zimand. . . . Sal lannucci has resigned as vice president and
corporate director of Playboy's entertainment division. . . . Jack Stapp moves
up to chairman of the board of Tree International, Nashville music publishing
firm. Buddy Killen is the new president. He first joined Stapp in 1953,

W ] ]

Stan Layton named director of field operations for MCA Records. He 15 a
10-year employe. . . . Kiki LaPorta, formerly with Warner Bros. and Motown
Records, joins A&M Records, Los Angeles, as national advertising manager.

.. Jack Tracy, in the industry since 1958 when he produced disks for Mer-
cury, has joined Ray Lawrence Ltd., Los Angeles, in forming an independent
jazz production wing of the Lawrence firm. . .. New West Coast regional sales
director for United Artists Records is Richard Wagner, recently with the Blue
Thumb label. . . . Chrysalis Records has set Russ Shaw as director of national
artist development in Los Anpeles.

" w *

Michael Abramson promoted to director, product merchandising, at RCA
Records. from national album promotion manager . . . At Epic and CBS Rec-
ords custom labels, Dan Beck upped to director, press and public information,
from Mashville manager, press/public information, and Rick Swig promoted
to Northeast regional promotion marketing manager from Columbia local
promotion manager, San Francisco.

* w W

Rick Stevens joins Polydor as associate product manager, from BBD&O ad
agency ... Lindsay Chandler rejoins the London family as Southwest district
sales manager, Dallas, after two years with Ampex Tapes . . . Tom Wilkes, for-
mer A&M art director and award-winning head of his own design firm. joins
ABC Records in new post as director of visual media.

* L *

Heading new Magnavox MX Fidelity Components division is Nat Adamson
as general manager, with Ed Carrier named product and marketing manager
. Steven Rosenfeld joins Yamaha International audio division as North-
eastern regional sales manager, moving from JVC America ... Al Jensen
Sound Labs, Fred Hackendahl promoted to newly created post of special proj-

ects manager.
W w wr

Larry Vallon is the new vice president of Wolf & Rissmiller Concerts, Bev- |
erly Hills, and Larry Robins has joined Rob Heller Enterprises as an assistant
to Heller, mainly in the field of college concert promotions. . .. Joe Deaton
named vice president, ASI Records in Norfolk, Va. . . . Phil Rush into slot with
Capricorn Records, Macon, Ga., as national album pmmnlinn boss. . .. Frank
Leffel becomes director of national promotion, country, in Nashville for
Phonogram/Mercury. ... Formerly associated with Jose Feliciano, Don
Mangano has joined Anno Domini Productions. based in Beverly Hills.

‘Hijack’ Inspires Strong
Atlantic Disco Promotion

By JIM MELANSON
NEW YORK-There's a growing The last year, though, has seen the
involvement with discos at Atlantic disco promotional ballpark spread
Records these days, and while some well beyond its traditional home
staffers remember the tie-in between here and. says Kline, the company

discotheques and the breaking of has tried to keep pace. What origi-

Manu Dibango's “Soul Makossa.”
: : 4 nally was a local phenomenon now
most label executives point to sales y P

results from Herbie Mann's “Hi- involves the label’s entire promo-
jack" record this year as the prime tional field force. The bulk of their

force behind the company’s entering activity, though. is sull on the East
the newest promotional game in Coast, he adds.

li“;’“i_ . . _ i A key ingredient in their game
b n i;:-;-llc?:ifaixsl;“?t;l:telﬂfslﬂﬁa plan, Kline continues, is the servic-
pop p y BRYS ing of 12-inch (33%) disco records to

more recent disco promotional tac- 3
tics are directed toward “creating  Spinners and clubs throughout the
{Continued an page 22)

another *Hijack™.”
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The brand-new Andy Williams album:
“The Other Side of Me” Exciting new

P 33583

versions of the biggest chart hits

around—The Captain and Tennille’s
“Love Will Keep UsTogether,” Barry

Manilow’s“Mandy,” Frankie Valli’s
“My Eyes Adored You,”“What Hap-

p(:nsT{)," written b}! Stevie Wonder;

and more.

Plus tive tunes written by Neil

Sedaka, inc]udjng Andy’s 560,00{]'—

selling Bri tish hit single, “Solitaire,”

produced tor And}r' b}r Richard Perry.
“The Other Side of Me.” Andy

Williams. Any side of him is a

winner. On Columbia Records
and Tapes.

Andy Williams on tour: September
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Front How Theatre
Highland Heights, Ohio
Valley Forge Music Fair
Devon, Pennsylvania
Mill Hun Theatre

Des Plaines, lllinois

This One

LI

UABH-0D3-PGGS

VIR


www.americanradiohistory.com

SEPTEMBER 6, 1975, BILLBOARD

4 F .\_\I‘Ih — ; 4 - l.I

: - 1":, JT e "l'l! H}’ ¥ . _I-%:

] -. :‘ i ¥ B .r:.‘| N j

= 1;'r‘-‘-":':-:"i' IEF":\?;L:-".’J.'!! 'L[ -
Founded 1894

The International Music-Record-Tape Newsweekly

bpi

EDITOR IN CHIEF: Lee Zhito (L.A ) EDITOR EMERITUS: Paul Ackerman (M.Y.}
MANAGING EDITOR: Eliot Tiegel (L.A.)

NEWS BUREAUS & REGIONAL OFFICES

CHICAGO, IIl. GDB06, 150 N. Wacker Dr., Area Code 312, CE 6-9818. Editorial. Anne
Duston; Sales. Bill Kanzer, CINCINNATI, O. 2160 Parterson 5St. Area Code 513-381-6450,
LONDON: 7 Carnaby 5t., London W, 1. Telex-262100. Phone 437-B030. Cable: Billboard
London. European Editorial Director, Mike Hennessey. L. K. News Editor, Peter Jones; Re-
gional Publishing Director, Andre de Vekey. MILAN, Italy, Piazzale Loreto 9, Tel: 28.29 158,

Billboard Publications, Inc., 8000 Sunset Blvd., Los Angeles, Calif. 90069
{213) 273-7040 Cable: Billboy LA: NY Telex—820523; LA Telax— 638669

|Bureau Chief, Germano Ruscitto, NASHVYILLE, Tenn. 37203, 1717 West End Ave. Area
Code 615, 329-3925. Editonal, Colleen Clark; Sales, John McCartney. NEW YORK, N.Y.

10036, 1 Astor Plaza, Area Code 212, 764-7300. Bureau Chiaef, |s Horowitz. JAPAN: 1694
Hiyoshi-cho, Kohoku-ku, Yokohama 223, Tel: 044-61.6605, Bureau Chief, Hideo Eguchi,
WASHINGTON, D.C. 20005, 733 15th 51. NW., Woodward Bidg.. Am B17. Area Code
202, 393.258B0. Bureau Chief, Mildred Hall,

EXECUTIVE EDITORIAL BOARD

Lee Zhito, Eliot Tiegel. Claude Hall, John Sippel. Mildred Hall, |s Horowitz, Paul Ackerman,

EDITORS

CAMPUS: Jim Fishel (N.Y.); CLASSICAL & INTERNATIONAL: Bob Sobel (M. Y.}). COPY:
Dave Dexter (L.A.); COUNTRY WEST COAST: Bob Kirsch (L.A.): LATIN: Ray Terrace (L.A.);
MARKETING: John Sippel (L A.); RADIO—TELEVISION PROGRAMMING & BILLEOARD
RADIO PROGRAMMING CONFERENCE DIRECTOR: Claude Hall (L.A.}; RECORD RE-
VIEWS: Bob Kirsch (L.A); SPECIAL ISSUES: Earl Paige (L.A); TALENT: Nat Freadland
(L.A); TAPE/AUDIO/VIDED: Stephen Traiman (N.Y.); ASSOCIATE TAPE/ AUDIO/
VIDEOD: Radcliffe Jos (MN.Y )

FOREIGN CORRESPONDENTS

ARGENTINA: Ruben Machado, Lavalle 1783, Buenos Aires; AUSTRALIA: John Bromell, 97
Whyadra Avenue. Manly, N.SW. 2100, AUSTRIA: Manfred Schreiber, 1180 Wien XVIII,
Kreuzgasse 27, Tel: 43-30-974; BELGIUM: Juul Antonissen, 27TA Dude Godstraat, 3100
Heist op den Berg. Tel 015 241953; BRAZIL: Henry T, Johnson, Av, Rio Branco 25, Rio de
Janeiro Tel: 233-4977; CANADA: Marty Melhuish, 16 Neville Park Blvd., Scarborough, On-
tario, Tel- 416-690-0512; CZECHOSLOVAKIA: Dr. Lubomir Doruzka, 14 Zeleny Pruh, 147
00 Praha 4 Branik. Tel: 26-16-08B. DENMARK: Knud Orsted, 32 Solhojvaenget, DK 27560
Ballerup, Copenhagen, Ballerup, Denmark. Tel: (07) 97-71-10; FINLAND: Kari Helopaitio,
01860 Perttula, Finland. Tel: 27-18-36; FRANCE: Henry Kahn, 16 Rue Clauzel, 75-Parns 9
France. Tel: 878-4290; GREECE: Lefty Kongalides. Hellinikos Vorras. Thessaloniki, Tel:
416621; HOLLAND: Frans van der Beek, Willibrorduslaan 67, Hilversum. Tel: 02150-
41022; HUNGARY: Paul Gyongy, Derekutca 6, 1016 Budapest. Hungary. Tal: 45-46-45;
IRELAND: Ken Stewart. 56 Rathgar Road, Dublin 6, Eire. Tel: 97-14-72: ISRAEL: Uri Alony,
POB 28028, Tel Aviv, lsrael. Tel: 23.92.97, ITALY: Germano Ruscitto. Piazzale Loreto 9, Mi-
lan. Tel. 28-29-158; MEXICO: Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tel:
905 531-3907; NEW ZEALAND: J. P. Monaghan, ¢ /o Box 79, Weallington; POLAND: Ro-
man Waschko, Magiera 9m 37, 01-B73 Warszawa, Poland. Tel: 34-36-04; PORTUGAL: Fer-
nando Tenente, R Sta Helena 122 R/c, Porto, Portugal, PUERTO RICO: Rudy Garcia. Calle
Joze Marti ZB03, Miramar, Santurce. Tel: 725-2677, AUMAMNIA: Octavian Ursulescu, Str
Redude |la La Afumati nr, 57-8 Sector 2. Bucharest O.P. 9. Tel: 13-46-10, 16-20-820: SPAIN:
Marna Dolores Aracil, Andres Mellado, 22, Madrid. Tel: 449.14-68; SWEDEN: Leif Schul-
man, Brantingsgatan 43, 4 tr. 115 35 Stockhalm. Tel: (0B)629-873; REPUBLIC OF 5. AF-
RICA: Norman Greanberg, 2nd floor, State House, Cormer Quartz & Brese Streets, Johannes-
burg. Tel; 239271, URUGUAY: Carlos A. Martins, Martin Garcia 2108, Montevideo;
U.5.5.R; Vadim D, Yurchenkov, 14 Rubinstain St., Ap. 15 Leningrad, 131025, Tel: 15-33-
41; WEST GERMANY: Wolfgang Spahr, 236 Bad Segeberg. An der Trave 67 b, Postlach
1150, W. GERMANY. Tel (04551) 14 28: YUGOSLAVIA: Borjan Kostic, Balkanska St. 30,
11000 Belgrade. Yugoslavia. Tel: 645-692.

MARKETING SERVICES

DIRECTOR, MARKETING SERVICES: Bill Wardlow (L.A,)
CHART MANAGER: Bob White (L.A.)

SALES

DIRECTOR OF SALES; Peter Hemne (L.A.) ASSISTANT SALES DIR.: Stave Lappin (L.A.)
MNATIONAL TALENT COORDINATOR: Bill Moran (L.A.); EASTERMN SALES MANAGER:
Ron Willman (N.Y.); CLASSIFIED ADVERTISING MANAGER: Murray Dorf (N.Y.)

INTERNATIONAL SALES

GREAT BRITAIN: Barry O'Keef. 7 Carnaby Streat, London W1V 1PG. Tel- (01) 437 BOSO;
AUSTRALIA: Mr. Ken Appleton, Adrep Pty Ltd., 41 Mclaren 5t.. Morth Sydnay, NSW. Tel:
929-5088; SPAIN: Rafael Revert. 5.E.R. Ave. Jose Antonio 32. 2nd flgor, Madrid 13. Tel:
23.28 000; AUSTRIA, BENELUX, CZECHOSLOVAKIA, HUNGARY, POLAND, SCANDI-

MNAVIA: Johan Hoogenhout, Smurnoffstratt 40, s-Hertogenbosch, Holland, Tal; 147688,
FRANCE: Olivier Zomeczkowski, 30 Avenue Bugeaud, 75116, Pare; Tal: 663 1068 ITALY:

Germano Ruscitio, Piazzale Loreto 9, Milan. Tel; 28-29-158; JAPAN: Hugh Mishikawa, /0
Music Labo, Atlantic Bldg., 20-6 Azabu likuracho, Minato-ku, Tokyo, Tel: 585-5149. MEX-
ICD: Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tel: 905 531-3007; REPUBLIC
OF SOUTH AFRICA: Norman Greenberg, 2nd floor, State House. Corner Quariz & Bree
Streets, Johannesburg. Tel: 238271; SPAIN: Ralael Revert, Plaza Mariana de Cawvis 1 & 3,
Escalera Derecha 128, Madrd 7, Spain. VENEZUELA: Christian Roux, Radio Exites 1090,
Calle El Retiro, Ota. Vilma, El Aasal, Caracas, Venezueala

PUBLISHING

PUBLISHER: Lee Zhito BUSINESS MANAGER: Poter Heine
ASSOCIATE PUBLISHER: Bill Wardlow PUBLISHING CONSULTANT: Hal Cook
SPECIAL PROJECTS: Denis Hyland (N .¥.}, PRODUCTION MANAGER: John F. Halloran
(LA PRODUCTION COORDINATORS: Ward Mechlin, Val Karches {Cincy); CIRCULA-
TION MAMNAGER: Jack Shurman (N.Y.); PROMOTION MANAGER: Diane Kirkland [L A ).

BILLBOARD PUBLICATIONS, INC.

PRESIDENT: W. D. Littleford; SENIOR VICE PRESIDENTS: Corporate Development, Joal
Movak: Administration, David Luppert; VICE PRESIDENT, DIRECTOR OF SALES: Maynard
L. Reuter; DIVISIONAL VICE PRESIDENTS: Jules Perel, American Artist, Watson-Guptill,
Whitney Group: Mort Masatir, International Operations. SECRETARY: Ernest Lorch: ASSIST-
AMT SECRETARY: John Ross; TREASURER: Lawrence Gatto. PRESIDENT, MUSIC LABD
[JOINT VENTURE): Ban Okano.

The mecrofilm edition of Billboard 5 available from KTO Microform, Route 100, Millwood,
M.Y, 10546, For details, contact the company, at the above address

Subscription rates payabie in advance. One year, $50. two years. §85, three years, 5110in
U5 A [except Alaska, Hawaii and Puerto Rico) and Canada. Rates in other foreign countries
on request. Subscribers when requesting change of address should give old as well as new
address. Published weekly. Second-class postage paid at New York, N.Y., and at additional
mailing offices. ® Copyright 1975 by Billboard Publications, Inc. The company also publishes
in NEW YORK: American Artist, Gift and Tableware Reporter, Indusinal Design, Intenors,
Merchandising Week, Photo Weekly, Watson-Guptill Publications, Whitnay Library of Design;
LOS ANGELES: Billboard; NASHVILLE: Amusement Business; LONDON: Music Waak,
Weorld Radio-TV Handbook, How to Listen to p

the World: TOKYO: Music Labo. Post- m S ABP @:
master, please sand Form 3579 to Billboard b N
Publications, Inc., Box 2156, Radnor, Pa. k-
19089. Area Code 215, 687-8200. Vol. BT No. 36

General News

Cecilio & Kapono Lend Fresh
Sound To Island’s Pop Music

HONOLULU—Hawaii is flirt-
ing with its first contemporary rock
breakout act. The duo is Cecilio
and Kapono which has two LPs on
Columbia and a vocal blend in the
Loggins-Messina, Seals and Crofts
vein,

Island teenagers have gone nuts
over this “local™ act (although Ce-
cilio Rodriguez isn’t from the Is-
lands but was put together with na-
tive-born Henry Kapono Kaaihue
by Los Angeles-based manager
Bill Thompson).

Carl Smith, Columbia’s branch
manager here, claims the duo's ini-
tial LP has sold over 60,000
copies—including tapes—to set an

% Island record.

Forty thousand LPs by anyone
in Hawaii is a “hell of a hit,” asides
Bill Tallant, owner of South Seas
Music, a local distributor--
racker.

Cecilio and Kapono recently
drew 18,000 persons to the outdoor
Waikiki Shell during two evenings
(including one night when it
rained throughout the perform-
ance) and the group, along with a
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By ELIOT TIEGEL

good, tight rhythm section and two
female backup singers, performed
pop and rock tunes with the skill
needed to captivate audiences on
the Mainland.

The duo has been gaining listen-
ers in Los Angeles and San Diego
but Columbia has still to break
them nationally. Although Don
Ho and Liz Damon and the Orient
Express have had strong exposure
on the Mainland with their MOR
styles, Cecilio and Kapono are of a
different school of musician: they
rock with a combination of hard
energy or soft intimacy.

On a recent visit here. this re-
porter heard local rock stations
playing cuts from their new LP,
“Elua,” and treating the act like it
was royalty.

There certainly is not one act
which represents a contemporary
Hawaii today for Mainland au-
diences. Talent in Hawaii—espe-
cially in the key Waikiki Beach
Hotel/shops area—remains domi-
nated by locals who play a kind of
hotel hopscotch, with only the
Society of Seven and the Aliis al-

e e gt oo

ternating at the Qutrigger, Don Ho
at the Cinerama Reef Tower Hotel,
Danny Kaleikini at the Kahala
Hilton and Dick Jensen at the .
(Oceania remaining at posts they've
held for the past three years.

Otherwise there are some sur-
prises: Jefl Apaka works the after-
noon gig at the Hawaiian Village’s
Garden Bar (for bathers mostly),
Ed Kenny is at a small club, PWs,
Carol Kai is at Duke’s, John
Rowles is at the Royal Hawaiian,
and Al Harrington is about to
move from the Ala Moana to the
Hawaiian Village.

There are sundry rooms playing
local and some unknown Main-
land pop bands for young people.
Polynesian shows remain a staple
of many hotels for the tourist
crowd,

Discotheques are popping up on
a number of the islands in the Ha-
waiian chain. But the majority are
on Oahu, the island on which
Honolulu is located. The Foxy
Lady Discos has outlets here. on
Maui and on the island of Hawaii

(Continued on page 20) 8
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KHJ Concerts Effective Promo
As Station Takes Over 5 Malls

LOS ANGELES—For the second
straight year KHJ has presented free
pop concerts in shopping malls as a
sort of jab at the high cost of rock
concerts.

The fifth and final concert in the
series took place Friday (29) with the
Hudson Brothers jamming for one
hour at the Laurel Plaza shopping
center in North Hollywood.

The station’s on-air promotions
emphasized the freeness of the
shows, says Michele Sandusky,
KHJ's promotion director,

Launching the series which the
station estimates has drawn from

Cost Of Talent
Paid By Labels
(Gratis Cokes)

2,000 to 5,000 persons to a shopping
mall location at 1 p.m. was Spanky
and Our Gang, Aug. | at the Del
Amo Fashion Center in Torrance.
They were followed by Johnny Riy-
ers and the DeFranco Family, Aug,
7 (Newport Fashion Island): Rare
Earth and King Harvest, Aug. 14
(Montebello Plaza); and Tavares

NEW LONG-TERM AGREEMENT

Aug. 27 at Northridge Fashion Cen-
ter,

Record companies have been
picking up the costs for the talent
plus renting the sound equipment,
Coke, which has been sponsoring
the series with the station, paid for
one of two flatbed trucks needed for
two of the malls where temporary
stages had to be erected. Coke also
set up a booth to give out free sam-
ples during the concerts, always held
in outdoor parking areas.

The artists performed one hour
each: there was no remote done.

(Continued on page 9)

Pickwick Soon To Ship 150 RCA Titles
Acquired From Camden Budget Catalog

NEW YORK-—Pickwick Inter-
national (U.S.) will be shipping the
first RCA Camden product from
150 current catalog titles within a
few weeks under the new long-term
agreement announced last week by
Pickwick president Ira Moss and
Mel Iiberman, RCA Records divi-
sion vice president, commercial op-
erations.

Covering manufacturing and dis-
tribution rights to the entire Camden
catalog of some 360 titles in both the
LLS. and Canada. the deal also gives
Pickwick the right 1o request titles
from deletions of RCA front-line
product and its new $4.98 “bargain™
series, which now becomes the low
end of the label's popular product,

Pickwick International (U.K ) has
been distributing Camden in Eng-
land for about two years in what is
termed by Moss “a good growth area
there.” Other economy label license
agreements include MCA, ABC,
Capitol, Motown, Phonogram/Mer-
cury, Buddah and Scepter.

www americanradiohistorv com

By STEPHEN TRAIMAN

Together they make up Pickwick’s
proprietary products division, which
in the firm’s recent annual report
“continues as the largest selling line
in this category in the world.”

An announcement of Pickwick
pricing for the Camden product 15
expected soon, Moss says, and it will
carry a similar proprietory jacket
legend "Pickwick in association with
RCA" and the Camden label. Latest
RCA Camden product was eight ti-
tles released in January-March, with
current pricing at suggested 52.98
list for single albums, 3598 for
doubles.

“We think it will be great for both
RCA and ourselves, Moss says. “But
we've got a lot of work to do under
the direction of Richard Lionetti.
marketing vice president, to fully re-
alize the potentially significant
economies available through Pick-
wick's broad distribution channels.”

The Camden catalog covers basi-
cally MOR, country, gospel and
children’s product, but Moss alludes

to the possibility that some RCA
classical material will be made avail-
able 1o Pickwick from deleted Red
Seal and the RCA Victrola budget
line for another economy-priced line
shaping under the direction of Peter
Munves, formerly with the RCA
Red Seal division. The shape, devel-
opment and direction of Pickwick's
re-entry into this area, which will in-
clude jazz. folk and other specialty
product. is expected to be an-
nounced soon.

RCA will now be concentrating
efforts on ils new bargain series al
suggested list 34.98 LP/35.98 tape,
kicked off with an announcement at
the spring NARM convention (Bill-
board, March 8) with 18 titles. An-
other 18 were added in June, and 20
more will be released this month,
due to the excellent reception from
dealers to the profit potential and
product spread, according to Jack
Kiernan, division vice president,
marketing.
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Today more than ever the most important rendezvous on your
calendar. At MIDEM °75, participants numbered 5042,
representing 902 companies from 41 countries, and MIDEM "76
promises to break this attendance record.

France

Christian Jallabert
3, rue Garnier
92200 Neuilly
Tel: 74.7-8400
Telex: 63547

Bernard Chevry
Commissaire Général

eHRA VP

USA

John Nathan

30 Rockefeller Plaza
Suite 4535

New York, N.Y. 10020
Tel: (212) 489-1360
Telex: 235309

Great Britain
[iz Sokoski

8 Dorset Square
[London NW1
Tel: 723-8232
Telex: 25230

Xavier Roy
International Manager

Among companies having already contracted for booth space as of Aug. 15th are the following;

ABC Records Ine.
Acuff-Rose Music Ltd.
Agfa Gevaert

Alls Music

A &M Records

A. P. Creative Services
April Music International
Arcade Records

Ariola Euradise GmbH
Ariola Eurodisec S.A.
Arrowtabs

Artin

Ateka & Co.

ATV Music
Audiomasters International
Balkanton Records
Disques Barclay

BASF

HBC REE-D-T-I:I! & Tnp:u
Beat Records Company
Bellaphon Records
Belsize Music

Berliner Weltklang
Bixio Cemsa

Black Sheep Music
Bleu Blanc Rouge
CAM SpA

Carabine Music

Carlin Muaie

Caroline Exports
Carrere

CBS France

CBS Records International
Cetec Audio

Chappell & Co.

Cherry Music
Conamus Foundation
Creale Music

Cyril Shane Organization
Decca/Burlington Music

The Dick James Organization
Diec'az-Discodie-Tremplin
Duplicassette Mood Music
Durium

Editions Claude Pascal

EMI Ltd,

Fittal Products/ Devon Design Corp.
Clobal Music Group

GTO Records Ltd.

Hans Gerig Musikverlage
Hensley Music Publishing
Hizpavox

Hungaroton

Intersong Music Lid.

Intro

Irish Music Industries
Kassner Associated Publishers
K-Tel International

Kultura

LE-BO Produrts Co., Tne,
Magnet Records

MAM Records

Martin & Coulter Music Lid.

Mechanical Copyright Protection Agency

Mezhdunaradnaya Kniga

Middle Road Music

Musiec & Cassette Supply Lid,

Musidisc Europe

Opus

Out Music

Penny Farthing Records
honogram

Pickwick International

Polydor International

Radio Music Group

R.C.A. Records

www americanradiohistorv com

Hed Bus Music (International) Ltd.

Rideau Rouge

Rolf Budde Musikverlage

Hox Handelsonderneming

Rudolf Slezak Musikverlage

Satril Records

Scandinavian Distribution Group
Seandinavian Distribution
Group-Euronett

SECI

Siegel Music Company

Slovart

Societe Francaise Du Son

Sonet Grammodfon Ab

Sonet Productions Lid.

Sonodise

Sonopresse/ Gerard Tournier
Sounds Expresa International

S.P.PA.S Eﬂ. Dreyfos/ Disques Motors
Springboard International Records
State Records/ State Music
Studer-France

Summit Music

Supraphon

Sutton Distributors

Targa

iM France

Topodia

Trema—Match France

Trident Recording Studios

20th Century Records

United Artiste Records

VAAP

Valentine Music

Virgin Records

Yixen Records

WEA Filipacchi Musie

ZLebra Publishing (Songs} Lid.



www.americanradiohistory.com

SEPTEMBER 6, 1975, BILLBOARD

Financial

BLAME VIDEOBEAM COSTS

Advent’s Quarterly
Losses To $926,792

CAMBRIDGE, Mass.—Contin-
uing heavy investment in efficient
production and distribution of Ad-
vent Corp.s VideoBeam large-
screen projection TV affected audio

—

Earnings
Reports

TELECOR INC.
Year o
May 3: 1975 1974
Revenues B6LERD.ATS S64.050,993
Metincome 2,351 084 3.178.983
Pershare A4 114
i
R eveniies 13.044.33] [ 2. TR3, 267
Mel income 430,474 500 143
Pershare A5 21
CETEC CORP.
(Crmrsg)
Ind gir, bo
Jume 30 1975 nl¥74
Sales 55,515,000 SH.5E2.000
Met ingome 100 000 217,000
Pershare [§ ] A
six-montha
Sales 16,58 1.000 16,5 19,000
Income conL oper, 208000 414,000
Income disc. oper. 21,040
Mel income 204 000 435, D
Pet share cont. oper. m A8
Per share nelincome L1, A9

- Restated to reflect change ||.1 accountiing for re-
scarch and development costs,

CERTRON CORP.
3rd gir. to
July 31: 1975 al9Td
Sales § 409,000 § 4356000
Met income (loss ) 30,000 { 130,000
Perre (loss) i) 1045
nine-months
Sales 10,554,000 12,794,000
Mt income [loss | {477,000 2000
Per share (Jozs) (I
a-Hestated.

production as well, with a net loss of
$926,792 reported on sales of
$4,564,776 for the first quarter
ended June 28,

These figures compare with net
income of $117.026 on sales of
$3,467,749 for the same period a
year ago, a 31 percent increase in net
sales, president Henry Kloss notes.
Although audio incoming orders in-
creased by more than 30 percent, op-
erating cash limitations on produc-
tion caused audio sales to decline by
nearly 10 percent compared to
April-June 1974,

In an accompanying letter to
shareholders, Kloss admits that “In
an overall sense, the resulting losses
have been occasioned by an under-
taking requiring more resources
than readily available from Advent.
The consequences . . . goes substan-
tially beyond the existing Video-
Beam product ... introduces a
whole new product category ... de-
sired by a significant and potentially
profitable segment of the very large
color TV market.”

He also alludes to accompanying
information on the agreement with
investor Peter Sprague, who became
Advent chairman in July. At that
time he was given voting control
over a total of approximately 44 per-
cent of the company's outstanding
shares for four years. The move was
a direct result of Advent’s loss of
$2.97 million for the fiscal year
ended March 29, on sales of §16.7
million, attributable to high start-up
and attendant costs of the Video-
Beam system.

SEC Discloses

Solomon Deal
For Everest Line

By JOHN SIPPEL

LOS ANGELES—Bernie Solo-
mon bought back his three Everest
Group subsidiaries from Pickwick
International for 100,000 shares of
Pickwick common, purchased from
Pickwick vice chairman of the board
Danny Gittleman, according to two
recent disclosures to the Securities &
Exchange Commission.

Solomon purchased the stock at
$13 per share, offering a down pay-
ment and secured notes as payment.
Ewverest, which represented | percent
of Pickwick’s volume had gross in-
come of $1,405,000, net income of
$204.500 and total assets of
£1,800,000 for the nine months end-
ing Jan. 31, 1975, according to re-
ports made to the governmental
agency regulating business,

For the year ending July 30, 1974,
sales of $2 million netted $213.000.
The $13 per share represented about
15 percent below market when the
deal was made in April.

MUSICAL PROMOTER

Proposals are now being ac-
cepted by the BALTIMORE
CIVIC CENTER which will
lead to the selection of an
exclusive promoter for the
presentation of all musical
events for the period of 1 year.

Those interested in receiving a
prospectus please send your
reguest in writing to:

HAROLD J. JENNIFER, Jr.

Executive Director
201 Wesl Baltimaore Street
Baltimore, Md. 21201

We create great ads, album
. covars, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what craati-
vity & service mean.

Loe - Myles Assaciaie’s inc.
160 East S6th Street Dept. A3

NYC,NY 10022 Tel:758-3232

Swipplysng the graphic mesds of the record indusiry fer 2 yesn.

Off The
" Ticker

Lafayette Radio Electronics
Corp., Syosset, N.Y., has purchased
150,000 of its common shares for its
treasury. ... Memorex Corp., Santa
Clara, reports it has received a §3
million contract from the General
Services Administration for com-
puter tape.

* * *

RCA’s economist, Robert J. Eg-
gert, staff vice president, says next
year will see “a good recovery but no
boom and still too much inflation.”
He expects real growth in the gross
national product next year to be
about 5 percent, which is better than
the nation’s long-term trend but be-
low the usual rate for recovery peri-
ods. Inflation will be about 5 per-

cent, less than half of the past year's
rate.

* * *

BASF, Germany, reports that its
magnetic tape production facilities
for tapes and cassettes operated at
full capacity last year. However, “in
the first half of the year we experi-
enced brief delays in delivery,” says
the company.

In its annual report, BASF made
comments on several of its magnetic
tape operations, including:

—~P.T. BASF and P.T. Urecon
Utama formed a company lo pro-
duce magnetic tape in Indonesia.
BASF AG has an 80 percent interest
in the company.

—Sales and earnings improved
and manufacturing capacity for cas-
settes were expanded at Suma 5.A.
Gien (Loiret) in France.

—Sales of tape were depressed at
BASF Brasileira S.A. Industrias

Quimicas in Sao Paulo, Brazil.
* * ok

The CBS board declared a cash
dividend of 36.5 cents per share on
CBS common stock, payable Sept.
12 to shareholders of record as of
Aug. 29, A cash dividend of 25 cents
per share on CBS preference stock,
payable Sept. 30 to sharcholders of

record on Aug. 29, also was de-

clared. = Tpma

The board of ABC, Inc., declared
the third quarterly dividend of 20
cents per share on outstanding com-

mon stock, payable Sept. 15 to hold-
ers of record on Aug. 22.
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" Market Quotations

As of closing, Thursday, August 28, 1875

High v HAME 1008} High Low Closs Change
2TH 13% ABC 7 232 19% 18% 19% Unch,
Th 2% Ampay 0 G4 5% 5% 5% + %
3% 1% Aulomalic Radio 0 B9 3% 3% 3% + W
=1 4%  Avnal ar 126 T T TH +
22% 10% Ball & Howail T.8 B2 18% 18% 19% + W
od 28% CBS 10,7 143 d45% d4% 45 + 1
A% 2% Columbia Pic 171 148 Th 6% 6%  Unch,
T 2 Craig Corp. 5.3 i1 5% ] 5% + W
55% 21%  Disney, Wall 21.5 TEE 43% 42% 43% + 2
4% 1% EMI 101 L 3T 3% 3% Linch,
21% 18% Guil & Wastern 4.7 7O 21%  19%w 21% + 2%
Th 3% Handleman B.2 36 5% 5% 5%  Unch.
20% 5% Harman lnd. d.d 4.1 15% 14 15% + 1%
8% 3% Lafayeite Radio 7.4 7 6% B BY% + W
19% 12 Matsushita Elec 12.2 11 16% 18% 16%W  Unch.
82T 274% MCA 8.7 452 TS Fil] Td% + 5%
18% 12%  MGM 63 197 16% 15%  16% + 1%
i) 43 3 22.5 1197 54% B3%W 544 + 1
4% 1% Morsa Elec. Prod. a 23 2% 2% 2% Unch.
ol 3%  Motorola 26.5 206 48% 45Y 46W + 1%
2d4% 12% Mo Amer. Philips 7.8 22 18% 18% 18 + T
18% T Pickwick Inlernatlonal T 1% 12 1% 12 + %
6% 2% Playboy 1.7 19 4 3% 4%  Unch
21% 10% RGA 151 73 1TH 1TW 1TH Umnch,
13% 5 Sony 284 6T  10% 10% 10% + W
18% 8% Supsrscops 3B 5 13 12% 13 + B
0% 11% Tandy 10.7 876 38 TR 39 + 1%
& 2% Talacor 53
3% ¥ Talex 6.8 &1 2% 2% 2% Unch.
3% 1 Tanna 12.5
10% B  Transamerica 10.5 283 B4 Th B4 + W
15% 5% 20th Century 7.9 B53 14% 13% 14% + W
22 8% Warnar Commun. 6.6 112 18%  1T%  18% + 1%
2B8% 10 Zenith Tr.9 18 24% 23% 24% + 1%
Az of closing, Thursday, August 28, 1875
OVER THE VOL. Week's Weelk's Weak's OVER THE VOL. Weak's Weak's Weak's
COUNTER* High Low Ciloss COUNTER® High Low Closs
Abkoo lng a ¥ 2 2% Schwariz Bros, ] 1% % 1%
Gates Learjet an ] B% ! Wallich's M.C. 0 Ya W ¥
GRAT T 1% 1% 1% Kustom Elac., 24 3% 2% 3%
Goody Sam 0 3 2% 3 Orrox Corp, 4 1 k] 1
Koss Corp, 1 5 i 5 Memores 23 T4 T TH
M. Josephson 2 ™ 6% Tl

*Qver-the-Counter prices shown ara ""bid"" (as opposed to ""asked'"). Neither the bid nor
the asked prices of unlisted securities represent actual transaclions. Rather, they are a
guide to the range within which these securities could have bean sold or bought at the
time of compilation.
The above contribution to Billboard by Russ Gallagher of G. Tsal & Company, Inc., Los
Angeles, members of the Mew York Stock Exchange and all principal stock exchanges.

G.Tsai & Company, Inc.

MEMBER MEW YORK STOCK EXCHANGE INC

AUSS GALLAGHER

1800 Avenue of the Stars,
Los Angeles, California 80067
Telaphona: (213) 556-3234

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
Maw York, N.Y. 10041

I 57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown's finest Individual 1 and 2 room
offices. Completely and distinctivaly
furnishad,

Featuring unobstructed 28th loor views
of East & Hudson Rivers, Cantral Park,

Included in your rent: Exceptional
services, such as Recaptionist, individual-
ized phone answering services, Mall and

me servica, Conferance & projection
m-n:n‘:.g:ﬁnn machines, stc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950

mlllillillllllll-.""'-'E]

THIS WEEK’S ARACO SPECIAL! .
:HEA 8-Track English Import Tapes—$7.98 List . . . $3.75 En.:

Minimum Order 50

*DAVID BOWIE

"“"Hunky Dory"' .

l‘FInumlﬂ
® David Bowle & The Spiders

® “Aladdin Sane" . . . . . . P8BS 2134
¢ 'Space Oddity” . . . . . .
- *Tha Man Who Sold the World™
PBS 2103
...... PAS 0576

--------------

® ‘Diamond Dogs™

RCA Victor P8S 1850
......... PBS 1169

P8BS 2101

+CHARLIE PRIDE

@ “‘From Me to You" .. ... MF8 187
@ A Sunshiny Day with
Charlia Pride' . . . . . . . MPB 171
“Make Mine Country’” . . . MP2 181
® "Songs of Love" . . .. .. PPR 170

SAVE

C.0.D. only, limited quantities.

Hhaco

507 High St.,Burlington, N.J. 708016

Tel: (509) 386-3288
& & & & & 5 & & % &0 & "8 @

B-track tapes, any assortment

ELVIS PRESLEY

“Twenty-Five World Wide Gold
Award Hits," Vol. 1 (double tape)
“Twanty-Fivea World Wide Gold
Award Hits," Vol. 2 (double tape)
" Twenty-Five World Wide Gold
Award Hits," Vol. 3 (double tape)
“Twenty-Five World Wide Gold
Award Hits," Vol. 4 (double tapa)
"He Touched Me™ .. ... PBS 1923 @
“Lova Letters from Elvis” PBS 11575 ¢

Special Double Tape °
$4.25 Ea. *

*David Live—David Bowie'" (recorded o

at Tower Theatre). . . . . DPTA 5013 ®
[ ]

St

lll."'l“‘l
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NEITHER RAIN . .. A sellout 8,000 paid, plus several thousand other rain-
soaked fans, turned out for the WB group America's Aug. 24 date at the
Schaefer Music Festival in New York's Central Park. The 10th annual fest,
with 50 dates produced by Ron Delsener, winds up Sept. 13 with John Sebas-

tian and Lori Lieberman.

Father And Son Sentenced
In L.A. As Tape Pirates

LOS ANGELES—Gilbert and Ronald Henslee, father and son. were sen-

tenced to 30 and 60 days federal imprisonment. respectively, and fined $10,000
each for tape piracy and interstate transportation of stolen goods by federal

district judge Irving Hill Wednesday (27).

Both had pled guilty to the three counts. Judpe Hill sentenced the pair to
nine months’ imprisonment but suspended the sentences to the lesser impris-

onment term and placed them both on three years’ probation.

The interstate transpo

rtation of stolen goods conviction marks a reported
first in the history of the federal law, outlawing unauthorized duplication of

recorded product. copyrighted after Feb. 15, 1972,

Fight To Save WRVR-FM

® Continued from page 4

dio station. Just over a month ago
the station was sold for $2.3 million
by its owners, the Riverside Church,
to the Sonderling Broadeasting Co.,
which already operates WWRL-
AM, a soul/rock station.

It is reported that Sonderling
plans to change WRVR’s format to
one similar to that under which
WWRL now operates. reducing in
the process WRVR's all-jazz format

Firm Fanﬁy For
Guitar Contest

LOS ANGELES—Casablanca
femme act Fanny will headline
opening day music festivities Tues-
day (2) when 200 guitarists, many of
them professionals, attempt to break
the Guinness World Book’s 110-
hour record for solo guitar playing.

Also in attendance will be Billy
Preston. Joe Pass. Ruby Star and
Grey Ghost, Tito Jackson of the
Jackson Five. Walter Becker of
Steely Dan, Faces and Tim Weis-
berg. Some will perform,

Called a Pic-a-Thon. the contest
will run until 6:16 a.m. the following
Sunday if the record is to be shat-
tered. Competing will be Dennis
Blakey. St. Petersburg. Fla.. current
holder of the mark. KNAC will
broadcast the contest Tuesday from

the site. the West L.A. Music Store at
11343 Santa Monica Blvd.

3 Ways To Sell a
Song And a Label

PINOLE, Calif —James J. Fiata-
rone is covering all the bases with his
first single on his Fiat label.

Featured on the song “Make My
World Beautiful” is Yukiko singing
the lyrics in Japanese. then in Eng-
lish. and the Mip stars Marie-Louise
Fiatarone working it over instru-
mentally as a piano solo.

Musical Isle is distributing.

to about 44 hours of jazz per week.

The Citizens” Committee is hop-
ing that the jazz organizations could
bring pressure to bear on Riverside
Church, Sonderling Broadcasting,
and the FCC, which must approve
the sale and format change, forcing
the station to stay within its present
format.

The Commuttee is also hoping that
these organizations could also help
in raising about $25.000 in seed
money needed for legal and other
fees which a planned petition to the
FCC would incur.

The committee is headed by Dave
Bailey, director of the Jazzmobile
and former jazz drummer, and is le-
gally represented by Kris Cleo, ac-
tivist lawyer who played a major role
in the return of WNCN-FM, New
York, to an all-classical format (Bill-
board Aug. 30). and Charles Fire-
stone. an FCC lawyer working out of
Washington.

Among other organizations and
individuals that the committee is tar-
geting for aid in what it calls its fight
against arbitrary station format
changes in the city, are record com-
panies, jazz CONCert promoters,
recording studios, club operators, in-
dividual artists and anyone con-
nected with jazz music.

Tour Cancelled,
Czechs Will Sub

EASTON. Pa.—The political up-
heavals in Portugal have forced can-
cellation of the planned American
tour next season for the Gulbenkian
Festival Orchestra of Lisbon. The
Easton Area Community Concert
Assn,, which had booked the Lisbon
musicians to appear next March 1.
were advised this week that the or-
chestra will now be unable to carry
out its planned American tour.

The date is being taken over by
the Prague Chamber Orchestra from
Czechoslavakia, which will be mak-
ing its fourth American tour this
coming season since its founding in
1951, The 36 virtuoso musicians per-
form without a conductor,

o
ersn Associates photo

MUSEXPO PUSH—Getting the word
on outlook for International Mu-
sexpo '75 from president Roddy
Shashoua, left, is producer/song-
writer Eddie Kendricks who'll be
among 5,000-plus from 45 coun-

tries expected Sept. 21-24 at Las
Vegas Convention Center,

WILL LICENSE OTHERS

ANKA SET

FOR RUN AT
N.Y. PALACE

NEW YORK-—Paul Anka will
play the Palace for 10 days begin-
ning Sept. 25-Oct. 2. The appear-
ances mark his first in New York in
over 10 years when he last played
the now shuttered Copacabana at
the age of 15,

Featured with Anka will be Odia
Coates and musical conductor
Johnny Harris who are currently on
Anka's first cross-country tour in 14
years.

There will be one performance
nightly at 8 p.m. with the exception
of Sept. 29 when there will be no
show. The Palace gig is a presenta-
tion of Howard Stein in conjunction
with Anka's managers Bobby Rob-
erts and Hal Landers.

BASF Retreating

From U.S.

NEW YORK-—-BASF Records is
backing away from further attempts
to market its line of products in this
country following several years of
barely mﬂrginﬂ! success,

The company s in the process of
licensing marketing and distribution
rights o the line to another com-
pany, presumably a specialized la-
bel with access to wide distribution
channels.

Officials at BASF in Bedford.
Mass., would not indicate which
company the marketing rights are
most likely to go to, but informed
sources reveal that talks have been
held with a number of labels, includ-
ing Pickwick International.

Hanno Pfisterer, head of BASF
Musikproduktion in the United
Kingdon, has been temporarily
transferred to this country to setup a
coordinaung office for the transfer-

Disk Mart

ral of business once the licensing
pact has been inked.

The licensing deal will include all
product on the BASF family of la-
bels with the exception of the BUK
label which is already licensed to
London Records. Among the labels
that are either owned or distributed
by BASF are, BASF. Fungus,
Cornet, Harmonia Mundi and MPS.

The licensing deal, when com-
pleted. is not expected to affect
BASF’s international operations.
The firm is regarded to be among
the key record companies in Europe.

Meanwhile, Woody Howard, who
headed the BASF label in this coun-
try. 1s leaving to establish his own
business. The firm’s national promo-
tion manager. Paul Wennik, left the
company some lime ago lo accept a
position with Phonogram.

New Acts On RCA

NEW YORK-—-Making their de-
buts on RCA's 29-album August re-
lease are Daryl Hall and John Oates:
Alquin, one of Holland's top rock
bands: country rockers Juice New-
ton & Silver Spur (Ms. Newton) gui-
tarist Othe Young, vocalist Tom
Kealey: Top 40 artists Fred Stark
and Rod McBrien: country star Billy
Walker, and cellist Lynn Harrell on
Red Seal with James Levine con-
ducting the London Symphony.

Burdette Label
Gets New Life

SEATTLE—Burdette Records has
been reactivated here by Jerry Den-
non. Label had a brief fling in 1968,
First LPs due for release, according
to Dennon, feature Danny O'Keefe
and the Hudson Brothers which ship
Oct .

Dennon. who has operated Jerden
Music since 1969, on an on-off basis,
says he plans recording product by
artists from the Pacific Northwest
for distribution through independ-
ents.

Dennon previously worked with
Dolton Records in 1959 and sold his
D.J. Distributing firm to ABC in
1968,

KHJ Concerts

® Continued from page 6

Ms. Sandusky selected the shop-
ping mall and helped with other ar-
rangements,

Last year KHJ got into the free
concert business by presenting Rick
Springfield, Johnny Nash. Dr. Hook
and the Goose Creek Symphony.

=M eaericanradiohistorvy com

TO WIN
YOU GOTTA
GET IN THE

GAME

EVERGREEN IS PUTTING
IT ALL TOGETHER IN
THE ROCK & COUNTRY

CONCERT BUSINESS
{big corporation style with so-
phisticated financial leverages,
tax shelters, real estate, recrea-
tion, food & beverage, campers
& back up programs),

We're looking for a BANKER
with %a yen for sin and eye for pie
in the sky. Write: 9701 Fields
Road, Box 1604, Gaithersburg,
Md. 20760; or call 301 /948-1585.

VOCALISTS

Good M O R Tunes Are
Hard To Come By. If you're
looking for New Songs To
Sing, Here Are A Few:

“Can’'t Turn Off the Light"

"“The Best Time To Love"

"I Won't Ever Cry Again"'

“Diana’s Spell"

“My Soul Is Slowly Flowing
Out"

“"Alone | Cry"

Send for Free Cassette And
Lead Sheets To:

CHANSONS D'AMOUR
MUSIC CO. B.M.L
DEL-JON MUSIC CO.

A.S.C.A.P.

11478 TIMKEN AVE,
WARREN, MICHIGAN 48089
(313) 755-1261

slore.

We're new. And, we invite you to share in our very special music

A music store offering you 24-hour service. Just ‘phone 414- |
271-7787 anytime; and, you will be assisted by one of Music Man's |
able-minded. experience-equipped, service-oriented employees, |
Merchandising is very important o us—All promotional packages
will be co-ordinated by us, and prepared especially for you.

Music Man will suggest and make available vanous systems which
have proven effective and we will demonstrate their use.

If Music Man arranges a good deal
in additional discounts —you will receive this additional money;
it will not be “pocketed” by Music Man

Cutouts, Imports, Special Promotional Merchandise: Our import
catalog will carry nothing but the wery best, afl with full buyer
protection; so, we take the risk. There will always be 25-30 top
titles available for leaders or special promotions.

Music Man. Thal's us.
Please call or write for more.

—and part of this deal results

Business Office:

B19 N. Marshall Streel |
Milwaukee, WI 53202
A14-347-1700

Shipping Address:

1234 E. Brady Sireeat
Milwaukee, WI 53202 |
414-271-T787

auvoaTle 's.61 '9 H3BWILH3S
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General News

Jazz Wave Stirs Hansen Folio Flood

® Continued from page |
all its variations—ragtime, tradi-
tional and modern,

And in moves to cultivate more
directly the growing army of jazz
disk consumers, Hansen is shaping
many of its new publications as print
supplements to strong-selling and
current jazz albums.

Among recent examples of such
ties are folios featuring material
from Herbie Hancock’s Columbia
disks, “Thrust” and “Headhunter™;
Ron Carter and Hubert Laws sides
from their CTI albums; Donald
Byrd and the Blackbyrds from
“Blackbyrd"” on Fantasy; The Breck-
er Brothers as performed on their
first Arista LP; and Randy Weston
from his latest Arista-Freedom and
CTI diskings.

The magnitude of Hansen's com-
mitment to jazz has led to the forma-
tion, “in effect,” of a division within
the giant print conglomerate solely
devoted to the medium. This depart-
ment is headed up by Dr. William
Lee, former president of the Ma-
uonal Assn. of Jazz Educators, and
dean of the music school at the Uni-
versity of Miami.

Lee, who has served Hansen as a
consultant in the past, spent much of
this summer in Europe looking flor
new matenal, signing deals with Eu-
ropean jazz artists, and working out
clearances to permit foreign sales of
domestically produced product.

The demand for jazz publications
in Europe has always been strong,
says Hansen, and the market there
figures prominently in his expansion
plans. In fact, adds Hansen, sus-
tained European sales of older jazz
folios which the company had issued
a decade or more ago had much to
do with stimulating the company’s
new thrust,

Minimum initial print orders on
new jazz folios run in the area of
5,000, says Hansen, with large books
calling for at least twice that number
the first time around, he says.

The most ambitious folio yet in
the firm’s jazz catalog will bow in
November. It's a 600-page tome
called “The Big American Jazz
Book,” and will be offered for a lim-
ited time at $19.95 before a §25 sug-
gested list will take effect. Personally
assembled by Lee, and culminating

“HITS AT YOUR DOOR”

!-. — L v . -

1

|

1

i Would you like te be included among the
| operators who are enjoying the finest racerd
™ gorvice In the country? If se, comtact your
nearesi representative listed below for supe-
rier service.

OFFICES L

NORTH SOUTH
Moblle Record Mobile Record
Service Co. Saervice Co.
2716 Penn Ave. 618 N.W. 18Tth 8L

Pa. 15223 Miami, Fle. 33188
412/391-8182 305/852-82440

——SALES REPRESENTATIVES——

DONAL BRAY JIM MCKNIEHT ROLAND J. EDER
516 Sunsat Drive 2808 W. 3rd. St. 417 San Maiso Dr.
Trafterd, Pa.. 15085 Erie, Pa.. 16508 Palm Springs, Fi.
412-301-8182 B14-833-7038 305-965-4498

JOHN HOUSER DAVID W, COY JONN MONTGOMERY

104 Loganm 5L 330 8, Ind 5L 4111 Cornish Drive
Lewiztown, Pa., 17044 Frealand, Mich.. 48623 Tallshassem, Fla. 32303
T17-2485442 517-695-5T87 004-385-3330

VINCENT TALBOT ROBEAT J. KOTULEX HOWARD A. HOLLIDAY JR.
Coldwater Tavern Rd. 2013 Amvenzweed Or, 1945 E. University Ave.
Easl Massau, MY, 12062 Evansvills, lnd.. 47714 Gaisesville, Flr., 32501
518-766-2071 B12476-8238 B04-378-0962

JACK D. PIERCE LARRY G. STEWARD DONALD P. ANGEL

8188 Mosbray Dr. RA.I 1627 Summit Way
Cincinmatl, Oblo 4524) DaWitt. lowa 52742 Danedin, Fla., 33528
513-777-2880 319-650-5051 B13-723-8084

JEFFREY L PRINCE JAMES LEO MORRIS ROBEAT WELLING

1645 N. High 5L Rural At 3 4200 W, 34th 5L Apl. 169
Columbus, Ohia 43201 Churvhusce, ind, 46723 Houstea, Taxss 77018
B14-421-2750 219-683-9542 713-883-0064

We are the complete service
including printed title strips
on all selections.

MOBILE

RECORD
SERVICE
COMPANY

a giant task of copyright clearance, it
contains 1,002 tunes—from Scott
Joplin to Herbie Hancock.

Around the Hansen shop the su-
per folio is already referred to as the
largest “legitimate fake-book" in the
industry.

Al the other end of the scale are
specialized areas with yet small but
growing potential. Hansen points to
a trend toward choral jazz which the
company will serve with folios, and a
new interest in the penre among
classical guitarists. The English gui-
tanist Ivor Mairants is now preparing
such latter material for publication

by Hansen.

Involved in the jazz folio business
for many years, Hansen includes in
its 150-title catalog a “Jazz Giants”
series, with books from Billy Taylor,
Qunicy Jones, Benny Goodman,
Jelly Roll Morton, Eugene Wright,
Woody Herman, Louis Armstrong,
Eddie Heywood, George Shearing,
Harry James and Fats Waller.

Dave Brubeck and Qunicy Jones
have been turning out Hansen folios
for years. Brubeck has eight and
Jones six. Oscar Peterson has 10
folios under the Hansen imprint, in-
cluding separate series for piano and
organ. In addition, the firm has re-
leased a Peterson rhythm folio for
guitar, bass and drums, to comple-
ment his jazz piano lead book.

One of the largest books pub-
lished is Leonard Feather's “200
Omnibus of Jazz.” Included are
compositions by Gene Ammons,
Kenny Burrell, John Coltrane, Miles
Davis, Coleman Hawkins and Gerry
Mulligan, among many others,

Other artists represented in Han-
sen Folios include Duke Ellington,
B.B. King, Count Basie, Stan
Kenton, Erroll Garner and Antonio
Carlos Jobim,

Disk Acts Tie
LPs With Club

CHICAGO--The Earl Of Old
Town, a folk club, presented a
month of artists from Mountain
Railroad Records, coinciding with
release of three albums from the
company.

Artists appearing during August
were Steve Young, Dick Pinney, Jim
Post, Tom Dundee, Susan and Rich-
ard Thomas, Betsy Kaske, Ron and
Ann Holm and Greg Brown.

The albums are “Seven Bridges
Road,” by Steve Canyon: “One
Kind Favor,” by Ron and Ann
Holm; and *“Honky-Tonk Man"”
also by Canyon.

Mountain will be reissuing “A
Gathering At The Earl Of Old
Town,” with Jim Post.

Grateful Dead

® Continued from page 3

distnbutes product by the legendary
San Francisco group.

Opening evening of the Forum,
Aug. 13, UA and the group provided
buses 10 take everyone registered for
the Forum to the Great American
Music Hall. The site had been kepta
secrel because if word got out on the
street, the location would have been
besieged with fans,

Polygram Changes

® Continued from page 3
and Phonogram are active in more
than 30 countries around the world.
Steinberg would not comment on
trade reports that Phonogram is
mulling a replacement for Bill Farr
as Polydor president. Dave
O'Connell is head of Phonodisc.

www americanradiohistorv com
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RCA photo
FLYING HIGH—Bathers and fishermen at Coney Island were alerted to *"Look
Out For Red Octopus'' instead of the great white shark from "'Jaws' as the
Grunt plane towed the banner. Jefferson Starship album, distributed by RCA,
was certified gold by RIAA fast week and hit No. 1 on Billboard's Top LP &
Tape chart. The single, ““Miracles,” is No. 50 with a star on the Hot 100 in its
third week on the chart.

$2 Mil Industry Haul Seen

® Continued from page |

classical, folk, religious, theater,
film, dance, folk, jazz and children’s
music are all to be represented.

(Early plans for the project were
first disclosed in an exclusive Bill-
board story last September.)

As many as 8,000 sets of the edi-
tion, o be released in groups over a
period of three years beginning in
1976, will be distributed at no charge
to key educational institutions and
libraries here and abroad. A recent
prospectus also called for the early
distnbution, at cost, of an additional
4,000 sets. Hopes are that further
distribution to a broader list of insti-
tutions would be made at a later
date.

If the initial goal of 12,000 pack-
ages is met, a total of 1.2 million LPs
will be pressed together with sup-
porting packaging and annotation.

While it is planned to produce
many of the disks under New World
direction, others will licensed from
manufacturers who have suitable
repertoire in their catalogs to fill out
the survey requirements.

MNew World budget expeciations
carmark more than 3900000 for
recording costs, including talent, en-
gineering and studio, it was learned.
Almost $500,000 will go toward
pressing charges, and more than
$350,000 for jackets and booklets.
Anticipations are that about
$118.000 will be required for me-
chanical royalties to publishers.

These figures are based on cu-
mulative production runs of 12,000
sets. If the hopes of the non-profit
organization are met, additional
runs will up the monies spent for
pressing packaging, and publisher
royalties considerably. Some of
these funds, however, will come
from purchases by the secondary list
of institutions solicited.

All recording is to be done in the
United States under AFM and
AFTRA standard union rates, While
many casual performing groups will
be brought into studios, established
orchestras and ensembles will also
be utilized for new recording. In the
area of classical music, sessions are
contemplated with such orchestras
as the New York Philharmonic, Bos-
ton and Cleveland Orchestras, as
well as second level groups in
smaller cities.

Supervising the planning phases
of the endeavor over the past year
and now at the executive helm of
New World is Herman Krawitz. An-
drew Rayburn has been named a&r
director, and other executive person-
nel is now being engaged.

A first recording under New
World auspices featuring the Gold-
man Band has already bern taped
here.

Press representatives have been
hired and a public announcement of
the enterprise is planned for Octo-
ber, Krawitz declined to comment in
any detail at this time on the status
of his operation, except to say, “We
are proceeding on schedule.”

IS HOROWITZ

Hubbard, Williams
For Vegas Concert

LAS VEGAS—A Sunday (31)
concerl featuring trumpeter Freddie
Hubbard and singer Joe Williams
launched the Las Vegas Jazz Soci-

ety's autumn agenda. Event was
held in the Judy Bayley Theater at

the Univ. of Nevada here.

Tickets were $2.50 to $4.50 and 50
of the seats in the 600-capacity the-
ater were donated to charity.
Society president Monk Montgom-
ery says Dizzy Gillespie and Kenny
Burrell will appear in September at
a second concert now being firmed

up.

CARNEGIE PLAZA
162 W. 56 St. (S.E. cor. 7th Ave.)
Opposite Park Sheraton across from Carnegie Hall

CUSTOM SUITES

24 Hr. Bidg. With Doorman
Unusual Opportunity

Very Reasonable Rentals
Short Term Leases

See Bldg. Manager on premises or call

661-0700
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General News

Discount
Sees Future

® Continued from page 3

tiously about
for the future,

Anderson’s no novice Lo retail suc-
cess. His own Pacific Stereo chain of
hi fi component stores, which linked
to CBS in January 1972, are actively
proliferating. A third St Lows store
opens soon in Crestwood, two will
bow soon in Milwaukee and a
couple will open in Chicago and
Cook County before year's end.
That will be 67 outlets nationally,

Like so many leading retail execu-
tives, Anderson stipulates co-op ad-
vertising when he enumerates attrib-
utes necessary for profitability. It's
difficult to garner co-op dollars from
manufacturers when vou have 40
one-store-in-a-city operations spread
over 2| states.

“We're not trving to bludgeon a
supplier I.:I'I'.'U"-.i.l['!}'.rl"pII'IEdd\-'I‘.'.'I'l.l'-.InE
he says. He appraises optimistically
his Boston Discount Records’ oper-
ation, “where four stores are doing
quite well.” He admires the original
Marvin Saines’ emphasis on stores
near major college campuses.

He's quick to admit that those
once-advantageous locations have
been eroded by competition from
other independent and chain stores
nearby and by campus co-op re-
corded music departments.

“We intend to bring present stores
into a manageable form, Then we'll
renew our growth pattern,” Ander-
son states. He depends upon Harry
Anger and Larry Golinsky, who
work at his Emeryville, Calif.. base
to assist in this regeneration.

Anderson and his as<istants are
carefully winnowing present stores.
Rather than completely lose a retail
outlet, Anderson has where possible
sold a location. For example. the
Chicago Loop store at Lake and La-
Salle was sold to Larry Dell. who for
years has operated the important
Laury’s in suburban Evanston.

Currently, Anderson is Irving to
salvage the best locations. In many
instances, where there is one good
store in an area. it's possible there
will be more Discount stores open-
ing there. The nationwide sweep
which presently takes Discount Ree-
ords from its four-Boston-store
northeastmost position westward 1o
a single Seattle store on the Univ. of
Washington campus, will probably
shrink geographicallv. Anderson
Opines.

Anderson calendars the end of
1976 as his deadline for Discount
Records” consolidation, He indicates
accelerated growth will come at that
time.

“new slore ennu:pui“

Clark Recuperating

LANHAM. Md.—While taping
his first Canadian television special
in Toronte. Roy Clark became ill
Aug. 27 and was flown o Doctors
Hospital of Prince George here 1o
undergo emergency surgery on his
gall bladder.

Clark will be hospitalized two
weeks.

Mel Tillis and his Statesiders.
vacationing on a camping trip in
Wyoming. chartered a jet and filled
in for Clark on several fair dates.

Honor Adderley

LOS ANGELES—Sept. 15 has
been declared Julian “Cannonball™
Adderley day in Florida. That's the
date the late jazzman would have
been 47. Date 15 also the time when
Fantasy releases Cannon’s last LP,
“Big Man-The Legend Of John
Henry” which features vocals by Joe
Williams.

John’s Troubadour Cliek

® Continued from page |

egged towards indusiry bigwigs
with a $250 admission chargr: that
also covered limo parking on a cor-
doned-ofl block of Santa Monica
Blvd., complimentary champagne, a
buffet dinner catered by Le Restau-
rant plus an autographed and num-
bered limited edition picture book
on Elton's meteoric rise since his
LS. debut at the Troubadour Aug.
25. 1970.

The 325 tickets for the following
nights were sold by lottery to a lucky
1000 posteard-senders drawn from
the hundreds of request mailbags.

The event was a regional media
sensation, with televised news cov-
erage far beyond what could be par-
nered from a more conventional su-
perstar engagement like Elton’s live-
night Forum stand last year.

The [ifth anniversary gala was
also the U.S. debut for Elton's pow-
erhouse new six-piece band, whose
increased dynamics over the pianist-
singer’s  previous smaller backup
groups irresistibly propels him into
an even more rocking style.

In programming choices, Elton's
I9-song sel was clearly more di-
rected towards providing a bulanced
show than a recap of all his hiis.
Such lesser-known album cuts as
“Hercules” and “Dixie Lily" were
performed while familiar tunes like
“Honky Cat™ and "“Crocodile Rock™
weren’t on the agenda. The encore
was “Pinball Wizard” and the only
new song displayed from his just-
cﬂmpleted next album was a wild
rocker, “Street Kids."”

Obviously, John is so sohdly atop
the heap today that he didn’t ac-
tually need the extra exposure
splash of playing a small club. Los
Angeles newspapers the weekend
before his Troubadour date carried
a full-page announcement that a

Terry O'Neil photo
A jumping troubadour: Elton John
roars through his celebrated tunes
for a $250 a ticket opening night au-
dience at the Troubadour in Los An-
geles.

second show was being added the
day following his sold-out Oct. 25
concert here at 55.000-scat Dodger
Stadium and his current *Captain
Fantastic™ album has been bounc-
ing in and out of the No. | album
chart spot since il shipped out at No.
| this spring.

But the blend of charity and flash
in a unique promolion is typical of
Elton John's unusual all-around
rock-star class and his good-hu-
mored delight in all aspects of the
music industry. Typically, he took
the opportunity before those celeb-
rity-studded opening night au-
diences to give personal thanks to a
number of key execulive people in
his career.

He paid tribute to Russ Regan,
who first signed him to MCA, to pro-
motion man Pat Pipolo, who fought
off Eltan’s objections against releas-

(Conrimited on puge 6.5}

Nehi & Peaches Activity

® Confinued from pape |

print merchandising 15 pulling in
masses of customers,

The Denver and Atlanta stores
cach stock some 2400000 albums,
25,000 singles and 50,000 tapes plus
INEXPENsIVe ACCessories.

Albums are priced $4.98 10 $698
and when on sale. §3 98, Singles are
96 cents and tapes from 33.99 1w
$7.98.

Heiman explains, *Peaches 15 de-
liberately staying out of markets
where the retail prices are marked
down every five minutes.”

Peaches stores stay open tll mid-
night Sunday-Thursday and il |
a.m. on weekend mghh The great
size Of the facilities 1s used for highly
unusual promotions.

To date, Billy Preston, the Os-
monds and Roger Daltrey have all
placed their handprints and foot-
prints in cement at the Atlanta store.
The irrepressible Daltrey dove into
the wet mix. Other available artists
passing through the Peaches cities
will add to the Chinese Theater-type
display.

To publicize the order of 7.000 El-
lon John “Captain Fantastic® al-
bums for Denver, the LPs were piled
into the world’s highest record dis-
play and an Elton mannequin in
Captain Fantastic costume was
shipped out from MCA-Universal to
sit atop the mound.

Why did Nehi close out half of a
wholesale business that grossed §13
million in 1974? Heiman explains:
“We were finding it increasingly
tougher 1o beat the squeeze on mid-
dleman wholesalers in a highly com-
petitive market like Southern Cali-
fornia. We were competing with
powerhouse chains like Tower, Lico-

rice Pizza and Wherehouse that
have their own in-house one-stop di-
visions and can buy product direct
from the manufacturer to sell retnl
for a few pennies above the whole-
saler profit margin, We had to real-
iz¢ that's the direction the business
was laking and do it ourselves with a
full wholesale-to-retail operation.”

The reason that Nehi closed down
s extensive cutoul business and
network of smaller rack accounts is,
as Heiman explains, “We found that
we were in effect financing our cus-
tomers because of their payment de-
lays when money got ughter. It sim-
ply no longer paid to have so much
of our cash flow held up in accounts
receivable.™

Nehi sold some supermarket and
drugstore routes and stopped run-
ning a one-stop service. “Whatever
excess promotional stock wasn’t
shipped out 10 Peaches slores was
sold off 10 specialist dealers.

Interestingly, Heiman collected

‘all his accounts receivable on the

discontinued operations by offering
customers the choice of paying in re-
turns or cash. Predictably. 95 per-
cent of the receivables came 1n the
form of returned product, which in
turm was instrumental in providing
the inventory for opening the huge
Peaches outlets.

One point which Heiman stresses
in particular is that Nehi continues
as rackjobber for its core of majur
department store chains: Gemco in
California, Arizona and Texas:
Globe in California and Texas: Fed-
mart in California and some Sears
locations in California and Arizona.

“We are not about 10 walk away
from an 38 million annual gross
from only four accounts.” says Hei-
man.

WwwWw americanradiohistorv com

Balboa Cafe Into Long, Sunday Jams

LOS ANGELES—The Studio
Cafe in Balboa, Calif,, has opened
with a jazz format which includes
Sunday jam sessions beginning in
the moming and running through
the afternoon.

Club. on the pier at Balboa in the
Newport Beach-Irvine complex of
vachting communities, is owned by
Al McGowan who has also started
his own label. Amp. First act on the
label is tenor saxophonist Vince
Wallace, who McGowan manages

and has booked into the club as its
main attraciion.

The Studio Cafe is open six nights
a week plus Sunday from 10-6 p.m.
There is no cover or minimum. The
room seats 85, Local jazemen par-
ticipate in the jams or whenever
Wallace and his quintet are working
elsewhere.

Working with Wallace on the LP,
“Vince Wallace Plays Vince Wal-
lace,” are Kent Glenn, piano; Hart
Smith, trombone; Mark Proctor,
bass, and Ron Enyard, drums.

400 East 56th 3L,

A REVOLUTION IN ENTERTAINMENT

Exclusive rights for certain States still available for new entertainment con-
cept that is replacing costly outdated concerts. Our unique system enables
SUPERSTARS on screen to merge with local live bands on stage to create a
low cost high profit ENTERTAINMENT REVOLUTION. The big name film
stars, already paid for, are used in local advertising for powerful sell. We
supply our $1.000,000 CIN-A-COUNTRY and CIN-A-ROCK shows, along with
theaters and total campaign for mass MOVIE THEATER exhibitions. Can ba
played in multiple locations every weekend in your territory for 1-2 years
(Atlanta scored $50.280 In first week). You promote, collect box office and
rabate percentage to us. If you seak major dollars from the entertainment
industry and have the right background, contact me now for the full story.

Contact Bert Tenzer, Pres., Indle-Pix Releasing Corp.
Dep't 20, New York, N.Y. 10022 or call (212) 371-2480

NOW Available:

Iindex to all Billboard
editorial features 1971-1973
10-Day Free Examination

Now, the music and recording indus-
try's major publication offers you year-

by-year, simple-to-lollow guides to all
the articles and features contained in its

1971, 1972 and 1973 issues.

Each comprehensive index tells you |
how cnd where to find the answers to L T

Tl “Tmden. 1971
T

all your questions. The closely defined
listings include music publishers, record
publishers and such personalities as

technicians, musicians, and disc jockeys.

anr e

The Billboard Indexes also contain list-

ings for record and concert reviews as
well as important developments and
concerns within the industry.

Sl i il il

So have dll the pertinent and useful Pk,
facts found in “Billbeoard’ right at your i

fingertips. Send for your copy(ies) of the ,_,

Billboard Indexes!

Detach Along Dotted Line and Mail Today!

|
Mail To: Billboard Bookshelf

2160 Patterson Street, Cincinnati, Chio 45214

Please send me the index{es) checked below. | understand
that if [ am not completely satislied, I may return my purchase

within ten days of receipt for full credit or reiund.

Enclosed is my check or money order in the amount of
5 . Publisher pays postage. Include sales tax in
the siates of New York, Ohio, Tennesszee, Calilornia, Massa-

chusetts, New Jersey.

Billboard Index 1971
[] Hardcover Edition §15.95

Billboard Index 1972-73

[ | Paperback Edition §11.95

[ Available in Hardcover Edition only. $29.95
Please Note: Orders of $50 or more must be prepaid.

(please print}
Name

Address

City

State

Zip

advo8a71118 ‘5461 '9 HIBWILd3S

1
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WBRD Goes To Country

By STARR ARNING

BRADENTON, Fla.—AM station
WBRD (1420) 1s changing from an
MOR format to contemporary coun-
try, effective Sept. 1, says new pro-
gram director Bob Barnes. Al-
though: Bob is new at WBRD, it
can't be said he's new to the field,
having programmed WSEN, Syr-
acuse, for four years. Barnes left
WSEN to teach college broadcasting
for a year at Onodaga Community
College (also keeping in touch with

the trade by doing an all-nmight stint
for WFBL, Syracuse).

WBRD's D.I. line-up 1s Barnes, 6-
9:30 a.m.; Marlin Hager, 9:30-11
am.; Don Butterfield, 11-3 p.m.;
Bill Daniels (new wo WBRD), 3-7
p.m.; and Al McCombs, 7 p.m.-sign-
off (set at sun-down).

Launching the new format 15 an
exiensive promotion campaign, both
on and off the air. Barnes is concen-
trating on TV spots to spread the
word to his estimated 350,000-strong
audience (including Sarasota as well
as Bradenton). He plans to offer spe-

{Continued on page 18}

This week . . .

213-466-9221

The Mini-Drama

waXl, Atlanta, KDWB, Minneapolis; WGR,
Buffalo; WAKY, Louisville; KDWN, Las Vegas;
WTOB, Winston-Salem; WSSB, Durham; 155,
Maui; KQWB, Fargo; Radio Hauraki, Auckland;
WSBR, Boca Raton; CHNS, Halifax; KFYE,
Fresno; WNOR, Norfolk; CJME, Saskatchawan;
KYLT, Missoula; joined KANC, Anchorage and
WTAE, Pittsburgh, in programming ‘“‘the world’s
best short syndicated feature, The Mini-Dramas."’

You can have ‘‘the best . . ."" on your station
exclusively in your market. Call today for a demo.

Bob Hamilton or Chuck Blore

Chuck Blore Creative Services!
1606 N. Argyle Avenue, Hollywood 90028

Radio-TV Programming

HIDER INTERVIEW

Ed McMahon: A Long Trip West

Anybody who was beaten out for his
[first radio job by Ray Goulding of Bob
and Ray, who worked opposite Ernie
Kovacks on Philadelphia radio,
turned down a radio job in Montgom-
ery, Ala., who advertised in Billboard
15 vears ago and who broke in a Las
Vegas night club act in Moscow,
Idaho, can’t be all bad !!!

Thus begins the story of a young
disk jockey who started our at WLLH
in Lowell, Mass. playing Benny
Goodman records and ended up at
NBC in Burbank, introducing
Jahnny Carson.

Heeeeeeerrrrrrrrrrre’s Ed
McMahon. . . . as reported by Ed Hi-
der.

McMAHON: “WLLH in Lowell
was a 250-watl station, but we had
another transmitter just 11 miles
away, in Lawrence, so we really
boomed out with 350 watts. Since |
had studied electrical engineering at
Boston College, prior to radio. |
knew enough about the equipment
s0 that I could go out and do my own
remotes. I'd record an hour show, on
an acetate disk, and then go to Law-
rence and set up the remote equip-
ment. When we were ready in Law-
rence, I'd cut into the program
already on and do a 15 minute band
remote.

HIDER: So that’s the way Ed
McMahon started his radio career
over 30 years ago—doing band re-
motes?

M *. .. And now, while Dick Stabile
is off in the service of his country, the
lovely Gracie Barry, with baton in
hand, takes the musical spotlight
and asks the question, who™

H: You don’t mean you actually said
things like that?

M: 1 certainly did. That's the way we
did band remotes in those days.

H: You mean they hired you at
WLLH on the basis of introducing
Gracie Barry?

M: Not really. ! had a regular audi-
tion. It was held at the high school in
Lowell and | came in second to a guy
named Ray Goulding. later of Bob
and Ray. He got the job, became a
big success and later went on lo work
in Boston. Someone remembered
that I also auditioned, called me and
I got the job. My shift started at 6
p.m. and often went until 2 in the
morning. | did the news and sports,
mainly special features that came ofT
the wire. Then, at 10 p.m. with the
playing of Benny Goodman's “Let's
Dance™ which was my theme, 1 be-
gan my disk jockey show.

H: And for that brilliant eight hours
of work behind the WLLH micro-
phunt, How did the station reward
you?

M: 510 a week.

H: Then by my quick calculations,
figuring on a 48-hour week. you
ended up making about 20 cents an
hour before deductions. I'm sure
your family was thrilled about you
being in radio,

M: It wasn’t as bad as all that be-
cause | worked days as a surveyor,
making aboul §55 a week and lived
al home. s0 my expenses were pretty
low, Listen, 1 loved radio and there
were a lot of guys who paid plenty to
get a radio job, so at 10 a week, |
thought 1 was pretty lucky. After a
year at WLLH, I went into the serv-
ice and did an all-night show for
Armed Forces Radio in Korea.

H: What were you telling me about
advertising in Billboard over 35
years ago?

M: I used to be a Bingo announcer
and would find jobs by placing ads
in Billboard. Billboard was the most
important publication for circus and
carnival people to find jobs years
ago.

[/ e

' L —
| was beaten out of my first radio

job by Ray, of Bob & Ray, says
Ed McMahon.

H: So from Bingo announcer to
radio announcer, you're probably
the idol of a lot of guys coming up in
the business right now. Who were
some of your idols when you were
starting out in radio?

M: One of my idols, when [ was still
at WLLH. was Paul Douglas, who
was a night-time disk jockey on
WCAU in Philadelphia. T used to lis-

(Continued on page 18)

Christian Music On
400 U.S. Stations

By PAUL BAKER

LOS ANGELES—More than 400
radio stations are now programming
contemporary Christian music, ac-
cording to a survey compiled by
Myrrh Records. a division of Word,
Inc.

Myrrh specializes in “Jesus Mu-
sic"—contemporary rock and MOR
music with Christian lyrics. The
term Jesus Music was first used in
the late 60s by Chnstian young
people who wanted to differentiate
their music from the Christian music
of earlier generations.

Earlier terms such as Jesus rock
and Gospel rock have now generally
been replaced by the more all-en-
compassing Jesus Music category,
which does not limit the music 1o a
rock style.

“Jesus Music shouldn™t be cast
into the same category as other reh-
gious music,” according to Billy Ray
Hearn, a&r director for Myrrh, “be-
cause its resemblance to other Chris-
tian music ends with the lyrics.

“The Jesus Music easily fits in
with religious programming because
of the lyrics. but also very easily fits
into rock or MOR formats because
of 1ts music style.”

Hearn feels that because the aver-
age music programmer mistakenly
confuses Jesus Music with church
music, many stations are missing an
opportunity not only to gain new lis-
teners, but also to have an entire new
selection of music from which to
program,

The number of recording com-
panies providing Jesus Music prod-
uct is limited. The major firms are
Myrrh Records (distributor for
Myrrh and several other labels). Box
1790, Waco, Texas 76703; Ma-
rantha, Box 4669, lrvine, Calf.
92664 Sonrise Mercantile (distribu-
tor of Sonrise and numerous inde-
pendent labels), 15720 Stagg St
Van Nuys, Calif. 92626; and Des-
tiny Records, P.O. Box 545, Corona
del Mar, Calif. 92625. Several other
independent labels are under scat-
tered distribution.

Most of the radio stations showing
up on the Myrrh Jesus Music survey
feature the music on Sundays in reli-
gious programs which serve to fill
programming requirements, The
survey indicates over 60 stations
broadcasting locally-oriented pro-
grams of Jesus Music.

At least 60 syndicated or inde-
pendently produced shows are pro-
grammed on the remaining 340-plus
stations. The major syndications in-
clude “The Scoti Ross Show™ {180+
stations), “Reality™ (70+ stations),
“Life” (60+ stations), “Sounds Of
Joy™ (25 + stations) and “A Joyful
Noise™ (154 stations).

Although syndicated programs
such as “Powerline” and “Scan™ are

contemporary Christian shows, they
were nol included in the survey.
Such programs do not feature any

Susan Keller photos
A great past: Ed Hider, comedy and TV scriptwriter, left, interviews Ed
McMahen, a world-known announcer of TV and radio. Hider, a former air per- ;
sonality in Boston and Los Angeles area, among others, today alsooperatesa  appreciable amount of Jesus Music,
humor service in Los Angeles for air personalities. The humor service—Hype  but instead play regular Top 40 mu-
Inc.—is used both in the U.S. and abroad. sic.

#
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RADIO ARTS PRESENTS

Radio Arts is a company that is dedi-
cated to quality. It is a leader in the pursuit
of better programming. It was Radio Arts
who conducted the recent, first of its kind,
National Listener Music Preference Study. it
was also Radio Arts who surveyed the radio
stations of America on the state of auto-
mated programming in broadcasting. And
now, it is Radio Ars who leads the way in
presenting truly adult MOR,

"The Entertainers” is current and all fime of
the same time. The veteran superstars who fill
the Vegas showrooms and the network TV
screens return to radio. They're joined by
today’s great new stars in an exciting, mood
semning blend of The most familiar music of
our fime. Music that has lasted and that will
last. Yesterday's hifs that are today’s

A Complete | ‘
Format
Service

standards and today's hits that will be
fomorrow's favorites.

"The Entertainers” is radio’s response to
the rising adult demanc for real middle
of the road music programming. It fills the
needs of the abandoned 25-plus adult
listener with frue MOR fastes. There are thou-
sands of these people in every market

“The Entertainers” is their answer.

"The Entertainers” are Frank Sinafra, Tony
Bennett, Olivia Newton-John, Pery Como,
Vikki Carr, Jack Jones, Ray Conniff, Neil
Diamond, Andy Williams, Helen Reddy to
name Just a few.

"The Enfertainers” is Genuine MOR,

“"The Entertainers" will be available this Cc-
fober inannounced and unannounced form

If you cannot join us in Atlanta, please
\ contact Philllp Koener at Radio Ars for a sound preview.

‘.. Radio Arts, Inc.

Wwww americanradiohistorv com
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SEPTEMBER 6, 1975, BILLBOARD

Billboard Sin

Playlist Top AddOns @

Playlist Prime Movers

gles Radio Action

Regional Breakouts & National Breakouts

TOP ADD ONS

~-NATIONAL

JEFFERSON STARSHIP—Miracles (Grunt)

SPINNERS—Games People Play (Atiantic)
DICKIE GOODMAN—=Mr. laws (Cash)

D-Discoteque Crossever

ADD ON5—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel

PRIME MOVERS=The two
products registering the great-
est proportionate upward
movement on the station’s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
al Regional and National levels,

Pacific Southwest Region

SPINRERS ~fames Peaple Play (AHantic)
JEFFERSON STARSHIP=Miracles (Grunt)
RITCHIE FAMBILY —Brazil {20HR Cestury)

* PRIME MOVERS:

DHCKIE GOODMAN—Mr. Jaws (Cash)

(D) DAVYD BOWIE—Fame (RCA)

(D) .. & THE SUNSHINE C0.=Get Cown Tonight
{TK)

BREAKOUTS:

[MCKIE COODMAN=-Mr (s (Caih)
JEFFERSDN STARSHIP—M=acies (Grunt)
SPINNERS—Cames People Play (Altentic)

KHl-—Los Angeles :
® RITCHIE FAMILY-Brazil (20th Cen-

tury)
& SPINNERS-Games People Play (At-
lantic)
* EHH DENVER-I'm Sarry (RCA) 25-
* I::Illﬁﬂ ALBERT—Feelings (RCA) 12
K100 (KIQQ-FM)—Los Angeles

® JEFFERSON  STARSHIP—Miracles
{Grunt)
-
* SEEET-BatImnm Blitz (Capitoly 23
1
D+ TAVARES—It Only Takes A Minute
{Capitol) 19-14
KKDJ-Los Angeles
® SPINNERS—Games People F'Iagr f.ﬁ.t
lantic)
o JEFFERSON  STARSHIP—Miracles
(Grunt)

D K.C.&THE SUNSHINE CO.—Get Down
Tonight (TK) 29-14
w AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 17-9
KFXM-San Bernardino
e DICKIE GOODMAN—Mr. Jaws {Cash)
® JEFFERSON  STARSHIP-Miracles
(Grunt)
* DAVID GEDDES—FRun loey Run (Big
Tree) 19-11
D K.C. & THE SUNSHINE CO.—Get Down
Tomight (TK) 14-7
KAFY—Bakersfield

o SPINNERS—Games Peaple Play (At-
lantic)
@ JOHN DENVER-!'m Sorry {RCA)
+ AMAZING RHYTHM ACES —Third Rate
Romance (ABC) 22-11
D+ DAVID BOWIE—Fame (RCA) 157
KCBQ-S5an Diego
® OUTLAWS—There Goes Another Love
song (Arista)
L ]
D+ DAVID BOWIE-Fame (RCA) 20-12
*
KEND-Las Vegas

® MORRIS ALBERT—Feelings (RCA)

. :W" STARSHIP-Miracles
TEn
* ?%EII;E GOODMAN-Mr. laws (Cash)
* DAVID GEDDES—Run Joey Run (Big
Tree) 17-5

Based on station playlists through Thursday (8/28/75)

PRIME MOVERS-NATIONAL

DICKIE GODDMAN=Mr. Jaws (Cash)

D DAVID BOWIE-Fame (RCA)
JOHN DENVER-I'm Sorry (RCA)

KYNO—Fresno

KBBC —Phoenix KROY—Sacramento
e RITCHIE FAMILY—Brazil (20th Cen o JEFFERSON  STARSHIP—Miracles
tury) (Grunt)

® DICKIE GOODMAN—Mr. Jaws (Cash)

# ARTHUR GARFUNKEL-| Only Have
Eyes For You (Columbia) 35-26

+ AUSTIN ROBERTS-Rocky (Private
stock) 22-11

KRi1Z—-Phoenix
» NONE
[ ]
* NONE
*

KQEO-Albuquerque
o ORLEANS~Dance With Me {Asylum)
& JOHN DENVER-I'm Sorry (RCA)

* FREDDY FENDER-Wasted Days &
Wasted Nights (ABC,/DOT) 29-21

% AUSTIN ROBERTS—Rocky (Private
Stock) 24-19

KTKT-Tucson
o PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)
® CARPENTERS-Solitaire (ASM)
D+ DAVID BOWIE—Fame (RCA) 16-5

* E;E;:E GOODMAN-—Mr. laws (Cash)

Pacific Notthwest Regjon

® TOP ADD ONS:

JEFFERSON STARSHIF—Miracles (Gruni}
FREDDY FENDER-Wested Days & Wasled
Mighis (ABC/Dal)

HELEN REDDY-An't No Way To Treat A Lady
{Capetol)

* PRIME MOVERS:

DICKIE GOMOMAN-Mr faws (Cash)
(D) DAVID BOWIE—Fame (RCA}
MORRES ALBERT=Feslings (RCA)

BREAKOUTS:

JOHN DEMVER—I'm Scery (RCA)

HELEN REDDY-Ain't Mo Way To Traaf & Lady
(Capital)

JEFFERSON STARSHIP—Mracles {Grunt)

KFRC—San Francisco

® AUSTIN ROBERTS—Rocky (Private
Stock)

»

4 RITCHIE FAMILY=Brazil (20th Cen-
tury) 30-22

* HAMILTON, JOE FRANK & REYN.
OLDS~Fallin' In Love (Playboy) 12-7

KYA—5an Francisco
* BARRY MANILOW—Could It Be Magic
(Arista)
* JOHN DENVER-I'm Sorry (RCA)
D+ DAVID BOWIE—Fame (RCA) 16-6
* SPINNERS—Games People Play (At
lantic) EX-27
KLIV=5an Jose

& LEON RUSSEL-Lady Blue (Shelter)

& JEFFERSON  STARSHIP—Miracles
{Grunt)
* géclljlgi GOODMAN-Mr. Jaws (Cash)

D+ DAVID BOWIE—Fame (RCA) 13-8
KIOY-Stockton, Calif.

® MICHAEL MURPHEY=Carolina In The
Pines (Epic)

® ORLEANS—Dance With Me (Asylum)

* GRAHAM CENTRAL STATION-Your
Love (W.B.) 29-14)

#* SPINNERS—=Games People Play (At-
lantic) 27-18)

KNDE-Sacramento -

® SPINNERS-Games People Play (Al
lantic)

® JOHN WILLIAMS=Theme
“Jaws" (MCA)

w HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) EX-17)

# POINTER SISTERS—How Long (Bet-

ril'gaaﬁnt A Chick) (ABC/Blue Thumb)

From

o QUTLAWS—There Goes Another Love
Song (Arista)
% POINTER SISTERS—How Long (Bet-
ﬂa; (ot A Chick) (ABC/Blue Thumb)
« MORRIS ALBERT=Feelings (RCA)7-1
KIR-Seattle

De ISLEY BROS.—Fight The Power Part 1
(T-Neck)
® FREDDY FEMDER—Wasted Days &
Wasted Nights (ABC/DOT)
* GLEN CAMPBELL-Rhinestone Cow-
Cowboy (Capitol) 15-9
* AUSTIN ROBERTS—Rocky (Private
Stock) 18-12
KING—Seattie =
e BAD COMPANY-Feel Like Makin'
Love (3wan Song)
& CARPENTERS—Solitaire (A&M)
# BARRY MANILOW—Could It Be Magic
(Arista) EX-19
D+ K.C. & THE SUNSHINE CO.=Get Down
Tonight (TK) 20-13
KIRE-Spokane
» JEFFERSON
(Grunt)
o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/DOT)
* E;EI“J]EE GODDMAN=Mr. Jaws (Cash)
* ]]TIH DENVER—I'm Sorry (RCA) 21-
KTAC—Tacoma
* NONE
[ ]
D+ DAVID BOWIE-Fame (RCA) 16-11
+* glﬁlﬂli-l]ance With Me (Asylum)
KGEW—Portland ——
» POINTERS SISTERS—How Long I[Eet
cha’' Gat A Chick) (ABC/ Blue Thumb)
o DAVID GEDDES—Run Joey Run (Big
Tree)
* IIIITDIIHIE ALBERT—Feelings (RCA) 30-
1 llgHH DENVER-I'm Sorry (RCA) 25-
1
KISN—Portiand o
& HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
De TAVARES=It Only Takes & Minute
{Capitol)
+ MORRIS ALBERT—Feelings (RCA} 8-3
# SWEET—Ballroom Blitz (Capitol) 4-1
KTLK-Denver
& HELEN REDDY —Ain't No Way To Treat
A Lady (Capital)

o NEIL SEDAKA=That's When The Mu-
sic Takes Me (Rocket)
* MICHREL MURPHEY=Carolina In The
Pines {Epic) 14-8
* AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 22-17
KKAM—Pueblo, Colo.

. HITE}H[E FAMILY=Brazil (20th Cen-
tury
® ORLEANS—Dance With Me (Asylum)

* BAD COMPANY-Feel Like Makin'
Love (Swan Song) 15-7

* PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (U.A.) 19-14

KYSN-Colorado Springs = B

® JOHN DENVER-I'm Sorry {Hﬂﬂ.]n

o JEFFERSON  STARSHIP—=Miracles
{Grunt)

* JIM STAFFORD-| Got Stoned & |
Missed |t (MGM) 39-31

« HAMILTON, JOE FRANK & REYN-
DOLDS—Fallin In Love (Playboy) 13-6

KCPX—Salt Lake City

e ABBA-505 (Atlantic)

® JIGSAW-—3ky High (Chelsea)

% DICKIE GOODMAN-Mr, Jaws (Cash)

STARSHIP—Miracles

HB-1
+ CARPENTERS—Solitaire (A&M)21-13
KRSP—Salt Lake City e
o FOUR SEASONS-Who Loves You
(W.B)

& POCO—Keep On Tryin' (ABC)
* IEI:B{I:E GOODMAN=Mr. Jaws (Cash)
D DAVID BOWIE-Fame (RCA) 18-7

i sl C N rA@ OHIStOry com —

& HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
o PAUL SIMON/PHOEBE SNOW-Gone
At Last (Columbia)
D+ DAVID BOWIE-Fame (RCA) 17-8
D+ K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 5-1

Southwest Region

® TOP ADD ONS:

NEIL SEDARA=Bad Blood [Rocket)
CARPENTERS="Solifaire (AEM)
OHI0 PLAYERS ~Sweel Stchy Thing (Mercury)

* PRIME MOVERS:

ERRTH, WIND & FIRE=TRats The Way Of The
Worid (Cofumbea)

(D) DANID BOWRE=Famie (ROA)
(D) K.C. k THE SUNSHINE CO.—Gel Down Tonight
(TK)

BREAKOUTS:

CARPENTERS="S5clitaie (AAM)
NEIL SEDAKR—Bad Blood (Fockst)
OHID PLAYERS—Sweet Sticky Thing (Mercury)

KILT-Houston
® HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol)
o NEIL SEDAKA-Bad Blood (Rocket)

 JOHN  WILLIAMS=Theme From
“laws" (MCA) 33-21
# CARTENTERS—Solitaire (ARBM) 38-28
KRBE-FM—Houston

o CARPENTERS—Solitaire {A&HI]I
» NEIL SEDAKA—Bad Blood (Rocket)
*ﬁHH DENVER-I'm Sorry (RCA) 20-
 POINTER SISTERS—How Long (Bet-
cha' Got A Chick) (ABC/Blue Thumb)
17-11
KLIF-Dallas _
& SPINNERS—Games People Play (At
tantic)
= NEIL SEDAKA—Bad Blood (Rocket)
tS‘;lEH—EaIIrmm Blitz (Capitol) HB-
|
# EARTH, WIND & FIRE-That's The Way
0f The World (Columbia) 20-13
KNUS-FM—Dallas

D= |SLEY BROS.—Fight The Power Part 1
(T-Meck)
o NEIL SEDAKA—-That's When The Mu-
sic Takes Me (Rocket)
D+ K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 15-5
+ EARTH, WIND & FIRE—Thal's The Way
Of The Waorld (Columbia) 6-3

KFIZ-Ft. Worth
D= DAVID BOWIE—Fame (RCA)
# JEFFERSON STARSHIP-Miracles
(Grunt)

 POINTER SISTERS—How Long (Bet-
;.]:I&al é}ut A Chick) ABC/Blue Thumb)
+ AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 10-6
KXOL—FL. Worth

& DRLEANS-Dance 'l'i'lth ME{AsyrIum}
o PAUL SIMON/PHOEBE SNOW-Gone
At last (Columbia)
D TAVARES—It Only Takes A Minute
(Capitol) 28-21
+ FOUR SEASONS—Who Loves You
(W.B.) 30-23
KONO-5an Antonio
» GUESS WHO—Rose Anne (RCA)
& DHIO PLAYERS—Sweet, Sticky Thing
(Mercury)
D= ISLEY BROS.—Fight The Power Part |
(T-Neck) 40-27
D DAVID BOWIE—Fame (RCA) 20.11
KELP—E! Paso

® RITCHIE FAMILY—Brazil (20th Cen-

tury)
& MORRIS ALBERT—Feelings (RCA)
O~ DAVID BOWIE—Fame (RCA) EX-16
* AMERICA-Daisy Jane (W.B.) 20-12

BREAKOUTS-NATIONAL

DICKIE GODDMAN-M:

Jaws (Cash)

JOHN DENVER-I'm Sarry (RCA)
SPINNERS —Games Peaple Play (Atlantic)

XEROK~EI Paso

WOKY—Milwaukes

& JOHN DENVER-=I'm Sorry (RCA)
® LEONRUSSELL—Lady Blue (Shelter)
* EARTH, WIND & FIRE=That's The Way
Of The World (Columbia) 18-13
+ HAMILTON, JOE FRANK & REYN-
OLDS=Fallin’ In Love (Playboy) 6-2
RAKC—Tulsa

o BARRY MANILOW-Could It Be Magic
{Arista)
® CARPENTERS—Sofitaire (A&M)
* Illi':;s IAN-AL Seventeen (Columbia)
* JEFFERSON
{(Grunt) EX-23
KELI-=Tulsa

® ARTHUR GARFUNKEL-| Only Have
Eves For You (Columbia)

o OSMOND BROS.—The Proud One
(MGM)

+ DICKIE GODDMAN—Mr. Jaws {Cash)
EX-20

% EARTH, WIND & FIRE-That's The Way
Of The World (Columbia) 19-11

WKY-0klahoma City

o CARPENTERS—Solitaire (AEM)
o DICKIE GOODMAN-Mr. Jaws (Cash)
D+ K.C. & THE SUNSHINE CO.-Get Down
Tenight (TK) 15-6
* JOHNNY WAKELIN/KINSHA—Black
Superman-Muhammad Ali (Pye) 14.9
KOMA-Oklahoma City

& PAUL SIMON/PHOEBE SHIH!-GME
At last (Columbia)

® OHID PLAYERS~3Sweel Sticky Thing
{Mercury)

*JEHH DENVER=I'm Sorry (RCA) 23-
|

# HELEN REDDY-Ain't No Way To Treat
A Lady (Capitol) HB-24)

WTIX—New Orleans

L IJIH.EHHS—D-!H:E With Me {AS';Iium}
« DAVID GEDDES—-Run Joey Run (Big
Tree)
# EARTH, WIND & FIRE—That's The Way
Of The World {Columbia) 21-14
* AMERICA-Daisy Jane (W.B.) 23-18
KEEL-Shreveport

o FRANK SINATRA-| Believe I'm Gonna
Love Your (Reprise)

* FAITH, HOPE & CHARITY —To Each His
Own (RCA)

* HELEN REDDY—Ain't No Way To Treat
A Lady (Capitol) 33-23

# GLEN CAMPBELL—-Rhinestone Cow
boy (Capitol) 21-12

Midwest Region

® TOP ADD ONS:

STARSHIP—Miracles

(D) DAID BOWYE-Fame (RCA)
OIELERNS —[nnce With Me {Agylum)
JOHN DENVER—|'m Sorry (RCA)

% PRIME MOVERS:

BARRT MANILDW—Could |1 Be Magic (Arista)
DAVID BEDDES=Run loey Run (Big Trae)
DICKIE GDODMAN=Mr. laws {Cash)

BREAKOUTS:

JOMN DENVER—I'm Somy (RCA)
ORLEARS—[Dance With Me (Asylum)
(D) DAWVID BOWIE=Fame (RCA)

WLS~Chicago
@ JANIS IAN-At Seventeen (Columbia)
De K.C. & THE SUNSHINE CO.-Cet Down
Tonight (TK)
# I TOP—Tush (London) 20-9
+ BARRY MANILOW-Could It Be Magic
(Arista) 14-8
WCFL—Chicago
De DAVID BOWIE—Fame (RCA)
« EARTH, WIND & FIRE-That's The Way
Of The World (Columbia)
* BAD COMPANY—Feel Like Makin'
Love (Swan Song) 16-9
+ JOHNNY WAKELIN/KINSHA-Black
Superman-Muhammad Ali {Pye) 12-7

e ABBA-303 (Atlantic)
# MEIL SEDAKA—=Bad Blood (Rocket)
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 25-15
* BARRY MANILOW-Could It Be Magic
(Arista) 23-17
WZUU-FM ~Milwaukee

e ORLEANS—-Dance 'ﬂ'th Me {Aﬁjlum}

& DOOBIE BROS.—5Sweet Maxine (W.B.)

* BARRY MANILOW—Could It Be Magic
(Arista) HB-12

% GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 10-6

WIRL-Peoria, Il
® CHICAGD—Brand New Love Affair
(Columbia)
® ROLLING STONES-Qut Of Time
(Abkco)
* JOHN DENVER-I'm Sorry (RCA) 14
11
# CARPENTERS—Solitaire (A&M) 19-16
WDGY—-Minneapolis
o SWEET—Ballroom Blitz (Capitol)

* AMAZING RHYTHM ACES—Third Rate
Romance (ABC)

* GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 5-3
* JAMES TAYLOR-How Sweet It Is (To
Be Loved By You) (WB) 7-5
KDWB—Minneapolis =~

& AMERICA=Daisy lane (W.B.)
& AUSTIN ROBERTS-Rocky (Private
Stock)
* gél’.'.illE GOODMAN—Mr, Jaws {Cash)
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 14-7
KOIL—Omaha

. ﬂm—ﬂancemlh HIB {Asrlu m)
De DAVID BOWIE—Fame (RCA)

* lluEH" DENVER-I'm Sorry (RCA) 27-

* AMAZING RHYTHM ACES—Third Rate
Romance (ABC) 24-16

KIOA—Des Moines

« FREDDY FENDER-Wasted Da].rs &
Wasted Mighis (ABC/DOT)

® DICKIE GCOODMAN—Mr. laws (Cash)
* DAVID GEDDES—Run Joey Run (Big
Tree) 18-5
* AUSTIN ROBERTS—Racky (Private
Stock) 19-13
KKLS—Rapid City, S.D. —
o LEONRUSSELL—Lady Blue (Shelter)
& FOX—DOnly You Can (GTO)
& CARPENTERS—Solitaire (ASM) EX-22
D K.C. & THE SUNSHINE CO.—Get Down
Tonight (TK) 24-18
KOWB—Fargo, N.D.
o JEFFERSON
(Grunt)

* DAVID GEDDES—Run Joey Run (Big
Tree) 22-3

* AUSTIN ROBERTS-Rocky (Private
Stock) -1

KXOK-5t. Louis S
& ORLEANS-Dance With Me (Asylum)
® JOHN DENVER-I'm Sorry (RCA)
+* l.'éﬂgﬂ IAN-At Seventeen (Columbia)

1 .
+ HAMILTON, JOE FRANK & REYN-
OLDS—Fallin' In Love {Playboy) B-3

KSLQ-FM-SL. Louis
® SWEET-Baliroom Blitz {E&pltuﬂ
[ ]

* ﬂill{su IAN-At Seventesn (Columbia)

* gltl;E GOODMAN—Mr. Jaws {Cash)
-1

(Continued on page 16)

STARSHIP=Miracles

Copyright 1875 Billboard Publica-
tions, inc. Mo pari of this publication
may be reproduced, starad in a re-
trneval system, or transmitted, in any
form or by any means, elecironic,
mechanical, pholocopying, record-
ing, or otherwise, withoul the prior
wrilten permission of the publisher
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" Beautitul Loser ]
BOB SEGER

Exploding
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Capitol »
From The Bob Seger Album,‘“Beautiful Loser*”...
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® Continued from page 14
WHB —Kansas ity

® JOHN DENVER-I'm Sorry (RCA)
De DAVID BOWIE—Fame (RCA)

# EARTH, WIND & FIRE—That's The Way

0f The World (Columbia) 18-15

* BARRY MANILOW-Could It Be Magic

(Arista) 14-11
KEWI-Topeka

& JEFFERSON STARSHIP=Miracles

{Grunt)

o BREWER & SHIPLEY—Brain Damage

{Capitol)

% JOHN  WILLIAMS =Theme
“laws" (MCA) 16-3

* I TOP-Tush {London) 21-14

North Central Region

¢ TOP ADD ONS:

DICKIE COODMAN—M: laws (Cash)
SPMRERS—Cames People Play (Alashe)
AMATINE RMYTHM ACES=Third Rate Romance
{ABEY

* PRIME MOVERS:

DICKIE GOODDMAN-M: [aws (Cash)

JOHN DENYER—|'m Sarry {RCE)

GLEN CAMPBELL =Rhimestone Lowboy (Capi
Lk}

BREAKOQUTS:

DICEIE GOMDMAN=M: jaws (Cashy
JHA DENWER=I'm Sorry (RCA)
SPINNERS—Cames Peaple Pl (Atlantic)

CXLW—Detroit

{Capitol)
L 2

Wanna (TS0F) HB-16

Tree) 21-11
WGRD—Grand Rapids
» BOB SEGER—Katmandu (Capitol)

SEFTEMBER 6, 1975, BILLBOARD

boy (Capitol) 11.4

* SWEET—Ballroom Blitz (Capitol) 12-6
1-96 (WIIM-FM)—Grand Rapids =
» ORLEANS—Dance With Me (Asylum)
o AMAZING RHYTHM ACES—Third Rate

Romance (ABC)

+ DICKIE GOODMAN-Mr. Jaws (Cash)

EX-6

% GLEN CAMPBELL-Rhinestone Cow-

boy (Capitol) 6-2
WTAC—Flint, Mich.

® DUKE & THE D!II‘El‘S-ﬂha! You Eﬂ!

(ABC)

@ ROGER DALTREY-—=Come And Ged Your

Love (MCA)

 DICKIE GOODMAN—Mr. laws (Cash)

EX-4

4 ALICE COOPER=Dept. Of Youth (At

lantic) EX.28
WIXY—-Cleveland

# HELEN REDDY-Ain't NoWay To Treat

A Lady (Capitol)

® SPINNERS—(Games People Play (Al

lantic

* BAD COMPANY-—Feel Like Makin’

Love (Swan Song) 2518

+* CARPENTERS=Solitaire (AEMY 22-17

WECL—Cleveland

® SPINNERS—Games People Play (Al-

lantic)

o PAUL SIMON/PHOEBE SHOW-Gone

At Last {Columbia)

D+ ISLEY BROS.=Fight The Power Part |

(T-Neck) 19.7

# JOHNNY RIVERS—Hezlp Me Rhonda

(Epic) 14-4
13-Q (WKTQ)—Pittsburgh

= AMAZING RHYTHM I.{!E‘S—ihnrd Ftale

Romance (ABC)

@ DICKIE GOODMAN-M:_Jaws (Cash)
#* AUSTIN ROBERTS—Rocky (Private

Stock) 16-7

% SWEET—Ballraom Blitz {Capitol) 28-

16

From

e ANDY KIM—=Baby You're All | Got

D PEOPLES CHOICE-Da It Anyway You

+ DAVID GEDDES—=Run Joey Run (Big

# DICKIE GOODMAN—Mr_Jaws (Cash)
+ GLEN CAMPBELL-Rhinestone Cow-

WKOW-—Buffalo

Billboard Singles Radio Action

Based on statmn plarlti:t: through Thursday (8/28/75)

WCAQ—Baltimore

De DAVID BOWIE—Fame (RCA)
o JOHN DENVER-I'm Sorry (RCA)
* gal:l:‘lli GOODMAN—=Mr. Jaws (Cash)
# GLEN CAMPBELL-Rhinestone Cow-
boy (Capitol) 20-10
WSAI—Cincinnati
o DAVID GEDDES—Run Joey Run (Big
Tree)
[ ]
 PILOT-Magic (Capitol) 18-7
D* DAVID BOWIE—Fame (RCA) 29-128
WCOL—Columbus
s JOHN DAWSON READ-A Friend Of
Mine Is Going Blind (Chrysalis)
De GARY TOMS EMPIRE-/ 654321
(Blow Your Whistle) (Pip)

+ FOUR SEASONS-Who Loves You
(WB) 3724

* DICKIE GOODMAN-Mr. Jaws (Cash)
11-]

WAKY —Louvisville

o DICKIE GOODMAN-M:. .I&ws.iﬂash]

« JOHN FOGERTY —Raockin' All Over The
World (Elektra)

+ WILLIE NELSON-Blue Eyes Cryin’ In
The Rain (Columbia) 23-13

* Jll'.l}HH DENVER—I'm Sorry (RCA) 29
1

WBGN—Bowling Green, Ky.
o JIGSAW—Sky High (Chelsea)
o ARTHUR ALEXANDER—Everyday |
Have To Cry Some (Buddah)
* ABBA-505 (Atlantic) 15-8
D+ K.C. & THE SUNSHINE CO.=Get Down
Tonight (TK) 10-5
WIET—Erie, Pa.

» NONE

L

+ NONE

*
WRIE—Erie, Pa.

. JEFF':'ES'DI'I
{Grunt)

& TONY ORLANDO & DAWN-=Yau're All |
Meed (Elektra)

# DICKIE GOODMAN=M:. Jaws (Cash)
36-31

* JIIZ?IHH DENVER=|'m Sorry (RCA) 21-

Mid- Atlantic Region

STARSHIP=Miracles

® TOP ADD ONS:

NEIL SEDHMA—Bad Blocd (Rochked)
SWEET=Balirnom Bxitz (Capitol)

DUTLMWS —There Goes Another Love Song
{Anistal

* PRIME MOVERS:

DICKIE GOODMAN-M: . laws (Cash)
JOHN WLLIAMS— Theme From “lams” (MCA)
ORLEANS—Dance Wikh Me [Azyhem)

BREAKOUTS:

SWEET—Eallroom 8iiz {Capubal)

DICKE GODDMAR=M:. fawy (Cash)

HELEN REDDY=Am't Mo Way To Treat & Lady
( Capited}

. SHEET—EaI!mnm Ehtz {tamtnlj

» NEIL SEDAKA—Bad Blood (Rocket)

+ BYRON McNAUGHTON-Right From
Shark's Jaws (Jamie) 22.12

% JOHN  WILLIAMS-Theme
“laws” (MCA) 18-10

WIBG—Philadelphia

& DUTLAWS —There Goes Armlher Lu'.'e
Song {Arista)

L

 MORRIS ALBERT—Feaelings (RCA) 16

From

12
* gl}lﬂ!ﬁ—[}ance With Me (Asylum)
WPGC—Washington -
De TAVARES-It Only Takes a I'ulmute
(Capitol)

o FREDDY FENDER-Wasted Days &
Wasted Nights (ABC/Dat)
D ISLEY BROS.—Fight The Power Part |
(T-Neck) 20-12
* JOHN  WILLIAMS~Theme
“Jaws" (MCA) 26-19

From

@ FAITH HOPE S EHIIIT'!‘—TG Each HIE
Own {EEA}

o JOHN FOGERTY—Rockin' All Over The
Woarld (Elektra)

+ PAUL ANKA/ODIA COATES I Believe
There's Nothing Stronger (U.A.) 15-8

+ DAVID GEDDES—FRun Joey Run (Big
Tree) 22:17

WGH—Newport News, Va.

o HELEN REDDY-Ain't NoWay I’n Ireat
A Lady (Capitol)

® AMERICA—Daisy Jane (W.B)

* DICKIE GOODMAN-Mr. Jaws (Cash)
EX:1

* JOHNNY WAKELIN/KINSHA-Black
Superman-Muhammad Ali (Pye) 20-
14

WYRE—Annapolis, Md.

o HELEN REDDY—Aint No Way To Treat
A Lady (Capital)
o DICKIE GOODMAN—=Mr. Jaws (Cash)
* SWEET—Ballroom Blitz (Capitol) HB-
16
4 gﬁijﬂﬂﬂ-ﬂance With Me (Asylum)
WLEE-Richmond, Va.

o PAUL SIMON/PHOEBE SNOW—Cone
At Last (Columbia)
o FRANK SINATRA=| Believe I'm Gonna
Love You (Reprise)
+ 1 I TOP=Tush (London) 23-12
D+ DAVID BOWIE—Fame (RCA) 20-14

Northeast Region

® TOP ADD ONS:

EAD 0l PANY = Feel Like Makin' Love {Saan
Song}

DICKIE GODDMAN=M1 laws (Cash}
SPINNERS =Games Peopte Flay (M)

* PRIME MOVERS:

JEFFERSON STARSHIP=Miracles {Gnant)
(FRLENNS —Dance 'With Me (Asylum)

EARTH, WIND & FIRE—That's The Way 04 The
Workd (Columbsa)

BREAKOUTS:

BAD COMPANY-Feel Like Makin' Love (Swan
Sang)

DICRIE GOODMAN-Mr |ams {Cash)

JOHN DENVER=I"m Sarry [RCA)

WABC—New York City
« BAD COMPANY-—Feel Like Makin’
Love (Swan Song)
o PAUL ANKA/ODIA COATES=| Believe
There's Nothing Stronger (U.A.)
* HAMILTON, JOE FRANK & REYN
OLDS-Fallin' In Love (Playboy) 9-5
* ELTON JOHN-Someone Saved My
Life Tonight (MCA) 5.2
WPIX-FM—New York City

o JOHN DENYER—I'm Sorry {HEA]I
o DICKIE GOODMAN—Mr. Jaws (Cash)
D DAVID BOWIE—Fame (RCA) 26-17
D CROWN HEIGHTS AFFAIR—Dreaming
A Dream (De-Lite) 18-11
WEBBF—Rochester, N.Y.

D= ISLEY BROS.—Fight The Puwer Part 1
(T-Neck)
o EARTH, WIND & FIRE-That's The Way
0F The World (Columbia)
« BARON STEWART-We Been Singin’
Songs (UA) 25-16
* DRLEANS—Dance With Me (Asylum)

17-10
WRKD-Boston
& RITCHIE f.l.llll.T—Brazii {20th Cen-
tury)
o SPINNERS-Cames People Play (At.
lantic)
# DUKE & THE DRIVERS—What You Got
{ABC) 16-9
* I;I-I}IIHIS ALBERT—Feelings (RCA) 12-
WEZ-FM—Boston
« FOUR SEASONS-Who Loves You
(W.B.)
e BRUCE SPRINGSTEEN—-EBomn To Run
(Columbia)
% SWEET—Ballroom Blitz (Capitol) 22-
12
* JEFFERSON STARSHIP=Miracles

(Grunt) 30.21
WVBF-FM—Framingham, Mass.

® JOHN DENVER-I'm Sorry (RCA)

e MORRIS ALBERT—Feelings (RCA)

+ JEFFERSON  STARSHIP-Miracles
(Grunt) 20-12

+ EARTH, WIND & FIRE—That's The Way
0f The World (Columbia) 17-11

smmmmemmmsmmrd (50 == O iIStOry com

WPRO—Providence

Playlist Top Add Ons @
Playlist Prime Movers *

WFOM—Atianta

KAAY -Little Rock

& AVERAGE WHITE BAND—If | Ever Lose
This Heaven (Atlantic)
® CHICAGO—Brand New Love AfHair
(Columbia)
* BAD COMPANY-Feel
Love (Swan Song) 17-6
* AMBROSIA—Haldin' On To Yesterday
(20th Century) 23-15
WORC—Worcester, Mass.
© PETE WINGFIELD—Eighteen With A
Bullet (lsland)
» TONY ORLANDO & DAWN—"You're All |
Need (Elektra)
% DAVID GEDDES-Run leoy Run (Big
Tree) 13-5
* EI{JHE GOODMAN-Mr. Jaws (Cash)
WDRC—Hartford o
o BAD COMPANY—Feel Like Makin’
Love (Swan Song)
o DICKIEGOODMAN—Mr. Jaws (Cash)
D+ K.C. & THE SUNSHINE CO.-Get Down
Tonight (TK) 14.7
+ JOHNNY WAKELIN/KINSHA—-Elack
E;perman (Muhammad Ali) {Pye) 24-

Like Makin'

WIRY—Albany

® JOHNNY “HEI.IHFIEIHSH.I—EIEI:IE
Superman-Muhammad Al (Pye)

@ AUSTIN ROBERTS—Rocky (Private
alock)

# PAUL ANKA/ODIA COATES—| Believe
There's Nothing Stronger (UA) 18-12
# AMERICA-Daisy Jane (W.B.) 23-18

WPTR-Albany
* LEDN IIlISSEI.-lad:.r Blue (Shelter)
o JOHN WILLIAMS=Theme  From
“laws” (MCA)

* EARTH, WIND & FIRE—That's The Way
Of The World {Columbia) 39-11
* E;I.IEEHHE-DM:E With Me (Asylum)
KXOK-5L Louis
® ORLEANS-Dance With Me (Asylum)
o JOHN DENVER-I'm Sorry (RCA)
* I%HEIS IAN-At Seventeen (Columbea)
] s
# HAMILTON, JOE FRANK & REYN-
OLDS=Fallin® In Love {Playboy) 8-3
KSLO-FM-5t. Louis

o SWEET-Baliroom Blitz ( fEanltuIJ
L
# JANIS IAN—At Seventeen (Columbia)
16-10
# IH-EH{IiE GOODMAN—=Mr. laws (Cash)
21-1
WHB—Kansas City
o JOHN DENVER—I'm Sorry (RCA)
De DAVID BOWIE—Fame (RCA)
+ EARTH, WIND & FIRE—-That's The Way
0f The World (Columbia) 19-15
# BARRY MANILOW—Could It Be Magic
(Anista) 14-11
KEW!-Topeka
# JEFFERSON
{Grunt)
® BREWER & SHIPLEY-Brain Damage
(Capital)
* JOHN  WILLIAMS-Theme
“Jlaws” ( MCA) 16-9
d# I TOP=Tush (Lendan) 21 14

Southeast Region

ST!&HIF; Miracles

From

® TOP ADD ONS:

IEFFERSON STARSHIP =Miracles {Gruni )
ANTHUR ALEXAMDER-Everyday | Have To Cry
some (Buddak)

TONY DRLANDD £ DAWN—You're Al | Wesd
(Efekira)

* PRIME MOVERS:

DICKIE GOODKAN -8 lsws (Lagh)
JOHN DEMVER—1'm Sorry (RCA)
(D) DAYID BOWIE~Fame (RCA)

BREAKOUTS:

JOHN DENYER—|'m Sorry (RCA)

ARTHUR ALEXAMDER—Everyday | Hewe To Cry
Some [Buddah)

TONY ORLANDO & DWWN=You're All | Mesd
(Elaffra)

WQXi-Atlanta
® POINTER SISTERS—How Long (Bet-
cha’ Gaot A Chick) (ABC/Blue Thumb)
De TAVARES—It Only Takes A Minute
{Capitol)
* IJ;EIIE GOODMAN—Mr. Jaws (Cash)
184
# EARTH, WIND & FIRE—That's The Way
Of The World (Columbia) 28-18

« POINTER SISTERS—How Long (Bet-
cha' Got A Chick) (ABC/Blue Thumb)
# NEIL SEDAKA—Bad Blood {Rocket)
* fﬂﬂl DENVER-I'm Sorry (RCA) 27.
* AUSTIN ROBERTS—Rocky (Private
Stock) 28-22
£-93 (WIGC-FM)—Atlanta
= MORRIS ALBERT—Feelings (RCA)
o FOUR SEASONS-Who Loves You
(W.E.)
+ PAUL SIMON/PHOEBE SNOW—-{Gone
At Last (Columbia) 19-10
* lt}?ltll DENVER—I'm Sorry (RCA) 21-
]
WBBQ-Augusta
e JEFFERSON
(Grunt)
e ARTHUR ALEXANDER—Everyday |
Have To Cry Some (Buddah)
+ JIEEIIHH DENVER-I'm Sorry (RCA) 23
D+ ISLEY BROS.—Fight The Power Part 1
(T-Meck) 33-23
WSGN—Birmingham, Ala.

e TONY ORLANDO & DAWN-"You re All |
Need (Elekira)

e ARTHUR ALEXANDER-Everyday |
Have Ta Cry Some (Buddah)
* lgHH DENVER-I'm Sorry (RCA) 24-
|
* NEIL SEDAKA-That's When The Mu-
sic Takes Me (Rocket) 15-6
WHHY —Montgomery, Ala.
o |EFFERSON STARSHIP—Miracles
(Grunt)
o ARTHUR ALEXANDER—Every Day |
Have To Cry Some (Buddah)
* JOHN DENVER-I'm Sorry (RCA) 25-
iz
* AUSTIN ROBERTS—Rocky (Private
Stock) 20-10
WT0B—Winston/Salem, N.C.

® LINDA RONSTADT-Laove Is A Rose
(Elektra)

e TONY ORLANDD & DAWN-"Yau're All |
Need (Elektra)

+ PAUL SIMON/PHOEBE SNOW-=Gone
At Last (Columbia) 26:15

# NEW BIRTH=Dream Merchant {Bud-
dah) 17-13

WSGA-Savannah, Ga.

e ABBA-S05 (Atla nt:r:}l

e GARY TOMS EMPIRE-7654321
(Blow Your Whistle) (Pip)

+ DICKIE GOODMAN-—Mr. Jaws (Cash)

STARSHIP—Miracles

30-1
« AUSTIN ROBERTS—Rocky (Private
stock) 16:12

WTMA—Charleston, 5.C.

o AMERICA—-Daisy lane (W.B.)
De TAVARES—=It Only Takes A Minute
(Capitol)

D DAVID BOWIE—=Fame (RCA) 23-10
* GARY TOMS EMPIRE-7654.3,21
{Blow Your Whistle) (PIF) 24-15

WEIX—Raleigh, N.C.

o TONY ORLANDO & DAWN="You're All
Meed (Elektra)

= ARTHUR ALEXANDER-—Every Day |
Have To Cry Some (Buddah)

* li?gﬂn DENVER=I'm Sorry (RCA) 29

# AMERICA—Daisy Jane (WB.) 26-17
WORD—Spartanburg, S.C.

e JOAN BAE2-Diamonds & Rust (A&M)

o COMMODORES—This Is Your Life

(Motown