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AFM: 25%
Session
Scale Bid

By IS HOROWITZ

NEW YORK—The AFM has laid
a contract package before record
manufacturers calling for a 25 per-
cent increase in session scale pay-
ments over the next two years. The
proposal could boost session wage
grosses by as much as $5.5 million
over the term.

The union and labels began bar-
gaining for a new recording agrec-
ment last Monday (20) to replace the
current pact which expires Oct. 31.
Meetings were still being held at
week's end.

The AFM is asking a 15 percent

(Continued on page 12)

Disco Action On All Fronts AES ltem:

Convalescent Home
In LA. Has a Version

By JEAN WILLIAMS

LOS ANGELES—Alice DeCuir. a
patient and in-house decjay at the
Alcot Convalescent Home here. has
jumped on the disco bandwagon by
tormmg her own “come as you are
disco.”

“The disco idea is to give us some-
thing to do on weekends,” says De-
Cuir. So on Saturday morning and

Sunday afternoon for a couple of

hours. the patients come to the din-
ing room, (which is informal) or the
blue room. (a bit more tormal) to
have a swinging disco session.
Because of her lack of record con-
nections, DeCuir asks that her au-
dience bring its own records. which
(Continued on page 42)

N.Y. Forum Has
Exhibitor Appeal

LOS ANGELES—The first exhib-
itors signed for Billboard’s first disco
forum in New York. Jan. 20-23.
1976. represent Eastern and Mid-
western tirms who supply clubs with
all forms of hardware.

Signed 1o have booths at the
Rooscvelt Hotel are Design Circuit
of New York: Disco-Chicago of
Chicago: Times Squarce Theatrical
Studio Supply of New York and
2001 Clubs Of America and 2001 In-
dustries. both of Cleveland.

Design Circuit specializes in
creating total environments for
clubs, from video equipment to
sound and lighting systems.

Times Square Theatrical supplies

(Continued on page 40)

Toyota $ponsors Pop Tour

By JOHN SIPPEL

Dimples Chain Seeking
More Clubs, Its Label

By STEPHEN TRAIMAN

NEW YORK A singles-oriented
Dimples label. a tre-market series of
“Disconcerts.” conversion of its in-
house publication to a monthly con-
sumer magazine and the first move
out of its Mid-Atlantic/Northeast
locations are in the works for the
Dimples disco chain of’ Emersons.
Lid.

Both John Felizzi. national direc-
tor of disco operations. and Ron Jen-
Kins. music & artists relations coor-
dinator. emphasize that all the
projects are being carefully investi-
gated before the chain moves into
peripheral arcas to its basic oper-
ation. (Continued on page 40)

Hi Fi For
Videodisk

NEW YORK-—Regardless of
which competing videodisk system
wins the final nod in the consumer
market. all are committed to the ba-
sic concept of “hi fi sound” that
should do much to pressure an up-
grading of the current abysmal siate
of television sound.

This area will undoubtedly be one
theme of the videodisk symposium
set as a Sunday (2) feature of the
52nd Audio Engineering Society
(AES) convention here. with repre-
sentatives for the TED. RCA. Phil-
1ips/MCA and Zenith systems par-
ticipating,

(Continued on page 49)

THE EXCITEMENT ENGENDERED by Freddy Feader across the country
smacks of the rebirth of Johnny Cash in the late 60's. Fender manta will
be further fueled with the fantastic collection of the best Fender cuts
of his early years when his unique style was first developed. A fabulous
rack item, with automatic sell-through punch. His latest album is pegged
on the success of his current GRT smash, “Since | Met You Baby" (GRT
031). A major rock push will accompany the release of the LP “Since |
Met You Baby.” (GRT 8005). (Advertisement)

LOS ANGELES—Toyota Motor
Sales USA is underwriting a con-
temporary music tour nationally by
Paul Williams. which if" successful.
could buffer recording artists’ con-
certs.

Toyota is underwriting the com-
plete cost of a six-city Williams™ tour
that begins Thursday (30) at the
Center For Performing Arts, San
Jose, and terminates Nov. 8 at the
Ambassador Theater, St. Louis.

The Japanese automotive manu-

facturer is subliminally connected
with the junket as specially custom-
made print, TV and radio advertis-
ing and promotion carries unobtru-
sive plugs for Toyota.

On the 60-second TV and radio
spots. for example. seven seconds is
allocated to plug Toyota and its local
dealers. The 14-by-22-inch posters.
imprinted for each date. carry only a
small line. “Presented By Toyota
and (names of local dealers).”

(Continued on page 18)

Puerto Rico: Seek Equitable Fees

By RUDY GARCIA

SAN JUAN-The Puerto Rican
Broadcasters Assn.. with expected
cooperation from Mainland cthnic
radio stations. is prepared o go 1o
the all-industry committee in order
to negotiate a “more equitable” fec
schedule with ASCAP and BMI
when the current contract expires in
1977.

According to Ramon Arcitla. PR

Broadcasters president, who owns a
small station in the inland commu-
nity of Humacao. attempts o re-
negotiate the existing contract have
been fruitless.

The controversy concerns the
composer royalty fees paid to the
WO Major composer representative
associations. The schedule of fecs is

{Continued on puge 65}

Nigel Olsson makes his bow as a solo performer on the Rocket label with
this album. Nigel had been Eiton John's drummer ever since the “Elton
John™ album. 1t is only recently that Nigel decided to try a career as per
former on his own. Judging from his background, his tremendous popu-
larity and from the cuts on this LP, Nigel is off to a great start, The album
includes Nigel's single releases "‘Something Lacking In Me' and “Only
One Woman™ as well as “Don't Break A Heart,” “When You Close Your
Eyes' and “Give Me Something To Believe In." Nigel recorded his LP at
Crystal Sound In Hollywood with Robert Appere producing. PIG-2158
(Distributed by MCA Records).

(Advertisement)

WARNING:
v RADIO-ACTIVITY g v

SPREADING SOON TO U.S.
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“Our music is us. We didn't get fogether on a musical basis. We were friends.in school and grew up
together. America came about two 1o three years after we really got to know each other. Maybe
being friends has made it easier for us. We all know we have a commitment and we share
responsibilities. We do have our individual lives, but America is our life!”

— Dan Peek

AHvasbabls now on Waisnsis Bisos. issoid: and tapes.
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S. Africa’s Concert Boom
Stimulated By U.S. Blacks

By RIAAN MALAN

JOHANNESBURG-Live entertainment is
booming in South Africa and, ironically. most
of the acts which visit the citadel of apartheid
are American blacks.

Says impresario Yango John: “In the space
of months rather than years South Africa has
evolved from a backwater into an exploding
live entertainment market.”

Both John and the Quibell Brothers. South
Africa’s premier entertainment impresarios,
are being “inundated” with offers to tour the
country. “Only a year ago,” says John. “1 was
begging second-rate acts to come out here.”

During the past year, Lovelace Watkins, Ed-
win Starr, the Drifters, Della Reese, Albert
Hammond, Betty Wright, Arthur Connolly.
Ecstasy, Passion & Pain, and the Supremes

Yango John has booked Tom Jones for a
three-week tour in November, while the Qui-
bell Brothers have lined up visits from the Chi-
Lites, the Stylistics, Demis Roussos, the Three
Degrees and the Staple Singers.

The boom has also meant a bonanza for jazz
buffs. Marshall Royal, former Count Basie
sideman, visited the country last year. He en-
joyed his trip so much he spread the gospel in
jazz circles in the U.S.

The result: visits by Barney Kessel, Herb
Ellis, Earl Hines, plus violinist Stephane
Grappelii.

Says John: “Our big breakthrough came last
year when Eartha Kitt and Lovelace Watkins,
backed by the Monk Montgomery band,
toured the country and liked what they saw.

General News

Ask Legal Duping In
Vt. For Pre-72 Disks

By IS HOROWITZ

NEW YORK-A bill to legalize the dupli-
cation of pre-1972 recordings has been intro-
duced in Vermont.

It is the first proposed law to surface that
would, in effect, provide for compulsory li-
censing of non-copyrighted recordings on the
state level. Its backers say they plan to push for
similar legislation elsewhere in the country.

The move is the latest attempt by unauthor-
ized duplicators to provide a legal cloak for
their operations. These have been cut back
dramatically by the passage of 30 state antipi-
racy laws, and four appellate court decisions
denying them access to legitimacy under the
compulsory mechanical licensing provision of
the copyright act.

on the federal level that, in their opinion, will
open wider the door to large-scale duplication
of non-copyrighted recordings.

Duplicators, for instance. claim credit for an
addition to the copyright revision bill, during
markup earlier this month. they believe will re-
solve inconsistencies between the proposed
Vermont law and federal restrictions on com-
pulsory licensing.

The Vermont bill. S-161. whose stated pur-
pose is “to provide guidelines for the lawful
duplication of pre-1972 sound recordings,” is
sponsored by the independent Record & Tape
Assn. of America (IRTA), a group said to com-
prise a number of small manufacturers. 1t will

have toured South Africa.

ITALIAN ENTRY

(Continued on page 63)

Milan Firm Forms Pausa
To Break Disks In U.S.

LOS ANGELES—Produttori As-
sociati, a five-year-old label oper-
ated out of Milan, Italy, by Tony Ca-
setta, has opened an American wing
here operated by Jack Bratel.

The new firm, Pausa Records,
hopes to break traditional ltalian
and contemporary rock acts in this
market. Label also has catalog and
some new recordings by the rock
team of Santo and Johnny.

GRC SEEKS
NEW OWNER

By GERRY WOOD

NASHVILLE—Major changes
loom for GRC Records with the an-
nouncement that the Atlanta-based
firm has entered into negotiations to
be acquired and “subsequently relo-
cate to one of the major record cen-
ters.”

Oscar Fields, GRC vice president
and general manager, stresses that
he plans to remain with the com-
pany and that GRC will retain its
basic artist roster and its independ-
ent distributors,

In fighting rumors that GRC was

(Continued on page 16)

The old material is from the
defunct Canadian American label;
new material is being recorded now
here by the team under the produc-
tion guise of Italian producer Ro-
berto Dane and U.S. arranger Nick
DeCaro.

Bratel met Casetta who has han-
dled Liberty and UA product in
Italy as a licensee. while he was in
UA’s international department.

After leaving UA last July, Bratel
and Casetta met to formulate plans
for the launching here of the Ameri-
can label.

Pausa’s first release encompasses
eight LPs including three by Santo
and Johnny. Some of the material is
disco-oriented, concedes vice presi-
dent Bratel.

The other material is a mixture of
contemporary works plus traditional
Italian songs and sounds.

Bratel is starting off with four do-
mestic distributors because he ad-
mits “I want to find out how to mar-
ket this product and keep my
inventory controlled.”

The distributors are Eric Main-
land for Los Angeles, San Francisco
and Seattle; MS out of Chicago for
Illinois and Indiana; Progress in

(Continued on page 20)

Business And The Economy

RCA'’s Bradley Did
His Soul Searching

By BOB KIRSCH

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

NASHVILLE—“I’'ve never seen
things better than they are now.”
says Jerry Bradley, divisional vice
president, Nashville operations for
RCA. “But the recession and price
increase combination did force us to
do the kind of soul searching that we
should perhaps do on a regular basis
in the future.”

Bradley points out that there have
been few if any changes in policy in
RCA’s country division as a result of
any economic conditions, but adds
that the re-examination of existing
policies has paid off for the label.

“We've continued our, policy of
developing rather than purchasing

artists, and it’s paid off well for us,”
he says. “Artists like Dolly Parton,
Charley Pride, Porter Wagoner,
Ronnie Milsap, Waylon Jennings
(who crosses to pop) and Bobby
Bare have been with us all along,
and have become major stars.

“The roster is solid now,” he con-
tinues, “and there has been no trim-
ming other than what we normally
would have done. The one change
that may have come about as a result
of the poor economy and price in-
crease 1s who gets LP product re-
leased.

“For example, at one time we
would automatically release an LP
on an artist we felt we could do be-
tween 15,000 and 25,000 units on.
Now that has changed. These artists

(Continued on page 18)

Allied to the Vermont move are steps taken

(Continued on page 18)

Strike Result: Employes At Disk
Shop Will Avoid Polygraph Test

WASHINGTON—A four-month
strike by employes of the Discount
Record & Book Shop here finally
ended last week. The strike was trig-
gered by the Connecticut Ave.
store’s attempt to use lie detector
tests on employes to stem a rising
tide of thefts which the store owner,
Robert Bialek. says had become in-
tolerable over the past few years.
Now the store says it will no longer
use lie dectectors on its staff.

A union shop issue was also set-

Traffic Faux Pas
Leads To Arrest
On Piracy Charge

LOS ANGELES—Bernard P. Ma-
zel, 45, of Beverly Hills, is accused of
violating California Penal Code
653-H, the statute prohibiting piracy
of tapes.

Terry Kolhoff, prosecuting attor-
ney for the suburban city of Haw-
thorne, says the case stems from a
Torrance policeman halting the
driver of a car for a traffic violation.
Subsequent information picked up
during this incident led to data
which was presented to a local mag-
istrate who in turn issued a search
warrant.

Members of the Hawthorne police
force thereafter raided the premises
at 12581 Crenshaw Blvd. July 29.
According to Detective W.L.
Salmon, the premises appeared to be
the site of a tape duplicating oper-
ation. No employes were present
when the raid took place.

Judging by the amount of inven-
tory and tape duplicating equip-
ment, the operation was sizable:
police confiscated 9,222 fully-pack-
aged tapes. Salmon states that all
tapes checked by police were found
to be post-Feb. 1972.

Duplicating equipment seized in-
cluding one Becht BEI0I0 Master
Recorder and 12 Teac slave units.
There were thousands of blank
tapes, regular and spaghetti boxes,
title strips, labels and a complete
shrink wrap operation.

The defendant’s attorney has en-
tered a motion to traverse the war-
rant which will be heard Oct. 30 in
municipal court.

By MILDRED HALL

tled, with employes free to join or
not to join Retail Store Employees
Union, Local 400. So far, Mike Bia-
lek, the owner’s son says only one em-
ploye has joined the union, the only
one of the striking employes who
have returned to the store. The more
than 20 new hands hired during the
strike have so far not joined.

There were many painful aspects
to the long strike, admits Bialek,
“and everybody lost by it.” The store
defended its right to use lie detector
tests “much as we dislike doing it” or
taking whatever steps are necessary
to cut back the loses from alleged
thefts by employes.

The store posted large signs to this
effect in the window. The strikers re-
taliated with taunts, garnered more
recruits for their picket line, and
passed out leaflets. Customers were
divided, and business suffered.

Ironies in the situation included
the switch-over of many customers
to the store’s mail-order service to
avoid the picket lines. A suit for $1
million brought by four of the strik-
ing employes for “infringement of
their constitutional rights” was set-
tled out of court for $3,500.

Today, store management is
pleased at being “just about back to
normal.” In fact, Bialek believes
they are better off because they are
functioning with fewer employes, af-
ter years of “carrying too much
deadwood.”

At first, the record and book store
lost because it could not conduct the
usual high volume business with a
curtailed staff, and the staff itself

was new. Other repercussions of the
strike were a pile up of inventory,
and some that was allegedly the re-
sult of deliberate over-ordering on
the part of a resentful employe.

In any case, this is one store that
has sworn off any further attempt to
use polygraph tests, to try to curtail
employe rip-offs. The answer, found
by Discount Book and Record is to
hire the “right kind” of help.

FTC Antitrust
Force Studying
Hi Fi Retailers

NEW YORK-A special FTC
antitrust task force is investigating hi
fi dealers for possible price fixing in
an alleged nationwide conspiracy
with manufacturers, other dealers
and as individual organizations.

The probe is part of a continuing
investigation into pricing policies in
the hi fi industry which last August
forced TEAC, Sansui, Sherwood
and U.S. Pioneer into signing con-
sent orders agreeing that they would
refrain from attempting to set retail
prices (Billboard, Aug. 30).

The task force, headed by Laura
Worsinger, has been in operation for
the past 15 months and reportedly
has the authority to investigate and
subpoena not only manufacturing
officials and dealers, but sales reps
and distributors as well.

According to Worsinger, the

(Continued on page 43)

4 Accused In Disk Stealing
Ring Against L.A. Dealers

LOS ANGELES—A four-man
ring is accused here of stealing 3,000
albums weekly from April 22 to July
9 this year.

Three of the four defendants,
John P. Clohessy, 39, and Richard
Horne, 28, both of Marina del Rey,
and Joseph Francis Frick, 39, Bur-
bank, appeared before superior
court judge William Ritzi last week.

Deputy district attorney Michael
Marcus said the case was developed
by the local sheriff’s organized crime
intelligence unit, which videotaped

the suspects’ activities during its sur-
veillance.

The three were indicted last week
along with Thomas Diorio, 31, also
of Marina del Rey, believed to be
out of state. They allegedly stole
from stores in Westminster, Holly-
wood, Redondo Beach and Hunt-
ington Beach. They are accused of
six counts of burglary and two of
grand theft. Police are seeking other
rings and possible fences, Marcus
says.

Billboard is published weekly by Billboard Publications. Inc.,

Zeeb Road, Ann Arbor,

48106. P , P
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General News

SUIT AGAINST TAXE

Action Tests Duping
Of Pre-Feb. ’72 Titles

By JOHN SIPPEL

LOS ANGELES—A federal dis-
trict court civil case which would in-
vestigage the controversial practice
of duplicating without authorization
pre-February 1972, recorded per-
formances is pending here against
Richard and Ron Taxe, Soundco
Corp. and Vintage Corp.

The litigation, filed by J.C. Mills,
a Chicago and Highland Park, IIl,
firm which deals in promotional
merchandise programs for super-
market chains, questions the right of
the defendants to duplicate two
series of compilation tapes, one of
which was 16 top hits from each of

A&M & Motown
Distrib Together

LOS ANGELES—The A&M/
Motown partnership in distribution,
Together Distributors in Atlanta, is
“working out extremely well and is
teaching us a lot about the distribu-
tion business.” reports Bob Fead,
A&M vice president.

Fead says the firm has added ter-
ritories, primarily Tennessee, and as
a result of this has added approxi-
mately eight staff members to bring
the total number of employes to
around 30.

Fead says the label is “extremely
happy with the situation so far.” He
also adds there are no plans to dis-
tribute lines other than A&M and
Motown at this time.

the years between 1955 and 1971,
called “Heavy Gold.” A March 26,
1974, contract called for defendants
to produce another series, “Heavy
Country,” which is not spelled out in
the suit.

The Taxes, who are appealing
sentences on tape piracy handed
down in August 1974 in federal
court here, demand a jury trial in the
case. They have denied all charges.

The contract, offered in evidence,
states that Mills was to pay 95 cents
per tape for merchandise to be sold
in supermarket programs. Soundco
reserved the right to sell the same
tapes to mail-order clients in quan-
tities under 500. The pleading asks
$500,000 damages.

It’s alleged that defendants failed
to make a cash refund for unsold
and defective tapes.

Representations and warranties in
the pact were false and untrue, it’s
charged. An additional $800,000 is
asked.

The pact states that defendants
must have owned or obtained own-
ers’ consent (o transactions in the pa-
per. All royalties, fees and commis-
sion were to be paid. All works
contained therein should not in-
fringe on common law or statuatory
copyright or constitute piracy or pla-
giarism, it holds. A recent filing in-
forms Judge Harry Pregerson that
“the case is 95 percent settled.” A
Nov. 3 status conference is slated.

Shelter Folds Tulsa Office

LOS ANGELES—While Ron Henry, general manager of Shelter Records
continues to deny rumors of the labels folding. the label has closed its Tulsa

office.

According to Henry. the Tulsa of-
fice was closed because it was losing
and not making money. He adds
that although the seven employes of
that office are no longer on payroll,
they have been hired to work in
Shelter’s studio and are paid on an
hourly basis.

In the continuing saga of which of
the label’s owners will pull out. Leon
Russell or Denny Cordell, Henry
implies that Cordell will not leave
the company.

He says Cordell is the visible head
who handles Shelter’s business ac-
tivities. “If anyone will bow out, it
will probably be Russell because he
wants to devote more time to his
other interests,” says Henry.

The label is still in the process of
meeting with MCA to iron out its
distribution differences.

Motown U.K.

Leon Russell Asks
Shelter Dissolved

LOS ANGELES—Doubts about
what Leon Russell wishes the fate of
Shelter Records to be dissolved last
week when under his legal name,
Claude Russell Bridges, he asked lo-
cal superior court to help him volun-
tarily wind-up corporate proceed-
ings. (Billboard, Oct. 25).

Russell’s pleading alleged he
owns 250 shares and has half of the
corporate voting power. Russell al-
leges that the corporation and its di-
rectors refused to cease business.
The corporation allegedly is losing
$25,000 monthly. Shareholders re-
fused to attend meetings to establish
a voting quorum. Russell states there
may be outstanding claims against
the corporation to be determined by
the court.

Label Into TV Ads While Revamping

By ADAM WHITE

LONDON-—The continuing up-
heaval in the status and staffing of
Motown in the U.K. went a stage
further last week with the announce-
ment by John Marshall, for six years
Motown’s man in London, that he
has left the company.

Marshall says it had been “mu-
tually decided” that he and Motown
part company and that he had re-
signed his positions as managing di-
rector of Motown U K., the Jobete
music publishing subsidiary and as
deputy international director of the
parent organization.

Formerly Motown’s label man-

ager at EMI, Marshall had been the
prime mover in the move to an inde-
pendent association with EMI on a
pressing-distribution basis, after a
10-year association with the British
company.

However with a staff of 20 ap-
pointed—only six are now left—and
premises acquired, a sudden change
in executive responsibilities in
American brought Barney Ales back
into the firm, a move which was
quickly followed by a renewal of
Motown’s licensing agreement.

(Continued on page 63)

ABC Records
Poor 3d Quarter
Affects Parent

By IS HOROWITZ &
STEPHEN TRAIMAN

NEW YORK—-ABC Records
earnings plummeted more than $12
million below projections for the
three months ending Sept. 30 as a re-
sult of heavy product returns, inven-
tory re-evaluation, a writeoff of ad-
vances lo terminated artists, and
provisions for pending claims.

The poor third-quarter showing
of ABC Records, as well as of some
of the other divisions in the com-
pany’s Leisure Group I, was said to
be unrelated to the switch of I. Mar-
tin Pompadur from the presidency
of the group to the new post of vice
president and assistant to the presi-
dent of American Broadcasting
Companies Inc (see Executive Turn-
table).

All the Leisure Group I divisions,
including ABC Record & Tape

(Continued on page 10}

PICKWICK’S
WAREHOUSE
DOUBLED

LOS ANGELES—Pickwick Inter-
national Inc., whose wings range
from budget label manufacture and
distribution to rackjobbing and re-
tailing, has moved into quarters here
which double its previous warehous-
ing.

Ira Moss of the firm’s Woodbury,
N.Y.. base says the move indicates
that Los Angeles now becomes a key
distribution center for the firm.

Addition of the Camden line re-
quires more space for the budget
line, while he points out that the sub-
distribution and retailing entities
under Amos Heilicher will centrally
serve the Coast from here.

Dave Brown, Pickwick vice presi-
dent, heads up the new consolidated
operation. Moss says that Pickwick
recently had been forced to use sev-
eral warehouse points here. while
the new 112,000-square foot North
Hollywood site adequately handles
all branches of the firm.
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MIDLAND’S ANNY

Disco Product Keys 1st Year’s Success

NEW YORK—Since its birth as a
label just a year ago with the release
of Carol Douglas’ “Doctor’s Or-
ders,” Bob Reno’s Midland Inter-
national has rapidly established it-
self as one of the top disco lines, and
asakey link in the RCA Custom La-
bels chain.

Current hit product on Biliboard’s
Hot 100 is “Fly, Robin, Fly” 25 with
a star in three weeks, from the Silver
Convention LP “Save Me,” number
32 in its seventh week on the Top
LPs & Tapes chart. Single is also
high on the Soul and Disco charts,

outpassing the title out that hit the
charts several months ago.

Midland staff remains a tight
ship, with Reno aided by Eddie
O’Loughlin, a&r director who pro-
duced “Doctor’s Orders,” and Harry
Spero, promotion coordinator, who
works closely with Weiner and Bob
Rifici, RCA Custom Labels field
marketing manager.

Also on the Midland label are
Touch of Class, whose current
single, “I'm In Heaven,” is getting
both disco and soul play, and J.R.
Bailey, whose “The Entertainer”
had some recentchart action as well.

Executive Turntable

1. Martin Pompadaur promoted at ABC Inc. to vice president and assistant
to president Elton H. Rule. He is also a member of the firm’s board of direc-
tors. He had been president of ABC Leisure Group I, which includes ABC
Records, Word Records, the Anchor (U.K.) labels and ABC Record and Tape
Sales. His replacement has not been named. ... Mike Lushka, six years with
Motown Records, has been upped from national sales director to vice presi-

dent of the sales division.

" LUSHKA

POMPADAUR

;

JEFFRIES

Jim Jeffries joins Epic and CBS custom labels as national promotion direc-
tor. He was vice president of national promotion for General Recording Corp.
... AtRCA Records, Lee Roberts promoted to adminstrator, Red Seal market-
ing, from national coordinator, Red Seal promotion. ... Tom Rogan, most
recently with London, to Scepter as national director, pop promotion. . . . Allan
LeWinter, ex-music director at WBCR, Brooklyn College, named national
promo chief for JEM Records, importers. . .. Lenny Scaffidi shifts from Mo-
town East Coast regional album promotion to Sire/Passport national promo

head.

Dick Broderick, most recently head of Tara Records. to Springboard Rec-
ords as a&r director, where a pop label is planned. Broderick was in inter-

national with both RCA and MCA.

Dennis Nowak moves from the singles action desk, WEA, Chicago, to
branch marketing coordinator. WEA, Dallas. . ... Bob Delanoy, former tape
buyer/assistant manager at Tower Records. Sunset. L.A.. named manager of
the new Tower Records’ retail store, Buena Park. Calif. Greg Schmidt replaces
Delanoy at Sunset. ... For ABC’s Wide World of Music stores, Ed Schacher,
former Seattle Univ. store manager. named to new post of Western regional
manager and Alan Storey, Brookwood Village Mall, Birmingham, Ala., store
manager, appointed Southeastern regional manager. ... Phonodisc moving
Bill Shaler from Atlanta sales manager to head the San Francisco office.

*

*

Ron Sunshine, formerly with Creative Management Associates and his
own agency, joins Universal Attractions. . . . Veteran Sahara, Las Vegas, musi-
cal director Jack Eglash, named talent coordinator for the hotel to assist Lenny
Martin, recently appointed entertainment vice president for the eight Del

Webb hotel properties.

*

*

At TEAC Corp. of America, Allen Novick joins as national sales director
from Nikko Electric national sales manager and John Bennett from Inn Keep-
ers/Dohrmann Co., a division of Holiday Inns, takes over as director of oper-
ations. . . . Russ Green, vice president, corporate planning and administration,
Audio Magnetics, joins Intermagnetics as corporate controller. Harry Hens-
man, vice president, engineering, Audio Magnetics, moves to Memorex. . . .
Don Lombardi named Eastern regional sales manager for Pioneer Electronics
of America. He was last with Morse Electrophonic.

Temple Sets Class

On Music Business

PHILADELPHIA—The success
of a pilot course entitled “The Busi-
ness Of Music” at New York’s New
School For Social Research has
prompted a similar course at Temple
Univ. here. Instructor Ron Zalkind
has invited many industry people to
lecture for his course.

Leading off was Norman Weiser,
president of Chappell Music, who
spoke on contemporary music pub-
lishing. In following weeks, sched-
uled guests include Kenny Gamble
and Leon Huff, Steve Holden of
RCA, Stan Catron of BMI, Ray Ad-
ler of ASCAP and Moe Septee.

Murray The K Has
A Hustle For N.Y.

NEW YORK—-A new disco-
theque, designed and hosted by disk
jockey Murray The K, will open on
Manhattan’s east side Nov. 7 with
special lessons on how to dance the
hustle, as well as nightly hustle
dance contests with prizes including
vacations in Puerto Rico.

The club, designated Murray The
K’s Hustle, will be open six nights a
week except Mondays when it will
be available for private parties. Ad-
mission of Friday and Saturday
nights is $6 per person, all other
nights the charge is $4.
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Rarely does an artist combine
such originglity with such mass appecl.

Bill Withers.More oriEinol, more

appealing than ever before.

This album proudly marks
the debut of Bill Withers on
Celumbia Records.
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General News

LOS ANGELES—Despite any
new interest in jazz in the U.S,
Rudy Onderwyzer, owner of the
Lighthouse says he can’t find
enough jazz acts to fill his schedule
and so he’s been experimenting
with a mixture of pop with jazz.

The former co-owner of the
Manne Hole in Hollywood with
Shelly Manne, Onderwyzer is the
sole owner of the Lighthouse in
Hermosa Beach. He bought the
club from Howard Rumsey three
and a halfyears ago and today says
his phone bills are “ridiculous” be-
cause he’s constantly on the horn
seeking out talent.

Many jazz acts have outpriced
themselves for clubs, Onderwyzer
moans, so he’s been experimenting
with such attractions as guitarist
John Fehey and magician Rickie
Jay, Gene Clark (formerly of the
Byrds) and Monday (27) presents
bluegrass fiddler Byron Berline
(formerly of Country Gazzette).
He also had Emmylou Harris last
April.

Ronnie Laws was a recent book-
ing and the new player “was no
’ ~

gossmssesssnssssssonnsnsss PHONE BILLS ‘RIDICULOUS’

Jazz Scarce, So Lighthouse’s
Owner Mixes Pop Acts On Bill

By ELIOT TIEGEL

sensation but he wasn’t bad.” On-
derwyzer calls him “contemporary
disco,” not pure jazz.

Upcoming bookings will present
Eddie Henderson (trumpet and
flugelhorn), Bobby Hutcherson
(vibes), the L.A. Four (Laurindo
Almeida, Ray Brown, Bud Shank
and Shelly Manne).

“Times have changed and so has
the whole jazz cabaret business,”
says Onderwyzer, a club operator
18 years. “People used to come to a

jazz club to hear jazz. Now there’s
a direct correlation between who
they want to hear and what’s get-
ting airplay. I have become aware
of airplay—something I never wor-
ried about in the past. That was for
another area of music.
“Because of our seating capacity
(184) and our location, we catch
acts on the way up and on the way
down. I'm thinking seriously about
opening a club in L.A., either
keeping the Lighthouse or dump-
ing it.”

Onderwyzer says he’s looking
for financing and needs about
$250,000. He has his eye on the

West Los Angeles area for his new
site. Opening date? Six months to
one year.

He says half his bookings for
any new club will be jazz. Callinga °
club pure jazz can be a liability be-
cause it typecasts the room as
something which is hard to pro-
duce week after week. Besides, On-
derwyzer admits, the music is so
broad and expansive that it is hard
to find pure jazz musicians who
are willing to play for the kind of
money which clubs can afford as
opposed to working colleges and
open concerts.

With the advent of jazz acts uti-
lizing more outside influences in
their music ala rock and soul, On-
derwyzer finds their demands are
much different than they were
years ago. “It’s no longer a flat
fee,” he says. Now in addition to
flat fees, acts want a minimum
guarantee and in some cases a per-
centage. “These are things I was
deadset against at the Manne
Hole. Some groups have had a
taste of $1,000 to $1.500 a night

(Continued on page 34)

Reslate C’right Heari

WASHINGTON-The testimony
of Register of Copyrights Barbara
Ringer, scheduled by the Kasten-
meier (D-Wis.) judiciary subcom-
mittee handling copyright revision,
had to be cancelled last week (23),
due to an early meeting of the
House.

Another hearing has been set for
her continuing discussion of the
copyright office supplementary re-
port on the revision bills 8§.22 and
H.R.2223 for Thursday (30).

Controversial issues, with analysis
and suggestions in the copyright of-
fice report will include comment on
the effect of the Supreme Court’s de-
cision in 20th Century Music verus
Aiken, which ruled in June that a
carryout restaurant with speakers
hooked up to a single radio set did
not need a music performance li-
cense under present (1909) law.

DETROIT—An antipiracy bill
moved a step further in Michigan as
the Senate judiciary committee ap-
proved a bill Oct. 22 outlawing the
duplication and selling of unli-
censed recordings sound without the”
copyright owner’s approval.

JAZZ SIZZLES
IN RUSSIA

By VADIM YURCHENKOV

MOSCOW—Jazz fans in Moscow,
Leningrad and several other major
cities in Russia have had a good por-
tion of jazz through the summer and
autumn months with the Gosconcert
agency presenting a long roster of
international jazz acts.

Japan’s Sharps And Flats jazz
band, under Nobuo Hara, and fea-
turing singer Naomi Urumoto com-
pleted, in October, its second concert
tour. &f Russia, having visited cities
in Siberia, in Middle Asia and Mos-
COW.

The Polish jazz show, featuring
(Continued on page 64)
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By MILDRED HALL

The revision bills indicate that
when speakers provide “further
transmission” of a public perform-
ance even on a home style set, the li-
cense is required, but there are still
gray areas.

The report and the Register’s
comments on cable TV will cover all
of its copyright ramifications—in-
cluding its effect on the Aiken deci-
sion. The copyright office report
points out that the rationale for the
Aiken decision was “based square-
ly” on two previous Supreme Court
decisions exonerating cable TV from
royalty payment under the 1909 law,
because cable retransmission is not
a “performance” of the works.

Another music performance issue
is the question of whether a ball-
room proprietor should be exempt
from liability if an independently
contracted music group performing

Antipiracy Bill Advances In Mich.

The bill was passed without dis-
sent. [t now moves to the full Senate,

ng To Oct. 30

in his location infringes musical
copyright.

The copyright office report notes
that an amendment has been pro-
posed which would let “vicarious in-
fringers” (proprietors in supervisory
control and profiting from the music
performed) evade responsibility.
The office hopes Congress will not
open this particular loophole, espe-
cially since a “large body™ of ju-
dicial authority upholds liability of
the proprietor in this situation.

Barring further delays, the Kas-
tenmeier subcommittee on courts,
civil liberties and the administration
of justice is planning a third hearing,
to enable Register Ringer to cover
the full scope of the report, includ-
ing the question of record perform-
ance royalty, the jukebox issue, and
the functions of the Copyright Roy-
alty Tribunal as set up in the revi-
sion bill.

Comment is also expected on the
controversial Mathias amendment
to provide compulsory licensing of
nondramatic musical and literary

works for public broadcasters, in-
serted into the Senate revision bill
during the recent markup by the
Senate judiciary committee.

where, if passed it will go to the gov-
ernor. The House has already passed
the bill.

CATENA TRIAL

Ex-Gap Employe Says Cash Reserves
Raided To Bolster Sagging $ Position

By JOHN SIPPEL

LOS ANGELES—Capitol Rec-
ords was holding back returns and
raiding cash reserves for returns, ob-
solescence and advertising during
1969 and 1970 in order to bulwark
sagging cash positions which would
represent earnings on financial re-
ports, Walter Bruckner testified for
the plaintiff, Rocco Catena, during
the second week of trial here in
Judge Leonard Gray’s federal dis-
trict court.

The Catena class action suit
charges Capitol reported inflated fi-
nancial statements to the SEC, thus

misleading stockholders and inves-
tors.

Bruckner, who worked for Capitol
from September 1969, through Au-
gust 1970, in marketing and sales
analysis, alleged that sales were
down, returns were stiff and control-
ler Ed Khoury was attempting to
bolster the cash position.

He testified last week that he
made a 1970-71 business forecast of
between $80 million and $90 million
and was told to raise that figure.
Eventually a forecast of $123 million

(Continued on page 20)
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31079
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31094
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produces QS 4-channel records.
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TCHAIKOVSKY: Manfred — Utah Sym.; Abravanel

ST.-SAENS: Piano Concerti Nos. 2 & 5 —Tacchino, piano

PROKOFIEV: Violin Concerti Nos 1 & 2 — Ricci, violin

LISZT: Dante Symphony — Luxembourg; Cao

HARP MUSIC FROM THE MIDDLE AGES — Polonska; La Camerata
YSAYE: 6 Sonatas for Violin Solo, Op. 27 — Ricci

SCHUBERT: Mirjam's Siegesgesang; Gesang der Geister; Nachtgesang

im Walde — Buckel, soprano; Lohmeyer, piano; So. German Madrigal
Choir; Gonnenwein, cond.

MASSENET: Piano Concerto; SAINT-SAENS: Africa; GOUNOD: Fantasy on
Russian National Hymn — Dosse, piano; Westphalian Sym.; Landau, cond.
MOSONY!I HILLER: Piano Concerti — Rose, piano; Orch. of Radio
Luxembourg; Cao, cond. (World Premiere)

KURT WEILL: Quodlibet; KORNGOLD: Suite from "“Much Ado About Nothing”
— Wesphalian Sym.; Landau, cond.

DUFAY: Missa “'L’homme armé" — Homberg, cond.

TURNABOUT £
PREFIX: QTV

34547
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34554
34559

34563
34564

34567
34570

34572
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34583
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34587

34589
34594

34595
34596
34597
34598
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34601
34602

34604
34606

34619/20
34621
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FASCH/VIVALDI/KREBS: Guitar Concerti — Ragossnig

TCHAIKOVSKY: “Voyevoda,” “Oprichnik” & “Mazeppa” Excerpts

— Furst; Bamberg Symphony

TCHAIKOVKSY/MENDELSSOHN: Violin Concerti — Rosand
TCHAIKOVSKY: 1812 Overture; “Romeo & Juliet” Over. — Utah Sym; Abravanel
SCHUMANN: Piano Concerto; Konzertstiick; Concert Allegro — Frankl; Bamberg
MOZART: Symphonies Nos. 40 & 41 "Jupiter — Mozarteum Orch.; Hager, cond.
MAYER: Octagon for Piano & Orch.; BARBER: Symphony No. 1

— Masselos, piano; Milwaukee Sym.; Schermerhorn, cond.

MOZART: Divertimento for String Trio, K. 563 — Trio Bell'Arte

MASSENET: Scénes hongroises; LALO: Rapsodie norvégienne; CHABRIER:
Féte Polonaise — Orch. of Radio Luxembourg; Cao, cond.

PAUL CHIHARA: “Grass,” Ceremonies | & Il — London Sym. Orch.;
Neidlinger, double-bass; Marriner, cond.

MARCELLO: Oboe Conc.; SCARLATT!: Recorder Conc.; STRADELLA:
Trumpet Sonata; SAMMARTINI: Recorder Conc. — Angerer, cond.
DVORAK: Slavonic Dances, Op. 46 — Bamberg; Dorati, cond.

DVORAK: Slavonic Dances, Op. 72 — Bamberg; Dorati, cond.

STRAUSS: Also Sprach Zarathustra — St. Louis Sym.; Susskind, cond.
FAURE: Piano Ballade & Fantaisie; “Pelléas et Mélisande” Suite

— Johannesen, piano; Luxembourg; Froment, cond.

RAVEL: 2 Piano Concerti — Simon; Luxembourg; Froment, cond.
GERSHWIN: Catfish Row; An American in Paris; Promenade

— St. Louis; Statkin, cond.

RAVEL: Boléro; Rapsodie espagnole, La Valse; Pavane Minnesota;
Skrowaczewski, cond.

LISTZ: Tasso — Lamento e trionfo; Le Triomphe funébre du Tasse;

From the Cradle to-the Grave — Westphalian; Landau, cond.

LISZT: Les Preludes; Lenau’s Faust — Westphalian, Landau, cond.

HOLST: The Planets — St. Louis; Susskind, cond.

SAINT-SAENS: “Organ” Symphony No. 3; Henry VIl (Baliet-Divertissement)
— Luxembourg; Froment, cond.

TCHAIKOVSKY: “Francesca da Rimini”; “Hamilet” — Utah; Abravane!, cond.
CHOPIN: Piano Conc. No. 2; “La cidarem lamano” Var. — Simon, piano;
Hamburg; Beissel, cond.

MENDELSSOHN: “Scotch” Symphony No. 3; “Fingal's Cave™ Overture

— Baltimore; Comissiona, cond.

ROLLA: Violin Conc. — Lautenbacher, Violin; Wiirttemberg Chamber Orch;
Faerber, cond.; PAGANIN!: Grand Viola Conc. — Koch, Viola;

Luxembourg; Cao, cond.; ROSSINI: Duet for Cello & Double-bass —
Maliach, Cello; Poppe, Double-bass

SMETANA: “"Ma Viast” — St. Louis; Susskind, cond.

GLAZOUNOV: Concerti for Violin & Piano — Ricci, violin; Ponti, piano;
Westphalian; Landau, cond.
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5129
5130
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5132
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HANDEL: Concerti Grossi, Op. 6 (Complete) — Southwest German Chamber Orch.: Angerer

"CHOPIN: All the Works for Piano & Orchestra — Abbey Simon, piano;

Hamburg Sym.

TCHAIKOVSKY: Symphonies Nos. 1, 3, 5 — Utah Sym.; Abravanel, Cond.
TCHAIKOVSKY: Symphonies Nos. 2, 4, 6; Marche Slave — Utah Sym.; Abravane!, Cond.
TCHAIKOVKSY: Francesca da Rimini; 1812 Overture; Manfred; Romeo & Juliet;
Hamlet — Utah Sym.; Abravanel, Cond.

GEORGE GERSHWIN: All the Works for Orchestra & for Piano and Orchestra
(An American in Paris; Promenade; Cuban Overture; Variations on "1 Got Rhythm";
Rhapsody in Blue; 2nd Rhapsody; Concerto in F, Luliaby, “Catfish Row")

— Saint Louis Symphony Orch.; Jeffrey Siegel, piano; Leonard Slatkin, conductor
RAVEL: The Complete Orchestral Music — Minnesota Orch.;

Skrowaczewski, cond. (4 Records)

SAINT-SAENS: Complete Music for Violin & Orchestra and Celio & Orchestra

— Ricci, violin; Varga, cello; Luxembourg; Froment cond.

DVORAK: All the Works for Solo Instrument & Orchestra — Nelsova, celio;

Ricci, violin; Firkusny, piano; St. Louis; Susskind, cond.

HAYDN: 6 Piano Concerti — lise von Alpenheim, piano; Bamberg Chamber
Orch.; Dorati, cond. =

HAYDN: The Creation — Donath, Kraus, Widmer; South German Madrigal Choir;
Gonnenwein, cond.

HAYDN: The Seasons — Donath, Kraus, Widmer; South German Madrigal Choir,
Gonnenwein, cond.

A SURVEY OF THE WORLD'S GREATEST ORGAN MUSIC

— Germany, Vol. IV: Classical & Romantic Germany

Vox is one of many record companies and over 70 FM stations that use the QS system.

QS 4-Channel Stereo

Are you listening?

. SANSUI ELECTRIC CO., LTD. Tokyo, Japan ¢ Woodside, New York 11377 ¢ Gardena, California 90247
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Financial

G

LOS ANGELES—There were no
fireworks at the annual meeting of
Capitol Industries-EM1 Inc. despite:

—A plunge in earnings for the first
quarter of fiscal 1976.

—A sales decline and earnings dip
in fiscal 1975.

—A probe of the company’s fi-
nances by a Los Angeles federal
grand jury.

—A class action lawsuit charging
alleged violations of the Securities
Exchange Act and California Cor-
porate Securities Law.

In fact, only a handful of share-
holders bothered to attend the eight-
minute meeting Tuesday (21) in the
company’s recording studio in Hol-
lywood.

(Capitol’s shares were formerly
traded on the American and Pacific
Coast stock exchanges. They were
delisted in May 1974 because the
number of shares remaining out-
standing after a March 1974 tender
offer fell below the listing require-
ments.)

Capitol posted first quarter earn-
ings of $524,000, or 16 cents a share,
on sales of $33,865,000 for the pe-

gﬂ‘mmwxﬁ GLOOMY REPORT sussemmmes

Sales, Earnings Dip
. For Capitol In ’75 |

JIMMY REED
Godfather of the Blues

The legendary Big Boss Man |
Jimmy Reed’s First LP in sev-
enyears, now ready for lease.

All new songs, are you
interested?

Avalilable for concerts, clubs,
and college dates.

Exclusively by:
Inner City Trade Productions
2630 East 75th St.
Chicago, lilinois 60649

Write or call: (318) 734-1232
Bill Tyson or Howard Scott

P
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riod ending Sept. 30, compared to
earnings of $2,160,000, or 65 cents a
share, on sales of $34,213,000 for the
same period a year ago.

Increased manufacturing costs in
the quarter were only partially offset
by reductions in selling and general
and administrative expenses and a
lower tax rate on domestic business,
resulting in sharply lower earnings.

In fiscal 1975 the label reported
earnings of $5,262,000, or $1.58 a
share, on sales of $124,996,000, com-
pared to earnings of $7,322,000, or
$1.72 a share, on sales of
$141,663,000 in fiscal 1974,

The only business conducted at
the meeting was the re-election of
the board, among them V. Bhaskar
Menon, president and chief execu-
tive officer, and three executives of
EMI Ltd. of England, which owns
98 percent of Capitol Industries-
EMI Inc.

Menon, under contract to Capitol
through July 31, 1977, receives a sal-
ary of $230,000 yearly, with an addi-
tional $59,700 earned in fiscal 1975
under the company’s incentive com-
pensation formula. His incentive
bonus was $75,000 in fiscal 1974.

As part of Menon’s contract,
Capitol provides and maintains a
furnished residence and an automo-
bile and pays certain travel and
medical expenses for his family. The
estimated value of these benefits was
$38.548 in fiscal 1975.

Re-elected to the Board with
Menon were Robert E. Carp, vice
president and general counsel, who
earned $86,000 in fiscal 1975; and
Charles P. Fitzgerald, vice president
finance and treasurer, who received
$68,750 in the fiscal period. Both re-
ceived $19,500 in fiscal 1975 under
the incentive compensation plan.

Creative World

LOS ANGELES—Stan Kenton’s
Creative World Records will begin
the International marketing of its
catalog as a result of an agreement
reached with the One World Of Mu-
sic agency.

Involved are 20 LPs plus several
quad packages.

ABC Disks

® Continued from page 6

Sales, Word Records, and Anchor
Records, as well as ABC Records,
now report directly to Elton H. Rule,
ABC Inc. president. There is no im-
mediate plan to name a new Leisure
Group chief.

The reorganization does not cue a
greater degree of autonomy of the
separate Leisure divisions, says
Pompadur. As a practical matter, he
indicates that he will still exercise
considerable control over their oper-
ations in his new post. He held open
the possibility that the group prin-
ciple itself may be abandoned at a
later date.

Net earnings of ABC Inc. for the
quarter were given as $384,000, as
against $11.4 million for the com-
parable 1974 period. However, reve-
nues rose 4 per cent to more than
$234.6 million for the three months
ended Sept. 30.

Rule attributed the earnings de-
cline to “the magnitude of charges
incurred by our domestic recorded
music company.” Among these, he
listed “an unusually high rate of
record returns in the third quarter

. of approximately $5.7 million in
excesss of previously established re-
serves.” A writedown of “obsolete
inventories to fair market value, as
well as a more conservative basis for
inventory evaluation of existing in-
ventories, had an additional impact
of $5 million in excess of the existing
valuation reserve.”

Rule, in addition, cited a $1.5 mil-
lion writeoff of artist advances “due
to the elimination of certain artists
from the company’s roster and a
provision for pending claims.”

For ABC Record & Tape Sales,
revenues rose but operating results
were at a break-even level due to
creation of reserves against a portion
of receivables from W.T. Grant Co,,
now in Chapter XI of the U.S. Bank-
ruptcy Act (Billboard, Oct. 18). Sales
and profits were below anticipated
levels at Word, and the U.K. Anchor
subsidiary increased revenues and
reduced its loss.

Net income for the first nine
months of 1975 for ABC Inc. was
$21 million, down 46 percent from
$38.8 million a year ago. Revenue
for the same 1975 period were close
to $742.9 million, up 8 percent from
the prior year.

War

Grown

$3.39

176 Central Ave.

SUPER SPECIAL RECORD BUYS!

Renaissance........... “Scheherazade” ............Sire SASD 7510
Grateful Dead......... “Blues for Allah".............U.A. GOLA 449
“Why Can't We Be Friends”....UA. LA 441G
QuincyJones.......... “Mellow Madness"............A&M SP 4526
Outlaws.................. “Outlaws” .......................Arista AL 4042
Cat Stevens............ “Greatest Hits".................A&M SP 4519

Heights Affair..... “Dreaming A Dream™......De-Lite DEP 2017

Esther Phillips........ “What A Difference
A Day Makes"...............Kudu KU 23

Bob Marley............. “Catch A Fire".............Island ILPS-9241
Diana Ross............. “Mahogany” ...................Motown M6-858
Smokey Robinson.. “A Quiet Storm"................Tamla T-6-337

per LP Minimum Quantity, $100.

ALL-BORO RECORD & TAPE

Farmingdale, N.Y. 11735
(516) 293-2250 or (212) 347-3530

—No Box Lots Required—

~

Off The

1 Ticker_|

MCA and G.P. Putnam’s Sons
signed a definitive agreement for the
previously announced acquisition of
Putnam’s by MCA. ... Sony Corp.
declares a 25 percent stock dividend
on Japanese shares to be distributed
in January to stock of record Oct. 31.
... Cramer Electronics, Newton,
Mass., says it has arranged a three-
year $30 million credit line with
four banks.

* X x

MINNESOTA MINING (3M) re-
ports net income declined 26.9 per-
cent in the third quarter, continuing
the effects of customer inventory lig-
uidation. ... Sharply higher third
quarter revenues and earnings were
attributed to significant improve-
ment in sales of leased equipment at
Memorex Corp. ... Earnings de-
clined 60 percent in the third quar-
ter, Motorola Inc. states. . . . Sony
Corp. declared a 25 percent stock
dividend on Japanese shares to be
distributed in January to stock of
record Oct. 31.

www.americanradiohistorv.com

L Market Quotations

As of closing, Thursday, October 23, 1975

1875

(Sales

High Low NAME P-E 100s) High Low Ciose Change
27% 13% ABC 8.6 119 22 21%  21% + %
% 2% Ampex 0 101 5% 5% 5%  Unch.
3% 1% Automatic Radio 4] 4 2% 2% 2% Unch.
9% 4% Avnet 4 71 7% 7% 7%h + %
22% 10% Bell & Howell 7.8 61 17% 17 17% + %
54 28% CBS 11.9 433 50% 50% 50% + %
9% 2% Columbia Pic 83 105 6 5% 6 + %
6% 6% Craig Corp. 5.5 21 6% 6% 6% - %
55% 21% Disney, Walt 253 485 50% 49 49% + %
4% 1% EMI 14 89 4% 4% 4% + %
22% 18% Gulf & Western 5 396 21% 20% 20% + %
h 3% Handleman 54 41 4% 4% 4% Unch.
20% 5% Harman Ind. 5.7 11 17% 17%  17% - %
8% 3% Lafayette Radio 7.1 44 6% 6% 6% + %
19% 12 Matsushita Elec. 12.7 13 16% 16% 16% - %
89% 27% MCA 9.7 237 78% NA. 78 + 1
18% 12% MGM 5.9 76 15 14%  14% - %
68 43 3M 271 350 59% 58% 59%  Unch.
4% 1% Morse Elec. Prod. 0 15 2% 2% 2% Unch.
57% 33% Motorola 36.6 337 43% 42% 42% - %
24% 12% No. Amer. Philips 8.2 1 19% 19%  19% - %
19% 7 Pickwick Intl. 83 124 13% 13%  13% - %
6% 2% Playboy 9.8 46 3% 3% 3% Unch.
21% 10% RCA 16.1 460 19% 18% 19 Unch.
13% 5 Sony 299 187 9% 9% 9% - %
18% 9% Superscope 39 7 13% 13 13 Unch.
50% 11% Tandy 11.6 234 47 44% 47 + 2%
6 2% Telecor 58 5 4% 4% 4% - %
3% Y2 Telex 83 47 2% 2 2% + %
3% 1 Tenna 15 18 2% 2% 2% - %
10% 6  Transamerica 10.2 209 8% 8% 8% + %
15% 5% 20th Century 8.2 173 14%:  14%  14% Unch.
22% 8% Warner Commun. 7.8 309 21 20%  20% Unch.
28% 10 Zenith 80 349  24% 22% 22% — 1%
As of closing, Thursday, October 23, 1975
OVER THE VOL. Week’s Week's CLOSE OVER THE VOL. Week's Week's CLOSE
COUNTER* High Low COUNTER* High Low
ABKCO Inc. 0 2% 1% 1% M. Josephson 2 8% 7% 7%
Gates Learjet 1 8 7% 7% Schwartz Bros. [} 1% 1 1
GRT 5 1% 1% 1% Wallich’'s M.C. [} Y2 Ya %
Goody Sam 2 2% 1% 1% Kustom Elec. 15 2% 2% - 2%
Integrity Ent. 0 2% 1% 1% Orrox Corp. / [} 1 52/64 52/64
Koss Corp. 57 7% 6% 6% Memorex 28 9 8% 9

*Over-the-Counter prices shown are *'bid"’ (as opposed to “'asked’'). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities could have been sold or bought at the

time of compilation.

The above contribution to Billboard by Russ Gallagher of G. Tsai & Company, Inc., Los
Angeles, members of the New York Stock Exchange and all principal stock exchanges.

INTEGRITY ENTERTAINMENT CORP.

(The Wherehouse)
Year 1975 1974
Sales $29,943.112 $22.279.827
Net income 423,835 890,887
Pershare .14 .28
SONY CORP,

3rd qtr.

to July 31: 1975 1974
Sales $346,600,000  $341.600.000
Netincome 15.600.000 21.600.000
Pershare (ADR) .09 13

nine-months

Sales 984.200.000 984,600,000
Netincome 44,600,000 69.100.000
Per share (ADR) 25 A2

Above results have been computed at the yen's
current rate.

RCA CORP.
3rd qtr. to
Sept. 30: 1975 al974
Revenues $1,219.600.000 $1.180.700.000
Net income 32.800.000 30,200.000
Pershare 42 .39
nine-months
Revenues 3.464,900.000  3.408.200.000
Netincome 76.600.000 96.700.000
Pershare 97 1.24
Average shares 74,551,000 74.463.000

a—Restated to reflect change to LIFO method of
accounting.

___EarningsReports

SONY CORP.

3rd qtr. to

July 31: 1975 1974
Sales $346.600.000  $341.600.000
Netincome 15,600,000 21,600,000
Pershare (ADR) .09 13

nine-months

Sales 984,200,000 984.,600.000
Net income 44,600,000 69,100.000
Pershare (ADR) .26 42

Above results have been computed at the yen's
current rate.

VIEWLEX INC.
Year to
May 31: 1975 al974
Sales $28,700.000 $40.200.000
Net loss (12.900.000) (5.300.000)
a—Restated.
EMI LTD.
Year to
June 30: 1975 1974
Sales $1,030.000.000  $815.600.000
Income 27,000,000 27.500.000
Extritem b29.500.000 a500.000
Net loss 2,500.000 ©28,000.000
Pershare income .32 .35
Per share net loss c.36

a—Credit. b—Debit. Primarily from the sale of an
ltalian subsidiary. c—~Income. Above results have
been computed at the pound's current rate.

L.A. STRIP’S ONLY
CHINESE-DELI

LEE'S RESTAURANT

9043 Sunset Bivd.

Mon.-Thurs,
11 AM-10 PM
Fri.

11 AM-4 AM
Sat. & Sun.
5 PM-4 AM

FOOD TO GO

(213) 274-8111

G.Tsai & Company, Inc.

MEMEER WDW YDER STECK EXCHANGE WE

RUSS GALLAGHER

1900 Avenue of the Stars,
Los Angeles, California 90067
Telephone: (213) 556-3234

FOR INFORMATION REGARDING
ABOVE MARKET QUOTES
PLEASE CALL.

Main Office
55 Water Street
New York, N.Y. 10041
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IN 1940 BMI WAS THE
MUSIC LICENSING
ORGANIZATION
THAT WAS PROUDTO
LICENSE COUNTRY MUSIC.

Thirty-six years ago there were

no Country charts,

no award-winning Country songs,

no royalties for Country writers and publishers,
no Music City U.S.A,,

and no BMI building on Music Row.

=

Congratulations to the 109 writers of the top BMI Country songs most
performed from April 1, 1874 to March 31, 1975. 80% of the Country songs on the

trade paper charts in that period were licensed by BML

Peter Allen Tom T. Hall 2 Awards Eddie Rabbitt

Bill Anderson Tim Hardin Jerry Reed

Renee Armand Don Harris Allen Reynolds

Hoyt Axton 2 Awards George Harrison (PRS) Bill Rice

Jetf Barry 2 Awards Freddie Hart Denzil Rice

Carl Belew John Hartford George Richey 2 Awards
Chuck Berry Alan Hawkshaw (PRS) Betty Jean Robinson
Rory Bourke Ronald Hellard John Rostill (PRS) 2 Awards
Don Bowman Jerry House Troy Seals

Bobby Braddock 2 Awards Harlan Howard 2 Awards James B. Shaw

L. Russell Brown Bob Jennings Billy Sherrill 5 Awards
Ed Bruce Waylon Jennings Shel Silverstein 3 Awards
Felice Bryant Vivian Keith Joe South

Mickey Buckins Carole King Joe Stampley

Jimmy Butfett Pee Wee King Ray Stevens

Larry Butler Kris Kristofferson 4 Awards W.S. Stevenson

Wayne Carson 2 Awards Dickey Lee Redd Stewart

Tommy Cash Jerry Leiber Mike Stoller

Jerry Chesnut Irwin Levine Glenn Sutton 2 Awards
Johnny Christopher - Sammy Lyons Billy Swan

David Allan Coe Barry Mann Baxter Taylor III

Jerry Crutchfield Layng Martine Jr. 2 Awards Carmol Taylor 2 Awards
Mac Davis Ronald E. McCown Chip Taylor

Harold Dorman Wamer McPherson 2 Awards Dewey Terry

Don Earl Aileen Mnich Mel Tillis

Donna Fargo 2 Awards Chips Moman Conway Twitty 2 Awards
John Clifford Farrar (PRS) Kenny ODell 2 Awards Porter Wagoner

Dick Feller Buck Owens Daniel T. Walls

Jerry Foster Dolly Parton 4 Awards Don Wayne

Wiley Gann Gary S. Paxton Jim Webb

Larry Gatlin Ray Pennington Cynthia Weil

Don Gibson 2 Awards Jimmy Peppers Bobby (Red) West

Gerry Goffin Ben Peters Kent Westberry

Peter Gosling (PRS) Anita Pointer Jerry Wexler

Earl Green Bonnie Pointer Marijohn Wilkin

Merle Haggard 2 Awards Curly Putman 2 Awards Hank Williams

BMI

Norro Wilson 6 Awards

BROADCAST MUSIC INCORPORATED

The world’s largest performing rights organization.

www americanradiohistorv com
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General News

N.Y. Judge Rules N.Y. a Fine Place For Beatles Suits

NEW YORK-—-A State Supreme
Court judge here has dismissed de-
fenses by the now-disbanded Beatles
that New York is not a proper forum
for the hearing of a string of suits
brought against the legendary rock
group by its former business man-
ager, ABKCO Inc.

However, in delivering his opin-
ion, Judge Jacob Markowitz also
noted that “an amazing corporate
web” had been woven to exploit the
rock regents during their heydey as a
performing group.

Judge Markowitz noted further
that the entire corporate system of
the group’s musical empire was a
complex interwoven structure of
which the Beatles themselves
formed only a part.

4

We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
vity & service mean.

Lo - Myiss Associate’s inc.
160 East 56th Street Dept. A3

NYC,NY 10022 Tei: 758-3232

Supplying the araphic needs of the record industry for 20 yesrs.

The complex corporate structure,
comprised of performing, recording
and publishing activities, was so
hopelessly entangled that it took
special court-appointed referee
Dean Joseph McLaughlin of Ford-
ham Univ. Law School a year of
study before he was able to deter-

Franklin Opens
1st Music World

NEW YORK—Veteran retailer Al
Franklin opened his first wholly
owned store in Hartford, Conn., last
week—a giant outlet that will serve
as the pilot in a projected Northeast
chain under his name.

Called Al Franklin’s Music
World, the 7,000-square-foot facility
is located in a recently-constructed
mall in center city that completely
surrounds Hartford’s new civic cen-
ter. Franklin says he also has an op-
tion on an additional 3,500 square
feet of space adjoining his store to
allow for expected expansion.

The store carries a full line of
recordings and audio. Inventory lev-
els of about $180,000 in records and
tapes, and $140,000 in audio, musi-
cal instruments and printed music
will be maintained, Franklin says.

Franklin started with Franklin
Music Store chain in 1968 in associ-
ation with Raymond Rosen. The
web had grown to nine outlets by
January 1974, when he left to head
up ABC’s retail operations. Franklin
left ABC last month to prepare entry
into music retailing on his own.

By RADCLIFFE JOE

mine that the courts here did in fact
have jurisdiction over the complex
matter.

The Judge’s ruling on jurisdiction-
al rights is just another step in a $24
million suit against the Beatles and
the British-based corporations,
Apple Records, Apple Music Pub-
lishing, Apple Films and Apple
Corps. Ltd, which has dragged on
for several years.

Another motion by the defend-
ants that the New York actions
should be dismissed or at least
stayed pending the outcome of liti-
gation against ABKCO filed in the
UK., was also rejected by Mark-
owitz,

In throwing out this claim, the

B'WAY TODAY

NEW' YORK—Broadway boxof-
fice receipts, with the exception of
the take at four musicals, declined in
the week following the musicians 25-
day strike.

However, the dip is seen as nor-
mal by several producers and is al-
ready beginning to show signs of
slow but sure recovery as the second
week of business began.

“The Wiz,” “A Chorus Line” and
“Chicago,” the three mainliners whose
boxoffice receipts flourished before
the strike, picked up steam immedi-
ately as the strike ended and are
once again doing a land-office busi-
ness. Also, “Shenandoah” report-
edly increased its sales in the week

MON

TUES WED

“The Bowery puts in
long hours to make it
more convenient for
you to save,

—dJoe DiMaggio

THURS

FRI

8:30

to
Public Accommodation Office at Avenue of the Americas and 47th St.,
8 A.M.—6P.M.,, Monday through Friday.

The Bowery Savings Bank, Member FDIC
It pays to bank at the largest savings bank in America

THEOWERY

Broadway at 47th Street

8:30
to
3:00

8:30
to
3:00

8:30
to
5:30

8:30
to
5:30

For information call Bill Kirschbaum, Mgr., at 953-8044.
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Judge said that “the mere fact that
there is an English action pending
between the litigating parties, is no
basis for a showing that New York is
not a convenient forum.”

He adds, “No undue hardship has
been demonstrated against the New
York action continuing, nor is the
court swayed by the proposition that
English courts should resolve ques-
tions of English law.”

In a further opinion, Judge Mark-
owitz contends that New York
courts also have jurisdiction over
Ringo Starr—given name Richard
Starkey—because Starkey does busi-
ness here. Markowitz argues that “in
all but the physical, defendant Star-

By ROBERT SOBEL

following the strike. For the other
five musicals involved, the going has
been slow, with receipts down over
the weekly average.

An aftermath of the strike of a
more affirmative nature has been
the establishment of a private fund
to assist three musicals most severely
hurt by the strike. Some $95,000 has
been allotted to “Candide,” “Rai-
sin” and “Shenandoah,” with
monies coming from The Theatre
Development Fund, the Independ-
ent Booking Office, and from the
League of New York Theatres and
Producers, which started and devel-
oped the program.

Financing from the development
fund and the booking office will be
made in the form of loans, to be re-
paid in several ways. The league’s
funding may be a gift outright but
this has not yet been determined, ac-
cording to a league spokesman.

Philip Rose, co-producer of “Shen-
andoah,” which increased its aver-
age weekly gross from $70,000 to
$75.000 last week, says that the
money received from the fund will
be used for promotional purposes.
The three shows have received more
than $30,000 each.

“Candide” was averaging some
$60,000. Last week’s intake was
$45,000. Last week the show began
television advertising and looked for
an improvement based on the push.
“Pippan,” which is nearing its third
anniversary, had done more than

key is here, pervasively, unmis-
takably.”

The special referee had recom-
mended that local jurisdiction could
not be maintained over Starkey, a
non-resident who had not been
served in this country, because “jur-
isdiction over an individual cannot
rest on a finding that he is doing
business in this state, unless the
cause of action arises out of that
business.”

In summary, Judge Markowitz
said, “My view is that too little is
shown to require dismissal of the
pending actions. The rights and in-
terests of the respective parties can
be fairly and intelligently adjudi-
cated in the courts of this state.”

Musicals Begin Picking Up Pace;
Fund Created For Troubled Plays

$67,000 worth of business. The
show’s weekly average was some-
what more. A spokesman for the
show says that business the latter
part of the week was brisk.

“Raisin” had been averaging
about $50,000 weekly. The receipts
dipped to $30,000 last week. How-
ever, advance sales were growing,
according to Robert Nemiroff, pro-
ducer of the show. “The Magic
Show” had been grossing about
$60,000 weekly: it took in some
$10,000 less in its first week after the
walkout. “Grease” last week did
nearly $50,000, including a special
twofer “celebration” policy the first
four performances. It had been
doing about $72,000 weekly on aver-
age.

gThe strike, which delayed the
opening of “Treemonisha” until
Oct. 21, also delayed the Deutsche
Grammophon original cast record-
ing. Although DG could not be
reached for comment, it’s known
that recording began the latter part
of last week and was to continue for
two days into this week.

“Originally, “Treemonisha” was
scheduled to be recorded at the CBS
30th Street studios. However, the
recording was shifted to RCA when
the CBS location became unavail-
able for a new time.

The cast recording of “Me And
Bessie,” which opened Oct. 22, has
been tentatively scheduled by Co-
lumbia Records for Sunday (2).

AFM Seeks 25% Rise

® Continued from page |

increase in wages during the first
year of the new contract, and 10 per-
cent for the second year. In fiscal
1975, total recording wages
amounted to $20.8 million (Bill-
board, May 31).

While a veil of official silence was
drawn over the negotiations, it was
learned that among the AFM de-
mands is an increase to 10 percent in
pension and welfare contributions
by the industry, from the current 9
percent. Additional raises are also
being sought in manufacturer pay-
ments to the Trust and Special Pay-
ments Funds.

Negotiations during the early part
of the week were devoted mainly to
terms affecting symphonic record-
ings, with bargaining on non-sym-
phonic guidelines scheduled for
later attention.

The union is seeking to eliminate
the optional four-hour session in
symphonic recording, a concession
welcomed by the industry in the ex-
piring pact. Instead, it seeks to return
to the traditional three-hour seg-
ment, with overtime at bonus rat=s.

According to some reports, there
exists a strong liklihood that both
sides will agree on some form of spe-
cial rate for opera recordings, to
stimulate a noted trend let in such
recordings in the last two years.

For many years now opera
recordings have almost exclusively
been produced overseas to take ad-
vantage of lower costs.

Current symphonic rates call for
$106 per three-hour session. For all
other recordings the rate is $100 a~
session.

Viner Outdoor Suit

LOS ANGELES—Michael Viner
of Pride Productions is being sued
for $21,600 allegedly due on a 12-
month contract with Melvin Genser
Outdoor Inc.

Actual plaintiff in superior court
here is Plastik Pak Co., Inc., which
merged with Genser Outdoor. The
two Sunset Blvd. billboards ran
$1,800 cumulatively and there were
assorted production charges and
credits totalling $21,600.
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¥ Her new one.
“plcégzy Mternoon ?Some songs by
- Rupert Holmes,Paul Williams, Stev1e
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4 Jackson 5s Say Motown
Can’t Use Sides After ’76

LOS ANGELES—Four of the
Jackson brothers. Torinano. Sig-
mund Esco. Marlon and Michacl.
are hasseling with Motown Records
in superior court here over whether
the group owes the label outstanding
sides on its contract.

The Jackson brothersare charging
that Motown cannot require the per-
sonal services of the group. and can-
not enforce the recording agree-
ments after March 1. 1976, the
termination date of its contract 1o
the label.

The group further claims thatitis
not required to record additional
material and will not violate its
recording agreements. Or that Mo-
town not be permitted to release for
public sale after the end of its con-
tract. any recordings made by the
group or individual members which
were not released prior to March 11,
1976.

Joseph Jackson. father ot the fam-
ilv ensemble. has been appointed
guardian for Michacl. the only mi-
nor of the group.

A REVOLUTION IN ENTERTAINMENT

Exclusive rights for certain States still available for new entertainment con-
cept that is replacing costly outdated concerts. Our unique system enables
SUPERSTARS on screen to merge with local live bands on stage to create a
low cost high profit ENTERTAINMENT REVOLUTION. The big name film
stars, already paid for, are used in local advertising for powerful sell. We
supply our $1,000,000 CIN-A-COUNTRY and CIN-A-ROCK shows, along with
theaters and total campaign for mass MOVIE THEATER exhibitions. Can be
played in multiple locations every weekend in your territory for 1-2 years
(Atlanta scored $50,280 in first week). You promote, collect box office and
rebate percentage to us. If you seek major doltars from the entertainment
industry and have the right background, contact me now for the full story.

Contact Bert Tenzer, Pres., Indle-Plx Releasing Corp.
400 East 56th St., Dep’t 20, New York, N.Y. 10022 or call (212) 371-2480

land,

16) 391-9250

RECORD SERVICE .- OHIO

CHOOSE FROM A 5 MILLION DOLLAR INVENTORY

“WINDSONG”

RCA APL 1-1183

4 BOXES

Comparable prices on 8 track tapes

ORDER TODAY
SAME DAY SERVICE

Newest & Biggest LP

$6.98 LIST

BOX LOT
SPECIALS Only

OR MORE Only

CALL 216-391-9250

We will not be undersold

ONE WAY RECORDS will meet or beat the every

day shelf price of any one stop in the U.S.

Jazz Dealer
Buys Ads To
Defeat Slump

LOS ANGELES—Joey Jefferson,
owner of Jazz City record shop. a
specialty retail jazz outlet here. re-
ports business is at its lowest ebb.

The reason: over the past few
months. he cut 70 percent of his ad-
vertising budget. He contends thatis
the reason for his serious business
slump.

He now claims that advertising is
the key to his retail business. So he’s
not only picking up his former radio
stations. but increasing the spots,
plus adding more stations.

In addition to KAGB. KJLH and
KBCA. he is including KUTE. all
FM stations in Los Angeles.

“With jazz merchandise. the cus-
tomers are geared to buying albums
as opposed to singles. and FM sta-
tions tend to sell LPs.” says Jeffer-
son.

The present economy  situation
has also forced him to cut back on
personnel. He says he is in the proc-
ess of rehiring them for the holiday
season.

“With my increased advertising. |
strongly feel that business will pick
up at teast to where it was a year
ago.” he says.

Jefferson has reactivated his Mutt
and Jeff record label which he says
will boost retail business.

“Because | am operating both
businesses out of the same building.
people who are merely interested in
visiting the record label. will have to
see my retail shop. which I hope will
cause a word of mouth advertising
situation.”™ he explains.

GRC seeking

® Continued from page 5

about to fold. Fields says: “We had
40 people when [ came, and then eut
the staff to about 15. When you cut
staff, everybody feels vou're going
out of business.” Claiming the fu-
ture lies in album acts, Fields points
out that GRC recently signed (wo
artists to long-term contracts.

Fields predicts “it's a matter of
weeks from closing”™ the deal for
purchase of GRC Records and the
five companies comprising the
Thevis Music Group.

Meanwhile. in Nashville, a fed-
eral district judge issued a tempo-
rary restraining order against GRC.
The order restrains GRC from scll-
ing or disposing of master record-
ings by country music star Moe
Bandy. A suit filed by Nashville at-
torneys Richard H. Frank Jr. and
Harris A. Gilbert on behalf of Ray
Baker Productions alleges that GRC
“repeatedly breached the provi-
sions™ of its contract with Baker Pro-
ductions—the firm which produced
Bandy.

The temporary restraining order
has been extended through Nov. 6
with a hearing set for Nov. 5 con-
cerning a possible preliminary in-
junction.

New Music Booklet

CHICAGO-The American Mu-
sic Conference here has released a
new publication, “The Plugged-In
Era.” which ¢xamines the develop-
ment of electronic music and its use
in the classroom. The 12-page book-
let examines the concepts, tech-
niques and various means involved
in producing electronic music. [t
also explores the influence of these
instruments upon amateur and pro-
fessional composers in pop and the
symphonic field.

AMC is making the publication
available for 25 cents.
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SCHOOL CONCERTS A SUCCESS

Miami’s P.A.C.E. Works
To Enhance Culture Scene

By SARA LANE

MIAMI-Slightly over a year ago.
the Performing Arts For Commu-
nity and Education (P.A.C.E.) was
begun here with an initial grant of
$3.500 from the Music Performance
Trust Fund and matched by $3.500
from the Florida School Desegrega-
tion Consulting Center.

Today. P.A.CEE. now has well
over $100.000 to work with, accord-
ing 1o Stephen Parsons, one of the
three directors. P.A.C.E. is the col-
lective effort of a performing artists’
coalition which is striving to develop
a more constructive atmosphere for
artistic and culwral development.

During its pilot year. a series of 35
10 40 concerts was presented in pub-
lic schools from Boca Raton to
Marathon in the Florida keys. As a
result of its success. these projects
will be repeated in three counties,
Dade. Broward and Palm Beach.

“This was basically a series of in-
school concerts in which we tried to
ease racial tensions and show a
cross-section of the different multi-
ethnic populace of the communi-
ties.” savs Parsons.

“We started with black funk. then
went to Latin, then to a white Ameri-
can folk ensemble and from there to
European backgrounds.” Parsons
explains.

Parsons believes that the Miami
endeavor is one of the first times a
projectof this type has been tried. "t
has been taken out of the hands of
the local musicians union.” he con-
tinues. “The Music Performance
Trust Fund spends $9 million a year
in the United States. Canada and
Puerto Rico. Because they have a
small staff in their main New York
office. we were chosen to act as an
independent committee to adminis-
ter to this area.”

Fifty percent of the total PA.CE.
budget is allocated for general com-

Bicentennial LP
By Dale Evans To
Get Heavy Promo

LOS ANGELES—Word Records
has released “Heart Of The Coun-
try.” a bicentennial LP featuring
Dale Evans. She sings such works as
“I Am The United States,” “God
Bless America,” and two of her own
songs, “Heart Of The Country™ and
“Prayer For America.”

In support of the LP. Evans taped
an hour interview program with Jay
Lawrence that will be aired Oct. 25
at 8 p.m. on KLAC in Los Angeles.
In addition. she'll promote the LP in
Louisville Nov. | and then in At-
lanta where she'll be making public
appearances on behalf of the album
and her l4th book. also just pub-
lished by Fleming H. Revell, called
“Let Freedom Ring.”

She has four tunes on the LP thu,l
she wrote. Though her movies with
her husband Roy Rogers are legend
and she performs an average of 40
times a vear at fairs. rodeos and for
charity and youth organizations. her
songwriting has always been in the
background.

Yet. her tunes include the Rogers
and Evans show theme song “Happy
Trails.”™ =1 Wish I Had Never Met
Sunshine™ with Oaklev Haldeman
that was a big Gene Autry hit: "Aha
San Antone” featured in a movie
with John Wavne in 1950, and the
tune “The Bible Tells Me So.™

Most of her songs today are writ-
ten as she drives between Los An-
geles and her home in Apple Valley.

munity concerts in museums, librar-
ies. recreation centers. shopping
malls, downtown lunch-time sites
and other community art and cul-
tural events. Twenty-five percent
goes toward educational purposes.
in-school concerts, and the remain-
ing 25 percent is allocated for
patients in hospitals. clinics. nursing
and convalescent homes as well as
for prisoners in the communities’
jails.

Discretionary money is also avail-
able to P.A.C.E. and with these
funds Parsons has started a “Satur-
day In The Park™ series featuring a
variety of artists including noted
jazzmen lra Sullivan and Joe Di-
Orio. Phyllis Hyman and the pH
Factor, Carmen Lundy and the Sound
of Nimbus, Steve Morse and the
Miami Rock Ensemble, the Univ. of
Miami Jazz Band. and the Don
Goldie Dixie Land Band.

“Anyone who’s a member of Lo-
cal 655 is welcome to offer his serv-
ices. Not only are we providing the
community with a service, but this
type of performance provides local
musicians with work as they are paid
at every performance.”

The future of P.A.C.E. involves a
series of contemporary trends con-
certs fusing the classical idioms with
folk. rock. jazz and more contempo-
rary forms of music. dance and the
theater.

Hawaiian Firm
Denied $41,000
Arbitration Pay

LOS ANGELES—Superior court
here has denied the petition of
Hawaii International Productions
(HIP), a concert promotion firm. to
obtain payment of a $41.000 arbi-
tration award.

HIP signed a booking pact with
Ken Roberts Enterprises. New York
City. for Sly & the Family Stone to
work three consecutive Tokvo con-
certs. starting Dec. 20. 1974. HIP. per
the contract, filed for hearing by the
American Arbitration Assn.. March
[2. 1975. The July 21 arbitration
awarded $41.000 to HIP. No infor-
mation as to the complaint is con-
tained in the pleading.

The three one-nighter pact cailed
for $60.000 against a 60 percent over
$250.000. If HIP wanted Sly to doa
TV commercial to plug the gig, the
contract called for a $15.000 pay-
ment.

Atlantic Promotes
A Halloween Theme

NEW YORK —Atlantic Records is
launching a special Halloween cam-
paign for Alice Cooper’s new single.
“Welcome To My Nightmare.” from
the soundtrack album of the same
name.

The label has manufactured
25.000 Cooper face masks (based on
the LP cover illustration) and these
are being distributed to 36 radio sta-
tions participating in the promotion.
In addition. the stations will receive
Cooper albums and singles for give-
AWAVS.

Disney Follow-Up

LOS ANGELES—Disneyland
Records follows up its hit Mouse-
keteer LP with “"Mickey Mouse Club
Song Hits With A Personal Mouse-
keteer Cast Photo Album.”™ LP in-
cludes 25 cuts from the “Mickey
Mouse Club™ TV show plus 16 pages
of photos and autographs of the TV
cast.
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Goosebump country record of the fortnight!!

My soul calculator went to "overload”
—Kal Rudman

Kenny Starr
“The Blind Man InThe Bleachers”

MCA-40474
Produced by Snufty Miller
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Seek Legal Duplication Law

® Continued from page 5
come up for consideration when the
state assembly convenes in January.

At the same time, the assembly
will also consider an antipiracy bill,
$-59, that was introduced a year ago
but not acted upon by legislative
body. Latter bill provides for penalties
for the unauthorized duplication of
records. It also calls for confiscation
of equipment and material used by
pirates.

S-161 states that any person desir-
ing to manufacturer and/or sell tape
duplications in Vermont must pro-
vide a $50,000 bond to the secretary
of state “as security” for all pay-
ments due to the owners of record-
ings and performing artists. Both
owner and artist are to receive equal
shares of a royalty of 2 cents, or §
percent of suggested list, “whichever
is greater,” for each copy sold in the
state or manufactured for sale else-
where. This payment is to be made
for each tune recorded, total pay-
ment to be multiplied by the number
of selections on the tape.

Duplicators who do not meet the

requirements of the law, or file false
statements, may be fined up to
$5,000, and/or imprisoned for one
year.

To become eligible for royalty
payments, proprietors of original
recordings must register each of
their recordings at a fee of $50.

The bill states: “Any proprietor
who registers a sound recording, and
pays the accompanying fee, shall be
afforded protection and compensa-
tion for a 50-year period.” Non-reg-
istrants “shall not be entitled to pro-
tection or compensation under the
laws of this state.”

State Senator Dick Soule, sponsor
of the bill, said last week that he had
introduced it at the “request of Tom
Gramuglia, a constituent. Gra-
muglia, who operates a small record-
ing company in Vermont, is also an
officer of IRTA.

Another IRTA spokesman, Mike
Fink, says that similar bills will
shortly be introduced in New York
and New lJersey, as well as other
states.

Fink also disclosed that the addi-
tion in the copyright revision

Artist Recording Producer Rec. Co, 1. Record 2. Mix
3. Mastered
ACE SPECTRUM LOW RENT RENDEZVOUS TONY SILVESTER Ataatic mediasound 123
ED ZANY
AVERAGE CUT THE CAXE ARIF MARDIN Altastic mediasound 12
WHITE BAND
JIMMY CASTOR KiNG KOWG Part 1 &2 JiMmY CASTOR Atiantic mediasound 123
JOUN PRUTY .
JIMMY CASTOR BUTT OF COURSE Allautic mediasound 123
CLIMAX SENSE OF DIRECTION RICHIE GOTTERENER Sire mediasound 123
BLUES BAND STAMP ALBUM RICHIE GOTTERENER Sira mediasound 123
CROWN HEIGHTS DREAMMNG A DAEAM FRIEDA NERANGIS Detrie mediasound 123
AFFAIR BRITT BRITTON
DISCOGOLD VARIOUS AATISTS TOM MOULTON Scepter mediasound 23
CAROL DOUGLAS | DOCTOR'S ORDERS TONY BONGIOVI Midtand mediasound 12
MECO MENDARDO Thenns
AL DOWNING FLL BE HOLDING ON Jamus mediasound 123
FAITH, HOPE TO EACH WS OWN VAN mcCOY RCA mediasound 23
& CHARITY
GLORIA GAYNOR 1 | NEVER CAN SAY GOODBYE TONY BONGIOVY MEM mediasound 123
GLORIA GAYNOR 2 | ¥ You waNT T, MECOMENDARDS |, mediasound 123
DO IY YOURSELF
JIMi HENDRIX CRASH LANOING ALAN DOUGLAS Waraer mediasound 123
TONY BONGIOVI Sres
BENE. KING SUPERNATURAL BERT DE COTEAUX Altaatic mediasound 12
PETER NERO EMANUELLE TONY SILVESTER ) mediasound 123
KOOL & THE GANG | SPIRT OF THE BODGIE RON BELL Dehits mediasound 123
KOOL & THE GANG | UGHT OF THE WORLDS RON BELL Dekite mediasound 123
KOOL & THE GANG | WD & PEACEFUL RON BELL Delits mediasound 123
BARRY MANILOW 2 | MANDY « (T'S A MWRACLE RON DANTE Ariste mediasound 12
BARRY mANILOW
BARRY MANILOW 1 | COULD IT BE MAGIC Ariste mediasound 12
HERBIE MANN WATERBED HERBIE MANN Atlanhic medtasound 123
VAN McCOY DISCO BABY— THE NUSTLE NUGO & LUIGI Avce mediasound 12
VAN McCOY FROM DISCO TOLOVE VAN McCOY Buddah mediasound 3
VAN McCOY 0ISCO KD HUGO & LU Avce mediasound 123
TODD RUNDGREN | Eutoma TODD RUNDGREN mediasound 1
TOMRUSH LAIES LOVE QUTLAWS MARK SPECTOR Columins mediasound 12
JOE SIMON GET DOWN GET DOWN RAY GERALD Spriag mediasound 12
JOE SImON
SISTER SLEDGE LOVE DON'T YOU GO THROUSH | TONMY SILVESTER Atianlic mediasound 12
WO CHANGES ON M€ BERT DE COTEAUX
CATSTEVENS TWO FINE PEOPLE CAT STEVENS ASM mediasound 1
STYLISTICS THANK YOU 8ABY HUGO & LUIGI Avce mediasound 12
STYLISTICS LET'S PUT iT ALL TOGETHER HUGO & LUIGI Avce mediasound 12
STYLISTICS HEAYY HUGO & LUIGI Avce mediasound 12
FRANKIE VALLI MY EYES ADORED YOU 808 CREWE P Stecx | mediasound 12
FRANKIE VALLI SWEARN'T0 608 808 CREWE Pwt: Steck mediasound 12
STEVIE WONDER INERVISIONS STEVIE WONDER Metown mediasound 1 2
STEVIE WONDER FULLALLINGNESS STEVIE WONDER Molown mediasound 1

markup of the qualifying phrase,
“unless he has first obtained the con-
sent of the owner of that sound
recording,” to the restriction to du-
plicator licensing, was made at the
request of IRTA.

This insert was not challenged by
record manufacturers and publish-
ers, since it was thought merely to
spell out current practice. But Fink
says IRTA theorists feel that inclu-
sion of the phrase will underpin an
argument that in the case of non-
copyrighted recordings (pre-1972),
the granting of consent must be con-
sidered as automatic.

Apparently, Fink, Gramuglia,
and the IRTA hope that as Vermont
goes so goes the nation.

London’s Christmas

Stocking Program

NEW YORK-London has un-
veiled a Christmas stocking pro-
gram, “76 For ’76,” that will feature
the 228 top-selling LPs—76 top pop
albums, 76 top Phase-4 albums and
76 top opera/classical albums.

Special order forms will be used
through the Christmas season and
the re-stocking January and Febru-
ary period. The program will be in
effect from Oct. 20-Nov. 28.

Artists included in this special are
the Rolling Stones, ZZ Top. Blood-
stone, David Bowie, John Mayall,
Mantovani, the Moody Blues, Justin
Maynard and John Lodge, Ray
Thomas, Graeme Edge, Al Green,
the Bill Black Combo, Ten Years Af-
ter, Cat Stevens, Tom Jones, Engel-
bert Humperdinck, Savoy Brown,
10cc, Bernard Herrmann, Ted
Heath, Frank Chacksfield, Lorin
Maazel, Zubin Mehta and Joan
Sutherland, among others.

Toyota $ponsors Pop Tour

® Continued from page |

Greg Wood, who directs Toyota’s
youth promotion program, tested
the very low-profile tie-in with mu-
sic concerts in February at the At-
lanta Municipal Auditorium, where
Olivia Newton-John did capacity
5,500 business.

Glenn Duncan and John Barrett
of Sed-Bar, Los Angeles, who are ac-
tually putting the tour together for
Toyota, emphasize that all Toyota
wants out of the concerts is a link to
the 18-t0-30 marketplace provided
through music.

In each city, a Toyota Corolla car
is being given away in a drawing at
the concert site. In order to partici-
pate, a person must drop a coupon
in a dealership box, but need not be
present at the concert to win the car.

Wood has instructed Sed-Bar that
every possible detail to insure suc-
cess of the Williams® tour must be
adequately covered. In each city, the

BORCHETTA SYMBOLIC

concert is being promoted by an es-
tablished promoter in that area.

Bill Graham and Mike Belkin are
two involved. Promoters detail
where every detail of concert promo
goes. All ad and promo cost is being
covered by Toyota. Tickets are
scaled up to $6.50 for the gigs.

Williams was chosen because of
his crossover possibilities between a
youth and MOR audience. Duncan
says A&M Records’ capability and
willingness in assisting in the concert
promotions was another important
factor.

The six-city effort, if considered
financially feasible by Toyota, will
grow to a 12-city major market tour
next time, Duncan says. Williams’
schedule precluded more than six
dates. Other stops on the Toyota tour
include: Paramount, Seattle, Oct.
31; Community Theater, Berkeley,
Nov. 1; Orpheum, Boston, 6; and
Music Hall, Cleveland, 7. Comedian
Mike Neun is the opening act. Wil-
liams will carry nine musicians.

Like Doctors, Promo Men
Are Becoming Specialists

LOS ANGELES—Mike Bor-
chetta, who spent time promoting
for Capitol, RCA and Mercury and
has been an independent for the past
seven years, says the scene “is all
specialized now. You have to deal in
MOR, rock, r&b, gospel, classical,
jazz, progressive. ...”

Borchetta has confined himself to
three markets—“MOR, West Coast
rock, and Nashville country. I stay
away from real hard rock. I steer

Bradley’s Soul Searching

e Continued from page 5

must have at least one, probably two
solid hit singles for us to come with
an LP. So an artist that might have
had two LPs per year now gets one
and an artist that may have had one
LP per year now gets one every other
year.. This is what [ mean by the re-
cession forcing us to think good
business and helping us fortify pol-
icies we should have been working
with all along.”

Bradley points out that, despite
adverse economic conditions, the
idea of tour support from the Nash-
ville office has been developed over
the past year and has worked well so
far.

“Gary Stewart is the perfect ex-
ample,” he says. “One of our pro-
ducers came up with the idea of sup-
porting a tour for Gary, which is not
a novel idea, but is still reasonably
new in country. Everywhere we sent
Gary his record kept selling and na-
tionally it kept moving up the charts.
We decided, if he keeps rising, let’s
keep him traveling.

“The object, of course, is not to do
this type of thing unless you do have
something to sell.”

What about earlier rumors that
RCA would close its Nashville stu-
dios? “Basically, we were overstaffed
by three people and had been for
several years,” Bradley answers.
“When we let the three people go
and brought in new management, it
was really an efficiency move. I
won’t deny that the question did en-
ter our minds as to whether to close
the studios or not. But we decided
they are a money making proposi-
tion and should remain open. We've
also been bringing in a lot of custom
business.”

Bradley points out that there has
been no reduction in the country

www.americanradiohistorv.com

promotion, publicity or artist rela-
tions staffs due to the economy, nor,
he says, has there been any real re-
duction in sales of product by hit art-
ists. “The big artists are going to sell
no matter what,” he says. “We, like
everyone else down here, were hurta
bit by returns at the beginning of the
year. But that’s levelled off. One
thing that has helped us is the so-
called reverse crossover, such as a
John Denver or Pure Prairie League
moving into country.”

What about variable pricing, in a
time when many feel $6.98 is too
high a list price to ask the consumer
to pay? “I'd be for it in a minute if [
thought it would be passed onto the
consumer,” Bradley says. “But, we
do not issue LPs unless there is a hit
contained. And, with a hiton an LP,
chances are the lower price would
not be passed to the ultimate buyer.
Still, it’s under consideration.”

The RCA Nashville office stili re-
mains almost totally autonomous as
far as budgets and allocations are
concerned, and Bradley believes this
has helped the label move through
the poor economic times reasonably
unscathed.

“We are here and therefore in the
best position to know what's best for
us,” he says, “and the New Y ork of-
fice has been good enough to recog-
nize that. If we are as little as a week
late on a promotion item as simple as
a bumper sticker, you’re not helping
a record one bit. Since we do have
control, we have been on top of
things.

“Economy or not,” he concludes,
“you’ve got to keep going. A record
is not like a bicycle, where you can
get the tires changed. A record lives
three months or so, and if you don’t
have new product and new artists
you may as well stop playing the
game.”

clear of black promotions. I can’t
break a black record on the Coast. I
steer clear of progressive music. I'm
not a long hair. I must be comfort-
able in what I touch.”

The youthful-looking record pro-
moter won’t take certain accounts.
*You have to believe in the record or
the artist. I hate to turn down the
money sometimes, but you have to
do it. Certain artists, even if they’re
not singers, you can handle. I had
Lorne Greene once, and we sold lots
of records. Now I’'m handling Ted
Knight’s album, because he is popu-
lar.” .

Borchetta feels sorry for the
record company promotion man.
“He has to wear all hats—classical,
jazz, rock, soul. You can’t like every
record you're given, so how can you
honestly push it? In a few years,
record companies will have special-
ized promotion men. Even today
they have to have Spanish-speaking
guys in some markets.”

As do other indies, Borchetta
works with several record and pub-
lishing companies. Among his
clients: Glen Campbell, Barbra
Streisand, Marv Hamlisch, Vikki
Carr, Freddy Hart, Loggins & Mes-
sina, Tony Orlando & Dawn, Pat
Boone, Teresa Brewer and Al Mar-
tino.

Borchetta works on referrals,
word of mouth, and reputation.
There are, he estimates, about 15 top
independent promotion men in the
Los Angeles area.

Borchetta, who spent 45 days on
the road last summer, covers every
state by phone. He traveled through
four New England states, New York,
Oregon, California, Nevada and
Arizona. There still has to be the in-
dividual touch, he says. )

Borchetta, after picking up a
record, sends it (single or album) to
the station. “After that my first call
to them is just to call attention to the
record—make sure they got it. A sta-
tion gets maybe 50 records a day. |
call back a couple days later and
give the guy information on what’s
happening with the record in other
markets. I'll call a third and fourth
time. Now I'm asking them to get on
the record.

“I may call 50 to 70 stations on a
record, depending on what the client
pays, and how much coverage he
wants. | can plug several records
with one call.”
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B Blue Note
Breaks Laws!

Out only one month, Ronnie Laws’ “Pressure
Sensitive” is the fastest selling debut album
in the 36-year history of Blue Note Records.

Laws, a former member of Earth,Wind & Fire,
played tenor sax and flute with Quincy Jones,
Hugh Masakela and most recently his brother,
Hubert. His session work has established him
as one of the most sought-after reedmen
in the business.

Now, at only 24, he’s fronting his owr~”
powerhouse band - Pressure. Their very first album,

“Pressure Sensitive, is already a crossover success,
bulletting up all the charts. The first single,
“Always There’, has just been released by
overwhelming popular demand and he’s now
on tour mesmerizing sellout crowds.
We've broken Laws and he’s breaking records.

“Pressure Sensitive’..... PRESSURE SERNSITIVE
by Ronnie Laws. T e I
On Blue Note Pa i
Records and Tapes. / @

h@

A Division of United ArtistsRecords.
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Film Co. Develops 2-Hour
Feature For Discotheques

NEW YORK-Indie-Pix Releas-
ing Corp. of New York has devel-
oped a two-hour disco movie, “Cin-
A-Disco,” for marketing to discos,
that will feature footage of music,
dance steps and deejays from
around-the-world. The company,
which gave birth to the multi-media
“Cin-A-Rock” and “Cin-A-Coun-
try,” will market the movie on a
worldwide basis. Sales negotiations
begin in mid-November.

Bert Tenzer, president of the com-
pany, says this film will be offered to
discos on a one-year contract, and
each week or so, a series of new mu-

Feat Touring

LOS ANGELES—Little Feat, a

new group on Warner Bros. Rec-
ords, has an LP “The Last Record
Album,” tied to a nine city tour.

sical footage will be cut into the orig-
inal.

Although Tenzer would not spe-
cifically state the cost to discos, he
did say that it would cost less for one
month’s use of the film, than it
would for one night of.a live, local
disco band.

Under the terms of each agree-
ment, discos will be supplied with
the film, a projection unit and a
playback screen, in addition to con-
stant updates in film footage.

Indie-Pix has been successful with
its rock and country movies, accord-
ing to Tanzer, with a high gross of
$62,000 for one-week at a theater in
Chicago.

The film will be in stereo with full
hifi sound, accerding to Tenzer, and
he says it will provide a method of
presenting inexpensive program-
ming in which the discogoer can join
in and take part.

WJA Adds To
Its Concert Bill

LOS ANGELES—Phineas New-
born has been added to the roster of
artists appearing at the World Jazz
Assn.’s first annual fundraising con-
cert at the Shrine here Nov. 14.

Already announced are Bob
James, Quincy Jones, Neal Hefti,
George Benson, Stan Getz, Jimmy
Smith, Les McCann and vocalist
Randy Crawford.

Jerome Richardson has put to- -

gether the all-star band which in-
cludes Bud Shank, Ray Pizzi, Lew
Tabakin, Bill Hood, Bobby Bryant,
Snookie Young, Bill Berry, Buddy
Childers, Dick Nash, Britt Wood-
man, Garnet Brown, Maurice
Spears, Don Grusin, John Williams,
Ralphy Humphrey and Mundel
Lowe.

Tickets are scaled from $8.50 to
$6.50. Show is being promoted by
Lou Robin working with WJA offi-
cial John Levy.

October 21, 1975

Mr.

Dear Frank;

Frank Barcelona
Premier Talent
888 7th Avenue
New York, New York

10019

On the slightly rancid Los Angeles evening of June 6,
sandwiched between some effete shrimp, watery avocado
dip and drinks to match, you made a big, big promise.

A sincere and resounding thank you from all concerned
for more than keeping that promise.

Warmly,

Bob Regehr

Warner Bros. Records/Reprise Records 3300 Warner Boulevard, Burbank, California 91505, (213) 846-9090
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Ex-CapEmployeSaysCash

e Continued from page 8

was presented, which Bruckner said
he did not sign because he felt it was
inflated. John Jossey sales vice presi-
dent and a&r executives Mickey
Kapp and Maury Lathower indi-
cated they felt the figure was overly
high, Bruckner said.

Financial brass at Capitol felt “a
floodgate was building” when re-
turns were held back and so in-
formed Khoury, Bruckner claimed,
but Khoury said “it will take care of
itself.” Khoury made similar com-
ments when various executives com-
plained about the problems caused
when reserves were depleted, Bruck-
ner alleged.

Return problems were heightened
when Capitol’s managers of nine
district sales depots ordered heavily
even after significant product allo-
cations because they did not wish to
run out of product, Bruckner stated.

In a memo dated July 10, 1970,
Bruckner said, Jossey informed Don
England, vice-president and general
manager, that “we hold many of our
returns (all that we could get our
hands on) in June in order to salvage
the month. These returns were un-
doubtedly in excess of $1 million.
Most of this is now flowing through
our billing system.”

The report went on to explain that
Capitol, like the industry, had been
hurt during the year by over-esti-
mating the salability of cassette
product. Returns on the “Hey Jude”
album “still haunt us,” Jossey re-
ported, according to Bruckner.
Transcon, then Capitol’s second
largest customer, was in “consider-
able (financial) difficulty,” Jossey
said, Bruckner noted.

Jossey predicted a 25 percent re-
turn for July; 20 percent, August;
and 15 percent in September 1970,
Bruckner said, adding the biggest
LP sales during his tenure was “Ab-
bey Road,” which sold over $4 mil-
lion at wholesale.

According to Bruckner, Khoury
advised him to fill the void between
his estimated forecast and the fore-
cast figure which Khoury said
Brown Meggs, Stan Gortikov and
Sal lannucci wanted by adding $30
million in catalog sales. Bruckner
said he advised Capitol of the dan-
ger in simultaneous release of 8-
track, cassette and LP product at
that time because shortage of hard-
ware cut down on tape sales.

He said he also advised Capitol to
emulate RCA, where he previously
had worked five years in a similar

capacity by producing only four-
color covers in quantity instead of
fully-finished product which was far
more costly in inventorying. An Oc-
tober 1969 report disclosed that 13.1
million units of album product were
over 90 days old, Bruckner said.

Bruckner said he pointed out this
obsolescence figure to Khoury to en-
courage a bigger obsolescence re-
serve. At that time, Bruckner said
Capitol was selling overstock for dis-
tressed price of 75 cents per unit. He
advised Capitol that this hurt cata-
log sales because consumers would
substitute a schlock LP for $1.50 in-
stead of buying an LP at the normal
price.

The Invictus production deal was
considered a “stiff” by some Capitol
executive personnel, Bruckner al-
leged. Documents filed showed the
strongest selling Invictus LP was a
Chairmen Of The Board unit, which
totalled 123,000.

Bruckner was terminated by
Capitol in mid-July 1970. During his
tenure, he received an lannucci
commendation letter for increasing
profits by $262,000 with suggestions
he made, he said. The increased
profits came from $122,000 saved in
a switch from outside to house ad
agency; $104,000 from changing
Seraphim’s price to $2.98 net and
$36,000 from switching to plain in-
ner sleeve on Angel product.

Capitol’s counsel began Bruck-
ner’s cross examination at presstime.

Memphis Scribes
To Name Top Man

MEMPHIS—The Memphis Song-
writers Assn. presents its annual
showcase from 2 to 5:30 p.m. Nov.
16 at the Hilton Inn to name its Best
Professional Songwriter of the Year.

Nominees are: Harold Dorman
for “Mountain Of Love” and “Mis-
sissippi  Cotton Picking Delta
Town”; Danny Hogan and Ronny
Scaife for “Countrified”; Willie
Mitchell, Al Green and Tennie Hod-
ges for “L-O-V-E”; Dan Penn and
B. Carson for “another Woman™:
Red Williams, T. G. Shepphard and
Elroy Kahanouek for “Tryin’ To
Beat The Morning Home”; Russell
Smith for “Third Rate Romance™;
Don Miller and Rick Levantino for
“Take Your Time And Love This
Woman”; Paul Craft for “Keep Me
From Blowing Away” and Charlie

.Owens for “Half A Life.”

Milan Firm Forms Pausa

® Continued from page 5

Cleveland and Alpha in New York
for New York and New England.

Artists in the debut package are
Fabrizio De Andre (an Italian poet),
Maxophone. a pop group; Rever-
beri, a studio orchestral group:
Johnny Sax, a jazz saxophonist and
Piergiorgio Farina, a violinist work-
ing with a studio orchestra.

Bratel says the company believes
this music can be sold in the Ameri-
can market. The one key question
which is unanswered, is whether
Italian Americans will be stimulated
to buy records by Italian groups, es-
pecially ethnic material.

Bratel has to figure out the best
way of marketing this music, with
radio stations which have Italian
programs one obvious outlet.

The three Santo and Johnny LPs
include one film theme, one gold
record compilation and one “clas-
sics” package.

While the emphasis will be on
LPs, Bratel says there are singles in

the can which will be released once
LPs prove successful. One of these
singles acts is called Cappuccino.

There are other singles which run
5-6 minutes long and could be used
for discos, Bratel feels. “But we're
not sure we’ll release them right
away until we get a feel of the mar-
ket.”

Will the label sign American tal-
ent? “That's down the way a bit,”
Bratel answers. Pausa hopes to issue
between 10-12 LPs during its first
year once its initial package is re-
leased. If Italian Americans don’t
want music by Italian acts in Italian
singing traditional Italian songs,
then what? “We’ll have to aim our
future product recording-wise for
the American market.”

Overseas, Casetta has begun lin-
ing up licensees and is already repre-
sented in the Philippines, Singapore,
Germany, Austria and Switzerland.

Working with Bratel here is Jack
Newman who is setting up the cor-
poration. Bratel says the office at the
outset will be run with three people.
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Billboard ON TOUR

a directorydesigned for artists
who tour the U.S. and need easy
access to services like...

.. . Talent Showcase Facilities

. .. Sound and Lighting Facilities

. .. Pholographers

... Limo Services/Chartar Services

... Promoters

. . . Musical Instrument Transfer-Rental-
Sales-Repair

. .. Hotels/ Motels

. . . Publicity/Public Relations Firms

. . . Staging Companies/Costumers/
Wardrobe Designers

... in 40 major markets in the continental
United States!

A guide providing the touring artist with
everything he needs when he’s cn the road.
Why not travel with artists when they’re
ONTOUR? Contact your iocal Billboard
account executive for details:

AD DEADLINE:
November 7

ISSUE DATE:
December 20

LOS ANGELES:

™ Steve Lappin/Harvey Geller
Joe Fleiscman/Bill Moran

9000 Sunset Boulevard

A, Calif. 90069

213) 273-7040

NEW YORK:

Ron WittmansFon Carpenter
Norm Berkowitz, Mickey Addy
1 Astor Plaza

New Yzrk, N.Y., 10036

:212) 764-7300

CHICAGO:

Bill Kanzer

150 Nz.. Wacker Drive
Chcago, ili. 60606
(312) 236-9818

NASHVILLE:

John McCartney

1717 West £nd Ave.. #700
Nashviile, Tenn. 37203
(615) 329-3925
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NRBA a Thorn In Side
Of NBA:; Friction Evident

LOS ANGELES—With the NAB
claiming that radio and TV are
“inextricably entwined,” there is still
a growing faction of radio broad-
casters fighting for total separation,
notably, the fledgiing National Ra-
dio Broadcasters Assn.

The NRBA, quite frankly, has be-
come a thorn in the side of the NAB.
One NAB top executive a few weeks
ago made the statement in public
that three people and a mimeograph
machine, referring to the NRBA, do
not make an association.

The NRBA, however, continues
on its way—getting involved in proj-
ects in Washington in direct con-
frontation of the NAB. For example,
the NRBA argued for separate k-
cense renewal bills for radio apart
from TV; the NAB had campaigned
for a combination.

So much has the NRBA become a
problem to the NAB that Vince
Wasilewski, president of the NAB,
said in a speech before Missouri and

KQIV’s Remotes

PORTLAND, Ore.—KQIV, a
100,000-watt quad matrix station, is
now broadcasting a remote five
nights a week from Peter’s Habit, a
leading disco lounge. The show is
broadcast live 10-11 p.m,, says sta-
tion director Roy Jay.

By CLAUDE HALL

Hlinois broadcasters recently that ra-
dio and television interests are
“inextricably entwined” and the
NAB is well equipped to represent
both for the good of all.

In previous times, he wouldn’t
have had to make such a statement.
Wasilewski claims that “when ra-
dio’s problems are unique, they are
separately handled at the NAB.”

Robert G. Herpe, chairman of the
board of the NRBA. felt called upon
last week to send out an open letter
to the radio industry. In essence, he
was denying widespread rumors that
the NRBA would weaken the lobby-
ing effect of radio overall on Capitol
Hill. “Let me state the goals and con-
cerns of the NRBA are only to pro-
mote a stronger and more effective
radio industry. We seek to cooperate
with the NAB, or any other organi-
zation, in any and all efforts that
may be beneficial to radio.”

Herpe further states: “The NRBA
will rifle-in on specific target needs
that are not receiving proper atten-
tion.” This, naturally, is an allusion
to the NAB not treating all that it
should on behalf of radio.

Many broadcasters have not been
harkened to at the NAB level. A few
years ago when Bruce Johnson, then
president of the RKO Radio chain,
raised some static, the NAB tried to
pacify him by placing him on a com-

mittee. He was pacified, but not
daunted.

And the same can be said for
many general managers in radio
who feel—privately for some time
and publicly more and more—that
the NAB is not doing enough for
them. Wasilewski, in his St. Louis
speech, pointed out that the NAB
has a radio re-regulation committee,
a small market radio committee, a
radio information office committee.
a radio code board, and a 29-mem-
ber radio board of directors. “The
most difficult single task involved in
representing broadcasters in Wash-
ington,” he said, “is achieving unity
among them, to draw people to-
gether and develop a position in the
common interest which a majority
can support.

“A trade association cannot func-
tion unless it has the support of a
strong majority of its members . . . if
the industry is divided, then a trade
association goes into battle with a
squabbling, disorganized army, and
it is almost inevitably fated to lose.

“There comes a time when the
maverick who refuses to make any
concessions and believes only he is
right becomes a liability.”

The maverick, of course, is the
NRBA.

And Herpe states, “We intend to

(Continued on page 30)

I from the files of APRO

NOW IN SYNDICATION

lately exploring this very popular subject.
each year, and UFO REPORT brings you these fascinating, factual stories in a feature

your listeners will becom: All UFO REPORT programs are based on facts

society of scientists devoted té

g]ued ‘to.

Are we the on'ly planet inhabited with life? Dozens of movies and books have appeared

Thousands of UFO sightings are reported

Phenomena Research Organization), an international

SN
) ats‘s one commercial for Ioc:at ;ales *Customized for each

yfit ?’Prlced for ‘indlﬂdl@

e g‘larkets
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study of UFOs wnth representatives in 47 countries.

~ Strange things are happemﬁé in bdr skies, MUFO REPORT is the first radio feature
~ to raise these questions and d&hve'r ﬂ1e fant.s from 'tﬂ'e APRO files.

aEach program acﬁlf

T

. Aleo }xvallabié Tﬁeﬁm Sbﬁ, a 1 hour special.

“

For availability of UFO REPORT in your market, call DarQ\'i:n Lamm®
Creative Radio Shows / 9121 Sunset Bivd. / Los Angeles, CA"90069 / (213) 276-5022
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KALO photo

RECORD BREAKER—Bob Shivers, Little Rock, Ark., air personality, shoots
down the Guiness Book of Records sleepless on-air radio show with 216
hours. He went on the air Oct. 6 and did not sign off until noon Oct. 15. The
stint earned more than $12,000 for the United Negro College Fund. If ap-
proved, his feat will be recorded in the next edition of Guiness. The old record
listed 208 hours. Shivers is program director of KALO; he did the show from
the display window of a local record store.

New Firm Inspects,
Analyzes Stations

WINSTON-SALEM, N.C.—A radio station inspection and analysis service
has been formed under the corporate umbrella of Broadcast Specialists Inc.
First customer is the Georgia Assn. of Broadcasters and Broadcast Specialists
is already negotiating with other state radio associations.

Broadcast Specialists is headed by George Curtis, a former investigator for
the FCC. Main purpose of the new firm is to help radio stations uncover poten-
tial violations before the FCC does, thus avoiding possible fines or even the

loss of the broadcast license.

Serving as legal consultant to BSI is Gary S. Smithwick, a Washington at-
torney who spent several years with the FCC and, prior to that, was an air per-
sonality. Cliff Bond is also a consultant to BSI. Curtis is a former radio station
manager and served with the FCC more than 12 years as a senior investigator.

WAUK Into
Country, But
By Slow Fade

WAUKASA, Wis.—WAUK, an
MOR station here on the AM dial, is
using a slow fade to segue into a
country music format, according to
president Earlene Stebbing and vice
president Paul Stebbing, director of
operations.

Ms. Stebbing and her son have
owned the two stations, WAUK-
AM-FM, for the past month. Atone
time, they owned WCLR in Evans-
ton, I11,, which they builtin 1961 and
operated until selling to Bonneville
Broadcasting in 1970.

M:s. Stebbing is still on the WCLR
board of directors and Paul has been
occupied with engineering duties at
Bonneville Broadcast Consultants, a
radio syndication firm, New York.

The FM side of WAUK now pro-
grams beautiful music; the call let-
ters will be changed but the format
will be retained.

Paul Stebbing expects the AM
side will*be totally country for-
matted in about a month. He started
phasing in country records into the
format a few weeks back. The AM
station is 10,000 watts; the FM is a
class B operation.

Testing Service
At Mutual Network

WASHINGTON—Mutual Radio
Network has introduced a new per-
sonnel testing service for affiliated
stations, according to executive vice
president Gary J. Worth. Actually,
the network has endorsed the Mar-
keting Survey and Research Corp,,
Princeton, N.J., and network sta-
tions get a 20 percent discount. Th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>