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At CES:

Inventory,

Fair Trade Hot Items

By STEPHEN TRAIMAN

CHICAGO-—Although the con-
sumer electronics industry thus far
has escaped the worst of the current

Societies Vie For
U.K. Membership

By IS HOROWITZ

NEW YORK-—Competition be-
tween ASCAP and BMI to woo Brit-
ish publishers and writers, usually
conducted with behind-the-scenes
restraint, has surfaced into the open
as a result of disputed claims on the
relative benefits of affiliation with
one as against the other.

recession, a number of key factors
make the balance of 1975 a big ques-
tion mark as a record anticipated
turnout of 40,000-plus converge
here for the four-day CES that
opened Sunday (1) at McCormick
Place.

Divergent opinions on whether
the economy actually has “bottomed
out,” the approaching end of fair
trade price maintenance for major hi
fi lines. the inventory crunch that
continues to leave distributors and
rep firms in the middle between
manufacturer and retailer, and a
relative scarcity of really “new”
products are just some of the ques-
tions facing every segment of the in-

Nader Slots Pre-

‘Disco Party’
Into Canada

By JIM MELANSON

NEW YORK —Richard Nader,
well known for his rock 'n’ roll re-
vival shows, is jumping on the disco-
theque bandwagon with a produc-
tion billed as the “World’s Biggest
Disco Dance Party,” now scheduled
for the 15.000-seat Montreal Forum

June 20.

In addition to eyeing a potential
$97.500 gross for the date. Nader is
also looking to pitch the arena
disco/concert concept to some 15
major halls around the the nation in
the hope of putting together a na-
tional tour.

Representatives from such arenas

"2 Recordings

Ruled Protectable

By RADCLIFFE JOE

NEW YORK-—A federal district
judge in Detroit has substantially
strengthenced the Justice Depart-
ment’s contention that unauthorized
duplication of sound recordings
made prior to Feb. 15. 1972, are ille-
gal.

U.S. District Judge Philip Pratt
has ruled that since there were no
Michigan statutes which touch the
case, whatever protectable interests
the plaintiffs possess must arise out
of common law.

Pratt ruled that record labels and
acts may pursuc a civil action under
the federal copyright act for unau-

S0, OS Backers
Aim At Jukehox

NEW YORK-The SQ and QS
matrix camps are taking basically
different approaches to fill the quad
singles void in the 4-channcl juke-
box market. ‘

But both have the same goal of
providing the necessary software
and sound quality that will justify
the quarter play vital to the industry.

At QS, Sansui is committed to get-
ting its entire family of labels, as well

(Continued on puge 14)  dustry.

FEELINS'. They can sure make you feel it! Loretta Lynn and Conway Twitty
share in making Feelins' an anticipated hit single (MCA-40420) and for
sure a chart album (MCA-2143). Conway & Loretta’s album also leads
MCA Records *‘Travlin' Country” into full gear. Check with your MCA rep
about this new program and a Datsun could be won. (Advertisement)

(Continued on pugé 50)

(Continued on page Y4)

Artists & Business Blend
At Talent Forum In L.A.

Mexican Union Fights
TV Background Tape

By MARYV FISHER

MEXICO CITY-The musicians’
union is in the midst of a crackdown
on musical tapes being utilized as
background for video commercials.
Either local players will be compen-
sated via displacement pay (such as
is invoked by certain crafts in the
movie industry) or there will be
more doors open for them with a
stepup in such local recording activi-
ties, the union says.

Hardest hit with the change in
policy is Televisa. the main national
video network, which recently
signed a pact to include more Mexi-

{Continued on page 94)

By NAT FREEDLAND

LOS ANGELES—With close to
250 advance registrants and an all-
star line-up of live-entertainment-
business speakers, Billboard’s First
International Talent Forum opens
Wednesday (4) at the Century Plaza
Hotel here as a bold music industry
experiment that has won instant ac-
ceptance.

As recently as January of this
year, the Talent Forum existed only
as a concept under discussion at ex-
ploratory meetings among Billboard
staffers. The across-the-board coop-
eration from the entire range of mu-
sic industry leaders—from the very
first phone calls inviting such major
figures as Bill Graham and Doug
Weston to join in the planning com-
mittee—was “unprecedented.”

(Continued on page 30)

(Continued on puge 14)

(Continued on page 12)

TODD RUNDGREN, whose career stretches from The Nazz (circa 1968)
to Todd Rundgren’s Utopia (circa 1974), from such singles as “Hello It’s
Me" and “1 Saw the Light” to such albums as Something/Anything? and
A Wizard, A True Star, from producing Grand Funk to producing Fanny,
brings forth his brand new Initiation (BR 6957) this very month on Bears-
ville records and tapes. It includes “Real Man.” (Advertisement)
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General News

Reggae In
An Upsurge
Following
A Dull Lull

Mango, For One, Will
Prep, Promote 4 LPs

By BOB KIRSCH

0
g
& ~

LOS ANGELES—Though the widely pre-
dicted reggae boom of several years ago failed
to materialize, there now appears to be more
legitimate activity within that musical format
than in any prior period—with most of the ac-
tion coming from Shelter Records, Island Rec-
ords and Mango, the all-reggae label owned
by the principals of the two companies.

Within the next year, Mango (distributed by
Island in this country and Canada), will re-
lease four LPsin a “This Is Reggae” series. The
series will feature a number of artists on each
LP (this is the way most reggae albums are re-
leased in Jamaica and overseas) and carry a
suggested retail price of $4.98.

Shelter publishing head Don Williams and
Simon Miller-Mundy, Shelter head of a&r in
Tulsa, will leave for Jamaica later this month
to begin gathering material for the sets. Some
material is already available through “Feelin’
High,” a three-LP direct mail reggae package
handled by Columbia House but put together
in conjunction with Shelter.

Mango was initially formed several years
ago by Denny Cordell of Shelter and Chris
Blackwell (pioneer of popularizing reggae in
England) of Island. A number of singles were
released in 1973, as well as the soundtrack al-
bum to the Jimmy CIiff film, “The Harder
They Come.” The label was recently reac-

tivated with the release of a single by Augustus
Pablo.

Mango will also release an LP shortly by
Toots & The Maytalls, one of Jamaica’s pio-
neer reggae groups. The band still has no per-
manent label here, with the upcoming set in-
volving a master purchase.

In other current activity in the reggae mar-
ket, Bob Marley & The Wailers, probably the
most famous reggae group, are on the Bill-
board LP charts for the first time at 160. The
group is also set to tour this country shortly,
covering major cities. Toots & the Maytalls are
also reportedly readying a tour for the fall.

The soundtrack to “The Harder They
Come,” now nearly three years old, was re-
turned to the charts recently for eight weeks.
Island also recently issued a reggae sampler.
“This Is Reggae Music.”

A number of artists, including Johnny Nash,
Eric Clapton, Barbra Streisand, Johnny Riv-
ers, Paul Simon, John Sebastian and Herbie
Mann, have cut successful reggae product in
the past, and several artists are currently on the
charts with reggae oriented material.

Clapton’s latest LP features a good amount
of reggae, and Leon Russell has included a
reggae cut on his latest LP. Peter Tosh of the
Wailers is cutting an album in Jamaica under
the direction of Carl Raddle, who has been an

instrumental part of most of the Clapton tours
and albums. Basic tracks were cut in Shelter’s
Tulsa studios.

A number of reggae stations have sprung up
around the country, particularly in major met-
ropolitan areas like New York, Boston and
Cleveland. Even though most of the stations
program for only several hours a day, the fact
that they are programming at all is encour-

-aging to most involved in reggae. A number of
ging 28

retail outlets specializing in reggae have also
sprung up, with Brooklyn one of the prime
spots. Several American groups are also per-
forming reggae, with one, the Black Eagles,
having the lead cut on the Columbia House al-
bum.

While the reggae flow is not an over-
powering one, it is steady. The influence is felt
on a great deal of hit product and Jamaican
artists are slowly gaining more respect here.

The first TV-direct mail package (the Co-
lumbia House one) is currently being tested in
a number of areas and the import business in
reggae continues to be reasonably strong.
Johnny Nash, who scored so heavily with his
“I Can See Clearly Now” reggae cut several
years back, reportedly has returned to strong
reggae material for his next Epic album, and
Taj Mahal is doing more reggae in his stage act.

Reggae rocks on.

House Subcommittee

Label Sales

Moves Jukebox Study

By MILDRED HALL
WASHINGTON—Hearings on the jukebox issue by Rep. Robert W. K as-
tenmeier’s subcommittee working on copyright revision bill H.R. 2223, have
been changed to Tuesday (3). An unexpected House Democratic caucus call
for Wednesday (4) compelled the shift from that day, according to subcom-

mittee counsel Herbert Fuchs.

The rest of the June schedule of
the House judiciary subcommittee
on courts, civil liberties and the ad-
ministration of justice. which han-
dles copyright matters, calls for
hearings on the cable TV issue June
11 and 12. Argument on the revi-
sion’s proposed 3-cent statutory rate
under compulsory licensing, which
permits anyone to record copy-
righted music once a negotiated
recording is made, will be heard
June 19.

On July 9, a hearing will be held
on Rep. George Danielson’s (D-
Cal.) bill to establish performance
royalty for copyrighted recordings
(made on or after Feb. 15, 1975).
The record performance right was

(Continued on page 14)

This is another in a continuing
series devoted to various facets of the
industry and how each is facing the
state of the economy.

LOS ANGELES—Errol Dolphin,
manager of the Dolphins of Holly-
wood retail chain says business has
dropped 50 percent since June 1974,
but customers are buying more LPs.
By 50 percent.

“The economy crisis has hit us,
and we were forced to cut back our
personnel. We are now operating
with 18 people as opposed to the 26
that we had on staff last year,” ex-
plains Dolphin.

Dolphins has in the past been con-
sidered an outlet for singles, “but,”
Dolphin says, “our album sales have
increased over 50 percent, and we
are now regarded as an album chain.

“We find that more of our custom-
ers are listening to album stations,

Set Radio Forum
Regional Judges

By CLAUDE HALL

LOS ANGELES—The awards
committee of the eighth annual In-
ternational Radio Programming Fo-
rum, to be held Aug. 13-16 at the
Fairmont Hotel in San Francisco,
has finalized the regional judges in
the competition for air personality of
the year as well as the final judging
chairmen for special categories.

In addition, a ballot—which al-
lows radio station personnel and
others to vote on the annual Record
Promotion Man Of The Year—is in-

(Continued on page 17)

yoccsssssn Business And The Economy.

LP Sales Rise 50%
At L.A.’s Dolphins

By JEAN WILLIAMS

such as KAGB and KJLH, this is
one reason for the upsurge in album

sales.
“Another reason, as we are told by
our customers, is that the records are
(Continued on page 12)

HORIZON

LOS ANGELES—A&M has offi-
cially announced its new Horizon
Series jazz line, as forecast in Bill-
board’s Inside Track May 24. Hori-
zon will be based in A&M’s New
York office. Preliminary plans are
for about 12 album releases an-
nually, to be list-priced at $5.98. The
line intends to avoid ultra free-form
avant-garde or crossover rock-ori-
ented jazz.

Helming Horizon is John Snyder,

JAZZ

To $2.2 Bil

NEW YORK —Manufacturers’
sales of disks and tapes were up 9
percent in 1974 to a record $2.2 bil-
lion at suggested list price, but unit
sales were down about 0.4 percent to
594 million, according to figures re-
leased by the RIAA.

Prerecorded tapes outpaced com-
bined LPs and singles in both dollar
and unit sales percentage gains, in-
creasing their market shares in both
areas.

Although the over-all industry

(Continued on page 10)

Vidisk Lending
Program Mulled

By RADCLIFFE JOE &
STEPHEN TRAIMAN

NEW YORK-—Philips/MCA is
looking at the feasibility of some sort
of “lending” program, whereby soft-
ware for their joint-venture video-
disk system could be made available
“ata modest cost,” through public li-
braries across the country, according
to Robert Cavanagh, vice president,
North American Philips Corp.

Cavanagh feels that a project like
this could be much more acceptable
than a conventional type of disk
rental program which has “all sorts
of inherent problems,” not least of
which is adequate policing of the
program.

Cavanagh also suggests that in the
case of videodisk systems, a library-
type “lending” program is particu-

(Continued on page 49)

By NAT FREEDLAND

formerly assistant to Creed Taylor at
the CTTlabel. In charge of merchan-
dising is Mel Furman, the director of
A&M’s New York office and previ-
ously the merchandising boss of
UA’s Blue Note jazz label.

“The Horizon Series concept is to
present sophisticated contemporary
jazz in the best production and mer-
chandising package possible,” says
Snyder. “We do not intend to sim-
plify or water down our product in

Public Broadcast
Fee Too Low—BMI

By ROBERT SOBEL

NEW YORK —Broadcast Music Inc. (BMI) is pressing for a higher blanket
fee in the first year than the $300,000 proposed in a pact being negotiated be-
tween the music licensors and the public broadcasters.

Ed Cramer, head of BMI, calls the
fee totally inadequate and dam-
aging. He says that the proposal “is
so low that the practical effect is
worse than no payment at all and
would force BMI and the others in-
volved to subsidize the use of music
over public facilities—something no
other suppliers of goods or services
are asked to do.”

In a letter addressed to Tom Bren-
nan, Senate copyrights subcom-
mitiee counsel, in advance of a meet-
ing on the issue in Washington on
May 28, Cramer said that in the
agency’s view “only one issue sepa-

rates us and the public broadcasters
and that is money.”

This view differs widely from that
expressed by ASCAP, SESAC and
the Harry Fox Agency, other groups
participating in the negotiations.
The main issue, according to these
agencies, is a disputed arbitration
clause (Billboard, May 31). BMI had
been reportedly in agreement that
this issue is the major stalling point
in negotiations.

Cramer also states that the ration-
ale of the public broadcasters in sup-

(Continued on page 8)

Phonogram-Phonodisc Folk
Meet, Chart Distrib Plans

By ANNE DUSTON

CHICAGO—A three-day na-
tional conclave of Phonogram/Mer-
cury regional marketing managers
provided an opportunity for over
200 personnel from both Phono-
gram and Phonodisc, Inc., to meet
and discuss the new distribution
agreement between the two firms,
both owned by Polygram, Inc. (Bill-
board, May 17.)

According to Lou Simon, vice-
president, marketing for Phono-
gram, the move is consistent with a

A&M Tees New Series With
John Snyder As N.Y. Chief

order to cross over to a wider pop
market. Instead, we hope to widen
the jazz market by creative merchan-
dising and packaging at the high
level of taste and quality that has
traditionally been associated with
A&M.”

No artists have been signed to
Herizon yet and there are no plans
to release any old jazz masters in the
A&M vaults or to buy overseas mas-
ters.

changing marketing scene in which
large companies with conglomerate
aspects move toward their own dis-
tribution organization.

Phonodisc also distributes Pol-
ygram-owned Polydor/MGM and
DG, and with the termination May
15 of an agreement with United Art-
ists, brings only family-owned labels
under Phonodisc distribution. Da-
vid O’Connell, president of Phono-
disc, asserts: “There is no policy de-
cision that we do not want third par-
ties in the Phonodisc family. It hap-
pens to be the situation at the
moment.”

In addition to various audio/
slide/film presentations on current
pop, country r&b and classical prod-
ucts as well as a look at upcoming re-
leases, members of both firms spoke
on subjects from a&r to marketing.
Speakers included David O’Connell,
Lou Simon and from Phonogram/
Mercury: Jules Abramson, vice
president, sales; Stan Bly, vice presi-
dent, promotion; Charlie Fach, vice
president, a&r; M. Scott Mampe,
vice president, classical; Mike

(Continued on page 8)
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3-Pronged Campaign Accelerates RCA’s Intl Profits

See Stiff Piracy Act
In C’right Legislation

By MILDRED HALL

By STEPHEN TRAIMAN

NEW YORK-—Exceptionally
high foreign sales in 1974 that ac-
counted for 45 percent of total busi-
ness for RCA Records are a direct
result of fast returns from a three-
pronged attack by division vice pres-
ident Bob Summer.

Since taking over the job in Au-
gust 1973 after 19 years with the
company, Summer rapidly imple-
mented these triple goals:

® To determine those markets
where RCA didn’t have a subsidiary
and could support an operation,
with several close to being firmed.

® To support existing and new
subsidiaries, particularly in Ger-
many, France and the UK.

® To establish licensing relation-
ships in territories where RCA had
no prior arrangement, such as recent
deals in Iran, German Democratic
Republic (East) and Nigeria.

With full backing from label pres-
ident Ken Glancy, Summer has
been able to produce a figure cited
at the recent RCA Corp. stock-
holders meeting by president An-
thony Conrad as “counterbalancing
the domestic problem of high unem-
ployment among young people who
make up the largest segment of
record buyers.”

Admitting that everything came
together quickly last year, Summer
notes these reasons to support the
gains:

o Startup in Germany, the
world’s third largest market, in early
1974.

® Increased penetration in
France, the fifth largest mart.

® Maturing of operations in the
UK., Australia, Brazil and Spain.

® An outstanding year in the
“backbone” companies of Italy,
Mexico and Argentina.

“The philosophy underlying these
gains has been the reliance on
proven marketing skills and the in-
troduction at the managing direc-
tor’s level of a number of proven
marketing managers,” he empha-
sizes, “virtually all native industry
people who know their respective
markets well.”

One important result of those
various marketing successes has
been to provide the opportunity to
attract and then merchandise local
repertoire as well as core RCA mate-
rial.

“To date we've not had significant
success in charting the product from
our network abroad in the U.S.,” he
admits. One notable exception is Ja-
pan’s Isao Tomita, whose electronic
“Snowflakes Are Dancing” reached
the top 50 in Billboard’s Top LPs
and top five on the classical chart
with over 200,000 copies sold. “And
it looks like his new ‘Pictures At An
Exhibition’ may do even better.”

Other companies in the RCA net-
work have received significant sup-
port from such U.S. generated mate-
rial as the David Bowie catalog,
John Denver, Lou Reed, Perry
Como and Elvis Presley. And RCA
International also has had good suc-
cess merchandising TK products
around the world, with George
McCrae’s “Rock Your Baby” one
prime example.

Other “crossover” from one coun-
try to another includes the No. 1
German disk by Sweet from Eng-
land and the top Brazilian disk by
Junior from Spain.

Country success is highlighted
particularly in the UK., Australia
and South Africa by artists like
Charley Pride, Chet Atkins, Dolly
Parton and Jim Reeves.

In Europe and Japan the RCA op-
portunity is enhanced significantly
by the Red Seal catalog and newly
acquired distribution rights to the

(Continued on puge 94)

RUNS 2 YEARS

AFM Members OK Binder
Covering Radio, TV Ads

NEW YORK—American Federation of Musicians members have ap-
proved a new contract covering their services on radio and television commer-
cials. .
The vote, 637 to 188, comes after union negotiators and the joint policy
committee of the Assn. of National Advertisers/American Assn. of Advertis-
ing Agencies had announced tentative agreement on May 2.

The contract, which is for two years, retroactive to May 1, focuses on the
areas of re-use, new use and dubbing. For dubbing, new use or re-use, a fee
amounting to 62.5 percent of the applicable scale will now be paid, as opposed
to a previous payment of 50 percent.

Other changes involve an increase in health and welfare payments; pay-
ments for foreign use is now limited to 12 months without additional pay-
ments. Payments had been for an 18-month period. In addition, leaders and
contractors and orchestrators receive double the listed rates for foreign use,
and commercial announcements not exhibited for two years or more may only
be shown upon payment of full scale in effect at the time of reactivation.

Live Attractions Light Up
The Los Angeles Grove

LOS ANGELES—The Grove will The Grove, formerly the Coconut

go ahead with live talent, despite the
pullout by Howard Rumsey. Milt
Handman, who is leasing the night-
club from the Ambassador Hotel,
has hired Jim Gosa of KBCA to
book attractions and the opening act
is Stanley Turrentine June 17, 18, 19.
He will be followed by Les McCann,
June 20-22.

The club will expand out of a pure
jazz policy, with the Ike and Tina
Turner Revue slated for the July 4th
weekend, according to Jack Schny-
der who is handling merchandising
for the room.

The club will operate with a $3.50-
$4.50 admission with drinks selling
for $1.25 and $1.50. There will be a
one drink minimum per show and
the audience may stay for both
shows.

“There will be no reservations, no
tuxes,” says Schnyder. Seating ca-
pacity can run from 600 to 1.200.
Schnyder says he is talking to labels
about packaging ads for three-day
runs. The labels will, of course, then
participate in costs of advertising
and promotion.

Tee Fatsby Contest

NEW YORK-Winner of “The
Great Fatsby Look Alike Contest”
will win a date with Phantom Rec-
ords’ Leslie West, currently on tour
with his own band following release
of the new LP. Put together by RCA,
which manufactures and distributes
Phantom, the unique promotion will
run in over 30 markets with partici-
pating radio stations promoting
West, the album and where appli-
cable, the live dates, inciuding New
York on June 1.

CRAIGO AT
NARM MEET

NEW YORK-—Jack Graigo, CBS
Records vice president of marketing,
will keynote the first annual NARM
Retailers conference to be held June
9-10 at the Hilton Hotel in Phila-
delphia.

It’s understood that Craigo’s ad-
dress, which is planned for the din-
ner on June 9, will focus on the rela-
tionship between the retail
merchandiser and the label in
breaking a new artist and in taking
the artist to new levels in the indus-
try. He will also discuss inventory
levels. A question and answer period
will follow the talk.

Grove, has been closed for over two
years. At one time it was the town’s
most prestigious nightclub.

Ethnic Packages
At Cleveland’s
90,000-Seater

By JOHN SIPPEL

LOS ANGELES—Giant special-
market package shows, composed of
top names from ethnic and minor-
ity-oriented record music, will build
the 90,000-seat Cleveland Stadium
into a summer community center.
That’s the two-year plan of Art
Modell, dynamic president of the
pro football Cleveland Browns and
the Cleveland Stadium Corp.

Modell has his second extrava-
ganza slated for Sunday, July 27,
when he presents the largest black
gospel cast ever assembled any-
where at the huge lakefront arena.
Modell previously announced the
Great Lakes Polka Festival, a 10-

(Continued on page 30)
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WASHINGTON—According  to
all indications last week, the copy-
right revision bill $.22, soon to be re-
ported out of the Senate copyrights
subcommittee, will again contain the
stiff prison sentences for record pi-
racy originally proposed by subcom-
mittee chairman Sen. John L.
McClellan, but reduced in an in-
terim bill passed last year by both
houses.

The McClellan subcommittee,
which has been marking up the
present revision bill, reportedly has
voted to restore the three-year max-
imum penalty for first offenses in pi-
racy of copyrighted recordings, and
a seven-year maximum for willful
repeaters. The maximum fines re-
main at $25,000 for a first and
$50,000 for repeated offenses.

The higher prison sentences origi-
nally proposed by Senator
McClellan were lowered to facilitate
passage of an interim antipiracy and
copyright extension bill last year.
The Senate at that time acted to ac-
commodate House Copyrights Sub-
committee chairman Rep. Robert
W. Kastenmeier’s strong preference

for one- and two-year maximum
penalties.

In the present revision bill, word-
ing of the compulsory licensing sec-
tion 115, on recording music, makes
it clear that the provision does not
apply to unauthorized duplications
of another’s recording-only to the
making of a new recording, on pay-
ment of the 3-cent mechanical roy-
alty. The wording was put in to ex-
press Congressional intent,
subcommittee spokesmen point out,
but whether it can be applied to un-
authorized recordings claiming le-
gality under the 1909 compulsory li-
censing section, predating passage
of this bill, may be a matter for court
interpretation.

On the jukebox issue, the subcom-
mittee reportedly has again pro-
vided for a review of the $8 music
performance royalty rate by the
Copyright Royalty Tribunal to be
set up in the revision bill. The tribu-
nal review of jukebox rate was killed
during a floor battle in the Senate
passage of its revision bill S.1361 last
year.

__Executive Turntable |

Si Mael is appointed to the newly created post of financial vice president of
ABC Records. He was previously with Musical Isle of America and, for a time,
general manager of Polydor Records, New York. . .. Moving over at 20th Cen-
tury Records to vice president and national promotion chief from his recent
stint as vice president, country operations, for the label is Paul Lovelace. Same
label has set Irving Woosley as country promotion boss and Lynn Schultz as
country sales chief, both working out of Nashville.

* K %

Capricorn Records in Macon has hired Keith Crossley as art director. Da-
vid Young, director of sales, will transfer from Macon to Burbank and Phil
Rush takes over as director of West Coast promotion. Merlin Littlefield be-
comes Capricorn’s national country promotion director; Drew Nugent is
named director of East Coast promotion. . .. Eddie Martinez has resigned as
West Coast professional manager of the New York Times Music Corp. to
found his own Jerami Productions in Los Angeles.

* K

Maria Polivka named Western region country music promotion manager
at RCA Records. . . . Dr. William Lee, dean of the University of Miami School
of Music appointed editorial consultant to Hansen Publication’s jazz and clas-

sical divisions. ... Ed Kelleher named manager of press and public informa-
tion for Polydor Inc. Prior to this he served as publicist for Melanie.
*  x &

Jill Kaufman named assistant to M. Scott Mampe and Nancy Zannini
named director of publicity and artist relations for the classical department at
Phonogram/Mercury Records. . . . John F. Langlois, former Southeastern dis-
trict sales manager with Music Isle in Atlanta, has joined the Atlanta branch of
ABC Records and Tapes as sales manager. At one time he was branch man-
ager for Handleman in Atlanta. ... Donald Schroeder promoted to senior
acoustical design engineer, and Al Hotwagner named to newly-created posi-
tion of director of marketing services at Jensen Sound Laboratories, Schiller
Park, Il. . .. At Panasonic, Tim Yakasugi has succeeded Cal Shera as general
manager, special products division, which includes automotive products and
car stereo.

*  x

Brian Shannon and Bud Neer are set as new vice presidents of Newcraft
Inc., a subsidiary of Telecor Inc., importer and marketer of Panasonic elec-
tronics. . .. Don Anti has resigned as national promotion director of Chelsea
Records in Los Angeles. . .. New vice presidents at Hal Leonard Publishing
Co. in Milwaukee are Keith Mardak, Art C. Jenson and A.R. “Wally” Waldorf.
... Mitch DeWood joins the Tropicana Hotel, Las Vegas, as entertainment di-
rector, shifting over from the Aladdin where he held a similar post. DeWood
succeeds Alan Lee. . . . Dave Anthony set as director of artist management at
ASI Records, Minneapolis.

* * *

Phonogram/Mercury Records weilcomes Donna Lee Halper as East Coast
a&r director. Her background is radio. . .. Paul Shefrin joins Gemini Artists
Management Ltd. and will operate in the college and concert area of the
agency. ... The correct title of Steven Baker’s new position with Elektra/Asy-
lum/Nonesuch Records in New York is press relations representative. . ..
Mark Stern is promoted to vice president in charge of East Coast operations at
Levinson Associates in New York. ... Solters & Roskin Inc., names Monroe
Friedman senior vice president, West Coast operations. . . . Stacye Kasee Rich-
mond, in Los Angeles, moves into the post of artist relations and promotions
manager of Sal/Wa Records. She formerly was with Sussex Records

* -
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Introducing
a man who should be no stranger to you.

| I—
I

For years you've been
listening to his hit songs like
“Hello Walls;” “Crazy”and
“Funny How the Time Slips
Away,’ recorded by just
about every singer from
Patsy Cline and Ray
Price to Stevie Wonder
and Sinatra. He's en-
shrined in Nashville's
Hall of Fame, and was
voted Top Male Vocalist
by the Lone Star State’s
music standard,
Buddy Magazine.

Willie’s phenomenal
rise in popularity, as
an artist in his own
right, has been docu-
mented by rave reviews
in the L.A.Times, New
York Times and Esquire’s
“100 Heavies as well as
by SRO crowds at his
concerts. His legendary
Fourth of July Picnic
last year drew 50,000
fans, and this year’s
event is expected to
be even bigger.

On Columbia Records and Tapes.

& ) I
Willie Nelson. =

We're proud to welcome
Willie Nelson to our label.
And we're confident

that his new album, “Red
Headed Stranger]’ with
spare original stories

in song, brilliantly given
life by Willie’s pure, strong
voice, will introduce his
superb talent to even
more fans.

& “COLUMBIA [ MARCAS REG © 1975CBS INC
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General News

MOBILE DISCO

NEW SMYRNA BEACH, Fla.—It is the disco-
theques in New York and Los Angeles that grab the
national publicity, but here in Volusia County near
Daytona Beach a man named Murray Pendleton in-
sists that his mobile Million Dollar Bandstand is not
only the most spectacular in the nation but also the
first—on wheels.

“We constructed our disco back in 1968 in the Pend-
leton garage,” he says, “and we've been in continuous
operation ever since. Year by year we have upgraded
our equipment—I designed it all myself.

“We are booked up into June 1976. Every year we do
20 or more free gigs for various community organiza-
tions. And through the years I've worked out deals with
merchants so that we can give away soft drinks,
McDonald’s hamburgers, trophies, blue ribbons, al-
bums and singles. Sometimes we distribute pizzas and
steaks to dancers as prizes.”

Pendleton’s Million Dollar Bandstand employs 24
Altec and Utah speakers, all 12-inch woofers; four
strobe flashers, three 200-watt boosters, twin Garrard
turntables with M-44E cartridges, a Nikko TRM 600
amplifier, an electric organ with special lights, a 20-
inch blower fan, an 8-track tape deck, a control panel, a
plywood backdrop 42 feet long and eight feet tall and,
of course, a Dodge van which Pendleton long ago
adapted to carry all his M§D gear.

“As for the music itself,” says Pendleton, “we stick
closely to Top 40 rock. Sure, there are times when we
play to an older, less adventurous audience and for
them we spin everything from Lawrence Welk to
Glenn Miller reissues. But nine times out of 10 it’s rock.

“Keeping up with today’s hits is a problem. It would
be a blessing to receive singles and LPs from the vari-
ous labels specializing in disco music—we think ours is

Florida’s Pendleton Thinks
M&B Was The World’s First

a surefire promotion medium. Perhags that will come,
in time.”

His wife, Elaine, an ! 1-year-old son Scott help Pend-
leton load and unload his big M$B van.

An army veteran and long a disk jockey on WSBB,
Pendleton has no interest in putting on his sound and
light extravaganza in Florida clubs. He prefers com-
munity and public service groups, and parties at pri-
vate residences.

“We enjoy working with live bands, too,” he con-
fides. “I kill the turntables and concentrate on the
lights. All in all, we carry 38 pieces of equipment in the
van and we go everywhere. It takes only 30 minutes or
so to set up and start the show.”

Pendleton’s pride is the immense backdrop he car-
ries. It is made up of eight pieces and is illuminated
with black lights. “When we bathe it in wild fluorescent
colors it is simply breathtaking,” he says. “It helps dress
up a drab gymnasium or a bleak lodge hall.

“I devised an audition system and can cue the next
disk or tape in a hurry; it gives an indication if the
needle is putting out on both sides before the record
spins.

“I had nobody to turn to when I started out with
MS$B seven years ago,” Pendleton declares. “Now, of
course, I realize there are New York and California
systems that cost up to $50,000 or more. My setup has
cost $10,200 and I've put it all together myself.

“But when you’ve built something in the garage and
then gone out and put on some 550 shows in all kinds
of weather for seven years without a breakdown and
have bookings 12 months into the future, you’ve gotta
figure that maybe you’re doing something right.

“The people in this part of Florida think so. And I
stay young working with the young. It’s a good life.”
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2 New Discos Offer Unique Patron Lures

NEW YORK-—With the spread-
ing interest in disco music prompt-
ing new club openings, it’s inevi-
table that keener competition
between club owners would result in
new ways to sell disco entertain-
ment.

And, two scheduled club open-
ings, both tied to the presentation of
live talent, point to the new avenues.

On the immediate horizon is the
opening of Music On The Mountain
at the Vernon Valley Ski Lodge at
Great Gorge, N.J,, Friday (6). The
club, owned by Abraham Silver-
stein, will be featuring label acts in a
traditional club setting (a 650-seat
room) with the performance being
simultaneously projected onto a 12-
foot screen in an adjoining room
(800-person capacity) for those in-
terested in dancing. A $5.50 ticket
price covers admission to both
rooms.

Acts already slated to perform at
the club include Chris Hillman,
Kraftwerk, Fallen Angels, Chick
Corea and Return To Forever and
David Bromberg. Bookings for the
club are being handled by John
Scher of the Capitol Theater in Pas-
saic, N.J.

On the local scene, scheduled to
open June 19 is the “New Vaudevil-
lians *75” show out of the RFK The-
ater on West 48th St. Produced by

N.J. REPEALS
FAIR TRADE

TRENTON — Gov. Brendan
Byrne has signed into law the con-
sumer bill repealing the 1938 Fair
Trade Act. The law will become ef-
fective July 28 and will permit retail
merchants to set their own competi-
tive prices, rather than maintain
price levels set by the manufacturer.

The governors of New York and
Connecticut have already signed
similar Fair Trade repeal laws and a
number of manufacturers, spear-
headed by Sony, have already aban-
doned efforts to maintain price con-
trols in these areas.

By JIM MELANSON

Silver Fox Productions, the program
will feature three-four live acts
Thursday through Sunday of each
week. Following the performances
the theater’s stage will be converted
into a disco for the audience, with
both live and recorded music being
provided.

Tickets for the show are scaled at
$6 and will admit theatergoers to the
vaudeville show and the disco. The
disco will also be open to the general
public after the live stage perform-
ance.

A spokesman for the company
says that the vaudeville segment of
the show will present entertainers
who have appeared professionally
in supper clubs, concerts, theaters,
on television and on records and
who are deemed ready by the pro-
ducers to take a “major step” for-
ward in their careers. Each act will
be individually staged and a section
will be reserved each night for pro-

3 British DJs
Run L.A. Disco

LOS ANGELES—Three British
disco disk jockeys, Peter Frankland,
Barry Mitchell and David Bickers,
operate Nimrod Disco, a local trav-
eling discotheque.

The Nimrod disco show has been
seen on the Queen Mary, the Riviera
Hotel (Palm Springs) and at private
parties for rock artists including Rod
Stewart and England’s group Slade.

The owners supply the spinner
and the environmental lighting for a
basic $25 an hour price.

They are presently expanding
their operation to include a mobile
disco booking agency.

The birth of mobile discos in Lon-
don was initiated by disk jockeys as
a supplement to their regular in-
comes. “The European disco jock is
as popular there as the radio deejay
is here,” says Frankland.

“Because many Europeans do not
frequent discos, the disk jockey will
take the disco to them in the form of
private parties,” he explains.

ducers, agents and record company
executives who might be interested
in any act.

Plans call for a six-week stint for
each production, then it'll be taken
on the road for a tour of supper
clubs and theaters. Details of the
“circuit” are not yet firmed.

Featured in the opening produc-
tion are such acts as Diana Marco-
vitz, Rainy Days and Jae Mason.

Eubanks, Brown
Sue Over Club

LOS ANGELES—TYV personality,
concert promoter, country music im-
presario Bob Eubanks and an asso-
ciate, Michael Brown, are suing
Tony Ferra, country music club
owner here, over a well-known local
club site.

The two claim in superior court
that they orally agreed to give Ferra
$40,000 to renovate a club with a lig-
uor license at 11702 Victory Blvd. in
Oct. 1974. In return, they allege they
were to receive a two thirds share of
the club. This location opened ear-
lier this year as Hag's Place and
recently change its name to Country
Palace.

The plaintiffs seek the return of
$22,815.83, which they charge they
put into renovation of the club,
preparatory to reopening, and
$250,000 general damages. Ferra re-
fused March 4, 1975, to perform his
end of the deal, they claim.

Monument Renews
CBS Distrib Deal

NEW YORK—Monument has ex-
tended its long-term agreement for
the custom distribution of its prod-
uct with CBS Records.

_Founded in 1958 by Fred Foster,
Monument currently features such
artists as Kris Kristofferson, Charlie
McCoy, Billy Swan, Michael Bacon,
Barefoot Jerry, Larry Gatlin, Boots
Randolph, Al Hirt, Maxine Weldon

.and Ronnie Hawkins,
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“THE ROCKFORD FILES”
THEME FROM THE HOTTEST

TV SERIES ON THE RIR
AND THE INSTRUMENTAL

SMASH SINGLE OF 19715

It started in the South and West where “The
Rockford Files” went to the top of the charts at a
number of stations (Number 1 three weeks in a row
at KEEL!) The phone requests and sales response
have been fantastic. It's a winner. Airplay and sales.
The smash instrumental hit of 1975.

“THE ROCKFORD FILES"
MIKE POST

M 14172
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Tandy Corp. To Separate
Its Radio Shack Operation

LOS ANGELES—Tandy Corp.,,
parent company of the Radio Shack
consumer electronics chain, is sepa-
rating its firm into three publicly-
held companies.

The tentative plan calls for the is-
suance to shareholders—in the form
of a tax-free dividend—of the com-
mon stock of two new companies to
be drawn from the handicrafts and
leather products operations of
Tandy.

Tandy Corp. of Ft. Worth, Tex,,
would carry on the Radio Shack
consumer electronics operations as
its sole business. The two new firms
will be named Tandycrafts Inc. and
Tex Tan-Hickok Inc.

The purpose of the plan is “to pro-
vide more intensive and distinct
management leadership of the three
basic and diverse businesses of the
company,” the company says.

BMI Seeks

® Continued from page 3

porting the Sen. Charles Mathias
public broadcasting amendment to
the copyright bill was that “they
feared they might have practical dif-
“ficulties in obtaining rights to use
music on their stations and problems
in securing synchronization rights.”

Cramer says he feels that these
fears are unfounded. “It has been
our position that there are really no
practical difficulties because work-

The plan is scheduled to be
adopted and implemented within
the next few months. Various regu-
latory and statutory matters must be
determined prior to the plan being
adopted by the Tandy board of di-
rectors.

Buddah Artists
Take Over
Apollo Stage

NEW YORK —“The Soul Of The
Buddah Group Festival,” featuring
10 of the label’s r&b acts, is slated for
the Apollo Theater here Friday
through Sunday (6-8).

With tickets scaled at $1, $2 and
$5, the bill for the three nights in-
cludes such artists as Melba Moore,
Black Ivory, Barbara Mason, the
Futures, the Modulations, Jae Ma-
son, Fifth Avenue, Bobby Wilson,
Jimmy Jackson and the Sound Ex-
perience. Ms. Mason and the Fu-
tures will appear on the Friday
shows only.

As part of the promotion behind
the festival, stations WBLS, WWRL
and WLIB are each being given 100
tickets for donations to their favorite
charities.

Phonogram-Phonodisc

® Continued from page 3

able systems have been in effect with Gormley, national director of pub-
thousands of commercial broad- licity. Phonogram/Mercury presi-
casters for many years. There are  dent Irwin Steinberg keynoted the
simply no practical difficulties in meeting. .
obtaining the performing and syn- The Flock,” whose debut Mer-
chronization rights.” cury album was released June 1, was
showcased at the cocktail party/buf-
fet dinner.
LIBRARY OF MASTER TAPES | | One-Stopper Sued
FOR ALL PURPOSES LOS ANGELES—WEA Corp. is
seeking payment of an alleged delin-
Available for Record Co.’s, quency of $13,219.50 from Cletus
Duplicators, Films, Back- and Helen Anderson, doing business
o as Robot Record Distributors, here
CIETIE S WEC D E Udt in superior court. Robot is a black
Top hits from'50’s to the pres- RRC
ent. Used by major labels .
throughout the world. Sognd- DlsneYIand Jazz
alikes equal to none. True LOS ANGELES-Disneyland
g?us,t:erﬁ'taflioouﬂta;il,ieasl’te:ﬂ: hosted “Disneyland And All That
musical comedy, Latin. Jazz,” May 24-25, with Sarah
Vaughan, Stan Kenton, Ramsey
NAME ARTISTS. Lewis and Louie Bellson perform-
Call: ing. Syl Johnson, Jerry Gray and his
PPX ENTERPRISES INC. band of Today and Teddy Buckner
Tel.: (212) 247-6010 and his Jazz All-Stars were also on
the program.
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Off The

 Ticker_

AMERICAN BROADCASTING
COMPANY says second-quarter
earnings should be “substantially
improved” over the first quarter
when they were down about 30 per-
cent from a year earlier. In the 1974
second quarter, ABC earned $1.03 a

share. PO

CETEC, North Hollywood, Calif.,
manufacturer of Gauss duplicators,
expects 1975 net to be equal to or
slightly under 1974’s $557,000, or 24
cents a share, the company says.

x K %

RCA Ltd., Montreal, a subsidiary
of RCA Corp., New York, will close
or sell two of its five plants in On-
tario by the end of 1975. One facility
makes stereo and television cabinets,
while the other plant manufactures
electronic parts. Both plants had be-
come uneconomical due to the lim-
ited Canadian market for home en-
tertainment products and the severe
price competition, the company

said. x x

ALTEC, Dallas, which makes
sound systems, extended to June 11
its previously announced offer to ex-
change $6 principal amount of new
15 percent convertible subordinated
debentures due in 1995 for each
share of its outstanding Series B pre-
ferred stock.

LI S

LAFAYETTE RADIO ELEC-
TRONICS, Syosset, New York, de-
clared a dividend of 64 cents a share
payable June 27 to shareholders of
record May 27.

BRITAIN’S trade deficit widened
in April from the month before. The
figures for April showed a gap be-
tween exports and imports of $664
million, compared with a March
deficit of $271 million. . . . JAPAN’S
Foreign Investment Council recom-
mended a complete liberalization of
direct foreign investment in the
country’s distribution/retail sector.
The recommendation provides for
100 percent foreign ownership and
an unlimited number of distribution
outlets.

Earnings
_ Reports

ABKCO INDUSTRIES INC.

2nd qtr.

to March 31: 1975 1974
Revenues $1,893.323 $1.613,664
aNet income (Loss) 52,117 (81.025)
Per share (loss) .04 (.06)

six-months

Revenues 4,274.821 3.894.951
aNetincome (loss) 112,443 (140,855)
aPer share (loss) 08 (.10)

a—Second quarter and six-month period. AB-
KCO and MGM reached an agreement settling liti-
gation included in 1974 annual report. As a result,
company realized income of approximately
$335,000 included in these results of operations.

Phoebe Snow Wins
Shelter Dispute

LOS ANGELES—Phoebe Lau-
baka Phoebe Snow is free to record
for Columbia Records, following the
dissolution of a temporary superior
court injunction by Judge Harry
Hupp here. The injunction had been
handed down in a superior court suit
filed in August 1974 by Sheler Rec-
ords (Billboard, Aug. 31, 1974).

Shelter sought $565,000 damages
from Ms. Snow for terminating her
pact with Shelter. She countered
that she was owed $7,061 for record-
ing sessions, while the label alleged
they owed only $1,140.

As of closing, Thursday, May 29, 1975

(Sales

_ Market Quotations_

Low NAME P-E 100s) High Low Close Change
25% 13% ABC 9.2 303 25% 24% 25% + %
7 2% Ampex 6.8 151 6% 6% 6% - %
3% 1% Automatic Radio 0 0 2% 2% 2% Unch.
7% 4% Avnet 39 199 7V 7 7V Unch.
18% 10% Belt & Howell 7.2 95 18 17%  17% - %
51% 28% CB8S 12 76 47% 47 47% + %
9% 2% ColumbiaPic. 179 95 8% 7% 8% + %
4% 2 Craig Corp. 4.7 17 4% 4 4 - %
55% 21% Disney, Walt 27.5 380 51% 50% 51 + %
4% 1% EMI 125 69 4% 4% 4% - %
36% 23% Gulf & Western 4.6 145 34 33% 33% —%
7% 3% Handleman 17.2 50 7 6% 6% Unch.
16% 5% Harman ind. 53 22 15% 15% 15% - %
7 3% Lafayette Radio 76 20 6% 6 6 - %
19% 12 MatsushitaElec. 115 37 17% 17%  17%h - %
64% 27% MCA 8.1 93 60% 59% 59%  Unch.
16% 12% MGM 6 141 14%  14%  14% + %
67% 43 M 259 439 66% 65 65 - %
3 1% Morse Elec. Prod. 0 27 2% 2% 2% Unch.
57%4 33% Motorola 226 285 49% 49 49% - %
20% 12% No.Amer. Philips 7.7 12 18%  17% 18% + %
18% 7 Pickwick International 7.8 13 17 16% 16% - %
4% 2% Playboy 10.6 12 3% 3% 3% - %
20% 10% RCA 15.6 1000 19% 18% 19 - %
1% 5 Sony 28.3 420 10% 10% 10% - %
16% 9% Superscope 3.1 78 12% 1% 12% + %
40% 11% Tandy 10.2 294 37% 35% 37 + 1%
6 2% Telecor 49 21 4% 4% 4% + %
3% Y2 Telex 0 2% 2 2 2 + %
3% 1 Tenna 11.8 14 2 1% 2 Unch.
9% 6  Transamerica 133 175 8% 8% 8% - %
1% 5% 20th Century 8.4 69 10% 10% 10% Unch.
17% 8% Warner Commun. 6.7 204 17% 16% 17% + %
26% 10 Zenith 78 215 26% 25% 26 + Y%
As of closing, Thursday, May 29, 1975
. OVERTHE VOL. Week's Week's Week's OVER THE VOL. Week's Week's Week's
COUNTER*® High Low Close COUNTER® High Low Close
ABKCOInc. 0 2% 2% 2% Schwartz Bros. 0 2 1% 1%
Gates Learjet 16 7% 6% 6% Wallich's
GRT 5 I 13 1% Music City o % % %
3/‘ ) 1,
I(?\?:gdr)i’tfaEr:t. 8 3,/‘ 3;; 3,2 Kustom Elec. 0 1% 1% 1%
Koss Corp. 0 6% 6 6 Orrox Corp. 30 1% 1% 1%
- M.Josephson 0 4% 4% 4% Memorex 0 9% 9% 9%

*Qver-the-Counter prices shown are "bid" (as opposed to "'asked). Neither the bid nor
the asked prices of unlisted securities represent actual transactions. Rather, they are a
guide to the range within which these securities couid have been sold or bought at the

time of compilation.

The above contributed to Billboard by Russ Gallagher of G. Tsai & Company, Inc., mem-
bers of the New York Stock Exchange and all principal stock exchanges.

57th Street at 7th Avenue

YOUR PRIVATE OFFICE
IS NOW READY.
IMMEDIATE OCCUPANCY
NO LEASE REQUIRED

Midtown'sfinestindividual 1 and2 room
offices. Completely and distinctively
turnished.

Featuring unobstructed 28th fioor views
of East & Hudson Rivers, Central Park.

Included in your rent: Exceptional
services, such as Receptionist, individual-
ized phone answering services, Mail and
maessenger service, Conference & projection
rooms, Copying machines, etc.

REASONABLY PRICED
888 Seventh Avenue
Phone 489-1950

SMALL OFFICES

FOR RENT

CBS THEATER BLDG.

1697 BROADWAY

53-54 5i. NEW YORK, N.Y.

fr $125 mo.

Apply Supt on Premises
or call HERB GRAFF

CENTURY OPERATING

CORP

(212) 279-T600

OPPORTUNITY OF A DECADE

Obtain exclusive rights in your state for a revolutionary new concept
that is replacing costly, out-dated concerts! Demand for Country
Music and Rock Music is exploding. We have the way to fill this de-
mand on a mass basis through our new mitlion doilar CIN-A-COUN-
TRY and CIN-A-ROCK. Both are geared for mass exhibition and each
can be played in several different locations every weekend in your
territory for 1-2 years. (Atlanta scored $52,500 in the 1st week.) Pro-
duction costs and big star names already paid for. Movie theatres,
colleges, organizations waiting for it. You book, collect box-office
and rebate % to us. If you seek major dollars from the entertainment -
industry and have the right background, contact me now for the

full story.

Contact Bert Tenzer, Pres., Indle-Pix Releasing Corp.

400 East 56th St., Dep’t 20, New York, N.Y. 10022 or call (212) 371-2480




Olivia Newton-John

A New Single

Please Mr. Please

MCA-40418 :

From her LP "Have You Never Been Mellow,* MCA-2133. Prodﬁced by John Farrar
.MCA RECORDS
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Marketing Mgrs.
Attend Warner’'s
Burbank Meet

LOS ANGELES—Warner Bros.
Records’ 10 regional marketing
managers got their introduction to
the new WB headquarters building
at Burbank Studios May 28-30 in a
national meeting called by WB
sales-promotion vice president Ed
Rosenblatt and national sales man-
ager Russ Thyret.

Warner created the regional mar-
keting manager positions in 1972 to
coordinate both promotion and sales
efforts between the label and WEA
distribution branches.

Last week’s agenda included ses-
sions with Gary Davis’s national
promotion staff, Joel Cohen’s na-
tional WEA management and exec-
utives of the custom labels Chrysalis,
Capricorn and Bearsville.

The regional marketers also had a
series of interviews-seminars with
WB departments including mer-
chandising, artist development, ad-
vertising, a&r and publicity. Plus
previewing the new Neil Young al-
bum “Tomght’s The Night” and the
new live act of the reunited Beau
Brummels.

Regional marketing managers at
the Burbank meetings were Ed Gil-
reath from Atlanta, Kent Crawford,
Boston; CIliff Siegel, Chicago; Al
Frontera, Cleveland; Murray Nagel,
Dallas; Alan Mink, Los Angeles;
Dino Barbis, San Francisco; Ray
Melanese, Baltimore/D.C., Worthy
Patterson, New York and Frank Shi-
vely, Detroit.

Billboard next week will carry an
exclusive group interview with these
key regional executives.

Label Sales

® Continued from page 3
pertormance was termed “out-
standing in view of the economy,”
the increase in dollar sales reflected
the higher list prices instituted in
midyear, while unit sales of both LPs
and singles failed to keep pace.
Disk sales last year hit $1.55 bil-
lion, up $114 million or 8 percent
over 1973. A breakdown shows LP
sales were up 8.8 percent to $1.356
billion, while units dipped 1.4 per-
cent to 276 million albums. Singles,
in contrast, were up only 2.1 percent

LOS ANGELES—Bob Thiele
celebrates 35 years as a record
producer this summer, but it's
only been since 1970 that he’s
collected any royalties on any
records he’s made.

“The producer didn’t collect
any royalties in the early days,”
Thiele says. “His name wasn’t
even on the record.” Thiele’s first
record date was in 1940 when he
was 18 and his first artist was pi-
anist Art Hodes. The label was
his own Signature. “It wasn’t un-
til I went out on my own with
Flying Dutchman in 1969 that I
got involved in production royal-
ties.”

Thiele says his “security” came
through songwriting. He esti-
mates he’s written upwards of
300 songs as an ASCAP writer.
His major copyright is “What A
Wonderful World” which Louis
Armstrong recorded. He also did
lyrics for “C Jam Blues” called
“Duke’s Place” which, of course,
Duke Ellington recorded.

“I’'m not as wealthy as I prob-
ably should be,” he says. Over his
35 years as a producer, Thiele es-
timates he’s recorded close to
10,000 sides and perhaps 800 al-
bums.

Although he’s best associated
with jazz, his career encompasses
production for a number of pop
and rock acts, but he admits that
“the things I'm most proud of are
$¢ any and all of the jazz records.
And being specific, the Elling-
ton-Armstrong collaboration for
Roulette and an Ellington-Col-
trane collaboration on Impulse.

“Duke and Louie were child-
hood idols and they helped me to
understand jazz. Plus they had
never recorded together.” As for
Ellington-Coltrane, Thiele says
he brought two giants together
from different schools “and it
worked well.”

Thiele’s career is marked with
many firsts in terms of initially
recording artists. Thiele says he
cut the first four sides with Erroll
Garner (including “Gas Light”),
plus first records by Eydie
Gorme, Barbara McNair, Henry

35 Years As a Producer
And Thiele Still Prefers Jazz

By ELIOT TIEGEL

single. Other players Thiele cut
on Signature were James P.
Johnson, Pee Wee Russell, Earl
Hines and Dickie Wells.

Signature went bombo around
1949 because there was no real
sales organization to compete
against the growing strength of
the majors. There are some years
which Thiele says he can’t recall
what he did, but he joined Coral
around 1953 where he started
producing pop acts. “I made four
sides with Henry Mancini and
they were all bombs. The com-
pany didn’t want me to re-sign
him and his next record was ‘Pe-
ter Gunn’ for RCA.” (The tune
was, of course, the hit single from
the popular TV series.)

Why has he recorded so many
artists first? “I really don’t
know,” he replies. “I really am
recording what I like, what I re-
act to. I don’t think I wonder if it
will sell. It's an emotional re-

Billboard photo by Bonnie Tiegel
Bob Thiele: listening and record-
ing music for 35 years.

sponse where I must record
something. It may not be right
when I do it. Like with Pharoah
Sanders at Impulse (1962-'68).
They were ready to throw me out
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