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Disk-Tape Business U.S. Superstar Fireworks

Tops 1975 First Half

Jimmy’s Music World
Sets Expansion Binge

By JIM MELANSON

NEW YORK The number of

I Jimmy s Mustie World retal outlets.

which at$2.99 teature the lowest sale
price in town. is on the chimb.

A tenth store s scheduled to open
within weeks, and the twotal could
rcach 18 by this tme next year. de-
pending on results of fease negotia-
tions. (Continued on page 10)

Iv JOHN SIPPEL

LOS ANGELES  First hall busti-
ness tor 976 shows o gocd gain over
the com rarative period in 1975, a
nationw e survey of mejor record
tape mozers ncicites. The optimis-
te repoct is general among rachs.
one-stops and chain dealers can-
vassed.

Newe opera ions show spectacu:
far boos = up o 25%  wrih the older
operaties s runoing gencrally SGo
10% ahead of Tast vear's Tirst halt All
admit that vams are harder to come

(Continuea on page 12)

Spark July 4 Observances

Disco Sounds Shake
Chicago’s CES Scene

By STEPHEN TRAIMAN

NFW YORK If disco was o ~ir-
prise visitor at the 1975 Sumier
CCS. then it was the “sound of 7767
that stirred the recent [0th annual
run that wound up with a record
45.000-pius registrants for its Jane
(Continued on puge 36)

EMI Buying Pub Wing Of
Col Pictures For $23'2 Mil

By GEERY WOOD
NASHVILI Country  music

and  Nashwlle-based acts will be
plaving across the nacion tos Julv 4
v bookers  managers and talent
agents report the srong st Inde
pendence Dayv pericd busimess i

history
We all pecalated on what eftect
the hicentznnel would have on
husimess.” ~avs Tandy Rwee. prest-
dent of the Top Billing Ageney,
(Continved or. puge 43)

THE LONG AWAITED SUCCESSOR TO "RED OCTOPUS™" HFE FINALLY
ARRIVED! “SPITFIRE.” THE NEW JEFFERSON STARSHIP LP. ARMED WI™H
TEN EXPLOSIVE NEW TUNES SURE TO BECOME COSMIC LEGER D WATCH
FOR STARSHIP'S CROSS COUNTRY TQUR STARTING THE £F D OF THIS
MONTH. IN THE MEANTIME, FEED YOUR HEAD ON "SPITFIRE " SHIPPING
NOW. ON GRUNT, MANUFACTURED AND DISTRIBUTED BY RCA RECORLS

More LPs, Fewer 43s
Seld In "75—NARM

CHERRY HILE. N1 NARM
members sold an mcereasing amount
af MOR and jazz product at more
devartment/discount/varictv/druge
steres and Tess ac retadl record out-
lets. They also sold more LPs and
fower singles and about the same
mix of records and tapes but more
aecessories. music books and post-
ers i the just-released 1975 profile
of 1ts membership.

Amonyg the significant figures was
th > erowth of smaller member com
penies those doing under ST oml-
len annual volume  to more than
FL ot total membership trom un-
der 4% 1 19740 A the same ume.
member firms doing S15 million vol-

(Continued an page 74)

By IS HOFOWITZ
NEW YORK LM will acquire

the music pablishicg division ¢ Co-
lumbia Picures Tre. for $23.5 mil
lion in cask. accor ling 1o an cgres
ment i proociple reached bervean
the two companies

Ihe cranster. waich will shote cll
operatng dasels of Sereen Genes-Co-
fumbia Music and Colgems Masic to
the Brinsh-based nusic conglhmer-
ate. is the I;ll'gc\l acyursition ol a
LS. publihing fizm by foreizn -
terests sinez the purchase of - hap-
pell Music by North Americar Phil-
Ips.

Fhat transactien, i 19680 was
completed for a wirchase price ol
S42.5 million. Chappell was laer
merved m oo the Polveram un hrella
COrporation

Columbaa Pictares. 1t is stressed,

(Coninued on puge 74)

Bv NAT FREEDLAND

LOS ANGELES  Fven without
amy coordinated bicentennial plan-
ning. July 4 and the enure first week
of Julv mayv well gointo the record
hooks as the busiestand most profit-
able rock-pop-soul convert period
ever held.

Billboard lists no less than cight
stadiume-size concerts Sundav ()
alone. with at least 10 mugor arena
bills adding to the day’s festvities.

(Continued on puge 10)

The most outstanding country music duet. Loretta Lynn and Conway
follow hen remarkable success last year with their latest MCA
albur litled “United Talent.” Bumming with their enormous capabilities
United Talent” contains theu just released single “The
etta” wrilter by Charles Haney and Conway plus “Let Your Love Fiow

‘We're Caught Between A Love And A Love Affar

Run Through The Wringer. etc.” (MCA-2209 (Advertisement)

(Advertiserment )

,,-J

retha Franklin/Sparklé '_'

Featuring the hit single, “Somerhing He Can
On Atlantic Records and Tapes

Music from Tae Warner B-os. Motion Picture

Composed & Produced by Curtis Mayf-eld

www americanradiohistorv com
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Produced by Gus Dudgeon
P1G-40585

.MCA RECORDS
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General News

Solons Vote
For ‘Softer’
|, Antipiracy
?Jail Terms

By MILDRED HALL

WASHINGTON—As expected. the Kasten-
meier House subcommittee has voted to keep
present “soft” antipiracy prison terms, set in a
1974 interim copyright bill, in preference to
the stiffer maximum sentences in this year’s
Senate-passed revision bill, S. 22.

The subcommittee has also voted in recent
markup sessions to deny the Justice Dept. the
right to confiscate equipment used in making
pirate tapes in criminal cases as well as the ille-
gal tapes and masters—another break with
Senate wording.

A polite but stubborn tug of war over prison
terms for piracy of copyrighted recordings
(made on or after Feb. 15. 1972) has gone on
for several years between Sen. John L.
McClellan (D-Ark.). copyright leader in the
Senate, and Rep. Robert W. Kastenmeier (D-
Wis.). chairman of the House subcommittee
on Courts, Civil Liberties and the Administra-
tion of Justice.

maximum fines of $25.000 for first offenders,
and up to $50.,000 for willful repeaters. But he
insists on maximum prison terms of only one
and two years for first and repeat offenders. re-
spectively.

The House subcommittee chairman is to-
tally opposed to the Senate bill’s correspond-
ing maximum prison terms of three and seven
years for piracy of recordings. He says the Jus-
tice Dept. agrees that the long prison terms are
not needed.

Rep. Charles E. Wiggins (R-Calif.) au-
thored the amendment to kill wording in the
Senate’s criminal penalty section. which in ef-
fect directs courts to order destruction “or
other disposition.” not only of infringing
copies or tapes, but also all “implements. de-
vices and equipment used or intended to be
used” in the manufacture or sale of the pirated
items. The Senate bill's forfeit of equipment
would take place on conviction of the offender
in a criminal case.

’

Justice has said it would turn such confis-
cated tape recorders and other equipment over
to worthy causes. But Rep. Wiggins feels the
copyright law should not allow Justice to con-
fiscate anything not in itself illegal. and which
might be owned, leased or merely borrowed
from someone else.

Penalties in civil antipiracy actions permit
courts to order destruction or other disposition

Deny Justice Dept.
Confiscation Rights

of the illegal tapes, and the masters, plates or
other items used in making the pirated copies.
as part of a final judgment. But civil penalties
do not extend to the equipment used to make
the tapes in either the Senate bill or the House
duplicate revision bill H.R. 2223. now nearing
the end of its subcommittee markup.

b variety shows in favor of visual im-,

Rep. Kastenmeier agrees to the Senate bill's

(Continued on page 14)

TV’s Sad Sound: Now

What has to be done 1o improve
mono sound on television? The tech-
nology is available for iransmitting a
high fidelity signal into the home so
that the viewer can enjoy the finest
sound reproduction of his favorite
musical act performing its art through
a medium which traditionally has
been video oriented and has down-

““graded the sound quality of musical

ra gery.

In two previous articles on what has

.. {0 be done to upgrade mono tv sound,

' them have close to 50% of the domes- Even the newly emerging videodisk the Public Broadcasting Service says open hostility or indifference by tv the telephone company (generally b
Y tic v set market, claim that they could — claims it can offer high fidelity sound, it has developed a system which pro- set makers and the FCC, the deter- targeted as the chief defector in hi fi >
pul better speakers into their cabinets. even 4-channel, and since the sound vides for four channels of high fidelity mined drive by public broadcasters tv sound possibilities). the FCC and  ©
But there is u feeling that the addi- carried in the videodisk will be heard sound which can be transmitted via for better sound on television has (Continued on page 12) ~
9
- - - . . &2
Blackwoods Dety Mail Discount: Presort Disks Mixed Reactions =
a a r
RuSSIans SIng WASHINGTON-Effective July  reclassification to encourage users to mailing fee of $30 at each office of To ABC Becords’ 8
’ 6. records and books mailed at spe- prepare mail “at a comparatively mailing, however. ;
cial fourth class rates will receive a ~ modest additional cost” that will Meanwhile, on the Hill, the Sen-
Gospel Program discount for presorted mailings. Pre- mean savings to the postal service. %le PO_S‘ O}t;ﬁce ang Cfi"il Servici Returns scheme ©
: < will 4 o i ommittee has voted to freeze posta
By ELTON WHISENHUNT sorlec[i Ers’: C::;b‘.“”g ?lsot gelddl}:j.lsd Recordings mailed in presorted rates temporarily, provide a $pl bil- By JOHN SIPPEL
MEMPHIS — The Blackwood count, bul ogc-sized 1irst an Ir batches of 500 or more pieces can lion subsidy to the U.S. Postal Serv- LOS ANGELES—ABC Records’
. class items of one or two ounces (or . . . - ) incentive discount program for
Brothers gospel quartet risked arrest less) will have a surcharged slapped take a discount of 3 or 4 cents off the ice over the next two fiscal years. and new incen Is¢ prog
while on a European performing . . : single-piece rate, depending on the set up a commission to make a sur- lowering ) recor@/lape returns has
tour to cross into Russia as tourists on in April 1978. type of presort and the number of vey and recommendations on the been received with mixed qude reac-
and sing to 1.500 persons packed The Postal Service’s board of gov- pieces per mailing. The presorted- Postal Service problems by Feb. 15. lion.Adepe.ndenl upon what industry
into a 1,000-seat Baptist Church in ernors says it has approved mail rate mailer must pay an annual 1977. classification the firm is in.
Leningrad. bBa51<}:]allly% evg;ey?jpe sur;eyed
James Blackwood, leader of the y L [ - about the to iscount bonus
group, says while they performed, A&M s Almo PUbIIShlng F'rm Tees Its sees the chance for additional dis-
Russie;)n solddiefrs entered the church p: - - y - S?)Lrl]nll ;iiskegolck)](i. ;);l :gs:;l;eglsllgzs
?ar:(ejroast"fer:elherosTr:/?CCebzlsg;iyozrllzg New Personallty FOIlos Durlng NA MM corded rackjobbers. Rackjobbers. of
worshipers on the grounds. By ED HARRISON course, feel they need the additional
“During the service we did not LOS ANGELES—A&M’'s Almo “Almo Publications has pulled Carlton says that Almo is com- 5%.
take notice of the soldiers.” says Publications introduced its entire away from an earlier exclusive dis- mitted to at least five new folio re- ~ Dave Rothfeld of KO‘T‘VCNCS sums
Blackwood. “We just kept on sing- line of personality folios sheet music tribution deal with Walter Kane and leases per month that will include itup for chain retailers: On lhe face
ing and worshipping with the ccn- and instruction books at its first ap- Co. and has now projected itself into Bob Marley & the Wailers. the of it. the rack versus chain discount
gregation.” pearance at the National Assn. of a total direct distribution setup with Tubes, Ambrosia, Nazareth and oth- makes no sense. The_ rack waits for

‘ The trip into Russia was not a Music Merchants (NAMM) conven- all jobbers and dealers in the U.S. ers. the album to m_ake it to the charts,

’ government sponsored trip, says tion in Chicago which began Thurs- and Canada and with customers In addition to the personality folio the dealer experiments and takes the
Blackwood, but “one we decided to day (24) and concludes Monday around the world.” says Carlton. and sheet music, an ambitious pro- chance. It could make us super-

Fldo on our own.” (28). Already with 10 exclusive top gram is concurrently underway in cautious. I think they may have to

Blackwood says they did not take Four-color catalogs featuring sheet music titles to its credit, Almo the instructional music market. waive the discount program to deal-

' any instruments with them “but we nearly 60 personality folios include expects to become a major force in A series of nine Almo books trade- ers on releases by new, unlrnqd art-

l did manage to get some Bibles into top A&M stars the Captain & Ten- the sheet field. Titles include “Get marked “Rapid Play” will also be in- Ists. YVC need that special considera-
Leningrad. Bibles are a rare com- nille, Carpenters. Peter Frampton, Up And Boogie,” “Let Her In,” “I troduced at the NAMM convention. tion. ) o
modity behind the Iron Curtain and Nils Lofgren and Joan Baez in addi- Need To Be In Love,” “I Want You™ They will feature unique “easy play” Steve Libman, Southland Distrib-
soldiers boarded our train at the tion to outside licensed artists such and “Baby I Love Your Way.” beginner arrangements of pop songs utors, Allantg, who wears multiple
Russian-Finish border and asked as Silver Convention and Kiss. Standards such as “We’ve Only compatible to organ, piano and gui- hats as a.rackJobber qnd oper_alor O_f
passengers if they had any religious Almo was formed six months ago Just Begun,” “Morning Has Bro- tar. The books will retail for $3.95 the Music Scene chain. considers it
literature. When Bibles were re- under the direction of Chuck Kaye, ken.” “I Honestly Love You™ and and will be shipped in mid-July. fair. Racks require the additional
vealed they were confiscated. executive vice president of the Ir- “Windy” are also involved in the Internationally, Almo has entered discount to provide lhem with the le-

“We noticed the Russian congre- ving/Almo Music Publishing new direct distribution setup. into a sales distribution deal with verage they need to exist, he feels_.
gation writing down the scriptures as Group. “In the pop area we believe we Chappell for Canada excluding Brud Oseroff, fqunfier of Mobile
the pastor read from the Bible, be- Joe Carlton, Almo’s director, was start off with 10% of the printed mu- Vancouver. Negotiations are under- One-Stop, the nauon’s _largesl one-
cause Bibles are scarce and selling in Chicago to introduce his line of sic market already in our grasp,” way for export of print product in stop, had not begn advised of what
underground for $100. We left our products that will make them com- claims Carlton. “We plan to raise the UK. and Australia in conjunc- category he falls into. as a June 28
Bibles at the Leningrad Church. petitive with such major print com- this market share by important pro- tion with its Rondor Music affiliated letter of explanation specifies only
“The World Baptist Alliance in panies as Warner Bros. and Colum- portions within the next six companies. - dealers and racks. Don England,
8 (Continued on page 42) bia Pictures Publications. months.” (Continued on page 12) (Continued on page 61)
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RCA and Zenith, which between

2 Gov't. Fine Arts Groups Add Own Pleas
To Improve Medium’s Audio Capabilities

tional cost for the set would turn the
public off.

There have been significant ad-
vancements made in loudspeakers so
the fidelity and clarity are available.
And there have been advances made
in sound for AM and FM radio in the
areus of stereo and quad.

through a home tv system, there is
concern that this new medium will not
gain its greatest impact because of the
low fidelity of the tv set’s playback ca-
pubilities.

While the Bell System. which is
used by tv stations for transmitting
audio and video signals, huas to up-
grade its audio transmission system.

subcarrier along with the video sig-
nals.

What is the feeling in Washington
circles about boosting tv sound into a
Sirst class status? In the following ar-
ticle, we discuss the climate for sound
improvement as seen in Washington.

WASHINGTON-In the face of

Is Time For Upgrading

been joined by two government fine
arts entities.

The National Council on the Arts
has recommended that the National
Endowment for the Arts (which can
disburse funds) join PBS in develop-
ing its new system for bringing high
fidelity sound to network tv.

Network tv audio has remained
years behind the hi fi audio heard on
FM radio, and technically available
to tv on live or taped musical pro-
gramming.

The Council urges manufacturers,

www.americanradiohistorv.com
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LOS ANGELES—The most am-
bitious series of releases in the his-
tory of GNP-Crescendo Records
here is underway.

Twelve albums that showcase the
earthy talents of some of America’s
most authentic blues bawlers com-
prise the series. and there's a single
LP sampler retailing at $2.98 which
Gene Norman, label president,
shipped to his distributors last week.

Along with the sampler is a book.
“The Legacy Of The Blues™ by Sam-
uel Charters. which is being pack-
aged as a bonus item with the sam-
pler.

GNP-Crescendo  acquired  the
Charters tome and the albums,
oddly. from the Swedish-British
Sonet label and owns North Amer-
ican manufacturing and distribution
rights.

“We are calling the series “The
Legacy Of The Blues'™ savs Nor-
man, once prominent in Southern
California as a KFWB-KLAC disk
jockey and nightclub operator.

“Lightin® Hopkins has an LP all to
himself.” Norman notes, “and so do
Bukka White. Champion Jack
Dupree. Mighty Joe Young. Mem-
phis Slim. Sunnyland Sllm J.D.

mmmenss A ‘LEGACY’ SAMPLER TOOpmma»\@

12 Blues LPs By
GNP-Crescendo

.-'srr<e~.:wfv&w>

e
A

e

Short, Robert Pete Williams, Juke
Boy Bonner, Snooks Eaglin, Eddie
Boyd and Big Joe Williams—not the
Joe Williams of Count Basie fame.”

Norman describes the project as
“one of the most extensive projects
revolving around the blues ever un-
dertaken.” Each album will retail at
$5.98.

Norman discounts recent obser-
vations by various label executives
that blacks have all become “too so-
phisticated to enjoy plain old blues.”
He argues that blues is a basic.
purely American art that will always
have appeal to a minority segment
of society, black and white alike.

“The nation’s collegiates are pick-
ing up on the blues,” Norman says.
“It's an cthnic music unlike any
other.”

Norman points out that the lon-
gevity of blues records counteracts
their limited appeal.

“None of these "Legacy’ albums
will top the charts.” he observes,
“but all 12 will still be actively sell-
ing a decade, perhaps two decades.
from now.

*And as the boss of a label that's
what interests us most.”

DAVE DEXTER JR.

200th Birthday Producing
A Wild Array Of Records

By COLLEEN CLARK

NASHVILLE—-A major event or
news headline often inspires song-
writers and entertainers to write and
sing about it. such as “The Ballad Of
Lt Calley.” “The Green Berets.”
“The Ballad Of Patty Hearst.™ *Viet
Nam Blues™ and “How High Is The
Watergate. Martha.” just to name a
few.

This year the bicentennial cele-
bration has been the theme of nu-
merous shows. festivals, commer-
cials and songs.

The deluge of bicentennial prod-
uct has come from unknown artists
and independent labels as well as
from major names and record com-
panies, and has not been limited to
any one particular field of music.

Besides the various individual of-
ficial state bicentennial theme songs,
some of the outstanding recordings
include: “Uncle Sam God Bless
Your Soul”™ by Jack Butler on Wind-
ing River Records. “The Ragged
Old Flag™ by the John Mathews

EMI VS. CBS

Family on ’lkmpo Records, “An
American Trilogy™ by Mickey New-
bury. reissued by Elektra Records:
also a duct of the song by Charlie
Louvin and Diane McCall.

Also: “The Bicentennial Song™ by
Breedlove on Bicentennial Ltd..
“We The Americans™ by Gary
Parker on Smrpion Records. "Listen
To The Eaglu by Paul Ott on
Monument. “May God Bless Amer-
ica Again™ by Tex Ritter on Capitol.
“High Flies The Eagle™ by Gene
Kennedy on Door Knob Records,
“Bicentennial™ by  Loudon
Wainwright IIT on Arista Records.
“Star Spangled Banner™ an instru-
mental by Charlie McCoy on Monu-
ment.

Also: “Battle Hymn Of The Re-
public” by Frankie Ford on Briar-
meade. also by Joe Heathcock on
From the Country label. "My
Uncle™ by Crimson Quartet on Mu-
sic Mill Records. “Spirit Of Amer-

(Continued on page 61)

Use Of Columbia Label In
Europe Keys Court Test

By PETER JONES

LONDON—-EMI has been ad-
vised at top legal level that CBS can
no longer sell Columbia records in
the Common Market of Europe un-
less the Columbia trademark is ob-
scured by a sticker.

The European Court of Justice
has ruled that European Economic
Community law does not stand in
the way of national courts enforcing
trademark legislation in member
countries.

EMI has brought cases in the
UK.. Germany and Denmark to
prevent CBS from using the Colum-
bia trademark within the commu-
nity. Courts in all three countries
had asked the European court to
rule on whether the enforcement of

national trademark law would in-
fringe the Treaty of Rome's provi-
sions for the free movement of goods
and competition.

The company now seeks defini-
tive rulings in the UK. and Den-
mark and expects to win a similar
verdict in Germany. The situation
arose following a series of record
company mergers and takeovers
dating back to World War I.

EMI has the right to use the trade-
mark in Europe while CBS has the
rights for the rest of the world.

In the normal course of events.
CBS product marketed in Europe
bears the CBS trademark. EMI did
not seek legal redress until CBS be-

(Continued on page 74)

Sciency for smaller labels.”

2 Chi Labels
Meld Promo,
Distribution

CHICAGO—Two Chicago-area
mini-independent labels, Flying
Fish Records and Mountain Rail-
road Records, have moved to com-
bine distribution and promotion
services.

“We are now billing. collecting,
shipping and dealing with distribu-
tors and handling the entire market-
ing aspect of Mountain Railroad's
operation. along with our own.” says
Bruce Kaplan, president of Flying
Fish Records.

In return. Kaplan says. Stephen
Powers, president of Mountain Rail-
road Records, will handle national
promotion for both labels.

“He'll be on the road much of the
lime visiting stations, reviewers and
stores to make them familiar with
our labels and artists,” Kaplan says.

When not on the road. Kaplan
says. Powers will be in charge of gen-
erating promotional materials for
both companies.

According to Kaplan, the two be-
gan discussing the arrangement,
which exploits the respective
strengths of each. at the NAIRD
convention in March.

"It represents a large gain in effi-
he says.

Though the two labels are largely
drop-shipped from pressing plants,
Kaplan says, stock will be centrally
warchoused in Chicago.

The Flying Fish catalog consists
of 22 folk-oriented albums. Moun-
tain Railroad Records. also a folk-
directed label. numbers five LPs and
a single.

Concord In Deal

LOS ANGELES—Concord Jazz
has appointed M S, distributors in
Chicago its exclusive distributor for
the Chicago area. The Concord Jazz
label is nationally marketed through
R R Records in Glendale.
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Executive Turntable |

Allen Davis is promoted to the newly created post of vice president creative
operations for CBS Records International, from vice president, European

Davis

porting/licensing. . ..

marketing operations, Paris. Reporting to him will be depart-
ment heads of marketing services, artist development, press &
public information, music publishing. classical a&r and im-
At newly formed Arista artist develop-
ment department, Rick Dobbis is named director, promoted
from director, product management, and Marilyn Lipsius is
named coordinator, joining the label from talent develop- -
ment activities including the coffee house circuit.

* * *

Joe Isgro, former Eastern regional promo representatiy

for Motown, has replaced Ron Saul as national promotion
manager. Timothy D. Kehr, Midwest regional promo, and Jeff _
Hackett, Southwest regional promo, have both left Motown.

.. AtRCA, Don Wright promoted to national album promo-
tion manager from Midwest regional promotion manager. . . .
In a realignment at Audiofidelity Enterprises. Sal Peruggi Jr.
is named national sales manager for BASF Records with Bill
Singer exclusively handling sales for the AF label and associ-
ated Chiaroscuro, Black Lion, Enja and Thimble product.. ..

* Dobbis

Bob Feineigle upped to Midwest regional promotion/market-
ing manager for Epic and associated labels, from Columbia

Peruggi

local promotion manager in Cincinnati.

* * *

Warner Bros. Records has upped Gene Sculatti to director
of editorial services from copywriter. In his new post. he will
write advertising copy, edit the label’s promotional magazine
as well as albumn liner copy and special editorial projects. .

Ed Harrison joins Billboard’s Los Angeles editorial staff as a
general assignment reporter. A graduate of Brooklyn College,

Harrison formerly worked in the magazine’s Los Angeles

communications room. Departing Billboard is Bob Kirsch,
the record review and sound business editor after four vears,
to join ABC Records™ LA, staff as product manager for ABC
and ABC/Dot Records. Replacing Kirsch as record review
editor is Nat Freedland, who retains his post as talent editor.
Named sound business editor is Jim McCullaugh, who now
reports on tape and audio developments for Billboard and a

sister publication, Merchandising.

* * *

Sculatti

Chappell Music promotes Mitchell Schoenbaum to gen-

. ager. ...

Schoenbaum

eral professional manager, from Chappell professional man-
Carole Pinckes named professional manager of the
Richard Perry publishing companies. She will headquarter at
the firm’s recording facility in Los Angeles. . .
dustry. Jerry Jaffe is appointed to new post of special projects
promotion manager for Polydor. ...
Island Records post as associate director, East Coast press/in-
formation, and will announce future plans shortly. . ..
Bloch is named studio manager of Wally Heider Recording

. New to the in-
Gary Kenton has left his

Andy

Los Angeles. He is responsible for the firm’s Los Angeles stu-

dio and mobile recording units. Ginger Mews remains man-
ager of the San Francisco facility. Both will report to Ron
With the EIA/CEG taking over the
winter and summer CES management from the Snitow Or-
ganization, William Glasgow is named show manager and
Judy Dorini assistant show manager. both headquartered in
new Chicago offices. Glasgow has been general manager,
Greyhound Food Management. at McCormick Place exhibit
hall the last five years. after 10 years with the facility. and Do-

Trowbridge, president. . ..

Patrician

rini was director of sales and catering at Greyhound for six

years.
*

*

Cathleen M. Patrician has been appointed manager of the newly created
advertising department of the Jos. M. Zamoiski Co.. a Baltimore distributor.
She will coordinate the use of all advertising funds and plan marketing and
advertising programs for the product lines distributed by the firm. Patrician

goes to the Zamoiski Co. from WPOC in Baltimore. . .

. Bob Golden will head

the Tentmakers Management Corp.’s New York office. Golden. who formerly
operated his own management firm. will also hold the post of national director

artist relations.

CBS Group Hops Aboard
A Reggae Disk Bandwagon

By JIM MELANSON

NEW YORK—-CBS Records has
hopped on the reggae bandwagon.

And it's expected that the major’s
marketing involvement will add
even more impetus to the growing
following of native Jamaican music
in this country.

Already. though. such labels as Is-
land. A&M. Elekira/Asylum and
Mercury have made inroads of their
own.

First reggae product from CBS
comes via an Epic distribution deal
with Virgin Records. Initial releases
are albums by the groups Mighty
Diamonds and U-Roy.

Columbia follows suit this week

- |

with an LP. "Legalize 1t.” by Peter
Tosh, former member of Bob Mar-
ley’s Wailers. Tosh was signed to the
label after being released from Is-
land by Chrnis Blackwell. Tosh, who
changed his name from Maclntosh,
never actually recorded a solo al-
bum for Island. but was covered as
one of the Wailers.

Tosh also has his own label in Ja-
maica where he’s released several of
his singles.

According to Arma Andon, exec-
utive assistant to Bruce Lundvall.
CBS Records Division president. the
Tosh deal involves five LPs. While

(Continued on page 74)
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The runaway success of isoutasasingle, and it's

Southside Johnny & The Asbury  making noise in New York,

Jukes really began the night Milwaukee and Miami.

of May 30th. This is rock and roll that won't

Their Stone Pony concert in be denied.

South Jersey was broadcastto  “l Don’t Want to Go Home: s
nine cities on the East Coast. The debut single from Southside

Their album was released a few johnEnx & The Asbury Jukes.
days afterward and the airplay On Epic Records.

. . 7 “Sleeper of the Week'”’
was instantanequs in New York, | SOU THS‘,{BE JOHNNY P Record World
Philadelphia, Boston, Cleveland, ' ASBURYJUKES “Fifth most added
Hartford, Pittsburgh, Rochester, I Don’t Wa%To Go Home album and Third most

/ o Meanading: requested cuts’
B_Uffalor and LOF’Wg |S|Iand' | itaint rheygaegz'?t'ssrzgnlfgt’ig%heFever Cash Box
Since then they've risen from | HowComeYouTreat Me So Bad

“Fourth Top Request’
Billboard

IDon’t Want To Go Home

a cult band to national headlines.

Now the title cut from the album gt

PE 34180
Also available on tape.

Produced by Miami Steve Van Zandt. /
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EDITORIAL

The 200th: R

As America marks its 200th
ear, each industry across the
and is participating in the

celebration in its own way.
Each is doing what it does

best, if we may borrow the
American Airlines slogan.
With this issue we are
proud to offer our contribu-
tion to the historic occasion—

a special section that chroni-
cles the development of Amer-
ica’s music/record industry.
Itis an exciting story, as excit-
ing and colorful as the indus-
try itself.

Within its pages, radio pro-
grammers will find an exten-
sive recapitulation of Bill-
board’s charts that embrace
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adio’s Opportunity

decades of hits. We offer
these in the hope that radio,
in line with the other irdus-
tries, will do what it can do
best.

What a grand way for
America’s most powerful
mass communications me-
dium to hail this country’s
birthday by playing the great-
est recordings of our time.

IS

Major Web Ups Classical Prices
Hartstone’s Wherehouse Stores Go To $5.46 & $6.47

BUSINESS MANAGER: Steve Lappin

PUBLISHING CONSULTANT: Hal Cook

LOS ANGELES—Lee Hartstone.
who has championed higher “spe-
cial™ and “shelf™ prices for the past
year. starts another test run July |
when he raises the Wherehouse
chain’s tickets on all $6.98 and $7.98
suggested list classical LPs.

The $6.98 LPs shelf price of $4.90
will elevate to $5.46. while $7.98
classics vault from $5.97 10 $6.47.
Hartstone intimates that the classical
album boost. if successful. could
portend a general LP price climb in
the 70-plus store chain.

Hartstone got on the higher-price.
better-profit spread almost two years
ago when he told a stockholders

Record Retailers
Perceive July 4
As Slow Holiday

LOS ANGELES—The nation’s
major record dealers are treating this
bicentennial July 4 as the tradition-
ally slow holiday it normally is. Only
exception found will be Korvettes 58
departments nationally.

Dave Rothfeld. the chain’s rec-
ord/tape/audio topper. says his de-
partments will feature special dis-
plays of album material tied in with
the nation’s 200th birthday. He savs
his own radio shows on WQXR on

ALMOST STILLBORN

Sunday (27) and July 4 will feature
music tied into the bicentennial.

Notonly is July 4 a holiday where
historically recorded music interest
has taken a bad second to outdoor
leisure activity. but dealers feel there
has been an early over-reaction to
bicentennial promotion. so the mart
is now glutted.

Chains queried by Billboard
were: Wherehouse. King Karol,
Waxie Maxie. National Record
Mart. Sam Goody. Camelot, Music
Scene. Record Bar, Harmony Huts.
Super Managementand Music Plus.

NEW YORK—"Here Comes The
Freedom Train.”™ No. 10 starred on
this week’s Hot Country Singles. is
one of the few original bicentennial
songs to make it commercially—and
it almost was neither written nor re-
leased.

Its success is focusing more atten-
tion on the touring train that will
visit more than 150 U.S. cities and
host an estimated 10 million by Dec.
31. The project has involved the ef-
forts of other recording stars and
music personalitiecs who have do-
nated various memorabilia featured
in one of the 10 display cars. and/or
helped promote the train.

The Capitol version. moving up
fast in its seventh week on the chart,
combines the talents of Steve Lem-

Lee Hartstone of the 70-plus Cali-
fornia Wherchouse chain takes the
dimmest view of this 4th’s sales po-
tential. He found Memorial Day
1976 so soft that he will shutter the
entire chain July 4 and “we’ll work
short hours July 5.

Fems Biggest Buyers
0f Country Records

By RADCLIFFE JOE

Conference Director: Peter Heine
SPECIAL PROJECTS: Denis Hyland (N.Y.); PRODUCTION MANAGER: John F. Halloran
(L.A.); PRODUCTION COORDINATORS: Bill Tegenkamp, Val Karches (Cincy); CIRCULA-
TION MANAGER: Jack Shurman {N.Y.); PROMOTION MANAGER: Diane Kirkland (L.A.).

BILLBOARD PUBLICATIONS, INC.

CHAIRMAN & CHIEF EXECUTIVE OFFICER: W.D. Littleford; PRESIDENT: Dale R. Bauer;
SENIOR VICE PRESIDENTS: Administration & Finance, David Luppert; American Artists
Group, Jules Perel; VICE PRESIDENT, DIRECTOR OF SALES: Maynard L. Reuter; VICE
PRESIDENT, INTERNATIONAL OPERATIONS: Mort L. Nasatir, SECRETARY: Ernest
Lorch; ASSISTANT SECRETARY; John Ross; TREASURER: Lawrence Gatto; PRESIDENT,
MUSIC LABO (JOINT VENTURE): Ben Okano.

The microfilm edition of Billboard is available from KTO Microform, Route 100, Millwood,
N.Y. 10546. For details. contact the company, at the above address.

Subscription rates payable in advance. One year, $60 in U.S.A. (except Alaska, Hawaii,
Puerto Rico, Canada). Other rates on request. Allow 3 to 6 weeks delivery first copy. Subscrip-
tion correspondence: write Subscription Manager, Billboard, Box 2156, Radnor, Pa. 19089
or call (215) 687-8200. Change of address should give old and new address. Published
weekly. Second-class postage paid at New York, N.Y. and additional mailing offices. POST-
MASTER send Form 3579 to Subscription Manager, Billboard, Box 2156, Radnor. Pa.
19089. © Copyright 1976 by Billboard Publications, Inc. The company also publishes in NEW
YORK: American Artist. Gift & Tableware Reporter, Industrial Design, Interiors, Residential
Interiors, Merchandising, Photo Weekly, Wat-
son-Guptill publications, Whitney Library of
Design;: LOS ANGELES: Billboard: NASH-
VILLE: Amusement Business; LONDON: The iI .

Artist, Music Week, World Radio-TV Hand- m <ABP
book, How to Listen to the World; TOKYO:
Music Labo. Postmaster, please send Form

3579 to Billboard Publications, Inc., Box

2156, Radnor, Pa. 19089. Area Code 215, Vol. 88 No. 27
687-8200.

NEW YORK-—A breakdown of

berg. a New York-based pop com-

poser who had never penned a coun-
try tune, and Merle Haggard. who
rarely records anything he doesn't
write himself.

Actually the first version was re-
corded for RCA last year by Dolly
Parton and Porter Wagoner. just be-
fore their commercial split. Al-
though copies initially were sold
aboard the train as the duo’s contri-
bution to the venture, RCA decided
to distribute only one of their joint
recordings. Apparently “Freedom
Train” wasn’t looked on as commer-
cial enough, so the copies had to be
withdrawn.

A year ago May, Johnny Cash
heard the original recording and
wanted to do his own version, but it
never happened. Cash and wife
June Carter did headline a success-
ful benefit concert for the train Jan.
28 at the Arizona State Univ. Activi-
ties Center, Tempe.

“They just don’t make trains like
this anymore,” Haggard commented
as he toured some of the private cars

NARM’s 1976 study of music buyers
in the 24-45 age bracket reveals that
women are country music's biggest
fans. playing an important role in
making country music the second
most popular format.

The country music demographics
are part of an industry-wide study of
the adult record market. first re-
vealed to attendees at NARM’s 1976
convention held last March in Hol-
lywood, Fla. (Billboard, April 3). It
discloses that 23% of all music buy-
ers prefer country music, and that
this format runs second only to pop-
contemporary music in preference
among those polled.

Married women in the 35-39 age
group are country music’s biggest
supporters, with most of them buy-
ing their records in department
stores. Record shops, although first
among buyers in all music cate-
gories, do not emerge as popular
shopping centers among country

(Continued on page 12)
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By JOHN SIPPEIL

meeting in November 1974 that
profit margins had to be increased to
meet greater operational obliga-
tions.

For the past two years. Hartstone
has filed suits statewide against re-
tailers selling below $3.66. which
violates a state law that holds a re-
tailer must get 6% more than his cost
price in California.

His biggest overt encouragement
came late last year when he brought
his price on specials 10 $3.88. Since

that time, there have been sporadic |

$3.66 specials by some. but most
chains in this state moved nearer the
Hartstone special price.

‘Freedom Train’ a
Flukey Summer Hit

By STEPHEN TRAIMAN

not open to the public. He's already
offered 1o buy one or two cars when
the train winds up its tour that began
April 1. 1975, in Wilmington. Del..
the first state of the union. and ends
New Ycar's Eve in Miami.

In addition to Haggard. Cash.
Parton and Wagoner. other music
figures who have pledged assistance
to the Freedom Train—a $17 million
investment—include Bing Crosby.
Ella Fitzgerald. Burt Bacharach and
Vicki Carr.

Crosby made a personal presenta-
tion of his gold disk for “White
Christmas™ in the performing arts
car last December. and Cash also
did a number of radio spots for the
train at the start of its cross-country
lour.

Other music memorabilia aboard
includes the platinum LP of “The
Supremes’ Greatest Hits.” presented
by Mrs. Esther Gordy Edwards. sen-
ior vice president of Motown: man-
uscript of the Fourth Symphony of
Charles Ives: Jack Benny’s violin
and bow, and the sheet music to
George M. Cohan’s “You're A
Grand Old Flag.”

Additional music-oriented tie-ins
are anticipated when the Freedeom
Train visits the New York metro
area, on a siding adjacent to Bel-
mont Race Track July 27-Aug. 1.

Pyramid In Pact

NEW YORK — Writer / producer
Johnnymelfi and Pyramid Records
(Roulette) have signed an exclusive
production deal involving two of the
producer’s artists, Jakki and the
Gentlemen And Their Lady, featur-
ing Danny Mitchell. First title from
Jakki is “Sun, Sun, Sun,” while com-
ing from the group will be the record
“Like Her.”
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NEW YORK-—Hartz Mountain
Corp. has agreed to purchase the
287.000-share block of Pickwick In-
ternational, Inc., stock held by Pick-
wick vice chairman Daniel Gittel-
man and members of his family,
including Emanuel Gittelman, Pick-
wick executive vice president.

Price of the negotiated transaction
of the unregistered insiders stock
was $14.75 per share, or approxi-
mately $4.233 million, substautially
below the book value of the regis-
tered common stock shares currently
selling on the New York Stock Ex-
change at approximately $18,
equivalent to about $5.166 million.

Announcement was made jointly
by Cy Leslie, Pickwick board chair-
man, and Leonard Stern. Hartz
Mountain president and chief exec-
utive officer. Stern and two other

Hartz Mountain To i
'Buy Pickwick Stock;;

Hartz designees will be recom-
mended as Pickwick directors at the
next stockholders meeting on Sept.
9, Leslie says. The two Gittelmans
are expected to continue as officers
and directors until that time.

The Exchange here delayed trad-
ing Tuesday morning (22) prior to
the announcement, with the first
trade after the stock reopened for
trading at $18.50, up 75 cents from
the prior day’s close.

Though denied by both Leslie
and Stern, speculation in the finan-
cial press focused on the suitability
of a Pickwick takeover by Hartz
Mountain. With both companies
noted for strength in their respective
fields. the Value Line Investment
Survey mentions Pickwick among its
top prospects for stock appreciation
over the next year.

N.Y. Jazz Fest Triggers
Retailers’ Disk Tie-ups

By JIM FISHEL

NEW YORK-—Record outlets
here are taking advantage of the
Newport Jazz Festival-New York.
June 2-July 5. with its overflow
crowds and out-of-town visitors. and
are hooking up with manufacturers
to offer jazz product in their shops at
sales prices.

Sam Goody. King Karol. Happy
Tunes, the Record Hunter. Kor-
vettes, Gimbels and Disc-O-Mat
have each advertised specials on se-
lected jazz product—many of artists
featured at the festival.

Gimbels, Sterns and Masters are
all offering selected $6.98 product
for $3.99. while Disco-O-Mat is sell-
ing all of its jazz product for $3.69
(with many Blue Note cutouts for
$1.69). In addition. the latter store is
sponsoring a series of ticket give-
aways for festival events.

Korvettes has advertised several

sales (for selected ABC-Impulse and
the cntire Fantasy-Milestone-Pres-
tige catalog) for $3.99 per LP.

At the Record Hunter, all $6.98
list LPs are being offered for $3.57
and $7.98 for $3.99. Although every
jazz LP is being offered at this price,
selected albums on Catalyst. ABC-
Impulse and Polydor-ECM-Verve
are featured in the cooperative
bought advertisement.

At Sam Goody, the new Verve
reissues are being offered for $4.79
per two-record set, and at King Ka-
rol. new product on Horizon.
Groove Merchant. Capitol and
Bethlehem is being sold for $3.99.

The entire CBS Records jazz cata-
log is being discounted at Happy
Tunes during the festival. All $7.98
list are selling for $4.99: $6.98 for
$4.29 and $4.98 for $2.99.

/7~ A&R men

should select
hit songs.

Not search
for them.

A great hit starts with
a great song
We've got your number!
Call ours.
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We're only #4
so we really have
totry harder

We offer any
orall of the
following
quality
services. All
under one
roof and at
competitive
prices.
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@ Design

e Art

* Type

e Color seps
® Printing
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Serving the graphic needs of the record Industry since 1952

WINNER FIRST PRIZE LIBERTY BALL BICENTENNIAL COMPETITION

AMERICA! TWO HUNDRED YEARS YOUNG

Words and Music by JOHN WARRINGTON and RUBY FISHER
a Publication of

THE SONGSELLERS COMPANY

Sole Selling Agent
CIMINO PUBLICATIONS INCORPORATED

1646 New Highway, Farmingdale, L.I.,

N.Y. 11735

Arrow Audio
Chain Folds

NEW YORK-The financially-
plagued 10-store chain of Arrow
Audio hi fi retail shops, is going out
of business, according to Robert Ka-
tell, corporate counsel for the com-
pany. The firm, a division of Arrow
Electronics, reportedly lost an esti-
mated $700,000 last year, and was
unable to turn around the decline in
the first six months of this year.

Arrow Electronics will try to sell
the financially-troubled shops, and
according to Katell, discussions are
underway with a number of pros-
pective buyers. The shops that are
not sold will be liquidated.

The 10-store operation lists an es-
timated $2.5 million in inventory.
and a going-out-of-business-sale is
being considered in an effort to re-
coup some of the losses.

$4 Mil Paid For
Sleberts Stock

ANGELES—Handleman
Co. purchased the stock of Sieberts.
Little Rock. Ark., last year for $4
million, a disclosure to the SEC re-
veals. The report to the federal secu-
rities agency shows that Handleman
paid $1.5 million at the closing, with
equal $500,000 payments due Jan.
30 each year through 1980.

In the report, Seiberts reported
doing $22.114.928 in sales in the
year ended June 30. 1974, of which
$12.384,611 was in records and
tapes. $5.668.036 was in periodicals
and books, and $2.002.174 was in re-
tail.

ARISTA BOWS
A NEW DEPT.

NEW YORK-—In an expansion
move, Clive Davis. president of
Arista Records. has formed an artist
development department to work in
the areas of product managment.
advertising and publicity.

Davis says the consolidation of
these areas will focus Arista’s atten-
tion on specific projects and bring
personal attention to individual art-
ists on the label’s roster.

Named as director of this new de-
partment is Rick Dobbis. and work-
ing with him will be Marilyn Lipsius
(sce Executive Turntable).

‘Raintree County’

To Be Reissued

LOS ANGELES—The Entracte
Recording Society has firmed a deal
with RCA records to reissue the mu-
sical score from the 1957 MGM film
“Raintree County” which starred
Elizabeth Taylor and Montgomery
Clift.

Composed by five-time Oscar
winner John Green. the two-disk al-
bum will be produced for the first
time in stereo.

John Lasher. president of the
society, procured the master with re-
lease expected this summer.

Hines Singer Dies
CLEVELAND — Madeline
Greene. prominent in the 1940s as
featured vocalist with the Earl Hines
Orchestra on RCA-Bluebird rec-

ords. died at her home here last
month.
Greene, 55, teamed with Billy

Eckstine in the Hines band and also
composed songs. She is survived by
a son, mother. three sisters and five
brothers.

www.americanradiohistorv.com

" Market Quotations

As of closing, Thursday. June 17, 1976

1975

(Sales

High  Low NAME P-E  Joos) High Low Close Change
34'% 19% ABC 29.60 251 34 33 33% — %

8% 4% Ampex 12.30 87 7% 7% 7% Unch

9% 2% Automatic Radio 8.43 2 6% 6% 6% + %
20% 10% Avnet 7.27 352 18% 18% 18% Unch
25" 15 Bell & Howell 0 38 20% 19% 20 - %

58 46% CBS 12.75 166  57% 57% 57% Unch

7% 4% Columbia Pic. 3.53 417 6%2 6 6% + V%
15% 8% Craig Corp. 542 13 13% 13%  13% + w
63 50 Disney, Walt 24.11 28 55% 54% 55% + %

5% 4'% EMI 10.42 95 4% 4% 4% Unch
26% 21 Gulf + Western 4.83 348 25 24%  24% - %

7% 5  Handleman 11.98 15 5% 5% 5%  Unch. .,
27 14% Harman Ind. 5.53 148 22%  21% 22 AN
1% 7 Lafayette Radio 6.83 19 8% 8% 8% - %
25Y% 19% Matsushita Elec. 19.59 18 23% 23% 23% Unch
36 29% MCA 5.24 62 32% 32% 32% + %
15% 12% MGM 6.78 73 14%  14%  14% - %
65% 52% 3M 23.29 998 58% 57% 57% "%

4% 2% MorseElec. Prod. - - - - — -

59 41% Motorola 32.26 500 57% 56% 57 - %
33 19% No. Amer. Philips 8.28 41 29 28% 29 + Y
23% 14%  Pickwick Intl. 8.21 63 19% 18 18 - %

5 2% Playboy 24.11 78 3% 3% 3% - %
28% 18% RCA 16.10 610 27% 27% 27%h + %
10% 8% Sony 36.58 234 9% 9% 9% + %
40% 16 Superscope 6.14 12 17% 17%  17% + %
47% 26%: Tandy 10.91 520 33% 32% 33% + %
10% 5% Telecor 7.95 9 % 7% 7% Unch.

4% 1% Telex 10.66 108 3% 3% 3% Unch.

7% 2% Tenna 50.80 9 4% 4% 4% - %
12% 8% Transamerica 8.43 313 1% 1% 1w - %

15 8% 20th Century 581 377 1W0%  10%  10% Unch.
25% 17%:  Warner Commun. 27.82 105 23% 21 21 -
40% 23% Zenith 18.29 181 34, 33% 34% + %
8% 3% KLT — — - - — -
OVER THE PE Sales Bid Ask OVER THE PE Sales Bid Ask
COUNTER COUNTER
ABKCOnc. 66.67 - 2% 2% M. Josephson 7.65 10 7% 7%
Gates Learjet 442 112 11% 12% Schwartz Bros. 16.67 - 1% 2%
GRT 0 142 4% 4% Wallich'sM.C. - — 1716 5/16
Goody Sam 3.04 — 2 2% Kustom Elec. 7.24 - 2% 3%
Integrity Ent. 500 — % % Orrox Corp. 1} — % 1 ;
Koss Corp. 7.47 1 7% 7% Memorex — 86 28% 29%
30% 30% 1

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
boughtat the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

Playboy Combining Disks
And Clothes At Chi Store

By ALAN PENCHANSKY

CHICAGO-The pilot store in a
planned chain of combination home
entertainment and sportswear out-
lets, being created by Playboy Enter-
prises, is scheduled to open here
Aug. 19.

To be called Playtique. the com-
bined record store and boutique will
be located at street level in the Play-
boy Tower on Michigan Ave. Exten-
sive renovations are underway. with
elaborate custom fixtures bemg in-
stalled.

If the Chicago Playtique is suc-
cessful others will follow in New
York and Los Angeles. according to
Christie Hefner, special assistant to
the president of Playboy Enterprises
and supervisor of the project.

Hefner says the combination of
American fashion designs and

American record labels also is a nat-
ural for European markets.

The Chicago Playtique will open
with approximately $40.000 worth
of records and tapes on the floor. ac-
cording to Ken St. Jean, buyer for
the home entertainment end.

St. Jean says there will be heavy
emphasis on classical and jazz.in or-
der 1o build a special identity and in
keeping with Michigan Ave. trade.
Forty percent of the stock will be
classical, St. Jean says.

St. Jean says there will be a special
display for Playboy Records.

Albums listing at $6.98 will scll for
$4.99. St. Jean says. and Billboard
Top 50 albums will sell regularly for
$3.99. Various classical labels will be
featured on a weekly basis at that
price, he says.

I,/_

AFFAIR

Free delivery and
pick-up service.
Discount rates on
group rentals.

FORMAL WEAR

Rentals and Sales

Most Charges accepted
Formal shoes and accessories also available

For the Finest Selection
of Tuxedo Styles by . . .

CALL . ..

FORMALS

HERMAN'S FORMAL WEAR

ol the Ama

1190 Ave,

Irarch 425 Tth Avenue New York

§ |P|| AGth & 47th Sty

FOR THAT SPECIAL BLACK TIE ) ,
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General News

NEWTON-JOHN
RECORDS IN
NASHVILLE

NASHVILLE—-With enough se-
crecy to do justice to the CIA, Olivia
Newton-John made a six-day visit to
Nashville for her first recording ses-
sions in Nashville and her first use of
Nashville musicians.

“She loved recording here—and
she loved the atmosphere.” com-
ments a studio observer after the ses-
sions at Creative Workshop Studio.

The sessions produced seven
songs, including one- co-written by
Nashville’s Chris Christian and
John Farrar, Newton-John’s pro-
ducer who remained behind for re-
mixing and overdubbing after the
MCA artist left town. -

Musicians were Larry London on
drums, Joe Osborne, bass, and Steve
Gibson and Christian on rhythm
guitars.

Mike Maitland, president of
MCA Records, made a whirlwind
visit to Nashville to meet with New-
ton-John and Farrar personally and
check on the sessions progress.

Newton-John's next single is due
for release shortly, and it will prob-
ably be one of the songs cut in Nash-
ville.

Superstar Bonanza Onstage For
U.S. Public Over July 4 Weekend

® Continued from page |

July 4 is of course the biggest
single day for summer holiday con-
certs in 1976, But the entire July 1-6
period includes extravaganzas such
as Elton John “Happy Birthday
USA" shows in Boston, Washington,
D.C. and Philadelphia; four Eagles
stadium one-nighters in the South
July 2-5 and Beach Boys-America
co-billings in Anaheim Stadium and
Honolulu.

The grosses for all these remark-
able shows will be tracked in Bill-
board’s Top Boxoffice Chart during
the next weeks. But a reasonable es-
timate for the entire week’s all-time
record grosses would be in the
neighborhood of $20 million.

This remarkable one-week con-
cert gross total is being achieved de-
spite the debacles wrought in Phila-
delphia and Washington. D.C., by
municipal government short-
sightedness.

In the nation’s capital, after a suc-
cessful Aerosmith show this spring
broke a ban on rock at Robert F.
Kennedy Stadium enforced since

L7 mvu/mmw
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ATTENTION PROMOTERS!

On screen and live on stage we have re-created that time when Hendrix
was king, 3 day Rock Festivals were in and revolution was the thing.
it was perhaps the most fascinating decade of the century, and it now
explodes on screen and on stage in a totally new kind of movie/concert
show that YOU can promote in movie theatres, drive-ins and schools
for big profits. We'll show you how. Our COUNTRY movie/concert is
also available. Exclusive state territories. Potential of 50 shows a year.

Contact Bert Tenzer, Pres., Indie-Pix Releasing Corp.
400 East 56th St., Dep't 20, New York, N.Y. 10022 or call (212) 371-2480

NEEDLES

inventory

THE NEEDLE
FINDER™ plus

EleclioYoree

DESIGNED TO CREATE
MORE SALES AND HIGHER PROFITS

FOR YOU!

The Electro-Voice Needle Finder gives you a merchandising
system in 1 sq. ft. of counter space. Photos show actual size
and color of needles for instant identification. The NEW
Needle Dex Inventory control system allows fast, easy visual

for further information write to Jim Rohr

EV-GAME Inc. - guan cmr

Freeport, N.Y. 11520 or call (516) 378-0440

1974, local authorities instituted a
repressive series of rulings that made
it impossible for Jack Boyle’s Cellar
Door Productions to put on sched-
uled Sunday and Monday (4-5) sta-
dium concerts headlined by the
Beach Boys and Earth, Wind & Fire.

In Philadelphia, bicentennial au-
thorities accepted a high bid by a

Material for this article provided
by Jim Fishel, Frank Barron, Maurie
Orodenker, Gladys Candy, Boris
Weintraub, Wayne Harada and Han-
ford Searl.

fledgling New York firm and turned
over 100.000-capacity John F. Ken-
nedy Stadium for the holiday week-
end. With powerhouse local pro-
moter Larry Magid surrounding the
weekend with®ates by Elton John
and Earth, Wind & Fire, the New
York firm was unable to putany sta-
dium shows together and has re-
trenched to a smaller name holiday
concert series at Reading, Pa., Fair-
‘grounds some 60 miles from Phila-
delphia.

But the surviving concerts across
the country make up a bicentennial
panopoly of popular music attrac-
tions probably unparalleled in his-
tory.

A number of surprising new cen-
ters for major rock showcases are
coming into their own this summer.

In Las Vegas, Neil Diamond
opens up the new 7,500-seat Alad-
din Hotel Performing Arts Theater
with five holiday shows with tickets
at$20 and $30. This soldout engage-
ment will bring a gross approaching
$937.500. of which $750,000 is re-
portedly going to the artist. Chicago
follows into the Aladdin July 8-11
with James Taylor due 12-13.

But that is only the beginning for
July 4 holiday attractions in Las
Vegas. Bachman-Turner Overdrive
and Elvin Bishop will be opening
the Craig Road Speedway as a
30.000-capacity rock facility. And
major record artists playing casino
hotels this week include the Carpen-
ters at the Riviera, Glen Campbell at
the Hilton. Mac Davis in the MGM
Grand and Paul Anka at Caesars
Palace.

In Honolulu’s Aloha Stadium,.
America. Flash Cadillac and the
Beach Boys are featured. with the
popular local Columbia artists Ce-
cilio & Kapone top-billed. Mean
while, the annual Diamond Head
Crater Festival & Luau will prob
ably attract some 60,000 July 3-5
with a wide spectrum of local talent

The Beach Boys/America bill
with Poco added also plays Ana
heim Stadium Saturday (3) kicking
off a Southern California summer
stadium season of at least six huge
outdoors shows.

Other stadium concerts playing
July 4 include Peter Frampton and
Gary Wright at Atlanta Braves Sta
dium: ZZ Top, Lynyrd Skynyrd, the
Outlaws and Blue Oyster Cult at
Memphis Memorial Stadium: Elton
John and Dave Mason at Schaefer
Stadium near Boston: John Sebas-
tian at the Superdome. in New Or-
leans

The Eagles spend July 4 at Tampa
Stadium with Fleetwood Mac and
l.oggins & Messina. Adjoining
llagles July dates are Charlotte,
* C,, Coliseum (l), Greensboro,
“ C. Coliseum (2). and the Atlanta
mni (3)

Elton John is doing a three-night
stand at Philadelphia’s Spectrum
July 6-8 for Electric Factory and
plays the Washington, D.C., market
July 1,

www.americanradiohistorv.com

Willie Nelson's annual Fourth of

July Picnic will be held in Gonzales.
Tex., near San Antonio. Country-
rock stars set to appear are Nelson,
Leon Russell, Waylon Jennings,
Kris Kristofferson, Rita Coolidge,
Jerry Jeff Walker, Roger Miller,
George Jones, Rusty Weir, David
Allen Coe. Tompal Glaser, Bobby
Bare and Jessi Colter. Bob Dylan
and Joan Baez are expected to drop
in. .
Nelson’s mammoth progressive
country affair almost didn’t get off
the ground this year due to local of-
ficials” opposition.

Nelson ultimately had to shorten
his projected three-day festival to
one day, with tickets at $10. Author-
ities only allowed the show to go on
when filmmakers dangled a $1 mil-
lion contribution to the local hospi-
tal in order to film the event.

The New Jersey seaside resort of
Atlantic City will have Roy Bu-
chanan, Firefall and Chris Hillman
at Convention Hall July 3 and Todd
Rundgren’s Utopia the 9th. John
Scher puts Ritchie Blackmore's
Rainbow into Casino Arena there
July 3.

Major soul oriented shows will be
in evidence July 4 at Pontiac Sta-
dium, near Detroit, with the Ohio
Players, Labelle. Rufus, War and the
Brecker Brothers Band. At the
Hampton Roads, Va., Coliseum, a
prime soul showcase, Parliament/
Funkadelic and the Bootsy Collins
Rubber Band will be there.

The Rolling Stones had been ten-
tatively scheduled to play on the
Fourth at Los Angeles Coliseum,
but its projected U.S. mini-tour was
cancelled last month.

John Denver’s short July tour
brings him into the Salt Lake City
Salt Palace July 1 and McNichols
Arena in Denver the following
night.

Helen Reddy’s July 41is at the Mil-
waukee Summerfest. the night after
the Brecker Brothers and Steve
Goodman appear there.

Blood, Sweat & Tears plays Barry
Fey's Red Rocks Festival in Denver
July 3.

A major country date on the
Fourth is Roy Clark at the Worlds of
Fun park in Kansas City. Kiss and
Bob Seger play Richmond Coliseum
on the bicentennial holiday. The
Neil Young-Steven Stills show is at
Niagara Falls Convention Center on
the same day. Elvis Presley is play-
ing Mabee Center in Tulsa

There might well be more big out
doors shows scheduled July 4 if
heavy baseball schedules did not tie
up the stadiums in many markets

Some headliners are taking the
day off from their heavy touring
summer schedules because of the
unavailability of suitable halls. In

(Continued on page 74)

Stax Petitions
For Chapter 11

MEMPHIS—Stax Records has
filed a Chapter X1 petition with Fed
eral Bankruptcy Court here. Stax
principals say the decision was made
in the best interest of the company,
creditors. industry and the commu-
nity

The petition provides Stax the op-
portunity to reorganize, operate
business and work out a plan to pay
its debts under the supervision of the
courts

Stax has maintained that it is sol-
vent and has protested in court that
its assets exceed its liabilities.

Chain Grows

® Continued from page 1

All new locations will be in the
metropolitan area or the immediate
vicinity.

And, while plans to go national
haven't hit the drawing board yet,
Elliot Setton, Jimmy’s general man-
ager. isn’t ruling out the possibility,
“It may happen, but it's not one of
our goals at present. We want to get |
stronger in the New York market;
then maybe,” he explains.

The chain, a wholly owned sub-
sidiary of Sutton Distributors, majof™,
cutout dealer in New Jersey, first
opened its doors to the public in
May of last year. At that time,
Jimmy’s was a two-store operation.

Since then, the chain has grown to
where it has five locations in Man-
hattan, two in New Jersey (Newark
and Irvington), one in Brooklyn and
one in Mount Vernon. The newest
opening will come in Flushing,
Queens.

Atthe outset, emphasis at Jimmy’s
stores appeared to be in moving cut-
outs, using the lure of frontline titles
at $2.99 to draw traffic. Now,
though, Setton himself admits that
both frontline items and catalog
goods are a more important part of
the operation.

He says all the outlets are close o
full-line operations now. Some 5,000
titles covering a variety of musical
tastes are stocked in each of the s
stores, along with a healthy selection
of cutouts.

Shelf price on $6.98-list titles is
$4.99. Each week, 10-20 high-chart
titles are advertised at $2.99, and an-
other 100-200 current titles are
tagged in the stores at $3.99. Cutout «
prices on LPs range from $1.99 to
$2.99. while tapes generally go for
$2.99.

A couple of the outlets are de-
scribed by Setton as high traffic sin-
gles locations, and they carry any-
where from 150 to 200 titles. Price of
asingle is 88 cents: three for $2.50.

Responding to the question of
whether he thought that the recent
rash of lowball pricing tactics here
has been good for the marketplace,
Setton says, “I think what’s happen-
ing in New York is healthy for the
industry. The lower prices are get-
ting people into record stores who
have been out for too long.”

He’s also quick to emphasize that
when Jimmy’s first began. competi-
tive market prices forced them to fol-
low suit. Similar sentiments on low-
balling have been expressed by
practically every other heavy dis-
counter in the market

Keeping the chain’s loss down to a
mimimum on its lost leader sale
items is a distributor’s price less 10%
it gets on much of the product, states
Setton

Interestingly. Setton says that
when the chain first went to its $2.99

(Continued on page 74) =,
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custom rhinestoning
custom tailoring
specializing in stage costumes

SKY savs thunks to

James Brown The Dramatics
Chong (ot Cheech & Chong) Marvin Gaye
Dcnald Byrd and the Blackbyrds Davy Jones
Roberta Ftack George McCrae

Merle Haggard Rick Nelson

Buddy Miles David Ruffin

Jonny Rivers ke Turner

Jim Statford Norman Winfield
Bobby Vinton & all the lovable others

French T-shirts from $12.00

1116 N. Crescent Heights Blvd,
(at Santa Monica Bivd)
West Hollywood, CA 90046
(213) 650-5800
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B/W BROKEN BIRD
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SINGLE RELEASE FROM THE FORTHCOMﬁ.\-TG CRCSBY/NASH ALBUM
“WHISTLING DOWN THE WIRE”

€ 1976 ABC RECORDS, INC.
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TV Sound: It’'s Time For Upgrading

® Continued from page 3

broadcasters to get together on im-
proving tv sound both in the studio
and at the home set.

The Council announcement fol-
lowed a May meeting with PBS offi-
cials on the service’s new Digital
Audio for tv (DATE) system. The
presidentially appointed arts advi-
sory group was galvanized by the
possibility of concert, theater and
musical programming on network
tv. where the quality of the sound
matches that of the picture.

Unfortunately. there is ingrained
reluctance by the networks, the
phone company and the FCC to get
into the complexities of using
DATE's video sub-carrier channel
system, instead of the present sepa-
rate channels for video and audio.
Today’s network tv sound, no matter
how good at the source, is subject to

July 5to
August 15

& Tues. - Sun.
et 11AM-11PM

OPEN TO THE PUBLIC

especially For Jazz Musicians

Come asa
Daily Observer...$5

Come as an
Auditor. .. $55/day

2 master classes, instrument
and improv. sessions. Sit in
on continuous Jam Sessions
in many different styles. .. Be-
bop, Kansas City, Ragtime,
Free Jazz . and others.
Lunch provided. Weekly rates
also available.

Jazz Lab Masters who will participate
Wi CJEAVER © JIMMY QWENS

CHARLI PERSIP
REVOLUTIONARY

SAVID ANRAS
BAVID BAKER

HARRIS
ALYIN BATISTE ANDREW HILL
PATY DO JaY

UL] ENSEMBLE
JAKL BYRAD EDDIE JEFFERSON LARRY RIBLEY
BILLY COBHAM AICHAND “PABLO'  wANREN SMITH
RAY COPELAND LARDAVE CHARLES SULLIVaN
LOV DONALDSON WELDA LISTON BILLY TaYLOR
TES BUNSAR KEN MC INTYRE

CHRISTOPKER
SHARON FREEMAN WHITE
LEONARD SOINES
JIMMY GIUFFRE
DIANE GREEN
DICK GRIFFIN

DILLY WITCHELL
JAPETH ORARI
ORIGINAL
STORYVILLE
JAZL BAND
HORACE OTT

Jazz Lab at Bennington

CHRISTOPHER W WHITE & JIMMY OWENS OIRECTORS

MIT
FAEDDIE WAITS
ERNIE WILKIAS
VIIHNU WOOD
LARRY YOUME

For more information,
call (802) 442-8521, or write
Jazz Lab, Bennington Summers,
Bennington, Vermont 05201
Benmington Summers Inc
1S 2 non-pratil 1ay e2emp1 Corporation separate from Beaninglon College

Dbut leasing space and 'aciiilies teom the coltege the Jazz Lab +s not
550042160 with the Black Music Division of Bennington Coltege

the outdated. low fidelity carriage of
the long phone lines. It reaches tv
sets priced and designed to favor
picture over sound.

Hartford N. Gunn, Jr.. PBS vice
chairman, explained to the Council
the way the DATE system “can take
stereo high fidelity sound from the
studio, theater or concert hall and
transmit it over most of the present
microwave circuits of the phone
company. along with the video por-
tion of the program.

“Our local stations can receive
these signals with special equipment
and greatly improve sound trans-
mitted to the homes in their area.”

As of now, DATE cannot be acti-
vated because its use is not permitted
on phone microwave circuits, Gunn
said. He believes broadcasters must
be “willing and able to take the lead
and compel the distribution of high
quality sound.”

A sampling of the joys of quality
sound on tv programming is avail-
able to the public by simulcast over
local FM stations, Gunn points out.
Whether the FM station is co-owned
by a public tv broadcaster, or carried
on a sympathetic local FM station,
viewers with stereo equipment can
receive full high fidelity sound.

With the persistence of earlier
dreamers convinced of the conta-
gion of a good idea whose time has
come (the implementers of tv itself,
of stereco FM), Gunn says that if
DATE was implemented, “tv set
manufacturers will realize that there
is a sizable and growing market for
tv sets with good sound built in.”

Michael Straight, Arts Endow-
ment deputy chairman, who first
brought the tv sound issue to the
Arts Council’s attention, is equally
determined that team-up of the Na-
tional Endowment and public tv
and other concerned parties will
create wider interest in improved tv
sound. “This is a goal which every-
one involved in tv should be work-
ing toward”—making sound match
video quality.

Until built-in sound improvement
in tv sets and transmission can be

Promotion

Distribution

Specializing in Services
to New Labels
and New Artists.

Career Builders.

Lester L. Friedman

Lion Productions
5829 Cherrywood Terrace, Suite 203
Greenbelt, Md. 20770

University, Springfield, Il. 62708.

Coordinator of University Events

Coordinator of University Events for new performing arts facility in
small university medium-sized Midwestern city. Qualifications: Bachelor's
degree in Management, Business or Arts Administration, Public Relations,
or one of the performing arts or commensurate experience; and exten-
sive administrative, programming, and publicity experience in performing
arts or auditorium management. Responsibilities: Pian, promote, and
present a broad and varied program of arts events and residencies in-
ctuding touring events in cooperation with university and community
groups; project budgets, develop audiences and policies and procedures
for the facility. Supervise box office operations and building maintenance.
Must demonstrate ability to work with student and facuity committees and
lay community. Grantsmanship and fundraising skills essential. Starting
time: September, 1976. Satary: Commensurate with experience. Resume
due: July 1, 1976. Contact: Office of University Relations, Sangamon State

An Equal Opportunity Employer

achieved. the Council urges use of
the compromise simulcast approach,
to let more and more viewers watch
their picture while getting hi fi
sound oneFM equipment. The En-
dowment chairman and PBS will ex-
plore new ways to reach the public
with the simulcast approach.

The bottom line in tv sound im-
provement, even rudimentary
monaural transmission with im-
provement built into sets and speak-
ers—calls for cooperation from set
manufacturers. Anything beyond
this, into stereo or multicast or a
DATE-type system, needs FCC ac-
tion. To most onlookers, both are
longshots.

The commission has been a con-
sistent foot-dragger on authorizing
sound improvement in radio. Years
rolled by before FM stereo became a
reality; years are slipping away on
the discrete quadraphonic author-
ization. EIA spokesmen point out
that the report of the 4-channel
sound committee was submitted a
year ago, and they expect Stereo AM
will take at least several years to be
implemented.

Since the video picture is sacred to
this era, the FCC is currently neck-
deep in the problems of interference
to tv (and radio) reception from the
congested CB service. Audio refine-
ments wait at the bottom of the FCC
agenda. The priority will go to built-
in filtering equipment in tv sets to
screen out CB interference.

Another branch of government,
the Office of Telecommunications
Policy, an executive arm, has come
out for improved tv sound, based on
a study made for it by a Denver
Univ. research group. The cost fac-
tor for stereo sound on tv came up
prohibitive—adding around $100 to
retail price of an average tv set. But
the study found that monaural im-
provement could be builtin atan ex-
tra $15 to $20 retail.

Set manufacturers claim they are
working on better monaural sound,
and there have been attempts to im-
prove tv speakers. But they are reluc-
tant to add on costs, because as EIA-
Consumer Electronics Group vice
president Jack Wayman says, “We
have tried it, but it didn't work.
There is no public demand—no pri-
ority for hi fi sound on television if it
adds to the cost of the set.”

Recently. commenting on the
Denver study. he was skeptical
about the retail cost estimate of
monaural sound improvement for
tv.*They don’t understand the pyra-
mid and multiplication factor that
raises a $1 manufacturing cost to $3
at retail.”

He said manufacturers have tried
speaker improvement—which means
a better acoustical cabinet—but
found customers would not pay the
added costs.

Wayman is frankly exasperated
with “the wealthy crowd and the arts
patrons who want the hi fi sound, al-
though they watch very little tele-
vision.”

Still—the EIA’s 1976 Consumer
Electronics annual review reports an
estimated $750 million in factory
sales of hi fi audio components, and
a billion-dollar market for tape
recording and playback equipment.
The most popular in the field is the
cassette recorder-player, the review
states, because it has “‘achieved rec-
ognition from audiophiles as a high
fidelity instrument.”

Going further, the CEG review
says: “Audio components ... once
were the exclusive preserve of the
technically oriented hobbyist, that
rare audio ‘perfectionist.’ Today, al-
most everyone seems to be a perfec-
tionist as far as sound is concerned.”

By MILDRED HALL

www.americanradiohistorv.com

Disk-Tape Sales Top ’75

® Continued from page |

by than a year ago, but that a steady
flow of good releases, especially
from Columbia and WEA, assisted
greatly.

Advertising allowances remain
consistent from branch and inde-
pendent label operations territo-
rially.

Big users point up, however, that
FM radio spots especially have sky-
rocketed.

Gary Barnard, catalyst for the
Evolution 13-store chain in greater
Houston, notes that the spot he's
paying about $23 for locally went for
about $3 in 1971. Metropolitan
dailies are helping some, the survey
shows, by initiating leisure time sup-
plements on weekends which are
doing a good job of zeroing in on lo-
cal contemporary recording events,
such as concerts, and offering good
feature music coverage and meaty
album reviews.

With the cut in ad dollars, big
users admit that the strongest drive
must be toward better inventory
control, in-store merchandising and
careful selection of “specials.” All
admit that while there are in-
frequent drops to $3.66 and below in
their areas of operation, special and
shelf prices are being forced up-
ward.

Evidence of big users’ faith in the
future is the continuing report of
new store openings from most
chains. Paul David of the Camelot
chain, who reports a 15% rise over
1975, intends to wind up 1975 with
57 stores or an increase of five from
the present.

Record Bar’s president Barrie
Bergman is shooting for six more or
a total of 81 by Dec. 31. He reports
being up a “sensational 20%.”

Dave Rothfeld of Korvettes, with
58 departments nationally. points to
a May through July promotion,
planned earlier this year, which ac-
counts for a solid increasee over the
prior year.

Stu Schwartz of Harmony Huts 15
stores in the East, says there is a
chance of two or three more mall lo-
cations. He reports that through
May they were up 20% to 25%.

Steve Libman of Music Scene, the
nine-store chain in Georgia, Ala-
bama and Mississippi. blueprints 12
more stores by February 1977. His
chain’s business mushroomed
through a recent refinancing pro-
gram.

The California Wherehouse
chain, now at 70 stores, will prob-
ably grow to close to 80 by year's

end, Lee Hartstone states. Both
Camelot and Tower are expanding,
with Tower moving out of Califor-
nia to Seattle for the first time (Bill-
board, June 26).

Retail business has been so phe-
nomenal for Allan Rosen. Record-
land USA, Lubbock, Tex., that he
sold his long-time holdings in the

rackjobbing business to Sam Mar- -

maduke, Western Merchandisers,
Amarillo. last month. Rosen, only
three years in retail with his Flipside
stores in West Texas and New MexT's

ico. saw his retail business double

this year over last. He now has 12
stores and is presently realigning. He
expects to open more outlets before
the end of the year.

Eric Brown of School Kids. which
operates 22 stores directly and sup-
plies 15 independent stores, will
penetrate the Northwest before 1977
begins and envisions stores in
Champaign, 1., and East Lansing,
Mich. He reports his relatively new
chain is up 40%.

Phil Lasky of Danjay, which fran-
chises stores in the Budget Tape &
Record chain in the Western half of
the US., sees the number of his
stores topping 50 by Jan. 1. Business
isup 12% to [5% over last year's first
half, he says.

The Evolution stores in greater
Houston will expand from 13 to 16
by 1977. Business is up around 20%, ~
Gary Barnard reports.

Sam Billis, City One-Stop, Los
Angeles. who primarily handles re-
tailer trade selling a mix of albums
and singles, and Brud Oseroff of
Mobile One-Stop. which covers pri-
marily juke ops with singles by truck
in half the U.S.. both acknowledge
good first halves. Billis is up 20% to
25%. while Oseroff says he’s about
15% ahead of last year. Oseroff says
he’s surveying wider boundaries for
his operation which presently runs
from Detroit to Miami and into
Texas.

Racker David Lieberman. Lieber-
man Enterprises. found the first
three months of 1976 and even the
fourth “superb.” but May and June
fell off considerably in his far-flung
wholesaling empire. However, ac-
quisition and aggressive marketing,
resulting in opening more new_ac-
counts, have spurred his business
overall—well ahead of 1975.

Jay Jacobs of Knox Racks found
unit sales down overall because of
cutthroat discounting throughout
his Southeastern area. Jacobs finds
that hinterland indie record/tape
dealers are dropping shelf prices to
below $4.50.

Women Buy Country Disks

® Continued from page 6

music buyers. They run a poor third
after discount shops.

Mail-order houses are also very
big among country music buyers as
more than 14% of them order their
records this way. Here again the fe-
male buyer outnumbers the male by
three to one. g

A geographic breakdown of coun-
try music buyers shows that the bulk
are located in the Northwest. The
second highest percentage lives in
the South.

Country music fans, according to
the study. buy an average of eight al-
bums a year. The most prolific buy-
ers are in the 25-29 age group. They
purchase an estimated 11 LPs a year.

The study also shows that records
are much more popular among
country music fans than are tapes.
Tapes, when bought. are generally
favored by men. one of the few
country music categories in which
they outnumber women.

Possibly due to the fact that the

- -

bulk of country music buyers are in
the under-$15.000 income bracket.
they emerge as very thrifty shoppers.
More than 56% of them compare

prices before making a purchase.
Joseph Cohen is the market re-
search consultant for NARM. and
he discloses that few country music
(Continued on page 14)

Almo’s Folios

® Continued from page 3

The new Almo organization has
named Bob Benkelman as sales
manager and Linda Chelgren as
manager in charge of licensing and
music production. Ron Mason
heads the art/production staff and
Doug Lexa and Brian Higgins will
run warehouse and sales service out
of the Hollywood facilities.

All sheet music and small lot folio
orders will be shipped from A&M
headquarters in L.A. Bulk folio
shipments will be warchoused and
shipped out of Indianapolis.

1
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including:
Let It Shine [ Dance Sister Dance (Baila Mi Hermana)
Europa (Earth’s Cry Heaven’s Smile)
Let Me | Take Me With You

*Also avallable on tape.

One good reason why“Amigos”went gold 1s

“Dance Sister Dance (Baila Mi Hermana)”
...one of the most played cuts of the album,and
the definitive Santana sound.

“Dance Sister Dance (Baila Mi Hermana)®..
the new Santana single,on Columbia Records. S

Produced by David Rubinson & Friends, Inc. in association with Devadip Carlos Santana, Tom Coster, and Ndugu-Leon Chancler.  Management—Bill Graham ©'COLUMBIA - % WARCAS REQ, @.1976 CBS InC. |
www.americanradiohistorv.com


www.americanradiohistory.com

14

Listing in Billboard’s 1976-77
International Buyer’s Guide
of the Music-Record-Tape

Industry
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Categories to be included in the 1976-77 International Buyer’s Guide are:

RECORD COMPANIES

RECORD & TAPE
WHOLESALERS
Distributors

One Stops

Rack jobbers
Importers & Exporters

MUSIC PUBLISHERS
(please indicate affiliation)

SHEET MUSIC JOBBERS &
SUPPLIERS

JULY 4, 1976, BILLBOARD

SERVICES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Associations & Professional
Organizations

Design & Artwork

Licensing Organizations, Music

{please indicate whether
Mechanical or Performing
Rights)

Plating & Processing Plants
Pressing Plants

Printers & Lithographers
Record Promction

Tape Custom Duplicators
Tape Duplicator/Marketers

MANUFACTURERS OF
RECORD & TAPE DEALER
ACCESSORIES & SUPPLIES
Carrying & Storage Cases
Catalog Services

Cleaners, Cloths & Brushes
45 RPM Adaptors

Head Cleaners & Demagnetizers
Needles

Leader Tape

Splicing Tape

MANUFACTURERS OF

SUPPLIES FOR THE MUSIC-

RECORD-TAPE INDUSTRY

Cartridge & Cassettes &
Reels

Envelooes & Mailers

Jackets

Labels

Polyethylene Bags

Professional Tape Supplies

Record Processing Machinery
(Please specify chief product)

Sleeves

Tape, Blank Lcaded

Tape Duplicating &
Processing Ejuipment

Tape, Raw

MANUFACTURERS OF STORE
FIXTURES & MERCHANDISING
AIDS

Browser Boxes
Display Racks
Divider Cards

JUKEBOX MANUFACTURERS

JUKEBOX TITLE STRIP
MANUFACTURERS

MAIL THIS COUPON TO US TODAY
if you are engaged in one or more of the enterprises listed, it is urgent that you send this coupon
to us immediately so that we can include ycu in this giant directory.

PLEASE AIR-MAIL IMMEDIATELY TO:
Billboard International Buyer's Guide, 2160 Patterson Street, Cincinnati, Ohio 45214
Please use typewriter if possible.

BUSINESS CLASSIFICATION

NAME OF COMPANY

STREET ADDRESS

STATE

ZiP COUNTRY

TELEPHONE NUMBER

AREA CODE

TOP EXECUTIVES: NAME

TITLE

BRANCH OFFICES (U.S. & INTERNATIONAL)

Please attach any additional information.

www.americanradiohistorv.com

General News

House Subcommittee Meets

® Continued from page 3

In a surprise development on
Thursday (24). the subcommittee
began work on an amendment to set
up a full-tme. permanent seven-
man Copyright Royalty Commis-
sion. with presidentially appointed
members and chairman. and a per-
manent staff in the Library of Con-
gress.

The commission would replace
the Senate bill’s Copyright Royalty
Tribunal, which would meet only
periodically. with three-man ad hoc
panels chosen from the membership
of the American Arbitration Assn.
1o review statutory rates.

In the House proposal, disputed
rate decisions could be directly ap-
pealed to U.S. Courts of Appeals.
with review based on the commis-

BOOK REVIEW

sion record. The Senate bill allows
court appeal only in case of fraud or
Tribunal member misconduct, but
cither House of Congress could veto
a Tribunal rate decision.

Congress would appropriate
funds for the Copyright Royalty
Commussion and its staff. But in
cases of dispute over royalty distri-
bution, the commission will deduct
“reasonable costs™ of this type of |
proceeding.

Waters Honored

LOS ANGELES—“Muddy Waﬁ
ters Day” was declared June 15 in
Boston. A proclamation from Mayor
White's office was presented to
Muddy and WBCN celebrated the
occasion with a live broadcast of
Muddy and his band from Paul’s
Mall.

Dexter’s ‘Playback’ Taps
40 Years Of Music Notes

LOS ANGELES--Dave Dexter
Jr.is not a famous personality so one
would not think there would be
much in a book filled with 40 years
of his recollections that would he of
much interest to the general public.

The fact is. however, that Dexter
has spent his adult life in one of the
world’s more interesting (1o the aver-
age person. anyway) professions
the music business.

In his 40 years as a newsman and
record producer. Dexter has dealt
with many of the most fascinating
public personalities of our time, and
he uses “Playback™ (224 pages, A
Billboard Book. $9.95) to recall the
people he has met and the places he
has worked.

The book works primarily be-
cause the author avoids a straight
autobiographical format. Rather
the book is a set of anecdotes—some
interesting, some humorous, some
that will annoy and some that bring
about a feeling of nostalgia

From his days as a young news-
man in Kansas City we learn that
Rudy Vallee was rude and Cab Cal-
loway was polite and kind. We learn
that Benny Goodman became a
long-time friend and that Dexter
turned down a job from Walter
Cronkite in Kansas City in 1938.

We also get an interesting and
knowledgeable insight into the re-
markable jazz and big band era of
the "30s and ’40s, as Dexter moved
from his job as newsman (and some-
time Billboard reporter) to an edit-
ing position with Down Beat in Chi-
cago.

A portrait of Billie Holiday and
another of Mildred Bailey. as people
rather than artists, are highlights
from this period.

The names of those Dexter dealt
with in the entertainment world go
on and on-—Peggy Lee, Helen
O’Connell. Frank Sinatra, Duke El-
lington, Ella Fitzgerald (a truly re-
markable talent. but one, who, as
Dexter points out. has her odd per-
sonality traits), the Beatles, Sammy
Davis Jr., Dean Martin. Jerry
Lewis—these are just a few of the
names Dexter brings into his story.
with interesting facts and observa-
tions on each.

In addition to the personalities,
we also have a fascinating look at the
record business. primarily through
Dexter’s career as a producer. From
his early jazz work at Decca to more
than 30 years at Capitol we see the
growth of an industry.

In particular. we see the develop-
ment of Capitol, from a small Holly-
wood label to (particularly after its
purchase by EMI) an international
conglomerate. We meet executives

like Vogle Gilmore, Alan Livingston
and Glenn E. Wallichs. all of whom
contributed immensely 1o the
growth of the industry.

We learn of the changing musical
tastes, of Dexter’s move to bring
recordings from other lands to this
country. of the early Beatles and
how their personalities changed as -
success came to them, of the enter-
tainers who let success change them
and those who chose to remain the
same.

The move to 45 r.p.m. records, to
stereo. are chronicled. And we learn
that the record business is indeed a
strange. often illogical business.

Statements like Dexter’s reference
to “a reprehensible boycott of true
musical taten” when discussing
contemporary Top 40 radio may ir-
ritate some readers, but a book s all
the more interesting if the reader can
find something to disagree with,
somcthing to make him think

As mentioned. the writing is crisp
and easy (o read, the information
fascinating for the fan and inter-
esting for those in the business. the
life a life that many persons would
enjoy living.

Forty years have seen jazz. big
bands. MOR. rock. British rock and
others-all share their spots at the top.
all with their own personalities.
Dexter introduces us to all of these
personalities, and it’s a fun conver-
sation. BOB KIRSCH

NARM Study

® Continued from page /2

buyers vacillate in making their se-
lections. By the time they get to the
store they know precisely what they
need, and are not often swayed from
their original choice. Curiously,
however, many are impulse buyers.

From demographics uncarthed by
the survey, the country music fan
emerges as a big fan of radio as well.
More than 75% of all country music
buyers admit to being influenced by
songs heard on the radio. The rest
are influenced by tv. Those buyers
that are sold through tv are in the 40-
45 age group, with the younger
country music fan more audio ori-
ented.

The study stresses that 56% of all
buyers polled indicate they are buy-
ing more country music today than
they did five years ago. Again
women emerge as the most aggres-
sive shoppers in this area.

The country music breakdown is
the first of six that will be released by
NARM. The others will explore
such music categories as jazz, classi
cal, soul, contemporary and MOR.
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“Desafio,

the new single
fromThe Fania All Stars,

on Columbla.

That’s right, we've got  ever, their audience  The Fania All-Stars’“Desafio}
em:the mostelectrify- isbiggerthanever,and arranged by Gene Page.

ing Latin group ever  now their airplay and Now on Columbia Records.
assembled, and therr  distnbution willbe  ~ Watch for their

brand newsingleTheir wider than everThat forthcoming album.
sound 1s better than means all across

America.

Produced by Gene Page, Billy Page and Jerry Masug
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LOS ANGELES—"It’s difficult to
be different when 20 other stations
are playing the same song.” says
Don Elliot at KIIS AM-FM here as
he tries to do different things on the
air. Usually he sucteeds. for the sta-
tions do have a unique sound.

Elliot is operations manager for
the outlet, and also assistant to
Charlie Tuna. Over the past year he
has seen the station change. “We are
no longer teen-oriented. We had a
problem with identify. Now we are
personality-oriented. But we do our
own thing.”

WE ARE THE RIVINGTONS. JAMES. ROCKY,
CARL & SONNY WHO RECORDED THE SMASH
HIT “PAPA-OOM-MOW-MOW” IN THE EARLY
SIXTIES.

WE HAVE A NEW RECORD RELEASE ON THE
J.D. LABEL TITLED "DONT HATE YOUR

FATHER.”

WONT YOU GIVE IT A LISTEN, PLEASE.

%@K YOu

By FRANK BARRON

First major change was the KIS
jingle. “We worked on a Chinese
whole-tone scale. It fits into any key.
A jock can segue with it—it’s easy to
work with on the air. Also. we do
record sweeps. Fast and slow, valleys
and peaks.”

Although he is only on the air
once a week (“'it’s necessary, to keep
that feeling with the audience™), El-
liot loves being in the studio. He has
his own 4-track studio in Holly-
wood, but therz is no conflict:

Don Elliot Creative Services pro-
duced a one-hour Buck Owens spe-
cial for Warner Bros. as a giveaway
for radio stations. The firm will do
other similar specials for record
companies and album spots.

It was Elliot who came up with an
eight-minute “Discollage™—a  col-
lage of numerous disco records
“which didnt miss a beat and
sounded like one record.” Elliot
spliced all the tunes. had to get spe-
cial clearance from the labels in-
volved. and putit together for KIIS.

He also produced a Beatles col-
lage called “Let It Beatles.” which
sounded like or.e huge eight-minute
Beatles record, he says. Capitol gave
him full approval.

Elliot, a forn.er program director
and programm:ng consultant, does
the collages on a 4-track. “"Some are
edited, some are spliced. You have
o know the tempos. the levels, the
keys. You have to be able to foot-tap
wit”

Radio-TV Programming
s LOS ANGELES’ DON ELLIOT =

" KIIS Dares To Be Different

He figures the collages take about
three hours. plus “another hour
more to make a legend. It's like
working on a hit record. Also, you
have to sel-sync. That lets you play
back on the record head. Then mix it
lo a 2-track stereo.”

KIIS was the first with the col-
lages. Now other stations play them.
Elliot uses Ampex equipment at the
station and at his own studio.

He admits “You should have a
musical background to know how to
splice.”

In his executive capacity. Elliot
confesses that the station is after
wider demographics, seeking higher
adults. “There are no teen dollars
left with the agencies. Now they're
only buying two to three stations.
They used to buy four to five.”

Elliot is proud of having inaugu-
rated the three-record sweep, and
also points out that they engineer
records on the air for highs and lows,
to give them a better sound than the
competition.

His attitude on produclio?hal
“you have to like what #u are
doing.” He calls production “the
flow that knits the station together.
The consistency. You have to school
those who do the dubbing. You must
keep the sound consistent at a sta-
tion.” He feels it’s important to use
the same voice for all promo spots on
the air “for identity.”

KIIS caters to the car audience
with promotions, knowing those
people can’t get to the phone. “You
have to entertain. We have a special
library of music for concerts and
promos. They establish the mood
and the setting.”

The station simulcasts from 6 a.m.
to 6 p.m.. then splits after that hour.
but using the same format. with disk
jockeys at night on the FM side as
well. The AM station is a 5.000-wat-
ter, the FM outlet being 1.000. “But
that is changing soon.” Elliot prom-
ises.

He notes that FM stations are
“now going in for loudness, like the
AMs. Our beam gives us a loud
sound. We sound like FM on our
AM.”

Being on both sides of the fence.
Elliot points out that “a good pro-
gram director needs effective pro-
duction men, and vice versa.” And
he adds that “A good part of produc-
tion is being on good terms with the
jock on the air. And a good disk
jockey should have a rapport with
the engineers so the latter will keep
all the equipment tuned up.”

As for programming, Elliot says
they try to make the format such that
it sounds as though the jock is hav-
ing a good time.” Audiences re-
spond to that. Introductions, too,
should make the audience feel they
are going to miss something if they
don’t listen.”

Elliot has nothing but praise for
program director Charlie Tuna. “He
lets the DJ be himself rather than
change the DJ to fit the format.

A highly energetic man. Elliot re-
alizes that “today audiences have
highly sophisticated equipment,
what with systems and stereos. You
have to be ahead of them at the sta-
tion with your sound.” As a final
parting shot, he says smiling: “'in this
business you are only as good as
your last promo.”

KTLC To KMEZ

DALLAS—KTLC has changed
call letters to KMEZ and will be
billed as EZ100. The beautiful music
formal remains.

-

Lprogramming Comment

ROOSEVELT R. WRIGHT Jr.
Assistant Professor, radio-tv
S.l. Newhouse School of Public

Communications

Syracuse Univ., Syracuse, N.Y.

There is so much information needed in the continuing chapters of our in-
dustry, and radio programming research is one such area. Therefore, I am pro-
posing 10 set up a major radio programming research center here at Syracuse,
with major interest in researching the effects of various radio formats on au-
dience impact in such human behavior areas as attitudes. mood, personality,
retention, awareness, elc., toward the total context of various radio program-

ming procedures.

I feel that a highly resourceful academic setting such as our university, with
tight “direct” connections to people in the “real” world. can do much to supply
reliable and stable data to the hit-and-miss world of the program director. To
assist in getting the foundations of this project underway. [ would like to com-
municate with radio station management and programming executive, plus
personalities, throughout the country. I would like to get some input regarding
what they perceive an academic research setting doing to provide information
that will make “real world™ programming tactics more productive, successful,

and able to get those ratings.

After having been a station manager, program director. chief engineer. ac-
count executive, elc., in various radio stations, one of the major things I did
learn is that the day-to-day operation leaves little time to really do the kinds of
experimentation and research necessary for best results. The majority of our
programming efforts are to design the best effort and place it on the air for
public evaluation. hoping that this “one try” will bring success and good, or

better, ratings.

My dream is that a top-flight research center for radio programming could
greatly assist in the broadcasters attempt to find the answers.

Country Format For
Forest City FMer

FOREST CITY. N.C.—WBBO-
FM has separated programming
from WBBO-AM and is now play-
ing country music with live an-
nouncers 5:30 a.m. to midnight, ac-
cording to program director Patrick
D. Nanney. ‘

The station includes Nanney
5:30-9 a.m., Kathy Pate 9-11 a.m.,
Bill Gowan 11-noon, Bud Henson
noon-2 p.m.. Henry Melton 2-6 p.m..
and Wayne Dobbins 6-midnight.

*Our basic playlist includes ap-
proximately 60 records, plus several
extras selected by the disk jockeys.™
says Nanney.

WBBO-AM continues to feature
coritemporary music. “We were one
of the first small-market stations to
broadcast ‘American Top 40" hosted
by Casey Kasem, which continues as
a Saturday feature.”

The AM lineup features general
manager Jimmy (Jim Bishop) Tay-
lor from sign-on until 9 a.m.. pro-
gram director Pat Nanney 9-11 a.m.

San Francisco
NRB Conclave
The Largest Ever

SAN FRANCISCO—The third
annual National Radio Broad-
casters Conference & Exposition
will be the largest ever, believes Jim
Gabbert, president of the National
Radio Broadcasters Assn.

He reports that registrations are
even coming from abroad:; here-
tofore, the meeting hasn’t drawn
many overseas broadcasters. For this
reason, there will be panel sessions
devoted to international radio. as
well as engineering, sales, program-
ming, etc.

The conference will be at the
Hyatt Regency Embarcadero Sept.
19-22. For registration details, con-
tact administrative director Elena S.
Saldan, National Radio Broad-
casters Assn., 500 Fifth Ave., New
York, N.Y. 10036.

(featuring 50% oldies), Kathy Pate
[tam.-2 pm., Bill Gowan 2-4 p.m.,
and Malcolm Watson 4-sign-off.

“Record service for both stations
is good for our size of market. except
for one or two companies. The an-
swer here seems to be getting in
touch with the right person who is
usually in Charlotte, Nashville or
Atlanta, and not at the national of-
fice. Capitol and MCA are the prob-
lems on contemporary music, al-
though MCA gives us excellent
country service.”

Pyramids a Boost
To Atlanta FMer?

ATLANTA-One of the most un-
usual promotions of the year is un-
derway at WQXI-FM. The station is
now claiming to be broadcasting “on
the power of the pyramids.” Station
has constructed a pyramid in the stu-
dio. Disk jockeys are broadcasting
from within the “energy chamber of
the pyramid.”

Each hour, a pyramid T-shirt, an
essay kil. an energy generator, book,
or pyramid-related item is given
away, plus a 30-second rap about
the alleged powers of the pyramid,
reports program director Jack Fitz-
Gerald.

However, it is not known at this
time if the pyramid has improved
the reach of the WQXI-FM signal
beyond that of any other FMs of its
class.

Anchorage KHAR
Has Become KKLV

ANCHORAGE, Alaska—KKLV
are the new call letters of the old
KHAR-FM and the station is now
automated with Drake-Chenaults
adult contemporary “Contempo
300” programming, reports oper-
ations manager Ken Flynn. Previ-
ously, the station simulcast the AM’s
beautiful music format. The station
is owned and managed by Mrs. Pa-
tricia Harpel.

— L -
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THE NAME: Bl 7

The 2nd Annual
international Recorc and Music Industry Market in the USA.

THE DATE: SEPTEMBER 8-11

Fairmont Hotel

THE PLACE New Orleans

PARTIAL LIST OF *PARTICIPATING CCMPANIES FROM ARCLND THE WORLD:

ASCAP (USA) CYRIL SPENCER LTD. (UK) MUSIC CITY NEWS (USA) SUTTON DISTRIBUTORS (USA)

ATV MUSIC GROUP DER MUSIKMART (GERMANY) MUSIC FARM (UK) SUNBURY-DUNBAR PUBLISHING (USA)

AWA RADIO NETWORK (AUSTRALIA) DISC'AZ/DISCODIS (FRANCE) ORANGE RECORDS (UK} TGP TAPE MUSICA LTDA. (BRAZIL)

ACUFF-ROSE PUBLICATIONS INC. (USA) DUART MUSIC (UK) ORIGINAL CONFIDENCE (JAPAN) TROVA INDUSTRIAS MUSICALES

AMPHONIC MUSIC (UK) DURECO (HOLLAND) OWEPAR PUBLISHING (USA) (ARGENTINA)

ANGELA MUSIC (UK) EDEN STUDIOS (UK) P.C. MUSIC (UK) UNITED ARTISTS MUSIC PUBLISHING

ARCADE RECORDS (UK) ELECTRIC RECORDS (AUSTRALIA) PIN PIN MUSIC (FRANCE) GROUP (USA & INTL)

ASHTREE MUSIC (UK) EMERALD RECORDS (UK) PANACHE MUSIC (UK) UNITED ARTISTS MUSIC & RECORDS

ASSOCIATED MUSIC (AUSTRALIA) ESSEX MUSIC GROUP (AUSTRALIA) PHONOGRAM INT'L B.V. (HDLLAND) GROUP INC. (UK)

AUSTRALIAN PERFORMING RIGHTS ASSOC. FIDELATONE MFG. CO. (USA) GCVERNMENT OF QUEBEC (CANADA]  UNITED ARTISTS RECORDS OF
(AUSTRALIA) GLOBAL MUSIC (GERMANY) QUEBEC HOUSE (USA) AMERICA (USA)

BMI (USA) HARRISON MUSIC (USA) RCA RECORDS (USA & CANADA) LNITED EUROPEAN PUBLISHERS (EUROPE)

BELSIZE MUSIC (UK) HEATH LEVY MUSIC (UK) RECORD WORLD (USA) EDITIONS MUSICALES CLAUDE PASCAL

BLUEY TUNES (UK) HCMEMADE MUSIC (UK) RED BUS RECORDS (UK) (FRANCE)

BLACKSHEEP MUSIC (UK) HUSH MUSIC (UK) RANDOR MUSIC (USA) EDITIONS INTRO GEBR.MEISEL

BRASCHS MUSIC HOUSE (AUSTRALIA) IMAGE RECORDS (AUSTRALIA) SESAC INC. iUSA) (GERMANY)

BROUGHAM HALL MUSIC (USA) IMMEDIATE RECORDS (UK) SCORPIO MLSIC DIST. INC (USA) SWEDEN MUSIC AB/POLAR

CARABINE MUSIC (FRANCE) JET RECORDS (UK) SHANNON DISTRIBUTORS (UK) MUSIC AB (SWEDEN)

CASH BOX (USA) JUPITER RECORDS (GERMANY) SHINKO MUSIC (JAPAN} WORLD MUSIC (BELGIUM)

CASTLE MUSIC (AUSTRALIA) KEBEC SPEC (CANADA} G. SHIRMER INC. (USA) VALENTINE MUSIC (UK)

CHARLTON PUBLICATIONS (USA) KENMAR MUSIC (UK) SHOW (FRANCE) WATANABE MUSIC PUBLISHING

CHARLEY RECORDS (UK & FRANCE) K-TEL INTERNATIONAL (USA) SIDET EDIZIONI (ITALY) CORP. (JAPAN)

COUNTRY INTERNATIONAL RECORDS (USA) LAUREL CANYON RECCRDS (USA) SIEGEL MUS C (GERMANY) WILSON EDITIONS/EUROBEAT (UK)

COUNTRY MUSIC ASSOC. (USA) MARILLA GRAMMOFON (SWEDEN) THE SOUL & JAZZ RECORLC (USA) WIZARD RECORDS (AUSTRALIA)

CUCKOO MUSIC (UK) M-7 RECORDS (AUSTRALIA) SUMMIT MUSIC (UK) YAMAHA MUSIC FOUNDATION (JAPAN)

CUSTOM CONCEPTS INT'L (USA) MET-RICHMOND SEECO RECORDS (USA) SURPLUS RECORDS & TAPE (USA)

THE ABOVE COMPANIES ARE FOR THE MOST PART PARTICIPATING WITH OFFICE/EOOTHS THIS YEAR AT MUSEXPO

'----------------------------------------------------------------------ﬂ

We wish to participate in International Musexpo '76 and have indicated our requirements below.

MUSEXPO EXECUTIVE HEADQUARTERS: NEW YORK (212) 489-9245 TELEX 234107, Los Angeles Representative: Terrance Schlenk (213) 273-6141, Nashville
Representative: Lovis Lofredo (615) 889-0401, European Representative: James Parsons (01) 953-7260 in London, Tokyo Represe Wative: Messrs. Koike and Yuasa
405-5201, Australia Representative: Harry Plant 92-0937, New Zealand Representative: David Forgie 74-545, So uth africa Represéntative Florrie Bentiey (Sandton)
33-5621, South Amrerica Representative: Miriam Avanzi (Brazil) 265-2986.

! |
! |
: [ OFFICE / BOOTHS RENTAL | ¥k IMPORTANT:O1 0% INCREASE IN PARTICIPATION | g g :
COST AFTER JUNE 30, 1976
| Specially converted guest rooms into “closed booths™” of varying sizes, all ]
i fully furnished, carpeted and ar-condit oned, containing recod and or [OPEN 300THS RENTAL | ]
] tape playback equipment as wel as teleohones for in-house and outside . - i
] calls. All office booths are located on specifically designated exhibit floors Located in the plusa carpeted and air-conditioned ballroom area. Each
] and cannot be used as sleeping rooms. Office booth rental cos- includes booth includes a 8'h gh Irape backwall, 3'high drape side-rails, name sign |
i Registration Fee of $500 and permits unlimited free Registration for all (name o exhibitor, ¢ ty end country)and is fully furnished. [
i members of the company. Sive A 10 51660 ]
12€ ( ) LU0 o 0o oo e cam ey o o000 ¢ 5 a0 s '
2 Sizes, Rates and Priority : Varying in size from 130 sq. ft. (13 ft. x 10 ft.)to "B 1Ex100 .. 82,200 ]
0 350sq. ft. (25 ft. x 14 ft.), office Jooths are made available at one standard Please check C 33 2x100 ......... 5/06°5,7/00 8 o £ G $2,800 ]
] rate regardless of size and are allocated on a first come first served basis the appropriate D3 22 x10° ... .. .$3,400 ]
] Rates for additional office booths vary in accordance with number of office bex "E ] X100 ... .............34,000
1 booths reserved and not according to size G OO 4Cx10 ... $5,200 =
] b3 5Cx100 ... .86,400 ]
] Number 1 CJ One office/booth ...............$2,000 Number Eech additional 5’ x 10" module . .. .§ 600 |
] . " 2 [ Two adjpining Office/Booths . ...$3,500 [
i Please check U 3 [J Three Oftice/Booths . ......... .$4,900
i the apg(;?(p”a‘e 2 4 0 Four Office/Booths .. ... ... . .$6,200 l oliFe A3l 2uY o H R ) BOOTHi] =
1 ' 5 [ Five Oftice/Booths ...... .. ...$7,500 Booth rental cost includes Registration Fee of $500 and permits i
Number Each acditionatl Oftice/Booth . . ... $1,200 unlim.ted free Regisiration for &1l members of the company.

— 0
: [ [PARTICIPATING WITHOUT AN OFFICE OR BOOTH | :
] Registration Fee per Compary . . . . $500 Permits unlimited free registration for all membe:s of the company. |
] (or $250 in the case of only one executive attending from your company) |
= Full payment enclosed with application. Enclosed is ourcheckfor$........ in full payment. :
| Name Title [
g DAMemme e ckEy e A e ik KRS S e E g <o bz DL i i
I COMPANY -+« e e e e e e e e e i, INTERNATIONAL MUSEXPO 76 LTD. ]
: 1350 AVENUE OF THE AMERICAS |
" AQAIESS . . .. oot NEW YORK CITY, N.Y. 1CC19, U.S.A. /
i TELEX: 234 07 MUSEXPO 1
i (Of1l57 & % o 0 02 Mo KD o YN =ES UL A e 5 ) 135 DN TRGAD o 5 EF AW o) s ¥, (o FHONE: (212) 489-9245 i
! I
| State or Country .. ................... ZiD. o i
: [
i |
L Jd
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Mike Douglas An
ARB Pacesetter

LOS ANGELES—“The Mike
Douglas Show™ appears to be the
leading syndicated music-variety
show, according to a recent ARB
analysis of national syndicated
programs in February. The
Douglas show, a popular show-
case for recording artists. rated
5,142,000 total homes, compared
to 4,701,000 homes for “The
Merv Griffin Show™ and
3,725,000 homes for “Dinah”
hosted by Dinah Shore.

Radio-TV Programming

LOS ANGELES—It’s absolutely
sensational—my Billboard leather
belt buckle. It was custom-made for
me by Jeff Leonard, JSL Enterprises.
Reseda, Calif. He made the KSTP
buckle and the one for Drake-
Chenault Enterprises. If you need a
belt buckle for any kind of promo-
tion, I suggest you contact Leonard.
His address is 7647 Hesperia Ave..
Reseda, Calif. 91335. His phone is
213-342-0283, but he tells me you
can’t hardly reach him by phone.
Write first. ... Chuck Buell has
checked out of KFRC in San Fran-

Vox Jox

By CLAUDE HALL

cisco. Friends—or someone with a
job offer—can phone him at 415-
820-3333.... Also looking for a new
position is Dean Goss, who'd been
doing the 8-midnight shift at KROY
in Sacramento. Before that, he
worked at KYA in San Francisco.
Call him via 916-392-7600.
* x %

Joel Folger, music director of
KTRF, Box 40, Thief River Falls,
Minn. 56701. reports that his station
has begun programming rock at
night. “And. being in a smaller mar-
ket, it is hard for us to get record

service from some labels. Like Jim
Taylor in one of your recent col-
umns, we are always willing to try a
promising new record.”

*  x *

Big shakeup at KSOM in Ontario,
Calif.. and general manager Bill
Wade doesn’t have to worry about
whether his signal reaches the city
limits sign anymore. Steve Brown,
the program director, checked out
earlier and is slated for a job with a
Los Angeles radio syndication firm
by the time you read this. Wade. as
many of you will recall, worked at

AWEDDING TOAST

(Note: Wagner’s Bridal Chrous can be used as introduction)

Recitativo (ad lib)

By JO BILLCHECK

G D7 G
b = E— - —]
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We're gathered here for one of life's happiest occasions, In-
Am Fdim D7
—#% —
FL T
= - = ——
-
vited by  the  parents of the bride and groom, our hosts. Let's
E! G o C Am
stand and offer them our sincere congratulations, And
g :
—— — . =
'r .
drink to the happy bride and groom after this toast.

Ad S - — e
£ —— — - —
Refrain: a tempo
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f;(,_‘ e —— ” = _
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Here's to the hap- Py cou- ple just wed,
- A
Aml_.' i E7 . xln
ﬂ‘. = _‘i' 1I' 'r 1 | i o i
J e B ) === B
May they al- ways sleep in the same bed;
M G (GT) C ~ C+ Am
= L Y e
g~ r = E E = E—
May all their trou- bles be lit- tle ones, And
G E7 AT (b5) \ D17 r— S —
= S I —
— . : ==
T a I =
grow up to be good daugh- ters and sons,

©Copyright 1975 by Billcheck Music Publications, Weirton, W. Va. 26062
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KHJ in Los Angeles through more
than one program director and once
operated a disk jockey school in Los
Angeles as a sideline.

*  x X

In beautiful out-of-town Detroit
where the mayor thinks rock con-
certs are “love-ins.” Jim Cissell at
the Patton Corp. advertising com-
pany is looking for combination
copywriter, production man, and
voice talent and will pay about
$1.000 a month, depending on
whether or not you can explain what
the mayor meant without having to
call the Mojo Man for a translation.

. Mike Keppleman (alias Mike
Harris or Keith Harris at various
California and Arizona stations)
writes from KROD in El Paso: “Qc-
casionally, I'll skim and find out old
friends are working here and there
and now I thought it was about time
the world knew of my whereabouts.
Here, the rock market is saturated
with five stations. There are two
countries, and we are all alone in the
adult contemporary field.

The station has just been sold and
the new lineup is as follows: Mike
Keppleman 5-9 a.m. using the name
of Mac Arthur Park and program di-
rector, William R. Peterson 9 a.m.-2
p.m. (he has worked both KELP and
KINT here), Bob Clark from KOBE
in Las Cruces. N.M.. 2-7 p.m.: and
Steve Bricker, formerly of KSET
(local Muzak outlet) 7-midnight.
Carl Johnson, Dave Lawrence, and
Ron Dettman hold down weekends.
Incidentally. if vou could mention.
we are getting very poor service from
A&M and ABC. Maybe it will help.”
Jack Mindy, now with WFBL in
Syracuse. N.Y.. notes: “I haven't
been able to join the rash of radio
personalities who have records out

(Continued on page 26)

BubblingUnderThe

__HOT100_|

101-STROKIN' (Part Il), Leon Haywood, 20th
Century 2285

102—A BUTTERFLY FOR BUCKY, Bobby Golds-
bero, United Artists 793

103—MARR:EO BUT NOT TO EACH OTHER, De-
nise LaSalle, 20th Century/Westbound
5019

104—IT'S GOOO FOR THE SOUL, Part 1, Luther,
Cotitlion 44200 (Atlantic)

105—UNIVERSAL SOUNO, Kool & The Gang, De-
Lite 1583 (PIP)

106—SOLITARY MAN, T.G. Shepard, Hitsville
6032 (Motown)

107-MUSIC, John Miles, London 20086

108—ROCKY MOUNTAIN MUSIC, Eddie Rabbitt,
Elektra 45316

109-TELL ME WHY, Stairsteps, Dark Horse
10009 (A&M)

110-TOWN CRYER, Scott Key, Pyramid 8002
(Roulette)

BubblingUnderThe

__ToplPs |

201-TERRY REID, Seed Of Memory, ABC ABCD
935

202-ABBA, Atlantic SD 18146

203—JAN HAMMER, Oh, Yeah?, Nemperor NE
437 (Atlantic)

204—JOHNNY CASH & THE TENNESSEE THREE,
One Piece At A Time, Cotumbia KC 34193

205-ROGER McGUINN, Cardiff Rose, Columbia
PC 34154

206—SAVOY BROWN, Skin 'N’ Bone, London PS
670 .

207—WET WILLIE, The Wetter The Better, Capri-
corn CP 0106 (Warner Bros.)

208—NEIL SEOAKA, Live In Australia, RCA
VPL1-1540

209—ERIC ANOERSEN, Sweet Surprise, Arista
AL 4075

210—ANOY PRATT, Resolution, Nemperor NE
438 (Atlantic)
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Some rabbits have all the luckl
But only one Rabbitt has all the hits!

Eddie Rabbitt

A brand new album L
Rocky Mountain MusiC i

Featuring his recent #1 hit single
“Drinkin’ My Baby (oft My Mind)”’

And his newest hitbound single
“Rocky Mountain Music”
o,

®elektira
Another bit of good luck from Elektra Records & Tapes

Produced by David (Boy Wonder) Malloy for Grand Productions
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Bilboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

ELTON JOHN & KIKI DEE-Don't Go Breaking My Heart (Rocket)
BEE GEES—You Should Be Dancing (RSO)

WINGS—Let 'Em In (Capitol)

D-Discoteque Crossover

ADD ONS—The two key prod
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS~The two
products registering the great:
est proportionate upward
movement on the station’'s
playlist; as determined by sta-
tion personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information o re-
flect greatest product activity
at Regional and National fevels.

Pacific Southwest Region

® TOP ADD ONS:

ELTON JOHN & XIXi DEE—~Don't Go Ereaking
My Heart (Rocket)

SEALS & CROFTS—Get Closer (WB)
WAR—Summer (UA)

% PRIME MOVERS:

MANHATTANS —Kiss And Say Goodbye (Colum
bia)

DOROTHY MOORE—Misty Biue (Malaco)
BROTHERS JOKNSON—I! Be Good To You
(ASM)

BREAKOUTS:

ELTON JOHN & KIKI DEE—Don't Go Ereaking
My Heart (Rocket)

WAR-Summer (UA)

SEALS & CROFTS—Get Closer (W.B.)

KH)—-Los Angeles -
® SEALS & CROFTS—Get Closer (W.B.)
o ELTON JOHN & KIKIDEE-Don't G
Breaking My Heart (Rocket)
* STARBUCK—Moonlight Feels Rigitt
(Private Stock) 17-7
* MANHATTANS—Kiss And Say Goocbye
(Columbia) 25-15
KDAY—Los Angeles
e NOLIST
*
% NOLIST

*
KHS—Los Angeles
® WALTER MURPHY & BIGAPPLE BEND-A
Fifth Of Beethoven (Private Stock
o ELTONJOHN& KIKIDEE-Don't G2
Breaking My Heart (Rocket)
* BEATLES—Got ToGet You Into My Life
(Capitol) 28-20
* BROTHERS JOHNSON- 'l Be Good To You
(A&M) 26-19
KEZY—Anaheim
® MANHATTANS - Kiss And Say Goocbye
{Columbia)
o ELTON JOHN & KiKI DEE-Don't Go
Breaking My Heart (Rocket)
# DOROTHY MOORE—Msty Blue (V alaco)
3315
* STARLAND VOCAL BAND—Afternodn
Delight (Windsong) 20-13
KFXM—San Bernardino

o ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree}

® THINLIZZY—The Boys Are Back in Town
(Mercury)

% ANDREATRUE CONNECTION—Mo e, More
More (Buddah) 17-9

 DOBBIE BROS.—Takin' It To The Streets
(W.B)136

KCBQ-San Diego

o CHICAGO—Another Rainy Day In New York
(Columbia)

o STARBUCK—Moonlight Feels Right
(Private Stock)

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 18-13

* QUEEN—You're My Best Friend (Eiektra)
20-15

KAFY—Bakersfield

o ELTON JOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)

o WAR-Summer (UA)

* MANHATTANS —Kiss And Say Goodbye
(Columbia) 17-9

 BROTHERS JOHNSON—I'li Be Good To You
(ABM)24-16

KRIZ—Phoenix
o NOLIST

L]
* NOLIST
*

KBBC—Phoenix

o CARPENTERS—|Need To Be In Love (A&M)

o NATALIE COLE-Sophisticated Lady
(Capitot)

* DR.HOOK—A Little Bit More (Capitol) 32-
26

* NEIL DIAMOND-If You Know What | Mean
(Columbia) HB-27

KTKT—Tucson
o ELTONJOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)
o WAR—Summer{UA)
* STARLAND VOCAL BAND —Afternoon
Delight (Windsong) 13-8
* ANDREATRUE CONNECTION—More, More,
More (Buddah) 4-1
KQEO—Albuguerque
o BEATLES—Got To Get You Into My Life
(Capitol)
o KEITH CARRADINE—I'm Easy (ABC)
* QUEEN-You're My Best Friend (Elektra)
25-18
% THINLIZZY—The Boys Are Back In Town
(Mercury) 26-19

KENO—Las Vegas

o NOLIST

.
* NOLIST
*

Pacific Northwest Region

® TOP ADD ONS:

ELTON JOHN & KIKI DEE—Don't Go Breaking
My Heart (Rocket)

MANHATTANS - Kiss And Say Goodbye (Colum
bia)

WINGS—Let 'Em In (Capitol)

%* PRIME MOVERS:

BEATLES—Got To Get You tnto My Life (Cap:
tol)

JOHN TRAVOLTA—Let Her In (Midland Int'i.)
STARLAND VOCAL BAND-Afternoon Delight
(Windsong)

BREAKOUTS:

ELTON JOHN & KIKI DEE-Don't Go Breaking
My Heart (Rocket)

MANHATTANS —Kiss And Say Goodbye (Colum
bia)

ENGLAND DAN/JOHN COLEY-1'd Really Love
To See You Tonight (Big Tree)

KFRC—San Francisco
® MANHATTANS- Kiss And Say Goodbye
{Columbia)

De LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.)

* THIN LIZZY-The Boys Are Back In Town
(Mercury) 24-12

* JOHNTRAVOLTA-Let Her In (Midland
Int'l) 1511

KYA—San Francisco
o CHICAGO—Another Rainy Day In New York
{Columbia)
o NEILSEDAKA—Steppin’ Qut (Rocket)
* JOHN TRAVOLTA-Let Her In(Midland
Int'l) 21-15
* QUEEN—You're My Best Friend (Elektra)
2218
KDIA—0akiand

o NOLIST

L]

* NOLIST

*

KLIV—San Jose

o PETER FRAMPTON—Baby, | Love Your Way
(ABM)

e BEACH BOYS—Rock And Roll Music
(Warner/Reprise)

* BEATLES—Got To Get You Into My Life
(Capitol) 14-8

 STEVE MILLER BAND - Take The Money And
Run (Capitol).18-13

PRIME MOVERS-NATIONAL

STARLAND VOCAL BAND-Afternoon Delight (Windsong)
BEATLES—Got To Get You Into My Life (Capitol)
JOHN TRAVOLTA-Let Her In (Midland !nt'l)

KNDE—Sacramento

o AEROSMITH—Last Child (Columbia)

e FLEETWOOD MAC—Say You Love Me
(Warner/Reprise)

% STARLAND VOCAL BAND-Afternoon
Delight (Windsong) 12-5

% ANDREATRUE CONNECTION—More, More,
More (Buddah) 9-6
KROY-Sacramento
® ELTONJOHN & KIKI DEE-Don't Go
Breaking My Heart (Rocket)
[ ]

% BEATLES—Got To Get You Into My Life
(Capitol} 23-18

* CHICAGO—Another Rainy Day In New York
(Columbia) 25-20

KYNO-Fresno

o PETERFRAMPTON-Baby, | Love Your Way
(A&M)

o NEILDIAMOND-If You Know What | Mean
(Columbia)

* CHEECH & CHONG—Framed (Ode) 26-22

* BROTHERHOOD OF MAN—Save Your
Kisses For Me (Pye) 30-26

KJOY—Stockton, Calif. B
o GALLAGHER & LYLE—IWanpa Stay With You
(AGM)

o ELTONJOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)

* PETER FRAMPTON—Baby. | Love Your Way
(A&M)29-14

* CLIFF RICHARD—Devii Woman (MCA) 28-
20

KGW—Portland
@ ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree)

o ELTON JOHN & KIKI DEE—Don't Go
Breaking My Heart (Rocket)

* CYNDIGRECO—Making OQur Dreams Come
True (Private Stock) 20-10

* KEITH CARRADINE—I'm Easy (ABC) 13-6
KISN—Portland -

e SYLVERS—Cotton Candy (Capitol)

e WINGS—Let 'Em In (Capitol)

% JOHN TRAVOLTA—Let Her In (Midland
int’l.) 24-19

% BEACH BOYS—Rock And Roll Music
(Warner/Reprise) HB-22

KING—Seattle B
® BROTHERSJOHNSON—1'll Be Good To You
(A&M)

® MANHATTANS - Kiss And Say Goodbye
(Columbia)

* JOHN TRAVOLTA- Let Her In (Midland
Int'l.)29-20

 THIN LIZZY ~The Boys Are Back InTown
(Mercury) 15-8

KIR~-Seattle
o NOLIST
*
* NOLIST
*
KJRB—Spokane
o ENGLAND DAN/JOHN COLEY-1'd Really
Love To See You Tonight (Big Tree)

o ELTON JOHN & KIKI DEE-Don't Go
Breaking My Heart (Rocket)

% ANDREATRUE CONNECTION-More, More,
More (Buddah) 19-12

* QUEEN—You're My Best Friend (Elektra)
1813
KTAC—Tacoma
o BEEGEES—You Should Be Dancing (RS0)
o KIRKLAND & DAVIS—Easy Lovin

* STARLAND VOCAL BAND —Afternoon
Delight (Windsong) 7-1

* DONNYOSMOND-C'Mon Marianne
(Kolob) 22-18

KCPX—Salt Lake City

o KEITH CARRADINE-I'm Easy (ABC)
o WINGS—Let ‘Em In(Capitol}

* BEATLES—Got To Get You Into My Life
(Capitol) 28-22

* SILVER—Wham Bam Shang-A-Lang (Arista)
21-16
KRSP—Salt Lake City
o PETER FRAMPTON—Baby, | Love Your Way
(A&M)

o ELTONJOHN & KIKI DEE—Don't Go
Breaking My Heart (Rocket)

* BEATLES—Got to Get You Into My Life
(Capitol) 22-13
* SEALS & CROFTS—Get Closer (W.B.) 6-1

KTLK—Denver

o ELTON JOHN & KiKt DEE—Don't Go
Breaking My Heart (Rocket)

o WAR-Summer (UA)

% ENGLAND DAN/JOHN COLEY—{'d Really
Love To See You Tonight (Big Tree) 39-22

% STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 20- 10

Southwest Region

® TOP ADD ONS:

BEE GEES—You Should Be Dancing (RSO)
ELTON JOHN & KIKI DEE—Don't Go Breaking
My Heart (Rochet)

(D)LOU RAWLS—You'll Never Find Another Love
Like Mine (Phifa. Int'l.)

% PRIME MOVERS:

STARBUCK—Moonlight Feets Right (Private
Stock)

SEALS & CROFTS—Get Closer (W.B.)

BOBBIE GENTRY—Ode To Billie Joe (W.B.)

BREAKOUTS:

BEE GEES—You Should Be Dancing {RSO)
ELTON JOHN & XIXi DEE—Don't Go Breaking
My Heart (Rocket)

(D)LOU RAWLS—You'll Never Find Another Love
Like Mine (Phila. Int'l.)

KILT—Houston

® BEE GEES~You Should Be Dancing (RSO)

® ELTON JOHN & KIKI DEE—Don't Go
Breaking My Heart (Rocket)

* SEALS & CROFTS—Get Closer (W.B.) 32-20

* RHYTHM HERITAGE—Baretta's Theme
(ABC)37-26

XRBE—Houston =
@ SEALS & CROFTS—Get Closer (W.B.)
® BEEGEES—You Should Be Dancing (RSO)

% STARBUCK—Moonlight Feels Right
(Private Stock) 22-12

% AMERICA—Today's The Day (W.B.) 17-13
KYOK-Houston

e NOUST

L]

* NOLIST

*
KLIF - Dallas

o BEEGEES-You Should Be Dancing (RSO)
o ELTON JOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)
 KEITH CARRADINE—I'm Easy (ABC) 25-17
% BROTHERS JOHNSON—1'll Be Good To You
(A&M) 13-8
KNUS-FM —Dallas

o KEITH CARRADINE—|'m Easy (ABC)
® KC&THE SUNSHINE BAND—Shake Your
Booty (TK)
* STARBUCK—Moonlight Feels Right
(Private Stock) 23-13
* MARVIN GAYE—| Want You (Tamla) 22-18
KFIZ-Ft Worth
o NOLIST
*
* NOLIST
*
KINT—El Paso
o CHICAGO-Another Rainy Day In New York
(Columbia)
o ELTON JOHN & KIKI DEE-Don't Go
Breaking My Heart (Rochket)
* STARLAND VOCAL BAND - Afternoon
Delight (Windsong) 10-7
* THINLIZZY—The Boys Are Back In Town
(Mercury) 129
WKY-—Oklahoma City
L] JOHP;TRAVOLTA—LetHerln(MldIand
Int’l.
® FIREFALL—Livin' Ain't Livin' (Atlantic)
* MANHATTANS—Kiss And Say Goodbye
(Columbia) 12-6
* SEALS & CROFTS—Get Closes (W.B.) 1915
KOMA—Oklahoma City
o BEATLES—Got ToGet You Into My Life
(Capitol)
o STARBUCK—Moonlight Feels Right
(Private Stock)
* BOBBIE GENTRY—0de To Billy Joe (W.B.)
HB-10
% CAPTAIN & TENNILLE~Shop Around (A&M)
113
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Playlist Prime Movers *  Regional Breakouts & National Breakouts

Based on station playlists through Wednesday (6/23/76)

BREAKOUTS-NATIONAL

WINGS—Let 'Em In (Capitol)

KAKC—Tulsa
o NOLIST
L
* NOLIST
*

KELI—Tulsa

© WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)
De TAVARES—Heaven Must Be Missing An
Angel (Capitol)
* ABBA—Mama Mia (Atlantic) 26-15
* BEATLES—Got To Get You Into My Life
(Capitol) 21-13
KEEL—Shreveport -
De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'1.)
® BEEGEES—You Should Be Dancing (RSO)
* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 34-24
* STARLAND VOCAL BAND - Afternoork
Delight (Windsong) 7-1

North Central Region

® TOP ADD ONS:

BEE GEES—You Shoutd Be Dancing (RSO)
PARLIAMENT —Tear The Root Off The Sucker
(Casablanca}

ALICE CDOPER—! Never Cry (W.B.)

% PRIME MOVERS:

STARLAND VOCAL BAND-—Afternoon Delight
(Windsong)

RED SOVINE—Teddy Bear (Starday}

SEALS & CROFTS—Get Closer (W.B.)

BREAKOUTS:

BEE GEES—You Should Be Dancing (RSO)
PARLIAMENT—Tear The Roof Off The Sucker
(Casablanca)

ELTON JOHN & KIKI DEE—Don't Go Breaking
My Heart (Rocket)

CKLW—Detroit -

® ALICECOOPER—!|Never Cry (W.B.)

® GARYWRIGHT—Love IsAlive (W.8.)

* GEORGE BENSON—This Masquerade
(WB)22.11

* FOGHAT—Fool For The City (Bearsville) 30-

WTAC—Flint, Mich.
e BEATLES—-Got To Get You Into My Life
(Capito!)
De TRAMMPS—That's Where The Happy
People Go (Atlantic)
% AEROSMITH—Last Child (Columbia) 30-24
* MANHATTANS—Kiss And Say Goodbye
{Columbia) 17-12
WGRD-Grand Rapids
o STARBUCK—Moonlight Feels Right
(Private Stock)
*
* GARYWRIGHT-Love Is Alive (W.B.) 12-4
* SEALS & CROFTS—Get Closer (W.B) 13-5
Z-96 (WZZM-FM)~Grand Rapids
o MANHATTANS—Kiss And Say Goodbye

(Columbia)

o NATALIE COLE—Sophisticated Lady
(Capitof)

* BROTHERS JOHNSON -1l Be Good To You
(ABM) 2212

* SEALS & CROFTS—Get Closer (W.B.) 149
WAKY —Louisville
o ANDREATRUE CONNECTION—More, More
More (Buddah)
o ARETHAFRANKLIN—Something He Can
Feel (Atlantic)
% JOHNNYDUNCAN—Stranger (Columbia)
156
* RED SOVINE-Teddy Bear (Starday) 29-10
WBGN—Bowling Green
o ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree)
o ELTON JOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)
* GARYWRIGHT—Love ts Alive (W.B.) 10-3
* STEELY DAN—Kid Charlemagne (ABC) 15-
11
WGCL-Cleveland
e BEATLES—Got To Get You IntoMy Life
(Capitol)
o PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca)
* FIREFALL—Livin" Ain't Livin' (Atlantic) 24
HB-17
* BROTHERS JOHNSON—1'li Be Good To You
(A&M) 11-6

ELTON JOHN & KIKI DEE—Don't Go Breaking My Heart (Rocket)
BEE GEES—You Should Be Dancing (RSO)

|
WIXY-Cleveland |
© WALTER MURPHY/BIG APPLE BAND LA
Fifth Of Beethoven (Private Stock)
o BEE GEES—You Should Be Dancing (SQ)
D LOU RAWLS—You'll Never Find Another
Love Like Mine (Phila. Int1.) 39-29
% CHICAGO-Another Rainy Day In New{York
(Columbia) 40-30
WSAI-Cincinnati

o BEE GEES—You Should Be Dancing (RSO)

® ELTON JOHN & KIKI DEE—Don’t Go
Breaking My Heart (Rocket)

* ANDREATRUECONNECTION—More. More,
More “duddah) 22-14

* DARYLHALL & JOHN QATES—Sara Smil
(RCA)

0Q-102 (WKRQ-FM)—Cincinnati ]

© ENGLAND DAN/JOHN COLEY—I'd Reglly
Love To See You Tonight (Big Tree)

© VICKISUE ROBINSON=Turn The Beal
Around (RCA) l

% STARLAND VOCAL BAND —Afternoon
Delight (Windsong)9-3
* CHEECH&CHONG—Framed(Ode)Z‘—U
WCUE—Akron, Ohio

o CHICAGO—Another Rainy Day In Newt(ork
(Columbia)
® NATALIE COLE—Sophisticated Lady (Cap.)
* TUBES—Don't Touch Me There (A&M)
* SEALS & CROFTS—Get Closer (W.B.)11-6
13.Q (WKTQ) Pittsburgh -
o FOGHAT—Fool For The City (Bearsville)
[ ]
* STARLAND VOCAL BAND —Afternoon
Delight (Windsong) 11-1
* STARBUCK—Moonlight Feels Right
(Private Stock) 22-18
WPEZ—Pittsburgh o
® WILD CHERRY—Play That Funky Music
(Epic)
® PARLIAMENT-Tear The Root Off The
Sucker (Casablanca)
% MANHATTANS - Kiss And Say Goodbye
(Columbia) 12-5

*
WRIE—Erie, Pa. - -
® ENGLAND DAN/JOHN COLEY-|'d Really
Love To See You Tonight (Big Tree)
® AMERICA—Today's The Day (W.B.)
% NEIL DIAMOND—If You Know What | Mezn
(Col)
* THIN LIZZY—The Boys Are Back In Town
(Mercury) 26-22
WIET—Erie, Pa.
o CHICAGO-Another Rainy Day In New York
(Columbia)
® THREE DOG NIGHT—Everybody IsA
Masterpiece (ABC)
% BEATLES—Got To Get You Into My Life (Cap.)
* STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 11-1

Midwest Region

® TOP ADD ONS:

BEACH BOYS—Rock And Roll Music (Warner
Reprise)

ELTON JOHN & KIKI OEE—Don't Go Breaking
My Heart (Rocket}

QUEEN-You're My Best Friend (Eiektra)

% PRIME MOVERS:

ANDREA TRUE CONNECTION-More, More,
More (Part 1) (Buddah)

GARY WRIGHT—Love Is Alive (WB)
QUEEN-You're My Best Friend (Elektra)

BREAKOQUTS:

BEACH BOYS—Rock And Roll Music (Warner
Reprise)

ELTON JOHM & KIKI DEE—Don't Go Breaking
My Heart (Rocket)

QUEEN—You're My Best Friend (Elektra)

WLS—Chicago
o STARLAND VOCAL BAND—Afternoon
Delight (Windsong)
® QUEEN-You're My Best Friend (Elektra)
* BEATLES—Got To Get You Into My Life (Cap.)
% JOHN TRAVOLTA— Let Her In (Mid. Intl)

(Continued on page 22)
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Billboard Sing

les Radio Action

Based on station playlists through Wednesday (6/23/76)

Playlist Top AddOns @
Playlist Prime Movers +

® Continued from page 20
WDHF—Chicago

® PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca)

® QUEEN-—You're My Best Friend (Elektra)

* BEATLES~Got ToGet You Into My Life
{Capitol) 8-4

* ANDREATRUE CONNECTION—More, More,

More (Buddah) 12-8
WVON—Chicago

e NOLIST

L]

* NOLIST

*
WNDE-Indianapolis

® BEACH BOYS—Rock And Roll Music
(Warner/Reprise)

© AMERICA-Today's The Day (W.8.)
* GARYWRIGHT—Love IsAlive (W.B.) 25-8

* MANHATTANS~—Kiss And Say Goodbye
(Columbia) 16-7

WOKY—Milwaukee

o PETER FRAMPTON—Baby, | Love Your Way
(AGM)

o BROTHERS JOHNSON—I'll Be Good To You
(A&M)
* QUEEN—You're My Best Friend (Elektra)
1810
* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 17-12
WZUU-FM- Milwaukee

® BEATLES—Got To Get You Into My Life
(Capitol)

® ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree)

* ANDREA TRUE CONNECTION—More, More,

More (Buddah) 12-6
* QUEEN-You're My Best Friend (Elek:ra)
14-8
WEMP—Milwaukee

e NOLIST

°

* NOLIST

*
WIRL—Peoria, Il

@ CARPENTERS—|Need ToBe In Love (A&M)

® ENGLAND DAN/JOHN COLEY—1'D Really
Love To See You Tonight (Big Tree)

* THINLIZZY-The Boys Are Back In Town
(Mercury) 11-8

* BROTHERS JOHNSON—I'll Be Good To You
(A&M) 1310

KSLQ-FM—St. Louis

® PETER FRAMPTON—Baby, | Love Your Way
(ASM)

De LOURAWLS-You'll Never Find Another
Love Like Mine (Phila. Int'l.)
* JOHN TRAVOLTA—Let Her In {Midland
Int'l.) 33-27
* MANHATTANS—Kiss And Say Goodbye
{Columbia) 18-13
KXOK—St. Louis

® BEACH BOYS—Rock And Roll Music
(Warner/Reprise)

o ELTON JOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)

* ANDREA TRUE CONNECTION—More, More,
More (Buddah) 6-3

* STEVE MILLER BAND —Take The Money And
Run (Capitol) 10-7

KIOA—Des Moines

e CYNDI GRECO—-Making Our Dreams Come
True (Private Stock)

© QUEEN-~You're My Best Friend (Elektra)
* DOROTHY MOORE-Misty Blue (Malaco)
187

* GARYWRIGHT—Love Is Alive (W.B.) 23-18
KDWB —Minneapolis

o WINGS~Let 'Em In{Capitol)
© ELTON JOHN & KIKI DEE-Don't Go
Breaking My Heart (Rocket)
* ANDREA TRUE CONNECTION-More, More,
More (Buddah) 28-14
* SEALS & CROFTS—Get Closer (W.B.) 23-10
NDGY—Minneapolis

® BEATLES~Got To Get You Into My Life
{(Capitol}

© BEACH BOYS~Rock And Roll Music
(Warner/Reprise)

* ERICCARMEN-Never Gonna Fall In Love
Again (Arista) 17-12

* (7:ASPTAIN & TENNILLE-Shop Around (A&M)

KSTP—Minneapolis

® KEITH CARRADINE-I'm Easy (ABC)
© ELTON JOHN & KIKIDEE—-Don't Go
Breaking My Heart (Rocket)
* WINGS—Let 'Em In{Capitol) 21-5
* DOROTHY MOORE—Misty Blue (Malaco) 4-2
NHB—Kansas City

® BEATLES-Got To Get YouInto My Life
(Capitol)

o BEACH BOYS—Rock And Roll Music
{Warner/ Reprise)

* ANDREATRUE CONNECTION—More, More,
More (Buddah) 8-6

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 12-10

KOIL—Omaha WBBF—Rochester, N.V. WPGC —Washington WSGA~Savannah, Ga. WTMA-~Charleston, S.C.
. :Aczvllmgirsﬂs—mssAndSayGoodbve ® SEALS & CROFTS—Get Closer (W.B.) © JOHN TRAVOLTA~Let Her In (Midland © CHICAGO—Another Rainy Day In New York © JOHN TRAVOLTA-Let Her In (Midland
Int'l.)

® THINLIZZY~The BoysAre Back In Town
(Mercury)

* GARY WRIGHT~Love Is Alive (W.B.) 22-12

* BROTHERHOOD OF MAN~Save Your
Kisses For Me (Pye) 20-11

KKLS—Rapid City, S.D.

® GEORGEBENSON-This Masquerade
(W.B.)

o ELTON JOHN & KIKIDEE-Don't Go
Breaking My Heart (Rocket)

* QUEEN-You're My Best Friend (Elektra)
17-11

* ABBA-Mama Mia (Atlantic) 27-21
KQWB—Fargo, N.D.

© BROTHERS JOHNSON- I'll Be Good To You
(A&M)

® BEEGEES-You Should Be Oancing (RSO}

* THIN LIZZY~The Boys Are Back In Town
(Mercury) 17-11

* ANDREATRUE CONNECTION—More, More,

More (Buddah) 12-7

Northeast Region

® TOP ADD ONS:

ELTON JOHN & KIKI DEE-Don't Go Breaking
My Heart (Rocket)

CHICAGO—Another Rainy Day In New York
(Columbia)

SEALS & CROFTS—Get Closer (W.B.)

* PRIME MOVERS

BEACH BOYS—Rock And Roll Music (Warner/
Reprise)

BEATLES—Got To Get You Into My Life (Capi
lot)

STARLAND VOCAL BAND—Afternoon Delight
(Windsong)

BREAKOUTS

CHICAGO—Another Rawy Day tn New York
(Columbia)

ELTON JOHN & KIKI DEE-Don't Go Breaking
My Heart (Rocket)

SEALS & CROFTS—Get Closer (W.B)

WABC —New York

© BROTHERSJOHNSON-I'll Be Good To You
(A&M)

® STARBUCK-—Moonlight Feels Right
(Private Stock)

* ANDREA TRUE CONNECTION—More, More,
More (Buddah)8-5

* VICKISUE ROBINSON—Turn The Beat
Around (RCA) 119

WPIX—New York

e NOLIST
L]
* NOLIST
*
WWRL—New York

e NOLIST

°

* NOLIST

*
WPTR—Albany

@ CHICAGO-Another Rainy Day In New York
(Columbia)

© NEILSEDAKA—Steppin’ Out (Rocket)

* BEATLES-Got To Get You Into My Life
(Capitol) 27-21

* MANHATTANS- Kiss And Say Goodbye
(Cotumbia) 13-8

WIRY~Albany

® ENGLAND DAN/JOHN COLEY~I'd Really
Love To See You Tonight (Big Tree)

@ BEEGEES-You Should Be Dancing (RSO)

* STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 11-4

* BROTHERS JOHNSON~1'l Be Good To You
(ASM) 12-6
WKBW—Buffalo

® CHICAGO-Another Rainy Day tn New York
(Columbia)

©® WINGS~Let Em In(Capitol)

* THIN LIZZY~The Boys Are Back In Town
(Mercury) 26-15
# QUEEN-You're MyBest Friend {Elektra)
16-8
WYSL—Buffalo

e CHICAGO-Another Rainy Day in New York
(Columbia)

© PETER FRAMPTON~Baby, | Love Your Way
(A&M)

* CYNDIGRECO—Making Our Dreams Come
True {Private Stock) 19-7

* NEIL DIAMOND—If You Know What | Mean
{Columbia) 30-19

® GARY WRIGHT—Love Is Alive (W.B.)

* STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 11-2

* ANDREATRUE CONNECTION-More, More,
More (Buddah) 10-8

WRKO-~Boston

@ SEALS & CROFTS—-Get Closer (W.B.)

® ELTONJOHN & KIKIDEE-Don't Go
Breaking My Heart (Rocket)

* BEACH BOYS—Rock And Rofl Music
(Warner/Reprise) 19-12

D LOURAWLS-You'll Never Find Another
Love Like Mine (Phila. Int'l.) 29-22

WBZ-FM—Boston
® ELTON JOHN & KiKI DEE-Don't Go
Breaking My Heart (Rocket)
® WAR-Summer (U.A.)

* STARBUCK~Moonlight Feels Right
(Private Stock) 20-8

* BEACHBOYS—Rock And Rotl Music
(Warner/Reprise) 23-11

WVBF-FM~Boston

e NOLIST
L]
* NOLIST
*
WORC—Worcester, Mass.
® CHICAGO—Another Rainy Day In New York
(Columbia)

© PETER FRAMPTON-Baby, | Love Your Way
(AGM)

* VICKi SUE ROBINSON—Turn The Beat
Around (RCA) 13-4

* BEATLES—Got To Get You Into My Life
(Capitol) 3-1
WDRC —Harttord
® FLEETWOOD MAC —Say You Love Me
(Warner/Reprise)

® ELTONJOHN & KIKIDEE—-Don't Go
Breaking My Heart (Rocket)

* GARYWRIGHT—Love Is Alive (W.B.) 25-18

% ERIC CARMEN—Never Gonna Fall In Love
Again (Arista) 14-9

WPRO-Providence

® CARLY SIMON-It Keeps You Runnin’
(Elektra)

® CANDISTATON—Young HeartsRunFree
(W.B)

* BEATLES~—Got To Get You Into My Life
(Capitol) 20-11

* BROTHERS JOHNSON-I'll Be Good To You
(A&M) 125

Mid- Atlantic Region

® TOP ADD ONS:

ELTON JOHN & KIK) DEE—Don't Go Breaking
My Heart (Rocket)

ENGLAND DAN/JOHN COLEY—I'd Really Love
To See You Tonight (Big Tree)

JOHN TRAVOLTA—Let Her In (Midland Int'l.)

% PRIME MOVERS:-

THIN LIZZY—The Boys Are Back In Town (Mer
cury)

BEATLES—Got To Get You Into My Life (Capy
tol)

CARPENTERS—1 Need To Be In Love (AGM)

BREAKOUTS:

ELTON JOHN & KINI DEE-Don't Go Breaking
My Heart (Rocket)

ENGLAND DAN/JOHN COLEY-i'd Really Love
To See You Tonight (Big Tree)

BEE GEES-You Should Be Dancing (RSO}

WFIL—Philadelphia
® ELTON JOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)
® PRATT & McCLAIN~Devil With The Blue
Dress On{Warner/Reprise)
* BROTHERS JOHNSON~ 'l Be Good To You
(A&M)22-16
* BEATLES—Got To Get You Into My Life
(Capitol) HB-24
WIBG ~Philadelphia

* THINLIZZY-The Boys Are Back In Town
(Mercury) 25-18

* NATALIE COLE—Sophisticated Lady
(Capitol) 30-24

WOL-Washington

o NOUST

L]

* NOLIST

*
WGH-—-Washington

® PETER FRAMPTON--Baby, | Love Your Way
(A&M)

® WINGS—Let'Em In (Capitol)

* BEATLES—-Got To Get You Into My Life
(Capitol) 25-18

* BEACH BOYS~Rock And Roll Music
(Warner/Reprise) 26-20

WCAQ—Baltimore

® ENGLAND DAN/JOHN COLEY~I'd Really
Love To See You Tonight (Big Tree)

@ ELTON JOHN & KIKI DEE~Don't Go
Breaking My Heart (Rocket)

* ABBA—Mama Mia (Atlantic) 21-13

* CROWN HEIGHTS AFFAIR—Foxy Lady
(Delite) 30-25

WYRE—Baltimore

© NEIL SEDAKA-Steppin' Out (Rocket)
® BEEGEES-You Should Be Dancing (RSO)

* CARPENTERS—I|Need ToBe In Love (A&M)
2819

D LOURAWLS—You'lt Never Find Another
Love Like Mine (Phila. Int’l.) 14-8

WLEE—Richmond, Va.

® ENGLAND DAN/JOHN COLEY~|'d Really
Love To See You Tonight (Big Tree)

® ABBA—Mama Mia (Atlantic)

* STEVE MILLER BAND—Take The Money And
Run(Capitol) 17-12

* SEALS & CROFTS—Get Closer (W.B.) 23-19

Southeast Region

® TOP ADD ONS!

BEE GEES—You Should Be Dancing (RSO)
WINGS—Let "Em In (Capitol)

ELTON JOHN & KIKi DEE-Don't Go Breakng
My Heart (Rockel)

% PRIME MOVERS

STARLAND VOCAL BAND—Afternoon Dehight
(Windsong)

JOHN TRAVOLTA—Let Her in (Midiand Int'l.)
MANHATTANS —Kiss And Say Goodbye (Colum
ba)

BREAKOUTS;

BEE GEES—You Should Be Dancing (RSO)
WINGS—Let ‘Em In (Capitol)

ELTON JORN & KIKi DEE-Don't Go Breaking
My Heart (Rocket)

WOQXI-Atlanta
© PETER FRAMPTON~Baby, | Love Your Way
(A&M)

® BEATLES—Got To Get You Into My Life
{Capitol)

* STARLAND VOCAL BAND— Afternoon
Delight (Windsong) 8-4

* THINLIZZY-The Boys Are Back InTown
{Mercury) 13-9

1.93 (WZGC-FM)—Atlanta

® MARVIN GAYE— | Want You (Tamla)
® WINGS—Let 'Em In(Capitol)
* SEALS & CROFTS—-Get Closer (W.B.) 169

 STARLAND VOCAL BAND-Afterncon
Delight (Windsong) 4-1

WBBQ-Attanta

® BEATLES~Got To Get You Into My Life
(Capitol)
o NEIL DIAMOND—If You Know What | Mean
(Columbia)
* NONE
*
WIFI-FM—Philadelphia

® WINGS—Let 'Em In(Capitol)

e BEE GEES-You Should Be Dancing (RSO}

* THIN LIZZY~The Boys Are Back In Town
{Mercury) 21-12

* STARLAND VOCAL BAND-Afternoon
Delight (Windsong) 18-10

e PETER FRAMPTON-Baby, | Love Your Way
(A&M)

© WINGS—Let 'Em In{Capitol)

* JOHN TRAVOLTA—Let Her In (Midland
Int'l.) 24-18

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 12-7

WFOM—Atlanta

e NOLIST
°

* NOLST
*
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(Cotumbia)

® ELTONJOHN & KIKIDEE~Don't Go
Breaking My Heart (Rocket)

* CRYSTAL GAYLE-I'll Get Over You (U.A.)
22-15

* WINGS—Let 'Em In(Capitol) 30-24

WQAM - Miami

@ BEATLES- Got To Get You Into My Life
{Capitol)

® GARYWRIGHT—Love s Alive (W.B.)

* STEVEMILLER BAND—Take The Money And
Run (Capitol) 19-11

* MANHATTANS-Kiss And Say Goodbye
(Columbia) 14-8

V-100 (WHYI-FM)—-Miami

® PARLIAMENT-Tear The Roof Off The
Sucker (Casablanca)

® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

* STARLAND VOCAL BAND - Afternoon
Delight (Windsong) 18-9

* STARBUCK—Moonlight Feels Right
(Private Stock) 10-5

BJ 105(WBJW-FM)—0rlando

® WINGS—Let 'Em in{(Capitol}
e BEEGEES—You Should Be Dancing (RSO)

D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 39-29

* SEALS & CROFTS—Get Closer (W.B.) 17-9

Q-105 (WRBQ-FM)—Tampa, St. Petersburg

® BEE GEES—You Should Be Dancing (RS0)

© ELTON JOHN & KIKI DEE-Don't Go
Breaking My Heart (Rocket)

* JOHN TRAVOLTA~Let Her In (Midland
Int'l.)13.5

* ABBA-Mama Mia (Atlantic) 18-11

WQPD—Lakeland, Fla.
e HENRY GROSS—Springtime Mama
(Lifesong)

o ELTON JOHN & KIKIDEE—Don't Go
Breaking My Heart (Rocket)

* TODD RUNDGREN—Good Vibrations
(Bearsville) 22-6

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 23-10

WMFJ—Daytona Beach
® WINGS—Let 'Em In(Capitol)
® BEEGEES—YouShould Be Dancing (RSO)

* NEfL DIAMOND-If You Know What | Mean
(Columbia) HB-14

* STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 8-1

WAPE—Jacksonville

® AEROSMITH—Last Child (Columbia)
@ BEE GEES~You Should Be Dancing (RSO)

* PARLIAMENT-Tear The Roof Off The
Sucker(Casablanca) 175

 ENGLAND DAN/JOHN COLEY~1'd Really
Love ToSee You Tonight (Big Tree) 21-12

WAYS—Charlotte
® WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock)

® ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree)

* KEITH CARRADINE—!'m Easy (ABC)24-8
* GARYWRIGHT—Love IsAlive (W.B.) 10-3

WGIV—Charlotte
o NOLIST

°
* NOLIST
*

WKIX—Raleigh, N.C.

® BEE GEES—You Should Be Dancing (RSO)

® ELTON JOHN & KIKI DEE-Don't Go
Breaking My Heart (Rocket)

* NONE
*

WT0B-Winston/Salem
e DR.HOOK-ALittle Bit More (Capitol)

® VICKISUE ROBINSON~Turn The Beat
Around (RCA)

* JOHN TRAVOLTA~Let Her In{Midland
Int'l.) 2817

 BROTHERS JOHNSON-1'll Be Gaod To You
(ASM)21-15

Int’l.)

® ARETHA FRANKLIN—Something He Can
Feel (Atlantic)

* SEALS & CROFTS~Get Closer (W.B.) 16-11

* STARLAND VOCAL BAND - Afternoon
Delight (Windsong) 4-1

WORD-Spartanburg, S.C.
® BEE GEES-You Should Be Dancing (RSQ)
® SHIRLEY & SQUIRRELY~Hey Shirley (GRT)

* ARETHA FRANKLIN-Something He Can
Feel (Atlantic) 13-6

* PARLIAMENT-Tear The Roof Off The
Sucker (Casablanca) 11-5

WLAC—Nashville
® WINGS—Let 'Em in(Capitol)
® BEE GEES—You Should Be Dancing (RSO)

* STEVE MILLER BAND~Take The Money And
Run (Capitol) 12-6

% GARY WRIGHT—Love [s Alive (W.B.) 14-9
WMAK-Nashville

® WINGS—Let 'Em In(Capitol)
® BEE GEES—You Should Be Dancing (RSO)
* KEITH CARRADINE—I'm Easy (ABC) 2519

* NEIL DIAMOND - If You Know What | Mean
(Columbia) 27-22

WHBQ—-Memphis
® AEROSMITH—Last Child (Columbia)

® VICKISUEROBINSON—Turn The Beat
Around (RCA)

* MANHATTANS-—Kiss And Say Goodbye
(Columbia) 17-7

* QUEEN-You're MyBest Friend (Elektra)
2418

WMPS—Memphis

© NEIL DIAMOND-If You Know What | Mean
(Columbya)

® BEE GEES— You Should Be Dancing (RSO)

* STARLAND VOCAL BAND-Afternoon
Delight (Windsong) 12-2

* BILLCOSBY-Yes, Yes, Yes (Capitol) HB-23
WGOW-—Chattanooga
o ERIC CARMEN—Never Gonna Fall In Love
Again (Arista)

© PARLIAMENT-Tear The Roof Off The
Sucker (Casablanca)

* MANHATTANS —Kiss And Say Goodbye
(Columbia) 8-1

* DOOBIEBROS.—Takin' It To The Streets
(W.B.)16-12

WERC—Birmingham
© ENGLAND DAN/JOHN COLEY —I'd Really
Love To See You Tonight (Big Tree)

® GEORGE BENSON-This Masquerade
(W.B)

* CANDI STATON—Young Hearts Run Free
(W.B.)7-3

* PARLIAMENT-Tear The Roof Off The
Sucker (Casablanca) 11-7

WSGN—Birmingham
® BEE GEES-You Should Be Dancing (RSO)

@ ELTON JOHN & KIKI DEE~Don't Go
Breaking My Heart (Rocket)

# CANDISTATON-YoungHearts RunFree
(W.B)7-2
* QUEEN-You're My Best Friend (Elektra)
145
WHHY —Mont y

© HENRY GROSS~Springtime Mama
(Lifesong)

® ELVIN BISHOP—Struttin' My Stuff
{Capricorn)

% FOOLS GOLD—Rain, 0h Rain (Morning Sky)
14-6

* SYLVERS—Cotton Candy (Capitol) 15-9
KAAY—Little Rock
© NEILSEDAKA—Steppin’ Qut (Rocket)

© FLEETWOOD MAC ~Say You Love Me
(Warner/Reprise)

* STARLAND VOCAL BAND—Afternoon
Delight (Windsong) 10-5

* BRASS CONSTRUCTION—Movin' (U.A) 13-
9

@ Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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THE MOST TALKED ABOUT
ALBUM ON THE STREEIT

"RENEGADE
PICKER”

Get to know Steve Young
through his music on his new album
“Renegade Picker.”

el

RENEGADE PICKER

APL/APS/APK1-1759

Features:

Lonesome, On’ry and Mean
Tobacco Road

Light Of My Life

Exclusively on RCA RECORDS

www americanradiohistorv com
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Top Add Ons-National

CHICAGO X—(Columbia)
JAMES TAYLOR—In The Pocket (Warner Bros.)
SPIRIT—Farther Along (Mercury)

GRATEFUL DEAD-Steal Your Face (Grateful Dead)

ADD ONS—The four key grod-
ucts added at the radio stations
listed; as determined by stztion
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national

levels.

KISW-FM—Seattle

Based on station playlists through Wednesday (6/23/76)

Top Requests/Airplay-National

JEFF BECK—Wired (Epic)

STEVE MILLER—Fly Like An Eagle (Capitol)

AEROSMITH—Rocks (Columbia)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—1 Don't Wanna Go Home (Epic)

KLBJ-FM~Austin

WCOL-FM-Columb

Billboard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

National Breakouts

CHICAGO X—(Columbia)

JAMES TAYLOR—In The Pocket (Warner Bros.)
GRATEFUL DEAD-Steal Your Face (Grateful Dead)
SPIRIT=Farther Along (Mercury)

WKDA-FM—Nashville

WOUR-FM —Syracuse/Utica

o CHICAGO X—(Columbia)
o JEFFBECK—Wired (Epic)

® SPIN

(Ariola Amenica)

o JAMES TAYLOR—In the Pocket (Warner

L
*
*
*

Bros.)

BLUE OYSTER CULT~Agents Of Fortune
(Columbia)

WINGS—At The Speed Of Sound (Capitol)

AEROSMITH—Rocks (Columbia)

* JEFF BECK—Wired (Epic)

KO

ME-FM—San Jose

GEORGE BENSON—Breezin’ (Warner Bros )

Western Region

® TOPADD ONS

CHICAGO X~{(Columbia)

SOUTHSIDE JOHNNY & THE ASBURY JUKES—|
Den't Wanna Ge Home (Epic)

JAMES TAYLOR-In The Pocket (Warner Bros )

BLUE OYSTER CULT—Agents Df Fortune (Co
{umbia)

*TOP REQUEST/AIRPLAY

WINGS—At The Speed Df Sound (Capitol}
JEFF BECK—Wired (Epic)

PETER FRAMPTON—Frampton Comes Alwe
(ASM)

AEROSMITH—Rocks {Columbia)

BREAKOUTS

CHICAGO X—(Columbia)

SOUTHSIDE JOHNNY & THE ASBURY JUKES-|
Don't Wanna Ge Home (Epic)

JAMES TAYLOR—In the Pocket (Warner Bros )
BLUE OYSTER CULT-Agents Df Forture (Co

o CHICAGO X—(Columbia)
o JAMES TAYLOR-Inthe Pocket (Warner

* % %

*

Bros.)

SPIRIT—Farther Along (Mercury)

DON NIX—Gone Too Long (Cream)
CURTIS BROTHERS—(Polydor)

JERRY JEFF WALKER—t's A Good Night For
Singing (MCA)

JEFF BECK—Wired (Epic)

STEVE MILLER—Fly Like An Eagle (Capitol)

MARSHALL TUCKER BAND-Long Hard
Ride (Capricorn)

Stones)

Southwest Region

® TOP ADD ONS:

CHICAGO X—(Columbia)

SPIRIT—Farther Along (Mercury)

GRATEFUL DEAD-Steal Your Face (Grateful
Dead)

ROLLING STONES—Black And Blue (Rolling

lumbia)

KLOS-FM—Los Angeles

o SOUTHSIDE JOHNNY & THEASBURY
JUKES—1 Don't Wannt Go Home (Epic)
BILLY WRAY—(MCA)
FELIX PAPPALARDI & CREATION —(A&M)
CHRIS HILLMAN-Slippin’ Away (Asylum)

STONEGROUND—Flat Out (Flat Out
Records)

RAMONES~(Sire)
WINGS—At The Speed Of Sound (Capitol)

PETER FRAMPTON—Frampton Comes Alve
(AGM)

* BOZSCAGGS—Silk Degrees (Colunbia)
* REROSMITH—Rocks (Columbia)
KMET-FM—Los Angeles

o CHICAGOX—(Columbia)

o SOUTHSIDEJOHNNY & THE ASBURY
JUKES—Don't Wanna GoHome (Epic)

o JAMES TAYLOR—!n The Pocket (Warner
Bros.)

* %

STEVE MILLER—Fly Like An Eagle (Capitol)
STEELY DAN—Royal Scam (ABC)
FLEETWOOD MAC—(Reprise)
ROLLING STONES—Black And Blue (Rolling
Stones)
KSML-FM—Lake Tahoe/Reno
o BOBBYBARE—Winners & Other Losers
(RCA)
o UPP—This Way Upp (Epic)
o JEANCLAUDET.~The Bicentennia Poetry
(Philly Int.)
o JAYFERGUSON-All Alone In The End Zone
(Asylum)
© UROY—Dread InBabylon (Virgin}
© GRATEFUL DEAD-Steal Your Face
(Grateful Dead)
* JEFFBECK—Wired (Epic)
* GRAHAM PARKER—Howlin’ Wind
(Mercury)
* BENSIDRAN—Free In America (Arista)
* SONS OF CHAMPLIN—A Circle Filled With
Love (Ariola America)
KGB-FM—San Diego
o CHICAGO X—{(Columbia)
© RONNIE LAWS—Fever (Blue Note)
o SONS OF CHAMPLIN—A Circle Fille With
Love (AriolaAmerica)
© MARSHALL TUCKER BAND— Long Hard
Ride (Capricorn)
o SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don't Wanna Go Home (Epic)
o BLUEOYSTERCULT—Agents Of Fortune
(Columbia)
* PETER FRAMPTON-Frampton Com es Alive
(A&M)
* WINGS —At The Speed Of Sound (Capitol)
* FLEETWOOD MAC—(Reprise)
* BOZSCAGGS—Silk Degrees (Columbia)

* % % % © 0 0

JAMES TAYLOR—In The Pocket (Warner Bros }

* TOP REQUEST/AIRPLAY

AEROSMITH-Rocks (Columbia)
JEFF BECK—Wired (Epic)

MARSHALL TUCKER BAND-long Hard Ride
(Capricarny
STEVE MILLER—FIy Like An Eagle (Capitol)

BREAKOUTS

CHICAGO X—(Columbia)

JAMES TAYLOR—in The Pocket (Warner Bros )
GRATEFUL DEAD-Steal Your Face (Grateful
Dead)

SPIRIT—Farther Along (Mercury)

KSHE-FM—St. Louis

* © o o o o

*
*

*

GRATEFUL DEAD—Steal Your Face
(Grateful Dead)

SPIRIT—Farther Along (Mercury)
CURTIS BROTHERS—(Polydor)
STARZ—(Capitol)

CITY BOY—(Mercury)

MARSHALL TUCKER BAND— Long Hard
Ride (Capricorn)

POCO—Rose Cimarron (ABC)

CHARLIE DANIELS BAND—Saddle Tramp
(Epic)

STEVE MILLER—Fly Like An Eagle (Capitol)

KADI-FM —St. Louis

L
L ]
*
*

*
*

BLUEOYSTER CULT—~Agents Of Fortune
(Columbia)

NATURAL GAS— (Private Stock)
CHICAGO X—(Columbia)

JAMES TAYLOR—In The Pocket (Warner
Bros.)

IAN MATTHEWS—Go For Broke (Columbia)

STEELY DAN—Royal Scam (ABC)

GORDON LIGHTFOOT—Summertime
Dream (Warner/Reprise)

AEROSMITH~Rocks (Columbia)

CARLY SIMON—Another Passenger
(Elektra)

KZEW-FM —Dallas

* & o o

*

WARREN ZEVON—(Asylum)
BEN SIDRAN —Free In America (Arista)

JAMESTAYLOR—Inthe Pocket (Warner
Bros.)

JEFF BECK—Wired (Epic)
CHICAGO X—(Columbia)
SPIRIT—Farther Along (Mercury)

ALAN PARSONS PROJECT—Tales Of
Mystery & Imagination (20th Century)

THIN LIZZY - Jailbreak (Mercury)
JEFF BECK—Wired (Epic)
AEROSMITH—Rocks (Columbia)

® GRATEFUL DEAD-Steal Your Face

(Grateful Dead)

e DONNIX—Gone Too Long (Cream)
o NEIL DIAMOND—Beautifut Noise

* % %

(Columbia)

CHICAGO X—(Columbia)
STARZ—(Capitol)

UPP—This Way Upp (Epic)

JEFF BECK—Wired (Epic)

ANDY PRATT—Resolution (Nemperor)

JAMES TAYLOR—In The Pocket (Warner
Bros.)

* SOUTHSIDE JOHNNY & THE ASBURY

JUKES=1Don’t Wanna Go Home (Epic)

Midwest Region

® TOPADD ONS:

JAMES TAYLOR—In The Pocket (Warner Bros )
GRATEFUL DEAD-Steal Your Face (Gratetul
Dead)

JAY FERGUSON-AIl Alone In The End Zone
(Asylum)

CHICAGO X—(Columbia)

*TOP REQUEST/AIRPLAY

STEVE MILLER-Fly Like An Eagie (Capitol)
HEART-Dreamboat Annte (Mushroom Rec
ords)

SOUTHSIDE JOHNNY & THE ASBURY JUKES -1
Don't Wanna Go Home (Epic)

JEFF BECK-Wired (Epic)

BREAKOUTS:

JAMES TAYLOR—In The Pocket (Warner Bros )
GRATEFUL DEAD-Steal Your Face (Gratetul
Dead)

JAY FERGUSON--AIl Alone In The Ead Zone
(Asylum)

STARZ-(Capitol)

WABX-FM - Detroit

* %

*

*

WMMS-FM—Cleveland

* % %

*

SPIRIT—Farther Along (Mercury}

GRATEFUL DEAD-Steal Your Face
(Grateful Dead)

CURTIS BROTHERS—{Polydor)
STARZ—(Capitol)
CITY BOY—(Mercury)

STEVE MILLER—Fly Like An Eagle (Capitol)

BLUEOYSTER CULT—Agent Of Fortune
(Columbia)

SOUTHSIDE JOHNNY & THEASBURY
JUKES—| Don't Wanna Go Home (Epic)

WARREN ZEVON—(Asylum)

CHICAGO X—(Columbia)
WILD CHERRY—(Epic)

TOOTS & THE MAYTALS—Reggae Got Soul
(Island)

JAMES TAYLOR—In The Pocket (Warner
Bros.)

STEVE MILLER—Fly Like An Eagle (Capitol)
JEFF BECK—Wired (Epic)

SOUTHSIDE JOHNNY & THE ASBURY
JUKES—I Don't Wanna Go Home (Epic)

HEART—Dreamboat Annie (Mushroom
Records)

WXRT-FM —Chicago

*

JEFF BECK—Wired (Epic)

GRATEFUL DEAD—Steal Your Face
(Grateful Dead)

JAMES TAYLOR—In The Pocket (Warner
Bros.)

SPIN—(AriolaAmerica)

JAY FERGUSON—AIl Alone In The End Zone
(Asylum)

HARRY NILSSON—That's The Way It Is
(RCA)

THIN LIZZY—Jailbreak (Mercury)
BOZ SCAGGS—Silk Degrees (Columbia)

HEART—Dreamboat Annie (Mushroom
Records)

MARSHALL TWCKER BAND - Long Hard
Ride (Capricorn)

o JAMES TAYLOR—InThe Pochket (Warner
Bros.)

o CARLY SIMON—Another Passenger
(Elektra)

o CHICAGO X—(Columbia)

JAMES TAYLOR—In The Packet (Warner
Bros.)

CARLY SIMON—Another Passenger

o BLUEOYSTER CULT—Agents Of Fortune (Elektra)
(i) o JEFFBECK—Wired (Epic)

© AT TERGUSON-AlAone nTheEndZone o aKER GURVITZ ARMY—F earts On e

(Atco)

o IANGILLIAN=Child In Time (Polydor) AT —

¢ CHICAGO X~ (Columbra) * JETHRO TULL—Too O1d To Rock ' Roll: Too

* STEELY DAN—Royal Scam (ABC) Young To Die (Chrysalis)

* DOOBIE BROTHERS—Takin It To The % STEVE MILLER—Fly Like An Eagle (Capitol)
Streets (Warner Bros.) * LEDZEPPELINPresence (Swan Song)

* TODD RUNDGREN—Faithful (Bearsville) % WINGS—At The Speed Of Sound (Capital)

% ISLEY BROTHERS—Harvest For The World
(T-Neck)

WIMF-FM—Milwaukee

® GRATEFUL DEAD—Steal Your Face
{Grateful Dead)

WORJ-FM—0Orlando

BEN SIDRAN—Free In America (Arista)

SOUTHSIDE JOHNNY & THEASBURY
JUKES—IDon’t Wanna Go Home (Epic)

o JAYFERGUSON-AlAone InThe EndZone  ® IAMESTAYLOR—InThe Pocket (Warner
(Asylum) 0s.)
o STARZ_(Captal) o CHICAGO X—(Columbia)
o BENSIDRAN—Free In America (Arista) @ CARLY SIMON—Another Passenger
(Elektra)
¢ o MARSHALL TUCKER BAND—Long Hard
. Ride (Capricorn)

* STEVE MILLER—Fly Like An Eangle * STEVEMILLER-Fly Like An Eagle (Capitol)
(Capitah . * TERRY REID—Seed 0fMenory (ABC)
Ry ooatAnnie (Mushioom * MARSHAL TUCKER BAND—Long Hard Ride

. (Capricorn)
% NAZARETH—Close Enough For Rock'n’Roll « BOBMARLEY & THE WAILERS— Rastaman

(A&M)
* AEROSMITH—Rocks (Columbia)

Vibrations (lsland)

Northeast Region

Southeast Region

WMAL-FM—Washington

® TOPADD ONS

CHICAGO X-(Columbia}

JAMES TAYLOR—1n The Pocket (Warner Bros )
SOUTHSIDE JOHNNY & THE ASBURY JUKES-1
Don't Wanna Go Heme (Epic)

MARSHALL TUCKER BAND-Long Hard Ride
{Capicorn)

*TOP REQUEST/AIRPLAY:

JETHRO TULL-Too DId To Rock N Roll Too
Young To Die (Chrysals)

STEVE MILLER~Fly Like An Eagle (Capitol)
JEFF BECK-Wired (Epic)
CARLY SIMON-Another Passenger (Elektra)

BREAKOUTS:

CHICAGO X—(Columbia)

JAMES TAYLOR—In The Pocket (Wainer Bros )
SOUTHSIDE JOHNNY & THE ASBURY JUKES-!
Dont Wanna Go Home (Epic)

MARSHALL TUCKER BAND-Long Hard Ride
{Capricorn)

o CHICAGOX—(Columbia)

® JAMES TAYLOR—In The Pocket (Warner
Bros.)

o NEILDIAMOND—Beautifut Noise
(Columbta)

o GRATEFUL DEAD-Steal Your Face
(Grateful Dead)

TOOTS & THE MAYTALS—Reggae Got Soul
(Istand)

e PETER TOSH—Legalize It (Columbia)

* GORDON LIGHTFOOT—Summertime
Dream (Warner/Reprise)

% STEELY DAN—Royal Scam (ABC)

* JETHRO TULL—Too Old To Rock n'Roll: Too

Young To Die (Chrysalis)

% CARLY SIMON—Another Passenger
(Elektra)

WKTK-FM—Baltimore

o SOUTHSIDEJOHNNY & THE ASBURY
JUKES—1 Don't Wanna Go Home (Epic)

o CHICAGO X—{Columbia)
BARRABAS—Watch Out (Atco)

MARSHALL TUCKER BAND—Long Hard
Ride (Capricorn)

® JAMES TAYLOR—In The Pocket (Warner
Bros.)

o FELIXPAPPALARDI & CREATION—(A&M)
% SOLUTION—Cordon Bleu (Rocket)

* JEFF BECK—Wired (Epic)
*

SOUTHSIDE JOHNNY & THE ASBURY
JUKES—Don't Wanna Go Home (Epic)

% ATLANTARHYTHM SECTION—Red Tape
{Polydor)

www.americanradiohistorv.com

® TOPADD ONS

JEFF BECK—Wired (Epic)

CHICAGO X—(Columbia)

HARRY NILSSON-—That s The Way It Is (RCA)
SPIRIT—Farther Along (Mercury)

GRATEFUL DEAD-Steal Your Face (Gratetul
Cead)

ANDY PRATT—Resolution (Nemperor)
STEELY DAN-Royal Scam (ABC)

GORDON LIGHTFOOT—Summertime  Dream
(Warner/Reprise)

BREAKOUTS

CHICAGO X—(Columbia)
GRATEFUL DEAD-Steal Your “ace (Grateful
Dead)

JEFF BECK-Wired (Epic)
SPIRIT-Farther Along (Mercury)

WNEW-FM—New York

X TOP REQUEST/AIRPLAY

JEFF BECK—Wired (Epic)

Singing (MCA)

HARRY NILSSON—That's T-e Way It Is
'RCA)

JOHN HANDY—Hard Work (impulse)

GRAHAM PARKER—Howlin' Wind
wMercury)

o JANHAMMER GROUP—0h Yeah
iNemperor)

CHICAGO X—(Columbia)

GRATEFUL DEAD-Steal Your Face
1Grateful Dead)

* JAMES TAYLOR—tn The Pocket (Warner
Bros.)

 NEIL DIAMOND—Beautiful Noise
Columbia)

WBAB-FM—Babylon

* %

JERRY JEFF WALKER—1t's £ Good Night For

e CLIFFRICHARD —1I'm Nearly Famous
(Rocket)

CHICAGO X~ (Columbia)}
SPIRIT—Farther Along (Me-cury)
JOHN HANDY—Hard Work (Impulse)

CARLY SIMON—Another Passenger
(Elektra)

MARRY NILSSON—That's The Way it Is
(RCA)

* SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don'tWanna Go t-ome (Epic)
MARSHALL TUCKER BAND-Long Hard
Ride (Capricorn)

GORDON LIGHTFOOT—Summertime
Dream (Warner/Reprise)

* BILLY JOEL—Turnstiles (Columbia)

*

*

*

*

*

GRATEFUL DEAD - Steal Your Face
(Grateful Dead)

TOOTS & THE MAYTALS—Reggae Has Soul
{Island)

WILD TCHOUPITOULAS—(lsland)

NEIL DIAMOND —Beautiful Noise
(Columbia)

BOBBY BARE—The Winner & Other Losers
(RCA)

JEFF BECK—Wired (Epic)

CHARLIE DANIELS BAND —Saddie Tramp
(Epic)

SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don’t Wanna Go Home (Epic)

MARSHALL TUCKER BAND—Long Hard
Ride (Capricorn)

TODD RUNDGREN—Faithful (Bearsville)

WMMR-FM —Philadelphi

*
*
*

*

JEFF BECK—Wired (Epic)
CHICAGO X—(Columbia)

GRATEFUL DEAD—Steal Your Face
(Grateful Dead)

MIGHTY DIAMONDS—Right Time (Virgin)

TOOTS & THE MAYTALS—Reggae Got Soul
(Island)

HEPTUNES—Night Food (Island)
TUBES—Young &Rich (A&M)

HALL & OATES—(RCA)
FIREFALL—(Atlantic)

ANDY PRATT—Resolution (Nemperor)

WLIR-FM—New York

*

*

*

*

WHCN-FM—Hartford

STARZ—-(Capitol}
CITY BOY—(Mercury)

CLIFF RICHARD—{'m Nearly Famous
(Rocket)

SPIRIT—Farther Along (Mercury)
DON NiX—Gone Too Long (Cream)
HARRY NILSSON—That's The Way It s
(RCA)

STEVE MILLER—Fly Like An Eagle (Capitol)
STEELY DAN—Royal Scam (ABC)

GRATEFUL DEAD—Steal Your Face
(Grateful Dead)

BEN SIDRAN—Free InAmerica (Arista)

* % A

SPIRIT—Farther Along (Mercury)
CITYBOY—(Mercury)

THEHEP TONES—Night Food (Island)
CHICAGO X—(Columbia)

FREE BEER—Highway Robbery (RCA)
DONNIX—Gone Too Long (Cream)

ANDY PRATT—Resolution (Nemperor)
CHRIS HILLMAN—Slippin’ Away (Asylum)
WILD TCHOUPITOULAS—(island)

NRBQ-—Scraps And Worship (Auniut
Coeptis)

CHUM-FM—Toronto

*
*
*

CHICAGO X—(Columbia)

CARLY SIMON—Another Passenger
(Elektra)

JEFF BECK—Wired (Epic)
SYNERGY —Sequencer (Passport)

VALDY-Valdy & The Home Town Band
(A&M)

JAMES TAYLOR—In The Pocket (Warner
Bros.)

GORDON LIGHTFOOT—Summertime
Dream (Warner/Reprise)

STEELY DAN —Royal Scam (ABC)
WINGS—At The Speed Of Sound (Capitol)
AEROSMITH—Rockg(Cqumbia)

© Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.

Ay


www.americanradiohistory.com

[INDUSTRY

13

DON NIX Gone Too Long*
Album has received an over-
whelming acceptance from all
levels of the music industry.

GAVIN—AIbum of the week

WALRUS—Merit album of
the week

BILLBOARD—AIlbum pick
of the week

CASHBOX—AIlbum pick of
the week

RECORD WORLD—AIbum pick
of the week

RUDMAN—Writeup of the week

RADIO AND RECORDS—
Suggested product

WHEREHOUSE, RECORD BAR,
TOWER AND PEACHES—
Customers are getting nixed
and loving it.

.And special thanks to immediate
enthusiasm from all radio pro-
gramers. GRT and Cream
Records proud to be together,
proud to present DON NIX.

Call your local Cream Records
or GRT Music Tapes distributor
fora Free 8 track sampler.

*Should Harpoon Arkansas
Turnaround be the single???

®

q &
E T CREAM
MUSIC TAPES _@

www.americanradiohistorv.com
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JULY 4, 1976, BILLBOARD

SINGER FORWHAT GROUP? ¢ “HOUND DOG' WAS ORIGINALLY SUNG IN WHAT YEAR? e

OQ(BE Ar ]'M AG E S

Radio-TV Programming

Vox Jox

® Continued from page 18

these days, but I got myself a small
role in the Paul Newman movie ‘Slap
Shot,” due for release around Christ-
mas. Between takes. I'm still doing
mornings here at 14-FBL.”

*  x %

Concerning the air personality
competition in the Radio Forum as
well as that for record artists, record
promotion executives, record com-
panies, program directors. pro-
grams, stations, etc., L. David Moor-
head, the awards chairman. will be
announcing the details on how you
enter, where you send airchecks. etc.,
in perhaps the next issue. In many
cases, the regional judges will be

nominating disk jockeys to submit
entries. But everyone can enter. Last
year. the grand air personality win-
ner came strictly out of the wood-
work to take the greatest prize of all.
We want everyone to enter. large
market and small.

Enter yourself, your program di-
rector, your general manager, your
station. Or the promotion man that
you think should get an award be-
cause he does a good job with radio
stations in your area.

*  x %

Robert Hartzell, a 10-year radio
professional. is now a staff an-
nouncer at WROR, the oldies_sta-
tion in Boston. He started in radio at
KMBY in Monterey. Calif.. where

! < ?

GOD created Merv Griffin. ..
Icreated OFFBEAT IMAGES!
My name is Virgil Diamond,
butdon't let my initials scare
you! if you like the offbeat
comedy of Woody Allen,
Johnny Carson & Richard
Nixon, then you'll love the
offbeat 1-liners we send
monthly to America’s fun-
nlest D.J.'s. 2 for the price
of 1 special: 2 superbly fat
- (obesef) & funny current Is-
sues for only $3 . . .
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Eric Norberg used to wave at the sea-
gulls when he wasn’t trying to figure
out the demographics of the tourists
on Cannery Row. Robert works for
program director Paul Ward and. if
his enuciation is good enough he
might get to say hello to Erica Farber
in the hallways at coffee breek time.
Just noticed that Erica Farber, gen-
eral manager of WROR in Boston,
the oldies station. certainly isn’t
thinking old. She just hired four ac-
count executives—Stuart M. Siden,
Richard P. Ramirez, Anthony M.
Bagtlio, and Chris Vane.

*x k%

Nathan Miller, c/o P.J Bottoms,
800 Circus Circus Drive. Las Vegas,
Nev. 89119, needs disco record serv-
ice. The disco is right next to Circus
Circus and operates 8 p.m.-8 a.m.
“and plays to a very good crowd of
tourists and locals.” Miller says he
just moved in from Atlanta. ...
Chuck Sagash, 2-6 p.m.. KTGR, Co-
lumbia. Mo., 65201. would like
“some vintage tapes of CKLW: also
stuff from the Tri-Cities, mainly
Flint, Mich., and WTAC and
WSAM in Saginaw. Mich. I grew up
on that sound of Motown in the 60s
and would lii.e to add it to my collec-
tion. 1 would also like to know how
to get my hands on one of those
WPIX Stereo 102 T-shirts that I have
heard about.™ Chuck’s home ad-
dress is 2401 W. Broadway. Apt. 306.

* * *

William D. Roberts, otherwise
called Bill. writes from P.O. Box
1915 in Aspen. Colo. 81611. that the
place where Art Roberts and all of
those others worked at was KYW in
Cleveland. “I was music director at
KDKA, Pittsburgh, at that time,
around 1962-64.”

* * *

Program director Dave Anthony,
WKCT, Bowling Green. Ky..reports
that he’s doing the 5-9 a.m. show.
followed by Bill Brennan until 2
p-m.. Wayne Radant 2-7 p.m., Phil
Baily 7-midnight, and John Clark
weekends. “1 have no ratings to
throw at you, nothing fancy. We are
simply good radio and a plug in
your column could help us get the
product we need sooner: as well as
letting the other guys on the staff re-
alize they count quite a bit.” An-
thony sends me a daytime playlist,
pointing out “‘we are more progres-
sive at night, since the most-adult
audience turns to the boob tube at
night. We turn to the college-age au-
dience after 7 p.m. News, sports,
weather. features. and so on do take
up a good deal of our broadcast day.
We are an adult radio station, not a
jukebox. But the music counts as
much as anything. The jocks put
their all into programming. They are
friends, not stars or comedians.”

* * * .

Bill Ezell, once a mainstay at Alto
Fonic or Alto Communications or
both, Los Angeles, has become a real
estate agent with Sterpa Realtors,
working in the Sherman Oaks office,
Los Angeles. ... Though competi-
tion among two heavy rockers is al-
ways the more interesting, the com-
petition that’s less discussed but
often as fiercely fought is that be-
tween beautiful music stations in a
given market. In Los Angeles. you
have several stations vying for the
Frank Chacksfield crown. In San
Francisco, it’s the same situation.
Bonneville International Corp. now
owns KRON there, has changed the
calls to KOIT, and named Joseph L.
Dorton as general manager and R.T.
“Dick” Dixon as station manager.
KFOG uses the service of Jim
Schulke (Stereo Radio Productions)
as | recall. KABL uses the TM Pro-
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WARA photo

FRATERNITY BROTHERS—Henry ““Fonzie'" Winkler, left, who has been gain-

ing considerable reknown lately as an emcee of live oldie concerts around the

nation, talks old times with Jeff Starr, air personality at WARA in Attleboro,
Mass. They're old fraternity brothers.

gramming beautiful music program-
ming service. So, now you have three
giants spinning Chacksfield, Henry
Mancini, and Ray Conniff. Oddly
enough, in one market, one service
will win: another will cop the next
city. etc. Dorton, incidentally, will
also continue as general manager of

KBIG and KBRT in Los Angeles,

two other Bonneville operations.
*  x  *

New lineup at KWIZ in Santa
Ana, Calif., features John Novak 6-
10 a.m.. Jim Bain 10 am.-2 p.m.,
Gary Marshall 2-7 p.m., Charlie Fox
7-midnight, and Boy Sky midnight-
6 a.m. David B. Daniels pitches in on
weekends. . .. Marty Angelo informs
me that WNIA in Buffalo, N.Y., is
now programming a disco music
survey 8-11 p.m. Saturdays: Angelo
hosts the three-hour disco show. Be-
sides this, he is a disco disk jockey at
the Spectrum six nights a week. plus
one night a week at Mulligans Cafe
Disco.

* * *

The lineup at KFIG in Fresno,
Calif., includes John McCorkle 6-10
a.m.. assistant music director Helen
Melene 10 a.m.-3 p.m.. program di-
rector Joe Collins 3-7 p.m.. Art Far-
kas 7-midnight, Kevin Carroll mid-
night-6 a.m. Joe Reiling is news
director of the stereo station, which
also carries Earth News and the Dr.
Demento show. . .. Ran across a note
here about WSPT in Stevens Point,
Wis., needing another disk jockey.
Check with program director Pat
Martin up there.

* * *

John Henry Scott writes that he fi-
nally moved back into radio pro-
gramming. “Formerly of WROZ in
Evansville, Ind..and WKLM in Wil-
mington, Del.. I've been working
kind of part-time for the past two
years and playing bass guitar with a
cajun band. But now I'm in pro-
gramming. WNPS, the only full-
time country music outlet in New
Orleans. The station burned not too
long before 1 took over and 1 need
record service bad, notably from
Capitol and Columbia.”

* * *

New lineup at WMVB in Vine-
land, N.J.. features Mike Bowe (who
would like to hear from friends at
Brown Institute, 1972) 6-10 a.m.,
new program director John Runfolo
10 am.-2 p.m., Jim Edwards 2-6
p-m., Dan O’Toole 6-midnight, Phil
Waurtz all-night. with weekends han-
died by Bobby Brooks, Dave Clark,
and Ken Howard. ... Bill Masters
reports in from WROC in Rochester,
N.Y.. but longs for a job in Denver.
“Have been here three months after

eight-and-a-half years at WBEN in
Buffalo.” Friends can talk to him at
716-586-5075.

* * *

When all of those RKO disk jock-
eys return from Australia after the
July 23-24 satellite broadcasts.
they’ll bring back six koala bears to
present to the San Diego Zoo on be-
half of the Australia government.
Paul Drew, RKO vice president of
programming, and Michael Spears,
operations manager of KFRC in
San Francisco, arranged for the bear
transfer during their checkout tour
of Australia for the satellite “Friends
Across The Pacific” broadcast.

Spears did quite well in the recent
ARB in San Francisco—rather his
station did well: “and we did it with-
out any major contest,” he reports.
The most interesting experiment was
that Dr. Don Rose, the morning per-
sonality. dropped most of his wild
tracks. “We figured that they were
irritating the women,” says Spears.
Instead. Don did more phone work
and bits. Men 18-34 years of age rose
from 18.800 to 22,500 (both surveys,
he was No. 1 in this category).
Women 18-34 jumped from 20,700
to 28,700 (again. he was No. | both
surveys in this category). Rose was
also No. 2 in men 18-49 and No. 1 in
women 18-49. Cume was 1.422,500
(up from 1.352.300 in the January/
Feburary ARB) and this compares
to the KHJ, Los Angeles, cume this
book of 1,540.500.

* * *

John A. Lingua, operations direc-
tor of WRNJ in Hackettstown, N.J.,
reports he received “close to 300
tapes and resumes” applying for a
job after it was mentioned in this
column. WRNIJ has just bought a
jingles package from the William B.
Tanner company in Memphis. ...
Joe Morgan, formerly operations di-
rector of WCOP in Boston, is now
public affairs director for WRKO,
Boston. He'll also host the “Gener-
ation Show™ Sunday evenings. New
music director of WRKO is Carol
Singer; she’d been at WHEN in Syr-
acuse, N.Y.

* * *

Tom Connolley, 217-528-3033. is
looking for a move. *1 would like to
go to a medium to major in the
South or Southwest. I'll go country
or MOR.” He’s now at WFMB in
Springfield, 1ll. where the lineup
has Bill Davis 6-11 a.m., Jim Moore
noon-6 p.m. Craig Tiffany 6-mid-
night, and Connolley midnight-6
a.m. ... Machine Gun Kelly, disk
jockey with KHJ, Los Angeles, will
play a young militant priest in the

(Continued on page 27)
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Capitot photo

TOUGH MOVES—KLOS air personality Damion tries to follow a bellydancer’s

moves at a Capitol Records Be-Bop Deluxe party during the group’s two-

month U.S. tour. Sitting on the bandstand is Arlo Hults, left, a KLOS sales

account executive, along with J.J. Jackson, also a KLOS air personality who's
laughing.

#R oL

CHRONICLED IN BILLBOARD’S LISTING
OF THE TOP 1,000 HITS OF ALL TIME

Based on Billboard’s weekly pop singles charts

Billboard’s Listing of The Top 1,000 Hits gives you
the basics you need for pop record research for
1956-1975—it includes:

H The Top 1,000 Hits, 1956-1975, in order of
popularity, listing title, artist, label, and years on
chart.

B For each time period (1956-1959, 1960-1969, and
1970-1975), you get: «Top hits (50 or 100) « Top
25 hits for each year « Artist listing by categories

BEXTRAS:

* The superstars’ biggest chart hits! = Top 100
artists on the Top 1,000 « Alphabetical cross-

reference by title

Billboard
TERE

Pradmet B Lane § Bt Snarbting Lo

Billboard Magazine — Research Department
9000 Sunset Boulevard, Suite 1200
Los Angeles, California 90069

[0 Please send me Billboard’s Top 1,000 Hits 1956-1975 ($50.00)!

| enclose a check or money order in paymeni (sorry —there is
no billing available for this service).

Name

Company

Address

City

State Zip

[0 Please send me information on other Billboard Research
Packages available.

Radio-TV Programming

Vox Jox

® Continued from page 26

new Clint Eastwood movie “Dirty
Harrv 1"
*  x %

Herman Quezada Escandon of
KWKW in Los Angeles will host a
new Latino show
for American
Forces Radio: it's a
daily 55-minute
show that'll go out
to AFRTS stations
around the world.
... Jack Giles is the
new chief of radio i
production  for  Escandon
American Forces Radio. Los An-
geles, replacing the late Bud Widom.
... Vernon L. Blake I, program di-
rector of KYSM in Mankato. Minn.,
writes: "We will be needing a 6-mid-
night rock jock in mid-July. We are
now accepting airchecks and re-
sumes. We don’t pay much, but the
Twin Cities are within our listening
range. so there is the chance to be
discovered.”

* * *

Another letter from Bill Masters,
WROC. Rochester. N.Y (men-
tioned earlier). savs: “T'll also take
Santa Fe. N.M." ... Bill Powell,
who'd been with KFRB in Fair-
banks, Alaska. will probably take
Santa Fe. too. and any other place in
warm country. Call him at 713-473-
4355 if you have a contemporary or
MOR job. ... Bill Stone is the new
music director of KNX-FM. Los
Angeles. He'd been at K101 in San
Francisco.

It's Captain Wizard!

It had long been rumored that
Gary Owens, afternoon air person-
ality a KMPC in Los Angeles. could
score on a layup shot. But. in two
vears of weekly weekend play on the
court of Felix Grossman in Encino.
no one had ever seen him shoot from
ctoser than 30 feet: he was definitely
allergic to the basket. Last week,
however. a miracle occurred. Owens
not only stole the basketball. but
drove the length of the court for a
layup. Pseudo basketball players
like Johnny Holliday of WWDC in
Washington. Russ Wittberger of
KCBQ in San Dicgo. and Larry
Ryan of KEEL in Shreveport have
decided to take up tennis and back-
gammon. Above. the latest publicity
folder for Owens. Inside this four-
page folder. there'’s the information
that Owens has appeared in or
voiced more than 2.000 radio and tv
commercials. voiced over 300 ani-
mated cartoons. appeared in some
400 national tv shows. broadcast
more than 8.000 radio programs,
written two books (and a third on
the disk jockey is coming). written
two screenplays. written more than
100 articles for newspapers and
magazines. sold more than 200 car-
toons to magazines and news-
papers. broadcast 1.600 radio shows
worldwide over AFRTS. etc.. etc. He
probably even did the cartoon
above. But, ever modest. the folder
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savs nothing at all about his 40-foot
hookshot. his newly developed
lavup show, or the fact that he tames
the strange Carib fowi for ZZ Top
totrs.

x  x  *

Robert F. (Jim Carnegie) Seeman,
913-631-0489. is looking for a pro-
gramming job and is willing to con-
sider just about any good challenge.
He was afternoon dnve and oper-
ations manager at KUDL in Kansas
City. but the station went all-news
on AM and Carnegie felt the need to
move on. Most people remember
Jim from his disk jockey days at
KQV in Pittsburgh. when it was the
rock power in the market. He was
program director of KQV when
ABC sold it to Taft.

Bob Richer, right. above. and Dr.
Jesse Wener, chairman and presi-
dent of GAF Corp.. hold the new
logo of WNCN. New York. Richer.
recently head of Able Communi-

cations. is now general manager of

the FM classical music station that
drew wide upstir last year when new
owners tried to change 1t to progres-
sive under the calls of WQIV., Lis-
tener groups dug up 100.000 signa-
tures to keep the station classical and
in August Starr radio chain agreed
to sell it to GAF. which intends to
keep it classical. And Richer has the
awesome job of trving to put it into
the black.
x  * %

Billy Pearl and Tom Greenleigh,
WO partners in a programming con-
sulting firm operating out of Los
Angeles. just whacked several Los
Angeles radio stations up alongside
the ARB. They've been consulting
KRLA. Los Angeles. which just
came up with a 2.8 average share to-
tal persons 12-plus in the April/May
ARB. This more than doubled the
old ratings. Art Laboe, of course. is
program director of the station and
Sherman Cohen is music director.
Pearl and Cohen claim: “In our first
book. we came from nowhere to beat
KIIS-AM/FM combined. KRLA's
ratings more than doubled. And all
we had was a skeleton staff, a semi-
automated operation. and a 1933
water-cooled transmitter. We

couldn’t spend a lot of money. be-
cause there wasn’t any.”

Chris Edmonds is the new music
director of WNCI in Columbus,
Ohio: he's been a part-time an-
nouncer with the station and will
continue a noon-6 p.m. shilt Sun-
days. ... Bob Smith, once general
manager of WOR-AM/FM in New
York (he was responsiblc for putting
the first major market major rock
station on the air in July 1966 when
he took WOR-FM. now WXLO.
rock). is launching a talk syndicated
programming service. Five talk mas-
ters will be featured and he’s hiring
these now. Il be available this fall.
Target will be a family audience. sta-
tions will get the service once a week
on reels. 18 hours of tape. seven days
a week: station will be expected to
do the drive times live. If any person
isinterested. you can contact Bob via
Talkradio. 221 W. 57th St. New
York. N.Y. 10019 or 212-247-3500.

* * *

Roosevelt R. (Rick Wright)
Wright Jr. reports in from Syracuse
Univ.. N.Y., where he’s now assist-
ant professor of radio-tv. ... Bruce
Mathews, 213-994-2538. is looking
for a radio job: has considerable ex-
perience in production. knowledge
of sales: expericenced in disk jockey
tabors.

Belkins Sue
Weintraub
For $2'> Mil

LOS ANGELES—Cleveland’s
Mike and Jules Belkin and their Star
Concepts™ concert promotion firm
and Mel Greene Productions here
are suing Concerts West and Jerry
Weintraub in local Superibr Court
seeking at least $2.5 million in dam-
ages.

Plaintiffs claim the defendants
conspired to withhold the services of
Led Zeppelin for a Sept. 6. 1975. gig
at the Rose Bowl. Pasadena here.
When the plaintiffs didn’t come up
with the act for the gig, it's alleged
the City of Pasadena pulled the rug
from under the Belkins and Greene
on their exclusive contract to put on
rock shows in the monster bowl. The
pleading asks the court to set dam-
ages for loss of the concert which
they estimate at a minimum of
$750.000 and an additional $1.5 mil-
lion for cumulative damages.

The contract for Led Zeppelin
agreed to a $525.000 payment for the
concert. plus 50% of the gross after
10.000 tickets were sold. Profits and
expenses were to be split three ways,
between the Belkins, Concerts West
and Weintraub.

New Calls For Brunswick
WGIG; Now It’s WSBI

BRUNSWICK. Ga. — Alan R.
Bishop. general manager of WGIG
here. has split the AM from the FM
and adopted new calls of WSBI for
the FM. which is now the only stereo
beautiful music station in the mar-
ket.

WGIG has also been upgraded.
On July 4, both stations go 24 hours
a day. The AM features Top 40 mu-
sic.

WGIG and WSBI thus become
the only full-time facilities “in the
market.,” he says. "We're on the
ocean midway between Savannah
and Jacksonville. Fla. and. in addi-
tion. to the Brunswick. St. Simons Is-
land. Sea Island. Jekyll Island. and
surrounding areas. we serve tens of

thousands of tourists each day going
north and south on [-95 and U.S. 17.
“We now have a completely new
crew, equipment. and sound. Lee
Hogan is program director, Mike
Minor is program manager. Mark
Rogers is music director. Mid-day
personality is Bobby Holiday. Betsy
Bean “Wonder Woman™ is our su-
per great drive time jock and sales-
person. We've taken the billings
from an average of $8.000 a month
to an average of $15.000 a month.
and that’s just a beginning.”
Bishop points out that the station
has its own fully equipped WGIG
Circus Wagon for remotes. “We've
brought big market ideas into
Brunswick and made them work.”
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man of music.

Personal manager George Greif causes sparks to fly wherever
he goes. His strong personality and sharp business sense keep
him alert to show business trends. Billboard's Claude Hall
zipped around Los Angeles with Greif on a recent typical day.
This is his report:

George Greif lives in a sprawling home overlooking Lake En-
cino in a suburb of Los Angeles; he and his wife Marzia had
the home built about 3'2 years ago and the kitchen is huge
and open with a mass of utensils hanging from the center.
Greif is scowling at a griddle onto which he has just poured
pancake batter. But he's having trouble with the griddle.
Smoke is rising. It's 9:15 a.m.

Sitting at the table is attorney Joseph Porter IlI, who repre-
sented Lamont Dozier in his artist deal with Warner Bros. Rec-
ords and his production deals for Margie joseph (Cotillion
Records) and Ben E. King for Atlantic Records. Porter started
out in the record industry as an assistant to Berry Gordy Jr.;

he has been practicing law six years and has had his own prac-

tice the last three years.

“If I'm cooking, Joe will come anywhere, even if he has to
get on a plane. These pancakes are a little bit different . . .
Adirondack pancakes."

“These are delicious,"" says Porter.

Also sitting at the table is Leslie, Greif's son. His career in-
cludes everything from acting as a road manager for groups to
working at Greif-Garris Management and its affiliated firms.
He has his degree, but is still taking college courses.

Marzia and Greif sit down. *“Did | tell you that john Frank-
enheimer called me? Offered me a client?”’ Greif says.

Porter nods. ‘‘By the way, Joe. | didn’t get any check from
that other client. | don't know if they sent it to you or not. But
what about the other money on Ben E. King?"”

They discuss business while eating. The phone rings; Leslie
talks to someone. The kitchen is quite comfortable; Greif has
been up since 7 a.m. Already, he has talked on the phone with
people in New York. Most of his attention has been, however,
devoted to an exotic barbeque sauce that has things in it like

A Day
Of George Greif

food connoisseur, personal manager,
he whips up gourmet deals for acts

In he Lie

red bean curd sauce, sesame paste,
soy sauce, five-spice powder, and
.. .alittlesugar. | bought these in-
gredients in Hawaii . . . sneaked off
one day from IMIC."

The next day is Saturday and that
night Greif is planning a party for
executives from Warner Bros. Rec-
ords. The conversation flashes 1o
Berry Gordy Jr. “‘Berry Gordy runs.a
monarchy, not a record company,"
says Greif. “Always has,”” agrees
Porter.

You can tell that both men are
fond of Gordy. The conversation
drifts quickly to the topic of coffee.
Says Greif: **Coffee is supposed to
have body and texture and a little
appearance of oil on the surface. |
love coffee in France. When | get off
the plane, even before | unpack my
bags, | head to get a cup of that cof-
fee. People who enjoy food, who're
really into food are usually good
people and have good taste in ev-
erything—art, fashion. You know,
my main objective to Jerry Brown is
he's on such a frugal cut-the-cost-
down kick. | want a monarchy, a
king. Bring out the dancing girls,
food, wine.

“I'wouldn't want to work all my life for nothing. I'm sus-
picious of true altruists. Altruism started with the basic thesory
of Christianity and see what a mess they made of the church?
I'm concerned with comfort.”

‘‘Even your artists usually sing about love,’ remarks Porter.
“That's true. | never thought of that.”

“We were talking, remember, about those two women and
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Billocard photos by Bonnie Tiegel
George Greif and attorney Joseph Porter
Il (top) discuss music at a breakfast meet-
ing in Greif's kifchen. Above—Greif mixes
the batter for the meal and (right) he
shows off a well stacked wine cellar.

which one Lamont might produce. One of the women just
didn’t have the character for Greif-Garris Management. She
sang a violent kind of pain song.”

| talked with Lamont about Laura Lee,” says Greif. **He
liked her. He said: ‘| know how to cut her. | made her hits’.

“You know, too often—unfortunately—we approach our
business like it was a manufacturing business. That disturbs
me. And that's why | personally try to add a little color, a little
flavor, to the game. Because, otherwise, it becomes pretty
damned boring. When you reach the point of making enough
money to give you the lifestyle you like to enjoy, that's it. You
don’t really need any more. The accumulation of great wealth
was a goal in my generation. But it's not a goal of my son's
generation. Because they realize that the great wealth isn't
necessary as long as there's enough to get what you want.
There's no millionaire that can live better or have more than
any successful business man. What can he do different? [ can
rent a yacht; he can own a yacht. But the difference is that he
has toworry if a pipe breaks, | merely take the yacht back and
get another one.

“I believe in rent-a-life.”

Greif says that during IMIC in Hawaii, he'd put on a per-
formance on the panel he was on.

"I made it a little more provocative. Because | wanted
somebody to disagree . . . tosay: ‘You're a liar.’ | really wanted
to test them and | discovered a lot of things about the people
on my panel that | wouldn't quote. It's my own personal opin-
ion. We can have a great argument, but that shouldn't affect
our relationship as long as we don't get personal. | disagree
with Joe's philosophy on many, many things, yet he’s my
attorney. | frust very major deals in his hands.

"*But | wouldn't leave him alone in the kitchen with food."

The conversation goes back to conventions and meetings
and Greif points out that he got Barry White at MIDEM. ‘I was
retired from the mainstream of things at that time,” Greif
says.

“l was at MIDEM, but | was really working in this restaurant
five minutes out of Cannes—Le Moulin de Mougins. In the
kitchen. Lunches and dinners. So, one day | went to the meet-
ing and was walking around, drinking some wine, and | went
into Chuck Kaye, the A&M publisher’'s room. And Russ Regan
was there playing an acetate for Chuck. | was just sitting
there. Russ wanted to know what Chuck thought of the
record, but | wanted to know who the guy on the record was.
Russ said it was a guy named Barry White. So, | said: ‘| like
that guy. Very much.’ So, he said: ‘If you'll come out of retire-
ment, I'll introduce you to him." | said I'd come out of retire-
ment for that one, 'cause that's a big one'.”

Greifs’ culinary background dates to his father operating a
chain of restaurants in New York at one time—the C&L chain.

‘'He was a restaurant man all his life. And | never wanted to
be in that business and still don’t. But | do enjoy cooking for
my friends. | do my own cooking, my own pickling, | make all
my own sauces.”’

Greif says he came out of military service in 1945 and
worked as a soap salesman for Lever Bros. ‘'l sold more soap
than anyone ever in the history of the soap business.” His
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first sales territory was 86th St. to 116th St., from Fifth Ave. to
the East River. He was held up three times. While still a soap
salesman, he began to manage acts; in his'army days he'd
done some singing and dancing himself and early in his ca-
reer even auditioned for a tv series with Dorothy Louden.

Greif: “One of those: ‘I'm Jack!" ‘'m Jane!" ‘We're Jack and
Jane.' ‘We sing the songs of Melody Lane.’

*But after | left the soap business, | did anything. | started

really managing about 1948-49. My first client was Lord Buck-
ley ... the very legendary Buckley. | don't know how to de-
scribe him; when | was handling Buckley the guys who were
sitting at his feet, literally, learning comedy included Lenny
Bruce.

'l came to Los Angeles in 1950. | arrived with Lord Buckley
and 80 bucks ... blew $50 on rent for an apartment on
Orange Drive and the other $30 on a broad at the Hollywood
Roosevelt. So, the first night in Los Angeles—cleaned.

""But Buckley in those days was a very successful variety
act, getting $2,000 to $3,000 a week, playing El Rancho
Vegas, Riverside in Reno, and Charlie Foy's place in Encino.”

At 10:08 a.m., Greif and Leslie leave for Warner Bros. Rec-
ords. At 10:48 a.m., because Greif drives like he learned from
Sterling Moss and is still trying to discover how fast his new
Jaguar will go, he's in the office of Clyde Bakkemo, one of the
general managers of Warner Bros. Records. Bakkemo coordi-
nates the Lamont Dozier product. Dozier's *'Right There' al-
bum is being shipped at 2:30 p.m.

“Try to keep Lamont cool! if you give the album to him, tell
him not to give it to radio stations yet,”” says Bakkemo.

“I'm not giving it to him. I'll wait and give it to him Mon-
day,” says Greif.

In these clockwise situations, Greif

discusses Lamont Dozier's new
Warner Bros. LP with label ex-

ecutive Clyde Bakkemo, dis-
cusses soul music with
Tom Draper and keeps
up his relations with
Mo Ostin, chair-
man of Warner
Bros. Rec-

Bakkemo: “‘Takes very delicate handling to ask a man like
Lamont to remove something, but that long instrumental was
filling up space and time. Not that it was bad. It was good. |
just thought we needed more songs. It turned out to be a
much stronger album. Everyone here agrees."”

Greif points out that when a man is dealing with someone’s
life. .. hiscareer. . .it's wise to take all input into account.

"Everyone speaks of the great profits of record companies

album, according to Greif. The group has been around since
1961.

Greif says he and Garris are partners in everything. "*If | win
money in Vegas, he gets half."”

At 11:12 a.m., Greif and Leslie visit Tom Draper, vice presi-
dent of marketing for black product. Greif, before he leaves
Bakkemo, invites him to the Saturday night party to taste his
Chinese barbeque sauce. With Draper, Greif discusses ship-
ment policy on the Dozier LP.

“In the neighborhood of 50,000, but it could be substan-
tially more than that,”” says Draper. Then Dozier's promo-
tional tour is discussed. ““We're going to start him on the East
Coast—New York, Washington, Philadelphia, Atlanta, Detroit,
Chicago. We're arranging the tour now and thinking that
maybe we should hit Chicago first and then into Detroit.”

Then Greif talks about being against charts that separate
pop music from r&b music. “‘Barry White, for example, was
never nominated as a pop artist in all of these Grammys. Now,
he had No. 1 records. There aren’t any blacks to speak of in
Europe and there aren't enough blacks in America to account
for his sales in both countries. But the Grammys didn't judge
his work as mass appeal. It's a form of racism.”

“I don't think it's a conscious thing,"" says Draper. “It's just
that radio, often now, justifies its existence by saying: ‘We're
going to appeal to certain segments of the market. It's been
that way since the advent of demographics.” Draper thinks
that the position of black radio and FM progressive radio has
seriously put Top 40 radio in jeopardy.

Greif leaves a short time later for 20th Century Records.
Again, his white Jaguar slashes through the streets. First,
at 20th, he drops by Harvey Cooper's office; Cooper is execu-

tive vice president. At 12:22 p.m., everyone is gathered in the-

office of Russ Regan, 20th Century Records president. In at-
tendance are partner Sid Garris, Hosea Wilson, 20th’s vice
president of r&b, Barry White, Stan Pappas, and a girl named
Laurie from White's office. The discussion centers around
whether another single should be released from White's cur-
rent album in order to push it gold.

The potential single is played. Regan says that he’s hoping
for a single from the new product that White has been working
on before Sept. 1. "“They're crying for a new single in Europe,”’
says Regan. Greif and Garris don't say much. White asks
questions, but you can tell he has already made many of his
decisions about the album and is seeking ‘‘steam’ from ev-
eryone else.

But, suddenly, he doesn't like the vibes and the reporter in
the room is asked to leave. A while later, White and Regan go
into Cooper's empty office for personal conversations. Then
Regan leaves to see his son in a school play. And Greif comes
out and heads to his Beverly Blvd. office. The office is nice.

There is a swimming pool that needs slight cleaning. There

Greif and partner Sid Garris touch base.

“You know how radio stations get up tight about exclu-
sives."

“It's really ridiculous,” Greif agrees. “That's why | didn’t
take those samples home the other day. First time since I've
been in this business that | didn’t want to be responsible if a
record leaked out to radio stations.”

Bakkemo: "It doesn't mean what it used to. You know the
key place to play a new record, funny enough?'’ says Greif. "*In
my opinion, when you get a new record the thing to do is get it
around to everyone in the record company, including the sec-
retaries. Warner is the only company that | can compare to the
heyday of Columbia Records when Goddard Lieberson was
there. With Mo Ostin, | get the same kind of creative feeling. |
remember those early days at Columbia well back when |
started with the New Christy Minstrels.”

Greif turns to his son, Leslie. "'Are they still rehearsing?”
“No, they've left for Washington, D.C."" " They still gross more
than $600,000 a year," Greif says. *'We change them—they're
young people and we change them every year. But there's
been some great people in the group over the years. John
Denver. You want to do better than that?

*But, here at Warners, you've got that same Columbia type
of spirit where everybody's interested in everything. It seems
to me in most record companies today everybody's interested
in getting another job.”

Bakkemo, who started as local promotion man, became as-
sistant national promotion man, then assistant to Joe Smith
when he was president of the label, caused Lamont a lot of
anguish on the album, Greif says, because he asked him to go
back into the studio and cut another track to replace a long
instrumental.

“But, when we listened,"” Greif tells Bakkemo, ‘‘you were to-
tally correct in the things you suggested, the sequence
changes, the different mixes, the additional cost of recording
again. Now, we're all happy with the results.”

Bakkemo: ““It's a much better album.”

Greif: ‘A better album.”

Lamont Dozier and Greif discuss promotional
plans for his LP.

product.

today. Which may be true. But no one considers the great in-
vestments of record companies in records that don't happen.
When a record company puts up the money for something, |
think an artist and a personal manager should respect their
money, their investment.

“And, anyway, how can you get the team to go with a full
effort if anyone has doubts?"’

They talk about other acts that Lamont Dozier could pro-
duce for Warner Bros. including a new group from San Fran-
cisco called Crackling that Teddy Koppleman found. Greif
says that Dozier was now finishing up a Ben E. King project
and everything was done except the vocals and could be avail-
able.

"The only thing he has coming up is the promotion tour on
his album for you guys."

Leslie says that the promotional tour starts June 14. Greif
says that Dozier could be ready to produce Crackling after
that. It's mentioned that Dozier has an office in the Warner
Bros. building, but the feeling given is that he’s seldom there.
Greif handles only deals for “*blank number" of artists—thus
no record company is forced into the position of having to find
an act for Dozier to produce and, instead, can place him with
the most suitable artist or group. Greif has managed Dozier
two years.

“Lord, is it that long?"’ The discussion then moves to Jerry
Wexler. “'He wants to co-produce an album with Lamont,”
says Greif. “Lamont digs the idea. | think it could be a sen-
sational combination. They're both such gentle souls. Wexler
is such a creative force.”

Bakkemo: ““He just finished an album for us—Mike Finni-
gan who used to be an artist on Blue Thumb.”” There is more
discussion about Finnigan. Then, the conversation switches
to a New Christy Minstrels album that was the idea of Greif's
partner of many years—Sid Garris. It's called “‘Christy Min-
strels Sing The Operas' and features themes from soap op-
eras. Proctor & Gamble has ordered 500,000 as a premium
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Dozier and Lesley Greif check out the new

Jerry Rubinstein, ABC Records chairman, dis-
cusses a Crusaders’ European tour with
their manager.

is also an apartment in the far wing with a kitchen and sauna.
It's now 1:25 p.m.

*'Get me Bruce Lundvall,”” Greif says into his intercom to his
secretary. After a few moments of thought, Greif asks Leslie
to try to contact Lamont Dozier. There must be 10 numbers.
Leslie gets lucky on his third call. Dozier says he'll drop by
later. Talking with Lundvall, Greif discusses a convention al-
bum for an artist; the artist’s name is not mentioned. By the
time he hangs up the phone, Greif has completed a deal. He's
excited. He claps his hands, exclaiming, *‘The deal just went
down."

Barry White is on the phone. “Hi, B.W.,”" Greif says, then
lowers his voice. There is an in-coming call from Jerry Ru-
binstein, chairman of ABC Records, returning an earlier call
from Greif. Greif asks Rubinstein if he can come over shortly.
Meanwhile, White calls back to ask if Greif can get him two
motion picture films for a private screening. Greif says he'll
make a few phone calls. When Dozier arrives, he's greeted
warmly by the office staff.

Greif asks Dozier to join him in a glass of wine. They listen to
Dozier's album that had been released that day. While they
are listening, Olis Smith, vice president at ABC Records, calls
and the conversation rambles about the Crusaders, one of the
firm's clients. A half-hour later, Greif leaves to go down the
street to see Rubinstein.

“I'll be back in 15 minutes,” Greif tells Dozier and Leslie.
Greif again gets into his Jaguar and drives the short mile. At
ABC, Greif and Rubinstein have a brandy and discuss every-
thing from the latest "in place' in Paris to the world political
situation. They also discuss a coming European tour of the
Crusaders.

In a total of 45 minutes, Greif is headed back to his office.
Around 6 p.m., he remarks that people—unnamed—will be
dropping by. His day is not yet done, he says. ‘| never know
who is going to come by.”” The fun's about to begin.

Art direction: Bernie Rollins

29

advosaTg ‘961 ‘v ANC


www.americanradiohistory.com

30

JULY 4, 1976, BILLBOARD

L

Talent

Aloha Stadium Rock Fest
Topped By Hawaiian Pair

By WAYNE HARADA

HONOLULU-Ccailio & Ka-
pono. Hawaii-based Columbia Rec-
ords duo. will headline a rock festi-
val from 1 p.m. to dusk Julv S at the
Aloha Stadium.

The Island act will get top billing
in the unique davtime venture. de-
spite the fact that America. Flash
Cadillac & the Continental Kids,
and another still-to-be-named
mainland group will aiso be per-
forming.

Ken Rosene of KMR Produc-
tions. who. with Wolf/Rissmiller
Productions is producing the show,
says that the outdoor concert is
being molded after similar events in
San Francisco. “"We're patterning
the event after San Francisco’s ‘Day
on The Green™.” savs Rosene.

In addition to the rock perform-
ers, a battery of “Barnum and
Bailey-type acts™ will be signed. and
will be interspersed with the music.
according to Rosene.

The Aloha Stadium concert will
be the first there by Cecilio & Ka-
pono, whose previous performances
at the Waikik: Shell and at the Neal
Blaisdell Center Arena have been
sellouts.

Advance mail-order tickets are
$8.50. and will be $10 at the gate.

The July 5 Stadium show will be
justone of Hawaii's major Fourth of
July weekend celebrations.

The largest event will be a three-
day Friends of the Bicentennial Fes-
tival July 3-5 inside Diamond Head

¥ # 4
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Rogers & Cowan photo
CHER DOLLIES—At ilast, the world
has a Cher doll. It can be outfitted in
32 costumes by the same designer
who dresses her on her show.
Mego, the manufacturer, has also
come out a Sonny doll, but not a doll
of Cher's current hubby, Gregg All-

man.

Crater. The sponsors expect throngs
of up to 60.000.

But that event will spotlight local
talent. although all bases will be cov-
ered—Hawaiian, rock, ethnic. jazz.
children’s entertainment.

Traditionally, the Diamond Head
festivals in the summer have spot-

(Continued on page 34)
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If this looks good to you, you've come
to the right place. The Roosevelt.

You're here on business? Small
world! So are we.

We're right in the middie of the rea-
son you came to New York.

Easy in, easy out, super fast service
from the best people in the business.

And you've gotta love the neighbor-
hood.

Out your window in the morning?

BBDO!Union Carbide! Pan Am!Brooks
Brothers!

If you came to New York to do a little
business. get a room with a view: The
Roosevelt, Madison at 45th, New York
City. i

THE ROOSEVELT

What we are is where we are.

(800) 221-2690. In New York State. call (800) 522-6449. in the city 661-1717.

Call your corporate travel office or iravel agent

ARMORY BOARD STOPS TICKET SALES

Washington Area Concerts Hit
By Edict; Superstars Cancelled

WASHINGTON-A series of
confusions, restrictions and changes
in policy has led promoters to cancel
all major Washington area concerts
scheduled for the July 4 weekend.
and threatens to bring cancellation
of other summer dates.

Definttely wiped oui so far are
planned Cellar Door concerts fea-
turing the Beach Boys and Chicago
Sunday (4) at Robert F. Kennedy
Stadium. along with a Monday (5)
R.F K. appearance by Earth. Wind
and Fire.

In addition. promoters of a two-
day Kool Jazz Festival. scheduled to
bring two days of soul music to the
stadium late in July. say that also are
considering cancellation.

The main stumbling block was
said to be a new restriction on ticket
sales imposed by the District of Co-
lumbia Armory Board. which admi-
nisters the debt-plagued stadium.
Under prodding by the Mayor's
Special Events Task Force, the Ar-
mory Board required that there be
no ticket sales on the day of a con-
cert. This would badly damage pros-

200 Hustle

For Diamond
Vegas Dates

By ED HARRISON

LOS ANGELES—More than 200
men working three shifts around the
clock are frantically making final
preparations for Neil Diamond’s
July 2 debut at the new Aladdin
Theater For The Performing Arts in
Las Vegas.

Three weeks of extensive work
must be completed in two weeks in-
cluding laying the carpeting, install-
ing seats and “ensuring the finished
product exactly meets specifica-
tions™ before Diamond appeared
Friday (25) to check the set. sound
and lighting.

With a seating capacity of 7.500.
5.000 seats on the main floor and an
additional 2,500 seats in the bal-
cony, the theater will house three
times the crowd of any other Vegas
showroom.

The six-month project, designed
and developed at a cost of $10 mil-
lion, has proceeded on schedule
without union and labor problems.

However, gusty spring winds
made it difficult putting the glass in.

The Aladdin is hoping to attract
artists for three-day engagements
when their contracts expire at the
other hotels.

“We want artists to take a look at
our place,” says a spokesman. “Be-
cause of the size our economics are
right.”

MIDLER FOR
COL MOVIES

LOS ANGELES—Bette Midler
has signed to appear in an unspeci-
fied number of Columbia Pictures
films. She and her manager, Aaron
Russo. have set up Divine Pictures
production company to handle their
movie output.

Divine will also develop other
properties for Columbia which don’t
star Midler, with Russo producing.
Russo is moving his offices here
from New York.

By BORIS WEINTRAUB
pects for an Earth, Wind and Fire
concert since most tickets to soul
shows are sold on the day of the
event.

The Armory Board also changed
its rules to require that concerts end
by 6 p.m. and that security provi-
sions be dramatically increased.

“We are concerned that we may
have an assembly of individuals not
there 1o buy tickets,” says Robert
Sigholtz. head of the Armory Board.
“This is something that the police
and the mayor’s task force have
mentioned to us.”

The sudden changes and restric-
tions led Cellar Door Productions,
which has already promoted two
successful concerts in the stadium
this spring, to cancel the Beach
Boys-Chicago and Earth, Wind and
Fire dates.

Sam L'Hommedieu. co-owner of
Cellar Door, says the restrictions are
“prohibitive.” He is still trying to get
them changed, especially the day-of-
concert ticket sale ban.

“If we can’t change it. we'll move
the Earth, Wind and Fire date to the
indoor Capital Centre in suburban
Maryland. probably later in July.”

As Cellar Door negotiated with
the Armory Board. a spokesman for
New York promoter George Wein
says that Wein Kool Jazz Festival
was also somewhat doubtful be-
cause of the new restrictions.

The spokesman, Ofield Dukes,
notes that Wein and his group have
a binding contract with the Armory
Board and he expected the show to
go on. But he says festival officials

were talking to the Armory Board in
an attempt to get the restrictions re-
moved.

Somewhat lost in the shuffle were
the troubles of a California group
headed by former MGM Records
official Michael Viner trying to stage
a mammoth four-day festival at the
Capital Centre beginning Sunday
(4).

Viner says the roster of artists
lined up included Helen Reddy,
Roberta Flack. Bill Cosby. Neil Se-
daka, Melanie, War and Tom T.
Hall.

However, as Billboard was about
1o go o press it was learned that Vi-
ner had resigned from the projected
concert series and it was likely that
the entire project was being
scrubbed.

Happy Birthday, America, which
is coordinating the city's Bicenten-
nial-Independence Day activities,
announced that it would hold a
giant free concert on the Wash-
ington Monument grounds Monday
(5). Headlining that show will be
Johnny Cash and the Mormon Ta-
bernacle Choir.

The Peoples Bicentennial Com-
mission has a concert scheduled
Sunday (4) in front of the Capitol
Building. Political speakers like Ru-
bin “Hurricane™ Carter and Jane
Fonda will appear. Musical enter-
tainment will be furnished by Don
McLean. Peter Yarrow, Rosalie Sor-
rels. Gil Scott-Heron, Paul Winter
Consort, Jon White Jr., Star
Spangled Washboard Band, John
Stewart and U. Uual Phillips.

No Summer Lull Indicated
At South Florida Hotels

MIAMI-The main hotel rooms
have shuttered for the season and it
will be a good six or seven months
before name talent comes back to
South Florida hotels again.

Yet, Miami Beach is preparing for
a top summer season and another
facet of the South Florida nightclub
scene is emerging. While top name
talent isn’t being presented. semi-
names as well as well-known local
acts will cater to Greater Miami resi-
dents during the hot summer and
fall months.

Bobby Van will keep open his
Bachelors III featuring name talent
despite a run of bad luck during the
spring months. The lke & Tina
Turner soul revue just closed after
an extremely successful 10 days.
Van's winter season was good.
James Brown was a spring act which
bombed as did Rick Nelson. But
others did well including Al Green.
Nancy Wilson sold out several
nights.

Francie Bindler of the Swinger
Lounge, Marco Polo Hotel, reports
May was “terribly stow™ but “June’s
busting out all over.” she grins. My-
ron and the Van Dells are packing
them in and will appear at the
Swinger through June27. Herb Reed
of the original Platters and his group
follow for three weeks. “They always
do a tremendous business,” Bindler
says.

The Seven Seas Lounge at the
Newport is headlining the Coasters
rock show. They’ll be followed by
Wayne Cochran. The First Edition
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isalso slated to appear in the lounge
this summer.

Rumbottoms, a Hallandale disco,
has featured name acts in the past
with the most recent booking of Na-
talie Cote.

Two days a week, Greater Miami
jazz buffs may hear legendary Ira
Sullivan and Friends at South
Miami’s Unitarian Church.

Miami Beach Hotels are gearing
for an influx of South American
tourists and in almost every hotel
club has a Latin-American group.
The Deauville has Manteca: the
stately Doral Starlight Room fea-
tures Los Chavales de Espana; the
Carillon has Johnny Rojas and the
Fontainebleau features the Paul
LaPlayay Quartet.

_Signings_

Grand Funk Railroad to EMI International for
all world markets outside the U.S. and Canada.
Funk’s first album since switching from Capitol
to MCA for North America will be out in August.

Hitchhikers to ABC Records. . . . Larry Mahan,
rodeo champion, to Warner Bros. and Snuff Gar-
rett Productions. ... Free Beer, country-rock
trio, to RCA. . . . Robin McNamara, whose “Lay A
Little Lovin’ On Me" was a 1970 gold record, to
Boston's Rocky Coast Records.

Songwriters Chip Taylor (“Angel Of The
Morning,” “Wild Thing") and Bobby Scott (‘A
Taste Of Honey,” “He Ain‘t Heavy, He's My
Brother”) to Columbia Records. . . . Kinky Fried-
man, the Texas Jewboy from the Rolling Thunder
Revue, to Epic Records.
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Tucker Band Jets

 To a Career High

:._-;., BV GERRY WOOD

NASHVILLE—Leaping onto
Billboard’s Hot Country LPs chart
at 36 with a star and onto the Top
LPs & Tape chart at 82 with a star in
its first week, the Marshall Tucker
Band has finally surged to the fore-
front of the Southern rock groups.
equalling the success of the famed
Allman Brothers Band.

A unique entity, the band—
headed in some new directions—is
unusual for several reasons: In a day
when band members change fre-
quently, the six-man group has
exactly the same personnel as it did
when signing with Capricorn Rec-
ords four years ago. The group cred-

its its management for its success.
The Tucker Band’s first LP took four
years 10 go gold. Then in an incred-
ible four-month period, four Mar-
shall Tucker Band LPs reached the
coveted gold status.

The group has emerged from be-
hind the shadow of the Allman
Brothers and, according to Toy Cald-
well. lead guitarist and writer,
“We're definitely on our own now.”
Caldwell credits the Allmans with
helping to boost the Tucker Band
during its critical early vears.

“If it hadn’t been for the Allman
Brothers, we wouldn't be where

(Continued on page 48)

Duo Acquires Washington
Club For Reported $1 Mil

WASHINGTON-—The Royal Ha-
waiian Supper Club, a 1.000-seat
club in suburban Virginia which has
had financial difficulties since open-
ing last December. has been sold for
a reported $1 million.

The club’s new owners are Mike
Munley, a veteran Washington res-
taurateur, and Jack Corry, a band-
leader-real estate man. They plan 1o
change its name to the Place Where
Louie Dwells, the name of two now-
defunct restaurant-clubs in Wash-
ington which Munley used to own.

Munley and Corry plan only mi-
nor changes in the club’s entertain-
ment format, which had leaned
heavily on acts aimed at adult sub-
urban audiences and having a
strong nostalgic bent. Acts which
have played there include Patti

Page, Billy Eckstine, the Supremes,
the Smothers Brothers, Jack Jones
and Edie Adams.

Corry says one shift would be to
bring in big bands, such as those
headed by Woody Herman and the
Glenn Miller and Tommy Dorsey
outfits.

The Royal Hawaiian, located in a
refurbished supermarket in a shop-
ping center featuring an E.J. Kor-
vettes store, quickly ran into diffi-
culties because of opening night
snafus, high pricing policies and the
inability to lure suburbanites out on
weeknights.

Though prices were lowered and
operations smoothed out, it took sev-
eral months to begin attracting siz-
able crowds. Often, as few as 100
were present weeknights.

'RENTALS, Inc.
Call (212) 245-1970
: EENTMJB fﬂr
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(213) 469-3983
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PHILADELPHIA

and all our new friends at the

MAIN POINT

for making our concert a success

"“"UPROAR”’

East Coast recording artist of

""LOVE WILL NEVER”’

for more info. contact
AMERICAN ARTIST, INC. 215-365-8117

Tube Stars
Breaking On
The Charts

LOS ANGELES—Television stars
are making bigger strides than ever
before in the music charts. thanks to
a few shows and a handful of actors.

Possibly the biggest of these is a
young actor named John Travolta,
better known us Vinnie Barbarino in
“Welcome Back. Kotter.™ His “Let
Her In” single has hit it in style. and
a Travolta personal appearance has
all the earmarks of the early Beatles’
mania, and rioting by the young-
sters.

When he smiles “Hi. I'm Vinnie
Barbarino,” the kids scream and
record sales go up. all of which
makes RCA Records happy.

Another big property is Henry
Winkler, “The Fonz™ on “Happy
Days.” Although he is not a singer.
Winkler has hosted several concerts.
and is probably as much a drawing
power as the acts he introduces.

Anson Williams. another of the
“Happy Days™ cast. is beginning to
become a top. salable entity because
of his fair and concert dates—thanks
to television.

Conversely. David Soul of the
“Starsky & Hutch™ series. started as
asinger. but became better known as
a television cop. He has sung a
couple times on the show. but noth-
ing has been recorded.

Clearly. the days of a singer be-
coming a television star have turned
completely. Seemingly. today a
video actor can become a recording
artist.

TV Special
To Spot Top
Unknowns

LOS ANGELES—George Foster
and Bob Booker, whose writer-pro-
ducer credits range from the legen-
dary “First Family™ comedy album
to last month Charo tv special. are
two of the BFB Productions princi-
pals here attempting 10 put on a
1977 two-hour tv special “World
Performing Arts Awards.”

The show would be a contest for
the “world’s best™ undiscovered pro-
fessional singer, dancer. musician
and variety artist. A series of re-
gional competitions with performers
from some 50 countries would deter-
mine the finalists.

The world semi-finals and telecast
would take place at a major Las
Vegas hotel, with scores of key talent
buyers invited to attend.

Other BFB principals are Joseph
Byrne. NBC-TV West Coast pro-
gram development director, and Da-
vid Gordon.

Rock Around
The Cockpit?

LOS ANGELES—A jumbo jet
airplane hangar at International
Airport here will be the unusual site
of an August benefit concert organ-
ized by a group of airline employees.
Rob Heller Enterprises here has
been set to book talent for the char-
ity show, which can hold up to
10.000 ticket buyers.

Only airport personnel will be eli-
gible to buy tickets and the hangar
will be soundproofed to eliminate
outside noise. A special traffic rout-
ing will be arranged to avoid airport
auto jams.
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$400,000 GROSS

Kool Jazz Fest a
Bay Area Winner

By CONRAD SILVERT

OAKLAND-The fifth annual
Bay Area Kool Jazz Festival, one of
a series presented around the US.
by impresario George Wein, played
to more than 54.000 at Oakland Sta-
dium, June 11-12.

The most successful local Kool
production here yet. with a total of
12 acts coaxed more than $400.000
from the pockets of the same generatl
pool of ticket buyers who just two
weeks previous made the Berkeley
Jazz Festival. held less than 10 miles
away. a resounding success.

The reason for the lack of conflict
is that Wein presents an entirely dif-
ferent style of music. Despite the title
of Kool Jazz. nearly all acts were
mainstream soul and r&b.

The audience didn't seem 10 care
that anything was pretending to be
what it was not. It also didn't care
that the stage was on second base
(with no field seating) and that the
sound system, by McKune, was ade-
quate only for those lucky enough to
have box seats. The majority of the
crowd watched the four huge black-
and-white tv projection screens
more than the stage itself. And they
knew the music well enough that a
lest bass or hazy keyboard didn't
seem to matter.

Friday. the music began before
dark with the night’s only jazz musi-
cian, Hampton Hawes. He was com-
pletely ignored by those who had ar-
rived early. Most didn’t take their
seats until the second set by Donald
Byrd & The Blackbyrds was almost
over. In spite of its considerable lo-
cal popularity, the Blackbyrds at
best received a lukewarm response.

The audience was saving strength
for the final four acts, and to fight
off the increasing chill. It cheered
Harold Melvin. who, with his new.
Theodore Pendergrass-less Blue
Notes, played many songs from his
new “Collectors Item™ greatest hits
package. Melvin sang “Wake Up
Everybody™ and everybody indeed
woke up.

After another Daytona speedway
set change by Bill Graham’s crack-
erjack stage crew (Graham handled
publicity and staging for Wein).
Nancy Wilson performed the mir-
acle of the festival.

The miracle was that even though
she was nearly 200 feet from the
nearest spectalor. she was able to
project most of the finely shaded
nuances of her theatrical, torchy
voice, as she told one after another
of her well-known bittersweet tales
of romance both lost and found.

The music was augmented by a
male/female pair of modern danc-
ers whose costumes made them look
more naked than no costume at all.
As Gaye worked through hit album
material dating back to and includ-
ing his classic “What's Going On.”
the dancers rushed out from behind
the curtains to perform several
cameo vignettes. alternately twining
around Gaye and each other.

Marvin himself was content to re-
move the jacket of his cherry-red
velvet suit, to better display his
throbbingly warm falsetto tenor, all
the while engaging in a series of
knee bonds. pelvic rotations, and
dreamy grasps at the sky. His voice,
one of the most distinctive in all of
pop. get stronger till he ended his set
several minutes past 1 a.m.

Wilson was followed by the
Temptations, not as tempting as they
used to be. But they were resplen-
dent in matching blue-and-white
suits and the choreography was as

Tom Copi photo

Kool Smokey: The Great Smokey

Robinson helps satisfy 54,000 lis-

teners at the fifth Kool Jazz Fest in
Oakland Stadium.

much fun as in the sixties, even
though the group lacked tike so
many marionettes if you took vour
eyes off the tv screen.

Of the original group. for which
Smokey Robinson saved so many of
his best compositions, the only re-
maining members are Otis Williams
and Melvin Franklin. who spoke for
the group in his delightfully ground-
swelling basso profundo.

Although the Temps scored well
with many of their newer songs such
as the offbeat (for them) “A Song
For You.” it was an uptempo med-
fey of golden oldies (“The Way You
Do The Things You Do.” “Ain’t Too
Proud To Beg.” “Get Ready™) that
had the crowd singing along and
waving hundreds of miniature
green-stick flashlights. creating a
crazy-quilt array of psychedelic
squiggles in the darkened stadium.

After the festival's only unduly
long intermission, Marvin Gaye pre-
vented a riot by delivering a long,

(Continued on page 39)

Wilmington
In Tribute
To Brown

WILMINGTON, Del.—Area jazz
musicians with guest trumpeter
Marcus Belgrave presented a Clif-
ford Brown Delaware Heritage Con-
cert in tribute to the late jazz
trumpeter on Saturday (26) at the
Grand Opera House here. Brown
was a native of Wilmington who
died in a car accident in 1956 when
he was 25 years old. The concert. co-
sponsored by the Martin Luther
King Center and the Grand Opera
House. will also be put on records.

A recording of the concert was
made by Dale Taylor Recordings of
Hockessin. which will also include
music preserved from Brown’s per-
formances. A coupon with the con-
cert tickets will cover part of the
price of the album. which is ex-
pected to be released in August.

Other jazz musicians participat-
ing. many of them members of the
Black Star Ensemble, were Robert
Lowery., Dexter Koonce. Joseph
Kearney. Richard Holmes and Steve
Brown.
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NO QUESTION ABOUT |T...\

In a matter of seconds with Joel Whitburn's “Top Pop Records” books you'd
know Frank Sinatra had 92 hits. You’'d know the titie of all his hit records
from “All or Nothing at All” (1943) to "I Believe I'm Gonna Love You ”
(1975).You'd know a lot more toc, like how many weeks each record wason
the charts, it's highest position, label and record number. And with Joel
Whitburn’s Record Research Collection you'd be able to find this information
for every artist and every record that hit Billboard’s charts from 1940
through 1975.

EVERY BOOK AN ENTIRE CHART HISTORY

The complete collection includes every artist and record to hit Billboard's
“Hot 100, Top LP’s, Easy Listening, Country & Western and Rhythm &
Blues'Charts. {The Top Pop Records 1955-1972 book alone lists more than
2.500 artists and 11,000 record titles!) The entire history of charted music
comes in six books plus a concise series of supplements. They're easy to use,
so you can find anything you have to know about charted music in seconds.
Be an expert! Order your set today!

THOUSANDS OF THESE BOOKS
ARE BEING USED RIGHT NOW!
Take it from the people who know...program directors, DJ’s, collectors,
almost everyone who is anyone in the record business throughout the world
considers Joel Whitburn’s Record Research Collection the authority on
charted music. It's an invaluable source of information you should have

SPECIAL INTRODUCTORY OFFER:
FREE 1975 SUPPLEMENTS

When you order the complete Record Research
Collection. Act Now! Take advantage of this
opportunity to save $50.00. Order the complete
set today!

COMPLETE SET OF
SUPPLEMENTS

AVAILABLE

UPDATES COLLECTION
. THROUGH 1975

Mail to: Record Research Inc., P.O. Box 200, Menomonee Falls, Wl 53051

: __ Complete Set of six books* and 13 SUPPLEMENTS

. supplements. Only ................. $245 ——Top Pop ,75 ------------ $10
1 ___Top Pop* '65-'72 (Hardcover) ......... $40 —TopPop 74 .............. $10
* ___Top Pop '55-'72 (Softcover) ........... $30 —TopPop'73 ..........onn $10
S o TopPop® 40-55. ... .. ............... $20 —Top C&W 75 ............. $10
T Top CRW* '49-71 ... $25 —Top C&W 74 ............. $10
T TopR&B* 49TV ... $25 —Top C&W "72-773 ......... $10
1 __ Top Easy Listening® '61-74........ .. $25 —TopR&B'75.............. $10
L TOpLP'S* 4572 i $30 —TopR&B'74.............. $10
M —_Top R&B '72-'73 .......... $10
. ___Top Easy Listening ‘75 .... $10
+ Check or money order for full amount must accompany order. — ToplLP's'75.............. $10
*  Overseas orders add $3.00 per book and $1.00 per supplement. —10p LP's 74 ............ . $10
:  TopLP'S 73 ... $10
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°If you were looking for" Sinatra’s hits...

..which would you

rather" use...
1857 copies of
SBillboard or...

ion?

TOP EASY LISTENING
RECORDS 1961-1974

The only complete history

of Easy Listening charted

music available today. Includes
every song title and artist to
make Billboard’s "Easy Listening
Singles” charts from 1961-1974 plus
photos of Top 40 Easy Listening artists.
150 pages... $30 postpaid in U.S.A.

TOP POP RECORDS 1955-1972

The answer to Pop Memorabilia. Includes over 11,000 listings... every record
and artist to hit Billboard’s "Hot 100" charts from 1955 to 1972. Plus
pictures of Top 100 artists and more. 416 pages...$40 deluxe hardcover

edition postpaid in U.S.A.
TOP POP RECORDS 1940-1955

Completes the Pop Chart History! Includes every record and artist to make
Billboard’s "Best Selling Pop Singles” Charts, plus more valuable
information. 90 pages... $20.00 postpaid in U.S.A.

TOP RHYTHM & BLUES RECORDS 1949-1971

The Rock revolution has a lot of ‘soul’... And it's all here! Every R&B record
and artist to make Billboard’s "Soul Singles” charts from 1949-1971. Plus
photos and more easy to find information. 184 pages... $25.00 postpaid in
US.A.

TOP COUNTRY & WESTERN RECORDS 1949-1971

Country music has grown to new heights. The records and artiststhatrode it
to the top are covered in two big sections. Includes every record andartiston
Billboard’s "Country Singles” Charts from 1949-1971. Plus Top 100 artists’
photos and much more. 152 pages... $25.00 postpaid in US.A.

TOP LP’S 1945-1972

The only complete history of the album charts! Lists every album and artistto
make Billboard’s "Top LP'S” album charts from 1945 through 1972,
Includes sound tracks, and original cast section, plus photos of Top 100
artists and Top 110 albums. 244 pages... $30.00 postpaid in U.S.A.

EVERY BOOK PACKED WITH EASY TO FIND
INFORMATION...ARTISTS, RECORD TITLES,
PHOTOGRAPHS** TRIVIA, AND MORE, INCLUDING:
e Date (month, day, year) record first hitcharts. @ Highest numerical
position record reached ® Total number of weeks oncharts @ Label
and record number. PLUS: A cross reference alphabetically listing by
title every record to hit Billboard's charts. A picture index of Top
Artists**, A trivia index of interesting and useful facts. A chronological
listing, year by year, of No. 1 records, and much more. It's a reference
encyclopedia that you'll use year after year.

*From July, 1940 through March, 1976.
**Featured in each book except Top Pop 1940-1955 and Supplements.
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P.O. Box 200
Menomonee Falls, Wisconsin 53051
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lalent

Busch Gardens photo

FLORIDA ROCK SEARCH—Winner of a statewide rock talent contest co-spon-

sored by 7-Eleven groceries and Busch Gardens of Tampa was First National

Rotagilla Band (alligator spelled backwards) of Jacksonville, rock and comedy

group seen above in championship set. Prizes include recording sessions at

Criteria Studios in Miami, appearances on *‘Midnight Special’ tv and Busch
Gardens.

D.C. Local Bands Score

WASHINGTON-Local per-
formers have a way of getting lost in
the shuffle of big name acts hustling
in and out of town. Promoter Mike
Schreibman tried to change that sit-
uation recently when he presented
an evening of local talent in the re-
furbished Warner Theater, and was
gratified to discover that the hall was
almost filled.

Several of Washington’s leading
performers worked sets for the en-
thusiastic crowd, including the
Nighthawks, a blues-based bar
band: the Rosslyn Mountain Boys, a

young, humorous country-swing
outfit; the jazz-tinged Flying A’s,
and the Mystery Band, a country-
rock group.

The Nighthawks already have re-
corded two albums on minor labels,
and the Rosslyn Mountain Boys
have completed a master of their
first album and are negotiating with
major record firms.

The evening was co-sponsored by
alternative radio station WHFS-FM
and the Psyche Delly, a suburban’
Washington night club.

TOP QUALITY

s 8X10
5..1,‘“- PRINTS

LITHOGRAPHED OM HEAVY GLOSS STOCK

L1

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS
AND POSTERS

) PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

Billboard

Continental U.S. & Canada

2 years (104 issues) $100 1 year First Class $120
1 year (52 issues) $60 6 months (26 issues) $35

CANADA

1 year (52 issues) $70 [T] payment enclosed 1 pill me

1 year—First Class $120

Please allow 4 to 6 weeks for delivery of first copy.

Rates on request for other countries. Group subscription
rate available. Circulation manager, Dave Ely, N.Y.

Change of address

address below.
Code Numbers

If you are moving, let us know six weeks in
advance. Attach old label here, or write in code
numbers from mailing label and print new

N\

[ONew 0ORenewal
Mail to:

JChange of Address

Billboard Publications, P.O. Box 2156, Radnor, Pa. 19089.

Name
Address

City, State, Zip

Nature of Business

AB0001

Please allow 4 to 6 weeks for delivery of first issue.

Drug Use At
Capitol Centre |

WASHINGTON-Adverse news-
paper publicity has led officials of
the 19.500-seat Capitol Centre to
promise a crackdown on the use of
drugs at rock concerts at the arena.

R

B

Abe Pollin, owner of the arena,
pledged the crackdown after stories
in the Washington Post reported
that concertgoers there were using
drugs without any danger of being
arrested. The liberal drug policy was
sanctioned by arena officials in an
attempt to avoid provoking inci-
dents.

After the stories appeared, Win-
field Kelly, county executive of
Prince Georges County, Md., sug-
gested that Pollin and his aides
“rethink™ the policy, and now Pollin
and county police have come up
with a new security program.

Under the program, undercover
narcotics agents will be allowed into
the arena during concerts, the sale of
beer and whiskey will be banned
and more uniformed police will be
posted at the arena’s four entrances
and in its parking lots.

In addition, festival seating will be
eliminated beginning in July. even
though festival seating has meant
that as many as 23.000 people have
attended some concerts during the
arena’s first three years in operation.

Kelly. Pollin and county police
spokesmen all emphasized that the
new security moves were aimed at
hard drug users and distributors,
rather than at the occasional mari-
juana user.

Names Set For
Club Harlem In
Atlantic City

ATLANTIC CITY, N.J.—The re-
sort’s Club Harlem. normally dark
on Monday nights, will light up for
the first time this summer with the
resort’s leading black cabaret be-
coming a jazz music temple that
night. Elzie Street Jr.. founder and
producer of the Laurel Jazz Festival
and linked with other jazz festivals
throughout the country, has leased
the Club Harlem facilities for 10
Monday nights to serve as a concert
hall for jazz.

Top jazz attractions have been
lined up by Street, starting June 28
with Horace Silver: following with
Art Blakey. July 5: Stanley Turren-
tine, (12): Freddie Hubbard, (19);
Les McCann. Aug. 2: Maynard Fer-
guson, (9): Ramsey Lewis. (16): the
Duke Ellington Orchestra plus Joe
Williams. (23): and closing the series
on Aug. 30 with Dizzy Gillespie.

Hawaiian Pair

® Continued from puge 30

lighted at least one major mainland
act.

A big luau will be held nightly in
the Crater. a first for the series of
events there.

Admission to the Crater festival
will be $2 for adults and $1 for
youths under 18. Family passes—$5
apiece. good for one-day use by a
family unit—aiso will be available.

www.americanradiohistorv.com

Manilow Hits Road
98 Cities Over 7 Months Booked

By JIM MELANSON

NEW YORK-—Arista’s Barry
Mantilow begins a 98-city U.S./Ca-
nadian tour July 31. shortly follow-
ing the release of his fourth album.

While having worked the road for
prolonged periods before, the 30-
year-old singer/songwriter is de-
scribing the seven-month tour as his
“first major road trip,” one he’s hop-
ing will establish him as a pop star.

The package is targeted at houses
in the 3,000 to 5.000-seat range.

Why the avoidance of big city
arenas, especially after coming off
big singles sellers in “Mandy" and “1
Write The Songs™? He explains that
his act is simply geared for the inti-
macy of smaller halls, and not for
15.000-seat arenas.

As usual, Manilow will be accom-
panied by his three female vocalists.
This time, though, the girls go out
with a record deal of their own, as
RSO recently signed the trio, Lady
Flash, to a long-term recording pact.

The group’s first single. “Street
Singin’.” and a just completed LP
were produced by Manilow and
Ron Dante. Manilow himself wrote
several of the cuts for the LP, and co-
wrote “Street Singin’™ with An-
dreinne Anderson.

As for his own album, Manilow
says it took some three months to
complete, with the final cost in the
range of $100,000. Production costs
on his first three LPs track his climb
to fame—$35.000. $45.000 and
$70.000. respectively.

£ L
Roger Sandier photo

. Barry Manilow: Tour and LP ahead.

He explains that one of the rea-
sons he’s so positive about the forth-
coming LP is that he and his backup
band had considerable time to work
on it, and ended up recording some
18 numbers for selection as cuts.

Between dates, sometime in the
fall. he will be filming the first of a
string of television specials for the
ABC network. Production chores for
himself and Dante will continue to
play a key role in future plans. And,
he says he would “love to get a film
score.”

Booking the tour is William Mor-
ris. On practically all the dates
Manilow will be featured alone.
Each show is scheduled to run 2 to
2% hours.

s HOT PROMO TREND ssssssesssmamns
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LOS ANGELES—Having already
filmed six rock groups for various
record companies at their new Hol-
lywood facility. Studio Instrument
Rentals co-owners Dolph Rempp
and Ken Berry are now in the happy
position of having the Jabels come to
them to have their groups™ perform-
ances put on film or tape.

The S.LR. facilitics. at Sunset and
Beechwood. site of the old Columbhia
Film Studios. now are being used al-
most daily for filming or taping of
various groups. These are at the
request of the record companies.
who want a visual product to show
their foreign offices. or promotional
people in other cities—key personnel
who have never seen the act per-
form.

Thus far S.I.R. has filmed
Rhythm Heritage. KGB. Journey.
Sterling. Wild Bunch and Crackin".

The Dobbie Brothers. according
to Rempp. in collaboration with
Warner Bros. will film a possible 30-
minute presentation to be shown in
record stores across the nation as a
selling tool. The film would be
shown alongside Doobie record dis-
plays. or possibly even in record out-
let windows as a traffic stopper.

Rempp sees this new kind of vis-
ual aid as a big impact in signing
groups as well. “Companies that
have never seen the act—or who
don’t have access to them—can see
them on film or tape now. Also. it
saves the group from performing
many shows for different people or
companies. All they need to now is
show the film or tape.”

S.L.R. has full facilities for either
filming or taping. and Rempp in-
tends to use independent producers
for each session. Three stages will be
draped in cabaret style, using caba-
ret lighting, so as to give the same ef-

. L.A. Firm Prospers Via
Film Services To Labels!

fect as though filmed at a natural
night club or concert setting.

There will be 16mm film for over-
seas distribution. since those com-
panies don't have compatible tape
systems, and videotape for showing
in U.S. offices. Rempp emphasizes
that “this is rough footage—to be
used strictly for internal purposes.
with a&r men. promotional people
and the like.”

It is extremely useful. he notes.
“for European offices, who have
never seen the act—which may be
going over there to perform.

“In essence. what we have nowisa
new promotional tool for record
companies. | see this as an entire
new field for the music business. and
a vital aid to the labels.”

Showcraft Aids
Via Stage Props

LOS ANGELES—Showcraft Inc.
of nearby Pacoima. which designed
the stage and special drapes for the
Cat Stevens Majikat concert tour, is
currently discussing new props for
the singer’s next tour, according to
Jack Shafton of Showcraft.

The company also designed and
created the special 9%-foot tall Cy-
clops, used in the last Alice Cooper
tour, and does props and special ef-
fects for smaller rock groups.

Showcraft, one of the few service
companies of its kind in the nation,
also is producing. creating and de-
signing special floats and costumes
for the new Marriott Great America
amusement parks at Santa Clara,
Calif., and Gurnee, Ill. It is also
creating mechanical musical bands
built around the television Ha-
waiian Punch characters for Sea
World parks in California, Florida
and Ohio.
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TONI BASIL
Roxy, Los Angeles
A rock choreographer-dancer, whose credits
run back as far as tv's “Shindig" and as cur-
rently as the Lockers troupe, Basil now also re-

veals a strong, flexible singing voice, a Midler-

esque comedy approach and a great idea.

The great idea is to incorporate the excite-
ment of pro-level dance routines throughout a
mainstream rock recording artist's act. This is a
long overdue concept and with the disco move-
ment at its peak, the time for a rock singer-
dancer star couldn't be more right.

However, there are still problems of execu-
tion in making this concept work. Warner Bros.,
Management Three and Basil have not yet found
the optimum format in blending all her talents
within a mini-revue. Despite some inter-
mittently mind-boggling moments—mostly at
the end of the hour-long set June 18—the reac-
tion of the celebrity-ridden audience was often
not much more than polite.

It was these isolated moments, when every-
thing in the show was cooking together at full
steam, that made it abundantly clear how fan-
tastic a Toni Basil show could be.

One sample moment was the almost out-
landishly hot disco arrangement of “Baby Face.”
The entire big band overflowing onto the floor of
the Roxy was blasting away, a chorus of dancers
had assembled and was gyrating wildly while
Basil alternated between belting out the lyrics
in her oddly effective Broadway-rock style and
dancing madly in stage center.

She also proved particularly strong in her in-
terpretations of “Suffragette City"” and “Aladdin
Sane,” two David Bowie songs which she chore-
ographed for his “Diamond Dogs" tour.

A long sequence with songs leading out of a
comedy skit that parodied '30s high society
movies was mostly quite funny and showed that
Basil can develop her own unique comedy per-
sonality, despite first-impression feelings that
we've seen a lot of the shtick before in the

" shows of Bette Midler (yet another Basil chore-

ography client).

What is needed is simply a tough-minded
reorganization of the act to build and pace it
better, so that Basil is able to move more
smoothly between her dancing and singing ef-
forts, so that the slow ballads with no dance
movement come as a dramatic contrast to the
awesome big-production numbers. Toni Basit
has a stunning potential for major, and fast,
stardom. NAT FREEDLAND

WARREN ZEVON
Bottom Line, New York

There was nothing particularly wrong with Ze-
von's opening set June 11, but the performance
seemed oddly constrained and hollow. Part of
the problem may have been that Zevon and his
rhythm section have not yet established the rap-
port that turns a handful of good musicians into
a group.

More important, Zevon does not seem to have
decided what identity he wants to establish in
his music. While his current Asylum album
shows the powerful influence of producer Jack-
son Browne, Zevon onstage neither borrowed a
personality nor displayed much of his own. Well-
crafted songs like “Poor Poor Pitiful Me,”
“Frank And Jesse James” and "V'll Sleep When
I'm Dead" prove that Zevon has all the neces-
sary skills of the professional songwriter.

But he seems to use craft for its own sake
more than as a means of expression, and the
slight swagger in his bearing only served to dis-
tance him even further from his listeners.

What Zevon did have was a fine group that
couldn't help overshadowing him with rich and
interesting accompaniments. Jerry Donahue was
quietly excellent on lead guitar, and Doug Hay-

- wood should have been the star of the evening,

playing electric bass with marvelous wit and
character.

Headlining the show was John Hammond,
who was reviewed in Billboard April 17 as an
opening act. This time he was playing for his
own devotees, who were fascinated by his skill
on blues and bottleneck guitar. NANCY ERLICH

GLORIA GAYNOR
Fiesta Palace, Mexico City

It's par for the course when a new hit artist
makes a debut in this city to smash business. It
was no exception for Gloria Gaynor, billed as the
“Queen of The Discotheques,” when she made
her grand entrance here May 29.

The unigueness of the grand response is that
there are no formal discos in this metropolis, al-
though a couple do booming business outside
the formal boundaries of the Federal District. So

Talent In Action

where do the customers come from or how do
they know Gaynor?

Polydor, the distributing outlet for her prod-
uct, has been mounting a mammoth campaign
with her disks for the past year. And many are
disco freaks who know of her sound by frequent-
ing the multitude of such places in Acapulco.

Singing in her booming register such entries
as “Never Can Say Goodbye" and “I'll Be
There,” among a score, the forceful thrush drew
hefty applause throughout her one-hour stint
onstage. She’s the kind of performer they seem
to like here—hand gesturing, loud and with a go-
go manner that manages to please. One dissent-
ing note from this reviewer is that the alleged
leader of the disco sound could well select a bet-
ter wardrobe. Her flowing, brown gown was not
becoming at all under the flashing, sometimes
blinding light action. MARV FISHER

MODERN FOLK QUARTET
Kahala Hilton, Honolulu

The Foursome June 16 was a surprisingly
good revived act embracing a myriad of musical
styles.

First and foremost is a cohesive four-part har-
mony reminiscent of the Four Freshmen. Next is
an instrumental wallop that taps customary gui-
tar and bass, the banjo, and—would you be-
lieve—a carpenter's saw as well as an electric
beer can?

The saw figured in two Hawaiian songs pre-
pared for this engagement: "‘Royal Hawaiian Ho-
tel” and “Lovely Hula Hands.” The tones re-
semble the steel guitar; the manner of
execution is like a violin, with a bow utilized to
create the gentle notes.

The group consists of several skillful troupers
who also have made names on their own.

Cyrus Faryar is the one who plays the star;
he's an Elektra artist who's backed them all,
from David Crosby to Mama Cass. Jerry Yester
was a member of the Association, a former
Lovin" Spoonful, and producer of disks by the
Turtles and Tim Buckley. Henry Diltz perhays is
best known as a rock photographer, shooting the
likes of America, Eagles, McCartney and Joni
Mitchell. Chip Douglas is a successful pro-
ducer—having charted songs for the Monkees
and Linda Ronstadt.

Together, they've created a refreshing, balmy
show, fusing folk songs, standards, bits of
whimsy, gospe! and other musical forms in a dy-
namite hour.

There are musical pleasantries galore—
“September Song,” “Swing Down Chariot,”
“Moonlight Serenade,” “Sweet Someone,”
“Dream.”

With only one other in-person performance
(at the Pasadena Ice House) since the regroup,
the Modern Folk Quartet looms as a new force
on the club and campus circuit.

WAYNE HARADA

GLENN YARBROUGH &
THE LIMELITERS
FRANK SINATRA JR.
Aladdin Hotel. Las Vegas

The May 27 opening of the newly expanded
600-seat Bagdad Theater witnessed the odd
musical pairing of folk song balladeer Glenn Yar-
brough & the Limeliters in “Reunion ‘76"
with a stoic Frank Sinatra Jr. aptly billed young
blues eyes. Before a disappointing turnout of a
half-full house, the rotund minstrel Yarbrough
delivered a surprisingly fresh 55-minute set
with 13 pleasing songs while Sinatra stiffed his
way through an 11-song, 40-minute program.

Yarbrough opened with a country-western
“That's The Way It's Gonna Be" and easily
glided into his hit version of Rod McKuen's
"Love’'s Been Good To Me." Limeliters Alex
Hassilev and Lew Gottlieb joined Glenn on “Joy
Across The Land" after “Funky In The Country”
with banjo and bass.

A comedy sketch "Acres Of Limeliters”
provided a likely transition to a polished presen-
tation of folk song hits made popular in the
1960s. Another light sketch, “Viva Espana,”
allowed Dr. Gottlieb to display his ad lib witti-
ness after which Hassilev delivered a melodic in-
terpretation of Arlo Guthrie's “City Of New Or-
leans.” A Russian folk song, “Gar Gari" proved
less effective.

Yarbrough soloed on well-known “Baby, The
Rain Must Fall" and spun a melancholy “Let Me
Choose Life,” a new composition which could
prove a commercial success if marketed. A rous-
ing gospel blues version of “Thank You Lord”
preceded finale “The Happy Song" in which the
group culminated their musical and vocal abili-
ties to generate enthusiasm.

Sinatra scored well with “Never Can Say
Goodbye,” “Angie Baby" and a jazz-rock version

of Jim Groce’s “LeRoy Brown,” but failed to
show interest in his singing. His blues style,
similar to his dad, carried well through the old
standards, but he lacked the liveliness for more
contemporary tunes. HANFORD SEARL

BARBARA MANDRELL
Pualomino, Los Angeles

Mandrell is a fine singer whose talent may
have been somewhat neglected with her previ-
ous label affiliation. But on ABC/Dot, where
there's somewhat less competition in the female
vocalist roster, she's scored two hits in a row.
Both “Standing Room Only” and “That's What
Friends Are For"" are ballads, obviously Man-
drell’s strong suit. She fares less well on livelier
material, something she evidently realizes. The
uptempo songs she sings are pretty obvious
throwaways—"Take Me Home, Country Roads,"”
“Rocky Top" and the like.

Her June 11 show began in a far too slick,
Vegas manner for the relatively hip L.A. crowd.
All of those “you're the best audience we've
ever played for" remarks were wasted. About
halfway through the set, comedy routines in-
volving members of her fine band went far more
impressively, with a version of “Ei Rancho
Grande" especially chuckle-provoking.

Long-time Mandrell fans will mourn the ab-
sence of her kid sister behind the drums, though
her replacement does provide the impetus for
much of the comedy.

During the course of the show, Mandrell
played a number of instruments, well enough
that any of them could be given more of her on
stage attention with impressive results.

TODD EVERETT

FIREFALL
FARAGHER BROS.
Roxy, Los Angeles

Firefall, a new group comprised of former
members of the Byrds, Burrito Bros. and Spirit,
made its L.A. debut July 11 before a warm and
highly receptive crowd.

The group reciprocated by delivering a strong
13-song set featuring songs from its Atlantic LP
that had the sold-out audience craving more.

With Rick Roberts on acoustic guitar and lead
vocals, Larry Burnett on guitar and vocals, Mark
Andes on bass, Michael Clarke on drums, Jock
Bartley on lead guitar and David Muse on key-
boards, Firefall demonstrated abilities to play
good, sound rock with the potential of becoming
a major rock force.

After overcoming nervousness at the start of
the set, the band settled down and got the
crowd clapping and moving in its seats to “Mex-
ico,”" “No Way Out,” “Do What You Want,” and
its current single "“Livin" Ain't Livin."

Clearly the highlights of the set were the
highly charged love songs of Roberts and Bur-
nett in “Diamond Cut Diamond,” “You Are The
Woman" and “Cinderella” aided by Muse's fine
harmonica and sax work.

With the crowd screaming for more, the band
returned for two encores including the crowd
pteasing "'Colorado,” a Roberts composed tune
popularized by Linda Ronstadt.

The Faragher Bros. opened the show with a
seven-song, 50-minute set of hard-driving, over-
decibelled rock that evoked little response in
the restless and impatient crowd. ED HARRISON

KAMAHL
Cuarnegie Hall, New York

Kamahl is a Malaysian-born baritone who, his
publicity says, is the heart throb of Australia, a
hit throughout Europe and the recipient of 46
gold records. On the evidence of his June 21
concert, however, it 1s less than likely that he
will repeat his overseas success here. Whatever
Kamahl's appeal is just doesn't translate into
American.

He is personable and attractive, if somewhat
formal. His onstage philosophy, that we should
all love children, animals and each other, is both
unchallengeable and banal.

What is unpleasant is the fact that what must
pass for style among Kamahl's fans is simply
bad singing. His vocal texture changes from reg-
ister to register. He circles in on notes rather
than hitting them directly, and often misses al-
together. His one characteristic technique 1s to
stress the occasional accented vowel with a
booming swel! in volume, less a style than an
affectation.

For this concert, which was being recorded,
the singer was accompanied by a 30-piece or-
chestra reading from some of the driest charts
in the history of arranging. Trouble with the
recording equipment resulted in a half-hour de-
lay in the beginning of the show, and made the
live audience seem somewhat incidenta! Ka-
mahl was received politely. NANCY ERLICH
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= | ARTIST—Promoter, Facility, Dates Total Ticket
H Ticket Price Gross
= | *DENOTES SELL OUT PERFORMANCES Sales Scale | Receipts
Stadiums & Festivals (20,000 & Over)
1| ZZ TOP/AEROSMITH/POINT BLANK~DiCesare
Engler Prod., Three Rivers Stadium, Pittsburgh, Pa
June 12 47,705 |$8.75-$9.75( $425,000
2 | FLEETWOOD MAC/KANSAS/HEAD EAST/REQ/HENRY
GROSS, “Summer Jam''—Contemporary Prod., Royals
Stadium, Kansas City, Mo., June 18 39,121 $8.00-$10.00] $311,000¢
3 | YES/POUSETTE-DART BAND~Monarch Ent.,
Roosevelt Stadium, Jersey City, N.J., June 17 35000 $7.50( $262,500*
4 | YES—Cornucopia Prod., Colt Park, Hartford, Conn
June 19 29,097 ‘57.5048.50 $218,317
Arenas (6,000 To 20,000)
1 | AEROSMITH/RUSH~Sunshine Promotions Roberts
Stadium Evansville, Ind. June 16 12,615 [$6.00-$7.00($79,736*
2 | FLEETWOOD MAC/KANSAS/HENRY GROSS~Schon
Prod.. Civic Auditorium, Omaha, Neb. June 19 11,000 [$6.50-$7.50/ $72,000
3 | FRANKIE VALL) & THE 4 SEASONS~Contemporary
Prod., Civic Audit Omaha, Neb. June 18 9,500 [$6.00-$8.00| $66,000
4 | AEROSMITH/SLADE~Mid-South Concerts, Coliseum |
Jackson Miss., June 19 10,030 [6.00-36.50| $61,803*
5 | AEROSMITH/STARZ~Sound 70, Municipal Audit
Nashville, Tenn., June 15 10,137 [85.50-36.50| $57,973+
6 | NEIL SEDAKA/MELISSA MANCHESTER~Feyline Inc
Audit. Arena Denver, Colo. June 18 7500 $6.50| $44,800*
7 | CAPTAIN & TENNILLE/KiP ADDOTTA~Artists
Consultants, Pavilion Concord Calif. June 18 8,187 [34.50-$6.50| $42,352*
8 | GORDON LIGHTFOOT/MIM! FARINA—Northwest
Releasing, Coliseum, Denver, Colo., June 17 3,563 [£5.00-37.00) $41,941
9 | AEROSMITH/SLADE~Hid-South Concerts, Mid-South
Coliseum, Memphis, Tenn.. June 18 7.500 [E5.00-$6.00| $41,689
10 | GORDON LIGHTFOOT/MIMI FARINA—Northwest
Releasing, Audit., Portland, Ore., June 20 (2) 6.008 [5.50-$7.50| $41,214*
11.| MARSHALL TUCKER/OUTLAWS/BOB SEGER~Electric
Factory Concerts, Spectrum, Philadelphia, Pa., June
18 8000 [£5.50-$6.50( $40,000
12 | GORDON LIGHTFOOT/MIMI FARINA~Northwest
Releasing, Opera House, Seattie, Wash., June 18 (2) 6,150 [£5.00-$7.00( $39,435%
13 | FRANKIE VALLI & THE 4 SEASONS/0ZZIE RAY~
Daydream Prod., Arena, Milwaukee, Wis.. June 20 6,000 [$5.50-$7.50( $28,449
14 | GROVER WASHINGTON JR./WEATHER REPORT/JOHN
HANDY —Pacific Presentations. Starlight |
Amphitheater, Burbank, Calif., June 19 3.600 [i6.85-37 85/ $26,000
15 | BLUE OYSTER CULT/THE BOYS~Schon Prod., Metra
Billings Mont., June 18 4950 [$5.00-$6.00| $16,000
Auditoriums (Under 6,000)
1| GRATEFUL DEAD~Ron Delsener/John Scher Prod
Beacon Theater, New York, N.Y., June 14 & 15 (2) 5294 [$6.50-$8.50| $41,000*
2| BILLY JOEL~Electric Factory, Academy Theater
Philadelphia, Pa., june 18 & 19 (2) 5,858 |$5.50-87.50| $36,424*
3| GORDON LIGHTFOOT/MIMI FARINA—Northwest
Releasing, Opera House, Spokane, Wash., June 19
2 4,581 [$5.00-$7.00| $30,916
4 | TUBES-BIll Graham, Mem. Audit., Sacramento
Calif. June 20 3,500 $4.50-$6.50| $21,000
5| RITCHIE BLACKMORE'S RAINBOW—Ron Delsener
Ruffino & Vaughn, Beacon Theater, New York. N.Y
June 17 2,600 $6.50-$7.50I $18,600*
6| MANHATTAN TRANSFER—Northwest Releasing,
Auditorium, Portland, Ore., June 18 3,004 [34.50-36.50, $17,735*
7| CAPTAIN & TENNILLE/KIP ADDOTTA~Fun Prod.,
Community Center Theater, Sacramento, Calif., June
20 2,375 |$6.50-$7.50] $17,276*
8 MANHATTAN TRANSFER—Northwest Releasing,
Paramount Northwest, Seattle. Wash., June 19 2976 |$4.50-$6.50 $17,200*
9| GENTLE GIANT/STARCASTLE—~Electric Factory
Concerts, Tower Theatar, Phitadelphia, Pa., June 17 2,760 [$4.50-$6.51 $16,943
10 [ MANHATTAN TRANSFER—~Northwest Releasing,
Queen Elizabeth Theater, Vancouver, B.C., June 20 2,823 [$4.50-$6.5() $16,197
11 | NAZARETH/SLADE/IAN GILLIAM BAND—Schon Prod
Audit. Theater. Denver, Colo., June 15 2,200 1$5.50-$6.6(1 $13,000*
12 | JEFF BECK/JAN HAMMER BAND/UPP-Pacific
Presentations, Warner Theater, fresno, Calif., June
15 1,700 $6.500 $11,400
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Discos

Disco Sound Stirs Chicago CES

® Continued from page |

13-16 stand at
Cormick Place.

Where the custom disco pioneer
firms such as Meteor Light & Sound
and GLI stole the thunder of the
more established firms last year, for
the current expo there was as much
high-end. disco-appl.cable equip-
ment in the main floo: hi fi displays
as on the lobby level where most of
the packagers exhibited.

From the unique ADC Accutrac
turntable system. first to offer ran-
dom access capability to the indus-
try. to high power components from
such majors as Marantz. Yamaha.
Altec. Kenwood. Sansui and Cer-
win-Vega among a long list. the pro
and semi-pro emphasis was on disco
and broadcast crossover applica-
tions (see separate story in Tape/
Audio/Video section)

At least two of Chicago’s top dis-
cos were used as equipment show-

Chicago’s Mc-

cases. Faces is the hardware show-
room of Three J Enterprises, a
combo of Musicraft (sound), Grand
Stage Lighting (lights) and Motron-
ics (modular floors). and highlighted
the firms’ newest units. Bananas,
one of the newer hotspots in town,
was a backdrop for the new Showco
disco system incorporating the Dal-
las-based firm’s model 2500 mixer/
preamp and Pyramid 1000 speaker
systems, with capacity of the full
unit exceeding 600 watts. according
to marketing manager Bob Parker.

Among the highlights seen—and
heard—from new and old faces on
the disco hardware scene:

® ADC president John Bubbers.
who headed the prestigious AES in

1974. points out the applications of

Accutrac technology in both disco
and broadcast—the ability of the
programmable turntable to go not
only to any track on the disk but also
“cucable™ to any spot on that track

using the “pause™ button. Although
licensing is not under consideration
at this time. he notes that both regu-
lar and disco decjays are intrigued
by the capability of the system and
its future potential.
® Meteor Light & Sound. which
brought its disco expertise across the
ocean from its U.K. home base. got
solid response to its new Disco-
Guard system, its Sonalite 3 lighting
controller,  Clubman  One-One
disco mixer and Trilite fixturers
(Billboard. June 19). according to
sales chief Vincent Finnegan Jr.
® GLI. one of the first U.S. firms
created for the new market by a
quartet of former Harvey Sound
salesmen here showed its standard
3880 Creative Controller with its
first production model add-on mod-
ule. the model 1000 signal processor
that shares the 3880 power supply.
Atsuggested $215-225 list, the firm’s
(Continued on page 50)

Audio Equipment

Visual Materials

Special Effects

Lighting Equipment

* Projection Systems

Free Listing
In the 1976 Billboard International
Disco Sourcebook

Major categories to be included are:

e Games

* Dance Floors/Walls/Ceilings

* Discotheque Planning/Construction
(including Consultants, Designers,
Installers, Builders)

* Miscellaneous (associations, record services, programming, etc.)

MAIL THIS COUPON TO US TODAY

If you are engaged in one or more of the categories listed, send this coupon to us immediately so
that we can send you a detailed questionnaire which will enable us to properly list your firm.

PLEASE AIR-MAIL IMMEDIATELY TO:

Billboard, Internazional Disco Sourcebook, Directory Central, 2160 Patterson St.,
45214. Please write in block letters or use a typewriter if possible. Thanks.

Record Labels with Disco Product

Cincinnati, Ohio
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Top Audience Response
Records In N.Y. Discos
This Week
1 WHERE THE HAPPY PEOPLE GO-The
Trammps—Atfantic (all cuts, LP)
TEN PER CENT—Double Exposure—Salsoul
(Walter Gibbon's disco version)
NICE & SLOW—Jesse Green—Scepter
(disco disk)
4 HEAVEN MUST BE MISSING AN ANGEL—
Tavares—Capitol (disco disk)
5 I'M GONNA LET MY HEART DO THE
WALKING—The Supremes--Motown
DESPERATELY—RBarrabas—Atco (disco
disk)
7 TAKE AUTTLE-Liquid Pleasure— Mldland
Intl
GIVE A BROKEN HEART A BREAK/HAPPY
MAN—Damon Harris & Impact—Atco
(LP)
LOVE CHANT—EIi's Second Coming—Silver
Blue Records
10 LOVE TRILOGY—Donna Summer—Qasis
(all cuts, LP)
11 TROUBLE MAKER/LOVE POWER—Roberta
Kelly—0Oasis (LP)
12 ALWAYS THERE-Side Effect—Fantasy
(disco disk)
13 ONE FOR THE MONEY—The Whispers—
Soul Train (disco disk)
14 LOVE HANGOVER-Diana Ross—Motown
15 RUNLTF? ME—-Candi Staton—Warner Bros.
(LP)
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Colony Records (New York)
Retail Sales

This Week
1 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (LP)

2 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE—Lou Rawls—PIR
3 HEAVEN MUST BE MISSING AN ANGEL-
Tavares—Capitol
4 NICE & SLOW-Jesse Green—Scepter
5 DESPERATELY-Barrabas—Atco (LP)
6 ONE FORTHE MONEY—The Whispers—
Soult Train
7 TEN PER CENT-Double Exposure—Salsoul
(disco-disk)
8 PARTY LINE/CALL ME—Andrea True
Connection—Buddah (LP)
9 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco {LP)
10 I'LLGO WHERE YOUR MUSIC TAKES ME—
Jimmy James & Vagabonds—Pye
1 LOVE CHANT—EIi's Second Coming—Silver
Blue Records
12 SOUL MAN-Calhoun—Warner/Spector
13 AMERICAN MUSIC —Dooley Silverspoon/
Jeanne Burton—Cotton
4 SUPER DISCO-Rimshots—All Platinum

15 RHYTHM WILL KEEP US TOGETHER-
Nature Zone—London

—

—

Melody Song Shops
(Brooklyn, Queens, Long Island)
Retail Sales

This Week

1 SUMMERTIME-MFSB—PIR(LP)

2 USE YOUR IMAGINATION—Kokomo—
Columbia (LP)

3 WE GOT RHYTHM—People’s Choice—TSOP
(LP)

4 DESPERATELY—Barrabas—Atco (LP)

5 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (LP)

6 ONE FOR THE MONEY—Whispers—Soul
Train

7 TRAVELIN'/HEAVY TRAFFIC—Don Covay—
PIR (LP)

8 PARTY NIGHT—Curtis Mayfield—Curtom
LP)
9 HUNGRY FOR YOUR LOVE—Zulema—RCA
(LP)

10 I'MIN FOR GOOD MUSIC—Lou Courtney—
RCA (LP)

11 FOXY LADY-Crown Heights Affair—De-Lite

12 I'M GONNA LET MY HEART DO THE
WALKING—The Supremes—Motown

13 DON'T TAKE AWAY THE MUSIC-Tavares—
Capitol {LP)

14 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco (LP)

15 TAKE A LITTLE~Liquid Pleasure—Midland
Intl
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Downstairs Records (New York)
Retail Sales

This Week
1 HERE WE GO AGAIN/MOVING IN ALL
DISECTIONS—PeopIe's Choice—TSOP
(LP)

2 ONE FOR THE MONEY—Whispers—Sout
Train

3 DESPERATELY—Barrabas—Atco (LP)
4 CATHEDRALS-D.C. Larue—Pyramid (LP)

5 YOU'LL NEVER FIND ANOTHER LOVE LIKE
MINE-Lou Rawis—PIR

6 ALWAYS THERE-Side Effect—Fantasy

7 GIVE A BROKEN HEART A BREAK—Damon
Harris & Impact—Atco (LP)

8 DON'T FIGHT THE FEELING—Willy Collins—
Mercury

9 MAKING LOVE—Sammy Gordon—Greg

0 HOW'S YOUR LOVELIFE—Lee Eldridge—
Mercury

1 MOTOWN MUSIC MACHINE —Motown (LP)
2 PORCUPINE—Nature Zone—London

3 BRING YOUR BODY~Carol Townes & 5th
Ave.—Sixth Ave.

4 | CAN'TSTOP-The Monster Orch.—Sam
Records (LP)

5 BEMY BABY—Frankie Gee—Lipstick

—

— e

—

—

Top Audience Response
Records In Houston Discos

This Week
1 WHERE THE HAPPY PEOPLE GO—The
Trammps—Atlantic (all cuts, LP)

2 NICE & SLOW-Jesse Green—Scepter

3 NO, NO, JOE/SAN FRANCISCO HUSTLE-
Silver Convention—Midland (ntl (LP)

4 LOVE TRILOGY-Donna Summer—Oasis
(all cuts, LP)

5 LOVE HANGOVER-Diana Ross—Motown

6 TURN THE BEAT AROUND-Vicky Sue
Robinson—RCA

7 HEAVEN MUST BE MISSING AN ANGEL-
Tavares—Capitol (disco disk)

8 YOUNG HEARTS RUN FREE-Candi
Staton—Warner Bros.

9 TEN PER CENT-Double Exposure—Salsoul
(disco disk)

10 SUPER DISCO—Rimshots—All Platinum

11 GOTTA GET AWAY/FIRST CHOICE THEME -
First Choice—Philly Groove (LP)

12 LIPSTICK—Michel Polnareff—Atlantic
(disco-disk)

13 RAIN FOREST-Biddu Orch.~Epic
14 FANTASY-Cilla Black—Private Stock

15 I'LL GO WHERE YOUR MUSIC TAKES ME-
Jimmy James & The Vagabonds—Pye

Top Audience Response Records
InL.A./San Diego Discos

This Week
1 CATHEDRALS-D.C. Larue—Pyramid (LP)

2 HEAVEN MUST BE MISSING AN ANGEL—
Tavares—Capitol

TEN PERCENT—Double Exposure—Salsoul
LOW DOWN—Bo:z Scaggs—Columbia (LP)
LIPSTICK—Michel Polnareff—Atlantic

PARTY LINE/FILL ME UP—Andrea True
Connection—Buddah (LP)

DISCO PARTY—-Trammps—Atlantic (LP)
8 HERE WE GO AGAIN—People’s Choice—
1S0P

o o B W

~

9 TELL ME HOW YOU LIKE IT~John Davis &
The Munster Orchestra—Sam

10 NICE & SLOW-Jesse Green—Scepter
(disco edit)

11 PARTY-Van McCoy—H&L
12 ALWAYS THERE-Side Effect—Fantasy

13 I'’M GONNA LET MY HEART DO THE
WALKING-Supremes—~Motown

14 DISCO DORBEL/CRAZY DANCING—Bottom
Line—Greedy

15 SMOKE YOUR TROUBLES AWAY—Glass
Family—Earhold
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$100 PER PLATE GALA

Austin’s Armadillo Plans
Party, Sets a Radio Show

By PAUL ZAKARAS

AUSTIN~Armadillo World

Headquarters plans a gala sixth an-
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Mirror Baiis

Chasing Lights

Fiashers

Strobes

Turntables

Color Effects

Speciai Effect Projectors

Color Wheels

Color Organs

Spotlights

Dimmers

Fog Machines

* Bubble Machines
Send for our illustrated
40-page Catalog on
Lighting and Special Effects.
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THEATRICAL & STUDIO SUPPLY CORP.
318 West 47th St.  New York, N.Y. 10036

Tel: (212) 2454155

niversary blast that will include a
week-long music festival and will be
topped off by a $100-a-plate dinner
and party on the night of Aug. 7.

In the same week. officiallv desig-
nated as Armadillo Appreciation
Week by Austin mayor Jeff Fried-
man. Armadillo Productions Inc.
hopes to air a pilot of its new radio
show over as many as 200 radio sta-
tions around the country.

The show. a 90-minute selection
from live performances at Arma-
dillo. “is being offered free on a one-
time basis to 200 some stations
which accept syndication and play
our kinds of music.” savs Armadillo
spokesman Mitch Green. “If we get
acceptability from at least 50 of the
stations we'll go ahead with plans for
a weekly show.™

Armadillo’s move into radio is the
latest of a series of steps that has
taken it from a shoestring operation
in an abuandoned national guard ar-
mory in 1970 to a flourishing multi-
purpose entertainment center that
grossed over $1 million in the past
vear.

Armadille’s plans for expansion
ride. in part. on the success of the
$100 dinner party. according to
founder and president Eddie Wil-
son. “We've held benefits here for
more than 50 different groups since
we opened and now we're having a
fund raiser for the Armadillo.” he
explains.

Discos

Disco Mix

By TOM MOULTON

NEW YORK—MGM is releasing Gloria Gay-
nor's new “I Got You" LP July 15. The label will
have special test pressings of the medley side of
the album out for discos by July Fourth week-
end.

There are three songs making up the medley:
"Let’s Make A Deal.” a bouncy melodic number
that's remimscent of “Lonely Days, Lonely
Nights™; "I Got You Under My Skin,” which has
an intro that sounds like bees swarming over a
heavy bass drum (the buildup becomes that
“Broadway sound” that's famihiar now to many
of Gaynor's songs): and “Darling Be Mine,” the
most energetic of the three. The latter song has
a break consisting of just guitars with high hat.
It builds back up to a full orchestra sound.

Side B has some funky material, especially
with “Talk. Talk, Talk," a cut where the song:
stress reminisces about earlier dance hits like
“Reach Qut,” “Casanova Brown" and "Never
Can Say Goodbye.”

Originally, the album was not to be aimed at
the dance sel. Word is. though. that there were
S0 many inquiries as to when Gaynor's next
disco LP was coming that it was decided to go
back into the studio an re-mix a dance medley
for the Aside, something that's become a stand-
ard on her albums.

Atlantic releases two 12-inch disco disks this
week: “Desperately” b/w Broadway Star” by
Barrabas and “Give A Broken Heart A Break™ b/
w "Happy Man" by Damon Harris & Impact.
Both artists have been getting strong response
to the songs from LP releases.

RCA is going to have a solid disco title n “"Dr.
Buzzard's Original Savannah Band” LP. The mu-
sic is a takeoff on the forties sound with similar,
but not as strong. as those from the Manhattan
Transfer. Basically, there are two strong cuts.
“Sour & Sweet; Lemon In The Honey,” where
the rhythm is contemporary while the horns
rally around what sounds like horn riffs from the
forties.

Vocals move back and forth from sounds of
both periods. The second strong cut, “Cherchez
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La Femme,” starts off like the standard “whis-
pering”” but, again, it's the marnage of the old
and new that produces the unique sound.

UA has just released a new Mark Radice LP
with featured instrumental backing coming from
the Brass Construction. There is one cut that a
number of discos are playing—"If You Can't
Beat "Em. Join 'Em.” Radice handies lead vocals
and plays the synthesizer. The song has a sound
of the B.T. Express and Brass Construction.

Motown legend Mary Wells is in Philadelphia
working on her new album, which will be re-
leased on Philadelphia International (probably
sometime this fall). You can expect a single
soon, though.

Candi Staton’s new LP “Youngsters Run
Free™ has three strong cuts: "Run To Me" (the
strongest). | Know' and “Destiny.” All cuts
were written, arranged and produced by Dave
Crawford.

“Black Soul Music” by Black Soul is now
available n this country on the Beam Junction
label. The album will be released sometime next
month. Several clubs here have been playing
the import disk, helping the demand that's been
created.

Roulette has just released two 12-inch disco
disks: the long-awaited "I Got Your Love™ by
Stratavarious (featuring Lady) and "My Baby's
Got E.S.P." by Four Below Zero.

Pyramid (distnbuted by Roulette) is also re-
leasing a 12-inch disk with Jakki's “Sun, Sun,
Sun.” which has been re-mixed for the label. A
number of clubs had the original version, which
was first given out by the producer to create ini-
tial excitement.

Westbound 1s releasing the King Enisson new
“The Magic Man™ LP, arranged and produced by
Mike Theodore & Dennis Coffey. There are four
strong cuts including the title song. The strong-
est ones. though, are both remakes of rock
songs—"Dance With Me," originally done by Or-
leans, and “Listen To The Music,” first done by
The Doobey Bros. Both have lots of percussive
instruments, steel drums and strong string ar-
rangements.

“The Magic Man" has some traces of a Bo-
hannon sound with a lot of percussive instru-
ments and lots of sound effects, “Every Day's A
Holiday™ is the most commercial cut and has a
nice happy. bouncy feel to it. “Congo Man™ 1s
very African and will probably be the most popu-
lar in New York City.

Greedy Records LTD., a local label out of Los
Angeles, has released an LP by The Bottom Line
entitled “Crazy Dancin’.”" There are two strong
cuts—""Disco Dobro™ which borders on the rock
side with a very funky rhythm.

The title cut “Crazy Danein' " is also very
funky, featuring guitars and soulful horns.

The Commodores’ new LP, "“Hot On The
Tracks,” (Motown) has a strong cut in “Let’s Get
Started.” It sounds a lot like Kool & the Gang
with a Latin feel,

Ambherst records (Buffalo, N.Y.) is refeasing
the Laurie Marshall single from Canada “All Day
And All Night (We Will Make Love).” It is also
making a 12-inch disco disk which will be in
English and Spanish on one side and English
and French on the other. Both versions are over
stx minutes and both have very sensual breaks
with lots of breathing and other vocal exercises.
Rhythm-wise it is a lot like “More. More, More.”

Tony Smith, DJ at New York's Barefoot Boy.
reports good reaction to “Luck Be A Lady” by
Broadway Brass (20th Century). “The Broadway
Brass Takes Guys & Dolls Disco™ is one of sev-
eral shows that Motown will be reieasing with
the disco concept. The song is very pop sound-
ing and features a synthesizer with girls singing
“Luck BeALady.” There are several other cuts on
the LP, including “I've Never Been In Love Be-
fore” and “Fugue Foe Tinhoras,” that are also
good.

This week Salsoul releases the new Moment
Of Truth single "So Much For Love” (short and
long version). This is a mellower sound for the
group than its last hit “'Helplessly,” but it still
has the sound that made it popular. There will
also be a 12-inch disco-disk of the long version
with “Helplessly” on the other side. The disk
will be commercially available.

Double Exposure’s LP will be released in
three weeks. There are three other strong disco
cuts (besides the hit, "Ten Per Cent”). There's
“My Love Is Free,” the most cammercial and the
strongest; and ““Every Man,” funkier with a very
strong string break. On these two songs DJ Wal-
ter Gibbons will again do the disco blends for
the 12-inch disco-disk. There's also “Baby, |
Need Your Loving” (the Four Tops hit). Norman
Harris does a strong job on the production of
“Double Exposure.”

Jukebox
Programming

Vintage Jukehox
Plays Free, Aids
Sales Of Records

By ALAN PENCHANSKY

CHICAGO—A mid-fifties vintage
jukebox dominates the close quar-
ters of Wax Nostalgic. tucked away
in the near-north Century shopping
mall here. Programmed to free play.
the 100-selection machine is used to
promote a regular catalog of more
than 800 reissue singles offered at
the oldies outlet.

But the jukeboxes also are selling
themselves. as owner John Galobich
has discovered. Since opening Wax
Nostalgic in April. Galobich has
turned over four machines in the
$350-8375 price range to individuals
for their homes and 1o discotheques
for use in promotions.

Now, the 29-year-old ex-road
manager looks to aggressively mer-
chandisc the units themselves, and is
seeking expanded floor space in the
Century to display three or four ata
time,

“There has been no outlet here for
used jukeboxes on a retail level.”
Galobich observes. But. he says. a
regular market in the trade and
among collectors keeps prices high.
As a result, Galobich has had 1o seek
machines in outlving areas and
neighboring Wisconsin.

Gaulobich says discos and bars also
are buying large lots of singles for
oldies nights or informal inclusion
of oldies in their programming.

This commercial demand. hesays.
is for hard rockers and up-tempo
numbers by artists such as the Beach
Boys. Freddy Cannon and Chuck
Berry.

Media influence. Galobich be-
licves. dominates consumer buving
of oldies.

Since the Monkees reruns have
appeared on Chicago tv. he notes a
strong demand for “I'm A Believer™
and other of the group’s singles.

The influence of tv's “Happy
Days™ has been extremely powerful
in shaping demand. Galobich says.

And from sales in his shop alone,
Galobich believes he is able to deter-
mine which oldies Chicago Top 40
stations are playing in rotation.

According to Galobich. these are
among the most asked for oldies sin-
gles: “"Rock Around the Clock.”
“Splish Splash.™ “Breaking Up Is
Hard To Do.” “Blueberry Hill”
“Precious and Few.” “Da Doo Ron
Ron.” *Didn’t I Blow Your Mind”
and "Be My Baby.”

Glenn Miller’s "In the Mood™ and
Jimmy Dorsey's “So Rare™ also are
called for frequently. he says.

The singles are priced at $1.29
cach. Galobich also handles a small
number of actual collector’s item 455

(Continued on page 61)

MOA MEMBERS
SELECT NAME

CHICAGO-—In a recent opinion
vote, the MOA membership selected
Music & Amusement Operators
Assn. as the new name for its organi-
zation.

The MOA board of directors, at its
March meeting. voted to change the
name of the association to make it
more representative of the total
scope of the industry.

A new title officially will be de-
cided by membership vote at the
1976 MOA exposition, Nov. 12-14 in
Chicago.

3i
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 StudioTrack

By BOB KIRSCH

LOS ANGELES—Bruce Spring-
steen is getting set to go back in the
studio to work on his fourth Colum-
bia album. He will be at New York's
Record Plant, co-producing with
Jon Landau.

In London, Mott has finished its
next LP, with the group sharing pro-
duction honors with Eddie Kramer.
And Flo & Eddie have wrapped up
another.

Chip Taylor, a respected writer,
producer and artist for many years,
is finishing his debut Columbia LP.
Chip wrote “Wild Thing™ and “An-
gel Of The Morning™ among others.
Bobby Scott, writer of “He Ain't
Heavy (He’s My Brother).” is also
cutting for Columbia.

* * *

At the RCA Studios in Los An-
geles, Eric Miller has been in doing
production for the Pablo label, with
Grover Helsley engineering. Toshio
Akiyoski has been cutting with pro-
ducer Lew Tackin. John Denver has
been recording with producer Milt
Okun and French songstress Sylvie
Vartam has also been working. Tom
Pacheco did’some work with one of
the legends of the industry. Shadow
Morton. Morton, you may remem-
ber. was responsible for some of the
more innovative sounds of the "60s
on the Red Bird label, counting the
Shangri Las and the Dixie Cups
among his projects. Bones Howe
produced Juice Newton & Silver
Spur.

*  x X

At Miami's Criteria Recording
Studios, jazz organist Jackie Davis
did a disco single with producer
Cory Wade. Wade has been involved
in a number of soul and disco rec-
ords over the years, including the
successful “Love Jones.”

T

At Intermedia Sound in Boston.
John Payne, recently signed to
Arista, has wrapped up mixdowns
on his first LP. Michael Cuscuna is
producing and Richard Ouellette is
working the boards. Fate did a
single with producer Dan Cole and
engineer Bob Stoughton, while the
American Standard Band cut with
the same production and engineer-
ing team.

Jade & Sarsaparilla is in with pro-
ducer Steve Tarshis and engineers
Karen Kane and Stoughton. while
producers Peter Fink and David
Shrier have also been in. Shrier is
also working on two singles for
Sound Gems of Philadelphia. one
recorded by Leo McCarty and the
other by Bunny Davis.

*  x X

At Kendun Recorders in Burbank.
Jon Lucien’s latest for Columbia was
cut. with Phil Schier engineering
and Lucien and Larry Rosen pro-
ducing. Ronnie Laws’ LP was mas-
tered, with Wayne Henderson pro-
ducing and Rick Pekkonan
engineering. REO Speedwagon’s LP
was cut with John Stronach produc-
ing and John Golden at the lathe.
Jeff Beck’s latest was also com-
pleted. with George Martin produc-
ing and Geoff Emerick engineering.
John Golden cut the masters.

B.B. King and Bobby “Blue”
Bland’s live set at the Grove was
mastered by Esmond Edwards, with
Barney Perkins working the boards.
Jerry Inman’s LP was also cut. with
Snuff Garrett producing and Lenny
Roberts at the boards. Glen Spreen is
producing a set for John Reid, a new
Columbia artist.

*  x  x

In notes from around the country:

the new Miss Alice Stone Ladies’
Society Orchestra dropped into
Sunwest Studios, with Jeff Peters of
Location Recording Service han-
dling the boards.

Harambee Sound has been
launched in West Philadelphia.
owned by John Skief, Joeseph Fos-
ter and Gregory Naylor.

At Producers Workshop in Los
Angeles, Barry Fasman is conduct-
ing and sweetening tracks for Andy
Williams. Larry Brown is doing pro-
duction. Fasman is also wrapping
up a single for Cecilio & Kapona,
and will begin production duties on
the duo’s album shortly. Larry
Brown becomes engineer on these
dates. Fasman has also been busy at
Mother Lode Recorders, working
with Cindi Grecco. Barry is handling
the sweetening this time, with Janna
Feliciano and Charles Fox produc-
ing.

At Producers Workshop in Okla-
homa City. Benny Kubiak is putting
the finishing touches on his new
single. Also at the studio, Jerry
Myers in cutting at the 16-track fa-
cility. P S

At the Northern Recording Stu-
dios in Maynard, Mass.. 24 bands
were provided to entertain the
135.000 who showed up at the
“Street Scene At Newberry™ party.
Also. WBCN-FM broadcast a
“Crack The Sky” concert from the
studio. with George Lilly and Sam
Koper engineering. Sha Na Na
members Chico and Dirty Dan have
been in for sessions produced and
engineered by Jesse Henderson.
John Manchester’s Luninous Music
Productions have done some tapings
of the Incredible Two-Man Band and
have produced a single for the Fran-
conia Notch Band. Liv Taylor and
Josiah Spaulding have also been in.

Geoff Parker brought in Jon
McAufiffe to do some sessions with
Robin Batteau producing and Bat-
teau. Ben Orr and Andy Pratt lend-
ing a hand with backing vocals.
Cap’n Swing cut a single with studio
owner Bill Riseman at the boards
and Dwight Glodell produced and
enginecred Kevin Vicalvi.

*  x X

A new studio has opened in Car-
son. Calif.. dubbed the Carson/En-
tertainment  Production, Inc. The
studio will provide engineering help
and is planning to record a variety of
musical styles. as well as offering
sound effects facilities, background
music and overdubbing. Facilities
are large enough for a 25-piece or-

chestra.
x  * %

Kingsmill Recording Studio, a 16-
track facility in Columbus. is going
strong according to Don Spangler,
president of the facility. Spangler
says the studio was launched to
bring a professional sound and
working environment to the area.
Studio designer Dave Harrison acted
as a consultant. Equipment includes
JBL, Scully, MCI, Crown, AKG and
Neumann. as well as a Yamaha
Grand. Hammond B-3, Leslie and
Fender-Rhodes keyboards, as well
asa Ludwig drum setand SG amps.
Studio and control room are acoust-
ically designed. Special package
prices are available.

* ok kx

Beginning this week, Jim
MecCullaugh takes over the Sound
Business section, which includes. of
course. the Studio Track column.
Jim has an enviable background in
this area. and can be reached at the
Billboard Los Angeles office. Please
be as helpful to him as you all have
been to me over the past few years.

SoundBusiness
~ _SoundWaves

‘Audio Fair’
Equipment
Sells In N.Y.

NEW YORK—-Some 1500 per-
sons visited Audiofair '76. a three-
day exhibit of recording hardware
sponsored by Audiotechnique of
Stamford, Conn.

The expo was held at the Warwick
Hotel (14-16) and attracted visitors
from as far away as lceland, Trini-
dad and Puerto Rico.

Along with the browsers came
some serious shoppers, and at show’s
end the MCI 24-track tape recorder
at Audiofair was delivered to A&R
Recording in New York City. its
third MCI multi-track machine.

The MCI 528 recording console
on display was slated for delivery to
Hugo and Luigi's H&L Recording
Studio in Englewood. N.J.. where it
will team up with its MCI 24-track
recorder. H&L's studio design is by
John Storyk’s Sugarloaf View. Inc.

Storyk’s company was also on
hand with pictures and models of
some of its recent work, which in-
cludes the remodelling here of At-
lantic Records Studio A, and a new
Studio B. Sugarloaf has also de-
signed a new 24-track studio for Ar-
rest Records in Washington, D.C.

Audiotechniques president Ham
Brosious notes much interest by ma-
jor studio personnel in dbx’s new
K9-22 plug-in noise reduction card.
designed for quick interchange in
Dolby main frames. He reports that
many Dolby-only studios see the
K9-22 as the way to get into dbx eco-
nomically. Brosious expects to have
the first production run of cards
sometime in July. and anticipates a
long waiting list at first. until the
supply can catch up with the de-
mand. Cards will be available at the
rate of about 50 a month.

Roger Mayer Electronics, Inc.,
showed its line of signal processing
devices including the RM 68 Noise
Gate. The device has a very low
noise level, and lists for only $185.
making it significantly less expen-
sive than competitive systems. The
company also manufacturers a pro-
gram meter which conforms to BBC
standards.

Mayer has not exhibited at AES
conventions. so the showing at Au-
diofair *76 is probably the first time
the line has been demonstrated fo
the studio public.

In spite of a late arrival. the Mar-
shall time modulator attracted a ca-
pacity crowd with its demo of triple
tracking, flanging and delay capa-
bilities. The device introduces slight
pitch and timing errors in order o
give a more convincing simulation
of double or triple tracking. The
time modulator may also be used for
tremolo and vibrato effects. and lists
for $1.495.

For those not quite ready to make
the big purchase, Audiotechniques
has set up an extensive rental pro-
gram that makes equipment from
consoles to microphones available
on a daily basis. Dynamic micro-
phones start at $7 a day, while a
Neumann SM69 stereo condenser
system goes from $75. The company
also has an Allen and Heath 16-in/
8-out console for rent at $160 per
day. Other odds and ends include a
4-pack of Kepex's (345) and a digital
delay line (375).

When Answering Ads . . .
Say You Saw It in Billboard
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‘Mikes’ Draw AES Crowd

By JOHN WORAM

NEW YORK-A typical con-
denser microphone may have a dy-
namic range of about 110dB, and in
close miking-high level applications
is capable of producing an output
level high enough to overload the in-
put to the recording console.

This provocative statement by Al
Grundy. Institute of Audio Re-
search director and chairman of the
June 8 meeting of the New York sec-
tion of AES. kicked off the discus-
sion on microphones that drew more
than 100 to RCA’s Studio A here.

It was noted that condenser mi-
crophone specifications often  re-
quire some interpretation by the
reader. For example. distortion may
be specified in terms of a sound
pressure at which the microphone
output reaches one half a percent
(0.5%) total harmonic distortion,
and Grundy describes a typical case
where a pressure of 600 microbars
produces this amount of distortion.

To translate this specification into
terms more meaningful to studio
personnel, the 600 microbar pres-
sure is first converted into a sound
pressure level. which in this case is
130 dB.

The specification sheet will also
list a sensitivity rating: for example,
a sound pressure level of 94 dB in
front of the microphone is said to
produce an electrical output of per-
haps —40 dBm. Using these values
as a reference. the 130 dB sound
pressure level will produce a micro-
phone output level of —4 dBm. Since
this is a relatively high level for a
console input to accept. an attenua-
tor pad will probably be required.

Grundy was followed by AKG’s
Geoff Langdon. who described the
various methods of creating omni-,
bi-. and uni-directional micro-
phones. Langdon explains that
when two cardioid microphones are
placed back-to-back. as in an across-
the-table interview. the combination
produces an omni-directional polar
pattern. thereby picking up un-
wanted signals from the surround-
ing area. This may be particularly
troublesome when this type of place-
ment is used in a recording session
where there are other instruments
off to the sides.

To minimize the problem. one of
the microphones should be con-
nected electrically out-of-phase.
Now the resulting output will re-
semble a figure-8 polar pattern. in
which the sides of the microphone
pair are almost completely dead.

Langdon cites the example of the
multi-pattern switch on many con-
denser microphones. These micro-
phones actually contain two dia-
phragms and the various patterns
are created by varying the electrical
connections between them.

From Sennheiser. Horst Anker-
mann described the basic principles
of the electret condenser micro-
phone. The conventional condenser
microphone needs a comparatively
high voltage power supply to keep
its condenser/diaphragm charged,
and this requirement is eliminated
in the electret. since the plastic foil
diaphragm is permanently charged
during the manufacturing process.

Therefore, the microphone re-
quires only a small voltage to power
the enclosed transistors. A very small
battery may be inserted in the micro-
phone case, thus eliminating the
need for an external power supply.
Ankermann feels that the electret
principle should bring the con-
denser microphone into wider use.

since it may now be used inter-
changeably with any dynamic type
of microphone, and the user does
not have to concern himself with
possible incompatibility problems
that exist between many conven-
tional condenser microphones.

Electro-Voice's Larry Driskoll
notes that his company is developing
an electret noise cancelling micro-
phone for military applications, and
this would be out of the question if
the electret was not considered suf-
ficiently reliable.

Driskolt also discussed the proper
design and usage of microphone
windscreens. Ideally. the windscreen
should not affect the frequency re-
sponse of the microphone, yet offer
it protection against distortion from
air blasts. especially in close-miked
vocal use. In addition to its primary
purpose. the windscreen protects the
microphone diaphragm from air-
borne dust and moisture, and may
be periodically cleaned and re-
placed with no difficulty.

Driskoll cautions against home-
made windscreens built out of im-
proper materials. The correct mate-
rial is an open-cell foam which will
not deteriorate the microphone’s fre-
quency response. When the wind-
screen is used with a cardioid micro-
phone. it is important to cover the
rear and side entry ports as well, or
the protection will be relatively inef-
fective.

The meeting drew to a close with a
general discussion of the relevance
of the specification sheet in anticipa-
ting the suitability of a microphone
for various applications. The con-
sensus was that microphone prefer-
ences remain largely a subjective
matter. and that the user should use
the published information as a
backup. but never as a replacement.
for what his ears tell him.

Driskoll notes that after every tv
thriiler in which the good guys aim a
pencil at a distant window and hear
a whispered conversation going on
behind it. the telephone rings all day
with people asking where to buy
such a microphone. So far. they are
available only in the minds of tele-
vision producers. who seem to have
even wilder imaginations than
record producers.

Westlake Set
As Distrib Of
Harrison Ware

LOS ANGELES — .Westlake
Audio has been named the exclusive
U.S. distributor for the Harrison
models 4032 and 3232 master
recording consoles, according to
Glenn R. Phoenix, newly elected
president of Westlake.

Phoenix says sales and service on
the consoles will be provided by the
firm’s Los Angeles and Nashville of-
fices. and notes that the Harrison
units are “the culmination of many
years of creative design.”

Consoles have already been deliv-
ered to Warner Bros. Records,
Kendun Recorders and United/
Western Recorders in Los Angeles.
as well as to American Studios in
Nashville, the Sound Room in
Philadelphia and the Studio in the
Country in Bogalusa.

Phoenix, elected president effec-
tive May |, has been with Westlake
since soon after its inception in 1971.
He was previously with the Mincom
division of the 3M Co.
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As Of 6/21/76
Compited from selected rackjobber by the Record Market Research Dept. of Billboard.

1 SHOP AROUND-—Captain &
Tennille—A&M 1817
2 AFTERNOON DELIGHT—Starland
Vocal Band—Windsong 10588
3 SHANNON-—Henry Gross—
Lifesong 45002
4 GET UP AND BOOGIE—Silver
Convention—Mid. int'l. 10571
5 LOVE IS ALIVE—Gary Wright—
Warner Bros. 8143
6 BOOGIE FEVER—Sylvers—
Capitol 4179
7 MISTY BLUE—Dorothy Moore—
Malaco 1029
8 NEVER GONNA FALL IN LOVE
AGAIN—Eric Carmen—Arista
0184
9 MOONLIGHT FEELS RIGHT—
Starbuck—Private Stock 45039
10 HAPPY DAYS (From The Paramount
TV Series)—Pratt & MclLain—
Warner/Reprise 1351
11 TAKIN' IT TO THE STREETS—
Doobie Brothers—Warner Bros.
12 THE BOYS ARE BACK IN TOWN—
Thin Lizzy—Mercury 73786
13 SILLY LOVE SONGS—Wings—
Capitol 4256
14 TAKE THE MONEY AND RUN—
Steve Miller Band—Capitol 4260
15 GET CLOSER—Seals & Crofts—
Warner Bros. 8190
16 LOVE HANGOVER—Diana Ross—
Motown 1392
17 BARETTA'S THEME (Keep Your Eye
On The Sparrow)—Rhythm
Heritage—ABC 12177
18 YOU'RE MY BEST FRIEND—
Queen—Elektra 45318
19 MORE, MORE, MORE (Part 1)—
Andrea True Connection—
Buddah 515
20 TODAY'S THE DAY—America—
Warner Bros. 8212

As Of 6/21/76

21 LET HER IN—John Travolta—
Midtand International 10623

22 I'LL BE GOOD TO YOU—Brothers
Johnson—A&M 1806

23 | NEED TO BE IN LOVE—
Carpenters—A&M 1828

24 SARA SMILES—Daryl Hall & John
Oates—RCA 10530

25 MAKING OUR DREAMS COME
TRUE (Theme From ‘“‘Laverne &
Shirley')—Cyndi Greco—Private
Stock 45086

26 WELCOME BACK—John Sebastian—
Warner/Reprise 1349

27 I'M EASY—Keith Carradine—AdC
12117

28 ROCK & ROLL MUSIC—Beach
Boys—Warner/Reprise/Brother
1354

29 GOT TO GET YOU INTO MY LIFE—
Beatles—Capitol 4274

30 GOOD VIBRATIONS—Todd
Rundgren—Bearsville 0309

31 ROCK AND ROLL LOVE LETTER—
Bay City Rollers—Arista 0185

32 FOOL FOR THE CITY—Foghat—
Bearsville 0307

33 KISS AND SAY GOODBYE—
Manhattans—Columbia 3-10310

34 MOVIN'—Brass Construction—
United Artists 775

35 LET YOUR LOVE FLOW—Bellamy
Brothers—Warner Bros./Curb
8169

36 FOOL TO CRY—Rolling Stones—
Rolling Stones 19304

37 C'MON MARIANNE—Donny
Osmond—Kolob 14320

38 FRAMED—Cheech & Chong—Ode
66124

39 CRAZY ON YOU—Heart—Mushroom
7021

40 SAVE YOUR KISSES FOR ME—
Brotherhood Of Man—Pye 71061

ublication may be reprodueced
means, electronss, mi mical
of the publisher

Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

2 WINGS AT THE SPEED OF
SOUND—Capitol SW 11525

3 FLEETWOOD MAC—Reprise
MS2225

4 THEIR GREATEST HITS 1971.
1975—EAGLES—Asylum 7E-1052

5 ROCKS—Aerosmith—Columbia PC
34165

6 HERE AND THERE—EIton John—
MCA 2197

7

SONG OF JOY—Captain &
Tennille—A&M SP 4570
8 HISTORY—AMERICA'S GREATEST
HITS—America—Warner Bros.
BS 2894
9 COME ON OVER—Olivia Newton-
John, MCA 2186
10 ALIVE!—Kiss—Casablanca
NBLP 7020
11 BLACK AND BLUE—Rolling
Stones—Rolling Stones COC
79104
12 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M
SP 3405
13 PRESENCE—Led Zeppelin—Swan
Song SS 8416
14 TAKIN' IT TO THE STREETS—
Doobie Brothers—Warner Bros.

BS 2899

15 GREATEST HITS—Eiton John—
MCA 2128

16 DESTROYER—Kiss—Casablanca
NBLP 7025

17 TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista Al. 4060

18 CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia
PC 33900

19 HIDEAWAY—America—Warner Bros.
BS 2932

20 DONNY & MARIE FEATURING
SONGS FROM THEIR
TELEVISION SHOW—Donny &
Marie Osmond—Kolob PD 6068

21 A NIGHT AT THE OPERA—Queen—
Elektra 7E-1053

22 A NIGHT AT THE OPERA—Queen—
Etektra 7E-1053

23 HELEN REDDY'S GREATEST HITS—
Capitol ST 11467

24 ROCK ‘N’ ROLL MUSIC—The
Beatles—Capitol SKBO 11537

25 FROM ELVIS PRESLEY
BOULEVARD, MEMPHIS,
TENNESSEE—RCA APL1-1506

26 NATALIE—Natalie Cole—Capitol ST
11517

27 DIANA ROSS—Motown M6-861 S1

28 FLY LIKE AN EAGLE—Steve Miller
Band—Capitol 11516

29 GET CLOSER—Seals & Crofts—
Warner Bros. BS 2907

30 ENDLESS SUMMER—Beach Boys—
Capito! SVBO 11307

31 RUN WITH THE PACK—Bad
Company—Swan Song SS 8416

32 11—Barry Manilow—Ansta AL 4016

33 ERIC CARMEN-—Arista AL 4057

34 LOOK OUT FOR # 1—Brothers
Johnson—A&M SP 4567

35 BREEZIN'—George Benson—Warner
Bros. BS 2919

36 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

37 CONTRADICTION—Ohio Players—
Mercury SRM-1-1088

38 RASTAMAN VIBRATION—Bob
Marley & The Wailers—Island
ILPS 9383

39 HARVEST FOR THE WORLD—Isley
Brothers—T-Neck PZ 33809

40 SILVER CONVENTION—Midland
International BKL1-1369

Encore Collection From Col Division

NEW YORK-—-Columbia’s spe-
cial products division has bowed a
new $4.98 disk/$5.98 tape suggested
list line—the Encore Collection.

The line follows along the same
path as the label’s Collectors’ Series
of reissues. Notably, though, dealers
will be able to return up to 15% of
their Encore purchases for credit on
a semi-annual basis.

Included in the first release is
product by such artists as Johnny
Mathis (his first LP), Mel Torme
(“That’s All”), Sarah Vaughan (“Hi-
Fi"), Percy Faith (“Broadway Bou-
quet”), Les Elgart (“The Greatest
Dance Band In The Land”). Rose-
mary Clooney and Harry James,
Gary Puckett and the Union Gap
and Andre Kostelanetz, among oth-
ers.

Campus.

She Leaps
To Agency
FromGampus

By JIM FISHEL

NEW YORK-Elise Jordan
knows what it's like to be on both
sides of the collegiate fence—as both
a buyer and seller. Several months
back, she left the sometimes serenity
of the college campus for the may-
ncin of ihe professionai bookers
world and has found the changeover
exciting and easy.

Before joining the agents ranks for
Gemini Artists in New York, she
served as performing arts advisor at
Western Illinois Univ. in Macomb,
11

“It’s exciting to be viewing the col-
legiate market from the other side.
because I now have a greater under-
standing of the inner workings of an
agency.” she says. “In addition, I can
explain to the other agents in my
company, the red tape of a college
booking and all of the problems sur-
rounding it.”

Her duties as an agent include
representation of schools in the Mid-
west, which she knows almost back-
wards and forwards since she grew
up on the campus of the Indiana
Univ. in Bloomington.

While attending college at the
Univ. of Tennessce, she furthered
her interest in activities program-
ming, serving in a variety of capac-
ities including a team as vice presi-
dent in charge of programming for
the University Center. In addition,
she advised four University Center
committees and created the campus
coffee house.

Upon graduation, she moved on
to the Univ. of South Florida in
Tampa. where she served as assist-
ant program director and then pro-
gram director.

Besides being responsible for an
activities budget of more than
$65.000. she also served in a variety
of other roles (including two vears as
advisor for the annual Southeastern
Intercollegiate Music Festival co-
sponsored by Budweiser).

In 1971, she again switched direc-
tions and moved to Western Illinois,
where she became performing arts
advisor. It was while serving in this
capacity several months back that
she approached Rand Stoll and
Mike Martincau of Gemini Artists,
long-standing friends of hers.

She expressed a desire to switch
roles and become a talent seller and
Gemini went for the idea with the
knowledge that her experience as a
collegiate activities buyer would

(Continued on page 61)

Nevada U. Groups

Perform For Ballet

LAS VEGAS—A musical-dance
milestone was reached recently
when two Univ. of Nevada. Las
Vepas orchestras successfully
teamed with the Nevada Dance
Theatre in closing the fifth season of
the ballet company.

The five-number, two-hour-plus
program featured the expanded 57-
piece Las Vegas Chamber Players
who perfectly exccuted *“Man-
todea.,” an American premiere for
composer Vitomir Trifunovic.

“Opus 76.” music by local jazz art-
ist Bill Reddie who wrote “Joe Sent
Me.” and Gene Roland’s “Drag-
onwyck” of Stan Kenton fame, af-
forded the 20-piece Concert Jazz
Ensemble a chance to knock out a
driving jazz number.

www.americanradiohistorv.com

Talent

Bay Area Cool Jazz Fest

® Continued from page 32
sauisfying set with an excellent mini-
orchestra.

Saturday night, fewer persons
came though the weather was
milder. The show ran smoothlv, the
only hitch that Theodore Pen-
dergrass, Harold Melvin's estranged
lead singer, couldn’t appear with his
new group—it had just disbanded.
So, quickly tacked on as a warmup
was the Bay Arca’s own Charles
Moffatt Family. a musically diverse
and cbullient real family ranging
from the 46-year-old drummer to his
small son.

Archie Bell & The Drells, whose
slick dancing was partially dulled by
the late daylight in which they per-
formed. outshone the Temptations
in some ways, particularly with its
rich harmonies. The arrangements
were similar, though. and Bell’s
voice was a bit harsh. But the band
had spirit and talent, and performed
a fine version of its great disco pre-
cursor “Tighten Up.”™ Still, the
crowd was too uptight to pay the
Drells any attention.

The Staple Singers performed a
happy. professional but all-too brief
set. The amazing Pop Staple wasn't
even swealing as he sprinted up the
runway steps after dismounting
from the stadium cart. which taxied
all artists to and from the stage area.

B.B. King, one of the greatest
showmen of our time, informed the
audience of his origins—"from down
below the cotton belt”—and then
played another brief, tasty set in-
cluding many of his standards
(*Why I Sing The Blues,” “The
Thrill Is Gone™) but fell a little short
of the riveting performance he gave

here last vear, when he wore the au-
dience like his pinky ring. This time
out he was a bit hoarse. perhaps suf-
fering trom tour-itis.

Smokey Robinson. however, was
at peak form as he sang a long, mel-
low set of newer material that
framed an obligatory medley of a
few of his hits with the Miracles.

After doing “Backatcha™ and
“Quiet Storm.” Smokey announced
that it was time “'to get down to the
real nitty gritty” and melted the au-
dience by crying out “Tracks Of My
Tears™ and “Tears Of A Clown.”

At one point Smokey jumped
from the stage onto the infield. teas-
ing the crowd to a near frenzy, and
was promptly joined by a fellow
playing tuba who had illegally oom-
pahed his way to Smokey’s side be-
fore being given the hook by a pair
of surprised guards. It was the eve-
ning’s highlight.

Natalie Cole. a talent still in
scarch of an identity, closed the
show with a hyperactive but highly
entertaining set of tunes mostly from
her first two LPs, “Inseparable™ and
“Natalie.” Dressed in a black jump-
suit—and she was certainly jump-
ing around—Cole showed off her
ability to accurately sing a gamut of
styles from Dinah Washington to
Chaka Khan.

Most of all she sounded like
Aretha Franklin, especially in the
kind of r&b numbers Aretha did so
wellin the sixties. Cole has an excep-
tionally strong and fiexible voice, a
direct manner, and an intelligently
hip way of relating to her audience
and to lyrics, but appears to need a
little more seasoning before she can
settle into her own identity.
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. hear, see, and experience

“Disco Live) a new concept in audio
/visual systems for discotheques, ciubs,
and lounges featuring “now’” entertain-
ment by top artists. Best quality available

at a very low cost.

A ground floor opportunity now exists
for representatives and ciub owners on
an area exclusive basis.
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"~ Sauce
Old Gospel
Wins Nod Of
DJ-Retailer

By JEAN WILLIAMS

LOS ANGELES--Ruth Dicker-
son. manager of Brother Hender-
son’s gospel retail outlet in Los An-
geles and announcer at KMAX
gospel radio in Arcadia. Calif.
claims that not only are young cus-
tomers reverting back to standard

gospel {rom conlemporary. bui new
gospel acts are bvpassing the con-
temporary sounds to go with the
older accepted form of the music.

Such a group is Nashboro record-
ing artists the Williams Brothers.
The group. which ranges in age 19-
33. feels standard gospel is accepted
by all gospel lovers.

Dickerson. who hasa 12-1 p.m. re-
mote broadcast from the shop. con-
tends that traditional gospel outsells
contemporary more than 10 to 1.

She declares that most gospel cus-
tomers are older persons who preter
standard gospel to contemporary be-
cause “the newer gospel music is 100
close to rock.”

According to Melvin Williams. a
member of the Williams Brothers.
opportunities for a group that sings
standard music are greater.

The group. which is often billed
with rock acts. feels that when rock
and gospel packages are pulled to-
gether. promoters for the most part
do not want contemporary gospel
acts because the two styles are simi-
lar.

The five-man ensemble. which in-
cludes Leonard Williams. Douglas
Williams. Melvin Williams. Henry
Green and Maurice Surrell. disa-
grees with Dickerson concerning
new gospel acts going to traditional
music.

Surrell contends that most new
gospel groups are going with con-
temporary music because it is otlen
more lucrative.

On the other hand. Melvin claims
that most gospel announcers do not
play contemporary gospel. He says
the deejays also feel it's too close to
rock.

Dickerson notes that she plays

(Continued on page 41)
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(6 Erico, L. Oskar). United Artists 807
(Far Out/ikke-Bad. ASCAP)

(N. Ashford, V. Simpson), Warner Bros. 8216
(Nick-0-val, ASCAP)

™ - #STAR Performer —singles registering great- - = -
> i _,‘QE est proportionate upward progress this week 3 8 _."‘?E § 8 a""g
= = x| ® 25 E 5
2 | B | = | TITLE, ARTIST 2 | % | x| NLE ARTIST 2| B | £o| NE ARTIST
= 3 = (Writer), Label & Number (Dist. Label) (Publisher. Licensee) = 3 S| (writer), Label & Number (Dist. Label) (Publisher. Licensee) = 3 S| (Writer), Label & Number (Dist. Label) (Publisher, Licensee)
1 1 7 SOMETHING HE CAN B3N WANNA MAKE LOVE—-Sun ﬁ 79 3 HARD TIME SOS—Tommy Tate
FEEL— q (B. Byrd), Capitoi 4254 (Glenwood/Osmosis. ASCAP)
Aretha Franklin
(C. Mayfield), Attantic 3326 Q 43 4 PARTY —van McCoy sl g8 7
AL amaniaZ, S N (Y. #icCoy). HaL 4670 (van McCoy/Warner ) ‘ (L. Huts
212110 SOPHISTICATED LADY (She's A eXCHERE, A (Warner Bros )
Different Lady)—aste Coe | ss| 5| Keep THaT SamE oL (e G/, ASCAP)
(C. Jackson. M. Yancy. N Cole). Capitol 4259 FEELING—crusaders 701 70 5 STEAL AWAY—Ted Taylor
gm; Enterprises/ Chappell. ASCAP/Cole-Arama, (\FN Henderson), ABC/Blue Thumb 269 (). Hughes). Alarm 112 (Fame. BM1)
(Four Knights. BMI)
30 4|18 | KISSAND SAY GOODBYE Mahattas 37| 38| 16 | MOVIN=grass consrution JELSTHIES SR SOUL DOGR(EY ) saulcee
(W Lovett). Columbia 3-10310 (R Muller, W. Wiliamson). United Artists 775 (Halwill/Annkim, ASCAP)
(Nattahnam/Biackwood. BML) (Desert Moon/ Jeti-Mar, BM1)
P | 6| 7 | HEAVEN MUST BE MISSING AN ANGEL | fly| 47 | 4 | ' GONNA LET MY HEART DO THE o w| 2 TRY ME | KNOW WE CAN MAKE
Erfasrzt Ll)_hr";’ees en). Capitol 4270 V:A%Klt:ma-sﬁ‘%wff Holland). Motown 1391 (G_MD‘:I‘;;:"&;’N?‘;"°M D), Sl (S 4
EWIS, Tr . Lapr eatty. oltan olland). wn
(Bull Pen/Perren-Vibes. ASCAP) i)m lland [Y)Gouer Holland/ lobete, ASCAP/Stone ; erselce) (S EpATEL s, (L)
9 6 THIS MASQUERADE—G Be 1amand/Gold Forever. BMY) 7 78 3 WHERE EVER YOU GO~Skip Mahoaney
#t s W B 535 o B 39 | 40 | 12 | 1 HOPE WE GET TO LOVE IN TIME— &) T, L Bt 5 00 (st
Marilyn McCoo & Billy Davis Jr. (Excetleorec/Skipsong, BMI)
GRn B[ S ERWHOSLOVESSYOURBENTER ( Dean. 1 Giover). A6C 12170 74| 75| 4|  ALWAYS THERE-Side rtect
(IPalrxt l)M_lls'l:y Brothers — (Groovesvilie. BMI) (P. Allen, R Laws. leffery). Fantasy 769 (Fizz/At
siey, siey C Jasper. R Isie ’
Isiey. Fy isley). Ty"leck 82260 (Coluymbla Epic) ﬁ 51 5 STRETCHIN' OUT (In A Rubber T, (ET)
(Bovina, ASCAP) Band)—william Bootsy Collins ﬁ 87| 2 ONE FOR THE MONEY
, (W Collins. G. Clinton). Warner Bros 8215 (Part 1)_m.
ﬁ ol || YOU'LL NEVER FIND ANOTHER LOVE (Backstage, BMI) U Atens. J. Belmon. V. Drayton. R. Turner)
LIKE MINE—Lou Rawis 41 | 35| 12 | OANCE WIT ME—Rufus Featuring Chaka Khan Soultram 10700 (RCA) (Golden Fieece/Hip Trp
(K. Gamblg), Philadelphia internationai 3592 (G. Chnislopher), ABC 12179 Music Writers, BMI)
(Columbia/Epic) (Mighty Three, BMI) ( /
AGYLESIT, LG m FAMILY REUNION— 0'iays
ﬁ 10 5 SOMEBODY,S GETTIN' IT—Johnnie Taylor 42 |3 | 16 GET UP ANO BOOGIE —Silver Convention (K. Gamble, L Huff) Phlladelyphra International
(C. Jones. C. Colter, D Davis). Columbia 310334 (S. Levay. ). Prager). Midland 3596 (Columbia/Epic) (Mighty Three. BMI)
(Groovesville. BMI/Conquistador. ASCAP) International 10571 (RCA) (Midsang, ASCAP) al 1l s TURN THE BE:\T By
9 7115 YOUNG HEARTS RUN FREE—candi Stat
(D. Crawford), Warner Bros. 8181 (Dahan ASCAP) ﬁ o 23?_“;3:/]::;? o8 A;B?U:‘o_yicfi Sue nobcinsol.b 2 s
10 (11 9 SO GOOO (To Be Home SB CleTgnts B Mitchell/M. Jackson. K. Sterling) E)unbaacr SSRA'I)D ackson) REA 1062 Gunbury
With You)—Tyrone Davis pringRlel ) .
A ) (Polydor) (Muscle Shoals. BMI/Double 78 | 81 4 IT'S HAROER TO LEAVE—jackie M
(Ctonf;er:Pag&')Dakar 4553 (Brunswick) (Julio-Brian Ak/Shun/Pee Wee BMI) (C. Reid). Kayvette 5125 (TK) (Sh::lyl: B'P)ﬂol’)e
o 44 | 37 | 15| MARRIED, BUT NOT TO EACH OTHER- 790 86| 71 TEN PERCENT=ooutie &
1 12 10 H‘F -LOPT‘ELYHQ,NE_SWMI Belvery Denise LaSalle (A FelderRTCEGNEonsg;)m%alsmisuz'goti (Caytronics)
(T Hulf R, Persan. A. Clements). Manstream 5681 (e é"’d';’pozto‘ghﬁe)"‘“'y’We"bw"“ (Lucky Three/Goiden Fieece/Mighty Three. BMI)
(Brent. BM) e 80| 89| 3|  FREAK-N-STEIN—sue Mag
, 5 -N- - gic
¥y |16 | 6 | CANT STOP GROOVIN' NOW, WANNA 0oy | Bl L SIS EYDCemien (® €l L Bany) ieo 105
00 IT SOME MORE—B.T. Express Mercury 73814 (Phonogram) (Tight. BMI) (WIMOTZEidayElChIdaBMY
(B. Nichols). Columbia 310346 (Blackwood. BMi) % | 4| 2 MISTY BLUE— borathy Moore ﬁ m WE THE PEOPLE—General Jonnson
13 (13| 8 STROKIN' (PL. 1)~ teon Haywood (B. Montgomery). Malaco 1029 (Taimont. BMI) (TK) ff°g:’::',a’l°“é‘;°|§" Ansta 0192 (Music
(L Faywoon 20 Cenury 2285 (mEdd. M) | oAl 57 | 3| GET IT WHILE T'S HOT—tage ks | gy | g3 | 3 POWER_s
14 |15 7 LOVE—Graham Central Station (M Holden. T Life). Tamla 54270 (Motown) PEOPLE —Billy Paul
(L. Graham). Warner Bros. 8205 (Nineteen Eighty (Stone Diamond/Mills & Mills. BMI) (). Whitehead, G McFadden, V. Carstarphen)
Foe, B 8|48 | 9|  NINE TIMES—womens bty s iy 7 2233 Caumte/£p)
15 5 [ 11 EBIEI:(J#_EPROOF OFF THE I(E«amh@?nésmr) Keith), Stang 5066 (All Platinum) 83| 90 2 SONG FROM M*A*S*H— New Marketts
arliament ) (M Altman. J. Mandel), Farr 007
(G. Clinton. B. Collins, J. Brailey), Casablanca 856 49 | 49 5 TREAT ME LIKE A MAN—Dramatics (20th Century. ASCAP)
(Malbiz & Ricks, BMI) (M. Henderson). ABC 12180
ﬁ (Conquistador /Electrocord. ASCAP) 84| 88 3 PARTY TIME—rFatback Band
20 i CAUGHT IN THE ACT , ) . (L. Smuth, G. Thomas. D. Gibson), Spring 165
(Of Gettin’ 1t On)—Facts of Life 5 |48 [ 16 (EFASHYI)L%VT el (Polydor) (Clita/Sambo. BMH)
(H. Banks. . Hampton). Kayvetle 5126 (TK) art) Llandge ue Hoo ) ﬁ BABY. WE BETTER TRY TO GET IT
(Irving. BMI) 51 | 39 9 SUNSHINE—Impressions m 1 .
ﬁ 21 5 GET UP OFFA THAT THING—James Brown (B. Sigler. P Huthg' é:lrl:)‘m 0116 (Warner Bros.) TOGETHER_B“” White
(D Brown, D. Brown, Y Brown), Polydor 14326 (Blachwood, BMI) :gé,v;l:: ]a?.,%‘ah,yceém;y 2Z38
(Dynatone/Belinda/Unichappell/BMI) 52 | 33 9 IT'S GOOO FOR THE )
18 |19 | 7 | HEAR THE WORDS, FEEL THE SOUL (Part 1)—wuther E 2 A
fLEEDLquP:E;Mfa(cg::o:no)seggnllion 44201 geexaa?f"g?;ipf"""")" 4200 () Ehee E(E: ilssf‘::p)‘l\g%‘l’\?’;om 0252 (Warner Bros.)
(Atantic) (Dozier. BM) 53 [ 52 | 6| CANT HELP FALLING IN LOVE—Styistics i
ﬁ 3 7 IT AIN'T THE REALCTHIQG_ BobbyjBland Eg;%oyss ALSU(II%I#)G D 8 % 8 %ILg\Y:te'rdgTbaooorf:gelLlivevett) Mercury 73807
(M. Price. D Waish). ABC 12189 : Ml as ) )
50| | O G e | it e o
—Manyi [ T Thomas, ). Ford). M 1383 — Bloodstone
20 (14|11 | WANT YOU—Marvin Gaye , ot i & Mt L ¢ (P Adams. B. Carhee). London 1067
(L Ware, TB Rgés). Tamla 54264 (Motown) (Pap/Taya, ASCAP)
(Himo/lobete. ASCAP) Pr| 80 | 2| WAKE UP SUSAN- Spimes o
|2 | ¢ | everming's coming up (S, Marshall, T Bel). Allantic 3341 89| 94| 2|  UNIVERSAL SOUNO—Koo! & The Gang
. X (Mighty Three. BMI) (R. Bell, Koo he Gang). De-Lite i
LOVE—David Ruifin (gﬂ, hﬁmz@L: YBNH(; ). el 28 Gl
v CMcCoy) Molown 1393 (Warner-Tamerlane/Van 56 | 42 7 HBM;PYC MKAN (Part olg—lmpacl BABgY : WA:T YOUR BOOY
McCoy/Ocean Bive. BM! (B. Eli, C. Kelly), Atco 708 mm ; — A Wil
2 |2 | 12| riL s coop 10 )YOU—Brothers Johnson (WD sy i, ) (K Can/B1, rates) G076 (s
(G. Johnson. L Johnson. S. Sam). A&M 1806 ﬁ 67 3 I-HE'WEs GO AG(AclN—PeopEIe‘s Choice Music Library/Wet BuI;ﬂASéA(F:’)
(Kidadu/Goulgris. BMI) (L. Huff), TSDP 4781 (Columbia/Epic) 91 | 95 2 IT'S GOT TO BE MAGIC—major Harris
_ (Mighty Three. BMI) (B Eii. T. Collins), Atlantic 3336
228108 SR SIS S Ot sy | %8 [ 63| 5| YOU OONT HAVE TO GO—onue (ridy's Chd. B
9 (! 0rg. cklin). Brunswic — Wi
fr| | o | e cone onvout s TS Wi o - AR
Paddle)— Temptations 69 | 7 TAKIN' IT TO THE (Bema/Blaze. ASCAP)
( ,B(,Me"'J Ford. T. Thomas). Gordy 7150 STREETS— Doobie Brothers 93 93 3 LOVE CHANT (Part 1 . .
(oot s FEenth il (M. McDonald), Warner Bros. 8196 (B. Eii. R Kersey, (B alngran?‘,_gllvse.sgcljg%ggymg
25 17 11 FOXY LAOY—éIrorn)Heigms Af]fgigr . (Turipin Tunes, ASCAP) (TK) (bceans Biue/Friday’s Child. BMI)
{F. Nerangis. B. Britton). De Lite 1 (PI
(Delght, B ' A (G T (1 LML GLEALSE S i o e 94| 97| 3| YOU NEEO LOVE
_ (R Bell). Gang 1326 (PIP) (Dehightful/Gang. BMI) UKE | DO 8oty Wiiams
% 1810 !SESG'aanEe?BYEESEy?I"CaC;?zIy 1258 61 |95 | 61 SPIRIT OF 76—gooy Peogie = @ (G. Johnson, M. Tynek. D. Woods) RER 15312
(Turtie Head. BMI) %almelu '&5; D|ck::Isou) Call?l‘ljg.(Pye) cDowe (Lerobal/Music In General, BMI)
27 |25 1 12 | OPEN—Smokey Robinson (Far Dut. ASCAP) e I A G o
W Robir N Tarpiin. P. Moffet (0. Ervin arre| oxbury
%amalg :51115%7 .Mott;f«‘n" (Jobetz E;3,~lz)rt.am ASCAP) ﬁ 74 3 :(E)gg:'i Rg(;')K"‘a 57 0 T (R | (Pocketful Of Tunes. BMI)
—Bol I ler:
28 (27| 14 |  LOVE HANGOVER—pums e (B Mariey. Island 060 (uff Gon. ASCAP) % m THE LONG AND WINOING
(P. Sawyer McLeod otown v —New Birth
(Jobete, ASCAP) 63 | 60 | 11 L&SEH#A%NDJ ELIPPED & Got (). Lennon e; M'cCartney) Warner Bros. 8217
29 (28| 10 | LET IT SHINE=A Green (B.. Pattoson). Cramte 536 (AT B (acten, MO
(A Green. M. Hodges). Hi 2306 (London) i 97 | 99 2 THE MORE YOU DO IT (The More !
(Jec/Al Green, BMI) 85 2 COTTON CANOY —Syivers . A
(K. St. Lewis. F. Perren, Yartan). Capito) 4255 Like 1t)— Ronnie Dyson
38 5 HARO WORK—jonn Handy (Perren-Vibes/Bull Pen, BM) (M. Yancy. C. Jackson), Columbia 3-10356 (Jay's
(). Handy). ABC/Impulse 31005 (Hard Work. BMI) 65 | 66 4 SUPER 01SCO ‘n' - Enterpnses/Chappell, ASCAP)
31 |29 | 13 | THAT'S WHERE THE HAPPY PEOPLE 0. ke, Stane 5067 (Al Plotinom) (Gambr BMy | 98 | 91| 3 UITTLE GIRL BLUE- Lt teavr
GO—Taammps 66 |65 | 6 | GOTTA GET AWAY (From You By e, by
(R. Baker). Atlantic 3306 (Burma East. BMY) Baby)—First T
32 |32 |1 FRIEND OF MINE—Littie Mitton (). Dean, 1. Glover). Warner Bros 8214 (Sitk 99 {100 | 2 {F YOU MOVE I'LL FALL—Soul Children
(. Lewis. ). Puckett, M. Campbell), Giades 1734 Glodeanis. BM!) Eg;v;i:/aer;vim Vét;ﬁo:)en), Epic 8-50236 (Columbia)
(TK) (Malaco. BMI) .
ﬁ £ 5| BLT-tee Oshar i g E&!ﬁ?ﬂ&?ﬁm 100 96| 4| BOUT TO MAKE ME LEAVE

HOME — Syl Johnson
(E. Randle), Ki 2308 (London) (Jec. BM1)
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General News

Whitfield Bares His Hit Theory

$ Essential Steps, He Says, Assure Disk’s Click

LLOS ANGELES—Ncwly formed
Whitfield Records’ philosophy is.
“Competition breeds champions.”
reports Norman Whittield. label
president.

“There is no luck involved in
making a label work. There are five
essential steps that must be applicd
mn order to get hit records.” says

Whitfield, who produced doczens of

hits as cxecutive producer ut Mo-
" town Records.

“1-There must be an intro on a
record that will bring attention to the
disk.

"2 When singing Ivrics. (he lyrics
should improve along with the mu-
sic. 1o hold the interest of the lis-
tener.

“3—The overdubs must contin-
ously get better as the record reaches
its climax.

“4—The mixing and quality con-
trol of the record must be perfect.

“5—Muake sure that the record has
no flaws n it

“lcall these rules "method produc-
g’ when thev result in success.”

With the exception of one mem-
ber. Whittield’s entire stail 1s com-
pnised of former Motown emploves.

Walter Ainsworth. former director
of financial planning for Motown. is
vice president and general manager

v of the new label; Tony Jones (non-
Motown) s director. arusts rela-
tions: Clay McMurray is assistant
ader director and Michael Ann Lo-
gan is administrative assistant.

Whitfield has several writers who
are working for the lubel on a trail
basis before being hired.

He points out that without adver-
using the fabel’s existence. writers
arc coming through a word-of-
mouth situation. Two writers arc
signed to other labels und 12 are lo-
cal writers.

He says he will work with his staft
producing all product for the first
year. "l would likc to continue to get
a top 10 record on anyone within
their first three records.”™ he says.

By JEAN WILLIAMS

“A successful label comes from
good management and a good crea-
tve staff.™ he says. Whitfield con-
tends that a label may be fortunate
enough 10 obtain a number of hit
records and still fold.

He claims his organization has
looked at mistakes made by some
black independents. and he cites
bad management and faulty mone;
management as the prime reasons
for their failure.

Not having a rapport with the
acts. or a stafl that is willing 1o give
100% have heen problems faced by
these independents. he says.

“We are only dealing with prime
cut people, There will be a lot of
people who will get a lot of opportu
nities with us. We realize that cvery -
body cannot be Stevie Wonder or
Marvin Gaye. but we also know that
we can build carecers.”

Whitfield is cemploying outside
sources 1o groom and develop his
acts.

“We have a system where we plan
to follow through with artist devel-
opment. to make sure that each actis
cquipped (for public exposure) atter

Coltrane Music At
N.Y. Carnegie Hall

NEW YORK-The New York
Jazz Repertory Co. joined forces
with McCoy Tyner, Elvin Jones and
Andrew White to present the music
of John Coltrane in concert Sunday
(27) at Carnegic Hall. The concert ti-
tled, “A Tribute To Trane,” was part
of what seems (o be shaping as one
of the most well-balanced Newport
Jazz Festivals held in New York.

Another unique concert on the
Newport program was Charles Min-
gus’ “Mingus Flamenco,” conceived
from a Mingus trip to Barcelona.
This show was scheduled for Car-
negie Hall Satwurday (26).

® Comtinued from page 40

music by both standard and contem-
porary acts. However, she says. 1 do
not lean toward the new gospel be-
cause it does not sell well and 1 do
not get requests for it

Her program has been sponsored
by the 16-ycar-old record shop for
lwo years.

She claims the station. which airs
black and white gospel. has helped
to increase sales in the record outlet
from one or two records a day 10 ap-
proximately $100 in dailv sales. due
10 her afternoon remote broadcast.

“The higgest problem with a gos-
pel record shop is that people do not
support gospel. People do not go out
and buy gospel product like rock
fans. Persons who listen to gospel
music prefer to take their casseties
and tape the music from the radio
rather than buy the product.” she
charges.

Dickerson, who also has a mid-
night to 4:30 a.m. gospel program,
has live interviews with gospel acts
on her afternoon broadcast.

She feels there is a big increase in
gospel at the artist level. “Everybody
seems 10 be trying to get on the gos-
ael train, good and bad. But they are
ill recording.”

The Williams Brothers. who write
nost of, their own material. say gos-
sel is still not as well produced on
‘ecords as rock. but according 1o
Melvin, gospel record buyers are not

Soul Sauce

as concerned with production as
they are with the tune’s lyries. “Rock
lovers listen to the beat: gospel
lovers listen 10 the words.™ he savs.

At the same ume. Dickerson teels
that many record labels are being
unfair to gospel customers by press-
tng promotional singles for deejays
while the record is available only in
LP form.

*  x x

Nat Adderley will be making a
special guest appearance at the 1976
Newport Jazz Festival July 2 in a
tribute to his brother Julian “Can-
nonball™ Adderley. The tribute will
consist of music written by Cannon-
ball and performed by the Nat Ad-
derley group.

Adderley, who recently signed
with Little David Records. is cur-
rently at work on his first album for
the label.

LA

Mike Frisby, program director of
WDIA in Memphis. reports that
Rosco Floyd. 12-3 p.m. announcer,
has left and he is looking for a re-
placement.

WDIA recently broadencd its for-
mat to include jazz in every slot. Ac-
cording to Frisby, the move has met
with “tremendous” response from its
r&b audience.

*  x %

Remember ... we're in communi-
cations, so let’'s communicate.

it gets a hit record. Qur aets will not
go out and misrepresent Whitfield
Records,” he declares.

The executive who recently signed
a manufacturing and distribution
agreement with Warner Bros. Rec-
ords says "l would like to be the first
man 1o create a black institution
with more than one artist. and not
get caught up in a situation where
people can sav.if he were white and
had 20 records. he would be God.”
We are going to turn this around in
terms of having a white distribution
company.”

To date. the label has signed four
acts. Rose Rovee. formerly backup
band for Edwin Starr and Yvonne
Fair: Undisputed Truth: Nytro. a
self contained ensemble: and Mas-
terpicce. a group of five mule
standup singers who Whittield ad-
mits sound like the Temptations.

First release on the label is “You
Plus Mc Equals Love™ by the Undis
puted Truth. Taka Boom. sister of
ABC recording artist Chaka Khan.
has joined the Undisputed Truth.

The label will first release singles
on 1ts acts to act as the vehicle for an
LP. providing the single warrants an
album. savs Whittield.

“IUs not fair (0 an artist to relcase
an LP and hope for airplay if the act
is new and unestablished. IUs better
o have a single create excitement.
then we can get maximum results
from the album.™ he notes.

All acts on the label’s current ros-
ter are groups. However, Whittield is
looking 1o sign a single male and a
female act. But he s looking for acts
who also write for themselves.

“We want acts who can give us
more than just their singing. We
would like to have a marriage of the
lvrics. vocals and the delivery. When
these ingredients come trom the
same person. we have an automatic
situation.”

Whitficld's  record  accom-
phshments include the tunes “Pride
And Joy.” “The Girl’s Allright With
Me.” "Needle In A Haystack.” “Too
Many Fish In The Sea.” “Can’t Get
Next To You.” “Smiling Faces.”
“Heard It Through The Grapevine™
and others.

Fund Started
To Assist Stax

MEMPHIS—-Chicago civil rights
leader Jesse Juckson kicks offan “in-
ternational fund raising campaign™
10 help closed-down Stax Records.
and to defray legal expenscs for
owner Al Bell.

Bell is involved in several lawsuits
in four courts: U.S. District Court.
US. Bankruptey Court. Circuit
Court and Chancery Court.

Larry Shaw. president of The
Shaw Group, a Memphis public re-
lations firm. is assisting in the effort.
Shaw said $7.500 has been collected
so far.

Also assisting 1s the South Side
Bank of Chicago. which is coordi-
nating the drive.

Tub-Thumpers Meet

NEW YORK-—Atlantic Records
held promotional meetings here last
week involving key home office stat-
fers and all local and regional pro-
motional workers from around the
country.

The get-together, taglined “Pro-
motion '76,” was called to discuss
promotional strategies for the com-
ing months. The meetings ran from
Wednesday through Saturday.
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E #STAR  Performer—LP's  registering E
f, greatest proportionate upward prog- ;S
=)= g | res this week = | i s
|z o | TILE 2|2 PRBUL:
@ | 5 | ® | Arist, Label & Number o | 4 | ® | Atist, Label & Number
E | S| 2| (st Label) £ S| 2| (Dist Label)
1| 2 (12| BREEZIN' 32 |37 |15 | LOVE & UNDERSTANDING
George Benson. Warner Bros Kool & The Gang. De-Lite DEP
BS 2919 2018 (PIP)
2| 3|17 | LOOK OUT FOR #1 33 140 [12 | AMIGOS
Brothers Johnson A&M SP 4567 Santana. Cotumbia PC 33576
| 5| ¢ conmaoicrion 3830 | 6| LIVE AND IN LIVING
Otio Players. Mercury COLOR
SRM:1-1088 (Phanogram) Tower Of Power. Warner Bros
Y| 7| 13| 1 wanT vou BS 2924
G; I
e e 3529 | 9| FREE AND IN LOVE
Millie Jackson, Spring
| 6| 7| namaue $P 16709 (Poiydor
Natalie Cofe. Capitof ST 11517 ﬁ 0 2 | EvERYBODY cOME oN
| 18| 3| music From TE ouT
MOTION PICTURE Stanley Turrentine. Fantasy F 9508
SPARKLE ,
- Aretha Fragkiin, Atlantic SD 18176 37 139 [ 48 | INSEPARABLE
[ Nataiie Cole. Capitol ST 11429
7| 1| 6| HARVEST FOR THE WORLD '
isley Brothers. T-Nech P/ 33809 38 [ 41 2 WE GOT RHYTHM
(Columbia/Epic) Peopl? Choice, Tsop PZ 34124
8| 8| 9| THE MANHATTANS (LR )
Columbia L 33620 39 |45 [ 14 | A LOVE TRILOGY
Donna Summer. Dasis
Sl Bl ggg:gg%’:)l: QCLP 5004 (Casablanca)
Parliament. Casablanca NBLP 7022 GIVE, GET, TAKE
ﬁ 15 4| ALL THINGS IN TIME !!m AND HAVE )
Lou Rawls. Philadeiphia Curtis Mayfietd. Curtom CU 5007
International PZ 33957 (Warner Bros )
(Calum bia/Epic)
41 |32 | 4 | FABULOUS
11 13| 6| THOSE SOUTHERN Stylishies. HEL HL 69013
KNIGHTS
Crusaders, 48C/Biue Thurmb &mm THEIR GREATEST
BISD 6024 HITS
Harold Melvin & The Biue Notes
12 12| 7/ RASTAMAN VIBRATION Phiadeiphia ntecatonal P2 34232
Bob Marley & The Wailer (Columbia/Epic)
Isfand ILPS 9383
13| 14| 13| STRETCHIN' OUT IN 43|43 | 3 | IVE GOT A FEELING
BOOTSY'S RUBBER BAND '
Willlam Bootsy Collins, Warner SUMMERTIME
Bros. 85 2920 {pm MFSB. Phiadelphia International
14 9| 13| DIANA ROSS I i PZ 34238 (Columba/Epic)
Motown M6 861 S1 &mﬂ"{ LONELY ONE
151 17 7| HARD WORK Special Delivery Featuring
John Handy. ABC/Impulse l | Terry Hutf, Mainstream MRL 420
o [T 808 AMES Thee
ﬁ 20| 6| EVERYTHING'S COMING CT1 6063
UP LOVE
David Ruftin, Motown M6:866 S 471411 3 IB)O‘:NCOE Y[?PRD‘:S%Q?QFF
annon akar
21| 4| FEVER
ﬁ Ronme Laws. Biue Note 43 |42 |13 | COME AS YOU ARE
BN-LA628-G (United Artists) | »;shfo.'és& :gx.sr;nsom Warner
10s 2
35| 2| MIRROR
ﬁ Graham Central Station, Warner 49|54 | 14 | WINGS OF LOVE
Bros BS 2937 Temptations. Gord
el
19 { 19| 21 | BRASS CONSTRUCTION
United Artists UA LA545-G ACCEPT NO SUBSTITUTES
20 [ 10 6| misTY BLUE ﬁmlweasuve Fantasy F 9506
Dorathy Moore. Malaco 6351 (TK) 51|51 4 | NO WAY BACK
21 (11| 5| ENERGY TO BURN o ey S 05
B.T. Express. Columbia PC 34178 :
22 | 16 | 16 | EARGASM 921521 9| THIS MOTHERS
S VR (STt RS KRN Nancy Wilson. Capitol ST 11518
23 (24 4 GH!
e 5325 13 | SILVER CONVENTION
idlan nieri 1onat
24 |1 23| 5| BILL COSBY IS NOT BKL1-1369 (RCA)
HIMSELF THESE DAYS RAT
OWN RAT OWN RAT OwN | 54|33 [ 7 ;ETF;‘EER MIND
S 0
Copter ST Brother To Brothei
w 44 2 | GOOD KING BAD Turbe TU 7015 (Al Piatinum)
1 George Benson. CTi 6062 55 58] 3 LOVE TALK
26 | 28| 5| BORN TO GET DOWN jim Gilstrap. Roxbury RLX 105
Muscle Shoais Horns, Bang BLP o 6 RG
403 (Web 1v) 56 8 | HIGH ENERGY
27127111 | LEE oSKAR Supremes. Motown M6-863 S|
Umted Artists UA-LA594-G 571601 2 THE MEAN MACHINE
28 | 26| 7| WHERE THE HAPPY Jimmy McGaff, Groove Merchant
PEOPLE GO GM 3311 (PIP)
ﬁ Trammps, Atlantic SD 18172 58 149 [ 3 MORE, MORE, MORE
48| 2| YOUNG HEARTS RUN FREE ndrea True Connecton.
Cand: Staton. Warnes Bros. BS B (oS B30
2t 59 (57 | 5 | COMIN' AT YA
30221 7! SALONGO Coke Escovedo. Mercury SRM.1
Ramsey Lewis. Columbia PC 34173 i085 (Phonogram)
31 [ 34 8 | YOU ARE MY STARSHIP 60 mru WITH THE WIND
Norman Connors. Buddah McCoy Tyner. Milestone M 9067
BDS 5655 (Fantasy)

41
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_ Notes

By COLLEEN CLARK

Century Il Promotions reports
that the Sego Brothers & Naomi
were made honorary Kentucky
Colonels in Frankfort. Ky., recently
by Gov. Julian Carroll. Governor
Carroll was quoted as saying, "It 1s
an honor to have this nationally
known group representing the Com-
monwealth of Kentucky as colonels
and ambassadors of Goodwill.” A
reception was held in their honor
following the representation.
Willie Wynn & the Tennesseans
were honored and presented a cer-
tificate of appreciation by Robert
Walker, executive director of the Re-
habilitation Worship of Waycross.
Ga.. for their performance as the
featured group at a recent benefit
sing.

The 32-piece gospel group “New
Genisis” will record at the Jester
Sound Studios in Billings. Mont..
next week. Jester reported it was the
largest group to record there. ...
Randy Matthews, Danny Taylor and
Mike Johnson have joined forces for
a new album for New Pax Records.
Scheduled for release this week. the
LP is expected to be a top seller.

Release of the album will be followed
with a 30-day tour.

The second annual Christian Art-
ists’ Music Seminar & Camp will be
held in Estes Park. Colo., July 25-31
this year with 1.500 adult and youth
musicians expected for the event. . ..
Pete Carlson. contemporary artist
and songwriter from Upland. Ind.
has signed a contract with Tempo
Records. ... “Grand Ole Opry”
member Stu Phillips is recording an
album at Nashville’s Sound Stage
Studio for the Paragon label. He is
being produced by Gary Paxton and
Bob MacKenzie. The album con-
tains songs written by Bill Gaither,
Stuart Hamblen, Roger Miller, Pax-
ton and Stu himself.

Gospel

Russia Hears Blackwoods

® Continued from page 3

Washington cabled the Leningrad
Church we were coming. but they
were not allowed 10 answer. so we
didn’t know until we arrived
whether or not we were expected.”

He says the pastor announced ear-
lier that special guest singers from
America were coming. but he did
not reveal the identity of the group
until they appeared.

The Blackwoods were assigned a
guide when they entered Russia.
Blackwood says they learned from
the guide that anyone who went to

Gospelers
To Perform
All Night

NASHVILLE—Advance ticket
sales for the “World’s Largest All-
Night Gospel Sing.” scheduled for
Aug. 21. sundown 1o sunup. at the
Memorial Stadium in Waycross.
Ga.. indicates that this may be the
largest yet.

Promoted by Doc Browning
through the Waycross Shrine Club.
this year’s talent lineup is the biggest
ever staged by the Shrine Club. Art-
ists scheduled include the Happy
Goodman Family. the Kingsman.
Willie Wynn & the Tennesseans.
Sego Brothers & Naomi. Betty Jean
Robinson, the Telestials. the Vikings
(with Roy McNeal). Sonny Sim-
mons as MC and the Action Players.

The annual talent contest for both
amateur and semi-professional
groups is ahcad of last year. Last
year there were 48 groups registered
in two categories. The grand prize is
a free recording session awarded by
Mark Five Studios in Greenville,
SC.

Talent wishing to enter the contest
should address inquiries to Doc
Browning. Box 455, Waycross, Ga.
31501.

church was frozen in his job classifi-
cation for the rest of his life with no
hope of advancement.

Blackwood says he was “surprised
at the number of middle-age and
teenage worshipers. as well as the el-
derly. and they all seemed to get the
message we were singing in English.
There were tears streaming down
their faces as they gathered around
us to shake our hands. Many hugged
us and waved goodbye when we left.

Accompanying James on the trip
were Cecil Blackwood. Pat Hoff-
master, Tommy Fairchild and Ken
Turner. They performed in Den-
mark. Sweden. Holland and Bel-
gium in a two-week period.

Blackwood was asked if the group
would go to Russia again. “Yes.” he
said. “I don’t think the Russians
would risk the bad publicity they
would get in the states by trying to
prevent us from coming.”

(Published Once A Month)
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YOUR ONE GOMPLETE SOURGE

FOR ALL KINDS OF GOSPEL!
SUPER NEW RELEASES

LOSE" Nashboro # 1042

“LIVE” . ..

ALBUM
#27170

NASHBORO
RECORDS

THE PILGRIM JUBILEE SINGERS— WE NEED PRAYER'/
“STEP OUT” Nashboro #1038

SISTER LUCILLE POPE—""DO YOU KNOW WHAT TIME IT IS’*/
“LET’S GO BACK" Nashboro #1039

THE GOSPEL KEYNOTES—''RIDE THE SHIP TO ZION"'/**SHOW
ME THE WAY’' Nashboro # 1040

ANGELIC GOSPEL SINGERS—"'THIS OLD BUILDING KEEPS ON
LEAKING''/**JUST JESUS" Nashboro # 1041

THE CONSOLERS—"'THE CROSSROAD’/'NOTHING TO

THE FLORIDA SPIRITUALAIRES—"'!
“WATCHING MOTHER GO HOME" Ernie's #4002

THE SWANEE QUINTET—"IF GOD IS NOT REAL"/“IF YOU
DON'T KNOW HIM BY NOW" Creed # 5234

AND

in concert with

THE GOSPEL KEYNOTES—REV. CLEOPHUS ROBINSON—THE ANGELIC
GOSPEL SINGERS—TOMMY ELLISON & THE FIVE SINGING STARS—THE
HEMPHILL SINGERS—THE TWENTY FIRST CENTURY—REV. ISAAC DOUGLAS

NASHBORO RECORDS
1011 Woodland Street, Nashville, Tenn. 37206

REMEMBER WHEN"/

8 TRACK TAPE
#87170

(615) 227-5081

BLACK GOSPEL
HEADQUARTERS

HS.E.
RECORDS

1707 Church Street
Nashville, Tenn. 37203
(615} 320-1561

Offering you two new releases by
two of the best selling black gos-
pel artists in the country:

sl ¥
WILLIE BANKS AND THE
MESSENGERS—“GOD’S

GOODNESS” HSE-LP-1478

GERALD SISTERS—"HE’S
COMING BACK” HSE-LP-1479

We salute our distributors:

BIBDISTRIBUTORS MANGOLD/BERTOS
1101 YorkmontRoad  ONE STOP
Charlotte, N.C. 28210 2212 W. Morehead
(704) 527-0440 Charlotte, N.C. 28208
(704)334-4637

ONE STOP
RECORDS

210 -16th Street N.W.
Atlanta, Ga. 30318
(404) 875-9777

PROGRAM
RECORDS

950 Greeley Avenue
Newark, N.J. 07086
(201)964-3434

SOUTHERN STANS

RECORD & TAPE RECORD SERVICE
1020 East 14th Street 728 Texas Street
Hialeah, F1.33010 Shreveport, La. 71163
(305) 885-4625 (318)222-7182

TARA RECORD & TAPE DIST,
582-584 Armour Circle
Atlanta, Ga. 30324

(404) 875-2555

MUSIC CiTY
DISTRIBUTORS
25 Lincoln Street
Nashville, Tenn.
(615)255-7315

PACIFIC

RECORDS & TAPES
425 Alice Street
Oakland, Ca. 94607
(415)451-1318

CONTACT THEM FOR YOUR
BLACK GOSPEL NEEDS TODAY!
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Wonderful To Be Alve. ABC/Peacock PLP 59226

= ) = _QE
=8 =3 25
x| g | =g -
3 TITLE, Artist, Label & Number
1 1 67 ANDRAE CROUCH & DISCIPLES
Take Me Back. Light LS 5637 (Word/ABC)
2 2 45 JAMES CLEVELAND & CHARLES FOLD SINGERS
Jesus Is The Best Thing That Ever Happened To Me. Savoy SGL 7005 (Ansta)
3 3 27 ANDRAE CROUCH AND THE DISCIPLES
The Best Of Andrae, Light LS 5678 (Word/ABC)
4 10 | 126 ANDRAE CROUCH
Live At Carnegie HaH, Light LS 5602 (Word/ABC)
5 5 63 THE GOSPEL KEYNOTES
Reach Out, Nashboro 7147
6 6 32 SHIRLEY CAESAR
Be Careful Of Stones You Throw, Hob HBX 2181 (Scepter)
7 4 45 SHIRLEY CAESAR
No Charge. Hob 2176 (Scepter)
8 20 10 GOSPEL WORKSHOP MASS RECORDED IN NEW YORK
Savoy SGL 7006 (Ansta)
) 1 63 JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
To The Glory Of God. Savoy SGL 14360 (Arista)
10 15 122 HAROLD SMITH MAJESTICS
James Cleveland Presents—Lord, Help Me To Hold Out. Savoy SGL 14319 (Arista)
11 12 37 JACKSON SOUTHERNAIRES
Down Home. Malaco MLP 4350
12 | 22 | 15 | REVEREND MACEO WOODS & THE
CHRISTIAN TABERNACLE CONCERT CHOIR
Recorded Live In Chicago. 11, Jesus Can Work It Out, Savoy SGL 7007 (Ansta)
13 14 19 REVEREND W. LEO DANIELS
What In The Hell Do You Want. Jewel LPS 0110
14 m JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
Give It To Me, Savoy SGL 14412 (Ansta)
15 8 122 JAMES CLEVELAND & THE VOICES OF TABERNACLE
God Has Smiled On Me. Savoy SGL 14352 (Arista)
16 7 37 GOSPEL KEYNOTES
Destiny. Nashboro 7159
17 34 10 WALTER HAWKINS & THE LOVE CENTER CHOIR
Love Alive, Light 1S 5686 (Word/ABC)
18 16 37 REVEREND ISAARC DOUGLAS
By The Grace Of God, Creed 3064 (Nashboro)
19 13 27 BROOKLYN ALLSTARS
He Touched Me, jewel LPS 0109
20 28 10 GLORIA SPENCER
For Once In My Life. Creed CR 3066 (Nashboro)
21 31 10 SOUL STIRRERS
Heritage, Vol It. Jewel LPS 0113
22 17 19 JAMES CLEVELAND & SHIRLEY CAESAR
The King & Queen Of Gospel. vo. 2. Hob HBX 2184 (Scepter)
23 27 32 SHIRLEY CAESAR
Go Take A Bath (Sermon), Hob HBX 2183 (Scepter)
24 30 15 SUPREME ANGELS
In Love With God, Nashboro 7165
25 [ 23 WILLIAMS BROTHERS
Spreading A Message. Nashboro 7161
2 m TESSIE HILL
ABC/Peacock PLP 59222
27 24 15 RODENA PRESTON
Where Peaceful Waters Flow, Beegee 1075 (Chelsea)
28 32 101 REVEREND ISAAC DOUGLAS WITH THE JOHNSON ENSEMBLE
The Harvest Is Pientiful. Creed 3056 (Nashboro)
29 2% 80 | SUPREME ANGELS
Shame On You. Nashboro 7141
30 m NEW YORK CITY COMMUNITY CHOIR
Litt Him Up, Savoy SGL 14384 (Arista)
31 21 80 JAMES CLEVELAND & THE SOUTHERN CALIFORNIA
COMMUNITY CHOIR
In The Ghetto, Savoy SGL 14322 (Arista)
12 25 63 | JAMES CLEVELAND & SHIRLEY CAESAR
The King And Queen Of Gospel. Hob HBX 2175 (Scepter)
3 m REVEREND CLEOPHUS ROBINSON
] Caste Your Bread Upon The Water, Nashboro 7160
m MAHALIA JACKSON
# I How | Got Over. Columbia MC 34073
35 m DIXIE HUMMINGBIRDS
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Who Wrote *‘Yankee Docdle’?

They Can Pick More Notes Than The Number Of

U.S. Labels' England Plans

£-HIN

JueCsida & June Bundy Csida ....... ... 4 Ants On A Tennessee Anthill oL = DT =) G e =S S S < . 82
Amaica’s Own Music GerryWood................................. AL .. 18 European Salute To American Music
| o A e T e T o o e T o is SR ¥ 3 Broadway: Looking Behind The Curtain European Correspondents Corps
Declaration Of Irdependents Miles:Krguger v 2o sriibii S b S e o 20 Under Mike Hennessey ....................................... 84
S BT O S @ e p Lot 5 e - B e 6 The Disk Helped “Discover’’ American America’s Dream Machine Is Here
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A Spotlight On America

A Festive Occasion

The world is singing *‘Happy Birthday America,"”
and we can only join in the chorus.

Our refrain is echoed in these pages with a review
(all too brief, perhaps) of America's music-record in-
dustry, its growth and development, and its in-
fluence abroad.

After all, we were there when it happened. We are
the world’s oldest entertainment business publica-
tion, and we covered the music-record industry as we
know it today from the beginning.

We even get carried away a bit—blame it on the
festive occasion—to try our hand at forecasting
America's influentials!

We had fun with this one. We hope you do too.

YANKEE DOODLE
One of America’s All Time Hits
and Historical Musical Milestones
By JOE CSIDA and JUNE BUNDY CSIDA

One of America's greatest all-time hit songs and historical
musical milestones is, of course, Yankee Doodle (the favorite
war song of the Colonists during the Revolution).

The origins of Yankee Doodle are complex anc fascinating.
At one time or another down through the seventeeth century
the tune was found to be that played on solemn occasions by
the people of San Sebastian in Spain to accormrpany an an-
cient sword dance; or the melody Hungarian peasants darced
to; or a song sung by French vintners; or by harvesters in Hol-
land; or as a nursery song, crooned by Engliskr mothers to
their babies prior to 1950. In that version the lyric was:

“Lucy Locket lost her pocket
“Kitty Fisher found it
“Nothing in it; nothing on it
“But the binding round 1t"”
The original story of the historic song—as it appeared in Bill-

Rockwell's Yankee Doodle mural
has been rarely reproduced due to
a complex copyright arrangement,
status that changed during the pro-
duction of Music/Records 200
when it was discovered the copy-
right was not renewed. This version
is from the Billboard Pubiications’
Watson-Guptill book, “The Norman
Rockweli Poster Book,” where it
appears as a fold-out piece.

board in 1904—is reproduced here. Numerous historians, mu-
sicologists, and others, of course, have differing versions as to
the songs' origins.

It is said that France, Holland and Spain, besides our own
country lay claim to the famous melody—Yankee Doodle.

Buckingham Smith, while secretary of the American Lega-
tion at Madrid, in 1858 wrote to an American gentleman that
“Yankee Doodle's"" music bore a strong resemblance to a
popular air of Biscay and that a professor from Northern
Spain had recognized it as being much like the ancient sword
dance played on solemn occasions by the people of San Se-
bastin.

“The professor says the tune varies in those provinces,”
wrote Mr. Smith, “‘and he purposes in a couple of months to
give me the changes as they are to be found in the different
towns. Our national air certainly has its origin in the music of
the free Pyrenees. The first strains are identically those of the
heroic Danza Esparta, of brave old Biscay."

To checkmate Mr. Smith’s enthusiastic claim for the origin
of the tune, one has Louis Kossuth’s account of his country-
men's behavior when, traveling with him on the Mississippi,
they first heard Americans sing ‘‘Yankee Doodle.” He writes
that his companions straightway fell to capering and dancing,
for they recognized an air familiar to them and which they had
heard in old Hungary.

Again, both the French and the Dutch lay claim to the mel-
ody. For the south of France knew it as an old vinting song,
while in the land of dikes, according to the tale of one old Hol-
lander, in the days when the Dutch harvesters received for
wages as much buttermik as they could drink and a tenth of
the grain, they reaped to this old tune, singing the words:—

Yanker, dudel, doadle down,
Diddle, dudel, lenther,

Yankee viver, voover vown,
Boter milk and tanther.

Besides being thus suroarisingly at home on the Continent,
from the North Sea to the Mediterranean, the music is like-
wise English property. The earliest trace of it in print is in
“Walsh's Collection of Dences for the year 1750."" Here it is
written in 6-8 times, and is known as ‘‘Fisher's Jig."”" But be-
sides being used under this name as a dance tune, it had had

for years before 1750 been crooned by English mothers to
their babies to the nursery verses.—
Lucy Locket lost her pocket,
Kitty Fisher found it.
Nothing in it, nothing on it
But the binding round it.

And there was a variant form wherein the unfortunate lass
whose loss is exploited was Lydia, not Lucy and of whose
pocket 'twas

Not a bit of money In it—
Only binding round it.

It is noticeable that the name *‘Fisher'” occurs in both jig
and rhyme. This is not without significence, for Kitty Fisher
was a real personage, of some notoriety.

Thus the tune is carried back another hundred years to
1650, the days of Roundhead and Cavalier. Credence may
then well be given to the tradition which makes Cromwell the
conspicious figure in the stanza:—

Yankee Doodle came to town
Upon a Kentish pony;

He stuck a feather in his hat
And called it macaroni.

The origination of the lines story says, was after the time of
the uprising against Charles, Cromwell once rode in to Oxford
mounted upon a diminutive steed which may well have been
Kentish—since horses of that extraction are so small—with his
single plume fastened into a sort of knot which was derisively
called a macaroni. In ridicule of the figure thus cut by the Puri-
tan leader the Cavaliers sang the lines quoted.

There is another tale told in England attesting the popu-
larity of “Fisher’s Jig."" This runs that about the middle of the
eighteenth century there stood in London, in the city proper,
in the neighborhood of Bow Bells, a church with a musical
clock. This daily at the hour of twelve played, among several
melodies, the air of “Yankee Doodle.”” Fifty years ago an inter-
ested American tried to trace the story to its source and learn
the locality of the clock, but his quest was vain. Nothing indefi-
nite could be learned, and no trace of the building could be
found. The simple story that such a thing had been was all
that time had bequeathed.

The tune having been thus familiar in the mother country, it
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is not surprising that it should have been brought across the
water in Colonial days. Nor, perhaps, in view of its extraor-
dinary popularity on the European continent, ought surprise
to be expressed that the simple air should have laid such a
_ strong hold on the young nation. Yet the circumstances of its
birth are of dramatic interest, and strikingly similar to the
Cromwell part of the tune’s Englishf history.

By PAUL ACKERMAN

American pop music is many-faceted. It derives from many
sources and represents a kaleidoscope of cultures—rural and
urban. The richest of these sources may be called the South-
ern heritage. For it was in the South—or to use the phrase of a
much beloved jazz piece, ‘'Dear Old Southland —that country
music developed its wealth of song material and style of in-
strumentation. This developing was to prove so crucial to the
ultimate maturity of the pop field.

While a big city music business thrived in the early decades
of the century with its center in New York and its song forms
reflecting considerable European influence, the Southern, ru-
ral areas remained largely unknown to important publishers
and urban music markets. They were waiting . . . these folk
oriented artists who wrote their own songs and sang them to
local audiences. They were waiting for improved communi-
cations, for socio-economic changes occasioned by the war
and a changing agriculture . . . changes which were to encour-
age an interchange of music cultures. In factories and urban
centers, and at war bases during the 1940s, listeners heard
the music of the Louisiana bayous, of the hills and hollers of
Appalachia, of the bluegrass country of Kentucky, of the Mis-
sissippi delta, and even the so-called Tex-Mex strains and
Western swing bands of the Texas lands near the Rio Grande.

All these areas and their artists contributed to what became
country music. The late Frank Walker, pioneer record execu-
tive and a key figure in country music both at RCA Victor—
where he trained Steve Sholes—and then as president of M\GM
Records where he maintained a close relationship with the im-
mortal Hank Williams—said of country music in a Billboard in-
terview late in 1963: ““It is music which is distinctly our own.
And just as other nations have become more nationalistic
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about their musical heritage, so have we Americans . . . and
this is one reason why our native music is enjoying increas-
ingly broad acceptance.”

Walker noted that it is not possible to say just when the
country music field started, even though some record collect-
ors and historians arbitrarily say that the era crystallized at
the time of Jimmie Rodgers, who died in 1933. According to
Walker, the country field grew naturally, fusing many types of
material into a distinctive culture. Natives of the Southern
mountains contributed folk material derived from that area.
In addition, there was an interchange of material indigenous
to the white and black segments of the population.

Walker pointed out that the music of the Southern white
also contained elements of song derived from the British Isles
such as jigs and reels, or hoedowns and so-called “‘event
songs' which are so similar in concept to the English broad-
side ballad and which were, of course, ‘“‘transportation
songs'' —songs of the ratlroad, the canal and the open road.

Event songs, like the broadside ballad of a much earlier day,
were not merely songs; they were a form of communication to
the rural folk in the hills and hollers. Thus, when a dramatic or
shocking event occurred such as the sinking of the Titanic or
the murder of the child, Marion Parker, records were out tell-
ing of these events. Walker, while with Columbia Records in
the 1920s, issued many disks of this type, including records
about the Titantic and Marion Parker. ‘| had Carson Robison
write event songs,”” Walker said.

But perhaps the greatest single body of country song mate-
rial is what were called, in an earlier day, heart songs: songs of
life and life and its tribulations, of love and tragedy, of happi-
ness and pain. These songs differed from regulation Tin Pan
Alley product in that they came from the heart; they lacked
the fabricated quality of the Tin Pan Alley song. And whereas
the Tin Pan Alley song of love was often an artificial, sugar-
coated version of the relationship between a man and a
woman, a country song on the same subject was often pain-
fully truthful. The first lines of a Floyd Tillman song will suffice
as an example: “‘Seems | always had to slip around to be with
you, my dear. . . . Slippin’ around. . . . Afraid we might be
found.”

A song such as *‘Slippin" Around”' tells the truth. Not only

; :’ 4*5 o ‘!t/"‘:iﬁl;-’;

that. it also brings to the song a moral quality—in thiscase the =

element of retribution. For in the “answer song’ the lover
marries his paramour and shortly thereafter finds her slipping
arcund again. He takes this philosophically, mentioning that
he had it coming to him. There is, in other words, an aware-
ness of guilt.

Both the Southern white and Southern black were, and in
many cases still are, close to the Lord. And their music refiects
this—the Southern white in his love of sacred material and the
black, whose rhythm and blues is shot through with what is
known as the “church sound.” And both segments of the
Southern heritage—black and white—understood.

There are countless examples of white and black Southern
artists influencing each other. The late, great Red Foley, men-
tioning his youth in a Billboard story years ago. told how he
always listened to the music emanating from black churches
in his neighborhoocl. And he was proud of the fact that blacks
bought his records and went to his concerts. They knew he
was ‘“‘for real "’

Perhaps the mcst important example of the music of
Southern blacks and whites influencing the vast body of
American pop music—and finally the music of the Western
world—was the fusion of blues and country which resulted in
the rockabilly trend, culminating with Sam Phillips’ develop-
ment of Sun Records in the 1950s.

The story of the fusion of btues and country music is a long

one. A milestone along the way was the career of Jimmie Rodg-

ers, the Singing Brakeman, the father of country music.

Jimmie was born in 1897 in Meridian, Miss., the son of a
railroad man, Aarcn Rodgers. In his teens Jimmie started
working for the railroad as flagman, baggageman and then
brakeman. He absorbed the lore of the trains, but delicate
health forced him to seek a less physically demanding occupa-
tion. So he became an entertainer—an occupation permitting
him to use his knowledge of railroad musical lore. Rodgers'
first group was known as the Jimmie Rodgers Entertainers
and they performed over WWNG in North Carolina.

During a historic week in 1927, both Rodgers and the Car-
ter Family were discovered by Ralph Peer, then a field record-
ing man for RCA Victor. Peer, who later founded the Peer-

(Continued on page MR-24)

o
2]

eouswy uo Wbiods v



www.americanradiohistory.com

MR-6

A Spotlight On America

JULY 4, 1976, BILLBOARD

he past 30 years have seen recorded music move to the fore-
front of leisure-time industries. mushrcoming from total
annual sales of just more than $100,000,000 to a
mighty $2.5 billion business.
Many factors influenced this developrrent, including ad-
vanced technology in the field of recording, the develop-
ment of the high fidelity, 33%5r p.m. LP and the 45 r.p.m.
single, followed by a decade later by the introduction ¢f stereo and then
by the introduction in the mid-1960s of the tape cartridge and cassette.

Other important changes like the trend toward conglomeration and the
growth of rackjobbers were not really factors in the industry's dramatic
rise, but rather came into existence as a direct result and in the aftermath
of this growth.

Let us not forget, however. that widening the scope of popular music,
breaking down of the existing barriers in country and r&b music, and de-
veloping new musical tastes were undoubtedly the major factors. Closely
paralleling those developments was the emergence of small independent

DEPENDENIS

By SEYMOUR STEIN

record companies in various cities
across America. Many of these labels
have since folded. others acquired by
larger companies through mergers and
acquisitions while a few others even-
tually went on to achieve ““‘major" label
status themselves.

These companies, through their pio-
neering efforts, spearheaded almost
every trend in pop music, as well as lay-
ing the foundation for many of the
structural changes that were to take
place in the industry.

In the years during and just after
World War I, three companies—RCA
Victor, Columbia and Decca and to a
lesser degree Capitol—virtually con-
trolled the record industry. Mercury,
MGM and London were all beginning to
gain a foothold and would later achieve
varying degrees of major status. Running down a list of the most consistent selling artists during those years. RCA
Victor's roster included Perry Como, Vaughn Monroe. Sammy Kaye, Freddy Martin. Dinah Shore, Ted Wzems, Glenn
Miller, Tommy Dorsey, Spike Jones and Artie Shaw.

Columbia boasted the exclusive services of Les Brown. Harry James, Frankie Carle, Frank Sinatra. Kay Kyser,
Benny Goodman and Horace Heidt. Decca, founded in 1934, was particularly hot in this period, as reflected by
names like Bing Crosby, the Andrew Sisters, the Mills Brothers, the Ink Spots, Judy Garland, Dick Haymes, Russ
Morgan, Guy Lombardo, Jimmy Dorsey and Woody Herman.

Of the remaining important artists Nat ‘King’ Cole, Jo Stafford. Andy Russell. Stan Kenton and Johnny Mercer
were with Capitol and Eddy Howard was signed to Mercury. Control of the race and hillbilly fields, forerunners of r&b
and country, though totally segregated from each other and from the pop field, also rested firmly in the hands of the
majors.

Then sometime during the late 1940s large numbers of independent record companies began to emerge and
eventually flourish. Although these early labels were active in all fields, it can be said for the most part that those
involved primarily in rhythm & blues recordings achieved the longest and most meaningful degres of success.

The late '30s and early '40s saw tremendous migration of Southern rural blacks and whites to the larger cities of
the East, Midwest and West Coast. The post-war economic boom put records and phonographs in the reach of many
more persons. The majors were able to maintain their domination of the pop and country fields, but were simply no
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match for the new r&b entrepreneurs.

By 1951 control of this field was totally in the hands of the indies: com-
panies like Savoy, King, Specialty, Chess, Apollo, Imperial, Modern, Jubilee,
Aladdin and a relatively new-comer at that time, Atlantic. By 1956 other new
names had moved up to join the older more established labels. These in-
cluded Duke/Peacock, Veelay, Herald/Ember, Rama/Gee, Excelflo, Old
Town, Melba and Taton. During this period and in fact right into the 1960s, it
was rare to see a disk on a major label grace the r&b top 10. This success led
to the spawning of still more labels, primarily active in this field. Among the
most notable were Fire/Fury, Gone/End, Class, Sue, Ace, Minit, and of
course, the two most important black-oriented companies of the 1960s, Mo-
town and Stax/Volt.

The country field, too, had its share of great indies. King, for example, was
first started as a country label and only after several years of success in that
field branched out into r&b. Conversely, Sun's earliest recordings were
rhythm and blues, although some of the best like Jackie Brenston's ‘‘Rocket
88" were licensed by Sun owner Sam Phillips to Chess. However, Sun's
greatest contribution
was in the field of
country and rock-a-
billy. Other important
country indies in-
cluded Abbot, who
first discovered Jim
Reeves, Four-Star and
later Starday.

There were indies
actively involved in the
pop field, but for the
most part up to 1952
Mercury and MGM
were the only two sig-
nificant labels. Lon-
don had a good start
in America, having two
No. 1 recordsin 1949
50, Al Morgan's
“Jealous Heart'’ fol-
lowed by “*Music, Mu-
sic, Music.”" by Teresa
Brewer. Sir Edward
Lewis was concerned
that his new company
was paying too much
attention to U.S. acts
and not enough to his
British Decca roster.
Finally in 1951, he
sold the contracts of
all London U S. artists
Clockwise from left: B. B. King; Jimmie Rodgers; to the Coral label, a
Muddy Waters; Ray Charles; rare photo of now leg- subsidiary of Ameri-
endary country stars. From left: Red Foley, Minnie can Decca. This effec-
Pearl, Ernest Tubb, Cowboy Copus, Rod Brasfield, tively put London out
Hank Williams. of the local talent race

although it was prob-

ably instrumental in
the launching of hits by Mantovani, Frank Chacksfield and Vera Lynn, whose
“Auf Wiederseh'n Sweetheart'" was No. 1 for a total of nine weeks in 1952.

In addition to these companies, there were others worthy of mention. Na-
tional Records. founded by Al Green, father of Irving Green of Mercury, en-
joyed No. 1 hits with “'I | Knew You Were Comin’ |'d’ve Baked A Cake’" (1950)
by Eileen Barton, ““Open The Door Richard'" (1947) by Dusty Fletcher. There
was Bullet Records. a Southern indie, whose most notable hits were "*Near
You' and *‘Beg Your Pardon’' by Francis Craig.

Rondo Records, owned by industry pioneer Eli Oberstein, had two big hits
in 1948, both by Ken Griffin and both of the same tune, **You Call Everybody
Darlin'" on the Regent label and **“My Happiness'' by Jon & Sandra Steele on
the Kansas City Damon label hit the No. 3 position and charted in the top 30
atotal of 27 weeks. Mercury picked up two of its earliest artists after they had
had success on small Midwest labels; the Harmonicats with ““Peg O" My
Heart" on Vitacoustic in 1946 and Eddy Howard with “To Each His Own'" on
Majestic, both No. 1 hits.

Early in the 1950s Dave Miller of Philadelphia started a chain of labels,
which over a five-year period produced some very important hits and trends
in pop music. The first of these was Victoria, in 1951, which debuted the Four
Aces’ first hit, the classic “Sin."" The Aces left soon after for Decca, where
their chain of hits continued well into the late 1950s.

A year later, Miller was back on the scene with the No. 1 smash, "*Here In
My Heart'" by Al Martino on his newly formed BBS label. Martino also left
after one record and signed with Capitol. A year later, still undaunted, Miller
was back with a new label and new group. The lalbel was Essex and the
group, Bill Haley & the Comets, and although it barely reached the top 15,
“Crazy, Man, Crazy" did a lot to help signal that a change in musical taste
was imminent.

Earlier in 1952, Essex had issued another record which caused quite a stir,
“Oh Happy Day'' by Don Howard. The record made it to the No. 3 potition
and was regarded by many as an
important transitional record
between the pop and rock era of
the early '50s. Haley did not re-
main with Essex long and wound
up on Decca, where he became
an early symbol of rock 'n’ roll.

Miller continued to start labels
and have hits, like Media in
1955 with the ‘“‘Alabama Ju-
bilee'" by the Ferko String Band,
and Sound in 1956 with *‘Teen-
ager's Prayer” by Gloria Mann.

Miller eventually found long-
lasting success with the forma-
tion of the Somerset and Stereo-
2 Fidelity budget labels and 101
< Strings, probably the most impor-
2 tant act ever launched from a bud-
< get label. (Cont. on MR-26)
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hile still a working professional four mikes managed to do a good job; for instance.
musician who played darned gocd whenever | hear Duke's “Take The ‘A’ Train,” | remem-

jazz clarinet, | entered the strange, ber there were three mikes: one for the saxes. one for
ever-changing, wonderful world of re- the brass and one for the rhythm. Nope. no “play-
corded music in April of 1940 (right backs''—when the a&r man liked it and his mixer as-
when records began the slow climb out of sured him the wax was technically satisfactory, all four
the 1930s disastrous depression) at RCA Victor's plart waxes were trundled off to the back room to the *Sput-
in Camden as ‘‘sales correspondent”” (whatever that tering Room." For this was the era when every record,
might be). There were three major record companies nay, every record side, was a gold record. and pure gold
and a handful of independents. Billboard's best sellers dust was sputtered onto the adhesive wax in a machine
survey in July of 1940 showed these labels: Victor, that resembled today's home clothes dryer. Oh, they
Biuebird, Columbia, Decca, Okeh and one of the very were beautiful. Packed carefully, off they went to the
few independents, Varsity. Billboard's list of publishers company owned processing baths (Galvano process.
with *‘most played songs'’ contained only 23 publishers still in use) to mold and strip master. mother and stam-
names. 5 of which were not *‘established’ publishers. per. Since each wax and each lathe reacted differently
As a meaningful sign of the times, Billboard posted this to the different cutting stylus. all four waxes (labelled A,
notice at the foot of the listing: -"-Double meaning rec- B, C, D) were fully processed. test pressings hand
ords are purposely omitted from this column.” stamped on shellac (shortly on the new compound. vi-
Everything appeared cut and dried: each of the three By WALTER HEEBNER nyl) for transmittal to the same a&r king.
major record companies (and the upstart Varsity-El Should the king decide he wanted two takes of a se-
Oberstein label) had one all-powerful a&r man wha lection (two different renditions, that is), he would then
picked the songs and assigned them to the artist under have eight test pressings to listen to, assuming that
contract whose turn for a release was due. and that Art- none of the waxes was damaged in processing. Again,
ist had to record those songs picked. The theory being the mystery and the sorcery embodied in the delicate
that the material is more important than the artist. The process of recording a deathless song (titled **If t Could
a&r kings (more irreverently, *‘dictators’) met only with Be The Dummy On Your Knee???) turned gold into shel-
the select circle of **established™ publishers who con- lac, black, breakable and beautiful (barring any
trolled the writers of popular songs—‘established" “‘streaking’).
writers, that is (there was little room for new writing tal- No artist approval was necessary (classical artists ex-

ent or publishing talent). They listened to the Publish- cepted) to start the merchandising process, since the
ers’ songs and their grandiose. but realistic, plans for artist never even heard the test pressing to avoid pos-
their ““drives” for *‘plugs’’ on radio on stations through- sible unfavorable comment. *‘What the hell, you played
out the country in some 500 locations using live music it there in the studio and | (king) liked it, so wait until
to broadcast remotes. and on the big radio shows such you hear it on the air.”

as the Jack Benny show. Now, the record was ready to be listed. that is, sched-

Now, with such a meeting of genius minds and tem- uled for release to the affiliated distributors in time for

peraments, the song was either accepted and assigned distribution to the dealers, of which there were compar-
to the next-in-line artist (with general instructions on atively few, in time for release to the public when the
how the song should be arranged) or rejected. What the publisher's “‘drive’’ began, continuing for some six to
hell, if the a&r man turned down a song which then eight weeks. Jukebox operators were serviced and |
turned out to make some '‘noise’ on one of the other learned very early in my career to check the automatic
labels, he could always cover with a release on the phonograph (jukebox carried with it a certain oppro-
cheaper subsidiary label such as Bluebird (RCA Victor), brium) to see what was being carried. Now, you either
Okeh (Columbia) or Brunswick (Decca). But the pub- had it or not. But I'm ahead of myself.

lishers weren't always sporting about dealing only with
the a&r kings. Each staff member was especially cho
sen to be a knowledgeable song salesman, personable,
charming, able to pick up checks, buy little incidentals
a certain artist might need at that moment, be avail-
able for favors, one who could know and get to be
known by one or more artists in such a way he be
came almost a member of the family.

The artist might feature a song on his re-
mote broadcast, thanks to the publisher's
subtle blandishments, playing the arrange
ment often paid for by this ingratiating
song plugger of the publisher's staff,
thus atuning the public ear to that pub-
lisher's newest opus. Should fans
write in and say "‘Gee. that song you
played was great. Freddy,”” a phone
call would immediately be placed to
the a&r man asking permission to
“reserve’’ the song for recording
when that artist reached New York,
Chicago, or Hollywood, the main (if
not only) locations where the ma-
jors maintained recording studios.
Maybe he got permission, but more
often he didn't. because artists
were told. not listened to in most
cases.

Assuming he got the OK, why
didn't the artist record on location?
Why didn't he go into a local studio in
the town in which he was appearing?
Wax is the answer. Maintaining the ro
mance and mystery of sound recording
and because nobody had figured out a bet
ter way to lay down a recording. those major
company-owned studios were the only ones
able to record on cast or flowed wax. No there
was no acetate disk and no magnetic tape—not
even wire, just mysterious and beautiful wax. Cast
wax was about 13V in. in diameter and cast into a 3-in
thick blend of many exotic waxes, each company care-
fully guarding its own formula. At the session, four
waxes were set up on four expensive recording (‘'cut
ting'") lathes (Scully manufacture) with two engineers

Every week a select committee met to decide the fate
of the records on that week's release (which would
reach the public about three weeks later). In attend-
ance were representatives of advertising, manufac-
turing, orders and service, publicity, the vice president
of the division, the recording department (chief engi-

neer). The meeting was presided over by the a&r
king. Each record was spot played (*‘the first 30

seconds sells therecord™’). The artist's sales on
his last three releases during their first eight
weeks of sale were discussed, possible tie-

Ins, special ads, streamers, etc., planned;

on those basis an initial eight week pro-
duction demand was scheduled on the
plant. Distributors had “standing or-
ders' on each artist. Heaven forbid

consignment (a program | still agree
with). And each and every record was
sold (including radio station sam-
ples) because the distributor only
had a biannual **return privilege' of

5% of the merchandise he had

bought.

Now, hear this: distributors paid
promptly or they would lose the line.
Radio stations (of course there was
no tv) received 16-in. pressings

called transcriptions which were

created in the studio by a cast. which
rehearsed for about an hour and then
put it on wax. Should an error in read-
Ing, sound effect or music be made af-
ter 14% minutes had been recorded—
right back to the beginning with new
waxes and do it all over dadgummit, with-
out mistakes. These 16-in. sides carried 15

minutes of modulation and were cut with a
standard phonograph groove width at 338

r.p.m. to accommodate the time. With further re-
gard to 16-in. pressings (the first to become vinylite
in the late '30s and early "40s). disc jockeys were just
beginning to emerge, but they received no free samples
unless a cooperative distributor wished to donate rec-
ords to a radio station.

Stations subscribed to transcription services such as

standing up to drop the cutting stylus on each of two Thesaurus, World and. later on. Capitol. and this proce-
machines when **Stand By'’ was called out to the eager. Huge hulking complex ma- dure of recording was simple: after a satisfactory take
tense and anxious artists in the studio. chines for making disks. was made for phono record use. the band would imme-
The styli dropped, the run-in grooves were cut and a diately do another take for transcription library use.
button turned on the red light in the studio—that since the AF of M then insisted on separate recording
meant "'Go, but right now.”” And the artists played their as well as separateeunion scale. The monthly charge for
fool heads off to the best of their ability. for if there was Transcribed Library service averaged about $60.00 per
a false start (not everybody catching the down beat) or station.
if there was a “fluff’”” or ““clam,” the recording was In 1940 the first change in this tight little island of
stopped. the four waxes taken off to be flat-scraped the music business was invaded by the advent of
delicately for re-use, four more waxes set up, and the Broadcast Music Inc. which challenged the firmly en-
procedure repeated until a good '‘take” was deemed trenched ASCAP as a vital factor in radio broadcasting
acceptable by the a&r producer, usually the self-same music usage. This was the time when **Jeannie With
king who had picked and assigned the song. The Light Brown Hair"’ and many other Stephen Foster
“mixer" had all of four channels, four *'pots’’ to selections as well as anything else in the public domain
wo-l;:ewith, each *‘pot" contLrJoIIing one micropr?one (of flooded the airwaves because ASCAP had not a signed
which there were very few varieties). Somehow, three or (Continued on page MR-28)
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CHARTING THE HIT SONGS,
ARTISTS AND REGRDS

From Spotlighting Song Successes in 1903 to
the Complex, Total Coverage Charts of 1976

A Historical Review
By JOE CSIDA and JUNE BUNDY CSIDA

Bdd

LAST WEEK'S
TEN BEST SELLERS

AMONG THE

POPULAR SONGS

Reports received from one hundred and twelve music retailers and
department stores in different parts of the country carefully analyzed
and averaged, indicate that the ten best-selling popular songs last week
were as follows, vizs.:

Malinda’s Wedding Day.

When I Lost You.

Snooky Ookums.

Apple Blossom Time in Normandy.
Great Big Blue Eyed Baby.

Trail of the Lonesome Pine.

You Are All I Have.

Floating Down the River.

That's How I Need You.

10. You Were All I Had.

EDITOR’'S NOTE—Next week we will have five hundred reports
to work with, and the weeck following and regularly thereafter, one

thousand reports.
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WURLITZER BEATS THE WORLD! Brass Band Instruments, Drums, Etc.
NREDUCIS) PIIC IS,

Don’t buy vntil you see our New 88-Page Catalogue B

RUDOLPH WURLITZER CO.,

Tlailed Free.

THE

12! East Fourth 8treet, Cincinnati, Ohio.

he fascinating business of music and record company attempts to popularize
a musical composition and/or performance—and the efforts of Billboard to
chart such popularization—goes back to the early years of the twentieth cen-
tury.
Selected at random, here are some items in a Billboard column called
“Music and Musicians' in the issue dated February 7, 1903:
““The Burtons are singing, with success, ‘Is That All You've Got to Say. . . .’
“‘Robert Adolphus is singing ‘Dat's de Way to Spell Chicken' with great
success. . . .’
‘Baby Hall is successfully singing ‘'Is That All You've Got to Say' through
the West. . . .
“Miss Genevieve Felvor is making a big success of ‘Ma Starlight Sue’ and ‘You Are My All in
Al ..

“I Want a Ping Pong Man' ‘Babe, Oh, Babe' and ‘Pay Attention to Me’ are the new songs that
Belle Williams is successfully singing in the Western cities.’

Nobody thought of calling the column *Billboard's Report on Song Successes,”” but the
writer and editors obviously felt the word spoke for itself.

These, of course, were the days when music publishers and songpluggers courted the big
gest stars of the day in vaudeville, minstrelsy and burlesque: people such as Lew Dockstader,
Carter DeHaven, Mabel McKinley and scores of others. The music men also spent ccnsiderable
effort and a dollar or two persuading singing waiters in cafes and restaurants to perform their
tunes. And even more time and effort sitting at pianos in five and dime stores, department
stores and other retail outlets, playing and singing their ‘plug” numbers, while a sales girl
tried to sell sheet music copies.

Phonograph records were being made and sold, but few of the Tin Pan Alley publishers were
aware of their potential for popularizing songs. In late fall of 1901 Eldridge Johnson had
started the Victor Talking Machine Company in Camden, N.J., and by the end of 1902 had
developed assets of almost $2,000,000. On the record side, the bulk of this sizable sum came
from the Red Seal label, featuring Enrico Caruso.

Therecord industry itself was absorbed with legal battles over patents and the basic struggle
for acceptance between Thomas Edison’s phonograph and cylinder disk and Emile Berliner's
gramophone with its flat disk. Edison, indeed, at that time, and for some years to come, be-
lieved the future of the phonograph lay in its value as a business dictating machine, and was
merchandising and promoting it in that direction.

in 1901 the Rudolph Wurlitzer Company introduced a music machine called the Tonophone.
As the Billboard advertisement shows, it took in between $2 and $3 per day in the stores in
which it was placed, but it was not a device on which individual records couid be piayed.

The first mechanical contrivance music men used to help their popularization efforts was
the stereopticon slide. Leo Feist and M. Witmark & Sons were just two of the publishers who
used the technique of illustrated songs. When projection motion pictures came along, about
this same time, the films were used in song presentations in store shows, electric theaters and
nickelodeons.

It was a time when Carl Fischer's Cooper Square store offered band and orchestra leaders
100 first violin parts and 100 solo Bb cornet parts for five cents. The Billboard ad made no
mention of the tune or tunes to which the parts belonged. Chicago publisher Will Rossiter sold
songbooks for a little less than 1 cent each, 90 cents for 100 copies.

In March 1908 the Rudolph Wurlitzer Company ran a full page ad featuring ‘*‘Modern Auto-
matic Musical Instruments with Slot Attachment’ for ‘*hotels, cafes, saloons, restaurants,
dancing pavilions, skating rinks, summer resorts, ice cream parlors, cigar and drugstores,
etc.” (Continued on page MR-30)
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fthough the founding father could not possibly have known it, he started Bill-
board at precisely the right moment. The year 1894 saw the birth of the
record business as well as of the publication that would eventually become
its leading trade journal. To be sure, it took some time for Billboard and the
record business to find each other, but there seems something singularly

providential in the fact that the two enterprises emerged simultaneously.
It was toward the end of 1894 that the first gramophone records (or
“plates,” as they were then called) appeared on the U.S. market. They
were pressed in hard rubber and embodied all ‘the Latest Improvements
regarding Articulation and Freedom from Friction.”” The repertoire was predominately folksy—
“Marching Through Georgia,”” “Rocked in the Cradie of the Deep,” “The Old Folks at Home,"
and such—and the performers were predominantly anonymous. These single-sided seven-inch
disks had a playing time of about two minutes and sold for 50 cents each or $5 a dozen. They
sounded just awful—especially when played on the $12 Seven-Inch Hand Gramophone, with its

manually rotated turntable.

Behind these modest beginnings lay 17 years of backing and filling. Edison’s cylinder phono-
graph, invented in 1877, had gotten almost nowhere as an instrument for home entertainment.
Following a brief flurry of interest in the year of its invention, the phonograph had lapsed into
total obscurity for over a decade. When it was revived in the late 1880s by Edison and his chief
competitor, the Columbia Phonograph Company, it was as a dictating device, not as a medium
of entertainment. True, some canny entrepreneurs soon came to appreciate the cylinder phono-
graph's entertainment value and sold it to neighborhood drugstores and saloons for nickel-in-
the-slot operation, but the instrument remained too troublesome and too costly for the average
citizen. Meanwhile, in 1887, a 38-year-old German-American named Emile Berliner had in-
vented an alternative to the phonograph which he called the gramophone. it employed flat disks
instead of cylinders and was intended solely for home entertainment. In due course the flat-disk
gramophone quite overwhelmed the cylinder phonograph, but it took time, and in 1894—when
the first commercial disk pressings appeared in America—the issue was far from resolved.

Those early years were marked by intense commercial rivalry and cutthroat litigation, not only
between the proponents of cylinders and flat disks, but also within the gramophone family itself.
Eventually, a small but efficient (and tenacious) manufacturer in Camden, N.J., emerged as vic-
tor. His name was Eldridge R. Johnson, and the outfit which he headed was appropriately
named the Victor Talking Machine Company. Indeed, the emergence of the record business as a
major American industry dates from Victor's incorporation on Oct. 3, 1901. Until then records
had been a somewhat disreputable fad. Victor made them respectable and profitable.

One of Johnson's early moves was to join forces with his chief competitor, Columbia, in a
jointly shared patent pool. This effectively froze out other competitors in the disk business and
allowed the two patent-holding companies to exploit the American market for all it was worth.
But it was Victor—with its large-scale advertising campaigns and its nose for talent—that quickly
won supremacy. Unlikely as it may seem today, when classical repertoire accounts for only a tiny
fraction of total record sales, that supremacy was attributable principally to Victor's prestigious
roster of Red Seal artists, among whom Enrico Caruso was the best-selling exemplar.

Across the land, in towns where opera companies had never set foot, a growing clientele for
standard arias and ensembles was to be found patronizing Victor’s 10,000 authorized dealers. It
would be hard to say how much of this trade derived from a genuine desire for good music. There
was, aesthetic satisfaction aside, and unmistakable snob appeal attached to Red Seal Records.
A collection of them established one as a person of both taste and property, and they became—
along with the leather-bound sets of Dickens, Thackeray, and Oliver Wendell Holmes—a custom-
ary adjunct of the refined American parlor. But whatever the motivation, Victor's business
soared on the wings of Red Seal, from assets of $2 million in 1902 to $33 million in 1917.

Spinning through

H/OLUTION

By ROLAND GELATT

Or |1

By then the country was in the grip of a new entertainment craze. Everybody had begun to
dance, and Victor and Columbia promptly took advantage of the countrywide disposition to
shuffle about on a dance floor. Tangos, one-steps, hesitation waltzes, bostons, and turkey trots
came spewing forth from the record presses. Early in 1914, one of Billboard's predecessors—the
Talking Machine World—made a coast-to-coast survey of the effect of dance records on the busi-
ness. Reports were uniformly enthusiastic. A correspondent in St. Louis wrote that **dance mu-
sic records have proven a great business builder, as St. Louis has been, in common with the rest
of the country, ‘dippy’ over the new dances, and the sale of a dozen records of this kind to a
single customer has not been unusual.”

Soon the wealth began to be shared by newcomers in the industry. As the Victor-Columbia
patent monopoly expired, new labels appeared in the shops—Okeh, Vocalion, Pathe, Brunsw-
ick—and these served to fan the record boom. In 1921, production of records in the U.S. ex-
ceeded 100,000,000 (a fourfold increase over 1914). The burgeoning prosperity was owing
largely to jazz, a form of music by then in full flower, though the original improvisatory jazz
played by small ensembles had been submerged by a more commercial variety to which the
whole country was dancing in new, gaudy ballrooms. Some people viewed the development with
horrified alarm. According to Fenton T. Bott, a leading light in the American National Association
of Masters of Dancing, **The music written for jazz is the very foundation and essence of sa-
lacious dancing. The words also are often very suggestive, thinly veiling immoral ideas."”

Despite such sentiments, the public did nothing to curb this pernicious music. Instead it went
to the nearest record store, bought copies of the latest hits, rolled up the rugs, and danced.
Record companies vied with each other to sign up popular bands. Victor featured Paul White-
man and Fred Waring, Columbia had Ted Lewis and Fletcher Henderson, while Vincent Lopez
could be heard on the Okeh label and Leo Reisman on Brunswick. Lesser companies in the boon-
docks—such as Gennett (of Richmond, Ind.) and Paramount (of Port Washington, Wis.)—went
after the so-called '‘race’” market and recorded most of the accomplished Negro musicians from
New Orleans, among them Kid Ory, King Oliver, Louis Armstrong, and Jelly Roll Morton.

Throughout all these years the recording process remained essentially unchanged from what
it had been at the turn of the century. Performers would sing or play into a large conical record-
ing horn, and the sound waves produced by their efforts would be transmitted directly to the wax
master without benefit of microphones or amplification. As time went on, this acoustic recording
process became progressively refined, but nothing could alter its basic limitations, and it was
not for nothing that people continued to refer to records disparagingly as ‘‘canned music.”

In 1924 a team of Bell Laboratories engineers change all this by developing a process for mak-
ing records electrically. The new method effected three striking improvements in the reproduc-
tion of sound. First, the frequency range had been extended by two and one-half octaves so that
it now encompassed 100-5,000 cycles. Bass frequencies never heard before from phonograph
records added body and weight to music; treble frequencies introduced a definition and detail
previously missing (sibilants, for instance, could be heard for the first time). Second, the "at-
mosphere’’ surrounding music in the concert hall could now be simulated on records. Musicians
were no longer forced to work in cramped quarters directly before a recording horn but could
play in spacious studios with proper reverberation characteristics—for the electrically amplified
microphone system of recording did not depend on sheer force of sound as had the old mechani-
cal system. Third, records were louder and at the same time were free from blast.

Although Bell licensed both Victor and Columbia to employ the electrical recording process, it
was the latter company—then under the dynamic leadership of Louis (later Sir Louis) Sterling—
that initially made the most of it. On March 31, 1925, 15 glee clubs—850 voices in all—assem-
bled on the stage of the Metropolitan Opera House to give a joint concert. High over their heads
hung a microphone that picked up the entire proceedings for relay to Columbia’s

newly installed (Continued on page MR-38)
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perhaps the most critical ears in the world of radio and recording.

1HE
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produce the final radio show, but the losses in tone quality had at
times been excessive. Throughout the previous season, the golden
ears of the producers, network executives, advertising agency repre-
sentatives, and Bing himself at times underwent considerable torture
when the final disk assembly was played on the air coast-to-coast on
the full ABC radio network. The audience rating had been falling
badly. Philco, the sponsor, was unhappy and it had been pretty well
decided that if it fell a few points more at the start of the new season,
Bing would have to go back to live broadcasts.

Prior to our invitation to come down to Hollywood from San Fran-
cisco to record and possibly, just possibly, to edit our tape into a com-
plete show, the producers had looked into every alternate means of
recording sound that showed any promise of success. Mostly these
boited down to variations of disk recording methods and photographic
sound-on-film systems. ABC had even arranged for tests to be made
on a magnetic tape system in New York, Lt. Col. Richard Ranger’s
Rangertone, but the results had been completely unacceptable. None
of them had shown better promise than the one they had been em-

The most unforgettable moment in my life was the one when | stood before my Magnetophon Tape recorder and pressed the ‘*PLAY-
BACK' button for the first time in the presence of Bing Crosby, John Scott Trotter, and Bing's producers, Bill Morrow and Murdo
McKenzie. Everything was at stake. By invitation | had been present with my colleague, Bill Palmer, to record the first radio show of the
1947-48 season in the NBC-ABC studio complex in Hollywood. And now we were to hear the result of our efforts and to be judged by

To be sure, this was in August, 1947, and the show would not be broadcast until Oct. 1, but the policy was to record it well in advance of
release time in order to enable it to be edited down from an indeterminate running time to a neat half-hour program. This technique gave
Bing the ability to be relaxed, to ad lib as he chose and never to be concerned about timing.

The policy had been to record casually on 16-inch lacquer disks. Editing was later accomplished by re-recording from disk to disk to

¥ Qv&
S

By JOHN T. MULLIN

apparatus.

ploying. | am sure they held out little hope for success in testing our

John Mullin with the Magnetophons he brought to U.S. as
war souvenirs. :

The tape came up to speed—then, Opening theme—Crosby: “‘Blue of
the Night” .. . Applause . . . Introductory Patter: Crosby and Carpenter

... Song—Crosby: “My Heart Is a Hobo'" . . . Applause ’

Murdo McKenzie signaled me to *‘cut.” | pressed the “STOP"" but-

ton. There were surely no more than two seconds of silence, which

seemed more like an eternity to me, and then—a shower of compli-
ments. One small machine, one of a pair, side by side on a make-
shift table—the only two of their kind in the United States ar-
ranged to record and reproduce magnetic tape with such
remarkable fidelity, that in a listening demonstration tasting al-
most five minutes had upset the entire future of sound record-

ing In this country.

Why only this pair of machines, and how did they happen
to be here? Let me go back to 1943. [ was in England at the
time, in the U.S. Army Signal Corps, but assigned to the

RAF, working as a liaison officer concerned with inter-

change of technical information. A problem had come up
where a certain Signal Corps radio receiver was found to
be highly subject to interference from a type of high
powered RAF radar transmitter. We were working to
reduce vulnerability of the receiver. It was an urgent
program and some of us plugged away through the
night.

We had been listening to the BBC as we worked
until sign off time, and then we fished for some-
thing else on the radio. Germany came in loud and

clear. The music was appealing. Strauss and Le-
har melodies played by a full orchestra—solo
arias from Viennese operettas. What? At this
hour? More full orchestra—a male chorus sing-
ing songs of the Rhine and so on through the
night. How could they do it? The sound was so
flawless that we were convinced we were hear-
ing live performances. The usual deficiencies
of record scratch and other tell-tale distortions
were com-
pletely ab-
sent.
£ The mystery
e was solved
some time later af-
ter the invasion of France. The operations center of our par-
ticular group, the Technical Liaison Division of the U.S. Army
Signal Corps, was set up in Paris and our first objective was to
ferret out developments in which the Germans may have
been active during the war and at the time of their retreat.
Two of us, for instance, were the first Americans to get to the
top of the Eiffel Tower after the Germans were driven from
the area, in order that we might see what kind of radio trans-
mitters and receivers they had been employing from this
most favorable location. It was an exciting time.

On one trip into Germany some time later, we were follow-
ing some tips regarding a particularly intriguing, if dubious,
activity which had been reported. On a mountain northwest of Frankfort, a tower had been
discovered in which a scientist had supposedly been conducting experiments in stopping air-
craft engines at a range of several miles by means of some kind of powerful radio beam.

While going through the installation which was certainly awesome and reminiscent of the
more spectacular moments of a Frankenstein movie, | struck up a conversation with a British
Army Officer. We soon concluded from the information we were able to put together that the
installation had been a dismal failure, but we also found we had a common personal interest in
music and sound recording. He asked me if | had seen or heard the Magnetophon, a magnetic
tape recorder which the Germans had developed and which he assured me performed with a
fantastic dynamic range from full orchestral crashes to virtual silence without background
noise and incredibly low distortion.

| told him we already had about six such machines back at our laboratory in Paris but that
they were quite poor in dynamic range since their background noise was not as good as a 78
RPM shellac record and their distortion had been found to be very inferior in the tests we had
made. He urged me to go to the studios of Radio Frankfort and hear the performance of a
machine for myself. Thinking this chap must have a tin ear, | bade him farewell and began to
drive down the mountains. As my assistant and | reached a fork in the road, with alt intentions
of turning westward, | reconsidered. Suppose he had something there after all? We turned
eastward.

The British officer had told me that Radio Frankfort had vacated the city during the heavy
bombing raids and had relocated in a large house at-a resort spa north of the city, a small town
called Bad Nauheim. | drove there, found the house and confirmed that the radio station, as he
had informed me, was now being directed by the U.S. Armed Forces Radio Service. The Ger-
man staff was still operating and maintaining the equipment.

t asked if t might hear one of the tape machines they were using. An order was directed to
one of the technicians. { was taken into a room in which there was a large loudspeaker and two
of the Magnetophons. The mechanism appeared to be the same as the ones we had in Paris,
but there was an obvious difference in the electronics.

The technician placed a roll of tape on one of the machines and started it. Suddenly, out of
complete silence, an orchestra blossomed into being with fidelity such as | had never heard in
my life. From deep resonant brass to the shimmering of the flute, it was all there. It was clean!
It was free from any noticeable distortion. And if that were not enough, the dynamic range was
fantastic compared with anything | had ever previously experienced.

My assistant was very proficient with a camera and before the afternoon light had waned, he
had photographed all the schematic diagrams and instruction manuals, even though they
were in German. | had talked the officer in charge out of a few rolls of the type of tape they were
using, my gold oak leaves helping to convince the lieutenant that we needed the tape for fur-
ther investigation of the Magnetophon back at our laboratory in Paris. It seemed curious that
while the AFRS personnel were busily engaged in using the Magnetophon in each day’'s pro-
gramming, they had apparently never considered that these machines were really something
very pleasurable.

Until now, the machines which had been sent in to the laboratory had received only a casual
inspection and then been set aside as having no particular significance to the Signal Corps.
When we returned to Paris, | immediately pulled one of them out of our storeroom and set to
work with Capt. James Menard to duplicate the electronics that | had found in Bad Nauheim.
After several days’ work we had the machine operating splendidly.

Mechanically, the machines were well designed so that they drove the tape at very constant
speed. |n either the low fidelity or high quality version of the Magnetophon this resulted in com-
pletely acceptable wow or flutter. The use of plastic tape impregnated or coated with iron ox-
ide, a development of the Germans, contributed to a uniformity and smoothness of sound
never previously achieved in magnetic recorders which used steel wire or ribbon. But the one
great difference in the machines we had previously found and those in the German broad-
casting service was in the employment of a very high frequency mixed with the audio signal to
provide what is termed “*bias.” All magnetic recorders require a form of bias, but the lower
quality ones used direct current. The tremendous dynamic range
brought about by using high frequency bias had never been ap-
proached by direct current methods.

These three things, a splendid mechanism, a highly developed
tape, and the employment of high frequency bias placed the Mag-
netophon far above any other magnetic recorders, anywhere in the
world at the time. To be sure, others were aware of the advantages of
each of these three elements, but nowhere had they been brought
together so effectively.

(Continued on page MR-38)

Thomas Edison invents the first phonograph (1877). Dr. Peter
Goldmark (left in left photo) introduces the first LP (1948).

Bettman Archives photos
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A Spottiaht TN Afienna

VOICES OF THE PEOPLE, FOR THE PEOPLE, BY THE PEOP

By MITCH TILNER

Americans have been singing for 2LC years. From

the aeginning, the “folk'~ have exoressed their de-

sires, revealed tnewr fea's and shared

S their sorrows and jcys through

\ “heir scngs. Uditization of tradi-

tional words arc melodies.

spontarecus -ormgposition. and

combinations of the}wo charac:

tenize the iving bocy of folk songs

tha: constirutes th= bacsbone of our

musical heritage. The sonzs grow end

survive and never cease to reflect the

chezracter of those »ho na.e Jea ned them,

‘ived with them and passed'them on to suc:

ceeding generations. An :nd2rstanding of

our folk music, therstorz. leads to an un-
derstanding of cur history.

Through periads of peace and war, AmeriZans =ave always
foud someth.r g to sing about. “Yanxee Dcod e, one of the
nost popular ot American folk songs. stems+-cm the Revolu
“ionary War. Tazearliest versions have beer los:. out the fol-
owing stanzas date from about 1775 when Seorge Wash-
mgton was in command of a camp of coelon &l troops at
Cambridge, Massacnusetts:

Father and | went down to camp.
Along witt- Captain Gooding,

And there we see the men ans boys
As thick as hasty pudding.

Yanke= Dcodle keep it up,
Yankee Jcodie dandy,

Mind the music and :hs steps
And with the girls be handy.

There was Captain Washington
Upon a slapping staliion,
A-giving orders to his men—

| guess there was a milion

Meny folk sorgs of the revolution were tsed -y various
groups or factions to ridicuie apposing groups. Mot of thesz
were topical piezes that were tno short-lived t ertsr the fol«
tradition. The sorgs that did survive were tose that dealt
w:ith the agonies of war in a more general way Songs such a3
“Johany Has Gere Fer A Soldier, " with its sorrow’ul message

Dear. on dear, | loved h m so,

It broke my heart to see him go.
And time &lone can hee- my wee,
Oh, Johnnv has gone for a soldier

were aniversally Lncerstood, hance ercuring.

The War of 1812 saw the ricse of General And ew Jzckson as
a result of his sturming victory cver the Entish at {2~ Orleans
during the first week of 1815. The victory was culy redorted in
¢ baliad called "*T-we Hunters ot Kentucky" wtict cesurfaced
zs-Jeckson’s cam>aign song in 1829.

“h=bulk of eary nineteenth century folk nwus ¢, however,
vwas telated, dires:ly or indirectly, to the twc kzy concerns of
the time: the westward movement and slavery.

Almost from the Deginning American settiers Fad been
meving steadily westward. Farmers fo- the nmws® gart, they
sough: cheap lanc and freedom from political cress.res.

Iz was in 1769 thzt Daniel Boone first took settlers firom Vir-
gn:a through the Cumberlanc Gap to kertucky. Both Boone
and the Gap have been celebrated in sog ever since. As Rus-
sell Ames expla:ns in **The Stcry of American Falk Song.”” it
was the frontier life rather than the steady sett.ed ccaditions
rore comimon amang the peasants of Europe, tha: zave the
man 3nape to our foik song.”

Songs such as ‘The State Of Arkansas. *‘In “he State Of
Hnois™” and *'Hell - Texas' revealed the hardships as well as
the rewards that awaited those wno dared tackle th=Latamed
witder ¥ess. The ser ce cf adventure that characterized the en-
tire m gration is cefebrated in most songs ot the period. Typi-
cal are these linag ‘rom **On The Banks Df The Oh ¢

Sweet and sn1ady groves!
“hrough wild woods we’ll wander.

photo

Eliwit-Langy photo

“The Show’

vanguarg fhota

Artists associated with the folk movement (clockwise): Joan Baez, Bab Dylan, Pete Seeger and Peter, Paul & Mary.

And we'll hunt the Buffalo,
And we'll hunt the Buffalo.
Through wilc woods we'll wander,
And we'll hunt the Buffalo.

The ongoing institLtion of slavery also had a profound ef-
fect on the development of our folk music. The sowthern plan-
tations served as the breeding grounds from which sprung
some cf the most powerful folk songs America has produced:
the Negro spirituals.

A3 John A. Lomax and Alan Lomax write in ‘“Best Loved
Armericar Folk Songs':

Whatever the:r origin, whatever their
structure, whatever their components—
there can be 1o question in the minds anc
hearts gf those who have heard them that
11 the Negro spirituals America folk art
rezches its higrest point. Indeed, we
zssert that thase songs form the most
impressive body of music so far produced
ty America . ..

The bulx of the spi-ituals express the great impatience with
whizh the slaves awéitad the day of deliverance. Songs stch
as “Did1's My _ord Deliver Daniel.” “*“When My Elood Rurs
Chidly ar:d Col’."" **Great Gittin’ Up Nornin’,”” and cthers were
the crily means through which the slaves could exoress their
intensz desire for Feavenly release from the ugliness of
earthly existence. Ta<en as a wholg, the Negro sp-rituals ex-
hibit a compassion fo- ell oppressed peoples and a determina-
tion to sTruggfe against and overcome all oppressors. The uni-
versality ol these themes. combined with the haunt ng beauty
of the nelodies, seems to ensure that as long as people hava
reason to sing. they will be singing

Swing low, swee™ chariot,
Zoming for ta zarry me home,

Swing low. sweet ctariot
Com ng fcr to ca-ry me home.

|'laok over Jordan, what do | see,
Coming for to ca'ry me Fome,

A tand of angels coming after me,
Coming for to carry me Fome.

try addit an to the spirit sals, a variety of enduring work and
clay songs origineted on thz plamtations. These include **Pick
& Bz e Of Cotton.” *Whom. Buck.” and “The 3lus Tail Fly,”
with s ctorus: *Jim crazk corm, | do~'i care/Old master’'s
Zone away.™

As Americans moved westwand, so did the -ailroads. The
seb of steef rails that c-iss-crossed its wey across the land
spawned songs that have aftered the tax:ure of popular and
tolk musics alike. The loowesome whistles, the rhytam of the
wreels roll r g along the zracks and the anme ot the 2ngines
have been .ncorporated by folk scngs ard singers for ovar 100
years.

Ths very zonstruction of the railroads was chron cled in
scng What is perhaps Amencz's greatest kal ad. ' The Story
07 lohn Henry," stems frorr. this period.

Other heraes, particula-ly outaw-he-oes, were immortal-
ized i~ song curing the lafe 1800's. Billy Tre Krd. Rafircad Bill,
Johin Hardy, Frankie and Alzert, and tre king ef the outlaw-
heroes, Jesse James, live 21 i1 cus memaories as a result of the
bellads tha: are stil be ng sung zbout them.

The twentieth century has sear the emergence and rzfine-
mer:tof two key branches of “he folk traditien: courry music
ad t3e blues.

The isclation and homeiesness experierced by southern
b.ecxs during the »ears afer the Civil Wa- seer to have re-
su tec in thz refinement o =1e Negro saisitual nto wnat we
know as the dlues.

Ruscell Arres ir “The Storv Of Amaricar: Folk Song,”
quotes Huddie Ledbetter. '3 'ues was cor-posed up by the Ne-
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THE CELEBRATION IS ON
AND WE RE GLAD TO BE A PART OF IT!

HAPPY ANNIVERSARY US.A.
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The end of World War |
in 1918 brought a new
era to America, one of op-
timism, prosperity and
the realization that no
other nation in the world
was so powerful and so
blessed with natural re-
sources and human en-
ergy.

Soon many musicians
were making records and
broadcasting on the lat-
est novelty, radio. Repu-
tations spread from local
to a national level.

p from the deep South, the infant jazz imperceptibly wen-
ded its way to the more affluent, densely-populated
cities of the North shortly after the turn of the century.

Sound familiar? That's the way innumerable essays
on the history of jazz have begun and perhaps will be-
gin a century from now. It is colorful and accurate

rhetoric; it is also repetitive and trite.
There  There was music in America long before jazz
evolved—even before the nation's offi-

cial founding in 1776.

As early as 1640, the Bay Psalm

Book was published in Cambridge,

and for centuries unknown the na-

tive American Indian had per-

formed and enjoyed music too.

Thomas Jefferson played the

violin capably enough to sit in with

chamber music groups. When his

ornate mansion, Monticello, was E

being constructed, Jefferson in-

quired of a French acquaintance if

a stonecutter, a weaver, a gar-

dener and a cabinetmaker who

played musical instruments could

be found for the Monticello project.

None could.

AS AVIERIAN AS THE

FREEBOM OF
EXPRESSION

By
DAVE DEXTER JR.

Stifl, it was a frus-
trating, never-ending
struggle for the jazzman.
A pop musician wearing a
funny hat, pointing his in-
strument to the ceiling
while blowing ‘“‘Whis-
pering™ or ‘‘Dardanella.’
attracted the crowds. The

Prestige photo
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William “Count"
Basie and Benny

©
2 And there was Francis Hopkinson, Jef- Goodman jamin  dedicated jazzman suf-
g ferson's Philadelphia friend, a writer, 1940. John fered ashe remained true
< statesman jurist and signer of the Declaration of Independence. “Dizzy””  Gil-  to art. For the gifted Flet-
O He composed a covey of popular songs and regarded himself as | lespie. cher Henderson and
£ the first of the young nation’s memorable musicians. Hopkinson's Duke Ellington—to name
g "My Days Have Been So Wondrous Free"” was dedicated to George only two—the 1920s were
& Washington and for years reigned as a No. 1 hit. years when their bands
< Equally prominent for his songs was a Boston tanner, William gamely hung together
Billings, who although while Vincent Lopez, Don
blind in one eye and fur- Mills Artists photo Bestor, Paul Whiteman

ther handicapped by a
withered arm, and legs of
uneven length, managed
to compose numerous
songs and psalms which
Americans savored. His
*Chester’” was at its peak

and Isham Jones com-
manded kingly sums in the poshiest hotels and for record-
ing hundreds of commercial records far removed from
jazz.

Then came the depression. Every American suffered.
Through most of the '30s a dismal, dark cloud hung above
everyone's head.

of popularity when the : Jazz survived mainly on records.

Yankees were most heav- e Its rebirth evolved in 1935 when a Chicago-born clarinet

ily involved in over- 4] virtuoso working in New York's radio studios and theater

throwing the British Red- -} pits, Benny Goodman, organized a band and with the ef-

coats. forts of John Hammond, a record producer, and Willard Al-
o Hopkinson died in exander, an agent who believed, blew the ceiling off Amer-
&£ 1791; Billings in 1800. ica's ballrooms. Goodman's swinging rendicdons of
g Then followed Lowell Ma. arranger Fletcher Henderson's inventive charts caught on
m son, Stephen Foster, Mid thirties portrait at the Palomar Ballroom in Los Angeles after a dish-
=1 John Knowles Paine and of Duke Ellington eartening tour across the land which attracted all too
m Edward MacDowell, all ti ; few dancers.
o tansof their time. Inmore ?:bdovt:)s. L?)Tirs"i\srtr:\a- Later, Benny learned the sensation he ignited at
55 recent years Victor Her strong and Billie the Palomar was attributable not only to his superb
— bert, Rudolf Friml and “‘Lady Day’" Holi- music, but to the constant playing of it, on records, by
< Sigmund Romberg (none day making a long- DJ Al Jarvis of KFWB.
>, of whom was born in the ¢y o0tten movie in It was Goodman, too, who not only credited the
9) U.S.) emerged as the the 1940s. black Henderson for much of his success but who also

most popular men of mu-
sic.

And where was jazz all along?

The word wasn't known until the era of World War 1—it
evolved from ‘‘jass,” said to be a common term for copula-
tion—when trombonist Tom Brown took a small dixieland
group from New Orleans to Chicago's Lamb's Cafe in 1914.
That was about a year after the Original Creole Band of Loui-
siana had performed jazz at the Grand and Colonial The-
aters and through a pioneering 16-week run at the North
American Restaurant, also in Chicago.

The music went back, however, far beyond the exodus of
southern musicians to lllinois. Throughout the southern
states in the late 19th century, in the wake of the disas-
trous War Between the States, America’s blacks were
chanting, singing, and humming simple blues, sacred mu-
sic and worksongs. Harmonicas, crude banjos fashioned
from cigar boxes and cooking utensils were used for ac-
companiment.

On plantations, along the railroad tracks, on prison
farms and in small town cabarets, the American Negro
conceived, performed and disseminated Afro-American
music that could be heard nowhere else on earth.

New Orleans became the center, the focal point, of
the black man’s unique art. And men of other races and
colors picked up on it.

Early jazz was based on blues chords, a series of
standard progressions still popular today. Offshoots
included ragtime and boogie-woogie, pianistic music,
which have managed to survive the inevitable shifts in
musical tastes through the decades. Ragtime's most
noted and prolific exponent, Scott Joplin, died in 1917
and remained forgotten until the late 1960s when his
compositions erupted into a craze. Pinetop Smith was
killed in 1929 and, like Joplin, was destitute. The trage-
dies inherent in American art are uncountable.

All of the early jazz bands began in New Orleans, and
from them sprang the first of the titans—Joseph
“King"" Oliver and Louis Armstrong, trumpeters; Ferdi-
nand ‘‘Jelly Roll" Morton, pianist; Sidney Bechet,
Johnny Dodds and Jimmie Noone, clarinetists; Ed
“Kid"" Ory, trombone; George ‘‘Pops'’ Foster, bass—
and many more. Hundreds more. They took their music
north, to Chicago, then to New York, St. Louis, Kansas
City and myriad other heavily populated cities where
the pay was more lucrative and living conditions more

aninuahia

employed the black Teddy Wilson and Lionel Hampton
in his band, a combination that was as hysterically
popular for the remainder of the decade as Paul
McCartney and Elton John are in 1976.

And so jazz, for a time at least, over-
took the sugary, unimaginative music
of Guy Lombardo and Whiteman in na-
tional popularity. And Goodman’'s
triumphs opened the doors for others.

Thus did Ellington, Jimmie Lunce-
ford, Count Basie, Cab Calloway, Andy
Kirk, Chick Webb and other Negro en-
sembles move up the economic ladder
from AFM scale to the big money and
big time. But it was a long time coming.
Much too long.

The major labels all recorded jazz
profitably. Theaters and ballrooms
profited. One-night stands in cities and
towns that had never previously been
exposed to topflight musical talent
allowed fans to see their radio and
record heroes in person.

Jimmy and Tommy Dorsey, Charlie Barnet, Artie Shaw, Earl Hines, Glenn Miller,
Stan Kenton, Woody Herman, Erskine Hawkins, Harry James, Gene Krupa, Red
Nichols, Les Brown, Claude Thornhill, Lionel Hampton, Benny Carter, Larry Clinton,
Lucky Millinder, Jack Teagarden, Bob Crosby’s Dixielanders, Tony Pastor, Glen Gray
and the Casa Lomans—they joined the others as enormously popular boxoffice attractions and
major record sellers. Some of their music—most of their music—wasn't jazz, of course. For the
sentimental hit songs of the day they maintained girl and boy singers, and that eventually
brought about spinoffs which saw a horde of vocalists going out as solo acts.

Frank Sinatra, Bing Crosby and Perry Como left big bands for careers on their own. So did
Lena Horne, Peggy Lee, Ella Fitzgerald, Doris Day, Betty Hutton, Rosemary Clooney, Helen
O'Connell, Helen Forrest, Betty Grable, Dorothy Lamour, Mike Douglas, Dick Haymes, Bob
Eberly and Janet Blair.

World War Il killed big band jazz. The draft siphoned off musicians and with tire-rubber-fuel
shortages hundreds of ballrooms folded. Some are now bowling alleys.

But like the pesky mole in your back yard, jazz plainly is indestructible. In New York's Harlem
an ingenious hybird called bop was gestating within the horns and keyboards of Dizzy Gillespie,
Charlie **Yardbird" Parker, Thelonious Monk and Kenny “Kook" Clarke, a drummer who later
mowed to France. It happened in a nitery called Minton's, next door to the Cecil Hotel on West
118th St.

Purely experimental at first, bop attracted the younger musicians and buffs. What few big
bands were left fell into the adventuresome bop spirit; thousands of bop disks were cut on 78
r.p. 7. shellacs through the remainder of the '40s and well into the placid new Eisenhower dec-
ade. (Continued on page MR-48)
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star of jazz Grover Washington Jr.
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HANK WILLIAMS

SEPTEMBZR 17,1923 — JANUARY 1. 1353

PERFORMING ARTIST SONGWRITER Hank Wi_iaus
WILL LEVE 08 13 THE M=MORIES OF NILLIOSS OF AMEMEANS
THE SIMPLE BLAUTIFUL MELODIES AND STRAIGHTFCRWARD:
PLAINTIVE STOXTES I¥ KIS LYRICS OF LIFE A5 HE KW iT
Will WEVER DLE. H1S SONGS APPLALED BOT ONLY T) THE
GUUKTRY MUSIE FIELD.BUT BRQUGHT HIM GREAT AGLAIN
I8 THE PUP BUSIC WORLD AS WELL.

CIUNTAY MUSIC ASSOLIATION

By GERRY WOOD
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left: The Colonel of Kentucky
Fried fame with Roy Clark at the
annual Bill Halsey fling-ding in
Oklahoma. A pensive Chet At-
kins. Legendary Hank Williams
plaque at Country Music Hall of
Fame. Early Grand Ole Opry.
Perry Como, one of many pop
stars who has traveled to get the
‘‘Nashville’’ sound in record-
ings. Tex Ritter (hand on mike)
with David Houston. Progressive
country star Waylon Jennings.

Gordon Gillingham photo

WSM photo

RCA photo

[ f it sounds country, it’s country,” philosophizes Kris Kristoffer-

' son when asked to define country music.
= The statement is easier said than defended or defined, but it
indicates that trying to put a tag on this unique form of music
can be as simple—or as difficult—as you want to make it.

Wrenched from red dirt and blazing summers and frigid win-
ters and poverty and backwoods savvy and a profound respect
of the past and an awe of the changing present that will sire a
future no one's ready for, country music has the honesty and
heart that can survive the struggle for the almighty dollar in today's cos-
mic creative environment.

One of America's few original art forms, country music is the only type
of music that links us with our colonial forefathers and their ancestors
overseas. But a preface to the fascinating picture of country music today
requires a look at the roots. They branch through songs and singers as
diverse and colorful as our nation’'s history itseif.

The country songs you hear in New York Clty or Los Angeles or Seattle
today are cousins of the mountain music that nurtured itself in the raw
culture and downhome class of Appatachia. Call it country or call it folk,
you can trace it back into history about as far as you want to.

1776? How about *“The Rich Lady Over The Sea’'—a humorous satire
about the Boston Tea Party. Before that magic year? **Barbara Allen’* and
“Greensleeves' both survived the ocean voyage from Europe to America
to become two of this country's favorite ballads. *‘Barbara Allen' has
been traced as far back as 1666 and ‘‘Greensleeves’’ was registered in
London by Richard Jones in 1580 under the title, ‘A Newe Northern Dit-
tye Of Ye Ladye Green Sleeves.' Registered the same year was “'Mr.
Froggie Went A courtin’,” licensed under the title, **A Moste Strange Wed-
dinge Of The Frogge And The Mowse.” And the songs might not have
been original then.

It's doubtful one could trace the folk route all the way back to Adam
and Eve, though there is a song called **I'll Give My Love An Apple.”* That
came years later—in the 16th century, to be exact.

England, Ireland and Scotland are the parents of the music we call
country, just as they're the originators of some of the best modern music:
the Beatles.

Ballads entertained the folk of medieval Britain, bolstered by instru-
mental works. More than 2,000 years ago when the Anglo-Saxons drove
the Colts into the green fields that were to become Ireland and Scotland,
bagpipes made the trip, too. The influences can still be heard in some
banjo and fiddle tunes. And Glen Campbell recently played bagpipes on
his pop-country hit of ‘*‘Bonaparte’s Retreat.”

The violin reached an advanced stage of development in the 1500s and
its popularity spread quickly from italy to Great Britain. When the immi-
grants sailed the Atlantic seas for America, it was a handy instrument to
carry along. They did. And it helped provide the instrumental backbone
for thousands of country songs in the future.

For some reason—perhaps the soil or the soul—traditional music be-
came rooted in the mountains of America. Especially the Appalachians.
The good mountain earth fertilized the moods, music and manners of
generations of rugged hilifolk. From the War of Independence to the ar-
rival of the 20th century when coal mines and railroads cut open the
mountains with a trauma of a surgeon's scapel, the mountaineer played
and sang many of the same tunes his European ancestors had enjoyed.

The melting pot of America became a cauidron of crossover song when
the black section workers for the railroad, with their guitars and rhythmic
beats, merged minds and mores with the mountain men. About the same
time, another merger of men and music came in the Western states as
Tennesseans and Virginians settled the plains and adopted the Spanish
guitar as their favorite instrument.

The banjo an mandotin and ukutele and Hawaiian guitar joined the mu-
sical mainstream, with the latter instrument evolving, via the mountain
and black influence, into the slide steel that presently has such a strong
influence on the sound of country songs. And the music that had been
sung for entertainment after a day of hard work and performed for profit
on medicine shows and Southern tent shows, now was becoming a rising
star in the era of New York's Tin Pan Alley.

What Tin Pan Alley writers lacked in soul, they compensated for in so-
phistication. The reverse was true of country writers and performers. And
when recording devices improved technically and prospered, the record-
ing scene demanded all the talent it could get. When it threatened to
drain New York dry, producers took contracts and portable units to the
hillbilly hills and the shacks of blacks to capture some of the most origi-
nal, heartfelt music this country has ever had the pleasure of being
blessed with. Pioneers like Ralph Peer and Art Satherley preserved some
country music that has proved to be immortal. One of Peer’s discoveries,
Jimmie Rodgers, put the International in Peer International.

At about the same time, a series of radio shows were starting in various
areas of the country—and their format featured songs and instrumentals
that would have pleased the British and frish ancestors as much as it
pleased those who strained their ears next to the crystal sets or the new-
fangled tubed wonders that lured stations from hundreds—and some-
times thousands—of miles away.

There was the Renfro Valley Barn Dance, and WWVA's Jamboree (still
aired from Wheeling, W. Va.), and the Louisiana Hayride (that nurtured
the creative ambitions of many youngsters who are now top music lead-
ers in Nashville), and, perhaps the two greatest shows of all in terms of
audience and impact—the WLS, Chicago, National Barn Dance and
WSM's world-famous Grand Ole Opry—both formed and named by
George D. Hay who rightfully has been named to the Country Music Hall
Of Fame. The Barn Dance started in 1924, and the Opry—now a healthy
51 years old—began in 1925. Both foitowed the Hays music philosophy:
‘Keep it close to the ground, boys."

It was a fermentative period . . . because at about the same time a man
known mainly as an opera singer and a veteran of the New York stage—
Vernon Dalhart—recorded a two-sided smash that just might have been
history’s first miflion setler: '*The Wreck Of The Oid 97" backed with “‘The
Prisoner's Song."

Country music wasn't too respectable then, and it wasn't unusual that
Dalhart—born Barion Try Staughter—chose to sing under a hundred dif-
ferent pseudonyms instead of using his real name.

The Carter Family sang under its own name; and so did Jimmie Rod-
gers. Both cut their first recordings for Victor Records in 1927. The Car-
ters influence on country music has been extensive. They brought the
music of the mountains to the cities in a pure, unadulterated and enter-
taining fashion. By collecting, and performing, traditional tunes, they

(Continued on page MR-50)
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early decades of the century.
The Palace (center) was the
“Topmost rung of the lad-
der''; burlesque was a thriv-
ing entertainment, as ‘indi-
cated by the glowing signs;
Erich Von Stroheim’s ‘‘The
Merry Widow'' played nearby
at the Embassy, and Lon
Chaney was starring in ““The
Phantom of the Opera.”
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. everal years ago, the art world mourned the loss of
some paintings destroyed during a fire at New
York's Museum of Modern Art. Yet few people
stop to realize that every time the final curtain
' falls on a theatrical production a work of art is
also lost for all times. Fragments of its existence
may survive in the forms of photographs, souvenir programs,
etc., but the live experience is gone forever.

To some small extent a musical production can, however.
be documented in the phonograph records made of its songs
by members of the show’s original cast. It may come as a sur-
prise that such original cast recordings did not begin with the
Decca album of *Oklahoma!" (1943) as is often thought. In
fact, there have been cast recordings almost as long as the
phonograph record has existed.

it was in 1879 that Gilbert and Sullivan's *“H. M. S. Pina-
fore’ burst upon these shores. The comic opera had been an
enormous hitin England and, due to the laxity in international
copyright faw, was being pirated by dozens of American com-
panies. By the year's end, the composers and their own en-
semble had crossed the Atlantic to show Americans how su-
perb the work was when presented in authentic style.

Only two years earlier, Thomas Edison devised what he fre-
quently called his favorite invention, the cylinder phonograph.
Surprisingly, instead of marketing the machine at once. he
put it aside in order to develop the electric light. It was not un-
tit the late 1880’s that two other inventors, Chichester Bell
and Charles Sumner Tainter, managed to alter Edison’'s de-
sign, thereby breaking Ed:son's patent exclusivity. The com-
pany the two men founded, a lineal ancestor of today's Co-
lumbia Records. began almost at once to include show music
in its catalog, though the songs were never performed by the
original Broadway players.

By the mid-1890s, Emile Berliner, a Philadelphian of Ger-
man birth, had perfected and begun to mar-
ket on a label bearing his cwn name a single-
faced 78 rpm disk seven inches in diameter.

In addition to giving the world the flat record ﬁ‘d
y? .

Lillian Russell, one of the most popular
singing actresses in New York from the
1880s through the first decade of the 20th
century, was famous for her hourglass fig-
ure and lavish costumes. This photograph
of her as “The Grand Duchess,’’ and the
crown she wore in the part, both courtesy
of the Boothbay Theatre Museum, Booth-
bay, Maine, are displayed in the exhibition,
‘‘America on Stage: 200 years of perform-
ing arts,” which opened in January at the
John F. Kennedy Center for the Perform-
ing Arts in Washington, D.C.

as we know it today, Berliner was also the first record pro-
ducer to invite Broadway performers to document their inter-
pretations for posterity.

By the century’s end, Berliner's roster of creator perform-
ances included Jessie Bartiett Davis singing **O Promise Me"
from Reginald De Koven's ‘“Robin Hood'' (1890) and *'Don
Jose of Seville'” with Davis and William H. McDonald from Vic-
tor Herbert’s “The Serenzde' (1897). Berliner even presaged
the concept of the cast atbum by issuing four 78s from Her-
bert’'s operetta *‘The Fortune Teller’ (1898). The famous
basso solo, ‘‘Gypsy Love Song,’’ is sung by its creator Eugene
Cowles, while Alice Nielszn, later an operatic soprano. re-
corded ‘'Always Do As People Say You Should.” Two chorus
numbers were recorded as
well.

Through complex liti- ’.'ﬁi,;g
gation, the Berliner I“%
company evolved in 1

1901 into the Victor
Talking Machine
Co. lts first
major Broad-
(Continued on
MR-60)
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Classical music fans in America have cherished many foreign-born performers with in-

fluences going in various directions over the 200 years. At left, Leonard Bernstein and

back. Below, the lively Eugene Ormandy.

hough major figures in the concert music world had been fascinated

from the very earliest with the potential of recording: the great
Hans von Bulow and the young prodigy Josef Hofmann visited £di- ‘
son's laboratory in the late 1880s, and Johannes Brahms had
done in Vienna in 1889 a cylinder of his Hungarian Dance No. 1, it
was not untit April 11, 1902 that a real breakthough came to pass
with the first recordings of the celebrated young Italian tenor, En-
rico Caruso, done in Milan by Fred Gaisberg.

It took the technology of disk recording and the realization of its mass distribution
vide a basis for concert music as a viable part of the record industry picture.

Fred Gaisberg in his book of reminiscences, published here in 1942 as “The Music
Goes Round,” summed it up in his recollection of that first Caruso recording session:
“We paid Caruso his 100 Pounds ($500) on the spot. | was stunned at the ease with
Caruso would earn close to $5,000,000 in the next 20 years and the industry twice that By DAVE HALL
amount. Nor could | foresee that these records would let down all the barriers of prej-
udice which the great artists held against recording.”

From 1904, when Caruso, now under exclusive contract to the Victor Talking Machine
firm maintained undisputed hegemony over the classical a&r and sales-merchandising
picture in the U.S. It was challenged seriously only in 1938 when Edward Wallerstein
made the move from RCA Victor to the presidency of Columbia, at the time of its pur-
chase from the American Record Co. by CBS.
domestic recordings, for in the spring of 1903 the Bridgeport presses were producing a
Grand Opera Series with major Met Opera singers, including American-born Suzanne
Adams. But the 32 disks never did take off in a manner comparable to Victor's imports
of Caruso, Calve and Plancon.

Red Seal celebrity program under way in earnest. Besides the Caruso sessions in early
1904, Gadski, Scotti and Pittsburgh-born Louise Homer were among the operatic lumi-
naries to be featured on the newly christened Red Seal program.

What has been dubbed the ‘‘Red Seal Epoch' was also the period when—to use a turn
vided (at a price) the razors. Victor, Columbia and Edison all produced record players as
well-as the disks for them; and as part of this process there emerged such technological
innovations as the tapered tone-arm, internal horn and in due course a special breed of
furniture, unique to the industry of the 1910-1930 era. During this same period, Edison
nal recording to minimize the spurious horn resonances endemic to the Victor and Co-
lumbia product. Though Edison, like Columbia, did make sporadic forays into the classi-
cal music area, calling upon such artists as Claudio Muzio, Lucrezia Bori, violinist Albert
Spalding and even the redoubtable Sergei Rachmaninoff, his impact on the market for

Columbia, for its part, did make one more major effort in the years preceding World
War | to compete with Victor in the classical market, enlisting the formidable talents of
Maine-born Lillian Nordica. It also undertook a series of disks featuring stars of the Bos-
ton Opera Company from the 1909-14 era, including Distinn, Zenatello, Mardones,

While singers were the major vehicle for classical music repertoire in the pre-World
War [ years, some purely instrumental concert repertoire did begin to creep into the
catalogs, beginning as early as 1905 with encore pieces played by America's premier
woman violinist, Maud Powell. One of the earliest domestically recorded and released
Concert, Op. 36, by Edward MacDowell, regarded by many at the time as America's
foremost composer of concert music. MacDowell himself had died in January of that
year.

What of other American serious music repertoire recorded during the pre-electric era?
the earliest recordings of Melba and Patti, as well as Calve. Walter Damrosch's “*Danny
Deever” on Columbia was a great favorite of Philadelphia baritone David Bispham, and
the songs of MacDowell, Cadman, Chadwick, Hadley and Burleigh appear on a variety of
Red Seal disks, including those by Hempel, Schumann-Heink and McCormack.
tion his notable track record as a successful operetta composer, recorded prolifically as
a conductor of light orchestral repertoire, plus as a cellist two of his own short concert
pieces. His Victor recording of excerpts from Eileen with the “Eileen Company' stands
as one of the earliest of “original cast'” disks. His 1911 American Indian opera ‘Na-
excerpts sung by John McCormack and Alma Gluck.

Of advanced contemporary concert music by American composers of the period—
Griffes, Ives, etc.—not a note is to be found, unless one is to include George Gershwin's
first recording (1925) of “Rhapsody in Blue" on a Victor blue label pressing. It was per-
style than heard nowadays.

Louis Moreau Gottschalk, whose music was rediscovered in the 1960s after almost 50
years of neglect, also is represented in the pre-electric American recorded repertoire
with Brazilian virtuoso Guiomar Novaes playing Fantasia on the Brazilian National

For the fortunes of American concert music to fare better in terms of disk documenta- — =
tion, a new technological era had to come—as indeed it did in 1925 with the advent of III N A A llllllﬂlllljlﬂllmllmllﬂ A G A VA A M AT O
electrical recording. ; ’
The harbingers of change for the status quo that had existed, with Victor and Colum- e =— 4 dﬁlt/ﬂ, ljla e — — i

Andre Previn discuss a Shostakovich recording. Maria Callas ponders a recording play-
potential, coupled with big-name artists and a major distribution organization, to pro- N . §
which such a vast sum was earned and could not foresee that as a result of this contract,
Co., did his first American recordings in a small Carnegie Hall studio, Eldridge Johnson's
Oddly enough, it was Columbia that got the jJump on Victor in developing a catalog of
Beginning in its small Carnegie Hall studio in the spring of 1903, Victor got its own
of phrase from Mercury’s Irving Green—those who produced the razor blades, also pro-
and his engineers, dedicated to vertical-cut processing, went to great pains in their origi-
high class music was relatively minimal.
Fremstad and Alice Nielsen.
solo piano disks appears to be Frank La Forge's 1908 performance of the “Etude de
The pickings are slim, save for Stephen Foster's “Old Folks at Home," which figures in
Victor Herbert, emigrant from Ireland and an eventual founder of ASCAP, not to men-
toma" was represented by his conducting of the *'‘Dagger Dance," as well as by vocal
formed in the original jazz band orchestration and done in considerably more raunchy
Hymn.
(Continued on page MR-52)
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A Spotlight On America

America’s Own Music

® Continued from page MR-5

Southern empire, had already made his mark in both black
and white Southern music. For instance, he was the first to
record Trixie Smith. But on that day in Bristol, Tenn_, he really
hit the jackpot—for he recognized the value of the talents who
had shown up at his audition session.

Historians are of course familiar with the contribution of
the Carter Family. But some tend to forget an important fact
about the music of Rodgers. His song catalog is blues-
drenched and contains a wealth of blues images constantly
used by both black and white artists. Thusin *‘Jimmie's Texas
Blues,” copyrighted by Peer-Southern, and the lines:

“*Some like Chicago, Some like Memphis, Tennessee
(repeat)
Some like Sweet Dallas, Texas, where the women think
the world of me."”

Rodgers’ blue yodels, *The Brakeman's Blues,”” and many
others of his songs are distinctly in the blues tradition.

In 1933, in need of money and desperately ill of tubercu
losis, Rodgers came to New York to record what were to be his
last sides. They were cut at RCA’s 24th Street studios. Accord
ing to the late Bob Gilmore, a long-time official of the Peer-
Southern organization, Rodgers had to be propped up in a cot
while the sessions were cut. Shortly after, Rodgers died at Ho-
tel Manger, now the Taft, and his body was shipped in a cas-
ket to Meridian, his home town.

One is struck, in recalling these early years of the country
field and the Southern heritage in general, by the fact that so
much was accomplished by commercial music men. Samuel
B. Charters in his book, ““The Country Blues,"” notes that Peer
was a man of exceptional discrimination and taste “‘and he
had the marked ability to bring out warm personal perform-
ances.”

These comimercial music men were also talented in virtually
all facets of the Southern music field. Peer again is an ex-
ample, for he did much pioneering among black bluesmen.

Another such rounded authority was the late and afore-
mentioned Frank Walker. Early in the career of Hank Williams,
Walker recognized his genius—terming him a “hillbilly Shake-
speare.” And this same man, who was so close to Hank Wil-
liams, also discovered the great blues singer, Bessie Smith.
The event occurred early in Walker's career—in his pre-Colum-
bia Records period. The place was Selma, Ala. The young ex-
ecutive was feeling lonesome and he went to a spot in the
black section of town where he could hear some music. He sat
at a table where he could listen to a girl singer and piano
player. As Walker remarked in Billboard’s **World Of Country
Music™ in 1963: ' The songs were blues. . . . The girl was bare-
footed . . . and so gol-darn country!"

Walker said he never forgot that performance, and several

Congressional Record, June 9
(entered by Ernest F. Hollings, Charleston, S.C. Democrat)

“AMERICAN MUSIC”

MR. HOLLINGS: **Mr. President, in our Bi-Centennial Year,
we have endeavored to honor everything that is American.

What could be more American than our music, which
has had such an incredible impact on the entire world.
American music is a most important export and every
American artist is, in effect, an American Ambassador
without portfolio. The music with its messages tells more
about American life than all other efforts to reach the peo-
ples of the world.

I have just learned that the international music indus-
try’s premier publication, Billboard—one of the oldest
trade publications in any field in America—is presenting a
special July 4 issue Music/Records 200, A Spotlight on
America.

I would like to commend the publisher and the Billboard
staff for this fine piece of Americana which so completely
tells the story of one of our Nation's oldest and finest ex-
ports, American music.”

years later when he had joined Columbia, he sent Clarence
Williams South to find her and bring her to New York, where
Walker found lodgings for her. He recorded most of her sides.
Another executive who understands the entire Southern
musical heritage and fortunately is still with us is Sam Phillips,
the founder of Sun Records and discoverer of Elvis Presley,
Charley Rich, Johnny Cash and many others. Phillips’ contri-
bution was monumental, for he brought together the idioms
of country, blues and religious music. Phillips, prior to work-
ing with white Southern artists, recorded Jackie Brenston,
B.B. King, Howlin’ Wolf and many fine bluesmen. His fusion
of that idiom with country music was the most important de-
velopment in American pop music in our time—for the ulti-
mate product affected the music of the Western World.
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