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STEPPED-UP TREND

Acts Prefer Branch
Distrib.; Flee Indies

3,000 Swarm To
Washington NEC

By JIM FISHEL

WASHINGTON A record num-
per of almost 3.000 student delegates
and activities programmers will gath-
er at the Park Sheraton Hotel here
as the National Entertainment Con-
ference holds its 16th annual na-
tional convention beginning
Wednesday (25).

Delivering the keynote address
will be Clive Davis. president of
Arista Records. while David Frost
will speak at the final banquet.

In addition to these two speeches.
the delegates will be treated 1o sev-
eral NEC features during the five-
day conference. These include 33
showcase acts. five comic emcees, 13
different film screenings. 18 roving
artists. {ive lecturer/demonstrations,
and more than 100 educational ses-

(Continued on page 32)

NEW YORK - Independent dis-
tributed labels are seen devoting
more effort to building new artists in
the face of an accelerated trend by
name aets to abandon their indie
homes in favor of labels with branch
operations.

The recent signings by CBS Rec-
ords of the Charlie Daniels Band
(Epic)and B.T. Express (Columbia).
from Kama Sutra-Buddah and
Scepter respectively. highlight
movement which has seen more
than 25 acts transfer their allegiance
from indie distributed labels in the
past year.

Indie distributors are also known
10 be voicing concern over the devel-
opnient as they lose more proven
volume sellers to their toughest mar-
ket competitors—branch sales oper-
ations.

Epic’s signing of the Jackson 5.
from Motown. who will now be
known as the Jackson Family. helped
start the ball rolling, with many
other labels following suit and ac-
tively pursuing indie-distributed acts.

(Continued on page 16)

Copyright Revision Bill
Passed By Senate 97-0;
Mechanical Royalty 2'>¢ |

Producers
Probe New
Disco Sound

By JIM MELANSON

NEW YORK—A move toward
fresh. new disco sounds, away from
the worn-thin dance tracks now
overly familiar to the public and in-
dustry alike, appears imminent from
the results of a survey of several key
record producers. all of whom al-
ready have dance hits under their
belts.

Interestingly. while the changes
scen coming vary from producer o
producer. most concur in rejecting
the notion that a recent trend to re-
vive standard tunes for discos pro-

(Continued on page 14)

More Small Top 40s
Adopt Tighter Playlist

By MILDRED HALL

WASHINGTON-The Scnate
passed its copyright revision bill
S.22 on Thursday (19) by a unani-
mous vote of 97 yeas. It was bargain
day for users of copyrighted mate-
rials. with four areas of compulsory
licensing in the bill, from the me-
chanical recording fee now set at 2%
cents, o cable tv and Public Bread-
casting Service (PBS) and finally the
jukebox flat rate of $8 per box per
year for the use of copyrighted mu-
sic.

Principal amendments voted up
or down during three days of poorly
altended sessions (1) upheld the so-
called Mathias amendment. making
all non-dramatic musice and literary
works available to compulsory li-
censing by PBS: (2) upheld the 10-
year span between statutory rate re-
views by the Copyright Rovalty
Tribunal set up in the bill; (3) kept

{Continued on page 10)

Entertainment On
3 Decks In Phil.

By MAURIE ORODENKER

PHILADELPHIA—-Sw and Rick
Green’s Midnight Sun Concerts is-
experimenting with an unusual rock
concert-disco-live dance format at
its new base here in a Scotush Rite
Temple, originally built in 1927 by
the Masonic Order at a cost of $1.5
million.

The Greens had to move out of
suburban Tower Theater three
months ago when the former movie
house was bought by competing
promoters Electric Factory. But their
new home gives them rooms on
three floors to use for a new rock en-
lertainment conception.

(Continued on page 30)

NILS LOFGREN, who's generated tremendous exc tement among A) rock
critics, for his powerful ‘75 solo debut, Nils Lofgren; B) American and
English audiences. for his fiery live performances; and C) FM radio listen
ers, for his not-for-sale live album. Back !t Up!! is poised for a major
breakthrough. That will undoubtedly come with the release of CRY TOUGH
Passionate, flashy and explosive. it reveals the myriad skills of this gifted
young artist. (A&M Records)

(Advertisement)

By CLAUDE HALL

LOS ANGELES- The tight play-
list—except in a couple of markets
is now putting a dampcr on small
market Top 40 stations exposing
new records. according 1o a Bill-
board survey of Top 40 radio sta-
tions coast-to-coast.

Of small market Top 40 radio sta-
tions surveyed. 53.6% of the pro-
gram directors state that they believe
the tight playlist (less than 30 rec-
ords) helps build a listening au-
dience. “Nothing we don’t play
hurts us.” remarks Jack Ravmond.
program director of WEIM in Fitch-
burg. Mass.

The ught playlist had long been a
big factor in medium markets as
recentlv as three years ago. but its

(Continued on page 17)

McKuen Mines Gold
From Others’ Deletes

By NAT FREEDLAND

LOS ANGELES--Stanyan Rec-
ords is mining the gold of other la-
bels” old inactive catalogs and is-
suing them through its own specialty
distribution.

In 3% years. Rod McKuen's label
has grown far beyond a mail-order
outlet for selling the singer-writer-
poct's dedicated fans offbeat and
cutout McKuen albums. It now of-
fers one of the most complete spe-
cialty catalogs available in such
ficlds as movie soundtracks and in-
ternational supper club chanteuses.

During this expansion process.

(Continued on page 16)

As a recording artist, ISAAC HAYES has accumulated nearly two dozen gold
and platinum records. As a performer, he appears to SRO crowds all over
the world. And as a writer, he's responsible for classics like Sam & Dave's
“Soul Man" and “Hold On I'm Coming” and his own "Theme From Shaft”
His sound has influenced an entire school of “'progressive soul” and each
year brings new confirmation of his amazing talents. The latest s * Groove-
A-Thon™ (ABCD-925). (Advertisement)

(Advertisement i
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THE ALBUM YOU'VE BEEN WAITING FOR

with Airto, David Amaro, Ron Carter, George Duke, Egberto Gismonti,

Alphonso Johnson, Ndugu, Laudir de Oliveira, Roberto Silva
and special guest artist Hermeto Pascoal.
Produced by Orrin Keepnews.

You. Can. Fly

Distributed by Fantasy Records
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MAR 26 Coliseum Charlotte, N.C.

MAR 27 Civic Center Roanoke, Va.

MAR 30 Nassau Caoliseurn Uniondzle, L.1.
MAR 31 War Memorial Aud. Buffalo, N.Y.
APR1 War Memorial Rochester, N.Y.
‘APR 3  Boston Gardens Boston, Mass.
APR 7 Forum Montreal, Can.

Produced by

E

g

APR 9

APR 10
APR 11
APR 20
APR 22

APR 23

W ﬂl 7E-104
=

A splendid new album featuring their new single

Ty, X%
ID E-45302

and heralding an unprecedented nationwide tour. ..
all to be with you.

Capitol Center Largo, Md. APR 24 Riverfront Coliseurn Circinnati, Ohio
Civic Arena Pittsburgh, Penn. APR 27 Dane County Coliseum Madison, Wis.
Spectrum Philadelphia, Penn. APR 29 Milwaukee Arena Milwaikee, Wis.

Omaha Civic Center Omaha, Nebr. APR 30 St. Paul Civic Center Arzna St. Paul, Minn.
Convocation Center U. of Notre Dame MAY | Kemper Arena Kansas City, Kans.

South Bend, Ind. MAY 5 Ommi Coliseum Atlanta. Ga.

Market Square Arena Indianapolis, Ind. MAY 7° Hampton Roads Coliseum Hamptoa Rds., Va.

With pride from Elektra Records & Tapes.

MAY 8 Carolina Coliseum U. of S.C.,
Columbia, S.C.

MAY 9 Municipal Aud. Nashville, Tenn.

MAY 12 Freedom Hall Louisville, Ky.

MAY 14 Municipal Aud. Mobile, Ala.

MAY 15 Mid South Coliseurn Memphis, Tenn.

MAY 16 Coliseum Greensboro, N.C.

Dick Broder
Personal Management Inc.
9151 Sunset Blvd., Los Angeles, Ca. 90069
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General News

COLUMBUS, Ohio— An antipi-
racy bill with mild provisions for
punitive action was signed into law
by the governor Feb. 9 and will be-
come effective March 10.

The act, House Bill 159, that
cleared the state legislature late in
January (Billboard 1/31), states that
no person shall transcribe purposely
without the consent of the owner any
sounds recorded on a phonograph
record, disk, wire, tape, film or other
article on which sounds are re-
corded, with intent to sell or use for
profit through public performance
any product derived from the tran-
scription.

Also made illegal was any effort to
advertise for sale, or sell, any prod-
uct knowing it to have been pro-
duced in violation of this new sec-
tion of the law.

The law as written does not apply
to any transcriptions made by a ra-
dio or television broadcaster or to
any person who transcribes sounds
for personal use.

The bill as originally drafted
made violations of these laws a fel-
ony. However, in committee, the bill
was amended to make violation of
thepiracyspecificationa misdemean-
or on two levels.

A first degree misdemeanor for
duplication carries a maximum fine
of $1,000 or 180 days in jail or both.

PENALTIES MILD me=
Ohio’s Antipiracy
Bill Becomes Law

By BOB HUSTED

A second degree misdemeanor for
manufacturing or advertising the il-
legally duplicated product carries a
$750 fine or 90 days in jail or both.

This was a change lobbied by the
Ohio Prosecuting Attorney Assn.
During the current session of the leg-
islature this group has been resisting
the addition of more felony cate-
gories to the Ohio Revised Code that
would have to be prosecuted by its
membership in the state’s 88 coun-
ties.

The law does provide, however,
that a prosecuting attorney may file
for an action to restrain any person
found in violation of the copyright
laws and that a common pleas court
may receive evidence of such viola-
tion and forthwith grant a tempo-
rary restraining order pending a
hearing on the merits of the case.

The most recent case of piracy in
Ohio was revealed in October when
the FBl seized about 3,500 bootleg 8-
track stereo cartridge tapes in a pair
of raids on Cleveland’s West Side.

The FBI stated at the time that
10,000 to 20,000 tapes had been
manufactured in a local apartment
and distributed through a wholesale
outlet to service stations and dealers
who operate out of their cars at flea
markets and other places. No arrests
were made.

Rare Savoy 78s In U.K.

By PETER JONES

LONDON-—Roughly 100,000 78
r.p.m. records in mint condition
have been unearthed by British
bandleader Chris Barber in the old
Specialty/Savoy factory in Newark,
N.J. and are being distributed in the
UK.

The records cover a wide field of
&b, rock’n’roll, gospel and bebop
jazz.

So far some 30,000 of the 78s are
in the country. The main rock/r&b
batch is with Ted Carroll’s Rock On
Oldies London chain and the jazz
and gospel product is with Collett’s,
another specialty London store.

Though cataloging the contents of
Barber’s purchase is taking a great
deal of time, the records certainly
span the jazz era of the mid-1940s to
the early 1950s, with product from
artists like Erroll Garner, Charlie
Parker, Dizzy Gillespie, Hot Lips
Page and Kai Winding.

Vic Gibbons, business associate of
Barber, says: “In a sense the original
discovery of these 78s is an indict-
ment of the U.S. marketing system,
which is normally reckoned to be so
good. But the fact is that Chris Bar-
ber went into a big store in Chicago

(Continued on page 56)

Atlanta Booking Agency
Latest To Use Computer

By NAT FREEDLAND

LOS ANGELES—The newest
drive to speed information process-
ing for live music booking by use of
computers is getting underway at
suburban Atlanta’s nine-month-old
Generator Agency.

Joe Powers, president of Gener-
ator, has had the requirements of 25
niteries for which he books at least
30-40% of the live talent pro-
grammed onto his rented IBM 5100
portable computer and is currently
in the process of programming in the
routes and descriptions of some 500
artists being booked by 10 Southern
regional agencies.

“Once the network is set up, there
will be 30 staff agents in the 10 par-
ticipating agencies working cooper-
atively to get dates for each other’s
rosters and share in the commis-
sions,” says Powers.

Unlike Chicago-based NEEBA,
recently reported on in Billboard,

— =k

Generator is a talent agency and not
a proposed nationwide talent infor-
mation computer service.

“We expect to pay for the cost of
operating the computer and for the
expensive programming created for
this service by an over-all increase in

(Continued on page 28)

See —Heavy Iﬁt

NEW YORK-—International traf-
fic in tape cutouts and overruns con-
tinues at a heavy pace, but in the 8-
track configuration shipments al-
most invariably head east while cas-
settes wend their way west.

With cartridges suffering increas-
ing consumer resistance in the UK.

Trial Of Brunswick Execs
Nears End; One Acquitted

NEW YORK—The payola trial of
six Brunswick Record Corp. execu-
tives in Newark rushed towards a
close Friday (20) after the defense,
earlier in the week, made the sur-
prise decision to rest its case without
calling any witnesses.

Despite failing to secure directed
verdicts of acquittal from Federal
Judge Frederick Lacey for the six re-
maining defendants, the defense at-
torneys apparently felt the prose-
cution had failed to present a strong
enough case to warrant conviction
and planned to attack the govern-
ment’s presentation in its summa-
tions to the jury.

A seventh defendant, Carmen
DeNoia, a 49-year-old self-em-
ployed record salesman, did win a
directed verdict of acquittal when
Lacey held the government had
failed to present sufficient evidence
to link DeNoia to the alleged conspi-
spiracy in which it was charged that
the Brunswick officials sold more
than $350,000 worth of records for
cash and merchandise.

Lacey also dismissed 15 fraud

Musicians,
Vegas Spots
Negotiating

By HANFORD SEARL

LAS VEGAS—Some 1,400 mem-
bers of musicians Local 369 contin-
ued working Monday (16) when
their contract expired and no settle-
ment was reached with 26 major
Strip and downtown hotels. At dis-
pute is higher pay, increases in pen-
sions and improved benefits.

Renny Ashleman, attorney for the
local, says union negotiators and the
Nevada Resort Assn. which repre-
sents the major hotels will continue
to meet weekly or possibly more of-
ten to work out the differences.

Ashleman emphasizes the nego-
tiations, which began last Novem-
ber, would continue until a settle-
ment was reached. Union officials at
this time continue to decline com-
ment as the negotiations proceed.

The basic pay scale is $347 per
week and involves 12 shows a week
for each person.

The Casino Center union mem-
bers which play in downtown hotels
will have their contract expire April
30. At the same time, the Inter-
national Alliance of Theatrical
Stage Employes Local 720 will also
be demanding higher wages.

Union officials refuse to make any
comment at this time, but a threat of
hotel main showrooms closing hangs
over major Strip hotels if both
unions walk out.

and on the Continent, remaining
quantities of overstock are being
brought in in large quantities by im-
porters.

At the same time} say dealers in
cutout merchandise, the demand for
salable cassettes is growing abroad
and for those with ready money

By RUDY GARCIA

charges against the remaining de-
fendants leavinng one conspiracy
count and 24 other mail and wire
fraud counts to be dealt with by the
TR

On Friday, after having spent two
days in conference with Judge Lacey
and the defense attorneys determin-
ing the general outline of the judge’s

Motown In
CTI Album
Duplication

By IS HOROWITZ

NEW YORK-Three albums
recently produced and marketed by
CTI Records have been reproduced
and placed on sale by Motown in an
open example of what some observ-
ers have already characterized as a
unique instance of “legal piracy.”

The duplication of the albums, in-
cluding cover art, from commercial
records acquired by Motown, was
admitted by the West Coast label
and supported by arguments in
court last week that the product was
legitimately theirs to manufacture
and distribute under terms of its
contract with CTIL.

At issue in US. District Court
here is a petition by Motown to en-
join CTI from producing and selling
product independently and not un-
der Motown auspices.

{Continued on page 8)

AUTOMATION
FOR KRLA;
MOR COMING?

By CLAUDE HALL

LOS ANGELES—KRLA, a
50,000-watt station whose own-
ership has been in limbo for many
years, will switch to an automated
format—likely an MOR program-
ming service. At presstime, station
manager Hal Mathews had not
made a final decision, but was talk-
ing with Drake-Chenauit and one
other firm.

Bill Drake confided a couple of
weeks ago that he was involved with
a new MOR programming service,
thus KRLA might become the flag-
ship station for the service. Drake-
Chenault also offers other program-
ming services ranging from oldies to
country music, but Mathews says the
MOR service is the one that inter-
ested him most.

Major reason given for the change
to automation was “financial.” An-
other source had reported that the

(Continued on page 17)

VOLUME UP IN BOTH DIRECTIONS =

| Traffic In Tape Cutouts

there is plenty of U.S. distress prod-
uct available.

On the other hand, it is reported
that exports to Canada of cutouts,
both disk and tape, have dropped
considerably due to customs restric-
tions imposed by the Canadian gov-

& Overruns

charge to the jury, prosecutor
Thomas Greelish summed up the
government’s case, asserting the six
Brusnwick executives conspired in
“a partnership of greed and ava-
rice.”

Greelish recalled the testimony of
the 24 government witnesses who
took the stand during the five previ-
ous weeks of the trial. He spelled out
in detail the exact charges still pend-
ing: defrauding the U.S. by imped-
ing the IRS in the “assessment, col-
lection and computation of taxes,”
and defrauding artists, writers and
publishers under contract to
Brunswick who allegedly did not re-
ceive their full share of royalties be-
cause of the cash sales.

In all, Greelish declared, the de-
fendants sold nearly 500,000 singles
and LPs without entering the sales in
the company’s books and then they
either kept the money themselves or
used it to pay radio station disk jock-
eys and program directors.

The charge involving the program
directors and disk jockeys specifi-
cally states the radio stations were
“deprived of the loyal and faithful
services of their employes,” a refer-
ence to payola.

(Continued on page 10)

WEA Boosts
Sales Staff

By JEAN WILLIAMS

LOS ANGELES—WEA is in the
process of hirnng between eight and
10 additional black salesmen, ac-
cording to Henry Allen, Atlantic’s
senior vice president of promotion.
Atlantic of course, as part of Warner
Communications, uses the company
owned WEA for distribution.

WEA already has several minority
salesmen in the field.

“We know that we need black
salesmen who can go into under-
priviledged areas to help small black
record businesses,” says Allen.
“Only a black salesman can do this
because he understands the prob-
lems of these areas. At the same
time, Atlantic realizes profits.”

“I am spending a great deal of
time involved in seeing that black
businesses get a fair chance to sell
our product.

“We make the businessmen feel
free to talk to our company execu-
tives. This may not be a good busi-
ness practice, but-it works.”

Allen says Atlantic goes out of its
way to extend credit to new black ac-
counts coming into the record busi-
ness.

“If we had to deal with some of
the accounts from their financial sit-
uation, we would not be able to serv-
ice them. We are willing to take a
chance with black businesses.”

ernment at the insistence of manu-
facturers in that country.

One major cutout importer says
that he has brought in more than
100,000 8-tracks from Europe in the
past six months, many of them car-

(Continued on page 16)
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General News

oy

LOS ANGELES—MCA has
completed a restructuring of its
promotion staff in order to “beef
up certain markets in relation to
the amount and kinds of product
being released,” explains Vince
Cosgrave, vice president, promo-
tion.

In addition, the label has created
two national positions aimed at
handling product areas that have
moved more to the forefront in re-
cent months.

“In making plans for the coming
year, we took a look ahead and saw
a definite need to beef up person-
nel in some markets,” says Cos-
grave. “So we upped our staff to
two persons each in Chicago and
Atlanta, to go with Chicago.

“We also created the national
adult contemporary promotion di-
rector post and gave that to Chuck
Meyer. The easy listening or MOR
area is a perfect area to begin
crossing records over. If you want
to cross a record from country, easy
listening or adult stations are good
beginning points. And if you take a
close look, there are a great many
parallels between Top 40 radio to-
day and adult contemporary sta-
tions.

“There seems to be somewhat of
a softening trend among a lot of
Top 40 stations today as it is, and
with stations like WCFL in Chi-
cago going easy listening, you can-
not ignore that market. And don’t
forget that a great many rock or

pop records cross into MOR,
% which means more sales and expo-
sure.”

Shelly Hoppers is now the na-
tional secondary promotion direc-
tor, another newly created post,
and Cosgrave points out that the
field “encompasses a great many
of the smaller markets, markets
that are becoming increasingly im-
portant. Sales makes sure these

A A P A R N

HOPE FOR MORE CROSSOVERS

MCA’s Promo Chang;?
To Beef Up Key Markets |

By BOB KIRSCH

markets have records if we can get
a record played, and there are im-
portant records that can break
from these areas.

“Leon Russell’s ‘Lady Blue,’ for
example, was helped a great deal
by the smaller market stations. The

small markets of the South played
an integral part, and we had, inci-
dentally, a great assist from the
adult contemporary stations. So
this is an example of the kind of
thing we are looking for with the
new positions and the central-
ization of our promotion in the
Universal building here.

“With that particular record you
had secondaries and adult contem-
porary combining and, over an
eight-month process, we found the
record near the top of the pop
charts. The Conway Twitty coun-
try hit, ‘Don’t Cry, Joni,’ also re- ¢
ceived its first pop boost in secon-
dary markets and the single turned
into a respectable pop hit.

“What it comes down to is the
fact that secondary markets simply
need much more attention than
ever before, and we feel the area is
important enough to give someone
full responsibility in that area and
have that individual tie in with all
our other people.”

Cosgrave feels the two new posi-
tions, plus the move of national
country promotion manager John
Brown to the Universal headquar-
ters, will help key in on his central-
ization theme.

MCA wrapped up a general
meeting in Atlanta last week with
its 31 national and field promotion
people. Stresses were the need of
all promotional areas to work to-
gether (such as the heavy national
push on Nat Stuckey’s first MCA
release ending up high on the
country charts in its first week) and
discussions of general direction for
the coming year.
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CBS Mulis $1

NEW YORK—The possibility of
raising retail prices on some of its
country line and other product to
$6.98 from $5.98 is among options
being considered by CB6 Records,
president Irwin Segelstein confirms.

Commenting on a recent talk by
CBS Inc. president Arthur Taylor at
a New York Security Analysts meet-
ing in which he referred to 1976 ex-
pectations of “a moderate growth in
unit volume as well as some increase
in prices,” Segelstein explains it as
“transitioning” to $6.98.

“When the industry went to $6.98
virtually across the board,” he points
out, “CBS Records didn’t go all the
way, with the country line and some

DESPITE BANKRUPTCY

s

Price Hike

other product the principal excep-
tions, at $5.98.

“As a result, we have some lati-
tude in pricing, some upward room
to move in transitioning to the full
$6.98 level that would give us a
richer pricing mix. Chances are the
first moves would be in the area of
some country superstars, but no de-
cision has been made at this point.”

Segelstein emphasizes that Tay-
lor’'s comment on prices had abso-
lutely no relation to the controversy
in the industry over wholesale price
spreads between one-stops. distribu-
tors and retailers, and that CBS Rec-
ords has no plans for any changes
here.

UK. Pye Continues Marketing Stax

By ADAM WHITE

LONDON-Pye Records here will
continue to release product from
Stax in the U.S,, despite the Ameri-
can company’s recent slide into
bankruptcy.

Don Dive, U.K. manager for Stax
at Pye, says that singles and albums
from the label. some never released
commercially even in the U.S., will
be available here throughout 1976.
This month albums from the Rance
Allen Group and the Bar-Kays are

being released, while William Bell’s
single “Happy” is also being re-
issued this week.

Dive received a batch of Stax
tapes late last year and this. with
various re-packages, will form the
basis of the U.K. output. With the
company temporarily out of action
in the US., many Stax artists are
looking to Pye here for record sales
and royalties. Pye also represents the

(Continued on page 56)

ASCAP
Binders
Renewed

NEW YORK-Publishers ac-
counting for 97% of performance
revenue in the copyright-owner cat-
egory have renewed contracts with
ASCAP for another 10 years.

In the writer category some 95%
have signed renewals with the
society, but the total keeps climbing
as estate heirs continue to turn in
their contracts. Paul Marks, ASCAP
director of operations, expects the
writer total to rise to 98 or 99% when
the final tally is in.

Marks says the renewal rate is sig-
nificantly higher than it was in 1975.
Under the consent decree ASCAP is
required to provide members with
renewal options every 10 years. In
order for the agreements to take ef-
fect, at least 80%, calculated accord-
ing to distribution monies, in both
writer and publisher categories must
renew.

Although society members con-
tract for a 10-year period, they may
resign on three-month’s notice. If no
such notice is received by the end of
September, renewal is automatic for
the following year.

N.Y. Presenters For

Grammys Named

NEW YORK—-Benny Goodman,
Robert Merrill and Chick Corea are
the first to be named among a group
of music celebrities being assembled
by the New York chapter of the
Recording Academy to serve as
Grammy presenters at local awards
festivities here Feb. 28.

The event, to be held at the New
York Plaza Club, starts with cock-
tails at 7 p.m. and following dinner
will climax with a viewing of the na-
tionally televised Grammy show
over tv sets positioned throughout
the club. Anne Phillips and Tom
Morgan are program co-chairmen.
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Cream Label Revived
By Bennett, Midget

LOS ANGELES—Cream Rec-
ords, formed by Al Bennett in late
1970 after he left Liberty/UA in
June of that year, has been reac-
tivated and incorporated into a new
musical operation.

Involved in the new company are
the three partners of Midget Produc-
tions, l4-month-old firm, Hal
Wynn, Bob Todd and Don Graham.
Bennett’s son Wayne, who was in-
volved with his dad in Cream as a&r
head, is also a member of the execu-
tive team.

Cream’s first single release, ac-
cording to Don Graham, vice presi-
dent of promotion, is Brenton’s
Wood’s “Bless Your Little Heart.”
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Midget Productions has been in-
corporated into Cream Records,
Inc, a California corporation and
will produce music for Cream as
well as for other labels on a project-
by-project basis.

Wood is an act which has been
working with Midget. When first
formed, the concept behind Midget
was to expose singles in secondary,
markets and then take them to
Warner Bros. which had first refusal
on all product.

Midget and WB have not renewed
their distribution-financing deal fol-
lowing a one-year relationship.

Merged into Cream are all copy-

(Continued on page 72)

KLENFNER

Jay Morgenstern has been appointed head of ABC’s music publishing di-
vision, replacing Jerry Teifer. Morgenstern, a veteran of publishing, headed
such companies as Metromedia and Valando Music. He will operate from the

Los Angeles office. %

*

Tom Hidley, president and founder of Westlake Audio here, a firm that
has built 102 studios around the world over the past several years, has left the
company. Hidley has already launched Eastiake Audio, headquartered in
Switzerland. Firm will also build studios, with 19 set to go.

*

*

Earning vice president stripes at Arista are Bob Feiden, East Coast a&r;

Michael Klenfner, national album promotion and special projects, and Hank
Talbert, national r&b product. . . . Other promotions at the label include Jon
Peisinger to director, national sales, from assistant to vice president, market-
ing; Stephen Dessau to administrative assistant to vice president, marketing,
from marketing coordinator and Stephanie Franklin to tour coordinator from
administrative assistant to director, artist development.

o’

TALBERT

LIONETTI

Promotions to vice president of their divisions at the Buddah Group go to
Alan Lott, national director of r&b operations; Jean Montgomery Pierre, na-
tional singles sales manager, and Bernie Sparago, national album sales man-
ager.

X x X

Richard Lionetti joins Phonodisc as vice president, sales, from Pickwick In-
ternational where he was vice president, marketing, the past six years. . . . Rich-
ard Watkins named general manager, Atlanta branch, of ABC Record & Tape
Sales, from national director of branch operations, Seattle.

*x  x %

That Arista announcement last week should have read: Michael Resnick
Joins as director of finance from former post as comptroller for Discount Rec-
ords, CBS retail chain, and Roger Birnbaum comes aboard as director, West
Coast a&r, from director at A&M. ... And John Anthony has joined A&M
Records as East Coast director of a&r. Anthony was formerly in a&r at Cha-
risma in London.

*x k%

Arline Brier promoted to album product coordinator for Atlantic/Atco
from tape pre-production coordinator, a post filled by Laura Franco of the
production department. . . . Larry Friedman named East Coast publicity coor-
dinator for UA, replacing Walter Pass who shifts to Chicago to handle promo-
tion there. . . . Carol Bork moves to general publicist, CBS Records, from CBS
International. (Continued on page 16)

Wein N.Y. Club To Open

NEW YORK-—George Wein’s
New York version of his once-suc-

established, can meet, hold jam ses-
sions and try out new ideas.

WWW.americanradiohistorv.com

cessful Boston Storyville jazz club
will open as scheduled Thursday
(26) despite earlier snags that threat-
ened a premature demise.

The club, which will be housed in
the basement of Frank's Place on
Manhattan’s East Side, will function
as a place where musicians, new and

If Wein’s innovative approach
works, there will be a different band
each night with musicians drawn
from a roster of more than 100 art-
ists.

The room seats 200, and admis-
sion will be $2.50. No minimum will
be charged.
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Two back-to-back numberone singlesina row:
Sailor’s *'Glass of Champagne’’ and Abba’s
“Mamma Mia’’ —both launched by CBS Inter-
national in the United Kingdom.

Epic has nowreleesed * Glass of Champagne”
in Americaand it's off to agreat start. (‘" Mamma
Mia’’ ison Atlantic Records in America)

Coming soon are thz Sailor album, featuring
their number-one hit, ex-Argent Russ Ballard’s
solo album and the Amerizan debut of Gasolin’.

All international success stories, on Epic
in America -

A froh '- L d
9 ? et - -
? ™ '
_ , ] s & g -
. a | o . i
] 3 F;b AL T .
- P T
p _ |
E = IJ‘_



www.americanradiohistory.com

6

FEBRUARY 28, 1976, BILLBOARD

Billboard

Founded 1894
The International Music-Record-Tape Newsweekly

Billboard Publications, Inc., 9000 Sunset Blvd., Los Angeles, Calif. 90069

(213) 273-7040 Cable: Billboy LA; NY Telex—620523; LA Telex—698669

EDITOR IN CHIEF: Lee Zhito (L.A ) EDITOR EMERITUS: Paul Ackerman (N.Y.)
MANAGING EDITOR: Eliot Tiegel (L.A.)

NEWS BUREAUS & REGIONAL OFFICES

CHICAGO, lil. 60606, 150 N. Wacker Dr., Area Code 312, CE 6-9818. Editorial, Anne
Duston; Sales, Bill Kanzer. CINCINNATI, Ohio 45214, 2160 Patterson St. Area Code 513-
381-6450. LONDON: 7 Carnaby St.. London W. 1. Telex-262100. Phone 437-8090. Cable:
Billboard London. European Editorial Director, Mike Hennessey: U.K. News Editor, Peter
Jones. Regional Publishing Director, Andre de Vekey. MILAN, Italy, Piazzale Loreto 9, Tel:
28.29.158. Bureau Chief, Germano Ruscitto. NASHVILLE, Tenn. 37203, 1717 West End
Ave. Area Code 615, 329-3925. Bureau Chief, Gerry Wood: Sales, John McCartney. NEW
YORK, N.Y. 10036, 1 Astor Plaza, Area Code 212, 764-7300. Bureau Chief, Is Horowitz.
JAPAN: 1694 Hiyoshi-cho, Kohoku-ku, Yokohama 223. Tel: 044-61-6605. Bureau Chief,
Hideo Eguchi. WASHINGTON, D.C. 20005, 733 15th St. N.W., Woodward Bldg., Rm 915.
Area Code 202, 393-2580. Bureau Chief, Mildred Hall

EXECUTIVE EDITORIAL BOARD

Lee Zhito, Eliot-Tiegel, Claude Hall, John Sippel, Mildred Hall, |s Horowitz, Paul Ackerman

EDITORS

CAMPUS: Jim Fishel (N.Y.); CLASSICAL: Is Horowitz {(N.Y.); COPY: Dave Dexter {L.A);
COUNTRY: Gerry Wood (Nash.): ASSOCIATE COUNTRY: Colleen Clark {Nash.); INTER-
NATIONAL & LATIN: Rudy Garcia (N.Y.); MARKETING: John Sippel (L.A); RADIO—TELE-
VISION PROGRAMMING: Claude Hall {L.A.); RECORD REVIEWS: Bob Kirsch (L.A.);
RECORDING STUDIOS: Bob Kirsch {L.A.); SPECIAL ISSUES: Ear| Paige {L.A.); TALENT:
Nat Freedland (L.A.): TAPE/AUDIO/VIDEO: Stephen Traiman {(N.Y.); ASSOCIATE TAPE/
AUDIO /VIDEO: Radcliffe Joe (N.Y.}

FOREIGN CORRESPONDENTS

ARGENTINA: Ruben Machado, Lavalle 1783, Buenos Aires; AUSTRALIA: John Bromell, 97
Wyadra Avenue, Manly, N.S.W. 2100. AUSTRIA: Manfred Schreiber, 1180 Wien XVIII,
Kreuzgasse 27. Tel: 43-30-374; BELGIUM: Juul Anthonissen, 27A Oude Godstraat, 3100
Heist op den Berg. Tel: 015 241953; BRAZIL: Henry T. Johnson, Av. Rio Branco 25, Rio de
Janeiro. Tel: 233-4977; CANADA: Marty Melhuish, 89 Rainsford Rd., Toronto, Ontario. Tel:
416-690-0512; CZECHOSLOVAKIA: Dr. Lubomir Doruzka. 14 Zeleny Pruh, 147 00 Praha 4
Branik. Tel: 26-16-08; DENMARK: Knud Orsted, 32 Solhojvaenget, DK 2750 Ballerup, Co-
penhagen, Ballerup, Denmark. Tel: (02) 97-71-10; DOMINICAN REPUBLIC: Fran Jorge, PO
Box 772, Santo Domingo; FINLAND: Kari Helopaitio, 01860 Perttula, Finland. Tel: 27-1B-
36; FRANCE: Henry Kahn, 16 Rue Clauzel, 75-Paris 9 France. Tel: B78-4290: GREECE:
Lefty Kongalides, Hellinikos Vorras, Thessaloniki. Tel: 416621: HOLLAND: Frans van der
Beek. Willibrorduslaan 67, Hilversum. Tel: 02150-41022; HUNGARY: Paul Gyongy. Dere-
kutca 6, 1016 Budapest, Hungary. Tel: 859-710; IRELAND: Ken Stewart, 56 Rathgar Road.
Dublin 6, Eire. Tel: 97-14-72: ISRAEL: Uri Alony, POB 28028, Tel Aviv, Israel. Tel:
23.92.97; ITALY: Sylvia Manasse, Via Privata Maria Teresa 7, Milano 20123, Tel: 864-292
Telex: 33222 Milan; Roman Kozak, Via Baccina 67, Apt. 7, Rome. Tel:679-5953; MEXICO:
Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tel: 905 531-3907; NEW ZEALAND:
J. P. Monaghan, c/o Box 79, Wellington; POLAND: Roman Waschko, Magiera 9m 37, 01-
873 Warszawa, Poland. Tel: 34-36-04; PORTUGAL: Fernando Tenente, R Sta Helena 122
R/c, Porto, Portugal; PUERTO RICO: Lorraine Blasor, PO Box 12333, Santurce, 00914 Tel:
723-4651; RUMANIA: Octavian Ursulescu, Str. Radu de la La Afumati nr, 57-B Sector 2,
Bucharest O.P. 9. Tel: 13-46-10, 16-20-80; SPAIN: Maria Dolores Aracil, Plaza Mariano de
Cavia 1, Madrid 13; SWEDEN: Leif Schulman, Brantingsgatan 49, 4 tr. 115 35 Stockholm
Tel: (08)629-873: REPUBLIC OF S. AFRICA: Rian Malan, 2nd floor, State House, Corner
Quartz & Bree Streets, Johannesburg. Tel: 239271, URUGUAY: Carlos A. Martins. Martin
Garcia 2108, Montevideo; U.S.S.R.: Vadim D. Yurchenkov, 14 Rubinstein St., Ap. 15 Lenin-
grad, 191025. Tel: 15-33-41; WEST GERMANY: Woltgang Spahr, 236 Bad Segeberg, An
der Trave 67 b, Postfach 1150. Tel: (04551) 81428; YUGOSLAVIA: Borjan Kostic. Bal-
kanska St. 30, 11000 Belgrade, Yugoslavia. Tel: 645-692.

MARKETING SERVICES

DIRECTOR, MARKETING SERVICES: Bill Wardlow {L.A.)
CHART MANAGER: Bob White (L.A.}

SALES

DIRECTOR OF SALES: Tom Noonan {L.A.) ASSISTANT SALES DIR.: Steve Lappin (L.A.)
NATIONAL TALENT COORDINATOR: Bill Moran {L.A.); EASTERN SALES MANAGER:
Ron Willman (N.Y.); CLASSIFIED ADVERTISING MANAGER: Murray Dorf (N.Y).

INTERNATIONAL SALES

GREAT BRITAIN: Barry Hatcher, 7 Carnaby Street, London W1V 1PG. Tel: (01) 437 8090;
AUSTRALIA: Mr. Ken Appleton, Adrep Pty Ltd., 41 McLaren St.. North Sydney, NSW. Tel:
929-5088; AUSTRIA, BENELUX, CZECHOSLOVAKIA, HUNGARY, POLAND, SCANDI-
NAVIA: Johan Hoogenhout, Smirnoffstratt 40, s-Hertogenbosch, Holland. Tel: 147688;
FRANCE: Olivier Zameczkowski, 30 Avenue Bugeaud, 75-116, Paris; Tel: 553.1068: ITALY:
Germano Ruscitto, Piazzale Loreto 9, Milan. Tel: 28-29-158; JAPAN: Hugh Nishikawa, ¢/o
Music Labo, Atiantic Bidg., 20-6 Azabu likuracho, Minato-ku, Tokyo. Tel: 5685-5149. MEX-
ICO: Marv Fisher, Apartado Postal 11-766, Mexico 11, D.F. Tel: 905 531-3907: REPUBLIC
OF SOUTH AFRICA: Norman Greenberg. 2nd floor, State House, Corner Quartz & Bree
Streets, Johannesburg. Tel: 239271; SPAIN: Rafael Revert, Plaza Mariana de Cavis 1 & 3,
Escalera Derecha 12B. Madrid 7, Spain. VENEZUELA: Christian Roux, Radio Exitos 1090,
Calle El Retiro. Qta. Vilma, El Rosal, Caracas, Venezuela.

PUBLISHING

PUBLISHER: Lee Zhito ASSOCIATE PUBLISHERS: Tom Noonan, Bill Wardiow
BUSINESS MANAGER: Steve Lappin PUBLISHING CONSULTANT: Hal Cook
Conference Director: Peter Heine
SPECIAL PROJECTS: Denis Hyland (N.Y.); PRODUCTION MANAGER: John F. Halloran
{L.A.), PRODUCTION COORDINATORS: Ward Mechlin, Val Karches {Cincy): CIRCULA-

TION MANAGER: Jack Shurman (N.Y.}: PROMOTION MANAGER: Diane Kirkland {L.A)

BILLBOARD PUBLICATIONS, INC.

PRESIDENT: W. D. Littieford; SENIOR VICE PRESIDENTS: Administration, David Luppert;
VICE PRESIDENT, DIRECTOR OF SALES: Maynard L. Reuter: DIVISIONAL VICE PRESI-
DENTS: Jules Perel, American Artist, Watson-Guptill, Whitney Group; Mort Nasatir, Inter-
national Operations. SECRETARY: Ernest Lorch; ASSISTANT SECRETARY: John Ross:
TREASURER: Lawrence Gatto; PRESIDENT, MUSIC LABO (JOINT VENTURE): Ben
Okano.

The microfilm edition of Billboard is available from KTO Microform, Route 100, Millwood,
N.Y. 10546. For details. contact the company, at the above address.

Subscription rates payable in advance. One year, $60.00, two years, $ 100.00, in U.S A. (ex-
cept Alaska, Hawaii and Puerto Rico and Canada). Rates in other foreign countries on request
Please allow four to six weeks for delivery of first copy. Suhscribers when requesting change of
address should give old as well as new address. Published weekly. Second-class postage paid
at New York, N.Y., and at additional mailing offices. © Copyright 1976 by Billboard Publica-
tions, Inc. The company also publishes in NEW YORK: American Artist, Gift and Tableware
Reporter, Industrial Design, Interiors, Merchandising Week, Photo Weekly, Watson-Guptill
Publications, Whitney Library of Design; LOS ANGELES: Billboard; NASHVILLE: Amuse-
ment Business; LONDON: The Artist, Music

Week, World Radio-TV Handbook, How to J

Listen to the World; TOKYO: Music Labo. M i’\ABP \@
Postmaster, please send Form 3579 to Bill-

board Publications, Inc., Box 2156, Rad-

nor, Pa. 19089. Area Code 215, 687-8200. Vol. 88 No. 9

General News

OSCAR MUSIC

LOS ANGELES—Final nomi-
nations are in from the Academy Of
Motion Picture Arts & Sciences in its
three music Oscar categories.

Motown Records’ “Theme From
Mahogany” (Do You Know Where
You're Going To) from “Mahog-
any,” a Jobet film production with
music by Michael Masser and lyrics
by Gerry Goffin, has found its way
onto the list of the five songs nomi-
nated in the best original song cate-
gory.

Other nominations in the original
song category are: “How Lucky Can
You Get” from “Funny Lady.” a
Rastar Pictures production. Colum-
bia, with music and lyrics by Fred
Ebb and John Kander; “I'm Easy”
from “Nashville,” an ABC Enter-

_ Letters ToThe Editor

Dear Sir:

| wish to thank you for the Disco Forum in
January. I'll tell you why. 1 have owned WICK
Scranton for the past 22 years. It grew as
rock'n’roll did and in 1958 we had it all together
to be the #1 Station in Northeastern Pennsyl-
vania. After enjoying this situation for a few
months a 5,000 watter employed a tight Top 40
format and knocked our brains out.

Still hung in playing the best pop tunes until
1968 when a disastrous fire destroyed our stu-
dios—lost everything. Because of the difficulty
in replacing everything, we went completely
talk-telephone which proved profitable and suc-
cessful. In 1972 there seemed to be an increas-
ing interest in the old big bands; we had fantas-
tic turnouts for city sponsored big band
concerts. We began building a big band library
and succeeded in developing a music audience
once again, as you guessed the 50 and older
cats.

After a few years this seemed like whistling in
the dark until { received a call from an old friend
joe Darlak, operator of the Sheraton Inn in
Scranton and asked if I'd set up a big band disco

s RECORDING SESSIONS DIP SLIGHTLY s

Stax Fold Cools Memphis Act

MEMPHIS—The bankruptcy liti-
gation which closed Stax Records
has not bankrupted the Memphis
recording industry, says Bob Taylor,
president of Memphis Musicians
Union Local 71 which supplies mu-
sicians for recording sessions.

“Recording seems to run in cycles
in all cities and while it is true that
the Memphis recording industry is
in a temporary slump, we cannot be
pessimistic,” says Taylor.

“There seems to be a general trend
nationwide to experience fewer
recording sessions than in past
years.”

“The reduction in the industry is
primarily due to the economic situ-
ation in all areas of commerce,” he
says. “The basic cost of recording
sessions in materials, studio rentals,
production and musicians continues
to nse.”

While Stax is closed, the effect has
not been as dramatic to the more
than 900 members of the Memphis
union.

Taylor says: “The gradual decline
of Stax contributes to our local pic-
ture, of course. But I would like to
point out that at no time did more
than 7 or 8% of our membership
make a full-time living at Stax and
most of them have secured other
work.”

The overall effect of closing Stax
hurt the community more than the
recording industry, he says. At Stax’s
peak, the label employed more than
200 persons but at the maximum
only between 50 to 60 musicians de-

www americanradiohistorv com

tainment production, Paramount,
music and lyrics by Keith Carra-
dine; “Now That We're In Love”
from *“Whiffs,” Brut Productions.
20th Century-Fox, music by George
Barrie, lyrics by Sammy Cahn;
“Richard’s Window” from “The
Other Side Of The Mountain,” a
Filmways/Larry Peerce/Universal
production, Universal, music by
Charles Fox and lyrics by Norman
Gimbel.

Best original song score and
adaptation nominations have gone
to “Barry Lyndon,” a Hawk Films,
Lud. production, Warner Bros.
adapted by Leonard Rosenman;
“Funny Lady,” a Rastar Pictures
production, Columbia, and
“Tommy,” a Robert Stigwood Or-

in his Gigi Lounge; this was in November 1975.
The last week in November we were operational
and | added a terrific former big band singer,
Danny Richards who sang with Berrigan. This
slowly built into a very pleasant Tuesday
through Saturday affair. About the second week
in December a chap by the name of Donn K met
with me and said he didn't think | knew what
disco was all about. | told him | remembered
disco when it was called a dime dance in the
good old depression of the early 30s at which
time a high school buddy of mine made so much
money as the operator he bought not one but
two Piper Cubs.

Donn K said you still don't have any idea of
what's happening, because as a disco jockey he
had been bouncing around for the past few
years. Finally | agreed | was completely ignorant
and he took me on as a student. After a short
time | made him a deal and said if you teach me
about disco I'll teach you about radio. Procured
his FCC License and said between 9 and 10 each
night play solid disco then added a 13 hour after
midnight weekend trick to his stint and in-
structed him to go wall-to-wall disco.

By ELTON WHISENHUNT

pended on Stax for full-time jobs,
Taylor says.

He says Memphis is still consid-
ered one of the major recording cen-
ters in the industry and that most of
the studios in Memphis are still
doing a considerable number of
recording sessions and producing hit
records.

“Proof of this is the fact that
Memphis artists are in the final bal-
loting of the top five of several cate-
gories for the Grammy Awards Feb.
28, he says.

He mentions Issac Hayes and his
Hot Buttered Soul Studios as con-
tenders for unother Grammy. “Also
active,” he says, “are the Amazing
Rhythm Aces at Phillips Recording
Studios, Al Green at Hi Studios,
Phineas Newborn at Sounds of
Memphis and T.G. Sheppard at
Onyx Studios.”

Yet, Taylor, adds, Memphis is in
the middle of a slump and its song-

3 Major Categories Covered:;
Winners Disclosed March 29

ganisation, Ltd. production, Colum-
bia, adapted by Peter Townshend.

Nominations for best original
score are: “Birds Do It, Bees Do It,”
a Wolper Pictures production, Co-
lumbia, Gerald Fried; “Bite The
Bullet,” a Pax Enterprises produc-
tion, Columbia. Alex North: “Jaws,”
a Universal/Zanuck/Brown pro-
duction, Universal, John Williams;
“One Flew Over The Cuckoo’s
Nest,” a Fantasy Films production,
United Artists, Jack Nitzsche, and
“The Wind And The Lion,” a Herb
Jaffe production, Metro Goldwyn
Mayer, Jerry Goldsmith.

The Oscars will be presented
March 29 in the Dorothy Chandler
Pavilion here, and broadcast on
ABC-TV.

All this led to the Forum which really turned
me on. | like the beat, arrangements, artists, ev-
erything and 1 figured | could live with it. | origi-
nally scheduled March 1 as a time to go 80%
plus disco; but I couldn't wait and as of Feb.
8 we have gone 90% plus disco with a sprinkling
of big bands which may have a disco version un-
til 7 p.m. Then we sprinkle a few 50s hits which
might have a disco version. So we are almost to-
tally disco at this point.

Now here is the funny part of the story. With-
out ever discussing my radio policy changes
with Joe Darlak of the Sheraton, when | told him
what happened he said he was thrilled with my
decision because four weeks after the Gigi Disco
started he had the gut feeling that he wanted to
go wall-to-wall disco. So here we are at this
point both praying that we made the right deci-
sions.

Maybe my story will help some other radio
stations operator make up his mind.

Sincerely,

Joseph W. Dobbs

President & General Manager
WICK, Scranton, Pa.

@

writers, producers, background vo-
calists and record producers are
working hard to find a way out of it.

“Many of the musicians have al-
ways found it more profitable to
work in clubs, on tour and as mem-
bers of the Memphis Symphony and
going to recording sessions on call,”
he says.

Knox Phillips, vice president of
Phillips Recording Studios, agrees
there are signs of improvement in
the industry here.

“Many recording acts who do not
and have never recorded in Mem-
phis seek the services of Memphis
musicians for their sessions,” he
says. “The musicians go to whatever
studios the sessions are to be held
and then return home to Memphis.

“It has been this recognition of
Memphis musicians that has helped
lure many artists to Memphis in the
past and will continue to do so in the
future.”

EMI Sweeps U.K. Disk, Pub Honors

By BRIAN MULLIGAN

LONDON-—For the first time,
EMI has completed a corporate
clean sweep in the survey of sales
and chart performance for 1975 car-
ried out by Music Week and The
British Market Research Bureau.

Traditionally the number one
company on singles and albums,
EMTI’s marketing strength has never
previously been reflected in music
publishing. But in 1975 EMI Music

finally gained the upper hand over
Carlin, leading publishers for the
last eight years and went into the top
slot, despite spirited competition
from ATV.
An additional bonus for EMI, and
a big boost to the corporate domina-
tion, was the year’s performance of
Keith Prowse Music, which gained
first place among the companies,
(Continued on page 60)
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SUPERTRAMP SUPERSINGLE:

QCL AD b

AM 1793

From the album, «

ON A&M RECORDS #

Produced by Ken Scott and Supertramp

“Crisis? What Crisis?”

SP 4560

JE! ORD!

Fel;’u;ry 29_

February 21

February 24
February 25
February 26
February 27
February 29
March 1
March 4
March 5
March 6
Mar_ch—‘f )
Mgrchﬁl(r)
March 11
March 12

7Agricu|’r;1rai Hali,iA]IentownTPci.

_ Kleinhans AgdlB_u_nffa_lol N.Y.
- *Arena, London, Ontario
*Hamilton Place, Hamil’rgn, Ontario

fFortg,l\/\qnfreaL Canada

~ *Congress Center, Quebec City, Quebec
Eisegm, Moncton, New Brunswick

_ *Forum, Halifax, Nova Scotia
*Memorial Aud:LBgrlingfc)_n, Vit
Or_pheimﬁTheaf're, Boston, Mass.

Tower Theater, Philadelphia, Pa.

Dane Co. Colis;_, Mad_is;i Wis.

_ *Rivoli Theater, Indianapolis, Ind.
*Ambassador Theater, St. Louis, Mo.

I i’ﬁv@?héaf;r, Chicago, HI.

PERTOUR:

I\—A_Elrgl;\ 1:1/]21 *Oriental Théate}iﬁi/vgﬁ(ee_, Wis.

March 16 o *Playhouse, Winnipeg, Manitoba
March 19 ) ~ Center Arena, Seattle, Wash.
March 20 . - - Paramount, Portland, Ore.
March 21 - Coliseum, Sp_okaﬂi Wash_.
March 23 - j *Center of Arts, Regina, Sask.
March 24 *Centennial Aud., Saskatoon, Sask.
March 25 "~ *Jubilee Aud., Edmonton, Alberta
March 26 ] *Jubilee Kjd Calgary, Al_lzerfé
March 28 " *Queen Elizabeth II, Vancouver, B.C.
March 31/Apri[ T | i S.M. Civic, Santa Monica, Ca.
April 5 ol o :WarnerrTheafe_r,iFresng, Ca.

* = T
Appearing with Gallagher and Lyle.
Dates in the following cities to be announced: Salt Lake City, Denver,
Houston, New Orleans, Kansas City, Detroit, Ottawa, Toronto, New York

www americanradiohistorv com
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Financial

CTI Albums
Duplicated

HEAVY RETURNS FACTOR

$10 Mil Quarterly

. Market Quotations |

As of closing, Thursday, February 19, 1976
(Sales

FEBRUARY 28, 1976, BILLBOARD

1975 ]
: . NAM P H |
= ® Continued from page 3 High.  Low E € Tlogg) HiE  -Lesk CiGieT CASEE
oss 'S s Motown claims its pact with CTI o1 13; s 1434 BrRech. B dof, py
L Dl . mpex - -
NEW YORK-Fourth quarter on top of the $12.2 million noted in 18 Still in force ar;d 5 "0;; dugrto ex- 7% 1% Automatic Radio 51.04 199 7 6% 7 + %
. . 3,
pre-tax losses at ABC Records total- third quarter pre-tax charges (Bill.  Pire until June 30, 1978. CTI had e S02n 1080 QoksaSE ok g
- 5 i moved earlier to void the agreement 22% 10% Bell & Howell 9.68 313 22 20% 22 S
ling approximately $10 million, and board, Nov. 1, 1975) to the record - . £ C 57%  28% CBS 12.76 223 55% 55 55% o)
an investment writedown of about  company. alleging contract violations on the 9% 2% ColumbiaPic. 4.64 612 7% TH 7%+ %
. . . . . . y, 1 1,
$10.4 million on its Wildlife Preserve Commenting on the results, ABC Pa_'l:‘hOf l\f;’tow“'d ot - | gi':r:if‘u,‘;'n i . ;S:/‘. R
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Publisher’s
Catalogues,

Individual
Standard Type
Copyrights
and Publishing
Renewals.

MIDLAND MUSIC
INTERNATIONAL,
LTD.

1650 Broadway
New York, N.Y. 10019
(212) 541-5100

warehouses.

The new store at 126 West 42 St.
will be open seven days a week and
will employ a staff of 50.

Five hundred albums will receive
full-cover display in specially de-
signed racks along the walls and a
complete selection of 8-track and
cassette tapes will be clearly visible
in glass showcases.

NEW PRICE
BREAKTHROUGH

CUSTO
CO

FU

JACKE?S

FIRST 1,000
COMPLETE $495.00

» Type, mechanical, color proof,
color separations & printing full
color covers (fram your chrome)

« Back liner: type, negative, plate
& printing

o First quality reinforced hack-
bene jackets FOB N.Y.C.

. Lee-Myles Assoc.,Tnc.
160 East 56 St.. Dept A7
.o

Y . N.Y 10022 Tel' 758-3232

Serving the graphic needs of the racord industry for 20 years.

LET BILLBOARD'’S
NARM ISSUE
WORK FOR YOU . ..

Issue Date:
Ad Deadline: March 12

EXTRA DISTRIBUTION
AT NARM!

Contact your Account Executive
Today!

March 27

took the stand to testify that their
company had lived up to its contract
commitments.

Pete Senoff, Motown director of
advertising, ticked off examples of
consumer and trade ads, as well as
instances of point-of-sale aids
created by his department.

Paul Johnson, director of promo-
tion, testified on efforts to get CTI
product exposed by Motown, citing
chart successes as evidence of cam-
paign effectiveness.

Peter Thall, Motown attorney
who helped draft the CTI agree-
ment, cited alleged examples of the
latter’s failure to meet its terms. It
was charged that, as of last Decem-
ber, only about 75% of the product
due from CTI had in fact been deliv-
ered.

Barney Ales, executive vice presi-
dent, gave evidence of independent

. distributors allegedly contacted by

Taylor to handle the CTI line
directly. Ewart Abner, president of
Motown at the time the CT1 contract
was negotiated, testified as to pay-
ments and advances given CTI to
bind the deal.

For CTI, Norman Klein testified
that a recent audit of Motown’s
books disclosed a difference of some
$260,000 claimed due to CTI’s
credit. This was said to have resulted
from wrongful computations and
Motown’s method of accounting was
challenged.

When the trial resumes, CTI is ex-
pected to call additional witnesses,
among them a number of artists.

A N.Y. Studio
Files Chap. 11

NEW YORK — Broadway Re-
cording Studios has filed for bank-
ruptcy in U.S. District Court here,
listing assets of $173,104 and liabili-
ties of $428,177.

Secured claims listed in the peti-
tion total more than $398,000, with
unsecured claims listed at $15,799.
The firm also owes more than
$33,000 in back taxes.

The petition, signed by Broadway
Studio president Patrick Jaques and
filed by attorney Alex Rosen, has
been referred to Bankruptcy Court
for a decision.

WWW.americanradiohistorv.com

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher of G. Tsai & Co., Inc., Los Angeles, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

INCLUDING ELTON JOHN

Single Sales a Headache
For Top U.S. Superstars

By PAUL GREIN

LOS ANGELES—In recent
months virtually all of the industry’s
top-level superstars have been hav-
ing trouble with their single releases.
These acts, long accustomed 0 auto-
matically hitting the top five or top
10 have, in many cases, been faced
with their lowest charted product in
years.

Even Elton John, who hasn’t
dipped below number 12 in his last
13 releases, is struggling with “Grow
Some Funk Of Your Own.” The
song lost its star this week as it
moved up one notch to number 14.

Why is this happening? Over-
exposure, 0o much similarity in
product, greater competition from
new names plus a crowded market-
place with veteran acts in the midst
of comebacks who have scored with
singles, are some of the suspected
reasons.

Another artist who has lost some
ground with her current releases is
Linda Ronstadt, whose “Tracks Of
My Tears” seems to be peaking atan
unstarred 25. Her last three records
all made the top five.

A month ago John Denver's “Fly
Away” peaked at number 13, in a
disappointing followup to two con-
secutive No. | records.

Last September Chicago peaked
at 61 with “Brand New Love Af-
fair,” breaking a string of 15 con-
secutive Top 40 hits dating back to
“Make Me Smile” in 1970.

And Ringo Starr last July broke a
string of seven straight top 10 hits
when “It’s All Down To Goodnight
Vienna” stopped at 31.

A couple other superstar acts have
shown signs of rebounding from
their record slumps.

Last September the Carpenters
had their lowest-charting single

since their “Ticket To Ride” debut
when “Solitaire” went no higher
than 17. But this week they’re back,
after a self-imposed lay-off, with the
top new Hot 100 entry. “There’s A
Kind Of Hush.” The oldie remake
comes on at a starred 75.

In a similar case, Tony Orlando &
Dawn had four consecutive top 15
records before “You’re All I Need
To Get By” petered out at 34 last Oc-
tober. But its new *“Cupid” looks
good at a starred 31.

Other acts have re-established
themselves, if, at least temporarily,
on a somewhat diminished basis.

Paul McCartney & Wings had
eight top 10 hits in a row before
“Letting Go” peaked last November
at a much reduced 39. But “Venus
And Mars Rock Show” picked up
much of that lost ground when it
went up to 12.

Barry White had three top 10 rec-
ords in a row before “I'll Do For
You Anything You Want Me To”
stopped far down at 40 last June. But
the recent “Let The Music Play”
brought him back at least to 32.

And though Helen Reddy had
seven consecutive top 20 hits in *73
and '74, she missed with her next
two, “Emotion” and “Bluebird.”
Capitol reacted by rushing a third
one out, and “Ain’t No Way To
Treat A Lady” went to number 8
and netted Reddy a Grammy nomi-
nation. The “Somewhere In The
Night” followup dropped back
somewhat, but still made the top 20,
peaking at 19.

A couple of other superstar acts,
though, followed one disappointing
single with another even more dis-
appointing one.

Olivia Newton-John had five top

(Continued on page 10)
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BMI STARS.

THEY MADE MOST OF THE

MUSIC THAT LIGHTS UP
GRAMMY THIS WEEK.

Lorene Allen
Asleep At The Wheel
Chet Atkins

Vinnie Barrett

Ray Barretto
Thomas Bayless
Lennox Berkeley (PRS)
Randy Brecker

B T Express

Glen Campbell
Harry Casey

Johnny Cash

Ray Charles

Willie Clark

Vassar Clements
James Cleveland
Willie Colon

Jessi Colter

John Coltrane

Ed Dantes

Earth, Wind and Fire
Fred Ebb

Bobby Eli

Scott English

John Farrar (PRS)
Freddy Fender
Richard Finch

Jerry Goldsmith
Happy Goodman Family
Patrick Grant

Al Green

Howard Greenfield

Jim Hall

Tom T. Hall
Herbie Hancock
Emmylou Harris
Isaac Hayes
Nelson Hodges
Charles lves

Paul Jackson
Waylon Jennings
John Kander

K.C. And The Sunshine Band
Vivian Keith
Richard Kerr (PRS)
Ben E. King

Ed Kileban

Kris Kristofferson
Dennis Lambert
Louvin Brothers
Loretta Lynn
Chuck Mangione
Barry Manilow
Arif Mardin

Van McCoy

Don McHan
Memphis Slim
Willie Mitchell
Chips Moman
Ennio Morricone (SIAE)
Muddy Waters
Willie Nelson
Phineas Newborn
Ohio Players

Car! Orff (GEMA)

BMI

Eddie Palmieri
Charlie Parker
Dolly Parton
Kristof Penderecki
Barney Perry
Ben Peters
Oscar Peterson
Pointer Sisters
Brian Potter
Ray Price
Melvin Ragin
Helen Reddy
Jerry Reed
Clarence Reid
Sylvia Robinson
Mongo Santamaria
Gunther Schuller
Tom Scott

Neil Sedaka
Paul Simon
Charlie Smalls
Lou Stallman
Statler Brothers
Ray Stevens
Billy Swan

Bill Szymczyk
Clark Terry
Conway Twitty
Hank Williams
John Williams
Phil Woods
Betty Wright

BROADCAST MUSIC INCORPORATED
40 West 57th Street, New York, New York 10019
The world's targest performing rights organization.

WWW.americanradiohistorv.com
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Copyright Revision Bill Passed By Senate 97-0

® Continued from page |

the jukebox royalty rate subject to
Tribunal review.

In striking contrast to the Septem-
ber 1974 voting on revision bill
S.1361. there was a clearcut victory
for Sen. John L. McClellan (D-Ark.)
over the usually unbeatable jukebox
forces. Sen. Ernest Hollings’ (D-
S.C.) amendment to exempt box
royalty rate from the Copyright
Tribunal review went down to de-
feat in a 60 1o 30 vote.

Senator McClellan let out all the
stops, after a dozen years of seething
over the “favoritism” continually
shown the jukebox industry in copy-
right legislation. The senator said he
personally had not seen the “poor”
Jukebox operator always described
at hearings. If they are losing money,
even after all these years of a free
ride, he said, it is because they don’t
know how to run their business.

Another contrast was the absence

of rampaging over the cable tv roy-
alty rate, which is to be based on a
percentage of a system’s gross reve-
nues. An amendment by Sen. Wil-
liam Hathaway (D-Me.) to provide
reduced rates for smaller CATV sys-
tems easily passed by voiced vote.

Traditional argument over indi-
vidual royalty rates per se was al-
most non-existent. Every senator is
now aware that from here on in, stat-
utory rate battles will be handled by
the Tribunal and not in Congres-
sional hearings. A battle did arise
over how long a time should elapse
between Tribunal reviews—and
cable tv forces were winners in this
one.

Cable tv spokesmen including
Sens. Strom Thurmond (R-S.C.), Er-
nest Hollings (D-S.C.), Robert Mor-
gan (D-N.C.), James Abourezk (D-
S$.D.) and Glenn Beall (R-Md.) won
the votes to leave the review interval
at 10 years, after the first 1980 re-
view. Sen. John Tunney’s (D-Calif.)

amendment to reduce the span to
seven or even eight years, for the
benefit of authors and composers up
against a 10-year rate freeze, “in
times of sudden economic shifts,”
went down in a vote of 56-32.
Before the vote, Senator Tunney
bluntly told fellow senators that be-
cause of their lack of time to study
the issues, “The vast majority of sen-
ators are going to be voting on
amendments based on which special
interest group in their state or district
has the greatest clout.” He hopes for
more impartiality and expertise
from the Tribunal, but feels the
shorter span for review is essential.
An amendment sponsored, but
later neglected by Sen. Hubert
Humphrey (D-Minn.) to exclude all
but music from the PBS compulsary
licensing, brought a furious tirade
from Sen. John Pastore (D-R.L).
The senator, patron saint of broad-
casting on the Hill, mistakingly di-
rected most of his invective against

HOW DO YOU IMPROVE THE
MOST COMPLETE TOP POP MUSIC
REFERENCE
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OFFER A LIMITED AUTOGRAPHED DELUXE

HARD-COVER EDITION.

THOUSANDS SOLD IN PAPERBACK VERSION!

Now you can have the most thorough history of charted Top Pop music
from 1955-1972 in a rich brown, leather-like hardcover with gold inlaid
lettering. The personal autograph of the author, Joel Whitburn, makes

it a real collectors item, a valuable addition to any library.
It’s the authority on Top Pop charted records!

Five complete sections with everything you need to know at your

finger tips.

e ARTIST SECTION features every artist and record that hit every
Billboard “Hot 100” chart from ’55-"72. Over 2700 artists’ complete
charted record history with each record’s highest position, date first
hit charts, total weeks on charts, label and record number.

e TITLE SECTION is a complete cross reference alphabetically listing

over 11,000 charted record titles with highest position, year first hit

charts and artist.

e PICTURE SECTION, ¢ NUMBER ONE RECORD SECTION ’55-'72,
e TRIVIA SECTION. And much more valuable information in an
easy to use format. Order yours today!
416 pages . . . $40 postpaid in U.S.A.

Check coupon for complete Record Research

collection through 1974!

Risssni@)

P.O. BOX 82, MENOMONEE FALLS, WI 53051

P et EE e D N S TEe S w— E— e—

Mail your check or money order to: lll
Record Research, P.O. Box 82,

I Menomonee Falls, WI 53051 ‘I

[0 Top Pop '55-'72 (Hard cover) $40.00|:

Top Pop '55-'72 {Soft cover) $30.00

Top R&B'49-71 ... ...... $25.001l
Top Pop 40’55 . . . ....... $20.00{|
Top C&W '49-'71 . .. ... .. $25.00]
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Top Easy Listening '61-'74 . $25.00'

UPPLEMENTS ... $10.00 Each ﬁ
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the same rich Hollywood performers
he blasted in the 1974 kill of the
record performance royalty in
S.1361.

Senator Pastore said the govern-
ment-supported PBS (currently
competing nationwide with night-
time commercial tv) represents tax-
payers’ money, which “performers”
are not entitled to. Actually, the PBS
royalty fees will go to composers and
publishers of copyrighted music,
through their licensors, ASCAP,
BMI and SESAC. Performing artists
receive nothing under the so-called
Mathias amendment.

Senator Pastore offered a sop to
the other side in the form of added
wording, suggesting that PBS and
copyright owners negotiate in good
faith, and cooperate with the Tribu-
nal in setting *“reasonable royalty
fees.”

Senator McClellan who has been
attempting to do this in some two
years of meetings arranged by his
subcommittee counsel Tom Bren-
nan, concurred with the dry remark:
“I see no harm in this amendment. [
guess it expresses the hope of every-
one.”

Since the PBS compulsory license
rate is to be set as well as reviewed by
the Tribunal, Senator Mathias won
a voice vote to get the Tribunal con-
vened 30 days after the bill’s final
enactment, to begin the royalty esti-
mate. (Payment will not have to be
made until the Tribunal sets a rate,
but money will be due as of the date
of enactment of S.22.)

Senator Abourezk, the only man
to vote against the revision bill in
1974, tried again to have the life-

plus-50 year term cut down but
failed. The vote was 78 to 14 against
him.

The bill now goes to the House,
where revision markup hearings
continue Feb. 26 by Rep. Robert W.
Kastenmeier’s (D-Wis.) subcom-
mittee on Courts, Civil Liberties
And The Administration Of Justice.

Jumbo Disco
Parly Flops
In Detroit

NEW YORK-The jumbo disco
party scheduled for Detroit’s Olym-
pia_Stadium Feb. 14 folded like a
punctured balloon after advance
ticket sales stalled at a meager 200.

The aborted event followed by a
day another disco extravaganza
backed by Richard Nader and
Helmdale Leisure Corp. that attracted
3,648 paying customers to the Cleve-
land Coliseum, with some $15,000
registered at the till. Capacity of the
Coliseum for the event was 12,000.

Helmdale is said to have put some
$150,000 behind the disco parties in
Cleveland and Detroit, and a break-
even venture at Nassau Coliseum
Jan. 31. A still earlier show at Madi-
son Square Garden last Thanksgiv-
ing weekend drew some 12,000 pay-
ing customers.

Still to come are Nader disco par-
ties in Los Angeles Saturday (28),
Chicago March 14 and San Fran-
cisco March 20.

Trial Of Brunswick Execs
Nears End; One Acquitted

® Continued from page 3

Greelish also attacked a main de-
fense claim that none of the defend-
ants had acted with any criminal in-
tent,

“Whether or not the program di-
rectors were affected by the monies
they received is not relevant to what
the intention of the defendants was
when they paid the money,” the
prosecutor said. “What were they
trying to do when they gave them the
money? If you think about it for a
minute, the answer is obvious.”

During the trial three program di-
rectors-disk jockeys from Cleveland,
Detroit and Chicago testified they
received cash payments from Mel-
vin Moore, Brunswick’s national
promotion director. Under cross ex-
amination the three claimed the
payments did not affect or influence
their decisions concerning airplay of
Brunswick records. They all claimed
the Brunswick records they played
would have been played anyway be-
cause they felt they were potential
hits.

Another main defense thrust was

introduced in the summation given
by Moore’s attorney, Martin Cohen,
who continually exphasized the disk
jockeys testimony and claimed that
payola was “common in the indus-
try.”
Cohen said it was Moore’s job “to
develop the goodwill of program di-
rectors through gifts or friendship”
as all promotion men do. As for the
alleged conspiracy concerning cash
sales allegedly not included in the
company’s bookkeeping records,
Cohen told the jury his client “didn’t
have the foggiest idea about the cor-
porations books.”

Leonard Felzenberg, who han-
dled the defense of Brunswick vice
president Carl. Davis, head of the

company’s Chicago office and co-
manager of the Chi-Lites, one of the
label’s major recording artists, also
emphasized that his client knew
nothing of “how they keep the books
and records in New York. He comes
to New York once a year.”

Felzenberg spent considerable
time in his summation discussing the
testimony of Eugene Record, lead
singer of the Chi-Lites who had
taken the stand to say he had been
punched in the face at the New York
office of Brunswick in the presence
of Nat Tranopol, company president
and chief defendant in the case,
while Davis just looked on.

Record, who has previously
pleaded guilty to failing to file in-
come tax reports during 1974, testi-
fied he was assaulted by a man he
identified only as “Johnny Roberts.”
Felzenberg lashed out at the govern-
ment’s failure to produce the alleged
assailant.

While the prosecutor said Davis
failed to “protect the best interest of
the Chi-Lites,” Felzenberg noted his
client had negotiated the Chi-Lites’
lucrative contract.

Following conclusion of the sum-
mations on Monday (23), Lacey is
expected to give his charge to the
jury on Tuesday and it is expected to
begin deliberations Tuesday after-
noon. Although the jury must vote
on each count of the indictment a
verdict should be forthcoming be-
fore the end of the week.

Superstar 45s

® Continued from page 8

10 hits in a row before “Something
Better To Do” only went to 13 last
November. The subsequent “Let It
Shine” didn’t even do that well,
peaking at 30.
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THREE CANDIDATES
TOMAKE 1976 THE YEAR
OF THE DARK HORSE.

RAVI SHGNKAR'S\

-MUSIC F ESTIUBL FROM (ND(R

SP 22007

RAVI SHANKAR’S
Music Festival

From India

A continuing and growing
public awareness of the
pleasures of Indian classical
music exists because of the
spreading popularity of one
man, Ravi Shankar. Here he’s
joined by his musical campaign
force of 18 people to stir mind
and soul under the inspired

production of George Harrison.

Produced by George Harrison

SP 22004

STAIRSTEPS

2nd Resurrection

Those “Ooh Child” votegetters
are already on the comeback
trail with their single “From Us
To You” bulleting onto soul’s
Top 10 ballot. Here they put
more solid strategy into soulful
play as cut after cut delivers.
An album rising to meet the
crossover challenge with total
confidence and commitment.

Produiced by Billy Preston, Robert Margouleff,
and Stairsteps

® Loka Productions, S.A.

ON DARK HORSE RECORDS & TAPES

Distributed by A&M Records, Inc.

WWW.americanradiohistorv.com

SP 22008

ATTITUDES
Attitudes

Four familiar delegates from the
L.A. session scene—Jim Keltner,
Paul Stallworth, Danny Kootch,
and David Foster —join forces to
present one united funk-rock
front to the world, building on
the power-base of their “Ain’t
Love Enough” single. Vibrant
vocals and highly sensitized
mstrumentation.

Produced by Lee Kiefer aud Attitudes
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THE OTHER
PLAYBOY
CALENDAR.

MARCH’S PLAYBOY MAGAZINE.

11 |
Htviil

After a record-breaking advertising
issue in February, March pLAYBOY
offers a rich editorial experience.
Norman Lear, producer of All in
the Family, Maude, and the
controversial new hit series Mary

Hartman, Mary Hartman, is the

outspoken subject of our March

interview. And the networks are just
one of the targets of Lear’s very
pointed spears.

How can you increase your height?
Pitch to Hank Aaron? Open a
Swiss bank account? Find out

——— how, plus lots more, in How to

Do Everything—a preview of
= anew book by the co-author of
The Best.

If you want to know what
makes Bruce Springsteen
click, you won't want to miss
our intimate portrait of rock’s

newest superstar.

Another must is Dick Tuck’s

The 1976 Democratic Handicap, in

which the famed political prankster takes pen in hand with

tongue-in-cheek and predicts who the next Democratic Presidential
nominee will be, among other things.

There’s also an important new monthly feature: Think Tank, an
insider’s look at everything you need to know to keep up with,

and flourish in, the latter part of the Twentieth Century.

Plus there’s more of the best writing, illustrations, photography,
cartoons and positively the best and most beautiful girls you'll ever

see—in short, more of the best contents of any magazine in the world.

And it’s on sale now.

PLAYBOY PRESENTS.

“Americain Motion” is a pilot program
of Playboy and Entertainment
Resources Associates, Inc. It's an
unusual series of live lectures designed
to keep the country informed and in
tune with important issues,
controversial attitudes, political
overviews, and in general, stimulate
the thinking of thinking people.

In these flexible formats, live
audiences in each city can listen and
then question such electric
personalities as John Dean (former
Presidential counsel), Clive Davis
(ex-Columbia Records impresario),
Frank Mankiewicz ( political expert
extraordinaire) and David Frost
(of television talk-show renown).

Think of it as a concert for adults,
with guest speakers in place of
stereo speakers.

Tickets are available from leading
ticket agencies or thrcugh Ticketron.
Or call the Playboy Club in your city.

Playboy’s College Marketing and Research Corporation is staging the
country’s first “spring vacation” Youth Market Exposition. ’

So if you’ve got anything to sell to the college market, you should
be exhibiting at “College Expo '76.”

It will run from March 20 through March 24 in Daytona Beach,
Florida, and it’s expected that some 50,000 college students will attend.

So join all the other leading national advertisers and |
marketers who'll be there.

For more information,call CMR: Pete Spina in New York at
(212) MU 8-3030, or Alan Swift at (312) PL 1-8000 in Chicago.

ANEW KEY TO OUR PLAYBOY CLUBS.

As we speak, it’s in the mail to almost

a million keyholders.

It'll open the doors to any Playboy

Club in any part of the world. Plus
rooms at all the Playboy Resorts
—with a 10% discount.
; The big surprise is that it
entitles you to our gift specials
and other surprises each
month of the year. (They're

The Playhoy Club

INTERNATIONAL KEY

d , posted at the Clubs and are

% geanaRD o sHannow  © really worth a look. )

,PR AN oty And by the way, you can
“ now charge your Playboy

Club purchases to your favorite major travel or bank card.
P.S. You can also purchase a Playboy Key from the Customer Service
Bunny at any Club and enjoy the fun immediately.

THE UNIQUE BOUTIQUE.

If you're walking around your local Sears store and notice a display
featuring Playboy products, you're not in the wrong place.

R\_ .T“':)

You're in a Playboy Boutique at Sears.
And you'll be seeing more of them

in other major retail operations as well.
Now all those popular

gift items - Playboy glasses, ¥

bar sets, mugs, puzzles, (vl

playing cards, cuff links,

you name it —will be

available to you

where you regularly shop.
So hop on down.

WWW.americanradiohistorv.com
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NEW YORK PLAYBOY (2LUB’»t WITH BUNNIES’76.

HOT WINTER SKI PACKAGES.

You'll be surprised when you see
ten beautiful Bunnies wearing
top hats and carrying canes,
singing and dancing at the all-
new New York Playboy Club.
We call them Bunnies 76 —

a musical revue you simply
must see to believe.

You'll be even more
surprised when you see the
New York Playboy Club itself.
You'll call it sensational.

That's because we've spent
$3,000,000 to make it the most
~ exciting, entertaining Club
you've ever set foot in.

And not only will Bunnies "76
perform onstage —they’ll come to
your table and turn your birthday
or anniversary into a production
number you’'ll never forget.

There are even more surprises for
you at the New York Playboy Club
opening (which'll be soon)—but we

can't tell you about them now.
After all, you want to be surprised, don’t you?

*Temporarily closed for remodeling.

PLAYBOY BOOK CLUB SELECTS.

The Playboy Book Club selection for February is the coast-to-coast
best seller, Sylvia Porter’s Money Book. 1f you earn money, save
money, invest money or just plain like to be up on what’s new with
the almighty green, this is must reading.

With super selections like this, it’s no wonder our Book Club
has grown to be the third-largest general book club in the country.

Meanwhile, one of the February paperback releases from Playboy
Press is Peter Lars Sandberg’s Wolf Mountain. Actually, it should
have been titled “Adventure, Suspense, Desire, Bravery, Avalanche
and Violence in an Epic Setting,” because that’s what it’s got going
for it. And then some.

PLAYBOY RECORDS STRIKE GOLD.

If you like to ski, you'll love our
Resorts at Great Gorge, New Jersey,

and Lake Geneva, Wisconsin.
They’ve got enough ski trails
W= g and snow-making equipment to
\- ,-; § assure you an exhilarating day,
. u night or weekend on the slopes.
7\ Not to mention lots of great
\ bars, restaurants, discothéques,
) )\ indoor tennis courts, swimming
%> and anything else you've ever
s wanted from a year-round resort.
You'll be especially pleased with our special
# ski packages.
They include deluxe rooms, breakfasts, dinners, lift tickets, plus
free use of all the Hotel facilities.
All for the most unbelievable prices, and you don't need a Key!
For more information and reservations, call toll-free: 800-621-1116.

LOOK AT OUI IN MARCH.

With more than 4,000,000
readers and the highest
concentration of men
18-24 of any major maga-
zine, OUT'S young s
audience makes Woodstock & -
look like a picnic in a phone booth. e

They’re attracted by ours bright, engaging, irreverent style, its
brash wit and its monthly promise of the totally unexpected.

Take the March issue. Inside there’s the behind-the-scenes story
of President Ford’s attempted assassin—Manson disciple
Squeaky Fromme.

ours Conversation with Redd Foxx shouldn’t be missed,
because this crusty old stand-up comic really lets it all hang out.

Then oui catalogs the excesses and inhumane practices of some
medical researchers who experiment on human beings in
Science Without Shame.

And that’s just the beginning. Critical reviews, fashions,
sensational pictures and even more sensational women round out an
almost irresistible March package. Pick up a copy. We think you'll
say OUI, too.

o

PLAYBOY BETS ON BRITAIN.

Fallin’ in Love, by
Hamilton, Joe Frank and
Reynolds, is what did it.
Our first million seller.

It’s in their new
Playboy album along with
Winners and Losers,
their new hit single (now
high up on the charts and
still climbing).

The album title?
Fallin’ in Love, of course. Bk

Also, thanks to Barbi Benton SR
and Mickey Gilley, we were voted the “Record Company of the Year”
by the Country Music Association.

And speaking of associations, there’s our new distribution
agreement with Beserkley Records, whereby we’ll be bringing you
rock stars like Earth Quake, Jonathan Richman, Greg Kihn and
the Rubinoos.

Keep an ear out for them.

As you know, gambling is legal
in the U.K. and Playboy has
four casinos there.
Playboy’s London casino is
the biggest in England. ,‘
What you may not know is that =— U5 -
in England, Playboy has gone into the credit
bookmaking business. Playboy keyholders as well as the general
public can actually pick up the phone and place bets on virtually any
kind of event anywhere in the world.

After only a few months, we have more than 5000 accounts,
betting on everything from horse racing to soccer matches to the
Stanley Cup Playoffs—even U.S. college and professional football.

©1976, Playboy Enterprises, Inc. PLAYBOY, THE PLAYBOY CLUB, BUNNY COSTUME, RABBIT HEAD SYMBOL are marks of Playboy, Reg. U.S. Pat. Off.
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General News

Disco Disk Producers Seeking New Sounds

® Continued from page |

vides a basis for continued growth.

“Remaking oldies for young lis-
teners who've never heard them
might be valid, but I still think that
it’s going to fade very quickly,” says
one producer who wishes to remain
anonymous. Others, also seeking
anonymity on this point, generally
agree.

With the competitiveness of the
market now catching up to disco re-
leases, the producers talk of the

quality of a given song and how an
individual artist handles it.

Again, they reject a commonly
held notion that all that’s necessary
for a disco hit is a recording with a
strong drum electric bass line and a
4/4 dance beat. The rhythm, strong
and up-front throughout, remains
important, but there isn’t a formula
to achieve success, just like there
isn’ta formula in cutting a hit in any
other musical genre, they say.

“Whatis considered a disco beat is
Just one facet of music, and people

are getting tired of it,” says Van
McCoy.

McCoy explains that he has
learned that “chugga chum” (old
hat) music is not all there is to disco
music. He says that he’s now explor-
ing music with another rhythm.

Reporters working on this article in-
clude Jean Williams and Bob Kirsch.

ATTENTION PROMOTERS!

On screen and live on stage we have re-created that time when Hendrix
was king, 3 day Rock Festivals were in and revolution was the thing.
It was perhaps the most fascinating decade of the century, and it now
explodes on screen and on stage in a totally new kind of movie/concert
show that YOU can promote for big profits in your exclusive area. We'll
show you how. Our COUNTRY movie/concert is also available.

Contact Bert Tenzer, Pres., Indie-Pix Releasing Corp.
400 East 56th St., Dep’'t 20, New York, N.Y. 10022 or call (212) 371-2480
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OPEN REEL

TAPE
500.000 pieces
Over 500
titles

Available from
*1.90
€éa

A Brand New One-Stop with 15 years experience!
Specializing in Surplus Merchandise is offering OUT-
STANDING BUYS on the following

8-TRACK

TAPE
500,000 pieces
Over 750
titles

Available from

a0

°1
ea

WRITE OR CALL FOR EXTENSIVE CATALOG OF QUT-
STANDING VALUES INCLUDING MERCHANDISE ON THE
FOLLOWING LABELS: MOTOWN, UNITED ARTISTS,
ELEKTRA, BELL, COLUMBIA, VANGUARD, AMPEX,
GRT, MGM AND MANY MORE. These are all original man-
ufacturers’ products. WE DO NOT HANDLE SOUND
ALIKES OR UNLICENSED DUPLICATED PRODUCT.

LARGE QUANTITY USERS CALL FOR OUR SPECIALS
WE EXPORT WORLD WIDE
SURPLUS LP's and TV PACKAGES

AVAILABLE FROM SI 20 ea.

PRICE RITE

RECORD CORP.

CASSETTES

500,000 pieces
Over 1,000
titles

Available from
*1.30
€a

Write, call or wire now
Larry Sonin, Pres.
PRICE RITE RECORD CORP.

4245 Austin Blvd., Island Park, N.Y. 11558
(516) 431-8783

“Disco music is advancing and
there will no longer be a set tempo,”
he continues, adding that he feels
that discos are now going to siower
records, even ballads. He cites “Love
To Love You Baby” by Donna Sum-
mer as an example of discos’ accept-
ance of slower tempos.

“Any kind of beat that’s dance-
able is going to be disco music,” of-
fers McCoy, who at Billboard’s re-
cent Disco Forum touted the
audience on the possibilities of gos-
pel music going disco shortly.

McCoy contends that he will be
coming with different instruments to
create a lush sound, putting a mel-
ody against a beat. In addition to
strings, he will be experimenting
with the belzuka, an instrument that
is a cross between a guitar and man-
dolin.

He also claims that the mixing of
disco records will no longer be the
total responsibility of the producer,
indicating that he feels that disco
DJs are soon going to be carrying a
part of the mixing weight.

On a radio note, McCoy opines
that disco music is now getting away
from earlier repetition and, because
of it, will gain broader airwave ac-
ceptance.

Bob Crewe, one of the more active
producers and writers working
within the disco framework over the
past few years, believes that disco is
“like the early days of rock. A lot of
people are currently using the same
progression and, just like in rock’s
early days, you are going to find a lot
of one-shot artists.

“The problem,” he continues, “is
that there is often no artist follow-
through. People know a good song
but have no idea who the artist is.
And those who follow the parade are
not going to last at all, much less
make it in a big way.

“But, the good artist, working with
good producers and arrangers. will
sustain. Disco is going to produce
superstars, and these will be the art-
ists and producers that keep up with
their crafts, take chances and create
rather than recreate.

“The prime idea, and I think the
prime idea of the future, will be
think visually. I've been thinking
visually for 10 years. We did disco
records with Mitch Ryder. There
were just different accents on the
rhythm patterns.”

Crewe feels that he was lucky to
get in on the disco movement at the
very beginning (through Disco Tex),
but adds that he felt, even then, that
it was going to be big.

Currently involved with his own
Bob Crewe Generation, Crewe says
that he’s working on a disco ballet,
dubbed the “Street Talk Suite,”
which will feature disco movement
but will also have ballet movements,
characters and a story.

“l see the same enthusiasm and
talented people as I did in the early
rock days,” Crewe concludes, “and
though I can’t tell you exactly the di-
rection disco will take, 1 do feel
dance music is here to stay.”

Bobby Eli, well known for his
Philadelphia International credits,
as well as productions with other la-
bels’ acts, admits that most disco rec-
ords sound similar, but adds that
whenever he cuts a disk, it’s never
done expressly for the club set.

WwWwWw . americanradiohistorv.com

“The key to any successful disk,
and i’'s no different for a dance
record, is to have it in the groove,”
offers Eli. He says that strong
rhythm is obviously the prime ingre-
dient.

“I'd like to get away from heavily
orchestrated records,” he continues,
“I think that approach has created a
very typical sound. As long as you
have the rhythm cooking you have
e

He also explains that he likes to
have his drummer and bass player
work hand-in-hand with each other
for strong results. He, like a number
of other Philly producers, cuts tracks
long and up-front to leave more
flexibility for mixing with disco play
in mind.

Vince Montana, Philadelphia
sideman (vibes) and producer for
Carol Williams and the Salsoul Or-
chestra, feels that every tune, every
artist is different, and that there
really isn’t a set formula for creating
a successful disco hit or, for that
matter, any hit.

Whether producing or arranging,
Montana states that he tries to avoid
repetition, while keeping the dance
rhythm prominent.

The big-band sound plays heavily
in Montana’s plans.

Also planning heavy orches-
tration for disco product is producer
Harold Wheeler. “Disco music has
always centered around a rhythmic
feel with a groovy bass line with
congas added. The rest hasn’t mat-
tered,” says Wheeler.

He now plans to expand the driv-
ing music to include symphony or-
chestra instruments, which he claims
haven’t been used in disco music.

Mixing records is another area
eyed by Wheeler. “I will mix disco
music differently because of the ad-
dition of the new instruments.
Strings and horns will now be as
prominent as the rhythm section.

“In order to maintain a smooth,
unciuttered sound. I will record the
rhythm with the existing knowledge
that the strings and horns will piay
as vital a part in the record as the
other instruments, and I will leave
room for them.”

He points out that the strong gui-
tar sound will be reduced and made
simpler.

Wheeler recently completed a
disco tune for Engelbert Hum-
perdinck and is currently recording
a Petula Clark disco disk.

For Warren Schatz, in-house pro-
ducer at RCA, the key is getting the
right song. “If you structure some-
thing that’s danceable, it’s disco. The
song determines how you handle the
approach, it’s disco. The song deter-
mines how you handle the ap-
proach,” offers Schatz.

Schatz, who’s worked with such
artists as Vicky Sue Robinson and
the Brothers, says that he feels that
original South American rhythms,
especially Brazilian ones, are going
to be big in discos shortly.

From a mixer’s point of view, Tom
Moulton says: “When I hear a
record, obviously one with lots of
rhythm, I look to retain the excite-
ment of the rhythm tracks and then
build beauty around it. It’s impor-
tant that the song flows into breaks,
creating a scream, a rushing effect.”

Moulton says that he wants to
move away from orchestrated
sounds, and onto something new
and different.

When working vocal tracks, he ex-
plains that he often rolls off as much
bottom as possible, giving action to
the highs. As for the heavy bass

sound present in most disco tunes,

he describes it as “unfortunately
(Continued on page 16)

L New
Companies

Farr Records has been formed in
Los Angeles as an extension of the
Farr Music publishing operation.
Gavin Murrell, executive vice presi-
dent of the publishing wing, is now
president of the label.

First artist signed to the label is R.
Dean Taylor, singer/songwriter who
wrote “Love Child” for the Su-
premes and who also hit the top of
the pop charts himself with “Indiana
Wants Me.” Jerry Ford. pop/coun-
try artist, has also been signed.

Budd Dolinger is vice president
and general manager and Johnny
Bond is national director of promo-
tion. Mary Kenny is promotion
coordinator.

Distribution will be announced
shortly.

* * *

Independent Label Distributors,
an affiliate of Everlov’in Records,
has been formed in Huntsville to
service new artists and labels in the
area. Besides distribution, firm will
offer promotion, production and
pressing services. ILD is headed by
David Redbird, P.O. Box 4007
Huntsville, Ala. 35802.

*  x %

L. Russell Brown has been formed
in New York by songwriter-pro-
ducer L. Russell Brown. He will con-
tinue to work with partner Irwin Le-
vine on some current projects, buton
some new projects, will involve other
songwriting partners. Under the
wing of the new operation will be a
BMI publishing company and
record production company. Over-
seeing and administrating the oper-
ation will be Stephen Metz of Music
America International.

* * *

NIA Inc., a concert promotion
firm specializing in soul and rock
concerts has been formed in Los An-
geles by Frank A. Evans.

* * *

Stephen and Paul Long have
founded William Geoffrey Associ-
ates, a Washington, D.C.-based
management firm. First client is
Face Dancer.

L

Pacific Challenger Records of
Cerritos, Calif,, has reorganized with
two new divisions. They are Pacific
Challenger Productions, an artist
development firm, and Pacific Chal-
lenger Music (BMI). Dottie Mcllroy
has joined the operation as market-
ing vice president and C.E. Whit-
tington remains president.

* k%

Jimmy Rabbitt, former radio per-
sonality turned progressive country
singer-writer, has formed Pellett
Music with his manager, Peter
Rachtman. Capitol artist Rabbitt
will publish other writers as well as
his own work.

* * *

Jelly Records has been founded in
Lexington, Mass., by Gregory Mor-
ton and George Lilly, with produc-
tion facilities in Northern Studios at
Maynard, Mass. First artists on the
label are Radio King, Barbara Hol-
liday and James Montgomery.

Music America International has
been formed in New York by Steven
Singer and Stephen Metz. Singer
and Metz, partners in the Beacon
Theater, are setting up a network of
independent distributors and pro-
motion people with product sched-
uled later this month. The company,
to be known as M.A.I. Records, will
be operated by several industry vet-
erans. Besides Metz and Singer,
other personnel includes Sol Moglen
and Richard Landis.
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Act's Leave Indies

® Continued from page |

Perhaps the biggest gainer during
this time was Warner Bros. Records.
It signed Curtom Records’ (Curtis
Mayfield, Impressions, Leroy Hut-
son, et. al.) away from Buddah, as
well as Philly Groove Productions
(Delfonics, First Choice).

In addition, Warners has scooped
up George Benson (from CTI), Ray
Stevens (Barnaby) and Pat Martino
(Muss), among others.

CBS Records and its affiliated la-
bels also fared well during this time.
In addition to B.T. Express, Colum-
bia also signed Freddie Hubbard
(CTI). Pacted to Epic, besides Dan-
iels, were Bonnie Koloc (Ovation)
and the Sutherland Brothers and
Quiver (Island).

District Manager
for
Retail Business

Growing retail record chain look-
ing for an experienced individual
who is able to handle all aspects
of sales, inventory, personnel,
and other necessary tools for an
expanding business. Minimum of
five years experience Is required
to handle this position. Definite
growth potential, challenge and
opportunity. Minimum starting
salary of $15,000. Enclose
resume with complete refer-
ences, as well as picture. Will pay
partially for relocation.

1812 Overture
Records and Tapes, Inc.
819 North Marshall Street
Milwaukee, Wisconsin 53202

or call,
Mr. Alan Dulberger,

President

414-347-1812

Acts transferring to Mercury-
Phonogram are Charles Earland
(Prestige), 10cc (London-U.K.), the
Dells (Chess-Janus) and James and
Bobby Purify (Casablanca).

Reporters assisting in the compila-
tion of this report include: Jim Fishel,
Stephen Traiman, Jim Melanson,
Jean Williams, Nat Freedland and
Bob Kirsch.

Atlantic Records signed the
Trammps (Buddah), Hawkwind
(United Artists), Lou Donaldson
(Blue Note) and Franklin Ajaye
(A&M) who now records for the af-
filiated Little David Records.

ABC inked Jimmy Ponder
(Chess) and MCA signed Man
(United Artists), while RCA pacted
Blue Mitchell (Mainstream), Buddy
Rich (Groove Merchant), Bo Did-
dley (Chess) and Cedar Walton
(Muse).

According to severai industry
sources, not all of these groups were
enticed away from indie-distributed
labels for money and increased dis-
tribution—some had been dropped
by their indie labels.

Slightly more than one year ago,
when Bell became Arista, the label

(Continued on page 64)

RECORD
JACKETS

AND
COVERS

Calor seperatian, artwark,
negatives and fine lith-
agraphy. When yau need
jockets & labels, call the
people with 50 years of
recard products.

KEYSTONE PRINTED
SPECIALTIES Co., Inc.
321 PEAR ST.
SCRANTON, PA. 18505
(717) 346-1761

GeneralNews

Billboard photo by Stephen Traiman
DETROIT PREVIEW—Auditioning
his new UA LP for Chris Stromberg,
president of Audioland chain, left, at
recent Detroit Hi Fi Show, Mike
Quatro chats about cuts with Tim
Bogart, David Surkamp and Bobby
Womackon ‘“‘Dancers, Romancers,
Dreamers & Schemers.”

Disk Producers

® Continued from page 14

something people think has to be
added.

“When using the bass line,
through. it’s important that it doesn’t
stay linear. You've got to use it to
generate excitement.

“Quite often the best dance rec-
ords cut aren’t cut intentionally for
the discos,” Moulton concludes.

Heavy Traffic

® Continued from page 3

tridge versions of product still cur-
rent and active on Stateside labels.
They are sold to stores which “can

be trusted” not to advertise their
availability and eventually wind up
in retail bins at $2.99 to $3.99 each.

A similar discretion is exercised in
export deals of cassette product, es-
pecially overruns, says this entrepre-
neur. “I’s important to know who
your customer is and how he will
market the product.” Low-key mer-
chandising is vital to keeping the
lines of supply open, he adds.

In the case of Canada, record
manufacturer complaints led to the
imposition of custom and tax levies
treating cutout imports at the same
value level as “regular” domestic
merchandise.

For customs purposes, cutout LPs,
regardless of the actual price paid,
are now rated at $3.61 each, the av-
erage wholesale price within the Do-
minion. Duties and taxes, therefore.
amount to about $1 per LP, increas-
ing the cost to the importer to the
point where the transaction assumes
a lesser appeal.

Canadian manufacturers had
long complained that competition to
current product from American cut-
outs put them at a competitive dis-
advantage in the marketplace. Cur-
rent custom regulations became
effective some three months ago.

The Name Of The Group Is

Y/~

THEIR RECORD IS #1
IN ENGLAND RIGHT NOW!

ANRND o A
You'll Be Hearing A Lot More From Them
On Arista Records.. Where CAREERS Are Launched

Executive Turntable

® Continued from page 4

Peter deK. Dusinberre named senior vice president, manufacturing oper-
ations, at Audio Magnetics, following service with ITT and Westinghouse,
among others. . .. Amanda Chism succeeds Jerry Adler as national sales coor-

dinator at Clarion Corp. of America. ... Cal Garnica, formerly with Olson
Sales rep firm, joins Sonab Electronics as field sales director.
I T =

Crickett Bennett has joined Elektra/Asylum/Nonesuch Records as pro-
duction manager, international. Bennett will coordinate traffic and shipping
of production parts and finished product to the company’s licensees and affil-
iates abroad. . . . Sony Corp. of America names Edward Adis sales manager for
national accounts, consumer products, joining from Lloyds Electronics. . ..
Louis Longo promoted at Capitol Magnetics to Midwest regional manager,
consumer products, from Southwest regional manager. ... Nathan Gordon
promoted to staff vice president, Systems Research Lab. at RCA Laboratories,
from director of the facility.

* k%

John Donegan, ex-vice president of Jack Music, named general manager
for Jack’s Tracks Studios purchased by Allen Reynolds. Donegan will also
direct Reynolds’ three publishing firms.

* x %

Rand Jones is West Coast custom pressing salesman for PRC Recording
Inc. Rich Ware recently opened the PRC office in Los Angeles and is a vice
president. . .. Dottie Mcllroy named vice president in Charge of marketing for
Pacific Challenger Corp. of Cerritos, Calif.

* ok x

New agent at World Wide Artists is Fred Fowler. Fowler will be dealing
with artists, promoters, schools and clubs. . . . Sean DeLaney has been upped to
vice president, artist development, of Rock Steady Inc. Delaney is responsible
for the creative development of all new acts signed with the firm. . . . In At-
lanta, Jack Rodgers has been named chief of sales for Dance-A-Thon Records
and Tapes. . .. Len Epand has been named West Coast publicity manager of
Polydor Inc., headquartered in the Polydor/MGM offices in Los Angeles.

* A %

New promotions and changes at MCA Records in the promotion area in-
clude: Rick Rockhill, moving from New Orleans office to Atlanta sharing
duties with Jeff Lyman; the Memphis sales office relocating to Nashville, with
Leon Tsilis moving from Miami to Nashville and Ralph Witsell replacing
Tsilis, Wayne McManners of Houston expanding his territory to include New
Orleans and William HawKkins joining MCA to share promotion duties with
Greg Dodd in Chicago. el &

Scot Jackson has been upped to national album promotion director, ABC
Records in Los Angeles, having served in several positions at the label. . .. Mi-
chael Milrod has joined Fantasy/Prestige/Milestone as East Coast promotion
director. Milrod, who recently departed Buddah Records. will be based in
New York. . .. Cliff Gorov moves up the ladder at Chelsea Records from pro-
motion man to assistant national black promotion director, reporting to Cris
Clay. This is one of Buck Reingold’s first appointments since joining Chelsea
as senior vice president. Bl TR

Stan Seiden, major Jeaseholder and operator of Ivar Theater, will be gen-
eral manager of Greek Theater now that James Nederlander has the conces-
sion. ... And Ray Stayer has been named general manager of the Starwood
nightclub in Los Angeles. . .. Bruce Greenberg, formerly of Island Records,
has joined WMOT Productions in Philadglphia.
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Old Deletes
To Stanyan

® Continued from page |

McKuen has discovered that there
are lucrative special-audience mar-
kets for a wide variety of catalog
masters held in the vaults of major
labels.

He feels the majors are depriving
themselves of easily available in-
come by not culling their vaults for
small pressing re-release material
more regularly.

McKuen is also surprised by his
disturbing find that perhaps half of
the major labels with extensive and
well-rounded catalogs refuse to li-
cense their out-of-print masters for
repackaging by outsider companies,
even though they are not doing any-
thing with the masters themselves.

McKuen says he has found RCA,
Columbia and Warner Bros. ex-
tremely open toward leasing out the
vault masters they are not currently
working. He claims to have found it
near-impossible to make similar
deals with Capitol and MCA. )

Stanyan can talk in terms of sub-
stantial sales for its offbeat repack-
ages. Aside from McK uen’s own rec-
ords, among the biggest Stanyan
sellers to date is Franz Waxman'’s
soundtrack for “The Nun’s Story”
film, which has gone over 100,000
units. Stanyan has a Jaques Brel LP
which has sold 110,000 units.

Stanyan is now putting out two
Vera Lynn repackages yearly and
averaging sales on them of close to
60.000 apiece. Fats Waller jazz
piano collection has done 80,000
units, says McKuen, who will soon
have a Duke Ellington package on
his house label.

European chanteuse Greta Kel-
ler’s LPs average 50,000 units of
each title on Stanyan. McKuen has a
new Judy Garland collection and an
upcoming newly recorded Dinah
Shore album.

“On Stanyan, I only put out the
kind of music that interests me per-
sonally,” says McKuen. “It seems
reasonable to expect that the fans
I've been fortunate enough to have
following my career so closely all
these years would be growing up in
their tastes just like I have naturally
done. And they might well be inter-
ested in collecting the kind of rec-
ords I happen to like.”

When Stanyan cannot lease the
instrumental masiers it needs for a
package, it goes ahead and re-rec-
ords the material. But of course LPs
like the Fats Waller or Judy Garland
reissues would be impossible with-
out vault masters.

“Something like Waxman'’s score
for ‘The Nun’s Story’ is a real word-
of-mouth must for serious movie
soundtrack collectors,” says
McKuen. “It was out of print for
years before we put it out on Stan-
yan again and collectors used to pay
as much as $50 for a copy. This sort
of thing just proves to me that the
big record labels are missing a bet
when they don’t work all fields of
their master vaults for specialty mar-
kets.”

Stanyan, although basically a
sideline for McKuen’s staff, grossed
$4% million in 1975, a $1 million rise
over last year, he says. Of this total,
$3 million was in record sales and
the rest came from books and other
McKuen promotional items.

However, these Stanyan figures
deliberately exclude the albums
with McKuen himself as artist or
trademark. For example, three of his
Stanyan Strings instrumental LPs
have topped $200,000.

Stanyan now releases some six al-
bums monthly and McKuen has
smoothed his production process

(Continued on page 72)
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Format, Personnel
Overhaul At WBNS

By BOB HUSTED

COLUMBUS, Ohio—For the third time in five years, WBNS is changing
personnel and format in an effort to regain the dominant position it once en-

joyed in the central Ohio market.

Key to many of the changes now being effected is 27-year-old Mike Jor-
genson, recently imported from Denver to serve as general manager with the
responsibility of creating a new image for the 49-year-old AM outlet whose

new emphasis is on MOR.

“We want WBNS to be a fun sta-
tion dedicated to producing the un-
expected and unusual for our listen-
ers,” says Jorgenson, “and we are
pulling out all of the stops to estab-
lish that image.”

The 30 to 50 age group is the tar-
get market for WBNS in its new for-
mat. Plans call for a weekly playlist
of 50 to 60 with a minimum of two
standards per hour being featured.

“Actually,” Jorgenson adds, “we
have run into a bit of a problem in
building a library of standards by
such artists as Frank Sinatra, Eydie
Gorme, Steve Lawrence and Andy
Williams since record companies
haven’t been distributing promo al-
bums by these people recently. We
had to go out on the open market
and invest in a flock of albums to get
the job done quickly.”

While WBNS is still utilizing a
proportionate share of Top 40 tunes,

there is little or no representation of

rock or country music in the adapted
playlist.

The strongest initial push by
WBNS has been to improve its
third-place standing in the morning
drive time segment anchored by
popular deejay Bob Conners, who
had been spirited away from rival
WTVN several years ago during a
previous format change.

‘Country Storm’
Born In Dallas

DALLAS—“Country Storm.” a
12-hour country music concert, has
been created by Profit Center, a divi-
sion of Ralph Stachon Co. here.
Ralph Stachon, president, and Jim
Collins, executive vice president, re-

To accomplish this, a strong pro-
motional effort was put behind a
campaign to find a “perfect partner”
for Conners to share the mike during
his 5:30 to 10 morning segment.

(Continued on page 25)

Radio-TVProgramming

Tight Playlist a Bugaboo
To Small Market Top 40s

® Continued from page |

role in small market Top 40 radio
wasn’t really known until this sur-
vey.

It spells out bad news for the
record industry, which has been
plumbing the smaller markets in re-
cent times to get important inital ex-
posure and sales reaction on new
product.

John Mitchell, KERN, Bak-
ersfield, Calif., says he also believes
in the tight playlist—*it’s necessary

to play familiar music.” Christ T,
program director of WAKX in Du-
luth, Minn., says he also believes in
the tight playlist, but “this depends,
of course, on the market. Our market
had been without a station that
really did any research or played
from a tight list for over five years.
And we have found a great deal of
success with our list, establishing
WAKX as a station that plays the
best music all the time.”

Denny Luell, KLWW in Cedar

| DJS; Salaries Toppéd ByPDs ”

LOS ANGELES—As a rule, the salaries of pro-
gram directors have been generally increasing the
past couple of years and now the average program
director in a major market station Top 40 station
tops out more than his air personalities. This wasn’t
exactly the case a few years ago.

A Billboard survey shows the average salary of
major market Top 40 program directors is beiween
$26,666 and $30,000, with several going up as high
as $40,000. One FM program director in a Southern
market pulled this average down. Only two major
market program directors surveyed hesitated to list
their salaries.

The average medium market Top 40 program di-
rector earns between $18,913 and $22,000, but play-
ing a big role in boosting this average were a few
program directors who are quite well paid.

And, in addition, a couple were virtually partners
in the station and participated in the profit struc-
ture. You couid easily state, though, that the typical
medium market program director would be earning
about $18,000 a year and that his duties for this sal-
ary would probably include a daily stint on the air.
Only one program director did notadmit his salary.

In small markets, the typical Top 40 program di-
rector earns roughly $12,522 to $14,000, with three
or four of those surveyed reporting salaries of about
$18,000. Six of the small market program directors
hesitated to list their salaries and quite a few that
did revealed salaries of about $10.000.

The salaries of a typical major market Top 40 air
personality is easy to define—they’re in the range of
$23,000 to $25,000. Of course, many major market

air personalities earn far more than that. However,
the days when a major market Top 40 air person-
ality earned above $50,000 are virtually gone. In
jome cities, union scale seems to be the dominating
force behind salary levels.

Too, some major markets, quite frankly, don’t
pay as much as some medium markets. As in the
past, Washington, D.C., and the entire state of Flor-
ida rank poorly when it comes to deejay salaries.
But the tendency of an air personality to earn more
than his program director is gone.

The program director usually out-earns him
about $3,000 a year, and more if the program direc-
tor also does a radio shift (not the rule so much in
major markets as in medium and small markets).

This can be attributed, of course, to a general de-
crease in the importance of the air personality as a
“personality” on Top 40 radio.

In medium markets, the typical air personality
earns $220.54 a week, and this figure is pretty much
right on target for Top 40 radio. True, some air per-
sonalities may earn a little more, but one station
also listed $125 a week as starting salary.

In a major market a deejay would fare better on
unemployment than that, considering income
taxes.

In small markets, the average air personality
earns $174.40, and this figure, 100, is about on tar-
get. In both medium and small markets, the salary
of the program director who does a radio show in
addition to his programming duties was not in-
cluded. but considered only in the figures for pro-
gram directors.

Rapids, lowa, states in favor of the
tight playlist that “a constant dose
of unfamiliar material produces
tuneouts.”

Jon Horton, WTTS in Blooming-
ton, Ind., feels that “audience listen-
ing span continues to be short and
repetition of established hits assures
a positive reaction.”

Harley Drew. WBBQ in Augusta,
Ga, says. “A basic tight playlist
keeps the hits coming and that seems
to fit best with the tight schedules of
today’s lifestyles.

“Listeners wants to hear some-
thing familiar promptly when they
tune in. We supplement the basic list
with oldies, LP cuts, and midday
and night extras for variety without
compromising the basic tight play-
tist idea.”

On the other hand, Jerry Riley of
WAAM, Ann Arbor, Mich., says,
“No. We're up against CKLW of
Detroit which has a tight .playlist
and so does WDRQ there. We get a
lot of calls complaining about them
and how many times they repeat
songs. They like us better because we
have a better music spread. We also
daypart, which tends to add to our
total record count.”

Ray Quinn of WAMS in Wil-
mington, Del., believes in the tight
list, as does Bob Charest, WHYN in
Springfield, Mass. But Mike Novak,

(Continued on page 25)
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MOR May Be Next As DJs
Are Dropped For Automation

Ad Deadline:
March 12

port the show “treads lightly on nos-
talgia, with comments by veteran

KRLA SHOCKER

performers past and present of the
‘Grand Ole Opry".”

The documentary siarts with the
war years of the 1940s and goes
through 1976. Avails allow 18 com-
mercial minutes per hour.

Collins claims the musical country
documentary is “a 12-hour hypnotic
magnet.” Demos are free on request.

® Coniinued from page 3

station had lost several hundred
thousand dollars since trying its
present personality-oriented MOR.
The major expense was in salaries of
personalities such as Paul Compton,
Johnny Magnus, Lee Baby Simms
and others.

A “SPLASH” HIT!
“WET WEEKEND”

(Gladys Shelley)

ROCK GAZERS

Already Heavily Back Ordered
A NEW DISCO SOUND

For Your D.J. Copy Contact
Harry Finfer
Spiral Pub. Co-Suite 715
17 West 60th St
New York. N.Y. 10023
(212) 582-2971

Pilgrim-711

The station is already partially
automated, since tapes of the day’s
shows are played back at night.

Mathews says a cart automation
system will be used; one that was de-
signed in-house.

In effect, the station has been in
limbo in regards to its license for sev-
eral years. A close source once esti-
mated that more than $12 million
had been spent in legal fees among
the various corporations fighting for
the license.

It seemed that a company com-
prised mostly of Art Linkletter and
Bob Hope would obtain the license a
few months back, but the other con-
tenders sued to stop that action by
the FCC and the license went into
limbo again.

The move io automation spells
bad news for the record industry. Al-
though the station hasn’t had exactly
sensational audience ratings of late,
it at least was another alternative
medium for new record exposure.
Automation is a very weak potential
for breaking new product since the
tendency among programming serv-
ice creators is to stick with the hits,
whatever the format.

Worse, the demise of KRLA as a
live music station follows by only-a
week the announcement of WCFT in
Chicago, another 50,000-watt rock

www.americanradiohistorv.com

giant, to an automated program-
ming service.

Though KRLA had been mostly
MOR of late, it once was a leading
Top 40 station in the market and
many leading air personalities and
program directors have worked
there over the years.

EXTRA
DISTRIBUTION
AT
NARM!

BILLBOARD’S

MARCH 27 ISSUE

WILL BE DISTRIBUTED AT THE

NAB CONVENTION

March 21-24, Chicago
Expanded Radio Coverage!

AD DEADLINE:

MARCH 12
Call your Billboard
Account Executive

TODAY!
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Playlist Top AddOns @

Sing

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

MAXINE NIGHTINGALE—Right Back Where We Started From (U.A.)

CARPENTERS—-There's A Kind Of Hush (A&M)

SWEET-Action (Capitol)

D—Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS-The two
products registering the great-
est proportionate upward
movement on the station's
playlist; as determined by sta-
tion personnel.

BREAKOUTS —Biilboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

CARPENTERS—There's A Kind Of Hush (A&M)
MAXINE NIGHTINGALE—Right Back Where We
Started From (UA)

PETER FRAMPTON—Show Me The Way (A&M)

% PRIME MOVERS:

FOUR SEASONS—December 1963 (Oh, What A
Night) (W B./Curb)

CAPTAIN & TENMILLE—Lonely Night (Angel
Face) (AGM)

DR. HOOK—Only Sixteen {Capitol)

BREAKOUTS:

CARPENTERS -There's A Kind Of Hush (A&M)
PETER FRAMPTON—Shaw Me The Way (A&M)
AEROSMITH—Dream On {Columbia)

KHj-Los Angeles

© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)

© CARPENTERS—There's A Kind Of
Hush (A&M)

* FOURSEASONS —December 1963
(W.B./Curb) 28-20

% DR. HOOK—Oniy Sixteen (Capitol)
HB-23

K100 (KIQQ-FM)—Los Angeles
e NONE
[ ]
* NONE
*
KiIS—Los Angeles -
© PETERFRAMPTON—Show Me The
Way (A&M)

® BOBDYLAN—Mozambique
(Columbia)

% ERIC CARMEN-A|l By Myself (Arista)
11-4

% CAPTAIN & TENNILLE—Lonely Night
(A&M)24-17

KFXM—San Bernardino o

© CATSTEVENS—Banapple Gas (A&M)

® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

* FOURSEASONS—December 1963
(W.B./Curb) 27-20

% ERIC CARMEN —AlI By Myself (Arista)
11-8
‘KAFY—Bakersfield -
® CAROLE KING=0nly Love Is Real
(ODE)

® PETERFRAMPTON—Show Me The
Way (A&M)

* CAPTAIN & TENNILLE—Lonely Night
(A&M)11-3
* AEROSMITH—0ream On (Columbia)
14-7
KCBQ—San Diego .
© DAVID BOWIE—Golden Years (RCA)

© MAXINENIGHTINGALE—Right Back
Where We Started From (U.A.)

* DR. HOOK-Only Sixteen (Capitol) 30-
21

% WHO—Squeeze Box(MCA) 22-14

KENO-LasVegas

o CAROLEKING—Only LoveIsReal

(ODE)
® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)
* GAR7Y WRIGHT-Dreamweaver (W.B.)
14-
* BEEGEES—Fanny (RS0)20-13
KBBC~Phoenix

© PETER FRAMPTON~Show Me The
Way (A&M)
® CARPENTERS—There's A Kind Of
Hush (A&M)
% TONY ORLANDO & DAWN—Cupid
(Elektra)HB-30
% FOURSEASONS—December 1963
(W.B./Curb)6-2
KRIZ—-Phoenix e
® TONY ORLANDO & DAWN—Cupid
(Elektra)
® AEROSMITH-Dream On (Columbia)
% EAGLES—Take It To The Limit
(Asylum)20-13
* RHYTHM HERITAGE—Theme From
“SWAT."(ABC)13-7
KQEO—Albuquerque
® BAYCITY ROLLERS—Money Honey
(Arista)
® DR.HOOK—0nly Sixteen (Capitol)
% CAPTAIN & TENNILLE-Lonely Night
(A&M)25-17
% AEROSMITH—Dream On (Columbia)
22-15
KTKT-Tucson
® SWEET-Action (Capitol)
© CARPENTERS—There's A Kind Of
Hush (A&M)
* FOURSEASONS—December 1963
(W.B./Curb) 22-15
D MIRACLES—Love Machine (Part 1)
(Motown) 12-7

Pacific Northwest Region

® TOP ADD ONS:

MAXINE NIGHTINGALE—Right Back Where We
Started From (UA)

BELLAMY BROTHERS—Let Your Love Flow
(W.B./Curb)

CARPENTERS—There's A Kind Of Hush (A&M)

% PRIME MOVERS:

FOUR SEASONS—0Oecember 1963 (Oh, What A
Night) (W.B./Curb)

CAPTAIN & TENNILLE—Lonely Night (Angel
Face) (A&M)

HAROLD MELVIN & THE BLUE NOTES-Wake
Up Everybody (Part 1) (Phila. Int't.)

BREAKOUTS:

MAXINE NIGHTINGALE —Right Back Where We
Started From (UA)

BELLAMY BROTHERS—Let Your Love Flow
(W.B./Curb)

CARPENTERS—There's A Kind Of Hush (A&M)

KFRC—SanFrancisco
® AEROSMITH—0ream On (Columbia)
® MAXINE NIGHTINGALE—Right Back

Where We Started From (U.A)
* CAPTAIN & TENNILLE—Lonely Night
(A&M)13-7
* FOURSEASONS—December 1963
(W.B./Curb)24-18
KYA—San Francisco

® NATALIE COLE—Inseparabie (Capitol)

® BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)25-16

* FOURSEASUNS—December 1963
(W.B./Curb)21-15

KLIV—San Jose .

® AEROSMITH—Dream On (Columbia)

© MAXINE NIGHTINGALE —Right Back
Where We Started From (U A.)

* CAPTAIN & TENNILLE—Lonely Night
(A&M) 15-8

* GEORGE BAKER SELECTION —Paloma
Blanca (W.B.) 10-6

KJOY-Stockton, Calif.

© JOHN MILES—High Fly (London)

© PETER FRAMPTON—Show Me The
Way (A&M)

* ELVIN BISHOP—Fooled Around & Fell
In Love (Capricorn) 30-15

% COMMODORES—Sweet Love
(Motown) 26-18

Based on station playlists through Thursday (2/26/76)

KNDE-Sacramento

© ROXYMUSIC—LovelsThe Drug
(Atco)

© EARTH, WIND & FIRE—-Reasons
(Columbia)

* PETERFRAMPTON-Show Me The
Way (A&M) 30-20

* FLEETWQOD MAC—Rhiannon
(Reprise)31-24

KROY—Sacramento

o CARPENTERS=There'sA Kind Of
Hush (A&M)

* BEEGEES—Fanny (RSO) 18-9
% RUFUS/CHAKA KHAN—Sweet Thing
(ABC)30-23
KJR—Seattle

© DAVID BOWIE—Golden Years (RCA)

® CARPENTERS~There's A Kind Of
Hush (A&M)

* GARY WRIGHT—Dreamweaver (W.B.)
17-10

* BAY CITY ROLLERS—Money Honey
(Arista) 22-16

KING—Seattle

© TONY ORLANDO & DAWN-Cupid
(Elektra)

© MAXINENIGHTINGALE—-Right Back
Where We Started From (U A.)

* FOUR SEASONS—December 1963
(W.B./Curb) 16-5

+ HAROLD MELVIN & THE BLUE
NOTES—Wake Up Everybody (Phila.
Int'l)18-9

KIRB—Spokane

© FOURSEASONS—December 1963
(W.B./Curb)
© JOHNNIE TAYLOR—Disco Lady
(Columbia)
% QUEEN-Bohemian Rhapsody
(Elektra)20-12
* CAPTAIN & TENNILE—| onely Night
(A&M)15-10
KTAC—Tacoma a
® STYX-Lorelie (A&M)
® RUFUS/CHAKAKHAN-Sweet Thing
(ABC)
% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)11-7
% LARRY GROCE—Jjunk Food Junkie
WB)I12.9
KGW—Portland

® ABBA—|Do, Do, iDo,1 Do, Do
(Atlantic)

o BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

* IZtEROSMITH—Oream On(Columbia)

4-14

* BAY CITY ROLLERS—Money Honey

(Arista) 22-16
KISN—Portland

® BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)
® MAXINE NIGHTINGALE—Right Back
Where We Started From (U A.)
D+ MIRACLES —Love Machine (Part 1)
(Motown)29-14
* HAROLD MELVIN & THE BLUE
NOTES—Wake Up Everybody (Phila.
Int'l)22-18
KTLK—Denver

® CARPENTERS—There's A Kind Of
Hush (A&M)
[ )
% BELLAMY BROS.—Let Your Love Flow
(W.B./Curb) 35-27
* STAMPEDERS —Hit The Road
(Quality) 36-28
KKAM—Pueblo,Colo.
® TONY ORLANDO & DAWN—Cupid
(Elektra)
® CAROLE KING—0nly Love Is Real
(00E)
* ERIC CARMEN—AIi By Myself (Arista)
20-10
# BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)21-16
KCPX—Salt Lake City

® STYX—Loreiei (A&M)

© PETERFRAMPTON-Show Me The
Way (A&M)

* BAND OF THE BLACK WATCH—Scotch
OnThe Rocks (Private Stock) HB-24

% CAPTAIN & TENNILE—Lonely Night
(A&M) 10-5

PRIME MOVERS-NATIONAL

FOUR SEASONS—December 1963 (Oh, What A Night) (W.B./Curb)
CAPTAIN & TENNILLE—Lonely Night (Angel Face) (A&M)
GARY WRIGHT—Dreamweaver (W.B.)

KRSP=Salt Lake City

® JIGSAW~—Love Fire (Chelsea)

© CHARLIEROSS—Without YourLove
(Mr.Jordan) (Big Tree)

* BAY CITY ROLLERS—Money Honey
(Arista) 15-7

* QUEEN-Bohemian Rhapsody
(Elektra)21-18

KYNO—Fresno , [

® TONY ORLANDO & DAWN—Cupid
(Elektra)

® PETER FRAMPTON—Show Me The
Way (A&M)

 HAROLD MELVIN & THE BLUE
NOTES—Wake Up Everybody (Phila.
Int'l.) 14-6

* FOGHAT-Slow Ride (Bearsville) 10-4

Southwest Region
® TOP ADD ONS:

AEROSMITH-Dream On (Columbia)
JOHMNIE TAYLOR—Disco Lady (Columbia)
CARPENTERS—There's A Kind Of Hush (A&M)

% PRIME MOVERS:

CAPTAIN & TEMMILLE—Lonely Night (Angel
Face) (A&M)

BEE GEES~Fanny (Be Tender With My Love)
(RS0)

FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb)

BREAKOUTS:

AEROSMITH-Oream On (Columbia)
JOHNNIE TAYLOR-Disco Lady (Columbia)
MAXINE NIGHTINGALE —Right Back Where We
Started From (U.A)

KILT—Houston

® RUFUS/CHAKA KHAN—Sweet Thing
(ABC)

® CARPENTERS—There'sAKind Of
Hush (A&M)

% CAPTAIN & TENNILLE-Lonely Night
(A&M) 16-7

% BEE GEES—Fanny (RS0) 28-19

KRBE-FM—Houston A _

© JOHNNIETAYLOR-Disco Lady
(Columbia)

® ELTONJOHN—Grow Some Funk/1
Feel Like ABullet (MCA)

* FOUR SEASONS—0Oecember 1963
(W.B./Curb)17-9

* GARYWRIGHT—Oreamweaver (W.B.)
12.7

KUF-Dalas

® DONNY & MARIE OSMOND—Deep
Purple (Kolob)

® JOHNNIE TAYLOR-Disco Lady
(Columbia)

* GARY WRIGHT—Dreamweaver (W.B.)
15-8

% LINDA RONSTADT—Tracks Of My
Tears (Asylum) 22-15
KNUS-FM—Dallas
® WHO-Squeeze Box (MCA)
[ )

% CAPTAIN & TENNILLE—Lonely Night
(A&M) 14-7

* GARYWRIGHT—Dreamweaver (W.B.)
11-6

KFZ-FtWoth

® AEROSMITH—Oream On (Cotumbia)

© CHARLIEROSS—Without Your Love
(Mr.Jordan) (Big Tree)

% HAROLD MELVIN & THE BLUE
NOTES—Wake Up Everybody (Phila.
Int'l.) 20-6

+ CAPTAIN & TENNILLE—Lonely Night
(A&M) 13-4

KXOL—Ft.Worth

o NONE

®
* NONE
) i
KONO—San Antonio

© EMMYLOU HARRIS—Here There &
Everywhere (W.B.)

® PAULDELICATO—Cara Mia (A.0.W.)

* JONATHAN CAIN—"Til It's Time To Say
Goodbye (October) 25-17

+ FREDDY FRENDER-You'll Lose A
Good Thing (ABC/Dot) 22-16
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BREAKOUTS-NATIONAL

SWEET-Action (Capitol)

MAXINE NIGHTINGALE-Right Back Where We Started From (U.A)
JOHNNIE TAYLOR-Disco Lady (Columbia)

KELP—EI Paso = ——

© MAXINE NIGHTINGALE-Right Back
Where We Started From (U.A.)

® CHARLIE ROSS~Without Your Love
(Mr_Jordan) (Big Tree)

* BEEGEES—Fanny (RS0) 19-8

* EAGLES—Take It To The Limit
(Asylum) 10-3

XEROK—ElPaso
o NONE
[

% NONE
*

KAKC-Tulas -
® AEROSMITH~Dream On (Columbia)
® ROXYMUSIC~Love s The Drug

(Atco)
* DAVID BOWIE—Golden Years (RCA)
25-19°
* FOUR SEASONS—-December 1963
(W.B./Curb) 21-17
KELI-Tulsa

® BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

® CAROLEKING=0Only LoveIsReal
(ODE)

* LARRY GROCE—Junk Food Junkie
(W.B)30-19

% MAXINE NIGHTINGALE—-Right Back
Where We Started From (U.A.)HB-25

WKY~OklahomaCity

® DAVID BOWIE—Golden Years (RCA)

© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)

% CAPTAIN & TENNILLE—Lonely Night
(A&M)7-2

* DR.HOOK—Only Sixteen (Capitol) 18-
13

KOMA—Oklahoma City

© BACHMAN-TURNER OVERDRIVE—
Take It Like AMan (Mercury)
o CARPENTERS—There's A Kind Of
Hush (A&M)
* FOURSEASONS—December 1963
(W.B./Curb) 16-9
* C;TISTEVENS-BanappIe Gas (A&M)
19-14
WTIX—NewOrleans
® AEROSMITH—Dream On (Columbia)
® ROXY MUSIC—Love!s The Drug
(Atco)
% ERIC CARMEN—AIl By Myself (Arista)
12-5
* ELTON JOHN—Grow Some Funk/!
Feel Like AButlet (MCA) 11-7
KEEL—Shreveport

® JOHNNIE TAYLOR-Disco Lady
(Columbia)

® STAMPEDERS~Hit The Road Jack
(Quality)

* WAYLON & WILLIE-Good Hearted
Woman (RCA) 35-21

* CHARLIEROSS—Without Your Love
(Mr. Jordan) (Big Tree) 35-31

Midwest Region

® TOP ADD ONS:

SWEET—Action (Capitol)

BEE GEES—Fanny (Be Tender With My Heart)
(RSO)

GARY WRIGHT—Dreamweaver (W.B.)

% PRIME MOVERS:

CAPTAIN & TENNILLE—Lonely Night (Angel
Face) (A&M)

FOUR SEASONS —December 1963 (Oh, What A
Night) (W.B./Curb)

GARY WRIGHT—Dreamweaver (W.B.)

BREAKOUTS:

SWEET-Action (Capitol)
BEE GEES—Fanny (Be TenderWith My Love)

(RS0)
MAXINE NIGHTINGALE —Right Back Where We
Started From (UA)

WLS—Chicago

® SWEET—Action (Capitol)

® BAY CITY ROLLERS—Money Honey
(Arista)

* AEROSMITH—Dream On (Columbia)
16-8

% CAPTAIN & TENNILLE—Lonely Night
(A&M) 12-6

WCFL—Chicagp
® SYLVERS—-Boogie Fever (Capitol)
© CAROLEKING~Only Love Is Real

(ODE)
* MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A) 37-31
% RHYTHM HERITAGE~Theme From
“SWAT."(ABC)10-5
WOKY—Milwaukee

® SWEET-Action (Capitol)
© MAXINENIGHTINGALE—Right Back
Where We Started From (U.A.)
* RHYTHM HERITAGE—Theme From
“SWAT"(ABC)12.7
* NAZARETH-Love Hurts (A&M)21-17
WZUU-FM—Milwaukee -
® JONIMITCHELL—In France They Kiss
On Main Street (Asylum)
© PETER FRAMPTON~Show Me The
Way (A&M)
* AEROSMITH—Dream On (Columbia)
13-6
% RHYTHM HERITAGE-Theme From
“SWAT."(ABC)18-12
WNDE—Indianapois -

o DR.HOOK—Only Sixteen (Capitol)
[ ]
* FOUR SEASONS—-December 1963
(W.B./Curb) 15.7
# NAZARETH—-Love Hurts (A&M) 9.4
WIRL=Peoria Il _

® SWEET-Action (Capitol)
© MAXINE NIGHTINGALE—Right Back
Where We Started From (U A.)
% QUEEN—BohemianRhapsody
(Elektra) 25-20
* AEROSMITH-Dream On (Columbia)
23-19
WDGY —Minneapolis -
® BEEGEES—Fanny (RSO)
© CAPTAIN & TENNILLE—Lonely Night
(A&M)
% ERIC CARMEN—AIl By Myself (Arista)
12-5
* BARRY MANILOW~! Write The Songs
(Arista) 6-4
KDWB-Minneapols
® AEROSMITH-Dream On (Columbia)
® BEEGEES—Fanny (RSO)
* CAPTAIN & TENNILLE—Lonely Night
(A&M)15-5
% NAZARETH-Love Hurts (A&M) 22-14
KOIL-Omaha
® SWEET—Action (Capitol)
© NAZARETH—Love Hurts (A&M)
* FOURSEASONS—Oecember 1963
(W.B./Curb) 28-12
* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)29-21
KIOA-DesMoines
© LARRY GROCE—junk Food Junkie
(W.B)
© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)
* FOURSEASONS —Qecember 1963
(W.B./Curb)20-11
* GARY WRIGHT—Dreamweaver (W.B.)
22-13
KKLS—RapidCity,$D.
® SWEET—Action (Capitol)
® BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)
* ERIC CARMEN—AIl By Myself (Arista)
9-4
* GARY WRIGHT—Oreamweaver (W.B.)
4.1

KQWB—Fargo,ND.

® QUEEN—-Bohemian Rhapsody
(Elektra)

® JIGSAW-Love Fire (Chelsea)

% CAPTAIN & TENNILLE—Lonely Night
(A&M)22-17

* GARY WRIGHT—Oreamweaver (W.B.)
14-10

(Continued on page 20)
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Based on station playlists through Thursday (2/26/76)

Ploylist Top Add Ons @
Playlist Pime Movers *

® Continued from puge 18
KXOK-St. Louis

© GARY WRIGHT~Dreamweaver (W.B)

® CARPENTERS—There’s A Kind Of
Hush (A&M)
% CAPTAIN & TENNILLE—Lonely Night
(A&M) 10-4
+ EAGLES—Take It ToThe Limit
(Asylum) 14-9
KSLQ-FM-St. Louis

° JOHNNIETAYLOR D|sco Lady
(Columbia)

[ ]

* GARY WRIGHT—Dreamweaver (W.B.)
24-16

* RUFUS/CHAKA KHAN —Sweet Thing
(ABC)13.8

WHB—Kansas City

® GARY WRIGHT—Dreamweaver(W B.)
® BEEGEES~Fanny (RSO)
* Eglc CARMEN —AIl By Myself (Arista)
14-7
* CAPTAIN & TENNILLE—Lonely Night
(A&M)20-13
KEWI-Topeka

® QUEEN- Bohem|an Rhapsody
(Elektra)

© BEE GEES—Fanny (RSO)

% ELTON JOHN~Grow Some Funk/I
Feel Like A Bullet (MCA) 28-16

% RHYTHM HERITAGE—Theme From
“SWAT"(ABC)17-9

North Central Region

® TOP ADD ONS:

DARYL HALL & JOHN OATES—Sara Smite (RCA)
ABBA-| Do, 1 Do, | Do, | Do, 1 Do (Atlantic)
LARRY SANTOS—We Can't Hide It Anymore
(Casablanca)

% PRIME MOVERS:

FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb)

GARY WRIGHT—Dreamweaver (W.B.)
WAYLON & WILLIE-Good Hearted Woman
(RCA)

BREAKOUTS:

DARYL HALL & JOHN OATES-Sara Smile (RCA)
ABBA—| Do, | Do, | Do, | Do, | Do (Atlantic)
QUEEN-Bohemian Rhapsody (Elektra)

CKLW—Detroit

o DARYLHALL & JOHN OATES— Sara
Smile (RCA)

o BAND OF THE BLACK WATCH—Scotch
On The Rocks (Private Stock)

% RHYTHM HERITAGE—-Theme From
“SWAT.”(ABC)9-1

% JOHNNIE TAYLOR—Disco Lady
(Columbia)HB-22

WGRD—Grand Rapids

® BEEGEES—Fanny (RSO)
© CAPTAIN & TENNILLE—Lonely Night
(A&M)
% CAPTAIN & TENNILLE- Lonely Night
(A&M) 19-10
* WHO-Squeeze Box (MCA) 7-1
2-96 (WZZM-FM)—Grand Rapids
© FOURSEASONS—December 1963
(W.B./Curb)
© MAXINENIGHTINGALE—Right Back
Where We Started From (U A.)
* BEEGEES—Fanny (RS0)9-5
# PAULSIMON—50 Ways To Leave Your
Lover (Columbia) 4-2
WTAC—-Flint, Mich.

° SWEET—Actlon (Elektra)

® QUEEN—Bohemian Rhapsody
(Elektra)

* FOURSEASONS—December 1963
(W.B./Curb)23-16

% BAY CITY ROLLERS ~Money Honey
(Arista) 15-10

WIXY—Cleveland

© MELISSA MANCHESTER—Just You
And | (Arista)

© SALSOUL ORCHESTRA—-Tangerine
(Salsoul)

% TRAMMPS—Hold Back The Night
(Buddah) 25-16

% ELTON JOHN—Grow Some Funk/I
FeelLike A Bullet (MCA) 26-17

WGCL—Cleveland

® QUEEN- Bohemlan Rhapsody
(Elektra)

® CHARLIE ROSS—Without Your Love
(Mr.Jordan) (Big Tree)

% COMMODORES-Sweet Love
(Motown) 23-15

* BEEGEES—Fanny (RS0) 12-7

13-Q (WKTQ)—Pittsburgh

® FOURSEASONS—December 1963
(W.B./Curb)

© DARYLHALL & JOHN OATES—-Sara
Smile (RCA)

* GARY WRIGHT—Dreamweaver (W.B.)
17-11

% AEROSMITH—Dream On (Columbia)
14-9

WKBW ~Buffalo

o CAPTAIN & TENNILLE- Lonernght
(A&M)
De MIRACLES—Love Machine (Part 1)
(Motown)
* GARSY WRIGHT-Dreamweaver (W.B.)
14-
 DIANAROSS—-Theme From
Mahogany (Motown) 11-6
WSAI- Cmcmnatl

© BELLAMY BROS.— LetYour Love Flow
(W.B./Curb)

o LARRY SANTOS—We Can't Hide It
Anymore (Casablanca)

* GARY WRIGHT—Dreamweaver (W.B.)
20-11

% FOUR SEASONS—December 1963
(W.B./Curb)21-13

WCOL—Columbus

© ABBA-IDo, | Do, IDo IDo Do
(Atlantic)

o LARRY SANTOS—We Can'tHide It
Anymore (Casablanca)

* LARRY GROCE—Junk Food Junkie
(W.B.) 14-6

* DONNY & MARIE OSMOND-Deep
Purple (Kolob)21-14

WAKY —Louisville

o JOHNNIE TAYLOR—Disco Lady

(Columbia)
® ABBA-|Do,|Do,1Do,1D0,1D0
(Atiantic)
* WAYLON & WILLIE—Good Hearted
Woman (RCA) 4226
* gYLVERS-Boogie Fever (Capitol) 30-
0
WBGN—Bowling Green,Ky.
© WAYLON & WILLIE-Good Hearted
Woman (RCA)
® ELVIN BISHOP-Fooled Around & Fell
In Love (Capricorn)
* PAULSIMON-50 Ways To Leave Your
Lover (Columbia) 8-1
* WHO-Squeeze Box (MCA) 13-8
WJET—Erie, Pa.

® QUEEN- —Bohemian Rhap Rhapsody
(Elektra)

© DR.HOOK-0nly Sixteen (Capitol)

* FOURSEASONS—December 1963
(W.B./Curb)23-7

% ERIC CARMEN—AIl By Myself (Arista)
15-1

WRIE—Erie, Pa.

e NONE

[ ]

* NONE

*

WCUE—Akron .

® SWEET—Action (Capitot)

© PETER FRAMPTON—Show Me The
Way (A&M)

% QUEEN—Bohemian Rhapsody
(Elektra)32-22

% CAPTAIN & TENNILLE—Lonely Night
(A&M)13-8

Mid-Atlantic Region

® TOP ADD ONS:

SWEET—Action (Capitol)
QUEEN-Bohemian Rhapsody (Elektra)
STYX—Lorelei (A&M)

* PRIME MOVERS:

GARY WRIGHT—Dreamweaver (W.B.)
RUFUS/CHAKA KHAN=Sweet Thing (ABC)
MAXINE NIGRTINGALE-Right Back Where We
Started From (UA)

BREAKOUTS:

SWEET—Action (Capitol)
QUEEN-Bohemian Rhapsody (Elektra)
STYX~Lorelei (A&M)

WFIL—Philadelphia

® SWEET-Action (Capltol)

© QUEEN-Bohemian Rhapsody
(Elektra)

* GARY WRIGHT—Dreamweaver (W.B.)
26-20

* MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) HB-21

WIBG—Philadelphia

© JOHNDENVER- Lookmg ForSpace
(RCA)

[ ]

* ABBA-|Do,1Do,iDo,|Do, Do
(Atlantic) 28-17

* MAXINE NIGHTINGALE ~Right Back
Where We Started From (U.A.) 16-9

WPGC—Washington

® QUEEN—~Bohemian Rhapsody
(Elektra)

© BLACKBYRDS—Happy Music (Fantasy)

* RUFUS/CHAKA KHAN—-Sweet Thing
(ABC)21-14

* TONY ORLANDO & DAWN-Cupid
(Elektra) 27-21

WCAO~Baltimore

©® SWEET-Action (Cap|tol)
® STYX—Lorelei (A&M)
* GSRgY WRIGHT—Dreamweaver (W.B.)
19-
% CAPTAIN & TENNILLE—Lonely Night
(A&M)16-12
WGH—NewportNews,Va.
® SWEET—Action (Capitot)
© DONNY & MARIE OSMOND—Deep
Purple (Kolob)
% FOUR SEASONS—December 1963
(W.B./Curb)22-16
D+ MIRACLES~Love Machipe (Part 1)
(Motown) 26-20
WYRE—Annapolis, Md.

o CAROLEKING— 0nly Lovels ReaI
(0DE)

o MAXINE NIGHTINGALE—-Right Back
Where We Started From (UA.)

* ROXY MUSIC—Lovels The Drug
(Atco)HB-21

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)HB-23

WLEE—Richmond, Va.

o TONY ORLANDO & DAWN—Cupid

(Elektra)

© WAYLON & WILLIE-Good Hearted
Woman (RCA)

 HAROLD MELVIN & THE BLUE
NOTES—Wake Up Everybody (Phila.
int')11-7

* ERIC CARMEN—AIl By Myself (Arista)
85

Northeast Region

® TOP ADD ONS:

MAXINE NIGHTINGALE —Right Back Where We
Started From (UA.)

RUFUS/CHAKA KHAN—Sweet Thing (ABC)
GARY WRIGHT—Dreamweaver (W.B.)

% PRIME MOVERS:

FOUR SEASONS—December 1963 (Oh, What A
Night) (W.B./Curb)

(D) MIRACLES —Love Machine (Part 1) (Motown)
GARY WRIGHT~Dreamweaver (W.B.)

BREAKOUTS:

MAXINE NIGHTINGALE —Right Back Where We
Started From (UA)

BAY CITY ROLLERS—Money Honey (Arista)
SWEET-Action (Capitol)

WABC—New York City

o GARY WRIGHT—Dreamweaver(W B.)
© RUFUS/CHAKA KHAN-Sweet Thing
(ABC)
% ERIC CARMEN—All By Myself (Arista)
12.5
0% MIRACLES—Love Machine (Part 1)
(Motown) 5-1
WPIX-FM—New York City

® SWEET-Action (Captiol)
[ ]

% FOUR SEASONS—December 1963
(W.B./ Curb) 8-1
% ELTON JOHN—Grow Some Funk/I
FeelLikeABullet (MCA) 12-7
WBBF—Rochester, N.Y.

o FLEETWOOD MAC— Rhlannon
(Reprise)
[

* BAY CITY ROLLERS—Money Honey
(Arista) 17-11
* STYX—Lorelei (A&M)21-16
WRKO—Boston

] MAXINENIGHTINGALE—nght Back
Where We Started From (U.A.)

® RUFUS/CHAKA KHAN-Sweet Thing
(ABC)

O+ MIRACLES—ove Machine (Part 1)

{Motown) HB-18

* FOURSEASONS—December 1963
{(W.B./Curb)15-4

WBZ-FM—Boston

o BELLAMY BROS.—[et Your Love Flow
(W.B./Curb)
© MIGHTY CLOUDS OF JOY—Mighty
High (ABC)
D#* MIRACLES—Love Machine (Part 1)
(Motown)21-9
* ROXYMUSIC—Love IsThe Drug
(Atco) 29-20
WVBF-FM ~Framington, Mass.

© TONYORLANDO & DAWN— Cup|d
(Elektra)

© BAY CITY ROLLERS~Money Honey
(Arista)

s NAZARETH—Love Hurts (A&M) 123

% ELECTRIC LIGHT ORCHESTRA—Evil
Woman (U.A)11-4

WPRO—Providence

o LARRY GROCE—Junk Food Junkie
(W.B)

© BAY CITY ROLLERS—Money Honey
(Arista)

* GARY WRIGHT—Dreamweaver (W.B.)
22-9

% CAPTAIN & TENNILLE~Lonely Night
(A&M)17-8

WORC—Worcester, Mass.

 ELVIN BISHOP—Footed Around & Fell
In Love (Capricorn)

© HUDSON BROS.—Spinning The Wheel
(Rocket)

* BAY CITY ROLLERS—Money Honey
(Arista) 28-12

* DONNY & MARIEOSMOND—Deep
Purple (Kolob) 20-11

WDRC—Hartford

© MAXINE NIGHTINGALE— R|ght Back
Where We Started From (U.A.)

© FOGHAT-Slow Ride (Bearsville)

* GARYWRIGHT—Dreamweaver (W.B.)
18-8

* LARRY GROCE—Junk Food Junkie
(W.B.)23-16

WTRY—Albany

o ROXY MUSIC— Lovels The Drug
(Atco)

© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)

+ QUEEN—Bohemian Rhapsody
(Elektra) 19-9

* AEROSMITH—Dream On (Columbia)
20-10

WPTR—-Albany

© JONATHAN CAIN="TilIt's Time To Say
Goodbye (October)

® SWEET-Action (Capitol)

* FOUR SEASONS—December 1963
(W.B./Curb)24-9

% CAPTAIN & TENNILLE—Lonely Night
(A&M)21-10

Southeast Region

® TOP ADD ONS:

DR. HOOK—Only Sixteen (Capitol)

JOHNNIE TAYLOR—Disco Lady (Columbia)
MAXINE NiGHTINGALE—Right Back Where We
Started From (UA)

* PRIME MOVERS:

RUFUS/CHAKA KHAN—Sweet Thing (ABC)
ERIC CARMEM—AIl By Myseif (Arista)
BAY CITY ROLLERS—Money Honey (Arista)

BREAKOUTS:

JOHNNIE TAYLOR—Disco Lady (Cotumbia)
OR. HOOK—Only Sixteen (Capitol}
SWEET—Action (Capitol)

WOXI-Atianta

© DR.HOOK— =0Only Sixteen (Cap|tol)
© MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.)
D+ MIRACLES—Love Machine (Part 1)
(Motown) 16-8
% BAY CITY ROLLERS—Money Honey
(Arista) 15-9
WFOM-Atlanta
® SWEET-Action (Capitol)
o DONNY & MARIE OSMOND—Deep
Purple (Kolob)
* MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 40-30
* MELISSA MANCHESTER—Just You
And | (Arista) 32-25
2-93 (WZGC-FM)—Atlanta
© JOHNNIETAYLOR-Disco Lady
(Columbia)
© MICHEL POLNAREFF—If You Only
Believe (Atlantic)
* BEE GEES—Fanny (RS0)23-16
# FOUR SEASONS—December 1963
(W.B./Curb)22-18

www americanradiohistorvy com

WBBQ-Augusta -
® STAN PETERS - H|tThe Road (anate
Stock)
® CARPENTERS—There's A Kind Of
Hush (A&M)
% BAY CITY ROLLERS—Money Honey
(Arista) 29-16
+ TONY ORLANDO & DAWN-Cupid
(Elektra) 28-22
WSGN—Birmingham, Ala. -
® CHARLIEROSS—Without Your Love
(Mr. Jordan) (Big Tree)
© BARRY MANILOW—Trying To Get The
Feeling (Arista)
* DR.HOOK—Only Sixteen (Capitol) 12-5
 MAXINE NIGHTINGALE—Right Back
Where We Started From (U.A.) 14-9
WHHY —Montgomery, Ala.

© NATALIE COLE—Inseparable (Capitol)

® ELVINBISHOP—Fooled Around &Fell
In Love (Capricorn)

* JIGSAW—LoveFire (Chelsea)17-9

* ll)g HOOK-0nly Sixteen (Capitol) 20-

WT0B—Winston/Salem,N.C.
® QUEEN—Bohemian Rhapsody
(Elektra)
© DONNY & MARIEQOSMOND—Deep
Purple (Kolob)
+ ERIC CARMEN—AII By Myself (Arista)
11-4
+ DAVID BOWIE—Golden Years (RCA)
13.9
WSGA—Savannah, Ga. -
De CATEBROTHERS—Union Man
(Elektra)
® ELVINBISHOP—Fooled Around &Fell
In Love (Capricorn)
* QUEEN—Bohemian Rhapsody
(Elektra) 24-8
* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)28-22
WTMA—Charleston, S.C.

® QUEEN—-Bohemian Rhapsody
(Elektra)

© JOHNNIETAYLOR-Disco Lady
(Columbia)

% COMMODORES—Sweet Love
(Motown) 20-8

% CAPTAIN & TENNILLE—Lonely Night
(A&M)24-14

WKIX—Raleigh, N.C.

o ABBA-I Do, Do, I Do, 1Do, Do
(Atlantic)

® CHARLIEROSS—Without Your Love
(Mr.Jordan) (Big Tree)

% RUFUS/CHAKA KHAH—Sweet Thing
(ABC)20-7
# COMMODORES—Sweet Love
(Motown) HB-19
WORD—Spartanburg,S.C.
® PETER FRAMPTON-Show Me The
Way (A&M)
o PAT BOONE—-UFO (Melodyland)
# JOHNNIE TAYLOR-Disco Lady
(Columbia) L 1-6
% FOURSEASONS—December 1963
(W.B./Curb) 3-1
WAYS—Charlotte,N.C. ~
© JOHNNIE TAYLOR-Disco Lady
(Columbia)
® DR.HOOK-Only Sixteen (Capitol)
* GARY WRIGHT—Dreamweaver (W.B.)
14-7
% RUFUS/CHAKA KHAN—Sweet Thing
(ABC)4-1
WNOX—Knoxville
® GARYWRIGHT—Dreamweaver (W.B.)
® FOGHAT-Slow Ride (W.B.)
* ERIg CARMEN —AiI By Myself (Arista)
15-

% COMMOOORES —Sweet Love
(Motown) 19-16
WGOW—Chaftanooga, Tenn.

© ROXY MUSIC—Love Is The Drug
(Atco)

o CHARLIEROSS—Without Your Love
(Mr_Jordan) (Big Tree)

* RUFUS/CHAKA KHAN—Sweet Thing
(ABC)HB-11

* OR. HOOK-Only Sixteen (Capitol) 17-

KMV L"GRO_C"

o TONYORLANOO & OAWN Cupld
(Elektra)

® LARRY GROCE—Junk Food Junkie
WB)

% ERIC CARMEN—AIl By Myself (Arista)
HB-12

* BEEGEES—Fanny (RSO)HB-21

WHBQ—Memphis

© DR.HOOK-Only Sixteen (Capitol)

® CARPENTERS—There's A Kind Of
Hush (A&M)

* BEE GEES~Fanny (RS0)15-8

% CATSTEVENS—Banapple Gas (A&M)
HB-22

WMPS—Memphis
® NONE

®

* NONE

*
WMAK—Nashville

o SWEET—Action (Capitol)

o BELLAMY BROS.—Let Your Love Flow
(W.B./Curb)

* DR.HOOK—OQnly Sixteen (Capitol) 12-6

% CAPTAIN & TENNILLE~Lonely Night
(A&M) 18-12

WLAC-Nashvile

© MAXINE NIGHTINGALE—Right Back
Where We Started From (U A.)

* RUFUS/CHAKA KHAN-Sweet Thing
(ABC)25:-11

% RHYTHM HERITAGE—Yheme From
“SWAT."(ABC)10-3

WLCY-St. Petersburg,Fla.
© NONE

* FOUR SEASONS —December 1963
(W.B./ Curb) 26-20

% QUEEN—-Bohemian Rhapsody
(Elektra) 16-14

WQAM-Miami .

© JOHNNIE TAYLOR—Disco Lady
(Columbia)

o FOGHAT—-Slow Ride (Bearsville)
* ERIC CARMEN-AIl By Myself (Arista)
15.3

* DAVID BOWIE—Golden Years (RCA)
20-14

WFUN—Miami
© NONE
L]
* NONE
*
Y-100 (WHY!-FM)—Miami/Ft. Lauderdale

® DAVID BOWIE-Golden Years (RCA)

o CAPTAIN & TENNILLE—Lonely Night
(A&M)

% BAY CITY ROLLERS —Money Honey
(Arista) 26-18

% ERIC CARMEN—AIl By Myself (Arista)
2316

WQPD —Lakeiand, Fla.

® SYLVERS—Boogie Fever (Capitol)

© JOHNNIETAYLOR—Disco Lady
(Columbia)

* CHARLIERICH-Since | Feli For You
(Epic) 26-12

* TONY ORLANOO & OAWN—Cupid
(Elekfra)32-19

WMF)—Daytona Beach, Fla.

o NATALIE COLE—lnseparable(Capnol)

© MELISSAMANCHESTER-)ust You
And 1 (Arista)

® SWEET-Action (Capitol) 23-16

* ERIC CARMEN —All By Myself (Arista)
13-7
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JACK NICHOLSON
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|

ACADEMY AWARD
NOMINATIONS

% Best Picture % Best Performance by an Actor in a Supporting Role—BRAD O0URIF
Y Best Performance by an Actor—JACK NICHOLSON % Best Original Score—JACK NITZSCHE

% Best Performance by an Actress—LOUISE FLETCHER % Best Achievement in Cinematography—HASKELL WEXLER

Y Best Oirector—MILOS FORMAN % Best Achievement in Film Editing—RICHARD CHEW

% Best Screenplay Adapted from O ther Material-LAWRENCE HAUBEN and BO GOLDMAN

%ntaglfﬁlms

resents
AMILOS FORMAN FILM ‘JACK NICHOL@ON in“ONE FLEW OVER THE CUCKOO'S NEST"
Starring LOUISE FLETCHER and WILLIAM REDFIELD - Screenpla)/ LAWRENCE HAUBEN and BO GOLDMAN
Based on the novel by KEN KESEY - Director o[ Pltotograplt)/ HASKELL WEXLER - Music -:]ACK NITZSCHE
Produced ly SAUL ZAENTZ and MICHAEL DOUGLAS - Directed [D’ MILOS FORMAN

| NOW AVAILABLE IN SiGNET PAPERBACK AND VIKING/COMPASS TRADE PAPERBACKJ

Released thru

United Arhsts

Entertainment lrom
Transamerica Corporation

ORIGINAL SOUNDTRACK ALBUM ON FANTASY RECORDS

- ARRANGED AND CONDUCTED BY THEME FROM
ONE FLEW OVER
m THE CUCKOO’S NEST
b/w THE LAST DANCE
"ml Fantasy Single F-760

One Flew Over the Cuckoo’s Nest
{opening theme)

Medication Valse

Bus Ride to Paradise

Cruising

Trolling

Aloha Los Pescadores

Charmaine

Play the Game

Last Dance

Act of Love J
One Flew Over the Cuckoo’s Nest

{ending theme) Fantasy

Fantasy F-9500
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Bi

lboard Album Radio Action

Playlist Top AdOns ® Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

KGB-(MCA)
LAURA NYRO-Smile (Columbia)

CHICK COREA-The Leprechaun (Polydor)
ROY HARPER—When An Old Cricketer Leaves The Crease (Chrysalis)

ADD ONS—The four key prod- ’
ucts added at the radio stations
listed; as determined by station
personnel. i
TOP REQUESTS/AIRPLAY—
The four products registering ll
the greatest listener requests i
and airplay; as determined by i
I
|
l
|
|
J

station personnel.
BREAKOUTS—Billboard Chart
i Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

8 TOP ADD ONS:

JOURNEY—took Into The Future (Columbia)
g KGB—(MCA)

CHICK COREA—The Leprechaun (Polydor)

ROY HARPER—When An Old Cricketer {eaves

The Crease (Chrysalis)

il *TOP REQUEST/AIRPLAY:

BAD COMPANY—Run With The Pack (Swan
Song)

DAVID BOWIE-Station To Station (RCA)
BOB DYLAN—Desire (Columbia)

PHOEBE SNOW-Second Childhood (Colum-
bia}

BREAKOUTS:

JOURMEY—Look Into The Future (Columbia)

B KGB—(MCA)

§  CHICK COREA-The Leprechaun (Polydor) i
AL DIMEOLA—Land Of The Midnight Sun (Co- |
lumbia)

KLOS-FM—Ld5 Angeles

FEBRUARY 28, 1976, BILLBOARD

® JOURNEY—Look Into The Future
(Columbia)

@ LOU REED—Coney Istand Baby (RCA)

© PURE PRAIRIE LEAGUE=If The Shoe
Fits (RCA)

L

* DAVID BOWIE—Station To Station
(RCA)

% BAD COMPANY ~Run With The Pack
(Swan Song)

* PHOEBE SNOW—Second Childhood
(Columbia)

* FLEETWODD MAC~(Reprise)

KMET-FM—LosAngeles

® ELLIOTMURPHY-Night Lights (RCA)

© RDYHARPER—WhenAn Old Cricketer
Leaves The Crease (Chrysalis)

[ ]

[ ]

% BAD COMPANY—RunWith The Pack
(Swan Song)

* DAVID BOWIE—-Station To Station
(RCA)

* BOB DYLAN—Desire (Columbia)

* THINLIZZY-Fighting (Vertigo)

KSML-FM—Lake Tahoe/Reno
® NILSLOFGREN-Live (A&M)
® ALBERT KING~Truckload Of Lovin’

(Utopia)

® DIRKHAMILTON~You Can Sing On
The Left OrBark On The Right (ABC)

® STRETCH—Elastigue (Anchor)

* JOHNNYWINTER—Captured Live
(Epic)

% SCORPIANS~Fly ToThe Rainbow
(RCA)

* CHICKCOREA—The Leprechaun
(Polydor)

* KGB~(MCA)

KGB-FM—SanDiego =
® SWEET—Give UsAWink(Capitol)
® KGB-(MCA)
® JUKKA TOLONEN—Crossection

(Janus)

o WAYLONJENNINGS, WILLIE NELSON,
JESSICOLTER, TOMPALL GLASER—
Qutlaws (RCA)

* BOB DYLAN-Desire (Columbia)

* DAVID BOWIE—Station To Station
(RCA)

* FLEETWOOD MAC~(Reprise)
% BAD COMPANY—Run With The Patk
(Swan Song)

KISW-FM—Seattle

o HENRY GROSS—Release (Lifesong)

@ JOURNEY~—Look Into The Future
(Columbia)

® 10 CC—How Dare You (Mercury)

® EMMYLOU HARRIS—Elite Hotel
(Reprise)

* BAD COMPANY —Run With The Pack
(Swan Song)

% JOURNEY-Look into The Future
(Columbia)

* LYNYRD SKYNYRD—Gimme Back My
Bullets (MCA)

* PETER FRAMPTON—Frampton-Comes
Alive (A&M)

KOMEFM-Sanjose

® ALDIMEOLA—Land Of The Midnight
Sun (Columbia)

@ SAMMY HAGER~-Nine On ATen Scale
(Capitol)

@ CHICK COREA-TheLeprechaun
(Polydor)

o KGB-(MCA)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire (Columbia)

% JERRY GARCIA—Refiections (Round
Records)

% PHOEBE SNOW-Second Childhood
(Columbia)

Southwest Region

il ® TOP ADD ONS:

KGB~—(MCA)

BRIAK AUGER'S OBLIVION EXPRESS—Live
Oblivion Yol. 2 (RCA)

ROY HARPER—When An Old Cricketer Leaves
The Crease (Chrysalis)

GOLDEN EARRING—To The Hilt (MCA)

i *TOP REQUEST/AIRPLAY:
W PETER FRAMPTON—frampton Comes Alive
(ABM)

LYNYRD SKYNYRD-Gimme Back My Bullets :
(MCA)

STAR CASTLE-(Epic)

JOURNEY—Look Into The Future (Columbia)

BREAKOUTS:

KGB—(MCA)

BRIAN AUGER'S OBLIVION EXPRESS-Live
Oblivion Yol. 2 (RCA}

SUTHERLAND BROTHERS & QUINER—Reach §
For The Sky (Columbia)

JUKKA TOLONEN—Crossection (Janus)

KSHE-FM—St.Louis .

® GOLDEN EARRING=To The Hilt (MCA)

" o STRING DRIVEN THING—Keep Yer
And On It (20th Century)

© HEART~Dreamboat Annie
(Mushroom Records)

© ROY HARPER~WhenAn Old Cricketer
Leaves The Crease (Chrysalis)

* JOURNEY~Look Into The Future
(Columbia)

* LYNYRD SKYNYRD~Gimme Back My
Bullets (MCA)

* SPIDERS FROM MARS—(Pye)

* PETER FRAMPTON —Frampton Comes
Alive (A&M)

KADI-FM-St.Louis
o KGB—(MCA)

© SUTHERLAND BROTHERS &
QUIVER—Reach For The Sky
(Columbta)

© JOHNNY WINTER—Captured Live
(Epic)

® NICKEYBARCLAY—DiamondInA
Junkyard (AriolaAmerica)

* SWEET-Give UsA Wink (Capitol)

* LYNYRDSKYNYRD~Gimme Back My
Bullets (MCA)

% STAR CASTLE—(Epic)

* BEBOP DELUXE ~Sunburst Finish
(Harvest)

Based on station playlists through Thursday (2/26/76)

Top Requests/Airplay-National

PETER FRAMPTON—Frampton Comes Alive (A&M)

DAVID BOWIE~Station To Station (RCA)
PHOEBE SNOW-Second Childhood (Columbia)
BAD COMPANY—Run With The Pack (Swan Song)

KLOL-FM~Houston
® KGB—(MCA)
©® EAGLES—Best Of (Asylum)

o JUKKATOLONEN~—Crossection
(Janus)

© BRIANAUGER'S OBLIVION
EXPRESS~Live Oblivion Yol.2 (RCA)

% STARCASTLE-(Epic)

* PETERFRAMPTON-—Frampton Comes
Alive (A&M)

% EMMYLOU HARRIS —Elite Hotel
(Reprise)
* ROXY MUSIC—Siren (Atco)
KLBJ-FM—Rustin

© LAURANYRO-Smile (Columbia)
o KGB--(MCA)

® PAUL BUTTERFIELD—Put1tin Your
Ear(Bearsville)

© ‘BRIAN AUGER’S OBLIVION
EXPRESS~Live Oblivion Vol. 2 (RCA)

* PETER FRAMPTON-Frampton Comes
Alive (A&M)

* LYNYRD SKYNYRD—-Gimme Back My
Bullets (MCA)

* STAR CASTLE=(Epic)
* LAEXPRESS~Caribou (CBS)

Midwest Region

® TOP ADD ONS:

KGB—(MCA)

LAURA NYRO-Smile {Columbia)

CHICK COREA—The Leprechaun (Potydor)
STAR CASTLE—(Epic)

X TOP REQUEST/AIRPLAY:

BAD COMPAMY—Rum With The Pack (Swan
Song)

DAVID BOWIE—Station To Station (RCA) :
PETER FRAMPTON-frampton Comes Alive
(A&M) !
STAR CASTLE-(Epic)

BREAKOUTS:

KGB—(MCA)

LAURA NYRO-Smile (Columbia)

CHICK COREA-The Leprechaun (Polydor)
JUKKA TOLONEN—Crossection (Janus)

WABX-FM—Detroit
© JOHNNY WINTER-Captyred Live
(Epic)
® KGB—(MCA)

® DR.FEELGOOD-Malpractice
(Columbia)

o HOWARD WORTH—King Brilliant
(Rocket)

* JOURNEY —Look Into The Future
(Columbia)

# STAR CASTEE—(Epic)

* HEART—Dreamboat Annie
(Mushroom Records)

* BAD COMPANY—Run With The Pack
(Swan Song)

WMMS-FM—Cleveland

o MCKENDREESPRING—TooYoungTo |
Feel This Old(Pye)

© [AURANYRO-Smile (Columbia)
® ELLIOTMURPHY—Night Lights (RCA)

® ALLAN CLARKE~I've GotTime
(Asylum)

* DAVID BOWIE~Station ToStation
(RCA)

* BAD COMPANY—Run With The Pack
(Swan Song)

* PETERFRAMPTON—Frampton Comes
Alive (A&M)

* CAROLE KING—Thoroughbred (Ode)

WXRT.FM~Chicago
o CHICKCOREA~The Leprechaun
(Polydor)
® LAURA NYRO—Smile(Columbia)

® LYNYRD SKYNYRD -Gimme BackMy
Bullets (MCA)

o JUKKA TOLONEN-Crossection
(Janus)

% TED NUGENT-(E pic)
* THIN LIZZY—Fighting (Vertigo)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

* ELECTRIC LIGHT ORCHESTRA-Face
The Music (United Artists)

WCOLFM-Columbus

o CHICKCOREA—The Leprechaun
(Polydor)

e KGB—(MCA)
® STARCASTLE—~(Epic)

® PASSPORT et al-Doldinger Jubilee
'75 (Atlantic)

% BAD COMPANY—Run With The Pack
(Swan Song)

* PHOEBE SNOW-Second Childhood
(Columbia)

% GARY WRIGHT—Dream Weaver
(Warner Brothers)

* DAVID BOWIE-Station To Station
(RCA)

WIMF-FM—Milwaukee
o KGB—(MCA)

© MELISSAMANCHESTER—Better Days
& Happy Endings (Arista)

® SUTHERLAND BROTHERS &
QUIVER—Reach For The Sky
(Columbia)

© SAMMY HAGER—-Nine OnATen Scale
(Capitol)

* QUEEN--A NightAtThe Opera
(Elektra)

* STAR CASTLE—(E pic)

* FOGHAT—Fool For The City
(Bearsville)

* BOB DYLAN-Desire(Columbia)

Southeast Region

® TOP ADD ONS:

LAURA NYRO—Smile (Columbia)
LYNYRD SKYNYRD-Gimme Back My Bullets
(MCA)

KGB—(MCA)

SUTHERLAND BROTHERS & QUIVER—Reach
For The Sky (Columbia)

X TOP REQUEST/AIRPLAY:

PETER FRAMPTON—Frampton Comes Alive
(AGM)

BOB DYLAN—Desire (Columbia)

10 €C—How Dare You (Mercury)

LYNYRD SKYNYRD—Gimme Back My Bullets
(MCA)

BREAKOUTS:
LYNYRD SKYNYRD—Gimme Back My Bullets i
(MCA)

LAURA NYRO—Smile (Columbia)
KGB—(MCA)

SUTHERLAND BROTHERS & QUIVER—Reach
For The Sky (Columbia)

WMAL-FM—Washington

® LYNYRD SKYNYRD~Gimme Back My
Bullets (MCA)

® LAURANYRO-Smile(Columbia)
® KGB-(MCA)

* PETER FRAMPTON~Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire(Columbia)
* 10 CC—How Dare You (Mercury)

* GARY WRIGHT—~Dream Weaver
(WarnerBrothers)

www americanradiohistorv com

WKDA-FM—Nashville

WORJ-FM—0rando

National Breakouts

KGB—(MCA)

LAURA NYRO-Smile (Columbia)
JUKKA TOLONEN-Crossection (Janus)
AL DiIMEOLA~Land Of The Midnight Sun (Columbia)

WKTK-FM—Baitimore

® SUTHERLANDBROTHERS &
QUIVER—Reach For The Sky
(Columbia)

® |AURANYRO-Smite (Columbia)

o LYNYRD SKYNYRD—-Gimme Back My
Bullets (MCA)

® JUKKATOLONEN-Crossection
(Janus)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

% LYNYRD SKYNYRD~Gimme Back My
Bullets(MCA)

% 10 CC—How Dare You (Mercury)

% BARCLAY JAMES HARVEST—-Time
Honored Ghosts (Polydor)

o KGB-(MCA)
@ JOAN BAEZ—From Every Stage (A&M)

o BESERKLEY CHART BUSTERS -
(Beserkley)

© MELISSA MANCHESTER-Better Days
& Happy Endings (Arista)

% BOBDYLAN-—Desire (Columbia)

* EMMYLOU HARRIS-Elite Hotel
(Reprise)

* ERIC CARMEN —(Arista)
* FLEETWOOD MAC—(Reprise)

® LAURA NYRO—Smile (Columbia)

o SUTHERLAND BROTHERS &
QUIVER-Reach For The Sky
(Columbia)

® JOHNNYWINTER—Captured Live
(Epic)

® MICHAEL FRANKS—Art of Tea (Reprise)

% PETER FRAMPTON—Frampton Comes
Alive (A&M)

* BOB DYLAN-Desire (Columbia)
% CAROLE KING~Thoroughbred (Ode)

* DAVID BOWIE—Station ToStation
(RCA)

Northeast Region

® TOP ADD ONS:

LAURA NYRO-Smile (Columbia)

KGB—(MCA) +
AL DiMEOLA~Land Of The Midnight Sun (Co-
lumbia)

JUKKA TOLONEN-Crossection (Janus)

*TOP REQUEST /AIRPLAY:
PETER FRAMPTON-Frampton Comes Alive §
(ALM)

DAVID BOWIE—Station To Station (RCA)

MELISSA MANCHESTER—Better Days & Happy
Endings (Arista)

PHOEBE SMOW—Second Chidhood (Colum-
bia)

BREAKOUTS:

LAURA NYRO—Smile (Columbia)
KEB—(MCA)

AL DiMEOLA—Land Of The Midnight Sun (Co-
lumbia)

JUKKA TOLONEN-Crossection (Janus)

WNEW-FM—New York

® PILOT—January (Capitol)
® LAURA NYRO—Smile (Columbia)
© SPIDERS FROM MARS—(Pye)

® DORY PREVIN—Children Of
Innocense And Harpo Marx (Warner
Brothers)

* MELISSA MANCHESTER—Better Days
& Happy Endings (Arista)

* DAVID BOWIE—Station To Station
(RCA)

* BAD COMPANY—Run With The Pack
(Swan Song)

* PETER FRAMPTON—Frampton Comes
Alive (A&M)

WBAB-FM—Babylon
® LAURANYRO~Smile (Columbia)
© MONTY PYTHON - The Best Of
(Buddah)
o KGB-(MCA)
o GOLDEN EARRING—To The Hilt (MCA)
* PETER FRAMPTON~Frampton Comes
Alive (A&M)
* CAROLE KING—Thoroughbred (Ode)
# BAD COMPANY—Run With The Pack
(Swan Song)
 BETTE MIDLER—Songs For The New
Depression (Atlantic)
WOUR-FM-Syracuse/Utica
© KGB--(MCA)
® LAURANYRO-Smile (Cotumbia)
© SAMMY HAGER—Nine On ATen Scale
(Capito)
® JUXKATOLONEN-Crossection
(Janus)
* JERRY GARCIA—Reflections (Round
Records)
# SPEEDY KEEN-Y' Know Wot' | Mean
(Istand)
* PASSPORT et al—=Doldinger Jubilee
'75 (Atlantic)
* 10 CC~How Dare You (Mercury)

WMMR-FM—Philadelphia

® ROYHARPER—When An 01d Cricketer
Leaves The Crease (Chrysalis)

o ALDIMEOLA~LandOf The Midnight
Sun(Columbia)

o SUTHERLAND BROTHERS &
QUIVER-Reach For The Sky
(Columbia)

® GREG KIHN—(Beserkley)

% MELISSA MANCHESTER—Better Days
& Happy Endings (Arista)

% LYNYRD SKYNYRD—Gimme Back My
Bullets (MCA)

* DAVID BOWIE—Station To Station
(RCA)

* PETERFRAMPTON—Frampton Comes
Alive (A&M)

WLIR-FM—New York

o KGB-(MCA)

© AL DIMEOLA-Land Of The Midnight
Sun(Columbia)

® SWEET~Give Us A Wink (Capitol)

® LAURANYRO~Smile (Columbia)

* PHOEBESNOW—Second Childhood
(Columbia)

% BE BOP DELUXE—SunburstFinish
(Harvest)

* STAR CASTLE—(Epic)

% ALDiMEOLA—Land GfThe Midnight
Sun (Columbia)

WHCN-FM-Hartford ey
® JUKKATOLDNEN—Crossection
(Janus)

® |AURANYRO—Smile (Columbia)

® DR.FEELGODD—Malpractice
(Columbia)

® GALLAGHER & LYLE—Breakaway
(AM)

* LYDIA PENSE & COLD BLOOD~Cold
Blood (ABC)

# JIMMY BUFFETT—Havana
Daydreamin’ (ABC)

* PETERFRAMPTON—Frampton Comes
Alive (A&M)

* PHOEBE SNOW—Second Childhood
(Columbia)

CHUM-FM—Toronte

® LYNYRD SKYNYRD—Gimme Back My
Bullets (MCA)

® CHICKCOREA—The Leprechaun
(Polydor)

o KGB—(MCA)

© MELISSA MANCHESTER—Better Days
&Happy Endings (Arista)

* 10 CC—How Dare You (Mercury)

* DAVID BOWIE-Station To Station
(RCA)

* CAROLE KING—-Thoroughbred (Ode)

* SUPERTRAMP—Crisis? What Crisis?
(A&M)

-
© Copyright 1976, Billboard Publi- |
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrievai system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Radio-TV Programming

Letters For Numbers At WXVI

Montgomery Outlet Rates Disks A,B,C,D Instead Of 1-3

LOS ANGELES—WXVI, Mont-
gomery Ala., soul station, has come
up with a plan to give all records
equal airplay, claims Len Reaves,
operations manager.

Reaves says he has eliminated the
number rating system for records in
favor of a letter system ranging from
A-D.

The A stack consisting of 10 rec-
ords are the hottest singles, B has 11
records which are not quite as hot,
C’s 12 records are moving down and
D has nine new singles. This infor-
mation is not open to labels.

“This method also eliminates pro-
motion persons calling the station
requesting the number of their rec-
ords, or where the records stand in
terms of ratings.in the Montgomery
area,” says Reaves, who says that
WXVI is the only soul station in
Montgomery.

“l advise them that the record is
either on, or it’s not on, but never
where it stands.”

WXVI, formerly WAPX, was pur-
" chased by Brothers Broadcasting.
owners of WPAL in Charleston,
N.C., and WWWZ, Summerville,
S.C, in December 1975, and
changed its call letters Jan. 12.

Reaves explains that WXVI has a
contemporary soul format, airing a
good mix of singles and LPs. The

By JEAN WILLIAMS
station is also getting into jazz air-
play because of the abundance of
crossover product.

He points out that Montgomery is
not a disco market, but he is inject-
ing disco into his format as a
“feeler.”

WXVI, a 1,000 watts station, has
an LP hour nightly from 10-11 p.m.

“We open our lines to let our au-
dience rate the LPs. Then we go with
the most requested cuts from the al-
bum.” says Reaves.

In addition to audience requests,
he selects his music from national
charts and local record shop reports.

“I'am having problems with some
record companies,” declares Reaves.
“Being the only soul station in the
market, we are not being serviced by
Motown, Columbia or A&M, who
all have soul product.

“I have contacted Columbia re-
peatedly,” he continues, “but to no
avail.

“l want to play the product if it's
good, butif record companies do not
send their product, I am not going to
go out and buy it.”

In programming the shows
Reaves says. “All deejays have their
own custom-made formats. We try
to fit a format to the air personality.”

In drive time, more singles are
aired, evenings have more LPs, but

Format, Personnel

Overhaul At WBNS

® Continued from page 17

Numerous spots on the AM and
FM stations as well as their tele-
vision counterpart, WBNS-TV, gen-
erated more than 3,000 applications
for the post.

The contest did prove that in ev-
ery profession, from law through
medicine, there lurks frustrated dee-
;ays aching for the chance to get on
the air. Even fairly well placed state
officials with tenure made applica-
ion for the post.

Ultimately chosen as Conners’
nartner from among 15 finalists was
31-year-old Dee Borrows, wife of an
clectrical engineer who is also the
mother of three children and the pi-
‘ot of her own plane.

The contest reaped the station ex-

llent print publicity thereby prob-
ably launching the new “Bob And
Dee” show with an augmented au-
lience when it went on the air
“eb. 1.

Also, to bolster the morning drive-
time period, Jorgenson changed the
station’s previous policy of “news

Don't take just our word for it; ask our
subscribers about

OBITS!

'l don't usually write to companies but
after receiving your latest issue of
OBITS, | just couldn't resist. Imagine my
utter delight as | began to lay those
terrific bits upon the ears of my unsus-
- pecting listeners and then sitting back
to watch the phones ring off the hooks

. those poor joke-starved people
screaming for more!

I find your phony commercials, silly
serials, and otherwise hard to cate-
gorize tremendously hilarious stuff a
great suppiement to my aiready sterling
sense of humor.”"—Mike Del Rosso, KVOY

FREE SAMPLE:

OBITS

366-F West Bullard Avenue
Fresno, California 93704

five minutes sooner” by positioning
newscasts on the hour rather than
five minutes before.

In addition to pairing Dee Bor-
rows with Bob Conners and altering
the news format, Jorgenson put pro-
gram director Dave Hammond back
on the air from 10 a.m. to 2 p.m.

Art Ortega, former program direc-
tor at WROR, Bosten, was imported
to fill the air time from 2 to 6 p.m.
with Jack Evans continuing during
the evening hours.

During this process of change,
deejay Bob Masys, who had been an
evening man, moved to the sales
staff.

Other changes in on-air person-
alities involve utilizing two local
broadcast veterans on Saturday.

Bob Marvin, a local fixture for a
quarter of a century on WBNS-TV
as “Flippo The Clown,” will handle
the Saturday mike chores from 10
a.m. to 2 p.m. Spook Beckman, local
radio and TV personality for more
than two decades, will follow from 2
to 6 p.m.

The process of change now being
effected in the WBNS format and
organization has been primarily
concerned with the AM operation.
For the time being, the FM side will
continue as in the past.

Mike Jorgensen, a native of lowa
who attended the Univ. of Colorado,
broke into radio at KBZZ in La
Junta, Colo., moving from there to
KRDO radio and television in Colo-
rado Springs. Before making the
move to Columbus he was associ-
ated with KLAK, Denver.

The immediate challenge in his
present post is to improve the third-
place rating of WBNS behind
WTVN and WCOL and keep it a
step ahead of WMNI, a country mu-
sic station, less than a point away in
fourth place in the seven-station
market.

Jorgenson’s position was more or
less created when the corporate en-
tity of which WBNS is a component
element acquired WLWI-TV in In-
dianapolis from Avco Broadcasting.

all shows play two oldies each hour.

Rotation of records varies from
show 1o show. but each program
opens with an oldies, then moves to
the A stack of records.

The station is presently on the air
5 a.m.-midnight, but as of April 1 it
will be heard 24 hours.

James Harris starts the day with
gospel 5-6 a.m. followed by Reaves
6-9 a.m. Gospel is back 9-10 a.m.
with Al Dixon hosting, and Dixon
remains to play r&b 10 am.-1 p.m.
Lee Cross hosts the 1-4 p.m. show,
Al Dixon 4-8 p.m. and Leroy Whee-
ler 8 p.m.-midnight.

Weekends Al Dixon Jr., Sim Wil-
hams and J. Harris are the DJs.

Denver 96-KX
Listeners To
Pick Tunes

DENVER-96-KX hit the air on
FM here Feb. 18 and for the first two
weeks air personalities will ask lis-
teners for suggestions and comments
about what they want to hear.

Regular programming goes into
effect March 1. For the first 90 days,
the station will be devoid of com-
mercials. Format will be rock and
launching of the format will be sup-
ported by a $100,000 promotion
budget.

Staff includes John London 6-10
a.m., production director Randy
Lane 10 a.m.-2 p.m,, Brant Miller 2-
6 p.m. program-music director
Bobby Christian 6-9 p.m., assistant
program director C.C. McCartney 9
p-m-l am, Rick Brady 1-6 am.
with Mike Shannon on weekends
and Ron Engelman doing news.
Christian, Lane, McCartney, Brady,
and Engelman came from KUPD in
Phoenix, London from KIMN in
Denver, Miller from Honolulu.

This is the second attempt for the
FM station at rock programming; it
was perhaps the third progressive
rock station in the nation, before
switching back to MOR and jazz.

Washington
WOOK Into
A New Sound

WASHINGTON -~ WOOK
switched last week to a “high energy
soul oldies” format, according to
consultant Bill Parris. Program di-
rector of the station is Harry Jeffries.
Bud Meyers is vice president and
general manager.

Staff includes John Turk in the
morning, Harvey Johnson in mid-
day, Bobby Brown in afternoon and
Chuck Long at night, with music
segued all night.

Parris says that only 20-25 current
soul hits are being used, mixed with
the oldies.

So far as is known, this may be the
first such station to try this particular
format approach, which, of course,
is comparable to the so-called Q for-
mat of Top 40 radio.

The station has long been an also-
ran in the market, even though the
staff has usually been excellent;
Jerry Boulding programmed the sta-
tion for two years at one point.
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. ‘Mighty Minute ‘Radio’ |
Now In Syndication By
Diamond P Productions

b, L

TSy

LOS ANGELES-Diamond P
Productions, radio syndication firm
here, has introduced a total pro-
gramming package for radio called
“Mighty Minute Radio” that fea-
tures everything from features to
custom ID jingles.

Merrill Barr, manager of special
projects, says a unique aspect of the
entire package is that everything
“will happen in one minute or less.”

The package includes customized
music to give a station a Mighty
Minute image, eight major promo-
tions for the year with produced ma-
terial, customized deejay promo-
tions, 16 different features (each one
minute long) with 65 segments in
each feature, sales kits and scripts.

The package has an April |
launch date. but Diamond P is start-
ing a mail campaign to stations now.
Frank Furino, executive vice presi-
dent, produced the package that also
used six writers.

Tight Playlist

® Continued from page 17

KYNO in Fresno, Calif,, says no—
“not with two FM stations in our
market with three-plus hour rotation
of the hits.”

Chris Conner, KAFY in Bak-
ersfield, Calif., also feels that the
tight playlist becomes “stale very
easily.”

At W100 in Carlisle, Pa., however,
program director Ray Thomas
thinks the tight list is fine, “because
every time a listener turns on the ra-
dio, he hears a familiar hitsong. Fa-
miliarity keeps listeners.”

Lee Thomas, KLMS in Lincoln,
Neb, says that the length of playlist
depends on the competitive situ-
ation. “We have encountered au-
dience complaints, both directorly
and in ARB diaries about repetition
of records—and the complaints usu-
ally come from young adults. In our
area, the really tight playlists aren’t
really working. And they seem to be
the most vulnerable to FM, because
people flee to FM to escape them.”

Regardless of the length of the
playlist, Top 40 stations in small
markets are not adding many new
records. The average was 2.68 new
records per week, but only 1.18 of
these had not been played elsewhere
and the station was just now going
on them.

Oddly, about half of the stations
seem to get excellent record service—
50 or more new singles a week. And
more than half of the stations lis-
tened to everything they received.
Again, 53.6% of the program direc-
tors let their air personalities have
some say in the selection of the new
records.

At 21.6% of the stations, the gen-
eral managers took a say in the selec-
tion of new music and one program
director confesses: “Too much, but I
do believe in the general manager
having some involvement in the mu-
sic.” Another program director com-
ments that his general manager
doesn’t get involved in music “unless
he doesn’t like a song.”

Jim King, WRIE in Erie, Pa., com-
ments that his station listens to 50-
100 records a week and adds two to
nine of these, but only three or four
are really new. In regards to the
playlist, a below-30 list works “if
you're after teens. They can take,
and want the repetition. But for
over-18 listeners, the tight list is a
burden.”

et TR e S

—_—

Harvey Palash, president of Dia-
mond P, also announces that the 12-
hour Tennessee Ernie Ford bicen-
tennial music special is being sold as
aseparate item with demos available
on request. The documentary is
called “Tennessee Ernie Ford’s 200-
Year History Of American Music”
and it blends with almost all for-
mats.

CONTEMPORARY
GOMEDY!

Hottest Deejay
Service Anywhere!
Hundreds already
have RENEWED!

Free Sample!
Contemporary
Comedy

5804-G Twineing
Dallas, Texas 75227

45 rpm RECORDS

BY MAIL

All Original Artists
1949 thru 1972

pop ¢ country ¢ rock
soul * big band
all-time favorites

FOR CATALOG of 6000 titles
send $1.50 (no c.od.'s)
For fastest service,
send money order.
IF AIR MAIL s deslired for catalog
- U.S. and APO/FPO addresses, add $1.00
- International, add $1.50
(payabie in U.S. funds)
BLUE NOTE RECORD SHOP
156 Central Avenue
Albany, New York 12206, U.S.A.
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As Of 2/17/76
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 YOU SEXY THING—Hot Chocolate—
Big Tree 16047

2 THEME FROM “'SWAT”—Rhythm
Heritage—ABC 12135

3 | WRITE THE SONGS—Barry
Manilow—Arista 0157

4 50 WAYS TO LEAVE YOUR
LOVER—Paul Simon—Columbia
3010270

5 CONVOY—C.W. McCall—MGM
14839

6 LOVE HURTS—Nazareth—A&M
1671

7 ALL BY MYSELF—Eric Carmen—
Arista 0165

8 LOVE TO LOVE YOU BABY—Donna
Summer—OQasis 401

9 SQUEEZE BOX—The Who—MCA

10 SLOW RIDE—Foghat—Bearsville
0306

11 TAKE IT TO THE LIMIT—Eagiles—
Asylum 45293

12 GROW SOME FUNK OF YOUR
OWN—Elton John—MCA 40505

13 LONELY NIGHT (Angel Face)—
Captain & Tennille—A&M 1782

14 LOVE ROLLERCOASTER—Ohio
Players—Mercury 73734

15 FANNY (Be Tender With My Love)—
Bee Gees—RSO 519

16 BREAKING UP IS HARD TO DO—
Neil Sedaka—Rocket 40500

17 SATURDAY NIGHT—Bay City
Rollers—Arista AL 4049

18 DECEMBER 1963 (Oh What A
Night)—Four Seasons—Warner
Bros./Curb 8168

19 THAT'S THE WAY | LIKE IT— K.C.
& The Sunshine Band—TK 1015

20 DREAM WEAVER-—Gary Wright—
Warner Bros. 8167

21 FOX ON THE RUN—Sweet—Capitot
4157

22 DREAM ON—Aerosmith—Columbia
3-10278

23 LOVE MACHINE (Part 1)—
Miracles—Tamla 54262

24 THE WHITE KNIGHT—Cleddus
Maggardi—Mercury 73751

25 LOVE FIRE—Jigsaw, Chelsea 3037

26 ONLY LOVE IS REAL—Carole King—
Ode 66119

27 JUNK FOOD JUNKIE—Larry Groce—
Warner Bros./Curb 8165

28 JUST YOU AND |—Melissa
Manchester—Arista 0168

29 WAKE UP EVERY BODY (Part 1)—
Harold Melvin & The Blue
Notes—Philadelphia International
8.3579

30 THEME FROM “MAHOGANY"—
Diana Ross—Motown 1377

31 ONLY SIXTEEN—Dr. Hook—Capitol
4171

32 TAKE IT LIKE A MAN—Bachman-
Turner Overdrive, Mercury 73766

33 BABY FACE—Wing & A Prayer Fife
& Drum Corps—Wing & A Prayer
103

34 MONEY HONEY—Bay City Rollers—
Arista 0170

35 EVIL WOMAN—Electric Light
Orchestra—United Artists 729

36 SING A SONG—Earth, Wind &
Fire—Columbia 3-10251

37 TRACKS OF MY TEARS—Linda
Ronstadt—Asylum 45295

38 WINNERS & LOSERS—Hamilton,
Joe Frank & Reynolds—Playboy
6054

39 CUPID—Tony Orlando & Dawn—
Elektra 45302

40 BOHEMIAN RHAPSODY~—Queen—
Elektra 45297

Rack LP Best Sellers
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As Of 2/17/76
Compiled from selected rackjobber by the Record Market Research Dept. of Billboard.

1 CHICAGO IX CHICAGO'S
GREATEST HITS—Columbia PC
33900

2 HISTORY—AMERICA'S GREATEST
HITS—America—Warner Bros. BS
2894

3 STILL CRAZY AFTER ALL THESE
YEARS—Paul Simon—Columbia
PC 33540

4 DESIRE—Bob Dylan—Columbia PC
33893

5 ONE OF THESE NIGHTS—Eagles—
Asylum 7E-1039

6 GRATITUDE—Earth, wind & Fire—
Columbia PC PG 33694

7 LOVE WILL KEEP US TOGETHER—
The Captain & Tennille—A&M SP
3405

8 HELEN REDDY'S GREATEST HITS—
Capitol ST 11467

9 TRYIN' TO GET THE FEELIN'—
Barry Manilow—Arista AL 4060

10 GREATEST HITS—Elton John—MCA
2128

11 BLACK BEAR ROAD—C.W. McCall—
MGM M3G 5008

12 ALIVE!—Kiss—Casablanca NBLP
7020

13 WINDSONG—John Denver—RCA
Asylum 7E-1039

14 BEFORE THE NEXT TEARDROP
FALLS—Freddy Fender—ABC/Dot
DOSD 2020

15 MAIN COURSE—Bee Gees—RSO SO
4807

16 'K.C. & THE SUNSHINE BAND—-TK
603

17 HAVE YOU NEVER BEEN
MELLOW—Olivia Newton:-John—
MCA 2133

18 FLEETWOOD MAC—Reprise
MS2225

19 GREATEST HITS—Seats & Crofts—

Warner Bros. BS 2885
20 GREATEST HITS—John Denver—
RCA CPL1-0374

21 RUN WITH THE PACK—Bad
Company—Swan Song SS 8416

22 M.U. THE BEST OF JETHRO
TULL—Chrysalis CHR 1078

23 ROCK OF THE WESTIES—EIton
John—MCA 2163

24 PRISONER IN DISGUISE—Linda
Ronstadt—Asylum 7E-1045

25 SEDAKA’S BACK—Neil Sedaka—
Rocket 463

26 FAMILY REUNION—O'Jays—
Philadelphia International PZ
33807

27 CLEARLY LOVE—Olivia Newton-
John—MCA 2148

28 THE HUNGRY YEARS—Neil
Sedaka—Rocket PIG 2157

29 OUTLAWS—Waylon Jennings, Willie
Netson, Jessi Colter, Tompal
Glaser—RCA APL1-1321

30 THE BAY CITY ROLLERS—Arista AL
4049

31 FRAMPTON COMES ALIVE—Peter
Frampton—A&M SP 3703

32 TOYS IN THE ATTIC—Aerosmith—
Columbia PC 33479

33 IV—Led Zeppelin—Atiantic SD 7208

34 RED OCTOPUS—Jefferson
Starship—Grunt BFL1-0999

35 STATION TO STATION—David
Bowie—RCA APL1-1327

36 FACE THE MUSIC—Electric Light
Orchestra—United Artists UA-
LA546-G

37 LOVE TO LOVE YOU BABY—Donna
Summer—Qassis OCLP 5003

38 ERIC CARMEN—Arista AL 4057

39 BACK HOME AGAIN—John
Denver—RCA CPL1.0548

40 THE BEST OF CARLY SIMON—
Elektra 7E-1048

13 Stations Airing ‘Superstars’ Series

ATLANTA-Thirteen radio sta-
tions are now featuring the “Super-
stars” format designed by Lee
Abrams and marketed by Kent
Burkhart and Associates here.

Stations include WKLS, Atlanta;
WDVE, Pittsburgh; WGRQ, Buf-
falo; KYYS, Kansas City; WQDR,

Raleigh, WKQQ, Lexington;
WLRS, Louisville; KEXL, San An-
tonio; KISW, Seattle; KFWD, Fort
Worth: WYSP, Philadelphia;
WWDC-FM, Washington; and
KQMQ, Honolulu. The format is
rock-album oriented.

Radio-TV Programming

Vox Jox

LOS ANGELES-—-Boy Brown is
dead. Died in his sleep. The last few
years had not been easy on Boy. I
shall always think kindly of Motown
Records for hiring Boy, who was
bedridden these past few years, as a
record promotion executive. But my
memories of Boy date back more
years than that; in fact, to the days
when he programmed KJET, a soul
station in Beaumont, Tex. Boy was
always excited about records and
about radio programming. His pres-
ence in Beaumont made the city
seem about 10 times as large as it was
and 100 times as important a radio
market.

* * *

KEED, country music station in
Eugene, Ore,, is looking for a good
morning personality. Talk to pro-
gram director Don Kennedy. Good
place for a family man who enjoys
being a personality on the air. ...
Joel Dunaway, who has five years of
experience and last worked at KIKS
in Austin, Tex. area, is looking for a
news and/or air personality job.
213-487-1141; leave word
KNBO, New Boston, Tex., is going
to block programming, according to
program director Johnnie Butler.
Says he needs singles and albums of
MOR, easy listening, rock and coun-

try.
* * *

Pat Martin is leaving WOLI in
Ottawa, Ill., to program WSPT in
Stevens Point, Wis. He needs a new
morning man on the rocker. Former
program director Don Nickells re-
signed for health reasons, I under-
stand. ... Dave Donahue is at
KHAK in Cedar Rapids, lowa.
Friends can call him at 319-365-
9431. ... Mike Hagerty is looking
for small or medium market air per-
sonality work; 714-873-5688.

* * *

Ed Ripley is the new program di-
rector of WYOU in Tampa, Fla.; he
was formerly programming and op-
erations manager of WDAE in
Tampa and for the past year has
been with WIW in Cleveland, as
program director. He’ll do an air
stint, too,on WYOU. .. . Word is out
that Mike O’Shea is leaving WLW
in Cincinnati to rejoin WFTL in
Fort Lauderdale, Fla. at a higher po-
sition.

* x *

David Kline has left KTSA in San
Antonio and the new lineup features
Bruce Hathaway 6-9 a.m., Robert
Lopez 9-noon, music director John
Wagner noon-3 p.m., program direc-
tor Lee Randall 3-6 p.m. Charlie
Brown 6-10 p.m., Ron Richards 10
p.m.-2 a.m., David Gayle from
KNOW in Austin 2-6 a.m., with
Denhey O’Dell doing swing. Kline
left to join Lair, Kline and Associ-
ates, a new ad agency in San An-
tonio. . .. Larry Kent, 214-794-2454,
is looking for a medium or large
market MOR or Top 40 job. “Flex-
ible and will consider any and all
offers.” Has a first phone. For the
past two years, has been taking a
sabbatical from radio to devote time
to writing,

LI S

A note from KATO program di-
rector Roger Carroll: “Thought you
might like to know that the real
Roger Carroll is alive, well here in
Safford, Ariz., where the tempera-
ture is now 70. Our lineup features
morning man Ernie Burch, mid-day
man Pat Harrington, myself 3-6 p.m.
and Art Chester until signoff. Our
basic pattern is Top 40 and country
music in the morning, good MOR
with soft Top 40 mixed until night
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By CLAUDE HALL

and polite country music from 8-10
p.m.”
x *x  *x

Bob Maslen, 213-651-4619 or 814
N. Ogden Dr., Los Angeles, Calif.
90046, collects airchecks. Has air-
checks from the 60s of KFWB, KHJ,
RLA, KBLA, etc. He’s interested in
trading dubs with any and everyone.
... The lineup at WTRN, Tyrone,
Pa., now includes program and op-
erations manager Adam Lee 6-9
a.m., Neal Stevens9 a.m.-12:30 p.m,,
Adam Lee again until 5:30 p.m,, fol-
lowed by music director John Emery
until midnight and Big Gene Clap-
per until 6 am.

*x  x  *

Cathy Enis and Cindy Roberts
have joined KUKI in Ukiah, Calif.
Cathy will do the 6-midnight show
and Cindy will be news director.
They’re graduates of the KIIS
Broadcasting Workshop, Los An-
geles. ... John Harmon, WVOJ,
Jacksonville, Fla., writes to inform
me of the death of Tom McCall, pro-
gram director of KYAL in Plano,
Tex. “During my tenure as program
director of WVOJ, I had the pleasure
of having Tom work for me as music
director and air personality. I just
wanted to let the industry know
what a loss we feel at losing such a
great person. He was a very close
friend as well as a helluva good ra-
dio man. I consider that Tom’s air-
work and music knowledge were in
many ways responsible for helping
me bring WVOJ two of its best
ARBs in several years, getting
WVOI ranked in Pulse’s Top 10. He
was so far and above No. | in the
morning that it far exceeded my ex-
pectations.”

x x  x

Heftel has sold KGMQ in Hono-
lulu and the station has gone auto-
mated. ... Sonny Melendrez, all-
night personality at KMPC in Los
Angeles, is going to do the voice of a
computer in MGM’s movie “Lo-
gan’s Run.” He also does the voice of
Fred the cockatoo in the tv series
“Baretta.” Ah, Sonny, I remember
the days when you had to work for a
living back at KINT, El Paso. ...
Lineup at KRIZ in Phoenix now has
Chuck Dean from WKY in Okla-
homa City in the mid-day slot.

*x X X

WBBF in Rochester, N.Y, has re-
designed 1ts printed music survey to
list the top 30 records in the market,
lyrics from best-selling tunes, and
concert news. “We've also increased
the circulation of our music survey
by 25%,” says program director Bob
Savage. . .. Doubleday, which owns
KDWB in Minneapolis, has bought
WYOO-FM. Programming plans
aren’tannounced yet, but they're ex-
pected to be similar to that of
KDWB.

* * *

WEIC in Charleston, lll., has gone
to around-the-clock broadcasting,
reports music director Harvey J.
Steele. Lineup at the rock station in-
cludes Chuck Edwards 6-10:30 a.m.,
Tom Calvin until 3 p.m., Steele 3-8
p.m., Wes Stewart 8-midnight, and
Gary Dauby midnight-6 a.m. Brian
Johnson, Lisa Clair, and Jay Puffer
handle weekend duties. ... Staff at
KVOO, country music giant in
Tulsa, includes Jack Fox 5-9 a.m.,
program director Jay Jones 9-noon,
Will Jones noon-4 p.m., Barry Robb
4-8 p.m., Ralph Everly 8-midnight,
and Billy Parker midnight-5 a.m.

*x x  x
WHBQ in Memphis is looking for

an air personality who likes to have
fun. It’s a prime time slot, so only ex-

perienced people need apply to 901-
323-7661. ... John Stanley and
Johnny Walker dropped by on an
educational tour in the US. In Los
Angeles, they met with Tom Yates,
program director of KLOS, and
Thom O’Hair, creative director of
KMET. O’Hair put Walker, a BBC
Radio One personality, on the air.
Stanley manages several air person-
alities in England, including Walker
and Alan Freeman. Walker does the
noon-2 Monday through Friday
stint on Radio One and is big in dis-
cos throughout England. Believe it
or not, he charges as much to come
in and play records in a disco as a
mid-chart rock group charges to per-
form, say an average of $700 a night.
He appears about three times a week
with his own [,200-watt stereo mo-
bile disco unit.

A former pirate jock on Radio
Caroline. Walker has been with the
BBC since April 1969 and on the air
daily since 1970. His show on radio
features the top 30 singles, but he
alsoweaves in LP cuts so it’s actually
a blend of what an AM Top 40 sta-
tion in the states would program,
along with an FM progressive sta-
tion.

*  x %

Scott Shannon has left WQXI in
Atlanta and the general manager
was still searching for a replacement
program director at press time. ...
Bernie Armstrong, operations and
program manager of HCU in Hono-
lulu, comments: “Thought program-
ming here would be easy compared
to the years with WTAE in Pitts-
burgh, but with 20 stations on this is-
land alone, it’s an extremely com-
petitive market.”

BubblingUnderThe

_HOT100 _|

101-HAPPY MUSIC, Blackbyrds, Fantasy 762

102—ONCE A FOOL, Kiki Dee, Rocket 40506
(MCA)

103—I'M SO LONESOME | COULD CRY, Terry
Bradshaw, Mercury 73766 (Phonogram)

104—LOVING POWER, Impressions, Curtom
0110 (Warner Bros.)

105—JUST YOUR FOOL, Leon Haywood, 20th
Century 2264

'106—(Call Me) THE TRAVELING MAN, Mas-
queraders, Hot Buttered Soul 12157
(ABC)

107-LOVE LIFTED ME, Kenny Rogers, United
Artists 746

108 —EH! CUMPARI, Gaylord & Holiday, Prodigal
0622 (Motown)

109--SEARCHIN' FOR A RAINBOW, Marshall
Tucker Band, Capricorn 0251 (Warner
Bros.)

110—~MORE, MORE MORE Part 1, Andrea True
Connection, Buddah 515

BubblingUnderThe I

ToplPs

201-B.W. STEVENSON, We Be Sailing, Warner
Bros. BS 2901

202—KEITH JARRETT, Koln Concert, ECM 1064/
65 (Polydor)

203-10 cc, The Original Soundtrack, Mercury
SRM-1-1029 (Phonogram)

204—CHARLIE RICH, The World Of Charlie Rich,
Now Everybody Knows, RCA APL1.1242

205—KEITH JARRETT, In The Light, ECM 1033/
34 (Polydor)

206—AMERICAN GRAFFITI, Vol. 3, MCA2-8008

207—-CONWAY TWITTY, Twitty, MCA 2176

208—DOCTOR HOOK, Banked Ru, Capitol ST
11397

209—ONE FLEW OVER THE CUCKOO’S NEST,
Sound Track, Fantasy F 9500

210—TYNES, Tynes Up, RCA Apl1-1072
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Classical

MULL PRICE HIKE

Command Being Groomed
As ABC Flotilla Flagship

By IS HOROWITZ

NEW YORK-A second release
of ABC Records’ revived Command
series is not due until next spring
and may at that time carry a list price
of $6.98, twice the introduction

rice.

The first batch of albums in the
series, including the highly regarded
Gagliano opera “La Dafne,” was
put out to market last September.
But future releases will be more fre-
quent as the label begins to assume
its intended role as prime ABC out-
let for newly recorded classical titles.

A number of new albums are now
being processed that typify the la-
bel’s concept of focusing in on
younger artists, largely west-coast
based, and repertoire thought to be
inadequately represented in current
catalogs.

Kathryn King, ABC director of
classical a&r, says that Command
may also soon become the U.S. and
Canadian distributor for a “major™
German line. A licensing deal is now
being negotiated, she states.

Meanwhile, ABC’s large West-
minster Gold series, comprised pri-
marily of reissued Westminster mas-
ters and some material licensed from
the Russian label Melodiya, will
continue to offer additional titles,
but at “a somewhat reduced pace.”

Also to be added to, but at a mod-
est rate of about two packages a
year, will be entries in the Audio
Treasury line, a $6.98 category re-
served solely for Beverly Sills prod-
uct. There are 22 sets featuring the
soprano now in the Treasury series
and there still remain a number of
viable reprogramming approaches,
says King.

One of the more recent Sills re-
coupled LPs, “Mad Scenes,” last
week entered the classical best-sell-
ing chart at No. 30. The artist no
longer records for ABC.

King says Command is budgeted
for some 12 new projects this year,
but the long-term goal is to build to
an annual release schedule of some
30 to 40 albums.

Among. Command albums in
preparation is a second disk of ro-
mantic-era cello pieces by the young

Spark Drive To
Save N.J. Hall

NEW YORK-A fund-raising
campaign, headed by basso Jerome
Hines, has been launched to secure
backing to reopen beleagured New
Jersey Symphony Hall in Newark.

The hall was closed last month af-
ter accumulating debts exceeding
$350,000. Some $250.000 was said to
be needed to complete emergency
electrical repairs. The 3,400-seat au-
ditorium served as a prime venue for
a variety of musical attractions, in
addition to being the home base of
the New Jersey Symphony Orches-
tra.

Sorbonne Degree

Elicits Chaconne

PARIS—Yehudi Menuhin is the
first musician ever to be awarded an
honorary doctorate at the prestig-
ious Sorbonne University.

At ceremonies marking the event,
the violinist’s response was also
unique. Rather than give an accept-
ance speech he played Bach’s “Cha-
conne” to show his appreciation.

Hurok artist, Jeffrey Solow. Roman-
tic and impressionist pieces by pian-
ist Irma Vallecillo will be offered, as
will an LP of solo sonatas by Bartok
and the contemporary composer
Micheo Mamiya performed by
Yoko Matsuda.

A synthesizer rendition of
Tchaikovsky's “Nutcracker Suite™ is
being worked on, says King, and the
Musica Pacifica group is planning a
followup to the Gagliano work, this
to be a program of compositions as-
sociated with St. Mark’s Cathedral
in Venice.

She also states that the “Music of
the Earth” series, as a sub-category
within the Command line, will be
continued.

There are currently 218 packages
available in the $3.49 Westminster
Gold line, and some 20 additional ti-
tles are planned by year’s end.

Releases Jump
By 17% In ’75
Says Schwann

NEW YORK-About 17% more
stereo classical records and tapes
were released in 1975 than in the
previous year, a recap of listings in
the Schwann catalog indicates.

While the catalog only lists rec-
ords considered generally available
in record stores, the increase is con-
sidered to reflect percentage gains in
the industry generally.

Of the 2,067 new classical stereo
listings, 1,779 were disks and the re-
mainder tapes. In 1974, the total
number of catalog additions was
1,914

As for quad, Schwann listed 157
new classical titles on disk and 20 on
tape. In general, 4-channel tapes
showed a decline in release rates
over the previous year.

In terms of popularity, if the num-
ber of new listings can be considered
a reliable guide, Bach led all com-
posers with 115 entries. Bach also led
in 1974. Mozart, Beethoven and
Tchaikovsky occupied the second,
third and fourth slots, respectively,
as they did the prior year.

The most frequently recorded per-
formers in 1975, as gauged by new
listings, were Herbert von Karajan,
Jascha Heifetz. Eugene Ormandy,
Jean Martinon and Leonard Bern-
stein. The year before, Leopold Sto-
kowski topped the list, but came in
at No. 9 in 1975.

Schwann, meanwhile, is prepar-
ing for release next month its 1976
Artist Issue, a catalog of some 25,000
entries cross-referenced by per-
former, ensemble or other group.
Listings are up-to-date as of January
this year. The 280-page catalog will
selt through participating dealers for
$3.95. The last artist catalog was
published by Schwann six years ago.

T. Pyle Dead At 58

NEW YORK—Thomas Pyle, con-
tractor who assembled choruses that
figured in scores of classical record-
ings made here during the past two
decades, died Jan. 22 of a heart at-
tack at age S8.

Among the recording and concert
groups that Pyle was associated with
were the Robert Shaw Chorale, Mu-
sica Aeterna, Clarion Concerts,
Amor Artis, Musica Sacra and the
Bach Aria Group.

' Classical
 Notes

Indiana governor Otis Bowen pro-
claimed Feb. 17-22 as Leonard Bern-
stein Week in the state. Marathon
performances of Bernstein works
were presented by nine groups dur-
ing the festivities at Butler Univer-
sity and the Univ. of Indiana. ...
Jose Iturbi off for a concert tour in
Europe following an appearance in
Santa Barbara, Calif. ... Cy Cole-
man a guest soloist with the Pitts-
burgh Symphony last week.

Julius Rudel will withdraw as mu-
sic director of the Caramor Festival
after this coming summer. Not only
has the festival grown in recent
years, but so have Rudel’s commit-
ments in Europe, particularly at the
Paris opera and in Vienna. ... The
7th annual National Wind En-
semble Conference convenes the
end of this month at Yale. Among
luminaries attending are Gerald
Schwartz, Krzystof Penderecki, the
Netherlands Wind Ensemble, and
Robert Bloom.

Artur Rubinstein, with Daniel Ba-
renboim conducting, recorded all
five Beethoven piano concertos in
less than two weeks. Package, pro-
duced by Max Wilcox, goes out to
market this week. ... A fashion
show, “Fashionata *76,” is being run
as a fund-raiser by the women's
committee of the Rochester Philhar-
monic. ... “Southern Harmony,” a
new work by Ulysses Kay, was pre-
miered by the North Carolina Sym-
phony. Kay, a noted composer and
educator, was long an executive with
BML

Anti-Russian demonstrators were
arrested in Carnegie Hall Feb. 10 af-
ter interrupting a recital by Soviet
violinist Viktor Tretyakov. . . . Peter
Eros re-engaged as music director
and conductor of the San Diego
Symphony for another three years.

Conductor Michael Tilsen
Thomas accepted the Peter Canisius
Medal on behalf of the Buffalo
Symphony, to mark its contributions
to “spiritual, social, cultural and in-
tellectual” advancement.

Central Opera Service holds its
14th national conference in Boston
March 31-April 2. More than 300
delegates are expected. ... A one-
day phone campaign brought more
than $36,000 in pledges for support
of the New Orieans Philharmonic
Jan. 30.

Japan Awards To
Two Boulez LPs

TOKYO-Two Pierre Boulez LPs
for Columbia Masterworks have
won prestigious Japanese music
awards for 1975.

“Moses Und Aron” was voted the
Japanese Grand Prix music award,
to be presented at the National Art
Festival conducted by the Japanese
government. It is the first time in 12
years the award went to a classical
album.

The second major award voted for
Boulez is the Grand Prix of the
Record Academy, given by major
Japanese classical publications.
Boulez’ “Gurre-Lieder” was chosen
as the best classical record issued in
Japan in 1975.

Air Nashville Concerts

NASHVILLE-Taped rebroad-
casts of subscription concerts by the
Nashville Symphony Orchestra are
being aired this winter by WPLM-
FM in prime time one week after the
live performances in War Memorial
Auditorium.
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These are best selling middle-of-the-road singles compiled
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1 2|10 50 WAYS TO LEAVE YOUR LOVER
Paul Simon, Columbia 3-10270, (Paul Simon, BMI)
21 3| 5 LONELY NIGHT (Angel Face)
(Angel Face) Captain & Tennille, A&M 1782 (Don Kirshner, BMI)
3 1 8 BREAKAWAY
Art Garfunkel, Columbia 3-10273 (Almo/Caledonian, ASCAP)
4 5 8 TAKE (T TO THE LIMIT
Eagles, Asylum 45293 (Benchmark/Kicking Bear, ASCAP)
5 4|10 TRACKS OF MY TEARS
Linda Ronstadt, Asylum 45295 (Jobete, ASCAP)
6 7114 THEME FROM “SWA.T.”
Rhythm Heritage, ABC 12135 (Spellgold, BMI)
711 6 VENUS
Frankie Avalon, De-Lite 1578 (PIP) (Kirshner Songs/Welbeck, ASCAP)
8 6 9 ALL BY MYSELF
Eric Carmen, Arista 0165 (CAM:-USA., BMI)
9 8|12 PALOMA BLANCA
George Baker Selection, Warner Bros. 8115 (Warner Bros./Famous, ASCAP;
10112 8 FANNY (Be Tender With My Love)
Bee Gees, RSO 519 (Atlantic) (Casserote, BMI)
11|13 7 SINCE | FELL FOR YOU
Charlie Rich, Epic 8-50182 (Columbia) (Warner Bros., ASCAP)
12 ] 19 4 THE CALL
Anne Murray, Capitol 4207 (Beechwood, BMI)
13 9|11 DEEP PURPLE
Donny & Marie Osmond, Kolob 14840 (MGM) (Robbins, ASCAP)
14 | 22 2 CUPID
Tony Orlando & Dawn, Elektra 45302 (Kags, BMI)
15 24 3 JUST YOU AND |
Melissa Manchester, Arista 0168 (Rumanian Pickle
Works/New York Times, BMI)
16 | 15 | 10 SWEET LOVING MAN
Morris Albert, RCA 10437 (Fermata International Melodies/Sunbury, ASCAP)
17 | 17 7 ONLY SIXTEEN
Dr. Hook, Capitol 4171 (Kags, BMi)
18 | 18 7 DECEMBER 1963 (Oh What A Night)
Four Seasons, Warner Bros./Curb 8168 (Seasons/Jobete, ASCAP)
19 | 14 | 13 FLY AWAY
John Denver, RCA 10517 (Cherry Lane, ASCAP)
20 | 10 | 12 BREAKIN’ UP IS HARD TO DO
Neil Sedaka, Rocket 40500 (MCA) (Screen Gems-Columbia, BMI)
21 | 26 5 DOLANNES MELODIE
Jean Claude Borelly & His Orchestra, London 228 (Burlington, ASCAP)
22|23 3 SCOTCH ON THE ROCKS
The Band Of The Black Watch, Private Stock 45055 (Peer International, BMI)
23125 4 | FEEL LIKE A BULLET (In The Gun Of Robert Ford)
Elton John, MCA 40505 (Big Pig/Leeds/Yellow Dog, ASCAP)
24 | 32 3 LET YOUR LOVE FLOW
Bellamy Brothers, Warner Bros./Curb 8169 (Loaves & Fishes, BMI)
25 | 27 5 TANGERINE
The Salsoul Orchestra, Salsoul 2004 (Caytronics) (Famous, ASCAP)
26 | 20 | 15 WINNERS AND LOSERS
Hamilton, Joe Frank & Reynoids, Playboy 6054 (Spitfire, BMI)
27 | 34 4 CARA MIA
Paul Delicato, Artists of America 111 (Leo Feist, ASCAP)
28 | 33 4 DREAM WEAVER
Gary Wright, Warner Bros. 8167 (Warner Bros., ASCAP)
29 | 4l 2 ONLY LOVE IS REAL
Carole King, Ode 66119 (A&M) (Colgems, ASCAP)
30 | 36 5 CHLOE
Cy Coleman, RCA 10440 (Robbins/Chappell, ASCAP)
31116 | 13 LET iT SHINE/HE AIN'T HEAVY ... HE'S MY BROTHER
Olivia Newton-John, MCA 40495 (Window, BMI/Harrison/Jenny, ASCAP)
32 (39 3 LOVE FIRE
Jigsaw, Chelsea 3037 (Coral Rock/American Dress/Blesize, ASCAP)
333110 CHAIN GANG MEDLEY
Jim Croce, Lifesong 45001 (Kags/Conrad, BMI/Unichappell, ASCAP)
34 | 281 14 BABY FACE
Wing & A Prayer Fife & Drum Corps, Wing & A Prayer 103 (Atfantic) (Warner
Bros., ASCAP)
35129 | 12 STAR TREK
Charles Randolph Grean Sounde, Ranwood 1044 (Bruin, ASCAP)
36 | 31 9 INSEPARABLE
Natalie Cole, Capitol 4193 (Jay's Enterprise/Chappell, ASCAP)
37| 35 6 WAKE UP EVERYBODY (Part 1)
Harold Melvin & The Blue Notes, Philadelphia International 8-3579
(Epic/Columbia) (Mighty Three, BMI)
38 | 40 3 IDOIDOLDO I DO I DO
Abba, Atlantic 3310 (Countless, BMI)
39| 21| 14 SOMEWHERE IN THE NIGHT
Helen Reddy, Capitol 4192 (Alma, ASCAP/Irving, BMI)
40 | 45 3 JUNK FOOD JUNKIE
Larry Groce, Warner Bros./Curb 8165 (Peaceable Kingdom, ASCAP)
41 | 38 8 DURHAM TOWN (The Leavin')
Roger Whittaker, RCA 10447 (Arcola, BMI)
42 | M 2 IN FRANCE THEY KISS ON MAIN STREET
Joni Mitchell, Asylum 45298 (Crazy Crow, BMI)
43 | 47 2 IF LOVE MUST GO
Dabie Gray, Capricorn 0249 (Warner Bros.) (lrving, BMI)
44 | 46 2 EMPTY TABLES
Frank Sinatra, Reprise 1343 (Warner Bros.) (Sergeant/Mercer/Van Heusen,
ASCAP)
45 | 49 2 ONCE A FOOL
Kiki Dee, Rocket 40506 (MCA) (ABC/Dunhill/One Of A Kind, BMI)
4 | XTSI  UPTOWN & COUNTRY
Tom Scott, Ode 66116 (A&M) (Hollenbeck, BMI)
47 | 50 ] 2|  AFRICAN SYMPHONY
Henry Mancini Concert Orchestra, RCA 10463 (Warner-Tamerlane, BMI)
48 m YOU'LL LOSE A GOOD THING
' g fFreddy Fender, ABC/0Oot 17607 (Crazy Cajun, BMI)
49 m BELLAVIA -
| Chuck Mangione, A&M 1773 (Gates, BMI)
50 | EEEEE SWAY

Bobby Rydell, PIP 6515 (Peer 4nternational, BMI)
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At 17, Tucker Hopes To
Make the Pop Crossover

By BOB KIRSCH

LOS ANGELES—Producing rec-
ords, writing songs, crashing the pop
music market. tv and movie appear-
ances, artistic control—not exactly
the subjects on the minds of most 17-
year-olds, but then Tanya Tucker is
not exactly an average 17-year-old.

Tucker. as most in the business
know, arrived on the recording scene
four years ago at the age of 13 and
promptly ran up a string of top five
country hits (with most reaching No.
1) including “Delta Dawn,” “Blood

Red And Going Down.’ “What's
Your Mama’s Name?” “Jamestown
Ferry” and “Would You Lay With
Me (In A Field Of Stone).”

Now solidly entrenched on MCA
(Tucker began her career on Colum-
bia and was there through 1974), the
artist is taking a hard look at her ca-
reer.

“I'm more conscious of making all
my material hit material.” she says,
“and I'm making sure not to put any

(Continued on page 51)
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This is only half a page — with quarter note values
shown here — from the songwriter’s-handbook, THE
MEASUREMENT OF MELQDY, with its breakthrough

melodic formula P + a =

+ B. (Non-believers are

invited to look up the Standard Pitch table — A equals
440 vibrations per second — and browse through this
illustration with their algebra and a pocket calculator.
The quarter note A, 440 vib’s, hasan L — (a + B) — of
1.00. There are two of them in Bar 11.)

This book contains 18 charts, the illustrations of 4
more Stephen Foster pieces and 20 other famous
songs, the engineering quirks and totals of 8 more old
favorites, plus the totals for 12 contemporary hits in-

cluding THEME FROM THE MONKEES,
BELIEVER, BORN FREE, YESTERDAY,

TENNESSEE WALTZ.
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Int'l $t'd Book Number 0-9690548-0-7
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Enclosed is $10 for a copy of THE MEASURE-
MENT OF MELODY. There is an unconditionat
30-day money back guarantee with this pur-

IBM 5100 For Atlanta Agency

500 Acts Involved In Generator Firm’s Activities

® Continued from page 3

our booking volume and in addi-
tional split commissions from other
participating agencies,” says Powers.

Generator grossed $2 million in
1975 4and has five booking agents.
Although much of the volume
comes from Generator’s roster of 20
regional lounge acts, Powers regu-
larly books fill-in dates for recording
artists such as Dr. Hook and Man-
drill via split-fee arrangements.

The Generator computer will not
only be available to answer ques-
tions about last-minute availabilities
of acts, it will also print out a weekly
list of suitable acts available to par-
ticipating club operators. This will
be a free service to talent buyers.

Sir Prods.
Expanding To
West Coast

LOS ANGELES—Peter Rudge’s
Sir Productions, American man-
agers of the Rolling Stones and the
Who, has added a new West Coast
office here to support its New York-
based operations and is undergoing
a general revamping.

Mary Beth Medley. Sir vice presi-
dent, will head the new Sunset Strip
office. Accountant Aaron Schechter
has joined Sir in New York as vice
president, board member and chief
financial officer. Chris Ehring has
left the Warner Bros. artist relations
department to join Sir as manager of
artist relations and record promo-
tion, serving as label liaison for Sir
artists.

Sir is also opening a London of-
fice in March and Rudge is currently
in England to select its managing di-
rector as well as to start preparing
for the Stones’ European tour. Sir
concert production supervision is
now being handled by staffers on an
individual assignment basis follow-
ing the October resignation of de-
partment head Patrick Stansville.

Sir also manages Lynyrd Skynyrd,
the MCA group which has sold more
than three million LPs in the past 18
months. The firm is adding several
new artists (o its roster and will grad-
ually expand its concert production
activities overseas.

Rudge is about to announce a
three-picture film deal. the purchase
of a stage musical and movie rights
acquisitions of several books. Sir will
spin off an independent subsidiary
to handle worldwide concert touring
and travel arrangements. This serv-
ice will be available 1o outsiders as
well as artists produced by Sir.

_Signings |

Man to MCA. The Welsh rockers were for-
merly on UA in North America. ... Ethos, new
progressive rock group, to Capitol. . .. Chicago
founders Robert Lamm, James Pankow and Pe-
ter Cetera to Timberlane Music for representa-
tion of their song catalogs. ... Troy Seals to

“A&M’s Irving/Almo for publishing via his own

new Nashville office.

Roy Ayers, Polydor vibist, to World Wide Art-
ists for booking. . .. Diana Lynn, country artist,
to Artists of America Records. ... Davie Allen
also to Artists of America. His Arrows group
played on many American-International biker
fitms during the mid-60s. ... Harry Booker,
Warner Bros. artist, to Leonard Grainger for
management. .. . The Tempress to Epic Records.
The group’s debut single there is [ Found Love
On A Disco Floor.”

www americanradiohistorv com

Powers hopes to see his comput-
erized booking network extend
through an ll-state Southeast re-
gion. He will also seli to bookers be-
yond this region the software pro-
grams for setting up similar
operations of their own, “This will
be a lot less expensive than commis-
sioning their own programs from
scratch.”

Powers admits that a major reason
for setting up his computer bank was
to make live entertainment booking
speedier and more efficient in his
market in order to meet dangerous
competition from discos.

“This week I’m trying desperately
to reschedule some of my best acts
around the loss of four nightclubs in
Georgia,” says Powers. “Two clubs
converted to discotheques and the
other two just shut down. During the
past year. the total number of live
music bookings available in Atlanta
and Florida clubs has dropped as
much as 30% because of disco con-
versions and competition.”

He predicts that a swing back to
live bands in these two disco-satura-
ted markets will be in effect around
September of this year.

“We lived through a year of disco
craze in the South during 1968, he

says. “I see the current disco boom as
already peaking and starting the
downturn. The fast-buck operators
who started their discos with a
$10.000 sound system and a $3,000
Georgia Liquor license will walk
away with big profits. The classier
discos that spent $200,000 on their
plants will get hurt badly.”

Powers says another problem in
his regional market is the sudden
growth of small, independent
agencies within the past six months.
“The competition has become too
intense for sound agency practices.
You hear about $2.500 acts getting
their prices cut overnight to $1.300.
Other agents who respected my ex-
clusive relationships with certain
showrooms now find they have to
pitch my buyers in order to stay in
business.

“Saddest of all is that some strong
regional groups that could well be-
come tomorrow’s recording stars
have been breaking up because the
discos are putting them out of
work,” says Powers. “I’'m seeing al-
most 30% more lounge band break-
ups than normal, a direct reflection
of the rate of club bookings lost to
discos.”

Milwaukee Daydream
Far More Than That

By MARTIN HINTZ

MILWAUKEE—A lot of people
thought Daydream Productions
would be nothing more than a pipe-
dream for tyro promoters Randy
McElrath and Alan Dulberger when
they launched their first concert
March 12, 1971.

Now, five years later and with sev-
eral hundred concerts under their
belts. Daydream has come from
three shows that first year to more
than 150 in 1975. It has moved from
a gross of $250,000 to a conserva-
tively projected $4 million in 1976.
And it has dragged Milwaukee kick-
ing and screaming up from its tradi-
tional polka-beer syndrome to its
place as a major live music market.

“Our concepts were the same
when we first got together,” says
Dulberger, 28. “We didn’t want Mil-
waukee to be overshadowed by Chi-
cago. We didn’t want it to be a sec-
ondary market. People had the
leisure time and the money but few
outlets.”

Dulberger was still in college then
and had just opened the first of his
four 1812 Overture record shops. He
was a client of McElrath, who was
working as an ad salesman and
manager for WTOS in Milwaukee.

“There was nothing happening
around here then, maybe only four
concerts a year. Everybody had this
doomsday feeling, just try to get
their heads together and moving to
California,” recalls McElrath, 29.
“We used to ask each other why we
had to drive all the way to Chicago
10 see a show.”

They decided to take a chance and
book a show into Milwaukee.
McElrath began calling agents and
Dulberger compiled statistics on
record sales and ran surveys to check
the popularity of various groups.
The first show featured Black Sab-
bath.

“We had 10 days to promote the
thing. Even though we weren't sure
of what we were doing, we managed
to sell out two shows in advance.
That was the first and only rock con-
cert at the Pabst Theater,” McElrath
says=“The city was accused of hiring

us to tear the place down, the decibel
count was so high.”

Daydream hung on by using
rookie agents and fresh talent. “We
lost thousands in the beginning,”
Dulberger says. “But we were into
the business of building acts, hoping
that they’d remember us when they
struck it big.”

“It was hard politically then for
big agents to give unknown promot-
ers in questionable markets much of
a break,” McElrath says.

The company coordinated pro-
motion through Dulberger’s record
shops, radio connections and the
Bugle-American, an alternative
newspaper where McElrath served
as ad sales chief. Eventually, an ad-
vertising agency was formed with
Dulberger as president to handle
campaigns.

In the current Daydream oper-
ation, McElrath acts as president
and Dulberger as vice-president.

About 16 months ago the firm be-
gan booking heavily into the Madi-
son, Green Bay and La Crosse areas
of Wisconsin and recently has been
eying out-of-state dates.

Bill Graham is credited by the two
for a big break when he asked them
to work on the Crosby-Stills-Nash
concert July 21, 1974, in the County
Stadium.

“That opened a lot of doors for
us,” Dulberger says. “The estab-
lishment of Wisconsin and Mil-
waukee realized that rock music was
just not another fad.” The C-S-N
“Day On The Green” drew 51,000
and was sold out days in advance.

“By Graham’s coming to us and
by his working with the local pro-
moter, it gave us the opportunity to
learn how to do a major event,” Dul-
berger says.

That experience paid off on the
Pink Floyd and Stones tours, with
Daydream selling more than
110,000 tickets and grossing more
than $1 million.

While business has been steadily
growing for Daydream over the past
five years, 1975 was the roughest.
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Talent In Action

SPINNERS The group opened with the fast-paced “Fasci-
RUFUS featuring nating Rhythm." The predominantly young au-
CHAKA KHAN dience screamed as the 20-year recording group

displayed its tight-knit choreography.

It's difficult to select the tune that appealed
most to the crowd, because from the Spinners’
dramatic entrance in white formal suits the au-

SOUL TRAIN GANG

Forum, Los Angeles
The Spinners gave its audience of 18,000 a
professional show void of any flaws Feb. 14,

— dience was on its feet, standing in its seats or
dancing in the aisles.

The group was the only act to sing to the en-
tire audience, often turning around to acknowl-
edge persons seated behind the stage.

“I Got To Make It On My Own," “Living Just A
Little, Laughing Just A Little Ain't Easy,” “!'ll Be
Around,” its latest single “Love Or Leave,”
“Sadie" and “Games People Play" were enough
to send any crowd home in a state of sheer joy,
even after sitting 4% hours.

Although the Spinners, stars of the show,
could only do a 40-minute set due to the Fo-
rum'’s curfew, Rufus, featuring Chaka Khan, per-
formed well over an hour.

As for the time remaining, one hour was
spent setting up props for Khan and Rufus
which included dozens of floral arrangements
that might have been better left in a green-
house, then one hour to take them down. During
this period, the audience was left waiting and
wondering what was going on.

The Spinners team, under music director
Maurice King, spent 20 minutes setting up an

TOP QUALITY

QS! 8X10

.“h

PRINTS

LITHOGAAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

) PICTURES

1867 E. FLORIDA
SPRINGFIELD, MO. 65803

entire orchestra.

B Sweeping the Country’s Record Charts

HARU[D MELVIN
& the BLUE NOTES
$80,000 Gross

FELT FORUM, Madison Square Garden, N.Y.

10,000 People

Wed. mght Capitol Center, Lclrgo, Md.

Booked to Appear:
WESTCHESTER PREMIER THEATRE
SHADY GROVE MUSIC FAIR
STEEL PIER
CIRCLE STAR THEATRE

GEO WEIN JAZZ FESTIVALS
Booked exclusively by

UNIVERSAL <225 ATTRACTIONS, INC.

888 Seventh A-cmue New York, N.Y. 10019

212-582-7575

Khan gave a creditable performance, al-
though she did not seem to reach the audience
until “Telt Me Something Good.”

“Pack My Bags" also drew response from the
crowd as Khan struggled to keep her boot covers
from sliding down her legs. “Sweet Thing," her
best effort, seemed to be what the audience was
waiting for.

The Soul Train Gang, a new group on the rise,
opened the show with excellent choreography
and stage presence. The quintet received raves
from the crowd as it went through the Earth,
Wind & Fire tune “Reasons.”  JEAN WILLIAMS

FIFTH DIMENSION
Las Vegas Hilton

The new Fifth Dimension act, injected with
enthusiasm by two new members, made a re-
freshing debut with comedian Myron Cohen be-
fore a near-capacity. house fan. 27. The two
freshman members, Marjorie Barnes and Danny
Beard, added a fresh excitement coupled with
their own singing styles during the one-hour,
10-song set and proved the group is still intact
as a viable entertainment package.

Strong-voiced Florence Gordon was superb,
the teader of the act during the opening number
of “Spinning Wheel” with “Windmills Of Your
Mind." The trademark harmony of the Fifth
came through during that number, followed by a
bouncy soul rendition of “Ease On Down the
Road” from “The Wiz.’

As expected, the five performed a medley of
hits songs penned by Jimmy Webb but scored
its best musical material with new songs which
included 10cc's “i'm Not In Love” with Barnes
offering a pleasant, clear-worded interpretation
and Florence successfully moving on Paul
McCartney's “My Love.”

Beard executed a good tenor lead in a rocking
number of “Just Too Many People.” “Walk Your
Feet In The Sunshine” from the recent
“Earthbound” album was reminiscent of past
hit singles.

Professionally staged and arranged by Rene
deKnight, the overall show seemed more to-
gether and alive since the group jumped hotels
from the Riviera last year. The Fifth seemed to
work well with the Joe Guercio house orchestra,
expecially on the difficult “McArthur Park”
which spotlighted the group’s ability to handle
harmony and blending. HANFORD SEARL

LARRY RASPBERRY &
THE HIGHSTEPPERS
MEISBURG & WALTERS
Exit/In, Nashville

The hard-driving Raspberry brought his
frenetic brand of rock to Nashville Feb. 4 for a
spirited performance.

Clad in a white tux coat, tux shirt, pink bow-
tie and bluejean short shorts with a dangling
tassel, the barefooted Raspberry possesses a
devilish grin and 220-volt wiring in a 120-volt
body. Charging through a mixture of rock clas-
sics and his own creations, the Memphis singer
gave his audience a high-energy, high-decibel
performance despite nursing a cold.

A case study in sartorial disarray, Raspberry
drew this comment from one lady in the au-
dience: "Il bet he does weird things in air-
ports.

He does weird things on the stage, too—and
is a delightful visual treat with his band. The
music's good—especially Dylan’s “Outlaw
Blues” with some tremendous sax work from
Jerry McKinney and Mark Sallings. “Rock 'n"Roll
Ruby" laced with some neat guitar licks from
Raspberry and his madman 12-minute version
of “Jive-ass.”

Rounding out the band are singer Carol Fer-
rante; Bill Marshall, an adept drummer; Joe
Mulherin on trumpet; and David Broussard on
bass. This Backroom Records artist proved that
Rock 'N' Raspberry is here to stay.

Opening the bill with soft and gentle sounds
was the talented team of Meisburg and Walters.
The twosome is working on its second Parch-
ment Records album with Tom Williams produc-
ing—and they displayed a smooth and beguiling
acoustical style.

The Meisburg & Walters close-knit harmony
sounded best on “Ginny Breeding,” “See The
Morning Breaking,” and a great updated version
of “Jezebel.” GERRY WOOD

DAN FOGELBERG
FOOL’S GOLD
Avery Fisher Hall, New York
If Fogelberg did not have his uniquely sooth-
ing voice or his knack for playing the best acous-
tic guitar this side of Leo Kottke, he could still
(Continued on page 31)
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Laser Beam Show Helping
Sell Disks, Promoter Says

LOS ANGELES — Laserium,
which has drawn almost two million
persons to its laser-and-music shows
in nine cities, “has helped the record
sales of groups and record com-
panies,” insists Mike Levin, vice
president for corporate development
at Laser Images in nearby Van
Nuys.

The nightly hour concerts, which
started at the Griffith Park Observa-
tory here a couple seasons ago, use
the music of Emerson, Lake &
Palmer, Pink Floyd, Gustav Holst,
Johann Strauss, Walter Carlos, the
Peppers, Arcangelo Corelli and Cal
Tjader as well as original music.

“We’ve helped record sales of the
Peppers, for example, as well as
ELP. Kids ask us about the music.
And a lot of them have told us they
have bought the albums as a result
of hearing the music at our laser
shows,” explains Levin. He says his
firm has worked out financial ar-
rangements with BMI and ASCAP.

So popular are the Laserium con-

certs (laser beam images are dis-
played on the domed ceilings and
walls in synchronization with the
music) that a special unit is going
out this season to play a series of
campus dates at Southern California
colleges. There is also talk of doing
laser concerts in major theater
chains, as well as in amusement
parks.

A special projection system
known as Omnimax, which was de-
buted at the Reuben Fleet Space
Theater at Balboa Park in San
Diego, will be used for Laser Images’
first unit outside North America—a
600-seat domed theater in Kyoto,
Japan, as of March 16. These shows
will be staged on a regular basis with
the Nippon Cultural Center. If the
Kyoto run is successful, Levin says,
there are options for other major
Japanese cities.

Laser Images started under Ivan
Dryer, a film technician, who then
brought in Charles McDanald, plus

(Continued on page 32)

Philly’s Scottish Rite
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In the U.S,, large ballroom facil-
ities used for concerts, such as Hank
LoConti’s Agora chain of Ohio,
have had separate lounge areas for
disco dancing or solo performers.
And in overseas markets like Japan,
multi-level nightclubs are not un-
common. But the Greens’ Temple
operation seems to pack an unusual
range of music activities into one
single-admission price.

At one and the same time, for the
same admission ticket, there will be
a rock concert in the 1,964-seat con-
cert hall on the ground floor; a small
ballroom on the floor above the au-
ditorium will be used as a disco with
a refreshment and lounge area; and
the top-floor Grand Ballroom,
equipped with a full proscenium
arch stage, will offer dancing with a
iive rock group.

The new concept, which will be
given a name after the kick-off Sat-
urday (28) starts off with the Pretty
Things, and Pablo Cruise in the con-
cert hall. Dr. Feelgood, a British
rock foursome, will play for the
dancers. Show and play times will be
staggered throughout the evening so
that ticket holders can move from
one level to another. The earlier eve-
ning hours will be set aside for the
disco scene.

To control the operation, the
Greens will sell only 3,000 admis-

sion tickets for the evening at $7 in
advance and $8 at the door. The tal-
ent policy will call for bringing in
“underexposed acts, just as they’re
beginning to break in Philadelphia.”

During the many years that the
Masonic order lost the property until
its recent reacquirement, the Temple
was operated as Town Hall and
served as a theater and concert audi-
torium for a variety of promoters
and organizations. It was here that
Bob Dylan, Joan Baez and the
Doors staged their first Philadelphia
triumphs. Everything from Yiddish
stage shows to Greek dance festivals
have been housed there. And in ear-
lier years, it was the site of black
name band dances when all other
public halls in the city were closed to
the groups.

The Greens feel that their new
concept of offering concert, disco
and dance throughoul the same eve-
ning will find wide appeal among
nightclub and concert goers alike in
that they will be able to spend as
little or as much time as they like un-
der one roof, catering to all their lik-
ings, without having to cruise
around from one city spot to an-
other.

In the concert hall, the first act will
startat 8 p.m., and the last dance hall
set will start at 1:30 a.m., with only a
few minutes overlapping of live mu-
sic, plus disco to start the evening off
earlier.
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| Golden Years For
- Concerts On Tap

By FRANK BARRON

LOS ANGELES—"It looks like a
great year.” enthuses Allen Tinkley
of Artist Consultants, one of the old-
est and foremost concert promotion
companies on the West Coast. “We
did about 300 shows in 1975, and we
should keep that volume up this
year.”

Tinkley, who with partner Lou
Rabin manages the local firm,
points out that Artist Consultants
may be the only U:S. concert pro-
moter (o stage concerts on a regular
basis in Europe, Japan, New Zea-
land and Australia as well as North
America. Tinkley has [ost count of
the miles he has flown between the
U.S., Europe, Down Under and the
Orient.

The company also is unique in
that it manages country star Johnny
Cash on tour, although the singer is
handled elsewhere for television and
movies. “This should be a big year
for Cash.” notes Tinkley. “We have
booked him for a record number of
concerts again, besides which he'll
play a lot of fair dates this summer.”

The promoters also hope o have
Cash playing major European and
Oriental tours this season, since his
records are big sellers in those parts
of the world. Australian promoter
Pat Condon calls Cash “one of the
biggest American stars here.”

Artist Consultants started off the
season with three Neil Diamond
concerts in Sacramento, and sold
them out within hours. “We could
have done five shows with Neil, but
he didn’t want to do that many.”
Company also will do a Stevie Won-
der tour again this year “if he wants
to work.”

Promoter Dick Griffey works out
of the firm’s offices, handling most
of the black shows. Company will
promote several Spinners-Rufus
concerts, as well as the Temptations,
this season. “And we’ll do Gordon
Lightfoot tours again this season.
We may go back o New Zealand
and Australia with him,” says
Tinkley.

Firm promoted Lightfoot in three
successive shows at the prestigious
Hollywood Bowl last year, selling
out every appearance. Tinkley says
“The Bowl is now very expensive,
but we’d like to do a pop season
there for three to four weeks in the
summer. We’d need the time so as
not to have to take down all the
sound and lighting equipment. We'd
“need rehearsal time and set-up time.

As of now. the Bowl Symphony Or-
chestra gets the rehearsal time.”

Tinkley optimistically predicts
“an economic upswing. There will
be fewer shows this year, in all, but
they’ll be more attractive, with more
production, and get higher grosses.
A lot of the major acts will play the
big new superdomes and stadiums.
As a result, they’ll play fewer dates
because they can play to so many
more people in one night now.”

Tom Robin, who works in a key
capacity with the firm, thinks it may
get the Carpenters to go on major
tours again, having promoted that
act tor several years.

Company is unique, t0o, in that it
has presented attractions other than
concerts, such as the Lipizzan Stal-
lions. “We'd do those shows and any

(Continued on page 32)

WEA photo
ZAPPA GOLD—It took over a dec-
ade of recording, but now Frank
Zappa has his first gold record ever.
The iconoclastic jazz/classical/
comedy rocker went gold in Aus-
tralia at the start of a Mothers of In-
vention tour for both ‘‘Just Another
Band From L.A."”" and ‘‘Live At Fill-
more East.”” Making the presenta-
tion in Sydney is Paul Turner (R),
managing director of WEA of Aus-
tralia.

® Continued from page 30

become a top-level talent on the quality of his
songs alone.

Fighting a sore throat from the flu with a
steady intake of tea, Fogel started his Jan. 28
set to this sell-out crowd alone on acoustic gui-
tar, occasionally moving to piano for a number.
With this minimal instrumentation, the au-
dience's focus rightfully fell on Fogelberg's lyr-
ics, many on which rival the best work of Jack-
son Browne.

The britliance in Fogelberg's lyrics lies in his
tasteful, completely honest phrasing. His lighter
songs are spiced with humor and wit, yet do not
come off as humorous or witty. His more serious
songs, while painfully pointed, don't have the
typically forced dirgy singer/songwriter sound
to them. “0Old Tennessee™ is probably the best
example of this. This simple song of Fogelberg
longing for his girlfriend sounds neither syrupy
nor overbearing, although the potential for both
treatments is certainly there.

Not content to lay back and strum a simple
accompaniment to his ballads, Fogelberg spices
his picking with clean fills that sound remark-
ably fluid, especially in the absence of a rhythm
section. His electric work could give Bernie
Leadon, the excellent guitarist of the Eagles, a
case of ulcers.

Fool's Gold sparkle's as Fogelberg's backup
band, and it's twice as good on its own. Doug
Livingstone's steel guitar gives the music an un-
mistakable Nashville accent, although their mu-
sic bears a pop flavor that could easily make this
band contenders in the Top 40 charts. The nu-
cleus of the band, Tom Kelly and Dennis Hen-
sen, have presence to spare, and its rendering of
“Love Me Through and Through” clinched a
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solid first impression of Fool's Gold as a band to
keep an eye on. JOE BIVONA

MIRACLES
EDDIE KENDRICKS
DAVID RUFFIN
Apollo Theater, New York

What was billed as the Motown Express ram-
bled into New York’s historic Apollo for a week in
January, for a show that left most fans with
mixed reactions. Headlining were the Miracles, a
group that has been searching for its own iden-
tity since Smokey Robinson went out on his own
several years ago.

Judging from the material in the group’s cur-
rent Motown album “City Of Angels,” its search
is finally at an end. The album contains fine, in-
ventive new material, much written by group
members. Unfortunately the group's live show is
not quite up to its recorded progress, and as a
result, the show was very uneven.

Eddie Kendricks fared the best of the three
attractions during the Jan. 12 early show. His
set was the most professional and as he has had
the most chart success of the three, it was very
easy for the audience to get into his show.

Joining Kendricks for part of his ‘set was Da:
vid Ruffin, who like Kendricks was a member of
the original Temptations. The duo ran off some
of the group’s early hits, such as “Just My Imag-
ination” and “The Way You Do The Things You
Do.” For a short moment, the clock was turned
back and much of the magic that existed many
years ‘before was re-created as it seemed the
original Temptations were playing the Apollo
again. This was unquestionably the show's high-
light.

Ruffin was not nearly as impressive in his
own opening set in which he was backed by a
very mediocre band and three young ladies who
unfortunately could not sing nearly as well as
they looked. Ruffin is a classic vocalist who
should perform with only the best available.

ROBERT FORD JR.

BOZ SCAGGS

Paramount, Oakland

0f the three times, thus far, that Scaggs has
brought a 30-piece mini-orchestra production
into this art-deco palace, the latest New Year's
Eve performance stands as the most sterling.

This was the second consecutive year that
Scaggs has sold out each performance of a
three-night run culminating on New Year's Eve,
and he is thus becoming the Guy Lombardo of
San Francisco hipdom. Despite the fushness of
his music and the high style of his dress, the
rofe does not entirely fit him. He was somewhat
ill-at-ease sitting down talk-show-host style to
welcome the fans, and some of his later easy
banter was forced.

The most important element of the show was
the introduction of new material from the forth-
coming LP produced by Joe Wissert, most of
which is heavily influenced by the Philadelphia
music from the Gamble-Huff-Bell axis that this
white singer so admires. Among the titles were
‘Harbor Lights” (not the standard), “Georgia,”
areggae “Love Me Tomorrow,” and the two that

(Continued on page 32)
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CRAIG ROAD SPEEDWAY

Las Vegas OKs a Fifth
Venue For Rock Concerts

By HANFORD SEARL

LAS VEGAS—A major site for
rock concerts in the Southern Ne-
vada market was unanimously ap-
proved by the North Las Vegas
Planning Commission at a Feb. 11
meeting at City hall.

Despite objections by the police,
the seven-member commission gave
the green light for Robert Van Nor-
man to stage musical concerts at his
popular Craig Road Speedway, sev-
eral miles north of the greater Las
Vegas metropolitan area.

“I definitely believe I can do con-
certs properly,” says Mark Bieder-
man, Encino., Calif,, attorney who
has contracted with Van Norman to
produce the shows. “We will have as
many security patrolmen as | need.”

According to Biederman, the
shows will cover rock, folk, country
and jazz, with the contract calling
for at least four yearly concerts. Al-
cohol would be forbidden and Bie-
derman expressed confidence that
security could handle drug and
crowd control.

Police Chief Clarke Davison, cit-
ing a 1973 Speedway concert which
caused enforcement problems, listed
objections to dust, crowds, drugs,
traffic, manpower drain and alco-
hol.

During the session at which two

resident protest letters and two fa-
vorable neighborhood letters were
entered into the record, Biederman
said he produced 64 concerts in the

(Continued on page 32)
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Campus

NEC Washington Pow-Wow

® Continued from page |

sions with participation from na-
tionally-known people like Sen. Ed-
ward Kennedy.

According to Fred Williams of the
NEC, this year’s gathering is ex-
pected to be the biggest convention
yet with record participation from
students and associate members.

“Almost all of our 300 booth
spaces have been sold well in ad-
vance of the event and we’re expect-
ing students from all over the U.S.
and Canada to attend,” he says. “As
in the past, we will be pushing the
cooperative booking theory, since it
always seems to be a huge success.”

A new twist for this year’s block-
bookings is the introduction of com-
puterization. All of the showcase
acts will be put into a computer at
the event by the Nationwide Elec-
tronic Entertainment Corp., accord-
ing to Ron Wright, president of the

The Chicago-based corporation
agreed to provide free to the conven-
tion use of its computer, video scan-
ners and wirephoto services to dem-
onstrate how schools can save time
and money in booking talent.

Each performing group’s photo-
graphs and biographical material
have been fed into the computer and
when a school schedules the act for a
certain date and location, that infor-
mation is also programmed.

Wright says that an agent can
place a call to the toll-free computer
center with a request and within
minutes he receives all of the neces-
sary information on the group’s
schedule, price and promotional
materials.

Acts that will be showcasing at the
convention are: Ace, Keith Berger,
Debbie Campbell, Tom Chapin,
Choice Four, Vassar Clemants,
Pablo Cruise, Glass Moon, Sila Go-
doy, Chico Hamilton, Dirk Ham-
ilton, Heartsfield, Hickory Wind,
Bobbi Humphrey, Richie Lecea,
Frank Morgan, the John Payne
Band, Seguida, Shotgun, Skiles and
Henderson, Sky Blue Water Boys,
James Lee Stanley, Chris Swansen
and the Moog Synthesizer, Liv-
ingston Taylor, the Waverly Con-
sort, Eric Weissburg and Deliv-
erance, the Western Wind, Paul
Winter Consort, Wood Dancer,
Walk Together Children and the Bil
Baird Marionette Theater.

Vocalist Esther Phillips was
scheduled to perform at one of the
five showcases, but withdrew at the
last minute. Replacing her will be
the first alternate on the list—Lori
Jacobs.

Showcase emcees are comedians
Divided We Stand, Edmonds and
Curley, Muledeer, Dick Shawn and
the Untouchables. Among the per-
formers featured in the roving artists
and creative playhouse programs
are blues singer Sam Chatmon, jazz
guitarist Barney Kessel and 21 oth-
ers.

Davis’ address on the music and
record industry is an attempt by the
NEC to become more oriented
toward contemporary music. Last

Golden Years
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other type shows, if the right ones
came along,” Tinkley says.

Company recently moved to
newer quarters on the Sunset Strip
here. “It’s all part of the optimistic
look we feel for 1976 and the fu-
ture,” Tinkley states.

year’s speakers were Redd Foxx and
Bob Hope, with a surprise appear-
ance by Pres. Gerald Ford.

Educational sessions will include
negotiating and contracting contem-
porary entertainment, which will
focus on the new AFM-NEC con-
tract; publicity and promotion, fo-
cusing on innovative marketing
techniques for concerts; boxoffice
and ticket management, covering all
aspects of this important area; the
music and its affect on society, cen-
tering on the evolution of music in
recent years; and “Who Books From
Whom,” a report on a study con-
ducted by the Ohio unit of the NEC
and whether or not it books its enter-
tainment from NEC associate mem-
bers.

Other sessions include: careers in
the music industry, centering on all
avenues of this business; explor-
ations of the jazz medium explain-
ing its importance on campus; “Al-
ternative Music Styles. Or The Flip
Side Of The Contemporary Music
Scene,” focusing on the educational
as well as musical value: and pro-
moters on campus, showing the im-
pact of professional promoters on
campus.

Although students and activities
programmers will be featured on all
sessions, some feature well-known
individuals. These include Sen. Ed-
ward Kennedy, singer Mary Travers
(formerly of Peter, Paul and Mary),
WNEW deejay Pete Fornatale,
Larry McDonell of the AFM (assist-
ant to the president), Pat Cox of
D.LR. Broadcasting, Bill Perrotta of
the Judd Concert Bureau, Richard
Komar of the Video Tape Network,
Howard Fischer of the New York
Jazz Museum, Chuck Ramsey of
Beach Club Booking and many oth-
ers.

On Tuesday (24), the NEC will
sponsor three pre-convention work-
shops dealing with different aspects
of programming; minority program-
ming, professional development and
a promotion workshop.

Attendees at the minority pro-
gramming workshop will be ad-
dressed by a nationally prominent
minority leader, in addition 1o sev-
eral sessions on the topic.

Professional development partici-
pants will be briefed on topics rang-
ing from a profile of a student activi-
ties director to improving personal
productivity.

The promotion workshop wili be a
“work™ shop, according to organ-
izers. Participants will write news re-
leases, compose feature and spe-
calty articles, and write copy and
record 30- and 60-second commer-
cials for electronic media.

Specific sessions include promo-
tion of a rock concert, preparing ra-
dio spots, a look at display advertis-
ing and posters and others. Among
the workshop staff are Steve Glanz
of Steve Glanz Productions, Earl
Duryea of the Ringling Brothers and
Barnum & Bailey Circus, and oth-
ers.

In the past, NEC conventions
have introduced many groups to the
college audience for the first time,
and that’s why this year was just as
competitive with more than 120 at-
tractions submitted by associate
members.

Among the groups showcased in
the past were Harry Chapin, Kool
and the Gang, Robert Klein, the
Mahavishnu Orchestra, B.B. King,
Deodato, Sha-Na-Na, Flip Wilson,
Roy Clark, Staple Singers, Chicago,
Simon and Garfunkle, Larry Cor-
yell, Poco, Linda Ronstadt, Earth,
Wind and Fire, Jonathon Edwards,
Virgil Fox and the Heavy Organ,
Redbone and many others.

® Continued from page 31

had the most potent sound, “What Can | Say"
and “It's Over Now." Scaggs' lead guitarist of
the past two years, Les Dudek, who has a
Scaggs-produced LP also due for imminent re-
lease on Columbia got a shot at the vocal mike
to unveil a hot number, “It Can Do It To You.”

Mixed in with these tunes was plenty of vin-
tage Scaggs, almost all the songs benefitting
most pleasurably from the new touches and new
arrangements of the orchestra.

The basic band consisted of Willie Weeks,
bass; Fred Tackett and Dudek, guitars; Mark Jor-
dan and arranger David Paitch, keyboards, and
Jeff Porcaro, drums. Two percussionists (Glenn
Cronkhite on congas and Larry Blackshere on
vibes) and three female backing vocalists com-
plemented the ensemble. Scaggs himself played
guitar on some songs, piano on a few, and on
many restricted himself solely to vocals.

Special citation must go to light man Bill
McManus, who came up with some of the tas-
tiest lighting effects this reporter has seen at
any concert. Indeed, the entire production of
the affair, handled by Scaggs' own San Fran-
cisco organization, was a model that any full-
time promoter would be proud of.

JACK McDONOUGH

MAC DAVIS
Celebrity Theater, Phoenix

Mac Davis has come full circle since he first
played Phoenix nearly four years ago. Then it
was a Sunday afternoon in a junior college gym,
Davis with one guitar and a pair of tinny amps.

When he opened a three-day, four-show SRO
stand here Jan. 15, it was with an 18-piece or-
chestra, eight backup singers and dancers and a
jump suit tux. Davis’ opening was the first show
of promoter Buster Bonoff's 13th season in the
theater.

Davis kept it formal through his first two
numbers, but the tie came off for “Naughty
Girl” and then his jacket was dropped two songs
later for “Poor Boy Boogie."

The Texan kept his show loose, but with a
touch of Las Vegas pizazz. While he stayed on
stage throughout the hour-long set, his Mac
Davis Singers and Dancers were running on and
off for three costume changes.

The first was for a mini-production number of
“Poor Boy Boogie.” The second change saw the

Talent In Action

ensemble in '50s bobby sox and full skirts for a
bopping medley of “Darling You Send Me"
through a closing “Chantilly Lace.”

In between Davis stopped off at “Heartbreak
Hotel” to “Get A Job” to find “Maybelline” wait-
ing “Every Day" for “Earth Angel” to do a little
“Peppermint Twist.”

Davis paced himself with his standards—
‘One Helluva Woman,” “Watching Scotty
Grow,” “In The Ghetto,” “Something's Burn-
ing"—saving “Baby Don't Get Hooked On Me"
for the end. He encored with “F Believe In Mu-
sic.”

He also debuted “Every Now And Then"”
which will likely be his next hit single, some-
thing that has escaped Davis in recent months.

Only once did the show lag, when Davis at-
tempted “I Only Have Eyes For You." The song,
and the arrangement, did not fit Davis’ vocal
pattern and phrasing.

Opening the evening was comic Kip Addotta,
who proved to be funny without having to resort
to blue material. His topics ranged from stand-
ing in line to parochial schools, parents and '50s
teenage dating habits. His command of his ma-
terial and audience belied his 31 years.

HAROY PRICE

SAMMY CAHN
Sahara, Las Vegas

The long-overdue Vegas debut of famed lyr-
icist Sammy Cahn Feb. 12 proved a salute be-
tween lyricist and fans in the capacity Congo
Room. Cahn, co-writer of numerous hit motion
picture songs for 40 years, gave a pleasing but
not overpowering act which showcased those
songs, related inside glances into the making of
hit compositions. His all-around acceptable
stage antics were interrupted by boisterous
headliner Buddy Hackett congratulating himself
for breaking the ice for the Vegas “newcomer.”

Cahn opened the 10-song, 50-minute seg-
ment with “Call Me Irresponsible” and followed
with “It Seems I've Heard That Song Before.”
Cahn included an audience sing-a-long during
the next two songs, “It's Been A Long, Long
Time" and “Bei Mir Bist Du Schon,” made popu-
lar by the Andrews Sisters.

Twentieth Century-Fox film songwriting was
then reviewed by Cahn, who reminisced about
the creation of the immortal “Three Coins In The
Fountain.” Cahn recaptured the powerful voice
of Mario tanza for whom he wrote such hits as

Laser Beam Show Helping
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Levin. Jon Bassett is now the fourth
principal in the firm which boasts 75
full-time employes, plus two build-
ings and its own warehouse and
equipment shops where it constructs
all its own units.

“We are very secretive about our

Las Vegas Oks
A Fifth Venue

o Continued from page 31

Cleveland market and has gained
valuable experience from those con-
certs in dealing with young people.

Commissioner Preston Bluistt Jr.
at first expressed doubts and said, “I
think if this use was granted it would
only hinder future growth in the
area,” to which Biederman replied
people also wouldn’t move into area
because of the drag strip.

Five area residents and several
other citizens spoke out in support of
the approved project which will now
go before the five-member City
Commission in two weeks for final
consideration.

The Speedway would join rock
concert locations such as the 7,000-
seat Las Vegas Convention Center.
Other concert rooms include the
5,000-seat Hotel Sahara Space Cen-
ter and 3,000-capacity Flamingo
Hilton convention facility. The Star-
dust Hotel has featured several rock
shows in its 2,500-seat Crown Room
convention hall.

Biederman will join locally active
rock promoters Gary Naseef, Crystal
Leaf Productions out of Albu-
querque, N.M.,, New Hope Produc-
tions and Gold Dust both from Los
Angeles in staging concerts here.

www.americanradiohistorv.com

equipment,” admits Levin. “There is
really no competition now, but that
doesn’t mean someone couldn’t
build a unit.”

Laserium concerts are now being
shown in Los Angeles, San Fran-
cisco, St. Louis, New York, Denver,
Seattle and Toronto, mainly in plan-
etariums. Shows also had been held
in San Diego and Miami. In the lat-
ter city, a movie house was used. The
firm will next stage concerts at a
Kansas City theater.

The company has grown to the ex-
tent that it now has its own group
sales division, plus a merchandising
wing which handles such items as T-
shirts, puzzles, graphics, pennants
and other saleable ware through the
mail. None of the items is sold at the
planetariums.

The Griffith Park show runs al-
most 100% nightly, and in fact had
to increase the winter schedule to
two showings nightly because of the
crowds.

Laser Images opened a new unit
on the Univ. of North Carolina
campus, at the planetarium there.
Another Laserium will be opened
soon in Chicago, at either Adler
Planetarium or the Museum Of Sci-
ence and Industry.

Later this year similar laser con-
certs will be introduced in Boston,
Pittsburgh, Baton Rouge, Wash-
ington, D.C. and Rochester, N.Y.

The company trains its own tech-
nicians and sends them to the vari-
ous cities—including Kyoto.

“We like all our operators to be
musically inclined,” explains Levin,
“because they can operate the show
any way they like. A laser beam con-
certis dependent on the laserist. And
we like to feel that every show is
helping sell music for the composers,
too.”

"Be My Love" and “Because You're Mine,” both
of which were electrifying as sung by Paul Ei-
chel, an almost identical Lanza sing-alike.

In an amusing turnaround, Cahn again dis-
played his gifted wit at musical lyricism by
adapting the original “Fiddler On The Roof” to
the Las Vegas scene with a comical “Gambler
On The Roof" selection.

Cahn then sang the Sinatra songs, ‘‘Come Fly
with Me,” “High Hopes” and “My Kind Of
Town" and included the compelling “All The
Way" which enchanted the sellout crowd. A bit
nervous at first, Cahn follows the growing num-
ber of singer-composers like Marvin Hamlisch,
into the Vegas nightclub circuit.

HANFORD SEARL

ROY AYERS UBIQUITY
BOBBY HUTCHERSON

Keystone Korner, San Francisco

A mini-vibraphone festival ensued when the
North Beach ctub booked these two acts in suc-
cessive weeks. Both played upbeat 1976
sounds, but a comparison yields many basic dif-
ferences.

Roy Ayers, seen Jan. 8, led a funky sextet in
cluding Chicas, a singer with a voice like a laid-
back Chaka Khan. Ayers, a multi-instrumentalist
on his current “Mystic Voyage” LP (Polydor),
played only vibes onstage, aside from his very
funny (if occasionally windy) Redd Foxxian jive
tales.

Ayers abandoned much of his considerable
musicianship to present a fast-paced show mix-
ing jazz/funk instrumentals with high intensity
disco vocals “Spirit Of Doo Do™ and “Brother
Green The Disco King." For a finale Ayers suc-
cessfully had the audience singing enthusiastic
four-part harmonies on "Life Is Just A Moment.”

Ayers needs to find a more versatile guitarist
and tighten up his comedy, and Chicas should
project her voice more. But Ubiquity, a band
with infectious high spirits, has potential to
break as a major crossover act.

On the other hand, Bobby Hutcherson, Jan.
15, played strong, straight-ahead jazz, plus
hypnotic numbers like the title track from his
current Blue Note “Montara.” Bobby's com-
manding virtuosity, on a par with Miit Jackson
and Gary Burton, and great mobility on vibes,
marimba, and percussion, highlighted two
nearly two-hour sets that seemed to transport
the audience to a blissful oblivion. Saxophonist
Manny Boyd played an outstanding alto, while
Eddie Marshall (drums) and James Leary (bass)
fueled Hutcherson's solos with taste. Hutcher-
son can communicate to a broad audience while
still expanding his own musical horizons—al-
ways an admirable feat. CONRAD SILVERT

RICHIE HAVENS
TAJ MAHAL
Berkeley Community Theater,
California

Havens came out of semi-retirement Jan. 17
to headline this Friedman-Johnston production
that came within 300 seats of going clean.
Havens reportedly spends much time now paint-
ing and sculpting and is not doing many con-
certs. His last record was for Polydor, to whom
he is no longer contracted.

The resonance and conviction of the famed
Havens' voice were the strongest elements of
the performance; but his stylistic approach to
the songs was too repeatedly the same and
eventually the set became boring.

This was accentuated by its length of two
hours, on the heels of an 80-minute set by Taj
Mahal, and by the “philosophic” raps Havens
occasionally drifted into which were sheer and
utter nonsense.

The singer delivered some of his best-known
old songs, some new material which showed his
continuing political concern, and some well-se-
lected outside material like the Eagles’ "'Desper-
ado,” which Havens did quite soulfully, and
Quicksilver's “What You Gonna Do About Me,”
one of the most energetic tunes of the evening.
Havens was accompanied by a second guitar
and bass for most of his set.

The headliner seemed out of touch by com-
parison with the reggae-laden performance of
Taj Mahal, who, after several opening tunes, was
accompanied by a snappy eight-man unit. There
is bounce and syncopation everywhere in Ma-
hal’s act, not only in the music itself, which is
constantly dipping and diving, turning and
shuffling, but in Taj's ad-lib utterances, in the
way he splits and breaks words and syllables, in
the bounce of his hat and head, in his chants
and exhortations to the crowd, and in the plot
lines of the stories he unveils.

Standout tunes were Taj's own “Why Did You
Have To Desert Me'" and the well-known Jamai-
can tune penned by the Slickers, “Jehnny Too
Bad.”

Havens and Mahal jammed for awhile to
close the evening. JACK McDONOUGH
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SoundBusiness
. StudioTrack |

~ SoundWaves  $130,000

By JOHN WORAM

NEW YORK-—Studio construc-
tion projects that go over budget are
hardly exceptional these days. But
when that over budget gets to be a
bit more than $300,000 that’s excep-
tional.

Some time ago, composer Michael
Reisman and conceptual artist Jef-
frey Lew thought it would be sort of
nice to have their own little record-
ing studio, a place where they and
their friends could get together to
put their ideas on tape.

Reisman is an associate of avant-
garde musician Philip Class. With
the major labels showing a spectacu-
lar lack of interest, it seemed to make
sense to get their own place to-
gether—one where they could work
out their ideas, free from the com-
mercial pressure of rate cards. Ac-
cordingly, a budget of $50,000 was
set aside, and the work began.
$350,000 later, the work was com-
pleted.

What happened? Chief engineer
Kurt Munkacsi recalls that it all
started when they went console
shopping. After investigating several
budget boards, they made the mis-
take of looking at a Neve console.
Unfortunately, for the budget, it was
a case of love at first sight, with the
loved one going for $34,000.

Next, it was an MCI 16-track tape
recorder that caught their fancy,
then some Ampex 440s. And of
course, they wanted their little stu-
dio to be fully equipped for quad.

So much for the budget. They
were way over already, and con-
struction hadn’t even been started.
As for the construction, with all that
fancy recording hardware, it just
wouldn’t do to stint on the wood-
work. So, contractor Gregory
Shriver was called in, and work be-
gan on what is probably New York’s
first and only Superman-proof stu-
dio.

That’s right, the walls and ceiling
are completely encased in a lead
shield. There’s about half a ton of it
in the control room ceiling alone,
which has scared the wits out of at
least a few producers.

The walls are some 18 inches
thick, and consist of three layers of
Y%-inch sheet rock, four inches of
fiber glass, two more layers of sheet
rock, six inches of air space, four
more layers of fiber glass, and finally
three additional layers of sheet rock.

New Firm Set
As MCI Distrib
In Nashville

NASHVILLE—Audio Consult-
ants, Inc. has opened its doors here,
set to act as exclusive MCI represent-
ative in the Southwest as well as
handling other professional audio
lines.

Claude Hill, founder of the firm,
says Audio Consultants will also
build a stock of reconditioned
equipment. Hill is a veteran of the
equipment design and manufac-
turing fields.

In one of the firm’s initial activi-
ties, seven Neve consoles, as well as
Ampex support equipment, is set to
be installed in the new 4 Star Multi
Media Recording Complex here.

“The contract with Claude Hill
ties together what we feel will be one
of America’s leading new audio/
video facilities with audio remote
capability,” says Bob Breault, 4 Star
vice president of production.

The recording plant will include
total audio and video capabilities,
videotape and disk mastering and a
custom syndication production cen-
ter (Billboard, Feb. 14).

Sandwiched in the last layer is the
lead sheeting. Needless to say, not
much sound gets through those
walls.

In fact, the studio is so airtight that
a special sprinkler system with auto-
matic shut-off valves is required. In
case of fire, the sprinklers turn on,
and then off again when their work
isdone. If they didn’t have thatauto-
matic shut-off feature, the studio
would become the world’s first 16-
track fish tank, since there’s just no
way for water, air or anything else to
seep through the construction job.

Construction kept a four to six-
man crew going full time for about
one year. Much of their work re-
mains concealed from the eye of the
visitor, yet there are several visible
clues to the level of craftsmanship
that went into the project.

At regular intervals along the
wall, hinges have been installed.
Goboes, weighing more than 200
pounds each, may be pinned to the
wall at these locations, to build in-
stant isolation booths, when and
where necessary. The self-sealing
doors are all hand-built, and require
neither knobs nor latches to keep
then shut. All lighting is on Skirpan
dimmers, voltage controlled from
the control room. The quad monitor
system is suspended on springs from
the control room ceiling to keep vi-
bration at a near zero level. As a fin-
ishing touch, all exposed carpentry
is attached with screws, rather than
nails.

The final dimensions of this little
budget wrecker are studio, 18 x 36 x
10 feet; control room, 12 x 16 x 10
feet.

Both the studio and the control
room sit on concrete slabs which are
completely isolated from the rest of
the building. Fortunately, the studio
isin the basement of the building, an
art gallery at 112 Greene St. With all
that weight, that’s where it would be
now anyway, regardless of where it
was built. In fact, the place was
christened “The Basement” at first.
A recent management reorganiza-
tion has brought with ita new name:
“The Big Apple.”

Big Apple’s studio manager Jona-
than Katz reports that the studio is
getting increasingly popular with
outside clients. Although not origi-
nally planned as a custom facility,
word of mouth travels fast, and the
Big Apple has already seen and
heard the likes of Harry Chapin,
Mary Travers, Belafonte Enter-
prises, and Ornette Coleman.

They’ve also been doing commer-
cial spots. Volkswagen, Schick, and
Beefsteak Charlie have all been
there, which is something of a major
miracle, considering that the Apple’s
SoHo location is light years away
from the midtown Jingle Jungle.

As you might expect by now, the
Big Apple’s staff is about as tradi-
tional as everything else there. Why,
they’ve even hired girls. Lucy Laurie
and Melody Tucelli are both gradu-
ates of the Institute of Audio Re-
search—as is everyone else in the en-
gineering department. In fact, the
Institute is a regular client at the stu-
dio, using its facilities as a laboratory
extension of its studio technology
curriculum. Students are getting to
be aregular fixture, keeping the staff
on its toes with all sorts of probing
questions on the hows and whys of

recording.

One of the other engineers, Wies-
law Woszczyk, is on temporary leave
of absence to deliver his engineering
thesis at the Tonnmeister Academy
in his native Warsaw. He’s expected
back in the control room in a few
weeks. (Continued on page 49)

Paid For
A Studio

NASHVILLE--Writer-producer-
publisher Allen Reynolds has pur-
chased Jack’s Tracks Studio here
from Jack Clement for approxi-
mately $130,000.

The 16-track custom studio will be
used for Reynolds’ productions and
for administrative offices for his
three new publishing firms, Aunt
Polly’s Music (BMI), Good Music
(ASCAP), and Pulleybone Music
(ASCAP).

John Donegan, formerly vice
president of Jack Music, has been
named general manager of the stu-
dio and publishing interests.

“We’ve done a lot of modification
work on the studio already,” Reyn-
olds notes. “The board only fed 6-
out. Now it’s 16-out. We've also in-
stalled echo equipment.”

The building was the home of IMI
Records—a pioneer progressive
country label that was headed by
Clement and directed by Reynolds.
He plans to use it for his own pro-
duction work and rent it out to some
of his close music associates includ-
ing Clement.

“Jack has been in here working
with Waylon Jennings,” Reynolds
reports. “And Waylon is producing
an album on Jack.” Other artists us-
ing the studio recently include Doc
and Merle Watson, Crystal Gayle
and Larry Kingston.

S.F. Facilities
Pull Bay Area
Ork Rehearsals

SAN FRANCISCO—Several
changes have been made at Studio
Instrument Rentals here, where
commercial recording is not part of
the services offered but where sev-
eral rehearsal rooms are steadily
booked by Bay Area acts.

Firm’s Muffie Lenneberg reports
that Tim Scott is now general man-
ager, replacing Harry Sunnville who
has gone to the company’s New
York office. Jan Alejandro is now
studio manager, separating the stu-
dio operation and rental of instru-
ments for the first time.

Lenneberg says the new arrange-
ment “frees the dispatcher from
worrying about the studio. And now
there is someone to specifically
handle complaints and requests on
the studio (rehearsal room) end.
Things can now be geared specifi-
cally to what each band needs on a
particular day much more easily
than before.”

Firm’s studio C, the main room,
now has a new monitor system. Stu-
dio C has stage lights, a seating area,
mirrors and video facilities. The new
system cuts back on feedback prob-
lems and the spectrally analyzed sys-
tem enables bands to work at full
volume with no feedback.

System includes a Yamaha PM
400 board, Crown 50 amp, BGW
500D amp, SAE 2700B equalizer
and Shure crossover. The leveling
amps are made by Universal Audio
and the speakers are custom-made
for the room. JACK McDONOUGH

Change Distributor

ATLANTA-~Dance-A-Thon
Records & Tapes has switched
Southeastern distribution and pro-
motion to Tara Record Distributors
of Atlanta.
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By BOB KIRSCH

LOS ANGELES-Things remain
busy at Davlen Sound Recorders in
suburban North Hollywood, partic-
ularly since the new Studer tape ma-
chines have been added. A 24-track
a 4-track and three 2-track units are
now ready to go.

In studio activity, Seals & Crofts
have done some string overdubs
with Louis Shelton producing. Mau-
rice White, lead singer and writer for
Earth, Wind & Fire, dropped in to
produce Denise Williams. Gerry Ma-
senberg worked the boards. Johnny
Bristol handled some production for
Harry Brooks, with Eric Prestidge at
the console and John Barnes arrang-
ing.

Also at Davlen, country star
Diana Trask was in working with
producer Joe Porter, and Austin
Godsey came by to produce Legs
Diamond. Baron Stewart is cutting
another LP, this time with Dallas
Smith producing and Bruce Ellison
engineering. Harry Nilsson has also
been in again working with Trever
Lawrence. Spanky Wilson is cutting
with Joe Porter, and Tata Vega is
cutting with producer Winston Mon-
seque.

* *x %

At Haji Sound in Los Angeles, the
next Hoyt Axton set is now com-
plete, with David Kershenbaum pro-
ducing and Alex Kazanegras engi-
neering. Bulletproof is in recording
with engineer David Costell. Execu-
tive producers are Tentmakers in
conjunction with Haji Productions.
Tracks are being wrapped up on
Bobby & Clyde Lucas, with Charlie
D. Packard producing. Bonnie Mur-
ray has finished a radio spot, with
Corey Bailey producing and engi-
neering, Haji Productions also in-
volved in that one.

Lon Schatzer is producing tracks
for Southern Cross in conjunction
with Haji Productions and Etienne
are in cutting themselves. Wayne
Fisher is producing demos for him-
self with Judy Kridler co-producing
and John Fiore, Jr. working the
boards.

omw

At the RCA Studios in Los An-
geles, the Hues Corp. came by to cut
with producer Wally Holmes and
engineer Grover Helsley. Joe Turner
has been busy for the Pablo label,
with Eric Miller handling produc-
tion and Pete Abbott at the board.
Jon-Jer Productions took over for a
few days to work on an upcoming
John Denver television special, and
Kelly Garrett was in with Bones
Howe producing.

In news from around the country:
former Moody Blues member Mike
Pinder is working on a solo set in his
Malibu home. Mike is the only one
of the quintet who hasn’t come up
with a package of his own yet. Pin-
der wrote many of the group’s hits.
In other Moody Blues news, John
Hayward and John Lodge are cur-
rently laying down tracks to the fol-
lowup of their successful “Bluejays”
LP.

Jessi Colter will cut at least part of
her next album in Los Angeles with
Ken Mansfield and Waylon Jennings
again co-producing. Jennings took
time off after his recent Roxy en-
gagement in Los Angeles to wrap up
a Jimmy Rabbitt album. Mansfield
is also busy, having finished produc-
tion on an album from C.M. Lord as
well as a set from the Gary Hill Band.
Mansfield is also expecting to go to
Nashville shortly to work with Tom-
pall Glaser at Glaser Sound.

Bob Crewe goes into Cherokee
Studios in Los Angeles shortly to cut
some disco material. Crewe is also
working on a ballet with disco feel.
The veteran producer, who has had
several chart records, says it will be a
genuine ballet. Crewe 1s also set to
work with the Eleventh Hour again
shortly.

LR T

At the RCA Studios in New York,
Don Schlitten has produced mate-
rial for Xandu featuring a number
of top jazz artists such as Charles
McPherson, Sam Jones, Jimmy Ra-
ney and Eddie Gladen.

Also in New York, at the Hit Fac-
tory, Chappell Music and RCA Rec-
ords artists Daryl Hall & John Oates
are getting ready to cut a new album.
The pair will journey to California
as well and cut at the Sound Labs.

*x k%

At Fidelity Recording Studios in
Los Angeles, Melanie is in working
on an album with Peter Scherky
producing. Mandrill is also cutting,
working with producer Artie Ripp.
Jackie DeShannon is producing her-
self (good for her). Jackie has long
been an advocate of women taking a
more active role in the creative end
of the record business and is ob-
viously taking her own advice. Gene
Clark, a member of the Byrds in that
group’s early hit-making days and a
veteran of a number of solo sets, is
cutting with Tommy Kaye produc-
ing. Kim Fowley, a veteran of the
rock scene for years and one of the
industry’s more interesting people, is
in recording the Runnaways. Finally,

(Continued on page 49)
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Discos

Acapuilco a Hotbed For Action
One Club For Every 10,000 Persons; 3 More In Bow

ACAPULCO — Although the
numbers may be getting far greater
in the U.S. and elsewhere, it would
be most difficult to match the per
capita discos now flourishing in this
international, world-famous resort.
Right now, the figure for the plush,
sophisticated spots break down to
approximately one for every 10,000
persons.

And desp:te one of the worst sea-
sons in history for the number one
Mexican fplayground, optimism
abounds for the future and building
goes on. In fact, within the past six
weeks three new discos opened their
doors to bring the number to way
over a dozen catering to a total pop-
ulation of from 130,000 anywhere
on up to 20(,000.

The phenomenon of this tropical
bay paradise’s disco explosion is that
all are distinct, all have invested
thousands of dollars in their con-
struction. All are within a few miles
of each other, forcing fierce compe-
tttion.

“Without gambling, we can't af-
ford the higk prices of consistent in-
ternational attractions like they
have, for example, in Las Vegas,”
cites one disco owner. “Con-
sequently a boom in the building of
some of the finest discotheques in
the world.” There is still live enter-
tainment, but the highlight of night-
life here is tke disco action.

The latest three vying for the top
dollar are: Le Jardin, reconstructed
at the site of one of the first in all of

By MARYV FISHER

Latin America, Tequila A Go Go;
La Botella, which took more than a
year to build in the Casino Hornos;
La Nouvelle, probably the most glit-
tering of all, costing a whopping five
million pesos ($400,000) on the
ground floor of the newest condo-
hotel, La Palapa.

Another top trio are Armando’s
Le Club, Boccaccio, and Charlie’s
Chile. The first, which has falien
slightly in popularity because of the
bids for clientele by the o:hers, is
renovating its interior this month.

The other two seemingly have a
stronger, consistent trade which
keeps them both humming at capac-
ity business Fridays and Sa:urdays,
near SRO during the week despite
the over-all slump in business for
the resort.

A relatively new, year-old, Tif-
fany, located in the oceanside (near
the airport) Acapulco Princess,
mostly caters to the guests of the
some 1,000 rooms plus to the people
residing at the nearby Pierre Mar-
quez.

Le Dome, built almost like a small
fight arena, basically lures thz locals.
Ditto for El Sotano (cellar disco),
also in the Casino Hornos. A mix-
ture of locals and jet-setters are fast
finding the gay Gallery a popular
disco to frequent.

Rounding out the list of key discos
are La Tormenta (in the Rizz Mar-
riott) and El Presidente’s Le Rock-
ala. Like all of the others, cover
charge is a nominal 30 pesos {$2.40).

Some have free snacks and gim-
micks to keep the patrons contented.
There are other places which slot
in disco music between shows and
live music; however, they don’t fall
into the strict category of pure disco.
But forecasts are that they, too,
might change to a total disco policy
plus the building of three or four
new ones over the next five years.

Not much is said about any oppo-
sition by the musicians’ union to put
a halt to the growth of discos in this
area. Comments one of the owners:
“There’s just too much invested and
too much going in the way of busi-
ness to curtail such an amusement
business as this.” All of the disco
owners are tied in with the Restau-
rant, Bars and Night Club Assn. of
Acapulco to strengthen their posi-
tion should such a problem arise in
the future.

Venus Rey, the head of the musi-
cians’ syndicate in Mexico City, put
a stop to the growth of such places in
that metropolitan area and indicates
he will seek arrangements in other
areas throughout the Republic, spe-
cifically here, Puerto Vallarta and
Mazatan.

“I believe the explosion of more
discotheques was a necessity of the
era,” expounds Tony Rullan, young-
est of three brothers who own and
operate Le Jardin and who have
about a 20% interest in Charlie’s
Chile (half a block away) with

(Continued on page 35)
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Ten Channel Chaseaway
¢ A 10-channel, 1200 watts per channel

* All slider pot control for ease of

¢ May be operated in chase, shimmy,
or random modes to produce a variety
of different effects.

* May be accuated with or without

¢ Variable speed pause and audio

e Chaser strips available in 6’ lengths.

d o TWO NEW

ISCO
CONTRO

The latest of innovative lighting controllers,
manufactured by “Litelab”, provide maxim am versatility,
easy use, and safety for your club or theater.

The combination of these two units provides the club owner
with a never ending varlety of lighting effects.

F-4800 Color Controller

* A 4-channel, 1200 watts per channel
color organ/dimmer.

* May be used as a 4-channel color
organ, 4 individual dimmers or.a
4-chznnel chaser.

® 4 auxiliary switches to control mirror
balls projectors, etc.

¢ All slider pot control for ease of

operation.

DEALER INQUIRIES INVITED

ll.ERS From litelab

designed and

e Variable speed chase with forward or
reverse directional control.

¢ Audio input equipped with Automatic
Gain Control.
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10 west hubbard street
chicago, illinois 60610 312-828-0546

haser lights track lighting  kinetic projectors
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Top Audience Response
Records In N.Y. Discos
This Week
1 THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atfantic (English
import)
2 MORE, MORE, MORE—Andrea True
Connection—Buddah
3 MIGHTY HIGH/EVERYTHING IS LOVE—
Mighty Clouds Of Joy—ABC (LP)
4 |T'S NOT WHAT YOU GOT/HE'S A FRIEND/
CHAINS—Eddie Kendricks—Tamla (LP)
5 LET'S GROOVE-Archie Bell And The
Drells—TSOP
6 SPANISH HUSTLE—The Fatback Band—
Event (LP)
7 TURN THE BEAT AROUND —Vicky Sue
Robinson—RCA .
8 1LOVE MUSIC-The 0'Jays—Phila. Int|
9 STREET TALK~BCG—20th Century
10 MOVIN’/CHANGIN’-Brass Construction—
UA(LP)
11 1 HEAR A SYMPHONY-Hank Crawford—
Kudu
12 EXTRA, EXTRA (Read All About It)—Ralph
Carter—Mercury
13 TELL THE WORLD HOW | FEEL ABOUT CHA’
BABY—Harold Melvin & The Blue
Notes—Phila. Intl (LP)
14 NIGHT AND DAY—Monster Orch.—Sam
Records
15 WOW-—Andre Gagnon—London

Melody Song Shops
Retail Sales
(Brooklyn, Queens, Long Island)
This Week
1 LOVE HANGOVER-Dianna Ross—Motown
(LP)
2 MORE, MORE, MORE—Andrea True
Connection—Buddah

3 TURN THE BEAT AROUND-Vicky Sue
Robinson--RCA (LP)

4 WOW-Andre Gagnon—London

5 | FEELA GROOVE—Bobby Womack—UA
6 MASADA-Joe Thomas—Groove Merchant
7 SALSA-Louie Rameriz—Cotique

8

| HEAR A SYMPHONY—Hank Crawford—
Kudu
9 IT'S NOW WHAT YOU GOT-Eddie
Kendricks—Tamla (LP)
10 MOVIN’/CHANGIN'~Brass Construction—
UA(LP)
11 1'M GOING THROUGH CHANGES NOW -
Brown Surgar—Capitol
12 ZONE-Rhythm Makers—Vigor
13 TELL THE WORLD HOW | FEEL ABOUT CHA'
BABY—Harold Melvin & the Blue
Notes—Phifa. Int! (LP)
14 LOS CONQUISTADORES CHOCOLATES -
Johany Hammond—Milestone

15 HEART BE STILL-Cari Graves—A&M

Top Audience Response Records
In'Boston Discos
This Week

1 JUMP FOR JOY-Biddu Orch —Epic

2 THAT'S WHERE THE HAPPY PEOPLE GO—
The Trammps—Atlantic (English
Import)

3 MIGHJJ HIGH-The Mighty Clouds Of Joy—
A

4 HE'S AFRIEND—Eddie Kendricks—Tamla
(LP)

5 LET'S GROOVE—Archie Bell & The Drells—
TSOP

6 MORE, MORE, MORE-Andrea True
Connection—Buddah

7 OLD FASHION MEDLEY—Wing & A Prayer
Fife Drum Corps—Wing & A Prayer (LP)
8 MORE—Carol Williams—Salsoul
9 TURN THE BEAT AROUND - Vicky Sue
Robinson—RCA
10 SPANISH HUSTLE/PARTY TIME~ The
Fatback Band—Event (LP)
11 MOVIN'/CHANGIN'—Brass Construction—
UA (LP)
12 LET ME SEE YOU GET YOUR THING OFF
BABY—Crystal Grass— (Import, Phillips)
13 AUTUMN LEAVES—The Jon Wite Group—
Cenpro
14 VENUS—Frankie Avalon—De-Lite
15 UNION MAN—Cate Bros.—Asylum

Colony Records (New York)
Retail Sales

This Week
1 MORE, MORE, MORE—Andrea True
Connection—Buddah

2 SPANISH HUSTLE~The Fatback Band—
Event (LP)

3 DISCO-TREK~Various Artists—Atlantic
(LP)

4 TURN THE BEAT ARQUND~Vicky Sue
Robinson—RCA

5 IT'S NOT WHAT YOU GOT/GET IT WHILE
IT'S HOT—Eddie Kendricks—Tamla
LP

6 HEART BE STiLL—Carl Graves—A&M

7 LOVE FOR HIRE—Richard Hewson Orch.—
Splash (dist. by Private Stock)

8 ONLY YOUR LOVE/TO THE MAX—The
Tymes—RCA (LP)
9 STREET TALK—BCG—20th Century

10 AUTUMN LEAVES—The Jon White Group—
Cenpro

11 JEALOUSY-Natural Order—Sounds Of
Washington D.C.

12 SALSA-Louie Rameriz—Cotique

13 WOW-Andre Gagnon—London

14 THANK YOU BABY—Leon Thomas—Don
King

15 COLLAGE—Eddie Drennon—Friends & Co.
(LP)

Downstairs Records (New York)
Retail Sales
This Week
1 NIGHT & DAY—The Monster Orch.—Sam

2 TURN THE BEAT AROUND-Vicky Sue
Robinson—RCA

3 STREET TALK—BCG—20th Century

4 MORE, MORE, MORE—Andrea True
Connection—Buddah

5 WOW-Andre Gagnon—London

6 ONLY YOUR LOVE-The Tymes—RCA (LP)

7 1 HEAR A SYMPHONY/MADISON
SHUFFLE—Hank Crawford—Kudu (LP)

8 HEART BE STILL—Carl Graves—A&M

9 AUTUMN LEAVES—-The Jon White Group—
Cenpro

10 SALSA-Louie Rameriz—Cotique

11 PLEASE STAY-—Eddie Drennon—Friends &
Co. (LP)

12 MOVIN'/CHANGIN'-Brass Construction—
UA(LP)

13 EVERYBODY'S GOTTA DO SOMETHING—
The Originals—Motown

14 P'LL SEE YOU IN MY DREAMS—The
Pearls—Private Stock

15 LOV(EUEDI)ANGOVER—Dianna Ross—Motown

Top Audience Response Records
In Los Angeles Discos
This Week
1 MORE, MORE, MORE—Andrea True
Connection—Buddah
2 BOHANNON BEAT—Bohannon—Dakor

3 MIGHTY HIGH-Mighty Clouds Of Joy—ABC
LP)

4 SING A SONG—Earth, Wind & Fire—
Columbia (LP)

5 STREET TALK-BCG—20th Century (disco
edit)

6 DO WHAT YOU FEEL—Atlanta Disco Band—
Ariola (LP)

7 SING A HAPPY FUNKY SONG—Miz Davis—
Now Records

8 SHACK-UP—Banbarra—United Artists (LP)

9 SPIDERMAN—Ramsey Lewis—Columbia
(LP)

10 STRANGERS IN THE NIGHT—Bette Midler—

Atlantic (LP)

11 DO THE BUS STOP—The Fatback Band—
Event (LP)

12 DANCE, DANCE, DANCE—Charlie Challels—
Ariola

13 SALSOUL-Salsoul Orch.—Salsoul (all cuts)

14 CHANGIN'—Brass Construction—United
Artists (LP)

15 STAY/GOLDEN YEARS—David Bowie—RCA
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Simpson's

Come as
You Are

BS 2858

ASHFORD & SIMPSON

WM GOt 2y,
Includes One More Trg/Caretaker
Tell It AlL/Sell the House

and

First
Choice’s

So Let Us
Enferiain
You

BS 2934

, FIRST CHOICE .
SO LET US ENTERTAIN YOU

Includes Aint He Bad/ Yes,Maybe No
« Dont Foke If/l_:' Him 5o

~ Technics photo
‘JOINT VENTURE'—Meteor Light &
Sound's Tom Misiak, left, and Tech-
nics' Sid Silver check out latter's SL-
1500 turntable at recent Billboard
Disco Forum. Twin tables are in-
corporated in new portable disco
deejay console bowed by Meteor at
Forum with good response.

WTMP In
Tampa Airs
Disco Sound

TAMPA-—-Disco, originally a
crossover of a black and gay style of
dance music which has spread to
nightclubs and music shops, is now
affecting radio, according to Jerry
Walker, program director of WTMP
here.

WTMP is Florida’s first reported
disco station and according to
Walker, disco music is the hottest
item in today’s music industry.

“We give a direction,” notes
Walker, referring to the advantage
he feels WTMP has in playing disco
music full-time and not merely add-
ing it to a regular music format.

“People tune in to a curtain sta-
tion because they anticipate a cer-
tain style,” he declares.

WTMP began specializing is disco
in January 1975 and contends a defi-
nite increase in ratinigs has been re-
alized.

“The station will remain disco as
long as the ratings increase and there
is a market,” says Walker.

WTMP, formerly a jazz/gospel
outlet, established its current format
from Billboard and other current
charts.

Much of its music is also pro-
grammed from promoters of disco
music and Walker explains he plays
their music because it fits the style of
the station and the records sound
good.

On Saturdays, the station features
mini concerts which promote a disco
artist or producer, his older hits plus
a spotlight on his latest album.

Videotape Puts
Acts In Clubs

LOS ANGELES—Video Disco &
Associates here offers record labels a
chance to not only entertain the
disco crowd, but at the same time
identify their acts via video screen,
according to James Brown, firm’s
president.

“No other promotional medium
can zero in on a target market as pre-
cisely as video,” notes Brown.

He explains that the firm will dis-
tribute each video program up to 30
minutes in length to 100 discos na-
tionally for 30 days at a $10,000 cost
to the label.

“Distribution can be timed to
coincide with record releases and
concert appearances of the acts in-
volved,” says Brown.

He claims the package may be
edited down for television and used
as commercials.

Discos

AN INFORMATION CLEARING HOUSE

Disco Assn. Planned In N.Y.

NEW YORK-—-Groundwork is
being laid for the formation of a
disco association to act as an infor-
mation clearing house, and to help
coalesce various industry factions al-
ready plugged into the dance scene.

Brainchild of Michael O’Harro,
freelance disco consultant and
owner of Tramp’s Disco is Wash-
ington, D.C., the International Dis-
cotheque Assn. (IDA) will be out to
woo participation from club owners,
labels, audio hardware manufac-
wurers, lighting firms and disco DJs,
among others.

The idea, says O’Harro, is to
create an organization for disco that
would be similar in purpose to exist-
ing groups in the fields of travel and
hotel and restaurant management,
etc.

He explains that the association,
already registered in the District of
Columbia, would be run on a non-
profit basis, with membership dues
$125 annually.

Charter membership will be of-
fered to club owners, while associate
memberships will be open to all oth-
ers.

Disco chains will be offered mem-
bership at a reduced rate, but one
multiplied by the number of dance
locations operated by the chain.

Club DJs Await
Party In Gotham

NEW YORK-The Assn. of Mo-
bil Brooklyn Jocks travels into Man-
hattan Monday (1) for a party in its
honor at the Loft, home of the
Record Pool here.

The get-together is designed to
draw attention to the mobile players’
involvement in the local dance
scene. Live entertainment will come
from the groups Brass Construction
and Exuma. Emceeing the affair are
WWRL’s Bob Law and WBLS’ Ken
Webb. Spinner chores go to Phil
Gill.

Acapulco

® Continued from page 34

famed restaurateur Carlos Anderson
and his group.

Everything at the smartly ap-
pointed, low-key and chic Le Jardin
was planned carefully, according to
Rullan. Architect Aurelio Munoz,
who also designed Le Club and Boc-
caccio, was hired to blueprint the re-
furbishing in the Rullan brothers’
disco. Additional thousands of dol-
lars were spent in the equipment and
the know-how of Chicago’s Rufus
Smith’s Disco Tech organization.

To ensure against any power fail-
ures within the city itself, Rullan
points to his “fail safe”” system which
immediately goes on when all of the
Acapulco lights go out. This can
happen on occasion, consequently
the latest precautions in order to
hold and keep the customers happy
with sound and light.

The quad Accoustic Research
LST speakers are evenly positioned
on all four corners of the dance
floor, which easily accommodates 30
to 40 couples, more when everybody
is engaged in doing the Hustle. Most
clubs are fitted for 150 watts per
channel, but the Rullans installed
250 watts per channel. It’s the same
with La Nouvelle.

How do the clubs make theirs bids
for customers? Some are doing ex-
tensive newspaper and radio adver-
tising, while others depend on
“word-of-mouth” for the place (o
be—and be seen. Le Jardin has been

www.americanradiohistorv.com

By JIM MELANSON

Saying that he’s felt that there’s
been a need for a disco association
for some time now, O’Harro tabs an
impromptu meeting of 30-40 club
owners at Billboard’s recent Disco
Forum as the spark behind the
move.

During the rap session, the disco
operators had questioned each other
on such things as dress codes, liquor
management, feasibility of live tal-
ent, admission charges and advertis-
ing concepts, etc. (Billboard, Feb. 7).

O’Harro says he pitched several of
the owners on the idea of setting up
an association, and that their re-
sponses were generally favorable.
Since then, he continues, he’s had
200 additional queries of interest.

At present, he compiling a mailing
list of some 2,000 names, and pros-

:

pective participants will be ap-
proached in the next three-four
weeks.

Included in the sales pitch will be
a subscription to an association
magazine (Disque), the possibility of
trade discounts for members, the
promise of information on state zon-
ing laws and other ordinances when
needed, and the overall need for the
disco community to firm its image
with the public.

O’Harro also states that the associ-
ation would act as clearing house for
members by supplying lists of clubs,
spinners, labels and other pertinent
disco data to interested parties.

Actual handling of recorded
product is not being eyed as one of
the association’s functions.

Disco Mix

By TOM MOULTON

NEW YORK-Stacking up as the hottest
sound this week is the “Love Hangover” cut on
Diana Ross’ new album. Although the song
starts slowly, it soon breaks into a faster sound,
with a brief hand-clapping segment leading the
way. Eventually, the listener is given a group
sound with Ross singing leads. Interestingly,
earlier in the song, you recognize a similarity be-
tween Ross and Donna Summer.

This is the closest thing to heavy soul that
the Motown songstress has ever done, and it
seems that the track is deliberately laid back, so
as not to make it too strong an r&b sound. When
played in discos, with the volume up and the
highs coming through, it should prove a natural
winner.

Midland International has just released Uni-
verse City’s debut LP which has two strong
dance cuts in “Can You Get Down” and “Touch
Me.” The “Can You Get Down" cut has a strong
middle drum break, which will undoubtedly win
attention in clubs.

The album was recorded here, and partially
in Philadelphia, and it features a strong horn
sound with belting out vocals. At times, a good
rock feel also surfaces.

Epic has just released the Temprees “I Found

going after the jetset, a lot of the cus-
tomers coming from the exclusive
Villa Vera plus wealthy residents of
the area.

In the case of Boccaccio, it was
just doing so-so up until last year.
But then along came entertainer
Tom Jones who started 1o frequent
the disco three or four nights a week.
It has been booming ever since.

Love On A Disco Floor” single. The group, well-
known for ballads, has an up and bouncy aum-
ber here, and it comes off extremely well.

The Florida Disco DJ Assn., following its third
meeting on the setting up of a Record Pool, has
begun requesting that promotional product (25
copies of LPs and 50 copies of single releases)
be sent to its headquarters in Miami—P.0. Box
396, Miami, Fla., 33145.

Bo Crane, spokesman, also tells us that RCA
has slated a product presentation for members
at the Honey For The Bears Monday (1). Disks
scheduled for release over the next few months
will be spotlighted.

Bell, a Detroit-based label, is creating some
good vibes with its “Let It Move" single by the
Colours. The record is a good instrumental fea-
turing a solid sax track. There are also some
background vocals. Over-all, the sound is differ-
ent, and very melodic.

Roulette is finally releasing Ecstasy, Passion &
Pain's “Touch And Go"” single. The long version,
available on the flip side of the commercial disk,
will also debut the label's use of 12-inch promo-
tional disks. Most DJs who have heard the song
have been asking about when it was going to be
released. The answer is this week

a Hotbed For Action

“It’s going to a tough beginning,
but we’re completely confident that
we’re going to make it,” asides Be-
nito Gitian, general manager of per-
haps the most ambitious disco to
date here, La Nouvelle.

Behind speakeasy-like doors,
which incidentally provides the en-
trance to most of them, the five mil-

(Continued on page 55)
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Jazz

SAXIST KLEMMER

By ELIOT TIEGEL

LOS ANGELES—There’s a
ground swell of interest around the
nation for John Klemmer’s current
brand of music—a cascading, mel-
low sound created by the veteran
saxophonist’s utilization of an Echo-
plex.

This device—Klemmer chooses to
call it another musical instrument—
is in the artist’s own words a “mini
tape recorder” which repeats what
he plays so that he can create layers
of sound.

The Echoplex is utilized consider-
ably on Kiemmer’s fast rising ABC
LP, “Touch,” which is number 9 on
Billboard’s jazz chart this week and
148 on the Top LP and Tape Chart.

Klemmer calls the Echoplex an
“integral part of my sound,” adding:
“It was something I've been looking
for. It expands my ideas; it expands
the lines I play. The saxophone can
only play one note at a time, but with
the Echoplex I can play chords and
colors.”

Klemmer has been taking this
newest of his sounds around the
country and I caught up with him
via phone at the Holiday Inn in
Evanston, Ill., one morning last
week.

At 29, Klemmer is a 14-year vet-
eran of music. His career began with
Cadet where he cut five LPs includ-
ing his first jazz/rock effort,
“Blowin’ Gold” in 1969 and then did
four LPs for Impulse, ABC’s avant-
garde flavored label before shifting
over to the ABC logo two LPs ago.
“That’s how I think about time,” he
says jokingly, “by albums.”

The shifting away from being la-
beled a young genius avant-gardist
came about, Klemmer says, because
he felt it was time to move into some
other creative area.

“I have a natural desire to explore

Collegiate Bands
For Nevada Fest

LAS VEGAS-Jazz bands from
California State at Long Beach and
Arizona State will blow at the third
annual Invitational Jazz Festival
Feb. 27-29 at Judy Bayley Theater of

- the Univ. of Nevada at Las Vegas.

Event is sponsored by the univer-
sity's music department. All the
shows are free. Friday and Saturday
concerts are in the evening; Sunday
1s a matinee.

Billboard photo by Thomas Copi
BLASTER—Elvin Jones plays for the
inmates of San Francisco county jail
in San Bruno. During his stay in Cal-
ifornia recently, Jones and his quar-
tet played concerts at three jails—in
$an Bruno, at the Alameda County
jail and at Los Angeles County jail.
His reason for the jail gigs? “‘Get-
ting entertainment in to these
people is a big step towards rehabili-
tation. | think it's the responsibility
of professional musicians to do
things like this."”

ABC photo
John Klemmer: his new mellow
sound scores with listeners.

and try new things. When [ moved to
Impulse and went into the experi-
mental vein, that was where my
head was at that time.”

The change away fyom avant-
gardism occurred because he got
“bored with what I was doing. 1

He Credits the Echoplex
For Novel ‘Touch’ Sound

could see I wasn’t reaching as many
people as I wanted to. The music was
communicating to people, but not to
as many as I wanted and that’s what
it’s all about.

“It feels real good to communicate
to a lot of people. A lot of my moves
have been determined by my own
head, my own growth as a person.
‘Touch’ is like a coming together of
my maturing as a person and as a
musician.”

On this recent tour, Klemmer
played to strong standing room only
houses in New York, Washington,
Philadelphia, Boston, Cleveland,
Chicago (and its suburbs), Mil-
waukee and San Diego.

Heis presently athome in Los An-
geles writing new compositions for
his next LP which will be an exten-
sion of where “Touch” leaves off.

He is also writing pop songs with
lyricist David Batteau, is getting into
total pop ‘composition by himself
and will shortly sew up his first a&r
assignment (name of artist and label
not yet open to public consump-
tion).

The shifting from jazz to jazz/
rock to modernist jazz to a kind of
music today which Klemmer objects

(Continued on page 47)

Horizon Success Brings 5 New Titles

LOS ANGELES—With three of
its first five LPs on Billboard’s jazz
chart, Horizon is gearing up for its
second release of five new titles.

Chart risers include Dave Bru-
beck-Paul Desmond, guitarist Jim
Hall and saxophonist Sonny For-
tune. Mel Fuhrman, Horizon’s sales-
promotion director, says the label’s
debut release six months ago has re-
ceived a good reaction for a number
of reasons.

The public has accepted Hori-
zon’s concept of pure jazz in many
schools, thus avoiding being pigeon-
holed into an identity with any one
kind of jazz. Special attention to
graphics has appealed to buffs who
desire background on the music and
musicians.

And a special sampler featuring
two cuts from the five LPs was
spread around among dealers, com-
mercial and college broadcasters
which gave them all a taste of things
to come, Fuhrman notes.

“We weren't interested in releas-
ing crossover albums,” Fuhrman
says, adding: “If something crossed
over by itself it would be wonder-
ful.”

Label has made sure it brought its
product to the attention of small re-
tailers and small market stations
plus the normal jazz outlets in major
markets.

The two releases which haven't as
yet made the chart are by the Thad
Jones-Mel Lewis Band and saxman

(Continued on page 49)
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LOS ANGELES— Two Latin swingers, Ray Bar-
retto and Eddie Palmieri and the Fania Ali Stars
have given England its first taste of salsa, the
happy blend of fire and wind and jazz and soul.

Vanguard has been pushing more jazz than it
has in quite some time. Notably: Cfark Terry and
a band cut at the Wichita Jazz Festival, plus EI-
vin Jones, Larry Coryell, Sivuca, and blues
hawks and hens Jimmy Rushing and Big Mama
Thornton.

Dorothy Donegan's trio at limmy Weston's
Supper Club in Manhattan consists of Sonny
Payne and Arvel Shaw. She follows this booking
with six weeks in-Sweden. Upon her return she'll
do college gigs and workshops.

WMUB-FM the Miami of Ohio station lists
among the “progressive music that ain't rock”
acts it is playing Dave Brubeck-Paul Desmond,
Tom Scott, Dave Liebman, Zoot Sims, Bobby
Hutcherson, McCoy Tyner, Charlie Byrd, Can-
nonbalt Adderley, George Duke, Sonny Criss,
Sam Noto, Jackie McLean and Kenny Burrell.

“Super Big Bands" is the title of a 26 one-
hour series on bands which Filmlinks Ltd. of
England, hopes to distribute for British tv. P.J.
Longo is head of U.S.-run Hurst-Longo Produc-
tions and United Filmways which is offering the
programming to the U.K. firm.

Muse Records’ purchase of the Cobblestone
catalog will mean the release of LPs by Pat Mar-
tine, Willis Jackson, Kenny Barron and Clifford
Jordan. Also due from the label are works by
Richard Davis, Dave Pike-Kenny Burrell, Cedar
Walton, Woody Shaw, Red Rodney,. Robin Ken-

Jazz Bealt

yatta and Walter Bishop Jr. Joe Fields keeps the
small indie hopping.

Dr. Henry Hutchins Jr. named president of
the Monterey Jazz Festival board of directors. He
has been on the board three years and replaces
outgoing president Richard Eldred. Hutchinsis a
top man with the Monterey Peninsula Unified
School District.

The Las Vegas Jass Society's bulletin Think
Jazz is now accepting advertising and president
Monk Montgomery really has a winning organi-
zation on his hands. Among the sponsors are
several clubs in LA, including Concerts By The
Sea and Concerts At The Grove, which both list
upcoming attractions. Other ads are from a
Chevy dealer, the Hacienda Hotel where many of
the organization's Sunday concerts are held, a
local real estate agent and Keystone Korner in
San Francisco, which is now booking name jazz.

Listed in the bulletin are three local Vegas
jazz acts: Carl Fontana Quartet playing at the
Circus Circus Gilded Cage Lounge; Eagle Eye
Shields Four at New Town Tavern and Rick Davis
Quarter at the Celebrity Centre.

Mike Miller, a UCLA student who has done
writing for a number of jazz acts as well as ar-
ranging for the Carpenters, presents his 40-
piece band in concert March 11 at noon in
UCLA’s Schoenberg Hall. Free concert will ex-
pose his original compositions. Bobby Shew,
lead trumpet for Louis Bellson 2nd Tony Or-
lando, will be featured on trumpet, flugelhorn
and piccolo trumpet. Speaking of UCLA, Gary
Burton and his quintet perform there Friday
(27) in Royce Hall along with Oregon, making its
debut in the LA. area.
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Pz =2 | ®5| adist, Label & Number (Distributing Label)
1 1115 PLACES ANO SPACES
Donald Byrd, Biue Note-BN-LA549-G (United Artists)
2| 2 (17 FEELS SO GOOO
Grover Washington Jr., Kudu 24 S1 (Motown)
31 3 (25 PRESSURE SENSITIVE
Ronnie Laws, Blue Note BN-LA452-G (United Artists)
41 5|15 CITY LIFE
Blackbyrds, Fantasy F 9490
51 6 |12 NEW YORK CONNECTION
Tom Scott, Ode SP 770033 (A&M)
6| 9|19 KOLN CONCERT
Keith Jarrett, ECM 1064/65 (Polydor)
Ty 7117 JOURNEY TO LOVE
Stanley Clarke, Nemperor NE 433 (Atlantic)
8 4|19 MAN-CHILD
Herbie Hancock, Columbia PC 33812
9110 |15 TOUCH
John Klemmer, ABC ABCD 922
10 | 12 | 8 | 1LOVE THE BLUES, SHE HEARD MY CRY
George Duke, BASF/MPS MC 25671 (Audiofidelity)
11 | 16 6 MYSTIC VOYAGE
Roy Ayers Ubiquity, Polydor PD 6057
12 8 |19 DON'T IT FEEL GOOD
Ramsey Lewis, Columbia PC 33800
1313 |19 HAVE YOU EVER SEEN THE RAIN
Stanley Turrentine, Fantasy F 9493
14 |18 | 12 TRIDENT
McCoy Tyner, Milestone 9063 (Fantasy)
1515 | 19 RETURN TO FOREVER
Chick Corea, ECM 1022 (Polydor)
16 114 | 19 VISIONS OF A NEW WORLD
Lonnie Liston Smith & The Cosmic Echoes,
Flying Dutchman BDL1-1196 (RCA)
17 |21 6 BEFORE THE DAWN
Patrice Rushen, Prestige P 10098 (Fantasy)
18 m SECOND CHILDHOOD
Phoebe Snow, Columbia PC 33952
19 | 22 3 MARCHING IN THE STREETS
Harvey Mason, Arista 4054
2 (17 |12 BELLAVIA
Chuck Mangione, A&M SP 4557
21 {19 52 MISTER MAGIC
Grover Washington Jr., Kudu KU 20 S1.(Motown)
22 {20 | 15 FANCY DANCER
Bobbi Humphrey, Blue Note BN-LA550-G (United Artists)
23 |23 3 LOVELOCK!
Gene Page, Atlantic SD 18161
24 |11 | 25 MELLOW MADNESS
Quincy Jones, A&M SP 4526
25 m BACK TO BACK
Brecker Brothers, Arista AL 4061
26 | 32 3 CONFESSIN' THE BLUES
Esther Phillips, Atlantic SD 1680
27 |27 |12 ANYTHING GOES
Ron Carter, Kudu 25 (Motown)
26 (IEZECEHp | INNER WORLDS
John McLaughlin/Mahavishnu Orchestra, Columbia PC 33908
29 (29 | 10 VENUSIAN SUMMER
Lenny White, Nemperor NE 435 (Atlantic)
30 |31 3 MUSIC, YOU ALL
Cannonball Adderley, Capitol ST 11484
31 |33 3 BORN ON A FRIDAY
Cleo Laine, RCA LPL1-5113
32 |36 6 ELLINGTON IS FOREVER
Kenny Burrell, Fantasy F 79005
33 | 34 3 GEARS
Johnny Hammond, Milestone 9062 (Fantasy)
34 m SUITE FOR FLUTE & JAZZ PIANO
Jean-Pierre Rampal & Claude Bolling, Columbia M 33233
35 |25 8 1975: THE DUETS
Dave Brubeck & Paul Desmond, Horizon SP 703 (A&M)
36 | 40 3 STRATOSONIC NUANCES
Blue Mitchell, RCA APL1-1109
37 |38 3 TROPEA
Mariin 2200 (TK)
38 |26 10 LIVE
Jim Hall, Horizon SP 705 (A&M)
39 m AWAKENING
Sonny Fortune, Horizon SP 704 (A&M)
40 | 30 25 CONCIERTO

Jim Hall, CT) 6060 S1 (Motown)
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TERS HIT IS HERE!
ALLOVER THE WORLD

AM 1800

ON A&M RECORDS
)

Produced by Richard Carpenter. Associate Producer: Kzren Carpenter

JERRY WEINTRAUB

MANAGEMENT THREE
400 South Beverly Drive,
Beverly Hills, Calif. 90212 (213) 277-9633
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Federated executives
Roy March, left, and
Ron Ayon check out
stock supplies in the
warehouse prior to
planning a newspaper
campaign which will be
keyed into floor dis-

4 ' W \\ . &
Jim Sholar, right, manager of Feder-
ated’s Olympic Blvd. store, oversees a
customer checkout.

The public's image of a high fidelity shop is one of controlled
neatness with amplifiers, tuners and speakers all proudly dis-
played in orderly fashion. Claude Hall, a Billboard sound buff,
found one Los Angeles operation which shatters all those im-
ages and makes a bundle. This is his report:

The floor is a wonderland of equipment—speakers, ampli-
fiers, SQ quad decoders, TEAC cassette units, earphones, and
about 15 or more other items, all with a ftashy red-bordered
sign proclaiming: As advertised $77. Or some other price that
is completely discounted and completely impossible to walk
away from.

The unique feature about this “constant flea market," for
that is what it is, is that Federated Electronics in-store sales
are keyed to dramatic newspaper advertising that has quickly
become the guideline for not only other Los Angeles hi fi
stores, but hardware dealers coast-to-coast. Once a year the
store holds a giant flea market of equipment that attracts cus-
tomers from a 100-mile radius.

Federated Electronics last year grossed more than $10 mil-
lion out of two Los Angeles stores, according to Wilfred
Schwartz, president.

“We've had phenomenal growth this past year, because of
our strong marketing policy . . . putting the emphasis on su-
per selections," says Schwartz.

But then he points out firmly that Federated Electronics
strives to be in the entertainment business rather than just a
retail operation.

“And | don't see why a potential customer has to visit a
Broadway store for low price equipment, a Radio Shack for
parts and accessories, to a Tower for records, and to a special-
ized hi fi store for quality components. We have everything . . .
afl under one roof.”

Schwartz is also proud of the fact that his sales staff are all
hi fi buffs and can talk with customers on everything from a
$2 piece of tape to a $2,000 video system. The two stores
have 60 employes.

Federated Electronics opened about six years ago, oper-
ating out of a small part of the present building on Olympic
Bivd. Today, the firm occupies 25,000 square feet and
Schwartz believes it's probably the world’s largest hi fi store.
Cap Kierulff is vice president of the corporation that owns Fed-
erated Electronics ... "‘a very interesting person,’’ says
Schwartz . . . “*one of the early pioneers in the hardware busi-
ness . . . with Magnetic TVI, which is now a branch of the Fed-
erated group.”

Schwartz is a steadfast, aggressive leader and though his
office is upstairs, you'il often find him on the floor talking with
his general manager Kirk Lam or the two managers of his
stores—22-year-old Jim Sholar at the Olympic store or Darryl
Copeland at the Federated-Magnetic TV| store on La Brea.

The high rate of product turnover is induced via advertising
essentially in two Southern California newspapers and little
else. Federated spends an average of $15,000 a week in news-
paper advertising, taking advantage, of course, of every co-op

Federated Electronics’
‘Flea Market’ Approach To
Sellivig Sound Equipment

Sparks Super Sales

R .

Billboard photos

o S

Wilfred Schwartz goes over a advertising campaign with Roy
March, left, and Ron Ayon. Wall behind trio features several of
the ads that the chain has run in local papers.

deal from manufacturers possible. The Calendar supplement
in The Los Angeles Times is a prime exposure medium.

Guiding the advertising flow is Roy March, sales promotion
manager, assisted by Ron Ayon, advertising manager and art
director for Federated. There are two deadlines they adhere
to—Wednesday morning for the Sunday Calendar, and Fri-
day for regular newspaper advertising.

Part of Thursday and Friday is spent on advertising con-
cepts. The two men wander through the store and through the
stock room, finding out what equipment might be available en
masse.

They seek the opinion of Schwartz, whose theories have a
decided entertainment flavor.

“If you look at the newspaper advertising we do," says
Schwartz, *'you'll notice that we are one of the few retailers
with no set format to the advertising layout. We try to puton a
different show each week in the advertising.”

The advertising, of course, is keyed to the in-store displays.

About 6%-10% of his budget is invested back into advertis-
ing, says Schwartz. ‘“The manufacturers are very good on co-
op advertising . . . that's why you see so much stereo advertis-
ing.

‘‘But the advertising is only the first step. The management
team then sets up the store as a function of the advertise-
ment of the week.

“And we never, never bait-and-switch. We go to great
length to make sure we have the equipment we advertise . . .
with everything priced so there's no guesswork needed on the
part of the customer. Everything in the store, in fact, has a
price tag, whether it's on sale or not.”

After preliminary discussions, Ayon prepares the layout
and artwork of the advertising so that March will know how
much copy he has to write about each item. Constant discus-
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by Sam Emerson
Salesperson stands amidst rows of turntables, amplifiers and other items—all on sale.

Wilfred Schwartz, Federated president:
he's known for his close contact with his
customers and with his salespersons.

March demonstrates a $2,995 Luxman M-6000 stereo ampli-
fier to a potential customer.

sions with Schwartz are carried on so that everything meets
with his approval before and afterwards. And, of course, as
the final advertisement goes to press, the store personnel go
to work to display the products featured in the advertisement.
It's all systematic and specialized.

And it works.

“By and large, the recession helped the hi fiindustry,”’ says
Schwartz, ‘‘because people tended to stay home more and lis-
ten to music.”

He points out that reports ‘‘of the death of the 4-channel
world are exaggerated. It slowed down . . . and there's a great
deal of confusion over which system is going to make it. But if
the people had wanted to see whether the steam, electric or
gasoline car would win out, they would have waited a long
time. In this case, the baby might be in the position of being
thrown out with the bathwater . . . thrown out because of the
confusion of the systems.

“The important thing about 4-channel is the four channels
of amplification . . . the effect it can create acoustically.

“Frankly, | hope that other dealers think 4-channel is dead
... because we're selling tons of 4-channel equipment and
plan to sell more."”

Federated has the image of being in front of every new de-
velopment.

“There’'s no other industry in the world where things
change so quickly . . . you have around 20 major manufac-
turers competing with each other and aggressive sales efforts
have brought about . . . well, the penetration of audio equip-
ment into the general population is fantastic.

“Still, 'm given to understand that we have only a 3%-4%
penetration in U.S. households as compared to 10%-11% in
Japan. So, if we're really sitting on a $2-billion industry, the
possibilities for further growth are still enormous. We've just
touched the surface.”

This growth potential may soon attract outside investors
... “but they’ll be faced with the tough problem of trying to
apply business principles to what is really a creative industry.

“Thereason we're successful is that we relate to the artistic
side of sound ... we're dealing with a man or woman's
dreams. Because music is one of the arts, it's necessary to re-
late to that side of the customer’'s mind.

“That's why we take people who are knowledgeable in
sound and train them to the business techniques of selling.
Sound has to be a strong interest in their lives."”

March and Ayon usually start work at 9 a.m. each day and
work t0 9 p.m. if need be.

About Schwartz, they both say ‘he allows us a great
amount of freedom in the advertising approach, but yet is de-
manding enough to bring out the best in you."”

On the wall of their combination office and studio are sev-
eral samples of full-page newspaper advertisements, includ-
ing one for last July's annual flea market that reads: "*No hot
dogs . . . nopopcorn . . . nodancing girls . . . nothing free . . .
everything cheap." Art Direction: Bernie Rollins.
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" DETROIT HI FI CLICK

DETROIT—The cooperation of manufac-
turers’ reps, key retailers, local media and
Cobo Hall itself, plus a big night draw from
the Super Disco brought a record 25,451 to the
Detroit High Fidelity Music Show Feb. 13-15,
according .to co-producers Bob and Teresa
Rogers.

All 41 available showrooms were sold, with
more than 42,000 square feet of space filled
with 90 hi fi lines, many of which were han-
dled by the local rep firms or major area retail-
ers when the manufacturers refused to commit
for space on their own.

Eight rep firms brought in more than 33
lines between them, including R.A. Albrecht
Co., Ted Firaneck Sales, Cowie Associates, J.
Malcom Flora Inc., Phillip G. Flora Associ-
ates, D. Neumaier & Associates, Schroder
Sales and TA Electronic Sales.

Audioland, with six stores in the area plus
three Crazy Jack car stereo/CB outlets, had
more than 9,000 square feet of space in three

By STEPHEN TRAIMAN

which Chris Stromberg, the chain’s president,
equipped with B.1.C., Meteor and Accuphase
components.

Manned by WDRQ deejays and station per-
sonnel during show hours plus 10 p.m. to mid-
night stints Friday and Saturday nights, the
disco drew the greatest proportion of evening
attendance since 1965, Bob Rogers notes, with
the 4,200 on Friday claimed as the biggest
opening for any of the firm’s shows in its 22
years.

Pre-show concern on the potentially trou-
blesome disco crowd just wasn’t warranted,
Teresa Rogers admits. As a result, the Super
Disco planned for next month’s San Diego Hi
Fi Show at Golden Hall will be expanded,
with Cerwin-Vega putting in the complete
sound system and several custom lighting
firms involved.

At Detroit, Key Marketing Associates work-

ing with Audioland put together an effective

sight and sound package.

of B.1.C. Venturi Formula 6 speakers—four
across, three high—with effective power capac-
ity of more than 800 watts for each dozen; Ac-
cuphase four P-300 power amps, 200 watts
RMS/channel; E-202 power amp, 100 watts
RMS/channel, and C-200 pre-amp; Lenco
B55 and Tannoy/Micro TM33 turntables,
Marantz 4000 Quadridial adaptor, Sound-
craftsmen RP2212 frequency equalizer and
TEAC A-7300 open reel tape deck, with a Me-
teor Clubman Two disco mixer for the control
center.

Simple but effective lighting was provided
with a Meteor Light & Sound Tenway Super-
chaser and Pulsar Light of Cambridge rain-
bow strobe.

Retailers involved in the show all reported
instant feedback from their area stores, sup-
plemented by major newspaper sections in the
Detroit News the prior Sunday, the Free Press
Thursday before opening and the Sun, local

““Super Disco Pulls Night Traffic;
Reps, Retailers Vital To Success

Audioland, Absolute Sound, The Listening
Room, Radio Shack and Fretter Appliance all
were enthusiastic over both quantity and qual-
ity of traffic.

While it may have been too much to expect
really “new” products at the show, there were
enough unusual debuts to make a visit worth-
while, and some units that had not been shown
at the recent Winter CES in Chicago:

e Kenwood showed its new KD1033 belt-
drive turntable at suggested $89.95 in combi-
nation with its $5,000 professional package—a
pair of model 7 speakers at $1,350 each, and
the new 700T tuner, 700C pre-amp and 700M
power amp with |70 watts RMS/channel at
$2,195 for the trio, with chief engineer Ken
Yano noting a solid move by the firm into the
pro/disco market.

o Lux demonstrated its new MB3045 tube-
type power amp with 50 watts RMS/channel
at suggested $445, with rep Dan Neumaier and

%§

major rooms, in addition to the Super Disco

Audio elements included four quad corners

underground giveaway. Representatives of

(Continued on page 42)
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Betamax Deck Launches
Sony Canada Joint Venture

TORONTO—-Launch of the new
Betamax videocassette deck in seven
major Dominion markets this June
(Billboard, Feb. 21) will bring the
new Sony of Canada Ltd. joint ven-
ture out in the open for the first time
since its quiet beginnings last fall.

As a partnership of Sony Corp.
and General Distributors of Canada
Ltd., which was the first customer
outside of Japan when it imported
the first Sony radios in 1955, the new
company will market all present and
future audio and video products
sold under the Sony name in the Do-
minion.

At the recent introduction of the
Sony Betamax video deck in New
York, Sony chairman Akio Morita
and Sony of Canada president Al-
bert Cohen reiterated their belief
that “the greatest avenue of future

NEW PROJECTS

growth will be in video products,
and we will now participate equally
in that growth.”

Only the Betamax deck will be
sold in Canada due to its higher
price of $1,700 (versus $1,300 in the
U.S.) as a result of higher duties and
taxes. Marnix Van Gemert has
joined as marketing manager from
Sony Corp. to handle the launch just
prior to the summer Olympics, with
initial sales in Montreal, Toronto.
Ottawa, Winnipeg, Edmonton and
Vancouver, through “selected deal-
ers on a franchise basis.”

Cohen, one of six brothers who
formed and operate General Dis-
tributors, emphasizes that the new
joint venture has the approval of the
Canadian Foreign Investment Re-
view Board and that a majority of

(Contiinued on page 59)

Markoff Looks Ahead In TV

NEW YORK-If all of Allan
Markoff's ambitious plans come to
fruition, he'll certainly be staking his
claim in the burgeoning large-screen
projection tv field. But he’s the first
to admit there’s much industry skep-
ticism and former B.S. to overcome.

Among projects in the works for
the former East Coast distributor of
the Muntz tv unit are three distinct
models of his own World Wide En-
tertainment company, including a
two-piece $1.000 unit that would be
one of the lowest priced in the in-
dustry, and a videocassette software
package of major acts to service a
growing list of clubs, bars and discos
installing his large-screen units.

On hand at the recent Winter CES
in an uptown hotel suite, Markoff
had production prototypes of sev-
eral of the units now being manufac-
tured in the firm’s Rockville, Md.,
plant.

® Standard 50-inch Theater-
vision unit with 30 by 40 inch (50-
inch diagonal) Kodak Ektalite
screen, remote control and detach-
able speakers, at $1,795. or $200
more for patented speakers designed
by Dr. Ed Thaler. Available in rose-
wood, walnut or white plus limited
edition in chrome/stainless steel.

® Two-piece system using low-
cost patented optics with similar 50-
inch-diagonal screen, 54 inches from
projector, at estimated $1,000.

® Ceiling-mount projector with
6-foot-diagonal screen and remote
control, at $2,695, and larger 8-foot-
diagonal screen in June. at $3,500.
The new screens all will incorpo-
rate a patented wipe-clean surface
designed by Jack Goldberg, former
Cinemascope engineer, that also
provides better contrast and aids
brightness. and are expected in pro-
duction later this year.
(Continued on page 43)

World Wide Entertainment photo
World Wide Entertainment’s Al
Markoff shows off new Theater-
vision unit with 52-inch-diagonal
screen, detachable speakers, 're-
mote control commander.
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Russ Audio
Hardware—
Big Gains

By VADIM YURCHENKOV

MOSCOW-—The number of tape
hardware units in use in Russia in-
creased 150% from 1971 to 1974-75
and the number of record players in
private use increased 10 times over
the same period.

These are several of the dramatic
trends revealed in the special survey
of the national consumer electronics
market conducted by VNIIKS, the
National Institute for Market Re-
search in Russia.

The organization distributed
questionnaires in 30 cities and
towns in different areas of the coun-
try, including families of different
social status, income, living area and
soon. The main aim was to find out
what type of consumer electronics
are currently in use and what cus-
tomers required and looked for in
the future.

First fact to emerge was that 90%
of all consumer electronics in use are
portable solid state radios, radio-
grams (radio and player combina-
tions) and tape hardware, while
record players, tube radio sets, ra-
dio-tape and tape-player combina-
tions bdrely constituted 10%.

General studies conducted from
1971-74 indicated that the number

(Continued on page 56)

Buddah And GRT
Extend Tape Pact

NEW YORK-The Buddah
Group and GRT Music Tapes have
signed a one-year extension of the
present exclusive tape licensing
agreement, with additional options
by GRT noted in the joint an-
nouncement by Art Kass, Buddah
president, and K. White Sonner,
GRT division president.

Big campaign is planned for the
upcoming March tape release of
“This Is it” by Melba Moore, pro-
duced by Van McCoy, with nine
other tapes anticipated in the next
two months by the James Cotton
Band, Ben Vereen, Papa John
Creach, Free Beer, Norman Con-
nors, Black Ivory, Michael Wynn,
Michael Henderson and Black
Satin.
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Wollensak Hi Fi To
3M Audiophile Line?

By RADCLIFFE JOE

NEW YORK-The 3M Co. is
working on a highly sophisticated
line of audiophite hi fi equipment to
be marketed under the 3M brand
name, as part of an over-all move
toward a possible phaseout of its
shaky Wollensak hi fi division.

Officials of the company are re-
luctant to discuss the plan, but it is
understoed that the line, for which
prototypes are already being devel-
oped, will be manufactured out of
3M’s Camarillo plant in California,
and will be ready for distribution in
about a year if current feasibility
studies prove positive.

Wollensak’s new CTR series,
which is also having its problems,
may also be marketed as 3M’s CTR
brand if and when it gets off the
ground. The CTR series, also aimed
atthe high end consumer and audio-
phile markets, was previewed at last
summer’s CES, with an early market
date promised.

However, since then the line has
undergone about 11 design modi-
fications, and is still being assessed
by 3M’s executives and engineers. If
it does come to market, it will prob-
ably not be ready before the coming
Summer CES or later.

News of a possible phaseout of the
Wollensak hi fi division broke
recently when it was learned that 3M
was involved in a hard-nosed reas-
sessment of the ailing division
which, unlike the successful a/v di-
vision, was never able to catch the
fancy of the audio equipment buyer.
The rumor gained momentum when
the line turned out to be one of the
more notable absentees at the recent
Detroit Hi Fi Show.

Also perpetuating speculation of a
phaseout, was the recently an-
nounced closure of Wollensak’s
sprawling Chicago plant. However,
Wollensak’s officials stress that the
Chicago plant phaseout merely indi-
cated that the operation was being
moved to 3M’s more modern facility
at Camarillo, and does in no way in-
dicate a closure of the entire oper-
ation.

However, 3M’s microscopic scrut-
iny of its ailing Wollensak hi fi divi-
sion has so far resulted in the whit-
tling down of the line to five products,
a cassette deck, a dictating unit and
three 8-track decks. It has also led to
the elimination of “non-productive”

dealers and reps, leaving 300 dealers
and five reps nationwide.

Says one 3M official, “What we
are doing is raising our sights. We
feel that the high end audiophile
market is the way to go, and the
coming months will be a positive in-
dicator as to just where our new di-
rections will lie.”

Micro Seiki
Turntables To
TEAC In U.S.

By JIM McCULLAUGH

LOS ANGELES—TEAC will be-
come the American distributor of
the Micro Seiki line of turntables.

“We will take on the product line
and introduce it into the U.S.,” ac-
cording to George De Rado, presi-
dent of TEAC, “and we will show six
models at the upcoming CES in
June.”

Prices on the six units will range
from a suggested $100 to $600 for a
super deluxe model.

“There will be limited distribu-
tion,” notes De Rado.

Previously Tannoy, a division of
Harman Kardon, Inc, had distrib-
uted the Japanese Micro Seiki line in
the U.S. under the Tannoy/Micro
name. The new product line will be
marketed solely under the Micro
Seiki name.

Two models will be belt drive and
in the $100 and $150 neighborhood.
The $150 unit will have an auto-
matic arm.

Another model occupies the $200
price point tier and will be direct
drive featuring a manual arm. A
$300 model will be direct drive with
an automatic arm while a $400 unit
will be direct drive with a manual
arm.

At the upper spectrum is model
DDX1000 (the only unit with a fi-
nalized model number) which will
have no arm but rather three die cast
posts 120 degrees apart to accom~
modate three arms so the dealer or
consumer can attach three different
types of arms with three different
types of cartridges. The unit will be

{Continued on page 45)
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Detroit Hi Fi Show co-producers Terry & Bob Rogers flank WDRQ deejay Mike Vaughn at Audioland disco

Tape/Audio/ Video
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console, left;

Vince Finnegan of Meteor Light & Sound checks out disco console with Clubman Two mixer, center; rep Jim Flora,
Arthur Gasman of B.1.C. and Flora aide Don Dorshkind, Michigan ERA secretary, look over one of four “‘quad corners’'
of B.1.C. Venturi Formula 6 speakers that really boomed out disco beat.

Billboard photos by Stephen Traiman

Spotlight On Detroit Hi Fi Show
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Ken Yano demonstrates new 700 series (tuner, pre-amp,

FEBRUARY 28, 1976, BILLBOARD

New units at show, from left: pioneer Rudy Bozak shows off stereo analog time delay unit; Kenwood chief engineer

power amp) at $2,195 with $89.95 belt-drive turntable to rep

Jerry Stranz of Phil Flora Assoc.; Luxman's Bob Walker, Doug Deutser of Audio Dimensions and rep Dan Neumaier look
over MB3045 50-watt tube-type power amp demonstrated with Quad speakers.

Blank cassette competition, from left, included George Saddler with Fuji FX and FL, using Naka-
michi 1000 tape deck; Nori Sato of TDK with Audua line,

on clinic test equipment, and Maxell's

e
i hdi

‘ﬁ( \E\;mlh

Dave Whatley, left, and Gene LaBrie, showing UDXL test results to rep Phil Flora, center. Also on
hand was 3M, demonstrating new Master high energy cassette and C-Box pushbutton storage unit.

Super Disco, Reps, Dealers Boost Motor Ci

® Countinued from page 41
Doug Deutser of Audio Dimensions,
first area dealer to get the unit, both

high on the entire line. Firm's Bob
Walker also showed three new units
for spring delivery, the Luxman T-

88V FM/AM tuner at $345, and L-
80V power amp (50 watts RMS/
channel)at $475 in early March. and

L-85V power amp (80 watts RMS/

Good-bye,

paper labels

channel) AT $765 in early: May.

® Sony demonstrated the Beta-
max Y-inch videocassetie/console
tv that had just gone on sale in De-
troit at Sound & Camera, first local
dealer, and also had praduction
models of the SQD-2010 4-channel
full logic SQ decoder that is just
being broughtto the U S. after avail-
- ability in Japan, at $250 suggested

On-cassette printing

in up to 3 colors

+full background color,
at speeds up to

100 units per minute
Saves time, money

and problems.
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N list.

® Meriton, the wholly owned but
autonomus Sony subsidiary, had its
new $169.95 Dolby casseite deck
displayed to good effect with a pair
of top speakers—and with dealer dis-
count and 10% display allowance it
could sell in the $115-130 range. cer-
tainly a Dolby deck breakthrough.

® Revox for the first time in the
U.S. showed the Mordaunt-Short
speakers with new low distortion
bass and midfrequency transducer
in the Festival (50 watts) at $300/
pair and Pageant (100 watis) at
$500/pair. The Bib accessory divi-
sion also bowed the new Groov-Stai
L LPstatic reducer at suggested $24.95

WWW.americanradiohistorv.com

list, sales manager Mike Noakes re-
ports.

® Horion Enterprises, with the
aid of rep Jim Flora, had an attrac-
tively packaged Clean Sweep line of
disk ¢leaner combinations. Also de-
veloped by Bob Horion is an attrac-
live polystyrene Universal Tape
Coordinator that can carry 12 8-
track, 24 cassette boxes or 48 cas-
settes without boxes, and a Record
Organizer for up to 50 LPs in a
strong poly rack.

® Acoustat X is that firm’s new
electrostatic speaker system devel-
oped by Jim Strickland, formerly
with MCI. Aimed for the high qual-
ity home market, the full range, di-
rect drive system has its own self-
contained 100 watt servo-charge
power amp claimed to be far more
effiCient than other electrostatic sys-
tems with transformer mismatch.

® Fairfax Industries is aiming for
the disco market with its Wall of
Sound II. a beefed-up 150 watt
power capacity unit based on the
success of the Wall of Sound I that
bowed three years ago, marketing
vice president Oscar Lewis notes.
Top of the commercial playback

ty Hi Fi Expo

disco system line now is the MDX-
55 with 150 watts capacity.

® Blank tape batile brought out
test equipment for the Maxell
UDXL, Fuji FX and FL, 3M Master
and TDK Audua cassette lines.

Special attractions at the show in-
cluded the Pioneer multimedia dis-
play with continuous showings, and
the Bose computer speaker demon-
stration, that had groups of 30 lined
up for the next program all during
the three days.

[} » ~ ’ H
Buyer’s Wire’ Winners

MAHWAH, N.J.—Winners in the
highly successful Philips High Fidel-
ity “Buyers Wire” sales contest that
drew 15,000 entries are announced
by Richard Ravich, audio division
marketing manager. Drawn from
the entries was top prize winner
Brian Watson. Sound Gallery, Ar-
lington. Va.. for a BMW auto: fol-
lowed by Gerald Goldstein, Stereo
Studio, Arlington Heights, Ill., Har-
ley Davidson motorcycle; Spencer
Lepley, Stereo Sales Co., Talla-
hassee, Fla.. and Tracey Vosta,
Stereo Hideaway, Gary, I1l, Magna-
VOX tv sets.
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Bullet Expanding Software;
Tokyo-Shapiro Outside Ohio

CLEVELAND—Bullet Inc. is ex-
panding its highly successful Tokyo-
Shapiro audio chain outside of Ohio
where it already has 15 outlets.

Officials of the company are tight-
lipped as to where the first new store
will be located, but it is understood
that the location has already been
selected and plans have been final-
ized for a possible March opening.

Meanwhile, the company has
opened “Earwax,” a 7,000-square-
foot, $300,000 record and tape de-
partment in its newest store opened
last November in Northern Ohio.

The recorded music department,
said to be one of the largest in Ohio,
is being used as a pilot for similar de-
partments in other Tokyo-Shapiro
stores. Up until now, the chain’s mu-
sic departments were relatively small
areas racked by Northern Ohio
Sound Distributors. The new music
complex is actually a joint venture of
Northern Ohio Sound and Tokyo-
Shapiro.

This positive push into all areas of
the retail audio industry reflects Bul-
let’s optimism for 1976, according to
Bill MacAlpin, the firm’s president,
MacAlpin says that although the
economic trends in 1975 slowed ev-
eryone down, Tokyo-Shapiro was
able to continue building its organi-
zation; and by closely watching sales
and inventory, was able to maintain
profitability.

Part of Bullet’s plans for expan-

DEALER DISPLAY

sion includes further exploration
into the marketing potential of video
products. Says MacAlpin, “We feel
that video is on the verge of breaking
through to the consumer, and we re-
alize the importance it will achieve
during the next decade.”
Meanwhile, Tokyo-Shapiro will
honor all eéxtended hi fi warranties
of the now bankrupt Kennedy &
Cohen chain, according to MacAl-

pin.

Says MacAlpin, “Effective imme-
diately, and for a limited time, all
Tokyo-Shapiro stores will honor, at
no charge to the consumer, the labor
portion of the extended service con-
tract on all hi fi products bought
from Kennedy & Cohen.”

MacAlpin says his company was
distressed to learn of the financial
problems of Kennedy & Cohen, and
of the inconvenience it has caused
that firm’s customers. “Because of
this, we feel we have an obligation to
the affected customers, and to all hi
fi consumers in the greater Cleve-
land area,” he says.

The Bullet boss discloses that in
the past four years his firm has spent
more than $73,000 to beef up its four
professional service centers. He
adds, “These centers are the author-
ized repair stations for more than 25
leading audio manufacturers, and
we want to put them to work for the
distressed customers.”

Sonab Extends Hi Fi Line

By JIM McCULLAUGH

LOS ANGELES—Sonab Elec-
tronics Corp. has introduced two
new products to its line including the
OA 2212 loudspeaker system and
the 675 manually operated two-
speed belt-drive turntable.

The loudspeaker system uses Stig
Carlsson’s patented Ortho Acousti-
cal principal to blend directional
and reflected sound and according
to Cal Garnica, newly appointed
field sales director, the OA 2212 is
supplied as a matched stereo pair
(OA 2212L for the left channel and
OA 2212R for the right channel).

Each loudspeaker enclosure is
equipped with four ball wheels for
mobility and frequency response is
reported from 30 to 15,000 Hz,
+3 dB. Power handling capacity is
200 watts. The new speaker is avail-
able in walnut, rosewood or black
with a suggested retail price of an
individual speaker recommended
at $780.

The 675 turntable is manually op-
erated for playing at 45 and 33 r.p.m.
and is fitted with adjustable feet and
a spirit-level for exact level adjust-
ment. Featuring a 24-pole synchro-
nous motor rumble is better than

-60 dB and wow and flutter is less
than .08% with deviation from nomi-
nal speed less than 1%. Supplied
with dust cover, the unit has a sug-
gested list of $240.

At the same time, Foster City,
Calif., firm is offering its dealers the
opportunity to purchase a seven-
foot tall product display designed to
accommodate matching Sonab re-
ceivers, turntables, and cassette deck
along with decorator items and rec-
ords.

The matte black and brushed
aluminum Dux Avanti floor display
takes less than two square feet of
floor space, is expandable and pro-
vides a record storage area at the
bottom. The display is available to
dealers by outright purchase and is
shipped knocked down, FOB New
Jersey.

Also available to Sonab dealers
and through them to consumers, is a
free 14-page, four-color booklet,
“Enjoying Music At Home.” Writ-
ten by Ove Delin, head of Sonab’s
Swedish audio labe, it details how
sound behaves and ways to improve
the listening environment.

Markoff Bulliéh On Projection TV

® Continued from page 41

Markoff claims orders for 3,000
units from a group of seven distribu-
tors, including exclusive coin-oper-
ated industry franchises to Arnold
Goldberg, Empire Distributors, Chi-
cago. and Arnold Kaminkow, Rob-
ert Jones International, Dedham,
Mass.

The software package is being de-
veloped by Markoff in videocassette
format with stereo soundtracks to
play through the sound systems of
discos with ceiling-mount large-
screen installations, with Cecil’s in
New York one of the first clubs to be
used for demo showings.

As for financing, Markoff is
rather vague, but points to a man-
agement group that includes Lee
Girson as executive vice president,
Walter Gordon and himself, and
what he terms “adequate outside
capital” to finance the production
startup and an extensive national ad
campaign.

One of the more successful dis-
tributors for the Muntz system,
Markoff knows he’ll have to pro-
duce on schedule, and he’s deter-
mined to live up to what most of the
industry terms pie in the sky, or
more aptly, on the tube.

STEPHEN TRAIMAN

Tape/Audio/ Video

The Chesapeake Chapter, ERA, faces the new
year with a newly elected board selected from
the 55 member firms serving Maryland, Virginia
and Washington, D.C.

Chairman of the board is Anthony R. Faiola,
Instrucom, Inc.; President is David C. Carwi-
then, Jr., Carwithen Associates; senior vice pres-
ident is David H. Myers, Naudain Associates,
Inc.; treasurer is Ken Forti, Forti-Austin Associ-
ates.

Also elected were: Robert L. Powell, Powell-
Pendergraph, Inc., secretary; Dan Estersohn,
Estersohn Associates, Inc., vice president, con-
sumer products; Ronald N. Evensen, Computer
Complements Inc., vice president, technical
products; Thomas S. Eader Iil, M E & Associates,
Inc., vice president, components & matenials;
and Rick Taylor, Taylor Marketing, vice presi-
dent, member services.

Long-range planning is under the abie hand
of Harold R. Sieber, the H. R. Sieber Co.. Na-
tional delegate is Eugene Rosen, Gene Rosen &
Associates, Inc., with Joe C. Burgin, Burgin-Kreh
Associates, Inc., as alternate delegate. Executive

RepRap

secretary is James W. Houck, Jr., Houck Associ-
ates.
* Kk ®

A comprehensive marketing program to intro-
duce the European Schweizer Design line of
record and tape-cleaning products to the U.S.
market through the Osseo, Minn., headquarters,
includes the designation of 17 reps for national
representation. Named by Lestie Neff, national
sales manager, are: Larry Cole, Inc., Wellesley,
Mass.; Maury Garber Associates, Inc., Tona-
wanda, N.Y.; L C A Sales Co., Tuckahoe, N.Y;
Cooper Associates, McMurray, Pa.; Roussi Asso-
ciates, Inc., Kensington, Md.; Ross & Associates,
Inc., Doraville, Ga.

Also, L. P. Hench Co., Miami, Fia.; McFadden
Sales, Inc., Columbus, Ohio; R. A. Albrecht & Co.,
Inc., Rochester, Mich.; George Sangwin Co., Bol-
ingbrook, III.; Al Moskay & Associates, Inc., Dal-
las; William Menezes & Associates, inc., Over-
land Park, Kan.; Ripley & Associates, Inc., Min-
neapolis; B & B Etectronics, Inc., Denver, Colo.;
Dobbs-Stanford Corp., Foster City, Calif.; Harris
Representatives, Portland, Ore.; and Rolis Elec-
tronics, North Hollywood, Calif.

Columbia Magnetics photo
TURNABOUT—Gary Schwartz, Co-
lumbia Magnetics Eastern regional
sales manager, left, was surprised
at recent sales meet by ‘‘sales man-
ager of year'’ award from reps, with
Marty Altshuller doing honors for
rep group. Schwartz also was cited
by his firm with outstanding sales
achievement plaque.

FASTEN YOUR
SEATBELL

AUDIOMOBILE HAS JUST SHIFTED CAR STEREO INTO HIGH GEAR.
With a full 50 Watt* RMS Power Amplifier (not a “booster™), a
precision Preamp/Equalizer, and a two-way professional quality
full-range speaker system, music listening for the mobile environment
no longer has to be a compromise. The AudioMobile car stereo system
reproduces music with astounding clarity and power, and is compatible
with virtually every radio and tape player on the market.

WE'D LIKE TO TAKE YOU FOR A RIDE...AN EXPERIENCE YOU'LL

NEVER FORGET.

“Typically less than 0.1% THD @ 22 watts RMS per channel into 3 ohms, over

the entire frequency spectrum from 20Hz -

A\

WWW.americanradiohistorv.com

20kHz.

For full dealer information, please contact:

Mr. william Cara, Marketing Director, AudioMobile, Inc., 3625 W. McArthur Bivd.,
Santa Ana, Calif., 92704 (714) 549-2730
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_Tape Duplicator

Pace Univ. in New York announces its 14-
ek spring course in “Closed Circuit TV For
Business & Industry” starts March 2 with Tues-
day evening sessions from 5:30-9:30. Curricu-
lum includes guest lectures in production, light-
ing and sound, followed by scriptwriting, and
ition of cameras, VTR, sound and lighting
sysiems, use of tv graphics, post-production
editing videotape and film. Tuition is $250 with
information from Pace Univ., Room W102, Pace
Plaza, New York 10038.

* * *

Videa Fair '76, sponsored by the Philadelphia
chuipter, International Industrial TV Assn.
(ITVA), March 17 at INA Auditorium, Phila-
delphia, has announced three workshop leaders
for the 11 a.m.-7 p.m. program.

Ken Winslow of PBS and ITVA professional
development director, will conduct the econom-
ics of tv communications, exploring financial as-

ts of using tv in corporate communications.
Designing an effective video network, including
elements needed to make it function, will be
headed by Ron Brown, MarketDyne Interna-
tiwnal. Doing an employe news program, fo-
cusing on methods used to produce one of the
most successful in operation, will be led by Ed
Haiding, SmithKfine Corp.

Registration information is available from
Brown, MarketDyne International, 1600
h St., Philadelphia 19101.

Yo * *

Videotape Production Assn. begins its sixth
with 38 of the leading videotape oriented

companies in the U.S. and Canada plus Australia
and New Zealand. New set of bylaws formalized
regional structures, with current chapter lineup
of Canada, three members; Chicago/Midwest
(6), Los Angeles/West Coast (11) and New
York/East Coast (16).

Leadership group includes Mort Dubin,
board chairman; Hal Reeves Jr., president, New
York; Babs Pitts, president, Canada; Hugh Hole,
president, West Coast, and Dave Herman, presi-
dent, Chicago/Midwest.

Among goals for 1976 are more involvement
in standards of operations procedures, prepara-
tion of an intensive client education presenta-
tion from an industry point-of-view aimed at top
U.S. and Canadian A/V decision makers, and
continued coordination with groups like the
Assn. of Cinema & Video Labs in getting the U S.
government out of competition with private sec-
tor A/V business.

* * *

Three one-day workshops for non-broadcast
video production March 23-25, and a special
evening seminar (24) for non-production people
in use of video communication, are being jointly
offered by workshop leader Jeff Glasser and the
MPCS Video Center in New York.

Day-long sessions, from 9:15 a.m.-5:30 p.m.,
will cover basic video production techniques,
(23), single-camera production (24) and elec-
tronic news and documentary production (25),
at $35 each including lunch. Evening session
from 7-9:30 on how to plan and use video com-
munication is a nominal $3. Information is avail-
able from MPCS Video Industries, 514 W 57 St.,
New York 10036, phone (212) 586-3690.

Phanatieh

planstiehl”
needle guide
gives yéumore

More set model numbers . . . More hard-to-find
needle types . . . More cross reference information.
More of everything you need to make the sale.
Become a PFANSTIEHL DEALER and you’ll be able
to sell more LONG PROFIT Replacement Needies.

WRITE TODAY FOR INFORMATION
ON YQUR LETTERHEAD

3300 WASHINGTON ST./ BOX 498 / WAUKEGAN, ILL. 60085

Cassettes and cartridges with -gued components are |
what count in deli "%::e fidelity. Spring pads,
foam pads, fuil or flat shields, _pins, windows and
rollers are precision engineered for top performance.
Overland Products...Quality Components For True F:

Tape/Audio/ Video
_Audio Showcase

Cetec Bows
LED Kit For
Bias Levels

LOS ANGELES—A new bias
level comparator and readout kit,
both with LED displays, have been
introduced by Cetec Audio to facil-
itate setup of duplicator bias levels
and balancing in changeover be-
tween 8-track cartridge and 4-track
cassette duplicating modes. It is ex-
pected to be shown at the upcoming
AES here May 2-5.

According to the firm’s Jules Sack,
bias driver resonance tuning capaci-
tors are incorporated in each head
assembly for automatically tuning
the head windings each time an as-
sembly is changed.

Since the bias drive level must be
readjusted whenever the duplicating
format or tape batch is changed, the
bias level comparator “remembers”
the correct bias le