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Canada Court
Holds Presser
Jointly Liable

By JIM MELANSON

NEW YORK —A Canadian press-
ing plant has been held jointy liable
as a copyright infringer in a prece-
dental ruling by the Federal Court
of Appeals of Canada.

In effect, the court puts Canadian
pressing operations on notice that
ignorance of proper publisher clear-
ance is no defense as 1o their ac-
countability in infringement cases
involving the unauthorized use of
copyrighted songs on recordings.

The decision reverses a lower
court ruling which declined to hold
Compo Company Ltd. responsible
in a publishers” suit against Canusa
Records and its principal, Tony Ro-
man.

The suit. brought by Blue Crest
Music. Husky Music and Acuft-
Rose, charged the defendants with
infringing the musical composition
“There Goes My Everything.”

The action, which dates back 0
resulted in both Canusa and
{Continued on page 70)

1971.
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LOS ANGELES-Select retailers
around the nation are selling records
to adults over 30, indicating that
with the correct attitude. merchan-
dise and promotional savvy, adults
do continue frequenting record
shops.

This conclusion arises after a Bill-

Germans Move
To Fight Pirates

By WOLFGANG SPAHR

HAMBURG-—-Though piracy is
not as big a problem in Germany as
in many other countries. first posi-
tive steps to combat it were taken
recently at a meeting of public pros-
ecutors and police from Hamburg,
along with representatives of the
German IFPI. GEMA and the

recording industry.
Though still in its early stages. itis
{Continued on page 64)

LOS ANGELES—The San Fran- Sts..

By JOHN SIPPEL

board survey of major dealers who
have maintained their adult busi-
ness by stocking categories of music
which appeal to adults, notably
Broadway shows. operas, jazz. eth-
nic product. country. sheet music.
big bands and 8-track tapes.

Until labels start recording non-
rock type singers and bands—and
most observers feel this will not hap-
pen to any great extent—retailers are

Airlines Saturated By
Taped Country Music

By GERRY WOOD

NASHVILLE—-From President
Gerald Ford's sleck jetliner, Air
Force One. 1o the jumbo jets of the
top U.S. and Canadian commercial
airlines, a record amount of country
music programming is saturating the

North American skies.
For many years radio and v were
{Continued on page 59)

By ELIOT TIEGEL

- ==== BUT IT TAKES SAVVY TO SELL THEM

Retailers Say Over 30s |
Continue Buying Records

Broaden S.F. 1-Stop Mart

notes Jack Lewerke, executive

3] o

offering their adult buyers other
kinds of produet.

Much has been discussed within
the industry about the disappear-
ance of the adult market since record
labels have de-emphasized record-
ing MOR artists in favor of rhythm

(Conrtinued on page 20)

Calif. Antitrust
Suit Boiling Over

SAN FRANCISCO--A landmark
antitrust litigation filed by an inde-
pendent record retailer against ma-
jor labels and distribution entities in
Federal District Court here, has
added additional defendants and in-
creased its damage claims from ap-
proximately $400,000 to $1.886.900
in an amended complaint filing.

Charles and Jane Zoslaw, doing
business as Marin Music Centre in

(Continued on page 74)

cisco-Oakland arca. one of the na-
tion’s most competitive one-stop
markets, gains its newest entry in
mid-August when Record Rack
Service of Los Angeles opens a
branch there.

Record Rack Service of San Fran-
cisco will be located in an 8.000
squau foot warehouse in downtown

San Francisco by 12th and Howard

vice president and partner of the
company which operates the local
rack plus Record Rack Service of
San Dicgo. Record Merchandising,
a major independent distributor
here with a sales office in San Fran-
cisco and the six-store Hitsville retail

chain in California.
The new one-stop will also house
(Continued on page 74)

Shaw Goes To Hurok Aid

NEW YORK Hurok Concerts
has moved to shore up an image bat-
tered by top executive and artist de-
fections.

The deal also calls for Shaw Con-
certs o join forces with Hurok in
sales and support functions in the

Publishers In
Upbeat Drive
Vs. Infringers

By IS HOROWITZ

NEW YORK —A marked increase
in the marketing of unauthorized
music arrangements has the Na-
tional Music Publishers Assn. step-
ping up efforts to contain infringers.

With once prevalent “fake™ books
now largely under control, the pub-
lishers™ group sees illegal arrangers
as one of the more serious current
menaces skimming profit from le-
gitimate operators.

No hard statistics are available to
pinpoint the extent of the dollar loss
to publishers, but the drain is de-
scribed as “substantial™ by NMPA
president Leonard Feist. He says the
practice has escalated noticeably in
the last six months.

The law firm representing NMPA
has been given a priority mandate to
combat the infringing arrangers,
with a number of successes already
claimed. Evidence on some 19 indi-
viduals has been assembled in recent
months. and at least eight are said to

(Continued on page 20)

presentation of attractions on both
management rosters.

Itis the apparent hope of the Hu-
rok principals that the alliance with
Shaw will stem a reported flow of
star performers to other affiliations

MEL TILLIS makes his debut return to the MCA label with “Love Revival.”
The album contains his latest single, ““Love Revival,” written by Thomas
Gmeiner and John Greenbaum, which is a strong tune that is a little out of
the ordinary from the standard Me! Tillis arrangements. Other cuts on the
album display Mel’s versatile vocal stylings including “The New Green
Light,” “'Tall Dark and Lonesome,” | Order One For Me,” “Good Woman
Blues,” and “Pictures.” “‘Love Revival,” (MCA-2204). (Advertisement)

Tommy James is very much IN TOUCH. His first Fantasy album demon-
strates that he's got all his great rock 'n' roll chops. The album includes
a powerful rendition of “‘Tighter, Tighter,”” the tune Tommy wrote and
' produced for Alive and Kicking; among other cuts to watch out for are

“Comin’ Down" and “One Track Mind.” TOMMY JAMES, “IN TOUCH"
Fantasy F-9509.

The firm signed an agreement
with Harold Shaw Wednesday (14)
to provide artistic and management
assistance to present owners who are
relative newcomers to the classical
concert scene.

(Advertisement)

(Continued on puge 46)

(Advertisement

Seeing Is Believing!

_Jjb
Hearing Makes It Better!
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The Sylvers album, Showcase
(s7-11465) includes their plati-
num single, Boogie Fever,
and their latest smash,
Cotton Candy! (4255)

Bill Cosby Is Not Himself
These Days, Rat Own, Rat
Own, Rat Own, (s1-11530)
includes his new single I Luv
Myself Better Than | Luv
Myself, (4299) and Yes,

Yes, Yes!

The new album by Tavares is
Sky-High! (s1-11533). Features
their smash single, Heaven

Must Be Missing An Angel!
(4270)

Natalie Cole’s album, Natalie
©1-1517) includes her smash
single, Sophisticated Lady

(She’s A Different Lady)!
(4259)

Nancy Wilson’s great new
album is This Mother's

Daughter (st-11518) featuring
her new single, Now! (4284)

Live On, Dream On (sT-11461)
by Sun, includes their hit
single, Wanna Make Love
(Come Flick My BIC*), (4254)

* Trademark of BIC Pen Corporation
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General News

? SAN FRANCISCO—A second
antitrust suit against labels and
local distributors has been filed
by a second independent retailer
in Federal District Court here.
Dean and Artemis Stamatop-
oulos of Gramophone Shop
$ also known as Gramco Ltd. filed
a complaint for damages July 1
against CBS, RCA, ABC and
Capitol Records, W/E/A Corp.,
¢ MCA Distributing, Record Mer-
chandising, Mighty Fine Distrib-
utors, Eric-Mainland, London
Records of California and Pho-
nodisc.

The suit is not as inclusive as
the Marin County Music Centre
pleading filed in early 1975 (see
separate story in this issue). It ar-
gues that the single store at 1538
Polk St. has been discriminated
against by defendants who offer
local competing chain retailers,
such as Tower, Wherehouse, Ba-
nana, Record Factory and Odys-
sey, preferential subdistributor
prices. Gramophone, which
started in January 1972. charges
it had to add ticket selling and
magazines 1o its record/tape in-
ventory to keep its head above
water. At present, it does 60.62%

P o PP PP PSS

HITS LABELS & DISTRIBS

2nd Dealer Files
Antitrust Action

By JOHN SIPPEL

of its volume in records and tape.

Since its opening and through
April 30, 1976. Gramophone al-
leges it has done the following
cumulative business with de-
fendants: CBS, $131,084; Eric-
Mainland, $108,733; W/E/A,
$76,036; Direct Record Sales.
$50.154; RCA, $48.012; Record
Merchandising, $38,087. Capi-
tol, $32,041: Mighty Fine,
$24.583; Phonodisc, $20,897 and
London, $17,365.

The pleading states that Dean
Stamatopoulos started as a sales-
man for Eric-Mainland, opening
the first of eventually four
Gramophone Shops in the Bay
Area in 1961. Tower opened a re-
tail shop at Bay and Columbus in
1968 which was granted a subdis-
tributor classification, the suit al-
leges. In the same year, Stama- {
topoulos opened Bay Sound
Records One-Stop, which did
65% of its business with the four-
store chain, the suit points out.
On Dec. 19, 1969, Stamatopoulos
filed a petition for bankruptcy
under Chapter XI of the Chan-
dler Act, which resulted in a dis-
charge of bankruptcy in Novem-
ber 1971, the pleading states.
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There Are Problems, But
Italy Music Potential Big

By DANIELE CAROLI

MILAN—A vote of confidence in
the future of the ltalian music busi-
ness has been registered, by Guido
Rignano, president of the ltalian
Assn. of the Phonographic Industry
(AFI). “The economy seems to be
awakening and the Italian music
market’s potential is remarkable.”
he says.

He admits the present ditfficulties
are considerable but thinks that they
will be put in proper perspective by
the international music industry be-
cause foreign product still plays such
a big part in the Itallan market.

Rignano, 52, entered the record
industry in 1960 as an attorney for
Dischi Ricordi. In 1964, he became
managing director of the company
and was appointed AFI president
Just a short while ago.

The Lira’s devaluation of 30% on
the dollar has caused serious prob-
lems for [talian companies and Ri-
gnano offers that, “As regards con-
tracts drawn up last year, a 10%
increase in the price of records took
place at the end of 1975, and the in-

dustry can take advantage of the
higher profits.

“But the consequences of infla-
tion are heavily felt as to contracts
drawn up this year, especially for

(Continued on page 68)

Stax Trial Exposes
Payola Probe Start

By ELTON WHISENHUNT

MEMPHIS—The bank fraud trial
of Al Bell. chairman of Stax Rec-
ords, and Joseph P. Harwell, former
bank vice president, got underway
July 6 with the surprise testimony
that government agents confiscated
$130,000 in cash from a Stax repre-
sentative which inadvertently set off
the payola scandals in the recording
industry in 1973.

Ed King, former agent for the
IRS, testified that:

Johnny Baylor, writer-producer
for Ko-Ko Records. a subsidiary of

(Continued on page 20)

Macmillan Co. To Publish

Russian Pop Music In U.S.

By IS HOROWITZ

NEW YORK —First steps to bring
Soviet pop music to the U.S. under a
normal industry subpublishing for-
mula have been set in motion by the
Macmillan Co.

The move is allied to an effort also
undertaken to import a top Russian
pop music act that may see the group
touring Stateside venues along with
a U.S. act as early as this fall.

The pop publishing initiative has
been launched by Macmillan to

UNLOCKED TAPES

Soviet Rock
Act Coming?

complement activities in the concert
music field already underway by the
publishing house’s music subsidi-
aries. G. Schirmer and Associated
Music Publishing.

Macmillan was awarded exclusive
rights in the Western hemisphere to

Set GRT, Sensormatic Joint Promo

By STEPHEN TRAIMAN

NEW YORK-—Prerccorded tape
retailers will have the chance to
prove on their own that unlocked
cassettes and 8-tracks mean more
profits under a six-month coopera-
tive promotion between GRT Corp.
and Sensormatic. manufacturer of
the Keeper system employing
“bugged” browser boxes.

Explained jointly by Herb Hersh-
field marketing vice president,
GRT music tapes, and Tim Smith,
Sensormatic product manager, the
venture will give the industry yet an-
other group of meaningful statistics
in the continuing search for viable

antipilfer readings on the bottom
line.

Equally important, it will provide
valuable field tests in marketing
largely overlooked tape product, the
only category of prerecorded music
to show consistent growth in both
unit and dollar volume in recent
years as singles declined and LPs
made only marginal gains.

Dealers taking advantage of the
offer will earn a cash benefit of ap-
proximately $380 for a typical outlet
stocking some 2.000 tape titles,
Smith notes. Big advantage of the

(Continued on page 55)

Cleveland’s WIXY Goes
To FM Programming Path

CLEVELAND-—-WIXY. a domi-
nant Top 40 station that has proved
vital as a breakout exposure site for
the record industry. plans to fight
growing FM radio competition with
FM programming tactics.

Nick Anthony, vice president and
general manager of the 5.000-watt
station, located at 1260 on the dial,
says that personalities wilt be phased
back and the programming will fea-
ture “three and four-record music
sweeps with a maximum of eight
commercial minutes an hour.”

FM stations have long used these
tactics to fight AM competition. In
Cleveland. FM music stations have
been seriously hurting AM music
stations of the type of WIXY.

Anthony says that people were
“sampling” the station but didn’t
have much listener loyalty.

“I don’t think music is leaving the
AM band, but program directors
had better wise up on their methods
of presentation. With the growing
acceptance of FM, and its new form
of music presentation, people have
learned to like their music in that
fashion. Slowly. disk jockeys who

Drop 45 Price & Eliminate Center Hole:

LOS ANGELES—With single
sales down around the country, Hits-
ville retail operator Jack Lewerke
calls for two changes to improve sag-
ging sales: a reduction in price and
the elimination of the large hole in
the 45.

The retail price of singles should
come down, Lewerke says, adding
that “it’s unreasonable to think 45s
will sell when albums are discounted
down to $3.80, $3.90 and lower.
More and more young people see
the dollar values in buying albums,
but we need singles for their promo-
tional ability.”

Hitsville operates six stores in Cal-
ifornia, five of them in air-condi-
tioned malls.

Lewerke finds the large hole in the
single disconcerting. *‘People have to
use plugs for the center hole on most
phonographs and new models don’t
come with adapters.

“In Europe,” continues the execu-
tive, “all 45s are pressed with a plug
out device which allows you to play
them with or without the large hole.”

While commenting that business
nationally is “very quiet,” Lewerke
says sales for his chain are “fairly
good” for a number of reasons.

By placing the stores in air-condi-
tioned malls, they attract walk-in
traffic from people who seem to
spend an entire day in the malls go-
ing from shop to shop.

And having changed the chain’s
name from Discount Record Center
Stores to Hitsville last year and de-
emphasizing some categories of mu-
sic in favor of more youth oriented
products, the chain has obtained a
“younger image,” Lewerke feels.

Hitsville’s prices are the same as
other competitive discounters like
Wherehouse and Tower.

talked without saying much—people
who weren’t genuine personalities—
became almost an irritant. WIXY
had been one of those talk-record-
talk-record type of station.

“Well, we want to get away from
that, to give the listeners what they
want which is a lot of music.”

He points out that the format, per
se, won't change. “What we are go-
ing to do is alter the presentation of
it and eliminate the teenybopper
records and the raucous rock rec-
ords. We're still going to be a rock
station, but for older people above
257

Tom Murphy’s morning show will
stay essentially the same as it is now,
he says, featuring a lot of news and
information. “He’s very personality
oriented.”

But the role of the disk jockey will
be “secondary” throughout the rest
of the day and the music will be ac-
cented. says Anthony.

There will be four “sources’™ of
music involved in programming
now:

® There will be a blending of two

(Continued on page 10)

Calif. Chain

Hitsville’s leading store is in
Fresno where the very hot weather
makes shopping in an air-condi-
tioned mall a pleasure. The other lo-
cations are in malls in Santa Bar-
bara. San Diego, Westminster and
Montclair. A store in Studio City is
not in a mall.

Hitsville is owned by Sid Tal-
madge, Sam Ricklin and Lewerke,
who also own Record Rack Service,
a one-stop, and Record Merchandis-
ing, an independent distributor (see
separate story).

all Russian music more than a year
ago in a deal with the Soviet copy-
right authority VAAP.

The pop assignment has been
given by the publisher to another of
its subsidiaries, Macmillan Perform-
ing Arts, a recently formed facility
whose prime activity until now has
been in the area of musical theater.

Pertorming Arts executives
Charles Baker and Sylvia Herscher
have only recently returned from a
two-week stay in the U.S.S.R. during
which they met with a number of
pop writers to screen material that
might be exploitable here.

At the same time, they served as
unofficial talent scouts for Greif-
Garris Management of Los Angeles
to search out a Russian pop group
that might appeal to American lis-
teners.

The six-man group Ariel, all of
whom sing and play a variety of
acoustic and electronic instruments,
was chosen as the one most likely to
succeed herc among the many heard
by Baker and Herscher. Its music
is described as a kind of soft rock,
with the tune material largely con-
temporary arrangements of tradi-
tional Russian folk music.

The economics of bringing them
over are now being considered by
Greif-Garris. and if the figures add
up they may join the firm’s New
Christy Minstrels in a three-month
tour due to start Sept. 15. Booking
will be by Columbia Artists Man-
agement.

A quick decision is anticipated.
since Ariel’s popular stance has
them heavily booked in the Soviet
Union and the Russian state concert
authority, Gosconcerts, would have
to clear the dates.

Macmillan’s interest in having a
Russian group brought here is to
help build an audience base for mu-
sic which they may publish. They

(Continued on page 73)

UK. Inquiry On
Record Royalties
To Begin Nov. 1

LONDON-—The opening of the
public inquiry into the revision of
the record royalty rate in the UK. is
set for Nov. 1.

The existing royalty of 6'%4% was
set nearly 50 years ago. when sales of
sheet music formed the major part of
songwriters’ income and records
were basically just a novelty. The
rate was confirmed in 1956.

But the Copyright Act of that year
provided for the rate to be reviewed
through the procedure now being
used and the public inquiry follows
an application to the Dept. of Trade
by the Record Royalty Revision
Assn., which represents the Compos-
ers’ Guild, the Songwriters’ Guild,
the Music Publishers’ Assn.. and the
Mechanical Rights Society.

The royalty association seeks an
increase in both the statutory royalty
and the minimum royalty payable
on records.

Both sides of the music industry
have filed statements of their respec-
tive cases and are currently engaged
in final preparation for the hearing
which is likely to last two or three
weeks.

Billboard Is published weekly by Billboard Publications, Inc., One Astor Plaza, 1515 Broadway, New York, N.Y. 10036. Subscription rate: annual rate, Continental U.S. $60.00; single-copy price. $1.50. Second
class postage paid at New York, N.Y. and at additional malling offices. Current and back copies of Billboard are available on microfiim from KTO Microferm, Rte 100, Milwood, N.Y, 10546 or Xerox University Microfilms,
300 North Zeeb Road, Ann Arber, Michigan 48106. Postmasiser, please send form 3579 to Blilboard, P.O. Box 21568, Radnor, Pa. 19089, Area Code 215, 687-8200.
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GOLDEN MOMENT—Natalie Cole accepts two RIAA gold albums for *‘Na-

talie” and “Inseparable.”” At the presentation are from left: Bhaskar Menon,

Capitol’s president; Kevin Hunter, Cole’s manager; Larkin Arnold, label soul
division vice president and Don Zimmerman, label executive vice president.

Court Rules Against
Solinger In Lawsuit

LOS ANGELES-—Erstwhile dis-
tributing veteran Jack Solinger lost
his Federal District Court suit
against a group of labels and Bay
Area distributors, when Judge Spen-
cer Williams granted a dismissal
sought by the defendants. The judge
ruled that Solinger’s complaint
failed to state a claim upon which re-
lief could be granted to the plaintiff.

The suit, filed in December 1974,
claimed that A&M Records and its
executives. Jerry Moss and Bob
Fead: Motown; Transamerica Corp.
and United Artists Records: Eric-
Mainland and Musical Isle; and Sid
Talmadge of Record Merchandis-
ing, Los Angeles, conspired to
thwart Solinger in buying out Inde-
pendent Music Sales, which he man-
aged for Zenith Radio Corp. of Cali-
fornia, when that firm decided to
drop record/tape distribution in Oc-
tober 1970.

U.K. Rockers
Ask Damages

NEW YORK-—-A suit charging
several T-shirt manufacturers and
Sam Goody with unauthorized mer-
chandising of goods and wearing
apparel carrying the name the Bay
City Rollers and/or a picture of the
group has been filed in state Su-
preme Court here.

The Arista recording group cites
trademark infringement, unfair
competition and damages to its rep-
utation by the sale of such unauthor-
ized merchandise.

Named with Goody are The Wild
Side Inc.. Samuel Crane and Leon-
ard Frisher. d/b/a Golden Eagle
Enterprises. Alan Elenson, d/b/a
Our Front, and Joseph Goldstein
and Richard Wein. d/b/a L&H
Mfg. Co.

Damages sought by the UK.
rockers total $800.000.

STRICTLY YOUTHFUL

Club To Aid
Nash. Store

NASHVILLE—A midnight clos-
ing and promotional tieins with the
Exit/In listening room will be two
main features of Discount Records
opening its second Nashville store.

The grand opening will be held
Thursday (22) through Saturday
(24) and will feature record and T-
shirt giveaways and special sale
prices. It’s the first new store to open
under the new owners, the JL.
Marsh Co., a division of Pickwick
International.

The new store will be located on
Elliston Place, an area attracting an
increasing amount of Nashville’s
night life. Hoping to gain greater
sales from the nightly traffic, the
store will be open until midnight six
days a week.

“The traffic is already there,”
comments Rick Terry of Discount
Records, “and a record store in this
kind of location should be able to
pick up on some of the business.”

Terry also plans to coordinate
promotions with the nearby Exit/In.
“We would like to have autograph
parties, rap sessions between artists
and customers, and record sales with
artists thatare appearing at the Exit/
In>

Perform For Fords

NASHVILLE-Tammy Wynette
and Glen Campbell perform in the
White House Tuesday (20).

Wynette and Campbell will enter-
tain President and Mrs. Gerald Ford
in a “Tribute To American Music”
program at the White House Rose
Garden. She’ll be backed by the Jor-
danaires.

Ambassadors and heads of state
are also expected to attend the event
which will also spotlight pop acts.

MEMBERSHIP

NARM Launches a

NEW YORK-—In an effort to
bring more young voices into the
NARM membership. the organiza-
tion has formed The Young Turks, a
new group within NARM for young
people employed by NARM regular
member companies.

A general mailing has been made
to all NARM members requesting
that they submit names of persons in
their organizations qualifying for
the new group.

Guidelines for The Young Turks
are: they must be young executives
relatively new to the industry, sec-

“Young Turks’ Club

ond generation (sons and daughters
of executives) members in the busi-
ness, and/or young persons at every
level who have new ideas but tend 10
get lost at the NARM convention
when industry veterans take over.

First meeting of The Young Turks
will be held Sept. 21 at Chicago’s
Continental Plaza Hotel as a major
event in the NARM mid-year con-
ference.

There will be no dues or addi-
tional charges relative to member-
ship in The Young Turks Club.

Verve Tapes
Survive Odd
‘Tragedies’

By ED HARRISON

LOS ANGELES—Despite a series
of near tragedies to its voluminous
tape archives, Polydor/MGM is ex-
tensively cataloging more than
75.000 tapes while concurrently re-
activating its Verve jazz catalog.

Verve, a leading jazz label in the
late forties and fifties, has been vir-
tually dormant over the last 20 years.
However, in the years the tapes were
in storage they have been subjected
to tragic events and conditions.

After the master tapes, then
owned by MGM, were shipped to
Los Angeles from New York in 1970,
they were stored in an old office
building which caught fire a few
months later. Fortunately, the fire
department tarpaulined the tapes
before extinguishing the fire. Many
of the tapes suffered water damage
anyway, becoming warped and in
some cases losing their identification
labels.

Next, they were transferred to the
model building stage at MGM’s film
studios. The boxes were dried out,
but still subjected to extremes of
heat and dirt.

Once again the tapes were
moved—this time into a building
shared by the Syrian embassy. The
lapes seemed safe there until a bomb
set by political extremists detonated.
Though stored on the floor above,
pipes burst and water seeped into
many of the tape boxes.

In 1972, Polydor Inc. bought
MGM Records, and with it, Verve.
Polydor’s engineers took immediate
action to secure proper care of the
tapes. Polydor brought them to the
current special facility. a fireproof
brick building in Beverly Hills where
they are kept on metal shelves with a
controlled temperature of 70 degrees
and humidity stabilized a1 40%-60%.

Edwin Outwater, Polydor’s engi-
neer assigned to the project, says that
some of the valuable material has

(Continued on page 63)
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Executive Turntable |
=Y
Stan Marshall has been upped to vice president, sales, at Elektra/Asylum/

Nonesuch Records from national tape sales manager for Elektra. Since joining
rk the organization in 1969 Marshalil has been involved in the

development of the WEA distribution network and initially
toiled as East Coast sales manager. ... Mark Maitland has
been named national sales manager at Warner Bros. Records
operating from the label’s Burbank office. Maitland moves
into his new post from marketing coordinator for the WEA
branch in Atlanta. ... Joining 20th Century Records as vice
president, sales, is Mel DaKroob, a 16-year music industry
veteran. He will be responsible for sales, advertising, mer-
chandising, release programs and distribution coordination.
... At Chrysalis Records Sal Licata has been appointed vice
president of sales and promotion. Licata, who joined the label
earlier this year, formerly held the sales director’s post. ...
Deanne Olson has been made assistant to Tom Rodden, presi-
dent of Farr Records. Prior to this appointment she was per-
sonnel director at MGM Records for five years. . .. Barbara
Onrot to the position of artist relations/artist development
manager at Capitol Records. Her responsibilities will include
the coordination of artist tours and artist support with liaison
with the sales, promotion and publicity and a&r divisions of
the label. And Dennis Kashyap has been upped to marketing
administration manager, a newly created position at Capitol,
from assistant to the vice president for finance.

Marshall

Maitland

* * *

Jerry Flowers, a former freelance writer, joins ABC Rec-
ords’ Nashville office staff as publicist/artist relations coor-
dinator, a newly created post. He will work in conjunction
with Jerry Bailey, publicity manager for ABC and ABC/Dot
Records. Both Bailey and Flowers will report to Jane Also-
brook in the Los Angeles office. . . . Luba Firchuk promoted to
manager. promotion administration, Columbia Records,
from supervisor, national promotion. . . . Jerre Hall upped to
national promotion manager for London Records. from prior
duties as regional promotion manager in Cleveland, Seattle,
Detroit and Dallas. He succeeds Herb Gordon, named East
Coast promotion manager, headquartered in Philadelphia.
... Joe Isgro upped at Motown to national pop promotion di-
rector from East Coast regional promotion manager. Isgro
will report directly to Paul Johnson, label’s vice president of
promotion. . . . Jack Kreisberg joins the Buddah Group as na-
tional director, FM promotion, after four years with the Har-
mony Hut retail division of Schwartz Bros. ... Harold Fein
comes to Cayre Industries as national director, pop promo-
tion, from a post at London as assistant director, sales and
marketing. ... Judy Stearns joins the 20th Century Records
promotion department while Bruce Brantseg has been upped
to national secondary/MOR promotion manager. .. . Private
Stock continues its expansion with the appointment of Jan
Walner 1o handle local promotion in Los Angeles. operating
out of Record Merchandisers. She was Monument national
publicity manager, Nashville. . . . Johnny Lloyd, most recently ¢
Buddah vice president, artist relations, joins the promotion
staff at Amherst Records, division of Transcontinent Records
and Sales.

DaKroob

Licata

Olson

* * *

Marcia Greene, half of the brother and sister deejay team in
1970 on WFHS-FM as “Brother Truck (Mitch Litman) & Sis-
ter Lady,” rejoins Litman at Arrest Recording Corp. as oper-
ations manhger of the new 24-track MCI studio in Wash-
ington . . . Caroline Moore joins CBS Records International
after extensive experience in market research and economics.
... At Epic Records, Sam Lederman promoted to assistant to
Steve Popovich, a&r vice president, from director of a&r ad-
ministration, East Coast. ... Martin Schwartz has joined
Tone Distributors in Miami as promotion man for its distrib-
uted labels.

Flowers

Firchuk * * *

Sol Greenberg, former Granite Records cxecutive, has
joined the ATV Music Group as director of marketing for the
parent company. In his new post he will act as a liaison be-
tween the publishing company and record labels releasing
ATV-controlled copyrights. He will also assist and coordinate
supplemental marketing and promotional campaigns for the
various labels. . . . Fred Raehler added to the publishing divi-
sion of Little Richie Johnson, Inc. in Nashville. ... ASCAP
has promoted Barry Knittel to assistant national sales man-
ager from manager. New York district office, taking over
from Steven Seklir who resigned after five years to return to
law practice. Knittel will continue as division manager super-
vising the New York and Boston district offices. . . . John Pa-
lazzotto, once with Loggins & Messina as tour director. has
joined Cumberland/Overton Records as executive assistant
and general office manager. Susan Pomerantz takes over as
general professional manager of the firm's publishing arm,
the Cumbertand Music Group. . . . Victor Kaufman, secretary
and deputy general counsel for Columbia Pictures Industries,
upped to general counsel. He succeeds Burton Marcus, who

Kreisberg

‘5,'

Stearns
sesigned to.enter private law: practice.

(Continued on page 73)
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Kristofferson.

There are some artists who can
make anything they do a special
musical event, and in whose
hands something special becomes
something quite extraordinary.
Kristofferson. All the songwriting
brilliance that flashed through“Me
and Bobby McGee,” and so many
other songs, now goes into Kris's
brand-new album, "“Surreal Thing"’
Kristofferson. Now on the road, for
his first 1976 concert appearances: ~
a giant, coast-to-coast tour that'll
put him in front of more people
than ever before.(He'll also be
hosting the hit NBC-TV comedy
show,"Saturday Night,'on July 31.)

Kristofferson. The real thing
is “Surreal Thing”
On Monument Records & Tapes.

KRIS KRISTOFFERSON
SURREAL THING

i , . including:
If You Don't Like Hank Williams
i Bad Love Story/The Stranger | Love
i It's Never Gonna Be The Same Again
“s I . Eddie The Eunuch
urreas
P H
] 2 3 PZ 34254
l » =]

Kris on tour: (with Rita Coolidge)
July 8 August 11

Summerfest Ravinia Festival
= Milwaukee, Wisc. Highland Park, III.
July 10 August 13
: Symphony Hall Hamilton Place
- Phoenix, Ariz. Hamiiton, Ont., Canada
July 11 August 14
' #  Red Rocks Amphitheatre Casino
/ Denver, Colo. Asbury Park, N.J
- 8 July 13-15 August 16

Universal Amphitheatre Performing Arts Center
Los Angeles, Calif. Saratoga, N.Y.

July 16 August 17

Civic Center Westchester Premier Theatre
San Diego, Calif. Tarrytown, N.Y.

July 18 August 18

Greek Theatre Temple University
Berkeley, Calif. Philadelphia, Pa.
July 22 August 20

Heart of lllinois Fair Carter Baron Theatre
Pearia, Il Washington, D.C.
July 25 August 21

Coliseum Music Hall
Edmonton, Alberta, Canada Myrtle Beach, S.C
July 31 August 27

NBC “Saturday Night"” TV Show Civic Auditorium
New York, N.Y. Atlanta, Ga.

August 4 August 28-29

Queen Elizabeth Auditorium Carrowinds
Vancouver, B.C., Canada Charlotte, N.C
August 6 September 1
Paramount Theatre Pine Knob Pavilion
Seattle, Wash. Detroit, Mich.
August 8

Portland, Auditorium

Portland, Ore.

Produced by David Anderle .) &

OISTRIBUTED BY CBS REDORDS © 1976 CBS I
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General News

Black Now Beautiful To Majors
Col, Cap & WB Gain Understanding With the Years

LOS ANGELES-—-Major labels
like Columbia, Capitol and Warner
Bros. are showing a dramatic in-
crease in success with black artists,
because, as some label executives
frankly putit, they now have a better
understanding of r&b and are no
longer afraid to promote it properly.

By PAUL GREIN

Of course the enormous popu-
larity in the past of such artists as
Johnny Mathis on Columbia and
Nat “King” Cole on Capitol cannot
be overstated. Still. it’s true that in
recent years the majors have had
most of their success with white, pop
oriented acts.

FIELD REPS OBSERVE SELVES

RCA Video Presentation
Hit Of Marsh Sales Meet

By ALAN PENCHANSKY

CHICAGO—“It’s not casy to put
a wireless microphone on somcone
and ask them to act normal,” Steve
Kahn of RCA Record’s special proj-
ects division observes. The 33-year-
old former product manager is de-
scribing one of the problems he
faced in producing “A Day In The
Life Of A J.L. Marsh Representa-
tive,” a custom videotape presenta-
tion for the giant rackjobber’s an-
nual sales meeting, July 12-14 at the
Playboy Club Hotel, Lake Geneva,
Wis.

Taping on location in Min-
neapolis, Kahn followed three
Marsh account service reps through
their daily rounds, asking each to
provide a running commentary on
his or her activities, from pulling old
stock according to Marsh’s ticket

Disk/Tape Field
Healthy In Japan

By ALEX ABRAMOFF

TOKYO-—The production of rec-
ords and prerecorded tapes is show-
ing a healthy growth in Japan. Ac-
cording to statistics released by the
Japan Phonograph Record Assn.,
the production of records and prere-
corded tapes for the month of May
was up both unit-wise and money-
wise when compared with the same
period in 1975.

The total production of records
reached 15,296,000 units in May,
which is an increase of 19% when
compared with the same period in
the previous year. The number of
records produced with foreign rep-
ertoire was 5,450,000 units. A closer
look shows that 7,499,000 singles, of
which 1,735,000 units had foreign

(Continued on page 65)

SONGWRITERS
AGAIN LOBBY
IN CAPITAL

NASHVILLE—Buoyed by the
success of its first mission to Wash-
ington on behalf of improved copy-
right legislation, the Nashville Song-
writers Assn. International is
sponsoring another venture to D.C.

Ron Peterson, Don Wayne,
Kenny O’Dell. Eddy Raven, Patsy
Bruce, Paul Richey and Maggie Ca-
Wender will journey to Washington
Monday (26).

During the three-day trip, the
group will call on each member of
the full House Judiciary Committee
which is considering recommenda-
tions to the revision of the copyright
law. The first trip, which included
performances by the writer-artists as
well as personal explanations of the
songwriter's cause, drew favorable
reaction from congressmen and
songwriters alike.

WWW.americanradiohistorv.com

dating system, to packaging and

processing returns for the account.
If Kahn’s actors did not solilo-

quize convincingly before the cam-

“era, the impact of RCA’s presenta-

tion was not diminished: the 250
field representatives attending the
conclave watched with rapt atten-
tion as their shared activities grew
larger than life on the Advent
Videobeam screen.

Behind the screen, separated from

(Continued on page 55)

Kansas City
Promotion
Successful

KANSAS CITY—The seldom-fail
impact of a well-promoted, well-
merchandised promotion is clearly
demonstrated by the results of a re-
cent contest staged jointly by Bur-
stein Applebee and Musical Isle.

Burstein Applebee operates 10
modermn stores in the greater Kansas
City market and Musical Isle is the
software supplier. Joe Salpietro,
Musical Isle’s general manager here
and George Devins, chain promo-
tion head, set up the record promo-
tion.

The offer of 25 free records, all
$6.98 list, was intensively promoted
over two major radio stations,
KWKI and KY2. In-store promo-
tions, including posters publicizing
the contest and displays of coupons
used in the drawing spotted at strate-
gic points in stores helped drum up
interest.

According to Bill Millard, man-
ager of the Metcalf Shopping Center
store, the contest did a good job at-
tracting people. This store alone reg-
istered between 5,000 and 6,000 en-
tries, he disclosed.

“Essentially, this is a good income
free-spending part of the area but
what the free record promotion did
was (o expose us to a lot of budget-
conscious buyers,” says Millard.

The 25 records chosen by the
winner of the contest, Robert
McCormack, 22, mirrored record
tastes of young buyers, according to
Patricia Forsthofel, record buyer at
the Metcalf store. Included in the
records he chose were such artists as
Led Zeppelin, Rolling Stones and
Steve Miller.

“But there was also a little mix of
Jazz in his selections,” notes Forstho-
fel. “That’s typical of a neat percent-
age of our |8 to 25 record buyers—
still strong on the rock but leaning a
little more and more to jazz.”

31 CD-4 Labels

LOS ANGELES—With the re-
lease of “Puka Shells,” and LP fea-
turing Arthur Lyman’s music, GNP-
Crescendo becomes the 31st record
firm to issue its quad albums in CD-
4.

Now, though, they reportedly
have better identified black markets,
have improved communication with
black radio and press and have more
people in a&r, production and pro-
motion who either are black or are
sympathetic to black music, and em-
ploy more black vice presidents in
policy making capacities.

It’s not just an attitude change on
the part of the majors. Observers also
say that black music itself has be-
come more polished and sophis-
ticated in recent years which would
naturally lead to more acceptance.
And black radio and black retail
outlets are reportedly now far more
open to product coming out of the
majors.

The evidence of this surge is dra-
matic. Three of Columbia’s last four

(Continued on page 14)

Marsh Meeting
Draws Salesmen
From 16 Sites

LAKE GENEVA, Wis.—JL.
Marsh, Inc. conducted its third an-
nual sales and marketing meeting at
the Playboy Club Hotel here July
12-14.

More than 250 sales service repre-
sentatives from 16 branch offices of
the giant rack supplier attended
workshops, viewed record company
presentations and were addressed by
executives of the Minneapolis-based
corporation and parent Pickwick In-
ternational, Inc.

Participating record companies
included RCA, Columbia, WEA,
GRT, Capitol, Phonogram, Mo-
town, Gateway Records and Play-
boy Records.

Recording artists Boz Scaggs (Co-
lumbia), Steve Young (RCA), Jerry
Reed (RCA) and Barbi Benton
(Playboy) entertained the gathering.

The service reps were briefed on
fall releases from Pickwick Inter-
national and subsidiary PIP, De-
Lite, Groove Merchant and Thun-
derbird labels.

“J.L. Marsh is still number one
because of service,” Gene Patch,
vice president and general manager
reminded the regional staffs in his
keynote address. Because of its com-
puter systems, Patch said, the firm is
untquely able to “fine-tune a record
department to consumer buying
habits in that location.”

Computer sales reports, advertis-
ing, store planning, premium and
promotional merchandise, Mexican
product, returns, and music book,
blank tape and accessory merchan-
dising were among workshop topics.

Tape Recorders May
Be Taxed In France

By HENRY KAHN

PARIS—Jean Luc Tournier, di-
rector-general of SACEM, will ask
for a special tax to be imposed on
tape recorders. This, he believes, will
cover the copyright payments which
otherwise are not paid on illegal re-
production of music.

The recording of radio or tele-
vision music on tape by the general
public here is known to be a com-
mon practice.

Tournier brought up the matter at
the general meeting of the National
Committee for the Prevention of Il-
licit Recordings. His demand fol-

(Continued on page 64)
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DIANNE BROOKS'

stunning debut album featuring her unique
treatments of Stevie Wonder’s ““Heaven is

10 Zillior: Light Years Away’”” and the Eagles’
“Desper=do,’ plus “Kinky Love,” ““Back Stairs
of My Lize” and six others.

Produced b~ Brian Ahern for Happy Sack Productions.
Warner/Regtise MS 2244,
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Financial

NEW YORK-Pickwick Inter-
national sales and earnings hit
record highs both for the fiscal year
and quarter ended April 30. Sales
jumped 17% over fiscal 1975 to
$246.9 million, with net income up
32% to0 $9.53 million.

While sales increases were noted
in all areas of the company’s activi-
ties, Cy Leslie, chairman, credited
the firm’s rackjobbing and retail op-
erations with “particularly impres-
sive” profit contributions.

Leslie underscored” Pickwick’s
bullish stance with regard to retail-
ing by indicating that the number of
outlets should rise to some 300 by
the end of 1977.

The company’s retail web during
fiscal 1976 grew to 269 units from

EARNINGS SOAR 32% =

Record High Pickwick Profits

the previous year’s 201. A major ad-
dition was the acquisition of 49 CBS
Discount Records Stores purchased
last March.

For the fourth quarter of fiscal
1976, sales totaled $69.6 million, as
compared with $45 million for the
comparable period a year earlier. In-
come rose 39% for the period, from
$1.8 million to $2.5 million.

Commenting on Pickwick’s pros-
pects, Leslie stated:

“Our fiscal 1977 appears to be
well underway to another successful
year barring unforeseen repetition

-of economic recession. In addition to

the improved economic climate, we
have such indicators as increased
households for married and single
persons. This augurs well for in-
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creased sales in our product as many
of these units are furnished with
stereo equipment.”

Leslie also sees Pickwick’s licens-
ing agreement with RCA for the
Camden catalog as producing strong
sales and profits in the coming year.

He also lauded the firm’s U.K. op-
eration as a “model of achievement
when measured in local currency. “It
enjoyed its 14th consecutive growth
year,” he stated. Currency trans-
lation, however, was said to account
for a write-down of $318,000, a fig-
ure reflected in the Pickwick report.

The company has experienced es-
calating earnings in each of its 23
years, except for fiscal 1975 when
the LIFO method of accounting was
adopted.

Sales, Earnings Rise For RCA, CBS

NEW YORK-RCA Corp. and
CBS Inc. cite their respective records
divisions in reports of solid gains in
both sales and earnings for the sec-
ond quarter of 1976.

Sales of RCA Records, along with
tv receivers, picture tubes. solid state

devices and the RCA Service Co.,
were all substantially stronger than a
year ago, noted Anthony Conrad,
RCA chairman and president, in an-
nouncing the best second quarter
net profit in the firm's 57-year his-
tory—double that of 1978.

G. Tsai & Company, Inc
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service mean.

Lee - Myles Assaciate’s nc.
160 East 56th Street, Dept. A1
\ NYC, NY 10022 Tel: 758-3239
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Supplying the graphic needs of the record industry for 20 years.

Billboaro

Continental U.S. & Canada

2 years (104 issues) $100 1 year First Class $120
1 year (52 issues) $60 6 months (26 issues) $35

CANADA

1 year (52 issues) $70 [] payment enclosed [] bill me

1 year—First Class $120

Please allow 4 to 6 weeks for delivery of first copy.

Rates on request for other countries. Group subscription
rate available. Circulation manager, Dave Ely, N.Y.

Change of address
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It you are moving, let us know six weeks in
advance. Attach old labelhere, or write in code
numbers from mailing label and print new
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[J Change of Address

Billboard Publications, P.O. Box 2156, Radnor, Pa. 19089.
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Please zllow 4 to 6 weeks for delivery of first issue.

The CBS/Records Group sales in-
creased 15%, “paced by a strong per-
formance by the domestic CBS Rec-
ords division,” CBS Inc. president
Arthur Taylor pointed out in re-
marks to the Wednesday (14) Secu-
rity Analysts meeting here. Overall,
second quarter corporate net income
was 40% ahead of the similar 1975
period.

Taylor also noted that CBS Rec-
ords International sales also in-
creased, though at a slower rate. And
the CBS/Columbia Group's various
businesses—including Columbia
House record/tape clubs—contin-
ued to benefit from the resurging
consumer economy with group sales
up 13% for the quarter.

In a further comment. Taylor em-
phasized that “the growing strength
and position of CBS Records and
the way in which the new manage-
ment group has taken hold gives me
great satisfaction.”

At RCA, net profit for the three
months ended June 30 was $53.7
million or 70 cents a common share,
100% over the $26.8 million or 34
cents per share-a year ago. Sales for
the quarter hit a new high of $1.32
billion, up 14% from the 1975 figure
of $1.16 billion.

Equaling the record first half
earnings of 1973, the Jan.-June 1976
figure hit $88 million or $1.14 a
share, compared with $43.8 million
or 55 cents a share last year. First
half sales reached a record $2.58 bil-
lion, up 15% from $2.25 billion in
1975.

At CBS Inc., second quarter esti-
mated net income rose 40% to $47.5
million from $33.9 million a year
ago, as net sales hit an estimated
$529.9 million, a 15% increase from
the April-June 1975 figure of $460.7
million. This represents estimated
second quarter per share earnings of
$1.67, compared with $1.19 a year
ago.

For the first six months of fiscal
1976, CBS had estimated net income
of $75.3 million, a 30% gain from the
year-ago figure of $58.1 million.
January-June net sales this year are
estimated as $1.05 billion, a gain of
16% over the 1975 total of $903.3
million.

Hot Disney Quarter

LOS ANGELES—Profits for Walt
Disney Productions, Inc.’s consumer
products division jumped 78.7% to
$8 million from $4.5 million, on
17.4% higher sales of $20.5 million
against $17.5 million for the third
quarter ending June 30.

Consumer products includes mu-
sic and records, licensing of Disney
characters and the Educational
Media Co.

WWWwW.americanradiohistorv.com

_Market Quotations |

As of closing, Thursday, July 15, 1976

1975
High  Low NAME
38% 19% ABC
9% 4% Ampex
9% 2% Automatic Radio
20% 10% Avnet
25% 15 Bell & Howell
60"% 46% CBS
7% 4% Columbia Pic.
15% 8% Craig Corp.
63 50 Disney, watt
5% 3% EMI
26% 21 Gulf + Western
7% 5 Handleman
27 14% Harmanind.
1% 7 Lafayette Radio
25% 19% Matsushita Elec.
36% 29% MCA
15% 12% MGM
65% 52% 3M
4% 2% Morse Elec. Prod.
59 41% Motorola
33 19% No. Amer. Philips
23% 14% Pickwick Internti.
5 2% Playboy
29% 18% RCA
10% 8% Sony
40% 16 Superscope
47% 26% Tandy
10% 5% Tetecor
4% 1% Telex
% 2% Tenna
12% 8% Transamerica
15 8% 20th Century
25% 17% Warner Commun.
40% 23% Zenith
OVER THE P-E Sales Bid Ask
COUNTER
ABKCO, Inc. 7% 10 3 3%
Gates Learjet 4.2 51 1% 12%
GRT - 59 4 4%
Goody, Sam 4.6 - 2% 2%
Integrity Ent. 4 - % %
Koss Corp. 11 10 6% 7%
M. Josephson 16 11 6% 7V

P-E (153:;; High Low Close Change
34 202 38% 37% 3% -1
15 305 9% 9% 9% )

9 9 7% 7% 7% - %

8 270 20% 19% 19% - %
- 94 1%  21%  21% Unch.
14 230 60% 59% 60% - W

6 58 5% 5% 5% Unch.

7 125 15% 14%  15% + %
24 1728 55 52% 53% — 2%
13 106 4% 4 4 Unch.

5 308 25% 25% 25% - %
12 8 6% 6% 6% Unch.

5 1T 21% 21%  21% Unch.

7 34 8% 8% 8% - %
18 1 22% 22%  22% Unch.

6 10 34% 34% 34% Unch.

7 42 14% 13% 14 Unch.
26 364 62 61% 61% - %
- - - - 2% Unch.
31 169  55% S4% 55% + %

9 55 30% 30% 30% - %
10 155  30% 21 20% - %
26 40 3% 3% 3%  Unch.
18 1051 30% 29% 29% - %
30 2326 9% 9% 9% - %

7 75 20% 20% 20% + Y%
12 188 36% 35% 35% - %

8 17 8% 8% 8% Unch.
13 272 4% 4% 4% - %
17 18 a% 4% 4% Unch.
10 418 1% 1% 11% + %

6 35 10% 10% 10% - %
29 76  20% 20% 20% - %
19 104 34% 33% 33% - %
OVER THE P-E  Sales Bid Ask
COUNTER
Recoton - 7 4% 4%
Schwartz Bros. - - 1% 2%
Wallich’s M. C. - - Ya %
Kustom Elec. 8.5 - 2% 3%
Orrox Corp. - - % %
Memorex — 105 28% 29

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by Russ
Gallagher ot G. Tsai & Co., Inc., Los Angetes, 213-556-3234, members of the New York
Stock Exchange and all principal stock exchanges.

NYSE Halts Trading Morse Electro

NEW YORK-The New York
Stock Exchange has halted trading
in shares of Morse Electric Products
Corp., major supplier of stereo com-

UA’s 6 Months,
2d Quarter Tops

LOS ANGELES—United Artists
Corp. scoreu record earnings in the
six months ending June 30, with sec-
ond quarter profits more than
double those of the previous year’s
quarter.

For the six months, net earnings
were up to $10 million from $6.3
million a year ago, while sales rose to
$198.6 million from $151.4 million.
In the second quarter, net earnings
climbed to $4.5 million from $2 mil-
lion a year ago.

Included in the division are rec-
ords, music publishing and other ac-
tivities although UA Pictures were
mainly responsible for the increases.

Occupancy Zooms
At 2 Vegas Hiltons

LOS ANGELES—Due to a strong
June surge, the occupancy rate for
Hilton Hotels Corp.’s two Las Vegas
hotel/casinos jumped to 85% in the
second quarter ending June 30 from
82% the previous year’s quarter. The
June occupancy rate was 13% above
the same month a year ago. Earnings
from the Las Vegas Hilton and the
Flamingo rose 54% from last year's
quarter.

Hilton’s second quarter earnings
report discloses corporate net of $9.6
million, or 67 cents a share. 63%
above prior year levels. Sales rose
13% t0 $97.6 million. Second quarter
occupancy rate at its other hotels
jumped to 69% from 65% a year ago.

pacts and consoles. Pending an anal-
ysis by the company of its $36.5 mil-
lion loss announced last week for
fiscal year ended March 31.

Morse faces the possibility of de-
listing by the Exchange, which re-
quires net tangible assets of $6 mil-
lion and average net after-tax
earnings of $600,000 annually for
the most recent three fiscal vears.

The loss, after a $2.32 million tax
credit, compared with a $9.883 mil-
lion loss, after an $11.374 million
credit in fiscal 1975. Sales volume
for. the current year was $121 mil-
lion, down more than 15% from the
1975 total of $143 million.

Auto Mfr. Pressures
Dealers On Stereos

By STEPHEN TRAIMAN

NEW YORK-—The growth of CB
radio popularity and particularly
the higher priced, higher profit AM/
FM/car stereo combinations is
bringing pressure from major auto
manufacturers on a growing number
of dealers who are bypassing factory
equipment for local suppliers.

The fact that the “big three”—
GM, Ford and Chrysler—offer a
limited number of sophisticated car
radio/stereo combos at best, and vir-
tually nothing in CB, has accen-
tuated the battleground as dealers
are sought out by a growing number

(Continued on page 54)

Lafayette Dividend

SYOSSET, N.Y.—The Board of
Directors of Lafayette Radio Elec-
tronics declare a quarterty cash divi-
dend of 6' cents per share payable
on Aug. 20 to shareholders of record
July 20. Presently there are 2,174,497
shares of common stock out-
standing,
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WHO SAYS
YOU CAN'T BUY
HAPPINESS?

IL\PP[NI*SS IS BEING Y ’llll THE %

B

SD 18181

Happlress is Being WithThe So pick up some haopiness from
Spinners” because theresnogroup The Spinners. On Atlantic Records
around that makes you feel as good. and Tapes.

Produced by Thom Bell

onwc Recording Corp &8 AWarner Cammunizations Ca.
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General News

‘Soulful Summer’ Theme UA Music
Promotes Cap Black Acts

LOS ANGELES--Capitol Records is launching a “Soulful Summer” pro-
motion behind six of its black artists 18 “hclp establish Capitol’s identity in the
soul music field.” reports Larkin Arnold, vice president and general manager

of the soul division.

The campaign behind Natalie Cole. Sun, the Sylvers, Tavares. Bill Cosby
and Nancy Wilson will focus on 30-second and 60-second radio and tv spots
featuring one of the artists and mentioning them all. Posters and in-store dis-
plays holding 10 LPs of each artist will also be highlighted, says Don Grier-

son, national merchandising manager.

As a secondary purpose of the campaign. “it will help move product by
creating more public awareness of our soul.artists,” says Arnold.

Cleveland WIXY’s Path

® Continued from page 3

records (another trick from FM sta-
tions) because of similar lyrics or
similar music sounds. For instance,
John Denver’s “Back Home Again”
might be played back-to-back with
the Beatles’ “She’s Leaving Home.”
In many cases, in this particular spot

Kostal To Disney

LOS ‘ANGELES—Irwin Kostal,
two-time Academy Award winner,
has been signed to supervise, con-
duct and orchestrate the music for
Walt Disney Productions’ “Pete’s
Dragon.”

Kostal, whose awards are for
“West Side Story” and “The Sound
Of Music,” will conduct a 75-piece
orchestra for the songs which were
written by Al Kasha and Joel
Hirschhorn, also two-time Academy
Award winners.

Cumberland Will
Handle Image Songs

LOS ANGELES-—Cumberland
Music here has finalized a subpub-
lishing agreement with Australia’s
Image Music Ltd. which will see the
California firm representing Image
in the U.S. and Canada. Principals
in the pact are Cumberland’s Peter
Burke and John McDonald of Im-
age.

on the hot clock. a longer LP version
of a hit will be played. such as
“MacArthur Park.”

® The list of current records will
be expanded and records that have
been recent hits will be retained on
the playlist to “elicit listener loyalty
and to allow people 1o listen longer
because the tunes are more famil-
tar.”

® A segment of hits from 1970 to
present will be featured.

® Those records dating prior to
1969 will be played when the sounds
of a given record fit today’s sounds.
All will be recognizable, but not nec-
essary top five in any given year.

He says that WIXY will continue
to check record sales in the market
for programming purposes and will
be active in breaking new records.
But leaving the station are Bill
Bailey. the program director. and air
personalities such as Randy Rob-
bins (who went to WFIL in Phila-
delphia) and Paxton Mills.

KJR in Seattle used some three-
record sweeps in 1974 when An-
thony was programming the station.
Many Top 40 stations. from time-to-
time, have used sweeps in competi-
tive situations. However, the WIXY
move is unique from two stand-
points—its competition was totally
from FM stations in the market. and
Cleveland is now without what you
would call a hard rock station on the
AM band.

" Put yyourad
where y}f)ur eyes are

Administers

For Buddah

By CLAUDE HALL

LOS ANGELES-—United Artists
Music Publishing Group has ac-
quired administration rights to the
Kama Sutra and Buddah music
publishing catalogs and Mike Stew-
art, president and chairman of the
UA group, says that several other
deals for publishing companies and
administration rights are pending.

The deal for the Buddah and
Kama Sutra catalogs, which in-
cludes the songs in Gladys Knight’s
soon-to-be released movie “Pipe
Dreams” and hits going back to the
Lovin® Spoonful and early John Se-
bastian days, is expected to give a
shot in the arm to the copyrights.

Because UA has a worldwide staff
of publishing specialists, Stewart
says UA “will increase income from
those songs tremendously and, more
importantly, increase the earnings of
the writers.

Stewart had been involved with
the Buddah catalog for several
years, handling the catalog overseas.
“More, More, More” was one of the
tunes that became a worldwide hit
shortly thereafter.

“Art Kass, president of Buddah
Records, and | have been negotiat-
ing for sometime. Not that the nego-
tiations were difficult, but it’s very
complicated to take over a company
of that size.”

UA staffers were in New York last
week getting the copyrights ready
for shipment to Los Angeles. Bud-
dah and Kama Sutra will be oper-
ating full blast from Los Angeles un-
der the UA guidance by Aug. 1, says
Stewart.

UA has about 50,000 viable copy-
rights in house and “each week we
review some of those copyrights to
see what’s right for today’s market,
what song we should start working
on again.” He points out that UA
had many tunes revived by the cur-
rent disco craze. “We call most of
those songs ‘standards,’” because
we’ve lived with them since the days
when they were hits. However, a
great song never dies, it has contin-
uous life. You just have to market it
on a professional basis.”

I}esser Music
On the Block

NEW YORK--Negotiations for
the purchase of Frank Music, pub-
lishing firm set up by the late Frank
Loesser, are taking place.

An association of Steve Leber of
Leber & Krebs, personal manage-
ment firm here, and CBS top the in-
terested parties list.

The publishing firm is being run
by Mrs. Jo Osborne, widow of the
composer/lyricist.

Included in the Frank Music cata-
log are such hit titles as “Once In
Love With Amy” (from the Broad-
way musical “Where's Charlie™),
“Luck Be A Lady” and “A Bushel
And A Peck™ (from the musical
“Guys & Dolls™), “Sianding On The
Corner Watching The Girls Go By™
(from “*Most Happy Fellow™), “I Be-
heve In You™ (“*How To Succeed In

BRIAN BEAMS—Brian Wilson enjoys

playing with the Beach Boys at an Oak-

land sellout concert, as the noted composer plays personals again with the
group.

Polygram Firms Up
3 Producer Binders

CHICAGO—Producers Don
Davis, Joe Beck and Gregg Dia-
mond have been signed to contracts
by the Polygram Record Group, re-
quiring each to produce a minimum
of 30 album sides over the next two
years.

Their efforts will appear on both
Polygram labels, Polydor and
Phonogram/Mercury.

“There has been no attempt at this
time to determine how their work
will be apportioned.” Irwin Stein-
berg, president of the Polygram
Group says. “It’s when either of the
labels has somebody that fits the
specific producer and the producer
has some feeling for that act as well.
One label might absorb it all initially
or it might be shared.

“Based upon the kind of signings
both companies are making,” Stein-
berg continues, “we wanted to have
a pool of qualified producers avail-

Special Promo
For Beach Boys

LOS ANGELES—A special sand-
box floor display will be one of the
major marketing stategies of Capitol
Records as the label launches a
Beach Boys campaign.

Jimi Mazza, vice president of mar-
keting, points out that the Beach
Boys catalog. especially “Endless
Summer” which is back on the na-
tional charts, always enjoys a resur-
gence in the summer when sun, sand
and surf tunes are appropriate.

Radio spots. 10,000 posters, and
the display with rotating crossed
surfboards overhead and space for
more then 100 LPs and tapes will
highlight the campaign.

able to us when the acts needed
them.”

Don Davis has produced the
Dells, the Dramatics and most
recently Johnnie Taylor's “Disco
Lady” single and the “Eargasm” al-
bum, soon to reach platinum status.

Joe Beck recently was represented
on the charts with the Esther Phillips
recording of “What A Difference A
Day Makes.” Beck, who played gui-
tar on the last three Paul Simon al-
bums, also has been signed as an art-
ist on the Polydor label.

Gregg Diamond produces the An-
drea True Connection. He and Beck
will work separately and as co-pro-
ducers, with their first joint effort
being the Polydor group Impact of
Brass.

Allentown Booking

A Concert Series

ALLENTOWN, Pa.—Cavalry Ju-
bilee Park in suburban Wescosville.
which combines swimming pool and
other recreational activities with
worship services and Bible classes,
has lined up a series of gospel music
concerts for the summer season.

Opening the season on May 30
was the Jerry Goff Singers of Nash-
ville, followed with the Anita Bryant
Sisters (June 6), Merrill Womach
(June 13), the Downings from Nash-
ville Sunday (20), and The Higher
Ground singers of the Jimmy Swag-
gart group. Sunday (27).

Already set for the remaining
summer months are the Rowlands &
the Master Design July 18-23; the
Rev. Brant Gillespie, formerly with
the Envoys Quartet, Aug. 18: Kim
Russell, Miss Country Music USA,
Aug. 22: and the Eastmen Quartet
Aug.29.

SALES REPS WANTED

JAZZ, POP & IMPORT
LABELS TO BE SOLD
TO RETAIL OUTLETS

Many territories available.
Good commissions. Write:

T-Shirts are the talk of the fown and ?'our company can be on everybody's Iips, if you

Business”), “Anywhere 1 Wander”
and “Wonderful Copenhagen™
(“Hans Anderson™), “Baby It’s Cold
Outside™ (an Academy Award win-
ner from the movie “Neptune’s
Daughter™) and “On A Slow Boat
To China” (from the motion picture
“The Moon of Manakoora™).

ARTISTIC MUSIC DIST.

7214 Bergenline Ave.
North Bergen, N.J. 07065

order promotional orprermium shitsfram AdTees. We canprint up to 10,000 tve color
shirts a day. So no matter how big your order or how small we can handle it. AdTees 1s
tocated next door to the bigges! mills in the Country so ait of our shirts are American
made Weuse thenewmodern plastisol inksexclusively, which teellike dies but are per-
manent So permanent that your design just might outiost your shirt. We'd fike to fell
you more about Adlees, send usa note on your company letterhead and well send

you our brochure ond aspeciatAdTeeT-Shirt E
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Produced by Jack Douglas and Aerosmith for Contemporary Communications Corp. and Waterfront Productions Ltd.
Direction: David Krebs and Steven Leber for Leber-Krebs Inc.

atnum album!

“Rocks”is the first Aerosmith album to be certified
“platinum” by the R.I.A.A.
Yet it’s the fourth Aerosmith album that has
sold over one million copies.
What's the difference?
Just that the first three albums were released prior
to January1,1976, the date the R.I.A.A.
officially began certifying albums as platinum.
Since that date the only albums to have been certified
“platinum” have come from The Eagles,Bob Dylan,
The Rolling Stones, The Beatles, Led Zeppelin, Wings
and Peter Frampton.
Now Aerosmith.
“Rocks’...
and all the other million sellers
from Aerosmith < EROSMITH -
are on Columbia ocfvounwines IR

Records & Tapes. %5
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LP SERIES REVIEW

Pianists Monk And Tyner
Pace Blue Note Reissues

LOS ANGELES—The first five
albums in a series of jazz reissues of
well remembered Blue Note masters
witl go into the stores this week.
Each~ Is a twofer. neatly packaged
and rgplelt. with literate. 1nlormdl|\e
annotation.

The Thelonious Monk offering
comprises 32 memorable tracks from
the 1947-52 period. defuly pro-
grammed to include ~ ‘Round Mid-
nlghl. “Ruby My Dear.” “Straight
No Chaser”™ and wwo versions of

"Mysterioso™ taped on the same day
in 1948.

Monk’s backups are impressive
with men like Art Blakev, Shadow
Wilson and Max Roach on tubs and
other sidemen including Milt Jack-
son, Kenny Dorham. Sahib Shihab,
Gene Ramey and Lou Donaldson
complementing Monk's inventive
pianistics.

McCoy Tyner's approach to the
keyboard is far removed from
Monk’s on Tvner’s cight lengthy
tracks. “Song For My Lady,” “For-

bidden Land™ and “Cosmos™ are
among the titles taped in. 1969-70:
his conception is almost classical in
scope.

Art Pepper. in his album. serves
up 23 performances recorded in
1956 in Los Angeles. These are gems
which were carlier released on the
Intro and Score labels and several
offer the venerable. versatile Red
Norvo on vibraharp. Pepper’s alto
sax is virtually forgotten today. But
1t still merits hgarlnv

Unlike the olhc.r presentations,
Elvin Jones entry of eight long-run-
ning tracks have never before been
released although all were recorded
in 1969 and 1973 in New York and
New Jersey. The popular drummer
employs amplified instruments and
additional percussionists in his romp
on vinyl and there are occasional
hoomy, beautiful baritone sax con-
tributions by Pepper Adams.

Jean-Luce Pontv's tracks from

(Continued on page 73)

. 7

,/rc\

| songwmber co- au o
“Love Has No Pmde” v
.and composer of .

. I;”,’
of'

o  “Blowin :
- “Mother Earth™ |
;{ am other cla..ssms...u,f

General News

BIRTHDAY SPECIAL—Paul McCartney and producer Richard Perry celebrate

their 34th birthdays with a gala celebration in Los Angeles. Attending the

event at Perry’s Studio 55 are from the left: Linda McCartney, the two birth-
day boys and guest Ringo Starr,

Black Acts, Major Labels

® Continued from page 6
number ones are by contemporary
black acts.

Capitol has scored impressively
with the Sylvers, Tavares and Nat-
alie Cole, all contemporary acts.

Warner Bros. has had a top five
pop LP for the past five weeks with
(;eorge Benson's juzz set “Breezin'.”
while it is also steadily climbing with
Candi Staton’s top 30 pop hit,
“Young Hearts Run Free.”

Still other majors. which have had
success with black artists in the re-
cent past, are now doing even better
in this area. United Artists has done
well with War for several vears, and
has also broken out recently with a
top 10 album on Brass Construction
and a monster single from Maxine
Nightingale. A&M has scored previ-
ously with Billy Preston and Quincy
Jones, but it now has perhaps its
strongest r&b success to date with a
top 10 album and top three single
from the Brothers Johnson.

ABC has had a solid success with
Rufus for two years, but Rhythm
Heritage’s “Theme From ‘Swat' ™
was its first No. 1 hit by a black act
since Ray Charles’ reign on Para-
mount in the early "60s. And the
Ohio Players are Mercury's hottest
black act since the Platters.

This is not necessarily to suggest
that black music is up generally over
four years ago. At this pointin 1972,
for example. 24 singles by black acts
had made the top 10 on the Hot 100.
For this year to date the figureis 21.

Butin 1972, almost all of the black
hits were on essentially black labels.
Motown had five top 10 singles with
black acts that year, while Atlantic
and Hi each had four: Sussex. Avco
and Philadelphia International all
had three: and Epic and Brunswick
cach enjoved two. Alston, Deal.
Volt, Stax, Koko. Chess and Buddah
had one each.

Theonly black artists to score then
on major labels were the Fifth Di-
mension on Bell. Sammy Davis Jr.
on MGM., Cornelious Bros. & Sister
Rose on UA and Billv Preston on
A&M.

Now. though. Columbia, Capitol
and WB are in there pitching along
with the rest.

Stan Monteiro. vice president off
Columbia in charge of national pro-
motion. contends that the label is
now “one of the leading labels in
black music. and prohdblv the ht.\l
at crossing black records to pop.”

He feels that this recent resur-
gence is due to the efforts of LaBar-
on Taylor’s special markets team
and the hiring of more black promo-
tion men, as well as Columbia’s in-
creasing ability 1o identify the best
black markets to penetrate to effect a
Crossover.

www.americanradiohistorv.com

Another factor Monteiro cites is
that “in the past. the major labels
couldn’t understand r&b music. so
the Atlantics and Motowns had it all
tied up. Now, though, black music
has become more SOphlSlILdlLd and
iU's opened up to everybodv.”

Larkin Arnold. head of r&b a&r
at Capitol and the man who signed
the Sylvers. Tavares and Ndld]lc
Cole 1o the label. also sces that so-
phxsllutlon in contemporary black
nmusic. noting: “The string and horn
arrangements are more intricate and
the rhythm patterns are more inter-
esting today.™

He feels Capitol is having greater
success with black acts than in the
last several vears because there is

“more proiuslondllsm by those in-
volved with career dwelopnunl.

“Before.” he explains. “blacks were
not allowed to be in on the policy-
making decisions. Now a lot of la-
bels have black vice presidents, in-
cluding WB, ABC. Columbia. RCA.
20th Century and A&M.™

Steve Meyer, Capitol's national
promotion manager, credits the suc-
cess to better artist management and
better label a&r and production in
lhe r&b field.

Capitol has had Nat Cole. Nancy
Wilson and Lou Rawls. but ob-
viously we didn’t have a strong con-
temporary r&b image. We wanted to
prove that we're a 100% label—not
Just albums or singles. not just pop
or country—so we set about filling in
the gaps. We restructured so we'd
have more credibility with our black
product. We hope to develop even
more. possibly entering the jazz
field.”

Eddie Rosenblatt, WB vice presi-
dent and director of sales and pro-
motion, notes, “we feel we can make
a contribution and a profit in the
black music area.

“We never had any black artists in
the past. Everv company has to first
establish a base. and we were a
MOR company with Frank Sinatra.
Dean Martin and Petula Clark.
Then we got into hard rock with
Black Sabbath and pop with James
Tavlor.

“But r&b is a great chunk of the
induslr)'. and we realized that we
weren'tinto it. Joe Smith, before he
left. and Mo Ostin decided that if we
were to grow we'd have to expand
into soul and country. Our r&b mar-
keting thrust was initiated last fall
when Tom Draper joined and since
then we've had success with Richard
Pryor. Graham Central Station and
the Staple Singers on Curton.

"It wasn't just a change on our
part—the attitudes have changed all
the way around. Black radio was iso-

(Continued on page 20)

L New
Companies

Blackjack Records formed in Los
Angeles in conjunction with Black
Stave Music (BMI) as an outlet for
r&b/disco releases. First product to
be issued will be Carl Todd's “Gotta
Know Why™and I Like It” singles.

*  x *x

AB and B Productions formed in
Los Angeles by Lou Alexander.
Madelone Baker and Larry Brown
as an independent record produc-
tion company with offices being set

up at Audio Arts studies.
* % x

Bull-It Records launched in Los
Angeles by Dean Somers and Terry
McCann. First product features
Terry n* Tara with “It’s Summer.
Summertime.” The label is distrib-
uted in Los Angeles by Wild.

* ok x

Noodle Records and Noodle
Soup Music opened in New York by
Michael Gusick. First product is by
Simon Buttertly. a German artist. A
Los Angeles office will be opened

later.
*

* *
Trans World Pacific, Inc. started
in Los Angeles by Bill Lazerus and
Julius Grush. The organization is
geared for the pop record market
with international marketing. as well
as two music publishing companies
and artist management and devel-
opment extensions. First new label
offshoot is Chanticleer Records.
*  x X
Penny Records. a division of
House of Penny Productions. Inc..
tees in Marietta, Ga. First release
will be “Cinderella Girl™ by Ken
Springer.

Mogull In Foreign
Publishing Deals

NEW YORK—Ivan Mogull has
acquired  foreign suhpuhhshmg
rights to a number of catalogs han-
dled by Sidney A. Sudenhurg s Mu-
sic Administration Service Co. The
only territories excluded from the
deal are the U.S.. Canada. the U K.
and Australasia.

Catalogsinvolved are Lark Music.,
Tiplot Music. WEMB Music,
MEWG Music, Skyforest Music,
Django Music. and Sounds of Lu-
cille Music. Included are songs by
B.B. King. Gladys Knight. and
Bubba Knight. among many others.

In an unrelated deal Mogull also
secured subpublishing rights to the
Shapiro-Bernstein group of com-
panies in Africa and Spain. He al-
ready represents them in South and
Central America. Mexico and the
Caribbean.

2 DISKS ON
‘BILLY JOFE’

LOS ANGELES—"Billy Joe™ is
back and jumping off the Talla-
hatchie bridge again—twice. There's
the single on Warner Bros. culled
from the film soundtrack of “Ode To
Billv Joe™ which features Bobbie
(‘:eﬁlr_v and there’s a re-release by
Capitol of Gentry's original hit
single.

In both instances arranger Jimmie
Haskell is responsible tor the sound.
He arranged the distinet string
sound for the Capitol single featur-
ing a cello playing a pizzicato line
and he did the opening and closing
theme for the film which is done at a
slower pace.

Haskell recalls that the song was
intended as a B side on the Capitol
single. For Warner Bros. the song is
the A side. the film also has original
music by Michel Legrand.
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» PROMISED.
DELIVERED.

‘Afternoon
Delight.....

from

Starland
Vocal Band

the BHLI-1351

No.l single

across the country.

This January we introduced
Windsong, a new record label
formed by three of the most
successful men in music—
John Denver, Jerry Weintraub
and Milt Okun. We promised
a roster of artists in touch with
what America really wanted
to hear, and we delivered.
With Starwood, Lee Holdridge
and the Starland Vocal Band,
whose smash hit single “After-
noon Delight” has risen to
number one across the coun-
try. We're very proud of our
short term accomplishments,
but feel we've really just be-
gun to scratch the surface of
what is yet to come. Keep an
eye on us and share in the
rewards.

Manufactured and distributed by RCA Records.
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EVERY TITLE TO HIT THE ‘75 CHARTS
2,500 RECORDS-OVER 1,800 ARTISTS

1975

Supplements

ALL
THE HITS

OF
1975

HOT100 ® TOPLP's ® HOTCOUNTRY ® HOTSOUL ® EASY LISTENING

PRODUCED IN
CONJUNCTION
WITH BILLBOARD...
ARRANGED BY

JOEL WHITBURN

SUPPLEMENTS UPDATE JOEL WHITBURN’S RECORD RESEARCH COLLECTION THROUGH 1975.

TOP POP RECORDS 1975

570 Records and 326 artists...every title
that hit Billboard’s 1975 "Hot 100" charts
is in this book. Now you can have the most
up to date reference collection in the
business...Complete artist and title sec-
tions, No. 1 Record Index, Trivia Section of
top artists and records. A must for anyone
who's into music. 44 pages...$ 10 postpaid
in US.A.

TOP R & B RECORDS 1975

Lists 497recordtitlesand 320 artists. Every
record to hit Billboard’s 1975 “Hot Soul
Singles” charts is included. Easy to use
section by artist and another by title. Also
No. 1 records index, Top artists and record
acgiivements. 40 pages...$10 postpaid in

TOP LP’'S 1975

652 LP’'S and 490 artists. It's the only
complete 1975 album record. Every album
to hit Billboard’s "Top LP’s” charts in 1975
is listed by artist, plus No. 1 LP Index. It's a
complete update of the most inclusive
history of charted albums available today.
40 pages...$10 postpaid in U.S.A.

TOP C & W RECORDS 1975

They're all here-500 records and 252
artists. That's every record to hit
Billboard’s 1975 "Hot Country Singles”
charts. Complete artist and title sections
update your collection through 1975. Also
includes No. 1 Record Index, Top Country
Artists, and Record Achievements. 40
pages...$10 postpaid in U.S.A.

TOP EASY LISTENING RECORDS 1975
The first supplement to the most popular
music in the world. 276 records, 186
artists all in this exclusive supplement.
That's every record and artist to hit
Billboard’s 1975 "Top 50 Easy Listening”
chart. Includes complete artist section and
title section, plus more easy to use
information. 30 pages...$10 postpaid in
US.A.

EACH SUPPLEMENT AN ENTIRE

HISTORY OF BILLBOARD'S 1975 CHARTS.

Includes: Date (month/day/year) record
first hit charts. ® Highest position record
reached. ® Total number of weeks on
charts. @ Label and record number.
® QuickreferencetospotNo.1and Top 10
records.

ONLY COMPLETE HISTORY OF CHARTED MUSIC

NOW AVAILABLE...

Joel Whitburn’s Record Research Collection is the only
authentic record of Billboard’s charts available today. It's
used by program directors, DJ's, collectors and everyone in
music throughout the world. Find out why they consider it
the authority on charted music. Order your set today!
Covers every Hot 100, LP, C&W, R&B, and Easy Listening
record and artist that ever made the charts.

Mail to: Record Research Inc., P.O. Box 200, Menomonee Falls, WI 53051

Top Pop '55-'72 (Hardcover) ...$40 __ Top Pop ‘75
*___ Top Pop '55-'72 (Softcover) .. ... $30 ___Top Pop ‘74
e« TopPop 40-55............... $20 __ _Top Pop ‘73
¢ _Top C&W 74971 ... . . . . . ... $25 __ Top C&W '75
d «_ TopR&B 497V .............. $25 ___Top C&W 74
ecor h *___Top Easy Listening 61-'74. ... .. $25  —Tob CBW 7273
e _ToplLP's'd45-72 ............... $ ___Top R&B ‘75
esedarc : —_Top R&B ‘74
P.0. Box 200 + Check or money order for full amount __Top R&B '72-'73

Menomonee Falls, W1 5305] ¢ Must accompany order

SUPPLEMENTS ... . $10 each

____Top Easy Listening ‘75

S0 00U 00000000000 CTRET0CEOPEREB0 0O o

» Overseas orders add $3.00 per book —¥OD tgs ;i
: — Top S
C and $1.00 per supplement. Top LP's 73
: Name
. Address
. City State Zip
B a N N L WWW.americanradiohistarv com
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. Jazz Inundating
The Marketplace?

s By JIM FISHEL

e
T

T

o

NEW YORK-The increasing
number of jazz LPs hitting the mar-
ketplace, sometimes numbering as
many as 80 new releases and reissues
per week has caused mixed emotion
among retailers, distributors and ra-
dio stations.

Although most differ, each agrees
that the people being hurt the most
in this jazz release siege are small in-
dependent jazz labels, who are inca-
pable of getting into many shops.

Ray Peck of Chicago-based Kin-
nara Distributors says most of his
small labels don’t have the clout to
force themselves onto the shelves of
the major retail chains, so they must
remain content with the slow-mov-
ing consistency of selling “one and
two ata time” to the specialty stores.

“The market is definitely flooded
at the present time with jazz releases,
and it appears to be continuing to
grow,” he says.

“However, in the future, many la-
bels will drop out of jazz, except for
those with commercial performers,
and the indie jazz labels will con-
tinue at their same steady pace.”

Joe Martin of New Jersey-based
Apex-Martin Distributors says there
are more jazz releases on the market
than ever before, but much of that
product is reissue.

He says the selling of catalog items
is becoming difficult, but many jazz
LPs are selling well because of the
crossover market. His only com-
plaint is that manufacturers force
the distributor to take a quantity of
each new issue and then try to push
it on his accounts.

“The distributor is caught in the
middle of all this, because many ac-
counts return the product after hav-
ing little success,” he states. “Jazz
volume has doubled in the past year,
which is healthy, but the amount of
product being released by all of the
labels into jazz is making an un-
healthy situation.”

Herbie Cohen of Washington-
based Waxie Maxie’s retail chain
thinks there is no such thing as too
much jazz product. He asserts that
jazz buyers are into all types of the
music, including the large number
of newly available reissue.

“While it’s impossible to stock ev-
ery single release, our years of expe-
rience tell us which records to order
and which to stay away from,” he
says. “We know the importance of
having a well-rounded inventory at
our shops, so we order inside (con-
temporary), as well as outside (pro-
gressive) jazz.

“It’s my belief that jazz people are
recording only good material that
will sell to a certain audience and we
stock our shops accordingly.”

He also says that a shop should
not stock jazz with only “one foot in
the ring” if it wants to do the most
volume.

Ira Sabin of Sabin’s Music in
Washington says he views the re-
lease avalanche as anything but a
problem.

“Much of our business is done in
the jazz area and we try to stock as
much merchandise as possible.” he
says. “We usually take a copy or two
of every album at least on consign-
ment, since most people allow us to
exchange or take credit for an album
if it doesn’t sell.”

Besides the domestic jazz releases,
Sabin also stocks a full line of im-
ported product.

Jazz radio, long a bastion for even
the least-known jazz artist on the
smallest jazz label, has been forced

to undergo drastic changes in the
face of this market overkill.

Barney Lane, program director of
WRVR in New York, says his station
receives an average of 15 new LPs
per week.

“The last four months have been
unbelievable. The amount of re-
leases has increased from a trickle to
a flood.” he states. “While we still try
to give airtime to every LP we re-
ceive, it’'s become much harder.”

According to Lane, artists hurt the
most are the creative, non-commer-
cial musicians on the small labels,
which are sometimes self-owned.

“It seems as though many major
labels finally realize that they can
make significant amounts of money
in jazz sales if they take the time to
promote an LP,” he says. “l don’t
think this increase in product has
created yet, and | have to view itas a
healthy revival for jazz.”

Jerry Dean, music director of
KJAZ in San Francisco, says he also
finds the amount of product increas-
ing. As many as 80 new releases and
reissues have crossed his desk in a
given week and much of it is not us-
able for the station’s format, he says.

*“Because the nomenclature of
what jazz really is has changed so
drastically in the past few years, we
are now faced with the problem of
reviewing many more new releases
than ever before.” he says. “We usu-
ally program more than 50% of the
new releases we receive, but it’s get-
ting harder to do this each week.”

He thinks manufacturers have
gone “a little overboard” to cash in
on the potential jazz sales. but sees
no end in sight.

As a feature to its listeners and
some of the smaller indie labels, his
decjays announce the name and ad-
dress of record companies whose
product is unavailable in the Bay
Area.

Dean Goodman, music director of
WBUS in Miami, says his station re-
ceives 30-40 new releases per week
and he sees no end to this escalation.
He thinks the success of the first
Warner Bros. jazz release, spear-
headed by George Benson. has
shown other labels that there are big
dollars to be made in this area.

Many of the records his station is
sent are unplayable because they are
“too esoteric™ for his format. but he
says the labels still continue to send
them.

All radio people agree that it’s im-
possible for a new esoteric artist to
break into the open, since consumers
won't know what he or she sounds
like because of lack of airplay, and
most dealers won't stock the act if
they are unfamiliar with its work.

Cream Looking
To Global Mart

LOS ANGELES—Recently re-
juvenated Cream Records will soon
go international. Al Bennett, presi-
dent, has appointed Bobby Weiss’
One World of Music licensing
agency to handle global negotiations
for records and subpublishing.

Weiss planes out Saturday (24) to
London for negotiating sessions
with Decca, Polydor, EMI and
Phonogram and will follow the Brit-
ish visit with treks to Europe and the
Orient in behalf of Cream. Bennett’s
publishing firms comprise Butter,
Churn, Little Peanut and Moppet.
Don Nix is the label’s first major
U.S. artist.
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YOU'LL HAVE THE WORLD OF MUSIC
IN THE PALM OF YOUR HAND

SEPT. 7-11
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NEW ORLEANS
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2nd Annual International Record and Music Industry Market in the USA

A partial list (as of June 30, '76) of 500 companies coming from around the world tomeet you . . .

ASCAP (USA)

ATV MUSIC GROUP (Gt. Britain & USA)
AWA RADIO NETWORK (Australia)
ACUFF-ROSE PUBLICATIONS INC. (USA)
AMHERST RECORDS {USA)

AMPHONIC MUSIC (Gt. Britain)

ANGELA MUSIC (Gt. Britain)

ARCADE RECORDS (Gt. Britain)
ASHTREE MUSIC (Gt. Britain)

wm. ASHWOOD PRODUCTIONS (USA)
ASSOCIATED MUSIC (Australia)
AUSTRALIAN PERFORMING RTS. ASSN.
(Australia)

B.M.I. (USA)

BELSIZE MUSIC (Gt. Britain)

BILLBOARD (USA)

BLUE EYES EDITIONS (USA)

BLACK SHEEP MUSIC (Gt. Britain)

LOUIS BRAILLE FOUNDATION (USA)
BRASH HOLDINGS LTD. (Australia)
DENNIS BREWINGTON. ESQ. (USA)
BRITISH BROADCASTING CORP. BBC
(Gt. Britain)

BROUGHAM HALL MUSIC (USA]
CARABINE MUSIC (France)

CASH BOX (USA)

CASTLE MUSIC (Australia}

CHAPPEL INTERNATIONAL (USA & INT'L)
CHAPPEL-INTERSONG INTERNATIONAL
(Gt. Britain & Germany)

CHARLTON PUBLICATIONS (USA)
CHARLEY RECORDS (Gt. Britain & France)
COUNTRY INTERNATIONAL RECORDS
(USA)

COUNTRY MUSIC ASSOCIATION (USA)
CUCKOO MUSIC (Gt. Britain)

CUSTOM CONCEPTS INTERNATIONAL (USA)
CYRIL SPENCER LTD. (Gt. Britain)

DER MUSIKMARKT (Germany)
DICS'AZ/DISCODIS (France)
DUART MUSIC (Gt. Britain)
DURECO B.V. (Holland)

E.M | (Australia)

EDEN STUDIOS (Gt. Britain)
EDIZIONI MUSICALE DURIUM (ITALY)
ELECTRIC RECORDS (Australia)
EMERALD RECORDS (Gt. Britain)
ESSEX MUSIC GROUP (Australia)
FABLE RECORDS (Australia)
FIDELATONE MFG. CO. (USA)
FULL MOON MUSIC (Gt. Britain)

GLOBAL MUSIC (Germany)

SAM GOODY. INC. (USA)

GRUPO EDITORIAL ARMONICO-CLIPPER'S
(Spain & Portugal)

HARRISON MUSIC (USA)

HATAKLIT RECORDS (Israel)

HEATH LEVY MUSIC (Gt. Britain)
HOMEMADE MUSIC (Gt. Britain)

HOUSE OF GOLD MUSIC (USA)

HUSH MUSIC (Gt. Britain)

IMAGE RECORDS (Australia)
IMMEDIATE RECORDS (Australia)
EDITIONS INTRO. GEBR. MEISEL (Germany)

JANUS RECORDS (USA)
JET RECORDS (Gt. Britain)
JUPITER RECORDS (Germany)

KEBEC SPEC (Canada)
KENMAR MUSIC (Gt. Britain)
K—TEL INTERNATIONAL (USA)

LAUREL CANYON MUSIC LTD. (USA)
LIBERTY UNITED ARTISTS (France)
THE LOWERY GROUP (USA)

M-7 RECORDS (Australia)

MARILLA GRAMMOFON (Sweden)

M CA MUSIC (USA)

MET-RICHMOND SEECO RECORDS (USA)
MUSIC CITY NEWS (USA)

MUSICA & DICHI (ltaly)

MUSIC FARM (Gt. Britain)

MUSIC LABO (Japan)

MUSIC RETAILER (USA)

MUSIC WEEK (Gt. Britain)

NATIONAL MUSIC PUBLISHERS ASSN. (USA)
NIPPON PHONOGRAM CO, LTD. (Japan)

ODYSSEY PRODUCTIONS, INC. (USA)
JAN OLOFSSON INTL (Gt. Britain)
ORANGE RECORDS (Gt. Britain)
ORIGINAL CONFIDENCE (Japan)
OWEPAR PUBLISHING (USA)

P.C. MUSIC (Gt. Britain)

PACIFIC MUSIC (Japan)

PACIFIC RECORDS (Gt. Britain)
PANACHE MUSIC (Gt. Britain)

EDITIONS MUSICALES CLAUDE PASCAL
{France)

PEER-SOUTHERN ORGANIZATION (USA)
PERFORMANCE (USA)

PHONOGRAM INT'L B.V. (Hotland)

PILOT PRODUCTIONS, LTD. (Gt. Britain)
PIN PIN MUSIC (France)

POLAR MUSIC AB (Sweden)

POLYGRAM PUBLISHING (France)
POLYGRAM PUBLISHING (Germany)

GOVERNMENT OF QUEBEC DELEGATION
(Canada)
QUEBEC HOUSE (USA)

R C A RECORDS (USA})

R C A RECORDS (Canada)
RECORD WORLD (USA)

RED BUS RECORDS (Gt. Britain)
ROEMER & NADLER (USA)
RONDOR MUSIC (USA)

R&R RECORDS (USA)

SESAC INC. (USA)

SCORPIO MUSIC DIST. INC. {USA)
SEAL-O-MATIC CORP. (USA)
SEPTEMBER MUSIC (USA)

SHANNON DISTRIBUTORS (Gt, Britain)
SHERLYN MUSIC {USA)

SHINKO MUSIC (Japan)

G. SHIRMER INC. (USA)

SHOW (France)

SIDET EDIZIONIH {ltaly)

SIEGEL MUSIC (Germany)

SLOANE & PAINTER (USA)

SOUL & JAZZ RECORD (USA)

SUMMIT MUSIC (Gt. Britain)
SUNBURY-DUNBAR PUBLISHING (USA)
SURPLUS RECORDS & TAPE (USA)
SUTTON DISTRIBUTORS (USA)
SWEDEN MUSIC AB {Sweden)

T.x. PRODUCTIONS (USA)

TOP TAPE MUSICA LTDA . (Brazil)

TROVA INDUSTRIAS MUSICALES {Argentina)
UNITED ARTISTS MUSIC PUBL. GROUP
(USA) & INT'L)

UNITED ARTISTS RECORDS OF AMERICA
(USA)

UNITED ARTISTS MUSIC & RECORDS GROUP
INC.(Gt. Britain)

UNITED EUROPEAN PUBLISHERS (Europe)

VALENTINE MUSIC (Gt. Britain)

VICTOR MUSIC PUBLISHING CO . INC.
(Japan)

VICTOR ARTISTS CORPORATION (Japan)
WATANABE MUSIC PUBLISHING CORP.
(Japan)

WENRA RECORD & PUBLISHING CO. (USA)
WILSON EDITIONS/EUROBEAT (Gt. Britain)
WIZARD RECORDS (Australia)

WORLD MUSIC (Belgium)

YAMAHA MUSIC FOUNDATION {Japan)

MUSEXPO EXECUTIVE HEADQUARTERS: NEW YORK (212) 489-9245 TELEX 234107, Los Angeles Representative: Terrance Schlenk (213) 273-6141

Nashville Representative: Louis Lofredo (615) 889-0401,U.K. Representative: James Parsons (01) 953-7260 in London, France Representative: Jean-Alain Letellier
727-4084 in Paris, Tokyo Representative: Messrs. Koike and Yuasa 405-5201, Australia Representative: Harry Plant 92-0937, New Zealand Representative: David

Forgie 74-545, South Africa Representative: Florrie Bentley (Sandton) 33-5621, South America Representative: Miriam Avanzi (Brazil) 265-2986
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PLEASE RESERVE OUR BOOTH IMMEDIATELY
OFFICE/BOOTHS RENTAL

Number 1 [J Oneoffice/booth . .......................... $2,000

2 [J Two adjoining Office/Booths $3,500

3 [ ThreeOffice/Booths ....... ................. $4,900

4 [J FourOffice/Booths ...... $6,200

5 [J FiveOffice/Booths ........ ..... $7,500

Number [J Eachadditional Office/Booth ................. $1,200
OPEN BOOTHS RENTAL

Size A [J10'x10° . ... $1,650

"B O15'x100 . ...$2,420

T CO20x10 .......$3,080

D[ 25x10" ....... . $3,740

" E O WOXI0 pisiab asnra dabos b 5 ® el e $4,400

TG [E] 4076107 "k s g due b calbds s Ad a8 e s e e .$5,720

"0 sOX10 _..$7.040

Number [] Each additional5'x 10" module ...$660

BOOTHRENTAL FEE INCLUDES FREE UNLIMITED
REGISTRATION FOR ALL MEMBERS OF THE COMPANY.
EACHBOOTH IS FULLY FURNISHED. OFFICE BOOTHS ARE
EQUIPPEDWITH A COMPLETE SOUND SYSTEM, IF
REQUIRED, AT NO CHARGE.

[J PARTICIPATING WITHOUT AN GFFICE BOOTH
(ATTENDING ONLY)

PLEASE REGISTER ME IMMEDIATELY

[ $550-REGISTRATION FEE PER COMPANY
Permits unlimited registration fcr
all members of company
OR
[] $275-REGISTRATION FEE PER INDIVIDUAL
FULL PAYMENT MUST BE ENCLOSED WITH APPLICATION:!
ENCLOSED IS CHECK FOR _ _IN FULL PAYMENT,
NAME. - TITLE
COMPANY _ .
ADDRESS
cITy
STATE OR COUNTRY ZiP

- INTERNATIONAL MUSEXPO 76 LTD.

1350 AVENUE OF THE AMERICAS
NEW YORK CITY, NEW YORK 10019 USA
(212) 489-9245 TELEX-234107 MUSEXPO
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Retailers Selling To Over 30s

® Continued from page |

flavored music for teens, subteens
and young marrieds.

The retailers who continue 1o sell
music to the over 30 crowd in most
instances have becn in business
many years and are well-known
within their communities.

In answer to the question, what
percentage of your customers are 30
ycars and over and how do you en-
courage and cultivate that clientele?
These are the responses:

Bob Higgins, Transworld Music,
which operates nine Northeastern re-
tail stores and has two franchises,
Syracuse, N.Y.: “35%-40%. We stress
service. By service, I mean directly
assisting a customer. When you see
the customer in the classical bins, he
must be approached politely for as-
sistance. He'll return. You put aside
certain new classical releases for that
patron. We must stock country
tapes. Newspaper ads are the only
way to reach them. FM radio is poor.
Special orders and follow-through
with the customer on the order are

STATON

Climbing the charts!

NOW AVAILABLE FOR
PERSONAL APPEARANCES

Contact

C & S ENTERPRISES

301 292-4033

especially essential. We have two
people doing nothing but specials
here for the stores.”

Dave Gariano, Garwood Van’s,
Las Vegas, Nev.: “70%. We get many
lourists as we are adjacent to some
Strip casinos. We advertise in publi-
cations circulated in the hotels. We
customize T-shirts right in the store.
Adults will buy an artist T-shirt and
an album to go with it to take home.
They’ll buy tapes to listen to as they
drive home featuring artists they've
seen here.”

Ray Muffs, Muffet’s Music Shop,
Providence, R.I.: “30%, ethnic and
international inventory, Portuguese,
French and ltalian imports, help in
this area. They’re hard to get. It’s all
ordercd by mail. We do not see
salesmen for these specialized lines.
Sheet music brings in 15% of the
adults. We carry 8,500 singles. of
which 3,000 are hard-to-get singles. |
sold 32 to one customer this week.
MCA and RCA are good about get-
ling singles to us. WKLW, Provi-
dence, still buys library material
from us.”

V.H. Anderson, Record Center,
Chicago: “40% to 60%. Emphasize
product, not price. Qur many differ-
ent listings in the Yellow Pages help.
My phone directory bill runs $152

montly. One ad is $60 alonc. 1 run
ads under ‘Square Dancing’ and an-
other under, ‘Dance Supplies,” in ad-
dition to multiple listings under
‘Records.” We work with radio sta-
tions and ‘The Action Line’in one of
the dailies to find hard-to-get rec-
ords.”

Mrs. Jean Thayer, Jenkins Music,
Oklahoma City, three-store local
chain: “10%. Easy listening music,
country and a tape inventory are im-
portant. Classics, especially the war-
horses, must be in stock. I stock little
classical vocal. except Beverly Sills. |
stock no classical tape. Another local
store does.”

Steve Winn, Sth Ave. Record
Shop, Seattle: “75%. We carry a full
line of adult product. A lot of jazz
and out of print albums. When an
ablum is being deleted. we often buy
in, knowing we will have calls for it.
We continually advertise in local
show programs. KXA and KING-
FM are great for classical album
ads.”

Ray Utley, H&H Music, five-store
Houston chain: “Can’t provide a
percentage. We try to be the one
record store that will get any record
if it’s possible. We stock sheet music.
We have 30 years’ experience. Our

(Continued on page 90)

Publishers Vs. Infringers

® Continued from page |

have ceased operation as a result of
the campaign.

Alan Shulman, formerly with Bel-
win-Mills and now a member of the
NMPA law firm, Arrow, Silverman
& Parcher, places infringers in two
basic categories. Some are conscious
violators of the Copyright Act, he
says, but therc are others who en-
gage in the practice without knowl-
edge that they are flaunting federal
law.

A number of myths persist regard-
ing the right to use another’s copy-
right, says Shulman. Some believe
that as many as eight bars of music
can be purloined without violating
copyright law. And there are others
who think that a new arrangement
frees them from obligation to the
proprietor of the tune.

However, the law is clear. Only
the copyright owner has the right to
make a duplicate and sell adapt-
ations of his material, or to license
others to do so. Violators are subject
to a statutory fine of $250 per in-
fringement, which may rise to as
much as $5,000 for willful violators.

Once an infringer is located and
puton notice he usually desists, Feist
and Shulman point out. But the
problem remains to find them, since

most operate out of a post office box
number. The more obstinate in-
fringers, once found merely switch
numbers and must be tracked down
again.

Active infringers issue catalogs
listing as many as 75 arrangements,
ranging from small at a low of $3
and go as high as $17.50, or even
more, for large ensemble adapta-
tions.

Customers are reached by adver-
using in musician union publica-
tions and other periodicals read by
working musicians. Typically, ar-
rangements are photocopied as or-
dered. No stock is warehoused.

Feist notes that NMPA has had to
maintain a vigil against print in-
fringers since the association’s earliest
days. Beginning in the 1930s a major
problem was lyric sheets, with fake
books surfacing in quantities in the
1950s. Both practices are only occa-
sionally encountered today.

In the case of illegal fake books.
where copies had to be printed,
bound and stocked, infringers stood
1o lose a considerable investment if
caught and prosecuted. Investi-
gations were often assisted by the
FBI, says Feist, with U.S. attiorneys
also found cooperative in court ac-
tions.

Stax Trial Discloses Start Of 1973 Payola Probe

® Continued from page 3

Stax, went to Memphis Inter-
national Airport in November 1972
to take a flight to Birmingham, Ala.
Baggage inspectors spotted a large
sum of cash when his attache case
was opened for inspection.

The inspectors called the local
FBI, which notitied the FBI in Bir-
mingham. When Baylor arrived in
Birmingham, FBI agents there con-
fiscated the cash plus a check for
$500.000 which was not further ex-
plained.

Information about the scizure was
turned over to the IRS which later
began an investigation of payola in
the recording industry.

U.S. District Judge Harry W.
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Wellford ruled before testimony in
the trial began, however. that infor-
mation about the payola investi-
gation could not go to the jury.

Attorney James F. Neal of Nash-
ville, defending Bell, argued that
such disclosures to the jury would
prejudice them against Bell.

The payola issuc was argued by
counsel because Harwell, former
vice president of Union Planters Na-
tional Bank, who is on trial with Bell
accused of conspiracy to defraud the
bank out of $18 million in loans.
wrote memos 0 his bank superiors
assuring them that Stax was not in-
volved in the payola scandal.

Stax was under investigation for
more than a year by grand juries in
Memphis and Newark as part of the
payola inquiry, it was revealed.
Stax’s records for 1971 and 1972
were confiscated by government
agents through subpoena and the in-
quiry, so far, has produced no pay-
ola charge against Stax or its execu-
tives.

Harwell resigned from the bank in
1974 and several months later
pleaded guilty of embezzling
$284,000 from the bank by fraudu-
lent loans not connected to Stax.

One of his defenses at the trial is
that when he pleaded guilty in 1974
and got a five-year sentence his plea
covered “each and every fraudulent
loan” he made during his seven-year
employment.

The first week of the tial was taken
up with jury selection and a bank of-
ficial who was on the stand for three
days introducing 1,200 loan docu-
ments cxecuted on behalf of Stax.
They will be referred to throughout
the trial. which is expected to last
several weeks.

The next witness, William J. Far-
rell Jr., handwriting expert for the
FBI in Washington. testified of 10
loan guarantees he examined, eight
were apparently signed by Bell and
the other two were forgeries of Bell’s
signature.

The prosecutors, Assistant U.S.
Attorncys John Mulrooney and
Robert Williams, contend that Bell’s
forged signature on the two docu-
ments supports their claim that Bell
and Harwell engaged in a conspir-
acy to defraud the bank. They con-
tend Harwell signed the guarantees
for Bell in Bell’s absence.

www.americanradiohistorv.com

A part of Bell’s defense is that
Harwell put documents before Bell
tosign and Bell signed them without
knowing what he was signing.

Three days after the trial began,
U.S. Bankruptcy Judge William B.
Leffler handed down a decision say-
ing Stax could re-open under the
US. Voluntary Bankruptcy Act if it
posted a $500,000 indemnity bond
or $500,000 in cash within one week
lo protect present creditors.

Majors Into R&B

® Countinued from page 14

lated, but now i’s opened its doors
to Hall & Oates, the Doobie Brothers
and Elvin Bishop. And black retail
outfits are now open to all kinds of
record companies.”

Nancy Sain, disco promotion
head for UA and its national singles
promotion manager, credits exten-
sive marketing techniques for UA’'s
boom. “We have a special mailing
list for the exposure of black product
that is made up of black radio
people and press.”

Sain also feels that a&r depart-
ments at a lot of major labels have
opened up. “Majors are no longer
afraid to market black product. A lot
of labels stayed away because r&b
made them nervous. but now they
feel they can promote r&b without
jeopardizing their credibility.”

Otis Smith, vice president of ABC,
makes the point that while “others
are just now getting into black mu-
sic, ABC has been at it for years.
having had such artsts as Ray
Charles, the Impressions and B.B.
King.

“We foresaw what was coming
which is better than jumping on the
bandwagon. We have a better base,
as we've always tried to go for all
kinds of music.”

Capitol’s Arnold feels this recent
increase in the success of black art-
ists on the major labels could erase
the distinctions between black and
white music over the next several
years. a development which he secs
as positive both musically and soci-
ologically.

As Stan Monteiro of Columbia
puts it, “music is music. If it’s a good
record, let’s sec that it gets played.”

Bell, when he heard this news told
reporters:

“Fantastic. It’s great. [ think we’ll
have a good shot at raising the bond
by next week.”

The highlights of Judge Leftler’s
ruling:

[. He described debt-ridden Stax
Records as a “financial holocaust”
with little hope of success and said
he would be “amply justified” in de-
nying Stax’s request 1o re-open.

2. However, Stax’s motion to re-
open under a court-supervised
bankruptey reorganization plan
meets all statutory requirements.

3. Stax’s only remaining asset is
about $5 million worth of master
recording tapes, all encumbered as
security on its $30 million debt.

4. Ata maximum. the tapes could
produce about $13.000 a day in in-
come, but about 75% of that would
be absorbed in production costs.

5. Interests on Stax’s debt to
Union Planters National Bank (esti-
mates vary from $8 to $18 million), is
$2.,000 a day. And even at Stax’s
height, during the “Shaft” year of
1972, its total net worth was in the
red.

6. If Stax does post a $500,000
bond and re-opens. the judge will re-
view the situation in 30 days to de-
cide whether further bond should be
posted for protection of the firm’s
creditors.

In testimony in the bank fraud
trial, Defense attorney Neal claimed
that when Stax was a small company
and had a good credit rating with
Union planters, paying off a $1 mil-
lion loan in the late 1960s ahead of
time, the bank was eager to lend
Stax money and did not urge imme-
diate pay-back on many loans.

Then when business started to go
bad, Neal said, “The bank began to
say all Stax is bad and there’s been a
crime.” He said Bell was “ignorant
of any wrongdoing and had no part
in this gambit.”

Ex-banker Harwell, 36. has an-
other attorney, James Eikner who
told .the jury in his opening state-
ment that “Harwell is taking the rap
for mistakes made by his superiorsat
the bank when Stax began sinking.

“We are told that Harwell ap-
proved loans up to $1.5 million at

(Continued on page 74)
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Hoorelbeke, Peter Jrso, Michael [Baird, Tom

HUB evolved from the highly successful group, Rare Earth, with
Hoorelbeke and Urso as former members, and Baird as a songwriter
and producer for the group. Together they are a rare combination

of earthly musical talents, in their second album CHEATA s 5.

O

Capitol
on Capitol Records and Tapes

www.americanradiohistorv.com
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ARB Serves As Guide
To Good Programming

EDITOR’S NOTE: Ratings are
the major nemesis of the program di-
rector today in radio—especially if he
doesn’t understand them. Here, Mike
Deeson, program director of WNOR-
AM in Norfolk, V., discusses the
uses of the ARB for more effective
programming.

Habitually, as the Arbitron re-
ports are released across the country,
some programmers
get ready to jump
out windows
others make praise
to the Big Ratings.
Kahoona in the sky

. and still others
begin the laborious
task of dissecting
the book so they
can make intelligent decisions about
programming to improve their rat-
ings picture during the next survey.

While many program directors—
and general managers, sales man-
agers, and disk jockeys—curse the
ratings as a sword of Damocles
hanging over our heads, ratings are,
in fact, one of the most eftective pro-
gramming tools available.

Besides telling a lot of folks it’s
time to redo the old resume, what
else does an Arbitron ratings book
tell us?

The first thing to look at is 6 a.m.
to midnight total persons 12-plus.
This gives you a general ranking of
where your station stands in 1arget
demographics. You might have
moved from fifth to third in total
persons 12-plus; however, your gain
might have been exclusively in
teens, when you were trying to im-
prove your men 25 to 34 years of age.

Therefore, the next step is to fig-
ure out how you did in terms of tar-
get demographics. Did your overall
rank increase or decrease in target
demos?

Next, compute your efficiency
factor. What percentage of your au-
dience comes from your target de-
mographics? If, for example, you're
targeting 12-34 and 65% of your au-
dience is plus-50, perhaps your mu-
sic is a little off target. The impor-
tance of the efficiency factor is that it
gives you an indication of how suc-
cessful your current programming is
no matter how large or small your
total audience.

A station that moves from number
3 to number 2 in the market might
have cause to worry if it notices that
its efficiency factor is drastically
changing. At this point, you need to
determine if you still want the same

ik

Deeson

demographics or are the demo-
graphics you’re doing well with just
as salable and viable? It depends a
lot on your station’s general man-
ager and sales manager.

It’s important to stress that salabil-
ity of your audience. Having great
ratings numbers that can’t be sold is
as useless as having no numbers at
all. Therefore, itis important to work
with your general manager and de-
termine what demographics he
wants—consistent with good pro-
gramming procedures in each time
period—and then program accord-
ingly. On the other hand, it’s impor-
lant to make your general manager
aware of how you’re going to get
those demographics and that most
likely you won’t go from number 13
in 25-49 adults 1o No. | overnight.

To get a realistic view of how your
station is doing in the marketplace.
you must classify all of the stations
by format. Then you should do an
age/sex cell breakdown of each for-
mat. If, for example, your station ex-
perienced a heavy loss in men 18-24
you might have cause for concern.

However, if in your format break-
down you notice that men 18-24 are
deserting AM contemporary stations
in droves, then perhaps it is time to
reassess your target demographics. It
doesn’t make sense to try to program
to an audience that isn’t available
for your format.

Breaking out the market accord-
ing to format gives you an overall
view as to where the market is going
and it gives you an opportunity to be
on top of the trends.

The danger in breaking out the
book in formats is that it sometimes
can give false hope as to the answer
to your station’s problems. For ex-
ample, you might notice that the
country format has captured a huge
portion of your market, especially
adults 25-49. so figure all you need
to do is change to a country format
and your problems will be solved.

However, in a report available
from Arbitron showing the geo-
graphic distribution of raw demo
mentions for each station, it may be
apparent that the majority of the
“votes” for country music comes
from outlying areas. If your station is
a Class IV station and your signal
doesn’t adequately cover the out-
lying areas of the metro area, espe-
cially on low power, then you will be
supplying a format to people who
can’t hear it. Therefore, it is impera-
tive to realistically assess your sta-

(Continued on page 30)

Survey Indicates
Music Vital To TV
Programs’ Success

LOS ANGELES—Music may play a significant role in the success of tele-
vision shows that appeal to younger demographics. as pinpointed by a survey
Just completed by Radio MusiCo, a broadbased music rescarch firm here.

Steve Gaspar, president, says that 64.4% of respondents to a comprehensive
nationwide study of hardcore record buyers and radio fans listed “Happy
Days” as a tv program they watch on a regular basis. Fonzie Winkler of
“Happy Days” has, of course. become a national figure: though he hasn’t gone
into records in spite of several oftfers, he has been traveling around the country
emceeing live rock oldie shows. And the theme from “Happy Days™ was a hit

for Pratt and McLean.

The second most popular tv show also had strong record connections—*“Kot-
ter” with 52.9% of the respondents saying they watched this show on a regular
basis. Of course. John Sebastian rose back to national prominence with his
tune “Welcome Back, Kotter,” the theme of the show and a hit record.

“Starsky & Hutch” rated 33.6%, the “Midnight Special” got 8.5%. the “Rock

(Continued on page 30)

Radio-TVProgramming
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DOUBLE SEDAKA—Accepting plaques for helping break two Neil Sedaka al-
bums and a single are CFCN program director Mike Button and CFCN air per-
sonality Bob Gibbons. Sedaka made the presentations on behaif of his *‘Se-
daka's Back” and “Hungry Years' LPs and “Bad Blood." From left: Mike
Stech, Polydor branch manager in Calgary; Gibbons, Sedaka, Button, and
Polydor regional manager Mark Hodes. Presentation was made at the Re-
finery in Calgary, Canada, following two soldout Sedaka concerts.

Disco Station
Reverting To
Rock Format

MIAMI—After a few months as a
disco station, owner Gene Milner is
switching WSRF, his 10.000-watt
AM station. back to an album rock
format in the next few days. In the
morning 6-9 a.m. period, the station
will simulcast the programming of
WSHE, the progressive station pro-
grammed by Gary Granger.

WSRF is automated: Tommy
Judge is program director. A 24-
hour station located at 1580 on the
dial, it didn’t make it as a disco sta-
tion. The opinion is that, for the
market, disco is 100 close 10 being
black in programming and if you're
going to program to the black mar-
ket, you have 1o make a total com-
mitment a la community service.
Not only is this type of commitment
expensive today, especially since

O A A

there were soul music stations in the

station.

42%.

and WSAI in Cincinnati.”

anniversary on the air.

' ‘Americanv Top 40° Ups
Ratings In ARB Sweep

LOS ANGELES—The weekly “American Top 40 special produced
by Watermark Inc. is proving to be an audience booster, according to
Chuck Olsen, vice president of the radio syndication firm.

The three-hour show, hosted by Casey Kasem, brought ratings gains
for several stations in the last ARB April/May ratings sweep. At WPGC
in Washington, the show was No. | in its time slot in men and women
18-34 and teens with an average quarter-hour of 74,600.

Olsen says this isa 20% increase over the last ARB for the show at that

At WPIX, an FM station in New York. the show was up 35% over the
January-February ARB survey with an average quarter-hour of
120,000. In Chicago, the show was up 41% on WDHF, an FM station. In
Los Angeles, the show raised the average quarter-hour ratings at KIIS

“Equally dramatic ratings increases are coming in from stations such
as KRLY in Houston, WIFE in Indianapolis, KBEQ in Kansas City

The show, based upon Billboard's Hot 100 Chart, celebrated its sixth

area. but it is non-reversible.

Too, WQAM is the only AM
rocker in the market at the moment
and management feels that its po-
tential is much stronger in rock.

WSO0C-AM To
News Service

CHARLOTTE, N.C. - WSOC-
AM has aftiliated with NBC’s News
¢ and Information Service, according
to general manager Les Morris, and
will now program an all-news for-
mat around the clock, beginning
Aug. 16.

“The spectrum of music program-
ming seems to be trending more and
more toward FM and there are
strong indications that we are rap-
idly moving into the age of special-
ized programming on AM radio,”

[

A says Morris.

o o

Presidential Panels For Forum

LOS ANGELES—Two presidential panels wilt high-
light the 1976 annual International Radio Programming
Forum Dec. 1-4 in New Orleans, reports Paul Drew,
chairman.

Drew, vice president of programming for RKO Radio,
says that a Friday, Dec. 3, panel will feature five presi-
dents of record companies discussing their views on mu-
sic trends, radio trends, and what portends for the future.
A moderator for this two-hour session will be announced
shortly.

On Saturday morning (4) 10-noon, five presidents of
tadio stations and radio chains will be on a panel dis-
cussing their viewpoints of radio and music. A moder-
ator for this panel session will also be announced soon.

Almost the entire agenda for the four-day educational
radio programming meeting, the largest of its kind in the
world, has been completed after two national meetings
of the advisory committee—one in Chicago and one in
Los Angeles.

The convention will open Wednesday with a cocktail
reception hosted by Billboard and the advisory staff.

The next day, a keynote speech will be presented to of-
ficially launch the convention at 10 a.m. This general ses-
sion will be followed by two “encounter sessions.” One
of these sessions will deal with governmental action as it
regards programming. The other will deal with music in
what will be basically a merchandising session. In both
of these sessions, two different factions will be pitted
againsteach other, and a referee will be assigned to each.

After an awards luncheon—several radio and record
awards will be presented at that time—there will be sci-
ence workshops throughout the rest of the afternoon.
These three workshops will be casual in nature. One will
be devoted to demonstrations of FM quad radio, with
actual broadcasts presented, and stereo AM, with actual
broadcast demonstrations.

Another scicnce workshop will feature the Mottat
computer-assisted programming system with Keith
James, vice president of programming for Moffat, on
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hand to demonstrate. Disk jockeys, program director,
and general managers will be able to try the operational
unit out.

The third workshop wi}l be devoted to audio process
equipment for radio stations and program directors and
general managers will be able to test for themselves how
each particular unit would affect their radio station’s
acoustics.

Bruce Earl. chief engineer for the Sterling Recreation
Organization's radio chain, also has several surprises
lined up for science workshops and further details will
be announced later.

After the president’s session on Friday morning, regis-
trants will be able to attend the restaurant of their choice
in the French Quarter prior to attending a series of after-
noon programming workshops. These workshops will
deal with programming, sales, finding and training disk
Jjockeys, radio syndication, how 1o make money in radio
programming, and on tipsheets.

After another president’s session Saturday morning,
there will be free time to tour New Orleans until the
awards banquet that night.

The four-day meeting is being held in the Marriott
Hotel, on the edge of the French Quarter.

Last year's International Radio Programming Forum
in San Francisco featured entertainment in the evening
by Glen Campbell, Waylon Jennings, the Grateful
Dead, the Pure Prairie League, Dr. Hook and others.

The advisory committee is already working to provide
afterhours entertainment this year.

To register, radio men and women should send $135
to: International Radio Programming Forum, Billboard
Magazine, 9000 Sunset Blvd.. Los Angeles, Calif. 90069.
After Nov. 8, the registration fee will be $160. Non-radio
people wishing to register should send $175: after Nov.
8, the registration fee will be $200 for non-radio regis-
trants. Tickets for spouses to the cocktail reception and
the awards banquet will be available for purchase the
day of registration.
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The Record Industry’s Most Dynamic Innovator!
The Exciting Star Who Turned On Television Sales!
The Most Talked About Personality Of The Year!

I ' |

Arrives With A Giant Debut Single

“IF YOU WALKED
AWAY” B | £

Written by David Pomeranz :

.
.
M

Produced by Jay Senter &

THEFOCUS
IS ON STARDOM! ‘I’

®
PRIVATE STOCK
RECORDS. LTD.
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Billboard Singles Radio Action

Playlist Top Add Ons

Playlist P

ime Movers *  Regional Breakouts & National Breakouts

TOP ADD ONS -NATIONAL

ENGLAND DAN/JOHN COLEY—1'd Really Love To See You Tonight (Big Tree)
(D) TAVARES—Heaven Must Be Missing An Angel (Capitol)
WILD CHERRY—Play That Funky Music (Sweet City)

D-Discotheque Crossover

ADD ONS~The two key prod-
ucts added at the radio, stations
listed; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station's
playlist. as determined by sta-
tion personnel
BREAKOUTS—Billboard Chart
Dept. summary of Add On and
Prime Mover information to re
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

WILD CHERRY —Play That funky Music (Sweel
City)

(D) TAVARES—Heaven Must Be Missing An Angel
(Capitol)
JOHN TRAVOLTA—Let Hey In (Midland Int'l)

%* PRIME MOVERS:

ENGLAND DAN/JOKN COLEY-1'd Realiy Love |
to See You Tonight (Big Tree) ]
PETER FRAMPTON—Baby, | Love Your Way |
(A&M) |
WINGS—Let 'Em (n (Capitol)

BREAKOQUTS:

WILD CHERRY —Play That Funky Music (Sweet
City) |
WINGS—Let Her in (Capitol}

(D) TAVARES—Heaven Must Be Missing An Angel
(Capitol)

KHI-Los Angeles

—3 De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

© WILD CHERRY—Play That Funky Music
(Sweet City)

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 18-8

* PETER FRAMPTON—Baby, | Love Your Way
(A&M) 27-17
KDAY—Los Angeles
e ROYAYERS UBIQUITY—The Golden Rod
(Polydor)
® WINGS-Silly Love Songs (Capitol)
* NONE
.
KIiS—Los Angeles

De BOZSCAGGS—Lowdown (Columbia)

@ NATALIE COLE—Sophisticated Lady
{Capitof)

* JOHNTRAVOLTA—Let Her In (Midland
Int')17-11

* NEILDIAMOND—If You Know What | Mean
(Columbia) 12-7

KEZY—Anaheim )
© WILD CHERRY—Play That Funky Music
(Sweet City)
L] ElI]ECTRIC LIGHT ORCHESTRA— Show Down
(UA)

Y 24, 1976, BILLBOARD

% PETER FRAMPTON—Baby, I Love Your Way
(A&M) 24-16

D# BEEGEES-You Should Be Dancing (RSO)
28-23

KFXM—San Bernardino
® WILD CHERRY—Play That Funky Music
(Sweet City)
o BEEGEES—You Should Be Dancing (RSO)

* ENGLAND DAN/JOHN COLEY~I'd Really
Love To See You Tonight (Big Tree) 30-6

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 17-2

KCBQ—San Diego
© ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket)
® ORLEANS-Still The One (Asylum)

* PETERFRAMPTON—Baby. | Love Your Way
(ABM) 116

+ CHICAGO—Another Rainy Day In New York
(Columbia)23-19

KAFY—Bakersfield

® STEVE MILLER BAND—Rock'n Me (Capitol)

De LOURAWLS—You'll Never Find Another
LoveLike Mine (Phila. Int'L)

* ENGLAND DAN/JOHN COLEY—('d Really
Love To See You Tonight (Big Tree) 25-15

* WINGS—Let 'Em In (Capitol} 18-9

KRIZ-Phoenix
® JOHN TRAVOLTA—Let Her In(Midland
Int'l.)
®
* CARLY SIMON- It Keeps You Runnin’
(Elektra) 27-21
* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 18-13
KBBC—Phoenix )
o FLEETWOOD MAC—Say You Love Me
{Reprise)
o WAR—Summer(UA.)
* BEE GEES—You Should Be Dancing (RSO}
2921

* PETER FRAMPTON—Baby, ! Love Your Way
(A&M) 27-20
KTKT—Tucson -
© KEITHCARRADINE~1{'m Easy (ABC)
*
* WAR—Summer (U.A)15-10
* K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK) 24-19
KQEO—Albuquerque
o NONE
*
* WINGS—Let'Em In(Capito!) 26-13
# NEILDIAMOND-f You Know What | Mean
(Columbia) 29-22
KENO—Las Vegas —
® OHIO PLAYERS—Who'd She Coo (Mercury)
L ]
* K.C.& THESUNSHINE BAND—Shake Your
Booty (TK) 33-24
* WINGS—Let 'Em In (Capito!) 15-9

Pacific Northwest Region

® TOP ADD ONS:

WILD CHERRY—Play That Funky Music (Sweet
City)

BROTHERS JOHNSON-I'll Be Good To You
(A&M)

ENGLAND DAN/JOHN COLEY—1'd Really Love
To See You Temight (Big Tree)

* PRIME MOVERS:

ELTON JOHN/KIKI OEE—Don't Go Breaking My
Heart (Rocket)

WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven (Private Stock)

MANHATTANS —Kiss And Say Goodbye (Colum-
bra)

BREAKOUTS:

WILD CHERRY—Play That Funky Music (Sweet
City}

BROTHERS JOMNSON-!'ll Be Good Te You
(A&M)

FLEETWOOD MAC—Say You Love Me (Reprise)

KFRC-San Francisco

© ENGLAND DAN/JOHN COLEY—|'d Really
Love ToSee You Tonight (Big Tree)

® QUEEN-—You're My Best Friend (Elektra)

* FLEETWOOD MAC—Say You Love Me
(Reprise) 26-23

* JEFFERSON STARSHIP—With Your Love
{Grunt)27-25

KNDE—Sacramento

© CHEECH & CHONG—Framed (Ode)
o NEIL DIAMOND - If You Know What | Mean
(Columbia)
D4 BOZSCAGGS—Lowdown (Cofumbia) 22-11
+ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) HB-19
KROY—Sacramento
© MANHATTANS—Kiss And Say Goodbye
{Columbia)
© PARLIAMENT-Tear The Roof Off The
Sucker (Casablanca)
* BOBBIE GENTRY—0de To Biilie Joe
(Capitol}HB-21
* SEALS & CROFTS—Get Closer (W.B.)27-24
KYNO-Fresno
o WILD CHERRY—Play That Funky Music
(Sweet City)
o WAR—Summer (U.A)
% PETER FRAMPTON—Baby, I Love Your Way
(ABM)20-14
* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 28-22
KJOY—Stockton, Calif.
o EARTH, WIND & FIRE—Getaway (Columbia)}
o ELVINBISHOP-Struttin’ My Stuff
(Capricorn)
% AEROSMITH- Last Chitd (Columbia) 19-10
D& BEESGEES—You Should Be Dancing (RS0)
16-
KGW—Portland
© WILD CHERRY—Play That Funky Music
(Sweet City)
o GEORGEBENSON—This Masquerade
(wB

* WALfER MURPHY/BIG APPLE BAND-A
Fifih Of Beethoven (Private Stock) 25-20
* WINGS—Let 'Em In (Capitol) HB-2]

Based on station playlists through Thursday (7/15/76)

WINGS—Let 'Em In (Capitol)
(D) BEE GEES—You Should Be Dancing (RSO)

KISN—Portland
o NONE

L ]
* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 29-17
* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) HB-16
KING—Seattle
e KEITH CARRADINE—I'm Easy (ABC)
o BEACHBOYS—Rock And Roll Music
(Reprise)
* JOHN TRAVOLTA—Let Her In (Midland
Int'l) 111
* MANHATTANS— Kiss And Say Goodbye
(Columbia} 20-10
KJRB—Spokane

o DR.HOOK-A Little Bit More (Capitol)

o JEFFERSON STARSHIP—With Your Love
{Grunt)

% MANHATTANS —Kiss And Say Goodbye
{Columbia)11-7

% ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 22-18

KTAC—Tacoma

De BOZSCAGGS—Lowdown (Columbia)
© WILD CHERRY—Play That Funky Music
(Sweet City)
* QU%EN-You're My Best Friend (Elektra)
12-
* MANHATTANS— Kiss And Say Goodbye
{Columbia) 5-2
KCPX—Salt Lake City

© BROTHERS JOHNSON—I'll Be Good To You
(A&M)

© FLEETWOOD MAC—Say You Love Me
(Reprise)

* ELTON JOHN/KIKIDEE—Don't GoBreaking
My Heart (Rocket) 28-15

% WALTER MURPHY/BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 19-9

KRSP—Sait Lake City

® BROTHERS JOHNSON—I'll Be Good To You
(A&M)

® WILD CHERRY—Play That Funky Music
{Sweet City)

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 14-1

* NEILDIAMOND—[f You Know What | Mean
(Columbia) 126

KTLK—Denver

o LADY FLASH—Street Singin’ (RSO)

[ ]

% WINGS—Let 'Em in(Capitol) 20-9

% ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 6-2

North Central Region

® TOP ADD ONS:

WAR—Summer (U.A.)

PETER FRAMPTON--Baby. | Love Your Way
(A&M)

ENGLAND DAN/JOHN COLEY—|'d Really Love
To See You Tonight (Big Tree)

* PRIME MOVERS:

WILD CHERRY—Piay That Funky Music (Sweet
City) |
ELTON JOKN/KIKI DEE-Don't Go Breaking My
Heart (Rocket)

MANHATTANS - Kiss And Say Goodbye (Colum-
bia)

BREAKOUTS:

WAR-Summer (UA)

ELTON JOKN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)

PETER FRAMPTON-Baby, | Love Your Way
(A&M)

CKLW-—Detroit

© ENGLAND DAN/JOHN COLEY-I'd Really
Love To See You Tonight (Big Tree)
o VAN McCOY—Party (H&L)
> ¥ WILD CHERRY—Piay That Funky Music
(Sweet City) 2412
% RONNIEDYSON-The More You Do It
(Columbia) 23-14
WTAC—Flint, Mich.
o DR.HOOK-A Little Bit More (Capitol)
® EARTH,WIND & FIRE-Getaway (Columbia)
% ELTON JOHN/KIKIDEE—-Don't Go Breaking
My Heart (Rocket) 26-18
D+ LOURAWLS—You'll Never Find Another
Love Like Mine (Phila.Int'}.) 24-17
WGRD—Grand Rapids
o ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)
De BEE GEES—You Should Be Dancing (RSO)
% MANHATTANS - Kiss And Say Goodbye
(Columbia) 15-9
* ANDREATRUE CONNECTION—More, More,
More (Buddah) 8-4
7-96 (WZZM-FM)—Grand Rapids
o CHICAGO—Another Rainy Day In New York
(Columbia}
De BEEGEES—You Should Be Dancing (RS0)
* STARBUCK—Moontight Feels Right
(Private Stock) 16-8
% MANHATTANS—Kiss And Say Goodbye
(Columbia) 12-5

PRIME MOVERS-NATIONAL

ELTON JOHN/KIKI DEE-Don't Go Breaking My Heart (Rocket)

WAKY - Louisville

® PETER FRAMPTON—Baby, | Love Your Way
(A&M)

® WINGS—Let 'Em In{Capitol)

* WILD CHERRY—Play That Funky Music
(Sweet City) 18-10

* ARETHA FRANKLIN—Something He Can
Feel (Atlantic) 23-15

WBGN—Bawling Green

® FLEETWOOD MAC —Say You Love Me
(Reprise)

© TARNEY & SPENCER—I'm Your Man Rock &
Roll (Private Stock)

% ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 14-7

% MANHATTANS—Kiss And Say Goodbye
(Cotumbia) 6-3

WGCL—Cleveland

© ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

* SEALS & CROFTS—Get Closer (W.B.) 14-8

* NEILDIAMOND-1f You Know What | Mean
(Columbia) 18-13

WIXY—Cleveland

* VICKISUEROBINSON—Turn The Beat
Arotind (RCA)

De CANDISTATON—Young Hearts Run Free
(W.B)

* GEORGE BENSON—This Masquerade:
(WB)11:5

* PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 13-8

WSAl-Cincinnati

® DONNY OSMOND—C'Mon Marianne
(Kolob)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'L)

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 20-10

% WILD CHERRY—Play That Funky Music
(Sweet City) 23-13

0-102 (WKRQ-FM)—Cincinnati

o PETER FRAMPTON—Baby, | Love Your Way
(A&M)

e STARBUCK-~Moonlight Feels Right
(Private Stock)

* WILD CHERRY—Play That Funky Music
(Sweet City) HB-23

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 21-15

WCOL—Columbus

@ HALL & OATES—She's Gone (Atlantic)
® WAR-Summer (U.A)

% NATALIE COLE—Sophisticated Lady
(Capitol) 37-24

% ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 22-13

WCUE—Akron, Ohio
® WAR-Summer(UA)
© JEFFERSON STARSHIP—With Your Love

(Grunt) »

* WALTER MURPHY7BIG APPLE BAND—A
Fifth Of Beethoven (Private Stock) 25-3

* DR.HOOK—A Little Bit More (Capitol) 39-
29

13-Q (WKTQ)— Pittsburgh
® NONE
L ]

* WILD CHERRY—Play That Funky Music
(Sweet City) 21-11

* MICHAEL FRANKS—Popsicle Toes
(Reprise)5-2

WPEZ—Pittshurgh

© BROTHERS JOHNSON-—1'li Be Good To You
(A&M)

© STEVE MILLER BAND —Take The Money And
Run (Capitol)

* SEALS & CROFTS—Get Cioser (W.B.) 1913

* MICHAEL FRANKS—Popsicle Toes
(Reprise}9-4
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BREAKOUTS-NATIONAL

K.C. & THE SUNSHINE BAND—(Shake, Shake, Shake) Shake Your Booty (TK)
(D) TAVARES—Heaven Must Be Missing An Angel (Capitol)
PETER FRAMTON—Baby, | Love Your Way (A&M)

WRIE—Erie, Pa.
® BEATLES—Got To Get You Into My Life
(Capitol}

® GEORGE BENSON—This Masquerade
w.8)

* THIN LiZZY—The Boys Are Back In Town
(Mercury) 17-8

* BROTHERS JOHNSON—1I'll 8e Good To You
(A&M) 15-10

WIET—Erie, Pa. m
® WAR-Summer{UA.)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.)

D BEE GEES—You Should Be Dancing (RSO)
24-12

* BEACH BOYS—Rock And Roll Music
(Reprise) 14-7

Southwest Region

® TOP ADD ONS:

GEORGE HENSON—This Masquerade (W.B.)
OHIO PLAYERS—Who'd She Coo (Mercury)
PETER FRAMPTON-Baby, | Love Your Way
(A&M)

* PRIME MOVERS:

WINGS—Let ‘Em In (Capitol)
GEORGE BENSON—This Masquerade (W.8.)
(D) BEE GEES~You Shouid Be Dancing (RSO)

BREAKOUTS:

GEORGE BENSON—-This Masquerade (W.B.)
OHIO PLAYERS—Who'd She Coo (Mercuw)
PETER FRAMPTON-Baby, | Love Your Way
(A&M)

KILT—Houston -

© JOHN SEBASTIAN—Hideaway (Reprise)}

o NEIL DIAMOND —1f You Know What | Mean
(Columbia)

* OHIO PLAYERS—Who'd She Coo (Meércury)
40-25

4 ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 28-16

KRBE—Houston
© PETER FRAMPTON—Baby, | Love Your Way
(A&M)

© OHI0 PLAYERS—Who'd She Coo(Mercury)

* WINGS—Silty Love Songs (Capitol) 7-4

* gAPTMN & TENNILLE—-Shop Around (A&M)
-6

KLIF—Dalias
© GEORGE BENSON-This Masquerade
(WB)

e PETERALAN—The More | See You (A&M)
D BEEGEES—You Should Be Dancing (RSD)
21-15

* CHICAGO—Another Rainy Day In New York
(Columbia) 14-9

KFJZ—Ft. Worth
e PETER FRAMPTON—Baby, | Love Your Way
(A&M)
o OHIO PLAYERS—Wtio'd She Coo (Mercury)

* GEORGEBENSON—This Masquerade
(w.8)21-10
Dx BgE GEES—You Should Be Dancing (RS0)
18-13
KINT—EIPaso

® GEORGEBENSON-This Masquerade
(wB)
De LOURAWLS—-You'll Never Find Another
Love Like Mine (Phila. int’l.)
% QUEEN-—You're MyBest Friend (Elektra)
HB-14
* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) HB-17
WKY—Oklahoma City
e K.C.&THE SUNSHINE BAND —Shake Your
Booty (TK)
® FLEETWOOD MAC—Say You Love Me
(Reprise)

* ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree) 17-7

* WINGS—Let 'Em In (Capitol) 21-13
KOMA—OklahomaCity

© BEACH BOYS—Rock And Rotl Music
(Reprise)

o STEVE MILLER BAND—Take The Money And
Run (Capitol}

% KEITHCARRADINE—!'m Easy (ABC) HB-11

* SEALS & CROFTS—Get Cioser (W.B.} 15-7

KAKC—-Tulsa

o WALTER MURPHY/BIG APPLE BAND —A
Fifth Of Beethoven (Private Stock)

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

* GEORGE BENSON—This Masquerade
(W.B.)27-19

D% BEEGEES—You Should Be Dancing (RSO}
23-17

KELI-Tulsa

® WILD CHERRY—Piay That Funky Music
(Sweet City)

® GEORGE BENSON-—This Masquerade
(W.B))

* WINGS—Let ‘Em In{Capitol) 27-10

D+ LOURAWLS—You'li Never Find Another
Love Like Mine (Phila. Int'l.) HB-20

WTIX—New Orleans
® WINGS—Let 'Em In (Capitol)
De BEEGEES—You Should Be Dancing (RSO)

% STEVE MILLER BAND—Take The Money And
Run (Capitol) 11-7

% MANHATTANS —Kiss And Say Goodbye
{Columbia) 5-2

KEEL—Shreveport
® NONE

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 17-8

* NATALIE COLE—Sophisticated Lady
(Capitol) 22-15

Midwest Region

® TOP ADD ONS:

WINGS—Let ‘Em In (Capitol)

FLEETWOOD MAC—Say You Love Me (Reprise)
(D) LOU RAWLS—You'll Never Find Another Love
Like Mine (Phila. Int'l)

%* PRIME MOVERS:

ELTON JOHN/KIKI DEE—Don't Go Breaking My
Heart (Rocket)

JOHN TRAVOLTA-Let Her In (Midland int'l)
QUEEN-You're My Best Friend (Elektra)

BREAKOUTS:

WINGS—Let 'Em In (Capitol)
FLEETWOOD MAC—Say You Love Me (Reprise}
(D) LOY RAWLS—You'll Never Find Another Love
Like Mine (Phila. Int'l)

WLS—Chicago

® WINGS—Let 'Em In{Capitol)

o FLEETWOOD MAC—Say You Love Me
{(Reprise)

* KEITH CARRADINE—I'm Easy (ABC) 24-14
* QU%EN-You're My Best Friend (Elektra)
13-

WDHF-Chicago
© GEORGEBENSON-This Masquerade
(WB)
o RED SOVINE—Teddy Bear (Starday)
% BEACH BOYS—Rock And Roll Music
(Reprise) 8-4
% WINGS—Let 'Em In (Capitol) 14-11
WNDE—Indi

® KEITHCARRADINE—I'm Easy (ABC)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.}

* DEADLY NIGHTSHADE—Mary Hartman,
Mary Hartman (Phantom) 26-10

* ENGLAND DAN/JOHN COLEY—1'd Really
Love ToSee You Tonight (Big Tree) 29-18

WOKY—Milwaukee
© FLEETWOOD MAC-Say You Love Me
(Reprise)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int’l)

* RED SOVINE—Teddy Bear (Starday) 14-6
* AEROSMITH—Last Child (Columbia) 22-16
(Continued on page 26)
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“Satisfaction altogether
Guaranteed by

DOCTOR TARR and PROFESR FECHER” cg
a demand single by the

ALADN PARSONS Proj€ct

from the album “Tales of Mystery and Tmagination” C-508 éiﬁw
also available on 20th €entury Tapes
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Based on station playlists through Thursday (7/15/76)

Playlist Top Add Ons @
Playlist Prime Movers #

® Continued from page 20
WZUU-FM—Milwaukee

o NEILDIAMOND—IfYou Know What | Mean
(Columbia)

De BEE GEES—You Should Be Dancing (RSO)

+* BEATLES—Got ToGet You Into My Life
(Capitol) 16-13

+ QUEEN~You're Me Best Friend (Elektra) 4-3
WIRL~Peoria, Ill.

® ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)

® WINGS—Let ‘Em In(Capitol)

% JOHN TRAVOLTA—Let Her In (Midland
Int’l}15-5

* DONNY OSMOND—C'Mon Marianne
(Kolob) 26-19

KSLQ-FM—St. Louis

® BEACH BOYS—Rock And Roll Music
(Reprise)

® RED SOVINE—Teddy Bear (Starday)

% STARLAND VOCAL BAND —Afternoon
Delight (Windsong) 10-3

% ANDREATRUE CONNECTION—More, More
More (Buddah) 1712

KXOK—St. Louis
® WINGS—Let 'Em in(Capitol)

De LOURAWLS—You'll Never Find Another
Love Like Mine {Phila. Int'l.)

* SEALS & CROFTS—Get Closer (W.8.) 22-15

D% CANDISTATON—Young Hearts Run Free
(W.B)21-16
KIOA—Des Moines

® JOHNTRAVOLTA—Let Her in(Midiand
Int'l)

o ABBA—Mama Mia (Atlantic)
# QUEEN—You're My Best Friend (Elektra)
7
* CYNDI GRECO—Making Our Dreams Come
True (Private Stock) 15-9
KDWB—Minneapolis

® QUEEN—You're My Best Friend (Elektra)
[ ]

+ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 11-3

D BEE GEES—You Shoutd Be Dancing (RSO)
27-20

WDGY—Minneapolis

® PARLIAMENT—Tear The Roof Off The
Sucker {Casablanca}

® VICKISUEROBINSON—Turn The Beat
Around (RCA)

* STARBUCK—Moonlight Feels Right
{Private Stock) 13-5

* GARYWRIGHT—Love Is Alive (W.B.) 8-6
KSTP—Minneapolis

® K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK)

o CHICAGO—Another Rainy Day fn New York
(Columbia)

D 88EE GEES~You Should Be Dancing (RSO)
28-19

* ELTON JOHN/KIKI DEE~Don't Go Breaking
My Heart (Rocket) 21-15

WHB—Kansas City

® PARLIAMENT—Tear The Rool Off The
Sucker (Casablanca)

® VICKISUEROBINSON—Turn The Beat
Around (RCA)

+ STARBUCK—Moonlight Feels Right
(Private Stock) 13-5

% BEACH BOYS~Rock And Roll Music
(Reprise) 15-10

KOIL—Omaha

o WINGS~Let 'Em In (Capitol)

o FLEETWOOD MAC—Say You Love Me
{Reprise)

* JOHNTRAVOLTA-Let Her In (Midland
Int'1)19-5

 ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) HB: 12

KKLS—Rapid, City, $.D.

® WILD CHERRY—Play That Funky Music
(Sweet City)

* ENGLAND DAN/JOHN COLEY—|'d Really
Love To See You Tonight (Big Tree) 19-10

* CLIFFRICHARD—Devil Woman'(Rocket)
26-20

KQWB—Fargo,N.D.

o NEIL DIAMOND—1f You Know What | Mean
(Columbia)

® RONNIE & DIRT RIDERS~Yellow Van (RCA)

+ FLEETWOOD MAC—Say You Love Me
(Reprise) 20-12

+ ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 12-6

Northeast Region

® TOP ADD ONS:

ENGLAND DAN/JOHN COLEY—1'd Really Love
To See You Tonight (8ig Tree)

(D) CANDI STATON—Young Hearts Run Free (W.8.)
PARLIAMENT—Tear The Roof Off The Sucker
(Casabtanca)

* PRIME MOVERS:

WINGS—Let ‘Em In (Capitol)
ELTON JOHN/KIKI DEE=Don't Go Breaking My
Heart (Rocket)

(D) LOU RAWLS—You'll Never Find Another Love
Like Mine (Phila. Int'l}

BREAKOUTS:

ENGLAND DAM/JOHN COLEY—1'd Really Love
To See You Tomght (Big Tree)

(D) CANDI STATION-Young Hearts Run Free
(W.B)
HENRY GROSS—Springtime Mama (Lifesong)

WABC—New York
® PARLIAMENT—Tear The Roof Off The
Sucker {Casablanca)
® QUEEN-You're My Best Friend (Elektra)
* BROTHERS JOHNSON—1'll Be Good To You
(A&M)12.7
D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 13-9
WPIX—New York
De CROWN HEIGHTS AFFAIR—Foxy Lady
(Delite)
De BEEGEES—You Should Be Dancing (RSO}
D # TAVARES—Heaven Must Be Missing An
Angel (Capitol) 14-9
* NEILDIAMOND—If You Know What | Mean
{Columbia) 20-16
WWRL—NewYork

o MELBAMOORE—Lean OnMe (Buddah)}
® WALTER MURPHY/BIG APPLEBAND—A
Fifth Of Beethoven (Private Stock)
D# SUPREMES—{'m Gonna Let My Heart Do
The Walking (Motown) 15-9
+ K.C.& THESUNSHINE BAND—Shake Your
Booty (TK) 18-14
WPTR—Albany
® CARLY SIMON—It Keeps You Runnin’'
(Elektra)
De CANDiSTATON—Young Hearts Run Free
(W.B)

% WINGS—Let 'Em In(Capitol) 34-19
* ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 33-20
WIRY—Albany
® WILD CHERRY—Play That Funky Music
{Sweet City)
De CANDISTATON- Young Hearts Run Free
(W.B)
* NATALIE COLE—Sophisticated Lady (RCA)
28-15

+ KEITHCARRADINE-|'m Easy (ABC) 34-22
WKBW-—Buffalo i
® PETER FRAMPTON—Baby, | Love Your Way
(ABM)
De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'L)
* WINGS—Let ‘Em In (Capitol) 20-16
+ JOHN TRAVOLTA—Let Her In (Midland
Int'l.)7-4
WYSL-Buffalo

® JAMES TAYLOR—Shower The People (W.B.)
o HENRY GROSS—Springtime Mama
{Lifesong)
 ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 23-10
* WINGS—Let 'Em In (Capitol) 24-16
WBBF—Rochester, N.Y.

® HEART—Magic Man (Mushroom)
o BLUEOYSTER CULT—The Reaper
(Columbia)
* PETER FRAMPTON—Baby, | Love Your Way
(A&M) 28-17
* CHICAGO—Another Rainy Day In New York
(Columbia) 23-16
WRKO~Boston
® ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree)
® JOHN MILES—High Fly (London)
D% CANDISTATON—Young Hearts Run Free
(WB)156
D% TAVARES—Heaven Must Be Missing An
Angel (Capitol) 25-19
WBZ-FM—Boston
® ENGLAND DAN/JOHN COLEY-I'd Really
Love To See You Tonight (Big Tree)
o JEFFERSON STARSHIP—With Your Love
{Grunt)
* WINGS—Let 'Em In(Capitol) 27-13
D* BEE GEES—You Should Be Dancing (RSO)
133

WVBF-FM —Boston
® CHICAGO—Another Rainy Day In New York
(Columbia)

® ENGLAND DAN/JOHN COLEY—I'dReally
Love To See You Tonight (Big Tree)

D LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 30-22

* MANHATTANS~Kiss And Say Goodbye
(Columbia) 6-3

WORC~Worcester, Mass.

o JOHN SEBASTIAN—Hideaway (Reprise)
® SILVER—Wham Bam Shang-A-Lang (Arista)

D TAVARES—Heaven Must Be Missing An
Angel (Capitol) 12-6

D* BEE GEES—You Should Be Dancing (RS0)
2218
WORC—Hartford
® K.C.&THE SUNSHINE BAND—Shake Your
Booty (TK)

De CANDISTATON—Young Hearts Run Free
(W.B.)

* BROTHERS JOHNSON~—1'll Be Good To You
(A&M) 2311

% BEACH BOYS—Rock And Roll Music
(Reprise) 19-13
WPRO—Providence
© ENGLAND DAN/JOHRN COLEY—('d Really
Love To See You Tonight (Big Tree)

® HENRY GROSS—Springtime Mama
(Lifesong)

D LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. Int'l.) 26-11

D# CANDISTATON—Young Hearts Run Free
W.B)17.6

Mid- Atlantic Region

® TOP ADD ONS:

(D) BEE GEES—You Showld Be Dancing (RSO)
YICKI SUE ROBINSON—Turn The Beat Around
(RCA)

KEITH CARRADINE—1'm Easy (ABC)

* PRIME MOVERS:

WINGS~Let 'Em In (Capitol)
ENGLAND DAN/JOHN COLEY—|'d Really Love
To See You Tomight (Big Tree)

(D) CANDI STATON—Young Hearts Run Free (W.B.)

BREAKOUTS:

(D) BEE GEES—You Shouid Be Dancing (RSO)
GEORGE BENSON—This Masquerade (W.B)
K.C. & THE SUNSHINE BAND-Shake, Shake,
Shake (Shake Your Boaty) {TK)

WFIL—Philadelphia )
® KEITH CARRADINE-I'm Easy (ABC)
o WAR—Summer(U.A)

D TAVARES—Heaven Must Be Missing An
Angel {Capitol) 18-13

D CANDISTATON-YoungHeartsRun Free
(W.B.)HB-26

WIBG—Philadeiphia

® WINGS—Let 'Em In{Capitol)
De BEE GEES—You Should Be Dancing (RSO)
* NONE
*
WIFi-FM —Philadelphia
® WILD CHERRY—Play That Funky Music
(Sweet City)
® GEORGE BENSON—This Masquerade
(W.B.)

D CANDISTATON—Young Hearts Run Free
(WB)29-20

% WINGS—Let 'Em In (Capitol} 18-10
WPGC —Washington
® DONNY OSMOND-C'Mon Marianne
{Kolob)

® VICKI SUE ROBINSON~Turn The Beat
Around (RCA)
* WINGS~Let 'Em In(Capitol) 26-17

+ NATALIE COLE~Sophisticated Lady
(Capitol) 19-16

WOL—Washington )
De BEE GEES—You Should Be Dancing (RSO)
® MELBAMOORE-Lean OnMe (Buddah)

% WILD CHERRY —Play That Funky Music
(Sweet City 12-6

# EARTH, WIND & FIRE—Getaway (Columbia)
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WGH—Washington
® EARTH, WIND & FIRE—Getaway (Columbia)

® GEORGEBENSON—This Masquerade
(w.B)

* JOHN TRAVOLTA—Lel Her In (Midiand
Int’)17-8

* WINGS—Let 'EmIn(Capitol) 19-10

WCAO —Baltimore

o K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)

o HENRY GROSS~Springtime Mama
(Lifesong)

+ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 19-9

* ENGLAND DAN/JOHN COLEY—I'd Really
LoveTo See You Tonight (Big Tree) 24-19

WYRE-—Baltimore

® FLEETWOOD MAC—Say You Love Me
(Reprise)

o LADYFLASH-Street Singin' (RSO}
* WINGS—Let 'Em In(Capitol) 28-18

* ENGLAND DAN/JOHN COLEY—1{'d Really
Love To See You Tonight (Big Tree) 25-17

WLEE—Richmond,Va.

® CHICAGO—Another Rainy Day In New York
(Columbia)

© NATALIE COLE—Sophisticated Lady
(Capitol)

* WINGS—Let 'Em In (Capitol) 24-17
D% BEE GEES—You Should Be Dancing (RSO}
21-22

Southeast Region

® TOP ADD ONS:

DR HOOK-A Littie Bit More (Capitol)
K.C. & THE SUNSHINE BAKD—Shake, Shake,
Shake (Shake Your Booty) (TK)

(D) TAVARES~Heaven Must Be Missing An Angel
(Capital)

* PRIME MOVERS:

(D) BEE GEES—You Should Be Dancing (RSO)
ELTON JOHN/KIKI DEE—You Should Be Danc-
ing (RSO}

WALTER MURPHY/BIG APPLE BAND-A Fifth
0f Beethoven (Private Stock)

BREAKOUTS:

K.C. & THE SUNSHINE BAND—Shake, Shake
Shake (Shake Your Booty) (TK)
DR. HOOK-A Little Bit More (Capitol)

(D) TAVARES—Heaven Must Be Missing An Angel
{Capitot)

WOXI—Atlanta

® ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket)

De CANDISTATON—Young Hearts Run Free
(W.B)

D# BEE GEES—You Should Be Dancing (RSO)
21-13

 BEACH BOYS—Rock-And Roll Music
(Reprise} 12-7

193 (WZGC-FM)—Atlanta

® K.C.ATHE SUNSHINE BAND—Shake Your
Booty (TK)

De TAVARES—Heaven Must Be MissingAn
Angel (Capitol)

D BEEGEES—You Should Be Dancing (RSO)
26-10

* BEACH BOYS—Rock And Roll Music
(Reprise) 13-7

WBBQ-Atlanta -
o DR.HOOK-A Little Bit More (Capitol)

De TAVARES—Heaven Must Be Missing An
Angel (Capitol)

# BEATLES—Got To Get You Into My Life
(Capitol) 14-8

* PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 17-13

WFOM—Atlanta

® FLEETWOOD MAC—Say You Love Me
{Reprise)

® SILVER—Wham Bam Shang-A-Lang (Arista)

* ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 30-21

* KEITH CARRADINE~1'm Easy (ABC) 29-23
WSGA—Savannah, Ga.

o FLEETWOOD MAC—Say You Love Me
(Reprise)}

* BEATLES—Got ToGet You Into My Life
(Capitol) 28-23

* K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK)26-22

WQAM—Miami "
De BEEGEES—You Should Be Dancing (RSO)

o K.C.& THESUNSHINE BAND—Shake Your
Booty (TK)

% PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 26-16

* GARYWRIGHT—Love s Alive (W.B.) 15-10

www.americanradiohistorv.com

Y-100 (WHYI-FM)—Miami
o WAR-Summer (U.A)

De CANDI STATON—Young Hearts Run Free
(WB)

Dw BEEGEES—You Should Be Dancing (RSO)
20-14
+ ELTON JOHN/KIKI DEE—Don't Go Breaking
My Heart (Rocket) 10-6
BJ 105 (WBJN-FM)—Orlando

® GEORGEBENSON-—This Masquerade
(WB)

* PARLIAMENT—Tear The Roof Off The
Sucker (Casablanca) 27-15

D BEE GEES—You Should Dancing (RS0) 21
14

Q-105 (WRBQ-FM)—Tampa, St. Petersburg

© DIANA ROSS—One Love In My Lifetime
{Motown)

o DR.HOOK-A Little Bit More (Capitol)

% WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 25-13

* WILD CHERRY—Play That Funky Music
(Sweet City) HB-23

WQPD—Lakeland, Fla,

® ORLEANS—Still The One (Eiektra)
© WAYLONJENNINGS—Can't You See (RCA)

* ENGLAND DAN/JOHN COLEY =|'d Really
Love To See You Tonight (Big Tree) 22-8

D+ BEE GEES—You Should Be Dancing (RSO)
219

WMF)—-Daytona Beach

® FLEETWOOD MAC—Say You Love Me
{Reprise)

® GEORGE BENSON—This Masquerade
(w.8.)

* WINGS—Let'Em In(Captiol) 20-11

* JOHN TRAVOLTA-Let Her In (Midland
Int'.)21-12

WAPE-Jacksonville

® K.C.& THE SUNSHINE BAND—Shake Your
Booty (TK}

® WILD CHERRY—Play That Funky Music
(Sweet City)

# KEITH CARRADINE—I'm Easy (ABC) 21-4

+ JOHNTRAVOLTA-Let Her In (Midland
Int'l.) 226

WAYS— Charlotte

® K.C. & THE SUNSHINE BAND-Shake Your
Booty (TK)

o PETER FRAMPTON—Baby, | Love Your Way
(A&M)

* WALTER MURPHY/BIG APPLE BAND-A
Fifth Of Beethoven (Private Stock) 18-3

# ELTON JOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 22-17

WGIV—Charlotte

o ALWILSON—Baby, | Want Your Body
(Playboy)

o WILDCHERRY—Play That Funky Music
(Sweet City)

+* DELLS—Slow Motion (Mercury) 36-14
% KAY-GEES—Waiting At The Bus Stop (Gang)
24-4

WKIX~Raleigh, N.C.
De BO0ZSCAGGS—Lowdown (Columbia)

® FLEETWOOD MAC—Say You Love Me
(Reprise)

* ENGLAND DAN/JOHN COLEY—!'d Really
Love To See You Tonight (Big Tree) 24-15

+ DR.HOOK-—ALittle Bit More (Capitol) HB-
29

WTOB~Winston/Salem
De BO0Z SCAGGS—Lowdown (Columbia)

o FLEETWOOD MAC—Say You Love Me
(Reprise)}

* WINGS—Let'Em In (Capitol) 20-14

4 ENGLAND DAN/JOHN COLEY—I'd Really
Love To See You Tonight (Big Tree) 27-21

WTMA—Charleston, S.C.

® ENGLAND DAN/JOHN COLEY—1'd Really
Love To See You Tonight (Big Tree)

® WILD CHERRY—Play That Funky Music
(Sweet City

# BEACH BOYS—Rock And Rotl Music
(Reprise) HB-16

* JOHN TRAVOLTA—Let Her In (Midland
Int'l}11-4

WORD—Spartanburg, S.C.

® OHIO PLAYERS—Who'd She Coo (Mercury)

o JAMES BROWN—Get Up Offa That Thing
(Polydor)

* K.C.& THESUNSHINE BAND—Shake Your
Booty (TK) 11-1

* WALTERMURPHY/BIG APPLEBAND -A
Fitth Of Beethoven (Private Stock) HB-17

WLAC-Naashville

De TAVARES —Heaven Must be Missing An
Angel (Capitol)

De LOURAWLS—You'll Never Find Another
Love Like Mine (Phila. int'l.)

* K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 23-15

* WINGS—Let 'Em In(Capitol) 18-12
WMAK—Nashvifle

® DR.HOOK-A Little Bit More (Capitol)

® GEORGE BENSON—This Masquerade
(W.B)

4 NEILDIAMOND—If You Know What I Mean
(Columbia) 12-7

Dw BQEE GEES—You Should Be Dancing (RS0)
19-14

WHBQ—Memphis
® WALTER MURPHY/BIG APPLEBAND-A
Fifth Of Beethoven (Private Stock)
De BEE GEES—You Should Be Dancing (RSO)
* KEITH CARRADINE—I'm Easy (ABC) 2717

* ARETHA FRANKLIN—Something He Can
Feel (Atlantic) 29-23

WMPS—Memphis

@ NATALIE COLE—Sophisticated Lady
(Capitol)

@ NEIL SEDAKA—Steppin’ Out (Rocket)

* ELTON JOHN/KIKI OEE—Don't Go Breaking
My Heart (Rocket) 21-11

D# BEE GEES—You Should Be Dancing (RSO)
25-15

WGOW—Chattanooga

® DR.HOOK-A Little Bit More (Capitol}
De CANDISTATON—Young Hearts Run Free
(WB.)
D TAVARES—Heaven Must Be Missing An
Angel (Capitol) 24-10

* BEACH BOYS—Rock And Roll Music
{Reprise}25-11

WERC—Birmingham
® DR.HOOK—A Little Bit More (Capitol)

® LEON & MARY RUSSELL—Rainbow In Your
Eyes (Paradise)

* RICK DEES—DiscoDuck 25-13

* GEORGE BENSON—This Masquerade
(WB)155

WSGN—Birmingham

o FLEETWOOD MAC—Say You Love Me
{Reprise}

® ORLEANS—Still The One (ELektra)

 ELTONJOHN/KIKIDEE—Don't Go Breaking
My Heart (Rocket) 14-1

* K.C.& THE SUNSHINE BAND —Shake Your
Booty (TK) 29-18

WHHY —Montgomery
o PETER FRAMPTON—Baby, I Love Your Way
(A&M)

® PAUL DAVIS—Superstar (Bang)
D+ BEE GEES~You Should Be Dancing (RS0)
136

* ELVIN BISHOP—Struttin’ My Stuff
(Capricorn) HB-18

KARY—Little Rock

® ELTON JOHN/KIKIDEE—Don't GoBreaking
My Heart (Rocket)

® BEATLES-Got To Get You Into My Life
(Capitol}

* MANHATTANS—Kiss And Say Goodbye
(Columbia) 23-10

* ERICCARMEN—Never Gonna Fall In Love
Again (Arista) 15-7

Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Top Add Ons-National

CROSBY/NASH—Whistling Down The Wind (ABC)

Billboard Album

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (7/15/76)

Top Requests/Airplay-National

JEFFERSON STARSHIP-Spitfire (Grunt)

RadioAction

National Breakouts
CROSBY/NASH-Whistling Down The Wind (ABC)

DWIGHT TWILLY BAND—Sincerely (Shelter)
MARK ALMOND—To The Heart (ABC)
TRIUMVIRAT—O0Id Loves Die Hard (Capitol)

DWIGHT TWILLY BAND—Sincerely (Shelter)
MARK ALMOND-To The Heart (ABC)
ROD STEWART—A Night On The Town (Warner Brothers)

STEVE MILLER-Fly Like An Eagle (Capitol)
JEFF BECK—Wired (Epic)
CHICAGO X—(Columbia)

KZEL-FM—Eugene WRNO-FM—New Orleans WEBN-FM—Cincinnati WRAS—Atlanta WGRQ-FM—Buffalo

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel. J
TOP REQUESTS/AIRPLAY—
The four products registering ‘
the greatest listener requests
and airplay; as determined by |
station personnel. |
BREAKOUTS—Billboard Chart
Dept. summary of AddOnsand |
Requests/Airplay information
to reflect greatest product ac I
tivity at regional and national |

levels.

Western Region

@ RAY THOMAS—Hopes, Wishes & Dreams
{Threshold)

@ BACK STREET CRAWLER—2nd Street (Atco)

o JESSIE COLTER—Diamond In The Rough

(Capitol)

THE MOVIES- (Arista)

CURTIS BROTHERS—(Polydor)

EARTHQUAKE- 8.5 (Beserkley)

ANDY PRATT—Resolution (Nemperor)

BOBBY BLAND & B.B. KING—Together
Again. .. Live (ABC)

JEFFERSON STARSHIP—Spitfire (Grunt)

WAYLON JENNINGS—Are You Ready For The
Country (RCA)

* % o 0 @

* *

KBP1-FM—Denver

® RICHIE FURAY BAND—I've Got AReason
(Asylum)

® ROD STEWART—A Night On The Town
(Warner Brothers)

AVERAGE WHITE BAND—Soul Searching
(Atlantic)

ANDY PRATT—Resolution (Nemperor)

BLUE OYSTER CULT—Agents Of Fortune
(Columbia)

SOUTHSIDE JOHNNY & THE ASBURY
JUKES—1Don't Wanna Go Home (Epic)

JEFFERSON STARSHIP—Spitfire (Grunt)

® SOUTHSIDEJOHNNY & THE ASBURY
JUKES—1Don’t Wanna Go Home (Epic)

® JONANDERSON-Ofias Of Sunhillow
(Atlantic)

® THE MOVIES—(Arista)
o EARTHQUAKE-8.5(Beserkeley)

® GRATEFUL DEAD-Steal Your Face
(Grateful Dead)

e THETROOPER—(MCA)

% BLUEOYSTER CULT—Agents Of Fortune
(Columbia)

* WINGS— At The Speed Of Sound (Capitot)
* JEFFBECK—Wired (Epic)
% BOZSCAGGS-Silk Degrees (Columbia)

*
*

NIGHTHAWKS—Open All Night (Adeiphi)

CROSBY/NASH—Whistling Down The Wind
(ABC)

ARROGANCE—Rumors (Vanguard)

COMMANDER CODY & HIS LOST PLANET
AIRMEN-—We've Got A Live One Here
(Warner Bros.)

JEFFBECK—Wired (Epic)
MIGHTY DIAMONDS - Right Time (Virgin)

HEART-—-Dreamboat Annie (Mushroom
Records)

RENAISSANCE—Live At Carnegie Hall (Sire)

MARSHALL TUCKER BAND—Long Hard
Ride (Capricorn)

o STARZ—(Capitol)
o WIDOW MAKER—(United Artists)

® SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don't Wanna Go Home (Epic)

NATURAL GAS—(Private Stock)

JOHNNY & EDGARWINTER—Together
(Epic)

o BLACKMORE’S RAINBOW—Rising (Oyster)

% PETER FRAMPTON—Frampton Comes Alive
(A&EM)

% BEATLES—Rock & Roll Music (Capitol)
* JEFFERSON STARSHIP —Spitfire (Grunt)
* AEROSMITH—Rocks (Columbia)

* % ¥ *

JULY 24, 19/6, BILLBOARD

° gg;:x;(“:;“””.) ——— R * CHARLIE=Fantasy Girls (Columbia) WMMRFM—Philadelphia
o ° = % . FM—
.cmzsu:ﬁ:itﬁ? osm The, Wind o th'st R Midwest Reglon . JOHNNYIG:I:I::WATSON—Ain'tItaBitch O P e eI it Pt g
(A60) @ REWBCRNS riste) . oI o ALICECOOPER—Aiice Cooper GoesToHell @ BACKSTREET CRAWLER—2nd Street (Atco)
RAY THOMAS—Hopes. Wishes & Dreams © JONANDERSON-Olias Of Sunhillow (Warner Brothers) o MARKALWONDToTheHeart (A6)

{Threshold)
CITY BOY—(Mercury)
BEACH BOYS— 15 Big Ones (Brother/Reprise)

*TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP—Spitiire (Grunt)
WINGS—At The Speed Of Sound (Capitol)
CHICAGO X—(Columbia)

STEVE MILLER—Fly Like An Eagle (Capitol)

BREAKOUTS

CROSBY/NASH—Whistiing Down The . Wind
(ABC)

RAY THOMAS—Hopes, Wishes & Dreams
(Threshotd) °

JON ANDERSON—Olias Of Sunhillow (Atlantic)
ANOY PRATT—Resolution (Nemperor)

KLOS-FM—Los Angeles
® JEFFBECK—Wired (Epic)

(Atlantic)
® ANDY PRATT—Resolution (Nemperor)
4 STEVE MILLER—Fly Like An Eagle (Capitol)
* WINGS— At The Speed Of Sound (Capitot)
4 JEFFERSON STARSHIP—Spitfire (Grunt)

% JAMES TAYLOR—In The Pocket (Warner
Brothers)

Southwest Region

® TOP ADD ONS:

ROD STEWART—A Night On The Town (Warner
Brothers)

CROSBY/NASH—Whistling Down The Wind
(ABC)

JEFFERSON STARSHIP—Spittire (Grunt)

RICK SPRINGFIELD —Wait For Night (Cheisea)

*TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP—Spitfire (Grunt)
CROSBY /NASH-~Whistiing Down The Wind

(ABC)

® TOPADD ONS:

MARK ALMOND—To The Heart (ABC)
DWIGHT TWALLY BAND—Sincerely (Shelter)
JON ANDERSON—0tias Of Sunhillow (Atiantic)
VOLUNTEER JAM—(Capricorn)

*TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP-Spitfire (Grunt)
JEFF BECK—Wired (Epic)

BOZ SCAGGS—Silk Degrees (Columbia)
JAMES TAYLOR—in The Pocket (Warner Broth-
ers)

BREAKOUTS:

MARX ALMOND—To The Heart (ABC)
DWIGHT TWILLY BAND—Sincerely (Shelter)
EARTHQUAKE—8.5 (Beserkiey)
TRIUMVIRAT—0Id Loves Die Hard (Capitol)

WILD TCHOUPITOULAS —(island)

MARK ALMOND —To The Heart (ABC)
TRIUMVIRAT—Old Loves Die Hard (Capitol)
VOLUNTEER JAM—(Capricorn)

TOOTS & THE MAYTALS —Reggae Got Soul
(Istand)

% JEFFERSON STARSHIP—Spitfire (Grunt)
% STEVE MILLER—Fly Like An Eagle (Capitol)
* STEPHEN STILLS~Illegal Stills (Columbia)

# BOBMARLEY & THE WAILERS—Rastaman
Vibrations (Island)

Southeast Region

® TOP ADD ONS:

CROSBY /NASH—Whistling Down The Wind
(ABC)

ALICE COOPER—Alice Cooper Goes To Helt
(Warner Brothers)

RICK SPRINGFIELD—Wait For Night (Chelsea)

*
*
*

*

WAYLON JENNINGS—Are You Ready For The
Country (RCA)

SOUTHSIDE JOHNNY & THEASBURY
JUKES—1Don't Wanna Go Home (Epic)

ROD STEWART—A Night On The Town
(Warner Brothers)

RICK SPRINGFIELD—Wait For Night
(Chelsea)

CROSBY/NASH~Whistling Down The Wind
(ABC)

JEFF BECK~Wired (Epic)
JEFFERSON STARSHIP—Spitfire (Grunt)

GEORGE BENSON~Breezin' (Warner
Brothers)

LITTLE RIVER BAND— (Harvest)

Northeast Region

® TOPADD ONS:

DWIGHT TWILLY BAND—Sincerely
(Shelter)

ASLEEP AT THE WHEEL—Wheelin''n'
Dealin’ (Capitol)

JOHN McLAUGHLIN—His Acoustic Guitar
(Douglas/Casablanca)

* JEFFERSON STARSHIP—Spitfire (Grunt)

4 JONANDERSON-Olias Of Sunhillow
(Atlantic)

+ BEACH BOYS—15Big Ones (Brother/
Reprise)

+ AVERAGE WHITE BAND—Soul Searching
{Atlantic)

WHCN-FM—Hartford

® BRAND X—Unorthodox Behavior
(Charismainport)

o TRIUMVIRAT—0!d Loves Die Hard (Capitol)

JOHNATHAN RICKMAN & THEMODERN
LOVERS—(Beserkeley)

¥ MOTT—Shouting & Pointing (Columbia) ROD STEWART—A Night On The Town (Warner
° ° GmN)DERSWITCH—Pmlm' Together  (Capri- WWWW-FM—Detroit Brothers) g:ﬂciH;Tm‘lilgk:xl‘.glt_sg::r;tl:egral::é; . 28:1")’” GUITAR WATSON—Ain't It A Bitch
° corn L "
_ . MARX ALMOND—To The Heart (ABC)
. ® ?X{El::t(i;c[)wm“ BAND-Souf Searching *TOP REQUEST/AIRPLAY: MOTT—Shouting & Pointing (Columbia) e TOM MITCHELL—(Philo)
° BREAKOUTS:

+ PETER FRAMPTON—Frampton Comes Alive
(AGM)

* WINGS~ At The Speed Of Sound (Capitol)

* BOZ SCAGGS-Silk Degrees (Columbia)

+ FLEETWOOD MAC—(Reprise)

KOME-FM—San Jose

© MARKALMOND-To The Heart (ABC)

KSHE-FM~St. Louis

JEFFERSON STARSHIP—Spittire (Grunt)
CROSBY/MASH—Whistling Down The Wind
(ABC)

ROD STEWART—A Night On The Town (Warner
Brothers)

BLUE OYSTER CULY—Agents Of Fortune (Co
lumbia)

VOLUNTEER JAM—(Capricorn)
TOM SNOW—(Capitol)
® MOTT-Shouting & Pointing (Columbia)

JON ANDERSON—Olias Of Sunhillow
(Atlantic)

DWIGHT TWILLY BAND ~Sincerely
(Sheiter)

JEFFERSON STARSHIP—Spitfire (Grunt)

JEFF BECK—Wired (Epic)
STEVE MSLLER—Fly Like An Eagle (Capitol}
CHICAGO X—(Columbia)

BREAKOUTS:
CROSBY/NASH—Whistling Down The Wind

*TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP—Spitfire (Grunt)

ROD STEWART—A Night On The Town (Warner
Brothers)

STEVE MILLER—Fly Like An Eagie (Capitol)
ANDY PRATT—Resolution (Nemperor)

BACK STREET CRAWLER—2nd Street (Atco)
4 FLEETWOOD MAC—(Reprise)

* CHICAGO X—(Columbia)

+ ANDYPRATT—Resolution (Nemperor)

# ROD STEWART—~ANight On The Town
(Warner Brothers)

o TRIUMVIRAT—0Id Loves Die Hard (Capitol) — (ABC) WPLR-FM—New Haven
o CITYBOY—(Mercury) © POINY BLANK-(Aristz) * BEACHBOYS—15Big0 N
— g Ones (Brother/ AUCE COOPER—-Alice C To Hell 0 i
o IANGILLIAN—Child In Time (Oyster) o EARTHQUAKE-8.5 (Beserkley) Reprise) e s = S il BREAKOUTS: SRHUBSEheatal(Capitcl)
® SPIN—(Ariola America) © BACKSTREETCRAWLER—2nd Street (Atco) RICK SPRINGFIELD —Wait For Night (Chelsea) © RICK SPRINGFIELD—Wait For Night
* —
e P . o JUDAS PRIEST—Sad Wings Of Destiny IAHPERGUSON-=AIAlon's{niThelEnd Zone ROD STEWART—A Night On The Town (Warner DWIGHT TWILLY BAND—Sincerely (Sheter) (Chelsea)

{Mercury)

* JEFFERSON STARSHIP—Spitfire (Grunt)

+* CROSBY/NASH—Whistling Down The Wind
(ABC)

+ ROD STEWART—ANight On The Town
(Warner Brothers)

+ JEFFBECK—Wired (Epic)

KDKB-FM—Phoenix

© BEACHBOYS—158ig Ones (Brother/
Reprise)

® ALICE COOPER- Alice Cooper Goes To Hell

(Warner Brothers)

AL JARREAU—Glow (Reprise)

RAY THOMAS —Hopes, Wishes & Dreams

(Threshold)

o CROSBY/NASH—Whistling Down The Wind
(ABC)

® ASLEEP ATTHE WHEEL—Wheelin' & Dealin’
{Capitol)

% CARLY SIMON—Another Passenger
{Elektra)

% JERRY JEFF WALKER—It's A Good Night For
Singing {(MCA}

% CHICAGO X—(Columbia)

* JEFFERSON STARSHIP—Spitfire {Grunt)

KPRI-FM—San Diego

o CROSBY/NASH—Whistling Down The Wind
(ABC)

® SOUTHSIDE JOHNNY & THE ASBURY
JUKES—1Don't Wanna Go Home {Epic)

@ JONANDERSON—Olias Of Sunhillow
{Atlantic)

@ BEACH BOYS—15Big Ones (Brother/
Reprise)

e GRATEFUL DEAD—Steal Your Face
{Grateful Dead)

(Janus)

® RICKSPRINGFIELD—Wait For Night
(Chelsea)

*» o

GRINDERSWITCH—Pullin' Together
(Capricorn)

* JEFFERSON STARSHIP—Spitfire (Grunt)
* MOTT—Shouting & Pointing (Columbia)

 BLUEOYSTER CULT—Agents Of Fortune
(Columbia)

KLOL-FM—Houston

© RODSTEWART—ANight On The Town

(Warner Brothers)

JEFFERSON STARSHIP—Spitfire (Grunt)

CROSBY/NASH—Whistling Down The Wind

(ABC)

GEORGE BENSON—Good King Bad (CTI)

MARK ALMOND—To The Heart (ABC)

BOBBY BLAND & B.B. KING—Together

Again. .. Live (ABC)

% CROSBY/NASH—Whistling Down The Wind
(ABC)

*
*
*

CAMEL—Moonmadness (Janus)
JEFFERSON STARSHIP—Spitfire (Grunt)
STEELY DAN—Royal Scam (ABC)

KY102-FM—Kansas City

CROSBY/NASH—Whistling Down The Wind
(ABC)

CITY BOY—(Mercury}

ALICE COOPER—Alice Cooper Goes To Hell
(Warner Brothers)

SPIRIT—Farther Along (Mercury)

ROD STEWART—A Night On The Town
{Warner Brothers)

BEACH BOYS~ 15 Big Ones (Brother/
Reprise

(Asylum)
* JEFFERSON STARSHIP—Spitfire (Grunt)
+* LAJETS—(RCA)

WMMS-FM—Cleveland

© MARKALMOND-To The Heart (ABC)

© BACK STREET CRAWLER —2nd Street (Atco)
® DION—Streetheart (Warner Brothers)
ROXY—Viva Roxy Music Live (Atco)

DWIGHT TWILLY BAND—Sincerely
(Sheliter)

RICHIE FURAY BAND—I've Got AReason
(Asylum)

 JAMES TAYLOR—InThe Pocket (Warner
Brothers)

% MICHAEL STANLEY BAND—Ladies Choice
(Epic)

* JEFFERSON STARSHIP=Spitfire (Grunt)

* ROD STEWART—A Night On The Town
{Warner Brothers)

WXRT-FM—Chicago

o EARTHQUAKE-8.5(Beserkley)

o TRIUMVIRAT—O0Id Loves Die Hard (Capitol)
e PETER TOSH—Legalize It (Columbia)
MARKALMOND—To The Heart (ABC)
DUKE & THE DRIVERS—Rollin’ On (ABC)

YUSEF LATEEF—The Ooctor fsIn. . . And
Out {Atlantic)

* HEART—Dreamboat Annie (Mushroom

Brothers)

WSHE-FM—Ft. Lauderdale

o CROSBY/NASH—Whistling Down The Wind
(ABC)

® ALICE COOPER—Alice Cooper Goes To Hell
(Warner Brothers)

o SYNERGY—Sequencer (Passport)
© ANDY PRATT—Resofution (Nemperor)

o RICK SPRINGFIELD—Wait For Night
(Chelsea)

L ]

+ STEVE MILLER-Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP-Spitfire (Grunt)
* CHICAGO X—(Columbia}
 FIREFALL—(Atlantic)

WHFS-FM—Washington

@ ASLEEP ATTHE WHEEL—Wheelin' & Dealin’
(Capitol)

o SIRDOUG & THE TEXAS TORNADOS— Texas
RockFor The Country Rollers (ABC)

® CROSBY/NASH—Whistling Down The Wind
(ABC)

® RODSTEWART—ANight On The Town
{(Warner Brothers)

o FREDDIE HUBBARD—Echoes Of Biue
{Atlantic)

@ JERRY BUTLER—Loves OnThe Menu
(Motown)

* JEFFERSON STARSHIP—Spitfire (Grunt)

WNEW-FM—New York

*
*

*

BACK STREET CRAWLER—2nd Street (Atco)
MARX ALMOND—To The Heart (ABC)
TRIUMVIRAT-OId Loves Die Hard (Capitol)

BACK STREET CRAWLER— 2nd Street (Atco)
MOTT—Shouting & Pointing (Columbia)
NASTY POP—(!sland Import)

DWIGHT TWILLY BAND—Sincerely
(Shelter)

JUDAS PRIEST— Sad Wings Of Destiny
(Janus)

ASLEEP AT THE WHEEL—Wheelin’ & Dealin’
(Capitol}

TRIUMVIRAT—0Id Loves Die Hard (Capitol)

WAYLON JENNINGS—Are You Ready For The
Country (RCA)

MARK ALMOND-To The Heart (ABC)

* JEFFERSON STARSHIP—Spitfire (Grunt)

WLIR-FM—New York

® MARKALMOND—To The Heart (ABC)

® RICHIE FURAY BAND—I've Got A Reason
{Asylum)

® BACK STREET CRAWLER—2nd Street (Atco)
® MOTT—Shouting & Pointing (Columbia)

© COMMANDER CODY & HISLOST PLANET
AIRMEN—We've Got A Live One Here
(Warner Brothers)

@ VOLUNTEER JAM—(Capricorn)

BILLY SWAN—(Monument)

RICHIE FURAY BAND —I've Got A Reason
(Elektra)

o MOTT—Shouting & Pointing (Columbia)
© DWIGHT TWILLY—Sincerely (Shelter)
 STEVE MILLER—Fly Like An Eagle (Capitol)
* JEFFERSON STARSHIP —Spitfire (Grunt)

# GRATEFUL DEAD—Steal Your Face
(Grateful Dead)

+ ROD STEWART—A Night On The Town
(Warner Brothers)

WBRU-FM—Providence

© AVERAGE WHITE BAND—Soul Searching
(Atlantic)

JR.WALKER~Sax Appeal (Sout)
o EARTHQUAKE—8.5(Beserkley)
© DWIGHT TWILLY—Sincerely (Shelter)
® MARKALMOND-To The Heart (ABC)

o JONANDERSON—Olias Of Sunbillow
{Atlantic)

% DUKE & THE DRIVERS—Rollin' On (ABC)
* JEFFERSON STARSHIP—Spitfire (Grunt)

* ROD STEWART—A Night On The Town
{Warner Brothers)

* ANDY PRATT—Resolution (Nemperor)

Copyright 1976, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored

. # CHICAGO X—{Columbia) Records * TOOTS & THE MAYTALS —Reggae Got Soul in a retrieval system, or trans-
* CHICAGOX—(Columbia) * FIREFALL—(Atiantic) i ‘ (Island) ggae ot * STEELY DAN—Royal Scam (ABC) mitted. in any T by any
* BLUEOYSTER CULT—Agents Of Fortune * JAMES TAYLOR~-In The Pocket (Warner * BOZSCAGGS-Silk Degrees{Columbia) * FIREFALL—(Atlantic) means, electronic, mechanical,

{Columbia)
 STEVE MILLER—Fly Like An Eagle (Capitol)
 JEFFERSON STARSHIP~ Spitfire (Grunt)

*

Brothers)
JON ANDERSON—Olias Of Sunhillow
(Atlantic)

* JEFFBECK—Wired (Epic)
* JEFFERSON STARSHIP—Spitfire (Grunt)

* BOBBYBLAND & B.B.KING—Together
Again. . . Live (ABC)

 ELVIN JONES—The Main Force (Vanguard)

www.americanradiohistorv.com

 JEFFERSON STARSHIP—Spitfire (Grunt)
 STEVEMILLER—Fly Like An Eagle (Capitol)

photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Williamsburg’s WMBG In
A New ‘Wide Appeal’ Disk
Programming Experiment

WILLIAMSBURG, Va—-WMBG
is now adding “wide appeal” rec-
ords to its airplay roster.

“Some records that may deserve
airplay just don’t get it, and we all
pretty much know why: The big sta-
tions don’t play them. Well, we may
not be the biggest and we can’t ex-
pect to change the industry. but that
doesn’t mean we can’t play a good
record,” says music director Ben
Ball.

“So, we've added a group of disks
that we feel fit our market and have
wide appeal. Unlike ‘extras’ these
records are added at the disk
Jockey’s discretion according to the
flow of the show. The number of rec-
ords included in this group will vary
from week-to-week, actually day-to-
day.

“Presently, this out-of-the-box
group includes 16 records. They
won't all be hits. but some of our
past ‘box’ records are doing fine—the
Starland Vocal Band, Steve Miller,
Boz Scaggs. Others include the Is-
leys, Johnnie Taylor. Natalie Cole
and the Four Seasons. And then
there are those songs that many
never make the big time such as Kim
Carnes’ ‘Bad Seed” on A&M Rec-

Music Vital To TV

® Continued from page 22

Concert” got 7.5%, “Laverne & Shir-
ley” scored 14.4%.

Gaspar and his partner Ernest
Burke, marketing dircector. are care-
ful to point out that thesc figures
represent only people who've re-
sponded in the past to request lines
at the nations Top 40 radio stations.
On the other hand. it would be accu-
rate to point out that these “request
line” radio addicts are also strong
record purchasers.

The survey revealed that 45% of
the respondents listen to radio four-
six hours a day and 24.3% listen to
more than six hours of radio a day.

Radio MusiCo tests new records
for record labels—sending them out
to these “request line” radio fans in
most of the nation’s major markets.

“l am interested in
purchasing a radio
station primarily with-
in a 200 mile radius of
Dallas-Ft. Worth met-
roplex, but will con-
sider all attractive of-
fers. All responses will
be held strictly con-
fidential. We are in a
position to make im-
mediate purchase or
purchases. Call per-
son to person collect
for Mr. Taylor, 213/
852-1010, or mail all
information to Rich-
ard J. Taylor, 8383
Wilshire Blvd., Suite
630, Beverly Hills,
California 90211.”

ords or “Hypnotize” by Kingfish on
Round Records.

*Good product . . . good music . ..
good listening.”

Program director Dan Donovan
Albus points out that the station may
not be a major market operation,
*but I question our minor status . ..
we are in a heavy tourist and college
area and if these people counted in
ratings, during any given week, we
could be one of the largest markets
in Virginia.”

The staff features Dave Langdon
6-10 a.m., Ben Ball 10 a.m.-2 p.m.,
Dan Donovan 2-6 p.m. and Alan
Diakun 6-signoff. George Thomas
does a weekend shift. General man-
ager Donald M. Bentley recently
purchased the station.

ARB Serves

® Continued from page 22

tion’s power, signal, and competitive
strength in the market place.

Once again remember, it doesn’t
doany good trying to program a for-
mat that can’t be heard in the mar-
ket.

To determine how successful your
station is doing. you've got to figure
out how your competition is doing,
Although station A may have a
larger average quarter-hour share
than station B, it is quite possible
that the listeners prefer station B’s
programming. To determine how
successful or how palatable your
programming is, you have to deter-
mine time spent listening.

To find out how long the average
listener is listening, multiply your
average persons by the number of
hours in the time period and divide
by the cume persons. This will give
you a percentage of an hour figure.

Multiply that number by 60 and
you’ll have the average number of
minutes of time spent listening.

If you are an AM contemporary
station that is fifth in the market and
your competition is first in the mar-
ket. determine how long the average
listener listens to your station and to
your competition.

If there is a great disparity in the
amount of listening time in your fa-
vor. perhaps the listeners are more
satisfied with your station. It could
be that not enough people are sam-
pling your station, which indicates
you’ve got to work on your cumes
through outside promotions. Cumes,
by definition, cannot be increased
through on-air product, because
once a person listens five minutes or
more, he automatically becomes a
cume. Henceforth, to increase
cumes, you've got to work on outside
promotion.

Of course, you can increase your
cumes through recycling the lis-
tener: however, this gets into a se-
mantic argument.

Nonetheless, to determine how ef-
fective a job you are doing of recy-
cling the listener, check your sta-
tion’s cume daypart combinations as
reported in the book. By adding the
cumes separately in two time periods
and then subtracting the corre-
sponding cume daypart combina-
tions from that, you can see what
percentage of your audiences is not
being recycled from onc daypart to
another.

Then. do the same thing for your
competition and see if there is a huge
disparity between your recycled lis-
teners and your competition.

Radio-TV Programming

Vox Jox

LOS ANGELES—You can expect
to hear Don “Johnny Rabbitt” Piet-
romonaco on AFRTS around the
world any day now. ... Ratings
came in like somebody waved a
wand over WMGK in Philadelphia.
Program director Dave Klahr reports
that the station went from a 3.7 to a
4.7 share overall in the last ARB
book. Staff includes Herb Barry in
the mornings, Peter Booker mid-
days. Walt McRee evenings. Carol
Lynn overnights, and Gary Jacobs
on weekends. ... Guillermo Llerena
of Radio El So in Lima. Peru,
stopped by the other day to visit and
then went over to see Don Eliott,
production chief at KIIS, who put
him on the air. It was the first U.S.
radio station that Llerena had ever
been in. He was really impressed.

As Guide

Trending several reports in the
hour-by-hour breakouts you can de-
termine where the pockets of listen-
ers are available to be recycled into
various dayparts.

In working on listening time, re-
member that certain formats are go-
ing to get longer listening sweeps
than others by nature of the format.
A beautiful music station will have
longer listening sweeps than an AM
rocker.

In dealing with competitors, are
you sure with whom you are sharing
your audience? It seems like a simple
question: however, you cannot be
sure unless you go through the
diaries in Beltsville or have a “me-
chanical™ done, which is a printout
available from Arbitron. You can
sce every diary that mentions your
station and any other station that is
mentioned. You actually might be
surprised as to who your competi-
tion really is.

When you try to decide what pro-
gramming decisions you’ll make for
each daypart, it is important to de-
termine what the available audience
is during each daypart. It doesn’t
make sense to program to a de-
mographic of metro totals that show
the degree of listening of each demo
in each hour that isn’t available.

Other areas that deserve scrutiny
include the hour-by-hour break-
down. However. it is advisable to use
many previous surveys to determine
any listening trends in your market.
The hour-by-hour sample size is so
small that in a one book period it
may not be statistically reliable.

Another problem with the Arbi-
tron figures is that some program-
mers lose sight ot how they relate to
people in the real world. I had a
triend who couldn’t understand why
his women 25-49 dropped off from 3
to 4 p.m. He was about to alter his
programming drastically to keep his
women during that hour. I suggested
he first see what happened to other
stations from 3 to 4 p.m. He was later
shocked. The entire market had a
loss in women 25-49 from 3 to 4 p.m.
He was befuddled and his conclu-
sion was that no station was offering
women 25 to 49 the right program-
ming 3 to 4 p.m. so he would come
up with something revolutionary.

I suggested before he did that, to
check what time schools let out in his
market. He was again astounded.
The fact was, women 25 to 49 were
busy each weekday at that time with
their kids coming home from school.

Again, all too often programmers
see just numbers and don’t relate
them to people.

Remember, ratings are a reflec-
tion of listening habits.

www.americanradiohistorv.com

By CLAUDE HALL

Ronnie Richards is the morning
personality at KLOK in San Jose.
Calif.—one of the few women doing
a morning show in anything ap-
proaching a major market. Ralph
Hasty does news on the show. ... 1
just know that many of you won-
dered if anybody these days played
Lithuanian music. Well, after sev-
eral years of intensive research, I fi-
nally forced WSOU in South Or-
ange. N.J., to confess. This summer.
the station not only has an hour a
week of Lithuanian music, but an
hour of Hellenic music. On Satur-
day, there’s a Ukrainian hour.

*  x x

Susan Scharf, national record pro-
motion coordinator for small mar-
kets at Capitol Records in Los An-
geles, writes: “Isn’t this a small
world, especially the worlds of radio
and records. When 1 first saw the
blurb on Jerry G. Bishop a few
months ago, | traced him and found
him to be doing local television in
Chicago. All those great jocks at
KYW back in the early 60s really
gave me my first peek into radio. |
was one of those radio enthusiasts
who used to stay up all night to listen
to Jay Lawrence playing his one-sie
two-sie games and call up or visit
Martin & Howard, Jim Runyon, Jim
Stagg, Scotty Brink (the Don L.
Brink), and Jerry G. (I was an offi-
cial ‘alligator counter’). I'm sure you
know where everyone currently is,
except for good old Specs. Well, 1o
compete the roster, the last time |
heard from him, about a year ago, he
was running the Specs Howard
School for Broadcasting in Detroit.
What a great team Cleveland had
and how exciting it is to hear about
them.”

*  x

Bob Shannon is now doing swing
on KFI, Los Angeles, and last week
filled in during midday at KCBQ,
San Diego. ... Audio Stimulation
Inc., the radio syndication firm in
Los Angeles that produces the Wolf-
man Jack radio show on about 70
stations around the nation, already
has about 100 stations signed up to
broadcast a Beach Boys special
called “Best Summers Of Our Life.”
The special is slated to be carried
Labor Day by such stations as
WROR in Boston, 99X in New York,
KRTH in Los Angeles. Mike Kasabo
and Dave Nelson worked on the spe-
cial. The special is on a barter basis
and the station getting it has nine
avails per hour, according to Don
Whittemore, vice president and gen-
eral manager of Audio Stimulation.

*  x x

Staff at CKRC in Winnipeg. Can-
ada, includes Larry Stevens in morn-
ing drive, Boyd Kozak 11 a.m.-2
p.m., Buster Bo Dean from CJME in
Regina in the 2-6 p.m. slot. Racoon
Carney 6-10 p.m., Chris Michaels 10
p.m.-2 a.m.,, and assistant music di-
rector John Keogh 2-5 am. ...
Madeline Tripoli, promotions direc-
tor of KXKX in Denver, sent me a
96-KX bullshirt, Recently, the sta-
tion started giving away one of these
bullshirts every hour, seven days a
week. “Contestants were invited to
call in and were asked how they
spelled music. If they spelled it KX,
they won a bullshirt.”

x  x %

Does anyone remember when the
great chicken shirt promotion raised
a big stink?

x  x  *

Joe Bemay at WDBC in Esca-
naba, Mich., reports that the station
will be celebrating its 35th year on
the air Sept. 4 and he’d like ex-disk

jockeys of the station to write him
comments and/or send him a tape of
congratulations. ... KBRF, Fergus
Fall. Minn., would also like to hear
from former employes in regards to
its 50th anniversary. Larry B. Nor-
nes, program director. says that he'd
tike short promo tapes from former
employes of KGDE, KOTE, or
KBRF-—-SO 1 guess the calls have
changed a few times over the years.
The station bills itsell as the “Voice
Of The Otter Tail Empire.”

* * *

Looking for radio work: Lord
Tim, 213-874-4783. and Ken Ed-
wards, 714-449-5919. Edwards had
been at KDEO in San Diego the past
two and a half years. . . . Air-Chexx
continues to build up steam. You
ought to hear Larry Lujack, an ex-
disk jockey, talk about Atlanta radio
on No. 6. Don Imus was interviewed
by Allison Steele on a two-part thing
on No. 5 and No. 6. Air-Chexx costs
$4.95 per copy.

* * *

Steve Jordan is no longer music
director of KYA in San Francisco;
he has been replaced by Jack Bryan,
who recently joined the station from
Hawaii. Jordan continues on the air
atthestation. .. . Just got a note from
Hiedi Theil, London, who also sent
me a record called “Jive” by Rosko
And The Roskettes on the British
version of Private Stock Records.
Hiedisays that Rosko has decided to
return to the states as of Sept. 25. She
also claims that Rosko does “Wolf
better than Wolfman.” For those of
you who know him not, this hasto be
Rosko No. 2, named after Bill

(Continued on page 31)

BubblingUnderThe

__HOT100 _|

101-00E TO BILLY JOE, Bobbie Gentry, War-
ner/Curb 8210

102-SLOW MOTION, Dells, Mercury 73807
(Phonogram)

103—THE MORE YOU. 00 IT, Ronnie Dyson, Co-
fumbia 3-10356

104—BRAND NEW LOVE AFFAIR, Jigsaw,
Chelsea 3043

[05~LET THE GOOD TIMES ROLL, B.B. King &
Bobby Bland, ABC/Impulse 31006

106—TELL ME WHY, Stairsteps, Dark Horse
10009 (A&M)

107 -SIDEWALK SURFIN', Jan & Oean, United
Artists 670

108—LADY OF SPAIN, Ray Stevens, Barnaby
619 (Janus)

109—ANOTHER NIGHT, Camel, Janus 262

110—POPSICLE TOES, Michael Franks, Reprise
1360 (Warner Bros.)

BubblingUnderThe

.~ _ToplPs

201-THE RUNAWAYS, Mercury SRM-1-1090
(Phonogram)

202—JAN HAMMER, Oh, Yeah?, Nemperor NE
437 (Atlantic)

203—RICK DERRINGER, Derringer, Blue Sky PZ
34181 (Columbia/Epic)

204—ROGER McGUINN, Cardiff Rose, Columbia
PC 34154

205—MICHAEL FRANKS, The Art Of Tea, Reprise
MS 2230 (Warner Bros.)

206—THAT'S ENTERTAINMENT PART 11/0RIGH-
NAL SOUNDTRACK RECORDING, MGM
MG-1-5301 (Polydor)

207—DWIGHT TWILLY BAND, Sincerely, Shelter
SRL 52001 (ABC)

208—IMPACT, WMOT/Atco SD 36-135

209--ABBA, Atlantic SD 18146

210—CLIFF RICHARD, I'm Nearly Famous,
Rocket PIG 2210 (MCA)
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® Continued from page 30

“Rosko” Mercer, otherwise known
as Rosko number one. Rosko num-
ber two has been on Radio
Luxembourg out of Luxembourg for
several years. His brother, Peter Pas-
ternak, works for 20th Century Rec-
ords, Los Angeles. “Jive” goes into
my files of records by disk jockeys,
along with those by Dave Diamond,
Jim Lowe, Gene Price, Ron Fraiser,
Jimmy Rabbit and Don Imus.

* * *

Jim Zachary, 415-254-5494, has a
first phone and is looking; “just
completed nine months on a North-
ern California MOR station. On va-
cation now. Don’t plan on returning.
I like rock, but don’t scream. Only
one qualification: I know I'm worth
more than minimum wage.” .. . Jim
Ballard, 3437 Sutherland Dr., Lex-
ington, Ky. 40502, writes: “I've re-
signed as program director of
WKQQ here. Double Q was the first
station to execute Lee Abrams’ al-
bum format automated and be suc-
cessful at it. WKQQ has since,
against my wishes, cancelled its con-
tract with Lee Abrams and Kent Burk-
hart. This was my second attempt
at adapting a live format for use by
automation equipment. I think it’s
an art unto itself and, after WKQQ, |
think I've become pretty good at it.”
In any case, Ballard is looking for
another “opportunity to expand my
knowledge.”

* * *

Bob Canada, who was consulting
aradio station down in deep South-
ern Fried Chicken Country, is raring
for a new programming position. He
most recently programmed WWDC
in Washington for three years and
before that programmed WLEE in
Richmond, Va. Very knowledgeable
man in either MOR or rock; works
like crazy. You can reach him at 301-
757-7676.

* k%

Lord Tim Hudson will be doing
weekend air work at KWIZ, Santa
Ana, Calif.. ... Charlie Tuna (no,
not the one in Los Angeles) and
Terry Patrick have left WGCL in
Cleveland. Tuna, music director and
1-5 p.m. personality, went to WCAO
in Baltimore; Patrick, the all night
man at WGCL, went to WQXI in
Atlanta. ... Lineup at WRVR in
New York now has John Baracca 6-
10 a.m., Max Cole 10 am.-2 p.m,
Van Jay 2-6:15 p.m., Les Davis 7-
midnight, and Ed Beach midnight-6
a.m.

* * *

WLNH in Laconia, N.H.,, is at
twice its former FM power, says pro-
gram director James Marshall Ris-
ing. Air lineup has Rising 6-10 a.m.,
music director Paul Fuller 10 a.m.-3
p-m., Dean Manchester 3-7 p.m,
Tim McLaughlin 7 p.m.-1 am,, and
Lew Minter on weekends. ... Jay
Reynolds, who left WIFE in Indian-
apolis years ago to do the all-night
show at WABC in New York, is back
in Indianapolis at the station. ...
Steve Roddy has been shifted from
WKIX in Raleigh, N.C., to become
program director of KULF in Hous-
ton; both stations are owned by
Southern Broadcasting and there’s
probably a job at WKIX if youll get
in touch with program director Pat
Patterson.

* * *

Mark Ford has been named oper-
ation manager of Drake-Chenault
Enterprises. Los Angeles. He'll re-
port to Lee Bayley, vice president of
programming. ... Elma Greer, one
beautiful lady, has been promoted
to assistant program director of

KSFO 1o assist program director Vie
Ives; she’ll also continue as music di-
rector.

x x  x

Marge Bush has become adminis-

trative assistant of the Ohio School
of Broadcast Technique, Cleveland.
As everyone knows, she was music
director of WIXY for many years.
... Dale Eichor has been promoted

to operations manager of KWMT,
country music station in Ft. Dodge,
Towa. He replaces program director
Skip Nelson. Lineup now features
Tom Torrance 6-10 a.m., Eichor un-

til 2 p.m., Shannon Reed 2-6 p.m.
and Bob Wood until sign-off. Scott
Bland and Mike Puetz handle week-
end chores. Eichor will also continue
to handle the music for the station.
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RICHARD & WILLIE

The
Comedy Duo

that gave you Laff's

w63

Laff A188

with the SLA

Now brings you

xRy

LD S WL
L 8

RED 5153 & BLUR

Laff A192

RICHARD & WILLIE on

2f7@

atconos

4218 W. Jefferson BI.

Los Angeles, Ca. 90016

(213) 737-1000

Contact your Laff distributor now.

Historical Laff’'s

with their latest
release

“RED, WHITE & BLUE
FROM A BLACK POINT
OF VIEW”

Records
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Talent

More Than Country,
Rhythm Aces Assert

By ED HARRISON

LOS ANGELES-The Amazing
Rhythm Aces, a six-piece group
from Memphis, is determined to
break away from its image as “just
another Southern country-rock
band.”

While its second ABC LP “Too
Stuffed To Jump” is climbing both
the country and pop charts, there is
no one category to cast the Aces in.

Its music is an eclectic blend of
progressive country, foot-stomping
rock 'n’ roll, rhythm and blues, jazz
and white gospel.

“Don’t get me wrong. We don’t
want to break away from any coun-
try thing. We just don’t want to be
identified solely as country,” says
Barry “Byrd” Burton, lead guitarist
and group producer.

“We love all kinds of music,” says
Byrd. “Our diversified tastes make
the uniqueness that holds this band
together.”

The Aces were molded around the
similar musical interests of lead
singer and writer Russell Smith and
drummer Butch McDade.

Smith and keyboardist Billy
Earheart were writing songs in Ten-
nessee when McDade and bassist
Jeff Davis heard one of their tunes,
“Third Rate Romance.”

McDade and Davis, touring in
Canada with Jesse Winchester at the
time, brought the tape back with

LAS VEGAS—Caesars Palace’s
no-dinner show concept will become
the hotel’s formal policy after moni-
toring three months of solid accept-
ance.

Harry Wald, hotel executive vice
president, says the two drink min-
imum cover, will vary from $20-$30
depending on the status of the head-
lining act.

One of the advantages to this for-
mat, according to Wald is, “People
will now relate to the performers
better than when they are full and
seated. At the point they are lack-
adasical.”

Caesars initiated the first no-din-
ner show format May 6 during
Diana Ross’s SRO two-week en-
gagement and continued the trial

CAESARS POLICY
Dinner Shows Officially
Trimmed From Menu

custom rhinestoning
custom tailoring
specializing in stage costumes

SKY says thanks to:

BOBBY VINTON
MARVIN GAYE

French T-shirts from $12.00

1116 N. Crescent Heights Blvd.
(at Santa Monica Blvd.)
West Hollywood, CA 90046
(213) 650-5800

P

them and the cut later appeared on
Winchester’s “Learn To Love It” al-
bum.

Following the tour, the four re-
united in Tennessee. The addition of
Burton, a studio musician, on guitar
and James Hooker on piano, made
the Aces complete.

“We all just fell into the music,”
says Byrd. “It immediately became
apparent that this just wasn’t an-
other band with everyone playing an
A chord or D chord. There was
something more than that.”

Back in the studio, the Aces put
“Third Rate Romance” on tape and
swiftly it became a national hit. But
early success didn’t spoil the band.

“Our egos got inflated to some ex-
tent but it only made us work
harder,” says pianist James Hooker.
“We realized one record doesn’t
make a supergroup.”

In fact, the original record deal
with ABC was for only six sides, but
with the enormous success of “Third
Rate Romance,” its first album’
“Stacked Deck” was released and
met with favorable response.

The Aces are also trying to stop
being called a “bar band.” Oddly
enough, while doing gigs in Mem-
phis, the Aces had trouble getting
bar bookings because they weren't
permitted to do original composi-

tions. (Continued on page 43)

basis format through Frank Sinatra,
Tom Jones., Sammy Davis Jr. and
now into Paul Anka’s booking.

Seen as a result of the costly two-
week strike in March which boosted
labor and food costs, the cutback
cost 40 employes their jobs in
kitchen and waiting on dinner pa-
trons.

The adopted policy will keep the
first show times permanently moved
from 8 p.m. and midnight to 9 p.m.
and 12:30 a.m. times. The high costs
of entertainment, musicians union
scale increases and superstar salaries
were also blamed for the change.

The Riviera Hotel followed close
suit by cutting its six-item menu in
half during Neil Sedaka’s recent
two-week booking.

Capital Rings
Big Grosses
Over Holidays

WASHINGTON—Musical ex-
pectations for the July 4 weekend
may have largely collapsed in the
Nation’s capital, but the Capital
Centre in suburban Landover, Md,,
may have set a house record for the
week leading up to the Independ-
ence Day holiday.

The Centre was the scene for
seven concerts, five of them sellouts
and the other two close. in the week
ended July 3. The sellouts included
the first three performances by Elton
John on his national tour, which
were highly received critically as
well as financially.

The week began with afternoon
and evening concerts by Elvis Pres-
ley. With a $12.50 top, the second
highest in the arena’s 2!s-year his-
tory, (only a $15 top for a Frank Si-
natra concert was higher), the arena
sold 18,781 reserved seat tickets fora
combined gross of $440,000. Pro-
moter of the two concerts was Man-
agement 111

Elton John’s three appearances on
June 29 and 30 and July | were the
last to feature a nonreserved seat fes-
tival seating policy, under an agree-
ment with Prince Georges County
fire officials. With tickets priced at
$8.75 and a festival seating capacity
of 22,897, the three concerts grossed
$603,085. Cellar Door Productions
was promoter.

The Mormon Tabernacle Choir
nearly filled the hall for an appear-
ance on Friday, July 2. and the Os-
monds also came close to a sellout in
their appearance the following
night. Both concerts were produced
by the Church of Jesus Christ of Lat-
ter-Day Saints.

The Elton John concerts also were
the first at which stricter drug en-
forcement policies went into effect at
the arena. Patrons were warned by
repeated broadcasts over outdoor
loudspeakers not to bring drugs into
the Centre, and police were in evi-
dence inside. Only small quantities
of drugs were confiscated, and there
were no incidents.

A Capital Centre official says that
the week was ‘“undoubtedly” the
biggest musical week in the arena’s
history. The only week that came
close, he adds, was the week of June
24, 1975, when the Beach Boys and
Chicago played five concerts. and
the Bicentennial week topped it eas-

ily.

LOS ANGELES-It was nos-
talgia. It was bedlam. It was a beau-
tiful day and a beautiful concert.
More than 55.000 fans jammed their
way into Anaheim Stadium (the
California Angels should be so lucky
in a week) to see the Beach Boys.
America, Santana and new group
Gerard.

Stadium manager Tom Liegler
and operations director Ed Sto-
tereau policed the entire facility
endlessly and smiled happily. “No
problems,” they both echoed. Fire-
men, policemen and military police
had little to do all day and night for
the July 3 event, the first major rock
concert in Southern California this
summer.

Promoters Steve Wolf and Jim
Rissmiller beam. It’s their second
winner at the baseball park this year.
An earlier Who concert there also
sold out. Both shows took in about
half a million dollars gross.

The fans came ecarly, but caused
no problems. Ads and radio warn-
ings cautioned about camping over-
night, but still 900 came and slept on
the perimeter the night before. “No
problem,” says Stotereau. “We
opened the gates at noon and let
them in. There was a mad rush for

Reggae Invades
Club In Philly

PHILADELPHIA - Following
the success of a reggae-oriented con-
cert at the Tower Theater and with
disco spots trying to cash in on the
Jamaican beat on a hit-and-miss
basis, the first local major exposure
for reggae on a regular basis has
been set up at Grendel’s Lair. The
multi-faceted cabaret which features
a different type of entertainment in
its upstairs room each night of the
week, has set aside Tuesday nights
for reggae, bringing in an authentic
group from Jamaica, called House
of Assembly, for a 20-week run.

The six-piece band has Jim Bailey
as its front singer, with brothers in
drummer Winston Bailey and bass
player Norman Bailey. Grendel’s
Lair continues with jazz combos on
Monday nights, the rock music of
Johnny’s Dance Band on Wednes-
days and Spiral on Sundays, with
disco dancing the other nights of the
week.

55,000 AT STADIU
Anaheim Bedlam
For Beach Boys

By FRANK BARRON

the positions near the stage. Then
the rest of the kids came in.”

Sen. John Tunney was on hand to
visit friends with pop group Amer-
ica. Rod Stewart and Leo Sayer
sauntered backstage to say hello to
everybody.

A hot air balloonist performed his
act early in the show, and a female
aerialist stunt-piloted her small craft
around the Stadium with amazing
maneuvers. And in between, profes-
sional skateboard champs did their
amazingly unbelievable things. A
fireworks display ended the night.

Contemporary Security had 240
of its biggest men all around the
area, with comparatively little to do.
It was a holiday crowd—festive. Ads
had warned against alcohol, drugs.
bottles, cans and so forth. Most of
the youngsters willingly abided.
Frisbees and grandstand fireworks
were the order of the day.

Clare Bros.” sound was sharp and
clear. Tom Field’s staging and light-
ing was outstanding. Backstage, the
Moveable Feast handled more than
1,000 hungry and thirsty press,
media and backstagers of all types.
An NBC filming crew followed the
Beach Boys around for a television
special to be shown later this season.

But the show was the Beach Boys
onstage. Brian Wilson, after about a
decade, joined his fellow surfer-
singers onstage. The crowd went ab-
solutely wild. It was a night to re-
member—to recall the mid-60s when
the Beach Boys were (as they are
now), pure Americana. Almost two
hours of solid Beach Boys hits—of
the past and the present. Music from
“15 Big Ones.” the latest Beach Boys
album. The group was bigger than
the fireworks which exploded later.

America got a big hand and more
than the usual amount of squealing
from the young ladies present. They,
00, made it a festive occasion. And
how better to close the set than
“Horse With No Name?”

San Francisco promoter Bill Gra-
ham introduced his group Santana,
then raced offstage and let the band
do its great, wild music to the delight
of the fans. There is a big reason for
the longevity of Santana. and that is
“spontaneity.” Every tune sounds as
though it is being done for the first
time.

New group Gerard, just out of

(Continued on page 43)

Dixie To Avant-Garde At 9th Montreux Jazz Fest

By MIKE HENNESSEY

MONTREUX-—-The Montreux
International Jazz Festival cele-
brated its ninth anniversary with a
rich and abundantly varied panoply
of music that ranged across the en-
tire history of jazz, from the vintage
Dixieland of the Preservation Hall
Jazz Band through the purple pag-
eant of the highly eccentric Sun Ra
Arkestra, to the frenzied avant-
garde paroxysm of the Yosuke Yam-
ashita Trio.

If the event generated few magical
or memorable moments, it was cer-
tainly not due to any shortage of
topline musicians or to unresponsive
audiences.

All the music played in the Casino
throughout the festival was recorded
on 24-track tape by Mountain
Recording Studio, which is located
in the Casino itself. The tapes will be
made available to various record

companies and it is expected that
there will be live albums coming
from Atlantic (Billy Cobham),
warner (Stuff, Ralph McTell and Al
Jarreau), CBS (Weather Report),
MPS (Monty Alexander), Polydor
(Dubliner), ABC (Crusaders) and
Phonogram (Eric Burdon).

The festival’s total budget this
year was $500,000. It featured some-
thing like 500 musicians and at-
tracted a total of 20,000 persons.

While organization is Montreux’s
strong point, one thing you cannot
organize is musical inspiration and
this was at something of a premium.

Two features contributing to this
are the speed with which groups are
being shuttled around the remark-
able abundance of summer jazz fes-
tivals in Europe, and the impossi-
bility of sustaining audience
excitement between sets because of
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the inordinate length of time re-
quired to dismantle one group's
equipment and set up the next.

As it was. the gaps between sets
was anything from half an hour to
1% hours and while festivalgoers
could distract themselves by watch-
ing video extracts from previous
Montreux festivals projected on a
giant screen on either side of the
stage. or by patronizing the record
stall and a food stand in the Casino,
this still meant that every set had to
cope with a wound-down audience.

It may be something to do with the
state of jazz today, its widespread
absorption into fusion music, its ob-
fuscation by avant-garde inanities,
its virtual obliteration by high deci-
bel sound measure electronic gim-
mickry, that the most passionate and
sustained applause of the festival
was reserved for the grand old man

of hard bop. Art Blakey & his Jazz
Messengers, playing music which is
15 to 20 years old but which still
sounds fresh and vigorous and
which is unfailingly, exuberantly
and uncompromisingly jazz. Blakey
and Weather Report drew a 3,000-
plus attendance, the biggest in the
festival's history.

The avant-garde night, on the
other hand, offered very little in the
way of jazz because its participants
seemed far more concerned with vis-
ual extravagance and relentless mu-
sical eccentricity (Sun Ra), fortis-
simo frenzy, physical contortions
and the ponderously solemn non-
sense of playing piano with fist and
forearm (Yosuke Yamashita), and
the tuneless and apparently random
plucking of the bass strings of the pi-
ano in a vain quest to break new mu-

(Continued on page 69)
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THE MOST SUCCESSFUL 6-MONTH PERIOD
IN CBS RECORDS HISTORY IS COMPLETE.

22 GOLD RECORDS
\ 14 GRAMMY AWARDS
(INCLUDING ALBUM OF THE YEAR)
/ A PULITZER PRIZE
3 NUMBER ONE POP ALBUMS /
(INCLUDING ALL OF THE TOP 4 ALBUMS,
FOUR WEEKS STRAIGHT) p

5 NUMBER ONE

| SOUL SINGLES,

t 5 NUMBER ONE

{ SOUL ALBUMS

2NUMBER ONE
POP SINGLES,

INCLUDING THE YEAR'S
ONLY PLATINUM SINGLE.

>~ ANUMBER ONE
CLASSICAL ALBUM

6 NUMBER ONE COUNTRY SINGLES
AND, FOR NINE WEEKS,

THE NUMBER ONE COUNTRY ALBUM A RECORD-BREAKING JANUARY,

FEBRUARY, MARCH, APRIL,
MAY AND JUNE

AND NOW WE'RE READY TO REVEAL THE SECRET OF OUR SUCCESS:
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WE'RE MUSIC LOVERS IN

THE CBS RECORDS
PHILOSOPHY CONTINUES.

We were listening to Johnnie Taylor
when he was still “Little” Johnnie Taylor.
His greatest hits (“Who’s Making Love;’

“| Believe In You™) are among the great
singles of all time.When Johnnie be-
came available to us, we snapped him
up,and he delivered.“Eargasm’is by
far his finest album. His first Columbia
single,“Disco Lady,’ was the #1 record
in the country throughout the entire
month of April,becoming the first
RIAA-certified platinum single in
the process.

FROM ZERO TO ONE MILLION...
THE AEROSMITH STORY.

Stan Monteiro, Mike Pillot, Bob Sher-
wood and the whole promotion staff
spent a good part of 1975 trying to con-
vince people that Aerosmith truly was
a monster act, and that their three gold
albums were not a product of our imagi-
nations.You see, Aerosmith took off
one region at a time...and non-
Aerosmith regions had barely heard of
the group that was monopolizing the
LP charts and causing near riots in con-
cert. This year we had no such problem,
with four platinum albums and a hit
single (“Dream On; from their first
album!) under our wings.

HARVEST FOR
ISLEY FANS.

Exactly twenty years ago the Isley
Brothers (real family-style brothers)
arrived in New York from Ohio to play
the Palace...their first big gig. Skipping
ahead slightly, past“Shout” (one of the
most important crossover hits in
history), past“It's Your Thing” (another
of the most important crossover hits in
history), we arrive at a time when an
Isley album can go platinum virtually
upon release. The album: “Harvest for
the World’ Platinum, and it's hardly
even begun.We hear lots of potential
hits on this beauty,and so will you in
months to come.

HOW TO FOLLOW
CHICAGO’S GREATEST HITS:
WITH A CHOCOLATE BAR.

Chicago proved that the market for
quality rock was far bigger than anyone
suspected. And everyone in the music
business can be grateful that they did.
Albums now sell in the millions with
amazing regularity...these million
sellers are now declared “platinum,’
and we believe that Chicago’s 10 plati-
num albums helped make the platinum
standard a necessity. Just as“CPhicago's
Greatest Hits” was a dominant factor
during the first half of the year,

“Chicago X" will be much of the same
story in the months to come.
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NEIL, MEET ROBBIE.
While we were enjoying all this phenom-
enal success during the first six months,
Neil Diamond was in the studio taking
care of our next six months. His long-
rumored collaboration with Robbie
Robertson became areality afew weeks
ago in the form of a magnificent album,
“Beautiful Noise; and the single “If You
Know What | Mean’’

RETURN TO FOREVER,
AL DIMEOLA, HERBIE HANCOCK,
WEATHER REPORT, JACO PASTORIUS,

RAMSEY LEWIS, FREDDIE HUBBARD,

ALPHONSO JOHNSON, DAVID SANCIOUS,
TONY WILLIAMS, MILES DAVIS,
MAYNARD FERGUSON...WHEW!

Everybody knows what these artists

have done to tear down the barriers of
jazz,rock and everything else. And
you've got to know that when Bruce

Lundvall personally signs talent like

Hubert Laws, RTF, Al DiMeola, Phoebe

Snow and Bob James (who produced

the new BS&T album after helping

Maynard Ferguson double his sales),

we're into progressive music up to

our eyebrows.

In tact, if it must be known, there are
key executives in this company who,on
their own time, listen to little else. But
keep that under your hat.

OUR SOUL ROOTS:
O'JAYS AND HAROLD MELVIN
& THE BLUE NOTES.
Today we considerourselves among the
very best sources of black musicin
the world. Not so before our remark-
able association with Gamble & Huff.
The O'Jays and Harold Melvin & The
Blue Notes have consistently released
albums and singles geared to turn on
anybody within earshot of a radio. The
gold and platinum they’'ve accumulated
stands as testimonial to their success.
This year, so far,we saw The O'Jays
“Family Reunion” album go platinum,
while“Livin'for the Weekend” was a
healthy hit single. Harold's big single,
“Wake Up Everybody, was also the
title of his latest gold album.

LOd, TOO.
We couldn't wait to hear what Messrs.
Gamble and Huff were going to do with
everybody's personal favorite, Lou
Rawls. We found out fast...and so did
America. The new Lou Rawls album is
a triumph...by far the best recording
ever by the man who made (gasp!)
“Love Is a Hurting Thing!" And the single
from that album,“You'll Never Find
Another Love Like Mine”is the kind of
smash we dream about—every format,
every whichway.
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THE MUSIC BUSINESS.

BACK IN EVERY WAY.
Billy Sherrill brought our friend Marty
Robbins back to the Columbia fold with
a Number One country single first shot
at bat. And his upcoming new album
(produced by Billy) rivals his classic
early LP’s.

BLASTS FROM THE PRESENT:
SANTANA, JOHNNY CASH
AND ROGER McGUINN.

At all times, crouching in the CBS
bushes out of sight,are some of the
most powerful forces in contemporary
music, ready to strike at a moment'’s
notice. The first six months of 76 saw
Santana lash out with a new album that
bulleted its way up the charts. Johnny
Cash returned to his classic old sound
and found a new audience for it:“One
Piece at a Time” was a #1 country hit,a
healthy pop hit,and the album it in-
spired is truly inspired music.

Roger McGuinn, who was a highlight
of the Rolling Thunder Review, was
re-signed by Don Ellis and released a
fantastic solo album, “Cardiff Rose;
that reviewers are raving about.

AMAZING BOB.
Just when we were getting used to Bob
Dylan changing the face of pop music
every few years, he surprised us yet
again. “Desire” was the #1 album in the
nation for five weeks. The Rolling
Thunder Revue made headlines. And,
Bob puttogethera TV show (upcoming)
that has the music biz abuzz. Inciden-
tally,album, tour and TV special were
all somehow coordinated by Dylan fan,
friend and confidant Don DeVito, who
also doubles as Columbia’s National
Director of Merchandising.

PRIME NUGENT.
Steve Popovich signed him. And then
product manager Jim Charne wouldn’t
let go. So this was the year Ted Nugent
came into his own. His first Epic album
just went gold,and it's just the begin-
ning of the chart success we expect to
share with the prime manipulator of
high energy rock'n’roll.

RAMPAL'S GREATEST HIT.
In the past few years Jean-Pierre
Rampal’s albums have been among
our best-selling classics. But when
Rampal'’s friend and student Bobby
Finn, who also happens to work for us,
brought Claude Bolling’s “Suite for Flute
and Jazz Piano”to Marvin Saines’s
attention, we were on to a Number One.
The album had been out in Europe for
some time, but when it hit the U.S.,
Rampal and Bolling became part of

that near miracle, a classical-to-pop
CrOSSOVer.

MAURICE

MIXES IT UP.
It's difficult to dwell on Earth, Wind &
Fire's brilliant album “Gratitude” be-
cause we've just heard the tapes of the
new album...a true stunner. But that's
the future, and in the first six months of
'76 Earth, Wind & Fire outdistanced
their imitators by a few more miles,
while anyone who thought that Maurice
White wasn't the greatest mixer in the
business had to change his mind. The
two-record “Gratitude” album, which
included three sides recorded live, was
a Number One albumonthe pop and
soul charts. The“Sing A Song” single
was Number One soul and Top Five on
the pop charts.
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WILLIE IS GOOD.

We put one more “o” in that statement
than his fans do. This was the year that
Willie Nelson saw more of his old al-
bums re-released than he might have
even remembered recording; while his
own new album, “The Sound In Your
Mind’ was Number One country for

two solid months.

THERE ARE NO WORDS
FOR BECK.

Jeff Beck is the first of the super rock
guitarists to go all instrumental. No
lead vocals,just Beck up front doing
what he does best (and better than
anyone else).“Blow by Blow” was a
rock & roll revelation, a big chart album
for months,and Beck’s first taste of
gold.The new “Wired" album finds
Jeff even more secure in the new
format, creating some of the most amaz-
ing sounds of his distinguished career.

THE PAUL SIMON
OF THE YEAR.

In addition to fathering some of the
most delightful singles of the year
(including the #1 “Fifty Ways to Leave
Your Lover”) the “Still Crazy..."album
was awarded a Grammy as Album of
the Year. And who can forget Paul’s
superb job of hosting “Saturday Night;’
with his guests Art Garfunkel and
Phoebe Snow?

WE'LLTAKE

MANHATTANS.
Connoisseurs of soul harmonies fol-
lowed the Manhattans through three
or four record labels until finally, thanks
to Mickey Eichner’s bringing them to
Columbia, Manhattans albuths ap-
peared with some degree of regularity.
For their loyaity they've been rewarded
with“Kiss and Say Goodbye, a gold #1
soul hit that can be heard anyplace,
anytime, since it's found a place in
every radio format.

WELCOME!

SPARKS, TOWER OF POWER,
HUBERT LAWS, TYRONE DAVIS,
BURTON CUMMINGS,BOBBY WOMACK,
KINKY FRIEDMAN, THE JACKSON FAMILY,
MARY KAY PLACE (LORETTA HAGGERS OF

“MARY HARTMAN"FAME),
GASOLIN; JAMES VINCENT,
BONNIE KOLOC,JIMMY PETERIK,
CHIP TAYLOR, THE FANIA ALL-STARS.
We'll try to take good care of you.

PHOEBE SNOW, CHARLIE DANIELS,
BILL WITHERS,JANIS IAN,B.T. EXPRESS,
STEPHEN STILLS,MICHAEL MURPHEY,

LABELLE,RAMSEY LEWIS,AND DAVE MASON.

We're proud that the best albums of your

careers are on Columbia and Epic Records.


www.americanradiohistory.com

WE'RE MUSIC LOVERS IN

OFF WITH THE COXONES
AND JAGUARS,ON WITH THE

COLUMBIAS AND VIRGINS.
Up until recently, you couldn'’t walk
into certain of our N.Y. offices without
seeing a strange record label on the
turntable and being bowled over by the
relentless sound of authentic imported-
from-Jamaica reggae.

Nowadays the sound is similar, but
the labels are ours. Recently our own
Arma Andon, Jim Foley and Mike
Pillot flew to Jamaica and returned
with an insatiable craving for fried ripe
Ilp_lantain,and the rights to the Peter
Tosh album.Tosh is the ex-Wailer
whose album “Legalize It”is the current
rage of Kingston.

Also in the news, Virgin Records
made their reggae move with albums
by the king of skank, U-Roy,and the
sweet-singing Mighty Diamonds. More
home-grown reggae is promised for
the future.

AN EDUCATED MAN
“GETS DOWN”

The well-schooled keyboardist, Webster
Lewis (he assists Gunther Schuller at
the New England Conservatory of
Music), has just gone disco.Well,
virtually. Here's the story: hearing
Webster playing at Sly’s wedding with
his “Post Pop Space Rock Be-Bop
Gospel Tabernacle Chorus and
Orchestra; Epic’s Vice President of
Marketing (and former bass player)
Jim Tyrrell was floored. Jim says he
heard exactly the music he was
trying to achieve in his pre-VP days.
Jim wound up producing Webster's
album, bringing in the cream of N.Y.’s
musicians,and what came out is
the classiest contemporary soul album
we've heard.

MOTHER, MUSIC AND THE
UNIVERSAL LANGUAGE.
Leonard Bernstein discovered that
some thoughts use virtually the same
sounds in every known language. The
sound Mal, for example, is incorporated
into the word for “mother” nearly every-
where in the world. Another thing: he
noticed that children throughout the
world use the same musical tones in
their singsong taunts (you know, nyaa
nyaa nyaa nyaa nyaa na). Are speech
and music related? Are there universal
musical sounds that everyone responds
to? Why is “She Loves You” more ap-
pealing to us than songs that merely
“bubble under”? Tune in to the Norton
Lectures at your nearest public or
school library for the answers to
these,and maybe even“The
Unanswered éuestion."

THE SHAKTI PHENOMENON.
Nobody has more blatantly tampered
with success than John MclLaughlin...
or been more successful at it. Through-
out his career he’s gone wherever his
musical sensibilities took him, and each
time there were more people along
for the thrilling ride. His new group,
Shakti, is inspiring more intense audi-
ence enthusiasm than John or we have
ever witnessed.

BOZ & BRUCE,

THE COMMON DENOMINATORS.
One way to tell if you're in a CBS
Records building, on the East Coast,
West Coast, or in between, is to listen
for the sounds of a Boz Scaggs album
or a Bruce Springsteen album. The five
Boz albums (especially this latest Joe
Wissert production) and three Bruce
albums in our catalog truly do get a
disproportionate amount of voluntary
in-house play. And bulleting their way
into our hearts: Southside Johnny and
The Asbury Jukes.

BARBRA STREISAND IN NASHVILLE,
GEORGE JONES IN NEW YORK.
Aninformal poll of random personnel

recently turned up some surprises.
Current favorites in Nashville include
Barbra Streisand and Leonard
Bernstein. In New York they'’re big on
George Jones and Moe Bandy. And
L.A. is reggae country.

FOREVER YOUNG.
Our two-year-old album of Clifford
Brownss first and last recordings is still
being talked about, written about and
hailed by jazz freaks within and without
CBS. (Brown, you should know, is the
man down beat editor Dan Morgen-
stern calls “the greatest trumpet
player in the history of jazz") So it
stands to reason that the musician who
influenced Charlie Parker will be the
subject of some upcoming Columbia
releases. Lester Young, the man some
consider the greatest improvisor in
jazz history,and others consider the
greatest musician of any kind in his-
tory,changed the sounds and rhythms
of jazz.His very best recordings were
done for us in the thirties,and they've
been unavailable for entirely too long.
That will soon be remedied.

OdT OF NOWHERE.
In the record business yesterday’s
“who?"is often today's soaring super-
star. A case in point is Starcastle. Epic
signed them because our St. Louis
branch told us to...big local act and all
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that. About a week before the official
release, someone from our West Coast
office called N.Y. to rave about an up-
coming album: Starcastle. That was our
first hint of what was to come. When
Starcastle hit the radio stations, Star-
castle went on the radio stations...and
record stores throughout the country
had trouble keeping the album in stock.
In-store play also led quickly to ex-
hausted supplies. As it stands, Star-
castle is the hottest new act we're aware
of in 76, and their second album is
now in the works; as are future “out of
nowhere” success stories.

Wild Cherry is happening every bit as
fast as Starcastle.

Boston is a new group whom folks
around here are calling the “finest hard
rock band in history” And Mother’s
Finest just may be the rockingest soul
band in the world. Cuts from the Boston
and Mother’s Finest albums are cur-
rently much in demand everywhere
from thirteenth floor (Epic’s) as far
down as nine (below which there are
few stereos).
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MAKE ROOM ON THE WALL
FOR THE PULITZER.

Columbia's involvement with Broadway
has been a grand source of pride and
pleasure to us through the years. But
this year it paid off in a rather spectacu-
lar way. “A ghorus Line”is currently
the only album on the charts with
nine Tony Awards and a Pulitzer Prize
to its credit.

NEW EXCITEMENT

FROM PHILADEL PHIA.
News of each new Philadelphia Inter-
national signing is met with glee and
eager anticipation around here. We
were delighted to find Don Covay
(whose “See Saw” album is one of our
all-time favorites) in our midst.
Another Gamble and Huff triumph.

FOR THE SAKE OF ART.
We're serious about our commitment
to serious music,and we're proud of it.
Our new Modern American Music
Series —ali of it first-time-ever record-
ings of contemporary pieces—is a
good example. Our recent agreement
with Melodiya has brought some in-
credibly good music from the Soviet
Union.

And the one remaining gap in our
repertoire is about to be plugged, with a
truly huge venture into operarecording,
which will include first recordings of
Massenet's Le Cid, Donizetti's Gemma
di Vergy, Meyerbeer’s Le Prophete,and
Offenbach’s La Grande Duchesse de
Gérolstein in addition to works by
Barték, Charpentier,and Kabalevsky.
Not to mention the Berlioz Requiem.

CREATORS CONDUCTING.
Out of our almost unbelievably rich
classical archives,Odyssey put together
a terrifically gratifying series of record-
ings, “The Composer Conducts; with
works by Hindemith, Poulenc, Milhaud,
and Stravinsky.

IT DOESN'T GET BETTER
THAN BOB WILLS AND
LEFTY FRIZZELL.
Bob Wills invented Texas swing,and
his recordings are what many of us
use to unwind after a day of hard lis-
tening. They sound so good. As for
Lefty, he's the man who taught today's
top country stars how to sing and
write.You'll hear Merle, and David
Allan and many more when you listen
to Lefty singing his great greatest hits.

UsiC BUSINESS.

THE KOVACS
UNDERGROUND SURFACES.
If you can guess what record company
president owns the world’s largest
collection of Ernie Kovacs tapes
(including rare radio programs that he

guards jealously),then you'll know
what record company is about to
release “The Ernie Kovacs Album”
with some of the best of the stuff you'll
be seeing on PBS this season. Percy
Dovetonsils fans, unite!

ALL THIS AND
SALSA TOO.

The best Latin musicians in America
call themselves“The Fania All-Stars.”
And in what we believe to be the first
firm commitment to Salsa by a major
record company, we've got’em. And we
love’em as much as the New York
discos seem to.

PEOPLE PUT DOWN

THEIR FORKS AND LISTEN.
The most arresting new voice of the
year has got to belong to Tony Bird of
central Africa. In a recent New York
club appearance the eaters and
drinkers remained absolutely frozen
throughout his set. He’s a true original
in every way. His lyrics are pointed
and extremely visual. His melodies
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and his voice are in the “must be heard”
category. People around here are com-
paring him (in freshness and potential
impact—not in style) to the giants. So
watch for his first album,and don't try
to use it as dinner music.

WE HAVE A SAYING.

YOU CAN'T PAY PEOPLE
ENOUGH MONEY TO WORK
THE HOURS WE DO.
WE'RE MUSIC LOVERS IN THE
MUSIC BUSINESS,

AND THAT’S THE TRUE
SECRET OF OUR SUCCESS.

COLUMBIA RECORDS. EPIC RECORDS.
PHILADELPHIA INTERNATIONAL RECORDS.
MONUMENT RECORDS.

T-NECK RECORDS. VIRGIN RECORDS.
BLUE SKY RECORDS. CARIBOU RECORDS.
HOT WAX RECORDS. INVICTUS RECORDS.
TSOP RECORDS.

SOUND STAGE 7 RECORDS.
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Talent

Philly Belatedly
Cooks 33 Concerts

PHILADELPHIA—In an all-out
attempt to inject some show excite-
ment in a sluggish bicentennial en-
tertainment scene. and at the same
time woo whatever visitors there are
away from the historical sites area to
the Benjamin Franklin Parkway. a
series of 33 free outdoor summer
concerts with major show names was
lined up in short order. In a surprise
move, the series was announced in
full-page newspaper ads July 7 and
the series was launched on Friday
night with Buddy Rich and band
firsi 1n.

Concerts were staged on a stand
set up in front of the Art Museum,
which could accommodate some
10,000 persons. Philadelphia ‘76
Corp., the city’s official bicentennial
planning agency, called in Electric
Factory Concerts. headed by rock
concert promoters Larry Magid and
Alan Spivak, to line up the series.
With a budget of only $200.000. Ma-

San Dieg

gid and Spivak came up with an im-
pressive array of musical attractions
of the pop, contemporary. dixieland,
big band and country variety.

According to an Electric Factory
spokesman, the performers and mu-
sical units “cooperated beautifully”
in accepting lower fees because it
was a City of Philadelphia-bicenten-
nial offering for free. Some of the
bigger names even cut their asking
price in half. The series, running
Wednesdays through Sundays and
allowing Monday and Tuesday for
rain dates. will wind up the first
three days in September with Tom
T. Hall (Sept. 1), Earle Scruggs Re-
view. (2) and Woody Herman (3).

In a pitch to get the young adult
and family audience, there are no
rock groups in the line up to inter-
fere with the many rock concerts
Electric Factory is promoting
throughout the summer.

o Civic Booked

64% For Coming 6 Years

LOS ANGELES—Thanks to a
heavy summer season of pop and
rock concerts by local and out-of-
town promoters, the San Diego Civ-
ic Theatre is booked 64% for the
next six years, according to promo-
tions director Ken Monzingo. And,
as of the end of June, 82% of the next
six performing arts seasons—Sep-
tember through May-—also were
booked.

Marc Berman and Jeff Carson of
Good Time Productions in San
Diego are currently producing an
extensive “SuperStar Summer *76”
series of pop shows. They will make
this an even bigger event in the sea-
sons to come. Another heavy local
tenant is California Concerts, which
will bring in 15-20 pop concerts an-
nually, half of which play the Civic,
the other 50% at the adjoining
Golden Hall.

Other concerts are presented by
Los Angeles firms such as Pacific
Presentations, Fun Productions and
Wolf & Rissmiller Concerts.

The theater’s major season tenants

Major Ross Click

LOS ANGELES—“An Evening
With Diana Ross,” in which the star
made her Broadway debut, broke all
boxoffice records at the Palace
Theatre. Producer Danny
O’Donnovan says the attraction
grossed $640.099.50 for the 24 per-
formances during the three week pe-
riod from June 14-July 3.

TOP QUALITY

8 X10

LITHOGRAPHEO ON HMEAVY GLOSS STOCK

BLACK & WHITE 8x10s
500 — $28.00 1000 — $42.50

COLOR PRINTS
1000 — $224.00
SEND FOR SAMPLES AND COMPLETE PRICES

ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

i PICTURES

1867 E.~ FLORIDA
SPRINGFIELD, MO. 65803

are the four local performing arts
companies—San Diego Symphony,
San Diego Opera, San Diego Ballet
and California Ballet. In addition,
such companies as the Los Angeles
Philharmonic and Community Con-
certs are booked in for various dates.

Booked dates are used for rehears-
als and setup and teardown of stage
props (scenery), as well as perform-
ances, so companies put holds on
full weeks, and even full months at a
time.

The Civic is booked heavily this
far in advance because it can only
accommodate 270-280 use days per
year. “We need the dark time, and
the ticket-buying market will only
support the theater that number.”
notes Monzingo.

Of available dates left, more than
half are Mondays and Tuesdays. no-
toriously bad concert nights.

Judge Rules
Fans Can’t
Be Frisked

HOUSTON—U.S. District Judge
Carl O. Bue has ruled thata Univ. of
Houston policy permitting security
guards to search the handbags of
persons entering school entertain-
ment facilities is unconstitutional as
now written.

A suit filed in 1974 by Deborah
Ann Collier, then vice president of
the U.H. Student Government, said
a security officer seized her purse
and searched it as she entered Hof-
heinz Pavilion for a rock concert in
1973.

Collier claimed the university’s
policy is unconstitutional because it
permits searches without a warrant
and/or probable cause.

Judge Bue’s ruling said the objec-
tive of the policy—to protect persons
and property—is valid, but that the
absence of any specific guidelines
vests the searching office with an un-
permissibly broad power to invade
the rights of the public from-unrea-
sonable searches.

The policy bans alcoholic bever-
ages and cans and bottles from Hof-
heinz Pavilion or Jeppesen Stadium,
and says anyone with a purse or
other container that could conceal
such objects should not be admitted
unless willing to submit to a search.

2-WAY TRASK

LOS ANGELES—ABC is out to
break Diana Trask in both the pop
and country markets. Label
launches this program with her new
LP, “Believe Me Now Or Believe Me
Later,” from which the core of her
act at the Troubadour here Aug. 18
will be built.

The Australian singer has been
singing country music and infusing
pop tunes into her repertoire for
some time. Her current goal is to
score with country oriented pop mu-
sic fans.

She came to the U.S. the first time
in 1959 after opening several shows
in Australia for U.S. touring acts
such as Sammy Davis Jr., Stan Fre-
berg and Frank Sinatra. While per-
forming on NBC-TV’s “Sing Along
With Mitch,” she was a Columbia
Records artist. Then she returned to
Australia to star on her own tv show.

“When I came back to the U.S. in
1968, T was completely out of touch
with the U.S. music scene.” It was
Thom Ewen. her husband and man-
ager, who suggested they try Nash-
ville.

But Nashville turned out to be a
surprise. “We met with Bob Neal
and told him we were interested in
getting into country music. He took
us to see Buddy Killen at Tree Mu-
sic.”

Killen thought to produce her
himself “but the session was a total
disaster. I sounded like a pop singer
trying to sing country. I told Buddy
he should buy the master and bury it
in the backyard.”

For the next eight months, she

Washington
Changes Mind
On Kool Jazz

By BORIS WEINTRAUB

WASHINGTON-The Kool Jazz
Festival, scheduled to be held in
Robert F. Kennedy Stadium on July
30 and 31, will go on as planned af-
ter city and stadium officials
dropped some of the restrictive con-
ditions they had imposed.

Festival producer George Wein
says that Mayor Walter E. Wash-
ington and other city officials had
interceded with ofticials of the D.C.
Armory Board, which runs the sta-
dium, and pointed out the contracts
that had been signed obligated the
city to honor the original plans.

Wein and his local agent, public
relations executive Ofield Dukes,
had planned to hold the concert at
night and each night to sell tickets at
the door. After two rock concerts
were held in the stadium, which
holds about 45,000 for music events,
the Armory Board ordered that mu-
sic events end by dark and that no
tickets be sold on the day of the con-
cert, ostensibly as security measures.

The Armory Board actions led
other promoters to cancel planned
Independence weekend concerts
starring the Beach Boys, Chicago
and Earth, Wind & Fire. But Wein
and Dukes, pointing out that they
had signed contracts, pressed for the
city to honor them, and the city
agreed.

Wein called the action *‘very mov-
ing” and said he was “gratified.”

Among the artists scheduled to
perform at the two-day festival, one
of a series of soul shows that Wein is
sponsoring nationally with the back-
ing of Kool cigarettes, are Marvin
Gaye, the Staple Singers, Smokey
Robinson, B.B. King, Donald Byrd
& the Blackbyrds and Harold Mel-
vin & the Blue Notes.
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went to “school” in Nashville as a
Tree demo singer.

Killen was then producing Joe
Tex, a soul artist who was going pop
with his records, on Tree's Dial la-
bel. It was natural that the next
record Trask cut was a Joe Tex hit
called “Hold On To What You've
Got.” Then came “Lock. Stock &
Teardrops,” a Roger Miller tune.
Killen placed her recording contract
with Dot and she continued to build.

“I really worked hard to become a
country singer.” Pete Drake helped
her a lot in the early days and is on
all of her record sessions, she says.

ABC Trying To Break Singer
In Both Pop & Country Marts

Today, she spends about 15 weeks
a year performing in Las Vegas and
Lake Tahoe clubs.

One of the reasons for the Trouba-
dour engagement, however, is that
she'd like to play for fans who don’t
ordinarily see her shows. “people
who aren’t maybe highrollers, but
who buy more albums.”

Ordinarily, she'd play the Pala-
mino, well-known country nightclub
in Los Angeles.

“I’m not going to forsake my
country music fans. I'm just trying to
add to my total number of music
fans,” Trask adds.

NO LONGER NITTY GRITTY

10 Years For Dirt Band;
Heads Out On Tough Tour

By COLLEEN CLARK

NASHVILLE—The Dirt Band,
formerly the Nitty Gritty Dirt Band,
is celebrating its 10th anniversary
this month with a four-month tour
crisscrossing the country.

United Artists is hoping to add to
the momentum by rush-releasing
“Cosmic Cowboy.” an advance
track from the newly completed and
forthcoming August LP, to coincide
with the summer tour. By the end of
this anniversary year, it will have re-
leased 10 LPs on the Dirt Band in-
cluding its latest “The Dirt Band Vs.
The Hollywood Time Machine.”

The 10-year history of the Dirt
Band and various splinter groups
and solo artists whose careers are
directly related is lengthy. Over the
years they’ve been affiliated with
and/or an important part of the ca-
reers of Jackson Browne (once a
member of the group), Linda Ron-
stadt, Michael Nesmith, Poco,
Eagles, Kenny Loggins and many
others. Bill McEuen. the group’s
manager/producer, has recently
made several calculated changes in
the band’s lineup, as well as the
name change.

McEuen has been a non-perform-
ing extension of the group since the
start, initially serving as the band’s
manager, later assuming production
responsibilities as well. Aside tfrom
the Dirt Band association in the
early days, McEuen also managed
the Hour Glass (now the Allman
Bros.) and the Sunshine Company,
which is best remembered for its
1967 hits “Happy” and *“Back On
The Street Again.” Times have
changed and “The Dirt Band Vs.
The Hollywood Machine” demon-
strates how far this act has evolved.

Jim Ibbotson has left the group to
pursue a solo career. The band now
consists of John McEuen, banjo,
fiddle, mandolin, steel and acoustic
guitar; Jimmice Fadden, drums, per-
cussion, vocals, harp and harmon-
ica;, Jeff Hanna, vocals, lead and
slide guitar. They are all original
members. In addition, two backup
musicians have been added.

Jeff Hanna, John McEuen and
Jimmie Fadden as individual musi-
cians are among the most accom-

Terry Reid Touring

LOS ANGELES-—Terry Reid
makes his return to the concert stage
in a national tour to support his new
ABC album, “Seeds Of Memory.”
The LP, produced by Graham Nash,
will be a featured part of his stage
show.

Reid, who has toured with the
Rolling Stones and Cream, will play
selected clubs including New York’s
Bottom Line, Chicago’s Amazing
Grace, Roxy in Los Angeles and San
Francisco’s Savoy.

plished. They’re featured on count-
less recordings outside their own—
recordings by John Denver, Greg
Allman, Dickie Betts and the Mar-
shall Tucker Band, as well as recent
hits “Wildfire™ by Michael Murphey
and Linda Ronstadt’s “When Will |
Be Loved.”

John Cable. formerly with a pop-
ular Colorado group, Colors. is a ca-
pable composer/singer and an ex-
cellent guitar player. For
strengthening the rhythm section,
McEuen added a black “cosmic
cowboy musician.” Jackie Clark on
bass. Clark is a master vocalist and
an accomplished all-around musi-
cian. He has played on albums by
ke & Tina Turner, Elliot Murphy,
Bonnie Bramlett and Bobby Wo-
mack. He has also toured extensively
throughout Europe with the Turn-
ers.

The new lineup premiered in At-
lanta and St. Louis to SRO au-
diences. The changes to universalize
the band’s overall attraction and ap-
peal are overwhelmingly increasing
the group’s popularity and influence
with its concert audiences.

Major Acts At
Canadian Gala

LOS ANGELES—Ten headlining
days of major stars will be featured
at the annual Klondike Days Expo-
sition at Edmonton, Canada, July
21-31, starting with the Beach Boys
on opening night.

The schedule also finds Chicago
on Friday (23): Gordon Lightfoot
(24). Kris Kristotferson and Rita
Coolidge (25): Emmylou Harris, Lo-
retta Lynn and Conway Twitty (26);
the Carpenters and George Gobel
(27); Rufus & Chaka Kahan (28):
Seals & Crofts plus Kenny Rogers
(29); Jerry Lewis and Connie Ste-
vens (30) and Linda Ronstadt plus
the Bellamy Brothers (31).

The Who Due For
4-Date Aug. Tour

NEW YORK—-The Who returns
to the U S. shortly to prepare for a
four-date mini tour of markets by-
passed in the group’s recent March
tour.

Scheduled dates are: the Capitol
Center Arena, Largo, Md., Aug. 3-4;
the Gator Bowl, Jacksonville, Fla.,
(7). and the Baseball stadium,
Miami (9). Raindate for the Jack-
sonville show is the following day.

The Who returns to the studio this
coming October to begin work on an
album. In November they embark
on major tours of Japan and Aus-
tralia. Tentative plans for a South
American tour are also on the draw-
ing board.
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Coury starts his day off early with phone calls

from his den at home to points around the

East (top). Later, in his office he directs his
promotional staff with continued gusto.

Al Coury is not known to whisper. Every-
thing he does he does with gusto. His enthusi-
asm for his job is a well-known trademark of
this key musicman. Billboard's Jean Williams
spent a day listening to Coury as he went
about building the RSO organization. This is
her report.

Al Coury, president of RSO Records rises
shortly before dawn. As his feet touch the
floor, he reaches for the telephone.

He relates that his wife Mary Ann, under-
standing his obsession to build a successful
label, does not seem to object when he calls a promotion
man’'s name before saying good morning to her.

Showered and shaved, he moves to the dining room to con-
tinue his calls to promotion men and sales managers in the
East. Coury goes like a whirlwind, with so many projects going
at the same time. Yet, he has the ability to reach out and grab
snatches of each project and quickly put it in order.

Toan onlooker, he may appear disorganized, but Coury isin
full control at all times. His vocabulary is at all times gener-
ously peppered with expletives. ‘'l heard the Bee Gees record,
because a deejay called me and did a goddamed interview
with me on the record,”” he says to a promotion representa-
tive on the phone.

Coury is currently working on product for three acts, the
Bee Gees, Lady Flash and Paul Nicholas.

Quickly hanging up the telephone, he swings around as if
the conversation never took place, picks up a new khaki jacket
and proudly exclaims, ‘‘How do you like my father’s day gift
from my two kids?"’ Without waiting for a reply, he swings
back to the telephone.

“Bill, | have been calling you since 6:45 a.m. Where the hell
have you been?’ Coury lists radio stations that have com-
mitted to play the Bee Gees record. *‘RKO must go on the
damned record this week." He lists other stations in the Bos-
ton area that are playing the record and report to the trades.
“We must go with the majors this week. We have a hit record,"”
he says.

Coury rants and raves on the telephone. His voice is always
demanding, but at the end of each conversation, his voice
mellows as he tells his party, ‘I love ya baby, but we need a hit
record."

A Day In The Life
Of Al Coury

RSO’s exhortative chief
uses a rant and rave style
of product promotion

Billboard photos by Bonnie Tiegel

An exuberant Al Coury finds pleasure in hearing new music

both in his office (left) and in the recording studio with en-
gineer Rob Fraboni (below).

Issuing directives, deciding on strategy and
auditioning material, are basic to Coury’s of-
fice regimen.

Calling Marty Markowitz, sales manager of Phonodisc in
Miami, he says, **How many pieces do you have out? Ten thou-
sand huh. Bull. Tell any station to call me. | will tell them, who
is on the record. I'll call that deejay a liar. | love ya Marty.”

The telephone rings, it's the conference operator. It's the
Monday morning conference call he has been waiting for.
“It's the guys from New York," he laughs.

"“You guys have good weather out there (five expletives de-
leted). ‘“We have birds singing out here. | am going to talk
about something other than my records now.

“I am addressing all of you. Who do we have to talk to in
order to get records out?”” Screaming ensues. “If that’s your
system (Lou Simon, vice president of Polydor), damn it, we
have to talk about it later. | will find somebody else to press
my records if that's the case."”

He calls Bill Brill, Los Angeles promo man for Polydor, ““How
come KIIS didn’t get the record? Did the other MORs go on the
record? | am looking to surround KHJ, and KEZY is not the
only station to do it. Everytime you leave a station, call me and
| will give you an update. | am expecting majors to come in ev-
ery hour today. | love ya baby."”

To Lee Arbuckle, his Texas Southern promo rep, he notes,
“You know what the game plan is. | want to go for the kill.
Don’t come out of Houston until you got that station on the
record. Also, drop the record off to the discos.”

Red T-shirt, jeans and tennis shoes are his morning attire.
But he rushes off yelling, “‘| have to change my shirt.”” Once
changed, he asks Mary Ann, a quiet lady who seems to sense
his needs, “‘How does my outfit look?"" Of course he tops it
with his new jacket.

Coury decides to ride with me in my car to his office, leaving
one Mercedes in the driveway and another in the garage.
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Walking past the steel gray vehicle in the driveway he points to
his license plate with a number one prominently displayed.

‘'l have number one all around me. Even my swimming pool
has a number one on its bottom. | swim every morning, and
each time | swim across that number one, it reminds me that |
am working for number one records. The same applies to the
car. When | see it, | also see the number one on the plate. | am
always surrounded with number one so | can't miss with my
records,” he declares.

He explains that he is riding with me because he is going to
the Paul McCartney concert tonight, and a limousine will pick
him up at the Village Recorders. “This is one of the advan-
tages of my position,'" he offers.

Coury, a slightly built man who appears to be in his early
thirties, with confidence to spare, hurries into his office on
Sunset Blvd. to be greeted by Janis Lundy, his executive as-
sistant. It's 10 a.m. and he notes that he has already put in a
full day's work.

Lundy converges on him with a pile of messages, and Arnie
Geller, national promo man for Polydor is on the line.

“It's a pop disco record, but will border on black and MOR,"'
he says to the caller. “*The disco version will be part one and
two. It will be like Tavares black as opposed to James Brown
black.”

Coury’s office is comfortable, but not elaborate or pre-
tentious. He earlier described his home in the same manner,
while adding, ‘I can live in any kind of home | want. But | am
not into those big elaborate homes."

Strolling over to his massive desk, he sits down and
promptly props his feet on the top. This seems to be a habit of
Al's. He rests his feet on whatever is available.

To Geller he exclaims, **| want my guys to get the records
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cover slick of the Bee Gees. Coury expresses his approval of 41
the slick as Janis and other members of the office staff also
voice consent. Coury excited tells Caraeff to send the slick to
the Bee Gees. .

Larimee asks about lunch. He reminds her that he never
eats lunch. As she leaves the room, she advises him that she is
ordering lunch for members of the staff.

“What! We are operating like a major label, but we don't
even have a number one record yet. You could at least wait for
a hit.”

Enter producer Freddie Perren and singer Yvonne Elliman.
Coury has set up the meeting between the two in an effort to
bring them together in a recording session.

Perren is in a hurry when he arrives. He is in the process of
producing a session on the Revelation. In a conversation
about Elliman's new tune, Coury injects, as if to convince Elli-
man of Perren’s competence, “*He is great. | know his work. If

Singer Yvonne Elliman and pro-
ducer Freddie Perren (left) dis-
cuss working together with
Coury. Above: a typical reaction.
Below: a meeting with attorney
Lee Phillips and below left: view-
ing LP graphics with Ed Caraeff.

the same time as Polydor guys.' Beating his desk with a pen-
cil, he screams. *‘This is the only damned way | know to oper-
ate. | want to know, when will you have records in the hands of
my West Coast promo men? | love ya baby.’

Janis yells, '‘Sterling Divers, Western regional man for
Polydor is on the line about going to the trades.

| don't want him to go to the trades about RSO Records,
he answers as he picks up the receiver to tell Divers the same
thing. *‘Sterling, you can service them with new product. |
don’t want any specifics. If they don't ask, don't even men-
tion RSO."

Larimee Ward, Coury's secretary comes in to take a couple
of thank you notes. He asks her to get Ernie Phillips, an inde-
pendent promotion man on the phone. Then advises her that
he will talk to promotion men at any point during the next two
days.

“Phillips, what the hell is your home telephone number? |
am going to wrap up the Bee Gees record this week. The Paul
Nicholas record is going to be a sleeper smash. | don't want
anybody to think that | am throwing away any records, baby.

‘“‘As soon as you get the Lady Flash record, run with it. |
want tc form a beachhead with these records. Hey, save me a
favor for a new group out of New York called the Revelation. |
am not going to sign anybody else now because | owe it to my
artists to give them all | have.”

“Larimee,’* he yells into the next office, ©'| am ready to go
over the bills. **‘What! What! What the hell is this? Drop a note
and tell him that at this time, my budget does not allow me to
do this, next letter.

“What the hell is this? A resume, file it until later. Next?
You mean we have to give all of these guys credit on the back
of our album?”

in the middie of the next letter, Frenchy Gauthier, regional
promo man calls. ‘““How do you feel about RKO? You think we
may get them this week?"" Laughing loudly he adds, *If we get
them, it's all over. As soon as you get Nicholas and Flash, get
in your new T-bird and get your ass to the airport.”

“‘Larimee, get me Paul Wennik." Wennik is Polydor's sales
manager in Boston. “‘Paul, I'm just checking about airplay in
Boston. How many did you ship? Double up on it. Put the rec-
ords out there. Don't wait till you get RKO. Put the damned
records out in anticipation. Put it out now. | tell you the record
is home free. | love you too Paul. Show everybody you're a
man. Put out 10,000 records.”

Tony O'Brien, RSO controller in New York is on the line.
“Tony, my staff is overworked. As we go along, | am going to
have to review more people.’ He tatks about salary increases
for his staff. He runs into Janis’ office to ask about a master
tape for Lady Flash's single.

RSO has an intercom system, but no one uses it. Janis ex-
plains that it is more convenient to call out to each office.

Al and his assistant search through tapes looking for Lady
Flash. **Barry Manilow will - - - - if he hears this on radio,' says
Coury. Lady Flash is Manilow’s background group. He has
written and produced a new LP on his singers.

Coury puts on the open-reel tape from the film *“The Big
Bust.”" *‘Let's stall on the soundtrack until we find out if the
film’s a hit," he suggests to Janis.

Richard Fitzgerald, RSO’s promotion man at-large enters to
give Al reports on more confirmed stations. Pleased with the
report, Coury decides to call his wife. After approximately five
rings, he bellows laughingly, *Where the hell is she? She
leaves the house as soon as | leave.”” He has obviously forgot-
ten that Mary Ann announced that she was taking the chil-
dren out.

Kal Rudman is on the WATS line, ““Yeh, yeh, hey, the ad
looks super. You missed a couple of station additions that
were apparently reported to Billboard and Gavin, but not you.

“‘Larimee, where the hell is my next appointment,* he calls
impatiently. “'If he gets here late, - - - - him."”

Mel Bly of Warner Bros. publishing is on the line. He had
asked Coury to go to see an act perform. *‘| loved them after
dragging my ass all the way out to that joint to see them.

“There were more people in the band than in the audience.
| got a stool sitting next to the hippy dippy chicks. | want to
meet with the group tomorrow. | love ya Mel."

A phone rings. *‘Larimee, what the hell is that?"’ *‘It's your
private line Al,"" she yells back. *What private line? | didn't
know ! had one. You mean | don't even know the number of
my own private line, but someone else has it?"" He picks up the
receiver, and no one is on the other end.

A number of calls come in from promotion representatives
and business associates across country. He says to Robert Ed-
son, vice president in charge of East Coast promotion. *“Who
doesn't have the record? The bum. You know he messed up in
Columbus. Make a note of that and | want it in writing, and
copy it."" He tells Fred DiSipio, independent promo man, *'|
want to come on the charts with impact. | don't want to come
on at 89 with an anchor, | want to come on at 54.

To Fredric Gershon, New York attorney, he notes, “*‘Where
the hell were you over the weekend? | want my records to be
shipped out in RSO packages, not Polydor. | am demanding
this. We are building a creditable label. When anyone sees the
RSO package, they will know it's good product. | love ya
baby."

Steve York of station WAUG calls to inform him that the sta-
tion has not received a particular record

| will see that you get the record today Steve, even if | have
to fly it to you myself."" He calls Richard into his office. "‘Rich,
get arecord to Steve today, | don't care what it costs.”

Don Sorkin, publisher of Sorkin Music enters, explaining
that he has picked up Greyhound Express, a rock group. Sor-
kin advises Coury that the group is touring with the Electric
Light Orchestra. “‘Al, | want to make an easy deat for them.”

He plays a tape for Coury, who shows little emotion while
listening. ‘‘Sounds good, will you leave this tape with me,’
says Coury at the tape's conclusion.

“What about the Jimmi Hendrix?” Sorkin injects quickly.
“‘Are they still asking $75,000 for it? Let me think about it. Let
me get into the tapes and | will let you know," Coury answers
without seeming to evaluate Sorkin's question.

Julie Chester, a publisher comes in to give Coury a poster of
Henry “‘Fonzie' Winkler, for his children and to set up a date
for Coury's children with Winkler.

As Coury happily romps about the office showing off the
poster, Ed Caraeff, photographic graphic artist, arrives with a
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you can come together, we will have a hit record.” He follows
with a bit of Coury philosophy. ‘‘Bringing the artist and pro-
ducer together is like a marriage. lf the vibes are bad, we will
go on to the next step.”

He pauses to ask Larimee to send Brother Love of WCAO in
Baltimore a telegram congratulating him on the station’s in-
creased ratings.

Coury is left alone for all of three minutes, then he invites
Rob Fraboni, studio engineer in. Fraboni reports that mixes
on Eric Clapton's new LP have been completed.

He has a cassette tape of the new album which he asks Al to
put on the player.

Coury’s tape player is a custom made machine, which he
admits he does not know how to use. ““In fact,” he an-
nounces, ‘| only know that | paid a lot of money for this dam-
ned thing."" Rob plays the tape.

He yells for Janis and Richard to come in to listen to the
tape. The group stands around smiling, stomping feet and
slapping each others hands through three Clapton tunes.

Coury is annoyed because he cannot turn up the volume to
its maximum pitch. He explains that the building's other
tenants will complain.

He is still in an elevated state, operating at an accelerated
speed when attorney Lee Phillips arrives to discuss contracts.

“I am committed to a film that has been panned by crit-
ics,” he tells Phillips. The pair discuss Perren’s contract with
which they both seem to be pleased. To another contract, he
says, ““If we can't be exclusive, then | don't want him."

While proudly displaying a Bee Gees ad in Billboard, Coury
quips, ‘‘Handsome bastards aren't they.”” Without waiting for
areply, he tells the attorney just how important the group is to
him and the label.

He notes again that he is going to the McCartney concert
and jokingly tells Phillips that he purchased his own tickets
and has not been invited backstage by Capitol, his former em-
ployer.

He mentions that he is bringing in Lady Flash for a photo
session. He seems so thrilled with the thought of the Lady
Flash album he puts on the group's tape for Phillips' approval.

Phillips listens as Coury dances around the room contend-
ing Lady Flash is a combination of the Supremes, Martha and
the Vandellas and Tina Turner. "“They are class, flash, and
trash,” Coury says.

As Phillips leaves, a series of calls come in. Following a call
that seems to have Coury obligated to listen to an act that he
does not appear to be interested in, he says, “When you take
over a new company, it's difficult because you may not be
aware of previous contractural agreements.

“*Someone can call me and say, ‘| am signed to your label.
Then | have to scramble around asking, is he?"

He says to Art Gelles, sales manager in Washington,
“Thanks for returning my call Art, but | don't know what |
called you about.’

To a local promotion man who feels slighted because Coury
has hired an independent in his market he says, “| know that
sometimes local promotion men feel alienated when an inde-
pendent is brought in. But | know what | am doing. | am no!
buying positives with independents, | am just trying to cut
down on the negatives.

“1f | need six promotion men in a market, | will have them
no matter what it costs. | operated that way at Capitol and
am operating with this system here. That's why | am success
ful. | love ya baby."”

We leave for the Village Recorder to hear the finished prod
uct on Eric Clapton. During the ride Coury explains that at thi
stage of building RSO Records, his prime involvement is at
the promotion and artist level

“| treat my promotion men like-kings. They travel first class
stay in the best hotels and have generous expense accounts
know that if | treat my men right, who incidentally are some ¢
the best paid promotion men in the country, they will work
their asses off for me.

He further explains that he has taken people intc the com
pany who he is personally training. He cites Richard Fitzgerald
as an example. "‘You note that his title is promotion man at-
large, well, that’s no accident. | have not named him national
promotion man although he is taking on some of the responsi
bilities. Eventually, | plan to turn over this segment of the la
bel to Rich once he is thoroughly trained.

In the studio, Coury, Fitzgerald and Fraboni discuss the
tapes' positives. Coury turns and whispers, *This is a very im
portant moment for me. It's like seeing your new baby for the
first time.

“This is the first time that | am hearing the entire album
Then he notes that the LP will be released in the fall. After
each cut, Coury exclaims, ‘‘goddamn that's great.’

Once the limousine arrives with Mary Ann, Coury is wisked
off to the McCartney concert

Art direction: Bernie Rollins
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Talent

JAMES TAYLOR
Universal Amphitheatre,
Universal City, Calif.

Taylor's taunching of the facility's summer
season brought out the people who enjoy the
energy in his soft, flowing voice. They also found
Friday (9) that Taylor can get down home gutsy
on occasion.

Unlike last year's show which included some
drop-in guests, this time Taylor was the major
music maker, spinning his pretty tales with
ease, adding humor via his asides to the crowd,
and getting right down with the combinations of
musicians he used which ranged from one to six.

0f the 25 songs comprising his 1%-hour
show, six were from his new Warner Bros. LP,
“In The Pocket,” providing a freshness to the
program but not a change of pace.

Taylor's music fits into the laid back cate-
gory, but he does up the tempo and grits his
teeth to change the sound of his voice so that he
doesn't lose his listeners out of a monotonous
sameness.

For the second straight year he used a tape
recorder as an accompanying vocal element, us-
ing it on the opening “Lighthouse” to produce a
duet with himself and on “Shower The People”
toachieve arich choral sound on the choruses.

In addition to playing 6-string guitar, Taylor
also played acoustic piano for one short ballad,
a song he called "a little outdated.”

Taylor's regular rhythm section of drummer
Russ Kunkel, bassist Lee Sklar, guitarist Danny
Kortchmar and keyboardist Clarence McDonald
was augmented by violinist/slide guitarist David
Lindiey and saxophonist David Sanborn, who
Warner Bros. is trying to break on his own.

Collectively, they provided solid, strong back-
ing, adding crashing colors to the uptempo se-
lections. Lindley is an outstanding amplified
violinist who i$ equally dynamic on slide guitar.

Taylor's repertoire included the comicly silly
“Gorilla," “Honey Don't Leave LA (the first
stomping tune after five easy rolling numbers),
“Daddy's All Gone” (a stow, sad reflection of
being a traveler), “Fanfare” (which gave Kortch-
mar and Sanborn opportunities for some hot
solos), “A Junkie's Lament,” “‘Mexico,” “Fire &
Rain,” ““Carolina In My Mind,” “Family Man”
(written after the birth of his daughter), “Hello
0Oid Friend,” “Everybody Has The Blues,” “Hey,
Mr. That's Me Up On The jukebox,” “Heaven To
Your Town,” “Fool To Care,” “How Sweet It Is
(To Be Loved By You)" (with an infectious gos-
pelish ‘piano solo), “Money Machine,” “Country
Road,” “Steamroller” (the evening's key blues
effort and finally a solo goodnight tune, “Sweet
Baby James.”

Taylor's show is enriched by effective lighting
effects, spots which flicker on and off or which
bathe the musicians in different hues.

This window dressing adds to the impact of
the vocalist’s generally sweet, relaxed voice. But
when he decides to get gutsy and gravelly, he
pulls the switch off effectively. ~ ELIOT TIEGEL

LABELLE
Wollman Rink, New York

Labelle dazzled New York with a june 16 per-
formance that featured some excellent new ma-
terial to go along with the group’s powerful
brand of showmanship. The group performed
four songs from its forthcoming Epic album
“Chameleon.” The new songs were extremely
well-received by the over-enthusiastic audience.

Labelle is such an interesting group visually
that the audience crowded around the stage to
get a closer look, causing a lot of pushing and
shoving and a few altercations. Those who could
see were treated to one of the finest stage at-
tractions in pop music. Labelle combines sarto-
rial eccentricity with an intense stage manner.

To go along with its visual excellence, Labelle
features three of the finest vocalists working to-
day. Patti Labelle, Nona Hendryx and Sarah
‘Dash use their voices like musical instruments
to give the group an unmistakable style of its own.
Young guitanist Eddie Martinez underscores the
solid vocals with lyrical and imaginative solos.
Added to this is an extremely competent rhythm
section that features drummer, jeffrey Shannon
and bassist Carmine Rojas. ROBERT FORD JR.

BICENTENNIAL CONCERT
Hollywood Bowl, Los Angeles

There was more in the air over Hollywood last
July 4 than just Roman Candles—at least the air
that hovered over the Hollywood Bowl that
night. For in that particular spot on the Califor-
nia map there lingered pure musical magic for
2% hours of classical American entertainment.

In asuperb bicentennial celebration package
(the 1,520th Bow! concert, according to narrator
Ralph Story, who, incidentally, handled those

chores with expected aplomb), Zubin Metha
batoned the Los Angeles Philharmonic, vocally
buttressed by a vibrantly resplendent chorus
called the interdenominational Choir, through a
soul-stirring rendering of works by such Ameri-
can composers as George Gershwin, Charles
Ives, Joe Westmoreland, Leonard Bernstein and
John Philip Sousa.

Among the highlights (and there were sev-
eral) was an unfettered presentation of Earl
Robinson’s and john Latouche's historic WPA-
sponsored “Ballad For Americans,” with bass-
baritone Brock Peters turning in an excellent
and seemingly effortless solo performance. (The
last time the work was done in the Bow! was
1940, when the late Paul Robeson handled the
soloing.) Peters’ singing drew a standing ova-
tion.

On the heels of this were solos by choir mem-
bers, contralto Alice Kelly, tenor Michael Gary
and soprano Carolyn jones. It was the latter's
brilliant treatment of “I Believe In Liberty” that
had the capacity crowd of 18,000 totally mes-
merized, auguring a big future indeed for this
lovely young lady.

Second half of the show was dominated by
the ebullient baritone Sherrill Miines. This mag-
nificent singer, whose voice seems tailor-made
for outdoor amphitheaters such as the Bowl,
served up a spine-tingling “Shenandoah” and
even a noteworthy disemboguement of a piece
of non-music. William Stearns Walker's unfortu-
nate attempt at musicatizing Lincoln's immortal
Gettysburg Address.

Mehta then led the Phitharmonic through an
inspired rendering of the jazz-oriented Gershwin
classic, “American In Paris.” Fireworks began
going off with the start of Sousa’s march, “Stars
And Stripes Forever” (the explosions well
synced with the music), thus signalling the con-
clusion to an overall memorable evening.

JOE X. PRICE

NAZARETH
IAN GILLIAM BAND
Beacon Theater, New York

Nazareth capped its East Coast-Midwest tour
with a fast-paced, well-balanced show that had
the half-filled hall on its feet from the opening
number. The lively July 1 date marked not only
the tour's end but also the group’s fifth birth-
day.

Throughout the evening, the A&M recording
act maintained a rotation that allowed all four
members to satisfy the crowd with solo turns.

Lead guitarist Manny Chariton (who also pro-
duced the band’s albums) scored with “Bad Bad
Boy" while lead singer Dan McCafferty hit his
peak with the searing “Loved And Lost.” Darryl
Sweet on drums and Peter Agnew on bass per-
formed most admirably during the selections
from “Hair Of The Dog,” the quartet's last gold
LP. Somewhat surprisingly, “Love Hurts" did
not spark the audience or the band. Nazareth
performed the hit minus the energy that charac-
terized its other numbers. The crowd responded
accordingly.

The highlight of the 75-minute concert, how-
ever, was the group’s version of Joni Mitchell's
“This Flight Tonight.” The ballad may seem an
unlikely choice for these hard rockers but Naza-
reth fit the song into its set remarkably well. It
turned the selection into a driving, walloping
number without sacrificing the aching sensi-
tivity of the original.

Near the end of the “Hair Of The Dog” seg-
ment, Nazareth paid tribute to its Scottish heri-
tage with a bit of showmanship, including the
onstage appearances of a kilted dancer, a set of
bagpipes and a bottle of Scotch. McCafferty
teased the audience with a two-minute turn on
the bagpipes. He also led the crowd in a round of
“Happy Birthday To Nazareth” before the finale,
“Woke Up This Morning.” The 10-minute en-
core, which featured the band’s own “Teenage
Nervous Breakdown,” Cream’s “Sunshine Of
Your Love,” and ZZ Top's “Tush,” left the enthu-
siastic audience wanting more.

The fan Gilliam Band opened the evening
with a 45-minute set of wailing blues and rock.
This powerful quintet provided solid entertain-
ment from its opener through the finale,
“Smoke On The Water” (introduced as “a well-
known ballad"). While the band had some very
vocal admirers from its frist moment onstage, it
converted the entire hall with a “Deep Purple”
number. The loud applause turned to foud boos,

"however, when the group failed to return for an

encore. SCOT HALLER

CHICAGO
Aladdin Hotel, Las Vegas
Hampered by opening night sound diffi-
culties, Chicago overcame first-half production
traumas July 8 during its nearly three-hour, 21-

Talent In Action

song set before 6,000 fans. Taking the first se-
lections from its latest album, "Chicago X,” the
band's unfamiliar songs fell on appreciative but
strained ears as loudness and distortion became
unbearbly annoying. Opening with a weak “Any
Way You Want It,”" the group tried valiantly to
save “I Love You,” (vocal by Peter Cetera) and
trombonist James Pankow's solo creation, “You
Are On My Mind.”

Following “Another Rainy Day In New York
City,” a slick, Latin.sounding hit, the jazz-rock
ensemble moved into identifiable waters with
“Something In This City"” and the quieter ballad,
“You And Me" with an impressive clarinet solo
by Walter Parazaider.

Past hits “Does Anybody Know What Time It
Is?" and the lengthy version of “Make Me
Smile” brought immediate response and accom-
panying applause. Cetera was especially out:
standing on his guitar solo spots during these
selections, as was composer-keyboard artist
Robert Lamm while the sound system began to
balance out better, emphasizing brass and vocal
harmonies.

After intermission, the group returned deter-
mined to educate the crowd to new album cuts
including “Hope For Love,” but again, it was the
past hits which caught the important recogni-
tion factor—namely “Beginnings,” “Question 67
& 68," “Saturday In The Park,” “Searchin’ So
Long” and “Getting Stronger Every Day.” The
newer, unrecorded material, full of jazz, rock,
salsa and experimental effects was interesting
but fell victim to sound problems.

No doubt about the group’s musical ability
can be raised by its performance here, except
for its unpreparedness in integrating its mixer
with the house sound system, which spoiled the
opening night.

Aside from the sound problems, the entire
ensemble more than proved its individual abili-
ties with specific solo standouts by drmmer Lau-
dir DeQliveria, Lee Loughnane on trumpet and
Terry Kath on electric guitar. HANFORD SEARL

CARPENTERS
JIMMIE WALKER
Riviera Hotel, Las Vegas

Armed with a new, livelier production, the
Carpenters turned around their past, stale caba-
ret show fuly 1 to an enthusiastic response by a
packed Versailles Room audience. Karen heaithier
and happier, teamed with brother Richard in the
Joe Layton production, which featured a circular
stage set packed with musical equipment, a
tape machine console and the five-man group
supporting the brother-sister effort. The Dick
Palombi house orchestra circled the modern for-
mat, enhanced by coordinated, effective light-
ing.

After the overture led by Richard and Karen's
vocal on “Kind Of A Hush,” the two A&M artists
glided through the ballad “I Need To Be In
Love.”

A specialty rendition of the hit “Close To
You" spotiighted Richard orchestrating
band members on a creative collection of per-
cussive instruments the kitchen sink et al, fol-
lowed by Karen's velvet vocals on ““Don't Be
Afraid,” “Sing” (with effective tape playbacks of
audience participation) and “Yesterday QOnce
More.”

The show then moved into a humorous
“Grease” sequence, with Karen outfitted as an
overly-built Sandra Dee and Richard backed by
band members spoffing the '50s. Bass player
Bob Messenger supplied knockout DJ ramblings
in the play on memories. Richard and Karen
then presented a musical diary of their roots,
beginnings and trials with Karen utilizing four
separate drum sets and Richard culminating the
remembrance with a classical piano side of
“Warsaw Concerto” backed by the orchestra.

A closing hits medley of 11 tunes rounded
out the tight-knit show, which featured special
material by Ken and Mitzi Welch, with new, im-
proved Bill Witten costumes. The entire show
was much more impressive than past Carpenter
bookings.

TV comedy star Jimmy Walker raced through
old material used from his past Riviera engage-
ment months ago, occasionally throwing in a
new joke. Newer sketches on Washington, D.C.,
sex scandals, ethnic and family proved success-
ful, but his preoccupation with racial accept-
ance (referring to blacks some 35 times) was
annoying, unprofessional and unbecoming.

~ HANFORD SEARL

GLEN CAMPBELL
RIGHTEOUS BROTHERS
Las Vegas Hilron

The June 22 opening of Campbell's new mu-
sical production turned out a disappointment

www americanradiohistorvy com

both production-wise as weil as musically before
a capacity house because of poor coordination,
confusing material and an awful stage set.

Designed by Joe Gannon of Holiywood, the
stage design of elastic strips not only fell apart
during Campbell's harmonizing, but distracted
badly throughout the entire 17-song, hour-long
set.

Campbell’s first two selections from Broad-
way's “Pippin,” proved totally unrecognizable to
the public in general. He then sang more famil-
iar material, “Gotta Find My Corner Of The Sky,”
"Country Boy” and “If It Don't Work Out,”
which he had to be hoping the rest of the show
would.

Another production mistake followed with
Campbell bringing on his parents, who joined in
on “Silver-Haired Daddy Of Mine,” totally dis-
associated from the rest of the show. It works
well on tv tatk shows, but not in a cabaret set-
ting. Campbell regrouped on Croce’s “‘Time In A
Bottle,” seemingly was gaining momentum with
Gershwin's “Summertime” on electric guitar
and leveled out on Berlin's “QOver There.”

Continuing the salute to American music,
Campbell did a fair guitar execution of Cope-
land's “Rodeo,” jumped safely into Steven Gey-
er's “Blood Line,” title song from his latest al-
bum, a crossover country song, but then vocally
bombed on the difficult Rodgers-Hammegstein
“Carousel” soliloquy, meant for strong baritone
singers.

Back into familiar waters, Campbell raced
through five massive hits, “Gentle On My
Mind,” fimmy Webb hits “Wichita Lineman,”
“Galveston,” “By The Time | Get To Phoenix”
and “Rhinestone Cowboy.”

The Righteous Brothers didn't do much to
forestall Campbell's disastrous presentation,
hopefully modified after opening night. The
same old songs by the two vocalists came off
poorly. Act needs new, strong material.

HANFORD SEARL

KRIS KRISTOFFERSON
RITA COOLIDGE
Universal Amphitheater,

Los Angeles

Informality characterized Kristofferson's set
Tuesday (13), as he continuously joked with the
audience during many equipment failures. After
a lengthy interruption, Kristofferson responded
with “we’ll move along like a Las Vegas show
now.”

As fdr his performance, his raspy and some-
times uncontrolled voice became monotonous.
It wasn’t until he joined wife Rita, after her set,
that any sign of harmony became evident. By
himself, he performed songs from his new
Monument LP which included “I've Got A Life
0f My Qwn,” “The Prisoner,” “The Stranger |
Love,” “It's Never Gonna Be The Same Again”
and his two comedic and sarcastic numbers,
“Eddie The Eunich,” which mocked rock critics
and “If You Don't Like Hank Williams,” which
was a tribute to country and pop stars.

Kristofferson’s old hits generated most of the
crowd response, especially “Who's To Bless And
Who's To Blame” and “Sunday Morning Side-
walk.”

As a tribute to his seven-piece band, Kristof-
ferson showcased the singing and songwriting
talents of keyboardist Donny Fritz and guitarists
Jery McGee and Steve Brutin, each doing a solo
composition.

Rita Coolidge opened the second half accom-
panied by the same band and provided the most
effective part of the show. Her soothing and
sedative voice mellowed the increasingly rest-
tess crowd, as she performed songs by her hus-
band plus Tom Snow and a beautiful rendition
of jackie DeShannon’s “I Wanted It Alt.”

Kristofferson rejoined Rita onstage and con-
cluded the show with spirited interpretations of
"We Must Have Been Out Of Qur Minds” and
“Me And Bobby McGee.”

By the show’s end, it became apparent that
Kristofferson’s strength lies in his songwriting
and not his singing. While he is still a major at-
traction to both country and pop fans, he lacks
the vocal diversity needed to sustain audience
momentum. ED HARRISON

JOHN SEBASTIAN
JUDY CARTER
Roxy, Los Angeles
An excellent example of the communication
that can take place in a club setting when a con-
summate artist confronts an enthusiastic au-
dience was provided in Sebastian’s appearance
here July 6.
In the course of an hour-long show that in-
cluded two encores, Sebastian proved that he
was, above all, human. When he flubbed a lyric

from a song on his new Warner Bros. album
“Welcome Back” he simply said, “Let's try that
verse again.”

When sound problems persisted, rather than
getting flustered, he just said, “If one of you
guys could come fix my amp I'll pull a diver-
sionary tactic here.” He then played a rollicking,
hoe-down number on his harmonica while the
stagehand made the repair.

Opening with “Welcome Back,” the loping,
good-natured tune that gave him a No. 1 single
two months ago, Sebastian proceeded to play
several songs from his new album, noting:
“We're going to keep playing this stuff I'm anx-
ious for you to hear and then we'll play what |
know you want to hear.”

Sebastian did sprinkle a couple of lesser-
known Lovin' Spoonful songs through the early
portion of the show, but he saved the group’s
classic hits for the-end of the set, when he said,
“Return with us now to those thrilling days of
yesteryear'” and proceeded to turn out perfectly
executed, supercharged versions of “Did You
Ever Have To Make up Your Mind," “Daydream”
and “Summer In The City.”

After remarking that his four backup musi-
cians were “the best band I've ever had,” Se-
bastian left the stage, only to be brought back
for “You Didn't Have To Be So Nice” and “Do
You Believe In Magic” and then “Darlin’ Be
‘Home Soon.”

Allin all, he did 17 numbers: seven from his
new album and 10 from his Kama Sutra glory
days in the "60s.

One measure of the man’s artistry is that he
is just as strong on fun, uptempo rock numbers
like his well-received new single “Hideaway” as
on pretty, poignant ballads like his old hit
“She's A Lady.”

Equally impressive in her half-hour opening
turn was Judy Carter, a delightfully hip, some-
what spaced-out and wildly funny comic magi-
cian, who, it was announced, has done guest
spots on the Mike Douglas and Dinah Shore
shows. PAUL GREIN

B.B. KING
WET WILLIE
Wollman Rink, New York

One of the most endangered species in the
music world, a true bluesman, came to Central
Park in the person of B.B. King Monday (12).
King manages to be true to his art form despite
the onset of age and the distraction of commer-
cial sources.

King performed many of his newer, more suc-
cessful numbers as well as blues standards such
as “‘Caldonia” and “How Blue Can You Get.” As
always, B.B. put on a complete and professional
show that featured the intense brand of show-
manship that is common to the blues. King got
solid support from his tight, well rehearsed band
that featured some fine soloists. King's guitar
work was as sharp as it has been in recent
memory and his voice shows no sign of wearing
thin. King left the stage with the audience
standing, stomping and screaming for more, but
it was not forthcoming.

Southern rock band Wet Willie opened with a
good set that spotiighted some excellent musi-
cianship. The band performed fine slow material
to go along with its better known uptempo ma-
terial such as “Country Side Of Life” and “Keep
Smiling” (which the band dedicated to Demo-
cratic presidential candidate Jimmy Carter).
While Wet Willie attracted many fans of its own,
most of the older fans of King found the South-
ern rock band annoying. ROBERT FORD JR.

MAC DAVIS
MGM Grand Hotel, Las Vegas

In what was one of the best musical presen-
tations at any Strip hotel recently, Davis, sup-
ported by his tv series troupe of eight dancers
and singers, dubbed “Strut,” performed a 12
song, 60-minute show worthy of any audience,
any age bracket June 24. Highlighting the pro-
duction was the best '50s sequence seen in a
hotel show, cohesive, tight and freshly executed
by “Strut” and Davis before the SRQ house.

A Seals & Crofts “1'll Play For You" opened
the show, a good first song a bit overpowered by
the Tom Moses orchestra. The hit “Stop & Smell
The Roses” was next, with Davis providing ex-
cellent phrasing and emphasis, which led into a
heavier rock version of "‘One Hell Of A Woman.”
“Naughty Girl,” laced with gospel-rock over-
tones and a steady rhythm, preceded the
Goldsboro hit, “Watchin’ Scotty Grow,” one of
Davis' most lyrical compositions.

The “Poor Boy Boogie" was the first number
showcasing “Strut's” talents, which generated
audience participation prior to the '50s medley.

(Continued on page 43)
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Fire Scare
At Chicago
Rock Event

CHICAGO—Game number one
of the “World Series Of Rock,” was
interrupted here July 10 when fires
broke out in the upper grandstand of
Comiskey Park and 5,000 fans had
to be evacuated. Additional concerts
under the world series banner are
scheduled for this summer.

Jeff Beck and the Jan Hammer
Group were onstage when two
blazes ignited within minutes send-
ing clouds of black smoke pouring
out of the ballpark.

Aerosmith, Derringer featuring
Rick Derringer and Stu Daye also
played the afternoon bill that at-
tracted 62,000 to the ballpark. It was
the first major rock event staged in
Comiskey Park in more than a dec-
ade.

An emergency evacuation plan
putinto effect when the fires erupted
was called off because the crowd re-
mained unexcited.

Police and fire officials praised
the youthful audience for its calm
throughout the disturbance.

Bill Veeck. owner of the Chicago
White Sox. who was at the ballpark,
said:

“My hats are off to these young
people who remained calm in what
could have developed into a very
nasty situation. Nobody ran. No-
body pushed. I have been in many
crowds but never one that reacted
and behaved so well.”

Thirteen persons including two
firemen were treated for injuries in
connection with the fires that caused
an estimated $10,000 damage to the
ballpark.

Rhythm Aces

® Continued from page 32

“We did good imitations of the
Allman Brothers, Grand Funk, Led
Zeppelin and all the heavy metals,”
says Byrd.

“The audience expected you to
imitate as closely as possible. That’s
how you were judged,” says Hooker.
“You had to sneak an original in.”

Some of the Aces prefer playing
larger venues like Madison Square
Garden because of the better condi-
tions, larger stage and amplified
acoustics. “The audience is there to
hear music, not get drunk,” says Jeff
Davis. Russell likes smaller clubs
where he can communicate one to
one with the audience.

In Los Angeles for a three-night
engagement at the Troubadour, the
Aces are completing their most ex-
tensive tour. They have headlined in
some markets but mostly have
played backup to the likes of Way-
lon Jennings and Tom Waits.

Byrd claims that some of the
group’s better gigs have been
backup to “hard core, shoot ’em up”
artists like Edgar Winter and Rick
Wakeman. They have met with
equally strong acclaim on following
nights playing with headliners like
Brenda Lee and Freddy Fender.

Stones Headlining
A U.K. Aug. Fair

LOS ANGELES—The Rolling
Stones headline England’s annual
Knebworth Fair Aug. 21. Approxi-
mately 100.000 fans are expected.

The Stones are making this post
European tour appearance mainly
to accommodate fans who could not
get tickets to their six June concerts
at Earls Court, London.

Sharing the bill will be 10 CC,
Lynyrd Skynyrd, Todd Rundgren
and Hot Tuna, with one or two per-
formers still to be named.

Talent

_Signings |

Sparks to Columbia with its first LP to be pro-
duced by Rupert Holmes. . . . David Bromberg to
Faritasy with a debut double album in produc-
tion. . . . Actress Deborah Raffin to Toshiba Rec-
ords of Japan with a single ready for September
release and an album in late November. ...
Fruit of the Spirit, Christian musical group to
Holiday Records. First single entitled ““He Love
You And Me,” to be released next week.

Skeeter Davis to Mercury Records with single
due shortly. ... Michael Quatre, Prodigal artist,
to Brentana Management for world-wide repre-
sentation.

In Nashville, Rick Smith to CinKay Records.
.. Ann J. Morton to Outlaw Productions. ...
Doyle Holly, formerly with Barnaby and Warner
Bros., to Fifty States Records. ... Dewayne
Orender to RCA with Danny Davis producing.

Brian Shaw, formerly with RCA, to Republic
Records. . .. Dee McCall, also to Republic with
Joe Allison producing. ... Roy Drusky to Scor-
pion Records. . . . Jeanne Pruett to Top Billing,
Inc. with an exclusive personal appearance con-
tract. Bill Eldridge to RCA with Jerry Bradley pro-
ducing. ... Linda Darrell to RCA with Chet At-
kins producing.

Kinks to Arista Records following a long stint
with RCA. ... Garland Jeffreys to A&M Records.

. Country artists Linda Darrell and Bill El-
dridge to RCA Records. Darrell will be produced
by Chet Atkins and Eldridge by Jerry Bradiey.

Gospel singer LaVerne Tripp to QCA Records,
Cincinnati. ... Jockey Sandy Hawley to Dore
Records. First release is “Dusty My Darling,”
and “Little Orphan Boy™ set for July 14.

Margo Smith to Lavender-Blake Agency in
Nashville. ... Steve Douglas to Darva Records
and to MBA Productions with Roy Montgomery
as personal manager. . .. Joe City, high energy
rock band, to American Bands Management. .
Artist/writer/producer William Goldstein to Mo-
town Records.

Ralph McDonald, studio drummer heard on
many New York recordings, to T.K. Productions.
He'll record on the Marlin label. ... Producer-
writers Chuck Jackson and Marvin Yancy re-sign
long-term contract with Chappell Music. ...
John Edwards, part-time replacement last year
for Phillippe Wynn of the Spinners, to Cotiliion
Records. . .. Johnny Bristol, writer-performer-
producer, to Atlantic/Atco Records.

Former Supremes star Cindy Birdsong and
veteran entertainer Mable John signed with The
J.RT. Co. for public refations representation by
J. Randy Taraborrelli.

Singer/songwriter Andra Willis to MCA Rec-
ords. First release will be “The You In Me,” pro-
duced by Jerry Fuller for Moonchild Produc-
tions.

Songwriter Gavin Christopher to Island Rec-
ords. Initial release entitled “Love Has A Face Of
its Own” will be shipped July 15 with an album
scheduled for release in mid-August.

Four-man group Baby to Chelsea Records.
First album tentatively titled “For Cry'in Out
Loud” will be released in August.

L.T.D., A&M recording artists, to Gemini Art-
ists for bookings. ... Tommy Wills, country in-
strumentalist, re-signs to Country Internationat
Records. . . . The Buckeye Politicians, six-mem-
ber band from Columbus, Ohio, to Utopia Rec-
ords. The group's first LP is shipping in early Au-
gust. . .. The Good Rats, Long Island-based rock
band, to Sutton Artists for bookings. . .. Ralph
Graham, singer-songwriter, to RCA Records.

N.J. OKs Rock

TRENTON, N.J.—The State’s
Appeal Court ruled against Jersey
City and will permit concert pro-
moter John Scher to stage a rock
concert with the Grateful Dead Aug.
4 which was cancelled by the city.
Judges Harold Kolovsky and
Francis X. Crahay, of the appellate
division of the State Superior Court,
overturned a decision by a lower
court judge who had previously
ruled the city had a right to cancel
the concert originally scheduled for
July 2 at Roosevelt Stadium there.

Anaheim Bedlam

® Continued from puge 32

Colorado. sounded as fresh as the air
of that state. and manager Larry
Fitzgerald of Caribou Management
has another winner on his hands, to
go along with Chicago.
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Total Ticket
€ Ticket Price Gross
& | ARTIST—Promoter, Facility, Dates Sales Scaile Receipts
Stadiums & Festivals (20,000 & Over)
1 | KISS/BOB SEGER/J. GEILS BAND—John Scher,
Roosevelt Stadium, Jersey City, N.J., july 10 | 13,867 |$7.50-$8.50| $105,388
Arenas (6,000 To 20,000)
1| ELTON JOHN—Electric Factory Concerts, Spectrum,
Philadelphia., Pa., July 6, 7, 8, (3) 57,000 |[$8.50-$9.50§ $528,603*
2 | JEFFERSON STARSHIP/HENRY GROSS~DiCesare-
Engler Prod., Civic Arena, Pittsburgh, Pa., July 10 11,419 [$6.50-37.50] $83,360
3 | AEROSMITH/RICK DERRINGER/STU DAYE—
Daydream Prod., Arena, Milwaukee, Wisc., July 8 9,565 1$5.50-$7.50] $64,236
4 | JAMES TAYLOR—Feyline Inc., Red Rocks Theater,
Denver, Colo., July 6 9,000 $6.50| $59,366*
5| MARSHALL TUCKER BAND/CHARLIE DANIELS BAND/
GRINDERSWITCH—Entam Ltd., Scope, Norfolk, Va.,
July 9 8,437 $6-37{ $53,786
6 | JESSE COLIN YOUNG/EMMYLOU HARRIS—Feyline
Inc., Red Rocks Theater, Denver, Colo., July 10 8,455 $61 $51,977
7 { AEROSMITH/RICK DERRINGER—Sunshine
Promotions, University, Notre Dame, Ind., July 11 7,754 $6-$7] $49,296
8 | SEALS & CROFTS/LOGGINS & MESSINA-Cornucopia
Prod., Coliseum, New Haven, Conn., July 7 5700 [$7.50-$8.50] $48,400
9 | KISS/BOB SEGER & SILVER BULLET BAND—Entam
Ltd., Coliseum, Richmond, Va., July 8 6,430 $6-37| $41,332
10 | WAR/PAPA JOHN CREACH—MorningSun Prod.,
Concord Pavilion, Concord, Calif., July 11 6,888 [$5.50-$6.50] $40,905
11 | LOGGINS & MESSINA/JOHN MILES—John Scher,
Casino Arena, Asbury Park, N.1., July 9 4,775 $6-$6.50( $38,919
12 | TED NUGENT/GENTLE GIANT/WET WILLIE/STARZ-
Pacific Presentations, Hulman Center, Terre Haute,
Ind., July 9 4,200 $5.50-$6.50] $23,016
Auditoriums (Under 6,000)
1| LYNYRD SKYNYRD/OUTLAWS—Alex Cooley, Fox
Theater, Atlanta, Ga., July 7,8, 9 3) 12,000 $6.50{ $78,000*
2 | GORDON LIGHTFOOT/LIONA BOYS—Electric Factory,
Academy Music, Philadelphia, Pa., July 10 (2) 5,306 |$6.50-$7.50| $38,990
3| KRIS KRISTOFFERSON/RITA COOLIDGE—Northwest
Releasing, Symphony Hall, Phoenix, Ariz., July 10 (2) | 3,331 $4.50-36.50] $21,600
4 | MARSHALL TUCKER BAND/CHARLIE DANIELS BAND/
GRINDERSWITCH—Entam Ltd., Civic Center, Beckley,
W. Va, July 8 2,673 [$5.50-$6.501 $15,939
5| NEW RIDERS OF THE PURPLE SAGE/STANKEY
BROWN—John Scher, Casino Arena, Asbury Park,
NJ., July 10 2,132 $6-$6.50| $13,082

® Continued from page 42

Davis then illuminated another composition, “In
The Ghetto,”" a hit for Elvis, and ventured a com-
bination of hits—"“Baby Don't Get Hooked On
Me" with “Something's Burning,” both Kenny
Rogers and the First Edition hits.

He then mellowed a soft ballad, “Every Now
And Then,” written a few months ago. The show
concluded with a magnetic “'| Believe In Music,’
toa standing ovation. HANFORD SEARL

DON HARRISON BAND
KEITH CHRISTMAS
Roxy, Los Angeles

Despite faulty microphones that diminished
the amplification of Harrison’s vocals and Stu
Cook's bass, the Harrison band still managed to
deliver a rousing 10-song set June 30 of ioud
but tasteful rock.

With Russell DaShiell on lead guitar and the
forceful ex-Creedence rhythm section com-
prised of drummer Doug “Cosmo” Clifford and
bassist Cook backing Harrison, its set clearly re-
flected the hard driving thunderous sound that
characterized Creedence.

Performing tunes from its Atlantic LP, Harri-
son opened with ““Rock And Roll Revue” and a
spirited rendition of Tennessee Ernie Ford's
‘Sixteen Tons.

Highlights of the set were “Who | Really Am,
an infectious rocker featuring Cook on bass,
‘Rock And Roll Lady,” “In The Rain,” “Ro-
mance” and “Sometimes Loving You" with Har-
rison on piano.

What's disconcerting about the band is the
lack of diversity in Harrison's voice. In a set of
quick tunes the sound becomes repetitious,
making it difficult to distinguish one song from
another.

www americanradiohistorvy com
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The band is undoubtedly a conglomeration of
accomplished musicians and only with some
polishing and more variation in vocals and lyrics
and a deviation away from the Creedence in-
fluence will it differ from countless other rock
bands.

Manticore recording artist Keith Christmas
opened the show with an interesting set of off-
beat funky fotk songs. Appearing on only 10-
minute notice, Christmas held the crowd's at-
tention with his optimistic “High Times Are
Coming Soon,” “Souvenir Affair” and “Happy
Birthday 2000

Onstage his demeanor consisted of drinking
beer, smoking cigarettes and carrying on infor-
mal conversations with the crowd.

Christmas displayed an uncanny ability as a
songwriter, evident in tunes such as “Rolling
Pin” and "Life In Babylon,” an autobiographical
look at life in Los Angeles. ED HARRISON

Austin Rock Firm

AUSTIN—Mayday Productions,
promoter of last May’s highly suc-
cessful “Sunday Break.” has signed
Fleetwood Mac and the Band 1o ap-
pear at an outdoor rock concert on
Sunday, Sept. 5 (Labor Day week-
end) on the shores of Lake Austin.

Billed as “Sunday Break II.” the
event is to be held 18 miles west of
Austin in a grassy natural amphi-
theatre on the 5.000-acre Steiner
Ranch.

Promoter Win Anderson says five

more bands and a master of ceremo-
nies are still to be booked.

Campus.

NEC Plots
11 Autumn
Conclaves

By JIM FISHEL

NEW YORK—The NEC will hold
the largest number of fall meetings
ever—I1 conferences planned dur-
ing October and November in vari-
ous sections of the U.S.

Areas covered are the upper Mid-
west, Great Lakes, Southwest, East
Coast, Wisconsin, Far West, Pacific
Northwest, Southeast, Atlantic Ca-
nadian/New England, South Cen-
tral and Illiana.

NEC officials expect more than
5,000 to attend these gatherings. As
in years past, there will be desig-
nated exhibit hall hours. talent
showcases, video and film screen-
ings and educational sessions featur-
ing participants from both sides of
the booking fence.

Kicking off the fall schedule is the
Upper Midwest meeting, Oct. 7-10
in Minneapolis at the Leamington
Hotel. Among the innovative pro-
grams planned for this convention
are dance band and disco show-
cases. in addition to standard talent
showcases.

Schools from lowa, Minnesota,
North Dakota and South Dakota
will attend the proceedings. under
the direction of Kirkwood Commu-
nity College’s (Cedar Rapids, lowa)
John Swanson.

The following week. Oct. 14-17,
the Great Lakes area (schools from
Ohio, Kentucky, Western Pennsyl-
vania, West Virginia, and Michigan)
will converge on Cleveland’s Holi-
day Inn-Downtown. Under the di-
rection of Robert Ruday, student ac-
tivities director at the College of
Steubenville (Ohio), this convention
will model itself after a national con-
vention with its roving artists and
creative playhouse showcase.

One of the more anticipated gath-
erings of the fall meeting schedule is
the Southwest confab, Oct. 21-23 in
Las Cruces, N.M. Under the lead-
ership of Barbara Hubbard, director
of campus activities at New Mexico
State Univ., this convention will at-
tract students from Arizona, Colo-
rado, New Mexico, Utah and Wyo-
ming.

Grossinger’s in New York’s Cats-
kills will again be the scene of the East
Coast gathering, scheduled for Oct.
24-27. Leading these meetings will
be Ron Feldstein from SUNY/One-
onta. Showcases include talent, in-
novative artist, meal speaker, emcee
and lights and sound. States partici-
pating are New York, New Jersey,
Eastern Pennsylvania, Maryland,
Delaware and the District of Colum-
bia.

Wisconsin schools, and bordering
colleges in Minnesota and Mich-
igan, will converge on the Holiday
Inn in LaCrosse, Wis.. Oct. 29-31 for
the annual Wisconsin meetings.
Leading this gathering is Tony To-
tero from the Univ. of Wisconsin/
Parkside.

Diane Annala. director of arts and
lectures at the Univ. of California/
San Diego. will again direct the
NBC's Far West conference, sched-
uled at San Diego’s Del Coronado
Hotel, Oct. 29-Nov. 1. Participating
schools will cover the states of Ne-
vada, Hawaii and California.

The Pacific Northwest conference
will be held Nov. 4-6 at the Daven-
port Hotel in Spokane, Wash. Maria
Cooper of Western Washington
State College will lead the meetings,
covering schools in Washington,
Oregon, Montana, Idaho and the
Western area of Canada.

(Continued on page 63)
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INDIGO RANCH

LOS ANGELES—Nestled away
in the serene hills of Malibu’s Sol-
stice Canyon overlooking the Pa-
cific—attainable only via a steep,
meandering road chock full of hair-
pin turns—lies L.A's newest “get
away from it all” recording studio,
Indigo Ranch.

Resting on 60 national park-like
acres, both grounds and house are
steeped in local legend. Several gen-
erations ago it was holy ceremonial
ground to Schumash Indians, and
local scuttlebutt has it that fabled ac-
tor John Barrymore used it to “dry
out” since the property was at one
time owned by his long-time good
friend and hat industry giant, John
B. Stetson.

One of its more startling visual as-
pects is an El Capitan-resembling
rock which has golden eagles nesting
on top of it, one of the rare places
within distance (40 minutes) of a
major city that can make the claim.

A few of the artists who have used
the six-month-old facility include
Billy Preston, Silver. Michael Pinder
of the Moody Blues (a co-principal),
American Flyer with George Mar-
tin, Albert Lee, the Dillards, Keith
Christmas, Daniel Moore, Wendy
Walton, as well as BTB, Preston’s
backup band.

The two other principals in the
studio are Michael Hofmann and
Richard Kaplan.

“Indigo evolved,” explains Kap-
lan, “from searching for a place
that offered an environment suitable
for creativity. We looked for places
in the Southern California market
within 100 miles of here. We
searched for six months for the right
location and then this place came
along and everybody knew immedi-
ately it was perfect. It wasn’t a nega-
tive spot as if the grounds had been
Indian burial grounds. The Schu-

> mash came here to celebrate.
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“This canyon has a positive spirit
attached toitand even seems to have
magic to it. The house has stood
since 1922 and has missed all the

By JIM McCULLAUGH

fires. All the houses in the area have
burned at least once every 10 years.
The land was being held by a group
of attorneys for investment purposes
and just by coincidence we hap-
pened into a real estate agent who
said he might have something we
would be interested in. We were
right on the verge of taking a build-
ing in Santa Monica.”

Kaplan’s background is in light
and sound production and he had
worked with Pinder for a couple of
years on sophisticated electronics
design and equipment. Two years
ago he and Pinder decided toopen a
studio somewhere. Hofmann, who
had worked in UCLA’s department
of psychology recruiting subjects for
marijuana research, came aboard
‘last year as a third partner.

“We began actual operations six
months ago,” says Hofmann, “and
we were doing in-house productions
while doing construction.”

“Word has been spreading on In-
digo,” continues Hofmann, “by
word of mouth only. The key ele-
ment was to get people up here for
their first looksee. But once an artist
has been up here the chances of him
or her returning are really good. For
example, George Martin had looked
at a lot of studios and when he saw
Indigo his mind was made up. The
artists love it. The bulk of our clients
has been Easterners, people from
England, as well as people from
here. 1 think a lot of them feel it’s
nice to be away from Melrose Ave.”

Kaplan adds, “Obviously it’s not
the beginning of a trend since you
do have Caribou and Shangri-La
and places like that, but we feei there
isn’t any other place quite like this.
Musicians, producers and engineers
are sensitive people and are sensitive
to all sorts of things I characterize as
vibes and the vibes from this place
are very special. This exact same stu-
dio someplace else wouldn’t be the
same.”

The property is also Kaplan’s
home: he has a house adjacent to the

JVC Center Swings Into
Stereo Mastering Service

LOS ANGELES—The JVC Cut-
ting Center is “officially into” stereo
mastering now, according to Stan
Ricker, chief engineer, having ex-
panded its concepts from a previous
position in the record industry of
cutting CD-4 quadraphonic only.

“Our main emphasis,” explains
Ricker, “here is half-speed master-
ing of all products, whether 45 r.p.m.
12-inch disco, 7-inch or 12-inch LP
albums. The research technology
that went into the development of
CD-4 cutting has many important
fall out concepts and hardware
which are highly beneficial to stereo
and mono cutting of all audio prod-
ucts on disk. Personally, 1 view CD-4
cutting technology as an inter-
mediate step between regular real
time stereo mastering and cutting of
videodisk product.

“For instance,” he continues,
“take the development of the dia-
mond cutter tool or stylus used. This
makes the most accurate clean cut
ever seen in audio disk cutting and
lasts forever. Many reputable mas-
tering facilities change the cutting
tool about every 30 LP sides or when
the cut looks bad or sounds bad.
Each tool costs approximately $17
and is made of sapphire or industrial
ruby.

“The diamond cutter tools used
here cost approximately $166 and
I'm on my second one since New

Year’s day. The first one did not
wear out. I received a new test stylus
from the Audio Research Center in
Japan during the May AES Conven-
tion here in L.A. and was asked to
try itand evaluate its operating char-
acteristics and it’s still going strong.

“Basically,” he continues, “I feel
there are two super quality master-
ing nuts in town: Doug Sax, with his
complete dedication to the direct to
disk format and we here at JVC with
our purist approach with half speed
mastering, half-speed dbx’s, half-
speed Dolbys, half-speed equalizers.

“We believe in this approach to
the technical problems of disk cut-
ting. It’s the major single reason why
European recordings have sounded
better than U.S. products for at least
two decades. Due to cutter head and
amplifier technology in the early
days of the LP records, half-speed
cutting was necessary to get suf-
ficient level and frequency range on
the disk.

“Today, it isn’t necessary, but this
old technique, together with today’s
best equipment makes a product
that is remarkably cleaner and more
accurate. It stands equal in all re-
spects to the articulate, clean trans-
parent sound of direct to disk, with
its low distortion and has the advan-
tage of being repeatable, due to
working from a tape master.”

JIM McCULLAUGH

SoundBusiness

Once Indians’ Holy Ground,
Now Unconventional Studio

studio while Hofmann plans a home
on the property also. A chateau is
currently being built to more com-
fortably accommodate artists.

“People feel like they are coming
into someone’s home,” says Hof-
mann, “and not a studio. There’s no
rush. no clock. Most people take it
by the day so thing happens casually
and quick. There’s a mimimum of
down time. Producers have walked
out of here saying they have had less
down time here than anywhere they
have worked.”

Another thing Indigo has going
for it, observes Kaplan. is the feeling
“their technical trip is together.”

*We have an Aengus-Jensen con-
sole. a 3M 24-track, several 2-track
mastering machines, 34 channels of
dbx noise reduction. all sorts of lim-
iters, equalizers, special effects,
phasers, and all the normal stuff as
well as some custom designed
things. We have a few tricks of our
own and people are starting to rec-
ognize the Indigo sound.

“Dean Jensen.” continues Kap-
lan, “is our super duper engineer
and technician. He’s on call with al-
most every major studio as the gen-
ius they call on when their own
highly. egotized super crew of Ph. D.
electricians can’t figure out a prob-
lem. Dean Jensen is the final word.
He was included by the Aengus
Company in the installation of our

(Continued on page 74)

Philly Dell
Eliminating
Audio Bugs

PHILADELPHIA-—Avram Melt-
zer. Israeli sound acoustician, has
been brought in by the new Robin
Hood Dell West to help solve the
sound problems for the city’s sum-
mer park concert hall.

The new Dell West, built at a cost
of $7.5 million to house the June-
July concert series of the Phila-
delphia Orchestra with leading
soloists and guest conductors, has
been plagued with sound problems
since its opening.

Problems are faced by the fact
that in its 15,000 capacity, there are
5,000 seats under roof but with open
sides, another 5,000 seats in back of
the roofed theater and completely
open air, and still another 5,000 ac-
commodated on the grassy lawns
flanking each side of the roofed au-
ditorium.

The 16 stage microphones all feed
into loudspeakers in back of the the-
ater, and what has been coming out
for the people outdoors has been
equivalent to a scratchy record.

Meltzer, after making initial tests,
says that use of symmetric cloud re-
flectors to capture the varying fre-
quencies of instruments and voices
rather than the present asymmetric
cloud reflectors. will eliminate the
unwanted sound flutters and
shorten the reverberation time.

Meltzer had improved the acous-
tics at the Mann Auditorium in Tel
Aviv, Israel, and devised the com-
puter-controlled sound system for
the Paris Orchestra’s concert hall.
While ideal reverberation time is
about 2.2 seconds, Meltzer feels that
by adding some absorbent material
to the back wall of the roofed the-
ater, he will be able to improve the
present correction from 4 to 2.5 sec-
onds. Meltzer replaced Heinrich
Keilholz, who created the original
acoustical plans for the park concert
hall.
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| StudioTrack |

By JIM McCULLAUGH

LOS ANGELES—Steve Miller
has been in Columbia Recording in
San Francisco laying down tracks
for a new album. With him was the
fine group of musicians who backed
him up on his recent tour. Among
them: Byron Allred on keyboards,

Gary Mallaber on drums, Norton'

Buffalo on harmonica, Dave Denny
on guitar, and Lennie Turner on
bass. Michael Fusaro handled the
engineering chores.

Also in at Columbia were Sly
Stone working on his latest LP with
Bianca Thornton assisting on vocals
and Michael Fusaro handling the
board; Lenny White, who was laying
down a few tracks backed by Neil
Schoen on guitar and Brian Augur
on organ, produced by Pat Gleason
with George Engfer engineering;
Crackin’, which started its first LP
with Russ Titelman producing and
Gene Paul handling the board; and
The Rubinoos, who completed a
single and began work on an album
with co-producers Michael Kauf-
man, Glen Kolotkin and Gary Phil-
lips.

At Filmways/Wally Heider in the
Bay City, Edwin Hawkins was in
working on his new album with Phil
Edwards engineering. Also in were
Rex Larson and Indigo who were
produced by Eric Jacobsen with
Steve Jarvis at the board; Crackin’,
which dropped by for work on its
upcoming Warner Bros. LP, with Al
Bunetta producing and Gene Paul
engineering; and finally Wah Wah
Watson who put the finishing
touches on his latest album with pro-
duction handled by David Rubinson
and Fred Catereo and Susie Foot
sharing engineering chores.

Congratulations to Bill Youdel-
man, who was just named chief engi-
neer at Filmways/Wally Heider in
LA

* ok

In at A&GM in L.A. were Ray Con-
niff, Dick Bogert and Joni Mitchell
who were working on LP projects.
Also in was Quincy Jones who is cut-
ting an album. Herb Alpert is pro-
ducing Letta Um-Bula.

L S S

At Filmways/Wally Heider
Recording in L.A. in recent weeks.
the Supremes recorded their next
Motown album under the aegis of
producer L.T. Horn with Jerry
Stroud at the board. The Fifth Di-
mension was also in for Marc Gor-
don Productions with Marc himself
producing and Sye Mitchell engi-
neering. Cybill Shepherd cut some
tracks for Copa de Oro Productions
with Frank Marshall producing and
Jimmy Hite handling the engineer-
ing chores. Arista’s group, Silver,
also started work on a new LP with
producer Tom Sellers and engineer
Joe Sidore. Richard Delvy finished
the music tracks for next season’s
Fat Albert television cartoon series
for Filmation. Major Filmways/
Wally Heider Recording remote
dates included the entire program at
the July 4 Willie Nelson Picnic in
Texas and Richard Pryor’s two
nights at the Roxy, July 9-10.

* k%

In notes from around the country:

Remember the Platters and some
of their big hits such as “I'll Never
Walk Alone,” and “My Prayer”? A
former member of that group, Ber-
nard Purdie, has organized an 11-
piece combo and is recording be-
tween road appearances at Allied
Recording Studios in Memphis with
the view of turning out more hits. He
comments, “It’s not the easiest thing
todo to change groups and establish
yourself but it’s fascinating and a

challenge. It also gives one a lot of
additional frecdom in seeking a mu-
sicl direction.”

Also in Memphis, Kenneth Her-
man, who bought Senic Studios 18
months ago for recarding, says he is
negotiating to sell it to devote more
time to his mugic publishing com-
panies. “l now nced to devote most
of my energies to the publishing
companies,” Herman says. “It will
be better for me and the songwriters
| represent because | will have more
time to present their material to art-
1sts.”

* k%

ABC/DOT’s artists Jerry Max
Lane, Johnny Carver, Tommy Over-
street, and Bill “Crash” Craddock
have been in at Woodland Sound
Studios in Nashville working with
their producer Ron Chancey with
engineer Les Ladd and Lynn Peter-
zell as back-up engineer. Eddie
Raven, also of ABC/DOT, was also
in working with his producer Don
Gant. Little Richie Johnson was in
producing some new material on Al-
bert Young Eagel and Kelly Warren
with Rex Collier handling engineer-
ing. Mercury’s Nick Nixon and Reba
McEntire were also in working with
their producer Glenn Kenner with
Larry Maglinger working the board.
Woodland’s involvement with the
Record Academy is rather extensive
this year with Glenn Snoddy serving
on the national television committee
and as an alternate trustee while en-
gineer Les Ladd has been elected to
a term as governor of the Nashville
chapter.

* k%

Singer/songwriter/producer, Ray
Griff, was in recently at the Capitol
Studios in L.A. for a mastering ses-
sion on his forthcoming album for
the label, which is to be titled “The
Last Of The Winfield Amateurs.”

* x x*

In New York, Bubba Knight pro-
ducing the soundtrack for the new
Gladys Knight picture “Pipe-
dreams,” co-produced by Dominck
Frontierl, scheduled for a winter re-
lease.

The soundtrack is by Gladys
Knight and the Pips on Buddah.
Also in the studio was Gene
McDaniels who was recording a new
group Mystique for Curtom Rec-
ords. He was also at the Record
Plant recording new group Platypus
and new femme singer Afrika.

* ok k

At Sound Room Recording Stu-.
dios in Upper Darby, Pa., the studio
has just installed 24-track. New
equipment includes the Harrison
programmable model 3232 console,
with 32-in, 32-out. Installation also
includes a 3M series 79 24-track tape
recorder with 14-inch reel capacity
and eight more channels of Dolby.
Owners and chief engineers Fred
and Charlie Galletti are now making
plans to build another room with an-
other Harrison board.

* * *

Harry Chapin was in at Elektra
Recording Studios in Hollywood to
record his seventh album for the la-
bel. The LP was produced by
brother Steve Chapin and engi-
neered by Toronto-based John
Stewart.

Sound Labs saw Jimmie Haskell
in to conduct and arrange for Fire &
Rain’s new 20th Century release.
Haskell then went over the hill to the
San Francisco Valley and North
Hollywood’s Devonshire studio to
work with producer Rick Hall on
Mac Davis’ new single for CBS rec-
ords.
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1 1 ]16 BREEZIN
George Benson, Warner Bros. BS 2919
2 2110 THOSE SOUTHERN KNIGHTS
Crusaders, ABC/Biue Thumb BTSD 6024
3 8] 6 GOOD KING BAD
George Benson, CTI 6062
4 5110 HARD WORK
John Handy, ABC/Impulse ASD 9314
51 4 7 FEVER
Ronnie Laws, Biue Note BN-LA628-G (United Artists)
6| 11 6 BOB JAMES THREE
CTI 6063
71 3 (14 LOOK OUT FOR #1
Brothers Johnson, A&M SP 4567
8| 6 |10 FLY WITH THE WIND
McCoy Tyner, Milestone M 9067 (Fantasy)
9|10} 7 EVERYBODY COME ON OUT
Stanley Turrentine, Fantasy F 9508
1012 |10 YOU ARE MY STARSHiIP
Norman Connors, Buddah BDS 5655
1 9 |16 ROMANTIC WARRIOR
Return To Forever, Columbia PC 34076
12 7114 BLACK MARKET
Weather Report, Columbia PC 34099
13|13 |10 SALONGO
Ramsey Lewis, Columbia PC 34173
14 |18 | 39 FEELS SO GOOD
Grover Washington Jr., Kudu 24 S1 (Motown).
15i27 1 6 ARBOUR ZENA
Keith Jarrett, ECM 1070 (Polydor)
16|19 | 7 EARL KLUGH
Blue Note BN-LA596-G (United Artists)
17114 21 THE LEPRECHAUN
Chick Corea, Polydor PD 6062
1823 {16 AURORA
Jean-Luc Ponty, Atfantic SD 18163
19129 |37 TOUCH
John Klemmer, ABC ABCD 922
20| 20 | 41 KOLN CONCERT
Keith Jarrett, ECM 1064/65 (Polydor)
21| 24 | 7 THE PAUL DESMOND QUARTET LIVE
Horizon SP 850 (A&M)
22 (17 |22 SECOND CHILDHOOD
Phoebe Snow, Columbia PC 33952
23 (15 |16 REFLECTIONS OF A GOLDEN DREAM
Lonnie Liston Smith & The Cosmic Echoes, Flying Dutchman
BDL1-1460 (RCA)
24121 {19 OPEN YOUR EYES YOU CAN FLY
Flora Purim, Milestone M 9065 (Fantasy)
2516 |16 PRIMAL SCREAM
Maynard Ferguson, Columbia PC 33953
26| 28 | 3 THE NEED TO BE
Esther Satterfield, A&M SP 3411
27| 22 |37 CITY LIFE
Blackbyrds, Fantasy F 9490
28 | 31 3 ALL THE THINGS WE ARE
Dave Brubeck, Atlantic SD 1684
29132 |28 MYSTIC VOYAGE
Roy Ayers Ubiguity, Polydor PD 6057
30 26 6 THE MEAN MACHINE
Jimmy McGriff, Groove Merchant GM 3311 (PIP)
31|37 | 3 OH, YEAH?
Jan Hammer, Nemperor NE 437 (Atlantic)
321 36 7 LOVERS
Cannonball Adderley, Fantasy F 9505
33 [ 38 |10 BIRD/THE SAVOY RECORDINGS
Charles Christopher Parker, Savoy SJL 2201 (Arista)
34| 35 7 OSCAR PETERSON IN RUSSIA
Pablo 2625.711 (RCA)
35 m NEW LIFE (Dedicated To Max Gordon)
Thad Jones & Mel Lewis, Horizon SP 707 (A&M)
36 | 25 6 IT'S JUST A MATTER OF TIME
Marlena Shaw, Blue Note BN-LAG606-G (United Artists)
37 BLACK WIDOW
m Lalo Shifrin, CTI 5000
38 m THE CHALLENGE
| Hampton Hawes, RCA JPL1-1503
39 CHARLIE PARKER/The Verve Years (1948-50)
m Verve VE-2-2501 (Polydor)
40 | 30 7 MYSTERIES
Keith Jarrett, ABC/Impulse ASD 9315
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Jazz

Miamians Rallyin
WBUS-FM & Records

MIAMI—Greater Miamians are
being turned onto jazz via WBUS-
FM and Alan Benjamin’s Records
Unlimited store located near the
Univ. of Miami.

Benjamin noticed the increase of
interest in jazz and subsequent in-
crease in sales of jazz records several
months ago when he moved from
North Miami Beach to his South
Miami location.

He reports that sales of jazz record
increase monthly and currently 50%
of the total volume is in jazz.

“First of all,” he explains, “I think
college kids are much more into jazz
today than they were when I was in
school some 10 years ago.

“WBUS has had a lot to do with
the increase of interest in jazz—in
Miami anyway. It has a very loyal
audience and one which supports
the station.

“In fact, WBUS sells a lot of rec-
ords for us which is more than a lot
of stations do. Many big name jazz
artists are now being bought by the
rock buyer who's getting into jazz.

“People will come in and buy a
George Benson LP along with one
by America. Kids’ musical tastes are
expanding. And let’s face it, the bulk
of your buyers are the younger
people.”

Although the proximity of Rec-
ords Unlimited to the Univ. of
Miami which has a fine school of
jazz has “something” to do with
sales, Benjamin is not in any way de-
pendent on students for the bulk of
his sales.

The basic jazz buyers, ranging in
age “anywhere from 18 to 70” are
heavy buyers often purchasing 10 to
15 albums at one time. Many will
spend a couple of hours looking
through the racks.

“They really shop whereas the av-
erage rock buyer knows what he
wants when he comes in, buys it and
runs out,” Benjamin says.

LOS ANGELES—At least three
wineries in Northern California are
entertaining their customers this
summer with a series of concerts,
mostly jazz oriented. All the shows
are in outdoor vineyard settings, us-
ing, in the main, top talent.

The Paul Masson Winery of Sara-
toga is holding its fifth annual “Vin-
tage Sounds™ series in September,
with a different show every week-
end. There is a 2:30 p.m. curtain
time, with wine tasting during the in-
termission and the featured acts go-
ing on a 4 p.m.

Admissions range between $6.50
and $5.50, depending on the stature
of the headliner. Jan Ross and
Diana Powers handle the bookings
via Browne Vintners of San Fran-
cisco, the marketing company for
Masson.

The same winery also presents oc-
casional classical concerts, this being
its 15th year in that field. All shows
are in a natural amphitheater set-
ting, with seating for 1,000 near the
sherry cellars, overlooking the Santa
Clara Valley.

The schedule includes Art Pepper
& Trio, the George Shearing Quintet
(Sept. 4-6). Martha Young and Car-
men McRae (11-12); Bobbi & I, and
Great Guitars with Charlie Byrd,
Herb Ellis and Barney Kessel (18-
19); Martha Young and the Cal Tja-
der Quintet (25-26).

First classical show was in June
with the New York Chamber
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By SARA LANE

Benjamin feels the area could—
and would—support more jazz con-
certs featuring name talent. Personal
appearances by top names are few
and far between. In fact, it’s almost
an open market in Miami and a
savvy promoter could make a killing
by sponsoring monthly jazz concerts
to the starving jazz aficionado.

“Personal appearances are benefi-
cial to both the artist and to us,”
Benjamin continues. “Anytime one
comes to town, his sales go up.
Weather Report was here a couple
of months ago and not only did it sell
out at the concert, but its LP sales
went up.

“Billy Cobham sold out two per-
formances at Gusman Hall a few

Philly Jazz Blooms

PHILADELPHIA—It was a field
day for jazz aficionados here with
four free concerts July 10-11
presented afternoon and evenings in
the Blauvelt Auditorium by the
Painted Bride Art Center.

Funds for the summer jazz festival
were put up by the Western Savings
Bank, Bell Telephone Co., ARA
Services and Sun Oil Co. as part of
the Pennsylviania Council on the
Arts’ Better Break Program.

First concert Saturday afternoon
featured the Weusi Matribut Group
and U.S. Contemporary Music with
Bill Lewis, John Elliot and Danny
Boy. The evening concert had the
Philadelphia Art Ensemble, Renais-
sance Movement, and pianist Ber-
nard Pfeiffer with Al Stauffer. Sun-
day afternoon featured the Heath
Allen Unit followed by the Free
Spirit group. Closing concert offered
the Edgar Bateman Quintet, Chuch
Anderson Trio, Al Stauffer and Dar-
ryl Brown, and the Joe Federico
Quartet.

A CALIFORNIA ODDITY=

Slp Listen With theGras

Soloists. Canada’s Purcell String
Quartet comes in Aug. 7-8, then on
Aug. 28-29 there will be a Paul Mas-
son command work to feature Grant
Beglarian, with Sandor Szabo con-
ducting.

The Winemasters Guild Winery
in Lodi started its impressive lineup
in mid-July. The setting is a rolling
lawn near the winemaster’s house,
with seating for about 1,200. Don
Bruce takes care of the bookings.
Concerts are held in the evening,
and all events are benefit shows for
various local groups. Wine is served
at intermission.

To 4/4 Beat

nlimited Ignite Jazz Fever

weeks ago. The promoters didn’t ex-
pectit. In fact, they were apprehen-
sive when we told them they should
schedule two performances in the
same night. They never believed
they’d sell out both, but they did.”
Top selling jazz acts in Miami today
are George Benson, Quincy Jones,
Stan Kenton, Buddy Rich, Stanley
Turrentine, Wes Montgomery, Can-
nonball Adderley and Miles Davis
(“we sell a lot of the 15 and 20-year-
old Miles albums”).

“Benson is so hot right now: ev-
eryone is buying ‘Breezin’,” the num-
ber four jazz album in the country,”
Benjamin says.

“For years he was strictly a jazz
musician and paid his dues. Now,
he’s crossing over and instead of the
usual long jam, the solos are shorter
and more restrictive to the melody.
It’s really an easy-listening type of
jazz which seems to appeal to a
broader audience.”

Although big name artist concerts
are few, Miamians do have an op-
portunity to visit smaller clubs and
her people like Ira Sullivan and
“friends” who drop by the Unitarian
Church on Friday and Monday eve-
nings to jam with the multi-talented
instrumentalist. Visiting artists in-
clude guitarists Stan Samole and Joe
Diorio, pianist Tony Castellano and
drummer Steve Bagby.

Kepler, a Univ. of Miami-based
group, has been appearing at the
tiny Checkmate Lounge in South
Miami. Joe Donato and his Good
Bread Alley, featuring former
Miami student pianist Mike Gerber,
performs at Les Jardins. And at the
Miami Airport Inn the jazz/rock
group Impact of Brass appears regu-
larly. While Miamians may not be
treated to frequent name talent con-
certs, if they do a bit of looking they
can find jazz in the smaller clubs.

Some of the upcoming shows in-
clude Mike Bloomfield and Friends,
plus Dave Alexander Trio (July 24):
JoAnne Castle and Ken Delo (31):
Stan Kenton (Aug. 7); Turk Murphy
and his Dixieland ensemble (14):
Dick Bright (21): Cal Tjader (28).

Ella Fitzgerald launched the sev-
enth annual Robert Mondavi Sum-
mer Festival at the Oakville winery
in Napa County late in June. All fu-
ture shows have been sold out. Pro-
grams begin at 7 p.m., and six events
in all are listed throughout the sum-
mer. The Robert Mondavi Winery
Jazz concerts are held on Sundays.

LOS ANGELES—Station WSIU-FM, the voice
of Southern Illinois Univ. at Carbondale, is in-
tensifying its airings of jazz disks according to
Rick Zurick, producer. Station uses a 50,000
watt Dolby B encoded stereo signal and alleges
it serves an audience of 1.3 million listeners.
Dennis G. Fech, WFAM program director at Jones
College in Jacksonville, has spotted “World Of
Jazz" from 4 p.m. to 8 p.m. daily. That's in con-
trast to just once a week when the series first
aired a year ago.

Luis Gasca bows his first trumpet LP on Fan-
tasy, “Collage."” He is currently working in Texas
with the Tortilla Factory Band and will then go
out on the road, reports Al Lopez from San An-
gelo. ... Casablanca has entered the jazz field
with the Douglas LP of "The Last Poets,” a
group which Alan Douglas recorded in the 1960s
on his own label.

Jazz Beal

The Univ. of Nevada, Las Vegas, 18-piece jazz
band, came in second in the international colle-
giate competition at the Montreux Jazz Festival.
Which makes Monk Montgomery, Las Vegas Jazz
Society president, especially happy, since the
society helped obtain funds for the band to
make the trip to Switzerland in the first place. A
concert headlined by Maynard Ferguson helped
raise the $28,000. Band is currently playing
other jazz gigs in Europe. Miami State came in
first.

Speaking of Montreux, the 10th annual festi-
val produced a 144-page book featuring words
and pictures of festival activity, including a list
of some of the 1,500 acts that have performed
at Montreux.

WIQB-FM in Ann Arbor, Mich., has a Monday
(Continued on page 63)
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These are best selling middle-of-the-road singles compiled from

;=4
g radio station air play listed in rank order.
2 % s
x E g4
2 B 3 i
E S = TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee)
1 5 |10 I'M EASY
Keith Carradine, ABC 12117 (Lion's Gate/Easy, ASCAP)
2 1 6 IF YOU KNOW WHAT | MEAN
Neil Diamond, Columbia 3-10366 (Stonebridge, ASCAP)
3 3 7 YOU'LL NEVER FIND ANOTHER LOVE
Lou Rawls, Philadelphia tnternational 3593 (Columbia/Epic)
{Mighty Three, BMI)
4 7 4 ANOTHER RAINY DAY IN NEW YORK
Chicago, Columbia 3-10360 {(Big Elk/Lamminations, ASCAP)
5110 5 SHOWER THE PEOPLE
James Taylor, Warner Bros. 8222 (Country Road, BM1)
6 6 7 I'D REALLY LOVE TO SEE YOU TONIGHT
England Dan & John Ford Coley, Big Tree 16069 (Atlantic) (Dawnbreaker, BMI)
7113 6 EVERYTIME | SING A LOVE SONG
John Davidson, 20th Century 2293 (Peso, BMI)
8 | 32 B LET 'EM IN
Wings, Capitol 4293 (MPL Communications/ATV, BMI)
L 2 7 | NEED TO BE IN LOVE
Carpenters, A&M 1820 (Almo/Sweet Harmony/Hammer & Nails/Landers-
Roberts, ASCAP)
10 9 |11 MOONLIGHT FEELS RIGHT
Starbuck, Private Stock 45039 (Brother Bill's, ASCAP)
11 [ 16 6 GOT TO GET YOU INTO MY LIFE
The Beatles, Capitol 4274 (Maclen, BMI)
12 4 9 TODAY'S THE DAY
America, Warner Bros. 8212 {Warner Bros., ASCAP)
13 {12 8 MAMA MIA
Abba, Atlantic 3315 (Countless, BM1)
14 8 |14 AFTERNOON DELIGHT
Starland Vocal Band, Windsong 10588 (RCA) (Cherry Lane, ASCAP)
15 |17 6 KISS AND SAY GOODBYE
Manhattans, Columbia 3-10310 (Nattahnam/Blackwood, BM!)
16 | 24 6 LET HER IN
John Travolta, Midland International 10623 (RCA) (Midsong, ASCAP)
17 1 30 3 PEAS IN A POD
Sammy Johns, Warner/Curb 8224 (Captain Crystal/Chattahoochee/Legibus, BMI)
18 | 37 3 DONT GO BREAKING MY HEART
Eiton John & Kiki Dee, Rocket 40585 (MCA) (Big Pig/Leeds, ASCAP)
19 | 47 2 SUMMER
War, United Artists 834 (Far Out, ASCAP)
20 | 28 4 A LITTLE BIT MORE
Dr. Hook, Capitol 4280 (Bygosh, ASCAP)
21 | 14 9 A FIFTH OF BEETHOVEN
Walter Murphy & The Big Appte Band, Private Stock 45073 (RFT, BMI)
2 |11 |12 NEVER GONNA FALL IN LOVE AGAIN
Eric Carmen, Arista 0184 (CAM-U.SA., BMI)
23 |18 |11 MISTY BLUE
Dorothy Moore, Malaco 1029 (TK) (Taimont, BMI)
24 | 26 5 IF YOU LIKE THE MUSIC (Suicide And Vine)
Stark & McBrien, RCA 10697 (American Broadcasting, ASCAP)
52 6 THINK SUMMER
Roy Clark, ABC/Dot 17626 (September, ASCAP)
26 | 42 2 SEE YOU ON SUNDAY
Glen Campbell, Capitol 4288 (ABC/Dunhill/One Of A Kind, BMI)
27 (15 |11 A BUTTERFLY FOR BUCKY
Bobby Goldsboro, United Artists 793 (Unart/Pen In Hand, BMI)
28 | 25 5 C'MON MARIANNE
Donny Osmond, Kolob 14320 (Polydor) (Saturday/Seasons Four, BMI)
29 |33 3 THIS MASQUERADE
George Benson, Warner Bros. 8209 (Skyhill, BM!)
30 |29 8 SILVER STAR
Four Seasons, Warner/Curb 8208 (Seasons/Jobete, ASCAP)
31|27 4 IT KEEPS YOU RUNNIN'
Carly Simon, Elektra 45323 (Turipin Tunes, ASCAP)
32 |35 6 GOOD VIBRATIONS
Todd Rundgren, Bearsvilie 0309 (Warner Bros.) (Irving, BMI)
33 119 9 MAKING OUR DREAMS COME TRUE
(Theme From "Laverne & Shirley”} Cyndi Greco,
Private Stock 45086 (Bruin, BMI)
34 |38 3 THEME FROM STAR TREK
Deodato, MCA 40578 (Bruin, BMI)
35 | 40 3 SOLITARY MAN
T.G. Shepard, Hitsville 6032 (Motown) (Tallyrand, BMI)
36 | 39 3 LIGHT UP THE WORLD WITH SUNSHINE
Hamilton, Joe Frank & Dennison, Playboy 6077 (American Dream, ASCAP)
37 |49 2 GOTTA BE THE ONE
Maxine Nightingate, United Artists 820 (Unart, BMi)
38 | 43 4 SONG FROM M*A*S*H*
New Marketts, Farr 007 (20th Century, ASCAP)
39 |31 7 | WANT TO STAY WITH YOU
Gallagher & Lyle, A&M 1778 (lrving, BMI)
40 | 41 5 I'LL GET OVER YOU
Crystal Gayle, United Artists 781 (Pulleybone, ASCAP)
41 | 45 3 VAYA CON DIOS
Freddy Fender, ABC/Dot 17627 (Morley, ASCAP)
42 | 48 2 ADIOS
Santa Fe, Chelsea 3042
83 m TEACH THE CHILDREN
. Anthony Newley, United Artists 825 (Tarashel, ASCAP)
4% m DEVIL WOMAN
= Cliff Richard, Rocket 40514 (MCA) (Chappell. ASCAP)
85 m RAIN OH RAIN
Fools Gold, Morning Sky 700 (Arista) (Frank Snare/Big Shorty, ASCAP)
46 STEPPIN' OUT
A Neil Sedaka, Rocket 40582 (MCA) (Don Kirshner, BMIi/Kirshner Songs, ASCAP)
47 m YELLOW ROSES
Johnny Mathis, Columbia 3-10350 (American Broadcasting, ASCAP)
48 | 44 3 EVERYBODY IS A MASTERPIECE
Three Dog Night, ABC 12192 (Warner Bros., ASCAP)
49 | 46 4 I'LL BE THERE
Paul Delicato, Artists Of America 122 (Jobete, ASCAP)
50 SAY YOU LOVE ME

Fleetwood Mac, Reprise- 1356 (Warner Bros.) (Genton, BM1)

Classical

Shaw’s Finger In Hurok’s Dike

® Continued from page 1

in recent months, some obviously in-
tending to join Marvin Josephson’s
new ICM Artists Ltd.

The latter division is headed by
Sheldon Gold. former Hurok presi-
dent, and includes long-time Hurok
executive Walter Prude among its
top personnel.

Among artists reported ready to
ankle Hurok are such [uminaries as
Isaac Stern, Daniel Barenboim, It-
zhak Periman, Pinchas Zukerman,
Claudio Arrau and Roberta Peters.

In effect. these defections were
confirmed by the Hurok organiza-
tion when their names were not in-
cluded in a list of artists accom-
panying the notice of the Shaw pact.

Hurok Concerts was purchased by
its present owners, American Man-
agement Corp., a firm headed by
Maynard Goldman and Paul Del
Rossi, in June 1975. This was little
more than a year after the death of
Sol Hurok. whose personal contacts
with artists and flair as an impre-
sario kept the firm a leader in the
management field for decades.

Roger Hall, with Goldman and
Del Rossi in the firm when Hurok
was taken over, resigned two weeks
ago to launch an entertainment en-
terprise of his own.

The alliance between Shaw and
Hurok will provide their artists with
backup support “no other service
can equal,” Shaw says. He notes that
together they will have 12 salesmen
out in the field promoting appear-
ances, more than any other agency
with equivalent artist list.

The association will also provide
opportunities for joint appearances
by certain Shaw and Hurok artists,
which Shaw says has already been
tried successfully in England. He
cites joint concerts there by Julian
Bream and Janet Baker as an ex-
ample.

From neither side is there any ex-
pectation that competition for new
artists will create conflicts of interest.
Each will continue to sign talent in-
dependently.

Del Rossi does says, however. that
the alliance may develop into a
“more formal merger somewhere
down the road.” He views the cur-
rent agreement as “a first step in that
direction.”

Goldman stresses that Hurok has
no intention to become heavily in-
volved in pop and rock. Rumors to
that effect are known to have dis-
turbed some old-line classical artists
in the house.

But Goldman does say that he in-
tends to continue what he describes

Angel, Korvettes
In ‘Pas De Deux’

NEW YORK-—-Angel Records
and Korvettes will join in a special
ballet music promotion here the
week of July 26 tied in with the ap-
pearance of Rudolf Nureyev and the
National Ballet of Canada at the
Metropolitan Opera House.

On the first day of the drive,
Nureyev will be on hand for album
signings at Korvettes® flagship 5th
Avenue store.

Other elements of the promotion
will include window displays, spe-
cial pricing by the retail chain on
Angel’s large catalog of ballet
recordings, an ad in Sunday’s (25)
New York Times, and the program-
ming that day of ballet music on
Korvettes WQXR radio show
hosted by David Rothfeld.
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as the Hurok tradition of diver-
sifying and extending the scope of
attractions handled.

Sharing artistic supervision with
Shaw is George Perper, Hurok exec-
utive vice president. Perper will still
devote a major portion of his effort
to working with European and So-
viet artists, although he is expected
to spend more time at Hurok New
York headquarters than in the past.

In a suit filed in State Supreme
‘Court here last month. Hurok seeks
a total of $4 million in damages
against Sheldon Gold. ICM and
Marvin Josephson Associates.

The suit charges that Gold, while
president of Hurok. “engaged in a

course of conduct which was delib-
erately intended to undérmine Hu-
rok business while at the same time
benefiting his own personal inter-
ests.”

It also alleges that after leaving
Hurok, Gold “contacted artists rep-
resented by Hurok in an attempt to
induce them to terminate their rela-
tionships with Hurok in order to per-
mit Gold and ICM to act as their
manager.”

Hurok claims that its former con-
tract with Gold bars him from en-
gaging in a similar business for a pe-
riod of a year after leaving the
company. Gold’s tenure at Hurok
was terminated this past May.

‘Super Special’ Campaign
Is Launched By Red Seal

NEW YORK—-RCA Records
kicks off a new merchandising plan
next month that will see special pro-
motion put behind selected classical
albums thought to have wide con-
sumer appeal.

The first album chosen for this
concentrated push is a new record-
ing by Eugene Ormandy and the
Philadelphia Orchestra of Holst’s
“The Planets.” Like others to follow
at occasional intervals, it will be of-
fered to the trade for a limited time
at a reduced price.

Columbia Masterworks has
claimed success with a similar pro-
gram under which it has released
and marketed three “records of the
month” at incentive prices.

DUE IN AUGUST

Trade ads have already begun ap-
pearing on the RCA entry and a
hefty consumer ad budget has been
earmarked for its support, according
to Ernie Gilbert, director of Red
Seal marketing.

In the New York market arca. 2-
minute radio spots will highlight ra-
dio buys on both WQXR and
WNCN. These bonus-duration
spots were chosen to allow a good
sampling of the sound and perform-
ance o enhance the sales message.

Easels with headers for both in-
store and window display have been
prepared and, during the run of the
promotion, albums will be belly-
banded to identify them as “Red
Seal Super Specials.”

‘Sine Qua Non’ Adds Line;
Moves Into Tape Market

NEW YORK-Sine Qua Non
Records will launch a new higher-
priced series under the “Superba”
logo late next month made up
largety of material secured under a
new license with EMI in England.

At the same time, the label will
mark its entry into the recorded tape
field with an initial release of 44 ti-
tles on cassette and 8-track.

Suggested list price of the Su-
perba disks will be $4.98, but the dis-
count structure will allow dealers to
market the product at about $2.98,
according to Sam Attenberg, SQN
president. The series will thus fall
into a similar price-discount cate-
gory as RCA’s Gold Seal line.

SQN tapes will list at the same
price as their disk equivalents, or
$3.98, says Attenberg. For a limited
period they will be offered to quan-
tity buyers at $1.80 each. The intro-
ductory offer will also give such buy-
ers one free tape with each 10
ordered, he adds.

The company expects to issue pe-
riodic releases of tape units until a
good portion of the label’s 130 single
disks are also represented in cassette
and 8-track formats.

The first Superba release will con-
sist of 11 items, 10 of which derive
from EMI. The single exception is
an album by the Bach Cantata Sing-
ers, a Boston-based group which for-
merly recorded for Advent Records.

Thirty Superba LPs will be made
available by year's end, says Atten-
berg.

The EMI material, none of which
has previously been issued on a do-
mestic label, includes recordings by
the London Philharmonic, the New
Philharmonia and the London
Philomusica orchestras, featuring

such conductors as John Pritchard
and Charles Mackerras. Soloists in-
clude the guitarist John Zarabin, to
be heard in a pair of Rodrigo con-
certos; and the violinist Maurice
Hasson performing concertos by
Paganini and Prokofieff.

An additional 27 titles will also
shortly be released on the firm’s
regular SQN label. Among the high-
lights cited by Attenberg are record-
ings by Philippe Entremont, Jean-
Pierre Rampal and Anthony New-
man.

In most cases, SQN entries are
reissues licensed from a variety of
companies. including Declon and
Musexport in Europe, and Vox and
ABC in this country.

While SQN is continuing its basic
drive of promoting its line through
book and college stores, it is increas-
ingly extending its reach into the tra-
ditional record retailing market. At-
tenberg says.

RCA CUTS 3
IN CHICAGO

CHICAGO — RCA Records
brought its remote crew to the Medi-
nah Temple here last week to com-
plete its Brahms symphony cycle
with the Chicago Symphony under
James Levine.

In four sessions held Monday (12)
and Tuesday (13) the composer’s
second, third and fourth symphonies
were fixed on tape. The label has al-
ready released the Brahms First with
Levine and the Chicago,

RCA classical chief Tom Shepard
was producer at the sessions.
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5 BIG ONES: (above){e
1. Alan; 2. Brian; 3.
Michael; 4. Dennis; 5.
Carl.
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O N E S

By JOEL SELVIN

It looks like this year will be the biggest in the 15-year his-
tory of The Beach Boys. The group starts its summer touring
season over the Fourth of July weekend with stadium concerts
in Oakland and Anaheim. Over the next three months The
Beach Boys will perform before more than one million people.

A one-hour television special. to be produced by Emmy-win-
ner Lorne Michaels of ""Saturday Night.”” will be broadcast on
Aug. 5 over NBC-TV. There are plans for a joint Carnegie
Hall concert with the Joffrey Ballet, which has performed a
suite of Beach Boys songs for several years.

BIG BROTHER
IS BACK

Most important of all, the first new studio album by The
Beach Boys in four years, 15 Big Ones.”" has been released
by Reprise/Brother Records to coincide with the tour. '15 Big
Ones’ Is a title that refers both to the number of cuts on the
album and to the group’s anniversary this year. It is also the
first Beach Boys record in nine years to bear the legend: *'Pro
duced by Brian Wilson."

In a business where few acts make it back tc the top after
being there once and slipping. The Beach Boys achieved the
impossible. In the decade since *'Surfin’ U.S.A.."" a new gener-
ation grew up and found as much meaning in the surf and
summer songs as did their older brothers and sisters 10 years
ago.

Two summers ago. Capitol Records released a double
record set of 10-year-old Beach Boys recordings, “‘Endless
Summer.” The album shot straight to the top of the charts
and turned gold. Last summer another Capitol double-record
oldies set. “'Spirit of America,” earned another gold album.
The sudden popularity of the old Beach Boys records was un
precedented in rock. and only a few years before. most of the
Beach Boys LPs were cut out of the Capitol catalog.

For the last six years The Beach Boys worked extensively on
the road, building the group’s concert appeal to where a 12-
city tour last sumimer with Chicago pulled more than $7 mil-
lion at the boxoffice. Today The Beach Boys rank among the
top concert attractions in rock.

But it has been four years since ““‘Holland, the last Beach
Boys studio atbum was released, and the time has never been
more right for a new Beach Boys album. Many groups frankly
influenced by The Beach Boys close harmony vocal style have
come into their own, reflecting greatly on the orginators.
Simple. positive songs. always the long suit of The Beach
Boys, are experiencing renewed popularity. And, summer is
here.

HIS WORK
WAS DONE

In between the Cottage Thrift Shop on the corner and the
parking lot across the street from the Santa Monica
Greyhound station. Brother Studios hides behind an in-
nocuous, anonymous exterior. Only two large philodendron
plants flanking the front door outside give any hint of af-
fluence.

Inside, however, gold Beach Boys albums tine the wallis. Out
back, at the top of the loading dock ramp. the first gold al-
bum—the one for 'Surfin’ U.S.A."'—is embedded in concrete.

The studio itself 1s dominated by a huge circuiar stained
glass window at one end. Window boxes of green plants run
along another wall. The recording console combines two 24

track units in the compact control room. Equipment is all im-
mediately accessible and ingeniously fitted into nooks and
corners, including a miniaturized 1.500-hole patch bay.

After more than four months in the studio. sessions for the
new album draw to a close early in May. One of the last ses-
sions finds Carl Wilson mixing down the final version of *'Ev
erybody's In Love,” a Mike Love song from the new atbum. En
gineer Steve Moffitt is assisting, but it is Carl who actually
operates the board. He gets the mix just about right in a little
more than an hour and a half.

“Time to call in the brain trust.” he says. The other Beach
Boys are collected from various parts of the building. Mike
Love, wearing a hat even inside the studio. hovers above the
console. fiddling slightly with the knobs. Al Jardine settles
back in the engineer’s chair. As the tape begins to roll. Dennis
Wilson pops his head inside the door and cocks his ear. He
stays just long enough to make a comment and leave.

Love is concerned chiefly with the flute fills between verses
(played by jazzman Charles Lloyd) and he takes over the flute
track for the next mixdown. Jardine wants to hear more harp.
but refuses to touch the bcard ('l just listen™). even when
Carl offers.

The next time through does it. The mix 1s committed to the
master tape, ready to go to the factory. The album would be
finished in the next day or so.

“Where's Brian?” someone asks.

“Probably went back to where he came from. " another an-
swers. Older brother Brian Wilson has not been around the
studio for the past couple days, but no one seems surprised.
His work 1s done.

GENIUS OR
LACK OF

“As a group we are democratic. Then we defer to Brian's
judgment.' Carl Wilson says, explaining the decision-making
policy ot The Beach Boys in the studio. An uncompromising
artist. Brian Wilson has fashioned an atbum as certain to draw
controversy as it is to sell a miilion. Since the group has been
living. so to speak. on its own oldies of late. using other
people’s oldies for half the LP's material could be greeted ei-
ther as a small stroke of genius or a total lack of originality.
The customary smooth and polished Beach Boys vocal sound
has been altered into something much more raw. vital and ur-
gent. Precision gives way to immediacy.

For the album sessions The Beach Boys work on more than
30 different titles. Tape box lids lying around the studio turn
up a number of the oldies titles not used on the album and
they are tantiizing: **Sea Cruise.” “Come Go With Me.” ~On
Broadway.”" ~'Shake. Rattle And Roll.”" *“Mony. Mony."" A ver-
sion of "Michael (Row The Boat Ashore) is pulled from the
album in its final stages.

The oldies on the album are Chuck Berry's "Rock And Roll
Music' (the current single). the Dixie Cups’ “Chapel Of Love, "

(Continued on page B-4)
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GOOD VIBRATIONS: 1. Brian at work in 1965; 2. Dennis,
age 1, and Brian, age 3%2; 3. Mike and Alin 1975; 4. Dennis,
age 5; 5. Brian, age 7'%; 6. The Beach Boys in 1965.

€-9

|UBWSSILIBAPY

advosang ‘'9/61 ‘v ANNr


www.americanradiohistory.com

B-4

Advertisement

JULY 24, 1976, BILLBOARD

1 5

Sunny And The Sunglows' “Talk To Me,” Freddie Cannon’s
“Palisades Park,” the Six Teens' ‘A Casual Look," Fats
Domino’s ““Blueberry Hill,"” the Five Satins’ ''In The Still Of The
Night,” and the Righteous Brothers’ **Just Once In My Life.””
Brian Wilson contributes five new original songs, which run
from the summer-inspired fantasy '“Back Home" and the
summer credo “it's OK" to an interpretation of rock history,
“That Same Song,”" a love song, “*Had To Phone Ya, ' and the
jingle-like “TM Song.”” Mike Love's “‘Everybody’s In Love' and
Al Jardine's “*Suzie Cincinnati,’" a holdover from *‘Sunflower"
days, complete the LP. The average song length is under 21
minutes; the longest track just breaks 3% minutes.

AND MIKE LOVE
ON SAXOPHONE

The story of The Beach Boys has been told so many times in
so many places, it begins to assume almost the status of a
new American legend, and, indeed, their story is the stuff of
modern myths. To date, The Beach Boys have sold some 75
million records and have outlasted any other group in pop mu-
sic with the same members intact.

From the onset, Brian Wilson dominated the group. He
formed the band in his senior year at Hawthorne High with his
two brothers, Cart and Dennis, an older cousin, Mike Love,
and a classmate, Al Jardine. The Wilsons were a musical fam-
ily—the mother, Audrey, played organ at home, and the fa
ther, Murry, never gave up his aspirations as a songwriter—
and the three boys grew up singing together. Audrey Wilson
even played on the boys' first record, cut under the name
Kenny and the Cadets by Hite Morgan, Murry Wilson's pub-
lisher.

It was Dennis Wilson, still the only surfer in the group, who
convinced his land-locked brother Brian to write a song about
the sport. Dennis, The Beach Boys' link to sea and surf, no-
ticed the burgeoning popularity of surfing and described the
whole scene in detail to Brian.

According to Carl Wilson, Al Jardine was interested in form-
ing a folk group, a la the Kingston Trio, who were popular at
the time. “The surfing group was a hot rumor around our
house for months,™ the youngest Wilson brother said. He and
Brian were the only members who already played instru-
ments, so the other members were arbitrarily assigned axes:
Dennis got drums; Al, who wanted to play bass, was convinced
to take up rhythm guitar, as Brian took the bass and Carl the
guitar. Mike Love was to play saxophone, but, somehow, that
never worked out.

Called the Pendletones at the time, the group cut another
record for Hite Morgan, Brian's composition ““Surfin’,”* which
became a Los Angeles-region hit, earned the group its name
(given them allegedly by Russ Regan, president of 20th Cen-
tury Records now, then a local promotion man for Candix Rec-
ords), and landed the boys a contract with Capitol Records.
The group's first Capitol single, “‘Surfin’ Safari’* and *'409,"
was a nationwide hit and the surf music craze began.

Brian's talents blossomed. He wrote, arranged, produced,
played and sang on all The Beach Boys records. His effortless
falsetto immediately marked any of The Beach Boys ballads,
as Mike Love, with his more nasal, middle-range voice, han-
dled most of the rockers in the early days. Brian moved
quickly from car and surf songs to subjects with broader
scope, as his production and composition skills grew by leaps
and bounds. The group's records never left the charts
through 1963 and 1964, including seven consecutive top 10
singles.

Throughout his career, Brian wrote with a variety of lyr-
icists, working, at first, with Gary Usher and Roger Christian
on car songs like “409" or “'Little Deuce Coupe.”’ Mike Love
has always been an important collaborator who shares many
composer’s credits with Brian (*‘Fun, Fun, Fun,”” “Warmth Of
The Sun'") and wrote three songs with him for **15 Big Ones.”
Brian also worked with Van Dyke Parks on the **Smile’ album
and Tony Asher on ‘Pet Sounds.”

The Beach Boys played their first public performance New
Year's Eve 1961 on a Ritchie Valens Memorial show at the
Long Beach Auditorium. The group performed three songs,
for which they were paid $300. A year later The Beach Boys
had a top 15 record to their credit, their first album out, and
teetered on the brink of the massive national success that was
just weeks away.

At the time, the general thinking was that a hit pop group
was good for two, at the most, three hit records and would last
about a year. The Beach Boys made one LP for Capitol during
their first year on the label. The next year the group made four
albums. The intense release schedule, coupled with the gruell-
ing schedule of concert appearances, took its toll on the rela-
tively shy oldest Wiison brother.

(Continued on page B-6)

SURF'’S UP: 1. Bruce Johnston, Al, Carl and Mike in concert
in 1971; 2. Dennis (on drums), Brian, Al, Carl and Mike
perform in 1963; 3. Dennis and a date at Hawthorne
High's 1958 prom; 4. Al's oldest son; 5. Al and Linda

Jardine in 1976; 6. Dennis in 1967; 7. Brian in 1966.
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SPIRIT OF AMERICA: 1. Brian, Al and Brian's wife Marilyn in 1975; 2. Brian, Carl, a friend

and Dennis in Hawthorne in 1950; 3. Brian in 1959; 4. Brian at 2 weeks in the arms of father
Murry Wilson, 1942; 5. Mike (white hat) and (descending) Alan, Bruce Johnston, Dennis, and

Carl.
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PET SOUNDS,
BEFORE ITS TIME

RESISTANCE
WORE THIN

Brian suffered a nervous breakdown at age 21 on an air-
plane trip to Houston two days before Christmas 1964. The
strain of doing everything proved too much. Shortly after. he
retired from touring with The Beach Boys to concentrate on
making the group’s records. He was replaced on the road at
first by Glen Campbell and, later. by Bruce Johnston, who
made surfing records (with producer Terry Melcher) as Bruce
& Terry. Johnston remained with The Beach Boys six years.

After he quit touring, Brian began to experiment with or-
chestration, ultimately leading to his 1966 masterpiece, '*Pet
Sounds." an album far ahead of its time and misunderstood
inits day. No pop producer before, not even Phil Spector. had
marshalled such lush, ambitious arrangements. and the fact
that the album didn't outsell the group’s earlier efforts was a
blow irom which Brian never recovered.

He immersed himself for the next year recording an album
with Van Dyke Parks that was to be an even more ambitious
project. He was locked in some unspoken competition with
the Beatles, who had yet to release “Sergeant Pepper,” and
whispered rumors of the grand scale of the ““Smile” album
added to its pre-release reputation.

In October 1966, with no sign of “Smile” in sight, The
Beach Boys released “Good Vibrations."" which became the
group's first million-selling single, Brian's definitive piece.
and remains to this day The Beach Boys' biggest selling
single. Without explanation. “'Smile” was scrapped. In its
place came ""Smiley Smile.” an album recorded in about two
weeks. with “Good Vibrations™™ on it. ** *Smiley Smile’ was a
bunt."" Carl Wilson says, “instead of a grand slam.”” For the
first time the credit on the LP read: "Produced by The Beach
Boys.™

Brian retreated to his Bel-Air mansion. where he set up a
studio in his living room and recorded the next Beach Boys al-
bum, “Wild Honey.”" “When we did ‘Wild Honey." " Carl says.
“Brian asked me to get more involved in the recording end.
He wanted a break. He was tired. He had been doing it all too
long.™”

As Brian receded from total control of the group. other
members stepped forward. On the next album, **Friends, " Al
Jardine and Dennis Wilson entered the picture as important
songwriting factors in the group, as Carl took a more active
role in praducing.

The emergence of FM “‘underground’ radio. along with San
Francisco bands like the Grateful Dead and British groups like
Cream, pushed The Beach Boys out of the limelight. Always
essentially a “'singles’ band, The Beach Boys had to with-
stand a period where that ran against the hip esthetic.

Nevertheless, the cultural ferment of the period did not
leave the growp untouched. Carl Wilson was indicted for his
refusal to be inducted by the draft. and courts considered the
validity of his conscientious objector’s status for years before
clearing him.

In 1967 the group began their continuing involvement with
transcendertal meditation after meeting the Mahareshi Ma-
hesh Yogi in Paris. The Beach Boys performed before nearly
500,000 protestors at the 1971 May Day demonstrations in
Washington. Later that year the group cancelled part of a tour
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to play a benefit concert for the Berrigan brothers defense
fund.

Philosophy entered the business scene too, as The Beach
Boys established their own record company, Brother Records,
a "'non-business concept” that released “‘Smiley Smile”
through Capitol, before disappearing, only to be pulled out of
mothballs once the group changed labels.

In 1970, after seven years with Capitol, The Beach Boys
signed with Warner Bros. and reactivated the Brother label.
The release of an outstanding LP, *'Sunflower, " that year, and
subsequent live appearances at Hollywood's Whiskey a Go Go
(where Brian joined the group onstage briefly for the first time
since Houston) and the Big Sur ¥olk Festival helped establish
the group’s credibility with the counter-culture. In April 1971
when the Beach Boys joined the Grateful Dead onstage at Fill-
more East for a jam session. such acceptance became a cer-
tainty.

Resistance began to wear thin by the time the “Surf's Up™
LP was released in late 1971. The album included the famed
title track, which Brian performszd five years before on a net-
work television special hosted by Leonard Bernstein and origi-
nally intended to be part of the “*Smile” album, which he was
recording when the tv special was filmed.

Politics also reared its head on ““Surf's Up." For the first
time, The Beach Boys took notz of such social concerns as
pollution, health and nutrition, and student demonstrations.
in songs such as "Don't Go Near The Water” or “Student
Demonstration Time.”

The group spent virtually all of 1972, and a small personal
fortune recording the last Beach Boys studio afbum. “‘Hal-
land,” in the Netherlands. Blondie Chaplin and Ricky Fataar.
former members of South African rock band Flame that Carl
Wilson produced for Brother Rzcords (the only non-Beach
Boys album ever released by Brother). went along as mem-
bers of the band.

After recording facilities in the European country were
found inadequate to the group's needs, The Beach Boys
shipped an entire 24-track studio. piece-by-piece. from the
West Coast. Every Los Angeles-Amsterdam flight for three
months carried something to The Beach Boys. sometimes just
a tiny part. When it was all assembled and turned on for the
first time. smoke poured out of the board.

(Continued on page B-?)
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ENDLESS SUMMER: 1. Brian relaxes in 1975; 2. Dennis in '75; 3. Carl in '75; 4. Carl, age 8;

5. Dennis, age 10; 6. Brian, age 7; 7. Dennis in 1963.
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Over the next three years the group built its following
through literally hundreds of concerts. A double-record set of
old hits recorded live earned a gold album six months before
the first Capitol re-release set was issued. That was the last
regular release album from The Beach Boys until now. Last
summer Reprise/Brother put out "Good Vibrations.” a
retssue album of later Beach Boys cuts. in addition to the two
Capitol sets. "We knew about the reissues.”” Mike Love ex
plains. ""and we had the sense that we should stay out of their
way.

Constant touring boosted The Beach Boys to the top ranks
of contemporary rock concert attractions, capped by the joint
tour last summer with Chicago and the Wembley Stadium
concert with Elton John. at which most British critics agreed
The Beach Boys surpassed the titular headline act. A new gen-
eration of teenagers discovered The Beach Boys and, with
Brian Wilson back at the helm of the group's recordings. The
Beach Boys have returned to full strength. ready to do it
again.

KEEPIN’ I'T IN
THE FAMILY

One key to the longevity of The Beach Boys is the family
connection. Mike Love's mother was Murry Wilson's sister,
making him a cousin to the Wilson brothers. His brother Steve
Love manages The Beach Boys currently and his other
brother Stan Love, a 6 foot 9 inch former NBA forward, also
works for the group. His sister Maureen played harp on the
new album. her first appearance on a Beach Boys record since
“Catch A Wave."" Carl Wilson's brother-in-law Billy Hinsche,
once a member of Dino. Desi & Billy. also worked on the new
album and plays in the band on tour.

J

Ali three Wilson brothers are married (Dennis married for
the third time last month) and have children. They all still live
in the Los Angeles area, Denny and Carl on the beach. Mike
Love resides in Santa Barbara overlooking the ocean and Al
Jardine lives on a ranch near Big Sur where he has installed a
recording studio.

All The Beach Boys and many of their associates practice
transcendental meditation in some form; Mike Love and Al

Jardine are TM teachers. Even Beach Boy engineer Steve Mof-
fitt meditates. Brother Studios comes equipped with a medi-
tation room. Brian contributed an original to the new album,
“TM Song.” singing the praises of the mental discipiine advo-
cated by the Mahareshi Mahesh Yogi. **| wrote the song for the
Mahareshi,” Brian told a San Francisco press conference held
to celebrate the new album, “and | hope he hears it. His
method for cultivating the mind is so advanced, it merited at
least a couple songs.” Indeed. “TM Song" coupled with
“Transcendental Meditation” from the ““Friends” LP, makes
for the second Beach Boys song to extol the virtues of TM.

DEAN ONCE
SANG LEAD

A lot of studio musicians who played on *'15 Big Ones™ were
veterans of previous Beach Boys records. Daryl Dragon and
Toni Tennille, former Beach Boys band members known pro-
fessionally now as the Captain & Tenniile, sang backgrounds
on Mike Love's “‘Everybody's In Love on the new album.
Even the album cover and new logo were designed by an old
friend, Dean Torrence, who runs Kittyhawk Graphics now, but
was once one-half of the surf and car singing duo Jan & Dean.
Brian Wilson co-wrote many Jan & Dean hits in the heyday of
the surf/car craze ("*Drag City,” “"New Girl In School,” "'Dead
Man's Curve') and Torrence once sang lead on a Beach Boys
record (“'Barbara Ann").
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I FEELL MORE
SECURE AT HOME

A month ago The Beach Boys staged an extravagant press
affair in San Francisco to celebrate the new album. All the
group members attended—including reclusive Brian, partici-
pating in his first Beach Boys press function anyone could re-
member.

About 60 members of the press. radio and television were
assembled and waiting in the Presidential Suite of the Shera-
ton Inn-Fisherman's Wharf when Brian Wilson strode in and
made a beeline for the small room where the television lights
and photographers waited.

Wringing his hands and nervously tapping his toes. Brian
sat straight as a pole. obviously uncomfortable, but smiling
bravely. Al Jardine missed his flight, but the interview began
anyway.

“l read in the background material,” the tv interviewer
starts, “'that you don't care much for touring. going out on the
road or doing interviews like this. . . .

“No. | feel more secure at home, ' Brian jumps in. “where |
can do sketchworks for albums. sketching out songs. calling
up Paul McCartney, being on an ego trip. Something where
there’s some kind of ego involved keeps me going.” People lis-
ten intently. taking him seriously. and Brian warms to his
task.

“Elton John was over at my house . . . Andy Williams. | get
this feeling. | think. hey. | like it here."" The other Beach Boys
start chuckling.

“I'like to get that social thing moving.” Brian continues. as
the laughter accelerates. “‘In fact.” he declares. "I think it's
healthy to meet stars. . .. Hey! What's so funny?”

After the television crew finishes. the press breaks into four
separate rooms for individual interviews with one of four
Beach Boys. as Brian roams room-to-room at his whim. He
joins Mike Love and a dozen or so reporters in one room and
holds court briefly with the sanie combination of excitement.
bluster and nervousness he exhibited before the tv cameras.
He fields a question about how he selects lead singers for spe-
cific songs among the Beach Boys.

{Continued on page B-2())
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7/2
7/3
7/12-14
7/15-17
7/18
7/21
7/23
7/24
7125
8/6
8/8
8/11-12
8/13
8/14
8/15
8/26
8/27
8/28

ON TOUR

Oakland Stadium, Oakland, California

Anaheim Stadium, Anaheim, California

Pine Knob Theater, Detroit, Michigan

Chicago Stadium, Chicago, lllinois

Mile High Stadium, Denver, Colorado

Edmonton Coliseum, Edmonton, Alberta, Canada
Arrowhead Stadium, Kansas City, Missouri
Wisconsin State Fair, Milwaukee, Wisconsin
lowa State Fair Park Raceway, Des Moines, lowa
Parade Stadium, Minneapolis, Minnesota

Kiel Auditorium, St. Louis, Missouri

Spectrum, Philadelphia, Pennsylvania
Coliseum, Hampton Roads, Virginia

Three Rivers Stadium, Pittsburgh, Pennsylvania
Columbus, Ohio

Music Center, Saratoga Springs, New York

Rich Stadium, (tentative), Buffalo, New York
Roosevelt Stadium, Jersey City, New Jersey

8/29
8/30-31
9/1

9/2
9/3-4
9/5

9/6
9/14
9/16
9/18
9/19-20
9/21
9/24
9/25
9/26
101
10/2
10/3

LET

INTERNATIONAL CREATIVE MANAGEMENT

Stadium, Hartford, Connecticut

Capitol Center, Washington, D.C.

Nassau Coliseum, Hempstead, L.1., New York
Erie Stadium, Erie, Pennsylvania

Canadian National Exhibition, Toronto, Canada
Civic Center, Ontario, Canada

Forum, Montreal, Quebec, Canada

To be announced

Brigham Young University, Provo, Utah

Dome Stadium, Seattle, Washington

Canadian National Exhibition, Vancouver, Canada
Coliseum, Portland, Oregon

Coliseum, San Diego, California

Hughes Stadium, Sacramento, California
Stadium, Santa Barbara, California

Mid-South Coliseum, Memphis, Tennessee
Barton Coliseum, Little Rock, Arkansas

Tulsa State Fair, Tulsa, Oklahoma

www americanradiohistorv com
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B-10

Agdvertisement

JULY 24, 1976, BILLBOARD

DISCOGIRAPHY

Dates Released Position Weeks Title Label
2/17/62 75 6 SURFIN Candix 331
8/11/62 14 17 SURFIN’ SAFARI Capitol 4777
10/13/62 76 1 409 Capito! 4777
12/1/62 49 8 TEN LITTLE INDIANS Capitol 4880
3/23/63 3 17 “SURFIN' U.S.A. Capitol 4932
4/27/63 23 13 SHUT DOWN Capitol 4932
8/3/63 7 14 “SURFER GIRL Capitol 5009
8/17/63 15 11 LITTLE DEUCE COUPE Capitol 5009
11/2/63 6 12 “BE TRUETO YOUR SCHOOL Capitol 5069
11/2/63 23 11 IN MY ROOM Capitol 5069
2/15/64 5 11 “FUN, FUN, FUN Capitol 5118
5/23/64 1 15 “*| GET AROUND Capitol 5174
5/30/64 24 10 DON'T WORRY BABY Capitol 5174
9/5/64 9 10 “WHEN | GROW UP (TO BE A MAN) Capitol 5245
10/17/64 44 6 WENDY Capitol E.P. 5267
10/17/64 65 5 LITTLE HONDA Capitol E.P. 5267
11/7/64 8 11 *DANCE, DANCE, DANCE Capitol 5306
2/21/65 12 8 DO YOU WANNA DANCE? Capitol 5372
3/6/65 52 5 PLEASE LET ME WONDER Capitol 5372
4/17/65 1 14 “*HELP ME, RHONDA Capitol 5395
7/24/65 3 11 “CALIFORNIA GIRLS Capitol 5464
11/27/65 20 8 THELITTLE GIRL | ONCE KNEW Capitol 5540
1/1/66 2 11 “BARBARA ANN Capito! 5561
4/2/66 3 11 “SLOOP JOHN B Capitol 5602
7/30/66 8 11 “WOULDN'T IT BE NICE Capitol 5706
8/13/66 39 8 GOD ONLY KNOWS Capitol 5706
10/22/66 1 14 *+G00D VIBRATIONS Capitol 5676
8/5/67 12 7 HEROES AND VILLAINS Brother 1001
11/4/67 31 6 WILD HONEY Capitol 2028
12/23/67 19 9 DARLIN' Capitol 2068
4/20/68 a7 7 FRIENDS Capitol 2160
7/21/68 20 10 DO ITAGAIN Capitol 2239
12/14/68 61 6 BLUEBIRDS OVER THE MOUNTAIN Capitol 2360
3/8/69 24 10 I CAN HEAR MUSIC Capitol 2432
7/5/69 63 6 BREAK AWAY Capitol 2530
31/70 64 5 ADD SOME MUSIC TO YOUR DAY Reprise 0894
10/30/71 89 5 LONG PROMISED ROAD Brother/Reprise 1047
2/24/73 79 7 SAIL ON SAILOR Brother 1138
5/12/73 84 4 CALIFORNIA SAGA (ON MY WAY TO' SUNNY CALIFORN-I-A) Brother 1156
8/17/74 36 8 SURFIN’ U.S.A. Capitol 3924
4/12/75 49 10 SAIL ON SAILOR Reprise/Brother 1325
6/5/76 Cas cen ~ROCK'N'ROLL MUSIC Warner/Reprise/Brother 1354
Dates Released Position Weeks Title Label
1172462 32 37 SURFIN' SAFARI. Capitol 1308
5/4/63 2 73 “SURFIN' U.S.A. Capitol 1890
10/12/63 7 56 “*SURFER GIRL Capit<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>