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If Oil Prices Ascend,
Expect a PVC Jump

Retailers Euiﬂg Soft
On Sexy LP Graphics

By ED HARRISON

LOS ANGELES -Retatlers and
kev merchandisers have softened
their stand on album cover art utiliz-
ing sexually suggestive graphics, a
wmaround from the 1960s when
controversial albums were sold in
hrown wrappers under the counter

While there have been a number
of mstances where 4 cover has nol
been deemed socially acceplable by
dealers. there has been hittle stabic
from retailers in recent vears

lohn Marmaduke, of Western
Merchandisers in Lubbock, Tex
says that he has received no staug

(Continued on page W)

By ROMAN KOZAK
NEW YORK —An increase in the

price of ¢crude petroleum. expected
alter a meehng oF ol pn--l.llm-:r ni-
LI s *-I..hl,"ll“ll.'l.l lor Dec 15 My
bring a corresponding increase in
the prnice ol polyvinyl chlonde
(PVC), the plastic used 1n muking
records

But singe there s no word vel from
the Organwzation of Petroleum Ex-
porting Countries (OPEC) as to how
large anincrease 15 expected (though
10% b5 considered the likely hgure
alter Jan, 1Y, thete & no agrecment
yel in the chemical industry as o
how much more PVC 5 likely 1o
(W LY

Such I-llj‘_.'l.' PII'HIJLI:., s _|,'\-|‘| o] e ar
se¢ a direct relatonship between the
wo pnees, while others hke Union

(Continued on pape 73)

Sony Case:
Implications

Widespread g

By STEPHEN TRAIMAN

NEW YORK -The far-reast Mg
|r|.||"l|1.JI|1 ns of a sunt hiled by I"r'u'
miajor Dilm studios against Sony and
is Betamax home 'v-ull.-ll'l MNE SYS
Cm are qusi I'll.':'ll:lllllI;'  regisicr
with the entertatoment industry

The sunt filed by MCA subsidiary
Universal Studios and Walt Disney
Productions (see separate slory in
Fape/Audio/Video) strikes at the
heart of the long accepted —though
legally wnceram-nght of the n-
dividual 10 record anything in his or
her home for personal use

In contrast 10 the music industry’s
‘hands-of ™ atutude on anacking
the nghts of home recording for per
wonal use, the studios alwavs have

(Continued on page 18|

COPYRIGHT RECLAMATION s =y

' AGAC Hastens |

-I

$1 Million Laser I]isnu
Opening Soon In N.Y.

By RADCLIFFE JOE

NEW YORK <A S1 mullion laser
ight discotheque, believed 1o be the
first ol (s kind i the world. is sched
wled for a lale December or early
Januan Opening here as a r—-||..| for
sumular ventures wn magor cies of the
world

[he club, o be called Studio 54,
will be located in space on Manhat-
tn's W. 54th 51, once occupied by
CBS-1TV studios. More than 0% ol
s highung system will be comprised

(Continued on page 71)

Problem Solvers

For Radio Forum Pub $ Outlet

LOS ANGELES-An array ol
problem solvers has been assembled
lor the mnth annpal Intermmanonal
Radio Programming Forum 1o deal
in radio station troubles ranging
from audience research 1o hot
CIOCKS a.llmrls.'-.'l'hrﬁr mamflenance
engineering and promotion

Mfineteen Key execubtives mn radio
will participate Saturday, Lec. 4, for
one-an-one clhimcs starting at . p.m
lhe Forum runs from Dec. 1-4 at the

Church Has

By JOHN SIPPEL

LOS ANGELES-The Nauonal
Conference of Cacholic Bishops
through an adjunct, the Nanuonal
Federanon of Liurgical Commis-
aons, has r‘--.:gul'n a ||lw::|,1rll o Create
a central cleanng house 10 pay music
publishers lor use ol ther copy-
|||']||.'.."J |'|'.||.l|.|.'||.|]

] [ he PrOZram, props wed i1 a recent
meetng in Washingion D.C._ would
atlempl 0 negotiale wilh 4 com-

Aid Procedures

By IS HOROWITZ

NEW YORK -The American
Cuild of Authors & ( OmMpOsers 15
moving swiltly to sel up procedures
(0 case reclamanon by songwrnilers
ol copyrights whose Hﬁti\\l,cq,lg:d lile
has been extended by 1Y years

AGAC 15 buoved by proposed
rules disclosed last week by the
Copyright Office that would allow
notces ol recapture 10 be hiled be-
fore the Jan. 1, 1978 dawe stpulated
in the law. (See scparale story on
page three.)

But it 1s alsp concerned about
what it views as ambiguities in the
law and rules that may resull in pro-
cedural blocks penalizing works due

(Continued on page i't‘fjl

Marnott Hotel in INew Urledans mitlee or representative ol |."I..r"|l'~h

Buzz Benneu, program director ers hike F E.L. Music. North Amen-
and Mark Driscoll of WNOE-AM in can Liturgy Resources, World
New Orleans, Michael Spears, pro- Library Pubhcatons and other mu-
gram director of KFRC in San Fran sic publishers who specialize n
cisco and Charhe Van Dyke, pro- Cathelie hturgical composiions 10
gram director of KHJ in Los negotiate a blanket annual hicensing
Angeles. wall discuss quanerhour lee

Conway Twilly's Greatest Hits Yol 11 ° This & Conway's second grealest
hils packape loaded with some ol his biggest hads from oveér the past hve
years Withoul a doubt Conway hat been among the mos! consistently
popular and successtul artisls i country music. All tracks prodoced by
Owen B idley Available on MCA Records and '-.]|:|F. {MCA-Z735)

[ Agwartisamant)

Il rock music hasn'l been saved brom pretension yet, 's not Frank
Eapp.} g faull Mis new solo LP, Zoot Allures, contains more ol hes prtenied
barb-shnpng with gems like “Disco Boy, " “Fnendly Liftle Finger, " and
the single “Find Her Finer ” FZ's world lame a2 mumc innovalor scales

ngw areverent hegghts on oot Allures. On Warner Bros records and
tapes. BS 2970

maintenance. radio staton promo | he prOgram I s understood, was

(Continwed ar page 20§

THE ALLMAN BROTHEP‘-’» BAND

“...magical moments... "« ..electrifying...

...inspired playing. ..
Wipe The Windows, Check The Oil, Dollar Gas from 1'he Allmal
Brothers Band and just shipped and already been score
a hit! Turn to page 27 and find out what the commotion ..
s all about. & 8 4,

Maprimm Records and Tapes, Macon, Ga. asm ssess

{Adverlisamant) (Cantinwed on page YU

| Arteerirsemand )
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Scals & Crofts/SudanVillage

Their first concertalbum.
Featuring “Baby, I'll Give It to You.”
Produced by Louie Shelton
for Warner Bros. records & tapes. BS 2976



www.americanradiohistory.com

i

g o e

S g T g

Key Role
Of Deejay
In Vidisk
Foreseen
Industry
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Vets Bullish

By STEPHEN TRAIMAN
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But Practical On System

e e e T i

NEW YORK - Video deejuys who will whiet
the public appetite for weekly videodisk re-
leases are seen in the not-that-distant future as
piving the music industry a new murket (o help
create—and buld w0 profitabiliy

Faking & pragmatic though generally bull-
ish view of the yet-to-come mart, o trio of in-
dustry veterans covered the many ramilici-
wons of the videotdisk n o session a1 the
Iniemational Videodise Programming Con-
Terence here last week.

Preferably with a single, t-.-m.nullhll: Y5
lem- But even with two or more competing
conligurations—there was agreement that the
videodisk 1s a potent force for the music indus-
try's crealive and distbution channels in the
1980s and beyond

Pave Roahield of Korvelies, Jules Malimud
ol NARM and Jim Draddy of Liberty Music
each with some three decades or more in the
business, shared some observauons and no-
nonsense advice with the audience of produc:
ers, attorneys, and other interested parties in
the role 1o be played by the music industry

General News

e o
mmm

Lee Zhito, Billboard's editor and publisher,
moderated the panel

“When the videodisk becomes a consumer
ttem, there's no question that the recording in-
dustry will be the distnbution medium,”

Malamud emphastzed, “We're already setup

al the wholesale and retail level and | don'i
know of iy tetter form of disteshation.””

He and the others acknowledged comments
from the audience on the roles w be played by
mail-order and point-of-sale distnbution,
agreeing that nether has hurt the exasting rec-
ord/tpe market, and in fact have added 1o the
volume by creatng other markeis lor record-
|||E‘\-.

Rothield, who recalled the mniual problems
af the 33% LP versus the 45, when phono-
graphs couldn’t hundle both speeds, expressed
the hope that u single system would be intro-
duced tor the videodisk

He also noted the disaster ol 4-channel mur-

keting with three competng systems, none ol
which really won the battle —turning off the

consumer through confusing claims and coun-
lerclaims

Diraddy, who wias involved in the Cartnvi-
sion murketing debacle, observed that "t was
a marvelous idea, bui the machines just didn’t
work.” He made it clear that the relinbility of
the hardware and quality of the software was
vital to any videodisk system secking o estub-
lish 1sell on the miarket

Mlalamad’s concepl of 5 video "J"-f'i!'|i1";- WS
endorsed by all the participants, Noling that a
one-minute commercial not only saved Broad-
wiy's “Pippin” bul made it one of the lon gest
running musical hits, Draddy sees o senes of
two-to-three-minute segments provided by
prn-.luu'rh

| hese would be stnpped inta hall-hour pro-
prams thal most stalions regardless of market
sl plus UHF channels and cable systems
would look 1o as creative programming al-
tematives o the current game shows and high-
priced syndicated re-runs

LONDON—-Plans for inter-
natonal celebration of the 100th an-
niversary of recorded sound i 1977
are taking shape. Though the com-
mercial blockbuster to focus world-
wide attention on the industry hasn’l
vet emerped, the scope of commem-
orative events s broad enouvgh
sive the industty’s public image a
hoosl.

The Internauonal Federaton ol
the Phonographic Industry (IFP1) s
coordinating all activities through
Denie Comper in the London head-
quarters and s particularly con-
cemed with the preparation of a 52-

NEW YORK-Charging unfair
pressure from government rcgu-
latory @gencies, a number of disco-
theque owners in this city bave
banded together to form the N.Y
Alliance of Social Clubs, an organi-
dauon amed at ensunng that “the
basic constitutional guarantces of
club owners and members are not
jeopardized.”

Formation of the Alliance comes
in the wake of a stepped-up cam-
paign by the N.Y. State Liquor
Baard, the Dept of Consumer Af-
fairs, the Fire Dept, the Mayor's
Task Force, and the Bwlding's

Y
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100th Record Anny
Festivities Go Global

By BRIAN MULLIGAN

minute documentary, produced
with television in mind. Comper 15
working with assistant director-gen-
eral Gnllian Davies as assoaate pro-
ducers 10 James Archibald, pnaze-
winning filin produce:

I'he film, i color and with a
stereo soundurack, 15 0 concentrate
on the development of recorded
sound, with emphasis on the wayv 1t
has provided the world social and
cultural benefits. The premicre 15
planned for Aug. 22 at the Inter-
nationales Musik Zentrum Conpgress
in Salzburg

f{'mﬂrmm;." an page )

N.Y. Disco Owners Form An Alliance

By RADCLIFFE JOE

Dept, to enforce safety and consu-
tuuonal laws, which they claim are
being largely ignored by pnvate
club operators throughou! the city
and the state
The government’s move has been
preciputated by recent disastrous
club fires in the city, and a growing
list of consumer complamts that
membership clubs end o discrimi-
nate apainst certan social and eth-
mic groups (Billboard, Nov. 13)
However, members of the Al
hance, which includes club owners
from Galaxy 21, Infinity, Flamingo,
(Conninued on pape 46)
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{Continued on page 51)

‘Advance’ Termination Of
Song Contracts Stirs Trade

WASHINGTON - Proviswone (o
an “advance™ nolice of lermination
of contracts for old copynghis be-
fore Jan. ). 1978 by the opynghi
Ofhice may prtn..!m'.: MOre coniro-
l-i.'r'.j'c. LW Eer lh[‘ new icrmmaltion

By MILDRED HALL

ngm_w o anted ownets O CeErLain [e-
newal pacts in the new copynght
liw

Thes would mean & break for the

old, extended copyrights with very
[ew of the new extra 1% bonus re-

A&M Holiday Game
A First In Industry

By ED HARRISON

LOS ANGELES —A&M Records
in conjunciion with the DL Blair
Co, of Great Neck. N.Y.. a résearch
and promolion agency. 18 conduct-
ing o “*Holiday Chveaway”™ mer-
chandising campaign that s un-
F'-n:-;q:dcnlud in the music industry

The program, mastermaded by
Barry Cnefl. A&M’s vice president
ol m.lrl-;ctmg_ i5 :Jl:'-ug:,m'.d L2 shimu-
late sales by creaung '-qn.'u'.z.l IMceEn-
uves [Or consumers via a no purs
chase required game card that will
give record buyers a 25% chance for
a 50-cent discount on their favonte
A&XM dalbum and a one in 800
chance for a free album

The contest funchions along the
same lines as the New York state lot
teryv., 1n which the consumer

- CONCERT LOSS A FATAL BLOW

Death Of
WJA Due
To Lack

Of Funds

By DAVE DEXTER JR.

1

LOS ANGELES

The World

nected and today the WIA s only 4

scratches o panel from the card
which will instantly reveal whether
its o winner. Each “"Hohday Give-
away" card has 16 A&M albums
with four 50-cent discounts ran-
domly placed There 15 one free al-
bum n every 50 cards. If more than
ope album is scratched, the card s
null and voud

All A&M distnbutors wall have re-
ceved a prepacked promotional ki
consisting of three mobiles, two
posters and two counter cards by

Thanksgiving. Retailers will have
the game cards by Dec. |. The con-

el ends Dec 1'

Eighteen million cards are being
distnbuted with 4 potential 4.5 mil-
hon winners. According (o Blaar's

(Continued on page 73}
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f"-.'.'1.:'|uhu'r-.ll.-.'|~., fanner savs, tose (0

Jazz Assn., formed only 19 months
ago, 15 dead,

Admitting that “lack of funds”
wits essentially the reason for the
Yyoung organizauon s folding. acling
WIA director Bill Cox reports thal
lasl vear's ambihous jarr concert al
the Los Angeles Shnne Auditonum
drained the WIA's financial re
sources and contnbuted substan-
nally to the association's demise

“We spent about S0 000 {or acts,
paying them all their regulas fee,”
Cox reports. “But we liled 10 obtain
label clearances and the Live album
we contemplated, and which
Warner Bros. apreed o 1ssue, never
materialized

“New and renewed membership
fees simply were not enough to keep
the WIA alive.™

Cox closed the group's offices
recenily, the elephone was discon-

memory. A lawyer and an accoun-
tant are stll unpaid, it was said

Cox took over as WIA director
last summer when the onginal direc-
wor, Prol. Paul Tanner nl-l]h: LiC [ A
music faculty, was forced o resign
because of 8 heart attack sutlered by
s wife, Bunny Tanner, who also
worked diligently for more than a
VEAT L0 Iu.'lcr.n the association alive

AL one me,” says Cox, a Tormer
Denver disk jockey w ho now 15 Wril-
Ing a book about Amerncan jiez-
blues planists, “the WIA treasury
wis loaded—we had about 530,000
Then came the Shrnine concert. 11 was
a disaster we could not absorb

Cox wrote o |,h_~r-.n|1.|| letler tocach
memner of the WA board of direc-
tors garly thes fall advising that the
OFganizauon’s luture was mn jeop
ardy

“Not one board member replied,”
savs Lox

“u bt more than 1L.OOU 0 the hirstsix
months.” Professional musicians,
students, bookers, singers, ['IIII"IIII..J,HI.'-
and lans from 21 nalions comprised
the WJA membership roll

A projected network television
shiow which nth[ have need the
WIA operating funds fell by the
wilvside a lew months ap, L l'lI['h."J
with the Shnne concernt blow, 11 was

a jolt which kayoed the organiza-

L1

{‘'ox and the lTanners have no

|‘1I'.1r|~. 0 revive the WIA

"|E.LIJL'.|I'I'I,|||T. m the US.™ Cox
niile a2 hns been considered an
inside’ elub-—it s conmidered hap o
dig the music, und there are those
who preler o keep it exclusive. Bul
(a2 will never survive whle that at-
iude persists. The WIA falding
proves that”

Billpoard in published weekly by Biliboard Publications, inc., One Astor Plaza, 1315 Broadway, New York, NY 10038 Subscriplion rate annual rate, Continental US 360 00; single-capy
clays postaQ® paid sl Mew York, N Y and &l additional mailing offices Current and back copies of Billboard are avaliable on micrafitm from KTO Micraform, Rte 100, Milwood, MY 10546 or Xerox University Microflims
_Ann Arbor. Michigan 48108 Postmasier, plaass send lorm 3578 10 Buiboard, P.O. Box 2158, Asdnor, Pa. 19080, Ares Code 215, 807-8300

[
newal vears ety whereby the come
posers or heirs can end or rencgo-
tate new contracts { Billboard, Nov
20

The Copynght Oflice says, “A
reasonable nterpretation would
permil ihe servimg of ceriin icrm-
nation notices before Jan. 1, 1978
These would be on copynghts that
are “nearly 36 years old, or are al-
ready older,” thanks 10 extensions
granted by Congress since 1962 for
expiring copynghts

The kicker i= that the law says ter-
mination notice can only be filed at
the end ol 56 vears of copyright (the
normil span under the old system of
two 2B-year lerms)—or on Jan. 1,
1978, "whichever = later.”

This would seem 10 indicate that
the five-year penod in which com-
pasers or heirs could decide tw file
nouce of fermimabon, cannol sbart
before Jan, |, 1978—even when the
56 years of copynght has been com-
pf::tt:d

Other conditions in the law are
that the option to lerminale applies
only 10 contracts eptered into before

Jan. |, 1978, and notice 1o the

grantee must be sent no less than two

or more than 10 vears In advance.
(Continued on page 18)

Indies Mull New
Convention Trend

LOS ANGELES-Independent
labels appear ready o renew the an-
nual nanonal convenuon trend of
the fifues, wath branch-operated la-
bel operalions copunung o stage
nauonal confabs, a national survey
of 1977 planning indicates

[nek Sherman and Nell Bogart,
national sales and founder/ presi-
dent, respectively, of Casablanca,
are explonng the possibility of &
point COnyYEnuoan |"|r;“:n| with -.l:i.g:r,||
other independents

Sherman emphasizes thatwithin a
three or four-day penod carly in the
vear, Casablunca would hink its one-
day conventon with other labels’
ane o twoeday conclaves of s dis-
tnbutor personnel in a resort loca-
non, Indie distnbs have long com-
planed aboul excessive time loss

(Continued on page 10)

e §1. 50 Sacona

www americanradiohistorv com

gevogT8 9/61 L2 HIEBW3IAON



www.americanradiohistory.com

NOVEMBER 27, 1976, HIL].IﬂlFID

RUSSIANS ARE COMING—The Soviet Union's leading folk-rock group, Pesnyary, deplanes in Washington, D.C,, Tues-
day (30) to begin a first-time tour by a Russian combo in the U.S. Band's whirlwind junket calls for nine dates in small
Southern cities as companion attractions to the New Christy Minstrels. Pesnyary was talent-scouted by executives of
Macmillan Performing Arts, which will also publish its music. Greif-Garris is manager and Columbia Artists the booker.

Memphis Hello To Phono/Merc

City Turns Out To Fete Label And Its Con Funk Shun

CHICAGO — Phonogram/Mer
cury emphasized its presence in
Memphis, Tuesday (16), with an
claborate showcase there for Con
. Funk Shun, a group recently signed
to the label through 1= new 'ﬂuﬂ
phis office.

The receplion and performance al
the club Saloman Allfred’s was at-
tended by more than 300 of the city's
trade communily, according to the
label.

*It seems like the whole Memphis
musical community 1s rooting for us
down here,” Charlie Fach, executive
vice president, explained by phone
“They're trying to make things hap-
pen for us,” Fach says. noung thal
I"hunugmme"d-.:n.ur-. 15 the only
major label with Memphis offices
The oflice 15 headed by Jud Phillips,

By ALAN PENCHANSKY
lormerly an independent producer,
with credits on RCA and ABC rec-
ords

“We opened the office in the
spang and it's been successful for
us,” Fach observes, painting 1o the
Bar-Kays “Too Hot To Swp.” the
first Phonogram product from the
Memphis branch that entered the
r&b promotion director,
MNow, M)

Along with Fach, Phonogram ex-
ccutives Irwin Steinberg, president;
fhules Abramson, marketing vice
president; Bill Havwoed, national
r&b promotion director and Mike
Gormley. natiwonal publicity direc-
tor, Mew fram Chicago for the show
ciase. The label's Southern regionul

sales manager, Joe Pobidor, and s

NARAS Tabbing 25

‘Fame’ Recordings

LOS ANGELES-The NARAS
elechons committee has begun selec-
Hon ol 25 Nnalists for s 1977
Kecording Hall of Fame, choosing
from a list of 650 pre-1958 record-
mngs which includes Thomas Edi
son's recitation of “Marv Had A
Little Lamb.” the first re production
of sound made in 1877 on tnfol cyl
inders

Tlllh_".t‘.ll'nll'-.l of candwdates, com-
piled from entries submitted by the
NARAS general membership, sev-
eral record companies and the Y-
member elections commutice 1isell
reflects the growing resurgence ol
interest in jazz with almost one-thard
of the total recordings contwining ei-
ther instrumenial or vocal jaes 1p|:r-
lormances

Aside from recordings of populur
music of the lust several decades, the
entries list also includes early operas
symphomes, truditional blues and
documentanies as well as early rock
recordings, Classical m usic ac-
counted for almost 12% of the ol

entnes and country music almost
7S
".'itl'lt,;r miuestone reco rd.u % e

It"-"J 1-'-”5 conslen 10T '_||.|I-|'| witl
the history-making Edison cylinder

= —

mclude I::nrmld Stokowskr's first
Bach transcripuon released in 1927,
the first modern country recording
mude that same year by Jimmy
H l'l._l.'r'\l aleep. Il-ihﬂ. l"'l-ll.l.f" l.ll'ld

“Till The Clouds Roll By.” the first
mobon picture soundirack album
relcased in the late “dis

Fhe 25 linahists will be announced
m mid-January and a second round
of balloting will produce the five
winnming selections which will be
added 1o the 15 already clected 10
the Hall of Fame. The final winners
will be announced on NARAS'
“Lrammy Awards Show™ slated for
Feb. 19 over CBS-TV

United Spreading
Racks Northward

LOS ANGELES —United Record
& Tape Industries Inc, Hialeah
Giardens, Fla., 15 spreading its rack-
Jjobbing coverage northward

Allan. Wolk. Unned president,
contums that & Unnted branch has
opened in Doraville, Ga,, outside
Allanta. The new location will SUp-
Porn a growing number of accounts

which 1 ||||-.1I haus in the In.unu
dafca “'I"!L w5

and Mike

tour regional r&b promotion man-
agers also were present

Fach reveals that a third Mem-
phis-based act, the Coon-Elder
Band, has been sipned. Following
the Con Funk Shun showcase, Mer-
cury executives suditioned the five-
prece “Red-Neck Rock™ l'THlJI"* dal d
stall Memphis club. “We were so
impressed.” Fach savs, “the deal was
negotated the followmg mornming at
aam

Publishers Meet

NEW YORK - The Naunonal Mu-
sic Publishers” Assn. has scheduled a
membership meeting in Nashville

General News

for Dec. | at the Hyatt Regency
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 Executive Turntable.

George Stecle, vice president of marketing at Elc!-.tr:l‘.ﬁ'-'rllim.
clevaled o vice president, marketing services, a newly created post Whi _"
Sharell, former vice president, advertsing artisis
and international, moves into the vice president, HrIHI.
opment slot. Both are headguartered in Los Ang:lu.
ABC Records, Los . "il'l"Lll.& Richard Green has been
director of business l-” ars, He will be I'Ei['lli'ln'ilhlﬂ for
nating vanous artist, heensing and productions eals as
as handli ng general husiness matters. Also at AE
Shellev Nathanson numed national sales coordinator, Pr
joining the label she was & member of Record Hﬂ' ar
inge's ~.J1L- sl David Dashey upped al A&M,
geles, 1o the new Iy created posiion I natonal director of art-
i development frinm assistant to label president Jerry Muoss,
He will coordinate all aspects of the label’s artist dm::]upml:nt
with special concentration on tounng acts. ... Al 20th Cen-
tury, Los Angeles, Rick Sidoti joins as national singles sales
F'II‘IJ'IJ"".'

Chi; inges al inventory management and market research
at CBS Records, New York: Steve Shimp promoted o man-
ager, inventory planning, Camille Susscer upped 1o manager, N:
new release forecasting. Steven Barricelli appointed manager i
of component control Diane Fox promuoted (o dﬁhl!lﬂn
ager product oo srdination ;. Brenda Sykes prnmmm:l ln
visor, releasing and lsung: Harvey Rosen moves upm_ S
ate director, market rescarch, and John Messina join 't'
associate director, consumer panel research, . . . Andre P8
promoted to national sales coordmator for CT1 Records, }
York. He was regional marketung director/Northeast. ool
Island Records, Los Angeles. Bob Marin joins as ficld mark
g manager. Prior o joming sland, Marin was a sales repl
Eric Mainland Distnbutors Jerome Gasper nan o 3
producer at RCA Records. New York. He was a staff engineer
at Atlantic. .. Jim Petrie takes charge of all admimstratyve
activities at Starcrest Records, Nashville, including artist sign-
ing, sales, promotion and advertising Regpie Barnes ap-
pointed West Coast promotion representative [or Buddah
Ciroup, Los Angeles, He was De-Lite Records Northeast and
Midwest regional promo rep Al Lilesong Records, New
York, Allen Le Winter named East Coast regional promotion
coordinator, and Shelly Petnoy joins as assistant to the direc-
tor of sales and marketing. Le Winter was a national promo-
tion director for JEM/Passpart Records and Petnoy we
firr Elektra/ Asylum At Phonogram/Mercury, .
Karin Green moves into the newly created postion of nat
secondary radio coordinator Bruce Moser named o
tonal album promotion director at Amherst Records,
falo, hY. and Lenny Zdanowicz appointed 1o 3 n:ﬂy cal
post for Midwest regional promotion, to be based in CH
land. Zdanowicz comes from All South Distributors of N
B Orleans Shelley Selover moves up at ABC Rl::.‘ﬂllll‘-*

b Angeles, to West Coast manager of publicity from a publ
with the label At CBS Records, New York, Fq_gj Mulhall
appointed associate director, media, She was manager, radio
advertsing. .. . Nancy Kay joins Starcrest Records, Nashwlle,
a5 promotion coordinator.

kX *® Ok

R. Green

Dashev

Mary Shea has been named associate professional man-
ager at ABC/ Dunhill Music Inc, Los Angeles. She previously
held the posiion of sdmimistrative assistani Dan Beck
named to the Contemporary Communicatons Corp. man-
agement staff involved in handling special marketng projects .
and will serve as peneral professional manager of the pu !
ing operation. He was director, press and public informat
at Epic Records Evan Archerd has been named geng
manager of Norman Epstein management firm, Los Ang
Archerd will be responsible for representing the matena
the company’s artist/wrters, Larry Robins has
named director of New Direction, a talent agency and di
sion of Kevin Hunter Associates Inc., Los Angeles. Amg
acts represented by the firm are Natalie Cole, Peter Nero &l
Peter Yarrow, Craig Parker named West Coast sales and p
maton manager for J"llmdulrl|:]¢:1|l'., Fnll:r'rln-.q_-. Los "iI'I[,l:lL:‘- His pmmnl :
phasis was on promotion

MCA Sets 2nd R&B Production De

LOS ANGELES-MCA Records, further stressing its commitment (o8
acts, has signed a production agreement with MceC oy-Kipps F'rnq:luf'.tmn:i., '
deal 1s MCA's second r&b production deal in as many weeks, Rollers, &
York production firm getting the first nod.

Under the agreement, McCoy-Kipps will deliver two albums consisting
new black-onented acts, with production handled by Van McCoy and Ch
Kipps Jr. Imipal product s scheduled in early 1977,

First arust scheduled for release 15 actress Tamara Dobson, co-star of i
flm, “Norman, Is That You?" McCoy-Kipps is also involved in a producth
deal wath RCA imvolving Choice Four and Faith, Hope and C h.jn[}- 9

Music Expo Shows Are Firmed

CHICAGO—Scheduling through 24) and 5t. Lows in 1983 (June li
'I_QHJ h,r :Ihn lnlcmuﬁunﬂl FI-!I.IE.II.L 3]"; II'IrEII'I'II:- tl'll_' Hﬂut]n“l !’I-HI:I..
Expo, key trade show to the musical Music Merchants, the show's spol
instruments  industry, has been sonng body. The Dallas Conventio
Grmad Cenlter and the Gateway Conven

The annual expo that traditon- tion & Exposition Center in
ally has favored Chicago as o sie, Lous wi
will move o Dallas in 1980 (Jung@i

K. Green

Mulhall
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Somehow, whenever we
think of women singer/song-
writers, we picture fragile

girls with guitars singing sad
acoustic ballads.

Well, it5 time we
expanded our definition...
Pre sentmg Franme Golde.

e G 11 ‘imL songwriter and performer |
vith style, ene rm ti|

Frannie G H .‘-.. strong debur album. On Atlantic |
Records and Ta ;'-::a.

|
|
o SD 18196
1y Bert DelCoteaux, Tony Silvester, Michael DieLupe and Charlie Calello
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100-LP BLAST

LOS ANGELES--Over the nexl
|0 months ABC Records will reissue
100 pop, MOR, jazz and r&b albums
in ils new Collectors Series program

s amitial 15 catlog prepacked
$498 LPs were shipped Maonday
(15) with beétween 300,000 and
S00000 units o be shipped, says
Don England, vice president, sales
and distribution,

Ten predominantly jaze catilog
items are being readied for shipmen
in December with & schedule being
worked out for next years releases
The product, with the exception of
jazz, s from one 10 five years old

The albums will all carry distine-
tive uniform jacket designs for easy
wentification, says England. They
each have a wide border with a wa-
ter color drawang of the arust in the
center of the jacket with “Collectors
Senes” pronted in gold letters

The albums ship m 25-count
packs, he says

Although the first 30 1o 60 releases
are promised to be catalog lems,

Amherst

In Dated
Billings,
Discount

LOS ANGELES—Amherst Rec-
ords is offering a 5% discount and
dated billing to s distnbutors on
fall releases,

The 11-month-0ld BulTalo, NY,
based label 15 also immersed in ex-
tensive advertising campaigns on o
number of ils acts,

According to Leonard Silver,
president, Amherst 15 giving 5% dis-
count on initial orders for product
included in an incentive buying pro-
gram, plus 30 days dated halling.
There s no deadline on mitial orders
and the program also includes tapes.

Extensive radio buys, consumer
and trade pnnt advertising and at
the retail level, posters, easels, mo-
biles and other point-of-purchase
display matenals will be a vital part
of the label's program,

Silver, who says that sales have
maore than doubled in the last quar-
ter, 15 also mounting a major push
behind the DJIM label which Am-
herst distributes mm the US. and
Canada.

Amherst acts included in the -
centive discouni marketng plan are
newly signed Bat McGrath, Steve
Bateman. a country act: Black Ice,
an r&b group, and the David La-
Flame Band with a remake ol
“White Bird™ set for Nowv. 15 release

Alsoinclode 1s DIM artust Johnny
Guitar Watson and on the Soul In-
ternitwional label, the Whole Darn
Family,

Other DIM acts ure the Amazing
Blondell with a new $7.98 twoler
and QL0 a progressive regpac
group. Watson is set for a new LP in
Fehruary

Silver notes that since Amherst's
H‘Illl_ill disco-oriented 1 2-inch com-
mercial 45 release three monihs A0,
the vehture has been so profitable
that seven 12-inch disco Iype singles
have been released 1o -llajh:, u.'.uh
more promsed.

Newly signed Chubby Checker,
of twist fame more than a decade
apo, has a 12-inch single as his initial
release Other actls with extended
singles are the Chicago Gangsters,
Black Ice, Whole Dam Family, San-
tage and Laurie Marshall,

www americanradiohistorv com
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England says the label is considenng

possibly including new matenial and |

even o new arist in the senes,

“Our point 15 nol o promote this
as a4 $4.98 new line,” he explans.
“It's something 10 revitalize our
catilog and to pick up on many art-
ists who have been dropped fram
our catalog but are sull salable but
might not be saluble at 36.98 o

The label s offering dealers LPs at
$1.92 less 10F discount, or $1.73
There is 30 days daung. “We are ini-
tally selling the senes in prepack-
.iguﬂ form. at least for the first 25
selecions because this is the only
way we are able 1o sell a1t a $1.73
['IFI:.‘I:,H sayy England. He adds that
there will also be special advertising
allowances

As for n-store merchandising,
there ts a $4.98 banner histing all art-
1sts inside each prepacked carton.
With the release of each new group
the banner will be updated.

“We have an advantage with this
type of preduct,” England says. A
54,98 LP 15 a different concept from
a $698 album because i doesn't
have to compete with more contem-
porary product. Now 1l's competing

WB Impact Grows
In Singles Market

NEW YORK-Durning the past
year, The Wamer Bros, Records
Group has firmly established itself
ns a singles force with more than six
hitting the top of the Hot 100 chart
in the past eight months,

Primarily known as an LP com-
pany, the Warner Group s currently
represented with such hstings of the
Hot 100 as Rod Stewart’s "Tomght’s
The Night™ and Gordon Lightfoor’s

Crocker Trial Now
Pegged On Nov. 30

NEW YORK-The trial of
Frankie Crocker, réscheduled from
Nov. | to Tuesday (16), has been de-
layed agan, this time to Tuesday
{30 in Federal Court in Newark.

Crocker s charged with lying 10 a
grand jury invesugaung allegations
of payola. The government charpges
that he made false stalemenis when
he denied receving any money from
Ellsworth Croce. an independent
promotion man, and Harry Coombs,

romotion man for Gamble and
Hulf and Philadelphia International
Records

Goldfarb Opening
A Marketing Firm

NEW YORK—=Veteran music ex-
ccutive Herb Goldfarb opens his
doors Wednesday (1) with a new
business venture here—Herb Gold-
larb Assocratles—the Music indux‘lr_&
Marketing Organization

Coldtarb, Tormer vice president
and general manager of Loadon
Records, will offer sales, marketing
and merchandising md 1o all areas
ol the industry.

Initial thrust will be toward estab-
lishing close working relationships
at the dealer level, whereby s com-
pany can auginent and supplement
the efforts of the manufacturer and
disinbutor.

Je':urtm'mg the services the firm g
offer are aiding n-store und wmd!:“k
display of Fn:im-nf-F““'-"“-“ =

wds, compiling research informa
N P dealers, trade and
tion and keepmg €& st of
consumer publications Jacal :
new relenses.

ABC Tees a Reissue Program
That Will Run For 10 Months

4 worldwide copublishing
with Screen Gems/EMI Music

which covers all current and forth-
Ccoming materia o

ata price and with known artist ; :
we feel that people will buy thag

“This is the kind of product
will stay in the stores und be expo
for three or four months.” he cont

ues.

Della Reese Suing
A Former Manager

LOS ANGELES-Della Reese
suing Lee Magd, her personal ma
ager for 22 years, claiming he ow
her more than $100.000 in overpas
management [ees and asking lor g
return of recording masters.

Rese clums in Supenor Coup
here she signed a 20% of incom
management pact with Magid
1953, which percentage wa
dropped 1o 15% in 1973. Her sul
asks the coun to render an t
ing of Magid's alleged overdrawin|
on managemenl percentage. |
1974, Recse alleges she rded
musters for two albums which arey
Magid's possession. She asks th
court (o order their retum. h

4L

“The Wreck Of The Edmund Fig

- rd'
=

gerald” holding down the numbe
one and two spots. respectively, e
the second straight week.

Although wvice president Rus
Thyret is in charge of the promotiog
department, he readily gives much
of the credit for the success 10 hi
three assocates—singles Coonding
ors Don McGregor and David
and album coordinator John
FOMETY.

"I expect things to get even bel
in the next few months when we e
;‘l-!m] our rfE]Lmﬂ.I rl.ﬂl.d P wlailh -
stafl from seven to 10, and add an
other natonal album promoLos
person and a national secondary sin
gles person,” he states, ;

It 1= very hard 1o look o one ci
consistently as a breakoul marke
according to Thyret. Each record re
ceives different treatment and three
of the stronger breakoul markels
presently, are Houston, Buffalo ang
Detront, he says, ]

"Few records explode nationally
right off the bat, so we have to start
locally and branch out as we did
with Lighifoot and Stewart,” 'he

SAVS,

Rivers Reactivates
Soul City Records

LOS ANGELES—Singer/com-
poser Johnny Rivers has reactivated
Soul City Records, a label he ong
nally established as a joint ventu
with Liberty Records in 1966, !

Soul City, whose first release will
be a single by Rivers, “Ashes And
Sand,” will contract independent
firms to carry out its promotion, dis-
tribution and markeung. Label pol-
icy will be to work one release at &
time following market testing on se-
lected acts and matenal.

)
T
)
€

New Anthony Pact

LOS ANGELES—Arista m:md-]
ing artist Mark Anthony has signed
contract
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>0 FAR AWAY LONELY PEOPLE

THE STRAWBS JOE MILLER

Single from chart LP "Deep Cuts"” —
wide spread album oriented radio
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Financial

20th Century Publishing
Predicts a Winning Year

LOS ANGELES-2ith Century
Music Corp. 1s predicung its carming
in the 1976 calendar year will be
double those of 1975 based on a re-
port that indicates prohis over the
lirst nine months are the highest for
that penod since 1972

The firm, which is the pubhishing
arm of 20th Century-Fox Film
Corp., reports that the exceptionally

6 Hampton LPs Due

NEW YORK -RCA Records will
release the most elaborale reissue
package in s Bluebird senies later
this month, when it offers a special
boxed set of six records highlighting
the career of Lionel Hampton, the
famed vibraharpisi

The package, “The Complete Li-
onel Hampton, 1937-417 comes with
a 10-page booklet and discographi-

cal informaton on eciach of the LPs’

U6 tracks
According 1o Frank Dnggs, pro-
ducer of the Bluehird senes, the la-

bel deaded w break tradinon (all of

the other LPs in the senies were two-
record sets) and release a boxed set
for greater impact

favorable results this year were due
lo incressed income from [our reve-
NUE SOUrces !H.'III-'IFJ'II.il'IL'I'_"'\-_ mechan-
wal ncome, lorcgn mcome and
pnnli wiles

‘Performances were aided by the
fact thal our song "Rhinestone Cow-
boy" was NG, | on pop, casy hislen-
'“E; and country music stations si-
multaneously,”” savs Herb Eiseman
president of the lirm since 1972

The song was ASCAP's most per-
formed over the last 12 months
However, the number of songs gen-
erating substantial performance in-
come was broader in the first nine
months of this year than any other
comparable peniod.”

The firm also reports the increase
in foreign income was due (o the
renegotation over the past five years
af all foreign subpublishing agree:
ments. In addition, domestic cover
records of foreign works in the past
year were al an all-ime high

“1977 will find us making an ag
gressive ellor 1o acquire music pu n-
lishing companies,” says Eiseman

The music publishing wing's
earnings are not spun oul of the par-
ent firm's report which links both
records and publishing together

EXPORTERS OF ALL
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Lip

Cincinnati, Ohio 45214

Flease aliow £-8 wooks 1or ey
pl.-‘.k‘.l._].n' paid by Hillboard

To. Cisac. Billboard, 21680 Paiterson 5i

=

EMI REPORTS
ACCELERATED
INTL GROWTH

By BRIAN MULLIGAN
LONDON-The contribution of

British music earnings abroad to the
balance of payments situation Is
generally a4 matter of speculation
rather than hard lact, since actual
l|;_-_||n‘~. ol overseas L'.Irﬂlllj__’n awre
rarely revealed

However, some insight into the
many mulhons of pounds sterling in-
volved s disclosed in the annual re-
ports and accounts of EMI Lt
published here. It states thai royal-
bes and fees carned by UK. group
companies and 'run-:.a.llu:w collected
lor British artsts in 1975-76
amounied to $26.71 milhon, almost
$8.25 mullion more than in the previ-
Ous year

Precisely how this ligure breaks

{Continued on page i)

Josephson Pays
9-Cent Dividend

NEW YORK —~Marvin Josephson
Associales Inc., over-the-counter
traded talent agency, has pad a
quarterly dividend of ¥ cents a share,
its Mifth consecutive gquarterly n-
CIEAT,

Firm intends 10 conlinue raising
its regular dividend each quarter al
least through the end of the 1977 fis-
cal year, Josephson told stock-
holders here last week. 1t also antici-
pates record earmings of §2.25 o
52.50 a share in the fiscal yvear end
ing June 30, 1977 up from $1.91 a
share for the same penod 1976

The talent agency 1s looking to in-
creased prowth in earmings through
1979 at a compounded rate of 215% a
year

According to Josephson, firm
chairman, the company intends 1o
pay ofl its approximately $4.6 mil-
hon bank debt the first week in Jan-
wary 1977

Goody Profit
Picture Better

NEW YORK-A combination of
factors is cited for the in1pnwud
profit picture for Sam Goody, Inc,
with losses cut significantly in both
the third quarter and first nine
months of the current fiscal year

George Levy, president of the 27-
slare ﬁhdlﬁ, noles some Increase 1n
sales, with audio having a partic-
ularly good September, and some
h|gn!]"u;.1nl results in the curtaillment
of expenses that have led to n-
creased pruﬁtal‘uh!}r

For the quarter ended Sept. 30,
the net Joss was almost halved 1o
£96.890. or |5 cents a share, versus
$167.561, or 25 cents a share, for the
year-ago penod. At the same tme
sales were up more than 4% w
$10.62 million from $10.2 mullion in
1975

Met loss for the first nine months
of 1976 was tnmmed W0 $481.212
u..nmp,uc-,! with a S30BE million
deficit for the sscmifar penod a year
Ao Sales are up more than 115 for
January-September o $31.51 mul-
lion, from $28.33 mullion last vear

Plays Carter Date

NMEW YORK -Dunng a recent
iwo-week run at Hopper's supper
club, Les McCann received a special
invitation from president-elect
Jimmy Carter to perform at a4 Har-
lem political meeting where the
newly elected Democral was speak-
ing o more than 2,000 residents

www americanradiohistorv com

~ Market Quotations_|

As of closing, Thursday, Novarnber 18, 1976

1975 NAME
High Livws
154 18% ABLC
Wiy d% Ampax
1% 2% Automatic Aadio
Fall d8% I‘:E".l
Th& d'% Colhimbia Piciures
6% B4 CralgCorp
L% d1% Oesrvay, Wal
=k 2% EMI
. 1%  Gull = Westerm
1% 1'% Handieman
27 1dw  Harman industngs
B Ak KTl
1% T |atayeiie Hado
4109 1% patsushda Elsciranics
S0 io%a MLUA
15% 12% MGM
fifi ™ S52h IM
4'n 1% Moms Elecin Froduciy
549 41% Molorola
1% i8% MNorh Amercan Philips
Pl 14% FickwicE IntErmnatnomal
Ba %  Playbedy
30% 18% RCA
1% I's Sony
0% 16 SUpETEC Qe
1% 26% Tandy
0% 5%  Tekeoow
iy % Telss
T 2% Tenna
13% g Transamenca
15 A% 20hCeniury
25% 1Ty  Wamer Communicalions
40% ad%  Zenilh
OVER THE P-E BSales Bia Aml
COUNTER
ABKCO, Ine Ed 3 1 1%
Gates Lean gl 4 5 g an
GAT 30 3% I
Goody Sam i | 5 Ph 2
infegrity Eni | &8 i 1%
Koss Corp 5 16 4% Aty
Kusliom Elec i 1 an 2%

Over-the-Counter prices shown may of may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
pought at the time of compilation The above information coninbuted fo Billboand by
Douglas Valimer of G Tsal & Co . Inc, Los Angeles, 213-556-3234, members ol the New
York Stock Exchange and all principal sipck exchanges

SUBJECT TO FCC APPROVAL

Billboard Buying WLAC
Stations In Nashville

NEW YORK -Tentative agree.
ment has been reached between Life
& E.‘nUul[F Insurance Co. of Ten-
nessee and Billboard Publications,
Inc. for the sale of the assets of
WLAC-AM-FM, Nashville, 1o Bill-
board

The agreemenlt 5 subject (o the
approval of the FCC, WLAC-AM is
@ 30000-walt contemporary music
outlet which traces 1ts beginning lo
November 1926, The FM outlet, ac-
guired in 1964, programs middle-of-
the-road music. Both stations are on
24 hours

16 384 39% 8% 3% + 1
10 220 6% %% i N
- 1] 1% Als Kl Lneh
10 130 6&5%W 54 Hd 'y + K
2 111 a% 5% 5y + &
.| 47 12% 12% 12% + &
14 283 48N 4§ 45% ¥ &
] 0 kL™ kL 3% Lineh
d 658 17 16 L K + W
H a2 L i &% + &
i B MAs 22 2% = 1k
¥ | 4 &y a'Yy Vi Linch
[ 235 1% T'% 74 =
10 13 1% 19k 19 = K
7 13 K % T ' = W
fr 54 14'm T8 185 = W
3 158 57T S6% STl & Ny
= - - - ih Unen
i 117 40% 48% 40% + 1%
| 45 ol a2 + 1
] ]| 110 16% 16 # N
ot 180 e S5 Ok s A
13 a57 25% 24% 25% + 1
18 Z Tk T T & 1
7 80 20% 18'% 20 + 1K
16 1318 7% AT 17N - K
5 i 8l 5% &4 .
12 As Fa 2% 4 Linch
| 19 ' 3 3% - W
. way 105 13 135 r §
B 4G 9% By gl " "
2 118 L £ o +
13 258 ML 26 2% Lineh
OVER THE P-E Saleas Bid Ask

COUNTER
M Jossphaon i 10 E
bemores | 58 19 %
Qran Corp - - L] f
Racabon 25 | k% ﬂ
Echwartz Bros 10 - 14 ?
wWalieh's

B umie Ciy - = £ ] L]

W.D. Littleford, chairman of Bill-
board Publicanons. has assured
WLACs president, James M. Ward,
that Billboard contemplates no
change in management or program-
ming. Until the sale 1s approved by
the FOU, the station conlinues un-
der ils present owner and manage-
ment.

“The unsolicited offer from Bill-
board was so altractive thal despite
senumental attachment to the sta-
bon, managemen! of our company
felt that we had a corporate respon-

(Continued on page I4)
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All Reggae &
Calypso 45's ...... T

LP's Reggae
& Calypso ...

FOR A COMPLETE FILL
On All Major Label
SOUL « POP « REGGAE & CALYPSO

LP’s & 45’s
CALL COX

All Soul & Pop4d5's.............. 60C c

ceene...09C .2 . B5Cea
LP'smgansn....H..+....+....$3.59+&a .3.39 ca

e et e B and up

-

Box Lots

| Best Across the Board Deal on 45's

\e

COX’'s Record Dist. Corp.

BROOKLYN'S YOUNGEST AND
FASTEST GROWING ONE-STOP

162 Park Place, Brooklyn, N.Y. 11217 (212) 638-5075
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997, the sensational
new single from the always
sensational Trammps, is
really breaking big. And
that's no surprise. After all
it's from the band Billboard
named the Number 1 Disco
Group of the Year. And
the album Billboard named
Best Disco Album of the
year, 'Where the Happy
People Go.’

And with a track record
ike that, we're 100% sure
"99)2"is going fo be a hit.

RAMMP

WHERE I-EH#«PP'IFE.,HE 0

The Trammps new
single“9972"on
Atlantic Records
and Tapes. 4
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Publisher Reactlon Varies On C’rlght Reclamation

LOS ANGELES -~ Music |,'ll.|||h
becoming sensilized 1o the

new copynghl law's sechion whick

N AT

ives son aw nlers | recudonm L reclam

old wnes which have beéen piven

protection 1or an additional 1Y
ViEars
A number ol '|-1||-|!-||-.'|- ¢ Lhe

sifuation develo PIng Nt oiond
strong negohinuons betwe
thor and the publisher. Others talk
ol big monev being involved if a
|"ll.||‘l|l:hl.'r 15 10 Keep
right within hs firn

A few publishers
problems—vet

In a random survey, this is the way
some publishers are reacling to the
exiension facet of the hill which be-
comes ellective Jun. |, 1978

Bill Denny, president ol Cedar
wood Publhishing, Nashville

“The law.clearly gives the nights
back to the authors and composers

en Lhe au

H sirng 1.I|I|".

.|.||;! s00¢ ANy

superscded

by anv previows aprcements. Tho

imvolved, and il can't be
r|:,'.||- will have Lo De WIS |II|_'|_| ll||-.
far as the wrniters are concerned. that
wone will have oone throuvh the
nginal term and the renewal term
1 okl of 306 yvears by that ume. In all
!4I il Bl iR |-II|1||-I||_'[ will be
_--I|.L!|||- with the writer's heir
Il the publisher has done a good
b with the song, then I'd
think the hairs would be interested

l...ll'l.lhl'. |

in working with thuat publisher and
"'-.ll'\.'-"-lfl;_' mn some lngible form. I'd
be highly unlikely that a group of
heirs m-l.ll | want to move that s ng
‘I i's & ONE o1 grcal conse-
quence that has had the ability o re-
main a constant ecarner down
through 56 years, then negotations
would be interesting at that point, to
way the least
“It's a healthy development for
the author and publisher. There are

wome drawbacks in
isher will have 1o
negotate the dditional 19 vear
|'.|_' ]1._|.' done |II
the years, he'll probably b
pach up the renewal

General News__

—_—r

I"".. 1]

that the pub
B bhack and re

.'l.l.1L\I I.II'-.-I. |I-|'-'I-.Ih
ahle o

Assistance in preparing this surves
provided by Gerry Wood, Is Horo
wilz, Claude Hall and Eliot Tlepel.

Cedarwood’s major copvnghts u
I_:lll-l].l

Clude " Detronl Cily, M iy
lake Your Love To Town,
Y ou Sincere,”

Bob Tubert,
rec Music, Nashville

because they don't have the renewal
nghis. A lot of publishers will Keep
Juiel about i, bul atherwise they 're

[ Ung Black Veil'

president ol Excello-
“It's an oppor-
tunity lor the wniers o gel their ma
tendl back. | see il causang all sorts of
problems with the lgger pubhishers

AMERICAN POPU

'ldeal asaﬁtﬂﬁg

Just the th

AMERICA

otional use

For prom

Perfect

.£¢ for radio

ing for execu

for selling in
stations, recor

rEEDTd mmpame

wes of
nve o Statlﬂn pEl’S

El'ld lﬂd'l

p POPU

For resale, you 8

d companies

gnnE"l.

record stores.

and one stOPs.

that occu
te in yesteryear:
Birthdates and interesting
information on i
mus.’lc pErsnnahtle :
top hits,
way shows and

ﬂscar wmnll'lg Sﬂngs.

at 50% OFF

oing o have 1o md. There are two
-II_II.'

I a song 15 with a publisher and
he's working it, he knows the history
af the song and where it has been
he's probably the best publisher 1o
have it But m the renewal rgnt pe-
riced. is poang 1o Cosl hium some
maoney 1o Il.l-'.'-'..- i

I'd have 1o see whal the writer
wanted and weigh that against past
income—what s Lthe song worth? 1t
becomes a judgment business |
know some ol the sums that copy
richts have pone for—they're unreal
One song's renewal nghts wenlt [or a
Juarter .'-r a milhon dollars

When you figure what the song
made and what it's going 10 make,
you can jh.~.-.|h!'. Five the wnier a
bigger share of the publishing and
avoul anv cash ouday. That way
you're both taking the chance lo-
gether that it’s going o be some-
thing

Jack Stapp, chairman of the board
of Tree Internatonal, Nashville

We've just gpotten the law and
haven't had chance o review 1t yel
We'll be studying it lor its effects

Herb Eiseman, president ol 2(ith
Century Music, Los Angeles. He
savs he'll worry about the situation
in eight Or nine years. “Some of our
older -.1_-['-.r5_-::ii1-= are eight or nine
yeurs away [rom expinng, s0 were
--||n|'-|k not that close 1o the |1n-|"~i|:"|i.
We'll worry about it when the prob-
lem arses ™

He thinks that some of the pub-
hishing companies with older copy
rnghts, however, should be more
concemed

Lester Sl pn:u:-.lq:m SCreen
Gems-EMI, Los Angeles: He thinks
that. 1n any case, it's a plus for the
music business. “Belore, the copy
nghts became public domamn, now
we ve gol the chance al an extra 1Y
VEars,

sill also ponts out that Screen
Ciems-EMI s a relative young com
pany and “most of ous important
WIIlers arc young With many ol
them, we have split publishing deals
I'm not really wornied about the situ-
ation yet

Mel Bly, executive vice president,
Warner Bros. Music, Los Angeles
He claims he's “iotally for 1t
we've advocated it all along™ He
says that he believes it's only fair for
the writer to have a chance 1o aet his
copynghts back, "but we feel confi-
dent in getting them again or keep-
ing them because we've always
negotiated in an cquitable and faur
way with wnters.”

Asked how many WHB copy righy
""!-Ill be affected I'”'ﬁ- Answeny

“There's many, many
Don Kahn, Gus Kahn Music, Ly

Anpeles: “There may be a lol of law.
suits over this. | don't know d"I'IHh:
ramifications, I'm Bomng 1o megy
with my own attorney Dec. 6"

There's a vast amount of mateng
that will probably be alfected, Kakhy
says, specithcally songs up to aboy
1948 such as “By The Light Of The
Silvery Moon,” “The Old Grey Bog-
nel.” “The Whllenpool S5« -nE_:" “Pur
Your Arms Around Me, Hopey®
“Appleblossom lime," "MHI'EI‘:,"

Apnl Showers,” “Second Hand
Rose,” "Chicago, and others. “In.
cluding "My Buddy, a Gus Kahg
song.” he says

Wesley Rose, president of Acuf
Rose Publications, Inc., Nashville

Naturally, it's a problem. This par. |
pcular part of the law will weaken
Lhe 1_L_HIF|I,."F.I1.J.1'lr|- of the i"llhhi]l-hc[ and
composer and also weaken the poss.
baility of acuvity on Lhe partcular
copyright that gets caught dunng
the last 1Y vears

"It probably will cause some bid-
ding wars. Il the wnier was alive, |
don’t think there would h-.:.;m_'n. prob
lem. The wniler thinks of his Copy-
richt differently than his heins
-.t.:-.u].J The heirs thank ol 1L as an in-
come producing thing and they
don’t normally know anything
about the music business. o0 they
calch the first guy that offers the first
amount of money who probably
won't do a thing because if he was 4
go0d puhl;ahu:‘_ the original writes
would have |"'|.|.+.:.'d nis songs with
him anyway.”

Leonard Feist, president of the
Natvonal Music Publishers Assn.
New York: The orgamization is now
examining the F"‘flll'h"\-l.f-l.j Copyngh
Cthce rules 1o delermine what ac-
uon might be appropnate. Ths re-
view s expecled o be completed
shortly so that the associauon i able
to hile comments and recommenda-
tuons belore the Dec. 15 cutolf date

The NMPA chiel had not yel seen
a letter AGAC has senl to its mem-
bers urging reclamauon ol copy-
nghts in their |9-year extended pen-
ﬂui*- He would not comment on 1B
contents until a copy is in his hands.

Morman Weser, président, Chap-
pell Music, New York: His firm &
studying the proposed rules “very
carefully.” He doesn't feel that
Chappell will be affected too much,
since only a small number of 15
copynghts are said o date back 10
the iime span most dwrectly con-
cermed ( 1906-1923)

Indies May Renew Convention Trend

® Continued from page 3

from traveling to a single label’s con-
venuouon

sherman envisions Casablanca
executives holding their convention
at the site and then departing as an-
aother indie label's brass take over the
site. In most cases, indie labels share
about 70% o BO% of their domestic
distnbution

Wamer Bros. Records may well
invite a few key retatlers and radio
programmers (o 1ts Jan, 3-8 conven-
lhion at the .'.'.l.,ll"1l||. i1 I.r'lﬁl,.'l_"‘\."\. |1|.I1|.'|.I
Mexico, where I|'1*.:'_~ meéet for the sec-
ond consecutive vear., Elektra. ! ASY-
lum 15 considenng a large conven-
lion Ifl'i.lllll'-' |[|I1|'II|!'II||| outsiders,
but the fin: 1l decision as to ime and
|11-In' 1% Tar oll

CBS Records holds jts annual
midyear meeting in Atlanta _l-'t_l" 26-
i\l The annual CBS convention 15
slated for the end of July at an as yet
unannounced location. WEA Pl'm"'
are sull indefinite

\BC will hold probably the nb-——-ﬁvq:l:rmm.'_\

'C‘*.P.il'l*-HL SEMEs Ol ITILL‘HH!.,H in in-
dustry history when it opens a two-
day senes of 13 regional meeungs 1o
racks, retailers, artists and their
MAn4gers, concert promaoters and
disco and club Operators

Don England., markeung wice
president, has Atlanta, Miami,

e —

Assistance in prepaning this survey
provided by John Sippel, Jean Wil
liams. Ed Harrison, Nat Freedland,
Stephen Traiman, Jim Fishel and
Roman hozak.

Cherry Hiull, N.J “_y.hmghjﬂ
Cleveland, Detront, l] tllas, Chicago,
San Francisca, C ambnidge, Maa-L
and Minneapolis nm.hnu. sched-
uled for Jan. 6, while Los Angeles
and New York hudd|e Jan. 7.
Label reps will carry an audio/
visual presentation o each mectng.
The 1 abel wall tn ] h.‘l‘u. ACH, where
available, meet tradesters and if pos-
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Proudly Announces
The Re-Activation ot @
Classic Record Label
et

\\[ B i
The Label That Infroduced
The 5th Dimension

Al Wilson
Jimmy Webb

QOur First Re