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CBS Sees %1 Billion
Global Gross By 1980

By ROMAN KOZAK

Aug. 6, 1977 @ $1.75 (U .S.)

FCC Inquiry Into
Stereo TV Sound

‘GOLDEN RADIO’

Movie Show
As Opening

By MILDRED HALL

T?p? Sales Rise
In Chain Survey

By JOHN SIPPEL

LOS ANGELES- LLPs compnise
68.7% of unit sales while prere
corded tapes ruck up the remaining
31.3% inasurvey of 21 nutional and
regional record/tape cham retailers.
I'he chams total approximately 600
stores,

In therr findines. 8-tracks account
for 74.3% of the otal tapes sold with
cassettes accounting tor the other
25.7%

Cassette continues (o cut into the
8-track lead. almost every chain ex

(Continwed on page 49)

LONDON--CBS Records expects
to be a hilhhon-dollar business
worldwide by 1980, Walter Yetn
koft. president of the CBS Records
Group. told 1.300 delegates tots an-
nual convenuon here

The week-long convention begin
nime here Monday (25) attracted
delegates from 31 CBS aitiliates
from around the world, Tt was held
at the Hilton and Grosvenaor House
hotels. O the total. 550 delegates
were from CBS Records Inter-
national

Yeinikott told the delegates that
his bilhon-dollar tigure does not
represent fist price. but rather the to-
tal of CBS” siles from all its music
sources worldwide. In addiuon

{Continued on puge 26)

For Forum

TORONTO -~ 1The nostalgic davs
of rudio will come to life in a special
movie being produced especially for
the 10th annual Internatnonal Radio
Programmung Forum which gets un
derway Wednesday (3) at the Har
bour Castle here

Ihe tour-dav education radi
seminar largest event ofits kind
the world s attracting leading pro-
vram dJirectors and eencral man
avers from all over the world. in
cluding the US.. Canadu. Australia.
New Zcaland. South Africa and
Brazil

The tilm- " The Golden Davs Of
Radio™ s being produced by Rick

{Continued on page 35)

Stateside Labels Surge To
Prominence In U.K. Mart

ERUPTION AT
NATRA MEET?

By JEAN WILLIAMS

1 OS ANGELES A wmultuous
time may be 1 store for those Na-
tonal Assn. OFf Radio and Tele
vision  Artists (NATRA) members
who attend the 23rd annual conven
uon in Miami opening Wednesday
{3) at the Konover Hotel

Some ot those close to the organi-
szation claim NATRA has been on
the veree of tolding and there have
been questions about whether or not
there would indeed by 4 NATRA
conference this vear in the wake ot

(Continued on page 69)

WASHINGTON The FCC s
QNnee agamn starung an myguiry nlto
stereo sound tor television- 10 vears
atter itquashed a similar proposal in
1967

At that ume. clectronics manutac-
turers urged that it be dropped or
deterred. 1 view of the lack of
broudcaster or consumer interest
and the formidable cngineering
problems involved

Todav. EIA/CEG's Jack Wa
man. who was the assoctaton’s
spokesman in 1967, savs the manu
tacturers sull feel the same way
(Charles Hoftman, new EIA/CEG
senior vice president now respon
sible for government altuirs. engi

(Continued on puge 47)

Bv PETER JONLES
LONDON Forthefirstime U.S

record companies are outselling
Briush manutacturers in the UK.
market und by a substantial margin.

Prime contributors to the develop-
ment are urcreasinely strong show-
ings here by the CBS and WEA label
groups.

Statistues released by the Britsh
Market Research Bureau. based on
chart analyses. show that American
companies rached up 51.3% of Brit
ish sales in the April-June quarter.
while UK. firms earnered 37.2%.

Brldck & »Morris Pact:
More Yanks For UK.

By JOHN HEYWARD

LONDON - The Derek Block
vgeney has signed a deal with the
Amcrican William Morris organiza-
tion that could result in 4 10-fold in
crease 1 visits by star U.S. names to
this country.,

Under the agreement. Block takes
over exclusive representation of Wil-
llam Morris clients in the vanetv.
personal appearance and television

) . )

ficlds tor the U.K. and Europe.
William Morris™ London personal
appearance office 15 o close. al-

B.J. Thomas makes his MCA album debut this month with his most recent
Ip single titled “B.). Thomas.” B.J's voice never sounded better and the
material on the Ip 1s top notch. Standout tracks snclude his current smash

Australia’s electrifying AC/DC have made front-page news at home,
in England, and throughout Europe. Their dynamic stage-show promises
even greater conquests in the U.S. as the band’s long-awaited tour kicks-off

with European and other companies
taking 11.5%.

this week in Texas and Florida. Produced by the Easybeats team of Vanda
& Young, AC/DC's new Atlantic album, "LET THERE BE ROCK.™ their
first simultaneous worldwide release. is already gathering consistent
AQOR airplay across the country. (Advertisement)

A year ago. the comparable quar-
ter had U.K. companies leading
thetr American counderparts by 49

{Continued on puge 64)

though the ugency will stay strong in
the tv and 1ilm areas. where it repre-
sents much top talent

{Continned on puge 64)

single, “Don’t Worry Baby,” “Even A Fool Would Let Go,” "Our Love
Goes Marching On,” and more. MCA-2286

(Advertisement)

(Advertisement)

His New Album is

Roger Miller Off The Wall

Roger Miller Is Headed
For The Best Selier List.

(‘\’/wnsoh\‘:}

Jerry Weintraub Management Three
Produced by Milton Okun

Manufoctured and Distributed by RCA Records. =
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If you've got it,

Introducing the debut of The Tim
Weisberg Band. Led by one of today’s
toughest and most acclaimed flute
players; produced by Johnny
Sandlin, who did the same for the
Allmans. TWBis filled with driving,
soaring music.

TWB: The flute comes of age.

The Tim Weisberg Band Album. A

stunning debut on United Artists
Records & Tapes. UA
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General News

Labels, Broadcasters Stand Toe-To-Toe Over Royalties

Acts ‘It
At Chain
Conclave

LOS ANGELES—Approximately
150 employes from the 75-store
Record Bar chain and an equal
number of representatives from
about 40 different suppliers will en-
joy the largest cast of contemporary
talent yet assembled for a national
chain’s annual convention.

The Aug. 16-19 confab will hear
the Dixie Dreggs. the Winter Broth-
ers Band, Carole Bayer Sager,
Blackfoot, Jimmy Buffett, Ronnie
Milsap, Michael Katakis, Mandre,
Robert Gordon. Alvin Crow and
Joan Baez.

Barrie Bergman. founder/presi-
dent of the seven-year-old chain,
queried store managers after last
year’s convention, also held at the
Holiday Inn, Hilton Head, S.C. He
learned their biggest charge came
from hearing acts, so he corralled the
aforementioned 10 acts from various
labels.

Bergman says some of the acts will
work poolside during the day as well
as in nightly concert-type shows.

40-Minute Movie
To Tell Pickwick
Story At Meeting

CHICAGO—-A 40-minute film
about the history of Pickwick Inter-
national will be premiered at the
company’s annual rack division
sales and marketing meeting, Aug.
13-17.

Workshops, supplier presenta-
tions and entertainers Lou Rawls
and Charlie Pride also will be hosted
at the gathering, convening again at
the Playboy Lake Geneva resort in
Wisconsin.

Merrill Kirsch, rack services divi-
sion general manager and meet
coordinator expects 300 in attend-
ance, including 276 Pickwick per-
sonnel.

Kirsch says the new industrial
footage, produced by the company’s
personnel department, incorporates
“philosophies” of American Can
Co., which acquired Pickwick earlier
this year. The film will unreel Aug.

(Continued on page 69)
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AUSSIE TELEVIEW—Capitc-)I's Little River Band is iterviewed by NBC Aus-

tralian Television during its recent appearance at the Dr Pepper Festival in
New York’s Central Park. From left are the group’s David Briggs, Glenn Shor-
rock and Derek Pellicci, NBC interviewer Steve Maclean and his cameraman.

Credit Bureaus Soliciting
N.Y. Studio Trade Group

By IS HOROWITZ

NEW YORK—Recent first steps
by recording studios here to form a
trade association that would also
provide its members with informa-
tion on deadbeat producers has
spawned a flood of solicitations by
would-be credit bureaus.

Promotional advances by such in-
dividuals have become so numerous
as to prompt one of the organizers of
the incipient studio group to issue a
warning against “bogus collection
agencies.”

Ed Chalpin, head of Dimensional
Sound, says he and studios in vari-
ous parts of the country have been
pelted with bids by persons offering
to provide credit information to stu-
dios burdened with uncollectibles.

Chalpin says some of these indi-
viduals may be legitimate, but others
are suspect, and he warns against
studios signing up for such services
without thorough investigation.

The problem of bad debts was a
major issue discussed at the first
meeting of the studio group here
May 29. It will also be part of the
agenda of the next organizational
meeting, which Chalpin hopes will
be held soon.

He and Art Rothman, director of
Electric Lady, comprise the initial

POSSIBLY 3 ONE-STOPS, 2 DISTRIBS

planning committee of the proposed
association, whose scope may in-
clude such matters as cooperative
buying, joint insurance and legal
representation (Billboard. June 9,
1977).

One of the companies soliciting
studios on credit aid is Natcom, lo-
cated in Lynbrook, L.I. The firm has
sent out a test mailing to more than
200 studios proposing a service that
would provide “instant credit rat-
ings” and “weekly client risk sheets.”

Those signing up for the service
would be charged $100 a year, if
they pay in advance, or higher
amounts on a monthly or quarterly
basis. A toll free telephone service
would be available, the promotion
piece asserts.

John Ellis, general manager of
Natcom, says it is his firm’s intention
to tie-in with a “major credit clear-
ing house” if response from the trade
warrants the move. He says it is also
planned to extend the credit service
to distributors wishing to check on
the fluidity of record retailers.

Natcom, in business for a year,
provides a variety of “‘data services”
to the music industry. Among these,
says Ellis, are contract forms and
trade lists.

Positions Seem Inflexible
At L.A. C’right Hearings

By AGUSTIN GURZA

LOS ANGELES—Copyright Office hearings held in Beverly Hills Tuesday
through Thursday (26-28) on the controversial record performance royalty is-
sue ended in a stubborn stand-off between the recording industry and broad-
casters with neither side indicating even a hint of concession in their positions.
In fact, Stan Gortikov, R1IAA president who presented testimony on behalf of

the recording industry, affirmed
during questioning after his formal
presentation that the record com-
panies and musicians union would
pursue legislation insuring perform-
ance royalties regardless of the out-
come of the Copyright Office report.

This was the second round of pub-
lic hearings designed to assist the

3 U. S. Labels
Spark Success
0f Montreux “77

By MIKE HENNESSEY

MONTREUX—With three high-
power all-star presentations by
WEA, Pablo and CBS, the jazz sec-
tion of 11th Montreux International
Festival maintained a high level of
musical creativity this year and will
undoubtedly provide material for a
large number of outstanding al-
bums.

They will in turn add further lus-
ter 1o the event’s already glowing
reputation as a prolific source of live
jazz recordings.

Faced with strong competition
from the Grande Parade in Nice
(July 7 to 17) and the North Sea Fes-
tival in The Hague, Holland (July 15
to 17)—with which events it had
many artists in common—Montreux
(July 8 to 24) nevertheless preserved
its reputation as the most sophis-
ticated of the major European festi-
vals, both in terms of organization
and presentation.

Despite the often conflicting re-
quirements of sound recording,
video recording and the public ad-
dress system, Montreux really has
the sound problem licked and, after
years of trial and error has achieved
an acceptable compromise between
the needs of the record companies
and the convenience and comfort of
the paying customers.

Montreux’s great scoop this year
was the exclusive continental pres-
entation of a massive package of top

(Continued on page 65)

Denver Witnessing Gigantic Wholesaler Renovation

By JOHN SIPPEL

LOS ANGELES—Denver ap-
pears to be undergoing a complete
wholesaler renovation, with two new
distributorships firmed, a one-stop
takeover pending and two possible
new one-stops on the horizon.

As of Monday (1), WM Distribut-
ing opens as the long pending nego-
tation between M S Distributing’s
Milt Salstone and Sam Marmaduke
of Western Merchandising reached
fruition recently.

Marmaduke is opening an inde-
pendent label distribution point,
which augments his Denver rack op-
eration opened two years ago. Mar-
maduke will house both in quarters
opened by Salstone about nine
months ago.

Nevin St. Romain leaves his At-
lantic Records Midwest regional
post to become general manager of
the Marmaduke Denver location,
while Bob Krug, Denver whole-
saling veteran, heads the indie label
distributorship.

Record Merchandising, oldest of
the Los Angeles distributors, opens a
sales office at the same time headed
by Jim Stone, who was with MS in
Denver. Sid Talmadge of Record
Merchandising says that Motown
and London will be his prime labels.
He will ship out of Los Angeles.

Noel Gimbel, one-time Chicago
retailer who opened Sound Unlim-
ited there five years ago, is negotiat-
ing with Lou and Joe Oxman, own-

ers of the pioneer Mile High One-
Stop. Denver. Gimbel says he ex-
pects to assume control of Mile High
about Aug. 15.

Bob Jacobs, currently with
Springboard Records out of Chi-
cago, would manage the new Gim-
bel holding. The acquisition of Den-
ver would make Gimbel one of the
three largest one-stop operators in
the US.

Opening immediately is DLM
Music Distributors, 4990 Nome,
which will be headed by two former
Danjay Music executives, Mel Ni-
mon and Larry Gentry, who wese in
sales and accounting, respectively,
for the Phil Lasky operation.

Nimon is general manager of the

new one-stop, while Gentry will be
secretary-treasurer. Nimon was with
MCA 15 years before joining Dan-
jay six years ago.

Imminent on the Denver scene are
John Bonavier and Bill Davis, who
reportedly are mulling a one-stop.

Bonavier, former Mercury Rec-
ords accounting executive worked in
Denver for two years as a top execu-
tive with Almar Records, which
closed its Denver wholesale/retail
outlet about two years ago.

Davis sold his Davis Sales inde-
pendent label outlet, which he
founded in the late '40s to Almar
about four years ago and has been in
realty since. Neither could be con-
tacted for comment.

Copyright Office in making its re-
port and recommendation to Con-
gress on the issue by Jan. 3. 1978.

The report was mandated by the
revised copyright law which failed to
give copyrighted recordings per-
formance royalties when played by
broadcasters and other commercial
users—a right which was given to the
owners of the copyrighted music on
the recordings.

Register of Copyrights Barbara
Ringer asked Gortikov at the end of
his extensive testimony Wednesday
morning whether he was “going to
Congress for a showdown on basis of
raw political power” if the Copy-
right Office report were negative to
the record industry position.

Gortikov said that the record in-
dustry and the musicians union
would “seek a legislative recourse”
regardless of the report’s findings
and despite the- fact that broad-
casters “have the edge in relative po-
litical clout with Congress.”

This seemed to contradict a claim
made at the first round of hearings
held in Virginia, July 6-8, by AF-
TRA executive secretary Sanford
Wolff who told the Copyright Office
that ““‘we can’t win without you” on
the issue in Congress.

In an interview near the end of the
three-day hearing, RIAA legal
counsel James F. Fitzpatrick ex-
plained that a negative recommen-
dation from the Copyright Office
would “be a significant blow to our
efforts in Congress,” but would not
destroy the campaign as Wolff had
suggested earlier,

The Copyright Office panel heard
testimony from key figures arguing
both sides. Accompanying Gortikov
and Fitzpatrigk in the pro-royalty
camp were Alan Livingston, presi-
dent of 20th Century-Fox Entertain-
ment Group; AFM president Hal C.
Davis; and Joe Smith, chairman of
Elektra/Asylum Records.

A&M Records vice chairman
Herb Alpert, scheduled to testify
Wednesday afternoon, informed the
committee the night before that he
would not attend. His office ex-

(Continued on page 86)

‘Goldblatt’s Chain

Expands Retailing
Effort In Chicago

By ALAN PENCHANSKY

CHICAGO-A major expansion
of record retailing operations is in
the works here at the Goldblatt’s de-
partment store chain.

The chain, which has been racked
by Lieberman, is experimenting
with direct buying, and reportedly
plans to introduce full-line record
departments in certain high volume
stores. Thirty-one Goldblatt’s out-
lets carry records and tapes.

While the focus of the expansion
will be here in Chicago, where Gold-
blatts takes over two Korvettes loca-
tions early next year, the chain al-

(Continued on page 79)
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General News

Proposed U.S.-U.K. Tax Treaty Called ‘Discriminatory’

Capitol-EMI
Joins Union
In Offensive

By MILDRED HALL

WASHINGTON—A West Coast
spokesman for performers’ unions
recently trounced a proposed U.S.-
U.K. tax treaty as “discriminatory”
covering musicians at a Senate For-
eign Relations Committee hearing
on the treaty July 20.

At the same hearing, an attempt
by the California Franchise Tax
Board to tailor the treaty to get more
1ax out of EMI-Capitol Records was
criticized as unconstitutional and
shorisighted by Capitol counsel Val-
entine Brookes and by Sen. S.I. Hay-
akawa (R-Calif).

The U.S.-U.K. treaty is one of the
standard type mutual agreements
against double taxation on incomes
of visiting businessmen. professionals,
agents and performers. It is slowly
working toward ratification by the U S.
Senate (Bitlboard, May 21, 1977).

Attorney Paul Berger, speaking
for the Screen Actor’s Guild (SAG)
and for the AFL-CIO Union For
Professional Employes said the pro-
posed treaty penalizes American vis-
iting actors and musicians perform-
ing in England by giving them a
UK. tax exemption base of only
$15.000. while all others in the busi-
ness and promotional end of the per-
formance are exempt from the U K.
tax entirely, paying only the U.S. in-
come tax.

An American in the treaty’s non-
performing class of independent
personal services is exempt from the
British tax if he remains less than
183 days in the country, and has no
fixed base of operation there, re-
gardless of how much money he
makes during his stay.

But for the performing musician
the same type of “personal service”
is taxed on the full amount of earn-
ings if the income goes over $15,000
(with expenses counted in) and re-
gardless of how short his stay may
be. The same discrimination holds
true tor a British star or group or
musician performing in this country
under the treaty.

Berger feels the trouble lies with
the Treasury Dept.’s conviction that
the big rock stars make so much
money that they should pay tax.

In this way. the treaty penalizes
the successful visiting artist.

In the EMI-Capitol fight with the
California Franchise Tax Board, the
state claims it will lose $120 million a
year in tax revenues if a certain
exemption is left in the treaty for
firms like Capitol Records. which
are owned by a foreign multinational
company.

The Board is threatening a 25%
penalty if Capitol does not come up
with a list of EMI subsidiary reve-

nues.
(Continued on puge 69)

12 To Determine NARM Scholarships

NEW YORK—-NARM has an-
nounced the 12 members who will
serve on its 1977-78 scholarship
committee. The appointees will be
responsible for reviewing applica-
tions and selecting the recipients of
the organization’s annual scholar-
ships, which will be presented at the
1978 NARM convention in New Or-
leans.

Employes and their children, of
both regular and associate member
companies, are eligible to apply for
the scholarships, which amount to
$4,000 each.

RSO TOAST—Robert Stigwood, chairman of the board the Stlgwood Group,

Ltd. (teft), Andy Gibb and RSO Records president Al Coury, celebrate Gibbs’ *'l

Just Want To Be Yaur Everything' going No. 1 at an informal celebration at
Los Angeles’ new Rats Studio.

; = BRITISH TALENT :

U S. Arm To Feel
. Ariola U.K. Push

By ED HARRISON

LOS ANGELES—The expansion Lovers,” which rocketed Ariola to
of Munich-based Ariola Records its first No. I single, the promotion
into England, scheduled for Septem- staff has increased by five, exclud-
ber (Billboard, July 30. 1977), will ing the independents used.
enhance the Ariola America catalog Lasker feels his label. through a
via the influx of British talent. gradual buildup of its promotion

All Ariola U.K. product will be force, is now able to properly pro-
distributed in the U.S. on the Ariola mote its records.

America label which in turn is dis- And while the label is predomi-
tributed through Capitol here. nately in the pop field, the country

Ariola’s move inta the UK. is to crossover success of Macgregor has
enhance the Ariola companies given Ariola an untapped field to
throughout the world. Ariola main- work within. Lasker says he will con-
tains offices in the U.S., Austria, tinue to develop Ariola’s place in the
France, the Benelux. Brazil and country market.

Mexico. Making leaps and bounds on the

Ariola America president Jay Las- Hot 100 now with “It's A Crazy
ker says the move into the English World” (44 starred this week) is 19-
market was prompied by Ariola year-old singer/songwriter Mac
Germany realizing the vast market McAnally. Lasker says McAnally
for English recorded product. has excited him the way Jim Croce

Lasker expects to hear mitial UK. and Jimmy Buffett did during his
product by September. Currently days at ABC Records.
there is a nationwide 1alent search in (Continued on puge 73)
the UK. to find new English acts.

There are now 15 acts on the
Ariola America roster. an increase of
nearly seven in the past year, and
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Executive Turntable |

At RCA Records, New York, Ronald Moseley is appointed division vice

president, r&b merchandising. He was division vice president, special markets.

.. At Leber-Krebs' newly formed Silver Cloud Records, Los Angeles, Dennis
Lavinthal has been named president. He previously headed his own independ-
ent promotion/marketing firm. Also at Silver Cloud. Noel Love appointed ex-
ecutive vice president/gencral manager. He
was vice president/general manager of Mid-
song International Records. Joining him in
the company’s New York office is John Kos-
tick, vice president, album promotion and
artist development. He was vice president of
promotion for Leber-Krebs. ... Phonodisc,
New York, names Micki Cochnar manager
of special merchandising. She held an identi-
cal position at RCA Records. ... Marc Si-
mon moves into the newly created post of vice president in charge of special
projects at Casablanca Record and FilmWorks, Los Angeles. Simon is founder
and former president of Provocative Productions, a disco service firm.....
Cream Records., Memphis. has appointed Allen Orange Southeast regional
marketing manager. He was in the promotion department at Nationwide
Sound Distributors. Also at Cream, Don
Sundeen appointed Southwest regional mar-
keting manager and Dave Crook is named
Western regional marketing manager. Sun-
deen comes from ABC Records where he was
in the promotion department, while Crook was
national advertising coordinator at Odysey
Records. . . . Barbara Carr joins the sales r
staff of WEA, Miami, covering the North Cochnar
Florida market. She was a sales clerk and in-
ventory/display person. ... At United Artists Records, Los Angeles. Pat
Thomas’ title has been changed from national publicity director to manager of
national publicity while Davin Seay and Jim Merrill have been named publi-
cists. The newly created artist relations department consists of David Bridger
and Ursula Nelmes. . .. Allen Levy moves into the newly created post of na-
tional publicity manager at A&M Records.
Los Angeles. Most recently he was director of
communications with Steve Binder Produc-
tions. . .. Win Wilford named director, press
information & artist affairs. special markets,
for CBS Records. New York. He was an asso-
ciate director in the same department. ...
Harold Coston named associate director,
product management, special markets, West
Coast for CBS Records. He was director of
marketing at Island Records. . . . Lygia Brown joins RCA Records, Los Angeles,
as West Coast regional r&b promotion manager. She was vice president, r&b
promotion for Greedy Records. Also at RCA, Dan Conger appointed manager,
Southwest regional promotion. He previously worked for Casablanca’s L.A.
office. ... Carole Pinkes joins Arista Records. Los Angeles. as assistant to
Roger Birnbaum, vice president, a&r, West
| Coast. She previously worked as professional
manager at Braintree Music. . . . Sam Harrell
named Atlanta promotion manager tor Epic
Records. He previously held an identical
post in the label’s Dallas branch. ... Ap-
pointments to RSO/Island Records promo-
tion statf include Bobby Silver to regional
promotion manager of Maryland, Virginia,
Delaware, Washington, D.C., Eastern Penn-
sylvania and Southern New Jersey: Bobby Graham becomes promo manager
for Florida: Carol Terry covers the Houston and San Antonio area; Michael
Dundas handles Northern California, Tommy Teague, North and South Caro-
lina; Julie Sherr, Michigan: Michael Martin, Atlanta. Nashville and Mem-
phis: James Heathfield, Cincinnati: and Patt Morriss, Dallas, New Orleans.
Oklahoma City and Tulsa. ... John Man-
kiewicz joins RCA Records. Los Angeles, as
administrator, press and information, West
Coast. ... Roulette Records, New York,
names Victor Kislak Northeast promotion
manager. . .. Rick Picardo named East Coast
promotion coordinator tor Lifesong Rec-
ords, New York. ... Robert L. Suhr joins
QCA Records Inc,, Cincinnati as marketing
and promotion director. Steve Vining has left
his producing post at QCA 10 join Pickwick International. New York, where he
will serve as studio manager and assistant a&r man. . . . Joe Kolsky named di-
rector of marketing at Prelude and Dellwood Records, New York.

*  x %

A

Moseley Lavinthal

Love

Simon Levy

Hicks Schein

Steiner Wren

Alan Penchansky promoted to Billboard's classical editor. He continues as
the publication’s Chicago bureau chief. but will relieve Is Horowitz, former
classical editor in New York, to pursue other editorial duties. ... Judy Hicks
Joins Michael Stewart’s Interworid Music Group. Los Angeles, as manager,
copyright and international department. She most recently served in a similar
position for The New York Times Music Corp. .. . Corina Randall named vice
president in charge of the music division at James Agency. Los Angeles. . ..
Barry Kobrin joins Peters International, New York. as manager, contemporary
product, replacing Neil Kempfer Stocker who has left.

*  x  x

At Sony Corp., New York. Harvey L. S¢hein is promoted to chairman of the
board. He'll continue as the company’s chief executive officer. Also as Sony,
Raymond Steiner has been upped to president & chief operating ofticer. He
was cxecutive vice president. .. . At JVC America Co., Maspeth, N.Y ., Sparky

(Coniinued on page 86)
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Direction: Irv Azoff

Front Line Management

8380 Melrose Ave.

Los Angeles, California 90048

Wet your
appetite.

Coalkitchen. They’ve cooked their way
around the Midwest since 1970.
Now on their tirst Epic album Coalkitchen
brings their unique blend of pop, tunk,
jazz, and blues to a broader public.
Coalkitchen. The debut album is

“Thirsty or Not...Choose Your Flavor”

PE 34827

on Full Moon/Epic Records and Tapes

www americanradiohistorv.com

A Full Moon Production
Full Moonisa Irademark of Full Moon Productlons
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DISCOMANIA

LOS ANGELES—Casablanca
Records celebrates its second anni-
versary of almost continuous inclu-
sion on Billboard’s National Disco
Action Top 40 in mid-August.

Casablanca set a new single label
high of seven out of the Top 40 for
the last two consecutive Billboard is-
sues and Neil Bogart expects to bet-
ter that peak.

“We've been concentrating on
disco and will continue because 1
think we're a year away from it
really happening.” Bogart opines.

And his new vice president of spe-
cial promotions, Mark Simon. con-
curs. Bogart just hired Simon, who
founded Provocative Promotions
here three years ago. Simon remains
a consultant to his former disco
promo firm. The reins of Provoca-
tive have been turned over to Kenn
Friedmann and Michele Hart, who
will continue to work closely with
Casablanca.

Simon will expand the label’s
disco promotion. He terms his over-
all program, “disco awareness.” and
hopes to enthuse Billboard’s Disco
1T Forum at the Americana Hotel,
New York, Aug. 28-31 to make itan
industrywide program.

Bogart and Simon, along with
Rob Cohen. Motown Records’
movie impresario, have put their
money behind a full-length disco
movie set for distribution in early
spring 1978. Bogart and his Film-
Works® chief Peter Guber started
thinking “disco movie™ a year ago.

Cohen, when approached six
months ago, flipped over the joint
venture by the two labels, which will
be distributed by Columbia Pic-
tures.

“Thank God It's Friday” is in
early stages of shooting currently in
the cavernous one-time Million-
aires’ Club (Billboard, July 30,
1977). The film is expected to be a
multi-million dollar venture.

The club has been outfitted as a
fully self-sustaining movie produc-
tion center. Already four major
rooms have been converted into bi-
zarre disco sets. Smaller rooms are
becoming dressing rooms and pro-
duction offices.

Physical renovation and im-
proved electrification costs are al-
ready beyond $125,000. The four
major sets constructed are: the zoo,
the cave, the aviary and the serpen-
tine entrance. Donna Summer, Paul
Jabara and the Commodores will be
featured principals as well as per-

OK Binder For
Education Music

By IS HOROWITZ

NEW YORK —Educational music
users and publisher groups have col-
laborated on a permission form to
allow special arrangements of pro-
tected works to be made if they don’t
already exist in print.

This and another new form which
authorizes photoduplication of out-
of-print music under certain condi-
tions, is seen as an augury of the
closer working relationships be-
tween publishers and the educa-
tional community developing in
connection with “fair use™ guide-
lines to take effect under the new
copyright law in January.

The arranging form requires the
potential user to state the nature of
the arrangement and its purpose.
and leaves room for a negotiated fee.
Permission on a non-exclusive basis
may be granted by the publisher, or
withheld if a similar arrangement is
planned or conflicts are seen with
otehr contractual commitments.

For out-of-print music, the other

(Continued on page 86)
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General News

formers in the feature.

Casablanca’s disco impact is evi-
dent from its chart leadership. Si-
mon says the label can release a
good disco album and reach be-
Aween 100,000 and 200.000 total
sales with little radio play.

“Our disco image is established.
On a typical disco album, Casa-
blanca ships 500 to 700 directly to
disco DJs. We know of from 150 to

Casablanca Envisions Peak Market
Penetration By Mid-Summer Of '78

40 Disco hits. Six are on Casa-
blanca: Love & Kisses, Munich Ma-
chine. Village People, Mikos,
Giorgio and two by Donna Summer,
whose “Love To Love You” two
years ago has gone over 6.5 million
albums globally and originally
piqued Bogart’s interest.

Bogart admits that producer
Giorgio Moroder really ignited the
label. Bogart took home some demos

RECORD HONEY—Bobby Goldsboro receives the ‘“‘world’s largest jar of

honey'' from Knott's Berry Farm during his recent engagement there. Golds-
boro turned the food over to the Braille Iinstitute. Why the honey? That was
the title of one of the singer's past top singles.

300 AM and FM radio stations
which do regular disco segments.

“Another 1,000 to 1.500 albums
go to the pools. And most of our
packages go out to a particular
named DJ or programmer. That is
why I make at least eight to 10 weeks
of road trips yearly, hitting perhaps
eight cities a week. And we insist our
local promo people visit discos con-
sistently. We must know those 400 to
500 key personalities who make na-
tional hits,” Simon avers.

Casablanca will be much more
visible in graphic promotion at the
local disco level, Simon promises.
“Weintend to come with much more
in-disco-and-store  merchandising
material. There will be more posters,
mobiles, T-shirts and anything else
to motivate people who go into those
prime discos.

“We are asking our promo people
to track the patrons of pivotal discos.
We want to tie-in with the stores

- where they buy disco product. Scott

Shannon, ex-DJ and now Bogart's
assistant, Bruce Bird, pop promo di-
rector, and Cecil Holmes and myself
will work as a team behind our disco
records.”

Casablanca holds the 1,3,7.8.15.24
and 40 positions in Billboard’s Top

and tapesin late spring 1975, among
which were the original Summer
hits. One night at a party he put a
Summer tape of the “Love” smash
on and was deluged with requests to
repeat the contagious side.

Bogart emphasizes the impor-
tance of the producer in making
disco hits. Besides Moroder, who
records Summer and his own sides,
Bogart has Jacques Morali., who did
the Ritchie Family, doing Village
People: while Alec R. Constandinos,
responsible for the No. 1 Love &
Kisses hit, is now doing a concept
disco album with Sphinx.

And Bogart emphasizes that his
affiliate labels are helping. Mill-
enium Records has Meco doing the
“Star Wars™ theme at 8 in the cur-
rent issue chart. And Russ Regan’s
Parachute Records, a recent custom
addition, is releasing Lalomi Wash-
burn with a single. which Simon
rates as having an excellent chance.

What happens to the refurbished
nitery-turned-disco after “Thank
God Its Friday™ is done shooting?
Bogartsays it will be turned overtoa
San Fernando Valley firm, which
will dub it "The Point After,” but
don’t be surprised if the label presi-
dent isn’t a silent backer.

New Jersey Pirate Pleads Guilty

NEW YORK--Vincent N. DeRosa, the first person to be proscecuted under
New Jersey’s antipiracy law, pleaded guilty to one count of record piracy in a
Camden, NJ. County court. Sentencing was postponed until September.

DeRosa, identified in a four-count indictment as a former officer of Supe-
rior Record Pressing in Somerdale, N.J., is a resident of Woodbury, N.J. Court

sources say the remaining three counts will be dismissed at the sentencing as
part of a plea bargaining arrangement.

He had been arrested by N.J. State Police and charged with having illegally
duplicated records owned by A&M and Capitol in a pressing plant set up be-
hind an auto body shop in Brooklawn, N.J.

Assistant Camden County prosecutor William Levine says the maximum
penalty under the state antipiracy law is three years in jail and a $1,000 fine.
The charge is a misdemeanor.
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CLASSICY

FROM ONE OF THE GREAT MASTERS:
THE BEST OF

Rl bilians

“We've Only Just Begun,

“An Old Fashioned Love Song; *

“Rainy Days And Mondays, **

“You And Me Against The
World,” *the Award-winning

“Evergreen, " a brand new
version of “Waking Up Alone;
and more of the best of

Paul Williams. g7

PAULWILLIAMS “CLAS S ICS ' ON A&M RECORDS & TAPES ()

‘Produced by Michael J. Jackson = “*Produced by Ken Ascher S0
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. ABC Music Wing
. Again Posts Loss

RS

=

NEW YORK-—Dimming an oth
erwise record second quarter picture
for ABC. Inc., the records and music
division posted more losses, can-
didly anticipated by corporate presi-
dent Elton Rule at the annual share-
holders’ meeting (Billboard, May 28,
1977).

“During the second quarter, ABC
Records, our production company,
experienced a revenue decline and
substantial losses from operations,”
Rule and chairman Leonard Gold-
enson noted in the statement accom-
panying the figures for the three
months ended July 2.

ABC Record & Tape Sales, the
rackjobber division, and Word, Inc,,
the religious record and book pub-
lishing subsidiary, also reported
“modest second-quarter losses.”

It was one of the first “down”
quarters for Word, which had been
the exception in the music division.
The subsidiary was profitable in
1976 and was expected to improve
the results this year, Rule com-
mented at the shareholder meeting
May 17.

Overall, both Goldenson and
Rule indicate the second quarter

T

G

]

was the highest in the company’s
history, with record revenues, net in-
come and earnings per share. The
first half of fiscal 1977 saw results
also exceed those of any previous
six-month period for ABC

For the second quarter, net in-
come rose 63% to $33.8 million from
$20.7 million a year ago, and $1.86
per common share earnings were
58% above the $1.18 noted in the
1976 period. Revenues were $382
million, a 21% gain from the prior
year.

In the first six months of fiscal
1977, earnings rose 73% to $52.7 mil-
lion from $30.4 milkon the prior
year, with per share earnings of
$2.91 up 67% from the $1.74 noted in
1976. Revenues gained 21% to $760
million from $629.6 million the year
before.

The excellent second-quarter re-
sults were attributed to the perform-
ance of the ABC television network,
with revenues up 30% and profits
even more substantially; ABC-
owned tv stations, the radio division
and farm and leisure publishing op-
erations, all with record profit and
revenue levels.

THE KING OF DIVIDER CARDS
NOW HAS

CUSTOM PRINTED T - SHIRTS
(in any volume )

SOPHER PRODUCTS CORP.
Ben 1012, Carson City, Mev. 89701
Phose U82) 32-930)

For Information
regarding

major market

quotes,

please call:

Douglas Volimer

Loeb Rhoades & Co. Inc.

9440 Santa Monica Bivd. Suite 500
Beverly Hills, CA 90210

(213) 273-7711

Look to Loeb Rhoades

Members New York Stock Exchange, Inc.

©1977 Promotone B.V.

17 HITS AID
WARNER $$

NEW YORK-Twelve gold al-
bums, one platinum LP and four
gold singles helped the Warner
Communications record and music
group achieve the best second quar-
ter in its history, with revenues up
18% and earnings jumping by 13%
(Billboard, July 30, 1977).

WCTI notes that the Eagles’ “Hotel
California” and Fleetwood Mac’s
“Rumours” contributed strongly to
the company’s success, with sales of
the former now topping the five mil-
lion mark and the latter more than
four million units sold.

Other top selling domestic artists
in the quarter included ABBA, Bad
Company, George Benson, Bootsy’s
Rubber Band, Alice Cooper,
Crosby, Stills & Nash, Emerson,
Lake & Palmer, Foreigner, Graham
Central Station, Little Feat, Bonnie
"Raitt, Linda Ronstadt, Leo Sayer,
Neil Sedaka, Slave, Marshall Tucker
Band and Neil Young.

Losses Lowered
At 20th Century

LOS ANGELES—Though 20th
Century Records still came up in the
red this quarter, losses have been
sharply reduced. Record and music
publishing losses for the three
months ended June 25 were
$252,000.

In the same period a year ago,
losses of both divisions were
$721,000. For the six months ended
June 25.- 1977, losses totaled
$820,000 for both divisions, com-
pared with $2,610,000 for a similar
period a year ago.

The parent company, Twentieth
Century-Fox Corp., reported net
earnings of $5,883,000 for the sec-
ond quarter, compared with a loss of
$958,000 for the same quarter a year
ago. The profits were attributed in
good part to the film *“Star Wars” ac-
cording to Dennis C. Stanfill, chair-
man of the board, and a couple of
other films. The movie soundtrack
album of “Star Wars” also contrib-
uted to the reduced losses of the
record company, it was noted.

Off The

- Ticker

At Walt Disney Productions, for
the nine months ended June 30, rev-
enues in the consumer products divi-
sion that includes records and tapes
increased 10.1%. Firm reports record
revenues and earnings per share for
the third quarter and nine months of
fiscal 1977. In the April-June period,
net income rose 8% to $20.355 mil-
lion from $18.865 million,onan 11%
sales boost to $165.1 million from
$148.7 million the prior year. In the
nine months, net income was $49.97
million compared with $48.063 mil-
lion in fiscal 1976, with revenues of
$424.6 million versus $403.9 million
the year before.

* k%

3M Co. had the first billion-dollar
quarter in its 75-year history, with
record sales and earnings for the sec-
ond quarter and first half of fiscal
1977. For the April-June period, net
income was $108.5 million, a 13.6%
gain over the $95.5 million of 1976
and the first quarter that income
topped $100 million. Sales increased
12.8% to $1.005 billion, from $891.7
million a year ago. In the first six
months, net income rose 18.7% to
$195.2 million from $164.4 million a
year earlier, on a 12.9% sales gain to
$1.941 billion from $1.72 billion in
the corresponding 1976 period.
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_Market Quotations_

As of noon, July 28, 1977

1976

(Sales

High Low NAME P-E 100s) High Low Close Change
47% 37 ABC 10 327 46% 45 46% + %
% 40% American Can 8 88 41% 38% 40% - %
11% . 7% Ampex 12 602 10 9% 10 + %
5% 3% Automalic Radio 4 4 3% 3% 3% - %
62% 55 CBS 10 365 60% 60 60% - %
16% 7% ColumbiaPictures 5 693 15% 15% 15% - %
15% 10%2 Craig Corp. 3 66 1% 1% 1% + %
48% 32% Disney, Walt 15 267 37% 36% 37% + %
4% 3% EMI 8 30 3% 3% 3% Unch.
18% 11% Gulf + Western 3 1717 12% 1% 12% + %
8% 4% Handleman 10 88 7% % ™ - %
36% 23% Harman Industries 10 64 36% 35% 36 - %
5% 3% K-Tel 7 2 3% 3% 3% - %
9% 5% Lafayette Radio 61 92 5% 5% 5% - %
26% 21% Matsushita Electronics 9 2 22% 22% 22% - %
44% 36% MCA 9 112 39 38% 39 + %
25% 16 MGM 8 228 21 20%  20% - %
57 47% 3M 16 422 50% 49% 50% + %
56% 36% Motorola 13 73 43 42% 43 + %
36 30% North American Philips 7 56 31% 30% 30% - Y
9% -5% Playboy 12 12 7% 7% 7% - %
32% 25% RCA 11 4236 30% 29% 29% - %
10% 8% Sony 14 342 8% 8% 8%  Unch.
22% 14% Superscope 5 16 16% 16% 16% - %
42% 21 Tandy 7 525 27 26 27 + 1%
7% 4% Telecor 6 8 6 6 6 Unch.
3% 2% Telex 9 94 2% 2% 2% + %
4% 2% Tenna 11 8 2% 2% 2% Unch.
16% 13% Transamerica 7 447 15% 15% 15% - %
24% 9% 201h Century 1 434 22% 21%  22% + 1
32% 26% Warner Communications 6 138 29 28%  28% - %
28 20 Zenith 10 79 21% 1% 1% Unch.
OVERTHE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
—_—
ABKCO Inc. 54 - 2% 3 Kustom Elec. 7 - 2% 3
Gates Learjet 3 25 8% 9 M. Josephson 9 19 13% 14%
GRT S 48 2% 2% Memorex 7 177 26% 26%
Goody Sam 3 2 1% 2% Orrox Corp. - 14 % 1
integrity Ent. 3 31 1% 1% Recoton 4 - 2% 2%
Koss Corp. 5 9 3% 3% Schwartz Bros. 10 10 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer of Loeb, Rhoades & Co., Inc., 9440 Santa Monica Bivd., Beverly Hills,
Calif. 90210, 213-273-7711, member of the New York Stock Exchange, Inc.

Golden Wheel Awarded To U.S. Polydor

NEW YORK-—Polydor Incorpo-
rated has been named the recipient
of the Golden Wheel, a trophy
awarded annually by Polydor Inter-
national to the Polydor company
showing the best performance
worldwide in relative market pene-
tration, profitability and efficiency.

The accolade, a 24-karat min-
iature ship’s helm, is now displayed
at Polydor’s corporate offices in
New York. Polydor KK in Japan *
won the award for best performance
among the smaller Polydor com-
panies.

FOR SALE

MELOTRON MARK V
STEREO DOUBLE
KEYBOARD

Brand new, never used. In a
Cripple Creek Case. Cost:
$8500. No realistic offer re-
fused.

Contact:

Universal Attractions, Inc.
888 7th Ave.
N.Y., N.Y. 10019
212/852-7575

JOE MAIRONE

Day By Day
Soure Still In Cur Jearts.

Cathly, Jocy, Chris
August %, 1976
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A new Donny. Hard-hitting, big sounding,
mature. A beauty of an album with a sure-winner
of a new hit.

“Donald Clark Osmond’ ro.1.6100
featuring the great single:
“You Got Me Dangling On A String.” ro14417
A Holland, Dozier, Holland Production.

| - POLYDOR INCORPORATED

PoIvdor | A pPOLYGRAM COMPANY
Distributed by Phonodisc Inc.

Write or call your local Phonodisc Distributor Sales Ofiice for displays or other promotional items.

www.americanradiohistorv.com
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AUGUST 6, 1977, BILLBOARD

General News

Jimmy’s Music World Resumes Pushing $2.99 Specials

NEW YORK-—-Jimmy’s Music
World is back advertising $2.99 spe-
cials, including some current
charted product. The move was
made Sunday (24) via print ads of-
fering CBS. Capitol. RCA and ABC
albums at that price.

Last week Billboard reported
Jimmy’s claim that it wasn’t relying
solely on $2.99 specials, to draw cus-
tomers since executives there believe
the 38-store chain has successfully
entered the Greater New York mar-
ket.

In the interim, Jimmy’s placed an

ad in the Sunday News with Bob
Marley's “Exodus™ LP and Teddy
Prendergrass’ latest LP leading a list
of titles priced at $2.99 that are sev-
eral cuts above product offered at
that price in recent weeks.

In a recent interview, Jimmy’s
president David Sutton and the
company’s operations manager,
Dick Butler. discussed the marketing
strategy behind Jimmy's rapid ex-
pansion.

Butler, who says he was hired
through an executive search firm, is
a former executive vice president

SOUND UNLIMITED PRESENTS . . .

3.42 FOR THESE 6.98 LISTS

BOB MARIEY & THE WAIERS

LxoHu9

includes: LOVE FEVER/REBEL REB!
| YOU MAOE ME BELIEVE IN MAGIC [

JAMES TAYLOR |
‘ JT

ndng
Handy ManBartencers Blues
Your Smulng Face Tens Nova/Traffic Jam

312-539-5526

Featuring the
Midwests Largest Selection of
LP's — Tapes — 45's
Imports — Cut Outs

CALL IN FOR OUR TAPE SPECIALS

sounb UNUMITED

The One-Stop For All Your Needs
5404 W. Touhy Ave. / Skokie, IL 60076

OUTSIDE ILLINOIS CALL TOLL FREE 800-323-4243

All items and prices listed available through August 6
Box Lots Only. C.O0.D.F.O.B. Skokie

Stereo Equipment for Auto and Home Featuring
Craig Auto and Home Equipment « Jensen Auto Speakers
Clarion Car Stereo & CB Units

Ted Nugent
Cat Scratch Fever

Lovw n Up' Death By Mrsadventuss
Home Bound! Out Of Controi /A Thousend Keves |
Wang Dang Sweet Poomang

312-674-0850

Full Service
Head Supply
& Paraphernalia
Department

By DICK NUSSER

and member of the board of W.T.
Grant, the defunct department store
chain.

A 26-year chain store vet. he ad-
mires the marketing strategy of
K-mart’s chief executive, Harry
Cunningham.

“K-mart’s a good outfit to pattern
yourself after,” Butler claims, add-
ing, however, that expansion and

lowballing can be dangerous when
carried to extremes.

“Any retailer has to be questioned
when he goes beyond the limits of
his distribution capabilities, support
services and marketing skills,” But-
ler says.

“Any retail outfit should be ad-
ministered by a marketing man. not
a corporate lawyer or a financial ex-

- 3 - 4 )
.@\ S PG
HAPPY TIME—Ron Wood of the Rolling Stones (right) is a

ing an Elektra/Asylum showcase for artist Eddie Rabbitt (left) at Studio In-
strument Rentals in Los Angeles. In the center is Steve Wax, label’s president.

~
SRR 5
mong these attend-

U.S. Court Rules Against
Zenith’s Matching Tax Bid

By MILDRED HALL

WASHINGTON—-The U.S.
Court of Customs and Patent Ap-
peals has ruled against Zenith Ra-
dio’s demand for countervailing
duty on Japanese imports of con-
sumer electronic products to offset
Japan’s 1ax rebate for its exporters.

Zenith spokesmen say the com-

Leber-Krebs &
CBS Sign Pact

NEW YORK-—Leber-Krebs, inc.
has formed its own label, Silver
Cloud Records. to be distributed by
CBS.

Initial artists signed to the label
include Walter Egan, Mahogany
Rush, Pepe Castro (formerly of
Blues Magoos), Rex and Artful
Dodger.

The label has also announced the
appomtment of Dennis Lavinthal
and Noel Love to key executive posi-
tions. As president of the division,
Lavinthal will oversee the total oper-
ation, including administration and
a&r. He will be headquartered in
Los Angeles.

Love has been named executive
vice president and general manager,
with responsibilities including the
promotion and marketing of prod-
uct. He will direct the New York of-
fice. In addition, John Kostick has
been named vice president, album
promotion and artist development.

Silver Cloud’s West Coast office is
located at 155 N. LaPeer, Los An-
geles. Calif,, (213) 273-8811. The
East Coast headquarters is at 65 W.
55 St.. New York, N.Y., 10019, (212)
765-4410.

www americanradiohistorv com

pany will take the case to the Su-
preme Court.

In an unexpectedly early decision
Thursday (28), the Appeals Court’s
five-judge panel here overruled a
new New York customs court deci-
sion favoring the extra import duty.

The lower court’s April ruling
upheld Zenith's argument that the
U.S. tariff laws called for the Treas-
ury Dept. toimpose a countervailing
duty against the alleged Japanese
government subsidy on exports of
television sets, radios and all home
entertainment consumer product ex-
ports (Billboard, June 18. 1977).

The New York court decision sent
importers scurrying to post bond
against a possible increase of $200
million in tax on the $1.5 billion an-
nual flood of Japanese electronic
Tonsumer exports to this country.

The Appeals Court ruling agreed
with the Carter administration that:

1. The rebate of consumer excise
taxes by Japan (and many other
countries) for its exporters is ac-
cepted practice in international law,
and has been agreed to by the US.
for many years.

2. Imposing such a duty could
start a trade war not only consumer
items, with many U.S. manufac-
turers bringing suits for retaliatory
duties.

Grace’s Biography

LOS ANGELES — Doubleday,
Inc. will publish Grace Slick’s biog-
raphy, to be written by Barbara
Rowes. sometime in the fall of 1979.
The book will span 37 years of the
female rock star’s life.

pert,” he notes. alluding to the fact
that Grant’s last chief executive be-
fore it folded was a former credit
manager more concerned with na-
tional economic trends than mer-
chandising tactics.

Butler, on the other hand. is more
concerned with seeing that skilled
merchandisers are the ones calling
the shots at Jimmy’s.

Tight inventory control, an in-
store security force headed by an ex-
perienced retail security expert, op-
erating budgets for each store, and a
degree of tlexibility in each store’s
buying habits are some of the things
he believes are contributing to
Jimmy’s rapid rise.

“You can’t merchandise across
the board,” he says. “Each store is a
separate entity. You must stock it ac-
cording to its location.”

A Jimmy’s store in a posh New
Jersey mall features MOR, show
tunes and rock acts appealing to
suburban youngsters. An outlet in
Manhattan’s financial district stocks
more classical product than other
stores. The Times Square outfit
pushes r&b and disco sounds more
than anything else.

Merchandising strategy is agreed
upon at twice a week meetings, But-
ler says, involving Jimmy’s team of
“management experts,” who care-
fully weigh inventory against what’s
selling.

Three buyers analyze reports from
each store and all three came from
the wholesale business. Jeff Teitel-
baum was with Sam Goody; Saul
Gleit, Win Distributors, and Eliot
Satton, Merco Distributors.

Butler believes the disk market.on
the high volume level, has much to
learn from experienced chain oper-
ators who know how to organize and
deploy the various executive ele-
ments crucial to high volume buying
and selling. That is why his manage-
ment team, he says. comes from both
retail and wholesale backgrounds.

“Thesc are the people who along
with the consumer and the labels
themselves help determine our price
points.” Butler declares.

“Everyone has a spot to fill in the
marketplace,” he says. And if
Jimmy’s has become one of the su-
permarkets of record retailing, he
then urges small retailers to develop
their “collective muscle” and search
out specialized markets within the
overall record market.

“The little guys have (0 get it to-
gether,” Butler says. “When Food
Fair and Grand Union came in
years ago and knocked the grocery
stores on their cans the only guys
who survived were the ones who
started IGA (Independent Grocers’
Assn.).”

Eventually. he adds, specialty
stores in the food trade emerged to
fill the demands of customers whose
tastes could not be satisfied by mass
marketing suppliers.

“There are stores where you can’t
give white rock music away.” Butler
says. “There are stores where 8-track
tape cartridges sell like crazy. We
sell a lot of Latin product on 14th St.
but that’s not the case somewhere
else.

“You have to have your ethnic
consideration, your climate situ-
ation,” he says. “K-mart isn’t ship-
ping winter clothes to its sunbelt
stores.

“We’re just doing things that have
been part of retailing, but not neces-
sarily part of the record business,”
he concludes.

“Rock music has become as
American as motherhood or reli-
gion.” he says. “It’s a part of life.
People have to have music in their
lives and we're supplying it in vol-
ume. It’s that simple.”
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STEVE MILLER BAND
JUNGLE LOVE 11156
The Second Single From
His Platinum Album,
BOOK OF DREAMS so.11630.

Now On National Tour!
July 27 Atlamia, §ezrgia—0mni
July 28 Cincwanal, Zhio— River Front Stadium
July 31 Kanszs ety Missouri—Arrowhead Stadium
August 3 Wasaangeor, 0.C.— Capitol Center
-August § Boston, Massachusetts— Boston Gardens
August § Prowdeaze Rhode Island—
Prowdeaze Sivic Center
August 8  Harttard, Cnnecticut—
: Hartfard Craic Center
August 9 Philadephaz, Pennsylvania—

- The Spectram SURE
- August 10 Clevz'aré, hio—Blossom Music Center

Longlsend New York—
Nassau Sof'seum {2 2 BT
Norz.ar, O%ahoma—Lioyd Noble Center
Houstos Pexas—The Summit
Fort Warth Texas— Tarrant County
Conv=n*or Center
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SU PERTRAMP GO

When “Crime Of The Century” was released Supertramp was virtually
unknown.That album became one of the most played and requested albums
of that year. (It's still played and requested today.) We predicted it would be
a gold album and our belief has been fulfilled.

CREME OF THE CENTURY Produtec by Ken Scott  anc Supertramp e
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._.-._EVEN IN THE QUIETEST MOMENTS Produced by Supertramp

ON A&M RECORDS & TAPES
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PIREVIIER

S ON THE MOVE

TO. THREE EAST 54TH STREET, NEW YORK, NY 10022
(212) 758-4900

T NEW YORK, N Y. 10022 » TELEPHONE (212)758-4500

www americanradiohistorv. com
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General News

LIVE SINGLES

LOS ANGELES—Although live
albums are enjoying chart success,
their counterpart. the live single, has
yet to establish a similar pattern.

With the exception of the three
singles culled from “Frampton
Comes Alive” and Paul McCart-
ney’s version of ' Maybe I'm Amazed,”
no other live singles have cracked
the top 10 on Billboard’s Hot 100 in
the past year.

Because live albums are compila-
tions of previously released material,
there is hesitation on the part of la-
bels to re-release old material.

Releases of live singles are prima-
rily for use as a selling tool for the al-
bum or the result of radio requests.

Ironically, none of the Frampton
singles achieved gold status despite
“Show Me The Way” reaching num-
ber six, “Baby I Love Your Way”
peaking at 12 and “Do You Feel”
climbing to 10.

Yet each time a single was re-
leased, album sales leaped in monu-
mental proportions to the point
where “Frampton Comes Alive” is
now the biggest selling double al-
bum ever.

Says A&M marketing vice presi-
dent Bob Fead: “Initially it was a
collective agreement between Dee
Anthony, Peter and Jerry Moss, real-
izing itwould be a stepping stone for
the album.

“There was also a huge demand in
the marketplace for it,” says Fead.
“Radio indicated there was a desire
to play the records at both the AM
and FM levels.”

McCartney’s live version of
“Maybe 'm Amazed” from “Wings
Over America” soared to number 10
on the Hot 100.

Says Jim Mazza, Capitol’s vice
president of marketing: ““A hitsingle
enhances the marketability of the al-
bum. If you can find a live track it
means 20%-30% more for the al-
bum’s saleability.

“We saw an opportunity to en-
hance the album’s exposure by
reaching the AM audience,” Mazza
says. “We felt we needed to reach a
lower demographic audience.

“Also in the recording of live per-
formances there is a certain magic

New Version Of
‘La Mancha' Due

NEW YORK—"The Man Of
La Mancha™ which took the
Broadway stage by storm in 1965
and spawned such musical ever-
greens as “Impossible Dream™ is
returning to the New York
theatre for a brief 12-week en-
gagement beginning Sept. 13.

Richard Kiley will re-create
his original role as Don Quixote.
for which he won both a Tony
Award and a Drama Critics Best
Actor Award. The original show
won five Tony Awards, ran on
Broadway for more than six
years, and was produced in more
than 30 languages in 50 countries
worldwide.

The revival will be produced
by Eugene Welsk and directed
by Albert Marre.

Set Distributors

INDIANAPOLIS—ABC Distrib-
utors, Seattle, Music Trend, Farm-
ington, Mich., and All South Dis-

tributors, New Orleans, have been

secured for distribution by Village
Records here. Respectively, these
additions to the label’s distribution
network represent the territories of
Pacific Northwest, Michigan and
Deep South/Gulf area.

-

By ED HARRISON

captured that makes the record vi-

~able.”

Mazza adds that Steve Miller’s
next tour will be recorded live and
that his older yet commercially vi-
able material will be looked at for
single release.

“Free Bird” from Lynyrd Skyn-
yrd’s *One More From The Road”
LP reached 39 on Billboard’s Hot
100 singles chart before tailing off.

Says Skynyrd manager Peter
Rudge: “We were forced to put it
out commercially based on listener
response although it was against our
will.”

Rudge says that radio stations
were making their own edits on the
12-iminute liver version, often chop-
ping it down to three minutes.

“It was released as a single to pla-
cate the industry and give radio a
chance to play it,” says Rudge. “I
knew that based on audience re-
sponse it would make a showing on
the chart, but I never expected it to
be a top 10. But it obviously helped
sales of the album.” .

Warner Bros. released “I'll Play
For You™ by Seals & Crofts from its
“Sudan Village” LP which never
materialized on the chart.

Warner Bros. publicity chief Bob
Merlis reports a live Elvin Bishop al-
bum entitled “Raisin’ Hell” and a

N.Y. MUSICAL REVIEW

Unlike Albums, They Don’t Sell
As Briskly As Their Counterparts

live Foghat LP will soon be released
with singles to follow.

Says Merlis: “Live albums are just
best known material done live and
already released. There’s not much
point to releasing a single.

“In the case of Foghat, however. it
can revitalize its repertoire because
it is that much bigger now.”

At Columbia Records, the only
live single released the past year was
“Spider” by Herbie Hancock from
his “V.S.0.P.” album.

RSO Records released “Edge Of
The Universe™ by the Bee Gees from
its “Here At Last ... Live” album as
a reply to Top 40 programmer
requests. .

There have been instances where
cuts from live albums have done
well although they were studio ver-
sions inserted into the album.

Marvin Gaye’s “Got To Give It
Up Pt. 1” from his “Live At The
London Palladium™ LP reached the
coveted No. | position as a studio cut
and Casablanca Records last week
released “Fantasy Is A Reality” by
Parliament from its “Live P. Funk
Earth Tour™ LP, also a studio cut.

And Atlantic Records released
“Cloudy” by the Average White
Band from its “Person To Person”
live album which failed to generate
significant chart action.

‘Finian’s Rainbow’ Ranks
With Better Show Revivals

NEW YORK-Guy Lombardo
has been putting on summer-long
productions at the outdoor Jones
Beach Theatre since 1954, with the
current version of “Finian’s Rain-
bow” ranking with some of the bet-
ter music revivals.

The ambience of the waterfront
setting and moveable stage with its
two “wings” which provide bridges
to the upfront “proscenium” from
the football field-sized backdrop
area is a key feature of the produc-
tion’s audience appeal.

Although “Finian” had a solid
Broadway run, its music doesn’t
rank with “most memorable.” But it
certainly includes some of the stage’s
brightest lyrics by E.Y. Harburg to
go along with Burton Lane’s music
and the book by Harburg and Fred
Saidy.

The show was far ahead of its time
in spoofing Southern prejudice in its
whimsical story of the Irishman who
“borrows™ a leprechaun’s crock of
gold to bury near Fort Knox in
“Missitucky™ where it will “grow” to
bring him fame and fortune.

Efforts of a redneck Senator to get
the land on which the gold is buried
from his poor white and black share-
croppers, his change to a black man
via one of three magic wishes on the
gold, and his change of heart al-
though turned white again at the
end, form the moral.

The music is whimsical itself, and
the voices range from pleasant to
outstanding, with honors to Phyllis
Bash as sharecropper Maude, with
credits in the N.Y. City Center’s
“Porgy And Bess,” Beth Fowler as
Finian’s daughter Sharon McLong-
ergan, encoring from her Jones
Beach role in “Showboat” last year,
and Stanley Grover, recreating his
role of Woody in the most recent
“Finian” at City Center.

Also contributing to the melodic
magic of director John Fearnley are
Christopher Hewitt, who co-starred
in Lombardo’s “The Sound Of Mu-

sic,” in the role of Finian; Charles
Repole, fresh from his Broadway de-
but last year in “Very Good Eddie,”
as the rapscallion leprechaun Og,
and Gail Benedict, whose contribu-
tion as Woody’s sister Susan—the si-
lent, is in some smashing dance
numbers that show off her legs and
choreographic background.

Robert Pagent gets the credit for
some innovative choreography
which takes advantage of the unique
moveable stage, and Jay Blackion
takes over the baton in fine fashion
as music director after Lombardo
conducts “The Star-Spangled Ban-
ner” which opens each performance.

Lyrical highlights are the “Some-
thing Sort Of Grandish” and “When
I’'m Not Near The Girt I Love” solil-
oquies by Repole as Og; the rousing
“Begat” by Ronn Carroll as Sen.
Billboard Rawkins, just after he’s
turned black; and a superbly staged
“When The idle Poor Become The
Idle Rich” involving the entire com-
pany.

Fowler and Grover’s duets are ap-
pealing—*“Look To The Rainbow,”
“Old Devil Moon” and “If This Isn’t
Love,” and Fowler’s solo of the
show’s most remembered song,
“How Are Things In Glocca
Morra?” is one of the evening’s high
spots. .

Although a long 2% hours with in-
termission, “Finian's Rainbow” zips
by and should keep audiences en-
thralled at Jones Beach through the
summer. STEPHEN TRAIMAN

NBC Signs Mancini

LOS ANGELES—NBC-TV News,
has commissioned Henry Mancini to
compose and conduct the theme and
related music to be used in conjunc-
tion with all the network’s Nightly

News broadcasts, beginning Sept. 6. .

The composer was previously re-
sponsible for NBC's “Decision '76”
election coverage theme.
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OFF THE HORSES—Super jockey Steve Cauthen takes time out from the race
track to sign autographs at a Korvettes store in New York. His album on Bare-

back Records is called ‘’And Steve Cauthen Sings Too!"’

AUGUST IS W.E.A.
RECORD AND TAPE
MONTH AT

HA ¥ A
SD 991
LP $6.98—$3.39
Tape $7.98—8%4.25

7E-1084
LP $7.98—$3.99
Tape $7.98—$4.25

SD 19104
LP $7.98—$3.99
Tape $7.98—$4.25

SHEIN

Inchides the Hit Da Doo Ran Ran
Alao Inchdes Marni
Holiday/ That's Rock"n’ Rell

£ am

BS 3067 SS 8500
LP $6.98—$3.39 LP $7.98—$3.99
Tape $7.98—$4.25 Tape $7.98—$4.25

P e |
wams |
SD 18215
LP $6.98—$3.39
Tape $7.98—$4.25

NESL SER KA

’ =
m 3
6E-102 SD 19106 7E-1086
LP $7.98—83.99 LP $7.98—-$3.99 LP $6.98—$3.39

Tape $7.98—$4.25 Tape $7.98—$4.25

W.E.A. RECORD AND TAPE
PRICES FOR AUGUST

AlS6.98 LIStLP'S oo $3.65
All$7.98 LiStLP'S .o 54,30
All $7.98 List 8 Tracks & Cassettes .................

Tape $7.98—$4.25

For Complete Catalog Call or Write

GALGANO
DISTRIBUTING

4147 W. Armitage Ave.
Chicago. 111. 60839
(A-C) 312/ 235-3800
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23YEARS OF

RECORD HITH!

Here is a vital research tool for everybody in the
music business.

‘Record Hits' lists every record to make the
British Top 50 Charts between 1954 and 1976.

Compiled by top music journalist, Clive Solomon,
using only the most authoritative British sources -
Record Mirror, Music Week and New Musical
Express.

Each entry includes:
label, date of entry,
highest position
reached, and
number of weeks
in chart.

Special sections E

¥

show which artists
topped charts most,
and list all number
one records.

‘Record Hits' is
fully cross-indexed. }

General News
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RED CARPET TREATMENT—A brass band and Denver Mayor Bill McNichols turn out at Stapletown Airport as Swan

\
".

i

Song’'s Bad Company opens the first wing of its U.S. tour. An official proclamation welcomes them to the city.

3-YEAR DISTRIB PACT

Phonogram Takes
Monument Catalog

CHICAGO-—Signing of a three-
year distribution pact linking
Phonogram Inc. and Monument
Records was announced here Mon-
day (25), asreported in Inside Track,
Billboard’s July 30 issue.

Under the pact, distribution of all
new Monument product and select
Monument catalog material will be
handled by Phonodisc, distribution

g arm of Phonogram.

4 PlThe pact also bir;d; Monument to

F s ol iy e
- sources report.

AI\ The agreement includes Phono-
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gram’s takeover of Monument’s cur-
rent Larry Gatlin hit, “I Don’t Want
To Cry,” which was top five last
week on Billboard’s Hot Country
Singles chart.

Other acts on Monument include
Connie Smith, Tommy Roe, Tommy
Cash, Brush Arbor and Boots Ran-
dolph. First Monument album re-
leased under the agreement will ap-
pear this month.

The pact marks a reunion of sorts,
Phonogram points out, since Monu-
ment chief Fred Foster worked for
Mercury (Phonogram) 24 years ago
in Nashville.

“It is very exciting for me to be
working with Fred Foster again,”
stated Irwin Steinberg, Phonogram
president. “The combination of
Fred and his colleagues at Monu-
ment and the effectiveness of our
own organization provides a potent
team.”

British Version
Of ‘Star Wars’

NEW YORK-Veteran inter-
national recording producer Dave
Miller has entered the “Star Wars”
music fray with a rush released,
budget priced album featuring mu-
sic from the hit film as recorded by
the London Philharmonic Orches-
tra.

The LP, recorded July 22 in Wem-
bley, England, is being manufac-
tured under Miller’s Stereo Gold
Award label. Joe Bott, director of the
label’s U.S. marketing operation,
and Lou Sebok’s Big Red Enter-
prises, Hauppauge, Long Island, are
coordinating national distribution.

The record- has a suggested list
price of $2.98 per LP and $3.98 for 8-
tracks and cassettes. Foreign release
of the album will coincide with the
movie's release in individual mar-
kets.

The album marks the reactivation
of the Stereo Gold Award label,
which plans to make available an
additional 20 London Philharmonic
recordings in the near future
through Big Red.

John Book Coming

NEW YORK-—Viking Press will
publish “It’s A Liute Bit Funny” b
Elton John, Bernie Taupin and Da-
vid Nutter in November. It’s said to
be a photographic essay which in-
cludes 250 photographs. List will be
$12.95 hardcover and $4.95 in the
Penguin paperbagk.

HOTLINE TIPS

A&M & Cap
Dominating
The Charts

LOS ANGELES—A&M has more
albums—16—on the chart this week
than any other label. It is the first
time any label besides Columbia,
Capitol and Warner Bros. has
topped the share-of-chart tally since
it first appeared in Hotline in De-
cember 1975. Hotline is Billboard’s
advance newsletter on chart recapi-
tulations provided to subscribers
each week.

Though this is the first time A&M
has led all labels in number of chart
entries, it’s actually the sixth week in
a row it has had as many as 16 al-
bums on the list. But in the 20
months prior to this, A&M never
once hit the 16 mark.

The act contributing the most to
A&M’s 1otal is Supertramp, with
LPs charted at 21, 100 and 121. Five
more labels acts have two albums on
the chart: Peter Frampton at 2 and
45: Pablo Cruise at 19 and 151; Rita
Coolidge at 23 and 129 (the latier
with Kris Kristofferson); Brothers
Johnson at 31 and 128: and Cat Ste-
vens at 32 and 148. A&M artists with
one charted album are Styx at 69,
Paul Williams at 182 and Nazareth
at 197.

The label’s hot streak is also ex-
tending to the Hot 100, where it has
three of the top 10singles for the sec-
ond straight week, thanks to hit
product by Frampton. Coolidge and
Pablo Cruise.

The only other labels with more
than one top 10 single this week are
Columbia and Warner Bros. with
two each (counting the Warner-
Curb hit as WB). This is especially
heartening for A&M because it went
from Christmas to the Fourth of July
without hitting the singles top 10 at
all.

But beating A&M on the label
share count for the entire Hot 100 is
Capitol, which has 12 listings this
week. Only twice before in the 20-
month history of Hotline has a label
had a dozen singles on the chart in
any one week: Columbia did it last
Nov. 20 and Capitol scored previ
ously a few months ago, on April 30.

Contributing to Capitol’s current
tally are the Steve Miller Band and
the Little River Band (both new en-
tries this week); Glen Campbell,
Bob Seger and Carole King (all
climbing with stars); Dr. Hook and
Natalie Cole (climbing without
stars): and Helen Reddy, Steve
Miller, the Sylvers, Starz and Maze
(all dropping from their peak posi-
tions).

PAUL GREIN
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Arista Records
takes special pride
in welcoming
America’s premiere
rock 'n’roll band.

The Grateful Dead

Bob Weir
Phil Lesh
Jerry Garcia
Donna Godchaux
Keith Godchaux
Bill Kreutzmann
Mickey Hart
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General News

Violence, Tragedy Mar U.S. Zeppelin Tour

By NAT FREEDLAND

LOS ANGELES—The -current
Led Zeppelin US. tour, marked by
consistent sellouts of stadiums and
multiple-night arena stands as well
as peripheral violence, ran into two

bizarre and unfortunate situations
last week.

First, Zeppelin manager Peter
Grant and drummer John Bonham
plus two tour staffers were briefly ar-
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rested on battery charges brought by
three employes of promoter Bill
Graham. for whom they had played
two SRO Oakland Stadium concerts
before some 114,000 July 23-24.

After posting bail the Zeppelin
defendants were also sued for dam-
ages by the injured Graham staffers.

Then within 48 hours, lead singer
Robert Plant’s son Karac, 5. died in
London from virus complications.
Plant flew there immediately to be
with his wife Maureen.

At presstime, apparently only a
Saturday (30) New Orleans Super-
dome date was being cancetled. No
make-up date. if any, was an-
nounced.

According to spokesmen for Swan
Song, the Zeppelin record label, the
group would presumably play its fi-
nal tour dates at stadiums in Buftalo
and Philadelphia plus arena two-
nighters in Chicago and Pittsburgh.

The San Francisco fracas in-

volved three separate instances of

Grant. Bonham or their aides alleg-
edly beating up a Graham produc-
tion manager. stagehand and secu-
rity guard during the first of the two
stadium dates.

Graham was an eyewitness to the
incident which caused the most seri-
ous injuries and says he tried vainly
to stop it. He also says that a repre-
sentative of Led Zeppelin informed

him that the group would not show
up for the second show unless Gra-
ham signed an indemnification
guaranteeing he would pay any
judgments found against the de-
fendants in lawsuits over the inci-
dents.

Graham signed and the show

went on. although 80 minutes late..

He says he signed because of con-
cern for the violence that might en-
sue if the 57.00C in the stadium had
been told the show was cancelled.
Also, Graham’s attorney at the scene
advised him that such an indemnifi-
cation "would nothold up in court.”

A rained-out Led Zeppelin con-
certin Florida and a crush to getinto
an SRO non-reserved seating Zep-
pelin date in Minreapolis created
considerable injuries, property dam-
age and arrests on the group’s cur-
rent tour.

Boston G Is Grzyb

BOSTON—G Record Distribut-
ing. a polka record and tape spe-
cialty source here in suburban Wo-
burn, had adopted Edward S. Grzyb
& Son Polka Record & Tape Distrib-
utor, as its new operating monicker.
The firm has no affiliation with
Grzyb Record Distributing, polka
record and tape supplier located in
Ft. Lauderdale. Fla.

‘Oak Tree’ Ruled P.D. Tune

NEW YORK-A federal judge
has ruled that “folk tales™ are public
domain and not protected by copy-
right laws in turning down a news-
paper columnist’s claim that the
song “Tie A Yellow Ribbon (Round
The Old Oak Tree)” was inspired by
his version of the tale.

Pete Hamill, who now writes for
the N.Y. Daily News, had filed suit
against songwriters Irwin Levine
and L. Russell Brown, as well as Co-
lumbia Pictures Industries. RCA,
Capitol. CBS. MCA, ABC, London
and Paramount Records, all of
which covered the tune in some
form.

“Tie A Yellow Ribbon™ hit the top
of the Billboard Hot 100 chart in
April 1973 and was certified an
RIAA million-seller.

New Intl Distrib
Web Firmed For
Bennett’s Catalog

LOS ANGELES—A!} Bennett’s
Cream and Hi catalogs have ac-
quired new licensee appointments in
ltaly, Venezuela, Colombia, Spain
and the Philippines. according to
Bobby Weiss. vice president and di-
rector of the international division.

Distribution of the combined
Cream and Hi catalogs butissued on
the Cream label will now be affected
with forthcoming launchings by
C.G.D., laly: El Palacio de la Mu-
sicain Venezuela and Colombia and
Discos Columbia in Spain.

The Hi catalog will be on its own
label in the Philippines, licensed to
Home Industries Development
Corp., whereas Cream is being dis-
tributed in the Philippines by Vicor
Music Corp.

In addition. the Cream Music
Publishing group of catalogs, con-
sisting of East Memphis, Churn,
Butter. Jec and Fi copyrights, will be
repped in the Philippines by the
World Music Agency, a collection
society formed by a group of law-
yers.
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Hamill claimed lyricist Levine
had the column before him when he
wrote the tune.

"It is axiomatic that the copyright
law offers protection only for the ex-
pression of an idea and not the idea
itself.” Judge Richard Owen says in
a three-page opinion.

The only thing the column and
the song have in common. he adds.
“is merely the idea of a folktale
which is in the public domain.”

Peter Parcher and Peter Herbert.
lawyers for the defendants, had also
produced references to earlier tell-
ings of the oak tree legend. which al-
legedly stems from a convict’s pact
with his wife that she tie a yellow rib-
bon around an oak tree if she
wanted to see him upon his dis-
charge from prison.

As the bus from prison ap-
proached town, the oak tree was
seen festooned with yellow ribbons—
or so the story goes.

Ry | i £

KONG BIKE—Jimmy Castor
straddles his ‘‘King Kong'' mo-
torcycle after a softball game
against WWRL's all-stars in
Brooklyn. With him are WWRL’s
Jerry B. and community relations

. director Bob Law. WWRL won, 19-

14,

FAR-OUT PROMO—Larry Palmacci,
left, RCA product merchandising
manager, and Tom Jones, p.r. direc-
tor of New York's Hayden Plan-
etarium, pick the winners of Stan-
gert telescopes given as prizes in a
65-store N.Y./Philadelphia promo-
tion on Tomita and Vangelis.

STREET FOLK
GET A BREAK

NEW YORK-—Street music has
long been a part of this city's appeal.
Now it's going to be commercially
exploited via a photo book, a record
and one-hour film.

Whales Productions Inc.. headed
by producer Eric Du Faure. is han-
dling the project. He was formerly
president of Island Artists Inc. Gilles
Larrain, a French photographer,
with two other books to his credit.
will be taking the pictures. Video Vi-
sions Inc. is documenting the project
on film. B

“Stars Of The Streets.” as Du
Faure bills it. will feature Victor
Brady on steel piano: the Fly-By-
Night folk band: Astra Carnival. a
group of South American drum-
mers. dancers and singers: Tequila
Mockingbird. a chamber music trio:
Steamboat Gothic. a capella singers:
blues singer Sugar Blue. and folk-
singer Eve Moon.

Du Faure says he found that
many of the street musicians work
the same spots for years and rely on
their music for their sole support.

Du Faure says he’s negotiating
book. film and distribution rights for
the records.

Braverman Film
For A&M Promo

LOS ANGELES — Braverman
Productions has produced its fifth
major film for A&M Records de-
signed to introduce A&M’s artists to
the sales and promotion staff of CBS
International at the CBS meetings in
London which just concluded.

The 30-minute presentation in-
cluded clips of Herb Alpert. Burt
Bacharach. Nils Lofgren. Super-
tramp, Billy Preston. Captain &
Tennilte. Quincy Jones and Rick
Wakeman from past films.

New sequences then offered Rita
Coolidge. Peter Frampton, Peter Al-
len. and the Carpenters. Alpert and
Jerry Moss also provided an in-
formal history of the company while
president Gil Friesen discussed key
A&M acts.

Vicki To Shannon

LOS ANGELES—Del Shannon
has purchased the entire Vicki Mu-
sic catalog which includes “Run-
away” and othe Shannon originals.
The catalog also contains hits by
Johnny and the Hurricanes and
other early "60s standards. The copy-
rights will be administered world-
wide by Bug Music Group.
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All my friends are me
Cause what [ see in a friend to be
Is all their good and no enemy

Cause what you choose
in a friend to use
Must best be good

or youre both to lose

[ ain’'t never seen a man so small

or great
That I could find a reason to hate

Gary W Kellgren
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He was a most unique human being

He was all of us and then some

You just couldnt help but love him

Thank you for
all your feelings,

Marta R.Kellgren
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Bilboard Singles Radio Action

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

FOREIGNER—Cold As Ice (Atlantic)
FLOATERS—Float On (ABC)

BROS. JOHNSON-Strawberry Letter 23 (A&M)

D -Discotheque Crossover

KRIZ—Phoenix

Playlist Prime Movers * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (7/28/77)

PRIME MOVERS-NATIONAL

FLEETWOOD MAC—-Don't Stop (W.B.)

(D) EMOTIONS —Best Of My Love (Columbia)

RAM JAM—Black Betty (Epic)

KJOY-Stockton, Ca.

WTAC—~Flint, Mich.

K.C. & THE SUNSHINE BAND-Keep It Coming Love (TK)
CROSBY, STILLS & NASH-Just A Song Before | Go (Atlantic)
BROS. JOHNSON—-Strawberry Letter 23 (A&M)

WPEZ-Pittsburgh

WKY—Oklah

City

ADD ONS—The two key prod
ucts added at the radio stations
listed; as determined by station
personnel.

PRIME MOVERS—~The two
products registering the great:
est proportionate upward
movement on the station’'s
playlist. as determined by sta-
tion personnel.

BREAKOUTS —Billboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and Nationat levels.

Pacific Southwest Region

® TOP ADD ONS

CROSBY, STILLS & NASH--Just A Song Before |
Go (Atlantec)

ELECTRIC LIGHT ORCHESTRA—Telephone Line
(U.A/Jet)

FLEETWO00 MAC—Don't Stop (W.B.)

* PRIME MOVERS

(D) EMOTIONS—Best Of My Love (Columbia)

(D) MECO—Theme From “Star Wars”
(Miltennium)
HEART—Barracuda (Portrait)

BREAKOUTS:

SHAUN CASSIDY—That's Rock & Roll (Warner/
Lurb)

1.C. & THE SUNSHINE BAND—Keep It Coming
Lave (TK)

ETEVE MILLER BAND—Jungle Love (Capttol)

KH)—Los Angeles
o CROSBY, STILLS & NASH—Just A Song
Before 1Go (Atlantic)

® ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

Dx EMOTIONS-Best Of My Love (Columbia)
2518

* JAMES TAYLOR~Handy Man (Columbia)
26-19

TEN-Q (KTNQ) - Los Angeles
o RAMJAM—Black Betty (Epic)
o FLEETWOOD MAC—Don't Stop(W.8.)
D% EMOTIONS—Best OfMy Love (Columbia)
179

* FLOATERS~Float On (ABC) 25-19
KDAY—Los Angeles
o BOB MARLEY & THE WAILERS - Exodus
(Island)
® NATALIE COLE-Party Lights (Capitol)
* IZ%IESCORP.—I Caught Your Act (W.B.)HB-

* AALON—-Cream City (Arista) HB-23
KEZY—Anaheim
® SHAUN CASSIDY—That's Rock &Roll
(Warner/Curb)
® KISS—Christine Sixteen (Casablanca)

% BAYCITYROLLERS-YouMade Me Believe
In Magic (Arista) 20-14

*

KFXM-San Bernardino
o NONE
L]

* PABLO CRUISE-Whatcha’ Gonna Do
(A&M) 16-11

* COMMODORES~Easy (Motown) 17-13
KCBQ-SanDiego

o COMMODORES—Easy (Motown)
© LONDON SYMPHONY ORCHESTRA—Theme

From “Star Wars” (20th Century)
Dx EMOTIONS-Best Of My Love (Columbia)
18-11
* ngACOOLIDGE—HigherAndHigher(A&M)
-5

KAFY—Bakersfield

o K.C.&THESUNSHINE BAND—Keep It
Coming Love (TK)

® SHAUN CASSIDY—That's Rock & Roll
{Warner/Curb)

 HEART-Barracuda (Portrait) 23-16

* ELECTRIC LIGHT ORCHESTRA-Telephone
Line {(U.A./Jet) 17-11

® JENNIFER WARNES~1'm Dreaming (Arista)
® GEORGE BENSON-The Greatest Love Of All
(Arista)
Dx 5?(1);I0NS—Best0fMy Love (Columbia)

% STEPHEN BISHOP—0n And On (ABC) 25-14
KTKT—Tucson

o STEPHEN BISHOP—0n And On (ABC)

L]

D% MECO-Theme From “Star Wars”
(Millennium)24-15
* BEE GEES—Edge OThe Universe (RSQ) 23
19

KQEO—Albuquerque
o PAKALAMEREDITH—Thank You Baby
(Elektra)
o STEVE MILLERBAND-Jungle Love
(Capitol)
% CROSBY, STILLS & NASH-Just ASong
Before | Go (Atlantic) 19-10
* COMMODORES—Easy (Motown) 13-6
KENO-Las Vegas
® K.C. & THE SUNSHINE BAND—Keep It
Coming Love (TK)
o STEVE MILLER BAND—Jungle Love
(Capitol)
* MECO-Theme From “StarWars”
(Millennium) 27-17
% HEART—Barracuda (Portrait) 24-18

Pacific Northwest Region

® TOP ADD ONS:

{D)MECO—Theme From “Star Wars'
(Millennium)
COMMODORES—Easy (Motown)
FLOATERS—Float On (ABC)

* PRIME MOVERS

(D) EMOTIONS—Best Of My Love (Columbia)
ANDY GIBB~I Just Want To Be Your Everything
(RSO)

RAM JAM —Black Betty (Epic)

BREAKOUTS:

B J THOMAS—Don't Worry Baby (MCA)

BROS. JOHNSON —Strawberry Letter 23 (AGM)
LONDON SYMPHONY ORCHESTRA-Theme
From “*Star Wars™" (20th Century)

KFRC ~San Francisco

® FLOATERS—Float On (ABC)
® STEVE MILLER BAND-Jungle Love
{Capitol}
% ANDY GIBB-1{Just Want To Be Your
Everything (RS0} 18-10
* COMMODORES-Easy (Motown) 5-2
KYA—San Francisco

o LEOSAYER-How Much Love (W.B.)
® LONDON SYMPHONYORCHESTRA-Theme
From “Star Wars” (20th Century)
Dx g'gOHONS—Best 0f My Love {Columbia)
* ANDYGIBB-1Just Want To Be Your
Everything (RS0) 11-6
KLIV-San Jose
o SANFORD-TOWNSEND-Smoke From A
Distant Fire (W.B.)
o ELECTRIC LIGHTORCHESTRA-Telephone
Line (U.A./Jet)
* SYLVERS-HighSchool Dance (Capitol) 6-1
% COMMODORES- Easy (Motown) 10-5
KNDE-Sacramento '
o K.C.& THE SUNSHINE BAND—Keep It
Coming Love (TK)
® LONDON SYMPHONY ORCHESTRA—Theme
From “Star Wars” (20th Century)
% BAY CITY ROLLERS-You Made Me Believe
In Magic (Arista) 12-4
 DEAN FRIEDMAN— Ariel (Lifesong) 15-11
KROY-Sacramento

® COMMODORES~Easy (Motown)
o ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet}
% ANDY GIBB—IJust Want To Be Your
Everything (RSO) 10-4
Dx EMOTIONS—Best Of My Love (Columbia)
24-18

KYNO-Fresno
o DOOBIE BROS.—Little Darling (I Need You)
wW.B)
o BROS. JOHNSON-Strawberry Letter 23
(A&M)

* RAM JAM—Black Betty (Epic) 23-9
D EMOTIONS-Best Of My Love (Columbia)
16-6

© MARSHALLTUCKER BAND—Can't You See
(Capricorn) ’

o TED NUGENT—-Cat Scratch Fever (Epic)

% CAROLE KING - Hard Rock Cafe {Capitol)
29-20

* SANFORD-TOWNSEND-Smoke FromA
Distant Fire (W.B.) 10-5

KGW—Portland

@ KISS—Christine Sixteen (Casablanca)

De MECO-Theme From “Star Wars”
(Millennium}

% HEART-Barracuda (Portrait) 14-8
% JAMES TAYLOR--Handy Man (Columbia)
1510
KING—Seattle

® B)THOMAS—Don't Worry Baby (MCA)
o COMMODORES—Easy (Motown)
% BAY CITY ROLLERS~You Made Me Believe
In Magic (Arista) 14-6
* EIéEEMOOD MAC—-Don't Stop (W.B.) 23-
KJRB —Spokane

o COMMODORES—Easy (Motown)
e K.C.& THE SUNSHINE BAND—Keep It
Coming Love (TK)
* RAM JAM-Black Betty (Epic) 23-18
* STEPHEN BISHOP—0nAnd On(ABC) 24-20
KTAC—Tacoma

e BJTHOMAS—Don't Worry Baby (MCA)

o SANFORD-TOWNSEND-Smoke From A
Distant Fire (W.B.)

* PETER McCANN-Do YouWanna Make Love
(20th Century) 10-6

* RITACOOLIDGE~Higher And Higher (A&M)
117
KCPX-Salt Lake City
® BEE GEES—Edge Of The Universe (RSO)

De MECO-Theme From “Star Wars”
(Millennium}

% LONDON SYMPHONY ORCHESTRA-Theme
From “Star Wars" (20th Century) 23-13

* SHAUN CASSIDY—That’s Rock &Roll
{Warner/Curb) 26-16

KRSP—Salt Lake City
® CARLYSIMON-—Nobody Does It Better
{Elektra)

® SHAUN CASSIDY—That's Rock & Rolt
{Warner/Curb)

* KISS-Christine Sixteen (Casablanca) 14-3
* LEQ SAYER—How Much Love (W.B.) 2315
KTLK- Denver

® HEART—Barracuda (Portrait)
® BROS. JOHNSON-Strawberry Letter 23
AEM

* LEO SAYER—How MuchLove (W.B.) 18-10
* FLEETWOOD MAC—Don't Stop (W.B.)7-2

North Central Region

® TOP ADD ONS

FLEETWOOD MAC—Don't Stop (W.B.)
FOREIGNER—Cold As Ice (Atlantic)

HOT CHOCOLATE—So You Win Again (Big
Tree)

* PRIME MOVERS:

{D)EMOTIONS~-Best Of My Love (Columbia)
CARLY SIMON-Nobody Does 1t Better
(Elektra)

RAM JAM —Black Betty (Epic)

BREAKOUTS

BROS. JOHNSON—Strawberry Letter 23 (AGM)
K.C. & THE SUNSHINE BAND—Keep !t Coming
Love (TK)

HEATWAVE—Boogie Nights (Epic)

CKLW-Detroit

e FOREIGNER—ColdAs Ice (Atlantic)

o FLEETWOOD MAC-Don't Stop(W.B.)

* RAM JAM—Black Betty (Epic) 23-6

* BROS. JOHNSON—Strawberry Letter 23
(A&M) 25.15

WILB—Detroit

® DONNASUMMER~| Feel Love
(Casablanca)

® OHIO PLAYERS—0-h-i-0 (Mercury)

% LOURAWLS-See You When | Git There
(Phila. Int'1.}13-7

* GEORGE BENSON—The Greatest Love OfAll
(Arista) 10-5

® GEORGE BENSON-The Greatest Love Of All
(Arista)

o UFO0-TooHot To Handle {Chrysalis)

Dx EMOTIONS-Best OfMy Love (Columbia)
17-11

*
WGRD-Grand Rapids

De EMOTIONS-Best Gf My Love (Columbia)
® FLEETWOOD MAC—Don't Stop (W.B.)

* PETER McCANN-Do You Wanna Make Love
(20th Century) 22-8

* HEART—Barracuda (Portrait) 11-6
7-96 (WZZM-FM)—Grand Rapids
o FLEETWOOD MAC—Don't Stop (W.B.)

© BARBRA STREISAND—My Heart Belongs To
Me (Columbia)

D EMOTIONS-Best Of My Love (Columbiz)
21-5

% HEART—Barracuda (Portrait) 12-7
WAKY-Louisville

o LEQ SAYER—How Much Love (W.B.)

® HOTCHOCOLATE-So You Win Again (Big
Tree)

* KISS—Christine Sixteen (Casablanca) 24-

* JOHNNY RIVERS—Swayin’ To The Music
(Big Tree) 18-5

WBGN—Bowling Green

o LITTLERIVER BAND—-Help Is On The Way
(Capitol)

o COMMODORES—Brickhouse (Motown)
(LP)

D* EMOTIONS-Best Of My Love (Columbia)
EX-21

* SIéIPERTRAMP—Give Alittle Bit (A&M) 2:-
i

WGCL-Cleveland

® FOREIGNER-Cold As Ice (Atlantic)

® K.C.& THESUNSHINE BAND—Keep It
Coming Love (TK)

* BARBRASTREISAND—My Heart Belongs To
Me (Columbia) 16-7

* (SLEYBROS.~Livin' InThe Life (T-Neck)
20-14

WMGC- Cleveland

® PATRICK GLEESON- Theme From "'Star
Wars” (Mercury)

® CAROLENELSON&BILLYT-LoveMeOne
More Time (Amherst)

* CARLYSIMON—Nobody Does It Better
(Elektra) 44-19

* WAVES-Take Me There (Polydor) HB-37
WSAI-Cincinnati

® FLEETWOOD MAC—Don't Stop (W.B.)
© PABLO CRUISE—Whatcha Gonna Do (A&M)

* ANDY GIBB~! just Want To Be Your
Everything (RS0) 189

® FLOATERS—Float On (ABC)

© BROS.JOHNSON-Strawberry Letter 23
(A&M)

* ALICECOOPER-You And Me (W.B.) 20-15

* RAM JAM-Black Betty (Epic) 25-20
WRIE ~Erie, Pa.

® CAROLEKING-Hard Rock Cafe (Capitol)

e HOT CHOCOLATE - So You Win Again (Big
Tree)

* BEEGEES—Edge Of The Universe (RS0) 30-
25

% SANFORD-TOWNSEND—Smoke From A
Distant “ire (W.B.) 22-18

WIET—Erie, Pa.
e HEATWAVE—Boogie Nights (Epic)

o BROS.JOHNSON-Strawberry Letter 23
(AGM)

* FLEETWOOD MAC—Don't Stop (W.B.) 26-
18

* LEO SAYER—How Much Love (W.B.) 15-8

Southwest Region

® TOP ADD ONS

FLOATERS—Float On (ABC)

BROS. JOHNSON—Strawberry Letter 23 (A&M)
SANFORD-"OWNSENG—Smoke From A Distant
Fire (WB)

* PRIME MOVERS:

ALICE COOPER—You And Me (W.B.)
RONNIE MILSAP—1t Was Almost Like A Song
(RCA)

RAM JAM —Black Betty (Epic)

BREAKOUTS

OUTLAWS —Hurry Sundown (Arista)
SUPERTRAMP—Give A Little Bit (A&M)

BAY CITY ROLLERS—You Made Me Believe In
Magic (Anste)

KILT—Houston

® FLOATERS—Float Gn (ABC)

® SANFORD-TOWNSEND—Smoke From A
Distant Fire (W.B.)

* RONNIE MILSAP—It Was Almost Like A
Song{RCA) 40-23

* FLEETWOOD MAC-Don't Stop (W.B.) 34-
2

KRBE-Houston

o SUPERTRAMP—Give ALittle Bit (A&M)

® BAYCITY ROLLERS—You Made Me Believe
In Magic (Arista)

* FLOATERS—Float On (ABC) 28-21

D% EMOTIONS—Best 0fMy Love (Columbia)
1511

KNOK-—Dallas

* JlAIMGES TAYLOR-Handy Man (Columbia)

Q-102 (WKRQ-FM)—Cincinnati

o SANFORD-TOWNSEND-Smoke From A
Distant Fire (W.B.)

* ELECTRIC LIGHT ORCHESTRA—-Telephone
Line (U.A./Jet) 22-17

* JAMGESTAYLOR—Handy Man (Columbia)
10-

WCOL-Columb

o HEATWAVE-Boogie Nights (Epic)

® LONDONSYMPHONY ORCHESTRA-Theme
From "Star Wars™ (20th Century)

% ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet) 24-15

* KISS—Christine Sixteen (Casablanca) 17-9
WCUE-Akron, Ohio

o K.C.& THESUNSHINE BAND-Keep It
Coming Love (TK)

o STEVE MILLER BAND-)ufgle Love .
{Capitol)

% JAMESTAYLOR-Handy Man (Columbia)
1813

* |SLEY BROS.~Livin’ In The Life {T-Neck)
12-8

13- (WKTQ) - Pittsburgh

o HEART-Barracuda (Portrait)
® RAM JAM - Black Betty (Epic)

D+ EMOTIONS-Best OfMy Love (Columbia)
* COMMODORES—Easy (Motown) 8-3

e NOLIST

°

* NOULST

*
KLIF-Dalias

® STEPHEN BISHOP-OnAnd On (ABC)

® BROS. JOHNSON-Strawberry Letter 23
(A&M)

* ALICECOOPER-YouAnd Me (W.B.) 2212
* RAM JAM-Black Betty (Epic) HB-22
KNUS-FM—Dallas

o DEAN FRIEDMAN-Ariel (Lifesong)

e BAYCITY ROLLERS-YouMade Me Believe
InMagic (Arista)

% ALICE COOPER-You And Me (W.B.) 2619
* FLEETWOOD MAC-Don't Stop (W.B.) 30-
25

KFJZ-FM (2-97)-Ft. Worth
o HEART-Barracuda (Portrait)
o PABLOCRUISE—Whatcha Gonna Do (A&M)

* CLIMAX BLUES BAND—Couldn't Get It
Right (Sire) 15-10

* JI;MESTAYLOR—HandyMan(Cqumbia)
19-14

KINT—~El Paso

o SANFORD-TOWNSEND—Smoke From A
Distant Fire (W.B.)

® BROS. JOHNSON~—Strawberry Letter 23
(A&M)

% RAM JAM—Black Betty (Epic) 21-13
* STEPHEN BISHOP—On And On (ABC) 30-24

www americanradiohistorv com

© RAM JAM—Black Betty (Epic)

* ANDYGIBB~I Just Want To Be Your
Everything (RS0) 6-1

* FLEETWOOD MAC - Don't Stop (W.B.) 19-
16

KOMA —Oklahoma City

o SUPERTRAMP—Give ALittle Bit (A&M)
o LEO SAYER—How Much Love (W.B.)

* PABLO CRUISE~Whatcha Gonna Do (A&M)
28-21

% PETER FRAMPTON-('m In You (A&M) 12-7
KAKC-Tulsa

© KENNY ROGERS—-Daytime Friends (U.A)

© RONNIE MILSAP— It WasAimost Like A
Song (RCA)

* COMMODORES - Easy (Motown) 30-19

D% MECO-Theme From “Star Wars”
(Millennium)HB-32  _

KELI-Tulsa

o FLOATERS—Float Gn (ABC)
o CAROLE KING—Hard Rock Cafe (Capitol)

* ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A./Jet) 16-8

% COMMODORES—Easy (Motown) 17-9
WTIX—New Orleans

® OUTLAWS~Hurry Sundown (Arista)

e BROS. JOHNSON-Strawberry Letter 23
(A&M)

* FLEETWOOD MAC-Don't Stop(W.B.) 22-
10

 HEART-Barracuda (Portrait) 13-8
KEEL-Shreveport
® FLOATERS—Float On (ABC)
® QUTLAWS-Hurry Sundown (Arista)
Dx EMOTIONS -Best Of My Love (Columbia)}
136

* ANDY GIBB-1 Just Want To Be Your
Everything (RS0} 12-7

Midwest Region

® TOP ADD ONS

FOREIGNER—Cold As Ice (Atlantic)
HELEN REDDY—You're My World (Capitol)
CAROLE KING—Hard Rock Cafe (Capitol)

* PRIME MOVERS

FLEETWOOD MAC—Don't Stop (W.B.)

LEQ SAYER—How Much Love (W.B.)

ANDY GIBB—| Just Want To Be Your Everything
(RSO)

BREAKOUTS

COMMODORES—Easy (Motown)

DEAN FRIEDMAN—Ariel (Lifesong)
SANFORD-TOWNSEND--Smoke From A Distant
Fire (WB)

WLS—Chicago
o HELEN REDDY-You're My World (Capitol)
L]

* ANDYGIBB—IJust Want To Be Your
Everything (RS0) 8-2

* RITACDOLIDGE—Higher And Higher (A&M)
11-5

WMET-Chicago
o COMMODORES—Easy (Motown)
o HELEN REDDY-You're My World (Capitol)

* ANDY GiBB-I just Want To Be Your
Everything (RS0} 12-2

* FLEETWOOD MAC—Don't Stop (W.B.) 26-

(Continued on page 24)
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Playlist Top Add Cns @
Playlist Prime Movers *

Billboard S

gles Radio Action

Based on station playlists through Thursday (7/28/77)

KQWB—Fargo, N.D. WBBF—Rochester. N.Y. WPGC—Washingion WSGA—Savannah, Ga. WTMA-Charleston, S.C.

AUGUST 6, 1977, BILLBOARD

® Continued from page 22

WYON-Chicago

De (C.J.&CO.-Devil's Gun (Westbound)
o SILK—Ain't NoNeed In Crying

* K.C.& THE SUNSHINE BAND - Keep It
Coming Love (TK) 30-21

% BROS. JOHNSON-Strawberry Letter 23
(ABM)2519

® LITTLERIVER BAND—Help Is On The Way
(Capitol)

o CARLY SIMON—Nobody Does !t Better
(Elektra)

* JENNIFER WARNES—|'m Dreaming (Arista)
24-15

* ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A.7Jet)17-13

o STEPHEN BISHOP—0On And On (ABC)

o LONDON SYMPHONY ORCHESTRA—Theme
From “Star Wars" (20th Century)

* JAMES TAYLOR—Handy Man (Columbia)
157

 RITA COOLIDGE—Higher And Higher (A&M)
126

WRKO—Boston

o KENNYROGERS—Daytime Friends (U.A)

o SANFORD-TOWNSEND—-Smoke From A
Distant Fire (W.B.)

* STEPHEN BISHOP—OnAndOn(ABC 22-14

* BAY CITY ROLLERS-You Made Me Believe
In Magic (Arista) 16-11

WOL-Washington

o SUPERTRAMP—Give ALLittle Bit (A&M)

® SHAUN CASSIDY-That's Rock & Roll
{Warner/Curb)

* FLOATERS—Float On (ABC) 1610
 LEO SAYER—How Much Love (W.B.) 25-20
WQAM —Miami B

® FOREIGNER—Cold As Ice (Atlantic)

® STEPHEN BISHOP—OnAnd On (ABC)
°
* HEART-Barracuda (Portrait) 22-17

% BAY CITY ROLLERS~You Made Me Believe
InMagic (Arista) 13-9

WORD - Spartanburg, S.C.

A — o NOLIST o DOROTHYMOORE-| Believe You (Malaco
WNDE- Indianapolis R . o FLOATERS—Float On (ABC) . o STEPHEN BISHOP—On And On (ABC) o
o FOREIGNER—Cold As Ice (Atlantic) NOf lheosl eglon o T * LOU RAWLS—See You When | Git There ‘ z‘cgl;?il:::}ll.)TUCKERBAND—CantYouSee
o STEPHENBISHOP—OnAnd On (ABC) * NONE . e * RAM JAM—Black Betty (Epic) 19-7
B s (et ® TOP ADD ONS a ‘ # PABLOCRUISE-Whatcha Ganna Do (A&M) —BlaekEEMyI(Enicnd:
WGH—Washinglon 1410 * JOHNNY RIVERS - Swayin' To The Music
D% EMOTIONS—Best Of My Love (Columbia) FOREIGNER~Cold As Ice (Atlantic) WBZ-FM —Baoston (BigTree) 135

1813
WOKY—Milwaukee

® FOREIGNER-Cold As Ice (Atlantic)

© SANFORD-TOWNSEND -Smoke From A
Distant Fire (W.B.)

* KISS—Christine Sixteen (Casablanca) 27-

* FLEETWOOD MAC-Don't Stop (W.B.) 30-
21

FLOATERS -~ Fioat On (ABC)
CARLY SIMON-Nobody Does It Better
(Elektra)

* PRIME MOVERS

FLEETWOOD MAC—Don't Stop (W.B.)

(D)EMOTIONS —Best 0f My Love (Columbia)
LEQ SAYER—How Much Love (W.B.)

® FOREIGNER-ColdAs lce (Atlantic)

® STEVE MILLER BAND —Jungle Love
(Capitol)

% LEQ SAYER-How Much Love (W.B.) 24-14
* ALICECOOPER-You AndMe (W.B.) 12-6
WVBF-FM—Boston

© RAM JAM-Biack Betty (Epic)

* PABLO CRUISE—Whatcha Gonna Do (A&M)
20-10

* ELECTRIC LIGHT ORCHESTRA—Telepone
Line (U.A./Jet) HB-20

WCAOQ-Baltimore

® FOREIGNER-Cold as Ice (Atlantic)

o CARLY SIMON—Nobody Does It Better
(Elektra)

® K.C.&THE SUNSHINE BAND—Keep It
Coming Love (TK)

Y-100 (WHYI-FM) —Miami

o SHAUN CASSIDY—That's Rock & Roll
(Warner /Curb)

® LONDON SYMPHONY ORCHESTRA—-Theme
From ‘Star Wars" (20th Century)

* K.C.&THE SUNSHINE BAND—Keep It
Coming Love (TK) 2212

* SLAVE-Slide (Cotillion) 12-7
BJ-105 (WBJW-FM)—Orlando

WLAC-Nashville

o SHAUN CASSIDY-That's Rock & Roll
{Warner/Curb)

* KISS—Christine Sixteen (Casablanca) 32-
25

D* EMOTIONS—Best Of My Love (Columbia)
£X-30

WZUU-FM —Milwauk o KIS~ Christine Sixteen (Casablanca) WMAK—Nashvifle
* NONE Dx — i
o CAROLEKING=Hard Rock Cafe (Capitol) BREAKOUTS: . LI BBl . (uCT:pLittoilt;vmBAND-HeIpIsOnTheWay o NOKE
* (Fllx'tlltam.cg_ms‘ Remember | Love You GLEN CAMPBELL—Sunflower (Capitol) WORC—Worcester, Mass. w7 LG B e * RITACOOLIDGE ~Higher & Higher (A&M) C
K.C. & THE SUNSHINE BAND—Xeep It Coming . WYRE—Baltimore 14.2 * NONE
* SUPERFRAMP—Give A Little Bit (A&M) 20- Love (TK) o TIMMOORE—In The Middle (Asylum)
12 STEVE MILLER BAND— Jungle Love (Capitol) © CAROLE KING —Hard Rock Cafe (Capitol) * ANDY GIBB- | Just Want To Be Your -

* CROSBY, STILLS & NASH-Just A Song
Before 1 Go (Atlantic) 18-13

WIRL—Peoria, liL

© FLEETWOOD MAC—Don't Stop (W.B.)

e ELECTRIC U'GHTORCHESTRA—TeIephone
Line (U.A./Jet)

* lllﬂACOOI.IDGE—HigherAndHigher(A&M)
35
D* MECO-Theme From "Star Wars”
(Millennium} 20-13
KSLQ-FM —St. Lovis

® FOREIGNER—Cold As Ice (Atlantic)
® FLOATERS—Float On (ABC)

 LONDON SYMPHONY ORCHESTRA—Theme
From “Star Wars’* (20th Century) 30-24

* FLEETWOOD MAC—Don't Stop (W.B.) 34-
28

KXOK-St. Louis

o BJTHOMAS—Don't Worry Baby (MCA)

o CAROLE KING—Hard Rock Cafe (Capitol)

* K:)SS-Christine Sixteen (Casablanca) 26-
2

* COMMODORES—Easy (Motown) 18-13
KIOA—Des Moines

© DEAN FRIEDMAN-Ariel (Lifesong)
De EMOTIONS—Best Of My Love (Columbia)

* ELECTRIC LIGHT ORCHESTRA- Telephone
Line (U.A./Jet) 19-9

* JAMESTAYLOR~HandyMan (Columbia)
21-11

KDWB-—Minneapolis

o ANDYGIBB—I Just Want To Be Your
Everything (RSO)

© PETERFRAMPTON-I'm In You (A&M)
* FLEETWOODMAC—Don't Stop (W.B.) 23-
10

* SANFORD-TOWNSEND—Smoke From A

WABC —New York .

® NONE
°
*. FLOATERS—Float On (ABC) 19-11

* PABLO CRUISE—Whatcha Gonna Do (A&M)
21-14

WBLS—New York

® ARTHURPRYSOCK-You Can Dot (OId
Town)

© BARRY WHITE~It's Ecstasy When You Lay
Down Next To Me (20th Century)

* NONE
*

99-X—New York

© FLEETWOODMAC-Don't Stop(W.B.)

o HEART—Barracuda (Portrait)

* FLOATERS—Float On (ABC) 23-16

* COMMODORES—Easy (Motown) 22-17
WWRL- New York

o SPECIALDELIVERY FEATURING TERRY
HUFF-0h Let Me Know it (Shields)

De VICKIE SUE ROBINSON—Hold Tight (RCA)
* TAVARES—-Goodnight My Love (Capitol) 27-
20
D« DONNASUMMER-|Feel Love
(Casablanca) 15-11
WPTR-Aibany

© BJTHOMAS-Don't Worry Baby (MCA)
® GLEN CAMPBELL-Sunflower (Capitol)
* LEO SAYER-How Much Love (W.B.) 22-14
* TIF;EETWOOD MAC—Don’t Stop (W.B.) 23-

® GLEN CAMPBELL—Sunflower (Capitol}

* ELECTRIC LIGHT ORCHESTRA-Telephone
Line (U.A.7Jet) 9-7

* FI:;EEI'WOODMAC—Don't Stop(W.B.) 15-
1

WDRC—Hartford

® FOREIGNER—ColdAs Ice (Atlantic)

® K.C.&THESUNSHINEBAND—Keep It
Coming Love (TK)

* PABLO CRUISE-Whatcha Gonna Do (A&M)
20-13

* RITACOOLIDGE-Higher And Higher (A&M)
11-6

WPRO—Providence
e KISS—Christine Sixteen (Casablanca)

o ELECTRIC LIGHT ORCHESTRA—Telephone
Line (U.A./Jet)

* ALICECOOPER-You AndMe (W.B.) 10-2

* FLEETWOOD MAC-Don't Stop (W.B.) 20-
12

Mid-Atlantic Region

® TOP ADD ONS!

SANFORD-TOWNSEND—Smoke From A Distant
Fire (WB )

KENNY ROGERS—Daytime Friends (UA.)
FLOATERS—Float On (ABC)

* PRIME MOVERS

PABLO CRUISE—Whatcha Gonna Do (A&M)
(D)EMOTIONS—Best Of My Love (Columbia)
STEPHEN BISHOP—On And On (ABC)

BREAKOUTS:

RAM JAM-Black Betty (Epic)

CROSBY, STILLS & NASH—Just A Song Before |
Go (Atlantic)

FLEETWOOD MAC—Don't Stop (W.B.)

© SANFORO-TOWNSEND—Smoke From A
Distant Fire (W.B.)

* NONE
*
WLEE-Richmond, Va.

© BROS.JOHNSON-Strawberry Letter z3
(AGM)

% JAMES TAYLOR—Handy Man (Columbia)
11-4

* DEAN FRIEDMAN-Ariel (Lifesong) 5-3

Southeast Region

® TOP ADD ONS

FOREIGNER—Cold As Ice (Atlantic)
BROS. JOHNSON—Strawberry Letter 23 (A&M)
SHAUN CASSIDY—That's Rock & Roll (Warne"/
Curb)

* PRIME MOVERS

K.C. & THE SUNSHINE BAND—Keep it Coming
Love (TX)

FLEETWOOD MAC—Don't Stop (W.B.)
FLOATERS—Float On (ABC)

BREAKOUTS

I CROSBY, STILLS & NASH—Just A Song Before |
Go (Atiantic)

RONNIE MILSAP—-It Was Almost Like A Song
(RCA)

STEPHEN BISHOP—On And On (ABC)

WQXi—Atlanta

® BEE GEES—Edge Of The Universe (RSO)

o BROS.JOHNSON-Strawberry Letter 23
(A&M)

* HEATWAVE-Boogie Nights(Epic) 19-12

Everything (RSO) 7-1
Q-105 (WRBQ-FM)—Tampa, St. Petersburg

® FOREIGNER~-Cold As Ice (Atlantic)

o CROSBY, STILLS & NASH— Just A Song
Before 1 Go (Atlantic)

* KISS—Christine Sixteen (Casablanca) 24-

* JAMESTAYLOR—Handy Man (Columbia)
1713

WQPD—Lakeland, Fla.

® POCO-IndianSummer (ABC)

o STEVE MILLER BAND-Jungle Love
{Capitcl)

* FLEETWOOD MAC- Don't Stop (W.B.) EX-
23

* BROS. JOHNSON-Strawberry Letter 23
(A&M)37-14

WMF)—Daytona Beach

e LITTLE RIVERBAND -HelpisOn The Way
(Capitol)

o STEVE MILLER BAND—Jungle Love
(Capitol)

% LEO SAYER—How Much Love (W.B.) 29-14

* FLEETWOOD MAC—Don't Stop (W.B.) 21-
12

WAPE-Jacksonville

© FOREIGNER—-Cold As Ice (Atlantic)
® FLOATERS~Float On (ABC)
* COMMODORES—Easy (Motown)21-16

* SANFORD-TOWNSENO—Smoke From A
Distant “ire(W.B.) 23-18

WAYS—Charfotte

® K.C.& THE SUNSHINE BAND-Keep it
Coming Love (TK)

o DOOBIE BROS. —Little Darling (| Need You)
(W.B)

* FLEETWOOD MAC—-Don't Stop (W.B.) 12-3
* RAM JAN—Black Betty (Epic) 25-18
WGIV-Charlotte

WHBQ -Memphis

o FLEETWOOD MAC—Don't Stop(W.B.)

® JAMESTAYLOR-Handy Man (Columbia)
* FLOATERS—Float On (ABC)29-19

* SLAVE-Slide (Cotillion) HB-21
WMPS—Memphis

® LEOSAYER—How Much Love (W.B.)
o ALICECOOPER-YouAnd Me(W.B.)

 BARBRASTREISAND—My Heart Belongs To
Me (Columbia) 16-9

* K.C.& THE SUNSHINEBAND—Keeplt
Coming Love (TK) 27-22

WGOW-Chattanooga

o FOREIGNER—Cold As Ice (Atlantic)

® BROS. JOHNSON-Strawberry Letter 23
(AGM)

* PABLO CRUISE—Whatcha Gonna Do (A&M)
11-6
D* EMOTIONS-Best Of My Love (Columbia)
20-15
WERC—Birmingham

o RONNIEMILSAP—It Was Almost Like A
Song (RCA)

® CARLY SIMON—Nobody Does It Better
(Elektra)

* STEPHEN BISHOP—On And On (ABC) 22-14

 BARBRA STREISAND—My Heart Belongs To
Me (Columbia) 12-5

WSGN-Birmingham

® FOREIGNER—Cold As Ice (Atlantic)

o BOB SEGER—Rock & Roll Never Forgets
{Capitol}

* FLEETWOOD MAC—Don't Stop (W.B.) 24-
14

Distant Fire (W.B.) 25-16 WIRY—Albany * FLOATERS—Float On (ABC) 16-6 * LEQ SAYER—How Much Love (W.B.) 20-15
KSTP—Minneapolis 1-93(WZGC-FM)—Atlanta ® MASTERPLAN-Don't Bet Your Love (A&M)  wHHY —Montgom

COMMODORES M " o HER-Phadelphia CROSBY, STILLS & NASH—Just AS © BARRYWHITE~It's Ecstasy When You Lay -
o COMM —Ea oto L] , —Just ASong " " i
- oS ”(L ) . o FLOATERS ~Float On (ABC) Before ! Go (Atlantic) Down Next To Me (20th Century) o CAROLE KING—Hard Rock Cafe (Capitol)

LEQ SAYER—How Much Love (W.B.) * NOLIST o SANFORD-TOWNSEND—Smoke From A ® K.C.& THE SUNSHINE BAND—Keep It * K.C.'&THESUNSHlNEBAND—KeepIt ° HQT—The Right-Feeling At The Wrong Time
* FLEETWODD MAC—Don't Stop (W.B.) 22- Distant Fire (W.B.) Coming Love (TK) Coming Love (TK) 48-10 (BigTree)

*
. ) * CROSBY, STILLS & NASH-JustASong * FLEETWOOD MAC—Don't Stop (W.B.) 26- * GRAHAM CENTRAL STATION-Stomped, * JOHNNY RIVERS—Swayin' To The Music
bia)8  WKBW—Buffalo Before | Go (Atlantic) 25-19 19 Beat-Up & Whooped (W.B.) 45-16 (BigTree)20-11

* JAMES TAYLOR—Handy Man (Col
4

WHB—Kansas City

o DEAN FRIEDMAN —Ariel (Lifesong)

© LEOSAYER—How Much Love (W.B.)

"o CAROLE NELSON & BILLYT.—Love Me One
More Time (Amherst}

* FLEETWOODMAC—Don't Stop(W.B.) HB-
22

WIBG—Philadelphia

* ANDYGIBB~|Just Want ToBe Your
Everything (RS0) 8-3

WBBQ-Augusta

WKIX—Raleigh, N.C.

® FOREIGNER-Cold As Ice (Atlantic)
@ SHAUN CASSIDY—-That's Rock & Roll

* COMMODORES—Easy (Motown) 10-5
KAAY —Littte Rock

o CROSBY, STILLS & NASH—lust ASong e ey —— o FLEETWOOD MAC—Don't Stop (W.B.) ® FOREIGNER-Cold As Ice (Atlantic) (Warner/Curb) ® KISS—Christine Sixteen (Casablanca)
Before | Go (Atlantic) 29.19 o CROSBY, STILLS & NASH-Just ASong ® BROS. JOHNSON-Strawberry Letter 23 * BJTHOMAS-Don't Worry Baby (MCA) AQ- .
* L[OSAY[R—HOW Much Love (W.B.)27-9 * FLEETWOOD MAC—-Dol 't St B)? BeforelGo(Atlantic) (A&M) % * NONE
: L —Don't Stop (W.8.)25- * RITACOOLIDGE-Higher AndHigher (A&M) % COMMODORES~Easy (Motown) 15-10 % BROS. JOHNSON=Strawberry letter 23
* %mwoonmc—nontsmp (W.B.) 30- 9.6 + SANFORD-TOWNSEND—Smoke From A (A&M) 4028 *

KKLS—Rapid City, S.D.

® FOREIGNER-Cold As Ice (Atlantic)
© CAROLE KING-Hard Rock Cafe (Capitol)

* SANFORD-TOWNSEND-Smoke From A
Distant Fire (W.B.) 20-14

* BOB SEGER—Rock & Roll Never Forgets
(Capitol) 26-20

WYSL—Buffalo

® ISLEY BROS.—Livin' In The Life (T-Neck)

® CARLYSIMON=~Nobody Does It Better
(Elektra)

D+ EMOTIONS-Best Of My Love (Columbia)
24-11

* JAMES TAYLOR—Handy Man (Columbia)
20-10

* PABLO CRUISE—Whatcha Gonna Do (A&M)
10-8

WIFI-FM —Philadelphia
© RAM JAM—Black Betty (Epic)

De MECO-ThemeFrom "Star Wars”
(Millennium)

* COMMODORES-Easy (Motown) 15-12
* FOREIGNER-Cold As fce (Atlantic) 21-18

Distant Fire (W.B.) 18-13
WFOM-Atlanta

© RONNIE MILSAP-It Was Almost Like A
Song (RCA)

* MOTHER'S FINEST—Baby Love (CBS/Epic)
32-24

* FLOATERS-Float On(ABC)22-15

www americanradiohistorv. com

WI0B—Winston/Salem

© MAC McANALLY—-It's A CrazyWorld (Ariola
America) .

o LONDONSYMPHONY ORCHESTRA—Theme
From "'Star Wars™ (20th Century)

+ COMMODORES—Easy (Motown) 19-10

+ HELEN REDDY-You're My World (Capitol)
21-19

«, Copyright 1977, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Distributed by CBS Records.

There’s no mistaking the real thing.
It’s gold, all right.

Lou Rawls’ “Unmistakably Low.” On Philadelphia International Records and Tapes.

27 34288
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CBS Convention Report

CBS Records’ Goal: $1 Bil Global Business By 1980

® Continued from page |

Bruce Lundvall, president of the
CBS Records Division. said he ex-
pects a half-billion dollars in sales
for the company in the U.S. within
the next year.

The goals stated by the two presi-
dents were spelled out at sessions at-
tended by all the delegates as well as
media representatives. The mass
meetings, which also featured prod-
uct presentations from CES com
panies in the U.S. and inter-
nationally, were part of the activities
which included marketing and pro
motion seminars, private depart-
mental meetings and artist show-
cases.

A poignant moment at the con
vention came with a filmed tribute
to the late Goddard Lieberson. Yet-
nikoff announced a $300.000 grant
for a fellowship for advanced music
students in Lieberson’s memory.

Lundvall said that the figures for
the first six months in 1977 have
been the best in the company’s his-
tory, with 28 gold and eight plati-
num records so far this year. Paul
Smith, vice president marketing,
branch distribution. CBS Records.
in his speech to the delegates said
that the company has already sur-
passed 1974 figures and at the rate it
1s going he predicted it would top its
1976 performance by the end of the
third quarter.

In his speech, Lundvall cited the
strength of all the CBS labels as well
as the revitalizer April-Blackwood
publishing operation, the Nashville
office which leads the country field,
and special markets, which now ac-
counts for 25% of the black market.
He said that though the custom
pressing operation has lost the
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LONDON-—Saying that “There is
no real advantage to $5.98." Rick
Blackburn, vice president market-
ing, CBS Records, Nashville, an-
nounced that effective Sept. 5 CBS is
raising its prices on country albums
to $6.98 and tapes to $7.98.

He also announced the label’s en-
try into the country cassette market,
including new albums and some
catalog items. He said the new cas-
settes will be at $6.98 for 30 days un-
til Sept. 5.

Citing a recent study of the coun-
try market, Blackburn said it showed
that most country record buyers say
they pay about $6 for a country al-
bum even in areas wherd it could be
had for $4 or less.

Among the findings of the study
was that the average country con-
sumer is 31 years old, and was form-
erly a rock buyer. Blackburn said
that the study showed that country
buyers are more interested in the
words and stories in country albums,
and that the buyers have a greater
loyalty to artists than in rock.

He noted. however, that rock buy-

swmex ON COUNTRY PRODUCT s
Higher Prices For |
Albums & Tapes |

Warner Bros. account, it has made
up for it from other sources in the
last six months.

Lundvall announced that in the
fall CBS will debut the contempo-
rary masters series which will release
rare recordings by jazz giants of the
*50s. He said that since the com
pany’s entry into the jazz/progres-
sive field it has captured 25% of the
market. As further commitment to
Jazz, he said that George Butler,
‘The man who built Blue Note Rec-
ords into one of the most successful
Jazzlabels in the industry.” is joining
Columbia as vice president of jazz
and progressive a&r.

In discussing the state of the in
dustry. Lundvall said that though he
expects it to be a $7.98 business by
the next year. fears about higher
prices have not been justified. His
research sees the industry running
20% above last year.

Lundvall said that though the
teenage market is shrinking in num
bers, kids are buying more records
than ever, more than making up the
total. More significantly, he said, the
after-teen market is carrying its pas-
sion for music well into adulthood,
the first time this has happened on
such a massive scale.

He said this after-20 group com-
prises 77% of all record buyers. ac-
counting for 82% of all record pur-
chases. In the past several years, he
said, this audience has increased its
record purchases by 20% and tape
purchases by 50%. He said that tape
purchases, which in the early part of
this decade displayed only marginal
growth, have now picked up consid-
erably, especially in the cassette
market.

This he attributed to increased

ers tend to pay more attention to the
music, while country is more back-
ground music while the listener is in-
volved in something else.

He said that country promotion
should make an effort to use singles
to sell country albums, since about
half of the 150,000 unit sales of
country singles hits go to jukeboxes.
He noted that the survey also
showed that country albums are
more impulse sales items than rock
albums.

Blackburn added that the ratio on
country albums to 8-tracks is about
60-40, and that the survey shows that
country consumers respond more to
print ads than rock consumers. He
said that CBS is rethinking its ad
strategies on country, and that it will
now divide its ad budget into three
parts, the first as the album is re-
leased, then 30 and 60 days after-
wards “to avoid premature returns.”

He also suggested greater artist
development through appearances
at amusement parks, fairs and ro-
deos, “since that is where the coun-
try fan is.”

Epic Will Distribute Ode Catalog

LONDON—Lou Adler’'s Ode
Records is joining the CBS family
with a logo production deal with
Epic, Ron Alexenburg, senior vice
president, Epic. Portrait and Associ-
ated Labels announced at the CBS
convention here.

Epic/Ode now has the entire Ode
catalog including Carol King’s
“Tapestry™ LP, one of the biggest

sellers of all times. Epic/Ode will
soon release an LP of her greatest
hits, Cheech & Chong'’s greatest hits
and a new LP by saxophonist Tom
Scott.

Alexenburg said that Epic/Ode
will also release albums by new art-
ists. Representing Ode at the con-
clave was Marshall Blonstein, vice
president and general manager.

\

Walter Yetnikoff: $1 billion by 1980
for CBS.

sales of sophisticated audio hard-
ware. He said CBS is getting “ex-
tremely serious” about the tape
market and is working on new mer-
chandising ideas.

Lundvall also noted that the sell-
ing period on a best seller is no
longer the traditional 90 to 120-day
period, but is now closer to nine
months to a year with unit sales on
the top LPs going beyond the two
million mark

Yetnikoff, in his speech, noted
that as the company moves into the
billion-dollar mark it will surpass all
other entertainment companies with
the exception of a few television op-
erations.

On the international side, Dick
Asher, president, CBS Records In-
ternational, told the delegates his
company is not a single operation,
but many, each with’its own tactics
for dealing with varioussocial politi-
cal and linguistic differences. But,
he said, the basic strategy remains
the same around the world.

He noted differences in the radio
situation from Country-to-country,
as well as varying price structures,
quality of playback equipment, lan-
guage difficulties, economic prob-
lems, and diverse retail marketing
situations.

Despite these differences, Asher

16 Staffers
Earn Kudos

LONDON—-CBS Records hon-
ored 16 members of its promotion
and sales field staff, atits convention
here, for outstanding achievements.
They were:

Columbia branch: Dallas; Epic
branch: Seattle: salesman of the
year: Bob Petrie—Cleveland
branch; Columbia regional promo-
tion marketing manager: Paul
Black, Southeast region; Epic re-
gional promotion marketing man-
ager: Don Miller, Southeast region.

Special markets regional promo-
tion marketing manager: Fred
Ware, Southeast region.

Also: country regional promotion
marketing manager: Dan Walker,
Western region; Columbia local
promotion manager: George
Chaltas, San Francisco branch; Epic
local promotion manager: Joel
Newman, San Francisco branch.

Special markets local promotion
manager: Mike Bernardo, New
York branch.

Also: publicity branch: Hartford
branch; Columbia publicity: Tom
Scro, Miami branch; Epic publicity:
Joel Newman, San Francisco
branch: special markets publicity:
Charles Miller. St. Louis branch;
field merchandiser: Bob Bell, Cleve-
land branch: singles records coor-
dinator: Bud Bush, Santa Maria,
Calif.
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says that each CBS company around
the world has the same strategy—
“hire and develop the best record
people. acquire and internationally
spread the best artists, give the prod-
uct of every artist a genuine first-
class marketing effort, and fight like
hell for hits.”

This, he said. has paid off to
where CBS is acknowledged to be
the top company in consumer mar-
keting of recorded product in every
country it operates. It also has the
No. | artist in at least one or more
categories of music in that country,
he said.

Pointing to England, the host
country, he said a recent Music
Week survey puts CBS and Epic in
the top two spots in both singles and
albums. The recent acquisition of
the GTO label further strengthens
CBS’ position, he said.

In his remarks, Maurice Ober-
stein, the managing director of CBS-
U.K., reminded the audience of the
“popularity of British acts in the U.S.,
and reading from press reports ad-
monished the audience not to feel
threatened by punk rock, since there
is room for all kinds of music and,
quoting Mick Jagger, “It's only rock
‘n’ roll.”

first half-year la-

Bruce Lundvali:
bel’s best.

a foundation can be laid for future
development. He cited Walter Egan
and Valerie Carter as two new artists
who have had a base established af-
ter their first releases that can be
built upon in the future.

Jim Tyrrell, vice president of mar-
keting, Epic, Portrait and Associated

Goddard Was There

Goddard Lieberson missed his first CBS convention. He really would have

loved this one.

He would have enjoyed seeing the company he helped mold surge to
heights unprecedented in the history of record business. Above all, he would
have taken great pleasure in watching the dynamic, hard-hitting executive
team now at the company’s helm in action. Itis a team that he hand picked to
succeed himself and remains as a living tribute to his leadership.

He was missed at this convention. The deep awareness of his absence made
him omnipresent at the meetings. His crackling wit was still there as favorite
Goddard stories were told and retold. His presence was felt in London as it is
certain to be felt at CBS for years to come.

CBS underlined its acceptance of
the English new wave by inviting the
punk band Clash to its gala opening
night party and showcase Monday
(25). The next evening, after a cock-
tail party at the Royal Academy of
Arts, Yetnikoff, Lundvall and Ron
Alexenburg, senior vice president,
Epic, Portrait and Associated La-
bels. were seen at the punk Crackers
Club entertained by another CBS
new wave band, the Vibrators.

There was no shortage of live tal-
ent at the five nights of artists show-
cases. Some of the artists who per-
formed included Boz Scaggs. Heart,
the Beach Boys, James Taylor, Her-
bie Hancock’s VSOP Quintet, Teddy
Pendergrass, Patti LaBelle, the CBS
Jazz All-Stars and a host of others.

At the marketing seminar Tues-
day (26), introduced by Jack Craigo,
senior vice president and general
manager, marketing, CBS Records,
five CBS vice presidents discussed
the broad area of marketing as it re-
lated to their particular fields.

Don Dempsey, vice president,
marketing, Columbia Records,
spoke of “artist position,” referring
to the effectiveness of establishing
new artists at the proper level so that

Alexenburg Feted

LONDON-CBS officials helped
Ron Alexenburg, senicr vice presi-
dent for Epic, Portrait and Associ-
ated Labels, celebrate his 32d birth-
day anniversary at the international
convention.

Alexenburg was ushered into
Walter Yetnikoff's suite to discover
several persons dressed as Arabs
waiting for him. Then he was es-
corted out of the Grosvenor House
where a Rolls-Royce awaited him.
CBS’ present? Not quite. Inside sat a
goat. Alexenburg took the ribs in
good humor, especially his getting
the goat, not the Rolls.

Labels, spoke of building superstars
using successful records as a stepping
stone. He reminded the audience
that it should think and talk up the
next Boston album as a new release
by a hot band, not a release by a
band that had a hot album.

Rick Blackburn, vice president,
marketing, Nashville, discussed a
survey of the country market, and
announced upcoming price in-
creases on future country releases to
$6.98. LeBaron Taylor, vice presi-
dent, special markets, explained
CBS’ historical involvement with
black music, and discussed the pur-
pose, workings and success of his de-
partment.

The afternoon was ended by Joe
Mansfield. vice president. merchan-
dising, Columbia Records, who
showed a film detailing the breakup
of radio into specialty stations such
as black FM, soft rock, AOR and
others. Then he discussed the print
media, focusing on the company’s
increased ad involvement in high
school newspapers and suburban
dailies.

He touched on television adver-
tisement and showed two new in-
store merchandising aids, an im-
proved 4x4 album poster frame, and
a giant cartridge-shaped album
holder which will go in the tape sec-
tion. He ended the session with a
cartoon film clip showing Bugs
Bunny digging his own grave.

John Backe, president of CBS
Inc.. appeared before the conven-
tion Thursday (28) and in im-
promptu remarks told the delegates
that as an old marketing man he ap-
preciated their efforts though at first
glance they may appear effortless.

He said he looks forward to the
receipts of Yetnikoff’s billion dollar
goal in 1980 and he does not really
care in what month the goal is met.

Ron Alexenburg, senior vice pres-
ident. Epic, Portrait and Associated

(Continued on puge 86)
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T~e mcst unique anc gractical fea-
tuse of the new disp ay is the fact
that it “equires so itt e space—only
187 x 16" of fioor space In today's
marke:. crowded w th odds and
ends. th s compac: unit fits snugly
and attractively into any store.

Ttis disolay was desigred for the
smart retailer who warts to both
conserve space and 1ncr2ase profit,
with ar eye-catcning disdlay featur-
ing many:of today's bes:-se ling posters.

One Stop Postar Co. proudly introd sces its new poster display unit for posters measur-
ing 237 x 35”". Tnis attractive unit holds a dozen copies each cf 12 differant -ock post-
ers, a grand total cf 144 brilliant posters, featuring such stars as Kiss, Pez=r Franp-
ton, Led Zeppzliri. AerosTith and many more.

ROCK STAR POSTERS

2E 23035

TOLL FREE # 800 421-4199

One Stop Poster Co.
261¢S \WV. Exposition Blvd.
Los Angeles, CA 90018
(213) 733-2101

Ttis beautiful poster unit coniains
8 Jozen giant posters (42" x £8")
w -h such super stars as Kss, Led
Zeppelin, Peter Frampton and many
otners.

Tris unit was designed fcr the re-
te ler who wants to canserve space
ard at the same time irc-ease profit.
T-e rock star unit requwes an area
o° only 12" x 18",
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ON THE ROCKS.
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AEROSMITH “ROCKS. ON COLUMBIA RECORDS AND TAPES.

PRODUCED BY JACK DOUGI AS AND AEROSMITH FOR CONTEMPORARY COMMUNICATIONS CORP. AND WATERFRONT PRODUCTIONS LTD.
DIRECTION: DAVID KREBS AND STEVE LEBER FOR LEBEE-KREBS. INC.®“COLUMBIA, ® MARCAS REG. ©1977 CBS INC.
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Billooard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airpla

Top Add Ons-National

FIREFALL—Luna Sea (Atlantic)
RUMOUR—Max (Mercury)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Recuests/Airplay information
to reflect greatest product ac-
tivity at regional and national

levels.

Western Region

® TOP ADD ONS

BERMNIE LEADON & MICHAEL GEORGIADES -
Vatural Progression {Elektra)

BE BOP DELUXE -Live In The Air Age (Harvest)

RUMOUR—Max {Mercury)

CAROLE KING-Simple Things (Capitol}

* TOP REQUEST/AIRPLAY

CROSBY, STILLS & NASH—CSN (Atlantic)

THE ALAN PARSONS PROJECT I Robot
(Anista)

YES—Gosng For The One (Atiantic)

STEVE WINWOOD-(Island)

BREAKOUTS

HARRY NILSSON—Kan lissann (RCA)

RHERD BROTHERS - Dedicate (Harvest /EMI)
PAK_AMEREDITH-(Elektra)

TIM WEISBERG BAND—TWB (United Artists)

KSAN-FM —San Francisco (Bonnie Simmons)

KW§T-FM—L05 Angeles (Cﬁiﬂie Kendall)

K

® BEBOPDELUXE~Live InTheAir Age (Harvest)
® RUMOUR-Max (Mercury)

o THE JAM—1n The Csty (Polydor)

® HARRY NILSSON—Knnilissonn (RCA)

o SOUL SYNDICATE—Harvest Uptown Famine
Downtown (Epiphany)
KISS—Love Gun (Casablanca)

ROBERT GORDON WITH LINK WRAY —(Private
Stock)

*  MINKDE VILLE— (Capitof)

* GREG KIHN—Greg Kihn Again (Beserkiey)

* THEALANPARSONS PROJECT—| Robot (Arista)

* @

® BERNIE LEADON & MICHAEL GEORGIADES -
Natural Progression {Efektra)

e FIREFALL-LunaSea (Atlantic}

* BOBMARLEY & THE WAILERS—Exodus (Island}

o CARDLEKING—Simple Things (Capitol)

o BEBOPDELUXE-Live InThe Ar Age (Harvest)

o BALCONES FAULT-1t's All Balcones Fault (Cream)
*  STEYE MILLER BAND - Bock Of Dreams (Capitol)
*  YES—Going For The One (Atlantic)
*  CROSBY, STILLS & NASH-CSN (Atlantic)
*  STEYEWINWOOD—(sland)

PRI-FM—San Diego (Mark Williams)

KOME-FM—San Jose (DanaJang)

KZAP-FM -Sacramento (Bruce Meier)

* % % % @

o SANFORD TOWNSEND BAND—(Warner Bros )
AC/DC—Let There Be Rock (Atco)

BERNIE LEADON & MICHAEL GEORGIADES—
Natiral Progression (Elektra)

OMAHA SHERIFF~Come Hell OrWaters High (RCA)

CRO3BY, STILLS & NASH—CSN (Atlantic)

KENNY LOGGINS—Celebrate Me Home (Columbia)
YES—Going For The One (Atlantic)

*  THEALAN PARSONS PROJECT —| Robot (Ansta)

* % * & o @

® BEBOPDELUXE—LwvelnThe Air Age (Harvest)

BERNIE LEADON & MICHAEL GEORGIADES -
Natvral Progression (Elektra)

THE JINGOES —Fve Times The Sun (A&M)
PAKLAMEREDITH—(Elektra)

THE CHRISTOPHER MORRIS BAND — (M CA)
SPACE—Magc Fly (United Artists)

CROSBY, STILLS & NASH—CSN (Atlantic)

THE ALAN PARSONS PROJECT—I Robot (Ansta)
YES —Going For The One (Atlantic)

*  STEVE WINWOOD—(lsland)

* % % © & & o

e BE BOPDELUXE~Live In The AirAge (Harvest)

o BERMIELEADON & MICHAEL GEORGIADES—
Natu-al Progression (Elektra)

® RUMDUR-Max {(Mercury)

o RHEAD BROTHERS—Dedicate (Harvest/EMI)

* ROBERT GORDON WITH LINK WRAY—(Private

Stock)

EDDIE HENDERSON —Coming Through (Capitol)

THE ALAN PARSONS PROJECT - Robot (Anista)

CROSBY, STILLS& NASH—CSN (Atlantic)

GREC KIHN—Greg Kihn Again (Beserkiey)

STEVE WINWOOO—(Island)

BERNIE LEADON & MICHAEL GEORGIADES—Natural Progression (Elektra)

CAROLE KING—Simple Things (Capitol)

KZEL-FM—Eugene (Stan Garrett)

KZOK-FM—Seattle (Mavis Mackoff)

KZEW-FM—Dallas (Mike Hedges)

KFM L-AM—DeLver (Thom T_nmnell)

THE DINGOES —Five Times The Sun (A&M)

MINK DE VILLE-(Capitol)

DOLLAR BRAND-Cape Town Fringe (Charoscuro)
NAVARRO-Listen (Capitol)

RHEAD BROTHERS- Dedicate (Harvest/EMI)
PAULHORN-Ins(de The Great Pyramid
(Mushroom)

BE BOP DELUXE—Live In The Air Age (Harvest)
 BERNIELEADON & MICHAEL GEORGIADES —
Natural Progression {Elektra)

* JUDYCOLLINS—So Early In The Spring—The First
15Years (Elektra)

«  PAKLAMEREDITH-(Elektra)

*

TIMWEISBERG BANO—TWB (United Artists)
THE DINGOES—Fve Times The Sun (A&M)
HARRY NILSSON—Knnilissonn (RCA)
CAROLE KING—Simpie Things (Capitel)

BERNIE LEADON & MICHAEL GEORGIADES—
Natural Progression (Efektra)

RUMOUR-Max(Mercury)

CROSBY, STILLS & NASH—CSN (Atiantic)

THE ALAN PARSONS PROJECT - | Robot (Arista)
YES—Going For The One (Atlantic)

STEVE WINWOOD-(lsland)

* % * * @

CAROLEKING=Simple Things (Capitol}
TROOPER—Knock Em Dead Kid (MCA)
WAR—Platinum Jazz (Blue Note)

TIM WEISBERG BAND-TWB (United Artists)

CROSBY, STILLS & NASH—CSN (Atlantic)
HEART-Littie Queen (Portrait/CSB)
FLEETWOOD MAC —Rumours (W B )
YES—Going For The One (Atlantic)

* % % % © & o o ¢ o

Southwest Region

® TOP ADD ONS

BERNIE LEADON & MICHAEL GEORGIADE S—
Natural Progression (Elektra)

CAROLE KING—Simple Things (Capitol)

FIREFALL—Luna Sea (Atlantic)

RUMOUR—Max (Mercury)

* TOP REQUEST/AIRPLAY

JAMES TAYLOR—IT (Columb a)

CROSBY, STILLS & NASH—CSN (Atlantic)
PETER FRAMPTON—I'm In You (A&M)
STEVE WINWOOD—(island)

BREAKOUTS

SANFORD TOWNSEND BAND —(Warner Bros )
TIM WEISBERG BAND-TWB (United Artists)
STYX=The Grand Illusicn (A&M)

MELISSA MANCHESTER—S ngin’ (Ansta)

® BERNIELEADON & MICHAEL GEORGIADES—
Natural Progression (Elektra)

ELVINBISHOP—Raisin" Hell {Capncorn)

NORTON BUFFALO—Lovin'In The Valley Of The
Moon {Capitol}

COUNTRY JOE & THE FISH—Reunion (Fantasy)

CROSBY, STILLS & NASH-CSN (Atlantic)
JAMES TAYLOR—]T (Columbia)

TED NUGENT—Cat Scratch Fever (Epic)
* PETER FRAMPTON—I'm In You (A&M)

* % % o & o

KFWO-FM—Dallas/Ft. Worth (Tim Spencer)

e NOREPORT

* % % ® e & o o

*

KLOL-FM: Hnustonﬁ(Sandy Mathis)

© BERNIELEADON & MICHAEL GEORGIADES—
Natural Progression (Elektra)

MELISSA MANCHESTER-Singin' (Ansta)
SCARLET RIVERA —(Warner Bros.)

THE SOUTH'S GREATEST HITS —(Capricorn)
PAT METHENY—Water Colors (ECM)
JOHNPAYNE/LOUIS LEVIN BAND—(Mercury)
JAMES TAYLOR—]T (Columbia)

NEIL YOUNG—Amenican Stars'N"Bars (Repnse)
LITTLE FEAT-Time Loves A Hero (W.B.)
HEART-Little Queen (Portrait/CBS)

* % % % © & & o ©

KLBJ-FM-Austin (Steve Smith)

* % % * & o

* % % © & & o o o

*

BASED ON STATION PLAYLISTS THROUGH WEDNESDAY, JULY 27, 1977

Top Requests/Airplay-National

CROSBY, STILLS & NASH—CSN (Atlantic)
YES—Going For The One (Atlantic)
STEVE WINWOOD—(island,

PETER FRAMPTON—1'm In fou (A&M)

CAROLE KING=Simple Things (Capstol)
RUMOUR—Max (Mercury)

LARRY CORYELL & ALPHONSE MOUZON—Back
Together Again (Atlantic)

BERNIE LEADON & MICHAEL GEORGIADES
Natural Progression (Elektra)

STEVE WINWDOD-(istand)
CROSBY, STILLS & NASH-CSN (Atlantic)
YES—Going For The One (Atlantic)

SUPERTRAMP—Even [n Tne Quietest Moments
(A&M)

TIMWEISBERG BAND —TWB (United Artists)
STYX=The Grand lllusion (A&M)
CAROLE KING=Simple Things (Capitol)

FLEETWOOD MAC —Rumours (W B )

STEVE MILLER BAND—Boak Of Dreams (Capitol)
PETER FRAMPTON-1'm In You (A&M)

CROSBY, STILLS & NASH—CSN (Atlantic)

KYlOZiM—KaJ\ECity (MaLFJoyd)

* & o o o

*
*

JOAN BAEZ-Blowin Away (Portrait /CBS)
RAINBOW —0n Stage (Oyster)
SANFORDTOWNSEND BAND —(Warner Bros )
NEILYOUNG—AmenicanStars 'N Bars (Reprise)
FIREFALL—Luna Sea (Atiantic)

LITTLE RIVER BAND—Diamantina Cocktail
(Capitol)

JAMES TAYLOR—JT (Columbia)
THE ALAN PARSONS PROJECT—I Robot (Ansta)
STEVE WINWOOD—(Island)

Midwest Region

® TOP ADD ONS

FIREFALL~Luna Sea {Atlantic)

BERNIE LEADON & MICHAEL GEORGIADES -
Natural Progression (£ ektra)

RUMOUR—Max (Mercury)

CAROLE KING—Simple Things (Capital)

*TOP REQUEST/AIRPLAY

WWWW-FM—Detroit (Joe Urbiel)

* % % % ® 0 o o o °

WXRT-FM —Chicago (John Platt)

FLEETWO 0D MAC—Rumours (W B )

STEVE MILLER BAND—Book Of Dreams
(Capitl)

CROSBY, STILLS & NASH-CSN (Atlantic)

PETER FRAMPTON—1 m In You (A&M)

BREAKOUTS:

RODRICK FALCONER—Victory At Rock City
(United Artists)

THE DINGOES —Fve Times The Sun (A&M)

RHEAD BROTHERS-Dedcate (Harvest EMI)

PAKLAMEREDITH—(Eiektra)

FIREFALL-Luna Sea (Atlantic)
TROOPER—Knock Em Dead Kid (MCA)

FLEETWOOD MAC—Rumours (W B.)
FOREIGNER-(Atlantic)

PETER FRAMPTON—'m In You (A&M}

STEVE MILLER BAND~Book Of Dreams (Capitol)

LONNIE LISTON SMITH—-Live (RCA)

o RODRICKFALCONER-Victory At Rock City (United

* % % & o © o

*

Artists}

RUMOUR—Max (Mercury)

CAROLE KING=Simple Things{Capitol)

BE BOP DELUXE-Live in The Air Age (Harvest)

THE ALAN PARSONS PROJECT —i Robot (Anista)
STEVE WINWO 0D —(island)

SUPERTRAMP—Even In The Quietest Moments
(A&M)

LITTLE FEAT-Time Loves A Hero (W B )

WEBN-FM —Cincinnati (DentinMarr)

FIREFALL-L una Sea (Atlantic)

® CAROLE KING=Simple Things (Capitol)

* % % % © o ®

BERNIE LEADON & MICHAEL GEORGIADES—
Natural Progression {Elektra)

STARWARS/SOUNDTRACK—(20th Century)

CROSBY, STILLS & NASH—CSN (Atlantic)
JAMESTAYLOR-T (Columbia)
FLEETWOODMAC - Rumours (W B.)

STEVE MILLERBAND—Book Of Dreams(Capitol)

WYDD-FM - Pittsburgh (Steve Downs)

WKLS-"M—Atlanta (DrewMurray)

WMAL-FM ~Washington (Phil DeMare)

WMMS-FM —Cleveland (Shelly Styles)

THEDINGOES—F ve Times The Sun (A&M)
FIREFALL—Luna Sea (Atlantic)

ANDY PRATT—Shiver InThe Night (Nemperor)
STYX-The Grand !llusion (A&M)
RUMOUR-Max (Mercury)
BEBOPDELUXE—Livein The Air Age (Harvest;

JIMMY BUFFETT —Changes In Latitudes—Changes
InAttitudes (ABC)

* FLEETWDOO MAC—Rumours (W B }
% GEILS—Monkey Isltand (Atlantic)
*  KENNYLOGGINS —Celebrate Me Home (Colum bia)

* 6 & o o & o

* RODRICKFALCONER—V ctory At Rock City (Ur ited
Artists)

COMMODORES - (Motown)
MANDRE-(Motown)

RHEAD BROTHERS —Dedicate (Harvest EMI)
AC/DC—Let There Be Rock (Atco)
PAKLAMEREDITH—(tlektra)

LITTLE FEAT-Time LovesAHero (W B )
YES-Going For The One (Atlantic)
U.F.0.-Lights Qut(Chrysalis)

* THE ALAN PARSONS PROJECT - Robot (Ansta)

* % % © o o ¢ o

WQFM-FM—Minauhee(Bo@in Beam)

o MELISSA MANCHESTER—Singin’ (Arista)
@ FIREFALL—Luna Sea (Atlantic)

BERNIE LEADON & MICHAEL GEORGIADES—
Natural Progression (Elektra)

YES—Gong For The One (Atlantic)
STEVEMILLER BAND—Book Of Dreams (Capitol)
CHARLIE—No Second Chance (Janus)

* CROSBY, STILLS & NASH—CSN (Atlantic}

* % * o o ®

KSHE FM—St. Louis (Ted Hae beck) -~

® RUMOURS -Max (Mercury)

© BERNIELEADON & MICHAEL GEORGIADES -
Natural Progression (Elektra)

RARE EARTH—(Prodigal)
NUTZ-Hard Nutz (A&M)
FIREFALL—LunaSea (Atlantic)

PETERFRAMPTON—I'm In You (A&M)
TED NUGENT—Cat Scratch Fever (Epic)
KISS—Love Gun (Casablanca)

CROSBY, STILLS & NASH-CSN (Atlantic)

* % % * @ o e

Southeast Region

® TOP ADD ONS:

FIREFALL—Luna Sea (Atlantic)

R JMOUR—-Max (Mercury)

ROBERT GORDON WITH LINK WRAY — (Private
Stock)

FREDDIE KING-1934 - 1976 (RSO)

*TOP REQUEST/AIRPLAY

JAMES TAYLOR--T (Columbia)
HEART-Littte Queen (Portrait/CBS)
YES—Going For The One (Atlantic)
CROSBY, STILLS & NASH-CSN (Atlantic)

BREAKOUTS

100% WHOLE WHEAT—Var ous Artists (AVI)
HARRY NILSSON—Knniissonn (RCA)  ~
TIM WEISBERG BANO—TWB (Un ted Artists)
SANFORD TOWNSEND BAND—(Warner Bros )

BEBOPDELUXE—Live in The Arr Age (Harvest)
STRANGLERS—IV Rattus Norvegicus (A&M)

MMESTAYLOR-IT (Columbia)
FLEETWOOO MAC—Rumours (W B )
HEART-Little Queen (Portrait/CBS)
* TED NUGENT-Cat Scratch Fever (Epic)

* % % & & & o ¢ o

SANFORD TOWNSEND BAND—(Warner Bros )
CAROLE KING—Simpie Things (Capitol)
YES—Going For The One (Atiantic)

THE ALAN PARSONS PROJECT- | Robot (Anista)

YES—Going For The One (Atlantic)
JAMES TAYLOR—IT (Columbia)

CROSBY, STILLS & NASH—CSN (Atlanttc)
HEART—Little Queen (Portrait/CBS)

* % % * & & & o & o
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!AIV-FM—Jachscnvﬁ(lﬂie Brooks)

*
*
*
WIN

* % % o ¢

*

y * Regional Breakouts & National Breakouts

National Breakouts

RHEAD BROTHERS —Dedicate (Harvest/EMI)

HARRY NILSSON—HKnnilissonn (RCA)
TIM WEISBERG BAND—-TWB (United Artists)
PAKLAMEREDITH—(Elektra)

OMAHA SHZRIFF-Come Hell OrWaters High (RCA)
FIREFALL —Luna Sea (Atlantic)

TIMWEISBZRG BAND-TWB (United Artists)

JOHN MILES-Stranger {nThe City (London)
RAREEAFTH-(Prodigal)

DONELLIS & SURVIVAL —Music From Other
GalaxiessAtantic)

BURTON CUMMINGS —My Own Way To Rock
(Portrait, CBS)

LAKE - (Columbia)

STYX—The 3rand !lusion (A&M)

DETECTIYE—(Swan Song)
Z-LM—Miam (David Sousa)

FIREFALL—LunaSea (Atlantic)
ANDY PRATT=Shiver tn The Night (Nemperor)
HARRY NILSSON—Knnilissonn (RCA)

BERNIE LEADON& MICHAEL GEORGIADES—
Natural Progression (Elektra)

THE SECTION—Fork It Over (Capstol)

CROSBY, STILLS & NASH-CSN (Atiantic)
OANFOGELBERG—Nether Lands (Full Moon Epic)

LITTLE RIVER BAND —Diamantina Cocktail
(Capital)

YES—Goig For The One (Atlantic)

WHFS-FM —Wash ngton, D.C. (David Einstein)

* % % o

*

RUMOUR—Vax(Mercury)
FIREFALL - Luna Sea (Atlantic)
100% WHO _E WHEAT -Various Artists (AV1)

ROBERT GORDON WITH LINK WRAY —(Private
Stock)

RODRICK FALCONER—Victory At Rock City (United
Artists)

FREDDIE KING-1934— 1976 (RS0)
CROSBY, STILLS &NASH—CSN (Atlantic)
STEVE WINWOOD —(Island)
NIGHTHAWKS-Side Pocket Shot (Adelphi)
JAMES TAYLOR—T (Columbia)

WKTK-FM —Baltimore (Steve Cochran)

* % % % & ®

FIREFALL—_unaSea (Atlantic)
FREDDIE XING—1934 1376 (RSD)
100% WHOLE WHEAT—Various Artists (AVI)

ROBERT GORDON WITH LINK WRAY —(Private
Stock)

RUMOUR- ¥ax (Mercury)

RHEAD BROTHERS—Dedicate (Harvest/EMI)
YES—Going For The One (Atlantic)

STEVE WINWO 0D—(lsland)

THEALAN PARSONS PROJECT—! Robot (Ansta)
HEART-Lit-le Queen (Partrait CBS)

Northeast Region

® TOP ADD ONS

ANDY PRATT—Shiver In The Night (Nemperor)

FIREFALL - _una Sea (Atiantic)

BERNIE LEZDON & MICHAEL GEORGIADES—
Natura Frogression (Elektra)

BE BOP DELUXE—Lwve In The Air Age (Harvest)

*TOP REQUEST/AIRPLAY:

CROSBY, STILLS & NASH-CSN (Atlant ¢)

YES—Going Fr The One (Atlantic)

THE ALAN PARSONS PROJECT I Robot
{Ansta

SANFORD TOWNSEND BAND —(Warner Bros )

BREAKOUTS

CAROLE KING—Simple Things (Capitol)

HARRY NILSSON—Knnilissonn (RCA)

RHEAD BROTHERS—Dedicate (Harvest/EM!)

ROBERT GORDON WITH LINK WRAY —(Private
Stock)

WNEW-FM—New York (Tom Morrera)

*
*
*
*

WCMF-FM—Rochester (Bernie Kimble)

* % % % & @

ANDY PRATT=Shiver In The Night (Nemperor)
HARRY NILSSON—Knnihssonn (RCA)
FIREFALL-tuna Sea (Atlantic)

BE BOPOELUXE—Live In The Air Age (Harvest)
RHEAD BROTHERS—Dedicate (Harvest EM1)
BRENT MAGLIA—Down At The Hard Rock Cafe
(Fantasy)

YES—Going ForThe One (Atlantic)

THE ALAN PARSONS PROJECT~ i Robot (Arista)
CROSBY, STILLS & NASH—-CSN (Atlantic)
JAMESTAYLOR-JT(Cofumbia)

CAROLE KIN6 =Simple Things (Capitol)
BE BOP DELUXE—Lve In The Air Age (Harvest)
RHEAQBRITHERS—Dedicate (Harvest/EMI}

BERNIELEADON & MICHAEL GEORGIADES -
Natural Prog-ession (Elektra)

WAVES —(Po ydor)

BLUE~Ancther Night Time Flight (Rocket)
HORSLIPS—Book Of Invastons (DJM)
LAKE—(Co u nbia)

SANFORD TOWNSEND BAND—(Warner Bros.)
GREG KIHN—Greg Kihn Again (Beserkley)

WBAB-FM—Babylon (Bernie Bernard) o

® FIREFALL-Luna Sea (Atlantic)
® ANDY PRATT—Shver In The Night (Nemperor}
® BEBOPDELUXE-Live InThe AirAge (Harvest)

©  SIMDN STOKES—-The Buzzard Of Love (Umited
Artists)

HARRY NILSSON—Knnissonn (RCA)
CAROLE KING-Simple Things (Capitol)
YES-GoingFor The One (Atlantic)
CROSBY, STILLS & NASH—CSN (Atlantic)
STEVE WINWOOD - (Island)
FLEETWDOO MAC—Rumours (W B )
WMMR-FM —Philadelphia (Paul Fuhr)

* % % © @

*

® FIREFALL-LunaSea (Atlantic)
o ANOY PRATT—Shiver In The Night (Nemperor)
L]

BOBMARLEY & THEWAILERS —Exodus (Istand)
DAN FOGELBERG —Nether Lands (Full Moon/Epic)
CROSBY, STILLS & NASH-CSN (Atlantic)

*  SANFORD TOWNSEND BAND —(Warner Bros )
WENE-FM-Binghamten (Gary Allen) -

® HARRYNILSSON—Knnilissonn (RCA)
® CHRISTOPHER MORRIS BAND—(MCA)

* ROBERTGORDON WITH LINK WRAY — (Private
Stack)

® RUMOUR-Max (Mercury)
® THEDINGOES—Five Times The Sun (A&M)

® FAITHBAND-Excuse Me) Just Cut A Album
(Village)

*  BERNIE LEADON & MICHAEL GEORGIADES—
Natural Progression (Eiektra)

* AC/DC-Let There Be Rock (Atco)
*  CLOVER—(Mercury)

*  STEVE WINWOOD—(island)
WLIR-FM—New York (Denis McNamera)

FIREFALL—Luna Sea (Atlantic)

ANDY PRATT =Shiver In The Night (Nemperor)
BE BOPDELUXE—Live In The Air Age (Harvest)
TIMWEISBERG BAND —TWB (United Artists)

BERN!ELEADON & MICHAEL GEORGIADES—
Natural Progression (Elektra)

1UDY COLLINS—So Early la The Spring - The First
15Years (Elektra)

PETER FRAMPTON—I'm |2 You tA&M)

CAROLEKING—Simple Things (Capitol)

STEVE MILLER BAND—Book Of Dreams (Capitol
* CROSBY, STILLS & NASH—CSN (Atlantic)

WYSP-FM—Philadelphia (Sonny Fox)

BERNIE LEADON & MICHAEL GEORGIADES—

Natural Progression (Elektra)

THE GRATEFUL DEAD—Terrapin Station (Ansta)

THE DINGOES—Fve Times The Sun (A&M)

.
.
.
*
*

*
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* & o o o o

SUPERTRAMP—Even In The Quietest Moments
(A&M)

*  FLEETWOOD MAC—Rumours(WB)
*  FOREIGNER—(Atlantic)

* YES—GongFor The One (Atlantic)

NPLR-FM—New Haven (Gordon Weingarth)

© ANDYPRATT—Shiver In The Night (Nemperor)

® BERNIELEADON & MICHAEL GEORGIADES -
Natural Progression (Elektra)

FIREFALL—LunaSea (Atlantic)

ROBERT GORDON WITH LINK WRAY —(Private
Stock)

CAROLE KING—Simple Things (Capitol}
PERIGED —Fata Morgana (RCA)
YES—Going For The One (Atlantic)

STEVE MILLER BAND - Book Of Dreams (Capitol)
DAN FOGELBERG—Nether Lands(Full Maon Epic)
*  CROSBY, STILLS & NASH —CSN (Atlantic)
YSAN-FM—Allentown (Rick Harvey)

CAROLE KING=Simple Things (Capital)
WAR—Platinum Jazz (Biue Note)
RUMOUR—Max (Mercury)

STYX—The Grand lliusion (A&M)

BERN!E LEADON & MICHAEL GEORGIADES~
Natural Progression (Elektra)

* % % ® @

CROSBY, STILLS & NASH—CSN (Atlantic)
STEVE WINWOOD —(Istand)

THEALAN PARSONS PROJECT—I Robot (Arista)
POCO —Indian Summer (ABC)

* % % % @
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mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
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L.A.’s KTNQ: An FM Sound On AM

LOS ANGELES—To counter an
erosion of listeners from AM to FM,
KTNQ has been employing FM
programming tactics, says general
manager and vice president Paul
Cassidy.

“The long-term dream I had from
the day | took the job as general
manager was to be country on FM
and rock on AM." But there were
constant rumors about KPOL going
rock and KFI rocking that pre-

_vented any concrete decision while

he waited and hoped that the FCC
would finally grantthe station a full-
time AM signal. The application for
a full-time signal had been before
the FCC several times and denied
several times, but Cassidy took the
job as manager in September 1974
with his fingers crossed that even-
tually permission would be granted.
KGBS-AM. as it was known then.
was a talk-format station. Within 30
days. Cassidy had taken the station
country “because | felt there was a
void in the market for a modern
country music station.” To tell the
truth, though Bill Ballance zoomed
back to international prominence
(sort of a rebirth of his career as a ra-
dio personality) with a program
called “Feminine Forum™ on
KGBS-AM, very few of the talk pro-
grams throughout the day had simi-
lar audiences; thus the station was
effectively block programmed. Cas-
sidy reasoned that in order to make
the old KGBS-AM format consist-
en(, it would have to be produced, a
very expensive undertaking. Thus,
talk shows hosted by ex-Mayor Sam
Yorty and Bill Ballance bit the dust
and country music hit the air.
Meanwhile, Cassidy began draw-
ing up game plans. These were each
quite extensive and extremely in-
depth. He analyzed formats, au-
diences. and profit potentials of the
other stations. He studied Arbitron

surveys to find out where the au-
dience was going.

“I found a tremendous amount of
AM listeners were going to FM and
not necessarily coming back. This
was mostly in contemporary music.
My conclusion was that there was no
alternative on the AM dial.

“That's why we've incorporated a
lot of FM tactics on KTNQ-—fewer
commercials, more album cuts. But]
don’t want to show all of our modus
operandi to the competition.™

If KFI had gone rock. as rumored.
“we might well have tried a talk for-
mat on KGBS-AM.™ Cassidy says.

But. instead. he hired Jimi Fox. a
young assistant program director at
KFMB-FM (B-100) in San Diego.
and changed call letters to KTNQon
Dec. 26. 1976, after failing in bids to
get call letters such as KKDJ
(deserted by an FM in Los Angeles.
but quickly snapped up) and
KLAX.

“There were several advantages to
rocking the station. One of them was
the dial position. There were stations
to the left and right of us doing some
kind of contemporary program-
ming. Anyone in a car listening to
radio, unless they punched a button.
woyld have to dial across us. That
was part of our decision. Also. there
were news stations on either side of
us, so if a person got tired of the
news and wanted to go to music, we
were there.”

Part of his research was unusually
unique. He got the program director
of a future rival to write him a cri-
tique on how the new KTWQ would
fare.

Another factor in the changeover
was feedback from several audito-
rium sessions with both high school
and college students.

“Finally. we were cocksure we
were rightin going rock . .. the kids

in this town were tired of complex

Team Trio: General manager Paul Cassidy, afternoon air personality Don
Steele and program director Jimi Fox at party announcing the official rock for-
mat of the Los Angeles station.

ripoff contests, so we adopted easy-
lo-win contests that anyone could
win.

“Also. our studies showed there
wasn'l a quality problem with AM.
as many people thought. Research

showed they would listen to AM if

more album cuts were played.”

Now. the station gets many
requestcalls over the phone that also
mention that KTNQ sounds like an
FM station.

Cassidy started his radio career at
KDKA in the sales department in
1961. He'd been in hotel manage-
ment at the Pitsburgh Hilton and
arranged details so well for a West-
inghouse Public Service Conference
lhdl the radio chain hired him.
Oddly enough, it was Westinghousc
that waved protection of KDKA so
that KTNQ could go full-time.

Cassidy spent 10 years with West-
inghouse. working later at WIND in
Chicago, then going to their station
KFWB in January 1968 when it was
still a music station. In August 1971.
he went to KHJ in Los Angeles and
two weeks later was named man-
ager. That lasted about a year, then
he joined KLOS in sales before
being moved to ABC-sister station
KFSX in San Francisco. Then he
moved back to Los Angeles and
KGBS-AM-FM (KGBS-FM still
carries on the George B. Storer name
in its call letters and a country music
format).

The move to KTNQ and rock has
been a good one. Today. the station
gets letters from listeners ranging
from Roy. Utah, to Hilo. Hawaii.

“Tom Campbell bought time for his
Cal Stereo commercials on KTNQ
our second day into the format be-
cause he could hear the station in
San Francisco where he lives.”

More important, June was the
highest billing month in the station’s
history and thisincludes the AM asa
separate entity or included with the
FM.

“We're making money. We'd set
benchmarks for ourselves both in
ratings and in sales—goals we had to
meet along the way. The bench-
marks for the first year have already
been exceeded.”

And the station is now into its sec-
ond and third stages of format de-
velopment under Jimi Fox.

“We don't have any secondary
goals. Even my license plate reads:
TENQ L7

All the game plans in the world, of
course. wouldn’t have assured suc-
cess. Cassidy realized. He needed a
program director who could do the
job.

“And the interviews for the pro-
gram director’s position is a story in
itself. I guess I interviewed about 75
people for the job and four or five of
them were extremely good people.

“[ feel I hired the bestone ... he's
mind-boggling to be around. He's
very exciting. knowledgeable. ener-
getic. The excitement he reflects
wasn't even on the air in this city be-
fore.

“And | think radio isa lot better in
the contemporary format since Dec.
26"

(Continued on page 38)

No Quack: The Ten -Q chicken at-
tends many public events in Los An-
geles and here chats with Eddie of
Flo & Eddie. Recently, the chicken
appeared with Don Steele on a
KTLA, channel 5, marathon on be-
half of the St. Jude’s Children's
Hospital. Though the identity of
who plays the chicken is supposed
to be secret, one might say that he
has a foxy outlook on life.

Soaking Time: Listener gets doused
with water in a KTNQ wet T-shirt
contest—just another of the fun-
type of promotions the station has
constantly on the air and off.

‘GOLDEN DAYS OF RADIO’ SCREENING

Special Movie For Forum

® Continued from page |

Scarry, program director of KGIL in
Los Angeles, and features film clips
of old radio shows ranging from
“Fibber McGee & Molly™ and “The
Shadow.” to performances of Kay
Kyser, Kate Smith, Bob Hope, Bing
Crosby and Rudy Vallee.

WEAF. historic New York radio
station. is shown in operation, as
well as the old “Don McNeil Break-
fast Club.” The soap operas are also
part of the film, which features ma-
terial from the private collection of
Frank Bresee. a Los Angeles movie-
television producer and former ra-
dio actor. Frank Bresee Productions
is now at work on a tv special about
the golden days of radio that will be
shown this fall.

The film scheduled to launch the
Forum will be shown following the
breakfast rap session after a welcom-
ing statement from Ed Prevost,
chairman of the Canadian Assn. of
Broadcasters.

Scarry. who met Bresee while
serving with AFN radio in Frank-
furt, Germany, 1l years ago, has

been closely associated with him in
several film projects. The 30-mirute
film produced for the Forum con-
tains extremely rare footage. much
of it never seen by the public.

The movie on radio nostalgia is
just one of the many sessions and
workshops at the four-day educa-
tional event, which ends with the
Awards Banquet Saturday (6) and a
concert by Leo Sayer. Warner Bros.
artist.

William Ray. chief of complaints
and compliances of the FCC, Wash-
ington, D.C., is coming here Thurs-
day (4) and will be available to talk
with any program director or gen-
eral manager on a personal basis
about problems they might have or
questions they'd like answered.

Jo Moring, director of news for
NBC Radio, New York. will partici-
pate in a news session that also fea-
tures such as Byron McGregor, news
director of WWJ in Detroit, who
achieved national prominence a few
years ago with the hit single “The
Americans.”

In addition, he will join a panel

Saturday morning in the general ses-
sion “The Regulators™ which in-
cludes John Hilton, commissioner,
CRTC. Ottawa, Canada: Gary
Smithwick, broadcast attorney,
Winston-Salem. N.C.; Ron Mitch-
ell. president, Moffat Communi-
cations, Winnipeg: Ken Dowe, gen-
eral manager, KTSA, San Antonio;
and Bob Story of Harrison Story &
Sak. Ottawa.

Mel Karmazin, vice president and
general manager of the most suc-
cessful FM radio station in the
world—WNEW-FM, New York, has
joined a panel session dealing with
“Sales—The Realities™ on Friday (5)
that also features Alden Diehl, vice
president <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>