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Stark Plans
82 Stores In
National Push

By JOHN SIPPEIL

LOS ANGELLES--Stark Record
Service further firms its bid to be-
come a major industry power with
an 82 mali-ortented retail store pro-
jection by end of 1978: trial runs
with a first super store and retailer-
owned discotheque and a warchous-
ing addition making it one of the na-
tion’s largest central-service organi-
zations.

Paul David. tounder/president of
the N. Canton. Ohio. {irm. savs its
Camelot chain is adding two more
stores this week, two in the near tu-
ture and will add 20 more matl loca-
tions by January 1979. Camclot
opened its first Louisiana store in
Hammond and its 12th store i Flor-
ida Jast week.

By mid-September, Stark will
open its first super store. a free-
standing 10.000 square foot location
in suburban IFlint, Mich.

The store. approximately  7.000
square fect targer than the Cameclot

(Contintied on page 60)
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NEW YORK In a decision that
could have a profound effect on the
structure of music performance li-
censing. the US. Court of Appeals
hiere ruled last week that blanket li-

FCC BLASTS
KRLA ACTIONS

By MILDRED HALL

WASHINGTON -The FCC
Broadcast Bureau has levelled
charges that Oak Knoll Broad-
casting Corp.s management  of
KRLA in Pasadena, Calif., has mis-
used station profits for personal ben-
ctitrather than distributing all of the
money o educational or charitable
beneficiaries.

The FCC claims Ouk Kaoll has
also filed misleading tinancial state-
ments with the Commission.

Ouak Knoll was set up to run the

(Continued on page 22)
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censing o television networks may
only be continued if ASCAP and
BMI also provide for a per-use li-
cense.

The blanket license, without the
option of a per-use alternative, was
construed by the courtas price fixing
and therefore in violation of anti-
trust provisions of the Sherman Act.

It was the latest development in
the long and comvoluted antitrust
action launched by the CBS tele-
vision network  against the rights
groups m 1969,

In view of the decision’s implica-
tions and its potential impacton per-
formance income and administra-
tion. further litigation is secn as a
foregone conclusion. Ultimate reso-
luton of the controy ersy may vet be
vears in the future.

The new action reverses a dismis-
sul of the CBS antitrust complaint by
the U.S. District Court here in Sep-
tember 1975, The lower court is now
instructed 10 vacate the dismissal

)ianket License

ow To

and come up with a decree requiring

ASCAP and BMI to make per-use li-

censes available.
Both licensing organizations drew
(Continited on page 60)

EMIP’s Latin
Business Up

By AGUSTIN GURZA

LOS ANGLLES—The second an-
nual EMI Latin American label
managers convention opened
Wednesday (10} in Rio de Janeiro,
Brual. with regional director Hans
Beugger congratulating the 40 dele-
gates gathered from 16 nations for
having achicved a sales growth in
the region of more than 30% during
the past year.

The consensus among the EMI

execttives, meeting for three days of

(Continued on puge 73
Il

Nashville’s Publishers
Building More Siudios

By GERRY WOOD

NASHVILLE — Competition.
convenience, accessibiliny. control
and production of more sophis-
ticated demos are principal reasons
why an increasing amount of Nash-
ville publishers are adding in-house
studios.

The atest to go the in-house route
1y the giant Tree International com-
plex which plans to open its own 16-
track studio before the end of the

By GERALD LEVITCH
& DICK NUSSER

TORONTO Canada’s weakened
ceonomy. plagued by dollar deval-
uation, rising unemployment and
inflationary trends. s causing set-
bucks in the country™s audio and
record industries.

An anline controllers strike Sun-
day (7) sharply reduced the number
of audio dealers on hand lor the Ca-
nadian Audio Trade Show here ast
week. causing several major hard-
ware suppliers to claim sales losses
ranging from $100.000 to $300.000.

The Canadian dollar plunged to a

N.Y. Bubble

Bursting For

Jimmy’'s Web
By ED KELLEHER

NEW YORK-The bubble has
apparently burst for Jimmy's Music
World.

There is mounting evidence of a
substantial retrenchment in the op-
erations of Jimmy's. the chain which
rose to prominence in meteoric fash-
ion. and which 1s generally credited
with intensifying the metro arca
price cutting that has dominated
marketig here for the past year.

Despite adamant and repeated
denials by the company’s top level
management, persistent reports are
circulating at all levels of the distri-
bution pipeline predicting the clos-
ing of as many as 13 outlets of the
38-store Jimmy's network, with one
source estimating the number could
reach as high as 18.

Speculation as to whiu:h specific
stores are involved remains just that:
with Dick Butler, operations man-
ager for Jimmy's. denving that any
such cutbacks are in the offing.

(Continued on page 60))

Boots' first album in several months 1s ready! BOOTS RANDOLPH SAX
APPEAL (MG7611) will be released next week and will feature contem-
porary arrangements of recent favorites. "I Write The Songs,” “Shame,
Shame. Shame,” " Jive Talkin' " and more. Boots is on Monument Records

seven-year low of 92.84 cents Mon-
day () measured against the US.
dollar. This is the lowest the Cana-
dian dollar has been since it was

It doesn’t always take a whole album. even a song, to spot the great
voice, a couple of seconds make Mylon Le Fevre's singing talent resound-
ingly clear. It's the kind of voice that quickly becemes the standard
against which others are measured. Known for his wark with Alvin Lee,

vear. The 2.000-square (oot studio.
to be used exclusively by Tree
writers. will cost approximately

Mylon has come up with a determined solo effort that will leave you, as
the LP title suggests, Weak at the Knees. On Warner Bros. Records and

Tapes. Produced by Jerry Crutchfield. BS 3070.

$130.000.

floated in 1970.

and distributed by Phonodisc Incorporated.

(Advertisement)

Short-range plans are confined to
(Continued on page 41)

Devaluation resulted in some
(Continued on page 58)

(Advertisement)

(Advertisement)

A Uit Troauction of tom wer marn, Critt Davies, anc Lew Fulterman 1or the Next City Corporation. Direction: David Krebs and Steve Leber for Lebe

r-Krebs Inc.

| ~Cat s«y;{:h Fever”

you can never be
the same.

On Epic Records
and Tape :
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NATRA To

Ease Election
Laws, Alter
Constiltution

Schedules 2nd Confab
For Chicago In 3 Months

By JEAN WILLIAMS

LOS ANGELES—In an unprecedented move,
NATRA ce¢lected to rework its- constitution in
order to allow some previously ineligible
members to seek office and to open the door
for participating/associate members (o gain
voting status.

This was decided during the organization’s
22nd annual convention held Aug. 3-6 at the
Konover Hotel, Miami, and attended by more
than 300 persons.

In another first time move, a second conven-
tion is slated for Chicago in three months. At
that time a pre-selected committee of 25 will
bring forth a new constitution.

Until the Chicago confab, the present offi-
cers will remain, with Kitty Broady, the
group’s first woman president, who initially
vowed not to seek another term apparently in
the running.

According to some of those present, with the
current constitution, Broady is the only
NATRA member eligible to run for the organ-
ization’s top seat.

Those seeking office include J.D. Black,
program director of KOKY in Little Rock;
Jack Gibson, publisher of Jack The Rapper
weekly newsletter and former NATRA presi-
dent and Alvin Dixon of WXVI in Montgom-
ery, Ala., also a past president.

“The constitution clearly states that mem-

GeneralNews___
300 ATTEND MIAMI CONVENTION

bers must have attended one out of three past
NATRA conventions and must be a member
in good standing for two years—record people
are not eligible for office.”

The committee of 25 drew up eight recom-
mendations which were submitted and passed
by the NATRA body.

Committee members are Kenny Gamble,
head of Philadelphia International Records;
Ed Wright, president of Global Entertainment
Inc.; Jack Gibson; George Woods, WDAS,
Philadelphia; Kitty Broady; label owner and

former NATRA president; Lucky Cordell;

Bea “Mary Mason” Elmore, WHAT, Phila-
delphia; Mother Francis, WRBD, Ft. Lauder-
dale; Alvin Dixon: Sidney Miller, publisher,
Black Radio Exclusive; Dino Woodard, Koko
Records and O.C. White, WAWA, Milwaukee.

Also: ‘Andrae Montell, Island Records;

Clarence Jackson and George Ware, Fair Play .

Committee; Robert Thomas, WDIA, Mem-
phis; Earl Sellens, MCA Records; Eddie 3-
Way, New Orleans retailer; Max and Michael
Kidd, Al Jefferson’s Washington, D.C., pro-
motion firm; Vernon Slaughter, CBS Records;
Bea Tibbs, Bale Records; Mary Clayborn,
NATRA secretary; James Hamlin, Mutural
Black Network; Robyn Holden, WHUR,
Washington, D.C.; Bertley Thomas; and
Wayne Joel.
Recommendations are:

1. To postpone the election of national exec-
utive officers for 90 days.

2. Toconvene again in 90 days in Chicago.

3. Candidates for office will present their
platforms through trade publications.

4. Applications to join NATRA will be pub-
lished through industry trade publications
which will permit new and past NATRA mem-
bers to become active members in good stand-
ing. This act will entitle them to vote on consti-
tution changes and the election of officers.

5. The present officers of NATRA remain in
their elected posts for an interim period of 90
days.

6. Subcommittees be formed to find ways to
insure the full participation of all people who
work within the music and communications
industries. Thus amending the present consti-
tution.

7. Mail ballots to all registered members
who cannot attend the Chicago convention.

8. NATRA form a united coalition with Sid-
ney Miller’s Black Radio Exclusive, Jack Gib-
son’s Family Affair and the Fair Play Com-
mittee in order to induce effective changes
within the industry.

The events which initiated the move to a
new constitution began with a heated session
on Aug. 5.

Lucky Cordell advised the group, “I can’t

(Continued on page 71)

GRAND OLE VEEP—Vice President Walter Mondale makes a surprise appear-
ance on the ““Grand Ole Opry”’ during a recent visit to Nashville. Introduced
by Roy Acuff, right, Mondale told the “Opry" audience that he, as well as
Jimmy Carter, is a true fan of country music and he had listened to the

“Opry’’ over WSM radio as a youngster.

EA Tees New L.A.-Based Jazz/Progressive Division

By PAUL GREIN

LOS ANGELES—Elektra/Asy-
lum has entered the contemporary
jazz field, with the recent formation
of a jazz/progressive division head-
quartered at the label’s main offices
here.

Itis being helmed by Dr. Don Mi-
zell, formerly the director of product
management at A&M’s Horizon jazz
label who is presently on a talent
hunt.

This signifies the first major in-

volvement in black music for E/A,
the folk/rock powerhouse that has
experienced its greatest success in

the past few years with country-
tinged pop acts like the Eagles,
Linda Ronstadt and Jackson
Browne.

Jazz will be released on both
Elektra and Asylum, rather than
being compartmentalized into a sep-
arate label (like E/A’s Nonesuch,
which handles only classical prod-
uct) in hopes that consumer recogni-
tion of the E/A name will aid the
music’s crossover to the mass pop
audience.

Also, as Mizell points out, “We
don’t want to emphasize the sepa-

Phonogram
Staffers At
Chi Confab

By ALAN PENCHANSKY

CHICAGO—The entire promo-
tion, publicity and sales staffs of
Phonogram/Mercury were in con-
ference here Aug. 5-7, in the label's
second national promotional meet-
ing of the year.

The conclave, at which forthcom-
ing product and promotional meth-
odology were in the foreground, also
was attended by reps of Polydor,
Ltd,, Canada; Phonogram Inter-
national, Holland; Phonogram Ltd.,
England; and by executives of
Monument Records, which recently
has pacted with Phonogram for mar-
keting and distribution.

Fred Foster, Monument president
and a former Mercury Washington,
Baltimore promotion man, was in-
troduced to the gathering following
an hour-long audio/visual presenta-
tion covering the history of Monu-
ment.

The meet also viewed presenta-
tions detailing Phonogram’s August
product release, and previewing a
fall release schedule which includes
a motion picture soundtrack album
by the Ohio Players and a three-
record set entitled “Consequences,”
by former 10cc members Lol Creme
and Kevin Godley.

Phonogram has 17 field promo-
tional personnel, and six promo-

(Continued on page 60)

rateness of the music. The idea is
thatit’s a distinct but integral part of
E/A”

He continues, “I think the chal-
lenge is to educate and to motivate
the E/A operation as a whole how
good the music really is and what its
potential is in the market and to
make it really clear that the music
has come of age and doesn’t have to
be shuttled off to the corner as a
stepchild to be forgotten.”

Mizell will have a small staff of
five to 12 people whose duties will
include, “helping the E/A people

Kill 2 Charges In
Brunswick Case

By DICK NUSSER

NEW YORK-—-Mail fraud and
conspiracy charges against Nat Tar-
nopel and several other officers of
Brunswick Records were thrown out
by a US. Appeals Court Tuesday
(9). But the tribunal remanded
counts alleging payola and depriv-
ing artists of their royalties for a new
trial.

Tarnopol, Peter Garris, Irving
Wiegan and Lee Shep had been con-
victed on various counts of a 28-
count reduced indictment in a New-
ark, N.J., court in 1976. Three other
defendents were acquitted at the
time.

The jury found Tarnopol and the
others guilty of using the mails in a
purported attempt to deprive the
IRS and various Brunswick artists of
revenue due them, and of making
cash payments to radio stations to
influence the use of Brunswick rec-
ords.

The Appeals Court reversed the
conviction on all counts of mail
fraud and conspiracy involving the
purported concealment of packing
slips, but left the door open for a new
trial on charges alleging the with-
holding of royalties and payola.

Tarnopol, additionally, still has
charges of attempted income tax
evasion stemming from the case
pending in U.S. District Court here.

get more into progressive r&b, blues,

jazz and jazz/rock,” he says.
Acknowledging that this is an all-
new direction for E/A, Mizell notes,
“you have a situation where they
really haven’t had any experience
with black artists or black executives
or black radio. So it’s rather obvious
what the nature of the challenge is.”
As to whether this will lead to
more label involvement with black
music, he says, “It’s a possibility, but
I'm not just going to be trying to
sneak.r&b in through the jazz back
(Continued on page 33)

These were severed from the New-
ark trial.

The Philadelphia-based Appeals
Court found that there was in-
sufficient evidence to show the de-
fendants knowingly attempted to
conceal the sale or transfer of certain
product in order to commit fraud.
Further, the court criticized the trial
judge’s instructions to the jury and
certain of his rulings on the admissa-
bility of evidence.

The defendants had originally
been charged by the government
with not entering the sales of more
than $350,000 worth of Brunswick
and Dakar records on corporate
books.

Disco Ill Panels
To Spotlight New
Sights, Sounds

NEW YORK-—The latest sight
and sound innovations in hardware
for the disco industry will be high-
lighted in two panel sessions at Bill-
board’s Disco 1II, Aug. 28-31 at the
Americana Hotel here.

In addition to giving brief product
presentations in separate audio and
video seminars, the panelists will be
ready for any “too hot too handle”
questions from the audience in their
areas of expertise.

The expanded emphasis on the
equipment side of the business at
Disco Il is a reflection not only of
the vital role that sound and light
play in creating the club environ-
ment, but also of the creative efforts
to be displayed during the four-day
expo.

Kole and Owens Productions, a
new partnership of Walter Kole and
Jerry Owens in Laguna Beach,
Calif., is official consulting and pro-
duction organization for live, disco
and video entertainment activities.
Working with a number of well-
known firms in the industry, the pair

{Continued on page 49)
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General News

Promotion
Pushed At
Disc Chain
Convention

By JOHN SIPPEL

DALLAS—Ask not what sup-
pliers can. do for you, but what you
can do for suppliers themed the an-
nual Disc Record stores’ convention
here last week.

And the 32-store chain, unique in
that all its outlets buy direct from lo-
cal distributors or branches, contin-
uously focused on new vistas of in-
store merchandising during its 3%-
day confab at the LeBaron Hotel.

Discussion by and conversation
with the approximately 40 key store
and three regional management per-
sons present from the Cleveland
Heights-based chain continually re-
verted back to the impact of ingeni-
ous promotions in a store to bring
the record/tape buyer to the register
with impulse items.

Gary Arnold, Midwest regional
manager and the chain’s top re-
gional person for the year, spent an
hour Monday (8) explaining new
frontiers for merchandising and
then Sam Arnold, Southwest re-
gional chief and convention coor-
dinator, did a two-hour talk show
host bit wherein store managers
Fred Siegel, Scott Blasl, Vince Rob-
isch and Barbara Siebert discussed
their personal philosophy on retail-
ers’ forte for industry attention.

And the industry responded. CBS
Records, during its alloted product
presentation time Tuesday (9),
allowed 20 minutes to Scott Bra-
shear, Texas merchandising special-
ist, to graphically illustrate some of
his personalized approaches to store
promotion, in which he noted the
importance of high isolating/dis-
plays by using pertinent cloth and
paper backdrops. And the giant la-
bel had Joe Mansfield, its national
merchandising chief there.

And the closing CBS-sponsored
banquet Wednesday night, at which
approximately 180 conventioneers
and suppliers were wined and dined,
was programmed to merchandising,.

Marv Dorfman of A&M gave
away checks totaling $1,500 to nine
store managers for a recent Cat Ste-
vens’ album store program. Jack
Bernstein of Pickwick distributing,
Dallas, laid out three portable color
tv sets donated by Casablanca for
ingenious store visual sales gim-
micks.

Marty Markowitz of Phonodisc
rewarded three managers with
round trip all-expanese trips to New

(Continued on page 61)

FRIENDS AGAIN—Paul Drew, now a broadcasting consultant and Bette Mid-

ler, are reunited in a friendly way at a KFRC soiree in San Francisco. The two

appear best of friends. Last year Bette was a ‘‘bit angered’” at a Drew decision
not to play one of her singles on the RKO chain.

Atlantic City
No Threat
To Vegas

By HANFORD SEARL

LAS VEGAS-—This desert oasis,
the long-time entertainment capital
and resort playground for gamblers,
is projected to remain so despite the
coming of Atlantic City, reveals a
Billboard survey of major hotels.

Of 12 heavyweight Strip proper-
ties contacted, only one conceded
any impact on the entertainment
scene here, while all agreed the new
East Coast venture “would just be
another stop for acts along the show-
biz circuit.”

“If anybody’s hurt by this, it'll be
the eastern market.” says Bernie
Rothkoph, MGM Grand entertain-
ment boss. “We have 1o look two to
three years down. the road before we
see any real challenge.”

The Grand’s stable of stars in-
clude a growing list of contempo-
rary, soft-rock acts such as Barry
Manilow, the Carpenters and Gor-
don Lightfoot, who recently made
his debut at the $100-million hotel.

Among the other established Strip
hotels which book more current acts

like the MGM, the Riviera and Cae--

sars Palace execs see Atlantic City as
(Continued on page 39)

$500,000 CAMPAIGN FIZZLES

EMI Beatles ‘Bowl” Set a UK. Flop

By PETER JONES

LONDON-With more than
$500,000 spent in promoting the al-
bum, and sales in the region of
350.000-400,000, EMTI’s television
campaign for the LP “Beatles At The
Hollywood Bowl” has proved some-
thing of a marketing flop.

It has also forced EMI to revert to
the “20 Golden Greats™ formula for
its next tv-backed package, which
will feature the Supremes in a
$250.000-plus campaign planned
for September.

At the time of the Hollywood
Bowl launch, Bob Mercer, EMI di-

rector of marketing and repertoire,
stated that he would be disap-
pointed if the album did not hit the
one million mark in the U.K. alone.
Now the Supremes are set up.,
hopefully to repeat the success of
carlier EMI tv-boosted campaigns
on behalf of the Beach Boys, Glen
Campbell and the Shadows, and
cancel out what company director
Alan Kaupe describes now as “the
small hiccough™ of the Beatles-Bow!
release.
At the EMI product presentation
(Continued on page 53)

CARTER UPS
THOMAS LPs

NEW YORK-—President Carter’s
frequently expressed interest in the
poetry of Welsh writer Dylan
Thomas has more than doubled
sales of the 16 spoken word record-
ings Thomas made for Caedmon
Records. ,

According to the label, Thomas
has been among its top sellers since
Caedmon was founded 25 years ago
with release of the poet’s “*Child’s
Christmas In Wales™ album, still the
writer’s most popular recording.
Carter’s liking for the poet’'s work
first became public during the 1976
presidential campaign.
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__Executive Turntable

Bob Knight has been appointed to the newly created post of director of spe-
cial markets for A&M in Los Angeles. He was most recently West Coast re-
gional merchandising director. Larry Hayes goes into Knight's vacated slot af-
ter having been an independent promotion and marketing consultant, while
Steve Rubin has been appointed Southern regional merchandising director to
be based out of Atlanta after having been iz
with the Franklin Music store chain. And in
one other A&M shift, Bill Swearingen is now
the regional marketing director for the Mid-
west. He was formerly a distribution man-
ager with Heilicher in Minneapolis will be
based for A&M in the twin cities also. ..
: Ken Yastic, former Midwest sales represen-
Knigt tative for CBS Records, has gone with Pick-

wick Records as national sales manager. He
will continue to base in Minneapolis. . . . Dee Joseph has joined Butterfly Rec-
ords as national retail marketing director headquartered in Los Angeles. Prior
to Butterfly. Joseph served as editorial director for Laufer Publications. .. . At
Chrysalis in Los Angeles Ellen Feldman has been named assistant national di-
rector of artist development while Cristy Rundquist has been promoted to artist
development coordinator. Feldman comes |
from Capitol where she handled national :
AOR promotion and Rundquist has been
national -artist development director Russ
Shaw’s assistant. ... At Epic Records, New
York, Bruce Harris has been named East
Coast a&r director. He was director of mer-
chandising and product management for
Epic/Portrait and Associated Labels. ... At
CBS Records, New York, Ritch Bloom has
been appointed supervisor, college program. He was East Coast promotion
coordinator for Lifesong Records. . .. David Mount has been appointed Los
Angeles branch marketing coordinator for WEA. For the past eight years he
has been a branch manager for Pickwick International in four major U.S. mar-
kets and will base in L.A. ... Bruce Maduri will head up Sweet City Record’s
new Atldnta office as Southern regional di-
rector over promotion, marketing and a&r.

. Hank Zarembski, former RCA Records
“ Cleveland promotion rep, to identical post in
Los Angeles. . . . Randy Bimslager joins Co-
lumbia Records as Dallas promotion man-
ager. He was ABC Records promotion man-
ager for St. Louis/Kansas City. ... Eduardo
Lamadrid has been named corporate finan- -
cial director, Candy Stripe Records, Free-
port, L.1. He had been a vice president, Keel Manufacturing. . . . Max Gold-
stein joins Promo Record Distributing, Paterson, N.J, as national sales
manager. He had been head of sales for Sutton Distributors. . . . Don Pow-
ell has been upped to director of national promotion at Hickory Records,
Nashville. ... Phonogram/Mercury has named Janet Rickman to the newly
created post of publicity representative/
South. Rickman, based in the label’s Nash-
ville office, will be responsible for publicity
of all pop. country and r&b acts throughout
the Southern states. She has worked as a
publicity and promotion assistant in Nash-
ville since joining Phonogram earlier this
year. ... Michael Barackman has been ap-
pointed a publicity editorial writer for ABC
Records in Los Angeles. He was most
recently music editor of Phonograph Record Magazine. . . . John Wahl has left
his promotion post at Pickwick, Minneapolis. .. . Bert Bogash has exited his
post as national artist relations and publicity director at MCA Records in Los
Angeles. ... Don Powell has been upped to director of national promotion at
Hickory Records, Nashville. . . . Dennis Brewington has been appointed assist-
ant director of ASCAP’s Nashville office.

Rita Kennedy has been appointed regional
branch manager for the St. Louis/Kansas
City area for MS Distributing, while Kenny
Hamlin becomes regional branch manager in
Los Angeles. In two other MS shifts, Jack
Campbell appointed regional branch man- %
ager for San Francisco and Joyce Shaw has
been named sales manager there. ... Dave
DeBevec has switched from the Disc Records
Phonix store, which just shuttered, to the Phoenix store. ... Ed Kelman has
been appointed general counsel for Chappell Music, N.Y. He was assistant
general atrorney with CBS Publishing Group. ... Faye Rosen has been pro-
moted to professional manager at CAM Publishing, New York. She was in
CAM’s publishing and artist development departments. . . . Jack Craw, form-
erly with Monument Records, has been named marketing manager at Wood-
land Sound Studios in Nashville. . . . Mike Feurt has been promoted to execu-
tive vice president at the Bill Goodwin Agency in Nashville. - .. Kenn
Friedman and Michelle Hart have been named vice president/sales and busi-
ness adminstrator respectively at Provocative Promotions in Los Angeles. .. .
Justin Carmerlengo has been named Panasonic public relations director in Se-
caucus, N.J. .. . Jack Kirks has been appointed vice president of operations at
Dillon’s entertainment complex in Los Angeles.

Hayes

Rubin Swearingen

. Joseh Feldman

Runquist Harris

Brewington Kelman

* * *

At Studer Revox America in Nashville, James Woodworth joins in newly
created post of sales manager for Revox products, from a similar position at
Turner Manufacturing. Fred Layn is named to new position of Eastern re-
gional manager in the just-opened New York factory office. . . . Ampex, Red-
wood City, Calif., selects John L. Porter for the newly-created position of vice
president of new ventures. . .. Jensen Sound Laboratories, Schiller Park, I1l.,
chose Jack D. Buchanan manager of marketing services.
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General News

CANADIAN GdLb—Kis receives a gold record from uahtyords of Canada for ltststdln sales there. From
the left: Peter Criss, Paul Stanley, Ace Frehley and Gene Simmons.

Adler Consultant For Epic/Ode

LOS ANGELES—Lou Adler will
serve as consultant to the new Epic/
Ode label for an open period of
time.

His consulting status won’t in-
volve producing any new releases. It
is a loose association which will in-
volve him in creative decisions,
product releasing schedules and ad-
vertising, promotion and sales cam-
paigns.

When Adler opted not to renew
his distribution agreement with
A&M in January and announced
several motion picture projects, sev-
eral major record companies began
bidding to acquire the Ode catalog.

All, however, wanted Adler to
sign a long-term personal service
contract to run the label, which he
wouldn’t do.

The agreement with Epic will al-
low Adler 1o devote himself almost

entirely to his film projects, but still
be actively involved on a creative
and personal level with the oper-
ation he brought into being.

The Epic/Ode operation is
headed by Ron Alexenburg, CBS
vice president in charge of Epic and
Associated labels.

Continuing their previous duties
with the new label are two Ode exec-
utives: Marshall Blonstein, vice
president and general manager in
charge of all sales and promotional
campaigns; and John Beug, creative
director and assistant to Adler.
Blonstein will also be the chief lia-
ison officer between the new label
and the parent company.

It is 10 years to the month since
Adler sold the Dunhill label he had
co-founded to ABC, and started Ode
in a distribution agreement with Co-
lumbia. Columbia didn’t renew the

pactin 1969 and Adler joined forces
with A&M. In the next eight years
Ode released 24 albums, with cu-
mulative sales of more than 30 mil-
lion units.

With a few exceptions, this mate-
rial, plus some previously-unre-
leased masters. comprises the cata-
log Epic has acquired. The
qualification is necessary because
the catalogs of a few individual art-
ists have been sold to the different
companies which now have the art-
ists. David T. Walker’s Ode albums,
for example, are now handled by
A&M.

The deal does include, however,
the complete catalogs of Carole
King, Cheech & Chong and Tom
Scott, in addition to a couple of
newer Ode artists: Tufano &
Giamaresse and Kitchen.

Detroit Audio Launches Beatles Promo

LOS ANGELES—Perhaps prov-
ing that one way to a record buyer’s
heart is through his stomach, Detroit
Audio Systems, a five-store record/
tape/audio chain in the Detroit area
and Capitol Records’ Detroit branch
have teamed up for an offbeat mer-
chandising effort.

The five-store chain with four out-
lets in Detroit and one in suburban
Pontiac had approximately 50,000

paper place mats printed up featur- -

ing a Beatles trivia quiz consisting of
nine questions.

The place mats were then distrib-
uted, indicates Peter Pearlman, vice
president of operations and general

Joins Capitol In
Place Mat Quiz
Discount Offer

By JIM McCULLAUGH

manager of the three-year old black-
owned chain, to major chain and in-
dependent restaurants such as Elias
Bros., Big Boy, McDonald’s, Burger
Chef, Taco Bell, Biff’s, and others.
Customers bringing in the place
mat to Detroit Audio receive §1 off
any Beatle album of their choice.
The promotion, conceived by the

lLetters ToThe Editor |

Dear Sir:

I've seen price hikes in my seven
years of selling records, but with sev-
eral original releases of $4.98 and
$5.98 now carrying a $7.98 list I can
only try to explain it in the medium I
sell.

The seven ninety eight. . ..

I guess it’s too late for a four
ninety eight. :

Which you raised to five with the
vinyl costs high.

The seven ninety eight. . ..

With an album that’s selling
there’s no way of telling

That you will create, an eight
ninety eight!

The seven ninety eight . ..

I can only buy one, cause my
pocketbooks done.

I see the Kiss fans leave with
empty hands,

The seven ninety eight. ..

Increase the quality along with
the cost,

And you might eliminate a return
loss.

The seven ninety eight, I'm begin-
ning to hate

The seven ninety eight, I can’t re-
late

The seven ninety eight, I'm begin-
ning to hate

I guess it’s too late for a four
ninety eight!

Kent Botsford, Owner
Strawberry Fields,
Waukegan, Il

chain, began in July and is slated to
continue, at least, until September,
adds Pearlman for those interested
eateries.

The thrust of the campaign is to
hypo sales of the recently released
“The Beatles At The Hollywood
Bowl” live album as well as the en-
tire Beatles catalog.

“So far the promotion has been
going very well,” states Pearlman,
“but it’s really just gotten underway
and I think it will require a little
more time for the public to appre-
ciate it. .

“This is the first time we've done a
promotion like this tieing in with res-
taurants. We’re attempting to create
more innovative merchandising.”

Pearlman figures the promotion
should substantially contribute to
increased sales of the Beatles catalog
and adds, “Consumers are even
bringing in the placemat, stains and
all, to take advantage of the offer.”

Arista Putting Life
In New Dead Push

NEW YORK—Arista Records,
buoyed by the initial response to the
Grateful Dead’s new “Terrapin Sta-
tion™ LP, is planning a major pro-
motional push for the group.,

The label says it will initiate an ad
campaign in the consumer press fea-
turing “bold” graphics, as well as
posters, stickers and streamers
plugging the LP.

Radio spots will be pegged to
markets where air play is heaviest.



America’s premier L INGETUTTT
rock’n’ roll band S
asyou've never :
heard them before. |
THE GRATEFUL DEAD

“TERRAPIN STATION”
ON ARISTA RECORDS. |

Dt

TERRAPIN STATION

*80 Billboard
*60 Record World
| 69 CashBox

# 7 Radio & Records
Album Airplay Chart
“Salesmaker Of The Week”

—Record World
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LONDON — The Polygram
Group, which links the recording ac-
tivities of Phonogram and Polydor
along with Chappell publishing,
showed a sales upturn of 12% last
year on a mainly European basis
and now sees it as “essential” that it
should establish a stronger presence
in the U.S.

Figures accompanying the annual
report show that Polygram’s share of
the world market has grown by 250%
since 1967, while the market itself
has expanded by 121%.

The annual report, noting the re-

By PETER JONES

- sults improvement in 1976 but

seeing “no dramatic upswing com-
ing for 1977,” says: “For music,
films and television alike, the U.S.
market remains of key importance.
“This requirement has been taken
into account through the strength-
ening of links with the Robert Stig-
wood Organization with its reper-
toire in the pop sector. RSO artists
the Bee Gees, Eric Clapton, Rick
Dees, Barbara Dickson and Andy
Gibb have had their best year ever
both in the U.S. and in Europe.”
As a manufacturer of records and

Disco Trappings Boost Roller Rinks

By RADCLIFFE JOE

NEW YORK-The discotheque
boom in this country is getting credit
for playing a major role in the resur-
gence of public interest in roller
skating rinks-across the country.

Within the last couple years, en-
terprising rink operators have suc-
ceeded in yanking their faltering
businesses from the brink of finan-
cial collapse by turning them into

the roller skate industry’s version of
the discotheque.

To achieve this, operators have re-
tained leading disco design consult-
ants to turn what had degenerated
into dilapidated teenage hangouts
into extravaganzas of sight and
sound complete with disco deejays
like any conventional club.

(Continued on page 46)

976 SALES UP 129%==

U S. Key To Polygram Growth

THE KING OF DIVIDER CARDS

NOW HAS ARE YOU REALLY

COMFORTABLE WITH
THAT CORPORATE
ORTHODOXY!??

HOT YOUNG LABEL LOOK-
ING FOR AGGRESSIVE
YOUNG NATIONAL PROMO-
TION DIRECTOR, WHO
WANTS MORE. LATERAL
MOVES ONLY.

SEND INQUIRIES TO:

Confidential

P.O. Box 6969-0
L.A., Ca. 90069

CUSTOM PRINTED T - SHIRTS

( in any volume )

% ;GOFHER PROOUCTS CORP.
Box 1812, Carsca City, Nev. 89701

Phows (702) 882-9333

UNIVERSAL ENTERTAINMENT CO.

Has now opened a One-Stop to service you.
Lowest priced One-Stop in the midwest.

Check out these specials:

No Minimums No Maximum

LP’s for $3.39:  Waylon Jennings,

Tape for $4.25: 0I Waylon, RCA 2317

Starland Vocal Band, Windsong 2239

LP’s for $3.99: Fleetwood Mac

Tape for $4.25: Rumours, Warner 3010
Crosby, Stills & Nash, CSN, Atlantic 19104
Kiss, Love Gun, Casablanca 7057
Bay City Rollers, It's A Game, Arista 7004
Yes, Going for the One, Atlantic 19106
Commodores, Motown 884

LP’s for $4.49: Parliament Live, Casablanca 7053
The Deep, Casahlanca 7060

LP’s for $6.25: Barry Manilow, Live, Arista 8500
AlL$6.98 HSLLP'S ........coceeeceenresececnsnsesensennsens

AU STIBSELP'S ... s eeseana
All $7.98 list 8-Track & Cassettes

49 North 8th St.
Richmond, Indiana 47374

Call- collect to order Department
(317) 966-0160

cassettes, as a music publisher and as
a producer of tv films and video pro-

. grams, Polygram increased its turn-

over to $777.2 million against a [975
figure of $694.26 million (Billboard,
Aug. 13, 1977). The balance sheet to-
tal is now $628.85 million.

On capital, including reserves, of
$162.02 million, a dividend totalling
$7.22 million was paid to the Philips
and Siemens companies, who each
have.a 50% share in the group.

At the end of 1976, 12,836 em-
ployes were in the group in 31 coun-
tries, against a 1975 total of 12,228.
The group has extremely modern
manufacturing facilities in 20 coun-
tries. Output was 240 million records
and 31 million cassettes. The group’s
share of third party business in-
creased sharply all over the world.

In 1976, big Phonogram successes
were Demis Roussos and Nana
Mouskouri, with Johnny Hallyday
“reigning absolutely supreme in
France.” With Mercury, the big acts
were the Ohio Players, Bachman-
Turner Overdrive, 10cc and new-
comers the’ Bar-Kays. Chico
Buarque de Holanda and his Bra-
zilian group were warmly received in
Europe, and there was a good pop-
music start for one-time model
Twiggy.

Coen Solleveld, group president,
said that Phonogram’s classical rep-
ertoire on the Philips label was ap-
pealing to an ever-larger audience.
Gold was much in evidence in the
Polydor classical sector, with Her-
bert von Karajan and the members
of the Berlin Philharmonic receiving
140 gold disks for 1.2 million sales of
Beethoven’s Fifth.

“With its classical repertoire, the
Polygram Group is now right at the
top of the world league. In this field
alone, turnover amounted to around
$80 million. There is clearly an in-
creasing demand for performances
of classical music of superior qual-
ity.” :
yIn London, the Chappell Music
Centre is one of the largest single
unit music stores in the U.K. and in-
come was up 40% over 1975 on sales
of records, tapes, hi fi, radio, pianos,
organs and other instruments and
sheet music and folios.

Growing importance of consumer
video as a potential future large-

(Continued on page 54)

Josephson Says
Dividend Up 58%

NEW YORK-—Marvin Josephson
Assoc. reports its annual dividend
up 58% from fiscal 1977, with the in-
crease reflected in the quarterly divi-
dend payments being mailed Aug.
15. The dividend went from 38 cents
to 60 cents, for the year ending June
30.

In the meantime. the company
backed away from an earlier report
predicting that an audit of the com-
pany’s operations for the year ended
June 30, 1977. would result in an in-
crease of income per share from
$1.91 to $2.25.

“Income per share will be in the
range of $2.05 to $2.10.” the com-
pany now states, blaming “lower
than anticipated revenues in the mo-
tion picture and personal appear-
ance areas” for the change in fore-
cast.

The current dividend payment,
however, is the eighth consecutive
increase for the company. whose last
common stock dividend payment
was |1 cents, paid May 15. Two
years ago the quarterly rate was only
4 cents a share.

" Market Quotations

As of noon, August 11, 1977

1876

High © Low NAME PE (35S High Low Close Change
a7% 37 ABC 8 351 44 422 42 - 1%
41% 38Y% American Can 8 86 41% 40% 40% - %
MY% 7% Ampex s 12 197 10% 9% 9% - %

5% 3% Automatic Radio 10 1 3% 3% 3% + %
62 55 CBS 9 122 58 56% 56% - 1%
17% 7% Columbia Pictures 5 850 17% 16%. 16% — %
15% 10% Craig Corp. 3 37 M% 1%  11% Unch.
48%  32% Disney, Walt 16 938 38% 37% 38 - %

4'% 3% EMI 8 25 4% 3% 4 Unch.
18% 11% Guif + Western 3 502 12% 12% 12% — %

8% 4% Handleman 10 32 7% - 7% 7% - %
36% 23% Harman !ndustries 10 - — - - Unch.

5% 3% K-tel 8 - - - 3% Unch.

9% 5 Latayette Radio 58 5 5% 5 5% + Y%
26% 21% Matsushita Electronics 9 54 22% 22% 22% + %
44% 35%2 MCA 8 120 38 37% 37% + %
25% 16 MGM 9 82 23 22% 22% — %
57 47% 3M 16 632 50% 49% 50% + %
56% 36% . Motorola 13 320 44% 43% 43% Unch.
36 23% North American Philips 6 36 29% 29% 29% + %

9% 5% Playboy 11 32 7V % 7% Unch.
32% 25% RCA 11 686 29% 29% 29% — %
10% 8% Sony 14 352 8% 8% 8% Unch.
22% 14% Superscope 5 44 16% 15% 15% — %
42% 21 Tandy 6 226  26% 26% 26% - %

TV 4% Telecor 6 6 6% 6 6% + %

3% 2% Telex 9 37 2% 2% 2% - %

4% 2% Tenna 9 10 2% 2% 2% Unch.
16% 13% Transamerica 7 190 16% 15% 15% Unch.
25% 9% 20th Century 8 670 25% 24 24 -1
32% 26% Warner Communications 6 191 29% 28% 28% — %
28 20 Zenith " 165 22 1% 21% Unch.

OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask

COUNTER COUNTER

ABKCO Inc. 54 - 2% 3

First Artists Prod. 3 6 6% 7 Kustom Elec. 7 1 2% 2%

Gates Learjet 4 3 8% 8% M. Josephson 9 25 14% 15

GRT 5 24 2% 3 Memorex 7 130 26% 27'%

Goody Sam 3 = 1% 2% Orrox Corp. - — % %

Integrity Ent. 3 125 1% 1% Recoton 4 2 2% 2%

Koss Corp. 5 2 3Y% 3% SchwartzBros. 10 — 1% 2%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer of Loeb, Rhoades & Co., {nc., 9440 Santa Monica Blvd., Beverly Hills,
Calif. 90210, 213-273-7711, member of the New York Stock Exchange, Inc.

Schwartz Files
All-Time Y2-Year

NEW YORK-—Schwartz Brothers For information
reports an all-time high in half-year regarding
revenues on the eve of two Harmony major market
Hut retail store openings, bringing quotes
the chain’s retail string to 17 outlets. :

Revenues exceeded $11 million Please call:

Douglas Volimer

Loeb Rhoades & Co. Inc.

9440 Santa Monica Blvd. Suite 500
Beverly Hills, CA 80210

(213) 273-7711

for the six months ending July 31,
for the first time in the company’s
30-year history, the report says.

Both new stores opened their-doors
for business Thursday (11) and will
stock a full line of records, tapes,
sheet music, and musical instru-
ments. Audio equipment will also be
carried.

One of the new outleéts, a 5,300-
square-foot facility, is located in the

Look to Loeb Rhoades

Members New York Stock Exchange, Inc.

new Gallery Mall in downtown
Philadelphia.
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7
WUSIC-IS-OUR-BUSINESS:
//—J
RACK JOBBERS

WHOLESALE DISTRIBUTORS
TAPE & RECORD PROMOTIONS

ALL LABELS - COMPLETE CATALOGS
- NEW RELEASES

NOTE: QUR SEMI-MONTHLY SPECIALS

1.99  HAL GORDON “INNER STRENGTH"
ssaLisT  CLOUD ONE “*ATMOSPHERE STRUT”

AES S
3.79 GRATEFUL DEAD “‘TERRAPIN STATION”

7.98 LisT MINIMUM ORDER 15 PCS.

ALBUMS 3*— 3°° TAPES 4*°— 4%

list = 6 list . 7.98

CUT-OUT ALBUMS..... 35¢ cut-out TAPES ... $1 .00
Write or Call Rusell for Free Catalogs & Weekly Specials.

CANDY STRIPE RECORDS

‘371 SOUTH MAIM STREET
FREEPORT, UsA

H.Y. 11520

~ "N.Y. PHOME (212) B95:3930 (212} 895.3931
L.b PHOME: (516)-379-51.51 {514) 379-5760 (516) 3793761
TELEX 12485 CAMSTRIFPE FREE
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fasom of Freeflow Productions

..} t seems hard to believe that it
5| wasn’t even a year ago that Fire-
fall made its debut album.
S Because today, Firefall is unde-
rnably one of the success stories of the year.
The beautiful melodies and harmonies that
made Firefall’s debut album gold also pro-
duced three hit singles. “Luna Sea” is Firefall’s
latest album. It’s everything you hoped it

CIRCEALL

“LUNA SEA”
ON ATLANTIC RECORDS AND TAPES
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General News

MOTOWN'S ALE

LOS ANGELES—Declaring Mo-
town will wind up 1977 with its “best
year ever,” Barney Ales, president,
indicates that the label will continue
to emphasize a select number of art-
ists.

Moreover, according to both Ales
and vice president of marketing
Mike Lushka, the label will continue
to spend dollars on elongated mar-
keting and merchandising cam-
paigns for its established and
“building™ acts.

Prodigal Records, officially
launched late last year and acceler-
ating this year spearheaded by a re-
united Rare Earth LP, add the two
executives, will also provide a white
rock oriented base for the company
in the future.

And although the Motown artist
roster is predominantly black, Ales
emphasizes, “We are not a black
company. We are a record label.”

Reflecting this focus on quality,
Alex points out, is Billboard’s recent
share of chart analysis placing Mo-
town in seventh position.

“With 22 albums released in the
first half of this year and yet to be
able to show that type of market
share is a remarkable achievement, I
feel,” observes Ales.

*You really can’t compare us to a
big label,” continues Ales, “which
releases a tremendous amount of
product.”

Ales also indicates a prime con-
cern of the company will be to “re-
establish” artists Motown has had in
previous years.

“Even though an artist,” states
Ales, “has a reputation, that’s no
guarantee. We have to re-establish
the fact that each piece of product
has to stand on its own merit.”

The Commodores current success
“really didn’t surprise us,” adds
Ales. “It was a slow building process
and you could see each previous LP
getting stronger. They began
branching over from a black market
to a white audience. You could even
see the audience change at their con-
certs.

“Of course,” continues Ales, “the
life blood of any company is new
artists but, realistically, how many
new acts can you break today? It’s
taking much longer and more of a
building process to be accepted in
the marketplace today. Naturally,
we will continue to look for new art-
ists but selectivity will be the impor-

500 Due At
WEA'’s Fla.
Sales Meet

LOS ANGELES—WEA will con-
vene the largest sales meeting in its
history next month at the Diplomat
Hotel in Hollywood, Fla., Sept. 7-11.

The event will draw approxi-
mately 500 executives and members
of the sales and promotion staffs of
WEA, Warner Bros., Elektra/Asy-
lum and Atlantic, according to Joel
Friedman, president of WEA and
the scheduled keynote speaker.

Sessions will be chaired by Henry
Droz, executive vice president; Vic
Faraci, vice president and director
of marketing; Rich Lionetti, vice
president, sales; and Oscar Fields,
director of black music marketing.

The chairmen of the board of the
WEA labels will also be in attend-
ance: Mo Ostin of WB, Joe Smith of
E/A and Ahmet Ertegun of Atlantic.
Also planning to attend are Neshui
Ertegun, president of WEA Inter-
national and David Horowitz, presi-
dent of parent Warner Communi-
cations.

By JIM McCULLAUGH

tantconcern. We are a privately held
company and we are not just inter-
ested in putting out product and
grosses.”

Both Motown and Prodigal will
be open to new acts, says Ales.

“One of big fallacies in the indus-
try today,” Ales states, “is that super-
star acts who are thinking about la-
bel changes look to the majors. They
don’t think about Motown but our
doors are open.”

The label, adds Ales, will release
in the second half perhaps less than
the same number of albums it re-
leased during the first six months.

Key releases for the company in
the fall include a new single pocket
Stevie Wonder in October, a new
Marvin Gaye LP and a new Diana
Ross album produced by Richard
Perry set for late summer. A Diana
Ross single from the LP is set for two
weeks.

The company’s marketing philos-
ophy has undergone a “radical
change” in the past year, pro-
nounces Lushka. .

“Our programs are no longer
geared to initial releases of a prod-
uct,” he analyzes. “They are being
geared for longevity and dollars

spent are not all being put into the -

initial stages.

“A good example of that,” he con-
tinues, “is Stevie Wonder’s ‘Songs In
The Key Of Life” album. It will have
been released a full year in Septem-
ber and we are going to launch a ma-
jor campaign for it then.

“One of the biggest problems we
face as a small company is to keep

LOS ANGELES—Delmark Rec-
ords, the Chicago-based jazz and
blues label, plans on increasing
its recording activity, says owner
Bob Koester.

Reedman Chris Woods is the
first subject of a new recording,
Koester says. Forthcoming are
four jazz and four blues LPs on
the Delmark and Pearl iabels, the
latter a label Koester purchased
along with JOB, United, States
and Power Tree.

reissues from the United and
States catalogs and feature Jun-
ior Wells, Muddy Waters, El-
more James and Otis Spann.
These will appear on the parent
logo.

Appearing on Pearl are works
by Robert Nighthawk, a Missis-
sippi guitarist, Memphis Slim,
Guitar Murphy and J.T. Brown.

Both lines retail for $6.98.

Delmark, formed in St. Louis
g by Koester in 1953, had its first

recording released the next year.
There are currently 64 titles in
the catalog with a score in the can
which Koester hasn’t gotten
around to putting together from
sources he’s been picking up.
The label, says Koester, also a
noted Chicago retailer of jazz
and blues records, started as a
z hobby. He and Steve Tomashef-
sky, his promotion-artist relations
man, are its staff and they oper-

% Jazz Record Mart store on Lin-
% coln Ave.

Koester says he gets ideas for
modern jazz recordings from a

JAZZ, BLUES ACTION

Delmark Expands
Recording Activity |

By ELIOT TIEGEL

The four blues LPs are all

ate out of Koester’s Northside .

President Predicts Best
Year, Affirms Select Acts

retailers well-stocked with that al-
bum. Some are treating it like cata-
log and not a new release which we
essentially think it is. When you
have an album that still sells any-
where from 25 to 100 per store you
should treat it that way. Retailers
should be keeping it out front.”

“It’s a re-education process,” in-
terjects Ales.

“That album,” continues Lushka,
“is still doing 150,000 to 200,000 a
month, so how ‘old’ can that be?
Maybe the term ‘catalog’ is the
wrong terminology for our business
now. It’s still a new release.”

“The marketplace,” injects Ales,
“has grown tremendously. It used to
be an LP sold a half-million and
people were thrilled. Today we have
quadruple platinum. Where does it
end? Should we be looking for 10
million?”

Lushka also adds that Motown
will continue to focus heavily on in-
store promotions. In March the label
released an album titled “Mandre”
and “thanks to an awful lot of work
that resulted in in-store play, radio
stations have begun to pick up on it.
We put out 5,000 of that and now it’s
up 10 75,000. As an industry we have
to find new avenues of expression
for artists also.” g

Touring and appearances are also
an important link in the total chain,
says Lushka.

“The Commodores,” he says, “be-
cause of their appearances and our
efforts were able to do 300,000 units
in the last month alone. They are go-

(Continued on page 61)

A ISP

committee of advisors. He han-
dles all traditional jazz project
planning himself. “I reign,” is the
way he describes his position in
the label.

Inthe can are three LPs by the
respected Assn. for the Advance-
ment of Creative Musicians plus
works by Roscoe Mitchell and
Anthony Braxton.

Koester has a small room in
the back of the record shop for
making dubs and editing tapes. §
His warehouse is adjacent to that
as are the work areas for himself
and Tomashefsky.

What makes the owner of a
small jazz label happy? “For us
1,000 copies sold of an average
Delmark release in the first six
months. Anything over 5,000 is
really nice. Junior Wells and Otis
Spann achieve that.”

Koester has a lease arrange-
ment overseas with Black and
Blue in France, Trio in Japan
and Esquire in England. They all
press his records in their home
markets. Bluesman Sleepy John
Estes, Koester says beaming, sold
15,000 copies of one LP in Japan
within 1% years.

Black and Blue picked up 20
LPs of which 15 have thus far
been issued. “They want 10
more,” Koester adds. Trio “has
released as many LPs as we have
in the catalog and Esquire has is-
sued almost everything.”

The shoe string operation re-
mains just that. Says Koester:
“Monetarily a record date is still
kind of a sirain.”
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HAPPY TIME—Kenny Rogers receives his gold LP for his UA work ‘‘Kenny

A e e e i i

Rogers” in Beverly Hills from label president Artie Mogull.

ALICE COOPER
Lace and Whiskey

lnckidee Yo mdMa
(HoMors}Love at Wour Comenience

._..1':.!_ ' ;
BSK 3027
LP $7.98~$3.99

Tape $7.98—84.25

SD 19104
LP $7.98—$3.99
Tape $7.98—$4.25

BS 3067
LP $6.98—$3.39
Tape $7.98—$4.25

AL S CDeKR
- g

3
6E-102

LP $7.98—$3.99

Tape $7.98—8$4.25

AUGUST IS W.E.A.
REGORD AND TAPE

W.E.A. RECORD AND TAPE
PRICES FOR AUGUST

ANS6.98 LISLLP'S v $3.65
AN S$7.98 LISLLP'S oo $4.30

All $7.98 List 8 Tracks & Cassettes ................ $4.50

For Complete Catalog Call or Write

MONTH AT
GALGANO’S

FLEETWOOD MAC
Rumouars
Includey the Hit GoYour Own Way
Also Inclodes Dreams.
The Chain/Dont Stop/Songband
= 5

RICHARD PRYOR'S
GHEATFEST HITS
includor Al Evorcin
MyFather My Neighborhond

=

BSK 1030
LP $7.98—$3.99
Tape $7.98—$4.25

BSK 3057
LP $7.98—$3.99
Tape $7.98—$4.25

Pt
SD 9914
LP $6.98—%$3.39
Tape $7.98—$4.25

7E-1084
LP $7.98—$3.99
Tape $7.98—%4.25

Bl e
SD 18215

LP $7.98—$3.99
Tape $7.98—%$4.25

SS 8500
LP $7.98—$3.99
Tape $7.98—%4.25

Ry

wrirs waaNE WIRH 4 i pizTe

i
=

7E-1086
LP $6.98-$3.39
Tape $7.98—$4.25

SD 19106
LP $7.98—$3.99
Tape $7.98—$4.25

GALGANO
DISTRIBUTING

4147 W. Armitage Ave.
Chicago. I11. 60639
{A-C) 312/ 235-3800
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‘Sam’ Capture Frees N.Y. Clubs

NEW YORK-Disco owners as
well as their young patrons breathed
a sigh of relief with news that “Son
of Sam,” the dreaded New York
killer, was captured Wednesday
(10).

Before a suspect was apprehended
Wednesday night, Son of Sam had
killed six persons, and wounded

seven others concentrating on young
women with long brown hair, some
of them after they had emerged from
discos in the Brooklyn and Queens
areas of New York.

His killing spree had cut attend-
ance in discos in Queens, the Bronx
and Brooklyn by as much as 90%
(Billboard, Aug. 13, 1977).

NIGHT
CLUB

Dinner theatre/night club,
650 seats, with beautiful
stage, sound eqt., lighting
and controls. Available to
financially responsible
person. Contact Charles
Rosen, Marco Polo Hotel,
Miami Beach, Fla. (305)
932-2233. ‘

i
|

General News

& . e

BUMP AWAY—During an Average White Band/

Ben E. King set, King and Etta J

ames break out with the bump. Joinin

in from left to right are guitarist Onnie Mcintyre, Luther Vandross, percussionist Sammy Figueroa, guitarist Hamish
Stuart, James, King and bassist Alan Gorrie.

L.OS ANGELES—Although still
in a test marketing state, initial reac-
tion in the distribution/retail pipe-
line to Capitol Records “Touch Me”

-apitol’s “Toucl

tape packaging program appears
running in a4 positive vein.

In some instances, increased sales
at point of purchase are clearly

le’ Tape

What's more, they'll show their gratitude at the
box office. The people of Halifax, Nova Scotia
love to be entertained and they pay well to hear
and see good acts. At the brand new 11,500
seat Metro Centre, the acoustics will flatter
you. The crowds will cheer you. The box office
draw will impress you. The Metro Centre sits at
the heart of a 300,000 person trading area.
More than a quarter million people who are
easy to reach by road and air, and who now
represent a very big part of the New England

and Canadian circuits.

Come play for us. We'll gladly pay to see you.

HALIFAX
METRO
CENTRE

Contact:

Mr. Keith D. Lewis
General Manager
Halifax Metro Centre
Suite 1106

Duke Street Tower
Halifax, Nova Scotia
Canada
1-902-425-7222

ack a Hit

being elicited by the program for
those accounts involved.

And while others surveyed feel
the concept still needs more refine-
ments and time to permeate the con-
sumer consciousness before an accu-
rate reading can be assessed, all
agree on at least one aspect.

The new method of tape mer-
chandising the label has developed
possesses a ground breaking fresh-
ness and is a merchandising step for-
ward in prerecorded tape marketing,

Last June the label introduced 14
key titles in the new tape packaging
format (Billboard, June 4, 1977)
with both cassette and cartridge film
wrapped on heavy duty cardboard.
The six-inch by 12-inch packages
contain the idemtical graphics and
information found on an LP jacket
and are designed to be displayed
alongside an album and can be
placed in a browser bin or hung on
racks.

The prime thrust of the prograin is
to make the tapes more accessible to

! 1+ °r and at the same time
reduce pilferage.

Says Chuck Blacksmithe, general
manager of Round Up Music which
racks the 53-store Fred Meyer retail
chain in the Pacific Northwest, “We
ran our {irst promotion with it the
third week of July in area news-
papers for the entire chain and the
reaction was very good. Sales were
good across the board and normally
higher than for just a regular lape
promotion.™

To get a bettet reading of con-
sumer reaction, adds Blacksmithe,
pricing of the tape was deliberately
set a Inttle higher.

“All 14 albums,” says Black-
smithe, “were priced at $5.49 so we
could be sure that the consumer was
not responding solely on price alone
but to the merchandising concept.
And the reaction was very good.

“We are certainly in favor of get-
ting tape out from bchind locked
compartments. The stores displayed
them in three fashions including on
pegboards, on waterfall racks and
on a typical display lable and it
seemed to go over for each methed.
For the purposes of a test market it
was fantastic. The stores were
pleased and I'm pleased.”

Comments Hank Casper, Sears
divisional manager in the Delaware
Valley, “We don’t think it's good. we
know it’s good. There's no doubt in
my mind that this is the right way to
go as far as tape merchandising
goes.”

Casper says the packages are in 14
area Sears stores and that so far sales
reaction has been excellent.

“We are finally able,” he says. “to
expose the product without kecping

(Continued on page 60)
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MUTUAL ADMIRATION—A youné fan and Billy Davis Jr. exchange glances

General News

Nt e R

during a recent autograph session at Korvettes’ Fifth Ave. New York store.
It was a key stop for the ABC artist and his recording and real-life partner
Marilyn McCoo in the Big Apple to promote their new LP *“The Two Of Us.”

MCA'S Music
Division Posts
Loss 7th Time :

LOS ANGELES—The records
and music publishing division of
MCA Inc. posted significant second
quarter losses, marking the seventh
consecutive quarter of declining
profits for the division.

For the quarter ended June 30,
profits dropped a staggering 87% to
$421,000 from $3.3 million during
the same quarter a year ago. Sales
were off 17.2% to $18,384,000 com-
pared to previous year sales of
$22,212,000.

Six-month income declined 66.6%
to $3,409,000 compared with
$10.209,000 for the same period Jast
year. Sales during the six-month pe-
riod dipped 18.6% to $42,100,000
versus $51,730,000 last year.

According to the financial report,
reasons for the decline were attrib-
uted to “fewer releases by major art-
ists” and “lower sales levels of al-
bums in refease.”

Seen as the first step in elevating
current sales plateaus is the signing
of War, a group that has six plati-
num albums and seven gold albums
to its credit.

Parent MCA Inc. also reported
lower first half results due in part to
the tail-off of the record division.

Net income for the six-months
was $35,187,000, a 20.5% decrease
from the first six months of 1976.
Sales were $382,792,000, an increase
of nearly 3% over the first half of
1976.

For the second quarter netincome -

declined 6% to $19,169,000 com-
pared with $20,367,000 for the same
period of 1976. Sales increased 19%
to $184,853,000 from $155,174,000.

Barnes ‘Bubbling’

NEW YORK—ABC Records art-
ist, Marjorie Barnes, formerly of the
Fifth Dimension, will play the roles
of Marsha and Young Irene in a
touring company of the Broadway
hit, Bubbling Brown Sugar.

Lee-Myles Expands

NEW YORK-Lee-Myles Assoc.,
designers and manufacturers of
record jackets, is expanding its oper-
ation here with the acquisition of an
additional floor to be used for its Ar-
nold-Myles phototypesetting divi-
sion.

HOTLINE TIPS

4 Col Soul
Acts Key To
Chart Action

LOS ANGELES—The Emotions’
“Best Of My Love” jumps to the top
of the Hot 100 this week, marking a
return to the No. | spot for producer
Maurice White, who helmed Earth,
Wind & Fire’s May 1975 smash
“Shining Star.”

That trend-setting single marked
the first time a black artist on Co-
lumbia ever made No. 1 on Bill-
board's Hot 100 (which dates back
to 1958). Since then it’s become
quite commonplace, with the EWF
and Emotions records joined by
1976 hits by Johnnie Taylor and the
Manhattans.

In fact these four soul acts account
for the majority of Columbia’s last
seven No. 1 pop singles, with hits by
Paul Simon, Chicago and Barbra
Streisand rounding out the label’s
collection of chart-toppers in the last
few years. :

This finding is lifted from Hotline,
a Billboard advance newsletter con-
sisting of pop singles and albums
charts and chart analysis; and the
soul,’country and MOR singles lists.

The Emotions’ album is also in the
top 10 this week, along with sets by
Streisand and James Taylor, to give
Columbia three of the top 10 LPs.
No other label has more than one.

Much the same situation exists on
the pop singles list, where A&M is
the only label with more than one
item in the top 10. It also has three
entries: the Rita Coolidge, Peter
Frampton and Pablo Cruise hits.

* * *

And on the pop albums list Fleet-
wood Mac’s “Rumours” this week
becomes one of only three albums in
the past 10 years to spend 15 weeks
at No. 1. It follows the Beatles® “Sgt.
Pepper” LP from ’67 and Carole
King’s “Tapestry” from ’71. “Ru-
mours’” also sets the all-time Warner
Bros. record for weeks at No. | on
the LP chart.

Fleetwood Mac is number 11 on
the Hot 100 with “Don’t Stop,” just a
point away from its third top 10
single of the year. No other act has
achieved three top 10 disks in *77;
Leo Sayer, Stevie Wonder, Rose
Royce. the Eagles, Barbra Streisand,
Steve Miller and Barry Manilow
have all had two. PAUL GREIN

IN MILWAUKEE

Promoter
Seeks Indie
Retailer Tie

By ALAN PENCHANSKY

CHICAGO-Milwaukee Concert
promoter Randy McElrath is seek-
ing to closely coordinate activities of
his Stardate Productions here with
those of independent record retailers
serving as ticket outlets.

The promoter hopes to organize
the area independents in a block for
this purpose, and recently unveiled
plans for a custom-designed plexi-
glass retail fixture to be supplied to
the store.

The unit will interface the func-
tions of promoting concert ticket
sales and displaying of album prod-
uct of concert acts. says McElrath,
who hosted a three-hour luncheon
meet with retailers, July 13.

Outlets represented at the plan-
ning session were Peaches (north-
side), Radio Doctors (downtown),
Mainstream Records and Tapes
(Waukesha), Rush-Mor Ltd. (Bay-
view), Jack’s Record Rack (east
side), Soundstage (West Allis), One
Sweet Dream (Kenosha), and
Soundstage (Bayshore)—all ticket
outlets.

The meeting reportedly laid
groundwork for McElrath to unite
with the independenls in combined
advertising and promotion ventures
keyed to Stardate concerts, and ex-
amined the role of radio advertising
in the total scheme.

Since May, Stardate has pro-
moted an average of 10 concerts
monthly in the Milwaukee area,
recently hosting dates with Peter
Frampton, Heart, Ted Nugent and
ELP. McElrath formerly was a part-
ner in Daydream Productions, Mil-
waukee, a joint venture with Alan
Dulberger of the 1812 Overture re-
tail chain.

Karma Web
To Open 2

CHICAGO—The Indianapolis-
headquartered Karma Records
chain plans to open two new free-
standing outlets in the next 60 days.
The openings in Louisville and Ft.
Wayne represent the seventh and
eighth links in the chain that is un-
der the same ownership as Father's
& Sun’s Inc., Indianapolis one-stop.

David Crockett, chain manager,
says the new locations will be
“geared toward merchandising, with
space allocated for continual box-lot
display and extensive wall merchan-
dising of album product.™ Store ex-
teriors will feature extensive use of
4- by 4-foot album cover reproduc-
lions, he indicates.

The new 5,000 square foot Louis-
ville unit is Karma’s second in that
market. The chain marks its entry
into Ft. Wayne with a 7,000 square
foot location. Both outlets will carry
records, tapes, accessories, car stereo
and paraphernalia.

Yet another Ft. Wayne outlet is
“on the books,” according to Crock-
ett, who says the chain expects to
open five additional stores during
1978. Karma added a 9,000-square
foot combination record/full line
audio outlet earlier this year in In-
dianapolis, where it has two other
stores. Chain’s Bloomington, Ind.,
unit also combines hardware/soft-
ware, while all stores include car
stereo.

Car stereo departments are placed
adjacent to tape product display.
Crockett says the arrangement is
proving highly successful.

F—————————————————————————-

- Address

You spent 17 hour's
in Studio B.

You drank 4-1/2 gallons
of bad cofjjee.

You put a bass player,
a guitarist and your
producer onValium.

But you cut your
greatest single ever.

And now they’re
pressing it on

0.K. So nobody presses 45 rpm records on salami. But to
listen to the surface noise on some production-line 45’s, you
might think they did.

Hisses. Scratches. Grawks and pops. All from the
run-of-the-mill resins most 45’s are pressed on.

You deserve better. In fact, you deserve the best. And in
material for 45 rpm reccords that means Richardson’s
polystyrene compound.

It virtually eliminates surface noise, and faithfully
reproduces your performance.

We can prove it. Just mail us the coupon below and we'll
send you a demo single that you can compare with a single
from any record store. The difference will surprise you. -

Check the box on the coupon and we'll put you in touch
with one of the pressing companies that use Richardson’s
polystyrene.

Right on, Richardson! i
Surface noise can result in lost sales. 1
[] Send me a demo record and more information on pressers who i
use Richardson’s polystyrene compound. I
[[JHave a presser who uses your polystyrene compound contact me. I

Name i I
Title #
Company |

State Zip

Mail to:

Arthur J. Raiche, Vice President
Polymeric Systems Division
The Richardson Company

15 Meigs Avenue

Madison, Connecticut 06443

e S S S S S —————

You deserve it

S ——
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General News

Film Composer’s Lot
Conti Considers Himself Lucky

LOS ANGELES—The film com-
poser’s lot is not an easy one.

He has to put up with capricious
film directors who sometimes regard
music as the least important element
in their film. He has to fight sound
effects and dialog specialists for the
best possible mix of his own mate-
rial. He has to thoroughly know his
craft and be able to work fast and
under a limited budget. And if he’s
willing te put up with frustrations
and compromises he might get
lucky.

That was the essence of Bill
Conti's remarks discussing the de-
mands of professional music compo-
sition and film scoring here at a
songwriters forum sponsored by
Song Registration Service. Conti
“got lucky” and was nominated this
year for the Academy Award for
best original song for the film,
“Rocky,” and has scored such films
as “Blume In Love,” “Next Stop
Greenwich Village,” “Harry And
Tonto” and “The Garden Of The
Finzi Continis,” the latter the 1971
Oscar winning best foreign language
film.

“The ability to write and per-
form,” said Conti, “has nothing to
do with film composing because so
many other facets enter into it to
stop you from getting what you
would really like to get done. The di-
rector keeps adding or subtracting
footage causing chaos with the score,

By JIM McCULLAUGH

for example. A film director isn’t
really after a song.”

Conti told listeners that the song
in the film “Rocky” titled “You
Take My Heart Away” had an origi-
nal lyric of “You Take My Breath
Away.” Conti and the lyricists felt
“breath” was more progressive but
the director and producer axed it
wanting “heart.”

“And directors reject total scores
outright,” added Conti. “Love
Story” had three scores. Jim Webb
did one and so did Michel LeGrand.
One time, Hitchcock threw out a
Henry Mancini score. Lalo Schifrin
wrote music for “The Exorcist” and
director Bill Friedkin heard four
bars and walked out.

“I was on one project,” he contin-
ued, “where a secretary walked by
while the director and I were listen-
ing t6 my score and he asked her
what she thought of the music. She
said she didn’t like it and he threw it
out.”

Conti says he is concerned about
making as good a musical contribu-
tion to a film as possible, despite the
frustrations.

“During the spotting process, for
example,” said Conti, “the director
might say ‘I want music here.” And
I'll ask him why. Music won’t make
acting any better. Sometimes music
helps the cuts. In the final analysis,
however, the director has ultimate
control.”

Not Easy;

The film composer also has to be
thoroughly familiar with the click
tracking and be able to bend his mu-
sical contribution into this standard
mathematical process for scoring.

“The director won’t change his
film if the music doesn’t fit. The
scorer changes the music to fit the
film” said Conti. “You will look at a
scene and get an inspirational rush
for music but you have to make it
work in those mathematical terms.”

Conti also mentioned that the ma-
jor difference between doing scoring
for tv and film is that in film you get
more of a budget and slightly more
time to do the job. The going rate to-
day for a film composer doing a one
hour tv segment is $1,600, Conti in-
dicated.

The music portion of “Rocky”
took two weeks to score, added
Conti, and four hours in the studio
with a maximum of 39 musicians on
some segments.

“I had more flexibility doing that
score,” said Conti, “because I did it
as a package deal. That meant I was
given the budgetand I chose the mu-
sicians and studio. And it meant I
could use six trumpets on ‘Gonna
Fly Now’ instead of three.” Related
to that, Conti added that he used
horns on that number to convey a
more masculine feel since it is im-

portant for the composer to have a .

good feel of what the overall film is
trying to say.

Sunburst of California, a division
of Ragsdale/Ferguson Inc., formed
as a music publishing company. Of-
fice at 515 No. Main St., Santa Ana,
Calif. 92701, (714) 836-5232.

* * *

The Songsmiths Inc., music pub-
lishing, formed by composers James
Chakedis and Frank Cotolo in New
York. Address: 2109 66 St.,
Brooklyn, N.Y. 11204, (212) 259-
1515.

* * *

Capitol Attractions launched in

Washington, D.C., by C.M. Al-
phonse and Clifford D. Dowe for
management and booking. Acts in-
clude the Wonders, Hash House and
Dan Johnson. Offices at 5802
Georgia Ave., N.W. 20011, (202)
723-3200.
P

Anamaze Records, a label special-
izing in new wave music, has been
formed by Cosmo Ohms. First set
signed is the New York band, Star-
toon. Address: 138 Dean St.,
Brooklyn, N.Y., 11217, (212) 852-
4371.

*x  k* %

Digital International, a label
formed by the production/manage-
ment team of Yearwood and Padg-
ett. Offices at 1610 Lincoln PIL,
Brooklyn, N.Y., (212) 774-8421.

LI S

Elizabeth A. Rodman Publicity &
Public Relations, a company spe-
cializing in publicity for entertainment
clients. Already handling press for
the Dr Pepper Music Festival,
“Beatlemania” and the Leber-Krebs
organization. Address: 250 West 57
St., New York, N.Y. 10019, (212)
757-6990.

*  x x

Nucleus Records and Roots Mu-
sic, a publishing firm, formed by
Jean Schweitzer and Robert N.

New Companies

Bowden, with a fall release sched-
uled. Address: P.O. Box 111, Sea
Bright, N.J.

* * *

Turnstyle, Co., a part of Latin Per-
cussion Ventures, Inc., has been
formed by president Martin Cohen.
The new jazz label can be reached at
P.O. Box 88, Dept. B, Palisades Park,
N.J. 07650, (201) 947-8067.

L S

Sunnyside Up Productions formed
by James Moore HI and Nathan
Garcia for media productions. First
project is “Retro Rock,” a series of

‘five-minute radio features high-

lighting rock artists of the sixties.
Address is 537 Vicky Lane, Pla-
centia, Calif. 92670, (714) 993-0135.

* * *

Sunshine Music, a rackjobber spe-
cializing in 45 r.p.m. records only,
formed by Richard Stultz. Firm
services “golden oldies,” “country
classics” and current Top 10. Firm is
located at 290 Iris Road, Cassel-
berry, Fla. 32707, (305) 831-3330.

* * *

Gallup Records launched by pres-
ident Curtis Williams and vice presi-
dent Isaac Dixon. First release is
“Love Now If You Can,” by Fran-
cine Babe. Offices are at 1809 73 St.,
Los Angeles, Calif. 90044, (213) 731-
4006. Mailing address is P.O. Box
56055, Los Angeles, Calif. 90008.

* * *

Zenith Radio Corp. reports flat
earnings and pretax profits on a
small sales increase for the second
quarter of 1977, with dips in both
earnings and pretax profits for the
first half of the fiscal year. For April-
June, sales rose about 8% to $245
million from $227 million, earnings
were $7.5 million or 40 cents per
share in both periods, and pretax
profits rose slightly to $14.4 million
from $14.3 million a year ago. In the

first six months of 1977, income
dipped 11% to $13.5 million or 72
cents a share, compared with $15.2
million or 81 cents a share in 1971,
and pretax profits declined about
12% to $25.8 million from $29.2 mil-
lion. Sales were up about 7% to $483
million from $450 million reported
in 1976.
x  *x %

Advent Corp., manufacturer of
large-screen projection television
systems, cassette decks and prere-
corded cassettes, reports a net loss
versus a profit in 1976 for the quar-
ter ended June 25, on a small reve-
nue increase. Net loss was $218,844
versus a profit of $400,386

Garner’s Book
With 20 Songs

NEW YORK—-The Cherry Lane
Music Co. is releasing the “Earl Gar-
ner Songbook,” a 96-page book con-
taining 20 selections adopted by Sy
Johnson.

The book contains such favorites
as “Misty,” “Dreamy,” “Shake It
But Don’t Break It,” “Left Bank
Swing” and others. It also includes a
biography, discography, perform-
ance selections and many photo-
graphs.

Cherry Lane says that the folio
was developed with Garner last
year, and that he approved all the
arrangements. The folio was pro-
duced in cooperation with Octave
Music Publishing Corp.

A promotional campaign for the
book is now in swing, centering on
the music industry, press, radio, edu-
cational institutions and the con-
sumer media. There are posters and
displays as well as trade, consumer
and direct mail ads. A second print-
ing is planned based on prerelease
orders.

KENNY'S NIGHT—Kenny Rogers is a hit with UA execut-i-ves.and well wishers

s,

after a recent Universal Amphitheatre gig. From left to right are UA president

Artie Mogull, Jerry Weintraub of Management Three, Rogers, producer Larry

Butler, Rogers manager Ken Kragen, UA regional rep Pat Martine, and UA’s
vice president of promotion Stan Monteiro.

Bell Suing Memphis Bank For $20 Mil

MEMPHIS—AI Bell, who was
chairman and sole stockholder of
Stax Records, Inc., when it was
forced into bankruptcy, filed a $20
million lawsuit against Union Plant-
ers National Bank last week charg-
ing malicious prosecution.

Bell was tried in U.S. District
Court in the summer of 1976 along
with former bank officer Joseph P.
Harwell on charges of using fraudu-
lent information to make bank loans.

Bell was acquitted. Harwell was
convicted and sentenced to 30
months in Federal prison.

Bell’s suit contends the bank in-
stigated the criminal charges against
him maliciously for the purpose of
collecting claims from the bank’s
bonding company.

Bell’s suit states that his “reputa-
tion among his peers and fellow
workers in the recording industry
and his reputation to the general
public have been greatly and ir-
reparably damaged.”

After his acquittal, Bell, a former
Washington, D.C., disk jockey,
moved to Washington and formed a
soul and gospel music record com-
pany, Independence Corp. of
America.

- Wynn Smith, a bank attorney,
said Bell's suit is “totally without
foundation™ and *“silly.” He said
former U.S. Attorney Thomas F.
Turley; who prosecuted Bell, “was
very much his own man and not
prompted by anyone else.”

NARM Studying Issuing
Trade Press Story Index

NEW YORK-NARM is re-
searching the publication of an in-
dex of industry related stories to
serve as a research aid for associ-
ation members and outsiders seek-
ing information about key industry
topics.

Joseph Cohen, NARM vice presi-
dent, says the first step is to devise an
appropriate category breakdown
under which relevant articles may be
listed. The index would provide ref-
erences to stories appearing in the
trade press, identifying fopic and
date of issue.

The plan is first to index material
published during the calendar year
1976 and perhaps as recent as the

GRT To Distrib
Tomato’s Music

LOS ANGELES—An exclusive
tape marketing and distribution pact
with the Tomato Music Co., Ltd.,
has been signed by GRT Music
Tapes.

Initial releases on 8-track and cas-
sette will be “A Tribute To Lead-
belly” featuring Pete Seeger and
Arlo Guthrie, “Townes Van Zandt
Live At The Old Quarter, Houston,
Texas™ and “Cajun Swamp Music
Live” by Clifton Chenier. Later re-
leases will feature albums by Albert
King and Dick Gregory.

The agreement will give Tomato
instant presence in tape distribution
with GRT’s 20 man marketing force
to back the label, according to Eg-
gers, president of the newly formed
independent.

first nine months of 1977. Quarterly
updates would then be done on a
continuing basis.

In addition to the trade press, ma-
terial appearing in such publications
as the Wall Street Journal and The
New York Times may be included
later.

Refinement of the category break-
down is already underway, and a
professional indexing firm has been
commissioned to undertake the proj-
ect, Cohen informs.

Among the wide spectrum of top-
ics to be included are such as mar-
keting, retailing, distribution, pi-
racy, imports, musical trends,
industry awards, mergers and acqui-
sitions, technological developments,
etc.

The index will be made available
to libraries in the U.S. and abroad,
and to other research institutions
where business data is normally
sought, says Cohen.

A central source of indexed infor-
mation has long been needed in the
industry, he feels.

New Event Distribs

NEW YORK-—-Event Records,
formerly distributed by Polydor, is
now being handled by the following
independents: Tara (Atlanta), Za-
moiski (Baltimore); Malverne (N.Y.,
Mass., Conn.); Best (Buffalo); Bib
(Charlotte); Hitsville (Detroit);
Tone (Fla.); Hot Line (Memphis);
Music City (Nashville); All South
(New Orleans): Universal (Phila-
delphia); Stans (Shreveport): and
Ernie’s One Stop (Chicago).
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FCC Intransigent On Radio Format Policy

By MILDRED HALL

WASHINGTON—-The FCC says
ithas notchanged its mind about the
Commission’s hands-off policy on
music or other formats of radio sta-
tions.

The Commission denied on Aug.
1 requests of five parties for recon-
sideration of its July 1976 order decl-
aring a policy of non-interference in
entertainment programming,.

The pleas for reconsideration
were made by the WNCN Listener's
Guild of New York City, the office
of communications of the United
Church of Christ, the Action Al-
liance of Senior Citizens of Greater
Philadelphia, Frank Kahn of Dobbs
Ferry, N.Y. and Classical Music
Supporters, Inc.

The U.S. Appeals Court here has
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GALA SENDOFF—Derek Taylor, Warner Bros. Records vice president and di-
rector of creative services, is surprised by George Harrison during a WEA gala

farewell at the Savoy Hotel Ballroom in London. Taylor left his post as WEA
joint deputy managing director to join the Burbank staff.

ADDS 3 DISTRIBUTORS

Mom & Dads ComboOn TV
Ups GNP-Crescendo Sales

in the past few years remanded sev-
eral cases involving music format
switches back to the Commission.
The FCC had approved the format
changes without the hearings asked
by opposing listener groups.

One noted case involved the tradi-
tionally classical WEFM-FM in
Chicago, which Zenith wanted to
sell to GCC Communications. GCC
planned to change the format to
rock.

The Appeals Court advised the
Commission to take a closer look at
this and other programming
changes involving loss of “unique™
formats to a community.

The FCC’s response was to de-
clare a non-interference policy,
which grew out of an inquiry into

By DAVE DEXTER JR.

LOS ANGELES—The year 77
will almost certainly become the
most successful in history for GNP-
Crescendo Records as revenue
grosses soar on sales, via television
spots, of albums recorded by the
Mom & Dads.

“It’s the kind of pop music that is
ideal for tv marketing,” says Gene
Norman, label chief. “The group
works out of Spokane and plays old-
fashioned, extremely unsophisti-
cated music—music appealing to an
older audience which no longer
shops the retail record stores.”

Norman has signed three new dis-
tributors to handle his line, domi-
nated by jazz packages. In New
York, GNP-Crescendo now is being
distributed by Record People.
Rounder Records has the catalog for
the Boston area, Best Records is
firmed for Buffalo and other distrib-
utors nationally remain the same.

A two-disk live concert perform-
ance of Louis Armstrong, recorded
in 1958 at the Pasadena Civic Audi-
torium by Norman at a time when
he was the most prominent disk
jockey in Southern California, will
inaugurate a new 11,000 series on his
label. Norman will list the package
at $7.98 retail. With it will be in-
cluded a booklet on Armstrong, and
several full-color photos, with text
by the long-time French jazz critic
Charles Delaunay.

“We are also entering the sci-fi
field with an LP, “Not Of This
Earth,” which offers odd sounds in a
hard rock groove,” Norman reports.
“We consider it an innovative type
of music. The time is right.”

Neil Norman and Les Baxter are
the artists who created the “Earth”
LP. Neil Norman is the label presi-
dent’s son.

Norman refuses to raise the retail
price on his LPs. They are listed at
$6.98 “and will continue to remain
at that level,” he says.

The elder Norman is issuing yet
another album that is far from con-
ventional. It offers the Queen Ida
Bontemps band of Louisiana, which
serves up vocals in the Cajun patois.
The Mom & Dads combo, already
represented with 14 albums in the
GNP-Crescendo catalog, will have
their 15th, “One Dozen Roses,” in
the stores by Sept. 1.

Signed and recorded is Big Tiny
Little, pianist, who taped “a couple
of complete LPs in three hours with
Nick Fatool on drums,” Norman
says. Little, nephew of once-re-
nowned Little Jack Little, plays
timeless, raggy party piano. Another
Norman discovery is a comedy team,
the Harris Brothers of Nebraska,
-who will soon be represented on the
GNP-Crescendo logo with a bur-
lesque of President Jimmy Carter
and his family.

what role—if any—the Commission
should play in format changes by li-
censees and by now owners chang-
ing formats on takeover of a station.
The declared policy is still subject to
court review.

The FCC said it had reached its
decision on the basis of Congres-
sional intent that broadcasters be com-
petitive. The Commission says it still
feels that any government regulation
of entertainment programming
would be contrary to the Communi-
cations Act and the public interest.

FCC Commissioner Joseph Fo-

garty concurs in the Aug. | order,
butis troubled by the possible loss of
“unique” programming urged by a
substantial segment of a community.

At the same time, he recognizes
the practical problems of having a
government body arbitrarily decide
when a format is “unique.” Also, the
risks of running counter to the First
Amendment are very real.

Fogarty says he concurs in the

Commission’s decision to the extent”

that it “respectfully seeks further ju-
dicial guidance” in implementing a
format change policy.

RCA Claims Latest

Videodisk °

Improved’

By STEPHEN TRAIMAN

NEW YORK-Although RCA
has delayed the introduction of its
videodisk in favor of a two/four-
hour videocassette system. the proj-
ect is far from dead.

The newest “uncoated”™ two-hour
version is double the record/play
time of the first disk and has elimi-
nated critical and costly production
and mastering steps.

If it reaches the market—and RCA
emphasizes that decision is at least a
year or more away—the new video-
disk should be a viable competitor
for the audio/video dollars of the
1980s.

® The uncoated disk with its con-
ductive constituent in the vinyl com-
pound eliminates the three-layer
coating process in a vacuum-cham-
ber atmosphere that was perhaps the
most expensive step in the process.

® A real-time electro-mechanical
mastering process—actually “direct-
to-videodisk” on a metal master—
has been achieved. This eliminates
the more sophisticated electron
beam recording system, erasing an-
other of the costly differentials with
regular disk mastering.

® The new disk is never touched
by the consumer. Encased in a light-
weight plastic “caddy” that looks
very much like today’s album jacket,
it is inserted into a front slot in the
redesigned player, extracted and
played, rejected and reinserted into
the caddy.

® From a performance stand-
point, the signal-to-noise ratio of the
new hour-per-side disk is said to be
more than 40 dB, within 2-3 dB of
the original half-hour per side

coated version. Playhack reproduc-
tion is virtually indistinguishable
from the outer grooves to the more
densely cut inner grooves at the end
of the program—10,000 per side ver-
sus 5,500 in the original disk.

® The new player, with <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>