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Link To Rock Shows Interest In 

Vidcassettes By ED HARRISON 
LOS ANGELES Major national 

advenisers such as Anheuser- Busch. 
Pabst. Dannon Yogurt, Jose Cuervo 
Tequila. Sedgefield Jeans and 
Maleus are wing -in with rock music 
as a means of reaching the 18-25 
youth market. 

A vehicle l'or the penetration of 
ihr youth market is Rockbtll. a com- 
bination concert program / poster 
distributed free ut all concerts in- 
volving the featured artist or group. 
Each Rockhill contains three full 
prior pages of original editorial on 
the group which folds out into a 
pinter suitable for hanging. 

The participating sponsors exclu- 
sively associate themselves with a 
reste group or artist who performs 

ICinnoiued on page 24) 

U.K. POUND 
FLOTATION 

EFFECT EYED 
By MIKE IIF:SNE SSEY 

LONDON -The British govern- 
ment's decision to let the pound float 
and its resultant rise to a value of 
S I 85 as opposed to $ 1.52 a year ago. 
is unlikely to haveanv significant ef- 
fect on Britain's record industry in 
the immediate future. according to 
Geoffrey Bridge. director of the Brit- 
ish Photographic Industry. 

"I would hase thought that the 
stronger pound would make very 
little difference except that it will 

i(.avnned on page Odi 

BRUCE ROBERTS Auniable in stereophonic sound on Elnktra Records and 
Tape 

By STEPHEN TRAIMAN 
NEW YORK -Not only are blank 

videocassettes moving into the retail 
record/tape outlets. but interest is 
growing in prerecorded program- 
ming as well, with several major 
chains well along in planning. 

Korveties. King Karol and Sam 
Goody, based in the East. and the 
Pickwick retail division based in the 
Midwest, are all involved in various 
stages of implementation. 

Goody has been selling blank 
Sony Betamax videotapes for ever a 
year. King Kano! began stocking 3M 
Beta -format cassettes a month ago, 
and Korycttes will have its first 3M 
shipment in two to four weeks. Pick- 
wick is moving 3M Bela- format and 

(Continued nn page 26) 

Punk Rock Scene 

Shows Spate Of 

New Club Outlets 
Hy ROMAN KOZAK 

NI_ w' YORK -Punk rock. once 
confined to New York. San Fran- 
cisco. Los Angeles and Boston, is 

now finding additional scours 
around the country. 

Along the way ìt is meeting and 
coexisting peacefully with disco, iriez 
and mainstream rock. 

Since the summer. new punk 
ienues have opened in Chicago. 
Philadelphia. Pittsburgh and even 
Minneapolis with more planned in 
other parts of the country.. 

In Chicago. La Mere Vipere is a 
trid+en'semem) disco that only platys punk music: in 

Philadelphia the Hot Club features 
punk two night a week. with the rest 

I('rnninncd all paver 44) 

WAGES TO RISE 15% 

AFM & Labels 
OK 2 -Year Pact 

Women Emerging 

As Format DJs 
LOS ANGELES Wooten are fi- 

nally taking their place in format ra- 
dio as air personalities. 

At one point to the history of 
modern radio. a female air pert . 
:lily was almost unheard of, and this 
is quite an interesting psychological 
aspect of the medium since early ra- 
dio featured some excellent female 
entertainers such as Jinx F'alken- 
berg. lane Ace. Jane Webb. Harriet 

winner/ on yve,- inl 

No. 1 Show 
Protects ID 
Of Winners 

LOS ANGELES -Strict seeerin 
measures have been taken to insure 
no one knows beforehand the win- 
new to he announced during "The 
Billboard No. 1 Music Awards" 
shiny, an NBC -TV "Big Event" Dec. 
11. 

The Burt Sugarman -produced 
special, the first of its kind to present 
music awards based on researched 
raid sales. will honor the No. !art- 
ists of 1977 in several categories 
based on a recap of the published 
Billboard charts for the 12 -month 
period ending Nov. 5, 

The results of the chart summaries 
will be kept secret from the Bill- 
board. NBC and Sugarman staffs 

(Continued nn page 12) 
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America's getting ConFunkShuniredl As CON FUNN SNUN's second Mer 
cary album. "SECRETS,' bullets on all three charts, and their new single. 
"FFUN" (x73959) breaks out across the country with a flood of airplay, 
more Americans are getting ConFunkShunned everyday "SECRETS" 
Mercury SRM. 1.1180. IAdremsemeini 
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WITH FIVE NEW SONGS! 
SPECIRL 2- RECORD SET 

"iHE EVOLUTIOH OF Kl»' BOOK 

RND ONE MORE SURPRISE FROM'`! 
séóy 

oa00RqN iH( 
PRODUCED BY KISS AND EDDIE KRAMER 
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General News 

1st C'right 
Rifts Seen 
At NMPA 
N.Y. Forum 

Mechanical Collections 
Emerge As Hot Issue 

By IS HOROWITZ 

NEW YORK -Controversy over mechani- 
cal royalty collections is shaping up as one of 
the earliest Industry conflicts to arise under the 
new copyright law. a large audience of pub- 
lishers and attorneys was told at the NMPA's 
copyright workshop /forum here last week. 

The statutory rate advances from 2 cents to 
2'. cents on Jan. I. But the difficulty in ac- 
counting properly, far records manufactured 
before that date. and sold thereafter. is felt to 
pose a key problem that may agitate the music 
community for a year or more during a turbu- 
lent transition period. 

The issue of mechanicals was only one 
.lotong several score that panels of experts ad. 
dressed themselves to during wide -ranging 
presentations on regulations and procedures 
called for. or anticipated. under terms of the 
new law. 

To many of those attending, pleasure at new 
earning potentials under revision seemed tem- 
pered by a maze of still -confusing require- 
ments. pending massive paper work and addi- 
tional costs of compliance. 

Main purpose of the NMPA forum. held at 
the Waldorf- Astoria Hotel Monday. Tuesday 
(31. 1) was to provide the best available cur- 
rent guidance on regulations already laid 
down and still to come. and to alert publishers 
to new requirements in registration and devel- 

oping rules in dealing with the copyright of- 
fitx. 

The association takes the copyright show on 
the road for similar two -day stands in Nash- 
ville. Thursday, Friday (3-4) and in Los An- 
geles. Nov. 10-1 1. 

The session on mechanicals took place 
against a background of Industry speculation 
that some labels are producing large quantities 
of catalog product to come in under the Jan. I 

deadline. 
Some observers attribute at least a pan of 

the unprecedented demand for pressing facil- 
ities to this factor (Billboard. Oct. 29. 1977). 

A number of the complications to be faced 
in determining a fair rate during the transition 
period were outlined by Joe Fenton. a member 
of the firm which audits record company 
books for the Harry Fox Agency, NM PA's roy- 
alty collection facility. 

Reserves held back by manufacturers 
against possible returns. a normal industry 
practice. is one area where problems may arise, 
he said. Another is in credit requests for actual 
returns. These may come back six months or 
later into the new year and comprise a confus- 
ing mix of sales both under the new and old 
rates. 

Fenton views the problem of reasonably ac- 
curate prorating as nettlesome. We can't an- 
ticipate all the issues at this rims-." he admits. 

The question of mechanicals is certain to 
spur arguments between publishers and 
record manufacturers, predicted Alan Shul- 
man. counsel to the Fox Agency. 

Shulman also pointed out that there will he 
new opportunities for publishers to protect 
their interests via suits providing greater dam - 
;tge penalties on infringers. The new law offers 

Panelists Examine 
Maze Of New Law 

an option to demand actual or statutory dam- 
ago. and the alternative may be selected even 
after institution of the action to secure the 
greater benefits. he said. 

Subpuhlishers of foreign material were cau- 
tioned to file proper transfer documents 
should they ever wish to file suits in their own 
names. 

Leonard Frist. NMPA president. said that a 

current committee acting as a conduit for in- 
formation and recommendations through con- 
tact with the Copyright Office will be en- 
larged. Additional groups under the 
association's sponsorship will be formed in 
Nashville and Los Angeles, he promised. 

Meetings have been held with church 
groups recently on the new law and on com- 

(Continued on page 21 ) 

CBS Launches Push 
To `Generalize' Jazz 

By ROMAN KOZAK 
NLW YORK -CBS Records is putting its marketing muscle behind a cam- 

paign designed. according to Don Dempsey, vice president marketing. Colum- 
bia Records, to further establish the success of jazz in the general market- 
place." Entitled "A Winning Season Of Jazz;' the campaign involves 22 
albuns on Columbia. Epic and Associated Labels, It ties in merchandising. 
promotion. publicity and artist de- 

' velopment support on a national 
basis. 

Involved arc new releases by Bob 

. Live DJ Demos 

Boost Impulse S 

For Retail Chain 
By JOHN SIPPEL 

LOS ANGELES -Nine of thr 18 
stores in the Sound Warehouse 
chain are finding the excitement fac- 
tor of a live DJ demonstrating in- 
store increases impulse buying. 

The larger stores in the three -state 
chain have an employe customarily 
manning an enclosed waist -high 
console Mondays through Thurs- 
days. taking requests for singles or 
album cuts. 

Each booth has from two to three 
Ptumtables and one tape playback 
unit. If there are no patron requests. 
the employe is on his own to play 
cuts from featured special albums. 

If a patron wishes to listen to a 

,request while another selection is 
playing. the booth has several ear- 
phone links enabling the DJ to spin 
the request on another turntable. 

There is an easel in the booth. 
where the album being played can 
he displayed. 

The booth is in the center of the 
store and often doubles as the area 
where a visiting act can sign auto- 

'graphs. Each store's speaker system 
and component rig is customized. 
Larger stores have as many as 14 
speakers hooked up to the stereo rig. 

On weekends the stores. two each 
in Dallas and Oklahoma City. four 
in Houston and one in Colorado 
Springs. hire professional DJs from 

'local radio. Often local radio sta- 
tions pipe remote broadcasts from 
the store featuring artist appear- 
ances using facilities in the booth. 

James. Billy Cobham, Dexter Gor- 
don. George Duke, the V.S.O.P. 
Quintet. Vol. I of the Montreux 
Summit series. Tom Scott, Stan 
Getz. Jimmie Rawles. Steve Kahn, 
Ramsey Lewis. Alphonse Johnson. 
Shakti and Jan Hammar. 

Also involved in the overall mar- 
keting campaign will be the initial 
Contemporary Masters Series re- 
leases. The series. which has its own 
ad campaign, is previously unre- 
leased vintage material of the '40s 
and '50s. 

The seven initial releases in the 
series include performances by 
Charlie Parker. Miles Davis. Lester 
Young and Gerry Mulligan. 

CBS has developed a jazz sampler 
album for in -store play, which con- 
tains selections from the various LPs 
with narration allowing for easy 
identification of the cuts. Each LP in 
the release contains a four -color in- 
sert with reproductions of all the al- 
bum covers in the release and infor- 
mation about the music and 
musicians involved. 

These merchandising tools were 
( Continued on page 54) 

THE 

Pein i 
NIA fit 

SHOOTING 

GALLER, 

POINT BLANK -Fan Jim Auerbach sets his sights at a shooting gallery ma- 
chine he won at the Peaches Store in Dallas. He won the machine for racking 
up the highest score in 98 seconds in the contest promotion by radio station 
KZEW, the Peaches chain and Arista Records for "Second Season," the new 

LP by Point Blank. 

Mercury Bows New Wave Dip Label 
By ALAN PENCHANSKY 

CHICAGO -A subsidiary label 
devoted exclusively to new wave 
music has been launched by Phono- 
gram /Mercury under the direction 
of Cliff Burnstein, a Polygram group 
a &r consultant who is based here. 

The new label, Dip Records. is ex- 
pected to debut in January with the 
release of LPs by two new wave acts: 
Pere Ubu a five- member group 
from Cleveland. and Suicide Corn- 

mandos, a three -piece band out of 
Minneapolis. 

Both groups were brought to 
Bumstein's attention by singles the 
bands themselves recorded and re- 
leased through new wave outlets. 

This same "do it yourself' spirit 
that has characterized the primal 
rock resurgence will be maintained 
by Dip, says Burnstein. Decisions 
about what to record and how to 
record it will remain with the groups, 

(Continued on page 60 

MS Distrib 
Hires 5 For 
Retail Level 

Promotions 
CHICAGO -A special squad of 

promotion personnel charged solely 
with work at the retail level has been 
created here by MS Distributing. 

market. 
The squad. dubbed the Market - 

eers. consists of five full -time per- 
sons. four of whom were added spe- 
cially for the project which began 
earlier in the fall. 

The Marketcers are Bob Mat- 
thews, Steve Excl. Rick Chrean, 
Gene "Ace" Smyslowski and Earl 
Jones. 

The Marketcers cover MS ac- 
counts in Illinois, Wisconsin and In- 
diana, with each assigned to specific 
stores in the manner of salesmen 

"Their main function is to tie -in 
point of purchase materials with ad- 
vertising;" explains John Salstone, 
MS vice president. if were adver- 
tising merchandise on the radio and 
tagging certain stores, it's the Mar- 
ketcers job to make sure that mer- 
chandise is featured in the stores. 

"If we're going to run ads in three 
weeks on an act that's going to 
break. they'll go around to the stores 
and find out which ones should get 
the tags" (Continued on page 24) 

3rd Musexpo Draws 2,000 Exhibitors From 38 Nations 
MIAMI BEACH -More than 

2,000 exhibitors and participants at- 
tended the third annual Musexpo 
(Oct 28 -Nov. I at the Dural Beach 
Hotel here. representing 38 coun- 
tries and more than 700 companies. 

Among them were record com- 
panies, music publishers, independ- 
ent producers. radio and television 
directors. songwriters. concert pro- 
moters, artists' managers. investors 
and banks. retailers. record clubs. 
hardware and accessories manufac- 
turers and music trade associations. 

There was a heavy concentration 
of British industry firms with 26 ex- 

By SARA LANE 
hibiting under the sponsorship of 
British Phonographic Industries 
Ltd. and the Music Publishers Assn. 
Another eight British companies 
showed independently. 

For the first time the Bahamas 
Tourism Bureau took part in an in- 
ternational convention. distributing 
literature and providing music by a 
Nassauvian group. Beginning of the 
End. 

Major record companies repre- 
sented included ABC. CBS, Atlan- 
tic. and RCA. with smaller labels in- 
cluding Jet. Jem, Jupiter, Request 
and Worldwide Jazz Records. 

Roddy Sashoua. president of In- 
ternational Musexpo, said he is 
pleased with the attendence figures. 

More than 2.000 participated." 
he said smiling. "That's up from last 
year's figures. When we started 
Musexpo three years ago. we felt 
there was a definite need for an in- 
ternational marketplace for the rec- 
ord and music industry in the U.S. 

"At this point." continues Sash - 
oua. the number of deals made has 
far surpassed those made in the past 
and we're already looking forward 
to next years convention." 

Questionaires will be sent to par- 
ticipants to find what can be added 
or subtracted to improve future con- 
ventions. As a result of last year's 
questionaire, participants expressed 
a need for seminars and workshops. 
and Sashoua instituted three during 
this years gathering: "Radio And 
Records," "Development Of Black 
Artists," and a special "Publishing 
Exploitation" workshop. 

Participants on the whole were 
pleased with this year's Musexpo. 
Phil Stout of Schulke Radio com- 

¡Continued on page 40) 
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e most powerful album of 1978 is here right now, 

Allar:ogemwnt III 

Jerry Weintraub 

411/DenVer llf 6lM 

Eleven new songs that will make 
everyone feel more alive. 

RC/1 
Records 

Produced by Milton T. Okun 

Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com


KLEIN TRIAL 

Defense 
Testimony 
Finished 

General News 
1 "11 

Executive Turntable. 

r 
By ROBERT ROTH 

NEW YORK -Final defense wit - 
nesses disputed government charges 

I That former Beatles manager Allen 
Klein evaded income taxes and 
made false statements On returns in 
the final week of testimony in his 
trial here. 

On Friday (28) Marvin Sontag. a 

former special agent for the IRS. tes- 
tified that his computations showed 
that Klein did not withhold pay - 
ment of taxes. Recalling the testi- 
mony of former Bennett associate 
Sal Vasta that Bennett had shown 
him a 14 -inch high paper hag filled 
with $8.000-S9.000. (Billboard. Nov. 
5, 1977). Sontag was asked by 
Klein's attorney Gerald Wulpin if he 
had brought an envelope with him 
to court. 

Sontag removed the envelope 
from his jacket pocket and opened it 
to reveal a stack of 100 S 1 bills sealed 
with a hank sticker. According to 
Sontag. had it been S 100 hills. the /- 
inch slack would have been worth 
s10.000. 

Harold Shulman. another former 
IRS agent testified as the trial re- 
sumed on Tuesday (I) that he 
analyzed all financial information 
about Klein and took the most con - 
servative estimates available. Ac- 
cording to Schulman, the figures 

' showed that Klein owed no more 
taxes to the government. 

(An interesting point did surface 
last week- Klein's claim that he is 

now involved mostly in the motion 
picture and not recording industry. 
Klein noted that he had recently 
produced "The Greek Tycoon" with 
Anthony Quinn and Jacqueline Bis- 
set.) 

On Tuesday the defense rested 
and the government presented the 
rebuttal witness who discussed 
Klein's net worth during 1968. a 

year not the subject of the case. 

With both sides finished with 
their witnesses. Judge Charles Metz- 
ner denied a defense motion for a 

mistrial and ordered summations 
the following morning. 

In his Wednesday morning sum- 
mation. Assistant U.S. Attorney 
Thomas Engel told the jury. "Mr. 
Valli wasn't hiding anything. He 
testified as to what happened and I 

submit to you that that's what all the 
witnesses testified to." Engel contin- 
ued by stating that the government 
was not asking the jury to convict 
Klein solely on Bennett's testimony. 

"On this record. ladies and gentle- 
men." Engel continued. "there is ab- 
solutely no way Bennett could have 

(Cnnrinued on page 710 

SIGNING SPREE -The Floaters are kept busy autographing photos and their 
debut ABC LP "Floaters" at a Disc -O -Mat outlet during their recent visit to 
New York. From right are the group's Charles Clark. Larry Cunningham. Paul 

and Ralph Mitchell, with Disc O -Mat's Elliot Seror looking on. 

--21 STORES BY DEC. 

Sound Warehouse 
Web Mushrooms 

LOS ANGELES -The Sound 
Warehouse stores increase to 21 in a 

three -state area by the month's end. 
with four new °inlets scheduled. 

Based in Oklahoma City. the 
skein opens its sixth and largest store 
there Saturday (12) in the gutted 
Lakeside Theatre in the northwest 
part of the city. The building has 
been converted to one 10.000 square 
fool floor. with four massive display 
windows cut into exterior walls. 

The store will feature a 2.000 
square foot glass enclosed classical 
section. The classical record /tape 
section is the second such venture 
for the chain. which piloted the ex- 
periment in a recent Houston store 
expansion. 

Diane Mitchell, who is being 
moved from another Oklahoma City 
store as manager. has arranged for a 

string quartet to play opening day 
with wine and cheese served in the 
area. In the pop area, a rock band 
and beer and cold culs are the fare. 

On the same day in Houston, that 
city's fourth Sound Warehouse 
opens. Randy Kleinman will man- 
age the freestanding 10.000 square 
foot traffic location. 

On Nov. 20, Sound Warehouse 
opens its first San Antonio store. The 
12.000 square foot antral city loca- 

Vanguard Ups LPs 
NEW YORK -- Vanguard Records 

joins the ranks of labels boosting 
catalog list prices from $6.98 to 
S7.98. 

Vanguard's pop. classical and 
Bach Guild releases are all affected 
by the price hike. Twofers, formerly 
set at $7.98, are now listed at 58.98. 
The increases become effective 
Tuesday (15). 

1ST 'MONSTER' IN PITTSBURGH 

Shapiro Super Store Debuts In Feb. 
LOS ANGELES -Record Oasis. 

Pittsburgh's first super store opens in 
eastern Bloomfield around Feb. 15, 
1978. Record Oasis will he the first 
of u series of monster record /tape/ 
necessaries stores opened by Sam 
Shapiro and his brothers, Jason and 
Howard, who have operated Na- 
tional Record Mart since 1938. 

A former superman location. the 
16,500 square foot freestanding 
store will be followed soon after with 
another in the greater Pittsburgh 
area. Sam Shapiro says he will prob- 

ably finish negotiations for the sec- 
ond within three weeks. Jeff Ra- 
doycis. with National Record Mart 
for IO years and currently at the 
South Hills Pittsburgh store, moves 
into the first Oasis as manager. 

By the time the first Oasis store 
opens. National Record Mart will 
grow to 56 stores in a five -state area. 
A 5,000 square foot downtown Mart 
in Morgantown, W. Va.. and a 2,500 
square foot mall location in Brad- 
ford. Pa., are slated to open before 
Christmas. 

lion will be managed by Joe Malone. 
formerly manager of a Fort Worth 
Sound Warehouse store. 

Shortly after that, the chain opens 
its second Colorado location. The 
first Pueblo 5.000 square foot free- 
standing site will be managed by 
Jack Knight. who was an assistant 
manager in the Colorado Springs 
store. 

RCA RECORDS 
`KING AND I' 

NEW YORK -RCA Records has 
recorded the original cast album of 
the current Broadway revival of 
"The King And I." The show, which 
opened last spring. stars Yul Bryn- 
ner and Constance Towers. 

The recording session narks the 
third time around for Brynner in his 
role as the King Of Siam. He re- 
corded the original score in 1951 and 
the film soundtrack five years later. 
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At Polydor Records, New York, Stuart Fine named music consultant, con- 
temporary product, a &r department. Ile was manager. East Coast a &r at 
Arista. .. Veteran television producer /director Bob Henry has been set by ex- 
ecutive producer Burt Sugarman to co- produce and direct the "Billboard No. 
1 Music Awards' on NBC Dec. I I.... New appointments al Arista include: 

Gary Diamond as director. West Coast singles promotion: he 
was Midwest promotion manager. Also. John Schoenberger 
and Lenny Scaftidi as West Coast and East Coast associate di- 
rectors of national album promotion. Former was national al- 
hum promotion director for ABC Records. Latter was general 
manager of Sire Records. In other appointments. Mark Ba- 
biaeau and Richard Tardanico named regional album prom, 
fion managers for the Midwest and Southwest areas respec- 
tively. Bahineau, who will he located in Chicago. was a local 
promotion manager there. Tardanico, who will he headquar- 

tered in Atlanta. was a local promotion manager in Miami.... Bobby Apple- 
gate appointed vice president. director of album promotion and artists rela- 
tions for Ariola America in Los Angeles. Recently he was Island's national 
promotion director.... At CBS Records, New York, Bradley Olsen -Esker ap- 
pointed art director. advertising creative services. He was an an director at 1 

Walter Thompson.... Newly formed Hologram Records. 
New York. names Abe Silverstein chairman of the hoard. He 
continues as president of Record Plant Studios. Joe Green- 
berg and Alfred Schweitzman, cofounders of international 
Talent Consultants, appointed president and executive vice 
president, respectively. Also at Hologram. Roy Cicala, owner/ 
president of the Record Plant named executive producer: 
studio engineer Shelly Yakus named vice president. a &r: and 
Iry Stimler, formerly in marketing posts at MOM and Decca. 

Diamond appointed director of marketing.... Nina Herman joins To- 
mato Records, New York, as national director. promotion and publicity. She 
was administrative assistant at Greengrass Enterprises.... Michael Rosenblatt 
appointed to the newly created post of professional manager l'or the publish- 
ing arm of Sire Records, New York. He will continue as production manager 
for the label.... Eight new field regional managers have been added by ORT 

Music Tapes, Sunnyvale, Calif. New personnel; all appointed 
regional managers are: Russell Champlin, Southwest, head- 
quartered in Denver. formerly with ABC Records and Tapes. 
Denver: Linda Carson, Midwest. located in Cleveland. for' O 
merly with Action Distributors. Cleveland: Paul Hopkins < 
Southwest regional manager, located in Dallas. formerly with 3 
Pickwick International. Dallas: Walter Kitchens, Southeast. co 

located in Atlanta, formerly with ABC Dunhill. Atlanta: Bill D 

Applegate 
Marshall, Western, located in Los Angeles. formerly with 

ro London Records in Los Angeles: Larry Naddeo. East, located - 

in New York, formerly with RCA sales in New York: David Stachnik, Mid- 
west located in Chicago. formerly buyer for Piks. Cleveland. and Ray Ward. 
Northwest, located in Seattle, formerly general manager. PJL Seattle.... Mil- 
ton Allen new United Artists regional promotion man based in New York. He 
was a marketing coordinator for Zamoiski Distributors in the Baltimore/ r-- 
Washington area covering UA product.... Al Aucoin Man- 

m0 
agement. New York. Ric Aliberte promoted to director of na- a 
tional promotion. from national promotion coordinator.. 
At TWM Management, New York. Bill Dern and Barry Es- 
senfeld named vice presidents. Former was president of Wil- 
liam Dem Associates. a personal management /production 
firm. Essenfeld was assistant treasurer /director of operations 
for Allied Artists Pictures. ... Marty Morgan becomes ac- 
count coordinator for the Goddard Company. a Los Angeles- i 

GoM based public relations firm. She was most recently editorial 
director of the 1977 Official Talent & Booking Directory.... Judy Gold he- 
comes director of national sales for Westwood One, an L.A. firm which pro- 
duces and distributes syndicated radio programs. Prior to the new position she 
served as a sales representative for the Mac Fadden Women's Group. ... 
Lynne Maiden joins Music Matters as an artist representative in Los Angeles. 
Formerly she was with Stan Kenton's office. ... Amy K. Bolton becomes man- 
ager of artist relations, East Coast for American Entertainment Management. 
She was formerly assistant professional manager at United Artists Music pub- 
lishing in New York.... Charles Fazio appointed president. consumer oper- 
ations at Rockwell International Corp.. Pittsburgh. Pa. He was corporate vice 
president. operations.... dbx. Inc., Newton, Mass.. has promoted operations 
manager James Peghiny to vice president in charge of manufacturing.... 
Frano Allman joins Whitfield Records as assistant director of artist relations. 
She will base out of Whitfteld's Burbank headquarters. Altman was prNiuusly 
with Far Out Productions, A &M Records and Blue Thumb.... Jim Oblak ap- 
pointed product manager of car sound systems at Pioncer Electronics of Amer- 
ica. Lac Angeles. He was a product marketing manager at Audio Magnetics 
Corp.... At JVC America Company. Maspeth. N.Y.. Cliff Shearer becomes 
national advertising and sales promotion manager: Ben Loughrin becomes 
sales promoter: Harold Schiffman becomes national sales administrator: and 
Ed Spalding becomes Southwest regional manager. 

Fine 

w 

Jay Warner joins the newly formed West Coast offices of the Entertainment 
Company. He was formerly vice president of publishing for the Wes Farrell 
Co.... Carol Cassano promoted to West Coast professional director for Jobete 
Music Co. She was professional manager for the firm.... The Press Office, 
New York. names Julie Harrison director of tour publicity. She had an identi- 
cal position at Rogers & Cowan, Beverly Hills.... Stephen Peeples appointed 
editorial copywriter, press & artist relations at Capitol Records. Los Angeles. 
He was a freelance music writer.... Helen Maison, director of performing 
rights, exits BM1's Nashville office.... Jerry Hayes has been promoted to exec- 
utive vice president of True Records. Nashville.... Jesse Evatt rejoins the pro- 
duction staff of Mark Five Studios in Greenville. S.C.. after a two year ab- 
sence.... Skippy Barrett joins the Tommy Overstreet Music Publishing Group 
in Nashville as a professional manager.... Joseph D'Imperio appointed direc- 
tor of music at Paramount Pictures music department in Los Angela. He was 
president of Ririgling Bros. & Barnum & Bailey Records and before that was 
head of RCA Records. 
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General News 
UPS RADIO, TV ADVERTISING 

Atlantic Boosting Regional Staff 
To Bolster Holiday Marketing 

NEW YORK -Atlantic Records is 
increasing its regional marketing 
staff and making extensive use of ra- 
dio and television advertising to 
cash in on year -end holiday sales. 

The label expects to have a staff of 
25 -30 promotion specialists and 
marketing aides working during the 
coming weeks, according to Dave 
Glew, general manager and senior 
vice president. That's in addition to 
the WEA staff. 

"Our business is up and we felt it 
was necessary for our artists to boost 
our marketing staff at this time." he 
notes. 

The broadcast ads will supple- 
ment Atlantic's scheduled print ads 
and other marketing plans. The ra- 
dio and tv campaign is being 
planned to allow maximum flex- 
ibility in placing artists ads in re- 
gions where they'll do the most 
good. 

"We're using rotating radio spots 
on key r &b stations across the coun- 
try;'says Glew. Some areas will be 
heavier than others. depending on 
the extent of demand for product.** 

Glow points out that it's often dif- 
ficult to monitor the results of tv 
spots. and that "many labels spend 
money too early, before the record is 
at a peak" 

The strategy at Atlantic. he notes, 
is "to use television to carry the 
record to its nest sales plateau.' 

The label's soul roster is in line to 
he a major benefactor of the h ads. 
"A three -tier" tv spot is planned for 
the Trammps. Slave. the Tempta- 
tions, Spinners. Ray Charles and 
Roberta Flack. 

To make sure all elements of the 
Atlantic marketing chain know 
what's coming. the label's top brass 
recently completed a whirlwind Ove- 
day national "bliti' where each 
facet of the campaign was discussed 
in detail with WEA and Atlantic 
staffers in Seven cities. 

Label president Jerry Greenberg. 
senior vice presidents Dick Kline 
and Mike Klenfner. and vice presi- 
dent Hilary Johnson. in charge of 
special market, joined Glew for the 
barnstorming tour. 

The group left New York Oct. 17. 
stopping in Philadelphia. Chicago. 
Cleveland, Atlanta, Dallas and Los 
Angeles. before heading back to 
Ncw York Oct. 21. 

Roadshow's Moves 
NEW YORK -Triple O Songs; O 

Songs; Desert Rain. Ltd.. and Desert 
Moon Sones. Ltd.. all publishing di- 
visions of Roadshow Records. have 
moved their offices to 850 Seventh 
Ave. The new phone number is 765- 
8840. 

By DICK NUSSER 

WEA staffers and the label's own 
regional marketing directors From 
adjoining territories gathered in 
each city for the meeting, For ex- 
ample. WEA staffers from Min- 
neapolis. Milwaukee and St. Louis 
were brought into Chicago for that 
meeting, while Buffalo. Cincinnati, 
Pittsburgh and Detroit personnel 
were transported to Cleveland for 
that meeting. 

Several thousand cassettes were 
distributed olTering "teaser' length 
samples of forthcoming product re- 
leases. 

Greenberg opened each session 
with a product presentation. backed 
up with video in some cases. 

Each album was discussed in de- 
tail and each WEA staffer was given 
plenty of background to aid in sell- 
ing the product," Glew adds. 

Emerson. Lake & Palmer's latest 
release pointed up another aspect of 
the Atlantic push. the demand for 
back catalog product during the 
holiday season. Groups like Led 
Zeppelin, the Rolling Stones. Ycs 
and Genesis wem Cited as heavy 
catalog sellers. 

GOLDEN DUO- Columbia Records presents Kenny Loggins and Dave Mason 
with gold records. From left are Don Ellis. vice president, West Coast a &r; 
Loggins with the "Celebrate Me Home" LP; Bruce Lundvall, president, CBS 
Records Division; Mason with the "Let It Flow" LP; and Jack Craigo, senior 

vice president /general manager, marketing. 

INTERNATIONAL GROWTH 

Overseas Activity Results 
In 300% Boost For Firms 

By SALLY HINKLE 
NASHVILLE -Country music's 

rapidly expanding international 
growth has caused some country 
music publishers. labels and hookers 
to experience increases as high as 
300q within the past year. Others 
Maintain the international field is 
country music's promising new fron- 
tier. 

Supported by the CMA's inter- 
national efforts. Mervyn Conn's in- 

temational festivals and Billboards 
IMIC'77 conference in Amsterdam 
and MUSEXPO in New Orleans. 
which exposed country music for the 
first time to international represen- 
tatives, country music has strength- 
ened across the board revenues in 
recording. publishing and touring. 

"The change has been dramatic.' 
states Conn, who is approaching his 
IOW International Festival of (-min- 

(Continued an page ri-') 

Bob Thiele /CBS Sign Production Pact 
NEW YORK -Bob I Mete is be- 

coming a non- exclu]11L- producer/ 
talent scout for CBS Records. He is 

also bowing two new labels which 
will go through independent distri- 
bution. 

The veteran la,t producer's deal 
with CBS will allow him to record 
CBS acts. Ile explain, so long as 
both parties are mutually agreeable. 
He will also bring to CBS new and 
established acts. with CBS paying all 
recording and manufacturing costs. 

Thiele is being paid for his a &r 
and scouting skills. 

His productions will conic 
through his Frankenstein Produc- 
tion firm, formed earlier this year 

when he Icfi 1 =lying Dutchman Rec- 
ords which had been distributed 
through RCA. 

'-My eilal is to record to least three 
acs for CBS during the nest nine 
months," Thiele explains. (Lonnie 
Liston Smith whom Thiele records 
and Thiele 's own Mysterious Flying 
Orchestra. are both presently on 
RCA. but their pacts run out 
shortly). 

In addition to his CBS association. 
Thiele is free to produce acts l'or 
other labels through his Frank- 
enstein company. 

Next January he plans bowing 
Doctor Jazz and Frankenstein la- 
bels- each with a different slant. The 

_ISId Doctor will he strictly for jazz. 
Thiele says. Frankenstein will be an 
outlet for progressive jazz or pro- 
gressive rock. 

The first Live releases on Doctor 
Joce will he reissues from Thiele's 
Signature label. featuring cuts from 
its 1940s catalog. The LPs include a 

piano collection featuring Erroll 
Garner. James P. Johnson and Earl 
Hines, a Lester Young. Coleman 
Hawkins package plus works by Flip 
Phillips. Coleman Hawkins and 
Shells- Manne, 

Bruce Lundvall. president of the 
CBS Records Division, calls Thiele 
"a major asset to our endeavors in 
the Jan and progressive f 

www.americanradiohistory.com

www.americanradiohistory.com


THE RIGHT BALANCE 
OF JAZZ, ROCK AND FUNK. 

STEVE KHAN'STIGHTROPE: 

When super guitarists like Larry Coryell and 
George Benson want to record with another 
guitarist, they very likely choose Steve Khan. 

When Bob James wanted to launch his new 
Tappan Zee label, he wanted the first release to 
be very special. 

He chose the solo recording debut of Steve 
Khan. 

Steve Khan is one of the handful of musi- 
cians who does everything "just right : His repu- 
tation in music circles has skyrocketed in the 
past year. 

Now here's the next step. "Tightrope 34857 

On Columbia /Tappan Zee Records and 
Tapes. z -aktrow t,.nenK 
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Financial 
HARD TO DEDUCT MORE THAN OUTLAY 

IRS Knocks Out Profits From 
Master Recording Tax Shelter 

NEW YORK -Although its still 
possible to arrange a tax shelter 
through the purchase of master 
recordings. a new IRS ruling has 
taken the profit out of it, investment 
experts agree. 

The ruling. in effect. makes it dif- 
ficult for an investor in a master 
recording deal to deduct more than 

CONCERT 
PROGRAMS 

Posters, 
Financial Reports, 

Brochures 

and other 
on time quality 

job printing. 

By the Printing Division of 
Billboard Publlcabono, Inc. 

2180 Patterson Sueet 
Cincinnati. Ohio 45214 

5t3 /381 -6150 

By DICK NUSSER 
what he is actually at risk for in 
terms of cash outlay. 

The device that enabled book and 
record deals to be used as tax shel- 
ters was the so- called "non -recourse" 
loan. which was a legal way of inflat- 
ing purchase prices and avoiding (or 
postponing) tax payments at the 
same time. 

A similar ploy had enabled inves- 
tors in movies, equipment leases and 
oil and gas deals to claim deductions 
three and four times the amount of 
their actual cash outlay. 

When Congress eliminated non - 
recourse loans in such ventures last 
year, tax shelter promoters moved to 
records and books. 

A large number of limited part- 
nerships sprang up as a result. all of 
them designed to purchase master 
disks which were then leased, some- 
times back to the seller, for distribu- 
tion and sale. 

The investing partners then col- 
lected royalties and paid taxes on 
them. but in order for the shelter to 
work the royalty income could not 
exceed the investment. 

"Larger firms are cautioning their 
clients against these deals," one in- 
vestment counselor points out, since 
the IRS rules say you can't take de- 
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ductions on something you don't 
make a profit with. The investor 
must decide whether the opinion of 
a master disk's worth will stand up in 
tax court." 

The latest ruling is actually an at- 
tempt by the IRS to impose a stricter 
interpretation on its own statues. It 
closes a loophole in existing law. 

Court tests arc expected. since 
existing shelter deals will have to 
prove they are within the law in or- 
der to survive an IRS audit. 

"The burden of proof is now on 
the investor," another source points 
out, adding that IRS Commissioner 
Jerome Kurtz is on record as having 
predicted that a quarter of all loss - 
claiming tax shelter partnerships 
will be investigated this year. 

Meanwhile, a few unscrupulous 
investment promoters were being 
blamed for upsetting a sometimes le- 
gitimate method of infusing strug- 
gling labels with fresh capital. 

As the IRS ruling now stands. 
only the middlemen in such transac- 
tions who collect fees and commis- 
sions for putting it all together stand 
to make money without fear of los- 
ing it in a tax court. 

"One thing is certain" an IRS 
spokesman notes, "record master tax 
shelters haven't been banned" He 
alludes to Kurtz's remarks that only 
questionable shelter deals would be 
scrutinized. 

"An investor should be prepared 
to prove that the amount of his non - 

recourse loan is worth what he 
claims it is, and has faith in the opin- 
ion of the expert whose opinion sub- 
stantiates his claim," the IRS notes. 

One label executive who had been 
involved in a shelter deal compares 
the situation to "dancing between 
howitzer shells" so far as going to ba 
against the IRS is concerned. 

The question now is: 'Is it worth 
ìt ?'" he asks. 

"How do you determine what is 

the fair market value on a Fleetwood 
Mac or Linda Ronstadt master that's 
five years old ?" he adds. "These are 
the things the courts will have to de- 
cide." 

Retail Sale Of 

Concert Tickets 
Still Unproven 

By JOHN SIPPEL 
LOS ANGELES -Though the 

practice of selling pop music concert 
tickets in retail record /tape stores is 

now a decade old, the jury is still out 
on whether it's practical and profit- 
able. 

If a store chain works out exclu- 
sives with the concert promoter or 
staging venue. odds on success in- 
creases. a spot check of domestic 
store networks indicates. Profit at 

best is negligible, but the store that 
consistently sells concert tickets 
strengthens its community image as 

a music mecca, chain executives 
agree. 

Some retailers like Allan Rosen, 
who operates 13 Recordlands out of 
Lubbock, Tex don't even charge 
for selling tickets. He admits losses, 

but he feels they are sporadic and 
are paid for in resultant goodwill 
and traffic. 

Alan Dulberger, 1812 Overture. 
Milwaukee, works like many on a 
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FORECAST BY FRISOLI 

Adult Mart, Returns 
Pose Industry Block 

By STEPHEN TRAIMAN 
(This exc /Irsive interview with Pho 

nodise president John Frisoli and his 
management team began last week 
with a look at the company's growth 
and projections for reaching 5170 
million in net sales at wholesale by the 
end of 1978.1 

NEW YORK -Reaching the 
adult market -the fomter record/ 
tape buyer -and overcoming the key 
credit -related returns problem are 
the two major stumbling blocks the 
industy has to overcome. Phonodisc 
president John Frisoli maintains. 

While capping a record -breaking 
516 million -plus sales month in Oc- 
tober. the head of the Polygram 
Record Group's distribution arm 
has no illusions that either task will 
be easy. 

"How we reach the former teen 
buyer who's now older and isn't in 
the market is keeping us all busy," 
he says. Regular brainstorm sessions 
with 'the team -vice presidents Bert 
Franzblau, operations: Jack Kier- 
nan, sales: Dick Carter, product de- 
velopment, and Chicago -based 
Harry Kelly, special sales (including 
cutouts), and controller Henning 
Jorgensen -are primed to this prob- 
lem. 

"Ironically, that segment has more 
money and more leisure time" Kier- 
nan notes. "We have to do some- 
thing -and quickly." 

The Phonodisc executives agree 
that the problem is one also shared 
by the audio hardware industry. 
where the key 18 -24 buyer group is 
relatively saturated with product. 

One answer is more mass mer- 
chandiser involvement. Frisoli says. 
"When you get out of New York 'or 
Lea Angeles and see how our prod- 

act is being sold. the typical retailer 
just isn't merchandising their prod- 
ucts to really do the job" 

Carter agrees, noting "we've got to 
come up with a creative marketing 
solution to reach this big segment of 
former buyers." He sees greater de- 
velopment and penetration within 
the existing categories distributed by 
Phonodisc as one answer. with vir- 
tually all types of music covered in 
the label lineup. 

Included are Phonogram -owned 
Philips, Memory, Vertigo. Limelight 
and Emarcy, and distributed Monu- 
ment: Polydor -owned DG. Archive, 
MGM. Polydor, Kolob and Verve. 
and distributed RSO, ECM, Oyster 
and Spring: and third -party ar- 
rangements for distribution with 
Casablanca (including Millenium. 
Parachute and Chocolate City). Is- 
land and Capricorn. 

"We're convincing the labels that 
we have the pulse of the market- 
place," Carter emphasizes. "We're in 
constant touch and recognize the 
continuing need for changes in the 
arca of service. We feel we're nox 
competitive with any branch distri- 
bution company in this area. and see 

some real improvement in the re- 
turns situation." 

Returns and credit are vitally 
linked. Frisoli observes, with the re- 
cent Jimmy's Music World hank - 
ruptcy the most recent vivid 
ample 

"If we were to evaluate the prolt 
and loss sheets of some of our big- 
gest customers, we'd have to take a 

rnore stringent policy stand." the 
Phonodisc chief states. "We have lo 
strike a delicate balance between 

(Continued on page 211 
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Top Brass i 
It's the high voltage soundof Brass Construction's 
stunning new album, "BRASS CONSTRUCTION III." 
It follows the devastating success of their first album, 
certified Platinum and their second album, already Gold 
and heading towards Platinum. 

Platinum... Gold ...BRASS! 

COMING AT YOU ON 
L II. RECORDS & TAPES 

BRASS CONSTRUCTION III 
INCLUDING: WE /L- O -V -E -U 

TOP OF THE WORLD /YESTERDAY 

n 

Produced by JEFF LANE 

Management: Sid Maurer /Jeff Lane 
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BROADWAY REVIEW 

Liza Minnelli's Act Rescues 'The Act' 
NEW YORK -Llta Minnelli 

performer of almost limitless talent, 
energy and stage presence, and it is 
these attributes that literally tug 
"The Act" which opened at the Ma- 
jestic Theatre here, Oct. 29 away 
front the dangerous fringe of being 
just another tedious, lack- lustre con- 
cept musical. 

The show is Minnelli, the rest is 
tinsel. when she exits the stage. even 
for brief periods, the momentum 
sags. like a winded athlete out- 
classed by his competition. 

The Act" is. in essence, an over- 
blown cabaret performance, utiliz- 
ing the sequins and glitter with 
which Las Vegas has come to be 
identified. The story line by George 
Furth, about the ups and downs of a 

talented but insecure young woman 
trying to make it in show business, is 

e mbarrassinttll tot, Ulle \ell and 
unoriginal. 

It has been said that the show was 
forced to undergo extensive surgery 
"on the road" in desperate attempts 
to make it acceptable to Broadway 
standards. That the surgery works is 
due not so much to the expertise of 
the surgeons as to the almost awe- 
some power of Minnelli to make a 

Pinto look like a Cadillac. 
The music and lyrics are by John 

Kander and Fred Ebb, whose previ- 
ous works have included "Chicago,' 
and "Cabaret," another vehicle 
which Minnelli claimed for her own. 
Beneath the flaws of "The Act" one 
could see these two talents of the 
theatre striving for new pinnacles of 
achievement. Unfortunately they 
never quite achieve their ideal. 

RADCI.I FFE JOE 

General News 

GOLD RECORD PENDANT 
In solid 14 -kt. for the winner! 

Solves your problem for "promotional gore -away, 
Makes a perfect gift for anyone in me industry Add your 
name. logo or any other inscription to make II morn 
polsonal 

Pendant- 14k1.....548.50 1 B" Chain In 14k1. S 1(1.00 

Pendant with Diamond In Center ........564.95 
Sterling Silver Pendant .....................514.95 
Silver 18" Chain ....... ....... . ............ ....S 4.75 

Engravings. SOC per letter 
Add 52.00 postage & handling 

We'll make up your name. initials. logo. musical key, 
notes, instruments or any other Idea m gold a 
silver, musical or not 

71 West 47th SI Rm 705. Dept BB 
New Vork NY 10036 

(212) 582 -0386 

make checks payable lo 

CREATIVE JEWELRY IMPORTS & MFG. 

TRAFFIC STOPPER -Just like the tagline in front of A &M's L.A. headquarters says, they couldn't wait for Piper's new "Can't Wait" LP. At the staged "accident scene," from left, are a be- crutched Jimi Fox of KTNQ, helped by A &M assist- 
ant national promo director Pete Molica; Aucoin personnel Ric Aliberte and Alan Miller atop cars; label national singles 
director Bernie Grossman and Ernie Campagne on the ground, and Billy Squier, Piper lead singer, the subject of police 

queries. Looking on at right are the label's Jordan Harris, Bob Garcia, Jeff Ayeroff. 

Island Headquarters 
Relocated In N.Y. 

NEW YORK -- Island Records has 
relocated its national headquarters 
from Los Angeles to New York. The 
move, effective immediately, coin- 
cides with opening of the label's new 
New York office at 444 Madison 
Ave., New York 10022, 12121 355- 
6550. 

Island has vacated its previous 
New York office in the. Carnegie 
Hall building as well as its Los An- 
geles space at 7220 Sunset. The latter 
will be occupied for a time by Island 
Music. which is understood to be 
seeking smaller quarters. 

OF THE 300,000,000 LP'S SOLD IN THE U.S. 

LAST YEAR, ALMOST ALL HAD TO BE 

OPENED WITH A FINGERNAIL... OUCH! 
... INTRODUCING "SLIT IT" ALBUM OPENER 

"Slit 11" ends the album opening DEALERS: 
blues! Insert 'Slit It" into the Attractively packaged 

open end of the album cover new Slit It" +s a UV 
and sl+t d ownward. Makes menlog record accessoryy. 

a clean cut in lite Contact the below ad- 
cellophane. dress for special prices. 

Includes shipping and handling. 

Send cheek or money 
order to: 
DAY ONE ENTERPRISES 
ATTN: Hank Carbo 
5137 WEST BLVD. 
LOS ANGELES, Ca. 90043 
(213) 290.4206 

the big news is big town' 
HOT LITTLE MAMA 

SMOKEY WILSON - "BLOWIN' SMOKE " - (BTlo01 / 
BBT -1001 -Night Time, Go Go Train, Annie Lee, Tell Mc Baby, How Many More Times, Straighten Up Baby Wanna Do It To You Baby, Teach Me How To Love You, lm Gonna Leave You Baby, Put Your Lovin' Arms Around Me, Prn Gonna Put You Down. 

.tkn, b kbr 

JOHNNY 'GUITAR' WATSON "HOT LITTLE MAMA" 
(137.1002 8BT -1002) Those Lonely Lonely Nights, 

Oh Babe!, Gonna Hit That Highway, Too Tired To Come, 
Love To Love You, Hot Little Mama, Ruben, Three Hours 
Past Midnight, Someone Cares For Me, So Respectable. 

big town 
CHARLES BROWN. "MERRY CHRISTMAS BABY" (BT'len3 / ea-r 1en3 - Coming Home To Mama For 
Christmas, Pease Grist mas, What A Christmas For Me, 
No Frigne 

lace 
is Christmas, l'll Be Home For Christmas, You Make Christmas Merry For Me, Merry Christmas Baby, 

Santa Cldus Remember Me, Going Hume For Christmas. 

5810 S. NORMANDIE AVE., LOS ANGELES, CA. 90044 / (213) 753 -5121 

tMv, bk kbpi:t 
P. O. BOX 176, PARK RIDGE, N.J. 07656 / (201) 391 -3676 
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THE JOKE'S ON US 
Imagine one of the best laughs you ever had. Maybe you rolled around on the floor for awhile. 

Your face was swollen red and the tears flowed like a Saudi gusher. It got so bad you 
couldn't catch your breath from howling. You couldn't talk. see. and your side hurt. 

Later you composed yourself, mopped your eyes and a great calm settled in. A best laugh. 

Imagine three records hull of best laughs. Because that's what 25 Years of Recorded Comedy is. 
The most outrageous routines of the last quarter century. Golden gags from 

Stan Freberg to Monty Python. You're in need of a yuk? Check this lineup: 

J 
o 
K 
E 
R 

LENNY BRUCE 
"Hehgions. Inc" 

SHELLEY BERMAN 
"Nichols' D ep:mment Store" 

RICHARD PRYOR 
.hot Us" 

LILY TOMLIN 
"Mc Verdle" 

CARL REINER AND MEL BROOKS 
"The L.M.N.O.P. Ad Agency" 

BILL DANA (as JOSE JIMENEZ) 
'The Astmnaot' 

THE FIRST FAMILY (featuring VAUGHN MEADER) 
"Economy Lunch" 

MIKE NICHOLS AND ELAINE MAY 
"The Telephone" 

JONATHAN WINTERS 
"Oldest Aitfùre Stewaniess- Maude Fricken 

GABRIEL KAPLAN 
"Ed Sullivan. Ed Sullivan 

STAN FREBERG 
"St. George and the Dragoner' 

CHEECH & CHONG 
"Sargent Stadanko" 

NATIONAL LAMPOON 
"Deterinrata" 

ALLAN SHERMAN 
"Hello Muddah! Hello Fadduh!" (a Letter From Camp) 

MONTY PYTHON 
"Argument Clinic" 

THE FIRESIGN THEATRE "t teak School Madness" 

MARTY ALLEN AND STEVE ROSSI 
'"The Punch Drunk Fighter" 

EDDIE LAWRENCE 
"The Old Philosopher" 

DAVID FRYE 
"Prologue /The Dick Nixon Show" 

KERMIT SCHAFER 
"Excerpts from 'Pardon My Blooper" 

o 
r 

3BX 3l'il 
Executive Producer- Marty Wekset /A DeShufflin Music Group Production. 

On Warner Bros. records and tapes. 

COMEDY 
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General News 
No. 1 Show Award IDs Kept In Computerized Security 

Continued from page 
until the airing of the award pro- 
gram. 

To guarantee- the security. the 
computer programming module (or 
set of computer control cards) used 

by Billboard to determine the year- credibility of the Billboard's chart search and the guarantee of security methodology and auditing the re- end chart winners was turned over methodology was established by a was required by NBC before the suits of the 1976 No. I awards which Sept. 19 to the accounting firm of meticulous audit, aLso conducted by Sugarman firm could proceed with were published in Billboard's year - Touche Ross & Co. in Las Angeles. Touche Ross, of last year's No. I production of the show. end Talent In Action edition. 
award results. Representatives of Touche Ross And at the request of NBC and 

spent weeks verifying the chart Sugarman. Billboard's Disco Ac- 
tion, jazz and easy listening charts 
were added to the computer system 
already used for the Hot 100, Top 
LP and Tape, country LP. country 
singles, soul LP and soul singles 
charts. 

The programming module. kept 
in locked tiles by Touche Ross. is the 
mechanism used by Billboard to de- 
termine the exact point totals as- 
signed to every artist appearing on 
the Billboard charts during the year. 

After the cut -off period of the 
Nov: S issue, the control cards will be 
utilized to compute the final results 
which will remain confidential until 
the show. 

This process has eliminated the 
possibility of Billboard summarizing 
award winner results at any lime be- 
fore the show -a prior necessity in 
preparing the year -end Talent In 
Action issue. 

According to Bill Wardlow, Bill- 
board's director of marketing serv- 
ices, there have been no inter- 
mediary computations summarizing 
chart points since November 1976. 
when the computer run was made to 
determine last years winners. 

Wardlow stresses that the research 
being developed by the Billboard 
chart department between Sept. 19, 
when the module was surrendered to 
Touche Ross, and the cut -off date of 
the Nov. 5 issue is continuing and is 

being fed into the computer system 
as usual. 

The programming module assigns 
points to each artist based both on 
product chart location and fre- 
quency of appearance in specific 
chart positions. Special bonus points 
are also assigned to product that has 
appeared in the top positions of the 
various charts. 

Because of. security requirements 
surrounding the show, the Billboard 
statT has devised a special procedure 
for the publication of the results in 
the Talent In Action year -end edi- 
tion. 

When the computer run is made 
under Touche Ross supervision, 
Billboard will be advised of the 
chart recap results only for the posi- 
tions from number 6 through num- 
ber 100. 

The names of the top five artists 
will he provided in alphabetical or- 
der with no indication of the No. 1 

winner. This has already been ac- 
complished (Billboard, Noy. 5. 

1977). 
With this information. Billboard 

will prepare the Talent In Action 
pages leaving space blank for the 
name and photos of the No. 1 win- 
ner and the four runners-up. 

Large and small photos of each of 
the live potential winners will he 
held in reserve to prepare for any of 
the five contingencies. 

On Monday. Dec. 12. the winner, 
and runners-up will be plugged into 
their respective positions on the ap- 
propriate pages in the Cincinnati 
composing room. The Talent In Ac- 
tion edition will then be available 
the following Monday. 

At the request of the NBC Com- 
pliance and Practices Dept., the The validation of the Billboard re- 

Hall & Oates Folio 
NEW YORK --A folio featuring 

13 of Daryl Hall and John Oates 
tunes is being released by Chappell 
Music with a list price of $5.95. The 
solleover book contains bins and 

photos and includes the duo's top 
hits "Sara Smile." "Rich Girl," 
-She's Gone," and others. Theo- 
dore Presser is distributing. The duo 
records for RCA. 
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INTRODUCING 
THE TASCAM 
STUDIO 4000, the 
heart of a multitrack 
studio that lets you 
be as imaginative 
in the recording of 
your music as you 
are in creating it. 
At home. And for 
less money than 
you think. 

The STUDIO 4000 
is as much a cre- 
ative instrument as 
strings, percussion 
or brass. If you're a 
serious musician 
or recordist, you 
should own one 
because it lets you 
tailor your sound 
your way and get 
master quality 
tapes. 

The STUDIO 4000 
consists of the new 
40 -4, TASCAM'S 
versatile 4 -track re- 
corder /reproducer 
and its DBX Module 
DX -4 option, and a 
Model 3 8 -in /4 -out 
Mixing Console 
(which can also 
be used for PA 
or disco mixing). 

Now through 
December, your 
participating 
TASCAM dealer is 
making a special 
offer.* When you 
buy a STUDIO 
4000, he'll give you 
an attache flight 
case with acces- 
sories, including 
a PB -64 Patch Bay, 
recorder main- 

tenance kit, E -1 

demagnetizer, 
and a starter kit 
of cables. 

That's not all! 
Since the 
STUDIO 
4000 is the 
best 4 -track 
duo in its 
class, we want 
you to have the best 
tape to go with it. So 
we are including 
two 101/2" reels of 
Ampex 456 Grand 
Master" tape with 
your new TASCAM 
STUDIO. 

Get your hands on 
the STUDIO 4000 
at your TASCAM 
dealer now. With 
these instruments 
and your ability... 

TASCAM SERIES BY T E AC. 
A new generation of recording instruments 
for a new generation of recording artists. 

.,rw. Otter good through December 31. 1977. 
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'Paul Simon's Greatest Hits, Etc:, 
Shp Slidin' Away, Stranded in a Limousine, Still Crazy After All These Years, Kodachrome, Duncan, 50 Ways to Leave Your Lover, 
Me and Julio Down by the Schoolyard, I Do It for Your Love, Have a Good Time,Something So Right, American Tune, 
Mother and Child Reunion, Loves Me Like a Rock, Take Me to the Mardi Gras. On Columbia Records and Tapes. 
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You hired the best 
sidemen in Nashville. 

You lined up the 
engineer with the 
golden ear. 

You ran up a studio fee 
that gave your manager 
heartburn. 

But you cut a single 
that's blown everybody's 
mind. 
And now they're 

pressing it on corrugated 
board. 

Records pressed on vinyl frequently develop a warp, because 
vinyl just can't take the heat. (Take a look at a vinyl record 
shipped or stored under high -temperature conditions and 
you'll see what we mean.) 

While that warp may not be as bumpy as corrugated 
board, it can stiff a great performance. And you worked too 
hard to let that happen. 

So breathe the word "Richardson" into your producer's 
ear. That's the name of the people who make the polysty- 
rene compound used by pressers of records that don't warp. 
Richardson s polystyrene is really out of sight ... that is, it 

doesn't react to heat the way vinyl does. So pressers who use 
it deliver your performance just as you gave it. 

Would you like to know who those pressers are? Mail us 
the coupon and we'll send you a list. Or call us toll free at 
(800) 2434750. (In Connecticut, call 1800. 922 -1638.) 

Right on, Richardson! 
[] Send me a demo record and a list of record pressers who use 

Richardson polystyrene compound. 
Have a presser who uses your compound contact me. 

Name 

Title 

Company 

Address 

City State Zip 

Mail to: 
Arthur J. Raiche, Vice President 
Polymeric Systems Division 
The Richardson Company 
15 Meigs Avenue 
Madison, Connecticut 06443 

IC al i so 

You deserve it! 

L 

General News 
UA Music: $10,000 For 

LOS ANGELES -United Artists 
Music is gearing up a 510,000 pro- 
motion campaign for its copyrights 
which land Oscar nominations. 

wally Schuster, general manager 
of the music company, points out 

RIAA 
Gold 

Record 
Winners 

Singles 
Healwane's "Boogie Nights" on 

Epic. 
Barry White's "It's Ecstasy When 

You Lay Donn" on 20th Century. 
Brothers Johnson's "Strawberry 

Letter 23" on A &M. 
Debby Boone's "You Light Up My 

Life" on Warner /Curb. 
ELO's "Telephone Line" on 

United Artist. 

Albums 
Neil Youngs "American Stan 'M' 

Ban" on Reprise (Warner Bros.). 
Styx's "Grand Illusions" on A &M. 
Beatles "Love Songs" on Capitol. 
Elvis Presley's "Legendary Per - 

former Volume 11" on RCA. 
Debby Boone's "You light Up My 

Life" on Warner /Curb. 
Olivia Newton-John's "Greatest 

Hits" on MCA. 
Lynyrd Sky_nyrd's "Street Survi- 

nors" on MCA. 
Linda Ronstadt's "Simple 

Dreams" on Asylum has gone plati- 
num. 

Elvis Presley s "In Concert" on 
RCA has gone platinum. 

Rita Coolidge's "Anytime ... Any- 
where" on A &M has gone platinum. 

By CLAUDE HALL 
that not only does winning the 
award mean the difference between 
a song becoming a standard or just 
being another tune, but also the fi- 
nancial gain from winning the big 
award can be considerable. 

Contenders for nominations, 
Schuster feels, include "New York, 
'dew York" and "When The World 
Goes 'Round" from "New York, 
New York," as well as "Nobody 
Does It Better" from "The Spy Who 
Loves Me" The latter soundtrack is 
currently high on Billboard's Top 
LPs & Tape Chan. 

UA also hopes to wore nomi- 
nations with the scoring of "A 
Bridge Too Far." and for the best 
original score in "The Spy Who 
Loved Me" written by Marvin Ham - 
lisch. "A Bridge Too Far" was by 
John Addison. Schuster and Danny 
Chrystal, nice president of motion 
picture music, also plan campaigns 
for the music in "Equus," scored by 
Richard Rodney Bennett and will 
shoot for best score adaptation on 
"New York, New York" 

The academy's preliminary ballot 
,goes out to member Dec. 16. The 
polls close Jan. 2. On Jan. 30, the 
nomination ballots go out. The polls 
for that close on Feb. I. 

The nominations for the awards 
are announced Feb. 21. Final ballots 
are sent out March 18, allowing 
academy members I I voting days 
before the polls close March 29. 

The Oscar presentation show is 
April 3. 

"To win an Oscar for a film can 
mean as much as $2 million extra in 
gross for the movie. On a song that 

Promo 
wins an Oscar, it's the difference be. 
tween being a standard like 'What 
Are You Doing The Rest Of Your 
Life' or 'The Windmills Of Your 
Mind" or being one of the songs you 
never hear," Schuster notes. 

Schuster believes that "What Are 
You Doing The Rest Of Your Life" 
got more ihan 100 mechanicals min- 
imum worldwide after winning an 
Oscar. 

So, Crystal will service all mem- 
bers of the academy with the sound- 
track albums and singles; "they're 
aware of the music, of course, but 
we'd like them to hear the music 
again separate from the movie." 

He'll also service all members of 
the Hollywood foreign press -those 
who write for out -of -town publica- 
tions. Additional promotion people 
will be hired to work the records at 
radio and television stations. The 
records will be reserviced to radio 
stations, especially in Ncw York and 
Los Angeles and Palm Springs. 
"Palm Springs is very important be- 
cause so many academy members 
have homes there," says Crystal. 

Promoting the nominations is not 
cheap. Schuster says that UA Music 
pays a publisher's rate of $1.75 per 
album, "but 'New York, New York' 
is a double -LP, so that will be more. 
And we have four or five pictures 
with music, so this year is going to be 
extra expensive for us" 

Timing of promotion is also im- 
portant, says Crystal. "If a hot song 
is still on the charts during thc com- 
petition, it would be helpful. If it 
isn't on the chart, then we have to 
work to try to rejuvenate it." 

For Exciting Cut -Outs 

(1 
OUNTRYWIDE 
,RECORD d TAPE DISTRIBUTORS, INC 

For the Best in Budget LP's 

YOU 
GET A 
LOT 
FOR A 

LITTLE 

Send for our catalog 

COUNTRYWIDE 
RECORD ll TAPE DISTS . INC. 

20'! RoObRC Wro. JmcAO. NY JS] 
15161 e]) 9550 12,2) ]a0 0900 

QOM MCwa Back CW,RILI.IERi 
WeR Coma -Iz,]) eóse,se 

JIMMY'S INVENTORY 

LIQUIDATION 
SALE 

MAJOR LABELS ONLY -NO CUT -OUTS 

RECORDS & TAPES 

6.98 List .. . $2°°11.$275 
$230=s31O 

7.98 List . 

SIMILAR SAVINGS ON ALL LIST PRICES 

INCLUDING: 45's, 12 ", ACCESSORIES 

ABC - A &M - ARISTA - CAPITOL 
CASABLANCA - FANTASY - GRT 
LONDON - MCA- MOTOWN -20TH 
PHONODISC - RCA - T.K. - U.A. 

Plus Many More Labels 

SUTTON RECORD COMPANY 
960 EAST HAZELWOOD AVE. 

RAHWAY, N.J. 07065 
(201) 382 -7770 
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PRODUCED BY 

DON HENLEY WITH JIM ED NOR1 
FEATURING SONGS BY 

Carole King, Danny O'Keefe, Jesse Winchester, 
Tom T. Hall, Marty Robbins & Glenda Griffith 

:: Copyrighted material 
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The album that sold millions 
before it was an album. 
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C. VIAIN & i1 NNILLL'S 
GRF1. -TIMST HI'T'S 

.\N\111..,.,,1. lc. .MI N,.h1.li...i, 

Love Will Keep Us Together 
Muskrat Love 

Lonely Nights (Angel Face) 
Shop Around 
*Disney Girls 

I Write The Songs 
Circles 

Wedding Song (There Is Love) 
`The Way I Want To Touch You 

Come In From The Rain 
We Never Really Say Goodbye 

Can't Stop Dancin' 

On A& I Records & Ttpcs 

JUST IN 'l'IME FOR (:HRISTMAS 1977! 

'! 

F,,a ,, 

Copyrighted material 
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VARIETY 
RECORDS 

of VARIETY 
RECORDS 

Norfolk, Virginia 

Hampton, Virginia 

Louisville, Kentucky 

Lexington, Kentucky 

Merritt Island, Florida 

Welcome Variety Records of 
Miami to their ranks. 
Variety Records is an 

independent group of stores 
specializing in customer 
service and comfortable 

surroundings. The newest 
store in the fabulous Omni 

complex at Venetian 
Causeway and Biscayne 

Boulevard, Miami, Florida is 
highlighted by shadow box 

L.P.'s and a custom designed 
sound system featuring 

ceiling speakers. 

Miami, Florida 
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General News 

Retail Ticket Selling 
Continued Jrum /wg* N 

II basis. A concen is the huh of a dy- 
namic in -store promotion to the 29. 
year-old six -store owner. 

He likes to know from three to five 
weeks in advance of a concert that 
he's got thc ducats. He then goes to 
thc label to get additional inventory 
which is displayed in a primary store 

location. 
He conceives signs. which arc 

made in- house. He figures he sold 
through the shops some 200.000 
tickets in 1977 and will hit 225.000 
by Dec. 31. Forty percent were sold 
for his own Landmark Pnxfuctions' 
concerts. 

John Marmaduke of the Hastings 
Book and Record Shops. a division 
of Western Merchandisers. Ama- 
rillo. is uncertain about ticket sell- 
ing. Often his three local stores out- 
sell the local Civic Center boxoffiicc. 

But he wonders if the phones' 
ticup and the overcrowded condi- 
tions when a major attraction's tick- 
ets flood the stores with buyers are 
really worth it. Marmaduke feels 
that the 3% deal is just break even. 

The Sound Warehouse three -state 
chain feels il is expensive to sell tick- 
ets, but necessary to enhance com- 
munity image. Tickets arc handled 
mostly in the stores DJ booth. 

Tom Keenan of Everybody's Rec- 
ord, six -store two -state chain out of 
Portland. lauds in -store ticket sales 
to the point where currently four 
stores arc undergoing physical ex- 

pansion to promote a separate tape/ 
ticket room (sec separate story in this 

Ossue). Everybody's customer and 
cash flow is improved by the ticket 
business. 

Steve Libman of the Music Scene 
and Oz stores out of Atlanta has had 
experience with computerized ticket 
sales. The original Oz store has a 

ticket booth outside the store front. 
But the computer went out on a 

major music event. He and Rich's, 
the local department store. suffered 
some store damage when irate tick - 
etbuyers got out of hand. He reports 
that often one of his traffic location 
stores has done $20.000 to $30.000 in 
tickets for a single concert. 

The seven -store Harmony House 
chain in greater Detroit worked with 
promoters and venues for a number 
of years. Three years ago. Carl Thom 
decided to exclusively represent 

Pine Knob Theatre for its summer 
season. He stocks tickets only at the 
Royal Oak store. 

At other stores, customers get a 

voucher for tickets which they can 
pick up at the summer theatre the 
night of the performance. 

As a result. he does not get ripped - 
off in ticket thefts. as has been the 
case with Record Bar. the 76 -store 

.ham. and L.solutian Records. the 
14 -store Houston chain_ 

Pine Knob supplies Harmony 
Floute with the voucher in triplicate 
One portion remains with the selling 
store. while the third portion gores to 
Pine Knob. 

Sam Shapiro of the 50 -plus Na- 
tional Record Mart out of Pittsburgh 
does similarly. His flagship Pills- 
burgh store stocks the tickets or cus- 
tomers inn buy a voucher at an out- 
lying store and pick up at the venue. 
Shapiro figures he moves about 
250.000 ducats annually. Gerri 
Shapiro heads the ticket depart- 
ment. 

Sam Crowley. Texas regional 
chief for Diu Records. asks promot- 
ers who wish to sell tickets in his 
stores to open a separate account in 
a local bank to facilitate banking 
ticket money. 

Crowley beefs about the slipshod 
manner some promoters have of 
coming in at odd times to pick up 
money and demanding cash instead 
of a check or cashier's check. 

Several others echo Crowleys 
criticism. Gary Barnard soured on 
selling tickets in Evolution stores 
when a person represented himself 
as picking up concert ticket money 
tuned out to he a thief. 

Bill Golden of Record Bar says he 

can't get insurance to cover money 
collected for show tickets. Right 
now. the huge chain won't handle 
tickets. He says he could write a 

book on the dangers and disadvan- 
tages of handling tickets. 

Stu Schwartz of the Harmony 
Huts skein out of Washington. D.C., 
takes a dim view of ticket selling. 
He says the mall -oriented stores are 
hobbled when ticket buyers engulf 
the register areas especially at peak 
record /tape buying times during the 
day. 

His mall locations get consistent 
traffic. so he downgrades the extra 
customers ticket buying brings. 

Standardization of procedure is 

necessary at both the promoter/ 
venue and store level, executives 
agree. They would prefer a i 
straight commission, with promoters 
making final ticket pickup and pay- 
ment at a regular prescribed time. 

Payment should be by check. they 
feel. Thom suggests more concert 
promoters should take a leaf from 
Pine Knob's book. The outdoor 
venue supplies his Royal Oak store 
with personnel who do nothing but 
handle ticket selling and voucher 
distribution. 

Stores dislike the 25 to 35 cent 
service charge. With concert tickets 
going for from $5 to Sb . they feel 
the charge is unnecessary. And. 
ironically, if there is a service charge, 
the promoter usually takes all or 
most of it. they note. 

NMPA N.Y. Forum 
l ,,,,boys',: arum pale.. i 

pliance with its provisions. Similar 
talks will be held soon with commer- 
cial users, he said. 

Feist. too, anticipates an "enor- 
mous number of legal actions" as 

the new law goes into effect. He said 
NMPA will support appropriate 
suits as amicus curiae. 

Echoing the feeling of others. 
Frist commented that we have 
some lawyers on the threshold of 

Register of copyrights Barbara 
Ringer was unable to address a lunch- 
eon Monday (31) but was praised by 
Feist for her many contributions to 
revision. 

In her place. Lewis Flacks. special 
assistant described the growth of the 
compulsory license concept as un- 
fortunate. On a long -term basis. he 
noted that publishers may expect 
sonic drain on their rights as non- 
profit groups seek and get breaks 
under the law. 

great riches" Al Berman. president of the Harry 
Another forum participant tagged Fox Agency, who was slated to play 

the act "the fair employmenklaw for an important role throughout the fo- 
lawyen.." Experts from the Copy- rum, could not attend. He under - 
right Office leading some of the went an emergency appendectomy a 
seminars agreed that many matters few days before the workshops con - 

would be resolved only through le- vened. At last word he was well on 
gal action. the way to recovery. 

AFM In 
New Pact 

Continued Irons pup. 
procedure are about 4.000 musicians 
who have earned at least $1.000 
from recording session work during 
1976. Approval is normally routine 
after recommendations by AFM ex- 

ecutives. 
Under the new deal, wages to cop- 

yists will jump by 15% the first year. 
plus another 5`T the second. 

Other terms which will add to 
record company costs include the 
payment of S50 to personnel re- 

quired to stay overnight during out - 
of- town sessions. The extra payment 
if they return the some day is $35. 

Modest increases were also won 
by the union in health and welfare 
payments. For musicians these rise 
from to 53.50 per session. from the 
present $3.25. The increase for cop- 
yists is also 25 cents to a new level of 
$2.75 per day. and a similar raise for 
arrangers will bring the health and 
welfare payment for their services to 

$2.25 per composition. 
Among other terms in the deal is a 

provision for a special once -only 
overtime segment of 15 minutes fol- 
lowing a basic session. plus a special 
15- minute overtime unit for sym- 
phonic sessions. 

Also. record companies transfer- 
ring soundtracks to disk will now be 

required to submit payment for the 
musicians within 45 days of the al- 
bum's release. 

One element in the old contract 
that troubled record companies has 
been eased in the new agreement. 
Contracts submitted to the union for 
approval will now be deemed ap- 
proved if not rejected within 30 

days. 
The current contract expires Oct. 

31. With the ratification procedure 
expected to take up to four weeks. 
terms of the new agreement, when 
approved. will be retroactive to Nov. 

We create great ads, album 
covers, tape labels, catalogs - 
You name it. We also set type 
make stets, and can even do 
the printing in our own plant. 
Let us show you what creati- 
vity & Service mean. 

1JN-IYa Asupdtbk 
160 East 56th Street Dept. A3 
NVC.Ny 10022 Tc1:7583232 

.rh al M. wool .ti.vy 1a A wn 

Wanted 
SALES 

REPRESENTATIVES 
and 

DISTRIBUTORS 
for 

RECORDS & TAPES 

IMPORTED 

FROM BRAZIL 
Exclusive territories 

available. Send resume. 

Brasilia Records 
& Tapes Corp. 

29 W 46th 51 New Vont N.Y 10036 

GALGANO SPECIALS 

NOVO 
vNrMri 

JC 37860 

LP 17.98 -53.99 
Tape $7 98 -84.25 

Eatieer 

PC 34762 

LP 56.98 -83.39 
Tape 57.98 -$425 

Rush 
Lu..,tlh,ln,.. 

SRM 1.1184 

LP S6.98 -53.39 
Tape 81.98 -54.25 

HEART 

:-:á 

JR 34799 

LP 57.98-S3.99 
Tape 57.98-S4.25 

L 

ppo¡vrs d ¡ 
CHA -1127 

.P 57.98 -33.99 
Tape 87.98 -S4.25 

MML P8001 

LP S6.98 -53.39 
Tape 57.98 -54.25 

THE BEATLES 

SK8LI1711 
LP 811.98 -55.85 

Tape 511.98 -56.75 

. 

Al. 8500 

LP 511.98 -55.50 
Tape 511.98 -56.75 

GRAMM. WAD 

1n.n.,b. 
111.7001 

LP S7.98-53.99 
Tape 57.985425 

6YN -r.9 0'.LkPL 

MCA -3029 

LP 57.98 -53.99 
Tape 57.98 -54.25 

GC*. FOR IHE O. 

5019106 
LP $7.98 -53.99 

Tape 57.98 -54.25 

orgy 

t _4 
ST 11633 

LP S6.98 -53.39 
Tape 57.98 -5425 

!Ne.Ml 
CO rrrere9 Rwr 

11 
JE 34700 

lP 07.98 -$399 
Tape 57.98 -04.25 

ELTON. IN IN', 

MCA -3027 

LP 57.98 -03.99 
Tape 07.98 -$4.25 

mi.Aw.mitls MA, 

'I AL 7002 

LP 07.98 -33.99 
Tape 57.98 -54.25 

ST 11696 

LP 56.98-53.39 
Tape S7.98-5425 

']Ii--' l 
. 

ST 11607 

LP 56.98 -53.39 
Tape 07.98 -$4.25 

T 543 

LP 07.98 -$3.99 
Tape 57.98 -5425 

GALGANO IS A 

DISTRIBUTOR OF PIONEER, 
HITACHI & FISHER EQUIPMENT ... 

PLUS A COMPLETE LINE OF 

JENSEN CAR SPEAKERS. 

WE ALSO HANDLE A FULL LINE 

OF ACCESSORIES, 
INCLUDING THE TOP NAME 

BRAND TAPES, SUCH AS 

3M SCOTCH, MAXELL, 

MEMOREX, TDK AND CAPITOL. 

FOR COMPLETE CATALOG CALL OR WRITE 

04 DIBTRIBOTINß 
4147 W. Armitage, Av.. 
CAlea$o. Ill. 60430 
(A-C) 313, 236-3900 
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2 General News 
`BIGGEST' PUNK DISTRIB 

Jem Riding Crest 
Of New Wave 45s 

By ROMAN ko By ROMAN KOZAK 

NEW YORK -"In the import 
record business you have to be six 

months ahead in order to make it. 
Warner Bros. is just now getting into 
new wave, but we have been import- 
ing Sex Pistols records since last 
year. Now we are the biggest distrib- 
utor of new wave product:' boasts 
Marty Scott_ president of Jem Rec- 
ords. 

Scott says in addition to importing 
punk records from England, many 
of'the new small custom punk labels 
in the U.S. work with hint in getting 

Sooner or later 

you're 
going 
tobe 
labeled 
Shipping from coast to coast, were 
number one for quality and depen 
debility. No matter where your 
plant is located, or how tough your 
production schedule is, Keystone 
can your labels on time. with 
the same pressability.apprearance 
and quality, every time. 
Were number one for major corn 
panies and minor companies. Join 
our growing family of satisfied 
customers. 
Keystone Printed Specialties Co. 
321 Pear Street 
Scranton, Pa. 18505 
717.346.1761 or TWX 510.671 -4619 

punk into the stores. He says he is 
getting more dealers not only to 
stock but also display punk records. 

Rick Lawler, general manager of 
Jem, says while punk is still strongest 
in New York and Los Angeles. there 
is a bandwagon effect in other cities 
and even the secondary and tertiary 
markets where if somebody there 
picks up on it, it spreads. 

Because radio play of punk prod- 
uct is minimal, Lawler says in -store 
play and display are the prime 
movers. He says punk picture sleeves 
sell a great deal of records, especially 
singles and EPs. 

He says since singles arc not fre- 
quently displayed in stores Jem has 
developed a mini browser bin. 
which enables dealers to display 
punk singles and EPs on their coun- 
ters. 

"The key is getting the records up 
front so people can see them. On 
more than any other kind of recotds 
people buy them because the covers 
look so good. Many manufacturers 
of picture sleeves arc now reporting 
a boom. I know one outfit out in Cal- 
ifornia that has an tight -week back- 
log." says Lawler. 

Scott says Jem and Sire. which 
were once allied. have now gone 
their separate ways, with Sire going 
to Warner Bros., while Jem's Pass- 
port label is now being distributed 
by Arista. 

Jem also has its Import label, 
which manufactures records here 
from masters imported from abroad. 
In England it has Pacific Records, 
which exports the English releases. 

In addition to punk. Jem also han- 
dles many progressive jazz LPs but. 
Scott says. the action now is in punk. 

He says the Sex Pistols have been 
the holiest import band the corn - 
pany has ever dealt with. According 
to Lawler Jem has sold about 15.000 
copies of each of the four Sex Pistols 
singles. 

ATTENTION 
ALL RECORD DEALERS WITHIN OUR 

AREA! WE ARE HERE 365 DAYS 
A YEAR TO SERVE YOU! 
9:00 AM to 9:00 PM Daily & Sat. 

11:00 AM to 8:00 PM Sunday & Holidays 
We have been in this business for over 30 years. 

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . 

WE HAVE EVERYTHING -ALL THE TIME -INCLUDING 
ALI_ MAJOR and OVER 1.000 DIFFERENT MINOR LABELS. 

IF YOU DON'T KNOW ABOUT US, 
ITS TIME YOU DID! 

Come see for yourself. We don t nave specials and you don -t have to buy 
any quantity ever We hare the lowest overall prices in the industry every 
day of the year 

WE WILL NOT BE UNDERSOLD 

SI 

6.98 $ 360 7 
st 
98 $ 25 1161 

8.98 
II 

Is $ 85 
LP's LP's iz LPs EA 

f,144%. f. KING KAaROLe "1ery, °stop -' 
126 

(Between Broadway and 6th Ave l New 'York, N.Y. 10036 
212 x354.7684 

ALL S7.98 TAPES -$4.50 EACH oa arc iar 

SINGLES -60C EACH dOmeabc 
recorda d lape91 

COMPLETE SELECTION OF NEEDLES d ACCESSORIES 
BLANK TAPES 

BUY 1 OR 1,000... LASH L CARRY: :: 

c-, 

IN-STORE STARLAND- Promoting their latest Windsong LP "Rear View Mir- 
ror," Starland Vocal Band is at the Harmony Hut in Springfield, Va., for auto- 
graphs and a drawing for winners of three rear -view mirrors -attached to 10. 
speed bicycles. Standing from left are the store's Bill Kennedy; Starland's Bill 
Danoff and Margot Chapman; Hut's Clyde McElvene; group's Taffy Danoff 
and Jon Carroll, store's Kathy Mitchell and John Parisi of RCA, Windsong dis- 
tributor. Kneeling from left are Bill Reilly and Larry Van Druff, RCA's Wash- 

ington sales and promotion managers, respectively. 

Full- Service Label 
Bowing In Nashville 

By SALLY HINKLE 

NASHVILLE- 011inng a record 
label. artist management and record 
and concert production and promo- 
tion under one roof, the newly 
formed Nashville- America Group. 
Ltd. is looking to break an inter- 
national across -the -board record 
company out of Nashville. 

"We've gotten a lot of favorable 
response and reaction from financial 
organizations in regard to this type 
of company emanating from Nash- 
ville;' says Alexander Shakoes, one 
of the principal formers of the com- 
pany. 

According to Shakow, on every 
artist the company becomes in- 
volved with, it would like to be able 
to manage, produce the live shows. 
set up the tours and distribute and 
promote the artist's records. 

Snooky Lanson, former star of the 
1950's network television series "Hit 
Parade :' has signed a management 
pact with the firm and is currently 
under wing as the company's initial 
project. 

"We're trying to break Lanson's 
career all over again." comments 
Shakow, "and we've put together a 

two -hour concert production en- 
tided 'A History Of The American 
Big Bands' as a vehicle." 

The concept of the show deals 
with a history of the American big 
band sound from its inception to the 
present day. and features original 
arrangements from some of the old 
bands like Jimmy Dorsey, Benny 
Goodman, Tommy Dorsey and 
Glenn Miller to newer arrangements 
by the likes of Mel Lewis and May- 
nard Ferguson. 

"Lanson will be doing the narra- 
tion and we'll be using Nashville 
studio musicians with Dave Con- 
verse heading up the band:' says 
Shakow. 

Shakow hopes to build an interest 
with colleges at the NECAA conven- 
tion in New Orleans for the show 
and is in touch with some major cor- 
porations regarding a sponsorship of 
a major American cities° tour. 

Into jazz and pop as well. with a 

number of rock masters, the earn - 

pany has been in contact with a lot 
of top acts from prior years that are 
not connected with a label. 

"We're trying to generate interest 
among people who do not have any 
kind of affiliation as far as n record 

label. management, or any kind of 
combination just to let them know 
we're here," notes Shakow. "All we 
need is to break something out of 
here and l'm sure we'll have a lot of 
success in signing these types of 
people." 

Others currently involved with the 
company in the records division in- 
clude Jimmy Wakely and new- 
comers Marianne Christy, Ira Pres- 
ley, Keith Franklin and an 18 -piece 
contemporary jazz- oriented band - 
the Nashville Jazz Machine, di- 
rected by David Converse. 

Concert tours for Wakcly and the 
Nashville Jazz Machine will coin- 
cide with the release of their LPscur- 
rently in the works. 

Top LPs 
To WEA 

LOS ANGELES -WEA accounts 
for four of the top live albums on 
Billboard's pop chart for the fifth 
consecutive week, the greatest domi- 
nation of the top of the survey by 
one corporation in nearly two years. 

Leading the WEA pack is Fleet- 
wood Mac's "Rumours" on Warner 
Bros., which is No. I for the 27th 
week (and the 17th week in a row). 

Linda Ronstadt's "Simple 
Dreams" on Asylum is in its seventh 
week at number two: "Foreigner" 
on Atlantic is in its fourth week at 
number four; and the Rolling 
Stones' "Love You Live" on Adan- 

(( rrnntiiterl 

ITS RECORD TIME 

Pull off "RECORD TIME" 45 
display, press on Your favorite 
45 record, which rotates as a 

second hand. Electric wall 
clock, raised gold notes, gold 
hands, on 33 LP record. 

-Limited Offer - 
RECORD TIME 

(21 3) P.O. Box 9791 
N. Hollywood, 

7 6 9. 6 0 9 5 Ca. 91609 

Ca. Sales Tax 
Shipping 

$21.95 
1.32 
1.25 

$24.52 
Del. -10 days with money orde.. 

Reviews 
re in... 

HUBERT LAWS 
some say that'famfllarir, breads contempt.' 
This Is certainly removed from the truth in 
my musical encounters with con... am ore. 
sent, taking his arranging course and am con. nt, , e zed by the depth of his musical 

nowledge 

RANDY BRECKER 
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placation or mOd*rn arronginq technique, +. Re- 
<praing situallom n opoowd w lese ttuat 
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DAVE SPINOZZA 
The Don ...sky course ts great for learn- ., about balance, web,. Natures end appro 
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yPour cmltmanahlp.' 

HENRY MANCINI 
"When a line musician like 00n Sabel. de 
Odes to write, a book *bout arranging. I. for 

BILL HOLMAN 
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Immaculate Conception. 
Baby Grand's arrival is an event truly worthy of celebration. It's an album of exquisitely -crafted brilliance. 

Masterful songs, commanding musicianship and total studio excellence 
set "Baby Grand" apart as a rare and fully realized musical statement. Sprung from the creative powers 

of David Kagan, Rob Hyman and Eric Bazilian, Baby Grand's birth will have major significance. 

"Baby Grand:' 
A grand new generation of rock & roll. 

On Arista Records 
A 

Produced by Rick Chef-toff-and Rob Hyman 
www.americanradiohistory.com
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General News 

Advertisers Link Up With Rock Shows As Sponsors 
nationwide at celleges and city audi- 
toriums. In its first year, Rockbill has 
six sponsors representing tight 
groups - 

Budweiser has joined with two 
CBS groups, Journey. and Mother's 
Finest: Jose Cuervo with Pure 
Prairie League and the David Brom- 
berg Band: Pabst with the Marshall 
Tucker Band: Dannon Yogurt with 
Aztec Two -Step: Sedgefield with the 
Outlaws and Matous with Tom 
Chapin. 

For a typical program. Rockbill 
prints 200,000 copies which provide 
coverage at approximately 70 con - 
certsaaass the U.S. The total cost of 
the programs which includes design. 
printing and distribution is S28.000 
and is absorbed by the sponsor. 

Jay Coleman. publisher of Rock - 
bill. says that caution is taken when 
associating an act with a particular 
product. 

"We want the group to feel com- 
fortable with the product." says 
Coleman -'-and the company to feel 
comfortable with the group. It's like 
a marriage arrangement- 

Coleman says that a group's im- 
age and credibility must conform to 
the product so that its endorsement 
doesn't seem inappropriate. "We 
aim to make our Rockbills as tasty as 
possible so it doesn't seem as if the 
group is selling out The last thing is 
to try and make the poster look like 
an advertisement - 

Coleman stresses that certain cri- 
teria must be taken into considera- 
tion when choosing a band. All 
groups must have national recogni- 
tion. tour 75 -100 dates a year. be on 
a major label and appeal to the tar- 
geted audience. 

In the case of Mothers Finet. 
Budweiser was looking for a group 
with strength in the Southeast where 
the company felt it needed extra 
promotion. Journey. a West Coast 
band. gave Bud a firm balance of 
acts. 

Says Al Carosi. Anheuser -Bush 
beer branch projects manager: 
"We've always been interested in the 
young adult college market and its 
potential as well as the amount of 
beer it consumes. We ve done well in 
the market but now increased em- 

phase by our competitors u forang 
us to make a concentrated effort to 
show students we're interested." 

Caroni adds that this is Bud's first 
real venture into the rock field and 
response will dictate future projects_ 

While Rockbill is the focal point. 
Coleman also helps plot other pro- 
motions to maximize its effec- 
tiveness. Radio and television com- 
mercials (which Marshall Tucker 
did). print ads. T- shirts and other in- 
store merchandising items can all be 
tied -in. 

In instances where the featured 
group is not headlining. Ruckbill's 
will not be given out or else distrib- 
uted on a limited basis. 

'1f a Peter Frampton is head- 
lining.' says Coleman. "the au- 
dience really couldn't care about the 
opening act." 

Coleman presents two groups to 
participating companies for ap- 
provaL Usually a firm representative 
will see a performance and meet the 
artist to make sure there is nothing 
ofTensisc about the act. 

The sponsor's name is incorpo- 
rated into each Rockbill followed by 

"In Concert Program." The product 
is also'subtles' mentioned in the 
poster. 

Coleman says that 98% of the 
Rockbills are distributed at the con- 
certs by the ticket -taker the pro - 
moter is responsible for its distribu- 
tion) with the other 2% used as pre - 
publicity at schools. 

Beer and wine companies, be- 
cause of restricted tv and radio ad- 
sertising, are koking for new ways 

of reaching the youth market 
rock music is universal in app:. 

In the coming year Coley.*,, 
eyeing 20 companies to be a 
aced with Rockbill. 

Rockbtll is affiliated with C r 
Promotions. Inc_ which speck,. 
in youth marketing - Campo - 

motions has a joint venturc - 

Tune Inc. s College Bureau to eaàc- 
siselv develop and sell oncampm 
marketing programs. 

Kean Assembles `Broadway Musical' 
NEW YORK -A slew of top crea- 

tive talent including Tony Award 
winning composerzlyricists Charles 
Strouse and Lee Adams. has been 
assembled by producer Norman 
Kean to work on a new Broadway 
musical titled "A Broadway Musi- 
cal:' 

The show is scheduled fora spring 
opening here, following out -of -town 
tryouts. 

Strouse and Adams who have 
won Tony Awards for their scores of 

The box office. You make it here, or you don't 
make it at all. Its the one place where a city 
gets to perform for the performers. By that 
standard. you'll do well at the brand new 
Halifax Metro Centre (total seating -11,500), 
which sits at the core of a 300,000 person 
trading area. More than t'a million people who 
are easy to reach by road and air, and who 
now represent a very big part of the Canadian 
and New England circuits. 

Contact: 
Mr. Keith D. Lewis 
General Manager 
Halifax Metro Centre 
Suite 1106 
Duke Street Tower 
Halifax. Nova Scotia 
Canada 
1- 902 -425 -7222 

"Applause" and "Bye. Bye B;s: 
will again join talents to 
Broadway Musical." 

The pair have also collabor_cca 
on "Golden Boy." which starred 
Sammy Davis Jr:. "Superman- and 
"All American." They have also 
been responsible for the theme song 
from the television series, "All In 
The Family." and have scored ses- 
eral motion pictures including 
"Bonnie & Cl'de" and "The Night 
They Raided Minsky-'s." 

George Faison, Tony -Award win- 
ning choreographer of "The Wiz 
will choreograph and direct "A 
Broadway Musical." Faison wa, 
also responsible for the ctoreogra. 
phy in the much -acclaimed award. 
winning musical, `Don't Bother Mc. 
I Can't-Cope." 

William F. Brown, who non r 

Drama Desk award. and a Tons 
nomination for his book on "Thr 
t<" has been contracted to write 
the book for the new show. 

Kean- the producer. has been in- 
volved with such Broadway se, 
cesses as "Me and Bessie.' 
Linda Hopkins. "Don't Bother . 

Can't Cope :' 'The Island" acs 
"Sizwe Banzi Is Dead." 

"A Broadway Musical' is the 
stoe of a black playwright who al- 
lows his play to be musicalized by a 

white producer interested in capital- 
izing on the successes of black musi- 
cals on Broadway 

MS Distributor 
The task force des-ores most of its 

time to creating in -store displays 
and helping stores create their own. 
but Marketeers also take inventor. 
function in a public relations capac- 
ity for MS. and provide valuable 
feedback service for the distributor. 

"Often they come back with dif- 
ferent and better feedback than 
salesmen: notes Salstone. "Thev 
pick up on movement before sales- 
men do." 

Says Salstone "We felt we needed 
to do it to be competitive. Our com- 
petition is that keen. Columbia and 
WEA are good. Also we have to d.' 
more because we don't has e 

trolled distribution 
The cog of the Marketeers 

gram. which MS bears entirely. 
exceed S100,000 yearly. accord 
Salstone. The retail promotion 
reports to Jim Benz MS ad dire:: 

"They're geared to what the 
tributor and manufacturer are i 

ing on," reports David Hu: 
A&M Records marketing coordina- 
tor here. who has seen the Market - 
eers in action. 

Says Hutkin. who is based 31 V. 

-They're hot, they're enthuso.s, 
and they're new to the bu,ic. - 
which gives them an advantage :n 

some cases." Hutkin says the squad 
has proven invaluable in prosidiaig 
support for local artist appearanan. 
and that they are able to influents 
retail sales reporting through th_ r 

otTc, ALAN PENC'HA.5 k i 
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Call your local Billboard 
Advertising Representative now: 

LOS ANGELES: 
Bill Moran, toe Fleischman, 

Harvey Geller, John F. Halloran 
9000 Sunset Boulevard 

Los Angeles, California 90069 
213/273 -7040 TELEX: 69 -8669 

NEW YORK: 
Ron Willman, Ron Carpenter, Norm 

Berkowitz, Mickey Addy, I.B. Moore 
1515 Broadway 

New York, New York 10036 
212/764 -7300 

TELEX: 62 -0523 (int'I only) 
CHICAGO and CANADA: 

Bill Kanzer 
150 North Wacker Drive 
Chicago, Illinois 60606 

312/236 -9818 
NASHVILLE: 

lohn McCartney 
1717 West End Avenue 

Nashville, Tennessee 37 206 
615/329.3925 

LONDON: 
Andre De Vekey 

Billboard 
7 Camaby Street 
London WIV IPG 

(011437-8090 TELEX: 262100 
TOKYO: 

Hugh Nishikawa 
Dempa Bldg., 8th floor 

11 -2, 1- chome, 
Higashi- golanda, Shinagawa -ku 

Tokyo, 141 (031443 -8637 

CALL 
FOR 

ACTION 

let 
Billboard 
carry your 
Message 
to the World 

Billboard's 1977 Talent in 
Action will be your messenger. 
Artists in particular know what 

an important issue and time of 
year this is. 

Every 1977 Number One, in 
every category you can think of 

will be spotlighted here in the single 
most comprehensive year -end chart 

recap in the entire business. Radio sta- 
tions everywhere rely on it for their 
year -end programming. Every success 
story of '77 will be chronicled. 

More top artists, record com- 
panies, publishers, producers and per- 

sonal managers choose this issue over 
any other to tell their story to the 

world. In fact, Billboard's Talent in 
Action has become the main vehicle thru 

which acknowledgements of success and 
appreciation to the public and professional 

community are certified. 
So, get ready for the action. 

Date of Talent in Action Issue: December 24, 1977 
Advertising Deadline: December 2, 1977 
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General News 

Retail Chain Interest In Vidcassette Programming Up 
CenlunrLil frunf /rug, I 

VHS tapes into its rackjobbcr pipe- 
line as well as its Musicland retail 
stores. 

As Korvettes' Dave Rothfeld indi- 
cated last year at the first Visiondisc 
home video seminar. prerecorded 
programming on disk or tape would 
be a natural for any record /tape de- 

partment (Billboard, Nov. 27, 1976). 
He reiterated this belief at the recent 
1TA consumer video session here. 
explaining that the chain hoped to 

FAMOUS 

HOLLYWOOD LANDMARK! 
Crossroads of the World 

Beautiful offices -a scenic seltmg -each 
building iS o1 a different architectural style 
Low rates lo crealwe people in entertain- 
ment- related fields 

6671 Sunul 81., Suite 1575, 
Halewood. Ca. 90028 (213) 463 -5611 

carry a limited array of programs 
early next year. 

"it may be a combination of sales 
and rentals.' he observes cautiously. 
and well have to have a selective 

inventory due to the relatively high 
pricing and space involved. But ini- 
tially people will be looking for 
product. and well have it for them." 

While hardware will remain in the 
television department. "we're work- 
ing on a display demonstration for 
our record departments." the Kor- 
vettes merchandising chief notes. 
And there'll be enough informa- 

tion in the tv department to let the 
customers know we have the blank 
tapes and programs." 

Sam Yarosh, manager of Pickwick 
International's electronics division, 
is equally high on the prospects for 
prerecorded programs in the chain's 
outlets. "The record industry has to 
wake up to the opportunities here," 

he said, following the ripening ITA Karol was impressed with the first 
seminar session. catalog of 50. feature films from 

Musicland is adding video games Magnetic Video. and both he and 
and electronic cartridges. Yarosh re- Rothfeld realize that initially, at 
vealed earlier at the company's re- least. music- oriented programming 
tailcr convention in Fontana, Wis. will he limited. 
(Billboard. Sept. 17. 1977). Most of At Sam Goody, both George Levy 
the 283 audio outlets will soon be and Barry Goody see a potential 
selling 3M Beta- format video- video bonanza. The chain has been 
cassettes as announced by Pickwick stocking Sony Betamax machines 
accessories chief Bob Mitchell ( Bill- and blank tapes for more than a year 
board. Sept. 10. 1977), with VHS now, and expects to have VHS units 
tapes to enter the pipeline by 1978. and videocassettes from one of the 

At King Karol here, owner Ben major suppliers very soon. 
Karol definitely intends to start in- As for prerecorded programs. 
ventorying prerecorded video- Barry Goody notes the chain's in- 
cassettes as soon as they become volvement in the upcoming New 
available. but he is testing the mar- York Hi Fi Stereo Music Show. The 
ket with blank tape first. disco setup will include continuous 

The 3M Beta- format one /two- showings of rock videocassettes. 
hour cassette goes for $16.95 retail, courtesy of WNEW, using a Sony 
and Stuart Triff, tape /accessory VTR and large- screen Advent 
buyer. indicates VHS tapes will be VideoBeant projection system. 
added once the demand is there. Goody is well aware of the grow- 

Frisoli Forecasts 2 Industry Problems 
Continued from page 8 product mix, with cutouts becoming Packaging is still the hangup in 

product penetration and exposure to a more vital part of the inventory as even more tape growth. Franzblau 
credit risks." the typical retail outlet expands sèys, with the new ideas from Capi- 

He believes real progress has been space dramatically. toi (Touch Mc) and Ivy Hill adding 
made in that the production ligures This growth in retail volume re- up to 14 -16 cents per unit, "a large 
are reviewed constantly with the la- lates even more emphatically to number when you're trying to hold 
bels and this is reflected in the vol- tapes than to LPs, with Franzblau the price line." 
ume of product put into the field. noting 8 -track and cassette business As far as retail pricing is con - 

"Where we once were given a up to as much as 30% of overall vol- cerned, Frisoli believes the industry 
quota to meet, we now are able more ume this year -a 20% increase over is virtually at the all $7.98 LP level 
and more to convince the labels to 1976. now and by the first of the year will 
go with our feeling of the market for The cartridge is still dominant, be there. He expects to hold tape at 
any new product" Kiernan ob- but Kiernan believes that cassettes parity, considering the value of the 
serves. are more functional and should win product received, despite the eon - 

He also points to the importance out eventually. with the sales ratio stantly escalating costs of raw mate - 

of Kelly's special products in the narrowing steadily. rials. 

ing availability of music video. 
cassettes from an increasing number 
of labels for in -store play. and see, 
prerecorded programs as just an es. 
tension of this attention -getter. 

None of the chains involved has 
any kind of a firm timetable for 
bringing programs on videocassette. 
into their retail outlets. All agree. 
however, that the potential is at 
hand for some high -profit sales, and 
the experience will provide solid 
marketing data for the videodi,l. 
program effort-if and when then 
materializes. 

WE'RE #1 Race da +8 Tract Tapes Casa.. 

SEND FOR 

FREE CATALOG LISTING 
Huge Selection of Manufacturers' 
Deletions, Overruns, Closeouts. 

POP SHOWS MOVIES JAll 
COUNTRY 6 WESTERN ROCK VOCALS 
CLASSICS INSTRUMENTAIS and 
much more! 

Cash In On The Extra Prof. 
That Surplus Makes POSSIDIe 

IMMEDIATE DELIVERY 

SURPLUS RECORD 
and Tape Chstrlbutas 

.[$t. iBO 5 LumMr 1,NJetefl e11Kap.. iir.NX.._ 
70 121 2119}611] 1.1007 

MANNWELLS 
PETE NTMAN OR JACK ROST 

WORLD MOE TELL% 133,w 

HAVE YOU SEEN 
THE TRIDENT** 
AT CHATEAU*? 

"'CHATEAU RECORDERS 
5500 CAHUENGA, N. HOLLYWOOD, CA (213) 769 -3700 

"TRIDENT CONSOLE 
INSTALLED & MAINTAINED BY 

STUDIO MAINTENANCE SERVICE 877 -3311 
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Arista Records 
is delighted to welcome 
Buddih Records 
and our first single by 
Gladys Knight and the Pips. 

"Sorry Doesn't 
Always 
Make It Right:' 

Produced by Michael Masser. 

"Sorry Doesn't Always Make It Right." 
We're hitting it off right from the start. 
Billboard *60 Record World *58 Cashbox *62 

On Buddah Records 
13DA 5.?$, Marketed by Arista Records 
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W 

î 
U.1 HHJ- IaMgeles 

O D LTD -Bach ln Love Again (ABM) 

Z STEVE MILLER BAND- Swmglown(Cando» 

* CRYSTAL GAYLE -Doric It Moan My Brown 
Eyes Blue (UÁ)16.1 

* FLEETWOOD MAC -You Make Lorin' Fun 

(W8) 23 18 

TER-Q(UMW -Los Myrtes 

ELECTRICLIGHTORCHEST8A -rum To 

Stone (UA) 

PAUL SIMON- S11p5lidirt Away (Columbia/ 

* CHICAGO- 8311,1flat A Big Surprde 
tColumbra) 22.17 

* FLEEMOODMAC -You Make Lavin' Fun 

(W8) 2520 

RDAY- mks 

28 

Billboard Singles Radio Action 
Pkaylist Top Add Ons Ploylist Prime Movers * Regional Breakouts &Notional Breakouts 

TOP ADD ONS -NATIONAL 
BOB WELCH -Sentimental Lady (Capitol) 

SHAUN CASSIDY -Hey Deannie (Warner /Curb) 

DOLLY PARTON -Here You Come Again (RCA) 

D- Discotheque Crossover 

ADD DNS -The two key prod 
utts added al the radio slalmns 
listed. as determined by sta lion 
personnel 
PRIME MOVERS -The two 
products registering the great 
est proportionate upward 
movement on the station's 
playhst as determined by sla 
tion personnel 

BREAKOUTS- Oillboard Chart 
Dept summary of Add On and 
Prime Mover in?ormalion yore 
fled greatest product ac )wily 
al Regional and Naito cal levels 

Pacific Southwest Region 

TOP ADD DNS. 

ELECIRICUGNT ORCHESTRA -rum loStnnr 

TIED 

SIEVE MALER UNO- Sinpoww (Capitol) 

(D) LTD -Back In low Again (AAM( 

* PRIME MOVERS 

CRYSTAL GAyU -Dont II Male Me [Scorn 

Eves Blue WO 

FLEETWOODMAC- esuMase tow, runMB) 

USDA RONSTADT -Blue Bayou (kyrum) 

BREAKOUTS: 

Cra aGO -Racy, Whal ANN Surprise 

)COumWI 
BEE GEES -WO. Deep IsYow tort (RSO) 

SOUS A CROFTS -My Eau Snare INN( 

D THELMAHOUSTON -)'m Here Again 

(Motown) 

D. ODYSSEY -Nat we New Yorker (RCA) 

or WHISPERS-1'm Gonna Make You My Wde 

)Soollrain)HB15 

# HIGH INERGY- YouCan't Turn Me ON to 

The Middle 01 Tome' e' Me On Gordy) Al . 

KEZY- Anaheim 

NONE 

* CRYSTAL GAYLE -Donn t It Make My Brown 
Eyeselue(UA)HB 16 

+ BEEGEES -HOo Deep Is Your Love(RSO) 
127 

KEEN -San Bernardino 

D BARRY WHITE- IA's Ecstasy When You Lay 

Down Neal To Me (201h Century) 

BOBMELCH- Sentimenial Lady (Caprto0 

o PAUL NICHOLAS- Heaven On The 7th Flom 
(RS0)20.15 

I SFALSACROFTS -My Fat, Share (WB)26 
21 

NCBQ -0RT Diego 

RRACOOUDCE- WeieAllAlone(ABM) 

DONNYBMARIE0SM0MD- YouOaeMy 
Soul And Inspiration (Pdyd*) 

o LINDARONSTADT -Blue Bayou(Asylum> 
HO I4 

+ HfATWAVE- Boggie Nighls(Epic)61 

OFT-Bakersfield 

AER05MITH -Draw The Line(Columbra> 

ROD STEWART -You're In My Heart(WB) 

o SEALS& CROFTS -My Fair Share(WB) 29 
22 

* JUDY COLLINS-Send ln The Clowns 

(Elektra) 23 18 

ARIZ- Phoenix 

CRYSTAL GAYLE- Ooellt Make My Brown 
Eyes Blue (UA) 

ELECTRIC LIGHT ORCHESTRA -Turn To 

Stone (UA) 

* FLEETWOOD MAC -You Make Lavin Fun 

(W8)168 
* CHICAGO- Baby, WhalABrg Surprise 

(Columbia) 179 

8750- Tucson 

BOBWELCH- Senlimental lady (Capitol) 

BAY CITY ROLLERS- The Way IFeel Tomghl 
(Mola) 

* REDWOOD MAC- You Make Loin' Fun 

(WB) 14 10 

* STEVE MILLER BAN D -Syr meow n(Captol) 
16 12 

KQEO- Mbuquerque 

LTNYRD SAY NERB- What's Your Name 

(MCA) 

STEELY OAN- Peg (ABC) 

# BEE GEES- How Deep Is Your Love(RS01 
17 11 

STEVE MILLER BAN D- Swrn glow n(Caprivi) 
2721 

KENO -Las Vegas 

NOWT 

Pacific Northwest Region 

TOP ADD ONS 

BOB WELCH- Sr chns,ta' 
SHAUN CASSIDY -see Diaring WArn<. 

LINDA BONSTADT -,Sc Eno iO don 

PRIME MOVERS 

USDA ROHSTADT -Blue Nhou (Asylum) 

COSTAL SITU -Ooni II Make My Brown 

Eyes Blur ILIA) 

PAUL; H At -Nnwn On Ehe 7th Float 

INSO) 

BREAKOUTS 

ENGLAND DAN, MON FORD COLEY -Gone Too 

Far (BE It,. 
LEW GANNETT- Runaround Sue (Atlamw) 

PLATEN -Baby Cane Baca IR50) 

ARC -Son Nadu. 
SHAUN CASSIDY -Hey purloin (Warner, 
Curb) 

BOBWELCH- Sentimental lady (Capitol) 

* LINDA RONSTADT- Blue Bayou(Aoylum) 

18l1 
* PAUL NICHOLAS- NeavenOn The llhFloor 

(RSO) 24-17 

RYA -Sin Fonni= 
NONE 

o CHICAGO -Baby, What A Big Surprise 
(Columbia) 16 7 

* UNDAROMSTADT -Clue Bayou (Asylum) 
10.5 

ELW -San lose 

SHAUNCASSIDY -Hey Oeannie(Warner; 
Curb) 

LEIFGARRETT- Runaround Sue(Allanhc) 
* BEE GEES -Hon Deep Is Your love(RS01 

24 19 

* TOM PETIT 8 THE HEARTBREAKERS - 
Breakdown (Sheller) 2615 

KNDE -Saco mento 

NONE 

+ CRYSTALCAYLE- Don't Il Make MY Brown 
Eye; Blue (UA) 19.5 

+ CREECHB CHONG -Bloat On(Eprc /Ode) 
20 10 

KROY- Sacomenlo 

FIREBALL -lust Remember) Love You 

(Atlantic) 

DONNY& MARIE OSM OND-You Are My 

Soul And Insert ahon(P01000 
* PAUL NICHOLAS-Heaven On The 7th Floor 

(810) 21 15 

or FLEETWOOD MAC -You Make Loan' Fun 

ORB) 28-22 

NYNO- Fresno 

D LTD-Back In Love Again(A&M) 

BARRY MARROW -Daybreak (Arista) 

# SANTANA-She's Nol There (Columbia) 22 

12 

o UNDORORSTAOT- Its So Easy (Asylum) 
2717 

Based on station playlists through Thursday (11/3/77) 

PRIME MOVERS- NATIONAL 
FLEETWOOD MAC -You Make Om' Fun (W8) 

CRYSTAL GAYLE -Don'( It Make My Brown Eyes Blue (UA) 
LINDA RONSTADT -Blue Bayou (Asylum) 

KGW- Portland 

UNOARONSTADT -It's So Easy (Asylum) 

GADZOONS -Rado l00001or(CRT) 

* STEVE MILLER BAND- Swmgtown(Capitol) 
23 17 

# UTRE RIVER BAMD- Helpls On The Way 

(Capriole 26 21 

KING -Seattle 

PLAYER -Baby Come Back(RSO) 

HEART -Kick It Out(POrlrad) 

* LINDA RONSTADT-Blue Bayou (Asylum) 
2315 

* CARPENTERS- Calbng Oaupanls 01 

InlerpSoslary Crall (ASO> 04.19 

KM-Spokane 

BARRY MANILOW- Daybreak(Arista) 

BOB MEN-Sentimental Lady (Capitol) 

* C RYSTAL GAYEE-DoW1 It Make My Brown 
Eyes Blue ( UR) 7.4 

* UNDARONSTADT -Blue Bayou (Asylum) 
15 12 

PAC-Tacoma 

JUDY COWNS- SendlnThe Clowns 
(EHktra) 

BOB WELCH -Sentimental Lady (Capitol) 

o FLEETWOOD MAC -You Make loon Fun 

(WB) 24 18 

o LINDA RONSTADT-Blue Bayou )Asylum) 
25 19 

KCPX -SAM Lake City 

ENGLAND DA11/1011NFORD COLEY -Cone 
Too Far (Big Tree) 

RANDY NEWMAN -Short Regale (W81 

+ SHAUN CASSIDY -Hey Deannie (Warner/ 
Curb) 189 

+ win PRESLEY-My Way (RCA)29. ?I 

KRSP- Salt Lake City 

PLAYER-Baby Come Back(RSO) 

LEIFGARRER- Runaround Sue (Atlantic) 

UNDARONSTADT -Blue Bayou(ASylum) 
21 15 

* DOLLY PARTON-Her e You Come Agam 

(RCA) 27 22 

KU-Denver 

HALL & OATES -Why Do Lover Break Each 

Others Heart (RCA) 

* BOB WELCH -Sentimental Lady (Capitol) 
2910 

+ SHAUN CASSIDY-That's Rock'N'Roll 
(Warner /Curb) 22 IS 

North Centro! Region 

TOP ADD ONS 

BOR WELCH -Senkmental Lady (Capitol l 

JAMES TAYLOR -Your Smiting Face (Columbia 

STEVE MILLER BAND- Sineon (Caption 

* PRIME MOVERS 

BU GEES -How Deep h Your love (ra0) 
CRUSTAL GAYU -Door It Make My awn 

Ern Blue (w) 
AITAGOOUDGE -Wé rr An Alone (AAM) 

BREAKOUTS: 

PLAYER -eabr Emir Back (1601 

USDA ROMSTADT -It's So (o r r0syluml 

COMMODORES -Rik lit,. nMnlcnni 

CK1W- Detroit 

PLATER -Baby Come each(RS0) 

808 WELCH -Sentimental Lady (Capitl( 

or CRYSTAL GAYLE- Doellt Make My Brown 
Eyes Blue I UA) H810 

0+ EMOTIONS -Don't Ask MyNerghbors 

(Columbia) 20 12 

WU-Detroit 

AL HUDSON SOUL -I1 You Ful like 
Dania (ABC) 

OT1SCLAY -Let Me In OK) 

* GEORGE DUKE-Reach For 1l(EOc)HO6 

* EaRTH,WIN08RRE- Serpentine Eve 

(Columba) 249 

PLAYER -Baby Come Back (RSO) 

RITA COOLIDGE -Were All Alone (A8M) 
LINDA RON STA DT -AI's So Easy (Asylum) 

WTAC -RIM, Mich. 

AEROSMITH -Draw The Line (Columbia) 

DRAMATICS -Shake It Well (ABC) 

RITACOOUDGE -We're All Alone (AGM) 13. 

+ PAUL NICHOLAS- Heaven On The 7Th Flom 
(RS0120 11 

OGRO -Grand Rapids 

8 E GEES -How Deep is Your love(RSO) 

o PAUL NICHOLAS -Heaven On The 7th Floor 

(RSO) 7 2 

o HEAIWAYE- BOO8,e Nights )Epic 63 

2.96(WZDAFM) -Grand Wpids 

PETER BROWN -Do You Wanna Gel Funky 
With Me (Dave) 

D. BARRYWHDE -It's Ecstasy WhenYoulay 
Donn Neat To Me (201hCenlury) 

+ CHICAGO -Baby. Waal A BreSurprise 
(Columba)26-20 

* BEEGEES -HOD Deep is Your love )HSO) 

27 -21 

WARY -Louisville 

BARRYMANILOW- Daybreak(Ansta) 

+ RITA000UDGE- We'rnO))Rone(ACM) 7 7 

+ CRYSTALGAYLE -Dort It Make My Brown 

Eyes Blue(UA)4I 

WBGN- Bowling Green 

DAN HILL- Sometimes When We Touch 

(20th Century) 

ODWK MOUNTAIN DAREDEVILS -Crary 
town (AAM) 

* NONE 

RECCE-Cleveland 

D. LTD -Back Inlove Again (ACM) 

REE0W00D MAC -You Make Lorin' Fun 

(WO) 

+ CHICAGO- Saby.WhaI A Big Surprise 

(Columbia) 30.24 

* BEE GEES -How Deep Is Your Love(RSO) 
18 Id 

WSAI -Crown h 

ELVIS PRESLEY -My Way (RCA) 

B08 WELCH -Sentimental Lady(Capdol( 

COMMODORES- Brrckbouse(Motown)28- 
I7 

CRYSTALGAYLE- Donlll Make My Brawn 

Eres Blue WA) 10 

Q-102 (WKRQ- FMI- 0ndnnati 

NONE 

+ COMMODORES- Bnckhouse (Motown) 10 

LINDARONSTADT -TI'S So Easy (Asylum) 
4 10 

WCOI- Columbus 

LINDARONSTADT -11's So Easy(At))um) 

JAMES TAYLOR- Your Smiling Face 

(Columbia) 

* JUDYCOWMS -Send In The Clowns 

(Eleklra)26 22 

* REET000D MAC -You Make lovidFun 
1W8127-24 

WCUE- AAron, Ohio 

SJNUMCASSIDY -Hey Donnie (Warner/ 
Curb) 

LBF GARRETT -Runaround Sue(AIIanilO( 

or BEE GEES -How Chop Is Your Love (R50) 

22.9 

* RITACOOUDGE -WyYe All None(ABM)8-T 

13- Q(MOQ)-Ptsburgh 

DOLLY PARTON -Here You ComeAgern 
(RCA) 

STEVE MAILER BAND- Songtown (Capitol) 

QUEEN -We Ate (he Champrons(Eleklla) 
29 22 

o PLAYER -Baby Come floc k(R$018-12 

WPEZ- Pittsburgh 

BRICK- Ousic(Bang) 

TAMES TAYLOR -Your Smiling Face 

(Columbia) 

+ PLAYER -Baby Come Back (RS0) 2Z 12 

+ BABYS- Ion'(II Time (Chrysalis) 2414 

WRIE -Erie, Pa. 

MDT GIBE -love Is Thicker Than Water 
(150) 

STEVE MILLER BAND- Swmglown(Captol) 

+ DOLLY PARTON -Here You Come Again 

(RCA) 2720 

* BJ .THOMAS -Still The Loon' IS fon(MCA) 
30 23 

Southwest Region 

TOP ADD DNS: 

DOW' PARTON -Here You Come Again (RCA) 

ENGLAND DW IONN FOAOCOW -Cone Too 

rw No, heel 
IAM6 TAYLOR -Your Smiling rise (Columbia) 

* PRIME MOVERS 

FLEETWOOD WC -You Make Lorin fun (W6) 

LINDA ROHSTADT- Blue Berm( lum) 

BARRY MANIIOW -Darbreak ( verla) 

BREAKOUTS' 

CARPENTE/6- Gattina Occupants DI 

IIr, olenetery Gott (ARMI 

COMMODORES- Bnckhouse(MOtowni 

RITA COOUDGE -We ieAll Alone (ABM 

KILT -Houston 

DOLLY PARTON -Here You Come Again 

RCA, 

RANDY NEWMAN -Short People(WB) 

o TAMES TAYLOR-lour Smiting face 

(Columbia)3716 

# ELVIS PRESLEY -My Way (RCAI4031 

MBE-Noose. 

RREFALI -lust Remember I Luce Nu 
1111anhc) 

JANESTAYLOR- Your Smdmg face 
(Columbia) 

* R9 ITA000UD6E -Wire All Alone (ARM I IS 

* CJ.BCO. Devd'sGun(Westbound)23-18 

SNOB -Dallas 

NO UST 

MR -Dallas 

LTD -Backln love ARAIn(ABMI 

DOLLY PARTON -H ere You Come Again 

(RCA) 

# IITRERIVER BAND -Help Is On The Way 

(Captor) 27 19 

* FLEETWOOD MAC -You Make town' Fun 

(001 21 17 

KNUS FM -Dallas 

PLAYER-80y Come Back(RSO) 

FLEETWOOD MAC -You Make loved Fun 

(WB) 

or NONE 

RF 1Z EM (Z- 97) -R. Worth 

COMM000RE5- BncbBOase(Motown) 

RITA COOLIDGE -Wire MIAlone(ABM) 

BEE GEES -How Deep Is Your Love(RSO> 

115 

+ HEAIWAVE- Boogie Nights (Epic) I56 

ROST -BPaso 

LINOARONSTADT -Blue Bayou(Asylum) 

ENGLANDDON /10NN FORD COLEY -Gone 
Too F01 (Big Tree) 

BARRY MANILOW- Day break (Arnta)25 
19 

o STEVE MILLER BAND- Swmglown(Captol) 
22 17 

WHY- 011ekeriu City 

CARPENTERS -Calling Occupants 01 
Inlerplanelaro CiaS (ABM) 

ENGIAMDDAN /JOHN FORD COLEY -Gone 
Too Far (015 Tee) 

+ FLEETWOOD MAC -You Make Lowrie. 
MIDIS 10 

* BARRY MANILOW- Darbreak(Arisla)2U 
15 

KOALA -Oklahoma City 

ENGLAND DAN /10HN HMO COLEY-Cone 
Too Far (Big Tree) 

IAMESTAYIOR -Your Smdmg Face 

(Columbia) 

# FLEETWOOD MAC -You Make Lorin' fun 
(W8)24 -IL 

+ CHICAGO -Baby, What ABrgSwpnse 
(Cohan bra 11S9 

RAKC -Tulsa 

ELVIS PRESLEY -My Way (RCA) 

KENNY ROGERS -Sweet Music Man WA) 

r LINDA RONSTAOT-Blue Bayou (Asylum) 
21.9 

* DOLLY PARTON -Here You Come Agam 
(RCA)30.19 

KELI -Tulsa 

STYX -Come Sail Away (A8M) 

PAULSIMON -Shp Shiero Away(Columbra) 

LINDARONSTADT -It's So Easy (Asylum) 
30 19 

+ CARPENTERS- Callmg0ccupanls Ol 

Imerplanelary CraR (A8M) 2821 

WTIX -New Orleans 

BARRY MANILOW- Daybreak (Aisle ) 

IFIF GARRETT- Runaround Sue(Manli.: 

CRYSTALGAYLE -Doót It Make MyBroo 
Eyes Blue (UA11811 

+ FLEETWOOD WC -You Make twirl Fun 

(8) 19.14 

KEEL -Shreveport 

DOLLY PARTON- Here You ComeAgain 

(RCA) 

SANTANA -She's Not There (Columbia) 

* COMMODORES- BrwirhouselMalown117. 
12 

* ENGLANDDAN /IOHNFORO COLEY -Cone 
loofa, (Big Tree) 00 15 

Midwest Region 

TOP ADD DNS. 

KANSAS -Punt OI Know ßNUm (Kirshner! 

SIMA -Came Sci Awn (PAM) 

/UORCOW NS -Send In Tat Clowm Mein,. 

* PRIME MOVERS 

LINDA BONSTADT -Blue Bayou(A0umn 
PAUL NICHOIRS- Heaven On The 7th Floor 

r ESOr 

GAVE MASON-Or luO Disapre IGlumbia: 

BREAKOUTS- 

BABTS -le 111 Tune (Chris.) 
BOB WELCH- Sentimental Lady (Gunton 

STEVE MILLEN BAND- Swmetoem (Caption 

*LS- Chiuga 

STYX -Come Sad Away (ACM) 

* ARA COOLIDGE -We're AllAtone(MM., lo 

13 

# CRYSTAL GAYLE- Dodtll Make My Brown 

Eyes Blue TUA) 139 

WMET- Chicago 

LITTLE RIVER BAND- HelpIs0nlheWn, 
(Capnol) 

JUDY COWNS-Send In The Clowns 

IElekha) 

* CRYSTAL FAYLE -Doti It Make My Brown 

Eyes Blue (UA) 11.6 

o STYX -Come Sat Away(AGM) 1910 

(C'I IInueOY on page 301 

Copyright 1977, Billboard Publi- 
cations. Inc. No part of this publi- 
cation maybe reproduced, stored 
in a retrieval system, or trans- 
mitted. In any form or by any 
means, electronic, mechanical, 
pholocopymg, recording, or oth- 
erwise. without the pear written 
permrssan of the pubr)9her 

www.americanradiohistory.com

www.americanradiohistory.com


PAUL 
NICHOLAS 

t<////l'P.l /tie l /ri 

"HEAVEN ON THE 7T" FLOOR" 
N I C 

/ t 
O..eeii 

rüi i>i f%!e >rinlve. J iririz!! 
`o %fnf/, iliir¡/i/ f,yy ñr.eJf,altf rillle<yfiri/f lri /reiirri;u.inaGe r.ael 

rJe'le/ /F:'J,.1 Z.f7JFG76 c7lIIYGJ 

RS,3039 

RECORDS & TAPES 

www.americanradiohistory.com

www.americanradiohistory.com


10 

O 
cc 

O 

cc 

w 
> 
o 
Z 

Bifiboard Sin9les Radio Action 
Based on station playlists through Thursday (11/3/77) 

Ploy list Top Add Ons 

Ploylist Prime Movers * 
Continued from page 28 

WVON- Chicago 

MANDRILL-Funky Monkey (Arista) 

MEMPHIS HORNS -lust For Your Love 

(R01112 8 

HIGHIntrp -You Can't Turn M 0N In the 
Muddle 011urmngMe On (Gordy) 13,10 

WNDE- Indianapolis 

CROSBY,STILLS/NASH -Tau Game 

(Allantu) 

STEVE MILLER BAND- Smngtown(CapdoO 

BEE GEES -(low Oyes Is Your Loue(RSO) 
78 20 

JUDY COLLINS -Send In The Clowns 

(F161;4 20 13 

WOKY- Milwaukee 

you LSIMON-Shp Slidi* Away(Columbal 

KAN SAS -Pont 0lKnoReturn(Keshnes, 

DAVE MASON -We lust Disagree 
(Columbia) 33.25 

RITACOOLIDGE -Were All Atone (AIM) ?8 

22 

W2UU-FM- Milwaukee 

D BARRY WHITE-11S Ecstasy When You lay 
Donn Neal To Me (20th Cenlury) 

ELECTRIC LIGHT ORCHESTRA-turn To 

Sleet A) 

HEATWAVE- Boogie NlghlslEpa) 17.5 

PAUL NICHOLAS- Heaven On the 7íK Flom 
(RS0)13 7 

WIRL- Pearú,111. 

ELVIS PRESLEY -My Wa) (RCA) 

IUDYCOWNS- Seedle theCbwns 
(Relit a) 

a DAVE MASON -We lust Disagree 
(Columba) 19 12 

BABYS -Ise l II Time )Chrysalis) 23 17 

KSLQ.FM -St. Louis 

SANTAESMERALDA -Oont Tel Me Be 
Misunderstood (Casablanca) 

BABES -btil)I Tor (EN ysaln) 

806 WELCH -Senheeentat lady(Capdol) 
158 

LINDA RONSTADT -Blue Bayou (Asylum) 
17 10 

KXOK- St.noels 

LEBLINC&CARR- falling(Big Tree) 

MMSAS- POm101Know Kelm (Nnsheet) 

LEO SAYER -Thunder In My Heart (W8) 31. 

24 

DAYID SOUL -Sleet Lady (PI mle Stock) 
2823 

KIOA -Dee Moines 

LINDA RONSTADT- II'eset y(Astlum) 

STEVE MILLER BAND-Se ngtown (Capitol 

PAUL NICHOLAS -Heaven On the?thflooe 
(510) 17 4 

LINDA RONSTADT-Blue Bayou(Aeylum) 
179 

ROWS- Minneapolis 

ENGLAND DAN /JOHN FORDCOLEY -Gone 
roofer (Big Tree) 

PAUL OAVIS-I Go Clary (Bang) 

RREFALL-lust Remem be, Love You 
(Allende) 159 

CRYSTALGAYLE -Don't It Make My Brown 
Eyes Blue (UA) 5 3 

ROTP- Minneapolis 

PLAYER -Baby Come Bach(R5U) 

STEVIEWONDER- AS(Moton) 

BOBWEICH-Senemental lady (GNAW) 
10.5 

a 1AMESTAYIOR -Yom Smdmgface 
(Columba) 1510 

ELVIS PRESLEY -My Way (RCA) 

SANTANA -She's Not There (Columbia) 

NONE 

KKLS -Rapts City, S.D. 

DIANAROSS- Gelllñ Ready For lose 
(Motown) 

LEO SAYER -Thunder In My Heart (WB) 

IUDYCOLLINS- Send ln The Clowns 
(Reline) 23 16 

DEBBY BOONE -You light Up My lile(WRI 
61 

KIM-forgo, H.O. 

BOB WELCH- Sentimental lady (Capital) 

IAMESTAYLOR -Your Smiling Face 

(Columbia) 

JUDY COLLINS -Send In The Clowns 

(Elektra)93 

UNDARONSTADT -Blue Bayou (Asylum) 
15 10 

Northeast Region 

TOP ADD ONS: 

IDI 0014SEY -411ute tee. varlet (RCA) 

SRAIM CASSIDY -Hey Deana. Mum/Cob) 
3010E RIVER RAND -Help It 0n Ow War 

,Wgfml 

* PRIME MOVERS 

QUEEN -We Ne the Chanapons (DeAlral 

CRYSTAL GAYAL -Don't It Make My Drown 

Eos Blue (UA/ 
IDICHIC-Dow. Dann. Dance. Yowuh. Tomah 

(Allanhd 

BREAKOUTS 

LINDA RONSTADT -11's So Easy (Anlem) 
FLEETWOOD MAC-You Make Lowe' Fun MO) 

DAVE MASON -We lust D,M4ree (Ct)eubu) 

WABC -Neu York 

UTTLE RIVER BAND -Help is OnlheW'ar 
(Capitol) 

ODYSSEY -Native New Yorker (RCA) 

BEE GEES -How Deep Is Your love (RSO) 

3016 

* RR3 A C00UDGE- We re All Alone (R &M)20 
{ 

WELS -Neu York 

MIKE THEODORE-the Bull)Weslbound) 

SAMANTHA SANG-Fm t ions )Pmate 
Stock) 

NOME 

NOME 

994- Nosyork 

DO-Back In Luc Aga,n(A&M) 

SHAUN CASSIDY -Hey Deanne (Warner' 
Curb) 

CRYSTALGAYLE -Don't It Make My Brown 

Eyes Blue (UA) HB 16 

a QUEEN -We lee The Champions )Elektoe) 

2819 

WWRL -New Mort 

TEMPTATIONS-MA LHel,me(Mlanhc) 

GLADYS KNIGHT& THE PIPS -Sorry 
Doesn't Always Make 11 Right (Bud&II) 

* CHIC- Dao,e.Doete,Dence. Tomah. 
YouSah(Alenl¢) 34 6 

a CONTROLLERS- Somebody's Cotta Wn, 

(Juana) 27 17 

WPTR- Albany 

DOLLY PARTON -Hoe You Ca me Again 
(RCA) 

SHAUN CASSIDY -Hey Deanne (Warner. 
Cub) 

ENGLANDOAN /10HNFORD COLEY -Gone 
too Far (Big Tree) 25 It 
FEE1W0BOMAC -YOU Make Loon' Fun 

(W(1) It 13 

WTRY_Mbany 

BAY CITY ROLLERS -The Way IFeellomght 
(Arista) 

ROD STEWART- YOu'se In My Hearl(WEI) 

NONE 

NONE 

WKBW- BeMoIo 

STYX- Come Sail Away(A8M) 

BABYS -IS *III Time (Chlysatn) 

ENGLAND DAN/JOHN FORD CO LEY -Gone 
lot Fe, (Big Tree) 21 22 

FLEETWOOD MAC -You Make Lam' Fun 

1081282.4 

W YSL- Buffalo 

ANDY NEWMAN -Shut People (WEB 

ROD 5TEWART- YOU're In My Heart (WO) 

LINDARONSTADT -It's So Easy (Asylum) 
26 16 

a MEMO MAC -You Make Loaf Fun 

(BIB) 16 11 

*BM- Rahesler, N.Y. 

IACKIEDeSHANNON -So,I Let The Flame 

Bain Dial )Amherst) 

SIDE MILLER BAND-Sm nglown (Ca NM) 

CRYSTAL GAYLE- Don't It Make My Brown 
Eyes Blue ISO) 165 

a RITA C00UOGE- WeteAll Alone (AM) 21 

17 

WRKO- Boston 

SHAUN CASSIDY -Hey Deanne (Warner/ 
Curb) 

ODYSSEY -Native New Yorker (RCN 

CRYSTAL GAYLE -Don't It Make My Brown 
Eyes Blue (UA) 24 16 

RITACOOUDGE- WeteAll Alone (MN) 18 

11 

WBZ.FM- Boston 

TOM PETTY 6 THE HEARfBREAKERS- 
Breakdown(ShAler) 

STEELY DAN-Peg(ABC) 

QUEEN -We Are The Chem pions (Eleklra) 
14 5 

AEROSMITH -Diew The Line (Columbia) 
189 

WVBF -PM- Boston 

ODYSSEY- Nelrve New Yorker (RCA) 

SANTANA -She's Not There(Columbia) 

QUEEN -We Are The Champions(Elekl,a) 
HB 2) 

CRYSTAL GAYLE -Don't Il Make My Brown 
Eyes Blue (UÁ124.20 

WORE -Worcester. M ass. 

NONE 

NONE 

a JUDY COLLINS- Send In The Clown, 
(Eleklo) 25 18 

PAULMICHOIAS- Heaven On The 7th Floor 

(RSO)13 7 

WORE-Hartford 

NONE 

NONE 

* LINDARONSTADT -IISSo Easy (Asylum) 
23 16 

COMMODORES- Bnckhouse(Motown)16 

*PRO- Providence 

PLAYER -Baby Come Bet kIRSO) 

LINDARONSTADT -Its So Easy(Aoolum) 

QUEEN -We Are The Chemprons(Reklre) 
25 19 

BAYCITYROLLERS -7he Way l Fee lomghl 
(Arista) 22 17 

Mid -Atlantic Region 

TOP ADD OHS. 

PLAYER -Der, Come Base (R50 

una RONSTADT -Ifs So Easy Ikllun,, 
KANSAS-Pool 01 Anon ReluW (N,stine 

* PRIME MOVERS: 

FLEETWOOD MAC -You Male Lon, Fun MR, 

LINDA1N161ADT -Brue Bayou(4oNum) 

MIA COOLIDGE -Wei. All Ahne(AAA) 

BREAKOUTS 

DOLLY PARTON- Hoe You Come 140n (RCA) 

HIGH INERGY -YOU Cant 1000 Me 011 In The 

0,l 1, O11urnmg Me On (fAdl) 
JAMES 744110Á -leur Smiling Eue (CNumbu) 

Will- Philadelphia 

PLAYER -Baby Come Back(RSO) 

LIMDARONSTADT -It's So Easy (Asylum) 

BARRY MAMILOW- DaybteaE(Arista) 17 

10 

FLEETWOOD MAC -You Make low' Fun 

(WB) 18 11 

WIEG- Philadelphia 

NONE 

NONE 

* NONE 

NONE 

WOOL -FM- Philadelphia 

PLAYER -Baby Come Back(RSU) 

1AMESTAYLOR -Your Smiling Face 

(Columbia) 

RR COOLIDGE -We're AllAtnne (BuM) 13 

5 

* LINDARONSTADT- It'sSo 00,, (0sYlum) 

?0 16 

WPCC- Washington 

HIGH INERGY-You Can't Tu,WMRON In 

th, Ahddl, 01 Tutting He On (Gordy) 

KANSAS -Point 01 Mow Return (Kirshner) 

0* LTD -Bark In Love Abaco (AOM) 2013 

AEROSMITH -D,aw The Line (Columbia) 
23 

WOE- Washington 

Nolise 

*CH- Washington 

BABYS-Mil ll Time (Chrysalis) 

DAVE MASON -We lost Doug,,, 
IColumb,a) 

LIN DARONSTADT- IISSo Easy (ASOumI 
08 17 

CHICAGO- Baby,Whal AB* Surprise 
(Colombia) 17 15 

WCAO -Baltimore _ 
DOLLY PARTON -Here You Come Again 
(RCA) 

PAULSIMOM- SIrpS6d,u Away (Columbia) 

LINDA R0N5TADT- Blur Bayou (Asylum) 
145 

JUDY COW NS-Send ln The Clowns 
(E)ektra)11 12 

WERE- Baltimore 

00LLY PARTON- HereYou Come Again 
INCA) 

PLAYER -Baby Come Back(RS6)27.20 

BOB WELCH-Se nkmental lady (Capitol) 
l)8.24 

WLEE- Richmond, Va. 

0. BARRYWHITE- ICsEcstasy When You Lay 

Down Nert to Me (10th Century) 

REDWOOD MAC -You Make town' Fun 

560) 

e JAMESTAYLOR -Your Smiling Face 

(Columbia) 12 8 

00090 -Isn't IF Time(Chrysald) 3026 

Southeast Region 

TOP ADO ONS 

Ewe WELCH -soot n/. Lady (Gotta() 

Ul1YH nEYn k.,... .I Horsllr tae You 

,MW 
SHAUN CASSIDY -Hry Deanna (Warner /Curb( 

PRIME MOVERS: 

FLEETWOOD MAC -you Meke town' Fun (w61 

DOLLY PARTON -Nee You Came Agam (RCN 

STEVIE WONDER -AS (Moto.nl 

BREAKOUTS 

10) LTD -8,ok In lour Again (MAN 

(0) RORYWm1E -IL's EesfaooWbon Tala, 
O,.n Hal To Me Roth Cmtw) 

PLAYER -Baby Come Back IRSO) 

*MI- Atlanta 

OLIIMNEWFON- )ONN- IHoneslly Love 

lou(MCA) 

BOBWELCH-Senhmenlal lady(Capitol) 

IAMESTAYLOR- Your Smdmg Fact 

( Columbia) 25.14 

CHICAGO -Baby, What AE5Surpnse 
(Columba) 17.10 

1_93 M1ZG6_FM) -MURR 

OUVMNEWTON- JOHN -I Honestly love 
4011 (MCA) 

BILLYIOR- Just lheWeylte Are 

(Columbia) 

UNDARONS0ADT -Blue Bayoe)601)um) 
123 

DOLLY PARTOM -Hue You Come Again 

(RCA) 20,13 

WBBQ- Augusta 

SHAUN CASSIDY -Hey Deem. Warnew 

Curb) 

Be. THOMAS -SI,II The ton* Is fun(MCA) 

FLEETWOOD MAC -You Make loom' Fun 

(WB)20 14 

* STYX -Come Sail Away (6h1114.20 

WfOM -MMMe 

ANDY GIBB -love Is Thicker ThariWate, 
(RSO) 

PAUL SIMON-Sh0 Nee' Away (Columbm) 

e BABYS-Isn't II Tone (Chrysalis) 2113 

LINDARONSTADT -IL's SoEasy(Asyluml 
HB 22 

MCA- Savannah, Ga. 

PLAYER -Baby Come Bar k IRSO) 

BOB WELCH -Sent metal lady(Capltol) 

RiTACOOLIDGE- We're All Alone (A6M)I2- 

LTD -Backen love Again (A0M12317 

WQAM- Allamt 

NONE 

RITA COIUDGE- YlèteAll Alone(ALM) 27 

20 

CHICAGO -Baby. What A Big Suprise 
(Columbia) 1944 

Y -100 (AMYL- FM) -Miaml 

DIANA ROSS -Your love Is So Good For Me 

(Motown) 

STEWEWONDER -AS (Motown) 

K.C.& 1HESUNSHINEBAND -Wrap Your 
AsmsAround Me 01919 9 

LEIFGARRETT- Runaround Sue (Atlantic) 
1516 

01.100 (WBIWFM)- Orlando 

SEALS&CROFTS -Me Fan Sham (WB) 

LEIF GARRETT- Runaround Sue (Atlantic) 

LINDARONSTADT- II'sSo Easy (Asylum) 
40 24 

o BOB WELCH -Sentimental l ad, (Capitol) 
3019 

Q.IOS (WRBQ-FM)- Tam pa. SI. Petersburg 

lmERIVER BAND -Help Is On TheWay 

(Capitol) 

BARRYWHITE- tt'sEcslasy When You Lay 

Sown Nee? TO Me (SOIR Cenlury) 

FLEETWOOD MAC -You Make lot *Fun 
(WO) 22.13 

JUDY COLLINS -Send In The Clowns 

(5)451,1) 23 16 

WQPD- Lakeland, Fla. 

RINGO STARR -Drowning In the Sea 01 

Love ((tlantic) 

TAVARES -More Then A Woman (Capitol) 

STEVE MILLER BAND -S'wingtown(Capitol) 
28 17 

IAMESTAYIOR -Your Smiling lace 
(Columbia) 25.16 

WMFI- Daytona Beach 

LINDA RONSTADT- Blue Bayou (Asylum) 

STYX -Come Sail Away OMB 

FLEETWOOD MAC -You Make Eosin' Fun 

(Wit) 22.16 

BA2 RRYMANILOW -Daybreak )Beol 727 

WAPE- Jacksonville 

BOB WELCH -Sentimental lady(Capdo)) 

QUEEN -We Peo The Champions (Eleklra) 

FLEETWOOD MAC -You hi aka Low* Fun 

(VeB) 23.1? 

STEVE MILLER BAND- Swnglown (Capitol) 
28 70 

WAYS -Charktle 

BARRY MANIIOW- Daybreak (Anne) 

BARRY WHITE-It's Ecstasy When You Lay 

Down Neat In Me (20th Century) 

DAVE MASON -We lust Disagree 
(Columba) 19.11 

a PLAYER -Baby Come Back(RS0) HO 25 

WGIV- CMrlotle 

DIANA ROSS -CW[1n Ready Fo, Love 

(Motown) 

N.C.6THESUNSHINE BAND -Wrap You, 

Arms A,ound Me(TK) 

* STEVIE WONDER-AS (Motown)4621 

RONNIE LAWS- Friends b St rangers (LIA) 

33 11 

WNIX- Raleigh.N.C. 

DOLLY PARTON -bee You Come Again 
(RCA) 

KANSAS- Poi,I101 Know Return (Kirshner) 

LTD-Back In Love Again(AMA)11B 21 

ENGLAND DAN /JOHN FORD COLEY -Gone 
Too Far (Big tree)24- 18 

WEOB- Winslon1Salem 

LTD -Back In Cove Again(Abel ) 

DIANA ROSS-Get tin' Ready Fol Love 

(Motown) 

BARRYWHITE -ITS Ecstasy When You Lay 

Dow, Neel To Me (201h Century) 3121 

CHICAGO -Baby. What A Big Suter be 
(Columbia) 136 

W0MA- Charleston. S.C. 

NO LIST 

WORD -Spartanburg, S.C. 

PANE*NEWMAN -Short Peon. (W8) 

SAMANTHASANG- Em0lion(Pnvale 
Stock, 

BIN T,meslColumb,ai 

TAMES TAYLOR-Tow 501)0(Fxe 
( Cole mb,a)11.5 

VIM-Nashville 

JACKIEOESHANNON -Don't Let The F,,- 
Burn Out (Amherst) 

r 

SANTANA -She's Nol There (Columbia 

DOLLY PARTON -Here You Come Again 
(RCA) 18 5 

PETER BROWN -Do You Wanne CO Funky 
With Me (Drive) H8.24 

WMAK- Nashville 

LTD -back In (ove Agam (ARM) 

BOBWEICH- Sentimental Ledy(Cap,Io) 

REETYDODMAC -You Make tram' Fun 

(WB) 26 13 

DOLLY PARTON -Here You Come Anas. 

(RCA) 32-20 

WHBQ- Memphis 

SHAUN CASSIDY -Hey DeannleCVai,i.: 
Curb) 

EARTH, WINO &FIRE- Serpenhnefur 
(Columbia) 

RITA 

2 

COOLIDGE -Wore Al Alone (ASV 

ROSE ROYCE -Do Your Dance )Padll 
(Whit field) 1914 

WMPS- Memphis 

FLEETWOOD MAC -You Make loom' fun 
IWB) 

000 WELCH -Senti mental Lady(Cap,tol) 

COP MODORES- Bdckhouse(Motown) 12 

1 

KENOAIIS- Heaveñs lust A Sin An-, 
(Ovation) 2820 

WGOW- ClutSnooga 

LTD -Back In love Again(AdM) 

STEVE MILLER BAND- Su,ymn(Capilol, 

LINDA RONSTADT- Blue Bayou(Asylum) 
25 13 

FLEETWOOD MAC -You Make Lavin F 

í0B)2821 

WERC -Birmingham 

KENDALLS- Heaveñs lust A Sin Anau 

(Oeol,on) 

ROD STEWART- NO .In MY Heart AI 

BEE GEES -How Deep Is YOUo Love (PI, 
17 

* JUDE COLLINS -Send In The Clowns 

(Rehire) 7.4 

*SW -Birmingham_ 

ELVIS PRESLEY -My Way (RCA) 

SAMANTHA SANG-Emotion (Private 

Stock) 

PLAYER -Baby Come Back(RSO) 30.20 

BARRY WHITE -11's Ecslasykehen You lay 

Dunn Not To Me (20th Century) 16 

WHHY- Montgomery 

BAT CITY ROLLERS- the Way Feel lonigMt 

Of isle) 

LEIF GAORETT- RuneroundSeo(BIIantic) 

RANDY NEWMAN -Short People (WB) 28- 

19 

WS- en II T,nle(Chrysalis)14 r. 

KAY- little Rock 

RUDA RONSTADT -Blue Bayou (A:yiun) 

BARRY MANIIOW- DaybrROk(Ans., 

BEE GEES- How Deep lsYour Love (R50) 

20.10 

PAUL MICHOLAS- 1400001 On The 7th Floor 

(BSO) 10 3 

Copyright 1977, Billboard Publi- 
cations. Inc No part of this publi- 
cation may be reproduced. stored 
in a retrieval system. or trans- 
milted. in any form or by any 
means. electronic, mechanical, 
photocopying, recording. or oth- 
erwise, without the prior written 
permission et the publisher. 
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--jki4J4q414, 

I 

Together...they're wonderful. 
They have a very special relationship. 
Listen to the two of them on The Two of Us 
Like the title of their new single, 
They're Wonderful! (AB .12316Í. 

'Wants dicl4braduc Produced by Frank EWilson 
Garrr..' .........mr A Spec-O-Lite Production 

r+ì 

AB-10:6 
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Billboard Album Radio Action 
Playlist Top Ad Ons Top Requests /Airplay * Regional Breokouts & Notional Breokouts 

Top Add Ons- National 
ELECTRIC MT ORCHESTRA -Oui 01 The Blue (Jet) 

ROD STEWART -Foot Loose 8 Fancy Free (W.B.) 

CROSBY /NASH -Live (ABC) 

NAZARETH -Expect No Mercy (ASA) 

ADD ONS -The lour key prod. 
sec is added al Me radio slateons 
listed: as determined by stallon 
personnel 
TOP REQUESTS /AIRPLAY- 
The tour products registering 
the greatest Irstener requestS 
and airplay: as determined by 

station personnel 
BREAKOUTS -Billboard Chart 
Dept. summary of Add Ons and 
Requests /Airplay in formation 
to reelect greatest product aC 

holy at regional and national 
_le .15 

Western Region 

TOP ADD ONS. 
ELECTRIC UGHT ORCHESTRA-ON011 he 

Blue heel 

ROD STEWART -fool loose b fancy free 
WBI 

CROSBY /ISSN -lire (MCI 
MON HELM AND tNF RCO ül STARS -)ABC) 

*TOP REQUEST /AIRPLAY: 

SANTANA -V oonebei IO04m W ) 

LINDA ROMSTADT- Semple Dreams (Olson 
k ,'uml 

Slott Y DAN-lea (ABC, 

DAY10 BOWIE -Nuces INCA, 

BREAKOUTS 

OLAM MW NtAIN DAREDEVILS-Don .. 6 

Coon JAVA) 

WET MIA -Mammon I Loci 
C0111301-(Gpn;orni 

ROL TOUNG-lY:ade 

AIMFM- S.Frarcoco(Soeo. Smino.) 

BECIRKUWT011DESIM -Ow OITW Moe 
LINI 

ItODSTERMf -fool loaebfanry Fne(W 81 
RAUREIN -Good NOMem(A.M) 
CROSBY /NSW- Lne(A8C) 
IGGY AND TNESTOOCES- Medoll0Unwell 
MI TRAVERS-Putting N Seated (NNW l 

DARIO BORIE -Heroes ARCA) 

SEX PISTOLS -Non Mind The Bonaks&Rio, 
(UCTKUCMOKNDTM -OWOI the Blue 
net; 
BONWFLCN -f rench)Lo(Gplo11 

AVM FM- Week* (Marie AMMl) 

ROD 5TLWAI7 -Fool Looubfa,/it.(WBI 
GRANMIPARIIEIIANDMERUNOUR -Suck To N 
(Mercury/ 

CROSBF/MSN- live(AM 
QUEEN -News01 The Woo(Ek1Ual 

LINDA NONSTIOT-Smole Dreams akun 
Ass!uml 
DAVID BOtIIE-rrasIRCAI 
SLUEOts1UCUIT-Speclrn(Cdumbu) 
SANfAM-Mncn!u.n(Gtmba) 

RPWi M-SpDNy(ManMAama1 

EIECfRICUGNIORCNESTM-0a1011481ue 
Uel) 
BLUEOYS1U VAT -Sped res(Caumbu) 
OTARN MOUNTAIN DAREDEVILS-Omit Look 
lionIMMI 
EDDIEYONEy-lfpumaul 
sMMTNAGM-MmICMCAIOSIGPno4 
WE/WIWE-MamrnnoTpKl 
STEELY DAN -Ara (MCI 

SANfAM-Mwnl'oKr(Cglumbal 
MDR RONSTADT-Smple Dream (EIe1Ua 

MERE 61101N(RS-LmriOn The fauNlme 
(WB1 

ROYE-fM-Sao lose (Dom OW 
CROSIT/MSN-L,re(ABC) 
IWSI(11A1fr- hut lposebfaxyf ree (Vi 81 

EUCIRKUGNTORCH(S1M-Ou101TheBlot 
(Idi 
RD(TOUN6-Decaa(Reptu) 
6RINDUSMICN-RdWrry(Alco) 

SAMARA-MppnAn(Glumbo) 
SILVA DAR-AN(MC) 
UNDA ROJO/TROT -Semple Duvets (CAW 
Asylum, 

LTNIfRDSOYITRD-Steeel5wemwn(MCü 
IUPfiI-Sp¢raaad (kw Mea) 

ROD SMUT -hot Loose Lf ano bee (W.Bi 
LOOMS. ARD THE RCOALLSTANS-(ABC) 
EAECTIIC UDR ORDIESiM- Ou/ OMeBlue 
(Id) 
POIIITUS61U5-14rm¢APane(MC) 

ED(AIIMIITERSNNTLTMSN-Recsded(Mue 
Sly) 

CDWIDY-IGpnranl 
BANTAM-Moonlbxn(Columbx) 
UNdIRORSTADI-SmoleO ram (Eleaera 
NNum) 

OAMLNALLMDJONNDAT6-Btauly On. Sark 
SOLO (RCA, 

SEfLEYDM-AIIABCI 

AFMLM -Denn don SM.A / 

eu RANI WAILER- Otaandl -- - - 
GRAHAM PARIER AND THE RUMOUR -Stick To Mr 
(Mena)) 

OUMMOUNIAINDAREOEVILS- DoñlL000 
Donn(A6M) 

DAVID BROMIERG BAND -Reckless Abandon 

SANTANA- Mooenoer I[olumbx) 

ELVISCOSTELLO- McAmis True(SDN) 

LEVON /ALM AND 711ERCO ALL STARS -(ABC) 

IOANARMATRAOIN6 -Show Some Emolmn ULAN) 

EDDIE MONEY -ICoIo boo) 

ALAN PRICE -(Tel /Ono ed Anon) 

REEL- eU -Eulta (50 GMreN) 

IEVOR HELMAND THE RCOALL STAIIS -(ABC) 

COWBOY -¡Can nanl 

DAVID ROME- Ne roes (RUI 

WEl WllltE- Wnonsms((PO 

UOSeI/NASN- Lne(ABC) 

ELVIS COSTELLO -My Atm Is True (CoNmbi.) 

LEM MICHEL IARRE- Oaylene(Pdcdor) 

LINTROStYNTt0- Street Sunnas (MU) 
STEVE MARTM- lelsG0Small(W 8.1 

ELECTRIC LIGNAI ORCHESTRA- M.10f The Blur 
dell 

I101fM- Seatlk(WMYasbN) 

DAVIE/BOWIE -)noms IRG1 

ELECTRIC Min ORCHESTRA -Oui Ot The Big/ 
Of! 

STEVE NAME -MNIVaAnRadK(AI4n./ 
18E0I01IEDANIELSBAND- M,Onr¢nlWrrd 

IEpul 

NEIL YOUNG-Decade (Repose, 

CROSBY /WARN -lut (ABC/ 

FLEETWOOD MAC- Rumounlvl B 1 

FOREIGNER -IMb.) 
NURI- L Ole Queen UPortrnt/C851 

SUPQTNAMP -Even ln the 5.toot M_me 

SS, 

Southeast Region 

TOP ADD ONS 

UK CAPTOR -SID. c ' I II/G01 
ELECTRIC MK ORCHESTRA -00 O The 

Eiur OM 
GNDYM0ELL1 -A P1011 in Pam. (MIA; 
O1AA1 MOUNTAIN OAK D01L5 -lbñ I loot 

Won (A1411 

*TOP REQUEST /AIRPLAY 

STEELY DAN-Ay iABC, 

UMW WARD-Street Sunr on IMUt 
MUT JOEL -1 he Steamer Karim,. 
SANIAM- MUnllwn (Columbia/ 

BREAKOUTS 

WAFTS- [aped No Mercy IMAN) 

BLUE ORTU CUIT- Speclrts (Colombo/ 
QUE. -Net Of Ise WoA (Emu.) 
NET MWE -Were cams ape) 

WtLSFM -AIYoj (Kn1A Allen) 

ELECTRIC LIGHT ORCNESTM -Out 01 Ene 81,, 

ROD STEWART- fool loosed fancy Free (W B.I 

ERIC [UPTON -Sew Nand(RS01 

QUEEN- Nonalle. WorldMLlellra) 

WDMWE- YenanmliCpoj 

GIND YARN. -A Pauper In Paudae(ALM/ 

STEELY DAN- Are(AK) 

UNDARONSTADI -Srmpe brelms(EkOtra 
Au Lon/ 

KANSAS -Point 01 Xnor Relum(Kenhner) 

LINYRO%TNTRO- Slreel Survivors NCR/ 
WMAt M- animate.(Phil Detail 

NO REPORT 

WAISFM-nelsanllM (lame RreNS) 

ERKCLAPCON-Slaw Hand (RSO1 

OURRMOUNIAINDAREOEMLS-Dpnllook 
US.n(A8N1 

NRIARETN-EeMdllotenc04141 

10ANARMAf11ADIN6 -Show Some Emohon(AdMI 
METRO-(5e) 

LMMTHADAR -Musical Q,nn(CapnoO 

STYX -1neCund Illusion (ARM) 

MLLYIDEL-Ihe Stanger (CoNmbx) 

PNOEIESNOIF -Neves leMmCGolColamW) 

STEELY DAN -ha IABC) 

"BASED ON STATION PUYLISTS THROUGH WEDNESDAY I1 2- 1977 

Top Requests /Airplay -National 
STEELY DAN -Ara (ABC) 

LINDA RONSTADT- Simple Dreams (El ekIra Asylum) 
BILLY JOEL -The Stranger (Columbia) 
SANTANA-Moonflower (Columbia) 

M NI.FM -tome (Olyd Sow) 

PAT TRAVE% -Pulme II StrarRM( OW./ 
MELE onytecILY- sii.ni s(COlomboI 

NAEARETN -born No Mercy (MAO 

GINO VANNELLI -A Pauper In Pandit< fMAO 

MA81110E1. ARK -Orylene(PNrd'al 

LYNYROSAYRTRD -Snell SonnonIMCAI 

BILLY 10Eí -1he Strange, lGlunnu) 
STEELY DAN -Ala (Mg 
SANTANA- Moonlloer (Columbia 1 

MQSR.IN- Tampa (Slew Nuntú(la) 

ELECTRIC LICHT ORCHESTRA -Out 011MBlue 
(Jell 

(ODORS,MESSINA -f male lColumbla) 

DARIO BOWIE- Heroes (RCA) 

OAYIDBIWOMBU6BD- RecMessAbadon 
if vino, 
CAMEL -Ram Dances nun) 
ERIC CUPTON- Slor Haub R50) 

STELLT DAN -An (NBC) 

5001ANA- MOonlbwn (Celu.OW 

(VITRO SRYNYRO- Surr) Swum%(MCA/ 

MELT NOEL- 1ne Sturman (Colvin OU) 

MAIL Bellmore (Lou RrIe0er ) 

ELECTRIC USK ORCHESTRA -Out 01111e Blue 

(eel 

111.UEO15TERCULT- tooeo(Columbia) 

ERICCWTON- S. eoT.(0S0) 

NARR FARM/ -Oil 400 
OTMK MOUNTAIN DAREDEVILS- Dorntool 
DunnrMM) 

JESSRODEN- oPbyer NOl The Caned/1.d/ 
TIERABTS -Broke, Heart(CNyuMI 

ROSIN TROWER -In Llr OwnslCnnob/1 
GENTLE GIANT- t ne Ml:un¢ Prole kapital 
MRCUO JANES NAAYEST -Case toU UM (MCA) 

Midwest Region 

TOP ADD ONS 

ELECTRIC 11GHI OACxß1M-Uul Of The 

Bluelkn 
MURERA-Eipel No MNcy (MM/ 
LINIRDSIYNIRD-StrtelSurvnon(MUI 
CROSBT/NASN-live (ABC) 

*TOP REQUEST /AIRPLAY 

STEEL. DAM-Au (ABC/ 

LINDA R016TADT- Simple Dreams ( Ekelt,. 
k,t'umj 

ROI WELCH- French Kiss (Gobi) 
FLEETWOOD MAC- RUnours(W8 ) 

BREAKOUTS 

ROCKETS -(,:ve lransfuvon lRW 
DAWD BOWIE -Heras (.1 
LESS RODEN-The Royer Not the Sr, 

(h4n01 
A6$ -Alert n (Caublanu) 

IYWWW EM-Detroit (1aUrbmO 

ELECTRIC LIGHT ORCNfSTM -Ou IOIEneSue 

Ilelm 

SAMMYHAGAR-MuvcalCA,nICaWId) 

SIARCASTü-Uladel(EPKI 

NAIARETN-fepeclNo Aline (MM) 

LINDA RONSUDI -Simple Dreamt(Eklyra 
Anton) 

CHICAGO 41- (Columba) 

STEELY DAN- AR(ABC) 

FLEETWOOD MAC-Roman (VJ BI 

WERT. FM -Cniu to (BS GeaTQ 

LYNTRDSAYNYRD -SeeeT Soti.n(MCA) 
o1MK MOUNTAIN DAREOE/IDS -Doé. Look 

Do., ;ARM 

DAVID TOME- Heroes(RCA) 

ELECTRIC UGMOKNERIA -Out 011. Blue 

l Jell 

MOE OYSTERCULI- SpeclTOs Kolumbx) 

LESS RODEN -Ene Ramer Not the Cant llWndl 

STEELY DAN- AT(ABC) 

STEVE MARLIN- LoftGelSnoIIOBD,1 

L1011055K0N1D- Street StatonMMU) 
LYNDA BONSTADT- SimpeOreams(Ekllx 
Aiylnm) 

í(88F8- Wionnali(OenbTYU0) 

11/111091111111D- Street Sumon(MLI) 

IOANARMATMONG- SA.Some Emo ion lMIA) 

SANTANA -Mrmnsoer lClumbx) 
TWA WAITS-f mn¢,ANausIAnlum) 

STEVE MARiltt- Otl'.GelT.00T(WD) 

BILL (WAtEWN -ASAR In The Out (RCA) 

STEELI DAN -AN IMCI 
LYNDA BONSTADT- Snple Meams(Elellra 
Asylomi 

THE ALAN PARSONSy901ECT - Robot tkrNal 
1UNLUC PONTV- Enremanr Deean(AllantK1 

NM16.IM-CMeeland (AAn Cameo) 

ELECTRIC LAW ORCHESTRA-0N Mho Blue 
RR, 

CROSBT/NASN-Lue (ABC) 

ROD SfFNANT -Fool l co. dfancy bee (W8) 
MS5-Allvell(Casablanca) 

ROCKETS-too Transfuses (RCA) 

ftEETW000MAC-RumoursCRAB.) 

B0BMELCH-f rt. UO(Gamn 
SIEELTDAN-Aia(MC) 

MUtl0Af-Bal Out OlHell(EDIC/Oeve4ndIn! I 

MODS M-RNJurlh ($IeM Dow.) 

ELECTRIC LNdRORCHESTRB-OWOIIAnBNe 
non 

NAIME/N-E wed NOMern(AbM) 

1E53110DEN-1ea Maya Not The Game (Island) 

ST00CASTLE-Cnadel(Epx) 

BLUE OYSTER CULT -Spedres(Glumba) 

STEELYDM-AIIIMCI 

BOBINTROWU -In City DTams(CNyuhs) 

RUT IOFI-1he Stranger (Cdumbu) 

BOaNEICN-frenlhrutslGhrnO 

WQfMFM-WMaelee(IbMnbum) 

YUELOU-Bat OW01NeN(Eprc/Den4ndlnlu 
Eons COSTELlO-MrArmk Trot (Co4mbu) 

NAR/AEIH-E eyed No Mercy WM) 
TANGERINEDRfAY-lm Enact (Wpn) 

RODSTEWART-fool loose LfancEbee (WB) 
R6S-ALrrII(Clubuso) 
THE WOMEOWTIEII$-ImdOnihefeuNLiu 
OYB/ 

CNIUG011-ICdumbia) 

B00WEECN-f much Kos (C2ptn1l 

STEELY DAN -AA (MCI 
RSNEfMSLIaid(I ed N1d) 

MINA -Wnaamslbw) 
CI0311/NASN-Urt(ABC) 

NiMEM-EepMNoMaglAtM) 
I;IWOAK-14K1 

DAWDIOWIE-Ileroes(RCA) 

ROOMS-low TransluuonlRCA) 

POW -ea,INaAmino/ 

WBWELCN-f rend Ria (Gpitoll 

KANSAS -P<.n101N.rRNUmtNNShner) 

)NteBEi-MNenNeN(CNysaA> 

Southwest Region 

TOP ADD ONS: 
ROD STORMY,. col loose b fana Free 

(OBI 
ELECTRIC DOJO ORCHESTRA -Out 01hit 

Blue let) 
IEVOI HELM AND 111E IKOIILL STARS -(MC 
GINO VANNE W -A Pauper In Parada (ALM, 

*TOP REQUEST /AIRPLAY 

S7E0.1 DM-fya (MC) 

UMW RO05TIDT-Sonye Oeams (Debra 
Asyluml 

01060M-IColumbxl 
KANSAS-Pomi 01 Ax. Peron (h; rsnner, 

BREAKOUTS: 

NILS LOFGWO -N.E0I Mer Nglnt (ALM) 
NUL YOUNG -N.. ( Repine) 

CROSBT/NASH- L ire (AMC) 

ERIC CIAPEON- SinHaw/IRS01 

A-RW DA-Dallas (Mae Nrd¢n) 

ELECTRIC UGM ORCNESTA -0u1 OITnr Blue 
(In) 

STARCASTLE- CUadri(Epi, 

EDKMtI081I SPMI TRASLA- Receded (Blue 

SLY) 

110011EIKAm -Fool tense A foxy free (W 8( 

STEELY DAN -Aea(MC/ 

UNN00NS0ADT- SmBk00Wms(D Alra 

Adyfm) 

PANSAS -Pam OINlxReluln(Kinnnen 

CNIG60RI- (Gla,OU) 
kO00M- Dota /FLNor&(StaSUloo) 

SFALSMCIWIS- Sn,50npfmm.O.0o 
One " /Setwerack(W8.1 

LIKIN NLMMDI IUICOALLSTNS -IMCI 
RWS11YYRT -foal tom bfaxyfiee(we) 

RUM CPA -kaMK, 
UTANO6IADT-Smpk Dreamt (tkllra 
AWN+I 

TNEIAIfS-BroknNean(Chnsabe) 

TMKA60M-(Ca.nera) 

National Breokouts 
ERIC CLAPTON -Slow Hand (RSO) 

NEIL YOUNG- Decade (Reprise) 
BLUE OYSTER CULT -Spectres (Columbia) 
WET WILUE- Manonsms (Epic) 

ALPO fM- Hemtn(IWNMdaln) 

NIISLOFGREN -N,¢hl Alter Night MAO 
LLVON HELMANDTNER0AALL STARS-LABC1 

oucctArion -sEw avid (RSDI 

N(1100Ú00- 0ecade(Repose/ 

DAVIDBOME- Ntrun(RCA) 
ROD SIEMAIT -f oot lapse; fancy bee(00) 
SMTANA -Moon flower (Cdumbla1 

ELECTRICLIGHI ORCHESTRA -Out Oft be Blue 
(loll 

LINDARONSTADI- Simple Di tuns (Elena 
Asy um) 

QUEER -He ws01The Wen! (Uellul 
M.8011- Audi(SineSmOA) 

PAT IRAV ERS- Pullinglt Slra,EM(POlydor) 

CROSBY/ NASH- l tie (ABC) 

bum WI /MILLI -A Pauper lnPnadlx(MM) 
ELECTRIC LIGHT ORCHESTRA -Out 011 he Blue 
Inn 

LEYONHELM ANDINERWALL STARS -(MC) 
DANDIROMBENG BRAD- Rekless Abandon 

llaniam 
SANTANA -Hoonlloer (Caumbul 

101111ARMAIRAOING -Snow Some Emotion (Mal 
STEELY DAN -Ala IABC) 

RANDY NEWMAN- Little Conn. (W.8 ) 

WINO na Mears (Santa) 

ELECIRIC LICHT ONCNES RA -out O the Slue 
(let/ 

CIROVMNEW -A Pauper ln Par. /.(MMl 
JOAN ANMAINADING -Show Some (moron (MM/ 
MSNBONEMN -(foal Pate News NCR) 

CMEI -Pa'n Watts (/anus) 

NILSLOfGMN- 11reht Altertlilhl(A;M) 
8081YELCN- French Mess (Gpefon 
THE WOVE BROTHERS- bun' On The faulllrne ( 81 

CNIU60U- (Columbxl 

STEELY DAN- All(MC) 
AT 101 -FM -At.a Coty t W a float) 

SAMMY NAGAR-Musical Ulrn(CaeTGn 
GIMO0MMELLI -A Pauper In Poradrse(AMal 

RODSTOART -fool 
QUEEN -Neva Of hie World (EMika/ 
ELECTRIC LIGNTORCMESTM -Ord Of the Blue 

Urn 
BLUEOTSTU CULT -Spectres (Colombo/ 

111LLTI00L -The $Iranter(Columba) 
MI550Uü- (Panama) 

STEEIT0M- Ae(ABC) 

PANSIES -Psnl Oltno*RelurnlMin/men 

Northeast Region 

TOP ADD ONS 

ELECTRIC LIGNAI ORCHESTRA-'0t 01 Tb 

NAZARETH -E3,1 n; Mercy rALMI 

R00 STEWART -f oa Lco e b fairy free 

e,8; 
CROSEI IIASN -lore 1Á8C1 

*TOP REQUEST /AIRPLAY 

5000 DM -Ha (ABC) 

CAOSBT /NRSN -tree UBC) 

LINDA 11016TADT -Amok Dreams IUet a 

Asyloral 

MLLT loft -one Slurin (Caumba) 

BREAKOUTS: 

UIC CLIFTON -goo Hand (RSOI 

BILLT COBN-Wec (Columba 

YOTORS -M, I 
BLUE OTSfU COLT-Spectres (Columbia t 

MNEWIM -New York (Ton W 1 

FANDANGO- RCA 

STIR(GIBBONS UND-Ca upl ln llAe11MGI 
POINTU SISTERS-II Onn1A Party (ABC/ 

EDGARMNTE05WNTE TRASH -Recycled Moe 
Sim 

ROCKER -Lour lnnslonn(RU) 
TER00N001MOM0MD0H0RI5106SIM- 
MannalUn Special lPalydcrl 

ELECIRICUGNI OMNESTM -Out 011k Mur 
001 
CROSBY/NAM-lire (ARC/ 

LEI/ON HELM AND THE KOüISTMS -URLI 
GRAMMRMAERMD THE RUYWR -Sue I, Te Mr 

MMFf M- banter (IvetILaW) 
CAOSey/NSN-lne(ABCI 
11 UE015fEl1CULT-SDedru(Celumbul 

01.A0RMOUNTAlODARfDEMtS-Daillad 
MnIALM) 
WIRY SPARO-(Arisco 
IUfANO;OMMAIIFSE- the Other Side OAK/ 
BAREF001 JOINT -BnbeuélMpnumenll 
NONSUPS-Buol0llnvavorulDlM) 
MCAlFDrSNMNON-YO6'retheOnryDana, 
IAmrrr:tj 
IDMARWUUDINC-SAr Some Fmtam(Mtl 
ELYISCOSTEIIO-Myümla True (CalumbuV 

MAIM- IWStm(NwrIamb 
ROO SAVANT- foot lure If Imo free lW b. 
ELE CnNCU(0IONCNESITM- Ou101The0' 

IESSRODU -Ihe Rona l he Garr«lwMl 
L000,0WUTLTEANS- &and New 0W(ARC) 

MTGRAND- (AnMal 

KUA M -Er tied No Nun (Ma/ 
STEEII DM- As(ADO 

eILLI IDEI -f he Serenle<(Cnlumhia) 

ImERDAUDCTWRINGIARD- IPasse,. 
DAVID SOME -Belot, 1.1 

M MMRá.- PN4debh0 (leery Save.) 

OTIKNI MILLET NNO -Tdky Don't/And 
lontra) 

NILSLOEGRU -Ni¢nt After 14111 (Mai 
ELECTRIC UGHT OROI1.STRA -Oaf 01 hie Mae 
Olen 

CROSSI /1101- lieileEl 
THE TOY -(Fecal arsa) 

INE MOTORS-0,¢o/ 

0DURMOURIIIMDMfDEYILS- OonHoot 
Own (MAO 

ELVIS COSTELLO -Maxon Is but (OM 
EDDIE MURE/ -(Coimbra) 

MANN RADICE- Intense NmedMnts) 
MGROM- Md4bUoAVeldwil) 

ELECTRIC U6MOKNESTRA- Om01Ine8lue 
(Irti 
UIC CLAMOR -Stn Nand(RS01 

GINO VM11. - Pau, lnPWadoe raso 
OAUAETN- Eep<ct NOMe, (A8M) 

WE/MLUE- Manorrsms(fhc) 

oSS- Mnell(Caublmal 

LTRTRDSI(T0TRD -SIren Surnpa(MCA 

STEELY DAM -An(ABC, 

SITI-1 he Grand III mmn(AIM) 

MRDINEWMM -1. Cnm,no0018 

-B York (Dom YdWnera) 

ELECTRIC UGNTORCNESTRA- Ou1OThrMae 
urli 
NCI YOUNG- Daade(home/ 
ROD STEWART -Fool loose ifanc/fneiis 
SALT C06NAM -W1K ([dumbed 

WR NILUE- Wnanms do./ 
NAZARETH -Fried No ItemfA;M) 
BILtO10Fl -Tile Stranger (Columbia) 
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Will the real 
B.B.King 

please stand up. 
il,,lll 11'111 I 11 Ir 

I, 

B.B. King Live. 

What the legendary B.B. King's rapid guitar 
picking style did for players like Eric Clapton, 
Mike Bloomfield and Alvin Lee is music 
history. He fathered a generation of 
blues -influenced rock guitarists. 

But what B.B. King is doing with Technics 
Linear Phase Speaker Systems is making 
another kind of history. Hi -fi history. 

Look at the waveforms. On the left is 
B.B. King playing live. On the right is the 
same music reproduced by Technics Linear 
Phase SB- 7000A. 

It's hard to tell the difference. And that's 
our point. Technics Linear Phase 
Speaker Systems are the first 
speaker systems with not only a 

wide frequency response but 
also flat amplitude and complete 
linearity. And that makes them 
the first speaker systems capable 
of reproducing a musical wave- 
form that's virtually a mirror 
image of the original. 

How did we do it? First by 
conducting exhaustive amplitude 
and phase studies in acoustically 
perfect chambers. Then by 
developing a unique new phase- 

. 
SB-6000A 

I1 I 

1 i 

B.B. King reproduced by SB- 7000A. 

controlled crossover network that not only 
compensates for the time delays caused 
by different frequencies but simultaneously 
corrects any acoustic differences in the 
drivers. And finally by staggering each driver 
unit for the optimum acoustic position. 

Technics Linear Phase SB- 7000A, SB -6000A 
and SB- 5000A. For music that sounds as it 
was originally played. 

Téchnics Professional Series 

0 

by Panasonic 

a 

{;: rz 
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Rochelle Staab Fixed KIIS -FM 
Program Director Found Being In Right Place Helpful 

LOS ANGELES- Though KIIS- 
FM operates with several music ro- 
tation patterns, new records are 
"added into the second fastest rota- 
tion;' says program director Ro- 
chelle Staab. and then move to the 
top.'. 

The same records are never 
dropped from the playlist, but 
slowly move lower and lower into 
other weaker rotation patterns. 

Rochelle Staab: The first thing she 
had to fix on KITS was the music. 

Rochelle says. "95th of the records 
that 1 add to the FM playlist are 
never dropped. Another 5% are ego 
trips of mine ... me playing a record 
I liked and when it doesn't sell. 
dropping it completely and crying to 
forget 1 ever added it." 

She doesn't want it known pub- 
licly how many rotation patterns she 
uses or how often a given record 
would get exposure in each pattern 
for competitive reasons. The air per- 
sonalities pick records for their 
shows from the rotation patterns. 

Jazz Programs Grow 
To 3 Weekly On AM 

Hawaiian Isle Stations 
By DON WELLER 

HONOI-ULU -Jazz is beginning 
to make inroads on AM radio in 
Hawaii. 

The number of weekly jazz pro- 
grams on island radio has grown 
from one to three in less than a year. 

Disk jockeys for each of these jazz 
programs insist that people in 
Hawaii arc becoming increasingly 
interested in the musical genre. 

There are differences in the three 
jazz programs with respect to the 
type of music featured and the way 
the music is presented. 

Kit Beuret began doing his jazz 
programs on KGU in January 1977. 

His first exposure to radio of any 
kind came in the form of being a 
ham operator in Pittsburgh. He was 
16 at the time. and he gradually 
moved into college broadcasting 
when he attended the Univ. of Phis- 
burgh. 

"I also worked at commercial sta- 
lions in that market," he explains. 
"That's where I met Bernie Arm- 
strong, who today is KGU's pro- 
gram director. He hired me to work 
for hint there as a production engi- 
neer." 

Eventually Beuret went to work 
for other stations, Armstrong came 
to Hawaii, and in 1975 Beuret also 
decided to move to the islands. 

Armstrong hired Beuret in Janu- 
ary 1977 to fill in for disk jockey 
Chris Allen, who left KGU and 
Hawaii to travel around the world. 

Allen had a jazz program on 
(Ccosov evl on pa 56) 

By CLAUDE HALL 
When she first arrived at the cam 

bined AM and FM stations Feb. 1, 

her first task was to change the mu- 
sic. At that point. both AM and FM 
had been programming for the same 
demographics -an audience some- 
where between 18 -34 years of age. 

It had been through several pro- 
gramming stages under the former 
owner. Many excellent program di- 
rectors had been involved with the 
station: some did fairly well and oth- 
ers not so well. The AM doesn't have 
the best signal pattern in town. The 
FM was obviously the better me- 
dium. 

"If you looked at the ratings. KITS 
had one of the highest cue audiences 
in the country and one of the lowest 
average quarterhour audiences. 
Which means that everybody knew 
about the station and were willing 
enough to give it a chance, but some- 
thing about the sound of the station 
they didn't like and didn't listen to 
for very long periods. 

"KITS is a contemporary music 
station. There could be only one rea- 
son -one important reason- why 
people listened to KITS. The music. 

If they went to the dial position 
to listen to music, but didn't stay the 
music was obviously wrong." 

First she split the targeted dem- 
ographics of the listening au- 
diences. The AM currently goes af- 
ter listeners 25 -49 years of age. We 
chose that audience to compliment 
the audience on FM. And we feel we 
have a good chance to reach that 
goal audience because there are not 
too many stations in the market go- 
ing alter that particular audience. 

"I consider my twmpetition on 
AM the all -news stations, the beau- 
tiful music stations and KFI. 
KMPC. KRLA. 

But I don't really know what 
KFI's target audience is. Nobody's 
told me vet" And she observes that 
KMPC had been confused in its mu- 
sic policies of late. going hard, then 
dropping hack to softer sounds. 

So. KIIS -AM has few current rec- 
ords on its playlist. Its mostly an 
oldies station because of low cumcs. 

The FM station goes after an 18- 
34 age audience. It features 20 -25 
records and, because of the various 
rotation patterns for records, no re- 
currents. Records merely descent in 
number of times played and. after a 

while. might only be played once in 
a week or two. 

In the last Arbitron ratings survey. 
AM & FM scored better than KW 
in the market (KIIS -AM -FM is sold 
in combination, while KHJ is sold 
separately from its FM sister station, 
K RTH ). But Staab sees even further 
improvement in times to come. She 
pulled off a miracle with KBEQ in 
Kansas City. Consulting the station 
from 1973 for the next three years. 
the station went to No. I in the mar- 
ket and last year sold for once the 
highest price ever paid for an FM 
station -about $5 million. 

Her success as a program director 
is somewhat unique --not just be- 
cause shes a woman in what has 
usually been the domain of the male, 
but because she started in the busi- 
ness from scratch. She didn't even 
know how to turn on an electric 
typewriter: "1 kept my office door 
locked the first day." 

But she also had the fortunate 
luck to he working at a radio station 
then programmed by George Wil- 
son-WOKY in Milwaukee. As pro- 
motion director, she worked under 
then general manager Ralph Barnes. 
Wilson left WOK Y to work at WRIT 
in the same city. When he returned 

to WOKY, he went quickly through 
about live secretaries. "He's not the 
easiest guy in the world to work for." 

Another new secretary couldn't 
start for a week and a half. Staab was 
sent upstairs to answer his phone un- 
til the new secretary came; the new 
girl never showed up. 

"That's how I got into program- 
ming. It's an embarrassing story; my 
career has always consisted of being 
in the right place at the right time; 
keeping my mouth shut; and follow- 
ing directions. Being a girl had noth- 
ing to do with it. 

"I don't know the difference be- 
cause I never had the opportunity to 
be a male program director. I don't 
know if the problems are any differ- 
ent anyway. But I've never been dis- 
criminated against. 

"Of course, I've always been for- 
tunate to work for the right people - 
Bartell and Comine, people who 
consider only your qualifications." 

Being secretary to George Wilson 
was a plush job, she says. "He never 
puts anything on paper. The job 
consisted of fielding phone calls and 
telling whoever was on the phone 
that he was out of town. which he 
usually was, and putting down on 
paper what he said verbally." 

Wilson rose to become national 
program director and then president 
of Bartell Broadcasters. 

"When he moved to New York, I 

went to New York as his secretary. 
He traveled all of the time. So. for 
about three months, I read maga- 
zines. After a while. I ran out of 
things to read. So, I started creating 
projects for myself just to keep 
busy." 

One of these projects was a music 
list for the various pop music Bartell 
stations -a sort of programming aid, 
not a command. 

"I never was music director. 
though I always lied and said I was." 

At that time, Jack McCoy. now 
president of the research firm of 
DPS Inc., was still with Bartell as a 

research specialist. "I did a lot of 
work with Jack" 

All of this was superb education. 
When Wilson decided Bartell 

needed a national music coordina- 
tor, she asked for the job. "You don't 
want to be a music coordinator." he 
told her. 

Shc kept asking and several weeks 
later he gave up and let her have the 
job. 

This eventually led to consulting 
KBEQ as a sideline. And then to the 
job at KITS. 

But she hasn't forgotten her train- 
ing in radio. nor her teachers. 
"George Wilson is the best." 

REAL PROFESSIONAL- Matthew 
Cope, air personality with FM 36 in 
Montreal (CJFM), interviews 
Sammy Davis Jr., left, before his re- 
cent performance at the Place des 
Arts. Davis invited several of the FM 
station's staff backstage after the 

performance just to chat. 

Vox Jox 
By CLAUDE HALL 

Nashville was just the last stop in 
a road trip, that lasted about a dozen 
days. First. I flew to El Paso. Bruce 
Earle of Xerox, Garrett Hastings of 
KPAS. and Ray Potter of KHEY 
met me at the airport. Then 1 went 
with Bruce and Garrett to KPAS. 
After lunch at which Michelle Hast- 
ings joined us. we went hack to the 
station and program director Danny 
Moffatt was kind enough to ham it 
up with me on the air for a while. 
Moffatt guides an air staff that fea- 
tures John Camillo 6 -10 a.m.. Den- 
nis Sholey 10 a.m. -3 p.m., himself 3- 
7 p.m.. Oscar Medina 7- midnight, 
and Kerry Cooper until 6 a.m. 

While on the air, Gary Perkins 
with FM -IO2 in El Paso called nie; 
he'd been dialing around and heard 
the show. 

Then Bruce Earle drove me over 
to the main office of Xerox and I was 
honored to meet a very pleasant lady 
manager, Bonnie Brand, new pro- 
gram director Chris Michaels. music 
director Bill O'Brien, and others. 
Then we drove over to the station. 
which is located outside of Juarez. 
Morning personality Guy Phillips 
shot some pictures of the radio sta- 
tion for nie. It's located in an old 
adobe building and although a new 
150.000 -watt Continental trans- 
mitter is installed in the building 
now, you can still see the imprint in 
the concrete of the shoenails where 
the station's founder. an engineer 
named Branch. was hit and fried by 
a bolt of lightning from the former 
water- cooled transmitter. 

Parts of the old unit, including 
some eight -foot high transmitters. 
were scattered over the yard. Bruce 
had taken one of the old tubes hack 
to the sales office in El Paso and it 

stood in a corner as decoration. 
Earle and O'Brien and 1 ate down- 

town in Juarez. then went hack to 
the station that evening and went 

live on the skywave for an hour; it 
felt strange talking to something like 
44 states with those 150,000 waits. 

The next morning, I listened to 
Guy Phillips for a while, who was 
doing a show without his partner. 
Pretty good. I'm surprised he and his 
partner haven't been hired away by 
a large market. 

Later, Earle dropped me by 
KHEY to visit with Ray Potter. And 
I did an interview -music segment 
with Doug Bowe the regular air per- 
sonality. While on the air, Jim Tabor 
called; he's now on the radio in El 
Paso and loves it. Seats like he also 
heard me on the air: I guess every- 
body listens to everybody else in that 
market. 

That afternoon, t flew to Houston 
and around 1 1:38 p.m. listened to a 

Joanie something on KAUM and 
about 12:07 a.m. listened a while to 
Bob Cole on KIKK -FM. Both were 
doing pretty good jobs. 

A few hours later, I went to New 
Orleans to hear some of the worse 
radio I've heard in years. 

t 

At 6:34 p.m., Saturday (8), 1lis- 
tened to Mike Adams on WW L. New 
Orleans. a while. He read the news 
rather poorly, then his production 
was sloppy coming out of the news 
into a record. Music selection was 
also weak, but a couple of the ele- 
ments seemed to be more the fault of 
the program director than attribut- 
able to Mike. 

Monday, Oct. 10. I listened at 7:32 
a.m. to WWIW, which is heralding 
the tag line: "The Way It Was." The 
air personality tried to play "The 
Best Things In Life Are Free" by 
Gordon McRae, but it was so 
scratchy, he had to give up and lift 
the needle. Bandleader Ed Lewis 
was on with a promo. Then the suc- 

tion aired an old Tommy Dorsey 
IContinued on pq,, '.. 

L New On The shorts 
Santa Esmeralda 

Starring Leroy Gomez 
-Don't Let Me Be Misunderstood " -* 

This Latin disco treatment of the Animals' 1965 top 15 hit was a smash earlier this year in Europe on 

Fawns, a Phonogramdistnbuted label 

Import copies seeped into the New York market. enabling it to become a major hit m U.S. discos 

even before its release here. This prompted Casablanca executive vice president Larry Harris to sign the 
group, with the first album being released a couple of weeks ago. 

The LP version of this song runs 7'57; the single edit is 3:48. 

The act consists of studio musicians backing Comer, who once played sat in Tavares. Comer is now 

assembling an eightman band of American and English musicians for road work. 

Gomez is from Cape Cod and has been based in Paris for several years. Hen managed by Marc 

Negroni of Pans, 3802243 or 6069715. Casablanca is handling U.S. bookings. 

NBC Signs Dick Clark 
To Exclusive Contract 

LOS ANGELES -Dick Clark and NBC -TV have announced a 

long -term. exclusive contract that not only insures that the legendary 
"American Bandstand" show almost permanent status on television. 
but calls for all future new programming by Clark's production firm 
to be on NBC -TV. 

"American Bandstand." which originated in Philadelphia as a local 
show, is the longest -running entertainment series on tv. Clark has 

hosted it since 1956. Just about every major recording artist has ap- 

peared on the show at one time or another. 
The main thrust of the new NBC -TV contract calls for a new early 

evening variety series targeted for young adults. Title of the hour shoa 
has not been decided. Clark says, hut he hopes it will hit the air this 
fall; if not then the following season. 

Actually. ABC -TV still has options on "American Bandstand" and 

can continue to exercise them. "If for any reason. they fail to exercise 
their option, the show would go on NBC -TV. You don't think I could 
make a deal that wouldn't include the survival of 'American Band- 

stand' do you ?" 

Robert Mulholland. NBC -TV president. says the deal with, Clark 
includes him hosting and producing not only the evening series. but 

development and production of other shows for the network. 
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WATERMARK, INC. 
10700 Ventura Blvd. 

North Hollywood, CA 91604 

Rush complete details of your spec al 
Amencon Top 40 introductory offer to: 

holiday programming and soles. 
NAME THE 8 HOUR SPECIAL OF THE YEAR ... FREE with your order for 13 weeks 

of American Top 40 in 1978. This exclusive offer is available for o limited time to TITLE CALL LETTERS 
one radio station in each market where American Top 40 broadcast rights are still 

ADDRESS open. MAIL THIS COUPON TODAY ... BUT NO LATER THAN THANKSGIVING 
FOR FULL DETAILS or call Watermark 12131 980 -9490. CITY STATE ZIP 
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Radio-TV Programming 

Format Stations `Rediscovering' Women DJs 
Continued from page I 

NeLcon, Gracie Burns. June Foray. 
Janet Waldo. Molly Jordan lof Fib- 
ber McGee & Molly" fame. Lillian 
Randolph and Alice Reinheart- 
for example. 

Ironically as format radio grew. 

ladies went into television and 
blazed new glories. But they left a 

said in radio which wasn't filled. 
Even more ironic is the fact that a 

woman. Bernice Judis of WNEW- 
AM in New York. played an impor- 
tant role in the development of all - 
music radio that grew up womanless 
for the most part. 

Today. the situation is quite dif- 
ferent with female disk jockeys on 
the air in sundry markets of all sizes. 
It's no longer a token situation and 
the female air personality has also 
moved into Top 40 with consider- 
able strength and staving power. 

True. the female air personality 
has been marginally around for sev- 
eral years. The old WSDM now a 

rocker under the call letters of 
WLUP) in Chicago featured an all - 
female air staff with a jazz format 
for several years. WHER in Mem- 
phis featured an all -girl staff for 
many years. 

The rebirth of the female in radio. 
however. began to happen on the 
surface when Alison Steele was left 
at WNEW -FM in New York in 1966 
after an experiment with an all -girl 
operation bombed out. 

At first. she was placed in a brief 
timeslotearly in the pre -dawn hours. 
But she later was given better time - 
slots and more air time. Other pro- 
gressive rock FM stations followed 
the path set by WNEW -FM and also 
hired female air personalities. Bon- 
nie Simmons. now program director 
of KSAN in San Francisco. and 

KFMB-FM San Diegos Cherie 
Sonnes. 

Mary Turner. the evening person- 
ality on KMET in Los Angeles. were 
part of this movement. 

Then, along came pressure groups 
for female rights. And many stations 
rushed out to hire female air person- 

alities only to find that they were to 
extremely short supply. 

KevinMethney, program director 
of WZZD in Philadelphia. admits 
quite frankly that many of the rea- 
sons for hiring female air person- 
alities "up to now have been wrong :' 
A lawyer tells a radio station they're 
in trouble with the Equal Employ- 
ment Opportunities Act people for 
not having a balanced staff of mi- 
norities and the manager tells the 
program director to hire one. 

But the truth is that as time gees 
by. more and more good competent 
women are on the air. They serve as 

models for other girls to emulate. We 
all start out in radio by imitating a 

Larry Lujack or somebody like 
that: 

Michael Spears. operations man- 
ager 0' KM in Los Angeles, also felt 
that they didn't have role patterns 
to follow like the men did." This 
contributed to the shortage of 
women in major market situations to 
a great extent. Spears recently let 
one girl go from the station air 
staff. 

Any pressure group situation to 
force hiring of girls as disk jockeys 
"was a long time ago." says Spears. 
"I've always looked upon girl air 
personalities as people." He says 
that he originally' hired "Shan" at 
KFRC in San Francisco "just to 
have a balanced radio station. 

"Hiring women has just become 
fasionable the last kw years." 

Shana (no last name profes- 
sionally) presently works the late 
evening shift at KW in Los Angeles. 
Former KHJ program director 
Charlie Van Duke hired her from 
KFRC. Then when Spears came 
down to KHJ from San Francisco. 
he inherited her. She does well in 
teens and well in women, and not so 
well in men." 

Female air personalities are as 
easy to direct on the job as male air 
personalities. You just do it a little 
differently. that's all:' says Spears. 

One of the first female person- 
alities to move determinedly into 
Top 40 radio was Yvonne Daniels. 
who'd been a jazz personality on 
WSDM until she was hired away by 
Top 40- formatted WLS in Chicago. 
She joined the Top 40 station an the 
summer of 1973. 

It should be pointed out that the 
kinder sex had not been excluded 
from Top 40 radio completely. Ruth 
Meyer grew up in radio in the shad- 
ows of one of the fathers of Top 40 
radio -Todd Starr_ An she later pro- 
grammed WMCA in New York 
quite successfully in a Top 40 format 
and was responsible for its "Good 
Guys' era. 

But Yvonne Daniels was the first 
lady to move into Top 40 radio in a 

major market with a major station. 
She was hired by WIU because. 

number 1. she was doity very well 
against us. and number 2, she's 
really a pro and we felt it best to 
have heron our side than on the side 
of someone else." says WLS pro- 
gram director John Gohron. "She's 
such a fine lady and so great to work 
with. That's the indication of a pro. 
When we have format meetings. 1 

can mention a change that I might 
want to make and when I nest listen 
to her show, she's doing exactly what 
I'd asked. 

"I'm very fortunate that she had 
probably more experience than most 
other ladies in this business. She 
used to work as a team with Sid 
McCoy on WCFL in Chicago doing 
a jazz show. And before that she 
worked at WYNR here in a number 
of different formats over a number 
of years. She already knew how to be 
a personality.' 

Daniels dots 2 -5:30 a.m. Tuesday 

through Saturday and 9 a.m: I p.m. 
Sunday. She's earning well over 
scale for the station: scale is S34.000. 

As for the time slot. Gehron ex- 
plains that he simply hasn't had an 
opening. "It's a very stable situation 
here. with most of the personalities 

WNEWFM New York's Alison 
Steele. 

having worked at the station four or 
live years or longer." 

Daniels could work several of the 
other time slots on the station. in 
fact, I think a lot of women are get- 
ting more experience now and catch- 
ing up to the men." 

least one female may be better than 
any male counterpart. WGCL, pro- 
grammed by Bob Harper. has rein- 
stated Sue O'Neil into the morning 
drive slot this past month after sev- 
eral male personalities had given 
that time period a shot in the past 
year. 

O'Neil has been with the station 
more than one year. coming from 
WVBF in Boston. another Top 40 
operation. She'd been doing the 
morning show. then was moved into 
the IO p.m.-2 a.m. slot. but is now 
back in the morning slot. 

Probably the highest paid Top 40 
female air personality is Ellie Dylan. 
the morning personality at WNBC 
in New York. Scale at the Top 40 
station is about $60.000. 

If you listen to pop music on New 
York radio at any hour of the day or 
night. at (east one woman will be on 
the air. Ten women work as DJs on 
seven AM and FM stations in Man- 
hattan. 

Both NBC Radio flagship stations 
now have women working the morn- 
ing drive time with Bree Bushaw on 
WYNY (Y -97 FM) and Dylan on 
WNBC. 

Craig Simon. Y -97 program man- 
ager. thinks that the women are not 
really any different' from male Dis 

WYNY New York's Bree Bushaw. 

"It's also a factor of educating the 
audience to accept them on. the air. 
and this has happened. And Top 40 
radio has changed. In the days when 

WPU New York's Viv Roundtree. 

Top 40 stations were shouting. ladies 
might have come across as kinda 
butch as disk jockeys. Now. Top 40 
has softened. making it easier for 
them to adjust on the air." 

There is some indication that at 

but just another person on the air." 
Simon also notes: "We don't ask 
Bree to speak in a sexy voice to ap- 
peal only to men" 

He thinks women get the same au- 
dience as male disk jockeys on the 
easy listening station. In addition to 

Bushaw. Simon also has Beth Mar- 
shall doing fill -in work at the station. 
"We want them to have person- 
alities:" he adds. "but we don't want 
them to be personalities." 

Now to WNBC since its Sept. 1 

format change is Dylan who previ- 
ously worked afternoon dnve for 
program manager Bob Pittman 
when both were at WMAQ in Chi- 
cago. 

Dylan doesn't think her "au- 
dience would differ that drastically 
from the general audience were go- 
ing after for the whole radio sta- 
tion." Since she's from Columbus. 
Ga.. she speaks in a noticeable 
Southern anent -an unusual phe- 
nomenon on New York radio -but 
doesn't think it really matters. i think one thing about New 
York : she continues, "is the fact 
that ifs such a cosmopolitan city. 
There's people from everywhere. I 

live right near the UN and there are 
people from all over the world. And 

I think that New Yorkers are assuti- 
tamed to different background, and 
they're sophisticated enough to Js_ 
rept an accent." 

On the matter of so many wompt 
on the air at one time. she thinlq 
"It's about time' Her reason' 

WNEW New York's Ellie Dylan. 

"Women are very qualified and it's 
just pure logic to me. It should have 
happened a long time ago. It's just 
unfortunate that many people felt 
that it was different with a woman 
that they felt like they couldn't take 
a risk. 

"1 thank God for NBC for having 
this faith in a woman to put her on 
morning drive and to put me on af- 
ternoon drive in Chicago. The time 
is here." 

Alex Hays was originally on over- 
nights but moved to afternoon drive 
at WPIX -FM. Neil McIntyre. pro- 
gram manager of the AOR station 
declares that Hays "identifies with 
women. but men like her." McIntyre 
reasons this because he feels that. 
-Once women played only to a male 
audience, but now women appeal to 
women also." 

One program manager who can't 
be accused of sexist hiring practices 
is WPU's Larry Berger who has two 
women on the air at the ABC -owned 
FM station in New York. 

Carol Miller. who is on from 10 

p.m.-2 a.m. has been with the station 
since 1975 and Viv Roundtree. fol- 
lowing her until 6 a.m. has been 
there since 1974_ Berger thinks the 
women get the same audience as 
otherjock. on the AOR station and 
opines that women DJs are "being 
assimilated into the mainstream of. 
the business- 

Miller has an unusual back- 
ground for a radio air personality. 
Durin ile g the past three years, wh 
working at WPU at night, she at- 

WPU New York's Carol Miller. 

tended Hofstra Unis durm the 

daytime and received her law degree 

lasí June. While awaiting the results 

of the bar exam, Mtlleí says :she'd 

like to stay in media and perhaps go 

ÇConIìn!iri' ti' rst4_ .FCTI:. 
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Sound Business 
Skidio Track 

By JIM McCULLAI)GH 

LOS ANGELES -In busy Record Plant activity 

Brooks Arthur producing Keith Carradine for 

Elektra. Bob Merritt at the board. Bruce John- 

ston producing Tranquility for CBS with Merritt 

engineering; Ron Neviste producing Mare firm. 
gm for Columbia Beni King engineering Terry 

Bishop for U.A with Dick St. Nicklaus produc 

mg. Bruce Botnick producing a new Lew Dudek 

album Ion Columbia. Andy Johns engineering. 

and lee De Carlo engineering Angel, Eddie Leon- 

etti producing 

Freddy Cannon cutting al Audio Arts. pro 

duced by Steve Hoffman. The '60s star is record 

Mg some of his old hits as disco versions. 

t + 

Out 01 Town Notes 

The Spinners finishing an LP in Seattle at 

Kaye -Smith with Thom Bell producing. 

Jefferson Starship close to the mixing stage 

for its upcoming RCA LP at Wally Heider Record- 

ing, San Francisco. In other activity there the 

Grateful Dead mixed a live King Biscuit Flower 

Hour with Bah Matthews and Dan Healy engi. 

seeing The engaritaron For Women In Music 

also niel recently at the studios ton a discussion 

on recording engineering techniques and 

recording studio onentation with Heider engr 
neer Susie Foot conducting the meeting. 

Bob Thiele and wile. Teresa Brewer, working 

on a new LP Ion Thiele's Frankenstein Pnsdu 
lions, at both T.T.G. Studios, LA., and Media 

Sound in New York. 

Bobby Bare recording his next LP at Colum- 

bra Recording Studios, Nashville Other activity 

there includes Billy Sherrill producing Janie 

Fricbie with Lou Bradley at the controls; Morro 

Wilson producing Margo Smith Ion Warner Bros., 

Nelson Larkin producing Meni Wilson for CRT. 

Ken Laston engineering; and Bill Walker produc 
ing Don King for Con Brio Records. Ron Reynolds 

ergineei ng 

Criteria Recording Studios, Miami, recorded 

its first direct to disk protect, a 12.inch single of 

Christmas music performed by a quartet of 

Miami lazo musicians. Jerry Weaver produced 

the session with Mack Emerman handling envr 

neering for Audmfile Recorders. a Foil Lauder- 

dale, Fla., firm. Other Criteria action includes. 

Rokatto mixing a new LP for Atlantic, Root Boy 

Stirn and the Sex Change Band with the Roo- 

fetes working on a Warner Bros. LP, Gary Katz 

producing and Roger Nichols engineering; John 

Mace and Stephen J. Nicholas co .producing 
Spats, a Washington, D.C. group, for Good 

Sounds (Critera's label), and Detroit producer 

Michael Stokes mixing Enchantment Ion Road 

show Records. Emerman has also hired the stu- 

dios first female engineer, Sheilah "Sam" Tay - 

for, who has finished her internship at Criteria 

and is now an assistant engineer. 

Al DiMeola working al Electric Lady Studios, 
New York, with Spain's Paco Delucia who 

duetted with the guitarist/composer on the 

"Elegant Gypsy" album. Paul Stanley also pro 

ducing Kiss al Electric Lady for an upcoming al 

bum 

Jesse Jackson producing Pea Band at Lon. 

don's Maison Rouge Studios for a second Pass 

pat LP Janjo cutting an LP at Producer's 

Workshop, Oklahoma City, Okla.. Tessie Hill 

completing an album of gospel songs en De- 

troit's Lorio Studios for ABC. Sylvia Moy produc- 

ing.... Ron Grayson named chief engineer 

al the Jamboree U.S.A. Recording Studios, 
Wheeling, W. Va 

Rusk Sound Bows 
LOS ANGELES -A new' 24 -track 

studio called Rusk Sound Studios 
has opened here in Hollywood. 

Services offered include record- 
ing. disk mastering and film and 
tape transfer work. Randy Urlik and 
Sam Kaufman are the owners. 

HowTo co rd 
z Hit 

ReRecords 

(in the studio and in your olwn home) 
withTony Bongiovi 

NOW YOU CAN SHARE the secrets of recording hit records (in the 
studio and in your own home) with the producer of the Meco "Starwars 
Theme" 01 hit single. Mr. Bongiovi has also produced hit records for Jimi 
Hendrix, Gloria Gaynor, The Talking Heads and The Ramones. engineered 
for The Supremes. Frank Zappa, The Grateful Dead. Jeff Beck. 
Mahavishnu Orchestra and many others, and designed more than 100 
professional and small home studios. HOW TO RECORD HIT RECORDS 
(IN THE STUDIO AND IN YOUR OWN HOME) includes: 

101 /2 hours classroom Instruction with Tony Bongtovl 
Evaluation of students' material by Tony Bongtovl 
Analysts of basic acoustics, studio operations and 
recording techniques 
Demonstration of how the actual sounds heard on hit 
records are recorded 
How to build your own little studio at home. and 
Helpful tips on developing careers In production. 
engineering and related areas. 

The course will be especially helpful to artists, composers, producers 
and engineers interested in learning how to produce studio.quatity 
demonstration and master tapes. NO PREVIOUS BACKGROUND IN 

AUDIO ENGINEERING REQUIRED. 

Time and Place: Saturday, December 3, 1977 at the Holiday Inn 
Center City. 1800 Market Street, Philadelphia, Pa.; Sunday, 
December 4. 1977 at Sigma Sound Studios, 212 N. 12th Street, 
Philadelphia. Pa. 

Workshop Schedule: December 3- 9:00.10:30 AM: 10:45 AM. 
1E:15 PM: 1:30.2:45 PM; 3:00.4:30 PM. 
December 4- 12:30.2:00 PM; 2:153:45 PM; 4:306:00 PM. 

Tuition: 8150 (limited to 30 students) 

INFORMATION AND TELEPHONE REGISTRATION: 
call 212 -695 -0705 

Zadoc Workshops. Suite 1500, Two Pennsylvania Plaza, New York. 
N.Y. 10001 
Presented by Zadoc Workshops as a benefit for the not -for-profit 
educational television series 

"All about the Music Business." 

NEW `OLD MASTER' SOUND 

Jim Reeves Disk 
Adds Harmonizer 

By GERRY WOOD 

NASHVILLE -Jim Reeves 
has been dead 13 years, but he 
recently sang harmony with him- 
self in a Nashville studio. 

The production idea of using 
the Harmonizer on old masters 
opens up a complete new sound 
not only for Reeves but for other 
singers who did not benefit from 
today's perfected studio electron- 
ics. From Nat "King" Cole to Al 
Jolson, the enhancement capa- 
bilities seem to he limitless. 

The original Reeves tapes were 
produced by Chet Atkins. and 
Bud Logan of Jim Reeves Enter- 
prises is credited with overdub 
production and creating a fresh 
product. 

We needed some harmony 
work on 'Dark Moon' and some- 
one demonstrated how it could 
sound if we used the Harmonizer 
and have Reeves harmonizing 
with himself," explains Logan. 
"We were so excited with the re- 
sults thai we bought it." 

Reeves originally recorded 
"Dark Moon" in 1960 when he 
was 36- years -old. "Nashville 
didn't get into multiple channels 
until a couple years after his 
death." comments Logan. 
Though some of the musical ar- 
rangements are a bit dated, the 
tapes are clean and good. "Chet 
Atkins knew how to cut a voice," 
maintains Logan. 

At 36. Reeves was in his prime. 
having progressed from,. some- 
times fast -singing country' singer 
to a smooth, polished balladeer 
whose doctored songs nowadays 
could easily swing to pop and 
MOR. He hasn't aged." says Lo- 
gan. 

Logan plans to finish the next 
Reeves LP at Music City Record- 
ers. using the Harmonizer on 
about one -third of the cuts. "Its a 

whole new ballgamc for Jim 
Reeves." he stated. 

Reeves singles and LPs con- 
tinue to sell remarkably well, 

with strong sale. in the U.S., 
Canada. England, Norway, 
South Africa. Ireland and Ger- 
many. The results. using the Har- 
monizer, will "turn you around," 
says Logan, adding that he 
played the new version of "Dark 
Moon' for a Louisiana dcejay 
who burst into tears upon hear- 
ing it. 

The device allows the artist to 
sing a natural third above him- 
self or herself. It can change the 
pitch of the voice or be used for 
other effects, including stacking 
voices and strings or achieving a 

slapback sound. The voice can be 
transferred to raise the pitch a 

third -a natural harmony -or it 

can be transferred to a minor 
third. 

One problem encountered in 
using the Harmonizer on the 
Reeves tapes was some leakage 
in the tracks. "If there's any leak 
in a track. it's duplicated. too,' 
explains Logan. A sharp eye and 
sharp ear had to he kept on the 
device to prevent leakage harmo- 
nizing with itself. 

Should "Dark Moon" and the 
other songs with Reeves har- 
mony gain success. Logan ex- 
pects other producers of vault 
material to try the same method. 
It adds a versatility to what can 
be done with the catalog of artists 
who were unable to take advan- 
tage of today's advanced studio 
techniques. 

Whether it's Hank Williams, 
Billie Holiday. late Al Jolson or 
early Bing Crosby, the marvels of 
modern electronics are providing 
a belated gift to past masters. 

Manufactured by Eventide 

Clockworks of New York City. 
the digital device is becoming a 

popular item in Nashville stu- 
dios. Audio Consultants of Nash- 
ville reports 30 Harmonizers 
have been sold over the past year, 
with most of them going to stu- 
dios. 

Overland Buys TEAC Tascom 
LOS ANGELES -The first pro- 

duction model of the TEAC Tascam 
90 -16, a 16- track. 16- channel 
recorder /reproducer which handles 
I -inch tape, has been sold to Over- 
land Recording. a management firm 
in Costa Mesa, Calif. 

"The sale." according to Kerr 
Sacks, national sales manager for 
TEAL Tascam, "marks the begin- 
ning ofa new era in bringing afford- 
able recording gear to the musician 
and the recording studio. 

"I firmly believe that the I -inch 
formal is the format of the future. It 
can be used in the home, or in a 

mini- studio, saving dramatically in 
studio rehearsal lime, cost of prod- 
uct and cost of tape" 

Jewel Adding New 
Disk Cutting Room 

LOS ANGELES -Jewel Record- 
ing Co., Cincinnati, has expanded 
with a new disk cutting facility. 

The new room is equipped with a 

Neumann AM32B lathe. Gotham 
transfer panel, Spectra Sonics com- 
plimeters. Ampex -SchaetTer tape 
playback with preview head and 
troth Dolby A and dbx noise reduc- 

tion systems. 

Sacks adds that the 90 -16 has been 

three years in research and develop- 
ment and that eventually about 10 

dealers across the U.S. would be sell- 
ing the 90 -16 units. 

Clement Cup Awarded 

To 'Daytime Friends' 
NASHVILLE-Al Mifflin, co- 

owner of Nashville's Jack Clement 
Studios, presented Kenny Rogers. 
United Artists recording artist. and 
producer Larry. Butler with the 

Clement Cup award in recognition 
of Rogers' No. I single "Daytime 
Friends." 

The Clement Cup. an award es- 

tablished this year by the studio to 

recognize the No. 1 records recorded 
at the studios, is a solid silver mint 
julep cup engraved with the name of 
the artist, producer and song title. 
Previous winners are Don Williams 
and Gene Watson. 

Among those present for the cere- 
mony were Ben Peters, writer and 
publisher of "Daytime Friends'; 
Lynn Shults, operations manager 
l'or United Artists, and Jerry. Sea - 

bolt, national country director for 
United Artists. 

Radio-W 
Programming_ 

Vox Jox 
tune. followed by a tune by Harry 
James. Then came Bing Crosby and 
the Andrews Sisters with "Don't 
Fence Me ln" 

And then the air personality 
stated that the big bands are back. 

Somebody should tell him the 
truth: the big hands are still around, 
but they're 18 -24 years old and play- 
ing with the Bee Gees or Leo Sayer. 
WWIW gets my vote for the Format 
Least Likely To Succeed In 1977. 

You have to be 50 oT 60 years old to 
listen to it with appreciation. 

At 8:06 a.m., 1 stared listening to 
WSMB. The disk jockey team was 
chattering too much. One guy talked 
about the wedding of his sister. Be- 
sides joking into the traffic report, 
which led off with a had accident, 
the two men promo'd a contest for 
Dixie Beer and Oho question was: 
What year was Huey P. Long as- 
sassinated? The guys. half the time. 
didn't know what they were talking 
about. At 8:23 a.m., they inter- 
viewed a former punter for Tulare 
about a book he'd written about the 
team: it was as exciting as the com- 
ments about the wedding earlier, 

At II:II a.m., listened to Bob 
Cross at 1230 on the dial. a soul sta- 
tion -WBOK. He was pretty good. 

After lunch, I turned my radio to 
WNOE -AM and left it there for a 

day or so. The format is soft rock. or 
MOR. whichever term you prefer. in 
the morning hours. The two guys 
doing the morning show -C.C. 
Courtney and David Kushler -are. 
excellent. While I listened. they per- 
formed damned reel!. Their phone 
bits were pretty good, too. At 8:40 
a.m. on Oct. I I. they played "Isn't It 
Time" by the Babies, claiming that it 

m was the ost requested record of the 

day before. 

Bubbling Under The 

HOT 100 
01 -JUST FOR YOUR LOVE, Memphis Hems, 

RCA 11064 

102 -THE WHOLE TOWN'S LAUGHING AT ME, 

Teddy Pendergrass, Epic 3633 

103 -SAN FRANCISCO, YOU'VE GOT ME, Village 

People, Casablanca 896 

104 -FUNK, FUNK, Cameo, Chocolate City Ill 
(Casablanca) 

105 -EAST BOUND d DOWN, Jerry Reed, RCA 

11056 

106 -COME GO WITH ME, Pockets, Columbia 3 

10632 

07 -BELLE, Al Green, Fit 1 7505 

08 -LOVE IS SO GOOD, U. HIII, Columbia 3- 

10552 

109 -FROM HERE TO ETERNITY, Georgio, Casa 

btanca 091 

10- SOMETIMES WHEN WE TOUCH, Dan Hill. 

201h Century 2355 

Bubbling Under The 

Top LPs 
201 -STYX, Equinox, AEM SP 4559 

202 -MEMPHIS HORNS, Get Up 6 Dance, RCA 

0121 2198 

203 -GOLDEN EARRING, Live, MCA 28009 

204 -OUTLAWS, Arista 409? 

205- MANHATTANS, It Feels So Good, Columbia 

PC 34450 

206 -SOUNDTRACK, Swokey d The Bandit, MG 

2099 

207 -EDDIE HENDERSON. Comic Through, 

Capitol ST 11671 

208 -ST. TROPEZ, le Taime, Pettedly FLY 002 

209 -JERRY REED, East Bound d Down, RCA 

ÁP112516 

210 -PABLO CRUISE, Vidi SP Ci[á 
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Musexpo Report 
3rd Musexpo Draws 2,000 

Continued from page 3 

mented. It was a pleasure for me to 
be on the radio panel with some of 
the giants in the industry" 

Columbia Pictures Publications 
representative Gary Morowitz said. 
Were happy with the convention 

because we've closed quite a few 
deals." 

Charles Sculls. p.r. director for 
SFSAC noted, "Wove been here at 

Musexpo for three years and feel it is 

an important part of the music busi- 
nms. This is by far the best Musexpo 
tosiate." - 

Arhur Braun. of Dick James Mu- 
sic, had this to say. "We haven't ac- 
tually concluded any deals here- but 
have a few we're considering We're 
here to make contacts with our affil- 
iates.- 

Musexpo met the expectations of 
C1iIT Aver, president of American 

Sound Records. "We basically 
closed three deals mainly for distri- 
bution of our records." he said. 

Uwi Lenchner of Germany's Der 
Musikmarkt came to Miami Beach 
for his magazine to discover what 
was happening in American music. 
"We didn't expect to make any 
deals. but we did make contacts. and 
did find out which way U.S. music 
was going." 

Public relations contacts. hand- 
shakes and meeting people were 
probably the most important aspects 
of Musexpo, 

Sashoua states that Musexpo no 
longer depends on its existence or 
success on support from major 
record companies. "We are self -sup- 
porting now and we will stay in busi- 
ne. on our own conditions as a 

show designed mainly for the ben- 
efit of independent companies." 

Writers Need More 
Publisher Protection 

MIAMI BEACH -One of the 
most important ingredients between 
a writer and his publisher is trust. 
And the first duty ofa publisher is to 
protect his writer on a worldwide 
basis, a panel of experts advised a 

Musexpo audience during a morn- 
seminar on publishing and ex- 

¡.,nitation of copyrights. 
The panel included: John Rees. 

First American National Bank of 
Nashville-, Geoffrey Heath. Heath- 
Le, Music. Great Britain: Kelli 
Ross. vice president. RCA Music In- 
ternational: Walter Hofer. president 
Copyright Service Bureau Ltd.: 
Wesley Rose. president. Acuff-Rose 
Publishing: Arthur Braun. Dick 
James Music: Ralph Siegel. owner/ 
president Siegel Music, Germany: 
Lou Raguso. CBS International: 
J.C. Bishop. April Blackwood Mu- 
sic. Andy Hussakowsky was the 
moderator. 

The matter of trust is the most im- 
portant ingredient in any relation- 
ship. However. Arthur Braun noted 
that the relationship between pro- 
ducer and publisher is equally im- 
portant 

"The publisher has to watch the 
image and build a solid relationship 
with the producer You also must 
cultivate executive within your own 
company and it's hard to build copy- 
rights if you're not building your 
staff to be able to handle them." 

Publishing is more than merely a 

collection agency and publishers 
must keep close contact with writers 
in order to create serene situations. 
the panel emphasized. 

In order to get a song placed with 
a publisher. Kelli Ross advised. 
"Make a proper demo. It's also im- 
portant that both the artist and pro- 
ducer ascertain that the song is right 
for the artist." 

Speaking on black music, Ross ex- 
plained there's a fraternity in black 
music today in which black artists 
and black songwriters use each 
other's material. 

"Fraternity." she said. "that's the 
key word in black music." 

J.C. Bishop gave a brief history of 
black music. reporting that the 1960s 

2 Tomato Changes 
NEW YORK -The Tomato Mu- 

sic Co. has a new address in New 
York and a new distributor in Chi- 
cago. The distributor is Progress Dis- 
tributors, and the address is 611 
Broadway. New York, N.Y.. 10012: 
(212) 477 -2800: Telex: 236506. 

was the most productive for black 
composers, with such record com- 
panies as Motown turning out hit af- 
ter hit. During the 1970s. with a few 
exceptions black copyrights were 
not as easily accepted in the U.S. al- 
though they had overseas success. 

"In 1975 songs seemed to have less 
meaning and lyrics weren't relevent 
to foreign countries. Sr'cio- econom- 
im really have no meaning to people 
in other countries who aren't aware 
of conditions in the U.S" 

While black music has its prob- 
lems, they are not dissimilar to prob- 
lems of country music in an overseas 
market. 

Each and every song depends on 
the country and the artist" com- 
mented Wesley Rose. "However. it's 
difficult in some foreign countries to 
translate country lyrics into those 
that make sense." 

Panel members agreed that sub - 
publishers arc vital in foreign deal- 
ings. 

Lou Raguso explained that pub- 
lishers in the US. are not familiar 
with product that will sell in such 
foreign countries as Germany. 
France, England or Sweden. "We 
has-e to eo through a subpublisher 
who is familiar with his country's 
music and ask him what he needs. 
Subpublishing gives you a represen- 
tative who knows what's needed. 
and to also collect money as well as 

promote the songs." 
England's Geoffrey Heath firm 

has had 28 hits in the company's first 
18 months of business. 

"One of the reasons for our suc- 
cess is that we take on only what we 
reel we can handle and we promote 
our records to make sure they stay 
on top of the pile." 

The role ofa subpublisher previ- 
ously was often one of a collection 
agency. but all that is changing, ac- 
cording to Ralph Siegel. 

"We work with writers to develop 
them, even paying advances to help 
subsidize their finances. Not only do 
we promote the songs but we also 
plug the record. We now have our 
own label and production company 
and find this is the easiest way to go. 
When we get U.S. product we have 
to translate it to find the right lynos 
to fit the melody. find the right Ger- 
man artist to perform the tune and 
then we have to plug the song to 
death." 

-There's a definite need for Amer- 
ican material today: foreigners want 
at and have a difficult job obtaining 
it;" said Walter Hoffer. 

ACT DEVELOPMENT SEMINAR = __ 

Black Crossover Spotlighted 
MIAMI BEACH -Attendance 

wasextremely high at Sunday morn- 
ing's Musexpo seminar on the "De- 
velopment Of Black Artists." 

The I I -man panel included Ben- 
jamin Ashburn. president of Com- 
modore Entertainment Corp.: Dr. 
George Butler. vice president akr, 
CBS Records: Steve Gold, vice pres- 
ident Far Out Productions: Ray 
Harris. president. AV I Records: Ron 
Moseley. vice president of merchan- 
dising, RCA: Sidney Miller. Black 
Radio: Jim Tyrrell. vice president. 
CBS Records: Wendell Bates, 
MCA: Howard Smiley- vice presi- 
dent T.K. Productions: and moder- 
ator Andy Hussakowsky. Music Re- 
soUrces. 

Crossover -the crossing of black 
acts from rkb into the Top 40 mar- 
ket was the primary theme. Look at 
music as a whole. the audience was 
advised since music is universal and 
should not be type -cast 

"The key word to music today is 

eclecticism" said George Butler. 
pointing out that jazz is now com- 
bined with other sounds. 

Record company. involvement in 
development of acts and individual 
artists is of primary importance, 
members of the panel stressed. 
Record companies must support 
new acts by subsidizing tours. buy- 
ing advertising in the media. and 
working closely with artists' man - 
agement. 

"Many record companies are cur- 

reuth des eloping amts by working 
closely with management." said 
Hussakowsky. "And this is impor- 
tant. Blaci, music sells everywhere 
and record companies must be con- 
cerned with theyse of the media." 

"Black airplay is vital in crossing a 
black over to a white market" said 
Ron Mosely. "Black radio has prob- 
ably developed more artists than 
any other media today. Black artists 
have to be accepted on black radio 
before crossing over." 

Talent a distinct sound. proper 
selection of material. good produc- 
tion and tough management is es- 
sential in making a black act hap- 
Pen- 

"The act must have a manager 
with guts who will fight for what's 
needed." emphasized Wendell 
Bates. 

Benjamin Ashburn. who brought 
the Commodores to the top. main- 
tains It takes years to bring a group 
to the top spot. -We're selling mil- 
lions of records, have done 90 dates 

-since June. selling out in 909 of the 
locations and touring major venues, 
Now what do we do to stay on top ?' 

It's difficult for a black performer 
to become an 'institution such as 
the Rolling Stones. Beatles and El- 
ton John. "We're still playing to an 
804 to 90% black audience." said 
Ashburn. "yet we sell records across 
the board. There's a sociological 
problem to be solved. We've got to 
include white kids in our audience." 

"White America is scared," said 
Steve Gold, "as is the growing 
middle class in black society-. Impor- 
tant daily newspapers report unfa- 
vorably on black concerts." 

"White kids an go to a concert to- 
tally stoned and no one reports it 
reposed Ashburn. "However. at a 
black concert es-en if there is diver- 
sion outside the concert hall among 
non -concertgoers. reporters write it 
up as a riot We had that happen at 
Madison Square Garden- yet all the 
black kids were inside watching the 
concert" 

Other points made in develop- 
ment of black artists were proper 
tounng with the right group. in the 
right venue. and in the right area_ To 
break an act money is not as impor- 
tant to the act as the exposure it will 
receive. 

Said Ashburn: "Its important for 
headliners as well as groups who are 
second and third on the bill t, - 

seen by audiences of 6.000 tc 
Some acts thank once they- hase a hit 
record they're ready to headline. 
when actually they- are not 

"At this point position on a bill 
isn't that important What is impor- 
tant is that the group is ready men- 
tally to handle touring and all its pit- 
falls and frustrations." 

"Another important factor is to be 
sure sour act is prepared onstage to 
reproduce what they put on wax. 
Ashburn concluded. 

Panelists Ask Labels For More MOR 
MIAMI BEACH -Record manu- 

facturers were advised to produce 
more MOR and beautiful' music 
product by a panel of radio officials. 
Almost all the Musexpo panelists 
also said that labels were over - 
looking an important market -the 
person over 35. 

The Saturday morning panel on 
"Radio And Rec-ords" included: Ju- 
lian Breem. general manager of ra- 
dio programming for Greater Media 
Inc.: John Ross Bernard. BBC: Kent 
Burkhart, who has his own consult- 
ing firm: Paul Drew. Paul Drew En- 
terprises:John Farina. general man- 
ager of WDJZ. Bridgeport. Conn.: 
James J. Garber- president and gen- 
eral manager of K -101 San Fran - 
cisco: Michael Harper. radio station 
257, Wales: Bob Henabery, Bob 
Henabers Associates: Charles Lake. 
national program director for Bartel 
Broadcasters: Jim Maddox. general 
manager. KSUQ: Ron Nickell, vice 
president. general sales manager of 
TM Programming: Phil Stout vice 
president and creative director for 
Schulke Radio Productions: Marlin 
Taylor. president Bonneville Broad- 
cast Consultants: and Douglas Hall. 
editor /publisher of the Hall Radio 
Report who acted as moderator. 

"The mellow music format has be- 
come very successful, probably as- 
tounding the record company 
people," commented Stout. "Nine- 
teen of our 65 stations are number 
one playing adult music on both AM 
and FM. According to Arbitron the 
youth market comprises a total of 
34.8% listenership, but an astound- 
ing 17.64 listen to beautiful music. 

"This is a viable format. We need 
to service the young. of course. but 
you're missing the boat completely 
when you think this is the only area 
you can service." 

According to John Farina, the 
majority of radio stations are com- 
peting for the young audience-10% 
to 159 of the total market. 

"There are some 7,000 radio sta- 

tiens in the U.S_ but that number 
does not mean diversity in formats." 
he said. "Radio is geared to young 
people. Yet 851 of the radios in the 
U.S. are rarely turned on. We've got 
to service those people who don't lis- 
ten by playing music they want to 
hear too. 

Bob Henabery echoed Farina's 
sentiments. "We can't go on ignor- 
ing the 35 plus group. We've got to 
find new formulas which will bring 
in new audiences- There's a chang- 
ing audience in the U.S. today. Due 
to the 1965 baby boom there are 
more 17 -year olds today: by 1980 
there will be more 20 -year olds, and 
as the population converts. its tastes 
will convert." 

Of the 100 stations serviced by 
Marlin Taylor's Bonneville Broad-- 
casting. 75 are in the beautiful mu- 
sic- adult audience. 

"We sincerely feel there's a great 
market out there. and a large seg- 
ment of this population wants to buy 
records. In the U.S. they cannot find 
them. We want to sell albums. and 
we're willing to help record com- 
panies because there's money to be 

made in this market." 
Much of the problem for these 

programmers lies in lack of product. 

Several radio stations have made ar- 
rangements with the Canadian Tal- 
ent Library and the BBC for avail- 
able product_ Others arc buying 
foreign records to service their 
needs.. Still others are going in: 
duction of their own records. 

"When we can't find music, we de. 

our own and have about 87 songs 
ourselves," said Jim Maddox. 

"We try to keep up. tuned in, and 
plugged in to our audiences." ex- 
plained Chants Lake. "yet because 
of the economics, we're forced to 
play the ratings game. We now must 
look at psychological profiles not 
where radio is going. but where the 
world is going." 

"Creativeness is not alto, __ 

voiced Ron Nickell. "not if you're 
going to survive_ You don't- keep 
clients if you experiment" 

"Radio business grim volun:. 
increased drastically." commented 
Kent Burkhart. "Alf stations can 
make money. However. radio nr: - 

gramming is beroming more 
than just playing Billboard 

top 10. We talk to 5.000 people each 
week to find out what they want o 

hear and we'll play their requ: 
achieve ratings. And ratings d. 

trot what each station plays.- 

EVERYBODY'S LP PROMO 

Web Picks 8, Breaks 3 Into Top 30 
LOS ANGELES -The six -store 

Everybody's Records chain pushed 
three of is eight "Guaranteed Great 
Music" picks into its top 30 in its first 
coordinated program to break his. 

The Portland. Ore.-based retailer 
got the idea from its weekly news- 
letter column in which it points up 

relatively unknown product which 
its staff reels hassubstantial sales po- 
tential 

The albums entering the top 30 
during the store drive were Little 
River Band. J. Geils and Norton 
Buffalo. while Horslips and Scarlet 

Rivera jumped in between 31. 

35. 
Other albums in the chain -wide 

effort were Andy Pratt. Mink De- 
ville and the Stranglers. Vet: - 

doubled and quadrupled. 
Tom Keenan and Mike Re 

the chain hit labels with the tdc, 
they buy from 15 to 24 spots on the 

opening Sept 10 weekend. All spots 

heralded "Guaranteed Great Mu- 

sic." with no exact prices disclosed 
For the push, Everybody's loweraits 
specials price on 56.98 to 53.66 and 

its 57.98s to 54.44 for the - sack 
period only. 
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"Above all they are the best group on the planet at this moment and time." 
-Phil McNeil 

New Musical Express 
August '77 

Their new album now available on Sire Records. 
Marketed by Warner Bros. Records Inc. 
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Classica 

STAR INSTALLED- Soprano Beverly Sills becomes the 1,687th star to be 
honored along Hollywood's Walk Of Fame. Surrounding the diva at dedication 

p ceremonies are, from left: William Hertz and Jerry Fairbanks representing the 
Hollywood Chamber Of Commerce, Councilwoman Peggy Stevenson, L.A. 

O 13th District, and Monty Hall, Honorary Mayor of Hollywood. The Sills star is 
m located on Vine St., directly in front of the Capitol Tower. 
J 

USES LIST OF 500,000 

Ñ 1 Metopera Launches New 
¢ 
w 
m 

By IS HOROWITZ 

Direct Mail LP Effort 
2 NEW YORK -The Metropolitan 

Opera Guild is soliciting a mailing 
list of almost 500.000 opera fans 
with a direct purchase plan covering 
20 major label opera albums. 

The packages. standard albums 
produced by RCA, Columbia. Lun- 
don.: \ngel.DG and Philips. all fea- 
ture repertoire mounted in the cur- 
rent Metopera season. 

The program. still described as in 
an "experimental phase." represents 
a major extension of the guild's 
record marketing efforts, until now 
limited largely to itemsoffered in the 
organization's magazine, Opera 
News, and in a special Christmas 
catalog. 

At the same time. the program. 
known as "The Met By Mail," has 
extended the list of disks custom 
produced by RCA and London for 
its own Met label. 

The guild, an important financial 
contributor to the opera. sells a vari- 

Angel Unfurls 19 
In -Store Portraits 

Cf IICAGO A set of 19 artist por- 
trait display posters has been created 
by Angel Records, the first such 
point- of-purchase promotional set 

ever offered by the label. 
The black and white portraits 

measure 17 by 22- inches, and are 
available in easel -back or soft- sheets 
sets. Each bears the artist's name and 
"musical occupation." 

Says Angel: "Distribution to ac- 
counts will be made solely on an un- 
derstanding between account and 
Angel rep that the Kit will be 
prominently utilized in aggressive 
promotional support of Angel pur- 
chases." 

ety of music related product ., a 

fund- raising activity. All profits go 

to the Met. Last year its contribution 
to the opera was $1.6 million. 

All albums plugged in the guild's 
new eight -page. full -color mailing 
piece, are offered at list price 
rounded off to the nearest dollar. A 
spokesman says they are acquired 
from labels at the regular dealer dis- 
count price. "or about 505. off sug- 
gested list." 

Unaware of the pending price rise 
to 58,98 by DG and Philips when the 
brochure went to the printer, albums 
by these labels are still offered at $8 

per disk. 
"Our purpose is not to compete 

with record dealers." says Geoff Pe- 

terson, guild executive in charge of 
the program. His feeling is that most 
persons on his mailing list do not 
normally patronize record stores. 
with many living in isolated commu- 
nities. 

Albums chosen for listing in the 
brochure arc selected by the editors 
of Opera News from available ver- 
sions with an eye toward casts also 
represented in the Metopera season. 

For each two albums purchased 
under the Met By Mail program 
consumers receive a free copy of a 

disk under the Met label. 
These are regularly sold for $7 

each. or S6 to guild members. Latter 
disks are devoted each to the record- 
ings made by a star Met performer 
of past or present. 

Current catalogs feature entries 
by Luciano Pavarotti, Leontync 
Price, Placido Domingo. Sherrill 
Milnes and Enrico Caruso. An Ezio 
Pinta disk is in preparation. 

Equivalent disks, bearing the 
same programming, are not avail- 
able through regular retail sources. 

Deluxe DG 
Karajan LP 

By ALAN PENCHANSKV 
CHICAGO- One -thousand de- 

luxe- edition copies of the new Kara - 
jan /Berlin Philharmonic recording 
of the complete Beethoven sym- 
phonies have been appropriated for 
U.S. record stores. with the special 
DG sets to he distributed on a 

"quota basis." 
The leather -bound deluxe edi- 

tion, to list at $125, includes a Kara - 
jan interview record in addition to 
eight program disks, and a special 
enclosure with the conductor's auto- 
graph. 

The set will be released this month 
simultaneously with the release of a 

standard edition to list at 563 84. a 

$1 per record reduction from the 
regular list. A complete edition on 
six cassettes also appears con- 
currently. at list of $53.88. 

DG says marketing support for 
the package will include three spe- 
cially prepared retail display pieces. 
consumer and trade press ads. and 
"Beethoven Festival" broadcasts at 
a number of key classical radio sta- 
tions. Stations will get tape of Kara - 
Jan interview for airing. 

Polydor has scheduled a trade and 
press fete. Thursday t I0) in Ness 
York. to celebrate release of the set. 
It is Karajan's third complete 
recording of the nine Beethoven 
symphonies. The conductor's second 
integral edition. released by DG in 
1963. went gold earlier this year. 

BERNSTEIN TV 
SYNDICATION 
NEW YORK -Video Music Inc 

has been formed here as an affiliate 
of Amberson Enterprises to handle 
syndication of Leonard Bernstein 
television properties in the U.S. and 
Canada. 

Six 90- minute Bernstein pro- 
grams. in which the conductor helms 
the New York Philharmonic, Bos- 
ton. Vienna Philharmonic and 
French National Orchestra, are cur- 
rently being offered. A total of some 
60 Bernstein programsarecontained 
in the Amberson catalog. 

Hart' Kraut, executive vice presi- 
dent of Amberson. is in over -all 
charge of Video Music. Ronald Rich 
is sales director. 

Classical 
Notes 

London Records is placing an initial list price 

of 55.98 on the new Solti /Chicago Symphony 
recording of Tchaikovsky's "Pathelique Sym 
phony. The special puce applies also to cassette 

and Struck. which are being released simulla 
neously this month. The release will be slickered 
"Record Of The Year." 

Domestic orchestras are well represented in 

the November Angel release, which includes 
tour new symphonic disks stemming from U.S 

recording dates. Disks feature the Chicago Sym 

phony under Giulini and the Pittsburgh Sym 

phony in its recording bow under Previn. 

Swedish composer Allan Pettersson's Sym 
phony No. 8 has been recorded by the Baltimore 
Symphony for release by Polar Records of Swe 

den, Sergiu Commissions conducted and pro 

duction was handled by Tehnt Records, Cleve 

land, which hopes to license the disk for 

domestic release. 

Do you wonder how Herbert van Karaian 

found time to sign autographs for all those spa 
cial editions of his new complete recording of 

the Beethoven symphonies-1,000 sets for the 

U.S. alone. A source at DG, which produced the 

recording, eaplains. "They started him working 

on its months ago so he wouldn't get writer's 

cramp," 
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These are best selling middle- of- Urroad singles tompdee Iron 
radio station air play listed m rank order. 

Ú 

3' 3 
x 
3 TITLE, Artist, Label d Number (Dist. Labe) (Publisher, licensee) 

1 2 8 WE'RE ALL ALONE 
Rita Coolidge. UM 1965 (Bar Suggs. ASCAP) 

2 4 10 YOU MITT UP MY LIFE 
Debbie Boone. Warner Brothers 2116 (Big Ha, ASCAP) 

3 3 7 HOW DEEP IS YOUR LOVE 
Bee Gees, RSO 882 (PNydor) (Shgwaodrllrkchappell. BMI( 

4 5 10 BLUE BAYOU 
Linda Roasted, Atytum 45431 Ifest Rose, BMI) r 

5 I 14 LUST REMEMBER I LOVE YOU 
Firefall. Atlanta 3420 (Stephen Stills. BM) 

6 6 13 DON'T IT MAKE MY BROWN EYES BLUE 

7 7 7 

Crystal Gayle, United khns 1016 (Board Arlan, ASCAPt 

DAYBREAK 
Barry Marlow. kola 0273 tltamokocrAngetdust, (MI) 

8 15 4 HERE YOU COME AGAIN 

9 13 5 

Dolly Parton. RCA 11123 

SUP SUDAN' AWAY 
Paul Simon, Columbia 310630 (Paul Simon. MAO 

10 10 6 YOUR SMIUNG FACE 
lames Taylor. Columbia 310602 ( Country Rod. BM)) 

11 8 7 BABY, WHAT A BIG SURPRISE 
Chicago. Columbia 3 10620 (Polish Pima, ASCAP) 

12 12 11 MY FAIR SHARE 
Seals d Crafts Warner Bros 8405, (Weaker Bros, 
ASCAP /Warner Tamerlane. 8MI) 

13 14 5 GONE TOO FAR 
England Dan 6 John Ford Corey, Atlantic 16102 (DawnbreakerrCald Zinc i. 

14 16 6 THE HAPPY GIRLS 
Helen Reddy. Capitol 4487 (kmo/Irnng. ASCAP:Buggerlugi BAIL) 

15 9 18 NOBODY DOES IT BETTER 
Carry Simon. Eleklra 4013 ((nited Artists. ASCAP /Onart. OBI) 

16 11 8 CHANGES IN LATITUDES, CHANGES IN ATTITUDES 
bmmy Buffett. ABC /Doi 12305 (Coral Reeler/Outer Banks. EMI) 

17 21 5 SEND IN THE CLOWNS 
lady Collins, Before 45253 (Beautiful /Beucution. ASCAP) 

18 20 5 CAWNG OCCUPANTS OF INTERPALHETARY CRAFT 
Carpenters, UM 1978 (Klaalons/Welbeck. ASCAP) 

19 29 6 WE JUST DISAGREE 
Dave Mason, Columbia 310575 (Manitowoc. BMI) 

20 18 21 IT WAS ALMOST UKE A SONG 
Ronnie Mdsap. RCA 10916 (Chess/Casa David. ASCAP) 

11 22 6 FAIR GAME 
Crosby. Silk d Nash. Atlanta 3432 (Gold Hill, ASCAPI 

22 17 30 ON AND ON 
Stephen Bishop, ABC 12260 (Stephen Bishop. BMI) . 

23 19 10 CIRCLES 
Caplam And re:mile, ALM 1970 IMoonlrght and Magnolas) 

24 50 2 SENTIMENTAL LADY 
Bob Welch, Capitol 4479 twaren Bros.. ASCAPI 

25 31 3 BABY COME BACK 
Player, RSO 879 ( Polytor) 

26 23 10 HEAVEN ON THE 7th FLOOR 
Paul Nicholas. RSO 878 (PWydorl (Keyboard PendulumiCtuppell, ASCAP 

27 37 2 GLTTIN' READY FOR LOVE 
Diana Ross. Motown 1427 II ramlree.SnowiGolde's Gob. BMI) 

28 25 8 CRYING IN MY SLEEP 
Art Garfunkel, Columba 3 10608 (Cahote, ASCAP) 

29 26 12 THE UGHT OF MY UFE 

30 38 2 

Sarland Vaal Band, RCA 11067 (Cherry Lane. MGM 
YOU MAKE LOV1N' FUN 

31 24 17 

Fleetwood Mac, Warner Bros 8483 (Gem Too, BM) 
SWAYIN' TO THE MUSIC (Slow Dancia') 
lohnny Rivers, Big Tree 16094 (Atlanta) Warner Bros, ASCAPI 

32 40 2 STILL THE LOVIN' IS FUN 

33 33 6 

Dr Thomas. MCA 408I2 (Home Sweet Home. 8160 

LOVER'S HOLIDAY 
Englebert Humperdmck, Fria 850447 (Sdver Blue, ASCAP) 

34 MY WAY 

35 27 12 

Elvis Presley. RCA 11165 (Spanks. get) 
STAR WARS TITLE THEME 
Meco, Millennium 604 (Casablanca) (For Fanfare. WI) 

36 30 8 SHE DID IT 
Ens Carmen. Anna 0266 (CAM.. BMI) 

37 47 2 AS 

Stevie Wonder. tamla 4231 (Motown) (lobele /Black Bull. ASCAPI 

38 

39 28 10 

DONT LET THE FLAME BURN OUT 
lack De Shannon, Amherst 725 (Halwal. /Plain and Simple. ASCOT, 

IT'S IN HIS KISS (The Shoop Shoop Song) 

40 43 2 

Kale Taylor Columbia 310596 (Hudson Bay, BMI) 

THE WAY I FEEL TONIGHT 

41 44 2 

Bay City Roller, AWa 272 IRnewater /Careen. BM) 

I GO CRAZY 

42 36 9 

Paul Dans, Bang 733 (web Iv) !Web IO. BM) 

SILVER LADY 
Dana Saul. Private Stock 45163 )Almo /Mauulay. ASSPI 

43 41 1I KEEP IT COMIN'LOVE 
Kt 6 The Sunshine Bait. TK 1023 (Sheflyn'Hamck. BM) 

44 42 8 MY EYES GET BLURRY 
Ken. Nolan. 10th Century 2352 (Kenny Nolan. MCA?) 

45 46 3 MONEY, MONEY, MONEY 

46 34 15 

Abbe. Atlanta 3434 

DAYTIME FRIENDS 
Kenny Rogers, Suited blink 1027 (Ben Peters. BMI) 

47 39 11 1 BEUEVE YOU 
Dorothy Moore. Malacu 1012 (TK) (Musiways/Flymg AddnO, BMI) 

48 THE NEXT HUNDRED YEARS 
Al Martino, Capitol 4508 (Silver Blue. ASCAP) 

49 raw win ISN'T IT TIME 
Babys. Chrysalis 2173 (lacon:A Ray. BM!) 

50 49 2 FAWNS 
LeBlanc d Can. B.g Tree 16100 (Atlanta) 
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Mary Kay Place recorded her new single with one of her idols: Willie Nelson. 
Now she's really got "Something To Brag About:'.rw,., 

From her new album, "Aimin' To Please "on Columbia Records. 
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Talent 
Punk Rock Club Scene Finds New Homes In The U.S. 

Continued frorrr page I 

of the week devoted to big band jazz. 
Antoninos in Pittsburgh and 

Jay's Longhorn in Minneapolis are 
new rock'n'roll dubs that are book- 
ing punk extensively. 

J The Agora dub chain in Ohio has 
also booked punks. The Venues re- 
port their punk ventures have been 
lucrative, and none reports prob- 
lems with violence. 

Most of the new venues also allow 
for dancing, something that is very 
difficult to do in places like CBGB 
or Max's in New York where tables 
occupy just about all the available 
space. 

In fact. Joe Strummer, lead singer 
of the Clash, a hand second only to 
the Sex Pistols in England. says that 
he does not want to play at CBGB's 
for precisely that reason. 

"How can you play rock'n'roll 
when the people are there just sit- 
ting. eating and drinking ?" he asks. 
At many English punk venues, the 
floor in front of the stage is open. 
and that is where the kids can 

Venues Blend New Wave With Disco 
"pogo," which is the punk rock 
dance, where the kids jump up and 
down and, well, beat on each other. 

It sounds worst than it actually is. 
This reporter got involved doing the 
pogo at a London club, and saw 
little malice in the mayhem. It was 
fun. Stiv Batons. lead singer of the 
Dead Boys. calls it "a natural way of 
moving with the music." 

Discos with their extensive dance 
floors seem much more conducive to 
punk dancing than cabarets or 
theatres. There is no reason why dis- 
cos should only play disco music. a 

lesson learned at La Mere Vipere in 
Chicago. 

"I used to be a bartender at the 
club when it played disco music." 
says Mike Rivers. La Mere Vipere's 
punk rock disk jockey, "and there 
was no business there. I got tired of 
not working so I suggested that we 
play punk rock. We did it for one 
night, on Mother's Day. and it was a 

WHEN YOU THINK 

PLAQUES 
CALL 

DEJAY 
Plaque manufacturer to the Entertainment Industry 

rprlsinip 
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GOLD & PLATINUM 
RECORD PLAQUES 

WE SUPPLY 
THE GOLD 

OR PLATINUM 
RECORDS 

AT NO 
ADDITIONAL 

COST 

$40- SINGLE 
$60 -ALBUM 

Keep quality up and cost down 

"Gold & Platinum" Record Plaques 
Charts & Album Covers Mounted 

Custom Awards Designed 

Everything for your 
Convention or Promotion Campaign 

Rush Jobs Our Specialty 
Quantity Discounts 

DEJAY PRODUCTS 
859 N. Hollywood Way 

Burbank, CA 91505 

(213) 845 -0744, 849 -5347 

huge success. Now we do it every 
night." 

Rivers says there is no live enter- 
tainment at the club which can hold 
300 comfortably. He says that it is 
cheaper to just play records, and a 
special permit is needed for live en- 
tertainment. 

As it is, he says. the club is busy 
even' night, and on Saturdays lines 
form in front of the place two hours 
before its scheduled IO p.m. open- 
ing. 

"We have regular people who 
come in in long hair and jeans, and 
they pogo and go wild. Nobody feels 
inhibited if they can't dance. Any- 
body can do the pogo." says Rivers. 
He says that in addition to punk the 
club plays what he terms "new 
wave" music which is David Bowie, 
Rosy Music , Eno. Sparks. etc. The 

top song at the club is "Mongoloid." 
by Devo. 

In Philadelphia recently a falter- 
ing singles bar called the "Last 
Tango" was turned into the Hot 
Club. which features punk on Mon- 
day and Tuesdays, r &b on Wednes- 
days and big band jazz the rest of the 
week. 

Steve Apple, who does bookings 
for the club. says that 300 people 
came when the 250 capacity club 
opened its punk program recently 
with the Dead Boys. Some of the 
other bands booked for the club in- 
clude Richard Hell. Mumps, Talk- 
ing Heads, Alex Chilton. 

At the Hot Club the tables go up 
to the stage. but there is some room 
in back for people to dance. Because 
of local liquor laws. no one under 21 
is allowed at the club. but Apple 

RESTRAINS CITY VENUE POLICY 

Searches Stopped 
By Honolulu Court 

By DON WELLER 

HONOLULU-The city and 
county of Honolulu are currently re- 
strained from their policy, invoked 
in 1973, of searching people who at- 
tend rock concerts at either the 
Waikiki Shell or the Blaisdell Arena. 
according to a Preliminary Injunc- 
tion issued by Judge Arthur S.K. 
Fong of Hawaii's state Circuit 
Court. 

The ruling came after two people 
issued complaints about not being 
able to attend these facilities unless 
they submitted to a search by secu- 
rity guards. 

Susan Nakamoto was denied en- 
trance into the Blaisdell Arena after 
she refused to have her purse 
searched prior to entry on March 8, 
1977. 

Charles Speake was refused entry 
into the Waikiki Shell for refusing to 
have his picnic box searched. 

The American Civil Liberties 
Union filed the complaint on behalf 
of both. 

The complaint further alleged 
that the search. were conducted in- 
discriminately. without warrants. 
without probable cause, and that 

Liberty Tickets 
Going Bankrupt 

LOS ANGELES -Liberty Ticket 
Agency here is in the throes of a 

bankruptcy action in Federal Court. 
The Chandler Act filing shows total 
debts of $198,830.76 against assets of 
$58,531. 

Among the unsecured creditors. 
who are owed a cumulative 
S186,728.16, are: San Diego Sports 
Arena, $2,319.60; Concerts West. 
$35,849: Wolf & Rissmiller, $13.734: 
Starwood, Hollywood. S508.05: Pa- 
cific Presentations. 52,249.75: the 
Greek theater. $31,599.60; Fun Pro- 
ductions, $12,297: Underwriters' 
Adjustment for Ringling Bros. Cir- 
cus. $18,995.35 and Music Center. 
$ 19,599.50. 

Thomas Milana is listed as presi- 
dent of the firm. Assets include: 
$24.931.73 cash on hand; 
$10,918.62. accounts receivable and 
521.444.59 in office equipment. 

Concerts West, a division of 
Kaye -Smith Enterprises, Seattle, is 
suing the firm for $35,226.50 in a 

separate Superior Court suit here. 

they were required as a condition to 
enter the minicipal facilities. 

On July 25. 1977, Mayor Frank F. 
Fasi wrote a letter to city officials 
stating that the searches be contin- 
ued, that individuals should not 
have the"... right to smuggle a beer 
or a joint into Blaisdell Center." 

During the litigation. it was dis- 
covered that Honolulu has approxi- 
mately 20 to 25 rock concerts a year 
at the Arena alone, with an average 
attendence of 6,000 persons a con- 
cert. Therefore, the search policy has 
effected approximately 600.000 
people since it was invoked. 

Judge Fong ruled that such a 

"drastic curtailment" of individual 
rights cannot be tolerated. He sup- 
ported his ruling stating that the de- 
fendents (the city and county of 
Honolulu) cited only two instances 
of violence in support of their policy. 

In April 1975. a can of beer in- 
jured a fan at a boxing event In May 
1977. a loaded pistol was found on a 

person seeking to attend a rock con- 
cert. 

"Two instances do not justify the 
unreasonable action taken at a rock 
concert," the judge said. 

Evan Shirley. ACLU attorney 
who argued the case, told Judge 
Fong that a woman has a reasonable 
expectation of privacy to the con- 
tents of her purse. He further sug- 
gested to the judge that in the event 
he did not believe so, that the judge 
should rummage through his wife's 
purse. 

Judge Fong replied that if he did 
so. "she would cut my hand off." 

The city argued that the searches 
were not "state action" and therefore 
the Constitutional guarantee to pri- 
vacy and the right to be free from 
unreasonable searches and seizures 
was not effective. 

Judge Fong's preliminary injunc- 
tion bars the city from enforcing its 

policy until a hearing is held on 

whether to make the preliminary in- 
junction a permanent one. No date 
has vet been set. 

Officials of the city and county are 

presently "exploring alternative ave- 
nues in light of the injunction." 

According to Shirley, the injunc- 
tion "reaffirms the basis of our coun- 
try-that unchecked searches of citi- 
zens cannot he tolerated by the 

Constitution." 

says. "there arc lots of old punks." 
Newest club to book new wave 

bands is Antonino's in Pittsburgh. 
which was to present Talking Heads 
on Monday (31). Future bookings 
include Eddie & Hotrods. the Ra- 
mones, and Dr. Feelgood. 

The club seats 200. Rick Jones 
who does the bookings there, says 
that there are plans to expand it to 
allow for dancing. The club also 
books mainstream rock, with 
Dwight Twilley making a recent ap- 
pearance. 

On June I. Jay Borine took over 
Jay's Longhorn in Minneapolis. and 
has since adopted a policy of main- 
stream rock and new wave punk that 
has seen such acts booked as the 
Dead Boys. Talking Heads, Robert 
Gordon, and Mink De Ville per- 
form. 

Berine says that Gordon broke the 
house record, attracting 600 for his 
show. He says that there is an open 
space in front of the bandstand that 
allows for dancing. and that in be- 
tween performances he plays what 
he calls "rock'n'roll disco." 

The club also books local bands. 
some more punk than others. Serine 
says that two of the best of the local 
new wave bands are Suicide Com- 
mandos, and Spitphire. a group 
composed of four women and one 
man. 

"I always liked rock'n'roll, and 1 

basically saw new wave as a coming 
thing. People like it. so we will have 
some more." says Borine. 

Cuban Jazz 
Junket LP 

CHICAGO -.A recording made 
earlier this year in Havana, docu- 
menting an historic visit to Cuba by 
U.S. musicians. will be released by 
Flying Fish ' Records. which has 
signed one of the key participants in 
the Cuban junket. composer /per- 
former David Amram. 

The recording documents jam ses- 
sions featuring Amram and Cuban 
percussion group Los Papines, 
which took place following May 16 

docking of concert cruise that car- 
ried Amram, Earl Hines, Stan Getz 
and Dizzy Gillespie to the island na- 
tion. Group represented the first 
U.S. musicians visiting Cuba in lb 
years. (Billboard. June 4. 1977). 

Amram's debut Flying Fish re- 

lease, slated for early 1978. will in- 
clude what is described as an "im- 
promptu street performance" by 
Amram and Los' Papines recorded 
in New York. and two Amram 
pieces cut in the studio. The per. 
formance with Los Papines feature 
Amram on French horn. piano and 
Pakistani Cute. 

Bruce Kaplan, Flying Fish presi- 
dent, says the label has secured 
rights to reissue Amram disks for- 
merly on RCA. including "No More 
Walls" a two disk set that runs the 

gamut of musical idioms from coun- 
try to classical. 

Leiken Secures 
Portland Venue 

LOS ANGELES -Dave Leiken of 

Double Tee Productions, Portland. 
Ore., has negotiated a one -year 
agreement with the operators of that 

city's Jantzen Beach Arena, whereby 
he has first right to the use of the re. 

furbished 4.000 seat ice rink for pop 

attractions. 
Leiken says the arena owners 

have poured an estimated 5100.000 
into the renovation of the long -time 
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NEGLECTED 

DI/PLAY IT 

AGAIN. 
341 AM 

RETAILERS! 
WIN BIG TWO WAYS! 4 
Huge Display Contest...i' 
PRIZES CALORIE! 
Enormous 
ABC Sweepstakes 
Details on back cover 

NEW! 
TOLL- FREE 
RETAILER HOTLINE! 
Call 800-423-5300 
Calif. call 800-382 -3328 

YES! 
RETAIL DISPLAY 
SUPPORT! 
for Large & Small Stores... 

THE CASE OF THE 

C1 

NO 

build a stage, the easiest way to 
transport it. the easiest way to put it 
together and the most economical 
way to do it 

"When we custom build a stage. 
we generally go on tour with the act 
as we did with Pink Floyd and Kiss. 
These acts don't want to play on 
other stages because our stages are 
custom built to their specifications." 

He explains that custom stages 
will fit any stage, adding on or tak- 
ing off as the need calls. `There was 
a situation in Pontiac. Mich.. at the 

RECOR RETAILER 
Brougham Records Songwriter- artol, Dale 

Non, le Sunahme Country Records (SCR). 

ADDA re.srgned to Atlantic la the U.S , Can- 

ada Rock group the *rasters to H 6 L Rea 

ads with a re- release of Bobby Picket's "Mon. 
ster Mash" due. Group consnts of Frankenstein, 

(bass). Mummy, (sae). Waltman (drums), and 

Dracula (guitar). The Modern Pod Quartet 
(leaturing lamer Kingston Trio leader Dm 
Guard) to Great Perlamances Inc. for manage. 
ment and booking.... Guist Chad, a punk rock 

band Iront Malibu, to Barak Records (Europe) 
and Greedy Records (U S ) v a Kessler /Grass 

management. 

heybeardat /arranger Elmo Peeler to the 
Tony Fad Agency for iepresentahnn in films and 

and Japan. Singer /songwriter Rot Esposito 
to Mark Giles for personal management. 

Rufus Thomas to Hi Records The singer/ 
Memphis announcer is best known for his 
recording of " Walkin' The Dog" on Star.... 
Singer /songwriter Michael Wendroh to Mote. 
with recording set to begin shortly with pro. 
ducer Mihad Sherman. The LP is set for early 
nest year. New Ware group, Christ Child to 
Kessler, Grass for management, will an LP sel 
for November on the firm's Barak label Mi- 
chael T. Garin and husband /wife team Carole 
and Allan Thomas to ABC/Dunhill Music with 
exclusive songwnhng contracts.... The Reach- 
es to Magic Disc Recods with its first single "I 
lust Want To Do My Own thing" due this month 

a^ 
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BODY 
ILLBOARDS 

14921 Ventura Bled. 
Suite 305 

man Oaks, Ca. 91403 
(213) 789.0924 
(213) 990 -5363 

R THE DENVER CEN- 
TER FOR THE PERFORMING ARTS IS LOOKING FOR PROSPEC- 
TIVE CANDIDATES TO ASSUME THE POSITION OF CONCERT HALL 
MANAGER IN THEIR NEW CONCERT HALL. CANDIDATES SHOULD 
HAVE A STRONG BACKGROUND IN ADMINISTRATION OF SIMILAR 
FACILITIES, EXPERIENCED IN HIRING AND DIRECTING. TAL- 
ENTED, PRODUCTION ORIENTED PERSONNEL FOR THE HALL 
MANAGER IS RESPONSIBLE FOR FINDING, HIRING AND DIRECT- 
ING HIGH -LEVEL TECHNICAL PERSONNEL RESPONSIBLE FOR 
THE OPERATIONS OF THE SOUND AND STAGE LIGHTING SYS- 
TEMS. THE CANDIDATE WILL ALSO BE RESPONSIBLE FOR SU- 
PERVISING HVAC ENGINEER AND BUILDING ELECTRICIAN. SEND 
RESUME TO KENNETH A. GOSS, DENVER CENTER FOR THE PER- 
FORMING ARTS, P.O. BOX 215, DENVER, COLORADO 80202. DCPA 
IS AN EQUAL OPPORTUNITY EMPLOYER 

www.americanradiohistory.com

www.americanradiohistory.com


0 

o 
J 
m 

44 

Punk RI 
Continued from page 1 

of the week devoted to big b: 

Antoninos in Pittsbur, 
Jay's Longhorn in Minneal 
new rock'n roll clubs that ai 

ing punk extensively. 
The Agora club chain in 

also booked punks. The Ve 

porn their punk ventures ha 

lucrative, and none repos 
lems with violence. 

Most of the new venues al 

for dancing, something tha 

difficult to do in places ilk. 
or Max's in New York whe 
occupy just about all the a 

space. 
In fact. Joe Strummer, lea 

of the Clash. a hand seconc 
the Sex Pistols in England, 
he does not want to play at 

for precisely that reason. 
"How can you play re 

when the people are there 
ting, eating and drinking ?" 

At many English punk ver 

floor in front of the stage 

and that is where the k 

WH! 

PL 

Plaque manufa. 

"Gold & Pl 

Charts & 

Custo 

THE CASE OF THE 
NEGLECTED RECORD RETAILER 

OY, WHAT A SEASON. 
I snuffed out my smoke, 
treated myself to another 

look at the empty store. A sight to 
make sore eyes, all right. I turned 
away, glanced out the window. 
A few brave people were plowing 
through the bad weather, but as 
usual showed no signs of wanting 
to come in. They kept their eyes 
averted as they passed. 

It was raining, and I hadn't 
heard from the distribs in a 
couple of weeks. You never quite 
get used to the loneliness, though 
it's an occupational hazard here 
in the Record Biz. 

Yeah, my business is selling 
records, but I wasn't breaking any 
records for sales, if you know 
what I mean. 

That's how it is. I thought ironi- 
cally. Facts of life - especially in 
your smaller operations. Long 
weeks of waiting for a scrap of 
attention from the manufactur- 
ers. Struggle to get promotional 
materials, display stuff- even 
product. You know how it is. 

But the worst of it isn't even 
measured in dollars and cents. It's 
the neglect that gets you, that 
empty feeling that there's nobody 
out there, nobody who cares, no 
one to talk to. 

I stood there awhile, thoughts 
elbowing each other across my 
cranium. Maybe it wasn't too late 
for that Army career. Or maybe I 

could take up upholstery at home, 
in my spare time. There seemed 
to be a lot of that lately. I 

shoved my hands deeper into 

Everything for your 
Convention or Promotion Campaign 

Rush Jobs Our Specialty 
Quantity Discounts 

DEJAY PRODUCTS 
859 N. Hollywood Way 

Burbank, CA 91505 

(213) 845-0744, 849-5347 

the pockets of my Cowboy Carl 
bluejean jacket and heaved an- 
other sigh. It echoed like a turbo 
charged Bugatti. 

I turned back to mop some cob- 
webs from the cash register. 

THAT'S WHEN I SAW HIM. 
He was just sort of stand- 
ing there, hat cocked 

rakishly to one side, a half - 
smile playing stickball 
on his streetwise face. It 
was hard to place his 
age, but he was wrapped 
in savvy... and a tastefully 
nondescript suit that 
peeped out from under his 
well -travelled trenchcoat. 

We looked at each 
other for a few seconds 
in silence. 

"I didn't see you come 
in :' I said. It wasn't a 
challenge; just a state- 
ment of fact. 

"You weren't supposed to:' he 
rejoined. It wasn't a counter - 
punch; just a statement of fact. 

I had a feeling we spoke the 
same language. 

"Can I help you ?" I asked. After 
all, maybe...just maybe ...he was 
a customer. 

"As a mattèr of fact, I think you 
can help both of us :' he answered, 
shaking some rain off his hat. He 
plopped it down on the dusty 
counter like a panther dropping 
from a tree. 

I waited for him to continue. 
When he didn't, I decided to play 
a hunch. Looking him in the eye, 
I leaned across the counter, a 
half -smile ricocheting around my 
mouth. 

"Okay," I said after the slightest 
pause, "maybe we should talk :' 

"Maybe we should. Got any java 
in this place ?" 

And that's how I met Sam. 

EAH, SAM HAD BEEN 
AROUND, ALL RIGHT. Seen 
it from all angles - up, 

down, sideways. You know the 
type. Sharp, but not a sharpie. 
Tough,but not rough. Nuts -and- 
bolts approach, but with a cosmic 
overview. A real man's man. 

We talked. And talked. Suddenly 
it was clear to me why Sam 

was on the case. Not just 
my case- the case. 

The epidemic was big. 
Real big. I wasn't the only 
poor neglected, aban- 

doned retailer living 
out a hermit existence 
in the sticks. There 
were thousands of 
others, big and small, in 
the same leaky boat. 

Sam had been sent in 
to sleuth it out, come 

up with some an- 
swers, find a way 
to stop the spread 

of the heinous crime 
of "Retailer Neglect:' 

And he came on like gang- 
busters. 

abc 
Of course, for 
someone of his vast 
experience, the 
solution was as 
easy as ABC - if 

you'll excuse a little 
cuteness . 

Because that 
solution came in the form of a 
bold new policy from ABC 
Records. Their renewed com- 
mitment to the Record Retailer, a 
commitment they were backing 
up with action. 

ERE'S WHAT THEY DID. 
First, they set up a Hot Line, 
a toll -free "800" number, for 

better, surer, closer communica- 
tion with us retailers. So now we 
can call them directly, talk to their 
sales people, their execs, even 

CALL : 8004235300 
DIRECT UNE TO ABC RECORDS 
IN CALIF. 800 482E3328 

Starwood, Hollywood, S508.05: Pa- 
cific Presentations. $2,249.75: the 
Greek theater, $31,599.60; Fun Pro- 
ductions, $12,297: Underwriters' 
Adjustment for Ringling Bros. Cir- 
cus, $18,995.35 and Music Center, 
$19,599.50. 

Thomas Milana is listed as presi- 
dent of the firm. Assets include: 
524,931.73 cash on hand: 
$10,918.62, accounts receivable and 
$21,444.59 in office equipment. 

Concerts West, a division of 
Kaye -Smith Enterprises. Seattle. is 
suing the firm for $35,226.50 in a 

separate Superior Court suit here. 

unreasonable searches and seizures 
was not effective. 

Judge Fongs preliminary injunc- 
tion bars the city from enforcing its 
policy until a hearing is held on 
whether to make the preliminary in- 
junction a permanent one. No date 
has yet been set. 

Officials of the city and county are 
presently "exploring alternative ave- 
nues in light of the injunction." 

According to Shirley, the injunc- 
tion "reaffirms the basis of our coun- 
try-that unchecked searches of citi- 
zens cannot be tolerated by the 
Constitution." 

Leiken Secures 
Portland Venue 

LOS ANGELES -Dave Leiken of 

Double Tee Productions. Portland. 
Ore.. has negotiated a one -year 

agreement with the operators of that 

city's Jantzen Beach Arena, whereby 

he has first right to the use of the re- 

furbished 4.000 seal ice rink for pop 

attractions. 
Leiken says the arena owners 

have poured an estimated S100.000 

into the renovation of the long -time 
(Continued im pep 521 
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their artists, for Pete's Sakes. 
Without adding a penny to the 
phone bill. Music to my ears. 

But it's more than just talk- or 
lust talking. ABC also offers mate- 
rials for promotional and display 
purposes, which they send us, 
free of charge, for in -store prod- 
uct displays. 

In addition to that. incentive 
programs, sweepstakes, prizes - 
a total push I just couldn t believe. 

"Believe it :' said Sam. I believed. 

HERE'S ALL I HAD TO DO: 
call the "800" number. toll - 
free -just one measly 

phone call and I'm automatically 
eligible for a sweepstakes prize. 
Plus, I can ask for whatever avail- 
able display materials I think I'll 
need for my display... posters. 
photos. album covers, etc. 

ABC sends them to me. I use my 
creativity. do the display, then 
whip out my Brownie and snap a 
picture of the display. I send it in 
-THAT enters me in the Display 
Contest. and maybe I win a prize 
for Best Display. Maybe not. 

But it's worth a try: prizes 
include cars, trips, Mopeds. 
hundreds of other goodies. And 
there are winners in each of three 
store categories - small, big and 
humungus. 

Best of all, even if I don't win, I 

win, if you catch my drift. 
Because we all know that when 
you display product, you sell 
product. Newton's First Law of 
Retailing. They see, they tend to 
buy. And ABC has dynamite prod- 
uct to begin with. 

IASKED SAM, "IS THIS A ONE- 
SHOT DEAL ?" 
He fired back his answer, 

crisply. 
"ONGOING :' he cracked, and 

downed the last of his coffee, 

/ crushed the 
Styrofoam cup and 
sank a two -pointer 

in my waste -basket. 
Standing up, he looked at his 

watch. He had places to go, people 
to see. 

"You'll be hearing from me:' he 
said, cryptically. Picking up his 
hat, he screwed it into place, 
tightened the belt of his trench - 
coat, and walked to the door. 

"Thanks for the coffee, Kid : he 
said. "See you around:' 
And then he was gone. 

I went over to the 
window, hoping to 
catch one last 
glimpse of him as 
he disappeared in 
the crowd. 
It wasn't raining 
any more. 

urruo. ..y ecu mcm inc 0,1 way to 
build a stage. the easiest way to 
trattsport it. the easiest way to put it 
together and the most economical 
way to do it. 

-'When we custom build a stage. 
we generally go on tour with the at 
as we did with Pink Floyd and Kiss. 
These acts don't want to play on 
other stages because our stages are 
custom built to their specifications." 

He explains that custom stages 
will lit any stage. adding on or tak- 
ing o0' us the need calls "There was 
a situation in Pontiac. Mich,, at the 

Brougham Records Songwriter artist. Dale 

Noe, to Sunshine Country Records (SCR), 

ABM resigned to Atlantic la the U.S Can 

ada Rock group the Monsters to H H L Rec 

ads with a re release of Bobby Pickett's "Mon. 
oleo Mash" due. Group consists of Frankenstein, 

(bass). Mummy (sac). Waltman (drums), and 

Dracula (guitar).. The Modem Fat Quartet 
(leatunng lamer Kingston Trio leader Dan 
Guard) to Gael Performances Inc for manage 

ment and booking Christ Chid, a punk rock 

band han Malibu. to Bank Records (Europe) 
and needy Reeado IUS.) ras Kessler /Grass 

management 

Keybaardot /arranger Elmo Peeler to the 
Tony Fad Agency la representation in films and 
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ABC Sweepstakes and Display Contest 
Rules and Prizes on Back Page 

and Japan Singer /songwriter Roe Euposito 
to Mark Giles for personal management 

Rufus Thomas to Hi Records The singer/ 
Memphis announcer t best known ton his 

recording of -Walton' The Dog' on Star. 
Singer /songwriter Michael Wendest) to Siola. 
with recording set to begin shortly with pro 
dour Mkhael Shaman. The LP is set for early 
next year. New Wane group, Christ Child to 
Kesskr /Grass for management, with an LP sel 
loe November on the firm's Barak label. kb- 
chant T. Gillis, and husband /wile team Carole 
and Alen Themes to ABC/Dunhill Music with 
exclusive songwrding contacts.... The Reach - 

ers It Magic Disc Records with its lost single I 

lust Want To Do My Own Thing" due this month 
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TER FOR THE PERFORMING ARTS IS LOOKING FOR PROSPEC- 
TIVE CANDIDATES TO ASSUME THE POSITION OF CONCERT HALL 
MANAGER IN THEIR NEW CONCERT HALL. CANDIDATES SHOULD 
HAVE A STRONG BACKGROUND IN ADMINISTRATION OF SIMILAR 
FACILITIES, EXPERIENCED IN HIRING AND DIRECTING, TAL- 
ENTED, PRODUCTION ORIENTED PERSONNEL FOR THE HALL 
MANAGER IS RESPONSIBLE FOR FINDING. HIRING AND DIRECT- 
ING HIGH -LEVEL TECHNICAL PERSONNEL RESPONSIBLE FOR 
THE OPERATIONS OF THE SOUND AND STAGE LIGHTING SYS- 
TEMS. THE CANDIDATE WILL ALSO BE RESPONSIBLE FOR SU- 
PERVISING HVAC ENGINEER AND BUILDING ELECTRICIAN, SEND 
RESUME TO KENNETH A. GOSS. DENVER CENTER FOR THE PER- 
FORMING ARTS. P.O. BOX 215, DENVER. COLORADO 80202. DCPA 
IS AN EQUAL OPPORTUNITY EMPLOYER 
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EASY TO ENTER, FUN TO DO 

VW° WAYS 
SThKli 

RAND PRIZE: 
A brand new fuel 
injected DATSUN 
280Z... equipped 

with air conditioning and 
AM /FM Radio. 
SECOND PRIZE: 2 DATSUN 
B -210 HATCHBACKS, equipped with 
automatic transmission. AM Radio, tinted glass. 
THIRD PRIZE: 5 RCA SELECT -A VISION VIDEO CASSETTE RECORDERS, plus an RCA 17" color portable TV to plug your video cassette recorder into. 
FOURTH PRIZE: 10 PUCH MOPEDS...The "Newport" 
model motor bicycle. 
FIFTH PRIZE: 25 PANASONIC TELEPHONE ANSWERING 
MACHINES. 
SIXTH PRIZE: 500 KODAK "PLEASER" INSTANT CAMERAS. 

RAND PRIZE: A fabulous 
two -week European vaca- 
tion for two in London, i 

Paris and Rome! Includes 
round trip air fare, first class accom 
modations, continental breakfast, 
theatre tickets. sight- seeing and much more. Even $500 spending 

money! 
FIRST PRIZE: A one -week 
cruise for two aboard the "Fun Ship" 
Carnivale, sailing from Miami to Nass 
St. Thomas and Martinique. Includes r 

trip air fare to and from Mi 
overnight or day accommo 
tions in Miami for winners 
west of the Rockies, and 

more. Even $250 spendi 
money. Sailing date: 
April 1, 1978. 

SECOND PRIZE: 
5 G.E. PORTA COLOR II T 

THIRD PRIZE: 100 SAMSONITE "GADGET BAGS:' 

OFFICIAL SWEEPSTAKES RULES 
NO PURCHASE REQUIRED 

L;OERE'S ALL YOU DO... 
1. Just call us at our toll free number (Calif. 800- 
382- 3328; All other states call 800- 423 -5300) any time between the hours of 11:OOa.m. E.S.T. and 11:00 p.m. E.S.T. All you need to do is tell us your name and address and you are 

automatically eligible for a sweepstakes prize. We will take 
sweepstakes calls up until 11:00 p.m. E.S.T., December 
22, 1977. 
2. All prizes will be awarded in a random drawing from among all names and addresses received by the 
D. L. BLAIR CORPORATION. an independent judging organization. 
whose decisions: are final. 
3. This sweepstakes is open only to retailers ul phonograph 
records and tapes residing in tide U.S.. except employees of ABC Records, their affiliated companies. advertising and promotional 
agencies. and their vendors and suppliers and the famines of 
each. This sweepstakes is void In the State M Missouri and where 
ever prohibited by law. Limit one prize per family and retail store. 
NO substitution far prizes is permitted. Taxes are the respon _ sMility of the prize winner. 

SWEEPSTAKES WINNERS LIST. P.O. BOX 8.383. 

4. To receive a list of major prize winners, send a selraddressen 
stamped envelope to: ABCs "PLAY IT AGAIN. SAM" -A 

_ 

BWR,NEBRASKA68009. 
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"DISPLAY IT AGAIN, SAW' 
Design: The Daily Planet 
Panting: Vance A. Briggs. Lithographers. Inc. 

Everything for your 
Convention or Promotion Campaign 

Rush Jobs Our Specialty 
Quantity Discounts 

DEJAY PRODUCTS 
859 N. Hollywood Way 

Burbank, CA 91505 

(213) 845 -0744, 849 -5347 

Photography: Earl Miller 
Illustration: Frank Gutierrez 

OFFICIAL CONTEST RULES 

DI1ERE 'S ALL YOU DO.. 
1. Design and put up a display utilizing ABC Reco and materials -anywhere in your store. Use as ma different ABC products as you like (just dial our toll -free number to order free display materials!). 

2. Take a snapshot of your completed display and write yo name and home address, and the name and address of yot store on the back. Photos may be in color or black and wh 
All Prizes are Awarded in All three Store Size Categories, so include mention of your store size -under 2,000 sq. feet. 2,000 -4,000 sq. feet or over 4,000 sq. feet. Tl right -Three GRAND PRIZES, Three First Prizes and so or Every size category has its own winners! 

3. Mail your snapshot to: ABC'S .DISPLAY IT AGAIN. SAM - CONTEST P.O. Box 6222. Blair. Nebraska 68009. 

4. Entries must be received by December 22nd. 1977. Displays must remain up for thirty 13111 day- Entries will be judged on the following basis: 
Creative utilization of ABC Records and display materials 501 
Visual appeal of the display 301 
Originality 201 

All entries will be judged under the supervision of the D. L. BLAIR CORPORATION. an independ, 
Judging organization. whose decisions arc final. This contest is open only to retailers of phonosl records and tapes. residing in the U.S. except employees of ABC Recuntu. their affiliated comp:u advertising and pmmMion:d agencies. vendors and suppliers and the families of each. Void whe prohibited by law Limit one prize per retail store. The First Prize cruise departs April 1st and re April ISM. 1978. No substitutions of prize is permitted. Tavel are the responsibility of prize win 
In case of tics. duplicate prizes will be awarded. To receive a list of prize winners. include a sell 
addressed stamped envelope with your entry. 

To help you in your display. ABC has the following 
uaterials available, while supplies lash 

"Display It Again, Sam" stand -up displays. buttons. T- shirts, posters. 
PRODUCT POSTERS: 
Crusaders Tom Petty Blood. Sweat & Tears 
Stephen Bishop John Klemmer Country Music 
Jimmy Buffett Floaters Classical Music 
Lenny Williams Dramatics Poco 
Don Williams 

Marilyn MrCoo and Martin Mull 
Steely Dan Billy Davis, Jr. Levon Helm 
ARTIST POSTER SERIES 
Marilyn McCoo and Lenny Williams 
Billy Davis. Jr. Dramatics 
Steely Dan Tom Petty 
John Klemmer Crosby. Nash 
Jimmy Buffett Blood. Sweat &Tears 

uv;m>,-evnrv.-nmmrrm, a n .7; rrr. 
Starwood, Hollywood, $508.05: Pa- 
cific Presentations, $2,249.75; the 
Greek theater, $31.599.60; Fun Pro- 
ductions, $12,297: Underwriters' 
Adjustment for Ringling Bros. Cir- 
cus, $18,99535 and Music Center. 
$ 19,599.50. 

Thomas Milans is listed as presi- 
dent of the firm. Assets include: 
$24,931.73 cash on hand: 
510,918.62. accounts receivable and 
$21,444.59 in office equipment. 

Concerts West, a division of 
Kaye -Smith Enterprises, Seattle. is 
suing the lira for $35,226.50 in a 

separate Superior Cour suit here. 

Stephen Bishop 
Don Williams 
Floaters 
Rufus 
Crusaders 

unreasonable searches and seizures 
was not effective. 

Judge Fong's preliminary injunc- 
tion bars the city from enforcing its 
policy until a hearing is held on 
whether to make the preliminary in- 
junction a permanent one. No date 
has yet been set. 

Officials of the city and county arc 
presently "exploring alternative ave- 
nues in light of the injunction." 

According to Shirley, the injunc- 
tion "reaffirms the basis of our coun- 
try -that unchecked searches of citi- 
zens cannot be tolerated by the 
Constitution." 

ItCti'I)I 

Leiken Secure 
Portland Venu 

LOS ANGELES -Dave Leik 

Double Tee Productions. Pon 

Ore., has negotiated a one 

agreement with the operators o 

city's Janlzen Beach Arena, wh . 

he has first right to the use of ti 
furbished 4,000 seat ice rink fo'. 

attractions. 
Leiken says the arena ov 

have poured ark estimated SII) 
into the renovation of the long 

(Contoured On puy 
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Talent 

Aztoncept Has Lightweight 
Stage And Barricade Materials 
LOS ANGELES- -Aztec Staging 

Co., one of the country's leading in- 
door concert staging firms. believes 
n has tome up with the answer to 
Inadequate staging and faulty barri- 
cadew. 

According to Jeremy Raymond. 
%ice praidcnt of the Ann Arbor, 
Mich., two -year -old firm. "We're 
possibly the only staging company 
to manufacture our own stages and 
barricades. 

We have developed %rages that 
fit together giving a smooth surface 
and take up about half the storage 
space and weight as other stages. 
l'I us they're much faster to assemble. 

"We use honeycomb and alumi- 
num instead of twiny plywood he- 
causc the stages last longer. they 
don't warp and, again. it's much 
fighter in weight :. says Raymond. 

Aztec Staging has built stages for 
Alice. Cooper. Piero Smith, Commo- 
dores. Doobie Brothers: Earth, 
Wind & Fire: Fleetwood Mac, Pink 
Floyd. Steve Miller. Kiss. ZZ Top 
and others. and works closely with 
concert promotion firms such as 
Feylinc, FM, Fun. Keener /Clark. 

r Pace Concerts. BNB and Beaver. 
The firm often accompanies 

groups on tour and in most caves 
transports the staging for the acts. 
Says Raymond: "We generally have 
from four to 10 trucks out at all 
limes. Unless its an outdoor produc- 
tion. our truck drivers supervise the 
selling up of the stages." 

He explains that the stages are 
, transported on open. flat -bed trucks. 

which makes for easier handling and 
are quicker to unload. The stages are 
designed to go into palletes. 

According to Raymond. the Pink 
' Floyd stage was the firm's most 

elaborate iodate. "The entire stage 
was custom cut with holes for um- 
brellas which come up through the 
stage to catch water. There were also 
huge mirror- balls. The stage was 80 
feet to the front. 12 feet deep and 
came back at 50 degree angles." He 
notes the cost was approximately 
560.000. 

He says that most acts rent their 
stages, "because the price of a stage 
is a large investment I'or acts. and is 
much easier for them to have us 

' service them.' 
At the same tine he adds that the 

firm is beginning to get involved in 
selling stages and barricades. The 
price range for the staging is S20.000 
(without honeycomb. substituted 
with plywood) to S120Á00. 

The rental scale per concert (in- 
doors) ranges from 51.400 -52.300: 
outdoors front $3.500- 56.000. 

Raymond notes that for the most 
part his firm has been a word of 
mouth situation. "Groups are now 
realizing they have the sound. lights 
and props bui in many cases don't 
have stages that tic into their sets." 
he says. 

When they come to us with a ba- 
sic idea of what they want: he con- 
tinues, "we tell them the best way to 
build a stage. the easiest way: to 
transport it, the easiest way to put it 
together and the most economical 
way to do it. 

"When we custom build a stage, 
we generally go on tour with the act 
as we did with Pink Floyd and Kiss. 
These acts don't want to play on 
other stages because our stages are 
custom built to their specifications" 

He explains that custom stages 
will Iii any stage. adding on or tak- 
ing alf as the need calls, "There was 
a situation in Pontiac. Mich., at the 

It} .i l . A.. XX I LLIAMS 
Pontiac Stadium with the Bob Seger 
show. The sound was set up and the 
night belore the show the entire sys- 
tem was feeding back. 

"It was determined that the front 
of the stage was to far forward. 
which was causing the feedback and 
they didn't know what to do about it. 
We took the front row off the stage 
putting it in the hack and in one 
hour the sound was perfect. 

"Another situation with Led Zep- 
pelin occurred during a rainstorm 
and the lights were to he hung a cer- 
tain height above the stage. The 
people who were doing the roof 
could only go up so high so we low- 
ered the entire stage for them in two 
hours and everything was alright." 

AMY: Staging has also developed 

its own prefabricated safety barn - 
cades. bonging in some of the major 
concert security agencies such as 
NES for advice on structuring. 

Ten feet of cyclone fence is laid. 
with prefabricated aluminum angles 
topped with plywood and carpeting. 
The fence extends into the audience 
and when the kids are standing on 
the fence pushing against the barri- 
cade, they are pushing against their 
own weight because the front is con- 
nected toy the back barricade. This 
barricade has held back 80.000 Zep- 
pelin fans and avoided riots," says 
Raymund. 

The barricade is also for sale or 
rent. A I00 -foot barricade for an in- 
door arena costs approximately 
$8.000 and rents for about S200. 

Signings 

Wet Willie 

Rock 'n soul group. Wet Willie, to Sound Sev 

enty Management group as part of a larger 

reorganization and new direction for the band 

Alter seven years with the Capricorn label, Wet 

Willie signed with Epic Records earlier this year 

and the group's debut LP. "Manaisms." pro 
doted by Gary Lyons, is sel for release Monday 

(31) 

Ovation Records duo, the Kendalls, to Top 

Bding Inc. for personal management and book 

cogs. Jeanne Pruett to a long term recording 

contract with Mercury Records with Terry Ken - 

nody producing, Vernon Oxford In Hughes 

International Productions for personal manage 

ment Myrrh artist. David Mente, to Dharma 

Artist Agency wlh management contract. 

Timmy Milet to DaySpring Records Also joining 

DaySpring. a division of Wad. Inc.. are the Im- 

perials and Watt Mils. 

Alabama.based gospel group. Truth. to Para. 

gon Records. Wendell Burton lo lamb B Lion 

Records Playboy Recoils artist. Little David 

Wilkins. to United Talent agency Kurt lames 

g the Blue Sky Band to Buddy Lee Altractnns. 

Inc for exclusive representation The Van - 

derpools, the Chessmen, and Johnny Weldon to 

Brougham Records. SongwnteramUSt Dale 

Nee, to Sunshine Coolly Records (SCR). 

ABER resigned to Atlantic for the U.S. Can 

ada... Rock group the Monsters to H U L Rev 

ords with a rerelease of Bobby Prckell's "Mon. 

stem Mash" due. Group consists of Frankenstein. 

(bass), Mummy, (sax), Wottman (drums). and 

Dracula (guitar).... The Modem Folk Quartet 

(featuring lamer Kingston Trio leader Dive 

Guard) to Great Perlormances Inc. for manage 

ment and booking. Christ Child, a punk rock 

band from Malibu, to Barak Records (Europe) 

and Greedy Records (U.S I 
via Kessler /Crass 

management. 

Keybeardist /arranger Elmo Peeler to the 

Tory fad Agency for representation in films and 

television. The Waller family consisting of 

live brothers and sisters ham Richmond, Va., to 

MCA Records The group's first release a ex 

petted to be disco oriented. 
Rod Stewart has resigned with Warner Bros. 

with a new exclorse longterm worldwide ton 
trail Stewart's newest LP "Foot loose And 

Fancy Free" was produced by Tom Dowd AI 

lantic recording artists the Temptations to Sid 

ney A Seidenberg Inc lot personal manage 

ment, worldwide Philadelphia International 

Records artist Teddy Pendeegrass, soloing now 

alter a stint with the Blue Notes. to the William 

Moms Agency for booking in North America. 

Denny Greene of the group Sha Na Na to 

Midsong Records as a solo act, with a new LP 

"Denny Greene" produced by Michael lager. 
The Hounds, hard rocking New Wave group from 

Chicago. to Columbia, with Terry Powell produc 

ing a debut LP English groups Grand Theft. 
Pipedream, the Secret, and artists /writers 
Adrian Gerrit: Tex -Three Man Army) and 

Chides (Kit Reuel) Gillman to Femur Music 

for U.S. and Canadian publishing nghts. And 

Piene Tubbs and Universal Songs Lad. to France 

In global publishing rights, excluding the U.S. 

and lapas.. Singer /songwriter Rot Esposito 

to Mark Giles tor personal management 

Rufus Terms to Hi Records. The singer/ 

Memphis announcer is best known for his 

recording of 'Welkin The Dog" on St.. 
Singer /songwriter Michael Weodten to Mole. 

with 'wording sel to begin shortly with pm 

doter Maud Sherman. the LP is set for early 

next year New Wave group. Quiet Child to 

Kessler /Grass tor management. vnth an LP set 

for November on the firms Barak label. Mc 

road T. Garvin and husband /ride team Carole 

and AIM Domes to ABC/Dunhill Muse with 

exdusve songwrihng contracts.... The Reach. 

ers to Magic Disc Records with its rest single I 

lust Want to Do My Own Thing" due this month 

. 
FRAMPTON MATE: A line of blond, blue eyed hopefuls seeks a chance to star 

with Peter Frampton in the upcoming Stigwood Film production. "Sgt. Pep- 

per's Lonely Hearts Club Band" which is shooting in Hollywood. 

2nd Debby Boone LP To 
Include Uptempo Material 

LOS ANGELES -As Debby 
Boone's single You Light Up My 
Life" tops the Hot 100 chart, cross- 

ing our the Country chart. she already 
is prepping for a second LP which 
she says will be a departure from her 
first effort. 

With the recent release of her first 
LP. You Light Up My Life," which 
maintains the same ballad flavor of 
the single, Boone notes that to avoid 
oategoriz $ion her l'ullowup LP will 
offer diverse material ranging from 
ballads to uplempo. 

The singer also plans to include 
self -penned tunes on her neat l.P 
with other original material by 
Randy Stonchill. 

"You Light Up My Life" LP was 

produced by Joe Brooks. Michael 
Lloyd and Bob Gaudio with Mike 
Curb the executive producer. 

"When putting my current LP to- 
gether we had to rush in selecting the 

material. We didn't expect the single 
to he a hie as it is. so all of a sudden it 

was 'get an LP out quick' : says 
Banc. 

"I didn't choose much of the ma- 
terial." she continues. "I had already 
done some tunes so 1 just went back 
into the studio and redid some of 
loom and we put it together." 

Boone is searching for producers 
for her next LP. the caliber of Peter 
Asher. Richard Perry. Brooks Au- 
thor and a few others. she says. 

"What's really important to me is 

good a mix. I hate records where the 

voices are lost and things just don't 
balance. That happens to me a lot so 

I'll be involved in the mixing of my 
1.P%. Paul Simon's albums are al- 

ways mixed to perfection and l ant 

looking for that kind of sound: _says 
Boone. 

As for touring to support her 
product she explains: "l'n1 not going 
to rush into anything just because I 

have a hit accord. I am only going to 
do the things that I'm ready to do. 
hiking it one step at a time. 

"1 have done a lot of television 
recently including talk shows. which 
should help my records but the first 
major thing I will do is a tv special in 

December with John Denver. 
"Then to break in my act I will 

open for my father (Pat Boone) 
where I will have approximately 30 

minutes am) own set to test my way 
and become annforiahle. Next year 
I will go out on my own:" 

JEAN WILLIAMS 

Chi Ivanhoe Booker 
CHICAGO-Booking for the 570 - 

seal Ivanhoe Theatre here is being 
handled now by Celebration /Flip- 
Side Productions. The northsidr 
venue recently ended its arrange- 
ment for booking with Jam Produc- 
tions. 

CUSTOM PRINTED 

T SHIRTS 
Screened or Transfered 

Rapid Delivery 
Lowest Prices 
Wide Assortment 

BODY 
BILLBOARDS 

14921 Ventura Blvd. 
Suite 305 

Sherman Oaks, Co. 91403 
(213) 789 -0924 
(213) 990 -5363 

VitTOP QUALITY 

1 8X10 
PRINTS 

LITHOGRAPHED or REAPS canas noces 

BLACK & WHITE 8a10's 
Soo $32.00 1000 $47.50 

COLOR PRINTS 
1000 - $224.00 

SEND FOR SAMPLES AND COMPLETE PRICES 

ON Bata,, OTHER SIZE PRINTS, 

ANO POSTERS j _ PICTURES -' j'jlij JjirJyJ 
IMP E. FLORIDA sr, 
SPRINGFIELD, MO. 65803 

PERFORMING ARTS FACILITY MANAGER: THE DENVER CEN- 
TER FOR THE PERFORMING ARTS IS LOOKING FOR PROSPEC- 
TIVE CANDIDATES TO ASSUME THE POSITION OF CONCERT HALL 
MANAGER IN THEIR NEW CONCERT HALL CANDIDATES SHOULD 
HAVE A STRONG BACKGROUND IN ADMINISTRATION OF SIMILAR 
FACILITIES. EXPERIENCED IN HIRING AND DIRECTING. TAL- 
ENTED. PRODUCTION ORIENTED PERSONNEL FOR THE HALL 
MANAGER IS RESPONSIBLE FOR FINDING. HIRING AND DIRECT- 
ING HIGH -LEVEL TECHNICAL PERSONNEL RESPONSIBLE FOR 
THE OPERATIONS OF THE SOUND AND STAGE LIGHTING SYS- 
TEMS. THE CANDIDATE WILL ALSO BE RESPONSIBLE FOR SU- 
PERVISING HVAC ENGINEER AND BUILDING ELECTRICIAN. SEND 
RESUME TO KENNETH A. GOSS, DENVER CENTER FOR THE PER- 
FORMING ARTS, P.O. BOX 215, DENVER, COLORADO 80202, DCPA 
IS AN EQUAL OPPORTUNITY EMPLOYER 

rnatertal 
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Campus 
Programming Panel 
At NECAA Confab 
Explores Promotion 

By ED HARRISON 
LOS ANGELES -The general 

philosophy behind contemporary 
programming. including dealing 
with agents, contracts, riders and 
promotion. was the subject of a pro- 
gramming panel at the Far West re- 
gional NECAA conference Oct. 20- 
23 at the Biltmore Hotel here. 

Moderator Paul Beress. of Berets 
Productions, an independent pro- 
motion firm. attempted to answer 
the numerous questions students 
raised in the actual production of a 

show. 
Of main concern to programmers 

was the difficulty in reaching agents 
by phone. The unanimous con - 
census among those in attendance 
stat that agents were hard to reach 
and never returned phone calls. 

"There's no way getting around 
it" said Berets. "except getting to- 
gether as a group for better re- 
sponse." 

This lack of communication be- 
tween school and agency irked many 

CBS Offers Its 

Acts On Vieltape 

Through VTN 
NEW YORK -CBS Records has 

reached an agreement with the 
rd Video Tape Network (VTN) to mar - 

hut and lease videotape packages of 
CC CBS artists to college campuses 
m around the country. VTN is a major 

wcollege videotape distributor. 
> VTN will rent the one -hour video 

Ztapes to oncampus student organiza- 
tion on a weekly basis. Each tape 
contains four 15- minute segments. 
each on featuring a different artist. 
The first tape consists of footage of 
Mothers Finest. Cheap Trick. Heart 
and Southside Johnny and the As- 
bury Jukes. 

VTN is also adding a 30- minute 
videotape of Fleetwood Mac's con- 
cert at Santa Barbara. Calif., to its 
closed circuit network of 534 col- 
leges. 

The Warner Bros. group has been 
36 weeks on Billboard's Top LP 
chart. u great deal of that time spent 
at the No. 4 position. In addition, 
they have emerged as one of the 
country's most popular concert 
draws. 

Included in the VTN program are 
the songs "Say You Love Me," You 
Make Loving Fun." "Rhiannon :' 
"Go Your Own Way" and "So 
Afraid." 

Each campus is allowed unlimited 
use of the tape during the rental pe- 
riod, with an unlimited number of 
monitors. VTN has also developed a 
marketing strategy for the tapes. uti- 
lizing flyers. poster and ads in col- 
lege papers. 

The importance of CBS Records 
new pact with VTN lies in our con- 
tinued effort to tap the huge college 
market" says Eric Doctorow, direc- 
tor of the label's college program. 
Not only does this pact allow us to 

visually expose CBS artists. but it 
also gives us the opportunity to 
monitor the viability of videotapes 
in selling our product to all stu- 
dents:" 

Next spring CBS and VTN will 
launch "Video awareness week" 
where five campuses will be blitzed 
with a video campaign. 

students who relayed incidents in 
which details weren't worked out 
until the last minute. 

"There is never any contact with 
the advance people," said one stu- 
dent. They are always on the road 
and it's difficult getting in touch 
with the act's management.' 

When dealing with contracts. Ber- 
ess explained that the best thing to 
do before signing a contract (that is 
usually accompanied by an out- 
rageous rider) is to research the 
group and agency and not to rush 
into a premature signing. 

"Contact promoters who have 
worked with the agency before :' 
suggested Berets. "It's not worth the 
booking if it's going to cause prob- 
lems. Also ask the agent for a copy of 
the rider. If the agency doesn't coop- 
erate check out other agencies. 

And establish a good rapport 
with the agent or secretary." he 
added. "Find out what the group is 
asking and get in touch vsith the 
sound and light people. 

"But get the contract and rider he- 
forehand," Berets stressed. "See 
what is involved with that act. Nego- 
tiate a contract which your school 
can afford." 

Beres% cautioned hookers to re- 
search an act's popularity in the area 
to insure that the act will sell. "In 
metropolitan areas, shy away from 
large shows and service your school 
with a good nti.x of acts. You have an 
obligation to the school to give com- 
prehensive programming,' he said. 

Another problem concerning 
hookers was paying a steep price for 
an act hooked months in advance 
because the group will have an al- 
bum out at the time. 

Answered Stan Goldstein. agent 
at Magna Artists: "The agency 
doesn't set the price structure. The 
manager sets the fee. The agency 
only represents the artist. There are 
times when the agency can't justify 
the price. 

"But regardless of price. show the 
agency you're interested or else you 
will he overlooked," he said. 

The session shifted to problems 
incurred when an act's acceptance 
comes before the planning com- 
mittee. Goldstein argued that most 
school committees encompass as 
many as 10 students whose indeci- 
sion and delay stall contracts. 

"Agents and acts don't have the 
time for a committee to finally come 
to a decision," argued Goldstein. 
"Committees take too long to decide. 
There shouldn't he more than five 
people on the committee." 

Once the date is agreed upon, said 
Berets, make sure the technicalities 
arc together. "Promotion," he said, 
"is the most important clement You 
can have a great concert lined up, 
but if no one shows you're in 
trouble." 

He suggested notifying the record 
company as early as possible for 
promotional tie -ins, work in con- 
junction with the oumpus radio sta- 
tion and pick compatible acts. 

"Don't pick a rock act and country 
act just to get a greater audience," he 
warned. "It doesn't work. You'll 
wind up turning both off. Try for 
acts that played together in the 
past." 

Talent_ 

Talent 
In Action._ 

ROSE ROYCE 
LTD 

Felt Furrrnr, New York 
These two young groups were obviously in 

the wrong place at the wrong time as they hit 
the city in the middle of a fall conned season 
that features the top attractions in soul music 
coming to New York within two months. The re. 
sull was a house only quarter filled for the lust 
of two shows. But the boxofflce was not the only 
place where this Oct. 22 was disappointing as 
Rose Royce did not come close to displaying the 
kind of talent needed to headline in New York. 

This eight -man, onewoman band. which is 

produced by tamer Motown staffer Norman 
Whdlield, was an instant hit with its lust single, 
"Car Wash," which went to No. I on the pop 
charts earlier in the year the group has since 
followed up with three other charted singles and 
two gold albums. 

But Whitlield's magic lust works in the studio 
and Rose Royce can not match its recorded 
sound live. With the exception of percussionist 
Terra) Pantie!. the band is very weak musically 
as it substitutes electronic gimmickry 'or musi 
cal skill. 

The most incredible thing about the onehour 
eight-song set was that the group did not per 
lorm its biggest hit "Car Wash " Many people in 

the audience left shaking their heads and asking 
each other if the group had performed the gold 

single unnoticed. It is hard for anyone to believe 
that a group could headline a concert without 
Performing the song that made it a headliner. 

LTD was much more impressive in its 45- 
minute stint as it displayed the potential to be 
come a maim attraction. The IO piece band lea. 

lures two excellent lead singers, Billy and left 
Osborne, a creator. tasteful guitarist, Lorenzo 

Carnegie, and a tight horn section The group 

also has one very good song, "Love to The 

Wald" and two great songs, "Love Ballad" and 

Back In love Again " Unfortunately the other 
'our songs the band did ranged from poor to 

mediocre. ROBERT FORD IR. 

DON HARRISON 
is'hiskcr, Loy Angeles 

K.West radio presented a real treat for 

rock'n rollers Oct. 20 as pad of a weeklong les 

lival that on other nights included Prism and 
the Ramones. offering a dynamite hourlong set 
by the Don Harrison Band. 

The band, which features a tight rhythm sec 

lion consisting ol keyboards. bass and drums. 

displayed the kind of professionalism associated 
with many show bands; and with sax leads and 

capable guitar lines, the group provided a lull 
sound usually reserved for larger venues. 

Harrison 'allowed "American Dream;' which 
wasa display of high energy highlighted by mel. 

low sax riffs. with "Kick Ass Rock'n'Roll," a song 

that set the tenor of the evening with its dom 
pant bass and driving rhythms. 

But the local point of the eight number set 

was Harrison himself, and he commanded cen- 

ter stage with rachin vocals. His style extended 
from the rock of "Red Hot (Ready To Go)" to the 

ballad -like title song of his new Mercury LP, 

Not Far From Free." This song capsulized the 

strengths ol the band with full, balanced sound 

and on-target vocals. 

Throughout the set, Harrison's voice was 

powerful and slightly reminiscent ol foe Cocker, 

without the rough edges. All that was missing 

wasa little more inspiration in the leads. 

TOM CECH 

Portland Arena 
(,riflrllii,I yl'' iii a4i 44 

facility. An insulated portable floor. 
a complete rewiring to handle any 
type of light show, a 40 by 56 by five - 
foot high stage and a huge free park- 
ing lot have been added. 

Leiken expects to scale attractions 
for the arena at from SS to $8.50. 
Commander Cody and David 
Bromberg opened Saturday (5): 
Firefall and Jesse Winchester work 
there Nov, 17, with Blue Oyster Cult 
and Black Oak Arkansas in Nov. 22- 
23. 

Double Tee, which promotes in 
Oregon, Washington and Phoenix. 
Ariz., did 50 concerts in 1976, its first 
year and will do about 80 concerts 
this year. 

Billboard SPECIAL SURVEY For Week Ending 10 10 77 

Top Boxoffice 
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ARTIST -Promoter, Facility, Dates 
DENOIES SELLO U1 PERFORMANCES 

Total 
Ticket 
Sales 

Ticket 
Price 
Scare 

Gross 

Stadiums & Festivals (More Than 20,000) 
1 ROD STEWART /AIR SUPPLY -Avalon Attractions/ 14,193 $8.50-$9 $119,623 

Sunshine Prom., Market Square Arena, Indianapolis. 
Indiana. Ocl. 30 

2 KRIS KRISTOFFERSON /RITA COOLIDGE /SPECIAL 12,659 $6.50 $82,284 
GUEST BILLY SWANN /GUEST ARTIST BARBARA 
CARROLL- Albert Promotions Ltd, Campbell 
Stadium, Florida State Univ, Tallahassee. Florida. 
Oct. 28 

Arenas (6,000 To 20,000) 
1 tUUOIGLESIAS -Ralph Mercado, Ray Aviles/ 18,101 $6,50-$10 $130802 

Edimart Prod . Madison Square Carden, New York, 
N.Y., Oct. 30 

2 ROD STEWART /AIR SUPPLY -Entam /Sunshine 15,719 5139 $110,485 
Prod., Rupp Arena, Lexington, Ky Oct 29 

3 CROSBY, STILLS d HASH -Feylme Presents Inc 14,264 06.5058.50 5125,435 
Denver, Colo., Oct 21 

4 ROD STEWART /AIR SUPPLY -Avalon Attractions/ 14,412 56.7538.75 SI13.333 
Danny Kresky Ent , Civic Arena, Pitts., Pa.. Oct.. 21 

5 CROSBY, STILLS d HASH- Cowtown Prod., Uniu 01 12.445 $8010 $104,144 
Nebraska Sports Complex, Lincoln, Neb.. Oct., 28 

6 ONDA ROHSTADT /DANNY O'KEEFE -Cross Country 11,560 36.50 -S8 50 $92,131° 
Concert Corp.. Hartford Craie Center, Hartford. 
Conn Oct 28 

7 ROD STEWART -Rulfmo g Vaughn. Providence Civic 9.168 S8 50 $9.50 383,182 
Center. Providence. R I Oct 25 

8 TED NUGENT /NAZARETH- Feylme Presents Inc.. 17.457 34.50 578,551° 
McNichols Sports Arena, Denver. Colo.. Oct. 30 

9 TED NUGENT /NAZARETH /REX- Contemporary 12.101 36.5037.50 575,236' 
Prod /Chris Fritz d Co Fairgrounds Arena, Oklahoma 
City, Okla.. Oct 28 

10 TED NUGENT /NAZARETH -Contemporary Prod./ 9.446 $6.5037.50 $63,792 
Chris Fritz 8 Co. /Larry Schaeffer. Assembly Center, 
Tulsa, 061e Oct 27 

11 TED NUGENT /NAZARETH /REX- Contemporary 7.800 06.5047.50 553,319° 
Prod /Chris Fritz O Co., Coliseum, Amarillo, Texas, 

Oct. 29 

12 HALL d DATES /ERIC CARMEN -Avalon Attractions. 5,826 
Pauley Pavilion, Los Angeles. Calif., Oct. 29 

13 BLUE OYSTER CULT /BUCK OAK ARKANSAS/ 5.368 S5 $7 $36,050 
PRISM -Star Date Prod , Arena. Milwaukee, Wis., 
Oct 24 

14 AVERAGE WHITE BAND /TOWER OF POWER /BRICK- 4,875 $6.1541.75 $33,635 
BffCalilornia Concerts. Sports Arena. San Diego. 
Calif, Oct. 27 

Auditoriums (Under 6,000) 

1 THE GRATEFUL DUD- Cowtown Prod. /lohn Scher, 3,431 58.50 $29,215' 
Memorial Hall. Kansas City, Kansas, Oct. 28 

2 RUSH /UFO /MAX WEBSTER- MidSouth Concerts. 4,273 $6 $25,638' 
Dnon- Meyers Hall, Memphis, Tenn., Oct. 30 

3 AL IARREAU -Fun Prod Civic Aud., Santa Monica, 2,912 86.5047.50 $21,630' 
Call.. Oct. 30 

4 UTOPIA -Contemporary Prod., Fox Theatre. St. 3,195 $5-$7 $21,515 
Louis. Missoun, Oct 28 

5 GENRE GIANT /OR FEELGOOD- Electric Factory 2.880 35.50$7.50 $20,455 
Concerts, Tower Theatre, Philadelphia, Pa., Oct. 29 

6 HALL d OATES -Bill Graham, Memorial Aud.. 2,778 $5 6547.65 320,366 

Sacramento, Calif., Oct. 25 

7 FTREFALUSANFORD TOWNSEND BANG- Electric 3,100 $5$7 $19,604' 
Factory Concerts, Tower Theatre, Phila., Pa., Oct 28 

8 I. GEILS /TOM PETTY d THE HEARTBREAKERS -lohn 2,847 B6 $7 $17,853 
Bauer Concerts. Paramount Theatre, Portland, Ore . 

'Oct 28 

9 ANDRAE CROUCH /THE DISCIPLES -Yarnell 2,775 $5-$7 $17,255' 
Enterprises, Heinz Hall, Pittsburgh, Pa.. Oct. 28 

in T. GE1LS /TOM PETTY d THE HEARTBREAKERS-John 2.586 $647 $16286 

Bauer Concerts, Paramount Theatre. Seattle. Wash., 

Oct 21 

II ANDRAE CROUCH /THE DISCIPLES -Walt Williams, 3.000 55.16 $16,000' 
Iuriity Gospel Temple, Canton, Ohio, Oct. 29 

12 RANDY NEWMAN /KENNY RANKIN- Electro Factory 2,300 3637 515,579 
Concerts. Music Hall, Cincinnati, Ohio, Oct. 30 

13 HALL d OATES -Bill Graham, Civic Aud., San lose, 2,103 $6.5037 50 114,946 

Calif.. Oct_ 26 

14 JEAN-LUC PONTY /ALAN PRICE- Electric Factory 2.335 $450.$6.50 04.307 
Concerts, Tower Theatre, Philadelphia. Pa.. Oct. 30 

15 UTOPIA FEATURING TODD RUNDGREN /STAR 2.199 1651 $14,043 

CASTLE -Star Date Prod Dane County Col., 

Madison, Wis., Oct 24 

16 BILLY 10EL -Gull Artists Prod.. Tampa lai Alai, 2.500 35.50 $13,750' 
Tampa, Fla.. Oct. 28 

17 UTOPIA -Contemporary Prod. /Chris Fritz d Co.. 1,963 S6 50 012,760 

Memorial Hall, Kansas City, Kansas, Oct 26 

18 CHEAP IRICK/MEAT LOAF-Jan Prod ,Riviera 1.738 37.508.50 $12,239 

Theatre. Chicago. Ill., Oct. 29 

19 TUBES -Whistle Stop Prod.. Paramount Theatre, 1,560 $6 48 111.817 

Portland, Ore., Oct. 29 

20 MELISSA MANCHESTER/DAVID SAM-Albert 1,592 5547 $10,336 

Promotions Ltd.. Great Southern Musa Hall, 

Gainsville, Fla., Oct. 30 

21 CRUSADERS -Festival East Inc., Sheá s Buffalo 1,433 55.5047.50 510,058 

Theatre. Buffalo, N.Y., Oct. 29 
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ANDREW MILLER IS PLEASEDTOANNOUNCE 

THE OUTSTANDING SUCCESS OF THE EUROPEAN & UK TOUR 
GROSS OVER 2 MILLION DOLLARS ATTENDANCE 175,000 

. '1111111plt 

GUY MERCADO 

HANSSON 
E TELSTAR 

BERRY VISSER 
OJO CONCERTS 

`'4 .4 EAICHECPÉRL.,' gyp, 
- MAKE IT HAPPEti ` MAREK LIEBERBERG 

ALBERT KOSKI `` MARCELAVRAM 
MAMA CONCERTS 

ROSEI CAUCHOIS PRODUCTIONS rG1R7 

"'° ANDY BECHIR r 
`, GOOD NEWS PRODUCTIONSip, 

AGUrvgzhES 

A&M RECORDS AND TAPES 
A M Recorde and tape. are distributed .n 
Conlinantal Europe by C.B.S. Recorda 

ANDREW MILLER CONCERTS 
36 Kings Road 
London S.W.3. 

01 -584 3205 
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Horn's Pyramid 
Improvised LP 

By JACK McDONOI'GH 
SAN RAFAEL. Calif. - Nine 

can ago Paul Horn released a 

rather extraordinary album of flute 
miniC that had been recorded inside 
the Taj Mahal in Indu. 

Titled simply. -Inside.- it has 
since sold a reported 250.000 copies 
for Epic and continues to be an ac- 
tive catalog item. 

Now. Horn is in the public eye 
again with another album of flute 

-, music recordai inside an even More 
.1 extraordinary structure -the Great 

Pyramid of Gizeh in Egypt the old- 
est and lareest,onstruction on earth. 

This album. on the Mushroom la- 
bel. has already sold an estimated 
40.000 aspics plus. despite the aus- 
tere- spiritual totally non- commer- 
cial nature of the music. 

Since the appearance of the al- 
bum Horn has played a number of 
concerts. including a recent show at 
the Marin Veterans Auditorium 
here 

-My music is spiritually ori- 
ented.- Horn stn. but its not reli- 
gious music. It's meant to soothe and 
uplift Its the opposite of rock 'n' 
roll. - 

The show features a slide presen- 
tation which depicts scenes from the 
Taj Mahal and the Great Pyramid. 

The Great Pyramid recording was 
done in Mas 1976 when Horn and 

xDavid Kapralik -the former alte 
head at Columba who had pur- 

in chased the Taj Mahal tape and who 
suggested the Pyramid follow-up- , 

an archelogical ape- 
. diuon to Cairo. 

The recording was all donc in a - few hours. mostly in the Kings 
Chamber. with engineer David 
Gmene using a portable Naga tape 
recorda. 

Inside the Pyramid Hom used his 
standard approach to playing --total e improvisation. `I felt the power 

z there. We meditated for a while be- 
fore I played and then I just let the 
feeling of the room take me. The 
echo was' wonderful and the cham- 
ber responded to cycry note equally 

-Groups of notes would suspend 
and all come back as a chord. Some- 
times certain notes would stick out. 

Pat, 51) 

-IOIIIiWOOA S 

Lavorite 
Pianist 

PAUL 
SMITH 

Albums Available: 
The Master Touch 
The Ballad Touch 

The Art Tatum Touch 
The Art Tatum Touch, 

Vol. 2 

'Heavy Jazz 
Heavy Jazz, Vol. 2 
anm 1We Bam-. and Far Brater. 

.cam .ono o e caLawg 

Jr I ut standing 
RECORDS 

P. 0. Boa 2111 
Munth,ton Bearli CA 92647 

(714) 642 -6635 
Han wen 754 per or., toe ,rt... 

(a.1 a1 to w Ctam., 

MARKETING MEET -McCoy Tyner. center. discusses Fantasy's merchandis- 
ing plans for his new Milestone LP "Inner Voices" in which voices are used 

for the first time with label officials. 

CONSPIRACY LOUNGE 

New Miami Club 
Fuses 2 Counties 

By SAR s L5\1. 
MIAMI -The most popular jazz 

room in south Florida is the 10- 
month-old Conspiracy Lounge. lo- 
ated in the Airliner Motel adjacent 
to Miami's International Airport. 

Managed by Alan Duncan. a 31- 
year -old promoter. the Conspiracy 
has been attracting jazz aficionados 
from all over Dade and Brassard 
counties. 

The lounge was started in Novem- 
ber 1976 by former jazz disk jockey 
Joe Rico. For the first six months of 
operation. Rico's policy was to try to 
bring in a name act every week 
which was simialh impossible to 
do.' says Duncan "Lou of cancella- 
tions and a lot of disgruntled cus- 
tomers. Things just didn't work out - 

Duncan. manager of the Billy 
Marcus Quartet a local jazz group. 
arranged with Airliner owner Abdul 
Karim s. hook Marcus as the house 
band He took oser booking acts, 
handling promotion and setting pol- 
icy for the room when Rico left 

The new format of booking only 
two name act, per month plus the 
house band apparently works. Dun- 
can hopes the Conspiracy will be- 
come a nationally known jazz club 
which will provide a wide range of 
jan music for the south Florida pop - 
ulace- 

-The dub can he profitable with 
just the Billy Marcus Quartet It's 
built a wide following of devotees. 
Duncan continuo. Marcus has been 
appearing at the club six months 
and recently signed a six -month ex- 
tension. 

When the Marcus group appears 
without a name act there s no door 
charge. With name acts the charges 
range from S'_ to 54. dependent on 
the price of the act There's also a 

two drink minimum. with prices 
competiese to other clubs in town. 

-The door pays for the jazz act 
and the drinks pa- y the help. adver- 
tising, overhead and profits.- Adver- 
tising is minimal with weekend 
newspaper ads and spots oil radio 
station Zeta 4. 

However, Duncan has set up a 
6.11)0- member mailing list and is- 
sues a monthly newsletter of perti- 
nent data 

Since we book us months m ad- 
vance. we has a no trouble kiting our 
customers know who's coming in 
and on what dates." 

The lounge seats ?00 and a usu- 
alb soldout Thursday through Sun- 
das: Tuesday and Wednesday 
nights are usually slow. Duncan ad- 
mits. 

The average age frequenting the 
Consipraca is between 25 and 35. 
"Quite young. but we have a good 

20`i ova 35 as well as a few younger 
university age students.- says Dun- 
can. With its 5 a.m. license. the 
lounge also attracts many of the 
area's musicians on their way home 
from jobs. 

During the previous six months. 
such artists as Horace Silver. McCoy 
Tyner. Mose .Allison. Betty Carter. 
Sian Getz. Rahsaan Roland Kirk, 
Jack DeJohnette- Sonny Stitt Joe 
Pass and Matrix IX have appeared. 
For Allison and Silver it was their 
first south Florida appearance. 

Currently. the Thad Jones -Mel 
Lewis Quartet is appearing. Coming 
in are the Jimmy Smith Quartet 
Tuesday- Sunday 118 -231: Sonny 
Rollins ¡Nov. 9 -12): Dester Gordon 
(Nov. 15- 201. Dizzy GilkspiclNov. 
29 -Dec. 4f and Monty Alexander 
with Milt Jackson (Dec. 13.18). 

Duncan down t feel there's any 
particular resurge of interest in jazz 
in the Miami area: -Jazz is adapting 
to the fusion market." he sass. -Rock 
players are becoming better musi- 
cians. and there's no where else to go 
in rock music. So they've begun to 
listen to the aaromphshedjazz musi- 
cian and go to the places where he is 

appearing. 
And the jazz artist o saying. 'It's 

time we made some money. so leis 
adapt our style a bit and cash in on 

CBS LP Push - 

created by Peter Vscrumcrof the Co- 
lumbia product management de- 
partment CBS is also working on a 

major in-store poster with four -color 
art of all the releases. 

On the promotional side. CBS 
Records field force has initiated a 

series of radio promotions and con- 
tests dealing with each release on an 
individual basis. CBS branches and 
Mar accounts are also budgeting 
for local adverusine. 

The advertising thrust is aimed at 
seeking out key jazz markets while at 
the same unie presenting releases to 
the general public. An example of 
this is multi product ads in Playboy 
Magazine. 

Ads will appear in slicks. alterna- 
tive papers. contemporary music 
publications, jazz publications. and 
major college newspapers in markets 
that reflect a heavy interest in jazz 

In addition. the publicity depart- 
ment will seek press coverage it tie - 
in with extensive touring by the -sn- 
ots. The artist development depart- 
ment has even created a `superstar" 
band of Billy Cobham. Tom Scott, 
Alphonso Johnson and Steve Kahn 
who are going on tour. 
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RCA APL 11433 
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TS ?.Combe C 234976 

23 12 13 RATNLNR MII 
Ku Bain Rattail/4690 12 (United Artists) 

24 31 4 ELIINGTON 6 FOTEI Vol 2 

Om Baird. Faatast 1 7900 

25 Ina HEWS 
Bec Serras Cabmen IC 34896 
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Nol Painter. Bee Nate 
BN- 1A736 -H (United Artists) 

27 30 11 NUN 15 N1 MICINANY 
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33 37 8 INSIDE TOE GOAT PTAAWD 
Pau, Horn. Nesbrora 552 
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40 39 117 THE iAAN1S 
liar Peterson. aie Pass Rai Bro.o. Peek 2310796 (RCA, 

corm sen 19,. Btorp Ps Ocelot. MK ea cart a err 4,4:44.a^ 4, a apruyKl. 
.Oral n re sysie.,. d tr.mbQ n Lora, or by OP eaaar._ a e= vocvociso crest r.al 
Mof'e4..- contai er un.r. .tetR In. o...tor, v av R,erstr 

www.americanradiohistory.com

www.americanradiohistory.com


Dexter Gordon's live album "H2mgcoming" was hailed by down bear 
(and just about everyone else) os one of thetndmarl< albums of the 70's:' He was 
recently named Number One Tenor Saxophonist in down beat's International Critics 
Poll. Now Dexter's second Columbia album is here. "Sophisticated Giant" is o studio 

album with arrangements by Slide Hampton and on eleven -piece band thot includes 
such greats as Woody Show. Bobby Hutcherson, Benny Bailey and Frank Wess. 

"Sophisticated Giant' ": the perfect setting for the consummate musicianship of 
the man The New York Times calls the living master of the tenor saxophone 

Dexter Gordon's "Sophisticated Giant:" A significant moment in the history of jazz. 
On Columbia Records and Tapes. 

DEXTER GORDON 
SOPHISTICATED 

GIANT 
Including ra,xr. oo rn rw. .in.d bp 

FrMd BrrnrMu'm Blr/lio. Yrrrnlw 

Upcomvrg Dexter Gordon lour dotes: November a Avery Fisher Noll. New York New York November 9.12 Rising Sun. Montreal. Condo: November 13 Smithsonian Insrirute. Washington. D.C. November 15-20. Mom Flo.: 

November 22-27 Concerts by the Seo. Redondo Death Cold.: Nov. 290ec a. Keyvone Kornen Son Francisco Cold.: December 7.11 lau Workshop. Roston. Moss.: December 13.18. Villoge Vonguord. New York, N.Y. 
Gopynghted nia 
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Road( Singles Best Sellers 
rÀpynghl 1977. BillOOard Pubbuliont. Inc No put of IMf publKalion maY De rep /otluce0 

stored m a removal system, a Iransminetl, in any form or by any means. eleclromt. mechanical. 

As Of 10/31/77 
Compiled from selected rackiobbers by the Record Market Research Dept. of Billboard. 

1 YOU LIGHT UP MY LIFE -Debby 
Boone. Warner /Curb 8446 

2 NOBODY DOES IT BETTER -Carly 
Simon -Electra 45413 

3 THAT'S ROCKN-ROLL -Shaun 
Cassidy -Warner /Curb 8423 

4 STAR WARS -Meco- Millennium 
604 (Casablanca) 

5 I FEEL LOVE -Donna Summer - 
Casablanca 884 

6 DON'T IT MAKE MY BROWN EYES 
BLUE -Crystal Gayle -United 
Artists 1016 

7 SWAYIN' TO THE MUSIC (Slow 
Dancin')- Johnny Rivers -big 
Tree 16094 

8 HEAVEN ON THE 7TH FLOOR -Paul 
Nicholas -RSO 878 (Polydor) 

9 WE'RE ALL ALONE -Rita Coohdge- 
A&M 1965 

10 KEEP IT COMING-K C & the 
Sunshine Band -TK 1023 

11 BABY. WHAT A BIG SURPRISE - 
Chicago- Columbia 310620 

12 JUST REMEMBER I LOVE YOU - 
Fuefall- Atlantic 3420 

13 DAY BREAK -Barry Mandow -Arista 
273 

14 SHE DID IT -Eric Carmen. 
Aosta 0266 

15 BOOGIE NIGHTS- Heatwave -Epic 
8.50370 

16 COLD AS ICE- Foreigner- 
/khan rc 3410 

17 BRICK HOUSE- Commodores- 
Motown 1425 

18 HOW DEEP IS YOUR LOVE -Bee 
Gees -RSO 882 

19 ISN'T IT TIME- Babys- 
Chrysabs 2173 

20 BLUE BAYOU -Linda Ronstadt- 
Asylum 45431 

21 THE KING IS GONE -Ronnie 
McDowell -Scorpion 135 (GRT) 

22 HEAVEN'S JUST A SIN AWAY -The 
Kendells- Ovation 1103 

23 WE JUST DISAGREE -Dave 
Mason -Columbia 310575 

24 SIGNED. SEALED. DELIVERED (I'm 
Yours) -Peter Frampton - 
A &M 1972 

25 STAR WARS (Main Title)- London 
Symphony Orchestra -201h 
Century 2345 

26 SEND IN THE CLOWNS -Judy 
Collins-Elektra 45253 

27 A PLACE IN THE SUN -Pablo 
Cruise -A &M 1976 

28 YOU MAKE LOVIN' FUN -Fleetwood 
Mac -Warner Bros. 8483 

29 SURFIN' U.S.A. -Led Garrett - 
Anantic 3423 

30 ON AND ON- Stephen Bishop - 
ABC 12260 

31 HANDY MAN -James Taylor - 
Columbia 3 10557 

32 IT'S ECSTASY WHEN YOU LAY 
DOWN NEXT TO ME -Barry 
White -20th Century 2350 

33 JUNGLE LOVE -Steve Miller - 
Capitol 4466 

34 DO YOU WANNA GET FUNKY WITH 
ME -Peter Brown -Drive 6258 

35 MY FAIR SHARE -Seals & Crof ts- 
Warner Bros WBS 8405 

36 SENTIMENTAL LADY -Bob Welch - 
Capitol 4479 

37 CHANGES IN LATITUDES, 
CHANGES IN ATTITUDES - 
Jimmy Buffett -ABC 12305 

38 STRAWBERRY LETTER 23- 
Brothers Johnson -A &M 1949 

39 I WOULDN'T LIKE TO BE LIKE 
YOU -Alan Parsons Protect - 
Arista 0260 

40 EDGE OF THE UNIVERSE -Bee 
Gees -RSO 880 

Rock LP Best Sellers 
Copynghe 1977. Billboard Pubr,Catons, Inc No part o: this publication may be reproduced. 

stored on a retrieval system or transmitted. ,n any form or by any means. electronic. mechanical. 
pnotocopymg, recording or otherwise. without the poor welten permission of Ina pubinher 

As Of 10/31/77 
Compiled from selected rackiobbers by the Record Market Research Dept. of Billboard. 

RUMOURS -Fleetwood Mac- 
Warner Bros 85K 3010 

2 SHAUN CASSIDY -Shaun Cassidy - 
Warner /Curb BS 3067 

3 ELVIS IN CONCERT -Elvis Presley - 
APL2.2587 

4 MOODY BLUE -Elms Presley -RCA 
AFL 12428 

5 STAR WARS /SOUNDTRACK -20th 
Century 2T 541 

6 SIMPLE DREAMS -Linda Ronstadt- 
Asylum 6E104 

7 FOREIGNER- Foreigner -Atlantic 
SD 18215 

8 LIVE -Barry Mamlow -Arista 
AL 8500 

9 ANYTIME ... ANYWHERE -Rita 
Coolidge -A&M SP 4616 

10 BOOK OF DREAMS -Steve Miller 
Band -Capitol SO 11630 

11 BOSTON -Epic PE 34188 

12 LIVE- Foghat. Bearsvtue 
BRK 6971 (W8) 

13 GREATEST HITS VOLUME II -Elton 
John -MCA 3027 

14 YOU LIGHT UP MY LIFE - 
Soundtrack- Arista AB.4158 

15 HOTEL CALIFORNIA- Eagles- 
Asylum 7E 1084 

16 ELVIS GOLDEN RECORDS -RCA 
LSP- 1707 

17 WE MUST BELIEVE IN MAGIC - 
Crystal Gayle -United Artists UA 
LA771G 

18 CHICAGO XI- Chicago -Columbia 
JC 34860 

19 LITTLE QUEEN- Heart -Portrait/ 
CBS JR 34799 

20 I'M IN YOU -Peter Frampton. 
A&M 4704 

21 A STAR IS BORN, ORIGINAL 
SOUNDTRACK RECORDING- 
Barbra Slrersand & Kris 
Krislof Person- Columbia 
JS 34403 

22 THEIR GREATEST HITS 1971. 
1975 -Eagles -Asylum 7E 1052 

23 ELVIS AS RECORDED LIVE AT 
MADISON SQUARE GARDEN- 
Elvis Presley -RCA LSP-4776 

24 CAT SCRATCH FEVER -Ted 
Nugent -Epic PE 34700 

25 ELVIS PRESLEY -Aloha. From 
Hawau -RCA VPSX 6089 

26 COMMODORES- Motown M7884R1 
27 LOVE GUN -Kiss- Casablanca 

NBLP 7057 

28 SUPERMAN -Barbra Strersand- 
Columbia JC 34830 

29 LOVE YOU LIVE -Rolling Stones- 
Rolling Stone COC 29001 
(Atlantic) 

30 ELVIS SINGS "THE WONDERFUL 
WORLD OF CHRISTMAS " -Elvis 
Presley -RCA ANL1 1936 

31 AJA- Steely Dan -ABC AB 1006 
32 WELCOME TO MY WORLD -Elvis 

Presley -RCA AT01.2274 
33 OL' WAYLON- Waylon Jennings - 

RCA API) 2317 
34 LET'S GET SMALL- Warner Bros 

BSK 3090 
35 YOU LIGHT UP MY LIFE -Debby 

Boone -Warner -CuW WBS 8455 
36 GREATEST HITS -Linda Ronstadt- 

Asylum 7E -1092 
37 PART 3 -K. C. & The Sunshine 

Band -Ti) 605 
38 JT -James Taylor -Columbia 

JC 34811 
39 DAYTIME FRIENDS -Kenny 

Rogers -United Artists UA- 
LA754G 

40 HERE AT LAST... LIVE -Bee 
Gees -RSO RS- 2.3901 (Potydor) 

Larry Klein Plans New 
CHICAGO -Plans for a music 

trade expo here at the Pick- Congress 
hotel May 25 -27, have been an- 
nounced by Larry Klein, president 
of Larry Klein Productions. 

Klein says the expo, dubbed "Mu- 
sic 1978," is designed to he "afford- 
able to the little guy." and he is ad- 
vertising complete package rates of 
$1.295 and $895 for registrations 

Chi Music Expo 
paid prior to Nov. 30, 1977. 

Both packages include registra- 
tion, hotel accommodations for the 
duration. exhibition booth, and a 

separate private office with stereo 
playback equipment. 

Klein says the entire hotel will be 
occupied by the convention, which 
hopes to draw from all segments of 
the music industry. 

Jazz 

Weekly Programs Up In Hawaii 
KOU once a week, but with Beuret 
working at the station, jarz soon ex- 
panded to five nights a week, and 
then in August to six nights a week 
(Monday through Saturday, from 8 

p.m. to midnight). 
What makes Beuret's program 

unique in Hawaii radio? 
"I play a lot of contemporary jazz 

albums." he responds. "But I also try 
to feature a variety of music. I try not 
to sound like a disk jockey. I try to 
create the impression or feeling that 
the listener is in my own living room, 
relaxing, and enjoying good music." 

Beuret, at 30, is a man who speaks 
with gentleness and confidence 
about his program and about what 
he sees as a growing jaez market in 
Hawaii. 

"There's no doubt about it." he 
comments, "that if you take boom - 

ingjazz LP sales as an index. the mu- 
sic is coming on strong in the is- 
lands." 

Like Secret, Don 11 umiston, 
known on K108 as Don DaHum- 
mer, is also 30 and also comes from 
the East Coast, 

But DaHummer's involvement in 
broadcasting didn't really begin un- 
til 1975, eight years after he arrived 
in Hawaii. 

He was originally in the military. 
After his commitment to Uncle Sam 
ended in 1971, he drifted around the 
islands for a few years in order to ex- 
perience a less structured lifestyle. 

Friends suggested he get into ra- 
dio because of what they said was 
his excellent ear for music. He was 
offered and he accepted a parr -time 
stint at KIPA on the Big Island of 
Hawaii, and then began working at 
KIKI on Oahu in January 1976, 

But by May of that year the sta- 

Monterey Fest 
May Hit Japan 

LOS ANGELES -A Monterey 
.Jazz Festival package is being 
planned for Japan -the first time 
such a tour has been scheduled. 

Jimmy Lyons, Monterey Festival 
director, discloses he is preparing a 

15 -person package for 1979 and al- 
ter its gigs in Japan. the tour could 
move onto Manila and Hong Kong. 

First step in breaking into the 
Japanese market will be the airing 
by the Tokyo Broadcasting System 
of tapes made of the recent 20th an- 
nual hash (Billboard, Oct. I. 1977). 

The only other time a Monterey 
Festival package has been mounted 
occurred in the late 1960 when 
Lyons toured a small group of John 
Handy and Bole Sete among others. 
for West Coast regional colleges. 

Horn's Pyramid 
Continued from page 54 

It was always changing. I Just re- 

sponded as if 1 were playing with an- 
other musician. I hadn't prepared 
anything specific. Ml of the music 
was totally improvised and so was a 

true expression of the feelings that 
transpired. 

"But that's what jazz is just what 
you feel at the moment. And how 
can I know what 1 feel until I go out 
on the stage in a particular audito- 
rium before a particular audience? 

"I used to drive my band crazy be- 
cause even in concert 1 would never 
seta program order. The classical 
musician has his program scleelions 
all set. But I feel sorry lier them 
sometimes. What if the guy gets out 
onstage and doesn't feel like playing 
what he's committed himself to? 

Even it' he doesn't he's got w play it 
anyway.- 

lutti's progressive rock format ended 
with a change of owners, and that's 
when DaHummer got involved with 
K108. 

"The station was a young organi- 
zation," he reflects, "and I felt I 

could gain valuable experience from 
them " 

In June 1976 82 was given the op- 
portunity to do a jazz program once 
a week. 

By August the jazz show ex- 
panded to twice a week, and in Jan- 
uary 1977 he went full -time with 
jaez in the evenings (Monday 
through Friday from 7 p.m. to mid- 
night, and Sunday from 9 p.m. to 2 
a.m.). 

DaHummer tries to expose a 
greater variety of jazz than the more 
contemporary music which Beuret 
emphasizes. 

Explains DaHummer: "I want to 
be as comprehensive as possible. I 

put a 60% emphasis on current jazz, 
and the rest can go back to 30 or 40 
years. I also feature poetry- mostly 
my own now, but I'm encouraging 
my listeners to share theirs too." 

He also notes that he wants to 
erase the notion that jazz is an esote- 
ric exclusive sort of cult music. ex- 
plaining, "I want people to feel that 
they can interact with this music 
through my show," 

The youngest jazz disk jockey is 
Mike Bloom, known to his KNDI 
listeners as Professor Bop. 

At 24, Bloom has four years of ex- 
perience with KNDI, having joined 
the station because "they needed 
someone to do their long- running 
weekend jazz show. and I showed up 
with a broadcast license and was 
hired on the spot." 

Bloom came to Hawaii in 1964 
with his military family. and gradu- 
ated from a local high school and 
from the Univ. of Hawaii. 

It warn t until May 1976 that he 
upped his status at KNDI from part- 

time to (ull -time, expanding the Pro- 
fessor Bop show to sis nights a week 
(Monday through Thursday from 10 
p.m. to midnight. Friday from IO 
p.m. to 4 a.m., and Saturday from 
midnight to 4 a.m.). 

"I've been accused of featuring a 
lot of old stuff." Bloom confesses, 
"but that's not really true. What I s'y 
to do is to play what 1 call modern 
jazz -not contemporary necessarily, 
but jazz in the style of the 1950s and 
1960s by artists who are still popular 
today. 

"The jazz 1 feature is more acous- 
tic than what the other jazz pro- 
grams play. It's a more natural 
sounding jazz, music without a lot of 
overdubs and withopt a fusion to 
rock. 

"Not only is jazz selling better in 
Hawaii, but the kind of music I'm 
playing is also selling much better in 
the record stores. 

"As Professor Bop, what 1 choose 
to play is strongly influenced by 
what the great Duke Ellington once 
said: 'It don't mean a thing if it ain't 
got that swing.'" 

Entertainment Into 
New L.A. Offices 

LOS ANGELES -The Entertain- 
ment Company Music Group has 
opened an office here, which will 
also serve as the West Coast head- 
quarters of Manhattan Records. the 
UA custom label which it runs. 

The office Is headed by Jay 
Warner, vice presicent of West Coast 
activities for the publishing- produc- 
tion firm. Warner was most recently 
vice president of the publishing arm 
of the Wes Farrell Organization for 
four years. 

The address of the office is 6430 
Sunset Blvd.- Suite 803, Los Angeles 
90028,1213)466 -6127. 

Jazz BeoI 
LOS ANGELES -Electric Factory Concerts of 

Philadelphia claims It grossed more than 

$100.000 for seven play dates al the Tower 
Theatre in Philly during its 1015 annual Quaker 

City Jazz Festival recently. Among the head- 

liners. McCoy Tyner, Gary Bartz, Roy Ayers 

Ubiquity. Al larreau, Earl Klugh, Bonnie laws. 
Tool Sims, Hank Crawford, Anthony Braxton. 

Dexter Gordon and Freddie Hubbard. 

Inner City Records will distribute Choice Rec 

ords of Seacliff, N.Y., throughout the world. la- 
bel, waded by Gerry MacDonald, teatures LPs 

by Soot Sims, Roland Hanna, Toots Thielemans. 

Buddy DeFranco, Joanne Brackeen and Irene 

Kral, among others. 

Among Inner City's own upcoming releases 

ate titles by Dexter Gordon. Ohs Blackwell. Mr 

chat Urbaniak. Urbaniak's wife Urstual Dudziak 

accompanies him. Nat Addereley, Mal Waldron. 

Frank Sborter and Jeremy Steig and Eddie Go- 

mez round out the release. 

lait Interactions, the Manhattan informa- 
tion /concert bureau, has run out of lands and is 

appealing for finances. Organization has worked 

in the New York area for 12 years. 

Big bands have taken over the Ladies' Fort m 

the Village in a re- opening blitz So far the fol- 

lowing have played the loll facility: Frank Foster 

and the loud Minority, Monty Waters, Sam 

Brown, Art Jenkins big band. Upcoming Friday- 

Saturday (18.19) are the Noah Howard quintet 

from Parrs with be Lee Wilson and Bond Street 

set for Nov. 25, 26. 

The Uptown lase Junta presents the Eddie 

Jefferson quinte) plus Junior Cook. Bill Hardman 

and Cecil Payne Saturday (19) at the SI. Charles 

Auditorium, 211 W. 141st St. in Manhattan 

Don Ellis has opened UCLA's big band series al 

Royce Hall. the Frankie Capp Nal Pince 

Juggernaut band played the Pilgrimage Iree Lau 

concert series Oct. 23. And Damita lo worked 

the L A. Playboy Club, followed by loe Wllhams. 

The Las Vegas Jazz Society's recent Jazz Pic 

me In Sunset Park leatured these local bands. 

Rick Davis sextet, Buck Moran's hit big band. 

Carlsband and the Kenny Hing quartet. The 

"New Generation Of Chicago Blues," a blending 

of 13 of Chicago's new blues performers u 

slated to perlen at the Berlin Jazz Festival in 

Noveglber The bands include the Atomic Souls. 

Dead Eye Norris and Billy Branch. Willie Dixon 

will host. .. Pete Fountain helped the Waldorf 

Astoria In New York celebrate lambalaya week 

with a one -hour concert recently. 

Upcoming at the Village Gate in New York 

Charlie Byrd. Mose Allison, Dizzy Gillespie, loe 

Pass, Junior Mance. .. Oick Hyman and Ruby 

Bra)) costar Thursday (101 at lack Kleinsinger's 

"Highlights In lazo" series at NYU's Loeb Stu 

dent Center at 8 p m 

Send items for Jan Beat to Billboard, 9000 

Sunset Blvd., Lm Angeles, Cali). 90069. 

Shooting Starts On 
Radio Movie 'FM' 

LOS ANGELES -Universal's 
"FM" began shooting Oct. 27 at 

Universal City Studios with Irving 
AzofT as executive producer and 

Steely Dan composing the title song. 

"FM" is a comedy /drama which 
deals with the behind the scene situ- 

ation at a top rock radio station star- 

ring Eileen Brennan. Cleavon Little, 
Michael Brandon. Martin Mull, 
Cassie Yates and Alex Koreas. The 
film is directed by John Alonzo. 

Sinatra At Caesars 
LAS VEGAS -Frank Sinatra ro- 

lums to Caesars Palace Thursdai 
(3)-Nov. 16, for his fifth engagement 
here this year. The two week stint 

will have- comedian Jackie Genie 

opening. Paul Anka will follow Si- 

natra Thursday (17). 
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Blowin' strong 

To the Crusaders: 
20 weeks at Number One on the Jazz charts. 
Almost 20 years of innovation. That's what 
happens when you're 

FREE AS 
THE WIND. 

p Rct uni. 
GOT Tapes' 

6T 6029 
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Soul 
L Sauce 
Temptations 
Revert To 
1st Sound 

By JEAN WILLIAMS 
LOS ANGELES -"There are a lot 

of people with preconceived ideas 
about what the Temptations will do 
now and what has happened to us- 

It's important to let them know that 
we have undergone some major 
changes." says Melvin Franklin. one 
of the two original Temptations 
members. 

Avrording to Franklin. the group 
has changed its sound. "We're going 
back to the sound that initially made 
the group work. which was an over- 
all group sound." he says. while add- 
ing that somewhere along the way 
the Temps lost its sound of oneness. 

"Wire also returning to the old 
harmonies we originally started 
with :' claims Franklin. 

The group hasa new label, Atlan- 
tic: new management. Sidney A. 
Seidenberg: active companies of its 
own; new costuming: new choreog- 
raphy: an entirely new show: and 
new LP. 

The Temptations branched out 
into production by producing its last 
LP on Motown The Temptations 
Do The Temptations" but it has de- 
cided not to produced itself -just yet. 

Says Otis Williams, the group's 
second original member: 'We feel 
that were starting our career all over 
again and this is no time to experi- 
ment- 

"We didn't produce this first At- 
lantic LP because we to go 
with someone with a track record." 
We needed someone who has been 

tried and proven successful:' injects 
Franklin. 

The team of Baker /Harris /Young 
has produced the group's "Hear To 
Tempt You" LP set for release 
Thursday (101. 

Another new element is the 
groups involvement in its own ca- 
reer. says Melvin. The Temptations 
feel they have been in the industry 
long enough to know the pitfalls. 
where its career should go. and how 
to achieve financial independence. 

"Were getting more involved in 
the mechanics of the music indus- 
try.' notes Melvin. adding that the 
group has for some time had two 
inactive companies, Tall -T produc- 
tion with Tall- Temptations Music. 
its publishing arm. 

We plan to develop financial sta- 
bility in the industry through these 
companies. We have learned that 
that's where the big money is to be 
made.' says Franklin. 

With Franklin and Williams. 
other group members Richard 
Street. Glenn Leonard and Louis 
Price are all constantly writing mate- 
rial for the publishing company. 

One of the first tunes to go into its 
catalog is "Let's Live In Peace.' a cut 
on the Tempts' upcoming LP. 

Says Williams: "We're getting 
ready for the next LP on which we 
will participate in the production as 
well as writing some of the tunes.' 

The group is re- experiencing 
growth pains. according to Williams. 
noting that the Temptations will ini- 
tially play venues that will re- estab- 
lish the group. which are not neces- 
sarily the facilities where it will make 
the most money. 

"We'll play places like the Roxy in 
Los Angeles. Bottom Line in New 
York. Bijou in Philadelphia and 
other such places around the coun- 
try." injects Franklin. 
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General News 
REGGAE ROUTES Jamaican Producers Seek 

Formulas For U.S. Hits 

KINGSTON. Jamaica -Alt hough 
reggae is struggling to carve Ih niche 
in the U.S, contemporary music 
scene. Jamaican producers differ on 
musical methods to firmly grab a siz- 
able chunk of the U.S. charts. 

At the same time. while reggae is 

the music of Jamaica, American r &h 
acts arc topping this city's charts. 

Tony Robertson. reggae producer 
and owner of Tony's Record Man 
here. says that during the past kw 
months. since reggae has begun to 

creep into the American music 
sane. he has taken several trips to 
"the States" to become familiar with 
American musical tastes. 

He notes that when the targeted 
audience is disco. he maintains the 
heavy reggae bottom. On the other 
hand. when reaching for the r &b au- 
dience, "I keep the reggae bottom 
but try to give the record a slight 
Motown beat. I also find that Ameri- 
cans like a lot of sweetening and 
horns so I add strings and horns on 
top of the reggae bottom." 

Robinson. who is producing 10 

acts (he is currently buliding his own 
studio). had two acts, Chosen Fcw 
and U -Roy signed to Virgin Inc. 
CBS' affiliate in London. 

"The problem in the U.S. is. if we 
leave the reggae mw. without sweet- 
ening, it's not appealing to Ameri- 
cans. Horns and strings are their bag 
but they also like the heavy bottom. 
even in mellow music." claims Rob- 
inson. 

He believes the American and Eu- 
ropean rock groups are beginning to 
incorporate a little reggae into their 
music. 

B) JEAN WILLIAMS 
Ile tech the mason for the slow 

reggae entry into the U.S. is. "You 
must keep in touch with the Ameri- 
can market. Jamaican artists don't 
get the chance to travel like Euro- 
pean and American artists, so they 
are not known. internationally." 

In contrast to Robinson's studied 
approach. noted Jamaican group 
Ras Michael is quite ethereal in his 

musical approach. choosing instead 
a more spiritual approach to reggae. 

The Ras Michael trio of Rastafa- 
rians says it is currently talking to 
Atlantic and United Artists Records 
about recording contracts. The 
group presently records on a local 
label. 

Ras Michael explains that all of ils 
lCnnnnucc /un page /0.57 

ON THE ROAD -San Francisco is the first stop for the Temptations on their 
current promo junket for the group's first single on Atlantic, "In A Lifetime." 
Here they're seen with K -101 air personality Sam Van Zandt in the car. 

Soul Sauce 
Cuullnued from pew 5.N 

The Tempts will embark on a 

month -long concert tour of these 
small nightclubs Wednesday (16). 

"At this point in our career it's im 
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220 West 19th Street, New York, NY 10011 

212- 675 -0800 
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portant that the people we reach are 
the people who in turn can reach the 
masses. These people can go out and 
tell the story about the new Tempta- 
tions," says Williams. 

The concert tour tagged "An Eve- 
ning With The Temptations" with 
no supporting aCL is the first of its 
kind for the group. notes Williams. 

"Our manager (Seidenberg) feels 
that we can reach a broader au- 
dience by going into smaller facil- 
ities that primarily feature pop or 
rock acts. Then the second time 
around well play to the masses by 
going into the large auditoriums." he 
adds. "But this is the time for re -es- 
tablishment." injects Franklin. 

The group. which has not had any 
product released in more than a 

sear. is completely changing its stage 
presentation. 

We have gone through six weeks 
of new choreography with Cholly 
Atkins teaching us brand new. fresh 
routines. We're also getting involved 
In special staging and lighting and 
new and different costumes," says 
Franklin. Williams explaips that the 
new costumes will be "classier but 
still slick.' 

The Temptations have for the 
most part always had a lead singer. 
but following the departure of Den- 
nis Edwards, other members began 
to emerge as lead vocalists. 

The group says this last change 
was by design. "Our new image will 
be the group as a whole. Everybody 
will now be at the front taking lead. 
roles. 

"When we originally formed, our 
concept was that everybody would 
sing lead. then it moved somewhere 
else." 

The group notes that Atlantic is 
setting up a major merchandising 
campaign. complete with giant in- 
store displays. radio, huge hill - 
boards. T- shirts and will support the 
group whenever its appearing in a 
town. 

The Temptations have a promo- 
tional tour on the drawing board 
and next year plan to embark on an 
international junket. 
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General News 

Chi Food Web 

Uses Disk /Tape 
Giveaway Plan 

CHICAGO -In what is claimed to 
be a local first of its kind promotion. 
the Dominick's supermarket chain 
here is using a record /tape giveaway 
as an inducement to shoppers. 

The promotion. which began late 
last month. offers customers one free 
CBS LP. 8 -track or cassette with 
$250 in cumulative purchases. Shop- 
pers affix stamps awarded for each 
S5 spent to a "saver book," which is 

redeemed when tilled. 
The promotion. running at all 65 

Dominick's stores in the area. is get- 
ting newspaper and radio ad sup- 
port. 

"We've never seen it before in any 
of our trade magazines." explains a 

Dominick's spokesman. He says 
CBS Records premium division, 
which is involved in the promotion. 
also believes it to be a supermart 
first. 

Dominick's customers can choose 
from a list of 300 CBS titles (most 
available in both tape formats. rep- 
resenting rock. country, classical. 
mood music. "a little bit of every- 
thing." Shopper with requisite pur- 
chases fills out an order form in the 
store and returns to pick up the disk 
a week and a half later -or so the 
program is expected to work. Mer- 
chandise is mailed to the stores by 
CBS. 

Chain says it selected records/ 
tapes premium because of universal 
interest. says spokesman. 

SKIFFLE SOUNDS -The Memphis Nighthawks perform their special brand of jazz at Chicago's Sounds Good Records & 
Tapes. Group's instruments include C- melody and bass saxes. Its promo effort tied in with its current Delmark LP 

"Jazz Lips." P.S., the band is not from Memphis. 

Biograph Releases Crosby Movie LP 
LOS ANGELES An album 

culled from the soundtracks of Bing 
Crosby's first six movies has been re- 
leased by Biograph Records, an in- 
dependently- distributed New York 
label which deals in jazz. blues. folk 
and nostalgia product. 

The LP, When The Blue Of The 
Night Meets The Gold Of The Day." 
features material front Crosby's 

1930 -31 features and `tack Sennett 
shorts. The initial pressing is 15.000 
uni.. 

The recordings have never been 
released before. but Biograph 
recently acquired the rights to them 
along with soundtrack music from 
Ethel Merman. George Burns. W.C. 
Fields and Dukc Ellington, which it 
will also he releasing 

Pens Crosby Tune 
LOS ANGELES -'Thank You 

Mr. Crosby : a soft ballad tribute to 
the late crooner. has been written by 
Joseph Nicotetti, who produces ra- 
dio commercials locally. Nicoletti is 
seeking a split publishing deal be- 
tween a major and his own music 
company. P.O. Box 2818, Newport 
Beach. Calif. 92663. ( 714) 497 -3758. 

Congratulations 
and continued success 

FONIT CET A 
We are proud to be your distributor 

for the United States and Canada 

International 

PETERS INTERNATIONAL 
Manufacturers and Distributors 

619 West 54th St. New York, N.Y. 10019 

Foundation Aims 
For School Kids 

NASHVILLE -Actively seeking 
methods to bring school. age chit- 
dren an opportunity to explore and 
interpret country music. theCountn 
Music Foundation is adding an as- 
sociate curator of education to its 
staff. 

The addition of Aguelia Gacesa 
(see Executive Turntable) should 
boost the efforts of the foundation to 
attract a youthful audience to its ex- 
hibits and projects. according to 
Kyle Young, the foundation's cura- 
tor of education. 

Her responsibilities include 
maintaining the Country Music Hall 
of Fame and Museum's relationship 
with area schools. scheduling visits. 
coordinating our programs with the 
Metro Nashville schools curriculum 
and serving as a resource person for 
teachers," comments Young. 

Gacesa, whose past experience in- 
cludes teaching and journalism. will 
also be in charge of the Museum's 
first traveling exhibition, a program 
utilizing museum exhibits and com- 
memorating the centennial of the 
discos-cry of sound recording by 
Thomas Edison. 

N.Y. CLUBS 
HAUNTED BY 
HALLOWEEN 
NEW YORK -Much of the hal- 

loween festivities in the city centered 
around posh Manhattan disco- 
theques like Studio 54. New York. 
N.Y.. the Copacabana. and the Hip- 
popotamus. 

Although Mondays are usually 
slow nights at most clubs. hundreds 
of patrons costumed in even form of 
bizarre attire from Roman togas to 
Star Wars. King Kong and Frank- 
enstein masks. began queueing for 
entry from early evening. 

By 10:30 p.m. the lines were as 
long as city blocks at some venues 
and even celebrities and specially in- 
vited guests were being turned away. 

At the chic Studio 54. milling 
crowds on the footpath led police to 
believe there was overcrowding in- 
side and the Fire Dept. was called. 
Most people assumed the fire in- 
spectors were part of the show. 

The owners knew differently. 
however. for although there was no 
overcrowding. a number of other 
building violations were found in- 
cluding blocked emergency exits. 

Summonses were issued and lines 
could he levelled if the club owners 
are found guilty. Still. it was a 

bumper and profitable night for the 
operators. and who really cares 
about a few small fines under the 

circumstances? 

New Wave Dip 
which will not be "produced" unlev 
such assistance is requested. he says. 

Even the label's logo will carry 
through the untutored feel. "The 
logo is not professionally done. one 
of the people in the company spray - 

painted a logo for us: explains 
Bumstein. 

Phonogram affiliate, in England 
and Canada reportedly have ex- 

pressed strong interest in Dip. and 

releases are expected to be issued in 

those countries shortly after appear- 
ing here. Dip expects to work prima- 
rily with U.S. acts. says Bornstein 

The label also has recruited Peter 
Mensch as East Coast label manager 
based in New York. Working out et. 

Phonogram's New York office 
Mensch will combine promotion. 
publicity and marketing duties. 

l. 
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'Fonit-Cetra is the only Italian 
recording company that has been 
on the market for fifty years. 

Fonit -Cetra may be considered Italys oldest 
record company. It was formed in 1957 with the 
merger of Fonit (Fonodisco Italiano Trevisan), 
founded in 1927. and Cetra (Compagnia Edizioni, 
Teatro. Registrazioni. Affini), founded in 1933. 

1) These were the pioneer years. The radio had 
T carried the human voice over the air. and the record 
0. stopped it in time. Until Fonit began printing 

records. only imports were available in Italy. and 
Fonit immediately concentrated on dance music. At 
more or less the same time, Cetra began recording 
classical and opera. aided by its ties with Italy's 
national radio network which put top level 
orchestras at its disposal. Cetra was also 
collaborating with the top conductors of the pre -war 
years. like Victor De Sabata and Bernardino 
Molinari. and with singers like Tina Paglughi and 
Ferruccio Tagliavini. This permitted the recording 
of whole operas with an excellent cast, and even 
today Fonit- Cetra's catalogue of complete operas. 
with over 110 titles, is the most prestigeous for a 
certain period of Italian music. 

Also from that period date the first recordings of 
n drama and poetry by the best known voices of the 

time, such as Ruggero Ruggeri and Emma 
gCramatica. These are the forerunners of Fonit 

Cetra's series of literary recordings of the late fifties. 
$ the 0..Collana Letteraria Documento.. 

Cetra from the beginning tried to obtain the best - quality possible also with dance music. In 1934 there 
ni was a live broadcast from a well known Turin 
¢ ballroom. The Gat. where the orchestra of Cinico 

Angelini was playing, and Angelini went on to be 
Cetra's artistic advisor for many years. He signed for 

> Cetra some of the top singing stars of the time. like 
z Alberto Rabagliati and the Trio Lescano. three 

Dutch girls that Angelini discovered in a circus, and 
who scent on to become the success story of the time. 
Cesare Gallino, Tito Petralia, and Titto Barzizza are 
among other famous orchestra leaders who began 
recording for Cetra at that time. The best known 
singers were Oscar Carboni, Ernesto Bonino. the 
Duo Fasan, and the Quartetto Cetra, all names 
that lasted for many years in Italian popular music. 

Fonit also had its singing star. Natalino Otto, who 
with his jazz -influenced style was very successful 
with young people. No less successful was the 
,confidential. style of Alberto Rabagliati, who with 
«La Mer. sold 13.000 copies. an enormous figure for 
the time. 

Also worth mentioning in the Cetra .team., of the 
'forties: Silvana Fioresi, Norma Bruni. Jone Cac- 
ciagli. Alfredo Clerici, Nella Colombo. Aldo Doria. 
Dea Carbaccio. and Lucio Ardenzio, who later 
became Ornella Vanonï s husband and an important 
theatrical impresario. These were the most listened - 
to singers of the 'forties, providing release from the 
trials of the Second World War. 

But the real «boom begins in 1951, with the first 
Sanremo festival. Nilla Pizzi, a pupil of Angelini, 
wins with Grazie Dei Fiori., which sells 60258 
copies. Then with « Papaveri e Papas-ere. she 
breaks the 100,000 mark. and with «Vola Colomba. 
she sells 114992 records. Achille Togliani, Carla 
Boni. Gino Latilla, Tonina Torrielli and Claudio 
Villa join Cetra in the 'fifties. At the same time. 
Fonit has. among others. Natalino Otto. Kramer 
and Semprini. Nino Taranto. and Giacomo Ron - 
dinella. 

Meanwhile the record has become a .45.E or an 
.LP, it's made of vinyl, it's light and unbreakable. 
And in 1958 Fonit prints a promotional edition of 
Domenico Modugno's Sanremo hit. .Nel Blu 

LEONE PICCIONI - President 

Leone Piccioni was born in Turin in 1925, 
and studied with De Robertis in Florence and 
Ungaretti in Rome. Professor of modern and 
contemporary Italian literature, he has taught 
for many years at a Milan university. 

He entered RAI, Italy's national radio and 
TV network, in 1946. He worked in the news 
services and cultural programs, aid 
subsequently was director of the Telegiornale 
news service, of the first channel, and ut an 
radio programs. until in 1969 he became vice - 
director general. Named president of Fonit - 
Cetra, he has remained at the disposal of RAI's 
director general for special assignments. 

Moreover, he takes part in current political 
and cultural matters through articles in 

magazines. 
Among his main literary works: -Leopards 

literature and other essays (Valsecchi :52); -On 
contemporaries. (Fratelli Fabbri '54); -Italian 
prose between novel and story. (Mondadori 
'59; -Anthology of black american poets. 
(Mondadori '64): -White Blackboard. 
IVallecchi '64); -Patience and impatience. 
(Sansoni '68); -Too much death too much life. 
Vallecchi '69); -Life of a poet: Giuseppe 

Ungaretti. (Rizzoli '70). 
Rizzoli is about to publish a retrospective of 

his critical and militant activities. which brings 
together articles from 1946 to the present. The 
book contains much unpublished material. and 
is titled -Portrait out of style.. 

Dipinto Di Blue in blue plastic. Total sales of this 
record were over the half million mark. 

And thus with the merger of these two companies. 
Fonit -Cetra S.p.A. came into being with a capital of 
300.000.000 lire. or about 280,000 dollars. It is still 
today the only Italian record company working 
with Italian capital. Italian technicians, and Italian 
management. 

All Fonit -Cetra's records are made in the 7000 
square meter Milan factory. There are three 
production lines with ten presses each. capable of 
turning out 30.000 ..45s. in eight hours. Fonit -Cetra 
has a Milan auditorium, recording studios in Rome 
and Turin, and its central headquarters in Turin. 

The large and varied commercial product of 
Fonit -Cetra has been achieved thanks to the 
company's efficient organization. There are various 
departments. each of which deals with one aspect of 
production. on an administrative as well as on 
artistic and production level. Each department has 
almost total freedom. and the central management 
comes in on the final stages of production to 
coordinate release, distribution etc. 

Each department director works according to his 
personal musical specialisation, and even the various 
recording studios deal with different aspects of 
Fonit- Cetra's record production. A press office takes 
care of relations with the press. radio and TV. 

Fonit -Cetra has made a choice which transcends 
commercial considerations, and that is a search for 
musical and technical quality which is reflected in 
all its production. Not surprisingly, each year Fonit - 
Cetra is awarded one or more awards by Italian 
record critics. Its most recent awards have regarded 
literature recordings, progressive rock. folk music. 
and its most recent initiatives in the classical field. In 
the poetry and drama fields, Fonit -Cetra has Italy's 
most complete recordings. by artists like Vittorio 
Gassman. Ruggero Ruggeri. and Arnaldo Foa. 
There is the 1S LP recording of Dante's Divina 
Commedia, the 12 LPs of the -Popular Anthology of 
Italian Poetry., the -Orlando Furioso, and the 
series of releases, «Voci Dei Poeti., by numerous 
Italian and foreign poets. It is a production of a very 
serious and rigorous nature. which gives to the 
public valuable instruments of study and research. 

The solid cultural foundations of the company 
can also be found in its catalogue of folk music. 
Begun in 1972. this series of releases includes 
recordings of folk music from all regions of Italy. 
and has been acclaimed by the critics. At the 
moment an international folk catalogue is being 
prepared. 

Fonit -Cetra has also made a wise choice in its 

popular. music department. Not limiting itself to 
the continuation of the tradition of solo singers, such 
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GIORGIO AGOSTI - Vice- President 

Giorgio Agosti was born in Turin in 1910. 
and graduated with top grades from Turin 
University in 1931. He became a magistrate in 
1935 and was a judge in the Vercelli and Turin 
courts. 

On leaving the courts, he was hired by SIP - 
Societa Idroelettrica Piemonte, and in 1950 
became its General Secretary. 

When the electric industry was nationalized, 
he was named in 1963 Vice director general of 
l'Impresa Elettrica, and subsequently vice 
director of the Turin department of ENEL. He 
retired in 1973. 

Secretary of the board of directors of Cetra 
since 1950, he was named consultant to Fonit- 
Cetra in 1960. As secretary of SIP, at the time 
controlling Cetra, he was particularly involved 
in the merger of Fonit with Cetra. He still 
believes that an important part of Fonit- Cetra's 
reasons for existing are its close relationship 
with Rai, and that the situation is ripe for Fonit- 
Cetra to take a place of preemminence in Italy's 
record industry once again. 

Modugno, Milva and Claudio Villa, it has opened 
studio doors to the most avant garde groups and 

Jsicians, giving proof of its sensitivity to the more 
vanced musical tastes of the young, and giving 
native opportunities to numerous Italian rock 
aups. Fonit -Cetra was responsible for the first 
ordings of groups such as the New Trolls, 
>lirium, Osanna, as well as «Orfeo 9» by Tito 
hipa Jr., Italy's first rock opera, shown also on 
Piss televison. 
In recent years Fonit -Cetra has greatly increased 
»pop» music section, signing singers like Santino 

icehetti, Roberto Soffici, Il Guardian Del Faro, 
nbretta Colli and many other young artists, most 
whom have achieved popular success. 
Following the policy of the company and of its 
tother company », Radiotelevisione Italiana, Fonit 
Ara has also renewed its regional interests, 
rking with people outside the large production 

nters of Rome and Milan. The first experiment in 
is direction took place in Bologna. where Fonit- 
ttra «discovered two interesting new singer - 
ngwriters, Roberto Picchi and Fabio Ferriani, and 
iromising new group, the Tomstones. 
In Rome, a special agreement has been reached 
ith the «Folkstudios, the well known jazz -folk club 
here Bob Dylan once performed, to release a series 
albums called »Spazio G. These will deal with 
rious alternative forms of music, such as urban 
lk and local jazz, as well as those kinds of music 
at are hard to define precisely. 
1975 saw renewed interest in classical music, and 
pecially opera, where Fonit and Cetra had reigned 
preme in earlier decades. These recordings are 
ping collected in two series of releases, «Opera 75» 
Id » Archivio Italiano'. which have the purpose of 
esenting to the public the most famous operatic 
Aces, as well as exploiting historic recordings by 
e great Italian voices of the thirties and forties. 
Classical music is the sector in which Fonit- 

etra's greatest «renaissance» is taking place, 
.aching its peak in the 1976 -77 period. In 
ovember of 1976 the company signed Roberto 
appello, a pianist who after 24 years brought back 

Italy the Ferruccio Busoni Award. This was the 
eginning of a new era for Fonit -Cetra. which 

GIUSEPPE LAMBERTO - Managing Director 

Giuseppe Lamberto is 54 years old. He 
graduated at 22 from the University of Turin 
and began his career in Italy's main paper 
manufacturing group, Cartiere Burgo, 
becoming managing director of the fiscal 
department and of personnel. He is a member 
of the International Fiscal Association and has 
worked at a managerial level with various 
companies. Among these he has been vice - 
president of the SIP telephone company, 
advisor to the company for radio and TV 
pubblicity. SIPRA, and auditor of the Instituto 
Bancario San Paolo and of the SINA freeway 
company. 

Since 1971 he has been Fonit -Cetra's general 
director, and recently he has been nominated 
administrator of the company. 

«In seven years of activity», he explains, »I 
have faced the problem of promoting and 
developing commercially the label, encouraging 
its entry into the state radio -TV corporation, in 
1976. I have also encouraged the «rejuvenation, 
of Fonit -Cetra, by the insertion into Fonit- 
Cetra's managerial group of young people who 
in 3 -4 years will take the place of those leaving 
the company to retire. The know -how and 
enthusiasm of these young people are the 
guarantee to our artists and writers, and also to 
the foreign companies with which we deal, that 
Fonit -Cetra is determined to compete on even 
terms, and not through state «protection ». 

Giuseppe Lamberto has been one of the most 
enthusiastic promoters of the creation, with RAI 
and the Italian symphony and opera 
organisations, of a great Italian classical label. 
The release of the first »Italia» recordings is a 
demonstration of Fonit -Cetra's renewed interest 
in this sector. 

Lamberto believes in a modern and dynamic 
company policy, almost »private» in its 
aggressiveness, and he believes in the com- 
mercial growth which is already under way. 
According to Lamberto, many of F'onit- Cetra's 
competitors will soon be facing fierce com- 
petition from a completely renewed company. 

would bear fruit with the Italia label described in 
other pages of this supplement. 

Opera Live» is another series of releases born in 
this period. It consists of some of the greatest live 
recordings of the fifties, including some by the 
legendary Maria Callas. 

Another important aspect of Fonit- Cetra's interest 
in classical music is reflected in the acquisition of the 
distribution rights for the Harmonia Mundi 
catalogue, which in Italy is known as Deutsche 
Harmonia Mundi to distinguish it from the French 
label of the same name. And while for the rest of the 
world Harmonia Mundi distributes through EMI, 
only in Italy did they choose Fonit -Cetra as their 
representative. 

Apart from its diversification of musical interests, 
Fonit -Cetra has not remained indifferent to the new 
technical aspects of the record industry, especially 
the production of pre -recorded tapes. Thus the 
manufacture of stereo 8 and cassettes has reached 
25 '. of the total product. With a highly developed 
system of distribution, Fonit -Cetra also takes care of 
pressing and sales For numerous Italian and foreign 
labels. 

ç-' 
FRANCESCO SICILIANI General Classical Consultan' 

Francesco Siciliani's celebrity began with the 
artistic direction of the San Carlo in 'Naples in 
1940, and the foundation of the Sagra Musicale 
Umbra in 1947. Known also for his musical and 
humanistic studies, he became internationally 
known when he assumed the direction of 
Florence's Teatro Comunale and of the Maggio 
Musicale Fiorentino. 

The nine years of his directorship may be 
considered the most important and constructive 
period of the Maggio Musicale. 

As director of La Scala from 1957, he 
considered it his job to make sure that respect 
for tradition should not become conformism. 
While taking into consideration the character of 
La Scala's programs, he nevertheless did a great 
deal to insert in this program forms of music, 
drama and sometimes merely information of a 
different kind. He was often responsible for the 
staging of opera's by composers that had never 
been represented at La Scala. 

Among these are Janacek, Bloch, Hindemith, 
Weill, Schostakovich, and Dallapiccola. Not to 
mention operas of the 17th, 18th and 19th 
century written by people like Haendel and 
Berlioz, but which had never before been staged 
there. 

Following these principles, he also helped to 
bring certain singers and conductors to the 
position of international status that they now 
occupy. He also drew directors such as Visconti 
and Strehler, from the cinema and the theatre, 
to direct operas at La Scala. After working at 
La Scala and RAI, Francesco Siciliani is 
currently musical advisor to Fonit -Cetra. 

All 
Fonit -Cetra's men 
PRESIDENT -- Leone Piccioni 
Vice -president -- Giorgio Agosti 
Managing director -- Giuseppe Lamberto 
General manager -- Mario Zanoletti 
Commercial director -- Luigi Arduino 
Administrative director -- Ettore Minoretti 
Technical director -- Bruno Villa 
Vice -artistic director and director for Rome -- 
Giancarlo Chiaramello 
Legal manager -- Maurizio D'Argento 
General classical consultant -- Francesco 
Siciliani 
Classical product manager -- Salvatore 
Caruselli 
Pop product manager -- Marino Marini 
Labels distribution -- Mario Magenta 
Cultural -- Ugo Gregoretti 
Foreign office director -- Dante Notti 
Press office director -- Antonino Buratti 
Radio and TV promotion -- Elio Cipri 
Usignolo director -- Ettore Minoretti 
Publishing department -- Wilma Battigelli 

10100 TORINO - Via Bortote. 34 Tel. 5753. 
20141 MILANO - Via Meda, 45 - Tel. 8432551. 
00153 ROMA - VIa Pietro Roselll, 4 . Tel. 5806159. 
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Artistic director of Fonit Cetra since 1962, Mario 
Zanoletti began working in the record business after 
a long experience in Italy's national radio -television 
company. which he entered as newscaster, going on 
to organise and produce radio and TV programs. 
This past experience is one of the reasons for which 
he has been chosen as Fonit Cetrá s general director, 
after Fonit Cetra became a part of the industrial 
group which also controls the radio and TV com- 
pany. 

«There are many aspects to the relationship 
between records and radio and TV. For Italy's 
record industry, radio -TV is mainly a means of 
promotion, but the main record companies are 
looking for a deeper kind of collaboration. And this 
is what Urn m thinking about as we are trying to set up 
a kind of creative partnership with radio and TV 
programmers, to make the record an indispensible 
mainstay of radio and TV programs. 

This is a form of collaboration which will take 
place on a day to day basis, 'but often program 
producers will wish to leave a tangible trace of their 
work. In this way the public will be able to re- listen 
to an interview, a piece of music, or a dramatic 

m 
interpretation at will. And often there is more 

-1 material to a TV or radio program than is actually 
E transmitted. 

And no other recording company, not even the 
rn 

We are present 
in every field: 
classical, rock, mor, jazz 
folk and cultural 

MARIO ZANOLETTI -General Manager 

To 

Fonit Cetra 

Congratulations and best wishes 

from 

BASF 

S. A. S. E. A. 

Distributor of BASF Products in Italy 

20161 Milan - Via Vincenzo da Seregno 44 

subsidiaries in Italy of the big multinationals, have 
as wide an area of operations as Fonit -Cetra. Apart 
from considerations of sales figures, which at the 
moment are not in our favor, in terms of quality 
Fonit -Cetra is number one. We are present literally 
in every sector, classical, rock, MOR, cultural 
recordings, records for teaching and records for 
children, as well as jazz and folk music. 

«In 1977 the «Italia» line of classical releases was 
born, which with «Opera Live ». begun in 1976, is 

the mainstay of our production. 
«Regarding the «Italia» label, I would like to add 

to Professor Leone Piccioni's remarks on pages 6 and 
7. We realized that in Italy various foreign labels of 
strong tradition and commercial potential were 
already on the market. So we had to give a specific 
character to these recordings without imposing any 
limits of a nationalistic nature. I think we have 
succeeded in doing this, and hope to take our 
product outside of Italy to those countries where a 
similar expansion in classical music sales is un- 
derway. 

«As for «Opera Live» and Grandi Concerti Live », 

these releases should satisfy those opera stars who 
complained of two things. The «bootlegging» of 
their performances, and the fact that some of their 
performances are not available on record. I believe 
we have succeeded in bettering both these 
situations, as well as taking these recordings from 
the restricted circles of collectors to a larger 
audience. 

The ample space that Fonit -Cetra devotes to its 

classical recordings should not allow anyone to 

assume that the rock and pop area is neglected. But 
then this is natural, since all of us in the business 
realize both the economic and cultural importance 
of these kinds of music. Not many years ago Fonit- 
Cetra was a leader in this field, remember «Volare », 

and thanks to our teams of excellent producers and 
technicians, as well as artists and distributors, we 
should become a leader once more. 

« I would like to conclude by expressing my best 
wishes to all those in the business, who find in 

Billboard an invaluable instrument for collaboration 
and for mutual information ». 
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Luigi Arduino was born in Genova and lived 
sere till he was fifteen. He then moved to Paris with 
is family and there studied at the university. His 
.perience in the record business goes from the 
oduction and recording of Italian and foreign 
Mists to actual sales and distribution. He worked 
rst for Ricordi, and from 1964 has been com- 
ercial director of Fonit -Cetra. 
A competent jazz enthusiast, he did much to 
courage Fonit- Cetra's interests in this field, an 
terest that has made the company Italy's most 
tportant jazz distributor. Arduino is convinced 
at there is much scope for further expansion of 
nudes in Italy. 
«But I am also convinced., he explains, «that the 
iditional Italian song still has great possibilities, 
nth in Italy itself and abroad. Especially worthy of 
tention is that group of singer -songwriters that 
iginated in Genova a few years ago, and 
bsequently made Milan their center of 
aerations, Luigi Arduino is also a sensitive 
server of the fashions that manifest themselves in 
trope and the United States, and he is sure that the 
g American labels will soon seek a point of 
Terence in Italy, in the form of a modern, 
lanced and dynamic recording company such as 

snit -Cetra has become. 
In the classical sector, the release of the Deutsche 
srmonia Mundi label and the re- releases of the 
ix- Turnabout -Candide catalogue will soon be 

An aggressive 
professional and competitive 
sales network 

LUIGI ARDUINO Commercial ()erector. 

crowned by the worldwide release of the new Italia 
label. And of course the pop and MOR fields have 
not been neglected, as Fonit -Cetra's chart successes 

demonstrate. 
Arduino believes very strongly in the commercial 

renewal of Fonit -Cetra both in Italy and the rest of 
the world. He bases this belief on the efficiency of a 

sales organisation composed for the most part by 

young people who couple commercial aggressiveness 
with professional competence. Moreover several 
large retail chains and distributors have agreed to 
favor, from 1977, Fonit -Cetra's product. 

And because of the effectiveness of this sales and 
distribution system, Fonit -Cetra has obtained 
contracts to press and distribute in Italy many 
important Italian and foreign labels. 

ta 
o 

o 

Vanilla Records congratulates 
Fonit Cetra for its 
prestigeous commercial 
achievments and on this 
anniversary expresses its best 
wishes, for the future 

cast: ORNELLA VANONI 
SERGIO ENDRIGO 
FRANCO BARBATO 
GEPY & GEPY 
MARIPOSA 
LINA SAVONA 

VANILLA RECORDS srl 
(Trademark) 

via V. Veneto 7 , Rome 00187 
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F-, "Even the competition 
comes to record here" 
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The Milan Factory: In the 
picture above a part of the 
machinery. The factory's 
production in 1976 totalled 
one million LPs and one 
and a hall million 45s. At 
right, the ultra -modern 
mixing console with 
engineer Plinio Chiesa. 
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The pressing room, equipped with 18 semi -automatic 
presses. 

Fonit-Cetra's Milan auditorium has seen a great 
deal of the Italian music of the last twenty years, 
from Natalino Otto, to Giacomo Rondinella, to 
Claudio Villa and Domenico Modugno. At the same 
time it has kept up with technical developments in 
recording, being among the first studios with eight 
tracks when all the others had six. 

The studios success is demonstrated by the artists 
that record there. Some tied by contract to Fonit- 
Cetra. some because some particular aspect of the 
Milan auditorium, the atmosphere or the people 
who work there, as well as the high quality, attracts 
them. 

Among the people who have recorded here we 
would like to remember Sergio Endrigo, winner of 
Sanremo, Carmen Villani, Claudio Villa, I Ricchi e 
Poveri, Marisa Sannia, Alberto Lupo, Ombretta 
Colli, and the Guardiano Del Faro. 

The specially designed store -room 

In this studio groups like the New Trolls found a 
new sound, as did Delirium and Osanna. Among the 
artists on other labels that have come to this studio 
we can mention Le Orme, I Camaleonti, I Pooh, 
Lucio Battisti, Bruno Lauzi, and Mina. 

Other artists who have chosen to work in the 
Milan auditorium of Fonit -Cetra are: Al Bano and 
Rontina, Bobby Solo, Ornella Vanoni, Giorgio 
Caber, Memo Remigi, Santino Rocohetti, Roberto 
Soffici. Nicola Di Bari. Peppino Gagliardi. Among 
our successes we would like to mention «Popcorn» 
by the Strana Societa, and «Satisfaction» by the 
Tritons. 

Moreover numerous arrangers and composers 
have made use of our facilities, among these 
Bacalov. Reverberi, Calvi, Cltiaramello, and 
Lombardi. Some of these have recorded movie 

sound tracks, theatre music and instrumental music, 
always with excellent results. 

The Spanish musician Juan Manuel Serrat for 
many years has been coming from Spain to record 
his albums at Fonit- Cetra. And Angelo Branduardi, 
who will soon record an album at the auditorium, 
made it a condition of his contract that he be 
allowed to record with Fonit -Cetra studio facilities. 

At the moment the auditorium is equipped with a 

Cadac quadraphonic console, with 24 inputs and 16 

outputs. There are 4 stereo echos. 4 foldbacks, and 4 

monitors. There is a 16 track Studer A80, 4 

Telefunken tape decks, compressors and dolby. 
Various filters and special effects complete the 
studio. 

We are convinced, in conclusion that a great deal 
of our success is due to the enthusiasm with which 
we make our recordings and mixings. 
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When Fonit -Cetra opened its Rome headquarters 
n 1972, the first project was the construction of 
cording facilities capable of turning out a top level 
mduct. 
Studio .A, under the direction of Massimo 

ecagli, is equipped with the following instruments: 
.ADAC console, 24 tracks input and 16 output with 

echoes and 4 monitors. STUDER MULTITRACK 
ASO, 16 tracks set for 24. Telefunken stereo tape 
ecks M10 and M15. EMT filters and compressors, 
MT stereo and quad echo chambers. Infrared 
EYEB headphones. NEWMANN and SCHOEPS 

nicrophones, and EMT 930 turntable. 
Virtually all Fonit-Cetra's artists have worked in 

his studio, as well as numerous musicians and 
singers from other labels. 

Studio .A» is particularly suited to the production 
f sound tracks for movies and television, and this is 

vhere the soundtracks for Luca Ronconi's Orlando 
:urioso» and Alberto Sordïs oUn Borghese Piccolo 
'iecolo» were made. 

This is also where the .Italia» label was born. 
lercadante's .Bravo. was mixed here from a live 
:erformance at the Teatro dell'Opera di Roma, and 
umerous classical musicians of international repute 
ave recorded here. And the historic tapes of operas 
corded by Cetra in the 30s and 40s were ::restored» 

n this studio. 
Studio .B », under the direction of Franco Uggeri, 

s dedicated primarily to the recording of folk music. 
ggeri has been active at Fonit -Cetra for many 

ears, having recorded, among other things, the 
vhole of Shakespear's Coriolanus. His particular 
nterest and competence in the folk music field make 
tint particularly suited to studio .B »'s management. 
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1, , r p From the sophistication of 
the "Italia "label to peasant 

olk songs 

Blow: another aspect of the company s work regards 
Ilms. The Rome studios include top level equipment for 
ubbing and sound tracks. including 35 MM projector. 
6MM video scanner, tape machines for syncronization, 
ubbing and mixing. and two moviolas. 

FonitCetra has three 
recording studios, above, 
in Rome. Engineer Franco 

Uggeri has been working 
with the company for over 

twenty years and is 
specialized in folk 

recordings. At right, also In 
Rome, engineer Massimo 
Becagli. responsible for a 

good part of the "Italia. 
label. Below a view of the 

Turin studio. 
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A Font Cetra initiative 

.., umnnt ,;.`.,,. 

In the "Dictionary of Current Ideas ". Hau 
bert hastily wrote under the topic "Italians ". 
"tons musiciens" (and then went on. of 
course). In the case of music. I don't know 
how much this commonplace saying could 
be considered irony. as it certainly could 
have been considered such later on in 
time. when by all rights. doubts could very 
well be nurtured as to the permanent ex 
istence of an authentic musical vocation 
on either an inventive kvei or from a pop 
ular following by the Italians. In tact. too 
many passing fashions. in every field. were 
seen to catch on rapidly with us: too many 
declines in taste. and if we want to be gem 
erous. we could say certain noble repeti 
lions. but these in secluded. often almost 
inaccessible areas. And in addition. and 
together with the aforementioned. a large 
dose of xenomania. Choosing the label 
"Italia" for a vast national classical music 
catalog could have occurred, and justly so, 
for the pure polemics of it. on one hand 
to recall the permanent vitality of our very 
great tradition. and on the other. as a re- 
action to certain omissions and oversights. 
inciting (always with caution and modera- 
tion) the pride. in respect to our authentic 
musical presence in the world. that risked 
turning to indifference. 
Theretore. the "Italia' label is intended for 
an international market and mainly aims 
at exploiting Italian music and Italian ar 
fists: thus its LPs will present either Italian 
compositions. often rare and in many cases 
unpublished: or it will spotlight Italian 
groups and soloists: in many cases. this 
will mean a true recording debut for these 
artists. for with this "label ". certain doors 
until now closed. will open for young and/ 
or highly -valid artists. From this aspect. 
which we feel in worth insisting upon. we 
have broken out of the abnormal situation 
which reserved the right to record to a 

very limited number of Italian artists. de- 
nying access to this by -now indispensable 
means of diffusing and conserving our 
musical patrimony to singers. instrumen- 
talists and conductors of an international 
level. But we must admit we derive an 
equal satisfaction from offering the listener 
an important and rare Italian repertory. 
We havent the space here to mention all 
of the catalog's contents, but we can briefly 
give you an idea of the range offered: on 

one side. there are 3 LPs containing "O- 
berto conte di San Bonifacio. one of the 
earliest works of Giuseppe Verdi (1839), 
never before recorded and very rarely per- 

formed. as well as "II Bravo by Saverio 
Mercadante in 4 LPs. urt the other side. 
there is an LP dedicated to German Lieder. 
from Bach to Strauss. whirls demonstrates 
the talent of an exceptional Italian artist, 
Elio Battaglia. in a vocal style not very 
diffuse titre and considered difficult for 
Italians: while 1975 Busoni prizewinner. 
Roberto Cappello. is featured in a record 
ing of Liszt and Chopin sonatas. While the 
well -known Gazzelloni dedicates his alters 
lion to giving us a panorama of the "con 
temporary flute" literature, an excellent 
though lesser -known artist. Mariolina De 
Roberts. also offers up a picture of mod 
em music for her instrument. the harp 
sichord. etc. Usually when Italian music is 
mentioned. the first thing that comes to 
mind is opera. with perhaps a slight stray 
ing of attention to the Baroque period, 
plus perhaps Palestrina and Monteverdi. 
International record companies almost 
ignore such musicians as Cherubini. Cle. 
menti. Salieri. Cimarosa. Mercadante, Pai 
siello and many others. not to mention 
the great polyphonic composers or the 
19th & 20th -century Italian symphonic 
and chamber music composers. Therefore. 
it seems a clear-cut duty (seconded by the 
demands on the record market) for a pub- 
lic enterprise to set itself the goal of filling 
this obvious void. If. on top of this. we add 
that in the majority of cases. the music is 
unpublished. this effort furthermore fulfills 
the very important function of stimulating 
musicological research. which involves in- 
dividual researchers. public and private 
institutions, universities and publishers. 
Also. a large part of the production is dedi- 
cated to contemporary music. In fact, it 
might seem surprising that names like Bu- 
soni. Casella. Malipiero. Dallapiccola. Pe- 
trassi. Berio, Maderna and Nono are al- 
most entirely absent from record catalogs. 
It seems equally justified to find prestigious 
musicians from the last and recent gener- 
ations. such as Donatoni. Clementi, Togni 
and Sciarrino represented in their just 
rights in the new catalog. 

The "Italia recording's technical quality 
is of a very high level: the company has 
called in extremely experienced technicians 
with many years' work in international 
record companies behind them. We also 
think the graphical side of "Italia" records 
has been given a new and important role. 
which is coherent with the entire initiative. 
which proposes to act in the general in- 
terest of national musical culture. 

7tihi n:4r, 

Gixtti ñSoirrs. 
Mawr 

DUE I3VEHt sti3\ll 
Camerata 

Stnmuertafe talant 

Leone Piccioni 

ar~,.oa.rr 
ei, Polo nerm 

IL FZAUiD 
COiNiEJvIIURAiD 

www.americanradiohistory.com

www.americanradiohistory.com


IA. Mapco:is 
lARRNIANA 93:30NIA OEt Slir$ 
CIATXXNA. LNITAME710 E AEACTo 

Rd 

FRAME II SAN FECLO 
Sedebtamse 
Zbt.n.°81Wkrau 

5bumwr. 
24161 

odtimio Rtazsi 
RE_CREATION 

CaNCERTANIE 

CONCERTO 
Phalhaffrrnia 

1-142=3: 1",i116 

Aur. 
.1bro rt.111.--- 

iIßIL 

imm 
01- 

RIOD 

DISCHI D'ARTE 

www.americanradiohistory.com

www.americanradiohistory.com


Dynamic an 
GIANCARLO CHIARAMELLO 

Born in Bra. near Cuneo. in 1939, Giancarlo 
Chiaramello graduated the Giuseppe Verdi 
Conservatory in Turin in piano, composition, and 
vocal poliphony. 

He won two important international competitions 
for young authors, the Francesco Ballo prize and the 
Ranieri of Monaco award, where the jury consisted, 
among others. of Darius Mihaud, George Aurio and 
Zoltan Kodaiv. 

In the sixties he worked as arranger for many 
Italian pop stars, as well as writing music for 
theatrical productions. He has worked on plays 
directed by Franco Enriquez, Luigi Squarzina, and 
many other top directors, including a whole series of 
Shakespeare plays. 

He is known for the music of the televised 
Orlando Furioso», and of a series of plays at the 

Burgtheatre in Vienna directed by Luca Ronconi. 
The films he has worked on include »Crazy Joe» 

(Carlo Lizzani), »La Linea Del Fiume» (Aldo 
Scavarda), »La Traque» (Serge Leroy), »La 
Guepiere» (Roger Pigout), and recently Alberto 
Sordi's »Un Borghese Piccolo Piccolo ». 

His album, »Popoperaconcerto », an electronic 
version of well known Italian opera themes, has 
been bought by WEA and PYE. 

Pata-Gevaert 

- 

ETTORE MINORETTI Administrative 
Usignolo publishing director. 
Many foreign artists have recorded Usignolo music: Amali 
Rodriguez, Roberto Carlos, Peters and Lee, Mary Hopkin 
Georges Moustaki, Vinicius de Moraes, Toquinho, Shirt 
Bassey, Santo 8 Johnny. Vicky Leondros. Antoine, Vick 
Carr, Frank Pourcel. Paul Mauriat, and others. 

Director an 
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efficient staff 

. , -r ' 
,It Cetra's staff, clockwise: Antonino Buratti, press and 
,licity office director; Elio Cipn, radio and TV 
emotion; Salvatore Caruselli, classical product manager; 
Ima Battigelli, publishing department; Dante Notti, 
sign of lice director; Marino Marini, pop product 
nager; Bruno Villa, technical director; Mario Magenta. 
els distribution. 
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CONGRATULAZIONI 

KING 

FCNITCETIVA S.p.A. 

We express our most 
sincere 
congratulations 
on their 
fiftieth anniversary 

KING RECORD CO.,LTD. 
12-13. 2-chome, Otowa 
Bunkyo -ku. Tokyo 
JAPAN 

Presidente: Kazumitsu M ac h i j i ri 

50th Anniversary 
FONITCETRA 

AS ONE OF YOUR SUPPLIERS WE WISH YOU SUCH A GOOD FUTURE 
AS THE PRESENT IS 

grephycha 
MAGICA 
2000s.r.i. 

VIA TAGLIAMENTO 57 
20089 QUINTO DE STAMPI ROZZANO (Milano) 

Telephone: 82.55.81 5 

The best system 
for MANUFACTURING of any 

kind of record sleeves, 
for musicassette inlay -cards and 

8 -track cartridges labels 
PRINTING, 

as well as PRINTING or 
MANUFACTURING of posters, 

any printed matter and 
special packages. 

LABEL 
prestsr, 
VIA TEVERE 49 
20089 - QUINTO DE STAMPI ROZZANO (MILANO) 
Telephone - 82.58.376 

The most updated 
printing system 
for musicassettes and record 
LABELS. 
with a PATENTED special and 
very high quality paper, 
resulting in operative time saving 
and processing time shortage. 

FONIT-CETRA 

COLLANA FOLK 

The most important 
catalogo of italian 

folk music 

GLI AGGIUS 
ROSA BALISTRERI 
PIETRO BASENTINI 
CATERINA BUENO 

IL CANZONIERE 
INTERNAZIONALE 

CANZONIERE VENETO 
CORO DEL SUPRAMONTE DI 

ORGOSOLO 
CORO BAJOLESE 
DUO DI PIADENA 
DODI MOSCATI 

FRANCA ORENGO 
GRAZIELLA DI PROSPERO 

LUISA RONCHINI 
TONY SANTAGATA 

ALDO 
PAGANI 
produzion 

with: MORRIS ALBERT 
ASTOR PIAZZOLLA 
AUGUSTO MARTELLI 
BENITO DI PAULA 
MARIA CREUZA 
CIATO AND CIATO'S 
WANDO - JULIO NESS 
ALDEMARO ROMERO 

thank FONIT -CETRA for its support 

ELEVEN MUSIC 
COMPANY 

Edizioni Musicali 
e Discogrofiche 

C 

Q 

0149- Milano, via Correggio, 27 

tel. 02 -656.553 -482.456 
able: PAGANMUSK Milano, ITALY 
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OPERe 

GIUSEPPE VERDI 
UN BALLO IN MASCHERA 
M. Callas. G. Di Stefano, 
E Bastianini, G. Simionato, E. Ratti 
Orchestra e Coro del Teatro alla Scala 
Direttore Gianandrea Gavazzeni 
Milano. Teatro alla Scala 1957 

Cetra LO 55/3 

GIUSEPPE VERDI 
MACBETH 
E. Mascherini, I. Tao /o, M. Callas, G. 
Penno 
Orchestra e Coro del Teatro alla Scala 
Direttore Victor De Sabata 
Milano. Teatro alla Scala 1952 

Cetra LO 10/3 

GIUSEPPE VERDI 
NABUCCO 
M Callas, G. Bechi. L. Nerone 
Orchestra e Coro del Teatro S. Carlo 
Direttore Vittorio Gui 
Napoli: Teatro S. Carlo 1949 
' Cetra LO 16t3 

GIUSEPPE VERDI 
LA TRAVIATA 
M Callas, G. Di Stefano, E. Bastianini 
Orchestra e Coro del Teatro alla Scala 
Direttore Carlo Mana Giulini 
Milano: Teatro alla Scala 1955 

Cetra LO 28/2 

GIUSEPPE VERDI 
IL TROVATORE 
M. Callas. G. Lauri Volpi. P. Silveri, C. 
Elmo 

The voice of "the world's greatest singer" re -lives in these 

legendary recordings, produced by Fonit Cetra to fix in time a 

phenomenon of technique and drama which is rightfully part 

of the mythology of opera. 

Orchestra e Coro del Teatro S. Carlo di 
Napoli 
Direttore Tullio Serafin 
Napoli: Teatro S. Carlo 1951 

GIUSEPPE VERDI 
IL TROVATORE 
M. Callas, G Peono, C. Tagliabue. 
E. Stignani 
Orchestra e Coro del Teatro alla Scala 
Direttore Antonino Volto 
Milano: Teatro alla Scala 1953 

Cetra LO 35/3 

GIUSEPPE VERDI 
VESPRI SICIALIANI 

M. Callas, B. Christoff, E. Mascherini, 
G. Kokolios 
Orchestra e Coro del Maggio Musicale 
Fiorentino 
Direttore Enrich Kleiber 
Maggio Musicale Fiorentino 1951 

Cetra LO 5/3 

VINCENZO BELLINI 
NORMA 
M. Callas, M. Del Monaco, 
G. Slmionato. N. Zaccaria 
Orchestra e Coro del Teatro alla Scala 
Direttore Antonino Volto 
Milano: Teatro alla Scala 1955 

Cetra LO 31/3 

VINCENZO BELLINI 
LA SONNAMBULA 
M. Callas, C. Valletti, G. Modesti. 
Orchestra e Coro del Teatro alla Scala 
Direttore Leonard Bernstein 

Milano: Teatro alla Scala 1955 
' Cetra LO 32/3 

LUIGI CHERUBINI 
MEDEA 
M. Callas, F. Barbieri, G Peono, 
M.L. Nache, G. Modesti. 
Orchestra e Coro del Teatro al la Scala 
Direttore Leonard Bernstein 
Milano: Teatro alla Scala 1953 

Cetra LO 36/3 

Gaetano Donizetti 
LUCIA DI LAMMERMOOR 
M. Callas, G. Di Stefano, R. Panerai 
Orchestra e Coro del Teatro alla Scala 
Direttore Herbert von Kara /an 
Berlino: Staatische -Oper 1955 

Cetra LO 18/13 

GAETANO DONIZETTI 
ANNA BOLENA 
M Callas. G. Simionato, G. Raimondi, 
N. Rossi- Lemeni 
Orchestra e Coro del Teatro alla Scala 
Direttore Gianadrea Gavazzeni 
Milano: Teatro alla Scala 1957 

Cetra LO 53/3 

UMBERTO GIORDANO 
ANDREA CHENIER 
M. Callas, M. Del Monaco, A. Protti 
Orchestra e Coro del Teatro alla Scala 
Direttore Antonino Volto 
Milano. Teatro alla Scala 1955 

Cetra LO 38 2 

CHRISTOPH WILLIBALD GLUCK 
ALCESTE 
Maria Callas, R. Gavarini, P. Silveri, 
R. Panerai, N Zaccaria 

Orchestra e Coro del teatro alla Scala 
Direttore Carlo Maria Giulini 
Milano: Teatro alla Scala 1954 

Cetra LO 50/2 

CHRISTOPH WILLIBALD GLUCK 
IPHIGENIE EN TAURIDE 
Illigenia in Tauride) 
M. Callas, D. Dondi, F. Albanese. 
F. Cossotto, A. Colzani 
Orchestra e Coro del Teatro alla Scala 
Direttore Nino Sonzogno 
Milano: Teatro alla Scala 1957 
' Cetra LO 54/2 

GIOACCHINO ROSSINI 
IL BARBIERE DI SIVIGLIA 
M. Callas, T. Gobbi, L. Alva, 
N. Rossi -Lemeni, M. Luise 
Orchestra e Coro del Teatro alla Scala 
Direttore Carlo Maria Giulini 
Milano: Teatro alla Scala 1.956 
' Cetra LO 34/3 

GIOACCHINO ROSSINI 
ARMIDA 
M. Callas, F. Albanese, G. Raimondi, 
M. Filippeschi 
Orchestra e Coro del Teatro Comunale 
di Firenze 
Direttore Tullio Serafin 
Maggio Musicale Fiorentino 1952 

Cetra LO 39/2 

GASPARE SPONTINI 
LA VESTALE 
M Callas, F Corelli, E. Stignani 
N. Rossi -Lemeni, N. Zaccaria 
Orchestra e Coro del Teatro alla Scala 
Direttore Antonino Votto 
Milano: Teatro alla Scala 1954 

Cetra LO ? "/3 
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Congratulations 
to 

FONIT -CETRA 

for its excellent 
fifty years 

on the Italian 
recording market 

DEUTSCHE OVERSEA RECORDS 
Distributors for FONIT -CETRA in Germany 

50 years 
of 

FONIT -CETRA 
30 years 

of working 
with the 

Silvestrelli 
Et 

Cappelletto 
print shop 

of 
S. Rosa Clot 

£t Co. 
in Torino 

FANTASY 
PRESTIGE 
MILESTONE 
CONCORD 
GNP CRESCENDO 
BELLAPHON 
PLAYBOY 

BBC VANILLA 
VOGUE PULL 
VOX BEAT RECORDS 
TURNABOUT MAGMA 
CANDIDE VOOM VOOM 
CARRERE FOLKSTUDIO 
DEUTSCHE HARMONIA MUNDI 

Fouit Cetra whiles to 
express its thanks to the following Italian and foreign 
labels for having chosen it as their representative 
and distributor for Italy. 
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Musikproduktion und 
Schallplatsenvernieb Phonag AG CH -8401 Winterthur /Schwer; 

Congratulation to your 
50th Anniversary and our 
sincere wishes for at least 
another 50 years of successful 
productions in the field 
of recorded music. 

Dischi Phonag AG distributors 
of FONIT -CETRA in Switzerland 

alutir 
Family 

With congratulations 
for 

FONIT -CETRA'S 
fiftieth anniversary, 

and looking 
forward to a future 

of 
fruitful collaboration. 

PACIFIC MUSIC 
PUBLISHING CO., LTD. 

irr 
Congratulations Fonit -Cetra 

We are proud for having 

supplied you with "APREVIL" record 
pressing compounds for so many 
years and 
will be in future assuring you 
our friendship and cooperation 

"APREVIL" Ambrosio Plastic Company 
record compounds 
FACTORY- MANAGEMENT -OFFICE: 20096 PIOLTELLO 
[Milano] - Viale S. Francesco, 1 Phone 90.46.551 -552 
CABLE ADDRESS: Ambroplast -Pioltello [Mi] ITALY 

m 
o 

á 
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WALTER HAWKINS i THE LOVE CENTER CHOIR 
Lew Awe EYM LS 5674 IWa1 AB[( 

ANDRAE CROUCH 8 THE DISCIPLES r. It W,, Ll IyM%AO Mod 'QC' 

ANDRAE CROUCH AND THE DISCIPLES 
tM 4.0 DI A... beef LS S67Á rWord AB(, 

SHIRLET CAESAR 
felt I.4 l,a1Aw a IA HI G 10 +,re1 a m 

EDWIN HAWKINS E THE EDWIN HAWKINS SINGERS 
efodef e e414441 ea 1005 14e4443, 

JAMES CLEVELAND L CHARLES FOLD SINGERS. Vol II 

Nit 7009 (4nIel 

SENSATIONAL WILLIAMS BROTHERS 

URINA SUMMERS 
Mrrna )r,rr Id3l,, 

THE GOSPEL uKEYNOTES 
4eYA Out "-.4 7111 

REVEREND MACEO WOODS 8 THE CHRISTIAN 
TABERNACLE CHOIR 

JAMES CLEVELAND 8 CHARLES FOLD SINGERS 
levo I3 The Beal Imite Ihet Era H4Nen.d 10 ,00 

ARETHA FRANKLIN 
Amrn41 Gan AO.. 2 906 

WALTER HAWKINS 
kim h tee IWe, 1,10 57051Wad,ABC7 

ANGELIC CHOIR 
Inc rrtueen! t IM M,svnnery Saear S6l 14416.M1i, 

REV. MILTON BRUNSON d THE THOMPSON 
COMMUNITY CHOIR 

, ,aN 307e 1Neohburo) 

EDWIN HAWKINS 8 SINGERS t, ro 6mhrgm 4020 

TESSIE HILL 
INA Abort It. ARC Pt.o. 59229 

MYRNA SUMMERS 8 THE COMBINED CHOIR OF THE 

REFRESHING SPRINGS C.O.G.I.C. 
,r. ,:h1 Sere, SII I4407 (Areal 

GOSPEL KEYNOTES 
ara IM Slur 70 lion Narhoom 7171 

GOSPEL KEYNOTES 
.en, tdr!.hbao 7109 

SWANEE QUINIET 
fume Aupare Wile lore Nuebao 3077 

REV. ISAAC DOUGLAS 
Steed UP for lea,. creed 77076 

JAMES CLEVELAND 
loge Al rame, :leur 7014 

JAMES CLEVELAND PRESENTS RUTH SHOFIELD EDITION 
sr , 14415 

ANDRAE CROUCH E DISCIPLES 
l a r , eer 3 . 1 1 0 1 1S 5637 (Wm. ABC! 

INSTITUTIONAL RADIO CHOIR OF (ALEN 
res 5444á91 N U., 14456 

HENRY IACKSON COMPANY 
ORS 1006 (449.9412 

SENSATIONAL NIGHTINGALES 
Sr r49 le IM Rdqun. RAC,Pn4.A PIP 59727 

GOSPEL WORKSHOP OF AMERICA MASS CHOIR 

RECORDED IN KANSAS CITY 

ANGELIC GOSPEL SINGERS 
.... he, A Be, .,or ele,nte, 

!AMES CLEVELAND 8 REV. ISAAC WHITTMAN mill the GREATER 

METROPOUTAN CHURCH OF CHRIST CHOIR 
29,., '411 14425 (Mob( 

REY. LEO DANIELS 
441 b Tee neh Teeei 01 

TAMES CLEVELAND /SO. CALIF. COMM. CHOIR 
54.11 :3; I1 

REV. BILLY ROBINSON 
Hoe Cee Wie Il 0. The Wit. Senn I4432 

DONALD RAILS CHORALEERS 
$m, 9Gt 11121 drum 

Gospel 
PRECEDES DOVE CEREMONY 

GMA Schedules Election Meet 
NASHVILLE- A general men A songwno ._ .:,..:::.:: 10 

bership mecung to elect the Gospel a.m. will begin luesda5's ecu,lues 

Music Assn.'s new board members with participants including Hal 
will commence two -days of meeting, Spencer, Manna Music: J. Aaron 

and seminars preceding the annual Brown. Canaanland Music: Ed Ben- 

Dove Awards cercmom, Nov. 29. at son. Benson Co.: and songwriters 

the Hyatt Regency Hotel Newly -se- Gordon Jensen, Mosic Lister and 

lased board members will in sum Dottie Damho, 
elect officers for the coaling year at AI I p m the seminar on record. 

the Nao. 28 meet. 
Alta scheduled for Monday. is a 

choral music reading session de- 
signed for choir director, and min- 
uter, of music Participants for the 

7 -10 p.m. session include Don 
Marsh. Benson Co.. Jesse Peterson. 
Lilienas Co.. Elwyn Rayner. Triune 
Music Inc.: and JcffiolTrev. Manna 
Music Co. 

Dayspring Bows 
In Promo Push 

NASHVILLE -.A special radio 
campaign. banners. circulars. a 

seven -inch sample disk. note pads. 
sticker and other promotional plans 
are underway for the latest member 
of the Word family -DaySpring 
Records. 

Using a butterfly as the logo. 
DaySpring is already on the market- 
place with LPs by the Imperials. 
Walt Mills. the Sharretts and Jimmy 
Miller. 

The label will be a blend of the 

candor of Jesus Music, the exuber- 
ance of Southern gospel and the lyr- 
ical beauty of traditional church 
music." comments Buddy Huey, di- 
rector of a &r. 

III feature panelist, Marvin 
Murerons. Canaan Records, Peter - 

won: Joe Huffman. Mark V Records: 
and Bob MacKenzie. Paragon Rec- 
ords. 

Cost for the songwnung und 
recording seminars is S5 while Mon- 
day's choral music reading session is 

free 'I charge. 

6 Awarded For Music At 
Annual SESAC Luncheon 

\SHVILLE -The annual SE- 

SAC, Gospel Music Luncheon at 

Nashville's Hyatt Regency Hotel. 
Oct. 6. featured the presentation of 
sit( awards. 

Some 3010 gospel music writers, 
publishers and industry executives 
attended the event. a highlight of the 
weeklong National Quartet Conven- 
tion. 

SESAC awards went to the Rev. 

Courtney B. Hewlett. Jr. in the cate- 

gory of broadcast media; the Na- 
tional Singing Convention for dis- 
tinguished service in the field of 
gospel music: Dallas Holm. song- 
writer of the year Brock Speer, cited 
as "humanist": One Way Flight, - 
written by Roger Holmes and Jim 
Wood and published by Music of 
Calvary. for song of the year: Clara 
Ward's "How I Got Over for the 
black gospel music award. 

Entertainment was provided by 

Gene Bartlett who presented an "old 
fashioned singing" assisted by the 

Word Sets Christmas Marketing Plan 
NASHVILLE -Word. Inc. is 

launching what could become the 
most comprehensive Christmas sea- 
son marketing campaign in gospel 
music history. 

Featuring Evie Tornquist. the 
promotion will boost seasonal re- 

leases by Ralph Carmichael. Ron 
Huff. Danniebelle, Dino and Anita 
Bryant. 

Promotional plans include four - 
color posters, radio and television 
spots. counter displays, siuffers. 
newspaper slicks. radio mailings and 
a strong publicity campaign. Tor- 
nquist and Carmichael will be fea- 

tured on the Billy Graham tv special 
this Christmas. Tornquist will host 

her own 60- minute radio Christmas 
program. 

The Word sales network will work 
closely with key distributors for 
Christmas merchandising. -Christ- 
mas is an ideal lime for every store in 

America to be introduced to gospel 
music," says Roland Lundy, na- 
tional sales manager for records and 
music. who urges merchandisers to 
listen to the LPs and include them in 
the marketing schedules. 

Word will strive for crossover ac- 
tion. We expect to see a strong 
crossover appeal with gospel artists 

Sullivan Recalls 
H.S.E. Price Hike 

NASHVILLE- 1i.S.E. Records of 
Nashville has recalled its price in- 
crease established July 15. The label 
request., that all retail shops not 
charge more than 55.98 for LPs and 
SI for singles. 

-People who buy gospel records 
are not able to pay 56.98 for albums 
and SI.25 for singles," comment, 
Hoyt Sullivan. president of H.S.E. 

like Evie this season." says Dan 
Johnson, director of marketing. 

The title song of the Tornquist 
LP -"Come On. Ring Those Bells-- 
will he the object of the largest radio 
promotion in Word's 25 -year his - 

Ion. notes Johnson. 

Speer Family. and the National 
Convention Singers and Enthusiasts 
with Rosa Nell Speer Powell at the 
piano. HSE recording artist Martha 
Abbott also performed -'How I Got 
Over." 

The luncheon was hosted by SE- 
SAC's president. A.H. Prager and 
was attended by SESAC executives 
Jim Black. director of gospel music: 
W.F. Myers. vice president and di- 
rector of international relations: 
Norman Odium. vice president and 
director of copyright administra- 
tion: A.F. Ciancimino. vice presi- 
dent and counsel: Eddie Morgan. 
coordinator of copyright services: 
Brad McCuen. director of country 
music: and Debbie Dunn. admirais 
Irauve assistant. Nashville alive 

Jewel Inks Distrib 
Setup With Vesper 

NASHVILLE -Jewel Records, 
will distribute the Vesper label along 
with Jewel's own black gospel prod- 
uct. 

Vesper product will retail for the 
same price as Jewel gospel. 56.98 for 
albums and $7.98 for tapes. There 
are nine albums currently in the 
Vesper catalog by artists including 
Shirley Caesar. Jantes Cleveland, 
Clarence Fountain and the Five 
Blind Boys of Alabama. Swan Sil - 

vertones and Rev. Claude Jeter. 

WANTED: 
By Retail Consumers 

OUTSTANDING GOSPEL PRODUCT 

WILLIE BANKS 8 THE MESSENGERS 
"GOD WILL TAKE CARE OF HIS OWN" 

HSE -1497 

61 

JOSEPH JOHNSON 8 
THE CBS TRUMPETEERS 

THE MIGHTY NUMBER" HSE -1499 

,.an . 74. tngl9.t Lue son... 

J.J. FARLEY AND THE 

ORIGINAL SOUL STIRRERS 
'I WILL TRAVEL ON 

HSE -14200 

HSE RECORDS 
1707 Church Street, Nashville, Tenn. 37203 

(6153 320 -1561 
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Country 
Country's Intl Impact Skyrockets Business 300% In '7 
Sc rutnr ed Imitt per::': 

try Music at Wembley, :t third festi- 
val in Sweden. a second in Finland 
and will be introducing two new fes- 
tivals in 1978 in Holland and Nor- 
way. 

It will bring the total to five major 
festivals which will feature such acts 
as Kenny Rogers, Merle Haggard. 
Marty Robbins. Ronnie Milsap. Mel 
Tillis, Donna Fargo. Tompall Gla- 
ser. Carl Perkins. George Hamilton. 
Moe Bandy and Jody Miller. among 
others. 

"A few years ago in Europe, coun- 
try music programming was rela- 
tively unheard of by radio and there 
were no country television pro- 
grams. says Conn. But in the past 
year, a total of live 45- minute spe- 
cials on the Wembley Festival have 
come about. along with a Tammy 
Wynette series. a George Hamilton 
series and many guest appearances 
by country artists on general variety 
series. And radio programming 
would be incomplete without coun 
try music" 

Increasing his operations. Conn 
has opened a company in Nashville. 
in the CMA building, which will he 
actively involved in record produc- 
tion and music publishing and to 
coordinate his live festivals and the 
numerous concert tours that he will 
he promoting across Europe. 

At present, he is in the midst of 
productions with Felton Jarvis. 
Larry Butler and Allen Reynolds 
with his artists and hopes to increase 
his production activities over the 
nest few months. 

International business at the Jim 
Halsey Agency in Tulsa has tripled 
during the past year. according to 
Halsey who expects it to triple once 
again next year. 

"That's why we started our inter- 
national festival this year." com- 
ments Halsey. referring to his initial 
Tulsa International Country Music 
Festival last September. Inter- 
national buyer, and media were in- 
vited to the festival which featured 
acts from the Halsey Agency as well 
as other artists. 

e 
You will love 

"7 LOVE HOW 

YOU LOVE ME" 

LORI 
MANDRELL 

Destined to love its way up the charts! 

Produced by Mick Lloyd 
for Booker of Stars Productions 

To know how to love us, call Keith or Bill at: 

International Record 
Distributing Associates 
55 Musso Schram West Nefl,ville.Tennassea 37203 
warhorse, (615)244-7783 

Halsey states the festival has 
helped to generate more overseas 
bookings and he's now working out 
tours and /or television appearances 
for his acts in Holland. Scandinavia, 
West Germany, Italy. Spain. Eng- 
land, New Zealand, Australia and 
Japan. 

Recently returned from New York 
where he held meetings regarding 
an encore tour of the Soviet Union. 
Halsey expects to journey to Russia 
before Christmas for "significant 
talks' regarding a tour of his acts 
and a record deal in Russia for Roy 
Clark. Buck Trent and the Oak 
Ridge Boys. 

Country music seems to be crack- 
ing the Iron Curtain fast and Halsey 
hopes for a deal with the Russians 
allowing fora series of shows featur- 
ing Clark. the Oak Ridge Boys and 
several other acts. 

The hottest international spots for 
Halsey acts are Great Britain. West 
Germany. Holland and Scandinavia 
with Italy and Spain starting to show 
some growth. South America re- 
mains a weak market for country. 
but Halsey hopes to "crack South 
America in the next 18 months" 

Australia and New Zealand are 
good record markets for Freddy 
Fender. Hank Thompson and Don 
Williams. but its distance makes it a 
hard market to tour, Halsey notes. 

Involved with British television 
have been Mel Tiflis and Clark, and 
Dick Howard. vice president of the 
Halsey Agency. recently returned 
from England where he has been 
talking to BBC officials about a Don 
Williams special. 

The William Morris Agency and 
Top Billing in Nashville both have 
done business with Mervyn Conn. 
tour wise and with his Wembley Fes- 
tival. but both report that their inter- 
national bookings are running about 
the same. 

"We've done a number of things 
with Conn in England," says Bob 
Neal of the William Morris Agency. 

and we've also had some dealings 
in Australia. New Zealand. Sweden 
and Denmark. but our bookings are 
about the same." 

In the future however. Neal ex- 
pects an increase in his international 
business as the appeal of country 
music internationally grows. 

Andrea Smith. senior vice presi- 
dent of Top Billing. reports that not 
more than 1% of the agency's busi- 
ness is international, although she'd 
like to sec more. 

"There are not as many estab- 
lished people like Mervyn Conn in 
Europe and /or internationally as I'd 
like to see:' comments Smith. 

"Threes certainly a lot of interest 
for country music overseas. but the 
bookers aren't able to pay the prices 
for many country artists, and many 
of the country artists are not willing 
to cut their prices to make the invest- 
ment in the European market that 
we sometimes think they ought to." 

For ABC /Dot, its international 
business started building about two 
years ago with Freddy Fender. when 
he achieved gold status in Australia. 
New Zealand and Canada. Don 
Williams was quick to follow 
through the efforts of Anchor Rec- 
ords. ABC's England -based com- 
pany. 

"In the last 11/2 years Anchor, has 
broken Williams open." notes 
Elaine Corlett. vice president. artist 
development international division 
for ABC in Los Angeles. 

And because of the business and 
interest generated from England as 
far as Don is concerned. his success 
overseas has now spread into Ger- 
many, Holland. Belgium. Sweden. 
Denmark. Australia and Canada." 

With the increased business from 
these two major acts, ABC /Dot fol- 
lowed with chart success in various 
parts of the world with Barbara 
Mandrel). and is experiencing an in- 
terest in the Oak Ridge Boys. who 
just signed with the label. 

According lo Corles. the interest 
in country music is as far flung as 
South Africa, Australia and Japan. 
all of which are growing markets. 
but the forerunner for country music 
is Europe. 

"A lot of our licensees are begin- 
ning to recognize the fact that they 
can sell a lot of country records," 
says Corlett "and we are constantly 
feeding them with as much informa- 
tion as possible. including taped art- 
ist interviews. which they can use for 
radio or for journalists to hear, or for 
marketing. Our promotion manager 
is also constantly working on pho- 
ners with countries either from a 
press standpoint or with radio." 

In the future. ABC hopes to un- 
dergo a project that would involve 
five of its country artists in a iv spe- 
cial and a tour. which would become 
available to the world if it happens. 

"We are talking with two of our li- 
censees in Europe now who are talk- 
ing with some of the top tv people in 
Holland and Germany on a project 
for next year." notes Corlett. 

Touring in Australia. New Zea- 
land. Europe and Japan at some 
point next year is also being investi- 
gated for Williams. the Oak Ridge 
Boys, Clark. Mandrell and Fender. 

Japan has proved to be a good 
market for MCA artists Brenda Lee 
and Tanya Tucker. reports John 
Brown, vice president of country 
marketing for MCA in Los Angeles. 
and Bill Anderson has met with suc- 
cess in Holland and the U.K. 

"The U.K., Australia and Japan 
seem to be the hottest markets for 
us," says Brown, who notes that 
MCA has a whole new office staff in 
the U.K. which are especially con- 
cerned about getting the company 
involved bigger and better in the in- 
ternational market. 

"Wé re sending over Merle Hag- 
gard, Joe Ely and Mel Tillis for the 
Mervyn Conn Festival. and we hope 
we get some results from that since 
this will be the first outings for these 
artists." says Brown. 

In publishing areas, Tree Inter- 
national has experienced a dramatic 
increase with foreign income over 
the previous year. which, according 
to Trees chairman Jack Stapp. is up 
46%. "One Piece At A Time." 
"Country Bumpkin" and a parody 
of "D.I.V.O.R.C.E." helped boost 
the foreign royalties. 

Peer Southern cites the success of 
the CMA's televised country show at 
Billboard's IMIC conference and 
the growing number of major labels 
giving more tour support to allow 
country artists to gain exposure 
overseas as significant contributions 
to international sales and royalties. 

"Our sales and royalties are defi- 
nitely on the increase. especially in 
the northern part of Europe." says 
Ralph Peer II. who adds that the sig- 
nificant chart success of "Lucille" 
has also been an important event 
OVe'rSeaC. 

"In the past. there has been some 
clossemiódedness about songs from 
Nashville, but the public has heard 
some country music hits and found 
they like it. and are now more will- 
ing to listen to country music." notes 
Peer. 

Peer Southern's "Walk Right In.' 
as performed by Dr. Hook. has en- 
joyed substantial chart success in 
Australia and New Zealand. 

Building upon the worldwide suc- 
cess of such writers as Hank Wil- 

hams. Felice and Boudleaux Bryan 
Don Gibson and Mickey New burs 
Acuff Rose Publications continu. 
to expand its international activitir 

"I would say that our inte 
national business has increased 30 
but our international business h 
always been pretty big," common 
Wesley Rose. "especially in th 

Rose reports that Germany h 
proven to be a good market with i 

creases of 506E alone in that a 
and sees Holland and Japan as 
tentially big centers in the future. 

Weak areas for Acuff -Rose ar 
Italy and Spain, "where there's 
bigger language barrier," note 
Rase. "Much like South America 
these countries use predominate) 
their own native music." 

For Cedarwood Publishing, Ge 
many. England. Sweden, Australi 
and Japan have had a continuing in 
terest in country music and "ar 
growing bigger and bigger all of Si 
time." says Bill Denny. who repo 
a substantial increase in the last ft 
years. 

"Generally. records that do well in 
the country field overseas. must 
released in a market that has a cul. 
turc close to ours," says Denny 
"Take the English or the Germans. 
They have a very distinctive folk cul- 
ture that allows them to relate to out 
own country music culture." 

France, Italy and Spain are rela- 
tively weak markets, according to 
Denny, "although France. from a 
culture standpoint shouldn't be" 

Denny sees a cultivation attic in 
temational market happening with 
the record companies who are plac. 
ing more and more emphasis into se- 

lectivity of artists. 
"It is no longer a U.S. only prod- 

uct and record companies and a&r 
people are becoming aware of that 
fact and are slanting their views in 
that direction," notes Denny. 

Canada has helped to boost 
Chappell's business in the past year. 
as well as England. Australia and 
France. 

"France, of course, is not that 
strong on country. but we've had a 

few copyrights recorded in France 
like 'Smile For Me' by Rors 
Bourke," notes Henry Hurt ofChap- 
pelt. 

"The CMA has donee lot to build 
the international scope of count) 
music, and from our end. we've had 

almost every Chappell representa- 
tive in the world come through to be- 

come acquainted with our material. 
and as a result. they have asked us to 

provide them with all of our tapes.' 
notes Hurt. 

As a result of Don Williams, the 

Lawrence Welk publishing oper- 
ations have seen dramatic increases 
in its international business. 

"Don is probably the biggest 
thing happening in Europe cur- 
rently, and as a result of having most 
of his catalog. our income from 
country music has gone from vii 
tually nothing right up through the 

roof," says Dean Kay. vice president 
and general manager of Lawrence 
Welk Music Publishing. 

Kay sees the Scandinavian eeuu 

tries starting to pick up along wait 
Germany and Japan. but the hottest 

for his operations are England and 

Australia. 
The international arena is a prime 

target for the CMA which hits set up 
an international committee to boost 

the sales and airplay of country mu- 

sic across the world. 

Having conquered Nashville. the 

South and the U.S., country music 

now takes its cause across the bor- 

ders into lucrative new tiattticts. 
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RCA, Singleton Settle Elvis Suit 
NASHVILLE -The litigation be- 

tween RCA and Shelby Singkton 
,ryes Singleton's release of the Sun 
Records LP "Elvis Presley -The Sun 
Years- has been settled. 

As part of the settlement Single- 
ton agreed to pay RCA 545.000 but 
is allowed to retain some 5600.000 
which the LP grossed. Singleton is 

prohibited from manufacturing or 
distributing the LP. 

RCA had tiled a 54 million dam- 
age suit in Davidson County Circuit 
Court against Shelby Singleton 
Corp. and Sun International Corp. 
controlled by Singleton. RCA ob- 
tained a temporary restraining order 
prohibiting manufacture or distri- 
bution of the album. 

The sun was then transferred to 
U.S. District Court in Nashville. 
RCA claimed it had owned all Pres- 
ley recordinas since 1955 when it 
purchased Presley product from Sun 
Record Co. of Memphis. Bob Neal. 
Col. Tom Parker and Prestes. 

RCA also alleged Singleton was 
violating Tennessee's record piracy 

act by using portions of Presley 
songs on the album. 

Singleton's counter -complaint al- 
leged that RCA made unauthorized 
use of the Sun name and that the al- 
bum was a historical document 
rather than a musical release. 

Singleton was waiting for the out- 

Mercury Unveils P 
NASHVILLE -New marketing 

programs and an LP release sched- 
ule through 1978 were outlined at 
Phonogram /Mercury's semi- annual 
country a &r meeting in Chicago. 
Oct. 26. 

The album release schedule for 
the entire rear should prove benefi- 
cial. according to Jerry Kennedy. 
vice prudent Nashville a &r. 'I 
know now what I've got coming up 
and when rye got to get it out.- says 
Kennedy. "I can also notify the art- 
ists to block out those weeks. - 

Kennedy attended the meetings 
along with -Jerry Gillespie. Nashville 

A TRUE STORY 

THAT PEOPLE LOVE 

BERNARD THE MULE 
by =.. 

Doug McGuire 

from the album 

NOW RELEASED AS A SINGLE 
ON MULTI -MEDIA RECORDS 

BM Keeper of the Spring 

Sold Nationally by Nationwide Sound Distributors 

come of this case before deciding 
what to do with some possibly valu- 
able product in the vault. The Sun 
material reportedly contains about 
two hours of tape on what Singleton 
calls the -Million Dollar Quarter. 
Presley. Johnny Cash. Jerry Lee 
Lewis and Carl - Perkins- 

lans At Chi Meet 
a,kr: Frank Leffel. national count, 
promotion: Doyal McCollum. re- 
gional country promotion: and Ja- 
net Rickman. publicity /South. 

Also on the agenda were the pres- 
entation of new product. analysis of 
current performance. a marketing 
department oven iew. establishment 
of future goals for the country divi- 
sion, and a review of the current an- 
ist roster. 

Mercury's Nashville roster is now 
up to 12 with the signing of Jeanne 
Pruett. Kennedy believes the router 
will be expanded. 

A major marketing program will 
be launched in March involving 
three or four LPs. perhaps as a pre- 
pack. 

The Nashville executives were 
also brought up- to-date on the latest 
advances at Polygram and Phono- 
disc 

Nashville 
Scene 

By PAT vELO\ 
6mrge Jews' Possum Heller dub ea the 

tapai scene for a mata portion of the "Alan 
Mini Goes Country " segment of ABCTVS Wide 
Wald d Entertanment" sores, Capoduced by 

ONO Productions, Inc a Nashville based film 
and te production company. Irr Ss^ win fea 
lure artists inchdng M Anderson, Mary Lou 

Tames, Geerge hoes. Barbara MadreQ Johnny 
Dimas, Del Reties ad kin Nadel. The c -c 

gram also uidudes resits to the homes of Webb 
Pierce and Noria Misep, and segments taped 
backstage at the Gland Ole Opry House with 
lime Peer) and Rq AWL 

WPUP Radio in Bay St Loua. Mas_ n switch 
mg from MOR to modem country Inallnmeseg 
as part d its rupi revamping plan scheduled to 

be n effect by laouary 1978. Bi Parser has 
pined the 5.000 raft station a general man 

WV and reports that the facility nil undergo a 

map _image building change- involving up 
dated adrertamg campaigns aed new call letter 
1.0 

lee Ety returned to Out Yang s Yang 'Un 
Studio in Murfreesboro. Tenn.. to record he sec 

and MCA album due for release tarty in 1978 
George Weems, owner of the Sher Doaa 

club in haste. packed 1,500 tans into Aa 1.200 
seat Natty ta an October appearance by Gay 
Sand lY t s Dregslere Cadam... kerb 
Lee has been es lack Clement Studios with Lary 
Butler producing and Bill SAemtl engineering 
the emu of cuts previously recorded m Japan 
lu release in that country on MCA. Lee recorded 

Pan d the album in Japanese and her Novem- 

ber tour there marks tier 17th appearance n 
that country 

According to Barry Grant program daector el 
MIRA -FM n West Palm Beach Fla. the stations 
"Mee Bad, Days promotion was are at the 
most successful in Rs history Bandy taped a 

onehairr interview broadcast wdh cuts from ha 
"Cowboys Am -t Supposed To Cry" LP. and the 

station logged more than 100 rails at the end d 
the interview 

The Emil Tubb classic. -Welke The Flan 
Oser You: ha been recorded by songstress 
Pat, Pater lei the Comstod label released by 

Nationwide Sound Distributors For Ne past 
three years. Parker has been tmunng as roast 
and drummer with the Frank Fare Show nuking 
appearances throughout the O S and Canada 

Cart Tribe announcer tor the Armed 
Foras Radio Network's -Hallmarks Ot Country 
Musc. has been in Nashville taping nierions 
with LaCaò, Deasy, Lied; Hapwe, Rea 
McO@.nl, Vina Word, Nee Raed,, See St 
Maio, Ronnie Sashes, R.W. BMabes& Rit: 
Stoneman, Vern Corda, Ski Patras. O.N 

wa 
(ountfy LPs.. 

3 

. 9r Palma-LPs reglarla lrrPrrynele earl u. tlin r.l 

TTTLE-Artist um a wafter ...iv taase 

2 

3 

N 
5 

6 

7 

W 
11 

13 

14 

15 

17 

la 

19 

20 

21 

22 

23 

24 

25 

26 

27 

29 

31 

32 

33 

34 

35 

36 

37 

311 

39 

40 

Il 

42 

43 

44 

45 

46 

47 

nl 

49 

50 

4 

6 

3 

12 

7 

14 

11 

36 

18 

17 

23 

13 

la 

20 

22 

21 

24 

15 

26 

25 

16 

19 

32 

23 

37 

31 

30 

33 

35 

28 

27 

42 

3a 

40 

43 

Ia 

45 

49 

17 

IS 

10 

9 

13 

3 

7 

10 

IO 

10 

26 

11 

I 

10 

10 

21 

10 

35 

23 

30 

6 

62 

9 

5 

12 

45 

6 

11 

10 

2 

10 

K. d 
46 6 

47 119 

FREE AND EASY- Barbara Fairchild, C. it suss 

41 15 BORN BELIEVER -Jun Ed Brown 6 Helen tigress, act aattus; 

50 16 11U. THE END -Vern Gesso, e «.s Jar 

ELVIS IN CONCERT -Eleb Presley. era me ::yet 

WE MUST ACUEYE IN MAGIC -Crystal Gayle.... wan is u m 
MOODY BLUE -Eh. Presley. ra u. 

R WAS ALMOST Ulf A SONG -Noose Misap, ea litt arc. 

SIMPLE DREAMS -Linda Reesladt sea..% 
HEAVENS JUST A SIN AWAY -lbe BrdaNr, am a vis 
DAYTIME FRIENDS -ITeney Norm, u ,a lam ou rixe 

HERE YOU COME AGAIN -Only Farah, to nrtusu 

HOW GREAT THOU ANT -Eris Presley, ara isy tisi 

COUNTRY BOT -Don Wars, a-sn woos 

NIS HAND IN MINE -This Praiy, era uu till 
YOU U6iaT uP MT UFE -Deity Boole. nsr in malta 

WELCOME TO MT WORLD-Elvis Presley. sa eft II:t 
EASTBOUND AND DOWN -Jerry Need. ea uncoil 

OU NYLON -Waybn lmeines, ?cc art 

roll COME BACK SALOON -Oat Ridge Bars, sac an NM 
IVE ALREADY LOVED YOU IN MY MIND -Crsay Telly, ma as 

THE AING IS GONE-Rame Wooed. á-nß, s_: or, 
ROWN' WITH THE FLOW-Charlie Riel, sac irs: 

PURE GOLD-Elms Presley, ,7o vs.. rem'. 

LEGENDARY PERFORMER VOL 1 -Ekris Presley. F 
110103ART PERFORMER VOL 2 -EMS Presley. c.c 

RABBITT -Eddie Rabbet. r..'-..r 

TODAY -Ova Presley.: rem. 

CHANGES IN LATITUDES ... CHANGES IN ATTITUDES - 
Jnnry Met 
THE SUN SESSIONS-EMS Presley. F. Vv..... 

RAMBUN' FEVER-Merle Haggard. via 

KFNNT ROGERS, .R: were uata.st 

UVE AT MADISON SQUARE GARDER -Eke Picky. 

SHANE ON ME -Donna Fargo, .,s i.v x .- 

CRYSTAL -Canal Gayle. - -r- vo, 

PRESLEY BLVD. -Ehis Presley, rem ia. 

PANTED: THE OUTLAWS- Wayloe leeniags, s1 s. 

F YOU 0014T LOVE ME- Freddy Fender, ee 

A WORBING MAN CANT GET NOWHERE TODAY -Male Haggard. 

SMOKEY AND THE BANDIT -Ss edhacl, eta so 
GREATEST HITS -Linda Rerestadl our. is tat: 

I LOVE WHAT LOVE IS Doms TO PEINE Ail YOU -Lyon *Mersa, cv. see x; t 
IOHN WESLEY RYLES. titi :ce Do . 

LOVE IS 1051 A GAME -tarry Gaffe. seise. an N:s 

BLUEST HEARTACHE -Asny Dis. saes sins 
BEAUTIFUL COUNTRY -Gees Watson, cr.snsmuts 

THATS THE WAY LOVE SHOULD BE -Dans i Stuc, err art r 

WANGIN' 'ROUND -Tammy Oeentreet sac ha DO dols 

MEL STREET, 

WIURY UNER- Emmybs Harris. n,-- 6a an 2f% 

TO LEFTY FROM WIWE -Welles Nelson. eussew n alas 

NcLTidr_ G ert Ortega, Dañ1 Neeshm 
Tema, Osmtreet and Ian Steam. The 55 
minute radio program a broadcast woddrde. 
Artists hireling in the WasAmgtoe. D.C.. area 

who wish to tape interviews for the program an 
contact Taykv at (2021 433 -2404 

Dory Davis 6 the Nashile Bra Kest corn 

Off tipng thew second appearance on -Her 
Ha," perfermmg toe groups aew sing*. "How 

I Lae Them Our Songs- - Merle Nrgtard 

set for California carats Friday 

(13) at the Caneatiow Cedar is A 

Swag Auditorium in Sin Berardno 3 

Cobham e Oatlad- Chin) Lae's :e: id- 

Dom Easy" LS Retords single no teahred er 

the three naiad broadcast el the Not Pa Ba 
lin Convention e AlipueraJt. N.N... A 

Glee Crible lei aka.. reran.-' ; ea' 
&dam lame ha 1977 Ism o:, 
sriedded For release a lutine. 
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«Hell Yes, 

I Cheated' 
(Shorri Jerrico B13.170)' 

because the 

"Woman 
Behind The 
Man Behind; 
The Wheel" 

rRcd Souinc SD -169) 

had a _ 

"Jealous 
Heart "; 

(Red Soots, 00-169) 

but I know 

"You'll Neve 
Leave Meá° 

Completely; 

(Johnny Bush SD -164) 

especially on 

"The Twelft 
Of Never" îj Cox 

Q 
O I 

1 

m 
r 
m 

N 

m 

m 

J 
O 

EXCLUSIVELY ON '1á 
GUSTO - STARDAY 

JOHNNY BUSH 

RED SOVINE 

e 
DAVID HOUSTON 

Prontcttodt; ;ono Huyhes 116i 
(415) 226608O . 

Solos) J.noil Holland 6 
Jim Wilson 1015) 2561656 

X 

r 

Billboard 

C0001011977,1I.111soard 
of by any 

TITLE -Artist 
Wninl. L 6! L Numb. (0al l,b,n (Pubbin<r. la <n;eel 

seam...c.r.c. 

3 

Fuel...m.01c 
nocnanKat 

S 

Billboard SPECIAL SURVEY For Week Ending t 112 77 

Nopenpl)n.fpum.canon mar OP reproouceo sbreo m a r.ineollsy5tem or H,.n.m,neo,n 1 pelotatopon. rpoped, of pMetm10. MIP01t Ina prior Millen perm won of Ina WCl.,n . a 

y 

STAR PERfORMEA -5) 4, 101. rani pes567 poportgnale q.ard Vein. Iha *.A. 

TITLE -Artist 
(Wn1o1. l,Dtl6 Numbo (2.0 UDR) IPUbhiner. leenitr 

1: 

; ; ; B 
1050- Artist 
MnWl. it A Numbo )Ott L.bell l Wblunet 1..,.'1)1 

1 

3 

* 
* 

8 

42 

* 
OrICNappel 

12 

13 

11 

15 

16 

17 

W 

itr 
**78 

21 

22 

24 

32 

33 

1 ,, 

2 

4 

3 

5 

6 

8 

13 

9 

I I 

14 

15 

1 

7 

10 

12 

17 

16 

24 

25 

30 

21 

26 

35 

28 

32 

34 

33 

39 

38 

36 

40 

23 

18 

43 

9 

9 

10 

6 

9 

6 

5 

10 

6 

10 

7 

11 

13 

15 

II 

8 

10 

6 

5 

4 

9 

7 

3 

7 

6 

4 

5 

3 

4 

7 

3 

9 

14 

4 

MORE TO ME -o o, Prat 
IB Potts) RCA 11086 IP. Gem MI 
ROSES FOR MAMA -6w ed.0 
II W.6:.. G Oob6,,, W. SP.pe). Polyaa 14420. 
lc.seeu. ASGV) 

LOVE IS JUST AGAME -lay Genk 
IL 64Um1, Maument 45126 1.19.4nm) lint Gt.enta.. BMn 

THE WURLITZER PRIZE (I Don't Wanl To 
Get Over You /Loo6in' For A Feeling)- 
w4.k. taws, 
O tem... C Mono.. le...W. RCA I11B 
(Baby ß[I Wt... lrnaop BMII 

BLUE BAYOU -Lea best. 
(R Otoon. 1 Mwsonl Asylum 115431 /orbit,) 
(A).)? WO e, BM)) 

FROM GRIICELAND TO 1HE PROMISED 
LAND -Mate Nyytd 
1M H.... MCA .804 ...de Toe. 1360) 

HERE YOU COME AGAIN -lion, PYte^ 
18 Mann, C Weal, R A 11123 (Screen Gems EMI, se.. .I Sate, BMU 

SHAME ON ME -Dora. rt. 
IL VM Mns B Ems) Wine. &Mhos 8431 
(00(00)x? Á 0oo,. BUD 

ONE OF A RIND-,i.. y o, ,. 
ID 9.111. S D,rnl. E. 8.50 1M1ee.1. 

FOOLS FALL IN LOVE -led. wed 
O tnbo M Seals). Moron 511 (P,......) 

Qu.ael/Belnstak MCA,. 

STILL THE ONE -i Weems 
II H,II 1 l.0) MCA 40794 (Sue. S.nls eLl. 

I'M JUST A COUNTRY BOY -o.. mom 
(M 00)07 1 (Room, ABC10a 11117 dol.ns 6MII 

LET ME DOWN EASY -t áy tea 
(lobo), 

ME 
131 AN E 

dame ASCAPI 

HEAVENS AWAY-4.0, 
11 6.460. Ovation 1103 llaydk. SESACI 

HOLD ME -form ww,u 
G Rt. ABC-1)61 )7716 date. MAO 

CLOSE ENOUGH FOR 

LONESOME -Mr Seat 
,F mcdoI P,I.., ;4111 Oa Clement ND 

TOO OUGHT TO HEAR ME 

CRY -o. a ..ban 
M M. 11. ßG PO, ,Ire. EMI. 

SHE JUST LOVED THE CHEATIN' OUT OF 

ME -Ma Bast 
ISO S... A 0.e.6). Co/umbY 1 10619 
foul Rost. DWI 

DON'T LET ME TOUCH YOU -Marty law. 
(Y kat.: a She.. Cmu.), 111%29 
M.6osa. 8001) 

YOU LIGHT UP MY LIFE -oebóy Bona 
fl (Room. Waroe.. Ca: Si. leer MII üCAPr 

WHATRE YOU DOING 
TONIGHT -leas snug 
(e IGH Cdpmme 710606 ...men'. BMq 

BORN 7D LOVE ME -by rd. 
(8 Mm...), Cobras. 310631 (Cs.. MCA?) 

I'M KNEE DEEP IN LOVING 
YOU- o.e a s.1á 

11131 Ow EMI 

CHANGES IN LATITUDES. CHANGES IN 

ATTITUDES -)molt' BaMtt 
U Buffett ABC 12305 (Cat Reds: Dole. 
Vo,tt BM)) 

THE PAY PHONE-60 L..en 
IG Mahn), Pd1ao 1u31 dot. BMn 

EVERYDAY I HAVE TO CRY 

SOME -la some.. 
1A atonded Epc 850153 (Ctn.. BMn 

PEANUT BUTTER -D.Iw L. 
Iß .4to RCA 11125 1Raan BMn 

GEORGIA KEEPS PUWNG ON 
MY RING -Coe fwlt. .+. 
(0 WYS.:, 1 Manlul1), MCA 40805 
(Emd Ise8a111lORUee, BMII 

SWEET MUSIC MAN -A... Rohn 
IR M;¡m) United Ans1s 1095 (lolly Roles, ASCAPI 

I'LL ALWAYS LOVE YOU -cem sown 
IB Lt) Caa.t 7036 (Sound Corp. ASGPI 

COME A UTILE BIT CLOSER - 
Iabn.W Duo. 1.06 Mae Frxlet 
IP<yct Had Cane))). Co.. 310631 (Wren BM, 

DAYS THAT ENO IN "Y "- se.Iei mini 
,1 5k,ns. Mlleo), Eltaln 1547910060,0 BMI. 

ONCE IN A LIFETIME 
THING -loon wok. A. 
L) ING 8 R.. ABC/00 17698 
I11. 6 Bill. ECAPi 

MOTHER COUNTRY MUSIC -v.. cos. 
II Noon). Ekbin 45436 (A1Y, BMI! 

35 

36 

W 

38 

39 

*¡ 
41 

* 
i 

OS 

47 

48 

49 

50 

51 

54 

' 
57 

58 

59 

Itr 

61 

62 

63 

64 

* 
1 
ti7 

67 

20 

27 

53 

22 

19 

57 

42 

29 

59 

54 

31 

56 

51 

50 

44 

37 

49 

64 

58 

68 

83 

60 

41 

46 

r=11, 
45 

62 

55 

61 

79 

77 

72 

9 

9 

2 

11 

14 

4 

6 

13 

4 

1 

11 

4 

7 

7 

14 

14 

7 

3 

2 

6 

3 

2 

6 

11 

8 

10 

6 

7 

8 

2 

3 

4 

THIS TIME I'M IN R FOR 
THE LOPE -s.,, owNna 
6 Nc67. ttC 76 1)121 IH0 Chmenf BMI) 

SOUL OF A HONRO TORO 
WOMAN -&1 Mc0.ei 
le Mango. N Carman), r,.p.l^I 4401 
(MusD Con, ASGP) 

CHAINS OF LOVE -iWi Ws, 
(8nulte..proll 8581 

IBrhna:UneNpWU BMII 

A WORKING MAN CANT GET NOWHERE 
TODAY -Owe wand 
IM 111/0.0). Copt( 1177 IShaatree P1/í1 

EAST BOUND AND DOWN /(I'M JUST A) 
REDNECK IN A 

ROCK AND ROLL BAR -i..0 it 
u R Hubb,ra. 0 F.), RCA 11056 
(0.1.......r, BYII 

ABILENE -say bees 
(ID Lou . 

a Btu. a Gibson). eawmb.. 
310628 do. Rase. BAN 

I MOST BE 

DREAMING -Ike Kiel 
(0 .4 o Wocda(al. Con (Ra 126 

INSD) .Mr. *SCAN M' 

WE CAN'T GO ON LIVING 
URE THIS -Fes. Wait 
IE .60,0 E Sleetnsl. CIO . 45415 
1&urpeu01).0 One. BMII 

AGREE TO DISAGREE -Lam. Visa ream, 
(R Hashes T Van.), PM./ 85822 do, 

and. BMU 

IbDITS -Gy Skwd 
o MeI. RDA 11131 (Ras C...Pn, WM..r 

Iemolan, NI) 

HE AIN'T 700 -Ep. AIWrs. 
B Ba ¡. 0 H4mnna 1 Bern 

l HMm.nl. Colo.. 3.10597,INVIner 
üGPDn Keane BIM) 

AFTER THE BALL -View Earl 
(I R Ús61 CekmbY 710613 (House et Co.. BMn 

, ONE NIGHT STANDS -II. ws.me k. 
e 001W). Wemet /Cot 8451 I0.n6M 6M)) 

WALK AWAY WITH ME -Rosy ft. 
a Rend Gant 427 0000) 07)00.,. BYn 

I GOT THE HOSS -yet 1uá 
U House! MG 40764 ISenpeY BMn 

THE OLD MAN AND 
HIS HORN -6.. weU. 
ID HMmes) Oo-kl 1158 (Ooubkae. BMI) 

FOR ALL THE RIGHT 
REASONS -4.. fw M 

IR Ro)nulds M B. COIL.M. 110607 
10..0 to BUD 

MIDDLE AGE CRAZY -Jaw to L0.á 
(5 No.nnmul. Me., 519 ricer BM, 

SAVIN' THIS LOVE FOR 

YOU -00óa y lmerruu 
,1 W.Oa.e.. Nmtwr 513 (Wmoa. 600) 

YOU JUST DON'T KNOW -Caw R. Make 
(B Omni Map 

1 301 0.01 (Hudson Bt. BMI 

R SHOULD HAVE BEEN EASY -from. 
le MODS/ RCA 11138 (HMI Vera.. NI) 

TAKE THIS JOB AND SHOVE 
TI -lahmy Pt.. 
10 Coe. fps 850469 PAW. TPIIVPne. BMn 

THAT'S ALL I WANTED 
TO KNOW -Dome west 
Lo P,..,, H *000). Uwtd Adolf 1084 
ICAeppwl). ASGP /R Gem. RAW 

WHAT A WAY TO GO -BM. mom 
18 Oa.. I. Rutmpl Ple,00, 5816 (Fos) 
Ott.. BMI!8no. (SCAN 

YOU'VE GOT TO MEND THIS 
HEARTACHE -UW Fr 
dolt. 1.11s1 50 Stales 56 1NSD S.nebmn 
we.. Col t+ap, A.A. 

LONELY STREET -R .Mee lr 
IN Swur, C Boo.. w SMnmmn), wow &os 
8482 dot Ste, !IMO 

ENDLESSLY -use 4wdAt. 
C 014. B B...). fDa B 0171 1YOluf, 5M0 

THE SUN IN DIXIE -W.7 cones 
n IA Ain ¡. 0 %mm, RpuCl' M1 2' 

(Slnpte0t BMII 

LEAN ON JESUS (Before He Leans On 
You)-PM 

G.m.nl AG 11020 
)Sonp.,Hes. ASCAPI 

na MEXICAN LOVE SONGS -U 14es .. 
Il t.rlmw, P 01u1 Oslo/ 4411 

IBatn.00dMSndr.. 81411 

I JUST WANT TO BE YOUR 
EVERYTHING -Conn. se. 
18 Cobb). Nonumtnl 45231 (Shea. BMn 

DEAR AULE -)sari La 
H Antos. DV 157 IN ..d.. r1). 

órt 8 s. B1111 

WHEN DO WE STOP STARTING 
OVER Ga^^ 
IM tmoum ABC/Hohon 54019 IAtuR Rose BYI) 

68 

70 

71 

73 

74 

¡ 

ß( 

78 

81 

'' 
83 

ttr 

* 
* 
88 

89 ' 
91 

92 

93 

94 

% 

97 

98 

99 

100 

70 

82 

71 

74 

73 

52 

8J 

86 

ME. 
B4 

89 

90 

47 

75 

95 

97 

85 

96 

93 

92 

to 

69 

80 

76 

3 

2 

6 

4 

6 

18 

2 

4 

5 

2 

2 

13 

5 

3 

3 

4 

5 

5 

3 

JIM 

8 

7 

5 

rim COMING HOME TO FACE THE 
MUSIC -RM skew 
ID Goodin,.. M Shman .6.4.06 fl6 t R 1tp) 

BABY. LAST NIGHT MADE MY 
DAY -S. M 
)8 5p.¡lo111), MarowC.n PM 
(1h.e of Ga.. BMq 

COME TO ME -Roy 4100! 
IG PON ABC/Dal 1777214)...ylo,beel RO,. 

RAYMOND'S PLACEMow tew 
(q &.ff), Gak1 //91 (Mae We, üGr) 

n1EFI TIME -?s*, cc.t.1N1tr.o ttl 

LIPSTICK TRACES -1..t' hole 
(H Rm., Meal 55005 IMmd B./ 

TALL COME BACK SALOON - Bw1 
IS Yaulenl. ABCrD41 17710 f1,U and BSI wASGPI 

TMw 
wE ) aDaoer i (Woo Asar) 

RINGGOLD GEORGIA-RUr Vice. 
a 1mda Ray. hot' 
it 0000). MRC 1005 UMmnto. 6CAP) 

MISTER D.1-1. a Slops. 
(6 B e.sn Bras 58150 (Pont. 
5b, ev) -1.p Aflr. wHbe k (SGVI 

Y0011 NEVER LEAVE ME 

COMPLETELY -Ielmy e.s 
m Pnbu St,rde) 165 10610 )?oo ND 

SOON AS I TOUCHED HER- o..7..rime 
IN Hem a .rain, Caump< 8012 
Iscnen GrmsEMl. BMn 

Ili GET OVER YOU-0,1 Rcae 
18. Peter) Mevy 511 ISt0 S.W. 6N, 

TOO MUCH IS NOT 
ENOUGH -Brf. M spars 
(e nD,nl umea M. Ion 

6 tee. Ma ä.n eau 

l'U. PROMISE YOU 

TOMORROW -J .1 w.Ra. 
0 S.atn S S... A Ba0elel, ßM1 700 data 
ß ManS'Oup 'ñ Oak (SGPI 

SHE KEEPS HANGIN' ON- 4176.m A.11m. 
S Slone Al lalnsonl. Prism 11123 (ATV. 
O..rony1<r, NI, 

STANDARD LIE NUMBER ONE -skis pm.. 
m wun.1 E cab, /5477 Roe EMI) 

I THINK I'LL SAY GOODBYE -1aá l. 
11 h... M Wpm., Cattle 131 IV.. a., 

WHERE LONELY PEOPLE GO -Eery wow 
If NoaseYOn3 au 11133 .6.11.0 Howe OI 
Kota. OSCAR 

A GOOD WOMAN LIKES TO DRINK WITH 

THE 8005 -Ikma w)p. 
10 oh h./ Sumo... 1313 
CnapDen. &o.1) SAW eau 

HEAVEN CAN BE ANYWHERE IT Pines 
Theme) o.tR. 0.má Beer 
IC 1. 00. (p c 8.56 OM B.M. BMn 

WE'RE ALL ALONE -to. C.Wte 
,8 sow. iBar ke/D MCP) üM 1965 

WHEN I TOUCH HER THERE -II. to m... 
15 Vitamin! RCA 11134 OM Porn BMn 

HOW I LOVE THEM OLD SONGS - 
Dew D+.á b 

RCA 

Bras 
IN Be.Wn). AG (1017 (Aeon Rose BMII 

FACE TO FACE -eerie Mee Co. 
IDA Cott CSWM 31067) www BMU 

THE DEVIL HINT A LONELY WOMAN'S 
FRIEND -Rea 5mo 
IO row. S Snake. ABC: Dol 17726 (Ann R. 
eYn 

GET DOWN COUNTRY MUSIC -em Ana 
0 A .re. Woo..) 45230 domboe 6140 

ITS SO EASY -Lw R.Mt 
IF Ated Are. 45439 IMPL Cana....n: 
By(I 

HELEN_.,... 
11 14u.3)1 MIA 1769 M.P. ASG /) 

IS 

BETTER 
Bon 

)25 
)0SD) ( CCon Mo. BMI 

A LITRE SOMETHING ON 

THE 
, u),,) á ^YM0M O. St... 

1 WANT IS TO LOVE 

YOU -1.L RMaaw 
IA Gea b. t,:..e 3658 Jolmn Po w,. 6Mn 

HAVEN'T LEARNED A 

is 1.10«ía wR A 

IS Tma.mmla) RCA 109': )net amp 

www.americanradiohistory.com

www.americanradiohistory.com


Climbing Fast! 

¡IBILENE' 
3-10628 

Sonny James 
-and the Tennessee 
:State Prison Band 

SonnyJames In Prison. 
In Person. 
With HisTennessee State Prison Band. 

from the unique 
hit album 

Columbia 34708 

Óh!>1.,11%l 

I yÌ 

(fi%ti t 
www.americanradiohistory.com

www.americanradiohistory.com


68 

`Economical' Laser System Bows 
4- Channel `Varilaser' Cuts Competition Prices In Half 

Z 

NEW YORK -Illusion Lighting 
International. has developed what 
executives of the company call a 

"safe" programmable 4- channel la- 
ser system for discotheques. 

The unit, designated "Varilaser." 
is said to he capable of out- 
performing competitive systems cur- 
rently available, while costing only 
about half the price. 

According to Stephen Shaue, Illu- 
sion's president, "Vari laser" is a five 
tnilliwatt helium neon laser, capable 
of achieving patterns which had 
hitherto been possible only with 
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By RADCLIFFE JOE 
substantially more expensive sys 
rims. 

"Varilaser," designed by Swiss en- 
gineer, Heinz Gisel, is priced at 
$3,700. Comparable systems on the 
market are said to range from $7.000 
to 510.000 in price. The unit, accord- 
ing to Shane. is one of the most ad- 
vanced in Illusion's catalog of sec- 
ond generation lighting systems. 

One of the prime safety features in 
the "Varilaser" system is that it is de- 
signed to maintain constant current 
to the laser tubes, even if power volt- 
age fluctuate by as much as 10% in 
either direction. It also caters to 
rapid voltage drops of as much as 
40%. 

Shane explains that the complete 
units are weatherproof and shock re- 
sistant, and the laser tubes arc anti - 

vibration mounted. He adds, "The 
high voltage supply is multiple iso- 
lated and fuse protected with addi- 
tional overheating circuit breaker." 

Shane describes the unit as an all 
solid state disco laser providing un- 
limited pattern combinations. It 
consists of a helium neon laser with 
deflection heads mounted in a port- 
able metal case with ceiling fixing; 
and the "Varilaser-' controller which 
is connected to the laser unit via a 

multiway cable which may be in- 
stalled in the decjay s booth. 

The controller is designed to facil- 
itate: 

Four program settings to create 
"genuine oscilloscope type dimen- 
sional images on a flat screen. 

A selector for manual, auto- 
matic or sound -to-light switching of 
programs. 

Image inventor and image 
booster. 

Dynamic range and synchro- 
nization settings. 

The unit is unconditionally guar- 
anteed for 12 months. 

Still in the developmental stages is 
a plug -on module from which addi- 
tional patterns and even drawings 

and writings can be generated. 
Also new from Illusion is a $280, 

600 watt per channel sound to light 
color organ designed for mobile 
disco operators. The unit. model 
Video 3003 is. available either in 
console mounting or free standing 
versions. 

A professional. 4- channel color 
organ logic controller and light 
mixer is planned for release before 
the end of the year. The unit, model 
Video 8000, is defined by Shane as 
"an ultra safe, extra low voltage con- 
troller requiring no main hookup." 
It is said to be ideal for controlling 
all light sources. 

Other new units in Illusion's sec- 
ond generation of disco lighting sys- 
tems include a new low voltage 10- 
way Twin Power Pac, which Shane 
describes as a stereo version of a first 
generation system. 

Illusion Lighting was originally 
part of the British based Meteor Illu- 
sion Lighting Co., founded in 1968 
by Tony Gottelier. In 1970 the corn - 

pany joined forces with Revox in a 
move aimed at exploiting the poten- 
tial of the U.S. market. 

However, it was not until three 
years ago that the disco market in 
this country appeared ready for 
quality disco equipment, and ac- 
cording to Shane, Gottelier parted 
company with Hammond Indus- 
tries, parent of Revox, dropped the 
word Meteor front his firm's name, 
and began work on "an entirely new 
range of products designed for high 
quality at competitive prices." 

Today, the firm has offices in Am- 
sterdam and in New York, while 
maintaining its headquárters in 
London. Its products are installed in 
clubs all over the world including 
Australia, Hong Kong, Singapore, 
Africa, the Middle East, Canada 
and the United States. 

The New York offices and distri- 
bution center are located at Hemp- 
stead, L.I. 

Disco Mix 
B l'ON1 MOULTON 

NEW YORK -The new Donna Summer LP ti- 

tled "Once Upon A Time" has emerged as one of 

the leading contenders for the disco LP of the 
year. It a a fantasy about a girl who lives In a 

land where everything unreal is real and vice 
versa. 

The "A" side opens with the theme. and 
Summer's vocals sound like a small girl talking 
to hersell This moves into "Faster & Faster to 

Nowhere' In which the dream begins at an In 

credible rate of speed and continues to escalate. 
"Fairy Tale High" a the result of the previous 

song. Again the small girl voice is utilized. "Say 
Something Nice' deals with the dreamer's el 

torts to return to reality and things with which 
she can relate. All the songs on the "A" side are 
joined together and each one is designed loi 
dancing. 

The "B" side Is the strongest of this four 

sided LP. It starts of with "Now Need You' 
the closest song to "I Feel Love:' and the most 
beautiful on the album. Here Summer sings with 
a cholusstyle background. and along with the 
instrumentation and break this amounts to the 
most creative and exciting tune on the LP. 

Next is "Working The Midnight Shill" much 
in the style of "Now Need You" with a strong 
melodic hook. "Queen For A Day' is also unusu 
ally strong. The "C" side of this double album 0 

basically slow, while side "0" starts with "Ru- 

mour Has lt," which is not as creative as the 
other uptempo cuts. "I Love You' is quite differ- 
ent with more of an American sound. This cut, 
like the others, has a beautiful melody line and 
its overall production 1s very simple "Happily 
Ever Alter." is in a Gloria Gaynor style, and 

sounds like it could have been arranged and 

produced for her. Bob Esty has done an out- 

standing lob on the arrangements of all the 
songs. and has succeeded in bringing Summer 
to even greater heights 

NEW YORK -Philadelphia International Rea 
ordl is expected to release records this month 
by MFSB and the Philadelphia Classics. The 

product being offered by the latter represents 
the label's lust specially paced two record set 
featuring special long versions of some of its 
strongest disco. oriented hits. "Don't Leave Me 

This Way" featuring Teddy Pendergrass is the 
strongest, and runs for more than 11 minutes. 

"Love Is The Message" by MOB featuring 
the Three Degrees, is the original long version 
which has never before been made available 
"Bad Luck :" the Harold Melvin & The Blue 

Notes classic, incorporates an interesting break 

which builds to a strong instrumental. 
"I'll Always Love My Mama," by the Intruders 

was available as a 12-inch 33!5 r.p,m. disco disk 
last spring. On "Dirty Old Man:' the Three De- 

grees have added a percussion break which 
makes it sound like an entirely different song. 

"I Love Muse" by the Slays is much longer 
than the group's original version, and also in- 

dudes a strong instrumental break with back. 
ground vocals and organ. 

The final cut on the album is TSOP featuring 
the Three Degrees. The entire album has been 

remixed, and In some cases Things have been 
added to enhance the overall quality, 

Dee Dee Sharp Gamble's second album ti 

fled, "What Color Is Love' has two good cuts. 
"Nobody Could Take Your Place." Is one of the 
strongest things this artist has done to date. 
Here is a beautiful Gamble /Hull tune with an 

uptempo mellow track which sounds like it em- 

bodies gospel undertones. 

e, _ 
MERRY MAKING -This overflow crowd of revellers jams Shepheards di 
theque in Manhattan for the club's reopening. Music emphasis in the "new 

room is on a mix of disco music with live bands. 

1977 CANADIAN DISCO AWARDS 

U.S. Labels, Talent Vying 
With Local Nominees 

NEW YORK -Top U.S. -based 
record companies and disco enter- 
tainers are in the forefront of an im- 
pressive list of nominees for honors 
at the upcoming 1977 Canadian 
Disco Awards. 

The show, sponsored jointly by 
the Montreal -based Canadian 
Record Pool and that city's Channel 
10. will have RCA, CBS. W EA, Lon- 
don and Polydor, vying with Can- 
ada's Quality and TC. labels for the 
honor of Canadian record company 
of the year. 

Meanwhile. the T- Connection, 
the Ritchie Family, K.C. & the Sun- 
shine Band, Honey M and El Coco, 
have been nominated for the title, 
international group of the year. 

Among the international female 
vocalists nominated for top honors 
are Donna Summer, Claudja Barry, 
Loletta Holloway, Tina Charles, 
Roberta Kelly and Raffaella Carra. 

Grace Jones, Thelma Houston, 
Celi Bee, Patty Brooks, Kelly Marie 
and tailla, are competing for the 
honor of most promising inter- 
national female vocalist. 

Lou Rawls and Joe Tex are 
among the top U.S. based male acts 
vying for the title of international 
male vocalist of the year. They are 
competing with Biddu. Georgia 
Morocdcr and Jesse Green. 

The Salsoul Orchestra, Munich 
Machine, Larry Page, John Davis, 
Bebu Silvetti and Meco are among 
the lineup of nominees for inter- 
national orchestra of the year. 

Dennis Coffey & Mike Theadorc, 
Georgia Morocdor & Pete Bellote, 
Ales Constantino & Cerrone. and 
(taker. Harris & Young are in the 
running for international producers 
of the year. 

Nominees in the international 
song of the year category include 
Donna Summer's "I Feel Love," 
Claudja Barry's "Dancing Fever," 
CJ. & Co. "Devil's Gun," The Phila- 
delphia All Stars, "Let's Clean Up 
The Ghetto" and Ronnie Jones' 
"Soul Sister." 
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D DJ DISCOUNTS! 

O 
We otter DJ's a special discount 
Contact us for details and our 

W complete catalog of domestic 
and imported disco records 
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NY, NY 10636 
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NOW AVAILABLE: 
LP's dom -Donna Summer. 
Once Upon A Time (2 LP 
sol); Van McCoy, Mono 
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Machina; The Jonesas 
LP Brass Conslru<UOn 

Brass Cenelruc lion ill, Icono 
Hayes, New H0030113, Fatback 
Band, Man WHh d+09arW, Michelle, 
Magic Love. Jimmy Bnscoe, The 
Beaver, Eh's Second Coming, 
Eh's Coming, Most Requested 
Rhythm Band, Got to Give d Up 
Import LP's- Cosmos, Number 1, 

Tina Charles, Heart and Soul. 
Amad o. Moving Like a SUP.. 
star45, MadKOn Sir., King 
of 

SINGLES 1929 -1977 
Originals a Reissues -Over 10.000 tales in Stock 
Send SI 25 fco cal.ag. deductible against 1st order 
we SNP UPS within 24 New. of Recetpl of Omer 
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11 POP COLLAGE (MMe1)/8110. DONT MARE ME 1107- 
P1110 .0014- Caublancr (LP/ 

11 KING OF CLUBS- Cnocolol's- SMSO,))I PI 

13 I Dorn MM 10 FO617 IOU-Drone McCann 

Holtdar (It INN rmdonl 

14 YOUR LOVE IS SO GOOD FOR MI-Diana Ross -Motonn 
HPI 

15 HET YOU SHOULD BE DANC)N1 -Cane Farm, -Undid 
AIl,sta (17 mch1 

MONTREAL 
Tho Wed 

1 MA BAKER -finer M -REA 

I PIP0111E- 8,,,ce lohmlen -EIS (12 met) 

7 SUGAR DADDY -Patsy Gallant - Lon. (It.ch) 
/ HEY YOU SHOOED REDMCMG -Gene Fana -RCA (I? 

5 IOHNNT JOHNNY/ DANCING FEYEO -0.10 Barry 

l,mdon 12 amn1 

6 THEM 111011'STMMARS^- Nato /GalaneAt- 
Qualdy /Lads 

7 OOATLE1 /UK MSDNOEKIOOD-Sau(sme.M.- 
IC OP) 

I OU SONT LES FEMMES -PMIUI twat- Palydoe (I? tNI 
9 SAM ERAACT5e0d10Uy )VWD -IJhE, People -Pnry.a 

I? ouch) 

I0 LOVE ME/MT -58 Dermmm -Solo (12 men) 

II RUNTS UE -Nth Mode /Furst Oremml- Pye/RG(I: 
.Mol 

17 DMCEO DISCODMURG- R.NAy Rados-RCA II: 
nob/ 

Il HELP HELP- Gaia.(1?oomM 

11 !WHERE AGANI- Ihelma Houston-AIM 

15 LIME FROM-MG TIME' -Smnkey NOb,rron- MloII? 
,Mol 

Compiled by telephone from Disco D J Top Audience Response Playhsts representing key discotheques m the 16 mayor U.S. Disco Action Markets. 
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Disco 
Action 
Top 40 

Coprpnl 1977 (1dlbeatO PuWcal;:-. 
Inc No matt col iNa puOIICMnOn mat 00 Ie 

10od0000. 00r0d on a re11M011 ryNIWm. 
IranRmrlled N ANY /.)m a Dy' ly .ans 
OtsCwpnrc ,nachamCll plrolOtoDyO 
eGrd a9. or olnelw,N. w,lnout 1M p. 
1 DANCE. DANCE, DANCE -Ch,. 

Atlantic 112 Inch) 

2 GIRL DON'T MAKE ME WAIT /LOVE 
SHOOK /POP COLLAGE (Madley)- 
PatIle Brooks -Casablanca (LP) 

3 I GOT TO HAVE YOUR LOVE /THERE'S 
FIRE DOWN BELOW /DISCO POOL 
BLUES -Fantastic Four - 
Westbound 0LP/ 12 Inch) 

4 NATIVE NEW YORKER /EASY COME, 
EASY GO- Odyssey- RDA(LP) 

5 DON'T LET ME BE 
MISUNDERSTOOD-Santa 
Esmeralda- Casablanca (LP) 

6 COSMIC WIND /THE BULL /BELLY 
BOOGIE-Mike Theodore 
Orchestra- Westbound (LP) 

7 LE SPANK- Le Pamplemousse -AVM 
(12 inch) 

8 BLOCK PARTY «JUST CAN'T TURN 
YOU LOOSE- Anthony W hlte- 
SalsOUl(12 inch) 

9 SAN FRANCISCO/ HOLLYWOOD ,FIRE 
ISLAND -Village People - 
Casablanca (L P) 

10 WHAT 1 DID FOR LOVE /TOMORROW I 
LA VIE EN ROSE -Grace Jones - 
Island(LP) 

11 IT'S ECSTASY WHEN YOU LAY DOWN 
NEXT TO ME -Barry While -201h 
Century (12 Inch /LP) 

12 CAN'T YOU FEEL IT /MAGIC LOVE) 
HOLD ME, SQUEEZE ME /DISCO 
DANCE -Michele -West End (LP) 

13 KING OF CLUBS /ELCARAVANERO- 
Chocolat's- Salsoul (LP) 

14 RUNNING AWAY- RoyAyers 
Ubiquity- PoIydor (LP) 

15 COCOMOTION- EICoco -AVM (LP) 

16 YOU'VE GOT MAGIC -Rice &Beans 
Orchestra -Tit (15.inch) 

17 MANHATTAN LOVE SONG /WELL 
HAVE A NICE DAY /SAL SOUL 
SISTER-King Ernson- 
Westbound (LP) 

18 YOUR LOVE IS SO GOOD FOR ME/ 
TOP OF THE WORLD -Siena 
Ross -Motown (LP) 

19 HEY YOU SHOULD BE DANCING - 
Gene Farrow -United Artists 
(12inch) 

20 BACK IN LOVEAGAIN- LTD -A &M 
(LPi12.inch) 

21 FROM HERETO ETERNITY /TOO HOT 
TO HANDLE /FIRST HAND 
EXPERIENCE IN SECOND HAND 
LOVE- Glorglo- Casablanca (LP) 

22 ON FIRE (Getting Higher) - 
T Connection -TK(12 inch) 

23 JE TAIME /ON A RIEN PERDRE- 
Salnl Tropez -But ter Ily (LP) 

24 FUNKY STARDUST/ZODIACS /LOVE 
SIGN -Roberta KeOy- 
Casablanca (LP) 

25 WATCH OUT -Tray- Polydor (LP) 

26 DISCO BLOOD- Vamps -Budding 
(12 inch Import) 

27 I'M HERE AGAIN-Thelma Houston - 
Motown (LP) 

28 SPEAK WELL- Philly U.S.A. -West 
End(12.inch remo) 

29 LOVIN' IS REALLY MY GAME - 
Brainstorm-Tabu (12 -1nch) 

30 THEME FROM "STAR WARS" - 
Meco- MUlenmum (LP) 

31 MUSIC-MontrealSound- 
TK (12 Inch) 

32 LET THE MUSIC PLAY- Dorothy 
Moore -TK (12 Inch) 

33 RUN TO ME -Kelly Mane -Pye 
(12 inch,mp0rt) 

34 DO YOUR DANCE /IT MAKES YOU 
DANCE -Rose Royce - 
W1Hllleld(LP) 

35 EROTIC SOUL -Larry Page 
Orchestra- London 
(LP/ 12 inch rem.) 

36 KEEP IT UP- Olympic Runners - 
London(I2.Inch) 

37 WHAT'S YOUR NAME, WHAT'S YOUR 
NUMBER -Andrea True 
Connection -Buddah 

38 ONCE UPON A TIME (LP)-Donna 
Summer -Casablanca (LP) 

39 LIVING FOR TODAY /INVITATION TO 
THE WORLD -Jimmy Briscoe & the 
Little Beavers -TK (LP ,12 inch) 

40 YOU'RE SO RIGHT FOR ME -East Slde 

Connection- Rampart (12 Inch) 

Compiled (rom Top Audience Re 

spouse Records In the 15 U.S. regional 

lists 
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Tape /Audio/ Video 
Acts Set With Goody 
For N.Y. Hi Fi Expo 

NEW l ORK -A half -dozen 
recording acts will perform and /or 
sign autographs to highlight the Sam 
Goody disco /bazaar featured with 
the Now York Hi Fi Stereo Music 
Show. opening its four -day run 
Thursday (I0) at the Stotler Hilton. 

Opening night disco showcase, 
courtesy of De -Lite Records. will 
feature -Crown Heights Affair. with 
Jeanne Napoli and Made In U.S.A. 
Set for autograph sessions arc David 
Clayton- Thomas of Blood, Sweat & 
Tears. who will help cut the opening 
ribbon. and Buddah's Melba Moore 
and Phyllis Hyman. Several other 
top acts were anticipated but not 
confirmed at press time. 

With Goody taking 12.000 square 
feet in the penthouse Sky Top 
Room, the retail disk /tape bazaar it- 
self will offer product from WEA. 
ABC. Capitol and MCA. according 
to coordinator Barry Goody. TDK 
blank tapes will have the exclusive 
in that area. he notes. 

In the disco, which will feature 
Technics equipment front turntables 

'EURO- STANDARDS' 

to speakers. and custom lighting 
front Meteor Light & Sound. local 
air personalities and disco deejays 
will spin the platters. One special DJ 
is Cheryl Rixon. the December Pent- 
house Pet centerfold. who ran her 
own disco at the Sheraton in her 
hometown of Penh. Australia. She 
also is one of the official Hi Fi Show 
hostesses. 

The disco also will serve as a video 
showcase for continuous showing 
of rock concert videotapes bs 
WNEW -FM. using a Sony U -Matie 
VTR and large -screen Advent 
VideoBeam projection system. 

Also participating in the show arc 
three other local radio stations, 
WYNY. WPIX -FM and WLIR. 
with several remotes from the expo. 
and their respective air personalities 
spinning requests from attendees. 

All exhibit space is long gone. 
notes co- producer Teresa Rogers. 
now in the 23rd year of such produc- 
tions with husband Bob, who han- 
dles the promotion end. 

t'ort[irmerl on /,rise 

New 3M Mastering Tape 
LONDON -3M United Kingdom 

has introduced a new professional 
recording tape, specially designed 
for the U.K. /European market 
which demands a quality tape with 
high output and low signal -to -prim 
ratio. 

In addition to these features, the 
new tape. Scotch 256. has improved 
winding characteristics. the result of 
a newly -developed black hack coat- 
ing. 

Scotch 256 has been evolved to 
provide a high dynamic range. low 
distortion. low signal -w -print ratio 
and high wind quality. It has a print - 
through level of -59dB, a bias noise 

level of -67dB and signa -to -noise 
value of 77dB ( DIN measurements). 

In sizes of . -, ' -, I and 2 -inch 
widths. it is suitable t'or open -huh 
type applications. It was developed 
in the 3M laboratories in Gorseinon. 
South Wales. 

The tape is given thorough quality 
control tests on equipment that in- 
cludes a Bruci and Kjaer 3rd. octave 
spectrometer type 2114 and heat fre- 
quency oscillator type 1022, with a 

Brucl and Kjacr level recorder type 
2305. a Telefunken M 15 tape deck: 
a Hewlett- Packard distortion ana- 
lyzer type 333A: and a Quantech 
wave analyzer. 

P% 
"N`fl, I II `,1 

k\[iN oriK 
YOU POCKET 
THE PROFITS 
When you buy the 

EIEVGAME 
SELF -SERVICE 
NEEDLE /CARTRIDGE 
FINDER'" SYSTEM 
The customer does the 
work You ring up more 
profits. save more time 
Ifs a counter -top system 
in I so tt olspace For 
details. contact our 
sales dept 

at EVGAME Inc. 

,& 

PCM VENTURE -AES was to hear first 
report on joint Mitsubishi /TEAC/ 
Tokyo Denka laser disk recording sys- 
tem (right) and PCM player with one - 

sided 30 -min. disk (above) shown 
recently in Japan. Player and disk will 
be demonstrated Nov. 12 in L.A., after 

N.Y. AES closes. 

Retailers Seeing 
Early Software & 
Hardware Sales 

By JIM SCHNEIDER 
NEW YORK -Home video sys- 

tems merchandisers are reporting 
initial sales success in both software 
and hardware lines. 

Citing a growing consumer prod- 
uct awareness. lower pricing and ex- 
panded supplier advertising cam- 
paigns, panelists at an ITA seminar 
here touted this new market as an 
"exciting business. withgreat oppor- 
tunities. 

(Continued on page. 76t 

ITA Seminar Focuses On 
All Home Video Aspects 

By STEPHEN TRAIMAN 
NEW YORK -"It's another his- 

toric moment when a significant 
new product in consumer electronics 
is introduced," noted Irwin "Skip" 
Tarr of Panasonic as the new ITA 
president capsuled the first ITA 
home video systems seminar that 
drew 220 registrants here Oct. 25.27. 

Two solid days of presentations 
and workshops on all aspects of the 
emerging home video mart were 
covered -from hardware and soft- 
ware sales and marketing, to copy- 

rights, programming and mtcrfa 
with cable television and oth 
media. 

"1Vc had to cut off registration at 
that point." enthused Larry Finley, 
ITA executive director, as the New 
York Sheraton just couldn't com- 
fortably accommodate more in a 

seminar setup." 

Among key points noted by the 
various panels and speakers, put in 

(CI,niittued on page. 74 

Schaak Chain Looking To Future 
Training Boosts Prospects After a Chapter 11 Revival 

By IRENE CLEPPER 
(This exclusive twnpart report be- 

gan last week with it recap of the 
chain's problems and turnaround 
front the near disaster of a Chapter 1I 
situation.) 

ST. PAUL -Schaak Electronics I. 
growing and maturing in many 
ways. emphasizes Dick Schaak. the 
38- year -old president of the locally - 
based audio chain that will have 30 
locations in four states by next Feb- 
ruary. 

Always a strong sales organiza. 
tion, Schaak is intensifying its sales 
training. "As a result,' he reports. 
"our salespeople develop some fan- 
tastic percentages on closings -four 
of every five, for instance. 

"It's called a 'unity selling pro. 
gram'-- salespeople are unified be- 
hind certain lints to take the confu- 
sion out of the transaction. The 
salesperson is taught how to talk cus- 
tomer language. 

"For example, instead of asking 
the customer, 'What arc you inter- 
ested in ?: the salesperson is ready to 
tell hint what he should buy. We're 
supposed to be the professionals. If a 

customer is sincerely interested in 
the product, it is hard for them not to 
buy from one of our salespeople. 
who says, 'We guarantee it; we'll 
give a refund or a return. hut this is 
it. This is what you should buy.'" 

The sales training schedule oc- 
cupies 28 hours -two hours a day for 
14 weeks. Salespersons come to the 
home office or, for salespersons in 
Milwaukee and Chicago, headquar- 
ters staff goes there. 

There's a beginner's. an advanced 
course (with diploma) and a-man- 
.tgentent training course for man- 
agers and assistant managers). 

A store manager is expected -two 
out of every three months -to he 
among the top three salespeople in 

(Continued an p4ee 73) 

Pfanstiehl is CARTRIDGES 
MORE! 

PFANSTIEHL has all the popular ceramic and crystal replacement car. 
'ridges -AT EXTRA MARKUP PRICES ... all the best selling MAGNETIC 
Cartridges by Empire. Shure. Pickering. etc. at competitive prices -and 

all from one convenient source -with no quantity requirements. 
PLUS. Planstiehi has THE ONLY CATALOG that gives you 

SET MODEL TO CARTRIDGE references! 

I 

I 

You'll like doing business with PFANSTIEHL! 

poiWRITE FOR COMPLETE INFORMATION I TODAY ON YOUR LETTERHEAD 

3300 WASHINGTON STREET I BOX 496 / WAUKEGAN IL. 60065 r - 
Fast, fully automatic* 
reliable, priced right 

`Semi -automatics can be retrofitted 

SUPERSCOPERR 

automatic 

cassette 

loaders 
tT 

from and 
AUC,OYA rie CORIORA[I W 
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Tape/Audio/Video 
Biggest N.Y. AES Honors 10 

NEW YORK -The biggest East 

joast AES expected to wind up 

Monday (7) with marc than 4,000 at- 

tendees at the Waldorf-Astoria, after 

honoring 10 of its own with citations 

for service, to the industry. 

A record -breaking I20-plus e.x 

hihiting companies-50% larger 

t han last year's prior high point -fo- 
cused on a wide range of new elee- 

ironics in audio, with digital record - 

ing and PCM disks takine the 

limelight. 
A capacity 58th convention ban- 

quet audience was set to hear Dr. Pe- 

terGoldmark Sunday (6), as the fa- 

ther of the LP disk was to highlight 

the past, present and future of audio 

and video recording. 
Cited as AES fellows are Mahlon 

Burkhard, research manager with 

Industrial Research Products. for 

Contributions in the area of electro- 

acoustic component min- 

iaturization; Abraham Cohen. most 

recently with Polylax Speaker 

Corp., for contributions to loud - 

'speaker technology; Albert Grundy. 
president and director of the Insti- 

tute of Audio Research, for eontri- 
butions to audio education. 

Also, Richard Marcucci. president 
of Capps & Co. and an AES charter 
member, for contributions to the de- 
velopment of recording styli: James 

V. White, staff scientist in the CBS 
Technology Center sound reproduc- 
tion department, for contributions to 

the understanding of stylus -groove 
relationships in phonograph rec- 

ords, and Bert Whyte. co- founder of 
Everest Records and a veteran pro- 

f ducer, writer /reviewer and critic. for 
his early contributions to stereo 
recording and for continuing audio 
criticism of a high order. 

Named honorary members arc 
Donald Plunkett. executive director 

Everybody's 
Opening Its 
Tape Cases 

By JOHN SIPPEL 
LOS ANGELES -In a move to 

bolster prerecorded tape volume, 
Everybody's Record Co. is segrega- 
ting 8- tracks and cassettes in the four 
largest of its six stores before 1978. 

In three of those four stores physi- 
cal expansion is occurring. The Eu- 
gene. Ore. store was enlarged 1,000 
square feet to 4,000 square fect last 
month so that tapes could be parti- 
tioned off in a corral -type area. ' Tape in this isolated area is on 
open shelves for the first time. Some 
of the tape titles are in "touch-me- 
cases. Tom Keenan, president of the 

ix -store chain in Oregon and Wash- 
ington, estimates that about 4.000 
units of tape will be stòcked, repre- 
senting about 3.000 different tides. 

The tape room has its own cash 
register, which also handles concert 
ticket sales to lure additional traffic 
to that area. 

Currently preparing for opening 
is the Canyon Rd. Portland store. 
which is expanding from 3.000 to 
600 square feet. The tape room will 
be almost identical to that in the Eu- 
gene outlet. The Eugene outlet re- 
ported a 5° Jump in tape sales in its 
I test four weeks, Keenan adds. 

Opening later this month will he 
an 800 square foot tape room in the 

Devoe. Wash. shop. It will he en- 
larged over -all from 2.000 to 4,200 
square feet. About the same time. theStark St. Portland store is under- 
going a reconversion of its 2,600 
square feet, of which 600 square feet will be devoted to the isolated tape 
t nvempn,. 

of the society. for his many years of 
service and dedication to the AES: 
and Arthur Haddy, chief engineer 
and technical director for Decca 
Record Co. (U.K.), for his contrihu- 

(Cunrrnu,rl nn ra*.. 

Ampex Digital Tape Bows; Prices Going Up 5 -10% 
NEW YORK -Ampex was set to 

introduce the first commercially 
available digital audio recording 
tape at the 58th AES here 14-7). 
along with price increases averaging 
5 to 104 on its professional and con- 
sumer blank tape lines. 

The digital tape. available imme- 
diately. is the 460 series with an ox- 
ide coating on a I mil back -coated 
base film and was demonstrated 
with the Soundstream digital tape 
recorder. It is being offered in 4.600 
foot. 101/2-inch reels at $71.40 in 'i- 

inch and S114.75 in 1 -inch. 

Price increases effective Nov. 15 

include 406/407 mastering up an av- 
erage 6 %. and Grand Master. 5`.b: 

600 series open reel duplicating, 6- 
104.: consumer blank, 7%. 

71 

IF YOU WANT TO IMPROVE 
YOUR HI-END COMPONENT SALES 

STOCK THIS EQUIPMENT. 

People who know 
about quality equipment 
know about Maxell. 

Among tape users who 
paid S1000 or more for 
their hi -fi systems, were 
the number one brand. So 

by selling Maxell, you'll 
have more potential hi -end 
component customers 
stopping by your store 
regularly. 

Also, a recent High 
Fidelity Magazine survey 
shows that Maxell users 

spend more on tape 
than users of 
any other brand. 

At your 
request we can 

provide you 
with displays, 

counter cards, 
and a wide variety 

of P.O.P. materials. 
A special in -store tope 

clinic can also be arranged 
to help your customers 
understand more about 
tape. In the past, these 
clinics have proven to draw 
extremely large crowds. 
And sell a lot of Maxell, as 

well. 
For more information 

on Maxell tapes and their 
profit potential, contact us. 

maxell 
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Tope /Audio /Video 
Top East Coast AES Cites 10; Digital Recording Eyed 

C'onrinuedjront page 7/ 

bons to the art and sciences of sound 
rccurding over many years. 

A special AES citation went to 
John Bubhcls. president of the U.S. 

marketing company of Cclestion In- 
dustries (U.K.), for his long and de- 
s, led service to the society. The 
biconta) publications award to the 
ai th or under 35 years old was 

presented to AES fellow Robert 
Schulcin. manager of the electro- 
acoustical systems department of 
Shure Brothels, for his April 1975 
paper on In Situ Measurements 

And Equalization 01' Sound Repro- 
duction Systems." 

Taking over as AES president for 
the coming year is Emil Torick of the 
CBS Technology Center. Stamford, 

There a whole new business 
in the accessory department. 

In the short time 
it's been around, Sound 
Guard record preservative 
is setting records in Just 
about every outlet it's in. 

Because it works. 
For your customers, 

Sound Guard maintains 
sound fidelity by reducing 
record wear and resisting 
dust accumulation with its 
built -in, permanent anti- 
static property. 

For you, it's some- 
thing more than a major 
breakthrough in record 
care. Sound Guard is a 
remarkable product that's 
creating more sales where 
today's smart money is- 
your accessory department. 

And now, two 
L Sound Guard" 

record cleaner kit. 
Developed for both 

light and thorough cleaning 
to remove everything from 
dust particles to oily 
fingerprints. 

new Sound Guard products: 
2. Sound Guard" Total 

Record Care System. 
Sound Guard record 

preservative and Sound 
Guard record cleaner -all in 
one package. There's no 
other system like it for total 
record care. 

See your Sound Guard 
representative. 

Sound Guarcrkeeps your good sounds sounding 
Sound Guard preservative -Sound Guard cleaner -Sound Guard Total Record Care System 
Sound Guard is Ball Corporation's registered trademark. Copyright © Ball Corporation, 1977. Muncie, IN 47302 

Conn., who took the gavel from hn predecessor. Rex Isom. retired dig 
engineer of RCA Records. Nitrite 
president -elect is John McKnight 
formerly with Ampex and now had 
of Magnetic Reference Labor.. 
tones, Mountain View. Calif. 

Digital interest brought 
last- minute program changes, 
the Sunday afternoon (6) 
techniques session chaired 
Thomas Stockham Jr. adding a< 

dial report on thejointly developpj 
PCM laser sound disk and player of 
Mitsubishi. TEAC and Tokyo 
Dcnka, shown recently in Japan. 

As a result, shifted to the Mondat 
audio in broadcasting session wasan 
excellent interview titled "Ncs 
Technology: The Impact Of Digital 
Tape," by Paul Hutson Jr., 26th U.S 
Army Band recording studio. Staten 
Island, N.Y. 

Exhibits took all available bal. 
room space and expanded 10th Oar 
demonstration room areas. not, 
Jacqueline Harvey, AES exhibenn 
coordinator. 

Joining vinually at the last minute 
were Asgard Inc., and Audinans En- . 
gineering. while a late cancelaunn 
found Sansui Electric Corp. put! 
up its demonstration room. 

Tying in with the centennial arc. 1 

corded sound was an audio display 
with eight listening posts that 

(Continued on page NA 

N.Y. Hi Fi Expo 
,. .,; r. r: ,, ,: /,,.m pare 'P 

Among "firsts" set for the shots 
which will have dealer hours front t- 
5 on Friday 1111 and IO a.m: na.n 
Sunday 113). are the public debut ,a 

the B.I.C. Beam Box FM antenna. 
new JBL speaker system. a debut rot 
an Advent speaker and the lint 
metro area showing of the Sha 
Milian speaker line. 

In addition to Goody. other retail- 
ers participating include Harmony 
House, Harvey Sound. Stereo Ware- 
house. Audio Breakthroughs. Lync 
Hi -Fi and Designatron's Stereo, 

Some 75 companies are cxhtb- 
lung. including Acoustic Resets 

Acoustique 3A International. A a 0. 

BSR, Aiwa /Menton. Allison Ac 
tics. Analogue Systems. A.', 
Preamplifiers, Audio Internati. 
Audio Pulse, Audio Techntea. A 
Bang & Olufsen. B.I.C. /Vent 
Box. 

Also, Bowers & Wilkins. Bo 
Cerwin -Vega, C/M Labs. Compu 

Contro-Phase, Crystal Cl 
Records. Dahlquist, Direct D 
Discwasher. Dual /United Aud 

Editall /Watts. Emanau,' 
Sound. Fried Speakers. Emp 
Scientific. Fuji. Fulton (EMI). G 

yard. 
Also. Great American Sous 

liarman- Kardon, IMF. Janis A 
JBL. Kenwood, Kirksae 

Koss. Lenco. Lux Audio. Magnep 
nat.. McIntosh. MXR Innovati '': 
Nakamichi, Neosonic. Onkyo. 
tonics /Sharp, Paragon Audio. Ph 

Linear. Philips. Pickering. Polk A 

dio. Revox /Studer. 
Also. Rondaley Sound Syste 

Sankvo-Seiki, Shahinian Acous 
Setton, Shure Bros., Sonosphe 
Sound Concepts. Sound Dynam , - 

Speakerkit. Spectro Acousu 
Spendor, STR. Superex. Tand 
TDK. Technics By Panasoni-. 
Thomas and Ultmlinear. 

Public hours arc Thursday a. 

Fnday from 5 -10 p.m.: Saturd. 

from II a.m.- 10 p.m. and Sund 

from noon -7 p.m. The Goody di r 

bazaar is open Thursday and Fri . 

from 7- I I p.m.. Saturday from 5- 

p.m. and Sunday from 4-9 p.m. 
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Tape /Audio /Video 
Schaak Chain Looking Ahead After Chapter 11 Revival 

Continued front page 70 

the store. We haven't had a case 

where this has failed to happen," 

Schaak reflects. "They all come up 

from the sales floor: they're pretty 

sharp and well- trained and cxpen- 

enced. Our youngest manager, in 

teens of service. has been in the job 

for three years." 
Included in sales training is em- 

phasis on appearance. "We're very 

rigid about a dress code for our 

people.' Schaak informs. "And we 

insist that the people from our sup- 

pliers who give sales clinics appear 

as professional as our own people 

do. We don't want the casual effect 

that some company representatives 
fed contributes to an effective sales 

meeting. The purpose of the meeting 

is to inculcate professionalism. A 

professional appearance is part of 

that.' 
The focus on people -from sales 

training, to helping with personal 

problems. to motivating them 

toward success -is a dominant one 

for Schaak. "Our product is our 

people," he insists. "Other stores can 

obtain the same merchandise. dis- 

play it well, offer promotions -the 
difference has to be in our people. 
We can open 10 new stores next year 
If we have the people to staff them. 
We have the financial capabilities, 
but we must have the people. They 
arc the lifeblood of the company.' 

When a new store is being opened. 
sales trainees will live in the homes 
of store managers. "picking up their 
attitudes and philosophies." "The 
manager has more than a casual in- 
terest in his people." Schaak empha- 
sizes. 

'There is. as a matter of fact. a 

series of what we call 'customer rela- 
tions' in our company. I feel that the 
other officers of our company are 
'my customers'. I must make sure 
that they are happy with their jobs. 

"I know I'm doing my job right if 
they are In turn, they must be sure 
that the district managers, their cus- 
tomers, are happy; and the district 
managers' customers are the store 
managers, whose customers are the 
employes in the store. 

"On each level, there is a concern 
for both personal or business prob- 
lems the individuals may have. If a 

mistake is made -for example, a 

salesman fails to close for an obvious 
reason -the store manager first asks 
himself, 'What did I do wrong that 
the salesman didn't know the proce- 
dure or didn't follow it ?' " 

If the whole chain of respon- 
sibility is kept intact, the consumer 
will be well served and happy with 
his purchase and with the service of 
the Schaak company, the president 
notes. 

How is the future shaping up. Ex- 
pansion is more careful, more con- 
servative. The practice of financing 
customer credit has been given up 
more than $500,000 in uncollec- 

table debts had to be written off in 
1974). The only major change in 
merchandise is the addition of the 
Kenwond brand. All other lines are 
the same as they have been. 

"We're very careful not to add 
new products or new categories until 
we're doing an excellent job with the 
previous addition." Schaak notes. 
"We're getting more into video. 
We're not into the home computer 
market yet. Right now we're concen- 
trating on being truly professional in 
handling every product we stock at 
Mc present time." 

The system is obviously working: 
The first quarter of the 1978 fiscal 
year showed earnings per share of 50 
cents, compared to last year's 19 
cents,a 150% increase. Working cap- 
ital had increased to $2.9 million 
during the quarter. 

Gross profit margin was nearly 
34% at the end of fiscal 1977 (May 
3I); sales have jumped 52 %since fis- 
cal 1974. 

"We're stronger than we were be- together: we learned from our mis- spirit we generated in going through 
fore," Schaak says thoughtfully. takes. those times has made us more uni- 
"The experience was a nightmare in "We never doubted that we would. fled, more conscious of the basic val- 
some respects, but it drew us closer emerge from Chapter II, but the sees of loyalty and concern.' 

Where do the people 
who want Memoreì 
go when they 
can't buy it from you? 

v 

r 40' 

Thousands of Memorex 
cassettes, 8-tracks, reels, and 
accessories will be bought today. 
So it figures that if you're not selling 
Memorex products, the consumer is 

buying them somewhere else. 

And probably spending the rest of his 
audio money somewhere else. 

Now there's a very easy way to get 
people to buy Memorex in your store: 

Make sure you carry the full 
Memorex line. 

MEMOREX Recording Tape. 
Is It live or is it Memorex? 

í.1977. Memorex Corporation. Santa Clara, Cnl,tomia 95052. U.S A 
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Tape /Audio /Video 
ITA Seminar Focus On All Aspects Of Home Video Mart 

Continued from pace 70 
. ntext of the interest in how last 
and how extensive the new market 
would grow. 

Dave Lachenbruch of Tele- 
vision Digest reported a consensus 

on 130.000 to 150,000 sales to dealers 
this year. with total anticipated pro. 
d action in Japan of 1.3 to 1.7 million 
u nits next year. With about 409 ear- 
marked for the U.S.. this would 
mean about 550.000 here in 1978, 

and perhaps 850.(8%) sales to dealers mat systems. secs the focus on devel- 
in 1979. oping cheaper blank software, npt- 

Bob Pfannkuch of Bell & How- ing the reduction of almost 10 times 
ell. whose firm will be marketing the from U -Matie to the four-hour VHS 
BASF LVR system, incompatible tape 
with the existing Beta and VHS for- Ile believes new add -on features 

At 
BASF 

our world 
has always 

o been flat. 
Absolutely flat frequency response. Because what 

you should hear on a cassette is nothing more than you 
record and nothing less. Others talk about it. With us, 
it's an obsession. It s a vital part of the goal we set 45 
years ago when we invented recording tape ... the 
purest, most accurate sound that tape can reproduce. 

Straightening out the frequency curve requires an 
obsessive concern with detail. We start with the best 
quality ferric oxide and mill it by a patented process. 
After coating, our tape rides on a heated cushion of air, 
filtered to NASA standards to avoid contamination and 
abrasion. Polishing and slitting are accomplished by 
exclusive BASF- developed techniques and equipment. 
And even our cassette cases are different, incorporat- 
ing our patented Special Mechanism, for years of 
smooth and dependable tape feed. The result is a 
cassette that will match the performance of the 
finest decks on the market. 

At BASF, we're purists. We want what comes 
out of our cassettes to be identical to what goes in. 
Not hyped and not muted. And that's a flat statement 
of truth. Flat as we can make it 

6 BASF The Purist. 
Nothing less than total accuracy will ever satisfy us. 

such as "Jog ahead" for editing ., 
separate the two major systems ,; 
the consumer man. and that preti 
corded programs will enhance th, 
sale of home VTRs. 

Chuck Dolk of Magnavox tc 
emphasized that Philips and M( 
were committed to a videodisk syt. 
tem in late 1978, and that the del, 
was felt well worth the trade -off. 
a one -sided hour videodisk. 

He was questioned sharply on 
"credibility gap" caused by 
dealer. but held his ground in m 
raining that the improved d 
would also play back through 
hooked -up hi fi system. 

Andrew Kohut of The G 
Organization. highlighting 
ongoing research on consumer 
tildes, noted that the three dis 
uses of home video were b 
checked: TV taping. prereco 
playback and home videotaping. 
feels it will take longer to undersU 
Me market -until programs bec 
available in significant volui 
Consumers are definitely going to 
skeptical on pricing, due to their) 
perience with CBs and calculatai 

Bill Madden of 3M feels tha 
the combined marketing push 
equipment manufacturers can rei 
in I`f of U.S. households pwnt'ty 
VTR by the end of 1978 -as ,is bd 
predicted. then the industry will 
on its way to a real blockbusters 
total market. 

He sees a trend toward mi 
taturization with such new tapes 
3M's Metafine IV and others. a 
agrees that at this point standai 
ization on one system is not that, 
test. 

Peter Kuyper of Paramount Pie 
tures feels the piracy question is the 

most serious one facing the industry. 
Involved in the Sony /Paramount 
joint programming venture. bed 
rather see -six movies sold over the 

counter at S20 each than one stolen 
'Star Wars' sold under the same 

counter for $120." 

A well attended session on 
video copyrights moderated by Er- 
nest Meyers. RIAA and ITA special 
counsel. heard general agreement 
that the Universal /Disney suit ver- 

sus Sony would not be settled for 
some years. dunng which time the 

home VTR industry would become 
an established fact. 

Concern over a possible hardware 
and /or software tax with proceeds 
toward the copyright owners was felt 
to be a growing possibility. particu- 
larly in view of the new Copynght 
Tribunal's wide- ranging powers. 

Blank software is selling ex- 

tremely well, Tony Mirabelli of 
Quasar confirmed. and his dealers 
see no indications of consumer de- 
sire of consumer desire for prere- 
corded programming. The product 
is being used basically as a time -shift 
device, and the volume of blank 
tapes sold is staggering -in fan. 
there was general agreement That 

there might be more of a crunch in 

blank software. particularly for the 

VHS players. than in hardware later 
this _year. 

Programming opportunities 
are definitely there. as the audience 
heard from a number of speakers im 
solved in various markets. 

But determining consumer ant. 
Ludes on types of entertainment. and 
prices they were willing to pay. 
would take some time, the concensus 
agreed. The Warner Cable QUBE 
pilot system in Columbus. Ohio. will 
he watched closely, as it will offer 
the first full -seale consumer choice 
on pay programming. 
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THE 1978 WINTER 
CONSUMER ELECTRONICS SHOW 

I VECAS 
Thursday, January 5 - Sunday, January 8 

IF [AlE IU IR II ES G 
500 exhibitors including virtually every major consumer elec- 
tronics manufacturer. This 6th Annual CES will be three times 
the size of past Winter Shows. 

30,000 trade attendees from all segments of the industry from 50 
states and 30 foreign countries. 
Daily conferences on Audio. Video, Calculator /Watch and 
Personal Communications products. 
The melding of the Personal Communications Show into the 
1978 Winter CES. 

Elegant hotel accommodations. Special CES charter flights 
from major Eastern and Midwestern cities at savings up to 
40 percent. 

REGISTER .rODAl' FOR YOUR FRF:F: BADGE OF ADMISSION 
Save lime. fill in and mail this coupon noel and your free badge of admission skill he mailed to 
you 30 days prior to the Shim. 

Iirm 

\Irret 

\t.lr 

/'/rate chec4 Mow Ille rlcomfieorion of your butions 
RETAILER DEPT./CHAIN STORE: BIL'YER E) MFR. REP. MANUFACTIRER 
DISTRIBI TOR PREM. /CATALOG Bt.VER DOTHFR 
PLEASE SEND COMPLETE CES INFORMATION BROCHURE 

Minors undn I8'an of site will not be admitted under am circumstance. 
Mail to: CONSUMER ELECTRONICS SHOW e 

One IBM Plaza, Suite 3626, Chicago, IL 60611 312/321 -1020 L- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - 
SPONSORED AND PRODUCED BY THE EIA /CONSUMER ELECTRONICS GROUP 
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Tape /Audio /Video 
Video Retailers See Early Software & Hardware Interes 

Continued from page 70 

"We are beginning to sell video 
recorders to mid -American families. 
those returning to the home and 
looking for an extension of tele- 
vision entertainment. So far. the re- 

'pi.n'e has been excellent.' re 

marked Jack Luskin, president. 
Lutkin's. Inc appliance /tv chain. 

Most merchants agree that early 
launchings of video equipment has 

taken place in the tides ise n'es oint 
of their stores. This was documented 
by non -retailer panelist Robert Gar- 
butt. manager. special products divi- 
sion, Sharp Electronics Corp. 

"In researching this question, we 

have found that 92`t of department 
stores and mass merchandisers mar- 
ket video recorders in the television 
department. Some are beginning to 
offer the product in advanced con- 
sumer electronics sections. along 

Why do you think its called public address? 
The audience is there to have a good 

time. You're there to work. But, if you're not 
projecting the sound you've worked so 
hard to perfect, you just wasted all those long 
hours in rehearsal. 

Now that you're increasing your public, 
ifs time to address yourself to an investment 
in PA. Check out Yamaha's EM- Series of 
affordable. fully- integrated sound reinforce- 
ment systems. 

The EM- 80,100 and 150 integrated mixer! 
amplifiers. From four to six input channels, 
from 60- to 150 -watts RMS. Link them together 
for even greater flexibility. They're reliable 
and roadable because they're built Yamaha 
tough. 

Yamaha's unique stereo balance control 
lets you optimize sound levels in different 
parts of a room. Practically any setup is 
possible with combinations of microphones 
and electric instruments taken direct, 
amplified and submixed. 

When it comes to speakers, Yamaha has 
two impressive models to choose from. 

Every component is made by Yamaha to our 
own exacting specifications. Yamaha's 
super -efficient, two -way S4115H enclosures 
with a horn -loaded 15" woofer, HF horni 
driver combination with level control, and 
100 watts power handling, make perfect 
mains. On the other hand, our 50112T 
enclosure with 10" and 12" woofers, four 2" 
cone -type tweeters, and 80 watts power 
handling, are ideal as stage monitors or 
excellent low -cost house mains. Both 
models have built -in passive crossovers, 
and are available with built -in power amps. 

For all the facts, send this ad along with 
four dollars. (Please, certified check 
or money order only. No cash or personal 
checks.) We'll rush you an operation 
manual complete with block diagrams on 
our EM- Series. Or better yet, see your 
Yamaha dealer and plug -in to an EM. 
It may be for your audiences, but their 
enjoyment going 

pay off for you. to 
Musical InstrumCnl Con,bo 

6600 Orontetnorpe Avenue. Buono Pork CA 00620 
Wrote P O Box 6600. Buono Pork CA 000: 

with video games and wide 
tvs," he noted. 

Dave Rothfeld, vice president 
division merchandise ma 
Korvettes, offered a third al 
rive. "I look to segregate these 
ucts into an audio /video d 
ment. I would sell the videod 
the record department as well. 
no problem in selling all ty 
video equipment in our stores 

A looming factor in this 
will be the specialty outlet. a 
ing to Gene Kahn, vice pees 
marketing, Chicago -based C 
bia Video Systems. "The home 
stores. with its experience 
knowledge in an industry 
brand new. will become strong 
tors in the marketplace." 

This sentiment was cch 
Stuart Brenner. executive vice 
dent, Video Theatre, an Atlanta 
cialist. We have set up three 
room areas in our stores and 
our systems going 24 hours a 
We show customers what they 
do with the units in their own 
As a specialty shop, we can 
more time to the potential bu 

The audio /hi fi outlets were 
resented by Danny Selvin. 
ations director, Borger s. a to 
New York City dealer. "W 
really the neighborhood store, 
customers once came to buy c 
and audio equipment. We 
made a strong commitment to v 
and have devoted one room to 
merchandising. I look to the n 

borhood store as garnering a 
share of the local video business. 

As for blank videocassettes. 
well as other software. Don R 
retail products manager, 3M Co., 
dictated, "Retailers must create 
sumer demand and brand pm 
ante for video software. I think 
have the best chance to succeed' 
merchandised with television p 
ucts." 3M will be marketing 
Scotch Beta and VHS format b 
tapes. 

The tout videotape potential 
reinforced by Aaron Neretin, p 
lisher, Merchandising Magazi 
who reported on the publican 
consumer surveys. 

In noting the differences hetw 
a survey taken in April and one 
months later in October, he said: " 
a six -month period, 17.5 more 
sumers evinced a familiarity 
videotape recorders: 23`F more 
sumers indicated they have con 
tied the purchase of videota 
recording while not at home mo 
from the second to the top reason 
purchase, with making their 
videotapes going from first to 
spot. 

"Interestingly. playing pr 
corded tapes, low on the scale in 
first survey, moved even fu 
down the ladder -to last place - 
the second survey." 

And speaking to a luncheon a 

dience on the subject. Jack Sauter, 

division vice president, marketing. 
RCA consumer Electronics Diii 
'ion, summed up: "But there is no 

doubt that as awareness of thc exist- 
ence of the VCR product grows. the 

concept will capture the attention of 
a much broader demographic base 

that will be more similar to that of 

today '' color ty iiwners. 

Biggest N.Y. AES 
, 
allowed slots, to "tune in sin so- 
minute tapes with excerpts from his- 

toric recordings culled from the 

Thomas A. Edison Recording Labo- 
ratory at the Syracuse Univ. Library. 
Inspired by AES president Rex 

Isom. the display was put together 
through the efforts of Walter Welch. 
museum curator /director. 
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FOR SALE 

K TYPE OF AO YOU WANT: 

RE ,ILAR C.A*SIFIEG --83 Word Manlmum 

1711180 FMOB Imo eat all caps Name. address 
and p ion* n%Jmb.I to be InCtucMd m word oounl 

oismAY CLASStÇEO AD-One inch, S3800. 
L tflaea $34.00 each Mums* 6112.00 each, 
WSW' $2T 00 each Boa rule around all ads 

INTERNATIONAL (Omar than U. S.I- Rogular- 
SOC word KSm. $15 01i0ay -$30 no Inch. $27 

Itch 4 Or More coneeCUtica bmoa 

$Qi Number, cro BILLBOARD. figure tO andt- 
*mat word. and Include $1.00 service charge 

oSAOUHE -Gram 4:30 pat. MaWay, 12 day. 
PAW la dais d Iwt7e. 

CASH WITH ORDER, Claasdled Ady Oepl. 

CALL TOLL FREE (Except NY Slate) 
000423-7524 

ADDRESS ALL ADS- BILLBOARD C:ASstnad 
Ad- Dept. 1515 Broadway. New York N 

10035 or lelsphone (212) 764 -7433 

11, Intif 
Chace heading under which ad 1s lo appear 

(Tap. L Cornfields cat.gory elseelnod M rs not accepted.) 
C.neuty Malertal 
H.t -.cenc opporrunlhes 
Protel3nut SMYKM 
For Sale 

w..nte, to arty 

PuWisnmg SC,VICeS 

klscn0I.,0110 

C 
] tkelrlbuluwt S49v,cea 

f! Record Mfg Services SufsptH+s 
A Equipment 

i'i Hetp Wantt1 
1_, Used Can Mach no 

Equipment 
Promotional `icr,r,r r. 

Enclosed a S f- Check U Money Order 

PAYMENT MUST ACCOMPANY ORDER 
Or you may pay for your classified advertising on your credit card 

O American Express 
O Diners Club 
O BankAmericard 
D Master Charge 

Bank a (Required) 

Credit C:drd No 

Card Erpnes 
Signature 

NAME 

ADDRESS -. 
r.Irr-_-_ 

_-_ _--.STATE 
Teleirthen:. Nn 

ZIP CODE 

J 

BUY DIRECT AND SAVE 
6 track cartridges 
C -O cassettes (5 screw 01 son,r 
Hons. style noses 
Amlrea (soap dadi boxea 

lulu and (BAFF. ALFA. 3M. Ampex. 

Capeo!) cassette upe 

8 Sock d cassette sleeves available 

AMU wrapping equipment and film por 

records. upes. etc) 
track O labs 

:esfom duphcal)e$ available 

Custom loading C-2 Ihru C -125 

tatom labeling &valiant. 
Ideo cassettes available 

audio video magnetics, Inc 

5456 Centinela Ave. 

LA. Calif. 90066 
(213) 390.7735 non, 

WHY PAY MORE? 
8 Track & Cassette Blanks 
1-40 min any quantity ...600 

41 .60 min.,any quantity ....660 
61.80 min., any quantity 72c 
81 -90 min.. any quantity .. ........... 780 

Shank wrapped and labeled add IOC 

First line retarding tape lop of tine cartridge 
and cassette Prolesaional 8 Track and 
Cassano dupiiulors Custom duplication 

all or write 
Trackmasler.` Inc. 

13)0 S. Dixie Hwy. W. 

Pompano Beach. Fla. 33060 
hone 

(305' 943 -2334 

"T SHIRTS" 
Over 500 Super Selections 

of T Shirt Iron -Ons 
Hast transfer machines Lettering 
Blank T Shirts Glitter d rainbow 
gutter non.ons PrmIW 1 Shins 

LOVE MOOTED 7 SHIRT 

14425 4.eca Ault Jaaaxa e3- I ISIS 

ß1Q 116115e ar 3511975 d»24 

LOW PRICES FREE CATALOG 

BIG STICK 
CONNECTION 

True Earth. Spray also Big Stick 
Bundles of 30- Retails at 25E a slick 
Black Liles 6 many other items Send 
'or catalog 

MAGGIE'S FARM 
2210 9m 51.. Meridian, Miss, 39301 

B TRACK BLANKS 
Studio Duality Cartridge 

Low Noise. High Output Tape 
1 Mm 1055/An 7 nc 

56Mo to 70 Min 851 
7t Min to 90M1n 994 

32500 Minimus. Orders C O D Om, 

Andol Audio Products, Inc. 
1212 14th Ave., Brooklyn, N.Y. 11219 

(2121 435-7322 deal 

FOR SALE 

PREMIUM 

8 -TRACK BLANKS 
Lear Jet style cartrOge wan rubber rOI1N 

Professional duplicating rape 90 lengths 
in 1 mm increments Private ...a 
available 

min to 45 min any gwnldy 634 
46 min to 65 min any quantity 684 
65 mm to BO mm any quantity 73c 

81 min to 90 min any quantity 78c 

Head cleaners 45cea 
325 00 minimum orders COD ant, 

MOFESSIONAE 8-TRACK DUPLICATORS -51295 
PROFESSIONAL STICK CALIBRATORS& ERASERS 

$ludo qushty hrrgqh spee0 OpOratian Com- 
plMe warranly Wrne IOr liternlure 

BAllY ELECTRONICS CORPORATION 
39 N. Rose. MI. Clemens. Mich. 48043 

Phone. 1313) 463-2592 nn 

FOR SALE 

2 HIGH SPEED Duplicator Systems 

Cassette and 8 -track with 
5 slaves each. 
Four 8 -track side winders - superscope cassette 
loaders. 

MAGNETIC MARKETING 

29 Valley View Terrace 
Wayne. N.J. 07470 

12011 694-3502 nn12 

8 TRACK BLANKS 
Only high quality vagin materials used 
Exact time loaded in 1 minute intervals from 
1 l0 100 mina. 451 dus 'yC per minute 

Pay only for the length you need 
10 minutes 45C plus 10 c 'tic = 504 

100 minutes 45C plus 100 x ire = 954 
525 n0 minimum orders C O D only 

Little Warehouse. Inc. 

1820 W. Schaal Rd. 

Cleveland. Ohio 44109 

(216( 398 -9438 

NEW WAVE /PUNK 

SPANISH /JAPANESE IMPORTS 

Rock-a-Bi11y. Blues Bluegrass. and trad- 
nonN music 
Excellent EXPORT a DOMESTIC SERVICE 

DISC TRADING CO. 
P O. Box 993 

Chapel Hill, N.C. 27514 
919. 942 -862715600 

Telex 579337 no12 

8 TRACK A CASSETTE CUTOUTS 
BEST OF THE MAJOR LABELS 

COLUMBIA - LONDON - ETC. 

For a free catalog call or write 

AUDIO DISTRIBUTORS 
1182 Broadway. New Yak. N Y 10001 

1212) 725-4570 
DeNera only -dores. ap29 

WHILE OTHER PEOPLE ARE RAISING 
heir one, we are Iowwine,oac Map, lahel LH 

as M SOC. Y,wr choke. Write fur ate Lutine 
Scarpe Mirk, 213.5 River Rd. Croydon, Pa. 

19020. USA. Dealers only. tin 

STUDIO QUALITY 
8 TRACK BLANKS 

590; EACH 
Custom Duplicated 8 tracks, as 

low as 69c including cart. 

Custom pressed albums low as 

690 and 45 records low as 295. 

First thousand multi -track studio 
with back -up band, low rates. 

RALLY RECORDING RANCH 
1556 Man Street, West Columba. S C 29169 

CALL 06031 755-0091 ANYTIME 

DR. JIMMY FOWLER, PRESIDENT 
doe 

I C M Presents 
Original Hits Original Stars 

8-track tapes 
LP albums 

Cassettes 
Exclusive Releases 

-Distributorships Available- 
Can or Write 

for 
Inlormehon 

3047523 -3951 

INTER -CONTINENTAL 

MUSIC CORPORATION 
816 7th Avenue 

Huntington. West Virginia 25701 

BUY DIRECT 
FROM MFGR 

^RECISION MOLDED 

8 TRACK CARTRIDGES 
NORELCO STYLE BOXES 

C.O. CASSETTES 

Cassette Shells, guide rollers and 
Hubs Blank Cassettes C30. C60, 
C90. C120. Special lengths on 
request 

Can or WW1, 

DYNA -DAY PLASTICS, INC. 
1521 East Avis Dr. 

Madison Heights, Mich. 48071 
(313) 585 -6280 en.1- 

BUDGET TAPES 
Have largest selection of onglnal artist 8 

tracks in the country Heavy in GEM, Rock, 
Religious and Spanish catogan. Displays. 

signs and sates aids available 
cm Bol (4051 364.5034 or wrlle: 

OKLAHOMA 
TAPES & RECORDS. INC. 

P.O. Box 946 
Norman, Okla. 73070 n.2 

DISCOS 

PUNCH -UP YOUR SUDE SHOW 
2x2 lull color sequential environmental 

sides 
Sera 251 for same.. and paces 

DISCOSLYDE P Bos 91172 
Maple Neighs. Ohio 44137 no26 

SIIRINKWRAP EQUIPMENT. W'lEal, RE- 
W rxaord. tapen Free raid, M. Lanar 

/410.. Ildth W. Jefferon Blvd, Lo. Angeles. 
Calif 9001013181 ras4HO. un 

FOR SALE 
CONWAY TWITTY 

and 
LORETTA LYNN 

M.C.A. LP CUT -OUTS 

Minimumo11000 S1.10each 
5000 or more 51.00 each 

40 TITLES TO 

CHOOSE FROM 

'mix them to any quantity) 

contact 
JIMMY JAY 

P.O. Box 23470 
Nashville, Tenn. 37202 

(6151 244-9412 does 

MAJOR LABEL 
8 TRACK CUTOUTS 
AND CASSETTES 

Can or write fora tree catalog to 
J S J DISTRIBUTORS 

2512 W. FullenOn, Chicago, III. 60647 
(312) 227.0551 nn 

MAJOR LABEL 
8 -TRACK CUTOUTS 

AND LP'S 
Call or write for catalog 

GENERAL MUSIC CORPORATION 
ru Ber 1611 Cantata NC 2823? 

704. 377.5623 

STEREO CUTTING AMI'HAECO SD 2400 
Solid Stale with HF limiters with or without 
Watrex3T11 Head 12011 384.3190. no; 

8 TRACK CLOSEOUT LISTING ALSO PRE. 
parka repaired, used. new, 704 to $1.50. John Kane 
Cu P.O. But 2717, Napa. Calif. 9455817071 255. 

0276. no /A 

THE BALLAD OP JIMMY CARTER 
Country single. Cella it all. $2.00. Crystal. RD3, 
Bus 313. Moscow, PA 18444. nn12 
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NEW, TOLL -FREE 

HOT -LINE FOR 

PLACING YOUR 

CLASSIFIED AD 
Just Dial 

800 -223 -7524 
Ask for Evelyn Warren. 

(IN N.Y. STATE (212) 764.7433) 
Ho14nw lb for last personal .ehIce 
Placing Classified AOSOnIy For all other 

business call the rtr 
"¡tonal office nearest 

yW 

PROFESSIONAL 
SERVICES 

usessroMCaN r[aHAt 

MUSICIRNSI -NEED R GIG? 
We are now registering 

Groups and Individuals FREE! 

PROFESSIONAL MUSICIANS 

REFERRAL maintains the largest 
Nationwide listings of Groups 
seeking new members and Musicians 
looking for groups 

Call Toll -free (80.31 328 -8660 
(or 614 -825.6848) ond 

JOIN TODRVI 
t'MA - o subsdl., of 

BOYD HUM FMERPRISES 

JOE AMBROSIO. ARRANGER COMPOSER 
Will arrange Instrumentals, vocals, hum and 
string parco for recordings. 1697 Broadway. 
N.Y.C. 12121 581.2457. dra 

ELVIS PItESLEY SUN 45's FIRST POUR 
originals Mint. Make offer. Norman Hall, 
MINI., Boonville, Ind. 47601. Ph.; 812- 897.13789 

.12 
8 -TRACK TAPES LOW AS 604. FACTORY 
repaired, fully guaranteed. Also Christmas tape 
cheap. Martino Enterprises, P.O. Boo 32070, 
San Jue, Calif 95132 i 411ín1998..7109. m;2, 

WANTED TO BUY 

WANT RECORDS, LP'S 4.5'5. TAPES, SUR. 
plus overstock, Harry Warriner, Knickerbocker 
Music. 101 Gedney St., Nyack. N.Y. 10960.1914i 
358.5086, note 

SHOWCASE 

DISCO'S AND DANCE HALLS 
ADD EXTRA PROFIT USING OUR 

MINIMUM CHARGE SYSTEM 

WRITE OR PHONE FOR 
COMPLETE DETAILS 

VAN BROOK OF LEXINGTON 
P.O. BOX 5044 LEXINGTON. KY. 40505 

PHONE- 6061256.5990 mh25 

PUBLISHING SERVICES 

PLAYW'RITEft LOOKING FOR TOP NOTCH 
lìtm agent or 'inducer Write: Mack Leonard, 435 
East 35th St., Chicago. III. 03616. d-3 

PROMOTIONAL SERVICES 

RECORDS 

Have you already recorded and don't know 
wnat to do about a record A radio play? 
Write. B L 9ollman, Bollman Imernallonal 
Records. PO Box 26553. Dal.. Texas 
75228 12141 326 -7770. On 

_ENTREPRENEURSPRODUCERS_ 
and 

PROMOTERS 
Let Concert Co- Ordmelors package your 
nest conun for you. 
Wa will co-ordinate your concerts from be- 
ginning lo end For details contact. 

COMERT OSOaMMTON ntolWCDBl1. kc. 
Ian? Ire. New let LI. IW76 

gIT 2212071 au19 

INDEPENDENT PROMOTION BY HENRY 
ILMhtnial Neal formerly with Gamble A Huff. 
HeaSyl Promaion Co., 7923 Linektln Pike, 
Phila.. Pa. 19150. 1216( 540 -X84s_ tin 

EXCLUSIVE. DISCO DJ'S ONLY -FREE 
newly released Disco Records-most maim 4M4 
DIMS required. 814. 990.9931. D P A. 1131 Front. Cm., PA 14630. tin 

SONGWRITERS: COMPLETE LEGAL PRO - 

Section for your lyrio, Iwems, ange. 32.00 
each. Songwriters Protection Agency. Bos 2032, 
Akron, Ohio 44313-1. nn19 

RECORD MFG. SERVICES, 
SUPPLIES & EQUIPMENT 

RECORD PRESSING 
LP JACKETS PTD. & FAB. 

Duality 45 8 LP pres.sings Deponoagle 
FAST Personal Same& Send us your 
tape and let us do the rest's 

VILLE PLATTE RECORD MFG. CO. 
120 E. Cypress S1., VIII. Platla, La 70586 

(318) 363.2104 dot0 

JEWELRY WHOLESALE 
JEWELRY - C:HFAI' PRICE'S - EARRINGS 
51.25 Dax. and op Free Calning. Varlun5, 
2 Gnneat Ave, CranHUn. Ill 172920. Dept J 

1.11111 g44.2156 deln 

Advertising Brings Results 

GOLDEN OLDIES 

TRADING POST 

Don't Miss Il!! Classified Adver- 
tising Closes Every Monday. 

"WANTEI) TO BUY,-' -Mk 
SALE." "SWAPPING" 
Use the headline that fn. your 
needs. 

Regular Classified: 85r per word. 
Minimum $17.00 
Display Classified: $38.00 per col- 
umn inch. 
PAYMENT 

ORDER TO: 
Billboard Golden Oldies 

Trading Post 
1515 Broadway. New York City 10036 

FOR SALE 

ORIGINAL OLDIES OF SIXTIES AND SEV 
entree. rock tout, country, all under 75e! Send 
231 for Wt. JAS. Pathos 56, Flushing, NY 11379. 

lrOSW 

OLDIES 506,905. 7115. 100 DIFFERENT 115.00 

215 different $33.00. 500 different 1100. Will 
box filled. Ned Heinen. 60X5 Wren Quaker, 
Orchard PL. N.Y. 14127. o415 
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SITUATION WANTED 

HELP WANTED 

NEED 
BOOKING AGENT 

for overseas 
MARION GAINES 

VARIETY 

SINGING AND DANCING GROUP 

Just returned from overseas 

contact 
MARION GAINES 

4010 Seyburn Ave. 
Detroit, Mich. 48214 

(313) 921 -9754 or 
(313) 925 -9326 nn,2 

CONTROLLER WANTED 

RECORD COMPANY EXPERIENCE 

SALARY OPEN 

Located 
10 MILES FROM NEW YORK CITY 

Resume, to Box 7164 
BIllbosrd, 1515 Broadway. 

New York, H.V. 10036 nol2 

SALESPERSON -RECORDS. NILES, ILL!. 
non. near Golf Mill. Retail experience and/or 
broad musical background preferred. Com- 
petitive Wary. Company benefit. Call Mr. 
McCoy t Leury'e Discount Records (312) 
8644680. no12 

PHONOGRAPH RECORD AND ACCESSORY 
experienced salesperson wanted for Natlon1 
Record Distribution Compony. Travel necessary. 
Many teoitons. open. Salan plus expenses. Box 
7165. Billboard, 1515 Broadway. New York, N.Y. 
10036. no12 
RADIO -TV JOBS! STATIONS HIRING NA- 
tionwide ... W'o ... PD's ... Sales ... News ... 
Everyone. Free details: "Job Leads.' 1680 -DL 
Vine. Hollywood. CA90028. hobo 

ATTENTION 
RACKS AND ONE -STOPS 

Over 15 years experience managing racks 
and one slops -looking for position in 
southern U.S Currently employed Seeking 
worthwhile position with a challenge. Boa 
7166 Billboard. 1515 Broadway, New York. 
N.Y. 10036 not: 

r CREATIVE MBA, 27. 3 YEARS VARIED 
music and publishing experience -open to chal i lensing shootions. Let, talk. 12121 222 -0731. 

. Box 7169. Billboard, 1515 Broadway. New York, 

. N.Y 101136. no12 

BUSINESS OPPORTUNITIE 

AVAILABLE NOW -RETAIL RECORD 
more in Boulder. Colorado. Exciting opportunity 
to join The Boulder Music Scene- New and used 
recorde. 3h years old. More info Witte- Record Stn, 1144 Pearl. Boulder. Colorado 803(U. non 

SCHOOLS & 
INSTRUCTIONS 

REI FIVE WEEK COURSE FOR FCC 1ST phnnr license S,. week course for Radio /TV 
000000cer Call or write today. REI, 61 N. Pine. 
apple Ave Sarasota. Fla 33577. and 2402 Trde water Troll. Fredericksburg. Va 22401 Ifn 

REAL ESTATE 

MUSICIANS ARTISTS VIPS 

Don't pass this buy -tear the walls out of this 
Mother; make all the noise you want in the privacy 
and serenity of the hills of Marin County. 

4300 sq. ft. of living space, breathtaking views 
throughout on 6 acres -2 to 4 bedrooms, 3 baths 
plus office and darkroom for all your business 
and paperwork. 

24 hour security 
All this for $210,000 

Ask for PHILIP THOMAS, Agent 
1- 415- 472 -2610 ne19 

-RECORD STORE - 
FOR SALE 

PRIME LOCATION 
ANN ARBOR, MICHIGAN 

STEVE 
2908 Birch Hollow Rd., Apt. lA 

Ann Arbor, Mich. 48104 
(313) 9949176 no19 

ROCKY MOUNTAIN 
HIDEOUTS 

2 secluded end of the road ranches A m. climate locale of farms and orchard; 
2 hours west of Aspen Others available 
DICK MONTROSE & ASSOC. 
Boo 715, Hotchkiss, Colo. 81419 

(3031 872 -3517 note 

MISCELLANEOUS 

THE ONLY ENGLISH - 
LANGUAGE SEMIMONTHLY 

NEWSLETTER ON AND 
FROM THE JAPANESE 

MUSIC INDUSTRY 

II is Specially Designed 
For An Internationally 

Oriented Record Executive 
Who Needs To Be 

Constantly Updated On 
Happenings In The 

Japanese Record Market. 

MUSIC LAltl) 
INTERNATI()NAL 

THE NEWSLETTER 
CONTAINS: Single And Album 

Charts of Monthly A List 
Statis- tical Data. Nne Releases S. 

sential Information/ 
You 

Etc. vs- ou Must Have 1 YEAR (24 ISSUES) 
SUBSCRIPTION RATE -150,000 YEN (APPROX. 

5500.) y /Wr Sub 
nos Must Be Made In Yen Send sc prion Order And :noun-tea To. MUSIC LABO, INC. DEMPA BLDG.. BEKKAN 

8F 11-2, HIGHASHI- 
GOTANDA 

1- CHOME, SHINAGAWA 
-KU, TOKYO 

141 JAPAN 

BILLBOARD 
Group Subscription Discounts 

Save 209 on subscription. to Billboard for 
groups of 10 or more For rates and informs 
bon once 

BOX 6019 
c/o Billboard, 1515 Broadway 

New York, N.Y. 10036 un 

FOUR INK SPOTS AVAILABLE FOR CLUB 
Date, Concerto. Night Club. Full week. week. 
ends. Self contained. Contact A. Jackson, Mgr.. 
6958 S. Oglesby. Chicago, Ill. Call after 5 P.M 

13121 :1754276. nuls 

Now, you can have one of the world's 140 
most authoritative jazz 
publications delivered 
right to you at home. 

Keep up with the world- 
wide jazz scene . 

NEWS 
REVIEWS 
INTERVIEWS 

P Gy Vo 

Come on along 
and loin the leaders- 

Mike Hennessey - 
Editorial Director 

Sinclair Traili 
Editor & Founder 

Annual Subscription 
Rate: U.S. S Canada 

$14.00 (air freight) 
Please enclose payment or credo 
card number w,lh your order (Amer- 
ican Express. Comers Club. Master 
Charge. ean.rnericard 

ORDER NOW: Phone 212/764 -7376 
Or write: Jazz Journal International, Sub. Dept. 

1515 Broadway, New York, N.Y. 10036 

BILLBOARD IS 
ON MICROFILM: 

Hai 1 , opro. of BILLBOARD are available 
on n,hln, drying from November Ire4 In 
December 1974 

Mcro61m copes of article, or charts from nor of tfrre wane, may be obtained from 
hearupd paglions s[. cost of 91M per 
pogo up to5psge. 
For pit ,. n aAA,nunsl .pros and for further mfominnon "mire 

Bill Wardlow 
General Services 

Billboard Publications 
9000 Sunset Blvd. 

Los Angeles. Cal 90069 
213/273.7040 

DISTRIBUTING SERVICES 

RECORDS. CARTRIDGES. 
CASSETTES FOR EXPORT 

ALL LABELS- REGULAR AND CLOSE 
OUTS. Nearly 30 years sarong Impurlw 
with consotdation and omeonshx. M 
tendon 

DAR° EXPORTS, LTD.. 
1466 Coney Island Ave., 

Brooklyn, N.Y. 11230 
Cables: Eapod.ro .ow 

ACCESSORIES 
24 HR. IRUEHT.PMO SERy10E 

La/9(.3f Belachen at Lowest Cost Anywhere 
MA %ELL MEMOREX SCOTCH TDK 

BASF AMPEX WATTS DISCWASHER 
SOUND GUARD SHURE PICKERING 
AUDIOTECHNICA RECOTON EVEREADY 

SEND FOR FREE CATALOG 
A.I. ROSENTHAL ASSOCIATES 

Dept A 29. E 6buN Art Glut. h 1903E 
12151 8855211 tin 

WE HAVE THE BEST 
CUT -OUT 

record and tape list 
in America 

Mayor Labels Major Artists 
Dealers Only 

ALEX A. ABACO, CO., INC. 
507 High S1., Burlinglon, N.J. 08016 

1609) 386 -3288 de2o 

ATTENTION RACK JOBBERS 
Surplus 8 4rack and albums for sale 

we can supply 
ALL 

your &track and album needs 
Call today Jim Adams 

(314) 354 -7r00 
RECORD WIDE DISTRIBUTORS 

1755 Chase Drive 
Fenton IS1 Louts). Mo. 63026 

1314) 343 -7100 11n 

ATTENTION, RECORD OUTLETS. WE 
have the lorge,t selection et 45 rpm oldies and 
go,dvo and oho major bible LP listings at pro. 
motional pnna Send for free battnp, All orders 
welcome. Apex Records, Inc.. 917 US. Highway 
al, Rahway, NJ. 07065. lfn 

OVERSEAS RECORD IMPORTERS /USA 
Exporters, Lower Transport Carta, Frye Mar - 

ketosg Berkley Air, P08 665. JFK Airport, 
Jamaica. NY 11430 USA. cow 

MAKE MORE PROFIT WITH OUR LOWER 
prices on LPs, &tracks, and cassette. Top 1000 
list updated weekly. Write Tobessco, 6144 High. 
way 290 W., Austin. Te,os, (Mexican list avail. 
able oho). Ifn 

General News 

Testimony 
For Klein 

G,11111le:i /r cal path 
operated this scheme (of selling pro- 
motional albums) under the nose of 
this defendant at ABKCO Industries 
without him (Klein) knowing it. The 
proof is clear that Mr. Klein received 
money from Bennett.- 

The "basic issues - of the case. 
Engel declared to thcjury of six men 
and six women are: "Did Klein get 
money? The answer is 'yes.' Is the 
money on the tax returns? The an- 
swer is 'n0.' " 

After a brief recess. Walpin began 
his summation to the jury by dis- 
cussing the question of whether 
Klein had wanted poomotional rec- 
ords sold. 

According to Walpin the govern- 
ment had attempted to show that 
Klein wanted the records undrilled 
in order to he able to sell them. "The 
government totally failed in this en- 
deavor." exclaimed Walpin, who 
opined that promo records were 
used for the sonic reason "that IBM 
and General Electric advertise on 
television to keep their products 
known to the public.- 

"There can be no doubt of Mr. 
Klein's legitimacy of receiving pro- 
motional albums." declared his at- 
torney, after reprising the defense 
claim that the albums were to be 
given away to wholesalers and one - 
stops to hype chan activity. 

With regard to testimony of the 
main prosecution witness. Walpin 
declared to the jury: "I suggest to 
you that Bennett put on an act to 
create an appearance of an ignorant 
simpleton.' Walpin reiterated his 
previous statement that Benneti s 

sentence on Nov. 22 before Judge 
Vincent L. Broderick would he 
based on the value of his testimony 
to the government. 

The case was expected to go to the 
Jun, Thursday: (3).. 

When Answering Ads . . . Say You Saw It in Billboard 

COMEDY MATERIAL 

TOPICAL PARADISE TM 
New br weekly news items and quips 

Top quality Lowest price 
FREE RECORD with subscription 

FREE Issue with phone and an -time 
to 

CASINO LOOT PRODUCTIONS 

232 8th SI.. Brooklyn. N.Y. 11215 

RaDIO-Tv maî 
Rates: "POSITION WANTED" is S10 -in advance -for 1 

inch, one time. No charge for Box numbers. 

"POSITION OPEN" is $20 -in advance -for one time. 
Box number ads asking for tape samples will be charged 
an added SI for handling and postage. 

Send money and advertising copy to: 
Radio -TV Job Mart, Billboard, 1515 Broadway, N.Y. 10036 

POSITIONS OPEN - MOBILE DISCO DJ- 
AVAILABLE 

Pnvole pantos and special occasstons 
(Novo special effects) 

(Create your own spectacular, 
B.A.O.D.A. member *66 

1194 Capitol SI. 

Son Francisco, Calli. 94112 
(415) 586.7164 no19 

PROFESSIONAL 
SERVICES 

-ATTENTION - 
RECORD DIGEST 

GIVES DJ. 
more usable ¡Merman. than anything 

Sound really informed 
TRY IT FREE 

Send 50e to cover postage 10 

RECORD DIGEST 
Groom Creek, Avocet , Arlo_ 86301 

(602)445 -7015 no26 

PROFESSIONAL 
COMEDY MATERIAL 

The Service of the Stars Since 1940) 
"THE COMEDIAN" 

Original Monthly Service -$45 yr pstg Sa 
(SanN. Order) 3 issues, 615. PIX SI 80 

3d "FUNMASTER' Gag Files. 5100 pate S8 

"Anniversary lmon.' 530. pate S3 

'How to Master the Ceremonies" S 10. PS(g 53 
y item tune/env No L V U 

-WE TEACH STANDUP COMEDY" eta mall 
Payable lo: BILLY GLASON 

200 W. 541h SL, 
N.Y.C. 10019 nn 

FREE CUSTOMIZED DROPINS. SEND 
for yours today. Free to myope who sake. 
Personelixed for you Notbing like them any- 
where. Alarm Clark. 1810 Dewey #201. Holly. 
wood, Fla. 33020. note 

DEEJAYS: A COLLECTION OF STORIES. 
Facts, And Laughs, Kinds Comer. Wnts to the 
King at 1045 Park Avenue River Forest, 5.60305 
for tree .unple. eon 

FREE SAMPLE ISSUE OF O'LI NEHSSHOW S 
Wily odre radio, fuMesr. growing comedy ese 

O'LINERS, 366-H Wat Bullard, Fresno, Col,. 
tomo 93704. un 
WANNA BE FUNNIER THAN BARBARA 
Walters? Compbmenlary snack: Lola, Lunch, 
1789 Hamlet Drive, Suite 888. Ypsilanti. 
hhchigar, 48197. tin 

THE WEEKLY WIPE" -DEE JAY GAGS 
and Jokes -No Record intro's -No Junk -Free 
Sample -The Weekly Wipe, Box 3715 Jackson, 
Gs. 30211 dote 

KALEIDOSCOPE IS NOT COMEDY MATE. 
nal Raledacope IS the world'. only TOTAL 
radio PERSONALITY senke. 506 ouhenbrn. 
Semple at P.O. Box 6111, Coo<ord CA. 94524 
(416)8624699. tfo 

DEEJAYS: NEW SURE -FIRE COMEDY. 
11.001/ classified on-line pp. RIO. Catalog free. 
Edmund Orrin. 41171 -A Grove Place, Aladera, 
California 90837. Ifn 

HUNDREDS OF DEEJAYS RENEWED 
again lhlayeart Guaranteed runnier! Freeeample. 
Contemporary COmRb/.68l4- A Tw inulte. Di tar. 
Taus 76297. Phone 21413814779 Ifn 
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THE HOT LATIN 
DANCE MUSIC 

By AGUSTIN GURZA 

Even to this day. the success of salsa and its viability as a commercial force are tacts 

that do not go unquestioned. Skeptics still abound. And the music still struggles to at 

tain its due recognition. 
But one certain measure of how far salsa has moved towards stability is the tact that 

for this music and its makers, the introductions are over. 
A flurry of national press attention in late 1975 and early 1976 splashed the salsa 

sound onto the busy consciousness of the American public. Time, Newsweek. The 

Times. both of New York and Los Angeles, as well as the music trades focused momen- 

tanly intense attention on the music and caught its subculture creators otfguard. 
Stunned and star -struck by the spotlight. to be exact. 

And salsa went through a rather tedious, self -explanatory period. Writers. trying to 

transmit the meaning of the music, independently wrote surprisingly similar articles on 

opposite coasts. A music that to so many Latin persons had been a fact of daily life for 

decades was suddenly a novel curiosity for everyone else. 

Salsa must have seemed exotic. Where does the music come troni? Who gave it that 

name? And why? Who's making it? Who's 
selling it? And where? It was all told and retold. and 

centuries of musical developement were collapsed into 2,500 
words. It was "Roots" as a one -act play. 

At this stage, it no longer makes any sense to explain the elementary. To tell 

that the music has its rhythmic origins in Africa, that it flourished in the Carib. 

bean, especially Cuba, where the cultures of slave and slavemaster bled and 
blended; that it was transplanted by migration to New York in the early decades of 

this century, adopting there an urbane style and jazzy texture; that before it got its cur- 

rent name it enjoyed broad popularity among Americans who learned to mambo and 

chacha before rock was born; and that it reemerged, profoundly reshaped, in the tu- 

multuous'60s, now dubbed salsa, and has been both sword and symbol for the cultural 
renaissance of Latin communities in the U.S. 

The ballyhoo and the horn -blowing finally settled, and many apparently got the im- 

pression that the music was fizzling like a fading fad. Counter- interests, in fact, have 

deliberately fostered that impression. 
But what has happened in reality is that when the introductions ended, the salsa in- 

dustry simply went on with the show. No matter who was listening. 
For those who stayed tuned in during the past year. the performance has been re- 

warding, intense, full of surprise and promise. Increasingly self- assured, salsa has con- 

tinued defining and renewing itself. It has introduced new talent. extended its creative 

reach in all directions, discovered a whole continent of new listeners, and has experi- 

enced the awesome thrill of returning to its Cuban birthplace after decades of separa- 

tion. 
Salsa, in short, has come of age. And like all things matured, it is less self -conscious 

and more concerned with what it is than what it could become. 
As an industry, it seems more relaxed, less hysterical, less impatient. Its growing suc- 

cess within the worldwide Latin market has made the drive to capture the American pub. 

lic's attention seem less urgent. (Continued on page 82) 
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Jerry Masucci and Johnny Pacheco (left). 

Continued from pgóc 'v 
Nevertheless, the motives initially behind that drive are still 

valid today. They are based primarily on three factors: 
Faith on the part of its fanatical adherents that the music is 

a valuable art form of exceptional sophistication and appeal; 
recognition of the fact that in its modern phase the music is 
an American phenomenon, 
created at th u core of the Big 
Apple under the noses, though 

o out of ear -shot, of its non -Latin 
á residents; and an urgent desire 
o to bend the ear of those resi- 
n dents toward El Barrio so that 
-I the music might outgrow its eth- 
m me market confines. and those 

dedicated, richly talented musi- 
; cians might begin to earn more 

than $35 for an evening's per 
formance. 

That was it. The music was too 
good to stand still. Too good to 
be sold cheap. The heads of 
both artists and label executives 
bubbled with ideas to help the 
music break out. 

Spanish was the problem. 
said some. Simplify the lyrics or 
put them in English, they advo- 
cated. Distribution was the key, 
others argued. Put the music in 
the hands of the powerful Amer 
ican labels and let their promo- 
tion muscle do the work. And so 
it went. The rhythm was too Afri- 
can, the melody too Spanish. 
the image too ethnic. Artists tin- 
kered with variations: label exec 
utives hustled new deals. All was 
fusion, polish and fanfare. 

Some remained somehow re- 
strained in their eagerness. In 
last year's Billboard Salsa Spe 
cial, Coco Records president 
Harvey Averne had this to say: 
"Frankly, despite the current 
salsa explosion, we don't believe 
it will become a truly national or 
internationally accepted cross- 
over musical genre in its present 
form." 

A year and a half later, the 
course of events have proven Averne only half right. For while 
salsa's inroads into the mass American market have been less 
than spectacular, its acceptance on an international plane 
over the past year has been so spectacular that it has sur 
prised even the salsa industry itself. 

In the U.S., salsa has creeped into the everyday life of Amer 
icans only as a word, vaguely understood, often grossly mis- 
understood. To most, the music is still a curiosity. 

True, the group of non Latins who follow the music has 
grown somewhat. But there were no more fair -complected 
faces at this year's Fania AII -Stars Hollywood Palladium con 
cerf than at last year's. And the selection of salsa albums at 
the Tower Records retail outlet on Sunset Blvd. has dwindled 
to a meager, out-dated collection. 

Further, the albums released during the year on American 
majors as a result of loudly touted deals did not surpass unit 
levels formerly done by the Latin labels themselves. Columbia 
Records claims about 100.000 units sold on each of two Fama 
All.Stars albums, roughly comparable to the performance of 
Fania Records itself with its biggest hits. 
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A MUSIC WITH 
EXPANDING HORIZONS 

And in the case of Ray Barretto's live album on Atlantic, the roughly 60,000 units claimed by the label was perhaps less 
than what Barretto had sold on Fama. But here was a special 
case. Barretto's bold new an direction had alienated a good bulk of his straight salsa fans, and many observers felt Atlan- 
tic bungled its move by releasing a live double LP set as its first Barretto offering. 

Still, no one has uttered the word failure. Columbia, which 
just picked up its third LP option on the All.Stars, and Atlantic, 
which just released its second, this time studio Barretto LP, 
have not given up. Epic, which intends to make a go with Ed. 
die Palmieri under a three -LP agreement, has not even gotten 
started. The lesson learned over the past year, though, is that 
crossover hopes must be tempered with patience, and cross 
over success must be measured by special standards. 

States Don Dempsey, Columbia's vice president of a mar 
keting: "My guidelines in terms of evaluating our perform. 
once is to find out whether an act which would normally 
record for a Latin label would suffer an identity crisis (on a 
non-Latin label). 

"But our penetration of the Latin market was exactly paral. 
lel in sales to that of the Latin companies. So that my concern 
that a company without a Latin -American image would not 

Raymond Silva, Atlantic's East Coast a &r direcfor wh brought Barretto to the label, is probably wishing the sam thing. The first live album was originally, and more sensibl intended as Barretto's last Fania release. In Atlantic's hand Silva admits, "it just didn't cross the market." 
"We didn't expect to sell thousands on that album," quali lies Silva in retrospect. "We wanted to set a ground for th next album. We wanted people to get to know him." 
In that respect, the album simply didn't work. It backfired 

in fact. Few new people "got to know" Barretto, and man who already knew him, decided to forget him. 
Bill Marin, long -time West Coast promotion man for bot Fania and Coco, was contracted by Atlantic to push the Bar retto LP shortly after its release. 
He offers this analysis: "The reason for going to an Amen 

can label with Latin product is to acquire promotion and distri 
bution strength in non -Latin markets. That's obvious. Bu 
you've got to hit the bottom floor first. You've got to blanke 
the Latin market just the way a Latin label would. 

"The problem with Atlantic was that it lust forgot all about 
the Latin market..So it lost thousands and thousands of 
sales." 

Marin charges that the firm failed to approach Latin one 
stops and failed to release a 
single for Latin radio. 

He recommends that Ameri- 
can companies not used to deal. 
ing inside the sub -culture that is 
the Latin record industry should 
get special marketing staffs, 
just as in the case of r &b, if they 
want to succeed. 

"The American companies go 
a lot for titles." says Marin. "But 
in the Latin business, their titles 
don't mean a thing. In the Latin 
business, identity is important. 
So if they want to sell albums, 
they're going to have to forget 
about titles and get themselves 
a street person." 

The alternative, of course, is 
to forget the Latin market alto Andy Montanez (left) and Rafael Ithier of El Gran Combo. Richardo Ray. a salsa pioneer. 
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Scene from the film, "Our Latin Thing," which helped pop C. Curet Alonso (left) and Ruben 
ularize salsa. vanguard of two generations 

function within the Latin market was dispelled." 
But while holding on to previously secured territory, 

Dempsey admits Columbia "didn't create the crossover situ 
ation we wanted." Not yet. in any case. 

Crossover, clearly, is a delicate. long -run operation. 
Dempsey considers Columbia's marketing performance "sat 
isfactory" thus far simply because it hasn't lost ground. He 
explains: "If an artist walks away from his base audience 
there's no certainty he'll ever get it back." 

That, Dempsey claims, is why Columbia did not try to im 
pose mu1sical directions on the All.Stars for commercial rea- 
sons. Atal sensing perhaps that critics will scoff at that state- 
ment, he emphasizes that the first All.Stars LP, considered 
sterile, elevator music by salsa critics, was not Columbia-pro- 
duced. Fania itself, ironically, had produced the album before 
Columbia picked it up for distribution. 

Observes Dempsey: "The group is not going to make us or 
break us, so we'll try to do it naturally. authentically and see 
what happens.... I would have liked to have had a first album 
as good as the second so we could have built momentum." 

gether. Aim the music entirely at 
the American public instead. 
But that is no longer crossover. 
Salsa purists call it double cross. 
All others know it as fusion. 

Says Silva of Barretto's 
recently released "Eye Of The 
Beholder," his second Atlantic 
LP: "It is total fusion- Latin, 
r &b, funky, soul, rock, jazz. It is 

more a black album than a Latin 
one for sure.... The follow up 
album was a touchy subject for 
Ray. He decided he wanted go 
all the way. That he would try to 
be as big in the American mar- 
ket as he is in the Latin market 
now. He's taking a gamble. A big 
gamble." 

Since this album has lifted off 
so far from a salsa base, would 
its success mean more for Bar 

Blades. representing the retto as an artist than to salsa as 
of salsa composers. a form of music? 

"Probably," Silva concedes. 
But he hopes that the new album might do 250,000 units, 
and even cautiously eyes gold for it. No salsa album, no mat- 
ter how modified. could hope for those numbers. Not at this 
time. 

The artists who have landed these deals are under extra 
ordinary pressure. First, to please everyone, Latin and Ameri 
can, all in one blow. Second to open the way for all other art 
ists interested in capturing a mass American market. Many 
salsa artists feel they are being represented by Palmieri, Bar. 
retto and the AIIStars to the public at large. 

The feeling among the salsa community is that if these art- 
ists don't make it, no one will. And the feeling is more than 
justified. Consider the following statements: 

Dempsey for Columbia: "The Fania All.Stars is the premiere 
Latin group. We feel that our particular responsibility is to see 
how well we can do on their behalf. In other words, a kind of 

box score is being determined with this group.... Eventually, 
we'll need to decide if we'll continue." 

Silva for Atlantic: "If Barretto's first (studio) album doesn't 
(Co riinurd on page "VI 

www.americanradiohistory.com

www.americanradiohistory.com


i 
RALPH MERCADO MANAGEMENT PRESENTING 

THE GREATEST NAMES IN SALSA 

ORCHESTRAS SPECIAL ATTRACTIONS 
Ismael Rivera 
Larry Harlow 
Hector Lavoe 
Pete "El Conde" Rodriguez 
Bobby Rodriguez y la Compania 
Orchestra Novel 
Conjunto Candela 
Ismael Quintana 
Mon Rivera and his Orchestra 
Ray Rodriguez and 

Orchestra Duro 
Jose Fajardo y su Charanga 
Saoco 
Sociedad 76 Orchestra 
Flamboyan All Star Band 

Mongo Santamaria 
Willie Colon & Ruben Blades 
Tipica 73 

SINGERS 
Celia Cruz 
Cheo Feliciano 
Santos Colon 

INTERNATIONAL 
ATTRACTIONS 
Dimension Latina 
Sonora Poncena 
Roberto Roena 
Los Hijos Del Rey 

ALSO AVAILABLE 
Ralph Lew & Hustle Salsa Revue 

Latin Symbolics & Latin Hustle Revue 
FOR BOOKINGS CALL: 

212 -541 -7950 

RALPH MERCADO 
PRESIDENT 

AGENTS= 
RICHIE BONILLA, WILL1AM RODRIGUEZ 

RALPH MERCADO MANAGEMENT 
1650 BROADWAY / SUITE 310 / NYC 10019 

RAY AVILES 
VICE PRESIDENT 
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84 INSIDE THE CHANGING MUSIC AND LYRICS 
Since the salsa market is one that is supported by Latins 

commercially, salsa acts have been shaping their music artis- 
tically with the Latin audience uppermost in their minds. 
Never. in fact, have the tastes and demands of Latin con- 
sumers made themselves felt so strongly on the music as they 
do today. 

What the leading salsa creative figures are realizing more 
and more is that their Latin audience can be found in Caracas, 
Bogota. Lima, Mexico. Mexico City or Panama as easily as in 
New York. And as a corollary a Latin audience for salsa can be 
found anywhere more easily than an American audience. 

Resigned to the fact that salsa in its native form will not 
crossover. Coco Records president and producer Harvey Av. 
erne declares flatly: 'I make Latin records tor Spanish- speak- 
ing people, for the Latin market all over the world. 

z That statement says much about the state of salsa today. 
EFor while denouncing persistent crossover attempts as con - 

m trived aberrations, the exponents of mainstream salsa trend 
o to remain loyal to origins, to identify more strongly with the 

community that is the lifeblood of the music, to enhance the 
t- use of Spanish lyrics. to incorporate instruments and musical a 

accents from non -salsa forms throughout Latin America. and a 
to render in salsa a greater number of songs penned by tom 
posers working in other Latin genres. 

Clearly. the crossover movement, which advocates muted 
Latin rhythms, truncated, non-Spanish lyrics and American 
electronic instrumentation, is at odds with the salsa main- 
stream. 

That is why Latin artists who insist that their salsa tans fol- 
low them into non-Latin musical territory are bound to wind 
up lonesome. As Columbia Records marketing vice president 
Don Dempsey puts it, An artist can adjust to an audience 
much easier than an audience adjusts to an artist." 

But public resistance to crossover is not synonymous with 
public resistance to change. 

Veteran salsa producer Louie Ramirez notes that salsa pro. 
ductions have recently become more polished with the in- 
creased use of strings and other sophisticated orchestration. 
And he points out the greater use of Brazilian instruments 
and rhythms in salsa works. 

Spontaneous in- studio experimentation often yields novel 
cc results, says Ramirez. Like the scat singing of pianist Papo Q Lucca on the recent Sonora Poncena LP which won him the 

mnickname of "Papo Benson." 
Both Ramirez and TR Records president Stanley Cohen no- 

mLice a move in salsa towards pop Latin forms. A good recent r example: the Charanga 76 version of "Soy" by Miami -based 
pop composer Chinni). 

For Cohen, this development promises to deliver a pop Latin audience which formerly feared salsa's high -energy 
sound and "wild" image. 

Creative openness also led this past year to the universally 
respected salsa tune "Juan Pachanga" from the second 
Fama All -Stars Columbia LP. 

The tune's structure deviates substantially from the corn - 

mon form. opening with keyboard solo, restricting the central mambo section, closing with a wandering piano/ bass inter- 
change. But its popularity among Latin listeners indicates 
they were prepared for the changes. 

There is clearly a strain and tension produced by various 
musical forces impinging on the music. A tension, perhaps, 
that is at the root of the intense creativity in the field. 

Producer Ramirez observes, "The strength of this music is that it absorbs other forms." 
That, indeed, is happening more and more. But what salsa 

musicians and salsa consumers are trying to guarantee is that 
the music absorbs without being absorbed. 

No doubt the resistance of the salsa public to jazz, r &b or 
rock instrusions derives from the role salsa has played both in 
sparking and in reflecting social change. 

The civil rights movement of the last decade forged a vi. 
brant Latin community which is fiercely protective of its rights 
and boundaries, and intensely concerned with the preserva- 
lion of its culture. Since that preservation came to be viewed 
as a matter of survival, salsa became a cultural institution not 
to be tampered with. 

Says Grupo Folklorico co- producer Rene Lopez. "As we ex- 
pose our culture through our music, we expose what we stand 
for. We're looking for national liberation as far as I'm con- 
cerned. The music must express social concerns, because if 
we don't view music as an instrument for development, then 
we're really in trouble." 

Few salsa compositions are quite so explicit in their politics. 
Those that are sell poorly. Moreover, salsa composers, even 
the most socially committed, are not given to making their 
point in stiff ideological terms. 

The work of Puerto Rican composer C. Curet Alonso is in. 
structive. Considered the elder statesman of salsa song- 
writers, he is regarded with as much affection as respect by 
his fans. 

His writing style is lean and simple. lyrical and evocative. He 
makes his statements in subtle, irrestible strokes. He never 
bludgeons. He understates, and thus states more powerfully. 

His frequent outcry against slavery and servitude is made, 
for example, by sketching warm, sympathetic portraits of hu 

man characters with names like Babada, Camilo Manr Anacaona and Yambao. 
Unlike ideological language, Curet Alonso's phrases a ways short, declarative, his language concrete and de five. His verses are carefully crafted with great sensitivity shades of meaning. 
His technique is equally etfective when dealing with the row and melancholy of human relations ( "Salome," Triste Problema") or the thrill he feels for the living histo salsa as a music form ("Esto Es El Guaguanco," "H Furo "). 
Clearly, salsa in its current phase is much more hot merry- making or mindless drum -pounding. True, the mu festive and inextricably linked to dancing. But unlike di with which it commonly associated, it is a music with a his and something to say. 
Ramirez observes that the increased role of lyrics in has fostered an unprecedented phenomenon -the cult of singers. 
Says Ramirez: "The Latin audience wants lyrics, so they ten to singers. And the singers, not the bandleaders, have 

come the stars now." 
The emphasis on lyrics has also allowed salsa artists to up more numbers from pop Latin poets -like Wilkins or .1 Manuel Serrat -whose lyrics, intended for another form, 

richly elaborate. 
That is why to remove lyrics from contemporary salsa i 

disembowel it substantively, as most artists readily recog 
So important has content become that normal lyric struct are bursting out of their boundaries. 

Indisputedly, composer /vocalist Ruben Blades is the tr 
setter in this area. The young Panamanian, who looms as 
Curet Alonso of this generation, has extended the usual two 
three introductory verses of salsa songs to as many as five 
six. (The opening written verses of salsa tunes preceed 
sections of improvisational singing.) Note. as a prime 
ample. his masterful "Pablo Pueblo" on his collaborative 
with Willie Colon. 

Note also his tune "Cipriano Armenteros." recorded by: mael Miranda, which borrows from the Mexican "corr 
idiom to tell a story in running verses about the adventures 
a folk hero. 

More than once, musicians have turned Blades down 
such compositions, worried that the salsa public .was un 
pared for such solid substance. And more than once 
songs, when finally recorded, became powerful hits. 

Blades' "El Canzangero" is perhaps the most interes 
I Cv»Iinrred on page 

bUYU 
His debut album as a leader, but this is no debut for Josh Mangual He's been the driving rhythmic force behind some 
of the greatest names in music - Machito. Charlie Parker 
Erroll Garner. 
This album s gonna make History, cause it is history 
20 of todays leading musicians featuring the finest rhythm 
section ever assembled 
Buyu's got something for everyone from Latin Jazz to Boogie with some of the best charts you've ever heard 
On the Turnslyle label. part of thr. Latro Percussion venture.. 
Inc. family. 

Distributor inquiries invited 

PO. Box 88 
Palisades Park 
N.J 07650 

Telephone. 
201- 947 -8007 
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Ralph and Ray at 
Mercado Management 
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Fania All -Stars 
Eddie Palmieri 
Salsoul Records 
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SALSA 
At It's Best 
NATURALLY 

on 
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MERICANA 

************************ 
YOYITO CABRERA CACHAO GRUPO FOLKLORICO Y 

EXPERIMENTAL 
LIBRE RAUL MARRERO NUEVAYORQUINO 

VIRGLIO MARTI 
SAOCO ROBERTO TORRES MIGUELITO VALDES 

* * * * * * * * * * * * * * * * * * * * * * * * 
New This Fall ... Albums from 

Yoyito Cabrera: Si No Hay Merengue La Fiesta No Sirue 
Cachao: Y Su Descarga, Volume II Libre: Con Salsa Con Ritmo, 
Volume II Raul Marrero: Romantico Y Salsero Saoco: Macho 
Mumba Roberto Torres: Y Yo Lo Se 

* * * * * * * * * * * * * * * * * * * * * * ** 
Joe Cain 

The Producers 

Andy Kaufman 

111 
MERICANA 

Rene Lopez 

Mericana and Salsoul -Salsa Records 
Manufactured and Distributed by Caytronics A Cayre Industries Company 

240 Madison Avenue, New York, N.Y. 10016 (212) 889 -7340 
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Although salsa music has been growing by leaps and 
bounds, the promotional efforts placed behind the music 
have been of an elementary nature. 

In New York, the unofficial salsa capital where the major 
record companies and artists can be found, promotions are 
limited to airplay on two of three major radio stations. some 
television exposure on 
Spanish channels 41 and 
47, various local maga. 
nines and concerts. 

In a city which boasts of 
a Latin population of 
some three million, two 

rñ out of three major com. 
mercial radio stations 
which cater to salsa pro. 
gramming is a small fig. 

w ure (Billboard July 2, 
1977). These stations 
have only recently begun 
to realize the lucrative de- 
mand of salsa. 

According to Mike Ca- 
sino, program director of 
Radio WJIT, New York, 
his station's audience has 
increased threefold since 
it changed its call letters 
from WHOM and changed 
its format to include a top 
405 playlist featuring 
salsa music. 

Meanwhile, radio station WBNX dedicates all its afternoons 
and part of its morning programming to salsa music. 

Channels 41 and 47 are the prominent Latin tv stations. Al 
though novelas. usually cheap soap operas, are dominant on 
the channels. variety shows are aired which feature many 
salsa groups from time to time. 

Recently. Realidades. a Latin American tv program on PBS 
channel 13, aired a Latin ballet based on the traditional burial 
of dead children entitled "El Baquine De Angelitos Negros" 
and featured the music of salsa star Willie Colon. 

This particular show has created a great demand among 
the young public here and has been replayed on the station 

RADIO LAGS BEHIND CONCERTS 
IN SALSA EXPOSURE 

several times now. In addition, the show has helped to move 
the recording from the tv special of the same name on Fama 
Records. 

However, of all these vehicles, more energies are geared 
toward concerts which have been growing continually. 

The major concert promoters, Ralph Mercado and Ray 

`, a .!Lï,r 
. 

' -'.'j 

By AURORA FLORES 

magazines, as well as on radio stations. 
Tickets can be purchased through Ticketron but since mn certs are a new breed of animal to the average listener used seeing a favorite group in a dance hall, Ticketron remains a alien source. Tickets are usually bought in local Latin reco shops and the promoters' own offices. 

Unlike the Californ 
market where salsa act 
are mixed with jazz an 
funk groups, acts in N 
York are rarely mixed wi 
any other type of mus 
Some variety is added 
when acts are taken ou 
of the East Coast market. 

When acts are sold 
abroad, usually a packag 
deal is agreed upon 
whereby the acts tour dif- 
ferent cities and coup 
tries in the immediate 
area of the specified con- 
cert. 

In the past few years 
California has developed 
into a promising market 
for salsa. 

Bill Marin, promoter 
and Coco Record's West 
Coast promotion man. 
points out that Los An. 

geles and San Francisco are the major forces in the prolifer 
arion of salsa. 

Total radio stations featuring some form of salsa music fo 
both cities include 35 stations with two major commercial sta. 
fions in San Francisco. KBRG.FM and KOFY. 

In Los Angeles stations KALI, KWKW, KLVE, XPRS and Ra. 
dio 95 are the majors, leaving a total of 28 stations in the sur 
rounding cities which are aware of salsa music. "This wasn't 
the case five years ago," Marin emphasizes. 

The major stations in California dedicate approximately' 
20% of their programming to salsa and feature the top salsa 
artists most in demand. 

(Continued on page 501 

El Gran Combo is pictured during its fourth trip to Mexico where 
the act performed in Mexico City. Veracruz and on "Siempre En 

Domingo." the popular television show. 

The Fania All Stars vocal line -up (from left) Ismael Miranda. Ismael Quintana, Cheo Feliciano, Justo Betancourt, Hector LaVoe 
and Santos Colon. 

Aviles, not only present their varied concerts here but take 
their acts on tour to Central and South America, the Carribean 
and various U.S. markets. And as the salsa industry is still so 
young, most promoters also act as managers and booking 
agents for the artists. 

Groups are brought in from the Dominican Republic, South 
America and Puerto Rico. usually remaining for a week or so 
to play the regular club circuit before and after the concerts. 
Accommodations are provided in hotels by the promoters. 

The most common form of concert advertising in N.Y. is 
posters slapped up in the various sector of the city that are 
occupied by Latinos, 

In addition, ads are run in local Spanish newspapers and 

THE SPANISH -AMERICAN 
ASSOCIATION OF LYNN 

would like to pay a special tribute to 
those artists, producers and compos- 
ers who have made Latin Music a sell- 
ing share in the market. 

Music to this organization is a means 
of communicating togetherness 
among people. 

The Association is in need of deliver - 
ing meaningful cultural experiences to 
the public in Massachusetts. We feel 
that through you, the artists, this expo 
sure can take place. 

IF THE FANIA ALLSTARS OR 
ANY OTHER ATTRACTION GOES 
HALF WAY THE SPANISH -AMERI- 
CAN ASSOCIATION WILL GO 
HALF WAY FINANCIALLY. 

A special hello to Ralph Mercado from 
all of us! 

For contact: 

JOSE SANTOS, President 
Area code 617 599 -5554 

Corporate Directors: 
Jose Luna, V.P. Antonio Caballos, Clk. 
Rafael Gutierrez, Treasurer Jose V. Men- 

dez Jose Carrera Nuri Mendez Daniel 
Taveras Raul Montilla Rafael Grullen 
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It has been written that in salsa the human voice must be 

counted as another instrument. While true of other musical 
forms as well, this fact is a critical one in salsa because the 
singer's duties go well beyond the simple transmission of mel. 
ody. So special is the role of the vocalist in this genre that a 

special name -"sonero " -developed to replace the usual 
Spanish word for singer. 

Since a good portion of salsa vocals are improvised, the so 

E 

SINGERS 

Jose (Cheo) Feliciano 

nero must not only have a 
trained and versatile larynx, he 
must also exhibit a sharp 
imagination and wit, a spon- 
taneous and instinctual spirit 
and, if that were not enough, 
personal charm and stage 
charisma. In short, the salsa 
singer's voice, as well as his 
personality, must balance dis. 
cipline, style and control on 
the one hand with unrest- 

rained energy and raw passion on the other. 
The role of this key figure cannot be understated. Put a 

first-rate salsa vocalist at the head of a mediocre band and it 
will make quantum leaps in quality levels. Conversely, a lack- 
luster singer can significantly dampen the impact of even the 
most powerful orchestras. 

Hector Lavoe 

The exacting demands 
made on a sonoro's voice pro. 
jection and stage presence 
are, in a way, built into the high 
energy nature of the salsa 
band itself. It takes an excep- 
tional talent to mount the 
stage, and command atten- 
taon, in front of a dozen musi- 
cians, half of them pounding 
out a thunder of complex per- 
cussion, the other halt riding 
above the rhythm on a blast of 

soaring horns. 
Those individuals who can accomplish that feat, who can 

unite that special constellation of virtues, are today's salsa su- 
per-singers. Following. some notes on several of the best: 

JUSTO BETANCOURT -Like Celia Cruz. Betancourt is also 
a Cuban who began his career with the fabled Sonora Matan- 
cera. He was the only solo singer among the pioneer artists at 
Fania Records. and his career has kept pace with the rest. His 

i('wlllnrled aa, page 9 ) 

141(i 
Ismael Miranda 

Ismael Quintana 

Ismael Rivera 

Lalo 
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Hector Castro & 

Conjunto Candela 

There are legendary bands 
in salsa which over the years 
have come to be regarded as 
institutions. La Sonora Mata 
cera, or Orquesta Aragon, for 
example. Individuals may or 
may not stand out as person 
alitres, but the bands have a 

character and identity of their 
own. The mention of their 
names evokes immediate re. 
sponse and recognition from 
fares. 

Perhaps the history of the modern group can be best traced 
the Cuban conjunto. Music writer John Storm Roberts has 

mod the term as follows: The classic Cuban conjunto 
ng from the carnival marching bands and combined 

, trumpets, piano bass, conga and bongo. Arsenio Rod 
ez ran a seminal Cuban conjunto to use the smoky tone of 
tres (Cuban guitar) to balance the brass. Over the years. 

THE BANDS 
conjuntos began adding a trombone and, in New York, substi 
Luting trombones for trumpets -" 

In the fluid salsa subculture today. bands are constantly 
disbanding and regrouping. Splinter groups trom one unit 
yield the nucleus of a new aggregation. The result is a con - 

slant revitalization of the music. 
Below are some of the more successful groups on the con- 

temporary scene 
CONJUNTO CANDELA- Another band of renegades, this 

time from Johnny Pacheco's old unit. Conjunto Candela gave 
its relatively small label, Rico Records. one of its biggest hits 
with "Amor Pa' Que." by Ruben Blades. Its only album so tar 
features outstanding vocals by Nestor Sanchez and the strik. 

(Conrinurd on puce 92) 

Bobby Rodriguez & Co. 
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Sanco 

Dimension Latina Guarare Gua rare 

El Gran Combo De Puerto Rico 

LSIA 

Guarare Sonora Poncena 

FRom coco RECORDS 
E MOST IMPORTANT SALSA ALBUM OF THE YEAR 

MACHITO OR H STRA 
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"FIREWORKS" CLP 131X 
featuring LALO RODRIGUEZ 
produced by HARVEY AVERNE 

Internationally Distributed by 

COCO to`nroldo 

core cacos RECORDS 

EDDIE 
PALMIERI "GOLD" 

CLP 133 
LALO RODRIGUEZ 

and 
Canta ISMAEL QUINTANA 

Produced by HARVEY AVERNE 

1700 Broadway, New York. N.Y. 10019 (212) 582 -6886 

TWO TIME GRAMMY AWARD WINNER. 

SALSA'S SUN OF LATIN MUSIC 

BRAND NEW FROM CORTIJO 

"ORQUESTA 
BROADWAY" 

PASAPORTE CLP 126 

Produced by BARRY ROGERS 

"EI Sonido 
Creativo" 

SALSA'S HEAVIEST CHARANGA BAND 

PUERTO RICO'S 

MOST POPULAR SALSA GROUP 

COMING 
sOONI 

CHARLIE 

LALO TRULLANDO CON LA 

ORQ ï > "CORPORACION 
LATI NA "" 
CLP 144X 

I Executive Producer. 
PAT LAID 

CUH I IJU "CABALLO DE HIERRO 
CLP 150X 
Produced by CHARLIE PALMIERI 

'lamp Rocca. ostrOuted try Coco Records Inc 
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Ray Barretto 

Contrary to the uninformed impression that salsa is a nar row. homogenous or confined genre, the possibilities for vari. 
ation in the salsa sound are boundless. They are limited. in fact, only by the number of creative individuals determined, 
inspired or forceful enough to take a musical lead. That func- 
tion often falls to the salsa bandleaders who, aside from the 
singers, are the only other class of individuals in salsa capable 
of ranking as superstars. 

They can be either pianists, percussionists or hornplayers, 
and their chosen instrument will usually impose itself slightly 
on the band's sound. Their main responsibility, apart from 
administrative duties, is to exert the overriding musical in. 
fluence on the group. A band's distinctiveness and special 
character, therefore. derives in large measure from the 
strength of the bandleader's musical concepts and the appeal 
of his own personality. 

Insofar as that combination of imagination and personality 
gives salsa its capacity for diversity, the salsa bandleader is 
greatly responsible for making the music a rich art form of 
constant surprises. Hence. the perplexed reaction of salsa fa- 
natics to claims by its detractors that "it all sounds the 
same." The special sound of each salsa band is so unique. in 
fact, that knowledgeable listeners can identify most groups 
upon listening to only a few bars of previously unknown 
tunes. Significantly, many of the great groups are identified 
by the name of their leaders, some of the more important of 
whom are listed below. 

Larry Harlow Johnny Pacheco 

Tommy Olivencia & Chamaco Ramirez (right) Charlie Palmieri 

RAY BARRETTO -Brooklyn. 
born Barretto was nicknamed 
Hard Hands as a tribute to his 
powerful conga-playing skill. 
While having offered some of 
the most outstanding straight. 
up salsa works of any band. 
leader (with his distinguished 
Fania LP titled "Barretto" as 
his climactic achievement), 
Barretto is known also for his 
liberal experimentation with 
jazz and r &b forms. He re- 
corded a Latin /jazz album. 
"The Other Road," years be- 
fore the current crossover rage 
heated up. Unlike Palmieri, 
however, Barretto's non -salsa 
dabblings have alienated a 
good portion of his hard -core 
salsa followers. Nevertheless, 
his rich and extensive salsa 
catalog (in both "charanga" 

i ( nuuued on page v_') 

Eddie Palmieri 

Roberto Roena 

Bobby Valentin 

TRENDS 
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Ócase of all. The song speaks of life on an island prison in Pan. 
Z ama, referring to obscure place names, relying on esoteric 

prison vernacular and assuming knowledge of internal prison 
routine. Few people beyond the Panamanian prison popu- 
lation would understand the piece. and Blades knew it. 

But he fought to record it, Willie Colon agreed, and it was 
one of the biggest hits of 1975. On some level. Blades be- 
lieves. people understood the song's message. 

But true or not, the point is that today's salsa public gladly 
accepts the challenge to understand. AGUSTIN GURZA 

HORIZONS 
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happen, we'll go on to try two or three more before we decide 
to quit.... I'd like to have more Latin artists but we're not 
looking for them. It doesn't make sense to g0 with three Latin 
artists before you have success with one. 

The point is, ultimately, that while the tedious crossover 
process is still working itself out. nobody in the salsa industry 
is holding his breath. With or without the attention of the non. 
Latin public salsa is flourishing. More product of higher qual- 
ity is being released at a faster pace by more companies than 
ever before. 

So the growth of salsa during the past year is truly in the eye 
of the beholder. Consider the following developments: 

Jerry Masucci, president of Fania Records, the leading 
salsa label, reports his firm is doing $5 million this year on the 
domestic market, up $1 million from last year's gross. 

Harvey Averne, Coco Records president, says his firm will 
top the $1 million sales mark for the first time this year, with 
salsa accounting for 40% of his volume even without Eddie 
Palmieri. 

TH Records, a Venezuela based firm, consolidated its 
market foothold in the U.S. and Puerto Rico with albums by 
Osacar O'Leon and La Dimension Latina, the latter featuring 
vocalist Andy Montanez for the first time. The presence of the 
label (a minor entity only a year ago) on the salsa scene is now 
universal. 

Karen Records, a label from the Dominican Republic. be- 
came an instant force in the New York salsa market after li- 
censing its product to Fania for distribution. Artists like Wil. 
frido Vargas or Los Hijos Del Rey, unknown to Latin New 
Yorkers until recently. are now among the public's favorites. 

Joe Cain, heading up the Caytronics salsa division, is 
proud of the firm's showcase concert at Avery Fisher Hall ear- 

lier this year at which his best salsa acts appeared together on 
stage for the first time. 

TR Records, a previously marginal label started by the 
late Tito Rodriguez, has stepped into the thick of things with 
artists like Angel Canales, Guarare, and especially Charanga 
76, giving the firm's roster and market status a revitalizing 
lift. 

Both Coco Records with Orquesta Broadway and TR Rec- 
ords with Charanga 76 have had Top 10 salsa hits with cha 
ranga -style albums. Their success this past year has broken 
previous sales expectations for that salsa sub.genre. Espe. 
cially, says Averne. in Puerto Rico where the style has been 
historically noncommercial. 

While for years the salsa consumer in New York could 
count on only a single. small publication geared to its musical 
tastes. the last few months have seen the birth of two new 
consumer magazines, "Sangre Nueva" and "Clave," which 
are grounded in salsa consciousness. 

Compared to its very first $2,000 shipment to Puerto 
Rico 10 years ago (all of it returned unsold after four months). 
Fania today does 40% of its business on the island and is moo' 
ing its headquarters there after having acquired a manufac- 
turing plant for records, tapes and album jackets which will 
make it totally self sufficient in production (Billboard, Oct. 1, 
1977). 

On the West Coast, the growth of the music, while a 
struggle, has been firm and steady. Fania arrived in October 
to open a Los Angeles branch aiming to finally capture this 
coming year the gradually responding Chicano audience. And 
Ralph Cartagena, president of Rico Records, promises that El 
Gran Combo will debut live in upcoming months at concerts 
outside of Los Angeles and San Francisco, performing for the 
first time in San Diego, San Jose and Tucson. 

As if to underscore the fact that the salsa market has in- 
creasing elbow room for everyone, Fania arranger/ session 
man Luis "Perico" Ortiz launched his own venture, Turnstyle 
Records, in partnership with percussion instrument manufac- 
turer Marty Cohen. who already had a label of his own. 

And in Texas, the last virgin frontier, the salsa potential is 
greater than many realize. Chicano groups there have been 
incorporating salsa influence for some time, and demand for 
the New York product has grown. Manuel Rangel. an impor. 
tant Texas distributor, reports he feels a growing demand for 
salsa and wonders why the salsa labels are not pushing 
harder to make their product available. 

These and other developments point to a very positive con- 
clusion: The salsa industry is active, enthusiastic and vibrant. 
And to the man, salsa executives are optomistic about the fu- 
ture. A striking contrast to the negativism of ill -wishers in 
other segments of the Latin industry who combat salsa as if 
they sensed a threat to their interests. Comments Fania's Ma- 
succi: "It hasn't been an easy thing from the beginning. 

We've always had to fight for the music. But wherever we go, 
works. I just never worry about other types of music, and 
don't know why they bother to talk about us so much." 

Masucci unintentionally answers his own question with 
statement applicable to any form of music which rises in 
popular groundswell to challenge a stuffy and stale estab 
lishment: 

"This is not just a style of music." Masucci declares. "Thi 
is a sort of music force." 

RADIO 
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However, one basic difference between the West Coast au 
dience and the East is culture. The Chicano population. bein 
more assimilated into the American way of life, is into variou 
forms of music and has more command of the English Ian 
guage. In New York many Latinos still speak Spanish at hom 
and it is still their first language. And because of regiona 
closeness the people are still in tune to what's happening o 

the islands. 
"In light of this culture shock, an educational process hast 

be attempted by the record companies. Before they can sel 

the music to the American public, they must first be able t 

sell it to other Latinos," states Marin. 
But this is not the first time that salsa has been popular on 

the West Coast. In the early '60s the music was at its peak 
there. The most popular record companies then. Seeco. Rou 
lette, Riverside, etc., educated the public by adding English ti- 

tles to the songs and describing the various rhythms of the 
tunes as well as giving bios on the artists. 

According to Marin, this process has to be taken up again if 

the West Coast market is to be conquered completely. This 
would give impetus and enhance attraction to the non -Latin 
listener who is usually creative musically and is into different 
forms of music. 

Fania Records, a major promoter on the West Coast, buys 
four hours of programming time nightly on radio station KALI 

in L.A. as well as on WBNX in N.Y. 
Victor Gallo, comptroller of Fania Records, claims that al- 

though there is no direct relation between radio airplay and 
sales there, the airplay helps create a salsa sound in California 
which people can get used to. They become familiar with the 

product and can then make a choice in selection, which is im- 

portant. He predicts that in three to four years, salsa will not 

be an alien sound on the West Coast, admitting that "it's an 

educational process." 
Marin states that concerts are the major moi,ers of the mu- 

sic on the West Coast. 
Acts are brought in from the East Coast and Puerto Rico the 
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RANGERS 
NNY BRAVO -The giant (he's over six ft. tall) of the salsa 
Besides being musical director for Tipica '73, his pro 

save arrangements for that group's latest LP are modeled 
r Cuban electronic group Irakere. In addition, he arranges 
rusts such as Pacheco. Colon, Harlow and many others. 

OUSE CRUZ -Another new York arranger who in addition 
ranging for some of the major salsa bands also conducts 

Cohen of LP Percussion arid created his own label, Turnstyle, 91 
in which his arrangements and horn talent are best illus. 

trated. 
LITO PENA -One of the most respected veteran musicians 

and arranger /composers on the island of Puerto Rico. Many 

of his compositions have become hits in Latin America. He 

has traveled to music festivals throughout South America as 

arranger/composer and conductor, leading his own band for 

20 years. Currently playing in Puerto Rico, he composes and 

arranges music for tv shows, night clubs and major commer- 
cial tingles. 

LOUIE RAMIREZ -Young arranger and producer working 
with Fama Records who became most popular for his arrange- 

ments in progressive music with Tito Rodriguez employing an 

electronic sound. In addition, the talented arranger (vibra- 
harpist performs and arranges with the Fania All Stars and on 

various LPs for other artists. 
MARTY SCHELLER -Best known tor his arrangements with 

Mongo Santamana. In addition, his works can be heard with 
Larry Harlow. and on Willie Colon's music for the tv special 
" Banquete De Angelitos Negros." 

, 

.JQ 'ç7 

0 
603 .Il O , .o 

5 Qn n, ` . ) ; 

Sonny Bravo Louis Cruz 

own orchestra which *currently backing Ismael Quintana, 
er lead singer with Eddie Palmieri. 

ENE HERNANDEZ- Hernandez recently passed away in 
rto Rico at the age of 64. He had been brought to the U.S. 

'itachito and played with him, as well as with Tito Rodri 
z, over many years. His most recent arrangements ap. 

red on the highly acclaimed Eddie Palmieri Grammy -win. 
albums. His untimely death came on his return to Puerto 

o after doing charts for the yet unreleased Palmieri album 
Epic. 
IL LOPEZ- Former pianist for Ray Barretto and arranger 

of many of Barretto's tunes. he is currently leading Orquesta 
Guarare on the T.R. label as well as writing the arrangements 
for most of the tunes on the Orquesta Guarare's latest LP and 
for many artists on other labels. 

PAPO LUCCA -The piano player for the Fania All -Stars and 
tar his group Sonora Poncena. the oldest active band in 

Puerto Rico. His arrangements may be heard on the Poncena 
LPs as well as backing Celia Cruz. Cheo Feliciano and others. 

EDDIE MARTINEZ -Pianist /arranger lcomposer, Martinez 
is among the more versatile of salsa arrangers. He has worked 
for jam artist Gato Barbieri with whom he often performs as 

keyboardist. In salsa. Martinez most recently worked on the 
Angel Canales LP on TR Records. giving the work an unusually 
wide musical scope. 

JORGE MILLET -The veteran arranger from Puerto Rico. 

Besides arranging for various artists, he is best known for his 
work with Ismael Miranda and the Puerto Rico All Stars. 

LUIS ' PERICO" ORTIZ -The young superstar trumpet 
player with the Fania All Stars who is also known for his meti- 

culous arrangements. Recently he has merged with Martin 

Javier Vazquez 

Louie Ramirez 

JAVIER VAZQUEZ- Though having released several albums 
of his own over the years (most recently on the Mericana ros- 

ter) Vazquez is best known for his contemporary work on al- 

bums by Ismael Rivera for whom he figures. practically, as 

musical director. A talented pianist, Vazquez' engagingly me- 

lodic work has helped make the Rivera LPs consistent best- 

sellers. 
BOBBY VALENTIN -A is a versatile musician from Puerto 

Rico who leads a band on the island under his own label, 
Bronco. He does arrangements for the Fania All Stars, most 
recently on the Columbia Release "Rhythm Machine" as well 

as for other bands on the island and in New York. 
Other arrangers in demand include Javier Vazquez, Jose 

Febles and Bobby Rodriguez. 
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92 SINGERS 
Continued front page 88 

style is more smooth and relaxed than most, and his repeated 
use of pet expressions and exclamations appear like signa- 
tures on each of his eight Fania albums. 

RUBEN BLADES- Though young like most contemporary 
salsa stars, Blades rocketed to the forefront with almost no 
apprenticeship. The Panamanian's debut was with Ray 
Barretto on what turned out to be the summit album of the 
conga player's long career. Blades went on to collaborate with 
Willie Colon on his recent LP which, perhaps not coinci- 
dentally. was also fudged the most impressive of his 12 -LP 
catalog. With a thrilling vocal style, a commanding stage man- 
ner and a brilliant composing talent, this young singer stands 
as a most promising star in salsa's future. 

CELIA CRUZ -Known as the queen of salsa vocalists, Celia 
Cruz is one of the few women who have achieved respect and 

w recognition in this male-dominated sphere. Her career spans 
S decades and her popularity has outlived that of her associates 
m at every stage. She began as lead singer for the classic Sonora 

Matancera but remains active and contemporary, cheered re- 
2 verently by fans in her apperances at recent Fania All Stars 

concerts. Her series of LPs with Johnny Pacheco, reflecting 
< the tradition of her Cuban background, have been consistent 

No. 1 sellers. 
CREO FELICIANO -Famed for his naturally hoarse and 

throaty vocal style. Feliciano has emerged as the sex symbol 
among salsa singers. His trademark concert climax is the dis- 
tribution of a floral bouquet among adoring fans. His initial 
early '50s success with Joe Cuba's band was interrupted by 
personal turmoil. He re-emerged with a now classic album 
(Vaya, VS -5) of Curet Alonso compositions considered a 
triumph as much personal as professional. 

JUNIOR GONZALEZ -Gonzalez replaced Ismael Miranda in 
Larry Harlow's orchestra. starting as an unknown, and meet- 
ing the challenge of matching his predecessor's status while 
defining his own style and approach. He worked with Harlow 
on tour popular LPs, and recently recorded his first solo work. 
The handsome performer was a major attraction of Harlow's 
band in its many live appearances. employing a unique narra- 
tive, culturally -based humor to highlight some of the songs. 

HECTOR LAVOE- Perhaps the wittiest of all salsa vocalists, 
Layoe has neither the power nor range of some of his col. 

cc leagues. But he comes closest to matching Rivera's speed and 
O imaginative improvisational flair. He is also one of the pio- 

neers of the new salsa generation. attracting early attention 
d as Willie Colon's first lead singer. His humor and raw, nervous m energy on uptempo ballads make a striking contrast to his 

surprising tenderness on ballads. His two solo albums, among 
Fama's best sellers, amply reflect both those traits. 

ISMAEL MIRANDA- Initiated as a teenager with Larry Har- r.; 
low's band, Miranda has enjoyed a no -slump career trajectory. 

tr With the recent release of his fourth solo album, the irrepres- 
sible young Puerto Rican established himself as the prototype î of the polished and professional salsa star. His creative im- 
pact is seen in every facet of his carefully crafted new LP 

Zwhich for the first time credits him as sole producer. 
ISMAEL QUINTANA -After a long and successful associ- 

ation with Eddie Palmieri's band. Quintana has recorded 
three powerful solo LPs and is often featured with the Fania 
All Stars. Quintana puts flash and flamboyance aside. letting 
his engaging vocal work speak for itself. He is known as one of 
the most serious, hard -working professionals in the field. 

ISMAEL RIVERA- Rivera rightfully holds the title of "El So- 
nero Mayor," which translates with the dual meaning of the 
eldest and the greatest. The greying, bearded Rivera was 
among several great talents to emerge from the legendary 
original Cortijo band in the '50s. His rapid-fire phrasing and 
tongue -twisting improvisations can simply not be imitated. If 
the cult of salsa singers has a guru, Rivera is it. 

LALO RODRIGUEZ -Like Blades, the young Rodriguez was 
catapulted suddenly to salsa stardom at the head of the most 
mythologized band in the business, Eddie Palmieri's. Few 
other vocalists have the range of Rodriguez whose power and 
control in the upper reaches is masterful. His characteristic 
style exploits that range with sudden plunges playing against 
soaring leaps in his singing. Having been featured on Palm - 

ieri's two Grammy winning albums. Rodriguez is about to em- 
bark on a solo career. 

PETE "EL CONDE" RODRIGUEZ- Rodriguez came to fame 
as the lead singer for Johnny Pacheco's band, and he now has 
two solo albums of his own. He also lets serious profes- 
sionalism take precedence over personal flamboyance. 
though he is a respected and attractive performer. To his trib- 
ute, his vocal style is often imitated by younger singers. 

THE BANDS 
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ing tres virtuosity of Johnny Rodriguez. Its leader is veteran 
musician Hector Castro. 

LA DIMENSION LATINA -This Venezuelan group was al- 
ready on its way to broad acceptance in the U.S. and Puerto 
Rico when vocalist Andy Montanez, famed for his work with Et 
Gran Combo, joined up to the surprise and pleasure of many 
fans. The new combination gave the group's popularity a 
rocket boost making the latest album among salsa's overall 
best sellers. The group's sound typifies the South American 
salsa strain which is constantly gaining international 
strength. 

EL GRAN COMBO- Perhaps the most widely known of the 
_ .a1ca. emi Ins this Pnrrtn Riran.hacprt unit rreatrc nnwerfultu-_ 

rhythmic and festive music which has a specially strong cross - boundary appeal. Its unmistakable trademark sound is pro- 
vided by pianist /leader Rafael Ithier's arrangements. The 
band's consummate showmanship makes it best appreciated 
in live performance. Wisely, then, it is constantly on tour and 
has been a concert trailblazer for salsa around the world. 

EL GRUPO FOLKLORICO EXPERIMENTAL NUEVAYOR- 
QUINO -With a name as unique as its sound and purpose, 
this novel group was composed of relatively unheralded salsa 
sidemen who sought to preserve the natural, street 
spontaneity of salsa in studio recordings. The group's two al- 
bums, produced by Rene Lopez and Andy Kaufman with vir- 
tually no reliance on formal charts, employed unusual record- 
ing techniques and uncommon instrumentation to achieve 
that goal. The group is highly respected among salsa musi- 
cians, and its success opened the salsa market to Caytronics 
which has since launched other successful bands. 

GUARARE- Composed of members of Ray Barretto's 
former band, this group is making a valiant attempt to strike 
out on its own. It has one well-regarded LP on TR Records, 
produced by Ralph Lew and featuring fine charts by pianist Gil 
Lopez. The album also offers a novel bilingual cut, "My Beau- 
tiful Bembe," bu Johhny Ortiz. 

LIBRE -One of the new salsa bands in Caytronics' stable is 
Libre. Its nucleus, bassist Andy Gonzalez and percussionist 
Manny Oquendo, splintered from Grupo Folklonco when the 
latter began a move in more commercial directions. Members 
are considered avant-garde musicians, who. as the group's 
name suggests, lean towards a free-form salsa style. Tradi- 
tional elements, however, still are crucial to Libre's sound. 

BOBBY RODRIGUEZ & LA COMPANIA -Like the early salsa 
bands led by young New Yorkers such as Willie Colon, La Com- 
pania started from the bottom up. Formed in 1974, the band 
paid hefty dues on the New York club circuit with little initial 
return before recording its first LP. Its impact was immediate. 
With hits like "Numero 6," the band's work mirrors the daily 
life of young Latin New Yorkers. Its style has been called 
"salsa funk," and its second album contained the cut (again 
by Ruben Blades) "Wha' Happened" which was among the 
first with bilingual lyrics to receive broad attention. 

SAOCO -This group revealed much of its identity with the 
choice of title for its first album, "Siempre Sere Guajiro." It 
means in essence that the group is heavily grounded in folk- 
loric and cultural tradition. Its focus is the staunch preserva- 
tion of roots without simply offering covers of traditional 
works. "To create within the structure." as co-leaders William 
Milian and Henry Fiol put it. Its live appearances are a special 
treat with a unique performance by folkloric dancers comple- 
menting the band. 

LA SONORA PONCENA -Hailing, as its name indicates, 
from the Puerto Rican southern coastal town of Ponce, this 
group has recorded and performed for many years, but has 

recently suc- 
cess. Led and inspired by the father(son team of Enrique 
Lucca and his young arranger /pianist son Papo, the band fea- 
tures an earthy Puerto Rican sound, and a commitment to the 
island's culture in its themes. Skilled, gutsy vocals have been 
provided by the singing team of Luigui Texidor and Miguelito 
Ortiz, though the group recently reshaped its vocal lineup. 
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day before a weekend gig is scheduled. The acts play San 
Francisco on Friday and Los Angeles on Saturday and leave 
the following day. 

Tickets are easily obtained for concerts through Ticketron, 
while ads are placed on Spanish and American radio stations 
and in magazines. 

Acts are mixed with some type of Latin rock or jazz artists 
such as Mandrill, Tower of Power. Chick Corea, etc. 

As of late, some black and jazz stations are beginning to 
program salsa music into their formats, but the non -Latins 
who are aware of salsa are music lovers in general who listen 
to a variety of music. 

One major promotional disappointment on the West Coast 
came with the airing of a Los Angeles program called the 
"Mean Salsa Machine" whose only salsa was in its title. This 
deceptive tactic aimed at acquiring a Latin audience suc- 
ceeded in receiving many complaints from the audience who 
only heard disco music on the show. 

The only Latin show coming out of the West Coast is 
"Siempre En Domingo" which broadcasts out of Mexico. This 
variety show which can be picked up by satellite in New York 
and South America features salsa acts such as Impacto Crea 
and others on the show. Miami is another major U.S. market 
for salsa, but to a limited degree. 

The major commercial radio stations have only recently be- 
gun programming salsa into their formats and to varying de- 
grees. 

The salsa events in Miami, promoted by Eddie Martinez, are 
of the ballroom dance nature. The Fania All Stars' recent trip 
there reaped a mere 3.500 in attendance compared to figures 
close to 10,000 in South America and Mexico, which is the 
newest market opening up for salsa. 

Because of the vast population of Cubans living in Miami, 
charanga bands are popular and Cuban records are easily ob- 
tainable. 

Cuban records come into Miami from Venezuela which has 
a licensee agreement with Egrem Records in Cuba which is 
government -owned and operated. Pressed and distributed by 
Phonogron in Caracas, the LPs illustrate a different racket 
than the original Cuban version but carry the Cuban slogan on 
the right hand corner of the records which states '-El Disco Es 

_L,vlbrra. "T.bpsp(:iihan rarnrrtc air chinnrri to miicirians nrn. 

moters and certain shops that are knowledgeable in Venez 
lean contacts. 

In Miami it is easy to pick up Radio Havana transmihi from Cuba on any shortwave set, making the taping of Cu. music easy. Recently, bootleg tapes of popular groups such Orquesta Aragon have been mysteriously appearing in re shops there (Billboard Sept. 11, 1977). 
The smallest market by far is considered by record ex- tives to be Chicago. Although frequent concerts are held, C cago has only one radio station, WOJO, which airs a daily 1 hour salsa show called "The Latin Explosion" hosted by Ju Montenegro. About 70% of the music played is salsa with t selection of about 20 cuts that are repeated on the air. Ro 

fion of the playlists occurs every two months with an appro mate listenership of 500,000. according to a Pulse radio s vey. 
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and conjunto styles) stands as a major contribution. 
WILLIE COLON -Like most of the original Fania musicia 

Bronx -born Colon, who began his career at 17, start 
from the ground up. Originally relying on a r' bad dude" ima:. 
for which he received notoriety (and macho challenges callin 
his bluff), Colon has now shed the promotional trappings an 
emerged as one of the most restlessly creative bandleaders 
the field. His sound has been characterized by a unique thr 
trombone lineup and his special interest in the bomba an 
plena rhythms native to Puerto Rico. His most recent triump 
was his unprecedented and critically acclaimed musical sco 
for the first "salsa ballet" titled "El Baquine De Angelitos N 
gros" which aired nationally on public television. 

LARRY HARLOW- Dubbed "El Judio Maravilloso" by hl 
colleagues. Harlow is a Jewish New Yorker who became 
spired with salsa during a stay in pre -revolutionary Cuba. Lik. 
Pacheco, he has never turned his back on the past and Cub 
continues to be the dominant source for Harlow's inspiratio 
But his special style derives from his ability to balance with'. 
his work the loyalty to Cuban roots with a commitment to 
novation. The former is reflected in the numerous Arse 
Rodriguez tunes included in his albums; the latter in work 
like the masterful 1974 Latin Opera (co- written with Jenarj 
Alvarez), and his newly recorded "Salsa Suite." Though o .i 
personally controversial. 

RAPHY LEAVITT- Leavitt is not as broadly known. and th' 
not as influential as other star bandleaders. But his group 
"La Selecta," has been one of the more consistently popu'. 
bands in Puerto Rico, with long-time lead singer Sammy Mar. 
rero providing a distinctive vocal trademark. 

TOMMY OLIVENCIA -Also Puerto most 
lar artists. Tommy Olivencia is a veteran of the salsa scene: 
Though underrated by New Yorkers, his fans on the istanr 
consider his group one of the most well- rounded, selfsustan- 
ing units in the field. His music is not necessarily challengin: 
or exploratory, but it is powerful, festive and ever popular. 

JOHNNY PACHECO -Dominican -born and New York - 
made. Johnny Pacheco has been creating and promoting 
Latin music for some two decades. He is co- founder of Fania 
Records and musical director of the Fama All Stars. But as 
head of his own band. he is best known for the faithful preser- 
vation of the "tipico" or traditional sound. His musical lead 
ership, perhaps, resides in his ability to remain loyal to the in, 
hat essence of the music while nurturing an atmosphere of 

experimentation and progressivism within the company he 

helps direct. 
CHARLIE PALMIERI- Though overshadowed in public fame 

by brother Eddie. pianist/ bandleader /arranger Charlie Palm- 
ieri is considered by salsa observers an important and influen 
fiat figure. Writing in a BMI-published booklet on salsa. 

EDDIE PALMIERI -The 15 -year metamorphosis in Eddie 
Palmieri's personal appearance parallels the changes in his 

music. From a pudgy, buttoned-down and balding man 
dressed in dark suits and narrow ties he's gone to a bearded 
and bejeweled band leader draped in loose-fitting embroi- 
dered chemise and is fabled (as is his music) for uncon- 
ventional and unpredictable spirit. He has gained notoriety 
for his rambling, free-form experimental preludes to some of 

his songs as well as for his unmatched piano virtuosity and 
the truly superlative musicians he has gathered in his band. 
All this. combined with his fitful and possessed stage per- 
formances. have given Palmieri an aura of mystery and mys- 

ticism and have earned for him the not -loosely-bestowed title 
of salsa genius. Palmieri is a two -time winner of the Grammy 
Award in the two-year-old Latin category. 

ROBERTO ROENA- Roberto Roena is a Puerto Rican-based 
leader whose hard -nosed respect for no- nonsense, down -to. 

earth salsa does not prevent him from flavoring some cuts 
with a wailing rock guitar. others with the textures and 
rhythms of salsa's kindred music from Brazil. A bongocero 
first come to fame with Cortìjo's original band. Roena's ma- 

chine -gun percussion and fleet-footed dance steps have been 

regular features of Fania All Stars concerts. Also a member of 

the original Fania roster, Roena's music is driving and explo- 

sive. even violent at times, to match the defiant, snarling chal- 

lenge contained in some of his songs. 
BOBBY VALENTIN- Highly respected by salsa insiders, 

bass-player Valentin has won less commercial success for 

himself than for others with his skillful arrangements. His 

own Puerto Rican -based band turns out straight-ahead, full - 

bodied contemporary salsa with few frills and no foolishness. 
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__Latin 
aytronics Pushing 'Conjuntos' 

nleashes Drive Into Combo Mart With Discount Plan 

LOS ANGELES Caytronics ha.. 

unchcd a Convened drive to gain a 

onger foothold in the lucrative 
kit of small combos referred to 

sadly as "conjuntars." 
Using the occasion of its first te- 

e bs Rigo Tovar this week. the 

het announced what it calls a "fes- 

sal of groups,' offering a 5% &s- 
tint on LPs, cassettes, and 8- tracks 

certain catalog items by several 

ups in the Cayre stable_ 

The offer is limited to one order 
Iy on all box lot purchases by the 

owing acts: Los Mueras. Lets 

Liras, Los Alegres De Teran. Lus 

anal, La Banda Macho. Grupo 
Cruz, Los Trogileros, Rigo To- 

r. Los Bukis, Los Sepultureros. 
Autenticas, and Los Terribles. 

A leaflet mailed to all the label's 
eats notes the offer expires Tucs- 
v 115) and urges buyers to take ad- 

ntage of the program for Christ - 
as, declaring that "this is the year 
the groups." 
The Cayre group of Latin labels 
s lugged behind its smaller corn - 

titors in this type of Latin music. 

By AGUSTIN GURZA 
much of which is produced in Mex- 
ico and, to a lesser degree, Texas and 
California. 

The groups are usually four to six 
man combos using electric instru- 
ments and playing romantic pop 
ballads and light tropical rhythms. 

Their music usually features a dis- 
tinctive lead vocal style. spare ar- 
rangements and simple melody 
lines. It is influenced by a variety of 
forms, from the Mexican norteno 
and ranchera to the primitive early 
rock ballad. 

The current Cayrc promotion un- 
derscores the label's commitment to 
catch up to firms like Musart. Fama, 
and others that have cornered the 
hottest acts in the genre for quite 
some time. 

Musart has had enormous success 
with groups like Los Felinos and Los 
Freddys, issued here both on Musart 
and its sister label Peerless. but origi- 
nating with the parent firm in Mex- 
ico. 

Fama has been the most success- 
ful label on this side of the border, 
having accomplished the unusual 
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1 CHELO 
La Vor Ranchea Musart 10638 

1 MARIO ECHEYERRIA 
in Elle Momento A A Estas Horas. Latin 

2 LOS HUMILDES 
international 6036 

Besitos. Fama 560 2 ALMA 

3 GRUPO MIRAMAR 
Alma. Alhambra 148 

Una Legume /Do Recuerdo.lien4014 3 HUGO BLANCO 

4 LOS TIGRES DEL NORTE 
S, Te Vas. Te Vas, West Side Lateo 

Vean Los Molados. Fama 554 4 MIAMI SOUND MACHINE 

5 VICENTE FERNANDEZ 
Renace,. Audiolon 5426 

La Mulle De Un Gallero. Caytrbmcs 1492 5 CAMILO SESTO 

6 COSTA CHICA 
Rasts, Pronto 1015 

Tapare, Fama 549 6 LOS SOBRINOS DEL JUEZ 

7 JUAN GABRIEL 
Audio Latino 5030 

Con Mauch, Vol 2. Auno 3373 7 SUSY LEMAN 

8 JUAN GABRIEL 
vico 122 

Siemcee En Mente. Amino 3388 8 ROCIO JURADO 

9 YOLANDA DEL RIO 
Arwno 3382 

U Hoe De Sadie. Arcano 3202 9 NELSON NED 

10 JULIO IGLESIAS 
liminess. Alhambra 27 

El Romantico De America, West Sde 
Latino 4114 

11 ELO ROCA 
10 JULIO IGLESIAS 

America. Alhambra 27 

Confitur7leui,MUni6042 

LOS TERRICOUS 
ll LISSETTE 

LISSEo. 12 
En Marco. Dlscolando 8240 

12 

Bohn4uen 1366 lusto 

JULIO IGLESIAS 
13 LOS FE A Mis 33 Anos, Alhambra 38 

Los Felinos Mused 1701 
13 CHIRINO 

11 NAPOLEON Chinn° 3, Grand Amsts 
Vive, Ran 9055 

14 SOPHY 
15 RICARDO CERRATTO 

Me Estoy AcostunMando A Tr. Litre 
socarro. Velvet 15n 

Intenro1mom15042 15 JULIO IGLESIAS 

16 JULIO IGLESIAS 
A Memo, Alhambra 21 16 

El Amos, Alhambra 23 

LOS SOBRINOS DEL JUEZ 

17 MIGUEL GALLARDO 
Audio Latino 5000 

Otro Ocupa Mi Lugar. Latin International 
6912 

17 LUIS GARDEY 
Susurros, Miami 6193 

18 VICENTE FERNANDEZ 18 JULIO IGLESIAS 
El Roo Del Pueblo.Caytroecs 1441 A Mearco, Alhambra 21 

19 JUAN GABRIEL 19 EYDIE GORME 

Con Masuchi, Auno 3283 La Game, Gala 2001 

20 LOS BABYS 20 LISSETTE 
Retrasa Ya- Peefess 1999 Ourererer Bonnquen 1302 

21 CELO 21 CAMILO SESTO 

Con Manacle. Musart 10585 Memories. Pronto 1021 

22 LOS POTROS 22 ROBERTO CARLOS 

Cantarla Ulf! El Ama. Peerless 10037 En Espanol. Caytronra 1487 

23 LEO DAN 23 LOS ANGELES NEGROS 

Lea Dan. Caytronics 1442 Boleruimo, International 911 

24 EDUARDONUNEZ 24 JOSE -JOSE 

El kronado,. Ran 9057 Reencuentro, Pronto 1026 

25 YNDIO 25 TOMAS DE SAN JULIAN 
Hance DeAne Miami 6165 Pronto 1023 

feat of establishing its U.S.-pro- 
duced acts, principally Lox Hu- 
mildes and Loa Tigres Del None, in 

both countries. 
Discolando is another label that is 

enjoying great success in most U.S. 

sectors with the group Los Terri- 
colas. 

The Los Angeles -bused label 
Latin International has also been ac- 

tive in this genre, having given a 

solid status to its premiere group Los 
Diablos. 

Cavre's wedge into the group 
market was widened when it parted 
a distribution deal with the Mexico 
City label Melody Records. gaining 
US. rights to successful Melody 
groups like Rigo Tovar and Los 

Bukis. 
In another matter, a separate Caw 

ironies promotion centering around 
an "artist- of-the- month" concept 
(Billboard, Oct. 29,1977) was appar- 
ently widely misinterpreted by U.S. 
distributors and dealers. 

The program was geared to pro- 
mote catalog LPs of select superstar 
artists following release of new al- 
hums by those artists. 

Caytronics vice president Lee 
Schapiro stresses that the special of- 
fer applies to catalog LPs of those 
superstar artists only, not to the en- 
tire Caytronics catalog as some Cay- 
tronics clients erroneously inferred 
from the article. 

Furthermore. Schapiro clarifies, 
the program is offered to all Cay- 
tronics accounts, not just those in 

California. 

Latin 
Scene 

LOS ANGELES 
A rash of break-ins, apparently burglary mote 

valed, hit Pico Blvd.'s Record Row during the 

past month. The first victims were Amigo Rec- 

ords Distributors and its immediate neighbor 

Marsal Records. Little more than a week later, 

the offices of Gas Records and the adjacent RaR 

Records were hit Though some damage and 

vandalizing of offices occurred, managers of 

each location report nothing stolen 

Word of recent retail developments in Miami 

have reached here. Rey Records owner Rey 

Sanchez reports he has expanded his retail op 

eration with a second outlet, Rey Records No. 2, 

at 3727 S.W. 81h St. in Coral Gables. The 1,600 

square loot shop is located m a 10 store shop 

ping center called Gables Plata Sanchez says 

he carries a lull line of Latin recordsitapes (with 

a strong salsa section) and some musical instru 

ments /accessories 
And Raul lenses, head of the Caytronics 

Mami branch reports that La Tijera, a sort of all 

purpose discount department store. has re- 

opened after its recovery Dom a recent lire and, 

as Lenes tells It, rs buying more Latin product 

than ever la its recordsrtapes seclion. Both 

Lenes and Sanchez volunteer without asking 

that Hugo Blanco's LP is the hottest thing on 

the Miami scene. But both report independently 

that supplies of the album dried up last week. 

On the LA. radio scene, Raul Ortal was 

named program director ul Station KALI AM as 

of Monday (31) replacing Johnny Fernandez 

Moreno who had himself replaced, only a year 

ago, the controversial Juan Rafael Mesco. But 

no one has yet to leave the station despite the 

dizzying musical lobs situation Station man 

ager Phap Malkin says Fernandez Moreno will 

stay on as announcer. Noting that under Penan 
des Moreno KALI beat its competitors in the 

Ianuary-February ARB rating for the first time, 

Malkin credits him with 'having done a good 

lob" But he claims Fernandez Moreno was "get 

lleg a little tight on likes and dislikes" and feels 

it's healthy to rotate the p.d. slot. Malkin con- 

firms in his own way, the industry observation 
here that Octal will steer the station back some 

(Corrrzrrord on payo' I /2) 

Canada 
Record Week Suspending 
Publication; Cites No Ads 

l (WON I O Canadian tr ucio 

tabloid Record Week has suspended 
publication due to lack of trade ad- 
vertising in the 1977 fiscal year. 

Publisher lacy Cee has not made 
an official announcement on the pa- 
per's future but sources close to the 

organization say that talks with 
other publishers are underway 
which could lead to outside investors 
becoming involved with the paper. 

According to Ccc, the advertising 
situation has deteriorated since ini- 
tiating the trade paper in 1975. while 
production and mailing costs have 
escalated. 

Ironically. the financial pressures 
brought to bear on the paper. ac- 

cording to C'ec, were largely brought 
about by the lavish but ultra -costly 
Canadian National Exhibition. 

The SI million plus pavilion all 
but wiped out promotional budgets 
according to Cee who says "for the 
same price we could have had a solid 
music paper serving the inter- 
national community for the next 10 

Record Week was started in the 
spring of 1975 following a bout of 
criticism over the then sole existing 
trade weekly, RPM. Financed by 
Cee, Record Week was fed informa- 
lion from bureaus in Vancouver, 
Winnipeg, Montreal. the Maritimes 
and based itself out of Toronto. 

Hill Bucks Trend, Attracts 
Large Concert Audiences 

TORONTO -With over 197,000 

albums sold in Canada, spread over 
three releases, Dan Hill is about as 

but a property here as they come. 
Currently on a national tour. his 

box office receipts buck the trend of 
low concert grosses in Canada at 

present. Independent promoters in 
some markets already are trying to 

lock in Hills' manager. Bernie Fied- 
ler for 1978 dates. 

Signed to ORT Canada. the mo- 
mentum behind Hill's product sales 

for the moment is rooted in the daz- 
zling success of his single "Some- 
times When We Touch." a song co- 
authored with Barry. Mann. Culled 
from Hill's recent album. "Longer 
Fuse." the single has gone to the No. 

major market so 
far except Montreal and Toronto 
where it remains a top -10 listing. 

Jeff Burns, national promotion di- 
rector for GRT. realized that the 
single was duc for broad acceptance 
early in the marketing strategy of the 

new album and coordinated a na- 
tional promo tour for the artist, 
meeting with radio programmers as 

well as print media personnel. 
"We don't often do this," Bums 

says. "but I felt that the single was a 

winner and wanted to maximize his 
chances for success and a national 
promotion tour is what this project 
called for." 

Hill's 23 -city. 26- concert tour 
winds up in Edmonton on Dec. 6. 

Plans for the new year include a 

number of select concert appear- 
ances in the U.S. to support 20th 
Century's promotion on the single 
and album. 

It is worth noting that Hill's Cana- 
dian tour dates, which have in- 
cluded a number of late- addition 
second show appearances. have 
been billed as "An Evening With 
Dan Hill" and simply present the 

singer as a solo act without an open- 
ing attraction and no band support 
behind Hill on stage. 

Bannon Leaves 
EMI For CBS 

TORONTO in another surprise 
move in the executive musical chairs 
confrontation between Captiol EMI 
and CBS in Canada. former na- 
tional promotion director for Capi- 
tol. Bill Bannon has moved into it 

similar scat at the CBS building 
joining Arnold Gosewich. 

No comment is available from 
Capitol since both Dave Evans and 
Dennis White, vice chairman and 
vice president- marketing, respec- 

tively. were attending an EMI meet 

in the U.K. at the time CBS made 
Bannon's hiring official. 

Bannon will be responsible for the 

coordination of radio promotion for 
CBS on a national level and reports 
directly to Bert Dunseith. vice presi- 
dent of marketing for the label. 

The national promotion slot was 

formerly held by Mike McCoy who 

joined the label from CHUM -FM. It 

is expected that the former disk 

jockey will return to broadcasting 
following his departure from CBS. 
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From The Music Capitals 
Of The Worl 

TORONTO 
Music Shoppe International, recently suc 

cessful in booking an Eddie and the Hotrods 

tour m Ontario and Montreal with local act Teen- 

age Head on the bill. now reports a time week 

"new wave" run at the MSl.booked Chimney 

club on Toronto's downtown strip, Yonge Street. 
The acts booked are either New York or Boston 

based and Include The Boyfriends (Nov 7 12), 

The Fast (la 19), Johnny Barnes Group (21'26), 
Nervous Eaten (28 Dec 3), Damonds (7-121 

Steve'Miler made a successful appearance 

at Maple Leaf Gardens, Oct 24, receiving a 

double platinum presentation Dom Capitol for 

sales on the LP "Fly Like An Eagle." Follow up 

album, "Book Of Drums" is now certified plati- 

num in Canada.. CBS act The Diodes makes 

ils U.S debut at Max's Kansas City, Nov 25 26 

and the appearance is to include filming for an 

independently financed U S. television show. 

The band's debut album is set for November re- 

lease in Canada, preceeded by release on the 

single cover "Red Rubber Ball," a Paul Simon 

composition made into a hit by the Cyrcle. 

A tentative booking is scheduled for Dr. Hook 

at the Senneca Fieldhouse Nov 28 and Capitol 

plans presenting gold to the band for the recent 

LP release, "A little Bit More" 

Treble Clef Distributors has a new address m 

Ottawa, 1050 Baxter Road, Ottawa. Ont K2C 

3P1 (613) 8208600 TCO has reached 

agreement with Transatlantic Records of Eng- 

land for exclusive distribution rights on the de 

but album by Helm, now on general release by 

Sire In the U.S Domestic pressings are being 

manufactured by RCA 

Keith Patten moves from a&r at UA in Canada 

to MCA as national promotions director Bairn 

guai, Patten replaces Bob Johnston who moves 

to a similar position with newly famed Change 

Records based in Toronto ABM released its 

lust EP in this market in last week of October 

with a $1.25 retail price. The four tracks include 

material recorded by former Dudes and Wachen 

vowtisl Bob Segarini, signed to Costly Produa 

toss The label plans on culling a sin,,gle'w AV. 

radio use 
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InlernoEionol 
Imports Cheaper, Exports Dearer, 
As Pound Floats To Higher Level 

Continued from page I 

make exports of finished product 
more expensive -and this may be a 

cause for rejoicing in Germany. 
Benelux and Scandinavia where the 
local industries suffer from fierce 
competition from direct imports of 
international product," he says. 

But for the montent the change 
in the pound's value is so marginal 
and liable to fluctuation that it is im- 
possible to make any firm predic- 
tions. 

Bridge also points out that im- 
ports of finished product into the 
U.K. would now be less expensive - 
"and it is earnestly to be hoped that 
this does not result in an increase in 

DILLDOARD'S 
GOT YOU 
COVERED 

Editorially around the world 
via the largest, and we add with 
pride, the best international 
editorial representatives of any 
music business paper in 
the world. 

IN PORTUGAL 

FERNANDO TENENTE 
...who has taken a close 
interest in the record industry 
for ten years, starting when he 
was guest of an English family, 
learning the English language 
at a school for foreigners. 
From collecting records and 
attending concerts, he moved 
into a career as record 
reviewer and industry reporter. 
Seven years ago the producers 
of Pagina I, on Radio Rena - 
scenca in Portugal, invited him 
to become the series' record - 
picker and reviewer as well as 
handle its international public 
relations and image building. 
This led to visits to London and 
Paris, making many industry 
contacts. Though invited to 
contribute to many newspapers 
and magazines, he has worked 
exclusively for the radio show 
and for Billboard. 

We're proud of the years of ex- 
perience that each of our foreign 
correspondents contribute 
to the most up -to -date and vital 
International section of any music 
business paper. Our team of 
experts insure you of the fact that 
when it comes to International 
news, BILLBOARD'S GOT YOU 
COVERED! 

the amount of schlock material and 
deletions cluttering up the shelves in 
British record shops." 

For Britain's importers of quality 
finished product. the ascent of' the 
pound represents a welcome pre - 
Christmas windfall. 

Graham Pauncefort, head of Con- 
tinental Record Distributors, a ma- 
jor import company which handles a 
flock of foreign labels. says. "After 
having been on the wrong end of 
currency fluctuations and changing 
exchange rates for so long. this is 
really welcome news, the pound is 
now 20% up on its lowest level - 

which it hit this time last year -and 

this means that all our imports will 
cost substantially less. 

We shall thus be able to maintain 
our prices in the immediate future. 
Otherwise, because of increasing 
costs. we should certainly have had 
to raise them" 

Outside the import -export sector 
of the business, the effect of the 
stronger pound is difficult to assess. 
because much will depend on ster- 
ling's ability to maintain its im- 
proved position. it only took the de- 
cision of Britain's miners to reject 
their productivity deal this week to 
provoke heavy selling of the pound 
and to reverse its upward trend. 

LIFE -SIZE FURORE 

Liverpool Solons Reject 
Bid For Beatles Statues 

LIVLRPOUI_ -Plans to erect lile- 
size statues of the Beatles here have 
been turned down by Liverpool City 
Council. Among the reasons given 
are that the group could not sing, 
paid no real contribution to the city 
and took drugs. 

Roy Stoddart, a councillor, said: 
"It is my opinion that they are not 
worthy of a place in our history." 
Tony McVeigh, another councillor. 
said: "The Beatles could not sing for 
toffee. They ended up taking drugs 
and bringing tremendous discredit 
to our city. They have turned down 
requests to appear in the city on offi- 
cial functions. 

"And the Queen awarded them 
medals and they sent them back -an 
absolute insult." 

End result of the Beatle- bashing 
was that the general purposes corn - 
mittee of the council rejected the 
plan to spend some 530,000 on the 
statue by 10 votes to eight. 

CISAC To Meet 
On Satellite N 
Copyright Issues 

PARIS -A second mccttng be- 
tween CISAC. the International 
Confederation of Authors & Com- 
posers Copyright Societies. and the 
Radio European Union. will be held 
in the next few months to draw up a 

copyright plan in readiness for the 
transmission of programs by satel- 
lite. 

The European satellite program 
starts in just over two years and will 
he used to transmit television pro- 
grams. The upcoming meeting will 
try to find common areas on which 
negotiations can start. 

Articles to be drawn will aim at 
protecting the rights of the public as 
consumers of programs transmitted 
by satellite and also the rights of 
composers and authors. 

Brewer Oldies 
Due On Decca 

LONDON- British Decca will re- 
lease an LP of Teresa Brewer's origi- 
nal records of the '50s. The album 
features songs never released on LP 
before. The LP is due for release 
Dec. 3 in the U.K. to coincide-with a 

British television air date the vocalist 
has on the "Muppet Show." 

Brewer's hits, including "Music, 
Music, Music." were originally re- 
leased in the U.S. on the London 
and Coral labels. 

John Chambers. who originated 
the plan, says: "The turndown is an 
insult to the whole people of Liver- 
pool. The Beatles are the biggest 
thing to come out of the city this cen- 
tury. They are folk heroes. Ifs a dis- 
grace that there is virtually nothing 
in the city for the thousands of tour- 
ists who come each year to see places 
like the Cavern and Penny Lane. 

"The slanging match about drugs 
is ridiculous -many great men have 
been controversial in their time." 

And the Lord Mayor of Liverpool 
adds: "The Beatles certainly helped 
put Liverpool on the map. Of course 
they have created a lot of contro- 
versy, but what young fellows have 
not?" 

Now the committee decision goes 
to the full council for ratification. 
But it could yet be that a statue will 
be financed privately and sited on 
private land. 

SHOW DRAWS CRITICISM 

Britannia Awards Future 
On BPI December Agenda 

By PETER JONES 
LONDON -A decision as to 

whether the new Britannia Awards 
presentation .(Billboard, Oct. 29, 
1977) should become an annual 
event will be made at the December 
meeting of the British Phonographic 
Industry. 

Geoffrey Bridge, BPI director - 
general, says the event as staged at 
the Wembley Conference Center 
was designed to become a yearly cer- 
emony. But there has been consider- 
able industry criticism about delays 
in the television recording of the 
presentation and there are feelings 
that it was geared more towards tele- 
vision than to the music business au- 
dience in the hall. 

Bridge admits the tv side had 
thrown up problems and Thames 
Television was very apologetic after 
the event. "But from letters and calls 
I have had, everything the BPI was 
involved in, including the post - 
awards reception and the displays. 
went off well. 

"The general view is that the event 
should not be dropped. One learns 
by mistakes and this was the first 
time such an event involving the 
record industry has been held in the 

The Britannia Awards were insti- 
tuted for the first time this year as a 
link with both the centenary of the 
invention of recorded sound and the 
Queen's silver jubilee. Awards were 
given for services rendered, or per- 
formances given, over the past 25 
years. 

Bridge now says: people 
feel that to have the event every year 
would be too regular. Perhaps every 
two years would be better. There has 
been criticism that we should not 
have tried to cram 25 years of music 
into a one -hour show." 

As to comments that the award list 

INTL SAFEGUARDS SOUGHT 

ignored pioneer names from th 
1950s. Bridge says: 'The voting w 
carried out by members of the indus. 
try and I can only assume that a lot 
of people involved in the voting 
procedure were not even born 25 
years ago. or were too young to re- 
member the names of that time. 

"But the major disappointment 
for me was that more award winners 
would not be there in person. I'm 
particularly disappointed that at 
least one Beetle didn't turn up tocol- 
lect the group's twó awards." 

Len Wood, EMI's group director, 
was also disappointed at this aspect, 
though he says: "It isn't entirely fair 
to criticize artists for not turning up, 
because they obviously have other 
longstanding engagements. But I do 
feel there were not sufficient live ap- 
pearances." 

Wood. himself a recipient of an 
award for his services to the record- 
ing industry, says he felt the final 
edited tv show was quite good enter- 
tainment, but needed to be more 
theatrical." 

Louis Benjamin. Pye Records 
chairman, feels that any show -busi- 
ness event can be improved upon af- 
ter the event. "To try and put 25 
years of recorded music into an 
hour -long show is a phenomenal un- 
dertaking and under the circum- 
stances it was a praiseworthy effort." 

However the aim was to emulate 
the Grammy Awards ceremony in 
the U.S. and other industry- figures 
were not so complimentary. 

Records marketing chief. say's: "1 
don't know of any function of this 
kind that hasn't been an anticlimax. 
I often feel embarrassed for the art- 
ists. Maybe it is- because it is a very 
blase industry and doesn't respond 
to those who get the awards " 

Piracy Is Key Issue At IMC Meet 
BRATISLAVA -The global fight 

against piracy received strong sup- 
port at the 17th general assembly of 
the International Music Council. 
held here recently. 

Of equal concern in the deliber- 
ations of the non -governmental 
body associated with UNESCO was 
greater protection for the rights of 
performing artists at all levels of mu- 
sical activity. 

On the question of piracy. the 
IMC executive committee will now 
approach UNESCO with a request 
that all member states be asked to 
ratify the Rome Convention. 

But it was emphasized that such 
ratification is merely a first step. 
Wider protection than that offered 
by the pact is needed, delegates were 
told. 

The need to study the changing 
perspectives of musical life in all 
continents was also stressed and this 
is supported by annual reports, 
"Music and Tomorrow's Public," 
which IMC prepares with a grant 
from the International Federation of 
the Phonographic Industry. 

The general assembly also voted 
in new officers, with John Roberts, 
of Canada, being elected president. 
replacing for a two -year period the 
Indian scholar Narayana Menon. 
The position of general secretary re- 
mains in the hands of Bulgarian 
composer Dimitry Christoff, and the 
Paris -based secretariat is headed up 

By LUBOMIR DORUZKA 
by executive secretary Jack Bornoff. 

Five Honor Prizes from the ICM 
went to Soviet composer Tikhon 
Khrennikov, U.S. jazzman Benny 
Goodman, Brazilian music ethnol- 
ogist Corea di Acevedo and to com- 
posers E. Abbu (Ghana) and R. 
Sonbatti (Egypt). 

Following the Bratislava meeting, 
many of the delegates moved on to 
Prague for a congress on the role of 
the performing artist in today's mu- 
sic world. There were five round- 
table panels with themes ranging 
from education and sponsoring 
young talent to relations between 
the performers and the recording in- 
dustry', and the social problems of 
performing musicians. 

Dr. Leutzinger, of Switzerland. 
representing the International Fed- 
eration of Musicians. charged that 
the record industry constitutes a 

grave social danger for performing 
musicians and he asked for a better 
participation by musicians in indus- 
try profits. Main cause of concern is 
not the production and sale of rec- 
ords, but that records are used in so 

many other ways without the musi- 
cians gaining benefit. 

It was suggested that radio and 
television should give more atten- 
tion to live transmissions of concerts 
and personal appearances and con- 
centrate on recordings not available 
through normal commercial chan- 
nels. 

However, an opposite view was 
expressed that musicians and the in- 
dustry should not be put into an- 
tagonistic positions because music in 
general gains in many ways from the 
development of mass media and the 
industry itself. 

Dr. J. Seda, former director of 
Supraphon, put forward the view 
that present "stagnation" in the 
fields of video and quadraphonic 
techniques, was became of "unnec- 
essary hesitation" on the part of 
some large record companies. 

It was urged that UNESCO tried 
to find ways to overcome these diffi- 
culties and that new techniques in 

quadraphonic and video should be 

put to the widest possible use in 
spreading world culture and arts. 

Discussions brought out that 
problems of performing artists vary 

considerably from one geographic 
region to another, particularly in 

countries of the Third World, now 
taking pan more prominently in 
meetings such as that of the IMC. 

IMC membership is made up of 
national music councils in various 
countries, in addition to 18 other in- 

ternational music organizations. 

Among its projects is a series of 
UNESCO- sponsored recordings of 
traditional and ethnic music, often 
undertaken in cooperation with 
leading record companies. 
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SMOKIE ON TOP -Rak Records group Smokie receives a variety of platinum, 
gold and silver from Scandinavian EMI companies during a recent tour there. 
Flanking Jerry Ritz, head of international a &r, EMI Denmark, center, are, 

from left, group members Pete Spencer, Terry Uttley, Chris Norman and Al. 
Ian Silson. In the U.S., Smokie is on the RSO label. 

RCA Italiana Promo Tour 
Helped Launch New Acts 

By DANIELE CAROLI 
MILAN -The value of RCe llal- 

iana's national promotional tour 
"GG 77" last summer in introducing 
upcoming talent to retailers was 

stressed at the company's marketing 
and sales conference at Stresa on 
Lake Maggiore. 

And Domenico Corsi, distribution 
"manager, recalling the success of the 
tour as a showcase. said RCA Ital- 
iana involvement in the national 
pop scene is being further enhanced 
by product front distributed domes- 
tic labels such as CIV, IT, Ultima 
Spiaggia and Numero Uno. 

As to foreign catalogs, delegate at- 
tention was focused on albums by Al 
Stewart and the Ramones, on singles 
by iggy Pop and Larry Martin's Fac- 
tory, and on a new licensing deal 
with Salsoul Records. 

Giacomo Peroni, sales promotion 

manager, introduced the company's 
newly appointed branch promotion 
nicn, each assigned a regional area. 
Regional promotion manager is 
Fabrizio Ferrucci, with Eugenio 
Morgantino assisting as press offi- 
cer. 

Luciano Bernacchi, vice general 
manager and marketing manager. 
summarized RCA Italianas new 
promotional policies, prior to a pres- 
entation on the Linea Tre mid -price 
line, which has reached a sales high 
of 5 million units over the past year. 

Classical and jazz product has 
recently been added to the mid -price 
catalog, as well as domestic and in- 
ternational pop and folk product. 
Among new additions are compila- 
tions of Mario Lanza Neopolitan 
songs and the ABKCO two -album 
set of the Rolling Stones' hits. 

Superstar Albums Bolster U.K. Mart 
LONDON -U.K. record dealers. 

sifting through an ever- growing list 
ofsuperstar releases. hope fora sales 
bonanza in the pre- Christmas build- 
up, linked with the better news 
about Britain's economy. 

The Electric Light Orchestra, Rod 
Stewart, Queen and the Sex Pistols 
ran up a total advance of about 
750,000 units, while the death of 
Bing Crosby sparked off bumper 
business across a range of repertoire. 
Coming in the next week or so are 
records from Neil Diamond, Donna 
Summer and Emerson, Lake & 
Palmer. 

One retailer said: "Business so far 
has been steady but we expect it to 

build for Christmas. We certainly 
need a good Christmas this year, but 

the real answer is for dealers to be 

more selective. 

"There are many albums being 
promoted on television, and a good 
shop has to stock them all, but I'll cut 
down on actual quantities. The talk 
about 'you must take 25 LPs' has to 

go by the board this year." 

Other dealers felt the tv market for 

artist compilations was fading fast, 

with the trend moving towards 
single artist compilations. 

A general feeling is that record 

sales have bottomed out and are 

starting a genuine climb. 

Inlernthionol Turntable 
James Fisher has been appointed 

general manager of Motown Rec- 
ords Ltd., in London, replacing John 
Cooper who left the company three 
months ago. Reporting directly to 
Ken East, international vice presi- 
dent, Fisher moves from the com- 
pany's publishing arm Jobete and 
will be responsible for both record 
and publishing divisions, though he 

belappoint a replacement for Jo- 

He has extensive experience in the 
music and communication indus- 
tries, having been previously U.K. 
promotion and artist liaison man- 
ager. and then European pop mar- 
keting and promotion manager for 
RCA. 

Geoff Grimes has been appointed 
promotion manager of W EA in Lon- 

don. overseeing the regional promo- 
tion staff but with increasing depart- 
mental responsibilities. This move 

will allow Bill Fowler, director of 
promotions. more time for involve- 

ment with specific major WEA pro- 

motional activities. 
Charles Webster has been ap- 

pointed manager. press and public 
relations, of EMI's group repertoire 

division in the U.K.. reporting to 

general manager Peter Buckleigh. 
He was formerly publicity manager 

for the Capitol label in London. 
Nov,; he is responsible for divisional 
press office, artist liaison and his 

duties also include production of the 

house magazine "Music Talk." 
David Munns, general manager of 

Capitol. is announcing a restruc- 

turing of the label's staffing shortly. 

International 
LATIN AMERICAN ASSN. 

FLAPF Plots Growth Orbit 
MEXICO CITY -Well into his 

two -year term as new president of 
the I6- year -old FLAPF (Latin 
American phonograph producers' 
group). Heinz Klinckwort, who also 
heads up the long -established Peer- 
less De Mexico, is clearing the decks 
for what could be the biggest strides 
ever taken by the 86- member associ- 
ation. 

High on the agenda for FLAPF is 

the piracy situation, more agreement 
for the recognition of the Rome and 
Geneva conventions, better statistics 
for the territories. and a closing of 
ranks in the controversy over 
whether to include U.S. Latin com- 
panies in the group. 

"It would be an error if we admit- 
ted those companies in the States," 
comments Klinckwort, "because 
they do not have the saute general 
concerns as those in the Latin bloc." 
He adds that even though many U.S. 
Latin companies are 1005 con- 
cerned with Latin music, they are 
"still not in our common territory." 
"Their prime objective is just to get 

By MARV FISHER 

hold ofthe product -hut that's about 
as far as they go," he maintains. 

A drive will begin shortly to keep 
in closer contact with all of the local 
record associations in order to have 
a tighter network of Contact. Klinck- 
wort vows to keep things as much up 
to date as time will allow. 

"I don't believe we will ever be 

able to eradicate piracy in our terri- 
tories," he states. "However. there 
will come a day when we will be able 
to bring it under better control." 

He plans more cooperation with 
IFP1 in order to get better informa- 
tion as to what is being done about 
the matter in other parts of the 
world. 

Klinckwort will push for more 
lobbying of laws in the respective 
countries "so that there is more re- 

spect for our industry." He observes 
that some countries are on the right 
track. while others need more 
prompting in order to bring about 
proper legislation. 

The subject of ALALC (one of 

two common markets misting in 
Latin America) was brought up at 
the Santiago, Chile conclave and 
that, too, will be high on the Klinck- 
wort calendar early in his term. 
Those assisting him on basic matters 
are: Henry Jessen, secretary (Bra- 
zil); and vice presidents Ernesto Aue 
(Venezuela); Nestor Sclasco (Ar- 
gentina); and Jorge Undurraga 
(Chile). 

"We must insist in getting much 
better statistics from the various par- 
ticipating associations," urges 
Klinckwort, "otherwise we stand the 
risk of falling behind the rest of the 
world." He says there is a greater 
need for it now because of sales in- 
crease each year in every Latin 
American country. 

Until now there have only been 
estimates of the respective markets, 
it is observed by Klinckwort and his 
colleagues. "But we are out to stress 
the great importance of obtaining 
more accurate statistics, something 
which will guide us a lot better in the 
future," he says. 
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From The Music Capitals Of The World 
LONDON 

London last week hosted the 31st convention 
of America's Sweet Adelines Inc with some 
5.000 visitors of this organization of barbershop 
and female harmony groups... Rainbow The 

aten plan to use its name lot new label reiected 
by the Henry Hadaway Organization, which 
owns Satnl Records, because it has already reg. 

intered the name. 

disk Kenny Everetfs 
comic book "Captain Kremmen and the Nrells." 

Strong rumors that Aretha Franklin will call 
off her longawaded November concerts here. 

Chris Garrod appointed to the board of punt. 
ing and packaging company Garrod and loft. 
house, having waked for the organization, 

started by his father Homan Garrod 25 years 

ago, for eight years. 

Heavy radio promotion campaign from Poly 
doe to push the first Rory Music compilation 
"Greatest Hits." lack Stewart Grayson new 

Arista creative services manager, replacing John 

Dyer.... CBS U.N. managing director Maurice 

Oberstein in New York to organize Tina Charles' 
New Year disco promotion there 

Decca signing Robert Campbell is 22, actor 
with the National Youth Theatre, writer ol stage 

and tv plays, composer of West End musical 

Dean and now has solo album as singer /writer 
Legal action from the Belgian Travel Service 

meant 60,000 copies of the picture bag of the 

Sex Pistols' "Holidays In The Sun" were legally 

impounded, with a copyright breach of the BTS 

summer brochure alleged. 

Michael Lehr appointed director, finance and 

administration, of EMI Records subsidiary Music 
for Pleasure.... Deaf School had to cancel pro 

'cried tour of East Germany and Poland because 

of recording plans for their third album for 

Warner Bros. .. Farewell lour finished for Nova, 

the group now moving to U.S to hue and work in 

a house in Boulder, Colorado, recording in Ca 

nbou Recording Ranch. 

"Opportunity Knocks" tv talent show winners 
the Duane Family, eight.strong team from Ire. 

land, snapped up by Phonogram on recording 
deal... Sex Pistols' album (out Nov 4) certi- 
fied gold on advance order and group's film now 
likely to be called Who Killed Bambi, with Ma. 
rianne Faithful) playing part oI Sid Vicious' 
mother.. British lions, new band, mix of our 
ex members of Mott The Hoople and John 
Fiddle, co leader of Medicine Head earlier 

Smokey Robinson in for his first U.K. concert 
dates in a decade Wilkn Johnson, loner Dr. 
Feelgood guitarist. now out with his new band 
called Wilko. Gold award to Slim Whitman at 
the London Palladium (or his third country mu 
sic album smash here ( "Home On The Range ") 
in three years. 

Roger Daltrey single "Say It Ain't So lo;' on 

Polydor. held back until early next year .. Al- 

bum track by Billy Connolly goes into pofifical 
satire and is called "John Storehouse Went 

Swimming." Neville Schulman, Twiggy's 

manager, has cancelled her U.S release through 

Mercury and is now looking for another Ameri 

can outlet, the singer being with Phonogram for 

the U.K. and rest of the world 

New studio album for Eric Clayton, "Slow 
hand," produced by Glyn Johns Ion RSO (Nov. 

4). Revamping of label identity and direction 

for MAM Records, including new studio in Los 

Angeles to bring new U.S talent to company.... 
Disk Jockey John lames trying to crack world 

record of 800 hours for nonstop jockeying, in 

ardo( Action Research for the Crippled Child. 

PETER IONES 

MADRID 
Hispavox, together with Wall Disney Produc 

bons in Spain, is launching a new young singer, 

Enrique, aimed at the children's market, his 

first single being "Muy Pronto Hay Que Trion 
far." .. Promotional visit here for Faust° Lealli 

(Epic). whose "Yo Caminare" is getting much 

airplay here 

"Rockollection" by French singer Laurent 

Voulry (RCA) a number one in both singles and 

LP configuration.... Carlos Mejia Godoy (RCA), 

a recent chart lopper with his song "Son tus 
Perjumenes Mulet," still touring Spain together 
with Los de Palacaguina, has the follow up, 

"Clodomiro El Nato." out. He has also composed 

two themes for Elsa Saeza (CBS) and it is likely 

that one, "Credo," produced by Oscar Gomez, 

will hit the charts. 

lose Maria Puron, a promotion man and now 

a performer for Movieplay, has a debut single "Y 

Publishing Pact Ties 
Sweden & Wishbone 

NEW YORK -Sweden Music All 
has signed an agreement with Wish - 
hone Productions of Muscle Shoals 
under which Sweden Music will 
suhpublish Wishbone's Songtailor's 
Music (BMI) and I've Got the Music 
(ASCAP) catalogs in Scandinavia 
and U.K. In U.K. the deal involves 
Bocu Music. 

Principal of Sweden Music is Stig 
Anderson, manager of Abba, who 
also operates Bocu Music Ltd. in 
England. New managing director of 
Beau is John Spalding, former direc- 
tor of United Artists Music in Eng- 
land. 

The subpublishing deal is for 
three years and is Bocu's Music first 
major American acquisition. In- 
cluded in the deal is the Woodford- 
Ivey composition "Angel In Your 
Arms," a hit liar Hot. 

Seras Capaz;' taken Iron Ms first album 

"Alma," out here. He wrote all the album (racks. 

Movieplay involved in big promotional activ 
icy for Peter McCann's "Do You Wanna Make 

Love ?" which should score in the Spanish mar 

het. 

After a long spell away from singing, during 

which he has produced several records and writ- 

ten numerous songs, Juan Pardo (Arita) is out 

with a new single "Eso Le Ha Pasada A Todos." 

Zafuo now distributing in Spain DIM Ree 

ords from the U.K., including product by Dennis 

Waterman, the Horstips, Brian Bennett Band, 

Danny Riman, Arbre and Johnny "Guitar" Wit 

son. 

Maria Jimenez (Moweplay). a Flamenco 

styled singer whose song "Vamonos" is strongly 

anplayed here. will in luture be produced by Al. 

varo Nieto, who has been involved with such big 

names as Pablo Obtain and Joan Bautista Hu. 

met.. Also from Movieplay. a new disk series 

"The Word," featuring speeches by international 

names like Fidel Castro, Pablo Neruda, Nicolas 

Guillon, Emesto Che Guevara, Salvador Allende 

and Akio Carpentier. 

Spanish tour taking in Madrid, Barcelona, Va- 

lencia and Bilbao for Camel (Columbia), cur 
renlly selling well on the album "Moonmad' 

ness." Betty Missiego (Columbia) 

representing Spain at the Tokyo Festival (Nov. 

1113) with Felipe Campuzano's song "Me 

Siento Triste." 

Alter two years away from Madrid audiences, 

Joan Manuel Serial ( Arrola) played in the pop 

festival "Solidariad Con Los Pueblos," on the 

teas) of the Hrspamcism Other artists included 

Soledad Bravo (CBS). Luis Pastor (Movieplay) 

and Victor Manual (Fonograhls). 
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This Last 
Week Weak 

1 5 

2 1 

3 

4 

5 6 

6 13 

8 15 

9 8 

W II 

11 7 

12 10 

13 17 

CC 14 12 

m 
15 20 

-1 
m 16 9 

17 24 

18 18 

Q 
LU 

19 16 
2 
W > 20 21 
Q 
Z 

21 26 

22 36 

23 42 

24 25 

25 29 

26 14 

27 43 

28 27 

29 34 

30 19 

31 23 

32 38 

33 - 

34 47 

35 44 

36 32 

37 - 

38 - 
39 30 

40 41 

41 - 
42 49 

43 50 

BRITAIN 
(Courtesy Music Week) 

Denotes local origin 
SINGLES 

NAME OF THE GAME -Abed (Epc)- 
Bocu (B. Andarsson /8. Ulvaeus) 

YES SIR CAN BOOGIE -Bottom 
(RCA)- LRVigny Marquee (Rolf 
Sobs) 

YOURE IN MY HEART -Rod Stewart 
(Rive) -Rive (Tom Dowd) 

BUCK IS BUCK -La Belle Epoo. 
(Harvest) -Robert Melon (Prima 
Linea) 

ROCKIN' AU. OVER THE WORLD - 
Status Quo (Vertigo)- Intersong 
(Pip Williams) 

WE ARE THE CHAMPIONS- Queen 
(EMI) -EMI, Quee, (Queen) 

SILVER LADY -Davd Soul (Private 
Stock)- Macauay /DJM (Tony 
Macaulay) 

2.4.6.8. MOTORWAY -Tom 
Robinson Band (EMU- Copynghl 
Control (Vic Mai.) 

HOLIDAY IN THE SUN -See Pistols 
(Virgin) -Copyright Conte. (Chas 
Thomas) 

CALLING OCCUPANTS OF 
INTERPLANETARY CRAFT - 
Capsmen (AAM) -ATV (Richard 
Capenler) 

BUCK BETTY -Ram Jam (Epic) - 
KenungtR (Kasenen /Nan) 

STAR WARS THEME -Mato (RCA) - 
Chappell (Mao: Wheeler/ 
Bongs . 

NEEDLES A PINS- Smokie (RAK)- 
Unded A.is0 (M. Chapman /N. 
Chinn) 

NO MORE HEROES -Stranglers 
(United Artists) -April /Albbn 
(Martin Rushee) Rushee) 

VIRGINIA PUIN -Roey Musk 
(Polydore -E.G. 

I REMEMBER ELVIS PRESLEY- 
Danny Mirror (Sent)- Obhong/ 
Lowigny Marquee /FDH (E. 
Ouwms) 

FROM HERE TO ETERNITY -Gurglo 
(Oasis) -Hearn Levy (Morode,( 

WONDROUS STORIES -Yes 
(AtlanUC)- Topographic: Warner 
Bras. (Yes) 

I REMEMBER YESTERDAY -Donna 
Summer (GTO) -Heath Levy (Say 
Yes Prod.) 

LOVE HURTS ETC.- Naareth 
(MRnbin)- ARM Rose /WB 
(Manny ChMHOn) 

BELIEVE YOU -Dorothy MRro 
(Esc) -Capin (CRCh /StrWd 
Stoph...) 

HOW DEEP IS YOUR LOVE -Bee 
Gees (RSO)- RSO:Chappell 
(Richardson/Bee Gees/Galuten) 

LIVE IN TROUBLE- Baron Knights 
(Epic) -Venous Puelishn (Peter 
Langford/Len Lubin) 

HEROES -David Bow. (RCA1- 
Bewby/Fleur /EG (D. Bow.: T. 

Visconti) 
SHE'S NOT THERE -Santana 

(CBS) -Marquis (David Robinson) 
BEST OF MY LOVE- Emotions 

(CBS)-Carlin (Maurice White) 
TURN TO STONE- D.teic Light 

Ore& ( Jett -UA /Jet (Jet( LYnne) 
ANGEL OF THE MORNING /ANY 

WAY YOU WANT ME -Mary 
Masan (EPA) -April (Mickey 
Anthony) 

LOVE BUG -Ina Charles (CBS) - 
Rondor /Canine /Subbidu (Biddu) 

WAY DOWN -Elvis Presley (RCA) - 
AIS (Elvis Presley) 

FROM NEW YORK TO LA.- Patty 
Gallant (EMI) -DJM (P. Gallant, 
Robertson) 

BRICK HOUSE /SWEET LOVE - 
Commodom (Motown)- Jobete 
London (Carmichael: 
Commodores) 

WATCHIN THE DETECTIVES -ENA 
CostNb (Still) Street (Nick LRw) 

BELFAST -Roney M (Atlantic) -ATV/ 
Gen (Frank Faun) 

THE DANGER OF A STRANGER - 
SIMA Parton (Elektra) -ATV/ 
.see (Jim 6 David Malloy) 

HAPPY DAYS -Pro! 6 McLain 
(Reprise) -Chappell (5. Ban /M. 
° martien) 

DADDY COOL-Darts(Magnet- 
JewebMCPS (T. Boye/R. 
Hartley) 

MODERN WORLD -lam (Polydore- 
And S. (Chris Parry /Vic Smith) 

THE GREATEST LOVE OF AU.- 
George Benson ( Arista)- Screen 
Gems /EMI (Michael Masse) 

BOOGIE ON UP- RRWlto (State)- 
State/Ladysmith (Bickerton/ 
Waddington) 

DANCIN PARTY- Sbowaddywaddy 
(Arista) -Carlin (Showaddywaddy) 

EGYPTIAN REGGAE -Jonathan 
Richman A the Modern Lovers 
(Beserkley) -Modern Love Songs/ 
Wang Bros (Kaufman /Kilobin) 

MY BABY LEFT ME- Slade (13,)- 
Carlin (Chas. Chandler) 

44 - 

45 - 

46 22 

47 37 

48 

49 31 

50 

This last 
Week Week 

2 

2 1 

3 17 
4 8 

5 4 

3 

5 

10 

- 
IO 7 

11 14 

12 

13 6 

14 - 
15 12 

16 20 

17 16 

18 43 
19 21 

20 24 

21 23 

22 45 

23 15 

24 11 

25 39 

26 13 

27 18 

28 28 

29 - 
30 26 

31 25 

32 19 

33 33 

34 42 

35 - 
36 29 

37 36 

38 - 

39 40 

40 30 
41 27 
42 - 
13 31 

44 52 

45 38 

46 - 
47 50 

48 34 

49 - 
50 48 
51 22 

52 59 
53 60 

54 51 

55 - 
56 - 
57 

58 35 
59 - 
60 - 

SHOO DOO FU DU 00H -Leon. 
WMums (ABC)-Anchor (Frank L 
Wilson'/Spec .0' Lite) 

WILL-Ruby Winters (Creole) -April 
(S.J. Prod /Reysevern Mus.) 

CAN'T GET YOU OUT OF MY 
MIND- YVOnne Uliman (RSO)- 
ATV (FredAe Pereen) 

WATER MARGIN- Peter 
Maclunbr/Godiego (BBC) -Leeds 
(BBC) 

BABY WHAT A BIG SURPRISE- 
Chicago (CBS) -Island (James 
Worum Guerbo) 

NEW LIVE A RARE -Deep Purple 
(Purple) -8. FNdman /Ha (Deep 
Purple) 

GOIN' PEACES- Jacksons (Epc)- 
CAW (K. Gamble /L. Huf/) 

LPs 

40 GOLDEN GREATS -Cliff Richard 
(EMI) 

20 GOLDEN GREATS -Diana Ross 
And The Supremos (Motown) 

HEROES -Davd Bowie (RCA) 
SECONDS OUT -Genesis (Chans.) 
NO MORE HEROES -Stranglers 

(United Artists) 
HOME ON THE RANGE -Slim 

Whitman (United Mists) 
RUMOURS -Fleetwood Mac (Wam. 

Bros.) 
THUNDER IN MY HEART -Lon Sayer 

(Chrysalis) 
LIVE AT LONDON PALLADIUM- 

Ring Crosby (K -TA( 
OXYGENE -Jean Michel Jarre 

(Polydore 
A STAR IS BORN (Soundtrack) 

(CBS) 
GREATEST HITS -Abut (Epic) 
GOING FOR THE ONE -Yes 

(Atlantic) 
THE SOUND OF BREAD (Elektra) 
PLAYING TO AN AUDIENCE OF 

ONE -David Soul (Private Stark) 
I REMEMBER YESTERDAY -Donna 

Summer (GTO) 
LOVE YOU UVE- Rolling Stones 

(Rolkng Stones) 
SOUL CITY -Various Mists (K.Te1) 
PASSAGE-Carpenters (AAM) 
SHOW SOME EMOTION -Joan 

Armatrading (AAM) 
THE BEST OF ROD STEWART 

(Mercury) 
ENDLESS FLIGHT -Leo Sayer 

(Chryuks) 
GREATEST HITS. Vol. 2 -Uton John 

(DIM) 
MOODY BLUE -Uns Presley (RCA) 
ARRIVAL -Abbe (Epic) 
AJA- Steely Dan (ABC) 
TWO DAYS AWAY -Elkie Brooks 

(AAM) 
JOHNNY MATHIS COLLECTION 

(CBS) 
MOONFLOWER- Sanbna (CBS) 
EXODUS-Bob Maley A the Warkrs 

(Island) 
STRANGLERS IV (United Mints) 
8ÁD REPUTATION -Thin U7ay 

(Vargo) 
FRONT PAGE NEWS -Wishbone Ash 

(MCA) 
ECHOES OF THE 60s -Phil Spector 

(Phil Spector) 
MOTOWN GOLO. Vol. 2- Venous 

Artists (Motown) 
THUR GREATEST HITS 1971. 

1975 -Eagles (Asylum) 
HOTEL CALIFORNIA -Eagles 

(Asylum) 
NIGHT AFTER NIGHT -Nils lafgren 

(AAM) 
MAKING LOVE AND MUSIC -Dr. 

Honk (Captol) 
COUNTRY BOY -Don Williams (ABC) 
BOOMTOWN RATS (Ensign) 
LET THERE BE ROCK -AC /DC 

(Atlantic) 
MAGIC FLY-Space (Pye) 
NEW BOOTS le PARIES -Ian Drury 

(Stiff) 
GONE TO EARTH -.achy James 

Harvest (P.S.) 
THE BEST OF BIND -Bing Crosby 

(MCA) 
MOTIVATION RADIO -Steve Millage 

(Virgin) 
20 ALL TIME GREATS -Connie 

Francis (Palydor) 
GET STONED -Rolling Stones 

(Arcade) 
THE MOTORS (Virgin) 
CAUGHT IN THE ACT -Stew 

Gibbons Bad ( Polydor) 
MOPPET SHOW -Moppets (P/e) 
IN FULL BLOOM -Rose Royce 

(Warner Bros.) 
10 YEARS OF HITS -Radio 1- 

Vanous AMI?: (BBC) 
THE HEARTBREAKERS LA.M.F. 

tira.) 
A NEW WORLD RECORD -Elector 

LEM Orch. (Jet) 
DARK SIDE OF THE MOON -Pink 

Floyd (Harvest) 
RAIN DANCES -Camel (Decca) 
SIMON 6 GARFUNKEL'S GREATEST 

HITS (CBS) 
ATLANTIC CROSSING -Rod Stewart 

(Women Bros.) 

JAPAN 
(Courtesy of Rad. Television Hang Kong) 

Denotes local ongm 
As Of 10/22/77 

SINGLES 
This 
Week 

1 DONT STOP -Fleetwood Mac (Warner 
Bros.) 

2 MAKING IT -The Wynners (Philips) 
3 BEST OF MY LOVE- Emotions (CBS /Sony) 
4 FOR A WHILE -Mary McGregor (Anob) 
S HANDY MAN -James Taylor (CBS /Sony) 
6 JUNGLE LOVE -Steve Mager Rand (M.. 

coq/ 
7 COLD AS (CE- Foreigner (Allant.) 
8 SIGNED, SEALED. DELIVERED -Peter 

Frampton (AAM) 
9 THE BIRD AND THE CHILD -Gracie Riv- 

en (EMI) 
10 FLOAT ON -The FloMers (ABC) 

LPs 
This 
Week 

I ELTON JOHN'S GREATEST HITS VOL. 2- 
Effort Ahn (DM) 

2 GRACE CHAN - Grace Chan (Pdydor) 
3 DON'T WANT TO TALK ABOUT IT -Tracy 

Huang (EMI) 
GRACIE RIVERA -Gicle Rivera (EMI) 
16 MOTION PICTURE GREATS FOR YOU - 

Varlous Artists (EMI) 
6 ABBA'S GREATEST HITS -Abbe (P.R.) 

A STAR IS BORN -Soundtrack (CBS /Se.) 
THE DEEP- Sounotrack (Casablanca) 
SIMPLE DREAMS -UHda Ronstadt (Asylum) 

10 L'OISEAU ET ENFANTE -Paul Mauriac 
Orch. (Phikps) 

FRANCE 
(Courtesy of RTL On Parade) 

As 01 10:21 T7 

This SINGLES 

Week 

1 ROLLING STONES -Marano, Boy (RS: 
W EA) -- London -McDaniel- MorganYHd 

2 RINGO -Good Bye Elvis (Formule 1 'Coi 
rare) -K luger -Tun -Buggy -Carrero 

3 MIREILLE MATHIEU -1000 Colombes (Phi). 
ips / Phonogram)-Maenut'-Bmhn 

4 DEMIS ROUSSOS -Anti So,ll (PMbps, 
Canules- Garou -Cos. 

bedinos 
5 SYLVIE VARTAN -Pmt Ranbosì (RCA) - 

Martm -CRIIer-Griller 
6 ELVIS PRESLEY -Way Down (RCA) -Mar 

bra 
7 PATRICK JUVET -Ou Son( Las Femmes] 

(..clay)- Jane -)oves 
8 YVES SIMON -De Lautre Cote De Ton 

Ame (RCA) -Sanson 
9 FRANCE GALL -Si Maman Si (Atlan., 

WEA)- Barger 
10 MICHEL SARDOU -La Java De Broadway 

(Trama / RCA) -Reran a- Sardou- Octane 

ITALY 
(Courtesy of Cwrtmeno Ruscnto) 

As Of 10:25/77 
LPs 

Ths 

Week 
1 DONT LET ME BE MISUNDERSTOOD - 

Santa Esmerada (Planegram) 
2 BURATTINO SENZI FlLI- Edoardo Bennato 

(R.ad,) 
3 I REMEMBER YESTERDAY -Don, Summa 

(Durum) 
4 FROM HERE TO ETERNITY -Giorgio Mao- 

der (Dun.) 
5 SAMARCANDA -Roberto Vecchioni ( Phono 

gram) 
6 ROTOUNTO RESPIRANDO -I Pooh (CGD - 

MM) 
7 TECADISK -Adrian Calent ° (Clan -MM) 
8 ZEROFOHIA -Reroto Zero (RCA) 
9 LOVE FOR SALE -Roney M. Mun.) 

10 ZODIAC LADY-Roberta Kelly Mun./ 

AUSTRALIA 
(Courtesy o) Slatksn 1270 25M) 

As 01 10:28,77 
SINGLES 

This 
Week 

1 JUST WANNA BE YOUR EVERYTHING - 
Andy Gibb (lot) 

2 HIGHER A HIGHER -Rib Coolidge (AAM) 
3 YOU'RE MOVING OUT TODAY -Caolo Ba 

yen Saga 
4 THE MORE ( SEE YOU -Potee Allen (Á6M) 
5 WAY DOWN -Elvis Presley (RCA /Voci.) 
6 DONT FAIL IN LOVE- Feinetts (Mush) 
7 50 YOU WIN AGAIN -Hot Chocolate (RAK) 
8 MAHNAMAHNA- Moppets (AS1W) 
9 I FEEL LOVE -Donna Summer (Casablanca) 

10 IT'S ALL OVEn NOW BABY BLUE -Graham 
Bonne) (Mere.) 

LPs 
Ten 
Week 

1 RUMOURS -Fleetwood Mac (Warner Bros.) 
2 SILK OEGREES -Rio Scaggs (CBS) 
3 CAROLE BAYER SAGER -Carole Bryer.Sa- 

gar (Uektra) 
4 REMEMBER YESTERDAY -Donna Summer 

(Casablanca) 
5 TAUGHT BY EXPERTS-Peter Mien (AAM) 
6 DECEPTIVE BANDS -10CC (Mercury) 
7 SIMPLE DRUMS -Linda Ronstadt (Asylum) 
8 ANYTIME ANYWHERE -Rita COOBdp 

(AAM) 

9 A NEW WORLD RECORD -ELO. (United Mies) 
10 MOODY 810E -ENA Presley (RCA) 

SPAIN 
(Courtesy of "El Gran Musical -) 

As Of 10/29/77 
SINGLE 

This 
Week 

1 ROCKOLLECTION- Laurent Vos. (RCA) - 
(Lagera) 

2 MA BAKER -Roney M (Anota)- (Clipper's) 
3 SON TUS PERJUMENES MUJER -Garbs 

Melia Godoy Y los de Palacaguin 
(CBS) -(April Musk) 

4 YES SIR. CAN 80001E -Oxon (RCA) - 
(Discorama) 

5 MAGIC FLT -Space (Hnpavos) 
6 HOTEL CALIFORNIA -Eagles (Hispavoa/ 

WEA)- (Ckppei s) 

7 CISNE CUELLO NEGRO- Basilio (ZaRro)- 
(RCA) 

8 THE YEAR OF THE CAT -AI Stewart 
(RCA)- (Olsconma) 

ROCKY -Barda Ongirol PoYCU1a (Anota) 
ACCIDENTAL LOVER -Love A Krises (Mov- 

npby)- (Parara Musk) 

9 

10 

LPs 
This 
Week 

1 LOVE FOR SALE -Bony M ( Ano(a) 
2 MOTEL CALFORNIA -Eagles (Hispavoa/ 

WEA) 
3 EL SON NUESTRO DE CADA OIA -Garbs 

Mara Godoy y los de Pa(acaguiro (005) 
4 ROCKOLLECTION- Laurent Vota. (RCA) 
5 I REMEMBER YESTERDAY -Donna Summer 

(Ariob) 
6 MAGIC FLY -Space ObWavos) 
7 EVEN IN THE QUIETEST MOMENTS -Sui 

pertramp (Epic /Un/ 
B THE YEAR OF THE CAT -AI Stewart (RCA) 
9 ANIMAIS -Pink Floyd (EMI) 

10 RASGOS-Camdo Sesto (A..) 

SWITZERLAND 
(Uurlesy of Radio Television Suisse Romande) 

As 0110/18,77 
SINGLES 

This 
Week 

1 WAY DOWN -Urn Presley 
2 OU SONT LES FEMMES'- Patrick Juvel 
3 EST-CE PAR HASARD? -Dave 
4 CAROLINE ET MOI -C. Jerome 
5 LES BLEUS AU COEUR -Patrick Juvet 
6 ILA JUSTE BESOIN D'UN BATEAU -II 

Enit Une Fois 
7 LOVE ME BABY -Sheila 
8 MA BAKER -Roney M 

9 DON'T LET ME BE MISUNDERSTOOD - 
Ssnb Esmeralda 

10 ROCKOLLECTION -Laurent VRny 

Tin 
Week 

I MORIR AL LIDO OE MI AMOR -OemO 
Rouuoa (Phelps) 

2 HOY ME TOCA REIR -Mano Echeverrk 
(EMI) 

3 EL RELOJ -Los Pasteen Verdes (Ni.. 
4 CON EL VIENTO A TU FAVOR -Cam,. 

Seso (RCA) 
5 DONDE ESTÁN TUS OJOS NEGROS -San 

taboo (EMIT 
6 UNA NOCHE COMO ESTA -los Bukes (t 

croton) 
7 OLVIDALO PEQUEIIA -Los Meros (RCA) 
8 PON TU CABED EN MI HOMBRO -Pata 

Arica (C85) 
ÁMAME arar. ME GUSTA AMANECER EN TI- Babara le Dek (RCA) 

10 FIESTA- RSfaella Can (CBS) 
LPs 

This 
Week 

I LOS CATOS DEL AMOR-Selection (MIMO. 
fool 

2 MUSICA PODEROSA -Selection (EMI) 
3 RUIDOS EN ESPANOL- Selection (Phigg) 
4 105 PRIMEROS DEL RANKING -Selection 

(CBS) 
5 HITS DE PRIMAVERA- SeIMion (RCA) 
6 LO MEJOR -Alberto Cortez (Miaofon) 
7 RECUER00 EL AYER -Douro Summa (ELL 

con 
8 A STAR I) S BORN- Streesand /Kristod , orl 

ICES) 
9 TUBULAR BELLS -Mike Obfitb (PhdgN) 

10 CANTA CON SU PANDILLA- Magaito Te 
rae (RCA) 

ARGENTINA 
(Courtesy of Prensab) 

As Of 10/20/77 
SINGLES 

SOUTH AFRICA 
(Courtesy of Springbok Rad.) 

As 01 11/1/77 
Dus SINGLES 

Week 
I DO YOU WANNA MAKE LOVE -Pela 

McCann (Golo) -2001 Cantor, (L.tre. 
2 LUC /LLE -Kenny Rodger (RPM) -United 

Artisn (Peymouth Music) 
3 MA BAKER -Bonet' M. (Gallo -Gallo 

(M.P.A.) 
4 GIVE A UTILE BIT- Supertramp (RPM) - 

ALM (M.PA) 
5 LOVELY LDY- Shabby Tiger (teal Roc 

Co.) -RCA (Musicpiece) 
6 ANGELO- Brotherhood OI Man (Teal Rec. 

Co.) -Pye (Reveiee Music) 
7 OH ME OH MY GOODBYE- Bubbey (awl 

Rec. Ca) -Rye (S00M.) 
8 YES SIR. CAN BOOGIE -Baccara (Teal 

Rec. Co.) -RCA (Musicpiece) 
9 AFTER THE FIRE IS GONE -Barbara Ray: 

Lane lames (Teal Rec Co) -RCA (Tree 
Music) 

10 MAGIC FLIGHT -Space (Teal Rec Co.)- 
Vogue (Sarrail 

INTERVISION FEST 

Czech Is Winner At Sopot 
By ROMAN WASCHKO 

WARSAW -The first Intervision 
Song Contest, held at Sopot on the 
Black Sea, was won by a Czechoslo- 
vakian entry. Helena Vondrackova's 
The Painted Jug." 
The contest -Eastern Europe's 

equivalent of the Eurovision Song 
Contest -was organized by Polish 
radio and television, and most shows 
were slick productions designed for 
the tv camera rather than a live au- 
dience. 

Several artists from outside the In- 
tervision area took part. and each 
concert featured a foreign guest act. 
The visitors included U.S. act the 
Ritchie Family. Sofia Rotau of the 
Soviet Union, Peggy March of West 
Germany. Linda Lewis of the U.K. 
and others from France, Turkey. 
Spain and Cuba. 

Prizes also went to a Cuban song. 
Farah Marias "Un Cuento:' Po- 
land's Red Guitars with Will Not 
Rest;' and "Chrysanthemum;' per- 
formed by Bulgarian Lili Ivanova. 

The grand prix in the recorded 
music section was won by Zdzislawa 
Sosnicka of Poland. followed by 
Alya Algan (Turkey). Lips (Great 
Britain). and Christina Martinez 
(Cuba). 

TV viewers in the Intervision 

countries voted Poland's Mania Ro- 
dowicz their favorite singer. Her 
prize: a Polish -made Fiat 126. 

The event was judged by an inter- 
national jury including record in- 
dustry representativos from Western 
Europe. Among them: Takis Cam - 
bas of Grecce. Erkan Ozerman of 
Turkey. Julio Herrero of Spain. 
Harry de Groot of Holland and Da- 
vid Finch of Britain. 

Concert Tribute For 
Holland's Vollebregt 

AMSTERDAM - Prominent 
Dutch jazz musicians have taken 

part in a memorial concert for noted 
local jazz promoter Nick Vollebregt. 
who died at the age of 56 in a car ac- 

cident. 
The event was held in Laren, a vil- 

lage 20 miles cast of Amsterdam. in 

Vollebregt sjazz cafe. a musical cen- 
ter known to jazz lovers all over the 

world. 
Vollebregt started his career as a 

jazz musician but ill health forced 
him into the cafe business in 1956. 

Last year he was involved in the or- 

ganization of the International La- 
ron Jazz Festival. 
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REPEAT-THE BEST OF JETHRO 'TULLVa II REPEAT 

REPEAT THE BEST OF JETHRO TULL VOL. II REPEAT 

Eight solid tracks 
from seven solid Gold albums, 

plus 
one previously unreleased 

collectors' item` 

"Minstrel In The Gallery" "gourée " 
"Cross -Eyed Mary" "Glory Row" 

"Thick As A Brick, Edit #4" "A Passion Ploy, Edit #9" 
"WarChild" "To Cry You A Song" 

"A New Day Yesterday" "Too Old To Rock N' Roll: Too Young To Die " 

r 

,401 

Chrysalis 
Produced by Ion Anerson and Terry Ellis on Chrysalis records & ropes. CHK 1135 

Disrributed by Worner Bros Records Inc. 
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Ba's Top Album Picks 
Billboard SPECIAL SURVEY For Week Ending 11/12/77 NUmbee of LPs eeview'ed this week 75 Lost week 55 

!9 

Copyright 1977, BUiboartl Publications. Inc Nopartollhlspubb- cation may be reproduced, stored Ina retrieval system, or Irana- m,ned. in any loom or by any means. electronic. mechanical. photocopying, recordingg or otherwise, without the prior written cerm,ss,on of the publisher 

SpoflighE 

ELECTRIC LIGHT ORCHESTRA -Out 0I The Blue. let JT1A8231.2 (United Artists). Produced by Jett Lynne. This versatile group's first double pocket LP with 17 cuts all backed at Munich's Musicland Studios may be do quintessential state 
ment. While the music is certainly an extension of its well identified fusion of rock and amplified classical elements d 
manages to go one step beyond without being an over production. All kinds of special effects such as echo and delay 
devices and the speech altering Vocoder are employed in the mix of high energy rockers and lush, ethereal ballads which 
make it a truly spectacular, mull track extravaganza Mind boggling possibilities for both AM and FM programming 

Best cuts: "Turn To Stone;' "It's Over." "Night In The City." "Jungle." "Sweet Is The Night," "Wild West Hero," 
"Standen' In The Rain," "Summer And Lightning " 

Dealers: Group is coming off its largest selling LP and UA's campaign is massive. 

ORIGINAL MOVIE SOUNDTRACK- Saturday Night Fever, RSO RS24001. Compilation by Bill Oakes. An all-star lineup, spearheaded by the Bee Gees, loin forces on this two-record soundtrack from the forthcoming Hick starring lohn Travolta. The Bee Gees perform on six tunes including its fast-rising "How Deep Is Your Love" while penning five new ones, one performed by Yvonne Elliman The other contributors are Tavares, K.0 & the Sunshine Band, the Trammps, Kool & the Gang, Walter Murphey, Ralph McDonald, M.F S.B. and David Shire The music contains something for everyone, Isom disco to sott Jazzy instrumentals to out and out boogie to ballads and rockers. Singularly, the Bee Gees are the standouts and nucleus, yet collectively this album is filled with bundles of talent. 
Best cuts: "How Deep Is Your Love. "Staying Alive," "If Can't Have You," "More Than A Woman," "Night Fever," "Boogie Shoes" 
Dealers: The Bee Gees' "How Deep Is Your Love" will generate movement, and once the tllm is released look for this 

LP to lake off 

KISS -Alive II, Casablanca NBLP- 7016.2. Produced by Kiss, Eddie Kramer. The outrageous foursome demonstrates 
why il broke with its 'Alive" LP in this most recent concert effort. Three sides (16 cuts) are taken from the group's 
Performances at the L A Forum in August The fourth side (five cuts) is all -new studio material, of which only "All 
American Man" captures the celebrative appeal and intensity of the preceding live cuts The band's bass dominant, 
three guitar battery is tight, explosive and occasionally tasty. Lead vocals and harmonies are clear, sometimes too clear 
considering Kiss lyrics. 

Best cuts: "Ladies Room," "Christine Sixteen,' "Hard Luck Woman," "Tomorrow And Tonight " 
Dealers: Hiss fans are fanatical: Display it and it will sell. 

LOL CREME /KEVIN GODLEY- Consequences, Mercury SRM31700. Produced by Lol Creme, Kevin Godley. This boldly 
experimental undertaking by the two former members of 10cc stands as an innovative rock achievement regardless of its 
often confusing story line. More important though. the duo unveil its own creation -the gizmo, a guitar-like instrument 
capable of producing violin and synthesizer sounds among others. In between the unique sound erects that reproduce 
elements like fire and wind, are pieces of eccentric dialog and lyrics. Record one of this three-record boxed package is 
recorded solely with the gizmo while the remainder is composed on guitar and percussion. Sarah Vaughan makes a guest 
appearance and Peter Cook wrote and performs the dialog. A 20page color libretto is enclosed which details the concept 
and production. Although it might be a bit too avantgarde for commercial success, it is nonetheless a brave undertaking. 

Best cuts: "Rosie," "5 O'Clock In The Morning." "When Things Go Wrong." 
Dealers: This three record boxed sel is priced at $22 and perhaps a bit too steep to experiment with. 

"n7 Ó P 
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ERIC CLAPTON- Slowhand, RSO RS3030. Produced by 
Glyn Johns. The legendary guitarist has mellowed here in fa- 
vor of some tasty blues flavored ballads. There are occasions 
where Clapton lets loose with some impeccable guitar solos. 
yet the tempo is on a subdued tone on the whole Clapton's 
mainstay band comprised of keyboardisl Dick Sims, bassist 
Carl Radle, guitarist George Terry. drummer Jaime Oldaker 
and saxophonist Mel Collins provide both the mellow and 
stinging instrumental support while background vocalists 
Yvonne Elliman and Marcy Levy aid Clapton with harmonies. 
The ballads are among Clapton 's more sensitive as is his play- 
ing 

Best cuts: "Wonderful Tonight," "Peaches And Diesel." 
"The Core," "Lay Down Sally," "Cocaine." 

Dealers: A new Clayton album is always an event. 

CROSBY /NASH -Live, ABC ÁA1041. Produced by David 
Crosby, Graham Nash, Don Gooch, Stephen Barncard. The 
nine tunes in this live set are excerpts from the duo's last 
tours before reuniting with Stephen Stills. The gentle hat. 
monies and tight melodies, characteristic of the pair, shines 
through the clear production. The material, with the excep 
lion of "Deja Vu," are tunes from solo albums and previous 

Crosby /Nash collaborations. In addition to Crosby's guitar 
and Nash's piano and guitar. strong support is received Isom 

the always reliable band consisting of drummer Russ Kunkel. 
bassist Tim Drummond, lead guitarist Danny Kortchmar, gui 
tang David Lindley and Craig Doerge on synthesizer. 

Best cuts: "Immigration Man :' "The Lesshore," "Dela 
Vu," "Foolish Man," "I Used To Be A King." 

Dealers: The strong comeback of CS &N should create new 
excitement in this package 

25 YEARS OF RECORDED COMEDY, Warner Bros. 
38X3131. Executive producer Marty Wekser. This three 
record set is a comprehensive treasury of 20 cuts by the lun 
niest comedians that ever recorded. Classic cuts by Lenny 
Bruce, Shelley Berman. Richard Pryor, lily Tomlin. Carl Rei 

net & Mel Brooks, Bill Dana, Mike Nichols & Elaine May, lona 
than Winless, Gabe Kaplan, Stan Freberg, Cheech & Chong, 
Allan Sherman, National Lampoon, Monty Python, Fireside 
Theatre, Marty Allen & Steve Rossi, Eddie Lawrence, David 
Frye and excerpts from "Pardon My Blooper" are included. 
The evolution of comedy over the past quarter of a century is 

traced in this extraordinary collector item. Radio and tel 
vison personality Gary Owens scripted the liner notes which 
includes bunt recaps of each artist. 

Best cuts: Pick and choose 

Dealers: This is the definitive comedy compilation. And 

comedy popularity seems to be increasing. 

BLOOD, SWEAT & TEARS -A Brand New Day, ABC ÁB1015. 
Produced by Roy Halee, Bobby Colamby. A long time coming 
but well worth the wail as this premier group of musicians 
delivers one of its finest efforts David Clayton Thomas is par. 
licularly expressive with-rich, earthy vocals on the well bal 
anted assemblage of uptempo and ballad material. The mu 

sic, with plenty of horns, strings, keyboards, bass, guitar and 
percussion, is a fusion of rock, rOb and lato elements all skill. 
lully and tastefully orchestrated. 

Best cuts: "Somebody Trusted," "Dreaming As One." 
"Lady Put Out The Light," "Blue Street," "Gimme That 
Wine - 

Dealers: A legion of fans are awaiting this album. 

GINO VANNELLI -A Pauper In Paradise, ARM SF4664. 
Produced by Gino Vannelli, Joe Vannelli. Vannelli has come 
up with his most ambitious protect yet as the second is a 

sweeping orchestrated epic involving London's Royal Philhar 
monic Orchestra, conducted and orchestrated by Don Se 

besky. The sharp breaks and sudden changes in mood and 
pace instrumentally follows a story line. Vannelli. who has 

one of the most textured rock voices, showcases his vocal 
dexterity on the first side with a series of midlempo and bal- 
lad lunes that are rich in r &b and pop influences and backed 
by lots of percussion and synthesizer. 

Best cuts: "A Pauper In Paradise," "Mardis Gras." "One 
Night With You." 

Dealers: This could be Vanelli's breakthrough LP 

BING CROSBY'S GREATEST HITS -MCA MCA 3031. No pro- 

ducer listed. This 12 song set of 1939 to 1941 recordings 

covers a wide musical range, including straight ballads like 

"Where The Blue 01 The Night Meets The Gold Of The Day ". 

the Irish lullaby "Too Ra Loo Ra Loo Ral ", a swinging, jazzy 

"Deep In The Heart Of Texas" backed by the Woody Herman 

orchestra: and a couple of tun, campy numbers with the An- 

drews Sisters, "Pistol Packin' Mama' and "AcCentTchu Ate 

The Positive " Songs Irons such lutins as "Going My Way. 
"Holiday Inn," "Blue Skies" and "Here Come The Waves" are 

included. 

Best cuts: All are standards. 

Dealers: Includes "White Christmas;' perfect merchan 

dise for Christmas 

Jazz 
MAYNARD FERGUSON -New Vintage, Columbia 1C34971. 

Produced by lay Chaltaway. Ferguson's band representswhal 

a lazt band in the 1970s should sound like modernen terms 
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How Gino Vannelli became 
A Pauper In Paradise." 

N THE BEGINNING it was a story 
like many others. A kid with a homemade 
demo, enormous energy, and an untiring 
desire to be a star. 

He came down from his hometown 
Montreal, talked his way into the A &M 
lot, and got the demo to Herb Alpert. 
That was all it took. And that was 
five albums ago. 

Taken separately, Gino has become a 

performer of sensual exuberance and his music has evolved to an exciting 
and unique level of quality. Together, Gino and his music create an amazing 
explosion of sight and sound. 

His new album, "Pauper In Paradise,' is Gino at his most romantic, dramatic, 
and spectacular. Along with five new songs, it includes an original 
classical /pop composition for symphony orchestra, band and voice featuring 
London's famed Royal Philharmonic under the direction of jazz /pop 
arranger /composer /conductor Don Sebesky. Indeed a long way from 
Montreal demos and a fitting 
reward for a pauper in paradise. 

Gino Vannelli 
"A Pauper In Paradise" 

sr tool 

On A &M Records & Tapes 

Produced by Gino Vannelli 
and Joe Vannelli a 

GINO VANNELLI ON TOUR 

OCT 27 EL PASO. TEXAS 
University of Texas -El Paso 
OCT 28 LUBBOCK. TEXAS 
Civic Center 
OCT 29 -30 SAN ANTONIO, TEXAS 
Municipal Auditorium 
NOV. 2 WACO, TEXAS 
Conventuun Center 
NOV. 4 HOUSTON, TEXAS 
Music Hall 
NOV. 5 DALLAS. TEXAS 
Convention Center Arena 
NOV 6 MONROE, LOUISIANA 
Civic Center 
NOV. o MOBILE. ALABAMA 
Municipal Auditorium 

NOV. 10 BATON ROUGE. LOUISIANA 
L.S.U. Assembly Center 
NOV. 12 JACKSONVILLE, ALABAMA 
Jacksonville State University 
NOV. 13 ATLANTA, GEORGIA 
Ornrn 
NOV 15 LOUISVILLE, KENTUCKY 
Co.tonu.mlth Convention Center 
NOV. 17 BOSTON, MASSACHUSETTS 
Music Hall 
NOV, 18 PROVIDENCE. RHODE ISLAND 
Leroy Theatre 
NOV. 19 HEMPSTEAD, LONG ISLAND 
Calderon Theatre 
NOV. 23 NIAGARA FALLS, NEW YORK 
Contention Center 

NOV. 24 TORONTO. CANADA 
Maple Leaf Gardens 
NOV 25 MONTREAL, CANADA 
Forum 
NOV 27 PITTSBURGH, PENNSYLVANIA 
Civic Arena 
NOV. 28 PHILADELPHIA, PENNSYLVANIA 
Spectrum 
NOV 30 CLEVELAND, OHIO 
Music Hall 
DEC. 1 DETROIT MICHIGAN 
Cobo Hall 
DEC 2 -4 CHICAGO, ILLINOIS 
Aire Crown Theatre 
DEC. 7 MILWAUKEE, WISCONSIN 
Auditorium Theatre 

DEC 8 INDIANAPOLIS, INDIANA 
Curu;.mt ion Center Patio 
DEC. 9 ST. LOUIS. MISSOURI 
Kiel Opera House 
DEC. 10 KANSAS CITY, MISSOURI 
Municipal Auditorium 
DEC. 14 LOS ANGELES, CALIFORNIA 
Santa Monica Civic Auditorium 
DEC. 15 SAN DIEGO. CALIFORNIA 
Golden Hall 
DEC. 16 PASADENA, CALIFORNIA 
Civic Auditorium 
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6Billboard SP 

Number of singles reviewed 

t his week 114 Last week 103 

CHEECH i CHONG -Bloat On (4:32); producer not listed. 
writers M Willis. A Ingram. I Mitchell. special lyrics by R 

Marin, T Chong, publishers ABC/Dunhill. Woodsongs, BMI 
Ode 850471 (Epic) The Floaters' horoscope hit 'float On Is 

one of those songs that begs for satire; here the comedy duo 
spoofs d by keeping the same mellow groove rhythm but 
changing the theme to the logs of stuffing oneself Belching 
sounds open the record. which has verses on burgers, ice 
cream and chow mein before concluding with a cry for a 

Bromo Seltzer 

SHAUN CASSIDY -Hey Beanie (3:02); producer Michael 
Lloyd varlet Eric Carmen. pubtaher CA.M,US.V. BMI 
Warner Bros. WBS8488 More bouncy teen pop from vocalist 
Cassidy, backed here by a vocal chorus and standard instil) 
mentation ol which an electric guitar and pumping piano 
dominate the sound Cassidy s sense la the commercial 
seems intact here 

WAR -Galway (4:18); producer Jerry Goldstein, writers S 
Allen H Brown M Dickenson, L laden. C Mae/. L Oskar. 
It Scott. 1 Goldstein. publisher Far Out. ASCAP MCA. 
MCA40820.Opening with Star Warsatyled space effects- the 
lamed War percussion secton quickly takes over on this (Inv 
ing energetic number. the group's first for MCA lyrics lean 
cs intergalactic wad plays. while a punchy, funky horn sec 
lion and the characteristically smooth. math part vocal work 
animate the piece. 

LE1F GARRETT- Runaround Sue (2:24); producer Michael 
tidy(' alters Oxon DiMucci Ernest Maresca, publishers 
Rust Enterprises /Schwartz ASCAP Atlantic 3440 This young 
star hopsccches from the Beach Boys' 1963 lid "Surtin 

p USA. to Uron d the Belmonts' 1961 classic. A bit bolder in 
cg slrumenlallr and vocally Than the first hit. thrs should appeal 

ctto a wide pop audience, and not lust the female pre teens 
m Great rocking sa. work o a highlight here 

ELVIS PRESLEY -My Way (3:51); producer Felton laws 
m wn:rrs Anka. Renaur, Francas. publrshee Spinta, BMI RCA 

11.111i65 As a posthumous release. this theme is bound to n have an especially powerful impact on Presley tans Released 
Rem the 'Elan In Concert" LP, this wdi score heavily m coun- 

Ñ try as well 

HEART -Rick II Out (2:33); producer Mdie Flicker. writer 
CC 

A Wilson. publisher Wd ongs, ASCAP !forbad 670010 
al (CBS) A pounding, high energy rocker spearheaded by 2 throbbing bass and rhythm guider rills Ann and Nancy Wilson > proode tacky, hrgh pitched vocals, as relentless as the mu o sc tracks 

Z RANDY NEWMAN -Shod People (1:51); producer Lenny 
Waronker. Russ litelman. writer Randy Newman, publisner 
Hightree. BMI Warner Bros WBS8491 The irreverent New 
man pokes tun at all the diminutive folk of the world on this 
ocular upbeat piano fronted tune Newman's vocals are 
unoramed and rather mete as he strips the little folk of its 
rights in a humorous way. 

BURR MOUNTAIN DAREDEVILS -Gary Latin (3:29); 
producer David Kershenbaum, widen Steve Cash. John Dil 
Ion. publisher Lost Cabin, BMI. Ada 19895 A well crafted 
luson d rock and country rock elements in this energetic 
tune The recurring chorus is especially catchy with superb 
hamoninng 

recommended 
BILLY JOEL -Just The Way You Are (3:27); producer Phil Ra 

moon writer B loot publisher Joelsongs BMI Columbia 
310646 

(rrrrnentred /runr page iz,Y 

of contemporary rhythms without giving up to 100 rock in 
Iluences, dynamic In terms of solo and ensemble work with 
sectional colors, based on a blend al electric and unampldied 
Instruments The charts by Chattaway allow for a range of 
moods and colas as the leader/trumpeter weaves back and 
forth between oldies and newies However, they all come out 
In a fresh dress The addition of (lute and French horns to the 
roanng brass makes good musical sense 

Best cuts: Star Wars Theme:' "Maria," "Aueg. ," 'El 

Vireo 

Dealers: Ferguson's present awareness position among 
Hu and fusion fans is bolstered by this line continuation of 
his exploits in the crossover direction 

BILLY COBHAM -Magk, Columbia 1C34939. Produced by 
Bily Cobham. Cobham seems to have come down lo earth 
He's no longer blasting the guts out ol his drums His con 
trolled stance allows one to hear his quick wrists, the con 
trusts in Iones and tempos as he provides a slick backdrop for 
the excellent solos by Joachim Kuhn on electric and acoustic 
piano and synthesizer Mark Soskm on acoustic piano and 
Pete Maunu on electric guitar Cobham leans heavily on rock 

STARWOOD- Burnm' Ova You (2:44); producers Bruce Bot 
mck. ferry Powell, writer D1 Holster. publisher Brave Dog, 
ASCAP Columbia 310645 

LOBO-Afterglow (3:23); producers Phil Gernhard, Lobo; 
writers lobo, S Lobo, R Louis, publishers Famous/Boo /Sit 
bury, ASCAP Warner Bros WBS8493 

DONNY AND MARIE-(You're My) Soul And Inspiration 
(3:19); producers Mike Curb. Michael Lloyd, writers C Weil. 
B Mann. publisher Screen Gems EMI, BMI Polydom 
P514439 

GRATEFUL DEAD -Passenger (2:43); producer Keith Olsen. 
writers Phil Lesh. Peler Monk, publisher Ice Nine, ASCAP 
Arista AS0291 

ELOISE LAWS -1,000 Laughs (2:57); producers Linda Creed. 
Jerry Goldstein. water Linda Creed, publisher Mighty three, 
BMI ABC. AB12313 

ORLEANS -Business As Usual (3:45); producer Chuck Plat 
kin, writers 1 and 1 Hall publishers Hall.Molohanna, BMI 
Asylum [45047 

WET WIWE- Street Comer Serenade (3:45); producer Gary 
Lyons, writers M Uuke. I Hall M South publishers. Musca 
dine /Baigon/Yo Mama's. BMI Epic 850478 

GTE BROTHERS BAND -Yield Not To Temptation (2:46); 
producer lira Mason, writer Deadric Malone. publisher 
Don ABC. Dunhill, BMI Asylum E45435 

JUICE NEWTON I SILVER SPUR -Come To Me (3:27); pro 
duce Elliot f Mazer writers R Gillman. R Oppenheimer, 
Publishers Sterl'ng,Hlghest Swan, ASCAP Capitol P4499 

PLAINS HARRIS -I'm Noe Ashamed (3:10); producer Jun Ed 

Nommn writer Chick Rains publishers Undhappell. Bun 
din 81.41 RCA 1011143 

; , , 1 f 
- 1 1 Soul 

ROSE ROYCE -Ooh Boy (3:59); producer Norman 
Whitfield, werter Norman Whitfield. publishers May 
Twelfth: Warner Tamerlane, BMI Whitfield WHI8491 (Warner 
Bros) Group has come up loth a mdtempo halted that is 

perked wnth catchy orchestrations and a soothing delicate ro 
cal The lune shifts gears from a filling high pitched vocal 
delivery In a 

recommended 
HOT CHOCOUITE -Man To Man (3:30); . _u er Mackie 
Most. writer Brown publober Fmchley. ASCAP Big Tree 

BT16101 (Manic) 

AL HUDSON I 1HE SOUL PARTNERS-II You Feel Like 
Doom* (3:15); producer Al Perkins, water Soul Partners 
publisher Perk's, BMI ABC. AB12317 

BRENTON WOOD- Number One (3:09); producers Hal Winn 
Brenton Wood, writer F Knight publishers East Memphis 
Tow Knight- BMI Cream CR7720 

PHILIPPE WYNNE -Take Me As I Am Pl. 1 (3:42); producer 
Philippe Wynne, writer loe Jefferson. Bruce Hawes, Chartes 
Simmons, publishers Wynn's World/Sacred Pen/Mighty 
Three, BMI Cotillion 44227 (Atlantic). 

PAULETTE McWIWAMS -Don't Let Lore Go (2:54); produc 
en Ctner. Loon. writers Brian and Brenda Russell, pub 
fisher Kengaus, ASCAP Fantasy F8O7AM 

nglePic16,, 
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KENI ST. LEWIS- Rec ord City (3:39); producer Freddie Per 
ren. writers Keni SI Lewis, Freddie Perren, publishers Bull 
Pen /Perron Vibes. BMI / ASCAP Polydor PD14429 

MICHAEL HENDERSON -Won't You Be Mine (4:00); pro 
durer Michael Henderson. writer Ken Peterson, publisher 
Sedu.Buddah BDA586 

IONESES -Who Loves You (3:27); producer Bobby Eli, 
anlers B Eli. T Collins. publishers Friday's Child /Cereba, 
BMI Epic 850477 

BILLY PAUL -Only The Strong Survive (3:29); producers 
Kenneth Gamble, Leon Huff, writers K Gamble, L. Hull, J. 
Buller, publishers Downstaos/Parabul BMI Philadelphia 
International 1583635 (CBS). 

LINDA CLIFFORD -From Now On (3:39); producer. Gil Askey; 
writer B Sigler: publisher Mighty Three. BMI. Cullom 
CMS0133 (Warner Bros I 

RANCE ALLEN GROUP -rm Gonna Make II After All (4:30); 
producers Larry Mizell, Fonce Mizell, writer Rance Allen, 
publisher Doctor lack, BMI Capitol 14512 

Country 
RONNIE MILSAP -What A Difference You're Made In My 

life (3:57); producer Tom Collins, writer Archie Jordan. 
publisher Chess, ASCAP RCA 1411146 Mdsap follows his 
lop selling country: pop hit "II Was Almost Like A Song' with 
another slickly produced number that should gamer cross 
we action Excellent piano. string and background vocal 
wok support Mdsap s perfect pitch and crystal clear delivery 

[IRIS PRESLEY -My Way (3:51); producer Felton Jarvis. 
writers Anka Revenue Francoo publisher Spanks. BMI RCA 

1411165. The natural choice tor the lira Presley single since 
his death. tho is the prophetic song written by Paul Anka 
This shaAd reach the No 1 spot That hA last single 'Way 
Down" captured on the Hot Country Singles chart IL's the 
live version taken from his final concert swing. Though his 
electric moves were gone. he still had that magnificent voice 
that makes this song a personal and powerful final statement 

FREDDY FENDER -Think About Me (2:34); producer Huey 
P Meaua writer Gaylan Latimar. publisher Crazy Calun. 
RMI ABC'Dol 0017730 A bright and lively intro precedes 
Fenders vibrato version of this uptempo lure Fender man 
ages to keep his aigmal sound while he's surrounded by 
some fresh guitar sounds 

recommended 
KENNY STARR -Hold Tight 12:49); o' -=:er berry 
Crutchfield. wider David Gates. publisher Krpahulu. ASCAP. 

MCA4OBI7 

DAVID ROGERS -You And Me Aline (3:13); producer Dave 

Burgess. writers R Kiang D Minima. publisher Single. 
tree BMI Republic REPOT I 

HANK SNOW- Breaklaat With The Blues (3:20); producer 
Chuck Glaser. writers Vick McAlpine Louie Dunn. publisher 
Mariposa. BMI RCA 1H11153 

JOHNNY CARVER- Apartment (2:42); producer Ron 

Chancey: writer Bobby Braddock publisher Tree. BMI 

ABC /Dot 0017729 

RANDY GURLEY- Heartbreaker (3:00); producer Harold 

Bradley. writers Carol Bayer Sager! David Wolfer!. publish. 
ens Umchappell'Begonia. BMI 'Monsoon, ASCAP ABC /Dot 
0017728 

Billboa d LPs 
patterns as a complement to the soaring improvisations of 
Ike members of this small group Fiery music emerges from 
the blending of guitar electric keyboards, with a clarinet add 
mg a welcome warmth 

Best oats: "AC /DC." "PutfnSlulf." "Anteres The Star' 

Dealers: Can be stocked in Ian and rack equally. 

BOB LAMES- Heads, Columbia 1C34896. Produced by Bob 
lames. Respected session keyboard's! lames steps into the 

spotlight here. supported by a distinguished group of his 

peers, including Grover Washington Ir Eric Gale. Ralph Mac 
Donald, Dave Sanborn and Gary King The set of smooth, 
easy (lowing instrumentals includes compositions by Boz 

Scaggs and Peter Frampton and the loe Cocker /Billy Preston 
hit "You Are So Beautdul," underscoring the blend of pop 
and funk elements James, whose graceful. Hurd keyboard is 

featured throughout puls in three compositions of his own 

on this the lust LP bearing his Tappen Zee logo. 

Best cuts: "Heads." "We're All Alone." "You Are So Beau 
tau!" 

Dealers: lames is currently on lour provrdmg album sup 
pat 

.1tA. 

THELMA HOUSTON -The Devil In Me, Tamia T7358R1. 

(Motown) Produced by B and M.B. Sutton, B. Holland, G. 

Wright, M. Rubini, T. Woodford and C. Ivey, M. Masser. The 

lust side uI this album is dominated by slick disco numbers 

that sound too much like Don I Leave Me This Way." Hous. 

for s big pop and soul No. I hit The side concludes, though, 

with a funkier, less formularized song, and all of side two is 

devoted to vocal ballads of varying Intensity that allow Vous' 

ton's expressiveness to really shine. 

Best cuts: "Give Me Something To Believe In." "Memo 

ries," "Baby, I Love You Too Much." "Your Eyes." 

Dealers: Houston's last LP crossed over to hil number I I 

on the pop chart 

DENIECE WILLIAMS -Song Bud, Columbia 1C34911. Pro- 

duced by Maurice White. lhs 1P is lull of pleasant 11111e sur 

prises That fills it above the usual run of releases Much 

credit la this must go to producer White, and his coproducer 

Terry Peters. who know when to emphasize the instrumental 

JERRY JEFF WALKER -Leavm' Texas 13:40); producer 
chael Brovsky, writers Terry Jett Walker Dave Roberts- p 
fishers Groper /Red lailo. BMI MCA40822 

MATT HOLSEN -Looks To Me like You're Been Cryin' (2:59 
producer Dr. C. Bogdonoff, writer Malt Holsen, publöhey 
l'sali, ASCAP Medical IRDA423. 

Disco 
recommended 

TRAMMPS -The Night The Lights Went Out (3:241; produ 
Norman Hans; writers Allan Felder, Norman Harris, Roo 
son, publisher Sri Strings /Golden Fleece. BMI At 
3442 

MIKE THEODORE ORCHESTRA -The Bull (3:24); prod 
Mike Theodore. writer Mike Theodore: publisher Bring 
BMI Westbound 11(155407 (Atlantic). 

Ci, i CO. -We Got Our Over Thing Pt. 1 (3:22); prod 
Mike Theodore. Dennis Coffey. writers Burden, Clark, 
Tolbert. Theodore. Durden. Coffey, publisher Bridge 
BMI. Westbound 

DOROTHY MOORE -let The Music Play (5:23); prod 
Wolf Stephenson. lames Stroud, Tommy Couch, writer F 

crick Knight. publisher: Two Knight, BMI T K 57 

Easy Listening 
recommended 

JOHNNY MATHIS -When A Child Is Born (3:41); producer 
Jack Gold, writer F lay. Zacar. publisher Beechwood. Bkll 
Columbia 310640 

REVERBERI- Stairway To Heaven (3:10); producer Gun 
Preto Reverber. writers 1. Page, R Plant. publisher Super. 
hype, ASCAP United Artists UAKWI111 

r 
FifstTimeAround 

SAMANTHA SANG- Emotion (3:43); producers B. 

Gibb. Albhy Galuten. Karl Richardson, writers Barry U Ro 

Gibb. publishers Barry Gibb/Flamm /Sligwaod, BMI Priva 

Stock PS45I78 Bee Gees Barry and Robin Gibb aid Ihn si' 
songbird with background vocals as well as the lyrics 
overall feel of the song is flavored with a distinct Bee 
sound 

Picks -a lap 30 chart lone in Inn opinion of the review panel w 

roled for the selections released the week, recommended -a 
Wedded to and on the Nor 100 between 31 and 100. Renew editor 

Ed Harrison 

frills to richly offset Williams' soulful voice Thearrangemen 
here transcend formulas. while the strings and horns, as 

ranged by Tom Tom 84, neither sweeten nor blur the son: 

but rather they are an integral part of the whole Willie 

herself brings to This a first. rate soulful voice This LP co 

bines excellence in talent, production and material 

Best cuts: "The Boy I left Behind.. "God Is Amazing. 

"Season " 

Dealers: Williams crossed over into pop on her last LP. 

reason why not now 

POINTER SISTERS -Having A Party, Blue Thumb 81602 
(AOC). Produced by David Rubinson, This vocal brio is in I' 
Cores here on seven bouncy rib and pop Ilavored tunes Again 

they bring a certain infectious style and spirit to the earn- 
that are clearly contagious and danceable Rubinson 

crafted a superlative rhythm section that percolates through 

out in counterpoint to the spirited singing. Stevie Wonder 

contributes keyboard and synthesizers while other stellar mu: 

slcians shine on horns and percussion. 
Best cuts: "Having A Party,' "Don't It Drive You Crazy. - 

"I'll Gel By Without You." "Bring Your Sweet Stuff On Hare 
To Me." "lonely Gal" 

Deakec Should appeal to both soul and pop fans. 

I( uurnnn'rl un puer /fPS; 
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11 oral Elektra Records Special Immediate Album Edition 
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We Bring It To You As It Happens 

OvFt,1BER: f 1 Portland Me. CIVr( Center 12 Boston Moss,. Balton Gorden 13 Sprngf,eld Moss. Cnn: Center 15 Providence R.I. Civic Center 16 New Hoven Conn Coliseum 16 Detroit, Mich,: 
ch, Arena 21 Toronto Conoda Maple leaf Gorden 23 2. Phrlodelphia. Pa Spectrum 25 Norfolk Vo.. Scope Areno 27 Cievelond Ohio Richfield Coliseum 29 Washington. D.C. Capitol Center 
(E1.1BER: 1 2 New YarF N.Y Madison Square Gardon 4 Dayton Ohio University Arena 5 Chicago III Stadium 8 Atlanta Go. The Omni 10 Fort \North Tx.. Convention CeneopylighttRilffateTral 

The Summit 15 Los Vegas Neo The Aladdin 16 Son Diego Co Sports Arena 17 Ooklond Ca. Coliseum 20 Long Beach. Co. Areno 22 Los Angeles Co- Forum 
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A BROKEN HEART CAN ONLY LEAD TO A 

THE NEW SINGLE 
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Closeup 
s Years Of Recorded Comedy, 

Water Bros. 36X3131. Executive 
_ulcer Marty Wekser. 

Even attempting to concise the 

funniest recorded bits over the past 

Ora. is a chore of monumental 
proportions. Yet Marty Wckser not 

only has attempted but succeeded in 

'consolidating 20 classic tracks by the 

¡bnaiest names in comedy into a tidy 
ghee.record anthology. 

Because each individual has fa- 

vorites. some names may have been 

omitted. Yet. overall. there is little 
room for disappointment. There are 

laughs galore. 
Included is the zaniness of Carl 

Reiner and Mel Brooks. Bill Dana 

(as Jose Jimenez), Lenny Bruce. 
Shelley Berman. Lily Tomlin. Rich- 
ard Pryor. David Frye. Marty Allen 
& Steve Rossi, Allan Sherman. Fire - 
sign Theatre. Cheech & Chong. 
Mike Nichols & Elaine May. Ga- 

briel Kaplan, Vaughn Meader, 
Monty Python. Stan Freebcrg,Jona- 
than Winters. Eddie Lawrence. the 

National Lampoon and excerpts 
from "Pardon My Blooper." 

If taken in chronological order. 
it's interesting to note the evolution 
of comedy in terms of themes and 
subjects worthy of satire. Listening 
to this material gives one the impres- 

on that comedy of old was con- 
structed with more thought intelli- 
gence and von than much of the 
improvisational funny men of today. 

The 20 tracks presented here re- 
flect a spectrum of styles. There is 

Stan Freeberg 's spoof of the "Drag- 
net' television series in "St. George 
and the Dragonet ": Bill Dana with 

his "My Name Jose Jimenez' rou- 
tines; Vaughn Meader with the First 
Family doing its JFK political sat- 
ires and Jonathan Winters as Maude 
Frickert. 

And there's Carl Reiner and Mel 
Brooks goofing on advertising 
agencies in "The L.M.N.O.P. Ad 
Agency": the hipness of Lenny 
Bruce and the folkiness of Allan 
Sherman. 

The more contemporary bits in- 
clude David Fryers infamous Rich- 
ard Nixon spoofs: Lily Tomlin as the 
snorting switchboard operator Er- 
nestine. and the more daring humor 
of Richard Pryor and Cheech & 
Chung. 

The lunacy of National Lam- 
poon's "Deteriorate spoofing "De- 
siderata, Monty Python's Flying 
Circus and the Firesign Theatre 
bring the collection up todate. 

TV and radio personality Gary 
Owens, a funny man in his own 
right. penned the anthology's exten- 
sive liner notes which are both dis- 
cerning perceptions into the work of 
each comedian as well as a guide to 
each cut. 

Perhaps the time is right for the re- 
lease of this album. The resurgence 
of the comedy album. spearheaded 
by the success of Steve Martin's 
"Lets Get Small" and the consist- 
ency of Tomlin and Pryor releases. 
may dictate a demand for this pas- 
tiche of laughs. 

Much effort went into securing 
copyright authorization front record 
companies. artists, managers and at- 
torneys. And that is about the only 
non -funny side to this collection of 
memories. ED HARRISON 

General News 

Reggae Producers Seek U.S. Hit 
Coulieiia.1 p l;;e 

material is self- penned message mu- 
sic with the standard instruments 
used in r &b music but with the em- 
phasis on drums. 

The group is arranging to tour 
U.S. universities. While attempting 
to appeal to the U.S. market. it plans 
to do so without changing its tradi- 
tional reggae sound. 

It notes that it will start at the uni- 
versity level because it believes the 

students are more open to different 
musical moods and will understand 
its spiritual approach to the art. 

Through the universities, Ras Mi- 
chael feels it can firmly establish it- 
self in the American music main- 
stream with personal appearances 
and word of mouth, even without a 

U.S. hit record. 
On the other hand. Lee "Scratch" 

Perry combines the commercial with 
the spiritual to operate his own Blark 
Ark recording studio. 

Perry. producer of Bob Marley's 
"Soul Rebel:" "Rasta Revolution" 
and others, also produces Max 
Romeo and Heptones, other Island 
Records acts. 

His cave -like Tcac 2 and 4 -track 
studio is a haven for his fellow Ras- 
tafarian musicians and he is cur- 
rently recording local groups the 
Cangas and Meditations. 

Perry explains that he concen- 
trates basically on developing acts as 

opposed to recording acts with sales 

in mind. He says he takes his earn- 
ings on successful groups and puts it 
back into the development of new 
acts. He sticks primarily to the heavy 
reggae theme. 

At the radio level. Kingston has 

two stations, the Jamaican Broad- 
casting Corp., (JBC) a government 
owned outlet airs both American 
r &b and local reggae music. 

The 24 -hour station recently de- 

veloped a top 20 chart. which it airs 
each Friday evening after three 
years without a chart. 

We compile our list strictly from 
sales at local and surrounding retail 
shops.' says Milford Edwards. sen- 
ior studio engineer, who adds that 
the chart is still unofficial. 

He explains that when the chart 
was in effect three years ago. the list 
was compiled by the popularity of 
the act. We had some problems 
with that system so the entire chart 
was discontinued:' he says. 

The outlet receives records 
. directly from distributors, Record 
Sales International in Chicago and a 

couple of other U.S. distributors. 
"Plus we depend heavily on local 
distributors for CBS. Atlantic. Mo- 
town, Warner Bros.. RSO. ABC. and 
other product. 

"Music is selected according to the 
mood of the show,' he continues. 

and what we are trying to say with 
the program. We play pop. r &b, 
MOR with a rock flavor during the 
week. On Sunday we go with a more 
mellow format:* 

He notes that Jamaican groups. 
the Mighty Diamonds. Burning 
Spirit, Bob Marley. Meditations and 
a few others are widely accepted. 

Edwards adds that Billboard's 
charts reflect the most popular U.S. 
black groups in Jamaica. "At the 
same time the Emotions were at the 
top of the U.S. charts they were also 
No. I here." he says. 

Jamaica Broadcasting Corp.'s sta- 

tion policy is to air a record no more 
than once every two hours. 

At the retail level the country 
lifted its price control on records in 
July this year. According to Ed- 
wards, singles retail at $1.20 -$1.30 
(U.S.) with 12 -inch disco 45s going 
anywhere between $2.50 -$5. 

He claims records are now sold for 
whatever the market will hear, usu- 
ally based on the popularity of the 
artist. 

Bankruptcy File 
For Bell Sound 

NEW YORK -Bell Sound Stu- 
dios has filed a bankruptcy petition 
under Chapter XI proceedings in 
U.S. District Court here, listing lia- 
bilities of $515,377 and assets of 
$186.310. 

Kenneth A. Martin is listed as vice 
president of the company, and the 
Kenneth S. Martin Trust is listed as 
owner of 255 or more of the voting 
securities. 

A reorganization plan for the 
company is expected to be presented 
to the court Wednesday (9). 

Bell Sound Studios was. at one 
time. one of New York's top line 
recording facilities. 

Film Discussion 
CHICAGO -The local NARAS 

chapter will examine the subject of 
film scoring when it meets Monday 
(14). at the Ivanhoe Theatre. The 
program. to include a film from BM I 

and a presentation by producer Phil 
Ramone. gets underway at 6:30 p.m. 

Billboard LPs 
Continued front page litt) 

MACHITO ORCHESTRA -Fireworks, Coco CLP131. Pro- 

duced by Haney Avene. The revered veteran of salsa and 

Letint yzz. Frank "Machito" Grillo. loins here with one of 

contemporary salsas most promising talents, 19year. old 

Lab Rodriguez, on an album that blends the best oI salsa's 

past and present Big band era flavor is preserved with an all 
star l0.man han lineup, while the tight. precise rhythm sec 
bon is studded with Eddie Palmieri veterans. The destin 

Dished musician Jorge Millet pedants. composes and con- 

ducts the orchestra led by Machito's son. Mario Composer) 
vocalist Rodriguez performance. more pure and dramatic 
than ever. intensifies anticipation for his promised solo LP 

Bat cute Mn " Ritmo Llego," "Guaguanco A Mexico." "Soy 
Salsero " 

Beaters: Machilo's reputation in jazz circles will attract 
non-Latin buyers 

FirstTime Around 
11001e HELM AND THE KO ALLSTARS. ABC AÁ1017. Pro- 

duced by Levan Helm, RCO AllStars. Listening to This first 
sob effort by the lover Band drummer and vocahsl is like 
listening to a Band album Helm has retreated back to Wood 

stock. N.Y., where "Music From Big Pink" emanated and has 

Partly re uealed the fluid rmprovisalional feel of early Band 
albums Helm has assembled a standout band named after 
the Mucha where the LP was recorded that more than cam 

terrsales for Helm's often repelilive-sounding vocals. Among 
the "giants" m this all star caliber band are Steve Cropper on 

Bulk Mac "Dr John" Rebenack on keyboards and guitar, 
Paul Butterfield on harmonica. Booker T Jones on keyboards 
and percussion, appearances by Band compatriots Robbie 
Robertson and Garth Hudson, a smooth horn section and oth- 
ers 

Bat cuts: 'Washer Woman,' "Milk Cow Bonet," "Blues 
Sa Bad :' "Havana Moon," "Rain Down Tears" 

Dealers: Rack next to the Band prominently Cover suit 
able for open display. 

GLENDA GRIMM, Arcola America SW50018. Produced by 

Bar Hanky, Jim Ed Norman. Eagle Don Henley found and 

Produced this silky smooth songbird whose style is rn 

Ituented by the Eagles Linda Ronsladl mellow California 
stand. And l's no wonder considering the musicians backing 

her are Eagles Henley, Don Felder and Joe Walsh. Andrew 

Gold, lay Ferguson, Ronsladl bassist Kenny Edwards. Ron 

stadt guitarist Waddy Wachtel, Karla Bonoff Carole King, 1.D. 

Souther and other first raters. Four of the tunes were written 

by Danny O'Keefe, one by King, as well as a few sell penned 

Griffith's vocals are elective on both ballads and rockers and 

her good friends maximize her talent. 

Best cuts: "I Can't Dance," "Isn't That So," "Angel Spread 

Your Wings," "Eagle," "Night Byes" 
Dealers: Radio action can stimulate momentum. 

TREASURE -Epic PE34880. Produced by Felix Cavaliere. 

This debut album is superlative AOR rock. Small wonder, 

since the hand of ex- Rascal Cavaliere is ever present. In addi 

lion to producing and doing lead vocals, he is heard on key 

bonds and synthesizer But this is hardly a one man show. 

It's a group effort all the way and Treasure may well emerge 

as one of the late '70s premier rock bands. Counterbalancing 

the seasoned presences of Mahavishnu, there are young per- 

formers Vince Cusano on guitar and vocals and lack 

Scarangelo on drums. Felix penned most of the songs and 

they have that old Rascal touch_ 

Best cuts: "I Wanna Love You :' "Innocent Eyes," "Love 

Me Tonight." "Think It's Love" 

Dealers: Cavaliere has a devoted following which dates 

back to the early 60s. LP has an attractive cover and Epic will 

support il heavily. 

Country 
HID STRUNK-B Semi Reformed Tequila Crazed Gypsy 

looks Back, MCA 2309. Produced by Charles Kipps. An enjoy- 

able, firslrate set of songs from the versatile artist who en- 

joyed a big hit with "Daisy A Day." The LP successfully con- 

veys Strunk's loose. carefree and loving lifestyle He wrote 

seven of the numbers. including "I Went lo Louisiana" which 

is good single material. Strunk effectively renders the tunes 

with smooth production support. Guitarists include Glen 

Campbell and David Spinozza, and Strunk is also surrounded 

by bass, drums, fiddle and piano. 

Best cuts: "I Went To Louisiana," "Tell Me Where I Am 

Tonight, " "Pockets For Memories," "An Old Virginia Song," 

"Cordon's Hall's Plane," "Time With Mysell." 

Dealers: The best release yet from an artist who has past 

chart credentials. 

MARY KAY PEACE- Aimin' To Please, Columbia PC34908. 

Much improved over the lust Place LP in which she was more 

of a country music mimic than a country stylist, This allows 

the actress-singer to Jorge an individual style. Place wrote 

some of these tunes and she renders them with a stronger 

delivery-far beyond the cute style reflected on her last hit, 

"Baby Boy." She gets some able assistance Iron Emmylou 

Hams. supporting vocals; Willie Nelson. vocal harmony on 

"Something lo Brag About." and Leon Russell, piano on the 

remake of "Save The Last Dance For Me" 
Best cule "Even Cowgirls Sing The Blues," "Painlin' Her 

Fingernails." "Something To Brag About," "You Can't Go To 

Heaven (II You Don't Have A Good rime)," "Save The Last 

Dance For Me." 

Dealers: Captivating cover should provoke stares and 

sales 

JERRY LEE LEWIS- Country Memories, Mercury 
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SRM15004. Produced by Jerry Kennedy. Lewis offers a potent ro 

collection of material from a reminiscent rock number to clos 

sic steel and fiddle tunes and country ballads. Lewis' vocal D 
delivery is both smooth and spirited with instrumentation re XI 

lying upon strings, piano. electric piano, organ, fiddle, steel 
G 

guitar, acoustic guitar, bass and background vocals. 

Best cuts: "Middle Age Crazy," "Country Memories." 

"Let's Say Goodbye Like We Said Hello (In A Friendly Kind 01 

Way)," 'What's So Good About Goodbye." 

Dealers: An attractive album design and Lewis' enlarging 

audience appeal should enhance sales. 

Billboard's Recommended LPs 

pop 
EDGAR WINTER'S WHITE TRASH -Recycled, Blue Sky 

PZ34858 (CBS). Produced by Edgar Winter. Winter cames 

close to recapturing the sped of the early White Trash in this 

funky laze, blues and rock mix The same band that previ- 

ously backed Winter's vocals have been assembled again and 
is highlighted by some tasty sax solos by Jon Smith. There is 

nothing contrived about this LP which is perhaps why the 
musc is so effectively expressed Bat cuts: "Open Up," 
"Puffin' Il Back," "Leftover Love," "Competition" 

SHAKTI WITH JOHN MctAUGHLIN- Natural Elements, Colon 
bio 1C34980. Produced by John McLaughlin. McLaughlin coo- 

houes to bridge the gap between modern East Indian music, 

jan and his own unique acoustic sound the album rs lull of 

captivating rhythms and percussion that have a pacifying yet 

tingling effect The use of such instruments as the timbales. 
dhalak, tabla, triangle and bongos supports McLaughlin's 
acoustic guitar. Best cuts: "The Daffodil And The Eagle," 
"Mind Ecology." "Get Down And Srulr" 

soul 
THE SYLVERS -New Horizons, Capitol ST11705. Produced by 
the Sylvers. this group seems to have matured vocally. Voices 
are stronger and clearer with harmony that's lighter. Instru- 
ments are heavy. disco oriented and are olden showcased 
through long, instrumental solos. This sell penned LP offers 
material which is mostly disco with an occasional ballad 
tossed in for an excellent balance. Best cuts: "New Hon 
zoos," "the Party Maker," "Take A Hand." "Any Way You 

Want Me" 

country 
TOMPALL GLASER -The Wonder 01 It All, ABC AB1036. Pro- 
duced by Jimmy Bowen. Glaser's low to medium ranged up 

Iront vocals got instrumental backing from heavy bass and 

drum beats heightened with simple electric and acoustic or 

ano and guitar arrangements. Lyrically the LP is vague in 

spots and could have been livened with more descriptive pro- 

duction Best cuts: "Il Never Crossed My Mind," "What Are 

We Doing." "How I Love Them Old Songs." 

JAZZ 
LES McCANN -live At The Rosy, Change, Change, Change, 

ABC AS9333. Produced by Esmond Edwards, Les McCann. 

The six new songs unveiled for this remote experience do not 

match the high powered energy dispelled by this quintet aug. 

mented by two saxes and one trumpet, one trombone. The 

melodic beauty of earlier McCann efforts is missing. The 

leader's voice is line on his lour vocal workouts and his elec. 

Inc keyboard work sizzles. Best cuts: "The Song 01 Love" (an 

earlier composition). "I Never Though) That You Would Go." 

latin 
RIGO TOVAR g SU COSTA AZUL -Dos Tardes De Mi Vida, 

Meicana /Melody MMX5610. Produced by Genaro Alvarez. 

This is the first LP by singer/composer Tovar on the Mexico 

based label alter being whisked away from a Texas Inn on 

which he had a series of regional hits. The challenge to Cay 

Unarm U.S. distributor, is to spread the Tovar phenomenon 

beyond Texas boundaries. This LP, a mix of sorrowful ballads 

and simple. light tropical rhythms. gives Caytromcs solid 

product to work with Best cuts: "Dos Tardes De Mi,Vida," 

"Por Mal Camino." "Amor Sincera." "Omar Libre." 

classical 
RODRIGO: " CONCIERTO DE ARANIUEZ," "FANTASIA PARA 

UN GENTILHOMBRE" -Angel Romero, guitar, Previ°, London 

Symphony, Angel 537440. these performances probe the 

works' inner textures. delivering a rich amount of detail, color 

and nuance Romero finds subtleties in the music that are 

overlooked elsewhere The pairing now is a familiar one, Thal 

of the two most popular Spanish idiom pieces for guitar and 

orchestra 
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YOU LIGHT UP MY LIFE -DeDOr soon. 
(fc Anoka la Ilia ad Prod.), I Brooks. Welnerrtu.b 8455 CAP 

BOOGIE NIGHTS- Th.1.am 
PBo Blue for Ad ). R Templon, Epic 150370 ALM 

NOBODY DOES IT BETTER -Carly Sam. 
lRRNrd PRY). C.B. saes, M Mmbuh, EN61ra 45:13 8d 

IT'S ECSTASY WHEN YOU LAY 

DOWN -Bern WNIe 
(&rte WNW N. Preload, C hap 201h Century 1350 83 

DONT IT MAKE MY BROWN EYES 

BLUE -Grote' 4y4 
TAI4n ReT^Ndf), R leg, URSA Runts 1016 8.3 

I FEEL LOVE -Donne summer 
(GMryro Maodet, Pete BONN), D summer, G. Mo.oder, 
P. &tube, Gublance IM ALM 

BABY, WHAT A BIG SURPRISE -CORI. 
(lama WM. GuercR) P. CeIen, Creumble J 10620 CPP 

HEAVEN ON THE 7TH FLOOR -Peal ROW, 
(Ch.atopM, NNII Boo., Mullet, RSO 878 (Pol,dol) CHA 

HOW DEEP IS YOUR LOVE -&. eeu 
Ow Lees. 11. RNh+maon, *Why C.. lot N rabhy 
rr.eal,pu). B. Gr6e, R Gee, M. Gab. RSO 181 WBM 

WE'RE ALL ALONE -Rita toolaeo 
(D+Wd E ALL B. Sown Atli 1 %5 HAM 

BLUE BAYOU -Lana, Ron,tael 
(Pete Palen) R Abram, 7. Men(, kylum 45131 

JUST REMEMBER I LOVE YOU -r.enn 
eve Mae), R Rohr), Attenhc 3429 WON 

Gfs. THAT'S ROCK 'N' ROLL -SM.. dy 
(Mend lleM lot M e Cud Nod.). E. Carmen. 
Wemee /Dare 8421 WBM 

BRICKHOUSE- Comm..., 
a Carm.WN. Commoena). amm.doT,. Moto.) 1115 CPP 

STAR WARS TITLE THEME -Mao 
creep Maryrdo. Harold Whwkt, rm, Bangr.0, 1111Rram,, rrD 
ennrvm 604 ICavManu) CPP 

HELP IS ON THE WAY -UROe Riser Bens. 
(fen &run, lHlk Rteer Bend), 4 Serval, Lep,AI 442° WBM 

YOU MAKE LOVIN' FUN -n.o, °d Mal 
(Reamed Mae Nth RRNrd Da Hun C. Meure, 
Warm Bros. 8183 

DO YOU WANNA GET FUNKY WITH 
ME -Peter No. 
(Con W,M). P Nom. Ibsen Rat, Dee 6258 (TX) CPP 

DUSK -Br "l 
(Phi &,don A IMO. R Ransom, R. Yet , I. Nom, 
Bane 7N (Web OR WON 

WE JUST DISAGREE -Dave Mason 
(Dote HARE Ran Liam), 1 Nunn nr, Columba 3 10515 RAP/ BP 

COLD AS ICE- FOrngntl 
(fen SnHlaa, Gan Lyn, m Collaboration .rah MNk Jones, 
Ian rdbnald), M lone, L Lamm, AUoic 3410 WBM 

ITS SO EASY -L rya Lanudi 
(Pete. AMP), B. Hd1y, N. Pettey. ky1.m 45431 43 

SEND IN THE CLOWNS -bey Collins 
(Ant .d/n) S. SE CL ENHV 45153 

DAYBREAK -Bern M,nie. 
(Am Dante. Bern Mennen. 8 Mande., A. Alldenon, Anne 173 

ISN'T IT TIME -Bab)1 
(Man Reason), Con.adAennedy, Ordain 1171 CPP 

COME SAIL AWAY -set 
RMl 0. oerome, ASIA 1977 ALM 

KEEP IT COMIN' LOVE -N.C. a me wee Coyne A s. 
(Hen Wayne Casey. Reba,. FmM lot Sur.. Sound Fn. 
Anse. Inc), H.W. Can, R. FNCh, T° 1023 CPP 

SHE DID IT -Call R. ART 
(Ens. Carmen), E Nunn. knee 0266 WON 

MY FAIR SHARE -serif 1 CrRI) 
Odom o. é4ós'r`a 

Fnr). P Williams. C rota. 

WAN 

SLIP SLIDIN' AWAY -awl same 
(r. Swoon 8 P. Bemone). P Srin., Grumble 310610 A 3 
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Not pan 135 (OM CPP 
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dr4 (Mime for P.O n.mwn), 1. Color, OR Tree 
16102 (AtnnSc) MBM 
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BACK IN LOVE AGAIN-Ito 
(Bobby Mani), L R Han. L Gray. NAM 1974 CHA 

CALLING OCCUPANTS OF INTERPLANETARY 
CRAFT- -Glpmters 
(Rlwd Co5Men, AWN, ABM 1978 BUM 

HERE YOU COME AGAIN -Dop, Panora 

THUNDER 

Nkrn), 8 Mann t C Wet RCA 11123 CPP 

THUNDER IN MY HEART -Leo LTe, 
dichard Pen), L Sayer, T. Snow, Warner Bane. 8465 RIM 

SIGNED, SEALED, AND 
DELIVERED -Peter romplon 

S. Wonder T91 Aplon), Wt., Wt. L Loren L Herd.n, Wonder, 

CPP 

SWINGTOWN -Salsas Moe, 
a Millet), S. MINT A C. M(Grte. Cu. u% ARM 

SHE'S NOT THERE -s..., 
(oenarp Carlos Senlene, Tom Conn), R. keenL 

710616 CPP 

BABY COME BACK -nun 
lambert. 8/ten Potter, P Bedell, P.C. Gow'ey, 

Peso 179 INH e°`) 
CPP 

FAIR GAME -Cana,, shot, t Nah 
(Om. Coast,. Stephen SIHU, Gr. Nash nth Ron Albers. and Hand Albers). S. Stdh, All.. w2 WBM 

YOU CAN'T TURN ME OFF-Nn inert! 
dent Washburn, P. Sawyer, M Mcleod, Gotd/ 7155 1110..n) CPP 

SENTIMENTAL LADY -Bob W. 
OmQNy B.ckie ,tam, Chmhn<MAn). 8 Welch, Cepda 4479 WAN 

THE WAY I FEEL TONIGHT -Pen ,.ft flown 
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DONT ASK MY NEIGHBORS-E..... 
(Hamm WNIe), S. Semberough, Columba 310622 CHA 

CHANGES IN LATITUDES, CHANGES IN 

ATTITUDES-I..., Bulm 
(%ittn Putnam), l BONA ABC 12305 we,. 

YOU'RE IN MY HEART -Roe Munn 
(Ton Dosd), R. Stewed Werner °rot 8475 
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DR. LOVE -Fmk CIMNe 
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DEVIL'S GUN -C3 i a 
IWIe Theodore, D.. Wie). Brogan GrmNMel, 
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I JUST WANT TO BE YOUR 

EVERYTHING -goer cab 
Abby Cavien, Nark RrWteson, Barn Leb), 8. Gibe, 
RSO 872 INN.) WOM 

FROM GRACELAND TO THE PROMISED 
LAND-Ms eeaa 
(fuaTr O.n), M. Nape +r0, MCA 10801 CPP 

MONEY, MONEY, MONEY -Ape 
( &n Anderson), °Torn UNer<w,.11e. NN CPP:IMM 

STONE COLD SOBER -CaaMm T. Callan, C.41), I. Duoded, Eprc 1150442 AAPiOP 

ECHOES OF LOVE- opable mew, 
O. Tempkmn), P. Smmom, W. 11.1. E. Rndle, 
Warne, Tirol 11471 

WBM 

AS -Sáne Wonder 

alma Wooden, S. Wmdn, T,1RA 54291 (MM.) CPP 

GEORGIA RHYTHM -41an4 Rnum Stdrn 
(B Bw), 8. Bute, R /10 I.R. Cobb, Polldor 14431 8-3 
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FALLING- Laelaro U G.r 
(Pen Gel), L Le61aa, L Struve, Boe ton 16100 011.14) CPP 

YOU'RE MOVING OUT TODAY -G.pl net seer 
(AA,ka 

45412 
C.B. Sant. 8. Ma1et, Brae Roberts, E., 45412 

CHA 

SILVER LADY- 0.4 sonl 
(Tone M+ewlay) T. limn,. 4 SleWsere, Pruele Sbd 45163 ALM 

WHY DO LOVERS BREAK EACH OTHERS 
HEARTS -mryt wl t 1Mn o,ta 
ICN Bond), 0. Nall S. Aka, RCA 11131 CHA 

I HONESTLY LOVE YOU- DJ...ion-J.. 
UM. Fnn.l P. Alen, I. leery. mu 40111 ALM 
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HEY DEANNIE -sn,un ta,ar 
(Mewl Lind), C Carmen, Wnnn /Cpb 14°8 wane 

LOVE IS THICKER THAN WATER -Am, cm 
IBerry GOb, Nehy Wotan, A+.I R"hatdien). R Gab t R Lbb, 
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s.0 WBM 

RUNAROUND SUE -lot Garrett 
(11.40 Lloyd fr MIn crab P./edam), D. a.ow 1 
C Wilma. Atlar,4 3410 

BREAKDOWN -roe Petty t me Xe,nkankars 
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HEAVEN'S JUST A SIN AWAY -Pendell, 
Mien rise), 1. GdWp4. New 1103 

DON'T LET THE FLAME BURN 
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SHORT PEOPLE -Raney Newman 
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(Phil Ramona B.., Columbra 110646 
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(Chin Gunton, C amt.. MG 40112 CPP 
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(5.1 limn, [lurid Gunn, S. liver, D. Rendell, RCA IIIM CHA 

SAD EYES -Aau,n Drums 
(SNP Ronk). Suvno.Esposrto'HOltnsm, Helvetian+ 606 
(Gs,blano7 

IT WAS ALMOST LIKE A SONG - Rom" Wlsap 

nom Cdlm, R.me Wrand. 
A. 1pyn, M Beard, RCA ID976 ALM /CPP 

I JUST WANT TO MAKE LOVE TO YOU- rTehat 

0316 Amnon) dam, W. Neon, &um /e 
0319 (Warn/ am) CPP 

A PLACE IN THE SUN -rabe Cow 
(Al) Shoe), Cpdree, tern, ALU 1976 ALM 
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DIANA ROSS 
Baby It Me 

POP R&B 
BB CB RW BB CB RW 

DIANA ROSS 
"Baby M 

M7-890R1 " R11 24* 23. 35 9* 10. 13 
Includes 
"Gettin' Ready 
For Love" M1427F 53* 69. 72. 50* 59. 49. 

34* 100. 49. 304, 22 M9-894A2 
OMMODORé S 

HIGH INERGY 
"Turnip' On" G6 -97851 76* 106. 77. 16* 18. 15 
Includes 
"You Can't Turn 
Me Off" G7155F 44* 58. 44. 5* 3. 4. 

127* 
67* 100 81. 82* 78. 

STEVIE WONDER 
"Songs In The Key 

T13 -340C2 Of Life" 
Includes "AS" 
T54291 

THELMA 
HOUSTON 
"The Devil In Me" 

17 -358R1 100* 171.108 
Includes 
"I'm Here Again" 

T54287F 

65e 40 

25* 40. 44 

66 M6 -886S1 MANDRE II 
Includes 

"Solar Flight" 
M1429F 

qr WIetot Mese( Aryersuoe 
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6/CA 

_27_95._. 
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Changes In latitudes- 
Changes Attitudes 
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Nether Lands 
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Thunder In My Heart 
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OLIVIA NEWTON-IOHN 
Greatest Hits 
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sin 
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FIREFALL 
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little Criminals 
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LT.D. 
Something To love 
AO SP 4W6 

LTNYRD SKTNYRD 
Street Survivors 
vu ,ii, 

BLACKBYRDS 
Action 
Tana.a9635 - 
BEATLES 
Lave Song$ 
oPtN 1eí 11111 

LINDA RONSTADT 
Greatest Hilo 
A mm 6I 106 

THIN LAZY 
Bad Reputation 
knew, SW 11186 

7.31 

798 

71I 

7.91 

_ 731. 

7.98 

7.11 

7.11 

_ 
795 735 -_ 

4 

_ 
5 

3 5 

- 
4 34 

S 6 

7 7 

_ 
+ ELY DAN 

Aéc as 1006 491 735 

431 

W 

7.91 

4l1 

731 731 

FOREIGNER 
1144[ $D 19109 

ROLLING STONES 
Love You Live 
Reana Stan COC 19001 IMantid 

CHICAGO 
Chicago KI 
Crumb IC 31660 

ELVIS PRESLEY 
Elvis In Concert 
R 

BARRY WHITE 
Songs For Someone You Love 
tab MI., 1 5 4 3 

RITA COOUDGE 
Anytime .. Anywhere 
WI SP /6I6 

KANSAS 
Point Of No Return 
AvNrer l! 319291E90 _ 
ROSE ROYCE 
In Full Bloom 
WW1. PIN 307/(W n &os) - -- -- -- - -- 

Too Hot To Handle 
fisu eI 34161 

ALAN PARSONS PROJECT 
I Robot 
Nana x81007 

SIEVE MARTIN 
Let's Get Small 
wane. &a BSK 7090 

SHAUN CASSIDY 
wanencurb 1s 3067 _.. 
FOOHAT 
Live Live 

le eeK 6971 Mom m 1 -- 
ELVIS PRESLEY 
Moody Blue 
ea u11 my 
_ - - - - -- 
BRICK 
Cane RP 109 (web In 

SOUNDTRACK 
You Light Up My Life 
y a, Ae Asa 

CRYSTAL GAYLE 
We Must Behove In Magic 8 
WAN 40..241/1 G 

STAR WARS /SOUNDTRACK 
247 century 21 541 

DOOBIE BROTHERS 
Livin On The Fault Line 
Warner Bros Mk )045 __..- 

BOSTON 
fat it )aaa 
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THE BABYS 
Broken Heart 
DMyaainen 1150 

VILLAGE PEOPLE 
Ea+,Diati NCLP 106* 

DWIGHT TWILLEY BAND 
Twine, Don't Mind 
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*STAR PERFORMERS: Stars are awarded on the Top LP's I Tape chart based on the following upward movement. 1. 0 Strong ncrelue In sake / t -20 Upward movement o pos 
6 positions / 31.40 Upward movement of 8 pos lions / 41 -100 Upward movement or 10 positions. Previous week's s erred pos lions are maintained without a star rI the product is in a holding period This will In some 
cases, block out products which would normally move up with a star in such case, products will be awarded a star w lhoul the equieed upward movement noted above. Recording Industry Assn. Cl America teal or 

sales or 500,000 units. (Seal Indicated by bullet ) Recording Industry Assn. 01 America seal ter sales et 1.000.000 units. (Sea Indicated by triangle.) Recording Industry Assn Of Amence Seataudrl available an:7 opiiennl 
td all manulablkrer5. www.americanradiohistory.com
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YOUR GOLDEN 
OPPORTUNITY! 

NEVER BEFORE AT THIS 
LOW, LOW PRICE 

$7.98 LIST PRICE 

8 -TRACK & CASSETTE TAPES 

EACH 
NET 

F 
MINIMUM ORDER $50.00 

All orders C O D -Same Day Service 

Offer expires Oct. 14, 1977 

MAZE 
Capaol 11607 

Chicago XI 

CHICAGO 
Columbia 34860 

BOSTON 
Epic 3.4188 

Dark Side of the Moon 

PINK FLOYD 
Capgol 11163 

Point of No Return 

KANSAS 
Epic 34929 

Spectres 
BLUE OYSTER CULT 

CoNmbia 35019 

Spirit of America 
BEACH BOYS 

Capi101 11384 

Cal Scratch Fever 
TED NUGENT 

Spy 34700 

Fly Like an Eagle 

STEVE MILLER 

The Stranger 
BILLY JOEL 
Columba 34987 

Book of Dreams 
STEVE MILLER 

Capitol 11630 

Going Places 
THE JACKSONS 

Night Moves 
BOB SEGER 

Capitol 11557 

J. T. 

JAMES TAYLOR 
CAlumda 34817 

RAM JAM 
5517 34685 

From Area Code 717 
Call Toll Free: 
800 -822 -3729 

t 
1 1 

919 No. BROAD STREET 
HILADELPHIA, PA. 19123 

Best of 
HELEN REDDY 

Capitol 11467 

Silk Degrees 
BOZ SCANS 

Columbia 33920 

Free for All 

TED NUGENT 
Ewc 34121 

Best of 

TAVARES 
Capuol 11701 

Little Queen 

HEART 
Columba 34799 

II 

Endless Summer 
BEACH BOYS 

Capitol 11307 

Too Hot to Handle 
HEATWAVE 

Epic 34761 

The Missing Piece 
GENTLE GIANT 

Captlol 1169, 

Rejoice 
EMOTIONS 

Columbia 34762 

Best of 

GLEN CAMPBELL 

French Kiss 
BOB WELCH 

Capuol 11663 

Let It Flow 
DAVE MASON 

Columba 34680 

Meddle 

PINK FLOYD 
Capitol 832 

Come Go With Us 

POCKETS 
Columbia 34879 

Magical Mystery Tour 
BEATLES 
Capuol 2835 

Midnight Wind 
CHARLIE DANIELS BAND 

Epic 3x970 

Trans Europe Express 
KRAFTWERK 

Capitol 11603 

1 

11 
215 CE 5-2726 
215 CE 5-2714 
215 CE 2-4110 

I 1 1 

1 1 / 1 

1 1 1 1 1 i 

Toys in the Attic 
AEROSMITH 
Columba 33479 

Revolver 
BEATLES 
Captol 2576 

Netherlands 
DAN FOGELBERG 

Epic 34185 

Hope 

KLAATU 
Capitol 11633 

Hits 

CHICAGO 
Columbia 33900 

Best of 

MERLE HAGGARD 
Capitol 11082 

Hits 
BARBRA STREISAND 

Columba 0852 

Best of 

NAT KING COLE 
Capitol 2944 

Animals 
PINK FLOYD 
Columba 34474 

Diamantina Cocktail 
LITTLE RIVER BAND 

Capitol 1 1645 

PATTI LaBELLE 
Epic 34847 

Retrospective jHitsJ 
LINDA RONSTADT 

Cap,lol 1,629 

Greatest Hits 
SIMON & GARFUNKEL 

Columbia 31350 

Rollin With the Flow 
CHARLIE RICH 

Sgt. Pepper's Club Band 
BEATLES 

From Area Codes 
201 212 302 401 516 607 703 914 Call Toll Free: 
202 216 304 413 518 609 716 800- 523 -3255 
203 301 315 419 603 617 802 

J 

Write - 
Wire - 

Phone Now 
For The 
Lowest 
Prices 
Offered 

On Major 
Label 

Current 
Tape 

Product. 
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PAT TRAVERS 
IS MAKIN' MAGIC AGAIN 
Y PUffI IT STRAIGHT. 

Watch out for this one. This power 
guitarist is going to overpower 

everybody. And "Putting it Straight" 
really puts it straight. the 

excitement that started with his 

previous album "Makin' Magic" is 
accelerated here just to prove that 
rock and roll and great guitar isn't 
dead. Ifs alive and well and truly 
great in the person of Pat Travers, 

PAT TRAVERS IS "PUTTING IT STRAIGHT" 

ON POLYDOR RECORDS & TAPES. 

POLYDOR INCORPORATED ttt is kVo< <>.i`\'.\ 

I L. 

Waste or cal! your local Plgnod.sc Distritwtor Sales Office for ch slays or other womotlon items 
www.americanradiohistory.com
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General News 

Format Stations `Rediscovering' Women DJs 
r,rn/rnurrIlr.rur ¡.:, ir. 

on television. "I plan tomakc use of 
my law degree," she adds. "Ulti- 
mately, maybe in entertainment 
law." 

At black- formatcd WBLS in New 
York. Lamar+ Renee is on from IO 
a.m. to 4 p.m. daily and Wanda 
Ramos appears on Sundays. 

At.WHN, New York's country sta- 
tion. a woman known only as "Jes- 
sie" is on from IO p.m. to 2 a.m. 

WABC, one of the highest -rated 
stations in the U.S., has no women 
among its disk jockeys. Glenn Mor- 
gan, operations manager, attributes 
this to the difficulty in finding jocks 
qualified to handle the WABC style 
and format and the low turnover on 
the station. 

Dan Ingram. for example, has 
been there for 16 years and Harry 
Harrison for nine years. The last DJ 
hired at WABC was Bob Cruz, two 
years ago, when Morgan found the 
women available were not yet 
ready." 

Morgan. like several of his col- 
leagues at other stations. mentions 
that he is always observing good tal- 
ent around the country to be pre- 
pared for eventual needs. At WABC, 
however. there are two women who 
do the news. Kathleen Maloney and 
Naomi Pringle. 

Of all the women on the radio. one 
who has lasted the longest is Alison 
Steele. the "nightbird" of WNEW- 
FM. Steele has been with the station 
since 1966 and is on weeknights 
from 8 p.m. -2 a.m. and Sunday night 
until midnight. 

Scott Muni, WNEW -FM program 
director. says that Steelc's success 
"opened the door for female broad- 
casters." Muni says he's seen a few 
women he thought are good enough 
for his station and has narrowed his 
choices down to about four for a fill - 
in slot that may soon become avail- 
able when Dennis Elsas' schedule 
changes. 

Ten years ago. WNEW -FM had 
an all -women group of disk jockeys; 
Steele is the only one left. Shc says, 
"the main reason was -don't forget 
this is way before women's kb -that 
people just weren't ready for women 
in radio." 

Since 1967. Steele has seen more 
and more women come to the Ncw 
York airwaves but although she 
doesn't really have any ideas about 

the listeners' attitude toward them, 
she does think the audience initially 
resisted her. 

Now she says. "they like me not 
because I'm a woman, or in spite of 
the fact that I'm a woman. they just 
like me because I'm a good disk 
jockey. 

"I know the music, I play good 
music. I create good segues, and I 

think the fact that I'm a woman is in- 
cidental. I really think that at this 
point in time people are ready to ac- 
cept the individual for what they are, 
rather than who they are." 

On progressive WNEW -FM, the 
lines are usually open to the DJ. with 
listeners sometimes calling up with 
requests. Steele says that 99 and 9/ 
10% of the time shell play what the 
fan wants to hear, but "the only time 
I don't play it is if I feel it would be an 
imposition on the rest of the people. 
"I will not play a song for a person," 
she emphasizes. "I'll play it only be- 
cause I think it's a good suggestion 
and a lot of people would dig hear- 
ing it." 

A special Arbitron audience rat- 
ing was taken on college campuses 
about six years ago, according to 
Steele. and even though she was on 
from 2 -6 a.m., she was ranked num- 
ber one. When she moved into the IO 
p.m.-2 a.m. slot. the high ratings fol- 
lowed and other stations began add- 
ing women. 

Says Steele: "It took them so long 
to say. well, now look at the ratings 
they're getting with that girl. The 
strange thing about it. of course. is 
that they think we're getting it be- 
cause I'm a girl. But that's not why." 

"It's because I'm a good disk 
jockey. Again. you see. that's the aw- 
ful part of this male /female thing. 
Too many people have a tendency to 
think that a girl at 10 o'clock must be 

the reason that they're listening to 
the station. but that's not it." 

Aside from her nightly program 
Steele also does a Sunday morning 
show on WNEW and three syndi- 
rated radio programs. "Nightbird 
And Company," on 1.500 stations. 
"Have You Heard ?" on 500 stations, 
and "Musical Biographies" on 250 
stations. 

She's also recently completed an 
NBC pilot for a television show 
called " Nightbird," featuring inter- 
views with music personalties. 

"I want to be recognized as the 

best woman disk jockey -no. check 
that. the best disk jockey in New 
York City," says Bree Bushaw, the 
city's first woman morning drive 
disk jockey. 

Bushaw works at WYNY. 
"Movin' Easy Y -97" radio. The sta- 
tion is NBC's FM affiliate and plays 
soft rock aimed at the 18 -24 au- 
dience. She has been on the 6-IO 
a.m. slot since she joined the station 
in'January. She came from WKTU, 

Assistance in preparing this study 
provided by Claude Hall, Roman Ko- 
zak and Robert Roth. 

another MOR -soft rock station in 
the city. 

"We're more foreground, more 
personality- oriented at WYNY. We 
are allowed to say our name more 
than once an hour. WKTU was 
more background." says Bushaw. 

- She says that though NBC lured 
her with "promises of money, fame 
and fortune," she insisted on doing 
the morning drive show. 

"Previously woman were always 
delegated to the night time," she 
says. "lt was an old belief that 
people want to hear women at night. 
It was feared that. for some reason. 
they would be offensive in the morn- 
ing. Certainly. screaming, they 
would be more offensive, but then 
that's offensive for everybody, male 
or female." 

While she has people in their 40s 
who listen to her show, Bushaw says 
the majority of her audience is 17 

and 18 years old. 
She says that WYNY is semi - 

automated, with taped music served 
up by computer at a certain se- 
quence. After 9 a.m. the music mix is 

As a woman she neither gets nor 
wants any special concessions. 

"I am not allowed to make my fe- 
maleness an excuse for anything. 
And I wouldn't have it any other 
way " 

"I truly believe you have to pay 
your dues," she says. "There are no 
given routes to follow." 

At WZZD in Philadelphia (the 
old WIBG), program director Kevin 
Methney has two females on staff. 
Cathy Cunningham from KSAQ in 
San Antonio, works the IO p.m.-2 
a.m. shift and Cindy Drew from 
WSAN in Harrisburg, Pa., works 
part-time, "but has turned out to be 

Continued from page 93 

what towards Mexican product. Fernandez 

Moreno had opened the KALI playlist to a wide 
range of Latin music Dom salsa to international, 
a policy which irked and pleased many at the 

same time. 

Out m the L.A. suburb of Pomona, KKARAM 
program director Bardo Sanchez reports his sta 

lion management, Jato Communications, is 

awaiting approval of the FCC for the purchase of 

KSOMAM -FM located in nearby Ontario. The 

move expected by midDecember, would boost 

Spanish programming to 24 hours per day with 
10.000 watts, quadrupling in Barrio's estimation 
the potential listening audience now pegged at 

250,000 Latin residents. 
The new power and facility it approved would 

boost the station's reach to one million listeners 
covering Orange, San Diego, San Bemadino, Riv. 

oside and parts of Los Angeles counties.... Ed- 

mundo Pedroza, manager of the local Discos Gas 

branch, reports he had produced an LP of mixed 
artist selections titled In Me¡or De Nuestra 
Musica Con Sus Mejores Interpretes' and had 

turned the product over exclusively to Pickwick 
International for 45 days. Last week the album 
went into regular distribution with Pedroza 

claiming it had done pretty well in Pickwick's 
hands but refusing to cite figures. 

He says he's encouraged and will continue to 

release product tailored for the U.S. market 
rather than only that which originated with the 
parent firm in Mexico. The latest example: a 

Latin Scene 
single record LP released for U.S. market of Lola 

Betban's live Belles Artes performance that had 

ovally appeared as a three record package 

Noting low sales for the Beltran triple set (2,000 

units) and the historically inferior sales on all 

such sets here, Pedroza expects the condensed 

version to move better. And coring in the fu- 

ture, he promises, are greatest hits collections 

of some of his artists as a means of boosting 

catalog sales. 

Alfonso Fonseca, best known for his work as a 

columnist and L.A. correspondent for the Mexi 

can record trade magazine Foeoltp, died here 

recently. Several record executives are express. 

ing their sorrow at his sudden passing and prais- 

ing him as a hard -working, honest individual 
who contributed much to the Latin music indus- 

try, ... Jaime De Aguinaga, president of Ana. 

huac Records here, is reported convalescing of 
ter a serious illness for which he had been 

hospitalized temporarily. 

Meanwhile, Anahuac's promotion director 
Santiago Gonzalez says the next LP by the Ana - 

can4 the darling of the "Lawrence Welk Show," 
will feature the vocalist with the backing of 50 

guitars.... Juan Via of the local Falcon Records 

branch reports the label has wooed back the 

duo of Rene & Rene signing the team to a five 

year contract and issuing a single on the ARV la- 

bel titled "Condo Vuleva A Mexico." Vila also 

reports new LPs on Falcon from Josue and Car- 

los Guzman.... Jorge Borrego, owner of Guiro 

Record here, is busy transferring his operation 

to a new Pico Blvd. location which he says is 

three or four times the size of the current site of 

his record distributing plant. Borrego has some 

very strong, and very vocal opinions about the 

trend towards price increases in the Latin busi- 

ness and there is indication he is putting his 

substantial muscle to work in opposition to 

hikes, especially one contemplated by CayIron- 
its. His reason? The competitive threat to dis 
tributors from imported Mexican product which 

he insists is still flowing at significant volume. 

He denies the charge, made by several 

people in the California business, that he is one 

of the main distributors of the imported product 
here. Borrego says he received only one ship- 

ment of Mexican product from a Tijuana client 

who gave him the product as payment on an 

outstanding account. He warns, though. that a 

price hike will worsen the import situation, cit. 

ing the alleged opening of a retail snop in East 

L.A. that stocks nothing but imported product. 

Meanwhile, calls to distributors and retailers 

Los Angeles and San Francisco reveals that the 

alleged importers dealing exclusively in that 

trade have visited literally every Latin record 

outlet in the state, selling their wares directly 
from the catalogs of Mexican companies. 

But most sources confirm the rend that the 

importers activities have diminished, some say- 

ing they haven't been visited in a month or 

more, others saying they still buy but only that 
product which Latin labels here do not release. 

AGUSTIN GARZA 

a little demon on the air." says Meth- 
ney. 

Methney claims he we: just hiring 
people when he hired the two ladies. 
"And I may hire more. Finding in- 
telligent bright people willing to 
work is so hard," 

KCBQ in San Diego has Linda 
Fox on the air I -5:30 a.m. "She's a 
killer," says program director Gerry 
Peterson. "She is the only girl I've 
ever seen who has a malt: jock mind 
in a female body" Lynda Fox is ex- 
perienced, having worked a couple 
of years for KIMN in Denver prior 
to hitting San Diego. 

Known only as "Cherie" on the 
air, Cherie Sannes was tt registered 
nurse for six years in the Monterey, 
Calif., area. Then, according to 
KFMB -FM program director 
Bobby Rich, she looked around one 
day and realized she wasn't happy. 
A friend helped her get a small job 
on a local station. 

"She found out about a job here 
in San Diego through Sonny Melen- 
drez' of KMPC in Los Angeles. 
Sonny had called her and put heron 
the air via phone one night. Al- 
though I don't know Sonny. he 
found out about the opening we had 
here and called me. 

"Trouble was. Cherie's aircheck 
wasn't much good. She wanted to do 
a live on -air audition. I said: Are 
you crazy? I don't think no. But I in- 
vited her down for an interview. She 
was right, Her tapes were poor. 

"About doing a live audition, she 
said she figured she didn't have any- 
thing to lose. 

"So, I showed her the format and 1 

let her watch one of the guys on the 
air, then operate the board for him 
for a while. About 2 a.nt., she went 
on the air. I sat at home and listened. 

"Considering the situation, she 
didn't do a bad job. I was impressed. 

"She later told me she felt that her 
old station had had it in for her. 

"She's a real brave lady. At 30 

years old. she's the oldest jock on the 
station. But she's just been great. She 
had to learn a lot of things. Her ex- 
perience was all small market." 

Cherie does 2 -6 a.m. weekdays 
and 7 -1I p.m. Saturdays. She also 
does some production at the station. 

Here are some other noticeable 
examples of females in radio: 

Rollye Bornstein, who 'worked for 
a while in the record business, is now 
at WIBC in indianapolis and doing 
well. Joe Nuckols, program director 
of WDNC in Durham, N.C., where 
she worked for á while, says, "Re- 
placing her talents was no easy 
task." Jeannie Morrison is the new 
afternoon personality at the station. 

A lady air personality at KMJQ, 
an FM station in Houston. is H.F. 
(Helen Faye) Stone on the air 6-IO 
a.m. She used to work at KKDA in 

Dallas. Stone believes that "women 

Canadian Awards 
Continued from page 68 

For the most promising inter- 
national male vocalist, Teddy Pend- 

ergrass. Ronnie Jones. Jeff Lynne, 
Leroy Gomez and Patrick Juvet are 
competing for honors. 

Other categories in which cita- 
tions will be awarded include Cana- 
dian male vocalist of the year. Cana- 
dian female vocalist of the year. 
Canadian group of the year, Cana- 

dian producers of the year, most 
promising international disco group, 
Canadian song of the year, and Ca- 
nadian independent label of the 

year. 
The show will be televised live 

Nov. 26 by Tele Metropole for the 

TVA Network. It will be followed by 

a cocktail party and buffet supper at 

the Holiday Inn. Place Dupuis. 

have the greater voice range and 
naturals for radio." 

At WQIQ in Chester. Pa., j 
Vanderlicke does the 4 -9 p.m. show, 
Nancy Miller does 9 -noon Sunday 
on WYSL in Buffalo. Program di. 
rector Hary Moore says, "Although 
Nancy's a novice as far as experience 
goes. she makes up for it with natu. 
rat ability." 

A young lady named "Anita' 
does 6 -10 a.m. Monday through Fri., 
day at WCAU -FM in Philadelphia 
She scores high in ratings surveys 
the station claims. 

Laurie Cobb does mid -days al 

KTYD, an FM progressive station in 

Santa Barbara, Calif. 
"Radio is frustrating in some 

ways, a drain in other ways. but ajo) 
in all ways," she says. She got into 
the business the way many male 
do-by hanging out. "I was a gofer..' 

The change in lifestyles war 
enormous for her: she says she came 
from a rather straight background 
and then got tossed in with the 

KSAN (San Francisco) crowd. "I 

like to call that my internship in ru. 

dio." She helped her internship by 

making a study of Dustry Street, an-' 

other lady on KSAN. 
In San Antonio, Trevlyn Ryan 

does IO p.m: 2 a.m. six nights a week 

on KTSA. 
And Wolf Schneider does oven 

nights at KNCN in Corpus Christi 
The program director of the station 
is Debbi Miller, who does afternoon 
drive. Linda Kelly has worked such 

stations as WPGC in Washington 
and KNUS in Dallas, but now is on 

the air in Washington again ai 

WWDC -AM. 
Of course, women have made 

many contributions to modern radio 
programming. Rachel) Donahue 
works on the air at KWST in Los 

Angeles, as does Barbara Manilla. 
Rachell does II a.m. -4 p.m. Satre 
days and Sundays. But Barbara dues 

a daily IO p.m.-2 a.m, stint. "I feel 

real fortunate." Marullo says. "I gol 

into radio because I needed a job. 
grew up in New York and used to 

listen to Alison Steele. I felt I had a 

better voice than she did." 
She knew a program director is 

San Antonio at KEXL -FM. He gase 

her a job in traffic. She eventuall) 
got on the air. Then she moved to 

KZEW in Dallas before going to 

KATT in Oklahoma City as pro 
gram director and then onto Los An- 

geles. 
Women, of course. are into other 

aspects of radio -publicity, pro- 

gramming. and even management 
Sis Kaplan of WAYS in Charlotte 
N.C.. and WAPE in Jacksonville. 
Fla.. is an excellent example of a 

women who is a power in radio 

Marie Gifford at KEEL in Shreve- 

port, La., is another woman who has 

done well as a manager. Bernice Sta 

ter at KRAK in Sacramento, Calif. 
a country music station. also has 

carved out a great radio career. 
But it is the on -air situation, espe 

cially in Top 40 radio, that has been 

the difficult and last domain of the 

male, a domain that has been rn 

vaded finally and firmly by ladies. 

N.Y. Rap Sessions 
NEW YORK -The American 

Guild of Authors and Composers 

has announced the November 
lineup of guest speakers for its 

Thursday noontime "rap" sessions 

for songwriters. 
Appearing Thursday (10) will be 

Karin Berg. director. East Coast a&r 

'and special projects. Elektra /Asy" 

lum /Nonesuch Records. On Thum- 
day (17), the songwriters will be ad- 

dressed by composer /lyricist Clyde 

Otis. rat, 

www.americanradiohistory.com
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Late General News 

d' 
NEW STAR ? -Louise Goffin, the 17. year -old daughter of songwriters Carole 
King and Gerry Goffin, is met backstage after her performance debut at the 
Troubadour in Los Angeles. The singer- songwriter, newly signed to Elektrai 
Asylum. is joined by proud father Goffin. lyricist Billy Hippie and Steve Wax, 
E/A president. 

ACQUISITION EXPANSION 

Chi 1 Stop Plans 
I Mile Hi Growth 

By ALAN PENCHANSKY 
CHICAGO- Sounds Unlimited 

one -stop here has completed its ac- 
quisition of Mile Hi one stop /Pan 
American Distributors. Denver. and 
plans call for the newly acquired 
company to move to enlarged head- 
quarters in February. 

Noel Gimbel. Sounds Unlimited 
president says the new Denver loca- 
tion will be more than twice as large 
as Mile Hi's present facility. 

Gimbel has placed the Mile Hi/ 
Pan Am operation under the direc- 
tion of Bob Jacobs, formerly the 

Top LPs To WEA 
am ('entrnuetl from page '_ 
cei tic -distributed) Rolling Stones is in 

its third week at number three. cr On Oct. 15 and Oct. 22. before the 
ut Stones album entered the top five. 
w the fourth \YEA album was "Shaun 
> Cassidy" on WB- distributed 
ZWarner -Curb. 

The last time one corporation had 
four albums in the top five was in 
January- February 1976. when CBS 
held all four of the top slots with Co- 
lumbia product: Bob Dylan's "De- 
sire" Paul Simon 's "Still Crazy Af- 
ter All These Years," Earth, Wind & 
Fire's "Gratitude' and "Chicago IX, 
Chicago's Greatest Hits." 

Between February 1976 and Octo- 
ber 1977, the only corporation to 
have even three albums in the top 
five at one time was WEA. It 
achieved this total for three weeks in 
April -May 1976 and again on De- 
cember 25. 

RETURNING TO BASICS 

Midwest sales manager with 
Springboard, and Mile Hi business 
is claimed to be up substantially fol- 
lowing introduction of a number of 
control procedures used by Sounds 
Unlimited. 

Gimbel reports that expansion 
into a variety of rackjobbing oper- 
ations is planned both for Mile Hi 
and Sounds Unlimited, the latter 
now under the direction of Stan Me- 
yers, former London Records Mid- 
west branch manager. 

According to Meyers, 70` to 80% 
of Sounds Unlimited's volume will 
be in rackjobbing by this time next 
year. 

Meyers says the one -stop is getting 
copious inquiries from small loca- 
tions seeking a rack to hold 200 or 
300 pieces. Meyers says these 
requests are being referred to 
Sounds Unlimited by Lieberman 
and Pickwick, and the one -stop 
hopes to tap a stratum of accounts 
too small to be handled by the 
giants. 

Expansion into rackjobbing also 
will involve a change of procedure 
in current one -stop operation. Me- 
yers explains that the one -stop in- 
tends to become more involved in 
management of accounts' busi- 
nesses, seeking repeat customers in- 
stead of mom and pop entrepre- 
neurs who make a big initial buy 
and then fall by the wayside. 

"People come in and say make me 
a record store, but they don't know 
what they're doing. "We want to 
give them a chance to succeed," Me- 
yers says. 

Artist /Composer New Chelsea Target 
LOS ANGELES -The Wes Far- 

rell Group, both the publishing and 
Chelsea Records wings. have 
launched a major refinement pro- 
gram with the thrust going to artist/ 
composers, according to Steve Bed- 
ell, president of the firm. 

"We are going back to the basic 
philosophy which we started with of 
keeping a small record company and 
selecting the acts which we feel can 
perform as well as write," says Bed- 
ell. 

He explains that the firm has cut 
its staff by 80% "because we had a 
lot of fat." And it has trimmed its 
artist roster by about 50 %. 

The firm recently entered into an 
agreement with the Entertainment 
Co., which Bedell feels is totally mis- 
understood by the industry. 

"Most people believe the Enter- 
tainment Co. purchased all of the 

Wes Farrell publishing interests, 
which is not true," says Bedell. 

"The Entertainment Co. pur- 
chased the Wes Farrell group's past 
publishing catalog only," he contin- 
ues. 

"There was a second part of the 
deal which states that there will be a 

participation by the Entertainment 
Co. into the future publishing activi- 
ties of the Wes Farrell organization 
for three years in the event the En- 
tertainment Co. wishes to partici- 
pate. 

"The Entertainment Co. has the 
first option on everything we do. It 
also owns all of Wes' copyrights as a 

writer. 
"In the event we find a writer that 

we want to sign and it's going to cost 
us money, we will have to make this 
deal available to the Entertainment 
Co. on a 50% basis. It's up to them as 
to whether they want to participate." 

Insidelrock 
Agents of the Immigration and Naturalization Service 

raided the premises of Pickwick International, Tujunga 
Ave., North Hollywood, Oct. 27, where they appre- 
hended 40 illegal aliens employed there primarily as 
warehouse help. The American Can warehousing facil- 
ity for Pickwick racks and records employs more they 
300. No one was arrested. The aliens were offered volun- 
tary departure to Mexico. The employer was not cited. 
The INS spokesman, Joe Sureck, says agents hit the same 
location in January 1976 and apprehended 23 illegals. 

Are Al Coury of RSO Records and Neil Bogart of 
Casablanca Records gradually taking over more latent 
control of Phonodisc, as their share of the national 
branch operation's volume increases.... NARM's Joe 
Cohen became a father for the first time Sept. 26 when 
spouse. Ellen, bore Julie Leslie. She's also the first 
grandchild of Cy and Barbara Leslie. Leslie is founder of 
Pickwick.... Kris Kristolferson stars with Genevieve Bu- 
jold in the General Cinema Production, "Hanover 
Street." ... Harry Fox Agency topper Al Berman conva- 
lescing from an emergency appendectomy so he will not 
address the Tuesday (8) meeting of the Assn. of Inde- 
pendent Music Publishers at the Villa Capri, Hollywood, 
at noon. But Leonard Feist, NMPA president, and the 
whole board of NMPA are subbing for Berman. 

Paul Simon headlines his own NBC -TV special Dec. 8. 
Art Garfunkel and Lily Tomlin also appear. ... MCA 
Records' a&r biggie Denny Rosencrantz won $26,000 in 
cash and prizes on the NBC -TV game show, "To Say 
The Least," The sequence was taped months ago when 
Rosencrantz was with Mercury Records as Coast a &r 
chief. ... The trade is wondering why so many labels 
waited so long to come with key product. "Simple 
Dreams" by Linda Ronstadt got off to such a spectacular 
start because it came well before the rush.... Merit Mu- 
sic Distributors, Detroit, is suing Korvettes Inc. in 
Wayne County Court seeking a judgment for $5,212.72, 
allegedly due over a delinquency.... Alice Cooper has 
been self -admitted to a facility in the East to voluntarily 
undergo treatment for alcoholism. He is between tours, 
sessions and films.... John Denver is the December 
Playboy interview.... Richard Allen, 13 -year -old son of 
Herb Allen, WEA credit executive, was spotlighted with 
the Repertoire Chamber Orchestra Oct. 30 at Schoen- 
berg Hall on the UCLA campus. The youthful pianist 
won out over 50 contestants in the area.... Fantasy Rec- 
ords president Saul Zaentz will film John Fowles' novel, 
"The French Lieutenant's Woman." It would be the fifth 
film for his production firm. 

American Guild of Authors & Composers president Er- 
vin Drake; legal counsel Alvin Deutsch and executive di- 
rector Lew Bachman discuss the rights of recapture and 
other facets of the new copyright law Tuesday (8) at 8 

p.m. at the Westwood Holiday Inn. ... One -time Mo- 
town sales topper Phil Jones has produced a record. "Re- 
quiem for Elvis," performed by Jackie Kahane, who was 
the opening act for Elvis for the last seven years. Jones is 

negotiating with several labels for the platter.... If you 
see a lanky guy in Minneapolis this week who looks like 
Dave Lieberman, it is the president of Lieberman Enter- 
prises. He dropped the pounds in a stay at a famed Coast 
spa.... More than 350 industryites participated in the 
Music Industry Golf /Tennis tourney Oct. 28 weekend in 
Palm Springs. Bob Murphy, Rick Cohen. Les Medal! and 
Tom Reaney were the winning scramble team. In tennis, 
Memphis attorney Jim Zumwalt was A class singles 
champ. He and Don Grierson of Capitol Records inter- 

national sector topped the doubles. Dave Pell, Dave 
cobs rind Rick-Weiser worked overtime to make the event 
a winner. 

The IRS is pondering creation of a new unit to c 
revenues churned up by touring foreign bands in the U.$; 

Expect Hope Amman to be named director of na- 
tional publicity at Columbia Records, a position vacated 
recently. by Judy Paynter.... Terry Cashman and Tommy 
West, the versatile executive duo from Lifesong Records, 
were first in a string of Gotham -based acts to be honoree 
by WYNY, the NBC FM outlet.... Jethro Tull next re. 
ceives Madison Square Garden's Golden Ticket Award, 
signifying aggregate sales in excess of 100,000 ducats.... 
Ariola America hinted ready to issue a new custom label, 
Zombie, which will harbor punk and new wave acts.... 
Irwin Steinberg, president of the Polygram Records 
group. totally denies" the last week item regarding an ex- 
ecutive shuffle at Polydor to reach as high as Lou Simon. 
Steinberg says Simon has a long -term contract and each 
has repeatedly expressed satisfaction with the other.... 
Quantum Audio rented Star Sound rehearsal studios 
during the recent AES meet in New York for a musical 
bash featuring its P. -A. systems. ... Bill Denny, the 
Nashville publishing nabob, represented NARAS key - 
noting the Syracuse Univ. symposium honoring the cen- 
tennial of recorded sound Saturday (5). ... Vandals hit 
the new Disc -O-Mat store in Times Square last week, 
etching every show window with corrosive acid. New plate 
glass was installed the next day.... London Records' cor- 
rect L.A. address is 6430 Sunset.... Asbury Park, N.J. 
musician Bob Campanell had all his hospital and doctor 
bills paid through a recent benefit. in which both Bruce 
Springsteen and Southside Johnny appeared. WNEW 
FM and WIOQ -FM pitched in. too. New German rock 
opera, "Der Fuhrer," with a cast of Britons and Yanks, 
was produced onstage and recorded by Electrola in Ber- 
lin. ... That's Paula, not Paul. Lockheart whosé debu 
Flying Fish LP was reviewed in these pages last we 
Further correction: "Get It Up For Love" was written b 
Ned E)oheny, not the Average White Band as indicated in 
last week's Closeup Column review of Maxine Night- 
ingale's LP.... Bob Bean, WEA Detroit salesman. and 
his wife Sandy, buyer for Harmony House and Music 
Peddlers, Detroit, became parents of Aaron Robert Sept. 
20. 

The Brooklyn Academy of Music is seeking $1.5 mil- 
lion in donations to recover from damages to its proper- 
ties when a burst water main flooded the place recently. 
... Grandfather Mountain resort in North Carolina may 
be playing only gospel concerts in the future. SheriIJ.D. 
Braswell frowns on grass being smoked while bluegrass 
is played onstage. ... Chicago's high -energy Hounds to 

the studios Nov. 14 to make their first CBS album. 
Ted Nugent, who had two albums certified platinum 

Sept. 27, sells because he tours constantly to back up h 

product, Epic executives aver.... Singer Freda Pa 
and hubby Gregg Abbott named the baby Gregor J 
... Lyricist Leo Robin was awarded a silver bowl b 

ASCAP for his many standard Broadway and mo 
hits.... NARM's Joe Cohen and wife, Ellen. welcom 
Julie Leslie, born Sept. 26. Proud grandparents are 
bara and Cy Leslie.... Rock writer Steve Gaines ank 
his N.Y. Daily News post. 

Guy Lombardo was listed in critical condition Thu 
day (3) after being readmitted to Methodist Hospital 
Houston with complications following major arte 
surgery. He is 75. 

Jury Hears Of Chi Concert Kickbacks 
CHICAGO -A Federal grand 

jury here has been told that the Chi- 
cago Park District took kickbacks 
from a rock concert promoter using 
city -owned Soldier Field for four 
"Superbowl Of Rock" concerts this 
summer. 

The jury, which began investi- 
gating the summer Soldier Field 
concerts in July, reportedly has 
learned that $100.000 per concert 
was split between promoters and 
Park District officials. The money is 

believed to have been paid to the 
Park District officials as part of a 

deal that allowed the promoter ex- 
clusive access to the 70,000 -seat out- 
door venue. 

Sources close to the investigation 
report that the grand jury also has 
learned of unreported ticket over - 
sales (skimming) in connection with 
three of the summer dates. One 
source says unreported ticket sales 

for the June 4 Emerson, Lake & 
Palmer date are estimated at 4,000, 
and that as many as 15,000 tickets 
may have gone unreported for a 

June 19 Pink Floyd date. 
The federal probe. launched after 

Chicago's Better Government Assn. 
and WTTW -TV reported last sum- 
mer about preferential practices in 
granting access to Soldier Field, is 

understood to have broadened its 
scope to a national level, and now is 

looking at organized crime ties to 

rock concert promotion. 
Among those the grand jury here 

is known to be investigating are 
Bruce Glatman, an L.A. promoter, 
and Victor Comforte, a Chicago 
heating and air conditioning con- 
tractor with suspected mob ties. 
Glatman is believed to have nego- 
tiated the deal for exclusive access to 

Soldier Field through Comforte. 
Production of the concerts was 

handled locally by Celebration/ 
Flip -Side Productions. which also 
has been subpoenaed by the investi- 
gation. 

The grand jury also has examined 
records of Ticketron here, which 
handled ticket sales for the concerts. 
The company has admitted that its 

outlets handled tickets not reponed 
in the computer system and th 
Ticketron sales manager here w 

suspended from his job in connect 
tion with the probe. 

Danny Kresge, Pittsburgh. a co' 
promoter of one of the concerts, h 
been before the grand jury here, an 

U.S. Attorneys have spoken to Ala 
Frey, American manager of Pi 

Floyd, and David Krebs of Liebe 
Krebs Management representin 
Ted Nugent, in connection with tit 

investigation. 
The probe is expected to result in 

several indictments to be handed 
down hereafter the first of the year. 

`Hobbit' Film LP 
LOS ANGELES -Walt Disney 

Records will release a soundtrack 
the two-hour animated television 
special "The Hobbit." The special is 

set for NBC -TV Nov. 27. Glenn 
Yarbrough sings in the show, which 
is based on the 1936 book by J.R.R. 

Tolkien. 
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