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ingles Still Crucial
For Country Careers

By PAT NELSON

NASHVILLE With the advance

of LPs versus singles in the sale of

country music, the single still re-
mains the key factor in the record
developmentofa country artist pri-
marily new artists.

Nashville label executives point
out that. although the situation is
improving slightly. country radio
stations are still reluctant to play and
research albums,

This. of course, lessens the
chances for a country act to gain LP
acceptance without the magic single.
whereas, in the pop field many art-
ists, because of FM and album-ori-
ented outlets and through consist-
ency and touring. are able to sell a
valid number of albums without a
hit single.

When signing new acts, Nashville
labels still release singles first, for the
most part. to gain radio acceptance
before releasing an album. How-

__ever. they do feel that they can re-
lease ulbums initially if the artist has
FMor AOR airplay potential, rather
than having a straight country base.

Radio reluctance toward playing
and researching LPs also makes it

difficult 1o release albums and rely
on radio and field feedback as to
what single should be released a
practice used many times in the pop
field.

Although the country consumer

(Continued on page 58)
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STARDOM SHORTCUT

Acts Ignore Scale
To Be Showcased

By JEAN WILLIAMS & ROMAN KOZAK

LOS ANGELES More and more
young musicians are seeking clubs
in wkich to perform and they are not
particularly perturbed if the clubs
ofter less than AFM scale.

Disco Forum Regi;Tration Runs High

NEW YORK Billboard’s Inter-
national Disco Forum 1V promises
1o seta record for registrants and ex-
hibitors, according to Bill Wardlow,
the forum’s director. Wardlow bases
his projection on the number of ad-
vance registrations already received.

With the forum still more than
five weeks off. registration figures
for the four-day contab and exposi-
tion are already nearing last year’s
total,

The hundreds of attendees tfrom
around the world who are expected
to gather at the New York Hilton
llold here June 22-25. will have a
full schedule of activities which in-

cludes seminars that will zero in on

every aspect of the disco industry.

According to Wardlow. top disco
industry authorities have been con-
tracted to provide educated answers
to various problem areas still
plaguing this multibillion-dollar in-
dustry. They will cover such topics
as the inter-relationship between
discotheques and secondary radio in

breaking disco records, the impact of

movies on the growth of the industry
and ways and means of sustaining
the disco momentum as the industry
enters its fifth year of operation.
Wardlow discloses that the enter-
tainment segment of the forum will

Audiophile Labels Blossom
At Atlanta Intl Hi Fi Show

By STEPHEN TRAIMAN

feature the talents of Andy Gibb.
Donra Summer. Gloria Gaynor.
Tavares. Chic, Village People, Peter
Brown, Loleatta Holloway and the
Salsoul Orchestra.

Robin Gibb of the Bee Gees will
host the first three nights of enter-
tainment. and Donna Summer will
be the hostess for the final night's
show,

Also, as part of the entertainment
schedule. registrants at the conven-
tion will be treated to the premiere
screening of the Motown Produc-
tions/Casablanca Filmworks disco
moviz. “Thank God It's Friday.”

{Continued on page 88)

With the exception of a few mar-
kets. most are working for fees below
what Vince DiBari. a vice president
at L.As local 47 says they should be
paid.

In hopes that the road to stardom
may be shortened. many union mu-
sicians are circumventing the union
by playing a growing number of tal-
ent showcase clubs across country.

Reportedly. many looking at the
available work and possibility of
being “discovered™ are donning
aliases and jumping on the showcase
bandwagon.

Wages across country vary
greatly, ranging from the new acts
giving their scrvices away. to re-
ceiving $3.000 nightly.

With about 300 licensed cabarets
in New York City alone (and others
not licensed) there is no dearth of
live talent in the Big Apple. From
rock to cabaret to folk. punk. soul,

jazz and Latin, there exist venues for

(Continued on page 63)

Probably the most exciting new touring force in the country is the band
formed while Les Dudek, Mike Finnigan and Jim Krueger were all working
on individual solo albums in L.A. a few months back. All three albums are
now available on Columbia Records and Tapes, and DFK are playing music
from all three albums to standing ovations on the headline-making DFK
Band tour. (Advertisement)

NEW YORK The relative suc-
cess of the ambitious first Inter-
national High Fidelity Show spon-
sored by the IHF in Atlanta this
weekend (19-21) is perhaps less im-
portant than the effort to showcase
the best in audio software and hard-
ware.

While a number of major audio
companies are bypassing the THF
event for the summer CES just three
weeks later in Chicago. the represen-
tative group of some 200 firms and/
or their subsidiary divisions includes
a sizeable number of leading audio-
phile recording firms perhaps the
most at one event since the market
emerged.

The Audio-Technica and Disc-
washer-distributed labels are being
Joined by Crystal Clear. Direct Disk.

Gale and Mobile Fidelity Sound
Lab in their own booths. as well as
dbx which is secking major label
product to license.

Audio-Technica includes distrib-
uted Umbrella, Sonic Arts. Telarc.
RVC (RCA and Japan Victor).
Gale and Toshiba-EMI (June ).
while Discwasher has Nippon-Co-
lumbia’s Denon imports and its own
Just-launched Disewasher label.

Whether the consumer clectronics
industry nceds another trade show
dedicated solely to audio this close
o the bigger of two semi-annual
CES events -which actually will
have more regular audio and esoter-
ic high-end exhibitors will be de-
cided by the relative draw to dealers
and reps handling the lires.

(Continued on page 46)

Bob Seger & The Silver Bullet Band's long-awaited follow-up album to
Night Moves is here! The new album is Stranger In Town (SW-11698)
and it contains the hit single “Still The Same" (4581). It's another
smash for Seger on Capitol Records and Tapes. (Advertisement)
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It's Beyond Compare...

WHITER SHADE OF PALE

NBLP 7090

The sparkling new album from

RAUNICH AALCHINE

Introducing Chris Bennett
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NEW YORK-—Plans are rapidly
developing for Billboard’s I1th an-
nual International Radio Program-
ming Forum with radio and tele-
vision programming editor Doug
Hall putting together a blue ribbon
jpanel of industry leaders to plan the
agenda and special features.
__Hall has appointed National Ra-

Settlement
At Jimmy’s
Still Stalled

By ROBERT ROTH

NEW YORK-The filing of the
plan of arrangement for paying the
creditors of Jimmy's Music World is
stalled by the debtor’s inability to
reach agreement with the Bank of
Commerce, secured creditor, which
is owed $1.1 million.

Essential details of the plan have
been known for a month (Billboard.
April 22, 1978). since they were dis-
closed to U.S. Bankruptcy Judge
John J. Galgay.

Ata hearing before the judge May
9. Albert Togut, counsel to the cred-
itors’ committee, said he found it
“somewhat troublesome™ that
“there is no agreement with the
bank.”

After pointing out the various de-
lays in the case, Togut told the court:
“If no agreement is filed in two
weeks, we'll have problems in this

~case.”

-Judge Galgay inquired if the at-
torney would “move to adjudicate”
the debtors. a step that would mean
the liquidation of the business. but
Togut replied that he would have to
consult with the committee.

Stephen Karotkin, attorney for
Jimmy’s and the Sutton Record Co.,
its parent, said the agreement was in
the hands of William Kahn, the
bank’s lawyer, and that the two
would work out final details shortly.

Before adjourning the case until
May 23, Galgay said the message
should be conveyed to Kahn that *I
urge him to act one way or the
other.”

By late Wednesday (10) no agree-
ment with the bank was finished nor
one expected for the rest of the week.

Another of the bank’s attorneys
said that the parties were “very far
along in negotiations,” and that he

(Continued on page 95)

UCLA SERIES
PUSHED BACK

LOS ANGELES-UCLA’s exten-
sion division and Billboard have
postponed until the winter quarter a
series of weekly seminars which
were to have begun on the UCLA
campus Monday (15).

Titled “Forecast Of Major Break-
“throughs In The Music Industry,”
the series had booked numerous
prominent music industry persons.
Hal B. Cook, coordinator of the
event in collaboration with Ronnie
Rubin of UCLA and Lee Zhito, edi-
tor and publisher of Billboard. re-
port the winter sessions will be tele-
scoped into a Friday-Saturday
presentation.

Details, says Cook, will be an-
nounced in late fall.

sossssssssssssesss AUG. 9-13 IN N.Y.
Radio Forum Sets
Gabbert In Chair

:
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dio Broadcasting Assn. president
Jim Gabbert to serve as this year's
chairman of the Forum advisory
committee. Gabbert is president and
general manager of KIOL San Fran-
cisco and KIKI Honolulu.

This year’s forum will be con-
ducted Aug. 9-13 at the Americana
Hotel in New York.

Gabbert brings vast expertise 1o
the Forum. He is vice chairman of
National Stereophonic Radio Com-
mittee. chairman of the National
Quadraphonic Radio Committee,
and member of the Select Advisory
Group to the House Communi-
cations Subcommittee, which is now
at work rewriting the Communi-
cations Act.

He is a founder of the National

(Continued on page 34)

RCA’s Suit
Claims Piracy

LOS ANGELES—RCA Corp. is
seeking $2 million in exemplary and
punitive damages charging the Ev-
erest Record Group, Bernard C. and
Donna C. Solomon and Stanley
Schneider with “record piracy.”

The Federal District Court suit
charges the defendants with repro-
ducing advertising, offering for sale
and selling unauthorized copies of
RCA exclusively-owned perform-
ances by Fats Waller, Bix Beider-
becke, Jan Peerce, Fritz Kreisler,
Jascha Heifetz, Ignace Paderewski,
Sergei Rachmaninoff, Nelson Eddy
and Enrico Caruso.

Toughest Term
For D.C. Pirate

NEW YORK—The toughest pen-
alty ever imposed on a tape pirate
was meted out recently to David
Whetzel, who was sentenced to serve
a term of two to six years’ imprison-
ment.

After trial in District of Columbia
federal court, Whetzel was convicted
of 33 counts of wilful infringement
of copyright and two counts of inter-

(Continued on page 102)

VINYL DREAM—Kathy Anast, winner of a campus pro-
motional contest sponsored by Budweiser, CBS Rec-
ords and Sansui, races through Tower Records in Los
Angeles for a two-minute record-grabbing spree which
was part of her prize. More than 11,000 entry forms
were submittgd in the competition, out of an estimated

KILLER PAUL—Wings' ''With A
Little Luck’ tops the Hot 100 this
week, becoming the first single not
on RSO to hit No. 1 since Debby
Boone's “You Light Up My Life”
last December. RSO was No. 1 for
the past 21 weeks, through six con-
secutive top-charted singles. And
the record which breaks the label's
string is on Capitol, which was for
18 years the home of Al Coury,
now president of RSO. This is
McCartney’s sixth No. 1 hit since
the breakup of the Beatles, tying El-
ton John and the Bee Gees for the
most number ones in the '70s.

COPYRIGHT TRIBUNAL PROPOSAL

Rule Would Require
Juke Location Filing

By MILDRED HALL

WASHINGTON—Jukebox oper-
ators will have to file location list-
ings with the Copyright Royalty
Tribunal under a rather controver-
sial rulemaking proposed by the
commissioners last week.

Jukebox operators have fought
this requirement in the implement-
ing of their compulsory license un-
der the Copyright Act as “bur-
densome™ and an invasion of
“confidentiality” concerning loca-
tion owners.

But music licensors say location
listing is essential to provide access
to boxes in determining royalty dis-
tribution for their composers and
publishers. Costs of tracking down
jukeboxes could easily eat up royalty
to be collected. they estimate.

The Copyright Office decided it
does not have the statutory right to
demand location lists from the oper-
ators. Copyright Office regulations
are primarily for licensing and regis-
tering the boxes. and collecting the
annual $8 per box fee for jukebox
use of music.

UA’s Takeover By Mogull
Spurs Many Terminations

By JIM McCULLAUGH

LOS ANGELES—A drastic re-
vamping of the United Artists Rec-
ords staff has taken place in the
wake of the label's official takeover
from TransAmerica by Artie Mo-
gull, president. and Jerry Rubin-
stein.

The long-negotiated deal (Bill-
board, April 15, 1978) was con-
cluded May 5.

Departing the firm are Gordon
Bossin, vice president of marketing.
as well as members of the artist rela-
tions, publicity. a&r, promotion, art
and production departments and
field staff.

At the same time, the artist roster
is being sliced.

In some instances, members of en-
tire departments such as press and
publicity. spearheaded by Pat
Thomas, have been let go in the
reorganization as the staff of ap-
proximately 200 is reportedly being
trimmed two-thirds.

3 -

Mark Lindsay. ex-Paul Revere &
the Raiders lead singer and a&r di-
rector of Jerry Rubinstein’s Xeti
Records. is said to be taking over the
a&r function of UA with Xeti still to
be housed under the new UA um-
brella.

Charlie Minor is heading up pro-
motion assisted by Steve Resnick.

Larry Cohen, vice president of
merchandising, is believed to be tak-
ing over as creative services head
with additional responsibilities to
include advertising.

Harold Seider, international
chief. is reportedly shifting over to
UA Music (the publishing com-
pany) which TransAmerica contin-
ues to own and run. It is believed
that UA Music, currently a tenant of
UA since Mogull and Rubinstein
also acquired the Hollywood corpo-
rate headquarters of the label. will
remain on the premises until such

(Continued on page 88)
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30,000 circulated. The contest, developed by Campus
Promotions of New York, took the form of a 24-question
trivia quiz about CBS artists and record product. Anast,
a Brooklyn native, also won a weekend in L.A. and 24-
hour limo service, a Sansui stereo system, $300 spend-
ing money and tickets to a Journey show at the Roxy.

The Copyright Royalty Tribunal
has a different mandate. The statute
says they are to provide reasonable
access Lo the boxes for music licens-
ors, and collect enough information
to ensure—by sampling or survey—
fair distribution of the royalty pool.

Under the proposed rule, oper-
ators must initially submit location
lists to the Tribunal by Sept. 1. 1978,
for all boxes licensed as of Aug. I.
1978, and file periodically when new
locations are added. or when the
number of boxes at a location is
changed.

No additional listing is needed for
the customary shifting around of
boxes. as long as the number of
boxes at each location remains the
same.

The proposed rule would safe-
guard location owners from any un-
reasonable demands from licensor
agents.

The licensors could havé access to
the interior workings of the box only
when it is essential to get informa-
tion on music performance on a par-
ticular box.

The performance rights represen-
tative must give seven days notice o
see the interior. Normally. the listing
of titles on the box would be suf-
ficient for licensor distribution pur-
poses. says Tribunal chairman
Thomas Brennan.

Written statements on the pro-
posed rules are invited, and an open
hearing will be held June 21, 1978.

The Tribunal hearing will be in
the new adversary style, with propo-
nents and opponents permitted to
call, examine and cross-examine
witnesses.

Under the Tribunal's interim
rules, witnesses are sworn. but attor-
neys for the parties are not, unless
they also appear as witnesses in the
proceedings.

*Fire Dtros |

~ Chicago Club |
- For Punk Rock

CHICAGO-—-Punk rock disco is
searching for a new heme in this
city, following a fire at the club La
Mere Vipere.

The northside discotheque, which
spun new wave records exclusively.
was destroyed by flames in the early
morning hours of April 27.

A malfunction of the building’s
furnace was blamed for the blaze.

Punk rock had been the disco’s
theme since early last summer, with
La Mere purveying the sound seven
nights a week in recent months.

Tom Wroblewski, manager of the
club, says a benefit will be held
Wednesday and Thursday (24 and
25), with punk rock bands perform-
ing at the American Legion Hall,
6040 N. Clark.

Equipment in the charred club
was uninsured, says Wroblewski,
who claims the facility has been
“redlined” by underwriters.

Wroblewski and others who
worked at La Mere intend to reopen
as a punk rock discotheque some-
where on the city’s north side.

Billboard is published weekly by Billboard Publications. Inc.. One Astor Plaza, 1515 Broadway. New York. N.Y.10036. Subscription rate: annual rate, ContinentalU.S. $85. Second class postage paid at New York,
N.Y. and at additional mailing office. Current and back copies of Billboard are available on microfilm from KTO Microform, Rte-100, Millwood. N.Y. 10546 or Xerox University Microfilms, 300 North Zeeb Road. Ann
Arbor, Michigan 48106. Postmaster, please send form 3579 to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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Manual For
Bar Coding
Is Published

NEW YORK—Whether designers
and artists like it or not, the industry
has publicly committed itself to
adopt bar coding on recorded prod-
uct (Billboard, April 1, 1978). To
help in the transition, Matthews In-
ternational Corp. of Pittsburgh has
prepared a manual on the use of the
symbol.

Matthews is a producer of the film
masters used to create the Universal
Product Code (UPC) symbol. It is
the biggest supplier of film masters
in the publishing industry.

A Matthews spokesman confirms
that there will be some problems in
numbering, placement and color-
ation of the “basically unattractive”
UPC bar code. But, he says. working
together, design artists, film master
producers, printers and manufac-
turers should be able to solve them.

Since placement is specified (the
upper right hand corner of the back
cover in the case of LPs), some de-

" signs may have to be modified and

MAY 20, 1978, BILLBOARD

new designs planned so that they
can accommodate the UPC symbol.

There is a problem with colors.
Print contrast is an important factor
in scanning the symbols. If colors
other than black and white are se-
lected, Matthews says, “they must be
checked to assure proper print con-
trast between the printed bars and
the background.

“UPC guidelines recommend
printing the symbol in 100% black in
a white window. Margins of white
around the symbol are carefully
planned in the recommendations to
eliminate interference from adjoin-
ing colors. Use of any colors to print
the symbol must be carefully
checked,” says the company spokes-
man, who adds that the firm checks
color compatibility for its clients for
free.

Another problem with the code,
the company concedes. is on a small
package (like chewing gum, ciga-
rettes or cassette tapes) if the bar
code is cut down in size. or trun-
cated, then there is a chance that
there will be difficulties in scanning.

The company’s new manual is de-
signed for the printers, who have
had problems in the past with print-
ing the codes correctly. For instance,
the company recommends that if the
film master “cannot be stripped into
the final film, (it) be inserted into the
final stripped film to give printers
greatest film accuracy, better work-
ing tolerances, and the ability to stay
closer to printing specs.”

The UPC Symbol Specification
Manual, according to Matthews, says
the film master must be prepared
with tolerances of plus or minus

= I

General News

ROYAL PRAISE—Singer Deniece Williams draws plaudits from Prince
Charles, heir to the English crown, at her recent sellout performance at the
London Palladium. The command performance for His Royal Highness

topped off a U.K. tour by the CBS Records International recording artist, in

company with CRI co-star Johnny Mathis.

0.0002 inch per module. “Main-
taining the required accuracy
throughout the symbol is one of the
toughest assignments ever given
commercial printing,” the company
says.

Matthews urges printers and
record company personnel to make
use of he UPC Spec Manual as its ta-
bles spell out everything required to
print the symbols within the strict
tolerances that are necessary. Mat-
thews will also evaluate the printing,

Bernstein Cancels
3 S.C. ‘Evenings’

CHICAGO—A replacement for
three **Musical Evenings With
Leonard Bernstein™ is being sought
by the Spoleto Festival U.S.A.,
which opens this month in Charles-
ton, S.C.

Bernstein, who was to have led
three consecutive evenings of cham-
ber music in the 400-seat Dock
Street Theatre, has canceled because
of his wife’s illness. The conductor
has scheduled no performances until
the fall.

Festival sources say Gian Carlo

Menotti, founder and artistic direc-

tor, is personally seeking a per-
former of *“equivalent stature™ to di-
rect the May 26, 27 and 28 soirees.
Tickets for the intimate concerts sold

_out quickly at $12 and $15.

123456
UPC SYMBOL

1234-56789-0
KATTHEWS

s=| MAG 120 PCT BWR 00.0 ANS

How a bar code should look on the back of an LP jacket.

and return the acceptibility range
for reductions.

The company points out that
record manufacturers adopting the
bar cede will have to make the new
numbering system congruent with
the companies’ existing numbering
systent. Fer some, the two number-
ing codes will mesh immediately,
but others may have to renumber
their catalogs.

Matthews expects that the first use
of the bar code will be on new re-
leases, but that some manufacturers
may choose to use stickers on their
available catalog. The company
cautions, however, that “the cost of
applying labeling to a product
should be considered almost 10
times that of printing the symbol on
the preduct itself.”
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__Executive Tumtoble_J

Gordon Bossin leaves United Artists Records, Los Angeles, as vice president
of marketing (see separate story). He had been at the label since 1977 coming
from Arista. . . . Arnie Orleans resigns as senior vice president of marketing at
20th Century-Fox Records. He joined the label last May after six years at
A&M Records as national sales manager. . . . Allen Davis, vice president of cre-
ative operations for CBS Records Inter-
national, is taking temporary assignment as
chief executive officer of CBS Records Hol-
land. This follows the resignation of manag-
ing director John Vis; Davis will relocate un-
til a new chief is named. His move to Holland
sparks new responsibilities at CRl. New
Y ork. Bunny Freidus, vice president, market-
ing. will deputize for Davis, while Joe Sen-
kiewicz, director of promotion, is appointed
director, artist development. ... John Simmons is a&r coordinator for Arista,
New York, joining from music consultant in the a&r department of A&M. . ..
Philip Asbury is appointed director of legal and business affairs at Phila-
delphia International Records. Philly. He was an attorney with Morgan, Lewis &
Bockius in thatcity. . . . Bob Ursery named national promotion director/black
music at Fantasy/Prestige/Milestone/Stax Recorfls. With the Berkeley, Calif.,
label since 1974, he joined as its Midwest promotion director. . .. Parachute
Records, Los Angeles, taps Bret Kennedy as the label’s director of national
marketing and artist relations. She was president of Pathway Management &
Productions. . . . Eric Doctorow named to director of product management at
ABC Records. Los Angeles. He comes from
CBS Records where he was manager of the
college department. .. . Rick Landy becomes
manager, catalog exploitation or all wholly
owned as well as adminstered companies
within the 20th Century-Fox Music Publish-
ing Group in Los Angeles. Landy hasbeenin
music publishing starting in the early '60s
with a six-year stint as director, Performing
Rights West, with BMI. ... Shot Lee named
vice president of Bigboro Records, New York, from assistant to president Jeff
Lane. ... Phil Cordas appointed to the national promotion department of Am-
herst Records. Buffalo, from music director at WBUF-FM, Buffalo. ... New
appointments in the black music marketing promotion staff of Warner Bros.
includes: JacRie Thomas named regional promotion manager for the South-
west based in Dallas, after having been Warner’s disco co-ordinator in New
York: Ted Joseph named regional promotion manager for the Midwest/
Cleveland area, after doing local promotion for WEA in Detroit; and Marylou
Bareaux named national promotion coordinator basing at the label’s Burbank,
Calif., base. after a two year stint with Warner Bros. Television. . . . Ken Puvo-
gel named regional album promotion man-
ager for the Northeast at Warner Bros. Rec-
ords in New York. He had served as New
York area promotion manager. ... Jack
Waxman named director of classical reper-
toire for the Euphoria and Classical Excel-
lence labels, subsidiaries of Request Records

Davis Simmons

Asbury

- g

! of Hollywood, Fla. He had been associated , %§
] with the Sam Goody chain in New York. . .. Ba h
Kennedy Judy Rich is named executive assistant to pnac

Tommy Mottola, president of Champion Entertainment Organization, New
York. She joined the outfit six months ago. . . . Thomas Ozoroski named assist-
ant to Allen Flexer, president of the Spectrum complex in Philadelphia. He
has been vice president of operations. Aaron Siegel takes over the latter post,
moving from director of administrative sales. ... Helene Barte resigns as ac-
counts director at the Howard Bloom organization. New York, and will an-
nounce new plans shortly. . . . Guy Thomas promoted to the position of West
Coast media coordinator for Rogers & Cowan, Los Angeles. He had been a
publicist for Linda Grey & Associates. . .. Larry Baunach named vice presi-
dent, special projects. for Jim Halsey’s Tulsa-headquartered artists manage-
ment firm. He had been a vice president of ABC Records, Nashville. ...
Phonogram/Mercury names Dave Smith Midwest regional country promotion
manager. He had been with the label as a local promotion manager and will
base in Dallas. . .. Ovation Records, Chicago, names David Webb national di-
rector of publicity. He was a background in journalism and artist manage-
ment. ... Otto Wydogen promoted to general manager of the Good Music
Agency’s Northwest office located in Missoula, Mont. He joined the organiza-
tion three years ago as an agent trainee.

Marvin Paris named vice president and general manager of the Garrard Di-
vision of Plessey Consumer Products, Plainview, L.I. He was national sales
manager. . . . George Ziadeh, vice president of the Ampex magnetic tape divi-
sion. is elected vice president of the Ampex Corp., Redwood City. Calif.. one of
three such vice presidential appointments announced by the Redwood City
operation. . . . Bob Schultz named director of sales at audio tape dupli-~
cators Preferred Sounds, Rye, N.Y. He was with custom duplicators Ampex
Corp. as Eastern sales manager. . . . Michael Wiggins is national sales manager
at the audio divison of Akai America, Compton, Calif.. moving from national
sales manager of Sanyo Electric. . .. Judith Berger is appointed to a three year
term as trustee of the Copyright Society of the U.S. A New York attorney en-
gaged in music publishing, she administers 12 firms affiliated with ASCAP
and BMI. .. Hal Wiessman, public relations director for the Valley Forge, Pa..
Music Fair. Lee Guber and Shelly Gross Enterprise and Frederick Gross,

-formerly with Music Fair Concerts in New York City, have joined forces as

Weissman & Gross Associates. Inc., a public relations and advertising agency
in Bala Cynwyd, Pa.

Lawrence Jaffe becomes vice presidentin charge of marketing for Uni-Sync,
Inc.. Westlake Village, Calif. He'’s been with the firm since its purchase by BSR
last year. as marketing’manager. ... Charles Toda is named assistant general
manager, sales planning, for the consumer electronics group of Panasonic, Se-
caucus, N.J. He was product manager for the company’s TV and video home
systems unit.
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SECRETARIES DINE—Roulette Records chief Morris
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Levy plays host to executive secretaries of various music firms at
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his New York restaurant, Giorgios. With him, from left, are Janie Weingart (RCA), Hermine Barris (CBS), Karin Grasso
(Roulette), Farrah Feinerman (Silver Blue), Arlene Schiafmitz (Hit Factory), Lucille Kern (Roulette), Carol Beiberfield
(ATI), Shelly Whitman (Big 7 Music), Paula Leone (ATI) and Connie Pitsirilos (RCA). The occasion was National Secre-

taries Day.

Levy Sets Cut-Outs
Sale & Retail Growth

By DICK NUSSER

NEW YORK-—Morris Levy's
Strawberries retail chain and his
Promo Records wholesale division
have just completed major deals in-
volving store expansion and the
bulk sale of six million cut-outs.

Levy told Billboard the five-store
Boston-based Strawberries chain
will be expanding “throughout” the
Northeast in the coming year, with
the first of three proposed new stores
opening soon in Providence, R.I.,
where Levy has purchased the
former W.T. Grant building.

Plans call for a new 6,000 square
foot Strawberries store with three
entrances on a refurbished down-
town mall. Levy plans to lease the
additional space to a national book
chain, a major audio hardware
chain and provide space for a pos-
sible disco and jazz workshop. A
special Strawberries’ bus will pro-
vide transportation from the site to
the nearby Brown Univ. campus.

The Promo Records deal was
completed last week under the terms
of New Jersey’s bulk sale law. Six
million cutouts were sold to Richard
Kastner’s Automotive Merchandis-
ers. The sale is described as part of
Promo’s effort to make room for the
recent purchase of a million pop,
rock and jazz cutouts from two ma-
jor labels.

“It was a chance to clean out our
warehouse,” Levy says. “It was old
merchandise and we needed the
room for the new purchase and in
order to expand our reactivated
budget label, Emus.”

Levy, who also heads Roulette
Records here, points out that Promo
won’t be dumping the new cutouts
on the market at one time.

Promo vice president Carl Post
says the firm will “hold off distribut-
ing” the disks until a greater variety
of product is available “so one label
doesn’t stick out” when the items hit
the nation’s cutout bins.

The warehouse clearance initially
gave rise to speculation within the
industry that Promo was folding its
tents. Not so, says Levy.

“Reports of our death are greatly
exaggerated,” Post adds. “Our sales-
men Paul Livert and Max Goldstein
are alive and well and standing by to
sell records.”

Levy also reveals that he almost
sold the Strawberries chain to Sut-
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ton Distributors last summer, shortly
before the Sutton-owned Jimmy's
Music World collapsed into bank-
ruptcy. Levy acquired the then
three-store chain approximately two
years ago from Factory Sound of
Boston.

“It was tough going up there every
week,” the New York-based Levy
claims. “But | found out that if I
walked out on Strawberries I'd be
hurting my friends, my creditors.”

Levy now believes the Northeast
market is one of the country’s most
lucrative for record sales and pro-
motion, and also concert promotion,
a field he expects to enter within the
next year. (Levy is known to be close
friends with ATP’s Jeff Franklin and
a pairing of talents may be involved
here.)

“When you break a record up
there, Levy explains, “you’re
reaching some 400,000 college kids
who carry that new sound back to
areas all over the country where they
come from.”

Levy says he works closely with la-
bel promotion staffers in “aggres-
sively” breaking new sounds through
in-store play. “We have a tight play-
list in our stores,” he adds.

Another innovation Levy plans to
introduce is a full-time promo man
to work in conjunction with various
labels promoting new acts.

Strawberries also inaugurated a
unique “midnight sale” that begins
at midnight and lasts until 6 a.m.
Buses are used to transport custom-
ers from nearby campuses and be-
tween the various Strawberries’ out-
lets during those hours.

“The last midnight sale we had we
grossed $60,000 in one night in all
five stores.” he says.

Levy claims business at the Straw-
berries chain has grown from a
yearly gross of $3 million with three
stores to $5 million with five stores.

He says Strawberries also offers
weekly sales reports on new acts to
labels requesting them.

Levy, something of a legend in the
record business, also operates Adam
VIII, the television merchandising
company which deals in direct mail
disk sales. His career stems from his
ownership of Birdland. the Broad-
way nightclub that hosted top name
jazz acts in the 1940s and 1950s.

CHART ANALYSIS
Filmtracks
Crowd Top
Sales Spots

By PAUL GREIN

LOS ANGELES—Eight sound-
tracks, six of which are multiple-
record sets listing for between $11.98
and $14.98, are crowded in the top™
third of Billboard’s Top LPs & Tape
chart this week.

The double-disk soundtracks are
RSO’s “Saturday Night Fever” (a
$12.98 list), holding at No. 1 for the
18th consecutive week; MCA’s
“FM” (§13.98), jumping seven notch-
es to 17 in its third week on the
chart; A&M’s “American Hot Wax”
(311.98), moving up one notch to 31
in its seventh week: and RSO’s
“Grease” ($12.98), debuting on the
chart at 53.

Triple-disk configurations are the
Band’s “The Last Waltiz” on WB
($14.98), jJumping seven slots 10 39 in
its fourth week: and “Thank God It’s
Friday™ on Casablanca ($12.98),
leaping 34 points to 40 in its second
week. The latter soundtrack consists
of two LPs and a bonus 12-inch
disco single.

The two single-disk soundtracks
in the upper third of Billboard’s top
200 chart are Abba’s “The Album™
(Atlantic), which moves up three
points to 45 in its 14th week: and
“The Rocky Horror Picture Show”
(Ode/Jem), which jumps five points
to 63 in its sixth week.

Five of these soundtracks are sup-_,
ported by current Hot 100 singles.
Of the seven chart hits from “Satur-
day Night Fever,” five are still listed,
including two by the Bee Gees and
one each by Yvonne Elliman, the
Trammps and Tavares.

“FM" is bolstered by Linda Ron-
stadt’s “Tumbling Dice,” which
moves into the Top 40 this week:
“Grease” includes the top five John
Travolta/Olivia Newton-John duet:
and “The Album” features Abba’s
top 20 hit “Take A Chance On Me.”

Two current chart hits have been
lifted from “Thank God It's Fri-
day”: the title track by Love &
Kisses (now at 65 star) and ‘“Last
Dance” by Donna Summer (at 75
star).
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Financial

Arista & Music Boost
Columbia Pictures $3

By STEPHEN TRAIMAN

NEW YORK-A solid perform-
ance by Arista Records and related
music publishing operations helped
push parent Columbia Pictures In-
dustries to record third quarter and
nine-month revenues and operating
income for the period ended April 1.

For the Feb. 1-April | period,
Arista revenues rose 91% to $18.704
million from $9.791 million, includ-
ing Arista U.K. and distributed
Savoy and Buddah labels, according
to Elliot Goldman, executive vice
president and general manager.

Also partof the records and music
division, the Columbia/Arista Mu-
sic Publishing group and Columbia
Pictures Publications produced
$2.033 million in quarterly revenues.
a 45% gain from the $1.4 million
noted the prior year.

Combined records and music rev-
enues of $20.737 million were 85%
ahead of the 1977 quarter total of
$11.191 million. Equally important.
division income from operations be-
fore corporate expenses not directly
allocated to divisions rose 35%, to
$985.000 from $732.000 the prior
year.

For the nine months, Arista net
revenues are up 126% to $50.379
million. from $22.318 million the
year before—topping the net reve-
nue figure for the entire prior fiscal
year. Music publishing revenues for
nine months total $5.801 million. a
29% gain from $4.49 million the
year-ago period.

Operating income for the com-
bined records and music division for
nine months rose 650% to $3.239
million from $430,000. on a 110%
revenues boost to $56.18 million,

from $26,808 million the com-
parable year-earlier period.

Cited for Arista’s third-quarter fi-
nancial surge were outstanding sales
by a variety of artists, topped by
Barry Manilow. with contributions
from Raydio’s debut gold single
“Jack & Jill” and hit LP the Outlaws’
live double package, Patti Smith’s
“Easter” LP and *‘Because The
Night” single, and continuing sales
on the gold “Close Encounters”
soundtrack LP.

“Arista Records’ diverse musical
successes have demonstrated a con-
tinuing high level of public accept-
ance.” notes Alan Hirschfield, presi-
dent and chief executive officer of
Columbia Pictures Industries. “Dur-
ing the quarter, Barry Manilow’s
sixth Arista album sold over 2 mil-
lion units (‘Even Now,” his fifth
platinum LP). In addition. motion
picture soundtracks from the Co-
lumbia movies *Close Encounters’
and "You Light Up My Life" earned
gold LPs.”

“On many levels, 1978 continues
to be a precedent-shattering year for
Arista,” Goldman comments. “The
concluding quarter of our fiscal
year, with a number of major new
album rcleases, will top off our
record-setting year.”

Already released or planned in
the April-June period are a follow-
up to Alan Parson Project’s plati-
num “l Robot.” label debuts of John
Miles and the Michael Stanley
Band: new LPs from the Kinks, Nor-
man Connors and. on Buddah, Mi-
chael Henderson and Gladys
Knight & the Pips, plus the first LPs

(Continued on puage 88)
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MCA Halts Slide
With 1st Quarter

Sales & Income

LOS ANGELES—MCA’s record
and music publishing division
posted gains in both sales and in-
come in the first quarter ended
March 31, halting a skid of nine con-
secutive quarters of declining prof-

_its.

Sales increased 1% to $23.951,000
frony $23,716,000 in the comparable
period last year.' Divisional earnings
increased [1%4% to $3,332.000 from
$2,988.000 a year ago.

The positive quarterly showing of
the record division follows encour-
aging gains made during the fourth
quarter of 1977 when diminishing
divisional losses improved its finan-
cial outlook (Billboard. March 11,
1978}

Meanwhile, the first quarter regis-

tered the second highest first quarter
net income and ecarnings in MCA
Inc.’s history, with sales the highest
for any first quarter ever.

For the three months, MCA Inc.
net income rose 33% to $21,380.000
compared to $16,018,000 last vear.
Sales increased 19% to $236.402,000
from $197,939,000.

Lew Wasserman, chairman of the
board of MCA Inc., is optimistic that
the remainder of the year will be
“satisfactory.”

Klein Appeal Outcome May

_ Market Quotations

As of closing, May 11, 1978

H|g:|976 Low NAME P-E (153";; High Low Close Change
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25% 22 Beatrice Foods 10 837 23% 23% 23% + %
55 43% CBS 8 235 52% S51% 52% + %
20% 13% Columbia Pictures 4 1491 20 19 19% - %
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40%2 31% Disney, Walt 14 387 38% 37% 38% + 1%

3% 2% EMI 5 52 2% 2% 2% Unch.
13 8% Gates Learjet 5 35 12 1M% 1% Unch.
14% 1 Gulf + Western 5 705 14% 14% 14% + %
13% 9% Handleman 8 75 13% 17%  13% + %

4% 3  K-tel - 3 4% 4% 4%  Unch.

. 6% 4% Lafayette Radio - - - - 6% UnChaep
35 22% Matsushita Electronics 10 5 33% 32% 32% - %
47% 32% MCA 9 212 46% 46 46% + %
45% 26% Memorex 8 312 45% 43% 45% + 2
52% 43 3M 13 73 52% 51%  52% + %
45% 35 Motorola 12 430 44%  44%  44% + %
28% 24% North American Philips 6 70 28 27% 27T% - %
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10% 6% Playboy 21 305 10% 9% 10% + %
29% 22% RCA 8 625 28 27%  27% + %

8% 6% Sony 14 17 8 7% 7% - %
13% 9% Superscope 72 21 12% 12 12 - %
41% 29% Tandy { 8 425 38% 38% 38% + %

9% 5% Telecor 7 16 8% 8% 8% + %

5% 2% Telex 12 242 5% 4% 5% + %

2% 1% Tenna - 39 2% 2 2 - %
16% 12% Transamerica 6 597 15% 15% 15% Unch.
33% 20% 20th Century 5 249 32% 31% 32 + %
4% 29Y% Warner Communications 7 769 41%  39% 41% + 1%
16% 11%  Zenith - 295 16% 15% 16% + %

OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCOInc. - 34 5] 5% Integrity Ent. 9 133 3% 3%
Electrosound Koss Corp. 17 14 5% 5%
Group — - 2% 3% Kustom Elec. — 33 2% 3%
First Artists M. Josephson 8 46 14% 15%
Prod. 3 34 5% 5% Orrox Corp. — 12537/16 311/16
GRT = 9 1% 2% Recoton 12 2 3% 4
Goody Sam 10 - 6% 6% Schwartz Bros. 5 - 3 4

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, vice president, Dean Witter Reynolds, Toluca Lake office (213) 872-
3333, 788-9250, member of the New York Stock Exchange, Inc.

Affect ABKCO'’s Finances

By ROBERT ROTH

NEW YORK-—Although ABKCO
Industries, Inc. filed an encouraging
first quarter financial report, the
prosecution of its president and con-
trolling shareholder may affect the
financial health of the company.

In the first quarter of fiscal 1978
ending Dec. 31, 1977, ABKCO had
revenues of $2,826,986 and a profit
of $186,012, or 13c¢ per share. This
was an improvement over the same
period the year before. which had
revenues of $2,767,055 and a loss of
$68,408 or 5¢ per share.

The outcome of the appeal of
criminal tax evasion charges filed
against ABKCO chief executive Al-
len Klein will have an effect on his
ability to repay substantial loans
made to him by the company.

According to the Form 10-K filed
by ABKCO with the Securities and
Exchange Commission on March
21, 1978, Klein as of Feb. 24, 1978
owned his comapny $591,289 plus
$5,875 in accrued interest. This
amount represents three loans made
since 1976.

The first is a note dated Feb. 19,
1976 for $516,582 due in monthly in-
stallments concluding on Feb. I,
1986 and secured by a first mortgage
on Klein’s home and 400,000 shares
of ABKCO stock. Another note,
drawn on June I, 1977 and unse-
cured is for $100,000 due on March
I, 1979.

Up to $425,000 for legal expenses
has been authorized by the company
to be loaned to its president. By Feb.
24, 1978 $25,000 had been used for
this purpose.

The legal expense loans are se-
cured by 225,000 of the same
400.000 shares pledged to the 1976
loan. and are due to be paid on
March 1, 1989.

All of the above loans. according
to the report filed, are at “interest at
the prime rate, not to exceed 7%%
nor be less than 6%.” The prime in-
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terest rate, which is the rate at which
banks charge their preferred com-
mercial customers, is currently 8%%.

Since ABKCO Industries is char-
tered as a Delaware corporation, the
law of that state requires it to in-
demnify directors. This means that if
there is a dismissal of the charges
against Klein, the corporation
would be required to pay for his de-
fense expenses.

Klein currently owns 931,331
shares of ABKCO stock, traded over
the counter, which amounts to 67%
of the total shares. Some 700.000 of
these shares are pledged to the cor-
poration as collateral for loans and
advances.

In the quarterly report Form 10-Q
filed with the SEC on March 17,
1978, Arthur Andersen & Co., certi-
fied public accountants, concluded
that: “If Mr. Klein is ultimately re-

Goldfarb With
Philo Records

NEW YORK-—Philo Records, a
Vermont-based folk label, has ap™*
pointed Herb Goldfarb Associates
Inc. to coordinate its sales, market-
ing, distribution and merchandising. _

“We are now ready for the big
plunge,” says William Schubart, ex-
ecutive vice president and national
sales manager of the label. describ-
ing the move that will see a reorgani-
zation of the label’s marketing nu-
cleus and a reorganization of its
catalog.

A new price schedule and new dis-
tributor appointees are being
planned, as are major promotions,
tie-ins and personal ap pearances for
the fall season.

tried and found guilty. It is possible
that a jail sentence might be im-
posed on him, in which case the
business of the company and the
ability of Mr. Klein to repay his
loans from the company would be
adversely affected.”

ADVERTISING SPACE SALESMAN
Billboard |

If you are an aggressive, organized self-starter with
advertising space and/or sales experience, we have
a position open in Chicago.

The territory is the mid-west and Canada, selling to
the record and consumer electronics industries.
Send complete resume and salary requirements to:
Ron Willman
Billboard
1515 Broadway

New York, NY 10036
EQUAL OPPORTUNITY EMPLOYER
No phone calls, please.
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LOS ANGELES—WEA main-
tains the momentum on its record-
shattering six-year sales surge with a
current 250-odd chart and hot cata-
log album program that offers eli-
gible accounts two shots at a 5% dis-
count through June 23.

WEA president Henry Droz high-
lighted the program. “Star Force,”
among the steps the giant distribu-
tion entity took in 1977 and will con-
tinue taking in 1978 to pace the in-
dustry.

Accounts which are current may
place two orders anytime during the
program, both carrying the 5% dis-
count. Offering accounts two
chances to buy in during a sales pro-
gram was introduced initially by
WEA in 1977.

Dating offered makes first pay-
ments for merchandise bought dur-
ing the program due Sept. 10 in or-
der to carn the 2% discount, net due
Sept. 25. Back order will be carried
eligible for program discount
through July 7.

WEA offers five-foot by two-foot.
three-foot by two-foot and 21-inch by
14-inch posters and a 30-inch by 18-
inch mobile, all in full color, as col-
lateral merchandising. Advertising
allowances and store contests will be
arranged.

OFFERS 5% DISCOUNT

Summer Sales Plan
Sparks WEA Meet

By JOHN SIPPEL

The WEA spring marketing meet,
held at the Canyon Hotel. Palm
Springs. kicked off before 135 at-
tendees. with an artist development
panel that included: Vic Faraci,
WEA executive vice president: Bob
Regehr. Warner Bros. vice president,
artist relations: Carl Scott, Warner
Bros. director of artist development:
Henry Allen, Cotillion Records
president: Dave Glew. senior vice
president, Atlantic Records: Jerry
Sharell. vice president, artist rela-
tions. Elektra/Asylum. and Rip Pel-
ley. national artist relations.
Elcktra/Asylum.

Marketing coordinators from the
eight branches: Walter Combs, Bal-
timore: Randy Edwards. Chicago:
Pat Bressler, Dallas: Wayne
Thomas. Boston: Bill Cataldo, New
York: Chuck Jones. Atlanta; Dave
Mount, Los Angeles: Bob Lipka.
Cleveland: Rich Cervino. Phila-
delphia. and Steve Taylor. San
Francisco. took the meeting into the
trenches, cach presenting 15-minute
slide presentations of point of pur-
chase displays and promotions in
their areas.

Russ Bach. vice president. man-
agement development, outlined
WEA’s objectives in staff training
and development. Steve Schuster.

NEW PRICE
BREAKTHROUGH

c

nckERo

FIRST 1,000
COMPLETE $495.00

Serving the graphic naeds of the recard industry for 20 years.

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patterson Street
Cincinnati, Ohio 45214
513/381-6450

GEORGE
BENSON

DISTRIBUTORS: Territories still available.
DJ's: Write for sample copy of single.

\

GEORGE
BENSON

FROINCMOODS

XXX Rated

new LP and single

Records that would do any
dealer proud to sell and any
record buyer would love to
own

Available on

PAUL WINLEY
RECORDS & TAPES

P.O. Box 1214
New York, NY, 10027
Call: 212 289-0111

General News
iy

_

FLIGHT ORDERS—WEA president Henry Droz, extreme left, e

7R

t R .-y

xhorts his eight branch managers, standing left to right,

Don Dumont, Boston; Bill Biggs, Atlanta; George Rossi, Los Angeles; Al Abrams, Chicago; Bruce Tesman, New York;
Pete Stocke, Philadelphia; Mike Spence, Cleveland and Paul Sheffield, Dallas, to do their utmost at WEA's spring
marketing confab. Seated in the rear are Vic Faraci, executive vice president, and Bob Moering, director of marketing_

who holds a doctorate in psychology
from the Univ. of Texas and former
head of ARCO's management de-
velopment program, spoke on hu-
man resources. management devel-
opment and management
philosophy.

The WEA meeting saw the
NARM filmed presentation on ad-
vertising media mix. Herb Men-
delsohn. president of ABC's rack-
jobbing  division. discussed
advertising from both the label and
account’s point of view.

The role of publicity in stabilizing
artist recognition and resultant sales
was discussed by Bryn Bridenthal
and Bob Merlis. publicity chiefs for
Elektra/Asylum and Warner Bros..
respectively.

On May 3. brass from the WEA
branches rotated in nine 50-minute
rap sessions with representatives
from Warner Bros., Atlantic and
Elektra/Asylum Records. They dis-
cussed interaction at the grass roots
level with the label executives in

coordination and promotion.

various categories of repertoire. and
sales, advertising and merchandis-
ing techniques.

Irwin Goldstein. national credit
manager for WEA, and his assist-
ants, Mike McLeod and Kathie
Gates. along with the eight branch
credit managers. moved from their
own national meeting at La Costa,
Calif.. to participate in the final two
days of the WEA spring conclave.

On three evenings at the confab.
the labels presented new releases.
the peak of which was a surprise visit
by Mick Jagger and Earl McGrath,
president of Rolling Stone Records.

Droz pledged WEA would con-
tinue its black music marketing com-
mitments and its leadership in a
strike force of pop display person-
nel. He introduced his first six field
sales managers from a concept de-
veloped in late 1977: Marv Helfer,
Los Angeles: Bob Bean and Art
Teal, Cleveland: James Wood. At-
lanta: Kenny Dietz. Chicago: and
Noble Womble, Dallas.

ABC Prepares Customers,
Employes For Rack Sale

By STEPHEN TRAIMAN

NEW YORK-—In the wake of the
agreement in principle to sell ABC
Record & Tape Sales rack oper-
ations to Lieberman Enterprises
(Billboard, May 13), ABC corpo-
rately is making every effort to
smooth the transition for its rack
Customers and to relocate the divi-
sion’s personnel. within the com-
pany and music industry.

At the same time, ABC Inc. presi-
dent Elton Rule strongly reaffirmed
the company’s commitment 10 its
ABC Records operation, denying
there is any intention to sell the la-
bel. Steve Diener, label president,
reiterated the stand on a recent visit
to ABC’s Anchor affiliate in the
U.K. (see separate story in Inter-
national).

All ABC rackjobber customers
were personally advised of the sale
by division chief Herbert Men-
delsohn, who strongly endorsed the
Lieberman operation in telegrams
sent prior to the formal announce-
ment.

“Lieberman Enterprises, under
the leadership of David Lieberman
as chairman and Harold Okinow as
president. hold the distinction of
being named by NARM as the out-
standing rackjobber of the year for
the last two years.” he pointed out.

“l know that Lieberman Enter-
prises will exhibit the same high
quality of performance you have
come to expect and receive at ABC.
As we progress toward a definitive
agreement, ABC will work closely
with you to assure a smooth oper-
ational and management transition
to the service of Lieberman.” Men-
delsohn emphasized.

ABC Inc. has put an elaborate
personnel relocation plan into oper-
ation, counseling all rackjobber em-
ployes from senior management
through all clerical and warehouse
staffers.

www.americanradiohistorv.com

“We have teams visiting each
branch to aid the relocation effort.”
a corporate spokesman says. “and
we're looking at every possibility
within the entire ABC operation.
We're hoping a certain percentage
will be absorbed within other capac-
ities at ABC, and we're making every
effort to insure that no one is left in
the financial turch.”

While the agreement in principle
progresses to the final sale stage, Lie-
berman will have no comment on
the addition of any ABC personnel
to its expanded operations.

As for the remaining eight of 10
ABC Wide World Of Music retail
stores, all apparently are still for
sale, with integrity Enterprises re-
opening the mall locations acquired
in Phoenix and Tucson as Where-
house stores on May 1.

DOLL MAKER
THEMES LP

NEW YORK-—Famous doll de-
signer Madame Alexander makes
her recording debut this month, with
the release of a special album of
“dramatic vignettes and original
songs™ featuring “‘classic doll
themes.”

The sterco disk. with music writ-
ten by Juilliard graduate John Bar-
den, carries a suggested $7.98 list
price and the title, “Madame Alex-
ander Collector’s Album 1978."

[t is being distributed to toy shops
and department stores by her own
Alexander Doll Co., with orders
apparently totalling 20.000 already.

According to the firm, doli collect-
ing is the third largest hobby in the
country. Where record collecting
stands is not suggested.

BEAUTY AND—Herb Mendelsohn,
president of ABC Record and Tape
Sales, exhibits his merchandising
flair at the WEA spring meeting
when he uses the ‘‘beast’ beside
him to illustrate the thrust of his ad-—.
vertising talk, *‘What's The Gorilla
Doing On Roof?"

Videotape Linked
To Tyler Promo

NEW YORK-Videocassettes for
in-store screening are among the
components of RCA's merchandis-
ing campaign for the new Bonnie
Tyler album, “It's A Heartache.”

This marks one of the first occa-
sions the label has produced video-
tapes for retail use. It has also pre-
pared 16 m.m. film prints of Tyler
singing the LP’s title track for local
television, 60-second radio commer-
cials, mobiles and a 22 by 22-inch
four-color poster blowup of the al-
bum cover.

Tyler’s hit single. “It’s A Heart-
ache,” moves to a starred 20 on this
week’s Billboard Hot 100.

First Jazz Fest
At Stanford Univ.

PALO ALTO, Calif —Stanford
Univ. will present its first ever Jazz
Festival Memorial Day, May 29. ™

To be held in the campus’ Frost
Amphitheatre, the concert will fea-
ture such artists as Stanley Turren-
tine, Roy Ayers and Ubiquity, the
Crusaders, Les McCann and Ester
Phillips.

7 Writers Named

NEW YORK-Seven writer-
members of ASCAP have been
named by the John Simon Guggen-
heim Memorial Foundation to re-
ceive 1978 fellowships. The grants
for musical composition go to Ste-
phen Albert, Curtis Curtis-Smith,
John Heiss, Charles Israels, David
Kechley, Ned Rorem and Elie Sieg-
meister. .
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Fashion model. Actress. Singer. ..
Cold beanty from Swedzn’s south.
The disco queen of tke Continen:
gives berself over to America.
Completely. Ix: ber fiery debut album.
Features the single ‘Rough Diaimond” (wBs 8573

=

A J.C. Friederich and Boona Music Production on Wiener Bros. records & tapes BSK 3188
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CHARLIE PARKER The legendary Dial
sessions,considered by many to have been the
scene of Bird’s hottest blowing, all available in
one place. This stunning limited edition six-
record set comes complete with 20-page
booklet. sBs 3159

&
DAVID SANBORN The recording world’s

most in-demand altoist takes a areak from

polishing up other people’s music to power his

own record number four. If mor2 passionate,

heartfelt ritfs exist than those that Sanborn

has cooked up this time, they just ain't on this ]
planet. Produced by John Simon. Bsk 3189 ‘. ‘

b

CURRENT JAZZ/PROGRESSIVE BEST SELLERS
Deoduto Tove Tsland 5

FLORA PURIM Flora journeyed to L.A. for
this one, where she teamed up with a shocking
number of session greats. down eat’s Number
|--One female vocalist just about any year of the !
'70s takes on a bigger, brighter sound, but the . 1 -
accent remains decidediy Rio-markable. m
Produced by Bob Monaco & Airto Moreira. ;
BSK 3168

EUMIR DEODATO L OVE ISLAND B5K 3132
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BILL EVANS The master at work like never
before. The most lucid piano in town appears
this time out in a highly conversational mood.
Ready to be awestruck? This is it, a one-man
tour de force. Produced by Helen Keane.
8SK 3177

" RAMSAAN ROLAND KIRK A fine tribute td
a man who overcame the odds to conquer
every reed instrument extant, plus a few of his
own design. Kirkinever called his music jazz
ard a couple of Gershwin selections on this LP
prove his affinify for classic composition of all
kinds. The music rings out with the indomitable
sgirit of Rahsaan Rotand Kirk. Produced by
Jcel Dorn. Bsk 3085

ON WARNER BROS. RECORDS & TAPES

CHARLIE PARKER A two-record set
featuring the best of the aforementioned

s x-pack. Every trill is guaranteed state-of-the-
art action. A must for any serious music fan

" e — Sm—— 1
JOHN HANDY WHERE GO THE BOATS BSK 3170 MICHAEL FRANKS BURCHFIELD NIFES BSK 3167 GEORGE BENSON WEERENDINL 4 85K 1111 2WB 3198



www.americanradiohistory.com

g

General News

LS54

P PP
PN NN

Z:

PARIS- Plugging a record on ra-
dio and television is no sure-fire
guarantee of success. mainly be-
cause the public who listen (0 radio
and watch tv and those who buy
disks are two separate entities. ac-
cording to the current monthly bul-
letin of the French Ministry of Cul-
tural Aftairs.

The report notes the annual
growth of disk sales is around 15
that the market continues to expand
but that saturation point will be
reached in a few vears when every

FRENCH LIKE FRENCH, OUI?

Gallic Disks Booming Abroad

By HENRY KAHN

French family has its own record
plaver.

Anticipated growth in sales of cas-
settes and albums 1s noted and it 1s
stressed that while France has a fa-
vorable export-import  balance.
some 90% of exports go to the luro-
pean Economic Community coun-
tries.

Now. the report says, there are 250
French production outfits. a dozen
major recording studios. both imde-
pendent and attached to the record
companies. and an unspecitied

b4

number of small studios. There are
six pressing plants ol importance
and around 20 smaller companics.

But for all the proliferation of
small companies, around 90% of the
industry 15 concentrated within 15
major compnies.

The report observes that on the
whole France has “resisted™ the in-
vasion of foreign product. so distin-
guishing the French market from the
U.K.. Germany and Scandinavia, all
with a growing inflow of records

(Continued on page 74)

BRUNSWICK EXECS

NEWARK ~The retrial of four
executives of Brunswick Record
Corp. began last week on charges
that they allegedly conspired to sell
thousands of dollars in records un
der the table. and denied recording
artists their royalties trom the sales.

Brunswick’s president Nat Tarno-
pol. who is also the sole stockholder
of Dakar Records: Peter Garns, 52,
Brunswick wvice president: Irving
Wiegan, 66. Brunswick’s controller:

BILLBOARD

o

WEAY 20 1978

The Original Motion Picture Soundtrack of

MCA 12000
$7.49

FROM MOUNTAIN PEAK TO LAKE SHORE __

ALL POINTS BEYOND AND BETWEEN
THE LARGEST ONE STOP IN AMERICA

“IT’S A SONY”

SONY BLANK TAPE DEBUTS WITH US.
CALL FOR OUR SPECIAL ON SONY TAPE.

sDonna Summer

= Commodores

Thelma
Houston

Paui Jabara

Pattie
Brooks

Marathen

SUN

Sunburn

CASA 7099
$6.99

The Isley Brothers
Showdown

includin
Take Me To The Next Phase (Part 14 2}

| Ain'tGring Up No Love Groove With You

Coolin’ Me Out [Part 18 2)/Fun A

COL 34930
$3.89

ABC 1072
$3.89

TAVARES
Future Bound

CAPIT 11719
$3.89

WiLLiE NELSON

StarpusT

nctuding

|Stardust 'Gecrgia On My Mind/Unchained Meiody
September Song Someone To Watch Oves Me.

COL 35305
$4.09

CAPIT 11698

Together ® Forever
CAPRI 205
$4.09

$6.99

GEORGE DUKE
DONTLET GO

including

Oukey Stick/The Way ( Fee!
Morning Sun/Movin' On/Yeah, We Going

$3.89

RSO 4002

COL 35366

CAPIT 11723

KOOL & THE GANG
SPINTHEIRTOP HITS

DELITE 9507
$3.89

HEATWAVE
CENTRAL HEATING
o e nem T 55

Central Heating 'Leavin For A Dream
Send OutFor Sunshine

$4.09

A&M 4658

COL 35260
$4.09

$50.00 MINIMUM ORDER — 10 LP’S PER TITLE — DEALERS ONLY
SALE PRICES EFFECTIVE THRU SATURDAY, MAY 20, 1978

SOUND
UNLIMITED

The One-Stop For All Your Needs
5404 W. Touhy Ave., Skokie, || 60076

312-539-5526

312-674-0850

OUTSIDE ILLINOIS CALL TOLL FREE
800-323-4243

MILE HIGH
ONE STOP

150 Rio Grande Bivd.
Denver, Colo. 80223

303-629-1960

Colo. 800-332-3813
or 800-525-6084
WE DISTRIBUTE CRAIG HOME AND CAR STEREO, CLARION CAR STEREO AND
JENSEN CAR SPEAKERS.* WE STOCK DISCWASHER, WATTS, CALIBRON RECORD
AND TAPE ACCESSORIES, MULTIPLE LINES OF BLANK TAPES, NEEDLES . . .

HUGE SELECTION OF PARAPHERNALIA AT BOTH LOCATIONS AND

OUR NEW IMPORT CATALOG IS AVAILABLE . .. SO GIVE US A CALL!
*AVAILABLE ONLY AT SOUND UNLIMITED.
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Payola Retrial Begins
For Tarnopol, Others

and Lee Shep. 45. production man-
ager. fuced the conspiracy charges in
U.S. District Court in Newark

The four defendants were con-
victed two years ago in one of the
first major payola prosecutions by
the federal government since in-
vestigations around the country he-
gan in the carly 1970s.

Last year, however. the U.S. Third
Circuit Court of Appeals. in Phila-
delphia. overturned a major portion
ol the conviction and sent the case
back to the federal court in Newark
for a new trial on grounds there may
not have been enough evidence to
convict the detendants on the
charges that were not overturned.

All four defendants are charged
with allegedly raising more than
$350.000 in cash and merchandise
by selling records “off’ the books”
and at less than wholesale prices.

tn the original trial. the defend-
ants were charged with giving pay
ments o radio station emploves as
an inducement to play Brunswick
records. Those charges. however.
were eliminated from the current
trial.

In his opening statement 1o the
Jury. Assistant U.S. Attorney Ken-
neth Laptook said the government
would introduce evidence showing
the defendants allegedly sold ree-
ords for cash and merchandise.

“They sold for cash to distributors
around the U.S. at a lower price than
the standard wholesale distributors’
price. and they sold records in ex-
change for merchandise for them-
selves-—television scts. stereo  sets.
golf’ clubs. various other Kinds of
merchandise.” Laptook said.

Laptook said cevidence would
show that Tarnopol made a phone
call to an unidentfied record mer-
chant i Charlotte. N.C.. and re-
ceived a 1972 Cadillac Eldorado
from him.

“The records went out. goods and
money came in: there was nothing
on the books.” Laptook said. “But
Michael Pollack. Tarnopol’s attor-
ney. suggested to the jury the record
company president had no cco-
nomic motive to participate in the
alleged scheme.

He said Tarnopol was legitimatel
making more money n his role as
company cxecutive and he did not
need o become part ol the alleged
agreement to defraud the artists and
writers who had contracts with
Brunswick Records.

The government's first witness.
Edward Hurley. former Northeast
regional salesman tor Dakar Ree-
ords and a Brunswick sales assistant,
testified he was instructed by Tarno-
pol to arrange deals with various
record distributors between 1970
and 1973

Hurley said he passed records to
various distributors, in exchange tor
cash which he handed over to Tar-
nopol.

On other occasions. Hurley testi-
ficd, Tarnopol instructed him to set
up business deals with distributors
and to sell LPs for $1.60 cach when
the going wholesale price was $2 and
$2.50.

In November 1971. Hurley said.
he approached Cardinal Exports, a
New York company exporting rec-
ords and dealer of RCA television
products, to participate in one such
deal.

He said an official of the firm, Ar-
thur Lerner. agreed to provide vari-
ous types of merchandise to Bruns-
wick in exchange for records.
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BOB SEGER NO STRANGER TO MILLIONS OF FANS!
HIS NEW ALBUM IS NOW RELEASED! A

INCLUDES
HIS LATEST SINGLE,
STILL THE SAME

Produced by Bob Seger and Punch
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General News

ABC/Kantor Piracy Suit Brews

Filings Point To L.A. As Shipping Point For Tapes

LOS ANGELES- Additonal fil-
ings in Federal District Court here in
the garly 1978 ABC Records vs.
Charlcs Nathan Kantor Infringe-
mentsuit indicate the defendantand
a group of cohorts operated a for-
midabie national shipping point for
pirate &-tracks out of this area.

In the first of two search warrant
affidavits in May 1975, the FBI
spokesman  estimates that Allen’s
Packaging Co.. Unit 36, 7625 Rose-
crans Ave.. Paramount, Calif.. was
duplicating 15,000 allegedly pirated
S-tracks weekly over a period of four
menths early in 1975 when agents
had the premises under surveillance.

Post In New Office

NEW YORK -Myrna Pest Asso-
ciates, a public relauons concern,
has moved its ofTices to 9 E. 53 St..
Zip 10022. New phone is (212) 935-
7122

By JOHN SIPPEL

Associated with Kantor at the
Roseerans address, where a male
and two females were apparently
emploved daily on a Becht master
and 10 Becht slave duplicating line
were Jay Jack Reisler, Lee Levitan,
Frank Douglas Kuahley, Edward
Francis Pickering and Allen Nor-
man Hurwitz. The agent first inter-
viewed Kantor in July 1974. when
Kantor denicd that he was ever asso-
ciate¢ with convicted tupe pirate
Richard Taxe. Kantor admitted or-
dering 100 sample tapes from Taxe,
but said when the COD package ar-
rived. the charge was more than he
anticipated.

Reisler was identified as a sales-
man of the pirated tapes. Pickering
was operator of Ed Pic Duplicators,
located at Unit 32. 7625 E. Rose-
crans. Agents watching both oper-
ations reported seeing boxes with
markings similar to Audiotape
blank tape made by Capitol Mag-
netics and to El Mar Plastics. Car-

son, Calif.. who made unassembled
&-tracks.

Agcents tracking shipments made
by the alleged pirates followed ship-
ments to Lee Eklund, 6108 Hardy,
Raytown, Mo., and G&A Distribu-
tors, 1901 Broadway, Kansas City.
Mo.. which were picked up by Arvil
Anderson. 5125 Wayne, Kansas
City.

In the second search warrant July
31, 1975, agents reported that Kan-
tor, Reisler and Levitan opened a
master and eight-slave duplicating
line at 1950 S. LaCienega, Los An-
geles. where they confiscated that
equipment and 15,000 assorted as-
sembled and unassembled 8-tracks.
Agents had previously hit a resi-
dence at 5209 Sepulveda Blvd.. Tor-
rance. where they found Robin Al-
len Gjerde and his father, Ronald
Arlington Gjerde. making “pan-
cakes™ for persons whom they iden-
tified as Kantor. Reisler and Levitan
when shown their pictures.

JET SETTERS—Don Arden (left), president of Jet Records, shakes hands with

Walter Yetnikoff, president of the CBS Records Group, while Tony Martell,

vice president and general manager of CBS Associated Labels looks on. Arden
hosted a reception at his Beverly Hills home to celebrate Jet's joining CBS.
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New Sound
Warehouse
Outlets Set

By JOHN SIPPEL

[LOS ANGELES-—Prior to mid-
summer. Sound Warehouse will
open its first five outlets in a new
volume hit product concept. the
largest record/tape stores in New
Mexico and Texas, and upgrade its
last small stores to 8.000 feet and
over.

Almost simultancously in mid-
July. Sound Warehouse will open
15.000 square foot and 20.000
square foot freestanding stores in
Albuquerque and Austin. respec-
tively. A chain spokesman out of
Oklahoma City estimates renovating
the locations will run from $130.000
to $150.000 each.

Both stores will feature glass-en-
closed separate classical depart-
ments. introduced by the chain
in 1977, The Albuquerque store will
be managed by Walter White and
will contain a 2.000 square foot one-
stop. while the remainder of the
space will be devoted to a 30.000-al-
bum-title inventory. The Austin
store will be retail only and is to be
managed by Glenn Christy.

The one-stop is called Bromo Dis-
tributing. Other such one-stops con-
nected with a Sound Warehouse are
located in Oklahoma Citv. Dallas.
Houston. San Antonio, Colorado
Springs, and El Paso.

The smaller 1,000 to 2.000 syuare
foot retail outlets. Cheeper Records.
will tee oft in Oklahoma City. where
five such stores open in Junc. The
strip center sites will handle prima-
rily hit album inventory. with dis-
count prices geared to produce
greater volume.

With the addition of the seven
stores. Sound Warehouse will have
35 outlets in a four-state area.

The enlargement program to
bring all Sound Warchouses 0 a
minimun of' 8.000 square feet is con-
centrated, too, in Oklahoma City.
The South Pennsylvania St store
managed by Loren McKenzie. and
the 39th & McArthur store, man-
aged by Bill Burns. both 8.000
square fcet, will be joined by a
15.000 square-footer on S. Airport
Rd., managed by Tom Morrison.
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SBURNE

She's new and exciting. Produced and directed by Craig Leon. Don’t stand in her way.

Single MCA-40909

N

—_—

HE STREETS

A — S

coming at you with a knockout single from her powerful debut album

Album MCA-2361

-~

"

©1978 MCA Records, Inc.

WMCA RECORDSJ
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s getting warmer:

AVERAGE WHITE BAND.
‘““warmer communications”

GOLD!
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Infroducing
the foldout

superposter.

__Arevolution b Al | e V) L
in the poster industry. IS | ©--¥ 9 | iy
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=

Exclusively manutfactured by
MARATHON GRAPHICS LTD., 147 West 15th Street, New York City, N.Y. 10011 (212)924-3160

The Andy Gibb
“Love is” poster.

A new dimension.

Exclusively manufactured by
IMRATHON GRAPHICS LTD., 147 West 15th Street, New York City, N.Y. 10011 (212)924-3160
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General News

EXPANDING STAFF & GOALS

5,000 C’rights Stir Cream Music

LOS ANGELES—With new ac-
quisitions swelling its total song
catalog to more than 5.000 copy-
rights, the Cream Music Publishing
Group has “taken a giant step for-
ward™ as a major publishing force
and intends additional expansion in
the future.

The original Cream publishing
catalogs, Churn and Butter, were
augmented with the 1977 acquisi-
tion of the East Memphis, Deerwood
and Birdees catalogs which were
part of the Stax Records operation,
itself sold to Fantasy Records also
last year.

And when Cream acquired the
Memphis-based Hi Records. it also
assumed ownership of the corre-
sponding Jec and Fi publishing
catalogs.

That relatively accelerated growth
led Bob Todd, Cream vice president
and director of publishing, to aug-
ment his staft correspondingly.

New personnel include Russ Alli-
son, in charge of the Nashville/
Memphis office, and professional
managers Murray Sporn in New
York and Andy Zane, Greg Gaytan
and Gerry Gibson on the West
Coast.

By far the most important devel-
opment in the firm’s growth was the
East Memphis/Deerwood/Birdees
acquisition.

The fact that these three catalogs
account for 85% of the tunes on a re-
cent LP sampler of Cream copy-
rights is an indication of their value
to the firm.

The LP. titled “Cream Publishing
Group Covers The World: 101
Hits,” contains segments of 76 tunes
from East Memphis, six from Bird-
ees, three from Deerwood. 15 from
Jec and one from Churn.

Many of the East Memphis copy-
rights now belonging to Cream are
well-known numbers. Otis Red-
ding’s “Dock Of The Bay™ and “"Re-
spect,” Isaac Hayes” “Theme From
Shaft” and “I'll Take You There™ by
A. Isbell were all No. | pop hits. The
collection also includes numbers like
“Hold On I'm Coming.” (I Loving
You Is Wrong) I Don’t Want To Be
Right™ and “Respect Yourself.”

But Todd stresses that the catalog
contains, as well, hundreds of songs
by these writers and others which
few people have heard of.

He claims Stax never really
worked the catalog actively, and
hopes to mine more of its potential
himself.

Todd says the acquisition led to a
“tremendous research effort™ by his
staff involving “almost daily listen-
ing and categorizing of the mate-
rial.”

“We're starting now 1o geta pretty
good feel for what's there.” says
Todd. But he has encountered a
communication problem since many
potentially interested artists and
producers are not yet aware that
those former Stax catalogs are in
Cream’s control on the West Coast.

Santa Barbara’s
Jazz Fest May 20

LOS ANGELES—The Crusaders,
Al Jarreau and John Handy are
among artists slated to appear at the
Santa Barbara Jazz Fest scheduled
for Saturday, May 20.

To be held at the open air Santa
Barbara County Bowl, the event is
presented by Worldstage in associ-
ation with Skoolyard Productions,
produced by David Bendett and
Murphy Dunne.

Tickets are priced at $10.50 and
$9.50.

By AGUSTIN GURZA

Todd is working on a “revival of
the East Memphis copyrights™ aided
immeasurably by the promotion
gained via the re-release of the Stax
masters by Fantasy.

The Fantasy re-release schedule
(of both the former Stax hits and
previously unreleased masters) s
helping the “East Memphis titles
take on a new birth of appeal by hit-
ting new audiences. teenagers never
before familiar with these standout
hits.” Todd declares.

In exploiting the catalogs, Todd is
also heavily exploring the issue of
his copyrights on television-mar-
keted packages as well as in music-
related movies and in tv commer-
cials. All three of these domains fall
to Murray Sporn in New York. says
Todd.

Todd notes his copyrights are cur-
rently being offered in five tv pack-
ages (by various firms), with three
other deals in the works.

He says his copyrights will also
figure in a new film by Bette Midler
in the sequel to “American Grafiti™
and in a posslble film of Otis Red-
ding’s life.

The film, tv and mail-order pack-
ages are crucial sources of revenue
for a publisher today who would
otherwise “sit around forever wait-
ing for a major act to record his
song.” Todd observes.

A particular boon to publishers,
observes Todd. is the trend by mov-

FRENCH DISK
HITS CHART

PARIS—Plastic Bertrand’s Euro-
pean hit, “Ca Plane Pour Moi,” has
become the first French language
record to reach Billboard’s Hot 100
in 15 years.

This feat was last achieved by the
Singing Nun's “Dominique.” a
chart-topper in 1963.

The Sire single is No. 60 starred
this week, rising from 70. Its U.S. re-
lease followed a deal struck at
MIDEM by label chiel Seymour
Stein and Roland Kruger of Roland
Kruger Music.

The record is No. | in French-Ca-
nadian charts, and the artist travels
to the U.S. and Canada this month
o promote the 45 and an upcoming
June album.

Jazz Distribs
Raise To $7.98

NEW YORK-The New Music
Distribution Service. a division of
the Jazz Composer’s Orchestra
Assn.. Inc.. distributor of independ-
ently produced contemporary “clas-
sical™ and progressive jazz records
reports many of their labels raised
their list price to $7.98.

Included are Aesthetic Research,
Avon Hill, Bija, Birth, Carousel. Hat
Hut, CP. Creative Consciousness,
Earthforms. Folkways, Gallery Edi-
tions, Grenadilla. India Navigation,
IPS. JCOA. Mustevic, Nessa. Onari.
Otic, Parachute, Philly Jazz, Sack-
ville. Sahara. Straight Ahcad, Watt,
Wizard and Wranebeau.

Awards Awaited

NEW YORK—Winners of this
year's ASCAP-Dcems Taylor
Awards will be announced at a re-
ception in the society’s board room
here June | by president Stanley
Adams. The authors of winning
books and articles will receive
checks and plaques, and their pub-
lishers will receive plaques.

iemakers (which he believes started
with “Easy Rider” in 1969) to use
recordings as background to their
movies. (See separate story on the
movie soundtrack explosion.)

Todd predicts the Cream Publish-
ing Group will be seeing new catalog
acquisitions soon. He stresses that
the firm is actively secking to sign
new staff writers and that the
Cream/Hi Records arm is interested
in recording acts (like the currently
signed Snail. lan Tamlyn and Al
Green) who write their own mate-
rial.

200 Gather
For ASCAP’s
Dixie Confab

NASHVILLE — Songwriters and
publishers representing the South-
ern states gathered in Nashville
Tuesday (9) for the annual member-
ship meeting of the American
Society of Composers,” Authors and
Publishers.

Chaired by Stanley Adams. presi-
dent, and co-hosted by Southern re-
gional exccutive director Ed Shea,
the meet, held at the Hyatt Regency,
was attended by more than 200 per-
sons.

Following the opening remarks of
Shea and board member Wesley
Rose, ASCAP's managing director
Paul Marks presented a treasurer’s
report showing the society’s gross
receipts in 1977 exceeded the $100
million mark for the first time,
reaching a total of $102,489.000.

Paul Adler, membership director,
then offered the report of the public
relations  committee. followed by
Gerald Marks. a member of the
board and chairman of the executive
committee, who briefed members
about the activities of this com-
mittee. ASCAP general counsel Ber-
nard Korman was also present for
both the meeting and the question
and answer session which followed.

In his remarks. Adams empha-
sized that “in addition 1o collecting
more money than any other per-
‘forming rights licensing organiza-
tion in the U.S., ASCAP is also the
only such organization that is owned
and operated by the members them-
selves.”

Adams paid tribute to the society’s
Southern members by noting their
tremendous musical growth in re-
cent years and pointing out that the
number of ASCAP country award
songs increased from 17 in 1967 to
102 in 1977, with 51 songs achieving
such status in the first four months
of this year. “This increase.” accord-
ing to the president. “can be attrib-
uted to the talents of such writers as
Rory Bourke, Jerry Foster, Bill Rice,
Ray Griff, Archie Jordan, Richard
Leigh, Ronnie Milsap. Bob Morri-
son, John Schweers. Bill Gaither,
Gary Paxton, Eddy Raven and Betty
Jean Robinson.”

Adams also welcomed five writers
who have joined the society since
January: Mickey Newbury, Dave
Kirby. Sonny Throckmorton, Dottie
Rambo and Rusty Goodman.

In closing. Adams reminded
members that it is the completeness
of ASCAP’s repertory which is its
strength, saying. “The growing con-
tribution of ASCAP’s country music
writers and publishers adds greatly
to the value of what ASCAP licenses
to the many thousands of users in
this country.™
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NICKS' GUESTS—Columbia's Walter Egan has his eye on Stevie Nicks. of
Fleetwood Mac after his performance in the K-WST free concert series at the
John Anson Ford Cultural Arts Theater in Los Angeles. Nicks made a surprise
appearance with Egan’s band. At left are vocalist Annie McLoone and concert
promoter Billy Gerber.

ASCAP MEMBERS: At their May 9 Nashville meeting, ASCAP members pro-

pose a double toast to their winning year in country music and to the birthday

of America's leading songwriter, Irving Berlin, who was 90 years young on

May 11. Among those celebrating, from left to right, are Eddy Raven, Sonny

Throckmorton, Richard Leigh, Stanley Adams, president; Rory Bourke and Ed
Shea, Southern regional executive director.
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“Misfits.’ Absolutely Kinks.
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All around the world, the special excitement

and brilliance of the Kinks is legend. And

now, in the wake of the internationally-acclaimed
album “Sleepwalker,’ they have achieved their
greatest triumph—‘Misfits” Masterful

Ray Davies compositions and the Kinks' classic
musical attack, on -heir finest album yet.

“Misfits” The triumphant new album by the Kinks.
On Arista Records and Tapes.

wWWwWWwW.americanradiohistorv.com

Produced by Ray Davies

KINKS ON TOUR:
May 30-31 Palace Theater, Cleveland, Chio

June 1 Stanley Theater, Pittsburgh, Pa.
2 Palladium, New York, N.Y.
3 Civic Center, Providence, R.1.
4 Music Hall, Boston, Mass.
6-7 Warner Theater, Washingtcn, D.C.
8 Tower Theater, Philadelphia, Pa.
10 Vets Memorial Auditorium, Columbus, Ohio
11 Uptown Theater, Chicago, i!l.
12 Performing Arts Center, Milwaukee, Wis.
13 Minneapolis State Theater, Minneapolis, Minn.
16 Center for the Performing Arts, San Jose, Ca.
17 Medford Armory, Medford, Ore.
18 Paramount Theater, Portland, Ore.
19 Paramount Theater, Seattle, Wash.
21 Berkeley Community Theater, Berkeley, Ca.
23-25 Universal Amphitheater, Los Angeles, Ca.
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General News

CBS Plant Bends With Strike

NEW YORK-The strike at the
CBS Records pressing plant in Pit-
man. N.J. dragged on to its sixth
week with little progress reported in
ending the walkout.

The strike has caused CBS to re-
schedule some releases. and skimp a
biton its promotional services. and it
has created some problems in distri-
bution, but the company has been
able to maintain all necessary serv-
ices.

“There has certainly been some
progress since the strike began.™ says

OLDTIME

LOS ANGELES—An industry
oldtimer walking into Suburban
Music’s Laurel (Md.) Shopping
Center location might think he was
back in the forties. except that the
fixtures, custom-made mobile head-
ers and display pieces are current.

The pendulum has swung back
completely for the three-store chain
in the Baltimore area. The stores, su-
pervised by one-time label market-
ing executive Bernie Polakoff, began
a return to the pre-World War Il era
in 1974 when the Laurel outlet intro-
duced Hallmark cards.

Just before the 1977 holidays.
Polakoff phased out 700 feet of cut-
outs. which he found was drying up

RETAIL

Chris Sickles, federal mediator in
the dispute. “But it is going to take
some more time before they can
reach an agreement.”

There are not talks presently
scheduled in the dispute that re-
volves around wages and mandatory
work on Sundays.

The strike has caused a delay in
the release of the Columbia Master-
works series of seven classical LPs
honoring “Bernstein Month™ (Bill-
board. May 13. 1978). These had
been intended for earlier release but

By JOHN SIPPEL

as turnover inventory, into a gift-
ware loft.

Now the Laurel pilot store has a
record/tape/accessories area under
the same roof with a complete card
department and the upstairs giftloft,
the same physical setup found fre-
quently before the postwar boom
produced the first concerted self-
service record sfores trend.

And Polakoff sees potential for
the combination gift/card/music
stores. The third Suburban Music
store opens soon in an 1.800 square
foot location in an Owen Mills strip
center. with 1.100 square feet de-
voted to recorded product and the
remainder to cards and gifts. Three

(Sdve time )
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KEYSTONE FOR SUPERIOR
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&
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Easley, SC 29640
(803) 859-3081

will not make their debut appear-
ance until Wednesday (17).

At an a&r and marketing meeting
at CBS last Monday (8) some low
priority releases were rescheduled
but the company is going ahead with
major releases by Barbra Streisand
and Bruce Springsteen at the end of
the month.

CBS accounts report that while it
may be a little harder to get a promo-
tional album. and some returns are
piling up. what they need they can
get.

3-Store Suburban Music
Chain Uses Setup Of ’40s

more strip center locations in the
greater Baltimore area due to open
in the next 12 months will have the
same marriage of merchandise,
Polakoff says.

Records/tapes/accessories  will
level off at 80% of the stores’ volume,
Polakoff feels. Sixty percent of the
average store’s space is and will
probably remain in that merchan-
dise. It will produce between 50%
and 60% of the outlet’s volume. Sep-
arate youthful clerks man that area.
He specials $7.98 album product at
from $4.89 10 $5.39, with shelf prices
from $5.99 to $6.99. He gets $1 for
singles. About 6,500 album titles are
represented in the Laurel store.

Polakoff. who began as a King
records salesman 25 years ago in
Baltimore, worked as a salesman
and manager for Pan American Dis-
tributing and Capitol Records in the
Miami area before joining Liberty
Records in the sixties. where he rose
from Miami branch manager to di-
rector of marketing in the home of-
fice.

He personally favors the stronger
customer base that the diversified
inventory provides the stores, which
are part of Largo Music. the Balti-
more area rackjobber and military
ship and store supplier operated by
Larry Goldberg. Broadening the in-
ventory to include gifts and cards
has enticed a wider age spectrum.
Polakoff says he employs an older
clerk in these non-music depart-
ments as a result. He finds the fusion
of recorded music product with gifts
and cards is a facile one.

Veteran that he is, Polakoff
started a customer record/tape club
several years ago.

It now has about 600 members.
who are mailed monthly with spe-
cials to encourage them to visit the
stores. The member also is provided
with a wallet-size card. punched to
indicate the number and price desig-
nation of albums bought. When 10
are purchased, the [ lth is free.
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CHAMPAGNE TOAST—The entire staff of RSO Records toasts Yvonne
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Billboard photo by Chuck Pulin
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Striking workers from the CBS plant in Pitman, N.J., demonstrate in front of
CBS headquarters in New York.

Retailers To
Call FTC In
CBS Boycott

By ROMAN KOZAK

NEW YORK—New England in-
dependent dealers, who have been
boycotting CBS product following
the company’s recent price increase
(April 7, 1978), arc going to the Fed-
eral Trade Commission with their
complaints.

“Our main gripe is that CBS’s
pricing approach is not legal, and we
are going to the government to see
what they can do about it. We are
also writing our congressmen. If that
doesn’t work we may go to court our-
selves.” says Joe Cohn. owner of the
Music Box store in Hamden. Conn.,
and spokesman for the group.

The retailers met Wednesday (10)
to discuss their gripes. It was their
second such meeting. and they have
scheduled another one in two weceks.
Cohn says there were about 15 per-
sons at the last meeting representing
10 different independent retail con-
cerns.

The dealers charge that CBS. by
selling at a lower price to chains with
three or more outlets. is discrimi-
nating against the large single outlet
dealers who may in one store sell as
much, if not more, product than
competitors with three or more out-
lets.

Cohn says that with a 29-cent per
LP difference in wholesale prices be-
tween what he has to pay and what a
multiple has to pay. he can buy what
CBS product he needs for less from
outside one-stops than he can
directly from CBS.
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Elliman (center) on the occasion of her first

Wrap Juvenile
Music Project

NASHVILLE—B. R. Productions,
a Nashville-based company. has
completed work on a series of chil-
dren’s educational music for Mac-
millan Publishing Co.s “Spectrum
Of Music™ textbooks, used in pri-
mary and secondary schools
throughout the nation.

According to Elwin Ramer, vice
president and general manager of B.
R. Productions. the textbooks are a
graded school series and come with
an accompanying album for use in
the classroom.

The project was a major under-
taking with 876 hours of time
booked at Nashville's Jack Clement
Recording Studios.

“We recorded some 440 new songs
comprising about one-half of the
project, and the other half consisted
of updating and revising old record-
ings,” notes Ramer.

“We used several choirs. made up
mostly of Nashville high school and
college students who could sing in
young voices and different styles.
Approximately 90%-95% of the work
was choral.™

Sessions were booked every Tues-
day and Thursday for four-hour pe-
riods and all day Saturday for nine
montbhs.

Sales and distribution of the series
is underway. and textbooks will be
available in certain school systems
this fall.

Album By Nimoy

LOS ANGELES—Leonard Ni-
moy is recording an album of his po-
etry. set to music. for Petunia Pro-
ductions. The LP, produced by
Teresa Victor, consists of poems
from the actor’s first book, “You
And 1.7

No. 1 single, “‘If | Can't Have You." The party was also to celebrate RSO’s 21 consecutive weeks at the top of

www americanradiohistorv com

Billboard’'s Hot 100.
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THIS WEEK'S #1 SINGLE

WINGS
WITH A LITTLE LUCK

{4559)

FROM THE PLATINUM-PLUS ALBUM
LONDON TOWN

(SW-11777)

LONDON TOWN

3

© 1978 MPL Communications, inc.
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Bilboard Singles Radio Action

Playlist Top Add Ons

BOB SEGER-Still The Same (Capitol)

MICHAEL JOHNSON—Bluer Than Blue (EMI)
SEALS & CROFTS—You're The Love (WB)

D—Discotheque Crossover

ADD ONS-~The two key prod
ucts added at the radio stations
Iisted: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great
est proportionate upward
movement on the station’s
playlist; as determined by sta
tion personnel.

BREAKOUTS —Billboard Chart
Dept. summary of new prod-
ucts exclusive of Add Ons and
Prime Movers.

Pacific Southwest Region

® TOP ADD ONS

MICHAEL JOHNSON—Bluer Than Blue (EMI)
PATTI SMITH—Because The Night (Anista)
ABBA-Take A Chance On Me (Atlantic)

PRIME MOVERS:

EDDIE MONEY—Baby Hold On {Columbia)
CARLY SIMON—You Belong To Me (Elektra}
ANDY GIBB—Shadow Dancing (RSO)

BREAKOUTS

TRAMMPS —Disco Inferno (Atlantic)
GERRY RAFFERTY—Baker Street (UA)

TRAVOLTA & NEWTON-JOHN—You're The One
That | Want (RSO)

KH)—Los Angeles

® PATTISMITH—Because The Night (Arista)

® MICHAEL JOHNSON—Bluer Than Blue
(EMI)

% 'EDDIE MONEY—Baby Hold On (Columbia)
2513

* FLACK & HATHAWAY—Closer | Get To You
(Atlantic) 27-15

TEN-Q (KTNQ)—-LA.
® MICHAEL JOHNSON—BIuer ThanBlue
(EMI)
® SEALS & CROFTS—You're The Love (WB)
* ANDY GIBB—Shadow Dancing (RS0) 23-13

* EDDIEMONEY—Baby Hold On (Columbia)
29-23

KFi-LA
® ABBA—Take AChance On Me (Atlantic)
o JEFFERSON STARSHIP—Runaway (Grunt)
* GEORGE BENSON—On Broadway (WB) 26-
7

% ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 14-8

KEZY-Anaheim
®
o CHUCK MANGIONE—Feels So Good (A&M)

% ATLANTARHYTHM SECTION-Imaginary
Lover {Polydor) 14-9

% TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RSO) 17-12

KCBQ—San Diego
© JOHN DENVER-|Want To Live (RCA)
© GERRY RAFFERTY—Baker Street (UA)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 14-6

* HEATWAVE—The Groove Line (Epic) 28-20
KFXM-San Bernardino

De PETER BROWN-DanceWith Me (Drive)

® MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia)

* PLAYER—This Time I'm In It For Love (RSQ)
16-11

* EARTH, WIND & FIRE—Fantasy (Columbia)
18-13

KERN—Bakersfield

© FOGHAT-Stone Blue (Bearsville)

De DONNASUMMER—Last Dance
(Casablanca)
* CARLY SIMON-You Belong To Me (Elektra)
20-16
* BEEGEES—More Than AWoman (RS0) 10-7

KAFY—Bakersfield

Based on station playlists through Thursday (5/18/78)

PRIME MOVERS -NATIONAL

ANDY GIBB—Shadow Dancing (RSO)
GERRY RAFFERTY—Baker Street (UA)
BONNIE TYLER-It's A Heartache (RCA)

KYNO—Fresno

WDRQ- Detroit

Playlist Prime Movers *  Regional Breakouts & National Breakouts

EDDIE MONEY—Baby Hold On (Columbia)
TRAMMPS —Disco Inferno (Atlantic)
HEATWAVE —The Groove Line (Epic)

13.Q (WKTQ)—Pittshurgh

KOMA—Oklahoma City

® SWEET-Lovels Like Oxygen (Capitof)

o ABBA-TakeA Chance OnMe (Atiantic)

* BONNIETYLER—It'sA Heartache (RCA) 16-
9

* CARLY SIMON-YouBelong To Me (Elektra)
21-14

KRIZ-Phoenix

®
o ERIC CLAPTON—Wonderful Tonight (RSO)

* MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia) 17-10

* BONNIETYLER—It's A Heartache (RCA) 20-
14

KGW—Portland

® PATTISMITH—Because The Night (Arisla)

® HEAD EAST—Since You've Been Gone
(A&M

* EDDIE MONEY—Baby Hold On (Columbia)
23-15

* SAMANTHA SANG—You Keep Me Dancing
(Private Stock) 16-12

KTKT—Tucson
o SEALS & CROFTS—You're The Love (WB)
o ABBA-TakeAChance OnMe (Atlantic)

* CARLYSIMON-YouBelong To Me (Elektra)
29-20

* TRAMMPS—Disco Inferno (Atlantic) 19-11
KQEO—Albuguerque
o ERUPTION-ICan't Stand The Rain (Ariola)
® BILLQUATEMAN—Shot InThe Dark {RCA)
* GERRY RAFFERTY—Baker Street (UA) 38-
24

% MICHAEL JOHNSON—Bluer ThanBl e
(EM1139-29

KENO—Las Vegas
© EDDIE MONEY—Baby Hold On (ColL mbia)
o GERRYRAFFERTY—Baker Street (UA)
* TRAMMPS—Disco Inferno (Atlantic} 25-14
* ANOY GIBB—Shadow Dancing (RS0) 20-10

Pacific Northwest Region

® TOP ADD ONS

BOB SEGER-Still The Same (Capitof)
SEALS & CROFTS—You're The Love (WB)
MICHAEL JOHNSON—Bluer Than Blue (EMI)

PRIME MOVERS:

CARLY SIMON—You Belong To Me (Elektra)

MATHIS & WILLIAMS—Too Much Too Little
Too Late (Columbia)

ANDY GIBB—Shadow Dancing (RS0)

BREAKOUTS

BONNIE TYLER-It's A Heartache (RCY)
EDDIE MONEY—Baby Hold On (Columina)
GERRY RAFFERTY —Baker Street (UA)

KFRC—San Francisco

De PETER BROWN—Dance With Me (Drive)
o JEFFERSON STARSHIP—Runaway Grunt)

% ATLANTARHYTHM SECTION—Imazinary
Lover (Polydor) 29-21

% CHUCK MANGIONE—Feels So Good (A&M)
13:3

KYA—San Francisco

o GERRY RAFFERTY—Baker Street (JA)
o TRAMMPS-Disco Inferno (Atlantic)

* CARLYSIMON-You Belong To Me (Elektra)
2317

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 15-10

KLIV—San Jose

o SWEET—Lovels Like Oxygen (Capitol)

o ('JAYS—Usta Be My Girl (Philadelphia
Int'!)

* CARLY SIMON—You Betong To Me (Elektra)
2317

% BILLY JOEL—Only The Good Die Yaung
(Columbia) 24-20

KNDE-Sacramento

® RIRWAVES—So Hard Living Withoul You
(ASM)

o STEVE MARTIN—King Tut (WB)

* HEART—Heartless (Mushroom) 15-10

* VANHALEN—Running With The Devil (WB)
1¢-7

KROY-Sacramento

o ERIC CLAPTON—Wonderful Tonight (RS0)

o CARLYSIMON-You Belong To Me (Elektra)

* ANDY GIBB--Shadow Dancing (RS(1) 13-3
* WINGS—With A Little Luck (Capitol) 8-1
KING—Seattle

® MICHAELJOHNSON—BIuer Than Blue
(EM1)

o BOB SEGER—Still The Same (Capitol)
* GEORGE BENSON—0n Broadway (NB) 22
15

* MATHIS & WILLIAMS—Too Much, Tao Little,

Too Late (Columbia) 16-11
KJRB—Spokane

® BILLYJOEL—Only The Good Die Yo.ing
(Columbia)

©® HEATWAVE—The Groove Line (Epic)
* BONNIETYLER—It's A Heartache (RCA) 14-
5

* JEFFERSON STARSHIP—Count On Ve
(Grunt) 15-7

KTAC—Tacoma

o GERRY RAFFERTY—Baker Street (*JA)

o (0'JAYS—Usta Be My Girl (Philadelphia
int'l)

* BEE GEES—More Than AWoman (RS0) 8-4

* CHUCK MANGIONE—Fee!s So Good (A&M)
1511

KCPX—Salt Lake City

® SANDY POSEY—Born To Be With You (WB)

@ SEALS & CROFTS—You're The Lov2 (WB)

* BARRY MANILOW—Even Now (Arista) 24-
17

* FLACK & HATHAWAY—Closer | Get To You
(Atlantic) 18-12

KRSP—Salt Lake City

® BOBSEGER—Still The Same (Capetol)

o MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l)

* GERRY RAFFERTY—Baker Street 1UA) 20-
12

* CARLY SIMON—You Belong To Me (Elektra)
1811

KTLK—Denver

® SEALS & CROFTS—~You're The Love (WB)

o BOB SEGER-Still The Same (Cagitol)

* ANDY GIBB—Shadow Dancing (R30) 26-16
* ESDI;IE MONEY—Baby Hold On (Columbia)

KIMN—Denver

o PATTI SMITH—Because The Night (Arista)

© MICHAEL)JOHNSON—Bluer Thar Blue
(Em1)

* RUBICON—i'm Gonna Take Care Of
Everything (20th) 18-12

* EDDIE MONEY-Baby Hold On (Columbia)
138

North Central Region

® TOP ADD ONS

MICHAEL JOHNSON—BIuer Than 3lue (EMI)

FOTOMAKER—Where Have You Been All My
Life {Atlantic)

SWEET—Love Is Like Oxygen (Capitol)

PRIME MOVERS:

GERRY RAFFERTY—Baker Street QUA)
STEELY DAN—Deacon Blues (ABC)
ANDY GIBB—Shadow Dancing (RS0}

BREAKOUTS:

HEATWAVE—The Groove Line (Ep ¢)
EARTH, WIND & FIRE—Fantasy (Columbia)
BONNIE TYLER—It's A Heartache (RCA)

CKLW—Detroit

o HEATWAVE-The Groove Line (Efic)

o SEALS & CROFTS—You're The Love (WB)

* CARLY SIMON —You Belong To Me (Elektra)
2819

* MATHIS & WILLIAMS—Too Much. Too Little,
Too Late (Columbia) 17-10

® SWEET—Lovels Like Oxygen (Capitol)

o ABBA-TakeA Chance OnMe (Atlantic)

* EDDIE MONEY—Baby Hold On ;Columbia)
15-5

* BONNIETYLER—It's A Heartacne (RCA) 24-
14

© BONNIETYLER—It'sA Heartache (RCA)
o STEELY DAN-FM (MCA)
* STEELY DAN—Deacon Blues(ABC) 18-9

* 0'JAYS—Usta Be My Girl (Philadelphia
Int'l) 31-22

WTAC—Flint

o EDDIEMONEY—Baby Hold On (Columbia)
® BOB SEGER-Still The Same (Capitol)

* MATHIS & WILLIAMS—Too Much, Too Little,

Too Late (Columbia) 17-11

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 1812

1.96 (WZZM-FM)—Grand Rapids

® GERRY RAFFERTY—Baker Street (UA)

® MICHAEL JOHNSON—Bluer Than Blue
(EMY)

* ANDYGIBB—Shadow Dancing (RSO) 13-6

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RSO) 10-5

WAKY—Louisville

® GERRY RAFFERTY—Baker Street (UA)

® MICHAEL JOHNSON—Bluer Than Blue
(EMI)

* TRAMMPS—Disco Inferno (Atlantic) 22-15

* PLASTIC BERTRAND—Ca Plane Pour Moi
(Sire) 10-4

WBGN—Bowling Green

® PAUL DAVIS—Darlin’ (Bang)

® GORDONLIGHTFOOT—Daylight Katy (WB)

* BARRY MANILOW—Even Now (Arista) 21-
13

* GERRY RAFFERTY—Baker Street (UA) 23-
16

WGCL—Cleveland

® TODD RUNDGREN—Can We Still Be Friends
(WB)

® JOURNEY—Lights(Columbia)
* GERRY RAFFERTY—Baker Street (UA) 22-8
* STEELY DAN—Deacon Blues (ABC) 20-9

WSAI-Cincinnati

o GERRY RAFFERTY—Baker Street (UA)

® PLAYER-This Time I'm In It For Love (RSQ)

* EARTH, WIND & FIRE—Fantasy (Columbia)
28.23

% MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l) 29-24

0-102 (WKRQ-FM)—Cincinnati

]
® GERRY RAFFERTY—Baker Street (UA)

* CARLY SIMON—You Belong ToMe (Elektra)
2921

* BILLYJOEL—Movin’ Qut (Columbia) 21-16

WCOL—Columb!

® GERRY RAFFERTY—Baker Street (UA)

® FOTOMAKER—Where Have You Been All My
Life (Atlantic)

* ANDYGIBB—Shadow Dancing (RSO) 18-6
* TRAMMPS—Disco Inferno (Atlantic) 20-11

WNCI—Columbus

o MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l)

o FOTOMAKER—Where Have You Been All My
Life (Atlantic)

* MATHIS & WILLIAMS—TooMuch, Too Little,
Too Late (Columbia) 13-5

* EARTH, WIND & FIRE—Fantasy (Columbia)
HB-16

WCUE—Akron

o GENESIS—Follow You, Follow Me (Atlantic)

o (’JAYS—Usta Be My Girl (Philadelphia
Int'l)

* GERRY RAFFERTY—Baker Street (UA) 36-
25

* HEATWAVE ~The Groove Line (Epic) 28-18

WwWWwWWw.americanradiohistorv.com

® CHUCK MANGIONE—Feels So Good (A&M)
® BOBSEGER-Still The Same (Capitol)

* HEATWAVE—The Groove Line (Epic) 26-17
* (z;lERRVRAFFERTY—BakerStreet(UA)29-

WPEZ-Pittshurgh

o GEORGE BENSON—On Broadway (WB)
o CARLYSIMON-You Belong ToMe (Elektra)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 20-9

* BONNIETYLER-It's A Heartache (RCA) 32-
21

KAKC—Tulsa

o MICHAEL JOHNSON—Bluer Than Blue
(EMI)

® FOGHAT—Stone Blue {Bearsville)

* WINGS—With A Little Luck (Capitol) 12-4

* GEORGE BENSON—On Broadway (WB) 25-
17

Southwest Region

GEORGE BENSON-On Broadway (WB)
PLAYER~This Time I'm tn It For Love (RSO}
SWEET-Love Is Like Oxygen (Capitol)

* PRIME MOVERS

ANDY GIBB-Shadow Dancing (RSO}

MATHIS & WILLIAMS—Too Much Toe Little
Too Late (Columbia)

GERRY RAFFERTY —Baker Street (UA)

BREAKOUTS

HEATWAVE—The Groove Line (Epic)
PLASTIC BERTRAND —Ca Plane Pour Moi (Sire)
0'JAYS—Usta Be My Girl (Philadelphta int'l)

KILT—Houst

o GENESIS—Follow You, Follow Me (Atlantic)

o ('JAYS—UstaBe MyGirl (Philadelphia
Int'l)

* HEATWAVE—The Groove Line (Epic) 29-17
* SWEET—Love Is Like Oxygen (Capitol) 17-6
KRBE—Houst

o CHIC—Everybody Dance (Atlantic)

o PLAYER-ThisTimeI'm Inlt For Love (RSO)

* ANOY GIBB-Shadow Dancing (RS0) 18-9

* HEATWAVE-The Groove Line (Epic) 24-18
KLIF—Dallas

De PETER BROWN—Dance With Me (Drive)
o BOB SEGER-Still The Same (Capitol)
* EDDIE MONEY—Baby Hold On (Columbia)
28-18
% ALLAN CLARKE—Shadow In The Street
(Atlantic) 22-16
KNUS-FM—Dallas

o TRAMMPS—Disco Inferno (Atlantic)

o SAMANTHA SANG—You Keep Me Dancing
(Private Stock)

* ANDY GIBB—Shadow Dancing (RS0) 19-8
* GEORGE BENSON-0On Broadway (WB) 21-
12

KFJZ-FM (2.97)—Ft. Worth

@ PLAYER—ThisTime I'm Inlt For Love (RSO)

o TRAVOLTA & NEWTON-JOHN-You're The
One That | Want (RSO)

* BILLY JOEL—Movin' Out (Columbia) 26-19

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 14-9

KINT—EI Paso

® BILLY JOEL—Movin’' Qut (Columbia)

o STEELY DAN—Deacon Blues (ABC)

* GEORGE BENSON~On Broadway (WB) 22-
16

* ANDY GIBB—Shadow Dancing (RS0)23-18
WKY—Oklahoma City

o GEORGE BENSON-On Broadway(WB)

© DOLLY PARTON—Two Doors Down (RCA)

% ANDY GIBB-Shadow Dancing (RS0)10-3

* CHUCK MANGIONE—Feels So Good (A&M)
18-12

® ROD STEWART—|Was Only Joking (WB)
® HEATWAVE-The Groove Line (Epic)

* 0'JAYS-Usta Be My Girl (Philadelphia
Int'l) 31-22

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 15-10

KELI-Tulsa

o LEBLANC & CARR—Midnight Light (Big
Tree)

o STEELY DAN—Deacon Blues (ABC)
* ANDY GIBB-Shadow Dancing (RS0) 18-11

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 19-13

WTIX—New Orleans

o JIMMY BUFFETT—Cheeseburger In
Paradise (ABC)

o JOURNEY—Anytime (Columbia}

% PLASTIC BERTRAND—Ca Plane Pour Moi
(Sire) 40-22

* GERRY RAFFERTY—Baker Street (UA) 36-
21

WNOE—New Orleans
o SWEET—Love Is Like Oxygen (Capitol)
® RARE EARTH—Warm Ride (Prodigal)
* %RRV RAFFERTY—Baker Street (UA) 28-

* WINGS—With A Little Luck (Capitol) 13-6
KEEL—Shreveport

o SWEET—Love Is Like Oxygen (C apitol)

© GEORGEBENSON-On Broadway (WB)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 21-10

* BONNIETYLER—It'sA Heartache (RCA) 10-

Midwest Region

® TOP ADD ONS

ATLANTA RHYTHM SECTION-imaginary Lover
(Polydor)

TRAMMPS~Disce Inferno (Atlantic)

GERRY RAFFERTY ~Baker Street (UA)

* PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RS0)

MATHIS & WILLIAMS~Too Much, Too Little
Too Late (Columbia)

BONNIE TYLER-It's A Heartache (RCA)

BREAKOUTS

STEELY DAN-Deacon Blues (ABC}

WARREN ZEVON—Werewolves 01 London
(Elektra)

MICHAEL JOHNSON —Bluer Then Blue (EMI)

WLS—Chicago
®

® ATLANTARHYTHM SECTION-Imaginary
Lover (Polydor)

* ANDY GIBB—Shadow Dancing (RS0) 20-9

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 8-2

WMET—Chicago
®
o GERRYRAFFERTY—Baker St-eet (UA)
* (I;SEORGE BENSON—On Broadway (WB) 22-

% JEFFERSON STARSHIP—Count On Me
(Grunt) 25-18

(Continued on page 28)
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Playlist Top AddOns @
Playlist Prime Movers #

Billboard Singles Radio Action

Based on station playlists through Thursday (5/18/78)

® Continued from page 26
WROK—Rockford

® GARY TANNER—Over The Rainbow (20th)
© MICHAEL JOHNSON—BIuer Than Blue
(EMIy

* WARREN ZEVON—Werewolves Of London
(Elektra) 30-20

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 20-12

WIRL—Peoria
o EDDIE MONEY—Baby Hold On (Columbia)
® DOLLY PARTON—Two Doors Down (RCA)
* ANDYGIBB—Shadow Dancing (RS0) 23-16
* CHUCKMANGIONE—Feels So Good (A&M)
105

WNDE—Indianapolis

L ]

o SEALS & CROFTS—You're The Love (WB)

* CHUCK MANGIONE—Feels So Good (A&M)
15-8

* JEFFERSON STARSHIP—Count On Me
(Grunt) 10-6

WOKY—Milwaukee
o NONE

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 29-17

* SWEET—Love Is Like Oxygen (Capitol) 15-7
WIUU-FM—Milwaukee

De DONNASUMMER—Last Dance
(Casablanca)

o KANSAS—Portrait (Kirshner)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 8-4

* P%AVER—ThiSTime I'm In It For Love (RSO)
1511

KSLQ-FM—St. Louis

o TRAMMPS—Disco Inferno (Atlantic)

© WARREN ZEVON—Werewolves Of London
(Elektra)

* STEELY DAN—Deacon Blues (ABC) 24-16

% ATLANTARHYTHM SECTION—Imaginary
Lover {Polydor) 15-10

KSTP—Minneapolis
L ]

o LINDA RONSTADT—Tumbling Dice
(Asylum)

* BONNIETYLER—It's A Heartache (RCA) 20-
12

* ANDYGIBB—Shadow Dancing (RSO) 11-6
WHB—Kansas City
® PATTI SMITH—Because The Night (Arista)
o CARLY SIMON-You Belong ToMe (Elektra)
* BARRY MANILOW—Even Now (Arista) 35-
17

* REO SPEEDWAGON-—Roll With The Changes
(Epic) 29-1%

KQWB—Farge

F-105 (WVBF)—Boston

WCAO~Baltimore

WQAM —Miami

WORD—Spartanburg

© ROD STEWART~|Was Only Joking (WB:

® MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l)

* MICHAEL JOHNSON—BIuer Than Blue
(EM1) 20-10

* BONNIE TYLER—It's A Heartache (RCA) 17-
8

Northeast Region
® TOP ADD ONS

BOB SEGER-Still The Same (Capitol)
SEALS & CROFTS—You're The Love (WB)
MICHAEL JOHNSON~Bluer Than Blue (EMI)

PRIME MOVERS:

ANDY GIBB—Shadow Dancing (RSO)

BONME TYLER—It's A Heartache (RCA)

MEAT LOAF —Two Out Of Three Ain't Bad
(Cleveland Int'D

BREAKOUTS:

ATLANTA RHYTHM SECTION~Imaginary Lover
(Polydor)

TRAMMPS-Disco Inferno (Atlantic)

CHUCK MANGIONE—Feels So Good (A&M)

WABC —New York

® GEORGE BENSON—On Broadway (WB)

* ATLANTA RHYTHM SECTION—Imagirary
Lover {Polydor) 36-20

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO} 11-8

© BONNIETYLER-!t's A Heartache (RCA}
o PATTISMITH—Because The Night (Asista)
* NONE
*

WDRC—Hartford

® JIMMY BUFFETT—Cheeseburger in
Paradise (ABC)

® SEALS & CROFTS—You're The Love (WB)

* ANDY GIBB—Shadow Dancing (RS0Y17-7

* BONNIE TYLER—It's A Heartache (RCA) 20-
12

WPRO (AM)—Providence

o CHICAGO—Take Me Back To Chicagc
(Columbia)

* ANDY GiBB—Shadow Dancing (RSO’ 15-8
* BONNIETYLER-It'sA Heartache (R2A) 13-
7

WPRO-FM—Providence

o HEART—Heartless (Mushroom)
® TAVARES-Timber (Capitol)

* MATHIS & WILLIAMS—TooMuch, Ta Little,
Too Late (Columbia) 14-8

* BARRY MANILOW—Copacabana (Ar sta)
2317

WICC—Bridgeport

e ROBERT PALMER—Every Kinda Pecple
(Island}

o GENESIS—Foliow You, Follow Me (Alantic)
* GEORGE BENSON—On Broadway (WB) 20-
14

* ANDY GIBB—Shadow Dancing (RS() 10-5

Mid-Atlantic Region

* MEATLOAF—Two Out Of Three Ain't Bad
(Cleseiand Ity 7-1

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RSO) 14-11

WYSL—B sffalo
® STEELY DAN—Deacon Blues (ABC)
® ERIC CLAPTON—Wonderful Tonight (RSO)
* ?II’YRO GYRA—Shaker Song (Amhe-rst) 22-

*_GERRY RAFFERTY—Baker Street (UA) 28-
18

WBBF—Rochester

o BOMWNIETYLER—It'sAHeartache (RCA)

o 0'JAYS—Usta Be My Girl (Philadelphia
Int'1y

* BEE GEES—More Than AWoman (RS0) 22-9
* CHUCK MANGIONE—Feels So Good (A&M)
12-4

o CARLY SIMON-—You Belong To Me (lektra)

* MATHIS & WILLIAMS—Too Much, Teo Little,

Too Late (Columbia) 14-4
* TRAMMPS—Disco Inferno (Atlanfic) HB-19
WZZD —Philadelphi

® EARTH, WIND & FIRE—Fantasy (Columbia)

o DEBBYBOONE—God Knows (Wa n2r/
Curb)

* ROD STEWART— | Was Only Joking (WB) 29-
24

D PETER BROWN—Dance With Me Drive) 30-
26

WIFi-FM —Philadelphia

® ROD STEWART —| Was Only Joking (WB)
o BOB SEGER—Still The Same (Capitol)

* TRAVOLTA & NEWTON-JOHN—You're The
One That IWant (RSO)

D PETER BROWN—Dance With Me (Drive) 17-
13

WYRE—Annapoli

® GERRY RAFFERTY—Baker Street(UA)
@ CARLY SIMON—You Belong ToMe (Elektra)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 19-8

* FLACK & HATHAWAY—Closer | Get To You
{Atlantic) 8-1

® TUXEDO JUNCTION-Chattanooga Choo
Choo (Butterfly)

o WALTER EGAN~Magnet & Steel
(Columbia)

* NATALIE COLE—Annie Mae (Capitol) 30-21
* WILLIE NELSON—Georgia On My Mind

® MICHAEL JOHNSON—Bluer Than Blue
(EMI)

® JIMMY BUFFETT—Cheeseburger Iin
Paradise (ABC)

* BONNIE TYLER—-It's A Heartache (RCA) 21-
16

D PETER BROWN—Dance With Me (Drive) 22-
17

WLEE—Richmond

o STEELY DAN—Deacon Biues (ABC)

o (’JAYS—UstaBe My Girl (Philadelphia
Int'l)

* GERRY RAFFERTY—Baker Street (UA) 30-
21

* ATLANTARHYTHM SECTION—Imaginary
Lover (Polydor) 12-7

WRVQ—Richmond
® SEALS & CROFTS—You're The Love (WB)
o BOB SEGER—Still The Same (Capitof)
* CHUCK MANGIONE—Feels So Good (A&M)
12:6

* JEFFERSON STARSHIP—Count OnMe
(Grunt) 10-5

Southeast Region

® TOP ADD ONS:

0'JAYS—Usta Be My Girl (Philadelphia Int'l}

BOB SEGER--Still The Same (Capitol)

MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l}

© STEELY DAN—FM (MCA)

® MEAT LOAF—Two Out Of Three Ain't Bad
(Cleveland Int'l)

% ABBA—TakeAChance OnMe (Atiantic) 23
* CARLY SIMON—You Belong To Me (Elektra)
21

WBBQ—Augusta
© BARRY MANILOW—Even Now (Arista)

® BOB SEGER-—Stili The Same (Capitol)
* GERRY RAFFERTY—Baker Street (UA) 22-
18

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 16-13

WFOM—Atlanta

e ROBERT PALMER—Every Kinda Pedple
(Island)

® HEATWAVE—The Groove Line (Eic)

* TRAVOLTA & NEWTON-JOHN—Ycu re The
One That | Want (RSO) 13-8

* ANDY GIBB—Shadow Dancing (FSJ) 19-14
WPGC—Washington

© DONNASUMMER-Last Dance
(Casablanca)

o PAUL DAVIS—Darlin’ (Bang)

* MICHAEL JOHNSON—Bluer Than Blue
(EMI)18-12

* 0'JAYS—Usta Be My Girl (Philadelphi

WMJX (96X)—Miami

(Columbia) 16-10

o BARRY MANILOW—Even Now (Arista)
o CHIC—Everybody Dance (Atlantic)

% BARRY MANILOW-Copacabana (Arista)
11-6

* KRAFTWERK - Trans-Europe Express
(Capitol) 20-15

Y-100 (WHYI-FM) —Miami
o CHUCK MANGIONE—Feels So Good (A&M)

® 0'JAYS—Usta Be My Girl (Philadelphia
Int’ly

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 12-6

* WINGS—With A Little Luck (Capitol) 11-8
WLOF-Orlando
o PAUL DAVIS—Darlin’ (Bang)

De DONNASUMMER-Last Dance
(Casablanca)

* ANDY GIBB—Shadow Dancing (RS0} 39-21
* BONNIE TYLER—It's A Heartache (RCA) 29-
17

Q-105 (WRBQ-FM)—Tampa
® GERRYRAFFERTY—Baker Street (UA)
® BOB SEGER—Still The Same (Capitol)

* TRAVOLTA& NEWTON-JOHN—You're The
One That I Want (RS0) 12-7

* ATLANTARHYTHM SECTION—imaginary
Lover (Polydor) 14-10

BJ-105 (WBJW-FM)—Orlando
® ROD STEWART—IWas Only Joking (WB)

WLAC—Nashville

® ERUPTION—ICan't Stand The Rarn (Ariola)

o MEATLOAF—-Two Out Of Three Ai't Bad
(Cleveland Int'l)

* ISLEY BROTHERS—Take Me To The Next
Faze(T-Neck) 33-20

* GERRYRAFFERTY—Baker Street (UA) 30-
18

WMAK-Nashville

® JEFFERSON STARSHIP —Runaway (Grunt)

o 0'JAYS—Usta Be My Girl (Philad=Iphia
Int’l)

* BONNIE TYLER—It's AHeartache (RCA) 15-
9

* GERRY RAFFERTY—Baker Street (UA) 23-
18

WHBQ-Memphis

o BARRY MANILOW—Even Now (Arista)
o FOGHAT—Stone Blue (WB})
D* PETER BROWN—Dance With Me (Drive) 29-
17

* HEATWAVE—The Groove Line (Epic) HB-21
WFLI-Chattanocoga

o SWEET-Love s Like Oxygen (Capitol}
o CARLY SIMON-You Belong To Me (Elekira)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 9-4

(EMI)
* GEORGE BENSON—On Broadway (WB) HB-
16

* BONNIE TYLER—It'sA Heartache (RCA) 9-4
WAYS—Charlotte

o GERRY RAFFERTY—Baker Street (UA)

o ERIC CLAPTON—Wonderful Tonight (RSO)

* CARLY SIMON-You Belong To Me (Elektra)
20-12

* HEATWAVE—The Groove Line (Epic) 16-10
WKIX—Raleigh

o DEBBY BOONE—God Knows/Baby I'm
Yours (Warner/Curb)

o NANTUCKET-Heartbreaker (Epic)

* 0'JAYS—Usta Be MyGirl (Philadelphia
Int’l) HB-19

* SEALS & CROFTS—You're The Love (WB)
HB-29

WTOB—Winston-Salem

In'ti) HB-24
WSGA-S. h

KBEQ—Kansas City
© GENESIS—Follow You, Follow Me (Atlantic)

© HEATWAVE—The Groove Line (Epic)

* MATHIS & WILLIAMS—Too Much, Too Little,
Too Late (Columbia) 16-3

* GERRY RAFFERTY—Baker Street (UA) 20-9
KKLS—Rapid City
® BOB SEGER-Stll The Same (Capitol)

@ MEATLOAF—Two Out Of Three Ain't Bad
(Cleveland Int'1}

* EDDIE MONEY—Baby Hold On (Columbia)
169

* BONNIETYLER—It'sA Heartache (RCA) 12-
6

WRKO —Boston

® MICHAELJOHNSON—Biuer ThanBlue
(EM1)

o BOBSEGER—St!!l The Same (Capitol)

* MEAT LOAF—Two Out Ot Three Air 't Bad
(Cleveland Int'l) 18-12

* METHIS & WILLIAMS—Too Much, Too Little,
Toe Late (Columbia) 13-8

WBZ-F¥ —Boston
o FOGHAT—Stone Blue (Bearsville)
o JAYFERGUSON—Losing Control (Asylum)
* NONE
*

@ STEELY DAN—Deacon Blues (ABC

@ BILLYJOEL—Only The Good Die ¢cung
(Columbia)

* 0'JAYS—Usta Be My Girl (Philacelphia
Int') 27-11

D PETER BROWN - Dance With Me (Drive) 17-
5

WGH—Norfoik

o GARY TANNER—Over The Rainbow (20th)
® ABBA—Take A Chance On Me (Atfantic)

* TRAVOLTA & NEWTON-JOHN—You're The
One That | Want (RS0) 20-10

* GERRY RAFFERTY—Baker Street (UA) 8-4

o BOB SEGER—Stifl The Same (Capitol)
e ABBA-TakeA Chance OnMe (Atlantic)

* JIMMY BUFFETT—Cheeseburger In
Paradise (ABC) 11-5

* 0'JAYS—Usta Be My Girl (Philadelphia
Int'ty15-11

WFLB—Fayettevilie

© ROD STEWART—|Was Only Joking (WB)

® CHICAGO—Take Me Back To Chicago
(Columbia)

* BARRY MANILOW—Even Now (Arista) 32-
24

* O’'JAYS—UstaBe My Girl (Philadelphia
Int'l) 19-12

www americanradiohistorv.com

o ROBERTA FLACK—If Ever| See You Again
(Atlantic)

e LEBLANC & CARR—Midnight Light (Big
Tree)

* GERRY RAFFERTY—Baker Street (UA) 21-
14

* SEALS & CROFTS—You're The Love (WB)
1510

WTMA—Charleston

@ KC&THESUNSHINEBAND—It'sThe Same
01d Song (TK}

® BILLYJO ROYAL—Under The Boardwalk
(Private Stock)

* GERRY RAFFERTY—Baker Street (UA) 30-
21

* ANDY GIBB—Shadow Dancing (RS0) 17-10

o o STEELY DAK—FM (MCA) 99-X—New York PRIME MOVERS o BONNIETYLER—It'sAHeartache (RCA) * FLACK;HATHAWAV—CIoserIGetToYou
@ © MARSHALLTUCKER—Dream Lover o NONE S CEACRIONS: * ANDY GIBB—Shadow Dancing (RSO) 40-23 (Attanic) 3-1
(Capricorn) [ WRJZ—Knoxvill
o . . 5 STEELY DAN—Oeacon Blues (ABC) ANDY 61BB—Shadow Dancing (RS0) * EDDIEMONEY—Baby Hold On (C ) e
@ * OUAYS-Usta Be My Girl (Philadeiphia BOB SEGER—Sl The Same (Capitol) GERRY RAFFERTY—Baker Street (UA) 3725 o GEORGEBENSON—On Broadway (WB)
= Int'l) 35-25 * CHUCK MANGIONE—Feels So Good (A&M) BILLY JOEL—Only The Good Die Young BONNIE TYLER-It's A Heartache (RCA) WQPD—Lakeland
@ D* PETERBROWN DanceWith e (Drive) 15- ALl (Columbiz) SRR ECRUS
! 9 i . . © BOB SEGER-Still The Same (Capitol) q
5 * WINGS—With A Little Luck (Capitol) 10-4 ) * BONNIE TYLER—I1's A Heartache (RCA) 16-
K K0k st.Lovis WPTR—Altany * PRIME MOVERS: BREAKOUTS 2 LML Bt SRS s i
- ] } * ANDY GIBB—Shadow Dancing (RS0) 17-4
. ® SWEET—LovelsLike Oxygen (Capitol) © BOB SEGER—Still The Same (Capitol) ) ) * ANDY GIBB—Shadow Dancing (RS0) 83 ¢
8 ® HEAD EAST—Since You've Been Gone (D) PETER BROWN-Dance With Me (Drives EDDIE MONEY—Baby Hold On (Columbia) ) WGOW—Chatt ga
> (ABM) ® SEALS & CROFTS—You'reThe Love (WB) TRAVOLTA & NEWTON-JOHN—You're Tre One ABBA-Take A Chance On Me (Atlantic) * ?VUIEET—LoveISLIkerygen(Capitol)15~
L GiF . _ That ! Want (RSO) MATHIS & WILLIAMS—Too Much, Too Little, e ABBA—TakeAChance On Me (Atlantic
g * ANDY GIBB—Shadow Dancing (RS0) 20-9 * TRAMMPS—Disco Inferno (Atlantic) HB-14 0'JAYS—Usta Be My Girl (Philadelphiatntl) Too Late (Columbia) WMF)Daytona Beach i o _( _)
* BONNIETYLER-IV'sA Heartache (RCA)28- % MEATLOAF—TwoOut OfThree Ain't Bad ' 2 e LT
21 (Cleveland Int') 23-18 De PETER BROWN- Dance With Me (Drive) Int')
KIOA—Des Moines WTRY—Albany BREAKOUTS: WQXI—Attanta De :J(?NN[)IISUM)MER—Last Dance * ANDY GIBB—Shadow Dancing (RS0) 17-8
asablanca
o PATTISMITH—Because The Night (Arist BARRY MANILOW~ Even Now (A % JEFFERSON STARSHIP—Count On Me
. ecause The Night (Arista) ——— TR * BARRY ven Now (Arista) % TRAVOLTA & NEWTON-JOHN— You're The (Grunt) 24-17
© MATHIS & WILLIAMS—TooMuch, Too Little, ~ ® BOB SEGER—Still The Same (Capitel) TRAMMPS—Disco Inferno (Atlantic) * ﬁﬂ{?)vs-uﬂaBEMYGI”(PhIladelphaa One That | Want (RS0) 9-2 WERC_ Birmingham
Too Late (Columbia) * CARLY SIMON—You Belong To Me (lektra) ROD STEWART-| Was Only Joking (WE) A * MICHAEL JOHNSON—SBluer Than Blue
* TRAMMPS—Disco Inferno (Atlantic) 24-11 27-19 ; —Take AChance On Me (Atlantic) 21- (EM1)30-24 e PAUL DAVIS—Darlin’ (Bang)
* ??NNIEmm-n'sAHeartache(RCA)21. * BARRY MANILOW—Even Now (Arista) 15-9 * GERRYRAFFERTY—BakerStreet (UA)22-  WWAPE—Jacksomville © ABBA-Take AChance On Me (Atlantic)
KOWB Minneaooi WKBW—Butfalo WFIL-Philadelph 13 o GERRY RAFFERTY—Baker Street (UA) * O'IAYS—Usta Be My Girl (Philadelphia
—MIl IS £ | —_ 4 .
e o NONE . LSS(MIGCEMI=Riack o MICHAEL JOHNSON—Biuer ThanBlue AL

* 8BONNIETVI.ER—It's AHeartache (RCA) 15-

WSGN—Birmingham

® JIMMYBUFFETT—Cheeseburger In
Paradise (ABC)

o 0'JAYS—Usta Be My Girl (Phitadelphia
Int'l)

* EDDIE MONEY—Baby Hold On (Columbia)
199

* BARRY MANILOW—Even Now (Arista) 28-
19

WHHY—Montgomery

o BOBSEGER-Still The Same ¢ Capitol)

© WALTER EGAN—Magnet & Stzel
(Columbia)

* ENGLANO DAN & JOHN FORD COLEY—You
Can't Dance (BigTree) 18-17

* GERRY RAFFERTY—Baker Street (UA) 20-
14

KARY—Little Rock

.
© BONNIE TYLER~It's AHeartache (RCA)
* WINGS—With ALittle Luck (Capitol) 11-5

* EDDIE MONEY—Baby Hold On (Columbia)
1812

& Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher,



www.americanradiohistory.com

Y

~§iNéL

WEgr:E
YEST

USA/European Connection Voyage

It connects all that's happening on both continents It frees the soul to voyage on the world's ultimate
and then brings it all together in the hit single, sound trip and then comes home to their hit single,
“COME INTO MY HEART.” Vince Aletti of Record “EAST TO WEST.

World called it one of 1978's “most important LP’s.”

USA/European Connection and Voyage—two LP’s you should know about.
Don’t miss the boat.

3 t PRODUCTIONS, INC.

(2 MARUN) Distributed by TK

www.americanradiohistorv.com


www.americanradiohistory.com

Billboard Album Radio Action

Playlist Top AdOns @ Top Requests/Airplay * Regional Breakouts & National Breakouts

'

MAY 20, 1978, BILLBOARD

* % % © o o o o o

Top Add Ons-National

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national

levels.

Western Region

e TOP ADD ONS:

FOGHAT—Stone Blue (Bearswlle)

DARYL HALL & JOHN OATES—Live Time (RCA)
ROY BUCHANAN—You're Not Alone (Atlantic)
ALVIN LEE/TEN YEARS LATER—Rocket Fuel
(RSO)

* TOP REQUEST/AIRPLAY

ELVIS COSTELLO-This Year's Model (Colum
bia)

SEFFERSON STARSHIP—Earth (Grunt)

THE BAND-The Last Waltz (W.B.)
FM/ORIGINAL SOUNDTRACK—(MCA)

BREAKOUTS:

LOUISIANA'S LE ROUX—(Capitol)

JOHN McLAUGHLIN—Electric Guitanst (Co
fumbia)

JOHN MILES—Zaragon (Arista)

WENDY WALDMAN—Strange Company (W.B.)

KSAN-FM—San Francisco (Bonnie $i

FOGHAT—Stone Blue (Bearsville)
ROY BUCHANAN-You're Not Alone (Atlantic)
DARYL HALL & JOHN OATES—Live Time (RCA)

THE BAND—The Last Waltz(W.B.)
ELVISCOSTELLO—This Year's Model (Columbia)
JEFFERSON STARSHIP ~Earth (Grunt)

% GREGKIHN—Next Of Kihn (Beserkely import)

KWST-FM—Los Angeles (Charlie Kendall)

PURE PRAIRIE LEAGUE—Just Fly (MCA)
JOE WALSH—But Seriousty Folks (Elehktra)

* © o o © o o

ATLANTA RHYTHM SECTION—Champagne Jam
{Polydor)

*  ELVIS COSTELLO-This Year's Model (Columbia}
*  FM/ORIGINAL SOUNDTRACK—(MCA)
* FOGHAT—-Stone Blue (Bearsville)

KPRI-FM—San Diego (Cecile)

o AN DURY—New Boots And Panties (Ansta)

* GEORGE BENSON-Weekend InL.A.(W.B.)

* JACKSON BROWNE—Running On Empty (Asylum)

 STEELY DAN—Aja (ABC)
* JEFFERSONSTARSHIP—Earth (Grunt)

KOME-FM—San Jose (Dana Jang)

DARYL HALL & JOHN OATES—Live Time (RCA)
FOGHAT—Stone Blue (Bearsville)

JOHN MILES—Zaragon (Ansta)

U.K.—(Polydor)

BRIANAUGER & JULIE TIPPETS—(W.B.)

THE BAND—The Last Waltz (W.B.)
FM/ORIGINAL SOUNDTRACK—(MCA)

GENESIS —And Then There Were Three (Atlantic)
HEART-Magazine (Mushroom)

* % % % O 6 0 0 o o

KZAP-FM—Sacramento (Bruce Meier)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RS0)

DARYLHALL & JOHN OATES—Live Time (RCA)
FOGHAT—Stone Blue (Bearsville)

JIM KRUEGER—Sweet Salvation (Columbia)
DION—Return Of The Wanderer (L #esong)
GEORGE DUKE —Don't Let Go (Epic)

GERRY RAFFERTY—City To City (United Artists)
LITTLE FEAT—Waiting For Columbus (W.B.)
WARREN ZEVON—Excitable Boy (Asylum)
GARLAND JEFFREYS—One-Eyed Jack (A&M)

* % % % 6 o o o o o

JOHN McLAUGHLIN—Electric Guitarist (Columbia)

FOGHAT—Stone Blue (Bearsville)
DARYL HALL & JOHN OATES-Live Time (RCA)
LOUISIANA’S LE ROUX-(Capitol)

SEALS & CROFTS—Takin' It Easy (W.B.)

KFML-AM—Denver (Randy Sutton)

**BASED ON STATION PLAYLISTS THROUGH WEDNESDAY 5-10-1978**

Top Requests/Airplay-National

ELVIS COSTELLO-This Year's Mode! (Columbia)

THE BAND—The Last Waltz (W.B.)

JEFFERSON STARSHEP—Earth (Grunt)

TODD RUNDGREN—-The Hermit Of Mink Hotlow (Bearsville)

KLBJ-FM—Austin (Steve Smith)

WMMS-FM— Cleveland (John Gorman)

National Breakouts
LOUISIANA'S LE ROUX—(Capitof)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO}
JOHN McLAUGHLIN—Electric Guitarist (Columbia)
ROY BUCHANAN-You're Not Alone (Atlantic)

WAIV-FM—Jacksonville (Jamie Brooks)

WBAB-FM— Babylon (Bernie Bernard)

* % o o o

*
*

LOUISIANA'S LE ROUX—(Capitol)

FOGHAT —Stone Blue (Bearsville)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO)
RAINBOW—Long Live Rock ‘N’ Roll (Polydor)
U.K.—(Polydor)

AL D) MEOLA—Casino (Columbia)}

WARREN ZEVON—E xcitable Boy (Asylum)

ATLANTA RHYTHM SECTION-Champagne Jam
(Polydor)

JEFFERSON STARSHIP—Earth (Grunt)
WINGS—London Town (Capitol)

KZEL-FM—Eugene (Stan Garrett)

°
°
°
°
°
°
*
*
*
*

SNAIL—1Cream)

WENDY WALDMAN—Strange Company (W.B.)
LOUISIAMA’S LEROUX —(Capitot)

DARYL HALL & SOHN OATES—Live Time (RCA)
PEZBAND - Laughing In The Dark (Passport)
NANTUCKET—(Epic)

PATTI SMITH—Easter (Arista)
VANHALEN—(W.B.)

FOGHAT —Stone Blue (Bearsville)

ELVIS COSTELLO —This Year's Model (Columbia}

KZOK-FM—Seattie (Mavis Mackoff)

* % % % © 6 0 o o o

JOHN MILES—Zaragon (Arista)

ROY BUCHANAN-You're Not Alone (Atlantic)
FOGHAT —Stone Blue (Bearsville)

JOHNM d AUGHUN-Electric Guitarist (Colt mbia)
WENDY WALDOMAN-Strange Company (W.B )
CLIMAX BLUES BAND—Shine On (Sire)
HEART - Magazine (Mushroom)

KANSAS —Point Of Know Return (Kirshner)
BOBWELCH—French Kiss (Capitol)

STEELY DAN—-Aja (ABC)

Southwest Region

e TOP ADD ONS:

FOGHAT~Stone Blue (Bearswille)

JOE WALSH—But Seriously Folks (Elektra)
LOUISIANA'S LE ROUX—(Capitol)
SNAIL—(Cream)

X TOP REQUEST/AIRPLAY

JEFFERSON STARSHIP—Earth (Grunt)
JOURNEY—Infimity (Columbia)

GERRY PAFFERTY—City To City (United Artists)
WINGS—London Town {Capitol)

BREAKOUTS

DARYL HALL & JOHN OATES—Live Time (RCA)
ALVIN LEE/TEN YEARS LATER—Rocket Fuel
(RSO}

B.B. KING—Midnight Believer (ABC)
TOWNES VAN ZANDT—Flyin' Shoes (Tomato)

KZEW-FM—Dallas (Bob Sh

* % % © ¢ © 0 o o

*

JOEWALSH—But Seriously Fotks (Elektra)
B.B. KING—Midnight Believer (ABC)

DARYL HALL & JOHN OATES - Live Time (RCA)
SNAIL—(Cream)

WINGS—London Town (Capitol}
JEFFERSON STARSHIP —Earth (Grunt)
WARREN ZEVON-Excitable Boy (Asylum)
JOURNEY —Infinity (Columbia)

KFWD-FM— Dallas/ Ft. Worth (Tim Spencer)

* % % o 0 o © o o

*

FOGHAT—Stone Blue (Bearsville)
SNAIL—(Cream)

MAC McANALLY—No Problem Here (Aniola)
DARYL HALL & JOHN OATES—Live Time (RCA+
LOUISIANA'S LE ROUX—(Capitol)
NANTUCKET—(Epic)

GERRY RAFFERTY —City To City (Umted Artists)
JOURNEY —Infinity (Columbia)

WARREN JEVON—Excitable Boy (Asylum)

VAN HALEN-(W.B.)

KLOL-FM—Houston (Paul Riann)

* % ¥ % O

TOWNES VAN ZANDT—Flyin’ Shoes (Tomato)
RICHIEFURAY—Dance A Little Light (Asylum
LOUISIANA’S LE ROUX—(Capitol)

MIKE BATT—Schiphomia (Epic)

ALPHA BAND—The Statuemakers OfHollywoad
(Arista)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RS0)
GERRY RAFFERTY —City To City (United Artists)
JEFFERSON STARSHIP—E arth (Grunt)

JACKSON BROWNE—Running On Empty (Asylum)
WINGS—London Town (Capitol)

°
°
°
°
°
°
*
*
*

*

ROY BUCHANAN—You're Not Alone (Atlar tic)
ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO)
ANDREW LLOYD WEBER—Variations (MCA)
GARFIELD—Out There Tonight (Capricorm
FOGHAT—Stone Blue (Bearsville)

JOHN McLAUGHLIN—Electric Guitarist (Columbia)
FM/ORIGINAL SOUNDTRACK—(MCA)

LITTLE FEAT—Waiting For Columbus (W.B.)
GENESIS—And Then There Were Three (Allantic)
ELVIS COSTELLO—This Year's Model (Col :mbia)

WRNO-FM—New Orleans (Sambo)

* % % % @ &6 0 5 0 o

HEART—Magazine (Mushroom)
BRITISH LIONS—(RS0)

RINGO STARR—Bad Boy (Portrait)
RARE EARTH—Band Together (Prodigal)
THE BAND-The Last Waltz (W.8.)
LOUISIANA'S LE ROUX—(Capitol)
FM/ORIGINAL SOUNDTRACK —(MCA)
JEFFERSON STARSHIP—Earth (Grunt)
JOURNEY—Infinity (Columbia)

ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

KY102—Kansas City (Max Floyd)

*

FOGHAT-Stone Blue (Bearsville)
IAN THOMAS BAND— Still Here (Atlantic)
TOBY BEAU—(RCA)

MARSHALL TUCKER BANO—Together Forever
(Capricorn)

JOEWALSH—But Seriously Folks (Elektra}

GERRY RAFFERTY —City To City (United Ar ists)

REQ SPEEDWAGON—You Can Tune A Piane But
You Can't Tuna Fish (Epic)

GENESIS—And Then There Were Three (At antic)
STEVE HACKETT —Please Don't Touch (Chysalis)

Midwest Region

® TOP ADD ONS:

FOGHAT—Stone Blue (Bearsville)
LOUISIANA'S LE ROUX—(Capitol)

SEALS & CROFTS—Takin' It Easy (W.B.)
TODD RUNDGREN-The Hermit Of Minb Hol
low (Bearsville)

ATOP REQUEST/AIRPLAY

JOURNEY —Infinity (Columbia)
REQ SPEEDWAGON—You Can Tune a Piam But

You Can't Tuna Fish (Epic)

JACKSON BROWNE—Running On Empty (Asy
lum)

ERIC CLAPTON-Slow Hand (RSO)

BREAKOUTS
MARSHALL TUCKER BAND-Together Fcrever
(Capricorn}
TODD RUNDGREN-The Hermit Of Mink Hol
low (Bearsville)
ROY BUCHANAN—You're Not Alone (Atlzntic)
ALVIN LEE/TEN YEARS LATER—Rocket Fuel
(RSO)

WWWW-FM— Detroit (Joe Urbiel)

* % % % 0 o o

FOGHAT-Stone Blue (Bearsville)

TODD RUNDGREN—The Hermit Of Mink Hallow
(Bearsville)

MARSHALLTUCKER BAND—Together Foreser
(Capnicorn)

WINGS—London Town (Capitol)
JEFFERSON STARSHIP —Earth (Grunt)
JOURNEY—Infimty (Columbia)

REQ SPEEDWAGON—You Can Tune A Piant But
You Can't Tuna Fish (Epic)

WXRT-FM—Chicago (Bob Gefms)

»

*
*

FOGHAT—Stone Blue (Bearsville)
PASSPORT—Sky Blue (Atlantic)

LOUISIANA’S LE ROUX—(Capitol}

BEN SIDRAN—A Little Kiss In The Night (Ar sta}
PEZBAND—Laughing In The Dark (Passpor:)

DAVID BROMBERG BAND—Bandit In ABat1ing
Surt (Fantasy)

CHARLIE—1nes (Janus)

TODD RUNDGREN—The Hermit Of Mink Hdllow
(Bearsville)

AL D! MEOLA-Casino (Columbia)
JOURNEY—Infinity (Columbia)

WLVQ-FM—Cotumbus (Steve Runner)

* % % % ©6 06 06 0 0 o

SEALS & CROFTS—Takin' It Easy (W.B.)
ROY BUCHANAN—You're Not Alone (Atlantic)
ALVINLEE/TEN YEARS LATER—Rocket Fued (RSO)

EDDIE MONEY—(Columbia)

JOURNEY —Infinity (Columbia)

ERIC CLAPTON-Slow Hand (RS0)

JACKSON BROWNE —Running On Empty (Azylum)

°
°
°
°
°
°
*

*
*
*

ROOTBOY SLIM & THE SEX CHANGE BAND—(W.B.)
DARYLHALL & JOHN OATES—Lwve Time (RCA)
JUDAS PRIEST—Stained Class (Columbia)

DIRK HAMILTON—Meet MeAt The Crux (Elektra)

TODD RUNOGREN—The Hermit Of Mink Hollow
(Bearswilte)

GENESIS—And Then There Were Three (Atlantic)
FM/ORIGINAL SOUNDTRACK —(MCA)
HEART—Magazine (Mushroom)

WKDD-FM—Akron (Bobby Knight)

* % % o @

*

AN THOMAS BAND—Still Here (Atlantic)
DEMIS ROUSSOS—(Mercury)
MARC JORDAN—Mannequin (W.B.)

ALLAN CLARKE —1Wasn't Born Yesterday
(Atlantic)

SEALS & CROFTS—Takin' It Easy (W.B.)
JOEWALSH—But Seriously Folks (Elektra)
JOURNEY —Infinity (Columbia}

JACKSON BROWNE —Running OnEmpty (Asylum)
ERIC CLAPTON—Siow Hand (RS0)

JEFFERSON STARSHIP—Earth (Grunt)

WQFM-FM—Mitwaukee (Jim Raberts)

* © o 0 0 o

*
*
*

RARE EARTH—Band Together (Prodigal)
KEVIN LAMB—Sailing Down The Years (Arista)
LOUISIANA'S LE ROUX—(Capitol)

REOSPEEDWAGON—You Can Tune A Piano But
You Can't Tuna Fish (epic)

GERRY RAFFERTY—City To City (United Artists)
WINGS—London Town (Capitol}

VAN HALEN-(W.B.)

KSHE-FM—St. Louis (Ted Haebeck)

FOGHAT—Stone Blue (Bearsville)
LOUISIANA'S LE ROUX—(Capitol)
NANTUCKET—(Epic)

U.K.—(Polydor)

PURE PRAIRIE LEAGUE—Just Fly (RCA)

REO SPEEDWAGON—You Can Tune A Piano But
You Can’t Tuna Fish (Epic)

GERRY RAFFERTY—City To City (United Artists)
JOURNEY—infimity (Columbia)

MARSHALL TUCKER BAND—Together Forever
(Capricorn)

Southeast Region

® TOPADD ONS

LOUISIANA'S LE ROUX—(Capitol)
FOGHAT-Stone Blue (Bearsville)
SEALS & CROFTS—Takin' It Easy (WB)
PURE PRAIRIE LEAGUE-Just Fly (RCA)

* TOP REQUEST/AIRPLAY:

JEFFERSON STARSHIP—Earth (Grunt)
ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

WINGS—London Town (Capitol)

JIMMY BUFFETT—Son Of A Son Of A Sailor
(ABC)

BREAKOUTS

ALLAN CLARKE-I Wasn't Born Yesterday (At
lantic)

SNAIL—(Cream)

ALVIN LEE/TEN YEARS LATER-Rocket Fuel
(RSO)

ORRYL HALL & JOHN OATES—Live Time (RCA)

WKLS-FM—Atlanta (Keith Allen)

© FOGHAT ~Stone Blue (Bearsville)

* % o 0 o o

*
*

BENNY MARDONES—Thank God For Girls (Private
Stock)

JEFFERSONSTARSHIP—Earth (Grunt)

ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

WINGS—London Town (Capitol}
ERIC CLAPTON—Slow Hand (RS0)

WQXM-FM—Tampa (Neal Mirsky)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO)

©  LOUISIANA'S LE ROUX—Rocket Fuel (RSO)

* % % © 0 0 O

»

THE KINGS —Misfits (Arista)

JIMMY BUFFETT—Son Of ASon Of A Sailor (ABC)
JEFFERSON STARSHIP~Earth (Grunt)

ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

WARREN ZEVON—E xcitable Boy (Asylum)

www.americanradiohistorv.com

»

SNAIL—(Cream)

SEALS & CROFTS—Takin' It Easy (W.B.)
PURE PRAIRIE LEAGUE—Just Fly (RCA)
MAC McANALLY—No Problem Here (Ariola)
FOGHAT—Stone Blue (Bearsville)

ALLAN CLARKE—IWasn't Born Yesterday
{Atlantic)

JEFFERSON STARSHIP—Earth (Grunt)

% ATLANTARHYTHM SECTION—Champagne Jam

*
*

(Polydor)
EDDIE MONEY —(Columbia)
WARREN ZEVON—E xcitable Boy (Asylum)

WINZ-F M—Miami (David Sousa)

* % % 0 © 0 0 0 o

*

WQSR-FM—Tampa (Steve H

ROY BUCHANAN—You're Not Alone (Atlantic)
BAND OF JOY—(Polydor)

LOUISIANA'S LE ROUX—(Capitol)
SNAIL—(Cream)

ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RS0)
BRYN HAWORTH —Grand Arnval (A&M)

JIMMY BUFFETT—Son Of A Son Of A Sailor (ABC)
LITTLE FEAT—W aiting For Columbus (W.B.}
JETHRO TULL—Heavy Horses (Chrysalis)
WINGS—London Town (Capito!)

tington)

* % % % o 0 O

WILLIE NELSON—Stardust (Columbia)
LOUISIANA'S LE ROUX—(Capitol)

ALLAN CLARKE—-1Wasn't Born Yesterday
(Atlantic)

ISLEY BROTHERS—Showdown (T-Neck)

SEALS & CROFTS—Takin’ It Easy (W.B.)

BONNIE BRAMLETT—Memories (Capricorn)
THE BAND-The Last Waltz(W.B.) ,
JEFFERSON STARSHIP —Earth (Grunt)

JIMMY BUFFETT—Son OfA Son OfA Sarlor (ABC)
TODD RUNDGREN—The Hermit OfMink Hollow
(Bearsville)

WKTK-FM—Baltimore (Lou Krieger)

DARYL HALL & JOHN OATES—Live Time (RCA)

©  PURE PRAIRIE LEAGUE - just Fiy (RCA)

* 0 o ¢ o

*

FOGHAT—Stone Blue (Bearsville)
TRIGGER—(Casablanca)

LOUISIANA'S LEROUX—(Capitol)

TOBY BEAU—(RCA)

ATLANTA RHYTHM SECTION—Champagne Jam
(Polydor)

EDDIE MONEY—(Columbia)

FM/ORIGINAL SOUNDTRACK—(MCA)
WINGS—London Town (Capitol)

Northeast Region

® TOP ADD ONS

FOGHAT—Stone Blue (Bearsville)

DAVID BROMBERG BAND—Bandit In A Bathing
Suit (Fantasy)

DARYL HALL & JOHN OATES—Live Time (RCA)
JOHN McLAUGHLIN-Electnic Guitanist (Co
lumbia)

*TOP REQUEST/AIRPLAY

GENESIS—And Then There Were Three (Atlan
tic)
TODD RUNOGREN-The Hermit Of Mink Hol

low (Bearsville)

ELVIS COSTELLO-This Year's Model (Colum
bia)

THE BAND-The Last Waltz (W.B)

BREAKOUTS

ALPHA BAND-The Statutemakers Of Holly
wood (Ansta)

LOUISIANA'S LE ROUX—(Capitol)

BENNY MARDONES—Thank God For Girls (Prt
vate Stoch)

AIRWAVES—Now Day (A&M)

WNEW-FM—New York (Tom Morrera)

*
*
*

*

DION—Return Of The Wanderer (L ifesang)

OAVID BROMBERG BAND - Bandit In A Bathing
Suit (Fantasy)

DARYL HALL & JOHN OATES—Live Time (RCA)
PEZBAND —Laughing In The Dark {Passport)

JOHN McLAUGHLIN~Electric Guitarist (Columbia)

ALPHABAND—The Statuemakers Of Hollywood
(Arista)
THE BAND-The Last Waltz (W.B.)

NICK LOWE—Pure Pop For Now People (Columbia)
ELVISCOSTELLO—This Year's Model (Columbia)

WCMF-FM—Rochester (Gary Whipple)

FOGHAT—Stone Blue {Bearswille)

© THEKINKS-Msfits (Anista)

* o o o

*
*
*

OAVID BROMBERG BAND—Bandit In # Bathing
Suit(Fantasy)

801 LIVE—(Polydor)
BAND OF JOY—(Polydor)
PHIL MANZANERA—801 Lwve (Polydor)

MEAT LOAF—Bat Out Of Hell (Epic/Clevetand
Int'1)

STEELY DAN-Aja (ABC)
GENESIS—And Then There Were Three (Atlantic)
WARREN ZEVON—Excitable Boy (Asylum)

WMMR-FM —Philadelphia (Jerry Stevens)

* % % © o o o o

*

ALPHA BAND—The Statuemakers of Hallywood
{Ansta)

SNAIL-(Cream)
RARE EARTH—Band Together (Prodige!)
FOGHAT—Stone Blue (Bearswitle)

THEBAND—The Last Waltz (W.B.)
FM/ORIGINAL SOUNDTRACK—(MCA)
ELVIS COSTELLO —This Year's Model (>olumbia)

WGRQ-FM— Buffalo (John Velchoff)

°
°
°
°
°
°
*
*

*
*

FOGHAT—Stone Blue (Bearswille)

SPYRO GYRA—(Amherst)

MEAT LOAF—Bat Out Of Hell (Epic/Cleveland
Int'ly

GENESIS—And Then There Were Three (Atlantic)
JACKSON BROWNE—Running On Empty (Asylum)

WLIR-FM—New York (D. McNamera /L. Kleinman)

BOB MARLEY & THE WAILERS —Kaya (siand)
FOGHAT-Stone Blue (Bearsville}

DAVID BROMBERG BAND—Bandit In A Bathing
Suit (Fantasy)

DARYLHALL & JOHN OATES —Live Tim= (RCA)

THEROCKY HORROR PICTURE SHOW/ ORIGINAL
SOUNDTRACK—(Ode)}

o PASSPORT—Sky Blue (Atlantic)
* DAVID BROMBERG BAND~Bandit In ABathing

*

WYSP-FM—Philadelphia (Stephen Johnsan)

°
°
°
°
°
°
*
*
*

*

Suit (Fantasy)

GERRY RAFFERTY—City Ta City (Unitec Artists)
BILLY JOEL—The Stranger {(Columbia)
FM/ORIGINAL SOUNDTRACK—(MCA)

FOGHAT—Stone Blue (Bearsville)
ALVIN LEE/TEN YEARS LATER—Rocket Fuel (RSO)

BILLY JOEL—The Stranger (Columbia)

ERIC CLAPTON—Siow Hand (RSO
GENESIS—And Then There Were Three (Atlantic)
WINGS—London Town (Capitol)

WPLR-FM—NewHaven (G.Weingarth/E. Michaelson) _

* % o o

»

*

POUSETTE-DART BAND -3 (Capitol)
SNAIL-(Cream)
JOHN MILES—Zaragon (Arista)

BENNY MARDONES—Thank God For Girls (Private
Stock)

AIRWAVES—New Day (A&M)
LOUISIANA'S LEROUX—(Capitol)
FOGHAT—Stone Blue (Bearsville)

MARSHALL TUCKER BAND—Together Forever
(Capircorn)

TOOD RUNDGREN—The Hermit Of Minx Hol low
(Bearsville)

JEFFERSON STARSHIP—Earth (Grunt)

WSAN-FM—Allentown (Rick Harvey)

* o © o 0 0 o

FOGHAT—Stone Blue (Bearsvilie)
ARWAVES—New Day (A&M)

KINKS—Msfits (Arista)

DAVID JOHANSEN—(Blue Sky)

KATE TAYLOR—(Columbia}

RICHIE FURRY —Dance A Little Light (Asylum)
TODD RUNDGREN—The Hermit Of Mink Hollow

»

LOUISIANA'S LE ROUX—(Capital)
FOGHAT—-Stone Blue (Bearsville)

BENNY MARDONES—Thank God For Girls (Private
Stock)

JOHN McLAUGHLIN—Electric Guitarist (Columbia)
DAVID BROMBERG BAND—Bandit in a Bathing
Suit (Fantasy)

NANTUCKET —(Epic)

TODD RUNDGREN—The Hermit Of Mink Hollow
(Bearsvilie)

REQ SPEEDWAGON—You Can Tunea PianoBut
You Cax't Tuna Fish (Epic)

HEAD EAST—(A&GM)

CHARLIE—~Lmes (Janus)

* *

*

(
ROBERT PALMER—Double Fun (Istand}

CARLY SIMON—Boys In The Trees (Elektra)
GENESIS—And Then There Were Three rAtlantic)

« Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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f you've been hearing
good things about John Prine,
you're mistaken,

Nobody has good things to say about
John Prine. Whether it's the millions
who own his records, the crowds who
stand in line to see him perform, or the
million-selling artists who record his songs.
John Prine fans won't settle for anything
but the best and neither should you
So when someone fells you that John Prine
s "pretty good,” set the record straight.
Jonhn Prine is simply, “great”

JOHN PRINE
BRUISED ORANGE

A new alibbum on Asylum records & tapes. Available now.
Produced by Steve Goodman

SUMNER TOUR June 19 Sait Lake City, UTAH  July 1 Mobile, ALA

June 1 Norman, OK June 22 Dalias, TX July 5 Lexington, KY

June 2 Austin, TX June 23 Memphis, TX July 7 &8 Washington, D.C.

June 4 Houston. TX June 24 Aflanta, GA July 10 & 1 New York City

June 7& 8 Los Angeles. CA June 25 Bimingham, ALA July 15 Lennox, MASS

June & 12 San Francisco. CA  June 27 Jacksonville, FLA July 19 Chicago. ILL En

June 1€ Portiand. OR June 29 COrando. FLA July 29 Richmond, VA

@ June £ vancouver, B.C.  June 28 Gainsvilie, FLA July28  Norfolk, VA
Al Busetta Management June 17 Seattle, WA June 30 Tampa. FLA MORE TO COME £1978 Etextra/Asylum Records @ A Warner Gommurications Go ~2SYWM
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LOS ANGELES-If a poorly-
rated AM station “borrowed” a
competing FM outlet's popular on-
air slogan, hoping to pick up a few
diary listings, Arbitron would do vir-
tually nothing ecither to prevent the
steal or to correct the resulting book.

Proof resides in El Paso, where the
consensus of leading station man-
agers is that Arbitron has merely
“washed its hands™ in the face of
that market’s Spanish radio slogan
scandal. And in El Paso, the accused
outlet is not poorly-rated.

Although Arbitron and alleged
offending station KINT-AM and
FM consider the incident closed. in-
dications there suggest the contro-
versy is far from ended.

In fact, it cannot help but con-
tinue. KINT general manager Jim
Taber has re-submitted the same
four questionable slogans for use in
the April/May Arbitron sweep.

Additionally,  complaining
KPAS-FM general manager Garrett
Haston has, in desperation, dropped
his own slogan of *K-Pasa™ for “Ra-
dio Sensacion.” one of KINT’s
Spanish phrases which also has been
used by Mexican station XECIC-
AM in Juarez, virtually the same city
as El Paso but separated by an inter-
national boundary. El Paso has 14
signals: Juarez, 15.

And finally, Oscar Legarreta Her-
nandez, general manager of XECIC
and seven other Juarez stations, has
been forced to change some of his
slogans due to the confusion. He has
slated a conference with Arbitron
officials to try and settle the matter
(see accompanying story).

But Arbitron has remained se-
renely above it all. insisting that it can-
not police the radio industry’s use of
slogans. According to Rick Aurichio,
vice president and general manager
of Arbitron in New York, “we have
no power to stop a station from using
a disputed slogan.”

Aurichio says the ratings service
re-checked 22 listener diaries for 25
mentions of four Spanish slogans
used by KINT, but decided there
was nothing irregular. He says not
all the diaries were personally
placed in the homes and that he
“suspects most were Spanish sur-
named families.”

One point of contention in the dis-

By RAY HERBECK JR.

pute is that KINT has claimed use of
the slogans “regularly™ on the air,
but few competitors contacted in the
market can recall hearing the slogans
often, if at all, prior to the furor.
Aurichio says it's “unfortunate”
Arbitron has not more clearly de-
fined what it means by “regularly.”

“We should define it more clearly,
but how?" he asks. “Even the FCC
has trouble with that one.” He ad-
mits that, under the present regu-
lations for slogan submission, a sta-
tion could claim a slogan, run it once
a year and receive credit for any
diary mentions—even if the slogan
was being used by another station in
the same market.

“In that case, all we can do is no-
tify the two stations of the conflict,”
he explains, “and then re-contact the
listeners of the contested diaries.”
However, due to the six-month time
lapse in the El Paso case. listeners

were not recontacted and the book’s,

results will stand.

However, Aurichio adds that
some changes have been made for
the El Paso situation. “At the sugges-
tion of our radio advisory board,
which met in Las Vegas prior to the
NAB.” he says. “we are publishing
in advance all the slogans claimed
by reporting stations in El Paso.” He
hopes the stations will learn to police
themselves. Also, an “AM™ box has
been added to the existing “FM”
box for clarification on diaries.

But KINT’s Jim Taber sees no
conflict in the use of the four slo-
gans. “If we get diary credits for
those slogans, [ intend to keep using
them.” he asserts, adding that his
station began using "Radio Fiesta”
and “Radio Sensacion™ in Septem-
ber 1976. *“Mas Musicas Sin Ranch-
eritas™ in August 1977, and “Radio
Discoteque™ more recently.

“We're a top 40 rock station.,” he
explains. “*but we chose 1o use some
slogans in Spanish because of the
high Spanish-speaking population
here (either 52%. 56% or 70%. de-
pending on your source).”

Taber says he had no knowledge
of four Mexican stations using the
same or similar slogans. *We did not
copy anybody’s. I don’t know if they
were using them over there. Or |
don’tknow who started using them.

“But as far as I'm concerned. if

“The switchboard blew out...
It's technically unbelievable—
the best thing I've ever heard.”

8399 Topanga Canyon Blvd, Canoga Park,
#1978 Drake-Chenault Enterprises. Inc All Riéhts Reserved

DICK BOZZ!I, Program Director,
CKLW, DETROIT

Act now to reserve availability
in your market for the most
spectacular radio program ever
produced. Don't miss out. Call
us today, toll free. 800-423-5084
(California and outside the
continental United States,
please’call 213-883-7400.)

The History of Rock & Roll
is written and produced by
Drake-Chenault Enterprises, Inc.,

Calif. 91304 (213) 883-7400

Radio-TV Progrommmg

% Arbiiron’s Apathy May
Perpetuate Slogan Mess

some Mexican station starts using
one of our slogans, there’s nothing |
can do about it.” He adds that he
hasn’t heard the slogans probably
because “I don’t listen to Mexican
stations.”

Taber considers the entire episode
a “witch hunt” on the part of Haston
and KPAS. “Before this complaint,
their program director Chancey
Blackburn and I exchanged barbs in
letters over the ratings race and a
claim on their part, discounted by
the FCC, that we were over-
modulating. So, you see. they’re
kind of witch-hunty people over
there.”

He adds that KPAS™ ‘K-Pasa’ slo-
gan also was used by station KPSA-
AM in Alamagordo, New Mexico,
“which is in our signal area only 80
miles away.”

Taber points out that he has been
airing his slogans “on a cartridge. on
a rotating basis, every other hour for
2% years.”

Haston of KPAS cannot recall
ever hearing one Spanish slogan on
KINT, “and I've been here for three
years,” he adds.

“But what upsets me most now is
that Arbitron will do nothing about
the situation,” he continues. “They
won’t recall the October/November
book. They won't re-examine the lis-
teners who filled out those 22
diaries, which represent 5% of the El
Paso survey. And they won't stop
KINT from using those same slo-
gans again.”

Haston says he launched his com-
plaint because he wants Arbitron to
stiffen its rules and clarify proce-
dures. “They won’t stipulate what
constitutes ‘regularly” as far as use of
a slogan.” he says.

“You know, if agencies didn’t use
Arbitron as strongly as they do. and
if stations didn’t live or die by the
ratings, it really wouldn’t matter.

(Continued on page 36)

Slogan Mix
Hits Juarez

By AGUSTIN GURZA

LOS ANGELES—In the wake of
the Arbitron El Paso controversy
about alleged slogan piracy, a radio
chain on the Juarez side of the bor-
der has resorted to changing some of
its abused identifying code names.

The eight-station (five AM, three
FM) Juarez system involved was
created in January 1977 as Assn. De
Radiodifusoras Del Norte Por Ad-
ministracion, and linked up with the
national Mexican chain called Ra-
dio Rama.

It was its stations XECIC-AM
known as Radio Sensacion and
XHEM-FM called Stereo Disco-
theque which were the prime appar-
ent victims of attempts on the El
Paso side to confuse listeners who
were reporting to Arbitron.

In addition, Radio Rancherita.
EXFV-AM, part of Radio Rama’s
competing seven-station chain in
Juarez, may have been pulled into
the confusion.

The source of the conflict was the
claim of El Paso station KINT-AM
that it regularly used the slogans Ra-

(Continued on page 80)
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WRAPPED UP WITH VICKI SUE—WBLS New York vice president Hal Jackson
hugs station manager Dorothy Brunson as singer Vicki Sue Robinson, left,
joins in. She visited the station to promote new RCA album ‘‘Half And Half.”

Don Imus Forsakes N.Y.
Radio For New TV Show

By DOUG HALL

NEW YORK-Don Imus, who
until recently was a household word
in this market due to his popular
WNBC a.m. drive show, is about to
launch a new career in television.

The new show, “Imus Plus,” will
debut in June and July in various
markets in syndication by Jack
Barry’s Colbert TV Sales, nineteen
markets have been signed up includ-
ing New York, where it will be car-
ried by Metromedia’s outlet
WNEW-TV. The show is produced
by Translor Films of Los Angeles.

The 90-minute talk shows will fea-
ture guests with “outrageous™ opin-
ions. In New York the show will run
from 11:30 pm. to 1 a.m.

How does Imus feel about all this?
He seems to wish he was staying in
radio. About tv he says, “It lacks the
immediacy of radio.” He has been in
radio for 10 years, the last six in New
York on WNBC.

He was dropped from NBC along
with practically the entire staff last
year in a major shakeup. At that
time he was earning $180.000 a year
and was about to go to $200,000
when the ax fell.

There has been a lot of talk locally
about how he would go back to NBC
to save the new format, which some
observers see as failing. But he says
he wouldn’t go back for less than
$180,000.

WNBC general manager Charlie
Warner added fuel to the return ru-
mors when he called Imus in for an
audition tape. “They didn’t think [
would make it, but I did and Charlie
told me he thought it was one of the
funniest tapes he had ever heard.”
Imus says.

Would he like to go back to
WNBC? “I'd like to play country
music,” he responds and points with
pride to the hit country song penned
by his brother Fred, 'l Don’t Want
To Have To Marry You.”

Don Imus

What does he think of radio in
general? “Not much. I listen to
WCBS-AM (an all-news outlet). 1 do
like Dan Ingram (of WABC), Gene
Klavin (of WOR), Ted Brown (of
WNEW-AM), and Alison Steele (of
WNEW-FM) on or off the air.”

Imus is enthusiastic about a two-
day stint he did two weeks ago on
WHK Cleveland as a promotion for
the station. Imus is well known
there, having worked at WGAR for
Jack Thayer when both were with
Nationwide.

(Continued on page 34}
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250 stations will create a sales and ratings explosion this July 4th
with

_ 4SHOW NS |

a 5-hour salute to the leading ladies of music, movies, art and entertainment.

35 local spots for special rates/higher profits
National sponsor to trigger local tie-ins

3 distinct formats keyed to your prime audience
Bonus public service hour for extended use
Includes station promotion kit

THREE FORMATS AVAILABLE

MOR

ROCK

C&W

special segments include:

Women songwriters

Women on TV—Broadway
—Movies

Women in groups

Chart toppers

Award winners

Tomorrow's stars

artists include:

Julie Andrews -

Andrews Sisters

- Debby Boone - Carpenters -
Rita Coolidge - Doris Day

- Ella Fitzgerald -

Eydie Gorme - Carole King -
Peggy Lee - Liza Minnelli

« Olivia Newton-John -
Diana Ross - Carly Simon -
Dusty Springdfield

- Barbra Streisand . . .

special segments include:

Women songwriters

Blues/jazz/spirituals

Women on TV—Broadway
—Movies

Disco women

Women in groups

Trend setters

artists include:

Chic - Fleetwood Mac -
Aretha Franklin - Heart -
Thelma Houston

« Millie Jackson -

Janis Joplin « Carole King -
Melissa Manchester -

Joni Mitchell - Laura Nyro -
Linda Ronstadt - Rufus -
Donna Summer

- Supremes- Lily Tomlin . ..

special segments include:

Chart toppers

Grand Ole Opry women
Women songwriters
Country women go pop
Duos & groups

Award winners

artists include:

Lynn Anderson - June Carter

- Jessi Colter - Donna Fargo

- Emmylou Harris - Kendalls
«Loretta Lynn - Anne Murray

+ Olivia Newton-John -

Marie Osmond - Dolly Parton -
Linda Ronstadt- Tanya Tucker
.. . Kitty Wells . . .

Tammy Wynette . . .

CALL: BARBARA STONES (212) 764-7310 for demo tape . . . or order now!

BILLBOARD PUBLICATIONS, INC. MUSIC IN THE AIR, 1515 BROADWAY, NEW YORK, NY 10036

We would like to reserve Music in the Air's SHOW MS! for our station. We understand that we will have 35 one-minute availabilities during
the 5-hour program for local sponsorship. Remaining 15 availabilities to a national sponsor.

Enclosed is a check to reserve the show. Our market size is:

Market Size:

O 2 million and over ................. $ 100
0O 1 million-1,999,999 ...............

0 100,000-999,999 ...................
D Under 100,000

Fee |

PLEASE PRINT OR TYPE

Check must accompany coupon.

Our Format Is: QLI =

O Rock Title: Station:_____ _AM__FM

O MOR Address:

O Country City: State: Zip:
Phone: ( ) _ Signature

area code

All market exclusives will be defined by format and SRDS market listing.

SHOW MS! is produced by the Music In The Air Division of Billboard Publications, in cooperation with Cinema/Sound, Ltd. and Media Corp. of America.

www.americanradiohistorv.com
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GAYLE STOPS IN—Cry

stal Gayle visits Lee Arnold (left) and Charlie Cook

/

(right) at WHN New York. She called on the DJs after two sold-out concerts at
the Bottom Line.

IN NASHVILLE

‘Warm Sound’ Spelied Out
At Gospel Format Confab

By SALLY HINKLE

NASHVILLE--Program direc-
tors, music directors. station owners
and deejays from Christian radio
stations across the country were in
attendance May 5-6 at the sixth an-
nual Gospel Radio Seminar held at
Nashville’s Airport Hilton.

The theme for this year’s event
was “Amazing Radio.” which was
amplified by such speakers as Der-
rick Johnson of Re’Generation, Billy
Ray Hearn of Sparrow Records and
Don Butler of the Gospel Music
Assn.

Topics for the two day sessions in-
cluded “Gospel Music ... Appeal-
ing to All Audiences,” featuring
panelists Benton White, program di-
rector of WWGM in Nashville, and
Keith Whipple, program director of
KBRN in Denver, Colo.

According to White, gospel pro-
gramming is aiming towards a
“warm sound™ that will convey a
message to Christian and non-Chris-
tian alike. Described as “uptempo
MOR.” White outlined the elements
of a good program as containing fa-
miliar songs, such as standards, a
“straight-on™ message, a variety of
material within limits of continuity

~ and avibrant but not intense or blar-

ing sound.

White also described the elements
of acceptable songs as being up-
tempo, optimistic and having an im-
mediate and memorable impact
upon listeners.

6 Label Chiefs
At NAB Huddle

WASHINGTON—Presidents  of
six record companies will participate
Tuesday, Aug. 22, in the “Face The
Music” segment of the Radio Pro-

gramming Conference sponsored by .

the NAB. The conference will be
held Aug. 20-23 at Chicago’s down-
town Hyatt Regency Hotel.

Moderator will be Dwight Case,
president for radio, RKO General,
Inc,, Los Angeles. Panelists will be
Barney Ales, Motown Records, Los
Angeles; Neil Bogart, Casablanca
Records, Los Angeles: Clive Davis,
Arista Records, New York City: Gil
Friesen, A&M Records, Los An-
geles; Bruce Lundvall, CBS Rec-
ords, New York, and Joseph Smith,
Elektra/Asylum/Nonesuch  Rec-
ords, Los Angeles.

No specific agenda has been
drawn up for the meeting as yet,
NAB staffers say. But topics that
come up may include anything from
payola to demographics.

Among other informative topics
were “Program Director/Sales Man-
ager ... Who Has The Final Say?.”
featuring panel Joe Battaglia. sales
manager of WWDJ in Hackensack.
N.J..and Joe Laziza, program direc-
tor of WWDIJ: “Music Licensing,”
featuring performance rights organ-
ization panelists Richard Reimer of
ASCAP, New York: Alan Smith of
BMI, New York, and W. F. Myers of
SESAC, New York, with moderator
Mike Milom. an attorney with
Barksdale, Whalley. Gilbert &
Frank.

Also “Interrelations of Broad-
casters and the Recording Industry,”
featuring Frank Edmunson, con-
temporary product manager/record
division of Word. Inc.: Don Klein,
promotion director for Tempo Rec-
ords: Matt Steinhauer, airplay pro-
motions manager for the Benson
Company, and Dave Wortman of
Tame Promotions; “F.C.C. and
Gospel Radio™ led by Larry Perry,
F.C.C. counselor at law. and “Pro-
gram Scheduling™ led by David
Benware, president of David Ben-
ware and Associates.

The seminar closed with its an-
nual banquet and showcase emceed
by Joe Moscheo of New Direction
Artist Guild and featuring Cynthia
Clawson, Triangle Records: The
Singing Echoes, Mark Five, and the
Wall Brothers, Greentree.

Steering committee chairman Jim
Black guided the seminar through
the two days and was assisted by
other committee members Norma
Boyd, Sylvia Mays, Lou Hildreth,
Matt Steinhauer, Don Cusic and
Dave Wortman.

Biscuit Hour Aids
The Skynyrd Kids

NEW YORK-—Proceeds from a
recent “King Biscuit Flower Hour”
tribute to the Southern rock group
Lynyrd Skynyrd have been donated
by D.LR. Broadcasting to the Van
Zant-Gaines Memorial Trust.

Established to help provide for
three children left fatherless by the
fatal aircrash, the fund has raised
more than $50.000 for educational
purposes.

The Skynyrd program was carried
by the entire King Biscuit network of
235 stations and used the donated
time and creativity of Jim Ladd, DJ
on album rocker KMET-FM in Los
Angeles.

Radio-TV Progromming

Vox Jox

NEW YORK-—Appointment of
WBLS New York DJ J.D. Holiday
as program director of WGCI Chi-
cago leaves WBLS p.d. Hal Jackson
looking for a new 9 a.m. to noon per-
sonality. Jackson says he has been
trying to keep the opening quiet be-
cause he “already has a million tapes
here now.” He has been talking to a
few people and has been filling the
spot with Van Jay on a temporary
basis. ... Bob Raleigh has joined
KOFM Oklahoma City in the mid-
day slot. He comes from KULF
Houston and succeeds Doug Rob-
erts, who becomes production direc-
tor of the station. P.d. Mike Miller is
also looking for a news director.
Those interested should write to
Miller at P.O. Box 14806, Oklahoma
City, Okla. 73114.

* * *

NEW YORK-The answer to
“Who's Gene Autry?,”” Johnny
Cash’s new record, might be, “The
owner of Golden West Broadcasters,
including KEX Portland, Ore.” But
KEX insists that that ownership has
nothing to do with the fact that the
station not only has gone on the
record, but has now transferred it
from the LP carts to the regular play-
list.

* x %

WTOS Skowhegan, Me., switched
from Gates automation operation to
an all-live format Sunday (14). The
switch took place at noon and was
introduced with 24 hours of com-
mercial-free programming. Program
director Dean Steeves introduced
the new format “only because that is
my regular shift.” Music director
Todd Nussey does the 7 p.m. to mid-
night shift on the AOR station. AM
drive is handled by Arny Spielberg
and p.m. has been assigned to Jefl
Dauphinee. Bennie Green is doing
overnights. Ambrose Berry, Tim
Sample and Paul Cornell are the
weekend staff. Nussey hosted the

BubblingUnderThe

| HOT100 _

101—-GEORGIA ON MY MIND, Willie Nelson, Co-
lumbia 3-10709

102—YOU'RE SUCH A FABULOUS DANCER,
Wha-Koo, ABC 12354

103—SUPERNATURAL FEELING, Blackbyrds,
Fantasy 819

104—~TOO HOT FOR LOVE, THP Orchestra, But-
terfly 1206

105—-ALMIGHTY FIRE, Aretha Franklin, Atlantic
3468

106—I LOVE NEW YORK, Metropolis, Salsoul
2060

107—SAN FRANCISCO, YOU'VE GOT ME, Village
People, Casablanca 896

108—1 FEEL GOOD, Al Green, Hi 78511 (Cream)

109—SOFTLY AS | LEAVE YOU, Elvis Presley,
RCA 11212

110—-YOU'RE THE BEST, Paley Brothers, Sire
1021 (Warner Bros.)

BubblingUnderThe

__ToplPs__

201-MANDRE, Mandre Two, Motown 7-900

202-STYX, Best Of Styx, Wooden Nickel
BWL2250 (RCA)

203—WHA-KOO, Berkshire, ABC AA 1043

204—AIRWAVES, New Day, A&M 4689

205—GENE COTTON, Save The Dancer, Ariola
SW 50031

206—BOBBY WOMACK, Pieces, Columbia JC
35083

207-SPINOZZA, David Spinozza, A&M 4677

208—HERBIE MANN, Brazif Once Again, Atlantic
SD 19161

20938 SPECIAL, Special Delivery, A&M 4684

210-STIFFS, Stiffs Live, Stiff STF 001 (Arista)

www.americanradiohistorv.com

By DOUG HALL

April “TOS Special Of The Month™
with Noel Paul Stookey and dis-
cussed Stookey's new release of
Neworld Records called “*Some-
thing New And Fresh.”

LI

KUSC Los Angeles raised $76,000
from listeners’ pledges during its
third “Celebration™ fund drive.
Close to 2,000 new subscribers
joined ranks, bringing subscription
rolls to more than 8,000. The dollars
pledged do not include some
$30,000 in renewals made prior to
the drive. Susan Stamberger, devel-
opment director of the non-commer-
cial station, says “We believe this is a
ringing endorsement of KUSC's
classical music and information pro-
gramming.”

*  x *

KCKN Kansas City am. drive
man John Leslie makes headlines
with a call to London that gave his
listeners the sound of Big Ben to
wake up to. It took several calls be-
fore a London pub owner believed
Leslie and held a phone by an open
window, but it finally worked. The
pub owner was given a trip to the
U.S. for his cooperation.

L

WCOZ Boston ties in with weekly
Cambridge newspaper The Real Pa-
per in promotion of second annual
songwriters’ contest. First prize win-
ner Robert Orrall of Lynnfield,
Mass., had his song “Christine”
played on WCOZ’s “Boston Beat”
show. There were nearly 200 entries
submitted from throughout New
England consisting of sheet music,
lyrics and a cassette recording.

*  x *

WHAT Philadelphia raises
$41,000 in 42-hour “Gospelrama
Radiothon™ for Opportunities In-
dustrialization Center, a job-train-
ing center. This was the fifth annual
fund raising appeal to be aired by
the black station. Thus far, the
yearly event has netted $150.000.
The radiothon was conceived by
WHAT personality Mary Mason,
host of the event.

LA

KSFO San Francisco p.d. Don
Hofmann has added Clay Keller for
the 9 a.m. to noon shift and Jerry
Gordon for the 7 p.m. to midnight
slot. Keller was known as B. Win-
chell Clay when he was on the air in
Sacramento. Gordon returns to Cal-
ifornia after five years in Florida
where he did morning drive on
WDAE Tampa. Previously he was
on KXOA Sacramento.

*  x %
WGNG (G-55) Cumberland,

® Continued from page 3

Assn. of FM Broadcasters, which
later became the NRBA. Gabbert
began his broadcasting career as a
teenage English-speaking DJ in
Central America. Jobs in several
West Coast stations followed as a
Spanish-speaking DJ. In 1957, while
a senior at Stanford Univ., he built
his own FM station. That station is
now KIOI.

He is also chairman of California
State Emergency Communications
Committee and is a director of the
California Broadcasters Assn.

Gabbert and Hall are putting to-

AUG. 9-13 IN N.Y.
Radio Forum Sets |
Gabbert In Chair

R L, is looking for a p.d. for this mel-
low sound station. Those interested
should contact Dennis Hysko at 401-
725-9000. ... Herb Kraft, DJ from
WYND Sarasota, Fla., is looking for
a position in the Tampa Bay area on
any shift although he likes nights.
He will consider top 40. MOR, coun-
try, or AOR. He previously has been
at WLOF and WHOO Orlando. . ..
Al Brock has just joined WYND to
do afternoons from Y-95. ... Greg
Crawford, former p.d. at WGCI Chi-
cago, is looking for a position either

. asaDJorp.d. Healso has had expe-

rience at KSTT Davenport and
WQUA Moline, 1ll. His phone is
319-359-4819.

* X %

It was just a simple call from a lis-
tener requesting a special song be-
fore his marriage, but before WFTL
Fort Lauderdale p.d. Mike Harvey
was through he made plans for the
wedding to take place in the display
window of a local florist overlooking
the heaviest trafficked shopping
area of the city, secured the services
of a minister, arranged for local
newspaper and tv coverage and a
live broadcast over WFTL in after-
noon drive time. Local merchants
called in with donations of wedding
gifts.

Ismus Looking
To Career As
TV Personality

® Continued from page 32

It was Thayer who brought Imus
to New York. Actually Thayer first
hired Imus when they both worked
in Sacramento. Thayer, of course, is
now president of NBC Radio.

What will happen if WNBC
doesn’t perform well in the April/
May Arbitron? Imus predicts p.d.
Bob Pittman’s time is running out
and suggests Warner will buy time
by dropping Pittman. Thayer is in
solid no matter what happens. “He
survived a $20 million loss on NIS
(the ill-fated all-news network) and
they named him to the board and
made him an executive vice presi-
dent of the corporation.™

What of the future of radio?
“There’s not enough places to get
training. There’s not enough guys
like Jack Thayer to train guys. If
you're funny you should be on the
radio. If you're not you shouldn’t be
on.

Whether his tv show is successful
or not, Imus’ attitude seems to dic-
tate that he will get back into radio
one of these days.

gether a well-rounded advisory
committee, to be announced shortly.
The committee will put together
an agenda that will cover all aspects
of music programming and all as-
pects of music that can be pro-
grammed. The forum will look at
where radio programming is going
and explore formats of the future.
The forum will be broadened in
scope to appeal to general managers
and engineers who have an interest
in programming. Special efforts are
being made to have a number of
unique features at this year’s event
to provide those attending with a
slice of the New York musical scene.
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does it
better

Its a pleasure
to Con_tln_ue our
association with

CAROLE
BAYER
OAGER

[ chappell

We are proud to represent the best.

RBY O'NEILL
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Broadcasting Sees 2 Mergers

Gannett Gets Combined Communications; Starr Sold

NEW YORK-Two major merg-
ers rocked the broadcast industry
last week, but neither seems likely to
have a major impact on radio.

The biggest deal is the acquisition
of Combined Communications by
the Gannett newspaper chain which
involves an exchange of $370 mil-
lion in stock. Combined, which con-
sists of 13 radio stations, seven tv sta-
tions, the nation’s largest outdoor
advertising group, as well as two ma-
jor daily newspapers, would become
part of Gannett Co., which owns a
radio station, a tv station and 77 me-
dium-sized and small daily news-
papers. _

Nominations For
DIR’s Awards
In Rock Begin

NEW YORK—Nominating proc-
ess for the second annual North
American Rock Radio Awards is
underway, with more than 250 mu-
sic and program directors selecting
five nominees in eight categories.

Results will be announced June
15, when names of nominees appear
on public ballots in Circus, Rolling
Stone and Blast magazine. Latter is
press mailer of DIR Broadcasting,
which sponsors the awards. Popular
vote determines winners.

Stations participating are DIR
clients, but company will send bal-
lots to other stations upon written
request. DIR is at 445 Park Ave.,
New York City, 10022.

Bernstein Show
In 45 Markets

NEW YORK-—"Leonard Bern-
stein Conducts,” a syndicated series
of television concert specials featur-
ing the conductor, has been ac-
quired by stations in nine additional
U.S. markets. This means the pro-
gram will now be seen in more than
45 markets through the U.S.

The latest stations to program the
series include affiliates of all three
major networks, PBS and independ-
ent stations, and Warner Communi-
cations’ new venture into two-way
cable tv, QUBE.

The series consists of two 90-min-
ute and five hour-long shows. One
of the programs swept the ratings
with a 29 share when it was aired at
KNBC Los Angeles.

By DOUG HALL

Because companies are not
permitted to own more than five
VHF tv stations (Combined has five
and Gannett has one) one will have
to be sold. Also to be sold as a result
of the sale will be the AM-FM com-
bination in Phoenix because FCC
regulations do not permit transfer of
an AM-FM-TV combination. Since
the Gannett acquisition constitutes a
transfer of these stations’ licenses the
combination must be broken up.

Combined radio chief John Bay-
liss said he hated to see the all-news
KTAR and the mellow sound
KBBC go. Bayliss said a major plus
for his radio division in the merger
was the addition of the Gannett
news gathering organization. “They
have 30 reporters in Washington,”
he notes.

Last month Merrill Lynch, Pierce,
Fenner & Smith vice president Wil-
liam P. Suter predicted that Com-
bined earnings per share this year
would increase by 14% to 18%. Com-
bined profits last year climbed to
$20.6 million on revenue of $227.6
million from $16.3 million on reve-
nue of $185.8 million. Gannett earn-
ings in 1977 rose to $69.4 million on
revenue of $557.9 million from $59.2
million on revenue of $482.6 mil-
lion.

While dwarfed by the Gannett-
Combined deal, Starr Broadcasting
also entered into a merger agree-
ment which was significant for what
didn’t happen. The Starr board was
faced with the decision of selling to
Roy Disney’s Shamrock Broad-
casting for §15.25 a share or selling
to LIN Broadcasting for §16 a share.

Starr directors chose the lower
price and avoided complicated spin-
offs of several stations which would
have conflicted with LIN holdings
and preserved the Starr manage-
ment team headed by Bruce John-
son, which would probably have
been dismantled if LIN had won
out. Observers reasoned that there
would have not been room for both
Johnson and LIN president and
chairman Don Pels in a merged
company if the LIN deal had gone
through.

Starr, which owns 10 radio sta-
tions and two tv stations, earned
$2.15 million on $30 million in reve-
nue for the year ended June 30,
1977. The company also includes
Le-Bo Products, a major supplier of
audio and video accessories, and
TM Productions, a syndicator of ra-
dio formats and producer of station
IDs and other music tracks.

LP Giveaway At L.A. KFI

LOS ANGELES—KFI's John
Rook, program director, has tied de-
mographic research for his station to
that of the major labels and pro-
duced an on-air album giveaway
which practically guarantees listener
participation.

Every day, the DJs of this contem-
porary outlet award to callers entire
catalogs of 1978 releases todate by
labels such as RSO, Capitol, Casa-
blanca, Elektra/Asylum and
Warner Bros.

Rook is careful to point out that
KFI offers to purchase the catalogs;
they are not promotional giveaways.
“We expect to be billed by the labels
at some point,” says Rook, whose 20
years in the business include pro-
gramming WLS in Chicago (1966-
70) and serving as president of
Drake-Chenault (1970-71). He
joined KFI in 1977 after several

years’ operation of his own pro-
gramming consultancy firm.

“It's a promotion which takes the
album giveaway to its limit,” he ex-
plains. “But we've added a question-
naire to the albums which covers all
the demographic data.”

The questionnaire-inside-the-al-
bum-giveaway idea, Rook says, is
“something I stole from Neil Bogart
at Casablanca. He used to do it all
the time with his releases.”

Rook suggested the form to par-
ticipating labels. “We share in the
feedback they receive,” he explains.
“And, of course, the winners feel this
need to complete the form and re-
turn it because they want to keep
those albums coming.”

Rook points out that the labels not
only enjoy improved research, but
the DJs mention the labels on the air
as well as the top artists.

TM is headed by Jim Long, who
has indicated he would resign when
the company was sold. He owns 11%
of Starr. There is no indication who
might succeed Long as president,
but his board seat will be taken by
Tom Merriman, who founded TM
and for whom itis named. Also leav-
ing Starr will be chairman William
Buckley, who owns 19% of the stock.
It - was Buckley’s intention to divest
himself of this stock that set the
wheels in motion for Starr to be ac-
quired.

The company will now be known
as Shamrock, which had been a cor-
porate shell set up by Disney to ac-
quire Starr. Disney is the nephew of

Walt Disney and is a former execu-

tive of Walt Disney Productions.

NPR Airing
Artful May

WASHINGTON—More than 80
hours of arts and entertainment pro-
gramming will be aired when Na-
tional Public Radio (NPR) launches
its first “Public Radio Arts Month”
in May, in conjunction with the Na-
tional Endowment for the Arts.

Highlight will be the first musical
produced for network radio in more
than 25 years—a completely new
production of George and Ira
Gershwin’s 1924 classic, “Lady, Be
Good!,” due for release May 21.

The show was recorded last De-
cember in Brussels, Belgium, where
it was produced by RCA Red Seal
Records vice president Thomas
Shepard, directed by Broadway
composer/conductor Lehman
Engel, and orchestrated by John
Lesko for the Belgian Radio Tele-
vision Orchestra and Chorus.

Other programming throughout
the month will include live nation-
wide broadcasts of folk and jazz mu-
sic, the initial programs of a 52-weeck
series featuring performances by the
late Arturo Toscanini and the NBC
symphony and various music-ori-
ented features and documentaries.

Tulsa’s KKUL
Now KTFX-FM

TULSA—-The FCC has granted
approval to the new owners of
KKUL-FM to change its call letters
to KTFX. The station bills itself as
FM 103-Super Fox and programs a
Top 40 format.

Station manager Ken Fearnow
has named Mark Winston program
director and Steve Owens music di-
rector. Fearnow is an Oklahoma
City native who was in sales and ad-
ministrative staff with KWHP-FM
in Oklahoma City. Both KTFX and
KWHP are owned by William
Payne of Oklahoma City.

Other staff members are Jim
Wood, operations manager, and
Bob Backman, sales manager. The
air staff is led by Lee Walker, a 1972
winner of Billboard Magazine’s air
personality award. Walker runs the
6 a.m. to 9 a.m. shift. Other air per-
sonalities are J. J. Walker, 9 a.m. to 2
p-m.. Winston, 2 to 6 p.m.; Owens,
6-10 p.m.; Bob Brauer, 10 p.m.-2
a.m. and Sandy Shore from 2 to 6
a.m.

KTFX features 40 minutes of
non-stop music every hour. The sta-
tion broadcasts 24 hours daily at
100,000 watts. The station’s weekend
personality is Fred Elkins.

ELLIS WIDNER
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HATCHING A STORY: KWIZ Santa Ana newsman Ed Nix gives ostrich egg
hatching a try as part of recent station promotion *“The Great Egg Hatch.”

El Paso Hassle Continues

® Continued from page 32
But Arbitron is acting like it, in fact,
really doesn’t matter.”

Other managers in El Paso share
similar feelings of disappointment
with Arbitron’s inaction, though
some tend to support KINT’s posi-
tion.

When rumblings of the protest fil-
tered into the press, p.d. Chris Rus-
sell of competitive rocker KTSM-
FM recalled he had heard some
Spanish slogans “used by an-
nouncers on KINT, but not in a
manner I'd call a slogan or jingle.”

Russell cites the “Mas Musicas

." phrase and says some of his staff
also recalled hearing it. “*At the time,
though,” he continues, “I didn't
doubt it was a calculated move on
the part of Taber. But it didn’t seem
to give him any numbers he didn’t
already have.”

(KINT lead the rockers with an
8.2in 12+ : KPAS garnered a 4.8 by
comparison.)

However, general manager Ed
Hopper of MOR KSET says he
“never heard Spanish slogans on
KINT untl this thing began to pop
in the press.”

He says the four similar slogans
had “always been used by those
Mexican stations. There’s no way a
competent manager in this market
could not know those slogans were
already in use.”

Hopper adds that “if the motives
of KINT are indeed what they ap-
pear to be, the FCC should look into
revoking its license. Furthermore,
KINT should be deleted by Arbi-
tron from the April/May listings, if
those motives are ever proven to be
deceitful.”

John Rhea, manager of rocker
KELP, does not recall ever hearing a
Spanish slogan on KINT when he
first arrived in El Paso from WMPS,
Memphis, last October. “And |
monitored KINT closely when I first
got here,” he adds.

Rhea admits to being “miffed by
Arbitron not doing anything to cor-
rect the situation or recut the book.”

He acknowledges the slight
changes made by the service for the
upcoming sweep, but says the only

way to truly check the situation in El
Paso properly is “to send a represen-
tative into any questionnable Span-
ish listener’s home and have them
point to the number on the dial.”

Crux of the confusion is the fact
that KINT's four slogans are juxta-
positioned by band to those of the
Mexican outlets. In other words, the
“Radio Sensacion” slogan runs on
KINT-FM, while it also has been
used by XECJC-AM—and vice versa
where necessary.

As pointed out by Tom Yates of
Nova Broadcast Services in Los An-
geles, that could create a favorable
situation for human error on the part
of any Spanish surnamed listener
using a diary.

Yates conducted an in-depth re-
search study of the market while
consulting KPAS-FM from July
1977 to February 1978. He found
that the Spapish population is ethni-
cally matriarchal, where the mother
of the house determines which sta-
tion is heard at home. “Usually, she
tunes in the Mexican signals,” says
Yates. “But as soon as her kids hit
the streets, they tune in the Ameri-
can rockers.”

And, continues Yates, “since few
ever check the ‘FM’ box on those
diaries, any rock outlet using the
Mexican slogans could ostensibly
have received credit for that Spanish
mom listening to her favorite Juarez
station.”

However, Yates also lends sup-
port to Taber at KINT, which he
monitored one hour a day, four
times daily, three days a week. He
produced one log sheet dated July
16, 1977 for the 10 p.m. to 11 p.m.
late shift. The notes scribbled were,
“Spanish ... ??? 10 seconds.”

“It was some slogan in Spanish,”
he explains. “*And I do recall hearing
infrequently the “Radio Fiesta, *Ra-
dio Sensacion’ and ‘Mas Musicas’
phrases.

“But I really have a problem with
Taber’s claim of every other hour
regularly—not to mention use of
similar slogans.” Jokingly, Yates
suggests the KINT rotation might
have been “lunar—once every 28
days.”
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ANNOUNCING

American Record Producers
Association, Inc.

May 25, 1978
at the Muscle Shoalsr Muric Arrociation’s
Records & Producers Jeminar

FOR FURTHER INFORMATION CONTACT:

Kenny Lehman, c/0
Stephen Machat,

Machat & Kronfeld

1501 Broadway

New York, New York 10036
(212) 840-2200

Telex: EMANDKAY NYK

This advertisement made possible by 3M, makers of Scotch Brand Mastering Tape

TM: Trademark of The American Record Producers Association, Inc.

WWW.americanradiohistorv.com
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Discos

= .

' Party Down Rallies Rochester

NEW YORK-—Professionalism, a
couple of top-flight disco deejays, a
state-of-the-art sound system and a
flair for promotion. are among the
tools being successfully used by
Party Down Productions in turning
around the established belief that
Rochester, N.Y. is a city which is re-

By RADCLIFFE JOE

luctant to support the disco concept.

So states Ken Simmons, of Party
Down Productions, claimed to be
one of the largest portable disco
companies in the land.

The operation, which stages par-
ties for nightclub, hotel and school
and college audiences, owes much of

Canadian International

Record
51 Graham Boulevard, Town of Mount Royal,
Québec, Canzda H3P 2E2 Tél.: (514) 733-5055

Pool

CANADIAN & EUROPEAN RECORDS
e ACCEPTING MORE MEMBERS
Check our Special Request List

Please call or write us.

W

o | Y
RECORDS

SSW. 42nd St. NOW AVAILABLE:

NY, NY 10038

212/354-4684 LP's dom-Thank God it's Fri-
12218989 day (sndtrk); Confess ons,

401 7th Ave. ] D.C. LaRue; Pulstar, Mc-

NY, NY 10001 A Laine Explosion; Another

212/279-9880 Life, Caesar Frazier;

Mastercharge & l

DISCO IMPORTS 12"-LP’s-7"

France—Germany—Italy—England—Canada
D DJ DISCOUNTS!

We ofter DJ's a special discount.

D Contact us for details and our
complete catalog of domestic

and imported disco records.

Just Another Lonely Night,
JALN Band; who's Gonna Love
Me, Imperials; Got R/S; Back
to Music, Theo Vaness; Garden
of Love, Don Ray w/Cerrone;
Erotic Discotzque, Freedom Ma-
chine; Fire Panama; La Bionda,
On the Road Again, Rockets. 12"
imp-Havah Nagilah, Music Mak-
ers Ltd.; King of the Disco,
Shirley B.; dom-Action '78, Erotic
Drum Band; Mellow Lovin’, Judy
Cheeks. 7” imp-Pendulum Force,
Brian Bennett.

SINGLES 1929-1978

Originals & Reissues—Over 10,000 tities in stock
Send $1.25 sor catalog, deductible against 1st order
We 8hip UPS Within 24 Hours of Receipt of Order

*Beats Per Minute

DI

TOM LEWIS’

CO BIBLE

PO.BOX 500D -BALLSTON SPA,N.Y.-12020

its success (o innovative promotions.
Party Down claims to have held the
first all-night outdoor disco party in
Rochester. An estimated 5,000 pa-
trons attended this dance extrav-
aganza. It followed this up with
Flashlight | and 2, a two-part party
using flashlights as a theme, and
awarding prizes to patrons with the
most unique flashlights and to those
who could put their flashlights to the
most unique use.

Party Down also donates the pro-
ceeds of some of its shows to disad-
vantaged vouths in the area, and
conducts internship programs for
minority teenagers interested in the
disco business.

Two of the firm’s principals. Leon
Cleveland and Michael Copeland,
are also the operation’s spinners.
They perform under the names *Dr.
Funk,” and “The Groovemaster.”
Copeland has an engineering back-
ground, and Cleveland is a former tv
producer. Both rely heavily on their
past experiences for their style and
professionalism at the turntables.

They also inject a touch of carni-
val into their show by donning out-
landish costumes ranging from
Jekyll & Hyde to Superman to a
character they call “Dr. Funken-
stein.”

Other promotional ventures in-
clude, “Super Jean Disco.” parties at
which patrens wearing jeans are af-
forded cut-rate admissions. The
same policy also applies to T-Shirt
Disco parties and Silver Dollar
Disco Parties.

Another promotion with which
Party Down has scored big is its free
parties for employes of’ Kodak and
Xerox. two of the biggest employers
in the Rochester area. Simmons
states that these promotions have
more than paid for themselves in the
amount of patronage they sub-
sequently atiracted from among em-
ployes of these two corporate giants.

Hughes TV
Will Carry
Dance Show

NEW YORK-—-The Hughes Tecle-
vision Network has entered into an
agreement in principle with the Na-
tional Videc Corp. of Columbus,
Ohio, and Entertainment Properties.
Inc. of New York. under which
Hughes will produce “The Phil Gary
National Disco Dance Contest,”
which gets underway across the
country June | and will continue
through July 4.

The show, scheduled as an annual
cvent, will be coordinated on a re-
gional level through radio and tele-
vision stations and local discotheque
operators. Regional finals will be
held July 12 through Aug. 2 in Los
Angeles, Dallas, Atlanta, Miami,
Chicago and New York. They will
be hosted by a number of top
recording acts including Donna
Summer, Vicki Sue Robinson,
Trammps, Village People, Odyssey.
Love & Kisses, Patty Brooks and Dr.
Buzzard’s Original Savannah Band.

The finals of the event, originally
planned for New York. will now be
held in Los Angeles, and finalists
will be flown to that West Coast city
for the event. According to Phil Scia-
namblo of National Video Corp.,
the Fred Astaire Dance Organiza-
tion will judge all phases of the con-
test.

www.americanradiohistorv.com

GRAFFITI PROMO—Leslie Odonovich (left) and Barry Maddox (center) co-

owner of the Graffiti record and hifi retailing shop in Washington, D.C. are

using Disconet program releases—a service prepared for disco deejays, and

owners—to promote the sale of new LPs in their store. Couple claim that al-
bum sales have shot up since innovative plan went into effect.

Rural ‘Sports Page’ Club
Debuts In Northern Calif.

NEW YORK-The Sports Page
I1. a $500,000, 10,000 square foot
disco entertainment complex, be-
lieved to be the largest facility of its
kind in Northern California, has
been opened in Modesto by Jack
and Marilyn Phillips.

The club, located in a largely rural
area, represents a departure from
the normal practice of establishing
giant disco dance palaces in highly
populated urban areas. Electronic
games and other types of leisure
time activities are incorporated into
the complex in an effort to offer as
much diversified fare as possible.

The club’s sophisticated sound
system. supplied by Wavclength,
Inc., of Culver City, Calif., includes
turntables by Technics, bass drivers

by Electro-Voice, mid and high
range drivers by Tannoy, power am-
plifiers bty BGW, mixers by Bozak,
equalizers by Soundcraftman and
open reel tape decks by U.S. Pioneer
Electronics.
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Discos

Record 42,000 View Philly Daily News Dance Contest

20 Couples,
$500 Prize

By MAURIE ORODENKER

PHILADELPHIA—An estimated
42,000 persons, believed to be the
largest single audience ever to turn
out for a disco show, were on hand at
the Veteran Stadium here May 5 for
a championship disco dance contest
sponsored by the Philadelphia Daily
News.

The show, designated the Daily
News Disco Fever Contest, featured
20 couples competing for a $500
grand prize and a trophy. The con-
test preceded a baseball game by the
Philadelphia Phillies. Runners-up
received free tickets to the game,
plus a T-shirt and original sound-
track album from the new disco
movie, “Thank God It's Friday.”
starring Donna Summer and the
Commodores.

The Daily News show emphasizes
the trend discos are taking in this
area. While small clubs are having
difficulty staying afloat, giant arenas
and rooms which can pack in thou-
sands of people are the ones attract-
ing the crowds.

Amusement parks in the area, like
Great Adventure in Jackson Town-
ship, N.J. have become the popular
stomping ground of disco fans, and
have begun staging successful dance
contests with significant cash prizes
acting as an additional lure.

Quite recently a consortium of
three businessmen. Joe Ace, Jack
Flynn and Aldo Tagliaferro leased
2.000 square feet of space in a refur-
bished discount store in Pennsau-
ken, N.J., and created Disco World,
a giant club which soon caught the
fancy of dancers in the area. The
club attracts an estimated 1.500 pa-
trons a night on weekends. They pay
a cover charge of $3 per person on
Fridays and Saturdays. On tradi-
tionally slow nights, free disco dance
lessons are offered and live music is
added. Emphasis here is on big
names like Gloria Gaynor. the
Trammps and the Ingrams.

The room also provides the setting
for a syndicated 30-minute tv dance
show produced by Ron Joseph,
Disco World’s deejay.

Meanwhile, the exclusive annual
Fine Arts Ball will this year become
the Fine Arts Ball & Discotheque as
the show’s coordinators expand the
affair to include a disco segment.

The Pennsylvania Academy of
Fine Arts, sponsors of the ball, has
rented the Union League building
and will convert the space into a chic
discotheque. A professional sound
and light company has been re-
tained to create the disco ambience.

Tickets are priced at $1.000 per
couple for sponsors of the Academy,
and $225 per couple for patrons.
Dinner will be included. Included
too will be live music provided by
the Meyer Davis orchestra on a sep-
arate level. There will also be a Si-
natra room controlled by Sid Mark,
of radio station WWDB. Mark built
his career around Sinatra’s music.
There will also be the live disco
sounds of Harriet Fay and her
group.

In other disco news, Someplace
Else in Cherry Hill, N )., has imple-
mented special Sunday afternoon
disco sessions for kids under 18. Ac-
cording to operators of the room, ev-
erything remains exactly as it is for
the adult set, except that no alcohol
is served.

In Atlantic City where entrepre-
neurs are gearing for the anticipated
resurgence of tourism with the com-

ing of legalized casino gambling,
disco operators are also planning to
cash in on the boom.

Resorts International, the giant
complex which plans to be the first
on the casino bandwagon, is con-

structing a discotheque as part ot 1ts
vast entertainment complex. It is
being billed as the only casino-disco
cast of Las Vegas, and its operators
are hyping it as one of the finest
rooms around.

Also designed to cash in on the ex-
pected influx of tourist traffic is
Town Talk. a room described as a
New York style club which is being
constructed on Atlantic Avenue, just

one block from the Boardwalk. The
room was originally designed to ca-
ter to a gay clientele, but its oper-
ators changed their minds, and will

now try to lure a broad heterosexual”

audience.

Our

Sonalite 3
and Sonalite 4

“ The Disco Industry
Top of the Line Controller”’

4 Individual Channel Dimmers

1200 Watts per Channel

True 4 Channel Sound to Light

5 Different Automatic Chase Patterns
5 Different Automatic Fade Patterns
5 Different Audio Chase Patterns
Extenders Available, Each Adding
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40 Amp Breaker

Master Brightness Control
* For Insurance Purposes, for Both Units Quote @ Listing 893E

with anything less you
could be playing
with fire
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light and sound company
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\
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ATLANTA

This Week

2
3

4

o

12
13

14

{F MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE—Linda Clitford—Curtom (LP/12-
inch)

VOYAGE—all cuts—Marlin (TK) (LP)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200~
T.G.L.F.—Various Artists—Casablanca (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Salurday Night Band—Prelude (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

MACHO MAN/KEY WEST/I AM WHAT | AM—Viilage
People—Casablanca (LP)

RI0 DE JANEIRO—Gary Criss—Salsoul (12-inch)

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

RISKY CHANCES—Bionsc Boogie—(LP/ 12-inch remix)

ROMEO & JULIET—Alec R. Costandinos & the
Synchophonic Orch.~Casablanca {LP/12-inch)

DANCE WITH ME—Peter Brown—Drwve (TK) (LP/12-inch)

LET'S GET TOGETHER/ TURN ON LADY—Detroit
Emeralds—Westbound (LP)

LET'S ALL CHANT —all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

SUPERSLICK/LOVEMAKER—Wham—GRT (LP/12 inch)

BALT./WASHINGTON

This Week

1

MAY 20, 1978, BILLBOARD

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE-Linda Clitford—Curtom (LP/12
inch)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200-
T.G.LF.—Various Artists—Casablanca (LP)

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

VOYAGE—all cuts—Marlin {TK) (LP)

AT THE DISCOTHEQUE-all cuts— Lipstique—Tom n'Jerry
(Salsoul) (LP)

SEVEN DEADLY SINS—all cuts—Launin Rinder & W.
Michael Lewis—AVI {LP)

BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—ldris
Muhammad—Kudu (CTi) (LP)

DON RAY—all cuts—Crocos (LP import)

LET YOURSELF GO—T-Connection—TK (12.1nch remix)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch}

MACHO MAN/KEY WEST/I AM WHAT | AM—Village
People—Casablanca (LP)

RIO DE JANEIRO-Gary Criss—Salsoul (12-inch)

FLIGHT TO VERSAILLES/GRANO TOUR-Grand Tour—
Butterfly (LP/12-inch)

GETTIN' THE SPIRIT—all cuts—Roberta Kelly —
Casablanca (LP)

ROMEO & JULIET—Alec R Costandinos & the
Synchophorc Orch.—Casablanca (LP/12 inch}

BOSTON

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE—Linda Clifford—Curtom (LP/12-
inch)

AFTER DARK/LAST DANCE/ TAKE IT TO THE 200—
T.6.1.F.—Various Artists— Casablanca (LP)

MACHO MAN/KEY WEST/I AM WHAT | AM—Village
Peopfe—Casablanca (LP)

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

VOYAGE—all cuts—Marlin (TK) (LP)

FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch)

1 LOVE N.Y.—Metropolis—Salsoul (12-inch)

AT THE COPA—Barry Manilow—Anista (12-inch)

BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Kudu
(CTH) (LP)

RIO DE JANEIRO—Gary Criss—Salsoul (12-inch)

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

SEVEN DEAOLY SINS—al! cuts—Laurin Rinder & W.
Michael Lewis—AVI (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA European Connection—TK (LP/12-inch)

ROUGH DIAMOND/ FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

AT THE DISCOTHEQUE—all cuts—Lipstique—Tom n'Jerry
(Saisoul} (LP)

This Week

"

CHICAGO

This Week

1

14

15

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE—Linda Clitford—Curtom (LP/12-
inch)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200
T.6.1.F.—Various Artists— Casablanca (LP)

VOYAGE—all cuts—Marlin (TK) (LP)

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP)

DON RAY—all cuts—Crocos (LP import)

AT THE COPA—Barry Manilow—Ansta (12 inch)

FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Buttertly (LP/12-tnch)

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)

| CAN'T STAND THE RAIN—Eruption—Ariola (12-inch)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)

ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

LET'S ALL CHANT—all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

AT THE DISCOTHEQUE—all cuts— Lipstique—Tom n’Jerry
(Salsoul) (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

oard’

DALLAS/HOUSTON -~

This Weeh
1 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE-Linda Clitford— Curtom (LP/12-
inch)
2 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)
3 VOYAGE-all cuts—Marlin (TK) (LP)

4 AFTER DARK/LAST DANCE/TAKE ITTO THE 200
T.G.1.F.—Various Artists— Casablanca (LP}

S YOU REALLY GOT ME—Eclipse—Casablanca (LP)
6  LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)
7 RIO DE JANEIRO—Gary Criss—Salsoul (12-inch)
8 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)
9 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch}
10 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Idris
Muhammad—Kudu (CT1) (LP)
11  LET YOURSELF GO—T-Connection—TK (12-inch remix)
12 MACHO MAN/KEY WEST/I AM WHAT | AM-Village
People —Casablanca (LP)
13 FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch}
14 YOU AND I-Rick James—Motown (LP/12-inch)
15 AT THE COPA—Barry Manilow—Ansta (12-inch)

DETROIT
This Week

1 IFMYFRIENDS COULD SEE ME NOW/GYPSY LAOY/
RUNAWAY LOVE —Linda Cliford—Curtom (LP/12-
inch)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200 -
T.G.1.F.—Various Artists—Cesablanca (LP)

VOYAGE—all cuts—Marlin (TK) (LP)

LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound /LP)

COME ON DANCE, DANCE/TIUCH ME ON MY HOT
SPOT—Saturday Night Banc—Prelude (LP)

GET OFF/TENA'S SONG/YOU—Foxy— Dash (TK) (LP)
DON RAY=—all cuts—Crocos (LP import)
MACHO MAN/KEY WEST/| AM WHAT | AM—Village
People —Casablanca (LP)
9 COME INTO MY HEART/LOVE’S COMING-Baby Love—
USA-European Connectian—TK (LP/12-inch)
10 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Czsablanca (LP)
11 BLACK WATER GOLD—The Sunshine Band—-TK (45)
12 SEVEN DEADLY SINS—all cuts—Launin Rinder & W
Michael Lewis—AVi (LP)
13 LET YOURSELF GO —T-Connection—TK (12-inch remix)
14 LADY OF THE NIGHT/GOT TO GET OUT OF HERE—Lucy
Hawkins—SAM (12-inch)
15 GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP)
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LOS ANGELES/SANDIEGO
This Week

1 AFTER OARK/LAST DANCE/TAKE IT TO THE 00—
T.G.I.F.—Various Artists—Casablanca (LP)

2 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band— Prelude (LP)

3 AT THE DISCOTHEQUE—Lipstiue—Tom n'Jerry (Salsoul)
(LP)

4 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-ir ch)

5 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE—Linda Ctford—Curtom (LP/12
inch)

6 HOW MUCH, HOW MUCH | LOVE YCU/BEAUTY ANO THE
BEAST—Love and Kisses—Casablanca (LP)

7 VOYAGE-all cuts—Marlin (TK) (LP1

8  GETTIN' THE SPIRIT—al! cuts—Roberta Kelly—
Casablanca (LP)

3 DON RAY-all cuts—Crocos (P import)

13 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—1dris
Muhammad—Kudu (CTI) (LP)

11 RIO OE JANEIRO—Gary Criss—Salso sl (12-inch)

12 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12 inch)

13 NUMBER ONE—Eioise Laws—ABC (12-inch)

14 LET'S ALL CHANT—all cuts—Michae Zager Band—Private
Stock (LP/12-inch)

15 FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Butterfiy (LP/12-1nch)

MIAMI
This Week

1 AFTER DARK/LAST DANCE/TAKE IT TO THE ZD0 -
T.G.1.F.—Various Artists—Casab anca (LP)

2 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE-Linda Clifford —Curtom (LP/12-
inch}

3 VOYAGE—all cuts—Marhin (TK) (LP)

4 HOW MUCH, HOW MUCH | LOVE YOL/BEAUTY ANO THE
BEAST—Love and Kisses—Casatlanca (LP)

5 COMEINTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)

6 MACHO MAN/KEY WEST/t AM WHAT | AM—Village
People—Casablanca (LP)

7 DONRAY—all cuts—Crocos (LP import)

8 COME ON DANCE, OANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Przlude (LP)

9 ROUGH DIAMOND/FEVER/TOUCH MY HEART-Madleen
Kane—Warner Bros. (LP/12-inch}

10 GETTIN' THE SPIRIT—all cuts—Rcberta Kelly—
Casablanca (LP)

11 AT THE DISCOTHEQUE—all cuts—Lipstique—Tom n'lerry
(Salsout) (LP)

12 ATTHE COPA—Barry Manilow—Arista {12-inch)

13 LET YOURSELF GO—T-Connection—Tk (1 2-inch remix)

14 ROMEO & JUUET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca 1LP/12-inch)

15 LET'S ALL CHAMT—all cuts—Michael Zager Band—Prwate
Stock—(LP/12-inch)
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Disco

NEW ORLEANS

AFTER DARK/LAST DANCE/TAKE IT TO THE 200-
T.6.1F.—Various Artists— Casablanca (LP)

MACHO MAN/KEY WEST /1 AM WHAT | AM—Village
People—Casablanca (LP)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LAOY/
RUNAWAY LOVE—Linda Clitford—Curtom (LP/12-
inch)

ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP}

AT THE DISCOTHEQUE—all cuts— Lipstique—Tom n’Jerry
(Salsaul} (LP)

VOYAGE—all cuts—Marlin (TK) (LP)

LET YOURSELF GO—T-Connection—TK (12-inch remix)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP)

AT THE COPA—Barry Manilow—Arista (12-1nch)

FLGHT TO YERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch)

SEVEN DEADLY SINS—all cuts—Laurin Rinder & W.
Michaet Lewis—AvI (LP)

DON RAY —all cuts—Crocos (LP import)

This Weeh

NEW YORK

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE—Linda Clitford—Curtom (LP/12-
inch)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200-
T.6.1.F.—Various Artists—Casablanca (LP)

VOYAGE—all cuts—Marlin (TK) (LP)

COME ON OANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

OON RAY—all cuts—Crocos (LP import)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-Eusopean Connection—TK (LP/12-inch)

ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madteen
Kane—Warner Bros. (LP/12-inch)

RIO DE JANEIRO—Gary Criss—Salsoul (12-inch)

LET YOURSELF GO~T-Connection—TK (12-inch remix)

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablarca (LP)

ROMEO & JUUET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP)

BOOGIE TO TME TOP/ONE WITH A STAR /S-E-X~1dris
Muhammad—Kudu (CT1) (LP)

LET'SALL CHANT-all cuts—Michael Zager Band—Private
Stock (LP/12-inch)

MACHO MAN/KEY WEST/I AM WHAT | AM—Village

" People—Private stock (LP)

This Week

PHILADELPHIA

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
_RU:;\WAV LOVE—Linda Clitford—Curtom (LP/12-
inc

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Salurday Night Band—Prelude (LP}

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Lave and Kisses—Casablanca (LP)

AT THE DISCOTHEQUE—all cuts—Lipstique—Tom n'Jerry
(Salsoul) 1LP)

R10 DE JANEIRD—Gary Criss—Salsoul (12-inch)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200-
T.G.1.F.—Various Artists—Casablanca (LP)

FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch}

AT THE COPA—3arry Manilow—Arista (12-inch)

VOYAGE—all cuts—Marlin (TK) (LP)

GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP) .

SEVEN OEADLY SINS —all cuts—Laurin Rinder & W.
Michael Lewis—AVI (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-Europ2an Connection—TK (LP/12-inch)

CHILD OF THE WIND—Caesar Frazier—Westbound
(Atlantic) (LP)

WHAT SHALL WE DO WHEN THE DISCO'S OVER?—Richard
Hewson Orch.—AVI (12-inch)

CONQUER ALL—Kennio Delt and Prana—Mercury (12-
inch)

This Weeh

PHOENIX

FLIGKT TO VERSMLLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch)

COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT-Saturday Night Band—Prelude (LP)

SEVEN DEADLY SINS—all cuts—Laurin Rinder & W.
Michael Lewms—AVI (LP)

SUPERSLICK/LOYEMAKER—Wham—GRT (LP/12-inch}

MACHO MAN/KEY WEST/| AM WHAT | AM—V\llage
People—Casablanca (LP)

AT THE DISCOTHEQUE—all cuts— Lipstique—Tom n’Jerry
(Salsoul) (LP)

AFTER DARK/LAST DANCE/TAKE IT TO THE 200—
T.G.1.F.—Var ous Artists—Casablanca (LP)

HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY ANO THE
BEAST—Love and Kisses—Casablanca (LP)

ROUGH DIAMOND/ FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

CELIBEE & THE BUZZY BUNCH—all cuts—TK (LP/12-
inch)

IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE-Linda Clitford—Curtom (LP/12-
inch)

BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X~Idris
Muhammad—Kudu (CTI) (LP)

COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-inch)

YOU AND I—Rick James—Motown {LP/12-inch}

KRAFTWERK—all cuts—Capitol (LP)

This Week

A

on

PITTSBURGH
This Week

1 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday night Band—Prelude (LP)

2 ROUGH DIAMOND/FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

3 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE-Linda Clitford—Curtom (LP/12-
inch)

4 MACHO MAN/KEY WEST/| AM WHAT | AM—Village
People—Casablanca (LP)

S LET YOURSELF GO—T-Connection—TK (12-inch remix)

6 FLIGHT TO VERSAILLES/GRAND TOUR—Grand Tour~
Butterfty (LP/12-inch)

7 VOYAGE-al! cuts—Marlin (TK) (LP)

8 COME INTO MY HEART/LOVE'S COMING-Baby Love—-
USA-European Connection—Marlin (TK) {(LP/12-
inch)

9 AFTER DARK/LAST DANCE/TAKE IT TO THE 200
T.G.LF.—Various Artists—Casablanca (LP)

10 GETTIN' THE SPIRIT—all cuts—Roberta Kelly—~
Casablanca (LP)

11 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)

12 1LOVE N.Y.—Metropolis—Saisoul (12-inch)

13 ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP/12-inch)

14 BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Idris
Muhammad—Kudu (CT1) (LP)

15 LET'S GET TOGETHER/ TURN ON LADY-Detroit
Emeralds—Westbound (LP)

SAN FRANCISCO

This Week

1 ROUGH DIAMOND /FEVER/TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch)

2 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Night Band—Prelude (LP)

3 IFMYFRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE—Linda Clitford—Curtom (LP/12-
inch)

4 AFTER DARK/LAST OANCE/TAKE IT TO THE 200
T.G.I.F.—Various Artists~Casablanca (LP)

S BOOGIE TO THE TOP/ONE WITH A STAR/S-E-X—Idris
Muhammad—Kudu (CTI) (LP}

6  GETTIN' THE SPIRIT—al! cuts—Roberta Kelly—
Casablanca (LP)

7 AT THE DISCOTHEQUE—all cuts— Lipstique—Tom n'lerry
(Salsoul) {LP)

8  DON RAY-all cuts—Crocos (LP import)
9 YOU REALLY GOT ME—Eclipse—Casablanca (LP)

10 SPEND THE NIGHT WITH ME/MISSION TO VENUS—Silver
Convention—Midsong (LP/12-inch)

11  RIO DE JANEIRO-Gary Criss—Salsoul (12-inch)

12 LET YOURSELF GO—T-Connection—TK (12-inch remix)

13 * VOYAGE-all cuts—Marlin (TK) (LP)

14 CELI BEE & THE BUZZY BUNCH-all cuts—TK (LP/12-
inch)

15 GET OFF/TENA'S SONG/ YOU —Foxy—Dash (TK) (LP)

SEATTLE/PORTLAND

This Week
1 IF MY FRIENDS COULD SEE ME NOW/GYPSY LADY/
RUNAWAY LOVE-Linda Clitford—Curtom (LP/12-
inch)
2 AFTER OARK/LAST DANCE/TAKE IT TO THE 200—
T.6.).F.~Various Artists—Casablanca (LP)
3 VOYAGE-—all cuts—Marlin (TK) (LP)
4 COME INTO MY HEART/LOVE'S COMING-Baby Love—
USA-European Connection—TK (LP/12-1nch)
5  GETTIN' THE SPIRIT—all cuts—Roberta Kelly—
Casablanca (LP)
6 ROUGH DIAMOND/FEVER/ TOUCH MY HEART—Madleen
Kane—Warner Bros. (LP/12-inch}
7 AT THE OISCOTHEQUE-all cuts—Lipstique—Tom n’Jerry
(Salsoul) (LP)
8 COME ON DANCE, DANCE/TOUCH ME ON MY HOT
SPOT—Saturday Might Band—Prelude (LP)
9 HOW MUCH, HOW MUCH | LOVE YOU/BEAUTY AND THE
BEAST—Love and Kisses—Casablanca (LP)
10 | CAN'T STAND THE RAIN—Eruption—Ariola (12-inch)
11 MACHO MAN/KEY WEST/I AM WHAT | AM—Village
People—Casablanca (LP)
12 FLIGHT TOVERSAILLES/GRAND TOUR—Grand Tour—
Butterfly (LP/12-inch)
13 ROMEO & JULIET—Alec R. Costandinos & the
Syncophonic Orch.—Casablanca (LP/12-inch)
14 LET YOURSELF GO—T-Connection—TK (12-inch remix)
15 LET'S GET TOGETHER/TURN ON LADY—Detroit
Emeralds—Westbound (LP)

MONTREAL
This W

1 el?l’s ALL CHANT—Michael Zager Band—Quality (LP)

2 MACHO MAN-Village People—Polydor (LP)

3 DANCE WITH ME—Peter Brown—CBS (LP)

4 RIO DE JANEIRO—Gary Criss—RCA (12-inch)

S THANK GOD IT'S FRIDAY —Various Artists—Polydor (LP)

6 COME INTO MY HEART—USA-European Connection—CBS
(LP)

7 BRAZUCA-Simbora Drchestra—WEA (12-inch)

8  LOVE IN A SLEEPER—Sitver Convention—CBS (LP)
9 PULSTAR—McLane Explosion—RCA (LP)
10 LOVE IS IN THE AIR—Martin Stevens— CBS (12-inch)

11 | THINK I'M GONNA FALL [N LOVE~Supercharge—
Polydor (12-inch)

12 JOURNEY TO THE MOON—Biddue Orchestra—CBS (12-
inch)

13 MAN MACHINE—Kraftwerk—Capitol (LP)
14 NIGHT AND DAY-Eclipse—Polydor (LP)
15 THE LETTER—Queen Samantha—London (LP)

Compiled by telephone from Disco D J Top Audience Response Playlists representing key discotheques in the 16 major U.S. Disco Action Markets.

National
Disco
Action

TITLE(S), ARTIST, LABEL

IF MY FRIENDS COULD SEE ME NOW/
GYPSY LADY/RUNAWAY LOVE-Linda
Chiford—Curtom (12-inch/LP)

4 | AFTER DARK/LAST DANCE/TAKE IT 70
THE 200-T.G.1.F.—Various Artists—
Casablanca (LP)

COME ON DANCE, DANCE/TOUCH ME
ON MY HOT SPOT—Saturday Night
Band—Prelude (LP)

3 | VOYAGE-all cuts—Marlin
(TKY (LP)
HOW MUCH, HOW MUCH | LOVE YOU/

BEAUTY AND THE BEAST—Love And
Kisses—Casablanca (LP)

6 [ 5 | COMEINTO MY HEART/LOVE'S
COMING—USA— European
Connection—TK (LP/12-inch)

fXr| 10 | ROUGH DIAMOND/FEVER/TOUCH MY
HEART—Madleen Kane—-Warner
Bros. (LP/12-inch)

8 [ 6 [ MACHO MAN/KEY WEST/I AM WHAT |
AM —Village People—Casablanca (LP)

9 ! 11 | AV THE DISCOTHEQUE—all cuts—
Lipstique—Tom 'n Jerry (Salsoul)
(LP)

10 | 9 | GETTIN' THE SPIRIT-all cuts—Roberta
Keliy—Casablanca (LP)

11 | 7 | LETYOURSELF GO—T-Connection—TK
(12-inch remix)

12 | 12 | FLIGHT 7O VERSAILLES/GRAND TOUR—
Grand Tour—Butterfly (LP/12-inch)

w 16 | DON RAY-all cuts—Crocos (LP import)

14 | 13 | RIO DE JANEIRO—Gary Criss—Salsoul
(12-inch)

15 | 18 | BOOGIETO THE TOP/ONE WITH A
STAR/S-E-X—Idris Muhammad—
Kudu (CTI) (LP)

16 | 19 | ATTHE COPA—Barry Manilow—Arista
(12-inch)

17 { 15 | SEVEN DEADLY SINS—all cuts—Laurin
Rinder & W. Michael Lewis—AVi (LP)

18 | 14 | ROMEO & JUUET—Alec R. Costandinos
& the Syncophonic Orchestra—
Casablanca (LP/12-inch)

19 | 17 | LET'SGET TOGETHER/TURN ON LADY—
Detroit Emeralds—Westbound (LP)

20 | 23 | YOU REALLY GOT ME—Eclipse—
Casablanca (LP)

21 | 21 | LET'S ALL CHANT-all cuts—Michael
Zager Band—Private Stock (LP/12-
inch)

22 | 22 | ILOVE N.Y.—Metropolis—Salsoul (12-
inch)

ﬁ 30 | GETOFF/TENA'S SONG—Foxy—Dash
(TK) (LP)

24 | 24 | |CAN'T STAND THE RAIN—Eruption—
Ariola (12-inch)

ﬁ 33 | SUPERSLICK/LOVEMAKER—Wham—
GRT (LP/12-inch)

26 | 20 | DANCEWITH ME—Peter Brown—Drive
(TK) (LP/12:inch)

27 | 25 | CELIBEE & THE BUZY BUNCH-all

cuts—~TK (LP/12-inch)

SPEND THE NIGHT WITH ME/MISSION
T0 VENUS—Silver Convention—
Midsong (LP/12-inch)

YOU AND I-Rick James—Motown (LP/
12-inch)

NUMBER ONE/ONE THOUSAND
LAUGHS—Eloise Laws—ABC (12-
inch)

WHAT SHALL WE DO WHEN THE
DISCO'S OVER?—Richard Hewson
Orch.—AVI (12-inch)

WEST SIOE STORY (Medley)/FIDDLER
ON THE ROOF—Salsoul Orch.—
Salsoul (LP/12-inch)

BLACK WATER GOLD—The Sunshine
Band—TK (45)

LADY OF THE NIGHT/GOT TO GET OUT
OF HERE— Lucy Hawkins—SAM
(12-inch)

BIONIC BOOGIE (entire LP)—Bionic
Boogie—Polydor (LP/12-inch)

YOUR LOVE IS SO GOOD FOR ME—
Diana Ross—Motown (12-inch remix)

PLAY WITH ME/YOU ARE MY LOVE—
Sandy Mercer—H&L (12-inch/LP)

GIMME SOME LOVIN’/AFRICANISM/
DR. DOO DAH—Kongas— Polydor
(LP)

39| 36| SHAME—Evelyn''Champagne” King—
RCA (12-inch remix)

| | cHiLD OF THE WIND—Caesar Frazier -

Westbound (Atlantic) (LP)

s

30| 26

~

312

32] 2

B 29

36| 3

—

37| 32

38| M

% STAR PERFORMERS: Stars are awarded on the Nationat Disco
Action Top 40 chart based on the following upward move-
ment. 1-5 Strong increase in audience response/6-15 Up-
ward movement of 3 positions/16-25 Upward movement of 4
pasitions/ 26-40 Upward movement of 6 positions.

Compiled from Top Audience Response
Records in the 15 U.S. regional lists.

i
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®
' PHIL CALY*S FILST ANNUAL

CIAND NATIONAL
ISC

CHAMPIONS C)i“““”h

P
Starting June 1st

610,000 ncasHrrizEs  1stPr1ZESS,000

Pl.lls All Expense Paid Trip to Hollywood for National TV Appearance

Pl.“s Picture on Cover of Disco World Magazine
Cash Prizes for 1st, 2nd and 3rd Runner Ups

The First Annual GRAND NATIONAL "Disco Dance

Championships” will be aired Labor Day week-end. The one
hour special will be prime time in most major markets. The show
will feature 8 Finalists competing for the National Champion-
ship in Disco Dancing. It will also present top disco recording
acts, and give an appreciation award to the Top Disco D.J. in
the country. All 8 finalists will also be eligible to be regulars on
a new disco series to be aired in January called “Fever.”
The Contest is Open To Amateur Dancers Only

Judging the contest will be a celebrity panel, plus Judges
from the Fred Astaire Organization.

——————————

The contest starts at a local level with participation from
Disco’s TV Stations and Radio Stations.

Registration must be made by Friday, June 9th.

For information or registration call our Soonsor Garticipation by
P . ipme
dio EQUIP
NATIONAL DISCO HOT LINE fanuacturer®
Toll Free

|| (800) 223-0380 New York State—(212) 688-7601 'I

www.americanradiohistorv.com
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BILLBOARD'’S INTERNATIONAL
DISCO FORUM IV

JUNE 22 25, 1978

NEW YORK HILTON HOTEL

DISCO FORUM IV
AGENDA

JUNE 22, THURSDAY
10 am-6 pm

12 noon-6 pm

7 pm-10:30 pm

JUNE 23, FRIDAY
10 am-11 am

11 am-11:15 am

11:15 am-12:45 pm

12 noon-6 pm

1 pm-2:30 pm

2:30 pm-4 pm

4 pm-4:15 pm

4:15 pm-5:45 pm

7 pm-10:30 pm

JUNE 24, SATURDAY
10 am-12 noon

REGISTRATION
EXHIBITS OPEM

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GiBB
Entertainment: GLORIA GAYNOR

TAVARES

TRAMMPS

WELCOMING IEMARKS

Lee Zhito, Editor in Chief/Publisher, Biliboard

Bill Wardlow, Associate Publisher, Biliboard; Disco Forum {V
Director

KEYNOTE SPEECH: "'The Impact of VMovies on the Growth of
Disco™

Coffee Break

CONCURRENT SESSIONS

(1) Owners/Managers, Part I—Discussion of Current Prob-
lem Areas. Including Growing Need for Entertainment Vari-
ety in Discos

(2) Increasing Involvement of Radio and Discos Working To-
gether—Int2r-relationship in Breaking Disco Hits

(3) Disco Franckising—Update, Including Uses in Teen Disco
Development

EXHIBITS OPEN

Luncheon
SCREENING O+ *‘THANK GOD IT'S FRIDAY"

CONCURRENT SESSIONS

(4) Disco Deejays—Discussion of Current Problem Areas

(5) Owners/Managers, Part ll—Continuing Discussion of Cur-
rent Problem Areas

(6) Disco Light ng—Problems and Solutions to Creative Light-
ing Environm=ants—Discos (Including the Latest Laser De-
velopments)
—two lighting installers/designers on panel
—two major cisco operators/ multi-locations, chains, etc.,

on panel

Coftee Break

CONCURRENT SZ=SSIONS

(7) Owner/Mamager Briefing Session for Prospective New
Club Owners . Operators

(8) The Importance of Imports in the U.S. Disco Product Mar-
ketplace

(9) The Mobile Deejays’ Contributionsto the Growth of Disco

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GIBB
Entertainment: YI_LAGE PEOPLE

ZHIC

2ETERBROWN

CONCURRENT SESSIONS
(10) Problems and Solutions to Creative Sound Environ-
ments—Discos
—two sound nstallers/designers on panel
—two major cisco operators/multi-locations, chains, etc.,
on panel
(11) Disco Product Marketing—From Product Conception to
Consumer Purchasing, Including
—promotion and A&R input for type of product needed
—complete marketing plans, including 7'’ promos, 12"
promos, print media, secondary radio, in-house and/or
independznt promotion, retailer one-stops, special dis-
plays of cisco product, etc. 3
(12) Education of the American Public Regarding Disco—The
growing influsnce in the everyddy lives (via print media,
TV. movies radio, and disco artists’ live appearances)
Examination of "‘negatives” regarding discos, including
radio negativas, press/publicity negatives

12 noon-6 pm
12:15 pm-1:45 pm

2 pm-3:45 pm

3:45 pm-4 pm

4 pm-5:30 pm

7 pm-10:30 pm

JUNE 25, SUNDAY
10 am-12 noon

12 noon-6 pm
6 pm-8:30 pm

9:30 pm-1 am

EXHIBITS OPEN
Luncheon

CONCURRENT SESSIONS
(13) How to Utilize Key Independent Promotion Personnel in
the Evolution of a Disco Hit
(14) The 12" Disco Single Records’ Future:
—33% rpm vs 45 rpm—Why?
—Increase in List Price by $1?
—Royaities/Licensing Reductions for 12 Record Used
As Promotional Tool for the LP
—Promotional Value Together with 7' Singie to Build LP
Sales
—Home Disco Parties and the Need for 12" rpm Standard-
ization As A Viable Informational Product
(15) What Is The Working Relationship Between the Disco
Pools and the Record Companies?

Coffee Break

CONCURRENT SESSIONS

(16) Producers Session—Current Trends and the Creation of
Disco Hits

(17) Disco Artists’ Development—inciuding Tours, Publicity,
Print Media, TV, Promoters, Movies, etc.

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Host: ROBIN GIBB
Entertainment: SALSOUL ORCHESTRA
LOLEATTA HOLLOWAY
ANDY GIBB

HOT SEAT SESSION

Discussion of all effects of today's disco world: its dramatic
growth as a key element of record and entertainment industry;
a growing field whose energy and influence will mushroom into
the 1980’s; the sociological significance of disco music as an
international communicator; disco music growing on the air-
waves, music pop charts, movies and TV; a multi-billion dollar
field with no foreseeable end in sight

EXHIBITS OPEN
DISCO IV AWARDS DINNER

COCKTAIL PARTY AND DISCO ENTERTAINMENT
Hostess: DONNA SUMMER
Entertainment: T-CONNECTION

BROOKLYN DREAMS

DONNA SUMMER

ADDITIONAL PANELS AND PANELISTS TO BE ANNOUNCED
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Don’t Let The Disco Indusiry
Leave You Behind!

Exhibitor

Attention all Exhibitors: Reserve your exhibit or
sound room space today!

The Right Audience at the Right Time for your Product or Service!
Who'll be exhibiting at Billboard’s International Disco Forum IV?

You, if you have something to offer in disco equipment or services,
including the latest in video hardware and software for Discos.

Who has successfully exhibited at Billboard’s International Disco
Forums?

Successful Exhibitors at Billboard's first three international Disco
Forums reads like a Who's Who in the Disco industry...and every one
of them will be returning this year:

Manufacturers and Distributors of Lighting equipment, Sound
Equipment, Liquor dispensing equipment (including automation),
Disco promotion material, Mobile Disco Equipment, Computerized
Disco Equipment, Portable Dance Floors...and many more.

Billboard's International Disco Forum IV will help to make 1978 the
BIGGEST year tor YOUR business.

Blliboard’s International Disco Forum IV wlll be the SALES SHOW OF
THE YEAR!

The New York Hilton provides the pertect exhibit sefting for optimum
traffic flow:

s Over 200...8x10 booths (each booth includes draping on thres
sides, name sign, 24-hour security.)

s The hotel's entire 5th floor for individuol sound rooms and sound
suites (all sound rooms equipped with name sign, 24-hour security,
all with baths, some with built-in bars; deluxe sound suites also
include studio /twin bedroom).

Reserve your Exhibit Space Now for the Biggest Billboard
International Disco Forum ever!

For Exhibit information, contact:

Fred Favata/Exhibit Manager
Billboard International Disco Forum IV
Expocon Management Associates
21 Charles Street
Westport, Connecticut 06880
Telephone: (203) 227-2624

Registrants Registration Form

You may charge vour Disco Forum 1V Registration if you wish:
[J Master Charge (Bank Number

[J Diners Club

O BankAmericard/Visa

O American Express

7] Carte Blanche

Mail completed form to:

DIANE KIRKLAND

Coaordinator

Billcoard'’s Intemational Disco Foerum 1V
9000 Sunset Boulevard

Los Angeles, Catifornia 20069

Please register me for Billboard’s International Disco Forum iV at
the New York Hiiton Hotel, June 22-25, 1978.

I am enclosing a check or monay order, in the amount of {please
check):

(16240 EARLY BIRD RATE (before May 15, 1978) for the fcllowing
registrant categories: Club Owners/Managers/Franchisers, Rec-
ord Company Personnel, Equipment Manufacturers, Exhibitors,
Promotion and Marketing, Managers, Artists and Radio Personnel.

[J $270 REGULAR RATE {after May 15,197 8) for the above catagories.

[J$200 for Disco DJs Disco Forum Panelist, Students, Mititary,
Soouses.

Name(s).
Company/Disco __
Address

City

*All Information on hotel accommodations wlii be mailed to you

Title(s)

Regisirant

ACT NOW...make your plans to attend Disco’s
most dynamic and exciting Forum and Exhibition
ever.

Billboard’s International Disco Forum IV will have it all together...for
you! You'll be part of today’s Disco scene, participate in provocative
discussions with:

= Disco Club Owners, Managers, Franchisers
= America’s Tog Disco D.J.'s
= OQuistanding Disco Promotion and Marketing Mavens
= Experts in Disco Sound, Lighting and Video
= Disco Arists, Managers and Promoters
...and More

A Complete Disco update in just four packed days and nights.
Participate...help others as they help you.

Billboard’s International Disco Forum IV is your one chance this year
to see and test all the best and latest in Disco Equipment at the
hundreds of Forum Exhibits; to participate in the important decision
making for growth of Disco Internationally in '78-'79.

= Enjoy 8 Top Name Disco Acts tor your entertainment.

= Disco Dancing to the special programming of the top spinners in
the Disco World.

= Attend the premiere of Casablanca Filmworks/Motown Re_cords’
New Fllm “THANK GOD IT'S FRIDAY,” certainly to be a sensation.

Billboard's International Disco Forum IV...New York Hilton
Hotel...June 22-25, 1978, New York City, NY.

Disco Forum IV Registrants have access to all Forum and
Exhibition Events!

Mail your reservation form today! Contact:

Diane Kirkland
Forum Coordinator
Billboard’s International Disco Forum IV
2000 Sunset Boulevard
Los Angeles, California 90069
Telephone: (213) 273-7040
Telex: 69-8669

CreditCard Number_____

Expiration Date

Signature

REGISTRATIOP:}DOES NOT INCLUDE HOTEL* ACCOMMODATIONS OR

AIRFARE. REGISTRANT SUBSTITUTIONS MAY BE MADE. ABSOLUTELY
NO REFUNDS AFTER JUNE 5, 1978.

Reglster Now! Registration at the door will be $25.00 higher.

immediately upon receipt of your completed registration form.

XX

Billboard.
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WE ARE READY
FOR YOU

Thanks to:

/A\verdge\x/hite Band
Bad Compdny
David Bowie
Emerson/ | ake & Palmer
Bryan Ferry

Stan Getz

Anita Kerr Singers
Led Zeppelin
Herbie Mann
Michel Polnareff
Suzi Quatro

Rolling Stones
Nina Simone

Smokie

Rick \Wakeman

Yes

Bay City Rollers

And many other great Artists.

=

It makes good sense to record in beautiful Switzerland
For information call Aline in Montreux 091 62 56 56

¥R NN KK MO MK K X XM N N K K KKK XK XX KX
control room - . a view of MONTREUX with lske and mountsins
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Billboard photo by Lester Cohen
LEVELING UP—Portrait artist Burton Cummings, left, scans the mixing con-
sole at Cherokee Recording Studios in Los Angeles while listening to a mix
from his forthcoming album, Manning the board is engineer Bruce Robb

while Steve Cropper looks on.

SoundBusiness

PROTOTYE IN NEAR FUTURE

Stanford U. Looking At Digital

LOS ANGELES —~ Stanford
Univ.'s Center For Computer Re-
search In Music And Acoustics is re-
searching and developing a pro-
totype of an all-digital multi-track
recording system.

The prototype should be builtand
operational on the Palo Alto, Calif.,
campus within 18 months to two
years, according to Elliot Mazer, on
the staff of the CCRMA.

Mazer, well-known producer, has
his own 24-track studio in San Fran-
cisco called His Master’s Wheels and
his most recent project includes
work on the recently released ““Last
Waltz” LP on Warner Bros.

Also on the staff of the CCRMA is
John Chowning, a composer and
teacher at Stanford. John Grey, a

By JIM McCULLAUGH

musician with a PhD. in psychology:
James A. Moore who has a PhD. in
computer science; and composer
Loren Rush. All are active compos-
ers.

The Center has been in existence
for approximately 10 years with par-
ticular study and concentration on
digital recordir.g techniques in the
past four years paramount.

“Our primary interest is the crea-
tion of new music but we have been
doing extensive research into per-
ception and signal processing,” says
Rush.

What makes the Stanford project
unique, according to Mazer, is that
unlike the digital systems displayed
at the recently concluded AES in
Los Angeles (Billboard, May 13,

LOS ANGELES—The Eagles doing some work
on their upcoming Elektra LP at One Step Up.

Ahmad Jamal in at Filmways/Heider re:ord-
ing his upcoming 20th Century-Fox LP witt pro-
ducer/engineer Bones Howe, Other activity at
Heider’s includes: Ann Margret with her man-
ager Roger Smith and engineers David Hdman
and Michael Carnivale; Lalo Schifrin reco-ding
an upcoming MCA project with Peter Gran te at
the board; Epic group Pages working an its

Now Made In The U.S.A!

forthcoming release with producer/engineer Mi-
chael Verdick; and producer Phil Gernhardt
recording Warner/Curb’s Prisoner with Mic Lietz
and Daniel Lazerus at the controls.

Composers Van Dyke Parks and Perry Botkin
Jr. recording musical score for Paramount’s
“Goin' South” at the Burbank Studios.

Activity at Kendun: Warner/Curb group Vir-
gin cutting tracks with Michael Lloyd producing
with Humberto Gatica and Geoff Sykes engineer-
ing; Bart Chiate supervised EQ and master refs
on D.J. Rogers’ album for Columbia, John Golden
cutting; Harvey Fuqua cutting a new Sylvester
LP with George Horn for Fantasy; Soul City Rec-
ords mixing for Johnny Rivers with Dennis
Dragon and Jackson Schwartz engineering; John
Golden engineered EQ and cutting of a new Jef-
ferson Starship single with Pat leraci and Larry
Cox supervising; Roger Dollarhide supervised
preparation for Motown's High Inergy’s LP with
John Golden; and horn and string overdub ses-
sions were held for ABC Records’ Lenny Wil-
liams, supervised by Frank Wilson with Kevin
Beamish and Jackson Schwartz engineering.

Jimmie Haskell arranged strings for Helix at
Devonshire, Allen Blazek producing with engi-
neer Eric Schilling. Final mixing taking place at
Miami's Bayshore.

Ben Palmer producing Connie Cado for Capi-
tol at Producer's Workshop, Don Murray engi-
neering and Michael Lewis and Laurin Rinder
putting overdubs on El Coco and Le Pample-
mousse for AVl Records. Also for AVl, Ed Cobb

Studio Track

g

( NEW LITTLE RED
STUDIO MONITORS

BIG RED SOUND FOR ONLY $440 ‘A PAIR
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studios across the country
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hear music exactly as it
was originally recarded.
Onfy 5440 a pair, Visit©
your andio dealer or send
for specifications.
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and Jim Pike putting final mixes on 100% Whole
Wheat, Rick Hart at the board.

Rodney Bingenheimer in at Goldstar for Ra-
zor Records, Dave and Dan Kessel producing.

Brooklyn Dreams in recently at Larrabee for
Casablanca, Bob Esty producing with engineers
Bob Stone and John Bergman. Also in, Parker
McGee producing Mark Jeseph for Big Tree with
engineers Mark Piscitelli and John Bergman; La-
mont Dozier producing the Keane Bros. for 20th
Century, Mallory Earl engineering with help
from Linda Corbin; and Ken Mansfield produc-

.ing David Cassidy, John Arrias and Sherry Klein

behind the console.
* * *

Out Of Town Notes:

Chicago set for Miami's Criteria for an up-
coming LP with Phil Ramone producing/engi-
neering. Other activity at the Florida complex in-
cludes: Stephen Stilis working on an LP, Ron
and Howard Albert producing with Steve Gursky
at the board; Gursky engineering Crowd Pleas-
ers for Westbound/Atlantic; the Albert brothers
producing the Boyzz for CBS; the Bee Gees con-
tinuing tracking on a studio LP, Karl Richardson
and Albhy Galuten producing; and Ted Nugent
working on an Epic LP. Criteria has also added
Scully’s new automated disk mastering system
to its mastering room, according to Mack Emer-
man, president of Criteria.

Dave Nichtern, who wrote “Midnight At The
Oasis,” producing Kate and Anna McGarigle at
A&R Studios, New York, Eliot Shiner behind the
board.

In at New York's Secret Sound, Roy Bittan
joined by fetlow E-Streeter Max Weinberg, Sid
McGinnis and Kasim Sultan, Bittan producing
with Jack Malken at the board.

Ray Barretto and Ramon Silva producing Bar-
retto’s new LP for Atlantic at New York's Atlantic
Studios.

Jeff Lane in at Music Farm, New York, pro-
ducing an LP with Vivian Reed.

Jan Olofsonn producing/engineering Trevor
Williams at Houston's Sugarhill Studios.

Astrud Gilberto’s new LP on Image Records
finished at New York's Downtown Sound, Hank
0’Neal producing with Fred Miller engineering
with Miller and Carl Parulolo mixing at Phila-
detphia’s Sigma Sound. Arrangements on the LP
done by Vince Montana, Ben Aronov, Al Gorgoni
and Don Sebesky.

Gloria Gaynor completing a Polydor LP at
New York's Media Sound, Joel Diamond produc-
ing. ... Melba Montgomery working on a new LP
at Pete's Place, Nashville, Jack Solomon produc-
ing with Al Pachucki engineering.

Jeft Glixman, producer for Kansas, working
with former Deep Purple bassist Glen Hughes on
asolo LP at Axis Sound Studies, Atlanta.

David Sanborn recently completed four final
mixes for his Warner Bros. album with producer
John Simon at Producer’s Recording Studio in
New York City with engineer Ray Bandini.

Eddie Kendricks, Vivian Reed, Brass Con-
struction, Cameo, and Charles Earland complet-
ing albums with Eddie Youngblood and Jerry
Solomon engineering at Music Farm Studies Ltd.
in New York City. Music Farm is also in the proc-
ess of building a second 24-track studio to be
operational in the next few months.

Seattle-based group Push beginning work on
a new LP at Recording Asseciates, Portland, Ore.
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The LP is being produced for Wayne Hender-
son’s At Home Prod:ctions by Marlin McClain of
the group Pleasure on Fantasy. McClain is aiso
co-producing an etbum for Tim Gorman, a
Northwest studio musician who recently played
on the debut Striker LP on Arista, engineering
by Jim Behrendt.

Sammy Hagar completing overdubbing and
mixing on his material recorded live by Film-
ways/Heider remote crews at Wally Heider
Recording, San Francisco, John Carter produc-
ing for Capitol, Digger Smith with help from Al-
len Sudduth behind the console. No Dice also
completing tracking and mixing new material at
Heider's Bay Area complex for Capitol with John
Carter producing and Smith and Sudduth at the
controts.

Sundance Productions, Dallas, finishing com-
pletion of its new 24-track studio, Jane Sallis
joining in marketing and publicity capacities.
... Southwind cutting at Forum Recording Stu-
dio, Crescent Springs, Ky., with producer/engi-
neer Bill Halverson. JiM McCULLAUGH

1978) which are basically digital
tape recorders, the Stanford system
will be a vertically integrated digital
system with all parts digital except
for microphones and speakers.

“The drawback to the digital ma-
chines,” says Mazer, “that were
shown at AES is. that you can’t edit
or editing techniques will be very
difficult. And being essentially digi-
tal tape recorders, they are only one
part of the system.

“The system we are working on
now is way beyond that stage, per-
haps five years ahead of that tech-
nology.”

According to CCRMA, the pro-
totype all-digital multi-track record-
ing system will “incorporate, in ad-
dition to the acknowledged -clarity
and accuracy of digital recording, all
features currently available to the
most advanced of current recording
studios including studio and loca-
tion recording, overdubbing, edit-
ing, mixing, equalization, limiting/
compressing/expanding, ADT,
AMT, reverberation, delay, local-
ization, pitch change and other fea-
tures which will all be in real time
and fully automated.”

The CCRMA claims the multi-
track capability will range from 30 to
150 tracks, of which any or all will be
immediately available for editing
and processing.

The Center has been researching
digital recording technology for the
past 10 years or so, indicates Rush,
who adds, “We had the idea for this
type of project as early as 1968. Digi-
tal recording was a reality before
that with Dr. Thomas Stockham
doing research at MIT back in 1962
and 1 think British BBC research in
digital recording pre-dated that.”

WANTED

Experienced

SOUND ENGINEER
with Following.
Abllity to Manage
NEWT 24-TRACK STUDIO

5, Fully Equippad

a Unusual opportunity
with partnership potential.

All replies in strictest confidance

Box 871, Billboard, 1515 Broadway
New York, N.Y. 10036

vou need

dbx
dbx

noise
elimination

dbx, Incorporated ® 71 Chapel Street ® Newton, MA 02195
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The Snitow Organization, which
handled the CES its first 10 years
and is managing the IHF event,
shares the group’s leaders’ confi-
dence that the event is necessary,
and will pull a more than satisfac-

tory attendance. Bob Gur-Arie, IHF

executive vice president, reports
more than "5,000 pre-registration
requests processed from dealer, rep,
manufacturer and press personnel.

Certainly the IHF is pulling out
all stops to make the event success-
ful, from establishing a special inter-
est/high-end components section at
the Hyatt Regency nearby the
Georgia World Congress Center
main exhibit site, to an innovative
dealer educational convention of
seminars and workshops.

Presentation of the IHF Golden
Lyre award to Stevie Wonder at the
Saturday night (20) gala will ac-
knowledge the singer/composer’s
“continuing efforts to enrich the
spirit of America’s musical culture
through artistic achievements at
home and abroad.” In another prec-
edent, the IHF is asking $12.50 per
person for the evening of food, drink
and entertainment, first time any
trade show in the consumer elec-
tronics industry has charged for such
an affair.

The dealer convention kicks off

Friday morning with Bernie Mitch-
ell, president of U.S. Pioneer Elec-
tronics and imniediate IHF past
president, keynoting the event on
“the vitality of a united industry.”
Following is a report on the Time
magazine national consumer survey
by Fred Richards of the publication.

Afternoon session is set aside for a
NARDA seminar on profit anaylsis
and the financial statement, moder-
ated by Jules Steinberg, executive
vice president of the Chicago-based
trade group of radio/television/ap-
pliance/audio dealers.

With 50-plus “esoteric” firms
headquartered in the Hyatt Re-
gency, a separate afternoon program
there will focus on the new dynamics
of high-end componentry, co-
chaired by Jerry Kaplan of Lux Au-
dio and IHF technical director Len
Feldman. Panel includes Mike Pet-
roff, Petroff labs, on speakers; Rich-
ard Majestic, Ram Audio Systems,
electronics; Larry Blakely, dbx Inc.,
accessories; Jon Kelly, Audio-Tech-
nica U.S., audiophile software, and
Scott Preston, Audio King, Inc,
dealerships.

Three concurrent sessions are
scheduled Saturday morning (20).
The innovations ia hi fi panel is
chaired by Len Feldman, who will
cover tuners, with cther participants

(Continued on page 57)
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Atlanta Is Host To
Audiophile Market

Studios in New York shows off its newly
installed electronic equipment and refur-
bished studios B and E. At the Discom-
puter master lathe at right, from left, are
Joe Manstield, Columbia marketing vice
president; engineer Viado Meller and
Dan Gravereaux, CBS Technology Cen-
ter. Tim Geelan is at the automated mix-
down board, above, and an MCI auto-
mated console also is new.

AES EXHIBITS

LOS ANGELES—While 3M ex-
hibited its new digital recording and
mastering system at the recently con-
cluded AES here with plans to have
three operational in commercial
U.S. studios before year’s end (Bill-
board, May 13, 1978), four other
firms displayed digital-type systems
of their own.

Soundstream, Inc. of Salt Lake
City demonstrated its 4-channel
digital tape recorder which uses 16-
bit straight binary conversions. The
firm used its recent recording of

By JIM McCULLAUGH

Frederick Fennel in Cleveland (Bill-
board, April 22, 1978) as program
material.

The Soundstream system is still
available only on a rental/project
basis, according to the Dr. Thomas
Stockham, president.

Technics demonstrated its newly
developed PCM (pulse code modu-
lation) unit for audio recording
which it dubs a “fixed head type
PCM tape recorder.” The company
claims it is the first such unit in the
industry to successfully utilize a

Alert NEWCOM Distribs
To New Consumer Lines

By HANFORD SEARL

LAS VEGAS—Electronic distrib-
utors were advised to keep updated
on new, breaking consumer prod-
ucts for the car, home and business
at the NEWCOM 78 convention
here.

Speaking before an attentive mar-
keting seminar on “New Directions
1978” for consumer products/com-
munications, Gene Chaiken, Almo
Electronics president, urged better
awareness of developing merchan-
dise.

“As distributors, we must be
aware of elzctronic-based products
that are being developed for the con-
sumer market,” said Chaiken. “We
must get the new product to the mar-
ket in an efficient and effective
way.”

Chaiken, part of the 10,000 at-
tendees at the May 2-4 confab, cited
the success cf car ster€o units, calcu-
lators, video games and self~owned
telephones as part of today’s market-
able items.

s
:

LONDON —Britain’s premiere hi
fi event, the High Fidelity 78 Spring
Exhibition, claims it is now a worthy
competitor to CES worldwide as an
audio showcase. That was the jubi-
lant verdict of the organizers, Em-
berworth, when doors closed at the
Cunard International Hotel May 6,
after five days of successful trading.

The exhibition dates to 1974,
when it was organized by a splinter
group of hi fi firms dissatisfied with
the existing Sonex event, and swiftly
superseded it completely. Two
events were set up: the Spring and
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Joining Chaiken on the panel was
Bill Stumpe, president of Radonics,
St. Louis, who stressed the past,
good performance of CB lines and
the impending option of going cata-
log mail-order or full line.

Other seminars included “New
Directions 1983” which looked at fu-
ture applications of electronic tech-
nology featuring Bill Hittinger,
RCA David Sarnoff Research Cen-
ter, discussing home electronics, and
David Thompson of SBE Automo-
tive Electronics.

Atlas'Sound’s Herbe Jaffee and a
Nevada fire marshal spoke on home
video systems and life safety prod-
ucts, at a session chaired by Dick
O’Brion of JVC Industries.

As of opening day, 305 exhibiting
firms and some 510 booths occupied
the sprawling East Hall of the Las
Vegas Convention Center and adja-
cent Hilton Hotel complex.

According to Dave Fisher, NEW-

(Continued on page 57)

ez WORTHY CES COMPETITOR

: U K. Hi Fi Expo Cites Success

By NICK ROBERTSHAW

Autumn shows, initially in a hotel
near Heathrow airport.

This venue, though, was not
equipped to handle a trade show on
such a large scale, and last year the
organizers found themselves count-
ing heads on each floor to meet fire
regulations, while a hastily enlisted
street theater group entertained long
queues outside.

As a result, Emberworth moved to
the Central London Cunard site last
fall, where it plans to stay. The show

just finished covered 18,000 square

feet on one floor plus 105 bedroom

New Technology Runs Gamut Of
Digital And Analog Recording

multi-track thin film magnetic head
for 60-track high density recording
on Y%-inch audio tape.

The PCM adaptor is also compat-
ible, the company claims, with any
normal signal bandwidth home
videotape recorder such as VHS,
Beta and V-Cord formats. No price
or availability has been set yet for
the Technics unit, according to a
spokesman.

Mitsubishi once again demon-
strated its digital audio tape recorder

(Continued on page 56)

CAMEQ Sets
Officers; Has
Future Plans

LOS ANGELES—CAMEO—Cre-
ative Audio & Music Electronics Or-
ganization—the embryonic trade as-
sociation recently formed by and for
manufacturers in the electronics mu-
sic and professional audio markets
has taken firmer shape here with a
formal election of officers, a partial
board of directors and blueprints for
upcoming programs.

Elected as officers at a post-AES
meeting at the Biltmore Hotel Satur-
day (6) were Ken Sacks of TEAC
Tascam as president, Larry Blakely
of dbx, Inc. as vice president, Ron
Wilkerson of MXR as treasurer and
Dave Friend of ARP as secretary.

To create as much “cross polleni-
zation” of ideas as possible the
board of directors now consists of 12
members, each representing a seg-
ment of the overall structure of the
group. (Continued on page 56,
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suites. A total of 90 exhibitors
showed 150 brands.

Attendance figures showed 2,100
trade visitors, 200 of them from
overseas, with 13,000 hi fi enthusi-
asts coming on the two trade/public
days—one of which was Cup Final
day, when the entire nation is tradi-
tionally glued to the television at
home.

Among the exhibitors, Janorhurst
created a stir with its visual graphic
equalizer, the Visu-liser, which dis-
plays a moving sound graph on a tv

(Continued on page 77)
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TDK creates your best prospects

for record tape sales.

Suppose some of your best customers visited your store
to buy the latest number one selling record album, and
you had to tell them you don’t stock that label.

Not likely. Because as a dealer, you pride your-
self on knowing what’s hot. In fact, you stay ahead of
the game. Your customers respect you for your taste in
music, because it gives them room to exercise theirs.
That, sharp promotion, and giving good value for the
money gets you a lot of loyal customers. And a
comfortable profit.

Selling cassettes works the same way. The
cassettes that sell the most are the ones that do the
best job of recording music. The kind of premium
quality cassettes TDK has made ever since we turned
the cassette into a hi fi music medium ten years ago.

When you sell TDK premium quality
cassettes, you're getting into a profitable market that
1s growing at the rate of 37% each year. In
fact, premium cassettes are the only
cassettes whose sales are

D-CO0 &

LOW NCRSE  HAGH OUTIPUY

" Topping the charts for the last ten years.

growing at all. TDK dealers know their sales of TDK
premium cassettes are growing at twice that rate.
The loyal TDK customer is the reason why.
TDK people are the number one pre-sold customers in
the business. They are the same music-conscious
people who buy records and tapes in your store, every
day. Except that instead of a cassette or two, over fifty
percent are buying three, four, even ten cassettes at a
clip. That means you can add up to $15, $20, even $50
to your ticket, every time a TDK customer drops in.
Which can happen often, if you're carrying TDK.
Whether we’re talking about our highly
promotable D cassette, our ultimate ferric oxide AD,
or the industry’s technological leader, TDK SA, TDK
people know they’re getting performance superior to
that of competing brands. And TDK cassettes are
nowhere near being the most expensive in their
respective classes. If you're into helping
your customers get the best music, at
the best prices, it is difficult to
recommend another brand.
Make more of your
sales record/tape sales.
Score record tape sales
(and profits) with TDK
cassettes, this year.

TDK Electronics Corp., Garden City, New York 11530. In Canada: Superior Electronics Ind., Ltd.
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Phil Cross, mastering engineer at Filmways/Heider
follows a direct-to-disk lathe cutting.

By STEPHEN TRAIMAN

Today's audiophile recordings are light years away from the
very first sound recordings of a 100 yj ars ago. But in a true
sense they have come full circle—still representing the quest
for the best reproduction of audio available in reproducing the
best qualities in music.

While the direct-to-disk process that Sheffield Laboratories
pioneered in the early 1970s began the renaissance of today’'s
sophisticated products, it was actually a return to the very first
recording process of Thomas Edison on his primitive disks for
the early gramophones.

Then, as now, the pioneers in the music industry were seek-
ing the best translation of musical sounds to a viable commer-
cial product that would give the truest replay of the original.

Evolution from the very first tinfoil and then wax cylinders,
to primitive disks, shellac 78 r.p.m. records, the earliest 12
and then the 7-inch 45 r.p.m., and 33% long-play records,
quadraphonic software in three modes—all have brought us
to today’s emerging family of what is generically termed “au-
diophile recordings.”

As to why the relative boom in demand for better disks—
and tapes—at premium prices, it simply comes down to
greater consumer awareness of what his or her audio equip-
ment can produce in the way of better sound. The typical play-
back system today literally “brings out the worst" in the typi-
cal software available from the record industry.

Thisis not to put the rap on the industry as a whole, as dedi-
cated executives around the world have be=n slowly but surely
improving the quality of mass-produced disks and tapes. Cer-
tainly some of the import classical lines are equal to much of
the “‘audiophile’” material being mastered today, but for the
most part, no one really disagrees that the average LP, cas:
sette or 8-track isn’t up to the quality of the equipment on
which it is played.

The use of better vinyl and the availability of superior mag-
netic tape—both analog and digital—has aided the emergence
of the ‘‘new’” audiophile recording market. Coupled with the
use of sophisticated cutting lathes, plating equipment and

Billboard photo by Bonnie Tiegel
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Producing direct-to-disk LPs at M&K in Los Angeles are (from
left) Charles White, Jeff dePeralta and Bill McGreevy.

careful mastering technicues, the average ‘audiophile’ disk
Is a far superior product cday.

But it should be emphasized that a better disk—or tape—
doesn't guarantee a superior recording. All too much of the
repertoire in the still-smell audiophile category is not really
that much superior to cor ventional recordings of similar ma-
terial.

The recording of a piece of music direct-to-disk or with a
digital recorder, or direct-to-stereo, doesn’t confer some
magic quality to the music. Production techniques are even
more critical, the pressure on the musicians even more se-
vere, and the truism of “‘the weakest link'" is all too apparent
in the growing audiophile family. The consumer is willing to
pay a premium price—but only for a premium disk or tape.

Although roughly divided into three “‘types” of recordings,
the audiophile software mrarket really comprises much more
in the way of product. Th=2 direct-to-disk lacquers, the pulse
code modulated (PCM) disks mastered from digital tape de-
rived from both computer and video products, and the super-

Among artists recording audiophile recordings: violinist
Ruggiero Ricci on Umbrella; The Elvin Jones Music Machine
on Mark Levinson Acoustic Recordings; Thelma Houston on
Sheffield; Spanky & Our Gang on Filmways/Heider; and Peter
Nero on Crystal Clear.

= Iﬂ~ ‘4
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Ecstatic over the sound of the Cleveland Wind Ensemble
digital recording direct to disk recently are (from left) Stan
Ricker, JVC Cutting Center; Frederick Fennell, orchestra
leader; Thomas Stockham, inventor of the Soundstream
digital tape recorder; and Bob Woods, producer for Telarc
Records.

fi stereo labels that focus on half-speed cutting, super vinyl
and the use of high-end components in the recording chain
are only the most visible products available.

Certainly the small but growing availablility of two and four-
channel open-reel tapes as provided by Barclay-Crocker in
New York to an expanding mail-order clientele are just as “‘au-
diophile” as the other product on the market. The company's
plans to go direct to the consumer through a network of high-
end audio outlets before year-end is just one indication of the
tape medium’s importance. Its licensing of a growing number
of import classical lines for the U.S. also is recognition by
those quality Izbels abroad that the consumer here is an im-
portant—though small—market.

The experience of dbx in getting its dbx-encoded disks ac-
cepted on the market will be enhanced when the firm debuts
its $99 decoder later this year. Claiming more than 30 dB
noise reduction in its encoding/decoding process, the dbx
group is now actively engaged in licensing major record labels’
titles for its process. About a dozen selections have been pro-
duced on the small Klavier and Creative World labels in the
last few years, available mostly by direct mait, but dbx will
soon offer some 100 classical dbx-encoded disks from a Ger-
man source, according to Larry Blakely of the Newton, Mass.-
based firm, and at least two shall esoteric U.K. labels—Capri-
corn and Exon—have plans for dbx-encoded releases.

Initial distribution for the dbx material—both import and
from U.S. labels—will be through approximately 350 dbx
equipment dealers with some 500 outlets in the U.S. By the
time the $99 decoder is available this fall, Blakely promises at
least another 10 titles to augment the dozen in the catalog.

The overall auvdiophile distribution chain is the key to the fu-
ture expansion of the medium. While the initial recordings in
the various formats were mostly handled by direct mail, a
growing number of audiophile equipment salons began han-
dling individual lines. The Gale and Mark Levinson super-fi
stereo disks went through their respective limited dealers,
and the Sheffield direct-disks were carried by a select number
of high-end outlets. (Continued on page 51)
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48.3% of all phono cartridges in recording studio
applications are Shure cartridges. — 251% of all mixers
in studio applications are Shure mixers.

According to the 1977-78 Billboard Brand Usage Survey, Shure products get top
marks! The Billboard Magazine survey of U.S. recording studio equipment usage
was compiled from questionnaires returned by 569 U.S. studios

from June through August, 1977.

SHURE e In Phono Cartridges...

Brand A 24 .8%

Shure phono cartridges are currently used
by far and away more studios than any other
Brand B 8.5% brand (48.3%). Given the choice between Shure
= and ANY other cartridge on the market, nearly 5
o out of every 10 studios choose Shure. That's no
Brand C 2 surprise to us. Shure’s studio-tailored cartridges,
with their unusual combination of excellent
Brand D 2.3% performance and ruggedness, have been a
professional studio standard for years.

All other
brands 13.5%

In Portable Mixers... SHURE 25.1%
Shure mixers are currently used Brand A 12.7%

by almost twice as many studios as
the next most pqpu[ar brand. They Biand B 9.4%

are extraordinarily economical,

compact, ingeniously-designed
solutions to numerous studio or field Brand C 6.8%

problems. In fact, 25.1% of the questionnaires
returned reported that a Shure mixer Brand D 6.3%

is used. (No other brand

is even close.) Al other

brands 31.7%

Brand A 19.2%

...And we're big in Microphones, too!

Brand B 17.3%

In sales of microphones to professional studios,
SHURE 14.8% Shure is one of the leading manufacturers. Actually,

- we're closing in on #1: for every 10 studios that use

“Brand A” mics, almost 8 use Shure.

Brand C 14.1%

Brand D 9.7%

All other T o49% Send for the complete Shure Professional
brands : Products Catalog, AL312.

< F

Shure Brothers Inc., 222 Hartrey Ave., Evanston, IL 60204 In Canada: A. C. Simmonds & Sons Limited

Manufacturers of high fidelity components, microphones, sound systems and related circuitry. .
www.americanradiohistorv.com
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By ALAN PENCHANSKY

The belief that conventional pro-
duction methods and technologies
have lost sight of the goal of audio
perfection is shared today by about
two dozen record labels, companies
that are working to expand the lim-
its of high fidelity.

Working with name artists such
as Dave Brubeck, Buddy Rich, Virgil
Fox, Lee Ritenour, Jean-Pierre
Rampal, Harry James, Erich Leins-
dorf, Arthur Fiedler and Thelma
Houston, these companies have
moved to the vanguard of the
sound recording industry. Many
function as proving grounds for the
latest electronics designs, often ex-
perimenting with equipment of
their own creation.

They have sprung up in cities
such as Cleveland, Tokyo, Nash-
ville, Toronto and London, and
range in size from small affiliates of

AUDIUPRILE LABELS -

U.S. recording studios to produc-
tion arms of some of Japan's big-
gest electronics firms. All of them,
as they endeavor to squeeze
greater brilliance and clarity from
the medium, are demanding new
levels of excellence in record finish-
ing, and many have reintroduced to
the marketplace the concept of de-
luxe, limited editicn recordings.

AS| RECORDS. This Minnzapolis-based labe! is ex-
pected to issue two direct disks in 1978, a yet untitled
fazz-rock opus, and a second direct-cut performance by
rock group Natural Life. Mineapolis’ Sound 80 studio
s the scene of production work. The label, which had a
direct disk, “Natural Life,” on the market four years
1go, issues pop product through conventional channels.

Location: 2709 E. 25, Mirneapolis, Minn. 55406.

AUDIOPHILE RECORDS. A direct-to-disk and tape-

o-disk record company, a dwision of By-the-Sea-Rec-
erds, Inc.

Location: Mark Owen, 14875 N.E. 20th Ave., North
Wiami, Fla. 33181. P.0. Box 69-3368, Miami 33169.

CENTURY RECORDS (Formerly GREAT AMERI-
(AN GRAMMOPHONE). L.A.-based Cen_tury
Fecords has led the way in big band direct disks,
with issues featuring the orchestras of Buddy Rich,
Clenn Miller, Woody Herman and Les Brown. Spot mi-
aophoning and artificial reverberation have been used

SPECIAL
TWORECORDSET
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TRE LST IS GROWING

to add drama to the productions, while Century~like

most other audiophile labels—eschews the use of any

limitation of ccmpression of dynamic range. The com-

pany, which has promoted airplay on its records,

recently broadened its scope with a direct cut organ

recital from Salt Lake City's Mormon Tabernacle.
Location: 6550 Sunset Bivd., Hollywood, Calif.
028

COHEARENT SOUND. Hubert Laws, Harvey Mason,
Fred Tackett and Chuck Domanico are featured on “In
My Pocket,” debut effort by this Orion-distributed la-
bel, a direct disk.

Location: Orion Marketing, P.0. Box 23, Pismo
Beach, Calif. 93449.

CRYSTAL CLEAR RECORDS. Producer Ed Wodenjak
has been active in L.A., San Francisco, Boston and
recently Rocheser, direct disking performers such as
Arthur Fiedler and the Boston Pops, Terry Garthwaite of
Joy of Cooking fame, organist Virgi Fox, guitarists
Charlie Byrd and Laurindo Almeida, and the Eastman-
Rochester Wind Ensemble. Thomas Stockham’s
Soundstream digital tape system has been present at a
number of Crystal Clear sessions, and pressings from
digital masters are expected.

Location: 225 Kearny St., Suite 22, San Francisco,
Calif. 94108.

DECIBEL RECORDS. Company is operated by audio
engineer Richard Burwen, to distribute recordings
made with the Burwen Audio Processor, a “compand-
ing" noise reduction system. The records, produced by
Burwen, actually appear on four separate labels—Celia,
Audiophile (Jazzology), Perfectly Clear and Decibel.
First Decibel release, an album of pipe organ music,
will be issued prior to the upcoming Summer CES show.

Location: P.0. Box 631, Lexington, Mass. 02173.

DENON. Consumer audio manufactures inctuding
turntables, cartridges and amplifiers; a professional
PCM recording system; and more than 150 digitally re-
corded albums all bear the label of Denon, a division of
Nippon Columbia. The records, produced with the
Denon system in France, Denmark, Japan, Eastern Eu-
rope and America and pressed by Denon, testify to the
dawning of a new fechnological era.

Location: 14-14, 4-Chome, Akasaka, Minato-Ku,
Tokyo 107, Japan.

DIRECT DISK RECORDS. Joe Overholt’s Nashville-
based label will release its sixth album this spring, a
performance by the New Dave Brubeck Quartet on two
records. The company has involved some of Nashville's
premier studio musicians in direct cutting, while wed-
ding audiophife brilliance to Nashville's smoothest pro-
duction techniques.

Location: 16 Music Circle South, Nashville 37203.

DIREKT TO DISK. Binaural microphoning and direct
cutting are promotad by this San Francisco label which
has wedded the techniques for recording classical pi-
ano solos and jam sessions by Bay Area jazz musicians.
“I've been using the binaural system for quite some
time, however | found so much resistance to it that |

. had to wait until | could put it out on a record myself,”

explains label president Leo de Gar Kulka

Location: 665 Harrison St., San Francisco 94107.

DISCWASHER RECORDINGS. “Intensive Care,” a di-
rect disk performanze by jazz musicians Paul Smith, pi-
ano, Ray Brown, bess, and Louis Bellson, drums, will
debut this new fabel, wholly owned and operated by the
record care accessories manufacturer. Four additional

" releases over the next two years are planned.

Location: 1407 M. Providence Rd., Columbia, Mo.
65201.

EAST WIND. A direct disk jazz subsidiary of Nippon/
Phonogram, this label publishes in Japan, but carries
out its production work in Southern California. Catalog
includes five aibums featuring jazz greats such as Ray
Brown, Joe Samples, Shelly Manne, Bud Shank, Cedar
Walton, Laurindo Aimeida and others.

Location: Orion Marketing, P.0. Box 23, Pismo
Beach, Calif. 93449

GALE MAXIMUM FIDELITY RECORDINGS. Five
lavishly presented vclumes have been issued by engi-
neer/musician Ira Gale, whose Gale Electronics manu-
factures loudspeakers and other audio hardware. The
British Iabel boasts of principal investors in Elton John,
drummer Ray Cooper and famed pianist Vladimir Ash-
kenazy, the latter of whom will record for the company
in the role of orchestra conductor. Repertoire is pri-
marily classical, ranging from German Lieder to con-
temporary percussion pieces, however some jazz re-
leases are envisioned.

Location: 33 Shiawassee Ave., Fairlawn, Ohio 44313.
JVC RECORDS. Studio aces Lee Ritenour, Eric Gale and
others are heard in direct disk jazz-rock jams waxed at
Southern California’s best studios. The lacquers are
hand couriered across the Pacific where they are
plated, pressed and published, with Orion Marketing
bringing them back into the country. Production and
akr operations are headquartered in L.A. at JVC Cut-
ting Center under vice president Tom Nishida.

Location: 6363 Sunset Blvd., Suite 500, Hollywood,
Cla. 90028.

LABYRINTH RECORDS. “A Sound Odyssey,” movie
theme collection with a 30-piece orchestra, was pro-
duced by this Canadian company for the Radio Shack
electronics stores. The direct disk, bearing the Realistic
tabel, will be used by Radio Shack in promotions begin-
ning in August. Labyrinth is committed to direct disk
for the next two years, president Gordon Pedwell re-
ports.

Location: Phase One Studios, 3015 Kennedy Rd.,
Unit. 10, Scarborough, Ontaric M1V5EL.

MARK LEVINSON ACOUSTIC RECORDINGS LTD.
""We are trying to reproduce a musical event, we don't
make boom boom, tweet tweet records,” says equip-
ment designer Mark Levinson, who refers to himself as
an “audio purist.” Levinson's Hamden, Conn.-based
firm markets its own amplifiers, pre-amps and special
electronics in addition to nine volumes of Levinson
Acoustic Recordings—many taped in actual perform-
ances.

Location: 55 Circular Ave., Hamden, Conn. 06514.

MOBILE FIDELITY SOUND LAB. Many of today's ma-
jor pop album productions have outstanding sonic
properties that are mashed in the disk manufacture. So
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claims Brad Miller, co-principal of Mobile Fidelity, who
wants to fully realize the potential of these recordings.
Miller has begun licensing from such firms as Warners,
ABC and London to reproduce their LPs in a premium-
priced editions that tranSmit more of what was on the
master tape.

Location: P.0. Box 2157, Olympic Valley, Cal.
95730.

NAUTILUS RECDRDINGS. Singer-songwriter Randy
Sharp was showcased with full pop production back-up
including string arrangements for this label's debut re-
lease, one of the most ambitious direct cut produc-
tions. The label arm of Orion Marketing, Nautilus prom-
ises a second direct disk in 1978, to be recorded with
PCM backup.

Location: P.0. Box 23, Pismo Beach, Cal. 93449.

ORINDA RECORDINGS. The distinction of being the
first US. label to issue a digital recording belongs to
this Bay Area firm. Orinda’s “Tribute to Ethel Waters,”
with vocalist Diahann Carrol! and the Duke Ellington
Orchestra was taped in February using the Sound-
stream digital tape recorder. It becomes the first digi-
tal recording published in the U.S. and the debut com-
mercial vehicle for the Soundstream system itself. Mi-
chael Phillips, Orinda president, says the label will
devote itself to MOR and pop repertoire, with several
"“name” vocalists being sought. A direct disk perform-
ance by Robert Goulet was the label's debut release.

Location: 231 Altarinda Rd., Orinda, Calif. 94563.

REAL TIME RECORDS. Beverly Hills' Jonas Miller
Sound houses both a high end consumer audio salon
and a direct to disk recording studio under one roof.
These facilities are used for Real Time (formerly M&K
Records) productions exclusively, with the tabel also
transporting lathes to remote sites in the L.A. area.

Location: 8719 Wilshire, Beverly Hills, Calif. 90211.

REFERENCE RECORDINGS. Audio designer Ed Long's
researches are embodied in three classical disks issued
by this company, including a striking percussion album
"Kotekan.” The disks are the first to employ Long's
"Pressure Recording Process,” a continuous signal
sampling device that, says the label, “allows the

recording to be made with the time and intensity infor-
mation necessary to re-create the original acoustical
perspective.” Elsewhere, the move is back to basics,
with simple stereo miking, minimization of electronic
circuitry, elimination of equalization, compression,
etc., and reduction of the number of tape transfer
stages. Mastering is done at half-speed at the JVC Cut-
ting Center, L.A.

Location: Sumiko, P.0. Box 5046, Berkeley, Cal.
94705.

RVC RECORDS. RCA Records and Japanese Victor
Co. have pooled resources to create RVC Records, which
releases in Japan. Jazz and classical performances are di-
rect cut at 45 r.p.m. to provide startling clarity. “Audio
Symphony,” mastered from tape at 33 r.p.m., demon-
strates what impact conventional recordings can have
when the upmost care is applied at each step in the
total process. .

Location: Audio-Technica U.S. Inc., 33 Shiawassee
Ave., Fairlawn, Ohio 44313.

SALISBURY LAB RECORDS. Hi fi stores want no
more piano, classical or jazz demonstration records, in-
sists Bob Brown, head of this Canadian company.
Brown, also a distributor to high end audio dealers,
claims the salons want comtemporary disco, soul and
r&b releases.

Location: 33 Harbour Square, Suite 2226, Toronto,
Ontaric M5J2G2. .

SHEFFIELD LAB RECORDS. Current redesign and
reevaluation of recording technique owes much to the
pioneering efforts of this company, which reinvented
the direct disk. Co-principals Doug Sax and Lincoln
Mayorga became interested in direct cutting in the fate
50s, as they listened to Mayorga's extensive collection
of pre-tape 78s. The two musicians heard “warmth,
clarity and a musicality not to be found on even the
best long-playing records.” Several unsuccessful at-
tempts at direct cutting, using existing facilities, led to
the creation of their own cutting room. L.A.'s Mastering
Lab, which opened its doors in 1968.

(Continued on page 55)
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Audiophile Experience

® Continued from puge 48

But it was the entry of the Crys-
tal Clear white vinyl ‘'Direct
Disco’' LP at the Summer CES
two years ago this June that
really touched off the commercial
activity. The realization that there
was a more commercial market in
the offing brought the first distribu
tion chains, via Audio-Technica U.S.
and Discwasher, two of the major
high-end record care companies in
the U.S.

At the same time, Nautilus
Recordings through its Orion Mar
keting subsidiary began bringing
together labels from the U.S., Can-
ada and Japan, also working
through a growing network of bet-
ter audio equipment dealers. These
three companies now handle a
number of individual lines, and
Discwasher itself is launching its
own label, taking a leaf from the
successful experience of Nautilus.

The real growth in the last six
months has come with the addition
of a number of progressive record/
tape outlets, who initially took on a
sampling of audiophile disks to
‘‘see how they would go." The reluc-
tance was natural since the no re
turn policy and a stiff $8 to $8.50
unit price on the average made it a
gamble for all concerned. But the
ability to order ones and twos,
which is impractical where a rack
jobber is concerned, and the solid
40 to 45% markup with little or no
discounting off the $12 to $15 list
price, made it an attractive proposi-
tion.

While no traditional music re-
taiter is going overboard on the au-
diophile market, more and more
outlets like Sam Goody in New York,
Laury's in Chicago, Peaches and
Licorice Pizza in the Los Angeles
area have found enough activity in
consumer demand to make the ex-
periments worthwhile. All have es-
tablished special sections to high-
light the premium disks, and have
found it advantageous to feature
the selection in conjunction with
hardware, if the store carries rela-
tively good lines.

This “trading up" in audio that is
happening at an expanding num-
ber of what once were virtually all-
software stores, goes hand-in-hand
with the audiophile recording ex-
pansion. The experience of Sam
Goody, which made a conscious ef-
fort over the last 18 months to up-
grade its audio image in the face of
stiff software price cutting in the
Northeast, has certainly paid divi-
dends in this area.

With the hardware ratio rising to
more than 35% of last year’s record
$55 million volume, the Goody or-
ganization has increased this share
of its sales by more than 25%.
These same consumers are asking
for better recordings, and if they
can't find them, they are increas-
ingly going for the better lines of
blank tape.

This is a real message for the
recording industry, and there are
signs that more attention is being
paid to what is becoming an impor-
tant market consideration. In the
overall boom year the industry en
joyed in 1977, with an anticipated
$3.3 billion sales at retail of prere-
corded disks and tapes, it's also
noted that blank tape had its most
spectacular year. And the biggest
growth area was in sales of pre-
mium ferrite cassettes—up a whop-
ping 34% to an estimated 80 mil-
lion units, while lower-cost
promotional ferrite products
dipped 7% to 106 million units.

While important progress has
been made in disk cutting, master-
ing and replication, as well as in
tape duplicating bulk formulations
and high-speed equipment with su-
perior quality, the simple fact re-
mains that hardware and blank

tape technology has outpaced the
progress of the prerecorded music
industry.

e Direct-to-disk. Simply ex
plained, direct-disk cutting takes
the signal from the mike through
the mixing console and then direct
to the cutting lathe that makes the
master lacquer (or lacquers) from
which the recordings are made. No
tape recorders are used, and an en-
tire LP side must be cut acceptably
in a single session.

Both studios and remote ses-
sions are used in the direct-disk
process, with a growing number of
the independent and label-owned
studios being used for the process.
Perhaps the first outlet assembled
exclusively for direct-disk is the

M&K Direct-To-Disk Studio that
doubles as a showroom for Jonas
Miller Sound in Beverly Hills (Bill-
board, May 6, 1978).

Remote sessions are just as com-
mon, with one of the more unusual
coming last fall when the Boston
Pops was recorded in Boston's his-
toric Symphony Hall by producer
Bert Whyte, who guided a three-way
session in state-of-the-art analog,
digital and direct-disk techniques
(Billboard, Dec. 3, 1977). The first
commercial product, a direct-disk
on the Crystal Clear label, already is
available, with the digital and
analog stereo versions possible for
release at a future date.

e Digital (PCM) recording. About
five years ago, Nippon Columbia in
Japan developed the digital proc:
ess, utilizing two videotape trans
ports, each handling two-inch quad

tape used in telecasting, in addition
to a large processor. In the pulse
code modulation (PCM) process,
the music waveforms aren’t directly
recorded on tape, but are converted
into pulse code—similar to codes
used in computers—with *bits'" of
information, in this case the music
signals, recorded onto magnetic
tape.

The PCM disk now replicated from
the digital tape reportedly obtains
a signal-to-noise ratio of 89 dB or
better, compared with about 66 dB
S/N for the best analog tape re-
cording systems.

The Denon system was used for
the most ambitious digital record-
ing project undertaken todate in
the U.S., with nine jazz albums re-
corded late last year at New York's
Sound Ideas studio (Billboard, Dec.
24, 1977). Initially released in Ja-

pan, they will be available here this 51
spring through Discwasher, which
picked up the software line as partly
due to its distribution of the Denon
high-end audio components in the
u.s.

While the Denon project was the
first commercial digital recording in
the U.S., the first by U.S. com-
panies utilized the Soundstream
digital system developed by Dr.
Thomas Stockham. Although his
recorder was used in the Boston
Pops session as a back-up to the
Crystal Clear direct-disk process, it
has been the primary source in ses-
sions for Orinda and Telarc (Bill-
board, April 8, 1978). Orinda taped
the Duke Ellington Orchestra with
vocalist Diahann Carroll in late Feb-
ruary, and Telarc taped a 55-piece
wind ensemble at Cleveland's Sev-

(Continued on page 53)

Profit today
from the exciting new

DIRECT-TO-DISC Market!

22 New titles on 4 top labels
now from Audio-Technica

A record must be something very special to sell
for $14.95. A real collector’s item. A jewel. And a very
satistying listening experience.

Enter direct-to-disc records. They are all of the
above. No tape. No editing. Each performance plays
directly to the disc cutter, eliminating the noise and
distortion that are part and parcel of taping and endless
tinkering with sound.

And there's a very real market for sonic purity.

A market that makes up in devotion—and willing-
ness to buy—what it may lack in size. People who
appreciate the extra care lavished on every
direct-to-disc record...every step of the way.

People who have long wanted to hear—
and demonstrate—the full capacity of their high
fidelity systems. Buyers not limited to the Top 100
or swayed by PR hype when it comes to choosing

their music. A market willing to invest in collector's
items that cen never be reissued.

Audio-Technica imports Umbrella Direct-To-Disc
records from Toronto, and RCA/RVC records from
Japan. We also distribute Sonic Arts records from San
Francisco, p us Telarc records from Cleveland to
dealers who a“e serious about sound. Because we
know how gacd they make our stereo phono cartridges
and headphenes sound. It's sort of the ultimate test
of fiddity on records.

We've got point-of-purchase displays and
wall banners to help you sell. Plus a great product
from any standpoint: music, technical guality, and
profit. Write or call us for details. If you ask, we'll
even help you find the other fine direct-to-disc

4 sources you'll want to stock. Because we don't

:m have a zorner on high quality. Just the edge.

UMBRELLA
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Rough Trade Live!
DDt $14.95 Concert

DD2 $14.9

Piano Fireworks:
Stepan
LSt §21.95
{double album)

Stockhausen:
2Zyklus; Noda:
Eclogue
ROC-1_$14.95 (45

(45 RPM)

AUDIO-TECHNICA U.S., INC., Dept. 58BL, 33 Shiawassee Avenue, Fairlawn, Ohio 44313 216/836-0246

Nexus Ragtime

Tokyo vivaldi
Ensemble
RDC-2 $514.95

Zimbalist violin
Sonatas
5 DD3 §14.95

Big Band Jazz
DD4 $21.95
{doubie album)

Toronto Chamber
Orchestra: Mozart
DD6 $14.95

Canadian Brass
DD5 $14.95

SONIC ARTS

Schumann

‘Papiliions”
LS5 $14.95

{Binaural)

RCA/RVC

The Plano:
Montgomery
LS2 §14.95

Trackin’; Lew
Tabackin Quartet
RDC-3 §11.95
(45 RPM)

Kamiya
RPM)

Four-handed
Piano Rags
LS6" §14.95

Beethoven
“Appassionata”

ADC-4 §14.95
(45 RPM)

Vivaldi
Tricentennial
LS8 §t4.95

Woolerg, Tweeters
& Al That Jazz
LS7 §14.95
(Biraural)

ﬁhue*

Warren Smith &
Masami Nakagawa
RVL-8502 $14.95

{45 RPM)

Wanen .mm

RVL-BSOI $1 4.95

audio-technica

- INNOVATION o PRECISION O INTEGRITY

See us at the IHF Show in Atlanta in Booth 2500.
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Big.Band Jazz
Volume 2
DD7 $14.95 DD9 51495

Toronto Chamber
Orchestra: Bach

The Joy
of Mozart
LS9 $14.95

TELARC

The Great Organ
at Methuen
TEL-5036 $14.95
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alUiFeR DISkG EDGE

By JIM McCULLAUGH

Traditionally the audiophile record has been a (center).
resident of the high-end stereo salon and the spe-
cialty record store.

Esoteric audio dealzrs have marketed them as a
service to their sensitive-eared clientele who de-
mand the best in sonic reproduction. The specialty
record stores have merchandised them because
typical record outlets were not geared to this high-
priced, limited edition specimen.

And middle to high-end stereo chains and shops
have always known that direct-to-disk LPs are the
ultimate demonstration vehicle for audio sys-
tems—making even "'low fi'" speakers sound spec-
tacular.

But the scenario is shifting.

In the past year or so the roster of audiophile
record companies has swelled considerably and
more and more consumers of all types are asking
about these '‘super” records whether direct-to-
disk, super-fi or the emerging digital recording.

Increased product has meant increased distri-
bution and now more audio stores of all types are
merchandising audiophile recordings and inroads
have and are being made on conventional record
stores—including large chains.

The limited pressings garnered from direct-to-disk still
make both multi-store audio and record giants limited in their
involvement. Neither can order in the huge quantities they
use on most other merchandise.

But the phenomencon of audiophile recordings has beccrr e
too big to be ignored and record stores are involving tiem-
selves to varying degrees. In fact, some record stores and
chains are presenting audiophile recordings in their owr ce:-
tions much the same way 4-channel was presented z “ew
years back.

And helping both audio and record stores have been sup-
pliers who are adding point of purchase, in-store merchadis-
ing aids in the form of racks, posters and literature to make
their product more visible at retail.

Biltboard photo by Alan Penchansky

Billbonrd plwlu Ly Buithie |ieger
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tlaborately styled fixtures for audiophile recordings highlight
some of the display finesse retailers are employing. Scene here
is Paul Heath Audio, Chicago with store manager Dave Kapov

Even such record retail forces as Licorice Pizza and Peaches
in Los Angeles, Laury's in Chicago and Sam Goody in New
York are being included in the accounts of suppliers.

Reportedly Coastron, parent company of
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TRIPLE YOUR IMPACT:
A BOOTH, YOUR AD, AND
YOU AT THE SUMMER CES

At this year’s monster June CE€ ir Chisago, a booth alone may nof be

enough. In a crowd of merchandisess c.amorir g for attenzion, Billboard can
assure you the recognition you need.
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Los Angeles membership department store
Fedco, has begun doing volume business in
direct-to-disk records.

Jim Kane, buyer at Superior Music, Licorice
Pizza, Los Angeles, says, *‘The chain has got-
ten much more involved recently. We have
had direct-to-disk LPs from various labels
now for at least a year but got started with
Sheffield approximately two years ago. We
are now trying to carry what's available.”

Special sections have been established in
certain Licorice Pizza locales which feature a
sign saying *‘audiophile records' above a por-
tion of existing wall bins.

“That seems to be the best way to mer-
chandise them,"” adds Kane. "People are
seeing them and buying them.”

All sorts of age groups are buying audio-
phile recordings, indicates Kane, *‘and those
that do buy one become loyal and come back
for more.

“The response to what we have been doing
in audiophile recordings has been very good,
snowballing.”

Kane also adds that the higher price (normally di-
rect-to-disk product runs $12-$16) has not been de-
terring consumer interest and sales once buyers know
what it's all about.

And if product material shifts from classical, light
classical and jazz to pop or rock, Kane predicts even

more consumer interest.

Westchester Music in Los Angeles suburb Inglewood,
near Los Angeles International Airport, has gone one step
better, according to a store spokesman. The traditional
record/ musical instrument outlet has a huge marquee
above the outlet which reads **We've Got Them: Direct-to-

: Nﬂr:ﬂjl w8
2 Miller | 2
Orther "

Jonas Miller (left) adjusts components in his store. At right, Disk."
a display from Century Records.

Westchester Music merchandises audiophile recordings in
a two-across, six down rack near the cash register towards the
front of the store and has found this to be a most effective
method.

““People stopped asking so much about the high price of these records,"
the spokesman says, *‘after the first of the year. There was an article in the
Calendar section of the L.A. Times that did a great deal in educating con-
sumers about these recordings and why they cost as much as they do. That
article also spawned a great deal more consumer interest and sales.

“*Most of the people who are buying the records seem to be a little older,
people who like music but are unsatisfied with typical recordings."

One high-end audio store, Serra’s Stereo, Colma, Calif., near Daly City in
the San Francisco Bay area, has even advertised direct-to-disk productin the
San Francisco Examiner.

Initial response from the ad was **not that good because the phenomenon
is stilt rather new to a lot of people. The performers are still not identifiable to
mass consumers. But this thing is still in its infancy,’” according to a store
spokesman.

A spokesman for Jonas Miller Stereo, Beverly Hills, Calif., claims the store
may do as much as $100 a day with direct-to-disk records.

"*Some days we may do as much as $300-$400. Los Angeles draws a lot of
Japanese tourists and they make up a large portion of the buying segment at
times,” he says.

“We put LP jackets of direct-to-disk records in the window to let people
know we have them but 90% of our customers know about them when they
come in. We also have a record playing most of the time for demonstration
purposes.”’

Aware that record stores in Los Angeles have begun to market audiophile
records, he adds, ‘‘As far as | know no store in town is discounting these rec-
ords. It would be foolish."”

He also adds that the return factor is minimal with audiophile recordings.

A major plus to merchandising direct-to-disk records for not only audio
stores but record stores is the high wholesale and retail price which insures a
strong profit margin. At a time when profit margins in both record and audio
merchandising is shrinking, the audiophile recording can become a welcome
profit center.

The manager of Avant-Garde, a high-end stereo salon in Stockton, Calif.,
indicates he has placed audiophile record jackets on the walls around his lis-
tening rooms.

““One picture is worth a thousand words,” he says. “People ask about
them and we school consumers.

“We didn't get into this strictly for profit but as a service to our customers.
In fact, we normally give an audiophile record away with the purchase of a
system. When | sell someone a good system | want them to hear something
good. Most times, those same customers come back for more audiophile rec-
ords.

I think this phenomenon is also helping to develop tastes for jazz and
classical which people may not have had before. Direct-to-disk is a fantastic
introduction to jazz and classical,”” he adds.

Joe Maniolla of Chicago's Hi Fi Hutch says the store has been carrying dif-
ferent direct-to-disk labels for the past year-and-a-half with increasing suc-
cess.

““We are basically displaying them in-store,"” says Maniolla, ‘‘and we are
also including them in flyers we send out to customers.”

(Continued on page 55)
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By ELIOT TIEGEL

How do artists feel about recording under the
pressures of absolute perfect takes in the direct-to-

disk process?

They aren’t upset or thrown by it, but they sure do
feel the sensitivity and pressure. And they have all
had to redo entire sides of an LP because of a

clinker.

An artist's capability of working in this medium is
based on his own recording experiences, his famil
iarity with the tunes and how easily and swiftly he or

she can record them.

Woody Herman, for example. He’s just cut two di
rect disks for Century Records, the Los Angeles
based company. A veteran of recording studios, he
cut 78s when the one performance was what
made the single and then moved on to the
tape environment where remakes could be
made and portions of one take spliced to por-

tions of other takes.

Herman enjoyed his direct-to-disk experi-
ence. He had the advantage of going into the
studio with a band of musicians who were fa-
miliar with the compositions since they had

been playing them on the road.

“The challenge,’” he says, “is when you
start discussing it. By the time you get to the
studio it's do it or else. We had the advantage
on the first album (**Road Father") in that we
had been playing the material. This is the

best preparation you can have.

*‘Arranger Gary Anderson gave me the ad-
vice to do the hardest tunes first, so if we fal-
tered we wouldn't go back 40 yards. Every-
thing worked out well, so | think it was a wise
decision to do the album that way."

Herman says he did the LP through three
times in order to have masters from which to

select the best performances.

direct-to-disk.

Audiophile Experience

® Continued from page 51

erance Hall conducted by Frederick
Fennell in April.

e Super-firecordings.—While the
entire audiophile recording range
can easily be described as “super fi-
delity,” the term more directly re-
fers to a small but growing list of la-
bels that utilize high-quality stereo
of 4-channel recording methods to
produce a growing number of
“highest fi'" disks and tapes. Cer-
tainly the exceptional classical im-
ports on the DGG and Philips labels,
among others, would qualify under
this category, but smaller firms, like
Gale Electronics of the U.K., Mark
Levinson of Hamden, Conn., Mobile
Fidelity Sound Lab of Los Angeles
and the previously mentioned Bar-
clay-Crocker and dbx projects are
primary sources.

Today's audiophile recordings
are playable on the best conven-
tional audio components, with even
the digital disks—mostly recorded
at 45 r.p.m.—requiring no special
equipment. But tomorrow’s record-
ings, already being demonstrated,
will require a new generation of
high end products just now emerg-
ing.

Sony’s PCM audio adapter, which
utilizes a half-inch Beta-format
videocassette recorder as the me-
dium to “‘play” the sample digital
music cassettes, will have a sug-
gested list of $4,000 when available
in the U.S. this fall. The 12-bit, two-
channel unit claims dynamic range
of 85 dB or more, and alsois usable
with a %-inch U-Matic VTR.

Mitsubishi already has shown its
version of a PCM cassette deck that
does not require the use of a VTR,
with the analog/ digital conversion
system and tape head and trans-
port built into one unit. It is ex-
pected later this year at a price
around $1,800, and claims dy-
namic range in excess of 80 dB.

The Technics PCM recorder ver-

sion was shown earlier this year at
the NAB and at the recent AES in
Los Angeles, and has the advantage
of working with any normal signal
bandwidth home VTR, while the
JVC version utilizes any VHS-format
machine.

Mitsubishi demonstrated the
first PCM turntable that will play the
audio equivalent of the videodisk at
last November’s AES in New York,
and again at the Winter CES in Las
Vegas. Using a low-watt laser read-
out rather than a traditional car-
tridge and needle, the Mitsubishi
system has been demonstrated
with a half-hour-per-side disk, and
the company promises a full two-
hour version later this year. Its re-,
search lab claims that a seven-hour;
12-inch disk is feasible in the not-
distant future.

A number of major companies,
both inside and outside the music
industry, are deeply involved in digi-
tal research. Recent stories about
IBM's ongoing r&d project pro-
duced no real surprise, given the
multinational giant’s role in the
computer market. The viability of a
long-play audio/videodisk was
noted from the very first announce-
ments by the Philips and MCA part-
ners in that joint system, and IBM’s
interest—along with other major
firms here and abroad—is a logical
extension of the initial concept.

The role of digital recording in
particular in the future of the music
industry is acknowledged around
the world, with Sony Corp. chair-
man Akio Morita only one of top ex-
ecutives to recently go “‘on record"’
about his strong belief in that me-
dium's future.

The growth of today’s audiophile
recording market is ample evidence
that consumers in the U.S., Europe,
Japan and elsewhere are eager for
the best in sound reproduction, and
their willingness to pay more for
quality is not escaping the attention
of the music industry.

More artists involved with audiophile disks: Woody

Herman (top left), Los Angeles Philharmonic
(Zubin Mehta is conducting top right) and Dave
Brubeck (above) with Joe Overholt (center),
president, Direct Disk and Tom Semmes, mixing
engineer (left). At right, Doug Sax (left) and
Lincoln Mayorga at Sheffield Labs, a veteran in

DIRECT DiGkh PRESSURE

Herman says he is pleased with his ef-
forts because ‘‘for a big band it's not only a
challenge but it shows you know your craft.
That's why classical players are interested.
And there’s a feeling of freshness because
you know this is it.

“With tape you're in the hands of who's
doing the mixing. And with tape, what hap-
pens after you leave the studio is far more
important. This way you get the advantage
of having everything done right on the
date."”

Herman says he believes three previous
LPs were fouled up by engineers who mixed
the products wrongly. For example, ‘‘Some
engineer felt some third alto player was real
groovy, so he was played up and that was
wrong," Woody reflects.

Before Bill Berry made his own direct disk
(*‘For Duke,” M&K RealTime) he attended
Woody's sessions. Then he went into M&K's
L.A. studio to cut his tribute to Duke Elling-
ton with a septet.

Berry, an active jazz trumpeter and studio
player who normally records for Concord Jazz, re-
calls his own direct session thusly: “We had to
count down seven seconds between tunes. Every-
one’'s holding his breath and hoping no one makes
a mistake. If anyone makes a clam you start all
over again."’

Berry had his players rehearse on tape so they
would know what would be required for the actual
recording. ‘‘We did the entire program for one side
three or four times until we got one good side."’

Berry says recording straight through is not as
boring as doing multiple takes to correct false
starts and errors. ‘‘You have to really concentrate
hard. | said to Woody, ‘How do you get the right
tempos?' He said, ‘We play them every night.’ On
direct-to-disk you can’'t count out loud ... you
have to mouth it and hope everybody comes in on

time.

o

KEEP TAPE
IN SHAPE.

catching displays, Recoton’s Black
Magic™ tape care products are the
highest quality onthe market today.

he Recoton name has meant
quality for over 40 years.
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Recoton Corp., 46-23 Crane St.
L.1. City, N.Y. 11101 (212) 392-6442

No matter what shape tape
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By RAY HERBECK JR

The quest by audiophile labels for
the perfect vinyl teeters on the
brink of mythology when discussion
centers around which type and
color is best, and why. Tall tales can
be spun with frontier humor faster
than a commercial disk can be spat
from a humming press.

Powers almost magical are as-
cribed to whichever type of vinyl is
used by a particular firm. But the ul-
timate power—and controversy—
appears to focus on a breed which
recalls Native American stories
about albino bison on the plains—
or, in this case, the elusive white
buffalo vinyl.

Just as Sioux or Cheyenne war-
riors would either defend or damn
stories about the great white one
which got away, so do audiophile la-
bels either sanctify or sneer at the
properties of white vinyl.

But in every tribe there was one
brave who claimed to own a white

buffalo robe. And in the audiophile
industry, Bob Browne of Salisbury
Laboratories in Toronto claims to
have mastered the elusive white
buffalo vinyl.

Basic to his tale, though, is an un-
derstanding of vinyl. It is a petro-
leum product, which immediately
raises red warning flags of high cost
factors. Additionally, it is produced
from a complex chemical formula

CLIBIVITAPX
JAZZ BAND

direct toffﬁsk

New Orleans style,

coming to you from this
well-respected

Toronto based band.

A direct-to-disc
“audio phile” recording
available
from dealers of the
Discwasher line

of audio accessories.

Il SEARCH GF
Tht GREAT WHITE BUFFALG UINYL

which can vary. And production of
any specitic formula, chosen for its
particular sound or wearability
characteristics, can also vary from
batch to tatch at a manufacturing
plant.

Compotnding the issue further is
the sadsizuation in U.S. vinyl pro-

duction, wnich for all intents and
purposes s crippled by Environ:
mental Protection Agency (EPA)
dictums. Workers are not aliowed to
function m plant atmospheres
which contain more than five parts
per million of PVC. Since produc-
tion of the “iner vinlys would neces-
sarily violate this ruling, most au-
diophile lzbels press in foreign
countries, usually Germany.

““Americzn vinyl is junk. It's gar-
bage," insists Doug Sax of Sheffield
Labs, which instigated the resur-
gence of direct-to-disk audiophile
recordings about six years ago.

‘‘American vinyl is noisier, it
breaks down and is inconsistent
from day ta day,” Sax says. “‘Since
every good label is pressing in Eu-
rope, and since that's absolutely
guaranteed to double the cost of
your disk, taat certainly delineates
in my mind where we think the bet-
ter vinyl is.

Sax points out that audiophile
disks only use virgin vinyl—clear
and never defore pressed. Black,
white or any coloring is added to
stiffen the grooves and enhance
looks. Most commercial labels use
reprocessed vinyl—usually 60% vir-
gin blended with 40% ground vinyl
culled from returns by retail outlets.

“But even U.S. virgin vinyl is
junk,'’ he stresses. ‘‘Our measure-
ments show a good six dB more sur-
face noise ir- Keysor-Century virgin
vinyl (a leading U.S. plant) than
what we get at Teldec (leading plant
in Germany most used by audio-
phile labelsy In this country, the
state-of-the-art is that you can ei-
ther buy bzd black vinyl or bad
white vinyl—and that’s it."”

Sax presses in black because he
also considers white to be junk, pri-
marily because it is more difficult in
which to detect flaws or non-fills.
He believes the quality of a pressing
lies more with the vinyl itself than in
its coloring. However, he adds that
the carbon black acts as a tubricant,
increasing wear or record life.

But Charles Greene of Crystal
Clear Records, which began press-
g white disks two years ago,
states "“white is slightly less wearing
or abrasive than black' according
to his company's tests. Though
originally all Crystal Clear releases
were white, row some are pressed
in black at Teldec.

Greene says the determining fac-
tor is the type of music being re-
corded. ‘‘We tound that ontlassical
recordings wth low passages, it's
highly critical that the vinyl be as
quiet as possible. But with contin-
uous music, you'd never hear the
noise anyway '’

He adds that an unanticipated
boon from wt ite vinyl was to estab-
lish an immediate promotional
identity in the marketplace. Michael
Phillips, involved in Crystal Clear's

www.americanradiohistorv.com

early experiments and now heading
Orinda, agrees. But he urges use of
white for other reasons also.

“We found that, two years ago,
the white vinyl available then from
Keysor-Century was better than
anything we could lay our hands on.
It was lower in surface noise and

also became an excellent marketing
tool."”

Greene points out the since clear
vinyl breaks down after a minimum
number of plays, hardeners plus
the coloring were added. Crystal
Clear also made its disks 30%
thicker to support the grooves in an
upright position longer and reduce
warpage.

However, Orinda presses in black
today because the basic vinyl avail-
able to it has improved. “But if it
was available in white, it probably
would even be slightly better,”” he
adds. “‘But the cost of doing white
is about one-third more now,"" due
to cleaning of presses for a run.

Sax, Greene and Phillips join with
Steven Krauss of Nautilus Record-
ings in pointing to the rising sun for
what they agree is the best vinyl.

“*Japanese Victor Corporation’s
(JVC) CD-4 vinyl, developed initially
for quad usage in Japan, is prob-
ably tops. But nobody's able to get
it,"" says Krauss, whose firm usually
presses at Teldec.

He says Nautilus “‘is the only firm
to date” to press a record in Ja-
pan—but it was not on CD-4. ““They
are very tight with that formula,”” he
adds.

John Hess of Century Records, a
division of Keysor-Century, says
CD-4 uses harder resin which
makes it somewhat quieter. Addi-
tionally, it has an antistatic com-
pound. He believes Keysor-Century
could produce a similar vinyl of ex-
cellent quality, but “‘can't afford to

(Continued on page 55)
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The Great White Vinyl

® Continued from puge 54

for our small audiophile runs. We
are forced to press at Teldec.”

He adds that Teldec vinyl is *'two
to three dbs quieter in surface noise
than the best American vinyl.”
Though Keysor is working on a su-
perior formula now which is very
quiet, he says, ‘‘they haven't yet
been able to achieve consistency in
its production.”

So, for reasons of cost, avail-
ability, lack of definitive testing and
difficulty in quality control, white
has fallen upon black times. How-
ever, combined with the elusive CD-
4 vinyl forumla of JVC, which in Ja-
pan is black, it could offer a pow-
erful alternative. But someone
would have to offer proof that this
white buffalo vinyl could live up to
its mythology.

Through it all, Bob Browne of To-
ronto's Salisbury Labs insists he
has tamed the fabled beast already.
“The only reason | moved out of
California up here is because this is
the only place | could get the special
vinyl,”” says Browne,

*The problem with carbon color-
ing is that it produces a mushy
sound of its own between 800
cycles and 1,100 cycles,” he ex-
plains. “If you have a direct-to-disk
record with anything above 73 db
dynamic range and 70 db signal-to-
noise, you're going to hear that
mushy sound.”

Browne states his virgin vinyl
.does not come from Japan, but is
““very, very similar’’ to the vaunted
JVC CD-4 formula. Additionally, he
helped develop a new mixture to
achieve the white coloring, which he
also insists gives less surface noise
simply because, if for no other rea-
son, it effectively replaces the car-
bon stiffeners.

Browne also believes white is bet-
ter because *‘it reduces the static
electricity buildup which attracts
dust to a disk."" He conducted a test
which proved, in his mind, that a
black disk attracts *‘twice as much
dust as white, simply because black
retains heat more.”

He admits there is a 40% wastage

Growing List

® Continued from page 50

Location: P.0. Box 5332, Santa Barbara, Calif.

93108. .
SOUND 80 RECORDS. The St. Paul Chamber Orches-
tra's recording of Schubert's Fifth Symphony intro-
duced this direct disk label, spun off by Minneapolis’
Sound 80 Studios. The orchestra and conductor Dennis
Russel Davies will make their second direct disk in
June, an album of American music, including Charles
Ives' “Three Places In New England.”" There is talk of a
3M digital backup at these sessions, according to Tom
Voegeli, Sound 80 producer.

Distribution is through Qrion Marketing, 2709 E. 25
St., Minneapolis 55406.

TELARC RECORDS. Conventional $7.98-list classical
issues as well as releases for the audiophile market are
produced by this company which works closely with
musicians of the Cleveland Orchestra. Two direct disks
have been issued by Telarc, including “Direct From
Cleveland” with Lorin Maazel, the first modern orches-
tral direct disk. However, all future Telarc audiophile
releases will be recorded with the Soundstream digital
recorder, company president Jack Renner has an-
nounced. Telarc's recording of the Cleveland Wind En-
semble under Frederick Fennell was the first US. clas-
sical session at which digital audio was emplayed.
Company plans to record the full Cleveland Orchestra
and other American symphonic groups with the digital
machine.

Location: 4150 Mayfield Rd., Cleveland, Qhio 44121.

TOSHIBA/EMI. Catalog of this EMI affiliate includes
“Direct Cut Recording Series,” ““Hi Fi Demonstration
Records,” and “Records for Audio Technical Research.”
European classical, MOR and japanese pop repertoire
is featured in the direct disk series.

Location: 2 Akasaka, 2-Chome, Minato-Ku, Tokyo
107, Japan.

UMBRELLA RECORDS. This direct disk label at-
taches to Jack Richardson's Soundstage Studio, a
highly successful pop production plant located in To-
ronta’s Yorkvilte district. In between taping of groups
such as the Bay City Rollers and Alice Cooper, Richard-
son and company have booked time for direct disk work
with several jazz big bands, the progressive rock group
Rough Trade, the Canadian Brass quintet, and Nexus, a
ragtime percussion ensemble and others.

Location: 39 Hazelton Ave., Toronto.

CREDITS
Editorial planning Steven Traiman, Tape/Audio/
Video Editor and Alan Penchansky, Classical £d-
itor; Art direction, Dean Popek; Assistant Editor,
Susan Peterson; Editor, Earl Paige.

factor in producing his white vinyl
disks. “‘But, on the other hand, of
the 38,000 records sold I've only
had 260 defects,’” he adds. *‘And to
me it's worth it because it's enabled
me to achieve a 90.2 db dynamic
range, using this quad-type vinyl, in
white, and pressing 122 to 130
gram disks.” Commercial disks
now are down to only 80 grams

The primary quality Browne
stresses about his vinyl is flexibility.
“If you play a popular record more
than once in 24 hours, the grooves
begin to get bent out of shape by
the stylus. But the JVC formula,
similar to mine, has an eight-min-
ute memory. It's been played over
and over at shows for days with no
sign of viny! distortion."

Market Showcases Disks

® Continued from page 52

To date, Maniolla indicates cus-
tomers have been real *‘hi fi"' fans
with good systems.

“It's a great profit item,” he also
adds.

Rusty Improto, Stereo Compo-
nents, Birmingham, Ala., indicates
the store has had direct-to-disk rec-
ords since early 1973 with Vol. 2 of
the Sheffield.

“*Now we have about twenty dif-
ferent selections from several sup-
pliers,” he says, “‘and there has
been a great deal of sales momen-
tum.

“We have them displayed in
racks in the store,” he says, ‘‘and
we just talk about them to our cus-
tomers and doing that results in a

good many sales. We also play them
in-store as they are perfect demon-
stration records."

Suppliers like Century Records in
Los Angeles will be supporting deal-
ers with such point of purchase aids
as posters for different LPs, custom
racks, making up both newspaper
and radio spats as well as orches-
trating personal appearances in
stores by artists who have done di-
rect-to-disk albums on the label.

A spokesman for the Harvey's au-
dio retail chain in New York indi-
cates that audiophile records have
been ‘‘fantastic. We can't keep
them in stock."

The highly regarded three store
chain with outlets in mid-town Man-
hattan, Long Island and West-

chester has carried direct-to-disk 55

product from Sheffield for years
but in the past year has added
many of the newer labels and car-
ries PCM and maximum fidelity rec-
ords as well.

But more than audiophiles are
buying these records now, he con-
tinues, as the chain has made an
extensive merchandising commit-
ment to them with wall, rack and
bin displays as well as implement-
ing available point of purchase dis-
play material such as posters and
countertop displays in the stores.

This year for the first time, the
chain has promoted the records
through local newspaper and maga-
zine advertisements and ‘‘the re-
sponse has been exceptional. “The
chain will also include them in its
next flyer.
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Performance-wise the system might
requirements: master
reproducer and slaves with less than
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about this unique and compact du-
plicating system, get in contact with
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® Continued from page 46
stationary head, using "-inch tape
at 15 i.p.s. featuring a preview head
for disk cutting and tape cutting ca-
pability for editing.

And JVC demonstrated a pro-

totype of its digital audio processor
which is used in tandem with a
VHS-format home video recorder,
similar to the Sony PCM-adaptor
used with a Betamax.

Other key product developments

at AES:

® Gotham Audio Corp. dis-

CAMEQO Sets

® Continued from page 46

Four companies were elected as

board members with eight “at large”
berths to be determined at the or-
ganization’s next meeting during the
June NAMM Show in Chicago
where electronic music manufac-
turers will be more in evidence.

Elected in the “microphones and

speakers™ category was AKG/Phil-
ips. Tapco for “mixers and amps,”
SAE for “signal processors and in-
terface”
musical instruments.”

and Fender for “electronic

Two other categories had been de-

termined—recorders and instrument
amplication—but the
agreed that Sacks as an officer with
TEAC already gave that category

members

played the new Neumann VMS 80
disk mastering system with direct
servo loop drive for both turntable
and lead screw. The impressive sys-
tem will be shown in New York this
week.

® Harrison Systems, Inc. demon-
strated its new model 864 Auto-Set,
a micro computer-based audio auto-
mation system with software pack-
ages for multi-track recording, live
performance, television production
and master control applications.

® Sansui exhibited a new high

Tape/Audio/ Video
New AES Technology Runs Recording Gamut

slew rate power amplifier with 220
watts/channel RMS, a four band
paramelric equalizer, a phono
equalizer/mixer as the firm is ex-
panding its professional products af-
ter introducing a mixer/reverb at
last year’s CES. The company also
showed its model QSDI profes-
sional QS 4-channel decodér/syn-
thesizer. its AU-717 amplifier and
models SC-3110 and SC-2110 “di-
rect-o-matic” stereo cassette decks.

® JBL showed prototypes of its
new 4313 three-way control moni-

Officers, Blueprints Plans

representation while instrument am-
plification could be better deter-
mined during NAMM.

Membership of CAMEO now
consists of such firms as TEAC, dbx.
MXR. BCW, IBL. Tapco. Phase
Linear, Fender, SAE, Oberheim.
ARP, Tangent. Altec, Sirious Music,
KM Records. Soundcraftsman,
ITX/Aphex, AKG and the Roland
Corp.

Attorney David Schulman, who
administered the meeting, remains
as pro tem director.

The initiation fee for a member is
$200 with additional money from
members based on a program-by-
program basis with members decid-
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Since its introduction this remarkable ti
replacement stylus has earned universal
acclaim from reviewers and consumers. It
has even led a trend to stylus
modifications by major cartridge manufac-
turers, attempting to duplicate our unique
achievément — high praise, indeed!

WHAT'S BEHIND IT: Experts agree
that lower stylus mass is desirable, and
new record playing equipment has been
moving in that direction. But now, Walco
engineers have substantially reduced
total stylus assembly mass through an
unprecedented combination of technolog-
ical advances.

WHAT IT DOES: This important break-
through (1) extends high frequency re-
sponse, (2} reduces distortion, (3) yields
greater stereo separatlon (4) improves
?roove tracing, (5) minimizes record sur-

ace noise, (6) gives audible improvement
in sound clarity, and (7) costs as little as
about five records.

Most significant of all, these improve-
ments take place in the cartridge you now
own.

HOW WE DO IT: Walco has perfected a
way to bond a 60% smaller nude diamond
tip directly to the underside of the can-

Ualcoe
ELECTRONICS

New “ER"
Replacement

Stylus Turns Your
Present Cartridge

Into a “Super” Cartridge!

tllever This permits a smaller, lighter,
stronger assembly. In addition, the Walco
stylus is formed into a parabollc (Shibata-
type) tip for maximum.groove contact.

All other
stylus tips.

New Waico “"ER""
lowest mass tip

Artist’s rendering of high magnification,
revealing what the eye cannot see:

WHATITMEANS TO YOU: We believe
there is no need to spend a hundred dol-
lars or more to upgrade your present high
quality cartridge to state-of-the-art per-
formance. It can be done in seconds, at
home, merely by replacing the original
st Ius with a precision-crafted Walco

replacement assembly designed
espeaally for it, and made to fit exactly!

FREE BROCHURE: We'll send you'a
detailed report on the amazing Walco
“ER", and a list of cartndges for which
units are presently available. Or ask your
dealer: Walco products are available from
Audio and Record shops nationwide.

For maximum pleasure from your pres-
ent sound system, look into the Walco
“ER" Replacement Stylus. Itis the point of
most return — the whole point of high
fidelity.

Div. Walco-Linck Corp. Clifton, New Jersey 07015

SEE US AT THE IHF SHOW BOOTH 2721

ing which programs they want to
participate in.

A large scale membership drive
has begun and will continue, ac-
cording to Sacks and Blakely.

Both Sacks and Blakely re-stated
the nature and goals of CAMEO at
the two-hour long meeting attended
by approximately 30 prospective
and new members.

The group. which does not intend
to sponsor its own trade show. wants
to unite professional audio manu-
facturers and electronic music man-
ufacturers to better understand and
promote to what is a rapidly expand-
ing, though still nebulously defined.
markel encompassing musician/
recordists.

Intended as a “grass roots™ type of

organization, CAMEO is seeking ac-
tive participation from all manufac-
turers in these areas.

According to Sacks, CAMEO was
invited to participate in the upcom-
ing IHF Show in Atlanta but felt the
timing was premature since the or-
ganization is just beginning to
evolve.

While it's too late for the group to
exhibit in unison at the Summer
CES in Chicago this June, much the
way the British hi {i group has joined
together, there is a possibility the
companies will be grouped together
at future CES events.

At this June’s Chicago show. a
creative audio market seminar has
been added Monday (12). with the
theme “merchandising semi-pro
audio.” and several CAMEO rep-
resentatives will be on the program.

While no promotions have been
formally set, Blakely indicated thata
feasible type of promotion the group
could develop would be to organize
an expo in various markets consist-
ing of manufacturer booths and/or
seminars explaining multi-track
recording techniques to consumers.

There would be an admission
charge for consumers which would
help towards the costs of sponsoring
the expo. Blakely suggested there
could also be dealer booths where
some selling of equipment could
take place.

Sacks cited the successtul “Multi-
Track Expo™ held two years ago at
the Los Angeles Convention Center
which was sponsored by pro dealer
Dave Kelsey. who runs Audio Con-
cepts in Los Angeles, as the type of
event CAMEO could generate.

“Multi-Track Expo™ featured nu-
meErous seminars covering various
aspects of recording as well as man-
ufacturer booths.

CAMEO also wants 10 set up a
program to gather recommendations
for standardization. market research
and product safety as well as to
gather statistical data for its mem-
bership.

Temporary headquarters will re-
main in Chicago. CAMEOQ, ¢/0 Da-
vid Schulman. Suite 3501 LaSalle
Plaza, 180 North LaSalle St.. Chi-
cago. lll. 60601. -

JIM McCULLAUGH

www americanradiohistorv.com

tor, designed to the successor to the
4311 and the 4310E, a self-powered
broadcast monitor.

® BGW displayed its lineup of
power amplifiers including the
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