illbo

A Billboard Publhication

e internanonal Musu

|_‘|r_'-| | .-nl

ipe Newswoealk

Aug 19, 19/8e $1.95 (U.S

Are Top Acts Damaged By UNESCO To Debate
Too Many Outdoor Dates?

By JEAN WILLIAMS

LOS ANGELES-With more outdoor concerts this summed
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200000 cach. with some Ra ling Stones dates topping the $1 million mark
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$ Dip Hits Electronics Hardware

By STEPHEN TRAIMAN
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Home Taping Impact

By ROBERT ROTH

NEW YORK
ol copyrnghied works will take plac

Anomtemational conlerence on the burgeomng phenomenon of home recording
¢ in Fans next month under the jomnt sponsorship of UNESCO

and the International Union for the prolection of HIgrary and armmistc works
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VIDCASSETTES
SOLD WITH LPs

By DNCK NUSSER

NEW YORK
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senibicance agamnst the backdrop ol mcreasing nressure by music
groups here and abroad o contain a practice they charge skims untold milhions of dollars

trom potential record sales and publisher roy
alnes
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Are Top Acts Damaged By
Too Many Outdoor Dates?

By JEAN WILLIAMS

LOS ANGELES-With more outdoor concerts this summer than ever before
wounng acts such as Aerosmith, ELC and the Eagles are not selling out some of ther large studium
dates. according 10 & poll of promoters and booking ugents across the countny

Hecause of the immense siz¢ of the stadiums. more nekets are being sold than m previous vears
‘But an act doesn’t look zood in a 60.000-seater that's only half full

et il o

SAVs ane agem

since the beginming of June there have been approximately 25 concerts grossing more than
SIOCLINKY each, with some Rolling Stones dates topping the 81 million murk
According 1o Larry Vallon, vice president and partner at Wolf/ Russouller Concerts in LA . "We

about 83% of the house belore we break even on a concert

Al the same tme, reasons for the sometmes less than enthusiasue turnout of Tans vary greatly
ranging
conditions in certam parts ol the country, o the Fising cosl ol uckels

must sell out
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$ Dip Hits Electronics Hardware

By STEPHEN TRAIMAN

NEW YORK - The conunuing erosion of the U S, dollar against the hard currencies of major
¢lectronics exporters—Japan. Germany. Swilzerland and the UK. 1o a dégrée— s having an ingxo
ranle elfect on wholesale pricing levels of virteally all consumer and professional audio and viden

A5 a result. distnbutors, reps and retalers already caughtin a proba crunch will Teel even maore
pressure o ruse consumer and end-user prices going into the g hohiday buving season and major

professional shows with new lines lor next year
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consumer audio, i the proléssional studio, disco and mastenng areas, and the growing semi-pro
recordine mart, the appreciaion ol Lthie Grerman maork, Swiss frane and Brist |u- ind versus the
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Whale many Japanese manufacturers
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though less noticed
announced the most recent round of poce nses efiech
As of Aug. 9. the rate
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UNESCO To Debate
Home Taping Impact

By ROBERT ROTH
h.f \.'l.. "'|l Il{h "|.|'| mtermational conference on the |1uJ|'1.'||I'-I[I:' !'Ilfll'fu'rlll non ol hiomie |'1_|.|||"|_|.|li|i__'-

of copynghted works will take place in Pans next month under the joint sponsorship of UNESCO
ind the Imermatonal Umon lor the protection of hiterary and artstuc works
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Industry 2 ro s here and abroad to contamn a prachive they charee skims untold mullbions of dollars

VIDCASSETTES
SOLD WITH LPs

By DICK NLSSER
NEW YORK

s releasing four
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from potential record sales and pul-h--hn.:: iy -
altes

Home recording 15 slated 1o be the major
wme ot the meeung. dnder the general head-
ing ol “legal problems ansing lrom videotape
cassenes and audio disks | he conclave will
oring together 200 persons from member stales
of UNESCU, which controls the U'miversal
{ .-p*.n]‘_‘m Convennion, and from non-govern-
mental orgamzations Irom countries signatory
ol the Berne Convention

A 10-day period from Sept. 13 w 22 has
heen reserved lor the discussions which will

also center on the prranng ol welevision pro
grams and the -.J|I:"ll.1fIJIII" of broadcasters
imierests
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11185 this report whose conclusions may stm-

A progressive jazz label here
albums nexit month that will
accompanted by corresponding video cas-
settes contanimg wdentical materml and utihz-
ng the latest in image processing techmigues
It 15 the first time a label 15 ISAUINE COMmmer-
crally avaalable J1.||,|||a,'| aud o

Improvising Arusts Records 5 marketng
the unigue packuages with a hist price of 5349 95,
with cassettes avatlable in inch Betamax or
VHS [ormul or de
pending on the customer s playback equip
ment. The LPs alone will carrv a list price of
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on Casablanca Record and FilmWorks
All Fauves -Puma records are produced by Nicolas Skorsky and Jean Manuel de Scarano
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General News

LOS ANGELES—A number of
state university school systems
which function as a state agency and
- are therefore regulated by the sii-
| utes of those stales are using thep
| pwn standard performance con-
trmets in lieu of the American Feder-
 ation of Musicians’ contrict “to pro-

tect its best interesis.”

Uﬂd:r the bylaws of the AFM
gontract, Article 9, Section 6, should
gontract gricvances or other legal

ications anse, the laws of New
York state (where the AFM is head-
quartered) prevail, regardless of
which court the case is heard in,

" NEW YORK - A special NARM
‘sleering commitiee formed w0 guide
‘the association’s explorauon of the
and technology of in-store
merchandising will hold s

Agencies
G0 Disco To
Sell Product

By RADCLIFFE JOE

NEW YORK -Madison Avenue

has discovered disco music, and the
15 not only helping boost

the sales of just about everything
from stereo equipment to ham.
burgers. it 1s also helping 10 pack the
clubs with a whaole new group of fun
seckers who would not normally
consider disco dancing a form of en-
lerainment
- Most of the ads are being aired on
i television for maximum im-
pact, and many, like the Sanyo com-
_ trcial featuning that company's
iine of audio and video products, use
N actual disco setting (o further en-
sure that it tunes in the type of clien-
m which i 15 interested.
The major advertising agencies,
Benton & Bowles, J. Walter Thomp.
son, B.B.D&0O, Ted Baites and
McCann Enckson, frankly admit
that the decision to utilize disco mu-

(Continuwed on page 54)

DISK SALES
UP IN JAPAN

TDKYD—-Rmrd output in Ja-
n showed significant gains in the
t six months of this vear, bounc-
] hl:t strongly after declining in
977. Tapes continued their dra-
imatic nse from last year during the
ame penod.

Th:lnlm!l figures show a total of
million disks manufactured in
ﬂl!l six months of this year, as
ed 10 88.2 mullion produced
g the same period last year, a
u'ﬂllLSmc: last year's disk output
I'8% this six-month gain is sull

gown 2% from the same penod dur-
::! 1'9?&

|
K%
}
'u-

sainal ekt

B
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(Continued on page 63)

The latest state university (o im-
plement its own house contract is the
Unmiv. of Tennessee, which ook ef.
fect in May, The Umiv. of Missoun
has been using its own standurd per-
formance agreement for years, while
the Univ, of Nebraska, though i
uses the AFM contract, has attached
a nider stating that all disputes will
be governed by Nebraska law

The Nebraska nder, according to
Gary Gilger, program advisor at the
Lincaoln campus, s modeled after o
similar one at the Univ. of Southermn
Califormia. However, uccording to a
council at the Unwv. of California

MULLS IN-STORE VIDEO

ARM Unit Meets
n L.A. Aug. 25

By IS HOROWITZ

first meeting in Los Angeles Aug. 25

This guick wmplementation of
NARM's charter for full-scale re-
search into the developing market-
IH!._'_ 1.l..'L'hIIII..I'I..IL' llI'Il{*l.."I""\L'l-.ll'l"\ the im-
portance given the medium by the
record /tape industry

First word ol the test plan sur-
faced at a NARM manufacturers
and retmlers advisory commitiee
meeung in Chicago Aug. 2

Joe Cohen, execulive vice presi-
dent of NARM, savs that the study
umetable calls for completon in ad-
vance ol the association’'s natonal
convention next spring, with the re-
sults to be made known at the up-
coming conclave

Chairman of the steening com-
mittee 15 Jim Kohlitz of Integrnity En-
tertainment. Members include Jerry
Schulman of CBS Records, Lou Fo-
gelman of Music Plus, Lee Hart-
stone of Integnty, Tom Haman of
Peaches, Dan Dawis of Capitol, and
Scott Young of Pickwick

“Manulacturers are spending big
bucks to produce tapes for retailers.”
says Cohen, “and we're not sure how
elTective it 1s in sumulatng sales.’

He feels the vanables inherent in
measuring in-store  video effec-
tiveness are considerable and de-
mand well-thought out research
procedures.

These include evaluation of varn-
ous types of equipment, program-
ming, store placement, support via
prlnt .:I{J\I:HLHHE and airplay, and
efTecliveness in stores and chains of
VAMOUS sire

(Cantinued on page /2)

By ED HARRISON

Herkeley, no ome rule applies for all
Calitormb campuses

“The contract we now use 15 lor all
entermmment serviiees and the only
one we alfer when doing business,”
SYS Alin Parker, assistanld peneral
comneil at the Univ. of Tennesse
‘New legislation in the last year re-
quires that when entertainment con-
tracts are signed, we need certinn
provisions. It all boils down 1o how
o contract with the AFM when
yOu re a stale agency.

Stites Cary | nglish, execulive di-
rector of the National Entertainment
& Campus Acnuvities Assn

INECAA) | here are state laws
that preclude sigming contracts per
ming (o aother states, These states
l_l'||il'-.' SUNCTICIEN II'I||'|'|'|I'|"|||",'

.‘ll"l ith .1.|1.‘|' sichools there ari
['-rnh;qhh miore house conlracts than
AFM contracts
state agencies. The booking
sign the AFM contract

“With the change in the copynght
there 15 an mcreased ellort on
the part of schools 1o develop s own
contracts, Features 1n the
that they once lelt were unimporl i
are being pad « allention 1o,

says English

SN I11|". ||[1|. TALE il

aeents
|:|_'|

law,

cioniract

Closer
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SKY HIGH—A jubilant Neil Diamond displays his emotions after receiving
four plagues from ASCAP's John Mahan, West Coast regional director, left
and Mike Gorfaine, West Coast membership representative for 'Desiree’ and

“Sunflower."’

Two were given to Diamond as a writer and two were awarded

to his publishing company, Stoneridge Music.

Record Bar Shoots For Number 2

NASHVILLE-The Record Bar
record /tape/accessories  chain 18
shooting for the No. 2 slot among the
nation’s muluple stores’ retailers,
Barrie Bergman, president, told
more than 120 home oflice and store
management puumml at the open-
ing of the company’s fifth annual
convention Sunday (6) at the Opry-
land Hotel here

But the biggest spontaneous ae-
claim stemmed from his announce-
ment that profit sharing for manage-
ment employes will begin wath the
Oct. 1, 1978, quarter, ihe Bars' fiscal
year starl. Bergman estumaled there
would be “a couple hundred thou-
sand dollars in the pool” He sad
that 5% of pretax Record Bar profits
would go into the pot Bergman
added that a point system based

By JOHN SIPPEL

upon subjectve and objective cn-
teria was being established. The sys-
lem would be operational by Oct |,
he =ad

Bergman conflirmed the exclusive
report carned in Inside lrack
recenily that he would spearhead a
record label lormanon. He sawd that
he and Barrv GnelT, former creative
services execulive at A&M and ABC
Records, were forming Cypress Rec-
ords. Gnell said that distnbution
would be through CBS Records. A
verbal agreement has been
Ginefl smd. He expects algur:d pa
pers within two weeks

First act on Cypress will be the
'Li|:_*|l.l Clouds of Jov, Zack Glick-
man, the act's personal manager,
wis allending the conventon. 1l
would mark the frst ume a retail

reached,

ate Schools Drawing Own Talent Contracts

director of studeni
al the Limiv, of Missoun,

says the UNIVETSILY 5Y5-
been using 115 own conftracl
to protect its best inter

LUy Lonway
dChyvibies
Columbia
liem his
1r years
chis

He savs the comtract has met with
no opposibon as acts hke Linda
Ronstadt, the Beach Boys and Jlel-
lerson Starship have all signed the
contract

Ciary Cnlger, program
the Umiv, of Nebraska reports that a
tider stuting that the "vahdity con-
siructed and the effect of this con-

advisor at

(Continued on page 72)

Inteltron Buys
AudioMagnetics,
AMC Tape Cos.

By STEFHEN TRAIMAN

NEW YORK —One of Canada’s
largest vertucally inlegrated music
conglomeraltes has ac L;lllrul the con-
'Irnllln;_ inlerest in AudioMagnetics
and AMC Corp.. one of the
major global manufacturers and
marketers of promobonally-priced
blank tape

Formal announcement last week
ciame from lsidore Fhllnm'lF‘lhu, presi-
dent of Los Angeles-based Inteltron
Lud,, reporting the ac quisition of all
Sun Ventures Inc inlerests in the
iwo blank tape companies

Included manufacturing

{1|;|I'|

ATE

f Continued on page 10

chain has actvely operated g label
in the LIS

Bergman forecast 15 w 20 new
store openings a year through 1983
for the 80-plus Record Bar/Tracks
chiaun, He veered away from has 1977
convention predicuon that the chain
would open as many as five “super-
slores annually

A single Tracks over-10,000
square fool reestanding slore was
opened i1n Norfolk n fall 1977
Recently a 6,500 square foot Record
Bar was opened in Mobile

Bergman's 1983 goal exceeds his
982 Lml of 140 stores by the end ol
that year made at last vear’s confab
( Billboard, Aug. 27, 1977). At the
1977 event, Harry Clemenis, vice
president of finance, dissected the

(Continued on page I6)

Colorado Hills Alive With Sounds Of Christian Music

By GERRY WOOI

ESTES PARK, Colo.—The halls
came alive with the sound of reli
gious music July M-Aug. 5 ot the
fourth annual Christian Artists Mu-
sic Seminar in the Rockies

Music, mimistry and the business
side of the relipious music scene
merged in the seven days of semi-
nars, shows, contests IanmL_ RCs-
stons, exhibits, record/tape and
book sales. and countless encounters
among arhists, musicans, executives
and fans from both the secular and
non-secular world.

Some 1100 registrants took pan

n the annual event al the Y MCA O
The Rockies, cradled in the rugged
terraun of Colorado’s linest alutudes
Approximately 200  panelists
stressed the seminar aspect of the
conclave in a senes of 17
many of them concurrent

The eveni was siaped by Can

J RESSI0NS

Flona's Chnstian Artists Corp. ol
Thousand Oaks, Calhtl. Flona
presented ot a concert Aug. | with a

Assn Pl.lqllr al ap-
preciation (or supporn given i the
gospel music industry,”  reporied
that registranis came from 42 states

{inﬁprl M usic

Billboard is published weskly by Billboad Publicabons, inc,, Dne Asior Pla
K ¥ and at additonal mailing office. Curfent and back copies of Billboard are asailable an micrahilm from KTO  Miciotarm, Aie 1"_I'_r Miltwood. MY 10546 or Xefox Uniearsily Microbims
Artiar, Michigan 4E106 Postmasier, pleass sand larm 3579 (o Blliboard, P.O. Box 2158, Radnor, Pa. 19089, Area Code 215 687-3200

fa, 1515 Broadway, Mew York

imcluding Hawan and Alaska, and
four fordign countnes

SR ¢ r.-u'i. s
seul venue lor each might
that featured a wide

tairers from Southern |--1-]'n:|'~ Loup

crammed the 2500
% cimcear

varmeély ol emiér-

MY 10036 5k

g ion rare

Among the seminar lopics were
production techmigues in the studio,
arraneine for choir and orchestra,
vocal development, ponable sound
SYRIEMS, MUK |".L!"'|I-]:ILr1F CATeCTS,
!;h'll."h'-ll'fl | microphone technigue,

(ONdham 1w Jesus rock star Keith how 10 book acts, the art of song:
Crireen, More than 50 aels performed wnung. performance licensing, ra-
at the showcases of stellar wlent A dio for public relations and promo-
total of 41 solo uets and 19 groups ton, the recording husiness, voeul
exhibited therr skills on the MY development and |"L-h||'.. relatons
while the climaans mcekled a wide and management
vanety of subjects and servieral Lalent Liher lomes included t||IJ".'|.‘:'II.-.lri:_‘
contests 1n musi |_|“_h]-_||1 indd SO anid promolion siund svsiems
sribing were conducted (Continued an page 32)
annvdl rale. Coptinenial U S $85 Seconi cliss poslags onid al Mew York F
Wil Nordn Zeeb Hoad., Ann
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Pickwick's
Powwow To
Open Aug. 27
In N. Jersey

NEW YORK —The first joint con
venuon of Pickwick Internatuonal’s
retail and rackjobber wings, plus the
propretary, distnbution, Keel Man-
ufactunng and UK. arms. will bnng
more than 1.000 employes and 300
mndustry guests o mark the giani
music conglomerate’s 25th anmiver-
sary, Aup 27-31 at the Playboy Club
& Resort in McAfee, N

A full program of joint meetings,
individual retadl and rack seminars.
label software and audio/video
hardware presentations will occupy
the company

Chairman C. Charles Smuth sets
the stage Monday morming (28) with
a presentation of highlights from the
cump.m'n. s first 25 years and a pre-
view of the Tulure

That alternoon, Scout Y oung will
lead the retail session and counter-
part Enic Paulson will open the si-
multaneous rack meeungs. Alter-
ward, the retul group breaks mio
five regional meetings and rackjob-
ber personnel will start rotating
through a seminar program

A 90-munute pre-dinner session in
the convention center will focus on
visils with exhibitors ol software,
hardware and accessones.

Retail group spends Tuesday
morming (291 in the exhibil area,
with the afternoon open, while rack
personnel will spend the day occu-
pied with key seminars, Included are
merchandising. returns/phone sys-
tem, human resources, customer re-
lations, adverusing. Pickwick Rec-
ords. purchasing and “Are You A
Pickwick Professional?”

The rack group will spend
Wednesday morning (30) in the ex-
hibit area, with their afterncon open
for recreation., while the retail swaff
ers spend the day at more seminars
Their topics include soltwire prod-
uct. personnel and truiming, oper-
atons, merchandising, advernsing,
hard goods and the Chnstmas pro
gram

A I’_'-I_HI|'-:H|I.‘ recepbon thal evemng
will precede the silver anmiversary
awards banguet The convention
winds up Thursday morning with
divisionnl recaps for the retal and

rack groups. STEPHEN TRAIMAN

New Arbitron System
Gets 8-City Approval

By DOLUG HALL

NMEW YORK —Allter more than a
year ol w rangling Arhitron  has
apparently won its struggle o install
4 new measurement system which in
past tests has indicated 11 <an se-
verely shake up the standings of sta-
uons in markets

The system, known as Expanded
Sample Frame, 1s Arbitron's answer
to measuning listening ol persons
with unlisted phones. Some cntics of
the system have charged that Arb
iromn i'-l:l'- tiken some short cuts which
have resulted in overwelghtng esti-
males on the number of these hslen

Ers {Canfinued on page <)
20th Loses Pair
LOS ANGELES Harvey

Cooper, sentor vice president, and
Lenny Beer, another vice president
d:pu:t:d the 20th Century-Fox label
here Frday (11). Barry Gaoldberg
will succeed Beer, reports Alan W
Livingston, president of 20th’s
record and entertainment wing.

TV TIME—Gerry Rafferty, right, discusses his appearance on David Frost's
“Headliners' program in New York with Frost. Rafferty flew from Brussels
for tv shot.

ONLY ONE IN NEW YORK CITY?

Pressing Plant In
 Loft Off Times Sq.

By DICK NUSSER

NEW YORK A 24-vear-old col-
lege graduate with a degree in fi-
nance has forsaken a career on Wall
St. to operate a thniving custom
pressing plant in a thard floor loft a
block off Times Square. It's believed
1o be the only pressing plant within
the city limits

“It's been a tremendous amoun
of work.” concedes George Sro-
lovitch. “but there are monetary re-
wards, One thing I've learned 1s tha
graduate schools don’t teach you
how o get clients and collect from
them.

Srolovitch launched RGH Record
Pressing Inc in December, 1976
with two Consolidated semi-aulo-
matic, tlt head presses. He has
added four more Consolidated
presses since and 15 turning out LPs
al the rate of 6,000 1o 7.000 a dav. He
runs Iwo shifts and employs 20-25
persons

According o some his chients
RGH s developing a well-earned
reputation for quality PrESSINgs. S>ro
lovitch attnbutes this o the size ol
his operation, which he intends o
keep small

*Qualin main-
tains. "Il a customer pushes us 100
hard we don't want the busines

Ouclity money, and
Sroloviich 15 the hirst o0 admit that
RGH 1= not the '-|'H'=1Fi"~|[ pressing
;'lf-.nll around. The average price of a
pressing al RGH s 50 cents per dish

ROH handle seven-inch
disks, etther, 1 don't think | could
_:_.'L.r ||1|.|||1*- Pressings on '.|||EII|"~. ul -
day s pnces, he believes

Srolovitch Tounded RGH with a
--l|i|'!_tr Budoly L, :I--1,-,'.:|-..|.| Harmy
Krakowsk:, alter researching the
manulactunng market and deter-
mining thal record pressers were in
demand. 1he pair hirst .|p|1r||.tL|1n_-,J
the Haomilton Manufacturing Co..
where they were introduced o John
Cru b, 4 consultant who ||1_'|F'||_'1_| them
sel up and wrain workers

“Most pressing plants moved
from the city a long time apo,” he
notes, “bul we l..IL'n.II.h'-J > take a
chance here, So far it's been paying
afl.”

lakes time, he

also cosls

TR

He i1s most proud of the fact that
Just recently he lured a direct-to-disk

manufacturer away from a Nash-
ville pressing plant

“This guy heard some of our work
and sent us a check in advance be-
fore he even heard a test of his prod-
uct.” Srolowvitch claims. “He sent me
a letter SAYINg “Just g2ive me g,und
records and mamntain your preseni
qualily

RGH boosted 1ts fortunes when
both RCA and MCA famed out
work followmng the deaths of Evhs
Presley and HmL Crosby, RGH also
handles sub-contracing waork [or

matl-order record manulacturers,
Latin labels, soundtrack labels and
promotonal sccounts

One of the advantages of locaung

(Continued on page 1)
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Al Bergamo and Al DeMartino are new vice presidents at Ep 1e/ Portrait/
soctated Labels, the former overseeing West Coast marketing out nl‘Lﬁ
geles, latter handling artist development from New York. Bergamo wis rr
branch munager for the Seattle market, DeMartino was director, artist d
apment for E/P/A. . Ron Oberman named vice president of merchandi i‘
West Coast, for Columbia Records, based in
Los Angeles. He moves o the newly created
post from West Coast director of merchan-
dising. . . . Eddie Kilroy appointed vice presi-
dent a&r of MCA Records’ Nashville oper-
ation. He was vice president ol Nashville
operations for Playboy Records before join-
ing MCA. Kilroy will honor his production
agreement with Playboy for the duration of
his contract with theém. . . . Three major pro-
motions 4t CBS Records Nashville as Roy Wunsch s named to the newl
created position of director of marketing, CBS Records, Nashville; Joe Cass
named director of promotion and Areeda Schneider, manager, administration
Wunsch was previously director, sales and promotion, E/P/A, Nashville ar
Casey was director, sales and promotion, Columbia Records Hlfahiﬂlil!“. A
A&M Records, Los Angeles, Jordan Harris appointed director of produ
management. He was most recently senior product manager. ... Harvey 2
h-m*rmk appointed West Coast director of ad&r for MCA Records in Los An _. ;
He was most recently involved in pre- prudmllun and communicalion I'm-
Spector and held the West Coast director of publicity slot for Danny Gold
berg, Inc Harvey Leeds 15 associate direc-
tor, national album promoton, at E/P/A
New York, switching from Northeast re-
monal glbum promotion manager. Named
regional album promotion manager, Mid-
west, for the labels 1s Chuck Schwartz, based
n Chicago. He was local promotion manager
for the Cleveland markel Weldon
McDougall joins the Fantasy group of labels Harris
as East Coast director of promotion/black
music, headquartered in New York. A 30-year veteran of the music indusin
he has worked extensively with Philadelphia International Records and Mg
LOWT George Renfro appoimnted vice president of Sound Story Recordss
Jay McDaniel appointed national singles promotion, secondarnies, at Phon
gram/Mercury, based in Chicago. He was local promotion manager for Nog
and South Carolina Connie Jester and Peter Anderson are Columbia [og
promotion managers for the Cleveland/Pittsburgh and Cincinnati @
spectively. Both move from sales rep posts in those regions. ... Ronald B
now 15 sales manager, Dallas branch, for CBS Records, from director of brax
operations, Western region, for ABC Records & Tape Sales. . .. Ross
named director of promouon at Anola Rec-
ords covering 5t. Lows, Kansas City and
Lowsville and basing out of S5t Lows. He
was formerly with A&M as local promation -
director Roger Silver, Mark Niederhaus- ” ; .

>

1

Bergamo

&

..’l.

T~
-

: 0 Eerman‘

er and Alex Mayewsky are new local promo-
ton managers at Polydor, covening San
Francisco, St. Louis and Cleveland respec-
ively. Silver comes from a theatncal back- De Care
Lmund Niederhauser was in concert promo- ]
uon and Mayew '-.]n. worked in disk wholesaling Michael Hare is promg
(o executive assistant to the president of West "End Records, New York, 58
ping up from administrative and promotuonal duties. Jim McDermott
over as nauonal director ol disco promotion, hus furst industry post Al
Records” Nashville division, Tony Tamburrano promoted to national pross
ton field manager, while Bob Walker, formerly with WNYN radio, join$
carry oul Midwest regional promotuon. Danny O'Brien, formerly with WE
moves 1o ABC as regional promotion director for the Southwest . . . E4S)
becomes director, inventory management and production al Polygram Dist
bution, New York. He was director of inventon management. ... At Y J
Gerald Falstrom, director of financial planning since Januarn H“ has be
appointed controller, based in Burbank. Also at WEA, Fred Toediman Al
pointed Cleveland branch ma irketing coordinator, He was promotion »--,
sentative for E/A the last three years. Rufus Greene appointed WEA'S b
music merchandiser [or the Phal: H.Jil.:phll markel. Sean Brickell joins WEJ'L
the Elektra/Asylum and Atlantic promotion representative for Virginia, bas .
in Tidewater. He was previously a music journalist. Narrio Wright promiie
to Eastern region black music marketing representative based in Philadelph

He was previously a salesman and WEA rep in Phil; idelphua. George :
itis, formerly with Pop Top Magazine in Los Angeles, appointed WEA
Warner Bros, promotion person in Hartford. Conn. And Helen Zellberger &
appointed mang ager of accounting for WEA, based in Burbank.

w W w
Frank De Caro now director of West Coast a&r for the Entertainment Cou il

Los Anpeles. Most recently he served as music coordinator for albums hj'
bra '-;'“”t"- ind, Fleetwood Mae, Mac Davis, Helen Reddy and the "'5;1-
per” soundtrack. . David Grossman is named manager of special p
NARM, located in Cherry Hill, N.J. He was with Bib Distributors in Atlanias

wr k| ]

McDermott

|,.u'.|

Ruamd Sioll 15 president of Headliner's Talent Apency, New York, movingR
from vice president. . . Sally Stevens becomes administrator, press and |
mation, al RCA Records, West Coast. She was publicity director in the
tor Elektra/Asylum, - Jacqueline M. White appointed to the post uf :
president. public relations division of Los Angeles-based Pete Senoll E b
prises. Most recently she was an account execulive at Levinson Assoc., Lﬂ )
geles Tom Thorsen joins the Northwest office of the Good Music Agen
in Missouls, Monl as agent trainee. He 1s a musician, . . . Dick He ul
moted 1o senior vice president of the Jim Halsey Co. Howard, based in E
Angeles, 15 in charge of West Coast operations and heads the firm's Lelevi
division. . . . Jody Williams, formerly with BMI, becomes prufmmnﬂ T
ager of Charlie Daniels” and Joe Sullivan’s Hat Band Music. . - Sye Binf
named director, press and public information at CBS Records, HHh‘H’i .
Rusty Jones joins ASCAP's Nashville
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Randylackson
goes solo with
‘How Can | Be Sure"

This youthful Jackson is stepping om:,
with his brand new debut single on E
You can be sure that he's following
the best of family traditions.
"How Can | Be Sure” Randy Jackson's
new sln? e
On Epic Records and Tapes.

Management
welkkner-DeMann Entertalnment
5700 sunséet Bivd Penthousa 15
Los Angeles, CA 90069

. Co-Management: Joe Jackson
Produced by Steve Stein
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SOCCER FAN—Lee Oskar, Elektra .-‘ﬂr.ylum artist, is surrounded hy the Centerfold Girls soccer team in Los Angeles, He
coached the team when it played the Hollywood Squares for the benefit of the Children's Hospital of Orange County,
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Register Of Copyrights Ringer

Asks U.S. Join Berne Conventior

NEW YORK - The |"Iu~.'~1|hl|ll'ﬁ of
increased protection abroad lor
American copyright owners through
membership of the U S, in the Berne
Convention was urged last week by
Register of Copynghts Barbara
Ringer

Speaking at a luncheen meeling
at the annual convention ol the
Amencan Bar Assn., Ringer’s half-
’r'nrur talk on “The YView From The

Copyright Office” -:'I.F!lul:l..d the dif-
ficulues CMETEINg In the first uE!H
months of the new Copynght Act

33 Kid Publishers
Hear Chappell Vets

NEW YORK-The second meet-
ing of the recently formed organiza-
ton of young publishers Aug 2 an
tracted 33 youthful execubives 1o
hear veteran practtioners Irwin
Robinson and lrwin Schuster of
Chappell Music discuss administra-
uve and creabive functions ol a pub-
lishing company

Cueslt ﬁpn:dl-.u:rh are 1o be a4 conun-
wing feature of upcoming meetings
ol the new group, formed last June
with the assistance of the National
Music Publishers Assn. to provide a
medium [or more acuve partcipa-
tion in publisher affairs (Billboard,
July 8, 1978)

Last week's conclave was held in
the MCA boardroom here. At the
next meeting, Sept 11, a formal
name will be adopted by the group

Moss Group Tees Classical Line
Vox Masters Appear On Turn On Label At $3.98 List

NEW YORK -A major dnve to
penctrate the broad-based budge
MOR muarket wath classical reper
toire has been launched here by the
Muoss Music Giroup, using the cata
log ol Vox Productions as source
malenal

The initial release of eight albums
in the firm's new Turn On line ships
next week, carrymng o $1.98 sup
pested hist price, butl discounted to
permil a rewul tag of $2.98 by vol
ume retatlers and racks

-I l"IL' 'F.:il. gk ]1‘1' .H"lj"ihq,"*. 1-:"-'"I-|"1'r iy K=
track cartndge and casserte duplica-

uaany amaricanradinhistory com

By ROBERT ROTH

The Register’s office has
inundated with paperwork because
of new forms required to secure
copynight registration, Ringer says.
In many cases, the forms, stll unfa-
miliar to many users, are filled out
mcorrectly and require increased
correspondence resulting in a back-
log of registration applications

lhe Register notes that this back-
log has forced “hiberalized standards
for registraton”™ for at least the next
few months o cut down on letter
writing. although she would prefer
the more thorough examinations
that have taken place in the past

Pushing for more stalf for her ol-
fice maght force a raise in the copy-
right registration fees, already up to
$10 since Junuary from the previ-
ously mandated 56, but Ringer s re-
luctant o “support a fee Increase.”
“1t would hur the small authors and
publishers,” she leels

The register also reveals that her
office will move back to Washington
next year from its present location in
Arlington, Va, and that she had
recently been given the title of As-
sistant Libranan of Congress for
Copynght Services, something she
feels symbolizes the “integral pan™
that her office 15 of the Library of
Congress '

Tummg o the Berme Conventon,
Ringer told the ABA's Section on
Patent, Trudemark and Copyright
that a conference was recently held
on the possibility of the U.S. joining
the Berne Conventon

been

By IS HOROWITZ
tons of all ttles in the new series.

ra Moss, president of the ¢om-
pany w IHLJ"I.JI._L{IHFE-IJ Vox prupﬂliﬁ
compnsmg some X500 individual
masters in a deal last May (Ball-
hoard, June 3, 1978), says an addi-
tional eight albums will be released
before the end of yvear, and that the
enlire pﬁ gram will be sup wrted by
“ample” point-of-sale display mate-
ral

"Our prime largel 18 the merchan-
diser who does not normally carry
classics,” says Moss, a former presi-
dent of Pickwick Intern

One of the things holding
Amencan membership 15 the
quirement of a notice of copyn
under U.S. law, without wha
published article loses all ngh
copyright, but the US. m
permitted to join Berne fora tial
riod of 20 to 25 years afler hich |

notice requirement would i
have to be eliminated or me
ship in the convention lerminates

The State Dept is now cons

enng the proposal

il

WBLS' Ramos To
Burkhart/Abrams

NEW YORK—Burkhan/Abmn
the radio programming consull
firm, 1s jumping on the WBLSS
disco/Tunk format by opening &
vision to program this r:lm,p
bing formaL

Kent Burkhart has hared
Ramos. WBLS' music direci
help in the company’s expas
into this area of black-related'm
Ramas starts Monday ( 14) But
told attendees at Billboard's 1
nual International Radio Progs
ming Forum Thursday (10},

Inner City Broadcasting, W
owns WBLS, is in the proce '7,'-
quiring KRE in H:'-rh!kj. :
WHRB in Detroit and 5
Angeles, with inteations aof *
ing its highly successful bre
dience appeal sound wesi
board, July 15, 1978).

"

(US.). His conviction 1S -.-“-;:
there 15 a large and | 1y
tapped market for famihar ¢l
among consumers who neo
and enjoy the melodies, but
off by the term “classies™

Each album title is led off b
phrase “Tum On." and is foll
by such as ™ w:lh Thrilljnl
Love Themes,” . with the S
Strains of Humnnuc ‘h"mlll'lli
All also display the rubne, ®
Music You Love—To Be Loved B

1-.'!|
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IT WAS WORTH THE WAIT!

The Single: “It's A Better Than Good Time:” An out and out smash single. Being hailed everywhere as the
group's biggest hit in years, it's scoring immediate across-the-hoard appeal. P roduced by ium Macaulay.

The Album: “The One And Only..." This long-awaited album features brilliant production, and ten exquisite
songs— featuring Gladys Knight & The P Ips at their very best.

The One And Only.. | (ladys Knight & The Pips.
77 Back on top..where they belong.

THE ONE AND ONLY...The ne u tllnml by Gladys Knight & The Pips.
[‘ﬂt‘l{[lll'lrl'i!.',' ”1*‘ mneredible lI|| ]l S A Betler [ h in :lulrl [ III]t
suobaH (n Buddah Records and ’['elju_-.»;‘ BDA

RIS G0

Marrketed and distributed by Avista Recorgs

WWWwW americanradiohistorv com
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| NEW YORK-Buddah Records
has filed suit in New York Supreme
Court against Gladys Knight and
[ HS I-‘.'_u.._‘. rds, asking the court Lo en
jon Knight from recording for CBS
and also asking $1 million in pum
live damages from CBS lor signing
Knight when she was allegedly sull
under contract to Buddah

The suit follows the announce
ment al the recent CBS convenuon
in Los Angeles that Knight wall
record for CBS Records (Billboard
Aug. 5. 1978). Kknmght had prevr
| ously sued Buddah and Ansia Rec

ords asking for dissolution of her
Buddah contract (Billboard, May 6,
1978)

In its suit against Knight, Buddah
states the singer entered into a
recording arrangement with Bud-
dah on or about Feb. 1. 1976,

Gladys Knight And CBS
' Face Buddha Records Suit

—

through Perdecuon In Performance
Inc. where she was reguired o pro
vide master recordings 10 Buddah
extclusively lor a penod ol nive years

However, the suit charges, in July
1978, Kmight entered into a record
ing ..g|‘----1'uur|1 with CBS Kecords
despite two letters from Buddah o
CBS advising CBS that she was sull
under contraclt with Buddah

In its suit, Buddah charges that
the loss of the singer has caused o
“incalculable mury 1o 115 reputa
uon,” and asks the court not only to
enjoin CBS from releasing her prod-
ucL but also asks that hﬂl&'i“ and
Perfection In Performance Inc. be
enjoined from “producing, record-
mg and delivening master recordings
or any other device embodying the
performances of Gladys Kmght to
CBS Records.”

EFFECT ON MUSIC NOT CRITICAL

NEW YORK-New York was
without daily newspapers after a
sinke closed down all three ol the
major papers Thursday (10), bul
music ndustry sournces say they can
live without them [or the short term
Bul should the stinke conunue lor a
long tme there may be problems,
they say.

“The newspaper strike is the best
thing that can happen o us,” says
Ben Karol, partner in the King
Karol retail chain. "The discount
chains, the Korvettes and Alexan-
ders, use records as a loss leader o
hnﬂg peaple into their stores, and
we could hive without that advertis-
ing.”

Karol sayvs that he 1s moving away
from newspaper advertising, and go-
ing more o radio and television. He
adds that he expects 1o debut his v
spots toward the end of the month,
with halfl of each ad promoting the
product, and the other half as image
advertising for his stores

AUGUST 19, 1978, BILLBOARD

Stan Feig, the assistant 1o Ron
Delsener, op New York promaoler,
says the stnke comes at a fortunale
time inasmuch as the summer season
i5 pretty much set, and no announce-
ments are imminent for fall concerts
Delsener frequently makes the ini-
tal announcement of a major con-
cert through a full-page ad mn the
Sunday New York Times

Feig says that even with a longer
sinke the promoter will be ahble 1o

Pressmen’s Strike Fells N.Y. Papers

By ROMAN KOZAK

cover himself with ads on radio and
in the \':[t:lgu Vouce, which wall con-
unue 1w pul‘ﬂhh through the sinke

ASCAP Suing
N.Y. Studio 54

NEW YORK-ASCAP hled a
copyright mfrnngement suit last
Thursday ( 10) against Studio 54 and
owners Steve Ruobell and lan Schra-
ger for alleged failure to pay licens-
INg iees

Named in the complaint liled n
federal court here are six musical
compositions .'.l"f[_"fl..] o have been
performed at the d |~.+.'r||heq|.|r: from
Jan. 4 to July 1, 1978

The suit asks an injunction, 1,500
m statutory -.J.'s,m.lgcx and costs and
altorneys fees.

In a telephone interview, Rubell
claimed to have signed an ASCAP
contract and ol having the intention
o pay the icensing fee. “There was
no intention nol o do " he sand,

and indicated he had expected 1o be
tilled by ASCAFP

McBride Heading
Chicago’s NARAS

CHICAGO — Robin McBnde,
Phonogram/Mercury a&r execulive,
has been elected o0 his second lerm
as president of Chicago's NARAS
chapter, succeeding studio owner
Ciary Lonzzo.

[OCK I Tomance
W

JO0.

R,

HORN BLOWER—Capitol's Raul de Souza, trombonist, plays his speciaily-

built Souzaphone between sets at the Roxy in Los Angeles. Listening tg the
instrument, which has four valves and is built in the key of C are, left to right,
Sim Citro, Capitol's district manager; Karen Mouton, a&r coordinator, soul

product; and Larry Hathaway, national sales manager.

School’s Approaching, So
Labels Forge Promo Ploys

By JACK TESSLER

NEW YORK-With back-to-
school time approaching, record
companies specializing in product
for children are launching market-
ing campaigns to solidly hit ther tar-
Fels
" Peter Pan Records announces thal
its August marketing campaign
“Doctor Swan For Back-To-
School'™ features 11 new 79-cent
“Learnabout™ LPs. The LPs feature
Doctor Swan teaching 11 basic
learming foundations including
numbers, shapes, manners and the
alphabet. The matenal 15 conveyed
through comedy and song

Peter Pan 15 also releasing single
and LP product and books from
television's “Incredible Hulk™ and
"Spu.ll:i'nl.-m " The singles sell for 79
cents: with a book they are $1.49
LPs with a book retail for $3.98; the
LP alone 15 $2.98 1hese spoken-
word disks, a total of about a dozen,
consist of onginal stones

Sesame Streel Records 15 pegging
its entire fall campaign on the “Ses-
ame Sireet Fever” product {Bill-

hoard, Iuly 29, 1978). Aside from the
‘Fever” pEwdu-.t they are doing their
standard back-to-school promoton
made up of basic learming records
Via songs, stories skits, visuals and
special workshops they aim at pre-
schooler, giving them preparatory
matenal which teaches telling ume;
numbers, letters, counung: shapes;
sizes and signs.

There are special promotional
deals on initial orders being made o
Sesame Street distnbutors to be
passed on (o all retailers Maore than
a half dozen Noor and counter dis-
plays, constructed 1o hold 5240 1o
51000 worth of merchandise, are
also available as are window stream-
ers and posters

lil/Passage Records which sells
its product to retailers direct, is offer-
ing special back-to-school discount
programs. The product includes 23
new LP releases and is backed up by
in-store displays, window streamers,
blow-ups, and easel back album
covers. The label also offers a co-op
ady erlSIng program

Lowenbrau Jingle Popping
Out As a Prysock Single

NEW YORK -While pop copy-
nghts are enjoying increased usage
in national television and radio ad
spots (Billboard. July 22, 1978),
Miller Brewing's successful “Let It
Be Lowenbrau™ jingle 15 going in the
opposite direction

It's been tumed into a full-length
tune, performed by veleran ~.|n:g-cr
Arthur Prysock—his 15 the voice
heard in the adverusement—and re-
leased commeraally by MCA Rec-
ords

The disk, entitled “Here's To
Good Fnends and leased 10 the la-
bel by the singer’s regular outfit, Old

Fown. 5 52l o follow such lamous
jingles-to-hits as *“Jeans On,"
“We've Only Tsi Begun™ and “I'd

Like To Teach The World To Sing ™

Author of the last-named number
a plobal hit for the New Seekers in
1971, 15 responsible for “Here's To
CGood Fnends.” He's Bill Backer, a
IS-year l.'l1lr'l|.lln. ol ad

MeCann Enckson

MceCann stafTer, Billy
Lakes |'|ll-1|;:|_|,‘|! dredil N Ihl

o LETIEY

Another
| davis
lIl*l-.

Ir“""'"l-l'-."' |1'||l.|- I"F | -I-'-||--.'"|I|'I|”

once a4 Lierman beer bhut now
prewed by Miller in the U S COIn
cides with Lou Rawls' cheerleading
for Budweiser. Latter artist’s mosi

recent album, "When You've Heard

www americanradiohistorv com

Lou, You've Heard It All” 15 even
tagged afler the brands campaign
slogan

The move to record “Let Tt Be
Lowenbrau™ for regular release fol-
lowed consumer response to the ad
spots (Prysock had cut a commercial
for Miller previously, and his voice
was deemed suitably masculine to
convey the new campaign’s mes-
Sape)

When the commercial began air-
ing in lest markets i mid-1976-
and, subsequently, nationwide—
both the brewing company and
McCann Enckson received heavy
mal engquiring about the '-Illgl:l:w
wdentity and the availabilityv of a
recording of the tune '

INd Towner owner Hy Weiss saw
an oppartunity for Prysock, who has
been recording for the label since the
S0, 1o gain s besd POP Crossover
shot in years, and sel to work

New lynics to the pngle were wnt-
ten by Backer, and the “Let It Be
Lowenbrau™ phrase was modified o
“Let's begin again.™

Weiss also deaded 1o enhance the
chart chances of "Here's To Good
Friends” by leasing it W0 a major
1.|'IIII|"||||'I"| : _

While Prysock sings on vinyl, s
ad spots continue on the air nation-
ally as the Lowenhrau “ﬂ-mF“':

rolls on, .

i
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SAVOY BROWN
GETTING TO THE PO
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Financial

Canadian Firm Buys Into
AudioMagnetics And AMC  profits Hit

® Continued fram papge 1

planis for consumer and industrial
8-tracks and cassewes in lrvine,
Calil,, Tijuana, and Portugal, and a
major Canadian markeling oper-
ation. A sale had been anucipated
( Billboard, June 24, 1978}

With headquarnters in Radnor,
Pa.. Sun Ventures is a wholly-owned
subsidiary of Sun Cao,, lormerly Sun
Oil Co. It acquired a minonty posi-
uon in AudioMagnetics in 1974 and
controlling interest in May 1976

While Inteltron 15 only aboul
three months old, Philosophe s
founder and president ol 10-year-
old Cinram Lid. of Montreal

The company and its subsidiaries
include the largest music tape dupli-
cator in the Dominion, including ex-
clusive work for RCA, MCA “and
A&M, among others; record press-
ing and injecton molding plants,
recording studios, and machinery
manufactunng.

While stull a major factor in the
global blank tape arena, in recent

ElectroSound Group Inc. reporns a
27% increase in sales for the fiscal
year ended May 31 to $24.110 mil-
lion, compared with §18.955 million
the prior year, due primanily to un-
seasonably strong third and fourth
quarters, according to president
Dick Burkett Earmings from oper-
ations were $1.625 milbon, com-
pared with S112,000 in fiscal 1977,
with no federal taxes due to a sub-
stantial tax loss carryforward. Ex-
traordinary credit of $10.7 million
from restructure of the company's
bank indebtedness is reflected n
1978 results. Net earnings lotal

Off The Ticker

years AudwoMagnencs had aban-
doned 11s {_'Jr1udi.!|1 manufaciuring
operations for an import/markeung
.lIl:IHE_tHH..'I:I, and cut back on its
Portugal operations after 4 major
plant expansion, due to the loss ol
several Key foreign markets, includ-
ing Turkey

MNoted basically for its solid mar-
keting of 1'~r|.1~.1~.n1.mn.1'-h, priced
blank tape. including the well-ac-
cepted Tracs line that is a m: unstay
of many record/tape oullels and
racked operations, r"Ludl-.-FhT.lgni:[iL'"-
recently began a national rollout ol
its improved High Performance hne,
geared w the stepup trend to better
quality producits

No immediate changes are anuc-
pated 1 AudioMagnetics oper-
auons, with pressdent Dom Saccacio
continuing to head operations from
Irvine headquarters. Inteltron 1s
being represented by anormey Hen
Massing in L.A., with deuuls on fu-
ture plans here and abroad expected
ST

$12.325 milhon, compared with the
prnior year figure of $2.264 mullion,
which included an extraordinary
credit and discontinued operations
gain of $2.152 million. Burkelt indi-
cates the improved revenues trend is
expected to continue into the first
two quarters of fiscal 1979

L - -

Handleman Co. reports 11 has
terminated previously announced
negotiations for the possible acquisi-
ton of a pnvately-owned distribu-
tion business not engaged in pre-
recorded music or books

Glen Cove, L.l., NY

o BEDROOM HOUSE

Sound Proofed
Acoustically Excellent

RECORDING/REHEARSAL
STUDIO

In bsmnt., cntrl A/C, gas heal,
LR w/calhedral ceiling, fmly rm
w/frpic.. 2% blths_, big kil Indry
rm, 2 car garage, beauliful grmds.,
walk to schi., shopp., only 30
miles frm NYC, 5 yrs yng., sacri-
fice, $90 M, ralocating, Owner

212/421-7127

CONCERT
PROGRAMS

Posters,
Financial Reports,
Brochures

and other
on time quality
job printing.

By the Printing Division of
Billboard Publications, Inc.
2160 Patlerson Streil
Cincinnatl, Ohio 45214
S8 AR ] = 50

CUSTOM AND STOCX DIVIDER CARDS

OFHER PRODUCTE CORP,

BOX 1812, CARSON CITY.NV._BY20)
702 - BA2 - 9333

For information
regarding
major market
quoles,

please l:-al

Douglas Yolimer

Dean Witter Reynolds Inc
16255 Ventura Blvd.
Encino, Calil. 91436
(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Mambtagrs New York Siock Exchangs. Inc

Capitol-EMI
$10,006,000

LOS ANGELES—Capitol Indus-
ines-EMI Inc. reports sales ol
S22 677.000 and net income of
510,006,000 for the fiscal year ended
June 30, 1978, This compares with
sales of $209 765,000 and net income
ol S10.860.000. before a federal in-
come tax reversal of $5.300,000
which resulied in ner income of
$16,160,000 in the preceding year

Bhaskar Menon, president and
chiel execuuve officer, commentung
on the results, cited varous achieve-
ments during the year.

Among them were the successful
projection at home and abroad of
several top Capitol artists, the estab-
lishment of EMI Records in the
US., the extension of the firm’s
manufactunng agreement with
Wamer Communicauons, the con-
clusion of a national manufactunng,
distnbuuon and sales arrangement
with United Artusts Records, the
profitability of the magnetic prod-
ucls division, r].nd Capitol's “re-
sounding victory™ in a complex class
action suit filed by Rocco Calena
against Capitol Industries.

Menon said the main disappoint-
ment was the label’s inability “to
fully achieve targeted profit objec-
uves in the face of increasing costs.”

MCA Bolstered
By Gains From
Music Divisions

LOS ANGELES—Recovering
music prolits in the record and mu-
sic publishing division paced parent
MCA Inc. w all-time record six-
month and second guarter sales and
earnings

The second quaner, ended June
30, 1978, was the second conseculive
gquarter the musie division showed
guins, followmg nine consécutive
quarters of dr:-.;limng I"rmﬁu.

In the second quarter, records and
music publishing posted a sales gain
of 524% 1w S2R.012.000 from
$18,384.000, Music carming in-
creased 419% w 52185000 from
$421.000

For the six months ended June 30,
1978, the music division increased
sales 23% 1o 551,963,000 from
$42,100,000, Profits jumped nearly
62% 10 85,517,000 from $3.409,000,

Contributing heavily o the suc-
cess Of the division was the plaunum
selling “FM"™ movie soundtrack

MUCA Inc., for the quarter, posted
a 44% increase 1in net income Com-
pared with last year’s correlating pe-
nod as il increased from 519,169,000
o $27.592.00. Revenues increased
22% & 5225.012.000 Irom

184 611,766

T.R. Inks Binder
With Mexico Label

NEW YORK -T.R. Records and
Fonomex Records of Mexico have
worked out a reaprocal arrange-
ment where T.R. will distnibute
Fonomex product i the US, while
Fonomex will market TR. product
i 1ls home country

The Fonomex line consists of six
labels: Ja-Ja Records, California
Records, Karma Records Fonomex
Records, Stereo Star Records and
Galaxia Records

[ LR 5 a magor Latin label in the
'S

_—WadiOhiStorv-com

~ Market Quotatic

Az of closing, August 10, 1978
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York Slock Exchange, Inc

Dollar’s Dip Hurts
Electronic Hardwa

ago 5 now SE90, whﬂ:ﬁ:
lathe is now $39.48(
pared with $16,850 a dec ...;i

“While our profils are going
they are selling
equipment al lower prices &
profits.” he observes. Apant frg
Neumann mikes, all {lﬂlﬂ
ment imported by Gotham 158
end-users at the daily exe
(Continued on p

ALl FIG
OFFER
RCA

NEW YORK-—Purck
RCA SelectaVision vide
recorders in September and 0%
will have an exclusive offert
Muhammad Alifl.:ﬂll'"
championship fight and re

prerecorded progm
well as membership in the. M
‘Fndmﬂuhﬂ'
Total retail value is iliﬂ.

Deal with Top Rank, p
the first bout und llu'.'
rematch, gives RCA the ¢

® Connniied from page |
was about 188, after it had hit a
record low under 185 Aug. 7—a nse
of nearly 15% in just five weeks.

Al the same nme, the dollar closed
below iwo German marks for the
first bme ever last week, and hit a
record low under 1.7 Swiss (rancs as
well. The UK. pound continues (o
improve, ranging around §1.93 last
week

While the ven has appreciated
more than 30% since January, the
mark is up nearly 7%, the franc 16%
und the pound about 9% —all pro-
ducing varving degrees of pressure
on the professional marketplace, as
well as the consumer arca

While consumer price rises were
noted in the u.lf'ﬁn;:I al the Summer
CES this June in f'lm..igu bv such
major suppliers as Panasonic, Pio-
neer, Sony and others, the profes-
sional hikes will probably surface ai
the upcoming AES this November
in New York

steve Temmer of Gotham Audio,
a leading importer/distnibutor of
prolessional mastenng and studio
cquipment, notes that the Swiss
tranc, which last year was 8% below
the German deutschmark. 15 now
16% above the mark—a swing of
nearly 25% abroad—which is re-
fected in the prices here of their re-
specuve pro audio lines

One result s that Studer Revox
prices have edged ahead of compel-
tor Telefunken levels for the first
time, he believes, though both com-
panies are doing their best to keep
wholesale increases at & minimum.

Neumann microphones [rom
Cermany are the only Gotham line
sold through a dealer organization
(about 30% of volume), and Temmer
anticipates an increase by Sept. 1 of
about 4% which will be reflected in
products shown at AES, He poinis
oul that the Neumann UBT mc
model that sold for $325 10 ¥

n:utung

Crermany

o=

two other

Video Corp.

]

fakiy

formal cassettes of the fights -_-f'
of its “SelectaVision Film Fes

campagn backed by 52 mi
media. Buyers also have
the enuire catalog of
Video, including 50 m
Fox feature films, club mi

which brings discounts 1:.,
chases of wvideocassette O

and five 20% discount coupa

movies in the catalog.

Software te-ins was -.-:-'_.
with the formal introduc
week of the pmgmmmhlt
lhur+hﬂur VTR, which lets the
program the machine o n
up 10 Tour programs on qr'
nhlnndsm:rnmm-duy henc

sugges tl:l il

5 list

P

&
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Peter Brown, He's no fantasy. He's for real. Real gold.
His LP A FANTASY LOVE AFFAIR, with the hit single,
"DANCE WITH ME", is gold...heading straight for platinum.

s
Ky
&
Q

Contains his just released single,
YOU SHOULD DO IT. orive 6272

DRIVE RECORDS
Distributed by TK

Mann'gement‘ Astral Maonagement

Procuced by Cory Wade for ﬁlmi_mepmgenmmg;u?rby Walters AssocC

Genaral Entertainment Corp. L _:_ < ~ =
495 S.E.10th Court, Hialeah,

65 E. 55th Street, New York, New York 10022 = &
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Manhattan P

i Nt hatla Lhit il
IJ.II-.-.!l'. 1L L0 ] jsin | 111
lines. which run under i
Cltherwise. the Lol gt 750 X 0
had 1oy e Budly Groamn ilch o T
commuodate recond presses

‘T wound Up conting us hive um
whit our imibal studies had o
cast.” Srolovilch moans “We talked
with engineers, vVisited just about ey
ery other pressing plant within a 3U
mile radus of here, but we sull
didn’t count on some things

“This 15 a business where vou

salve one pn hlem and 10 mone pop
up.” he explams, “Mamtenance 15
another thing. We never run seven
davs 4 week because we reserve
dav for mamntenance and that costs
money. But no matter how carelul
you are, something alwiys comes
up.

ROH won't take an order lor
fewer than 300 pieces, and 5ro
lovitch demands that his chients sup-

General News

ressing Plant

UA Retail Contest

LOS ANGLELES
Records has bicked off a Gerry Ral
lerty Cils |1|.|r|11||.;- contest lor retl
ars which imnvolves dealers setting up
displays built around Rafterty's

City To Citv"

First prize 15 a Betamax u|-11.*11l,||'l-
player A 19-anch Sony television sel
will be second prize. For third spot
UA will award a shortwave Zenith
ridio. In addiuon. the liabel wall
award windbreaker jackels to [ () re-
tarlers winning honorable menbions

Limited Arnsis

ilbum

Back Then/Down Under
Beginning Bee Gees From Pickwick

The Brothers Gibb have paid their dues,
working their way and their words up
through the charts in Australia, the
United Kingdom and then the world,
where loday they stand as one of the
most powerlul forces in contempaorary
MUSIC

However, in order lo understand the co-
lossal sales strength of today, you musl
experience the vilality and unique
character of their onginal Australian
material

Pickwick Records i1s proud to announce
the release of lour Bee Gees albums
from these beginnings — " Turm Around,
Look Al Me", "Monday's Rain’, "Take
Hold Of That Star” and "Peace Of Mind'
For details, contact your Pickwick Re-
cords Sales Representative or call 1oll-
free 1-800-328-6758

The Bee Gees — Back Then/Down
Under, exclusively on Pickwick

The Budget You Can Bank On!

C i O Pl e TN

1 Ftmmmapoks W 55407

@ PICKWICK

Records & Tapes.

www americanradiohistorv com

Riot Plan: Mapping upcoming European and Japanese tours for Riol are, from left, Art Santucci of Rock City Ma
ment, the combo's Mark Reale, producer Steve Loeb, Riot's Guy Speranza and producer Billy Amell.

There’s a Riot Coming On
And Fire Sign’s Delighted

By ADAM WHITE

NEW YORK - Fire Sign Records
one-year mdependent label head-
quartered here, 15 vubizing inter-
natuonal interest in s first rock act
(] I_El.'T"Il.'rq.Ill.' domestig acceplance

Ihe combo s Riot, heavy metal
rockers in the Deep Purple/Unah
Heep mold

Mapping the strategy are Billy Ar-
nell and Steve Loeh, whose Medgling
label 15 part of a pubhishing/studio/
producuon complex. Working with
them is Kiol's management helmed
by Arnl San(ucc.

Fire Sign has licensed Riot o
Anola for Bntain and Western Eu-
rope, Victor in Japan, EMI 1in Aus-
tralia, Attic im Canada and Teal in
South Africa

Product has been released in termi-
tories ahead of US. availability
with good imitial results. In Japan,
for example, Arnell claims album
sales of some 50,000 units 1w date

The Fire Sign ploy to break an act
at home by emphasizing its overseas
credentials stems from what Amell
admits are the label’s limited re-
SULTCES

He feels that strong competition
from the major companies in the
LS market works agamst small, in-
dependent outfits with new acts
Hence the unusual strategy for Riot

“*We've held back here until the
foreign deals begn o vield resulis.”

he adds. "Now we've gol something
o talk about.”

The plan also boasts the addad
advantage of bninging in royalty ad-
vances lrom I'un:xg_n hicensees m
readiness for the Amencan thrust

Now Fire Sign 15 looking 1o Riofs
dates with Journey. Mahogany
Rush, Tom Petty and the Heary
breakers and others 10 establish the
guintet domesucally. Arnell holds
that 115 major asscl 1S on-5lage exciles
menl

Riot's first Fire Sign album &
“"Rock City.”

Executves from Anola will be [y
INE In 1o witness the acts Aug M
date at Great Guldersleeves in New
York. along with a party of oversea
ournalists

Riot is the Fire Sign unit’s fimd
rock act. Its main emphasis preve
ously has been in jazz and r&b,

I'he label sprang from Amell and
Loeb's seven-year business parines
ship in production, publishing and
management The pair own the B
Apple recording studio. which has
handled sessions by Gloma Gaynie
Andrea True Connection and ot
e

Its policy now 15 to recruit, necom
and buld arusts, while being pre
pared at some point o pass them oa
o major labels either via direct S1EA:
ing, production deal or custom label.

Atlantic Brass Hosts Conclaves

NEW YORK - Atlanue Records
has instituted & senes of meelines
where the u..nuru]n'« VArIous rl~,'-
grional marketmg and  promotion
representatives will discuss their
prablems with the company’s home

ofTice brass

First of the planned quarterly
mechings was held Thursday and
Froidav, Aug. 3-4, at the Rve Hilton
Inn an Ryve, NY. On hand for the
mecunes were Jerrs I_'p|4_'.;nl'|._~|lu_r_ LY
lante presadent; Larry King, direc-
tor ol hield operauons, Tunce Enm,
nabwnal pop album PrOmation -
Vince Farag, nauonal pop
promotion director; Mike Ma-
nocehig, assistant natonal pop pro-
moton director, and Bill Cataldo,
director of nanonal secondary pro-
muilicn

I'he New York executives mel
with regional pop marketing direc-
wors Barry Freeman, Los Angeles,
David Fleischmann, Dallas; Rob
Senn. Atlanta; Sam Kaiscr

.

=y

reECtong

cago, and Lou Sicurezza, Cleveland
Regional album  promotion /e
development managers presenl s
cluded Mike Pnnce, Atlanta/Dik
las. Ron Brooks, Chicago/Cleve
land. and Roy Rosenbetg
Northenast 3
The Friday meeting deall wilh
artist relanons and press. Thal &
ston was joned by Michacl Klenf:
ner, semor vice president, and na
unonal publicity directors Paul
Cooper and Sta Gansburg

Aug. 19 War Day

LOS ANGELES—Saturday (19
has been proclumed War Day i
Los Angeles by Tom Hruﬂiéfq
mayor, and the aity counal -

War will play its first Los Angeles
concert in four vears at the G
Theatre that nlgﬁt. Five members |

By Angeles.
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DISCO PROMOTION COMPANY OFF THE YEAR

JOHN LUONGO, National Disco Coordinator |

PROMOTIONS

Is very proud to announce the appointment of

/ for MK Dance Promotions,

/
/
[

f \
, \

/and the opening of our three new ofﬁces:\n

JOHN LUONGO
MK Dance Promotions
401 Commonwealth Ave.

Boston, Mass. 02215 \
(617) 266-7375 1'1
\
MARC KREINER TOM COSSIE H"*.
MK Dance Promotions MK Dance Promotions \
13601 Bessemer St. 1500 Broadway \
Van Nuys, CA. 91401 23rd floor \
(213) 789-4343 New York, New York 10036

(212) 398-0511
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PICKWICK'S

LOS ANGELES —Pickwick Ini
nabonal’s new Quintessence line ol
JEEE albums. casselles and E-lrack
got ofl the drawing board and inio
stores Wednesday (9)
key, sofl-sell introductory souree at
Chasen’s Restaurant n Beverly
Hills

. Charles smuth |l:|_-1||.h il, and
Bob Newmark, general manager of
Pickwick Records, played co-hosts
al the event. But the big news was
the appearance of Gene Norman
president of GNP-Crescendo Re
ords

Smith and Newmark priavsed Noi
mian, for many years a prominent
West Coast jazz decjay, and dis-
closed that Norman would be the
man behind the selection of talent
and tunes for the inlant Quintes
sence hine

“He," said Newmark, “1s choosing
the arusis and the w MESs for every
1.;’“"”'!1"*'-4.'“\'!’: LP Hes also respon-
sible for overseeing graphics and lor
contracting for the annotation

with o low

New Jazz Line Mentored By Gene Norman

il Ot liner notes will not be
are being au

mios! noled

““l"'l'”l'.":lllll ||-.”'|
thored by ih

uental authoriin

(AL
ind ints
It's an odd 1wist, Norman's GNP

L rescends I ERT 11 aver
whelmingly comprised ob jazz LPs
and, in a sense, g line will be com
peting with the Quiniessence series
But Norman and the Pickwick mo
puls see no direct conflict. “There's
room for all of us,” Norman opines
I'he Quintessence packages will list
at $39X: GNP-Crescendos are
l.t_|,‘_1!l'l.! al $6. 98 und $7 9K
Seventeen albums comprise the
initial release and another batch is
due in October, Newmark disclosed
All the Pickwick product 15 Trom
old masters and other labels. Smith
and Newmark point to the success ol
their Quintessence
launched in 1977, and indicale the
jazz senes will meet with equal a
ceptance 1n the market
“Both are specialized repertoire.”
said Norman. “and each amounts Lo

Classical series

1ockn romance

MW

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 3b3 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON

00 AM to 9

‘00 PM Daily & Sat.

11:UD AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING

ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

Lome see lor yoursell We don't have specials and you don't have 1o buy
any quaniily ever. We have Ine lowesl overall prices in the industry every

day of the year

WE WILL I"-IDT BE UNDERSOLD

& 88

ALL §7.98 TAPES—54 50 EACH
SINGLES—EB5¢ EACH

st 3335 !IEI $4m ﬁﬁgtm ssm
LP's EA LP's LP's EA

(Fiwcos ard for
all demustie
recoras & fapes )

WE SHIP ANYWHERE IN THE WORLD.
All prices FOB, New York

| ﬂlf" @ -I'IIWl

$100 Minimum order shipped

RO/ I(ING KAROL ™300

—
--

128 Wesl 42nd Sireel,

...... on Biondway and 6in Ave.) New York, N,Y. 10036

-

_ 12assTEn

. |
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By DAVE DEXTER JR.

about 3% of the total market. Bui
with a jazz LP there’s always a
chance for a breakaway L, a Cross-
SERN UL o

over which may move

Mo II_!I. I'-...!II:I."- i

Two of the fledghing LPs Teature

Duke Ellington’s orchestra of ihe
carly 1940s, including tracks
ciliber of “Caravan” and “Day
Dream.” Bunny Bengan, with 1
Can’t Get Started ™ Coleman Haw
kins, including his memorable ™ Body
And Soul;” and there are additonal
entrnes spoling Chick Corea, Catn
men McRae, Fais Waller, Lionel

}'I.,I"II!II.I'I Fool Sims with Buddy

Ji

of the

Kich's band, limmy McGnfl, Dizzy
Gillespie, Johnny Hodges, Couni
Basie, Freddie Hubbard, Charles
Mingus and Sonny Rollins
In‘ppul-.r supplied the Rollins,
Mineus and Hubbard masiers 1o
I‘ELLEHLL. the ald Groove Merchant

label (now owned by Pickwick) con-

tnbuted packages by Corea, McRae,

Rich, Sims, Hunplun and McGnfl
and RCA's vaullts were the source
for all the others

Pickwick has issued jazz previ-
ously, going back to the 1960s when
i |||.;:J:;:I-_J|j old Capiiol masiers h}.
Ellington, Woody Herman, Benny

Goodman and others. The Py
wick-Capitol alhance, engineered
by Cy L eslie and Stan {Jliﬂll[]p
apparently is a thing of the past ang
will not be resumed. Neither Leslie
nor Gorkov 15 now associated wyk
the two firms

Newmark said an extensive cam.
paign will be insututed 10 “make 4|
50 states cognizant of Quintessence
jazz - and a “comprehensive mer.
chandising kit has been prepared
and 1s being ‘-h]F‘IFIEd 1o all retaglers =
There also will be a polent J‘jiﬂl’l.l'--
ing campaign in trade and consumer
publicauens soon, Newmark noted

s

PLATINUM FOREIGNER—Atlantic group Fnrmgner and label executives proudly display platinum albums for "'Double
Vision'' following its date at the Las Vegas Convention Center. From left are band members Dennis Elliott, Lou Gramm
Al Greenwood, Mick Jones, lan McDonald, Bud Prager, Foreigner manager; Bob Greenburg, vice president and general
manager Atlantic West Coast; Dick Kline, senior vice president of promotion; and Jerry Greenberg, president. The two

children are Evan Prager and Roman Jones.

Salsa Sales Plummeting;
Blame Disco, Puerto Rico

By PARLO “YORUBA" GUZMAN

NEW YORK -5alsa sales in the
past year have fallen sharply. Some
Industry execunves, such as Coco's
Harvey Averne and Fama's Victor
Crallo, hirst sounded the alarm in late
winter. Now, halfway through the
traditionally heavy summer buying
penod. sales as laggard as a muggy
New York day have swollen the
alarmusts ranks

There are several theornies circu
laung. As in practuically every phe-
nomenon, adherents of “the cvele as
nistory” claom things wall pick up
when the next ovele begins

I'he recession, which Launs have
néver recovered Trom, s blamed by a
lew. others quickly point out ||!'m1

when sales were booming, Lalins
wiere never reially oul ol a rec CLYI0nN
I bemn with

['he senous economic situation in
Puerto Rico howwveser, is cilled by ev
Cryone as The sland ad
Counts lor an estimated 40VE-50% i1
il salsa sak

ad Senes of

a Lactor

been hil with
cripphing sinkes, an ol
clll unemplovment rate of 0% 5
sl il that of New
‘I"Il- and o I1|,,| .,,.II|.I,| LIC RN |1,||1
Lt of Mg INSIPP, poaresd
the LIS

In New York, wh

livinge wick

S E In

wh has arown in
Fihe last L ¥ EOrs LD
Pucrto Rico's g

TRV '-'\Iinl lI'L'rll.l”lll-'I.1
inomy mily clpam

al I LY | ||;||I|-_ L'
-.|'.|.|. il Sk |-_|...

LIvy i

inother Tacior s
causing a lack of action off the racks

Cur business stll o pends on ra

i
vlent than rock, jurs

i |||I|j.1r=.r

WWW americanradiohistorv com

or even funk. The blacks were in the
same boat a few vears ago, but cross-
over opened lounng up W more
black acts who then didn't have 1o
depend as much on radio
“Whereas in salsa the main live
avenue 1s still a small circunt of clubs
and the club owners are reluctant 1o
book unless vou've got a radio hit
comung in. And dealers are slow to
push unless vou've got radio action
‘In spite of Radio JIT'S success
the past two vears (4 comment on the
former New York WHOM' s conver-
SO0 1rom pop 10 a top
L) audience ceiling
quickly the wav it's targeted because
one, it's AM and |"-|.'-r-F"I|L are maore
imto FM's stereo sound these day b
and two. 1it™s all Spamish -
“Whale the apanish specaking au-

20 salsa [or-
vou hit an

dience, .IL'--=ll.|lll!_' o our survess, sill
autnumbers the Talls tilingual and
primanly Enghish components of the
Latin audience, the
Enghsh has

‘-ll-r..'.-.,t |‘|.

shitl in favor of
already begcun and
complete across the U S
withan the next three years”

wow add to the evelical, recession
and radio Arguments—bootlegging
“You can’t begin to esstumate the im
pact bootlegzing has had on sales,”
Migrone, Fama's lawyer
and a leader of the bootleg erack-
down. “The Amencan business
(salsa™s umbrella rerm for the major
labels) s calling the Feds 1o task and
gething a hittle response

IS ":..!11

(Continued on page

For the Record

LOS ANGELES—The Sound
Warehouse chain whose parenl
company 15 Bromo Distnbuting, Ok
lahoma City, Okla., has no connec
uon of any kind wath the Sound
Warehouse franchise concepl
recently introduced by Noel Gimbel
of Sound Unlhid.. Skoke, 1l

A spokesman for Bromo denis
that permussion o use the name
“sound Warehouse,” was given 10
Cambel (Billboard, Juls 27 1978
The Bromo representative sard Gim
bel had never contacted his organk
Zalion

Gimbel confirmed that the ongr
nal report in Billboand was mas
rate. Gimbel stated he had the legal
nght to use the name “Sound Ware:
house.” in the Midwest states in
which he was operaung

The onginal Sound Warchousc
stores are located in Oklahomi
Texas. New Mexico and Colorado

‘Hunchback’ Will

Become a Musical

NEW YORK-—Victor Hugos
French classic, “The Hunchback of
MNotre Dame.” 15 hcmu dc\.clnp:ﬁ as
a musical lor the Flrn.l-.ju_n slage i
will be titled, “Quasimodo.™

Ihe show, scheduled for o lak
1978/79 season apening will be dr
recled by Gierald Freedman The
production has a book by Anthony
Scully, music by Larry Grossman,
and lyrics by Hal Hackady, Lonh
Price will produce. A cast is still 1o be
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General News

Nty

$43 Mil Sales Seen
By Chain Executive

By GERRY WOOD

NASHYILLE—Record Bar ex-
pects sales of more than %43 nullion
i ils 1978 liscal vear which ends in
seplember

Those figures were revealed al
eeneral session Wednesday (9) at the
retatl chamn's convenhion here

The wtal contrasts with 327 mil-
lion for fiscal 1977, according to
Harry Clements, vice president, fi-
nance. Clements added that fiscal
1979 projections imdicate a sales fig
ure of Appruunmlch S60 million

[hough the press was excluded
from the portion of the session deal-
ing with finances, Clements later re-
vealed the sales figures. He declined
o disclose Revord Bar earnings

Clements noted that the increases
are coming from the existng stores
rather than being solely tied to the
growth in the number of stores
which has now reached a total of 82,
“We attnbute a great deal of the in-
creases to the store personnel. Be-
Ciuse were paying managers more
than we did a couple vears ago
we're attracling stronger. more pro-
fessional people.”

Other reasons cited for Record
Bar's healthy sales surge are the
vear's big hits attracting more cus-
lomers to the stores, adverfising 1n-
creases, more elfecuve merchandis-
ing techmiques, better—and more
frequent—promotion, and the suc-
cess of its warehouse operation,
RMA

The site expansion continues,
also, stated Clements, with new
stores slated for Mashville and possi-
bly Florence, Ala. Budgeting has
been completed for three larger
stores next year in the 6,000-10.000
square foot range. Virginia Beach 1s
another locaton being considered
for a store, along with Richmond
Va and Mc-ntm:umer\-' Ala

“We'll hau 100 outlets by Sep-
lember 1979." predicts Clements
who revealed that the firm's five
year plan, calling for 140 stores, 1§

still on schedule. Site selecton wall
continue o lean heavily loward the
successful mall operations

David DeF ravio, vice |m:~||i|:|l.l ol
noted that internal
changes forthcoming include decen
tralizauon of the buying and a push
on local promotions

In an hour-long Record Bag
panel, questions were directed at the
panelists Clements, DeFravio, Bar-
rie Bergman, president; Fred Traub,
vice president, purchasing; and Jill
Bartholomew, managing director of
AD-Ventures

A query about the possibihity of
supplying plasuc covers as an acces-
sory to replace the covermg for LPs
which have had the shrinkwrap re-
moved, led o a show al hands vole

Other topacs covered included ad-
vertising plans, standardizaton ol
forms and registers, purchase ol sin-
gles, difficulues in acquinng Lon-
don product, secunty, the pnnted
music business, videolapes and
videodisks, the Tuture of direct 1o
disk and quadrafonic product, chil-
dren’s records, cutouts, new methods
tor tape sales and prepacks

Record Bar officials indicate that
present plans call for holding next
year's convention in Hilton Head,
a.C. 1n September

retall sales

Boston & Phillips
Settle Their Suit

NEW YORK-The remaming
lawsuit involving the management
ol the group Boston was setlled om
of court last week with an agreement
that Paul Aheam be acknowledged
as theirr manager

The suit, onginally brought by
Larry Phillips of EIf Management,
was for alleged wallful interference
with contractual relations

A related case filed in Massachu-
setts was also discontinued by the
parues

An engineer’'s answer
to used equipment!

SOUNCESIGNS
INC.

established to assist
you in buying
and/or selling
recording studios,
piece or package.

1780 Broadway
New York, N.Y. 10019
(212) 765-7790

We create great ads, album
covers, tape labels, catalogs —
You name it. We also st type
make stats, and can @ven do
the printing 1n our own plant
Ler us show vou whol creat
vity & service méean

W NG NY 10072 Tel 758.3237

u\‘ = ke

CONTRACT

VO LUME

OPRESSING

Masterning — Plating
- Printing

Color Separations

DECENT PRICES

Pressinn
Jackel Fabrnication

2 Fully Eguipped 24-Track Recording Studio

“"ALL UNDER ODNE

ROOF’

0]

USTON PHESSING

¥

Ld'l" :_.“1,I'r|. __,ﬂ_l.-..m wideew, T |
160 Eatt S6&th Street Deopt A3 ]

LABELS VIE FOR ATTENTION

10 Product Presentations Click

mMASHYILLE Ten dullerent
product presentations were mide
Record Bar management slallers at
their four-day convention here last
week

Sam Passamano, MCA sales top-
per, showed a primanly shide pres-
entation, which as other labels did,
repnsed owtstanding established tal-
ent and introduced a new album by
Lvnyrd Skyvnyrd, “"First And
Last.” Passamano said new albums
could be expected soon from Ellon
John, Rug:r Daltrey, War and
lanya Tucker

I'wofers have produced $12 mul-
lion n sales for MCA, with 111 duf-
ferent albums available presently,
he said. The recently mmtroduced
midline series, neanng 250 differeni
selecions. has moved 15 million
units, Passamano stated

Charhie Salah, nauonal accounts
manager, showed an updated ver-
sion of the “Magic of Motown™ film.
Salah said new Motown product
coming includes a three-record sel
by Marvin Gave, a two-record Di-
ana Ross pJLLaﬂe_* and a hve and a
studio album by Smokey Robinson,
along with the awaited “Secret Life

By JOHN SIPPEL

Of Plants.” the new Stevie Wonder
album

Murv Dorfman of A&M pre-
sented an almost completely re-
vised film which integrated the pre-
viously shown saure on the execu-
tive stafl of the label at work with
new filmed segments of perform-
ance by label artists, The presenta-
tion has been tightened up and 1s far
more commercigl, A&M expects 1o
have a Frampton album oul before
the holidays. The singer/guitanst
has seven songs ready now, an A&M
spokesman said. New acls pre-
viewed at the Bar convenuon in-
cluded: It's Alive, Atlantic Star and
the Dirty Angels

Tim Monmg, Polygram Atlanta
branch head, introduced a new
three-screen  presentation, “The
World Of Music,” in which Poly-
gram Distnbution president John
Frisolh mentioned that the firm was
moving soon from present Union,
™). quarters to much larger Edison,
N.J.. office and warchousing space
for the East. Polygram now has 10U
salesmen and 45 merchandising spe-
cialists working 14 areas. Mercury/
Phonogram showed albums coming

Demand For Empty Jacketls
Expressed By Attendees

NASHVILLE—Jacket fabncators
will be getung hefiy addinonal or-
ders for charted albums or new re-
leases by established acts. based
upon discussions at a merchandising
panel at the Record Bar convention
here last week

A question by a hinterlands store
manager as o how he could obtain
sufficient matenrials 1o create some of
the amazingly invenuve displays
shown by Russ Bach, WEA wvice
president of market development.
during o 25-minute shde presenta-
uon, sparked a solunon. Bach sad
that Jim Greenwood, founder of the
Liconce Pizza chain, Los Angeles,
who was in attendance, now re-
quired 2000 album covers for his
stores if a label wanted the max-
imum merchandising effort. David
DeFravio, Bar sales vice president,
shouted from the floor that he could
use B 000 emply covers

Bach, who onginally fostered the
interest in store merchandising with
his lirst color shde display of West-
ern states stores” efforts while he was
WEA distribution chiel in that area
two vears ago, blew the minds of the
more than 100 Bar store brass with a

senes of shdes that were 100% bettes
in their imaginative construction
thun his last presentation. Amaz.

I]IL'[I." wlls nol one |il‘||i.'|'||1.l||'
ulactured mobile in any of the more
than 200 shides. One
structed a mobile cube oul of 4x4°s
H:;LII .
Eenunly

i

ingis
2AONE Ccon-
shides showed a L.'|H|.‘!j. il -

such
(K] |.|J~.|I|.|'-.I % Ld¥

as cutbing ligures oul
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gamn third dimension,

-L||-|hi||:.'_ SIS manneguins

L',-I”""-.'I.I: s Carmy ol ol ||'||_ i |'|.I-|‘||||-.'l
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o creite Jde
correlating
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and wsing display materials 10 high
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shortly alter Bach's presentihion.
il Bartholomew, Record Bar's ad
chiam's thimkine
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wilior
ind divider cards
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the BO-plus store chain will ballyhoo
the holiday spirit

The large streamer, reading “One-
stop Christmas Shop,” greets a cus-
lomer 1n a store. where browser

boxes have three-color headers
reading: “'Christmas’ Greatest
Hits™; “Super Presents/Super
Prices”; “New Releases Just In Time

For Chnstmas™ and special headers
for vanous repertoire categories
special holiday signs offer free gifi
wrap, gift certificates of $1-36-310
denominauon, and even a §1 singles
gift header. The foor dump holds 50
LPsand 20 tapes.

Bach, late in his presentation,
showed a senes of slides shot in the
K-mart record store within a depart
menl store in Overland Park. Kan., a
Kansas City suburh. The store’s now
merchandising concept elicited
“ahs™ and “ahs” from Bar employes
Bach stated that the emergence of
such racked departments means
chaimn retail stores must do 4 more
creative merchandising job 1o main-
lam customer ullcgmm.'i.:

CRBS classical will be putting oul
more display matenal, especially
dxd’s, Lurrv Gohinsks of CBS
pledged. He urged stores let customs-
ers know they are carrying classics
by more merch; aindising of his prod-
uct. He ["nllltu.i up thq. trend 1o 1m0
late classical product so that the
customer can be i his own environ-
ment Classics shouwld be located
ncar @z and showtunes, which are

also sought by ||,'|||I_-|_'h,|1r buvers. He
sad CBS will increase its catalog

ol budget clussics cassetles
Country albums need in-store dis-
play and demonstration. Dave
Wheeler of RCA stated. He said the
recent Chel Atkins/Les Paul album
sold over 150,000 units through con-
certed store play, RUA 15 |"l'1|-1|lnl'..'ln."1'
chw header cards for use on "F""‘:MI
Promolions [ -.|l|.|
Lo encourage black customers,
WLOTES must ha i.‘u.' new hol P““!"ﬁ an
hand, Eddie Gilreath, Warner Bros
Records” Black music exeécutive de-
clared, “We like 1o party. We don’t
witch o whole lot of tv. The black
huver will buy six albums at one
Gilreath smid. He noted thai
(Conginued onm pd

.

Fi

Lime,

from newcomers like Fonda F
gold, the Cryers and City Boy,

Charley Hall, southern regig
sales boss, RCA, introduced g ¢
pletely new label pl’mn g *."
which revealed new coming albis
such as “The Best ﬂl'Lunmg &
smith.” and 4 new moog syn( ..j.
package by Tomito. Hall present
cash F-l'h!lf& for a recent lr (
merchandising  contest, whers
Vern Armstrong won $500; B
Giordiano, $150, Gary H‘.m:,
and five managers each won $50

ABC Records' sales chiefl
McElwee presented an entirely o
film presentation which demg
strated new albums by Rock Ol
and Buck Trent, Narvel Feltg §
ven Bishop, Bobby Bland an
mise LaSalle.

Waller Lee, Capitol sales chi
debuted a combination slide 3
film show on a 30-foot screen tha
a new high for a/v presentatic
the industry. The first gmnt Te
effort carried strong impact an
probably force others o po the
larged picture route.

Oscar Arslaman, Capitol bl
tape sales manager. awag
mopeds to Richard Smuth and
Joiner, Lisa MclLean won a TE
303 cassette deck, and Richard T
an Alan compuler video gag
while five managers won $50 ¢
pnzes for a recent blank tape g
mouon.

Chick Silvers of GRT presenies
slide presentation of recent alh
releases. Rich Lionetti, WEA §
president of marketing, ran off
"WEA Is Bullish .. " p ~sentath
which the firm bowed at NARN

‘Hearts’ Headet
For Broadway

NEW YORK-—"King Of Hear
the Philippe de Broca/Das
Boulanger cult movie about a Br
soldier who finds refuge from
war in a lunatc asylum, is b
made into a musical for Broads

The show will feature Do
Seardino in the lead role with B
Blair and Millicent Martin,
scheduled o open this
lowing an out-of-town tryoutin B
on |

“King OF Hearts.™ has a
Joseph Stein with music by P
Link and lynes by Jacob -'-;_
Tony award winning director chil
~."='r.l|:1|ILI (* —\pr-l.lu*-.r and '*'._f
rel,”) will direct, Joe Kipnsss's
produce

The score for “King of Hes
descnbed as v Ery l‘lthE‘.‘iH’ﬂ.'.'Ed,
contemporary. The book, with 8
modificanons, closely IIJ”U“ L
ongmal story line.

“King of Heans.” the movieyd
|oved a three year run at the OKEE
2N CInem here. [t has been rumni
for about four years in Bosion
features Alan Bates and Cienest
HUJHh!

Record Bar

® Continued from page 3

firm hDscally, estimaung the €
would be doing $86 million gross
I1982°s end, contrasung sharplyd
ward with the $28 mullion grosses
sioned for fiscal 1978,

The financial session ‘h\l!ﬂl‘l
(9] was restricted to store 8 ,'
only. Bergman at one point Sul
thanked his employes profusel)
the excellent business he sad
Biars enjoved since the last con®

g
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Casablanca president Neil Bogart and executive vice president Larry Harns,

first and second right respectively, get together with Polygram’s man in At

lanta, branch manager Tim Monnig. At left is the label's East Coast director
of press and creative projects, Roberta Skopp.

sales, Harry Losk.

General News

m's N.Y. Ma

At Polygra:

y

Polydor vice president of marketing,

Harry Anger, with, right, Polygram

Boston branch manager, Paul Wen-
nik.

Sharing a joke over cocktails are, from left, Polygram director of inventory

' management and production, Ed Simek, Western regional director, Emiel Pe- Welcoming Jules Abramson, center, to his new post in t
Polygram president John Frisoli, left, joins Capricorn presi- trone, Capricorn executive vice president Frank Fenter, Polygram topper John Polygram group as vice president of planning are, left, RSO™
dent Phil Walden, center, and Phonogram vice president of  Frisoli, traffic manager Maurice Thibodeau and vice president of marketing de- Records president Al Coury and Polygram Midwestern
gional director, Pete Jones.

velopment, Jon Peisinger.

7 Columbia Acts Go 52 Minutes

NMASHVILLE-CRBS Records
*-.pnlh;ﬂﬂml seven acts—six with new
product=in an audio/visual presen
tation for Record Bar registrants

The 52-minute show was kicked
ol by Frank Mooney, vice president
of marketing for CBS Records

['he wild stage anbics of Meat Loal
inaugurated the talent parade on the
videabeam screen, followed h_‘..‘ SO
imaginative animation backing the
“War Of The Worlds" LP.

Book Rolls Again

NEW YORK—-"The H--n:_'ulll'.'r .
Handhook™ by Harvey Rachlin
|bt|'|'1[|-1‘r-.'-l by Funk and ";."-.-.:!_'u.lll-._ I
gomg intoats thad ponnung, aded by
v recent appearance by the author
an the Joe Frankhin local television
O

il

rockn romance

Pt Bard

COreita 2067

Then segments of Chicago's new
album, due to ship in the second
week of September, were played. T
tled “"Hot Street,” the album, wath
Phul Ramone producing, was re-
corded at Cniteria Studiio in Miama

Filmchips from “"Eyes Of Laura
Mars™ were flashed as Barbra Stren
sand belted the song “Prnsoner’
from the soundirack LP

An entertmming back-lo-the-city-
roots theme showcased three songs
by Dion, plugging his new album
“Lhon Comes Home—Return OF
I'he Wanderer™

"Boston 2" was heralded with
CBS promises of a strong trade, con-
sumer and radio campaign. “The
|“-|j.'-.,'t.‘-t |'|!|.' [l,:ll'.i'-.t,‘ 1_.|||'||\.|:|_L'|| uq:"..y
ever launched.™ The label claims it
will make one of its biggest wop 40
buys in histon

[he plaving of Stephen Sulls’ new
1III!‘l-'. closed ||I1.' L BS I”'-l'.llli' ill.'-.
prlay Those attending recemved a4 Pic
Ihs¢ of the Johnny Mathis and De
miec