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FBI 5-State Raid Slashes At Piracy

Profits Riding
On Yule Gross

By STEPHEN TRAIMAN

NEW YORK - Record and tape cales
through vear-end will be a eritical factor im de-
termiming the profit picture for major n usic
industry companies and their parent ¢per-
ations.

With the traditional holiday sales perio 1 off
(0 a somewhat dnappmnlm«' start atter ~elua-
tively soft October-November business. the
bottom line becomes even more important.

On the heels of a mixed bag of third quarter
financial reports. including lL](lllVL]Vﬂdl yol-
Hability for the two leaders. C BS and Werner
Communications. the continuing growth n
sales 1s only part of the picture.

While some labels have made sohid contn
butions to parent corporation bottom  ines.
RCA. MCA and Arista in particular. others
have bzen relatively flat or distinet downers

{Continued on page &)

Dan Aykroyd and John Belushy are the legendary Blies Brothers, singing
their heerts out with their amazing new album, “Brie case Full of Blues.”
Who says the blues can't be fun? On Atlantic Records axd Tapes. S[+ 19217

Produced by Bob Tischler.

(Adver-1sement)

Col Ups Press,

By IRV

NEW YORK Columbia Record Pro-
ductions, industry bellwether. plans a price
mcrease for s custom prc\\'ln v and dupli-
cating services, effective Jan. 20 Other firms
are likely to follow. a survey reveals.

Columbia’s action. the third in a vear's
time by the company. sees 4 two-cent hike
on LPst three cents on tapes and one cent
on singles.

On Aug. 7. Columbia’s LP and singles
pressing prices went up 1 cents and @
2 cent. respectivelv. Tape product was not
affected by the August hike, seen as a re-
tflecuon of CBS' settlement ot a strike at
its Pattman. NI plant,

LastJanuary. price imcreases of twocents
for LPs and one cent for singles were put
mto effect.
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Fresh Christmas
Product Lacking;
S0 Is the Hype

NEW YORK Burdened by
lack of major breakout Chmlma.\
singles in recent years. label and re-
tarl segments of the imdustry will,
again m 1978, huve to rely on mov-
ing holidav-oriented cataleg along
with a sprinkling of new albums.

The Eagles. however. are making
a valiant effort to achieve a holiday
hit.

Both manufacturers and retailers
are offering only modcerate support
to Christmas product. although its
stature as
nized.

The Yule singles story is particu-

(Continued on page 75)
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wasssssssss OTHER PLANTS LIKELY TO FOLLOW

Duplicating Fees

LICHTMAN

In aletter toits accounts announcing the
Jan. 2 ncrease. Columbia states: “As cv-
ervone is aware. our mdustry has experi-
enced further icreases in the cost of vinyl,
polystvrene. paper. solvent. energy and la-
bor. Due to these mereases, we are toreed to
increase our prices for record pressing and
tape duplication.”

The leuer states that the presser will
honor all orders at present prices if made
betore Jan. 2.

A price increase at Monarch Manufac-
turing Co. i Sun Valley. Calif.. is a virtual
certamty by the first of the year. according
to Bob Barone. vice president and *'Lnua]
manager. He expects a two-cent increase
on LPs and @ one-cent inerease on singles

(Continued on page 73)
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Pilot Lures
Network To
Simulcasts?

By RAY HERBECK JR.

LOS ANGELES - Late night rock
on network television and simulcast
in stereo through Jocal AOR FM ra-
dio stations mav be reborn il a pilot
special airing here Friday (8) draws
appreciable ratings.

“Rock On.” slated tor 11:30 pam.
o 1 aume will be telecast by KNXT-
TV. CBS owned-and-opcerated out-
let. Century Broadeasting's KWST-
EM will carry the stereo sound

According to Shert Sadler. who
lined up both deals tor syndication
firm Target Enterprises. KNXT has
a contractual agreement for first

(Continued on page 20)
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Cuts Capability
By /s Nationally

By IS HOROWITZ

NEW YORK - The recording industry is ea-
pected to win back more than S100 million
annual revenues lost to domestic piracy as a re-
sult of the spectacular raid by some 300 FBE
agents against hicit producers in five states
Wednesday (6).

This estimate gained credence as the extent
and ettectiveness of the coordinated drive un-
der Justice Depte supervision became known.
At least 23 locations were it in New York.
New Jersey. Connecticut, North Carolina and
Georgia.

Sources believe that the bodv blow to pirates
and counterfeiters cut their ploduumn capa-
bilitv by one-third natonally and at least by
halt in the East. where authorities belive most
of the activity is centered.

Best estimaltes place total industry loss to pi-
racy at $350 million a yeur. with the emphasis

(Continued on page 72)
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From this season’s big TV hit. BATTLESTAR GALACTICA, comes the fast
moving original soundtrack (MCA-2051) featuring the R&B disco hit “It's
Love, Love, Love" (MCA-40972) performed by Tartaglia and the Space
Angels. Available on MCA Records & Tapes. (Advertisement)
(Aavertisement)
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General News

NEW YORK-CBS Records, buoyed by its success in the
disco field, has signed a production agreement with Sam Weiss’
Sam Records, an independent label with several disco-oriented
acts currently garnering airplay.

The move follows the recent disclosure that Cissy Houston
and Michael Zager have been signed to Columbia Records.

The deal with Sam Records initially involves John Davis And
the Monster Orchestra, whose current single on Sam is “Ain’t
That Enough For You,” and Gary’s Gang, whose single on the
same label is called “Keep On Dancing.” Both tunes are being
re-pressed on the Columbia label.

However, CBS executives make it clear that the company has
no plans at this time to create a separate disco department in the
area of a&r or promotion.

“The orientation of the company is now, and always will be,
toward the complete development of artists, not the creation of a
fabricated disco sound using non-artists,” says Bruce Lundvall,
president of CBS Records Division. “In fact, you could say that
we’ve been involved in disco since Sly Stone released ‘Dance To

By DICK NUSSER

Lundvall’s attitude is echoed by Jim Tyrell, vice president of
marketing for the Epic, Portrait, Associated Labels.

“Disco is just another avenue to work when we find a record
that fits that particular market,” Tyrell says.

Tyrell admits that the growing demand for the disco sound, on
the retail, radio and club levels, has led the company to take on
outside help when the need arises.

In fact, both Tyrell and Lundvall credit Boston-based MK
Productions with helping break Dan Hartman’s current hit, “In-
stant Replay,” an example of the sort of pop/disco fusion the la-
bel is aiming at. Hartman records for Biue Sky Records, distrib-
uted by CBS.

The CBS Records Group will continue to make use of special-
ized disco promotion firms in the future, Lundvall adds, if only to
augment in-house efforts.

“The black music marketing division plays a major role in our
disco success,” he adds. “And our own field promotion staff cov-
ers disco as well as radio. However, in certain markets, on a
record-by-record basis, we will continue to use outside help.”

CBS Disco Leap Via Sam Label Contract—

disco disks. “It’s big on college campuses and in clubs near col-
leges so our campus reps have been servicing these clubs for the
past year,” Lundvall says.

Cissy Houston and Michael Zager, two artists who have had
disco hits, come to Columbia from Private Stock.

Columbia’s senior vice president and general manager Jack
Craigo is credited with arranging the deal with Sam Records,
owned by Sam Weiss of New Jersey’s Win Records, a major one-
stop and distributor.

Columbia is also bringing in disco producer/arranger Vincent
Montana to produce the Fania All-Stars’ next LP, and has al-
ready embarked on a program whereby disco tunes will be lifted
from albums, lengthened and remixed, and pressed into 12-inch
33% r.p.m. disco disks, which will be made available in promo-
tional and commercial copies to disco DJs and retail outlets.

Several artists on the Epic, Portrait, Associated Labels (which
includes the ARC, Blue Sky, Kirshner and Philadelphia Inter-
national labels, among others) are currently enjoying disco suc-
cess in addition to Hartman, who already has another cut from

The Music’.”

CBS has also employed its campus representatives to promote

{Continued on page 90)

Billboard photo by Mark tlanauer

TEXAS A&M—Burt Bacharach, left, studies his score in the midst of record-

ing his next A&M album with the Houston Symphony Orchestra. The LP of

original compositions, due in February, is being co-produced by Armand

Steiner, second from left, and Michael Woolcock, right, manager of the
Houston Symphony.

Hi Fi Manufacturers Assist Dealers

By JOHN SIPPEL

LOS ANGELES—Several aggres-
sive high-end hi fi manufacturers
are doing their best for dealers with
innovative aids designed to help
ease the continuing profits crunch in
the post-fair trade era.

Bang & Olufsen, Danish manu-
facturer. is working with its retailers
who wish to remodel or create new
store decors, while McIntosh Labs, a
hi fi pioneer here, helps its dealers
create and distribute eye-catching
mailers.

Art Elliott Jr., who operates Instor
out of Mt. Prospect, lll., has renovat-

ed two Home Entertainment outlets
in Houston, Electronics Corp., An-
chorage. Alaska, and Audio Empo-
rium, Milwaukee, along with Hal’s
Stereo Sound Center. Lawrence-
ville. N.J,, for Bang & Olufsen.

Bang & Olufsen’s total involve-
ment in upgrading its dealers’ out-
lets stems from its first getting into
building its own exhibit displays in
Europe 12 years ago.

As the number of European hi fi
showings increased. the firm found
it was cheaper and provided more

(Continued on page 48)

Calif. Studio Head Battling Tax Bite

LOS ANGELES—Lco de Gar
Kulka, president of Golden State
Recorders, a San Francisco studio,
will appeal a State Board ot Equal-
ization ruling which he claims sub-
jects California recording musicians’
payrolls to a 6% sales tax.

The tax counsel, James E. Mahler,
representing the California tax as-
sessing body, denies the claim.

Kulka contested a tax bite on
$9,946 which was broken down as
$9.270 as cost of musicians’ payroll
in manufacturing records and $676
in expenses involved in manufac-
turing records accrued between July

1974 and June 1977. Golden State
was audited for that period.

Kulka protested, contending mu-
sicians are exempt from such tax un-
der provisions of regulation 1527
and musicians’ pay has not been
considered taxable in prior audits.

In its ruling, the tax board stated
Golden State was liable for such
payment because it packaged a fin-
ished tape. a tangible property, for a
film producer. Kulka used his AFM
license, as the film firm was not a sig-
natory. It noted that in January 1975
Kulka contracted with Zeromega to

(Continued on page 83)

FCC Seeks 700 AMs For U.S.

Submitting Proposal To Geneva Meet; NRBA Opposes

LOS ANGELES—While the Fed-
eral Communications Commission
is seeking 700 more AM stations for
the US. at a Geneva meeting next
year. the National Radio Broad-
casters Assn. stands firmly opposed
to any broadening of the spectrum,
according to NRBA president Jim
Gabbert.

“I’'m against the FCC proposal,’
says Gabbert, owner of K101-AM-
FM in San Francisco. “In most
areas, there are too many radio sta-
tions as it 1s.”

The FCC has submitted a request
to the State Dept. which lists prior-
ities for the American delegation 10
the World Administrative Radio
Conference in September 1979.

The international meeting is held
every 20 years to carve up the
world’s radio spectrum and allocate
its usage for the following two dec-
ades. The confab lasts about 10
weeks.

Among a list which, generally.
seeks for the U.S. a broader share of
broadcasting frequencies on land
and via satellites, the FCC wants to
expand the AM broadcast band
from its present high of 1600 kz to
1800 kz. allowing for about 700
more stations.

Gabbert and the NRBA cham-
pion radio deregulation. But Gab-
bert sees no contradiction in oppos-
ing what amounts to more

GOLDEN DRUMSTICKS—~MCA group G

By RAY HERBECK JR.

competition in the form of more ra-
dio stations. He would rather see a
free marketplace, unbridled with
FCC rules. for the stations now on
the air.

ABC COUNTRY
JUMPS 30%

By GERRY WOOD

LOS ANGELES - Utilizing
stepped up marketing and promo-
tional programs for its Nashville
product. ABC Records reports a 30%
boost in its country sales for 1978.

Though the efforts include the
conventional thrusts of radio spots,
trade ads and tour supports, they
also involve such new ventures for
country music as picture disks and
clear four by four plastic posters.

While reflecting on the success of
the program, ABC officials are now
setting up a 1979 instrumental cam-
paign for Roy Clark. covering his
catalog and new material.

The 1979 programs will be refined
versions of the campaigns launched
for such acts as Don Williams. the
Oak Ridge Boys and Barbara Man-
drell. An examination of the ABC
efforts for those three acts indicates
the type of campaign set for 1979.

A Don Williams picture disk be-

(Continued on page 32)

i o4

olden Earring demonstrates the art of

the drumstick to an unidentified young fan backstage at Madison Square Gar-
den. From left: group manager David Krebs and members George Kooymans,
Cesar Zuiderwijk, Rinus Gerritsen and Barry Hay.

“For example. look at Hawaii,” he
says. “There are 31 stations on Oahu
alone and soon to be 32.” (His own
KPIG-FM, joins Gabbert’s KIKI-
AM there.) He believes that so many
signals in one market cause a disser-
vice to the public.

He describes the cycle as an attri-
tion due to the lack of station in-
come. First, public service features, a
costly item. are axed. Next goes the
news, another expensive unit. And.
finally, the attrition will reach music
programming in the form of DJ
quality. “The less experienced, less
expensive DJs will be retained while
the better ones, commanding higher
salary, are let loose,” he says.

He is yelling caution, not danger,
because much will depend on where
the new bands are allocated if they
become a reality. Gabbert also
points to the hardware difficulty.
“How long will it take for all those
old receivers, which don’t stretch to
1800 on the dial, to be replaced?”

If the 700 stations are added. their
effect on music programming
should not be felt for about 20 years,
he says, “much like it was with FM.”

Jimmy’s World
Lowballs Again

By ROBERT ROTH

NEW YORK-—Jimmy's Music
World, the New York retailer who
made history by selling $6.98 list
product for $2.99 and later wentinto
bankruptcy, has begun selling se-
lected $8.98 list records for $4.99.

An advertisement placed in the
Daily News Dec. | offered “Barbra
Streisand’s Greatest Hits Vol. II”
and Billy Joel’s “52nd Street,” two
Cotumbia albums in the recent $8.98
price rise for $4.99.

The ad proclaimed that the spe-
cial price was (o celebrate the grand
opening of Jimmy’s fourth store, lo-
cated in Brooklyn (Billboard. Dec. 9,
1978).

Six other $7.98 albums, including
the Who’s “Who Are You.” the
Commodores’ “Natural High” and
Barry White’s “The Man” were of-
fered at $3.99.

At local retailers Disc-0-Mix and
King Karol’s Broadway store the
same records were pegged at $4.99
and $4.44, respectively.

A trade advertisement by Jimmy’s

(Continued on page 78)
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MCA Who
Picture LP

Sales Near |
60,000 Sets

8 By PAUL GREIN [

kg

LOS ANGELES—The Who’s
“Who Are You” picture disk.
MCA’s first ever 1o be released com-
mercially, has sold out most of the
60.000 copices which were released in
the U.S., Canada and England, ac-
cording to Jeff Scheible. vice presi-
dent of sales at the label. The record
was released Monday (4).

MCA had carlier pressed 1.200
picture disk copics of Elton John’s
“A Single Man™ LP and distributed
them as gifts 1o employes at the la-
bel’s recent convention here. An ad-
ditional 500 copics were distributed
in England, but again not commer-
cially.

The label is planning to release a
commercial version of the Elton
John picture disk (with a different
shot on the back side to insure the
value of the original) in late Janu-
ary at the same time it comes with
a picture disk on Lynyrd Skynyrd’s
“Skynyrd’s First ... And Last™ LP.

In both cases only 60,000 will be
pressed, “to avoid watering down
the market for these disks,” accord-
ing to Scheible.

The Who disk, manufactured by
Pic Disc, a division of Fitzgerald
Hartley Co., carries a disclaimer on
the back cover which reads: “Sound
Quality May Not Be Equal To Con-
ventional Edition.”

“The sound can be distorted on
these disks,” explains Scheible. “No-
body plays them anyway. but all our
competitors use the line, so we said,
‘please putit on’”

According to Ivy Skoff, assistant
to Larry Fitzgerald and Mark Hart-
ley. disclaimers have been placed on
all picture disks it has pressed since
it got into the field almost two years
ago.

“There are more pops and cracks
on a picture disk,” she explains, “so
this serves as protection for the pub-
lic and for the record companies.”
She says that the firm hasn’t re-
ceived any complaints from con-
sumers about poor sound quality,
but places the warning on the jacket
as a precautionary measure.

At first the disclaimer read simply.
“Not For Normal Play,” but has
since been changed to the more pre-
cise current language. Fitzgerald/
Hartley’s first promotional picture
disk was for Crawler on Epic; 1ts first
commercial disks were Heart’s
“Magazine” on Mushroom and the
Beatles’ “Sgt. Pepper’s Lonely
Hearts Club Band” reissue on Capi-
tol.

1st For Mercury

LOS ANGELES—Mercury is re-
leasing its first commercial picture
disk of the LP “Hemispheres” by
Rush. Some 50.000 disks will be
pressed with a suggested retail tag of
$15.98. Availability is Dec. 15.

SCHOLZ DRIVES—Boston's lead guitarist Tom Scholz plays in a game

against the DC-101 deejays benefitting Washington's Special Olympics pro-

gram. The Epic band beat the jocks 35 to 29 at the Cole Field House of the
Univ. of Maryland and raised $7,000.

=+ STORMY COLORADO i

Some Hurt & Some
Gain By Blizzard

By DICK KELLEHER .

DENVER—More than eight inches
of snow which began falling around
6 a.m. Tuesday (5) and kept roads
snowpacked into the weekend
helped some area businesses and
closed others.

People being let off work early or
kept from work because of the
weather was credited for the in-
crease in business for one record
store.

Mel Goodenew, who manages
Peaches’ Westminster store. a com-
munity on the northwest edge of
Denver, said of those let off work:
“Instead of going home they came
here.”

He claims he had one of the bus-
iest Wednesday mornings he could
remember. “Actually. i’s not as bad
as | thought,” he reports. One of his
employes didn’t make it to work be-
cause of the wecather. He admits
weather affected nocturnal business
with the firm closing at 8 p.m. Tues-
day instead of its usual midnight.

Recycle Records president Bill
Miller, speaking about business in
his used record and coliectors’ spe-
cialty store during the storm, said,
“All I got Tuesday was sellers.” He
says few patrons came in to make
purchases. “I spent more than 1
sold,” he states.

“Wednesday morning started out
the same. but because of office and
construction workers being  off,
things got better in the afternoon,”
Miller claims.

“Business is down by about one-
third.in our Boulder and Fort Col-
lins stores.” John Netter of Rocky
Mountain Records and Tapes said,
explaining the snow storm which
has been described by some weath-
ermen as being “the worst in Colo-
rado’s history.”

He states that during the storm
business was actually one-half of
that of a good day. “I expect when it

Polygram Meet Firmed For Jan. 4

NEW YORK-—Polygram Distri-
bution’s first companywide national
convention has been set for the Fair-
mont Hotel in New Orleans Jan. 4-8.

The 300 attendees, notes John Fri-
soli, president of the company, will
be comprised of Potygram Corp. ex-
ecutives, Polygram Distribution na-
tional, branch and depot personnel
and Polygram-distributed label ex-

ecutives.

A tentative agenda consists of a
welcoming cocktail party on Thurs-
day (4) at the hotel. and a Friday.
Saturday and Sunday schedule of
seminars and label presentations
featuring remarks by Polygram ex-
ecutives. A cocktail party and
awards banquet is planned for the
final night Sunday (7).

lets up we’ll more than make up for
it. I think it will get people in the
Christmas spirit.”

Several area nightclubs had to
close because of blizzard conditions.
Tom “Topper” Romola, manager of
My Sweet Lass, states that his firm
had to close Tuesday. “We didn’t
even get to open.”

Kal Zeppelin of Club Soda, a
room which features live jazz bands,
explains that “at 4 p.m. Tuesday we
decided it wasn’t worth opening.”

Managers of both these and sev-
eral other firms say that some em-
ployes live in nearby mountains and
it was “next to impossible for them
to get into the city.”

Countryland, a western nightclub
in Commerce City, northeast of
Denver, was also closed Tuesday
night.

(Continued on page 78)
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Record Companies.

Jimmy Bowen, who departed Nashville’s MCA operations as vice president
and general manager after only a three-month stint. has been named vice pres-
ident and general manager of Nashville operations for Elektra/Asylum Rec-
ords. ... Lynn Shults, formerly director of Nashville’s United Artists Records
operations, has been appointed vice president of Nashville's country division
for Capitol Records, filling a position
recently vacated by Frank Jones, who now is
serving as vice president and general man-
ager of the new Nashville offices of Houston-
based Inergi Records. Jones’ appointment |
follows a four-year association with Capitol \
as vice president. .. . Eddie Levine promoted
to vice president and general manager of
Blue Note Records. Los Angeles. He has
been with the company for six years serving
as national promotion director and general manager of Blue Note. . . . Jerry
Seabolt promoted to director of operations for United Artists Records in Nash-
ville. He previously served as UA national director, country promotion. . . . Jim
Kent, manager of traffic and distribution services since joining WEA, Bur-
bank. in 1975, named director of operations. Also. Jac Lee, who has been with
WEA since its inception in 1971, is appointed
assistant director of operations. He had
served as WEA’s national manager of inven-
tory and operations manager. Lorne Cosman
now WEA’s director of financial planning.
He joined WEA’s Los Angeles branch in
1974 as assistant controller and was recently
Los Angeles branch operations manager/
controller. Jack Williams is named vice pres-
ident of customer relations and promotion of
WEA manufacturing East. successor corporation of Specialty Records Corp.,
Olyphant, Pa. He had served as general manager of sales and production of
Specialty. . .. Gail Davis becomes associate director of artist development for
A&M Records, Los Angeles, and will base in New York. She had been East
Coast regional merchandising director and joined artist development in the

fall of 1977. Also. Jason McCloskey named
'l international publicity manager for the label
in Los Angeles. He had written for various
consumer publications. Kathryn Schenker
now is East Coast director of publicity. She
was recently national director of creative
" services and coordinator of international
. publicity at ESP, Inc. ... Bob Gooding ap-
pointed national director of promotion for
Tomato Music Co., New York. Previously,
he was national albums promotion director at Private Stock. Also, David Car-
rico made exclusive promotion consultant to the promotion and marketing de-
partments for Tomato. He spent two years at Private Stock as vice president of
promotion and artist development. ... Jackie Smolen tagged New York
branch market coordinator for Polygram Distribution. She was recently mer-
chandising manager for ABC Records in
New York. . .. Elmer Hill named vice presi-
dent in charge of promotion for Unlimited
Gold Records in Los Angeles. He comes
from 20th Century-Fox Records where he
was national promotion director. black prod-
uct. Frank Wilson also made assistant to the
president, Barry White, at Unlimited Gold.
He has been a songwriter and manager. ...
Veronica Brice and Vince Aletti join Warner
Bros.-distributed RFC Records in Los Angeles. Brice is named vice president,
general manager while Aletti is named vice president, a&r basing in New
York. The former was West Coast publicity director for Warner Bros., while
the latter was disco editor and discophile columnist for Record World. . . . Five
additions to the GRT, Sunnyvale, Calif., marketing staff include: Jack Parker
as regional manager for the Southeast after
having been vice president of a&r in Nash-
ville for MCA; Dan McNab to regional man-
ager serving the Northwest area after having
been sales representative for CBS Records in
Seattle; George Nunes appointed district
manager in Northern California after having
been with Odyssey Records in Santa Cruz,
Calif., and Richard Burt and David Zimelis
appointed merchandising coordinators
serving the Southern California region. . . . Ron Kellum becomes associate art
director for Arista Records, New York, while Maude Gilman takes over as art
production manager. Kellum had been art production manager and designer
and Gilman had been in the art production department. Jeff Cook also joins
Arista as regional promotion director for the South while John Petrie becomes
regional promotion director for the Midwest. Cook had been the label's local
promotion and marketing representative in Denver. Petrie comes to the label
from the editorial department of the Chicago Daily News. . . . Peter Wassyng
elevated 10 EMI America’s promotion man in Boston after a slot as promotion
manager for Aquarius Distributors of New England. ... Barry Haughin
named promotion manager, Cleveland/Pittsburgh. for Infinity Records. New
York. He had been promotion manager of the Cleveland district for Capitol.
... Eliza Brownjohn named international coordinator for Chrysalis Records,
Los Angeles. She had been assistant international coordinator. . . . Bud Sam-
uels now Pacific Southwest promotion manager for ABC Records, Los An-
geles. He had been promotion manager for New Orleans. ... Amy Kastens
tapped as executive assistant to the president for Phoenix Records, Los An-
geles. She had been doing public relations for Polydor. .. . Lou Munson, new
director of marketing for Versatile Records, New York, heading up a team of
field directors which include Tom Ellison in the Southeast, Jim Green in the
Centra] area and Rick Morrison in the Northeast. ... Appointments at Cin/

(Coniinued on page 90}
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«California Man” is Cheap
Trick's self-assured sequel to
their hit single “Surrender:’
1€'s the song that radio %50
asked for.

And radio and everyone
else is getting a bonus,
Because on the flip side
is a previously unre-
leased version of “1 Want
You to Want Mes'* that was
reecorded live in Japan,

Speaking of live, Cheap
Trick will be supperting this
record with an incredible tour
of America, Canada, Engiand,
Europe and Japan that will
csentinue throughout the
winter and into the spring.

Like this €aliformia man,
whom you may recegnize,
they’ve got their act together,

“€akifornia Mani’:s:«.s
€heap Trick’'s new single.
From the album ‘“Heaven Tonight?
On Epic Records and Tapes. %17

< smerary » 127 War Memerial/Trenton, NJ 1 2 & Capital Theatre/Passaic, N] 2,9 The Ca deronz/Hempstead, NY 12,10 Clark University/Worcester, MA 2 /12 Stan'ey Theatre/Utica, NY
13 Palace Theatre/Albany, NY 12 1} Mid-Hudson Civic Center/Poughkeepsie, NY 12 /5 Orpheum Theatre/Bostom MA 12,16 Central-Maine Youth Center/Lewiston, ME 2 /L7 Hard Rock Cafe/Hartford, CT
© Selland Asera/Fresno, CA (|2 /22 7 Cocenut Grove/Santa Cruz, CA 12/29 Swing Auditoriun/San Bernardino, CA 2/2© Oakland Coliseum/Qakland, CA 12/31 Long Beach Arena/Long Beach, CA
-/ 7% Civic Tenter/San Diego, CA | & Gommunity Center Music Hall/Tucson, AZ /7 Celebrits Theatre/Phoenix, AZ [/2 Denver,CO

Produced by TanWerman. Management: KENADAMANY. *Produced by Cheap Trick. “Epic;’ = are trademarks o#CBS Inc. © 1978 CBS Inc.

€
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alone reduced.

The War Continues

It would be folly indecd for the industry to smugly
pat itself on the back, convinced that counterfeiters
and pirates have been dealt a death blow by last week’s
FBI raids, impressive as they are.

Sobering experience has shown that pirates move in
quickly to fill enforcement voids. Surely, the very mag-
nitude of the latest actions, and the serious penalties
sought, will act as a deterrent to others tempted by the
opportunity for a quick buck. But continued vigilance
is necessary if the illicit practice is to be contained, let

All segments of the industry suffer from the inroads
of these music thieves—manufacturers, artists, music
publishers and writers. And in the long run merchants
who inadvertently pass on shoddy product to.the pub-
lic are also hurt.

The remarkable cooperation hetween the industry
and law enforcement agencies we have just witnessed
must be encouraged further. Punishing as is this latest
blow to piracy, it remains but a glorious battle victory.
The war continues.

2w
Blllboard photo by Tom Weschler

FOREIGNER FUROR—Some of the 2,000 fans who greeted Foreigner at a recent three-hour stay at the Tel-Twelve
mall, Detroit, Harmony House, que outside the 4,000 square foot store. Chain’s general manager Jerry Adams calls it
the company’s biggest in-store promotion ever.

. CAP & UA ‘BUDDIES’ -

2 Labels Team Up
To Promote 4 LPs

By JIM McCULLAUGH

LOS ANGELES—“Four Great
Artists With Four Great Albums” is
the theme for a major cross mer-
chandising campaign set to begin
Dec. 26 and end Jan. 30 for Capitol
and United Artists.

The focus will be on Anne Mur-
ray’s “Let’'s Keep It That Way™ al-
bum and Glen Campbell’s new
“Basic” album as well as Crystal
Gayle’s “When | Dream” LP and
Kenny Rogers™ “The Gambler™ al-
bum on United Artists.

This represents the first major
joint campaign involving the two la-
bels since Capitol began to distrib-
ute United Artists product several
months ago.

“We are tcaming up in a com-
bined venture,” notes Dennis White,
Capitol’s vice president of market-
ing. “These artists all appeal
strongly 10 a pop country crossover
type of buyer.”

The sales and merchandising de-
partments of both labels pooled
their eftorts. indicates White, and
the campaign will be implemented
through Capitol’s marketing system.

John Concert For
Cable TV Showing

NEW YORK -Amecrican au-
diences have the first opportunity to
see Elton John's farewell concert
from November 1977 at Wembley
Stadium, London, in several show-
ings this month on Home Box Oftfice
cable presentations.

www americanradiohistorv. com
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Elements of the merchandising
campaign include radio spots. 4 by 4
posters, banners and ad mats all em-
phasizing the tour artists, according
to White.

At the retail level programmed
discounts as well as dating will be of-
fered. Also set is a contest at the ac-
count level for the best in-store mer-
chandising efforts.

TURNTABLE
SPINS FASTER
IN NASHVILLE

NASHVILLE—Its one of those
trying. turbulent, transitional and
traumatic periods for Nashville.

In recent weeks, the Nashville mu-
sic industry has been hit by a rash of
major changes at the highest helms
of major firms. Companies without
Nashville chicefs have been Capitol,
MCA, Elcktra and United Artists.
And the plot thickens with the musi-
cal chairs rotation.

For example, Jerry Scabolt is
likely to become UA head, filling the
position vacated by Lynn Shults
who took over as head of Capitol, a
post vacated by Frank Jones. who
has just been named chief of the new
Nashville office of Inergi Records
(Billboard. Dec. 2. 1978).

Meanwhile, Jimmy Bowen. who
departicd MCA in a huff after only a
threc-month stint as vice president

(Continued on page 32)

Simon Sues
For CBS $
In 2 Moves

NEW YORK-—Singer Paul Simon
is suing CBS Records in State Su-
preme Court here, charging the label
with breach of contract and failure
o “properly account” for royalties
due him.

In two separate suits filed Nov. 28
and 29, the singer accuses CBS of
engaging in a “deliberate campaign
to frustrate Simon’s rights under the
CBS agreement.”

The reason for this, Simon alleges,
is “in retaliation over Simon’s antici-
pated departure from its roster of
artists.” Simon owes CBS one more
album under the terms of his pact
with the label before he is free to join
the Warner Bros. roster. He signed
with Warners last February.

According to court papers, Simon
also charges that CBS has not used
its “*best efforts” to promote and dis-
tribute his previously released
recordings as a result of the Warner
Bros. deal.

Prior to all this, CBS had entered
suit against Simon in the same court,
alleging that through “a mutual mis-
take,” the ownership of the rights to
“The Paul Simon Songbook™ LP are
in doubt. Hence, CBS is asking the
court to intercede and “reform” that
part of their agreement.

Calling All Lefties

LOS ANGELES—Since all the
musicians in Manhattan Transfer
are left-handed, the group has re-
quested special seating arrange-
ments for its southpaw fans during
its week-long Roxy engagement
here.
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" Financial

Music Industry Profits May Ride
On Last Minute Christmas Sales

¢ Continued from page |
for their companies, inciuding ABC
and 20th Century-Fox.

Where global considerations are
important, as in the case of Poly-
gram Distribution and Capitol In-
dustries-EMI.- each of which ac-
counts for about 50% of total music
sales worldwide with their U.S. op-
erations, the profit picture is also
keyed to late-year business.

Certainly the respective bottom
lines of both CBS and Warner’s mu-
sic divisions were factors in the first
moves toward $8.98 pricing by both
operations, and the CBS price hikes
in custom pressing/duplicating (see
separate story on page one).

The parent conglomerates of both
industry leaders are vitally affected
by the profitinput of their respective
music divisions, and the flat bottom
lines this last quarter—despite good
sales increases—point up this factor.
While both CBS Inc. and WCI had
solid quarters, they could have been
significantly better.

Conversely, the hefty bottom line
contribution by the RCA, MCA and
Arista label operations to their cor-
porate parents were prime reasons
for substantially improved profits at
all three for the most recent fiscal
quarter.

At the same time, the relatively
dismal operations of the ABC and
20th Century-Fox labels severely
impacted otherwise bright corporate
pictures. This has led to increasing
talk in financial and industry circles
of divestiture though this is firmly
denied by top brass.

With a faster turnover and more
immediate sales and income returns,
those retail and rackjobber entities
among public companies virtually
all show strong profits to match rev-
enue increases. Included here are
Handleman Co., Schwartz Bros. and
Pickwick International, though the
latter’s figures are now merged into
parent American Can’s consumer
products/distribution group.

A brief recap of major music in-

Today, “made in Germany'’ means that an
Englishman, Mick Jackson, composed and
recorded “Blame It On The Boogie” in
Munich and now its a hit all over the world.

dustry companies going into the last
quarter shows:

® CBS Records Division sales
were up 32% for the third quarter
ended Sept. 30. but costs increased
at a greater rate due to more outside
purchase of records (Pitman, N.J,,
plant strike), higher royalties, talent
and marketing costs, with the result-
ing profit squeeze affecting the over-
all corporate bottom line.

® WCI music division (WB, E/A
and Atlantic,c, WEA International,
WEA Corp. and Warner Bros. Mu-
sic) sales were up 15% to $137.4 mil-
lion for the July-September quarter,
but significant profit slippage to less
than a 1% gain of $17.3 million was
attributed mainly to increased ad
and promotion costs, trimming the
group’s nine months profit by 33%
from the first-half levels.

® Capitol Industries-EMI first
quarter of fiscal 1979 figures are a
bit late, but the fiscal year ended
June 30 showed net income down
8% to $10.006 million (exclusive of a
federal tax reversal bonus) on a 6%
sales gain to $22.7 million, due to the
label’s inability to achieve targeted
profit objectives in the face of rising
costs.

Worldwide, music accounts for
over 50% of sales and 44% of prof-
its—the biggest share—to parent EMI
Ltd., whose chairman Sir John Read
noted that global music “earnings
dipped by 50% to $31 million on a
small sales rise.

® The Polygram Group’s U.S.
operations are projected to gross ap-
proximately $500 million in 1978 by
John Frisoli, Polygram Distribution
president. Global revenues topped
$1 billion through October, exceed-
ing the $919 million for all of 1977.
No profits are broken out, but last
year’s dividend was $4.9%, com-
pared to 4.5% on a significantly
smaller base in 1976.

® RCA Records’ earnings sur-
passed last year’s record-breaking
third quarter when Elvis Presley’s
death created extraordinary de-
mand for his albums the last 1'%
months. Sales also hit a high for the
period, contributing to the improved
revenue and profit increases of the
consumer electronics products/serv-
ices group of parent RCA Corp.

® At Columbia Pictures Indus-
tries, Arista and the music publish-
ing wing’s combined operating in-
come outpaced the parent firm’s
percentage increases. Arista itself
had the best net revenues in the la-
bel’s history for the first fiscal quar-
ter through Sept. 30, up 10%, while
the combined music operations had
a 40% income gain on a 12% sales
rise.

® MCA Records and music pub-

(Continued on page 78)

. Market Quotations

As of closing. December 7, 1978

1978 Sales
High | Low NAME e G2 » High Low Close Change
43% 23 ABC 9 391 39% 38% 38% - %
43% 34% AmericanCan 6 171 35% 35% 35% - %
19% 9% Ampex 12 159 15% ~15% 15% - %
4% 2% Automatic Radio - 29 2% 2% 2% - %
28% 22 Beatrice Foods 10 278 24% 24 24% - %
64% 43% CBS 8 168 54% 54 54% + %
27% 13% Columbia Pictures 3 703 22% 22% 22% Unch.
14% 8% Craig Corp. 6 46  12%  12% 12% + %
47% 31% Disney, Walt 13 346 40 39% 39% - %
3% 2% EMI 6 86 3 2% 2% - %
28% 8% Gates Learjet 9 45 20% 19% 19% Unch.
16% 11 Gulf + Western 4 690 14 13%  13% - %
24% 9% Handleman 7 51 17 16% 16% - %
6% 3 K-tel 27 3 3% 3% 3% + %
6% 2%, |Lafayette Radio - - - - 2% Unch.
42% 22% Matsushita Electronics 11 3 36% 36% 36% + %
48% 25% MCA 8 246 43% 43 43% Unch.
60% 25%2 Memorex 6 189 31% 30% 30% - %
66 43 3M 14 900 62% 61% 61% - %
544 35 Motorola 1 712 43% 43 43% + %
% 24% North American Philips 5 24 27% 26% 2% + %
18% 10 PioneerElectronics 12 - - -  16% Unch.
32% 6% Playboy 23 100 15% 14%  14% - %
33% 22% RCA 8 390 27%  27%  27T% + %
8% 6% Sony 15 103 7% 7% 7%  Unch.
13% 5  Superscope - 60 6% 6% 6% =
34% 14% Tandy 9 730 27% 26% 27 - %
10% 5% Telecor 6 34 8% 8% 8% - %
OV 2% Telex 10 230 5% 5% 5% Unch.
6 1% Tenna - 3 2% 2% 2%h + %
19% 12’4 Transamerica 5 195 16% 16% 16% - Y%
40% 20% 20th Century 4 368 35% 33% 34% + 1
57% 29% Warner Communications 9 192 49% 48 48% - %
19% 11% Zenith 1 123 13%  13% 13% - %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO - - 1% 2% Koss Corp. 9 24 5% 5%
Electrosound Kustom Elec. - 15 1% 2%
Group 6 3 5% 5% M. Josephson 8 11 14% 15%
First Artists Orrox Corp. 54 20 4 4%
Prod. 17 58 6% 7 Recoton 6 5 2% 3%
GRT - 84 1% 1% Schwartz Bros. 3 - 2% 3%
Integrity Ent. 9 38 4% 5%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New

York Stock Exchange, Inc.

Integrity Now In Colo., Washington

LOS ANGELES—Integrity Enter-
tainment Corp. has announced its
first outlets in Colorado and Wash-
ington.

The approximately 120-store
chain, composed of Wherehouse,
Hits-For-All and Big Ben's stores,
indicates on its printed first quarter
1979 report to its stockholders that it
will open a Denver outlet in the
Aurora Mall and a Lynwood, Wash.,
location in the Alderwood Mall.

The chain, headed by founder Lee
Hartstone, originally confined its

Don Gere Speaks

LOS ANGELES—Don Gere, au-
thor of “The Record Producer’s
Handbook,” was the featured speaker
Nov. 22 at the Songwriter’s Show-
case in the Improvisation Club.

The showcase, held weekly, fea-
tures a guest speaker from the music
industry in an hour-long rap session
with an audience composed of in-
dustry personnel.

stores to California until this year
“when it opened in Nevada, where it
now has four stores. and Arizona,
where it has two stores.

For information
regarding

major market

quotes,

please call:

Douglas Volimer

Dean Witter Reynolds Inc.
16255 Ventura Bivd.
Encino, Calif. 91436

(213) 788-9250 or 872-3333

Look to
Dean Witter Reynolds Inc.

Members New York Stock Exchange, Inc.

Always fashion right
Always fashion fit—

M\\\

HEPMANS

Formal Wear * Rentals * Sales
THE FINEST [ ~€3mn |

SELECTION f;,gr‘
OF TUXEDO | §jX
STYLES BY

Same day service

Free delivery
and pickup

We create great ads, album
covers, tape labels, catalogs —
You name it. We also set type
make stats, and can even do
the printing in our own plant.
Let us show you what creati-
_ vity & service mean.

Discount rates
on group rentais Formal shoes and
accessories also

available

Credit cards
accepted

’ Lee Myles Associates, Tnc.
A 160 East 56th Street Dept. A3
-

NYC, NY 10022 Tel: 758-3232

Supplying the graphic needs af the record industry since 1952,

1190 Ave. of the Americas, New York, NY 10036 (212) 245-2277
Branch: MIDWAY, 108-22 Queens Blvd., Forest Hills, NY 11375
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Jean Michel Jarre’s first album " Oxygene” was released album, “Equinoxe” is here. It's magical, other-world synthe-

in the midst of a spate of albums oy hard-rock heavies with sizers and dramatic musical concepts totally immerse the
built-in audiences. And without a single listener in an environment of sound
screaming lead vocal or one piercingg JEAN MICHEL JARRE EQ‘{‘NOXE that is unlike anything else. “Equinoxe”
guitar solo, "Oxygene’’ quickly became Sl oy, 8 208 ;;i B ¢ ?,1,:%{" reaches beyond the ordinary, and takes
Europe's #1 album. lts success spread to SR > 4 1 you to a place where time stands still.
the United States, and Jean Michel Jarre BRI Al B K /] ' 'i 9 Jean Michel Jarre. “Equinoxe”
was hailed as a brilliant new musical F e o R i It isn’t just heard, it’s experienced.
influence Now, Jean Michel Jarre's new % 21 T 08U E v\, OnPolydor Records and Tapes.

POLYDOR INCORPORATED A product from Disques Dreyfus A division of Francis Dreyfus Music
OMPANY ;
ittt tw Polygram Ovtrebution. ing Write or call your locai Polygtam Distribution oftice for displays or other promotion items.
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Are Hit Albums Torpedoing Catalog Sales?

NEW YORK-The smaller re-
tailer relying on catalog sales to
maintain profit margins may be
shortchanged by an industry now
dealing in mega-million, platinum-
laden product and moneys going
into artist development.

As labels view catalog, however,
as years go by, the “aging process”
tends to negate heavy investment in
revitalizing this area.

These were among the main
points stressed at a rap session Mon-
day (4) hosted by the Music & Per-
forming Arts Lodge of B’nai B'rith.

Moderated by Herb Goldfarb,
marketing consultant, the panel con-
sisted of Paul Smith, senior vice
president and general manager of
CBS; Dick Carter, RCA’s vice presi-
dent of marketing; Phil King. presi-
dent of King Karol; Bob Menashe,
regional manager of Sam Goody;
and Bemie Boorstein, president of
Double B Records, a New York one-
stop. The general topic was “Filling
The Distribution Pipeline Of Con-

sumer Needs.”
»

The smaller retailer, it was agreed,
cannot hope to compete with large
chains in current hot product, with
the line between success and failure
resting on ability to maintain a good
profit margin on catalog sales.

“We must have catalog,” empha-
sized Phil King.

“As much as we have, we don’t
have enough. When we can’t offer a
customer the record he wants, I don’t
feel bad for the customer, 1 feel bad
for myself.” :

King said he was told by CBS in
March of this year to buy as much
catalog as possible in anticipation of
a new product crunch in the fall.
But, he explained, he just doesn’t
have enough space to contain mas-
sive one-time buys and he’d be bur-
dened with credit calls when “we
haven’t sold any of it.

“An awful amount of work and
manpower goes into selling catalog,
but it pays off,” he said.

“Our biggest problem,” Boorstein
maintained, “is obtaining catalog.
We can’t get everything we need; it’s

months.

Today, “made in Germany’’ means that the
original version of ‘‘Blame It On The
Boogie,” recorded by its composer, Mick
Jackson, has been on the U.K. charts for

" ABC Chie

T

. Up For Sale

By IRV LICHTMAN

as stimple as that.” As an “all-mer-
chandise” one-stop, Boorstein said
he can only make a profit on catalog.
“Small dealers cannot sell plati-
num.”

Bob Menashe said Goody has
been “lucky” on catalog fulfillment,
but indicated a “lag” in gettin3 tape
product over records. He quipped,
“Bernie and Phil can get all the
product they need from us.”

Both Smith and Carter agreed
that the retail explosion, marked
over the past 1% years by the birth of
consistent million-unit sellers, was a
major cause of inadequate catalog
fulfillment.

“The most critical issue,” Carter
explained, “is limited capacity in the
manufacture of product, especially
involving the real explosion of cas-
settes in classical and country areas.
Fulfillment is the most sensitive fi-
nancial area for us. It began to im-
pact on us about five or six years
ago.”

Carter said it was difficult to re-
main competitive and answer those
who advocate a “fewer, but better”
stance in the amount of product re-
leased each year.

As to the revival of catalog with
greater financial assistance, Carter
believes that “the dynamics of the

B R e e R e

Denies Label

LOS ANGELES—Steve Diener,
president of ABC Records, held
meetings Friday and Saturday (8, 9)
with his department heads to discuss
new releases.

The last session comes on the heels
of widespread reports that ABC
Records is about to be sold and/or
distributed by the Phonogram
Group.

The meetings, held at the Hidden
Valley Ranch in Ojai, Calif.. cen-
tered around coordinating releases
for next year along with long-range
marketing plans. The company will
release a minimum of 20 LPs be-
tween January and March.

Diener reportedly has been hold-
ing a series of meetings with differ-
ent departments to outline strategies
for the upward mobility of the label.

Of the sale rumor, Diener says:
“There are constant rumbles about
this or any other record company in
the business.

“l. as well as the other executives
at ABC Records are in business and
will continue to be in business. We
are not planning on, or expecting
any change in direction or own-
ership of the company.”

At the same time, ABC sources
claim the company’s international
licensing agreements will expire next
March, “and naturally everyone is
talking to us.”

As for the company moving out of
its L.A. headquarters site, Peter
Starr, ABC’s new national publicity
director, says ABC will sell its build-
ing. “Construction is underway on
the new building and we will be
moving into it next year.” (Don Ar-
den recently showed an interest in
buying the property.)

In the midst of this, ABC execu-
tives attending the conclave in Ojai
were Arnie Orleans, vice president,
marketing; John Barbis, vice presi-
dent, promotion; Elaine Corlette,
vice president, publicity; B.J.
McElwee, vice president, sales; and
Starr.

www americanradiohistorv com

business are against us. The amount
of money needed to revive catalog is
out of line to the amount of money
needed for new acts. It’s largely a
creative decision, but it's a business
decision, t00.”

While CBS recognizes its commit-
ment to catalog, Smith noted, “If we
took a hard, crass business ap-
proach, we’d cut out half of the 1,700
classical albums in our catalog.”
Earlier, Smith admitted to a “capac-
ity problem” when its “superstar”
release in October “collided head to
head” and accounts were encour-
aged 1o hold back catalog, which
suffered.”

Smith noted that CBS was react-
ing to fulfillment needs via its $50
million facility in Atanta, which
will be partially operational in 1980
and fully so in 1981.

He said CBS was expanding the
capacities of its other facilities in
hopes of being able to produce one
million LPs and singles a day, and
half that amount in tapes. He
pointed to “relatively slow growth in

units sold, not dollars, in 1974, 1975
and 1976, and we couldn’t predict
the soundtrack boom” that brought
the industry to a platinum status.

Smith indicated that the “over-
night system of service would be im-
possible to handle” even with the ex-
pansion of facilities. “Better sched-
uling of product should help allevi-
ate problems,” he maintained.

The CBS executive said that the
lifeblood of the business was artist
development, in answer to a ques-
tion from the floor on catalog em-
phasis.

“There’s no such thing as throw-
ing a record out anymore,” he said,
pointing to CBS’ successful program
of launching such major new CBS
acts as Boston and Meat Loaf.
“Moneys are necessary for career
planning.”

The $8.98 list price situation was
touched on with a swift exchange of
dialog between Boorstein and Men-
ashe. Boorstein: “I can’t wait for an
$8.98 list.” Menashe: “l hope the
consumer feels the same way.”

Billboard photo by Chuck Pulin

ARTIST SELLS—Stefan Grossman and John Raeburn (not shown) sell copies
of their latest Kicking Mule LP to departing patrons at the Other End in New
York where they were appearing.

Picture Disk Double Promotion

LOS ANGELES—The 24 Licorice
Pizza stores in Southern California
have given away 1,600 seven-inch
picture disks, co-plugging the chain
on one side and Toto, the Columbia
group managed by Fitzgerald-Hart-
ley, who manufacture the graphic
records, on the other.

John Houghton, marketing man-
ager of the Jim Greenwood chain,
with the assistance of Lee Rogers, ad

manager, put contest blanks into all
stores, which customers signed.

These slips were put into a barrel
from which approximately 1.300
names were drawn for the rare 7-
inch disks. The remainder of the
disks were given to chain employes
and friends.

The ‘A’ side carries the well-
known logo art of the group, while
the ‘B’ side has the Licorice Pizza
logo and slogan.

WEA In No Rush To Direct Advertising

LOS ANGELES—WEA’s in-
volvement in consumer advertising

by its accounts will not be as imme-
diate or mandated, as was pictured
(Billboard, Dec. 9, 1978), WEA’s
Skid Weiss states.

Weiss points up that WEA has
gradually evolved its firmer hand in

directing how ad allowances be dis-
bursed in media.

“We are mutually trying to create
impact for our advertising,” Weiss
says. “There is no way to accurately
measure advertising result. We want
to complement and augment our ac-
counts’ advertising to make it as
good as possible.”

7-Inch Disk Plugs Jimmy Webb’s Tunes

LOS ANGELES—Sparked by the
success of Donna Summer’s “Mac-
Arthur Park,” the Entertainment
Co.’s publishing division has re-
leased a special seven-inch extended
play collection of six Jimmy Webb
songs from its catalog.

The Webb EP marks the first time
the publisher has utilized the seven-
inch format for promotional pur-
poses, according to Jay Warner, vice

president of music publishing activi-
ties, West Coast.

Included on the EP are such
Webb standards as “By The Time I
Get To Phoenix,” “Up, Up And
Away,” “The Worst That Could
Happen,” “Never Gonna Be The
Same,” “Paper Cup,” and “Carpet
Man.”

The EP product has been serviced
to producers, recording artists, a&r
staffers and personal managers.

- o
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Kennedy Center Fete
Draws CBS-TV Eye

LOS ANGELES — Artur Rubin-
stein, Richard Rodgers, Marian An-
derson. and Fred Astaire were
among the recipients of the first
Kennedy Center Honors awards at
Kennedy Center. Washington,
Tuesday (5).

The event was nearly as spectacu-
lar as the talents of the persons being
honored.

The salute. televised on CBS-TV.
will become an annual event, given
to individuals who throughout their
lifetime contributed significantly to
the performing arts. according to
Leonard Bernstein. who opened the
celebration.

Some of the most celebrated
names in the performing arts were
present to salute the honorees along
with President and Mrs. Carter. with
Carter quipping, "l feel somewhat
out of place with the great honor-
ces.

Among those paying verbal and/
or musical tribute were Harry Bela-

fonte. who introduced singer Grace
Bumbry. noting that Bumbry is one
of Anderson’s favorite singers.

Bumbry was followed by Arctha
Franklin. who performed “He's Got
The Whole World In His Hands™
with the Howard Univ. Choir.

Mary Martin was delightful in her
praise of Richard Rodgers. glow-
ingly reciting some of the tunes writ-
ten by the composer. Among them
were “Sound Of Music,” “My Fa-
vorite Things.” I Could Write A
Book.” “Wash That Man Right Out
Of My Hair.™ “Manhattan.”™ “And
Then My Heart Stood Still.” which
led to performances by Florence
Henderson, John Raitt and Tony
Bennett.

Henderson sang “Sound Of Mu-
sic.” Raitt performed “If 1 Love
You.” the two sung “People Will Say
We're In Love.” followed by Bennett
with “My Funny Valentine™ and “1
Wish | Were In Love Again.”™ The
trio pertormed “With A Song In My
Heart.”

Today, “made in Germany” means that
the cover version of ‘“Blame It On The
Boogie,” composed by WEA artist Mick
| Jackson, was 54 % on the BILLBOARD |
charts.

General News

AP
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NMPA KUDOS—Terri Fricor, right,
is congratulated on her election as
steering committee chairperson of
the new L.A. chapter of Music Pub-
lishers Forum by Leonard Feist,
president of the National Music

Publishers Assn.

Epic To Distrib
City Lights Line

NEW YORK—Epic Records will
be the outlet for a new label, City
Lights Records, co-founded by Bar-
ric Bergman, president of the
Record Bar retail chain. and Barry
Grieff. president of the label. Berg-
man’s association with the label was
made known at his company’s con-
vention last August.

City Lights first release will be an
album by the Mighty Clouds of Joy.
co-produced by the Rev. James
Cleveland and Frank Wilson. An
carly 1979 release is planned.

The label. to headquarter in New
York as of next February, will have
a full roster of artists covering vari-
ous music fields.

09
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LOS ANGELES—Repackaged
and previously unreleased mate-
rial by early r&b artists has been
traditionally a better sales bet in
Europe. particularly the U.K. But
Motown will test U.S. taste for
such product in January.

Included in the label's kickoff
spate for 1979 will be “From The
Vaults.” a collection of 10 cuts
never before issued but recorded
by Motown's top acts in the 1960s.

Project supervisor Tom De-
Pierro believes the LP will sell be-
cause, unlike other efforts in this
ficld. notably by Phil Spector. most
of the acts included have remained
in the U.S. music industry main-
strean.

Artists comprising the album are
Diana Ross & the Supremes,
Smokey Robinson & the Miracles.
the Temptations. Martha & the
Vandellas. Marvin Gaye. Gladys
Knight & the Pips, the Spinners.
Mary Wells. the Marvelettes and
the Monitors.

Much more material remains in
the vaults. according to DePierro.
The LP. to feature nostalgic graph-
ics, will appear on Motown’s mid-
range label. Natural Resources.
and list for $4.98.

DePierro was turned down by
Motown two years ago when he
firstoffered the idea. Othersources
indicate that Motown’s wing in the
U.K. has been working on a simi-
lar project. Its fate at the moment
now scems moot.

DePierro admits to the differ-
z ence between US. and European

Ronsooss "

"~

ssswsssssserres UNRELEASED CUTS seessosononsy
Motown Plans LP
On ‘Vault’ Material

By RAY HERBECK JR.

musical taste, butinsists his project
will be different. “Other albums
from this cra of unreleased mate-
rial have featured acts which
people can’t relate to any more,
unless they're in their 30s.”" he says.
citing Spector’s “Rare Masters™
series issued in Europe on Polydor.

“The acts on this LP are. for the
most part, recognizable and well- ;
known to a wide age group. But if
you asked that same group about
the Crystals or Ronnettes (Spec-
tor's acts). they'd be unfamiliar.”

Apparently. Motown agreed.
DePierro personally remixed the
tapes. coordinated the cover
graphics and arranged the tune se-
lection. He will not be listed as pro-
ducer. however, because he did not
develop the original cuts.

The comparable series by Spec- Z
tor emerged from a licensing deal
hesigned with Warner Bros. in the
U.S. and Polydor in England.
Warner Bros. issued “Phil Spec-
tor's Greatest Hits™ here on two
disks a year ago. It did not chart. Z

However. the Polydor 12-LP
series of “Rare Masters™ has sold
moderately well in Europe. Ten in
the series were repackages: two, %
previously unreleased material.
The series is now being imported
into the U.S.

DePierro, assistant to Iris Gordy,
Motown’s vice president of crea-
tive affairs, has previously super-
vised the “Jackson 5 Anthology.”
“Motown Original Version™ and
“Motown Disco-Tech Vol. [V” re-
packages.

| For Exciting Cut-Outs

|
(}U NTRYWIDE

RECORD & TAPE DISTRIBUTORS INC

For the Best in Budget LP’s

YOU
GET A
LOT
FOR A
LITTLE

Send for our catalog.

RECORD & TAPE DISTS., INC
200 Robbins Lane. Jercho, NY 11753
(516) 433-9550 (212) 380-3900
Telex 126316 Answer Back CWTRI-UI-JERI
West Coast — (213) 865-8158

CROWDSTOPPER!

Buy your own
British
double deckers

e Promotions

e Advertising

e Mobile
Exhibitions

e Bus Service

e Sightseeing, etc.

If required, custom conversions, auxiliary
power, air conditioning, conference rooms,
bar, kitchen, TV/video, etc.

Full service, parts and warranty. Write,
phone or visit us at:

British Promotions Limited
The Bus Center, 716 Cecelia St., Norfolk,
VA 23504. Telephone 804-622-1456
6851 West Imperial Hwy., Los Angeles, CAL
90045. Telephone 213-670-4675

Omnibus Promotions Limited, Aldermaston
St., London W10 Engiland. Telephone 01-
960 6977
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Clear Gospel Records, formed by
Ronald Butko. Address: 146 Almo-
nesson Rd., Deptford, N.J., 08096.

x  x ok

Crawley-Janoulis Productions,
formed by Ed Crawley and Alexan-
der Janoulis. First project is an al-
bum by rock act Danny Destiny and
Starfoxx. Address: 1957 Kilbum
Dr., Atlanta, Ga. 30324. (404) 876-
1073.

* * *

Talent Payments Inc./Music, a
subsidiary of IDC Services. Inc.,
launched by Paul Roth, president of
the parent firm, and Larry Ber-
kowitz. executive vice president and
head of the new company. Firm
payrolls talent. arrangers and com-
posers for recording scssions. Ad-
dress: 9200 Sunset Bovd., L.A..
Calif. 90069. (213) 550-0285.

*  x %

IPM Records, formed by Carson
Whitsett and Richard Stowell. Al-
ready signed to label are Amber and
Deep South Dance Band. Address:
P.O. Box 16279, Jackson, Miss.
39206. (601) 353-4051.

* k%

Eboni Dawn Music, a music pub-
lishing company, set up by Mikki

For the Record

LOS ANGELES—The combined
production of the ASR tape dupli-
cating plants in Fairfield, N.J., and
Canoga,_ Park, Calif,, is 36 million
units yearly and not 3 million units
annually as appeared in a story on
prerecorded tape manufacture (Bill-
board. Nov. 18, 1978).

_ New Companies_

Farrow. Address: ¢/0 Jonathan R.
Black, Suite 911, Western Savings
Fund Building. Philadelphia, Pa.
19107. (215) 732-2652.

*  x  x

Alpha Sound & Light Co., special-
izing in design, sales and installation
of audio and lighting systems for
discos, spearheaded by Fred Ja-
nosky. general manager. and Tony
Valente, sales. Address: 665 N.
Wyoming St.. Hazleton, Pa. 18201.
(717) 454-2223 or 455-6310.

* * *

Freeway Records, with first album
to be a compilation of California
musicians, due in February. Ad-
dress: 20355 Sherman Way, Canoga
Park, Calif. 91306.

Urana To N.Y.

NEW YORK—Urana Records is
moving from its former location in
Stonington, Me., to new offices in
New York, where it will share an of-
fice complex with Tower Press and
Sight and Sound Record Distribu-
tion, two other women-owned busi-
nesses, at 20 W. 22nd St.. New York.

Ralph Burns Paged

LOS ANGELES—Sid and Marty
Krofft have brought in Academy
Award winner Ralph Burns to com-
pose the score for “Side Show.” a
two-hour feature movie in produc-
tion for NBC-TV.

Burns won an Oscar for best score
for “Cabaret.” His other credits in-
clude music for motion pictures
“Lenny,” “New York, New York,”
“Lucky Lady” and “Mame.”
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The Smgle

The Tour
December
8 Detroit
9 Chicago
10 Minneapolis
11 Cleveland
12 Philadelphia
13 New York City
14 Boston
15 Washington, D. C.
16 Atianta
18 Houston
19 Dallas

20 St. Louis
21 Kansas

January
5 Vancouver B.C.
6 Seattie
7 Portland
9 San Francisco
10 Los Angeles
11 Los Angeles

E » ' e e
Produced and Arranged r : = - P am
by Je-ty Goldstein Fen : P s . MCA
A Far Out Production for - Fie SR, o N R=CORDS
Tanya, Inc. on MCA Records 3 = - ”5 ©1978 MCA Records. inc.
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CONTAINS THE NEW SINGLES,

EDDIE RABBITT'S
"EVERY WHICH WAY BUT LOOSE"

E-45554

AND CHARLIE RICH'S
“I'LL WAKE YOU
UP WHEN | GET HOME"

E-45553

ON ELEKTRA RECORDS AND TAPES
1

PRODUCED BY SNUFF GRRRETT  * i
For The Malpaso Company And Garrett Music Gnterpnses

CLINT EASTWOOD
v in A MALPASO COMPANY FILM™EVERY WHICH WAY BUT LOOSE”
Co-starring SONDRRA LOCKE - GEOFFREY LEWIS - BEVERLY D'’ANGELO and RUTH GORDON as Ma
Written by JEREMY JOE KRONSBERG - Produced by ROBERT DALEY - Directed by JAMES FARGO
Color by DELUXE® - Distributed by WARNER BROS. @& A WARNER COMMUNICATIONS COMPANY
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IF YOU WANT BLOOD
YOU'NEGOTIT

BLOOD FROM AG DG.
RECORDED LIVE
IN GONGERT.

AG/DC.
“IF YOU WANT BLOOD
YOUNEGOTIT”

ON ATlAIIIII: RECORDS
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NEW YORK-Is WHN-AM
New York a country station?
Well. it plays a lot of country, but
then it plays a lot that isn’t coun-
try. It certainly plays more coun-
try than any other station in New
York because no one else is doing
the format.

A purist might recoil at hear-
ing WHN, but program director
Ed Salamon keeps his listeners

; happy by giving them what they

N.Y. WHN-FM
- ‘Almost’ Country

By DOUG HALL

Billboard phto by Chuck Pullin
2 List Checking: WHN New York program director Ed Salamon, stand-
ing, checks a playlist with DJ Lee Arnold.

want. “Engetbert Humperdinck's
‘After The Lovin’” was a hit with
our listeners.” Salamon explains.

And so is the current hit “You
Don’t Bring Me Flowers” by
Barbra Streisand and Neil Dia-
mond.

The key to the station’s suc-
cess—it has an overall 3.0 share of
audience average for the last five
Arbitron books—is close contact

(Continued on page 38)
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RATINGS SOAR

Storer To Axe Radio Arm
For Cable TV Operations

LOS ANGELES-—Storer Broad-
casting places its entire radio divi-
sion on the auction block Jan. 5 and
intends to sink all procecds from sale
of its stations into cable television,
according to Neil Rockoff, vice
president of the division.

‘PUSH’ GETS
NEW LYRICS

NEW YORK-There’s an edited
version of the disco hit, “(Push Push)
In the Bush™ by Musique on the
Prelude label. available to program-
mers who may object to the title
phrase.

According to Marv Schlacter.
president of the label. the edited disk
omits all reference to the complete
phrase of the title, although *Push.
Push” and *“In the Bush” appear
separately. Time remains 3:38.

Schlacter says not more than a
“half dozen™ stations find the lyric
objectionable and the label has con-
tacted them to make them aware of
the edited version.

The recording has been a center of
controversy in New York, where two
stations. WNBC-AM and WXLO-
FM (99-X). refuse to play the record.
It’s being played. however. on key
Top 40 station WABC-AM (Bill-
board. Nov. 11. 1978).

The only station not immediately
affected by the move is beautiful
music outlet WLAK-FM in Chi-
cago. Storer bought it in May and.
under Federal Communications
Commissions rules. cannot sell it for
another 2% years.

Stations to be sold are WHN-AM,

country music outlet in New York of

which Rockoff has been vice presi-
dent and general manager; adult
contemporary WGBS-AM  and
MOR WYLF-FM in Miami: and
MOR WSPD-AM in Toledo.

Recently, Storer sold its Los An-
geles outlets. KTNQ-AM and
KHTZ-FM (formerly KGBS-FM)
for a reported $12 million. Appar-
ently, the move was a test of sales
waters.

Rockoff points out that Storer
has allocated $100 million for ex-
pansion next year of its cable tv divi-
sion, headed by Arnold Mueller.

“I'm a radio guy and 1 love it,”
says Rockoff, ““and I hate to see
somebody cut off both my arms and
my legs. But I'm also a professional
who likes to win. and without a 100%
effortin any area, that's impossible.”

5 For Mac Davis

NEW YORK-—Mac Davis will
sing five songs in his fourth NBC
television network Christmas special
to be presented Dec. 19.

With that understanding, Rock-
off supports the decision to sell.
“For years, Storer’s meat and po-
tatoes has been cable tv.” he says.
“They’ve decided that, for them,
that’s where the future lies. Since
they couldn’t give the radio oper-
ation the best shot, then they ought
to go into an arca where they can
give 100%, such as cable tv.”

Rockoff is secure with the firm
through an employment contract
which lasts another 1% years. His
immediate concern is personnel at
the affected stations.

“These are the people who'll be
worrying about making mortgage
payments.” he says. “For the next
year. I'll be visiting stations, working
with the staffs, and trying to make
them feel more confident and keep
them with us.”

Rockoff adds it is “very rare”
that personnel other than “one or
two guys at the top” are let go when
a new owner buys a station. “Usu-
ally, the staffs remain unless the sta-
tion is in a distress situation. which
none of ours is.”

Rockoft adds that he’ll have
more time next year to devote to the
stations and work toward their sale
following the Dec. 16 appointment
of Nick Verbitsky as vice president
and general manager of WHN. Ver-
bitsky has been general sales man-
ager.

BILL ANDERSON
FRANKIE AVALON
CHET ATKINS
BEACH BOYS

THE BLENDERS

PAT BOONE
LUIS BRAVO
DAVID BRIGGS

JIM ED BROWN
GLEN CAMPBELL
ACE CANNON
WILF CARTER
JOHNNY CASH
DANNY DAVIS

S
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{(by Billy Hayes and Jay Johnson)
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TRULY A CHRISTMAS STANDARD

A GREAT NEW RECORDING FOR 1978

RED SOVINE

GUSTO RECORDS

SD 1040

RAY BLOCK SINGERS
BOOKERT. AND THE MG’'S

THE BROWNS featuring

CHOICE CHRISTMAS PROGRAMMING

JIMMY DAVIS

JIMMY DEAN

DOTTIE DILLARD AND
JACK SHOOK

BILL DOGGETT

BILLY ECKSTINE

ESQUIVAL

FREDDY FENDER

PETE FOUNTAIN

JACKIE GLEASON

BONNIE GUITAR

MERLE HAGGARD

FREDDIE HART

TOMMY HILL

STONEWALL JACKSON

BRENDA LEE

LENNON SISTERS

LIVING GUITARS

LIVING STRINGS

LIVING VOICES

LORETTALYNN

MAGIC ORGAN

DEAN MARTIN

JOHNNY MATHIS

CHARLIE MC COY

CATHERINE MC KINNON

THE MIDNIGHT STRING
QUARTET

RUSS MORGAN

WAYNE NEWTON

THE OSMONDS

THE PARTRIDGE FAMILY

PAUL & PAULA

WEBB PIERCE

THE PLATTERS

THROUGH THE YEARS THESE FINE ARTISTS HAVE RECORDED OUTSTANDING VERSIONS OF BLUE CHRISTMAS.

ELVIS PRESLEY
CURT RAMSEY’S
CHAMPAGNE QUINTET
JIM REEVES
RENO & SMILEY
DEAN ROBINSON
JIMMY RODGERS
DOUG ROE
STAN RUFFIN
BOBBY SHERMAN
SHARPS AND FLATS
SHORTY & BETTY
KEELY SMITH
HANK SNOW
THE STONEMANS
HANK THOMPSON
JOHNNY TILLOTSON
THE TRAILBLAZERS

AND DONT FORGET THE ELVIS CLASSICH

BIBO MUSIC PUBLISHERS, 100 Wilshire Boulevard, Suite 700, Santa Monica, California 90401

ERNEST TUBB
DON TWEEDY
JERRY VALE
BOBBY VEE
VENTURES

KITTY WELLS
DOTTIE WEST
ROY WIGGINS
WILLIS SISTERS
HUGO WINTERHALTER
HERSHEL WITT
TAMMY WYNETTE
FRANK YANKOVIC
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KWST-FM, KNXT-TV Pilot May
Tee Network Rock Simulcasts

® Continued from page |
refusal on a projected series from the
pilot.

More signficantly, she adds, a ver-
bal first refusal agreement exists
with CBS’ remaining four owned tv
stations in San Francisco (KPIX-
TV), St. Louis (KMOX-TV), Chi-
cago (WBBM-TV) and New York
(WGBS-TV).

“There’s a definite interest on the
part of the network to air a series like
this,” says Sadler. “For one thing,
KNXT had to pre-empt the CBS
network movie to air the pilot, and
that in itself is a tipoff.”

She says the local station decided
to try the rock music show because
“it doesn’t have many programs ap-
pealing to young adults.”

Sadler conceived the simulcast

approach when faced with the fi-
nancial realities of promoting the
show. “On a pilot, you simply don’t
want to sink a lot of money into it,
but by tying into KWST, we’ve re-

ceived 80 spots aired todate, not to
mention KNXT’s own on-air blurbs.

“If this show goes network, I'll be
working toward every station tying
with a local radio outlet for the si-
mulcast. It definitely enhances the
show for both parties.”

The pilot is hosted by Leon Rus-
sell, who also performs “A Song For
You” and “Roll Away The Stone,”
taped live for the show.

Joining Russell through taped live

. performances and clips provided by

labels are Queen (“Fat Bottomed
Girls,” “Bicycle Race,” “We Are The
Champions™), top UK. new wave
act the Clash (“Bored With The
U.S.A.” “London’s Burning”) and
Bob Marley (“No Woman, No Cry,”
“Exodus”).

Additionally, the Jam will per-
form “In The City” and “Tonight At
Noon;” Kate Bush, “Wuthering
Heights;” Ian Drury, “Sex And
Drugs And Rock And Roll,” “Wake
Up And Make Love To Me” and

Today, “made in Germany”’ means a new
smash disco single composed and
recorded by Mick Jackson. ‘“Weekend” on|
Atco Records.

“What A Waste;” Liar, “I'm Call-
ing” and “Frustration;” and Heat-
wave, “Central Heating” and
“Groove Line.”

Executive producer for “Rock
On” is Lyn Henderson, producer/
director, Denis de Vallance; musical
director, Strath Hamilton; video en-
gineer, Ron Powell, and audio engi-
neers, Tom Newman and Andy
Morris, all of Video Network Pro-
ductions.

According to Lynn Perkins of
KNXT, the show proved interesting
to the outlet because it combines a
variety of rock flavors—hard rock,
punk rock, reggac and pop—with
imaginative visual effects. “It’s all
part of the flash and show of rock.”
she says.

In 1972-1973, ABC-TV flirted for
two seasons with late night simulcast
rock through “In Concert.” Origi-
nally produced by Don Kirshner,
ABC later gave it to Dick Clark,
which forced Kirshner into syndi-
cating his own “Rock Concert.”
Clark has said that “In Concert”
died because it stuck too stringently
for television to the confining limits
of a “concert” format.

The only simulcast contemporary
music show on tv today remains
PBS-TV’s “Soundstage,” produced
by Ken Ehrlich who says it is aired
in simulcast on “about 30” outlets,
each arranged individually by the
station. Ehrlich’s show covers a wide
range of pop musical tastes, as op-
posed to the “rock” stance of the
KNXT pilot.

BUFFALO DJ
PAYS PRICE

BUFFALO—George Hamberger,
the top-rated afternoon deejay in the
local afternoon drive radio market,
was fired abruptly last month be-
cause of what WKBW-AM radio
management deemed a “vulgarism”
uttered on-air the previous day.

Norm Schrutt, WKBW station
manager, would say only that Ham-
berger “is no longer with WKBW
because of failure to follow station
policy.” But elsewhere word leaked
that the dismissal came after Ham-
berger embellished the name of an
automobile.

“It wasn’t obscene or vulgar, but it
was in poor taste,” admits Ham-
berger, interviewed by Buffalo’s
WIVB-TV. Hamberger says he has
been contacted about possible em-
ployment by several other [ocal sta-
tions since his firing.

Schrutt filled the afternoon drive
void by moving Jay Fredericks into
the slot and inserting part-timer
Hank Nevins into the 7-to-midnight
post vacated by Fredericks.

Sinatra’s Hotel Bed
Is Prize In Contest

PHILADELPHIA-Sid Mark,
who may have played more Frank
Sinatra records on the air than any-
body in history, has come up with a
most unusual prize for the winner of
his 23rd anniversary contest on
WWDB-FM here.

Although mostly an all-talk sta-
tion now, Mark still does “Friday
And Frank” and “Sunday With Si-
natra.” For the contest winner, he’s
offering listeners the chance to slip
between the sheets in the same bed
in the same 12th floor Cherry Hill
Hyatt suite where Frank Sinatra
stays when he’s in town here.

www americanradiohistorv com

22 Years And Shaw
Still Rocking Miami

By SARA LANE

MIAMI—After 22 years in radio,
Rick Shaw is still playing rock at
WAXY-FM a Fort Lauderdale sta-
tion which features the oldie goldie
favorites as well as three current hits
per hour.

Shaw, a proponent of rock music
in Miami, came here in 1960 and
joined WCKR-AM, one of the first
rock stations. “We played chicken
rock,” he says. “In other words, the
good stuff from the rock charts—not
the screaming, yelling kind.”

WCKR (now WIOD, an MOR
station), WINZ-AM, WQAM-AM,
WFUN-AM and WAME-AM were
the primary rock stations in the late
1950s and 1960s. The first to go on
the air 24 hours a day playing rock
was QAM, the giant, which raced
WFUN for first place in the market.

Today, of the five, only QAM is
still playing rock. WINZ and
WFUN are all news/talk stations
and FUN has changed its call letters
to WNWS, WAME no longer exists.

“QAM is still rocking, but not as
aggressively as it once was,” explains
Shaw. “You can’t play AM in this
market and expect to be a killer ra-
dio station. FM has really taken
over. More people listen to FM than
AM and this new generation of kids
doesn’t realize that AM is even
there.”

Shaw maintains that Miami
played an integral role in the devel-
opment of rock in the [960s. “A lot
of records were broken here,” he
notes. “One of the reasons was Jim
Dunlap, program director at QAM.
He had a tremendous ear and was
able to get on some records before
the rest of the country.

“He built a reputation not only for
himself but for South Florida. He
proved it was a market which could
break new records. And, if it hap-
pened in Miami, the record had a
pretty good shot at happening else-
where.”

Some of the earliest rock disk
jockeys have long gone from the
Miami scene. Shaw is still here;
Robe Yonge (WQAM) is now doing
voice over commercials and appears
nightly on WAXY “doing jokes and
crazy stuff,” says Shaw.

Bob Greene, one of the first rock
DJs, is now handling his wife’s
(Anita Bryant) business. Dunlap is

BOOK REVIEW

at a Jacksonville station. Other no-
table DJs of those early rock days in-
clude Charlie Murdock, Bob Lyons,
Lee Sherwood, Dan Chandler, Doc
Downey and Jerry Wichner, who’s
still in the area at a country station.

Objections? “Sure, we had objec-
tions when we first starting playing
rock,” says Shaw. “But they’re still
with us today. People call in and ob-
ject to certain lyrics. There was a cer-
tain amount of objection at the be-
ginning simply because rock was a
new music form and not palatable to
some of the older audience.

“Of course, the kids immediately
latched on to it and loved it. Your
feelings about rock music and its ac-
ceptibility were pretty much deter-
mined by how old you were.”

When Shaw started, rock was
called race music and played on
black stations. “The Chuck Berry
type of music,” he explains. How-
ever, with the impact and surge of
popularity of the Elvis Presleys and
with the acceptance of Elvis on tele-
vision. and radio, rock got a strong-
hold on the music scene.

Presley’s appearance on the Ed
Sullivan show legitimatized the
whole thing,” Shaw notes. “In other
words, if it was all right to put him
on tv and into millions of homes,
then it was all right to play his rec-
ords.

“It became acceptable and the
QAMs of the world began to play
rock on a round-the-clock basis in-
stead of only at certain times during
the day.

“Presley came along at exactly the
right time. Because of the demand
he created, the 45 came about and
RCA’s little phonograph was the
ideal receiver. Every little girl in the
world wanted one. And, all this hap-
pened within a few years’ time.

“All of a sudden, the people who
were in charge of selecting entertain-
ment for television and music for ra-
dio stations around the country be-
gan to see and realize the
tremendous power and impact this
music form had on what appeared to
be an entire generation.”

“Radio made rock and rock made
radio. The music industry and the
record industry are inextricably
locked together,” Shaw says, “and
one can’t survive without the other.”

td

Programming Tome Dated
But Provides OK Overview

“The Radio Format Conundrum,”
By Edd Routt, James McGrath and
Fredric Weiss. Published by Hast-
ings House, New York.

Any attempt to put into a bound
book a detailed outline of what is ra-
dio programming and its many
forms faces the danger that it will be
out of date before the book is pub-
lished. This book does not escape
that fate.

But that problem aside, it does
provide a good overview of the vari-
ous types of formats and how they
developed. After some introductory
chapters on the hows and whys of
the choice of formats and some gen-
eral history, there are individual
chapters on contemporary music
and its varieties, country, black and
ethnic, beautiful music, informa-
tion, religious and classical. One
outdating found here is that disco is
not mentioned.

There are some other problems

with the book. Routt, who has spent
most of his broadcasting career in
Texas, has left his imprint too heav-
ily. Most of the examples cited are -
Dallas-Fort Worth stations.

There are also some minor errors.
Pulse is discussed as a going rating
service, but it was out of business be-
fore the book was published.

It was Vaughn Monroe who made
the hit of “Ghost Riders In The
Sky,” not Frankie Laine. Bonne-
ville’s station in the Chicago area is

. WCLR, not WCIR—perhaps that’s a

typo. Jim Schulke’s company is
Schulke Radio Productions, not
Stereo Radio Productions. That

.name was changed about two years

ago.

The writing is uneven at times to
the point of being jarring, but there
are few books which address this

subject so overall it’s not a bad
primer. DOUG HALL
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Million Listeners Hear Heart In
Cooperative Cleveland Airing

LOS ANGELES—CBS Records,
eight AOR FM stations in as many
north central cities and Starfleet Stu-
dios of Boston combined in a simul-
cast to give Heart a platinum au-
dience of more than one million
listeners to a recent Cleveland con-
cert.

Spearhead for the idea was pro-
gram director John Gorman of
WMMS-FM, Cleveland, who ini-
tiated the concept with Epic promo-
tion man John Carroll. “It was a far-
fetched notion at the time,” recalls
Gorman. “because no live remote
broadcast had ever been accom-
plished at the Cleveland Coliseum.”

Gorman’s station has aired sev-
eral broadcasts within the past year
including Bruce Springsteen, Peter
Gabriel, Meat Loaf, Genesis and
David Johannson. But all had been
through telephone hookups and the
equipment at the Coliseum be-

By RAY HERBECK JR.

longed to a different and incompa-
tible telephone company.

However, Carroll took the idea to
CBS Records’ promotion manager
in Cleveland, Rich Kudolla, who
linked with Chicago promotion men
Lou Mann and Chuck Schwartz.
“Between the four of us, we man-
aged to pull together the right
people,” explains Kudolla, noting
that this simulcast differed from oth-
ers he has been associated with.

“All too often we run into group
managers, agents and promoters
who are just bastards about coopera-
tion,” he says. “But this time, people
were enthusiastic and flexible
enough to solve any problem.”

For one, the Coliseum has for
many years been thought unusable
for live remotes because of the
phone situation and what was be-
lieved to be a lack of line-of-sight for
microwave relay. However, Kudolla

Vox Jox

By DOUG HALL

NEW YORK-The Rolling
Stones, Sammy Hagar, Linda Ron-
stadt and Pink Floyd have been cho-
sen the top artists for 1978 in a lis-
tener poll conducted by KOME-FM
San Jose.

Nearly 3.000 listeners participated
in balloting for 16 categories.

The Stones were chosen for the
best album of the year, “Some
Girls,” as well as the best group of
the year.

Hagar was voted best male artist
and Ronstadt won top honors as best
female artist and best all-time fe-
male artist. Floyd garnered best all-
time album honors for “Dark Side
Of The Moon.”

“Miss You” by the Stones was
chosen best song, Hall and Oates
were chosen as the best duo. the Cars
were selected as best new group, Ed-
die Money is the best new male art-
ist, Patti Smith the best new female
artist. Chuck Mangione for the best
instrumental, the Beatles the best
all-time group, Jimi Hendrix as the
best all-time male artist, Simon and
Garfunkel as the best all-time duo
and Led Zeppelin’s “Stairway To
Heaven” as the best all-time song.

* * *

A tribute to the late lead singer of
the Doors, Jim Morrison, was broad-
cast by KCSN-FM Northridge,
Calif,, Friday (8) on his birthday.
The show was hosted by Jim Austin.

x  x x

WEBC-AM Duluth afternoon DJ

THE ELECTRIC WEENIE

Radio’s most popular DJ and MC gag
sheet gets letters . . .

ROSS BRITTAIN, 293 . . . “At the re-
cent RMR Convention, Dr. Don Rose
said of all the services, he likes yours
best because it fits his style of broad-
casting. Now he does a lot of jokes (3 at
a shot, after every record or during every
break) and that’s quite a testimonial.”

For free sampies of the greatest Ratings
Helper in the business write to . . .

The Electric Weenie
Suite 1
660 N. Mashta Drive
Key Biscayne, FL 33149
(305) 361-1600

Scott Carpenter organized a radio-
thon for a needy family after their
house burned down and the head of
the household cut his face in a chain
saw accident. Carpenter’s appeals
resulted in donations of food and
clothing, beds from a local hotel,
snowsuits from a local merchantand
free dinners at local restaurants. The
local paper devoted a page one story
to Carpenter’s efforts.
x  k  *x

Jerry Curtis has been named pro-
duction director for WFYR-FM
Chicago. He has been working as a
weekend DJ. ... WNBC-AM New
York has awarded its “N Car,” the
vehicle used to spot WNBC bumper
sticker winners, to a New Jersey
man. The station also selected a New
Jersey art student as the winner in
1.000 entries in the station’s “Home-
town Album Art Contest.”

x  x %

WGAR-AM Cleveland awarded
prizes for listeners who could guess
how many soda cans would fill a
compact car.

x x %
Bill O’Shaughnessy, president of

WVOX-AM/WRTN-FM New Ro-
chelle, N.Y., has registered the

slogan for his FM nostalgia format,
“Return Radio.” ... DJ Bill Taylor
of CHRY Leamington, Ont,, is spot-
lighting an album a night on his
show. ... WISN-AM and sister sta-
tion WLPX-FM Milwaukee, are
staging race around the world pit-
ting WISN afternoon personality
Steve York against WLPX evening
personality Jim McBean. The two
will head in opposite directions.

* Kk %
KHOW-AM Denver’s Hal and

/Charley moved their morning drive

show into the home of one of their
listeners who won the “Win Break-
fast With Hal And Charley” contest;
300 listeners entered the contest. . . .
KVON-AM Napa, Calif., recently
co-sponsored a cross-country run
with a local ranch for the mentally
handicapped. Joining in were

‘KNEW-AM San Francisco p.d. Bob

Young along with KVON p.d. Greg
Panattoni, DJs Chris Hunter and
“Gator” Carter; 400 runners raised
$1,000.
: * k%
Steve Sands, operations manager
(Continued on page 24)

says nobody had ever thought to
check.

“One of the engineers during a
test simply climbed to the top of the
structure,” he says, “and peered
through binoculars right at the
transmitting tower for WMMS.
There was nothing in the way. not
even a tree.”

The second problem could have
been the concert promoter. But Jules
Belkin cooperated more than fully,
Kudolla says. “He could have said
no. But, instead, he gave us a ticket
sale cutoff point far below sellout at
which we could begin our promo-
tion.”

As it turned out, the Nov. 17 con-
cert was a sellout and drew more
than 18,000 Heart fans, “the act’s
largestindoor audience todate.” Ku-
dolla adds.

Sam Copper. referred to as
“Magic Sam” by Kudolla and com-
pany, worked out technical details
and used his Starfleet mobile equip-
ment for the show.

“It was scheduled for 9 p.m..” says
Kudolla, “but with any rock act, you
never know. However, Heart hit it at
exactly 9:03.”

Participating stations in the
hookup were WZUU-FM, Mil-
waukee; WFBQ-FM, Indianapolis;
WLVQ-FM, Columbus; WSAI-FM,
Cincinnati; WLRS-FM, Louisville;
KCBC-FM, Des Moines, and
WWWW-FM, Detroit.

RUNNING DJ—WNBC-AM New
York morning personality Scotty
Brink runs among the entrants in
the New York City Marathon. He
dropped out after five miles.

‘60-Second LP’
In N.Y. Merger

LOS ANGELES—Executive pro-
ducer Jeff Craig has merged his “60-
Second LP” album review show
with London Wavelength, New
York-based radio/television syn-
dicator of “BBC Rock Hour” and
“BBC Rock Capsule.”

Craig shifted his sales wing to
New York, where he will bolster
London Wavelength’s syndication
push for all three shows which, com-
bined, reach 400 outlets and an es-
timated five million listeners, he says.
His “60-Second LP” now is signed to
110 outlets.

Remaining here for actual ses-
sions are producer Dave Trout,
former production director of
KTNQ-AM and Jon Sargent, gen-
eral manager of the operation.

Show format consists of critical
analysis of recently issued albums
combined with snips of song sefec-
tions. Sponsors receive a billboard,
30-second spot and close, while sta-
tions receive the show free.

www americanradiohistorv com

SEATTLE CC—Polydor 10cc membérs Eric Stewart, left, aﬁd Graham Gold-
man answer phones and co-host with DJ Steve Slaton, right, on KISW-FM
while touring through Seattle recently.

Concert Ban Blamed
For Tiny D.C. Start

By BORIS WEINTRAUB

WASHINGTON-To understand
what it was like to play rock on the
radio in the early days here, it helps
tostart with a concert at the D.C. Ar-
mory in June of 1956.

The newspapers the next day, and
for the next several months, were
filled with front page stories with a
variety of officials recommending,
demanding and finally winning a
ban on rock at the Armory after a
minor quantity of chair-throwing
and assorted other difficulties
erupted. But none of the stories in
the papers bothered to mention the
acts which were featured at the con-
cert.

Which is odd, except that no
newspapers and few adults at the
time had ever heard of Bill Haley &
the Comets, the Platters, Clyde
McPhatter, Lavern Baker, Big Joe
Turner, Bo Diddley and the Drifters,
all of whom were on the bill.

So it sure wasn’t going to be the
big, powerhouse radio stations that
gave the music a home in those early
years. It was the small outlets which
had little to lose.

Like WDON-AM, for instance.
Here was a tiny station located in
Wheaton, Md., a few miles from the
District of Columbia but, as one lis-
tener recalls now, had so feeble a sig-
nal that it could barely be heard in
Northwest Washington. Don Dil-
lard was the owner’s son, and he be-
came a star, a major power in local
radio, at least to those kids who lis-
tened to rock.

And there were many of them:
many thousands of them, in fact,
joined his record club, went to the
record hops he promoted, followed
him around—unti} his father stepped
in in 1963 and decided that WDON
should be a country station.

On the Virginia side of the Dis-
trict, there was littte WEAM-AM
with the same sort of impact. Long-
time listeners recall that station’s
Johnny Dark, Jay Perri and Bob
Rickman, playing that “wild” music,
attracting the kids and mystifying
the grown-ups, who couldn’t under-
stand why the kids were listening to
all that noise. The “New WEAM,”
they called it, and it remained im-
portant until the late 1960s.

Another major figure in early
Washington rock radio was Milt
Grant. An older man, Grant saw
that there was a market for this new
kind of music, and he took advan-
tage of it.

First he played on a couple of sta-

tions, then built-up a teen network
of small suburban outlets, and then
he went on tv with “Milt Grant’s
Dance Party,” a local version of
“American Bandstand” which com-
peted successfully with other local
shows hosted by Bill Malone.

Grant did so well, in fact, that he
saved his dollars and later bought a
tv station, WDCA, which he still
owns and operates successfully.

All of these stations were, of
course, pitched to the white market.
But blacks had been listening to
rhythm and blues on Washington
radio for quite a while. In the early
days, there was Bill Johnson on
WUST-AM and the memorable Bob
King on WOOK-AM, broadcasting
live from the window of Waxie
Maxie’s record store around the cor-
ner from the justly famed Howard
Theatre.

In the 1960s, of course, everything
changed. The signal event, however,
was the emergence of the Beatles,
and it was a Washington DJ on a sta-
tion that wasn’t even known as a
rocker at the time who played a ma-
jor role.

Carroll James remembers today
that it was a 15-year-old listener to
his afternoon drive time show on
WWDC-AM who had seen a net-
work film clip about an unusual
group in London who called and
wanted to know why their music
couldn’t be heard in Washington.

“I contacted BOAC,” James re-
members, “and asked them to bring
me some Beatles records. A steward-
ess brought them over the next day,
and we played ‘I Want To Hold
Your Hand’ on Dec. 17, 1963, a
week ahead of the U S. release. The
response was incredible.”

Shortly afterward, the Beatles
made their first U.S. tour, and James
was master of ceremonies at the con-
cert at the Washington Coliseum
that was the foursome’s first Ameri-
can performance.

Even so, he remembers, the sta-
tion made little attempt to capitalize,
The evening was taken up with a
three-hour hootenanny show, and
few of the other DJs played the mu-
sic.

Other changes were in the wind,
however, WPGC, an AM daytimer
in Morningside, Md., became a Top
40 station and began to climb in the
ratings; it is still the top rocker to-
day, though most of the listeners are
on FM. (Continued on page 24)
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Boston:
Looking back

into the future.

Boston. In the past three months they've played before hundreds of thousands
of devoted fans. And their new album, “Don't Look Back,” reached the quadruple-

platinum mark faster than just about any other record since R —
“Boston” swept the music world two years ago. DON'T LOK BAGK
Their accolades extend beyond the long list of record- s oo
breaking feats at the concert gate and the retail register.

Because Boston has also proven itself as among the most
consistent creators of hit singles in the industry—from
“More Than a Feeling” and “Long Timée” in the beginning, to e, i
“Dont Look Back™ and the current hit, /A Man'll NeverBe”  “Don’tLook Back.”
It's this very element of comprehensive, grassroots Ehozt‘(‘)':]a:l';)“lfrﬁ'}:::g’:;";
success—at the boxoffice, at radio and at retail—that makes  their new hit single,

Boston much more than “unprecedented” or “significant” A Man.l’ll Never Be.”

or any other term that'’s On Epic Records and Tapes.
been used to describe Don’t miss Boston live when their

them. tourresumes in early January.

Toputitas simply
as possible, Boston ’
is special—to
the millions whove
discovered their
music, to those of
you who helped
make it happen, and
to all of us at Epic.

Produced by Tom Scholz.  Management: Paul Ahern, Left Lane, inc.  *Produced by Tom Scholz and John Boylan. e “Epic;’ & are trademarks of CBS Inc. © 1978 CBS Inc.

www americanradiohistorv com
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Vox Jox

® Continued from page 22

at WLIQ-AM Movbile is looking for
a “crazy morning man. I'll give the
right person total creative freedom
and decent bucks,” Sands says.
Sands can be reached at Box 2723,
Mobile, Ala., 36601.... WKOY-AM
Bluefield, W.Va.. has hired Charlie
Bruce as p.d. Bruce is also a pilot
and flies for a local coal company.
T TR |

Don O’Brien, who got fired from
WWDC-FM when an on-air sta-
tion-take-over hoax brought police
to the studios, has taken over morn-
ing drive on WOHN-AM Herndon,
Va. Bob Sweeten is doing the 10 a.m.
To 2 p.m. slot and p.d. Chuck Dicke-
men is doing afternoons. O’Brien is
also doing weekends at WMZQ-FM
Washington.

e

WEOL-AM/WBEA-FM Elyna,
Ohio, needs five on-air personalities
to be announcers and new persons.
Those interested in these MOR sta-
tions should write to Paul Nakel,
general manager, EST Building,
Elyria, Ohio 44035. . . . Former
WRVR-FM New York DJ Stella
Marrs is looking for a new position.
She has been doing a show on
WKCR-FM Union, N.J., but its
hours have been cut from seven to
four and a half and she expects to be
cancelled. Marrs, who is also a
singer, left the New York jazz outlet
in March after four years.

x K %

Beth Blakeman has joined the cre-
ative staff of Drake-Chenault’s spe-
cial features division. She comes
from WMMR-FM Philadelphia

© PICKWICK

Pickwick pops into the new year
with a special promotion for you!

We're making available selected
pre-packs comprising the cream of our

Pop/Rock catalog.

This new Point of Purchase program features
LP, Cassette and 8-Track pre-packs. If you
feel our pre-pack mix doesn’t exactly suit
your needs you can buy by bulk, too; selecting

from over 100 titles.

After Christmas is traditionally a good sell-off
period for pre-recorded music, so now’s the
time to stock up on a rich selection of super-

sellers like these.

DON'T WAIT . . . this exceptional offer ends
in mid-January. Call our national order desk
toll free: 1-800-328-6758; or contact your local
sales representative for more information.

That'’s the great
Pre-Pack Promotion from Pickwick —
The Budget You Can Bank On!

where she did morning drive news.
In her new position she will be in
charge of maintaining artist archives
and development of new program-
ming. At the same time special proj-
ects director Gary Theroux has re-
signed to pursue outside projects.
*x X *x

WFTL-AM Fort Lauderdale af-
ternoon personality Terry Gross has
resigned to take a position with
KTWO-AM Casper, Wyo. ... The
four-year-old “Rock Around The
World” syndicated show has
changed its name to *Rock World,”
A recent addition to its 150-station
lineup is WXLO (99-X) New York

* * *

Top 40 station KUJ-AM Walla
Walla, Wash., is looking for air tal-
ent to work the 10 a.m. to 3 p.m. and
midnight to 6 a.m. shifts. Applicants
must have production ability. Those
interested should apply to Jim Nelly,
Box 513, Walla Walla, Wash. 99362.

x x K

Mike Keppleman, operations
manager at KIIX-AM Fort Collins,
Colo., will take his station live by the
middle of this month and is looking
for country record service. The sta-
tion had been an automated oper-
ation using Drake-Chenault’s
“Great American Country” format.
A new staff lineup includes Tim
Greenwood, music director William
D. Simmons, who comes from
KBCR-AM Steamboat Springs,
Colo., and Kathy Meris.

x KX %

WSUX-FM Seaford, Del., p.d. Al-
lan Frazier has added Tom Ross
from the 6 p.m. to midnight shift.
The rest of the station’s lineup is Jeff
Hart from 6 to 10 p.m., Dave Fleet-
wood from 10 a.m. to 2 p.m., Frazier
from 2 to 6 p.m. and Matt Still doing
the overnight.

BubblingUnderThe

__HOT100

101-1 DONT KNOW IF IT'S RIGHT, Evelyn
“Champagne” King, RCA 11386

102—GET DOWN, Gene Chandler, 20th Century
2386

103—MIDNIGHT GIRL, Lenny Williams, ABC
12423

104--LONG STROKE, ADC Band, Atlantic 44243

105—NOW THAT WE'VE FOUND LOVE, Third
World, Island 8663

‘106—HAVEN'T STOPPED DANCING YET, Gon-

zalles, Capitol 4647

107—CHILDREN OF SANCHEZ, Chuck Man-
gione, A&M 2088

108—AIN'T THAT ENOUGH FOR YOU, John Davis
& The Monster Orchestra, SAM 785011

109—DOWN SOUTH JUKIN', Lynyrd Skynyrd,
MCA 40957

110—SHOOT ME, Tasha Thomas, Atlantic 3542

BubblingUnderThe

__ToplLPs

201—-JERRY BUTLER, Nothing Says | Love You
Like | Love You, Philadelphia International
J7 35510

202—THREE DEGREES, New Dimensions, Ariola
SW 50044

203—BAR-KAYS, Light Of Life, Mercury SRM 1-
3732

204—LARRY GATLIN, Greatest Hits, Monument
MG 7628 (Mercury)

205—ROBERT JOHNSON, Close Persanal Friend,
Infinity 9000

206—ELVIN BISHOP, Hog Heaven, Capricorn
0215

207 —MANDRILL, New Worlds, Arista AB 4195

203—FOUR TOPS, At The Top, ABC AA 1092

209—JAMES WALSH, JAMES WALSH GYPSY
BAND, RCA AFL1-2914

210—GREGG DIAMOND, Bionic Boogie, Polydor
PD1-6123

o r;': 5
A

STATION INTERVIEW—George McCorkle, right, rhythm guitarist in the Mar-

shall Tucker Band, visits KZEW-AM mid-day DJ John Dillion.

Concert Ban Blamed
For Slow D.C. Start

® Continued from page 22

In the early days, its main man
was Harv Moore, who lasted nearly
15 years. As WEAM lost its power,
other stations moved in, and, as
Barry Richards, a DJ on a variety of
stations for nearly 20 years remem-
bers, nearly everybody tried rock at
one time or another.

Richards’ major stint came, begin-
ning in 1968, when he began a free-
form progressive show on yet an-
other of those innovative small sta-
tions, WHMC-AM.

“I leaned toward hard rock,” he
says, and he kept the show going for
six years, until AM radio began to
fade as a force in Washington and
FM took over. The progressive lis-
teners shifted, instead, to WHFS-
FM, where a variety of low-key jocks
and high-intensity management has
kept that station high ever since.

On the black side, WOL-AM, a
long-time MOR outlet, was taken
over in the mid-1960s by Gordon
McLendon and company, and the

station became a high voltage,
highly rated soul station.

WOL rode the top of the ratings
for many years, until, as Richards
says, blacks discovered FM in
Washington. Now OK-100, the FM
arm of the old WOOK, rules the
roost, facing competition from
WHUR-FM, the Howard Univ. sta-
tion. WOL still has some success on
the AM side, however.

Only one challenge has ever been
mounted successfully to the reign of
WPGC as a top rocker. That came in
1972-73, when WRC-AM, the NBC-
owned station, went Top 40 with a
vengeance. At one point, the station
topped the ratings books. Then the
network went all-news, and so did
the station.

But the main things about Wash-
ington radio is the continuing force
of rock, a long way from those 1956
days when nobody paid any atten-
tion. Why, even good old WEAM,
which has had its hard times in re-
cent years, is gearing up for a return
to a Top 40 format.

Set 20 “Studio Jam’ Rock Programs

CHICAGO-WKOX-FM  has
pacted with Studio Jam Inc. for air-
ing of 20 special rock presentations
here this season.

Both special “Studio Jam” pro-
grams taped before a live audience
and remote broadcasts of actual

WLS To B'cast
Ist Live Concert

CHICAGO—The tight Top 40
format of WLS-AM is being un-
locked to allow broadcasting of full-
length live concerts. In its 18-year
history as a Top 40 station there is no
precedent for the move.

The first live airing is expected to
take place here Monday (18). A
complete concert by the A&M group
Styx will be picked up and trans-
mitted from Chicago Stadium.

Plans call for Styx’s entire 90-min-
ute set to be aired. Station will excise
the opening act, indicates Alan
Burns, music director.

Though Burns and others express
confidence that the broadcast will
come off, an absolute commitment is
not yet firm. According to the music
director a sellout of the concert

venue has been stipulated as part of .

the deal.

Production of the broadcast is to
be handled by an independent tech-
nical firm, the music director ex-
plains.

Burns points to an awareness that
live concert broadcasts can benefit
ratings.

“Radio programmers have looked
around at stations that have done
concerts and found that they have
been positive for ratings, rather than
a tune-out,” he says.

wWWW.americanradiohistorv.com

concert dates are supplied to the sta-
tion under the agreement. Studio
Jam Inc. producers are Ron Bennett
and Chip Altholz.

First special under the new pact
will be a “Studio Jam” with Al Stew-
art and his band, according to Bill
Hannes, the station’s program direc-
tor. No date has been announced.

Talent arrangements for the
broadcasts are handled by Jam Pro-
ductions, one of the area’s concert
promotion firms.

Past “Studio Jams” provided
through Studio Jam Inc. have fea-
tured Ken Loggins, Foreigner, Styx,
the Outlaws and others. For the new
season Peter Gabriel, Bob Welch,
Todd Rundgren and Steve Miller
are being mentioned.

9-Hour Rock Special
Linked With Playboy

NEW YORK-Playboy Magazine
and rock joined together for a five-
hour common silver anniversary cel-
ebration on 1,000 radio stations
around the world over the Thanks-
giving weekend.

The program, “Playboy’s Silver
Anniversary Tour Of Rock” aired
on approximately 500 stations in the
U.S. and on the 500-station Ameri-
can Forces Network.

The show. produced and syndi-
cated by Cinema Sound, Ltd., cov-
ered the past 25 years through two
constant themes: Playboy and rock
music. Major events, trends and fads
are all represented.

“Everyone from Bill Haley to
Elvis Costello was there,” according
to Bob Franklin, president of Cin-
ema Sound.


www.americanradiohistory.com

*Produced by Joel Diamond for Silver Blue Productions. Personal Management: Harold Davison.
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The latest single from Engelbert is a smash!

Barely three weeks after release, it’s made immediate jumps into top ten’s at key radio
stations across the country —with no less than thirty-four markets giving it their hitbound
attention.

Among the forty-five key stations reported last week, Engelbert was hitbound at WICC,
KELI, KCBN, KBCQ, KTLK —and receiving extensive play at WBEN (20-10-6 -4), WRIE (30),
3WE (27-24), WGR (debut-18), WNEW, US1, WBAL, WMAL, WSB, KSD, WGN, WTMJ,
WIR, KOY, KOMO, WIOD and many others.

And at retail, “This Moment in Time” is advancing at an equally extraordinary pace.

Put it all together and the picture is clear: it’s the biggest Engelbert smash since “After
the Lovin!”ss0270

On Epic Records.

www.americanradiohistorv.com
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Billboard

Playlist Top Add Ons

Sing

les Radio Action

Playlist Prime Movers *  Regional Breakouts & National Breakouts

DECEMBER 16, 1978 BILLBOARD

TOP ADD ONS -NATIONAL

OLIVIA NEWTON-JOHN-A Little More Love (MCA)
NICOLETTE LARSON-Lotta Love (WB)
TOTO-Hold The Line (Columbia)

D -Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed:; as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playhst; as determined by sta-
tion personnel.
BREAKOUTS—Biliboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region
® TOP ADD ONS

EARTH, WIND & FIRE—September (ARC)
NICOLEYTE LARSON—Lotta Love (WB)
GERRY RAFFERTY—Home And Dry (UA)

% PRIME MOVERS

(D) CHIC—Le Freak (Atlantic)
PAUL DAVIS—Sweet Lite (Bang)
AL STEWART-Time Passages (Arista)

BREAKOUTS

PLAYER-Sitver Lining (RSO)

JEFFERSON STARSHIP—Light The Sky On Fire
(Grunt)

BARRY MANILOW--Somewhere In The Night
{Ansta)

KH)-LA
© NICOLETTE LARSON~Lotta Love (WB)
o EARTH, WIND & FIRE-September (ARC)

* AL STEWART-Time Passages (Arista) 24-
18

* PAULDAVIS—Sweet Life (Bang) 24-18
KRTH (FM)-LA.
© GERRY RAFFERTY—Home And Dry (UA)

© BARRY MANILOW-Somewhere in The
Night (Arista)

 BEE GEES—Too Much Heaven (RS0} 12-7
D CHERYLLYNN—Got ToBe Real (Columbia)
26-21

KFi-LA
o CHICAGO—NaTell Love (Columbia)

o GENE SIMMONS—Radioactive
(Casablanca)

* BOBSEGER-We've Got Tonight (Capitol)
2122

D& CHIC—Le Freak (Atlantic) 10-4
KEZY—Anaheim
® ROD STEWART—Do You Think I'm Sexy
(WB)

© AN MATTHEWS— Shake It (Mushroom)
* TOTO-Hold The Line (Columbia) 4-1
* ELTONJOHN—Part-Time Love (MCA)12-7
KCBQ—San Diege
De DANHARTMAN-Instant Replay (Blue Sky}
o EARTH, WIND & FIRE-September (ARC)
* BOB SEGER-We've Got Tonight ( Capitol)
30-22

D* CHIC—Le Freak (Atlantic) 159
KFXM—San Bernardino

o NICOLETTE LARSON—Lotta Love (WB)
o POINTER SISTERS—Fire (Planet)

+ BARBRA STREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 14-7

* FIREFALL-Strange Way (Atiantic) 15-3
KERN—Bakersfield

® NICOLETTE LARSON—Lotta Love (WB)

o BLUES BROTHERS—Soul Man (Atlantic)

+ LINDARONSTADT-0oh Baby Baby
(Asylum) 30-23

* ERIC CARMEN-Change Of Heart (Arista)
28-22

KCBN-FM—Reno

Based on station playlists through Thursday (12/7/78)

PRIME MOVERS-NATIONAL

BEE GEES-Too Much Heaven (RSO)
EARTH, WIND & FIRE-September (ARC)
(D) CHIC—Le Freak (Atlantic)

KYNO—Fresno

WDRQ-Detroit

BREAKOUTS-NATIONAL

ROD STEWART—Do You Think |'m Sexy (WB)
BARRY MANILOW-Somewhere In The Night (Arista)
HOT CHOCOLATE—Every 1's A Winner (Infinity)

WPEZ-Pittsburgh

KAKC—Tulsa

o KENNY LOGGINS—Easy Driver (Columbia)
® PLAYER-Silver Lining (RS0)
D CHIC—Le Freak (Atlantic) 15-5

* ACEFREHLEY—New York Groove
(Casablanca) 18-13

KOPA—Phoenix
® ROD STEWART—Do You Think I'm Sexy
(WB)
© (AN MATTHEWS—Shake It (Mushroom)
 BEE GEES—Too Much Heaven (RSC) 11-5

* NICOLETTE LARSON—Lotta Love (WB) 29-
19

KTKT-Tucson
® ). GEILS BAND—One Last Kiss (EMI)

@ HALL& OATES~1Don'tWant To Lose You
(RCA)

* EARTH, WIND & FIRE-September (ARC)
22-15

D+ CHIC—Le Freak (Atlantic) 20-10
KQEO —Albuquerque
® CARS—MyBest Friend's Girl (Elektra)
© KENNYROGERS—The Gambler (UR)

* ALICE COOPER—How You Gonna See Me
Now (WB) 28-18

+* ERIC CARMEN-Change Of Heart (Arista)
10-5

KENO—Las Vegas

© EXILE=You Thrill Me (Warner/Curb)

o LINDARONSTADT- Ooh Baby Baby
(Asylum)

D« CHIC—Le Freak (Atlantic) 18-9
* TOTO—~Hold The Line (Columbia) 1-1
KFMB—San Diego )

o JEFFERSON STARSHIP—Light The Sky On
Fire (Grunt)

© PLAYER-Silver Lining (RS0)

* (AN MATTHEWS —Shake It (Mushroom) 29-
18

* BOSTON—AMan I'll Never Be (Epic) 23-16

Pacific Northwest Region

TOP ADD ONS

EAGLES—Piease Come Home For Christmas
(Asylum)

(AN MATTHEWS —Shake 1t (Mushroom)

POINTER SISTERS—Fire (Planet)

% PRIME MOVERS:

LINDA RONSTADT —Ooh Baby Baby (Asylum)
(D) CHIC—Le Freak (Atlantic)
BEE GEES—Too Much Heaven (RS0)

BREAKOUTS:

MARSHAL HAIN~Dancing in The City
{Harvest)

TALKING HEADS ~Take Me To The River (Sire)

CHERYL LYNN—Got To Be Real (Columbia)

KFRC-San Francisco

® CHERYL LYNN-Got To Be Real (Columbia)

© THETALKING HEADS—Take Me To The
River (Sire)

* PAULDAVIS—Sweet Life (Bang) 2822
 LINDA RONSTADT~0Ooh Baby Baby
(Asylum) 21-13
KYA-San Francisco
@ SANTANA-Well Alright (Columbia)
@ AN MATTHEWS—Shake It (Mushroom)

* LINDARONSTADT—0ch Baby Baby
(Asylum) 21-10

* AMBROSIA—How Much | Feel (WB) 15-8
KLIV—San Jose
o POINTER SISTERS—Fire (Planet)
@ GRATEFUL DEAD-Good Lovin' (Arista)
 EARTH, WIND & FIRE—September (ARC)
24-14
+ BEE GEES—Too Much Heaven (RS0) 10-4
KROY—Sacramento
o HOTCHOCOLATE—Every 1'sAWinner
(Infinity)
o (AN MATTHEWS - Shake It (Mushroom)
 EARTH, WIND & FIRE-September (ARC)
2119
 BEE GEES—TooMuch Heaven(RS0) 18-11

® NICOLETTE LARSON—Lotta Love (WB)

© BLUESBROTHERS-Soul Man (Atlantic)
* RICK JAMES—Mary fane (Gordy) 23-14
* TOTO-Hold The Line (Columbia) 17-12

KGW—Portiand
© MELISSA MANCHESTER—Don't Cry Out
Loud (Arista}

o BOBSEGER-We've Got Tanight (Capitol)
* BEEGEES—TooMuch Heaven (RS0) 14-8

* MARSHAL HAIN—-Dancing In The City
(Harvest) 22-19

KING—Seattle
© MARSHAL HAIN-Dancing In The City
{Harvest)

o EAGLES—Please Come Home For
Christmas (Asylum)

* FIREFALL-Strange Way (Atlantic) 17-8
* BEE GEES-Too Much Heaven (RS0} 13-7
KJRB—Spokane
® ROD STEWART—Do You Think I'm Sexy
(WB)
o NIGEL OLSSON—Dancin' Shoes (Bang)
D% CHIC--Le Freak (Atlantic) 24-18

% HOTCHOCOLATE—Every I's AWinner
(Infinity) 21-16

KTAC—Tacoma

o NONE

°

* BILLYJOEL—My Life (Columbia) 9-4
D% CHIC-Le Freak(Atlantic) HB-19
KCPX~Salt Lake City

o EAGLES—Please ComeHome For
Christmas (Asylum)

L]
D% CHIC-Le Freak (Atlantic) 18-5

 BARRY MANILOW—Somewhere In The
Night (Arista) AD-20

KRSP—Satt Lake City

o POINTER SISTERS—Fire (Planet)
® GERRYRAFFERTY—Home And Dry (UA)
 TOTO-Hoid The Line (Columbia) 15-7
* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
10-3
KTLK— Denver

© BARRY MANILOW—Somewhere In The
Night (Arista)

® EXILE-You Thrill Me (Warner/Curb)

 LINDA RONSTADT-(Qoch Baby Baby
(Asylum) 15-9

* PAUL DAVIS—Sweet Life (Bang) 16-12
KIMN-Denver

© NICOLETTE LARSON<-Lotta Love (WB)
© POINTER SISTERS—Fire (Planet)

* ANDYGIBB—0Qur Love (RS0) 12-6

* BILLYJOEL—My Life (Columbia) 20-15

North Central Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

1AN MATTHEWS—Shake it (Mushroom)

CHANSON—Don't Hold Back (Ariola)

PRIME MOVERS

EARTH, WIND & FIRE—-September (ARC)
BEE GEES—Too Much Heaven (RS0)
BOB SEGER—We've Got Tonight (Capitol}

BREAKOUTS:

ROD STEWART—Do You Think I'm Sexy (WB)

BARRY WHITE—Your Sweetness Is My
Weakness (20th Century)

ROLLING STORES—Shattered (Rolling Stones)

CKLW—Detroit

© OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

© ROD STEWART—Do You Think I'm Sexy
(WB)

* BOB SEGER—We've Got Tonight (Capitol}
19-12

+ EARTH, WIND & FIRE-September (ARC)
1813

o NONE
L]
* FIREFALL-Strange Way (Atlantic) 20-17

D ALICIABRIDGES—| Love The Night Life
(Polydor) 21-19

WTAC—Rlint

© POINTER SISTERS—Fire (Planet)

® ROSE ROYCE—Love Don’t Live Here
Anymoare (Whitfield)

* BEE GEES—Too Much Heaven (RS0) 21-16
* BILLY JOEL—My Life (Columbia) 28-19
1.96 (WZZR-FM)—Grand Rapids

De ALICIABRIDGES—| Love The Night Life
(Polydor)

@ ERIC CARMEN-Change Of Heart (Arista)

* BEE GEES—Tao Much Heaven (RS0) 16-6

* ANDY GIBB-Our Love (RS0)20-12
WAKY <Louisville

© ACEFREHLEY—New York Groove
(Casablanca)

® ERIC CLAPTON—Promises (RSO)
* ANDYGIBB—Our Love(RS0)19-7

D# VILLAGE PEOPLE-Y.M.C.A (Casablanca)
30-17

WBGN—Bowling Green

o ROD STEWART—Do You Think I'm Sexy
(WB)

© ROLLING STONES—Shattered (Rolling
Stones)

* BOB SEGER-We've Got Tonight (Capitot)
27-18

* TOTO-Hold The Line (Columbia) 18-11
WGCL—Cleveland

© BARRY WHITE=Your Sweetness Is My
Weakness (20th Century)

o AN MATTHEWS—Shake It (Mushroom)

* EARTH, WIND & FIRE-September (ARC)
18-11

 BEEGEES—Too Much Heaven (RS0) 15-9
WZZP—Cleveland

o BOSTON—AMan I'll Never Be (Epic)
© BLUES BROTHERS-Soul Man (Atlantic)
Dx ngTH,WIND & FIRE-September (ARC) 28
 OLIVIA NEWTON-JOHN<A Little More Love
(MCA)HB-29
Q-102 (WKRQ-FM)—Cincinnati

® CARS—My Best Friend's Girl (Elektra)

© ROLLING STONES—Shattered (Rolling
Stones)

* BOBSEGER—We've Got Tonight (Capitol)
2217

* TOTO—Hold The Line (Columbia) 18-13
WNCI-Columbus

o BARRY MANILOW—Somewhere In The
Night (Arista)

® GREG KIHN—Somewhére (Beserkley)

* BEEGEES—TooMuch Heaven (RS0) 13-6

+ BILLY JOEL-My Life (Columbia) 19-13
WCUE—-Akron

© BARRY MANILOW—Somewhere In The
Night (Arista)

o HALL & OATES—(Don't Want To Lose You
(RCA)

* EARTH, WIND & FIRE—September (ARC)
2921

* TOTO=Hold The Line (Columbia) 14-7
13-Q (WKTQ)—Pittsburgh

De CHANSON-Don't Hold Back (Ariola)

o OLIVIANEWTON-JOHN—ALittle More Love
(MCA)

* EARTH, WIND & FIRE-September (ARC)
20-12

* IAN MATTHEWS—Shake It (Mushroom) 27-
21
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o OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

© EARTH, WIND & FIRE—September (ARC)
 BEE GEES—Too Much Heaven(RS0) 10-7
* TOTO-Hold The Line (Columbia) 15-13

Southwest Region

@ TOP ADD ONS

NICOLETTE LARSON-Lotta Love (WB)

QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

ELTON JONN—Part-Time Love (MCA)

* PRIME MOVERS

BILLY JOEL-My Life (Columbia)
(D) CHIC—Le Freak (Atlantic)
BEE GEES—Too Much Heaven (RSO)

BREAKOQUTS:

BARRY MANILOW—Somewhere In The Night
(Ansta)

OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

ROD STEWART—-Do You Think I'm Sexy (WB)

KILT-Houston

© OLIVIANEWTON-JOHN<-A Little More Love
(MCA)

® ELTONJOHN~Part-Time Love (MCA)

* ANDYGIBB—Our Love (RS0) 20-15

* BILLY JOEL—My Life (Columbia) 23-12
KRBE—Houston )

© GERRY RAFFERTY—Home And Dry (UA)

o ROD STEWART—Do You Think I'm Sexy
(WB)

+ BEEGEES-Too Much Heaven (RS0) 15-3

* CHERYLLYNN-Got To Be Real (Columbia)
259

KLIF-Dallas

o LIVINGSTONTAYLOR—IWill Be In Love
WithYou (Epic)

® BLUES BROTHERS— Soul Man (Atlantic)

* HEART-Straight On (Mushroom) 25-20

* KENNY ROGERS—The Gambler (UA) 35-23
KNUS-FM—Dallas

o NICOLETTE LARSON-Lotta Love (WB)
© AN MATTHEWS—Shake It (Mushroom)
D« CHIC—Le Freak(Atlantic) 30-24

 ERIC CARMEN—Change Of Heart (Arista)
2523

KFJZFM (2-97)-Ft. Worth

o NONE

* BARBRASTREISAND/NEIL DIAMOND - You
Don't Bring Me Flowers (Columbia) 13-9

* -BILLY JOEL—My Life (Columbia) 10-1
KINT-Ei Paso

© JOHN DAVIS & THE MONSTER
ORCHESTRA—Ain’t That Enough For You
(Sam)

® HOT CHOCOLATE—Every 1'sAWinner
(Infinity)

D# CHANSON-Don't Hold Back (Ariola) 21-12

D PATTI BROOKS—Heartbreak In Disguise
(Casablanca) 24-16

WKY—Okiahoma City

© NICOLETTE LARSON—-Lotta Love (WB)

® ERIC CLAPTON—Promises (RSO)

* BEE GEES—TooMuch Heaven (RSQ) 17-9

+ HEART-Straight On(Mushroom) 18-12
KTFX-Tulsa

© NICOLETTE LARSON—Lotta Love (WB)
® ERIC CLAPTON—Promises(RSO)
* CARPENTERS~ | Believe You (A&M) 31-24

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 33-25

® JOHN PAUL YOUNG—Lost In Your Love
(Scotti Brothers)

© CARPENTERS—|Believe You (A&M)
* BILLY JOEL—My Life (Columbia) 10-4

* BARBRASTREISAND/NEIL DIAMOND—You
Don't Bring Me Flowers (Columbia) 8-2

KELI-Tuisa

® QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

® EARTH,WIND & FIRE—September (ARC)
* BEE GEES—Too Much Heaven (RS0) 12-4

D ALICIABRIDGES | Love The Night Life
(Polydor) 7-2

WTIX—New Orleans

o STEVEN BISHOP—Animal House (MCA)

o BARRY MANILOW-Somewhere n The
Night (Arista)

D# ALICIABRIDGES—| Love The Night Life
(Polydor) 27-10

D« CHIC—Le Freak(Atlantic) 4-1-
WNOE—New Orleans

© BARRY MANILOW—Somewhere In The
Night (Arista)

® MEAT LOAF—You Took.The Words Right Qut
0f My Mouth (Clev. Inth)

D% CHIC—Le Freak (Atlantic) 16-8

* GENESIMMONS—Radioactive
(Casablanca) 24-20

KEEL-Shreveport
© NICOLETTE LARSON—Lotta Love (WB)

® QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

* BILLYJOEL—-My Life (Columbia) 19-14
D# CHIC—Le Freak(Atiantic) 22-10

Midwest Region

® TOP ADD ONS:

OLIVIA NEWTON-JOHN-A Little More Love
(MCA)

VHLLAGE PEOPLE—Y.M.C.A. (Casablanca)

ERIC CLAPTON-Promises (RS0)

* PRIME MOVERS

BEE GEES~Too Much Heaven (RSO)

ELTON JOHN—Part-Time Love (MCA)

ALICIA BRIDGES—| Love The Night Life
(Polydor)

BREAKOUTS:

NICOLETTE LARSON—Lotta Love (WB)

HOT CHOCOLATE—Every 1's A Winner
(infinity)

MELISSA MANCHESTER—Don't Cry Out Loud
(Ansta)

WLS—Chicago

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
L]
+ BEE GEES- Too Much Heaven (RS0) 30-13
*

WEFM—Chicago

De CHERYLLYNN—Got To Be Real (Columbia)
L ]

D« CHIC—Le Freak (Atlantic) 14-7

D+ ALICIABRIDGES—1 Love The Night Life
(Polydor) 21-14

WROK—Rockford
© NICOLETTE LARSON—Lotta Love (WB)

o QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

D« CHIC—Le Freak (Atlantic) 34-23
D VILLAGEPEOPLE-Y.M.C.A.(Casablanca)
30-40

(Continued on page 28)

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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their new single from tire-platinum-plus album,A Taste Of Honey'
4 - #",

From the new group that exploded onto the music scene earlier this vear with the
#1 Pop & Soul Platinum single "Boogie Qogie Oogie.”
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Billboard Sing

® Continued from page 26
WIFE—Indianapolis

® POINTER SISTERS~Fire ( Planet)

o EARTH, WIND & FIRE~September (ARC)

# BILLYJOEL—My Life (Columbia) 11-4
D« CHIC—Le Freak (Atlantic) 4-1
WNDE-Indianapolis
Do CHIC—Le Freak (Atlantic)

® ELTONJOHN—Part-Time Love (MCA)

+ LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers) 28-17 .

* TOTO-~Hold The Line (Columbia) 25-1%
WOKY—Milwaukee
o NICOLETTE LARSON-~Lotta Love (WB)

De ALICIA BRIDGES—! Love The Night Life
(Palydor)

* DR. HOOK-Shariﬁg The Night Together
(Capital) 17-9

* BILLY JOEL—My Life (Columbia) 6-1
WZUU-FM - Milwaukee

o HOTCHOCOLATE- Every 1's AWinner
(Infinity)

® OLIVIANEWTON-JOHN—ALittle More Lave
(MCA)

* BILLY JOEL—My Life(Columbia) 11-2
D% VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
18-8

KSLQ-FM—St. Louis
o CARS—MyBest Friend's Girl (Elektra)

© ROD STEWART--Do You Think I'm Sexy
(W8)

* BOBSEGER-We've Got Tonight (Capitol)
2923

* LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers) 28-20

KXOK-St. Louis
© AN MATTHEWS—Shake It (Mushroom)
© OLIVIANEWTON-JOHN-A Little More Love
(MCA)

* GERRY RAFFERTY—Home And Dry (UA) 35-
2

* ELTONJOHN-Part-Time Love (MCA) 31-
20

KIOA—Des Moines

o LINDARONSTADT-(Ooh Baby Baby
(Asylum)

o ERIC CLAPTON—Promises (RSO}
* AL STEWART-Time Passages (Arista) 11-8

D ALICIABRIDGES— Love The Night Life
(Polydor) 14-4

KDWB—Minneapolis

© NICOLETTELARSON-Lotta Love (WB)

® MELISSA MANCHESTER-Don't Cry Out
Loud (Arista)

* PAUL DAVIS—Sweet Life (Bang) 18-13
* ERIC CLAPTON--Promises (RS0) 26-15
KSTP—Minneapoks

o OLIVIA NEWTON-JOHN—ALittle More Love
(MCA)

o ERIC CLAPTON—Promises(RSO)

* BOBSEGER—We've Got Tonight (Capitol)
149

+ BEEGEES—Too Much Heaven(RS0) 85
WHB—Kansas City

© BOSTON-A Man I'l Never Be (Epic)
© KENNY ROGERS--The Gambler (UA)

* BOB SEGER—We've Got Tonight (Capitol)
3423

+ QUEEN-Bicycle Race/Fat Bottomed Girls
(Blektra) 19-12

KBEQ-Kansas City

o HOTCHOCOLATE—Every 1's AWinner
(Infinity)

o EARTH, WIND & FIRE—September (ARC)

+ BEEGEES—Too Much Heaven (RSO) 15-€
D+ CHIC—Le Freak (Atlantic) 24-10
KKLS—Rapid City

© HALL & OATES—| Don't Want To Lose You
(RCA) .

® JAN MATTHEWS—Shake It (Mushroom)

+ LINDARONSTADT-Ooh Baby Baby
(Asylum) 22-17

* FIREFALL~Strange Way (Atlantic) 17-13
KQWB-—Fargo

© MARY MacGREGOR~The Wedding Song
(Ariola)

® EARTH, WIND & FIRE-September (ARC)
+ LINDISFARNE—Run For Home (Atco) 22-17
* TOTO-Hold The Line (Columbia) 21-15

KLEQ—Wichita

WDRC—Hartford

les Radio Action

Based on station playlists through Thursday (12/7/78)

WYRE—Annapolis

WQAM - Miami

Playlist Top AddCns @
Playlist Prime Movers

WBYQ (92-Q)—Nashville

° .NICOLETTE LARSON-Lotta Love (WB)
o EARTH, WIND & FIRE~September (ARC)
 KENNY ROGERS—The Gambler (UA) 219

* BgB]SEGER-We've Got Tonight (Capitol)
28-1

Northeast Region
® TOP ADD ONS

LINDA RONSTADT—Ooh Baby Baby (Asylum)
TOTO-Hold The Line (Columbia)
ERIC CLAPTON—Promises (RSO)

* PRIME MOVERS

BEE GEES—Too Much Heaven (RS0)

(D) CHIC—Le Freak (Atlantic)
CHAKA KHAN-I'm Every Woman (WB)

BREAKOUTS,

HOT CHOCOLATE—Every 1's A Winner
(Infinity)

NEIL OIAMOND-Say Maybe (Columbia)

EAGLES—Please Come Home For Christmas
(Asylum)

WABC—New York -

® TOTO-Hold The Line (Columbia)

© LINDA RONSTADT—0oh Baby Baby
(Asylum)

* BEEGEES-Too Much Heaven (RS0) 21-13
* CHAKA KHAN-I'm Every Woman (WB) 23
12

99-X—New York

o NOLIST

[ )

*

*
WPTR—Albany

o NICOLETTE LARSON-Lotta Love (WB)

® EAGLES—Please ComeHome For
Christmas (Asylum)

D% VILLAGE PEOPLE~Y.M.C.A (Casablanca)
22-16

D« CHIC—Le Freak (Atlantic) 24-10
WTRY—Albany

o DANHARTMAN—Instant Replay (Blue Sky)
® ERIC CLAPTON—Promises (RSO)
D# CHICLe Freak (Atlantic) 21-12
* TOTO-Hold The Line (Columbia) 12-5
WKBW-—Buffalo

e NONE

+ LEIF GARRETT—1Was Made For Dancing
(ScottiBrothers) 23-16

+ QUEEN--Bicycle Race/Fat Bottomed Girls
(Elektra) 12-15

WYSL-Buffalo

® BLEND-I'm GonnaMake You Love Me
(MCA)

o FOREIGNER- Blue Morning, Blue Day
(Atlantic)

+ ERIC CLAPTON-Promises(RS0) 21-15
% BEE GEES—Too Much Heaven (RS0) 29-19
WBBF—Rochester

® EARTH, WIND & FIRE-September (ARC)

© BOBSEGER-We've Got Tonight (Capitol)

* ELTONJOHN—Part-Time Love (MCA) 29-
20

* BEE GEES~Too Much Heaven (RS0) 10-6
WRKO-Boston

© HOTCHOCOLATE—Every 1's AWinner
(Infinity)

® NEIL DIAMOND ~Say Maybe (Columbia)

* BEE GEES—Too Much Heaven (RS0} 17-9

% TOTO-Hold The Line (Columbia) 29-22
WBZ-FM—Boston

© BLUES BROTHERS-Soul Man (Atlantic)
°
* NONE
*
F-105 (WVBF)—Boston

© ACE FREHLEY—New York Groove
(Casablanca)

© CHAKAKHAN-I'm Every Woman (WB)
* DA';HARTMAN-InstantReplay(BIueSky)
12

Dx VII.L?)GEPEOPI.E—Y.M.C.A. (Casablanca)
14-1

® EAGLES~Please Come Home For
Christmas (Asylum}

o ERIC CLAPTON—Promises (RSO)
* BEEGEES~Too Much Heaven (RS0) 21-10

 LINDA RONSTADT—0oh Baby Baby
(Asylum)22-14

WPRO (AM)~Providence

© MELISSAMANCHESTER--Don't Cry Out
Loud (Arista)

® CAPTAIN & TENNILLE-You Need AWoman
Tonight (A&M)

+ BEEGEES—~Too Much Heaven (RS0) 169
D& CHIC—Le Freak(Atlantic) 11-3
WPRO-FM—Providence

© NICOLETTE LARSON~Lotta Love (WB)

o BARRY MANILOW—Somewhere InThe
Night (Arista)

D# CHIC—Le Freak (Atlantic) 4-1

* HOTCHOCOLATE—Every 1's AWinner
(Infinity) 28-19

WICC—~Bridgeport
o BLUES BROTHERS~Soul Man (Atlantic)
® |AN MATTHEWS—Shake It (Mushroom)
+ EARTH, WIND & FIRE-September (ARC)
26-20

* FIREFALL-Strange Way (Atlantic) 14-9

Mid-Atlantic Region

® TOP ADD ONS
COOPER BROTHERS—The Dream Never Dies
(Capricorn)

DON RAY-Got To Have Lovin' (Polydor)
POINTER SISTERS—Fire (Planet)

* PRIME MOVERS:

EARTH, WIND & PIRE—September (ARC)

(D) VILLAGE PEOPLE-Y.M.C A. (Casablanca)
BEE GEES—Too Much Heaven (RSO)

BREAKOUTS:

BARRY MANILOW—Somewhere In The Night
(Ansta)

EAGLES—-Please Come Home For Christmas
(Asylum)

ROD STEWART—Do You Think I'm Sexy (WB)

WFIL—Philadelphia

© BARRY MANILOW—Somewhere In The
Night (Arista)

© COOPERBROTHERS~The Dream Never
Dies {(Capricorn)

* BEEGEES—Too Much Heaven (RS0) 21-12

D# VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
2413

WZZD —Philadelphia

o ERIC CARMEN—Change Of Heart (Arista)
o EARTH, WIND & FIRE—September (ARC)
* ANDY GIBB—Our Love (RS0) 11-6
D« CHIC—Le Freak (Atlantic) 17-8
WIFI-FM—Philadelphia

o NONE

L
D# CHIC-LeFreak (Atfantic) 192

* BEE GEES-Too Much Heaven (RS0) 20-11
WPGC—Washington

© POINTER SISTERS—Fire (Planet)

® DONRAY-Got To Have Lovin'Polydor)

* EARTH, WIND & FIRE-September (ARC)
157

* BOBGSEGER-We've Got Tonight (Capitol)
25-1

WGH-Norfolk

® ROD STEWART—Do You Think I'm Sexy
(WB)

® ROSEROYCE—Love Don't Live Here
Anymore (Whitfield)

* BOB SEGER~We've Got Tonight (Capitol)
20-13

% EARTH, WIND & FIRE~September (ARC)
19-12

WCAO-—Baltimore

® EAGLES—Please Come Home For
Christmas (Asylum}

Dx VILLAGE PEOPLE-Y.M.C.A.(Casablanca)
124

* N(;COLETTE LARSON-~Lotta Love (WB) 25-
2

o LIVINGSTON TAYLOR~I Wili Be In Love
With You (Epic)

® EAGLES~Please Come Home For
Christmas (Asylum)

% EARTH,WIND & FIRE-September (ARC)
23-14

* AL STEWART-Time Fassages (Arista) 23
14

WLEE-Richmond

® TOTO-Hoid The Line (Columbia)

® LINDARONSTADT—0oh Baby Baby
(Asylvm)

* %R]TH,VIIND & FIRE-September (ARC)

+ KENNYROGERS—The Gambler (UA) 30-24

WRVQ—Richmond

o ROD STEWART—Do You Think I'm Sexy
(WB)

© AN MATTHEWS—Shake It (Mushroom)

* IICSICOLETTE LARSON —Lotta Love (WB) 19-

* ERIC CLAPTON—Promises(RS0) 7-2
WAEB - Allentown

© ERICCARMEN—Change Of Heart (Arista)

o NICOLETTE LARSON-Lotta Love (WB)

+ ANDY GIBB—Our Love (RS0) 7-3

+ BILLYJOEL—My Life {Columbia) 9-4
WKBO-~Harrisburg

® OULIVIANEWTON-JOHN—ALittle More Love

(MCA)
o ERIC CLAPTON—Promises (RSO}

* EARTH, WIND & FIRE-September (ARC)
18-10

* ACEFREHLEY—New York Groove
(Casablanca) 24-16

Southeast Region

® TOP ADD ONS.

OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

TOTO-Hold The Line + Columbia)

NICOLETTE LARSON—Lotta Love (WB)

* PRIME MOVERS:

BEE GEES—Too Much Heaven (RSO)

(D) CHIC~Le Freak (Atiantic)
EARTH, WIND & FIRE-September (ARC)

BREAKOUTS:

BARRY MANILOW—So newhere In The Night
(Ansta)

ROD STEWART—Do You Think I'm Sexy (WB)

NIGEL OLSSON—Dandin’ Shoes (Bang)

WQXI—Atlanta

o ROD STEWART—-Do Ycu Think I'm Sexy
(WB)

® NIGEL OLSSON—Dancing Shoes (Bang)

* EARTH, WIND & FIRE-September (ARC)
17-10

* POINTER SISTERS—Fire (Planet) 21-11
193 (WZGC-FM)—Mtlanta

o ROD STEWART—Do-You Think I'm Sexy
(WB)

© BARRY MANILOW—Somewhere In The
Night (Arista)

+ POINTER SISTERS—Fire (Planet) 16-9
D& CHIC—Le Freak (Atlantic) 17-10
WBBQ—Augusta

© CHAKA KHAN—I'm Every Woman (WB)
o BARRY MANILOW—Somewhere In The
Night (Arista)
* BEEGEES—Too Much Heaven (RS0) 19-9
O« CHIC—Le Freak (Atlantic) 10-1
WFOM—Atianta

© DON RAY—Got To Have Lovin' (Polydor)

© BARRY MANILOW—Sonewhere In The
Night (Arista)

D% CHIC—Le Freak (Atlantic) 9-1
* POINTER SISTERS—Fire (Planet) 22-17
WSGA—Savannah

o OLIVIANEWTON-JOHN-A Little More Love
(MCA)
® ROD STEWART— Do Yo ThinkI'm Sexy
(WB)
* %KTH,VIIND & FIRE-September (ARC)
-7

* BILLY JOEL—My Life (Columbia) 13-6
" WFLB~Fayetteville

© KENNYLOGGINS—Easy Driver (Columbia)
De GENE CHANDLER-Ge- Down (20th
Century)
Dx BARRY WHITE~Your Sweetness Is My
Weakness (20th Century) 34-24

 ROSE ROYCE—Love Don't Live Here
Anymore (Whitfield) 17-12

www.americanradiohistorv.com

e ERIC CARMEN-Change Of Heart (Arista)

o FIREFALL-Strange Way (Atlantic)

* BEEGEES—TooMuchHeaven (RSO) 16-7

* AMBROSIA—How Much | Feel (WB) 23-17
WMJX (96X) ~Miami

o OLIVIANEWTON-JOHN-A Little More Love
(MCA)

De MELBAMOORE—You Stepped Into My Life
(Epic)

* EARTH, WIND & FIRE-September (ARC)
24

2411

* THEJACKSONS—Blame it On The Boogie
(Epic) 144

Y-100 (WHYI-FM)~Miami

® BILLYJOEL—My Life (Columbia)
® TOTO—Hold The Line (Columbia)
* AMBROSIA—How Much | Feel (WB) 13-6

" D ALICIABRIDGES—1 Love The Night Lie

(Polydor) 15-8
WLOF-0Orlando

© NICOLETTE LARSON-Lotta Love (WB)

o OLIVIANEWTON-JOHN~A Little More Love
(MCA)

 EARTH, WIND & FIRE-September (ARC)
21-15

* TOTO-Hold The Line (Columbia) 18-13
Q-105(WRBQ-FM)-Tampa

© NICOLETTE LARSON-Lotta Love (WB)

© BLUES BROTHERS—Soul Man (Atlantic)
* FREFALL—Strange Way (Atlantic) HB-18
* IllgSTEWART—Time Passages {Arista) HB-

BJ-105 (WBJW-FM) —Orlando

o OLIVIANEWTON-JOHN-A Little More Love
(MCA)

e ERIC CLAPTON—Promises (RSO}

D% VILLAGEPEOPLE-Y.M.CA. (Casablanca)
21-10

* TOTO-Hold The Line (Columbia) 10-2
WMFJ—Daytona Beach

© NICOLETTE LARSON-Lotta Love (WB)

o NIGEL OLSSON--Dancing Shoes (Bang)

 |AN MATTHEWS—Shake It (Mushroom) 27-
17

D* CHERYLLYNN-Got To Be Real (Columbia)
4332

WAPE—Jachsonville

® PABLO CRUISE—Rio (A&M)

® BEE GEES—Rest Your Love (RSO)

* BEEGEES-Too Much Heaven (RS0) 22-15

* BILLYJOEL—My Life (Columbia) 21-14
WAYS-Charlotte

® EAGLES—Please Come Home For
Cristmas (Asylum)

© AN MATTHEWS—Shake It (Mushroom)

* EARTH, WIND & FIRE-September (ARC)
23-17

* BEEGEES-Too Much Heaven (RSO) 11-4
WKIX-Raieigh

o NONE

D& BARRY WHITE-Your Sweetness Is My
Weakness (20th Century) AD-26

D* MELBAMOORE-You Stepped Into My Life
(Epic)AD-28

WTMA—Charleston

© QOLIVIA NENTON-JOHN-A Little More Love
(MCA)

o EARTH, WIND & FIRE~September (ARC)
* ANDYGIBB-Our Love (RS0) 15-5

* HOT CHOCOLATE-Every 1's AWinner
(Infinity) 22-12

WORD~Spartanburg

o LEIF GARRETT | Was Made For Dancing
(ScottiBrothers)

® QOLLY PARTON-Baby I'm Burnin’ (RCA)
D« CMIC~Le Freak (Atlantic) 14-6

* BOB SEGER—We've Got Tonight (Capitol)
114

WLAC- Nashville

o’ CHERYLLYNN-Got To Be Real (Columbia)

® PEACHES & HERB-Shake Your Groove
Thing (Polydor)

* KENNY ROGERS~The Gambler (UA) 25-11
* BEEGEES—Too Much Heaven (RS0) 12-5

© BLUES BROTHERS—Soul N:an (Atlantic)

© AN MATTHEWS—Shake It (Mushroom)

% BILLY JOEL—My Life (Columbia) 11-5
D% CHIC—Le Freak (Atlantic)9-4
WHBQ-Memphis

® TOTO—Hold The Line (Columbia)

© ROD STEWART—Do You Think I'm Sexy
(WB)

* BILLY JOEL—My Life (Columbia) 14-7
* BEE GEES—Too Much Heaven (RS0) 8-3
WFLI-Chattanooga

© HOTCHOCOLATE~Every 1's AWinner
(Infinity)

°
* TOTO—Hold The Line (Columbia) AD-13

+ LINDARONSTADT-0Ooh Baby Baby
(Asylum)AD-14

WRJZ—Knouxville

® POINTER SISTERS—Fire (Planet)
@ NIGEL OLSSON-Dancing Shoes (Bang)

D* VILLAGEPEOPLE-Y.M.C.A. (Casablanca)
23-15

% BILLY JOEL—My Life (Columbia) 14-8
WGOW—Chattanooga

© DOLLY PARTON—Baby I'm Burnin' (RCA)

© CARLY SIMON-Tranquillo (Elektra)

* ALSTEWART-Time Passages (Arista) 10-6

% ERIC CLAPTON—Promises (RS0) 10-6
WERC—Birmingham

® BARRY MANILOW-Somewhere In The
Night (Arista)

® NIGEL OLSSON~Dancing Shoes (Bang)
* CHIC—Le Freak (Atlantic) 14-6

* OLIVIANEWTON-JOHN-A Little More Love
(MCA) 21-14

WSGN—Birmingham

o HOTCHOCOLATE—Every 1's A Winner
(Infinity)

® PAULSTANLEY—Hold Me, Touch Me
(Casablanca)

* POINTER SISTERS—Fire (Planet) 31-26
* NgCOI.ETTE LARSON—Lotta Love (WB) HB-
2

WHHY —Montgomery

o LEIF GARRETT—|Was Made For Dancing
{ScottiBrothers)

De CHERYL LYNN—Got To Be Real (Columbia)
* NICOLETTE LARSON—Lotta Love (WB) 18-
13

* KENNY ROGERS~The Gambler (UA) 23-16
KAAY—Littie Rock

De  CHIC—Le Freak (Atlantic)
De VILLAGE PEOPLE-Y,M.C.A. (Casablanca)
* BEE GEES—Too Much Heaven (RS0) 19-9

* LINDA RONSTADT —0ch Baby Baby
(Asylum) 20-16

WAIR—Winston-Salem

© MELISSA MANCHESTER—Don't Cry Out
Loud (Arista)

o BARRY MANILOW--Somewhere In The
Night (Arista)

* OLIVIANEWTON-JOHN-ALittle More Love
(MCA) 26-14

* TOTO-Hold The Line (Columbia) 21-11
WAIV (V.97) —Jacksonville

® RICK JAMES—Mary Jane (Gordy)
® KENNY ROGERS—The Gambler (UA)

 COOPER BROTHERS— The Dream Never
Dies (Capricorn) 33-22

* BILLY JOEL—-My Life (Columbia) 30-20

© Copyright 1978, Billboard Publi-
cations, Inc. No part of this publi-
cation may be reproduced, stored
in a retrieval system, or trans-
mitted, in any form or by any
means, electronic, mechanical,
photocopying, recording, or oth-
erwise, without the prior written
permission of the publisher.
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Billboard Album Radio Action

DECEMBER 16, 1978 BILLBOARD

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Based on station playlist through Wednesday (12/6/78)

Top Add Ons-National

BOB MARLEY & THE WAILERS—Babylon By Bus (Island)
JIM MORRISON—An American Prayer (Elektra) -

ALICE COOPER—From The Inside (W.B.)

DIRE STRAITS-(W.B.)

ADD ONS—The four key prod-
ucts added at the radio stations
listed; as determined by station
personnel.

TOP REQUESTS/AIRPLAY—
The four products registering
the greatest listener requests
and airplay; as determined by
station personnel.
BREAKOUTS—Billboard Chart
Dept. summary of Add Ons and
Requests/Airplay information
to reflect greatest product ac-
tivity at regional and national
levels.

Western Region

® TOP ADD ONS

JIM MORRISON—An Amencan Prayer (Elektra)

CAY STEVENS—Back To Earth (AGM)

CHICK COREA—Secret Agent (Polydor)

ROBERT JOHNSON-Close Persanal Friend
(Infimty)

A TOP REQUEST/AIRPLAY

KSA

GRATEFUL DEAD—Shakedown Street (Arista)
BLONDIE—Parallet Lines (Chrysalis)
QUEEN-Jazz (Elektra)

NEIL YOUNG—Comes A Time (Reprise)

BREAKOUTS:

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

ROD STEWART—Blondes Have More Fun
WB)

DOOBIE BROTHERS—Minute By Minute (W B.)

PHIL MANZANERA—K-Scope (Polydor)

N-FM—SanF (Kate Ingram)

®  PHIL MANZANERA—K-Scope (Polydor)

* * * *

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

PIERRE MOERLEN'S GONG—Expresso || (Arista)
DOOBE BROTHERS —Minute By Minute (W.B.)
ROD STEWART—Blondes Have More Fun (W.B.)

ROBERT JOHNSON-Close Personal Friend
(Infinity)

BLONDIE—Parallel Lines (Chrysalis)

BRYAN FERRY—The Bride Stripped Bare (Atlantic)

GRATEFUL DEAD—-Shakedown Street (Arista)

LINDARONSTADT—Living In The U.S.A. (Asylum)

KWST-FM—Los Angeles (Bob Gowa)

* % % 06 8 0 ® o @

*

KPRI-FM—San Diego (Kathy DeRe

RODSTEWART —Blondes Have More Fun (W.B )
DOOBIE BROTHERS—Minute By Minute (W.B.)
CATSTEVENS—Back To Earth (A&M)

QUEEN--Jazz (Elektra)

TEONUGENT —Weekend Warriors (Epic)
REIL YOUNG—ComesATime (Reprise)
ERIC CLAPTON-Backless (RSO)

ille)
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*

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

HEART-Dog & Butterfly (Portrait)
STYX-Pieces Of Ei ght (A&M)
CHICAGO—Hot Streets (Columbia)
AL STEWART—Time Passages (Arista)

KOME-FM—San Jose (Dana Jang)

M MORRISON—An American Prayer (Elektra)

KFML-AM—Denver (Larry Bruce)

Top Requests/Airplay-National

BILLY JOEL-52nd Street (Columbia)

GRATEFUL DEAD-Shakedown Street (Arista)
NEIL YOUNG—Comes A Time (Reprise)
QUEEN-Jazz (Elektra)

KLBJ-FM—Austin (B. Hamil/ 1. Quarles)

WMMS-FM—Cleveland (John Gorman)

National Breakou

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)
BLUES BROTHERS —Briefcase Full Of Blues (Atlantic)
CAT STEVENS—Back To Earth (A&M)

WQXM-FM-Tampa (Neal Mirsky)

WBAB-FM—Babylon (Bernie Bernard)

® CATSTEVENS—Back To Earth (A&M)

* % % % o o ® @

BLUES BROTHERS - Briefcase Full Of Blues
(Atlantic)

NEX LARSEN—Jungle Fever (Horizon)
JIM MORRISON—An American Prayer (Elektra)
CHICK COREA—Secret Agent (Polydor)

POCO-Legend (ABC)
NEILYOUNG—Comes ATime (Reprise)
FIREFALL—Elan (Atlantic)
T070~(Columbia)

KZEL-FM—CEugene (Stan Garrett)

* % % % o @

PHIL MANZANERA—K-Scope (Polydor)
CHARUEAINLEY—Bang Your Ooor (Nemperor)
JEAN MICHEL JARRE - Equinoxe (Polydor)

BLUES BROTHERS —Briefcase Full Of Blues
(Atlantic)

CAY STEVENS~Back To Earth (A&M)
GODLEY /CREME--L (Polydor)

GRATEFUL DEAD—-Shakedown Street (Arista)
NICOLETTE LARSON—Nicolette (W.B.)
DIRESTRAITS—(W.B.)
SANTANA—Inner Secrets (Columbia)

KZOK-FM —Seattle (Mavis Mackoff)

* % % ® o o ® 0 @

»

ROD STEWART-Blondes Have More Fun (W.B.)
DOOBIE BROTHERS~Minute By Minute (W.B.)

BILLY JOEL-52nd Street (Columbia)
THECARS—(Elektra)

DAN FOGELBERG & TIM WEISBERG—Twin Sons Of
Oifferent Mothers (Full Moon/ Epic)

VANHALEN-(W.B.)

Southwest Region

® TOPADD ONS

TODD RUNDGREN—Back To The Bars
(Bearsville/Warner)

PHIL MANZANERA-K-Scope (Polydor)

GRATEFUL DEAD—Shakedown Street (Arista)

JiM MORRISON—An American Prayer (Elektra)

ATOP REQUEST/AIRPLAY:

BILLY JOEL—52nd Street (Columbia)
TOT0—(Columbia)

STEVE FORBERT—Alive On Arrival (Nemperor)
ELTON JOHN—A Single Man (MCA)

BREAKOUTS

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

CAY STEVENS-Back Ta Earth (A&M)

ROD STEWART--Blondes Have More Fun

WB)
DOOBIE BROTHERS—Minute By Minute (W.B.)

KZEW-FM-Dallas (Doris Mitler)

* % % o @

*

BLUES BROTHERS Briefcase Full Of Blues
(Atlantic)

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIEBROTHERS—Minute By Minute (W.B.)

GEORGE THOROGOOD AND THE DESTROYERS—
Move It On Over (Rounder)

JIM MORRISON—An American Prayer (Elektra)
JAMES WALSH GYPSY BAND—(RCA)

CAT STEVENS-Back To Earth (A&M)

ELTON JOHN—A Single Man (MCA)

BLUES BROTHERS—Briefcase Full Of Blues
{Atlantic)

BILLY JOEL—52nd Street (Columbia)

KTXQ-FM—Dattas/Ft. Worth (Tim Spencer)

BLUES BROTHERS —Briefcase Full Of Biues
(Atiantic)

CAY STEVENS —Back To Earth (AGM)

o LINDISFARNE—Back And Fourth (Atco) ® ROBERT JOHNSON—Close Personal Friend
o TERRY REID—Rogue Waves (Capitol) (Infinity)

o SADCAFE—Misplaced |deals (AGM) ® GRATEFULDEAD—Shakedown Street (Arista)
o JERRY JEFFWALKER—Jerry Jeff (Elektra) o TRIUMPH—Rock And Roll Machine (RCA)

® JESSE COLIN YOUNG—American Oreams(Elektra) o SADCAFE-Misplaced |deals(A&M)

% AEROSMITH—Live Bootleg (Columbia) # QUEEN-Jazz (Elektra)

% BLONDIE—Parallel Lines (Chrysalis) * TOTO—(Columbia)

+ BOSTON-Don't Look Back (Epic) * FIREFALL—Elan (Atlantic)

# CHICAGO—Hot Streets(Columbia) *  STYX-Pieces Of Eight (A&M)

KZAP-FM -5 (Cynde Siater) KLOL-FM—Houston (PaulRiann)

* % o ® @ 8 @

* »

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

PHIL MANZANERA - K-Scope (Polydor)

CHICK COREA—Secret Agent (Polydor)
DOOBIE BROTHERS—Minute By Minute (W.B.)
ROD STEWART—Blondes Have More Fun (W.B.)
JIM MORRISON—An American Prayer (Elektra)
GRATEFUL DEAD—Shakedown Street (Arista)
SOUTHSIDE JOHNNY AND THE ASBURY JUKES-
Hearts Of Stone (Epic)

VAN MORRISON—Wavelength (W.B.)
QUEEN-)azz (Elektra}

* % * % 00

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIE BROTHERS —Minute By Minute (W.B.)

TOO0D RUNDGREN-—Back To The Bars (Bearsville/

Warner)
808 MARLEY & THE WAILERS—Babylon By Bus
(Island)

AC/DC—If YouWant Blood You've Got It (Atlantic)

PHIL MANZANERA—K-Scope (Polydor)
CATSTEVENS—Back To Earth (A&M)
GRATEFUL DEAD—Shakedown Street (Arista)
POCO—Legend (ABC)

STEVE FORBERT—Alive OnArrival (Nemperor)

* * * *

JERRY JEFFWALKER—Jerry Jeff (Elektra)

TODD RUNDGREN—Back To The Bars (Bearsville/
Warner)

PHIL MANZANERA—K-Scope (Polydor)
CHICK COREA—Secret Agent (Polydor)
DIRE STRAITS—(W.B.)

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

SOANARMATRADING—To The Limit (A&M)
NEIL YOUNG-ComesA Time (Reprise)
WEATHER REPORT—Mr. Gone (Columbia)
STEVE FORBERT—Alive On Arrival (Nemperor)

WRNO-FM —New Orleans (Sambo)

* % o o @

*
*

CATSTEVENS—Back To Earth (ASM)
ROD STEWART —Blondes Have More Fun (W.B.)

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

TANTRUM—(Ovation)
BONNIE POINTER—(Motown)

BILLY JOEL-52nd Street (Columbia)

TOOD RUNDGREN—Back To The Bars (Bearsville/
Warner)

HEART-Dog & Butterfly (Portrait)
TOT0—(Columbia)

WYDD-FM—Pittsburgh (Steve Downs)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

GRATEFUL DEAD—Shakedown Street (Arista)

J. GEILS BAND—Sanctuary (EMI/America)
POINTER SISTERS— Energy (Planet)

CINDY BULLENS—DOesire Wire (United Artists)
FUNT—(Columbia)

WHO—WhoAre You (MCA)

ROLLING STONES—Some Girls (Rolling Stones)
LINDA RONSTADT—Living In The U.S.A. (Asylum)
TOT0-(Columbia)

KY-102-FM—Kansas City (Max Fioyd)

ROD STEWART-Blondes Have More Fun (W.B.)
DDOBIE BROTHERS—Minute By Minute (W.B.)
CAT STEVENS—-Back To Earth (A&M)

BLUESBROTHERS—Briefcase Full Of Blues
(Atlantic) :

BILLY JOEL~52nd Street (Columbia)
T010—(Columbia)
KANSAS—Two For The Show (Kirshner)

THE TALKING HERDS—More Songs About
Buildings And Food (Sire)

‘Midwest Region

® TOP ADD ONS

ALICE COOPER—From The Inside (W.B.)

BLUES BROTHERS —Briefcase Full Of Blues
(Atlantic)

SAD CAFE—Misplaced Ideals (A&M)

MOLLY HATCHET—(Epic)

ATOP REQUEST/AIRPLAY:

BILLY JOEL-52nd Street (Columbia)
TOT0—(Columbia)

QUEEN-)Jazz (Elektra)

VAN MORRISON—Wavelength (W.B.)

BREAKOUTS:

ROD STEWART—Blondes Have More Fun
WB)

DOOBIE BROTHERS—Minute By Minute (W.B.)

CAY STEVENS—Back To Earth (A&M)

DIRE STRAITS—(W.B.)

WWWW-FM—Detroit (Joe Urhiel)

* % % % ® o ® @ & @

ROD STEWART-Blondes Have More Fun (W.B.)
DOOBIE BROTHERS —Minute By Minute (W.B.)

THE CARS—(Elektra)

BILLY JOEL-52nd Street (Columbia)
STYX—Pieces Of Eight (A&M)
QUEEN--Jazz (Elektra)

WXRT-FM —Chicago (Bob Gelms)

EMERSON, LAXE & PALMER—Love Beach
{Atlantic)

JIM MORRISON-An American Prayer (Elektra)
CAT STEVENS—Back To Earth (A&M)

© BOB MARLEY & THE WAILERS—Babylon By Bus

* % % % 0 @

(Island)

PATRICK MORAZ —(Charisma)
DIRESTRAITS—(W.B.)

VAN MORRISON—Wavelength (W.B.)
BILLY JOEL—52nd Street (Columbia)
WHO—Who Are You (MCA)
10¢c—Bloody Tourists (Potydor)

WLVQ-FM—Columbus (Steve Runner)

* % % % © @ ® & & @

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)
ALICE CDOPER—From The Inside (W.B.)

DIRE STRAITS-(W.B.)

BILLY JOEL—52nd Street (Columbia)
FOREIGNER—Double Vision (Atlantic)
RUSH—Hemispheres (Mercury)
TOT0—(Columbia)

L]
L]
L]
L]
L]
L]
*
*
*
*

RODSTEWART —Biondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)
CATSTEVENS—Back To Earth (A&M)

MOLLY HATCHET - (Epic)

BILLY JOEL—52nd Street (Columbia)
NEIL YOUNG~Comes ATime (Reprise)
TEO NUGENT—Weekend Warriors (Epic)
VAN MORRISON—Wavelength (W.B.)

WOQFM-FM—Mitwaukee (Jim Roberts)

* % % % © o & o @

BLUES BROTHERS —Briefcase Full Of Blues
(Atlantic)

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)

QUEEN-Jazz (Elekira)
BILLY JOEL—52nd Street (Columbia)
LINDARONSTADT—Living In The U.S.A. (Asylum)

DAN FDGELBERG & TIM WEISBERG—Twin Sons Of
Different Mothers (Full Moon/Epic)

ZETA-4 (WINZ-FM)—Miami (Gary Martin)

* % % 0 0

*

GODLEY/CREME—L (Polydor)

ALICE COOPER—From The Inside (W.B.)
ELVIN BISHOP—Hog Heaven (Capricorn)
BLUES BROTHERS —Briefcase Full Of Blues
(Atlantic)

BOB JAMES—Touchdown (Tappan Zee/Columbia)
JANIS AN (Columbia)

GRATEFUL DEAD—Shakedown Street (Arista)
MOLLY HATCHET—(Epic)

BILLY JOEL—52nd Street (Columbia)
SANTANA- Inner Secrets (Columbia)

WQSR-FM —Tampa (Steve Hunti )

ALICE COOPER—From The Inside (W.B.)

® SAD CAFE—Misplaced Ideals (A&M)

* % % o o @

*

NEIL DIAMOND— You Oon't Bring Me Flowers
(Columbia)

PAUL KORDA—DOancing In The Aisles (Janus)
MOLLY HATCHET ~(Epic)

TLT—Music (Parachute)

BILLY JOEL-52nd Street (Columbia)
STYX—Pieces Of Eight (A&M)
HEART-Dog & Butterfly(Portrait)
QUEEN-Jazz (Elektra) o

KSHE-FM—St. Louis (Ted Haebeck)

% * % e

BOB MARLEY & THE WAILERS—Babylon By Bus
(Island) .

CHICK COREA-Secret Agent (Polydor)
PETERTOSH—Bush Ooctor (Rolling Stones)
JERRY JEFF WALKER-Jerry Jeff (Elektra)
MELISSAMANCHESTER—Oon't Cry Out Loud
(Arista)

B0B JAMES—Touchdown (Tappan Zee/ Columbia)
JIMMY BUFFETT—You Had To Be There (ABC)
BILLY JOEL-52nd Street (Columbia)

LINDA RONSTADT—Living In The U.S.A. (Asylum)
GRATEFUL DEAD-Shakedown Street (Arista)

* % * % o 0

CATSTEVENS—Back To Earth (A&M)
DIRESTRAITS—(W.B.)
SAD CAFE—Misplaced Ideals (A&M)

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

DOOBIE BROTHERS—Minute By Minute (W.B.)
ROD STEWART—Blondes Have More Fun (W.B.)
B0STON—Oon't Look Back (Epic)
YES—Tormato (Atlantic)
QUEEN-Jazz(Elekira)

TOTO—(Columbia)

Southeast Region

® TOP ADD ONS

ALICE COOPER—From The Inside (W.B.)

BOB JAMES—Touchdown (Tappan Zee/
Columbia)

BOB MARLEY & THE WAILERS—Babyton By
Bus (Island)

CAY STEVENS—Back To Earth (A&M)

ATOP REQUEST/AIRPLAY

BILLY JOEL—52nd Street (Colum bia)

GRATEFUL DEAD—Shakedown Street (Ansta)

LINDA RONSTADT—Living In The U.S.A
(Asylum)

MOLLY HATCHET—(Epcc)

BREAKOUTS

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

JIM MORRISON—An American Prayer (Elektra)

ROD STEWART—Blondes Have More Fun
WB)

DOOBIE BROTHERS—Minute By Minute (W.B.)

WKLS-FM—Atlanta (Vic Aderhoid)

* % % e o o o

*

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

ALICE COOPER—From The Inside (W.B.)
ROD STEWART —Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)

BILLY JOEL—52nd Street (Columbia)
AL STEWART - Time Passages (Arista)
MICOLETTE LARSON—Nicolette (W.B.)
HEART—Dog & Butterfly(Portrait)

WIAX-FM-Jacksoaville (R. Langlois/ ). Brooks)

JIM MORRISON ~An American Prayer (Elektra)

® CATSTEVENS—Back To Earth (A&M)
®  ROBERT JOHNSON—Ctose Personal Friend

* % * % @ @

(Infinity)

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

MOLLY HATCHET—(Epic)

BILLY JOEL—52nd Street (Columbia)
STYX—Pieces Of Eight (A&M)

LINDA RONSTADT—Livingin The U.S.A. (Asylum)

www americanradiohistorv com

WHFS-FM—Washingt

D.C.(David Ei
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* *

BLUES BROTHERS—Briefcase Full Of Blues
(Atlantic)

RACHEL SWEET--(Stiff)

JIM MORRISON—An American Prayer (Elektra)
SPARIT—Live Spirit (Potato)
CHUCKKRUGER—Windy And Warm (Sail)
PARLIAMENT —Motor BootyAffair (Casablanca)
GEORGE THOROGOOO AND THE DESTROYERS—
Move It On Over (Rounder)

TOMWAITS—Blue Valentine (Asylum)
GRATEFUL DEAD—Shakedown Street (Arista)
PETERTOSH—Bush Doctor (Rolling Stones)

Northeast Region

® TOP ADD ONS:

DIRE STRAITS—(W.B.)

BOB MARLEY & THE WAILERS—Babylon By
Bus (Island)

PATRICK MORAZ—(Charisma)

BLONDIE—Parallel Lines (Chrysalis)

* TOP REQUEST/AIRPLAY

BILLY JOEL~52nd Street (Columbia)

ERIC CLAPTON-Backless (RS0)

GRATEFUL DEAD--Shakedown Street (Arista)
NEIL YOUNG—Comes A Time (Reprise)

BREAKOUTS:

ROD STEWART—Blondes Have More Fun
WB)

DOOBIE BROTHERS—Minute By Minute (W.B.)

BLUES BROTHERS—Briefcase Full Of Blues
(Attantic)

CAY STEVENS—Back To Earth (A&M)

WNEW-FM —New York (T. Morrera)

* % % % o0 0 0 0@

BLUES BROTHERS —Briefcase Full Of Biues
(Atlantic)

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)
PATRICK MORAZ—(Charisma)

JONA LEWIE—(Stiff)

LENALOVICH- (Stiff)

BILLY JOEL-52nd Street (Columbia)
MARK-ALMOND—Other People's Rooms (Horizon)
1. GEILS BAND--Sanctuary (EMI/America)

EMERSON, LAKE & PALMER—Love Beach
(Atlantic)

WCMF-FM—Rochester (GaryWhipple)

BLUES BROTHERS —Briefcase Full Of Blues
(Atlantic)

DIRE STRAITS—(W.B.)

RORY GALLAGHER—Photo-F inish (Chrysalis)
STEVE FORBERT—Alive On Arrival (Nemperor)
BOB MARLEY & THE WAILERS—Babylon By Bus
(1sland) -

ALICE COOPER—From The Inside (W.B.)

ERIC CLAPTON —Backless (RS0) |
NICOLETTE LARSON—Nicolette (W.B.)
TOT0—(Columbia)

AL STEWART—Time Passages (Arista)

*
*
*
*

WMMR-FM—Philadelphia (Dick

JOHNNY'S DANCE BAND—Love Wounds, Flesh
Wounds (RCA)

BLUES BROTHERS —Briefcase Full Of Blues
(Atlantic)

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIEBROTHERS —Minute By Minute (W.B.)

BILLY JOEL—52nd Street (Columbia)
GRATEFUL DEAD—Shakedown Street (Arista)
SANTANA—Inner Secrets (Columbia)

ERIC CLAPTON—Backless (RSO}

*
*
*

*

FM—Black Noise (Visa)

DIRESTRAITS—(W.B.)

DOOBIE BROTHERS—Minute By Minute (W.B.)
ROD STEWART—Blondes Have More Fun (W.B.)
CATSTEVENS—Back To Earth (A&M)

BILLY JOEL—52nd Street (Columbia)
NEILYOUNG—Comes A Time (Reprise)
GRATEFUL DEAD—Shakedown Street (Arista)
QUEEN—Jazz (Elektra)

WGRQ-FM - Butfalo (John Velchoff)

* * * % o

BLUES BROTHERS —Briefcase Full Of Blues
(Attantic)

CHEAPTRICK—From Tokyo To You (Epic)

BILLY JOEL—52nd Street (Columbia)
STYX—Pieces 0f Eight (A&M)
QUEEN-Jazz (Elektra)
RUSH—Hemispheres (Mercury)

WLIR-FM—New York (0. McNamera/t. Kleinman)

BLONDIE—Parallel Lines (Chrysalis)

BOBMARLEY & THE WAILERS—Babylon By Bus
(Island)

BLUES BROTHERS —Briefcase Full Of Blues
{Atlantic)

e DOOBIE BROTHERS—Minute By Minute (W.B.)

* * * % o

ROD STEWART—Blondes Have More Fun (W.B.)
POINTER SISTERS—Energy (Planet)
GRATEFUL DERD—Shakedown Street (Arista)
BILLY JOEL—52nd Street (Columbia)

PETER TOSH—Bush Doctor (Rolling Stones)
ERIC CLAPTON—Backless (RS0)

WYSP-FM—Philadelphia (Stephen Johnson)

ROD STEWART-Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)
CATSTEVENS—Back To Earth (AGM)

® JESSECOLIN YOUNG—American Dreams(Elektra)

* * % e

*

DIRE STRAITS—(W.B.)

SAD CAFE—-Misplaced Ideals (A&M)
CATSTEVENS—Back To Earth (A&M)
ERIC CLAPTON - Backless (RSO)
QUEEN-)azz (Elektra)

KANSAS—Two For The Show (Kirshner)

WPLR-FM—New Haven (G. Weing:

/0. Michaelson)

* % % * o @

ROD STEWART—Blondes Have More Fun (W.B.)
DOOBIE BROTHERS—Minute By Minute (W.B.)
PAUL KORDA-Dancing In The Aistes (Janus)

BLUES BROTHERS— Briefcase Full Of Blues
(Atlantic)

RUSH—Hemispheres (Mercury)

BILLY JOEL—52nd Street (Columbia)

NEIL YOUNG—Comes A Time (Reprise)
GRATEFUL DEAD—Shakedown Street (Arista)
AL STEWART —Time Passages (Arista)

WSAN-FM—Alientown (Kevin Graff)

* % % % ® o & & 0o o

CAT STEVENS—Back To Earth (A&M)

DOOBIE BROTHERS—Minute By Minute (W.B)
ROD STEWART—Blondes Have More Fun (W.B.)
TOT0—(Columbia)

{AN MATTHEWS —Stealin’ Home (Mushroom)
CHICK COREA—Secret Agent (Polydor)

BILLY JOEL—52nd Street (Columbia)
WHO—Who Are You (MCA)

ERIC CLAPTON—Backless (RS0)

NEIL YOUNG—ComesA Time (Reprise)
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cation may be reproduced, stored
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a retrieval system, or trans-
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ORIGINAL OF
“"DANCIN' SHOE
JUST TOOK OF

Here’s the hit single that’s flying and the band that
started it ali. Faith Band’s ““Dancin’ Shoes” just flew
off their soaring new album, “Rock’n Romance.” Now
everybody wants the album and everybody wants
“Dancin’ Shoes.” So, order them extra-large.

Faith Band rockn romance

#74037

6G.€-1-NHS

“"ROCK'N ROMANCE"

Previously released on Village Records.
Produced by Greg Riker and Faith Band.

ON MERCURY PHONOGRAM, INC.
RECORDS APOLYGRAM COMPANY
AND TAPES DISTRIBUTED 8Y POLYGRAM DISTRIBUTION, INC.

! Write or call your focal Polygram Distribution sales

office lor displays and other promot:onal items.

www.americanradiohistorv.com
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ABC’s Country Sales
Increase 30% In 1978

® Continued from page 3

came the second picture disk for a
country artist (Columbia recently is-
sued one with Willie Nelson). Some
3.000 Williams disks went to every
ABC pop promotion person in the
country, all of the country promo-
tion people, to the Nashville office
and to the advertising and merchan-
dising department of ABC.

“We used this as an attention-get-
ter and something we could give to
FM pop stations as well as country,”
comments Bob Kirsch, product
manager, ABC Records. Los An-
geles. Kirsch notes that ABC has
formulated marketing plans for each
of its artists in cooperation with Jim
Foglesong, president of Nashville
operations; Ervine Woolsey, Nash-
ville director of promotion, and Ron
Chancey, vice president a&r, Nash-
ville.

For the first time in a country mu-
sic promotion, clear plastic four by
four-foot posters of Williams were
sent to retailers, distributors and
promotion employes. The posters,
3.000 strong, were similar to those
manufactured for ABC’s Tom Petty
and the Crusaders.

Trying to broaden the appeal of

Williams, the campaign was pri-
marily country-oriented, but with an
expanded pop thrust. A mix of coun-
try and FM stations was used for 60-
second Williams spots in 12 select
markets. A series of four-color trade
ads followed.

A special three-cut LP. containing
liner note quotes from Eric Clapton,
Peter Townshend of the Who and
others, went to FM stations. The pop
association with Williams’ material
was used as an anchor for publicity,
along with the Clapton-Williams
friendship that resulted in the latter
act opening for Clapton in his Nash-
ville concert.

» ABC NASHVILLE

The pop efforts paid off with in-
creased pop play and chart action
for Don Williams, who saw his latest
single “Tulsa Time” climb to num-
ber 16 on KILT-AM, Houston.

ABC reports similar results for the
Oak Ridge Boys—play on pop sta-
tions, as well as country.and albums
hitting the Billboard Top LPs &
Tape chart. Product by the Oaks is
now shipped pop and to traditional
country outlets.

Two types of three by three-foot
posters were utilized for both of the
Oaks LPs. Some 3,000 board posters
and regular posters were sent to dis-
tributors and promotion personnel
in both pop and country fields.

A radio campaign took 60-second
Oak Ridge Boy spots into a large se-
lection of markets, primarily coun-
try. Trade ads were also utilized.

“Through the efforts of Jim Hal-
sey and Dick Howard (of the Halsey
agency) there has been a great
amount network of television expo-
sure for both Williams and the
Oaks,” notes Kirsch.

Barbara Mandrell has also en-
joyed the benefits of recent national
tv exposure. Posters. four-color trade
ads and a radio spot campaign in 12
markets initially, backed the Man-
drell “Moods™ LP, and similar ef-
forts are expected for her “Greatest
Hits” package due in January. The
broadening of the Mandrell horizon
saw the country artist land her ver-
sion of *“Woman To Woman” on the
Billboard soul charts.

The surge extends internationally,
say ABC officials, citing a reported
400,000 units sold in England of a
K-tel Williams LP. In the U.S_ the
label has a new star. John Conlee’s
“Rose Colored Glasses™ has become
the hottest selling ABC country
single of the year, chalking up sales
reportedly more than 250,000.

Christmas Time Is Jesus Time
WRC-3312

My Prayer

WRC-3313

Written by Myran Walker
John Gardner

The Finest Christmas Hit In Our Generation

Produced by
Earl Hickman and Myran Walker
for WRC Records.

Distributed nationally by

Nationwide Sound Distributors
P.O. Box 23262
1204 Elmwood Avenue
Nashville, Tennessee 37202
(615) 385-2704

Countrg

Citing ABC Records as a “domi-
nant” label in Nashville, Steve Die-
ner, president, points to the strength-
ening of Nashville/L.A. ties thusly:
“We have people in L.A. with 100%
of their time committed to feeding
up any resource that L.A. has into
Nashville.”

ABC/Nashville is also open to
non-country acts. Two of the label’s
strongest pop acts, Jimmy Buffett
and the Amazing Rhythm Aces,
were signed out of Nashville. and
Rafe Van Hoy was also recently
added to the roster.

Some 66% of its roster has ap-
peared simultaneously on the coun-
try charts, a rise attributed to an ex-
panded promotion staff and a
smaller, more select, roster.

The label opgned the vyear by
dropping the “Dot” from the ABC/
Dot logo that had existed since 1974.
In changing the name to "ABC Rec-
ords Nashville Division.” Diener
states: “This demonstrates our total
support for, and the continuing au-
tonomy of, our Nashville wing. It
provides less opportunity for musi-
cal categorization of our artists and
more opportunity for those with the
potential to cross into other musical
areas.”

Jim Foglesong, a long term Dot
leader. was sad to see the Dot fade
and was initially against the idea.
But he now feels the move, coupled
with autonomy and more L.A. effort
toward Nashville. was for the best.
“[’s clear to everyone in our organi-
zation that we’re not a separate self-
contained island.” comments Fogle-
song.

Since the name change, says Fo-
glesong, the interaction with the pop
and r&b departments has increased.
He also claims stronger efforts on
the international marketplace.

Largely through the efforts of
Halsey, plans are being finalized for
Roy Clark and the Oaks to visit Rus-
sia for the second time. The Oaks
performed last October in London.
Hank Thompson played the Wem-
bley Festival in London and toured
Germany, Greece, Spain and Ice-
land.

Roy Head and Randy Gurley
taped several shows for British tv.
Williams toured Britain, Sweden
and Finland. Tommy Overstreet vis-
ited Germany, Spain and Northern
Africa. while Narvel Felts toured
Germany and England.

The year changes brought Woolsey
his new position and an expansion

(Continued on page 34)

Hal Freeman’s Firms
Move To California

NASHVILLE—Hal Freeman,
president of Cin/Kay Records, is
relocating all of his Nashville-based
companies to Southern California.

The move is expected to be com-
pleted by Tuesday (12). and involves
Cin/Kay Records, Cin/Kay Distrib-
uting, Sheri Kay Publishing and
Hal Freeman Music.

With the relocation, Larry Nelson
has been named promotion and p.r.
director with Tony Bell joining the
company as vice president in charge
of sales.

Freeman will continue as presi-
dent and general manager with im-
mediate plans to organize a new
company to handle booking and
management.

wWWWwW americanradiohistorv.com

HOT TROTTERS RCA recording artlst Charley Pride receives some pounters

on proper basketball techniques from Curley Neal of the Harlem Globetrot-

ters. Pride was presented with a warmup suit and made an honorary member

of the Globetrotters when the group visited him recently in a Nashville
recording studio.

Turntable Spins On
Nashville Executives

® Continued from page 6

of Nashville operations. is now tak-
ing over Elektra Records. a vacancy
which opened when Bill Williams
departed for Jack Clement’s newly
reincarnated JMI Records.

Joe Smith. board chairman of
Elektra/Asylum/Nonesuch Rec-
ords, confirmed that Bowen has
been named vice president/general
manager of Nashvilie operations for
Elektra/Asylum.

AtMCA, Eddie Kilroy, vice presi-
dent/a&r, is running as the odds-on
favorite to take over the Bowen seat,
depending on future developments
at MCA in Los Angeles.

Normally, Nashville’s executive
turntabling proceeds at a steady rate
with occasional leadership shuffles
between companies on a sporadic
basis. But the recent pace has

PUBLISHING TO FORE

brought more change in less time
than in any previous period in Nash-
ville’s music business history.

“It must have been a full moon,”
concludes Shults, the new Capitol
nabob. “This seems to happen about
every two years.”

Is it good for the business? Yes,
believes Shults. Yes, agrees Kilroy.
“This can be healthy for our town.”

A different opinion comes from
another music business leader, ask-
ing to remain unnamed. “When
there’s so much change so fre-
quently, there’s the danger of losing
consistency at the high executive
levels.”

Thus, five labels will leap into
1979 with new Nashville chiefs—a
record breaking development in a
city, and industry, where records are
made and broken. GERRY WOOD

Collins, Peer Head CMA;
Old Guard Bows To Young

NASHVILLE—Reflecting the
youthful trend in country music, the
Country Music Assn.’s new officers
include Tom Collins, chairman of
the board, and Ralph Peer II. presi-
dent. Both are in their 30s.

Collins, president of Pi-Gem Mu-
sic in Nashville, and Peer, first vice
president of the Peer-Southern Or-
ganization, based in Los Angeles,
also represent the influence of the
music publishing industry in coun-
try music. Collins is also producer of
such acts as Ronnie Milsap, Barbara
Mandrell and Jim Ed Brown &
Helen Cornelius.

The results of the election of offi-
cers by the board of directors were
announced in Nashville Nov. 30.

Irving Waugh of Tree Inter-
national was elected executive vice
president.

Newly elected vice presidents are
Don Nelson, vice president and gen-
eral manager of WIRE-AM/
WXTZ-FM, Indianapolis; Bruce
Lundvall, president of the CBS Rec-
ords Division, New York; Joe Smith,
Los Angeles, board chairman of
Elektra/Asylum/Nonesuch Rec-
ords: Joe Galante, vice president/
marketing of RCA Records, Nash-
ville; and Chic Doherty, MCA Rec-
ords, Nashville.

Other vice presidents are Jim Hal-

sey, president of the Jim Halsey Co.
in Tulsa; ABC artist Barbara Man-
drell. MCA singer Bill Anderson,
Paul Tannen of Screen Gems/EMI,
New York; Bill Lowery, president of
the Lowery Music Group, Atlanta;
and Jay Morgenstern, vice president
of American Broadcasting Music,
Inc.. LA

Mervyn Conn, president of Mer-
vyn Conn Promotions Ltd., Lon-
don/Nashville, was elected inter-
national vice president.

Jim Duncan, country ecditor of
R&R is the new CMA secretary;
Rick Blackburn, vice president/
marketing of CBS/Nashville, is as-
sistant secretary; Hutch Carlock,
president of Music City Record Dis-
tributors, Nashville, treasurer; and
Don Light of Don Light Talent,
Nashville, assistant treasurer.

Joe Sullivan, president of Sound
70, Nashville, gained election as ser-
geant atarms; Glenn Snoddy, presi-
dent of Woodland Sound Studios,
assistant sergeant at arms; and Bill
Utz, a Washington D.C. attorney,
was voted historian.

The new officers are elected toone
year terms.

Peer notes he plans a meeting this
month with Collins to go over CMA
plans and projects for 1979.
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PRODUCED BY SNUFF GARRETT
For The Malpaso Company And Garrett Music Enterprises

CLINT ERSTWOOD
in A MALPASO COMPANY FILM "EVERY WHICH WAY BUT LOOSE”
Co-starring SONDRR LOCKE - GEOFFREY LEWIS - BEVERLY D'ANGELO and RUTH GORDON as Ma
Written by JEREMY JOE KRONSBERG - Produced by ROBERT DALEY - Directed by JAMES FARGO - PANAVISION®
Color by DELUXE® - Distributed by WARNER BROS. @ A WARNER COMMUNICATIONS COMPANY

1978 Elektrs AsylunAocoras © A WarnekCommruncalions Go
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ATLANTA SHOWCASE-—Dave

Rowland &

- 'h\'-

sponsored showcase at the Top of the Gallery in Atlanta. The group has been
associated with the Chariey Pride Show.

____NashvilleScene

By SALLY HINKLE

Acuff-Rose Music Ltd. nas been named pub-
lisher of the year by the Country Music Assn. of
Great Britain at its ninth annual awards banquet
heid in London. The publishing firm is one ol 11
foreign affiliates of Acuff-Rose Publications, inc.,
one of the world's oldest and largest publishers
of country music.

Tom T. Hall dropped by KLAC-AM n Los An-
geles recently to guest on Sammy Jackson's
late-morning program. in addition to such actw-
ities, Hall 1s working on a children’s album to be
released in February and an autobiographical
novel to be published next fall. ... Floyd
Cramer, whose latest single for RCA is ~"Our Win-
ter Love,” will be saluting his hometown of Hut-
tig, Ark., when he appears on “"Hee Haw" Satur-
day (23).

‘“When | Dream” by Elektra artist Jack Cle-
ment, who 1S also regarded as a successtul pro-
ducer, songwnter and music publisher, has
been reissued as a single from Clement's first
Elektra LP, “All | Want To Do in Life,” and 1s
additionally being reserviced to radio stations
and being made available for giveaways in radio
promotions.

Dolly Parton wrapped up a successful Euro-
pean tour prior to the Thanksgwing holidays
which included dates in Ireland, Norway, Swe-
den, Denmark, Germany, Belgum, Holland.
France and Great Britain. ... CFMK-FM in King-
ston, Ontario, took 80 listeners to Ronmie Mil-
sap’s show in Ottawa recently. ... ABC's Randy
Gurley takes her new show to New York City for
two nights at the Lone Star Cafe Friday-Satur-
day (22-23).

Country Hall of Fame member Roy Acuff
recently appeared at Hitchcock’s Old Sawmill
Theatre near Silver Dollar City, Mo. His perform-
ance kicked off “‘The Great Roy Acuff”” weekend
promotion on KTTS-AM and FM in Springfield,
Mo. ... Jim Ed Brown and Helen Cornelius will
be closing out the year with a performance at
the Barn Dinner Theatre in West St. Louis Sun-
day (17).

Faren Young, who has released his first
Christmas single, “Candy Land"'/"‘The Story Of

ABC Country

® Continued from page 32

of his staff. Tony Tamburrano was
promoted to national promotion
field manager and transferred to
Nashville to work more closely with
Woolsey and Jeannie Ghent, na-
tional promotion coordinator.

Danny O’Brien i the Southwest
and Bob Walker. Midwest, bolstered
the field staff fronted by Joe Deters
in the Southeast and Dottie Vance.
working the Western states.

Jerry Bailey continues to direct
artist relations and publicity in
Nashville. working with both pop
and country acts. Kirsch works as
ABC/Nashville’s West Coast repre-
sentative, coordinating merchandis-
ing and promotional activities.

The ABC roster has been trimmed
for 25 10 15. The label's Nashville
roster also includes Tom Bresh. Jerry
Fulier. George Hamilton 1V. John
Wesley Ryles, Buck Trent and John
Conlee.

Silent Night,” filmed a segment for the “Tommy
Hunter” television program in Toronto for the
Canadian network. Young 1s on tour for Ken
Hamilton Productions of Indianapolis that will
conclude Wednesday (20) in Louisville.

Door Knob artist Peggy Sue and David Rogers
have kicked off the month with a 20-day tour of
the East Coast. Prior to leaving, Peggy Sue
joined ner sister, Crystal Gayle, and brother, Jay
Lee Webb, for the taping of the network Christ-
mas special at the Grand Ole Opry House with
host John Ritter.

A

N N

TOURNAMENT PERFORMANCE—
Columbia's Janie Fricke is joined on-
stage by Steve Fromholz, center,
and Alexander Harvey, author of
“Delta Dawn,”" during her recent
appearance as part of the sixth an-
nuai Darrell Royal Golf Tournament.

Con Hunley recently visited the Warner Bros,
home office n Burbank to discuss the merchan-
dising and promotional campaign for his first LP
to be released in February. ... Buck Trent per-
formed ms new ABC single, I It Hot In Here Or
Is It Me?,” which features sidekick Roy Clark, on
a recent taping of the CBS spectal, “Command
Performance,” at Caesars Palace in Las Vegas.
The program will air in mid-January. In addition,
Trent will debut the number on a January seg-
ment of “"Hee Haw.”

Jimmy C. Newman and his Cajun country ac-
cordion player, Bessyl Duhon, addressed an
American Folk Music class at the Unw. of Ten-
nessee in Nashville recently. There, Newman
and Duhon answered questions concerning the
music and customs of the Cajuns in Louisiana’s
bayou country, where they were born and reared
and concluded the program with versions of Ca-
jun classics, “Jole Blon,” “Grand Chenier Waltz"”
and "The Happy Cajun.”

( Continued on page 38)

Dates Firmed For

79 Radio Seminar

NASHVILLE—Plans for the 10th
annual Country Radio Seminar are
underway with dates slated for
March 9-10 at Nashville Hyatt Re-
gency.

Country Radio Seminar 79 will
be conducted under the leadership
of agenda chairman Bob Young of
KNEW-AM and co-chairman Don
Boyles of WSUN-AM.

Registration forms for this event
will be in the mail for arrival on or
shortly after Jan. 1. A tee of $80 cov-
ers all activities. Advance registra-
tions must be received before Feb. 9.
All registrations postmarked after
that date will be charged $100 for
participation.

Sugar perform during an RCA

o

. With ‘Crazy

NASHVILLE—RCA Reccords
here has completed a television mar-
keting campaign on Wayvlon Jen-
nings' "I've Always Been Crazy™ LP.
Ullizing ume buys in eight major
metropolitan markets, the program
was designed o maximize the mar-
ket penetration of the atbum.

The spot aired during the second
and third weeks of November. was
timed to coincide notonly with Jen-
nings’ concert scheduie. but with the
entry into the top five on the na-
tional country charts of the single.
“Don’t You Think This Quilaw Bit's
Done Got Out Of Hand.”™ and with
the beginning of’ the holiday buying
season on Thanksgiving weekend as
well.

The commercial was filmed near
Phoenix and features Jenmings “fly-
ing W™ logo set against a desert
landscape with a seguc into live per-
lormance segments filmed at the
Grand Ole Opry House in Nashvilie.

R

Intl Firsts
For Halsey

NASHVILLE-The Jim Halsev
Co. will be achieving international
firsts in January when it presents the
first country show in Monte Carlo.
Monaco and the first country music
persentation at MIDEM.

The first country show 1in Monte
Carlo. “Country Comes To Mo-
naco.” 1s the result ol recent agree-
ments with Jose Bartell, head ol en-
tertainment tor Societe de Bain de
Mer. and will feawure Royv Clark.
Don Wilhams. the Oak Ridge Bovs
and band and Buck Trent.

Staged at the 1.100-seat Monte
Carlo Sporting Club. the Jan. 20
Monaco event will benefit Princess

Caroline’s “Year Of The Child”
chanty fund.
The Monte Carlo nulestone s

scheduled in conjunction with the
Halsey Jan. 21 presentadon at
MIDEM where Clark. Williams, the
Oak Ridge Boys and band and Trent
will reportedly become the first
country music cntertainers to per-
form at this international conclave.
More European dates to tie-in
with Monaco and MIDEM are
being negotiated, the firm claims.

Duke Of Country
Boosts Operations

NASHVILLE=Duke ol Country
Records is expanding its focal base
of operation and beefing up its ad-
vertising and promotion campaigns.

The local office. located at 113
I7th Ave. S, will be headed by the
Charlic Lamb Agency and will en-
compass adr, production. distribu-
tion and promotion. according 1o the
label's president. Curtis Gordon.

Duke of Country also plans 1o add
a female artist o ils roster which
now includes Gordon and siger
Bobby Parrish.

Gordon’s latest release on the la-
belis "She's The Trip ['ve Been On.”
Parrish's first release. “Mirror. Mir-
ror On The Wall™ is now being
shipped.

The decision 10 expand s de-
signed 10 make the company a “full-
fledged. full line country music la-
bel.” according to Gordon.

Headquarters for the company
will remain in Albany. Ga.
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Billboard

Biflbrard SPECIAL SURVEY
For Week Ending 12/16/78

T | Star Performer—LPs registering proportionate upward progress this week.
I8 |23
=
é E *s5 TITLE—Artist, Laver & Numoer (Ossirbuting Label)
1 1 9 | I'VE ALWAYS BEEN CRAZY—Waylon Jennings, rCa AfL1 297y
A i 2 13 | EXPRESSIONS-Don Williams, sc av 1069
I 3° 3 ‘ 19 ' HEARTBREAKER—Doily Parton, rca ar 1 2797
i 4 | 4 | 44 | LET'S KEEP IT THAT WAY—Anne Murray, capitor ST 11743
|8 ' 5 | 32 | STARDUST-Willie Neison, Coumoia IC 35305
6 6 ' 25 | WHEN | DREAM—Crystal Gayle, united Artisis UALA 858 H
7 ‘ 7 1 6 | BURGERS AND FRIES/WHEN { STOP LEAVING (I'LL BE GONE)—Charley
| Pride, Rca APL1 2983
8| 8 ‘ 9 | MOODS—Barbara Mandrell, ABC Ay 1088
ﬁ' 10 | 2 | WILLIE AND FAMILY LIVE—Willie Nelson, Coumbia KC 2 3560,
10 ' 11 | 27 ‘ ONLY ONE LOVE IN MY LIFE—Ronnie Milsap, rca arL1 2750
ﬁ‘ 13 | 3 PROFILE/BEST OF EMMYLOU HARRIS, warner Bros BSk 3258
12412 i 21 | LOVE OR SOMETHING LIKE IT—Kenny Rogers, unted Artists UA LA 903 H
ﬁ 15 5 | CONWAY—Conway Twitty, wca wmca 3063
‘ ﬁ 20| 5 | LARRY GATLIN'S GREATEST HITS, VOL. 1, Monument MG 7628
! 15, 9 | 10 ; LIVING IN THE U.S.A.—Linda Ronstadt, as,tum st 155
l 16 | 17 | 4 | TNT-Tanya Tucker, wca 3066
i 17 " 14 {10 ' ELVIS—A CANADIAN TRIBUTE—Eivis Presley, Rca rxi1 7065
18 | 18 ' 46 | WAYLON & WILLIE—Waylon Jennings & Willie Nelson, rca AfL_ 12686
| Y| 21 | 2| TOTALLY HOT-Olivia Newton-John, wcs 306/
ﬁ’ 25 } 13 | TEAR TIME—Dave And Sugar, RCA APL 1 2861
21 | 24 ; 5 | ROSE COLORED GLASSES~—lohn Conlee, asC Av 1105
. 22| 16 | 36 | VARIATIONS—Eddie Rabbitt, tienna 6t 12/
ﬁ 27 | 6 | JOHNNY PAYCHECK'S GREATEST HITS VOLUME H1. o s 35623
ﬁ 28 | 48 | THE BEST OF THE STATLER BROTHERS, wercury SRM 1 1037 (Phonogram)
25 23 ‘ 5 | PLEASURE & PAIN—Dr. Hook, Capitor SW 11549
ﬁ 31 2 | BASIC-Glen Campbell, Capito) SW 11722
27 ’ 22 | 47 | TEN YEARS OF GOLD—Kenny Rogers, unied Artists UA LA 835 H
28 | 26 | 36 | EVERYTIME TWO FOOLS COLLIDE—Kenny Rogers & Dottie West,
United Artists UALABGAH
29 | 32 | 5 | CLASSIC RICH, VOL li—Charlie Rich, epc JE 35624
30 ) 30 | 2 | YOU HAD TO BE THERE-Jimmy Buffett, asc A 1008
Wy | 36| 9| DARK EYED LADY—Donna Fargo, wormer s sk 3151
32| 35| 34 sggﬂ!gms&? (.P;";m?ggmA)ND OFF THE RECORD—The Statier Brothers,
)33 ¢ m A CHRISTMAS CARD—Statler Brothers, wercury Sru | 5012
ﬁ m ELVIS: LEGENDARY PERFORMER, VOLUME 3-—Eivis Presley, rca cpL 1 3082
35 39 | 8 | GREATEST HITS—Marshali Tucker Band, Capricorn CPNOZ14
36! 38 | 66 | HEAVEN'S JUST A SIN AWAY—The Kendalls, ovation Ov 1719
ﬁ m THE GAMBLER—Kenny Rogers, united Artists UA LA 934 H
381 29 | 27 | ROOM SERVICE—The Oak Ridge Boys, AsC 1065
391 19 5 | PLACES I'VE DONE TIME—Tom T. Hall, rca apL1-3018
40 | 42 2 | ARMED AND CRAZY-Johnny Paycheck, tpic KE 35444
41 | 45 1102 | GREATEST HITS—Linda Ronstadt, asylum 76.1092
42| 37 | 34 | REDHEADED STRANGER—Willie Nelson, Coumbia KC 33482
431 40 | 5 | DAVID ALLEN COE'S GREATEST HITS, Coumbia KC 35627
44 1 41 | 35 | OLD FASHIONED LOVE—The Kendalls, 0vaton Ov1733

JOHNNY DUNCAN GREATEST HITS, Columbia KC 35628

TAMMY WYNETTE'S GREATEST HITS VOLUME IV, Epcc Kt 35630
MARTY ROBBINS' GREATEST HITS VOL IV, Coiumba KC 35629
FALL IN LOVE WITH ME—Randy Barlow, Repubi RLP6023

THAT'S THE WAY A COWBOY ROCKS AND ROLLS-Jessi Colter,

| 46 44' 6

a7l 49 4

8| 8 ! 7

49 47 | 3
Capstol ST 11863

50| 50 | 4

JOE STAMPLEY'S GREATEST HITS VOL 1, tpic ki 35622

Down Home Acquires Distributor

NASHVILLE — International
Record Distributing Assocrates has
firmed a pact with Down Home
Records. owned by Rodney Lay.
leader of Roy Clark’s (raveling
band.

The firstsingle shipped under the
agreement. “As The World Turns”
backed with | Reached For All The
Gusto | Could Gert™ by Rodnev Lay
and the Wild West will be tied o a
European 1our.
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The Woman:

TANYA TUCKER

The Album:

The Singie:

TEXAS (When | Die)| ™™

December

8 Detroit

9 Chicago
10 Minneapolis
11 Cleveland
12 Philadelphia
13 New York City
14 Bosion
15 Washington, D.C.
16 Atlanta
18 Houston
19 Dallas
20 St. Louis
21 Kansas

January
5 Vancouver B.C.
6 Seattle
7 Portland
9 San Francisco
10 Los Angeles
11 Los Angeles

Produced and'Arranged T - Py Upar
by Jerry Goldstein i ™ N s ool . MCA
A Far Out Production for S, o g SCORDS
Tanya, Inc. on MCA Records e ¢ Y 1£1978 MCA Records, Inc.

MCA-40976
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Curtis
Wood

 Promotions

&
Distribution

Presents

JOY FORD
“LOVE ISN'T
LOVE (TIL YOU
GIVE IT AWAY)”

90+ {BB]
Country Intersational Records

DALE HOUSTON
“CINDERELLA”

Country International Records

JO-EL SONNIER
“JAMBALAYA
(ON THE BAYOU)"

gle Intermationai Records

VAN TREVOR
“NASHVILLE MAGIC™

Country International Records

SHERRY BRANE
“IT'S MY PARTY”

80* (BB) 489 {CB) - 93 (RW)
Oak Records

LINDA NAILE
“ME TOUCHIN' YOU™

77* [BB) 96 {CB) 89 (RW)
Ridgetop Records

PAT STOUT
“YESTERDAY, TODAY
& TOMORROW”

Eagle International Records

LET US WORK
WITH YOU ON

Billboard

Biltboard SPECIAL SURVEY For Week Ending 12/16/78

Hot Country Singles.

€ Copynight 1978 Billboard Pubiications. Inc No part of this publicaton may be reproduced. stored in a retrieval system or transmitied. in any form
or by any means. electroniC. mechanical. photocopying. recording of otherwise. withou! the prior written permission of the publisher

% STAR PERFORMER—Singles registering greatest proportionate upward progress this week.

YOUR NEXT RELEASE

Call:
(615) 255-8076 or
254-1886

Or Write:

 CURTIS WOOD PROMOTION
& DISTRIBUTION '

A Division of Lance Productions
1010 17th Ave., South
Nashvifle, TN 37212

FOR DJ SAMPLES:
SEND
STATION LETTERHEAD

e 1 e 3 e 3 e 1
[ t S| 8 g = [ =
x (= 'gg . = x '§f> . £ ¢ |2 3 .
2 g £ TITLE-Artist 2 | B | & | TITLE-Artist - 85 | TITLE -Artist
(Writer), Label & Number (Dist. Label) (Publisher, Licensee) (Writer), Label & Number (Dist. Label) (Publisher, Licensee) i & | (Writer), Labet & Numher (Dist. Labet) (Publisher, Licensee)
= |3 o‘ 2 g =
1|28 THE GAMBLER—Kenny Rogers 8 | 4 ITS TIME WE TALK THINGS ALIBIS — jobany Rodri
(D. Schiitz), United Artists ﬁ OVER—Rex Alien 1. And The Boys ﬁ m (R. Killough, P. :{Iiougr:‘)fun:lercury 55050 (Tree, BMI)
1250 (Writers Night, ASCAP) (R Allen Jr./J. Maude), Warner Bros
ﬁ 319 BURGERS AND FRIES— Chariey Pride 8697 (Boser, BMI) 69| 40 | 10 JUST OUT OF REACH OF MY TWO OPEN
(B. Peters), RCA 11391 (Pi.Gem, BMI) ﬁ 39 | 5 | LOVIN' ON=Belamy Brothers ARMS — Larry 6. Hudson
ﬁ 4 9 ALL OF ME = viliie Neison (B. Peters), Warner/Curb 8692 (Ben Peters, BMI) (V. Stewart). Lone Star 702 (4-Star. BMY)
(S. Simons, G. Marks), Columbia 3-10834 (Bourne/ _ 70| 46 | 10 STORMY WEATHER—Stella Parton
Marlang, BMI) ﬁ 812 COME ON IN-0ak idge bors (L Sayer, T. Snow), Elektra 45533 (Longmanor/
ﬁ 6 | 7 TULSA TIME (M. Clark), ABC 12434 (Beechwood/Window, BMI) G Sl e, B O
= Don Williams .
(D Flowers), ABC 12425 (Bibo, ASCAP) ﬁ 50 | 3 lT du%uc_:\g:’slﬁv MARRIED nls s SLEEPING SINGLE IN A DOUBLE
ﬁ 5 [ 8 | DONTYOU THINK THIS OUTLAW BITS (Gillespie, Black, Bourke), LS 169 (Chappell, ASCAP/ BED—Barbars Mandren
"I)'EOL'I‘_E GOT OUT' OF HAND/GIRL | CAN Tri-Chappell, SESAC) (K. Fleming, D. Morgan), ABC 12403 (P1-Gem, BMI)
e Goyion Jeiogs, o) || 53 | 3 | MR, JONES—sig a Downing 9P| 84| 2 | GOING GOING GONE-war K. wier
W, £5), y s, ! )
6 1 1 ON MY KNEES Rich with fanie Frick &A Downing), Wamer gros. 8716 ?F( Mkoms:n')‘, Inergé&?)ll (NSD}
= Charlie Ri i ie Fri I Gallico/Metaphor, BMI) rank and Nancy,
(C. Rich), Epic &soswz:ﬁ‘e Lo, BMT) anie Toke ol 6 e CANaYI:;U ;;01' ot w o | s Rem MIyLLION
~Glen Campbell -
71819 FRIEND, LOVER, WIFE—sohnny Paycheck (M. Smotherman), Capitol i (R Barlow, F. Kelly), Repuhl'i‘c"aligam"
(B. Sherrill, 1. Paycheck), Epic 8-50621 (Aigee, BMI) (Royal Oak/Windstar, ASCAP) (Frebar/Singletree, BMI)
B9 |8 | THEBULLAND THE BEAVER-were e | P! 47 | 5 | oLE suew Foor/vM GONNA FEEDTEM | 24 | 30 | 4 | vOU DONT BRING HE
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: — John erson 3 , T. Sh l), St 78 (Chi
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AROUND —joe Stampley ! ‘ _
(0. Grffen, J. Stickland), Epic 850626 (Rogan 83| 7 |12 | 1 JUST WANT TO LOVE YOU—ecdic rarsin | 7| 82 | 4 m_‘ﬁgg&{ggﬁ&ﬁgmus Hal Hubble
Mullet, BMI) (E. Rabbitt, E. Stevens, D. Malloy), Elektra 45531, Amber Ways, ASCAP
|13 | 5 | YoUR LOVE HAD TAKEN ME THAT (arptchDesDave, 6M1) e Yo 15D
HIGH — Conway Twi , —Sterling Whi ﬁ 87 | 2 ME TOUCHIN' YOU— Linda Naike
0. Durmam & Rayey WCh 40563 (rwity g, oy | ¥ | 23 | 10 2_‘5,';;.?}’wl},ngfa',{',?@g‘z"a,::fg';})""'W" (B. Boyd), Ridgelop 178 (Owepar, BMI)
| 14 | 7 | weve come A LonG way, *r m WY 88 | 3 | TEXAS ME AND YOU-Asicep bt e Whee
BABY — Locetta Lynn xg:k?!:_':: MI’::AGAIN/SANTA (R. Benson), Capitol 4659 (Asleepe?it The eWheel/ePaw
(LE. White, S. Milete), MCA 40954 (Twitty Bird, BMI) © Qullen T o, Jo"’da". 1 e, OO (6T _ Paw, BMI)
ﬁ 15 7 RHYTHM OF THE RMN__].C“ Ward (Chess, ASCAP/Chess/Casa David, ASCAP) 79 81 2 BEST FRIENDS MAKE THE WORST
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. Silbar, S. Lorber), Columbia 3-10831 (Bobb
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ﬁ 18 | 6 I'VE DONE ENOUGH DYIN’ ﬁoﬁ?zﬁg,’?},‘.‘; A. Freed), Epic 1013 (Arch, ASCAP)
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. . Brai , S, n),
Y| 20 | 4 | 1REALLY GOT THE FEELING/BABY IM (0L TME8 O _ 12408, Tre. B
BURNING—Doly Part (B. Raybin), Capitol 4641 (Screen Gems-EM!, BMI)
had al
(0. Farto/B. Ve, RCA 1420 et 8/sngs | Y| 59 | 4 | HOW DEEP IN LOVE AM 17— ohary pusen )2 ¢ ICSCIE  SAVE THE LAST DANCE
Of Bandier Koppelman, ASCAP) (B. McDilt), Mercury 55045 (Hail-Clement, BM1) F(gﬂ MES:leny L? LelT359 o /Belinga. B
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(oo o o, O B686 FOR—Don King 83| 85 | 3 | NATURAL LOVE-0s. McCiinton
) (). Walker), Con Brio 142 (Wiljex, ASCAP) (R. Bailey), Epic 8-50620 (Bobby Goldsboro, ASCAP)
ﬁ 19 ! sP(L)EA(?E DONT PLAY A LOVE 51 | 5 4 STONE WALL (Around Your 84 (76 |11 SHARING THE NIGHT TOGETHER-Dr, Hook
NG—Ma i A / ; g 11100
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ﬁ 22| 6 | GIMME BACK MY BLUES—lerry Reed (enacelASCAR Dawrircaker JBMY) B
(B.E. Wheeler), RCA 11407 (Steepy Hollow, ASCAP) 53 |43 | 14 THAT'S WHAT YOU DO TO ﬁ % 3 A BEAUTIFUL SONG (For A Beautiful
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(M. Kosser, C. Putman), Ovation 1117 (Tree, BMI) Efﬂ Movg;;n,écn:;;kae). Epic 8-50598 (L. Oresser), Capitol 4613 (Starship/Galleon, ASCAP)
ﬁ 28 | 5 | THE OFFICIAL HISTORIAN ON SHIRLEY- use o, ‘
JEAN BERRELL e St e 6|« OLD FLAME, NEW FIRE- st s 1. 892 | 3 | OOH BABY BABY—tics tomit
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(American Cowboy, BMI)
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{M. Earwood), GMC 105 (Music west Of
World/Spooner Oldham, BMI) The Pecas, BMI)
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(). Chesnut), ABC 12414 (Jerry Chesnut, BMI) ﬁ 91 91 5 | WISH I'D NEVER BORROWED
ﬁ. 31 9 POISON LOVE— Gail Davies oS ngv%hlelaxfni:oy-p S ANYBODY’'S ANGEL— Mike Lunsferd
(E. Laird), Lifesong 1777 (Epic) (Unichappell, BMI) £, Jones, Rhoadegs), Derd b 8079 Wiy ﬁab g;el;s M. Lytle, B. Shore), Gusto 49013 (Power
ﬁ /(6 PLAYIN’ HARD TO GET— Janie Fricke (Lodestar, SESAC) '
(). Thompson), Columbia 310849 92| 97| 2 LEAVE IT TO LOVE—Jim
(Bobby Goldsboro, ASCAP) 60 60 7 IAFG‘I“:i'Zt:lyT?dv':Ss ALL OVER (J. Hunter, J. Whiting), Checll'("mat'eﬁgfloﬁ (Caprice)
ﬁ' 33 3| WHY HAEVEOYOU LEFT THE ONE YOU (0. Wolte), JMI 147 (La Debra, BMI) (Sound Corp., ASCAP)
LEFT ME FOR—Crystal Gayte 93| 94 | 2 I'VE GOT A REASON FOR LIVING— ool
h : 72 3 BUILDING MEMORIES — sonny ) = : ly Fox
Eu{-)&’e"’e)fml“;;';dm”&"ﬁ 1259 ﬁ (& Doff). Columbia 310852 (Ma£:. ;’,af; (S. O'Brien), Artic 1025 (Sawgrass, BMI)
; o 94 TOO FAST FOR RAPID CITY—sSheila And
0326 e S ﬁ m H(;A%:’..Yn ,TQGEJ,?OE" wl;ﬁ;,s/mrm (L. Martine Jr), Ovation 1116 (Ahab, BMeII) e
(B. Anderson, B. Killen), MCA 40964 §!721 Che o ), |
(Stallion/Tree, BMI) (Chardon, BMI) 95 m SWEET LIFE—<Paul Davis
Ar| 2| 6| Love ANT coNNA waIT Y| 86 | 2 | IF EVERYONE HAD SOMEONE LIKE | Do, . e, 130 (e 1, M0 T
FOR US—Biliie Joe Spears YOU —Eddy Arnold appell,
(L. Butier, B. Peters), United Artists 1251 (B. Springfield), RCA 11422 (House Of Gold, BMI} |
% | QEEESIY  DRIFTING LOVERS—chare
(Blackwood/Ben Peters, BMI) o4 | 68 s THE JEALOUS KIND/LOVE ME (€. Craig), Monument 272 e et
Yr| 3| 5| THE SONG WE MADE LOVE R (Hormmca/Dayireanser, M)
TO—Mickey Git i ; , ]
(K. Wale) Epic 850631 (Aprl/Widmont, ASCAP) T LT SR G T LD G 97|93 | 3| NOWAY AROUND IT (It's Love)—sity Sman
33| 35| 6 | THE SOFTEST TOUCH IN LY 77| 3 | REACHING OUT TO HOLD YOU— ot Wes S 1t 2115 Combie, B
- 3
- i ' : . 98 TAKIN' IT EASY— Joey Oavis
Ir?vs;annfseg:c vfésrﬁﬁfy,&n,c.kaannm) Republic 31 (& g Loty (IO 0 Ry PO m, I (1. Davis), MRC 1023 (NSD) (Dooms, BMI)
(WUB, /Tamerlane & Haken,
- 99 m HEY BABY—~Donnie o
ﬁ 37| 4| vou DO;‘TBR"‘G ME _ sif 4siy 1 hqg.,[stf,uﬂ'iyef,'),«sc"?zﬂ?‘um & Bill, ASCAP) _ (Cobb, Channel), Ad-Korp 1258 (L Bill/Unart, BM)
L (L O B 67| 42| 11 | BREAK MY MIND—vern Gostin 100 {100 | 2 | HEY YOUsobby tavens
(Stonebridge/Threesome, ASCAP) (). Loudermilk), Etektra 45532 (Acuff-Rose, BMI) (B. Havens), Cin Kay 043 (Sheri Kay, BMI)
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Nashville

 Scene

® Continued from page 34

RCA artist Gary Stewart has been covering
Texas as of late working 14 dates in the area.
Stewart is already booked for 22 dates in Janu
ary, February and March. ... Epic artist Charly
McClain is set to appear on package shows with
Larry Gatlin and Johnny Duncan Feb. 9-12,
which includes dates in Shreveport, Wichita,
Omaha and Springfield, Mo. McClain is also
booked to do nine shows with George Jones and
Johnny Paycheck throughout the first six
months of 1979.

Razzy Bailey has just completed a tour of the
Southwest with appearances in Houston, Lub-
bock and Albuquerque, among other perform-
ances in some of the major markets of the area.
Bailey additionally made his debut at the Palo-
mino Club in North Hollywood and guested with
Sammy Jackson on "Coffee With" at KLAC-AM in
Los Angeles.

Elektra artist Roy Acuff made an appearance
on Teddy Bart's “Noon Show™ in Nashville
recently and was presented with the key to the
city by Mayor Richard Fulton. . . . RCA artist Paul
Craft's performance at Jefferson Square in
Memphis was filmed by Channe! 10 for prepara-
tion as a 30-minute public television special.
Linda Hargrove has purchased a new van to
transport her Go-Fer Broke Band to perform
ances.

Randy Gurley headiined the Roxy in Los
Angeles recently. . . . Roy Clark and Tammy
Wynette teamed up for the first time in Las
Vegas as the pair headline in the main show-
room of the Frontier Hotel. The run was Wy-
nette’s Vegas debut. . The state of North
Carolina honored Phonogram/Mercury artists
the Statler Brothers, at a Greensboro appear-
ance where they were each made honorary at
torney generals. . .. Monument artist Larry Gat-

Country

LEGAL PRESENTATION—Dear of Law Nicholas White, center, from Mem-

phis State Univ. presents a copy of the school's Law Review to Ed Shea, right,

Southern executive regional director of ASCAP, following an alumni recep-

tion held at ASCAP headquarters in Nashville. Featured during the reception

was a program titled, “‘The Entertainment Lawyer And His Role On Music

Row." Looking on is Rusty Jones, ASCAP executive and president of the MSU
Law Alumni Chapter in Nashville.

lin spent a week in London taping televsion
shows for the BBC, including a “Larry Gatlin
Special” set for airing after the first of th2 year
and “Country Holiday,” a Christmas special.

The newest addition to Door Knob Records’
roster, Elvis Wade, has released his first single
for the label, “Baby, Don't Keep That Fire Eurn
ing"" ... On the success of Betty Martin's iritial
release for Door Knob Records, “Don't You Feel

It Now," the label is going for her second single
entitled “‘One Of Us/

The fourth annual Roy Clark Celebrity Golf
Classic, held in Tulsa, netted 365,000 in total
for the Children’s Medical Center in Tulsa, which
is the annual beneficiary of this charitable
event. Duning the history of this tournament.
the golf classic has donated $180,000 to Chil-
dren’s Medical.

N.Y. WHN-AM
‘Country” Policy

® Continued from page 19

with and input from the station’s au-
dience, whose cume has swelled from
900.000 10 1.5 million in thice years.

The station maintains a 24-hour
request line. [ttakes 1.000 calls a dav
from listeners. Salamon oversees
100 to 200 callouts a week. Local re-
taii sales are constantly checked.

In this way. Salamon believes. he
keeps in close touch with his lis-
tencrs’ preferences and tasies. “We
have to make the programming re-
sponsive to the market,” he explains.
“With our research we give people
a chance to tell us what they want
1o hear.”

Promotion director Dale Pon adds
that this pulsc taking of the station’s
listeners also indicates when a song
has burnced out in a more timely
way. “We can decide with greater
accuracy when to drop rotation,”
Salamon says.

Pon keeps busy taking the station
to the public by presenting concerts.
“We average onc a week.” he says
Concert locations have varied trom
the Botiom Line, a local club. 1o Lin-
coln Center to Belmont Rucetrack.

Notes Salamon: “You just can’t
throw country on the air and see
who comes o it. We're after the 25-
49-ycar-old audicnce, and our au-
dience s evenly divided between
men and women.” A number of tra-
ditional country stations in other
markets have a majority of older
men.

Salamon says that by playing
crossover the station attracts non-

Tina Label Obtains
An Overstreet LP

NASHVILLE-Tina Records of
New York City has acquired all
rights to a previously unreleased
Tommy Overstreet LP. “There'll
Never Be Another First Time.”

The album was recorded prior to
Overstreet’s recent arrangment with
ABC Records.

All distribution will be handled
by International Record Distribut-
ing Associates of Hendersonville,
Tenn., which has shipped the LP to
distributors and radio stations along
with the first single from the LP.
“Tears”/*“Lord, It 1 Make It To
Heaven.”

E/A Will Release

Movie Soundtrack

LOS ANGELES-The sound-
track to Clint Eastwood’s forthcom-
ing country music tilm, “Every
Which Way But Loosc.” was re-
leased by Elektra/Asvlum Tuesday
(21). Two singles from the LP, Eddic
Rabbit’s version of the title song
and Charlic Rich’s “I'll Wake You
Up When | Get Home” followed
within a week.

The film marks the first scoring
assignment by veteran record pro-
ducer Snutl Garret. who also pro-
duced the soundtrack. It includes
songs by Rich. Mei Tillis, Hank
Thompson and Phil Everly

country listeners. But Salamon adds,
‘We monitor other country stations
and we look for winners. We go on
records with credentials, records that
are successful.”

Billboard 19" Cash Box 20* Record World 23*

{CPS B308)

The second hit single from Kenny'sIp  L.P.
“Let’s Shake Hands And Come Qut Lovin".”
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CHRISTMAS SHOW—David Bowie joins the late Bing Crosby for Crosby’s
Christmas Special” which aired on CBS-TV Wednesday (6). The special fea-
tured 10 segments from the 17 years of Crosby's Christmas shows.

Heart-Shaped Disk
For Caldwell Music

By JEAN WILLIAMS

LOS ANGELES-TK Produc-
tions’ marketing campaign for
Bobby Caldwell involves shipping
what is believed to be the first heart-
shaped disk.

The company is gearing up to ship
5.000 copies of “What You Won’t
Do Far Love” to radio stations and
selected retailers around the coun-
try. according to Caldwell.

TK has tapped L.A.’s Macey Lip-

man Marketing firm (the first time
the label has employed an outside
marketing company) to come up
with unique marketing concepts for
Caldwell—the first being the heart-
shaped single.

Caldwell, a jazz/r&b singer/gui-
tarist who plays most instruments,
explains that “a lot of in-store three
by three adaptations of the LP cover

(Continued on page 42)

Talent

WINNERS WORK IN 15 PRODUCTIONS

Opryland U.S.A. Talent Search
Covers 29 Cities & 450 Persons

NASHVILLE-A nationwide tal-
ent competition covering 29 cities is
being held by Opryland U.S.A. The
company is recruiting 450 perform-
ers and technicians for the 15 live
musical productions slated for the
theme park’s 1979 season.

Opryland’s professional audition
team, which includes the park’s cho-
reographer, musical director and
staff directors, began the three-
month audition search Dec. 2. Open
auditions have been scheduled for
theatres and universities across the
country, including Kennedy Center
in Washington, D.C.. and New
York’s Act 48th Studio.

In addition to singers, musicians,
dancers. actors and conductors
needed to cast the park shows and
Opryland’s new resident theatre
company which opens this spring,
the audition team also will be look-
ing for experienced stage managers,
lighting technicians, sound engi-
neers, stage hands and costume de-
signers.

“This is like going on the road
with only three months to find the
people to cast 15 new Broadway
shows,” says Bob Whittaker. director
of entertainment for Opryland.
“We've got as many different kinds
of musical shows and we’re looking
for exactly the same people—experi-
enced Broadway-type performers

By KIP KIRBY

and musicians and recent graduates
of drama and music schools.”

In the first two weeks of Decem-
ber. the auditioning staff will be in
Chicago; Detroit and Ann Arbor,
Mich.; Pittsburgh. Philadelphia,
Boston and Washington, D.C.

In January. it'll visit New York,
Cincinnati. Miami, Nashville. Mem-
phis and Knoxville. Tenn.; Win-
ston-Salem and Chapel Hill, N.C.;
New Orleans and Baton Rouge. La.
Hattiesburg, Miss., Columbia. S.C;
Houston, Denton and Dallas. Tex.;
Oklahoma City and Tulsa; Bloo-
mington. Ind.; Champaign, IIL.. and
Birmingham.

The tour ends with auditions in St.
Louis Feb. I and Louisville Feb. 2.

Opryland will provide a piano ac-

companist, record player and cas-
sette recorder at every audition site.
Microphones will not be used, and
musicians who wish to audition with
amplifiers must bring them and
handle setup, says Whittaker.

Auditionees should bring their
own music in the proper key. and all
actors will be asked to sing. Musi-
cians will be required to sight-read
first.

A typed resume is necessary for
anyone auditioning as a technician,
leader/conductor or stage manager.

“We have the professional staff
and time to work with promising en-
tertainers and students,” says
Whittaker. “to develop their talents
and give them that extra polish that

(Continued on page 44)

Hootenanny Returns To New York

NEW YORK-The hootenanny
returns to Folk City Monday (11),
thus restoring to Gotham one of its
most venerable showcases for new
talent.

Folk City owner Mike Perco
started the tradition of a “hoot”
some 20 years ago, enabling artists
such as Bob Dylan, David Brom-
berg, Judy Collins, Jose Felicrano,
Phil Ochs, Phoebe Snow. Mary
Travers and Peter Yarrow to de-
velop a following here.

The hoots begin around 7 p.m..
when musicians, comics and singers
pick a number to determine the or-
der of their appearance. Each act
gets a chance to perform three songs
or 15 minutes onstage. A successful
performance can lead to being
booked as an opening act or a week-
end guest set.

Musicians and agents may contact
Porco at the club after 8 p.m. most
evenings. The phone number is
(212) 254-8449.

GOINUPINSMOKTL

"BEYOND IMAGINA]

[JON. THIS COULD BE

THE ALBUM OF THE DECADE.

3 S | “ R K G- =70 R D S o1 ¥ wWE

702-731-1977

1300 east 7 mile road, suitel0l detroit, michigan 48203



www.americanradiohistory.com

he was our friend
he was our brother
he will never be forgotten

STANLEY GOLDSTEIN

1941 1978

MAGNA ARTISTS CORPORATION

New York Los Angeles
Ron|— Ed — Chuck — Joe — Rochelle — Sherry — Judy
' Teleia — Linda
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THE BILLBOARD BOOKSHELF

|
SUCCESSFUL ARTIST MANAGEMENT

by X. M. Frascogna, Jr. and H. Lee Hetherington

Every entertainment artist, and every artist's manager need this 1
book—the only book to explain the fundamental principles by
which an artist and his manager can plan and develop his career.
The authors begin by answering the question "What is artist man-
agement and why does an artist need a manager?" For the artist,
they list the essential qualities of a good manager. For the manager,
or aspiring manager, they tell what to look for in an artist. Every
aspect of the artist/manager relationship is explored in detail and
from both points of view. Specific techniques of dealing with the
various entertainment industries are discussed, from the recording
industry and music publishing to merchandising and endorse-
ments. SUCCESSFUL ARTIST MANAGEMENT provides valuable
advice and professional reference for everyone involved in artistic
management: artists, actors, musicians, managers, booking
agents, record company personnel, music publishers, and televi-
sionand motion picture producers. Those artists who cannot afford
professional management will find it especially valuable.

256 pp.6x 9. Index. $17.50

AMERICAN ENTERTAINMENT

By Joseph Csida and June Bundy Csida

Here it is—the first complete, one-volume history of popular show
business in America. From the wandering players of pre-colonial
days to the exciting stars of today's entertainment world, the entire
rousing history is told in AMERICAN ENTERTAINMENT. Over 1,000
articles, photographs, and advertisements, reproduced from the
pages of Billboard, provide a You-Were-There perspective on the
events, personalities, struggles, triumphs, and defeats of the last
200 years of show business.

Thisis the book they'll be applauding for years. A “must” read bock
for everyone who's ever been entertained!

448 pp. 9 x 12. Chronology. Index. $30.00

A Special Selection
for Billboard Readers

THIS BUSINESS OF MUSIC
Rev. and Enlig. Ed. by Shemel and Krasilovsky. “If
you want to know how to protect yourself and
your music...read this book for your own sake."—
Record World. 612 pp. $16.95

MORE ABOUT

THIS BUSINESS OF MUSIC

Rev. and Enlig. Ed. by Shemel and Krasilovsky.
The most practical guide to the music industry for
publishers, writers, producers, record com-
panies, artists and agents. 204 pp. $11.95
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A comprehensive
guide to career
development
inthe
entertainment
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THE MUSIC/RECORD

CAREER HANDBOOK

By Joseph Csida. An encyclopedic guide to
more than 30 careers in the creative, commen-
tary, business, and educational areas of the mu-
sic and record industries. 376 pp. $14.95

THIS BUSINESS i
OF RADIO PROGRAMMING |
By Claude and Barbara Hall. An inside look at
radio programming, broadcasting management,
and the people who have left their imprints on the T
industry. 360 pp. $15.95 AT ARRD

-
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MAIL TO:

Please send me the books checked below. | under-

stand that if | am not completely satisfied with my pur- including applicabie

BILLBOARD BOOKSHELF, 2160 Patterson Street, Cincinnati, Ohio 45214 -

| enclose payment in the amount of $

sales tax in the states of NY, OH

chase, | may return the books within 10 days for full TN, MA, CA, NJ.
credit or refund.
Name
O American Entertainment, $30.00 P
O More About This Business of Music, $11.95 :
O Successful Artist Management, $17.50 City
" O The Music/Record Career Handbook, $14.95 .
O This Business of Music, $16.95
O This Business of Radio Programming, $15.95 Signature
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6,000 Expected at Presley
Los Angeles Fan Festival

LOS ANGELES—A regional
Elvis fan festival scheduled for Sat-
urday and Sunday (9-10) at the
Great Western Exhibit Center was
expected to draw more than 6,000
fans, according to the convention’s
promoter, Mario Sanders.

The two-day event, the third such
show sponsored by Sanders’ com-
pany, Consumer Services Enter-
prises, was to feature showings of
Presley movies and documentaries,
nine hours of outtakes from filmed
Presley concerts, continuous re-
corded Presley albums and singles,
25 booths representing more than 40
licensed Presley memorabilia firms
and merchandisers, and a live con-
cert nightly by Elvis impersonator
Dennis Colt.

In conjunction with his promotion
of Elvis fan festivals, Sanders has
linked with former Presley body-
guard Charlie Hodge to coordinate
an international newsletter enter-
prise.

The newsletter will run six times a
year beginning in January, for a
membership fee of $9.

According to Sanders, it will con-
tain product evaluation of new Pres-
ley items, fan club listings, little
known facts about the singer, and
updated information on Presley’s
friends, former musicians and fam-

ily.

“Hodge is now head of security at
Graceland,” notes Sanders, “and he
is in touch constantly with fans who
want more details about Elvis.-

“We want to consolidate the mass
of information available, provide
accurate facts from persons who
knew him best, and protect his fans
from being ripped-off by non-li-
censed fast-buck artists.”

Sanders claims he has received no
resistance from RCA, the late
singer’s label, when he called to in-
form the company of his Presley
conventions. Nor, he says, has he
had any adverse reaction from Pres-
ley’s longtime manager, Col. Tom
Parker.

“l have complete support from:
Factors, the licensing company
which authorizes Elvis conventions
around the country,” Sanders
claims. “The only thing Factors
asked was that Elvis conventioners
try to keep the bootleg dealers out.”

Citing a promotional budget of
$10,000 to sponsor the L.A. area fes-
tival, Sanders says his company sent
out news releases announcing the
event across the U.S,, as well as di-
rect mailings to approximately
22.000 consumers who purchased
merchandise through his firm or as-
sociated listings. KIP KIRBY

Now Heart-Shaped Disk

® Continued from page 40

are on display in retail record shops.
Initially the record was shipped on
yellow.

“There are also 60-second spots
on r&b stations in San Francisco,
Los Angeles, Philadelphia, Cleve-
land and Chicago. And there will be
full-page trade ads. There are a lot
of programs still in the works.”

Caldwell is supporting his debut
self-titled LP with a national promo-
tion tour, to be followed next year
with a national concert trek.

Caldwell not only wrote all the
tunes but he sings and plays all of
the instruments except drums and
bass. He even designed the LP cover.
The album was 38 with a star on
Billboard’s Top Soul LPs chart last
week.

He is ready to go into the studio
again but this time he is getting as-
sistance from Earth, Wind & Fire’s
Al McKay and Verdine White. His
first effort was recorded in Miami
but his upcoming LP will be an L.A.
project.

“l did everything myself on the
first album because I felt it was eas-
ier for me. I knew what I wanted and
it was easier for me to do it myself.
Now I'm going outside for variety
and the input of Verdine and Al will
add another dimension to my music.

“The new LP will also be more in-
tense, aggressive and progressive be-
cause I will be working with prac-
tically all outside musicians.
Lyrically the new LP will be
broader. Most acts are now into
songs that deal with love factors and
we have all found that it’s an easy
subject to write about.

“But now it’s time to go beyond
that. On the next LP will be a cut
dealing with Caribbean Island life,
and in particular the Rastafarians in
Jamaica—but the tune is not reggae.

“There is another tune about a
family dealing with the problem of
being forced to institutionalize an-
other family member. It’s a semi-
comical tune.”

Caldwell, prior to signing with
TK’s Cloud label, was a session
player for such artists as Hamilton,
Joe Frank & Reynolds, Latimore,
Betty Wright among others. And he
has written for Donny Girard, Ham-
ilton, Joe Frank & Reynolds and he
has three tunes on the new Curtis
Brothers LP which is being pro-
duced by Al McKay.

While on his promotional tour,
Caldwell is making guest appear-
ances on “Midnight Special” and
the “Merv Griffin Show.” He notes
that he is visiting as many r&b sta-
tions as possible and was guest DJ at
KKTT-AM in LA. Thursday (7).

Kisses For Kiss’ Stanley

CINCINNATI-Four thousand
enthusiastic Kiss fans chanting “We
want Paul,” greeted Kiss guitar
player Paul Stanley when he made
an in-store appearance at the
Record Theatre here Dec. I.

Stanley came to town to promote
his single and solo album release on
Casablanca. His fans jammed the
Record Theatre to a point where its
doors had to be locked in order to
prevent a riot. Stanley stayed at the
Record Theatre for more than 2%
hours and still could not meet all
who showed up, although he tried.

At one point he jumped out into
the crowd and made an effort to get
closer to his avid fans.

According to Record Theatre
manager Scott Campbell, a total of
600 Stanley albums and tapes were
sold as well as 225 singles that day.
The album was marketed as a
Record Theatre Saturday morning
special and sold for $3.98. The al-
bum usually sells at this store for
$5.98 and suggested retail is $7.98.

In order to promote Stanley’s ap-
pearance, the Record Theatre pur-
chased time directly from WKRQ-
FM: 18 30-second spots were pur-
chased to promote this event.

Managet Campbell has more of
these promotional events planned
for the Record Theatre.
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STEVE GOODMAN AL BUNETTA GARY STONE

WISH TO THANK

STEVE MARTIN

BILL McEUEN
MARTY KLEIN (APA)

ARTISTS CONSULTANTS
ATHENA ARTISTS
ELEKTRA/ASYLUM RECORDS

S MAPLE BYRNE

FOR A GREAT YEAR.
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MEMPHIS—Mid-South Concerts
here has tied into the city’s redevel-
opment program by promoting con-
certs at the recently renovated Or-
pheum Theatre.

According to Bob Kelley, presi-
dent of Mid-South, the 50-year-old
Orpheum Theatre is part of the city’s
program to bring people back down-
town while preserving the Beale St.
tradition.

Mid-South. which promotes most
of its concerts at the 12,000-seat
Mid-South Coliseum, is looking to
promote approximately 15 shows a
year at the Orpheum Theatre.

Todate some of the acts to appear
at the theatre include John Prine.
Chuck Mangione, Leon Redbone,
Tom Petty & the Heartbreakers and
Al Jarreau, who was the tast attrac-
tion to appear on Nov. 18.

Kelley points out that some of the
shows to be featured at the Coliseum
this year are Ted Nugent. Earth,
Wind & Fire, Foreigner, Waylon
Jennings and Willie Nelson. Jackson
Browne, David Bowie. Parliament,
Steve Martin and others.

The 2,600-seat Orpheum was a
movie house for a number of years
prior to becoming a live entertain-
ment facility last summer.

In addition to concerts, the theatre
is a facility for stage plays—"The
Wiz” was one of the productions
featured there.

“With the concerts. we also have
record company artist showcases,”
says Kelley.

He insists that acoustically the
theatre 1s superior to most, and al-
though he does supplement its
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sound system, “one of the biggest
problems we face is that some acts
are bringing in too much sound
equipment. This place is so beau-
tifully constructed it just doesn’t
need it.”

Kelley notes that his advertising
campaigns for the facility are some-
what different from that of the Coli-
seum shows “because we're empha-
sizing in our ads that people are
going back downtown and to Beale

Philly Scratched
By Aerosmithers

PHILADELPHIA — While Elec-
tric Factory Conceris here has set up
meetings with Aerosmith to discuss
the possibility of future dates in this
area, reports indicate the band will
avoid Philadelphia.

I’s the result of a recent incident
at the 19,500-seat Spectrum where
Steve Tyler, Aerosmith’s lead singer.
was cutin the face by pieces of flying
glass.

Some unknown unruly “fan”
hurled a Southern Comfort bottle at
the stage. Although the injury was
not serious, Tyler and the band were
too emotionally upset to continue
with the show.

When officials announced some
15 minutes following the incident
that the show was over, the fans left
the auditorium without complain-
ing. Aerosmith is not planning to
make up the date and there were no
refunds.

The Spectrum and Electric Fac-
tory Concerts have a number of rock
stars cutting public service an-
nouncements exhorting their fans to
behave and the local radio stations
are cooperating in airing them.

WMMR-FM is trying on its awn
to make amends to Aerosmith. The
rock station is sponsoring a letter
writing campaign to Aerosmith to
apologize for the incident and to tell
the group that a few crazies in the
audience are not typical of the aver-
age rock fan here.

Opryland Seeks
450 For Shows

® Continued from page 40

turns them into real entertainers. We
hold workshops to show them how
to write a resume, prepare an audi-
tion. work with agents and read con-
tracts.”

Besides the professional on-the-
job training which Opryland offers.
there are financial advantages as
well as the chance for major expo-
sure as performers.

“They make extra money doing
shows for convention and travel in-
dustry events across the country,”
comments Whittaker. We did 300 of
these last year, including a show for
the National Assn. of Broadcasters
in Washington and shows in To-
ronto and Amsterdam. There are
former Opryland performers in
Broadway productions.”

In the spring, Opryland will open
a brand new theatre to house its own
resident theatre company. The $2
million 1,600-seat theatre will be
used for one of the regular Opryland
shows during the theme park’s oper-
ating season, says Whittaker. But
from September through May it will
be used by the resident troupe for a
series of Broadway plays and musi-
cals.
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Memphls Orpheum |
. In Spotlight Again |

_Signings

Cissy Houston and Michael Zager to CBS,
with an official announcement to follow. . . . Wet
Willie to April-Blackwood for U.S. publishing,
and to CBS Music Publishing International
worldwide. . . . Canada’s Guess Who to Atlantic
via the Hilitak label with a single shipping now
and an LP to foliow in January. . .. Rockabilly/
new waver Robert Gordon to RCA via producer
Richard Gottehrer's Instant Records imprint. . . .
Actress/singer Brenda Bergman to Skyfield
Management. . .. Alto sax player Arthur Blythe
to Columbia with a Bob Thiele-produced LP in
the works. . . . Composer/trumpeter Jon Hassell
to Tomato Records. An LP is due shortly. ...
New wave rockers the Reds to Philadelphia’s
EKE Records, owned by promotion man Larry
Wright. Group will bow with a single called “Self
Reduction."”

Jack Jones to Hanson & Schwan public rela-
tions for representation worldwide. . .. Singer/
musician John Mooney to an exclusive recording
contract with Blind Pig Records of Ann Arbor.
First release is set for February. . . . Between The
Two, a nine-member group to Source Records,
the new MCA.distributed label. ... Breeze, a
Philadelphia-based female duo to Fantasy/
WMOT Records, with a single “Replenish My
Love” produced by Bud Ellison.

Boulder, a seven-piece band, to Elektra/Asy-
lum Records. The group will begin recording its
LPin LA. early next year. ... Lexington, a 10-
piece rock band, to Ragdoil Productions and
Ragdoll Records. First single is “Goal” produced
by Barry Carlos. ... Bruce Stewart to Jolly p.r.
and Richard Bernstein Enterprises for personal
management. ... Rock group Vampire to
Brandywine Promotions. ... Danny Jehnson,
former lead singer with the Chi-Lites, to First
American Records. . . . Lee Holdridge, composer
of the score to the upcoming RSO film “Moment
By Moment” to ASCAP. Holdridge has also com-
pleted the score to “Oliver's Story” and pro-
duced the soundtrack LP to be released on ABC.

Kenny Price, a regular member of the syndi-
cated “Hee Haw Honeys” tv program who has
also appeared regularly on “Hee Haw," to Amer-
ican Management of Encino, Calif. ... Candy
Hahn to Door Knob Records. ... Ark, a five-
member Christian group, to Spirit Records. . ..
Kevin and Julie and Kenny Antcliff to Autumn
Hill Records. . . . Don Richards and Creative Sout
to recording contracts with ECS Records.

Singer Candy Hahn to Door Knob Records.

.. World International Group in a promotion/
distribution contract with Nu-Tray Records on
Tommy 0'Day’s new single, “I Heard A Song To-
day.” Day wrote the song about his sister, who
died recently of cancer.

Talent
 Talk

MCA's merchandising campaign on behalf of
Tanya Tucker's new LP appears to be paying off,
helped by those striking standups taken from
the poster accompanying the album. Tower Rec-
ords’ Sunset Strip store has an 18-foot, 6-inch
copy on display that is an eye-catcher. Stand-
ups, incidentally, are drawing top dollar on the
collector's market, new or used. . .. The Blues
Brothers may have started as a joke, but since
they've signed with Atlantic it appears they're
taking the music seriously. That's quite a stetlar
lineup of musicians on their current LP. The
Blues Brothers, of course, are Saturday Night
Live’s Dan Aykroyd and John Belushi. . . . Rolling
Stones won Cue Magazine's Golden Apple Award
as best recording act. . . . Tony Visconti will pro-
duce Rick Wakeman's next solo LP. Wakeman,
incidentally, owns race horses and is sponsoring
a race at Britain's Colchester track around
Christmas.

Levon Helm joined the Mark/Aimond Band
and Todd Rundgren as the performers at this
year's WNEW-FM Christmas concert, which ben-
efits United Cerebral Palsy. Event was held
Monday (4) at New York's Avery Fisher Hall. . ..
Barry Manilow, meanwhile, was named by read-
ers of Seventeen magazine as their favorite male
vocalist.

Columbia act Tote is on its initial West Coast
tour with some dates featuring the group as
headliners. It opened for Peter Frampton in
Honolulu and for Keany Loggins in Spokane and
Portland last week. It headlined in Seattle at the
3,000-seat Paramount Theater Thursday (7) and
will also be top of the bill at the Old Waldorf in
San Francisco Wednesday (13) and Thursday
(14).
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x Total Ticket
S | ARTIST—Promoter, Facility, Dates Ticket Price Gross
& | “DENOTES SELLOUT PERFORMANCES Sales Scale Receipts
Arenas (6,000 To 20,000)
1 | FOREIGNER/CARS—Electric Factory Concerts, 19,567 $7-38 | $138,386*
Spectrum, Philadelphia, Pa., Dec. 1
2 | ). GEILS BAND/SOUTHSIDE JOHNNY & THE 16,000 $8.50 | $136,000*
ASBURY JUKES/RICHARD T. BEAR—Belkin
Productions, Col., Cleveland, Ohio, Dec. 3
3 | AEROSMITH/GOLDEN EARRING—Don Law Co., 14,200 | $8.50-39.50 | $130,219*
Garden, Boston, Mass., Nov. 27
4 | TED NUGENT-Jam Productions, Aragon Ballroom, 15,108 $8-39 |$122,487
Chicago, Ill., Nov. 27-29 (3)
5 | BLACK SABBATH/VAN HALEN-BIll Graham 14,342 | $8.50-$9.50 | $121,907*
Presents, Col., Oakiand, Calif., Dec. 12
6 | BLACK SABBATH/VAN HALEN—Feyline Presents, 15,354 | $5.50-37.50 | $117,016*
McNichols Arena, Denver, Colo., Nov. 28
7 | AEROSMITH—Pace Concerts/Louis Messina/Friends | 13,878 | $7.50-$8.50 | $116,196*
Productions, Convention Center, Ft. Worth, Tx., Dec.
2
8 | BOB SEGER & THE SILVER BULLET BAND/ 14,137 | $7.50-$8.50 | $115,474
ROCKETS—Jam Productions/Concerts West
Presents, Stadium, Chicago, IIl., Dec. 1
9| FOREIGNER/MICHAEL STANLEY BAND—Don Law 13,044 $7.50-310 | $111,635*
Co., Garden, Boston, Mass., Dec. 3
10 | RUSH/GOLDEN EARRING—Brass Ring Productions, 11,509 $9-$10 | $111,563*
Cobo Arena, Detroit, Mich., Dec. 2
11| BOB DYLAN—Concerts West Presents/Jerry 11,868 $7-310 | $104,774*
Weintraub, Col., Memphis, Tenn., Dec. 1
12 | HEART/FIREFALL—Albatross Productions, Salt 11,485 | $7.50-38.50 | $93,405
Palace, Sait Lake City, Utah, Nov. 30
13| BILLY JOEL—Entam/Beach Club Booking, Col., 11,851 $7-38 | $90,580*
Greensboro, N.C., Dec. 3
14| TEDDY PENDERGRASS/LENNY WILLIAMS/BETTY 10,604 | $7.50-$8.50 | $88,400
WRIGHT—Mid-South Concerts/International Tour
Consultants, Col., Memphis, Tenn., Dec. 2
15] BOB DYLAN—Concerts West Presents/Jerry 9,459 $7-310 | $87,985*
Weintraub, Municipal Aud., Nashville, Tenn., Dec. 2
16| TED NUGENT/STARZ~Contemporary Productions, 12,000 $7 | $84,000*
Civic Aud., Omaha, Neb., Dec. 3
17| FOREIGNER/NICK GILDER—Cross Country Concerts, | 10,392 | $6.50-$8.50 | $83,401*
Col., New Haven, Conn., Nov. 28
18 | BILLY JOEL-Sound Seventy Productions, Col. 9,870 | $7.50-38.50 | $81377+
Jacksonville, Fla., Dec. 1
19 NEiL DIAMOND-Jerry Weintraub/Concerts West 6,752 13$7.50-312.50 | $80,385*
Presents, Arena, Binghamton, N.Y., Dec. 2
20| FOREIGNER/MICHAEL STANLEY BAND—-Monarch 10,200 | $7.50-38.50 | $76,500*
Entertainment, Memorial Aud., Rochester, N.Y., Dec.
21| TED NUGENT/STARZ-Star Date Productions, Col., 10,100 | $7.50-$8.50 | $75,803*
Madison, Wisc., Dec. &
22 | BILLY JOEL-Celf Artist Productions/Marjorie 8,355 | $8.50-99.50 | $74,927*
Sexton, Arena, St. Petersburg, Fla., Nov. 28
23 | FOREIGNER/NICK GILDER—Cross Country Concerts, 8,332 | $7.50-$8.50 | $68,169*
Civic Center, Springfield, Mass., Nov. 29
24 | HALL & OATES-DiCesare-Engler, Stanley Thea., 6,952 $8.75 | $60,830*
Pittsburgh, Pa., Dec. 1&2 (2)
25 | STATLER BROTHERS/BARBARA MANDRELL—Varnell 7,620 | $5.50-$7.50 | $54,501*
Enterprises. Freedom Hall, Johnston City, Tenn.,
Dec. 2
26 | STATLER BROTHERS/BARBARA MANDRELL-Varnell 7,510 | $5.50-37.50 { $54,105
Enterprises, Rupp Arena, Lexington, Ky., Dec. 3
Auditoriums (Under 6,000)
1 | OUTLAWS/PAT TRAVERS/RICHARD T. BEAR-Jam | 5,450 $7-58 | $38,574¢ |
Productions, Aragon Ballroom, Chicago, {il., Dec. 2,
2 | UFO/HOUNDS~Celebration Productions/Flip Side 4812 $7-$8 | $35316
Productions, Civic Center, Hammond, Ind., Dec. 2 |
3 | STATLER BROTHERS/BARBARA MANDRELL-Varnell | 4,643 | $5.50-$7.50 | $34,200*
Enterprises, Municipal Aud., Chattanooga, Tenn.,
Dec. 1
4 | JEAN LUC PONTY-Bill Graham Presents, Comm. 3,396 | $5.50-$7.50 | $23,613*
Thea., Berkeley, Calif., Dec. 2 .
5| VAN MORRISON/DAVE EDMUND'S ROCKPILE W/ 2,976 | $7.50-88.50 | $23,028*
NICK LOWE—-Concerts West Presents, Paramount,
NW. Thea., Seattle, Wa., Nov. 30
6 { ASHFORD & SIMPSON/MICHAEL HENDERSON- 2,387 | $8.50-59.50 | $22,461
Lewis Grey Productions, Civic Center, Santa Monica,
Calif., Nov. 27
7 | JEAN LUC PONTY-Biil Graham Presents, Performing | 2,360 | $7.90-$8.90 | $20,505* |
Arts Center, Sacramento, Calif., Dec. 1 |
8 | J. GEILS BAND/JAMES MONTGOMERY BAND—Cross | 2,600 $7.50 | $19,500* |
Country Concerts, Hard Rock Cafe, W. Hartford, |
Conn., Nov. 27
9 | NEIL SEDAKA/DOBIE GREY-Sound Seventy 2,473 | $6.50-38.50 | $19,117
Productions, Grand Ofe Opry, Nashvilie, Tenn., Nov.
30
10 | PHOEBE SNOW/STEVE FORBERT—Brass Ring 1,653 | $7.50-$8.50 | $13,942*
Productions, Music Thea., Royal Oak, Mich., Dec. 2 |
11| CHAKA KHAN/SYLVESTER/ATLANTIC STARR- 1,571 | $7.50-$8.50 | $13,296
Monarch Entertainment, Capitol Thea., Passaic, N.J.,
Dec. 1
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SIGN TIME—Freda Payne autographs her new Capitol single, **Happy Days
Are Here Again,” at Atlanta’s Krazz disco after playing that city’s Hyatt Re-
gency Hotel.

$5,000 CBS ‘Sugar’
Sweet For Belmont

By SALLY HINKLE

NASHVILLE—-CBS Records re-
cently presented Nashville’s Bel-
mont College with a $5,000 contri-
bution which will benefit the col-
lege’s music business degree
program.

In making the presentation, CBS
officials recognized the efforts the
program has made in supplying not
only Nashville, but the entire music
business with persons schooled spe-
cifically for careers in the music
business.

“The contribution offered our in-
dustry by Belmont and other institu-
tions that offer a similar curriculum
is immense,” noted Rick Blackburn,
vice president of marketing for CBS
Records, Nashville. “They afford
the entire music industry a source
for weli-trained, potential execu-
tives. We at CBS recognize the ne-
cessity of a continued influx of qual-
ified personnel equipped to deal
with the growing complexity and so-
phistication we are experiencing.
We are pleased that we can lend a
hand to a program whose entire pur-
pose is to better our future.”

Upon acceptance of the check by
Belmont College president, Dr. Her-
bert Gabhart, and Bob Mulloy, di-
rector of the music business pro-
gram, Mulloy noted that the
financial support from CBS solidi-
fied a concrete identification with
the music industry for the college.

“CBS has been a leader in further-
ing education of this sort, first by ac-
tively supporting our intern pro-
gram and now financially,” says
Malloy. “We will strive to return the
favor by providing individuals pre-
pared to enter the business with a
better base of its various facets.”

According to Malloy, the college
tentatively plans to use the contribu-
tion in three areas of its music busi-
ness division, including library de-
velopment, a scholarship program
and purchasing of needed equip-
ment for its studio.

Belmont’s music business division
has grown considerably during the
course of the last five years, when
the music business program was ini-
tially introduced. Notes Malloy,
“We have close to 200 music busi-
ness majors now compared to some
35 who began with our initial pro-
gram.

“Since that time, we’ve gotten

more involved in artist management
and booking, taken a closer look at
copyrights, including contracts and
legal advisement; we now offer ad-
vanced technical courses such as stu-
dio design and acoustics of music;
arts management, which deals with
the management of symphony or-
chestras or theatre, and we’re adding
a graduate program in January, a
Master of Business Administration,

(Continued on page 78)

E/A Broadening
Field Staff For
Line Exploitation

By PAUL GREIN

LOS ANGELES—Elektra/Asy-
lum is adding field reps to its hith-
erto one-man college promotion de-
partment in an effort to break its
jazz/fusion line.

The department was originally re-
vived in October 1976 with Scott
Burns as director and is currently di-
rected by Marty Schwartz. But this is
the first time it has had a field staff,
according to Burt Stein, the label’s
national album promotion director.

Two of the reps are students who
work part-time for the label out of
their colleges; two are non-students
who work out of local Elektra/Asy-
lum offices.

Lori Flaks of Brandeis Univ. cov-
ers the Northeast, Steve Buckman of
the Univ. of Illinois in Champaign
oversees the Midwest, Sherry Win-
ston, assistant to Schwartz, covers
New York City and surrounding
areas from Elektra’s East Coast of-
fice; and Doug Daniel, national col-
lege coordinator, covers the South
out of the label’s Atlanta office.

Seemingly unlikely test markets
like Champaign, Ill,, were actually
carefully selected, according to
Stein. “It’s easy to measure results in
a city like that, it’s a self-contained
area. They have one major radio sta-
tion, x number of record stores and
50,000 students who are essentially a
captive audience.”

It’s important to be able to moni-
tor the success of the program be-
cause it’s still in its trial stage. Says

(Continued on page 78)

Talent In Action

10cc
Palladium, New York

10cc is not a flashy stage band. Even the in-
frequent use of film during the band’s 105-min-
ute set seemed more like an obligation than a
well-integrated, necessary part of its show.

But the strength of 10cc lies in creative, orig-
inal songwriting, inspired arranging and the
ability to bring studio precision to a live per-
formance. On Nov. 24 10cc performed 17 songs,
brimming with abrupt tempo shifts, fleeting sty-
listic parodies and those unusual lyrics (“ . . . be
nice to Vincent Price . . ."") that for some inex-
plicable reason only 10cc can effortlessly get
away with.

The band supported its latest Polydor release
with six cuts from “Bloody Tourists,” including
the reshuffled reggae of “Dreadlock Holiday,”
“From Rochdale To Ocho Rios,” a lively catypso
takeoff with rocking interludes and “For You
And 1" a warm and lyrical showcase for the
band's impeccable harmonies.

The latter had much of the appeal of 10cc's
monster hit “I'm Not In Love” (also performed
that evening, but with the aid of a prerecorded
tape).

The six-piece band with its double drummers
never flagged instrumentally and took advan-
tage of the opportunity to stretch out on “‘Art
For Art's Sake” and “Feel The Benefit.” Both
songs felt the benefit of Duncan Makay's urgent
keyboard playing and his icy single note runs on
synthesizer.

Throughout the evening, Eric Stewart’s guitar
work had riveting impact, and solidly supporting
bassist Graham Goutdman shone in several brief
solos.

Although obviously disappointed with the low
turnout (the Palladium was only haif fult), 10cc
went out with a bang of an encore. A true show-
stopper, “The Second Sitting For The Last Sup-
per” exploded with jackhammer intensity and
brought the night to an impressive end.

BOB RIEDINGER JR.

MELBA MOORE
JEREMY
Lincoin Center, New York

Moore got off to a late start—she did not go
on until an hour after the concert was scheduled
to begin—but she made up for her tardiness
with a 90-minute pleasing concert of 13 selec-
tions including an in-the-aisles encore.

Backed by a 12-piece orchestra working be-
hind a thin biack fabric backdrop, Melba wowed
‘em in white satin pants and three sparkling
tops—she shed a jacket and a blouse along the
way ending up with a sleeveless tank top.

Some of her tunes were pounding disco num-
bers complete with revolving disco lights. These
were in contrast to the classical beauty of “Sum-
mertime” or the happy fun of Oscar Brown Jr.'s
“Dat Dere.”

She also socked out a solid “Don’t Rain On
My Parade” and a lively hand clapper “I Got
Love" from “Purlie,” the Broadway show where
she established herself as a major talent.

A fow point of the Nov. 24 evening came be-
fore Moore appeared when the management
filled time between Moore and the opening act,
Jeremy, with a seemingly unending stream of
Karen Carpenter recordings over the p.a. sys-
tem. They were finally shouted down.

Jeremy, a vocalist accompanying himself with
an acoustic guitar and joined by a conga player,
got the evening off to an inauspicious beginning
with five tunes for 30 minutes that were capped
with Otis Redding's “Sitting On The Dock Of The
Bay.” DOUG HALL

TOM WAITS
LEON REDBONE
Beacon Theatre, New York

Interesting double bill put two of the indus-
try's oddball acts together, with this soldout
performance Nov. 25.

Although both are idiosyncratic jazz perform-
ers, Redbone plies the nostalgia zone for his ma-
terial, while Waits composes his own unique
tunes set firmly in today's twilight zone.

Redbone opened the bill, wisely put together
by Athena Artists which represents both acts,
and won the audience over with his beguiling
renditions of classics such as “Shine On Harvest
Moon,” “Diddy Wah Diddy” and “Champagne
Charlie,” singing a dozen such standards before
encoring with “Alabama Jubilee.”

He keeps the patter between songs to a min-
imum and the act moves quickly. At mid-point
he's joined by a clarinetist, a tuba player and
another guitarist who add considerable credi-
bility to the tunes, making them sound exactly
like an old 78 record would sound.
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Grace Jones

A fascinating highlight of Redbone's act is an
off-the-wail “hand ballet” where only his hands
are seen in the spotlight, moving gracefully to
off-stage music. It's simple, but mesmerizing.
He's onstage about 45 minutes.

Headliner Waits was onstage approximately
50 minutes, and the time flew. He was in good
form, opening with his rapid fire monolog calied
“Step Right Up,” with a fine and nimble jazz
quartet backing him up.

Waits is a gruff and raspy vocalist, and his
words sizzle and pop against the smooth, cool
strains of the jazz combo. Tenor sax man Her-
bert Hardesty deserves a large share of credit
for the success of Wait's performance. His play-
ing s tight and right on target, perfectly comple-
menting Wait's phrasing.

Among the numbers covered in his dozen
song set were ““Hattie's Back In Town,” ““Burma
Shave,” “Strangers In Muriel,”" “Romeo Is
Bleeding” and “A Christmas Card From A
Hooker In Minneapolis.” He encored with
“Small Change" and took to the piano for a new
number, written by friend Ralph Waite, called
“On The Nickel.”

Waits uses several props in his act. These in-
clude a set of gas pumps and the tail end of a T-
Bird car backup lights aglow, and a girl posing
motionless under a lamp post, where Waits
piays out his last numbers. It's effective theatre
and it adds to the performance. DICK NUSSER

RAY CHARLES
STAPLES
Carnegie Hall, New York

This date was unquestionably Charles’
strongest Big Apple outing in recent years as the
veteran r&b master sailed through an airtight
12-song, one-hour set that displayed all of his
legendary skills.

Backed by a strong 17-piece band, Charles
was in good voice and high spirits as his set was
marred only by its brevity and an inadequate
sound system.

The Dec. 2 set got off to a slow start with a
sloppy rendition of the old standard “Marie,”
but things picked up quickly with Charles’
brilliant reworking of “Oh, What A Beautiful
Morning,” and a good new treatment of
“Georgia On My Mind."”

Other set highlights included the old Seals &
Crofts tune “Riding Thumb,” and three strong
gospel flavored numbers, “One Hurt Deserves
Another,” “Love |s What We Need” and “Touch
Me.” The three gospel tunes, which featured the
Raeletts, garnered the strongest response from
the full house. Charles closed the show with his
most familiar number, “What [ Say.”

The Staples did not hold up their end of the
show as their 50-minute, seven-song set was
filled with problems. Lead vocalist Mavis
Staples was quite hoarse and her voice lacked
much of its power. Despite this, she was still
most impressive but she could not overcome the
poor sound or the overall lethargic presence of
the rest of the group. ROBERT FORD IR

KIKI DEE
RICHIE LECEA
Exit/In, Nashville
Though some of the SRO crowd may have
come to Dee’s opening night show Nov. 21 on
the strength of her past association with Elton
John, the singer had dispelied any doubts about
her own powerhouse talents at the conclusion
of her dynamic hour-long set.

Brilliant backup work by a seven-piece band
led by guitarist Davey Johnstone, formerly with
the Elton band, provided Dee with the energy
and support she needed to highlight her r&b-fla-
vored vocal treatments.

She has a grace and style onstage all her
own; although she plays no instrument, Dee
managed to appear in control of her group and
seemed both confident and comfortable with
her audience.

Six of the 13 songs performed were from her
new Rocket “Stay With Me"” album, including a
tune she co-wrote entitled “Talk To Me.” The
tightly-paced set was laced with soulful ballads
and rousing rockers such as “First Thing in The
Morning,” “One Jump Ahead Of The Storm” and
“Love Is A Crazy Feeling,” winding up with her
memorable hit, “I've Got The Music in Me"
which had patrons dancing in their seats.

It is a shame that a group as good as this had
to contend with the limitations of the Exit/In's
inadequate sound system which overloaded and
distorted to the point of distraction. However,
Dee rose above the obstacle and proved herself
a fine performer with a genuine feel for her mu-
sic.

This artist has reached a maturity and profes-
sional assurance in her career that should es-
tablish her solidly. Whether belting full-steam
with her backup singers, or whispering huskily
into the microphone on a slow torchy number
with only instrumental accompaniment, Dee is a
distinctive and powerful entertainer.

Opening act Richie Lecea kept the crowd’s
attention in his 35-minute approximately six-
tune set that offered selections from his new
U/A album. He combines wit and humor with a
singing range that slides effortlessly from bluesy
acoustic tunes into punchy solo rock. It is rare in
this venue for an opening performer to win an
encore, but Lecea's was deserved.  KIP KIRBY

GRACE JONES
Whisky, Los Angeles
Jones, who has aiready emerged in the East
and on the Continent as one of the more excit-
ing disco acts, took a giant step toward doing
the same here when she appeared Dec. 1-2.
Before an SRO crowd (comprised to a large
degree of Jones cultists of all ages and sexes in
outlandish attire), the leggy, sexy singer lent her
live voice to the instrumental tracks recorded
earlier for her first and second Island Records
albums.

But the big attraction of the show was more
in the way she moved—both facially and bod-
ily—than in her voice. A tall, striking woman
with a dramatic, sensual face that snears and
entices at the same time, Jones gyrated her way
through eight disco tunes which averaged eight-
12 minutes for an 80-minute set.

Equally important to the act was costuming.
Often, with the assistance of her two male danc-
ing companions, she would change onstage, al-
ternating from all-enveloping vaits to a scant
bathing suit to navy whites (with open top) to
boxer trunks, to mink stole, to a gold record
which she wore as a hat by attaching it to her
baldish head.

As if all this weren't enough, she utilized
such props as a torch, smoke, a jump rope, a
horse’s tail, a July 4th sparkier and a six-foot
whip with which she “flogged” her disobeying
dancing partners.

Among the highlights were: “‘Autumn
Leaves,” which she sang in French; “Do Or
Die," a marathon number in which she donned a
body stocking which matched her tan skin, giv-
ing her a nude look; and in part two of same,
danced and sang her way through the entire
club, including the upper level, crawling all the
way in her provocative, feline style; and the
closer, ““| Need A Man Like You,” which she
used as a vehicle to wrap the show by pulling a
score of guys (and even a few females) out of
their seats and dancing with half the audience
onstage with her.

All this is not to say she is an outstanding
singer. She is not. However, she is an out-
standing entertainer, to be sure.  JOE X. PRICE
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AMPEX CAMPAIGN—Geoff Mulligan, left, and David Mills of Ampex Inter-

national show in-store material used in a multi-national campaign launched in

Europe, Africa and the Mideast for new Grand Master, and 20/20 + and Plus

tapes. Themed to “When the world plays we listen,”” the campaign’s chief
prop is this giant cassette-shaped cassette dispenser.

Blank Tape Promos
Geared To Holidays

By STEPHEN TRAIMAN

NEW YORK—With a significant
amount of blank audiotape selling
through this holiday season in con-
junction with audio buys of cassette
decks in particular, a number of ma-
jor promotions are winding up with
solid business noted by Maxell,
TDK, BASF and 3M, among others.

Both the home and mobile mar-
kets are being supported by a wide
range of dealer offerings, including
free accessories and other incentives
to pass along to consumers.

Maxell focused on its improved
UD and LN lines, TDK hyped its D-
series cassettes, 3M backed its
budget Highlander line and with a
new Car Saddle its Master ITI fer-
richrome formulation, BASF of-
fered a Car Box, Gift Pack and Mu-
sic Box for its high-end Professional
line, and polybag deals for its Per-
formance and improved Studio
lines.

® TDK kicked off its D series
promo Nov. 15, running through
year-end, notes Bud Barger, na-
tional marketing manager. The
modestly priced line, from 30 min-
utes to the industry’s only 180-min-
ute length, is backed with the offer
of a free $2.50 value eight-cassette
red stackable storage unit free with
the purchase of four C-90 tapes.
Promo is shrink-wrapped. and
banded in a “Stack Your Deck” em-
blazoned package, and Berger re-
ports solid sell-through in all re-
gions,

® Maxell launched two deals in
Mid-October through year-end to
introduce its improved UD and LN
lines, with the UD offer going better
“probably because it sells better,”
according to Paul Miller, national
sales manager.

UD deal offered a free UD-60
with the purchase of three UD-90s,
while the LN package was a free 12-
cassette storage box with a buy of
four LN-90 cassettes. Both promos
were backed by national ads in con-
sumer audio buff books, he notes,
“and that reader is more receptive to
the better UD tape.”

® 3M went both low-end and high-
end, with a three-in-a-bag C-60
Scotch Highlander prome from
Nov. 6 through Dec. |5 at suggested
price of $2.99, a dollar off the regu-
lar retail price. Dealers benefited
from an increased discount percent-

age to 25% from 23%, notes Steve
Frederickson, with each case of
promo products counted as one case
toward assartability.

Backing the use of its Master III
ferrichrome cassette, hyped for car
stereo players with better perform-
ance from the mostly normal-bias
tape players, 3M bowed a pop-open
Scotch “C-Box” Car Saddle with
five boxes, a mounting bracket and
end-weighted black vinyl mat for
the auto transmission hump. Sug-
gested list is $9.95, and Frederickson
notes that many dealers used the ac-
cessory in conjunction with their
own Master I1I promotions.

® BASF went virtually across the
board with its holiday promos, notes
Jim Walker., audio sales manager,
consumer tape products. For high-
way hi fi, the Car Box I2-cassette
brown viny! carry-case is offered
free with five C-90 Professional III
ferrichrome tapes, a $31.90 value at
suggested $24.95 list. Improved Stu-
dio cassettes are backed with a two-
fer offer on C-90 polybagged tapes,

(Continued on page 50)
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Multiplex Demand Hits Japan

TOKYO—Just about two months
after the start of television sound
multiplex broadcasting which offers
viewers stereo and bilingual pro-
grams. manufacturers are still
scrambling to meet the ballooning
demand which has far exceeded ex-
pectations at the Japan Electronics
Show (Billboard, Oct. 28, 1978).

Even by doubling the output of
special adapters, stereo tv tuners and
multiplex tv sets, some manufac-
turers are finding it hard to keep
pace with the orders and there are
reports that supply and demand will
not be balanced until this year’s end
at the earliest.

Although restricted to the cities af
Tokyo and Osaka, the whole idea of
multiplex broadcasting has caught
on in a big way—especially with au-
diophiles who go for the stereo
sound—and there have been calls
from the provinces for nationwide
coverage.

Tape/Audio/ Video
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® Continued from page 3
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goodwill to give away to deserving
dealers in the vicinity its display
units rather than ship them back to
its Sturer, Denmark, home base. The
practice of donating the slightly
used display fixtures grew. Dealers
began to clamor for the merchandis-
ing pieces.

It finally reached a point a year
ago where the parent company ac-
quired 40,000 square feet in Sturer,
where Expo Competence, a subsidi-
ary, now produces store fixtures ex-
clusively for Bang & Olufsen dealers
who either wish to refurbish stores or
outfit new stores.

Elliott expects to do a store a
month in the U.S. in 1979, The new
plant manufactures primarily ma-
sonite and particle board fixtures,
which are prepainted in Denmark
and shipped here for warehousing in
Chicago.

Elliott, whose father is a long-time
Kansas City hi fi rep, visits each
dealer prior to renovation and plans
with him the actual conversion of
premises.

White or gray backgrounds are
highlighted with either yellow or or-
ange highlight fixtures. The fixture
selection is varied enough that all a
local contractor must do is put up
necessary walls, ceiling and electric
outlets from Elliott’s blueprints, af-
ter which the fixtures finish out the
store area.

Elliott estimates that within six to
10 weeks a store can accomplish the
change, dependent upon how much
work must be done.

On another level, Mclntosh Labo-
ratory, Binghamton, N.Y.. has re-
fined a direct mail fulfiliment pro-
gram, begun 12 years ago, which
stimulates consumers, according to
Fred Apple, director of its mailing
services.

Mclntosh determined some years
ago that its customers showed off
their rigs to friends. The interested
consumer usually boughta hi fi peri-
odical to freshen up on the latest,
then visited a knowledgeable hi fi
shop, where he made his buy. After

(Continued.on page 51)

By HARUHIKO FUKUHARA

A spokesman for one manufac-
turer enthuses: “It’s just like when
color telecasting and FM programs
first went on the air. There was a tre-
mendous response even though the
number of programs was at first lim-
ited.” At present, multiplex broad-
casts are aired only by the Japan
Broadcasting Corp. (NHK) and sev-
eral major commercial broadcasters.

A Mitsubishi Electric official calls
the whole phenomenon “the multi-
plex typhoon,” noting that “we’re
running from pillar to post. We have
doubled our output and will step up
production quantities even more
next month.”

The surge of activity is echoed by
Matsushita Electric. “We’ll be dou-
bling our output of adapters by mid-
December, and nearly 20% of all our
tv’s over I8 inches will have built-in
adapters. But we still won’t be able

wwWw americanradiohistorv.com

Hi Fi Manufacturers
Boost N.J. Indie Shift
To Hardware Focus

By JOHN SIPPEL

LOS ANGELES-Independent
retailer Hal Kossoff has seen his vol-
ume mount from under $50,000 an-
nually in 1955 to 10 times greater
since he’s moved from Trenton, N.J.,
to nearby suburban Lawrenceville.
Sales of hi fi components are the ma-
jor reason for the sales boost.

He conservatively anticipates ma-
jor assistance from high-end im-
porter Bang & Olufsen. Kossoff, a
record salesman in the Philadelphia
area from 1947 till he went into re-
tail, credits his component manufac-
turers with much of his recent suc-
cess, pointing up the Danish speaker
firm and McIntosh Laboratory espe-
cially.

Kossoff made the metamorphosis
from record/tape/playback dealer
to component specialty store slowly.
When he moved from his 750 square
foot Trenton store to the Lake Law-
rence mall in the suburbs in the late
’60s, he was still registering 65% of
his volume in records and tapes.

But the industry veteran intui-
tively felt his future lay with com-
ponentry. He put in a glass-enclosed
demonstration area, where he
showed his Pioneer, Sansui, Ken-
wood, JBL, B.1.C.. Fisher and Scott
wares.

Kossoff, owner of Hal’s Stereo
Sound Center, says he could feel
himself gradually losing interest in
records and tapes.

“The emphasis was growing on
lowball discounting,” he says. “I like
to sell service, demonstrate classical
recordings in which I have faith,
take special orders that I know will
be meaningful. What a business it
was. But today, when we sell records
and tape, we are selling nothing but
price,” Kossoff says.

As Hal’s Stereo Sound Center
moved more into the *70s. Kossoff
saw his floor staff grow from one to
three component experts. He most
enjoys being on the floor to this day.
Kossoff likes his present product
lineup because his manufacturers
offer exclusivity. He’s added Yam-
aha, Nakamichi, Klipsch, Revox,
Gale, Visonik and Signet.

It was Yamaha rep Steve Zaboy,

to keep pace with the demand.” a
spokesman says.

Audio specialist Pioneer notes
that it had originally scheduled ship-
ments of about 30,000 multiplex
units to cover the three-month pe-
riod until the end of the year but that
it had to revise its numbers to a min-
imum of 20,000 units a month.

Sony is having some success with
its MLV-2000 adapter launched on
Sept. 21—a week before the first
broadcast—as production has been
almost quadrupled over original es-
timates.

Apart from the adapters which are
hooked up to separate speakers and
a conventional tv set, manufacturers
report that the latest tv sets with
built-in speakers and multiplex re-
ceiving circuitry are also the focus of
a heavy demand. Viewers who do
notwant to buy a new set are turning
stereo tv tuners into best sellers.

who negotiated the store renovation
with Bang & Olufsen early this year.
Kossoff feels it’s a pivotal point in
the store’s history.

By 1976, the store had undergone
changes. Overhead signs pointed out
where esoterics were grouped by
product name. A smarter 20 by 20-
foot glass enclosed area was set up
for high-end demonstrating.

But the interior refurbishment in
conjunction with the speaker firm
was inspiring, Kossoff exults. Kos-
soff describes the store as now con-
taining four separate but inter-
related departments. He credits Art
Elliott, Mount Prospect, Ill., store
designer who freelances the Bang &
Olufson’s national program, with
the entire success of the renovation.

“For one thing, Elliott’s careful
planning made it possible for me to
work with local contractors so that I
was able to redo the entire store
without losing a day’s business. We
didn’t have to work overtime nights
to accommodate carpenters and
electricians. Art actually visited our
location several times, then returned
to his office where each time he
made changes in our blueprints and
fixtures.”

The 12 different systems modules,
using Bang & Olufsen fixtures, are
Kossoff’s chief operating part of the
store. They occupy two of the four
areas. Above each of the wall-
mounted, shelved hi fi systems is a
smokey plexiglass mobile on which

(Continued on page 50)

AudioMagnetics
Going Direct To
Consumer Outlets

By JIM McCULLAUGH

LOS ANGELES—AudioMagnet-
ics is restructuring its consumer sales
and marketing division by going di-
rect to most accounts effective Jan.
1. 1979.

The Irvine, Calif., firm has noti-
fied its network of consumer repre-
sentatives of the shift.

Two specialty reps, however. will
be retained, one in New York and
one in Detroit. Three regional man-
agers will now cover the U.S., one re-
sponsible for the East Coast, one for
the Midwest and one for the West
Coast who will, in turn, report
directly to Jim Lantz, vice president
of consumer sales.

For audio/visual sales, the exist-
ing network of rep companies, dif-
ferent from the previous consumer
network, will be continued for this
expanding area of business, accord-
ing to Stu Schlossberg, executive
vice president.

This is the first major action the
company has taken since it was
taken over by the Inteltron subsidi-
ary of Canada’s Cinram Ltd. (Bill-
board, Aug. 19, 1978).

Schlossberg sees the move as giv-
ing the huge blank tape firm more
control and concentration of its
product in the field.

“In no way,” states Schlossberg,
“does this indicate a withdrawal
from the consumer end. Rather, just
the opposite.”

The firm is anticipating introduc-
tion of a high bias, blank consumer
tape by mid 1979.
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Howto geta Mane
for the price of ordinary tape.

For many people, the name with many features you'll find on good enough for all but the most
Maxell has come to mean the finest, our more exgensive cassettes: sophisticated, expensive tape
most expensive recording tape in head-cleaning leader, a pressure  deck.
the world. pad that won't fold under pressure, So if you've been buying
What many people don't and a heavy-duty housing builtto  ordinary tape to save money, spend
realize, however, is that they can tolerances more than 20% higher  the same money on a Maxell LN
buy a fine inexpensive Maxell tape:  than industry standards. cassette.
the Maxell LN cassette. It also has a frequency Saving money never sounded

The Maxell LN cassette comes  response and signal-to-noise ratio  so good.

T 000000000

xell Corporation o

ve, Moonachie, N.J. 07074.

ford Dri
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| Audiophile Recordings .

TCHAIKOVSKY: SYMPHONY NOC. 4-Kurt
Sanderling, Berlin Symphony Orchestra, Denon
0X7137ND, $14 list.

Dealers committed to an audioph le basic li-
brary must consider this new symphanic record-
ing from Denon. The Tchaikovsky Fourth is a big
orchestral work of fabled sonic splendor, and
here it sounds as lavishly hued, full blown and
close to the listener as ever before im a record-
ing. From the famous opening theme blazed out
in unison French horns to the savage energy of
the huge and glorious finale, this is a recording
calculated to take the listener's breath away.
The interpretation itself ranks not too far from
the best that recordings have accerded this
score, while the technical effort outclasses 95%
of symphonic disks on the market. The revolu-
tionary cleanliness and transparency of digital
sound can be discerned here, a purity and abso-
luteness of timbre that places a distance be-
tween computer and analog recording Listen to
it particularly in the lightly scored trird move-
ment, 3 “Nutcracker”-like ballet for pizzacato
strings and trilled woodwinds. This is perhaps
the best symphonic disk yet from Denon, with a
transparency that seems to indicate refine-
ments are being made in the company's 14-bit
digital mastering system.

* * *

GREAT GUITARS/STRAIGHT TRACKS —Charlie
Byrd, Herb Eliis, Barney Kessel, Concord Jazz
€JD-1002, distributed by Concord Jazz, $14.95

There's a little Latin, a little reggae, a little
pop and a lot of jazz in this careful'y produced
direct-to-disk featuring the trio of Byrd, Ellis and
Kessel which acquired its nickname at -he 1977

New Altec Post

LOS ANGELES—Allan Ander-
son is the new district manager for
Altec Lansing sound products divi-
sion Southwestern territory. raspon-
sible for marketing and technical
application of commercial products
in Southern California, Nevada,
Arizona, New Mexico and El Paso.

Concord (Calif.) Summer Festival. Producer Carl
Jeiferson, also label president, shows off the var-
ied techniques of direct mastering, mostly with
solid results. Album ranges from such stancards
as Irving Berlin's “I'm Putting All My Eggs In
One Basket,” which also gives backup eletric
bassist Joe Byrd and drummer Wayne Phllips
good shots—good bass excavation and isolztion
on percussion—and the Rodgers-Hammerstein
“It Might As Well Be Spring,” perhaps a bi- too
low-key, to Kessel's own lively “Kingston Ctie"
thzt is the best mixer on the disk and a good
demo track, and the Ray Brown-Steve Allen
“Gravy Waltz,” with effective miking providing a
superb blend of the three distinctly diffe-ent
guitar styles. Jumpiest track is the Joe Sullisan-
Carl Sigman “Little Rock Getaway" with lively
guitar riffs, with Antonio Carlos Jobim's “Favla”
the fiveliest of two Latin cuts. Simple but efec-
tive cover graphics are another bonus.

* * *

FRIENDSHIP-Lee Ritenour, JVC VIDC3, dis-
tributed by Nautilus Recordings, $15 list.

Rock, funk, jazz and reggae are blended nto
a fusion brew that delights the palette witt its
taste and texture and satisfies the mind with its
potency. Lee Ritenour, guitar; Dave Grusin, pi-
ano, and Ernie Watts, saxophone, each shows off
some of his best playing here, set off against a
beautifully designed, precision tooled enser ble
framework. More jazz-rock fusionists shauld
consider direct-to-disk productions, if enargy
and excitement levels such as these peaks are
the result. The disk needn't really be discussed
in the audiophile category at all, since these 10t
licks will set any audience in motion. Sound
buffs will notice nonetheless that the produc-

tion is flawless. The disk ranks as perhaps -he -

finest audiophile recording of original contem-
porary music todate.

Audiophile Recordings for review should be
sent to Alan Penchansky, Chicago, and Stephen
Traiman/Is Horowitz, New York. Earlier reviews
appear in issues of July 8, 29; Aug. 12, 26; Sept.
9, 23; Oct. 7, 21; Nov. 4, 18; Dec. 2.

PROFIT MARGINS
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Tape/Audio/ Video

Year-end Promos: Among major blank
tape campaigns geared to holiday sales
are a TDK “‘Stack Your Deck’’ offer on
its “D" series, above, and a range of
BASF deals at right, including a Car
Box, Music Box, and Gift Pack for its
high-end line, and discount bags for its
other tapes.

Promos Boosting
Blank Tape $$

® Continued from page 48

an $8.98 value at suggested $4.49.
The low-end Performance line has
two deals going. A polybag special
offer of two Performance 90 8-tracks
is 25% off with a buy one, get the sec-
ond for half price tag ($6.98 value
for suggested $5.24 list), while two
C-90 cassettes are offered in a “Buy
Two And Save” polybag, with deal-
ers purchasing the $7.18 value at up
to 25% off their regular cost.

Two carryover promos are the $15
value Music Box, a 40-cassette black
plastic storage case for wall or shelf
use, free with six C-90 enhanced fer-
ric oxide cassettes ($43.74 value at
$28.74 suggested list), and the Gift
Pack. Latter is repacked with a Pro-
fessional I cassette designed to be of-
fered free by dealers with the pur-
chase of a new tape deck. Included
are a C-60 tape, tape log and man-
ual. and $5 coupon toward the pur-
chase of any 10 Professional cas-
settes. Promotable $12 value is free
to dealers with minimum purchases.

ITA PLUGS IN
VIDEODISK &
HOME TAPES

NEW YORK-Presentations on
“The First 90 Days Of The Video-
disk” and videotaped in-home/in-
store interviews on consumer VTRs
will highlight the International Tape
Assn.’s ninth annual seminar, Au-
dio/Video Update-1979, April 1-4

MANUFACTURERS HELP

N.J. Indie Shifts To Hi Fi

® Continued from page 48

are changeable lettering which suc-
cinctly describes individual compo-
nents, their individual price ard in
larger lettering the discounted arice
if one buys the entire system. Sach
of the modules is wired for facile mix
and match if the customer so des res.

The third separate area in the
store is devoted to a test bench area,
Kossoff’s audio test center. “I run
four successful clinics a year. ~hey
work because Mclntosh has taken
over completely the arduous tas< of
direct mailing my customers each
time.

“They not only proof and peint
my four to eight-page mailers, but
they’ve also got my mailing lisz on
plates in Binghamton and even nail
them for me. It’s a real money and
time saver for the independent
dealer.”

A plush private listening room is
the spot where Kossoff most likes to
ply his trade. It contains a large ¢on-
sole full of switches and dials hat
operate what appears to be a mas of
esoteric product interconnected for
instantaneous comparison of justa-
positioned units.

Kossoff likes to make it look easy.
“That was the great thing about ‘he
old department store sell. You ueed
a console that had everything ir it.
You just turned a switch and can-
verted to another function. Thzt’s
what I like about the Bang & Ohif-
sen fixtures. A salesman makes it
look simple. It doesn’t confuse she
potential buyer,” Kossoff explaias.

Hal’s operates from 10 a.m. tc 9
p.m. weeknights and 10 a.m. to 5 30
p.m. Saturdays. After dinner is e

best time to sell, according to Kos-
soff. He’s found that from 1965 to
1970 the average age of his customer
rose, then dropped until 1974 when
the demographics rose sharply and
have continued to rise. A lot more
women are buying stereo rigs, he
finds.

His trade~in department has been
a continually growing factor in the
store’s growing volume. He finds
he’s selling often a second and third
time equipment that the store origi-
nally moved.

Though he dropped out of con-
ventional record/tape retailing, he’s
all out for direct-to-disk and digital
audiophile recordings. He stocks
anywhere from 35 to 60 titles, de-
pending upon what he’s advised of
by his reps. He gets full list. Thus far,
Frederick Fennell, Harry James,
Thelma Houston, the L.A. 4 and
Bud Shank recordings are his best
sellers.

To Kossoff, it’s a long time ago
since he started as a retail store dis-
tribution salesman, along with Ed
Barsky, John Cohen and Harry
Chippetz, among others. But he ad-
mits he wouldn’t have done it differ-
ent, except that he might have gone
into hardware retailing earlier.

World Way WATS

SAN FRANCISCO—-World Way
Enterprises, locally-based distribu-
tor of direct-disk recordings and au-
dio accessories, is offering a national
WATS line service for retail store
buyers from Monday-Friday, 8 a.m.
to 5 p.m. Dealers can call (415) 433-
1097 collect for more information.

at Hilton Head Island, S.C.

With Magnavox to announce this
week that its joint Philips/MCA op-
tical videodisk system will bow at a
suggested $695 list in Atlanta Friday
115), followed in early 1979 by De-
troit and St. Louis, Maganvox sales/
marketing chief Ken Ingram’s report

No. 410
FLAT SHIELD
No. 470%

The indispensable machine
to audio-test pre-recorded
tapes before loading, and
to align and maintain

any duplicating system.

Distributed in the U.S.
and worldwide by

AUDIOMATIC CORPORATION

1290 AVENUE OF THE AMERICAS
NEW YORNK N Y 1 PHONE (212, 582-4870
CABLE AUDIOMATIC, TELEX 12-6419

OVERSEAS OFFICE: 4 RUE FICATIER
92400 COURBEVOIE FRANCE PHONE 333 30 90
CABLE AUOIOMATIC TELEX 620282

to ITA will offer the first in-depth
look on its impact in the home mar-
ket.

And the Magnavision system will
be demonstrated in the firm’s hospi-
tality suite, notes Larry Finley, ITA
executive director.

As for the expanding VTR mart,
Bell & Howell camera crews are
videotaping 25 dealer interviews
and 25 with consumers as part of
B&H Video president Bob Pfann-
kuch’s presentation at a home video
session, as its service to ITA and the
industry.

Retailer tapes will focus on pro-
motion, display and selling tech-
niques, while the consumer views
will cover impact, usage and likes/
dislikes of home VTRs.

wWww.americanradiohistorv.com
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Studio

LOS ANGELES—Roy Thomas Baker is produc-
ing Journey at Cherokee, Jeff Workman engi-
neering along with George Tutko. Also at Cher-
okee, the Ramones with Ed Staciem producing
and David Costel as assistant engineer.

Mark Lindsay producing Paul Balfour at Lar-
rabee, Randy Tominaga and Linda Corbin engi-
neering. Also there, Kyle Lehning producing
England Dan and John Ford Coley recording an
LP for Big Tree, Sheri Klein engineering; Juice
Newton overdubbing and mixing for Capitol,
Barry Rudolph and Linda Corgin engineering;
and Paul Jabarra mixing a project for First Art-
ists, Bob Stone and John Bergman engineering.

Robie Porter producing Marcia Hines at Rusk
Sound for Australia's Wizard Records, Jim Hilton
engineering. Donna Summer also there mixing a
new single from her live LP, Giorgio Moroder
producing with Steve Smith at the console.

Mick Jagger and Earl McGrath working on
“Shattered,” a new cut from the Rolling Stones’
“Some Girls"” LP at Artisan. Freddie Perren also
there working on new LPs for Gloria Gaynor and
Peaches and Herb for Polydor.

The Crusaders, in collaboration with Stuart
Levine-Outside Productions, working on a new
B.B. King album at Hollywood Sound. ...
Arista’s Harvey Mason recording a new LP at
Group IV, Peter Chaikin engineering, Paul Aro-
noff seconding. Also, Frank Wilson producing
the Mighty Clouds of Joy for Epic, Gary Skardina
engineering and Ira Leslie seconding.

Jean Luc Ponty cut live by a Filmways/Heider
truck remote at the Berkeley Community
Theatre, Berkeley, Calif.

*x x  *

The Bee Gees finishing a new LP at Miami's
Criteria, the group producing along with Karl
Richardson and Albhy Galuten. Sen. Edward
Kennedy dropped by the North Miami facifity
and was given a preview of the album. Other Cri-
teria action: Toby Beau finishing tracks and
overdubbing for a new RCA album, Daniel
Moore, Michael Stewart and David Campbell
producing with Jeremy Zatkin, Rick Reggeri and
Sheila “Sam” Taylor engineering; the Cate
Brothers overdubbing for Atlantic with Tom
Dowd producing, Bruce Hensel and Kevin Ryan
handling engineering chores; and Ish, Foxy's
songwriter, working on a solo TK album, Ish Le-
desma and Ann Holloway producing with Jerry
Masters engineering and Joe Foglia assisting.

Allan Blazek producing Fandango for RCA at
Miami's Coconuts. . . . The Ohio Players record-
ing a new LP at 5th Floor Recording Studios,
Cincinnati, Jim Krause and Gary Platt engineer-
ing. ... David Bromberg doing overdubs for a
Fantasy album, Michael Ewasko engineering, at
Blue Rock Studios, New York.

Toronta-based Goddo recording its third Poly-
dor LP at Bee Jay Recording Studios, Orlando,
Fla., Greg Goddo producing, Tim Saddler at the
controls and house engineer Bill Vermillion as-
sisting.

Action at Nashville's Quadraphonic sees
Gene Cotton and producer Steve Gibson ready-
ing Cotton's next Ariola album, Rich Schirmer
and Marshall Morgan assisting; Norbert Putnam
and Dan Fogelberg co-producing Fogelman's up-
coming LP, Rich Schirmer engineering and
Jimmy Stroud assisting; and Donna Fargo
recording her new Warner Bros. LP, Stan Silver
producing and Gene Eichelberger engineering.

Barry Beckett of the Muscle Shoals Rhythm
Section and Jerry Wexler co-producing the sec-
ond album by Dire Straits for Warner Bros. at
Compass Point Studios, Nassau, Bahamas.

Richard Wagner producing Cari Driggs at
Long View Farm, Driggs engineering with Rick
Marotta and David Sanborn helping out on the
session work. . .. Mike Chapman producing new
Exile material at Forum Productions, Covington,
Ky.

Franklin Micare cutting tracks at Kaye-Smith
Studios, Seattle, for an upcoming CBS LP, Win
Kutz producing and engineering. Other activity
there sees Bob Johnston producing Joe Ely for
MCA and Buzz Richmond producing Epic/Sweet
City's Gabriel. The AP consoles in both of Kaye-
Smith's rooms are completely rebuilt and fitted
with Allison automation.

Al Wilson doing vocals at Alpha International,
Philadelphia for a Felder & Conway production
Also there, Fat Larry’s Band mixing a new album
for WM.0.T. and Fantasy Records; Peter Di Milo
producing Nite-Life for Uni-Disc Records; and
Phil Hurtt cutting a second Fantasy LP.

JIM McCULLAUGH
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Billboard photo by Brett Thoeny
Intense Trio: George Duke, right, is a study in concentration as are his engi-
neers at the console in Westlake Audio’s studio A. Duke is working on his own
project at the Los Angeles facility in addition to producing Dee Dee Bridgewa-
ter. Shown, from left, are Westlake engineer Dave Rideau, engineer Kerry

McNabb and Duke.

LOS ANGELES EXPANSION

2nd Studio Opened
By Westlake Audio

By JIM McCULLAUGH

LOS ANGELES—Westlake Au-
dio, studio design and building firm
here, is opening its second 24-track
recording studio, according to
Glenn Phoenix, president, and Jim
Marron, vice president.

The Westlake studio complex is
located on Beverly Blvd., apart from
the firm’s Wilshire Blvd. sales offices
where a mix room has operated since
1973.

The new studio B will have simi-
lar, although upgraded, equipment
as existing studio A including a 44-
input Harrison console, 3M multi-
track tape machines, 3M and Studer
2-track tape machines. newly devel-
oped Westlake monitors, as well as a
complete array of state-of-the-art
outboard equipment.

The dimensions of studio B are
approximately 26 feet by 26 feet.

Studio A became operational ap-
proximately one year ago and todate
has participated in such projects as
the “Midnight Express” soundtrack,
parts of Donna Summer’s live al-
bum, a George Duke album as well
as Duke producing Dee Dee Bridge-
water for Elekira, a Michael Mur-
phey LP, parts of the Brothers John-
son “Blam” album, and tracks from
“The Wiz"” soundtrack.

Chuck Mangione is scheduled to
be the first client in studio B.

The newly developed monitors,
according to Phoenix, will feature
less coloration of sound, be more

‘Pre-Album’ Package
Offered By Groove

LOS ANGELES — Groove Re-
cording Co., located here in sub-
urban Fox Hills, is offering what it
terms a “pre-album” package for
recording artists.

According to Kevin Reach and
Bob Lefebvre of the recently estab-
lished 16-track studio complex, the
“pre-album” package enables acts in
the pre-recording stage to record
while rehearsing.

Groove contends that this concept
will cut producers, managers, and
record labels’ costs considerably,
enabling better use of pre-album re-
hearsal costs.

The Groove Recording firm also
offers a program for videotaping of
groups’ rehearsals or complete pro-
ductions upon request.

neutral and overall deliver a more
accurate sound in the control room.

The firm, one of the oldest and
most influential studio building
firms, will continue to be multi-
facted, according to Marron who
recently joined Westlake after a stint
with the Record Plant, not only of-
fering studio design but installations
and professional audio equipment
sales.

Among professional lines repre-
sented are 3M (Westlake is claimed
to be the largest 3M dcaler in the
world), API, IBL, Urei, Dolby,
Eventide, Allison and others.

In addition to,its well-known
monitors, Westlake also manufac-
tures studio accessory devices and
will be developing even more
proprietary products for the future,
placing more emphasis on research
and development.

In six years Westlake has more
than 100 major studio installations
to its credit including Record Plant
in Los Angeles, the reccntly oper-
ational International Automated
Media in Irvine, Calif., a large post-
production complex on the campus
of Oral Roberts Univ. in Tulsa, as
well as Caribou in Colorado.

(Continued on page 52)

REP LADIES Dorothy Gub|t05| Gil Miller Sales, Elsa Tupajln Instrumenta~

tion Sales; Lil Tylinsky, Tylinsky Sales; Lil Schwartz, Hansen/Hughes, and

Charlotte Bettan, Bettan Sales, appear at an ERA New York Chapter program
on ‘‘Office Procedures.”

New York chapter of Electronic Representa-
tives Assn. (ERA) hosts a panel of five sales
managers Tuesday (12) at Riccardo's, Long Is-
land City, starting at 5:30 p.m. Factory princi-
pals invited include John Bacek, Victory Engi-
neering; Tony Cavute, Cornell-Dubilier; Ed
Cohen, Bulova; Jerry Kaplan, Lux Audio, and
Phil Murphy, Richeo Plastics. Topics include ad-
vance notice on territory visits, who picks up
tabs and what about after-hours activity, rep mo-
tivation and other procedures, with a lively Q&A
session expected. For reservations: A.D. Adams
at (212) 755-0845.

Slightly delayed report on the well-received
October meeting shows an unusually large turn.
out despite World Series competition for an Of-

- fice Procedures panel featuring five distaff rep

organization participants. Only male was Ward
Codet, TMC Sales, on telephone use, with Elsa
Tupajin, Instrumentation Sales, order input/ex-
pedite system; Charlotte Bettan, Bettan Sales,
purchase order/invoice handling; Lil Tylinsky,
Tylinsky Sales, verifying commissions/invoices;
Dorothy Gubitosi, Gil Miller Sales, Salesmen
communication, and Lil Schwartz, Hansen/
Hughes, literature and lead followup.

Firms Aiding Dealers

® Continued from page 48

that, the mailing list was the least ex-
pensive, most productive medium.
Apple feels.

Dealers send Mclntosh cvery-
thing from a rough draft to finished
art for four to eight-page mailings.
Apple’s department sends proofs for
approval to accounts. Mclntosh
creates mailing plates for the cus-
tomer lists. The average dealer has a
10,000-customer mailing list, Apple
says.

What do innovative retail market-
ing manufacturers want for this
scemingly altruistic cooperation
with dealer marketing programs?

Bang & Olufsen asks dealers to set
aside an area in the store where its
product is displayed individually.

Mclntosh asks that one page of
any mailer be devoted to its prod-
ucts. JOHN SIPPEL

ERA/Chicagoland chapter hosts its annual
Christmas social Monday (18) at the Fountain
Blue Restaurant, Des Plaines, with a disco
night/Jingle Bells style featuring Wayne Allen of
Disconsultants as spinner. Five new member
companies will be welcomed, including Sector
Engineering Sales, La Grange; Cudahy Sales,
Wauconda; Koby & Assoc., Elk Grove Village,
Manx Co., Niles, and 0’Connell & Associates, Elk
Grove Village. Cost is $25 per person, with reser-
vations from Judi Travers at (312) 346-1600.

* * %

New officers elected by ERA’s Mid-Lantic
Chapter in Philadelphia include George Sandell,
Kirk-Sandell, Inc., Fort Washington, Pa., as pres-
ident, succeeding Ron Lyons, P.SA. Inc., Tre-
vose, Pa., who becomes board chairman; Joe
Austin, Austin Assoc., Willingboro, N.I, vice-
president; Gene Williams, Williams Associates,
Haddonfield, N.J., secretary; Don Frizen, Jade-
lectronics, Birchrunville, Pa., treasurer; group
vice presidents—Jim Fahy, Fahy Marketing, Marl-
ton, N.J., consumer products; Ray Pearson Jr.,
Pearson Sales, Abington, Pa., components/ma-
terials; Tom Jackson, Jackson Associates, Har-
leysville, Pa., technical products, and Bernard
Sherer, B&G Assoc., Cherry Hill, N.J., member-
ship services. Formal installation is at the holi-
day dinner dance later this month at the Bala
Country Club, Philadelphia.

* * %

ERA National honored one of its original
founders, Perry Saftier, with a plaque presented
in New York recently for his years of outstanding
service. Arthur Saftler, president of P. Saftler As-
sociates, founded by his father in 1929, ac-
cepted on the latter's behalf from Martin Bet-
tan, ERA New York chapter president who gave
the award. B =

Osawa & Co. (USA) Inc. reps wound up a holi-
day sales contest Dec. 10 that offered two sets
of Bunmel knives and sharpener ($140 retail
value each) to those selling the highest dollar
volume of Satin and/or Osawa cartridges from
Sept. 1. & B

Ampex recently beefed up its tape marketing
efforts in the Pacific Northwest, adding Gary
Pointon as consumer sales rep for the Seattle
area. Two new independent reps to cover Wash-
ington/Oregon, announced by Bill Weismann,
national sales manager, are Walker Audio Assoc.
for hi fizaudio outlets and J. Vah! Assoc. for
mass merchandisers.
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NASHVILLE—Although there
has been a trend in this market away
from record company-owned and
operated recording facilities, Co-
lumbia Studio has continued to
bring in volume business from both
CBS and independently produced
acts,

“Half of our business comes from
Columbia label product,” observes
Norm Anderson, Columbia’s studio
manager, “and the other half repre-
sents custom business from outside
labels such as ABC, Warner Bros.,
Elektra, Capitol and Monuinent.”

The studio was originally built in
the 1950s by Owen Bradley and is
the oldest existing recording facility
in Nashville, as well as the first to be
located on what is now Music Row.

At the time of its construction, it
consisted of only one control room
and studio which soon became
dubbed “the Quonset hut,” due to its
housing and appearance. In 1962,
CBS purchased the studio, and in
1965, augmented it with an addi-
tional larger recording area.

Studio B, the original facility, was
the recording site for many of the
earliest country hits from Nashville,
hosting artists such as Brenda Lee,
Johnny Horton, Jimmy Dean and
the Everly Brothers.

Today, both studios are used by
many in-house Columbia acts in-
cluding George Jones, Marty Rob-
bins, Johnny Paycheck, Barbara
Fairchild, Joe Stampley and Tammy
Wynette, along with outside label
talents such as Merle Haggard,
Donna Fargo, Marie Osmond,
Charlie Rich and Mel Tillis.

In the non-country vein, Colum-
bia has been responsible for product

BUSIER THAN EVER

Nashville’s Columbia
Studio Carries On

By KIP KIRBY

by the Imperials, Isaac Sweat, the
Rambos and Wham, as well as Dave
Loggins’ “Please Come To Boston,”
the mastering of Joe Tex’as “Ain’t
Gonna Bump No More,” and most
recently, new album sides by Lee
Clayton.

Columbia Studio consists of two
fully-equipped state of the art
recording and control rooms and a
small tracking/overdubbing studio.
Not long ago, three MCI 2-tracks
and a third Ampex 24-track ma-
chine were added in an upgrading
and expansion campaign that also
calls for the construction of a new
drum booth and vocal booth for stu-
dioc A.

The operation has complete in-
house mastering facilities with three
computer-controlled lathes called
Discomputers, exclusively designed
and manufactured for Columbia-
owned studios.

“The Discomputer,” says Ander-
son, “is capable of putting more pto-
gram space per inch on a record, or
cutting a hotter-sounding product
without danger of groove echo, lift-
outs or overcuts.”

The CBS studio staff is comprised
of 13 engineers, four mixers (includ-
ing Lou Bradley, recently voted en-
gineer of the year for 1978 by the
Nashville NARAS chapter), two
mastering engineers and two main-
tenance SUpErvisors.

The facility, with a consistent
track record of more than 30% of the
top 100 country chart singles at a
time to its credit, holds the distinc-
tion of being not only one of the bus-
iest studios in town but the only re-
maining major label-owned
recording facility in Nashville.

Billboard photo by Dean D. Dixon

On Board: Norm Anderson, Columbia studio manager, watches as CBS engi-

neer Lou Bradley, left, mixes a master for Norro Wilson, right, vice presiden:
of a&r, Warner Bros.

Stephens ‘40’ At Queen Village

PHILADELPHIA—Queen Vil-
lage recording studios here is using
what it claims is the first custom-
built Stephens Electronics 40-track
tape recorder delivered to the North-
east, according to president/owner
Walt Kahn.

“Hot Shot” by Karen Young was
the first project mixed on the new
machine, which Kahn notes features
interchangeable heads so that the
unit records 40-, 32-, 24- or 16-track
sessions on two-inch tape.

SPECIAL ROOM—First look at the Village Recorder’s $1.5 million studio D shows a drum kit sitting on a raised platform
in the rear of the photo in the portion of the room in which a panelled ceiling opens and closes. One of three isolation
rooms is at the left rear with the control room window center right.

2nd Studio Opened By Westlake Audio

® Continued from page 51

Westlake facilities, notes Phoenix,
are found in most parts of the world
now and the company has also de-
signed and built many home studios
for recording artists and producers.

In addition to offering state-of-

the-art recording studios at the Bev-
erly Bivd. location, Phoenix adds,
the studios serve a dual role as mod-
els for prospective clients.
“Westlake,” adds Marron, “still
maintains a full team approach to
studio design and construction, han-
dling virtually every aspect of the

s

operation.” The company has
swelled to nearly 50 persons.
Despite the fact that construction
related costs have risen approxi-
mately 40% in the last three years
and cost of professional hardware
some 20%-25%, “business is as good
as it’s ever been,” claims Phoenix.
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ceiling and wall effects —our spinners, rain lights, chasers,
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Discos

8 ‘Majors’
Catering To
5 Mil Plus

¢ Radcliffe Joe, Billboard’s Disco

Editor, visited the major clubs in Los
Angeles last week. This is his report.

LOS ANGELES—With only
about eight major clubs catering to
the disco tastes of the more than five

; million entertainment seckers in this

city. Los Angeles still ranks second
to New York which holds the cov-
eted title of number one disco city in
the US.

However. with new clubs crop-
ping up all over the city, plus the as-
sistance of two major radio stations
KISS-FM and KUTE-FM pro-
gramming disco music. and the
growing support of a trends-ori-
ented press, the consensus is that Los
Angeles has the potential to possibly
pass or at least rival New York as the
nation’s disco capital.

Among the major clubs in oper-
ation at this tume are: Studio One,

Disco. Odyssey, Hard Times
Charlies. Dillon’s and Scandals. The
last two are reportedly experiencing
operational difficulties, Dillon’s be-

Happy Time: L.A. discogoers enjoy New York style pro-
Moody’s, Osko’s. the Probe, Circus- gramming in many clubs. active. (Continued on page 56)
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By RADCLIFFE JOE

causc of its unpopular location in
downtown L.A. and Scandals be-

cause, like Xenon in New York, it
opened for business prematurely. a
move which resulted in a dissatisfied
clientele.

Billboard photos by Bonnie Tiegel

Together Duo: Angelenos keep area clubs perking and

 The L.A. Scene: Growing, But 2nd To N.Y.

2 Stations
Help Build
Club Fever

Studio One is unquestionably the
most popular club in the city.
Owned by gay rights advocate Scott
Forbes, it caters almost exclusively
to the city’s large gay population.

It does not pretend to be anything
buta gay club. and even discourages
attendance by women and hetero-
sexuals through the use of stringent
and unusual admission rules. These
include the non-acceptance of hats,
handbags and open-toed shoes. and
the insistence that patrons also be
holders of a valid Calitornia driver’s
license.

Housed in a huge converted ware-
house, Studio One has a legal capac-
ity of about 700. but manages to
cram in as many as 1,200 patrons on
a good night.

Established about 4% years ago. it
is one of the oldest clubs in the city.
but Forbes and manager Steve
Cornecl are constantly upgrading

~
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Nothing Could Be Finer:
Corn Club In S. Carolina

SPARTANBURG, S.C.—The
proliferation of disco music in the
Carolinas is dependent to a large ex-
tent on the area’s spinners. This is
the feeling of Skip Corn. deejay at
the plush new O’Sullivan’s disco-
theque here.

Corn, a spinner with about three
years’ experience to his credit, bases
his observation on the fact that “few
radio stations in the arca are willing
lo program any sort of uptempo mu-
sic. “This,” he continues, “*makes it
difficult for Carolinas’ residents to
become disco music-oricnted.”

Corn is. however, gratetul for the
fact that most spinners in the area
are allowed total control over the
music they program for their clubs.
The reason for this. he explains, is
that Carolina club owners are not as
aware of music trends as are their
counterparts in other states. “Con-
sequently there is little pressure on
the decjay who is free to play his
own formats.”

Still. Corn complains about the
lack of expertise and profes-
sionalism on the part of some arca
spinners. “They do not really know
how to mix music,” he charges.

Corn, who reportedly keeps close
1o 1,000 persons dancing throughout
the night at O’Sullivan’s. not only
plays almost straight New York type
disco music. but is also a competent
mixer. He is proud of his expertise
and wishes that more of his col-
leagues would take time to do their
homework and approach their turn-
tables with interest and enthusiasm.

Corn is confident that the disco
concept in the Carolinas has passed
the fad stage and is now at the point
where it is big business for area en-
treprencurs. The clubs, he declares,
are assuming more of the sophis-
tication of their Northern counter-
parts. There is, today, more empha-
sis on decor, light shows and the
quality of the sound equipment
used.

~ “What is happening,” he states.
“is that the Manhattan style club is
no longer just something we hear

about down here. It has become a
reality.”

Corn also notes that record retail-
ers in the area are becoming caught
up in the disco movement. “They are
showing an increasing interest in
working with spinners in an effort to
increase sales.”

To help sustain this interest. Corn
sends his club’s playlists to record
stores, radio stations and other spin-
ners in the neighborhood.

He feels that with this sort of inter-
action he can help increase aware-
ness and bring a 100% disco music
format to other clubs in the arca. as
well as help motivate record retailer,
to stock their shelves with disco rec-
ords.

4 Men Feted By
N.Y. Disco Den

NEW YORK-To commemorate
its first year of operation, Disco Den,
a Harlem-based record pool, recog-
nized several record business figures
with awards at a party held recently
at New York’s Harlem World Disco.

Disco Den president Dennis
Franklin and vice president Joel
Wilson cited Ray Caviano of
Warner Bros. Records, Ken Fried-
man of Salsoul, Norman Gardner of
Fantasy and independent promoter
Doug Redick as “among the carliest
of our supporters.” The pool is now
serviced by 125 record companies