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TOP POP SINGLE LABELS:
#1 RSO

TOP POP ALBUM LABELS:
#2 RSO

TOP EASY LISTENING LABELS:
#3 RSO

TOP POP SINGLES GROUP:
#1 BEE GEES

TOP POP MALE ARTISTS

HOT 100 & LP'S COMBINED:
#1 ANDY GIBB
#6 ERIC CLAPTON

TOP POP GROUP

HOT 100 & LP'S COMBINED:
#1 BEE GEES

HONOR ROLL OF NEW |

POP SINGLES ARTISTS:
#1 PLAYER
#2 JOHN TRAVOLTA/OLIVIA NEWTON-JOHN |

TOP POP DUO

HOT 100 & LP'S COMBINED:
#8 JOHN TRAVOLTA/OLIVIA NEWTON-JOHN

TOP NEW COUNTRY ARTISTS:
#10 ERIC CLAPTON

TOP SOUL ALBUMS:
#3 SATURDAY NIGHT FEVER
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Bee Gees
Top New
79 LPs

By PAUL GREIN

LOS ANGELES—The Bec Gecs' first studio
album since its pre-"Fever” “Children Of The
World™ LP in 1976 tops the list of superstar
product slated for January and February.

New albums are also expected by such
strong acts as Gerry Rafferty. Jefferson Star-
ship. George Benson. Teddy Pendergrass,
George Harrison. Peter Brown. Bob Weich,
Anne Murray. Abba, Bad Company. Quincy
Jones. Supertramp. Johnny Mathis. Denicce
Williams, Marshall Tucker Band. Allman
Brothers Band. Betty Wright. Raydio. Elvis
Costello. Con Funk Shun. Barry White. John
Denver. Cheap Trick and Diana Ross.

This heavy release reflects the fact that sev-
eral of the industry’s biggest-selling acts
missed the Christmas buying scason. Besides
the Bee Gees. whose “Spirits Having Flown™
album ships in early February. titans passing
on holiday sales arc the Eagles. now due in
March with their seventh album for Elektra/

(Continued on page 109)

U.S. Labels Ink More
Regional Artist Pacts

By IRV LICHTMAN & ADAM WHITE

NEW YORK-—-Major U.S. labels. looking
over a highly competitive landscape. are set-
tling for less than the total international sales
pie as they seek rights to key acts.

Highlighting this direction is the impending
deal bringing CBS North American rights to
Paul McCartney & Wings.

These localized arrangements. blossoming
over the past year or so. not only involve secur-
ing rights in the North American market. but.
In some cases. representing artists abroad who
are released here by other companics.

While it’s truc that many super acts come to

{Continued on page 100)

General News

SEASON’'S GREETINGS

First Videodisk Players
Bow, But No Pop Music

By STEPHEN TRAIMAN

NEW YORK —The first consumer long-play
videodisk players went on sale in Adanta Fri-
day (15). with about one-third of the initial
200-program catalog available. The music in-
dustry. however. will have to wait for any di-
rect sales or distribution involvement.

As projected earlier. the Magnavox-built
Magnavision player for the joint Philips/
MCA optical videodisk system has a $695 list
price, with the 200 titles in the MCA Disco-
Vision catalog ranging from $5.95 for a half-
hour “how-t0™ show o $9.95 for hour-long-
plus classics and television movies. $15.95 for

To Our Readers

This 1s a combined year-end issue for the
weeks of Dec. 18 and 25. Duc to the holiday
period and often delaved mail deliveries. we
are combining the last two weeks of the year
into this single holiday special. Our next regu-
larissue will appear the week of Jan. 1. 1979.

FBI INTRIGUE =

more recent films. and $20 for a limited num-
ber of classical ballet and operetia sets.

But initial distribution will be limited to
three arca Magnavox dealers—Rich’s depart-
ment store. Allen & Bean and McDonald’s
Magnavox home entertainment centers—and
software will be supplied only to these dealers
by a separate MCA DiscoVision marketing
network and via mail-order from MCA sub-
sichary Spencer Gifts.

“We must go where Magnavox wishes ini-
tially,” explains Jack Findlater. DiscoVision
president. “but we've had muny calls trom
record dealers. hi fi stores and rackjobbers
about carrving the line. Magnavox has the
right to introduce the system with its dealers.
and the record industry will have to wait until
the market expands.”

Those record/tape outlets into audio and
video hardware also may have quite a wait. as
Ken Ingram. Magnavox senior vice president.
sales and marketing. emphasizes that more of

{Continued on page 92)

WKTU’s
Disco Is
N.Y. King

By DOUG HALL

NEW YORK-Disco is king of New York
radio and may well be shortly king of all radio.
What had been indicated in monthly Medi-
atrend studies (Billboard. Nov. 25, 1978) is
more than confirmed by the October/Novem-
ber Arbitron report due to be released Fridayv
(22): WKTU-FM New York 1s the number
one station in the number one market.

Not only is the station number onc. but it s
number one by such a comfortable lead its in-
credible audicnce share of 11.3 has dumb-
founded most of the radio community.

Most observers had expected the station to
do well with a share ranging from a 5.0 to an
&8 0. but no onc expected it to come out on top
severely hurting long-time New York champ
contemporary WABC-AM. WABC ran a poor
second with a 7.1 share.

The dramatic jump from a 1.4 share in July/
August and a 1.7 sharc a vear ago when the
station was doing the mellow sound tore share

(Continued on page 22)

Lacquer Masters Hit
In Quality Chain Vise

NEW YORK—A dearth of quality lacquers
in mastering studios here and abroad is seen as
temporary. However. the long-range situation
is far more critical due to the small number of
key raw material and finished blank suppliers.

There are only three lacquer manufacturers
in the U.S. plus Pyral in France. and one sup-
phier each for the alumimum base. the vital ni-
trocellulose chemicalin the coating compound
and the coating compound itself. And when
any one element goes bad. the chain suffers in-
tensely.

Coupled with steady pressure on pricesat all
levels that has brought the first rises in more

(Continued on page 14)

From this seasons big . BA AR GALACTICE, comes Ifie 1a
moving original soundtrack (MCA-3051). Featuring music performed by
the Los Angeles Philharmonic Orchestra which 1s composed, conducted
and produced by Stu Phillips. Also includes the R&B disco hit “It's Love,
Love, Love” (MCA-40972) performed by the Space Angels and produced
by John Tartaglia. Available on MCA Records & Tapes.  (Advertisement)
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Court’s Affidavit Reveals
Counterfeiter Infiltration

By IS HOROWITZ

NEW YORK-FBI infiltration into record and tape counterfeiter
ranks is reported in dramatic detail in an affidavit unsealed by the U.S.
District Court here last week.

That affidavit and others still sealed provided the documentation for
scarch warrants used by the FBI in its massive strike Dec. 6 against al-
leged counterteiters and pirates in five states (Billboard. Dec. 16. 1978).

It describes how government agents gained the confidence of pre-
sumed counterfeiters. made purchases of illicit productand acted asin-
termediaries between persons identified as trafficking in counterfeit

merchandise.

Meuanwhile. the FB] and the Organized Crime Strike Force of the
Justice Dept. are now busily sorting through the mass of material cap-
tured to prepare presentations to the grand jury here next month.

More than $100 million worth of illegal product and equipment used
in its manufuacture was seized by some 300 FBlagents in raids against 29
locations in New York, New Jersey. Connecticut, North Carolina and

Georgia.

(Continued on page 40)
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The trail-blazing smash-hit single “Sharing The Night Together” (4621)
has ignited “Pleasure And Pain” (SW-11859). Dr. Hook's fastest-selling
album on Capitol Records and Tapes. Producer: Ron Haffkine. Manage-
ment: Ron Haffkine & Bobby Heller. (Advertisement)

(Advertisement)

YOU FOOLED ME
GREY AND HANKS

AFL1-3069

www americanradiohistorvy com

The Unmistakable,
Shake Your Body Till

Daybreakable Sound
of 4
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BAS’ C THE NEW
GLEN CAMPBELL

ALBUM ON CAPITOL REC ORDS

ALTHOUGH NOT NOTED IN PREVIOUS ADVERTISEMENTS, THE SELECTION
“CAN YOU FOOLI” WAS PRODUCED BY DENNIS LAMBERT AND BRIAN POTTER.

THE REMAINDER OF THE ALBUM WAS PRODUCED
i M) BY GLEN CAMPBELL AND TOM THACKER FOR OMNIBUS PRODUCTIONS, INC.
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Neil Diamond
LPs At $100
Really “Gold

By DAVID FARRELL

TORONTO-The trend to special
pressings. be they colored vinyl or
picture disks, takes a new. expensive
turn this week when MCA Canada
ships a 24 karat gold-plated Neil
Diamond album with a suggested
hist price of $100 (around $85 U.S.).

The disk is. appropriately. Dia-
mond’s “20 Golden Greats.” a re-
package of his MCA repertoire. in-
cluding “Sweet Caroline.” “Song
Sung Blue,” “I Am ... I Said.”
“Cracklin’ Rosie™ and “Holly Holy.”

The plating is being handled by
Poser Productions of Toronto. a
business awards manufacturing firm
which has developed a process
permitting vinyl to be covered by
metal veneer (Billboard. Nov. 25.
1978).

The company has been plating al-
bums and singles for the Canadian
Recording Industry Assn. for certi-
fied gold and platinum awards. It
also produced a “silverized™ press-
ing of Triumph's “Rock And Roll
Machine™ LP for Attic Records last
month.

MCA Canada initially ships 500
of the Diamond disk in a special
dark green box which also contains a
regular, black vinyl pressing of the
same record.

This is intended for purchasers
who don't wish to track their stylus
across the metal surface of the gold

(Continued on page 12)

Videodisk Royalty
For Talent Eyed
As System Bows

By ED HARRISON

LOS ANGELES—The uncharted
area of artist royalty remuneration
for videodisk performances moves a
step closer to becoming a major issue
with the debut last week of the Phil-
ips-MCA DiscoVision system. (See
story on page one.)

Artist, label, publisher and musi-
cians union are now taking closer
and realistic looks at formulating a
workable royalty rate. The coming
of the videodisk has been mentioned
for the past five years, but now it is
here.

MCA Inc., for the purposes of test
marketing, produced a videodisk of
an Elton John concert, which offi-
cially launches the marriage of mu-
sical sight and sound. However, the
John videodisk is not included in the
first 75 videodisks MCA is offering.

David Lipton, public relations di-
rector for DiscoVision, acknowl-
edges that the John videodisk is not
included on his list of those being
made available. But he doesn’t know
why the LP is not in the debut re-
lease.

And because of the undefined
royalty schedule, as of yet there are
no fresh musical performances to be
put on the market by MCA.

The Elton John program was a
unique case in that it was filmed in
England. thus avoiding the negotia-
tion of payment with the American
Federation of Musicians. Also.
MCA paid a flat fee for use of the

(Continued on page 132)

Something New?

Billboard photos by Todd Grey
Think picture disks are new? Glen-
dale, Calif., retailer Ray Awery of
Rare Records & New, shows two pic-
ture disks from the 1930s and
1940s. Above he holds a Record
Guild of America 78 r.p.m. chil-
drens’ disk, circa 1935-36 of ‘‘Carry
Me Back To Old Virginny'' featuring
‘“‘vocal and full orchestra” but no
other label information. Left: he
holds an America Vogue 78 featur-
ing Clyde McCoy performing

“‘Sugar Blues’’ circa mid-1940s.

Biggest Winter CES Seen
With NARM Collaborating

By STEPHEN TRAIMAN

NEW YORK-The biggest Win-
ter Consumer Electronics Show in
history is shaping up as a four-day
showcase of tomorrow’s audio and
video technology—with much poten-
tial for all elements of the global mu-
sic industry.

At the Jan. 6-9 Las Vegas Conven-
tion Center locale, some of that tech-
nology—and the cross-merchandis-
ing potential—again will be jointly
displayed by the National Assn. of
Recording Merchandisers and the
sponsoring Electronic Industries
Assn./Consumer Electronics Group.

The audio/video crossover also
will be highlighted in special CES
conferences and seminars, including
the second devoted to creative au-
dio. as well as separate sessions on
audio components. auto audio,
“esoteric™ hi fi and home video sys-
tems.

Some 811 exhibitors will occupy
nearly 460.000 net square feet. up
from 550 companies and 342,500
square feet just a year ago, notes
Jack Wayman, EIA/CES senior vice

president. All facilities are used in
the Convention Center and adjacent
Hilton Hotel, plus 100 suites for

(Continued on page 92)

FBI's Goods Seizure
Faces Legal Challenge

By IS HOROWITZ

NEW YORK—FBI seizure of al-
leged counterfeit recordings Dec. 6
faces its first legal challenge Mon-
dayv (18).

Justice Dept. attorneys will coun-
ter a motion by General Music Corp.
of Charlotte, N.C.. one of the prime
targets in the massive raids two
weeks ago. to have captured mate-
rial returned. The motion will be ar-
gued in Federal District Court in
Statesville, N.C.

Ralph Phillips, president of Gen-
eral Music, says. “We are not guilty
of anything charged in the search
warrant.” He also describes as
“grossly exaggerated” published es-

(Continued on page 132)

e ADDS POP, SOUL, DISCO oo
Capricorn Goes
Beyond Boogie

By PAUL GREIN

LOS ANGELES—Perhaps because Wet Willie has gone to Epic and the
Marshall Tucker Band is signing with Warner Bros.. Capricorn is expanding
its base beyond Southern boogie rock. The coverage will now include pop. soul
and even disco. according to Phil Walden. label president. At the same time.
it will continue easing into the country market. in which it has already scored a

top 10 hit with Kenny O'Dell’s
“Let's Shake Hands And Come Out
Lovin'™ Capricorn recently made a
deal with O'Dell's producer. Bob
Montgomery. to produce another
country artist. Bobby Lewis.

Booker T. Jones is another pro-
ducer whose services the label has
enlisted. Jones will bring one act to
the label and produce others already
there.

Fifteen months after Capricorn
left Warner Bros. distribution for
Polygram. Walden says: “We're
ready todeal as a full-line independ-
ent record company and not just a
joint venture, custom label oper-
ation.” (Polygram. he claims. does
not participate in Capricorn’s earn-
ings other than receiving its distribu-
tion fee.)

“In the past year we've made sub-,

stantial expansions in our organiza-

tion.” Walden continues. “By Janu-
ary we'll have added in-house
business affairs. legal. artist relations
and publicity departments.”

Capricorn did have a top 20 disco
hit a year ago with the Philharmon-
ics” “For Elise.” but its current plans
to expand into that field may sur-
prise some. What led to this deci-
sion? "Greed.” says Walden ldugh-
ing. adding “it’s really an extention
of my r&b affiliation.”

Walden notes as a manager of
contemporary black talent in 1965-
67 his ciient roster included Otis
Redding. Now a movie on Redding
is in the work ‘with Walden serving
as executive producer. “This could
be my entree back into black music.”
he says. looking ahead to a sound-
track on Capricorn.

(Continued on page 132)

Composers Retrieve
‘La Mancha’ Music

By IRV LICHTMAN

NEW YORK-In a highly un-
usual action, a three-member panel
of the American Arbitration Assn.
has rescinded the assignment of
copyright of the musical score to
“The Man Of La Mancha™ from
Sam Fox Publishing Co. to the
writers and their music publishing
firms.

In addition, the arbitrators have
awarded damages and royalties to-
taling $531,284.19 1o the writers,
Mitch Leigh and Joe Darion. and
their respective publishing com-
panies, Andrew Scott Music and
Helena Music.

Under terms of the original con-
tract, dated Oct. 1, 1965, as amended
June 30. 1966, the Sam Fox com-
pany was assigned part ownership of
the score, in addition to handling
administration.

Although the nature of the dam-
ages was not specified by the arbi-
trators in their award, the claimants
had charged Sam Fox with failure to
exploit the score and failure to ac-
count for royalties.

The claimants’ charges against
Sam Fox started 2% years ago,
largely as the result of efforts by
Alan Hoenig, former vice president

Jay Jacobs Bows 3 Music Jungle Stores

KNOXVILLE—Long-time mar-
keting executive Jay Jacobs, for 11
years a partner in Knox Record
Rack Co. here, opens his first three
retail stores, independent of that op-
eration, in April.

Jacobs stresses that his personal
expansion receives the blessing of
Sam Morrison, founder of the rack-
jobber, where he remains a partner.

To be called Music Jungle, the
largest of the three stores opening si-
multaneously will be an 11,000
square foot freestanding outlet in

the heart of the West Knoxville
shopping district, Jacobs says.

The other two stores, approxi-
mately 2,500 square footers, will be
in suburban North Knoxville and
Concord. The 11,000 square foot
store would be the largest in that city
and among the two largest in the
state.

Carrying out the motif of the
name, the stores will feature an en-
tire traffic wall done in the green
plants and wallpaper, with the
greenery throughout the store.

Starting inventory will be heavy
in albums, singles, music books, T-
shirts, accessories and blank tape.
Jacobs intends to special price 50 to
60 albums regularly.

The store will feature a separate
ticket sales area. Jacobs intends to
work closely with concert promoters
staging gigs in the area.

Jacobs says the big store will fea-
ture an exclusively classical album
department enclosed in glass within
the outlet.

Jacobs, a former national sales

and treasurer for Mitch Leigh's var-
ied interests.

The impact on the music publish-
ing community with regard to this
binding award made on Monday
(11). is somewhat unclear.

It does not set a precedent in a

(Continued on page 45)

Labels, Peaches
Tie 3D Promo

By JOHN SIPPEL

LOS ANGELES—More labels are
participating in the 3D promotions
created and manufactured in-house
for the 34 Peaches stores in the U.S.

Following the impact of the “War
Of The Worlds™ Columbia album
in-store merchandising. Capricorn
Records introduces the second store-
dominating display. Built by Tim
Bruckner, Nehi's 3D boss. the arrest-
ing six-foot square cubicle contains
a life-size replica of the running
nude male figure on the cover of "1
Reserve The Right™ by Stillwater.

Bruckner creates the motion im-
pression through the use of a moving

(Continued on page 112)

In Knoxville

manager with UA Records and vice
president with District Sales. Wash-
ington, D.C., has hired a veteran re-
tail manager whose name will not be
disclosed until the store is ready to
open.

Jacobs is shooting for three to five
more stores within a 300-mile radius
of Knoxville over the next 24
months. First warehousing for the
three Music Jungles will be in the
11,000 square foot flagship store. Ja-
cobs also intends to operate a one-
stop from that location.

Billboard is published weekly by Billboard Publications. Inc, One Astor Plaza, 1515 Broadway. New York, N.Y 10036 Subscription rate: annual rate.Continental U.S. $95. Second class postage paid at New York,
N.Y. and at additional mailing office. Current and back copies ot Billboard are available on microfilm from KTO Microform, Rte 100. Millwood, N Y 10546 or Xerox University Microfilms, 300 North Zeeb Road, Ann
Arbor, Michigan 48106. Postmaster, please send form 3579 to Billboard, P.O. Box 2156, Radnor, Pa. 19089, Area Code 215, 687-8200.
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NEW YORK-—Portraying itself as
an “attractive alternative,” Polydor
Inc. expects 1979 to be a year in
which it can vie for major rock acts as
they become available.

With its new executive staff run-
ning smoothly and a number of
charted products, label president
Fred Haayen maintains that the
company has established both a
strong internal and industry image.

Net sales, he says, should be 30%
ahead of 1977, pointing to November
as the best sales month in the history
of the company.

Haayen, who took over reins of the
label last April, targets the kind of
rock acts to be signed as those which
can achieve a consistent minimum of
400,000 to 800.000 in albums sales
each time out.

*l believe we've proved to our-
selves and the industry that we're a
viable company,” Haayen declares.
The executive adds that he sees this
new Polydor image reflected in com-
munications with managers and law-
yers, many of whom are initiating
contacts with Polydor.

Haayen., it should be pointed out,

By IRV LICHTMAN

has his industry roots on the a&r
level, having been a successful pro-
ducer (i.e., Golden Earring) of many
acts in Europe.

Thus, the company’s creative input
starts at the top, and for Haayen it
means constant auditions at his New
York headquarters and frequent trips
to showcases around the country to
see and cvaluate new talent.

Haayen credits the arrival of Dick
Kline as executive vice president last
September as a key factor in Poly-
dor’s present momentum. “It was
tough without Kline to move and
build our credibility in radio, an area
that was giving us a negative return
on investment.”

Kline, whose own industry roots
are in promotion, says he respected
the “professional approach™ of Poly-
dor’s promotional staff when he ar-
rived at the company. but the “voung
and inexperienced staff required mo-
tivation.”

Kline feels that *nine out of 10 rec-
ords are good records. It’s a question
of who gets the edge from radio. 1
spent many sleepless nights trying to
figure ways in which radio could con-

General News

—New ’79 Polydor Image—

sider our product, aware that we
could backup breakouts with effec-
tive marketing strategies.”

Kline says he decided to provide a
“central focal point™ in marketing
and decided, along with Harry Anger,
senior vice president of marketing, to
launch a campaign dubbed *Step into
Disco & R&B.”

This campaign, featuring trade dis-
counts, $150,000 in time buys and a
10,000 run of a dealer sampler album,
is expected to stimulate three million
units sold in the disco and r&b area.

Indeed, Polydor is hot in the disco/
r&b field with a top 10 crossover hit
with Alicia Bridge's single, *I Love
The Night Life,” and an album,
“Alicia Bridges.” Additionally.
there’s Hot 100 activity with Dan
Day, Peaches & Herb, Gloria Gaynor
and r&b charting for Peaches &
Herb. Joe Simon and Isaac Hayes.

Kline, who holds that “once in pro-
motion, always in promotion,” has
created a “dual function” format at
the label. Jerry Jaffe, for instance,
has moved into artist development.
but will maintain a rele in national

(Continued on puge 112)

‘SUPERMAN’

NEW YORK —Lots of cover rec-
ords in varied music areas, a music
publisher’s dream. are in the works
for the main title and love theme
from “Superman—The Movie.”

The John (*Star Wars™) Williams-
composed  score. published by
Warner Bros. Music. is being re-
leased by Warner Bros. Records as a
two-L.P soundtrack album. Also. the

label is marketng a \mnlg of the
main title and love theme. “Can You
Read My Mind™ (lyric by Leslic Bri-
). culled from the album.
Meco. of “Star Wars™ and -
Encounters™ disco tame, was sched-
uled here late last week o cut music
from the film that will require about
hall" of an LP for release on Casa-
blanca Records.

cusse)
“Close

It’'s a Bird, It’'s a Plane,
It’s ‘Superman’ Promotion

LOS ANGELES—The Warner
Bros. release Friday (15) of a double
album soundtrack of the “Super-
man” film will be the focus of a ma-
jor advertising, promotion and mer-
chandising push by the label in
cooperation with other Warner
Communications divisions.

Slated for retail outlets are limited
edition five-toot dimensional motor-
ized telephone booths, Superman
standups, album jackets, four-color
movie stills. posters and buttons.

Academy Award winner John
Williams (“Jaws.” “Star Wars.”
“Close Encounters Of The Third
Kind™) composed the score. which is
performed by the London Sym-
phony Orchestra.

Graphics for the album include
the “Superman™ logo as well as a full
color rendering of Superman star
Christopher Reeve “tlying™ in cos-
tumed regalia.

Both the label and the film com-
pany arc anticipating major promo-
tional pushes for the tilm which has
a “Star Wars” sounding theme as a
result of Williams being the com-
poser.

The movie has already opened
here. and in New York, Washington
and London.

Keynoter For
NARM: Cornyn

NEW YORK=Stan Cornyn. who
stirred the 1975 National Assn. of
Recording Merchandisers conven-
tion with his talk. “The Dayv Radio
Dicd.” will be the kevnote speaker at
the associations 2Ist annual con-
vention i Hollywood. Fla.. March
23.-28.

The executive vice president and
director of creative services for
Warner Bros. will address the open-
ing business session Saturday (24).
His topic will be “The Conflict Be-
tween Commercialism And Quality
In The Recorded Music Industry.™

Joseph Cohen. NARM executive
vice president. notes that Cornyn’s
1975 address “provoked nnprece-
dented research into the adult record
and tape markets and paved the way
for other studies to be used as the
basis for marketing decisions.”

RSO ADOPTS SECURITY PLAN

LOS ANGELES—RSO has begun
new programs to combat record and
tape piracy and counterfeiting.

Private investigators and plain-
clothes police have been hired to
maintain 24-hour surveillance at
photo labs, pressing plants and dis-
tribution points, the label claims. In
addition, RSO is experimenting with
special labeling techniques and
chemical treatment of album covers

so counterfeit product can be casily
identitied.

These programs, and others, are
being put into effect immediately on
all upcoming releases, including the
new Bee Gees studio album. “Spirits
Having Flown.” and the soundtrack
“Moment By Moment.”

Label executives would not go
into more detail on the nature of
these and other programs.

New Movie Brings Inordinate Crop
Of Cover Records Of Williams Score

From the Epic. Portrait & Associ-
ated Label's division of CBS. Love
Unlimited on the Gold Unlimited
label is recording “Can You Read
My Mind?”

Three major MOR  attractions,
Andre Kostelanetz (CBS). Ferrante
& Teicher (UA)Y and Living Strings
(RCA) are recording material from
the film. as s Springboard Records
for an album release.

In the jazz arca. two CBS acts are
expected o cut “Superman” music.
Under George Butler's  direction.
they are Mayvnard Ferguson and
Ramsey Lewis.

“Superman.” said to be the vost-
liest film ever produced (about $53
million). began its US. run Iriday
(15). following a Royal premicre in
London Wednesday (13).
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 Executive Turntable |

Record Companies
Murray Gitlin is promoted to senior vice president. dircetor and treasurer
for Warner Bros.. Burbank. trom vice president. while other senior vice presi-
dential appointments there see Ed Rosenblatt becoming senior vice president.
director of sales and promotion and Lenny Waronker named senior vice presi-
dent director of a&r. Gitlin has been with the label 15 vears and prior o the
appointment was vice president and treas-
urer. as well as controller. Rosenblatt has
been with the label eight vears and was vice
president. dircctor of sales and promotion.
Waronher has been with the label 12 vears
and was both vice president of a&r and di-
rector of ad&r. In addition. three new viee
presidential appomtments include  Clyde
Bakkemo, who has been with the label 12
vears, most recently as director of” product
management; Carl Scott, with the labgl cight vears and recently director and
assistant director of artist development and pubhul\ and Tom RufTino, with
the tabel nine vears and recently manager of international operations.
Charley Nuccio resigns as pruldun of Island Records. New York. and will an-
nounce future pldns shortly. .. Jorge Alberto Pino appointed manager. inter-
national product development at RCA Rece-
ords. New York. He joined RCA in 1974 and
was recently international marketing special-
ist. ... Dave Keeler appointed vice president.
administration and finance for Cream Ree-
ords. Inc.. Los Angeles. He held a similar
postat Island. ... Chuck Melancon becomes
national sales manager for Chrysalis,
Angeles, after having been Midwest district
sales manager for MCAL .. Lou Polenta ap-
pointed director of accounting at Infinity Records, New York. He comes from
CBS Records after 14 vears where he was associate director of marketing anal-
wsis. ... Ken Benson named Capitol Records national AOR promotion coor-
dinator in Los Angeles. He was Western AOR coordinator. Dave Rothstein,
Capitol’s promotion manager for the Denver arca replaces Benson. ... Two
new appointments within Warner Bros. crea-
tive services department are Pete Johnson,
formerly executive director of product man-
agement. to ereative director of the company.
and Peter Whorf, formerly an assistant to
Stan Cornyn for WCI special projects. to ex-
ccutive art director. Both are Los Angeles-
based. . .. Sherry Goldsher named director of
the newly created video and film department
of ElektrazAsvlum Records. Los Angeles.
She was formerly national artist development coordinator. ... Tony Sepe now
vice president in charge of production at Unlimited Gold Records. Los An-
geles, after three vears as production manager and tour coordinator for Barry
White Productions. Inc. . . . Lee Wilder promoted to manager of artist relations
and publicity. ABC Records International. Los Angeles. ... Diana Emole be-
comes artist development’s national coor-
dinator for A&M Records. Los Angeles. She
Joined A&M in 1977 from artist relations at
RCA Records. . .. Chuck Gregory is now sen-
ior vice president of promotion at Sulsoul
Record Corp.. New York. and its affiliate la-
bels. ... Mary Beth Connors becomes man-
ager. branch sales, New York, RCA Records.
With the label since 19720 she was recently
field sales representative. Janice Scott
appointed director. radio and television production, advertising creative serv-
ices. CBS Records, New York. She had been assistant director. radio produc-
tion. ... Issy Sanchez appointed national disco a&r coordinator for Atlantic
Records, New York, while Roxy Myzal is named associate national disco pro-
motion director. Sanchez will continue as national director of disco promotion.
Myzal had been the label’s New York local
promotion manager. . .. Four regional disco
e 1 representatives are named for Warner Bros./
RE-C Records reporting to Craig Kostich, na-

G|t|m Rosenblatt

Los

s

Waronker Bakkemo

Pino Melancon

Polenta Benson

et
¢ ¢ . Y tional disco promotion director. Midwest re-
& +7d gional disco representative is Jim Thompson,
i S A 1nrnurlv vice president of Dogs Of War
k ‘;‘J Disco Jocks Assn. Joe Carvello is Northeast ;
Gregory and Southern disco rep after having been a Connors

coordinator for the Boston Record Pool and

a disco DJ in that city. West Coast disco rep is Wes Bradley, formerly involved
in promotion for both the Southern California and Bay Area Disco DJ Assn.
and a San Francisco disco D). And Rita Heyer, who worked in disco promo-
tion for Warner Bros. well as in the label’s New York publicity office. is now
New York diseo promotion rep. Kostich had been national promotion director
for Far Out Management. ... RCA Records, Nashville. has tapped Patrick
Bullock and John McNamara as managers, regional promotion to handle its
Nashville pop product in the Southwest and Midwest, respectisely. Bullock,
whose previous experience includes serving in the Waylon Jennings organiza-
tion and as Southwest regional promotion manager for London Records and
CTL will operate trom Dallas. McNamara, a former pop promotion manager
for Mereury Records. Chicago, will retain his base there. ... Bob Carroll and
Paul West appointed to new posts at Capitol Records, Los Angeles. Carroll
will become assistant studio manager at the label's Hollywood Tower. He had
been with the label's clectronic development group. And West, who spent two
years as a duplicating supervisor in the tape departmentat Capitol’s Winches-
ter. Va.. facility, will become Warner Bros. quality control manager at Capi-
l's Los Angeles plant. . .. Carol Bork appointed associate director, East Coast
tour publicity, Columbia Records. New York. She had been manager, tour
publicity. ... Janet Oseroff, formerly TK Production’s director of worldwide
publicity based in Miami, has relocated to New York.

(Continued on page 132)
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GORTIKOV RAPS—Stan Gortikov, president of the Recording Industry Assn. of America, fourth from left, holds
an informal seminar at Chrysalis Records, Los Angeles, discussing the structure and functions of his organization.
Gortikov is making similar stops at other labels. Shown, left to right, are Stan Layton, national sales manager; Toby
Lubov, manager of West Coast publicity; Roger Watson, national a&r director; Gortikov; Jan Rosenmayer, artist devel-
opment coordinator; Terry Ellis, label president; Eliza Brownjohn, international coordinator; and Sal Licata, senior
vice president.

Dear Sir:

I feel the letter you published con-
cerning the colored vinyl records
and giveaway situations at WWWD-
AM in Schenectady most absurd
and very tiring.

I was the announcer who pre-
miered the Moody Blues album in
question on June 3. 1978 and what |
played was a special tape, put to-
gether by London (Threshold) Rec-
ords and to my knowledge, there was
never a special colored vinyl press-
ing of that record sent to WWWD.

Please be aware that I am no
longer in radio, since | left the busi-
ness to go into fund raising for a
charity organization. What
prompted this letter is my intense
feeling that a severe injustice was
done to WWWD by printing that
letter.

Most music “scruffs’ like myself
know that whenever you want a
record, or just some LPs that are not
making the charts, you can usually
have them just by going down to the
station and asking for them. Believe
me, the station is most generous.

Most of the colored vinyl product
is used on the air or by the DJs at
their personal appearances, which of
course lend more promotional value
to them than the record being stuck
in someone’s collection or on a shelf
of someone’s office. To me it is in-
credulous that Billboard would lend
its valuable space to something so
trite to begin with. How could the
writer of that letter have any concep-
tion of what actually comes into the
station anyway?

WWWD is one of this country’s

Letters To The Editor

premier rock stations; there is no
other station like it anywhere. All of
the new music is carefully chosen
and usually played two or three
months ahead of everyone clse; i.e.:
Gilder, Hot Child, Boney M, Rivers,
both started last April. WWWD
gives away more album product
than both competitors combined.
How can you beat generosity like
that?

WWWD gives away more new
product by the new music it exposes
than all of the colored vinyl you
could buy in a year.

Michael Harres
Albany, N.Y.

Dear Sir:

I want to congratulate you on the
salute to the 25th anniversary of rock
'n’ roll. While the name Alan Freed
was alluded to several times in one
article, he is best remembered it
seems for his move from WJW-AM
here in Cleveland to New York.

However. | want to add this little
footnote to the history of rock.

Alan Freed in 1953 was well es-
tablished as the “Moon Dog" show
host. His program included what we
called at that time race music. In
other words, it was r&b which would
not or could not be played on so-
called white radio stations. Alan,
being a white disk jockey on a white
station, was really a maverick.

However, since even he was unfa-
miliar with the music, he leaned
heavily on a very knowledgeable
music man here in Cleveland by the
name of Leo Mintz who was the
owner-operator of Record Ren-

J New Sound Choice Stores Opening

By JOHN SIPPEL

LOS ANGELES—Franklin In-
dustries, originator of custom 8-
track or cassette tapes of specifically
selected recorded performances, will
add three more Sound Choice stores
by year’s end to its lone outlet.

And, by July 1979, Daniel Shee-
han, developer of the concept of pro-
ducing a prerecorded tape of indi-
vidual selections in five minutes
from special computer hardware
(Billboard, Aug. 12, 1978), expects at
least 108 of his 210 investor/partici-
pants to open a similar tape store
cross-country.

To obtain the essential computer
hardware and auxiliary material 10
operate at retail, Sheehan says his
investors must pay $110,000 to open

www americanradiohistorv com

a turn-key operation minus store
lease and interior renovation.

The hardware in the Serramonte
Shopping Center. Daly City, Calif.,
now logs 1,500 recorded perform-
ances, primarily from the ABC,
Chancellor, All-Platinum and Vee-
Jay labels.

Within two weeks, Greg Sheehan,
the firm's marketing chief, antici-
pates another 1.000 selections from
Warner Bros., Elektra/Asylum, At-
lantic, Olympic, Everest, Helm, Nos-
talgia and Key 7 Music, the latter a
division of K-tel, will be added.

The present Sound Choice test lo-
cation is a 10 by 20-foot kiosk, which
has outgrown its present five em-

(Continued on page 108)

dexvous, a popular downtown music
store that catered to a lot of black
customers.

Leosuggested many of the records
which Alan then later programmed
on his show. It was Leo and Alan
who recognized that music was
“crossing over” and becoming popu-
lar with the young white audience.

Many of the records which Alan
played had a rocking beat. In his
commentary (Alan often spoke over
the records), he would often refer to
the fact that we are “rocking and
rolling.” Somewhere along the way,
Leo suggested to Alan that the
“new” music that he was playing
was rock and roll music. After Leo
made this suggestion, Alan used the
term more frequently over the air,
and the term rock 'n’ roll was coined.

I truly believe this is an authentic
recounting of how the term got
started as it applied to r&b music of
that era. Later on when other artists
accomplished the fusion between
country, pop and r&b to create the
new form which we now call rock,
they just applied Alan’s label to the
new music.

The reason | have written you this
account is simply because Cleveland
and more specifically Leo Mintz and
Alan Freed should be credited with
the creation ot the term rock and
roll. Cleveland has always been in
the forefront of rock music and even
today s one of the centers of good
hard rock interest.

Norman Wain,
Metroplex Communications,
Cleveland

Dear Sir:

Dec. 20, 1978 will mark the fifth
anniversary of the death of Bobby
Darin.

Itis time for those of us in the mu-
sic industry to look back and con-
sider the tremendous contribution
he made to our industry in his short
lifetime.

Darin’s records get more scarce
each year. Yet, there seems to be no
movement on the part of Atlantic
Records (Bobby established Atco
Records outside of the soul market)
or Capitol to reissue any of his old
albums. People trying to obtain old
Darin albums claim they cost $40 to
$60 in the stores.

Let’s have some repackaging of
old Darin sides so this extremely
gifted performer can be remem-
bered in the years to come by gener-
ations to come.

Harriet Wasser
New York
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WB Creates Regional Disco Promotion Wing

LOS ANGELES—Warner Bros.
has established an in-house regional
disco promotion staff. The four re-
gional and one national person
named by Ray Caviano, executive
director of Warner’s disco depart-
ment and president of RFC Rec-
ords, will work closely with disco
pools, disco deejays and radio.

This ploy by Warner’s adds to the
move to elevate disco into a special-
ized area of promotion, something
which other labels have already
done like RCA and Atlantic.

Caviano says the four disco reps
will “undertake aggressive disco
product promotion in close coordi-
nation with the Warner Bros. sales
and promotion staff and the entire
WEA marketing team.”

All four hired have been involved
in administering Record Pools and
are closely associated with deejays in
their respective local markets. “The
days are over of dealing with the
Northeast disco level conscious-
ness,” says Caviano.

The disco promotion team, work-
ing both Warner’s and RFC prod-
uct, will be headed by Craig Kostich.
national disco promotion director
working out of Warner’s Burbank
headquarters.

Former vice president of the Dogs
Of War Disco Jocks Assn. Jim
Thompson will work the Midwest
out of Chicago: Joe Carvello, former
coordinator for the Boston Record
Pool and a former deejay. will
handle the Northeast and South:
Wes Bradley. former San Francisco
deejay will work the West Coast,
Dallas, Houston and Southwest:
and Rita Heyer will cover the New
York tri-state area.

Caviano will be embarking on a
cross-country disco education cam-
paign meeting with WEA staffs and
deejays.

While in Burbank Caviano met
with all Warner Bros. vice presidents
to map out strategy. “We're ap-
proaching it just like Warner’s was
always into disco.”

He also notes that because the
disco deejay still plays such an im-
portant role in the making or break-
ing of a record that more attention
must be drawn to them. To accom-
plish this, Caviano intends to spend
one day a week on the telephone
with disco deejays.

In addition to clubs and radio sta-
tions. Caviano will zero in on retail

accounts that specialize in disco
such as the Downstairs stores where
disco freaks and other disco watch-
ers go for the latest in new product.

Unlike pop promotion in which
sales, time and how the record

By ED HARRISON

sounds on the station are used as ba-
rometers, the disco deejay is inter-
ested in what the music does on the
dance floor, Caviano points out.

While - Caviano won’t divulge
which acts are to be signed to his
RFC label, he does acknowledge
that the initial release will be on Feb.
9.

Meanwhile, his first work projects

will be Rod Stewart’s “Do You
Think I'm Sexy” which will be a 33%
r.p.m.. }2-inch remix for disco play.
The other records to be worked
disco are “Now That We Found
(Continued on page 116)

DIXON SUBS
FOR FIEDLER

BOSTON—Harry Ellis Dixon,
Boston Pops assistant conductor,
steps in for Arthur Fiedler to lead
the orchestra’s Christmas Pops series
this year.

Fiedler. who was operated on
Dec. 11, was reported in stable con-
dition last week at Boston's Tufts
Medical Center where a spinal by-
pass was performed upon the 84-
year-old conductor.

It would take a week before it was
known whether the results of the op-
eration were successful, sources at
the Boston Symphony say. However
there is optimism that Fiedler will be
back at work before long.

“They're saying there’s a 95%
chance that he'll be up there doing it
again,” a Symphony spokesman
says.

A Sunday (17) telecast by ABC
had to be cancelled because of the
operation. The broadcast from Sym-
phony Hall was planned as a cele-
bration of Fiedler's 84th birthday.

The orchestra also plans a substi-
tute conductor for its traditional
New Year's eve performance.
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“The Best.)’

BILLBOARD MAGAZINE

In just 11 years, The Spectrum has become
the most heavily-booked entertainment
center of its type in the country . . . the rock
capital of the world . . . and the standard by
which sports arenas are judged.

We've been host to an entire spectrum of
exciting events . . . the Moscow Circus to
Ringling Bros. and Barnum & Bailey Circus . ..
Flyers hockey to the Ice Capades . . . 76ers
basketball to the Harlem Globetrotters . . .
Olga Korbut to the Scots Guards . . . from the
music of the Grateful Dead to the songs of

John Denver.

Billboard Magazine has named The Spectrum
“The Best Concert Facility” in the arena
category two years in a row. That recognition
didn’t just happen . . . it comes from staging
events in a very special way. And it comes
from a total commitment to making The
Spectrum the best arena in the country.

To find out how you can be a part of this
“Commitment to Excellence,” contact: Mich
Sauers, Director of Productions.

Specbrum

Broad St. & Pattison Ave.
Philadelphia, PA 19148
(215) 336-3600

Allen B. Flexer, President

Stephen Greenberg, V. P. Productions
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MCA’s Diamond LP
Shipping‘Gold’Plated

® Continued from page 7

version, though, in fact, it can be
played.

The package concept came {rom
Scott Richards, the label’s general
manager. He says the high list price
1s intended to provide accounts with
a “decent profit margin.,” based
upon the investment they must make
to stock the boxed set. He does not

Delayed 13-LP
Beatles Set Out

LOS ANGELES—Capitol’s lim-
ited edition 13-LP Beatles box set
was scheduled for release Friday
(15). The $132.98 package of im-
ported Beatles cuts had been de-
layed twice previously.

The 3,000 sets pressed for the U S.
market are being allocated among
high volume accounts, explains Dan
Davis, Capitol’s vice president for
creative services and publicity.

Davis says the company didn’t
want to “over do” the press run be-
cause of the high price ticket. But he
notes that stores have indicated in
some instances that customers have
put down a deposit to ensure they
get a set.

Davis says this is the first time the
label has done such an extensive (ex-
pensive) pop LP box. One of the LPs
includes rare cuts which were never
included on albums.

disclose the wholesale price, nor the
cost of the unusual production.

No information was available at
presstime as to whether MCA U.S.
would release the record in the same
form.

MCA Canada is exploiting the
package with the claim that Dia-
mond’s years with the label (1968-
73) were his most creative and im-
portant, and therefore worthy of the
precious metal treatment.

It will be mass marketed “to the
right lifestyle,” as Richards euphe-
mistically describes its potential pur-
chasers. An independent research
company has been tapped for a mar-
keting prospectus which targets this
affluent grouping.

No production figures of the gold-
plated 20 Golden Greats” are
available, but one source indicates
that it might be in excess of 50.000
sets. The promotion will continue
through Christmas and beyond, uti-
lizing in-store displays in selected re-
tail outlets.

Richards points out that the regu-
lar vinyl version of the album has al-
ready gone gold in Canada. The "20
Golden Greats™ blueprint origi-
nated in Britain, where EMI has
been employing it for a number of
television-promoted releases by acts
such as Diamond (licensed from
MCA), Diana Ross and the Su-
premes (Motown). Nat "King™ Cole
(Capitol) and the Beach Boys (Capi-
tol).
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Beverly Hills 273-3113
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NEW YORK-The growth pat-
tern of WEA International in 1978
has retained its dramatic flavor, with
the disclosure that the year’s revenue
topped 1977 by 32.5% and 1976 by
88%.

The company does not reveal the
specific figures, but based upon in-
formation available ecarlier from
Warner Communications Inc. and
on the advances claimed, WEA In-
ternational business for this year
comes in at around $193 million.

This compares with $145.8 million
for 1977. and $103.2 million for
1976. These figures exclude reve-
nues from Warner-Pioneer, its 50%-
owned Japanese affiliate.

Comments president Nesuhi Erte-
gun, “Our successes this year sur-
passed the goals of a triple-thrusted,
year-long campaign. Our objectives
were: an increase in sales of our
English language repertoire (U.S.
and UK. product) by all of our
overseas companies: sales increases
of ‘national’ repertoire (self-pro-
duced by our individual overseas
companies) within their respective
markets: and sales increases of the
‘national” repertoire of any one of
our individual companies in the
markets of all our other firms.”

During the year in view, WEA In-
ternational also grew organiza-
tionally. with new companies in
Austria, Hong Kong, Singapore and
Malaysia. New distribution centers
(Continued on page 100)

Bestway Pressing
Fees To Take Hop

NEW YORK-—Bestway Products
Inc. is expected to increase its press-
ing prices on or about Jan. I, accord-
ing to Al Nassler. Album product
will be lifted 2 cents, while singles
are going up | cent. Similar in-
creases were made five months ago.

Bestway move follows the an-
nouncement of pressing and tape
duplicating price increases at Co-
lumbia Record Productions, effec-
tive Jan. 2 (Billboard. Dec. 16, 1978).

THE GREAT
RIP OF

Rip Off This Coupon and Send For
FREE Catalog — Dealers Only

SAVE} — — VALUABLE COUPON——— ——

WE HAVE THE BEST
CUT-OUT ALBUMS &
PROMOTIONAL
8-TRACK & CASSETTE
LIST IN AMERICA!

CALL US for our $3.99 SPECIALS

MAJOR LABELS . . . MAJOR ARTISTS

Name

hﬂrm Records « Thes

PO 189 - Cadillac Rd., Burlington, N.J. 08016

~>»2ZO0—-—-0X0®mv

Address

City

State

Lip

wmN—mv ~PZO0-——=<0TO»®v

Tol: (609) 386-3288 (609) 386-3266
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A REQUEST
FOR
PROPOSAL

Carter Barron Ampitheatre,
Washington, DC, a feder-
ally-owned outdoor ampi-
theatre seating 4250, under
the jurisdiction of the Na-
tional Park Service, is seek-
ing firms to provide concert
booking services for a broad
scope of entertainment from
classic to rock. Firms may
be selective in choosing
categories. It is not in-
tended that a single firm
will sponsor an entire sum-
mer season. Interested firms
should contact:

Contracting Division
(re: RFP 3-9-21)
National Capital Region
1100 Ohio Drive, SW.
Washington, DC 20242

www.americanradiohistorv.com

" Market Quotations |

As ot closing. December 14, 1978

e - NAME P-E (J3°S High Low Close Change
43% 23  ABC 8 589 36 35% 36 — %
43% 34% American Can 6 96 35% 35% 35% + %
19% 9% Ampex 12 13 15% 15% 15% - %
4% 2% Automatic Radio - 2 2% 2% 2% Unch.
28"% 22 Beatrice Foods 10 116 23% 23% 23% — %
64% 43% CBS 8 193 52 51%  51% - %
27% 13% Columbia Pictures 3 331 22%  21%  22% Unch.
14% 8% Craig Cerp. 6 48 13% 13 13 - %
47% 31% Disney. Walt 13 204 39% 39% 39% + %
3% 2% EMI 6 389 2% 2% 2% - %
282 8% Gates Learjet 9 31 20% 20 20% + %
16% 1 Guif + Western 4 877 1a%2 14% 14% + %
24'% 9% Handleman 7 24 16% 16% 16% Unch.
6% 3 K-el 30 4 3% 3% 3% Unch.
6% 2'2 Lafayette Radio - - - - 2% Unch.
42% 22% Matsushita Electronics 12 - - - 37% Unch.
48'% 25% MCA 8 201 42%  42%h  42% Unch.
60% 25% Memorex 5 327 28% 28% 28% - %
66 43 3M 14 878 61% 61 61% + %
54% 35 Motorola 11 429 40 39% 40 - %
34% 24% North American Philips &) 71 26% 25% 25% - %
18% 10 Pioneer Electronics 12 6 16% 16% 16% + %
32% 6% Playboy 21 113 14% 13%  14% + %
33% 22% RCA 7 415 26% 25% 26% + %
8% 6% Sony 18 93 7% 7% ™ Unch.
13% 5 Superscope — 120 6% 6% 6% Unch.
34% 14% Tandy 9 721 26% 25% 26% + %
10% 5% Telecor 6 19 8% 8% 8% + %
9% 2% Telex 9 250 5% 5% 5% - %
6 1% Tenna - 31 2% 2% 2% Unch.
19% 12% Transamerica 5| 178  15% 15% 15% - %
40% 20% 20th Century 4 132 33 32%  32% - %
48% 34'% Warner Communications 8 1201 482 47% 48% - 1%
19% 11% Zenith 10 171 12%  12'%  12% - %
OVER THE P-E Sales Bld Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO - 17 1% 2% Koss Corp. 10 28 5% 6%
Electrosound Kustom Elec. = 15 1% 2%
Group 6 3 5% 5% M. Josephson 8 17 14% 15%
First Artists Orrox Corp. 61 15 a% 4%
Prod. 16 24 6%2 7% Recoton 6 — 2% 3%
GRT — 263 1% 1% Schwartz
Integrity Ent. 10 83 5% 5% Bros. 3 = 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather,
they are a guide to the range within which these securities could have been sold or
bought at the time of compilation. The above information contributed to Billboard by
Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean Witter Reynolds, Inc., 4001
West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member of the New

York Stock Exchange, Inc.

CONTINUES OPERATION

CTI Records Files
Bankruptcy Petition

By DICK NUSSER

NEW YORK—-CTI Records has
filed a petition for reorganization
under Chapter XI of the Bankruptey
Act in Federal District Court here,
and the label says it will continue to
record and release product via a net-
work of independent distributors.

According to court papers, the la-
bel’s total assets are listed as
$1.397.208.44, with liabilities placed
a1 $2,283.337. The petition was filed
Dec. 7 before Judge John Galgay. A
creditors” meeting is set to be called
Monday (18).

The bankruptcy proceedings
come after a prolonged period of liti-
gation involving CTI and Motown,
which had been distributing a por-
tion of the label's roster. comprised
mainly of jazz and r&b acts.

Label officials blamed the com-
pany’s financial problems on its le-
gal entanglements with Motown and
the fact that in the past two years it
has been veering away from the
mainstream jazz acts that brought it
to prominence.

“We wandered off a bit 0o far.”
board chairman Creed Taylor says
in a statement accompanying the
Chapter XI announcement. I got
involved with what was sub-
sequently called “crossover jazz’ and
[ vitiated the kind of music that CTI
fans and our distributors had come
to expect.”

CTI plans releases on George
Benson (a former CTI act now
recording for Warner Bros.) and
Patti Austin, which it hopes will pro-
vide it with enough momentum to
carry on while it reorganizes.

According to CTI president Jerry
Wagner, the Benson LP titled
“Space” will contain previously un-
released cuts and two that were on *

earlier CTI issues. The Austin LP
will be a live album taped at New
York’s Bottom Line.

CTI’s licensing network around
the world will remain “unchanged.”
Wagner says, and will continue to be
directed by Overseas Music’s John
Nathan. CTI's foreign net covers 32
territories and accounts for a large
percentage of its total sales.

The bankruptcy petition contains
L1 pages of unsecured creditors, in-
cluding artists. performance unions,
jacket and disk manufacturers, pub-
lishers, state and federal tax
agencies, recording studios, ship-
ping agents and a Manhattan Mer-
cedes-Benz agency.

Taylor. in announcing the bank-
ruptcy proceedings, says the com-
pany will reorganize its corporate
structure “'in conjunction with a con-

(Continued on page 18)

Shifting Winds Blow
Island Label's Heads

NEW YORK-The winds of
change are blowing through Island
Records with Charley Nuccio, presi-
dent of the label, leaving Island
along with four other staffers.

Running the U.S. operations now
is Chris Blackwell, chairman of the
U.K.-based Island group of com-
panies, though sources say a new
president for the U.S. operations will
be found after the new year.

According to the official an-
nouncement, Nuccio had earlier in
the year wanted to retire from the
music industry but. stated Blackwell,
“This came at a crucial period for ls-

(Continued on page 108)
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General News

Lacquers Ensnared By Quality Chain Crunch

DECEMBER 23, 1978 BILLBOARD

® Continued from page 5
than year over the last three months,
the lacquer situation has some major
labels airshipping from abroad for
fast supplies.

The current problems are traced

most recently to the inconsistency of
the coating mix from The Randolph
Products Co. in Carlstadt, N.J., the
industry’s major supplier world-
wide, but this is nothing new. re-
liable sources insist.

Two months ago this coating led
to noisy disks for Transco. one of
three blank producers with Audio
Devices division of Capitol Magnet-
ics and Allied. Transco informed its
customers to wait for critical press-

ing needs such as classical or “quiet
music” disks, and what crunch there
is today began in earnest.

The rejection of two batches of
coating with a good one between
them by Transco was coupled with

HUNDREDS OF STARS
HAVE SHINED
IN CHOGOLATE TOWN U.S.A.

Aerosmith ® Aliman Brothers ¢ America ¢ Bad Company e Jack Benny e Black Sabbath
Bread ¢ Brownsville Station ® Glen Campbell ® Captain & Tennille ® Carpenters ® Johnny
Cash @ Shaun Cassidy ® Chicago ® Dick Clark Show ® Roy Clark ® Nat King Cole ® Country
Music e Bill “Crash” Craddock ® Disney on Parade ® Fats Domino ® Eagles ® Duke
Ellington e Emerson, Lake & Palmer e Fleetwood Mac ® Dan Fogelberg ® Foghat e Grand
Funk e Bill Gaither Trio ® Globetrotters ® J. Geils Band ® Guess Who ® Merle Haggard ¢ Hall
& Oates @ Lionel Hampton e Freddie Hart e Isaac Hayes ¢ American Hockey League ® Bob
Hope ® Humble Pie ® Engelbert Humperdink e Ice Capades e Ice Follies ® James Gang
Tom Jones ® Liberace ® Barbara Mandrell e Henry Mancini ® Royal Marines e Johnny
Mathis e Dave Mason ® Ronnie Milsap e Liza Minnelli e Moscow Circus ® Michael Murphy
Nastase vs. Richey e Peter Pan e Dolly Parton ® Johnny Paycheck ® Philadelphia 76 er’s
Charley Pride e Deep Purple ® Helen Reddy ¢ Ringling Bros., Barnum & Bailey ® Marty
Robbins ¢ Championship Rodeo ® Russian National Touring Team ® Seals & Crofts
Sonny & Cher e James Taylor ® Professional Tennis Championships ® Three Dog Night
Jethro Tull e Frankie Valli e Bobby Vinton e Porter Wagoner ® Lawrence Welk ® Andy
Williams e Edgar Winter ® Johnny Winter ® Gary Wright e Yes and ZZ Top

- HERSHEYPARKGARENA

HERSHEY, PA. The Entertainment Capital of Central Pennsylvania
NOW AVAILABLE FOR BOOKINGS. CONTACT CY LITTLE 717-534-3947

www.americanradiohistorv.com

reduced output from Audio Devices
over the last six months, a fire at the
Pyral plant that interrupted oper-
ations, and a big influx of orders as
the industry saw the big pressing
crunch hit in late summer.

Ray Haggerty, chairman of
SoundWaves in New York, admits
that lacquer quality “is not as good
as it has been. It varies, and if it’s
bad, I just send it back.” He finds no
shortage, but claims that other mas-
tering facilities with credit problems
are being pressured with non-deliv-
ery until their bills are paid.

At Sterling Sound in New York,
company president Lee Hulko says,
“We are not having a problem yet,
but there’s a potential problem.” He
cites quality difficulties, but claims
he’s got enough on hand to “ride out
problems at present.”

As to the European source. he
maintains that “'it takes many weeks
to get delivery and the prices are as-
tronomical.” He says each French
Pyral disk costs $21, nearly double
local prices.

Transco's Chet Konk emphasizes
that it is not a crisis, and that Ran-
dolph is working with them to trace
the problem, seem likely as the nitro-
cellulose available only from Her-
cules. W.G. Randolph, who heads
the coating firm, also notes that the
“noisy” disks resulting from the cur-
ing process of the coating “come and
go. and often we never know just
what causes the problem.”

His last price hike was in October.
linked to that of Hercules, an he ex-
pects to hold on until another such
increase. Transco just went up about
13% across the board—its first in-
crease in more than a year (Bill-
board. July 30. 1977), in anticipation
of a hike from Alcoa, with a 14-inch
blank now $11.02, up from $9.75.
and a 10-inch for singles now $6.33,
versus $5.60.

At CBS Records. Cal Roberts
agrees that the problem is with the
quality of the disks, not only with
domestic sources but all over the
world. He points out that both
Transco here and Pyral in France
are getting their coating compound
from Randolph, and if one element
in that mix is below standard. every-
one suffers.

“We’re all caught in the same
switch and are trying to protect our-
selves. We've got strict internal qual-
ity control but it's a terrible position
to be in when there’s only one or two
sources.

Although Pyral has been running
fast to catch up with its increased de-
mands—Randolph notes that orders
have been heavier the last four
months and speeded up—the French
firm continues to limit its export to
500 disks a month via Gotham Au-
dio. exclusive U.S. distributor.

Thus if CBS or another label is
really caught short by an unusual
situation, it has little recourse but to
try for an airfreight shipment from
abroad that boosts the costs even
higher. Gotham’s Steve Temmer ob-
SErves.

One of the first to call attention to -
the potential lacquer problems more
than a year ago. Temmer sees the sit-
uation growing more critical as the
industry continues to expand world-
wide. while key suppliers like Her-
cules and Alcoa stay in the business
most reluctantly.

Konk at Transco notes that his ex-
port backlog is about three weeks,
while domestically he’s about up-to-
date—depending on the quality of
the next batch of coating mix due
from Randolph this week.

That uncertainty is what concerns
him the most.

STEPHEN TRAIMAN
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WE'RE PROUD TO ANNOUNCE THAT

JERRY JEFF WALKER

IS ON ELEKTRA RECORDS.
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EQUIN®X

Platinum

| CRYSTAL BALL
g Gold

THE GRAND ILLUSION}

Triple Platinum

‘ PI1ECES OF EIGHT

SP 4724

Double Platinum Plus

/

Produced by Styx.
Production Assistance: Barry Mraz
€ 1978 A&M Records, Inc. All Rights Reserved.
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General News

SUPER TRIO—Marvin Gaye, Diana Ross and Smokey Robinson record to-
gether for the first time and it's a tribute to the late Berry Grody Sr., called
“Pops We Love You.” Stevie Wonder is also featured on the disk. See Soul

Sauce, page 44.

COLORED
VINYL

PRESSINGS
AAILABLE

Wanted
SALES
REPRESENTATIVES

| and

DISTRIBUTORS

for

RECORDS & TAPES
IMPORTED
FROM BRAZIL

Exclusive territories
available. Send resume.
Brasilia Records
& Tapes Corp.

29 W. 46th St., New York, N.Y. 10036

STOLEN GOODS?

2 Calif. Suspects
Await FBI Probe

LOS ANGELES—The FBI here
has assigned two agents 10 investi-
gate whether federal charges will be
lodged against Marion Templeton
and Derex Bill. both 20. of Oxnard.
Calif.. who were jailed two wceks
ago on $5.000 bond by Oxnard po-
lice on suspicion of receiving stolen
property.

The two defendants possessed two
eold records stolen from the Beach
Bovs (Billboard, Dec. 16. 1978).

In a raad on premuses at 1420

Brookshire. Oxnard police also dis

covered between 5.000 and 10.000
units of product. including singles.
LPs. 8-tracks and cassettes. all alleg-

cdly pirated product.

Business records  confiscated
along with the product indicated.
police said. the pair were doing
$4.000 per week in filling direct mail
requests from US. collectors for
product bemg supphied from that
address.

Since January of this year. police
said the two had been sending out

offers to supply oldies product to

collectors.

An Bl spokesman says it will be

more than a week before a definite

dedision can be made as 0 whether

federal laws were being violated by
the pair

MCA WHITNEY

BARRY WHITE
KIM FOWLEY
SONNY BURKE
ANITA KERR
BILLY RAY HERN
BARNEY PERKINS
PHIL COULTER
BILL COLE

MIKE CHAPMAN
PAUL DE KORTE
JOHNNY MANN
JESSE PETERSON
TOBY FOSTER
LEON HAYWOOD
ROCCO C. CATENA

Recording Studios, Inc.
Extend warm thanks to

RUSS KILMAN
PANCHO MAKZOUME
STEVE PERANI
JIM CHRISTIANSON
STEVE BOLAN
KATHY POWELL
TONY COHAN

GLORIA & RICHARD JONES

WITH BEST

NEW YEARS
WISHES!
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New Albums Down,
Promo Up At WB

§ By JEAN WILLIAMS %

LOS ANGELES—"You're go-
ing to see fewer records coming
out than in the past but you'll see
more promotion behind the ones
released,” said Bob Krasnow.
vice president in charge of talent
at Warner Bros. Records at the
Conference of Personal Man-
agers West monthly meeting.

He insisted that the reason in
part is because of escalating
costs. noting that the time has
passed when a company could
reasonably spend $50.000 to sup-
port an act. Today. it's more like

gz
§5
| $350.000 before the label knows

whether it even has an LP.

With the amount of dollars la-
bels are spending on acts, they
can no longer afford to continue
to release as much product as in
the past. he maintained.

The meeting Dec. 9 was
helmed by the Conference’s new
president Sherwin Bash. who
also heads up BNB Manage-
ment. Ed Rosenblatt. Warner's
vice president. sales and promo-
tion also was on hand to talk to
the Conference members.

The label executives were in-

vited in order to better open the
lines of communication between
the Conference and record com-
panies.

Rosenblatt stressed the impor- g
tance of information that must be
given to the label by managers of
acts.

“There are times when it ap-
pears that we're at war with ‘Z
record companics.” said Bash.
“I'm not certain labels are always
honest with us about the product
we deliver to them.

“[ would rather hear someone
tell us the truth about the prod-
uct. 1 want to know why we're
fighting with each other. Are you %
afraid of antagonizing the art-
ist?” he asked the label reps.

AV VA

“It’s hard to tell a representa-
tive of an act that we don't feel
strongly about an LP.” said z
Rosenblatt, pointing out that
W.B. is an a&r-oriented com-
pany.

“From a label's point. it's a
sensitive area—some of you can
handle the truth and others

{Continued on page 62) %
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$80,000 Grant Spurs More
New World Music Efforts

NEW YORK-—-New World Rec-
ords. having completed its 100-
record anthology of American mu-
sic. is now making plans to continue
documenting the country’s musical
heritage. boosted by an additional
$80.000 grant from the Rockefeller
Foundation.

It was the Rockefeller Foundauon
that underwrote the establishment
of the non-profitlabel with an imitial
grant ol $3.9 million that paid for
the ambitious anthology, which re-
sulted in nearly 700.000 recordings
supposcdly being distributed free to
educational and cultural institutions
throughout the world. Another
200.000 disks wcere reportedly sold
through educaunonal and retail out-
lets.

Set for release carly next vear are
LPs by jazz composer Cecil Taylor.
dances of the Pueblo Indians. piano
music by Bradford Gowen and a
collection of previously unreleased
tapes held by the Library of Con-
gress. Projects with Zubin Mehta
and John Nelson are also underway.

“The emphasis will continue to be

3 Columbia 45s,
LPs In Top 10

NEW YORK-Santa Claus has
been particularly kind to Columbia
Records this season with the record
label sceing three of its LPs among
the top 10 in Billboard’s album
chart, and three of its singles in the
top 10 of the Hot 100 chart.

On the LP side, Billy Joel's *“52nd
Street” retains ... No. | position for
the sixth straight week, while Barbra
Streisand’s “Greatest Hits. Vol. 11"
remains at 3 with a star. Earth, Wind
& Fire’s “Greatest Hits. Vol. 17
jumps 10 slots to 9 with a star.

In the Hot 100 chart, “You Don’t
Bring Me Flowers™ by Streisand and
Neil Diamond drops to 3 from No. I,
but My Life” by Billy Joel chimbs to
4 with a star. “Hold The Line” by
Toto moves up to 10 with a star from
13.

on neglected works which deserve
recording. but are not cconomically
teasible to be undertaken by com-
mercial recording companies.” the
label notes.

Boney M Rocks
Russian Booties

NEW YORK-—-Russia continues
to open its borders and concert halls
to Western recording acts. the most
recent being the disco-oriented
quartet Boney M.

The group reportedly performed
10 soldout shows at the 3.000-seat
Rossia Auditorium earlier this
month. Black market prices for the
$9 tickets reportedly went as high as
$225.

Boney M was asked to preview its
stage show for local officials. and re-
quired to remove its hymn to the
mad monk of Russian history,
“Rasputin”—the tune 1s a hit in a
number of worldwide markets for
the act—before appearing at the
Rossia.

Boney M is signed to Sire Records
in the U.S.. Atlantic in various other
territories  and  Ariola-distributed
Hansa in Germany, where the act
bases.

CTI Bankruptcy

® Continued from page 12

sortium of independent record dis-
tributors headed by Harry Aposto-
leria of New York's Alpha
Distribution.”

Apostoleria, head of onc of the
East Coast’s largest distributors,
could not be rcached for comment.
A spokesman at Alpha says he
would not have anything to say
about Taylor’s claim “at this time.”

Prior to entering into a limited dis-
tribution puct with Motown, CTI
had attempted to develop its own
branch operation but that failed af-
ter a while. Prior to that, the label
was distributed by A&M.
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The classiest single around

%

E

“Da Doo Rendezvous””

e ‘ i 3-10881
T'he singer goes

Y [ ]
by the nameValerie Carter:

From the white-hot album “Wild Child”
On ARC Records and Topes.
Distributed by Colhwumbia Records.

Produced by James Newton Howard,
Management: Cavallo/Rutfalo.

“ARC; fﬂl are trademarks of the
American Recording Company.
© 1978 CBS Inc.

Lomd
sl

por
/

goes by the title

Wdﬁem Canten -
Weld (Chitd

including:

Lady In The Dark/What's Become Of Us
DaDoo Rendezvous/The Story Of Love/Crazy
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LARGEST IN LABEL’S HISTORY

Holidays Spark Capricorn Gampaign

MACON, Ga.—Capricorn has
launched the largest sales campaign
in its history it claims, aimed directly
at sparking holiday sales of its prod-
uct.

The program. called “An Invita-
tion To Profits.” features LPs by
such groups as Stillwater, Sea Level.
Cooper Brothers, Elvin Bishop and
the Marshall Tucker Band.

Reinforcing the national sales
campaign, geared to span the period
of Nov. 20 through Friday (15) were
regional television spots, radio and
print ads in trade and consumer
publications across the country. and
a myriad of in-store mgrahdndmn;:
aids.

Diana Kaylan. Capricorn’s direc-
tor of advertising and creative serv-
ices, designed and augmented all
marketing plans and product for the
program. Used in the campaign
were mobiles. posters. in-store video
programs and displays.

Record Bar Exec

LOS ANGELES—Harry Clem-
ents, vice president of finance for
the Record Bar, the nation’s third

We're only #4
so we really have
totry harder

We offer any
or all of the.
following
quality
services. All
under one
roof and at
competitive
prices.

Lee-Myles Assoc.,Tn
= -

180 E. 56th 8t Dopt. A5 NYC 10022 Tat:758-3232

o Design

e Art

e Type

e Color seps

® Printing

e Fabrication
Serviag the graphic needs of e recerd Industry since 1952

As part of the event. all the stores
in the Peaches retail outlet chain fea-
tured exclusive six by six-foot 3D

point of purchase displays of

Stillwater’s album. I Reserve The
Right™ The display showed a sta-
tionary figure from the LP cover
positioned against a moving film
loop of street traffic. coordinated
with cuts off the album.

Capricorn’s holiday sales form.
designed as a party invitation for the
campaign. outlined the details of the
program which was set up by the la-
bel's national sales and marketing
coordinator. Victor Marques.

The “Invitation To Profits™ pro-
gram received full support from na-
tionwide Polygram sales representa-
tives. as well as Ed Berson.
Capricorn’s national sales manager:
Hal Kaplan. field sales manager:
and Randy Roman. regional sales
manager.

Clements Quitting

largest record/tape chain. is leaving
the Durham, N.C.. based retailer
Jan. 2.

It was learned that Clements is the
listed principal behind Paradise
Records. a 5,000 square foot retail
location opened in carly November
in Chattanooga, Tenn. That {ree-
standing store, largest in that city. is
three blocks from one of two Record
Bar stores there.

Barrie Bergman, president of the
chain. states Clements is leaving.

Clements says he is an officer of
the Chattanooga store and also vol-
unteers that for some time he has
operated Blue Goose Records in
Lynchburg. Va. Clements says he
will take off the next five months in
securing his North Carolina CPA
status. His plans in the industry are
uncertain.

The rumor was prevalent that Da-
vid DeFravio, vice president of mar-
keting for the chain, is also associ-
ated with Paradise Records.

(Continued on page 112)

ATTENTION!

ALL RECORD DEALERS EVERYWHERE!
WE ARE HERE 365 DAYS A YEAR
T0 SERVE YOU—BY PHONE, TELEX OR IN PERSON
9:00 AM to 9:00 PM Daily & Sat
11:00 AM to 8:00 PM Sunday & Holidays
We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH QUR INVENTORY . . .
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

¥ qu
day of the

4 ;

TAPES—%4.50 EACH

E"E.

'S 500

GLES—65¢ EACH

WE SHIP ANYWHERE IN THE WORLD.
Al prices FOB, New York
5100 Minimum order shipped

KING KAROL

126 u'“ 43nd Street,
({Between Broadway an

ﬂ.m‘ } Maw York, MY, 10038
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2 More Stores For
Karma Retail Web

CHICAGO—Two new retail out-

“lets are being opened this month in

Indianapolis by the Karma Records
chain with in-store merchandising
emphasized in their design.

In-store video merchandising is
introduced to the web with the open-
ings. and isslated for the installation
throughout the Karma stores, re-
ports Randy Scott. chain manager.

The stores—numbers seven and
eight—will house a customized mo-
bile audio/visual module contain-
ing a 25-inch color television moni-
tor and Betamax video player.
Amplification through separate
high powered stereo system will be
used. The design was created by
Karma.

Also to premiere at the new outlets
is open display of 8-track and cas-
settes. Though the design is experi-
mental, Scott expresses confidence
that the unlocked tape display will
be extended throughout the chain.

“As a marketing man myself. I'm
convinced of the value of open dis-
play.” he observes.

Stores also feature innovative
lighting designs including neon de-

$$ On ‘Fever,’
‘Grease’ Albums
Tieing Boxoffice

NEW YORK —Dollar sales vol-
ume of the soundtrack albums of
“Saturday Night Fever™ and
“Grease™ are running neck and neck
with the boxoffice gross of their film
versions.

Even if a fairly heavy discount
price of $8.98 is employed for both
albums, sales of about 15 million
units on the packages in the U.S.
amount to around $135 million on
each.

According to Paramount Pictures,
“Grease” has grossed about $135
million in the U.S., while “Saturday
Night Fever” has grossed $131 mil-
lion. The higher film gross figure for
“Grease™ is interesting, since the
film's U.S. playdates started 4%
months after “Fever.”

Paramount does not have inter-
national grosses on the film avail-
able. For the albums. however, they
are expected to do another $15 mil-
lion each in world markets.

New One-Stop
Opens On Oahu

LOS ANGELES—C. Robert
Clarke, long-time producer of
Lehua and Mahalo traditional Ha-
waiian labels, has opened a general
one-stop in Honolulu at 1365 Col-
burn St Island 1-Stop operated by
Mack Laris, vice president and gen-
eral manager. augments Surfside
Distributors at the same address.

The independent label distribu-
torship was opened by Clarke in Oc-
tober and handles the Butterfly and
Tahiti labels as well as the Clarke la-
bels.

Winter, who at one time worked
for City One-Stop here. is offering
one-slop customers a unique dis-
count for keeping album returns at a
minimum. The graduated incentive
for limiting returns ranges from 2%
on returns of 3% or less 10 .2% if re-
turns are no more than 12%.

Singles are 100% returnable if the
customer keeps a perpetual inven-
tory control on printed cards. sup-
plied free by one-stop.
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partment signs and extensive use of

wall merchandising areas.

“We're trying different things
with lighting. If it works we might go
back and relight the other stores.™
explains Scott.

Chain is owned by Father’'s &
Sun’s one-stop. Indianapolis. with
outlets in Indianapolis. Fort Wayne.
Bloomington. Evansville and Louis-
ville. According to Scott. a minimum
of two or more stores is planned in
1979. Depending upon economic
factors. as many as seven or eight
may open.

“A lot depends upon the econ-
omy. I'm fearful of a recession.”
Scott says. Cincinnati. Dayton.
South Bend and Gary/Hammond
are among the markets being eyed.

Karma is interested in markets
within one day’s shipping distance
from Indianapolis. Scolt explains.
Chicago has been considered. he
says. however, given media costs it
would take four or five simultancous
openings to have an impact here.

Private champagne parties for
media and vendor executives were
slated to coincide with the new
openings. Sunday (17). The follow-
ing weckend consecutive 56-hour
sales are planned.

Scott says the use of large-screen
projection tv was scrutinized, but re-
jected because the larger systems are
not mobile. Conventional monitors
prov ide better detinition. he claims.

“We're not a movie house. but
we're selling records. We want o be
able to move it around to various
parts of the store and build displays
around it.”

Videotapes are supplied by the
record companies, usually in con-
junction with the promotion of one
particular artist or recording, Scott
says.

“We committed to video about six
months ago.” he notes. The custom
players will be in all eight stores
within two months, Scott says.

o
g
]
o

IRS Raids
Studio 54

NEW YORK-Internal Revenue
Service agents raided Studio 54
Thursday (14), seizing many books
and records and arresting co-owner
lan Schrager on a drug charge.

The agents arrived at 9:30 a.m.
armed with a warrantsigned by U.S.
District Judge Robert L. Carter and
began examining financial papers of
the discotheque.

According to assistant U.S. Attor-
ney Peter Sudler of the Justice Dept.
Organized Crime Strike Force,
Schrager brought the agents some
books inside of which they discov-
ered “five packets of white powder.”
which a “field test” determined to be
cocaine.

Schrager was arrested on charges
of possession of a controlled sub-
stance with intent to distribute it, a
federal felony carrying a maximum
sentence of 15 vears imprisonment.
He was arraigned before U.S. Mag-
istrate Kent Sinclair. who released
him in $50.000 personal recogni-
zance bail.

Roy Cohn. attorney for Schrager
and Studio 54. said that the search
warrant had been issued in connec-
tion with an {RS audit of the disco’s

(Continued on pdge 116)

RARE INVESTMENT
OPPORTUNITY

Dueto estate considerations,
the World's Largest Collec-
tion of Antique Radios & Pho-
nographs is now available
only in its entirety. The col-
lection of over 1200 radios,
phonographs and related
items includes many rare
pieces dating back to the late

1800's. Price: $1,500,000.
Serious inquiries Call (205)
749-8261.

IN GHIGAGD
..the BEST VALUE

for
WIIH lllllllﬂy

e Spacious suite
with its own
all-electric
kitchen/bar.

e Complimentary
continental
breakfast served
in your suite.

®
1300 N. ASTOR ST.
CHICAGO, ILL. 60610

William C. Wolf,
Gen. Mgr.

(312) 943-1111

30 FLOORS OF DRAMATIC SUITES
& MASTER BEDROOMS

where vou dine
in elegance
a!“‘liﬂ 5
de PARIS

ST0

' TOWER

HOTEL
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- WE'VE BROKEN THE SOUND BARRIER

We’re Queen Village Recording Studios of Philadelphia. The first 40 track re-
cording studio on the East Coast.

With our new Stephens 40 track tape recorder, now, we're busy cutting follow up hits. Let us
you'll never run out cf tracks. As a producer, this  help make your next record number one. Book
makes your range of creativity aimost limitless.  your next session with us. Queen Village Re-
(We also do 32, 24 and 16 track recording.) Re-  cording Studios and the Steptrens 40 track . . .
cently, we recorded the country’s number one  we’ve broken the sound barrizr.

disco hit, “Hot Shot,” by Karen Young, and right

Queen Village Recording Studios, 800 South Fourth‘Street, Philadelphia, PA 19147 215-463-2200

For information on Stepaens tape recorders write or call:
Stephens Electronics, 3513 Pacific Avenue,
Burbank, CA 91505 213-842-5116
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Disco Daddy: SOR Communications chief Eddie Cossman works at his New York headquarters which also houses his

NEW YORK—When the dust set-
tles and disco is firmly entrenched as
a long-established radio format and
historians want to pinpoint just who
started the phenomenon on the air
waves, Eddie Cossman will have to
rate high on their list.

Cossman may not seem a likely
candidate for being the father of
disco radio. For years he has kept a
low profile. Cossman, who runs SJR
Communications, the radio unit of
San Juan Racing Assn,, is not even
listed in Broadcasting Magazine's
Yearbook. He runs the division with
the unassuming title of executive
vice president.

In that job he oversees the oper-
ations of WKLS-FM Atlanta,
WQAL-FM Cleveland, WYSP-FM
Philadelphia, WUST-AM/WJMD-
FM Washington and WIIT-AM/
WKTU-FM, New York. The for-

top performing WKTU-FM New York.

- GAMBLES, WINS WITH WKTU-FM

' Cossman Low Profile
Fades With Disco Rage

By DOUG HALL

mats range from beautiful music to
Spanish. but the pride of his brood
and the station that may earn him a
place in broadcast history is disco
formatted WKTU.

After struggling with the mellow
sound for five years on WKTU, Coss-
man impulsively, by his own ad-
mission, decided on a Sunday night
to take his New York station into a
disco format within 24 hours in the
middle of an Arbitron rating period.

The gamble has thus far paid off.
The station, which languished with a
9 share of audience in the July Me-
diatrend has shot to number two in
the New York market with a 103
share in the November Mediatrend.
Most observers were not surprised
last week when Arbitron’s October-
November numbers indicated WKTU
now rates number one in New York.

Cossman says he made the shift

IOWA PLANE CRASH
KILLS 3 ROCK 'N ROLL SINGERS

FEB. 3, 1959

20 YEARS LATER

THE LEGEND OF

| iy

February 3, 1979.

rﬂmm/md L Sowr radew effzﬂaxdx/

Host - JIM PEWTER was there when it all happened on the last
BUDDY HOLLY tour. Along with the CRICKETS, Jim recaptures those
special moments in this FOUR HOUR MUSICAL SPECTACULAR.

EXCLUSIVE INTERVIEWS with the CRICKETS - Jerry Allison,

Joe B. Mauldin, Niki Sullivan, Sonny Curtis and Jerry Naylor, as well as
reflections from Dick Clark, Alan Freed, Waylon Jennings, Little Richard,
Richie Valens and Bobby Vee make this special so UNIQUE.

Hear how The Beatles, Bobby Vee, Linda Ronstadt, Waylon Jennings and
more were influenced by the music of Buddy Holly.

| This brilliantly produced tribute is setto airin 80
markets and should be aired on your station on

| Greative. Radio Shows
3414 W. Olive - Burbank - California 91505
CALL COLLECT (213) 848-8838 (Ask for Darwin Lamm)
= == —— S— —

because the mellow audience was di-
vided., because NBC's WYNY-FM
(Y-97) was also in a mellow format
at the time.

“The audience was fragmented. |
came to the conclusion that while
one station would have been suc-
cessful, there was no room for two.”
he explains.

He notes that WKTU in the mel-
low format would have shown a
profit of $1 million for the year if it
stayed in that format, but Cossman
reasons, “That’s not a big win in
New York.” His sales department
pleaded with him not to change the
format and advertisers fled the sta-
tion when he did because they had
been sold on the basis of the mellow
sound. They are coming back now.

But Cossman was determined.
“I’ve been in radio too long to accept
that argument, ‘Let’s wait for one
more book,”” he comments. He
called up consultant Kent Burkhart
on Sunday nightand demanded that
Burkhart come up with a disco for-
mat by Monday night.

Burkhart resisted too. He tried to
suggest Cossman switch WKTU to
Burkhart/Abrams’ “SuperStars™
AOR format, which does well on
SIR’s WY-SP-AM Philadelphia. But
Cossman’s mind was made up. After
a lot of swift work on Burkhart’s part
the format debuted on schedule at 6
p-m. July 24. Burkhart is now pro-
moting the format to stations across
the country.

Although Cossman’s decision was
impulsive he based it on several
months of studying the situation. “}
looked at other stations which were
doing disco, but were not totally
disco. I looked at WBLS-FM New
York, which was doing disco, but is
black-oriented. | realized that we
could reach beyond just a black au-
dience,” he explains.

WBLS has been sorely hurt by the
rise of WKTU. The station has
slipped from a 10.8 share toa 4.3 in
the past five monthly Mediatrends
while WKTU gained.

Cossman reasons, “There are 3
million Spanish. 2% million blacks
and 2 million Jews in New York.
Music and dancing are extremely
important to these groups. | think
that’s a generalization that can hold
water.” It is these groups Cossman
has sought as listeners and he’s
apparently won them.
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Mediatrend Supports
WKTU-FM At Crest

o Continued from page 5

points away from practically every
other contemporary music station in
the market.

Possibly the worst hurt was black-
oriented disco station WBLS-FM.
which fell from a 7.7 share in July/
August to a 3.1.

And WKTU is a winner in prac-
tically all categories of measurement
and age groups. In July/August
WKTU had a mere 34,600 listeners
for any given average quarter hour
versus WABC’s then commanding
219.100. Today, WKTU's average
quarter hour is 278.400 and WABC
has slipped to 174,300.

Another key measurement is
cume audience, the number of lis-
teners who tuned in for at least five
minutes during the course of a week.
Back in the July/August report
WKTU had a cume of 724.400. This
has now climbed to 2.827.700.
WABC s still slightly ahead here
with a 3 million cume. but this has
slipped from 4.131.000 in July/Au-
gust.

WKTU has also won handily
those sought after demographics:
among men 18 to 34 WKTU has an
18.3 share versus WABC’s 6.4:
among women 18 to 34 WKTU has
an 18.5 share versus WABC’s 11.3;
among men 18 to 49 WKTU has a
14.7 share versus WABC’s 6.7, and
among women 18 t0 49 WKTU has a
14.2 share versus 9.9 for WABC.

WKTU has also taken away much
of WABC’s teen audience. The sta-
tion now has a 29.5 share of the teens
versus WABC’s 14.6, which is down
from 23.9 in July/August.

Nighttime listening belongs to
WKTU. Overall, the station has a
15.8 share and holds a grip on teens
in this time period that totals 31.5.

WKTU has apparently built an
audience of both black and white lis-
teners. Arbitron diaries indicate that
about half of the audience is white.
The station’s success is also not lim-
ited to the core city as some observ-
ers have suggested. Of the 903 listen-

ers’ diaries which mention WKTU,
430 are from outside the five
boroughs of New York City.

If 803 diaries seems to be a small
number, all Arbitron research. in-
deed much of all research, is based
on sampling small numbers and
projecting them to the universe
being measured.

As one researcher putit, these 903
diaries represent “'three quarters of a
million people suddenly switching
their listening habits.”

Most of the other contemporary
music stations suffered in the face of
the WKTU victory. WNBC-AM,
which has been aiming at pulling
away some of WABC’s audience,
slipped from a 3.5 in July/August to
a5,

Some observers are speculating
that new NBC boss Freddie Silver-
man won't stand for this and both
general manager Charlie Warner
and program director Bob Pittman
are in jeopardy.

Compared to the July/August
book progressive WNEW-FM fell
froma23toal.7, AOR WPIX-FM
fell froma 1.310a |.}, AOR WPLIJ-
FM fell from a 3.9 to a 3.3 and con-
temporary WXLO-FM (99-X) feil
from 3.0 to a 2.6.

Talk station WOR-AM general
manager Rick Devlin, whose station
slipped 7.5 to 6.4, blames the shifton
the reintroduction of Arbitron’s Ex-
panded Sample Frame, its method
of measuring listeners with unlisted
phones. The new service was last
used in New York in the fall of 1977.
It was dropped for a time due to
broadcaster opposition to the sys-
tem.

Devlin is among those who hold
the widely held belief that Ex-
panded Sample Frame favors for-
mats that appeal to younger, and of-
ten non-white audiences.

One could argue that the reintro-
duction of the measuring helped
WKTU, but that argument does not
explain how black-oriented WBLS-
FM would lose so sharply.

Cincy WEBN-FM Issues
3rd Local Talent Album

By VICTOR HARRISON

CINCINNATI-WEBN-FM has
released its third LP featuring local
and area talent. This project serves
as both a station, promotion and
promo for local talent with all pro-
ceeds above production expenses
donated to United Appeal.

WEBN’s general manager Juli
Etingher coordinated the album’s
production along with WEBN’s
committee for aesthetic public spec-
tacles.

The first album project in 1976
was entitled “Vinyl Days.” {ts title
satirized Nixon’s “Final Days” and
10,000 albums reportedly soldout at
$1.50 each in two months.

The records were distributed at se-
lected local record stores and $5,600
in proceeds went to United Appeal.
Album project two was released in
1977 and 15,000 copies reportedly
soldout in four to five weeks. Pro-
ceeds amounting to $10,000 went to
United Appeal. This year’s project
includes 12 cuts of original material
written and performed by local tal-
ent.

Records have been pressed and
distributed to nine local record
stores including Swallen’s, the

Record Theatre, Peaches, Dingle-
berry’s, Hall of Records, the Lemon
Starship, Record Land, Camelot
Music and the Record Bar.

All the albums have been pressed
at Queen City Records here.

This year’s LP includes Wheels,
Venus, Coyote, Fast Annie, Dino
Koumoutisos, Barb Kushner with
Carefree Day, the Raisins, George
Utz, the Early Music Consort, Mi-
chael C. Megler, Meg Davis and
Danny Morgan.

WEBN gives the album a tre-
mendous amount of airplay and, in
turn, promotion for the groups who
appear on the record.

In order to celebrate its 1978
Homecoming, Northern Kentucky
Univ. decided to help WEBN pro-
mote the new LP by booking Wheels
and Carefree Day for a concert Fri-
day (8).

Bennett On TV

NEW YORK—Tony Bennett will
be among the guests on Johnny Car-
son’s “Tonight Show” on NBC-TV
Dec. 19.
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OnNew Year’s Eve,

On December 31st DIR will present the Pabst/
Marshall Tucker New Year's Eve party, a two-hour
celebration, 11:30 pm to 1:30 am EST, to be broad-

cast live on the largest FM rock radio network ever
assembled. Each, station will promote the show
with 30 and 60-second spots, featuring Scott Muni
and members of the Marshall Tucker Band, as well
as customized individual station spots. DIR is

rshall 1l|cker Band

and DIR will rin _
new erainliverock radio.

coordinating telephone interviews by band mem-
bers to further build excitement for the program.
There will also be a network-wide promotion and
contest by Capricorn Records, and a separate
program promotion by the sole national sponsor,
Pabst Blue Ribbon Beer. Overall, it's the kind of
production package that DIR has pioneered to
perfection.

— 54

DIR BROADCASTING CORPORATION.
445 Park Avenue/New York, New York 10022/(212) 371-6850

www.americanradiohistorv.com
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CHICKEN BIKER—The WBCY FM Charlotte chicken takes part in the WBT-

AM Charlotte March of Dimes Bike-A-Thon. WBCY and WBT are sister

stations.

KRLA-AM Sets ‘Elvis Hour’ In 79

By DAVE DEXTER JR.

LOS ANGELES—If there 1s one
resolution the personnel at KRLA-
AM, here will be making New
Year’s eve, it’s that the station’s
nightly Elvis Presley program be
continued throughout 1979.

The Pasadena station. pro-
grammed by long-time Southern
California rock personality Art
Laboe. has been airing a special one-
hour Presley program from Il p.m.
to midnight every night since Octo-
ber 1977. It's called the “Elvis
Hour.”

Laboe works closely with Rick

Stancato and Denise Chavez in pro-
ducing the stanza, which features
specialty items like concert tapings,
interviews and other uncommon
Presley recorded memorabilia. In
addition to all the tracks he taped for
Sun and RCA over his dazzling 22-
year career as an entertainer.

“We launched the series a couple
of months after Presley’s death,”
says Chavez. “It started slowly, but
surveys and our mail indicate our
listeners are increasing month by
month. The largest Elvis fan club in

(Continued on page 38)
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Buffalo Rises As Jingles Center
Ben Freedman Makes Hobby One Of Top U.S. Firms

BUFFALO—As a young boy in
the late 1950s, Ben Freedman began
a fascination with radio jingles
which in recent years has mush-
roomed from a secondary business
in an attic into one of the nation’s
most dynamic radio production or-
ganizations.

Freedman’s parlaying of a child-
hood hobby and keen enterprise in-
stinct into a combine of five radio
production companies, competing
successfully against Dallas and Los
Angeles jingle companies, is the
story of the Creative Productions
Marketing Group.

In 1964, as a high school soph-
omore in suburban Amherst, Freed-
man seemed destined to continue a
family business which had grown
since 1898. That had nothing to do
with radio jingles. The business was
the Bergman Tool Co,, the world’s
largest manufacturer of metal
shears.

“But my real interest was jingles
and even then I had in the back of
my mind that I'd like to be involved
with them.” Freedman says. “Most
of the jingle companies were in Dal-
las then and still are, but [ was inter-
ested enough to build a small radio
production studio in my basement.”

That's where Freedman began
doing local production spots for
WNIA-AM and WUFO-AM, Buf-
falo stations. “They were single dee-
jay voice-overs and [ also did pro-
duction for college radio stations,

By JIM BAKER

spending 8 to 12 hours a week,” he
recalls.

Meanwhile, Ben continued what
became eight years of aggressively
collecting dubs of 1.D. jingle pack-
ages and air checks, assembling over
300 seven-inch reels which con-
tained a complete history of almost
every package and format variation
to come out between 1958 and 1974.

In 1969, he decided to sell jingles
and was amazed with the response
from one small Billboard advertise-
ment. “Within three working days, |
had 207 requests for orders,” Freed-
man remembers. “l had hoped for
maybe 25 or 50.”

And so Freedman had a solid idea
of how great a potential there was in
radio jingles. “That really got me go-
ing on the idea that someone in a
market like Buffalo without a top
musician could succeed in this busi-
ness,” he says.

Still, Bob’s major plan was to
build a major tool empire and dur-
ing the next five years he was not ac-
tive in the jingles end.

But the jingles bug, placed on a
back-burner all this time, bit Freed-
man again in 1974. “I built a studio
in my attic and started to attack the
radio market again,” he says. I de-
cided to get some singers together
and do it the hard way.

“The easy way would be to get
$100,000 and go down to Dallas. But
this was more of a challenge—to hit
the bigtime without going to a major

talent and those 16 and 24-track stu-
dios in Dallas.”

Freedman formed WAY Audio
Creations and in 1974 met Roger
Luther, who had what Ben calls “the
world’s largest, most sophisticated
Moog synthesizer.”

“Roger said out of the blue that he
wanted to make radio station L.D.
jingles and it was just like a dream
come true. He had this wonderful
synthesizer, we got together and
made tapes and our thing really took
off.”

They created “Concept III”" and
“Acaphase,” now sold reportedly in
more than 60 radio markets and
used reportedly buy more than 100
discos and deejay road shows. “Con-
cept III" is five instrumented Moog
tracks with custom lyrics. “Aca-
phase” is male-only or male-female
singing a cappellas or a cappella
shouts with alternate Moog percus-
sion mixes.

In 1977, Ben and Roger combined
with Alan T. Bowley of London to
enter the international marketplace.
“We were fortunate to sell Radio
Luxembourg, Britain’s only national
commercial radio station,” he re-
calls. “It has some 15 million listen-
ers weekly and we made our bread
and butter with them. There are
30,000 disco deejays in England, as
many as in the U.S,, and it’s popular
for these deejays to sing jingles. I've
sold material to 400 or 500 deejays in

(Continued on page 38)
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NEXT YEAR ¢+

Watch for our 60-Minute Animated TV Special ...

THE CHRISTMAS$ LEGEND OF MONKEY JOE

Narrated by Burl lves

and
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The Double Record Soundtrack Album

written and produced by Dallas Corey

executive producer Jack d’Antignac
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“Stormy” ...
is the hot new Santana single
from “Inner Secrets” on Columbia

FC 35600

Records and Tapes.

Produced by Derinis Lambert and Brian Pctter. Direction: Bii Graham Management ‘ i |'! ,'lb’[ Premier Telent Asconates.
Gob “Colurtia; %3 aretrademarks cf CBS Inc. & 197€ CBS Inc
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QUEEN HAS ARRIVE

Their new album on Elekira Re
Featuring their hit single “FAT BOTTOMED GIRLS” A Queen/Roy Thomas Baker Production

Y-5
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Billboard

Playlist Top Add Ons

TOP ADD ONS -NATIONAL

BLUES BROTHERS—Soul Man (Atlantic)
ERIC CLAPTON—Promises (RSO)
NICOLETTE LARSON—Lotta Love (Warner Brothers)

Sing

Based on station playlists through Thursday (12/14/78)

PRIME MOVERS-NATIONAL

BEE GEES—Too Much Heaven (RSO)
CHIC—Le Freak (Atlantic)
TOTO—Hold The Line (Columbia)

les Radio Action

Playlist Pime Movers *  Regional Breakouts & National Breakouts

ROD STEWART—Do You Think I'm Sexy (Warner Brothers)
EAGLES—Please Come Home For Christmas (Asylum)
BARRY MANILOW—Somewhere In The Night (Arista)

D -Discotheque Crossover

ADD ONS—The two key prod-
ucts added at the radio stations
listed: as determined by station
personnel.

PRIME MOVERS—The two
products registering the great-
est proportionate upward
movement on the station’s
playlist: as determined by sta-
tion personnel.
BREAKOUTS—Biliboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS:

ERIC CLAPTON—Promises (RS0)

POINTER SISTERS—Fure (Planet)

OUIVIA NEWTON-JOHN—A Little More Love
(MCR)

* PRIME MOVERS:

EARTH, WIND & FIRE—September (ARC)

IAN MATTHEWS ~Shake It (Mushroom)

NICOLETTE LARSON—Lotta Love (Warner
Brothers)

BREAKOUTS

ROD STEWART—Do You Think I'm Sexy (Warner
Brothers)

ROLLING STONES—Shattered (Rolling Stones)

BARRY MANILOW—Somewhere In The Night
(Arsta)

KHJ-LA
© POINTER SISTERS—Fire (Planet)
© ERIC CLAPTON—Promises (RSO)
* ;:g!llgH,WIND&FIRE—September (ARC)

* FIREFALL—Strange Way (Atlantic) 27-21
KRTH (FM)-L.A.

© OLIVIA NEWTON-JOHN-A Little More Love
(MCA)

® ROOD STEWART—Do You Think I'm Sexy
(W)

* NICOLETTE LARSON~-Lotta Love (WB) 26-
20

* AN MATTHEWS—Shake It (Mushroom) 27-
23

KF-LA
© BARRY MANILOW—Somewhere In The
Night (Arista)
© (AN MATTHEWS—Shake It (Mushroom)

* EAGLES—Please Come Home For
Christmas (Asylum) 26-19

D« CHIC—Le Freak {Atlantic) 4-1
KEZY—Anaheim
© GERRY RAFFERTY—Home And Dry (UA)

o FOREIGNER—BIue Morning, Blue Day
(Atlantic)

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 34-22

* BOSTON-AManI'll Never Be (Epic) 16-12
KCBQ—San Diego

o NICOLETTE LARSON-—Lotta Love (WB)

® ERIC CLAPTON—Promises (RSO)

* EARTH, WIND & FIRE—September (ARC)
3229

% HOTCHOCOLATE- Every 1'sAWinner
(Infinity) 27-24

KFXM~San Bernardino

o BLUES BROTHERS—Sou! Man (Atlantic)
o EARTH, WIND & FIRE—September (ARC)

* BARBRA STREISAND/NEIL DIAMOND-You
Don't Bring Me Flowers {(Columbia) 7-2

* DLIVIA NEWTON-JOHN-A Little More Love
(MCA)21-16

KERN--Bakersfield
o EDDIE MONEY-You Really Got A Hold On
Me (Columbia)

® EAGLES-Please Come Home For
Christmas (Asylum) .

* TOTO-Hold The Line {(Columbia) 20-13
* BILLY JOEL—-My Life (Columbia) 16-11

KFMB—San Diego

KYNO —Fresno

WDRQ~Detroit

WPEZ—Pittsburgh

KAKC-Tulsa

® ROD STEWART—Do You Think I'm Sexy
(WB)

® ROLLING STONES—-Shattered (Rolling
Stones)

* ERIC CLAPTON—Promises (RS0) 19-15

* EDDIE MONEY-You Really Got AHold On
Me (Columbia) 23-19

KOPA-Phoenix

® ROD STEWART-Do You Think I'm Sexy
(WB)

® POINTER SISTERS—Fire (Planet)
D* CHIC-Le Freak (Atlantic) 20-12

% JACKSONS—Blame It On The Boogie (Epic)
HB-24

KGW-Portland

® EAGLES—Please Come Home For
Christmas (Asylum)

® BLUES BROTHERS-Soul Man (Atlantic)

# EARTH, WIND & FIRE—-September (ARC)
159

 LINDA RONSTADT—-Ooh Baby Baby
(Asylum) 18-13

KTKT-Tucson

® POINTERSISTERS—Fire (Planet)

® ROD STEWART-Do You Think I'm Sexy
(WB)

* LEIF GARRETT- | Was Made For Oancing
(ScottiBrothers) 21-14

* NICOLETTE LARSON—Lotta Love (WB)27-
21

KQEO-Albuquerque

® NIGEL OLSSON-Dancin’ Shoes (Bang)

® CHICAGO—-No Telt Lover ( Columbia)

% NICOLETTE LARSON-Lotta Love (WB) 20-
16

* LIVINGSTON TAYLOR-1Will Be In Love
With You (Epic) 17-14

KING—Seattle

© NICOLETTE LARSON—Lotta Love (WB)

® J.GEILS BAND—-One Last Kiss (EMI)

* BILLYJOEL~My Life (Columbia) 10-5

* TOTO—Hold The Line (Columbia) 12-8
WTAC-Flint

® NICOLETTE LARSON—Lotta Love (WB)
® BLUES BROTHERS—Soul Man (Atlantic)
D* VILLAGE PEOPLE-Y.M.CA. (Casablanca)
13-4

* BEEGEES—Too Much Heaven (RS0) 16-5
1-96 (WZZR-FM) - Grand Rapids

® NIGEL OLSSON-Dancin’ Shoes (Bang)

© NEIL DIAMOND—American Popular Song
(Columbia)

* EARTH, WIND & FIRE-September (ARC)
14-8

D" CHIC~Le Freak (Atlantic) 13-5
KJRB-Spok

® FOREIGNER—BIue Morning, Blue Day
(Atlantic)

® ROD STEWART-Do You Think I'm Sexy
(WB)

 LINDA RONSTADT—Q0h Baby Baby
(Asylum) 16-5
# TOTO—-Hold The Line (Columbia) 12-4
KENO—Las Vegas

® GERRYRAFFERTY—Home And Dry (UA)

® FOREIGNER-Blue Morning, Blue Day
(Atlantic)

D CHIC-LeFreak (Atlantic) 9-1

 EARTH, WIND & FIRE- September (ARC)
29-24

Pacific Northwest Region

® TOP ADD ONS

NIGEL OLSSON—Dancin’ Shoes (Bang)

ERIC CLAPTON—Promises (RS0)

ALICE COOPER—How You Gonna See Me Now
(Warner Brothers)

* PRIME MOVERS:

EARTH, WINO & FIRE—September (ARC)
(D) CHIC-Le Freak (Atlantic)
AL STEWART—Time Passages (Arista)

BREAKOUTS

ROD STEWART—Do You Think I'm Sexy
(Warner Brothers)

BOBBY CALDWELL—What You Won't Do For
Love (Clouds)

KENNY LOGGINS—Easy Drver (Columbia)

KFRC—San Francisco

© BOBBY CALDWELL-What YouWon't Do For
Love (Clouds)

® AN MATTHEWS-Shake It (Mushroom)
* AL STEWART-Time Passages {Arista) 19-
12

Dx CHERYLLYNN-Got To Be Real (Columbia)
AD-23

KYA-San Francisco

® ALICE COOPER-How You Gonna See Me
Now (WB)

o BEEGEES—Too Much Heaven (RSO)

# EARTH, WIND & FIRE—-September (ARC)
14-7

* LINDA RONSTADT-Ooh Baby Baby
(Asylum) 10-5
KLIV-San Jose

o ERIC CLAPTON-Promises (RS0)
De CHERYLLYNN-Got To Be Real (Columbia)
D CHIC—Le Freak (Atlantic) 20-4

* BILLY JOEL—My Life (Columbia) 10-5
KCBN-Reno

® EXILE-You Thrilf Me (Warner/Curb)
® BARRY MANILOW—Somewhere InThe
Night (Arista)
* ALICECOOPER-How You Gonna See Me
Now (WB) 2217
# TOTO-Hold The Line (Columbia) 16-11
KROY—Sacramento
De CHERYLLYNN-Got To Be Real (Columbia)
L
# BEEGEES—Too Much Heaven (RS0)11-4
* %FCITI‘H,WIND&FIRE—September(ARC)

® GLORIA GAYNOR- I Will Survive (Polydor)

® KENNYROGERS—The Gambler (UA)

* BEEGEES—Too Much Heaven (RS0) 15-9
D* CHIC-Le Freak (Atlantic) 18-4
KTAC—-Tacoma

De DAN HARTMAN—Instant Replay (Blue Sky)
o BLUES BROTHERS—Soul Man (Atlantic)
D« VILLAGE PEOPLE~-Y M.C.A. (Casablanca)

16-10

D CHIC-Le Freak (Atlantic) 19-9
KCPX—Salt Lake City

® ROD STEWART-Do You Think I'm Sexy
(we)

® ERIC CLAPTON-Promises (RSO)
* EARTH, WIND & FIRE-September (ARC)
199

* HOTCHOCOLATE—Every 1's AWinner
(Infinity) 14-7

KRSP—Salt Lake City

® ROD STEWART—Do You Think I'm Sexy
(WB)

® STYX—Sing For The Day (A&M)

* BEEGEES-Too Much Heaven (RS0) 13-4

% EARTH, WIND & FIRE~September (ARC)
16-10

KTLK—Denver

® GERRYRAFFERTY—Home And Dry (UA)
© KENNYLOGGINS—Easy Driver (Columbia)
D* CHIC-LeFreak (Atlantic) 159

% OLIVIANEWTON-JOHN-A Little More Love
(MCA)30-23

KIMN-Denver

De CHIC—Le Freak (Atlantic)
L ]
% BILLY JOEL—My Life (Columbia) 15-6
* BEE GEES—Too Much Heaven (RSO) 7-1

North Central Region

IAN MATTHEWS —Shake It (Mushroom)
(D) MUSIQUE—in The Bish (Prelude)
OLIVIA NEWTON-JOHN—A Little More Love
(MCA)

* PRIME MOVERS

BEE GEES—Too Much Heaven (RS0)
BILLY JOEL—My Life (Columbia)
TOTO—Hoid The Line (Columbia)

BREAKOUTS:

NICOLETTE LARSON—Lotta Love (WB)
CHICAGO—No Tell Lover (Columbia)
BLUES BROTHERS—Soul Man (Atlantic)

CKLW-Detroit

© |AN MATTHEWS—Shake It (Mushroom)
L ]

* DR.HOOK—Sharing The Night Together
(Capitol) 22-14

* BEEGEES—Too Much Heaven (RS0) 10-6

® BLUES BROTHERS—Soul Man (Atlantic)

o THEROLLING STONES—Shattered (Rolling
Stones)

* TOTO-Hold The Line (Columbia) 18-8
* ANDY GIBB-Our Love (RS0) 12-7
WAKY—Louisville

® OLIVIANEWTON-JOHN—A Little More Love
(MCA)

® LARRY GATLIN-Done Enough Dying Today
(Monument)

D CHERYLLYNN—Got ToBe Real (Columbia)
26-22

* FUNKADELIC—One Nation Under A Groove
(WB)21.17

WBGN —Bowling Green

® LIVINGSTON TAYLOR-1Will Beln Love
With You (Epic)

© BARRY MANILOW--Somewhere In The
Night (Arista)

* NICOLETTE LARSON-- Lotta Love (WB) 29-
24

* ELTONJOHN-Part-Time Love (MCA) 27-
20

WGCL—Cleveland

De MUSIQUE-In The Bush (Prelude)

® MELISSA MANCHESTER—Don't Cry Qut
Loud (Arista)

# LEIF GARRETT—|Was Made For Dancing
{Scotti Brothers) 26-20

*
WZZP—Cleveland

® CHICAGO—NoTell Lover {Columbia)

® CAPTAIN & TENNILLE-YouNeedAWoman
Tonight (A&M)

* EARTH, WIND & FIRE—September (ARC)
1813

% OLIVIANEWTON-JOHN-A Little More Love
{MCA) 29-17

Q-102 (WKRQ-FM)— Cincinnati

® NICOLETTE LARSON-Lotta Love (WB)

o AN MATTHEWS—Shake It (Mushroom)

# VILLAGEPEOPLE—-Y.M.C.A. (Casablanca)
32-9

D* CHIC-Le Freak {Atlantic) 18-11
WNCI—Columbus

® HOTCHOCOLATE-Every 1's AWinner
(Infinity) .

De VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
* BILLY JOEL—My Life (Columbia) 13-6
* TOTO—Hold The Line {(Columbia) 14-7
WCUE—Akron

© FOREIGNER-BIue Morning, Blue Day
(Atlantic)

© ROD STEWART—Do You Think I'm Sexy
(we)

 BEEGEES—Too Much Heaven (RS0) 14-6

% QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra) 15-7

13-Q (WKTQ)—Pittsburgh

® NICOLETTE LARSON-Lotta Love (WB)

® ROSE ROYCE—Love Don't Live Here
Anymore (Whitfield)

* DR.HOOK-Sharing The Night Together
(Capitol) 159

* MELISSA MANCHESTER—Don't Cry Out
Loud (Arista) 26-22

www.americanradiohistorv.com

® NICOLETTE LARSON—Lotta Love (WB)
® POINTERS SISTERS~Fire (Planet)

* BEE GEES—Too Much Heaven (RS0) 7-2
* BILLY JOEL- My Life (Columbia) 8-3

Southwest Region

BLUES BROTHERS - Soul Man (Atiantic)
EARTH, WIND & FIRE - September (ARC)
BOB SEGER-We've Got Tonight (Capitol)

* PRIME MOVERS

(D) CHIC~Le Freak (Atlantic)
TOTO—-Hold The Line (Columb:a)
LINDA RONSTADT—Ooh Baby Baby (Asylum)

BREAKOUTS:

PEACHES & HERB— Shake Your Groove Thing
(Polydor)

ROLLING STONES—Shattered (Rolling Stones)

ROD STEWART—Do You Think I'm Sexy
{(Warner Brothers)

KILT- Houst:

® PEACHES & HERB-Shake Your Groove
Thing (Polydor)

® BLUES BROTHERS-Soul Man (Atlantic)

 LINDARONSTADT—Q0h Baby Baby
(Asylum) 20-12

% TOTO-Hold The Line (Columbia) 23-13
KRBE—Houst

® GENESIMMONS-Radioactive
(Casablanca)

® EARTH, WIND & FIRE—September (ARC)

* LINDARONSTADT—0oh Baby Baby
(Asylum) 26-12

* POINTER SISTERS—Fire (Planet) 27-10
KLIF-Dallas

® GERRY RAFFERTY—Home And Dry (UA)
® NIGEL OLSSON—Dancin’ Shoes (Bang)

% ALICECOOPER-How You Gonna See Me
Now (WB) 14.7

% KENNYROGERS- The Gambler (UA) 23-15
KNUS-FM—Dallas

e NOUST
°
*
*
KFJZ-FM (Z-97)—Ft. Worth

o NONE

* GINO VANNELLI-1 Just Wanna Stop (A&M)
15-10

* CHICAGO-Alive Again (Columbia) 13-9
KINT—El Paso

® CHERYLLYNN-Got To Be Real (Columbia)
o BOBSEGER-We've Got Tonight (Capitol)

* LINDA RONSTADT—Ooh Baby Baby
(Asylum) 14-9

* EARTH, WIND & FIRE-September (ARC)
HB-25

WKY—0klahoma City

© |ANMATTHEWS—Shake It (Mushroom)

® BOB SEGER-We've Got Tonight (Capitol)
Dx CHIC—LeFreak (Atlantic) 14-4

* BEE GEES-Too Much Heaven (RS0) 9-3
KTFX-Tulsa

® ROD STEWART—Do You Think I'm Sexy
(we)

® ROLLING STONES-—Shattered (Rolling
Stones)

% JOYNT VENTURE-Disco You (Sundance)
* POINTER SISTERS—Fire (Planet) 30-20

® HALL & OATES-1Don’t Want To Lose You
(RCA)

® PAULSTANLEY-Hold Me, TouchMe
(Casablanca)

D% CHIC—Le Freak (Atlantic) 113
* BILLY JOEL—My Life (Columbia) 4-1
KELI-Tulsa

® CHICAGO—NoTell Lover (Columbia)

© THEROLLING STONES—Shattered (Rofling
Stones)

D* CHIC—Le Freak (Atlantic) 9-1

# HOTCHOCOLATE—Every 1'sAWinner
(Infinity) 17-9

WTIX—New Oreans
o BLUES BROTHERS-Soul Man (Atlantic)
® EARTH,WIND & FIRE—September (ARC)
% TOTO~Hold The Line (Columbia) 36-21
D* CHIC-Le Freak (Atlantic) 1-1
WNOE--New Orleans

® CHERYLLYNN-Got To Be Real (Cotumbia)

® ROD STEWART—Do You Think I'm Sexy
(W8)

* POINTER SISTERS—Fire (Planet) X-25
D* CHIC—Le Freak (Atlantic) 8-4
KEEL-Shreveport

® ACEFREHLEY-New York Groove
(Casablanca)

% HOTCHOCOLATE-Every 1's AWinner
(Infinity) 22-14

* EARTH, WIND & FIRE-September (ARC)
24-19

Midwest Region

® TOP ADD ONS

ERIC CLAPTDN—Promises (RS0)

LINDA RONSTADT—0oh Baby Baby (Asylum)

DR. HOOK—Sharing The Night Together
(Capitol)

* PRIME MOVERS:

BEE GEES—Too Much Heaven (RS0)
(D) VILLAGE PEOPLE-Y.M.C.A. (Casablanca}
(D) CHIC—Le Freak (Atlantic)

BREAKOUTS

POINTER SISTERS—fire (Planet)
NICOLETTE LARSON—Lotta Love (WB)
IAN MATTHEWS —Shake tt (Mushroom)

WLS—Chicago
Oe ALICICABRIDGES—|Love The Night Lite
(Polydor)
o DR.HOOK-Sharing The Night { Capitol)
* BEE GEES—Too MuchHeaven(RS0) 13-6
* BILLYJOEL—My Life (Columbia) 12-5
WEFM—Chicago
® ERIC CLAPTON—Promises (RSO)
o EARTH, WIND & FIRE—September (ARC)
Dx \lllsllél(;[ PEOPLE-Y.M.C.A. (Casablanca)

D* ALICIABRIDGES~I Love The Night Life
(Polydor) 14-10

WROK—Rockford
® ERIC CLAPTON—Promises (RSO)
© AN MATTHEWS—Shake It (Mushroom)
% BEEGEES—-TooMuch Heaven (RS0) 13-6
Dx \IIIGLIQ.AGE PEOPLE-Y.M.C.A. (Casablanca)

(Continued on page 31)
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Billboard Sing

® Continued from page 29
WIFE~ Indianapolis

® BARRY MANILOW-Somewhere InThe
Night (Arista)

© FAITH BAND—-Dancin’ Shoes (Mercury)
* ALSTEWART-Time Passages (Arista) 11.7

* LEIF GARRETT~1Was Made For Dancing
(ScottiBrothers) 14-9

WNOE - Indianapolis N
® NICOLETTE LARSON-Lotta Love (WB)

© OLIVIANEWTON-JOHN-ALittle More Love
(MCA)

* TOTO~Hold The Line (Columbia) 15-5
* PAUL DAVIS—Sweet Life (Bang) 11-3
WOKY—Milwaukee

o LINDA RONSTADT - Ooh Baby Baby
(Asytum)

[ ]

# BEEGEES—Too Much Heaven (RS0) 20-9
D« CHIC~LeFreak (Atlantic) 18.7
WZUU-FM - Milwaukee

© POINTER SISTERS-Fire (Planet)

© (AN MATTHEWS~ Shake It (Mushroom)

 BEE GEES-Too Much Heaven (RS0)9-3

* ?&COLETT! LARSON-Lotta Love (WB) 17-

KSLQ-FM—St. Loais

les Radio Action

Based on station playlists through Thursday (12/14/78)

Playlist Top Add Ons @
Playlist Prime Movers #

KLEO-Wichita WDRC—Hartford WYRE—-Annapolis WQAM-Miami WBYQ (92-Q)—Nashville
© POINTER SISTERS—Fire (Planet) © CHAKAKHAN—I'm EveryWoman (WB) ;e Rog STEWART-Do You Think I'm Sexy U (GCEIIEaIHM())IIS-Radioactive © NICOLETTE LARSON—Lotta Love (WB)
(WB) asablanca

® ALICECOOPER—How You Gonna See Me
Now (WB)

* NICOLETTE LARSON~Lotta Love (WB) 15-8

# LINDARONSTADT~Ooh Baby Baby
(Asylum) 239

Northeast Region

® TOP ADD ONS

BLUES BROTHERS—Soul Man (Atiantic)
NICOLETTE LARSON - Lotta Love (Warner
Brothers)

® BLUES BROTHERS-Soul Man (Atlantic)

* BEEGEES-Too Much Heaven (RS0) 10-3

# TOTO-Hold The Line (Columbia) 15-9
WPRO (AM)- Providence

® EAGLES-Please Come Home For
Christmas (Asylum)

L[]

* BILLY JOEL—-My Life (Columbia) 7-4
D« CHIC~Le Freak (Atlantic) 3-1
WPRO-FM—Providence

EARTH, WAND & FIRE-S ber (ARC)

* PRIME MOVERS:

TOTO-Hold The Line (Columba)
BEE GEES~Too Much Heaven (RS0)
ANDY Q188—0ur Love (RSO)

BREAKOUTS:

ROD STEWART Do You Think I'm Sexy
(Warner Brothers)

EAGLES Please Come Home For Christmas
(Asylum)

ELTON JOHN—Part Time Love (MCA)

WABC—New York

© NICOLETTE LARSON-Lotta Love (WB)

® MEAT LOAF—You Took The Words Right Out
0fMy Mouth (Clev inti)

* BOB SEGER-We've Got Tonight (Capital)
23-16

* QUEEN-Bicycle Race/Fat Bottomed Girls

© ELTON JOHN—Part-Time Love (MCA)
o EARTH, WIND & FIRE— September (ARC)

* LINOARGNSTADT-Ooh Baby Baby
(Asylum)41-25

* ANOYGIBB~Our Love (RS0)31-16
99-X—New York

(Elektra) 129
KXOK-St. Louis
o NONE
[ ]
* NOME
*
KiOA-Des Moines

De® CHIC-Le Freak (Atiantic)
o MCOLETTE LARSON~Lotta Love (WB)

D VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
16-4

& FIREFALL—Strange Way (Atiantic) 20-10
KDWB— Minneapetis-

® POINTER SISTERS-Fire (Planet)

o LINDA RONSTADT—0oh Baby Baby
(Asylum)

* goﬁm LARSON- Lotta Love (WB) 26-

% MELISSAMANCHESTER—Don't Cry Out
Loud (Arista) 23-16 ‘

KSTP—Minneapelis

o NONE
e 3

* ?écoum LARSON - Lotta Love (WB) 22-

* ERIC CLAPTON—Promises (RS0} 28-23
WHB-Kansas City

© ROO STEWART-Do You Think I'm Sexy
(WB)

o POINTER SISTERS—Fire (Planet)

 TOTO-Hold The Line (Columbia) 13-7

* BEE GEES-Too MuchHeaven (RSO) 7-4
KBEQ-Kansas City

® EAGLES—Please Come Home For
Christmas (Asylum)

® AN MATTHEWS-Shake It (Mushroom)

* ANOYGIBB—Our Love (RS0) 18-12
Dx CHIC—Le Freak (Atlantic) 10-1
KKLS—Rapid City

® EAGLES-Please Come Home For
Christmas (Asylum)

o POINTER SISTERS—Fire (Planet)
* FIREFALL—Strange Way (Atlantic) 13-9

* ACEFREHLEY—New York Groove
(Casablanca) 23-18

KQWB—Fargo

o CHAKA KHAN-I'm Every Woman (WB)
© ROO STEWART~Do You Think I'm Sexy
(WB)

D ALICIABRIOGES—-| Love The Night Lite
(Polydor) 14-9

D DAN HARTMAN - Instant Replay (Blue Sky)
26-22

o CHERYLLYNN-Got ToBe Real (Columbia)

o AN MATTHEWS—Shake it (Mushroom)

* TOTO-Hold The Line (Columbia) 22-17

# BEEGEES—Too Much Heaven (RS0) 16-10
WPTR—Albany

® BLUES BROTHERS-Soul Man (Atlantic)

® EAGLES—Piease Come Home For
Christmas (Asylum)

* OLIVIANEWTON-JOHN-~A Littie More Love
(MCA}25-20

* POINTER SISTERS~Fire (Planet) 20-22
WTRY-Albany
o ROD STEWART-Do You Think I'm Sexy
(WB)

® BARRY MANILOW-Somewhere In The
Night (Arista)

D CHIC~-LeFreak (Atlantic)

* BILLY JOEL—My Life (Columbia) 2-1
WKBW-Buffalo

o NONE

L[]

* ANDY GIBB—Our Love (RS0)29-19

* MEAT LOAF-You Took The Words Right Out
0fMy Mouth (Clev Intl) 24-15

WYSL- Buffalo
© ROD STEWART—Do You Think I'm Sexy
(WB)

© DOOBIE BROTHERS~Minute By Minute
(WB)

* BEE GEES—Too Much Heaven (RS0) 19-10

* LINDARONSTADT—Ooh Baby Baby
(Asylum) 18-14

WBBF—Rochester
® ROD STEWART—Do You Think I'm Sexy
(WB)

o ERIC CLAPTON-Promises (RSO)

* LINOISFARNE—RunFor Home (Atco) 27-21
D% CHIC—Le Freak (Atlantic) 12-5
WRKO--Boston o

® NICOLETTE LARSON—Lotta Love (WB)
® BLUES BROTHERS—Soul Man (Atlantic)

@ GERRY RAFFERTY—Home And Dry (UA)

© ROD STEWART-Do You Think I'm Sexy
(WB)

 BEEGEES—Too Much Heaven (RS0) 14-10
# TOTO-Hold The Line (Columbia) 6-3
WICC—Bridgepert

® CHICAGO—No Tell Lover (Columbia)
® CAT STEVENS—Bad Brakes (A&M)
* NONE

Mid-Atlantic Region

® TOP ADD ONS:

HOT CHOCOLATE -Every |'s A Winner
(Infindty)

POINTER SISTERS—Fire (Planet)

MCOLETTE LARSON—Lotta Love (Warner
Brothers)

* PRIME MOVERS:

BEE GEES - Too Much Heaven (RSO)

(D) VILLAGE PEOPLE~Y.M.CA. (Casablanca)
LINDA RORSTADT—Ooh Baby Baby (Asylum)

BREAKOUTS:

ROLLING STONES ~Shattered (Rolling Stones)

NEIL DIAMOND—Forever tn Biue Jeans
(Columbia)

LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers)

WFIL-Philadelphia
® POINTER SISTERS-Fise (Planet)

© NEIL DIAMONO-Forever in Blue Jeans
(Columbia)

 BEE GEES~Too Much Heaven (RS0) 12-9
D% VILLAGE PEOPLE-Y.M.CA. (Casablanca)
13-10

WZZD-Philadelphia

® ALICE COOPER—How You Gonna See Me
Now (WB)

© NICOLETTE LARSON-Lotta Love (WB)

* FIREFALL—Strange Way (Atlantic) 12-6
O« CHIC—Le Freak (Atlantic) 8-4
WIFIFM—Philadelphia

® NICOLETTE LARSON-Lotta Love (WB)
o EARTH, WINO & FIRE-September (ARC)
* BEE GEES--Too Much Heaven (RS0) 10-6
# TOTO-Hold The Line (Columbia) 13-8
WPGC—Washington
© HOTCHOCOLATE—Every 1'sAWinner
(Infinity)

® THE ROLLING STONES-Shattered (Rolling
Stones)

" % LINDARONSTADT=0oh Baby Baby
(Asylum) 18-9

* NICOLETTE LARSON- Lotta Love (WB) 22-
14

WGH- Norfolk

* EARTH, WIND & FIRE—September (ARC)
28-23

* TOTO-Hold The Line (Columbia) 2214
WBZ-FM-Boston

® EAGLES-Please Come Home For
Christmas (Asylum)

[ ]
* NONE
*
F-105 (WVBF)—Boston
© HOT CHOCOLATE-Every 1'sA Winner
(Infinity)
L[]
D Y:)L%AGEPEOPLE—Y.M.C.A(Casablanca)

O gm HARTMAN-Instant Replay (Blue Sky)
-7

© LEIFGARRETT~]Was Made For Dancing
(Scotti Brothers)

® BLUES BROTHERS—Soul Man (Atlantic)

* ROSEROYCE—Love Don't Live Here
Anymore (Whitfield) HB-9

* BARRY MANILOW-Ready To Take A Chance
Again (Arista) HB-17

WCAO-Baltimore

o LEIF GARRETT—| Was Made For Dancing
(Scotti Brothers)

© BARRY MANILOW-Somewhere in The
Night (Arista)

* BOBSEGER-We've Got Tonight (Capitol)
17-8

* POINTERSISTERS—Fire (Planet) 25-11

o BLUES BROTHERS—Soul Man (Atlantic)
 EARTH, WIND & FIRE-September (ARC)
14.9

* EAGLES—Please Come Home For
Christmas (Asylum) HB-20

WLEE —Richmond

® HOTCHOCOLATE—Every 1's AWinner
(Infinity)

® BARRY MANILOW-Somewhere In The
Night (Arista)

* POINTER SISTERS-Fire (Planet) 28-13
* KENNY ROGERS—The Gambler (UA) 24-18
WRVQ - Richmond

o DANHARTMAN~nstant Replay (Blue Sky)

® BLUES BROTHERS—Soul Man (Atlantic)

& EARTH, WIND & FIRE-September (ARC)
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* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
10-5

WKBO-Harrisburg

o BOBSEGER-We've Got Tonight (Capitol)
* NONE
*

WMIX(96X)—-Miami

® ROSEROYCE-Love Don't Live Here
Anymore (Whitfield)

© ROD STEWART- Do You Think I'm Sexy
(WB)

+ EARTH, WIND & FIRE-September (ARC)
115

* CHERYL LYNN-Got To Be Real (Columbia)

19-12
Y-100 (WHY1-FM) - Miami

De CHERYLLYNN-Got To Be Real (Columbia)
® GEORGE MacRAE—|Want You Around Me
(TK)

 EARTH, WiND & FIRE~- September (ARC)
14.9
* ERIC CARMEN-Change Of Heart (Arista)

22.17
WLOF—Orlande

© HOTCHOCOLATE~Every 1'sAWinner
(Infinity)

® CHERYLLYNN-Got To Be Real (Columbia)
& POINTER SISTERS~Fire (Planet) 24-18
* SWITCH—There’ll Never Be (Gordy) 17-12

Southeast Region
® TOP ADD ONS:

CHANSON-Don't Hold Back (Ariola)

HCOLETTE LARSON -~ Lotta Love (Warner
Brothers)

BLUES BROTHERS - Saut Man (Attantic)

% PRIME MOVERS

POINTER SISTERS —Fire (Planet)
(D) CHIC-Le Freah (Atlantic)
TOTO~Hoid The Line (Columbia)

BREAKOUTS:

ROD STEWART—Time Passages (Arista)

BARRY MAMILOW—-Somewhere [n The Night
(Arsta)

EAGLES—Please Come Home For Christmas

WOXI-Atlanta

De CHANSON-Don't Hold Back (Ariola)
o BLUES BROTHERS~ Soui Man (Atlantic)

* HOT CHOCOLATE—~Every 1's A Winner
(Infinity) 24.18

* POINTER SISTERS—Fire (Planet) 11-5
21-93 (NZGC-FM)-Atlanta

0o CHANSON-Oon't Hold Back (Ariola)
© AN MATTHEWS—Shake It (Mushroom)
D# CHIC—Le Freak (Atlantic) 10-1

* OLIVIANEWTON-JOHN—A Little More Love
(MCA)23-15

WBBQ-Augusta

o LEIF GARRETT—{ Was Made For Dancing
(Scotti Brothers)

© BLUES BROTHERS— Soul Man (Atlantic)

* HOTCHOCOLATE- Every 1's AWinner
(infinity) 21-16

* POINTER SISTERS—Fire (Planet) 23-17
WFOM-Atlanta

® HALL & OATES—) Don't Want To Lose You
(RCA)

© ROO STEWART—Do You Think |'m Sexy
(WB)

* POINTER SISTERS—Fire (Planet) 17-9
* CHERYL LYNN—Got To Be Real (Columbia)
HB-25

WSGA-Savannah

© GERRYRAFFERTY-Home And Dry (UA)
De CHERYLLYNN-Got To Be Real (Columbia)
* TOTO-Hold The Line (Columbia) 18-8

# EAGLES—Please Come Home For
Christmas (Asylum) 21-14

WFLB—Fayetteville

o FOREIGNER—-Bfue Morning, Blue Day
(Atlantic)

® ROD STEWART-Do You Think I'm Sexy
(WB)

* ROSEROYCE—LoveDon't Live Here
Anymore (Whitfieid) 12-5

* BEE GEES—Too Much Heaven (RS0) 9-4

www.americanradiohistorv.com

o LEIF GARRETT- | Was Made For Dancing
(Scotti Brothers)

e DOLLY PARTON-Baby I'm Burnin’ (RCA)
* BOB SEGER—We've Got Tonight (Capitol)
22-16

* ERIC CLAPTON-Promises (RS0) 29-17
Q105 (WRBQ-FM) - Tampa

® ROD STEWART-Do You Think I'm Sexy
(WB)

o BARRY MANHLOW-Somewhere In The
Night (Arista)

# LINOA RONSTADT-0oh Baby Baby
(Asylum) HB-22

* TOTO-Hold The Line (Columbia) 17-13

- BJ-105 (WBJW-FM) — Orlando

® NICOLETTE LARSON- Lotta Love (WB)

® THE ROLLING STONES - Shattered (Rolling
Stones)

 BILLY JOEL—My Life (Columbia) 19-9
* CHIC~Le Freak (Atlantic) 21-11
WMF)—Daytona Beach

o CHASE—Midnight Express (Casablanca)

o COOPER BROTHERS—The Dream Never
Dies (Capricorn)

+ EARTH,WIND & FIRE-September (ARC)
26-16

* ALICE COOPER-How You Gonna See Me
Now (WB) 24-14

WAPE-)acksonvilie

© ROD STEWART—Do You Think I'm Sexy
(WB)

© GLORIA GAYNOR~| Will Survive (Polydor)
* EARTH, WINO & FIRE-September (ARC)
19-13

* BILLYJOEL-My Life (Columbia) 14-2
WAYS—Charlotte

De CHERYLLYNN-Got To Be Real (Columbia)

® ROD STEWART~Do You Think I'm Sexy
(WB)

* POINTER SISTERS~Fire (Planet) 24-12
* TOTO-Hold The Line (Cotumbia) 12-6
WKIX—Raleigh

© MARSHALL HAIN—Dancing In The Street
(Capitol)

o SANTANA-Stormy (Columbia)

# BARRYWHRITE—Your Sweetness Is My
Weakness (20th Century) 26-18

* CHERYLLYNN-Got To Be Real (Columbia)
HB-28

WIMA-Charleston

® ROD STEWART—Do You Think I'm Sexy
(WB)

® BLUES BROTHERS—Soul Man (Atlantic)
* POINTER SISTERS~Fire (Atlantic) 28-15

* QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)23-14

WORO-Spartanburg

® YVONNEELLIMAN-Moment By Moment
(RSO)

® EAGLES—Please Come Home For
Christmas (Asylum)

* VILLAGE PEOPLE-Y.M.C.A. (Casablanca)
17.9-

* POINTER SISTERS—Fire (Planet) 2212
WLAC—Nashville

@ ROD STEWART-Do You Think I'm Sexy
(WB)

D+ VILLAGEPEOPLE-Y.M.C.A (Casablanca)
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D CHIC—LeFreak (Atlantic) 4-1
WHBQ-Memphis

De CHANSON-Don't Hoid Back (Ariola)
© ERIC CLAPTON~Promises (RSO)

D BARRY WHITE - Your Sweetness Is My
Weakness (20th Century) 15-11

* POINTER SISTERS—Fire (Planet) 24-20 /
WFLI-Chattanesqa

o QUEEN-Bicycle Race/Fat Bottomed Girls
(Elektra)

© ALICE COOPER~How You Gonna See Me
Now (WB)

* CHIC—LeFreak (Atlantic) 24-10
# BHLYJOEL-My Life (Columbia) 15-9
WRJZ-Knoxville

© ROD STEWART—Do You Think I'm Sexy
(WB)

© IAN MATTHEWS—Shake It (Mushroom)

# EAGLES—Please Come Home For
Christmas (Asylum) 26-16

* HOTCHOCOLATE—Every 1's AWinner
(Infinity) 20-14

WGOW--Chattanepa

Oe CHIC—Le Freak (Atlantic)

o BARRY MANILOW— Somewhere InThe
Night (Arista)

% BEE GEES—Too Much Heaven (RSO) 15-12
* AL STEWART-Time Passages (Arista) 6-3
WERC-Birmingham

© ROD STEWART—Do You Think I'm Sexy
(WB)

® KENNY ROGERS-The Gambler (UA)

* OLIVIA NEWTON-JOHK—A Littie More Love
(MCA) 14-9

D# CHIC—Le Freak (Atlantic)6-]
WSGN~Birmingham

® BARRY MANILOW--Somewhere in The
Night (Arista)

© ROD STEWART-Do You Think I'm Sexy
(WB)

* ERIC CLAPTON—Promises (RS0) 1.5
* BEEGEES-Too Much Heaven (RS0) 115
WHHY—Montgomery

® NIGEL OLSSON—Dancin’ Shoes (Bang)

© GERRY RAFFERTY—Home And Dry (UA)

* POINTER SISTERS—Fire (Planet) 22-12

* KENNY ROGERS-The Gambler (UA)
KAAY - Little Rock

® NICOLETTE LARSON-Lotta Love (WB)

® ERIC CLAPTON-Promises (RSO)

* ANOYGIBB—Our Love (RS0) 19-14
D% CHIC—Le Freak (Atlantic) 23-10
WAIR-Winston-Salem

® GERRYRAFFERTY—HomeAnd Dry (UA)

® PEACHES & HERB—Shake Your Groove
Thing (Polydor)

* TOTO-Hold The Line (Columbia) 11-4

* EAGLES—Please Come Home For
Christmas (Asylum) 27-21

WAIV (V-97)—Jacksonville

® ALICE COOPER—How You Gonna See Me
Now (WB)

® EAGLES—Please Come Home For
Christmas (Asylum)

* EARTH, WIND & FIRE—September (ARC)
30-19

D« gmglmmll-lnstant Replay (Blue Sky)
12

® EAGLES--Please Come Home For
Christmas (Asylum)

® ROD STEWART- Do You Think I'm Sexy
(WB)

* ERICCLAPTON-Promises (RS0) 2921
* BILLY JOEL-My Life (Columbia) 17-12
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Seven years after the death of Jim Morrison,

the impact on radio and retail of “An American Prayer” has been as exciting as that of the original Doors releases.
Once again, The Doors are a phenomenon!

The poems, songs, and stories of Jim Morrison; the music of The Doors.
An extraordinary new album on Elektra Records and Tapes. (5e502)

L2

Produced and Engineered by John Haeny. Produced and Directed by Robby Krieger, Ray Manzarek, John Densmore, Frank Lisciandro and Columbus Courson.
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Billboard Album Radio Action

Playlist Top Ad Ons @ Top Requests/Airplay * Regional Breakouts & National Breakouts

Top Add Ons-National

ROBERT JOHNSON—Close Personal Friend (Infinity)
AL GREEN~-Truth N’ Time (Hi)

STEVE FORBERT—Alive On Arrival (Nemperor)

PETER TOSH—Bush Doctor (Rolling Stones)

Based on station playlist through Wednesday (12/13/78)

Top Requests/Airplay-National

BILLY JOEL~52nd Street (Columbia)

TOTO—(Columbia)

ERIC CLAPTON—Backless (RS0O)

LINDA RONSTADT—Living In The U S.A. (Asylum)

National Breakouts
DOOBIE BROTHERS—Minute By Minute (W.B.)

ROD STEWART—Blondes Have More Fun (W.B.)
BLUES BROTHERS—Briefcase Full Of Blues (Atlantic)
CAT STEVENS—Back To Earth (A&M)

KFML-AM—Denver (Larry Bruze) KMOD-FM—Tulsa (8ill Bruin) WLVQ-FM—Columbus (Steve Runner) WSHE-FM —Ft. Lauderdale (Michelle Robinson) WLIR-FM—New York (D. McNa /1. Kleinman)
ADD ONS—The four key prod-
ucts added at the radio stations ®  KANSAS—Two For The Show (Kirshner) ® CATSTEVENS—Back To Earth (A&M) L] MUES_BHOTHEIS—BrieicaseFuIIOIBlues ° ROB_E_I‘”OHNSON—ClosePersonaIFnend ® JERRYJEFF WALKER—Jerry Jeff (Elektra)
listed; as determined by station © DANEDONOHUE-(Columbia) © DOOBIE BROTHERS—Minute By Minute (W.B.) (Atlantic) (finity) o  CAPTAIN BEEFHEART & THE MAGIC BAND—Shiny
personnel. © DOOBIE BROTHERS—Minute By Minuts (W.B.) © ROD STEWART—Blondes Have More Fun (W.B.) ® CATSTEVENS—Back To Earth (AGM) ° :gg':l)\RlEHTHEWAILERS-BabylonByB"s Beast (Bat Chain Puller) (W.B.)
TOP REQUESTS/AIRPLAY— ©  STEVE FORBERT—Alive On Arrival (Nemperor) ©  BLUES BROTHERS~Briefcase Full Of Biues ° o DANEDDND o ® LDUREEDLIVE-Take No Prisoners (Arista)
The four p")d_UCts registering ® ROD STEWART—Blondes Have More Fun (W.B.) (Atlantic) ° DONDHUE~( Ollfmbla) o  STEVE FORBERT—Alive On Arrival (Nemperor)
the greatest listener requests ®  MELISSAMANCHESTER~Don't Cry Out Loud O WIS, 0 2 LTI B BRI 0] © WAYLON JENNINGS~I've Always Been Crazy (RCA)
and airplay; as determined by (Arista) ® [ANMATTHEWS-Stealin’ Home (Mushroom) ° ©  BLUES BROTHERS-Briefcase Full Of Blues o [T 5 ——
station personnel. *  NICOLETTE LARSON~Nicolette (W.B.) % LINDARONSTADT —Living In The U S.A. (sylum) # BILLY JOEL=52nd Street (Columbia) (UL e
BREAKQUTS—Biliboard Chart * POCO-Legend (ABC) % BILLY JOEL-52nd Street (Columbia) % FOREIGNER—Double Vision (Alantic) ©  CAT STEVENS~Back To Earth (A&M) * DOOBIE BROTHERS—-Minute By Minute (W.B.)
Dept. summary of Add Ons and *  NEILYOUNG—Comes A Time (Reprise) * YES—Tormato (Atlantic) \ ) % DIRE STRAITS-(W B.) * GRATEFUL DEAD~Shakedown Street (Arista)
Re ts/ Airpl o] i * AC/0C~If YouWant Blood You've Got It (Atlantic) . .
quests/Airplay information % ERIC CLAPTON~Backless (RS0) * ERICCLAPTON—Backless (RSO) % STYR—Pieces O Eight (A&M) % KANSAS—Two For The Show (Kirshner) *  BLUESBROTHERS~Briefcase Full Of Biues
:9 _;efletct gr_eatelst p;odu:y ac-| KISW-FM—_Seattle (Steve Slaton) KBBC-FM—Phoenix 1.0. Freeman) NEFULP ’Mfmn‘_‘ o * PATTRAVERS-Heat In The Street (Polydor) (Atlantic)
wi at regional and nationa -FM—Pittsby A —Alii i
leve{s E o THETALKING HEADS—More Songs About o CATSTEVENS—BackTo Earth (ABM) ) * BILLYJOEL-5Znd Street (Columbia) 3 S AT B
. Buildings And Food (Sire) o LINDISFARNE—Back And Fourth (Atco) : ;R:ETEFULDEADV—VSBh;kedownSneet(Ansta) ZETA-7 (WORJ-FM)~Orlando (Gary Brown MD) WOUR-FM—Syracuse/Utica (Jeft Chard)
w t R . ® © TERRY GARTHWAITE—Hand In Glove (Fantasy) R RODSTEWARI'_(BIl ld Have More Fun (W.8) © ). GEILS BAND—Sanctuary (EMI/America) © DOOBIE BROTHERS—Minute By Minute (W.B.)
estern eg'on : . Ezlmslpﬂ.LME&PALHER—LoveBeach . noom:mmznosn ;f ‘(‘"’B ‘:e l:::wa o RODSTEWARTBlondes Have More Fun (W B.) o ROD STEWART—Blondes Have More Fun (W.B.)
: (Atlantic) : Lt ) o DOOBIE BROTHERS—Minute By Minute (W.B.) o BLUESBROTHERS~Briefcase Full Of Blues
® TOP ADD ONS; . ° . (Atiantic)
° ° ©  PHIL MANZANERA— K-Scope (Polydor)
* QUEEN-Jazz (Elektra) % NEILOIAMONO~You Don’t Bring Me Flowe *  STYX~Pieces Of Eight (A&M ® o "
VARIOUS ARTISTS—No Wave (ABM) * gIU.VJOEL—SZ d Col (Columbia) cononTEng Teriovers ec_s oL AS) ° ® THE CLASH-Give 'Em Enough Rope (Epic)
SON SEALS=Live And Burning (Allial nd Street (Columbia) W BILLY JOEL—52nd Street (Columbia)
rM;Es_(Ep_ic)m urning (Alligalor) * ERICCLAPTON=Backless (RSO) % JESSE COLIN YOUNG—American Dreams (Elektra) % LINDARONSTADT—LivingIn The U.S.A. (Asylum) % CATSTEVENS—BackToEarth (AGM) ® CATSTEVENS—Back To Earth (A&M)
MASQUES —Brand:X (Passport) * EMERSON, LAKE & PALMER~Love Beach *  ERICCLAPTON-Backless (RS0) *  ERIC CLAPTON—Backless (RSO) ARKANSAS o forlThe Skow (Kiishaer) * :‘°§%“‘3'§°f,?° odm ;) WEEALIE
(Atlantic) * NEILYOUNGComes ATime (Reprise) WIMF.F4—Miwaukee (M, Woll/). Santorc) * BILLYJOEL—52ndStreet (Columbia) ove P Bver Sounder
KFIG-FM—Fresno(Art Farkas) KRST-FM—Albuquerque (Bob Shulman) o SAD CAFE_Misplaceddeals (ASM) % DIRESTRAITS—(W.B) * ;:TCEA::;:svlat;edld:als(A:M) -
— - - * EAD—Shakedown Street (Arista)
A TOP REQUEST/AIRPLAY: [ © JELOMHONO-YouDontBingMe lowers > RODSTEWANT--Blondes Have Mre Fun (W.B.) o ROBERTJOHNSON—Close Prsonal Friend WKOF-FM (e ee0) * OIRESTRATS—(W.5.)
©  DOOBIE BROTHERS—Minute By Minute (W.B.) (Infinity) L] A
o DOOBIEBROTHERS—Minute By Minute (W.6.) _ © RODSTEWART-Blondes Have More Fun (W.B)  ypyr.Fm—Buthalo (et App
. ©  LINDISFARNE-Back And Fourth (Atco) . N
QUEEN—Jazz (Elektra) o NICOLETTE LARSON—Nicolette (W.B.) . o TANYATUCKER_TNT(MCA) CAT STEVENS—Back To Earth (A&M) o
BILLY JOEL—52nd Street (Columbia - ©  DOOBIE BROTHERS—Minute By Minute (W.B.
TOTO- Cotumie) GBI : ° © PHILMANZANERA-K.Scope (Polydor) . noammhnson-cnols':eupeevszn:r"n:x ) °
ERIC CLAPTON—Backiess (RS0) ° . © POINTERSISTERS—-Energy (Planet) (nfinity) .
° * QUEEN-)azz (Elektra) * ROD STEWART—Blondes Have More Fun (W.B.) o SAD CAFE-Mis| °
. 0., ~Misplaced Ideals (A&M)
* CHIMGO—HotStveefs(Columb-a_) *  OUTLAWS -Playin’ To Win (Arista) * DOOBIE BROTHERS—Minute By Minute (W.B.) o LIVINGSTON TAYLOR—3-Way Mirror (Epic .
* PHOEBE SNOW—Against The Grain (Calumbi Rl
BREAKOUTS . GUEAEATY ) * DIRESTRAITS—(W.B.) *  BLUES BROTHERS —Briefcase Full Of Blues  BILLY JOEL—52nd Street (Columbia) .
* = i . Ny
OOOBIE BROTHERS —Minute By Minute (W.B ) S LA T T *  GRATEFUL DEAD—Shakedown Street (Arista) Gl * LINDARONSTADT—Livingln The U.SA. (Asylum) % STYX—Pieces Of Eight (A4M)
BLUES BROTHERS—Brieicase Full Of Bl *  GINOVANNELL!-Brother To Brother (A&M) * QUEEN-—Jazz (Elektra) .
s riefcase Ful ues M' l R R NADLFM—_SL. Louis (Peler Parisi) % QUEEN—Jazz (Elektra) * FIREFALL—Elan (Atiantic)
antic. = )
ROD STEWART— Blondes Have More Fun SOUthweSt Re ion Idwes eglOﬂ e — x HEARTDog & Buterfy (Portait * BULYIOEL-520dSrel(Cohmbia)
i g (Atlantic) WQOR-FM—Raleigh (Chris Miler) *  HEART—Dog & Butterfly (Portrait)

CAT STEVENS—Back To Earth (A&M)

WCOZ-FM—Boston (Bob Stavin)

® TOP ADD ONS: ® TANYATUCKER-TNT(MCA) © DOOBIE BROTHERS—Minute By Minute (W.B.)
® TOP ADD ONS; o GRATEFUL DEAD~Shakedown Street (Arista) o ROD ¥ Have More Fun (W.B. o LINDISFARNE- Back And Fourth (Atco)
. STEWART—Blondes Fun(W.B.)
KSAN-FM—San Francisco (Kate Ingram) TANYA TUCKER—TNT (MCA) o CINDYBULLENS—Desire Wire (United Arists) o BLUES BROTHERS—Briefcase Full Of Blues
) o CATSTEVENS-Back To Earth (A&M) !
®  CATSTEVENS—Back To Earth (A&M) JEAN MICHEL JARRE—Equinoxe (Polydor) GRATEFUL DEAD—Skakedown Street (Arista) ©  ROD STEWART—Blondes Have More Fun (W.B.) R (Atlantic)
® SON SEALS—Live And Burning (Aligator) el ) noamm;tsou i Flosteronsi frierd o DOOBIE BROTHERS—Minute By Minute (W.8.) . o CATSTEVENS—Back To Earth (A&M)
® PAGES—(Epic) ALMERMUEAIIFI(yHo:r’:zD(I:V)B) POCO—Legend (ABC) *  SANTAMA—Inner Secrets (Columbia) . . DOOBIE BROTHERS—Minute By Minute (W.B.)
© VARIOUSARTISTS —NoWave (ASM) ) * TOTO—(Columbia) o ROD STEWART—Blondes Have More Fun (W.B.)
© MASQUES-Brand X (Passport) * BILLYJOEL—52nd Street (Columbia) * BILLVIOEL-SZnd Siree! (Columbia) o CINDYBULLENS—DesireWire Urited Artists)
Bty *TOP REQUEST/AIRPLAY:]|  * GRccurtnsuces(is) + UNDARORSTDT_UuginheUsa o) 1 T SRS
* BLONDIE—-Parallel Lines (Chrysalis) *TOP REQUEST/AIRPLAY: 1| % FIREFALL—Elan (Atlantic) o oy (MCR)
*  ROLLING STONES—Some Girls (Robing Stones) : * ALSTEWART—Time Passages (Arista (R OOBSECER L THE SLVER BULLLTBAND o
f S the t R ime Passages (Arista) Stranger In Town (Capitol)
* DARYLHALL & JOHNDATES —Along The Red Ledge ERIC CLAPTON=Backless (RS0) BILLY JOEL—52nd Street (Columbia) outheqQs eglon
(RCA) BILLY JOEL—52nd Street (Columbia) T070—(Columbia) N th t Re . *  THE CARS—(Elektra)
* WHO—Who Are You (MCA) LINDA RONSTADT—Living In The U_S.A STYX—Pieces Of Eight (A&M) ortheqQs glOﬂ * BHLYJOEL—52nd Street (Columbiz)

KLOS-FM—Las Angeles (Ruth Pinedo)

BLUES BROTHERS —Briefcase Full Of Blues
(Atiantic)

DOOBIE BROTHERS— Minute By Minute (W.B.)
EMERSON, LAKE & PALMER~Love Beach
(Atlantic)

(Asylum)
STEVE FORBERT—Alive On Arrival (Nemperor)
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Joel Whitburn’s

Record
Research
Report

Steve Martin appears ready to end a
15 year drought by comedians. It's
been that long since a comedy album
held the # 1 spot on Billboard’s “Top
LP’s” chart. Supercomic Steve’s new
album “A Wild & Crazy Guy” (#2 as

== of 12/16/78 chart) may be the first

#1 comedy album since Allan Sher-
man’s “My Son, The Nut” topped the
= chart back on 10/19/63.

= A #1 comedy album is a rear feat,
= as there have been only 6 in the 33
= year history of Billboard's album
= charts. Oddly enough, all 6 hit #1
within a 3 year period. Bob Newhart
had the first #1 comedy album in
history, when he hit with “The But-
ton Down Mind” on 7/30/60. He
followed it quickly with another #1
album “The Button Down Mind
Strikes Back.” Then came the late
Allan Sherman with 3 consecutive
#1 albums: “My Son, The Folk
Singer,” “My Son, The Celebrity,"
and “My Son, The Nut.” In between
Allan’s last 2 #1’s, Vaughn Meader
hit the top for 12 weeks with “The
First Family.” In fact, these 3 albums
all hit #1 consecutively. However,
- since then it's been a shut-out for
- comedians at the #1 spot.

Now, make room—Bob, Vaughn &
Allan—Steve appears ready to be-
come only the 4th comedian—with
the 7th album-in history to reach
that magic #1 position.

Trivia Question #49:

Name the TV comedian who had an
album of ‘straight’ singing that hit
#1in 1963 (he never had a single
record release hit the “Hot 100”).
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Radio-TV Progrommlng

Vox Jox

By DOUG HALL

NEW YORK-Nearly 2,000
members of the International Radio
& Television Society gathered Tues-
day (12) to hear a nearly one-hour
performance by Dolly Parton.

Parton and copies of her latest
RCA album “Heartbreaker,” which
were presented to all who attended,
were presented by RKO Radio
Sales. RKO Radio president Dwight
Case introduced Parton. RKO New
York personalities John Gambling
and Gene Klavan, sporting a new
beard, (from WOR-AM) and Jay
Thomas (from WXLO-FM, 99-X)
emceed festivities of the annual
Christmas benefit which included a
drawing for numerous prizes.

Those atending were from radio,
television and ad agencies. Radio at-
tendees ranged from station owners
to DJs.

Parton did a program ranging
from her latest hit, “Heartbreaker”
to such oldies as “Coat of Many Col-
ors.” Although she got the audience
hand clapping to such tunes as “My
Tennessee Mountain Home" she of-
ten had trouble holding the au-
dience’s attention.

LA T

Jim Smith joins WRVR-FM New
York as p.d. Smith, formerly music
director at WLS-AM Chicago and
p.d. at WOKY-AM Milwaukee suc-
ceeds Dennis Waters who recently
moved to WYNY-FM (Y-97) New
York as p.d.

L S

ABC’s WPLJ-FM is looking for a
DJ for its 2 to 6 a.m. time slot, re-
cently vacated by Viv Roundtree.
Tapes and resumes should be sent to
p.d. Larry Berger at 1330 Ave. of the
Americas, New York, N.Y. 10451.

*x  *x  *

T.J. Byers, formerly of WIBC-AM
and WIFE-AM Indianapolis has
joined WIOU-AM Kokomo as oper-
ations manager. He is looking for
“good adult MOR communicators.”
... Personalities from WXLO-FM
(99-X), WOR-AM and WOR-TV
are accepting commuters’ donations
to the WOR Children’s Christmas
fund at the New York Port Author-
ity Bus Terminal.

L

Johnny Janot, who describes him-
self as a “pure Cajun from Loui-
siana” is hosting a program called
“Cajun Bandstand” each Sunday
morning on KLVI-AM Beaumont,
Tex. The program is bilingual—

French and English. Janot is also
doing Cajun discos in local clubs.
) *  x %

WISL-AM p.d. Ray “Wildman”
Williams is busy planning the sta-
tion’s second annual “Snow-In” ski
weekend Feb. 2-4 for people in the
radio and record field. Forty-seven
attended last year and about 100 are
expected by Williams this year.
Among those signed are Merv Pil-
grim of Ariola. Billy Lemmons of
Arista and Long John Silver of RSO.
Reservations should be sent to Wil-
liams with the $40 per person fee be-
fore Jan. 2 to the station at 90 Look-
out Road, Asheville, NC. 28804.

Williams is also looking for a 9
p-m. to | am. DJ. Tapes and re-
sumes should be sent to him at the
station. That spot is now being han-
dled by Dude Walker who will go
back to the | to 6 a.m. slot when the
new persenality is hired. Red Mitch-
ell will revert from overnight to
weekends and relieve Sid the Surf to
concentrate on the station’s Sound
Factory traveling disco. Sid did 151
dances in the past year.

*x  x %

WYFE-FM (Y-95) Rockford, 111.,
has signed with Burkhart/Abrams
as a “SuperStars” formatted station.
... Eric Heckman, general manager
of WLOB-FM Portland, Me., an-
other “SuperStars” station, has
taken over the additional duties of
music director. ... Golden West's
KEX-AM Portland, Ore., reports it
was “one of the first stations any-
where to play” recently RIAA-certi-
fied million sellers *“*MacArthur
Park” by Donna Spmmer and “You
Needed Me” by Anne Murray.

*  x x

WAYV-FM Atlantic City, N.J,
music director Bob Everland reports
the station’s Monday and Wednes-
day night's “Superstars” feature is
gaining “more and more listeners
and when we can tie it into a concert
as we did with the Moody Blues at
the Spectrum it becomes an even
greater vehicle for record sales.” The
station will run 27 hours of non-
commercial Christmas music Christ-
mas eve through Christmas night.

* * *

Matt Roddin, former music direc-
tor at WHME-FM South Bend, has
joined WNYG-AM Babylon, N.Y.
as production manager. He will also
do a weekend evening show under

Case Studies

By KENT BURKHART

Location: Metro Midwestern city.
Date: Two years ago.
Problem:
lems from strong MORs.
Solution:

Country music AM and FM had signal and Competmve 25+ prob-

Analysis revealed that even with signal problems, station could ex-

aggerate cume into more quarter hour listenership.

Recommendations:

1. Hire good contemporary country p.d.
2. Revise music from liberal to conservative hit list for currents and

golds.

production.

. Use heavy quarter hour maintenance promotions.

. Use strong billboard and tv campaign.

Use “zany” stunts as outside promotions.

. Remove irritants from air including technical problems in main

7. Reschedule news and devise unique local news and traffic cov-

erage.
Results:

Although station did not use all of the recommendations, enough

were used to increase men 10+ into major market factor and
also increase women 18+ substantially.
Burkhart is a well respected radio programming consultant.

www.americanradiohistorv.com

the name of Chris Maclntosh. ...
WNYG p.d. Lloyd Parker recently
interviewed Myrrh artist Glad and
Maranatha Europe artist Adrian
Snell on his show. WYNG is an in-
spirational station.

k%

WHKW-FM Fayette, Ala., has a
new air lineup: p.d. Bud McGuire
and D.D. Hamric from 6 to 10 a.m.,
Lisa Leigh from 10 am. to 2 p.m,,
Tony Downs, the “Midnight Cow-
boy” from 2 to 7 p.m., Bill Donovan
from 7 p.m. to midnight and Paul
Hammack from midnight to 6 a.m.

. With on-air appeals from such
personalities as John Moore and Jim
Howell WSB-AM Atlanta raised
$7,000 to assure that the circus
would return next spring to enter-
tain local hospital patients.

*  x

Helen Leicht has been named as-
sistant p.d. at WICQ-FM Phila-
delphia. She continues duties as mu-
sic director. . . . KALX-FM Berkeley
broadcast the Talking Heads live
from a local shopping plaza. The
show is the latest in a series that has
included Brand X, David Friesen
and Bill Champlin. ... WTWR-FM
Detroit is featuring a new Saturday
midnight to 2 a.m. stanza with new
and local talent. Called “The
Twenty-Fifth Hour,” the show is
hosted by “Uncle” Russ Gibb.

* * *

Don Meyers, vice president and
general manager of WAKY-AM,
Louisville, Ky., has resigned in a dis-
pute over operating policies, accord-
ing to executive vice president Bruce
Buchanan of Multimedia Radio, Inc.

. KABE-FM has bowed in Orem,
Utah, as the area’s first commercial
outlet. Operations manager Steve
Miner needs adult contemporary
record service. Contact at (801) 225-
2682.

L

. Brad Messer has been promoted

LINDA S LETTERS Staffers of WXLO FM (99-X) New York are swamped by

more than 100,000 entries in the Linda Ronstadt dream vacation contest.

Shown from left to right are Mike Shalett, Elektra/Asylum promotion rep in

New York; WXLO assistant program director Bob Sisco and program director

Bobby Rich. The contest was sponsored by the station, Elektra/Asylum and
an airline.

to operations director of KTSA-AM
and KTFM-FM in San Antonio,
Tex. Formerly news director, Messer
heads the city’s leading outlet with
KTSA’s Top 40 format. He has
worked with KMET-FM in L.A.
and KCB-AM-FM in San Diego.

* * *

The progressive radio network’s
news and information capsule, “The
News Blimp,” is looking for some-
one with a major market voice, en-
cyclopedia knowledge of rock music
and comedy and top production
skills. Position could be full-time,
part-time or freelance. Send any
tapes and resumes to Bill Quinn, Box
172, Bronx, N.Y. 10451.

* * *

Scott Taylor has programmed
WYFA-AM (“Where Your Friends
Are”) to a mellow adult contempo-
rary sound for Long Island, where
the outlet bowed June 19 with
10,000 watts at 1580 on the dial.
Taylor heads morning drive, with
Bob James at mid-morning and
Steve Kelly wrapping up afternoon
drive to sign-off of the daytimer.

* * *

KIDN-AM Pueblo morning man
Dan O’Brian didn’t set any records,
but he did play pinball for 84 hours
before calling it quits. The unbroken
record is 181 hours. He went into the
marathon play to promote a local
store opening and his show.

* * *

Eric Clapton got heavy air play
the weekend of Nov. 4-5 on KILO-
FM Colorado Springs. The station
featured Clapton’s new album one
night and broadcast a Clapton con-
cert on the “King Biscuit Flower
Hour” another. ... WFTL-AM Fort
Lauderdale p.d. Mike Harvey has
tied-in with two local newspapers to
promote novice tennis matches to
benefit the United Way.
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EXTRA LP DEALS
THE BAND

GLEN CAMPBELL

DR. HOOK

LITTLE RIVER BAND
GERRY RAFFERTY

i HELEN REDD

BRASS CONSTRUCTION
Brass Construction IV

Including: Get Up/Help Yourself
Sweet As Sugar/One To One

Including: Flame/Joy
Love ls }

All For
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Bh22222025202525 25252525202 52s AN
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NEW
RELEASE

ALICIA BRIDGES
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Name Of Love
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THE STEVE MILLER BAND
| = Greatest Hits 1974.78

Tl W18 e

HEADLIGHTS

Daryl Hall John Oates
- Along the Red Ledge

Includes: | Don't Wanna Lose You
It's a Laugh
Melody for a Memory

nReca The Last Time
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LITTLE RIVER BAND -Sleeper Catcher  OLIVIA NEWTON JOHN - Totally Hot
T-CONNECTION THE JACKSONS - Destiny
PLAYER - DANGER ANN MURRAY - Lets Keep it That Way
RICK JAMES - Come Get It THE CARS
RICHARD T. BEAR - Red Hot & Blue EXILE - Mixed Emotions
CERRONE IV - The Golden Touch LINDA RONSTADT - Living in the USA
PARLIAMENT - Motor Booty Affair EL COCO - Dancing in Paradise
WHO - Who Are You? CHANSON
VAN MORRISON - Wave Length THREE DEGREES - New Dimensions
BRASS CONSTRUCTION - IV BEATLES - Yesterday and Today
JOHN DAVIS - Ain't That Enough For You BEATLES - Second
ROY AYERS - Step Into Our Life BEATLES - Meet the Beatles
CHERYL LYNN CHIC - C'est

NASSAU NY.CITY

(516) 379-5761

371 So. Main St., Freeport, N.Y. 11520 Thru Dec. 31st

AND STRPE RECORDS

516) 379-5151 |(212) 895-3930 TOLL FREE (outside of N.v. State)
516) 379-5760 |(212) 895-3931 80 645-3747

645-3748

CANDY STRIPE is proud to announce its

BOB JAMES - Touchdown POCO - Legend appointmentas a SONY Distributor.
ODYSSEY - Hollywood Party Tonight BEATLES - Sgt. Pepper
MELBA MOORE BOB SEGER - Stranger in Town ‘\ o &
AL GREEN - Truth N ‘Time ERIC CLAPTON - Backless
VOYAGE - Fly Away LYNYRD SKYNARD’S - First and Last
YES - Tormato T.H.P. #2 - Tender is the Night
GREG DIAMOND - Star Cruiser BARRY WHITE - The Man
FUNKADELIC - One Nation LINDA RONSTADT - Simple Dream SONY BLANK CASSETTES
MEATLOAF —Bat Qut Of Hell FOREIGNER - Double Vision YOUR E8L§$
J. GEILS BAND - Sanctuary BEATLES - Something New Low NoISE >0 SUSeRET HIGH FIDELITY SUGG. RET.
BAR-KAYS - Light of Life BEATLES - VI C60 1.05 1.99 ca6 1.45 2.69
C90 1.49 2.99 C60 1.55 2.99
5.9 LIST Cc120 1.99 3.99 C90 1.90 3.99
' C120 2.35 4.99
4.59 rs
FERRI—CHROME MICROCASSETTE
4 69 C46 FeCr 2.20 4.29 3MC 60 2.15 3.69
" TAPES C60 FeCr 2.40 4.79
C90 FeCr 3.05 5.89

WINGS - Greatest
BILLY JOEL - 52nd St.
STEVE MILLER - Greatest Hits
EARTH WIND & FIRE - The Best Of
ELVIS - A Canadian Tribute

JIM MORRISON — An American Prayer (Doors)

SONY.

14.98 LIST

7.50

LP'S

'\ 71.75

a cleaner, clearer picture.

SUPER
SPECIAL

LIST 8.98

on

4.75

LP & TAPE

TAPE

Fits:
Panasonic  RCA - Selectavision
GE Sylvania
Quasar JVC

5.99

11.98 LIST Magnavox
LP & TAPE ’ ONI
REPEAT OF A SELL OUT!

10.98 LIST

5.50

LP'S

RECOTON ...
RAINBOW 7
S PACK 5C90's

5 Cassettes In A
Plastic Storoge Unit $2.77______

6.99

13.98 LIST

LP & TAPE

B

DAN HARTMAN —Instant Replay 3 59

\ oSt :
B2ost  TANYA TUCKER—T.N.T. s 4&% f%;;; = =, 3,35
ELTON JOHN - A Single Man ey T
59 g '
. EMOREX
L aate i TEMPERATURE O e Quality audiorecording tape
P e wasr CASSETTE il g mesceesser™
« INDIVIDUALLY BOXED IN FOUR COLOR SLEEVE C90 3-PACK o
RO AMASTERICARTON PROMO Limited Quantities

MC 36 - Cassette Revolving Carousel Holds 36  18.95  6.99 ea.

2 %179
"@( ° Send for Complete Tape Catalog
TER.

Srrat
Candy Stripe Records, Inc.-371 So. Main St., Freeport, N.Y. 115620-(516)379-5151

www.americanradiohistorv.com

| The Hottest tape promotion you can buy for the Holidays:

BETA FORMAT VIDEO CASSETTES

Compatible with the full range of Beta-format
VTRs. Brilliant color characteristics with con-
sistent signal output and high signal stability.
Low chroma noise and low dropout rate for

L500-C (2 Hr.) ™ 1 1 .99 “IT'S A SONY”
SUPER AVILYN

ETDIK VIDEO 55 AVt

VHS - 4 HR. TAPE

@® A

3.19

8 TRACK
90 MIN. 2 PACK
PROMO.

LIsT cosT
8-24 - 8 Track Case - Holds 24 20.95 7.89ea. 0 *
Tk e e aonockexen 2595 990 on o o AMNMIPEX CLOSEOUT SPECIAL
AC 30 - Cassette Holds 30 20.95 7.89ea. £ ?\ 3 PACK C90 CASSETTES
AC 60 - Cassette Case Holds 60 (LOCK & KEY) 26.95 9.99 ea. AP
M 24 - 8 Tr. Revolving Carousel - Holds 24 18.95 6.99 ea. @ IN HARD PLASTIC BOX

¢ umit
100 PCS.
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371 So. Main St., Freeport, N.Y. 11520

Dealers Only
ANDY STRIPE RECORDS
) B o W)

TOLL FREE (outside of N.Y. State)

800 51334
199 COLUMBIA 2

C 31702 EARTH, WIND & FIRE — LAST DAYS & TIME
ZX 34760 BOB MARLEY & THE WAILERS — BIRTHOF A LEGEND, VOL. il
C 30796 BOZ SCAGGS — BOZ SCAGGS ANDBAND
ZX 34728 TRAMMPS - DISCO CHAMPS
CS 8652 TONY BENNETT — TONY'S GREATEST HITS
CS 8750 CLANCY BROTHERS AND TOMMY MAKEM — IN PERSON AT CARNEGIE HALL
C 35094 BING CROSBY — BING CROSBY, VOL. 11 (1930 - 1934)
E 34436 ENGELBERT HUMPERDINCK — THE ULTIMATE ENGELBERT HUMPERDINCK
E 34383 TOM JONES — THE CLASSIC TOM JONES
E 34720 TOM JONES — TOM IS LOVE
C 32578 ANDRE KOSTELANETZ — THE WAY WE WERE
CS 8150 JOHNNY MATHIS — MORE JOHNNY'S GREATEST HITS
CS 8853 JOHNNY CASH — RING OF FIRE
CS 9249 STATLER BROTHERS — FLOWERS ON THE WALL
CS 9287 FRANKIE YANKOVIC — GREATEST HITS
PAUL ANKA - MY wAY ‘
NEIL SEDAKA - BREAKING UP IS HARD TO DO P
GEORGE CARLIN - TAKE OFFS AND PUT ONS
ELVIS PRESLEY - ELVIS SINGS HITS FROM HiS MOVIES
SUPREMES - BABY LOVE
JIMI HENDIRX - JIMI
BOBBY VINTON - MELODIES OF LDVE
BEACH BOYS - LITTLE DEUCE COUPE
11802 NANCY WILSON/EASY
11821 GLEN CAMPBELL/BLOODLINE

TELEX:
126851
CANSTRIPE-FREE

B.B. KING - LIVE AT THE REGAL
ELTON JOHN - FRIENDS
STEPPENWOLF - THE BEST OF STEPPENWOLF

TERRY SNYDER - PERSUASIVE PERCUSSION

GRASS ROOTS - THE BEST OF GRASSROOTS

FRANK SINATRA - NEVERTHELESS

FRANK SINATRA - JUST ONE OF THOSE THINGS

FRANK SINATRA - THIS LOVE OF MINE

WAYLON JENNINGS - ONLY DAODY THAT'LL WALK THE LINE
DOLLY PARTON - MINE

WILLIE NELSON - COUNTRY WINNERS

DOLLY PARTON - JUST BECAUSE I'M A WOMAN

WILLIE NELSON - COLUMBUS STOCKADE BLUES
WAYLON JENNINGS - THE DARK SIDE OF FAME

FRANK SINATRA - MY COLE PORTER

DOLLY PARTON - JUST THE WAY | AM

WAYLON JENNINGS - COUNTRY FAVORITES

GLENN MILLER - THE ORIGINAL RECOROING

PERRY COMO - DREAM ON, LITTLE DREAMER

PERRY COMO - DREAM ALONG WITH ME

GLENN MILLER - THE GREAT GLENN MILLER ORCHESTRA
PERRY COMO - THE SHADOW OF YOUR SMILE

WILLIE NELSON - SPOTLIGHT ON WILLIE NELSON

DOLLY PARTON - | WISH I FELT THIS WAY AT HOME

TAPEs 2.79

1031 NAT KING COLE/ COLE ESPANOL
1053 FRANK SINATRA/ONLY THE LONELY
2948 LOU RAWLS/BEST OF:

1221 FRANK SINATRA/NO ONE CARES

ELVIS PRESLEY - FRANKIE & JOHNNY
ELVIS PRESLEY - MAHALO
ELVIS PRESLEY - FLAMING STAR
ELVIS PRESLEY - LET'S BE FRIENDS
ELVIS PRESLEY - {'MON EVERYBODY
ELVIS PRESLEY - | GOT LUCKY LP K
ELVIS PRESLEY - HITS FROM HIS MOVIES (VOL. 2) w
ELVIS PRESLEY - SEPARATE WAYS
FATS DOMINO - BLUEBERRY HILL
PLATTERS - THE SUPER HITS l
BILL HALEY & THE COMETS - ROCKIN' 1 .74
CHUCK BERRY - JOHNNY B. GOOOE
TAPE c
TEMPTATIONS - PSYCHEOELIC SHACK K
DIANA ROSS & THE SUPREMES - AT THE COPA
SPINNERS - IT'S A SHAME
DIANA ROSS AND THE SUPREMES, WONDER - MOTOWN MONSTER HITS (VOL. 1)
N\A“ g{:‘ns ws 1.99
11796 NAT K. COLE/ AFTER MIDNIGHT
11799 JACKIE GLEASON/FOR THE LOVE HOURS
11801 FRANK SINATRA/COME SWING WITH ME

739 GUY LOMBARDO/LOMBARDO MEDLEY

11827 BUCK OWENS/BEST OF VOL. | CASSETTES 1301 FRANK SINATRA/CAN- CAN {SOUNDTRACK)
1981 BEACH BOYS/SURFER GIRL 4M WHERE 2198 BEACH BOYS/BEACH BOYS’ CONCERT
1998 BEACH BOYS/LITTLE DEUCE COUPE AVAILABLE 11763 JUDY GARLAND/ ALONE

1890 BEACH BOYS/SURFIN' U.S.A.
1928 NAT KING COLE/COLE STORY VOL. llI

2327 STAN KENTON/GREATEST HITS:
3 | 69

~ ITREE”
CERTIFIED
GOLD

1999 JUDY GARLAND/HITS OF -
352 J. GLEASON/MUSIC FOR LOVERS ONLY
357 NAT KING COLE/UNFORGETTABLE

TOP 10 SELLERS 498 LIST
Sesame Street LP’s 1 .89

CTW22051 BERTS BLOCKBUSTERS

CTW22056 ERNIES HITS

CTW22057 SING-HIT SONGS FROM SESAME STREET
CTw22058 “C” IS FOR COOKIE

CTwW22059 BIG BIRD SINGS

CTW22064 SESAME STREET 1-ORIGINAL CAST
CTW22068 BERT AND ERNIE SING ALONG
CTW22069 THE COUNT COUNTS

CTW22077 SIGNS

CTw22078 HAPPY BIRTHDAY

MCA 2.09 » 2 79 TAPE

MCA —6 YOU AINT WOMAN ENOUGH — LORETTA LYNN
MCA -8 WE ONLY MAKE BELIEVE — CONWAY TWITTY & LORETTALYNN

7.98 LIST

N\O“ MCA — 11 GREATEST HITS — BERT KAEMPFERT
A\(E 1% MCA — 12 GREATEST HITS — PATSY CLINE
N\ oF\ MCA 13GREATEST HITS — BILL ANDERSON

MCA — 156 THE UNICORN — IRISH ROVERS
MCA — 19 HELLO DARLIN' — CONWAY TWITTY
MCA —64 GOLDEN HITS — ROGER WILLIAMS
MCA —66 GREATEST HITS — MEL TILLIS
SEETTAivald MCA —70 THE BEST OF CAL SMITH — CAL SMITH
BIIHLIMY MCA—83 GOLDEN FAVORITES — KITTY WELLS & RED FOLEY
MCA —87 PATSY CLINE SHOWCASE — PATSY CLINE
MCA 89 THE BEST SONGS ARE THE OLD SONGS — GUY LOMBARDO
MCA —90 SENTIMENTALLY YOURS — PATSY CLINE
MCA —92 GOLDEN FAVORITES — RUSS MORGAN
MCA —97 BLUEGRASS SPECIAL — BILL MONROE
MCA — 103 GOLDEN MEDLEYS BY BUY LOMBARDO — GUY LOMBARDO AND THE
ROYAL CANADIANS
MCA —106 VOICES IN BLUEGRASS — OSBORNE BROTHERS
MCA - 132 GOLDEN FAVORITES, VOL.2 — THE MILLS BROTHERS
MCA —136 KENTUCKY BLUEGRASS — BILL MONROE
MCA —155 WAYNE KING'S DANCE MEDLEYS, 36 GREAT SONGS — WAYNE KING
MCA —165 MR. NEW ORLEANS — PETE FOUNTAJN
MCA —177 SHILLELAGHS AND SHAMROCKS — BING CROSBY
MCA - 178 TEA FOR TWO CHA CHAS — WARREN COVINGTON WITH TOMMY DORSEY
MCA —188 OUR GOLDEN FAVORITES — THE MILLS BROTHERS
MCA —215 ELLA SINGS GERSHWIN — ELLA FITZGERALD
MCA—-219GOLDEN FAVORITES — WOODY HERMAN
MCA —253 THEIR GREATEST HITS — BOB CROSBY & THE BOB CATS
MCA —258 GREATEST HITS — TED LEWIS & HIS ORCHESTRA
MCA —268 DIXIELANDS GREATEST HITS — THE DUKES OF DIXIELAND
MCA —-278 THE 30's ARE HERE TO STAY — SAMMY KAYE & HIS ORCHESTRA
MCA —335 LOUISIANA WOMAN, MISSISSIPPI MAN — CONWAY TWITTY & LORETTA

fa

NTRARGK

LYNN
MCA — 406 CONWAY TWITTY'S HONKY TONK ANGEL — CONWAY TWITTY
MCA —4411'M NOT THROUGH LOVING YOU YET — CONWAY TWITTY
MCA —444 THEY DON'T MAKE ‘EM LIKE MY DADDY — LORETTALYNN
MCA — 445 LITTLE DAVID WILKINS — LITTLE DAVID WILKINS

MCA —508 NEW ORLEANS, TENNESSEE — PETE FOUNTAIN

MCA —538 HELLO DOLLY! — LOUIS ARMSTRONG

MCA —541 GREATEST HITS — RUBY & THE ROMANTICS

MCA —545 TIME CHANGES EVERYTHING — BOB WILLS

MCA —550 MEL TILLIS & BOB WILLS — MEL TILLIS & BOBWILLS

MCA —553 FOR ADULTS ONLY — BILL COSBY
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NEA PAUL ANKA

S

SHES JEAD

10973 BENNY GOODMAN — PURE GOLD
4 0974 GLENN MILLER — PURE GOLD

"“oErRY como
PURE COLD

| 1179 LOS INDIOS TABAJARAS — MARIA ELENA
# 1213 THE BEST OF PORTER WAGONER

MARIO LANZA
PURE GOLD

]
Formern avansbrs 43 LaE-2070(a)Lante on Brcadwey
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‘s | 2485 PERRY COMO — ESPECIALLY FOR YOU

VOLUME ONE
Goodnight Irene - Why ) Love You. Four Walls
Aut Wiederseh'n Sweethear! - The Hawanan Wedding Song
Welcome I My Worlg - From a Jach 19 a King
My Happiess  Mana Lisa - You'll Never Know

ARt PURE GOLD
1 TV

R.C.A.

e 1.99
rare 2.79

0879 NEIL SEDAKA — “"OH! CAROL” AND OTHERBIG HITS
0896 PAUL ANKA — REMEMBER DIANA

0971 ELVIS PRESLEY — PURE GOLD

0972 PERRY COMO — PURE GOLD

0979 HARRY BELAFONTE — PURE GOLD

0380 HENRY MANCINI — PURE GOLD

0982 EDDY ARNOLD

1034 THE BEST OF AL HIRT

1035 THE BEST OF SPIKE JONES

1036 POLKA VARIETY WITH FRANK YANKOVIC
1054 PAUL ANKA — SHE'S A LADY

1075 JEANETTE MacDONALD AND NELSON EDDY FAVORITES
1078 EDDY ARNOLD — PURE GOLD

1079 THE BEST OF FRANKIE CARLE

1081 JACK JONES SINGS MICHEL LEGRAND
1087 THE BEST OF TOMMY DORSEY

1089 THE BEST OF ARTIE SHAW

1090 BUDDY RICH — A DIFFERENT DRUMMER
1162 WILLIE NELSON — YESTERDAY'S WINE

1118 BROTHER SOUL; CON-FUNK-SHUN; LILIAN HALE: HUDSON
COUNTY: MADEIRA; THE PEOPLE; T.C.B.

11356 THE BEST OF KATE SMITH

1139 GLENN MILLER AND HIS ORCH. — THE CHESTERFIELD
BROADCASTS, VOL. 1

1159 DINAH SHORE — THE BEST OF DINAH

1171 THE GUESS WHO — WHEATFIELD SOUL

1214 CHARLEY PRIDE — I'M JUST ME

1314 NEIL SEDAKA — PURE GOLD

1319 ELVIS PRESLEY — HIS HAND IN MINE

1389 HENRY MANCINI — THE PINK PANTHER

1405 THE MAGICAL WORLD OF ROGER WHITTAKER

1433 ARTHUR FIEDLER, BOSTON POPS — CLASSICAL MUSIC FOR
PEOPLE WHO HATE CLASSICAL MUSIC

1542 CHARLIE RICH — TOMORROW NIGHT

1584 PAUL ANKA SINGS HIS FAVORITES

1586 FRANK SINATRA WITH THE TOMMY DORSEY ORCHESTRA —
PURE GOLD

1939 AL HIRT — OUR MAN IN NEW ORLEANS

1941 PEREZ PRADO — PURE GOLD

2002 CHET ATKINS PICKS ON THE BEATLES

2143 HENRY MANCINI — THE MUSIC FROM ""PETER GUNN"

2145 THE NEW BIRTH — BIRTH DAY

2147 THE HUES CORPORATION — ROCK THE BOAT

2151 ARTIE SHAW AND HIS ORCH. — BACK BAY SHUFFLE

2162 TOMMY DORSEY AND HIS ORCH. — ON THE SUNNY SIDE
OF THE STREET

2165 JOHNNY RUSSELL — REDNECKS, WHITE SOCKS AND BLUE
RIBBON BEER

2167 JERRY REED; CHET ATKINS — ME AND CHET

2324 HARRY BELAFONTE — MIDNIGHT SPECIAL

2336 THE LIMELITERS — PURE GOLD

2342 JOHN GARY — PURE GOLD

2344 FLOYD CRAMER — HITS FROM THE COUNTRY HALL OF FAME
2424 CHARLIE RICH — SHE CALLED ME BABY

2463 SERGIO FRANCHI — THE SONGS OF RICHARD RODGERS

2480 LOU REED — CONEY ISLAND BABY

2481 BRIAN AUGER'S OBLIVION EXPRESS — LIVE OBLIVION, VOL. 1
2482 PAUL ANKA — SONGS | WISH I'D WRITTEN 1
2484 MANCINI PLAYS THE THEME FROM “LOVE STORY"’

2486 PETER NERO PLAYS SONGS YOU WON'T FORGET
2658 SAM COOKE AT THE COPA

2667 THE MAIN INGREDIENT — ROLLING DOWN A MOUNTAINSIDE
2671 DUANE EDDY — PURE GOLD

2672 JOHN GARY — A LITTLE BIT OF HEAVEN

2683 THE GUESS WHO — ROCKIN’

2975 GLENN MILLER — GREAT DANCE BANDS OF30'S & 40'S

2976 JAN PEERCE — IN LAS VEGAS

2891 ED AMES — THE IMPOSSIBLE DREAM

2849 PEARL BAILY — HELLO, DOLLY!

2847 MARIO LANZA — PURE GOLD

2820 LIVING STRINGS — PLUS TWO PIANOS

2818 THE RAGTIMERS — THE NEXT HUNDRED YEARS

2817 BIG BAND SOUNDS — THAT'S WHAT A DANCE FLOOR IS FOR
2816 LIVING BRASS — DESIREE

2815 LIVING VOICES — YOU LIGHT UP MY LIFE

2814 LIVING STRINGS — CLOSE ENCOUNTERS

2811 DUKE ELLINGTON — PURE GOLD

2809 SONNY ROLLINS — PURE GOLD JAZZ

2808 SONS OF THE PIONEERS SING HYMNS OF THE COWBOY

2807 PAUL DESMOND — PURE GOLD JAZZ

2806 MORTON GOULD — PURE GOLD

2805 ANDRE PREVIN — PURE GOLD

1050 TOMMY DORSEY ORCH. — VOCALS FRANK SINATRA

NOT RESPONSIBLE FOR TYPOGRAPHICAL ERRORS —WE RESERVE THE RIGHT TO LIMIT QUANTITIES

Candy Stripe Records, Inc.-371 So. Main St., Freeport, N.Y. 11520-(516)379-5151
www.americanradiohistorv.com
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Radio-TV Progrommlng

In Chicago, WJEZ-FM Going
After Highly Rated WMAQ-AM

CHICAGO-A new FM country
format that emphasizes musical va-
riety has been ushered in here at
WIEZ-FM, sister station to WJJD-
AM.

As many as 70 current selections
are heard in rotation at any given
time under the new locally pro-
grammed, live-on-air regime. A pro-
gramming core of four musical
segues per hour with eight commer-
cial minutes maximum also defines
the station’s new modern country
format.

Ben Peyton, formerly program di-
rector at Seattle’s KAYO-AM, pre-
sides over the switch. In an era that
prizes high repetition in radio pro-
gramming, Peyton is one p.d. who
views tight playlists as a “‘negative.”
At least this attitude is the under-
pinning of his strategy here, aimed
atchipping away the lead of modern
country powerhouse WMAQ-AM.

“Going after WMAQ is certainly
a consideration,” Peyton explains.

By ALAN PENCHANSKY
“With our target, WMAQ is coming
in as the prime competition.”

The NBC station’s Achilles’ Heel,
believes Peyton, is an excessive
amount of talk and contest promo-
tions.

Peyton, a l5-year country pro-
gramming veteran, refers to contests,
excessive talk and lack of variety in
musical selections as listener “irri-
tants.”

“If you ask me what WMAQ’s for-
mat is I would tell you contests,” he
relates. “Second it’s a modern coun-
try station.”

Peyton expects the first dent in
WMAQ’s ratings to appear in mid-
day listening patterns of women be-
tween the ages of 25 and 34. The
April-May Arbitron will reflect
these changes, he believes.

The first ARB that will measure
Peyton’s revamping arrives in early
January, covering October and No-
vember. Peyton discounts this book
since he arrived only in October, and

AN
|NTERNAT|ONAL
ATTRACTION?
Making It Happen
Starts With Looking

looking for a promoter &
in Japan? A promoter
in the U.S. looking for
anactinthe U.K.? It

all happens so much
easier with ITD: the
INTERNATIONAL TALENT
DIRECTORY.

No other talent guide’s got

what we've got. All the
authority, accuracy and
reliability of BILLBOARD.

In one compact, easy-to-use format. Furihe

entire world.
So look into ITD:

THE MOST TALENTED DIRECTORY IN THE WHOLE

BUSINESS OF SHOW.

FILL THIS OUT. SO WE CAN FILL YOU IN.
ORDER YOUR COPY—OR EXTRA COPIES— NOW!

| “INTERNATIONAL TALENT DIRECTORY”

8| 2160 Patterson Street
Cincinnati, Ohio 45214

| O Yes! Please send me

copies of ITD, at $25

each.* (Plus applizable sales tax in the states of NY,

| OH, MA, TN, CA and NJ.)

| My check or money order is enclosed for the

| total, $

Name
Number & Street

City

State

Publisher pays postage onall U S ocde s Foreign rates upon request

Billboard

there was an additionally drawn out
settling-in time necessitated by mov-
ing and the recent birth of Peyton’s
second child.

Interviewed at the station’s subur-
ban Des Plaines studios in mid-De-
cember, Peyton is concerned with
fine-tuning the station for just the
right amount of air talk. Though the
aim is to significantly under-talk
WMAQ, originally too little on-air
personality was being projected.

The programmer also is occupied
with revamping of the station’s ex-
tensive oldies playlist, and with the
intangible discriminations and eval-
uations that go into honing a unique
sound. Peyton hopes to add the
RAM research methodology in the
near future, and expresses disap-
pointment with the long wait be-
tween Arbitron surveying and publi-
cation of results.

In addition to Peyton, who works
the morning shift, air personalities
include Dave Young, John Charles-
ton, Mark Robinson and Carol Ma-

(Continued on page 58)

Buffalo’s
Jingles
On Rise

® Continued from page 24

England alone.” In 1977, Freed-
man decided to reorganize his en-
tire structure, forming the Creative
Production Marketing Group.
“We’d have more than a synthesizer
and my singers. There was a need for
easy listening and other stations,” he
says.

Tommy Calandra, whose com-
mercial and station jingles led to big-
package successes at New York’s
WOR-A M, Los Angeles’ KMPC-
AM and Washington’s WMAL-AM,
lived about five blocks from Freed-
man. He became part of the com-
pany and so did Jeff Mason, who
put together two new shows for
worldwide syndication in his Holly-
wood studio.

And so Creative Productions
mushroomed into three Buffalo ra-
dio production studios (Freedman’s
WAY Audio Creations, Tommy Ca-
landra Productions and Luther’s
House “Q” Electronic Music Stu-
dio), Roger Squires Studios-Alan T.
Bowley Productions of London, and
International Programming Services
in Hollywood.

They are five radio production
companies, all with complementary
products, joined in creative and
marketing forces in a new name for
LD. jingles, syndicated programs,
commercials and special audio ef-
fects.

“We’ve sold 116 stations, 80 of
them through WAY Audio,” Freed-
man (now 28) reports. “There are a
number of people who have tried
and sold packages to three or four
stations, but no one outside of Dallas
and L.A. sold 100.

“My market is the world market—
25% or better of our clients are inter-
national stations, including JOQR,
the number one rock station in
Tokyo. We're also negotiating a
package with WBBM-AM in Chi-
cago. We recently sent brochures to
500 top stations. You can’t imagine
the number of U.S. stations I lost be-
cause I'm not in Dallas or L.A., but
we're slowly overcoming that.”

www.americanradiohistorv.com
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COUNTRY COTTONTAILS—Cincinnati Playboy bunnies highlight WUBE-AM!
FM's second annual ‘“‘Free Day in The Country”’ live concert on the banks of

the Ohio River which drew more than 10,000 rabbit fans.

MORE COUNTRY PRODUCTION?

Multimedia Acquires
Nashville WZTV-TV

NASHVILLE—More country
music shows using Nashville as a
production base is one expected gain
from the acquisition of WZTV-TV
by Multimedia Broadcasting Co.

The purchase, estimated to exceed
$6 million, was announced Monday
(11) by Walter E. Bartlett, president
of Multimedia, and Robert K. Zelle,
president of Reel Broadcasting, the
station’s present owner.

WZTV, an independent UHF sta-
tion operating on Channel 17, is lo-
cated in the nation’s 25th market.

The proposed purchase will be
subject to approval by the Federal
Communications Commission and
the boards of directors of both or-
ganizations subsequent to the prepa-
ration of a definitive agreement be-
tween the respective companies.

Zelle’s long-term agreement with
WZTYV calls for his continuation as
general manager of the station.

Adds Bartlett: “We hope to use
WZTV as our Nashville base for the

20% TV

Fees To
Be Held

NEW YORK—Until the U.S. Dis-
trict Court decides further—prob-
ably in February—20% of the fees
the television stations have been
paying to ASCAP and BMI for mu-
sic licensing will be held in escrow.

This interim decision includes the
extension of current ASCAP and
BMI contracts until the court rules.
The ASCAP contract with some 700
tv stations expired Nov. 30 and
BMTI’s runs out Dec. 31.

The ruling to put 20% of the li-
censing fees into escrow is the result
of a suit filed by the All-Industry
Television Licensing Committee
(Billboard, Dec. 9, 1978) seeking an
injunction against these licensors.
The suit also seeks to halt the prac-
tice of splitting performance and
synchronization rights for prere-
corded programs. This suit excludes
the 15 tv stations owned by the net-
works.

A separate suit filed by CBS
against the licensing organizations is
expected to be reviewed by the U.S.
Supreme Court in January before
the more recently filed suit proceeds
further.

ASCAP and BMI filed briefs with
the high court last month and CBS
will file a brief by Dec. 16 in prepa-
ration of oral arguments in January.
The all industry committee has filed
a friend of the court brief supporting
CBS.

production of country music pro-
grams.”

Multimedia’s Cincinnati station
produced “Midwestern Hayride,”
one of the first country shows on net-
work television. Currently, the net-
work is producing a program for
syndication with Archie Campbell
in Knoxville, Tenn., and is also the
publisher of Nashville’s monthly
“Music City News.”

BubblingUnderThe

__HOT100

101—GET DOWN, Gene Chandler, 20th Century
2386

102-MIDNIGHT GIRL, Lenny Williams, ABC
12423

103—LONG STROKE, ADC Band, Atlantic 44243

104—-DISCO TO GO, Brides Of Funkenstein, At-
lantic 3498

105—-NOW THAT WE'VE FOUND LOVE, Third
World, Island 8663 (Warner Bros.)

106—CHILDREN OF SANCHEZ, Chuck Man-
gione, A&M 2088

107 —REMEMBER, Greg Kihn, Janus 5794

108—HAVEN'T STOPPED DANCING YET, Gon-
zales, Capitol 4647

109—TAKE A RIDE ON A RIVER BOAT, Louisiana
Le Roux, Capitol 4651

110-SHOOT ME, Tasha Thomas, Atlantic 3542

BubblingUnderThe

_ ToplPs__

201—-ELVIN BISHOP, Hog Heaven, Capricorn
0215

202—JERRY BUTLER, Nothing Says | Love You
Like | Love You, P.I.R. JZ 35510

203—-ROBERT JOHNSON, Close Personal Friend,
Infinity 9000

204—-MANDRILL, New Worlds, Arista AB 4195

205—DIRE STRAITS, Dire Straits, Warner Bros.
BSK 3266

206-GEORGE CARLIN, Indecent Exposure,
Little David SD-1076 (Atlantic)

207-DR. JOHN, City Lights, Horizon 732 (A&M)

208—BLACKBYRDS, Night Groove, Fantasy 9570

209-GREGG DIAMOND, Bionic Boogie, Polydor
PD1-6123

210—UVINGSTON TAYLOR, 3-Way Mirror, Epic
JE 35540

‘Elvis Hour’ In 79

® Continued from page 34

Southern California has helped
swell our audience—members of the
club consistently give us suggestions
as to how we can better program
each segment.”

Laboe tapes his voicetracks in the
daytime hours. “That way,” says
Chavez, “he can sit at home every
night and enjoy the show like all the
other Presley fanatics.”
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Congfatulations!

Ronnie Milsap
Dave & Sugar [ Odyssey
John Denver [ Dolly Parton
Dr Buzzard's Oxiginal [ Elvis Presley
Savannah Band Charley Pride
Daryl Hall - John Oates [ pure Prairie league
Jefferson Starship [ Vicki Sue Robinson
Waylon Jennings Toby Beau
bvelyn “Champagne” King [ Bomnie Tyler

Memphis Homs [ The Whispers

Mastering the art of music to the highest degree.

: RGP
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DECEMBER 23, 1978 BILLBOARD

General News

Affidavit Reveals FBI’'s Counterfeiter

® Continued from page 5

The coordinated action. described
as the largest ever directed against
piracy by government authorities,
was said to have reduced counter-
feiter production capability by at

least a third nationally and by half
in the East, where it is believed to be
most prevalent.

In the affidavit directed against
Ramart Printing Corp. of Central
Islip, NY.. special agent Robert B.
Levey tells how recorded conversa-

tions with “over 50 individuals re-
vealed the existence of a large-scale
illegal enterprise.”

Conversations recorded with sus-
pects during the FBI's operation of
Modular Sounds, its undercover re-
tail store in Westbury, N.Y.. found

suspects unexpectedly frank in dis-
cussing their business affairs, ac-
cording to the affidavit.

Levey says that “manufacturers of
counterfeit and pirate sound record-
ings have an in-depth knowledge of
each others operation and openly

your marketing point.
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Moves

compete against each other to filter
their product through distributors
for finat sales on the retail market.”

Many professed to being in busi-
ness for years. the FBI agent states,
“admitting the illegal nature of their
operation,” and indicating that
funds derived from counterfeiting
“are reinvested in other illegitimate
enterprises and in legitimate front
businesses they maintain.”

Last March 30, Levey says he
placed an order with Frank Martino,
president of Ramart Printing, for
quantities of counterfeit 8-track car-
tridge labels. A total 040,000 labels,
covering eight titles, among them
“Saturday Night Fever,” were deliv-
ered by Martino to Levey on April
10. the agent states.

Levey says that Martino told him
that he limited his counterfeit activi-
ties to titles not being printed for his
legitimate customers. The illicit la-
bels were run off at night after regu-
lar employes had gone home.

Assistance in preparing this story
provided by Robert Roth.

The agent adds that Martino
“stated that he hoped all the coun-
terfeit labels purchased by me would
be sold outside New York State,” ac-
cording to the affidavit.

Arthur Goldstein, attorney for
Ramart, says: “The FBI allegations
do not relate to any present custom-
ers of Ramart. and no one of their
customers has been affected or
harmed in any way."”

Additional counterfeit material
FBI agent Levey asserts he pur-
chased from Martino includes:
*30.000 RSO sleeves, 10,000 8-track
‘Grease’ labels, 10,000 ‘Andy Gibb—
Shadow Dancing’ labels, 10,000
RSO ‘Sergeant Pepper’s Lonely
Hearts Club Band’ labels. and 3,300
finished 8-track tapes of ‘Saturday
Night Fever.’ ™

Only a day before the affidavit
was signed on Nov. 29, Levey says in
the document: “Martino called me
and stated that he had for sale a
large number ot counterfeit cassettes
at various prices and could supply
me with any amount [ desired imme-
diately.”

Levey further declares that
“known manufacturers of counter-
feit finished product™ told him that
they had used printed material
“processed by Frank Martino at Ra-
mart Printing.”

The FBI agent’s affidavit lists the
following individuals as known
counterfeiters who dealt with Mar-
tino: Jack Hydock. Murray Kaplan,
David Whetzel, George Tucker, Joe
Perry. Jerry Pettus, Curt Herman,
Rick Kaufman, D.C. Houston, Tom
Haufbauer, Bill Hennessey, Byron
Hawley, Stuart Sloves. Jerry Jones
and Velma Hydock.

Only Pettus is identified further in
the FBI document. Pettus is said to
be “the major counterfeit and pirate
recording manufacturer-distributor
in the Southern United States.” The
affidavit says he operates General
Music Corp. in Charlotte. N.C., a
key target in the Dec. 6 raids.

The affidavit also outlines the spe-
cial training Levey received to pre-
pare him for the counterfeit assign-
ment. Instruction in detection
techniques came from the Technical
Services Division of the FBI and in-
cluded more than 100 hours of con-
versation with other agents experi-
enced in this effort.

“I have also spent considerable
time ... with counterfeit and piracy
experts of the Recording Industry
Assn. of America,” he says in the
document.

In his affidavit, Levey itemizes
visual characteristics of counterfeit

{Continued on page 99)
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o Biflboard SPECIAL SURVEY For Week Ending 12/23/78
Fopss © ‘ : Classical
Top50 s oS A s S '
° No part of this publicati : : == =
may be reproduced. AR e : éqn :
stored in a retrieval sys- ' 1 & “
:em or trat;\smuned inany r i E N
l ® e o on O any e i pera _ - &
Is n I n photocopying recording i i
or otherwise. without the
prior written permission of i
the publisher i Fu nd !E
¥ : . g
o These are best selling middieoftheroad singles compiled from 4 Drlve i
s radio station air play listed in rank order. 4 £
3 3 "S’ By STEPHEN TRAIMAN IN T 1
¥ =z 2 N_EW YORKA-.U.S. Pioneer EleC- MUNICH DEBUT—Leonard Bernstein handles questions from music journal-
e X § TITLE, Artist, Label & Number (Dist. Label) (Publisher, Licensee) tronics kicks off its sccond nation- ists at a press conference attendant upon the European premiere of his
wide fund-raising drive to benefit  “Songfest.” The new work, recorded by Deutsche Grammophon, was intro-
111 11| nMe passaces the Metropolitan Opera next month, duced in Munich Nov. 22 with Bernstein conducting.
Al Stewart, Avista 0362 (DIM/Frabjous, ASCAP) ;V;‘Sl(’) Soéhfee'wa)'hmazcohq%"gbgoal 10f VI W (G TG
2 (2| 7| MYuFE -W—more than AONElthe PGE555555 NRBEORNGE
Billy Joel, Columbia 3-10853 (Impulsive/Aprii, ASCAP) $275,000 raised in the initial cam- 4
31 3| 6| OOH BABY BABY aign two years ago. : :
Linda Ronstadt, Asylum 45546 (Jobete, ASCAP) £ [ful bolhyPioneegr president Bernie S'ne Qua Non W'II Go
HEAVEN . . .
Y108 E??c?elsj,cyso 913 (Music For Unicef, BMI) gfhlchell and Frank Taplin, presi- irec O iS n a :
5 6 {10 OUR LOVE, DON'T THROW IT AWAY ent of the Metropolitan Opera t—T -D k I J
Andy Gibb, RSO 911 (Stigwood/Unichappell, BMI} Assn., acknowledge than video— n.
B2 | % | oy e unies At 1250 (Heters Nigt, ASCAP) cable, videodisk and home video- g LGNS
n 5
; ' cassette—offers perhaps the best po- CHICAGO—Sine Qua Non were available here at $15 list
1719 CAN YOU FOOL . . " . X - X IS
Glen Campbell, Capitol 4638 (Royal Oak/Windstar, ASCAP) tential for closing the Met’s multi- Productions is entering the au-  from Audio-Technics.
g8l YOU DON'T BRING ME FLOWERS million-dollar budget gap in the diophile recordings field with di- Two Boyd Neel chamber or-
Barbra & Neil, Columbia 310840 (Stonebridge/Threesome, ASCAP) future. rect-to-disks of violin, percus- chestra programs, an album of
11z (8 ICaB”EeLJgSE X&j 2087 (Music Ways/Flying Addrisi, BMI) By 1983, the Met’s 100th anniver- sion, flute and harpsighord. and Yiolin Sonatas by Efrem Zimbal-
10 |11 |10 PROMISES sary, both executives see the poten- chamber orchestra to listat $9.99.  ist Sr. and Jr, and “Nexus,” a
Eric Clapton, RSO 910 (Narwhal, BMI) tial for a “Live From Lincoln Cen- Ultra-Fi Records, the firm’s ragtime percussion disk, will be
11 |13 |14 | JUST WANNA STOP ) ter” series offering stereo new audiophile line, will bow transferred to the new line.
12 118 |7 ?‘;‘I()SV;IOH:EN?TNZ%ZA?OSS PR, (S programming to viewers across the early in 1979 with a series of di- Attenberg says Umbrella’s big
Engelbert Humperdinck, Epic 8-50632 (Silver Blue, ASCAP) country, and around the globe, via rect-to-disk titles acquired from band and brass quintet record-
13 120 |3 LOTTA LOVE the new video technology. “We’ll Umbrella Records, Canada. ings have been among the big-
Nicolette Larson, Warner Bros. 8664 (Silver Fiddle, BMI) use videotape and disk to bring the Licensing rights to Umbrella’s gest sellers in the hi fi stores. Au-
14 115 1 6 DON'T CRY OUT LOUD ' . Met to the world,” Taplin says. { classical productions have been dio-Technics is dropping the
Melissa Manchester, Arista 0373 (Irving/Woolnough/Jemava/ Unichappell/ . ¢ bicked by Sine aN ; et rF . - N
Begonia, BMI) Mitchell alluded to the prospects ¢ picked up by Sine Qua on,Sam Llas§1c‘%l titles, which hi fi buffs
15 | 4 |11 THIS IS LOVE ) carlier this year in reviewing the op- Attenberg, president of the don’t like as vfcll as the louder,
6l | s IPaVulIIIflTk;'ERICP: E(I)SVQE g&r:'eﬂvcs.uASCAP) portunities for the joint MCA/Ja- Rhode Island-based company. brasher material. _
a Livingston Taylr, Epic 850604 (Morgan Creek/Songs Of pan Pioneer optical videodisk ven- reports. The dlSkS will launch the The disks will be produced in
E Bandies-Koppelman, ASCAP) ture that hopefully will see a new Ultra-Fi label. ] Canada. as they have been, using
o7 |19 |4 A LITTLE MORE LOVE ) consumer player compatible with Alleqberg says Ultra-Fi Rec- aAspeCIal premium grade Produc-
3 5 1o s g“\::;‘gzwao;ﬁg#CA 3067 (John Farrar/Irving, BMI) the just-bowed Philips/MCA Mag- ordsdw1‘ljl be ma(;keije-d lAlLroqgh {lj(])n chrgnlnel (hu-l“Ct?S c;fée;s.The
! ! ox-bui . tandard recor istribution tra-Fi logo will be added.
= Eric Carmen, Arista 0354 (Caramex, BMI) navox-built system a year from now s . ;
@ |19 (18 {15 SWEET LIFE (Billboard. Oct. 29. 1978). channels.- To overcome record S«;verulqlher Cunudngn direct-
'03 Paul Davis, Bang 738 (Web IV, BMI/Tanta/Chappell, ASCAP) However. the Pioneer chief. who store resnslancg to audiophile tq-dlsks will have their introduc-
o |20 [16 |14 HOW MUCH | FEEL AL [of % F : product, list price has been re- tion under the new arrangement
A Ambrosia, Warner Bros. 8640 (Rubicon, BMU) el (] o (s e e 0 duced and full return allowances ~ Many of the Umbrella efforts
5 121 |23 |13 | SHARING THE NIGHT TOGETHER No. I volume spot in the U.S. mar- 1 R
& Dr. Hook, Capitol 4621 (Music Mill, ASCAP/Alan Cartee, BMI) ket. again reiterates that many prob- “ri;’“fredd il (s e h?vli beel“ ”,“hTa[rF[il 28 510“‘153"35
a2 s |2 HOW YOU GONNA SEE ME NOW ; ; . ‘Most audiophile disks are dis- of the classical titles created a
s Alice Cooper, Warner Bros. 8695 (EZRA/Mountain, BMI/Jodrell, ASCAP) G LS ST T2 tributed by audio hardware sup-  backlog.
m and other involved personnel before g . o : - N
S |23 |26 | 6 | THE WEDDING SONG (There Is Love) 3 : 2 pliers with a limited returns pol- Ruggiero Ricci's performance
i} Mary Mac Gregor, Ariola 7726 (Public Domain, ASCAP) any video agreement is reached that icy the pattern in that industry of the complete Paganini Ca- §
O |24 |49 | 2 | SOMEWHERE IN THE NIGHT would puta Met or a New York City ¥ fhe patter Y : P E
LS Barry Manilow, Arista 0382 (Irving/Rondor, BMI) Opera series on cable, disk or tape. "A lot of people have been E:'Cclest'ii'sfi\er?:fzs [f]eel;]?xslllef:?ntggl-
S B gms i)ngﬁ.gbg g‘-(l)o'ggg‘(lmpulsivempril, ASCAP) Pior}eer alsp sneurheaded & BN very cau-uousAah_OUI huy’l‘ng trom will debut '1‘: $;'g 99 for lh[; I\\to
% (34 | 3 YOU NEED A WOMAN TONIGHT ful fund drive for the latter company the audio distributors” Atten- e V lume (I  Bovd
Captain & Tennille, A&M 2106 (ABC/Dunhill, BMI) last year. berg says. “We're lrying to make  eor CS(::]' du‘;[‘i‘[‘]’f ‘[l‘]r:eTooro‘?z 5 ;
a1z |18 'é'fmaﬁgxm J:a'ﬁﬂf‘tits 1233 (The Hudson Bay. BMI) The new Met campaign will only l[»l\noge palalable for the average Chamber  Orchestchl includes
2 |20 [10 | STRANGE WAY ' ;Clr;‘wh_l;h“ surface of an aniicipated % “ﬂeng:tyré recently rewumed  BeMAmin Britien’s “Simple
Firefall, Atlantic 3518 (Steven Stills, BMI) million annual budget gap be- . ¢ ne Symphony.” and a direct-to-disk %
29 {31 (19 WHENEVER | CALL YOU “FRIEND” tween the $36 million expenses and from a visit to key accounts. re- 0¥ B;lch )lllule-hurpsichord so- g
Ksegglyp/%zoggms_. Co#:m:a 03r~k1807§4'\’|l()Mulk Money, approximately $23 million raised portedly carrying  more than natas also is slated to appear
30 |36 | 7 THE DRE::AN:‘EVER [\;IES' from ticket sales at the 3.800-seat SIOO.OOOAm pre-sale orders for Atienberg says remain.ing
Cooper Brothers, Capricorn 0308 (Welbeck/Oboe Maestro/Tamlami, BMI) Lincoln Center house, touring and lhledn%w line. Alzjellfl’”gslube' 'S metal parts- will “permit 20.000
31 {35 | 6 TAKE IT LIKE A WOMAN tv rights. Taplin notes. SO irect to dealers 1 most o : )
Mary Weich, 20th Century 2387 (Al Gallico/Turtle, BMI) g - P e (e (PR areas. The ficm offers a wide  iOre cOpies of the previously re %
2 |32 |12 RAININ IN MY HEART But the importance of again en- . ; leased direct-to-disks. Because
Leo Sayer, Warner Bros. 8682 (House Of Byrant, BMI) (Continued on page 92) catalog of hudge-l classics. . tape masters aren’t used. direct-
B |20 |33 | YOUNEEDED ME e aschn ¢ u/‘;tlﬁnbegg ?elleses @ cautions o-disk recording allows only a
nne Murray, Capi pell/Ironside, L CE Aol RelUCIOPIICRPIOY limited production run.
34 |28 |17 | READY TO TAKE A CHANCE AGAIN A~ . uct has been in force in many A direct-to-disk of g
- 2 h -to-disk of Paul Hof-
3% (37 |7 ﬁgng;;gwwmga e (b, B0 C|!1C|nnat| ln outlets. Interestis limited todedi-  fere's Concerto for Contemporary 8§
Bngland Dan &BJof)m Ford Coley, Big Tree 16130 {Atlantic) (Cold Zinc/ Trlbute To lts E‘“ed sound and mustl)c bu?? Violin, Orchestra and Jazz Trio
AL O L owever demand has been felt  pycked with  Stravinsky's
36 [33 (11 FOREVER AUTUMN , g ~ o 1y - .
Justin Hayward, Columbia 3-10799 (Bright, ASCAP) Late CondUCtor ?i)sller:iml?l{(i:mllﬁ[es [lhudr: :a,“/\etlerrf- L Histonie Su1[§ also WII‘I be rp- 4
37 139 |10 LOVE ME AGAIN ‘ CINCINNATI A specially com- ( 2 prunge, leased by Ultra-Fi. Canadian vir-
Rita Coolidge, A&M 2090 {Almo, ASCAP/irving, BM1) . : s berg says. tuoso Steven Staryk is soloist in
38 |38 4 THE PIANO'PICKER ' § missioned memorial portrait of con- Ultra-Fi olans to begin it the ne Concerlory -
' ; ductor Thomas Schippers was un-  SRiEsR) [PETS O (B A R v & :
gi?gtgse/mcs?l%e[);\ég ?izsgo(ffT,'KA%C(}\J;)m veiled this month as [E):rl of a week- digital and direct-to-disk record- According to Attenberg. the
39 |42 |11 LOVE TO BURN long observance of the first anniver- ing this year. and has signed pi- recordings will appear simulta-
g'gvgm!;tbh égfdi)LZrookAégig)(Screen Gems/EMI, sary of the conductor’s death. Schip- anist Anthony di Bonaventura to neously on chromium dioxide
0! ro, . g g o 2 N 1 i
40 |27 |13 EVERYBO{)Y NEEDS LOVE per’s, who succumbed to cancer Dec. ?ﬁke‘ans‘xlbulm of Prokofiev and ;)2;1S‘Slztl‘esszsie[l?<?§99i:llSlt.)eﬂr‘)zeacakl;dgleoé
Stephen Bishop, ABC 12406 (Stephen Bishop, BMI) 16, 1977, had been music director of opin Sonatas. phiie ca W )
41 130 |10 | ON THE SHELF the Cincinnati Symphony since Attenberg appears to favor the 1 special oversized boxes to in-
Y PIOY, gapp
Donny & Marie Osmond. Polydor 14510 (ATV, BMI) 1970 new computer tape technology clude complete program notes.
42 |48 | 2 | BABY I'M BURNING/I REALLY GOT THE FEELING : A UIer lape lechnology. or of the Umbrell:
Dolly Paston, RCA 11420 (Velvet, BMI/Sangs Of Bandier Koppeiman, ASCAP) The new portrait. donated by the however limited availability of l'uThfo[Sr?:eSt(SL ;{\Jonerolll:wrilliz
43 |43 | 4 MORNING SUN Tresler Oil Co.. will hang in the digital machines is a problem he rlecisn! establishment of a sS'ne
Carole King, Capitol 0895 (Colgems-EMI, ASCAP) south corridor of Music Hall. is facing. ablishm 1
44 14 |5 PART TIME LOVE T s B . . o Qua Non Records Ltd., Canada
Eiton John, MCA 40973 (lodrell/Leeds, ASCAP) el GEESENEES ey I We would like todo itdigital. - perer Clayion, former general
¢ g .
85 m RUN FOR HOME cluded broadcast of several of the but if that one’s not the first then mhaere of Uhihalh Rewsms
Lindisfarne, Atco 7093 (Atlantic) (Crazy/Chappeil. ASCAP) conductor’s final concerts with the another will have to be.” notes d'recl§ T Eari
4 |46 | 5 | WE'VE GOT mmcgr . orchestra over WGUC-FM. A spe- Attenberg. R‘Osen »
Bob Seger, Capitol 4653 (Gear, ASCAP) val o ati 7 -
47 |47 | 4 | EUROPEAN NIGHTS ;g‘n' e t?g;lbo";,"m‘gs‘:f The debut Ultra-Fi releasc in- Clayton is licensing Atten-
George Deffet, GRR 103 (PIKS) (George Rose/Ken Water, BMI) e (0@ @smemt resed B cludes classical titles produced berg’s standard classical catalog
48 (50 | 2 | WHY HAVE YOU LEFT THE ONE YOU LEFT ME FOR 4y y by Canada's Nimbus 9 Produc-  for distribution in the Dominion.
Crystal Gayle, United Artists 1259 (Mother Tonque, ASCAP) Kazimicrz Kord. . s . .
e tions at Toronto’s Soundstage The Canadian Sine Qua Non
49 LOST IN YOUR LOVE Walter Susskind is functioning as X o . .
l John Paul Young, Scotti Brothers, 405 (Atlantic) (Edward B. Marks, BM1) acting music advisor until a perma- §ludxos. The records. originally a!so wnll handle the Ulira-Fi
E l 'BEE H,Ezﬁ’h"genlﬁffzggffxfﬁeck, ASCAP/ATV/Mann & Weil, BMI) meni dSUCCCSSOF to Schippers is issued on the Umfarella label et N
named. =
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As Of 12/11/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Billboard.

1 HOT CHILD IN THE CITY—Nick
Gilder—Chrysalis 2226

2 YOU DON'T BRING ME FLOWERS—
Barbra Steisand & Neil Diamond,
Columbia 310840

3 SHARING THE NIGHT TOGETHER—
Dr. Hook—Capitol 4621

4 MAC ARTHUR PARK—Donna
Summer—Casablanca 939

5 MY LIFE—Billy Joel—
Columbia 3-10853

6 TOO MUCH HEAVEN—Bee Gees—
RSO 913

7 DOUBLE VISION—Foreigner—
Atlantic 3514
8 SWEET LIFE—Paul Davis—Bang 738
9 OUR LOVE, DON'T THROW IT ALL
AWAY—Andy Gébb—RSO 911
10 1 LOVE THE NIGHT LIFE—Alicia
Bridges—Polydor 14483
11 PROMISES—Eric Clapton—RSO 910
12 TIME PASSAGES—AI Stewart—
Arista 0362
13 STRANGE WAY—Firefall—
Atlantic 3518
14 HOW YOU GONNA SEE ME NOW—
Alice Cooper—Warner Bros. 8695
15 KISS YOU ALL OVER—Exile—
Warner/Curb 8589
(Warner Bros.)
16 YOU NEEDED ME—Anne Murray—
Capitol 4574
17 BOOGIE OOGIE OOGIE—A Taste Of
Honey—Capitol 4565
18 CHANGE OF HEART—Eric Carmen—
Arista 0354
19 GREASED LIGHTNIN'—John
Travolta—RSO 909
20 PART TIME LOVE—EIlton John—
MCA 40973

21 LE FREAK—Chic—Atlantic 3519

22 TALKING IN YOUR SLEEP—Crystal
Gayle—United Artists 1214

23 WE'VE GOT TONIGHT—Bob Seger—
Capitol 4653

24 HOLD THE LINE—Toto—
Columbia 3-10830

25 Y.M.C.A —Village People—
Casablanca 945 .

26 YOU NEVER DONE IT LIKE THAT—
Captain & Tennille—A&M 2063

27 LOTTA LOVE—Nicolette Larson—
Warner Bros. 8664

28 FOREVER AUTUMN—Justin
Hayward—Columbia 3-10799

29 POWER OF GOLD—Dan Fogelberg
& Tim Weisberg—Full Moon
850606 (Epic)

30 A LITTLE MORE LOVE—Olivia
Newton-John—MCA 3067

31 BICYCLE RACE/FAT BOTTOMED
GIRLS—Queen—Elektra 45541

32 GET OFF—Foxy—Dash 5046 (TK)

33 BABY I'M BURNIN'—Dolly Parton—
RCA 11420

34 EVERY 1'S A WINNER—Hot
Chocolate—Infinity 50002 (MCA)

35 DON’'T CRY OUT LOUD—Melissa
Manchester—Arista 0373

36 1 JUST WANNA STOP—Gino
Vannelli—A&M 2072

37 HOW MUCH | FEEL—Ambrosia—
Warner ngs. 8640

38 | WAS MADE FOR DANCING—Leif

Garrett—Scotti Brothers 403
(Atlantic)

39 FIRE—Pointer Sisters—Planet 45901
(Elektra/Asylum)

40 SEPTEMBER—Earth, Wind & Fire—
Arc 320854 (Columbia)

As Of 12/11/78
Compiled from selected rackjobbers by the Record Market Research Dept. of Biltboard.

1 GREASE—Soundtrack—RSO
RS-2-4002
2 A WILD AND CRAZY GUY—Steve
Martin, Warner Bros. HS 3238
3 GREATEST HITS VOLUME II—
Barbra Streisand, Columbia
FC 35679
4 DOUBLE VISION—Foreigner,
Atlantic SD 19999
5 52ND STREET—Billy Joel, Columbia
FC 35609
6 THE STRANGER—BiIlly Joel—
Columbia JC 34987
7 GREATEST HITS—Barry Manilow,
Arista A2L-8609
8 LIVE AND MORE—Donna Summer—
Casablanca NBLP 7119
9 SATURDAY NIGHT FEVER—
Soundtrack—RSO RS-2-4001
10 BAT OUT OF HELL—Meat Loaf,
Epic/Cleveland International
PE 34974
11 SHADOW DANCING—Andy Gibb,
RSO RS-1-3034
12 DON'T LOOK BACK—Boston—Epic
FE 35050
13 LIVING IN THE U.S.A.—Linda
Ronstadt—Asylum 6E-155
14 PIECES OF EIGHT—Styx—A&M
SP 4724
15 GREATEST HITS—Commodores—
Motown M7 912
16 TOTALLY HOT-—Olivia Newton-John,
MCA 3067
17 GREATEST HITS—Steve Miller,
Capitol S00-11872
18 WEEKEND WARRIORS—Ted
Nugent—Epic FE 35551
19 SOME GIRLS—Rolling Stones—
Rolling Stones COC
39108 (Atlantic)
20 GENE SIMMONS-—Casablanca
NBLP 7120

21 BACKLESS—Eric Clapton,
RSO 1-3039

22 SGT. PEPPER’S LONELY HEARTS
CLUB BAND—Soundtrack—
RS0-2-4100

23 FEEL THE NEED—Leif Garrett—
Scotti Brothers SB
7100 (Atlantic)

24 CRUISIN'—Village People—
Casablanca NBLP 7118

25 ELAN—Firefall—Atlantic SD 19183

26 THE BEST OF EARTH, WIND &
FIRE—Earth, Wind & Fire—
Columbia PC 35647

27 CHRISTMAS PORTRAIT—
Carpenters, A&M SP 4726

28 STRANGER IN TOWN—Bob Seger &
The Silver Bullet Band—Capitol
SW 11698

29 ACE FREHLEY—Casablanca
NBLP 7121

30 UNDER WRAPS—Shaun Cassidy—
Warner/Curb BSK 3222

31 DOG AND BUTTERFLY—Heart—
Portrait FR 35555 (CBS)

32 JAZZ—Queen, Elektra 6E-166

33 WORLDS AWAY—Pablo Cruise, A&M
SP 4697

34 MACHO MAN-—Village People—
Casablanca NBLP 7096

35 PETER CRISS—Casablanca
NBLP 7122

36 LIVE—Willie Nelson—
Columbia KC2-35642

37 HEMISPHERES—Rush, Mercury
SRM1-3743

38 PAUL STANLEY—Casablanca
NBLP 7123

39 TWIN SONS OF DIFFERENT
MOTHERS—Dan Fogelberg & Tim
Weisberg—Full Moon/Epic JE
35339 (CBS)

40 TIME PASSAGES—AI Stewart—
Arista AB 4190

Fest In Search Of New Venue

MADRID—Problems over find-
ing suitable venues caused the con-
cellation of the First Madrid Jazz
Festival, when Dexter Gordon and
the Thad Jones-Mel Lewis band
were invited attractions. But the or-
ganizers still plan to go ahead with a
similar event later.

However, spin-off record sales
following appearances by B.B. King

(Movieplay) and the Pasadena Roof
Orchestra (CBS) at the last San Se-
bastian Jazz Festival signal why
there is strong industry interest in
such presentations.

The San Sebastian event is set to
go ahead in 1979, despite the non-
appearance of star-billed Bill Evans
and McCoy Tyner last time.

Jazz

NPR Sets New Year’s Live Jazz

LOS ANGELES—What may be
the longest live nationwide jazz ra-
dio broadcast airs coast to coast New
Year’s Eve over National Public Ra-
dio.

An all-star lineup of artists
launches the eight-hour special pro-

- gram as part of the network’s “Jazz

Alive” series to be carried live over
more than 185 affiliate stations from
9:30 p.m. to 5:30 a.m.

The first segment will be a “Salute

Live Jazz In
Denver Via
KADX-FM Air

DENVER—In efforts to heighten
jazz awarencss within the local area,
KADX-FM, in coordination with
Applewood Studios, is featuring a
regular, weekly 90-minute live jazz
concert series with focus on local
jazz acts.

Broadcast Sunday evenings, from
8:30 p.m. to 10 p.m.. the 13-week
program is being sponsored by a
large local retailer, Sound Track. in
conjunction with JVC.

Now into its eighth week, the
series’ format offers a mix of humor,
with local comedian hosts Woody

" Vincent and Jim Hunt, and 60 min-

utes of music that spotlights one jazz
act per program.

According to Dave Van Soest, stu-
dio manager for Applewood and
producer of the musical portion of
the program, each act for the series
tapes its portion of the presentation
in the Applewood Studios live with-
out overdubbing. This live tape is
then utilized by KADX in its live
broadcast each Sunday evening.

“Within the past few months, a
couple of nightclubs have begun
featuring these local jazz talents,”
notes Van Soest, “and it is our inten-
tion, through this particular pro-
gram, to bring about an awareness to
the Denver community of these local
jazz acts.”

Acts showcased on the program
receive no money for their services.
but utilize the program as a promo-
tional tool for exposure purposes. In
exchange for their presentations,
each act receives free studio time
and one stereo tape copy of the fin-
ished program fos use as a demo
with an option of a simultaneous
multi-track master at their expense.

“Applewood is a 24-track album
production facility,” notes Van
Soest, “complete with a Neve con-
sole and Studer recorders. Among
the artists who have taken advan-
tage of our studio are Carole King
and Michael Murphey.”
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To Count Basie” linked up _from
Sandy’s Jazz Revival Club located
near Boston. Jo Jones, Basie’s drum-
mer for 40 years, will lead a group
featuring Jay McShann, Major
Holly and Carrie Smith, followed by
a second performance of Al Grey,
Jimmy “Nighttrain” Forest, Don
Patterson, Bobby Durham and John
Duke.

At 12:30 a.m. the program will
switch to Keystone Korner in San
Francisco to pick up the Rahsaan
Roland Kirk Jazz Festival. Trumpet
player Freddie Hubbard and flutist
Hubert Laws will lead a sextet. Also
featured will be Don Cherry, Dewey
Redman, Ed Blackwell and Charlie
Haden with special guest artists.

Anchoring the East Coast portion
of the airing will be jazz DJ Felix
Grant, with West Coast segments
monitored by Tony Batten, pro-
ducer of Public Broadcasting Sys-
tem’s televised “Interface” series.

Celebrating the New Year’s Eve
aspects of the evening, “Jazz Alive”
will intersperse live and prerecorded

comedy sketches, commentaries on
movies and tv, and preproduced
sound portraits of Basie and Kirk.

Prior ‘to the eight-hour special
“Jazz Alive” broadcast, a half-hour
documentary on the jazz highlights
of 1978 traces the year in review, in-
cluding excerpts from National Pub-
lic Radio’s four major live broad-
casts, the first such airings by an
American radio network in more
than 25 years.

Jazz Week Yearly

SHREWBURY, N.J.--Jazz Week,
a four-day celebration that grew out
of the Sunday series of jazz concerts
held every month throughout the
year at the Eastern branch of the
Monmouth Country Library here, is
certain to become an annual event.
An overflowing crowd packed the li-
brary for the recent mid-afternoon
concert to hear the New Orleans
Nighthawks re-create the dance mu-
sic of early jazz.
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Soul

"~ Sauce

Pops Gordy
Tribute By
Superstars

By JEAN WILLIAMS

LOS ANGELES—Motown’s su-
perstars, Diana Ross, Stevie Won-
der, Marvin Gaye and Smokey Rob-
inson entered the studio together for
the first time to record their personal
tribute to the late Berry Gordy Sr. ti-
tled “Pops We Love You.”

The tune. written by the Jobete
team, Pam Sawyer and Marilyn
McLeod, was originally penned to
commemorate Gordy’s 90th birth-
day anniversary.

The single, to be released Monday
(18), is a sensitive, midtempo num-
ber with each singer taking solos.

Motown is pushing to make the
song, which it expects will be widely
covered, a timeless standard tribute
to all fathers.

*  *x *

Lloyd Price, who recently released
his Graham International LP “Mu-
sic Music” is coming with what he
calls an “adult” single, “Mr. & Mrs.
Untrue” backed with “Uphill Peace
Of Mind.”

Price is gearing up for some tele-
vision guest stints, with the first
being an appearance on “Sha Na

* * *

Joan Armatrading is set to cmbark
on her most extensive European
headline tour todate.

Her 30-date tour, set to begin in
Stockholm Jan. 18, is to promote her
new LP “To The Limit.” She is
scheduled for dates in Sweden, Nor-
way. Germany, Austria, Switzer-
land, Holland, Belgium. Yugoslavia,
Scotland and Great Britain. She has
a three-day engagment at London’s
Wembley Stadium. The tour runs
from Jan. 18-March 13.

* * *

Kellee Patterson had Nov. 25
named for her in her hometown,
Gary, Ind,, by its mayor Richard
Hatcher. In addition to a special
proclamation, Hatcher presented
the former Miss Indiana with the
key to the city at a special press con-
ference. He also gave her an en-
graved gold-plated champagne glass
to use during her performance that
evening.

To show her appreciation, Kellee
purchased a block of tickets for her
show to be used by orphans of the
Lake County Orphanage.

* x  *x

The National Assn. for the Ad-
vancement of Colored People will
host its annual Image Awards, ac-
cording to Virna Canson, the organ-
ization’s regional director. She notes
that preparations are underway for
the 12th annual awards event.

However, she says, it is undecided
as to whether the local Beverly
Hills/Hollywood chapter, the Image
Awards originator, will produce the
show or if it will once again be han-
dled by the national office.

The national office took over the
event this year, and according to
Geraldine Green, incoming presi-
dent of Beverly Hills/Hollywood
branch, the affair was disastrous.
The local branch is looking to have
the awards returned to 1t.

On the other hand, earlier this
year Althea Simmons, associate di-
rector of branches and field services
for the organization, sent a letter to
the local branch which said in part,
“You are hereby directed to discon-

(Continued on page 45)
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(Possie/Teddy Randazzo, BMi) Boro, ASCAP) I (Relaxed/Tom-Ro, BMI)
ﬁ 421 6 IT'S ALL THE WAY ﬁ 4| 2 FOR GOODNESS SAKES, LOOK AT
LIVE—Lakesige THOSE CAKES—)ames Brown 9 !g %gnTnE)BBaEZ 38?5%5 Controllers
(F. Lewis), Solar 11380 (RCA) (J. Brown, D. Brown), Polydor 14522 (Dynatone/ (Every-Knight, BMI)
(Spectrun VII, ASCAP) Belinda/Unichappell, BMI)
33 |32 | 8 | GANGSTER OF LOVE- Pr| 76| 2| BUSTIN LOOSE—chuck brown & 100 | 51 7| HOW DO YOU DO-w utsn &

Johnny “Guitar” Watson
(). Watson), DJM 1101 (Mercury) {Lynnal, BMI)

The Soul Searchers
(C. Brown), Source 40967 (Nouveau/Ascent, BMI)

The Soul Partners
(Soul Partners), ABC 12424 (Perk's,
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General News

A&M Targets Its Black Roster

Marketing Innovations Include First Picture Record

LOS ANGELES—Reflecting its
growth in r&b from the days when
Billy Preston was its only act to place
high on the soul chart to the point
now that the Brothers Johnson,
Quincy Jones and L.T.D. regularly
go No. I soul, A&M is adopting a
couple of marketing innovations re-
lating to black music.

Its limited edition $15.98 list pic-
ture disk on the Brothers Johnson’s
“Blam” LP is the first on a black act
to be released commercially by any
label, according to Derry Johnson,
A&M'’s national manager of black
music marketing.

(CBS has issued picture disks on
Earth, Wind & Fire, the Jacksons,
Teddy Pendergrass and Johnny
Mathis & Deniece Williams, but
only promotionally, according to
Claudia Satow of Columbia’s black
music marketing department.)

A&M is also striking a first in its
“A&M Month In The Community”
advertising and merchandising cam-
paign, according to Johnson.“These
month-long programs are done all
the time with chains like Music Plus
and Tower,” he explains, “but this is
the first time a label has committed
those dollars to black retailers.”

The campaign, conceived by
Hank Wiley, local salesman at
A&M’s Pacific distribution branch
in Sun Valley, Calif,, involves the
VIP chain of six stores; Freeway
Records & Tapes, a new 18,000-
square foot superstore in L.A. which
is owned by VIP, and John’s Music,
a one-stop which services 75 ac-
counts.

A&M manufactured a total run of
1,200 posters, divider cards, T-shirts
and stickers for distribution to the
accounts. And after the first of the
year, the program will spread to
seven other major markets, accord-
ing to Johnson.

The drive spotlights a variety of
acts in addition to veterans Brothers
Johnson, L.T.D. and Jones, and
newcomers Bell & James (produced
by Thom Bell) and Atlantic Starr
(produced by Bobby Eli). Jazz is
represented by Chuck Mangione,

Soul
Sauce

® Continued from page 44

tinue any and all activity connected
with the Image Awards program, ef-
fectively immediately.”

According to Canson, the national
board is reviewing the position of
the awards and will make a decision
as to which office will present the af-
fair.

Green and Canson insist, how-
ever, that the awards will go on.
Green notes concerning Operation
PUSH’s planned Excel Awards: “I
am pleased to hear that there will be
an Excel Awards program.”

L

Light recording artist Andrae
Crouch took his special brand of
gospel music to South Africa Dec. 6.
Crouch is performing 10 concerts,
which he calls “meetings,” in five
cities including, Johannesburg, Dur-
ban, Port Elizabeth, Cape Town and
the all-black city of Soweto.

Andrae, whose latest LP is “Live
In London,” recently had a number
of his songs translated into Spanish.

*  x

Remember ... we’re in communi-
cations, so let’s communicate.

By PAUL GREIN

Gato Barbieri, Les McCann and
Herb Alpert & Hugh Masekela,
while pop-oriented acts include
Pablo Cruise, Gino Vannelli, Joan
Armatrading and the Mark/Al-
mond Band (on Horizon).

The diversity of these names is ex-
plained by Johnson: “All these acts
appeal to a black customer. Their
color doesn’t matter; it's the sound
that counts.” Cat Stevens, for ex-
ample, had 10 weeks on the soul
chart in 1977 with his “Was Dog A
Doughnut” instrumental.

The point is amplified by Harold
Childs, A&M’s senior vice president
of promotion, who notes that Van-
nelli’s “Brother To Brother” album
is as big soul as pop (it’s holding at
number 12 on the soul chart and at
number I3 on the pop chart this
week); and that Mangione’s “Feels
So Good” single hit the soul and pop
charts simultaneously (the week of
Feb. 11, 1978).

“Old line prejudices are disap-
pearing at r&b stations today,”
Childs says. “Program directors
want to create the number one sta-
tion in their market and they don’t
care what it takes. And the line be-
tween r&b and jazz is fading, partic-
ularly with new urban and disco for-
mats. Stations are blending a lot of
styles together.”

It is because of this musical over-
lapping that Childs intends to keep

Straight Ahead
Course Plotted
By Stax Nabob

LOS ANGELES—Stax Records,
which has signed seven acts during
its first year of reactivation, is mov-
ing into career development with
“strong merchandising programs for
our second year,” says David Porter,
head of the label.

He explains that he is meeting
with Fantasy executives, Stax’s par-
ent company, to map out marketing
plans for the coming year.

“The first year we concentrated on
the Soul Children and a couple of
other acts, but this year was based
around learning and building,” he
notes.

He points out that the label is still
in the building stage, admitting that
in the minds of some, Stax means
vintage product by some of the acts
that made the company a vital force
in the industry such as Sam & Dave,
Johnny Taylor and the Soul Chil-
dren.

Some of the acts from the old re-
gime have re-signed with Stax in-
cluding Shirley Brown and the Soul
Children.

Shirley Brown of “Woman To
Woman” fame joined the Arista ros-
ter following her Stax tenure and
recently re-signed with Stax. Ac-
cording to Porter, her LP is being
completed for release early next
year.

The Soul Children will have a
new single in a couple of weeks
called “Who You Used ToBe” and a
new group, Circle Of Fire’s release is
expected this week.

“The Emotions record started the
ball rolling for us, followed by the
Soul Children. We’re now in the de-
velopment stages with three acts.”

Other acts on the label are Sho
Nuff, Ronda, Kilo and gospel singer
turned r&b Rance Allen.

Lester Snell, Porter’s administra-
tive assistant and creative director,
coproduces the acts.

his a unified promotion department,
rather than spinning off a special
markets department to work black
product, as many labels have done.

“All our people handle all our rec-
ords,” he says. “When you break it
up into separate departments, one
hand doesn’t know what the other is
doing and you lose records. It’s stu-
pid, especially today with the new
type of radio which plays both white
and black music.” -

Childs does have four regional
promotion persons working just
black and jazz product, but all re-
port to him; there is no separate de-
partment. They are: Boo Frazier,
East Coast; Veta Victoria, South;
Robert York, Midwest; and Brenda
Johnson, West Coast.

In terms of A&M’s growth in r&b
in the past two years, Childs says:
“We used the same principles we
used in all other areas of music and
just gave it time to develop and it
really came of age this year with the
Brothers Johnson and L.T.D.”

Of Quincy Jones’ “Stuff Like
That,” which became his first single
to go top 10 soul and Top 40 pop,
Childs adds: “He logked to do a hit
single whereas before he concen-
trated on albums.” Jones had a num-
ber -of successful LPs in the early
’70s, including “Body Heat,” a No. |
soul album in 1974, but didn’t even
place a single in the soul top 20 until
1976’s “Is It Love That We’re Miss-
ing.”

In a practical sense r&b at A&M is
the house that Billy Preston built.
The mass appeal keyboardist scored
seven top 20 soul hits between 1972
and 1975, all but one of A&M’s total
number of r&b hits in this period
(save for Carl Graves’ “Baby Hang
Up The Phone™). Preston has since
left the label and now records gospel
for a subsidiary of ABC/Word.

But in the past 24 years the label
has amassed six No. | soul singles,
with three hits by L.T.D. (“Love Bal-
lad,” “Back In Love Again” and
“Holding On™), two by the Brothers
Johnson (“I'll Be Good To You” and
“Strawberry Letter #23"”) and one
by Jones (“Stuff Like That”).

‘La Mancha’

® Continued from page 7
court of law, yet it can be cited in fu-
ture arbitration cases.

In awarding damages, the arbi-
trators ordered Sam Fox to pay the
claimants $131,526.46 each for dam-
ages covering the period through
Dec. 31, 1977. In addition, Mitch
Leigh is to be awarded $7,167.40 in
royalties for the year of 1977, while
Darion receives royalties of
$261,063.87 for the period through
Dec. 31, 1976.

Also, within three months from
the date of the award, Sam Fox is di-
rected to render and provide the
claimants with accountings for the
period from Jan. 1, 1978 through the
date of the award. If the claimants
dispute the accountings, they have
the right of audit as provided in the
contract.

One of the classic musicals, “Man
Of La Mancha.” had an original run

™ of 2,328 performances in New York
starting in November 1965. The mu-
sical has played sucessfully in many
other parts of the world, and was
recently revived on Broadway with
its original star, Richard Kiley.

The show’s big hit is “The Impos-
sible Dream,” originally charted by
Jack Jones on the Kapp label. Kapp
Records marketed the hit cast album
after it was turned down by the ma-
jor labels.
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Country

Label Execs Differ On Picture Disk’s Punch

NASHVILLE—Country labels
are taking a closer look at the pro-
motional and commercial values of
the picture disk.

Initially introduced in the market-
place by CBS Records earlier this
year with Willie Nelson’s “Stardust”
LP, and recently followed by RCA
with Elvis Presley’s “Legendary Per-
former, Vol. [II” LP and ABC’s Don
Williams’ “Expressions” LP, the pic-
ture disk has proven to be a highly
effective promotional tool in both
country and crossover situations.

Enough so that many major coun-
try labels are considering it as a defi-
nite possibility in the future with
some of their artists.

However, some label executives
caution the overuse of the picture
disk, citing the potential classifica-
tion as a gimmick rather than a valu-
able aid.

“We purchased some 2,500 pic-

ture disks on Nelson’s ‘Stardust’ al-
bum. which was strictly for promo-
tional use.” notes Joe Casey, director
of promotion for CBS Records, “and
because it was so unique and so well
done, it proved to be highly effec-
tive. But they can be overdone.

“You have to have the right cover
and a lot of chemistry has to be right
in order to make them effective.
Otherwise, it becomes a gimmick of
sorts, and it’s a very expensive gim-
mick.”

Norm Osborne. national director
of country promotion for Elektra/
Asylum Records. also feels the effec-
tiveness could be lost—if notalready.

“It’'s a fad from what I can tell.”
notes Osborne. “It's a possible pro-
motional tool, but it’s becoming so
commonplace now that I don’t even
know if it’s an effective promotional
tool anymore.”

Cost factors and sound quality are

By SALLY HINKLE

also areas to be considered with the
picture disks.

“The Willie Nelson disks prob-
ably cost about $5 apiece.” says Ca-
sey. “and as the popularity of these
disks grows, I think you're going to
sec the price accelerate from the
standpoint of manufacturing.

“Additionally, the sound quality
is usually lousy because of the type
of vinyl used. You can play a picture
disk maybe four or five times, and
from the first spin, you won't have
good quality. You also run the risk
of deterioration the more you play
it.”

Osborne advises, “If the stores are
smart, when they sell whatever pic-
ture disk product is available com-
mercially, they’ll make the customer
aware of that fact.”

Commercially, Casey sees a pos-
sible future with the disks if the

GLOBETROTTER JAM—RCA artlst Ronme Mllsap joins the Harlem Globetrotters for a jam session at Studlo B of the
Country Music Hall of Fame in Nashville. The unusual pairing came during a taping session for ABC-TV's *Wide World
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NASHVILLE—While celebrating
its 25th anniversary this month, Ce-
darwood Publishing Co. plans on
accelerating its activities.

Plans are “on the boards” for Ce-
darwood to getinto the management
of artists, advises Bill Denny, gen-
eral manager.

“We're watching with great inter-
est the role that the publisher will
play in the development of video
packages.” comments Denny.

Denny, also the national president
of the National Academy of Record-
ing Arts & Sciences, sees a new
source of publisher income in this
growth area, “Suppose a home
videocassette is a tape of an artist
performing his album. Suddenly,
this gets to be a very significant in-
come for the publisher. The rates
will be higher, because the total cost
of the package will be higher.”

Cedarwood plans to continue

“turning over™ its 5,000-song cata-
log. says Denny. “We're taking new
interest in secking activity in this
area. A song, once it’'s a hit, will
come back again.”

The foreign market is another
growth area, claims Denny. who
notes that Cedarwood has agree-
ments with publishers in 19 foreign
countries. “Foreign markets have
the greatest opporlumly of any time
in the past,” says Denny.

The lucrative jingle market will
get a strong Cedarwood focus
through its 16-track studio and a

T R

25-Year-0|d CedaMbod
Steps Up Goals In ’79

Of Sports,"” slated to air in January.
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By GERRY WOOD

small stable of writers. “With our
new jingle division, we’re going after
the production of radio commercials
and television jingles on a national
basis.” notes Denny.

The push also extends into motion
picture music. According to Denny,
a top Cedarwood song will soon pro-
vide the basis for the story of a new
movie which will star the song’s
writer. The music for the film will be
recorded in Nashville. No names
were given.

The Nashville publishing firm has
its door open for more writer-artists
such as its current staffers Zack Van
Arsdale, Lee Morris and DeWayne
Orender.

“I'm trying to discover and de-
velop new outlets for Cedarwood’s
music and talent,” comments profes-
sional manager John Denny. like his
brother Bill, the son of the com-
pany’s founder, Jim Denny. He’s
trying to secure a label deal for Betty
Jean Robinson, a gospel music
singer-writer, and is developing a
plan to back disco artist Obrey Wil-
son.

The writing staff also includes
Dale Royal, Fred Burch, Willie
Fong Young, Ramona Redd, Mitch-
ell Torck, Michael Heeney, Linda
Easterling, Jim Hayner, Jack S.
Schneider, Duke Paglier, Claude
Southall and Alan Porter.

Recent Cedarwood cuts include
songs recorded by Jessi Colter. Way-
lon Jennings. Ronnie McDowell,
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Jerry Jeff Walker. Brian Shaw and
Gary Stewart’s new single on the
Billboard Hot Country Singles
chart, “Stone Wall (Around Your
Heart).”

Some of the more lucrative Cedar-
wood copyrights include “Tobacco
Road.” written by John D. Loud-
ermilk. originally recorded as a
country song and later cut by such
pop acts as the Moody Blues; Mel
Tillis’ “Ruby” and “Detroit City,”
and two of the most successful Ce-
darwood titles outside the U.S.—
“Cut Across Shorty” and “Roses To
Sandra” (the latter being released as
“Roses To Reno” in the U.S.).

Cedarwood has received 67 BMI
Awards and two Grammy Awards
since being formed in 1953 as an out
of pocket business by Jim Denny, a
veteran WSM-AM talent booker.

The company—one of Nashville's
oldest publishers—obtained material
from many of the acts Denny han-
dled in his “Grand Ole Opry™ pro-
ductions for WSM. lts first national
No. I country hit came quickly with
Webb Pierce’s “It’s Been So Long”
in July 1953.

Denny left WSM in 1956 to devote
full-time to managing Cedarwood
and the Jim Denny Artist Bureau.
The booking business was sold by
Denny’s estate after the Country
Music Hall of Fame member died in
1963. Bill Denny succeeded his fa-
ther as general manager.
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quality is upgraded. But at this time,
he can’t see any demographic group
“forking out some $16 for a picture
disk to hang on the wall.”

Does CBS have any future plans
for disks on any of their artists?
“Right now, we don’t. But who’s to
say if, in January or February. we
come up with an explosive type of
LP. and an LP that would lend itself
from the standpoint of color and
graphics, that we possibly do iton a
picture disk.”

Some of the other Nashville labels
which are keeping tabs on the value
of picture disks are MCA, Capitol
and United Artists.

“Picture disks have been proposed
for some of our country acts. but un-
fortunately. right now our plans are
in limbo,” notes Eddie Kilroy. vice
president of a&r for MCA.

“We had originally intended to
have four releases in January. in-
cluding Bill Anderson, Loretta
Lynn. Mel Tillis and Merle Hag-
gard. two of which would have pos-
sibly been picture disks. But now,
only two of these four planned LPs
will be coming out. so that has put a
hold on our plans.”

Capitol has discussed the disks as
a possibility, and according to Lynn
Shults, vice president of Capitol’s
country division, the label will be
bringing out picture disks on some
of their artists in the future, but no
definite time schedule has been set.

Jerry Seabolt, director of Nash-
ville operations for United Artists,
views the disks as something the la-
bel would certainly consider, but

isn’t sure what the label’s role would
be at this time.

“It’s obvious that picture disks are
going to have some impact on the
marketplace, but we haven't dis-
cussed the possibility at this stage in
the game. mainly because we're
pretty well committed to our product
through the begmnmg of 1979.

“I think it’s something we’ll con-
sider as a special project if we do be-
come involved with the disks.”

Meanwhile, ABC, which just re-
leased its Don Williams’ picture disk
for promotional use, has met with
good response on its initial venture,
and will probably consider more us-
age of the disk in the future.

“I'm sure we will be getting into
it.,” says Jim Foglesong, president of
ABC’s Nashville operations,
“though we don’t have anything in
the works at the moment.

“The response, so far, that we’ve
had on Williams™ disk has been
really good. and it has performed
what we had hoped it would in the
way of attracting attention and pro-
voking conversation about Wil-
liams.”

According to Norm Osborne.
Elektra’s country operations are not
thinking about the prospect of the
disk at the moment.

“I think if we did consider it, it
might be with Eddie Rabbitt.”

Frank Leffel, national country
promotion director for Phonogram/
Mercury views the disks as an aid in
establishing the artist’s image in the
marketplace, but notes that the label
has no plans for picture disks at this
time,

Cedarwood Classic: A vintage vault shot shows, left to right, Dollie Denny,
Jim Denny and Minnie Pearl backstage at the old Ryman Auditorium in Nash-
ville in the '50s.

The staff, which includes both of
Denny’s sons, also consists of three
employes who have put in 25 years
with the company, including Dollie
Denny. wife of the late founder. She
manages the office and clerical
duties.

Other staffers are Curley Rhodes.
promotion director; Mary Claire
Rhodes. assistant to her husband;
Jim Hayner, song plugger: Pat Hig-
don, director of creative services and
studio manager; Michael Heeney.
who works in the studio and jingle
enterprises; and Barney Evans, asst.
studio manager.

Carl Smith and Webb Pierce had

been associated with Jim Denny’s
business ventures, and Pierce at one
time co-owned Cedarwood.

“When my father started his pub-
lishing company and booking serv-
ice, he had access to a lot of the tal-
ent he had worked with at the
‘Grand Ole Opry’.” says Bill Denny.
“He was fortunate to get some good
writers with him such as Wayne
Walker, Mel Tillis, Marijohn Wilkin
and John Loudermilk.”

Other Cedarwood hits include
“Are You Sincere,” “Daddy Sang
Bass.” “Long Black Veil.” “Teddy
Bear.” *In The Jailhouse Now™ and
“Waterloo.”
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By SALLY HINKLE

United Talent hosted a reception to celebrate
the signing of Warner Bros. artists the Bellamy
Brothers recently prior to the group's perform-
ance at Nashville's Exit/In. . .. Elektra Records
and Warner Bros. Films sponsored a showing of
“Every Which Way But Loose” at Nashville’s
Belle Meade Theatre Dec. 7. The film features
spot performances by Mel Tillis and Charlie Rich
with Eddie Rabbitt singing the title tune.

Loretta Lynn opens at the Aladdin Hotel in
Las Vegas Tuesday (26). Lately Lynn has been
seen on the “Tonight Show” with guest host Bill
Cosby. She appeared with the Harlem Globetrot-
ters in an ABC “Wide World Of Sports” program,
tentatively set to air Jan. 14, and is up for a
“Donny & Marie” guest spot in January. .. . La-
mar Fike and author Albert Goldman are putting

~ together a book on Elvis Presley: Reportedly, the
McGraw-Hill publishing operation has paid $2.5
mitlion for the printing rights and a similar fig-
ure has been mentioned for a major motion pic-
ture deal.

Charley Pride and T.G. Sheppard will guest
on “Hee Haw" Jan. 13, Mickey Gilley and Faron
Young on Jan. 20 and Jim Stafford, Touch of
Country and Charlie McCoy on Jan. 27. ... Le-
Roy Van Dyke, Fiddlin’ Frenchie Burke, Tom &
Ted LeGarde, R.W. Blackwood & the Blackwood
Rhythm Band, Moe Bandy and the Judy Lynn
Show will entertain for the Rodeo Cowboys Assn.

and Colorado Assn. of Fairs and Festivals at a
party hosted by Harry Pebbles Jan. 9.

In case of delays in record service from holi-
day mailings, stations which have not yet re-
ceived “Ready To Take My Chances” by Bill
Nash on Earthrider Records, contact Barbara
Lucas at (512) 884-3544, (512) 884-3577 or
(713) 695-3648. . .. The Oak Ridge Boys con-
tinue to be a hit on the Terrant County Junior
College campus in Hurst, Tex., where they re-
corded their 11th consecutive fall SRO perform-
ance at the 6,800-seat auditorium.

The LeGarde Twins have been keeping a hec-
tic schedule as of late, appearing at Taylor's
Supper Club in Denver, the Four Guys Harmony
House in Nashville and on a segment of the
“Ralph Emery Show.” In January, the duo will be
in Topeka on the seventh, and in Denver on the
ninth. ... RCA recording artist Zella Lehr will be-
gin her first national tour in February. ... Chet
Atkins was recently the subject of interviews by
a Japanese defegation visiting Nashville as
guests of the Country Music Assn.

A speedy recovery is wished for Billy Sanders,
a guitar player in Delbert McClinton’s band, who
recently underwent a back operation. Those
wishing to send holiday greetings and get well
wishes can write to Sanders in care of Al Saints
Hospital, Room 306-A Ft. Worth, Tex. 76101.

~
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SPURRED BY CHART ACTION

‘Community’ Of Publishers Celebrates

By KIP KIRBY

NASHVILLE—An unusual pub-
lishing group celebrates its first an-
niversary with an accelerating
growth pattern spurred on by recent
chart activity.

The organization, Southern
Writers Group, consists of 10 sepa-
rate publishing venturcs owned by
individual songwriters and adminis-
tered jointly under one corporate
roof. -

It is spearheaded by Buzz Cason,
a songwriter and artist himself as
well as the owner of a major 24-track
Nashville recording studio, Creative
Workshop.

Southern Writers Group, says Ca-
son, was founded and structured to
assist its member songwriters in
forming their own publishing com-
panies and to direct them in their
personal careers. .

“The way we’re set up,” Cason
emphasizes, “the writers whose com-
panies are signed with us are, in fact,
writing for themselves. Our purpose
is to free them from time-consuming
paperwork and song plugging,
which we handle for them.”

Adds Cason: “l believe we are the
only publishing enterprise of this de-
sign in Nashville.”

Bill Martin, vice president and
general manager of the joint pub-
lishing group, is responsible for ad-
ministering the member writers’
companies and pitching catalog
product. Recently added to the staff
is Carlene Anderson, who is in
charge of promotion and marketing.

Writers whose companies or indi-
vidual songs fall under the Southern
Writers Group aegis include Colum-
bia recording artist Freddy Weller;

- Steve Gibb, newly signed to TK
Records subsidiary label Clouds;
Sparrow Records artist Benny Hes-
ter: Dan Penn; Donnie Fritts;
Spooner Oldham, Brent Maher, who
is also studio manager-and chief en-
gineer at Creative Workshop: Todd
Cemney; Cason; and Martin.

In its one-year lifespan, Southern
Writers Group has accumulated
chart homes and album cuts for a
number of its affiliated catalog
songs, notes Martin, both in the U.S.
and abroad, through its inter-
national subpublishing agreements.

This list includes Gibb cuts by
Kenny Rogers, Helen Reddy, Dottie
West and Marty Robbins; Randy
Goodrum’s “Bluer Than Blue,” re-
corded by Michael Johnson and
published through Southern Writers
Group; “Bar Wars,” written by Ca-
son for Freddy Weller; “Don’t Play
That Song Again,” a Cerney/Martin
cut performed by Brush Arbor. and
“Love Got In The Way” written and
sung by Weller.

Other artists who dipped into the
Southern Writers Group material in
the past 12 months have been T.G.
Sheppard, the Oak Ridge Boys, My-
lon Le Fevre, Eddy Arnold. Tommy
Overstreet, R.W. Blackwood, the
Springer Brothers, Eddie Hinton,
Lisa Lawalin. the Back Alley Ban-
dits, English recording group 5000
Volts, and Perry Como.

Firm Filly Colt

NASHVILLE — Singer/song-
writer Bobby Russell has entered
into a distribution agreement with
International Record Distributing
Associates for release of a series of
singles on his newly-formed Filly
Colt label.

.The first release under the agree-
ment is “Armchair Quarterback”
backed with “Sarah” by Russell, to
be mailed with a promotional min-
iature football in each package.
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Additionally, two cuts “The Cap-
tain And The Kid” and “Why Don’t
We Get Drunk (And Screw)” from
the new Jimmy Buffett live LP are
tunes published previously through
Cason’s Let There Be Music com-
pany, which it now under the corpo-
rate mast of Southérn Writers
Group.

The writer’s organization is repre-
sented in New York by Ezra Cook of
Ana Crusis Music, with foreign link-
ups to ATV, EMI and Heath-Levy
in the UK., Seigel in Germany, Ba-
sart in the Benelux countries, April
in Scandinavia, and Castle in Aus-
tralia and New Zealand.

Besides directing a concentrated
effort toward obtaining major label
recording deals for its writers, says
Cason, Southern Writers Group will
soon have its own multi-track studio.

Construction will begin shortly on
a second recording facility to be lo-
cated next to Creative Workshop,
which he plans to equip with full
studio equipment, instruments and
private writers’ areas.

iy S
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CONLEE COUNTRY—John Conlee

performs songs from his debut LP,

“Rose Colored Glasses,” for a SRO

audience at Nashville's Exit/In dur-

ing an ABC showcase. The Lea Jane

Singers and Nashville session musi-
cians backed Conlee.

Dave & Sugar Big

NASHVILLE—More than 5,000
country music fans attended two
performances by Dave & Sugar and
other acts on WWVA-AM’s “Jam-
boree US.A” The RCA group
headlined the shows in Wheeling,
W.Va,, supported by a cast of “Jam-
boree” regulars.

UPBEAT

i r #
Tree Toppers: Tree International's top two executives Jack Stapp and
Buddy Killen, standing left and right, toast some of the pdblishing
firm’s top writers, including, left to right, Sonny Throckmorton, Rafe
Van Hoy, Don Cook and Bobby Braddock.

Tree Intl Fetes Self

NASHVILLE—Awards for went to Rafe Van Hoy and Don
past-hits and announcements for Cook.
future product highlighted Tree Tree’s No. | songs for 1978
International’s annual Christmas were “I'll Be True To You” by
brunch on Dec. 9. Alan Rhody, “I Can’t Wait Any
Longer” by Bill Anderson and
Buddy Killen, “I'm Knee Deep
In Lovin’ You” by Throckmor-
ton, “It Don’t Feel Like Sinnin’
To Me” by Curly Putnam and
Mike Kosser, “Mamas, Don’t Let
Your Babies Grow Up to Be
Cowboys” by Ed Bruce and
Patsy Bruce and “There Ain’t No
Good Chain Gang” by Hal By-
num and Dave Kirby.

Also scoring were the writers
of 16 top 10 songs: “If We’re Not
Back In Love By Monday,”
“Come On In,” “We've Come A
Long Way Baby,” “Tonight,”
“Georgia In A Jug,” “Your Love
Has Taken Me That High,”
“When Can We Do This Again,”
“Womanhood,” “It's Only Make
Believe,” “Middle Age Crazy,”
“Something To Brag About,”
“Yes Ma’am,” “Ain’t No Califor-
nia,” “Lady Lay Down,” “Cryin’
Again” and “Fadin’ In, Fadin’

“Country music is now in

places it’s never been before,”
stated Jack Stapp, chairman of

i the board and chief executive of-
ficer. Tree songs gained play in
more than 100 foreign countries
in the past few months, Stapp
added.

The international surge came
this year when Tree concluded
an agreement with EMI of Lon-
don. A local boost for tree came
with the opening this year of its
own recording studio, costing
more than $250,000.

Stapp and Ruddy Killen, pres-
ident, direct the activities of the
sprawling publishing firm which
honored its top writers at the
Hillwood Country Club cere-
mony.

Sonny Throckmorton gained
five awards for No. 1 and top 10
songs in 1978. Bobby Braddock

won four, and three awards each Out.”
£ S
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A Day In The Life Of The Oak Ridge Boys

Gospel Group’s Switch To Country
Doesn’t Affect Its Hard Road Times

o

Duane Allen catches up with the head-
lines on the group's bus called ““Choco-
late."

Ellis Widner is Billboard’s Tulsa correspondent. In hopping
aboard the Oak Ridge Boys’ bus, he leaves the driving, and en-
tertaining, to the Oaks—the remarkable group that changed
from gospel to country in mid-stream. Widner traveled with
the band from Tulsa to Wichita to {Independence, Mo., to ob-
serve the backstage view of life on the road for a major group.
This is his report:

t had been a good night. The Wich
ita audience had responded en-
thusiastically to the Oak Ridge
Boys with several standing ova-
tions. It had not, however, been a
typical day for the group because
of extra rehearsals that were
added.

The Oaks are preparing new
songs and charts for their co-
headlining engagement at Las
Vegas' Frontier Hotel with Roy
Clark. The New Year's Eve open-
ing will be their first with a full or-
chestra and strings.

It's 9 a.m. in the coffee shop of
the Holiday Inn in downtown
Wichita. Duane Allen, the group's
lead singer, is the early riser of the

group. With newspapers in hand, he takes a seat at a table.

Orange juice, coffee and a bacon and eggs breakfast start
the dey while Allen reads a copy of the interview the local
newspaper carried the day before with Richard Sterban.

*Richard excels at interviews," says Allen. “He and Joe (Bon-

sall) do a lot of our interviews. Richard enjoys visiting radio
stations. He has an incredible memory and can tell you the
call letters, city and program director of nearly every country
music station in the country.

The future plans of the Oaks dominate Allen’s conversation
as he talks excitedly of things to come. "‘In about 10 months,
we'll bz doing all our own songs and hits. it'll be ali Oak Ridge
Boys material."

One by one, the vocal quartet and band filter into the res-
taurant. Bill Golden strides into the room around 9:30, look-
ing confident and self-assured, even at this hour. He's re-
sponsible for the Oaks' fashion look. You'll rarely catch them
in a pair of jeans. When you do, you immediately notice
they're pressed to a fine point. This group—both on and offs-
tage—looks as if it's just stepped out of a Gentleman’s Quar-
terly layout.

“Qur look started when we went to Harvey Krantz suits with
scarves and other accessories,” says Golden. "'At first, we
dressed alike onstage. Now, we've gone to a more contempo-
rary, individual attire. We each purchase and coordinate our
stage attire.”

Pianist Garland Craft joins the group and talks about the
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Joe Bonsall straightens his bunk on his ‘“home away from
home."

Oaks' entertainment concept. ‘‘Even when we were a gospel
group, we didn't preach—we entertained. We moved into
country to keep entertaining. When people see us, they realize
they are seeing an eight-member group—not four singers with
a backup band.”

Golden nods his head in agreement, adding *It was icing on
the cake when the band won the Country Music Assn. instru-
mental group award the same night we won vocal group hon-
ors. It shows the strength of our group concept.”

Golden sees the Oak Ridge Boys as a vocally-oriented group
with a spiritual desire to succeed.

While that may sound like conceit to some, it's hard to ar-
gue with their enthusiasm and the success this group has
achieved in country music. In just over a year, it has become
the top group in the country music industry, with two CMA
awards and Billboard’s own number one vocal group accolade.

By now it is late morning and the rest of the band members,
Mark Ellerbee, Skip Mitchell and Don Breland have arrived,
along with road manager Mickey Baker.

The talk centers around the excitement of jamming on-
stage with Michael Murphey, who opened for the group in
Wichita and will open the upcoming Independence shows.

Joe Bonsall, the tenor and onstage spokesman for the
group, arrives at 10:30 and iooks over the sports page to see
how the college football teams have fared. He's eager to offer
his own analysis of the bowl pairings, then discusses the plans
for an Oak Ridge Boys benefit concert.
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Left: Keyboard player Garland Craft chats
backstage with Jim Halsey, center, and Sher-
man Halsey.

L N,

Left: Bassist Duane Allen,
left, tunes up during re-
hearsal with guitarist Don

Breland.

Joe Bonsall amuses two young fans after a show in Kansas.

“The concert is set for Fort Worth's Tarrant County Conven-
tion Center on June 22, 1979, with proceeds earmarked
toward the prevention of child abuse.

Soon, it's time to check out and board the buses. The ride to
Independence is a short one. By noon, everyone is checked
out and drivers Harvey Martin and John McCain steer the Sil-
ver Eagles through downtown Wichita and onto the highway.

The quartet retires to the bunks to rest. Baker explains the
logistics of the tour. “We have four vehicles on the. road. It
takes about six hours to set up for the show, so the light and
sound crews usually arrive at the next date by noon to set up
for an evening show. The schedule was upped because we are
doing two shows in Independence.”

The sound system is leased by the Qaks from Billy Sutkem,
who travels in a Mercedes truck. Sutkem works exclusively
with the Oaks. John Mir is the Oaks’ sound technician. Light-
ing for the Kansas dates is handled by Bob Burwell of the Jim
Halsey office, which manages and books the group.

The Kansas dates and one in Russeliville, Ark., are pro-
moted by Sherman Haisey's Paradise Concerts, headquar-
tered in Lawrence, Kan. The son of Jim Halsey, Sherman has
been promoting concerts in the area for over two years.

The vocal group and band have their own Silver Eagle
buses. Baker explains the Oaks are buying two new ones
which will be customized with microwave oven, galley with
cold storage, coffee maker, two excellent stereo systems (one
in front, one in rear lounge), Betamix units, color television,
two lounge areas, lavatory and shower, bunk-to-bunk inter-
com phones and generous wardrobe closets.

Midway to Independence, the buses pull into a local truck
stop to refuel. it's obvious from the reaction of the people
there that they know who this group is. Baker, Martin and
McCain patiently answer questions of the group's destination
while a woman snaps a picture of the bus.

After a few miles down the road, it's 1:30. The bus intercom
rings. Martin answers, giving Duane Allen the location, time
and weather information. He soon emetges from the sleeping
area and pours a glass of orange juice.

“The usual press conference won't be held today,"” he ex-
plains. “We're doing two shows here and Richard and Joe
have already talked to the newspaper and radio station.

“Our usual routine is to invite representatives of the local
media to an informal press conference at our hotel. We supply
them a prepared release and make ourselves available for
television and radio interviews. The newspaper work is usually
done in advance. Bill and 1 will usually visit a record store.”

As the bus pulls into the motel parking lot in Independence,
Allen returns to the sleeping area to wake the others. Golden,
Craft, Breland, Ellerbee and Mitchell head for the restaurant.
Sterban and Bonsall race for their room to watch the profes-
sional football games.

After a light meal, Golden heads for the motel room to clean
up and prepare for the show. He will do a few stretching exer-
cises to music. It helps me burn off energy and calories,” he
explains. “Disco is great exercise music. Sometimes atter a
show, I'll go to a disco to relax.”

Golden describes his preparations for a show “‘like a.count-
down. It’s like an athlete getting ready for the big game. | can
feel the energy building inside me."

By 3:15, everyone is back on the buses and headed to the
Independence Civic Center. The 2,200-seat facility is a local
landmark. The Oaks have a strong following in this commu-
nity of about 8,000. Half of the tickets were sold on the first
day after the show was announced. Both shows were sellouts,

Garland Craft adds the fin-
ishing touches to a chalk-
board self-portrait be-
tween shows.

Left: Drummer Mark El-
lerbee prepares for a lively
set.

which means nearly half the city’s population will be here.

The concert preparations continue with clockwork preci-
sion. It's apparent throughout this tour that the Oaks ap-
proach their work as a bona fide business—members of the
vocal quartet are in their 30s and théy conduct themselves
like young corporate executives and look the part.

Michael Murphey moves onstage just after 4 p.m. After a
fine solo acoustic performance, Garland walks out and joins
Murphey at the appointed time. One by one, the Oaks band is
onstage and bringing his “Geronimo’s Cadillac’’ to a rousing
conclusion and a standing ovation.

The group’s energy explodes onstage and the Independ-
ence audience roars its approval and gives the group several
standing ovations. The group comes offstage and heads to
the dressing room. A sumptuous cold buffet, furnished by
Sherman Halsey, is awaiting them.

Bonsall, with a glass of cranberry juice in hand, talks with a
female fan and happily poses for a photograph with her chil-
dren. Golden and Allen greet and talk to Murphey and flash-
bulbs pop when they shake hands.

Sterban explains that jogging has helped his vaice. ‘! hit G
below low C in a recent recording session. It was the lowest
note I've ever hit,” he says. ““Jogging has made me more
relaxed.”

Mitchell wanders in and talks about the group’s upcoming
performance at MIDEM. “It's an honor to be in the first coun-
try music show at MIDEM. We're also set to make a special
performance at the Sporting Club in Monte Carlo for a charity
*Year Of The Child' line.’

Allen adds that the group will also tape a BBC special with
Roy Clark. *While we're in Las Vegas, the entire Clark/Oaks
show will be taped by Showtime as a special for its four million
cable subscribers. Television is important to us and we've
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Bus criver Jon McCain catches a few winks while guarding the group's equipment

backstage.

the dressing room after a concert.

been fortunate to get a lot of prime television exposure in re-
cent months."

Some of the Jim Halsey Co. office staff arrives in the room.
Just a short drive from Tulsa, the group came to watch the
Oaks work. The visit is not an official one—they came because
they are fans,

Soon, it's time to go onstage again. The second show is
even better than the first and the Oaks get several more
standing ovations. It’s an explosive performance, their best of
the Arkansas-Kansas swing, says Sherman Halsey.

“We want to give the public more than its money's worth,”
explains a tired, but happy Duane Allen. Adds Bonsall:
“That's why we've invested our money into us for better light-
ing, better sound, better material.”

It's now 10:30 p.m. and time to head fo the motel. After ev-
eryone changes and checks out, the buses hit the road for
Nashville . . . and home. The Oaks want to spend the Thanks-
giving holiday with their families, with an appearance in
Macy’s Thanksgiving Parade being the only interruption.

While the Oaks were working onstage, a Betamax unit has
taped ‘'Lucy Comes To Nashville,” a prime time tv special the
Oaks appear on and sing *‘Cryin’ Again.”

After the quartet watches the performance, the tape is
given to the band to enjoy in its own bus. Everyone sips on
fruit juice or beer and relaxes as the buses head for home.

Bonsall and Sterban discuss the weekend's football games
and the just-announced bowl pairings. Allen and Golden are
talking quietly about business. Soon, Baker, Sterban and
Bonsall join in. A decision on a minor matter is quickly made
and the meeting is over

It could easily have been a scene from a corporate confer-
ence room in a high-rise building.

Graphic layout: Bernie Rollins
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MCA’s Big Guns Booming the ‘New’ Tanya

NASHVILLE—MCA Records
has launched an image expanding
marketing effort around Tanya
Tucker.

The strong push is dcsngncd to ac-

celerate Tucker’s transformation
from strictly country artist to cross-
over pop performer with rock 'n’ roll
capabilities.

In conjunction with its release of

By KIP KIRBY

her new “TNT” album, MCA and
Far Out Productions, Tucker’s man-
agement company, have constructed

“record mate of the year” image
for the siriger, enhanced by her LP
cover photographs showing her in
black leather, and a poster inside the

Happy Holidays
to everyone whohelped

malke the Grand Ole Opry’s

53rd birthday party

a success!

Season’s Greetings and thanks for making the Grand
Ole Opry’s 53rd Birthday the Best Ever. You came
from 9 different countries with your time, your
talent and your enthusiasm, and we couldn’t have
done it without you.

When the birthday cake was gone and
everyone had left, we stopped to count: *890 of
you were deejays, music directors and radio person-
nel. *452 of you were from the publishing industry,
public relations, recording companies, ASCAP,
BMI, SESAC, CMA and British CMA. *550 of you
were musicians, recording artists and songwriters.
*674 of you were promoters, agents, managers,
music shop owners, night club owners, and related

professionals. Plus hundreds more from the Country
Music industry.

And for five days Music City, USA, more
than lived up to its name, as we had entertainment
by Ronnie Milsap, Barbara Mandrell, Roy Acuff,
George Jones, Dottie West, Bill Monroe, Ernest
Tubb, Jim & Jesse, Marty Robbins, Porter Wagoner
and countless other Opry performers. Grand Ole
Opry entertainers won their share of CMA Awards,
too! Grandpa Jones was elected to the Country
Music Hall of Fame and Dolly Parton was named
Entertainer of the Year. Ronnie Milsap accepted
the Album of the Year Award for his “Almost Like
a Song” Don Williams was Male Vocalist of the
Year, Dottie West won as part of the Vocal Duo of
the Year. And Barbara Mandrell, Hank Snow, Larry
Gatlin, Jim Ed Brown and Loretta Lynn were all
nominees.

You made the Opry proud! And we’re
proud of the contribution you all made to the
Opry Trust Fund, which received half of each regis-
tration fee. Since it was incorporated in 1965, the
Opry Trust Fund has given more than $611,740.88
to country musicians and their families in times of
need or emergencies. And the recipients do not have
to be Opry members. The Opry Trust Fund exem-
plifies how we of the Country Music industry help
each other overcome obstacles and get through
financial-and emotional crises.

Thank you for coming, and thank you for
giving your time and your support. You made the
Grand Ole Opry’s 53rd Birthday Party a real
cause for celebration. May you have a wonderful
holiday season and a delightful New Year!

Grand Ole Opry

An entertainment property of The National Life and Accident Insurance Company
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sleeve of Tucker in a skintight red
jumpsuit.

According to Bob Siner, executive
vice president of MCA, the cam-
paign is playing up this theme with
heavy in-store promotions, trade
and retail advertising, extensive ra-
dio buys, giveaways and contests.

For the first time, MCA is using
15-foot high stand-up cutouts of the
singer in her red jumpsuit pose, the
largest ever used by the record com-
pany in any promotion.

“We have five of these stand-
ups,” notes Siner, “which we are
shifting around the country in
strategic locations where we feel
they will have the most impact.”

ldentical smaller cutouts in three
sizes (18 inches, three feet and five
feet) have been distributed nation-
ally in key markets, along with two
by four-foot posters, wall displays,
ceiling mobiles,, T-shirts, buttons
and stickers.

“Also,” adds Siner, “we have
made a videotape of Tanya per-
forming two songs from her album,
“Not Fade Away’ and “Texas
(When I Die),” available for either
in-store promotion or televised syn-
dication.”

He notes that plans are in the jell-
ing stage for a possible Tucker pic-
ture disk in February, which would
be issued in limited quantity for pro-
motional purposes.

He says MCA does not expect its
artist’s explosive new image to cost
her any ground in her established
country appeal.

Noting that “Texas (When I Die)”
is currently a starred 19 on the Bill-
board Hot Country Singles chart, Si-
ner believes Tucker will continue to
receive substantial country airplay
as she reaches out into other mar-
kets.

“The concept behind this cam-
paign,” he says. “is to draw attention
to the versatility of Tanya’s talents,
and they are not limited to only
country.”

Coinciding with this intensive
promotional campaign, Tucker has
embarked on a whirlwind two-week,
15-city tour which will showcase her
talents in such venues as the Agora,
the Bottom Line and the Roxy.

VETS OFFER
‘OPRY’ SHOW

LOS ANGELES—"Christmas At
The Grand Ole Opry,” a special 30-
minute radio program saluting hos-
pitalized veterans, is being offered to
radio stations nationwide.

Hosted by Opry member Hank
Snow, the holiday broadcast fea-
tures Christmas greetings from Pres-
ident Carter and a reading of an in-
spirational prayer composed by an
unknown Confederate soldier by
Max Cleland, administrator for the
Veterans Administration.

Special Opry guest appearances
additionally feature Lonzo & Oscar,
Ernest Tubb, Skeeter Davis, Biil
Monroe, Porter Wagoner and Del
Wood.

Copies of the program, recorded
at Nashville’s WSM studios, are
available through the Office of In-
formation Services, Veterans Ad-
ministration, 810 Vermont Ave.,
N.W., Washington, D.C. 20420.

" Beck, Cusic Close

NASHVILLE—Dan Beck and
Don Cusic, principal partners in
New Horizon Management and
Southern Sky Public Relations in
Nashville, are closing their oper-
ations.
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PRODUCERS:
Call us if you need a hit.
—We’ve got some great Wheeler-Clark songs,

that are exciting and beautiful.
BILLY EDD WHEELER STEVE CLARK

— SLEEPY HOLLOW MUSIC CO.
P.O.BOX 7, SWANNANOA, N.C. 28778
Telephone: (704) 686-3235 (In Nashville: c/o G.HILL CO., (615) 320-7141)
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LUBBOCK BENEFIT—Jack Tyson and the West Opry Band comprlsed of Iocal

studio musicians, donate their talents for Toys For Tots during the KLLI-AM

West Texas Opry, held at the Lubbock-Civic Center. Some $2,000 worth of
toys were purchased from the profits.

WJEZ-FM In Chicago

® Continued from page 38

son through the night. Charleston
was brought from KSO-AM, Des
Moines; Robinson from KBOX-
AM, Dallas, with Carol Mason hav-
ing worked FM country. in Indian-
apolis.

Dave Young comes trom KAYO-
AM Seattle, where he was involved
in designing research. Similar, com-
puter-aided call-out research is set to
begin here soon, Peyton indicates.

Previous to the new format—b¢ing
promoted as “The New Country In
Chicago”—the station played auto-
mated MOR country tapes provided
by Peters Products of San Diego.

“It didn’t have much of a youth
appeal; they played a lot of instru-
mentals,” explains Peyton. The
automated format achieved next to

Attendees Up
For MIDEM

NASHVILLE—-MIDEM’s goal of
increased Nashville representation
at its 1979 event appears headed for
success.

Nashville registrations for
MIDEM °79 are up 50% over the
previous year, according to John E.
Nathan, MIDEM’s U S. representa-
tive. Nathan made a recent Nash-
ville trip, meeting with-leading

record business executives to bolster:

Nashville’s sagging registration at

the music business event at Cannes,

France.
Low Nashville attendance
prompted Nathan’s visit and

MIDEM’s decision to actively court

the Nashville music community.
The effort also ties in with the grow-
ing international importancc and
awareness of that .importance—of
Nashville-recorded music by those
both within and outside Nashville.

Companies participating at the

- upcoming MIDEM -Jan. 19-25-

which were not present at MIDEM
*78 include: Pi-Gem Music, Owepar
Music, First Lady Music, S.J. Pro-

ductions, Ronnie Milsap Enter: .

prises, T.B. Harms Co., and Jack
Music.

Firms repeating from the last
MIDEM are Benson & Ellis, Inc,
Pic-A-Lic, Dr. Hook, Odyssey Pro-
ductions, 4 Star Music, Audigram,
Tree and Muscle Shoals Sound.

The combination of increased at-
tendance from Nashville and the
scheduled live MIDEM uappear-
ances by Roy Clark. Don Williams
and the Oak Ridge Boys has Nathan
in an optimistic mood: “This marks
the beginning of a substantial Nash-
ville presence at MIDEM which we
hope to see increase even more in the
future.”

‘Luring Country Audience

no ratings impact, the station con-
cedes.

Under the new regime, WJEZ is
promoting itself as Z-104. Peyton
says this designation is designed pri-

marily to build identity for recall in

ratings surveys.
“I would say we would be a true
modern country station,” the pro-

.grammer explains, Pop adult titles

compatible with the country sound
but by artists without country roots
account for about 20% of the play-
list, Peyton notes.

This figure might climb as high as
30% indicates Peyton. He feels no

definitions preclude what is accept-.

able to the modern country sound.

“Modern country in my definition
would be the elimination of the nose
twang, the hard core country,” he
explains.

Is there a threat that country mu-
sic will lose its identity from all this
crossover?—a question frequently

osed.

“I know dyed-in- the wool coun-
try fanatics discuss that, but I never
think about it,” Peyton, a native Vir-
ginian, says.

Women between the ages of 25
and 34 have been targeted as the pri-
mary audience for the new format.
WIID-AM is skewed more toward
men and an older demographic with
its more traditional country sound,

.according to Peyton.

The outlets are owned by Plough
Broadcasting, with Craig Scott the
national program director.

“Based upon our research in
Seattle this format appeals to
women, it’s more mellow. We found
women tend to be more discrimi-
nating,” says Peyton.

The p.d. hopes to begin complet-
ing 150 research calls per week here,
based on research models designed
in Seattle. Deejay Dave Young,
whose wife is a computer program-

mer, uses a home computer system-
" to manage the data. :

According to Peyton, the inter-
views are condutted with listeners in
the prime demographic category
who are asked to respond to selec-
tions played over the phone. A fur-
ther breakdown into age and sex
cells follows.

Elimination of songs that have
lost their programming value to the

station is the primary aim of this re-

search.

Peyton says an average of 16 songs
are being aired each hour, with 60 or
70 current selections on the playlist.
Oldies account for 35% of the music
played, with a frequency of no more
than once-every eight days the ideal
repetition rate, Peyton says.

“We want to play as many songs
as we possibly can,” argues the pro-
grammer. “The thing that this for-
mat does 1s we go early on records,
we offer a fresh new sound.”
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- a . * Star Performer—LPs registering proportionate upward progress this week.
2| w |22 )
= | 3 S| TITLE—Artist, Label & Number (Distributing Label)
1 1|10 | I'VE ALWAYS BEEN CRAZY—Waylon Jennings, RCA AFL1.2979
2 2 | 14 | EXPRESSIONS—Don Williams, ABC AY 1069 '
3 4 | 45 LET'S KEEP IT THAT WAY—Anne Murray, Capitol ST 11743
4 3 | 20 | HEARTBREAKER-Dolly Parton, Rca AFL 1.2797
5 5 | 33 | STARDUST—Willie Nelson, Columbia JC 35305
6 6 | 26 | WHEN | DREAM—Crystal Gayle, United Artists UALvA 858 H
v 7 7 7 BURGERS AND FRIES/WHEN | STOP LEAVING (I'LL BE GONE)- Charley
Pride, RCA APL1-2983 *
ﬁ 9 | 3 | WILLIE AND FAMILY LIVE-Willie Nelson, Columbia KC 2-35642
ﬁ 37 2 | THE GAMBLER-Kenny Rogers, United Artists UA-LA 934-H '
ﬁ 11 | 4 | PROFILE/BEST OF E'MM_YLOU HARRIS, warner Bros. BSK 3258
11 8 | 10 | MOODS—Barbara Mandrell, ABc Av-1088
ﬁ 16 | 5 [ TNT-Tanya Tucker, mca 3066
13 |13 6 'CONWAY—Conway Twitty, mca mca 3063
14 | 14 6 LARRY GATLIN'S GREATEST HITS, VOL. 1, Monument MG 7628
15|15 | 11 LIVING IN THE U.S.A.~Linda Ronstadt, asyum 6£.155
ﬁ 34 | 2 | ELVIS: LEGENDARY PERFORMER, VOLUME 3—Elvis Presley, rca cpu 13082
P 19| 3| ToTALY HOT-Olivia Newton-John, wea 3067
oY | 25 | 6 | PLEASURE & PAIN-Dr. Hook, capto sw 11859
19 | 10 | 28 | ONLY ONE LOVE IN MY LIFE~Ronnie Milsap; Rca AFLL2780
20 | 20 | 14 TEAR TIME—Dave And Sugar, RCA APL 12861
ﬁ 27 | 48 TEN YEARS OF GOLD—-Xenny Rogers, United Artists UA-LA 835+
22 | 24 | 49 | THE BEST OF THE STATLER BROTHERS, Mercury SRM 1-1037 (Phonogram)
23| 23|71 JOHNNY PAYCHECK'S GREATEST HITS VOLUME I, £pic K 35623
ﬁ 26 | 3 | BASIC-Gien Campbell, capitol SW 11722
25| 17|11 ELVIS—A CANADIAN TRIBUTE—Elvis Presley, RCA kKL1-7065
ﬁ 33 1 2 L A CHRISTMAS CARD—Statler Brothers, Mercury SRM 15012
27| 12 2 LOVE OR SOMETHING LIKE IT—Kenny Rogers, United Atists UA-LA 903 H
ﬁ 40 3 ARMED AND CRAZY-Johnny Paycheck, Epic KE 35444
29 { 30| 3 YOU HAD TO BE THERE-Jimmy Buffett, ac ax 1008
30 | 22 | 37 | VARIATIONS—Eddie Rabbitt, flektra 6€ 127
31| 31|10 DARK EYED LADY-Donna Fargo, warner Bros. BSK 3191
321 18 | 47 WAYLON & WILLIE-Waylon Jennings & Willie Nelson, Rca AFL 12686
331 28 37 EVERYTIME TWO FOOLS COLLIDE—Kenny Rogers & Dottie West,
United Artists UALABG4H
34 | 35| 9| GREATEST HITS—Marshall Tucker Band, Capricorn CPNO214
35 | 36 | 67 | HEAVEN'S JUST A SIN AWAY—The Kendalls, ovation OV 1719
36 | 38 [ 28 | ROOM SERVICE-The Oak Ridge Boys, aBC 1065 -
37| 21 6 ROSE COLORED GLASSES-JOhn Conlee, ABC AY-1105
38 | 42 | 35! REDHEADED STRANGER-Willie Nelson, Columbia KC 33482
39| 39 6 PLACES I'VE DONE TIME-Tom T. Hall, rca apL1-3018
40 | 41 | 103 | GREATEST HITS-Linda Ronstadt, asyium 7€-1092
41| 32| 35 ENTERTAINERS ... ON AND OFF THE RECORD—The Statler Brothers, .
Mercury SRM15007 (Phonogram)
42 | 44 | 36 OLD FASHIONED LOVE=The Kendalls, Ovation 0v1733
31 29 6 | CLASSIC RICH, VOL 11—Charlie Rich, Epic JE 35624
44 | 46 7 TAMMY WYNETTE'S GREATEST .HITS VOLUME IV, Epic KE 35630
45 | 47 5 | MARTY ROBBINS' GREATEST HITS VOL. IV, Columbia KC 35629
46| 48 | 8| FALL IN LOVE WITH ME—Randy Barlow, Repubic RLP6023
47 | 49 4 THATS THE WAY A COWBbY ROCKS AND ROLLS-Jessi Colter,
_ Capitol ST 11863
48 JEZFIIMp| THE BEST OF DONNA FARGO, s6c/on 205
49 ( 43 .6 DAVID ALLEN COE'S GREATEST HITS, Columbia KC-35627
50 | 45 | 2 JOHNNY_DUNCAN GREATEST HITS, Columbia KC 35628

Rabbitt Hops Up the Country Chart

NASHVILLE—The highest new
entry on Billboard’s Hot Country
Singles chart has been scored this
week by Elektra/Asylum recording
artist Eddie Rabbitt with the title cut
from the Elektra/Asylum sound-

“track release of “Every Which Way
But Loose” on Warner Films.

With a debut at 18 star. Rabbitt
has overcome the previous lead held
by RCA’s Ronnie Milsap and
Warner Bros.
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STEVE MARTIN CURRENT PROJECT ::

Aspen Firm Unfurls Campalgn
To Boost Acts’ Merchandise

LOS ANGELES—Aspen Mer-
chandising, newly formed agent for
all Steve Martin merchandise. is
dedicated to the tighter coordination
of album releases and merchandise
programs, according to Dell Furano.
president of Bill Graham’s Winter-
land Productions. which founded
the new company along with Wil-
liam E. McEuen, Martin’s long-time
producer/manager.

Atthe same time, it hopes o relate
record industry philosophies to the
merchandising field. with the peri-
odic release of various products
equivalent to the issuance of a series
of singles from an album.

First it released a “Best Fishes™
poster and the front and back cover
shots from the "A Wild And Crazy
Guy” album: then came Martin’s
trademarked  arrows-through-the-
head setand in February or March it

By PAUL GREIN

plans to issue a commercial Martin
standup.

Pricing on the posters is $2.50.
while the arrows cost $3. heat trans-
fers cost 50 cents and T-shirts go for
$6. No price is set yet for the
standup.

As an example of the increased
cross-promotion between record
company and merchandising agent.
Furano cites the full page Warner
Bros. ad which ran in Billboard two
weceks ago with this tag line: “For in-
formation regarding the Steve Mar-
tin Fan Club and for Steve Martin
posters and shirts, please write 0 “A
Wild And Crazy Guy' ...

“This is a new direction,” says Fu-
rano, “to tie in with record company
ads and to launch a merchandising
program with trade ads, giveaways
and instore displays.”

Winterland will sell Martin prod-

* Rush Order on request

* Quantity Discounts

YOUR SYMBOL
— OF SUCCESS —

GOLD & PLATINUM
RECORD PLAQUES

We supply the ‘Gold’ or ‘Platinum’
records at no additional cost

Single-$45 * Album-$65

(Plus tax and Shipping)

— Our Superior Services Include —
* Normal 2/3 week delivery
* Double or Triple Gold & Platinum Plaques
* Gold & Platinum 8-Track Plaques
* Charts & Album Covers mounted
* Custom Awards designed

* Direct Shipping to recipients on request

DEJAY PRODUCTS

3010 W. Burbank
Burbank, CA 91505

(213) 845-0744 o 849-5347

ucts in several ways: through con-
certs, mass merchandising (retail
distribution to record and depart-
ment stores), mail order and fan
clubs.

According to Furano. the fan club
has amassed 5.000 members in its
first few weeks of operation. at $7
per person. For the fee, one receives
a "Wild And Crazy Guy™ button, a
“Steve Martin Is A Personal Friend
Of Mine™ bumper sticker and a
parchment diploma. as well as a
four-times-a-year newsletter detail-
ing Martin’s tour and movie plans.

All the artwork is the same as on
the album jacket. "One comple-
ments the other.” says Furano. He
points out that when an act has a
new LP on the market. sales of re-
lated merchandise jump too. “Bos-
ton’s merchandise was steadily de-
clining in sales,” he explains. “but
now with a new album ithas zoomed
back up.”

This is the first time Martin has
had merchandising representation,
says Furano. “They wanted to wait
until it was the right time; they held
back until a well-orchestrated cam-
paign could bring maximum profit
and exposure. It's not simply the
dollars from sales of merchandise, it
also promotes the image of the
client.”

Unsurpassed in Quality |

GLOSSY | =

EACH IN

PH OTOS 1000 LOTS

1000 POSTCARDS £90.00

ru OR L} 'IH--._'I

COLOR
POSTCARDS
MOUNTED
ENLARGEMENTS

04D
525.00

20%30"
51600

oqrorlterf
A Division of JANES ). KRIEGSMANN
165 W. 46th St, NLY. 10036
(212) PL 7-6233

IT°'S RECORD TIME

Pull off "RECORD TIME" 45 display,
press on 45 record, which
rotates as a second hand. Electric wall
clock, raised gold notes, gold hands, on
33 LP record.

RECORD TIME P.O. Box 9791
N. Hollywood, CA 91609
{213) 769-6095

10 days with money order.

$21.95
Ca. Sales Tax 1.32
Shipping (USA)} 1.25
Limited Offer—  $24.52
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Concerts Coming At
Chicago’s Granada

By CARY BAKER

WHEELING, [lll.—Twogether
Productions, a new concert promo-
tion and artist management firm
based in this Northwest Chicago
suburb, plans a February reopen-
ing of Chicago's 3.200-seat Granada
Theatre. one of the city’s most ornate
cinema palaces, as a concert venue.

OL’ BLUE—Carl Perkins rocks into a

version of his self-penned ‘‘Blue

Suede Shoes' at Nashville's Exit/In

during a recent performance in sup-

port of his current Jet Records’ LP,
“OI' Blue Suede's Back.”

Twogether was formed as a part-
nership between Barry Fox and
Zane Bresloff. with investors Cecil
Corbett of Beach Club Booking and
Barry Fey of Feyline Presents.

A prior attempt to open the Gra-
nada for music was staged in Febru-
ary 1973 by Jam Productions, one of
two large concert promotion firms in
Chicago. But a lack of parking facil-
ities coupled with complaints from
neighborhood residents prevented
concerts from taking place beyond a
first show.

Although parking is still left to
chance. Fox says a neighborhood
public relations program is in the
works.

“We're planning a benefit concert
for the senior citizens” home across
the street,” says Fox. citing a
“vaudeville type show.”

The Granada, which Twogether
will operate in conjunction with
Jam, is one of three venues pro-

Birthday For

SAN FRANCISCO-The Old
Waldorf, the 600-seat nightclub here
which has become the showcase for
the majority of new and established
rock and pop club-level acts touring
this area 1s celebrating its fifth anni-
versary.

Owner Jeff Pollock opened his
club early in 1974 at a 125-seat loca-
tion about two miles from the heart
of the downtown district, and in Oc-
tober 1975 he moved to the present
spacious location in the Golden
Gateway Center in the heart of the
city's financial district.

Since then the club has played
host to almost every major touring
rock and pop act that is not exclu-
sively a concert attraction. including
such names as Anne Murray, Crys-
tal Gayle, Warren Zevon, Santana,
Emmylou Harris. Stanley Turren-
tine, Jour1ey. Elvin Bishop. Devo.
Talking Heads, Roy Orbison, Al Jar-
reau, Yvonne Elliman, Joe Cocker,
Al Stewart and numerous others.

Pollock credits Mike Bloomfield

moted by the joint firms. The 5,500~
seat Randhurst Twin Ice Arena in
suburban Mount Prospect and the
5,000-seat Hammond Civic Center
hosted recent Twogether/Jam con-
certs by Head East. with additional
shows planned.

Fox and Bresloff have worked to-
gether in two previous firms. As Biaz
Productions in 1975, the two pro-
moted shows at Randhurst, and in
various downstate [llinois, lowa and
North Dakota cities. Unable to com-
pete with Windy City Productions
(the merger of Jam and Celebration
Productions). the Biaz partners
stayed out of Chicago until asked to
join Bruce Kapp's Celebration firm
upon Windy City’s dissolution.

Fox and Bresloff were active in
Celebration concerts, as well as the
direction of the Hounds, a Celebra-
tion-managed act signed to Colum-
bia. The two acquired Trillion. a
Chicago progressive rock band
about to release its debut Epic LP. as
Celebration’s second act.

Their first concert was the first
funkfest. held last Aug. 26 at Chi-
cago’s Soldier Field, drawing a close
to sellout crowd gathered to hear
Parliament/Funkadelic, the Bar-
Kays and other acts.

“We've devoted much of our
energies to Trillion, even more than
our concerts.” Fox says. “I've been
in New York every week or 10 days
working the Black Rock. prepping
Epic for the album.”

The album, due for release after
the first of the year, was produced by
Gary Lyons, whose past credits in-
clude Foreigner. Queen, Wet Willie
and Crawler. Twogether has signed
two other Chicago area bands—
Madfox and Street Kids—as well as
nightclub singer Jimmy Damon.

* As for concerts, Twogether has se-
cured exclusive rights to the Gra-
nada, Randhurst and Hammond Ci-
vic Center, all of which it plans to
promote in cooperation with Jam.
Several out-of-town venues date
back to Biaz days, including those in
Iowa and North Dakota. A second
annual funkfest is planned for Sol-
dier Field as well.

“We can’t expect to compete for at
least two years in Chicago.” admits
Fox, citing Celebration. Flipside
and Jerry Weintraub as monopolies
of the choice venues.

Old Waldorf

with breaking the original club and
Tower of Power with breaking him
at the new locale. “Everyone is al-
ways skeptical about playing a new
club,” notes Pollock. “but when
Tower came in and packed the
place, that gave me the stamp of le-
gitimacy.” Tower has played the
club a number of times since and
will appear again New Year's Eve.

*Another important thing is that I
do not book to my own tastes. | rely
on information from people | trust
as to what acts are happening. And
the bookings involve a national ef-
fort since the agencies are not in San
Francisco. But by now every agent
has had an act in here. We've alsc
done particularly well with English
acts here.”

In addition to the Old Waldori
Pollock also operates—in a different
room in the same building—the new
comedy nightclub the Punch Line,
which has been drawing good
crowds since its October opening.

JACK McDONOUGH
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Billboard photo by R. J. Ferrell
MEATY SESSION—David Angel of the Boyzz, second from right, draws some heavy company at that group’s Agora set
in Cleveland. Jamming, left to right, are lan Hunter, formerly of Mott the Hoople; Mick Ronson; Angel; and Meat Loaf.

Best Wishes
GLEN CGAMPBELL

® Continued from page 18

jected Krasnow.

N.J. Broker Hit
By Court Order

provided.
fice of Consumer Protection.

Aerosmith and other rock groups.

but never received the service.

can’t.” He admitted, however, that
this is an area the record companies
should be approaching more
directly. “Labels are going to have to
deal with this more aggressively,” in-

“The same way that we sign the
act is the way we’re going to have to

TRENTON. N.J.—A restraining
order was issued against Ticket Spot,
Inc., a concert ticket broker in Pater-
son. N.J., accused of absconding
with about $2.700 in deposits for
rock concert tickets that were never

State Superior Court Judge Peter
A. Ciolino issued the order against
Ticket Spot and its manager. Peter
Cerullo, on action taken by the Of-

The state Attorney General's of -
fice charged Cerullo with failing to
come across with either tickets or re-
funds for concerts by Rolling Stones,

The complaint lists the names of'33
persons who paid for tickets between
December 1976 and August 1978, It
also lists 10 persons who allegedly
paid Cerullo a total of $564 to pro-
vide advance concert information

TOP QUALITY

8X10
PRINTS

®

4%

L*

LITHOGRAPHED ON HEAVY GLOSS STOCK

BLACK & WHITE 8x10’s

500 - $32.00 1000 - $47.50
COLOR PRINTS
1000 - $224.00

SEND FOR SAMPLES AND COMPLETE PRICES
ON 8x10s, OTHER SIZE PRINTS,
AND POSTERS

4 PICTURES

1867 E. FLORIDA ST.
SPRINGFIELD, MO. 85803
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S.F. Winterland To
Expire With a Bang

SAN FRANCISCO-Bill Gra-
ham has lined up a series of special
events for December to commemo-
rate the final days of use of Winter-
land Arena as a concert hall (Bill-
board, Sept. 30. 1978).

Graham cites spiraling costs in
operating the facility, which is used
only sporadically, along with pres-
sure from neighborhood groups, as
reasons for the shutting of one of the
last, and most famous, festival-style
halls in the area.

The final might of Winterland op-
eration, New Year's Eve, will feature
the Grateful Dead. Also on the bill
are the Blues Brothers and New Ri-
ders of the Purple Sage, and break-
fast will be served at dawn.

The night before New Year’s,
Tom Petty & the Heartbreakers and
the Greg Kihn Band will perform,
with the Tubes and the Ramones set
for Dec. 28.

Perhaps the most noteworthy

evaluate it at the time of release,”
said Krasnow. He is responsible for
bringing Chaka Kahn to Warner
Bros. BNB manages Chaka.

Manager Cal Ross suggested
Rosenblatt and Krasnow advise
them (managers) of methods by
which the managers should bring
new music and sounds to WB's a&r
department. “How do we solidify
our relationship with you on behalf
of our new clients?” he asked. “How
do we know that the stuff we send
you is properly reviewed?” he
added.

Krasnow maintained that every
tape reccived by Warner Bros. is
heard, “and if we get onc response
out of 200 tapes we're batting high.”

Ross suggested record companies
critique the product and respond by
giving a descriptive explanation of
why the product was rejected.

“There’s no nice way of saying no
and we don’t have time to critique
all tapes,” said Rosenblatt. Rosen-
blatt admitted that often internal
excitement about product deter-
mines the dollars to be committed.

Bash noted that in some cases, go-
ing to the top executive at a com-
pany to make deals and bypassing
mid-level persons could be a mis-
take. What sometimes happens is
that no one is aware of the act or
what the act can do but the president
of the label, said Bash. “The presi-
dent sends out a memo telling the
rest of the company about the act.
We have not created excitement
about our act inside the company
and that can be a mistake.”

Crusaders manager George Greif,
suggested some of the managers get
on the ball. “Sometimes we make the
same mistake the record companies
make by not telling our artists that
the records are no good and we're
stuck. Some managers are afraid of
losing clients.”

Bash noted that record companies
are now getting totally involved with
acts, not just getting into the act by
selling records. They now want to
see and hear them and often pay the
expenses for an act to come to the la-
bel for review.

A sore point with some managers
seemed to be the lack of Top 40 air-
play given to black artists. Said
Bash. who handles a number of
black acts: “How do we accept that
50% of product sold is black but we

scheduling was that of Bruce
Springsteen, who just completed two
shows that soldout well in advance.
Kenny Loggins, Firefall and Jack
Tempchin are slated to perform
Monday (18), and Van Morrison
concluded his national tour here
Dec. 2 with Tower of Power and

Moon Martin as opening acts.
Tickets for the Dead’s New Year's
Eve show are priced at $30 and have
been sold by lottery, with tickets al-
loted to each BASS outlet on the
basis of their annual sales volume.
Lottery winners were allowed to buy
only two tickets each. Graham's of-
fice noted that the procedure was
used “‘to eliminate overnight camp-

ing, long lines and inequities.”
Winterland was first used by Gra-
ham when he presented Jefferson
Airplane, Butterfield Blues Band
and Muddy Waters on Sept. 23, 24
and 30. 1966. He chose the facility as
(Continued on page 63)

WB Cuts Releases, Ups Promo

still have a problem getting Top 40
airplay?”

Rosenblatt admitted that this situ-
ation is indeed a problem and radio
is still the vehicle thatsells 75% of all
records. “Today, radio takes a stance
that it does or does not want to play
records. We must remember that
they (radio) are there to sell advertis-
ing, not sell records.”

Rosenblatt noted that today the
black consumer is leaving the black
community and going to pop-ori-
ented stores.

“Stations play or don’t play a
record based on their own goals. We
could get Chaka played without any
trouble. Some programmers say
some records sound too black.”

Ken Fritz, manager of George
Benson noted: “We have found that
going to the proper promoter, stores
and other areas initially helped us.
The next time around we expanded
on that base. We can direct the mar-
ket any way we want through proper
handling.”

Rosenblatt pointed out that
Warner Bros. not only has the prob-
lem of airplay with black acts but
also with acts like Shawn Cassidy.
“The station DJ may like the record
and want to play it until he learns
that it's Shawn, then he says he can’t

play it.”

BERRY FARM
TEES SERIES

BUENA PARK, Calif.—Knott's
Berry Farm here is initiating a celeb-
rity concert series to run from Janu-
ary-April in an effort to maximize its
2,092-seat Goodtime Theatre in the
winter months.

The series, to be held annually, is
being launched with four attractions
starting with Carlos Montoya Jan.
19-20, followed by William Windom
with a one-man show Feb. 23-24,
Richard Sheldon and his Opera A
La Carte Co. March 2-3 and Victor
Borge April 19-20.

Knott’s is offering series subscrip-
tion tickets which give the purchaser
a 10% discount on individual con-
certs.

The first three shows will have
tickets priced at $6.50, $7.50, $8.50.
Tickets for the Borge show are scaled
at $8.50, $9.50 and $10.50.
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Jon Hendricks’ Sh

LOS ANGELES
The Blues” is more than a musical
play. it’s a history lesson which ze-
rocs tn on the “black cxperience.”

Jon Hendricks is writer, narrator
and star of the production, which
bowed at the Westwood Playhouse
here Nov. 29.

“Evolution Of The Blues” traces
black history from pre-slavery 1o a
pointof entering into today’s market
through excellent songs and com
pelling dances. with the entire pro-
duction rooted in gospel

The play opens and closes in
church with the choir (comprised ot
the entire cast) and Hendricks as the
preacher engaged in a rousing gos
pel number “Everything Started In
The House Of The Lord.” marching
into and out of the theatre in typical
Southern Baptist church style, where
rhythm is just a matter of course

Co-starring in the production are

Hanna Dean, who has a strong gos
pel-oriented voice; noted veteran
showman, Foster Johnson and

Rosalind Cash. who surprises many
with her singing abilit

Dancers in this show, which first
debuted at the Monterey Jazz Festi-
val more than a decade ago. are ex-
cellent and the packed house en
joycd every minute.

Hendricks, reminiscent of'a Harry
Belafonte/Sammy Davis Jr. blend
18 personable. humorous and when
called for. downright serious as he
narrates, dances, sings and preaches
his way through this delightful 2%
hour production.

“Evolution Of The Blues™ is one
of the most moving compostiions in
he 26-song show, with dance rou
INES accompanying most tunes.

Hendricks takes us from pre-slav
ary. to slaves being brought to
America, to the slave auctions, (o
rost-civil war when many blacks mi-
yrated to New Orleans where the
slues evolved from gospel.

The fast paced show moves into
he swing era and then jazz. resting
m Louis “Satchmo™ Armstrong,
vith special tributes to Billie “Lad
Jay” Holiday. Charlie “Yardbird”
Jarker. Harry “Sweets” Edison. Les
er *Prez” Young and once of the ma-
or proponents of bebop, Dizzy Gil-
espie.

Hendricks, proclaimed by some as
me of the world’s greatest jazz sing-
rs. offers an exciting vocal imitation
i Parker’s sax solos, with some fas-
imating interchange with tenor
axophonist Herinen Riley.

One of the most pointed. moving
cgments involves a funeral at which
he song “When The Saints Go
Aarching In™ is featured. The cast

tilizes the entire theatre for thi
ne. i a dance-like march

A Bessic Smith scene featuring
lannah Dean singing “Gimme A
igfoot™ at a 25 cents-a-head rent
arty in Harlem is outstanding.

Then there’s a segment portraying
n evening at New Yorks Baby
yrand where some of that era’s

Ninterland

Continued from puge 62

nalternative site to the smaller Fill
ore Auditorium, his original home
ase.

Since that time the hall has been
e scene of many memorable
vents. The Band made its last pub-
¢ appearance there Thanksgiving
ight 1976. and Graham also con
nced such acts as the Rolling
tones and the Who to play there so
iat their fans could enjoy a closeup
ok. Traftic. Cream. Jimi Hendrix.
ric Clapton. Fleetwood Mac and
hers have all playcd the Winter-
nd JACK McDONOUGH

“Evolution Of

‘r 3
|
|

greatest talent pertormed. including
Chi Chi Lavernc. an exotic dancer:
Billie Holidav; Foster Johnson. who
plays himself, Lambert, Hendricks
& Ross and Count Basic.

ow: History With

Hendricks points out that all
hlacks leaving Africa didn’t come to
America but some went o Brazil
which heavily influenced Brazilian
Mmusic

|
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Tolent Billboard SPECIAL SURVEY For Week Ending 12/23/78
;. BUFFALO'S NEW CONVENTION CENTER s WM@ T P B OXO fﬁce
'Hassle Over Seats Dims Debut |
]
=
B
By JIM BAKER
BUFFALO—The first two major via chalk on the floor, were already something wrong the first time.” She
productions in Buffalo’s new $20 difficult to determine. made the statement after entering 45
million downtown Convention Cen- Early arrivals, already impatient minutes late, her delay reportedly
ter became embroiled in controversy because of a block-long line outside caused by the seating confusion. Total Ticket
as Donna Summer and a road show the doors, were further irritated in- Later, she assured the audience, £ | ARTIST—Promoter, Facility, Dates Ticket Price Gross
company of “Grease” found hun- side by confusion over whose seat “Well. you try me and I know we can e | DENOTES SELLOUT PERFORMANCES Sales | Scale | Receipts |
dreds of customers walking out on belonged to whom. The tense situ- make it.” And fittingly, that was her
their performances. ation was further complicated by next song—“Try Me.” Unfortu- Arenas (G'm)o To 20'000) I
The reasons for the pair of mass  patrons who refused tomoveand by nately, however, too many in the 1| NEIL DIAMOND-Jerry Weintraub/ Concerts West 18,756 | $7.50-$12.50 | $190,495*
exodus scenes within a three-night frustrated ush'ers who repquedly large gathering found the center’s Presents, Spectrum, Philadelphia, Pa., Dec. 10
span had nothing to do with the  told people o sitwhere they wished.  acousticsaboutas sensitive as an air- 2| STYX/ANGEL—Ron Delsener, Madison Sa. Garden, | 16,800 | $850-9.50 | $163,000% |
quality of either show, but rather Approximately 150 ticket fees plane hangar. ) ) | NY.C. NY. Dec.7 '
inadequate seating and poor acous- Wesrﬁ r;eriluel:d:?a?tli r‘lrgcl:;"ﬁgs‘i our ra;zrt;:?:; lthaj (;’rf";;rslg},g Sﬁl;: ﬁg{gzg I 3| HEART/PLAYER—Avalon Attractions Forum, LA 17,500 | $6.75-$8.75 |$140,089*
tics, embarrassi romoters and ’ > 2 ! Calf 6
(l}lenrf Ari:{ale l?lgl, Ft)hc convenlign before the cranky crowd, refused to were assured that all problems a B’:)Ig sg;:ﬂ % THE SILVER BULLET BAND—Univ. Of | 17 798 $7.58 | $129.935* |
center director. have her party spoiled, however. She would be corrected for that produc- Michiean Crisler Arena. Ann Arbor. Mich 'De':"s&e ) !
S the victim of the first sailed smoothly through the opening tion, promoted by Harvey And 7) — ' R
ummer was the vicim ot the Iirs night turbulence despite micro- Corky, Inc., two evenings later. : )
walkout. Her performance was sold- phone feedback onstage and the “There is no duplication of tickets : mﬁ:{‘ﬁg;ﬁ'egg gactory Concerts, Spectrum, | 19,567 | $6.50-57.50 | $128,814*
out, but a last minute change in complaints of many listeners that the whatsoever for ‘Grease’,” a spokes- SRR s
stage and equipment setups re- amplification was too loud or too o 6| MOODY BLUES-Bill Graham Presents/Concerts 13,386 | $7.50-$9.50 | $116,672* |
quired the removal of about 1,000 of soft, depending on their seat loca- The spokesman for Harvey | West Presents, Col., Oakland, Cali., Dec. 10 I
U\le 8,200 seats. tion. Weinstein and Corky Berger said ex- 7 SUEiN-Con;empor:ry Proggjtcti(;'rl\s/%\ris ;ritz & 13,687 | $6.50-$8.50 | $107,540
Festival East, promoting Sum- Donna even consoled the au- tra numbers would be added, every 0:4 ReMPA(rena hansasiully JHon, LEL
mer’s appearance, did not have suf- dience. “You know what? It's the ticket holder would have a seat, each 8| STYX/ANGEL—Don Law Co., Garden, Boston, Mass., | 11,520 $7.50-510 | $103,082*
ficient time to rearrange the remain- first time,” she said, referring to the individual seat would be clearly Dec. 9
ing seats whose numbers, marked center’s opening. “There’s always marked and extra precautions 9 | BILLY JOEL-Sound Seventy Productions, Kentucky | 13,790 | $7.50-$8.50 | $101,244*
would be taken for the new facility’s Fair, Louisville, Ky., Dec 8 [
first pop-music event. 10 | BRUCE SPRINGSTEEN—Pace Concerts/Louis 12,003 | $750$835 | $98,925* |
Meanwhile, Arnette issued a Messina, Summit, Houston, Tx., Dec. 8 |
printed statement that the problems 11| TED NUGENT/SAMMY HAGAR-Contemporary 12,563 $7-8 | $96,074
“are being corrected” but that they Productions, Checker Dome, St. Louis Mo., Dec. 6
in no way reflect on the usefulness | | 17| BiaCK SABBATH/RAMONES—Wolf & Rissmiller 11374 | $7.50-88.50 | $93,066 |
of the facility.” He added the center Concerts, Arena, Long Beach, Calif., Dec. 4 |
could not be held responsible for the | | 15| g pcx SABBATH/RAMONES-Wolt & Rissmille 10568 | $6.507.50 | $77,785
difficulties encountered by Festival Concerts Col. Phoenix Ariz. Dec. 5
East. . e e 3
But then Friday night came and it 14 | BILLY JOEL—SOUﬂd Seventy Productions, Municipal 9326 | $7.50-$8.50 | $77,170*
was “fright night” for Arnette and Aud INaStvilln ey Pec S
S e ] 15 | AEROSMITH/DIRTY ANGELS—Contemporary 9,134 | $7.508850| $71,405%
i the promoters all over again. Instead Froductions/Chris Fritz & Co., Fairgrounds Pavilon
Representing e e e el | || e O o0 |
the Following Artists: mated 800 persons,unble tohearor | |16 | TED MUGENTISTARZ-£ntan, Rupp e 9320 $7.58 | $70511
. exington, Ky., Dec.
see, angrily walked out. )
BACK ALLEY BANDITS KOOL AND THE GANG The waikout started shortly after 17 ]I;Ee'z ';UGENT/STARZ-Entam, Col., Knoxville, Tenn., | 9,446 $7.38 | $69,587
the beginning of the late opening :
BRASS CONSTRUCTION BARRY MILES & SILVERLITE performance and continued | |18| RUSH/GOLDEN EARRING-Star Date Poducions, | 8853 | $6.5038.50 $68,548
throughout the first half of the show rena, Milwaukee, Wisc., Uec.
WARREN COVINGTON NEW YORK and well into intermission. Between 19| AEROSMITH/DIRTY ANGELS—Sound Seventy 8376 | $7.50-$8.50 | $64,623
ORCHESTRA JAZZ QUARTET 3,000 and 3,600 tickets were sold. Productions, Col., Biloxi, Miss.. Dec. 7
P featurin A mob scene developed around 20 | BRUCE SPRINGSTEEN—Pace Concerts/Louis 9,197 | $5.50-$7.50 | $63,927*
with the s|; ROI_gAND HANNA the central ticket location as hun- Messina, Special Events Center, Univ. of Tx., Austin,
PIED PIPERS dreds waved stubs in the air, de- Tx., Dec. 7
manding refunds. Complaints cen- 21 | QUEEN-Star Date Productions, Col., Madison, 7,544 | $8.50-59.50 | $61,667
CROWN HEIGHTS AFFAIR JIMMY PONDER tered on the sound system, many | | | Wsc, Dec.§
TED CURSON QUINTETTE RICHARD PRYOR claiming they couldn’t hear at all, | |22| OUTLAWS/UFO/PAT TRAVERS—Monarch 8,387 | $6.50-$7.50 | $55,39
and on a seating arrangement that Entertainment, Memorial Aud., Rochester, N.Y., Dec
g g
SAMMY DAV'S, JR. VIVIAN REED allowed many to see nothing but 8
JIMMY DORSEY c those sitting in front of them. 23| HEART—Avalon Attractions, Selland Arena, Fresno, 7,200 $7.50 | $54,000*
BUDDY RICH and Calif., Dec. 5
ORCHESTRA the BIG BAND Ma id Peddl es 24| AEROSMITH/DINTY ANGELS— Wit South Goncet, | 7284 | - 57750 $51,795
featurin ' NGSTEEN_P :
g VICKI SUE ROBINSON 25| BRUCE SPRINGSTEEN—Pace Concerts/Louis 6,008 | $6.50-$7.50 | $44,951
LEE CASTLE Tarzana ClUb. Messina/Friends Productions, Arena, Dallas, Tx,,
RAW SUGAR ’ s i
THE DUKES OF DIXIELAND . . 26 | WAYLON JENNINGS/JESSI COLTER/CRICKETS—Pace | 4979 | $7.35-38.35| $41,575 |
Concerts/Louis Messina. Summit, Houston, Tx. Dec
JOE FARRELL JOE SIMON |
LOS ANGELES—Lee Magid has 27| BRUCE SPRINGSTEEN-Pace Concerts/Louis 5337 $7.50 | $40,027 |
DAVID FRIESEN TOOTS THIELEMAN sold Cafe Concerts in nearby Tar- Messina, Assembly Center, LSU, Baton Rouge, La,,
|| MOTHER GOOSE QUARTET zana to return full-time to artist per- Dec, 5
sonal management. = o -
Ernie Andrews, Al Hibbler, Big Joe = Paliadium. N.Y.C : 7,000
DIZ DISLEY TRIO BO THORPE & Turmer. Eddic “Cleanhead” Vinson | | 1| Ha &, INTES Ron Delsener, Palladum, NY.C., | S350 | 37508850 | 347
GENERATION I and Richard “Groove” Holmes. . _ ) 3 .
THglﬁgg{g EAFVI‘\II(ﬂlrLSY e, . Macgi wailﬁ hez:)dqua;ters o Mali 2| CHAKA KHAN-~Ron Desenr,Avery Fiser Hal 2700 | $8$1250 | $30,000
ibu, Calit, has been in perona 3| CHEAP TRICK/UFO-Monarch Entertainment, 3456 | $6.50-$7.50 | $24,716*
THE ISLEY BROTHERS MICHAEL URBANIAK e e Capitol Thea., Passaic, N.J., Dec. 8
ged Lou Rawls, O.C. Smith. HAN/AL JARREAU - DiCesare-E 2600 $8.75 | $22,750
Della Reese, Earl Grantand others L S " EliCesae e ) !
EDDIE KENDRICKS TERESA WIATER He also has two publishing firms Stanley Thea,, Pittsburgh, Pa., Dec. 7
q . 5| JEAN-LUC PONTY/MARK-ALMOND-Wolf & 2654 $8.50 | $22,559
JOHN PAUL YOUNG I “(ASCAP) (e .Ma“rvel.le Rissmiller, Terrace Thea., Long Beach, Calif,, Dec I
(BMI). “Jesus Is Just Alright” writ- 10 |
ten by Art Reynolds and recorded .
Agents by the Doobie Brothers is one of the 6 |. gﬁgﬁghméﬁgzc-%mesare-Engler, Stanley Thea, | 3,500 $5.75 | $20,125*
tunes in Alexis. RN |
STU RIC JIM GOSNELL  ABBY HOFFER According to Magid, he now is in- ”l aruur: gmgu sscpgzﬂf(ﬂ%l:ero:azs:;c " 2200 | $7.508850 | $18,633
MICHAEL UNGER volved in servicing other clubs with J D:gagc Rt 20 § S |
acts and he plans (o franchise the 8| JEAN-LUC PONTY/MARK-ALMOND—Seabreeze 1936 $8.50 ‘ $16,450*
name &-ate & oncerts. . Presentations, Arlington Thea., Santa Barbara, Calif , |
__MECCA ARTISTS Andrews, a former band singer, Dec. 8 ! [
1650 BROADWAY SUITE 1410 presently “’0”3'“5 it Renny Bur 9 | HALL & ONTES/CITY BOY—Don Law Co. Orpheum, | 1891 | §7.50.$8.50 | $15,659
NEW YORK, NEW YORK 10019 e s ot | Boston, Mass., Dec. 6 | |
. oundtra [ i
TELEPHONE: (212) 489-1400 starring John Saxon. Rosie Grier 10 | LEO KOTTKE-Don Law Co., Berklee Aud., Boston, 1,100 | $8.50 | $9,189
| Mass. Dec. 8 [
e s ———————— | and Joan Blondell. [ S e — | |
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THE FIRST BOOK
EVER TO STOP
THE SHOW...

YOU AIN’T READ
NOTHIN’ YET!
UNTIL YOU’'VE READ
“AMERICAN
ENTERTAINMENT”

By Josph Csida and June Bundy Csida

The show’s been running for 280
years. But without an official program
till now.

At last, it's here! A thrilling 448-
page kaleidoscope! The first and only
history of all of American show busi-
ness. Stage and screen. Records, |
radio and TV. Circus and carnivals. |
One book that tells it all.

From ragtime to jazz. From vaude- I
ville to vinyl. From boogie to rock. 1
From Broadway to Hollywood. |

Star by star. Year by year. Laugh |
after laugh. Tear after tear. In more ]
than 400 pages, with over 1,000
illustrations. |

Today’s superstar industry, and |
the process out of which it was born. |
From the good old days and some |
great old times. . . all the way up to |
the present. ““Must” reading if you like I
to be entertained!

That’s “American Entertainment.” |
No, you ain’t read nothin’ yet!

GET YOUR COPY NOW! #Mail this coupon today.

GIVE SOMEONE THE WHOLE WIDE WORLD OF -
"AMERICAN ENTERTAINMENT” THIS SEASON: é}
The most entertalning business or personal gift of t
year. Just check the appropriate box for further details.

“AMERICAN ENTERTAINMENT”

Billboard Books/Watson-Guptill

Dept. AEB 2237

2160 Patterson St.  Cincinnati, Ohio 458214

[] Yes! Please send me___copies of “American
Entertainment” at $30.00 each (or equivalent

in foreign currency). Publisher pays postage.
Please include applicable sales tax in tre

states of NY, OH, MA, TN, CA and NJ.

My check or money order is enclosed fcr
$— -

Name

Number & Street

State  Country Zip Code

www americanradiohicetorv com

[ AMERICAN ENTERTAINMENT CONTENTS: |

THE SHOW BUSINESS PIONEERS

Our earliest entertainment was more than a bunch

of George Washington's wooden teeth jokes.

PART ONE sets up the whole story, from before the
Revolution to after the Civil war.

THE MAD, MERRY MIX OF LIVE SHOW BUSINESS
The flamboyant days of early vaudeville, circus,
troupe theatre and minstrel shows. Travel with them
all in PART TWO, from 1894-1904.

OF TRUSTS AND STARS

Entertainment becomes the enterprise of silent movie
stars and studio moguls. PART THREE Is a newsreel
that takes us to 1918, the feature film and the
phonograph.

THE SOUND OF A NEW SHOW BUSINESS

7% The talkies speak, the Big Bands play, the radio’s
=everywhere. PART FOUR, in peace and war,
1919-1946.

TECHNOLOGY, CONGLOMERATES AND
SUPERSTARS

The Television Age changes the picture for film

and radio alike. Records boom. Conglomerates turn
show business into a muiti-billion dollar industry.
PART FIVE puts it all in contemporary focus,

through 1977,

THERE WAS ALWAYS MUSIC

From calliope and tinkling piano to the age of rock
and disco, music has always been a part of show
business. PART SIX charts every development of note,
all the music that's mattered.

IF YOUR ORDER 1S TO BE SENT TO AN ADDRESS
OTHER THAN YOUR OWN, PLEASE WRITE |
INSTRUCTIONS IN THIS SPACE: |
Ship to the following l

Name

Address
City

State ___Country Zip

Charge my credit card. |
BankAmericard/Visa [] Master Charge [] |

Card No. == |
Card Expiration . |
Interbank No..

[] Pleagse send me bulk-rate information. I

Please allow 4-6 weeks for delivery.

1 understand that if I’'m not satisfied with my purchase,
| may return it within 10 days of recelpt for full credit
or refund.
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The Sex Pistols’ Johnny Rotten has formed a
new group called Public Image Ltd., to record for
Warner Bros. The label reportedly will handle
the product in the U.S. only. Rotten is said to
have shed his punk rock image for a more tradi-
tional pose. The product, expected early next
year, reportedly will not carry a punk or new
wave tag. It may even be difficult to recognize
Rotten.

The Felt Forum in New York was the site of a
recent Toys For Tots benefit concert sponsored
by the Marine Corps and local station WNBC-AM
starring comedian Richard Belzar and pop art-
ists Eddie Money and Richard T. Bear. Admis-
sion was on a first-come, first serve basis, but
the audience was required to bring a new toy to
get in. In turn, the first 1,000 patrons received
free promo LPs from WEA.

English blues artist John Mayall becomes a
critic in the latest issue of Hustler Magazine,
rating the various men's magazines on the mar-
ket. Mayall, incidentally, bares all in the spread.
... The Rolling Stones won the top artists and
top LP of the year for “Some Giris” in the cur-
rent Rolling Stone critics awards for 1978. “Sgt.
Pepper” was named worst album of the decade.

With the first place winner of the Manhattan
Music Playoffs assured a singles contract from
Infinity Records and a date at the Riverboat to

Talent Talk

be syndicated by DIR Broadcasting, the runner-
up will have an opportunity to showcase at Trax,
while the third place winner will play at the new
MCL club in Soho. Final selection in the contest
will take place Jan. 6 at Hunter College.

Mick Ronson will be featured on the second
Roger C. Reale album due soon on Big Sound
Records.

Rick Ocasek, lead singer and writer for the
Cars, lost several notebooks of poetry, including
the lyrics to the next Cars LP, when his rented
car was recently broken into and several bags
were stolen in London. A suspect was later
picked up in Amsterdam with the bags, which
are now being held by the police as evidence in
the case. Ocasek still doesn't know if his note-
books are among what was recovered.

Muddy Waters is opening for Eric Clapton on
his current European tour. Also on the Continent
is David Johansen, who is expected to return to
New York in time for a New Year's Eve gig at the
Palladium. . . . Mercury artists City Boy, who hail
from Birmingham, England, paid a visit to the
Salesian Boys Club, a Mexican-American organi:
zation, on a recent stop in Los Angeles.

Eddie Fisher cancelled the balance of his na-
tional tour with Roy Radin’s Vaudeville '78 be-
cause of the il health which has plagued him.
Donald 0’Connor, who has toured with Radin's
troupe, stepped in as headliner. ROMAN KOZAK

Comedian Martin Mull to Elektra/Asylum,
following stints on Capricorn and ABC. Song-
writers Ronnie James and Janice Guliuzza to
Mighty Three Music, with James also to Phita-
delphia International Records, parent company
of Mighty Three. ... Rock'n'roll group High
Strung to Paul Addis/Eighth Note Management
for personal management. ... Rock group, the
Magician, to L.A. Music Productions. ... Song-

Signings

writers Ragan Courtney and Cynthia Clawson to
Triune Productions. . .. Songwriting team Barry
Mann and Cynthia Weil to Gail Roberts for p.r.
... Chanson to Ariola Records with its debut LP
due soon.

Melanie to Tomato Records with the first LP,
“Ballroom Streets,” recorded live in the studio
and containing Melanie classics as well as new
material.

MOODY BLUES
Forum, Ingelwood, Calif.

The Moody Blues have been accused by crit-
ics of being pretentious, especially after the re-
lease of the veteran English classical rock
band's reunion “Octave" album which many felt
was lightweight pop filled with brazenly com-
mercial material.

Judging by its live performance Dec. 12 be-
fore a soldout audience, it is hard to find fault
with the Moody Blues. The band firmly re-estab-
lished its magnetism and musical muscle.

Its nearly two-hour, 15-tune set, which in-
cluded a great deal of “Octave” supplemented
with the cream of its treasure chest of classics,
was a vibrant exercise in musical precision, vo-
cal dexterity and professicnalism.

Still intact are those marvelous three-part
harmonies by Justin Hayward, John Lodge and
Ray Thomas. Cohesive were the pulsating instru-
mental passages, aided immensely by the mad-
cap keyboard wizardry of Patrick Moraz who re-
placed original keyboardist Mike Pinder on this
tour.

Graeme Edge's steady drumming and the
dual guitars of Hayward and Lodge kept the
melodies tight. And Thomas' flute work added
yet another dimension. It's amazing how fluid a
sound can be produced without the use of bass.

After 13 years as a unit, the Moody Blues still
came off sounding as fresh and energetic as it
did on its early albums. Hayward handled the
maijority of lead vocals, while Thomas and Lodge
shared the spotlight on the remainder of tunes.
Yet it's the multi-dimensional textured har-
monies that came across best, as those high
notes were still hit with immaculate precision.

The band opened with “Slipping In A Slide
Zone" from “Octave” and followed it with an
oldie, “Tuesday Afternoon.”

The remainder of the show was an even bal-
ance of old and new including “Gypsy,” “Drift-
wood,” “Isn’t Life Strange,” “Question,” “The
Minstrel Song,” “Survival,” “I'm Just A Singer

Pz
The Southeast’s Most Complete Studio

The new division of Charisma Enterprises, Inc. offers the Southeast its first and
largest full-service recording studio. The two-story complex centers around a
spacious, (3500 square feet) modern studio suitable for soundtrack purposes
Spotlighted by a 28 input console, it boasts the latest recording equipment, in-
cluding ampie Neuman microphones and MCI decks. A roomy drum enclosure and
a large floor area offers the versatility of live-dead sound to assure the uitimate in
audio quality and separation. Qur highly competent staff is looking forward to serv-
ing your group or individual needs

WE OFFER IT ALL

Professional Recording

Overdubbing
Masters Mixed

In-House High-Speed Tape/Cassette

Duplication

Jingie Production for Radio and T.V.

Booking Agency

Personal Management
Arrangements - Writers
Vocalists - Musicians

Narrators Available

Call /be t'n/b/zmalion

TELEPHONE 803-576-5553

P.O. BOX 267

MOORE, S. C. 29369

Studio Located at Hwy. 290 & 221

6 Miles Southwest of Spartanburg

www americanradiohistorv com

Talent In Action

In A Rock'N'Roll Band,” “Top Rank Suite” and
“The Balance™ with narration by Edge.

One of the latter numbers, “Legend Of A
Mind,” was accompanied by smoke as Thomas'
lead vocals and flute generated an eerie sur-
realistic effect. This was the only song in which
stage gimmickery was used and it was for the
better that it was.

The Moody Blues, unlike many of the new
rock acts of today, don't need fancy lights and
gadgets to hide its music behind. Sure, the
group can be criticized for not being visually ex-
citing, but it lets its music speak for itself.

“Knights In White Satin” was delivered the
same way it sounds on record with Hayward's
lead vocals standing out among the harmonies
of Lodge and Thomas.

For its encore, it performed another weicome
oldie, "Ride My See-Saw.”

Even though much of the material is nearly
10 years old, the intricate melodies and song
textures still hold up and are far superior to
much of the paltry stuff of today. Hopefully, the
Moody Blues won't fade away again.

ED HARRISON

CHAKA KAHN
LENNY WHITE
Avery Fisher Hall, New York

This gifted and distinctive soul vocalist came
into this classical music hall Dec. 6 to showcase
a talent to one of the most important markets in
the world. The results were, however, disap-
pointing.

With a full and enthusiastic house onhand
Kahn went through a 10-song, 55-minute set
that featured most of her best material such as
“Sweet Thing,” “Roll Me Through The Rushes,”
“Love Is Rolling On Me" and “I'm Every
Woman.” )

She was backed by a nine-piece band that
appeared to be competent and two background
singers who might have been very good. The
problem was, the audience could not hear what
was going on. Kahn sounded as if she were sing-
ing in a wind tunnel.

To make matters worse Kahn, who is preg-
nant, was unable to perform with the emotion
and intensity she has displayed in the past.

The opening act, Lenny White, faired better
as his instrumental-oriented set was less ad-
versely affected by the poor sound. In his nine-
song, 50-minute set White and his outstanding
five-piece band displayed more discipline and
direction than might be expected from the
former drummer of Return to Forever. Highlights
included “Lockie’s Inspiration,” a tune penned
by keyboardist Denver Miller, and “Lady Ma-
donna,” the Beatles classic which Miller has in-
genuously reworked. ROBERT FORD JR.

PETE SEEGER
Carnegie Hall, New York

Listening to Seeger is like witnessing 100
years of American folklore in grand style. He
gave an outstanding 2%-hour performance Nov.
25 to a packed house which reached a climatic
end with three standing ovations and encores.

Alternating among three instruments, acous-
tic guitar, banjo and flute, Seeger performed 37
songs. Some of them included native folk tunes
from Russia, France and Indonesia.

Seeger has an innate talent relating to an au-
dience which was evident with people clapping
and singing along to just about every song. He
sang familiar favorites such as “This Land Is
Your Land,” “Turn, Turn, Turn,” “Guantana-
mera” and “Where Have All The Flowers Gone,”
the latter being his last encore song.

Highlighting the first half of the show was a
repertoire of songs written by Woody Guthrie
and Malvina Reynolds, two American folk artists
of the past.

The audience ranged from six-year-old chil-
dren to 60-year-olds who were captivated by
Seeger’s singing style and folk stories.

VINCENT DITINGO

KENNY LOGGINS
Blaisdell Arena, Honolulu

Loggins walked onstage Nov. 26 and it was
the first time in his half-dozen Honolulu con-
certs through the years that the venue wasn't
filled.

He was clearly upset at what he saw, and al-
though he tried to control the pulse of the %-
filled house, he seemed too tired to do more
than peel off an even dozen tunes in his 85-min-
ute performance.

Loggins has been touring with the band
which helped him put together his current
“Nightwatch” LP—Vince Denham (horns),
George Hawkins (bass), Mike Hamilton (guitar),

Jon Clarke (horns), Tris Imboden (percussion)
and Brian Mann (keyboards).

The sound often peaked at an unnecessarily
uncomfortable {evel, but overall the backup in-
strumentation for Loggins was satisfying.

Although he knows people come to hear a few
classics from Loggins & Messina, he limited
them to “House At Pooh Corner,” “Danny's
Song,” “Love Song” and “Angry Eyes.”

The bulk of his show featured tunes taken
from his two solo LPs: “Somebody Knows,”
“Daddy’s Back,” “Why Do People Lie,” “Wait A
Little While,” “You Don't Know Me," “Angel-
ique” and "I Believe In Love.”

Surprisingly, Loggins did not save “Whenever
| Call You Friend” for the last song, but instead
punched it out (using Hawkins’ vocal harmonies
to fill in Stevie Nicks' part} a full 20 minutes be-
fore the final tune. Leaving it for the end might
have paced the show more effectively.

Loggins ought to spend just a little more time
working on basic melodies instead of vocal and
arrangement style. While the unfilled house
apparently was due to a glut of concerts in the
area this month, patrons weren't as enthused
leaving the show as in previous Loggins outings.

More tunes like “Whenever i Call You Friend”
in the future may insuré Loggins of a filled
house. DON WELLER

RICK DANKO
GARY BUSEY
Old Waldorf, San Francisco

This engagement, which also featured Paul
Butterfield and Tim Hardin Nov. 27, was an exu-
berant and joyful exercise in true rock'n’roll
spontaneity that is rarely seen onstage these
days. It totally captivated the full houses that
turned out mainly, it seems, to see what Busey
looks like off the movie screen and in his natural
habitat.

The entire show was like a cloth of many dif-
ferent colors and textures that was nonetheless
whole. Each performer used the same six-man
backing band and there were no breaks.

The headliners came and went at will, each
man leading certain tunes alone and then join-
ing the others on different numbers.

Butterfield in fact had joined Danko and
Busey in other cities; Hardin was available be-
cause he has been playing local clubs. Al in all
the troupe did a generous and intriguing assort-
ment of 18 tunes in 90 minutes.

The show began with two introductory num-
bers from the band and then Butterfield entered
with J.J. Cale’s “Crazy Momma” and a vintage
blues from the first Butterfield Biues Band al-
bum titled “Born In Chicago.”

Busey, looking far different than in the Holly
film (his hair is straight and sandy and he does
not wear glasses) made a frenetic entrance as
Butterfield was finishing and sprang into a
Buddy Holly medley.

It was during “Not Fade Away,” when the
saxophone and Butterfield's harp began to duel,
that the entire program began to jell, with Busey
romping about and easily coalescing the energy
around him. He is a natural onstage, generating
an appreciative amount of sex appeal. He also
adds strong individualistic touches to the Holly
numbers.

Danko came forth to duet with Busey on an
old Bob Wills song, “Stay A Little Longer.”
Danko's fiddle work changed the entire texture
of the sound immediately and the crossing of his
fiddle with Butterfield's harp was satisfying.

Danko then sang “Unfaithful Servant” with
just piano accompaniment; the rendition was af-
fecting but not quite successful in the face of
the energy which Busey had just set loose. After
these two songs Danko yielded again to But-
terfield, who took lead vocals on the hard-hitting
“A Fool In Love” plus a country song, “Just
When | Needed You Most.” Danko returned for
three numbers culminating in “Stage Fright' —
again, affecting but not what the situation
called for.

At this point Hardin came on and led the
band through an impromptu, off-the-wall blues
number that go everyone properly in the mood
for the roundhouse finale of “Mystery Train"
and the Chuck Berry classic “Rock’'n’Roll Mu-
sic.” JACK McDONOUGH

TANTRUM
Park West, Chicago
Tantrum brought its unusual, exhilarating
blend of Motown harmonies and razor-sharp
rock here Nov. 28.
The Windy City septet, which fuses the gos-
pel vocals of the Sweet Inspirations with the

(Continued on page 67)
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driving rock of Heart, filled its 75-minute show-
case set with songs from a newly released Ova-
tion LP.

“Listen” took hold of the capacity crowd in-
stantly with the ringing harmonies of three fe-
male vocalists integrated into a hard rock back-
ground. It spotlighted Sandy Caulfield, one third
of Tantrum’s vocal core, whose voice is gifted
with a resounding clarity. Barb Erber's some-
what throatier vocals led the feral “Kidnapped,”
with singer Pam Bradley, whose intonations of-
ten evoked shades of Aretha Franklin, next fuel-
ing “Rock'n’Roll Waltz," a hard rocker in three-
quarter time.

The three singers form an alluring frontline
for Tantrum and after a few songs it became
possible to distinguish the unique properties of
each as they alternated leads and harmonies.

The four instrumentalists were anything but
a backup unit, often stealing the spotlight away
from the women in the 14-song set. Keyboardist
Phil Balsano, guitarist Ray Sapko and drummer
Vern Wennerstrom received rousing applause
for their solos, which were brought closer on a
giant television screen above the stage.

Tantrum seamlessly fuses rock and soul in a
visual, tightly-knit show, giving the appearance
of @ much older working unit. The group’s weak-
ness is a lack of sensitivity in its song lyrics, evi-
dent in numbers like “You Came To Me” and
“You Are My Everything.”

A closer of “Searching For A Reason"’ brought
thunderous applause, and Tantrum returned to
play “Can You Hear It" and “Nobody's Home,”
two potent unreleased tracks that could auger a
strong followup album. CARY BAKER

More talent news on page 114.

San Diego Dilemma:

New

Venues Taking Name Acts

SAN DIEGO—-College concert
promoters who have grown accus-
tomed to bringing name rock and
pop acts to oncampus facilities here
are finding themselves faced with an
unwelcome prospect.

They may have to start concen-
trating less on the big names and
more on little-known upstarts, or
else return to the traditional college
concert fare of jazz, folk and classi-
cal acts.

The reason for this turnaround
lies in the recent openings for con-
certs of several commercial halls
roughly the same size (500 to 1,250
seats) as their on-campus counter-
parts. Since July, the California, Fox
and Roxy theatres have become
available for bookings, and have
been in constant demand by eager
promoters who had been searching
for smaller halls to book fairly well-
known acts into for quite some time.

As a result, rock and pop perform-
ers with several hit singles and al-
bums under their belts who are pop-
ular enough to sell out small halls
but not yet sufficiently known to
play larger arenas are turning away
from the usual campus turf to the
smaller commercial venues, where
they can often demand higher fees
and more fringe benefits than from
the more tight-budgeted college pro-
moter.

Campus facilities in San Diego
are already being affected by the
theaters’ openings.

San Diego State Univ.’s 400-seat

Backdoor has, since its construction
almost seven years ago, hosted such
established rock and pop acts as
Linda Ronstadt. Loggins and Mes-
sina and Patti Smith.

As recently as the first four
months of this year, no less than 11
fairly well-known performers, in-
cluding Andrew Gold and Eddie
Money, played ihere before packed
houses, mostly comprised of the
school’s 30,000 students.

This semester, bookings have
been considerably less frequent,
with older, more traditional jazz and
folk artists replacing the pop stars
there the semester before, and stu-
dent manager Chuck Hickey says
the new competition from the out-
side halls is why.

“Since we're a school, and only
charge $3.50 or at the most $4.50 a
ticket, we can’t afford to buy the
three cases of imported beer at-
tached-to-the-rider, or provide
chauffered limousine service, like
the outside promoter frequently
can,” Hickey says.

He says the Backdoor pays its acts
either a flat fee of “tops, $1,200 to
$1,500,” or a percentage of the gross.

“We really can’t afford to pay any
more than that and still keep our
ticket prices down, which we intend
to do,” Hickey states. “And there’s
no way we can provide performers
with the fringe benefits they are ac-
customed to receiving from profes-
sional promoters.”

Hickey’s views are echoed by Russ

g

DYAN SIGNS—MCA artist Dyan Diamond autographs copies of her debut al-

~ oo

bum for UCLA students following a free noontime concert sponsored by radio

station KLA and Campus Events. It was the first time that the two campus

organizations joined together in a promotional campaign. A capacity crowd of

1,500 filled Ackerman Ballroom, the largest noontime concert at UCLA this
year.

Wright, the business manager for
the school's Cultural Arts Board,
which is responsible for booking acts
into the school’s other main concert
facility, the 1,000-seat Montezuma
Hall.

“We can still get established clas-
sical and jazz acts, but rock perform-
ers have priced them$lves right out
of our line,” Wright says.

The Cultural Arts Board, he notes,
pays from $500 to $3,750 for acts
booked into Montezuma Hall, with
ticket prices running about the same
as at the Backdoor.

“For what today is the starting fee
for a rock band, we can get a fairly
well-known jazz or classical act,”
Wright says.

The situation is even worse at the
Univ. of California at San Diego,
with about 8,000 students. The

school’s 788-seat Mandeville Audi-
torium and 2,000-seat gym have yet
to host a rock concert this quarter—a
first in many years, according to
Ruth Bailey, publicity coordinator
with the school’s Univ. Events Of-
fice.

“There’s only so much a student
will pay to see a concert oncampus,”
Bailey says. “The same person who
won't pay more than $4 for a ticket
to an oncampus event wouldnt
think twice about spending more
than double that for an outside
show.

“So of course we can’t pay an act
as much as it might get from a pro-
fessional promoter. “I can’t really
think of any solution. 1 guess we’ll
just persevere and try our best to sur-
vive.”

TOM ARNOLD

RADIO SPOIS...

S THE ONLY MUSIC MAGAZINE
WITH LIQUID LAMINATED

COVERS...

There Is No Other Music Magazine In Our League!

* THE ONLY MUSIC MAGAZINE L
THAT DELIVERS THE AUDIENCE AT
YOU'VE BEEN WAITING FOR...

X THE ONLY MUSIC MAGAZINE
WITH A LIFE-SIZED FULL COLOR
POSTER. ..

% THE ONLY MUSIC MAGAZINE
WITH MONTHLY NATIONAL

GROOVES, the most visually dynamic rock monthly in the world has
everything an advertiser could possibly want, including reviews of

Instruments (by Chip Stern); Audio Equipment (by F

Petras); and

Records by a panel of the most respected writers in the music field.
With an international circulation of 375,000 copies Grooves delivers

For more information contact:
Marisa J. Galento
National Advertising Sales Manager

801 Second Avenue
New York, New York 10017
(212) 986-5100
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a much better CPM than Creem and Circus.
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I I | ADVERTISEMENT

OF ALL BILLBOARD CHART POSITIONS
DURING 1978 WERE BMI LICENSED, INCLUDING
THESE BILLBOARD YEAR END AWARD WINNERS:

Baby Come Back Night Fever
Children of the World Prisoner of Your Love
James Cleveland Live Saturday Night Fever
at Carnegie Hall Serpentine Fire
Feels So Good Shadow Dancin’
Here You Come Again Staying Alive
How Deep is Your Love Thank God it's Friday
Macho Man This Time I'm In it For Love
Mamas, Don'’t Let Your Babies We'll Never Have to
Grow Up to Be Cowboys Say Goodbye
Moody Blue
AND THESE BMI-AFFILIATED BILLBOARD
YEAR END AWARD WINNERS:
The Bee Gees Barry Manilow Joe Sample
James Cleveland Meatloaf Steely Dan
John Conlee Mighty Three Music  Stigwood Music Inc.
Earth Wind & Fire Willie Nelson Donna Summer
Andy Gibb The Oak Ridge Boys A Taste of Honey
Waylon Jennings Dolly Parton Tree Publishing Co., Inc.
The Kendalls Player Village People

Chuck Mangione Linda Ronstadt

What the world expects from
the world's largest music licensing organization.

www americanradiohistorv.com
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Billboard 1978 ,
Year End Awards Issue

Talent In Action
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- TOTALLY HOT

on MCA Records MCA-3067

Produced by John Farrar
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DIANA ROSS in
“THE WIZ'

Also Starring

MICHAEL JACKSON - NIPSEY RUSSELL
TED ROSS - LENA HORNE

and RICHARD PRYOR (as“THE Wiz")

Music Adapted & Supervised by

QUINCY JONES
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Down South Jukin’/Preacher’s Daughter/White Dove/Was I Right Or Wrong
Lend A Helpin’ Hand/Wino/Comin’ Home/The Seasons/Things Goin’ On

MCA-3047
Produced by Jimmy R. Johnson and Tim Smith

-MCA R=CORDS
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The biggest winners on 1977's Talent In
Action charts, Fleetwood Mac and Stevie
Wonder, didn't release new albums in 1978,
but the gap was more than filled by a monster
soundtrack featuring the music of the Bee
Gees.

POP—The Gibb brothers’ dominance of the
year's pop charts is dramatized by the fact
that three Bee Gees singles and two by Andy
Gibb are among the top 10 pop hits of the
year. Gibb written-and-produced singles by
Frankie Valli and Samantha Sang also finish
in the top 15.

RSO has 10 of the top 20 singles of 1978,
with six in the top 10. This makes it the top
singles label of the year, up from number six
last year and number 16 in 1976. Warner
Bros., which topped the poll in 1977, falls to
fourth place.

The No. 1 single of the year is ‘‘Shadow
Dancing’ by Andy Gibb, whose *'| Just Want
To Be Your Everything' finished second last
year to Rod Stewart's “Tonight’s The Night.”
But Andy is aced out of being top singles act
of the year by his brothers, who moved up
from number 13 on last year’s tally.

The Bee Gees are also the top album act,
moving up from number six last year, while
the 1977 winner, Fleetwood Mac, drops to
number two. Linda Ronstadt and Donna
Summer are the number one and two female
album acts for the second straight year; while
Barry Manilow emerges as top male LP act af-
ter finishing second last year to Stevie Won-
der.

Columbia regains the top pop LP label
crown it surrendered to Warner Bros. last
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year, but RSO leaps into second place from
number 15 in 1977. WB drops to third.

RSO's ‘“‘Saturday Night Fever” and
“Grease’' soundtracks take the top two al-
bum spots. Number three is Fleetwood Mac's
“Rumours,” the No. 1 LP of 1977.

In combined singles and albums activity,
the Bee Gees are top group, displacing Fleet-
wood Mac, now third. Andy Gibb is top male
artist, replacing Stevie Wonder, while Barry
Mantlow comes in second for the second
straight year. Ronstadt and Summer retain
their spots as the top two female artists.

SOUL—-Columbia sweeps the soul cate-
gories, just as it did two years ago. It regains
the No. 1 soul singles crown from 1977 win-
ner ABC and earns back the soul album
crown from last year’s winners Tamla/Mo-
town.

The major reason for this Columbia sout
sweep is the strong showing by Earth, Wind &
Fire, which wins top album (**AlI'N"All""), top
single (*‘Serpentine Fire’) and top singles
artists. EWF is also the top combined singles/
albums soul act, replacing Stevie Wonder,
with the Commodores second for the second
year. But the Motown group does win as top
soul album act, after coming in second on
that poll last year to Wonder and two years
ago to Rufus.

Natalie Cole is the top female on albums
for the third year in a row and on singles for
the second straight year, making her top
overall female for the second year as well.

Top male combined singles/albums artist
in soul is Barry White, who also wins as top

EASY LISTENING SINGLES, ARTISTS & LABELS.........................

SOUNDTRACKS

COMEDY ALBUMS ARTISTS....
BIBLIQ u geveris : sEprirvion swpmerreilszas.»
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male singles act. George Benson is top male
LP artist. Ali of these awards went to Wonder
last year.

COUNTRY—RCA's perpetual country domi-
nance is again demonstrated as the label
takes all of the top five singles of the year and
four of the top five albums. But Columbia
takes the No. 1 country LP honor for the sec-
ond time in three years with Willie Nelson's
“Stardust.” The top country album of 1976
was Nelson's “The Sound In Your Mind."" Nel-
son also shares billing with Waylon Jennings
on this year's No. 1 country single: '*Mamas
Don’t Let Your Babies Grow Up To Be Cow-
boys."

Dolly Parton is the top singles and top com-
bined singles/album country artist. but
comes in second to Elvis Presley on the top al-
bum artist tally. Presley had finished second
last year to Waylon Jennings, who swept all
1977 country awards.

In the combined singles/albums tally,
Willie Nelson is top male artist while the Stat-
ler Brothers emerge as top group for the sec-
ond year in a row.

EASY LISTENING—Columbia stages its
customary win as top easy listening label,
though Arista’s Barry Manilow wins as top
artist after finishing second last year to Bar-
bra Streisand. England Dan & John Ford Co-
ley's ““We'll Never Have To Say Goodbye
Again” takes kudos as top MOR single, while
the Big Tree act is also the top MOR duo/
group. Top female artist is Crystal Gayle.

DISCO—Casablanca's Donna Summer is
the top disco artist for the third straight year,
aided by her release of “‘Last Dance’ from

www.americanradiohistorv.com

Gibbs
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By PAUL GREIN

“Thank God It's Friday,"” the top audience
response record of 1978. Top disco group is
Atlantic's Chic, taking over from 1977 winner
T-Connection; top male artist is Fantasy’s
Sylvester, replacing Cerrone. Casablanca is
also top disco label for the second year.

JAZZ —Columbia again wins as top jazz la-
bel, though A&M's Chuck Mangione wins as
top artist, moving up from number six last
year and number 17 in 1976. Mangione
nudges George Benson down to number two
after his two years on top, while Mangione's
“Feels So Good” LP also edges Benson's
“Weekend In L.A."" on the top album tally.
Benson had occupied the top album spot in
1976 with **Breezin’ '’ and last year with *In
Flight."

Top jazz group for the second year is ABC's
Crusaders; while Epic's Bobbi Humphrey re-
gains the top female spot, displacing 1976-
77 winner Flora Purim.

CLASSICAL~-London regains its customary
position as No. 1 label as last year's winner,
Columbia, slides to number two. London also
has the top classical album of the year with
Joan Suthertand, Marilyn Horne and Lucianc
Pavarotti's treatment of Giuseppe Verdi's “II
Trovatore,’’ conducted by Richard Bonynge.

SOUL GOSPEL-Savoy repeats its custom
ary win as top soul gospel label, the third time
it has won since Arista took over its distribu-
tion. Savoy also has the top gospel album
with James Cleveland's ‘‘Live At Carnegie
Hall.”” ABC/Word's Light label is second on
the label tally and has the number two album
with Walter Hawkins & the Love Center
Choir’s **Love Alive."
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LINDA RONSTADT
Female Artist Ot The Year

SATURDAY NIGHT FEVER
Album of the Year
Shundtrack >f the Year

LI |
BARRY MANILOW

DOMNMA SUMMER
Disco Artist Of The Year

BEE GEES
Group Of The Year

Easy Listening Artist Of The Year F N AR A ST

\
b

MEAT LOAF
New Artist of the Year

g

ANDY GIBB
Single of the Year (‘“Shadow Dancing’’)
Male Artist of the Year

DOLLY PARTON
Country Artist Of The Year
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EARTH, WIND & FIRE
Soul Artist Of The Year

CHUCK MANGIONE
Jazz Artist Of The Year
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DECEMBER 23, 1978, BILLBOARD

TIA-14

POP MALE ARTISTS

HOT

IR

100 & TOP LPs COMBINED
ANDY GIBB (?) RSO

BARRY MANILOW (8) Arista
BILLY JOEL (6) Columbia
SHAUN CASSIDY (5) Warner/Curb
CHUCK MANGIONE (3) A& (1)
Mercury

ERIC CLAPTON (4) RSO

ROD STEWART (4) Warner Bros.
JACKSON BROWNE (3) Asylum
BOB WELCH (4) Capitol

PETER BROWN (4) Drive

. ELVIS PRESLEY (11) RCA
. EDDIE MONEY (3) Columbia
. RALPH M.cDONALD (1) Marlin (1}

RSO

. GERRY RAFFERTY (3) United Artists
. GEORGE BENSON (2) Warner Bros.
. KENNY FOGERS (5) United Artists

. DAN HILL (5) 20th Centusy

. ELVIS CGSTELLO (2) Columbia

. DAVE MASON (5) Columbia (1) ABE

BOZ SCAGGS (4) Columbia

. RANDY NEWMAN (2) Wainer Bros.
. STEVE MARTIN (3) Warnzr Bros
. JIMMY BUFFETT (5) ABC

LOU RAWLS (2) P.L.R.

. NEIL DIAMOND (2) Columtaa (1}

MCA

POP NEW ARTISTS

HOT

17

-
e

Iy

©CENOG A WN

100 & LPS COMBINED

MEAT LOAF (3) Cleveland
International

PLAYER (5) RSO

BOB WELCH {4) Capito!

EDDIE MONEY (3) Columbia

GERRY RAFFERTY (3) United Artists
CHIC (3) Atlantic

SANTA ESMERALDA (5) Casablanca
ELVIS COSTELLO (4) Columbia

VAN HALEN (4) Warner Bros.

A TASTE OF HONEY (3) Capitol
WARREN ZEVON (2) Asylum

26.
27.

JOE WALSH (2) Asylum (1) ABC
JAMES TAYLOR (3) Columbia (1)
Warner Bros.

WARREN ZEVON (2) Asylum
GROVER WASHINGTON JR. (2)
Kudu (Motown)

GEORGE DUKE (3) Epic

BRUCE SPRINGSTEEN (3) Columbia
TED NUGENT (5) Epic

RICK JAMES (2) Gordy

KENNY LOGGINS (3) Columbia
STEVIE WONDER (3) Tamla
TODD RUNDGREN (2) Bearsville
ROBERT PALMER (2) Island
PAUL SIMON (2) Columbia
TEDDY PENDERGRASS (3) P.I.R
PAUL DAVIS (4) Bang

QUINCY JONES (2) A&M
JOHNNY MATHIS (1) Columbia
BARRY WHITE (4) 20th Century
WILLIE NELSON (2) Columrbia
BILL WITHERS (2) Columtia
PEABO BRYSON (1) Capitol
ROBIN TROWER (2) Chrysalis
WALTER EGAN (3) Columbia

28
29.

30.
31.
32
33
34
35.
36.
37.
38.
39.
4Q.
41.
42.
43.
44.
45,
4€.
47.
4€.

4¢,
50.

BOB JAMES (1) Columbia
MICHAEL JOHNSON (3) EMI-America

POP FEMALE ARTISTS

HCT 100 & TOP LPs COMBINED
LINCA RONSTADT (8) Asylum
DONNA SUMMER (9) Casabianca
DOLLY PARTON (5) RCA

OLIVIA NEWTON-JOHN (2) MCA (2)
RSO

€. YVONNE ELLIMAN (3) RSO

€. NLTALIE CCLE (3} Capitol

7. DEBBY BOONE (4) Warner/Curb
&

|

RS

. RITA COOLIDGE (6) A&M
ROBERTA FLACK (4) Atlantic
CRYSTAL GAYLE (5) United Artists
31. CARLY SIMON (3) Elektra

. BARBRA STREISAND (4) Columbia

EVELYN “CHAMPAGNE" KING (2)
RCA

. PATTI SMITH (2) Arista

. BOMNIE TYLER (2) RCA

. MILLIE JACKSON {(2) Polydor

7. SAMANTHA SARNG (3) Private Stock
DIAMA ROSS (5) Motown

LINDA CLIFFORD (3) Curtom

ANME MURRAY (3) Capitol

. BETTY WRIGHT (1) T.K.

. CAROLE KING (1) Ode (2) Capitol

. EMMYLOU HARRIS (1) Warner Bros
. JOAN ARMATRADING (1) A&M

. DENIECE WILLIAMS (1) Columbia
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26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
. ANNIE HASLEM (1) Sire
45.
46.
47.
48.
49,
50.

12.

13.
14.
15.
16.
17.

18.
19.
20.
21.
22.
23.
24.
25.

BETTE MIDLER (2) Atlantic
GRACE JONES (2) Island

JONI MITCHELL (1) Asylum
JUDY COLLINS (2) Elektra
JANE OLIVOR (3) Columbia
ALICIA BRIDGES (2) Polydor
PHOEBE SNOW (2) Columbia
BOBBI HUMPHREY (1) Epic
ARETHA FRANKLIN (1) Atlantic
THELMA HOUSTON (1) Tam'a
CHERYL LADD (2) Capitol
VICK!I SUE ROBINSON (1) RCA
JANIS IAN (1) Columbia
NORMA JEAN (1) Bearsville
JOAN BAEZ (1) A&M

CLAUDJA BARRY (2) Salsouf
TER!I DE SARIO (1) Casablanca
LILY TOMLIN (1) Arista

MARIA MULDAUR (1) Warner Bros
MARILYN SCOTT (1) Big Tree
GENYA RAVAN (2) 20th Century
HELEN REDDY (2) Capitol

KAREN YOUNG (1) West End
JACKIE De SHANNON (1) Ambherst

EVELYN “CHAMPAGNE” KING (2)
RCA

RAYDIO (2) Arista

RICK JAMES (2) Gordy

EXILE (2) Warner/Curb

BONNIE TYLER (2) RCA

JOHNNY MATHIS & DENIECE
WILLIAMS (3) Columbia

SAMANTHA SANG (3) Private Stock
TUXEDO JUNCTION (2) Butlerfly
FOXY (2) Dash

TALKING HEADS (3) Sire

TOBY BEAU (2) RCA

CARS (3) Elektra

LINDA CLIFFORD (3) Curtom
MICHAEL JOHNSON (3) EMiI-America
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151 WAYS
TO MAKE A4
WINNING
YEAR

TK KC and The Sunshine Band « The Sunshine Band « George McCrae Marlin Michal Urbaniak « Voyage » Ralph
MacDonald « The Ritchie Family « Bill Salter « John Tropea « Phil Upchurch « USA /Eurapean Connection « Eddie Daniels s
Queen Samantha « Beautiful Bend » Gregg Diamond « Jo Bisso » Quartz « Star City « Partners « Walter Murphy « Amant Drive
Peter Brown « Miami « Funk Machine s Rocky Mizell « Harry Deal & The Galaxies  Wild Honey *Gypsy Lane «Jimmy Castor
Dash Foxy « -Connection - Obatala « Ricky Collins « Rice & Beans Orchestra « John McArthur s Wildflowers Leno Wrighte
Asha Puthli « Ish Ledesma Alston Betty Wright « Herman Kelly & Life « Clarence Reid « Milton Wright « Cosa Rica Band -
Ronnie Spector « Lew Kirton Malaco Dorothy Moore » Synthesis « Freedom Sunshine Sound Inc. Michelle White « Jimmy
‘Bo’Horne ¢ Fire « Ron Louis Smith Clouds Bobby Caldwell « Wild Oats « Horrell McGann - Tiger, Tiger Cat Chocolate Clay-
Gwen McCrae -« Little Beaver Blue Candle Joey Gilmore Bold Leon DeBouse « Reid, Inc.« FA.T.S. Amazon Fantasia « Alice
Street Gang Glades Latimore « Timmy Thomas  Seven Seas« Universal Love « Stony Island The Roots Jimmy Reed « Gene
Barge « Wild Child Butler« Lee Shot Williams Reld’s World Willie & Barbara « James T+ DC 3 - Regina James Weird World
Blow Fly « Wildman Steve Gospel Roots Jean Austin & Company « Mama Lou & The Avant Singers « Rev. T.L. Barrett «
Brooklyn All Stars « Nancy Caree « The Cherubims « Mitty Colliers Liz Dargan & The Gospellettes « Fantastic Family Aires s
Rev. C.L. Franklin « Rev. Edna Isaac & Greene Sisters « The Jackson Singers of Wash. DC « The Jordan Singers « Howard
Lemon Singers « The Phillipians « Andrew Jackson & The Youth Community Choir s Helen Lewis « Walter Ponder « Roscoe
Robinson « Earnestine Rundless & The Meditation Singers « Singing Sons of Wash. DC « Rev. Marvin Yancy & The Fountain
of Life Joy Choir « Gloster Williams and The King James Version A.P.A. Celi Bee Chimneyville Lady Love « Willie Cobbs »
McKinley Mitchell « Joe Shamwill Contempo Bobby Patterson Good Sounds Laura Taylor . Spats « Billion Dollar Band
Cheese Juana Anita Ward « Frederick Knight« The Controllers « C.L. Biast« Black Haze Express Kayvette The Facts of Life «
The Meadow Brothers « Brandye Konduko Phillip & Lioyd «King Sporty LRC B. Baker's Chocolate Co.+O’'Donel LevysJoe
Thomas « Jimmy McGriff « Lonnie Smith « Jimmy Ponder « John Macey Dial Joe Tex Royal Flush Barbara Jean English «
Tony Middleton « Big Apple Brass Shield A.D. « Special Delivery SRI Midnite Flight Wolf Kenny Barron « Harold Vick
Wanderick Jimmy Brisco & The Beavers Brownstone The J.B.’s International Simetone Beverly Johnson Inphasion Rick
Rydell«Lu Janus « Daddy Dewdrop Sound Plus Eddie Mobley « Joe Simon Arth Sneakers & Lace Silver Blue Eli's Second
Coming Muscle Shoals The Dealers And special thanks to everyone else who helped make '78 our best vear ever!

f I‘ecords and Tapes
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TIA-16

POP GROUPS

HOT 100 & LPS COMBINED

1.

10.
11.
12.

ENOO A WD

BEE GEES (7) RSO
COMMODORES (7) Motown

. FLEETWOOD MAC (4) Warner Bros.

FOREIGNER (6) Atlantic

STYX (B) A&M

VILLAGE PEOPLE (5) Casablanca
HEATWAVE (5) Epic

K.C. & THE SUNSHINE BAND (7) TK
(1) RSO

ELECTRIC LIGHT ORCHESTRA (3)
Jet (4) United Artists/ Jet

KANSAS (4) Kirshner
EARTH, WIND, & FIRE (4) Columbia

MEAT LOAF (3) Cleveland
International

13. TRAMMPS (4) Atlantic (1) RSO

14. ABBA (6) Atlantic

15. ROLLING STONES (5) Rolling Stones
16. LITTLE RIVER BAND (5) Harvest

17. LTD (5) A&M

18. JEFFERSON STARSHIP (4) Grunt
19. ATLANTA RHYTHM SECTION (5)

Polydor

20. HEART {(4) Mushroom (4) Portrait
21. KISS (8) Casablanca

22. WINGS (6) Capitol

23. BEATLES (6) Capitot

24. LYNYRD SKYNYRD ¢(5) MCA

25. BOB SEGER & SILVER BULLET

BAND (4) Capitol

COUNTRY ARTISTS

COMBINED SINGLES & LPs

1.
2.

QAW

© ® N

10.

12.

13.
14,
15.
16.

17.
18.
19.
20.

DOLLY PARTON (6) RCA
WILLIE NELSON (6) Columbia (2)
RCA (2) Lone Star _

ELVIS PRESLEY (19) RCA

KENNY ROGERS (8) United Artists
RONNIE MILSAP (5) RCA-
CRYSTAL GAYLE (6) Unitad Artists
(2) MCA

STATLER BROS. (5) Mercury
LINDA RONSTADT (8) Asylum
WAYLON & WILLIE (2) RCA

OAK RIDGE BOYS (4) ABEC (2) ABC/
Dot (1} Columbia

. LARRY GATLIN (6) Monument

MERLE HAGGARD (7) MCA (6)
Capitol

THE KENDALLS (6) Ovation
WAYLON JENNINGS (6) RCA
EMMYLOU HARRIS (5) Warner Bros.
BILLY “CRASH’ CRADDCCK (4)
Capitol (2) ABC/Dot (5) ABC
EDDIE RABBITT (6) Elektra
CHARLEY PRIDE (5) RCA
JOHNNY PAYCHECK (5) Epic
DAVE & SUGAR (5) RCA

21.
22.
23.

24.
25.
26.

27.
28.
29.
30.

31.
32.
33.
34.
35.
36.
37.
38.
39.

40

MEL TILLIS (6) MCA-(1) MGM"
CONWAY TWITTY (6) MCA

DON WILLIAMS (4) ABC (1) ABC/
Dot -

DONNA FARGO (6) Warner Bros.
MARGO SMITH (4) Warner Bros.

KENNY ROGERS & DOTTIE WEST
(3) United Artists -

ANNE MURRAY (3) Capitol
JOHNNY DUNCAN (5) Columbia
JERRY LEE LEWIS (6) Mercury

BARBARA MANDRELL (3) ABC (3)
ABC/Dot

GENE WATSON (7) Capitol

MOE BANDY (7) Columbia

CRISTY LANE (4) LS

T.G. SHEPARD (5) Warner/Curb
JOHNNY RODRIGUEZ (6) Mercury
REX ALLEN JR. (5) Warner Bros.
TAMMY WYNETTE (5) Epic

MICKEY GILLEY (4) Playboy (1) Epic
JOE STAMPLEY (4) Epic

. SUSIE ALLANSON (5) Warner/Curb

POP DUOS

HOT 100 & TOP LPS COMBINED

1.
2.

3.

STEELY DAN (4) ABC (1) MCA
JOHN TRAVOLTA & OLIVIA
NEWTON-JOHN (3) RSO
ASHFORD & SIMPSON (3) Warner
Bros.

WAYLON JENNINGS & 