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‘Cultural Legacy’ Vital, Cornyn Advises NARM

Labels Tighten Bells
To Keep $3 Profits Up

By STEPHEN TRAIMAN

NEW YORK-With U.S. sales at retail top-
ping an estimated $4 billion for the first ime.
the recording industry is meeting the economic
slowdown with aggressive belt-tightening
moves aimed at keeping profit margins at the
highest possible levels.

The importance of music division sales and
profits to their corporate parents worldwide is
underscored in the face of increased competi-
tive pressures. not only within the global music

Pres. Carter Q&A’s NAB

By JEAN CALLAHAN

WASHINGTON - President Carter took a
quick trip to Dallas Sunday (25) for what
could be for broadcasters the opening of a
White House dialog on radio dercgulation.
The occasion of the trip was the start of the Na-
tional Assn. of Broadcasters convention.

As some 16,000 were descending on the Texas
city. Carter gave broadcasters an opportunity.
through a question and answer period. to
present their case for deregulation, the most
burning issuc of the convention.

avoided taking a stand cither for or against
broadcasting deregulation, instead pointing to
his overalt policy of deregulation.

For a ume it was undecided at the White
House just which subject Carter would speak
on.

Sen. Ernest Hollings (ID-S.C.) and Rep. Li
onel Van Decrlin (D-Calit)). in contrast. both
knew exactly which subject thev planned to
address. The topic. destined to be the center of
much attenuon at the convention this vear, is

Bv JOHN SIPPEL
HOLLYWOOD. Fla. Stan Cornvn.
Warner Bros. executive vice president. urged
the 1979 Nauonal Assn. ol Recording Mer-
chandisers convention, harried by pertinent
problems like delayed return authorizations.

Additional NARM stories appe;ar-.(-).n pages
3.4, 82-110.

impending dating deadlines and a dearth ol
traffic-spurring product, to leave a lasting cul-
tural legacy for posterity

Cornvn penetrated further into the lion's
den Saturday (24) at the Diplomat Hotel ree-
ommending that:

o independent labels and distribution be

{Continued on page 152} In

CRISTY LANE's 5 consecutive TOP TEN HITS has firmly established her as
a major artist in both C/W & MOR. This New Face just keeps on making
news. CRISTY's new LP, LOVE LIES—LS 8029, contains 12 Great Songs,
including “I JUST CAN'T STAY MARRIED TO YOU" that went =1 in 20
major markets and =4 Nationwide. Put your ears to it and keep your
eyes open for CRISTY's forthcoming single, a 2-stded smash hit on LS 172,
distributed by Ranwood Records/GRT Group. (Advertisement)

brief off-the-cuft remarks. Carter

deregulation.

Calif. Tape Tax Proposed

By PAUL GREIN

LOS ANGELES--A bill which would fevy a 5% tax on the wholesale price of

blank tape will be introduced mnto the California legislature by State Sen. Alan
Sieroty Monday (26).

It is believed to be the first bill proposing a tax on blank tape—other than a
normal sales tax—introduced anywhere in the U S. or worldwide.

According to Larry Briskin, administrative assistant to the senator. at least
75% of the $1.4 million estimated to be raised annually under the plan would
go 1o funding free public concerts.

The rest would be split between the development of music classes in public

(Continued on puge 134)

U.K. Home Taping Worse?

By PETER JONES

LONDON —Britain’s record industry may be losing more revenue to home
taping than was previously feared--possibly twice as much,

Fresh interpretation of statistics for the last surveyed vear - 1977 sugeests
that the originally estimated $150 million loss may be $50 million short. and
could even be $150 million off target.

Results of the 1977 study were based on the premise that most home apers
ok some three minutes of recorded works per session. and that they recorded

mostly singles. (Continued on puge 144)

(Continued on page ()

(Continued on puage 109)

HOT NUMBERS—All over the world, Foxy's fresh, contagious sound is
igniting discos. radio arwaves and record charts. Hot Numbers, their
newest release, is a high energy rock package offering heavy crossover
appeal to pop. latin, R & B, jazz and disco markets. That's hot! Featuring
the smash single. "Hot Number.”" Produced by Foxy and Jerry Masters.
Dash 30010—distributed by TK Records and Tapes (Advertisement)

(Advertisement)
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From her double platinum album “Totally Hot.” Produced by John Farrar.

.MCA RECORDS



From the producers who brought you VILLAGE PEOPLE comes the debut album

MEANNTE TPARP I L
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The electrifying new performer that'll sweep you off your feet!

Composed and Produced by JACQUES MORALI for CAN’T STW PRODUCTIONS, wc. Executive Producer: HENRI BELOLO

ON CASABLANCA RECORD AND FILMWORKS
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General News

Tribunal

To Conduct

Survey Of

Households

Answers Are Sought:
Who Is Taping What?

By JEAN CALLAHAN

WASHINGTON—-The home taping com-
mittee of the Copyright Royalty Tribunal is
about to launch a household survey that will
not only hopefully tell how much home taping
is going on and who's doing it but will also add
to general knowledge about American’s musi-
cal tastes and gauge the impact of home taping
on the recording industry.

A just completed questionnaire, drafted by
the committee, is being circulated to a number
of polling and marketing firms who will bid on
the contract to conduct the survey this spring.

The survey is concerned strictly with home
taping of audio works, according to committee
chairman Tom Brennan, who sees audio tap-
ing as a priority because there is currently no
data available in the U.S. on this subject.

Beginning with the usual demographics, the
survey goes on to ask how much recording
equipment the householder owns and what
type of equipment itis. Then, questions seek to
determine what kind of product is most likely

The houscholder is asked whether most tap-
ing is done from his own collection, from off
the air or from records borrowed from friends
or libraries. Does the householder most often
tape rock. jazz or classical music? Is he doing
more taping this year than last year? And, fi-
nally, does taping lead him or her to buy more
or fewer records?

The householder is also asked to comment
on the equity of home taping and/or opinions
about artists’ and publishers’ royalties.

Home taping committee chairman Brennan
expects this survey to provide the Tribunal
with much needed data on the extent of audio
home taping in this country.

Both Great Britain and West Germany have
produced studies showing startling inroads of
home taping on their record industries but so
far the U.S. has little specific information
aboul the effects here. Once this survey is com-
pleted, the committee can move on to study
video home taping.

countries are all based on the idea of a com-
pensatory tax on home recording equipment.
The governments of Great Britain and Japan
are considering a hardware tax on home
recorders.

May Ascertain U.S.
Music Preferences

However. in West Germany. where thercisa
tax on hardware, recording companies and
artists say that their government’s tax is totally
inadequate. They want the tax to extend to the
users’ tapes as well.

An international copyright study group in
1977 also concluded that tapes should be taxed
and suggested that each country legislate a
compensation “pool” to be distributed to
copyright owners and to broadcasters, record
producers and performers for losses due to

to be taped—singles, albums, tape cassettes.

Remedies being used or proposed in other

home taping.

(Continued on page 135}

Warners Subsidy

' To Students Soon |

HOLLYWOOD, Fla.—Warner
Communications will announce a
subsidy for a college degree in the
recording arts within a few months,
Stan Cornyn, executive vice presi-
dent of Warner Bros. Records in-
formed the 1979 NARM convention
in his keynote speech Saturday (24).

“Through this program, a full ma-
jor leading to a bachelor’s degree in
recording arts will be offered by at
least one major American univer-
sity,” Cornyn added.

Working off the keystone “take a
little, leave a little,” Cornyn sought
to take industry pressure off the bot-
tom line and place it behind an al-
truistic philanthropic drive.

Though the number of labels and
distributors has diminished. Cornyn
sees the “level of pure competition
up.” And he doubts the trend toward
fewer record companies and distrib-
utors will place the indusiry into a
position, “like television, of three
networks, all copying one another,
all jiggling safest, least objectionable
fare before our eyes.”

Cornyn flayed the emphasis on
“defining success only as what
makes money.”

Noting that with estimated indus-
try gross at $3.5 billion, greater than
some entire countries, “we have a

Foglesong Will Pilot
MCA & ABC Country

By SALLY HINKLE

NASHVILLE—With its creative
and merchandising thrusts suddenly
doubled, the Nashville ABC/MCA
combination is ready to challenge
this city’s label leaders.

With the move, ABC’s Nashville
staff is being retained as a unit to di-
rect and expand the MCA oper-
ations with Jim Foglesong as presi-
dent of the MCA/Nuashville
division, a position tormerly held
with ABC Records.

Other former ABC personnel
joining in the label merge with re-
tained positions include Ron Chan-
cey as vice president of a&r, Erv
Woolsey as national promotion di-
rector, Tony Tamburrano as man-
ager of field promotion, Jeannie
Ghent as promotion coordinator
and Jerry Bailey as manager of pub-
licity and artist relations.

The only MCA staffer being re-

(Continued on page 137)

clear opportunity to do something
about the quality of life around us.

“We have captured and even
dominated the imagination and
dedication of our audience, our cus-
tomers as no other medium today.”
Cornyn said. “And now, we’re about
to add video to our audio with
videodisks and tapes. And if we're
smart enough. we may be able to

(Continued on page 154)

GAYNOR RIDES
‘THANKS’ BUS

NEW YORK-—Polydor’s 10-city
consumer advertising campaign for
Gloria Gaynor and her platinum
record, “I Will Survive,” takes a
unique twist here Monday (26)
when the performer takes a New
York City bus to say “thanks” to
managers and customers of six re-
tailers in the city.

Along with invited guests. the per-
former will start her rounds in the
morning and pay visits to three
stores in Harlem: Will’s, Rainbow
and Record King; three in mid-
Manhattan: Disc-o-Mat, Tape King
and Record Haven, and one in Long
Island City, Win Records.

The rented city bus will also dis-
play advertising on the tail and
sides. Tail ads are also being used in
Miami and Los Angeles.

In addition, Polydor is starting a
10-city television and print cam-
paign involving Gaynor and its
other hit act, Peaches & Herb. Vari-
ous women’s magazines like Ms. and
Working Women will provide a na-
tional thrust to the program.

SILLS HONORED—Beverly Sills, star of the Metropolitan Opera, receives the

11th annual Cultural Award of the Record Industry of America from its presi-
dent, Stan Gortikov. The presentation took place at an awards dinner in
Washington.

Modern Co.’s Jacket Prices Rise

NEW YORK—Modern Album &
Finishing Co., supplier of album
jackets, expects to raise its prices
shortly after April L.

In line with other tabricators (Bill-
board. March 24, 1979), the com-
pany expects to stay within Presi-
dent Carter’s anti-inflation price

guidelines of 7%.

According to Rollie Froehlig, vice
president of the company. “We are
presently getting our facts and fig-
ures from our suppliers. and 1 am
sure that a price rise is imminent.”
The last hike took place in the last
quarter of 1978.

Dealers Must
Help, Piracy
Experts Assert

By DICK NUSSER

NEW YORK —Let the retailer be-
ware. That was the message hinted
at several times at a meeting on pi-
racy, counterfeiting and bootlegging
sponsored by the Music Publishers
Forum. an offshoot of the National
Music Publishers Assn.

The meeting. held Wednesday
(21) at the Barbizon Plaza Hotel
here. featured attorney Lawrence
Kaplan. assistant special counsel on
antipiracy for the Recording Indus-
try Assn. of America. and Supervisor
Julian Perez of the Federal Bureau
of Investigation.

Both speakers mentioned the role
and responsibility of the retailer in
combating counterfeiting and pi-
racy. But it was NMPA president
Leonard Feist who drove the point
home by reminding the audience
that the courts long ago established
thart a retailer who sells bogus goods,
willfully or not, is as much liable for
prosecution as anyone else involved
in illegal duplicating schemes.

Feist cited the pioneering suit
brought in the 1960s against two
chains. the H.L. Green Co. and Sam
Goody, by the late Julian Abeles.
counsel to the Harry Fox Agency. in
which a court found them guilty of
copyright infringment for handling
illegally duplicated product.

Kaplan noted that the govern-
ment can’t be expected 10 fight pi-
rates and counterfeiters alone. re-
minding the publishers that they
could also bring civil actions against
any of the parties involved in illegal
duplicating.

He traced the history of antipi-

(Continued on page 135)

Miami Racker Beaming Sights On Retailing Market

By JOHN SIPPEL

LOS ANGELES—In a move that
will impact significantly on rack-
jobbing, United Records and Tape,
Miami, has engineered an autono-
mous department within the firm “to
speak retail.”

Starting April 30, Warren Schui-
stad. for the past five years national
buyer of records and tapes for the
important Secars Roebuck store
chain, joins the Deep South'’s largest
racker as vice president of national
accounts.

To buttress United’s thrust into
the intricacies of retailing, Steve
Ricks, the rack’s sales manager,
moves into another new slot, ac-
count service manager. Peter Sayre,
a United sales supervisor, becomes
account merchandising manager.

“Schulstad brings to United an
expertise in which his retail experi-
ence can analyze for us the potential
of advertising and merchandising
campaigns. Because of his years as a
top executive on the retail side. we
anticipate he will be able to objec-

tively compare our organization
with other rackjobbers, helping us to
defense our competition,” states Sid
Silverman, United president, in
making the appointment.

“He lends a degree of sophis-
tication enabling us to communicate
more authoritatively with Sears-like
companies.”

In spelling out the United intent
in creating the new retail-oriented
wing. Silverman reveals that the
Miami and Atlanta warehousing
rack posted a $14 million sales vol-

ume in 1978. United must work
more closety with its present 18 cus-
tomers through its cumulative 331
retail locations to mnsure growth. Sii-
verman says. United is shooting fora
$2 million increase in 1979, he says.

United’s customers include:
Sears, Montgomery Ward, four of
the Federated chain’s outlets Allied,
Albertson’s, G.C. Murphy. F.W,
Woolworth and others. United’s lat-
est penetration has-been five Rich-
way stores in the greater Charlotte
area. Silverman states.
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General News

very well be ...
markets by individual distributors?”

and
Schwartz Bros. was taking Arista’s

WASHINGTON-“It’s nice to
meet personally with a group of
people with whom I spend about 10
hours every day,” said President
Jimmy Carter, welcoming the
record industry to the White House
for an afternoon reception before
the Recording Industry Assn. of
America’s 11th annual Cultural
Awards Dinner Tuesday (20). Pres-
ident Carter is an avid music fan
who works with a sound system in
his office.

Describing the record industry as
“innovative, dynamic, pleasant and
profitadle,” the President got a big
laugh when he paused and said. “I
was just trying to see which one of
these adjectives appealed to you.”

A good-natured Carter acknowl-
edged the presence of personal
friend Beverly Sills and Chet Atkins
with a wave and a warm smile. Only
his nervous hand motions gave
away any tension he might have
been feeling as the Middle East
peace negotiations continued.

More than 1,100 formally attired
guests attended Tuesday evening’s

—Music Fan President Praises —
Record People At White House

By JEAN CALLAHAN

event, including members of Con-
gress, key Administration and
agency officials, representatives of
Washington’s cultural community,
record industry executives and art-
ists.

While the adults enjoyed an open
bar and dinner in the Washington
Hilton’s International Ballroom,
teenage offsprings gathered in a
separate room for a buffet and
disco.

When the microphone gave out
halfway through her acceptance
speech, Beverly Sills, the winner of
this year’s RIAA Cultural Award,
proved how outstanding her voice is
as she continued to project to the
back of the room.

“An artist or a sculptor gets to
leave his painting or sculpture be-
hind him, an author gets to leave
his book, but when a singer sings a
beautiful high note it fades away in
the air of the opera house and that
is the end of it,” Sills said. “Thanks
to the recording industry, I am able
to leave my voice behind me.”

She also credited the American

recording industry with making in-
ternational artists out of opera
singers. “It used to be that if you
wanted to hear opera, youd go to
Italy,” she said. “If you wanted to
hear Mozart, you'd go to Vienna.
And if the name was unpronoun-
ceable, it meant that the singer was
probably good. That’s all changing
now and a lot of us with pro-
nounceable names are giving the
Europeans a run for their money.”

Kenny Gamble, president of the
Black Music Assn., which was also
being honored by the RIAA, called
the welcome “long overdue” and
said he hopes that “black music and
black musicians will receive every-
thing they need” to continue creat-
ing music.

Marilyn McCoo and Billy Davis
Jr. and George Benson provided
the evening’s entertainment.

Among the celebrities spotted in
Tuesday night’s crowd were
Smokey Robinson, Stevie Wonder,
Mary Travers, Richard Pryor and
George Martin.

HOLLYWOOD, Fla.—Is the an-
nouncement that Schwartz Bros. of
Washington, D.C., has taken over
Arista’s Philadelphia distribution an
indication that the label is moving to
consolidate its distribution network
with fewer firms serving more terri-
tory?

“Not true at all,” says Arista’s ¢x-

ecutive vice president Elliot Gold-

man.

But didn’t Goldman also tell a
gathering of independent distribu-
tors Friday (23) at the National
Assn. of Recording Merchandisers
convention that part of the solution
to some of the problems indie labels
have with indie distributors “may
the expansion of

“The timing was not intentional.”

Goldman claims. “It happened to
coincide, but it’s not part of an over-
all plan.”

Nevertheless, Goldman'’s speech
the announcement that

Philadelphia operation away from
Universal Distributors sent shock

waves through many warehouses
across the country. particularly in
light of the tone and content of
Goldman’s address to the NARM

members.
Although Goldman went out of
his way several times in his text to

sing the praises of the independent
distributor. there’s little doubt he

was also serving notice on some of
the indies to shape up or ship out.

In touching on the “inherent and
important problems to be solved in
independent distribution,” for in-
stance, Goldman refers to “the ex-
cessively adversarial position that
often evolves between an independ-
ent manufacturer and an independ-
ent distributor.”

This position is often “typified by
inordinate and self-defeating de-
mands for special programs on new
hit product,” Goldman said, “and,
worse, all too frequently degenerates
to erroneous or duplicative charge-
backs and inflated or duplicated ad-
verlising authorizations.

“The basic problem of whether
the independent distributor is truly
caught in a cost-price squeeze or has
forgotten how to run an efficient or-
ganization is not faced.”

Goldman also suggested that dis-
tributors may profit by merging with
each other to increase their pene-
tration and efficiency in a market.

And he scored the “reluctance on
the part of the independent manu-
facturer to encourage his independ-
ent distributors to distribute on a
wider geographic basis, or to estab-
lish a large enough sales base to sup-
port an expanded operation.”

Goldman came out in favor of
“formal contractual relationships”
between manufacturer and distribu-
tor, claiming that each will benefit

ONTARIO’S TRUE MYTH BAND

WEA Canada Cuts Digital Rock Album

By DAVID FARRELL

TORONTO—Canada’s first digi-
tal album will be released in May,
featuring True Myth, an up-and-
coming jazz-rock act signed to WEA
in this market.

The session, yielding one of the
first rock albums cut anywhere via
digital technology was conducted
Monday through Wednesday (12-
21) with soundstream recording and
editing equipment transported from
Salt Lake City to the Soundstage
Studios here.

The results of the WEA-financed
date will be available in both disk
and super-fi cassette configurations.
True Myth is a five-piece from On-
tario, performing original material.

No major technical complications
were encountered, according to stu-
dio owner and session producer,
Jack Richardson.

Total cost for the session will
probably run to around $65,000. us-
ing the Soundstream equipment, a

(Continued on page 147)

Arista Distrib Shifts Shocks NARM

Label’s Goldman Denies It’s First Of Many Moves

knowing the other is committed for a
marked period of time.

Alluding to the recent shifts of

ABC Records and A&M Records to
major label branch distribution,
Goldman noted that this trend is
putting an additional burden on
both the independent distributor
and manufacturer and that both
parties will have to make greater fi-
nancial and managerial commit-
ments to meet the increased compe-
uuon.

This is an issue which will have to
be solved individually, on a market
by market basis. Goldman said.

He also stressed the independent

(Continued on page 135)
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Record Companies

Tom Tyrrell takes over the position of vice president, business affairs, CBS
Records International, New York. Tyrrell, who served as senior attorney for
the CBS/Records Group, will be responsible for advising the division’s over-
seas subsidiaries on business affairs matters in addition to analyzing their
agreements. He also was once director of business affairs at RCA Records. . ..

Hubert
After 12 years with A&M Records. David Hubert has resigned his position as
vice president international effective Sunday (1) to form his own firm David
Hubert & Associates. Los Angeles. Hubert established A&M’s international
department in 1969. ... Art Collins has joined Rolling Stones Records in the
newly created position of assistant to president Earl McGrath, New York. Col-
lins joins Rolling Stones from Atlantic where he was associate director of na-
tional publicity. . . . Garcia “T.C.” Thompkins to Epic, Portrait, Associated La-
bels as director of national promotion, black music marketing/CBS Records,
New York. He joined CBS Records in 1977 as black music marketing’s local
promotion manager, Chicago. ... Ron DeMarino becomes Philadelphia
branch manager for MCA Distributing Corp. DeMarino joins MCA from
WEA where he was Philadelphia branch manager for the past five years. . ..
Joining WEA’s sales staff: Dan Cotter and Ron Porter, Boston; Manuel Rodri-
quez, Hartford; also, Mary Weber as Boston field merchandiser and Ron Ca-
taldi as Hartford field merchandiser. Rich Cervino becomes sales manager for
the Philadelphia area. . . . AtIsland Records, L.A.. Lionel Conway named West
Coast vice president of a&r. He will continue as president of the Island group
of music publishing companies worldwide. Conway. with the company 10
years, will supervise recording activities of all artists on the label in addition to
securing new acts. ... Larry White to MCA Records, L.A.. as director of na-
tional artist development. White will act as liaison between the label and mu-
sic-oriented syndicated radio and television shows in the areas of service and
personal appearances by the artists. ... At Columbia Records. L.A.. Sam
Blackford named manager. artist development, West Coast. He will be in-

Thompkins

"~ Collins

Tyrrell

White

DeMarino Cervino Conway
volved with the development of plans and campaigns for Columbia’s acts.
Blackford joins the label from the Circle Star Theatre, San Carlos. Calif.
where he handled promotions and p.r.. .. Alan Oken to A&M, Los Angeles, in
the post of artist development coordinator. Oken was an attorney practicing
entertainment law and a road manager for the Juice Newton Band. . .. At CBS
Records Group, New York, Laurie Steinberg is appointed manager, press and
public affairs from staff writer. She joined the firm in 1975. ... Dorothy A.
Schwartz has been named manager, international contract administration,
RCA Records. New York. Her responsibilities include administration of all
subsidiary and licensee agreements, all internationat associated label agree-
ments and the international administration of RCA’s domestic agreements.
Prior to joining RCA she was an independent consultant. . . . At Capitol Rec-
ords, L.A.. Wendell Bates joins as West Coast regional promotion manager,
black music division. His territory includes San Francisco, Denver. Seattle.
Phoenix and L.A. Most recently. Bates was national black marketing director
at MCA Records. . .. Phil McCann appointed Southeast regional r&b promo-
tion director, Atlanta, for Atlantic Records. Prior 10 joining Atlantic. he held
the same post at ABC Records. . . . George Skaubitis, formerly Warner Bros.
promotion rep in the Hartford/Albany market has been transferred to the Bos-
ton market. Tony Mollica, former New Engiland promotion person for ABC,
has been named the Elcktra/Asylum promotion rep in Boston. Terry Coen
takes over as Warner Bros. promo person in the Hartford/Albany area. ...
Tom Genetti has been upped to promotion manager for the Indianapolis mar-
ket at Epic, Portrait, Associated Labels. Most recently he was resident sales rep

\. .
Carlton

Steinberg Bates * Benner

in the Indianapolis marketing area. . . . Linda Kirishjian moves into the newly
created post of manager, national secondary promotions, Midwest, Columbia
Records. Based in New York. she will be responsible for promotion airplay of
singles product at secondary Top 40 stations in the Midwest. . .. In another
newly created position. Averill Benner has been upped to manager, adminis-
tration, West Coast at Infinity Records. Universal City, Calif. Benner was ad-
ministrative assistant to the vice president and general manager. Byd O’Shea.
... Steve Dmytryszyn appointed manager of the copyright department of a&r
administrations at CBS Records. New York. He will be responsible for all as-
pects of the copyright area. . . . David Lucas joins WEA as marketing coordina-
tor in Cleveland. He previously did local promotion for Warner Bros., and
recently was general manager for the six-store Record Market chain. . .. De-
nise Gorman upped to the newly created position of manager. national promo-

(Continued on page 156)



The first time you hear ‘Sweet Vendetta,”
it§ like its always been
in the back of your mind.

'

. . Great songs touch the feelings that
[ ADRIAN GURVITZ/Sueet Vendetta are already in the air. Like somebody
1 . grabbed ’em up and pulled 'em down
! and wrote a song out of them. When
- you hear it, you recognize it’s right,
' immediately.
| The songs on“Sweet Vendetta” are
like that. Easy, comfortable, sly and
sassy. You slip right into them like
silk sheets.
Smooth sailing like this is no surprise
because Adrian Gurvitz has gone with
' the best of them for his debut. How
. can you call Toto a “back-up band”?
| But that’s who's doing it here. Plus
. some sweet punctuation from the
iz3sz2  Earth Wind & Fire horns.

Gurvitz himself is no newcomer. He
was half of the Baker Gurvitz Army
with Ginger Baker,and songwriter for
Graeme Edge of The Moody Blues.

“Sweet Vendetta?? Now he’ singing his great songs him-

self. Anyone who hears them once
The debut solo album will be back for more.

from Adrian Gurvitz. “Sweet Vendetta” has the sweet
On Jet Records and Tapes. sound of success.

-
Produced by Adrian Gurvitz.

Distributed by CBS Records. ©1979CBS Inc. Assistant Producer: Paul Gurvitz.
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General News

HIGH SCHOOLS

LOS ANGELES—High schools
have apparently become a major
medium for the exposure of new
records.

Jesus Garber, head of High
School Radio Network here, has set
up a web of DJs spinning records in
25 area high schools during lunch
breaks.

Garber also has tied into record
companies with the program. In ad-
dition to having the product played.
he takes acts to different schools to
meet and talk to the students.

According to Garber, 23, “We get
the product from the record com-
panies but we mainly concentrate on
the troubled product that does not
receive airplay on either AM nor
FM radio. But we do play other
records,” he adds.

Although this service is free to the
schools, labels pay $150 weekly for
any number of records.

“Some schools have their own ra-
dio stations, such as Beverly Hills
High, North High in Torrence and
University High in West L.A.

“Beverly Hills operates all during
the day and the other two stations
transmit during lunch periods,” says
Garber.

Jesus originated the program
while a student at Dorsey High with
the help of Jheryl Busby, director of
national r&b promotion at Casa-
blanca, who was then with Stax
Records.

According to Miller London. Mo-
town’s national singles sales man-
ager, “The program has been good

CREATIVE ROLE
lenner’s RCA
Status Escalates

By IRV LICHTMAN

NEW YORK —Jimmy lenner’s as-
sociation with RCA Records has
broader scope than the long-awaited
manufacturing and distribution deal
for his Millennium label.

According to sources close to the
RCA-lenner arrangement, his in-
volvement will extend to RCA itself.
It’s understood that Ienner will play
a creative role for RCA and will be
called upon for his input in deter-
mining future artist signings, partic-
ularly when RCA is confronted with
a “heavy” financial outlay.

Ienner has earned the respect of
RCA president Bob Summer.
“Jimmy’s going to make a lot of
records for us,” Summer recently
stated. “He’s undertaken to produce
records that appeal to me com-
pletely.”

The RCA chief’s business associ-
ation with Ienner started two years
ago when RCA inked an inter-
national deal with Millennium. The
label’s second album, Meco’s “Star
Wars,” was “frankly, a financial bo-
nanza for us,” Summer acknowl-
edges.

Under terms of Millennium’s ter-
mination with Casablanca Records
as its distributor. Millennium re-
mains the international outlet
through RCA, for such acts as Meco,
Brooklyn Dreams, Godz and Joey
Travolta.

One of the main problems in the
Casablanca tie-in, Ienner notes, was
that “they put us in a position of re-
leasing our product in between their
Successes.

“It was difficult to develop our
acts in this manner.” *

At the moment. the RCA/Millen-
nium association is without an an-
nounced act for distribution in the
us

By JEAN WILLIAMS

for us and we have worked with it
for more than a year.

“It gives us that teenage attention
and unlike radio, it has a captive
market. We have gotten a lot of pas-
sive research information from the
students in addition to the feedback
we get from the DJs. We also get
feedback on the LPs in terms of
which singles should be pulled.”

Garber says he’s also working
with Tommy Davis, Chocolate City
Records; John McCray, Source
Records; Willie Tucker, Mercury;
Louis Harper, Cotillion; Ronnie
Richardson, Fantasy; Jheryl Busby,
Casablanca; Renny Roker, R&B
Productions; and Forrest Hamilton,
Forrest Hamilton Management.

Says McCray, Source’s director of
special projects; “This is an excellent
program. We’re talking about 71,000
kids a day and a captive audience.
Apparently MCA also feels the pro-
gram is good; it has asked for a
proposal for its marketing research.”

Garber has his own distribution
setup. “The labels call me. I go pick
up the records and personally take
them to the DJs. [ am now building
record libraries at the schools.

“The DJs give me weekly reviews
on the records, which are passed
onto the record companies. To point
up how this program can influence
radio, “Ugly Ego” by Cameo on
Chocolate City Records apparently
could not get airplay. When we got
through with the record, stations
were saying they had so many
requests they had to go on it.”

Californian Finds Them Good
Sources To Expose, Push Disks

The DJs not only use lunch peri-
ods for playing records, “but we give
strong messages dealing with school
and how much the students will gain
by staying in school and working,”
says Garber.

Area concerts also are promoted.
“For example,” he says, “we are
working with Renny Roker on the
World’s Greatest Funk Festival pro-
duced by R&B Productions. The
Festival, featuring Parliament/Fun-
kadelic, is set for the L.A. Coliseum
May 26.

“The school DJs give the students
information regarding upcoming
concerts and comp tickets are given
out. Often we break the news of up-
coming events two-three weeks be-
fore it airs on radio. This gives stu-
dents a chance to get the better
tickets.”

As for his tie-in with labels, he
notes that often record companies
donate additional records for con-
tests involving the schools and give
out records as an incentive for stu-
dents to come to dances.

Most recently, Friday (23), Casa-
blanca donated 600 singles of “Take
Me Home” by Cher to be given
away. “We called the day ‘Cher Day’
and played her entire LP at all of the
schools,” says Garber.

He explains he has garnered 25
schools in his program by going to
them and selling them on the idea.
“There already were seven schools
with such programs and we set up
18. Linitially started in the inner city
and expanded.”

Dear Sir:

Although I'm writing this letter in
reference to those of Dick Loftin
(Jan. 13) and Joseph Monreal (Jan.
20), it is not meant as an echo of their
statements but as an addition to
them. Loftin and Monreal justifi-
ably cite MCA as being one of the
worst offenders in offering inferior
pressings to the consumer. However,
the list goes on.

Being a freelance recording artist-
entertainer, I spend a great deal of
money on albums and equipment.
My album collection now numbers
well over 2,000 entries, spanning 22
years of selective purchasing. Ten
years ago my rate of album returns
was 3%. Now it’s generally at least
45%. 1 had to buy three copies of
Willie Nelson’s “Red-Headed
Stranger” and two copies of his “The
Sound In Your Mind” to get ade-
quate pressings. These are both Co-
lumbia products.

Waylon Jennings’ “Live” aibum
and “I've Always Been Crazy” on
RCA were terribly noisy pressings.
In my complete collection on Don
Williams, Freddy Fender and
Jimmy Buffett, all on ABC, I don’t
have a single decent pressing despite
the fact that I returned many of
them three times.

I find it strange that promotional
copies of all the above albums play
beautifully and actually weigh more
than their inferior consumer coun-
terparts.

My personal collection is physical
proof of the declining quality of
pressing, as well as packaging and
artistic concern. It’s also proof that
superior pressings and quality pack-
aging are stiil possible.

In the 123 albums I purchased
from Stanyan Records, Rod
McKeun’s company. I have never
received anything short of an impec-
cable pressing. Many Stanyan al-
bums are also 45 minutes long, or

_Letters ToThe Editor_

——

longer, as opposed to the average 30-
minute length of most other com-
panies.

In short, the major record com-
panies are pushing on the consumer
albums that are outrageously expen-
sive, with inferior pressing quality,
less actual music and slick-looking
but poor quality packaging.

This simply isn’t going to work
and should not in any way be toler-
ated. Why not take some of the
money spent on over-blown promo-
tion and produce a quality product
that the company itself, as well as the
artist can be genuinely proud of? If
Stanyan, London, Dutch Grammo-
phon, History Recorded, Flying
Fish and Takoma Records can do it,
why can’t MCA, Capitol, RCA,
A&M and ABC follow suit?

Mike “Fuzzy” Hills
Camdenton, Mo.

Warner Publishes
‘Superman’ Book

NEW YORK-—Warner Bros. Mu-
sic/Publications is releasing a com-
panion songbook to the soundtrack
of the film “Superman,” featuring
16-pages of four-color art and a
pull-out wall poster.

In addition, the company is re-
leasing 17 arrangements for bands.
suites, chorales and jazz-rock en-
sembles through its educational and
standard department. These will be
for the movie’s theme, and the com-
position called “Can You Read My
Mind”

Warner also has new songbooks
released featuring Rod Stewart,
Wings, Neil Diamond, Elton John,
Chuck Mangione, Kansas, Al Stew-
art, Eric Carmen, the Who, Jackson
Browne. Stephen Bishop, Ted Nu-
gent, Little River Band, Aerosmith,
MacArthur Park, and a disco book
featuring Le Freak.
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Financial

CBS CASH DROP

NEW YORK—Expansion of both
domestic and foreign record tape
production facilities including the
construction of what will be the
world’s largest pressing plant in Car-

_rollton, Ga., as well as the purchase
of Gabriel Industries and improve-
ments in broadcast facilities, cut
down the balance of CBS Inc.’s cash
and cash equivalents from $199.46
million in 1977 to $51.4 million at
the end of 1978.

However, identifiable assets went
up for the CBS Records Group from
$408.7 mitlion in 1977 to $528.1 mil-
lion in 1978. Capital expenditures
by the Records Group went up from
$18.3 million in 1977 to $29.9 mil-
lion in 1978.

These figures are revealed in the
1978 annual report to stockholders
published by CBS Inc. The report
reprises previously published fig-
ures (Billboard, Feb. 24, 1979) list-
ing total CBS Records Group sales
(but notincluding Columbia House)
for 1978 at $946.5 million, with prof-
its at $93.8 million.

By ROMAN KOZAK

A chart in the CBS annual report
estimates that total U.S. recording
industry retail sales at list price, ex-
ceeded $4 billion in 1978,

The report reveals that the $93.8
million Records Group profit also
includes income from equity-basis
investment in Japan which in 1978
was $12.6 million, up substantially
$5 million the year before, reflecting
the growth of the Japanese record
industry. Sales were estimated by
Walter Yetnikoff, group president,
at $100 million in 1978.

In the CBS/Columbia Group,
which includes Columbia House
with its Record & Tape Club the
musical instruments division, and
the specialty store division which in-
cludes Pacific Stereo and Sound-
Works outlets, profits in 1978 were
$33.6 million on sales of $598.9 mil-
lion, up from $26.5 miltion profit on
$465.5 million in 1977.

The report says that the specialty
stores division, formerly called the
retail store division, added 11 outlets
to its chain of Pacific Stereo stores,

U.S., Foreign Expansion Cuts
Resources Down To $51.4 Mil

bringing the figure up to 89. Four of
the new stores were in Texas, a state
where the chain first entered in 1977.
The other stores were added in its
Northwest, Midwest and California
markets. The SoundWorks chain
added a supermarket style store in
San Francisco early in 1978 and a
second one in nearby San Jose later
in the year.

The report says that the Record
and Tape Club reached 4 million
members in 1978 by being able to re-
cruit new members through more so-
phisticated television and direct
mail marketing techniques. Asin the
Records Group, profit margins for
the club were shaved by incredsed
copyright royalties, and the direct
mail operation was further hit by in-
creased postal rates.

In addition to the construction of
a new pressing plant in Georgia,
there were a number of other high-
lights in 1978 including the CBS
Records Division “outpacing” the
competition with 54 gold and 27
platinum records.

A ==CINRAM & AUDIO MAGNETICS BENEFIT =

2 Compames Bag $ Wlndfall

LOS ANGELES-Two com-
panies directly related to the music
industry will enjoy a surprising fi-
nancial windfall this year because of
the recent mergers and take-overs in
the record business.

ATTENTION

RECORDING INDUSTRY
PRESIDENTS

Very talented composer, ar-
ranger and promoter with excel-
lent financial contacts seeks
challenging position with com-
pany that wants to promote and
merchandise new recording tal-
ent.

Let me show you how | helped
make close to a million dollars
for my last company.

call me at: (212) 861-6712

or write to:

Box 878
Billboard
1515 Broadway
New York, NY 10036

Cinram Ltd., Montreal, record
presser and the largest music tape
duplicator in Canada, and Audio
Magnetics Corp., Gardena, largest
independent supplier of duplicating
tape to record companies, view the
consolidations and realignments in
the record business as a boon to their
business.

MCA, which acquired ABC
Records, purchases cassette and 8-
track (lube) tape for music dupli-
cation from Audio Magnetics, as
does RCA, which took over the dis-
tribution and manufacturing prod-
uct rights for A&M Records and
20th Century-Fox Records.

Cinram duplicates prerecorded
music cassettes and 8-track car-
tridges in Canada for RCA, A&M,
MCA and Pickwick Records, and is
building a new multimillion-dollar
record pressing plant and music tape
duplicating facility in Toronto.

Isidore Philosophe, who owns
both Cinram and Audio Magnetics,
predicts an industrywide growth in
sales of prerecorded music cassettes
and cartridges of more than 20% and
expects increases of close to that fig-
ure in music related tape and dupli-
cating products for his companies.

To anticipate the growth from the
music industry, and their usual in-

BILLBOARD
FINANCIAL NEWS:
YOU CAN BANK ON IT...

What’s hap

intersection otP

ening at the

Wall Street and

Entertainment Row?

Only one trade tells it all...
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Billboard.

creases in sales, both Audio Magnet-
ics and Cinram are expanding plant
facilities, increasing production ca-
pacities and building new coating
lines. Cinram, in fact, has an-
nounced a record pressing agree-
ment with RCA to custom press al-
bums and singles in Canada.

The plant in Toronto will aug-
ment Cinram’s facility in Montreal,
Philosophe says, and will have a
combined capacity of 18 to 20 mil-
lion albums per year, 8 to 10 million
singles, and 16 to 18 million 8-tracks
and cassettes. It also will be auto-
mated to assemble 18 million C-0
cassettes.

“I have felt for some time that
records and music is one of the most
important segments of our busi-
ness.” Philosophe says. In success-
fully including record pressing ar-
rangements with RCA, Philosophe
says Cinram has completed an im-
portant “business cycle.” “We not
only mold our own plastics and du-
plicate music, but we also assemble
and package consumer products and
now we press records.”

Philosophe sees Canada’s needs
for more pressing and duplicating
capacity as critical as those in the
U.S. especially for albums, with
growth projected at 15% to 20% an-
nually.

At Audio Magnetics, Stewart
Schlosberg, executive vice president,
also views the new alignment in the
record business as *“positive business
for Audio Magnetics.”

Sales are up in duplicating grade
tape (both 8-track lube and cassette)
for the music industry, he says, and
the trend will continue this year and
next.

Schlosberg says his company en-
joyed a 7% sales increase in 1978
over the previous year in duplicating
grade tape, with the brunt of that in-
crease directly related to the music
business. “Our sales to record com-
panies,” he states, “continues to
show gains in the first few months of
1979 and the new alignment (MCA/
ABC and RCA/A&M) is not likely
to slow the demand for music tape
product.”

To handle the increased demand
for quality product, Audio Magnet-
ics is installing a new $1.4 million
cassette tape line at its Irvine, Calif.,
manufacturing facility.

(Continued on page 166)

Market Quotations

As o1 closing, March 22, 1979

L NAME PE  (G3m" High Low Closs  Change
7% 32% ABC 7 1012 35% 34% 34% + 1%
3% 34% AmericanCan 6 98 37% 37% 37%  Unch.
17% 14 Ampex 1 401 16% 16% 16% + Y%
2% 1% Automatic Radio - 5 2 2 2 + %
24 21% Beatrice Foods 9 641 22 21%  21% - 4%
55% 45 CBS 6 645 46% 45% 45% + %
24% 18% Columbia Pictures 4 142 22% 21%  21% - %
13% 9% Craig Corp. 6 16 10% 10% 10%  Unch.
44% 36% Disney, Walt 12 1286 39% 38% 38% + %
3 2% EMI 21 1435 2% 2% 2% - %
23% 18% Gates Learjet 8 63 19% 18% 19 Unch.
15% 13% Guif + Western 4 801 15% 15 15%  Unch.
17 13% Handleman 6 77 15%  14%  14% Unch.
6% 3% K-tet 14 244 6% 5% 6 + %
3% 2 Latayette Radio - 9 3 2% 2h Unch.
7% 31% Matsushita Electronics 8 - - - 31% Unch
46% 39% MCA 6 188 41 40%  40% - %
36 28% Memorex 6 392 33% 33 33% + 1
66 55% 3M 12 451 58% 57% 58 Unch
42 36  Motorola 10 370 39 38%: 38% - %
29 24% North American Philips 5 35 27% 27w 27% + %
22% 18 Pioneer Electronics 16 5 22% 22% 22% + %
25% 14% Playboy 31 252 24% 23% 23% - %
28% 25 RCA 7 559 27% 27% 27% + %
9% 7% Sony 15 123 8% 8% 8%  Unch.
8% 5% Superscope - 94 6% 6 6 - %
29% 22% Tandy 8 418 24% 24Y% 24% + %
10% 8% Telecor 7 564 10 9% 9% - %
74 4% Telex 10 237 5% 5% 5%  Unch.
% 2% Tenna - 3 2% 2% 2% Unch.
17% 16% Transamerica 6 672 17% 17%  17% + %
39% 30  20th Century 5 180 39% 38% 39% + %
49% 42% Warner Communications 8 186 47 46% 47 + %
14% 12% Zenith LA 384 14%  14%  14% + %
OVER THE P-E Sales Bid Ask OVER THE P-E Sales Bid Ask
COUNTER COUNTER
ABKCO - 8 1% 2% Koss Corp. 8 23 5 5%
Electrosound Kustom Elec. - 28 2% 2%
Group 4 - 4Y: 5 M. Josephson 9 22  16% 17
First Artists Orrox Corp. 25 25 5% 5%
Prod. 37 34 6% 7 Recoton 6 - 2% 2%
GRT - 101 % 1% Schwartz
Integrity Ent. 6 381 2% 3% Bros. 4 15 % 4%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought at the time of compilation. The
above information contributed to Billboard by Douglas Volimer, Assoc. V.P., Los Angeles Region, Dean
witter Reynolds, Inc., 4001 West Alameda, Ste. 100, Toluca Lake, Calif. 91505 (213) 841-3761, member
of the New York Stock Exchange, Inc.
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E/A Darts Into Disco-Black Music Additions
78 Acts Are Counted On Label’s Rosters

LOS ANGELES-—Elektra/Asy-
lum, for years known as a small bou-
tique label specializing in soft rock
singer-songwritets, is becoming a
full-line company by stepping into
disco and black music. The move
follows its expansions into country
and jazz/fusion during the past
couple of years.

president
Steve Wax spearheads the la-
bel's expansion into disco
and black music, making it a
full-line company.

Statistics reflect this growth. For
years there were 30 to 40 acts on the
label; the roster now includes 78
names. In 1977 Elektra/Asylum re-
leased 37 albums compared to 57
last year. In December 1977 it had

Wanted
SALES
REPRESENTATIVES

and

DISTRIBUTORS

for

RECORDS & TAPES
IMPORTED
FROM BRAZIL

Exclusive territories
available. Send resume.
Brasilia Records
& Tapes Corp.

29 W. 38th St., New York, N.Y. 10018

128 full-time employes; it now has
182.

The company has always worked
its relative smallness to its advan-
tage. It released so few albums that it
was able to tout that 31% of its 1976
albums went gold. Now as the roster
doubles and the label breaks into
new areas of repertoire, that percent-
age of hits may inevitably decline.

Perhaps sensing the value of re-
taining the old Tiffany or Rolls
Royce small label image, label presi-
dent Steve Wax notes that he’s ten-
tatively ceiling the roster at about 80
names. “Until we prove we can do
the total job.” he reasons, “I don’t
want to jump into any more deals.”

Wax explains the company’s late
entry into the disco sweepstakes by
saying, “No one took disco seriously
in the beginning and then it just ex-
ploded. We are just adjusting to the
marketplace; to the public’s taste.
Some people will say that’s selling
out. but it’s not.”

The key to the label’s expansion in
disco is a production agreement
Wax made with Giorgio Moroder,
red-hot coproducer of Donna Sum-
mer. It is a non-exclusive act-by-act
deal which requires no minimum
number of artists presentations:
Moroder simply brings projects to

‘the label as he sees fit.

In this way Elektra signed sepa-
rate artist deals with Susan
McDonald and Sparks, a group for-
merly on Bearsville. Island and Epic.

Elektra also signed a deal with
Five Special, a group managed by
Forrest Hamilton, whose stable in-
cludes Ronnie Laws and the Dra-
matics.

“We didn’t just run and say, ‘This
is hot, let’s jump into it”” Wax
notes. “That’s a mistake and every-
body who's done it that way has got-
ten hurt. We spent time setting up a
staff and developing the whole con-
cept of how we were going to treat
it.”

Part of this approach is to avoid
putting disco and black music in a
separate compartment as happens at
some other labels. While the com-
pany has a division head for its
country operation (Jimmy Bowen)
and for jazz/fusion (Don Mizell),
there will be none for disco or black
music, with overall administration
instead handled by Wax.

“By merely naming a head you’re
limiting it.” he explains. “I don’t
think it’s an area you can categorize.
We’re hiring as many people as we

When it comes to standing up and
being counted, we can’t hecause

we press so flat.

Flat labels mean cleaner, easier, more efficient automatic
record press operation. This saves production time and prevents
reject records, leaving a larger profit figure at the years end.

Our labels lay flat because we use the finest quality and

consistent papers available in the market place.

We make the

best because our customers deserve the best.

When you make six million a dav,

you've got to know how.

KEYSTONE PRINIED SPECIALTIES CO., INC.
321 Pear Street
Scranton, Pennsyivania 18505

PHONE: 747-346-1761

TWX: 510-671-46

By PAUL GREIN

need, but they're working within the
structure of the company. Every-
thing’s been assimilated: promotion,
sales and press specialists will all re-
port directly to those department
heads.

“We’'re just adjusting to the
marketplace; to the public's
taste.”

“I've watched all the other com-
panies (which have compartmenta-
lized black music),” Wax says. “and
1 don’t want to create that white/
black problem. It doesn’t work; a lot
of resentments build up and that’s
unhealthy. And it gets confusing in
terms of who does what.”

‘‘You can’t put a time limit on
someone’s creativity. You
don’t turn to Don Henley or
Glenn Frey and say, ‘Write." "’

To work the clubs and disco radio
on all dance disks released by the la-
bel, John Brown has been tabbed di-
rector of disco development and
promotion. He was formerly New
York regional marketing coordina-
tor for jazz-fusion.

Another part of Elektra’s disco
strategy is to avoid using the disco
tag. Explains Wax: “We’re trying to
treat music as music and promote it
wherever we can get it played in-
stead of labeling it. We’ll work the
discos and r&b stations, but we’ll
also bring the music to AOR and
pop stations.”

Elektra's attention to semantics is
evident in this Wax remark: “We're
not getting into disco. We're getting
into artists and music that will be
ptayed in discos.”

Last week the label also changed
the name of its jazz/fusion wing to
fusion music division, a term it feels
is less limiting commercially. “The
old name put the artists in a cate-
gory,” says Wax. “And really there
are few esoteric jazz acts in the divi-
sion, except for Oregon, and it even
got a lot of AOR play.”

In response to the top 20 soul hit
Patrice Rushen scored recently with
“Hang It Up,” the label will be di-
recting more of its fusion acts in an
r&b/disco crossover direction, ac-
cording to Wax. He notes that Dee
Dee Bridgewater will have a disco
cut on her next album.

Wax is not concerned that
Elektra/Asylum’s huge success over
the years with folk/rock trouba-
dours like Jackson Browne and Joni
Mitchell may have typecast its musi-
cal image.

“For years we had the Laurel
Canyon rock image,” he says, “but
in the past year because of the suc-
cess of the Cars and Queen, I think
our image now runs more (o being a
great promotional company than
being a singer-songwriter label.”

One of the biggest challenges fac-
ing record companies today is cop-
ing with the lengthening period be-
tween superstar album releases. The
Eagles’ last LP was issued in Decem-
ber 1976 and the next 1s not expected
until June. according to Wax, who
says that the group has more sides
than it would need for a single al-
bum and not enough for a double.

If it is a double album, it would
compete head on with Fleetwood
Mac’s double studio WB set, also
pegged for early summer. its first re-
lease since carly 1977.

Reminded that the latest Queen
album was considered a disappoint-
ment by some because it sold about
two million units rather than the five
to seven million which had been pre-
dicted for it. Wax replies: “l think
we have to put our standards back in
perspective as to what’s successful.

In addition to the Eagles package,
the label is expecting a double live
Queen package and new Carly Si-
mon and Joni Mitchell sets in May
or June, as well as the second Cars
LP,depending on when its debut LP
stops resurging.

New acts signed to the label from
other companies which will also be
released include John Klemmer,
Stanley Turrentine. Grover Wash-
ington Jr.. Roy Orbison. Mel Tillis,
Jerry Lee Lewis, Tommy Overstreet
and Martin Mull.

This series of acquisitions marks a
shift from the label’s earlier ycars
when most of its acts were home-
grown. Says Wax: “We're a bigger
company now; you’ve got to grow.”

Wax notes that each signing today
represents a commitment of $1 mil-
lion. “If you stay with an act for
three or four albums,” he says, “you
can’t get away with less than $1 mil-
lion the way studio time goes and
counting the cost of getting the best
people on staff, prorated by artist.

“A quarter of a million dollars per
album is realiy the minimum now
and it can go up to $300.000 or
$400,000. That’s not the guarantce,
but that’s what the company has o
spend indirectly. counting all the in-
tangibles.”

All of the disco and black-ori-
ented acts will be signed to Elekitra,
as were the jazz/fusion and country
artists and all but one or two of
Elektra/Asylum’s acquisitions over
the past couple of years. (Louise
Goffin is one of the rare Asylum
signings.)

Wax explains, however, that there
is no plan to phase out the Asylum
name. “We've talked about merging
the two names,” he says. “but the
artists like it as it is. If they started on
Asylum, they want to stay on Asy-
lum. It's worked and nobody wants
to change anything.”

Last week Elektra/Asylum en-

. N
Billboard photos by Bonnie Tiegel
““It's getting to the point that
a gold-album is a disappoint-
ment and that's sad.”

joyed its biggest country crossover
success todate when Eddie Rabbitt’s
“Every Which Way But Loose”
ccracked the top 30 on the pop chart.
The film hit was produced by Snuff
Garrett.

“If wanting to do things right
is being conservative, then |
guess we are.”

Rabbitt’s regular producer, David
Malloy. is being worked in as the la-
bel’s first staff producer. He recently
completed the Elektra debut album
by Badfinger, which jumps to num-
ber 144 in its second week on the
chart.

‘LET IT BE’
ISSUED AGAIN

LOS ANGELES-The Beatles’
“Let It Be” album will be part of
Capitol’s March releases.

The last studio LP by the group
was originally released in the U.S.
on May 18, 1970 but has been
largely unavailable in recent years.
having become a cutout in 1974.

The LP also contains the last
single from the group, called “The
Long And Winding Road.”
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JANUARY

28 RIVERSIDE, CA.—Indian il Country Club

FEBRUARY

Caines Ballroom
18 DALLA .— Palladium
27 LOS ANGELES, CA.—Santa Monica Civic

7 MCcALLEN, TX.—Via ez tion Center ‘
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¥ MARCH
"2 IMPERIAL, CA.—CALIF. Midwinter Fair

3 SAN DIEGO, CA.—Roxy
8 BOISE, ID.—121 Club
9&10 SALT LAKE CITY, UT.

16 FT. SMITH, AR.—Municipal Auditorium

20 VICTORIA, TX.—Sun Valley
21 LAREDO, TX.—Civic Center
22 KILLEEN, TX.—Crazy Horse

23 TALEQUAH, OK.—Northeastern State Univ.

24 JACKSON, TN.—Coliseum

27 CLEVELAND, OH—Agoura

28 DETROIT, Ml.—Center Stage

- 30&31 TOLEDO OH.—Stage 51

APRIL

4 ELGIN, IL.—Beginnings

6 MINNEAPOLIS, MN—Thumpers
26 ATLANTA, GA—Agoura

For i Mmation Contact: 2442 (313) 559-2600
R , |

e e iy =

i



v

p R

General News

-

Copyright Office Executives Laud Music Pros

By JOHN SIPPEL
forming Division of the Copyright
Office stated: “You people are really
doing well. It’s the little guy who has
the problems.”

LOS ANGELES—Professional
composers and publishers’ confor-
mance with provisions of the Copy-
right Act of 1978 was lauded by a
trio of Copyright Office executives
at the first of three regional seminars
here March 15 by the National Mu-
sic Publishers Assn.

Marybeth Peters of the Copyright
Office singled out the recent NMPA
ad hoc committee meeting with her
personnel, urging that such confer-
ences be staged semi-annually with
more participation by Nashville and
Los Angeles participants.

Mildred Henninger of the Per-

Importance Of Nashville’s
Writers Cited AT UA Meet

NEW YORK-—United Artists
Music’s meeting in Nashville Tues-
day through Thursday (20-22)
“reemphasizes the importance of
Nashville music as a vital force in
United Artists’ ongoing expansion
program,” according to Harold Sei-
der, president.

Key executives and professional
personnel from all the U.S. offices of
the music publisher convened for a
series of managerial seminars, crea-
tive presentations and an in-depth
review of the firm’s activities since its
December national staff meetings in
Los Angeles.

The mini-convention was hosted
by Jimmy Gilmer, vice president of
Nashville operations.

Seider also acknowledged the
“substantial gains made by the pub-
lishing company’s Nashville oper-
ations in the last six months. The
music we publish and develop in
Nashville is no longer regional but is
now the proven source of more and
more recording and performance ac-
tivity throughout our network of
worldwide offices.” he said.

Key topics at the conference were

the closer coordination of Nashville,
New York and Los Angeles offices;
stepped-up exploitation of the vari-
ous Unart/UA and Robbins/Fesit-
Miller catalogs. related to the exploi-
tation of the Big 3 print operations,
and the promotion of new film mu-
sic in cooperation with UA’s motion
picture division.

Chaired by Seider, the meetings
included presentations by Gilmer
and Stu Greenberg, general man-
ager in New York. Other key execu-
tives present were Peter Pasternak,
Suzanne Logan and Danny Strick of
the Los Angeles professional depart-
ment; Frank Costa, standard exploi-
tation department, New York;
Frank Banyai, executive assistant to
the president and foreign liaison.
Also on hand was Jay Leipzig, presi-
dent of the Music Agency. Ltd., and
consultant to the publisher.

Seider announced plans for the
next national staff conference to be
held in New York in June.

Following a closing convention
dinner, Seider and his UA staffers
went to Miami for meetings with
record executives at the NARM
Convention.

SUBPUBLISHING AGREEMENT

Dick James Music Links With Yamaha

NEW YORK—Dick James Music,
Inc. has concluded a subpublishing
arrangement for the U.S. with Yam-
aha Music Foundation in Tokyo.

According to Arthur Braun, gen-
eral manager of Dick James Music,
who negotiated the deal with’ Ta-
kashi Kamide, director of publish-
ing at Yamaha, the agreement in-
cludes many compositions by
international writers, including
Biddu’s “Love Rocks,” the winning
entry for the World Popular Song
Festival in 1978.

Braun says he plans to develop
Yamaha’s Japanese songwriters in
the U.S. and feels that this is a “ma-

jor step in bringing the two markets
closer together.”

The Yamaha Music Foundation
each year holds the World Popular
Song Festival in Tokyo with entries
numbering in the thousands. This
year marks the 10th anniversary of
the event.

The Dick James Organization has
been working closely with the Festi-
val in recent years. One of its Elton
John/Bernie Taupin compositions,
“In The Morning.” was presented in
the finals last year, as performed by
Rowena Cortes, a local recording
and tv personality. Dick James Mu-
sic also subpublished the Mickey
Dolenz entry, “I'm Your Man.”

BILLBOARD
GENERAL NEWS REALLY
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News specifically written for a
broad industry readership.

By a network of over 40
world correspondents.

THE WHOLE NEWS,
AND NOTHING BUT.

Billboard.

Jon Baumgarten: U.S. Copyright

Office chief counsel addresses the

NMPA seminar on effects of the
new Copyright Law.

But an afternoon closing session
of publishers and attorneys showed
the path had to be strewn with

fiercely-contested legal precedents,
NMPA counsel John C. Taylor, lo-
cal industry attorney Al Schlesinger,
the Copyright Office’s Jon Baum-
gartner and publishers Terri Fricon,
Filmways; Lester Sill, Screen Gems-
EMI; Sam Trust. ATV Music and
Dean Kaye. Lawrence Welk Music,
hassled more often than they agreed
in a discussion over where the stat-
ute is taking the industry.

Publishers did agree that where
possible they would withhold the
payment of a $10 or $20 registration
fee until they were certain it was nec-
essary. Sill noted that with a pub-
lisher annually facing the possibility
of literally thousands of unnecessary
$10 registrations it was often best to
wait until there was action on a com-
position.

At one point, Sill asked Baum-
gartner if a copy of the original digi-
tal recording qualified for filing.
The copyright counsel said that
when the day came that the office re-
ceived a number of such copies, the
government would buy such play-
back equipment.

The Copyright Office owns a myr-
iad of equipment including sound
motion picture projectors to play

==ARIZONA AUDIO BANKRUPTCY HEARING

back copies of films they receive, he
added. Sill also noted that with
demo costs as high as $4.000 to
$6,000. a publisher must go all the
way in protecting his copyright.

The publisher segment of the af-
ternoon session admitted that all of
them had already set up “tickler sys-
tems” to alert them to procure re-
newals.

During a discussion over video-
disk and cassette royalty payments,
several publishers mentioned that
they are inserting a separate charge
over and above the statutory rate for
such possible usage until there was
enough of a pattern between copy-
right owner and video user to estab-
lish a formula.

Participants agreed that today’s
videocassette distributors are also
duplicators and policing of their ac-
tivities is difficult. Trust said
NMPA, the Motion Picture Assn.
and the FBI might soon be allied in
combating video piracy.

Al Berman of the Harry Fox
Agency said he was generally watch-
ing developments in this arena as he
had negotiated only a few prelimi-
nary deals thus far.

(Continued on page 30)

‘Inventory Shrinkage’ Blamed

PHOENIX—Bankruptcy hearings
for Arizona Audio Ltd. began Mon-
day (19) with the president of the
defunct firm blaming “substantial
inventory shrinkage” for the col-
lapse of the stereo dealership.

James Williams Jr. told Federal
Bankruptcy Court Judge Hugh
Caldwell and attorneys for several
creditors that employes of the com-
pany might have been responsible
for some of the shrinkage. He said
an internal investigation is under-
way and that losses could have ex-
ceeded $500.000.

Detectives from the Phoenix Po-
lice Dept. are believed to be investi-
gating the disappearance of sterco
equipment from the firm. Some of
the merchandise has reportedly
turned up in other states.

The collapse of the stereo deal-
ership, which operated retail outlets
in Phoenix, Tucson and Sierra Vista.
resulted in more than 900 creditors
filing claims before the court.

The creditors include stereo
equipment manufacturers and elec-
tronics firms throughout the coun-
try, as well as radio and television
stations in Phoenix, Tucson, Bisbee,
Sierra Vista and Nogales, Ariz.

There are also hundreds of small
personal claims filed against the
firm. Many claimants are customers
who were making payments on lay-
away merchandise they had not yet
received.

Robert G. Moorean, the attorney
for court-appointed trustee James
Dunlavey said it was doubtful many
of the unsecured claims will be paid
since the company has few assets.

Papers filed with the bankruptcy
court show Arizona Audio lists more
than $1.9 million in debts and about
$1.25 million in property and assets,
including an estimated $1 million in
stereo equipment and inventory.

The largest creditors include
Toshiba America, Inc. ($71.000),
TEAC Corp. of America ($25,000)
and KTAR Broadcasting in Phoenix
(822.000). A spokesman for Telecor,
Inc., a Panasonic distributor,
claimed Arizona Audio owes about
$80.000 to his company.

Arizona Audio filed for bank-

By AL SENIA

ruptcy on Feb. 15 after Lawrence
Systems, Inc. of Los Angeles, a firm
hired to monitor inventory on behalf
of an Arizona bank. noticed sub-
stantial inventory missing, pad-
locked the firm’s Phoenix ware-
houses and began removing floor
stock from retail stores. The action
“effectively shut us down,” Williams
told the court.

Arizona Audio had negotiated a
$550.000 secured loan from Ari-
zona’s Valley National Bank in De-
cember 1978. Under the terms of the
loan. Arizona Audio had to main-
tain an inventory that was at least
70% higher than the loan’s value.

Williams said company officials
“realized we had a substantial in-
ventory shrinkage” in late January
when a $200,000 inventory shortage
was discovered by auditors. He at-
tempted unsuccessfully to continue
satisfying the loan agreement by se-
curing furniture that had not been
listed with the bank.

The shortfall came on the heels of
a $100.000 inventory shortage no-
ticed in September 1978, Williams

said. He said a computerized listing
of inventory was taken every three
months.

He blamed the September shrink-
(Continued on page 25)
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Queries Answered By CBS Market Research

NEW YORK-How popular is
tape? How broad is support for
disco? What should be on a record
cover? Who makes up an artists au-
dience? What ads sell? Such ques-
tions and more at CBS are answered
by the company’s market research
department.

CBS’ market research program
goes back to the ’50s, though the de-
partment didn’t really get going full
tift until about 1972 when the first
consumer research panel was organ-
ized. At present there are about 40
researchers working for the depart-
ment, and CBS also uses outside
market research companies on a day
to day basis.

There are four major areas for re-
search. The first is mass surveys of
the record and non-record buying
public, which are done three times
every year. They are similar in many
respects to the Gallup Pools. says
Jerry Shulman, director of market
research and planning. Head of the
department is Joan Griewank, vice
president, marketing planning, CBS
Records.

The mass research surveys get re-
sponses from about 10,000 people
and are used to provide information
and ideas on overall market trends.

The second area of activity is the
consumer panel which is a sample of
8,000 record buyers who report to
CBS every time they buy a record or
tape, regardless of the label. If they

buy nothing during a particular
month, they are asked to notify CBS
of that too, says Griewank. Shulman
says the panel is balanced to repre-
sent U.S. demographics according to
sex, age, race and economic stand-
ing. Each month some people on the
panel are replaced, so no one is on it
for more than a few years.

This panel provides reports every
year on more than 60,000 records.

All of the titles are verified (and
some bootlegs spotted), says Shul-
man, and then coded as to the type
of music for the computer data proc-
essing. As in all other CBS research
the panelists are contacted through
an outside research firm so they
have no idea that the information
they are providing goes to CBS, he
adds.

The department also does special
surveys on a variety of subjects,
among the most recent being a sur-
vey on the tape market which CBS

will present to the NARM conven- .

tion in Florida this week. Other such
surveys have been done on pricing,
packaging, advertising, special de-
signs. disco. new wave, elc.

These surveys are done in stores.
so that the company has an idea
what tape buyers, for example, like
or dislike in the product. The tape
survey questioned more than 1,000
shoppers as to their attitude toward
tape, and correlated that informa-
tion with a random national survey

By ROMAN KOZAK

of 10,000 people and previous sur-
veys on tape.

The detailed findings will be
presented during the convention,
with the preliminary indications
showing that there is a much greater
acceptance of tape than was previ-
ously believed.

Surveys are also done on individ-
ual artists. “These are done very of-
ten,” says Shulman, and are used to
give an indication of an artist’s po-
tential and real audience, and pro-
vides demographic information to
allow the advertising and marketing
people to know where to target their
campaigns.

Artist image studies determine
what should be said about the artists
in the marketing campaigns. “Some-
times we choose not to say very
much. because the mystique may be
more important than the artist him-
self,” says Shulman.

Some of the things learned in
these surveys include the fact that
the audience for Elvis Costello is
much more mature and older than
was previously suspected, hence his
advertising should reflect that. Bar-
bra Streisand, on the other hand, is
getting a younger audience all the
time, according to the surveys.

Griewank adds that not only art-
ists but specific albums and concert
performances are researched, to de-
termine what people like or dislike
about an artist’s particular work.

This information is passed on to the
a&r department, and then presum-
ably on to the artists to do with as
they will.

The research people point out that
their work is both for the long and
short term. Studies of changing de-
mographic (record buyers are get-
ting older) or the popularity of tape
are valuable not because they will
affect day to day decisions, but be-
cause they are important in long
range planning.

One thing the department is beef-
ing up is its surveys of concertgoers,
to determine not just what the fans
liked or disliked about the show, but
also how they learned about it, and
why they came. Information of that
sort can be helpful for future tours.

The department is surveying the
growing market for disco to deter-
mine among other things. whether
the music is attracting its own new
fans, or whether existing music fans
are expanding their horizons to in-
clude disco.

The profile of the LP buyer over-
all. says Griewank. corresponds very
closely to the profite of the average
American. “The average age of the
U.S. population is now a hair over
30.” adds Shulman, “and the post
war baby boom is the biggest bulge
in that population with the Wood-
stock generation now at about 32.
Most of them buy records. I'd say the

—_——

average record buyer may be a tiny
bit younger, in the late 20s.”

In terms of sex, Shulman says, it is
about even. Men buy more albums,
but there are slightly more female
buyers. In terms of white and black,
it too reflects the population with
about 85% white buyers and 15%
blacks.

He says that the surveys have also
pointed out that music, whatever its
type, is a mass appeal product, with
many people buying a few records
each, rather than only a few people
each buying hundreds of records.

At the same time the college mar-

- ket, with only about five million stu-

dents (tastemakers though they may
be), is not that important for bulk
sales compared to the overall market.

The mass market is growing. Five
million more people bought albums
this year than last, says Shulman,
and five million more are expected
in the next year. The company has
found that the current level of recog-
nition among the general public of
platinum type acts is at about the
same level as it is among fans in the
record shops.

The researchers note that collect-
ing information about the public’s
opinion on music is not difficult.
“Everybody has an opinion on mu-
sic. and they may not want to tell you
about politics or something like that,
but they’ll always talk about music,”

says Shulman.

Warner Group Reaping Benefits Of Survey

By STEPHEN TRAIMAN

NEW YORK-—-Warner Commu-
nications Inc. is starting to reap the
benefits of its two published indus-
try surveys on the prerecorded music
market both internally and exter-
nally.

The three WCI labels and WEA
Corp. are using the continuing sur-
vey info that provides both artistand
demographic profiles as a key aid in
targeting marketing, promotion and
media dollars, more effectively.

Outside the company, wide distri-
bution of the surveys to colleges, ra-
dio stations, Wall Street firms, other
labels, ad agencies and research
firms has broadened the image of

I need 1 and 2 Million
Country & Western
Cutouts, 8 Track &

Cassette Tapes

Call Alex Araco
(609) 386-3295

J@m%m%&?/?«/wo

PO 189 - Cadillac Road
Burlington, N.J. 08016

the music industry, “because it’s
bullish on records and that’s good
for our industry,” notes Mickey
Kapp, president of Warner Special -
Products.

“We only published the tip of a
massive submerged batch of data in
the two surveys,” he notes. “The first
helped destroy many of the indus-
try’s myths, particularly that the
older person no longer buys record-
ings. The second proved that gift-
giving of disks and tapes isn’t limited
to Christmas, and that some albums
should be targeted for sale as gifts,
rather than as self-purchases.”

The surveys have been continuing
on a regular basis, he points out,
with monthly profiles of all data
available to the individual labels, .

WEA and now the branches them-
selves.

Kapp. who spearheaded the sur-
veys with the aid of Dr. Martin Fish-
bein of the Univ. of lllinois, notes
that computer terminals across the
country now provide instant access
to the entire data base, with the com-
puter software program now offer-
ing three or four-way comparison of
data.

“As an example, we can find what
percentage of 15-19 year olds buy
classical music in the Northeast, and
compare this with any age group or
section for any music format.”

Information can be broken out on
the record store buyer versus the dis-
count store buyer. for instance. by
such demographics as sex, age, race,

region (seven standard marketing
areas) as a guide for targeting au-
diences by media and marketing
area, he observes.

Using country music as an ex-
ample. Kapp notes that “if our com-
puter runs show that 60% is sold in
rural areas, and 80% of sales are by
discount stores, then theoretically
the distribution for every 100 al-
bums would see 80% of the 60%—or
48 units—in discount outlets in rural
locations.”

WEA and the three corporate la-
bels also are using the profiles to de-
termine radio and tv media buys on
such artists as Al Jarreau, Emerson,
Lake & Palmer, Linda Ronstadt.

(Continued on page 135)

Booze Law Change Slaps Chicago Clubs

CHICAGO—Chicago’'s night-
clubs sqeon will bid goodbye to their
patrons under the age of 21 as a re-
sult of the city council’s vote last
week to raise the drinking age.

Clubowners. talent agents, man-
agers. and their clients expect the
move to put a crimp in the entertain-
ment scene at least temporarily,
however there’s no clear-out sign
pointing to long-range detrimental
effects.

The city council vote, with only
one dissenter, came as a victory for
supporters of a statewide movement
to raise the legal age from 19. This
trend has owners of suburban clubs,
which provide most of the area’s
rock band bookings. voicing deepest
concern. In Chicago, blues. folk and
jazz clubs are more common and at
tract clientele with a higher median
age.

Opponents of the 19 drinking age
have convinced many state legisla-
tors and municipalities that teenage
drinking problems, highway fatal
ties and vandalism, are a result of

By ALAN PENCHANSKY

the lowered age. The age require-
ment was dropped by the state from
21 to 19 in 1973.

“I think it’s got to have a negative
impact, observes talent buyer Dave
Ungerleider, owner of Chicago’s
Wise Fool’s Pub. “People have been
able to drink for the last five years
and you’ve come to depend upon
them for a certain percentage of
your business.”

George Patras, owner of Huey’s. a
Chicago rock venue, views the meas-
ure as another blow to a beleaguered
club scene.

“The music business has been
leaning toward concerts so clubs will
be getting out of it,” says Patras, who
stages five or six bands per week.
“I'm sure it’s going to hurt a certain
percentage.” he explains,

Several Chicago suburbs includ-
ing Palatine and Oak Park have
raised the age to 21 in the last year,
and at least one club shuttering is at-
tributed in part to these moves.

Other municipalities are mulling a
split move, allowing beer and wine

to be consumed at 19, but barring
hard liquor and carry-outs until 21.
Measures in both forms are cur-
rently before the Illinois House and
Senate.

Nightclubs in communities sur-
rounding Chicago draw the young-
est crowds. According to Kenneth
Voss, publisher of the lllinois Enter-
tainer magazine, the under 21 set
comprises 30% of patronage in sub-
urban clubs on average.

Jazz and folk rooms cater to a
much higher average age, notes
Voss, who has been leading a lobby-
ing effort against the reinstatement
measures.

On the bright side of the issue.
some Chicago clubowners believe, is
an anticipated influx of patrons 25
years of age and older. Some feel
this age group has been driven out of
the nightclubs by the younger
crowds. The new Chicago ordi-
nance, which exercises the munici-
pality’s home rule privilege. is ex-
pected to be put into effect by
Sunday (1).

il



RCA RECORDS PROUDLY ANNOUNCES
TS NEW ASSOCIATION WITH
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8 INDA CLIFFO

LET ME BE YOUR WOMAN

LINDA CLIFFORD - T ]
LET ME BE YOUR WOMAN § .
-

1978’S #1 MOST PROMISING R&B
FEMALE VOCALIST...HER NEW ALBUM

FULFILLS THE PROMISE. INCLUDES THE
SINGLE “BRIDGE OVER TROUBLED WATER? '?w

RS-921 g s/ 0K
iy 15
SPECIALLY PRICED 2-RECORD SET  RS-2-3902 RSO/CURTOM RECOROS. ReCORDS, N

PRODUCED BY GIL ASKEY
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A NEW ALBUM FROM THE HARD ROCKIN’
CHAMPIONS OF THE DETROIT SOUND.
YOU CAN'T GET BETTER ROCK AND ROLL
THAN THIS. ,

RS-1-3047

" PRDDUCED BY JDHNNY SANDLIN

Suzi Quatro

If you knew Suzi...

A STUNNING NEW ALBUM CONTAINING
THE SMASH HIT SINGLE “STUMBLIN’ INYrs.917
ALSO “IF YOU CAN’T GIVE ME LOVE”

AND “BREAKDOWN"

RS-1-3044

If you knew Suzi...

PRODUCED BY MIKE CHAPMAN

EeSha
e

AN ALL NEW ALBUM FROM ONE OF
ENGLAND’S GREATEST HITMAKERS.
FEATURING LEAD VOCALS BY

CHRIS NORMAN.

RS-1-30450L

" PRODUCED BY MIKE CHAPMAN
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Duo For

LOS ANGELES--John Barragrv
29 and Brad Bean. 30. have welded
a two-store chatn in Stevens Point.
Wis.. that successfully teams soft-
ware and hardware.

ing Wis. Software-Hardware Chain

Because of mounting competition
i hardware in Central Wisconsin,
the youthtul partners project several
more Hot Wax record/tape outlets
in the arca. They intend 1o stav with

the Edison’s Memory downtown
store as essentially an audio play-

back center with a basic stock of

records, tape and accessories.
“We have cight stores competing

tor the hardware customer,” Bean
states. "We are sull the software
store in town. Hot Wax opened in
Muarch 1977 near the Univ. of Wis-
constn at Stevens Pomnt campus.

Stop shoplifting...increase sales.

Maybe they're good kids or maybe they’re shoplifters. You'll never need to know when
you install a CHECKPOINT System. CHECKPOINT, the proven system for music
retailers, lets you open display cases, use open bin merchandising. Lets the shopper
hold the cartridges, fondle the cassettes, caress the albums. But, the items never leave

the store without being paid for.
Shrinkage goes down . . . sales goup. . . without increasing staff.

How CHECKPOINT does it and how well our system works is something that
hundreds of retailers now know . . . and that you can find out. Write or call us today.

(609) 546-0100

Checkpoint Systems, Inc.
110 East Gloucester Pike
Barrington, N.J. 08007

TELEX: 84-5396

non-microwave

GREGHPINIT

That 1.000 square foot store will
gross $130.000 this year. We can sec
the feasibility of several more such
locations in this viciity i the tu-
ture.”

Bean got his feet wetan hi i in
1969 and 1970. working at Wright's
World of Sound. San Dicgo. and
Falvey's House of Sound. Yuma.
Anz.. partime while in the Marine
Corps there.

When he was discharged. the for-
mer Minnesotan migrated o Ste
vens Point. where a mutual friend
ahgned him with Barragry.

The 1.800 square foot main stem
location in Stevens Point was a two-
level store front in the historic Whit-
ing Hotel. On the street level the two
set up a recorded music/accessories
INVENLory to attract street traftic. In
the basement, Edison’s built an ar-
ray of componentry that now aver-
ages out around $60.000 at retail.

Because the Whiting Hotel 1s a
Badger State historical landmark.
Edison’s kept the Havor of its prede-
cessor, a bridal shop. While inven-
tory has required major changes in
the record shop first floor. the three
different sectuons devoted to audio
downstairs still carry much of the
1900s flavor of the bridal shop.

As vou walk into the downstairs
area. vou move st through a sys-
tems setup where five or six different
rigs are displayed and then into an
adjacent car stereo demonstration
arca.

[n the middle is a high-end room.
where customers can sit in period
chairs under Tiffany lamps and lis-
ten. The primary room houses me-
dium-priced equipment with a com-
plete switching svstem. where more
than $30.000 worth of cquipmentin-
terfaces as patrons lounge in direc-
tor’s chairs. Dan Alfuth heads up a
service department behind the ex-
hibit arcas.

Edison’s handles Yamaha, JVC.
Ohm. Advent. B.1.C.. Fosgate and
Sanvo. The store started oul with
many more brands. but Bean savs
expericnce has taught him to con-
centrate on select tines, He sces the
hardware gross al between $275.000
and $300.000 in 1979. Caretul pre-
delivery checks prior to home instal-
lation and a 207 off list on anything
in the store to customers who have
bought previously figure in the as-
cending volume of Edison’s Bean
feels.

When the chance to open a
record/tape store tn a four-store stu-
dent-oriented small shopping center
arose in 1977, the partners leaped at
the chance. Hot Wax was an instant
winner.

[n addition 0 normal inventory.
headshop paraphernalia and T
shirts are stocked. Bean lauds man-
ager Judy Stowell for making the
store a success. Stowell works a full
day six days a week and five hours
on Sundav. with three part-timers
trom the campus 1o help out.

Hot Wax specials $7.98 product at
$5.29 and $6.15 for shelf items. Tape
is stocked in clear plastic-covered
shelving where itcan be taken out by
a store clerk. Stowell estimates 80%
of the volume is LP. 10% 15 tape and
the remainder in accessories. The
stores do not handle 45s.

Because of the groundwork Luid in
hardware. Bean is excited about the
prospect of videocassette and video-
disk. It appears so good that we
may have to move to larger quarters
by the time the systems are all avail-
able.” Bean forecasts. He estimates
that within a vear he'll know his
path. JOHN SIPPEL



Everybody knows that England Dan & John
Ford Coley are masters of the musical romantic
statement. But there’s a lot more to know
than that.

From the opening power chords of their
surprising new album, “Dr. Heckle and Mr. Jive)'
it's clear that something new is going on. And
it's great. It's a whole new side to this wonderful
duo. It's everything you expected. And a lot of
things you didn't.

England Dan and John Ford Coley.
Their new album “Dr. Heckle and Mr. Jive?

Includes their sensational new single, “Love Is The Answer.leiz
On Big Tree Records and Tapes. /) Produced by Kyle Lehning.

Distributed by ATCO Records.
A Division of Atlantic Recording Corp.

© 1979 Ariontic Becorhng Corp. @A Worner Communicatioms Co.




MCA Records
and
Butterfly Records
are pleased to
announce
the first release
of their new

assoclation.

The beginning of a bright future....




Featuring
J.P. Vignon

PRODUCED BY W. MICHAEL LEWIS & LAURIN RINDER
A RINLEW PRODUCTION
EXECUTIVE PRODUCER: A. J. CERVANTES

FLY-3100



ANEW STANDARD OF EXCELLENCE HAS ARRIVED
WE TAKE PRIDE IN THE FORMATION OF CREAM LIMOUSINE LTD.

CREAM LIMOUSINE AFFORDS UNVARYING QUALITY, VALUE AND PERFOR-
MANCE, WITH SERVICES AND OPTIONS WHICH ARE EXCLUSIVELY OURS. THE
RANGE OF CHOICE, FEATURING ALL NEW LIMOUSINES, IS DISTINCTIVELY LARGE

NOW. FOR THE FIRST TIME, PREFERENCES OF CONTEMPORARY TASTE AND LIFE-
STYLE ARE TAILORED TO BUSINESS OR ENTERTAINMENT TRAVEL ACCESSORIES
INCLUDE MOVIES, VIDEOCASSETTE, COLOR TELEVISION, MOBILE RADIO AND
BAR. WINE, PERRIER AND KRON CHOCOILATES PLEASANTLY REMIND YOU OF
YOUR WISE CHOICE WHEN YOU TRAVEL WITH CREAM,

WE WILL FULFILL YOUR SPECIAL REQUESTS, AND FURNISH ITEMS RANGING
FROM FRESH FRUIT TO FIELD GLASSES . . . . VIRTUALLY ANY AMENITY YOU MAY
DESIRE DURING TRAVEL OR UPON DESTINATION. BAR STOCK SUPPLIED, OR
YOUR PRIVATE STOCK MAINTAINED.

OUR CHAUFFEURS SERVE WITH PRIDE AND RESPONSIBILITY. YOUR SPECIAL
INSTRUCTIONS ARE PRECISELY FOLLOWED.

HELP US CELEBRATE THEBEGINNING OF THE ULTIMATE TRAVEL STANDARD. CALL
UPON CREAM FOR YOUR VERY NEXT LEISURE OR BUSINESS TRAVEL

OUR REPUTATION WILL BE BUILT UPON THE COMPLETE APPROVAL OF OUR
VALUED PATRONS.  WE AWAIT YOUR INQUIRY.

\_yﬁ_ /: 3704 240k Slreet Zﬂq-ﬂww,,/ f”,’/' LAY 11007 (o19) 784 2661

=

AMERICAN EXPRESS, MASTER CHARGE, VISA, CORPORATE AND PERSONAL ACCOUNIS HONORE



FILM REVIEW

‘Hair’ Could Shove
The Doldrums Aside

NEW YORK-“Hair,” the UA
movie, may be just what the industry
needs to move out of the relative dol-
drums of early 1979. If audience re-
action creates the same repeat view-
ings as generated by “Saturday
Night Fever” and “Grease.” the
RCA soundtrack double album
could be a big mover through 1979.

Regardless of personal feelings
over the flower children and their
opposition to the Vietnam conflict,
*“Hair” succeeds on two levels.

For those who lived through the
period, it’s a vibrant re-creation of
the mood and exuberance of free
spirits, lustily performed by a fresh
array of new faces and appealing
voices.

For others too young to relate to
the peace movement, it succeeds on
a level of pure entertainment, offer-
ing a fast-moving two hours of song
and dance that has appeal all its
own.

Director Milos Forman assem-
bied an artful cast to re-create the
book and lyrics of James Rado and
Gerome Ragni and the score of Galt
McDermott. The film succeeds in its
own way as the original New York
Shakespeare Festival production
did when it burst on the scene in Oc-
tober 1967.

The simple story hasn’t changed.
An Oklahoma farmboy spends his
last days before Army induction in
New York. falls in with a tribe of
Central Park hippies, attracts a New
Jersey socialite to the group, then
leaves for basic training in Nevada
where the tribe follows, with unex-
pected results that a decade ago put
the perspective of Vietnam in its
place.

It is the cast that makes the movie.
with the songs transformed to hi fi
level with Dolby encoding and good
theatre sound systems, and the crea-
tive, yet natural choreography of
Twyla Tharp adding a strong di-
mension to the show’s translation to
film.

Tout for future disk appeal such
names as Treat Williams as tribe

leader Berger, John Savage (now in
“The Deer Hunter”) as farmboy
Claude. Beverly D’Angelo (now in
“Every Which Way But Loose™) as
socialite Sheila, Annie Golden of the
Shirts as tribe member Jeannie; Don
Dacus, new lead guitarist of Chi-
cago, as Woof; Dorsey Right as
Hud, and as his fiancee, Cheryl
Barnes who has perhaps the top
single candidate in an evocative
“Easy To Be Hard” which produced
the biggest applause of the New
York preview audience.

Epic’s Melba Moore and Ronnie
Dyson, who had the hit “Aquarius”
on Broadway. are really extraneous
in one small segment at the giant
Washington, D.C., “peace in” with
the lead vocals on “3-5-0-0.” and are
virtually the only “names” in the
large cast.

Among highlights are Savage in a
poignant “Where Do I Go?"; the
five Stylistics as Army recruiters in a
brilliant “Black Boys/White Boys”
sequence that juxtaposes the recruit-
ing station with scenes in Central
Park as black and white trios of girls
sing about the opposite color sex;
Williams in a rousing “I Got Life” as
he breaks up the debutante’s subur-
ban party; D’Angelo as lead on a
stunningly effective “Good Morn-
ing Starshine” as the tribe heads
across the Nevada desert in an open
convertible to see Savage, and Nell
Carter of Broadway’s “Ain’t Mis-
behavin’” as the strong lead in
“Abie Baby/Fourscore” and “White
Boys.”

Choreography is especially effec-
tive in tight scenes under the Central
Park arches, across the Sheep
Meadow expanse, and in the jail-
house-locale of the title “Hair.” as
Williams, Dacus and Dorsey extol
the virtues of their locks and what
they really represent—freedom.

“Hair” may not be everyone’s cup
of tea, but as a solid entertainment
vehicle it offers a level of pure enjoy-
ment that should be translated to
many boxoffice—and album—dol-
lars. STEPHEN TRAIMAN

Bennett’s Testimony Ends;
Klein Tax Trial Continues

NEW YORK-With the testi-
mony of star witness Pete Bennett,
over. the prosecution in the second
Allen Klein tax evasion trial began
calling other witnesses to corrobo-
rate Bennett’s assertion that he and
Klein split the proceeds from the
sale of promotional disks.

Both men have been charged with
income tax evasion stemming from
the alleged sale of the disks, most of
which were from Apple Records,
which Klein headed when he was
manager of the Beatles.

Bennett, who pleaded guilty to the

Piks-Jade Accord

CLEVELAND-Piks Corp.. an
independent distributor based here,
‘and American Jade, Inc,, of Detroit,
have inked a manufacturing/distri-
bution pact for the worldwide re-
lease of American Jade projects on
their Seeds & Stems label.

A new corporation, H&K Music,
Inc., has been formed for the pur-
pose of distributing the product
worldwide. Scheduled for release
soon is Mitch Ryder’s “How I Spent
My Vacation,” his first album since
1971.

charge. spent seven days on the wit-
ness stand, describing how disks
from Capitol Records and other
sources were shunted to a Long Is-
tand City depot where they were
held until he sold them to one-stops
and distributors.

At one point, Bennett testified
that Klein told him to sell promo
copices of the triple LP *“Concert For
Bangladesh,” a charity concert, for
$9 each.

Other witnesses included Sam
Weiss of Win Records. who testified
he purchased disks from Bennett,
and Harold Seider, former counsel
to Abkco Industries, who testified
that Klein asked for 10,000 promo
copies of the Beatles’ “Let It Be” LP.

RCA Intl Widens

NEW YORK—RCA Records un-
veils two new international oper-
ations within the next two weeks, in
the Netherlands Sunday (1) and in
Belgium May 1.

By year’s end, further reveals Art
Martinez, division vice president, in-
ternational, RCA will establish com-
panies in Scandinavia, thus com-
pleting its European network.

STEEL GOLD—Walter Egan, second from the left, presents copies of his gold

single for his Columbia disk *‘Magnet & Steel’ to his producers Lindsay Buck-

ingham, left, and Richard Dashut, second right. That's Swell Sounds execu-
tive Stan Lewerke on the right.

Producers Organize
And Seek Members

By RADCLIFFE JOE

NEW YORK-The recently
formed American Record Producers
Assn. has shifted its operations into
full gear with the launching of a na-
tionwide membership drive. Also in-
volved is the development of a com-
prehensive series of educational
programs aimed at upgrading all as-
pects of the industry.

According to spokesperson Ken
Baum. head of Aria Productions
here, the 12-point program for
growth will:

® Work toward setting industry
standards for producers in particu-
lar and the industry as a whole.

® Establish a referral service for
use by industry people seeking the
services of top-flight producers and
vice versa.

® Structure an annual awards
show for excellence by producers
and other members of the industry.

® Establish regional chapters of
the association.

® Set up a legal referral service
for members who need it. This serv-
ice will also help members sort
through the legal tangle of contract
language.

® Formulate a market research
facility for the edification of the as-
sociation’s members.

® Correlate special courses in
conjunction with major colleges
around the country which will train
producers to improve the quality of
their work, and disco deejays who
want to turn to producing.

® Establish a videotape service
that will capture the highlights of all
association workshops and semi-
nars, made available to members at
nominal cost.

® Set up a speakers bureau
through which members will repre-
sent the industry’s producers at col-
leges. conventions and other func-
tions.

® Promote national WATS line
through which label executives can
contact producers and production
companies.

Arizona Audio

® Continued from page 15

age on accounting practices and
“some pilfering.” He indicated the
January shortage was caused mainly
by theft.

Williams estimated the total dol-
lar amount of Arizona Audio mer-
chandise lost to theft since the firm
opened its doors “could have ex-
ceeded” $500,000 but “was less than
$1 million.” He said he suspects the
thefts were committed by persons
“inside and outside” the company.

Judge Caldwell scheduled the
next hearing for Monday (26).

® Publish a handbook to be ti-
tled. “A Producer’s Guide To The
Record Industry,” with information
pertinent to the role of the producer.

® Compile an annual directory
for the use of producers, to list all
available engineers, arrangers, or-
chestrators and copywriters.

Swedish Jazz
Line Goes To
Moss Group

NEW YORK-The classic Story-
ville jazz label of Scandinavia will
appear in the U.S. for the first time
under the auspices of a U.S. distrib-
utor, the Moss Music Group.

The deal is the result of negotia-
tions completed by Ira Moss, presi-
dent of the Moss Music Group, and
Carl Knudsen and Dag Haeggquist
of the Sonet Co. of Scandinavia.

Storyville, with a catalog of more
than 200 albums, was started by
Knudsen 26 years ago. He built the
company largely by scouring the
U.S. for defunct jazz labels willing to
sell jazz masters to him.

Heading the first release, due
early next month, is an album,
“Fancy Dance” by Joe Sample, who
currently has the No. 1 jazz album
here with “Carmel” (ABC).

Other acts in the initial release in-
clude performances by Warner
March/Lee Konitz, Archie Shepp
and the New York Contemporary
Five, Duke Ellington/Johnny Hod-
ges, Harry “Sweets” Edison/Eddie
“Lockjaw” Davis, the Eddie Con-
don All Stars with Wild Bill Davi-
son, Brownie McGhee/Sonny
Terry, and “Ed Hall From Hang-
over, Vol.4.”

- HELP WANTED

P.O. Box 219 -

for Major New York Record Wholesaler

CUT-OUT BUYER

Heavy experience in foreign and domestic areas—Salary com-
mensurate with qualifications.

Write to:
Island Park, N.Y. 11558

ATTENTION!!!

ALL RECORD DEALERS EVERYWHERE!

WE ARE HERE 365 DAYS A YEAR
TO SERVE YOU—BY PHONE. TELEX OR IN PERSON

9:00 AM tn 9:00 PM Daily & Sat

11:00 AM to B.00 PM S

Sunday & Haolidays

We have been in this business for over 30 years.

NO ONE IN THE WORLD CAN MATCH OUR INVENTORY . ..
WE HAVE EVERYTHING—ALL THE TIME—INCLUDING
ALL MAJOR and OVER 1,000 DIFFERENT MINOR LABELS.

IF YOU DON'T KNOW ABOUT US,
IT'S TIME YOU DID!

WE WILL NOT BE UNDERSOLD

s $ 385

WE SHIP ANYWHERE IN THE WORLD

\HQ
"'j KING KAROL

“ﬁu-

,_.1!'. B

All prices FOB, New York
5100 Minimum order shipped

{Betwaen Broadway
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AUDIOPHILES

4 Jazz LPs By
Direct Disk Labs

By SALLY HINKLE

NASHVILLE—Direct Disk Labs
will release four variations of jazz-
oriented audiophile recordings by
Lenny Breau, the Dukes of Dix-
ieland and Thumbs Carlisle, and is
looking to produce or contract 12
more LPs within the next few weeks.

Notes Paul Wyatt: “Right now,
we're also working on a couple of
lease deals, one foreign and one do-
mestic for contracted product that
falls within the audiophile cate-
gory.”

Scoring its biggest success with
Dave Brubeck’s double LP set, Di-
rect Disk has also brought bluegrass
and the instrumental talents of
Buddy Spicher, one of Nashville’s
most prominent session players, to
the audiophile scene.

“The projects we cut here are
unique in Nashville,” comments
Wyatt. “And [ think what we're
doing is broadening the scope of the
city in that it’s just not known for
country, but as a recording center
period.”

The Breau, Dukes of Dixieland
and two LP projects by Carlisle are
slated for early April release, with
Breau offering a form of free jazz
and Carlisle a purely jazz and more
pop-oriented collection.

The Breau and Dukes of Dix-
ieland projects were produced by
Joe Overholt and recorded at Nash-
ville’s Soundstage Studio.

‘Ambush’ Cranks Hayden-Stewart

Susan Wells Album First Entry Via CBS Affiliation

LOS ANGELES—A simultaneous
promotional push to discos and pop,
soul and disco radio stations will be
the rule at the new CBS-affiliated
production company owned by in-
dependent disco promotion man
Tom Hayden and Interworld Music
president Michael Stewart.

The as-yet-unnamed company’s
three-year deal is with the CBS Rec-
ords Group with the first LP set for
Columbia: Susan Wells’ “Ambush,”
to be produced by lan Levine. A
minimum of four projects are slated
for the first year with an LP by Eric

"Roberts also pegged.

CBS will distribute in the U.S. and
Canada and has first refusal right
for the U.K. and Japan. Other terri
tories are open.

Hayden will handle the a&r end
while Stewart tends to business ad-
ministration, or as Hayden jokes:
“He’s the clout and I'm the work.”
Explains Stewart: “We consult each
other, but signings and the creative
decisions are Tom’s.” Publishing
will be a joint venture between Hay-
den and Interworld.

Hayden points to the simulta-
neous pop and disco breakouts
made by the Amii- Stewart and
Beach Boys hits as proof that both
markets should be covered at once.

“Crossover has to happen a lot
faster now.” he says. “You can no
longer wait for the record to go top
five on the disco chart, and then

MASTERS WANTED

Music Company with worldwide distribution seeks record-
ings for intensive marketing. Special requirements are DISCO,
Classic and Modern Jazz. Other types might be considered.

AMPRO Productions, Inc.

150 Fifth Ave
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By PAUL GREIN

bring it up from the bottom of the
ré&b chart until it gets top five and
then bring it up from the bottom of
the pop chart. For the good of the to-
tal sales picture, it has to be worked
at all levels straight away.

“CBS will be helping us from the
very start going after Top 40 and
r&b radio,” Hayden explains.
“We’re not just promoting this as
disco product but as disco/radio
crossovers.”

“It depends on the record of
course,” says Bruce Lundvall, presi-
dent of the CBS Records Division,
“but that’s the general intention.
Some records have to get started at
the disco level first, but on others we
work all formats simultaneously,
like our recent Cheryl Lynn hit.”

CBS’ entry into this deal, coupled
with Columbia’s recent pact with
Sam Weiss’ Sam Records, seenis to
represent, in Stewart’s words, “the
establishment getting into disco.”

But Lundvall cautions, “We’re not
aggressively out looking for disco
specialists with which to make pro-
duction deals. We'll do it when it
makes sense, but our principal inter-
est is taking artists on the label

through the disco channel and onto
Top 40 and r&b radio.”

In general terms, pop and soul ra-
dio will be worked by CBS, while
club and disco radio play will be
pursued by Hayden’s five-person
promotion staff. This includes radio
promotion chief Ralph Tashjian,
former head of national promotion
at 20th Century-Fox and Motown.

“We also have a good budget
from CBS to hire whoever we see
fit,” says Hayden, “and then CBS
will get involved the rest of the way
to bring it home for us.”

In some cases Hayden and Stew-
art will match artist, producer, ar-
ranger and songs, but they will more
often simply contract a producer to
deliver the completed package.

While this is Interworld’s first pro-
duction agreement in the disco area,
it has existing disk production agree-
ments with several individual artists,
including Bill Conti on UA,
Couchois on Warner Bros. and Wal-
dorf Travers on UA in the UK.

The firm will be headquartered in
Hayden's promotion offices on Sun-
set Blvd. in Los Angeles and on 56th
St. in New York.

= SURPRISES IN VOTING o
Natlonallsm Winner In I

Canada s Juno Awards l

By DAVID FARRELL

TORONTO—Nationalism proved
to be the big winner at the 15th an-
nual Juno Awards show staged at
the Harbour Castle Convention
Center Wednesday (21) and tele-
vised nationally by the Canadian
Broadcasting Corp.

It was spelied out in the beginning
by host Burton Cummings, who
noted that 1978 was the year Ameri-
can radio stations played 30% Cana-
dian content and it was reinforced
by Prime Minister Trudeau, who
used his time onstage to drop a clear
electoral plug for the Liberals Cul-
tural policy.

There were no clear winners as
there were last year when singer Dan
Hill walked off with four of the
pyramid-shaped awards. Canadian
acts with U.S. top 10 successes did
capture key categories, such as Anne
Murray, Nick Gilder and Gino Van-
nelli. But others who achieved in the
U.S. market, but failed to pander to
the Canadian market, did not fare
well at all.

In this category there were pro-
ducers such as Brian Ahern and Bob
Ezrin, singer/songwriters such as
Paul Anka, Joni Mitchell, Neil
Young and Rick James, and musi-
cians including David Foster and
Maynard Ferguson.

There were some surprises to be
had in this year’s proceedings, how-
ever, which is voted on by the 900
members of the Academy of
Recording Arts and Sciences. Classi-
cal guitarist Liona Boyd, for in-
stance, was not nominated in the ob-
vious category but in the
instrumentalist block and she beat

Shemel Speaker

NEW YORK-Sid Shemel, UA
Music Publishing counsel, will ad-
dress the Copyright Luncheon
Circle Friday (6) on “Acquisition
And Sale of Music Copyrights.”
Lunch is at noon at Rosoff’s, 147 W.
43 St., in Manhattan, with tariff of
$8.50 per person.

out Frank Mills, who is riding high
on both sides of the border with
“The Music Box Dancer.”

Another unpredictable front run-
ner was Murray McLauchlan who

(Continued on page 156)

Gillette Recording
Direct-To-Disk LP

LOS ANGELES—Singer/song-
writer Steve Gillette will record a
“moderately priced” direct-to-disk
album on Sierra/Briar Records. The
record will have a $9.98 list price.

Mastering the sessions is Bruce
Leek, who reportedly has mastered
more than 30 direct-to-disk records
and has worked with major audio-
phile labels.

Gillette’s “Sweet Melinda” ap-
pears on the new John Denver LP
and his “He Can’t Help It If He’s
Not You” appears on Anne Mur-
ray’s latest album.

OFF-B'WAY REVIEW
Fitzgerald Scores
In 1-Woman Show

NEW YORK—One of the more
enjoyable programs of musical en-
tertainment to be found here these
days is at the off-Broadway Round-
about Stage One Theatre, where
Geraldine Fitzgerald is doing
“Streetsongs,” her one woman, all-
music revue.

Al 64, Fitzgerald exudes as much
magnetism as al any other time in
her 40-year stage career. “Street-
songs” started out as a cabaret act at
the popular Reno Sweeney’s in
Greenwich Village.

The popularity of the show esca-
lated from then to the point where
Richard Maltby, Jr., who brought
such musical successes as “Ain’t
Misbehavin’ ” to Broadway, decided
to produce it as a theatre revue.

With any lesser personality the
show would not have worked, but
with Fitzgerald it is brilliant.

Using the expertise and stage
presence which won her ovation and
awards for such shows as “Three
Penny Opera,” “The Glass Menag-
erie,” “Ah  Wilderness,” “Long
Day’s Journey Into Night,” “A
Touch Of The Poet,” and “Shadow
Box,” plus a slew of movies, Fitz-
gerald creates an evening of warm
and satisfying entertainment.

She has selected her repertoire
from British, Irish and American
folk songs, and presents them with
grace and class. Even her subtle
hints at the “troubles” in her native
Ireland, and the fact that she isan Ir-
ish nationalist, are inoffensive and
acceptable.

The two hour entertainment in-
cludes such selections as “Poor
People Of Paris,” “Danny Boy,”
“Oh, The Nights Of The Kerry
Dances,” ‘“‘Underneath The
Arches,” “Saturday Night At The
Rose & Crown,” and “Theme From
Three Penny Opera.”

Fitzgerald is supported onstage by
Tom Myers on woodwinds; Greg
Utzig, guitar; and Stanley Wietrzy-
chowski, piano, Wietrzychowski,
also arranged the music, and is mu-
sical director to the production. Vo-
cal direction is by Andy Thomas An-
selmo. RADCLIFFE JOE

Record Co. Moves

SEATTLE—First American Rec-
ords, Inc., and its distributed labels,
Music Is Medicine, Potato, The
Great Northwest Music Co., Pic-
adilly, Burdette and Stony Plain,
have moved to new offices. The new
address is 65 Marion St., Seattle,
98104. The phone number is (206)
625-9992.

NOBODY COVERS RETAIL
LIKE BILLBOARD...

In fact, nobody else is even
trying. There’s more to retail
than store reports. Find it

all in Billboard.

ALWAYS OPEN
FOR BUSINESS.
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that Maxell is the fastest- we've assembled a few

growing brand of recording  of our tapes for the group
tape in the country today. portrait you see here.

Take one home for a solo
performance.

You'll hear why they've
been selling so fast.



201YDOI

WE'RE I‘-R!EGRE WITH MORE HE

Just last year we promised that records, chart positions and exciting And what weve accomplished so
youd feel the power of the New Polydor.  new discoveries we've made tells you  far is just the beginning. You have our
One look at the Platinum records, Gold ~ were keeping that promise. word for that.



R NARMY

VER THAN EVER BEFORE.

Mills -
BOX DANCER

MUS’IC

g =te
- PS MARCH 26TH

SHIPS

-8 L COMING SOON

THE POI.YDOR FAMILY. HITS ARE OUR FUTURE

r YCM\\ COMPA.\




30

MARCH 31, 1979, BILLBOARD

General News

Warner Bros. Act Development Wing Blooms

LOS ANGELES—With an un-
usually high number of newcomer
releases in the past several months
plus subsequent tours, the Warner
Bros. artist development department
has been a vital link in the overall
success of both album and tour.

Cases in point include Dire
Straits, Nicolette Larson and the up-
coming support of Rickie Lee Jones,
Couchois, Van Halen and Tin Huey.

The department, established in
1972 by Bob Regehr and Carl Scott,
is looked upon as the prototype of
other artist development operations.

“Up until Regehr conceived artist
development, it was called artist re-
lations which was established as a
hand-holding responsibility,” ex-
plains Scott, vice president of artist
development.

““Artist development here is
looked upon as an extension of the
manager. We ask ourselves ques-
tions the manager will ask before he
asks them. We work closely with the
agent. promoter and tour manager,”
says Scott.

Artist development also works in

tandem with promotion, merchan-
dising, sales and other creative serv-
ice wings.

With Dire Straits. says Scott, it
was kind of an automatic thing
where the band “just happened”
due to the power of the record.

But once Dire Straits hit the road
in March, artist development began
playing a crucial part in establishing
high visibility and coordinating cach
date with advertising. promotion,
publicity and other areas.

At all times, says Scott, there is an

By ED HARRISON

artist development person on the
road with a band, responsible for
coordinating all aspects of the tour.
In the case of Dire Straits. Boston
rep Ellen Darst made the full month
tour.

“What we did with Nicolette was
identical in structure as Dire
Straits,” says Scott, “working with

- the agent, manager, local Warner

Bros. man and the WEA branches.”
The Rickie Lee Jones tour is in the

planning stages. Although already

prepared even before the album was

Firm 22 NARM Regional Meets

NEW YORK-The National
Assn. of Recording Merchandisers
begins its 1979 regional meetings in
Secattle on Aug. 13, the first of 22 ses-
sions, an expanded number from
last year.

Following the Seattle meeting are:
San Francisco (14), Los Angeles
(15), Dallas (21), Houston (23),
Miami (24); Denver, Sept. 10, Min-
neapolis (I1), Toronto (13), Boston

(14), Nashville (18), Charlotte (19),
New Orleans (21).

Also. Cincinnati, Oct. 9, St. Louis
(10), Atlanta (12), Cleveland (16),
Detroit (17). Chicago (19). New
York (22). Philadelphia (23) and
Washington, D.C. (25).

The mectings, which are free, in-
clude educational sesstons. new
audio/visual presentations and vari-
ous industry speakers.

released was a videotape (there are
ones of Dire Straits and Nicolette as
well) which will be used in-store. by
local branches, on national tele-
vision, and cable outlets such ag
Home Box Office.

“We also use the films for promot-
ers who might not be familiar with
the artist performing.” says Scott.
New avenues of film exposure are
being explored.

Regehr, meanwhile, deals with
agencies and managers before Scott
intercedes with the budgets and
other financial aspects.

Regehr and producer Lenny Wa-
ronker are now putting together a
touring band and dates so that Jones
can be on the road by May 1.

Scott states that Regehr's domain
also includes coupling artists so that
headliner and opening act don't
conflict.

With Michael Franks, also on
tour, artist development tries to
create high in-store visibility for his
product, set up radio interviews in
the market., and support the pro-
moter with more merchandising and

INSIGNIFICANT?

An order for blank tape or accessories that might seem inconsequential to a large manufacturer is signifi-
cant to us. We represent nearly all the major manufacturers of these products and our shipments are
usually comprised of many lines. We ship hundreds of these orders on a 24-hour, freight-paid basis and,
by shipping individual stores of a multi-store group, for example, we can substantially reduce the inventory
that you need to maintain. To us, you’re NOT insignificant.
I'd like to show you how we can help to make YOUR blank tape and accessory business more profitable.
Contact me at the Diplomat Towers at the NARM Convention in Florida, or cail me anytime on our toli-free
number, (800)523-2472.
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ad support if tickets are moving
slow.

“We try to draw attention to that
venue on that night.” explains Scott.

There are artists who don’t want
to be physically available for such
support, says Scott, which means
that other approaches musi be
sought.

“We might not work directly with
a Bonnie Raitt at the radio level. but
with our accounts,” Scotl says.
“We’'ll do ticket giveaways and other
prontotions around that date.”

The department has a daily artist
development hotline which gives
each one in the department an idea
of what transpired and what to ex-
pect when the artist comes into an-
other market.

Weukly conference calls are
plugged into all five territorial re-
gions alerting the staff to what's
recently lranspxred in the merchan-
dising meeting, which album re-
leases have been bumped and what
to look for when an act comes to that
market.

Scott says that his 23-person de-
partment can accommodate 40 acts
per month utilizing all manpower.

While in most cases an artist’s suc-
cess doesn’t happen overnight, Scott
isn’t as much concerned with “sell-
ing records tomorrow™ but what will
happen “down the line.”

“It's the next record and the one
after that and the next tour. We're
planting the seed now and building
for the future and the next single.”

A new wing of the department is
college artist deveiopment, some-
lhmo ‘arner Bros. hasn’t had in a
number of years. George Calagna,
who heads the college division,
works out dates with schools. offer-
ing them what's available in terms of
merchandising and support.

“We'li use the same formula at a
school as we would for Dire Straits
in Cleveland,” says Scott.

Warner Bros. recently supported a
Talking Heads date at Los Angeles’
Roxy with an afternoon concert at
UCLA before an estimated 10,000
persons.

The five artist development re-
gions are Los Angeles for the 11
Western states, Chicago for the Mid-
west, Boston for the Northeast, At-
lanta for the South and New York,
responsible for the entire state.

Ted Cohen, national artist devel-
opment coordinator, has relieved
some of Scott’s workload. taking
over the directorship of the field
force.

C’right Seminar

® Continued from page 15

Argument over multiple titles
being listed on a registration form
under the folio/collection provision
showed that cross-referencing by the
Copyright Office might not securely
cover the numerous titles filed in
such a form.

It was agreed that the sironger
protection afforded a composition in
a singular registration often out-
weighed the economy of muitiple
title listings under a collection.

Henninger stressed that registra-
tion be as correct as possible. noting
the office was heavily burdened by a
backlog created when everyone tried
to register songs at the end of 1978.
To provide ihe Western U.S. with a
full work day with the Copyright Of-
fice. an-operavional phone number,
(703) 537-5700, has been instituted.
There is 2 codaphone after hours
availabie to those who wish only
forms rushed out.



The lady is Tasha Thomas and her killer album
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Bilboard Singles Radio Action

Playlist Top Add Ons Playlist Prime Movers * Regional Breakouts & National Breakouts

Based on station playlists through Thursday (3/22/79)

PRIME MOVERS-NATIONAL

BLONDIE-Heart 0f Glass (Chrysalis)
(D) AMII STEWART-Knock On Wood (Ariola)
FRANK MILLS-Music Box Dancer (Potydor)

TOP ADD ONS -NATIONAL

(D) PEACHES & HERB—Reunited (Polydor)
(D) CHIC-I Want Your Love (Atlantic)
GEORGE BENSON-Love Ballad (Warner Brothers)

BREAKOUTS -NATIONAL

WINGS—-Goodnight Tonight (Columbia)
ORLEANS—Love Takes Time (Infinity)
ROGER VOUDOURIS—-Get Used To It (Warner Brothers)

D -Discotheque Crossover

Isted: as determined by station
personnel. )
PRIME MOVERS—The two
products registering the great.
est proportionate upward
movement on the station’s
playhst. as determined by sta-
tion personnel.

BREAKOUTS—Biliboard Chart
Dept. summary of Add On and
Prime Mover information to re-
flect greatest product activity
at Regional and National levels.

Pacific Southwest Region

® TOP ADD ONS

(D) PEACHES & HERB—Reunited (Polydor)
DELEGATION—Oh, Honey (Shadybrook)
GEORGE BENSON- Love Ballad (Warner

Brothers)

o WINGS—Goodnight Tonight (Columbia)
De PEACHES & HERB—Reunited (Polydor)
* BILLY JOEL-Big Shot (Columbia) 22-13
* %.ONDIE-Heart 0fGlass (Chrysalis) 29-

KRTH (FM)-LA.

o DELEGATION-Oh, Honey (Shadybrook)
® WINGS-Goodnight Tonight (Columbia)

* SUZI QUATRO & CHRIS NORMAN—
Stumblin’ In (RSO} 20-12

D& PEACHES & HERB-Reunited (Polydor) 28-
17

KFi-LA.

® BADFINGER-Love Is Gonna Come At Last
(Elektra)}

® WINGS-Goodnight Tonight (Capitol)

+ FRANK MILLS—-Music Box Dancer
(Polydor) 10-4

D+ VILLAGE PEOPLE—In The Navy
(Casablanca) 14-8

KFXM—San Bernardino

® GEORGE BENSON-Love Ballad (WB)
® ROGERVOUDOURIS—Get Used To It (WB)

* FRANK MILLS—Music Box Dancer
(Polydor) 20-14

* DIRE STRAITS—Sultans Of Swing (WB) 12-6
KERN-—Bakersfield

® GEORGE BENSON-Love Ballad (WB)
® WINGS—Goodnight Tonight (Columbia)

* 000BIE BROTHERS~What A Fool Believes
(WB) 7-4

D+ GLORIAGAYNOR— | Will Survive (Polydor)
31

KOPA—Phoenix

® WINGS—Goodnight Tonight (Columbia)
De THE JACKSONS-—Shake Your Body (Epic)

D# SISTER SLEDGE—He's The Greatest Dancer
(Cotillion) 28-18

* BLONDIE—Heart 0f Glass (Chrysalis) 21-
11

KTKT-Tucson

KYNO—Fresno

D+ AMII STEWART—Knock OnWood (Ariola)
30-22

* HEART-Dog & Butterfly (Portrait) 21-16

KQEO—Albuquerque

® WINGS~Goodnight Tonight (Columbia)
De PEACHES & HERB—Reunited (Polydor)
* BLONDIE—Heart Of Glass (Chrysalis) 8-4
* BT0-Heartaches (Mercury) 23-18

KENO-Las Vegas

De CLAUDJA BARRY-Boogie Woogie Dancin’
Shoes (Chrysalis)

o WINGS~Goodnight Tonight (Columbia)
+* STYX—Renegade (A&M) 10-5
+ HEART--Dog & Butterfly (Portrait) 7-3

KFMB—San Oiege

o ENGLAND DAN & JOHN FORD COLEY-Love
Is The Answer (Big Tree)

BLONDIE—Heart Of Glass (Chrysalis)
FRANK MILLS—Music Box Dancer (Polydor)
(D) AMII STEWART—Knock On Wood (Anola)

BREAKOUTS

WINGS~Goodnight Tonight (Columbia)

McGUINN, CLARK & HILLMAN—Don't You
Write Her Off (Capitol)

ORLEANS—Love Takes Time (Infinity)

KFRC-San Francisco

De CHIC-| Want Your Love (Atlantic)
o WINGS~Goodnight Tonight (Columbia)

D+ THE JACKSONS—Shake Your Body (Epic)
25-15

* BLONDIE-Heart Of Glass (Chrysalis) 12-7

KYA-San Francisco

® WINGS—-Goodnight Tonight (Columbia)

* BELL & JAMES-Livin' it Up (A&M) X-25

* DELEGATION-Oh, Honey (Shadybrook) 20-
15

KGW-Portland

® WINGS-Goodnight Tonight (Columbia)
® LINDA RONSTADT--Just One Look (Asylum)

D GLORIAGAYNOR—| Will Survive ( Polydor)
2117

+ BOBBY CALDWELL~What You Won't Do For
Love (Cloud) 17-13

KING—Seattle

® WINGS~Goodnight Tonight (Columbia)

© RAYSTEVENS-| Need Your Help, Barry
Manilow (WB)

* GEORGE BENSON—Love Ballad (WB) X-21
* PEACHES & HERB—Reunited (Polydor) X-
26

KJRB—Spokane
De PEACHES & HERB-Reunited (Polydor)

® PEACHES & HERB—Reunited (Polydor)

+ VILLAGE PEOPLE-In The Navy
(Casablanca) 27-21

+ BLONDIE~Heart Of Glass (Chrysalis) 18-8

KRSP—Salt Lake City

o WINGS—-Goodnight Tonight (Columbia)
De PEACHES & HERB—Reunited (Polydor)

D& AMIISTEWART—-Knock On Wood (Ariola)
18-11

+ FRANK MILLS—Music Box Dancer
(Polydor) 6-2

KIMN-Denver

De THE JACKSONS—-Shake Your Body (Epic)
De PEACHES & HERB-Reunited (Polydor)

D& AMII STEWART-Knock OnWood (Aricla)
159

* BLONDIE-Heart 0f Glass (Chrysalis) 20-
12

KJR—Seattle

© MARC TANNER BAND-~Never Again
(Elektra)

+ FRANK MILLS—-Music Box Dancer
(Polydor) 24-13

D+ PEACHES & HERB—Shake Your Groove
Thing (Polydor) 11-5

KLIV-San Jose

® WINGS—-Goodnight Tonight (Columbia)
De THE JACKSONS—Shake Your Body (Epic)

D AMII STEWART—Knock On Wood (Ariola)
16-11

* BELL & JAMES-Livin' It Up (A&M) 14.7

KROY—Sacramento

® McGUINN, CLARK & HILLMAN-Don't You
Write Her Off (Columbia)

De PEACHES & HERB—Reunited (Polydor)

* FRANK MILLS—Music Box Dancer
(Polydor) 21-10

* BEEGEES-Love You Inside Out (RSO) 14-8

KYYX—Seattle

o WINGS~Goodnight Tonight (Columbia)

* McGUINN, CLARK & HILLMAN—Don't You
Write Her Off (Capitol) Ad-28

+ GEORGE HARRISON—Blow Away (Dark
Horse) 30-26

KCBN—Reno

® GEORGE HARRISON—Blow Away (WB)
® GEORGE BENSON-Love Ballad (WB)
* BELL & JAMES—Livin' It Up (A&M)20-15

+ FRANK MILLS—-Music Box Dancer
(Polydor) 28-14

® McGUINN, CLARK & HILLMAN--Don't You
Write Her Off (Capitol)

® WINGS~Goodnight Tonight (Capitol)
D4 CHIC—I Want Your Love (Capital) 17-10
 BLONDIE~Heart Of Glass (Chrysalis) 14-8

GEORGE BENSON-Love Ballad (Warner
Brothers)
(D) CHIC~| Want Your Love (Atlantic)
(D) PEACHES & HERB—Reunited (Polydor)

* PRIME MOVERS:

BLONDIE—Heart Of Glass (Chrysalis)
FRANK MILLS—Music Box Dancer (Polydor)
(D) AMII STEWART--Knock On Wood (Ariola)

BREAKOUTS:

WINGS—Goodnight Tonight (Columbia)
RICK JAMES—High On Love (Motown)
GEORGE HARRISON —Blow Away (Dark Horse)

CKLW-Oetroit

® WINGS—-Goodnight Tonight (Columbia)

o WINGS—Goodnight Tonight (Columbia)

* CHUCK BROWN & THE SOUL SEARCHERS ~
Bustin’ Loose (MCA) 17-12

+ ANNEMURRAY~| Just Fall In Love Again
(Capitol) 16-11

WCUE—Akron

® WINGS—-Goodnight Tonight (Columbia)

© BAD COMPANY—Rock ‘N’ Rol Fantasy
(Atlantic)

D+ AMII STEWART—Knock On Wood (Ariola)
1810

+ FRANK MILLS—Music Box Dancer
(Polydor) 7-1

13-Q (WKTQ)-Pittsburgh

De PEACHES & HERB-Reunited (Polydor)
® WINGS~Goodnight Tonight (Coflumbia)
+ BLONDIE-Heart 0f Glass (Chrysalis) 20-

13

D+ AMIlI STEWART —Knock OnWood (Ariola)
129

D® THE JACKSONS—Shake Your Body (Epic)
* BLONDIE-Heart Of Glass (Chrysalis) 22-
15
D AMII STEWNART —Knock OnWood (Ariola)
16-12
WAKY—Louisville

o GEORGE HARRISON-Blow Away (Dark
Horse)

De EVELYN “CHAMPAGNE” KING—| Don't
Know If It's Right (RCA}

* BLONDIE—Heart 01 Glass (Chrysalis) 26-
19
+ DOOBIE BROTHERS—What A Fool Believes
(WB) 11.7
WBGN—Bowling Green

BREAKOUTS:

KINKS—Superman (Arista)
WINGS-—Goodnight Tonight (Columbia)
(D) LINDA CLIFFORD -Bridge Over Troubled Water
(RSO)

KILT—Houston

o KINKS—Superman (Arista)
® PEACHES & HERB-Reunited (Polydor)

* THE JACKSONS~Shake Your Body (Epic)
20-8

* BLONDIE—Heart Of Glass (Chrysalis) 23-9
KRBE-H

De CHIC—1 Want Your Love (Atlantic)

De PEACHES & HERB-Reunited (Polydor)

* BLONDIE—Heart Of Glass (Chrysalis) 14-3

* BILLY JOEL-Big Shot (Columbia) 17-10
WGCL-Cleveland

® GEORGE BENSON-Love Ballad (WB)
e RICK JAMES—High On Love (Motown)

+ FRANK MILLS—Music Box Dancer
(Polydor) 13-3

+* BLONDIE—~Heart Of Glass (Chrysalis) 18-9
WZZP~Cleveland

© ENGLAND DANAND JOHN FORD COLEY-
Love Is The Answer (Big Tree)

® WINGS~Goodnight Tonight (Columbia)

+ FRANK MILLS—Music Box Dancer
(Polydor) 25-18

+ CHUCK BROWN & THE SOUL SEARCHERS—
Bustin' Loose (MCA) 34-25

Q-102 (WKRQ-FM)—Cincinnati

® BLONDIE—Heart Of Glass (Chryalis)
® WINGS-Goodnight Tonight (Columbia)

D& THEJACKSONS-Shake Your Body (Epic)
17-8

+ LITTLE RIVER BAND-Lady (Capitol) 21-10
KLIF-Dallas

® BELL & JAMES-Livin' It Up (A&M)
® GEORGE BENSON-Love Ballad (WB)

# ANNEMURRAY—|Just Fall In Love Again
(Capitol) 21-16

* DIRESTRAITS~Sultans Of Swing (WB) 26-
19

KNUS-FM—Dallas -

De |NSTANT FUNK—I Got My Mind Made Up
(Salsoul)

+ BOBBY CALDWELL—What You Won't Do For
Love (Cloud) 28:17

D+ BEE GEES—Tragedy (RSO) 135
KEIZEM (Z-97)-FL. Worth

© GEORGE BENSON-Love Ballad (WB)

o BOBBY CALDWELL-What You Won't Do For
Love (Cloud)

 BOBWELCH-Precious Love (Capitol) 26-
20

 BLONDIE-Heart Of Glass (Chrysalis) 29-
23

o HEART-Dog & Butterfly (Portrait)

o EDDIERABBITT— Every Which Way But
Loose (Elektra)

+ NEILDIAMOND—Forever (n Blue Jeans
(Columbia) 11-6

+ DOOBIE BROTHERS—What AFool Believes
(WB) 24-14

: WNCI—Columbus KINT-El Paso
, North Central Region
ADD ONS—The two key prod- O (LT S (HEOWED ® CARS—Good Times Rall (Elektra) o NEILDIAMOND—Forever In Blue Jeans o GEORGEHARRISON~Blow Away (Dark
ucts added at the radio stations o WINGS—Goodnight Tonight (Columbia) o WINGS—Goadnight Tonight (Columbia) ® TOP ADD ONS (Columbia) Horse)

De PEACHES & HERB-Reunited (Palydor)

* DIRE STRAITS~Sultans Of Swing (WB) 23-
18

+* BLONDIE~Heart Of Glass (Chryalis) 20-16
WXY—Oklahoma City

o BELL & JAMES—Livin' It Up (A&M)

o ELTON JOHN-Song For Guy (MCA)

* DOOBIE BROTHERS—~What A Fool Believes
(WB) 10-6

+ EDDIE RABBITT~Every Which Way But
Loose (Elektra) 15-10

KELI-Tulsa

® RAYSTEVENS-INeed Your Help, Barry
Manilow (WB)

® TYCOON-Such A Woman (Arista)

D+ THE JACKSONS~Shake Your Body (Epic)
24-14

D VILLAGE PEOPLE~In The Navy
(Casablanca) 30-20

WTiX—~New Orleans

o CHRIS REA-Diamonds (UA) . . . De CHIC~I Want Your L tlanti H De VILLAGE PEOPLE~In The Naw
* PRIME MOVERS: ] o WINGS-Goodnight Tonight (Columbia) e (a3 R SOUthweSt Reglon (Casablanca) ! !
+ LITTLE RIVER BAND~Lady (Capitol) 8-1 . * FRANK MILLS—Music Box Dancer
] D& AMII STEWART~Knack On Waod (Ariola) (Polydor) De LINDA CLIFFORD~Bridge Over Troubled
o BLONDIE—Heart Of Glass (Chrysalis) + GEORGE HARRISON—Blow Away (Dark 21-10 ® TOP ADD ONS Water (RSO)
« BILLY JOEL-Big Shot (Columbra) Horse) 27-13 ' + THEBABYS—Every Time I Think Of You
< FRANK MILLS—Music Box Dancer (Polydor) * BLONGIE-Heart Of Glass (Chrysalis) 18-9 (Chrysalis) 68 . * BLONDIE-Heart OfGlass (Chrysalis) 17-9
o C~Flint ® re:lcu‘:su v Zi‘uk"'.?.u'k.i’& ((AP?I‘yZlu ) * OIRESTRAITS~Sultans Of Swing (WB) 12-6
WTAC-Hlinf - 1 ~Sultans n ’

S P .F Northw e St R e 'l on KTAC-Tacoma GEORGE BENSON—Love Baliad (Warner
3 adinc 9 . o EDDIE MONEY~Maybe I'm A Fool Brothers) WNOE—New Orleans
E BREAKOUTS ® BILLY JOEL—Honesty (Columbia} (Columbia)

. ® WINGS—Goodnight Tonight (Columbia}
2 WINGS ~Goodnight Tonight (Columbia) ® TOP ADD ONS De CHER-Take Me Home (Casablanca) © ORLEANS—Love Takes Time (Infinity) o ORLEANS-Love Takes Time (Infnity)

ENGLAND DAN & JOHN FORD COLEYLove is  DIRE STRAITS~Sultans Of Swing (WB) 17- 0 +* -

o 4 — PRI
- The Answer (Big Tree) (D) PEACHES & HERB—Reunited (Palydor) 11 7 D R ol e D THEJACKSONS—Shake Your Body (Epic)

- BADFINGER-Love Is Gonna Come At Last (D) CHIC~1 Want Your Love (Atlantic) Love (Cloud) 158 13-9
— FRANK MILLS—Music Bax Dancer ) - (V] PﬂCHESlHERB—ShakeVouvBody (Polydor)
© (Elektra) LINDA RONSTADY~-Just One Look (Asylum) * + BILLY JOEL-Big Shot (Columbia) 22-16 BLONDIE—Heart Of Glass (Chrysalis) :
p S (Polydor) 11-7 DIRE STRAITS—Sultans Of Swing (Warner D& AMII STEWART-Knock On Wood (Ariola)
O = 1:96 (WZIR-FM)—Grand Rapids Broth 2218

~ Ci

< KEtL= R Lakellty De VILLAGE PEOPLE-In The Navy KEEL - Shreveport
= KH-LA * [ERIME MOVERS o ORLEANS—Love Takes Time (Infinity) (Casablanca)

De THE JACKSONS~Shake Your Body (Epic)
e BOB WELCH~Precious Love (Capitol)

* SUZI QUATRO & CHRIS NORMAN-
Stumblin In (RSO) 27-17

* BELL & JAMES~Livin' It Up (A&M) 25-20
Midwest Region

® TOP ADD ONS

BLONDIE-Heart Of Glass (Chrysalis)
{D) EVELYN “CHAMPAGNE” KING—I Don't Know If

It's Right (RCA)
ENGLAND DAN & JOHN FORD COLEY—Love Is
The Answer (Big Tree)

* PRIME MOVERS

(0) AMII STEWART—Knock On Wood (Ariola)
FRANK MILLS—Music Box Dancer (Polydor)
DIRE STRAITS—Sultans of Swing (Warner

Brothers)

BREAKOUTS

WINGS-Goodmght Tomght (Columbia)
ORLEANMS—Love Takes Time (Infinity)

ALLMAN BROTHERS BAND—Crazy Love
(Capricorn)

WLS-Chicago

® BLONDIE-Heart Of Glass (Chrysalis)

D AMIISTEWART—Knock OnWood (Ariola)
30-17

* DIRESTRAITS—Sultans Of Swing (WB) 31-
15

(Continued on page 34)
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® Continued from page 32
WROK—Rockford

o GEORGE BENSON-—Love Ballad (WB)
© WINGS-Goodnight Tonight (Columbia)

* FRANK MILLS—Music Box Dancer
(Polydor) 27-21

* ANNE MURRAY-1Just Fall In Love Again
(Capitol) 17-12

WIFE—Indianapolis

De EVELYN “CHAMPAGNE" KING—I Don't
Know If It's Right (RCA) :

© ANNEMURRAY—|Just Fall In Love Again
(Capital}

D AMII STEWART—Knock On Wood (Ariola)
41

D+ PEACHES & HERB—Shake Your Groove
Thing (Polydor) 5-2

WNOE—Indianapolis

De SISTER SLEDGE—He's The Greatest Dancer
(Cotillion)

Do PEACHES & HERB—Reunited (Polydor)

D THE JACKSONS—Shake Your Body (Epic)
30-21

* BLONOIE-Heart OfGlass (Chrysalis) 23-
11

WOKY—Milwaukee

o THEBABYS—Every Time ! Think Of You
(Chrysalis)

® WINGS-Goodnight Tonight (Columbia)

* BILLY JOEL-Big Shot (Columbia) 8-3

* POCO-Crazy Love (MCA) 6-2
WZUU-FM~Milwaukee

@ VILLAGE PEOPLE—In The Navy
(Casablanca)

o WINGS—-Goodnight Tonight (Columbia)

+ FRANK MILLS—Music Box Dancer
(Polydor) 8-3

* AMIt STEWARY—Knock On Wood (Ariola)
169

KSLQ-FM—St. Louis

® ORLEANS~Love Takes Time (Infinity)

® ALLMAN BROTHERS—Crazy Love
(Capricorn)

D& VILLAGE PEOPLE-In The Navy
(Casablanca) 33-26

* B;.ONOIE-Heart 0f Glass (Chrysalis) 20-
1

KXOK-St. Louis

® FRANK MILLS—Music Box Dancer
(Polydor)

+* POCO~Crazy Love (MCA) 17-10
D% CHIC-I Want Your Love (Atlantic) 22-15
KIOA—0es Moines

De AMII STEWART—Knack On Wood (Ariola)
® BLONDIE-Heart Of Glass (Chrysalis)
* BILLY JOEL-Big Shot (Columbia) 24-19
* Il);RESTRMTS-SuItansOfSwing(WB) 17

KDWB—Minneapolis

De EVELYN “CHAMPAGNE” KING—IDon't
Know If It's Right (RCA)

o EDDIE MONEY—Maybe I'm A Fool
{Columbia)

+ FRANK MILLS—Music Box Dancer
(Polydor) 15-5

* SUZI QUATRO & CHRIS NORMAN -
Stumblin’ In (RS0) 27-17

KSTP—Minneapolis

o ENGLAND OAN & JOHN FORD COLEY—Love
Is The Answer (Big Tree)

o BOB WELCH-Precious Love (Capitol)
D+ GLORIA GAYNOR~I Will Survive (Polydor)
11-6

* DIRESTRAITS—Sultans Of Swing (WB) 22-
15

WHB—Kansas City

o WINGS—Goodnight Tonight (Columbia)

KKLS—Rapid City

WRKO—Boston

les Radio Action

Based on station playlists through Thursday (3/22/79)

WGH-Norfolk

WFOM—Atlanta

Playlist Top Add Ons @
Ploylist Prime Movers ¥

WORD-Spartanburg

Oe EVELYN “CHAMPAGNE" KING—IDon't
Know If It's Right (RCA)

o CHIRS REA-Diamonds (UA)

+ FRANK MILLS—Music Box Dancer
(Polydor) 13-10

+* THE BABYS—Every Time | Think Of You
(Chrysalis) 14-11

KQWB—Fargo

® WINGS~Goodnight Tonight (Columbia)
© FARAGHER BROTHERS~Stay The Night
(Polydor)
D+ GLORIA GAYNOR—IWill Survive (Polydor)
149
D AMII STENART—Knock On Wood (Ariola)
117

KLEO~-Wichita

o ENGLAND DAN & JOHN FORD COLEY - Love
Is The Answer (Big Tree)

o WINGS—Goodnight Tonight (Columbia)

+ BILLY JOEL-Big Shot (Columbia) 15-11

+ TOTO-I'll Supply The Love (Columbia) 29-
25

Northeast Region

® TOP ADD ONS;

(D) THE JACKSONS—Shake Your Body (Polydor)
LITTLE RIVER BAND-Lady (Capitol)
(D) PEACHES & HERB—Reunited (Polydor)

* PRIME MOVERS:

(D) VILLAGE PEOPLE—In The Navy (Casabianca)
(D) SISTER SLEDGE—He's The Greatest Dancer
(Cotilhon)
DIRE STRAITS—Sultans Of Swing (Warner
Brothers)

BREAKOQUTS

WINGS—Goodnight Tonight (Columbia)
ORLEANS—Love Tahes Time (Infinity)
(D) GARY'S GANG—Keep On Dancin’ (Columbia)

WABC—New York

® LITTLE RIVER BAND-Lady (Capitol)
De THE JACKSONS—Shake Your Body (Epic)
D* CHIC-t Want Your Love (Atlantic) 25-17

D# VILLAGE PEOPLE~In The Navy
(Casablanca) 43-29

(WXLO) 99-X—New York

De PEACHES & HERB-Reunited (Polydor)
0e THE JACKSONS—Shake Your Bady (Epic)
D# G.Q.-Disco Nights (Arista) 29-23

D GARY'S GANG—Keep On Dancin’'
(Columbia) 17-13

WPTR-Albany

De THE JACKSONS—Shake Your Body (Epic)
© ORLEANS-Love Takes Time (Infinity)

D+ SISTERSLEDGE—He's The Greatest Dancer
(Cotillion) 24-20

+ DIRE STRAITS—Sultans Of Swing (WB) 8-3
WTRY—Albany

De VILLAGE PEOPLE-In The Navy
(Casablanca)

De PEACHES & HERB-Reunited (Pofydor)
D+ BEE GEES—Tragedy (RSO) 4-1

* FRANK MILLS—Music Box Dancer
(Polydor) 22-14

WKBW-Buffalo

® POCO-Crazy Love (MCA)

® WINGS-Goodnight Tonight (Columbia)

+ BLONDIE~Heart Of Glass (Chrysalis) 17-
11

O+ SISTER SLEOGE—-He's The Greatest Dancer
(Cotitlion) 20-14

WBZ-FM-Boston

® NICOLETTE LARSON—Rhumba Girl (WB)

o RANDYVANWARMER—Just When | Needed
You The Most (WB)

D+ VILLAGE PEOPLE~In The Navy
(Casablanca) 15-7

* BLONDIE—Heart Of Glass (Chrysalis) 9-4
WCAO—Baltimore

® WINGS—Goodnight Tonight (Columbia)
o MARC TANNER BAND-Elana (Elektra)
Ox ﬂdlﬁl STEWART—Knock On Wood (Ariola)
+ SUZI QUATRO & CHRIS NORMAN-—
Stumblin’ In (RSO} 9-5
WSGA~Savannah

o CHUCKBROWN & THE SOUL SEARCHERS-—
Bustin' Loose (MCA)

® CHRIS REA~Diamonds (UA)
# DIRE STRAITS-Sultans Of Swing (WB) 10-6

* DOOBIEBROTHERS~What A Fool Believes
(WB) 4-2

F-105 (WVBF)—Boston

0e VILLAGE PEOPLE-In The Navy
(Casablanca)

® POLICE-Roxanne (A&M)

D& MIlssTEWART-Knock On Wood (Ariola)
171

* DOOBIEBROTHERS—What A Fool Believes
(WB) 10-5

WORC—Hartford

® WINGS—-Goodnight Tonight (Columbia)
® MARC TANNER BAND—-Elana (Elektra)
D AMII STENART-Knock On Wood (Ariola)
2417
+ FRANK MILLS—Music Box Dancer
(Polydor)
WPRO (AM)—Providence

De LINOACLIFFORD—Bridge Over Troubted
Water (RSO)

® ORLEANS—Love Takes Time (infinity)
+ DIRE STRAITS~Suitans Of Swing (WB) 18-7

D VILLAGE PEOPLE-In The Navy
(Casablanca) X-26

WPRO-FM —Providence

® STYX-Renegade (A&M)
® WINGS—Goodnight Tonight (Columbia)

* DOOBIE BROTHERS—What A Fool Believes
(WB) 10-5

+ POLICE—Roxanne (A&M) 14-8
WICC—Bridgeport

o DELEGATION-Oh, Honey (Shadybrook)

® ANGELABOFILL-ThisTime I'll Be Sweeter
(GRT)

+ SUZI QUATRO & CHRIS NORMAN-
Stumblin’ In (RSQ) 24-16

D+ THE JACKSONS—Shake Your Body (Epic)
28-18

WYRE—Annapolis
© GEORGE BENSON—Love Baliad (WB)

+ FRANK MILLS-Music Box Dancer
(Polydor) 13-9

D& [NSTANT FUNK—| Got My Mind Made Up
(Salsoul) 24-18

WLEE—Richmond

® BELL & JAMES-Livin' It Up (A&M)

De SISTER SLEOGE—He's The Greatest Dancer
(Cotillion)

* POCO~Crazy Love (MCA) 126

+ BOBBY CALOWELL—What YouWon't Do For
Love (Cioud) 15-8

WRVQ-Richmond

De CHIC-i Want Your Love (Atlantic)
© WINGS~Goodnight Tonight (Columbia)

* GEORGE HARRISON—-Blow Away (Dark
Horse) 12-8

* BLONDIE—Heart Of Glass (Chrysalis) 18-
10

WAEB—Allentown

@ BLONDIE-Heart Of Glass (Chrysalis)

De VILLAGE PEOPLE—in The Navy
(Casablanca)

D« A;III STEWART—Knock On Wood (Ariola)
23-14

* DOOBIE BROTHERS - What A Fool Believes
(WB) 17-5

WKBO—Harrisburg

o WINGS—-Goodnight Tonight (Columbia)
© ROXY MUSIC~Dance Away (Atco)

+ FRANK MILLS—Music Box Dancer
(Palydor) 27-16

D+ AMII STEWART—Knock OnWaod (Ariola)
25-13 -

Mid-Atlantic Region

® TOP ADD ONS

(D) PEACHES & HERB—Reunited (Polydor)
(D) CHER-Take Me Home (Casablanca)
DELEGATION--Oh, Honey (Shadybrook)

* PRIME MOVERS

(D) VILLAGE PEOPLE—In The Navy (Casablanca)
BLONDIE—Heart Of Glass (Chrysalis)
LITTLE RIVER BAND--Lady (Capitol)

BREAKOUTS

WINGS~Goodnight Tonight (Columbia)

ROGERS & WEST—-AIl | Ever is Your Love (UA)

ANGELA BOFILL—This Time I'lf Be Sweeter
(GRT)

WFiL—Philadeiphia

© RAYSTEVENS—| Need Your Help, Barry
Manilow (WB)

De PEACHES & HERB-Reunited (Polydor)

* SUZI QUATRO & CHRIS NORMAN-
Stumblin’ fn (RS0) 20-12

D THE&ACKSONS-Shake Your Body (Epic)
22-1

Southeast Region

® TOP ADD ONS

(D) CHIC~I Want Your Love (Atlantic)

(D) INSTANT FUNK~I Got My Mind Made Up
(Salsout)

(D) SISTER SLEDGE~He's The Greatest Oancer

{Cotillion)

% PRIME MOVERS

(D) AMII STEWART~-Knock On Wood (Ariola)
Blondie—Heart Of Glass (Chryslais)
THE JACKSONS—Shake Your Body (Epic)

BREAKOUTS

WINGS—Goodnight Tonight (Columbia)

ROGER YOUDOURIS~Get Used To It (Warner
Brothers)

ORLEANS -Love Tahes Time (Infinity)

® ORLEANS—Love Takes Time (Infinity)

* BLUES BROTHERS—Rubber Bisquit
(Atlantic) 21-9

+ HERBIE MANN—Superman (Atlantic) 27-15
WYSL—Buffalo

® BLONDIE-Heart Of Glass (Chrysalis)

+ OONNASUMMER & BROOKLYN OREAMS—
Heaven Knows (Casablanca) 18-16

D+ CHIC—I Want Your Love (Atlantic) 149
KBEQ-Kansas City

o BAOCOMPANY—Rock ‘N’ Roll Fantasy
(Swan Song)

De THE JACKSONS—Shake Your Body (Epic)
O AMI STENART - Knock On Wood (Ariola)
12-6

+ FRANK MILLS—Music Box Dancer
(Polydor) 10-1

De CHIC-I Want Your Love (Atlantic)

* BLUES BROTHERS—Rubber Bisquit
(Atlantic) 25-17

+ BOBBY CALOWELL—What You Won't Do For
Love (Cloud) 21-14

WBBF—Rochester

® GEORGE BENSON~Love Ballad (WB)

® GEORGE HARRISON—Blow Away ( Dark
Horse)

D+ CHIC—| Want Your Love (Atlantic) 33-23

+ BOBBY CALDWELL—What You Won't Do For
Love (Cloud) 21-16

De PEACHES & HERB—Reunited (Polydor)
© ROGERS & WEST—-AIl| Ever Need Is You
ua)

+ LITTLERIVER BAND-Lady (Capitol) 19-14
D+ CHIC—I Want Your Love (Atlantic) Ad-21
WIFI-FM —Philadelphia

O* VILLAGE PEOPLE—In The Navy
(Casablanca) 30-24

+ BABYS~—Every Time | Think Of You
(Chrysalis) 19-13

WPGC—Washington

® WINGS—Goodnight Tonight (Columbia)
0e CHER-Take Me Home (Casablanca)

0% VILLAGE PEOPLE—In The Navy
(Casablanca) X-21

* BLONOIE—Heart Of Glass (Chrysalis) 27-
15

WQXI-Atlanta
o WINGS—Goodnight Tonight (Columbia) -
# BELL & JAMES—Livin' it Up (A&M) 5-2
D* TMII STEWART—Knock OnWood (Ariola) 2-

1-93 (WIGC-FM)~Atlanta

o WINGS-Goodnight Tonight (Capitol)

 BOB WELCH—Precious Love (Capitol) 9-5

* BLONOIE—Heart Of Glass (Chrysalis) 19-
11

WBBQ-Augusta
o ROGER VOUDOURIS—Get UsedTo It (WB)
o WINGS—Goodnight Tonight (Columbia)
D& CHER~-Take Me Home (Casablanca) 19-14

+ GEORGEHARRISON—Blow Away (Dark
Horse) 26-21

® WINGS-Goodnight Tonight (Columbia)

o RAY STEVENS—|Need Your Help, Barry
Manilow (WB)

D* AMil STENART—~Knock On Wood (Ariola) 7-
4

* BLONDIE—Heart Of Glass (Chrysalis) 21-
17

WFLB—Fayetteville

De §.Q.~Disco Nights(Arista)
© POINTER SISTERS—Happiness (Planet)
* ?;.ONDIE-Heart 0f Glass (Chrysalis) 22-

D PEACHES & HERB —Reunited (Polydor) 14-
5

WQAM —Miami
De CHIC—IWant Your Love (Atlantic)

D+ AMII STEWART—Knock On Wood (Ariola)
19-12

+ FRANK MILLS—Music Box Dancer
(Polydor)12.7

¥-100 (WHYI-FM) —Miami
o SISTER SLEDGE—He's The Greatest Dancer
(Cotiition)

o INSTANT FUNK—I Got My Mind Made Up
(Salsoul}

+ BABYS~Every Time | Think Of You
(Chrysalis) 19-13

* POCO-Crazy Love (ABC) 13-8
WLOF—0rlando

e EODIE MONEY—Maybe I'm AFool
(Columbia)

® WINGS-Goodnight Tonight (Columbia)
D+ THE JACKSONS—Shake Your Bady (Epic)
11-6

D AMII STEWART—Knock OnWood (Ariola)
1510

Q-105 (WRBQ-FM)—Tampa
® ORLEANS—Love Takes Time (Infinity.)
o WINGS--Goodnight Tonight (Columbia)
+ LITTLE RIVER BAND—Lady (Capitol) 23-11
* Ili:.oll DIE-Heart Of Glass (Chrysalis) 20-

BJ-105 (WBJW-FM)~0rlando
® WINGS-Goodnight Tonight (Columbia)
® BTO-Heartaches{Mercury)

+ FRANKMILLS—Music Box Dancer
(Palydor) 40-28

+ OIRESTRAITS-Sultans Of Swing (WB) 27-
15

WMF) - Daytona Beach

o GEORGE HARRISON—Blow Away ( Dark
Horse)

o BTO-Heartaches(Mercury)

D# VILLAGE PEOPLE—In The Navy
(Casablanca) 41-26

+ GEORGE BENSON—Love Ballad (WB) 21-11
WAPE-Jacksonvitie

o POINTER SISTERS—Happiness (Planet)

© ALLMAN BROTHERS BAND—Crazy Love
(Capricorn)

D+ THEJACKSONS-Shake Your Body (Epic)
3228

* BLONDIE-Heart Of Glass (Chrysalis) 33-
27

WAYS—Charlotte

o WINGS—Goodnight Tonight (Columbia)
De PEACHES & HERB—Reunited (Polydor)
Dx ;lzczlincxsons- Shake Your Body (Epic)

 SUZI QUATRO & CHRIS NORMAN—
Stumblin’ In (RSO) 14-8

WKIX— Raleigh

o POLICE—Roxanne (A&M)
Oe PEACHES & HERB-—Reunited (Polydor)
D+ THE JACKSONS—Shake Your Body (Epic)
Ad-30

O+ CHIC—IWant Your Love (Atlantic) 24-18
WTMA-Charleston

De LINOA CLIFFORO—Bridge Over Troubled
Water (RSO)

© SUPERTRAMP—The Logical Song (A&M)

* OIRESTRAITS~Sultans Of Swing (WB) 10-6

 BLONOIE—Heart Of Glass (Chrysalis) 21-
16

® WINGS-Goodnight Tonight (Columbia)
© ORLEANS-Love Takes Time (Infinity)

D* THE JACKSONS—Shake Your Body (Epic)
22-13

D CHIC~1Want Your Love (Atlantic) 17-10
WLAC—Nashville
® POINTER SISTERS—Happiness (Planet)
o NIGELOLSSON-ALittle Bit Of Soap (Bang)
* 2B;.OIIDIE-Heart 0f Glass (Chrysalis) 33-

* GEORGE HARR{SON—Blow Away (Dark
Horse)40-32

(WBYQ) 92-Q-Nashville

o WINGS—Goodnight Tonight (Columbia)
De PEACHES & HERB—Reunited (Polydor)
D& 'ZTIZIgJICKSONS-Shake Your Body (Epic)

D+ AMII STENART~Knock On Wood (Ariola)
137

WHBQ-Memphis
De {NSTANT FUNK-!Got My Mind Made Up
(Salsoul)
® BLONDIE—Heart Of Glass (Chrysalis)
D+ CHIC—IWant Your Love (Atlantic) 30-20

D% SISTER SLEDGE~He's The Greatest Dancer
(Cotillion) 22-15

WFLI-Chattanooga

o EDDIE MONEY—Maybe I'm A Fool
(Columbia)

o EVELYN “CHAMPAGNE" KING—1Don't
Know if I'm Right (RCA)

* GEORGEBENSON-—Love Ballad (WB) 23-18

+ BOBBY CALDWELL—-What You Won't Do For
Love (Cloud) 14-1

WRJZ-Knoxville

© ORLEANS—Love Takes<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>