Billboar

A Billboard Publication

'NEWSPAPER

The International Music-Record-Tape Newsweekly Sept. 8, 1979 @ $3.00 (U.S.)

Jacket Suppliers Say [ cgs R B
Price Will Escalate 5% |(\|: er:‘,‘o pﬁgg rgfruc?mi

By DICK NUSSER & IRV LICHTMAN
By ROMAN KOZAK

NEW YORK -As the industry enters the The first similar increase (Billboard,

last third of 1979 with brighter sales prospects.
it's apparently adopting a more prudent pat-
tern on initial jacket orders.

And whatever the label assessments of ini-
tial stockpiling. manufacturers can look for-
ward again this year 1w higher prices from
jacket suppliers.

For the second time since April, the price of
paper board—a decade-old process now used
on 90% of charted albums—is expected to go
up by early fall. with an anticipated increase of
5%.

March 24, 1979) ignited a round of fabricator
increases to their label accounts. However.
there have been some further increases since
then. attributed largely to escalating energy
costs.

Thus, if as expected, the four or five major
mills increase paper board prices, jacket man-
ufacturers will admittedly confront labels
with a third increase this year. The total an-
nual increase could range from 10% to 15%.

At Shorewood Packaging, jacket prices have

(Continued on page 57)

Talent Forum Focus On Economic Problems

LOS ANGELES-—-What constructive meas-
ures can be taken in these economically un-
certain times will be underscored at Billboard’s
fifth annual International Talent Forum run-
ning Wednesday through Saturday (5-8) at the
Century Plaza Hotel here.

Experts from every segmentof the live talent
industry indicate the necessity of coming to-
gether at this time to try to solve some of the
economic problems currently affecting busi-
ness.

Among the additional activities and person-
alities added to the agenda: Joining the “Artist
Development/Relations™ session are Epic
Records Ron McCarrell, marketing vice presi-

-~

Direction: Pat Armstrong and Associates.

You've got a date with Molly. We call it “Flirtin’ with Disaster,” the tri-
umphant return of those good of' homewreckers, Molly Hatchet. They
slashed their way to Gold on their debut album. Watch them break through
once again as they devastate America. “Flirtin’ with Disaster,” JE 36110.
On Epic Records and Tapes. Produced by Tom Werman. Management and
(Advertisement)

dent and Al De Marino. artist development
vice president; Danny Socolof. Uptown
Theatre/Neo-Space Productions. Kansas
City: and Arma Andon, Columbia’s artist de-
velopment vice president.

Leonard Rowe of Atlanta’s Leonard Rowe
Productions joins the promoters panel, along
with Gary Perkins of Avalon Attractions. Ad-

(Continued on page 57)

NEW YORK-—-CBS Records is lowering the
list price to $5.98 of much of its pop catalog.
while raising some wholesale prices and
adopting new returns and service policics.
Most of the changes will become effective
Monday (10).

Going up in price by an average of 3% will
be the cost price to subdistributors and mul-
tiple accounts of all product lines with the ex-
ception of 7-inch and 12-inch singles. promo-
tional, Odyssey. Masterworks and $5.98
product.

Also going up is the list price of Master-
works LPs to $8.98 and Odyssey releases to
$4.98. Odyssey tape counterparts are currently
at that level.

Pickwick reacts to CBS. See page 3.

Going down will be the list price of “*a sub-
stantial number” of CBS Records pop catalog
product to $5.98. This will include product by
superstar and established artists, with the list
now being prepared for release Monday (10).

(Continued on page 12)

Tighter Returns In Effect At CBS

NEW YORK —As CBS Records strongly de-
fended its new pricing and returns structure,
retail and rack accounts declare that the com-
pany has already placed severe restrictions on
returns within the past month.

A survey of the field reveals a pattern of re-
ported difficulties and delays in receiving re-

'L.A.: 2 New AM Radio Hotshots

See Morgan-Dees Profiles, Page 21

R

U.K. Attack
On Bootlegs

By PETER JONES

LONDON-The British Pho-
nographic Industry believes it has
smashed this country’s biggest boot-
leg operation as a result of simulta-
neous raids conducted in four cities
recently.

The action uncovered large quan-
tities of alleged bootleg product by
Aerosmith, Patti Smith, Blondie, the
Rolling Stones, David Bowie, Carole
King. Chuck Berry, Jeft Beck. the
Sex Pistols, Deep Purple and other
major names.

Outcome of the swoops, con-
ducted Aug. 20 and code named
“Moonbeam.” is thata group of men
and one woman have appeared in
the High Court here to give pledges
not to make. sell or offer for sale any

(Continued on page 54)

=

turn allowances on CBS product. in some cases
amounting to 100% of product decmed un-
salable.

Some accounts declare that CBS is. in effect.
already instituting its upcoming new returns
policy due in January. which includes a 20%
returns factor on most product (see separate
story on this page).

However. Paul Smith, senior vice president
and general manager of marketing at CBS. de-
clares that it 1s and always has been in force.”
referring to formal returns guidelines estab-
lished in 1974 that limit dealer returns to 13%

(Continued on page 10)

Steve & Eydie Do
Battle Vs. Top 40

By ED HARRISON

LOS ANGELES—The likelihood
of a veteran MOR act getting Top 40
airplay these days is rather remote.
Subsequently, many MOR artists
find their recording careers in jeop-
ardy.

Steve Lawrence and Eydie Gorme
have forcefully and painfully de-
cided to do something about it. The
veteran performers’ latest recording,
“Hallelujah™ on Warner/Curb. has
been released under a pseudonym,
Parker & Penny, with the obvious in-
tention of deceiving program direc-

tors and getting the record heard. In
the process they lose their long re-

spected identity.
States Lawrence: “The problem
we face as recording artists, and
(Continued on page 9)

DAVID RUFFIN SINGS FROM THE HEART. So Soon We Change, his first
Warner Bros. album, is available now. Featuring the hit single “'Break My
Heart” (WBS 49030). Produced by Don Davis for Druff Productions.
BSK 3306.

(Advertisement)

(Adverti )
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Pickwick

To Buyers:
‘Chop CBS
Allocation’

President Smith Urges
50% Immediate Reduction
By ELIOT TIEGEL

L

LOS ANGELES—Responding angrily to
CBS’ new sales policies (see story on page one).
Pickwick International has, according to presi-
dent Chuck Smith “instructed our buyers to
reduce allocations of CBS product by 50% et-
fective immediately.”

The nation’s largest rackjobber and re-
tailer—through its impending 400 Musicland
outlets—calls two of the new CBS marketing
policies “alarming.”

States Smith: “We will severely restrict our
purchases of deal and promotion merchan-
dise. Our attitude is we will simpty buy only
what we can sell for sure.™

The first point which disturbs Pickwick has
to do with the reduction in price of a large
number of titles from a list of $7.98 to $5.98.

Comments Smith: “Our testing indicates
that there is little consumer price elasticity for
the product which CBS has selected for this

General News
‘WILL BUY ONLY WHAT WE CAN SELL’

price reduction. We believe that these pricing
moves will not materially increase unit sales at
retail.

“Hence the full impact of these moves will
be a significant reduction in gross margin dol-
lars available throughout the distribution
channel as well as at retail.™

Smith says his firm’s research shows that
“unit sales must increase at least 50% to restore
gross profit dollars to both distributors and re-
tailers. Pickwick feels strongly that we cannot
endorse or support conditions which in all
likelilhood will provide lower gross profit dol-
lars to our customers.

“Furthermore, we will defer any action on
reducing our Pickwick retail shelf prices on
this product until we can determine what the
probable gross margin impact will be.”

Smith is also angered at the new returns pol-

icy which now limits returns to 20% of gross
purchases. Says Smith: “We feel strongly that
this is an unrealistic move, given today’s mar-
ketplace conditions. The net impact of this
move.” he continues. “to both CBS and its art-
ists will inevitably result in reduced volumes.

“We are specifically concerned about the
impact of the 20% returns policy on new,
breaking and marginal acts as well as the over-
all impact on established artists and hit prod-
uct.”

Smith calls the two moves “unfortunate and
inappropriate™ at this time. The executive be-
licves these moves will curtail what he calls ag-
gressive marketing activity “at a time when we
should be promoting and merchandising more
aggressively and exploring ways in which ad-
ditional gross profit dollars can be provided in
both the distribution and retail channels.”

Music the Answer To Industry
Fears, Asserts RIAA’s Gortikov

LOS ANGELES—The American
recording industry’s leveled off sales
condition and job cutbacks have re-
sultedin a plethora of national media
analysis. The gloom and doom head-
lincs have industry leaders shaking
their heads at the stories which ac-
cent the negatives over the positives
of the business.

In this exclusive question and an-
swer format. Stan Gortikov. presi-
dentof the Recording Industry Assn.
of America, offers his comments on
industry cconomicconditionsand the
concomitant media coverage.

Q: What can produce a bright fu-
ture for the industry?

A: Music, mostly. Music still is the
universal. Millions still will respond
to a performer, a performance. and a
song—in recorded form. Hits will
still come, and they’ll sell in the mil-

lions. The best may be yet to come.
The industry has experienced down
cycles before, always followed by a
bounce-back.

Musical stars again will enthuse
the public. The cra of video record-
ing--disks and cassettes—-is emerg-
ing. And digital recording, with the
purest sounds ever. soon will be a
source of new excitement in sound
recordings.

Q: How do current industry prob-
lems mesh with the economy?

A: The recording industry docs
not exist isolated and insulated from
the rest of the economy. Our con-
sumers feel the pinch of gas prices,
job uncertainty and inflation.

Q: But are there not some factors
unique to the record industry?

A: Several factors peculiar to us

Arista Soon To Firm New
Distributor Network Setup

By IRV LICHTMAN

NEW YORK —Arista Records ex-
pects to shortly conclude its first for-
malized relationship with its distrib-
utor network.

This will be in the nature of a con-
tract between the label and its dis-
tributors, bringing to fruition a con-
cept formally revealed by Elliot
Goldman, executive vice president
of Arista. at the NARM convention
last month.

Goldman, who confirmed that
discussions have “progressed well.”
although no signings have taken
place yet, declares that the Pickwick
distribution chain would most likely
be the first company to enter into a
pact with the label.

While each contract will have un-
derlining generalities from a legal
point of view, contract features will
also reflect individualized aspects,
ranging from personnel to credit.

Two other features common to all
agreements would involve a time-
frame and the nature of services to
be provided. Goldman says he
doubts it the time-frame aspect
would go beyond two years, since, he
explains, “things change.”

Goldman adds, “We'll try to come
up with contractual incentives 10 as-
sist greater volume for new artists
and catalog.”

From a distributor point of view,
Goldman notes that contracts might
also specify “something they would
want from us.”

Atan independent distributors fo-
rum at the NARM meeting, Gold-

man said his concept of a contrac-
tual relationship with its distributors
was designed to “bring some stabil-
ity and mutuality™ to the relation-
ship of both parties, adding later to
Billboard that one area would in-
clude that of funding some distribu-
tors to expand their base and/or per-
sonnel (Billboard. April 7. 1979).
The Pickwick distribution net-
work represents Arista in many key
markets around the country, with
other independents in such markets
as New York (Alpha). Piks (Cleve-
land). Best & Gold (Buffalo),
Schwartz Bros. (Washington, D.C -
Philadelphia), All-South (New Or-
leans), Western Merchandisers
(Denver), Sound (Scattle), Stan’s
(Shreveport), AMI (Detroit), Bib
(Charlotte) and Musicraft (Hawaii).

also hurt us. Quantitics of returns
have pyramided under permissive
trade practices. Counterfeit product
tempts those retailers with larceny in
their souls ... and dupes unwary
consumers, thus displacing legiti-
mate sales. And personal piracy
that is, home taping—is siphoning
off an increasing amount of busi-
ness.

Further, many users of record-
ings—namely discos and radio sta-
tions—do so with no compensation
to recording companics, musicians
or vocalists.

Q: Is there an upbeat side to the
industry’s responses to the negative
cconomic conditions?

A: Unfortunately, people do get

(Continued on page 8)

Studio 54 Operators
May Suffer Backlash

By RADCLIFFE JOE

NEW YORK —Attempts by Steve
Rubcll and lan Schrager, operators
of the Studio 54 discotheque here, to
bargain their way out of federal tax
cvasion charges by claiming that
White House chief of staff Hamilton
Jordan once snorted cocaine at their
club may have backfired.

At least that’s the fecling of top
disco industry observers. who say
that the controversial Rubell and
Schrager may have made a major
political blunder by dragging the
White House into the seamy morass
of charges and countercharges.

As one disco industry exccutive
putsit, “Rubell and Schrager may fi-
nally have driven the last nails into
their coffins.” The reasoning for this
executive’s train of thought, and his
view represents a consensus of
people polled. is that by pointing the

(Continued on page 45)

Billboard photo by Alan Penchansky

CHEAP TRICK—Attorney Elliott Kalcheim, spearheading a crack-down on

vendors of unlicensed T-shirts and souvenirs for rock group Cheap Trick,

points to a mound of imprinted garments confiscated at the group’s recent

Chicago Stadium performances. He has filed suit in Federal District Court

charging 14 defendants with copyright infringement in alleged unauthorized
use of the Cheap Trick trademark.

Blank Tape Makers Won't
Accept Whipping Boy Role

By STEPHEN TRAIMAN

NEW YORK - The blank tape in-
dustry won't be a whipping boy for
the music industry’s sales declirre,
and as far as a “copyright tax™ for

Sales Barometer

LOS ANGELES—-How are deal-
ers doing around the country in sell-
ing pop. country and soul product?
Calls by Billboard’s rescarch depart-
ment provide the following UP sales
barometers:

Of 163 dealers selling pop music.
86 report sales up: 48 sales down
and 29 sales stable. Of 54 dealers
selling country, 26 report sales up. 10
sales down and 18 sales stable. Of 68
dealers selling soul music. 30 report
sales up, 29 sales down and ninc
sales stable.

Billboard will provide this na-
tional survey information on a
weckly basis.

home taping is concerned. opinion is
sharply divided.

However, a pragmatic recognition
that some type of modest levy may
be inevitable to partially recom-
pense alleged lost retail sales to art-
ists, labels, and publisher royalties,
is surfacing.

Responding to recent statements
by members of the Recording Indus-
try Assn. of America and the Na-
tional Music Publishers Assn. on the
impact of home taping on slumping
retail sales (Billboard. Aug. 4. 1979),
key blank tape marketing executives
refuse to take the rap for music busi-
ness shortcomings.

“It’s unfair for the music industry
to blame blank tape sales for its
problems.” maintains Erck Jensted
of Ampex, while Gene LaBrie of
Maxcll says “the idea that home tap-
ing is a significant factor in the de-
clining sales of record business is lu-
dicrous.™  (Coptinued on page 42)

Network TV Execs Shape Up Country Specials Boom

By MIKE HYLAND

NASHVILLE-With more than
20 major television productions fea-
turing country music entertainers
slated for the next 12 months, the na-
tion’s networks are gearing up for
what may be a record number of
country-oriented specials.

Cited as reasons for the bur-
geoning success of country artists on
tv are the widely-touted mass appeal
of country music on the airwaves,
the emergence of its performers’ var-
ied talents. country’s popularity in
the tv ratings game and the involve-
ment of nationally recognized direc-

tors and producers in staging coun-
try extravaganzas on tv.

The current spiral of specials star-
ring country headliners finds such
artists as Crystal Gayle. Kenny Rog-
ers. Johnny Cash, Eddie Rabbitt,
Kris Kristofferson and Rita Cool-
idge slated for prime time big
budget-productions within the com-
ing year.

Gayle’s special will follow her
Sept. 16 appearance on Bob Hope's
“Road To China” show. Her show
for CBS will be produced by Bob
Precht and co-directed by Russ Pet-

ranto and fashion designer Fran-
cesco Scavullo, The show will be
taped in Washington, New York
and Nashville and will feature Judy
Collins, the Statler Brothers and
B.B. King as guest stars.

Rogers™ second special for CBS
will air in the fall and will feature
guest stars Dottie West, the Charlic
Daniels Band and Mac Davis. Rog-
ers’ scored big with his first special
“A Special Kenny Rogers™ last
spring, garnering a large rating for
his time slot.

Cash will be featured in two forth-

coming specials including his an-
nual Christmas show and a salute to
his 25 years in show busincss. Both
shows will be produced by the Cates

brothers and will air on CBS.
Rabbitt, who has made few ap-
pearances on tv, will have his own
music-variety special on NBC some-
time after the first of the year. Pro-
duction will begin in November.

with guest stars yet to be set.
Kristofferson and Coolidge will
travel to Moscow to tape their spe-
cial also being produced by the
(Continued on page 49)
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WITH A PLATINUM SINGLE

AND A GOLD ALBUM,

THERE AIN'T NO STOPPIN’THEM ...
PERIOD.

“Ain’t No Stoppin’Us Now” has arrived at platinum.
And with McFadden & Whitehead’s new single
“Do You Want to Dance’/*“Mr. Music” promising
even more movement, don’t expect their album to
stop at gold.
“McFADDEN & WHITEHEAD?”
THE UNSTOPPABLE DEBUT ALBUM.
ON PHILADELPHIA INTERNATIONAL
RECORDS AND TAPES.
Distrnibuted by CBS Records.

93 <
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B © 1979CBS Inc - Produced by John Whitehead, Gene McFadden and Jerry Cohen.



NEW ORLEANS, LA.
NEW ORLEANS, LA.
SHREVEPORT, LA.
MOBILE, ALA.
HUNTSVILLE, ALA.
LOUISVILLE, KY.
PHILADELPHIA, PENN.
ROCHESTER, N.Y.
PITTSBURGH, PENN.
SAGINAW, MICH.
INDIANAPOLIS, IND.
ST.LOUIS, MO.
DAYTON, OH.
COLUMBUS, OH.
SYRACUSE, N.Y.
BUFFALO, N.Y.
SPRINGFIELD, MASS.
KALAMAZOO, MICH.
CHICAGO, ILL.
CLEVELAND, OH.
DETROIT, MICH.
DETROIT, MICH.
BALTIMORE, MD.
UNIONDALE, N.Y.
RICHMOND, VA.

P
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ROWE PRODUCTIONS PRESENTS

JACKSON’S WORLD TOUR 79

AMERICAN TOUR DATES

MUNICIPAL AUDITORIUM
MUNICIPAL AUDITORIUM
HIRSCH MEMORIAL COL.
MUNICIPAL AUDITORIUM
VONBRAUN CIVIC CENTER
LOUISVILLE GARDENS
SPECTRUM

WAR MEMORIAL

CIVIC ARENA

SAGINAW CIVIC CENTER
MARKET SQUARE ARENA
KIEL AUDITORIUM
UNIVERSITY OF DAYTON AR.
FAIR GROUND COLISEUM
WAR MEMORIAL AUDITORIUM
MEMORIAL AUDITORIUM
CIVIC CENTER

WINGS STADIUM

CHICAGO STADIUM
CONVENTION CENTER ARENA
COBO HALL/ARENA

COBO HALL/ARENA

CIVIC CENTER

NASSAU COLISEUM
RICHMOND COLISEUM

NOV.10
NOV. 11
NOV. 14
NOV. 15
NOV.16
NOV. 17
NOV. 18
NOV. 20
NOV. 21
NOV. 22
NOV. 23
NOV. 24
NOV.25
NOV. 29
NOV. 30
DEC. 1

DEC.2

DEC.6

DEC.7

DEC.8

DEC.9

DEC.13
DEC. 14
DEC. 15
DEC. 16

HAMPTON, VA,
FAYETTEVILLE, N.C.
FT.WORTH, TEX.
BATON ROUGE, LA.
JACKSON, MISS.
LAKE CHARLES, LA.
HOUSTON, TEX.
COLUMBUS, GA.
GREENVILLE, S.C.
SAVANNAH, GA.
MACON, GA.
NASHVILLE, TENN.
ATLANTA, GA.
ALBUQUERQUE, N.M.
DENVER, COL.

OFF

HONOLULU, HAWAII
PORTLAND, ORE.
PENDING

SEATTLE, WASH.
VANCOUVER, B.C.
SAN BERNARDINO, CA.
PHOENIX, ARZ.
SANDIEGO, CA.
OAKLAND, CA.

EUROPEAN TOUR TO BE ANNOUNCED

HAMPTON COLISEUM
CUMBERLAND COUNTY AUD.
TARRANT CO.CONV.CTR.
CENTROPLEX

JACKSON COLISEUM

CIVIC CENTER

HOFHEINZ PAVILION
MUNICIPAL AUDITORIUM
GREENVILLE AUDITORIUM
CIVIC CENTER

MACON COLISEUM
NASHVILLE MUNICIPAL AUD.
THE OMNI

UNIV. ARENA (THE PIT)
McNICHOLS SPORTS ARENA
OFF

NEAL S. BLAISDELL CENTER
MEMORIAL COLISEUM
PENDING

SEATTLE CENTER COLISEUM
PACIFIC NATIONAL EXH. AR.
SWING AUDITORIUM
ARZ.VET. MEMORIAL COL.
SPORTS ARENA

OAKLAND COLISEUM




You'llgo crazy
forthe new
Michael Jackson album.

It’'s“Off the Wall”
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General News

RIAA Chief Dispels Industry Gloom Picture

® Continued from page 4
hurt in the responsive reorgan-
izations and reductions in staff, ac-
tivities and costs. But these changes
can have long-term benefits in
permitting the mass of the industry
to operate more effectively and ef-
ficiently. Our prior growth peaks are
not necessarily our norm or par.
We're suffering from cconomic indi-
gestion. but the antacids are at work.

Q: Is the public unknowing about
industry cconomics?

A: Definitely. Media coverage of-
ten assumes that all records are in-
stant money-makers. Several vears

ago. when figures were last com-
piled. it was shown that 77% of LPs
releascd failed to recover their costs
... 80% of'singles . .. 95% of classics.
Those breakeven figures are prob-
ably higher today. but it is helpful if
these inescapable economics are
broadly understood.

Q: Are some of the rising break-
even and cost problems complicated
by recording artists?

A: Yes. Excesses are not confined
to recording artists. but certainly
they’re calling the tune on recording
costs. graphics and touring can
amplify the problem of reasonable
profitmaking.

Recording artists must realize that
they are not just creators alone. They
are in the recording business too.
and inordinate
ego and idle wishes are counter to
their own business self-interest.

On the other hand. encouragingly.
some nevs wave artists are displaying
refreshing cconomices in their own
new conservative approaches to
recording and touring.

Q: Arc the industry’s cconomic
problems not real?

A: The cconomic problems are
absolutes. There are substantial
downturns in sales and profits.
Heavy returns, employe layof¥s. re-

manifestations of

organizations — all these are hap-
pening. But nceded changed can be
unnaturally impeded by a sour cli-
mate and “poor me” self-chastise-
ment.

Q: What positive factors should
be focused upon?

A: Our stability. first of all. We
must not overlook the reality that the
mass of the industry’s dollar volume
and institutions remain stable. It is
primarily the top increment of past
unusual growth that is being bat-
tered.

Q: Arc consumers now balking at
recent retail price increases?

A: Prices atretail have been creep-

Freddie started backup singing in his
New Jersey junior high school. He earned a
Bachelor of Music Degree from Howard
University, and taught in Washington, D.C.,
while moonlighting as a producer. In 1969,
his first Motown production, “I Want You
Back” by the Jackson Five, went platinum.
Since then, he has collected close to 30 gold
or platinum records. Freddie now owns his
own studio in L.A. and has recently produced
disco hits for Yvonne Elliman, Tavares,

David Naughton, Gloria Gaynor, and Peaches

and Herb.

ON CREATIVE EXPRESSION

“I'm thinking charts. I'm thinking com-
mercial. And I'm thinking hit, as opposed to
creative expression. Because that’s usually
what I'm hired for. I mean, I hear the stand-
ard rap that I would get from a company
person or a manager is that ‘this group, live,
is a knockout. I mean, they're killers. All
they need is that hit record. When they get
that hit record, man, you're gonna see the
baddest group that ever existed in the
history of recorded music’ So they want
the charts. And that’s why I approach it

like that.’

ON HEARING

“I only go by the ears, and I do hear
very well. Musically and technically. I hear
stuff all over the place. The guitar player—
if he accidentally hits an open A string while
he’s fingering a chord, we could have thirty
pieces on tape and I'll hear that and solo it
out and bust him—say, ‘Hey, could you keep
that string quiet?’ He says, ‘You mean you
actually heard that?' So my ears are really
my fortune. That's where everything lies.
Right in my ears.”

regmtered tradomar

ON RHYTHM SESSIONS

“I do my basic rundown on the rhythm
date. The guys are really cookin' and the
groove is there and everything. I come in
and take a listen to what kinds of sounds I
have. But if that sound is not there, then
I don't record until the sound is right. There
may be some other producers who would
just go with the flow. 'If it's groovin', hey,
you know, we'll save it in the mix’ But I've
attempted to save things in the mix. It
doesn't happen. It has to be on tape!’

ON TAPE

“I do not know much about the charac-
teristics, physically, of what tape is made of.
I'm not too much into that—the chemistry
involved. However, after spending six years
at Motown—they had many, many rules and
regulations. Now, one was that we always
use Scotch Tape. When I ventured off into
the world of independent producing, out of
habit, and not wanting to change a good
thing, I went right back to the same tape,
which was 250. And I was then approached
by other engineers telling me that if you
switched, you could increase your perform-
ances here—you know, the bottom end, so
forth and so on. And I did stray away and I
did try cutting other projects on different
types of tape. And the bottom line is that I
came back to Scotch. I can’t say that I no-
ticed the difference of, you know, 3 dB and
the low end with Scotch, and the other only
gave me a dB-and-a-half. I can't say that.

I only go with my ears, which tell me that

my home is with Scotch Tape.”

SCOTCH 250

WHEN YOU LISTEN FOR A LIVING.

ing upward. But way back in 1960.
sterco records list-priced at $4.98
and actually sold at retail at $4.98.
Today. 19 vears later. our hottest hit
albums still are advertised at retail
prices around $5. Record prices are
far below most other commodities in
their rate of price rises.

Q: Arc consumers becoming rip-
off victims as has been charged?

A: Absolutely not. And the public
just is not aware (and we must tell
them so) of all our industry does for
that public. For example. last year
recording companies actually paid
$18 million for about 75000 free
concerts open to the public in live
music performances in parks. con-
cert halls, hospitals. colleges. play-
grounds, schools, libraries and mu-
seums.

These subsidies by the recording
companics are contributed through
the Music Performance Trust Fund
and represent a donation from cach
record sold. Concerts are presented
in more than 600 communities.

Q: Is thatin addition to individual
support projects?

A: Yes. Industry companies truly
participate in public-good projects
and charities throughout America.
Hundreds of thousands of dollars
from companies and individuals
support diverse charity projects via
individual donations. subsidized
concerts. fund-raising events and
donated recordings.

Likewise. recording artists also are
liberal with their money and their
talent in such public support. Too
few know this,

Q: Has disco had any role in help-
ing or hurting current conditions?

A: Disco sales have been signifi-
cant, and any new music medium
makes an economic  difference.
However, disco recordings, unlike
more conventional recorded per-
formance, do not universally have
the same star or song or fan lovalty
dimensions.

Also. disco has dominated radio
playlists that were alrcady too re-
strictive in the first place.

Q: What comments do you have
on the character of current media
coverage of industry economic con-
ditions?

A: Our industry gets its biggest
headlines and widest media cov-
erage in direct response to the nega-
tive nature of events. The worse we
appear. the greater the press. More
expansively than ever, the media are
heralding our industry’s cconomic
problems. The explanations are par-
tially valid . .. but mixed with a host
of distortions.

Q: Where do these distortions
come in?

A: We are pictured as an industry
on the brink of collapse . . . our insti-
tutions crumbling ... our product
abandoned by customers . . . our fu-
ture bleak.

Q: What is the impact within the
industry of such reporting?

A: Demoralizing. The gloom and
doom characterizations are con-
tagious and tend to cxaggerate gen-
uine problems beyond their reality.
They engender fear and they stifle
hope. They encourage timidity at a
time when positive actions and atti-
tudes are imperative.

Major journals. in their love to
turn a cutesy phrase. have said: “end
to glory years™ . .. “music is turning
sour” ... “blood baths™ ... “flaky.
fadridden business.” Those are
punitive portrayals.

Q: What ditferent direction and
emphasis do you favor?

A: To the outside world and inside
our industry. we must draw a line
and proclaim. “Enough. already.”
Alongside negative economice reali-

(Continued on page 12)



__Executive Turntable

Record Companies
Kelli Ross exits RCA Records in New York after 18 months as division vice
president in international creative atfairs. No replacement has been named.
.Ed DeJoy, in New York. is upped to pop artists and repertoire division vice
president at RCA Records. He had briefly been West Coast pop artists and
repertoire division vice president. Simultaneously at RCA Records in Los An-
geles, Bud Dain takes over DeJoy’s former
post. Dain comes to the label from Garrett
Music Enterprises. where he was a partner
and executive vice president. ... Bob Smith
promoted at RSO Records in Los Angeles to
vice president of promotion. He had been
national promotion director. . . . Also at RSO
in Los Angeles, Rich Fitzgerald takes over as
senior vice president of a&r/promotion.
Recently. Fitzgerald was vice president of
promotion. . . . Derek Green steps into the newly created postof director of art-
ist development and talent acquisition tfor Europe for A&M. Working in Lon-
don. Green previously held the managing director post tor A&M Records
U.K. ... Bill Frohlich is upped to singles record coordinator for CBS Records
in the New York area. Since 1978. he had been an inventory specialist for CBS
Records. ... Mike Manocchio named na-
tional pop promotion director for Atlantic
Records in New York. Formerly. he was the
label’s Midwest regional promotion director.
... Eddie Ray has left his slot as vice presi-
dentand general managerof Cream/Hi Rec-
ords’ Memphis operation. He plans to return
2 to Los Angeles where he is o be president
Manocchio  4nd co-owner of a firm specializing primar-
ily in real estate investments and the oper-
ation of the Mr. Jim’s barbeque chain. . .. Landy McNeal, vice president and
a&r director of H&L Records in Englewood Clitfs. N.J.. is leaving. He will be
reactivating his independent production company in New York. ... Loren
Braithwaite jotns Infinity Records in New York as administrative assistant 1o
the national promotion director, Richard Smith. She formerly served with
Elektra/Asylum in New York as assistant to
the regional director of promotion. . . . David
McNeill is now regional sales chicef for the
Midwest for the MMO Music Group. Inc.
Based in Chicago. he had been a sales repre-
sentative for MMO in that city. Also at
MMO. Matt Keating aund Walter Wilson join
as sales representatives for the St. Louis-
Kansas City and Southern Ohio-Indiana
markets respectively. Keating. based in Kan-
sas City. Mo.. had been in sales for MCA Records in the region while Wilson.
based in Cincinnati. was a jazz buyer for the A&C one-stop in Pittsburgh. . ..
Edna Collison moves to Solar Records in Los Angeles as marketing vice presi-
dent. She was most recentlv vice president of Tentmakers, a personal manage-
ment firm. . . . Toby Lubov takes over as national publicity director for Chrysa-
lis Records in Los Angeles. She had bcen
with the label as manager of West Coast pub-
licity. . . . Janet Kaye is upped to publicist at
RSO in Los Angeles and Sarah McMullen
joins as assistant to Ronnie Lippin. director
of national publicity. Kaye has worked in the
department since 1978 while McMulien
worked at BMI for two years where she was
assistant to the executive director of writer-
publisher relations on the Coast. McMullen
takes over the post from Linda Miller who is returning to school. ... Aurum
Records. a new arm of RBR Communications in New York, has several new
executives. President is Richard Bradley, also president of RBR: vice president
is Bill Radics who also serves as vice president at RBR: and record division
general manager is Ron Beigel who had been involved in concert promotion

and bookings in New York state.

e

DeJ oy Dain
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R
Sumner-Davis Braithwaite

Marketing

Sid Rogoff moves to Polygram Distribu-
tion in New York as national credit director.
For the past five years, he has been corporate
director of credit and collections for Coleco
Industries, Inc. in Hartford. Conn. ... Bill
Edwards and Kevin Cummings move to the
newly established claims and adjustment de-
partment at Polygram Distribution in New
York where Edwards is accounts receivable manager and Cummings is claims
and adjustments manager. Edwards had been with the Polygram Distribution
accounts receivable department since 1974 where, most recently. he was as-
sistant supervisor. Cummings has been with the firm since 1974. ... Also at
Polygram Distribution in New York. Jackie Smolen is shifted to New York
branch marketing director. He had been marketing coordinator for the New
York branch. . . . Jay Boberg joins the International Record Syndicate as West
Coast operations vice president. He was formerly A&M’s West Coast college
promotion representative and director of concerts for the Associated Students
at UCLA. .. . Roger Harris moves up to Cincinnati branch manager for MCA
Distributing Corp. Previously. he was a salesman in the MCA Chicago branch.

* Boberg Rogt;ff

Pam Shira joins Casablanca Record and FilmWorks in Los Angeles as pub-
hing administrator. She directs all international publishing cfforts. contract
administration and in-house licensing for Cafe Americana Music and Rick’s
Music, Casablanca’s publishing companies. She was publishing administrator
for Cream Records. . . . Ann Summer-Davis moves up to executive director for
the Pasha Group of Companies in Los Angeles. Formerly. she was executive
assistant to Lance Freed at the Irving-Almo publishing wing of A&M Records.
... Karyn Ulman now music publishing director for national and inter-
national markets at Hanna-Barbera Productions in Los Angeles. She had been
with the Blue Seas/Jac Music and April-Blackwood music companies.

General News

Steve & Eydie Fight the Top 40

They Use Phony Names On New Single To Bag Airplay

® Continued from page |

people like Perry Como. Andy Wil-
liams, Frank Sinatra. Peggy Lce.
Tony Bennett. Sammy Davis Jr., the
Carpenters and others like ourselves.
is that broadcasters have labeled all
of us MOR artists. The problem with
labeling, in any business, is that it’s
restrictive.

“A good many Top 40 stations
won't play our records. As soon as
they come in, they (program direc-
tors) throw them in the can. They as-
sume it's not their kind of material.

“Radio has become computerized
and as such there are a tremendous
amount of us locked out. You talk
about equal rights and prejudice. 1

NEW DISTRIBS
FOR HILLTAK

LOS ANGELES-Hilltak Rec-
ords shifts from the Atlantic group
to a network of nine independent
distributors this week. including
Malvernc in New York. California
Records in L.A.. Progress in Chi-
cago. Detroit and Cleveland: Chips
in Philadelphia. Big State in Dallas.
Tone in Miami. All South in New
Orleans. Zamoiski in  Baltimore/
Washington and Bib in Charlotte.

The label. formed in June 1978.
has five artists: the Guess Who, Dal-
ton & Dubarri. Broadway featuring
Patti Williams., 9th Creation and
Lynne Hamilton. Pricing is $7.98
across-the-board.

The three-member staft'is headed
by co-owners Tom Takayoshi and
Hillery Johnson. It will also employ
five independent promotion  per-
sons: Don Lewis in the Midwest,
Bobby Patterson in the Southwest,
Stephanie McCoy in the Carolinas.
Kevin Ventour in Detroit and Al &
the Kidd Promotions in Baltimore/
Washington.

In This Issue

CAMPUS.... . 40
CLASSICAL............
CLASSIFIED MART.

RADIO ..........

FEATURES

Commentary............ ... 14
Disco Action.
Inside Track.
Lifelines.........ccoovveeininenns
Stock Market Quotations .
Studio Track ......ccevvveeennn.
Video Takes ....
VOXJOX oo

CHARTS
TopLPs..ccooivieeeieiiece 66, 68
Singles Radio Action Chart..26, 27
Album Radio ActionChart....... 28
Boxoffice ......covoeveviiiiiiiinn 40
Bubbling Under Top

LPs/Hot100.......ccccoeniinns 22
DiscoTop80....ccoovvviiiiceeen 48
JazzLPs........... . 41
Hits Of The World... .TC-16
Hot Soul Singles..........cc......... 34
SOULLPS...oovviiiie i 35
Hot Country Singles................ 50
Hot Country LPs ........eevvveee. 52
HOt100 ...oeviirieieeecee 64

Top 50 Adult Contemporary.... 33

RECORD REVIEWS
Album Reviews .............c..c.o. 60
Singles Reviews ...
LP Closeup Column.................

think it permeates the music busi-
ness.

“My criterion should be the
record. regardless of who it comes
from what label it’s on or what artist
is on it. 1t’s all very unfatf” says
Lawrence.

Steve and Eydic came across
“Hallelujah™ on a recent trip to Is-
racl and immediately recognized it

Steve Lawrence: ‘“‘A good
many Top 40 stations won't
play our records. . . . They as-
sume it's not their kind of
material."

And just as ego has been put
aside, so has the matter of money.
“Money isn’t the reason why we
record.” says Eydie. "We earn a liv-
ing in other arcas of the business.
We're interested in a platform.
We're just aggravated with the situ-
ation that exists.

“If you're a singer. you have to be
a recording artists and onc who has

Billboard photos by Bonnie Tiegel
Eydie Gorme: “A lot of stars
have become embittered to
the point where it's ruined

their performances . . . it's
restricting their creative
output.”

as a hit song. “Hallelujuh™ had al-
ready been a No. | record in Eng-
land. Israel, Germany and Holland.

“When we came back, Mike Curb.
Michael Lloyd and everyone loved it
but their feelings were that there
would be resistance at the Top 40
level to Steve & Eydie product.” says
Lawrence.

“So we said okay. let’s put another
name on it. [t was meant 1o circum-
vent the problem that exists with art-
ists like ourselves. Eydie and I refuse
to give in to this prejudice that exists
and we'll combat it as best we can.

“Hopefully. something good will
come out of it if the problem is
brought to light. After spending so
many ycars developing an attitude
and posture that people come to rec-
ognize. you become associated with
that kind of music and your product
should be listened to.”

Says Eydie: “The problem is not
something new. It’s just late in re-
porting. A lot of stars have become
cmbittered to the point where it’s
ruined their performances. night-
club act, their living and whole life
in wanting to continue in something
that’s been so frustrating and futile.
It’s restricting their creative output.”

Whether the song was recorded
under their real names or Parker &
Penny, Steve and Eydie have put
their egos aside in order to make
their point.

“If Parker & Penny become a hit
and word gets out that Parker and
Penny are Steve & Eydie, what’s the
difference? The main thing is the
point and principle that you're try-
ing to correct. I suggest to my col-
leagues suffering emotionally to
change their names and let every-
body figure out who's putting out
what and then they’ll be forced to
judge the material and record rather
than it’s coming from Tony Newley
or Tony Bennett or Perry Como.”
says Lawrence.

“Music directors and program di-
rectors are so prejudiced before it
ever gets to be reality that it never
gets to the public, and that’s the
crime.”

something to sell.” continued Eydic.
“We’ve been selling out 2,200-4,000
seat halls for 20 years. Are you tell-
ing me that people paying anywhere
from $10-$25 a ticket to sce us
wouldn’t pay 85 for an album?”

Which bring Lawrence to criticize
labels’ methods of distribution. “A
lot of people would like to buy rec-
ords Eydie and 1 make, and other
artists like us.” The problem, he says,
is that product is difficult to find in
the stores, and if it’s there it’s usually
old.

“Pceople think wc've stopped
recording and retired,” Eydic com-
ments. “*We fight. scream and kick
our way into the studio and spend
money. And we can’t get a record
played or released.”

“Over the years Eydie and | re-
corded many songs that were never
released because of this feeling that
exists.” says Lawrence. “Out of 10
songs in the can. four were No. | rec-
ords and the other six top 10 by other
artists. That’s a bit aggravating.

“These were songs that were al-
ready recorded and never put out
because of this built-in prejudice.
We should have had the opportunity
1o put those tunes out.

“When we heard ‘Hallelujah’ we
didn’t want it to happen again.
Changing our names was the only
way around it.”

Steve & Edyc says that they
thought about changing their voices
on “Hallelujah™ but opted instead to
sing just as they've always been
doing. “Program directors thought
the record was great until they began
to suspect that it wasn’t Parker &
Penny when it sounded like Steve &
Eydie,” comments Lawrence. “Now
the record is controversial because
there is something to talk about.”

A Parker & Penny albumiis in the
works, but neither is giving any hints
as to what material will be included.

Hopefully, somewhere on the LP
jacket will be the true artists® iden-
tity: Steve Lawrence & Eydie
Gorme. Their talent deserves that
recognition.

qQyvoa1ig ‘6,61 '8 HIBN31d3S
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General News

CBS Returns Policy

® Continued from page |

and subdistributor returns to 18%.
Smith admits some factors allowed
for greater returns from time to time.

Yet. retail/rack accounts term this
“meaningless paper™ in view of an
acceptance of much broader returns
by CBS in recent years.

While many accounts state their
order forms call attention to a 100%
return privilege, Smith recalls that
CBS has informed these accounts
through counsel that it would not
honor such order form statements.

An unnamed CBS official. how-
ever, has put the company’s current
returns policy in more blunt terms.

“They will have to accept the real-
ity of the business and they will have
to become real businessmen. Theirs
(retailers, racks. ctc.) has been a sup-
ported business for too long.”

Smith responds to charges from at
least one retailer. who refused attri-
bution but is considered one of the
top five users in the Chicago area.
that CBS created a “panic in the
marketplace™ last fall by soliciting
heavy orders on the basis that a
“pressing crunch” would prevent it
from filling orders rapidly.

“We would have been remiss at
the time.” Smith explains. “not to
point out to our accounts a lack of
capacity. not only for us but the in-
dustry as a whole. to press product.
We felt it was valid and honest to tell
this to our accounts.”

Smith says CBS anticipates a neg-

ative rcaction among rackers on the
new 20% returns policy, although he
claims overall reaction to the new
pricing/returns structure has been
“positive.”

“Rackjobbers.” he declares. “must
adapt or change to gain more control
of their accounts. Returns are much
too high. It's been absurd and ob-
scene.”

According to what can be gleaned
from the field. CBS never formally
informed accounts of its present re-
turns policy. although some retail
and rack accounts note verbal decla-
rations at local mectings about six
weeks ago.

Some declare that CBS’ profit
squecze is a vital factor in this
move—even if one terms it a “re-es-
tablishment™ of company policy. By
holding down returns. they contend.
the company will show more favor-
able results in the fiscal quarter end-
ing Sept. 30. (Although operating re-
sults in the sccond quarter were

(Continued on page 59)

Songs Evaluated

SAN FRANCISCO-Songwriters
Resources and Services will conduct
its monthly song evaluation work-
shop for Bay Arca songwriters at 7
p-m.. Tuesday (11). Site of the work-
shop is Fort Mason Center. Laguna
at Marina Blvd.. building 312, room
26. Pat and Pete Luboff will con-
duct.

Atlanta Polygram Teeing Contest

NEW YORK-Polvgram Distri-
bution’s Atlanta branch has ar-
ranged a national display contest for
all 90 stores in the Record Bar chain.

The concept allows stores to com-

pete against cach other for each of

four prizes in four separate display
categorics. It’s the brainchild of Fred
Traub, head buyer at Record Bar,
Tim Monnig. Atlanta branch man-
ager. and Cal Spurlin. Polvgram
salesman in Charlotte.

The contest. which runs from
Sept. 6 through Oct. 3, with a photo
deadline of Oct. 15, calls for four dis-
plays at each store: a Mercury dis-

play featuring Southside Johnny. a
Polvdor rock "n” roll display featur-
ing Pat Travers. Bram Tchaikovsky.
Buckeye and Rainbow: an RSO dis-
play focusing on new albums by
Suzi Quatro and Mistress, and a
Casablanca display  hightlighting
Donna Summer. Cameo. Robin
Williams. Studio 54 and Kiss.

Each individual package will be
accompanied by ad dollars and ra-
dio support. Prize for winning dis-
plays by label will include a pinball
machines. a Sony Betamax. a $1.000
bill and a Kissmobile motorcycle
valued at $2.800.

“There’s a rumor
going around about
a company that sets
type, makes color
separations, takes
photographs plus 8
other fascinating
services. "’

“To find out more
about this rumorcall...”

"‘Assoclates,'bn.

160 EAST 56 St,, Dept. A
N.Y., N.Y. 10022 TEL. 758-3232
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Publishing

PRE-CHRISTMAS RELEASE

12 New Folios By
Columbia And Almo

By IRV LICHTMAN

NEW YORK--Columbia Pictures
Publications adds to its broad line of
Christmas print with nine new folios
plus three from its recently estab-
lished ties with Almo Publications.

Following a jobber and dealer
stocking program over the summer
months, dealers should be ready to
offer new and catalog material to
customers sometime this month.

In addition to holiday folios and
single sheets business. Columbia
Pictures Publications as well as other
print companies arc now heading
into their strongest period of the
year, due in large part to return-to-
school educational music needs.

Columbia’s new piano-vocal-
chord books for Christmas include
“Columbia Standard Library Vol. 2-
Favorite Christmas Music™ ($2.95),
“Rudolph The Red-Nosed Reindeer
& Winter Wonderland Plus 24 Solid
Gold Christmas Songs™ ($5.95).

SOVIET TRIP
FOR HERMAN

NEW YORK-Jerry Herman.
whose scores include “*Hello.
Dolly!™ and "Mame.” will meet with
his musical theatre counterparts in
the Soviet Union this month as a
guest of VAAP. the Sovict licensing
agency.

He'll be flving to the country from
London. where a produ;uon of
“Hello. Dolly.” starring Carol Chan-
ning in heronginal cast role as Dolly
Levi.opens Sept. 25. Herman will be
accompanicd by Svlvia Herscher of
Macmillan Performing Arts. Her-
man’s music publisher.

Interworld Music
Makes L.A. Move

LOS ANGELES -Interworld
Music Group. two-vear-old music
publishing firm here. has moved
into new headquarters.

Located at 8304 Beverly Blvd.. the
new site encompasses 8.000 square
feet. with recording studio and con-
ference facilitices.

The company. which has more
than two dozen copyrights on the
charts by such artists as Barrv Mani-
low. Robert John. George Benson.
John Stewart and others. also has of-
fices in New York, Nashville. Lon-
don and Germany.

Ivan Mogull Move

NEW YORK —Ivan Mogull Mu-
sic Corp. has relocated its office here
to 625 Madison Ave., New York
10022. Telephone. telex and cable
numbers are unchanged.

Allen With Island

NEW YORK —English songwriter
Jo Allen has signed a global deal
with Island Music. He has two songs
on the hit Robert Palmer album.
“Secrets.” called “Jealous™ and
“Woman You're So Wonderful.”

Pact For Pickett

NEW YORK-—Veteran artist/
writer Wilson Pickett has signed a
publishing agreement worldwide,
U.S. and Canada excepted. for his
Erva Music firm with Chappell-in-
ternational.

The agreement covers Pickett’s
existing catalog and new composi-
tions, including material on a new
Big| Treelalbuni?

“Rudolph & Frosty’s Christmas”
(84.95).

A piano-vocal-organ-chord book
includes “Columbia Standard Li-
brary Vol. 1—-Favorite Christmas
Carols™ (83.95).

New big note piano releases are
“The Ist Big Note Christmas Book”
($3.95) and “Fun With Christmas
Pops For Five Finger-Hand Posi-
tions™ ($2.95).

Three other books are (creative
keyboard) “Music For The Holi-
days—Level 3" (83.50). (advanced
piano) “Great Popular Christmas
Solos™ ($3.95) and “Mark Laub’s
Christmas Music Made Easy For
Organ™ (83.95).

From Aimo. Columbia is offering
“The World’s Best Loved Christmas
Music” (85.95). for piano-vocal-gui-
tar. and “Great Songs Of Christ-
mas™ ($3.95) und “Merry Christmas.
Darling™ (83.95). both Rapid Play
folios.

In addition to books. Columbia
offers 41 single sheet Christmas
songs mostly at $1.75.

Cashwest Productions
Expanding Publishing

NEW YORK —Blendingwell Mu-
sic (ASCAP). the publishing wing of
Terry Cashman and Tommy West's
Lifesong label and Cashwest pro-
duction firms. is seeking its first cata-
log deals since its formation in 1964.

According to Bob Esposito. vice
president and general manager. who
has -been involved in preliminary
meetings on possible buys. he's look-
ing for “small catalogs that have not
been actively exploited. such as cata-
logs being administered by lawvers.”

In addition. the company would
also entertain a relationship
whereby a copublishing deal would
be generated as a result of cover ver-
sions obtained for a company and/
or writer by Blendingwell.

Also. Esposito notes. Blend-
ingwell’s expansion moves will in-
volve the signing of new staff
writers.

Blendingwell. which began oper-
ations as the publishing outlet for
the late Lifesong artist/writer Jim
Croce. had a recent top 10 country
record with Gail Davies’ “Somcone
Is Looking For Someone Like You™
on Lifesong. [t copublishes the song
along with Screen Gems-EMI.

Through Cashman and West.
Blendingwell also supplies tv music
and jingles, including efforts for Ko-
dak.

AGAC’s Guests
Fill September

NEW YORK-The Amcrican
Guild of Authors & Composers’
September lineup of ASKAPRO
guest speakers has been set.

They include: David Wilkes. di-
rector of MLO Music, publishing
branch of Martin Poll Television &
Film Productions (6): Leida Snow.
lyricist (13): Jim Burgess, disco dee-
Jay. mixer. record producer (20):
Frank Owens. pianist, artist, ar-
ranger and music director for
Johnny Mathis. Freda Payne. (27).

The seminars are held at AGAC’s
New York headquarters at 40 W.
57th St. A phone call (212-757-8833)
is nccessary to reserve space for the
Thursday noon gatherings.

2
J4

WATCH

11—

J P
R
i
E
$ S

T

TAKE ON
AMERICA
THIS FALL

9/1 Nassau Coliseum
Hempstead, NY*
9/2 Paradise Theatre
Boston, MA
9/3 Coliseum
New Haven, CT*
9/5 Civic Center
Springfield, MA®
9/6 Paris Theatre
Portland, ME
9/7 Spectrum
Philadelphia, PA’
9/8 Paramount Theatre
Asbury Park, NJ*
9/9 Agora
Youngstown, OH
9/10 Civic Center
Huntington, WV*
9/12 Civic Coliseum
Knoxville, TN*®
9/13 Agora
Atlanta, GA
9/14 Riverfront Coliseum
Cincinnati, OH"®
9/16 Freedom Hall
Louisville, KY*
9/18 Coliseum
Fort Wayne, IN*®
9/19 Agora
Columbus, OH
9/20 Roberts Stadium
Evansville, IN*
9/22 Amphitheatre
Chicago, IL*
9/24 Arena
Milwaukee, WI*
9/26 Dane County Coliseum
Madison, WI*
9/28 Met Sports Center
St. Paul, MN°®
9/30 Municipal Auditorium
Kansas City, MO*
*with KISS
Produced by
Tom Allom and Judas Priest.
Direction:
Amakata Management.

® ©1979¢BS Inc.

"Columbia;’ [@¥ are trademarks of CBS Inc



THE BEAST
THAT IS PRIEST
IS IINI.EASIIED IN

North, south, west
and east —Judas Priest -

is renowned as the ab
solutely undlsputed champions of heawy
metal rock 'n’ roll.

This is one band that lives on stage, their
sold-out tour of major American markets
last spring enthralled audiences with the
Priest’s leather-clad charismatic stage
persona, stunning technical proficiency
and ultra-aggressive showmanship.

Judas Priest has expanded their audience
of never-say-die converts into an army of
staggering proportions. And their records
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just keep selling and
sellmg, mcludmg all
back catalogue.

Now comes a new live album recorded in
Japan that showcases Judas Priest at the
summit.“UnleashedintheEast”rings from
first scream to last with the unmistakable
sound of a band at their most exhilarating.
And the sound of an audience throwing
their traditional reserve to the four winds
with an abandon bordering on hysteria.

Judas Priestis
“Unleashed in the East”
OnColumbiaRecords and Tapes.

THIS ALBUM IS RATED “M” FOR MONSTER.
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Financial

CBS Bows New Price Structure

® Continued from page |

There will be about 200 titles involved.
Also initial shipments of urtists in-
cluded in CBS’ artist development
program will be billed at $1 off the
subdistributor and dealer prices for
$7.98 releases. These initial ship-
ments. for which full returns will still
be permitted. will have the same se-
lection number as subsequent ship-
ments, but different prefixes. so that
all returns will be credited at the
price at which they were purchased.
On these initial artist develop-
ment releases CBS will be offering
120 davs dating and promises a
“guaranteed sale” on initial ship-
ment. The price of $1.49 listsingles is

14 Terminated At
CTI Headquarters

NEW YORK--Financially trou-
bled CTI Records has dropped 14
more persons from its staft. The cuts
left a skeleton statt of about six and
were not uncexpected as staffers had
not been paid for two weeks.

In his brief memo to staffers. an
assistant to Creed Tavlor. CTI's
president, stated that“due to present
financial conditions we find it re-
grettably necessary to terminate
your employment.”

The ailing label has been trving to
reorganize under Chapter X1 of the
bankruptey law for several months,

not changing. but CBS is reverting to
its policy of shipping 25 free with
each 100 billed.

Rackjobbers and one-stops are
bearing the brunt of the CBS whole-
sale price increase. with $7.98 list
product up 3% to $4.12 from $4 und
$8.98 list up 2.88% to $4.63 from
$4.50. Mulu-store (three or more)
chains are paying only 2.45% more
for $7.98 product. $4.16 compared
with $4.08. and 1.7% more for $8.98
list items. $4.67 versus $4.59.

Single store dealers are paying
lower prices. with $7.98 list albums
down 0.6% to $4.34 from $4.37. and
$8.98 product down 0.8% to $4.89
trom $4.93. When CBS first intro-
duced its current tiered price struc-
ture (Billboard. Oct. 21, 1978) it waus
the single store dealers whose protest
was the loudest. Now their prices
have been reduced.

Effective Jan. 2 CBS will be en-
forcing a new returns policy where
the maximum exchange percentage
will be 20% and will cover all prod-
uct, including defectives, with the
exception of 7-inch and 12-inch sin-
gles. limited edition Christmas re-
leases. and the initial releases in the
artist development program.

All the singles and initial artist de-
velopment releases will be 100% ex-
changeable. all Christmas releases
will be 50% exchangeable. and all
limited edition product is sold on a
non-exchangeable basis.
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New York City’s only
record pressing plant

QUALITY IS OUR PRIME OBJECTIVE,
IF IT'S YOURS CALL US.

R.G.H.

Record Manufacturing Corp.

R G H RECORD MANUFACTURING CORP.
- ] -

750 Eighth Ave., New York, N.Y. 10036 {212] 354-4336

MUSIC |
WORLD

EXPORT DIVISION

OUR TELEX NO. 420961 JRR

EXPORTING

TO ALL COUNTRIES

@® We have a full
catalog of all labels,
same day service.

® LP’s, tapes, 45's

blank tape & audio-
video equipment.

Lowest prices, best service.
Individual attention to all our customers.

el v

23 PARK ROW, NEW YOR

N &

K. NY 10038 (212)732-8600

.OUR TELEX NO 420961 JRR

“Following the cnd of each month
you will be notified of the dollar
amount available for return. which
will be 1/12th of 20% of the gross
billing for the previous I2-month
period plus any unused dollar
amounts previously accrued.” reads
a CBS letter to its accounts.

“At no point, however. can the to-
tal of both credits issued and the
unused accrual exceed the total dol-
lar amount allowable for the previ-
ous 12-month period.”

All returns after Sept. 10 on the
Masterworks and Odyssey releases
(where the list price is being in-
creased) “will receive credit on the
prices in effect after Sept. 10,7 says
CBS.

All returns authorized before
Aug. 24 on those sclections where
the hist price is being reduced to
$5.98 will be processed at the price
currently in effect if they are re-
ceived and processed at the plant be-
fore Sept. 28. CBS says that no new
return authorization will be issued
on these items during September.
Any authorizations issued or returns
received as of Oct. 1 will be credited
at the new $5.98 list price. That is
$2.90 for multiple dealers, and $3.03
for single stores. 1t is expected that
about 80% of CBS catalog with the
“P” prefix will be reduced to $5.98.

Until Nov. 30 all returns on those
selections on which the wholesale
price is being increased will be cred-
ited at the prices in effect before
Sept. 10. After Nov. 30 all returns on
the product will be processed at the
new prices.

CBS is also establishing minimum
order requirements for its “ship 0"
locations. Seven-inch singles must
be ordered in multiples of 25 units
with a minimum 100 billed units per
order. Album and tape orders must
be for a minimum ot 30 units on all
configurations combined. Multi disk
releases and 12-inch singles count as
one unit. CBS will accept no orders
for less than 30 billed units.

Under the new service policy all
bulk LP and tape orders of 30 or
more of a selection number for ke
product. and torsingles, will ship the
following day if the order is in by
noon. All other orders will ship on
the fourth dav. This includes loose
shipments and catalog bulk.

Carton lot quantities will be
shipped dailv as the product be-
comes available. CBS savs. while
less than carton lot quantities will be
shipped once a week. All back or-
ders that are more than 21 days old
will be cancelled.

CBS is increasing its “pich and
pack™ charges to 5 cents per unit.
and its ship charges to 7 cents per
unit. The “pick and pack™ charge
applies to any order from any quali-
fving account regardless of quantity.
Developing artists releases. Master-
works. Odyssev, 7-inch singles and
all free goods are not included.

Pye Facing Lawsuit

NEW YORK The Union Plant-
ers National Bank of Memphis is
suing Britain's Pye Records over the
latter’'s 1974 licensing  agrcement
with Stax Records. of which the
bank is assignee of certain rights.

The suit. filed in the U.S. District
Court here. concerns Pyce's failure to
pay Stax royalties due on records
sold in the U.K. after the London-
based firm became licensee five
years ago. and on those sold in Hol-
land after that territory was added to
the agreement in May 1975,

Union Planters claims Pyc owes
$573.750. plus interest. and also
seeksroosts @nd:r danges:

" Market Quotations |

As of closing, August 30, 1979

1979

High  Low NAME

47% 32%: ABC
a1% 34'%: AmericanCan
18% 14 Ampex

3% 1% Automatic Radio
56% 44% CBS
26% 18% Columbia Pictures
13% 8% Craig Corp
44Y 33 Disney, Walt

3 2 EMI
18% 12% Filmways, Inc
18% 13% Gulf + Western

17 10% Handleman
32% 17 Harrah's

8% 3% K-tel

3% 2 Lafayette Radio

37% 28%: Matsushita Electronics
48% 37% MCA

39 262 Memorex

66 52% 3M

50% 36 Motorola

32 24% North American Philips
22% 16 Pioneer Electronics

28% 23 RCA

10% 7% Sony

4672 30 Storer Broadcasting
8% 4% Superscope

31% 18'% TaftBroadcasting

29% 17% Tandy

1% 4% Telecor
20% 16% Transamerica
46Y% 30 20th Century

a1% 32% Warner Communications
15% 12 Zenith

OVER THE P-E Sales Bid Ask
COUNTER
ABKCO - - 1% 2%
Electrosound

Group 4 1 4% 5%
First Artists

Prod 33 97 6% 6%
GRT — 126 9/16 13/16
Integrity Ent 7 57 1% 1%

P-E (?::)e:) High Low Close Change
9 422 46% 46 46% + %
6 147 39% 39% 39% - %

1 525 18% 18 18% + %
- 30 3% 3 3% + %
8 66 54 53% 53% - %
4 77  24% 24%  24% - %
15 7 8% 8% 8% + %
12 336 40% 40 40% Unch.
16 56 2% 2% 2% - %
12 277 16% 16% 16%2 Unch
4 356 16% 16% 16% - %
6 72 1% NM% 1Y% + %
15 279 29 27% 28% + %
49 23 5% 5% 5% - %
- 89 2% 2% 2% + %
8 - - - 29% Unch
8 53 45% 45%  45% + %
5 104 29 28% 28% - %
10 780 55% 554 55% + %
11 417 48% 48 48 - %
5 67 31% 31% 31% + %
1 - - - 17% Unch
7 1301 26 25% 25% + %
16 522 8% 8% 8% Unch
10 44  46% 4% 46% + %
- 86 5% 5 5 + %
10 35 30% 30% 30% + %
8 592 27% 26% 27 - %
4 9 4% 4% 4% - %
6 791 19% 19% 19% - %
7 95 43% 43'%: 43% + %
7 872 38% 37h 38% + %
1 254 13% 13%  13% + %

OVER THE P-E Sales Bid Ask
COUNTER
Koss Corp 9 8 5% 5%
Kustom Elec. 19 6 2% 3
M. Josephson 9 — 17 17%
OrroxCorp 17 73 Th 7%
Recoton 5 - 1% 2%
Schwartz

Bros 3 - 2% 3%

Over-the-Counter prices shown may or may not represent actual transactions. Rather, they are a guide
to the range within which these securities could have been sold or bought atthe time of compilation. The
above information contributed to Billboard by Douglas Vollmer, Assoc. V.P., Los Angeles Region, Dean
Witter Reynolds. inc., 4001 West Alameda, Ste. 100, Toluca Lake. Calif. 91505 (213) 841-3761, member

of the New York Stock Exchange, inc

CATALOG PRODUCT AFFECTED

Mercury, MCA Install
New Pricing Programs

CHICAGO Retail accounts that
devote space to catalog product will
bave a major voice in determining
what is released on a new $5.98 list
catalog series from Phonogram/
Mercury.

The new musically varied $5.98
LP and cassette line will be intro-
duced in October with 20 titles. It's
called “Encore Series™ and Phono-
gram is shifting some catalog titles
downward in price while also rein-
stating deleted albums at the $5.98
price point.

MCA Records. recently an-
nounced its creation of two new
$5.98 list lines. “Platinum Plus™ and
“Rising Star.”™ one of them also
bringing catalog price cuts. The
MCA and Phonogram variable pric-
ing moves are viewed as possible an-
tidotes to this sear's sluggish retail
performance.

Dealer prices tor MCA's $5.98
series are $3.28 (frec standing stores)
and $3.07 for racks.

MCA upped its seven-tier price
structure 2.75% Aug. 20. According
to Sam Passamano Sr.. executive
vice president of MCA Distributing
Corp.. both albums and 1apes have
been increased by 2.75%. Free
standing stores (mom and pop oper-
ations) are now paving $4.38 for

$7.98 list with the cost to racks $4.10.

Wholesale price for $8.98 list is
$4.93 1o free standing stores and
$4.61 1o racks. MCA’s suggested list
for singles is being upped to $1.49
from $1.29. The new price structure
also includes product on Infinity.

According to Mick Brown.
Phonogram vice president of sales.
suggestions from dealers will be
carefully weighed in determining fu-
ture “Encore Series” releases. Re-
lcases are expected to come four
times vearly. with between 12 and 15
titles per batch. All albums will carry
original cover art. titles and se-
quencing.

Represented in the first release
will be Rod Stewurt. the Platters.
Eric Clapton and the Yardbirds.
Uriah Hceep. the Statler Brothers.
Dinah Washington and Eddy How-
ard and his Orchestra.

Also: Chuck Mangione. Bach-
man-Turner  Overdrive. Johnny
Rodriguez. Tom T. Hall. Ohio Play-
ers, the Bar Kays. George Jones. Er-
roll Garner. Lesley Gore. Blue
Cheer, Jerry Lee Lewis and Roger
Miller.

Phonogram/Mercury will report-
edly be the only Polygram label to
offer such a series. drawing upon its
30-year-old U.S. catalog.

Music All That Matters

® Continued from page 8
ties. we must underscore what is
solid. healthy and right about our-
selves .. and there's plenty.
Executives and rank-and-file em-
ployes need to drop the temptation
to wear "Typhoid Mary™ T-shirts. as
if we've suddenls become pariahs.
Company boards of directors
need to be wary of attitudinal ero-
sion in licu of exploiting and sup-
porting their organization’s basic
continuing strengths. And the out-

side financial community also needs
reminding. as do suppliers. whole-
sale/retail customers of what is
solid. healthy and right about our-
selves.

For the Record

LOS ANGELES—-The upcoming
studio album from Jethro Tull on
Chrysalis will carry a $7.98 sug-
gested list. not the $8.98 tag as re-
ported in last week's issue.
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. IT'S JUST FANTASTIC!

PRODUCED BY JAMNET ROSENBLATT
AND AL “SMILEY" HARRISON

SUZI LANE
HARMONY
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THE SENSATIONAL NEW SINGLE
AND 12-INCH DISCO as.11425
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IT'S SIMPLY STUNNING!
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It wasn't that long ago that | can remember Top 40 radio
shrinking to 30 and then to 20 record playlists. Secondary sta-
tions began nghtening their playhsts and the record mduﬂ.n
was looking 1i-.~.|:'|n|.[.|rl.1'. [or new ways [0 expose Its an:JULt

Discos sOmconc '-.ll;__:_'_L-.rLu.l a way o gel records f‘ﬂplhfd
without depending on radio, Create a demand for the records
there and force radio o play them

It worked, and it's working so well that those same radio sta-
Hons that wouldn't play more Inp 40 records are h.lpp\ now 1o
play more and more disco, Rado ratings are soanng.

Discos are flourishing
Roller discos are hot, as are
roller skate sales, Dance
schools are also lounshing.
Clothing manufacturers and
boutiques are cleaning up
with disco-designed clothes
and accessones. And let’s nol
torget sound and lighung
compames—another big busi-
ness. They all owe 1t o the
record indusiry. for without
recorded disco music the
disco business would become
exunct

Burt the record industry 1s
hurting and hurtng bad. It
could be in 1ts worst slump in
25 years and evervone is
scrambling to find out why
Maybe 1t's the gas shoriage,
the energy cnisis, the poor
economy, inllauon, recession, 100 lew T'EII.'.J'.L'- I"H. superstars,
home taping. Well, maybe it's disco?

Disco 1s showing the public how 1o spend more of ils enter-
tamment dollars outside of the record shops. The music in itsell
15 not conducive to excessive purchase, and with hours of non-
stop free disco on radio stations for listening and dancing pleas-

Ed Newmark: “If the idea

was to get around tight

playlists, the industry really
blew it."

And InThis Corner We Have...

By STEWART R. FEINSTEIN

The championship has been held by rock for more than 20
years and in this period it has held off every major challenger.
However. never before in the champ’s career has there been a
better prepared challenger than disco. Disco has been in train-
ing for several years and quietly scored early victories in under-
ground club ﬁ--hlu There is a lean, gaunt vel sophisticated style
to disco. Its ~|.J_"|n|,"|rn|.LI'L in the ring 15 mechanized. consistent and
constant

There are some fight cnucs who would say that rock has
grown lazv, swollen and redundant I'm not sure that s true
However. its fighting styvle has always been, with rare exception.
to clobber is challengers with sheer power. What was lacking in
style and finesse was more than compensated for in the power
of delivery

Even the fans of each opponent differ in style. The rock fan
has been charactensucally content to watch. stomp and chani

‘Rock is not yet ready to
give up its throne to disco’

However, the disco Tollowers cannol stand still, and while not as
verbal as rock fans, they have invenled dances and siepsan ther
ritualistic worship

As [ar as numbers are concerned, it appears that there are a
greater number loval o rock. Bul they appear frustrated, as evi-
denced by a recent demonstration in Chicago. The demonstra-
non wias counterproductive. Inside sources have contided thal
rock wis embarrassed. I rock has learned anything during s
championship reign, s that wlent and only wlent counts

In a recent interview with rick. there appeared 10 be a greal
concern over this pretty upstan called disco. It was admitied
that this o the Tirst time in several years that rock has entercd
Nk @ SCrous Iriming s hedule Ulsaally quite content o con-
duct massive exhibitions jn stadivms there s now, with great
freqquency, the inclusion ol small rock club dates

Articles appearing on this weekly poge are designed as o forum for the expression of views of general interest. Contri-
butions should be submitted (o Is Horowitz, Commentary Editor, Billboard, 1515 Broadway, New York, N.Y. 10036,

Commentary
Diverting Dollars To Disco °

By ED NEWMARK

ure, there is even less need 1o buy records. When the con
his bought several records, he has all he needs 10 pany

Disco is obviously a big business and 8 booming. Throu
the production and promotion of disco music, the record indus-
try has literally created another mdustry in which it has no fi-
niancial interest. \

Every ninc-minute disco record played on radio denies the
exposure of 2 10 2'% plays of other artists. If the intention was i \

‘Record buyers vanishing
through doors of a disco’

get around tight radio playlists 1o expose more records and art-
5t the industry really blew it Playlists are now tighter than
ever with more disco being played. And the result is less expo-
sure for artists who sell records, fewer sales, less creativity and
less development of new artists

Disco was an industry mistake. But now I'm alraid the ree
COmpanies are about'to make an even greater mistake. Theta
1% to cut back on arust nglll"lg'!- recarding hudgl:lh. LOUr SUPPOT
marketing aids and artist advances, so necessary for affordis
artists the opportunity (o create their music. songs and Iyn
and o make greal records

Great records are the only thing that will stimulate and mots
vate the public to return to record slores. Let's start now o ".-
back the public’s entertammment dollars by giving them quakit
artists, songs and lyrics, If we get back to the basics we wonl
have 1o watch our customers turning theiwr backs on us and dis
appeaning through the doors of a disco

Ed Newmark is head of Ed Newmark Associates, an ariist
management and record production firm Incated in Ridgewood
NJ

f— = —

There is a new generation looking and listening. and rock &
once again taking it 1o the people Tt is even rumored that at
these rock clubs some of the technigues of disco are being uti-
lized. There is documentation that rock has even been invenl
ing new steps to replace chanung and shouting. There 1 cles
evidence that rock is not yet
ready to relinquish its throne.

In a similar interview with
disco there appeared 10 be a
confident, youthful and vet
respectful  aturude toward
rock. Disco by no means con-
siders rock 1o be a pushover
There was no anu-rock feel-
ing and when asked about the
Chicago demonstration, disco
simply said that learming does
not stop with the burning of
pooks, as history can docu-
ment.

Disco's feehings of confi-
'lj'-:nl:l.‘ stem from s CApErn-
ential diversity. It has trmined
n cvery conceivable type of
arena and with every Ilghllnﬂ
lifestyle. There is clear ewi-
dence that its supporters re- _
Mect a greater sociological and chronological mixture than the
rock fans

As we approach the "8k, the main event grows closer.
1 o great Jdeal on the line. And new challengers will be hea
from. | observed one the other night. He called himsell "d
rock™ and seems 1o have a small but growing group of i

s

Stewart Feinstein: As the

main contenders square

ofl, disco-rock lurks in the
Wings.

Stew .m Feinstein is presudent ull' Le Cligue. a discor
Hlﬂhl‘! N

Dear Sir

| was doang my wsuial 10 2 awrshilt the other day and
as | put on a long somg by Semantha Sang deaded lo
skim Whrough the Billboard (Aug 18} My eyes locked
an the picture and caplion on page 3 Was | seeing §5
million wirlh of recording equipmant wrecked of WES e
fhis some kind of jmki

| da & geeat deal of ;urnﬂur!mn and, along wilth the

nnnnnnn

Letters ToThe Editor

shadion's production stall, use pretty old stulf. We just
don't have the equipment for a dedent production stu
dia. | dream of getting some ol the very same stulf thal
the US government, i s nhmle wiadom, was dé
droying. Couldn'l they sell it, even at ane-hith its Music

| would (ke to remind the judge who ordered the
destruclion thal the eauiament could akso be used

legal purposes. 1s sale would have profited the govern:
ment and our mdustry. Here is another example of stu-
pidity and waste thal we can do without.

Stu Kellogg
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MEDIATREND RATING UP TO 10.7

WBLS Is New N.Y. Disco King

NEW YORK  WBLS-FM is the
new King of the disco hill. at least ac-
cording to the August Mediatrend
report.

Under the guidance of program-
mer Frankie Crocker the Disco
And More™ station captured a 10.7
share of audience overall in the Au-
gust Mediatrend compared to an 8.6
inJuly and a 7.2 in June. In April the
station held a mere 4.4 share.

This growth has been at the ex-
pensc of WKTU-FM New York. the
original disco radio king. which
slipped to a 7.9 share in the August
Mediatrend. This is down from a 8.8
in July and a 10.2 in June.

While the audience may be shift-

ROGERS COPS
4 HONORS
AT WHN-AM

NEW YORK-Kenny Rogers is
tops with WHN-AM listeners. In
fact. in a listener’s poll conducted by
the country station. Rogers won four
out of the five categories surveyed.

Rogers won as best male vocalist,
best group or duo (with Dottie
West). best song ("The Gambler”
and “She Belicves In Me™). and best
entertainer of the year.

Dolly Parton won as best female
vocalist. Elvis Presley came in sce-
ond as top male vocalistand the Oak
Ridge Boys were in second place in
the group or duo category. Presley
was also runnerup as entertainer of
the year.

The station also broadcast the first
show of the Broadway review
“Broadway Opry '79" live from the
stage of the St. James Theatre. The
show was hosted by WHN mid-day
personality Lee Arnold and featured
performances by Don Gibson.
Floyd Cramer and Tanya Tucker.

Arnold. continuing his series of
having guest DJs on his show.
recently hosted Don Gibson. Bill
Anderson, Cramer, Tucker and the
Crickets.

New Syndicate
Offering Series
Based On °70s

LOS ANGELES--Radio Works. a
new syndication firm in Newport
Beach. Calif.. is now marketing its
first program, the 12-hour “Remem-
bering The Seventies.” The show
features musical highlights from the
decade in chronological order with
the last two hours being an award
presentation based on chart per-
formance and a recap of the number
one songs of these years.

“I was driving home last February
or March and I thought the vear was
going really fast. Then. I realized it
would be the end of the decade
soon.” says director Gary Theroux
of how he got the idea for the show.
He is also one of the founders of Ra-
dio Works and he dipped into his
private collection of 11,000 albums
and 30.000 singles to make the pro-
gram.

“Remembering The Seventies” is
designed so that each hour is self-
contained. therefore the 12 hours
can be broken into many segments.
The host is still being cast though
such stations as KARD-FM in Okla-
homa City, KTKT-AM in Tucson
and KOFM-FM in Oklahoma City
have already bought the scries.

The show will be ready Dec. | for
airing anytime after that.

ing from WKTU to WBLS. disco
still holds a farge share of New York
radio listening and in fact shows
slight growth.

Combined. the two stations in the
August report show a share for the
disco format of 18.6. which com-
pares to a comhined share in July of
17.4.

While WBLS and WKTU slug it
out for the top position. WABC. the
once dominant contemporary AM
station. continues to remain in the
pack.

WABC finished in fourth place in
the August Mediatrend with a 6.5
share, down from third place 7.7
share in the July report.

While disco continues to domi-

PHILADELPHIA — Beautiful
music has gained an audience at the
rate of S0% over the past year, ac-
cording to Billboard’s exclusive
analysis of Arbitron rating data.

Comparing the current April/
May Arbitron to that of a year ago,
the study reveals that beautiful mu-
sic has gained in overall share
among persons 12 years old and
older from 9.6 a year agoto a 14.2
share.

Listenership to black formats isup
too. The 12 plus share for that for-

nate the New York radio scene it has
made little impression in Chicago.
The Chicago August Mediatrend
shows AOR WLUP-FM still riding
the crest of popularity (or notoriety
from its Comiskey Park riot) with its
antidisco campaign.

The station scored a 12.9 share in
the August Mediatrend. down from
14.0 share in July which put the sta-
tion in first place. In June before the
antidisco rallys and riot the station
had a mere 5.2 share.

AOR is also strong in Los Angeles
where KMET-FM is in sccond place
with a 6.9 share. However. KMET is
down from July when it won a 10.0
share. In contrast disco KUTE-FM
has a 3.6 and KIIS-FM has 4 4.3

matis up from 8.4 a yearagot09.9.

Overall. the top format continues
to be contemporary music. which
wins a 20.0 share of the audicnce.
down from 25.7 a year ago. This is
followed by beautiful music with a
14.2 share, up from 9.6; progressive
with a 6.1 share, up from 1.2 and
AOR with a 5.6. down from 7.3.

Among men 18 to 24 AOR and
disco are neck and neck. with AOR
holding a slight edge at a 20.9 share
while disco holds a 20.5. This is in
sharp contrast to a yecar ago when

Radio-TVProgramming

BRITON VISITS—RCA Records International artist Gerard Kenny, whose

“New York, New York” single recently topped the U.K. charts, watches

WNEW-FM DJ Pete Fornatell cue up his new LP, “Made It Thru The Rain,”’

which was released here by the label. Kenny is on a cross-country promo trip,
and he’ll be recording his next album at Colorado’s Caribou Ranch.

Philadelphia’s Turning To Beautiful Music

AOR owned this age demographic
with a 32.0 share and disco held a
10.3.

Among mcn 25 to 34 and 35 to 44
the top format is contemporary
which holds a 20.5 and an 18.9 re-
spectively. Men 45 to 54 prefer beau-
tiful music to the tune of a 214
share.

Except for 45 to 54 women. who
like beautiful best and give it a 27.3
share, women in all other age groups
prefer contemporary music. Among
these groups in wins shares ranging
from 27.5 t0 23.7.

Contemporary music is also fa-
vorite among tecns where it wins a
32.6 share.

Looking at average quarter hour
audience (the numbes of listeners
who tune in on the average of any
given quarter hour) for persons 12
years old and older. contemporary is
in first place with 137,100 listeners.
down from 166.900

Beautiful music is second with
97.000 listeners followed by disco
with 78.400. progressive with 42,100
and AOR with 38.300.

BILLBOARD ARBITRON RATINGS

A computation of individual market’s formats released by arbitron based on metro average quarter hour and
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people.
Figures in lightface are from previous year.

PHILADELPHIA APRriL/MAY 1979

Above average quarter hour figures are expressed in hundreds (add two zeros).

Beautiful Music Pegged As Biggest Thing In Detroit

DETROIT--Beautiful music has
taken over the Motor City as the top
format here in an exclusive Bill-
board analysis of April/May Arbi-
tron data.

Beautiful wins a 15.7 share of ra-
dio listeners 12 years old and older
to displace MOR. which was the top
format a year ago with a 18.3 share.
While-beautiful-hasyslipped from a

16.2 share a year ago, MOR has
fallen to a current 13.3 share.

Disco shows up in the market for
the first time with a 4.2 share.
Among teens this format wins a 10.8

AVERAGE QUARTER HOUR—METRO SURVEY AREA SHARES—METRO SURVEY AREA
TOTAL | TOTAL =h ONeN s b = TOTAL a5l RO EH TEENS
FORMATS  |PEASONS|PERSONS| q8_ | 25. | 35. | 45. | 55. | 18- | 25| 35- | 45 | 55. | 12- | FORMATS: [|PEASONS| 18. | 25. | 35. [ 45. | 18- | 25- | 35- | 45- |12
12+ |18+ | 24 [ 34 | a4 |54 |64 | 24 | 34 | a4 |54 |64 | 17 | {12+ | 2a | 34 | aa | 54 | 24 | 38 | aa | sa | 17
y % | % [ % | % | % | % | % | %! %|%
AOR 383 [ 35 |13 | 3 | 7 1 | o |11 |28 9 |1 3 |78 |AOR- | 56|29 | 82| 17 02|18 49| 15| 18] 132
AOR ay | 388 | 149 [ 71 | 3 2 | 0 [105 |48 |12 | 0 0 |8 [AOR | 73 (320|136 | 08| 04|15 | 70| 21| 00130
BEAUTIFUL 977 | 969 | 12 | 28 | 22 [107 (13 |40 |41 |95 [168 |19 | 8 2| 21| 54| 51 |24 66| 73| 164 23| 14
BEAUTIFUL 618 | 600 | 10 [ 20 [30 |6 |78 |20 |56 |39 |w05 |77 |18 ] 96| 21| 56| 79 (131 34| 90| 88| 173 29
BLACK 10 | 176 |12 [ [ 18 |1 |13 |2 |9 [2 |19 |4 | ] 27| 20 20| 42| 22| 48| 16| 18| 30| 24
BLACK 544 | 507 | 9 |36 |26 |42 |45 |38 |45 [s9 |73 [38 |3 St 84| 19| 70| 68| 90| 63| 72 [ 102 121| 58
CLASSICAL 157 |16 | 7 {30 [ [ |8 | 2|9 |19 |9 |10 |1 N 23| 12| s7| 72| 22| 03| 16| 33| 15| 02
CLASSICAL 158 [ 158 [ 2 123 | 4 |33 |6 [0 |13 6 {2 |11 ]| o0 = 25| 04| aa | 7| 00 21| 10f 37/ 00
CONTEMP 13710 {1177 | 87 (108 | 81 [ 92 [35 [148 [156 (137 |95 |79 |194 ﬁ 200 | 149 [ 205 | 189 | 184 | 245 | 275 | 237 153 | 326
CONTEMP {1669 1367 | 104 132 114|104 |47 (173 {169 (166 134 | 95 302 S 257 | 224 | 254 | 299 | 223 | 287 | 270 288 22| 412
OUNTRY ns 232 | 1 | 6 |47 |48 {26 |3 [ 8 |41 |34 9 | 3 34| 02| 12 (109 | 96| 05 14| 71, 55| 05
[;oum«,v 168 [167 | 2 | o tar |3 fis o |8 |2 |0 s | 1 26| 04| 00| 71| 80| 00| 13 35’ 28| 02
DISCO 764 |69 (121 |97 | |2 | 3 156 [n2 | s |2 9 135 11| 205 | 184 | 72 | 44 | 258 [197 | 86| 45| 227
DISCO 398 | 306 [ 48 |42 |27 [0 | a4 [8 [37 |2 [0 [13 |9 61| 103 | 81| 71| 24 | 148 | 59| 45| 17} 124
MELLOW 020|191 | 9 |32 |2 8 |1 |29 |4 |18 |23 2 | n 29| 15| 61 | 47| 16| 48| 79| 31| 37| 18
MELLOW 205 {195 | 16 | 38 | 8 2 |1 {28 |66 [26 | 5 [0 |10 32| 34 73| 21| 04| a7 {105] as| 08| 16
MOR a7 |2 | 2 {18 |38 [2 | 6 [24 [35 [43 [19 [38 | 5 40| 03| 34| 88| 52| 40| 62 74| 31 09
MOR 26 |28 |10 {15 [29 [16 |10 [20 [31 |56 |22 1 (18 370 21| 29| 76| 34| 35| 49| 97| 36( 28
NEWS m7 (o | 17 (67 [67 |87 (131 [13 [55 |76 [ [ng |2 4165 | 29127 [156 | 14| 22| 97| 131| 228| 45
{NEws 1026 |1008 | 23 |55 |69 [114 |99 [19 |43 |62 |10 {16 |18 ws 159 | 49| 106 (182 | 245 | 32| 69| 108 181] 28
PROG ROCK 21 | 333 (171 |48 | 4 6 | 0 [59 |38 2| 4 1 [ss [MDEROCK | 61| 290 | 91| 09| 12| 98| 67| 03] 06| 148
PROGROCK | 80 | 73 | 26 |14 | 0 0| 1 [2 |12 0| o 0| 7 i 12 s6] 27| 00| 00| 33| 19} 00! 0| 11
WK 28 |28 | 4 |10 | 4 |23 |14 |3 [10 |14 [26 [& |0 33 07| 19| 09| 46| 05| 18| 24| 42| 00
ALK > W o208 | 203 | 3 {1a | 3 |15 |17 |2 |5 |4 |2 |3 ] 32| 06| 27| 08f 32| 04 08| 83| 35| 02

share. Top format among teens in

AOR with a 23.8 share.
AOR is also the favorite format
with men 18 to 24 with a 25.4 share.
(Continued on page 22)






Crystal
Gayle

keeps
getting

better

bettad

Here's the best Crystal yet.
“Miss the MississipPI. s

Including the single,
“Half the Way.”....

The beginning ofan
exciting new association.
Crystal Gayle,
on Columbia Records and Tapes.
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‘Good Morgan’

By CARY DARLING

LOS ANGELES-"This 1s Chuck
Mangion¢'s "Land of Make Believe’
and 1 feel like I'm living there to-
day.” savs Robert W. Morgan on
KMPC-AM as he scgues into the
music.

Though perhaps not exactly in the
land of make believe. Morgan does
inhabit morning Jrive. werking the
6 4.m.-9 a.m. shift since Aug. 6. Mor-
gan succeeded the popular and leg-
endany Dick Whittinghill who re-
tired from the wakeup shift after a
record 30 vears.

“Whittinghill did more prepared
stuff: we're more spontaneous, we're
louser.” says Morgan o his statt
which includes executive producer

IR -
Robert W. Morgan: “I've al-
ways wanted to be on
KMPC."

Radio-TV Programming

MORGAN ON KMPC-AM. DEES ON KHJ-AM

Tom Kratochvil, assistant Kevin
Gershan and others. “But 1 respect
Whittinghill so 1 really dont like to
get into comparisons.”

Part of being looser includes tak-
ing a normal incident and expand-
ing it to its logical extreme. This oc-
curred recentlv when Morgan
conducted a phone interview with
singer Steve Lawrence. Along with
wife Eydie Gorme, Lawrence has a
new single. “Hallelujah” butit 1s is-
sued under the name of Parker and
Penny. When asked about this, Law-
rence replies that there is an MOR
stigma attached to the duo so thatan
alias secemed to be in order to garner
airplay (see separate story on page
one).

In mock seriousness, Morgan tells
his audience that since Parker and
Penny's true identity has been
revealed, management will no
longer allow him to play “Hallelu-
jah.” What follows is necarly an
hour of playing nothing but the
song. often with offbeat introduc-
tions and ending with a singalong
which includes nearly eversone at
the station. Callers cither thank
him or inquire whether a tape has
stuck at the station. *What chaos? |
make it look so casy don’t 177 Mor-
gan jokes midway through the pro-
gram 1o a Visitor.

Though much of his show is spon-
taneous and off the cuft as is the
Parker and Penny routine. much
work goes into preparation for the
Monday through Friday shift. He
and his staff regularly arrive be-
tween 4 and 5 a.m. to pore over the
newspapers to get ideas for the pro-
gram. The night before. and on the
way in. Morgan and staff listen to
different radio news and television
stations to monitor ideas.

“But we like to be spontaneous.
That's the whole idea. A lot of times
we'll have things planned and we'll

change everything.”™ notes Morgan.
He shuns doing characters or having
a scripted comedy routine as that de-
tracts. he believes. from a natural
feel.

Although only on the weekday
run on KMPC since Aug. 6. Morgan
has been KMPC's weekend and
filler person for the past four years.
He previously worked at KIQQ-FM
for a brief period. anchored a morn-
ing shift at KHJ-AM from 1965-74
and “Morganized” Chicago’s
WIND-AM in 1970. In addition to
his KMPC activity. he hosts the
syndicated “The Robert W. Morgan
Special Of The Week™ and “Record
Report.”

“I've always wanted to be at
KMPC. | want this to be my last ra-
dio show.” comments Morgan. who
has no plans to return to Top 40 ra-
dio. He feels a wide latitude exists at
the station which may not exist ev-
erywhere.

ZA S

Billboard photos by Bonnie Tiegel
| can't afford to be in a bad
mood.”’

L.A.’s Morning Drive Competitio

Los Angeles morning radio has two “new”
Both add to the market's overall competitive spirit. T
listening experience. Billboard’s Cary Darling watched t

“The music varies from day to day
in that sometimes we'll play six rec-
ords per hour and other times we'll
play none in an hour.” comments
Morgan as the show’s stress is not al-
ways on music. Much <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>