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See Concert Changes After i i Die 
Top Security 
Is Concern 

NARM War: 
Promo Disks 

By 1R% Llt. Ii I MAN 
NEW YORK -The National Assn. of 

Receding Merchandisers u drafting its regu- 
lar membership to uncover the sale of promo- 
tional product at retail 

The NARM mobilization will entail a re- 
porting system. information from which will 
speedily reach manufacturers of involved 

a product. 
The feeling around here." comments Bor- 

ne Bergman. NARM president and chief of 
the 95 -uorc Record Bar chain. -is that the sale 
of -white label' promotional records n a far 
bie,,,cer problem than counterfeiting. They're 
being sold ocrywhere. from individual stores 
to chain operai ons." 

Bergman wdie acs the problem u not lim- 
(Continucld on page 78) 

WEA & POLYGRAM LEAD WAY 

U.K. List Prices May Go 
This ,ton prepared by Nick Robert +haw in London and Adam White in Ness York 

LONDON Suggested list pricing Ior such a policy before lung is thought like's 
records and tapes in Britain may disappear to affect Dnca Records, too, if Lis es- 
in the foreseeable future The momentum period) Polygram', purchase of the corn- 
for abolition is building. newts fueled by puny is consummated. 
W EA's declaration that it intends to "move The scrapping of list pnangdoesn't have 
away" from list. known in this market as unanimous support here, however. and op- 
recommended retail prices. ponents include the chairman of the Besu ch 

The new chief of Polygram Leisure 11_K . Phonographic Industry, L.G. Wood 
which controls Polydor and Phonogram. It would also require changes in the way 
has called recommended prices -archaic mechanical royalties are computed These. 
and lunatic." and this executive. David and mane artist contracts. arc based on fist 

Fine. advocates selling to retailers at a priers. Bob Montgomery. managing Joe. 
wholesale price to which the latter add for of the Mechanical Copyright Pri tccu,in 
their own profit. setting retail prices ac Society. agrees that it will he watching de- 
cording to individual preference (Bill- velopments closely. with particular refer- 
hoard. Sept- 15. 1979). once to the shrinkage of its members' in- 

fine's declared intention to implement IConsinucd on page 3'1 

NOM CRUEL a tour um sings from 10ÁN ARMATRADING that were so 

food we couldn't wart la an album to release them Thu specialty 
Diced lord song EP a reterong tremendous auplty and sates actively 
Ifs the nip music Dom the right anol at the nett time 

HOW CRUEL SP 3302 A PtEASURf FROM JOAN ARMATRADING ON 14M 

RECORDS Produced by Henry levy and loan lunutradmg rnarnnementi 

RCA Sets 1981 Debut For Videodisk 
B) ti I M:Plll.. IR.- (ISI.4\ d; Jill .11k(1 I.1.-lt 1.11 

SAN DIEGO -RCA is girding for nationwide introduction of lito Select - 
aVision videodisk system in the firsi quancr of 1981 with a player retailing for 
under $500 and a catalog of 200 plus titles. Most programs will range from S I5 

to S25. RCA's president EdgarGnfliths announced to RCA's distributors here 
Thursday 16). 

Only RCA consumer electronics distributors will handle both the players 
and disks initially. with targeted sales of 200,000 in the pipeline the first year. 

he said, Dealers will have units for demonstration and instruction in Decem- 
her 19)11) (C,rnusierl on rare AM, 

Iranian Crisis Triggers Flow Of Disks 
B) KII' IsIRlil 

NASHVILLE -The ongoing Middle 1 -.ni crisis continues to launch a bar- 
rage of political records in the wake of the seizure by Iranian students of U.S. 

embassy hostages. The records target both the Ayatollah Khomeini and Presi- 

dent Carter and call fur solutions ranging from an enforced oil embargo to out- 

right military action. 
Nearly every release seems to contain the same reference lo "take your oil 

and shove it. although a LeCam single out of Texas paraphrases this senti- 

ment as "take your crude and shove it" (Billboard. Dec. 8. 1979). 

(Continued on page 78) 

By ROMAN KOLAK 
NEW YORK Fewer general admis.in 

"festival" type concert.,. greater security. closer 
government scrutiny of the U.S. concert busi- 
ness. higher insurance premiums and in- 
creased ticket prices to pay for it all. loom as 

the consequences of the tragedy in which I l 

persons died in Cincinnati trying to gel into a 

Who concert Monday (3). 

The tragedy itself. sec page i. For a 

ps)chulugical siewpoint, see page 4. 

The first lawsuit, see page 6. 

Within hours of the event. the Who date 
scheduled for Providence. R.L. was barred by 
Mayor Vincent Chanci. a task force was estab- 
lished in Cincinnati to study the causes of the 
tragedy and a hearing was ordered in Boston 

(Continued on page 44) 

LEI) GARBETTS MCW ALBUM 'SAME GOES FOR YOU;' IS IODRY S MU 

SIC HE'S OLDER. BOLDER AND READY 10 ROCK INCLUDES THE NEW 

SINGLE. "MEMORIZE YOUR NUMBER." ON SCOTTI BROS RECORDS 

AND TAPES PRODUCED BY MICHAEL LLOYD FOR MIKE CURB PR000C- 

T10NS, INC DISTRIBUTED BY ATLANTIC RECORDS S8 16008 

Ad+.n+em.nii 

1P Lt3VO Stinks 
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GEORGE CLINTON DOES ITAGAIN 
AND THIS TIME IT'S... 
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MCA Sales 
Offices In 

4 Areas Are 
Eliminated 

Employes To Work Out 
Of Their Residences 

Its f1111xRH11(1\ 

General News 

LOS ANGELES -As unuctputed, MCA 
Distnbuting Corp dissect fout of ris suies of- 
Rees last week, but kept on the staff. The 
closing of the San Francisa., Irarttbrd. Char 
lotte and H in office, is aimed at reducing 
MCA's overhead 

According to MCA Distributing president 
AI Bergamo. the coo-coning musc will not Ins 

terrupt business operations since only the of. 
(kV, and not the promotion and salesman's are 
affected. Ml sales and promotion personnel 
from those offices will work out of their homes 

States Bergamo- "The physical structures 
have been eliminated in these areas because 
these were flat markets and our projections 
showed no real growth patterns over the nest 
three or (stur years. 

"I really don't know of any office that has 
sold records It's your stall which works the 

records, and they tun don lust as vastly out NI 

their hontes This move, which will buse a 

positive elicit ou expenditures, will not 
change our street Iuntuom " 

Munugeutcnt ul'the San hr,tncuscii area will 
he under the supervision of the Lus Angeles 
brunch llarltiiid will he overseen by the Boo 
tun blanch. Houston h} the I.)ullas office and 
Charlotte M the Atlanta office. 

The shutdown of the offices reduces MCA's 
sides outlets .'rom 21 tu 17. MCA still main 
taons offices ut Sun Valley, Calif., Denver, 
Miami, Atlanta, Chicago, Baltimore, Boston, 
Detroit, Minneapolis. Si. Louis, Camden, N.J., 
Ncw York, Cincinnati, Cleveland, Nashville, 
Dallas and Seattle. 

Along with the office reductions are a num 
ber of national and regional stall changes 
which Bergamo feels will strengthen the sales 
and promotion staffs. 

In addition tu the promotion of John Bruns 
to director of national sales, reported last 
week. Ooh Schneiders. formerly director of na- 
tional accounts. replaces Les Silver as Ltn An- 

Bergamo Insists 
Business As Usual 

geles branch manager. He will be responsible 
for the Lin Angeles and San Francisco area 

Also. Leroy Sather, former regional director 
in Atlanta, becomes regional director in Chi- 
cago, while Rod Tremblay takes on a similar 
position for the Southwest and Southeast 
Sathcr's territory will include Chicago. Mtn 
neapolis, Detroit, Cincinnati. Cleveland and 
St Louis. Tremblay will oversee Miami, At 
tanta, Dallas and Houston. 

RCA's SelectaVision 
.Links With Kirshner 

Bt !R1 LlCHTJfA1 
NEW YORK -RCA's Select - 

aVtswsn videodisk wing has tied with 
Don Kirshner Productions. repre- 
senting a financial commitment by 

both parues of S3 million for the 
production of 12 programs for the 
new format. 

The long -term licensing and de- 
se-loping agreement n the lint a-su.- 
elation between the sldeodisk unit 
and a contemporary music figure, 
who in 1073 launched NBC -TV's 
now popular `Don Kirshner Rock 
Concert` show 

Although Kinhncr rs expected to 
draw (rom the. program for sonic 

S10 Price Span 

On Digital U's 
By ALAN PE: \CHANSi,5 

CHICAGO- An economy price 
point on digital albums is beginning 
to appear The new low mark of 
57.98 lot u offered on releases by 

Motown Records and a new Salt 
Lake Cns -hued label. Phoenix Pr, 

ducttorts 
The new S7 91S LPs open up a SIO 

spread in digital album list pricing 
to the L.S Most digital LPs have 
been released with premium pricing 
to the audiophile market segment. 

Motown's "Bonnie Pointer LP. 
the anger's second solo effort, was 
recorded on 3M 32 -track digital 
equipment at L A 's Record Plant 
studios. "Heaven Must Have Sent 
You. a Pointer 12 -inch disco single 
for Motown. also was an all -digital 
effort 

Also hitting the new economy 
» pnce mark is "Do You Hear What I 

stdeodisk product. there will he 
other music concepts stemming from 
the veteran music man. with at least 
half of the 12 releases representing 
original material. 

It's Kirshner's intention to make 
available some original productions 
when RCA makes its initial product 
thrust, expected late next year 

Kirshner and his 20 -year associ- 
ate, executive vice president Herb 
Moths. envision SelectaVision in 
30% to 50% of American homes 
within IO years. 

While Kirshner is aware that 
strong suual acts and imaginative 
use of s 'souls are keys to the impact 
of the videodisk, he maintains that 
the fact "you get a choice" between 
viewing and/or listening (with im- 
proved audio sound against today's 
recording standards as an additional 
boost) makes the format an attrac- 
tive concept. as long as pace levels 
are in line with audio-only product. 

Kirshner claims his "ability to 
spot talent and pick new stars early" 
will enhance the potential of origi- 
nal music efforts. He points to "Rock 
Concert" and its early exposure of 
such major disk acts as Fleetwood 
Mac, Cheap Trick, the Commo- 
dores. Blondie and Steve Martin. 

As for deals involving acts not 
directly associated with Kirshner's 
record/production/publishing com- 
plex, Mocks says. "There's no way 
we're going to go around labels in 
making deals with established acts." 

As Kirshner's operation gears for 
its initial product the company is 

expanding its Don Kirshner Produc- 
tions division, located on the West 
Coast comprised of a staff of 20. 

Kirshner claims he's kicking 
(Contrnved on puf" !7i (Continued on pap. Sie) 

A WINNER -Foreigner's Mick Jones connects with Tim May, left. winner of a 

joint WKLS-FM Atlanta, and Atlantic Records promotion tied to the group's 
appearance there, which also marked what is claimed to be the largest rock 
broadcast in radio history. May won a free trip to another Foreigner concert 

and other prizes, including the opportunity to travel with the band. 

MILDLY UPBEAT YEAR 

Sales Encouraging For Print Market 
By IRS 1.1t If MAN 

NEW YORK -It'll be a mildly weathered possibly worse sales by 
upbeat year for the pnnt Industry. al- moving well with standard copy - 
though November sales are encour- rights. 
aging prospects for a better 1980. Jobbers still raise the sore point of 

Pnnt firms and jobbers sense a returns in the print market, dcclar- 
relationship between a difficult year ing that a limited returns factor 
for the recording industry and less generally around 84 -makes it difft- 
than bright showings in print, cult to properly merchandise print. 
mainly due to an inability to tie -in In the educational area, sales, too, 
more successful acts and their songs are somewhat disappointing. One 
with matching folios and a realiza' factor cited is a depressed organ 
Lion that many copyright, particu- market. Here, one theory holds, 
tarty disco, do not lend themselves to larger sheet dealers must return to 

the sheet music market. offering more traditional organ 
Yet, the larger print operations courses, instead of relying on easy - 

through associations with major method approaches. 
standard copyrights declare they've (Continued on pue, i_'I 

Query Safety Rules In Who Concert Death Stampede 
This stun prepared by Victor Har- 

rison in Cincinnati and Eliot Tiegel 
in Los Angeles 

CINCINNATI -A task force 
formed to develop public safety pol- 
icies for the Riverfront Coliseum 
after 11 persons were killed there 
Monday (3) at a Who concert- will 
make its initial repon to the City 
Council Tuesday (I I t 

The probing body will include 
city officials and one public repre- 
sentative. The formation of the task 
force by city manager Sylvester 
Murray followed by hours Mayor 
Kenneth Blackwell's own ca11 for an 

investigation and appointment of a 

five -man panel 

persons were trampled and eight 
others were seriously injured on the 
Plaza outside the Coliseum. 

The stampede, one of the wont 
accidents to occur in the U.S. at a 

music event in recent years, did not 
halt the concert. In fact, persons 
leaving the show were shocked to 
learn about what had happened out- 
side around 7.15.7.30 p.m. 

And questions about the safety 

and validity of festival seating (in doors were smashed in by the weight 
which persons find teats on a first of people pressing against each 
come, first served basis) have other to get in. This was the general 
emerged to face concert promoters admission crowd which had started 
around the country and Electric forming outside the Coliseum 
Factory Concerts. which put on the around 1:3t) p.m. and by 6 p.m. the 
Who show. (See separate story on number was estimated at between 
page one.) 5,000 to 6,000 persons. 

Cincinnati safety director Richard Those with reserved seats were 
Cartellini stated the major reason allowed in through one series of 
for the deaths was asphyxiation as doors and were not aware that 

people were skimping over each 
other to get into the soldout event. 
The crush of humanity was reported 
so great that the patrons at the bot- 
tom of the pile had little chance of 
escaping. But there were some who 
did and there were people pressed 

(Continued on page 34) 
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Societies in 

Agreement On 

Jukebox Fees 
Oy .)f .(\ (ALLAIft\ 

WASHINGTON- ASCAP, BMI 
and SESAC's voluntary agreement 
to distribute jukebox royalties 
among themselves was slightly 
marred Wednesday (5) by a last 
minute bid from the Italian Book 
Co. of Brooklyn whose claim to 
copynghts for certain Italian songs 
was accepted by the Copyright Roy- 
alty Tribunal. 

To avoid formal hearings which 
the Tribunal must hold in case of 
controversies, the three music so- 

cieties had just reached an under- 
standing which splits jukebox royal- 
ties, 

ASCAP and BMI take 47.5% each 
and SESAC gets the remaining 5%, 
according to the terms of this agree- 
ment. The total pool. representing 
all jukebox royalties collected in 
1978, amounts to slightly more than 
S 1,116.000. 

The Italian Book Co., claiming 
rights to Italian songs played on 
jukeboxes in restaurants and in Ital- 
tan sections of towns all over the 
U.S originally asked for 1% of the 
pot but settled for a $2,000 share of 
the royalties. 

The Tribunal will hold this 
amount plus S500 for expenses in 
case the music societies can not 
reach voluntary- agreement with the 
Italian Book Co. and additional pro- 
ceedings need to be scheduled. 

Complete coserage of Billboard's 
firs) International Video Music Con- 
ference appears on pages 47-58 - 

FBI Texas Raids 
Have Rippling Effect 

NFW LURK 1Ill raids in FL 
Worth on two locutions owned by 
Jerry May are having a ripple effect. 

According to the Recording In- 
dustry Assn. of America. the FBI fol- 
lowed leads obtained in the initial 
searches and raided an additional 
location, and pursuant to a search 
warrant seized 5.000 alleged coun- 
terfeit tapes. 

As a further result of the initial 
raids on Nov. 28, four other individ- 
uals who did business with May vol- 
untarily contacted the FBI resident 
agency in Ft. Worth and surren- 
dered more than 9,000 alleged coun- 
terfeit tapes. 

The FBI is presently in contact 
with other individuals who dealt 
with May and expect additional vol- 
untary surrenders-' orb counterfeit 
product, www.americanradiohistory.com
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`MOB ACTION' 
LOS ANGELES -Psychologists 

and psychiatrists arc saying "mob 
psychology" may have been at work 
in the trampling deaths of 1 I Cincin- 
nati concertgoers at the Who per- 
formance Monday (3). Further, they 
are afraid this could be a portent of 
future trouble as opposed to a freak 
incident. 

"Mob psychology" is a term used 
to denote the tendency of individ- 
uals to be influenced by the excite- 
ment of a group's action and sub- 
sequently perform acts they would 
find distasteful if done alone. 

Outside of the physical facts such 
as the number of doors open to the 
Riverfront Coliseum. psychiatrists 
and psychologists feel other forces 
combined with mob psychology and 
the result was violence. 

Dr. Leslie P. Lipson, assistant 
clinical professor at UCLA. feels 
teenagers are more likely to disre- 
gard rules and regulations. She feels 
teenagers possess all the emotions of 
adults but they dramatize these 
emotions. 

Dr. Saul Brown. director of 
psychiatry at Cedars -Sinai and Tha- 
lians Medical Center here, feels the 
rock band itself contributed. He be- 
lieves that the Who's history of de- 
stroying its instruments onstage is 

"purposeless nihilism" which only 
leads to a violent atmosphere. He is 

concerned this may be part of a 
growing wave of worldwide vio- 
lence. 

However, UCLA psychologist 
Michael Goldstein takes the view 
that it was a panic situation which 

CLASSICAL SALES 

Contagious Violence Erupts 
Among Youth In Cincinnati 

Alcohol and drugs were reported 
to have been present among concert- 
goers though the effect of these on 
the situation has not been gauged. 

could be repeated with adults under 

the same situation. He believes that 
the tragedy was mostly due to inade- 
quate crowd control. 

Execulive Turn!oble 
Record Companies 

Howard Rosen joins Bcarsville Records in Los Angeles as vice president and 
general manager. Recently, Rosen was promotion vice president at Casa. 
blanca Records.... Bernie Grossman, national accounts chief at A &M in Lut 
Angeles has departed that post after 10 years. No one has been named to re. 

place him.... Richard Smith takes over the newly created post of field promo 
tion national director for r &b at Arista in New York. Smith 
returns to Arista, where he had spent four years as Midwest 
regional promotion director, after serving as Infinity Record, 
national promotion director. Joining Smith is Carol Cntfek. 
shank as national r &b promotion coordinating director. For. 
merly, she was national r &b coordinator for Arista.... Shel. 
ley Selover is upped to West Coast press and public 
information director at Columbia Records in Los Angeles. 

Smith Selover had been associate director in the department 
Stephen Dessau moves up at Epic. Portrait. Associated Labels 

in New York to East Coast product management Dessau was East Coast prod. 
uct management associate director for the firm. ... Mary L. Waller joies 
Elektra /Asylum in Los Angeles as accounting director. He was an audit pria. 
cipal at the Arthur Young & Co. ... Iwo Ruvar joins CBS Records Inter- 
national in New York as an industrial engineer. His responsibilities include 
assisting CRI factories worldwide in the development and im- 
plementation of engineered production standards, cost reduc- 
tion programs and other industrial engineering functions. 
Kovar crames from the Warner- Lambert Co. where he was a 

senior project engineer.... At Columbia Records West Coast 
publicity department in Los Angeles. Pat Thomas named 
press and public information associate director. Thomas for- 
merly worked in the publicity department. Michael Jensen 
named associate director for West Coast tour publicity and A' special projects at the label. He was previously West Coast Selover 

tour publicity manager. Also. Peter Fletcher joins as West Coast publicity 
manager. He was a Record World magazine assistant editor.... Tom Jodla 
moves to Elektra /Asylum as local promotion representative in Boston. He was 

secondary promotion director for Ariola. ... Robert Commisso is upped at 

CBS Records in New York to disbursement director. Since 1978, he was ac- 

counts payable manager.... David Bean moves up from na- 

tional promotion director to vice president, national promo- 
tion director at Pacific Arts Records in Carmel. Calif... Ilia 
"Kentucky" Coyle comes to International Artists Records, 
Tapes & Filmworks as national country promotion director. 
Now based in Los Angeles, he was in Houston with the label 

working in country promotion. 

Marketing 
John Burns is moved to national sales director for MCA 

Distributing in Los Angeles. Formerly, he was regional direc- 
tor for the Midwest. Also at MCA Distributing. Leroy Sather. former regional 
director in Atlanta, is now Chicago regional director while Rod Tremblay ism 

a similar post for the Southwest and Southeast regions. Tremblay was regional 

director for the Southeast. Now based in Atlanta, he covers the markets of At- 

lanta, Houston, Dallas and Miami. In addition, Bob Schneiders, former direc- 
tor of national accounts, is now Los Angeles branch manager. 
He is responsible for Los Angeles and San Francisco areas.... 
J.T. Tomlinson, veteran regional director for the Northeast 
for Stark Record Service, has joined the home office staff in 
N. Canton. Ohio. where he has been appointed the Camelot/ 
Grapevine stores advertising coordinator. 

Publishing 
Donna Sheets is upped to international manager for the 

U.S. Chappell and Intersong Music publishing firms in New Sheets 
York. Sheets was executive assistant to Chappell and Inter - 
song president Irwin Robinson.... Susan H. Bridgman joins ASCAP in Los 

Angeles as membership representative. She had been product coordinator for 

Warner Bros. Records.... Michael Heeney is promoted to creative services di- 

rector at Cedarwood Publishing in Nashville. Formerly commercial jingle di- 

vision director, Heeney continues to supervise commercial production. writer 

relations and catalog promotion. Assuming Heeney's previous post is Kenn 
Haggerty, a recent Belmont College graduate.... In the gospel field, Don Kun- 
selman moves to choral promotions director for the Benson Co, a Nashville 
publishing firm. Kunselman was in Benson's advertising department. Also at 

Benson, Roy "Bubba" Smith is upped to song promotion and development di- 

rector. Smith was once a drummer for the Spurrlows and Everyday People.... 
Mary Bultman moves from the copyright department at Hal Leonard Publish- 
ing in Milwaukee to manager of copyright administration for the firm. 

Related Fields 

GILDA SIGNS -Gilda Radner signs a copy of her new Warner Bros. "Live 
From New York" LP for a young fan during a promotional visit to the Kor- 

vettes Fifth Ave. store in Manhattan_ 

Integrity Pares Operational Overhead 
By JOHN SIPPEL 

LOS ANGELES -In line with a 
continuing campaign to pare oper- 
ational overhead. Lee Hartstone, 
founder /president of Integrity En- 
tertainment Corp. here. is termi- 
nating 30 staff. clerical and ware- 
house persons. thus effecting an 
estimated 510,000 saving weekly. 

SOFT 

Nonesuch Label Being 'Restructured' 
This story prepared by Is Horowitz in New York and Paul Grein in Los Angeles 

NEW YORK -Elektra /Asylum is 
in the midst of "restructuring" its 
budget classical line, Nonesuch, in 
the wake of last week's dismissal of 
label head Teresa Sterne, along with 
most of her staff. 

Although a statement from Joe 
Smith, chairman of E /A, spoke of 
"building the company for the fu- 
ture," it appeared that the label may 
be in for a period of retrenchment 
against the backdrop of soft record 
sales. 

"The adjustments being made are 
necessary," said Smith, "if we are to 
continue to keep Nonesuch a viable 
and unique entity in the face ofdifft- 
cult market conditions." 

Under the new arrangement, the 
label's activities will be directed by 
Keith Holzman, E/A vice president 
of production, and Bill Berger, 
Nonesuch's marketing director, 
who, with his secretary, is the only 
continuing member from the old 
staff. 

Said Smith in his statement: "We 
intend to place great emphasis on 
the marketing and sales of the exist- 
ing catalog and the new albums that 
will be released throughout the 
year." 

According to Holzman, the new 
releases will include both albums al- 
ready in various stages of produc- 
tion and future recordings. Some 
speculate, though. that artists long 
associated with Nonesuch (none are 
officially signed to the label, per 
Holzman) may decline to continue 
their affiliations in light of Sterne's 
discharge. 

In all, some 25 disks were in the 
planning stages, including sessions 
with the Boston Chamber Players, 
Jan DeGaetani and Gilbert Kalish. 
And William Bolcom was to begin a 

new survey of Scott Joplin. 
Sterne says she was required to 

cancel these sessions, as well as 

others in a recording program which 
had been scheduled through May 
1980. 

Sterne, who was the creative force 
behind Nonesuch's development for 
the past 14 years after the label was 
formed by Jac Holzman, was asked 
by Smith to continue her association 
with the label as an independent 
producer. (In fact, an earlier state- 
ment said that she would assume 
such a post and be responsible for 
several new projects over the year.) 

But Sterne expressed shock at her 
summary dismissal and said that she 
would not accept such a relation- 
ship. 

Nonesuch was formed in 1964 by 
Jac Holzman, then head of Elektra 
Records. As a budget line which set 

high standards of production and 
annotation, it served to legitimize 
low -priced lines as conveyors of 
quality product. 

Under Sterne's stewardship the 
label increasingly turned to its own 
production. while it still licensed for- 
eign material, and, on a number of 
occasions commissioned works from 
outstanding American composers. 
One of its commissioned works. 
"Ancient Voices Of Children." by 
George Crumb, won a Pulitzer Prize. 

Nonesuch is also credited with 
playing a key role in the revival of 
Scott Joplin material several years 
ago. Its recordings of Joplin rags by 
Joshua Rifkin were the first to im- 
pact strongly at retail. 

Buys Jazz Catalog 
LOS ANGELES Biograph Rec- 

ords, New York. has purchased a 

catalog of 25 albums featuring jazz 
recordings from the late 1950s and 
early 1960s. 

Previously the firm dealt mainly 
with material prior to the 1950s, ac- 
cording to Arnold S. Caplin, presi- 
dent. 

The further slash in personnel 
comes at a strategic time of the sales 
year, Hartstone explains. but study 
indicates that overall effectiveness 
can be maintained. Cost reduction, 
he adds, was forcibly reasserted at 
the chain's annual shareholders' 
meeting last week (Billboard. Dec. 8. 
1979). 

The streamlining follows an over- 
all reduction in staff three months 
ago. when IN persons were deleted 
from each of the approximately 140 
Wherehouse and Big Ben stores. 
amounting to an overall cut of 200 
throughout the chain. In addition, 
about 10 supervisory regional staff- 
ers were terminated, cutting that di- 
vision to half. 

(Continued on page 78) 
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Thomas 

Alan W. Livingston. president of the Entertainment Group and senior via 
president of 20th Century-Fox Film Corp. in Beverly Hills, resigns his post ef- 

fective at the end of the year. His responsibilities included the television. 
record, music publishing divisions as well as Deluxe General Inc. Livingston 
joined the company in 1976.... Jack Wayman promoted to senior vice presi- 
dent of the Electronics Group effective Jan. I. Wayman has served as con- 

sumer products division staff director. vice president, senior vice president for 

the Consumer Electronics Group and senior vice president for the Consumer 
Electronics Shows. Wayman is based in Washington, D.C. He succeeds 
Charles N. Hoffman who plans to retire though he will serve as consultant to 

the Consumer Electronics Group for special assignments. Also, William T. 

Glasgow moves to consumer electronics shows vice president. Based in Chr 
cago, he was formerly CES Show manager for the past three years.... Barr* 
Goldman joins TEAC Corp. of America in Montebello, Calif. as sales and 

marketing vice president. He also serves on the board of directors for TCA. a 

subsidiary of TEAL. He was national sales manager for TEAC Corp.... Stu, 
ling Sander. former president ofJBL,joins Soundcraftsmen, Inc. in Santa Ana. 

Calif., as general manager and executive vice president of operations.... Ka' 

ren Vanek, director of Lankershim Advenising which is the house agency fi 
MCA Records in Los Angeles. ha eft hoe p,....i..... mr.... ,9Y.gq.y s with the 

company. / 
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6 Generol News 

UA Music Toppers 
Hold a 5 -Day Huddle 

NEW YORK -Declaring that the 
music publishing firm will generate 
its most profitable year ever in 1979, 
Harold Seider, president of United 
Artists Music. looks to the '80s as he 
hosts a five -day national meeting in 
Los Angeles Friday through Tues- 
day (14 -18). 

Seider will chair a series of staff 
meetings. organizational seminars. 
creative presentations and will also 
review the company's projections set 
at a similar gathering in Nashville 
last spring. 

With UA Music's new Los An- 
geles headquarters at 6753 Sunset 
Blvd. as the site, New York and 
Nashville executives will be given a 

"working opportunity" to acquaint 
themselves with the expanded oper- 
ational facilities at the new offices. 
Professional personnel will also tour 
the company's recording studio 
which is near completion at the new 
headquarters. 

Future professional campaigns 
and new artist development prose. 

dures wall be main topics of plan- 
ning meetings by Jimmy Gilmer. 
vice president of Nashville oper- 
ations: Barry Bergman. vice presi- 
dent of creative affairs; along with 
West Coast professional managers 
Peter Pasternak, Suzanne Logan 
and Danny Strick. Danny Crystal, 
vice president of motion picture mu- 
sic, will join the meetings to discuss 
future film music projects. 

Also. David Armstrong. vice pres- 
ident of operations, and Frank Ban - 
yai, executive assistant to Snider, 
will present the firm's administrative 
plans for the '80s, while Sidney She - 
mel, music counsel. will update the 
staff on new agreements and legal 
procedures geared to the expansion 
drive. 

Ed Slattery, special projects con- 
sultant, and Jay Leipzig, president 
of the Music Agency and consultant 
to UA Music, will chair a special 
panel to preview new graphics and 
promotional materials now being 
developed for use early next year. 

Licenses Asked 
U.K. Operators 
Of Mobile Units 

By PETER JONES 
LONDON -Operators of mobile 

discos, covered by new Performing 
Right Society license regulations in a 

"tightening -up" move beginning 
Jan. I are warned by the society that 
they "are not immune from court ac- 
tion" just because they may be hard 
to track down. 

Says the PRS: "There are sugges- 
tions that relatively few disk jockeys 
will bother to take up the license. It 
should be remembered we have a 
countrywide team of full -time repre- 
sentatives employed to ensure musi- 
cal performances are properly li- 
censed. 

"We don't claim 100% success, but 
we've reason to believe the great ma- 
jority of establishments where music 
is regularly played do have our li- 
cense." 

But the new license for mobiles 
covers "public," and that word is un- 
derlined, performances at venues 

(Continued on page 63) 

NAB Clears Music 
Fees For Cable TV 

By JEAN CALLAHAN 
WASHINGTON -The contro- 

versy over cable television royalty 
fees inches a bit closer to resolution 
as broadcasters drop their contest 
with music copyright holders. 

In a meeting held by the Copy- 
right Royalty Tribunal Wednesday 
(5), the National Assn. of Broad- 
casters' Jim Popham conceded that 
ASCAP, BMI and SESAC arc en- 
titled to a share of cable royalties, 
abandoning NAB's Cartier argument 
that music copyright holders give up 
their claim to cable retransmission 
royalties when they sign over rights 
for original broadcast. 

"We are no longer opposing their 
claim," says Popham. "The dispute 
now centers around the amount they 
should share." Popham believes that 
cable users should pay music copy- 
right holders at the same rate broad- 
casters pay for music, a total which 
would amount to no more than 5% 

of the royalty pool. 
ASCAP counsel Bernard Korman 

Here's A Promotion That's 
Too Good To Keep 
Under Your HAT rr 

DELUXE KNIT SK/ CHIP 
(with MAXELL design woven in) 

FREE! 
with purchase of 

6 UDC 60 or 90 Minute Cassettes 

(Minimum - 24 ) 

Perfect for the Winter Sports Season 

24 -Hour Freight -Pad Service 

RECORDING TAPE & ACCESSORIES 

Roficntlhall 1111 o ü© Ef tNC 
A Complete Tape and Accessory Service 

FOR TOLL -FREE ORDERING CALL 1800) 5212472 .cut. cotucn 
SEND FOR FREE CATALOG (DEALERS ONLY) 

Dept A 1035 Lours Dnvelwarminster. PA 18974!(21544I 8900 

AUDIO TECHNICA DISCWASHER DURACELL DYNASOUND MAXELL MEMOREX PICKERING RECOTON SAVOY SCOTCH SHURE SONY SOUND GUARD TDK WATTS 

estimates 15% of the more than 
million in cable royalties colle 
by the Copyright Office in 1978 
longs to music copyright holden 

Related issues involving 
royalties for independent video) 
grammers, sports producen 
filmmakers still need to be irq 
out. Once all oral presentations 
made and legal briefs filed with 
Copyright Royalty Tribunal,Trj 
nal members will decide wtc 
enough controversy remains 
schedule formal hearings w reto 
these issues. 

lock Justice' 
Bay Area Opera 

Slanted To Vid 
By JACK McDONOUGH 

SAN FRANCISCO- "Rock 
lice." a I5 -song. 70- minute rock 
era conceived expressly as a 
show suitable for programming 
videocassette and /or videodisk, 

: 

its world premiere here at the i 

seat Old Waldorf Nov. 12. 
The show. conceived by fr 

Jefferson Starship lead singer 
Balin and filmmaker Bob H 
unfolds the talc of a young 
singer who has a nightmare in w 
he is put on trial for failing to 
the charts. Music is performed 
Cinema, a five -piece group made 
of players from various. Bay 
bands. with songs delivered by 
Bay Area notables who take 
such as concert promoter. 
jockey and newspaper critic 
building the case against the 
star. 

The property elicited favors 
critical response dunng its 

night run and likewise generated 
serest among producers and 
programmers. Gary Dannallof 
Videograms was on hand for 
opening performance. and Hey 

that RCA Videodisk. Maps 
Video and others have expressed ,. 

terest. Heyman says Bill G 

has shown interest in conun 
stage productions of the show. ei. -. 

at the Warfield Theatre in San F 

cisco. where Graham recently beptt 
producing concerts. or in New Yort 

File $27 Million 
Who Show Suit 

CINCINNATI -The Who, the 

Riverfront Coliseum. and Electric 

Factory Concerts. the prom' 
have been hit by a $27 million 
action suit in Hamilton Couni 
Ohio, Common Pleas Court by 

attorneys of an injured fan. T. 

Volkman. The suit charges the 

fendants with negligence in 
thousands of general admission 
ets and then not opening ens 

doors or providing enough 
at the concert. 

The action asks for 5200,0016 

compensation and SI million 
punitive damages for each 
killed or hurt at the Coliseum 
pede. The suit is the first in W. 

expected to be a protracted I 

battle to determine liability after 
tragedy. 

Ovation To Sch 
o HI( 'AGO- Ovation Reco 

beginning mail -order sales 
rough a 

ed Ov direct marketing arm 
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From the first note, the fate of the universe 
hangs in the balance. 

STAB TREK_ 
Music from the original soundtrock of the motion picture. 

Composed and conducted by Jerry Goldsmith. 
On Columbia Records and Tapes: 
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UNIVERSAL PICTURES PRESENTS 

AN ASPEN FILM SOCIETY 

WILLIAM E. McEUEN - DAVID V PICKER PRODUCTION 

A CARL REINER FILM 

STEVE MARTIN m 

IfiejEn 
stamp: BERNADETTE PETERS CATLIN ADAMS and JACKIE MASON In THE JERK 

Screenpi 
STEVE MARTIN, CARI GOTTLIEB, MICHAEL ELIAS st cg STEVE MARTIN & CARL GOTTLIEB 

ProOuce 
DAVID V. PICKER and WILLIAM E. McEUEN 

Ures 
by CARL REINER 

READ THE WARNER 1101:11(1 A UNIVERSAL PICTURE ..,. ,,.,.,..., .,., .... .,,,..,r 

For information on delivery of 'The Jerk" posters. transfers, T- spirta please write to 
The Jerk. P.O. Box 77505. San FrenCISCO. Ca. 94107 
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INVOLVES $1.6 MIL CREDIT LOAN 

CBS Canada To Court In 
Suit Naming Black & White 

B7 DAVID F'ARRF:1.1 

1 URON I O- Canadian cutout 
company Black & White Saks Ltd. 
and CBS Canada arc in court here 
over a bankruptcy suit filed M the 
record cmpany. 

Judge Edward Saunders is presid- 
ing over the hcanng that pits CBS 
Canada's claim of Black & White 
failing to make good a credit loan of 
$1.6 million and Black & White 
Salter position that it owes nothing 
to CBS. 

Outside the court room. Black & 
White president Gan Salter. says 
any specific comments shade by him 
n connection with the hcanng could 

upset the case. 
salter does make clear though 

_Musicians Ratify 

Pact With Labels 
NLN 'iORls Studl., musicians 

goncrncd by the American Feder- 
ation of Musicians Phonograph 
Record Labor Agreement have rati- 
fied a new 25 -month contract be- 
tween the union and the rcpresenta- 
tivo of the record companies_ 

The contract was approved by a 
vole of 1.550 to 240 in a mail referen- 
dum by sidemen in the U.S . Canada 
and Puerto Rico It calls for a 15% 

raise oser the two years. 
As reported earlier ¡Billboard. 

Nos. 18. 19791. the new pact is ex- 
icctcd to oast US. and Canadian la- 

bels more than $30 million a year. 
AFM sidemen get an 8% increase in 

rconnnard on po,er 76t 
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that hl. t S o i' ,.dwtt, based 1n Lo. 
Angeles, is nothing new "We've had 
Black & White Inc operating there 
now for II months." he reports. A 
event Billboard soon had the length 
at time in L.A incolrrect. 

Salter also explains his pulling out 
of their/701110 discotheque, Ilea s en. 
thuds "Basically I was brought in 

to handle the promotional side of 
the operation, but I found myself in 
the club four and five nights a week 
and 1 could not afford that amount 
ail= there. soh I sold my interest." 

The court hearing cannot be re- 
poned upon under Canadian law 
since much of the dispute involves 
circumstantial evidence. It can he 

stated that part of Black di White's 
claim of owing CBS nothing is based 
on the ternis of its past policy with 
the manufacturer for buying prod- 
uct for export and for its related cut- 
out business. 

A court decision is expected 
chonh 

In Canada, A &M 
Suit Defendant 

1ORONTO- An.o,1,1r .1 suit has 
been filed against A &M Canada by 
the Consumer and Corporate Af- 
fairs department of the government 
under section 38 of the Combines 
Act. 

The case falls within a section 
known as re-sale price maintenance. 
The case is hinged on the allegation 
that A&M sought to determine the 
lowest price its record could be ad- 
vertised at to co -op spots. 

The base price in this case is the 
price a dealer would have to pur- 
chase goods at. 

A court heanng is set for Jan. 21 

here. 

Financial 

EMI Units 

Joined In 

Thorn Deal 
Il) 11.1111i .It)NI. 1 j 

LONDON Confirmation that 
FM I's music, entertainment mid lei - 
sure interests will he norganined 
Into one operation (billboard, Nov. 
17. 1979) emerges Irons the merger 
with Thorn Electrical Industries. 
producing a new compass. I horn 
EMI 

Bhaskar Merton. chairman and 
chief executive of EMI Music. Joins 
the hoard of the "new" conglomer- 
ate. along with Sir John Read. chair- 
man of EMI Ltd.. and Lord Dclfunt. 
chief executive of EMI Ltd. and des- 
tined to head the music /entertain- 
ment /leisure subsidiary. 

The merger. result of a $350 mil- 
lion bid by Thorn in November after 
its initial $300 million offer was re- 
fused. went through via special 
meetings of both companies Mon- 
day 15). when the revolutions to go 
ahead were passed virtually. unop- 
posed 

The bulk of EMI shareholders 
who put the 84.7% ordinary shares 
behind the merger opted for the cash 
alternative element rather than 
Thorns shares -some 23.4 million 
ordinary shares. 75.2% of the max- 
imum number which could fail to be 
allotted under the offer fur the exist- 
ing ordinary capital of EMI. The 
a.rsh offer lie+ no +w closed 

Jobbers Cancelled 

9 

NI \\ YORK The Mu., Job- 
bers Assn , representing print job- 
bers, has cancelled its meeting 
scheduled for Thursday (13) in 
Cherry Hill. NJ.. due to a conflict- 
ing meeting of the Midwest Band 
Assn. the same day. 
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Court's Decision: GRT Is Bankrupt 
LOS ANGELES -The large.' 

cured creditor of GRT Corp.. the 
Bank of America. has won a tug of 
war with the creditors committee. 
composed of those with unsecured 
indebtedness. 

Bankruptcy Judge Seymour J. 

Abrahams Judged the Sunnyvale. 
Calif.. firm bankrupt late in Novem- 
ber, taking it from its status of at- 
tempting to reorganize to a straight 
bankruptcy action. 

The Nashville manufactunng/ 
duplicating facility was officially 
closed Nov. 30. with key employes 
remaining un to finish out con- 
tracted work. All employes. includ- 
ing GRT chief operating officer 
John Healy. former credit manager. 
are now working toward the quick - 
est possible fiscal liquidation of all 
assets of the firm. 

Both the Nashville record /tape 
manufacturing and the Sunnyvale 
tape duplicating plants, its under- 
stood. arc on the block. It is possible 
that the plants may be sold en tutu or 

that assets within each plant may be 

w 
wild piecemeal. Overstock tapes and 
records will be sold. too. 

GRT filed a petition in San Jose. F' 
Calif, federal bankruptcy court for m 
reorganization in mid -July. listing li- 
abilities of approximately SI I mil- 
lion against assets of approximately F 
$8 million. 

m 
o 

D VideoVision Buys 
Stock In Econetics 

LOS ANGELES - Video,lsion 
Inc. (over- the- counlerl, a diversified 
entertainment company specializing 
in home video has purchased 
426.000 shares of stock in E tinctics 
Corp. (over -the -counter). a sum - 
pacling business. 

In addition. the firm reports that 
since the acquisition of American 
Tape Corp.. producen and distribu- 
tors of 8 -track tapes and cassettes. 
record results were achieved. Ameri- 
can Tape reported unaudited results 
for October of $293,000 in sales and 
pre -tax earnings of 573.000. 

,;/,:r//)/%/ko,,,/;/, r-,/», 

iri/ir _j-boidJoiir/r 
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CY6r#(,_//)//a/44ej(tar( 

A Specialized service for the Entertainment 
Industry with a 24 hour open line. 

Local and out of town service 
Back up for groups including security and 

Tour arrangements- Mini Buses -Vans -Tour Buses 

For Information contact 212 -74&1947 _ 

Credit Cords Cnrp.rotr R Per.onat ekcuunn oc,,ommcdsV.7i' "tir 
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10 General News 

Arista Jazz Covers All the Bases 
NEW YORK -Arista Records is 

going after the jazz buff by making 
surc its artist roster has something to 

interest every taste. from fusion fans 

to the avant -garde. 
The strategy seems to be paying 

off. The independently distributed 
Arista has six LPs on this week's Bill- 
board jazz chart and is building a 

roster of artists that enjoys commer- 
cial as well as critical success. 

"You've got a polarized jazz mar - 
keL" says Arista president Clive 
Davis. "There are at least two camps. 

There are those acts that are favored 
by the critics and the jazz buffs and 
there are those who enjoy a wider 
audience. 

"Our commitment is to both 
areas." he adds. "In the case of the 

former we have no illusion as to the 

size of the audience. We have artists 
on the Novus series who sell only 
from 2.000 to 15,000 copies of an al 
bum. That's a public service. We be- 

lieve in showcasing important com- 
posers." 

Steve Backer. who oversees 
Arista's jazz department from his 
home in New Hampshire. agrees. 
"There's a continued commitment to 
a wide spectrum of music in the 
company," he says. "It's a wedding 
of business and art" 

Backer has been associated with 
Arista since the label was formed 
live years ago. He had been general 

O manager of ABC's Impulse line. and 
rc handled promotion work for Elektra 
tap 

and Verve prior to joining Arista di- 
m rector of jazz a &r. 

Since that time he and Davis have 

Oi 

en 

By DICK NUSSER 

worked together in securing the 

Savoy catalog. the Arista /Freedom 
series, the GRP imprint run by pro- 
ducers Dave Grusin and Larry 
Rosen, and Arista's own Novus line 
of avant -garde artists. Many of the 

label's jazz acts are released solely 
under the Arista banner as well. 

The GRP deal has firmly estab- 
lished Arista as a force in the in- 
creasingly lucrative crossover mar- 
ket. Acts such as Angela Bofill and 
Tom Brown have proven to have a 

long -term shelf life. Bofill's debut 
LP has been on the jazz chart 48 

weeks, while Brown's racked up 23 

weeks. The Brecker Bros., Gil Scott - 
Heron and Harvey Mason are 
among Arista's other stalwarts. 

Critical acclaim, which doesn't 
hurt the label in attracting topflight 
artists interested in the company's 
integrity, has come as a result of the 
five -record set of Charlie Parker 

sides un Savoy, the label's decision 
to carry on an avant -garde line after 

the Freedom deal expired. and its 

Anthony Braxton multi -LP set. 

The Parker sides. incidentally, are 

reported to he selling at a brisk pace 

despite the list price of $29.95. 
"We've sold more than 50.000 

copies:" Backer estimates. "I think 
it's one of the most successful 
reissues." 

Backer works closely with Arista's 
national album promotion depart- 
ment and with the label's black mu- 
sic marketing staff in order to reach 
the widest jazz audience. 

"We arc getting more airplay on 
AOR stations," he says. "It's still a 

token amount. but It's growing. The 
crossover stuff is more acceptable. of 
course. It's hard when the economic 
crunch is on to have ear -stretching 
music accepted on radio. That's usu- 
ally when frogrammcrs play it safe."' 

Charge Curb Still Under Investigation 
LOS ANGELES -A former press 

aide to California Attorney General 
George Deukmejian has charged 
that Lt. Gov. Mike Curb is still un- 
der active investigation, contrary to 
the attorney general's report of Nov. 
9 which said that he would not press 
a full -scale investigation of Curb but 
would so investigate other former 
MGM Records employes (Bill- 
board. Nov. 24. 1979). 

Bob Cook. who was fired from his 
press aide post last month. further 
charged that top aides to Deukme- 

WHY SHOP 
AROUND? 

CM 
IS THE COMPLETE ONE -STOP for 
WHATEVER YOUR STORE NEEDS 

Records Tapes Record Care Products Head Phones 
Hi Fi Components Bags - Record Dividers Carrying 

Cases Disco Lights Needles Cords Disc- washer 
Products Blank Recording Tapes 

SHOP & COMPARE 
CHECK OUT OUR PRICES 

We Service. Record Stores Jukebox Operators Colleges 
Libraries Head Shops Dance Studios Radio Stations 

Street Jocks. 
For Ordering Only Call Toll Free. (800) 638-0559 

Please write for additional information 
ONE STOP 

DISTRIBUTORS 
5405 La1ay "Ile Placo 
Myattesnlie. MD 20781 
13011 699.5888 

jian did little to stop pre., nt 

the preliminary investigation into 
Curb. which ran from May to No- 
vember. because they felt the leaks 
were politically damaging to Curb. 

Deukmejian and Curb are poten- 
tial rivals for the Republican guber- 
natorial nomination in 1982. 

All of Cook's disclosures were dis- 
counted by Tony Cimarusti, Deuk- 
mejian's press secretary, as "sour 
grapes." Any allegations he has 
made now seem to be the remarks 01 

a disgruntled ex- employe." Cima- 
rusti said. 

Allegations have been made that 
with 

crime figures while he was president 
of MGM Records from 197010 1973. 

Sony Digital Unit 

Shown In LA. 
LOS ANGELES -The Sony digi- 

tal audio division held a week long 
"hands on demonstration of its 
PCM -1600 digital audio system here 
for the local recording studio com- 
munity at the Franklin -Plaza Hotel. 

Included in the demonstrations 
which lasted Monday to Friday (3- 
7) was the new DAE 1100 editing 
system which features 90 micro- 
second accuracy note by note edit- 
ing and cross -fades between edits up 
to 100 milliseconds. 

According to Roger Pryor, general 
manager of the Sony division based 
in San Francisco, the idea was "to 
give each studio owner and his chief 
engineer a personal look at the sys- 
tem and its capability." 

The system consists of the PCM 
1600 digital audio unit, two BVL 
professional video recorders as the 
storage medium. and the editor. 

More than 100 studios were in- 
vited to participate in the demon- 
stration. 

Sony plans to have a 24 -track 
digital recorder reads. for the early 
fall of 1980, adds Pryor, which will 
feature razor blade editing. The 
PCM 1600 is a two -track system. 

The cost of the DAE 1100 is 
$50,000 with delivery expected in 
May. 

One Los Angeles studio. Spec- 
trum, owns a Sony PCM 1600 unit 
Recently Stevie Wonder used the 
Sony digital system for his just re- 
leased "Journey Through The Secret 
Life Of Plants" while the system was 
also employed on the soundtrack of 
"Star Trek: The Motion Picture." 

JIM McCULLAUG11 

TRADE SHOW SUIT 

NARM Antitrust 
Charge Dismissed 

CAMDEN -The antitrust portion 
of a suit charging the National Assn. 
of Record Merchandisers sabotaged 
a record trade show planned by In- 
ternational RPM Inc. of Cherry Hill. 
N.J.. was dismissed Tuesday (4) by a 

state Superior Court Judge who said 
he lacked jurisdiction in the case. 

After a full day of legal argu- 
ments, Judge H. Huriburt Tomlin 
told attorneys. "I do not feel that the 
plaintiff has shown an ability to sub- 
mit testimony that would show ei- 
ther a conspiracy or a restraint of 
trade in this state.' 

In the suit against NARM, asking 
damages in excess of 4500,000. In- 
ternational RPM charges NARM 
and its former executive director. 
Jules Malamud. with withholding its 
endorsement because it posed a 

competitive threat after first agree- 
ing to support the trade show 
planned for Las Vegas in 1976. 

The suit alleged NARM is con- 
trolled by rackjobbers and that 
NARM rejected the show because it 
would have provided direct contact 
between retailers and manufac- 
turers, cutting out rackjobbers and 
distributors. 

Steven M. Kramer. lawyer for In- 

ternational RPM, says he will ap . 

the decision. He argued that 
Jersey's antitrust laws give Jw 
Tomlin jurisdiction in the case. 

Salvatore A. Romano. atto 
for NARM. declined to comment 
the ruling. The hearings before 
jury continue under the two rem 
ing allegations -that of mon. 
lization of NARM by rackjob 
and the charge that NARM sa 

aged the trade show. 
Romano denied the charges 

told the jury NARM decided not 
endorse the show because it wat 
planned and ill -financed and 
the majority of NARM's mema 
are retailers. not rackjobbers. 

Theresa Has Fest 
SAN FRANCISCO-Tirer, 

Records has its own talent festival 
the Savoy Tivoli in North 
Wednesday through Saturday (12- 
15). The independent label will 
present Pharoah Sanders and his 

hand along with the David Hardi - 
man all stars. Ed Kelly ensemble 
Babatunde with Phenomena and 

Bishop Norman Williams & theOne 
Mind Experience. 

Wrhiro the ont. meà rl na raya man ralea 1152 

ATTN: RECORD PRODUCERS 

A &R PERSONS. TALENT 

SCOUTS LOOKING FOR ROCK 

BABY GUNN 
has it- 

Hot Sound Great Songs 
Super Looks 8 Show 

BABY GUNN 
seeks recording contract and 

good tour exposure 
Contact 

Bob Crook or Jim Nelly 

at KUJ Radio 

(509) 529 -8000, 
after 5.30 

(PDT) call (509) 525 -7605 
D o ea, 513, Wan. W.a.. WA 1111Q 

You'll Always Be In Our 

Hearts 

NORMAN MALKIN 
"MR. BANJO" ,. 

Your Loving Brothers 

IATA Approved 

NORTH ATLANTIC Air Cargo 9 eaS 

Freight Forwarders, Inc. Consolidators 

SPECIALISTS IN AIR EXPORTS OF 
PHONOGRAPH RECORDS 

PICKUP AND EXPORT SAME DAY 
DdiY Allocations with Major Airlines to: 

EUROPE ASIA SOUTH AMERICA AFRICA 
All Cargo Fully Insured By Lloyd's 

115 -15 Sutphin Blvd.. Jamaica, N.Y 11436 (212) 322 -3230 
TELEX NOS. W.U. 876 

www.americanradiohistory.com

www.americanradiohistory.com


Wi?li F. , F,,, 7 res _ 

1977: "STEVE MARTIN LET'S GET SMALL" WINS A GRAMMY FOR THE BEST COMEDY ALBUM OF THE YEAR 
...A PLATINUM RECORD 

1978: "STEVE MARTIN A WILD 8 CRAZY GUY" WINS A GRAMMY FOR THE BEST COMEDY ALBUM OF THE YEAR 
...A DOUBLE- PLATINUM RECORD 

1979: "STEVE MARTIN COMEDY IS NOT PRETTY" 
...THE GREATEST COMEDY A M EVER MADE 

Produced by William E. McEuen, 
Aspen Recording Society 

Coming for Christmas: STEVE MARTIN'S FIRST MOTION PICTURE, "THE JERK." 
AN ASPEN FILM SOCIETY PRODUCTION FOR UNIVERSAL PICTURES RELEASE 

Retailers: For information regarding Steve Martin merchandise, please write: 
Aspen Merchandising, 890 Tennessee Street, San Francisco, CA 94107 
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CALL 
TOLL FREC 

80 
TELEX: 126851 
CANSTRIPE FREE 

645 -3747 
645 -3748 

CALL 
(outside N.Y. Stote)TOLL FREE 

Alkta S igPE R 
\t"' 

645 -3747 
646 -3748 

371 So. Main St., Freeport, N.Y. 11520 T:1 
11 

(516) 379 -5151 -5760 -5761 (212) 895- 3930-3931 CANSTRIPE FREE 

DEALERS Et INSTITUTIONAL ACCOUNTS ONLY 

EACH TAPE IN 
NORELCO BOX 

nferMa9nefics 
MORE THAN 25.000 SOLD AT LEADING 

NEW YORK DEPT. STORES 

A SUPER HIGH IMPULSE PROMOTION! 
Beautiful 4 Color Package 

High Impact Plastic Storage Box 
In High Impulse Graphics 
LOW NOISE HIGH OUTPUT 
SCREW DOWN CASSETTE 

4 
Ago $ 49 PER 

PACK CASSETTES 

ALSO AVAILABLE IN C -60 4 PACK I$4.49) 

MEMOREX 
Is it Live or is it Memorex ?" 

BEST SELLING 3 PACK PROMOTION 
IN THE COUNTRY! 

PROMO #I 
C90 3 PACK 
Buy 2 Tapes 
Get 1 FREE 

$5.29 P t 
Flea 

3 Memorex Cassette Head Cleaners With Every 12 3 Packs Purchased! 

PROMO #2 
8 TRACK 90 MIN 2 PACK 

Buy 1 Tape 
Get 2nd For 1/2 Price 

saPÉ $3.29 Q 

TDK. 
BLANK CARTRIDGES Et CASSETTES 

2 PACK PROMOTION 
CASSETTES 

DC - 60 MIN only 1.99 
DC - 90 MIN only 2.79 

i 

VIDEO CORNER SPECIALS! 
OUR BEST SELLING VIDEOTAPE 

4TDK 
LOWEST PRICES EVER 

ON VIDEOTAPE! 
"HI FIDELITY FOR THE EYES" 

1 - 2 HOUR VHS - 

1' 4 - 3 HOUR VHS - 

$11.99 
$13.99 

UP TO 6 HOURS VHS - $15.99 Playing Time Is Longer On 
3 Speed Video Recorders 

AMPEX 
W 

HO'LES p,1-E 

ON-Y 

L500 BETA 
1 -2 HOUR TAPE 

20+ Less Than 20 

10.49 ea. 10.99e. 
For Each Ampex Video Cassette Purchased Through Feb. 28. 1980, Ampex Will 

Contribute A Portion Of The Proceeds To The Lake Placid 1980 Winter Olympic Games. 

SCOTCH or DUPONT SUPER 
PRICE 

L 750 3 Hour Beta Tape 14.99 
MI 

FUJ I"Videotape Exclusives" 
MAKES IT HAPPEN! 

HIGH PROFIT MARGINS 
ONLY 2nd GENERATION 6 HR. TAPE AVAILABLE 
PACKAGED IN ATTRACTIVE WHITE PLASTIC BOX 
PLASTICIZED LABELS. NO PAPER DUST 
DROP.OUT FREE PERFORMANCE 
WORLD REKNOWN BERIDOX FORMULATION 

VHS T -120 
(PLAYS UP TO 

6 HOURS) $15.99 
PRE -RECORDED ADULT MOVIES 
We carry the complete library of VCX brand adult films featuring "Debbie 
Does Dallas. " CALL FOR TITLES AND PRICES 

STACK -ABLE HOME STORAGE UNITS 

2 PACK PROMOTION 
8 TRACK 

TAPE UNIT 9.50 
HMI, 508 Track, 65 Casseneç 
as mmDmabon 1K D 

LP UNIT 12.95 
Hold> 140 LP F: 

45 UNIT 9.50 
Holds 1,2S 45's or 

ReN to Reel 1 K D 

VIDEO UNIT 16.95 
Holds IB VHS or Bee Tauas 
Or Aran Game Cartndge, 

The Inventor of Record Care Products 
BELOW DISTRIBUTOR COST! 

D -45 MIN only 2.99 
D - 90 MIN only 3.69 

LIMITED QUANTITIES! 

Ultrasound 
FAMOUS AMERICAN TAPE 

ASSEMBLED IN ORIENT 
SCREW DOWN HOUSING 
BEAUTIFUL PACKAGE 

c60 
3 BAG 

C90 
3 BAG 

PRI 

ONLY 690 

ONLY 99 

EM 
YOUR PRICE 

FACH 

Handsome WOOD u,rts 
a walnut 4msn 

SUGGEST 
RETAIL 

Disc Preener 
Turntable Dust Bug 
Preener /Stylus 
Cleaner Kit 

1.99 
2.99 
2.99 

6.49 
8.99 
7.49 

COLLECTOR'S ITEM! i BEATLES STAMPS 
ORIGINAL 1964 ISSU 
MADE IN ENGLAND E Svß 

$3 nn 
ea. 

1100 STAMPS PER PACK) .V4LUE 510001 

SAVE $24 001 

24 SETS PER BOX 

ONLY $48.00 
WE RESERVE THE RIGHT TO LIMIT QUANTITIES. - SORM7175 -C LANGE 

/ 166.1.6 
www.americanradiohistory.com

www.americanradiohistory.com


M. 
SUPER L.P. SPECIALS 

*IN 479. JOE JACKSON 1 M THE MAN 
ARMS7I2 THE POLICE REOOATTA DE BLANC 
ATLANTIC 19126 LED ZEPPELIN LIOZEPPEIIN 
ATLANTIC 1MV Ito IN Lf0 ZEPPELIN 11 

ATLANTIC Mn LED ZEPPELIN LID ZEPHIN 111 

ATLANTIC 19129 LED2EPPILIN INCLUDES ST AIRWAY IO NFA VlN 
ATLANTIC 19130 LED ZEPPELIN NOUSES OF THE HOLY 
SWAN SORGMN LIOZEPPLIN PRISINC/ 
WARNER SRO5216L GRATEFUL DEAD THE $ISE OF ISKtLE 10NB1 
WARNER SROS 3112 THE 0O09IE BROTHERS OIST OF THE 0008115 
ASYLUM 705 EAGLES ONEATEST MITI 1171 1975 
AILANTC 1911E CROSBY STILLS NASH OUNG SO FAR 
ELEKTRA 140T9 DOORS 13 
REPRISE 2283 NE1l YOUNG AFTER THE GOLO RUSH 
CAPITO( "HI THE KNACK GET THE KNACK 

LIST 
7.98 

L.P. TAPE 

4.19 4.29 
ARISTAS6lK 

h M 3T11 

225 

MANKOW ONE VOICE 
STYX CORNERSTONE 
CHEAP TRICK OMAN POLICE 
BLONDIE EAT TO THE HAT 

I 1 4.69 ,Api 4.79 
VILLAGE PEOPLE LIVE ANO SUAIT 
DONNA SUMMER ON THE .0. LP 7.19 

NEW° eA, TIN' FLEETWOOD MAC TUSK LP 8.39 .H 

LIST 4.98 

2.59 12" DISCOS 
FA.p I1Se9 
ARISTA TO` 
$Aa SOLL YAC 

,Ia 

FRONT PAGE LOVE INSURANCE 
CORY ()AYE POW WOW 
IUREN SLIVER HOLD ON I MCOMIN 
SAO SOUL ORCHESTRA FEATURING COGNAC NOW ?ION 
Do 5&POMAS Q0$304 AVE RHUMBA BAND DEPUTY OF LOVE 
QUEEN SAMANTHA TAKE ACHANCE 
GONNA SUMMER STREISAND NO MORE TEARS 

TAPI 7,39 

TAPE 8.59 

Ihn Nulls Huyce ut CRrryrnu Casas" 

H ;4 8 1 rnck Co',' Hold. 74 
H 40 8 Treck Case Holds 40 !Lock b Key) 
AC 30 Cassetin Holds 30 
AC 60 Cassette Case Holde 60 (Lock & Koyl 
AC 120 Cassette Holds 120 
M 24 8 Tr Revolving Carousel Holds 24 
MC 30 Cnlsime Revolving Carousel Holds 36 

BUDGET PRICED CASES 
1IS! LP Casa Huld.35 
1145 45 Case Holds 50 
8 Truck Holds 24 
Caseattos Holds 74 

AVAILABLE IN ASSORTED COLORS 
100% VIRGIN VINYL 6 ALUMINUM 
ONE YEAR WARRANTY 
COLORFULLY BOXED 
e TO A MASTER CARTON 
FLOCKED RAYON INTERIOR 
PREVENTS STATIC 

8.49 
10.49 
8.49 

10.49 
20.99 
7.39 
7.38 

4.89 
3.98 
4.70 
4.75 

GREAT XMAS ITEM 

9I 

SESAME STREET DISCO 
_(SAME STREETFEVER 

3.89 ea. 

L.P. PRE PACKS 
25 ASSORTED L.P.'s 

SQP $49.99 
Includes All The Great Sesame Street Titles' 

PICKWICK Mid Price Spectacular 

LP.'S 
Eus -W Y0F ROCK ROLL IN THE FIE-MS vOL VARIOUS ()RIG ARTISTS 
MOTOWN MONSTER NITS VOL II S WONDER JACKSON FIVE. 
THE ORIGNLAI. 92 ELOY° PRICE TOMMY ROE DANNY AND THE JUNIORS 
FRANKIE LANE YOU GAVE ME A MOUNTAIN 
BOB VMLLS TE'v0ICE AND BANOOF 
MOTON MONSTER HITS VOL I M GATE. 5 ROBINSON, FOUR TOPS, 
THE LETTERMEN W'TH LOVE FROM 
FRANK SINATRA MY COLE PORTER 
GLADYS KNIGHT b THE MPS EVERT BEAT OF MY HEART 
SUPERCHARGE° ROCK N ROLL VARIOU50RIGINAL ARTISTS 
SUPER sirs .ROARONSTADT RASPBERRIES QUICKSILVER 

CASSETTES CHRISTMAS 

L P S 

'1.79 o 

D MARIE N.I. COLE. OTHERS LL BE HOME FOR CHRISTMAS 
T E FORD E FTZGERALD CHRISTMAS OAT 
JESSER CRAWFORD _HRISYMASORGANS AND CHIMES 
LAWRERCE YYELA THE CHRISTMAS SONG 
ORIG MUSIC SOX MELODIES OF CHRISTMAS 

BODGE IJBERACE OTHERS TWELVE DAYS OF CHRISTMAS 
A NEWTON N K COLE OTHERS THE UTILE DRUMMER HOT 
[ATE SMITH JOT TO THE WORLD 
H ONDA J REEVES OTHER CHRISTMAS IN THE COUNTY 
G CAMIELL T FORD OTHERS COUNTRY CHRISTMAS 

TAPES 

2.49 
L16: 

2.S9R 
PAUL ANKH PUPY LOPE 
SLIM WHITMAN HAPPY ANNIVERSARY 
JIMI HENDRIX JIM( 
BEACH BOYS LITTLE OUECE COUPE 
PAT RHONE GREATEST HITS 
GEORGE DUKE SAVE THECOONTRY 
CANNE () NEAT BOOGIE WITH 

HEST 
SUPREMOS LIVE AT THECOPA 
ß08Y VINTON MEOIOIES OF LOVE 

PICKWICK 

GEORGE REV ERY SHIA SILENT RIGHT 
GUY LOMBARDO DECK THE HALLS. AULD LANG OVNI 
e Iv ES. B HEURS. OTHERS JINGLE BELL ROCK 
PERRY COMO MERRY CHRISTMAS MUSIC 
MARI° LANZA CHRISTMASHTMNSH CAROLS 
LIVING STRINGS SOURDS OF CHRISTMAS 
UVING STRINOS SPIRIT OF CHRISTMAS 
LIVING STRINGS b VOICES WHITE CHRISTMAS 
LIVING VOICE LITTLE DRUMMER BOY 
NORMAN LUBOFF CHOIR CHRISTMAS WITH THI 

BEE GEES CASSETTE 
AND 8 TRACK 

AREAOS R AIN 
TARE HOUE OF THAT STA R 

PEACE OF MIND 
Ty RR MOUND LOOK AT ME 

8 TRACK 
ELVIS PRESLE, ALMOST IN LOVE 
REVIS PRESLE, AEAHALO 
REVIS PRESLEY FRANKIE b JOHNNY 
EUVS PRESLEY SINGS FLAMING STAR 
ELVIS PRESLEY LETS BE FPIENOS 
EL' +IS PRESLEY SFPCaa'F '.4G S 

ERIC CLAPTON. J RECK. J PAGE 
GUITAR BOOGIE 

STEPPENWOLF THE BEST OF 
8 J THOMAS THE BEST OF 
BR KING . LIVE IN COOK COUNTY JAIL 
UNOA RONSTADT . STONEY END 

REPEAT OF A SELLOUT! 'P, IMPORT L.P.'S 1' 

BEATLES- 
Sgt Pepper 
Magical Mystery Tour 
Hey Jude 
Abbey Road 
Hefp 
Yalow Submarine 
and °Thor VIII IO TIII, s 

PINK FLOYD - Dark Sloe of the Moon 
WINGS- Venus &Mers 
BEEGEES - Main Course 

Ch.dren of the World 
JIMIHENDRIX. LOOSe Ends 

Isle of Wight 
In The West 

DEEP PURPLE Made in Japan 
Machine Head 

BEATLES - White Album 
Red 62.68 
Blue -67 -70 

Rock and Roll 
Love Songs 2 HEC 

SETS 

BEE GEES 
JIMI HENDRIX 
THE WHO - 

Pop History 
Pop Htstory 
Pop History 

CREAM Pop History 
ERIC CLAPTON - Pop History 

2 REC 
SETS 

3.99eß 

6.50.. 
7.50 e. 

LP CUT OUT L.P. BONANZA 
ONLY 

MUSH 
MUSH 
MOT 
CAPO 
RCA 
REP 
P S 

P.S 
A7L 
ATL 
ATL 
CAPR 

5012 CNILUWACK DREAMS 
500e HEART MAGAZINE 
ME STEVIE WONDER LOOKING RACK 13 REC SET) 
010 OREOO ALEMAN TOUR 12 ARC RETI 
2545 HOT TUNA DOUBLE DOSEIZREC SETT 
2251 BEACH SOTS 1S13IG ONES 
2010 ROBERT GORDON LINK WRAP 
7001 ROBERT GORDON FRESH FISH SPECIAL 
19161 ARETHA FRANKLIN ALMIGHTY FIRE 
Bile LOUIE PRIMA ATRISUTE TO 
elea OUT LOMBARDO THE SWEETEST MUSIC THIS SIDE OF HEAVEN 
02lo MARSHALL TUCKER GREATEST HITS 

LP'S Et TAPES ¿NEW ARRIVALS!! 
2.25 AIL 19217 BLUES BROTHERS BRIEFCASE FULL OF BLUES 
2 25 ATL 19211 EMERSON LAKE b PALMER LOVE BEACH 
2 a ATL 19149 ROBERTA FLACK BLUE LIGHTS IN THE BASEMENT 
225 ATE 19171 SMALL FACES. MIN THE SHADE 
2.25 ATE 19191 THE TRAMMPS BEST OF !Cell For More Tyr /e -31 I25 ATL !9272 TES TORMAID 

m a x e l I presents... 
QOCK,JAll Ls CLASSICAL \ 

Buy 3 UD -XL 90 Cassettes 
and get one of these 

I.imil cd Edit c-rro .Altnlm; Mn! 
nlaxell 
spvE 
g2 ß"' 

SUPER 
SPECIAL! 

BUY 8 TRACK 90 MIN. 
4 PACK LN SERIES 

$7.77 
IN FREE HARO PLASTIC CASE 

5opec 
Boos 

FREE Jacket 
With Purchase of 
8 Dozen Assorted Tapes 

dl BASF 
The Only Buy 1 

Get 1 FREE Deal 

SENSATIONAL BUY! 
BASF's Best Tape! 

C -90 STUDIO SERIES 

3.19 On ()OU., 
Pfister Caro 

NEW FULL COLOR Sound Guard DELUXE PACKAGE 

Record Preservation Kit 
2 or Record Preservation Refill 
StYlus Cere Kit 
Record Cleaner Kit 
2 OZ. Record Cleaner Refill 
Total Record Cere System 
Record Care Work Pad 
Static Detector 
Record Butler 

SUPER SALE 
PRICE 

4.99 
2.79 
5.79 
4.99 LIMITED 
2.79 QUANTITIES 
8.99 
4.49 

79 
1.99 

crestmark 
AMERICAS BEST SELLING 

RECORD RACKS 
Assembles 

Instantly 

locks together 
permanently 
Durable. fully 

guaranteed 
45's RACK LP RACY: 

'BACK BY POPULAR DEMAND 

$1.59 ea. $1.69 ea. 
(HOLDS SOI !HOMS01 

INTRODUCTORY OFFEV 

Buy 12 Get 1 FREE 

RECORD COLLECTOR'S 
PRICE GUIDE BOOKS 

Thu Record Album PIS,, Gu,,I" 

120 71 

6.00 4.50 
Record Album. 1948 1979 
P °puler b Rock Records 1948 1978 

7 20 8.75 ' 71 5.00 

8 TRACK 
40 MIN. TAPES 

1 -100 

100 

590,3 

490.:,. 

CAPITOL 
8 TRACK 
90 MIN 
4 PACK 

4.75 PER 
PACK 

WIRE DISPLAY RACKS 
HEAVY WIRE ¢l2FFCT FOR IMPIh SF 5411S, 
COUNTER RACK 

Aww e 
Holds 48 8 Treck or 48 Cassettes $4.99 ea. 

4 BASKETS 
FLOOR 

pp ppRACK 
Nolde 100LPS 0.88 ea 

CANDY STRIPE DOLLARS CANDY STRIPE DOLLARS CANDY STRIPE DOLLARS CAN 
DY STRIPE DOLLARS 
TRIPE DOLLARS CANDY R E M E M B E R (GUARS CANDY STRIP 
E DOLLARS CANDY STRIPE DOLLARS CANDY STRIPE DOLLARS CANDY STRIPE DO 

WE RESERVE THE RIGHT TO LIMIT QUANTITIES PRICES SUBJECT TO CHANGE 

Candy Stripe Records 371 So. Main St., Freeport, N.Y. 11520.18001645.3747 1800 6453748 
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14 Billboard® 
in Founded 1894 

The International Music-Record-Tape Newsweekly 

Billboard Publications. Inc., 9000 Sunset Blvd., los Angeles, Calif. 90069 213 

273.7040. Cable: Billboy LA; L.A. Telex: 698669; N.Y. Telex: 7105816279. 

EditorIn- Chief /Publisher: Lee Zhnn (l A ), Managing Editor: Eliot Tiegel (I A ) 

Executive Editorial Board: Is Horowitz. Earl Paige. John S'peel, Eliot Tiegel, Stephen 

Traiman, Lee Zhilo. 

Offices: Chlago -150 N. Wacker Dr., III. 60606. 312 236 9818. Editorial Staff. Alan 

Penchansky, Bureau Chief 8 Classical Editor Cincinnati -2160 Patterson St., 

45214 Ohio, 513 3816450. Les Angeles -9000 Sunset Blvd., Calif. 90069, 213 

273.7040. Editorial Stan Dave Dexter. Copy Editor; Ed Harrison, Campus b Record 

Reviews Edda; hm McCullaugh. Recording Studios Editor. John Sippe!, Marketing 

Editor; lean Williams. Talent Editor Reporters Paul Crem, Cary Darting, London -7 
Carnaby St. WIV IPG, 439.9411 Editorial Staff. Mike Hennessey, European Direx 

tor. Peter Jones, U.K. News Editor. Mitan- Planale Loreto 9, Italy 28-29 158. Edo 

tonal Bureau Chiel Germano Rusatt, Nashville-14 Music Circle E Tenn. 37203. 

615 748-8100. Editorial Stan Gerry Wood, Bureau Chief d Country Editor. Report 

ers Mike Hyland. Kip Kirby New Yak -1515 Broadway. New York 10036. 212 764 

7300 Editorial Stall: Is Horowitz, Bureau Chief 8 Commentary Editor, Doug Hall. 

Radio-Tv Programming Editor; Radcliffe Joe, Disco Editor. Iry Lichlman, Publishing 

Editor; Dick Nussei, Assistant Disco Editor, Stephen Taman, Tape /Audio /Video 

Editor; Adam White. International Editor. Reporters. Roman Kozak. Tokyo- Utsuno 

miya Bldg., 1916 hngunae 6 Chome, Shibuyaku, Tokyo 150. 03.498-4641. Edito 

oat Else Krentzel. Washington -733 15th St N.W., O.C., 20005. 202 7533282. 

Editorial Bureau Chief lean Callahan. 

Special Issues: Earl Paige, Editor; Susan Peterson. Assistant Editor; Bob Hudoba, 

Directory Services Manager; Jon Braude. Assistant Directory Manager 

Intl Correspondents: Austria -Manfred Schreiber, 1180 Wien, XVIII, Kreuzgasse 27. 

222 43.40.974, Australia -Glenn Baker, P.0 Box 261, Baulkham Hills, 2153 New 

South Wales; Belgium -Juul Anthonissen, ZIA Oude Godstraat. 3100 Heist op den 

Berg 015 241953; Canada -David Farrell. 78 Mayfield Ave., Toronto, Ontario. 416- 
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Commentary 

A Self- Perpetuating Monster 
By RICHARD B. KIERSt)N 

Ben Bartel's Uanuncnlary in the Nov. 3 issue was especially 

timely. eloquently attacking the major problem of uninter- 

rupted radio airplay of what would be best selling LPs. I ap- 

plaud him and all other commentary contributors. But there is 

one facet to this business which. to my knowledge. has yet to be 

attacked. In fact. it is highly regarded as the savior of many la- 

bels and retailers- cutouts and overruns. 
Here is a case of labels and retailers cutting their own throats. 

and then marveling at their accomplishment. 

`They're buying cutouts 
instead of front -line LPs' 

When a tangible cutout market appeared a few years ago as 

the result of increasing prices, it offered the label a means of 
cashing an on its mistakes. To the retailer it offered the promise 
of high volume sales, with good profits. But this practice has 

created a self- perpetuating monster, bent on destroying the 

record industry. 
The proliferation of cutouts has reached the point where any 

economy minded consumer can find a perfectly satisfactory se- 

lection at about half the cost of current front -line merchandise. 
So, we now have the consumer buying cutouts. not in addition 
to front -line product, but instead of front -line product. Why 
buy an LP for $7 when a suitable alternative is available for $3 

or $4? 
Overruns often hit the street so soon after initial release that 

many customers hold off on their purchases until the same LP 
becomes available in cutout bins. 

'We 

With customers buying fewer front -line items a still large, 

supply of cutouts is created. The front -line LPs of today. which 
are passed up because of cutouts. will become the cutouts ono. 
morrow, further reducing the base of front -line buyers and fur. 
Cher increasing the supply of cutouts. 

At some point in the future, 1 see many retailers selling onls 

cutouts. because there will not be much of a market for other 
merchandise. If labels find supplying the cutout market so lu. 

crativc, why not eliminate the in- between step of releasing LPs 

at full price. and just release them as cutouts? The cutout mar. 
ket has grown so large that it appears that some labels are inlen. 
tionally overproducing, so as to assure a ready supply Af mor. 

chandise for this aftermarket. 
I congratulate the very few labels that have resisted the temp. 

tation to grab a fast buck through dumping. It is time now foe 

the labels which regularly supply cutouts to step back and hase 

a look at the monster they've created. 
In the long run. would it not be in the best interest of every. 

one -from label to distributor to one -stop to rack to retailer -to 
dry up the supply of cutouts and return to selling front -line 

merchandise on which everyone makes a profit, and which 

does not kill future sales? 
Perhaps if labels no longer have this easy way out of lIne r 

mistakes, they will have fewer mistakes. 
Before the industry condemns returns. or full LP airplay, ai - 

high prices. or the economy In general for the current slump in 

record sales. shouldn't we first alter this course of self- destruc- 

lion? When we stop killing ourselves we will be better able to 

address ourselves to outside influences on the industry. 

Ric hard Kierson is president of Music World, a three. r. 
churn in Buliemore. 

Defects In Returns Policies 
By JAY SONIN 

Now that the majors appear to be aimii.l finished with their 
"crusade" of straightening out our industry. I wonder why cer- 
tain problem areas still seem to have been ignored. 'I here are at 
least two that must be faced now. 

First of all. our customers are entitled to a perfect record the 
first time. It is time for those of us who rack and retail records 
and tapes to demand an improvement in quality control. It 
should be a rare exception when our merchandise is faulty. and 
not a cold, calculated percentage. We should take pride in our 
products and be in a position to welcome our patrons without 
wondering what it is they are returning. 

Return authorizations should he handled instantly where 
faulty goods are involved. I most commend Capitol Records for 
the fair manner in which it processes r.a.s and I might add that I 

am never wary of handling its merchandise because it stands 
behind it. as we all should. 

Furthermore, defective merchandise should not be included 
in any manufacturer's stated return policy. It is not our fault 
that they are not producing merchandise of-quality. In all fair- 
ness. freight charges on faulty goods should be borne by the 
manufacturer and credits should be issued within a reasonable 
time. Again, we should not be penalized for their negligence. 

With reference to overstock returns, I propose a return to the 
old system of an even -up exchange order to be shipped when 
the r.a. is sent to the account, rather than the current trend 
toward quantitative percentages. 

Finally. the majors should program their computers with 

consistently longer terms for slower selling catalog product. 

There have been many studies made that reflect different turn- 

overs for various musical categories. 
Catalog sales have always been the backbone of our industry. 

Why not create a conducive atmosphere for accounts to stock 

and promote entire catalogs? Why not provide terms. on a year - 

wide basis. that insure the dealers' ability to offer the widest 

possible selection of recordings to their customers? 

`RAs should be handled 
instantly on faulty goods' 

The Current terms are perfectly acceptable with regard to fan 

moving. top 100 product. If the manufacturers would extend 

catalog terms on a year -wide basis. 1 am sure we would sera rise 

in catalog sales as well as a more complete selection made avail 

able to the public. 
Now is the time for both manufacturers and dealers to finds 

workable solution to these problems which have, in rectal 

months. divided our industry. 

Jay Sanyo is head of The Record Hunter, a major retail outlet 

on Manhattan's Fifth Ave. -e 

Articles appearing on this weekly page are designed as a fnnam for the expression of views of general interest. Contri- 
butions should be submitted to Is Horowitz. Commentary Editor, Billboard. 1515 Broadway. New York, N.Y. 10036. 

Letters Tolhe Editor 
Dear Sir: 

have to defend the position of the home recorder. 
In the last few years I have seen an enormous ose in 
the use of home recording units as a means of getting 
the music people want alto cassettes. It is not by co- 
incidence that This rise parallels the car audio explo. 
sion. 

have heard many concerned record companies 
voice a strong opinion against home recording because 
it is a violation of the artists' rights. Cost. they seem to 
reason, is what induces seemingly law abiding citizens 
to pay no attention to the prolit rights al the music 
industry. They blame home taping for the sales lull 
which hit the industry. 

None. however, seems to lake into acconnl that the 
decrease in prerecorded cassette buying might be 
(heir own fault. The record buying public is willing to 
spend all the money necessary to listen to the highest 
quality music, especially in the car. This is not possible 
with the low quality prerecorded cassettes turned out 
by record companies. 

II a person spends $500.51,000 on an auto stereo 
he doesn't want to hear the overpowering lape hiss 
and distortion on the cassettes he buys. Home record 
rag is the answer 

What it all boils down to is the fact that record corn 
panics need to up the sound quality of the tapes they 
sell I know this would make tapes much more expen 
stye but believe me, people would be willing to pay the 
extra money for tapes instead of the =600 it can cost 
for a good cassette recorder Until Ibis happens I can 
guarantee that the recession hitting the record indus 
try isn't going to get any better 

Rick Dochterman 

Santa Maria, Calif. 

Dear Sic 
My observations indicate most home taping is done 

of albums people have actually bought, and the most 

common reason rs to eliminate one of Iwo Oaths which 

grate the listener on an otherwise good album 

Of course. the record company still stands to lose as 

the recording will probably be sold at a Ilea market or 

garage sale. which in this area at leas) are still lull oI 

promos often stamped with the radio station's name, 

and bootlegs. I think playing whole albums on the au 

helps sales, as many people no not care to buy some 

thing they haven't heard 
Edward Cooper 

Philadelphi 

Dear Sir. 

There has been much petty griping within thepafa 

of this magazine about stations airing entire albums 

Certain record company executives claim that such at 

Lion results in Jost revenue as some listeners tape 

these programs, thus allegedly negating then needle 

buy the album itself. 

Well, on behalf of the rade broadcasting induslit 

may I make a suggestion. We radio people will Mot 
fine such practices d, and only i), you recording w' 

dustry people lend your total support to quaAmt 

HR997. the Performance Rights Bill. 

Let's lace lacto. the radio and recording industries 

need each other. and they need to help each other Nt 

want to help you sell records, when you prospa. M 

prosper But, we don't want to be forced to pay ton.' 
privilege in such a way as HR997 would proclaim. 

So. members of the radio and recording industnti 

let us work together for the mutual benefit of usal 

Kill HR997, and we'll kill the practice of airing wide 

albums 

Timothy L Marl 

KHOkfy 

fraisington, tn, 
www.americanradiohistory.com

www.americanradiohistory.com


Radio Progrommin9 
Once Disco -Dizzy, Miami Looks 
To Other Music For Big Ratings 

IN PRODUCTION- WABC-AM New York morning man Dan Ingram reads 
copy as host of ABC's Contemporary Network "Super Seventies" show as. 
left to right. Richard Lorenzo. producer. Lesbe Corn. director of programs, 
and programming vice president Richard Foreman observe. The yearend 

show will be carried on more than 400 stations Jan. 1 

Hearings On Detroit 
Stations Due Feb. 5 

By JEAN CALLAHA\ 
t WASIIINGTON- Plugóü hear- .Amrnwn. 'rap the comp.+ni icon 

cogs for WJLB -AM and WMZK- that charges against WJLB and 
FM Detroit are scheduled to begin WMZK might be considered suf- 
to February unless owner Booth fictent to hold up renewal of all 

vdrnenean Co decides to sell the sta- Booth's stations on a "character" ts- 

lions to a minority buyer at a re- sue. 
diced price through the Federal 
Communications Commission's dis- 
tress sale policy. 

On the serge of opting for a dis- 
tress sale- Booth is asking the FCC to 
clarify the pooh as it relates to Last July. WJLB and WMZK 
broadcasters owning multiple sta- were designated for hearings at the 
bona Will the decision to dump the FCC on charges that do:jays at both 
Detroit stations. Booth wants to stations promoted groups. records 
know. jeopardize Booth's other sta- and dances in which they held inter - 
Irons' chances for renewal in a case est. Depositions are still being taken 
of guilt by assoeiauon? from all involved parties with hear - 

It just so happens that Booth's Ong, scheduled to start by Feb 5 an- 
other stations are up for renewal so less Booth opts for the distress sale or 
the question is more than rhetorical. asks for a further extension of time 
Brian Madden. attorney for Booth to make the choice. 

Will Booth be faced with hear- 
ings on the renewals of Its other sta- 
tions because of the taint of the De- 
troit proceedings ?" asks Madden. 

TOP 40 FORMAT OUT 

San Jose's KUV -AM Chooses AOR 
'Os JOSE, Caïit It was mainly other stations which ire 

rr due to a dwindling Top 40 au- successful in this area? There Is a 

' dienoe." says KL1V -AM program huge cult of people. from 18 to 34, 
I director John McLeod of why his who are searching for something 
f station switched to a Burkhan- new on AM " 

Abrams -Michaels- Douglas Super- The station retains its air talents of 
stars AOR format Oct_ 15. Kevin Manna, Steve O'Neil. John 

McLeod. Ken Anthony and Carolyn 
Lozano. Manna u also music direc- 
tor. 

The station uses a list of 46 al- 
bums. various cuts of which are pro- 
grammed. Commercial load has 
been cut from 12rá minutes per hour 
io 10 minutes per hour 

"We have toned down the jocks a 

hit "says McLeod "there's no sense 
in being incompatible in styles " 

The station is using television 
commercials and newspaper ads to 
promote itself 

Remember Connors 
,v } (Mk Ills AN, AP 

Foundation hasy- stahlrshcd i broad- 
casting award in the Southeast rn 
honor of ASCAP's late station rela- 
tions representative Howard Con- 
nors. ASCAP has turned over the 
S i.000 Irani to the Alabama Broad- 

n. 
'Tattier this year we flirted with 

disco and it helped somewhat but 
then the bottom dropped out of 
disco." says McLeod. 

Sparked by an idea from general 
manager Bob Kieve, the station de- 
cided to go for what it saw as the un- 
tapped AOR audience on AM. 

"People come up and say. 'I've 
only got AM in my car' and they 
were searching for something. Few 
people have mentioned stereo. To 
the vast majority of people. there is 
little or no difference," McLeod 
says. 

In 1970. the station experimented 
with AOR but found it lost many 
women listeners. "We're not afraid 
of that this time. Album rock has 
had 13 years to perfect itself and it's 
so much more accepted now." he 

r says. 

As to why AOR was chosen as op- 
posed to talk or ad r = =,ni mpori civti i'.. \sn. to award it next fall to a 

i McLeod says. ", y compete with dcserving.ommumcationsstudent. 

MIAMI Is Miami, one of the tai, 
cities in the t1.5. loving n.. 

o heat? Apparettili s,. N radio 
airplay oI disco product is any ha- 
natrcter. Sin months ago. Miami 

pet enough of "get up and 
i 

Station after station jumped on 
the disco handwagin hoping to at- 
tract new listeners with the late '70s 
most popular music form. Dancing 
was what it was all about. 

Within the last several months, 
station after station has either 
changed its format entirely or. to a 

large extent, cut down airplay or. 

disco product. 
'WMJX -FM (formerly known .r. 

Dtwu 96') is now a contemporary 
rock station and we're definitely 
playing ICU disco," comments Mark 
Driscoll its program director. "As 
'Disco 96' we weren't doing as well 
as we anticipated. There was some 
support from certain pockets in 
Dade. but we never got the overall 
support we needed. And. in Ft Lau- 
derdale. there was little or no sup- 
port, 

"Were still playing some disco. It 
has its place in contemporary music. 
I don't see the demise of disco -it's 
probably just a leveling of" 

Driscoll goes on toad!, the number 
of disco records bring arcepied on a 

mass level is far less than it was a 
year ago. 

WQAM -AM discontinued ils spe- 
cial weekend disco jams. Now, the 
only dims produci to gel airplay is 
that which crosses over to Top 40. 
Becky Vidaud. musical director of 
WQAM -AM. believes there's less 
disco product being produced for 
the mass appeal audience. 

"There is still a lot of stuff for the 
hard core disco Ian and disco clubs, 
but as far as Top 40 is concerned. the 
record companies are working less 
on Top 40 product," she says. "What 
we're trying to do now at QAM is 
mix disco with other music. If disco 
can't crossover. we're not going to 
play it." 

Rock 'n' roll, always popular in 
the Ft. Lauderdale area. is gaining 
the strength it never had in Miami. 
according to "Muzzy." musical di- 
rector at WHYI -FM, Ft. Lauder- 
dale. 

"One of the reasons we play disco 
is because our audience is 55% 
Latin." he says. "We still program 
disco but we :tie playing less of it. 

It) Silt \ I \. I. 

Rod. mil ,I, ,,,,i, Iras taken 
bold here and nccnu tin he gaining 
Nut we plan all Ihr hits. no matter 
what musical form " 

WSDOFM, FI. Lauderdale 
dropped its "Studio 107" identity 
and becomrc "Magic HIT" a few 
months ago. Die station began play- 
ing Top 40 in June and although a 

disco record can he heard. musical 
director, Jean Burns says. "The mar- 
ket for it has faded oui.'I think dance 
music always will be popular in this 
particular market. but it's taken on a 

different farm People have e,.uen 

into different styles, and they don't 
seem to want the 24 -hour a day disco 
MUM,. anymore." 

WMBM -AM in Miami Beach has 
returned to Its routs. The black sta- 
tion tried duct, but found it "killed 
them." notes Ralph Lightfoot, its 
program director. "We're back to 
being an r &b station again; hack to 
the basics." 

Su while disco is still somewhat 
alive in South Florida, It is not doing 
well. And, although Donna Summer 
may be heard on almost any station, 
r,wk is rallyinc. 

N.Y. WBLS Trying 
`Sound Of the '80s' 

Iii I ',ON GEORGE 
NEW YORK -WBLS -1M's sud- 

den shift from "Disco And More" to 
what the outlet calls "the sound of 
the '80s," a format that mites Donna 
Summer. Jimmy Dorsey and Glenn 
Miller w.ii dine i.. ,.-mpcn..oa tar 

CROCKER JAB 
AT WKTU -FM 

AIRS LIVE 
hl N i0,01 . i r. :ra.ic t ticker 

opened his l ucsday l41 W BLS -FM 
show by ripping into his main com- 
petition. WKTU -FM. Crocker intro- 
duced himself as the program direc- 
tor of WBLS and of WKTU as he 

accused his nvals of npping off his 
new eclectic formal 

Crocker called WKTU a "knock 
oft-' station and took credit for 
teaching the stiff of WKTU. which . 

includes a number of WBLS expat- 
m ates. "eserothing they know about 
programming." 

In the past week WBLS program- 
ming has included such records as 

Jimmy Dorsey, Barbra Streisand. 
the Ink Spots, Erie Clapton. a morn- 
ing -long salute to Frank Sinatra and 
most of the current disco hits. 

Even the station's newscasts have 
taken a turn for the bizarre with 
newsman David Lampel doing news 
items in rhyme over disco music a la 

Sugar Hill Gang. and Soho News 
columnist Bob Weiner interviewing 
a six -year -old child during the inter- 
mission of the "Nutcracker Suite." 

15 

what program director hankie 
Crocker admitted to his staff was a 

programming mistake. 
According a WBLS insider Crocker 

felt that the station's recent "power 
rotation" that emphasized hit ma- 
terial was the reason WKTU -FM 
had taken the number one spot from 
WBLS in the October and Novem- 
ber Mediatrends. D 

The reason the hit -oriented for- in 
mat had been introduced, says the m 
source, was that market research had E 
revealed that the average WBLS lis- m 
tener tuned in for four to five hours 
at a time. In contrast. the average Ñ 
WABC -AM or WNBC -AM listener - 

listened to those stations in 15 to 20 ro 
minutes stretches before moving on. m 

"Frankie felt playing hits would ao 
capture those 15 to 20- minute listen- F. 

ers and still hold our audience," the 
rm 

source reports. "But it didn't work as p 
he intended and the format became 
too predictable. One kid called in o 
ohm days in a row at four o'clock 
and told us what we would play for 
the next two hours. He was always 
right." 

Crockeis negative statement that 
the Donna Summer- Barbra Strei- 
sand collaboration "Enough Is 
Enough" was too repetitive (Bill- 
board. Dec. 8. 19791 was made, ac- 
cording to our source, to "symbolize 
the modification of hit -oriented ro- 
tation we'd been in since about 
Oct. 1.' 

Staff reaction to the new, rather 
eclectic playlist has been good. Some 
feel it is as close ati WBLS has come 
in some time to its anginal "Black 
Experience In Sound" format 

No Changes After KRLA `Peace' 
LOS ANGELES -No program- 

ming or personnel changes are im- 
minent in the wake of Top 40 and 
oldie KRLA -AM, of nearby Pasa- 
dena. finally finding u permanent 
owner after a I7 -year struggle 

The Iedcral Communications 
Commission Nov. 26 gave u broad- 
cast license to KRLA Inc. to own 
and operate the outlet. 

"There aren't going to he any pro- 
gram changes. As I've said before, if 
It ain't broke, why fix it ?." says new 
general manager Robert Forward of 
the station's healthy standing in the 
ratings. 

KRLA continues its blend of old 
its and Top 40 though a disco and 
oldies block occupies the 7 to I I p.m. 
slot nightly. 

The air roster remains the same 
with Art Laboe, Johnny Hayes and 

By CARY DARLING 

Laura Gross staying on. Labor, who 
JIM) serves as program director and 
senior vice president with KRLA 
Inc.. and Hayes stay in their live 
daytime and evening shifts and tape 
their nighttime programs. Gross 
substitutes for Labor when he is out. 

Von Fry. the former general man- 
ager for the past five years. remains 
as a consultant and Rick Stancato 
stays as music director. 

The battle for KRLA once in- 
volved 21 applicants vying to own 
the outlet. That number was weeded 
down to five, all of which have now 
amalgamated under the title of 
KRLA inc. 

"It took some headknocking to get 

these independent guys to sit dawn 
and it took almost two years to ham- 
mer out an agreement." admits For- 

ward, who also u vice president of 
Goodson -Tod man Broadcasting, 
one of the owners. 

Western Broadcasting, headed by 

Bob Hope, has 40% of stock, Voice 
of Pasadena Broadcasting Group 
has 25%, Goodson- Todman has 15% 

and businessman Charles Jobbins 
rounds it out with 5%. 

Three years after a permanent li- 
cense is granted to KRLA Inc., 
Western Broadcasting has the op- 
tion of buying out the other stock- 
holders. 

KRLA had no permanent owners 
since 1962 because of alleged FCC 
violations. The oudet was put under 
trusteeship to Oak Knoll Broad- 
casting. a nonprofit group which 
shifted all profits initi publi, broad- 
casting and charities 

www.americanradiohistory.com
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Billboard Action 
Playlist Top Add Ons Ploylist Prime Movers * Regional Breakouts &Notional Breakouts 

TOP ADD ONS -NATIONAL 
TERIDESARIOW /K.C.-'Yes Inl Ready ( Casablanca) 

FOGHAT -Thud Time Luchy (Bearsvdle) 

DIONNE WARWICK-Beta Vu An ;la) 

D- Discotheque Crossover 

ADD ONS -1 he two key pre& 

s added et the radio stators 
le: led as determined by station 
personnel 
PRIME MOVERS -the Iwo 
products registering Me great 
est proportionate upward 
movement nn the station's 
playlist as determined by sia 

lion personnel 
BREAKOUTS -Billboard Char 

Dept summary of Add On and 

Prime Mover anlormalion 10 re 

llect greatest product aciraity 
al Regional and National levels 

Pacific Southwest Region 

TOP ADD ONS 

(AGM- i:,n I0.sisuml 

qa10'< :r n...' -its l'mNob 

'JV IOHNSTOh-;aar:nai. tlphl:'.wB) 

* PRIME MOVERS: 

;EMIT ROGENS- Coward GI the Coati(,. 
SMOt(t ROBINSON- CruHln IMaow) 
APO. tOGGINS -Thu Is R 1 COlumbq l 

BREAKOUTS 

CHEAP TRICK -veieaai / 
ROSEIO 104111- lonely Era if-NI/ 
QUEEN -I heCrartL+lne In, Glied lout 

NleNnl 

KH1-LA 

EAGLES -The Long Run (Asylum) 

CLIFF RICHARD -We Don llalkAnymore 
(EMIL 

KEMNYLOGGINS -Ihrs Is Il (Columbia) 
13 

SMOKEYROBINSON- Crrlsan (Motown) 

ARM (FNI -LA. 

DN)NMEWARWICK -DYIa VU (Anita) 

QU (EN -Craay Lilt le I hone Calkd Love 

(Elektra) 

KENNY ROGERS- C..1 Of The County 
(VII 17 10 

07AYS- Forever Mme(P I R )22 15 

MI-UL 

BARRY MANILOW-When 'Wanted You 

(Ain) 
ROBERT JOHN -lonely Eves (EMI) 

EAGLES -Ihr. Long Ron(VYlum121 IS 

MICHAEL IACMSON- RnaKWHh You I Et. 
29 20 

KCBQ -San Dato 

MICHAEL IACKSON -Rock Weh You(EpK) 

TERIDESARIOw/K.C,- Ya,I m Ready 

(Casablanca) 

CLIFF RICHARD-We Don't Talk Anymore 
IEMI)23Il 
NREELYTE- II You WanIIt(Araolal21 16 

REIM -Saft Bernardo, 

HALLS OATES- Wat(WMeMCA) - 
TERIOESARN)w /K.0 -Yes. mReady 

(Casablanca 

D AWL &THEGANG- ladles Night (De Ile) 
138 

SMOK2016 EN ROBINSON- Crwsin (Motown) 

KERN -Bakersfield 

IERIDESARID' /K.C.- Yes.l'mReach 
(Casablanca) 

FLEETWOOD MAC- Sara(WB) 

RUPERT HOLMES- Escape UnhW1y141 

SMOKEYROBINSOM -Lrmsm (Melnee) 
:510 

KOPA- Phoenix 

ABBA- Chdmtita(Allantit) 

CHEAP TRICK- Votces(EpKI 

REND! ROGEAS- Coward Ol The County 
(1.10122 15 

MICHAEL JACKSON -Pock Weh You)Epsl 

MT-Tucson 

SNOUT ROBINSON- Crualn(Motown) 

FOGHAT- Thrdllme Lucky(BcarleeUe) 

EAGLES -The long Run (Asylum) 51 

DONNA SUN HER- On Ihe Radin 

(Casablanca) 1113 

MQEO_ARIi !Srqu _ 
DARN ROGERS- 1ooKslikelove Again 

(Intl Artists) 

TERIDE SMgw,N.C. -Yes, Im Ready 

(Casablanca) 

NINNYIOGGINS- Ida 1st( (Columbu123 
18 

* RUPERT HOLMES -Escape (Infinity) 11 8 

KENO -Las Vegas _ 

PABLO CRUISE -IWant You Tonight (AIMI 

ELECTRIC UCHTORCHESTRA -La al limn 
T %London(Jet) 

MICHAEL JACKSON -Rock With You pc) 

126 

CAPT101111E111111.I1- Dotha) Tolle One 

Mole lime ICasablancal9 5 

KFMB -San Diego 

TOM JOHNSTON-Savannah Neghts(W81 

CHEAP TRICK- Voices (Epec) 

0 
58OOL6 

THE GANG -ladiesNight(De Late) 

6 

KENNY ROGERS-Coward Of The County 

(UÁ)166 

Pacific Northwest Region 

TOP ADD ONS 

010145E WARMLOK -Dew vu IemUl 
AEEm000 MAC -Sae (WBI 

FOREIGNER -Head Gars nIAWMHI 

* PRIME MOVERS 

MICHAEL IACKSOK -Rbcv WON Ta (Eon I 

CORI HOURD -We Dan 11a0 Anymore pm, 

TOM PETIT 1 THE MGRIWRIAAIRS-0a' 
Me E re (tat IBad3iretl tALII 

BREAKOUTS 

OHO-for Craty I111e lhing LAOS EI'ee 

Uvwaa 
SIYK-nTy MeIAaM) 

SKYE IORBERI-Romlos tune (Nempn:. 

Based on station playlists through Thursday (12/6/79) 

PRIME MOVERS- NATIONAL 

RUPERT HOLMES -Escape Ilnllnlly) 

KENNY ROGERS -Coward Of (he Counly (SA) 

MICHAEL JACKSON-Rock With You (EPIC) 

NFRC -San Francisco _ 
DIONNE WARWICK -Dada Y(aista) 
QUEEN -Ihe Crazy lalle Thing Called Love 

(EleMra) 

MN;HAELIACRSON -Reek With Aeelapnl 
17 10 

TOM PETTY&IHE HEARTBREAKERS- 

Don't Do Me CO (hat (Backstreet MCAT 

168 

NIA -San Francisco 

K.G.&THESUNSHINEBAND- Please Doni 
Co( Sunshine Sound) 

CLIFF RICHARD-We Doi Talk Anymore 

IEMI)1016 
I.D.SOUIHER -YOUre Only loner, 
(Columbia) II 8 

KROY- SacuameMo_ 

CRISTALGAYLE -Hall lheWae)Cotumoia) 

EAGLES- !he long Run (Aselum) 

MICHAEL JACKSON-Rock With You (Eon ) 

IS8 
RUPERT NOIMES- Lscape(Inhmtyl II I 

ROD-Fresno 

DANN ROGERS -looks Uke lore Agam 

(Intl alisl5) 
EAGLES -The Long Run (ASyluml 

SMONEYROBINSON- CrOrsnr (Mahin) 
3215 
REMIT ROGERS -Coward Ol The County 
MAI 199 

KGW- Portland 

CAPTAIN &TENNIILE -Do That Tolle One 

Moe lime (L aablaeca) 
FOREIGNER-Head Games (Allantu) 
LITFLE RIVER BAND -Cool Change 
ICapdoil 16 9 

CDR RICHARD -We 0onl Ialk Anynme 
(EMI) 11 A 

MING- Seattle 

ELECTRIC LIGHT ORCHESTRA-lad lr,ie 
Inlimd nl!Ith 
FLEETWOOD MAC -Sara(Ati 
MICHAEL JACKSON -Rork WAssea(Epicl 
155 

I.D.SDUTHER -You re Only lonely 

111118 -Spokane 

FARM, WIND& FIRE-Star (Arc/Columbia) 

TERIOESARIO * /KC -Yes. I'm Read/ 

(Casablanca) 

MICHAEL IACKSON- RockWdh You (14,c) 
I55 

TOM PETTY & THE HEARIBREAKERS- 
Don't Do Me like Ihal (Backstreet MCA) 

21 13 

RIM -Tacoma 

STEYEFORBERT- ROmee'slne 
(Nemperorl 

CHEAP TRICK- Voice, (Eprcl 

o RUPERT HOLMES-Escape(Inlmdyl 5 I 

EAGLES-The Long Run (Asylum) 17 10 

KCPI -Saf Lake Gary 

D. PRINCE -I Wanna 8e Your Lover (W13) 

STI6- WhyNr(A6M) 

EAGLES -T riongAun)Oeyluml188 

CUFFRICHARD- WeDonl Talkapmore 
(EMU 10 -1 

MRSP- Sall take tdy 

STYLI -Why Me(AAM) 

TERI DE SARIO w /K.C. -Yee. I'm Ready 

(Casablanca) 

A DINT ROGERS- CoraId01 The Count e 

(UA)21 16 

FOREIGNER-Head Games (ellanl() II 6 

KM- Denver 

COMMODORES -Wonderland(Motown) 

INNERUFE -I m Caught Up )Prelude) 

CLIFF RICHARD-We Donl lalkaWmae 
(EMI) 38 IN 

PLEASURE -Glide (Fantasy) 29 24 

MAIN -Denver 

MICHAEL1ACKS0N -Rock Wltb You(Ep() 

DIONNEWARWICK -De)a Stu (Arista) 

JEFFERSON STARSHIP- lane (Geunl) 128 

FOREIGNER -head Games (Atlanta) 22 18 

MR-Seattle 

STEVEFORBERT- RomeosTulle 
Mennleeor) 

PAT BENATM- Ilearlbreaker(Chrysala) 

MICHAELIACKSON- RaekWllh You(Epec) 

19 13 

EAGLES -The long Run(Asylum) 10-6 

0595 -Seattle 

ROBERTIOHN- Lonely Eea(ER11 

REDWOOD MAC- Sara(WO) 

CHEAPTRICK- Veil!es(Epic)D 26 

HALL A0ATES- Wa4 for Me MCA, D 23 

RCN-Reno 

THE DIRT BARD- AnAmee Can Dream WA) 

DIONNEWARWICK -Oela VulAaeta) 

KENNY ROGERS -Coward 01 The County 

(UAI31 21 

TOM PETTY BTHEHFARTBR(3010S- 
(innt Do Mr Jae That (Backstreet /MCA) 
,; le 

North Central Region 

TOP ADD ONS 

F5BHAM -fled lime Iahe (Bea,w. !e 

KENNY ROGENS -Cocabi 01 Ile Count,,uA, 
OK NOB '. - Mir lour Nan tome ICapn1111 

* PRIME MOVERS 

RUPEM NOW ES -Esa be )Ietimrrl 
GPImN L 1ENNKLE -OO that loth Ore 

Mole lime ltaSabilnrll 
FOREKNtIt-Ned Lames Inlitniu 

BREAKOUTS 

1 LEY 1.000 MAC -Sara (WB, 

QULCN- he Cuay L idle Ihng Glied Lore 

11..11 
CMOs eUttlre- ,n, Mt If¡tab.! i 

CILW- Detroil 

REFUND MAC- SaiatlSB) 

QUEEN -Gary Lillie Thine Called Love 
(tleklra) 

OIONNEWARWKK -Oela V. (Arista) 104 

CAPTAIN IS TENNILLE -Un Thal To Me One 

FLEETWOOD MAC -Sara (WO) 

QUEEN -That Crazy Thing Called Love (Elektra) 

(D) PRINCE -I Wanna Be Your lover (W8) 

WORD-DOW 

TOM IOHMSION-SavaeHlahNigMs(W81 

MAN PARSONS PROJECT-Damned lllDo 
(Asar 

KENNY ROGERS-CowadOl The Counly 

UA) 21 21 

PATBEMATM-Heanbreakel(Cluysalls)K 
16 

«TAC-FRRt 

PETER BROWN-Slar Gate (Orive) 

SPINNERS -Working My Way Back To You 

( Atlantic) 

0 K00L81HEGANG- laaa8phl(De lile) 
26 16 

FOREIGNER -Head Cames(Allanlc) 1112 

2.96097.2R-F41)-Grand Rapids 

1ERIDESMIOr/N.C.-Yes.lmRead) 
(Casablanca) 

NAB. DATES -Wait For Me (RCA/ 

STE9IEWONDER-Send One Your love 
(Tanda) 16 10 

DORM &TENNILLE- Oof hat toMeOne 
More lime (Casablanca 121 13 

WAKY-Louavllk 

IREIISSA MANCHESTER-Pretty GirIs 

(arslal 

FOGHAT- thud Time lucky(Bearsvdle) 

MICHAEL JACKSON -Rock With You (EON) 
I.. 

RUPERT HOLMES- Escape(lohmly)15-4 

WBGN- BawlingGreen 

EAGLES- 1hrlor, Run (Asylum) 

REMIND MAC-Sala (W131 

Tttl000IRIO /R,C. -Yes, I'm Read, 

ICasablanca124 16 

KENNY ROGERS- Coard Ol The County 
(ÚA111 10 

WGCL- Ckvdand 

KENNTROGERS- CowaidOlTheCount, 
(UA) 

CINDY BOILERS -least Me(Casablancal 

MICHAEL IACKSON- RoOMtn You (E11.0 
125 

FOREIGNER -Head Games I Atlantic) 17 9 

W1P- Cleveland 

TERIOE SAM eIK.C.- Yes,l m Ready 

(Casablanca) 

ELECTRIC UGHTORCHESTRA- Lasllull 
TeGoedon (Tel) 

RUPERT HOURS- Iscape (Inhnily)13 9 

or STY6- Babe0EM)S I 

Q- 102 (WK RQ-FM) -C inon ru l i 

DR. HON- Better Love Neel Time 
(Capitol) 

FOGHAT- ihrdlimeluaOY (Elea i,Yale) 

LITTLE RIVER BARD -Cool Change 

(Comical 12 12 

RUPERTHOIMES- Esape(Infinity) 168 

WNCI -Columbus 

OR.HOOK- Belles love Nell time 
(Capitol) 

EAGLES- I he long Run (Asylum) 

D KDOlt TREGANG- ladies Night (De We) 
II 

RUPERT HOLMES-Esca pe(lnlrnily) 51 

WCUE -AAron 

DIONNE PRAWN-040u (Arista) 

TOM JOHNSTON -SavannahNights(W8) 

TOM PETTY B THE HEARTBREAKERS- 

Don 10o Me Like Thal (Backstreet /MCA) 
3124 

RUPERT HOLME5- ES0pe(infnity) 4 1 

13.Q(WKIQ)- Pdtsburgh _ 

MICHAEL/ALISON- Rod. *An Tou(Epey 

DIONNE *ARWICN -Dols (klob) 

RUPERT HOLMES -Escape (Mhmty)104 

CUFF RICHARD 'We Don t Talk Anymore 

(0 (01)0 15 

WPEZ- Pdlsburgh 

FLEETWOOD MAC- Sara(W8) 

SANTANA-You /Month' lave You 

(Cola mblaI 

RUPERT HOLMES-Escape (Inllnity)10-5 

EAGLES -The Long Run (Asylum) 27 113 

Southwest Region 

TOP ADD ONS 

rOGHAT -Inua Irme LudyIBelmukl 
DIONNE WARynCA- Deoyu(aisa) 
RIZA COOLIDGE -I Rame loa re WAite l'or!n 

* PRIME MOVERS 

KF NN7 ROGIRS- Onward Ui the Cuunly tUA, 

RUPERT HOLMES -F saue nnlngyl 
Wilk RWIA,ONO -CeII Coanle ECamloil 

BREAKOUTS 

FEFEIW000 MAC -_,. 

IDI PRIMLY -1,ßr ? i.. ,. . 

KILT- Houston 

DIONNE WARWICK -pela Yu (Arista) 

FDGHAT- lhndiemelucky(Bearsolle) 

KENNY ROGESS- Coward OtThe County 
t0A) 15 8 

WOKEN ROBINSON- et insm (Motown) 
137 

M 18E- Houston 

CAPTAIN &TENNIU.E- Oo Thal lo Me One 

More Time (Casablanca) 

CLIFF RICHARD -We Dont Talk Anymore 
(EMI) 

KENNY ROGERS-Caaid Dllhe County 

TUAI 15 6 

SUPERTRAMP -Tale The longWay Home 
(µM122 10 

OLIO -Dallas 

FLEETWOOD MAC-Sara (WB1 

RITA COOUDGE- Id Rat her Lease who 
1m In Love 14461) 

RUPERT HOLMES- Escape(Intinity)10 3 

LITTLE RIVERBARO -Cool Change 

(Capito116 2 

NNUS.FM -Datas 

D. PRINCE -IWanna Be Your Lover (WB) 

FLEEIW00D WIC-Sara (W8, 

LITRE RIVER BAND-Cool Change 
(Capitol) I7 13 

RITA COOLIDGE -l0 Rebel Lcaw Mule 
l'or In love (A&M) 31 16 

1033 0M (2.97) -FI. Worth 

THE CARS-It sAIII Can Do(FleOtra116 12 

TRIUMPH-Lay It On The Un0C48.6 
RIMI -El Paso 

KENNYROGERS -Cowmd Otlhe County 

tit) 
FLEETWOODMMC- Saia(W8) 

MKNAEL JACKSON -RuckWAh Yeu 1E1K) 

AD 19 

Do KOOLI THE GANG-Ladles Night(De Life) 
12 6 

MY- Oklahoma City.. 

EAGLES -Ihe Long Ron (Asylum l 

HALL & OATES -Wait roc Me (RCA 

STEVIE WONDER -SendO v ̂ ..I 
(fanera) 16 I I _.. 
DIDNNEWARWICK elaOu(aash) 29.23 

AEU -Tuba 

RITA COOUDGE-l'd Rather laveHkle 
I'm In Lae MAO 

HERD ALPERT-ROtateon(A8M) 

KENNYRO6tRS-CosardOlThcGounty 
11A)93 

FOREIGNER -HeadGamalAtYMC)238 

WfIK -Men Orleans 

SWTTCN-ICaIIYOUrName(CWde) 

THE FLYING LR7MDS-Money(YupR/ 
Atlantic) 

CAPTAIN &TENNILtE-Do Thoth MeDM 
More Tane lCasabbnca) 2319 

RUPERTHOLMFS-Esupe(Inhmt1351 

WN0E-NawOrleahs 

EAGLES -Ihe long Ron(Asylum) 

IERIDESARIOw /R.C,- Ye.I'm Rade 
ICasaolancal 

MICHAELIACKSON- RackW0Ye(Ep'I 
13.4 

RUPERT HOWES- EsrapellnOMy)102 

KEEL -Shreveport 

MICHAELIAC6S011- RoeIWlhyo)IPt) 

I. PRINCE -IWanna Be lour Low (W81 

0* RODE BTHEGMG -Lathes Dreht)DebS) 
126 

KENNY R0GFR5- CaardOf Die Coonh 

11:11)201) 

Midwest Region 

TOP ADD ONS 
11,1 DESAMO /LEA -rn knot 

iCa:abSanear 

SI EWE YNMDEA -Send One las tae 
Jamul 

CAMAINaTERMI L -00 That ToWOst 

Us,/ Ts-no ((mbtaeal 

* PRIME MOVERS 

KENArROGE6-Co.Xd(lrla(e,i -i 

RUPEel HOLMES-EsaW 

(HOW wARW1C1-Depvu,i 

BREAKOUTS 

nEETYy000 MAC-Sra CAE 

MINN WM-AA AmnM1. 

WLS-CMca8 

5TEVKWONDER-SendOneYowlow 
(Tamú) 

ST71-WMMe(A6M) 

RUPEATHOWES-Escapellnblutt12911 v 

SUPERTRAMP-Iake The LOngWayHome 

:.A6M12013 

WEtM-Chicago 

SANTANII-You KyypwjNl ILOVeYOu 

(Colombo) 

BLAC6F00T-1ran. Tram (MOO) 

CHEAP RICK-Voices (EpK11216 

CLIFF RICHARD -We Don ITabAm11N1 

(EMI) 19 13 

WROK-RcNord 

FLEEITNOODMAC-Sara (WBI 

KENNY ROGERS-CayardOtTheCoot, 
(09121 11 

0* NOOL& THE GANG-Ladies NqM(De1e0 

28 6 
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Radio Knows I 
After 50 Million Records, It's Not The First Time... 
For rears. BOBBY VINTON ha% /wen a manor Asvere in popular rrrrrsn hit after hit. Now lies bit rr direction 
that is taking him into areas he's never been before. He's a man frrr all radio, with a record pr all formats. 

Pop airplay C &W airplay 

WTAE KGLO WMT KBOI WWNC 
KMOX KLIN WYSL KPAY WGTO 
WOKY KATE WFTL KRKK WUNI 
wzuu WLKX KPPL WOTW WWVA 
WFFM #,s KTOE WJJY/FM ,#l. WAMT WCMS 
WIOD WTBQ #39 WFMK KQNM WKCW 
KDKA #24 KBMW WKBN WDAR/FM WNYN 
13Q WJIC WINW KBLI WSDS 
WiR WAZL KKB1 WXYQ WHK 
KSFO KLYX KBOM WHYN CKLW/FM #35 
WCCO WYEN KBLI WDUZ WTSO 
KMBZ WTMJ KINS WHJB KYNN 
WSB WJON WGAN WHIO WMAQ #14 
WBAL KRNT WILK #34 WEIR WKKN 
KAKC KSL WFM1 WHAV WYTL 
KMPC WCUB WEEU KGY KEBC 
WCER WKHM WBCB KRMG KSOP 
WSGW #2-1 KDWN WARM #1s WSPT KLAC 
WDEF WGN WIBR WHIO WEEP 
WHIZ WEMP KPNW WELT WIXZ 

"MAKE BELIEVE IT'S 
YOUR FIRST TIME 99 

from the forthcoming album on Tapestry Records, a new beginning for 

TAPESTRY 

RECOROS 

PINCE CARBONE MA MGR 

BOBBY 
RODUCED BV JACK BIE 

BB-Acll t. Cont.-33 BB-C& W- 89* 

01979 TAPESTRY RECORD; J 
V 
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Action Billboard S io 
Based on station playlists through Thursday (12/6/79) 

Ploylist Top Add Ons 

Ploylisk Prime Movers * 

Cantina.' from page /6 

WIFE -Indianapolis 

PABLO CRUISE -I Want You lomght(A6M) 

JENNIFER WARNES -Omit Make Me Orel 
(Anita) 

WRDE- Indtampoln 

FLEETWOOD MAC- Sara(WO) 

CLIFFRICNARD -We Don l tall Anymore 

(101)74 

DR. HOOK -Better toue Hot lime 
(Carroll 14 6 

WOKY- MBauliee 

°TONNE WARWICK- le)3Vu(Arni)) 

THE DIRT BAND -An American Dram (OA) 

Dr KOOL6THE GANG -Ladles Neht(De tde) 
2417 

ALAN PARSONS PROJECT -Damnedlll Do 

( Arsta) 28 22 

WZUUáM- Milau4ee 

LOBO- Hal4ln On For Dear Lore (MCA) 

mu DESARIOw /K.C. -Yes. 1'm Ready 

(Casablanca) 

RUPERTNOLMfS- Escaoe(Infinl))206 

DR,HDOK- Belter love Neal Time 

(Capitol) IDS 

KSLQóM- SI. Louis 

THE INMATES- Only Water(Paydos) 

TIR( DESARIO/K.C.- Yes.I'm Ruda 
(Casablanca) 

EAGLES -The Lone Run(Asylum) 12.9 

D* LSMC 

14 

HATES -Do4l I Let Go(Polydar) 20 

140K -St, tous 

CAPTAIN STENNRLE -Do Thal ToMeOne 
Mole (me (Casablanca) 

KENNYLOGClNS -Ths Is It (Columbia) 

PABLO CRUISE -I Want You Tonight (A&M) 

2111 

KENNYROGERS- Coward0I the County 

(20)28 17 

1110A-Des Moines 

S. KOOLI THE GMG -Ladies Night (0e We) 

CAPTAIN 6TENNIUf -Do Thal To Me One 

More Time (Casablanca) 

* DIONNEWARWICK -Dep Vu (Arista) 14 I I 

D. ST9OSAFID & SUMMER -No More Tees 
(Co)um0ie /Casablanca 5 2 

KIND- MinawoWS 

TOM PETTY6 THE NEARYBREAKERS- 
Doe t Da Like That (Badstreet /MCA) 

UTTIE AMER BAND -Cool Change 
(Capitol) 

LED ZEPPEUN- )n The (rem g(Swan 
Sone)28 15 

T0T0- 99 (Columba)3024 

KSTP- Mierapob_ 

ACOLETTElARSON- lel Ale Go Late (WB) 

ROBERTPALMER -GnWe SIAL Be Friends 
(Island) 

* HFRBAIPERT- Rolalion(A6M)2924 

RRACOOUD6E- l'd606nleaeeYlhde 
I'm In lore (Á6M 

1 1519 

WHO -Kansas City 

FLEETWOOD MAC- Sara(WB) 

THE DIRT BAND -An American Dream (UA) 

DIONNE WARWICK -Deg vu)Arrslay2018 

KEMMTROGERS- Ceward O)The Count, 
(UA15 3 

KENO-Kansas City 

STYX -Wh, Me(A&M) 

DAN FOGELBERG- Lanier 'Full Mnonr 
E0 
TON PETTY & THE HEARTBREMERS- 
Donl Do Me Like Out (Backstreet /MG) 
27 20 

KENNYROCERS- Cavard 01TheCoualy 
(U A) 35 29 

KRL.5= 14pidCily 

BARRY MMNOW- WhenlWanted You 
(Arstal 

EAGLES -The long RunMTN.) 

BTTL( RIVER BAND -Cool Change 
(Captor, 1 5 

e RUPERTHOLMES- Esape(Inllmly)10.7 

6098 -Fargo 

DARN ROGERS- Looks like lave Agam 
(Intl Artists) 

HERB ALPERT- Rotation (A8M) 

STEVIEWONDER -Self One Your love 
(Tam)4) I19 

CAPTAIN6 TENN WEE -Do That To Me One 
More Toe (Casablanca) 12 3 

ILlEO-WRA'da 

YVONNE ELLIMM -Lore PainS(RSO) 

FLfETW00D MAC-Sala (WD) 

TERIDESARIO/N.C.-YCs.TmReady 
ICasablanca124 II 

DIONNE WARWICK -De1aVu(Ahsla)2714 

Northeast Region 

TOP ADD ONS 

WOW wIRHKR-OtpVIMnla) 
MICHML MASON-RNA WIn log ¡fort 
Tat 0( SAMO./A.C.-res. l'm Rudy 

ICzMe6eua 

* PRIME MOVERS 

MIN HOLMfS-Esupe llnl,nry 
R 0.61HkSMNSNmE BMD-snease Don I Co 

(Sunshme Semer 

11.$0111/11:111-Venite Only Lonely (Colomb 

BREAKOUTS 

(D) PmNCf- IWanna & roui lauro í0B) 
STEVE FORMAR- Kornen sluer(Hempel°, 
FUCIY00D WIC -Lia RI) 

#ABC-NnTOrb 

D. PRINCE -I Wanne Be Your Lover (WO) 

PABLO CRUISE -IWani You Tomah'(A6M) 

RUPERT HOLMES-Esea.4 (W1m1p1516 

K.C.6INESUNSNINE IMO -Please Dont 
Go (Sunshine Sound) 12 II 

000- NeYrb 

DIONNEWARWKK -Dep Vu (Arista) 

D PRINCE -IWanna Be Your lover (WS) 

CUFF RICHARD-We Dont talk Anymore 

(EM024 18 

1.0. SOUTHER- You're Only Lonely 
(Columbia) 22 16 

*PTA -Nbal y 

SAIONE1 ROBINSON- Crrsii (Motor.) 

TOM JOHNSTON- Savaneah Nights ove) 

STEVIE WONDER-Send One Your Lore 
(76014)1? 8 

RITAC000DGE -rd RailerleaveWM)Ic 
Ern inLove)A&M)2313 

WOW -Albany 

TERI DESARIO/K.C.- Yes. I'mßeady 
(Casablanca) 

AUM PARSONS PROJECT -Damned í110o 
(Arista) 

WHEW -Beale 

DIONNE WARWICK -Dap Vu(Ansla) 

FLEETWOOD MAC-Sara (MB) 

I.D. SOOTHER -You're Only Lonely 
(Columbia) 2313 

IRE MUPPEIS- Moving Right Along 
(M)antK19.1 

WYSL -BuNalo 

REMITBOGIRS- Coward 01 The County 

(U8) 27.14 

SIEWEWONDG -Send One Your to. 
(iamb) 2017 

F611F- Rochnter 

KENNY ROGERS- Coward011heCounty 
IAA) 

SMOKEY ROBINSON -Crmsln(MOlown) 

STEVIE WO NO ER -Send One Your love 
(Tamla 18 4 

EAGLES -lbe l one Run (A':1)uni)23 14 

#R10 -Baton 

SIEVE FORMAT -Romeo s une 
(Nemperor) 

FOCUS-Lord lime Lucky(Bearmdle) 

RUPERTHOLMES- Escape (Intl mly) 198 

EAGLES -The Long Ree)6o lum)2617 

WBIFM- Boston 

MICHAEL JACKSON -Rork Mahn (fix) 
SMOKEYROBINSON- Cruisin (Motown) 

F.105(VNBF)- Boston 

MICHAEL IACKSON- Ro16 With You (ENO 

TOM PETTY 6 THE HEARTBREAKERS- 
Don l Do Me Like Ihat (Backstreet: MCA) 

N.C.B THE SUNSHINE BAND -Please Don) 
G0( SunoMne Sound) 11 7 

D KOOLB THE GMG- Ladie.Nighf (0e Tole/ 
138 

WORC- Hartford 

MICHAEL JACKSON -Rock Wan Yo(EPK) 

TERI DESARIO w /K.C. -Yes. Pm Ready 

(Casablanca) 

DUPUIIMOLNES -Escape (Infinity)186 

KENNY ROGERS- Coward011heCounly 

ILIA) 23 13 

WPRO(NA) -Providence 

BARRY MANILOW-WhenlWanted You 

(Arista) 

AEA S0ITH- Forever (Columbia) 

BONNIE TYLER -I Beheveln Your Sweet 

Love ( RCA) 30 24 

AB8A- Ch,Owhla(Allan)K)2619 

MPRO FM- Providence 

JOHN STEWART -lost He In Tre Sun (RS0) 

TAVARES- Badlones(Car100 

PABLOCRUISE -IWanl You Tonigbl(AIM) 
18)3 

TOIAPETT(ITHEHCRRTBREAINPS- 
Don 1 Do Me Like Thal (Backstreet /MGT,) 

It 10 

WICC_gridgepon 

STEVEFORBENI- Rome's ione 
(Memperor) 

BONNIE DART-You're Gonna Gel What's 

Coming (WB) 

CUFF RKHARD- WeDool Talk Ae more 

)(M)9 6 

BUGGEES -Video Milled be Radio Slat 
(Island) 26 22 

Mid-Atlantic Region 

TOP A00 ONS. 

1060i! -I,40 ;me ((xi, l&amael 
LEM DE SAM /g.C. -Tr. m Read, 

(Guawnu) 
PLAIS- Fwerer Mar IF R 

* PRIME MOVERS 

M INA( MCASON-Rxl WAk Yo (f pa) 

CSIfSN 4 70101UIE-Do TMI To Me Orr 

M:ue IimelGasaWnul 
IINNIROGEAS -CUeareOitheCaunlr(()A( 

BREAKOUTS. 

TtEEiW000 MAC-San (WB) 

AOaER110)111-AOndy F yes lf M, 

DIONNE WARNKR-&p Vu 151.1!4) 

WEIL -Phdadelphu 

TERI DE SARI°w /N.C. -Yes, I'm Ready 

(Casablanca) 

10B1813008- LonelYEyel(EMI) 

* CLIFFMCHMD -We Don't Talk Anymore 
(EM))16 13 

KENNY ROGERS- Coward 0)TheCounty 
(UÁ)18 12 

WIIO- Pbdadelpho 

BONNIE POINTER -1 Can't Help Myself 
(MOt0n) 

FRANK MIMS- Peter Now (Polydor) 

STEWEWONDER -Self One Your love 
(1404 15 I I 

RUPERT HOLMES-Escape (Infinity) 14.8 

MFSFM- PMadelphia 

TERI DE SARIO w /K.C. Yes, I'm Ready 

(Casablanca) 

R6EIW000 MAC-Sara (WO) 

RAINBOW-Sake Youve8tonGout 
Rol 06012812 

PAOLOCRU(O1- IWantYouTomdstOVA) 
30 73 

WPGC- Wasbieglon _ 

011111- Forever Mine (P 1R ) 

FOGHAT -Thud Time Lucky(Bearsvdle) 

UTTLE RIVER BAND -Cool (biog. 
(C47(401127 21 

CAPTAIN 6 TENMR.LE -Do That To Me One 

More I one (Casablanca) 21 16 

MGM- Norfolk 

ROD SIEWART -Joan t Want Toralk About 

010NNE WARWICK- OepV(kola) 
UTTLE RIVER BRNO -Cool Chain. (Arsla) 
10 3 

MICHAEL JACKSON -Rock WAhYou(Epe 
22 10 

WCAO- Ballimre 

FOGNAI-1Mrd Time Lucky(Bwnuilfe) 

REEIWOODMAC -San (WB) 

MICHAEL IACISON- RockWANYou(Epp) 
114 

IEFfERSONSTARSHIP- lane (Grunl)23 17 

WYRE71m8)9((1 -- 

STEVEFORBEAI- Romeósiune 

(Hempen') 

FOGHAT- Thudime Lucky (Bearsville) 

EAGLES -The lough. (AAsylum) ?7 19 

MICHAEL JACKSON -Rock MTh You(Epc) 

117 

VALE- RícNmond 

DIONNEMARMICK- Dam Vo(Arsta) 

TERI DE SARIO w /K.0 -Yes. I'm Ready 

(Casablanca) 

MICHAEL IACKSON- RocAWdI You )Ip)c) 

2515 

KENNY ROGERS- Cooed 0SThe County 

(SA) (6 1? 

WRVQ- RKhmond 

D. PRINCE -IWanna Be Your Lover (WO) 

SITK- Why Me(A &M) 

D K00í6 THE CMG -lacks Nlght(De.Llte) 

11 2 

KENNY ROGERS- Coward 011he Count) 
(UÁ)189 

WAEB- Mkriton 

1VONNEELLIMAN -Lore Pains (ISO/ 

FOGNAT -Third lime Lucky(Bearsldle) 

JEFFERSON STMSHIP -lane (Grunt) 1914 

CHRISTNOMPSOM- 11YouRememberMO 

(Planet) 19 10 

*080- Harrisburg 

DIONNE *MOCK -Dap VU (Arista) 

BARRY MANILDW -When) Wanted You 

(Wsta) 

* IEfFERSONSTARSNIP- lane (Grunt) 20 10 

r CAPTAIN &TENNILLE -Uu that lobe One 

More TmelCasablanca) ?6 19 

Southeost Region 

TOP ADD ONS 

(01 PRINCE -I 01105 Be your Lover 018) 
10Hn SIEWART -10'.1 Her in lee 1.4100) 
1l(ETMOOD MAC -sans IWB) 

* PRIME MOVERS 

mot Al 1401.MES -Esupe (tetrad,/ 
MICHAEL JACKSON -Rork Wan You (Cu. 

10) ION 6 THE GAM -Iaees Nient (& l)1el 

BREAKOUTS 

04N FOGELBERG -gmew (tun Mom, (p c) 

STY1 -war Me ACM) 

BARRY RANA OW -Nara Warded You (Sofa) 

WQLI- Ananla 

JIMMY BUFFER -Volcano(MCA) 

THE DIRT BAND -An Amer Kan Dream (UA) 

* TOM PETTY&IHEHEARTBRLNOBNS- 
Dan't Do Wt l+kt that lßactslreel , MCA) 

105 

JEFFERSON SIAISHIP -lane (Grunt 13 I 

Z.93 (YR6CFIA) -MMnla 

JOHNSTEWART- Lost Her In The Sun (RSO) 

OAN FOGELBERG -Longer (Full Moon/ 
Eps) 

IEFfERSONSTARSH IP- lane (Grunl)26.15 

EAGLES - I he tong Run)Asylm) 111 

WBBQ- Augusta 

BARRY MANILOW -Wheal Wanted doe 
(Attila) 

CHEAP TRICK- Voices(Epic) 

THE DIRT BOND -An American Diem (UA) 

27 2? 

MICHAEL JACKSON -Rod. WalYoutfpc) 
11 S 

WFOM -Atlanta 

HEROALPEBT- Rolaliee(AMM) 

O'IAYS- foreye; Mine (P I R 1 

MICHAILIACNSON- RocklihYoo(EMCI 
139 

KENNY ROGERS- Coward 0SThe County 
( 0 0 ) 4 ) ) 

WSGA- Savannah 

BARRYMMIIOW -Wnen Mani You 

tarsi°) 
OINTANA- You RlKoThoI(051el°. 
(Columba) 

K00l6 THE GANG -Ladies Night (Dellite) 
I2 1 

De SUGAR HILL GANG -Rapper 13.369) 
(Spear Hay I 

WFLB- Fayetteville 

ELICTRKUGMT ORCHESTRA- last Imo 
To London (let) 

FLEETWOOD MAC-Sara (W111 

0* PCE -IWanna Be Your lover (WB)20. 

IRINS 

CAPTAIN &TENNELE- Oo Thal Io Ale One 

More Time(Casablanca)17,11 

MOAN -Mum( 

mom NE WARWICK -1ep vu(ALWa) 

DB.H00N- Berl er love Nell lime 

(Capitol) 

SISASWONDEA- SendOce Vow loar 
( Tamia) 13 6 

TINY LOGGINS- Tiro Is It (Columba) 11 

#011(9611 -Miami 

0* PRINCE -IWanna Be Your Lover (W8)23. 

15 

WOE LANE- Har0Ony((Whin) 121 

Y.100 (OHYIFM) -Miami 

BONNK POINTER- ICanSNelpMysell 
IMotor n) 

CAPTAIN& TRIM LIE -Der That To Mt One 

More Tore (Casablanca) 

* ROPER) HOLMES- Escape I!Wmity) IS O 

LED ZEPPELIN- FOOIIn Die Ram (Swan 

Sang) 17 9 

WLOF- 0rtando 

Da SIAM HILL GANG- RapparSDeIbhl 
(Sugar 14(II) 

HALL60ARS -Wail For Me (RCA) 

1.0.5067N1Á -Youre Only Lonely 

(C)umbsa) 16 11 

RUPERTHOWES- Escape (Inhndy)19.14 

Q -105 (WRBQFM) -Tampa 

D PRINCE -IWanna Be Your toyer (MD) 

STYX -WIN Me(A6M) 

* MIC92 HAEL JACKSON -Rock With You attic) 

0* 10016 THE GANG -LadiesN)ght (Define) 
103 

81.105 (WB11NFM)- OrlaM8 

THE DIRT BAND -An Amerman Dream (U11) 

JOHN STEWART- Lost Her In The Sun(RSO) 

* SUGAR HILL GANG- Rapper's Dulled 
(Sugar H111) 38 20 

RUPERTHOLMES- Eseape(Infindy)26.12 

1,41)1Q -Daytona Beach 

THE INMATES-Duly water (PNydr) 

I8UJSHNSTON- Shregbls(WB) 
MICHAEL JACKSON- Rock Wdh You (Eoo) 
34 24 

EAGLES -The Long Run IAsllum) 4025 

#APE- lactsoonlle 

JOHN STEWART- lost Het in The Sun (RS0) 

DIONNEWARWICK -Dap se)61ola) 

OMB- The LortgRun(Asitum)2621 

TERI DESMIN) /N.C.- Yes.1'mReadv 
(Casablanca) 2017 

WAYS -Charlotte 

D PRINCE -IWanna Be Your Lover(WB) 

FLEETWOOD MAC -Sara (WB) 

MICHAEL JACKSON -Rock Wdh You(Ept) 
179 

DO KDOL6 THE GANG -la dies Night (De (de) 
19 12 

WARM- Rikigh 

KENNYROGERS- Coward 01 The Cowl), 
(UM 12 6 

MICHAELMCKSON- ROCAWAA You(Epe) 
189 

IYI5Q- Challaeooga 

STYX -Why Me(JUnla) 

RAINBOW -Since You veNeen Cone 

IPol)dor) 

* DANFOGELBERG- Longer (Full Moan/ 
Epr139 27 

STEVE FORBERT- Romeo's Tuna 

(9 em per r) 3619 

WIMA- Charleston 

ALAN PARSONS PROJECT -Dam ned III Oa 

(Aida( 

0 PRINCE -IWanna Be Your lover (W13) 

MICHAEL JACKSON -Pak With You (Tom) 

1611 

PABLOCRUISE -I Want Y05/Msrghl(A&MI 

63 

WORD- Spartanburg 

ELECTRIC UGFRORCHESTRA-Last Trio 
To London (100 

FLEETWOOD MAC-Sara (W13) 

EAGLES -The long Run (Ao cum) 29.y1 

TOM PETTT6TRE HEARTBREAKERS- 

Don l Do Me L)AeThal (Backstreet/WA) 
2618 

WUC- Nasbvek 

O'1Á,5- Forever ne(PIR) 

D PRINCE- IManna Be Your lore 09131 

D. SUGAR HILL GANG- Rappv,0oge1 
)Sugar Há02613 

FOREIGNER-HeadGames(AHanhc) 2514 

I1N8Y3192-4 -Nasky& 

STN -Wiry Me(AMM) 

MICHAEL JACKSON- Rock5db YoulEde) 
2511 

CAPTAINITENNRLE- Oo It* TrIk0M 
More Time (Casablanca) D -21 

WHOA- Memphis 

QUEEN-Crary ldtkTbingGlkdLbw 
IEIeAtral 

DM fOGELBEIIG-Looger (FWI M000/ 
Eprc) 

DR. HOOK -Better lore Ned Time 

(Capitol) 29 21 

RUPERTHOLMFS-Esar(Inhndy) 2215 

WR1I-Nnosvìik 

Siri- Why Me(AIM) 

BONNIERAlR-YolireTionnaCNNAÜ's 
Coming(M'B) 

* EAGLES-Ihe tong Run (ASTIum)AD19 

9 

EA6LE5-ICaritTeRYwWbflAsylri119 

WG0#-Cliattanoop 

ROBEATIOHN-lonetyEyes(EMO 

DAN FOGELBERG-longer (Full MOas/ 

ENO 

CAPTAIN BTENNILLE-Do Thal ToMeOne 

More lime (Casablanca)11-7 

RENNYROGERS-CawardOlIne¿oonty 

(UA) 151 

WERC-Birmi(gham 

0 PRINCE -IWannaBe Your Lover (W61 

THE DIRT BARD -An Amman Dream(WU 

0* R0911THEGNN6-LadiesRlEM Olt i4e) 

2112 

KENNY R06ER5- Coward Of The Coot, 
(08)29-I0 

11%11-Bumingham 

TOM IONNSTOM-Sanruh Nights 0T81 

WAYS-Tartar M fine (P.LR1 

KENNY ROGERS-Core0011heTAId1 
(u4)20 10 

KODLI THE GANG-La dies16g14 (Da tde) 

159 

#HHY-MadgomerY 

JOHN STEWART-Last He In The Soo (MI 

REX SUM-Forayer (Columba) 

D* K00L61HEGAlI6-ladKSNigM(DeAM) 
136 

FOREIGNER-Head GaOes(I5.10) 

MAY-Little bib 

TOM 1°HNSTON-SavannahN,gMS(WB) 

SUPERTRAMP-lake The Lon6WayHome 

(A8M) 

RUPERTHOWES-Esape(InbMty)9.4 

08.110011-Be11er Lore bedtime 
(GpH01)14-10 

WSEZ(293)-WrotonSakm 

BARDYMMILOtV-W hen lWanledYa 
(A6M) 

ROD STEWART-IDoól Want TolalAAbat 

It (WB) 

JOHN 51EWART-lastHerl.TNeSw(ö0) 
30 20 

CHEAPTKKK-VOices(EpK)030 

WAN-FadYamillo - 
WBL8 OMB-Wait FaMe(RCM 

FOGWIT -TA )rd lime Lucky (BesWdle) 

ROBERTIOHN-Lonety Eyes (EM1)3922 

REE1WOOD MAC -Sdra(WB)4026 

` CoPYright 1979. Billboard 0ubli- 

cations. Inc No part of this Pot* 
taboo may be reproduced, stored 
in a retrieval system. or trans- 
mitted, in any form or by any 
means, electronic. mechanical. 
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CALIF. GROUP 
AGAINST BILL 

is \NGLI.FS \lrmhci . 

the Southern California Broad- 
casters Assn. have voted not to sup- 
port a legislative effort that would 
enable record companies to rclCwe 
rosalticu front radio stations for 
broadcast of their products. 

Held at then annual luncheon 
meeting. the vote was against 
HR997, the House of Representa- 
tives version of a performance rights 
bill sponsored M Rep. George Dan- 
ielson (D -Caldl The bill seeks to 
amend the copyright laws to include 
licensing of sound recordings and a 

payment of royalues by broadcasters 
and jukebox owners which would be 
divided between record companies 
and performers. 

According to featured speaker 
George Cray of the National Broad 
castors Assn. the bill was designed to 
adjust wage inequities between 
background musicians and name 
performers. However. Gray feels the 
result would be more funds mainh 
for record companies due to the high 
cost of administenng royalties , 

CBS' Joe Casey 
To Seminar Board 

HASH\ ILLL- Joe lase,. does- 
toe of promotion for CBS Records. 
Nashsille. his been elected to the 
Connus Radio Seminars 15 -mem- 
ber board of directors for 1980. Ca- 
ses has also been appointed record/ 
music industry chairman for the 
11th annual osent scheduled for 

aft March 14-15 at the Hyatt Regency 
Hotel here 

Norm Osborne. national promo- 
tion director for Elektra ; Ass lum 
Records in Nashville, has been cho- 
sen record/music industry cochair- 
man 

Radio Programming 

BILLBOARD ARBITRON RATINGS 
A computation of individual market's formats released by arbltron based on metro average quarter hour and 
share figures for Monday to Sunday 6 a.m. to midnight. All figures are reported to the nearest 100 people. 
Figures In lightface are from previous year. 

ALBUQUERQUE APRIL /MAY 1979 

AVERAGE QUARTER HOUR-METRO SURVEY AREA SHARES-METRO SURVEY AREA 

roni roru 
MEN WOMEN MN MEN WOMEN mn 'pnn ^u.i nuaa 1O. 2S 35- 45- SS 17- 25- 35- 45. 55- 12- wr te- 25- 35- Is- te- 25- 33. Is- 12- 

12+ 109 24 34 44 54 04 24 34 14 54 04 17 126 24 34 44 54 24 34 44 54 17 
% % w a ti s % % % x 

ÌA1i 21 56 4 0 0 0 6 3 0 0 0 t 1.4 110 7.s OA OA a6 Ss OA OA 63 

AAR 0 0 0 0 0 0 0 0 0 0 0 0 ia 00 00 00 00 00 00 00 00 00 00 

MAMA 67 66 ! 4 6 S 1 0 7 6 12 9 1 tAUTINt 129 1.7 15 21.3 I7.6 OA 130 163 34.1 Li 
*mint 61 67 S ? 5 9 10 1 6 2 10 II Wen IRA, 110 111 38 185 in 70 131 53 344 00 

0090.0 O a 0 1 7 0 0 t t 2 0 0 P !s 00 Lt 31 OA tA t.9 SA QA ao 
C1.01501 2 2 0 0 I 0 0 0 0 0 0 I 01 00 00 3.7 00 0.0 00 00 00 00 

'COMP 103 76 10 7 6 1 3 24 13 1 1 S 2; 20.! 23.3 13.3 20A LS 103 211 100 30 121 

1t01 97 68 17 IS 0 1 0 IS 10 S 3 I ONIEMP 203 386 53 00 36 291 217 131 103 377 

SI 57 4 10 6 5 4 S 4 7 2 4 1 . 10-1 9A 17.0 204 11.1 71 73 I69 41 lA 
gNTllt 16 12 2 1 6 1 9 3 6 3 I 3 i OUNt ,- 96 15 75 772 36 59 130 19 31 52 

67 61 2 6 5 11 1 S 6 9 7 0 1 OR . 120 4.7 111 161 32.3 7.1 112 243 212 4.7 

41 77 3 9 6 8 2 6 I7 II 8 5 i 0a 110 68 170 222 285 118 261 290 176 S2 

1104104 36 3S 11 0 0 0 1 6 3 0 0 2 1 MOLR 71 32.6 17A 00 OA OA if OA to u 
P6000OC4 19 31 10 II 0 0 0 8 1 0 1 0 - ' _ ..:..:s 82 227 208 00 00 157 22 00 31 104 

MINN S6 47 4 7 I S 1 3 O 6 1 1 i 1041 11 131 3.3 14.7 4.3 110 161 3.0 14.1 

SMNttil 56 Si 1 i 1 S 2 2 6 10 2 5 111 46 15 118 179 39 130 261 68 16 
tttlt ' 37 37 O 0 1 S S 0 0 1 S 3 0 7.1 to OA 13 11.7 OA 0A L7 152 O.0 

N r 8 0 1 1 1 0 1 0 
1 

0 2 0 17 00 19 37 36 20 00 26 00 00 

0 0 0 O 0 0 0 4 0 O 0 0 O OA OA OA OA OA 06 OA tu QA u 
ts 2? 2 3 1 i o 8 1 3 1 I 74 96 IS Sl 37 36 I57 1.2 79 6.9 311 

Aove average quarter hour lius es urn espressed r, hundreds (add two oros) 

Contemporary Pulls Albuquerque Numbers 
ALBUQUERQUE -The . ,ocm- 

porary format is the most lulcncd -to 
format in this market according to 
an exclusive Billboard analysis of 
the April /May Arbitron 

Contemporary wins a 20.2 share 

of the I' sig audience 12 sear. old 
and older. which is almost identical 
to the 20.3 scored by the format a 

year ago. 
Beautiful music is tied with MOR. 

each scoring a 12.9 share Beautiful 

Ron Jacobs Buys Hawaiian Station 
Bs DUN Vi 1.1.1.1.0 

HONOLULU -In a move we will be a statewide station with 
which promises to add a new di- its finger on the pulse of Hawaii" 
minion to radio in Hawaii, Ron Joseph adds: "Although the sta- 

Jacobs has joined with broad- tion has power of 10.000 watts, to 
casting and show business entre- signal at the moment is weak be- 
preneur David Joseph to form a cause its technical facilities are 

now company. Westwood Broad - outdated. We plan to give it a com- 
casting Corp. Mete technical overhaul and in- 

crease the power and height of the 
tower so that h mid -1980 we 

should have the strongest signal in 
Hawaii. We intend to reach 2004 
of Oahu and all of the neighbor is- 

lands with the exception of Hilo." 
Joseph also notes that 940 Khz is 

a full -time clear channel frequency 
granted a maximum power of 
50.000 watts by the FCC. 

Explains Jacobs: The target au- 
dience for the anticipated KWAI 
will be the 18 to49year old group. 

The 12 to 17 year olds all ulti- 
mate grow up to be the 18 to 49 

year group. "The thing is. we're not 
going to bend over backwards to 
go after the youth audience. We're 
going after the audience which 
represents a majority of thc popu- 
lation and a majority of the spend- 
able income. Remember. in the 
1980's, at least half the pupulauun 
of the country will he people who 
are over 40 years old." 

Jacobs explains that although 
one might want to label the pro- 
gramming of the station as MOR, 
"there's never been anyone in 
Hawaii who could do a good job 
with the classic kind of what used 
to be called MOR. I'm thinking of 
a station with the dominance and 
image of KSFO -AM in San Fran - 

in the 1960, or KMPC -AM in 

Westwood has acquired 
KAHL' -AM. a 10.000 -watt station 
at 940 Khz pending imminent ap- 
proval by the Federal Communi- 
cations Commission from Ha- 
waiian Broadcasting 

Jacobs. who began his Career in 
Honolulu and then went on to 
make his mart in the California ra- 
dio market first as vice president 
and programmer for the Colgreen 
Corp. and later as program direc- 
tor of KHJ -AM in Los Angeles 
and KGB-AM in San Diego. is the 
pnmary shareholder of the new 
station. 

He also will be braodcasting a, 
morning man for the station and 
will serve as its program director 

Thc station, which applied for 
the call letters KWAI and hopes to 
have them approved by the FCC 
by the end of November. is slated 
to begin broadcasting in January 
1980. 

As general manager. Joseph 
plans to totally refurbish existing 
facilities and convert its present 
automated operation to a fully. 
staffed live enterprise. 

"This is going to be a station for 
all of Hawaii. not )fist Oahu." ex- 

plans Jacobs "By ,mprosing our 

facilities an 

Los Angeles in the 197(as -ours will 
be that kind of station for the 19805. 

in Hawaii" 
Labels such as MOR. seem to ir- 

ritate Jacobs. "I plan to play the 
best available music.' he rays. 

But to define music is insane. We 
can play 'Hotel Califomia" and we 
can play 'E Ku U Morning Dew' I 

think both of these. for example. 
appeal to our target audience. And 
anything that's a hit. we'll play - 
unÍess it's tedious or a tune -out 

"What Hawaiian music we pro- 
gram will depend strictly on what 
people want to hear and what 
they're going for Most radio sta- 
tions send out a song sheet and the 
record stores call back based on 
what's on that sheet. We'll be re- 

searching the music in a different 
and more comprehensive way, and 
our programming will reflect what 
our target audience wants to hear " 

Jacobs was programming dire - 

ter and morning disk jockey on lo- 

cal station KKUA -AM from 1976 
until last May when he left follow- 
ing a contract dispute with their 
new owners, CCLA Broadcasting. 
In the six months that followed. he 

turned down offers for mainland 
Jobs and for air work on other 
Honolulu stations. 

"I quickly decided," he notes. 
"that the only way to he in radio. 
after doing it for 27 sears, is to 
have a say in what's going on And 
the encounter between David Jo- 

seph and myself was almost kar- 
mac in that both he and I arc merg- 
ing something that we both wanted 
to do for a king long time." 

is down from 14.0 and MOR 
from 170. Spanish music is in third 
place with 10 8, followed by country 
with 10.3 and progressive with 7.3. 
AOR show, up with a 44. up from 
no share at all a year ago. 

Among teens. contemporary takes 
first place easily with a 42.2 share. 
Spanish follows with a 14.1. 

Among men 18 to 24 progressive 
is the favorite with a 32.6 share. Men 
25 to 34 give both progressive and 
country 17.0 shares. Men 35 to 44 

prefer'beauuful for a 23.3 share and 
men 45 to 54 mosrl, tune in MOR 
for a 32.3 share. 

PROGRAM REVIEW 

Among women 18 to 24 and 25 to 
34 the favorite format a contempo- 
rary. for 40.1 and 24.1 shares respec- 
tively. Women 35 to 44 prefer MOR 
for a 24.3 share and women 45 to 54 

listen to beautiful for a 36.4 share. 

In terms of actual listeners tuned 
in for an average quarter hour over 
week, contemporary music is nuns 
ber one aith 10,500 listeners. 

Beautiful music and MOR arc 
tied each with 6,700. followed h, 
Spanish aith 5,600, country with 
5,400 and progressive with 3,800. 
Contemporary holds a commanding 
lead with teens with 2.700 listeners. 

No Breaks On Santana Gig 
Santana Cowen, distributed h) 

NBC's Source Network fur aim's) 
Dec. 14, 15 or 16. 

NEW PORK -The 202 stations or 
more that clear the Santana concert 
arc getting the nearest thing to a 

straight uninterrupted concert 
which has no cues from a host say- 
ing, "We'll be back aller this," or 
other such comments. 

"If the local si i sin wants to inter- 
rupt the canccrt sir an announce- 
ment they can do it with local voices 
making it more their own concert." 
an NBC- spokesman explains. 

NBC has not sold any time on the 

concert so it Is being offered to the 
stations without commercial inter- 
ruption. 

Cholwitz Speaker 
LUS ANCtI_Lt:S Allan Chol- 

wn1. RKO vice president and general 
manager of Top 40 KRTH -FM here, 
addressed a UCLA extension class 
on the state of radio in Los Angeles 
recently. His lecture was pan of the 
"Introduction To Radio Broadcast 
Business" series. 

I ha concert wnsiH., of a 75 -min- 
ute performance recorded in Osaka. 
Japan. Oct. 24 with the ruck group 
playing 14 songs. 

The concert, from a rousing 
opener "Well Alright" to the closing 
medley Of "Black Magic Woman' 
and "Gypsy Queen," never lags or 
falters. It's just all straight ahead 
basic rocl'n'roll. And its a worth- 
while addition to the Source's con- 
cert series DOUG HALL 

No. Carolina Show 
On WRQR 4 Years 

I r ep \'-r a I l s N RQRFh1 in 

harmille. N.t. . ne.ir Raleigh, cele- 
brates the fourth birthday of its 
weekly "Forum" show last month. 
Usually, though not always, featur- 
ing interviews with recording artists 
and others connected with the music 
business, recent guests have in- 
cluded Frank Zappa, Wet Willie 
and Mac Davis. The three -hour pro- 
gram. heard at IO p.m. Sundays, al- 
lows callers to question the in- studio 
artists. Upcoming guest, include 
AC /DC, Pat T(ávers and George 

Thorogood. 
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Billboard Al Radio Action 
Playlist Top Ad Ons Top Requests /Airplay * Regional Breakouts & Notional Breakouts 

Based on station playhst through Wednesday (12/5/79) 

Top Add Ons- Notional 
PINK FLOYD -The Wall (Columbia) 

NO NUKES- vñreouSMI MS(Asylum) 

GARRISON AND VAN DYNE -(Alto) 
EINGERPRINTZ -The Very Dab (Virgin International) 

ADD ONO -The Our IeV prod' 
ucts added at the radio stations 
listed, as determined by station 
personnel. 
TOP REQUESTS/AIRPLAY- 
The tour products registering 
the greatest listener requests 
and airplay. as determined by 

station personnel 
BREAKOUTS -Billboard Chart 
Dept summary of Add Ons and 

Requests /Airplay mtorrrsat.00 
to rettect greatest ntodtact al 
Tway at regional and national 
levels 

Western Region 

TOP ADD ONS 

PINK FLOYD -Ine Wall (satine.) 
NO MURES- )4rxus Mats ikrium) 
FIRGERPRINR -The Ver Oab t rein 

"rlernehonal) 

Oro MAI.( -NO Mare Intenwr.IDIM) 

*TOP REQUEST /AIRPLAY 
10 PUTT AND ME HEARIOREAKfRS -Dann 

Ine TNp)in(Ba aberri MW 
1ERU50ASSAddSMIR- fse<aon k Part I. 

TT0 ff/1EUN -In Though IM Out Oca 

IFP Song, 

MI- Coen<ntaee (WA) 

BREAKOUTS: 
PENZIPArrON -Cemeg Up For kr elnem 

¡mernarche') 

WRECüIIS ERIC -7M Mole Wee wax 
slim 

MIRDI- eanaMm Cn A Lad, (Nei.:, 
MARA UMA -leis Gange Ads II A 111 

W g5.Y fil-Senf ammo lDasnlPerrl) 

W 
m 
2 
U 

Pal ROTE) -the Watt (Wombat 

WAEULESSEMC-TM Whole Wick WOM15hni 

PUIEIWITION -Cum ngUDForAulYnpn 
IntelrohanalJ 

RNGERPMNR-IMwerrOabrV,rg.r 
Inl!rnatMl) 

THE SEAT -(CplamAMl 

IDFUSONSTARSHIP-EreedcmNPonll!r0 
ICn,'tl 

LED EEPMUN-Inlnror.ghrneOutDocliSwan 
Sonee 

TDMMTTI AND THE HEARTBREAKERS -Dams 
T re tprped x r!Bxash<a MU) 

RWlT-fY-us M,ebe (easb Man 

IMeFLOTD- theWaU(Columere) 

HON ORES -unonMlsi (Wore ) 

nN6ER/.NR-14 Very Dab(Yg,n 
Internehonan 

16TCRSONSTAIQHR-treedOm11PeNl2lro 
(Gunn 

PITA? 1NKt-Dtom Poke (Epxl 

FOREIGNER-Heed WmeslAtMntwl 

TOM MITTMD THE HUNfIRWIDK-Damn 
IM iapedas IBacAyireet)MUI 

opt F 14-San Deep (Ines! 640Me) 

NONUNES-'n,4u:M Js(kNum) 

note fL01D- Inc Wen srotumbial 

TAGECS-Tr.eLung Nun iA:tlum) 

lTD7CePCUN-Ininrouth The Out llatlSnn 

BILI YOUNG M(RAO HOW -lrr Must (Repasel 

TOM PETTI MD THE HLARTBREMUI -Damn 
IM Toned.:) Ba:):herl'HD 

11014./1 -San IOM (Dar boll 

NORDRES-YaoutNhps(ASalnm) 

EAGLES- InelarRunikylurl 

TOM MTV MDMEHfARTBMARUS-Damn 
TneTprpedoea (BxlIrnirMG) 
STYE-ComerstaelAAM) 

LID ?[PPEUN -to ttogn The Oul Dow (Setae 
SmU 

LIMN -SaoameMe(Cbb MMaI 

11IREEOTD-T4wMl(Ca1.4u) 

NCNUItES-Vanan Arles (Asylum) 

LEDtEMWR-Inlbaeh The OulDealSwan 
Sor,gl 

EOIEIGRU -Head Games (At4 nt* 
l 

TOM KITT AIIDMEHfAI1BMMERS-Own 
The Tapedpr.IRxASlreehMW 

IU1fRSORSTMSYP-free00mAlPOnttero 
t6runl) 

eFML.AM-Oemer (ha Cada) 

PIRA FlOTO-treWAlllColmbxl 

NO NUKES-Venous ktntslkYtum) 

rkTNBAND-WUis1n:(Macun) 

IOHkMAYALE-NO Moe Interne as(DPP 

IUD? RUKE-SlayWdhMehllOann(Rot) ell 

fEAlRtl-VaulomOnA Lade IPaldorl 

DMPoGELAUG-Pho/nnit.11MOa'Epx) 

LIME CFIIT -Omen On The ramlWB) 

TOY PUTT AND THE NGRICRUIIEIS-Damn 
The lapedoes (BacKStreet/ MCA I 

VAN OONSON-IDNeKMMow) 

I(fflFY-EReu (G Rra/P.Yara) 

110111F1010-1MWall(Calbnbx) 

IOAAMAYALI-Na Mae Iemtws (OM) 

TOMINOWIh(Fanlay) 

MOMOKES-VamusMnb(ASaua) 

TOM PETTY AMINE NEAMtBAEMEAS-Damn 
Inc TapedOes(Batasheel r MCA/ 

rFFEASOMSTMMIP-rmdom. Pomllero 
Weenie 

IHE POLICE-Retries ele Ibex (AM 

INMATES-RAI Offence lPOlpa/RaRH) 

NS10 e4 -San lo (Pill WM) 

NO MURES -Venous Mxts(belwn) 

PIMA R0Y0-T4 Walt got umbu) 

FRAM UPPA-b'sCaaFktsll&III(ZaMal 

TOM PURI MOTHEHEAMBREARERS-Oamn 
The IapedOUlexAShte VMCAr 

STYE-CornenlenellAM) 

IEtRRSONSfMSHIR -Freedom AlPmnl2ao 
unl) 

AEROAIIH-RtnlbineRut:(Cceumbu) 

Southwest Region 

TOP ADD ONS 

Pier FLOYD-rMWAII(áu-' 
NO AUKS -Va,c,Adel) 
GARRISON AND VAN DYIE-ih.. 
GRIM, RADBCR-;ne law he. ..s w 

*TOP REQUEST /AIRPLAY 
TOM RATTY AND INE HEARnUEAAERS -Damn 

The reptdoes IBacblleet,MCA1 
IUTU SON STARSMW- rdedom At Pomi leis: 

Sr') ( 

2 Z TOP -Deeut le !GAB) 

EAGLES -The lone Rua rkyiunl 

BREAKOUTS 
FRANA E1WA -lee t Genre kir II 61II 

(I Opal 

BOB vats ne Otha one (Cpa00 
ROBERT MAR AND THE IVORY CBASI- 

HooReetlRSO) 
FINGERIMMR -14 Very Dao (One , 

Inlemahau0 

NLLW.FY-OMbs (Dens WHO 

MIMR0T0-IM Watt leaumbu) 

IIO MAD- Vow. Men (keluml 

GARRISON AMD VAN OWR-(Alo) 

22 TOP -pteueRalWB) 

TNEPOUCE-Reltal4deBbne(A&MI 

REETYIOODMAC-tudltlBl 

IEFFERSONSfMSNI-FradomAlPanl2ero 
(Count) 

1)4111-GM/FLWr (llmSpuret) 

pNMFIOTO- the lYPll(Cdumba) 

ATLANTA MRIMSLCnON-Are You Rode 
Rattan, KO) 

6AMMSON AND VAN 01'NE-1Ata1 

MRKR010-1WxItCo) 
LRILEIUT-Down OnlMfamry181 

TOM RTnANO THE NEMfIRUI(US-Dunn 
TM TaPedat (Ix i-slreel/MGI 

LC TOP- DeeuenolWB1 

!WWII -011áAmaCM1(rarlDAmlM2) 
_ _ 

PINK ROYO -The WMIICotumWl 

GIRO* MOMfR-1 ore rimNMYerORO) 

TRANI UPPA-be'sGanMkTll&III(EMd 

HONUKES-VarounMrxs(krtum) 

ItOAEAfNWL1TAIK1Nf MORI GAST - 
Maá.mnl (0501 

FAQIR -Ine toe, Run ikpum/ 
LE02tMEUN-In hymen The Out DootlS.an 
Son,' 

IOU PETTY MOTH(HEARfBRUAE6-Donn 
lnerapednn IBadshM.MU) 

MAIRLOCGIMS-Reep Inc rire l[olumaal 

Top Requests /Airplay - Notional 
TOM PETTY AND THE HEARTBREAKERS -Damn The Torpedoes (Backstreet /MCA) 

EAGLES -The LGng Run (Asylum) 

LED ZEPPELIN -In through The Out Door (Swan Song) 

JEFFERSON STARSHIP- freedom AI Point Zero (Grunt) 

RIM tM-Au1hn(C Almond Markel 

FRANK ZARPA -Joe stamp klsll&1111bMx) 

MMN ROM- IheYlall(CaluaW) 

roar airmen -II Mawr 

CIIoAMONER-lreO From New Nei (aR) 

ROYSUN0N0lY-TheChmeseMelhpolPOlsdorr 
CnhCna 

TNE/OUCE-ReggaUadeBlanclA&M, 

TOM RTIyMDTNEHfMfBRUllE11S-Oamn 
lee Iurpedou(BacühaleMU) 

GGLES-nrrtontRua (ASpum) 

QUO IOGElBERG-PhernnlluLMan;EpU 

RLOI iM-Haaton (Paul Raar) 

nMCERR)RR-IhA Val Dabryntrn 
Inlematmnall 

MNR FIORD -TMWMI(CoIUmW) 

NONURES-Yarws Adds (Asylum) 

2ET0-DelueaolW8) 

TOM PETTYMDMEHEARfAREMUS-Dana 
the Iapedpa(West reel, MG) 

IERUSONSTMSHIP-rreedpmAl Pow Zoo 

(OW) 

REE7N000 MAC -fumMB) 

RT 102-M-Nasö CHT ry. noon. MOCa4) 

MNAROYD- The WalllColumbal 

AOIWELCH-1AegAerenelCaprnn 

NONUID-YaxusMHls(kYiuml 

MRELSONSTARSIMP-FreedomAtPant2ao 

(Grunn 

TOMPFTTdMDLMEHEI11rINNFMUS-Dana 
The Trpedo<s(BkltnVMCA) 

AEM05MIN-Mxrlath< Res (CpbmW) 

S171 -CCrM7lontlA4M1 

Midwest Region 

TOP ADD ONS 

PIN R00D -f ne WA (Calumprat 

NON 3RES -Marne Math Uxluml 
RMGUPRIN7-14very Durynem 

In!!fnalbnan 

filth B.ID -'í riai S.En.I Mera otri 

*TOP REQUEST/AIRPLAY 
00M HTI( AIIO THE MFARTBRURERS-Cann 

IM tepedas IBuAStreel/MCA) 

CUED -IM tat Ran Ikrbm) 
rmRLON 5TIR91IP-Fr.000 at Not 7!'e 

(Conn 
TEO ZEMtUN -In Ihrargh the 00 Door 

BREAKOUTS 

TITRE RAT -Da.. On the Farm MR 

SWAM UBTD- Aktinn (Deatra) 

BDI IR[X -1M Omer Oat (Cobb 
SPORTS -Con I ehr0 Star. (Meta) 

rim Fir -Dome (John Manua) 

PIRA ROIO- tee AI all (ColumDUl 

UTRE FEAT -U 0Ontheram me> 

NONUAD- Yarrpusins(Arylum) 

RMGUMRR -IMVen Oah Megm 
,ntenxlraai) 

SKIM-Don't Thum Stones (Nate) 

TOY PETARDTNBNWIDNEAAERS -Damn 
14e lorpedoes(Ba W ree1MG) 

LEOBPPEUN -I Trough The Oá Door 'Sean 
OaU 

EAGLES -The lone Au...) 
IFRENSONSTAfSMP -rreeda ert,r.nn.re,-. 
(G,unll 

fur Tr- Ddun(tÇWW) 

MAA11010- Ihellall (WumW) 

NO Hotta- Yana, Mnts lASykm) 

BOB wt.,* 014+ 0.e(Gpol 
MCA OFARMGU- GuaehAwpmen(lihm,r) 
1,e elm 

11111tfIOeD- thewa0(Cowmtw) 

TOMPBmANOMENEMTBNURER -Damn 
The 1a p,aon 1 &a W reel a MCP 

LWIIPMUN In Mouth The 0IOwi(Swan 
Sat) 

(ARLES -The lone Rao *Muni) 

NO1.fM- PObA.a b(pawlap)_ 

MNAR0T0- IMWNI(CatarW) 

NOMIAD- urousinls(Anhui 
EAGLES -IM lent Rue MASelum) 

LEOEEPHUN -In IMough The Outßoe(Senn 
53670 

IüoUSONS'AÖNIP- FreedomAt hid Zero 
(Gall 
TDM WTI RHONE NOAA1A rmuts -Damn 
The Torpedoes (BacirlrMI,MG) 

NMMS FM-Dewtand (Idle Gurmanl 

Mae FLOYD-11e Wall (Cnlenbra) 

IgMURES-Venous klnElAsaWm) 

.CHMDUOTD-AltMmy(EIMral 

UTTLE IfAT-Do.n On IM rim MO 

EA4D-lAt laiM Run (ASYIum) 

FLEETWOOD WC- IusIMR) 

sm-CorrMrstone(AKM) 

10MPETTTMOTNENFANTBAEAINIS-Damn 
The Toryedees (BatASbeM ) M U) 

tYl'DDf ll-eMt (A R4rbr/L tlinA/1 

MRI(FLOYO-TbeWMIlCObmW) 

WONUIIES-YarxusMrffi(ABtum) 

RNGEReMNR-Tne Very Dab (Vern 
InlnnetiNAl) 

719S1ECML-RaAhn'Inrol4NrgM1A6M) 

EAGLES-The Long Rin Ikylm) 

VIS-CanerltaefAA) 

TOM PETTY *ROTHE NEARfMUAEß-Oann 
The Tapen'aes IBathstnet/MG 

LE0IIPPWN-InIArOUgh The Out 0oa(Sean 
Sung/ 

YIOf M-F V -MiAausu (Pali Rd,) 

MNRRCTD- the waUlCalumbu) 

NONUIES-Vanus Meth lASY(uml 

PAT AEMTM-In Tee Healg The Nlght 

/CMYSiIn) 

Te14PETTYMDTIRHFMIBR(AIftRS-Oamn 
Use IapedOnlAxMhedtN W 

7pTENS0N5fAlESNIP-FreedOm.Point/fro 
(Cunt) 

EA6LES-Ihelag Run ikatum/ 

FOREKNG-Head Gam. lMlart¢) 

16NEfl1-Sl Uwe (NNa4tl1 

FAIINBIMO-Y44151nslMtttury l 

WIKtRPrNR-1be Very Dub (Yutrlr 
intrmatmnan 

PIK fLOYD-1ne Wall (Colombu) 

NOAUKES-VamwsMv.h(kytuml 

EAGLES-The long Pan IATtum) 

+ FOREICNER-HtadGameslAllanlK) 

TOM PETTY MIME NEARIRRFMEAS-Oann 
Ire IapedaslBxApreelrMG) 

MEPOLKt-RegAattade84nt(AAM. 

Southeast Region 

TOP ADD ONS 

INN 71010 -TM Wan (Columbus 

NO NUKD -Mamas kiek (k)lum) 
GAMMON MOYM 0100 -War) 
FARM AMD -Vr1Kl Signs (Meeury) 

*TOP REQUEST/ AIRPLAY 
EAGLES -The toot Ra (Aarluml 
TOM PETTY AND THE MARTIN/ARMS -Da -- 

re tor pedoes OBathsh.''MG) 
EULTIMO MAC -Taro Out)) 

L(D EEPPEUM -In Neap the Out Dow 

(Swan Son,) 

National Breakouts 
FRANK UIPPA- lye's Garage Acts II & III (Zappa) 

UTTIt TEAT-horn On The f arm (GAB) 

NEIL YOUNG E CRAZY HORSE -Live Rust (Reprise) 

TONY BANKS -A Curious Feeling (Charisma) 

BREAKOUTS 
TITTLE FEA1 -Uu.n C n The farm (GAB) 

REM TOUIK & CLAD NORSE -L ire Rust 

IReanx) 
ION! IMPS-A Curou: f ethnr I C.hansma' 

CINDY RUMENS -SI4 IM NqM 

Kau S14-.farta TRxNPrMrwy 

MMA ROTO - tue We i[otumw) 

NEIL YOUMG&C/AETMORSI-lin Rust (ReprsM) 

LLD IERPEIUI-In InraugA IMOuI Aloa (S 
;one, 

EZ TOP -DetUello(WB) 

FAGLD-Mt Eon tPunlASytum) 

FIlETW00D14AC -Lett me) 

mie ni (atW EdratMtJ 

CHID, BOLL EMS -Steal l4Nagh1(4MWnur 

?INA ROTO -1neWMIIIEWanMa) 

TOM PERIAIDMEMURfIRFMFRf-pmn 
The Ic rc ede r. (laalI re e 1/ M G) 

FLEET1YOn0MAC-TreA(WBI 

t01MKNU -Heed Games (ANanle) 

U413-1M1orrgRun(kltum) 

eIPQ f 14-ldt Rod (Slwn MaANI 

MMROYD-rneWRR(Columbu) 

LE0IVPLUN-In Novel f4 Out Door lSnn 
Scot) 

MIES- IMlent Run (AsYluml 

FORUGMUI-HUdóamn(M4n)xt 

TOM PETTY ARM( Ira1R1eRFAEEIU-Dame 

The lorp<aoaslBacAStrt<1rMLA) 

117A4(111112{111)-IIMmi (Roba Mr W ) 

Do0M10WNM1S-The hoe Art 015Aaang 
1CMumMa) 

UntEfUT-DonOal4FaEN81 

NEIL TOUMGiCRAE1NORSE-ineRsteepee) 

MMArl010-14Wtl1(CUumba) 

NOMUeES-'AamsMrsh(krlum) 

10URNIY-InTee Nunn' (Cdumbu) 

LED 2EPPEUN -In Powell The Owl Door (Salo 
Spr,) 

UGIES-T4 Long Run(A,ylum) 

REEIw00DMACifuLIWO) 

TgEETITMD THE HEARrAEEAR FRS -Duren 

The Torpedoes lBacAStrteL MCA) 

W W dM-lMlsonn4 (A tanBMe/ E Beo W ) 

PINK FLOYD-The WaI1(ColumW) 

N00TB0l SUM iTMESU WAKE g1110-Z0om 

ORS /WO 

FAITH BAIIO-VrM151nn (Moan/ 

EMUS-Me long Run (As)Aun) 

mow, HATCHET-Rntd With DdaxereCpx) 

FLELTw0o0 MAC- 1 r(WB) 

IEFFERSOMSTAASHIP-Freedom. Port Zero 

(Grunt) 

WHFSFY-WaAagMg DX, (DeeieEaeYa) 

MMNROID-IheNall(Columba) 

WARISON MID VAN OTIIE-(Ateo) 

STEVE NAA NIL -It'sAURocEAndRoll(BemdPet) 

10AYlMNS-AFgrian Fettle( (UMmnt: 

t1.RCA-V) nalgnaOn Allay (POtrdo) 

10NNMAYAl1-NOMaelnterwes(O1N1 

UTIUFUI -Doan OnTM Fria (WB) 

RAI YE1HENa CAW- Arne. nLamgeIESA 

TOM PETT *RD TNENEARTBRUAERS - 

TNT ROM! -ur¿i)r1e.7eFar;laS1, 

Northeast Region 

TOP ADO ONS 

PINN FLOYD -The Wall lCO(unbu) 
NO MHO -Venous Artrah (ASeiuo) 
Ou -Gulest Has 1911 197110,00w 

GARRISON MD yM OW(E -(Arro t 

*TOP REQUEST AIRPLAY 
TOM tien MD THE HEARTBDEMERS -Damm 

TM Tapedpes IBaiAMreel /Met 
EAGLES-tr1 lone Run (.dorm) 
FlEES14000 MAC -lush NW 
100 211111114 -In Thra1H The OM Goa 

Iwan _,roil 

BREAKOUTS. 
FRAM ERMA -foes Canee Ads II II. 

7apM) 
P NORM- In r sill yrew lo .arre) 

-NU York, tonda. Pens. Munch ISe) 
ROT SUlOM0t11 -the Crime e Method 

Pdndor,[m+tnl 

NND1611-Nn Ta1(rarlu Mdgrol 

mirk ROtO-thewMllCelumWl 

GARRISON APIO VMDrR-(Atto) 

IgMURIS- VanasArints(AsTbm) 

IOYPEmANOMgNRARTRREMBÖ-Damn 
lee IapedoeslBacwrnt/MUI 

WARS-The log Runiks/uo) 

REE1W0001114C-1ua0WBI 

)tFRRSOIISTRBIIP-FrndomMPomtlem 
(GauM) 

MIT Fr-MrArMr(B WIb/1.tdssM) 

lO MURES -yanatlMnls(AsVlum) 

MMAfl01D-t4WABICOIvmW1 

ME/MUM -InMOU,h The Out Door 'Swan 

bn, l 

EA4D- the L on, Pun (AsY!uml 

SOUK-ITT MOMCMUATIItAIlRS -Dan , 

IM laoedas(B+t Mtn WOG) , 

FILMDOM MAC-lma(M'B)/ 

tYU11411-4ut LbM phry CrMl) 

FRMR 2AMA- Me's W ra l e kb i i r (ApM) 

M.-Greatest Ntb 1972 1978(PMpo) 

RORULES-VanozMetb(ktlum) 

Y- Neeura landonPaqWm.nlael 

MIDEIII!-in Full Yre(DUrnma) 

MIMI FLOTO-TMWd(Cdrrmbx) 

EAGLES-IM tone lye/ky4ml 

STI-CunerJOneIAW) 

REf1N000 YAG-tusa(WB). 

KOREA -Let lc the B01(ClernaM) 

WYMRf Y-Pi W tlMm (1a 11mIO01 

PIMR0T0- NOW lCambal 

NOIWRD-VnornMetslAsylums 

UGUS-h,e Lou, Run MUFim.) 

TOY PEfTTMDTNEHFARIDpAREE-pAM 
The Tapea.n (Bari R,KI' YCAI 

MUL MUM &CIAITHOEE-IrmRestrAelea! 
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Rodio Programming 

-- Disco Booms Phoenix KXTC -FM 
A Loser With Jazz, Station's Numbers Now Rising 

PHOENIX -Since its cunveraon 
from a lait to a disco format little 
more than one year ago, KXTC.FM 
(Disco 92) has quadrupled its lislen- 
ership, developed a corps of loyal 
followers and emerged as a driving 
force behind this Sunbelt cus's disco 
CI-MOTU/MN 

Disco 92 celebrated its first anni- 
sersary 00. 31 with a free disco 
parts that attracted 2.3011 and fea- 
tured lise entertainment by Peaches 
& Herb. Destination and Sister 
Power. 

The free celebration coincided 
with the station's first citywide pro- 
motional campaign. Rick Nuhn, . music director, mss the campaign is 
the initial means -by which the sta. 
non hopes to achieve ils ultimate 
goal of being the asp -rated contem- 
porary station in local market 

Disco 92 has a long w ay to go The 
station scores) a 3.9 in the spnng Ar- 
bitrons, down from the previous 4.2 
and noticeably behind several AOR. 
mellow risk and Top 40 stations. 

But management is optimistic, 
seeing the Arbitrons as proof that 
the station's base of support is solid. 

Our second book proses that 
disco people are here." says Nuhn. 
"It says there is a core audience of 
disco people who have come to the 
station strictly on the music alone. 
West nes cr done any promotion at 

all and the visibility of the station 
has been really limited. Were look- 
ing for a substantial increase in lis - 
lenmhip in the October- November 

a. Arbitrons" 
To increase its vsihilit). Disco 92 

has utilized billboards. cab top signs 
and print advertising in weekly col- 
lege newspapers in the area. The sta- 

g Lion recently joined with the South - 
west Record Pool and other groups 
in sponsoring the city's first "Disco- 
lor celebration. an event Nuhn 
characterizes as a "coming out" for 

Ort 

Hs Al. SENIA 
the station. Other promotional el 
forts, including free disco concerts, 
arc planted. 

Ultimately. however. it is the mu 
sic itself that will be the measure of 
Disco 92's success. 

To reach more of the IS to 34 year 
market. Nuhn says DJs "try to play 
as ouch music as possible" There 
are two or three commercial breaks 
per hour, with at least one 30- minute 
musts- sweep. A 50- record playlist is 
revised weekly, and Nuhn depends 
on a combination of local sales. na- 
tional sales. charts and a survey of 
local clubs to determine which rec- 
ords will comprise the lut 

The station also utilizes crossover 
material and slower cuts to reach the 
broadest possible audience. 

"We try to cover a lot of bases."' 
Nuhn explains. "We play Kiss for 
the kids, Barbra Streisand for the 
adults and of course the hardcore 
disco material in the middle. i'ou 
can't please everybody but disco 
music crosses over into a lot more 
than a specialized audience." 

Slow cuts are utilized to vary the 
tempo. 

"We vary the type of music we 
play," Nuhn says. We play more 
crossover things and a little funk. 
r &b- onented things. And of course 
the slow things which you can't 
really deny. It ¡slow music) offers a 

break in the music if it's presented 
properly it works out well." 

Peaches and Herb, Toto. Chic and 
Raydìo are examples of crossover 
artists who are programmed fre- 
quently. The station also maintainsa 
listener line and receives frequent 
requests for funk and r &b music, 
which Nuhn says is unusual for a 

city like Phoenix that snot noted for 
its large ethnic population. 

Programming is handled by 
Nuhn. Gary Gilbert ("Dr. G "), 
Alicia Torres, Althea Long and John 

SYNDICATOR CECIL GRATEFUL 

57 Stations Receiving Free 
New Year Swingin' Years' 

By DAVE DEX I I k .IR. 

LOS ANGELES -Chuck Cecil is 

offenng a four -hour New Year's Eve 

program built around his "Swingin' 
Years" series. 

Cecil's Dec- 31 show isn't quite 
like all the other syndicated offer- 
ings. He is giving his away. 

"I now have 57 stations con- 
tracted.- Cecil says at his offices in 
suburban Woodland Hilts in the 
San Fernando Valley. "l'o show my 
appreciation for their support of 
"Swingin' Years-1 think it only fair 
that I supply them all with the 
lengthy New Year's Eve production 
for free." 

An Oklahoman. Cecil has re- 

searched, produced and announced 
"Swingin' Years" for almost 24 
years. the last seven in national syn- 
dication. His flagship station is Los 
Angeles KCIL -AM. which airs has 

show nine hours weekly. 
The program now ri being broad. 

cast over Holland's Televisie Radio 
Omrocp Stichling in Hilversum. "I 
am advised," Cecil says, "that my 
announcements are translated into 
Dutch " 

The Vinnell Corp. in Riyadh. 
Saudi Arabia. which operates a sta- 

tion for the thoúsands of U.S. citi- 
zens who live and work there, also 
beams "Swingin' Years" regularly. 
And in the U.S. 
program no s aired in about 311 

states. including two colleges. Kent 
State in Ohio and Michigan Tech- 
nological Insututc in Houghton. 

His latest client is 50.000 -watt 
KSL -AM in Salt Lake City. signed 
just a week ago. 

On his New Year's Eve special, 
Cecil has prepared a rare series of 
late -night remote broadcasts of the 
1930, and '40s by Glenn Miller. 
Benny Goodman. Count Basic. 
Duke Ellington. Guy Lombardo, 
Russ Morgan. Tommy and Jimmy 
Dorsey, Stan Kenton. Artie Shaw. 
Chuck Foster. Les Brown, Ralph 
Flanagan and Harry James from 
then -renowned venues such as the 
Hollywood Palladium. Frank Dai - 
ley's New Jersey Meadnwhronk. the 

Glen Island Casino in New York's 
Westchester County and the Hotel 
Lincoln in Manhattan. Among the 
band singers of those days who will 
be heard arc Frank Sinatra. Billie 
Holiday. Helen O'Connell. Bob 
Eberly. Helen Forrest and Isie An- 
derson. 

"I've been collecting these air - 
checks for three decades." lie says 

And now he's dubbing them all 
off and shipping them to "his" 57 
stations- for free. Wonder how the 
folk in Saudi Arabia will react to 

Cecil notes that his Benn) Goodman's "Sing. Sing. 
t11g" 

t.dwards. with Rands White and 
Ray Michaels added on weekends 
Nuhn, Gilbert and Long have been 
with the station from its cation Jan 
days, the other DJs were hired from 
contemporary stations around the 
area. 

Special programs, like "Sunday 
With the Spinners,' a locallypro- 
duced show that spotlights local club 
DJs have proved popular with Its- 
knees. Every Sunday from 6 to 9 

p.m. a different club D1 programs 
his or her own show. The program is 
patterned after the nationally syndi- 
cated "Stepping Out" which also 
airs on Disco 92. 

The station also airs un album 
hour that has showcased artists like 
Leroy Gomez. Patrick Hernandez 
and Evelyn "Champagne" King. 

Research 
Perspectives 

By 1)R. ROB SALON 
Strceurclr conudturu und president of Multiple .Bosiena Analysts 

IRVINI.. Calif A lot of radio 
programmers spend considerable 
time trying to determine the exact 
reasons why people will "punch 
nut" a radio station. 

To that end. Multiple Systems 
Analysis conducted research over 
the past year to sec if we could come 
up with some reasonable general - 
irrtions about tune -out and its pri- 
mary and secondary correlates. 
Here's what we found 

In radio, the largest single tune - 
out factor is not nccessanly a com- 
mercial or a disliked record -but a 

program element which is perceived 
by the listener as being out of place. 
II; other words. that out -of -place ele- 

Pro - MoEions 
IS, i '41 1t5511\i, 

LOS ANC,LLLS Dasid Bean. 
national promotion director for The 
Pacific Arts Corp label, is taking 
around a videotape of artist Michael 
Nesmith, singing his single "Crum- 
in'." lo various stations on the West 
Coast. Stations visited include 
KMETFM,KLOS -FM and KWST- 
FM, all ris Los Angeles. ln the San 
Francisco Bas Area. Beano visaing 
KEZR -FM, KSAN -FM, and KMEL' 
FM. 

r 

MCA Records Southeastern pro- 
motion person Roman Marcinklew- 
tez is carrying through the promo - 
uon set up by Infinity's Debbie Stein 
for Rupert Holmes' "Partners In 
Came" album and "Escape" single. 
Done in conjunction with WWWL- 
FM Miami Beach, KRTH -FM Los 
Angeles, WXLO -FM New York, 
WPGC -AM -FM Washington. D.C.. 
and WZGC -FM Atlanta, couples 
enter a contest by submitting art- 
work representing an ultimate es- 
cape. 

The winning couples from each 
station cruise the Miami intracoastal 
waterways with Holmes. 

r r 
Motown's Stevie Wonder recently 

dropped into the CKLW -AM Wind- 
sor, Ontano, studios in the Detroit 
market W tape an upcoming two - 
hour radio special. This is the first 
time Wonder has consented to an in- 
depth interview since before his 
"Songs In Thc Key Of Life" album. 
Wonder met with Bill Gable, 
CKLW program director and 
CKLW jock Johnny Williams. 

+ a 

Warner Bros. artist Robert Palmer 
is getting a push in the New Orleans 
area with local promo person Ml- 
chaelScurlock and WRNO -FM pro- 
gram director Jeff Gerber putting to- 
gether a contest for the "Secrets" LP. 
Contestants have to guess the serial 
number on a t <m luit The winner re. 

Mass. Service 
Set For Canada 

INDIAN 11R, 11.1RÚ1. !class 
The Music Director Programming 
Service here will now be represented 
in Canada by T -R Diversified Pru- 
ductions in Ontario. T -R will he of- 
fering the service's "Basic Gold Old- 
ies." "Good Music" and Christmas 
programming packages as well as 
the weekly adult contemporary mu- 
sic supply service and playlist. 

ceases the bill, dinner, the LP and 
tickets to the Robert Palmer show. 

r 
MCA Southeastern promotion 

man Geary Tuner has set up a pro- 
motion with Atlanta's WKLS-FM in 
which a person will win a Scawolf 
electronic amusement game to push 
Tom Petty's "Damn Thc Torpedos" 
LP and a Dec. I area gig by the 
group. 

Running through Dec. 17, patrons 
at two Peaches store an Atlanta will 
be able to try their hand on the Sea - 
wolf machines. The 50 highest 
scorers win the Petty album and are 
put in a drawing to win the Scawolf 
game. r * 

Torn Miller. promotion director 
for Progress Distributing in the Ohio 
Valley, and Denton Marc. program 
director for WEBN -FM Cincinnati, 
have come up with a radio -retail 
promo for Cream act Snail. Bumper 
stickers saying "I'd Rather Be Snail - 
ing On WEBN" arc being given out 
at the radio station and at all Swal- 
len's retail outlets in Cincinnati and 
Dingleberry's outlets in Dayton. On 
the back of the bumper sticker is a 

croupon offering a 50 -cent saving on 
the new Snail LP, "Flow" 

* * 
Warner Bros. Northeastern re- 

gional promotion person "Tank" 
Skaubitis and artist Bonnie Raits 
recently dropped by WAAF -FM in 
Worcester, Mass, Rartt was inter- 
viewed by DJ Jeremy Savage. 

r + 

An MCA /Infinity promotion 
called "Rupert Holmes Escape 
Party" has been temporarily nixed 
because one of the participants. 
Wendy's hamburger chain, has 
backed out The original idea was to 
have listeners of WWWL -FM 
Miami Beach, WXLO New York, 
WPGC- AM -FM, and WZGC -FM 
IZ. -931 Atlanta submit artwork rep- 
resenting an ultimate escape. Win- 
ners would have cruised the Miami 
Intracoastal waterway with Holmes. 
The effort was pushing the "Partners 
In Crime" LI' and "Escape" single 
by Holmes. 

r 
Ian Lloyd did a taped interview at 

Atlantic Records with Jeff Gold- 
enberg, Music Director at WBCR- 
FM 1 Brooklyn College Radios. The 
taped interview will air along with 
cuts from Ian's current album. 
"Goose Bumps," along with the cur- 
rent single from the album, "Slip 
Away." 

men! deviates from the individual's 
perception of how a particular day - 

pan should sound. Examples of out 
of place elements arc easy to cite! 

A record that doesn't "fit" in an 

individual's perception of the station 
and how it sounds to him: a Dl 
doing a needlessly lengthy vmceover 
on a recordts) where that just doesn't 
sound right; a commercial that is out 
of "sync" with the station's sound: a 

billboard that might suggest an im. 
age that is not consistent with the 
station's on -air orientation: failure 
to announce a record if you make a 
habit of usually pre -announcing or 
back- announcing; actually. the list 
is almost endless. 

We have found that the successful 
station doesn't usually have any bro- 
ken spokes in the programming/ 
promotions wheel. Everything the 
station does from records that arc 
chosen and personalities that are 
presented, all the way to external 
promotions and even the way the re- 
ceptionist answers the telephone -is 
in a state of perceptual balance of 
symmetry. 

Nothing in the overall program- 
ming or promotional realms is out of 
alignment. We have labeled thisdif- 
ficult -to- achieve entity the "con- 
gruency" factor. And every radio sta- 
tion that targets high quarter -hours 
as a goal has got to contend with the 
notion of "congruency." 

While the average listener cannot 
always articulate the above -de- 
scribed phenomenon as it occurs, he 
knows, in subtle ways. when it dotes 
not occur. He may not be able to la- 
bel it as such. but he knows that 
something is out of whack regarding 
his own level of expectations for the 
station. and he "punches out." 

To combat tune -out based on per- 
ceived "incongruities." we've devel- 
oped u methodology for station eval- 
uation based on the following 
factors: 

I) consistency of record selection 
by daypan. (How well do the songs 
that you put into each quarter hour 
correlate with each other concerning 
overall listener appeal ?) 

2) Identification of DJs with the 
image of the station. (Every radio 
station has an image in the eyes of 
the audience. Is s important that you 
ascertain exactly what that image is 

and make sure that your on -air per- 
sonalities do their best to reflect that 
image.) 

31 Careful monitoring of all inter- 
nal and external promotions -both 
sales promotions and station promo - 
tions. (You must be sure that your 
promotions. again. "reflect" the im- 
age of the station.) 

41 Ongoing evaluation of com- 
mercial breaks or stop sets. (Are the 
commercials, as much as possible. 
congruent or consistent with the im- 
age of your station ?) 

Of course. the level of awareness 
you may have regarding your sta- 
tion's "congruency factor" should 
not make up the total research pack- 
age for your market. But it certainly 
is an excellent barometer of current 
station progress. and. more impor- 
tantly, quarter -hour maintainence 
down the line. 

In fact, using your congruency 
factor scores in conjunction with 
those recorded by other stations in 
the market. we have been able to ac- 

urately predict `IMS7F tt k tW iin I 
mercial rating bodes. 
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Vox Jox 
NEW YORK -Robert E. Lee 

Hardwick. morning personality on 

KVI -.AM Seattle is in Washington 
attempting to obtain clearance to fly 
to T ehran for a week of on- the -scene 

reports back to his station. 
The Dl began his shift to news- 

man after-die turned his 6 to 10 a.m. 
show over to two representatives of 
the Indian -American Students Assn. 

at the Univ. of Washington for an 

extended interview. 
Hardwick says he wants to "serve 

as a kind of liaison between the press 
and the public. not as a newsman. 
but as a private citizen.' 

KVI plans to broadcast reports 
front Hardwick from Washington 
:rad Iran. Program director Tom 
Straw is putting Jack Morton in the 
morning slot until Hardwick's re- 

turn. 
Meanwhile. WSGN -AM Bir- 

mingham. Ala.. claims it is the first 
station to play Roger Hallmark's "A 
Message To Khomeini." The sta- 
tion's playing of a tape of the anti - 
Khomeini song before the record 
was pressed won the station a page 
one feature in the Birmingham Post 
Herald. 

* 
Jack O'Brien is the new program di- 
rector and afternoon personality on 
WPRO -FM Providence. His arrival 
at the station was promoted by hav- 
ing the local police "arrest" O'Brien 
for air pollution. "Bail" money 
raised for O'Brien was donated to a 

local charity. 
* * * 

KDJQ -AM Phoenix p.d. George 
"Bud" Thomas has moved to the 
sales side of the station. He will he 
an account executive for KDJQ and 
its sister FM station. KDKB. Former 
KRUX -AM music director Robert 
Chenault has succeeded Thomas in 
the KDJQ p.d. spot. 

* * 
Phil Christie has joined the on -air 

staff of WJIB -FM Boston in the 9 

:1 m to 2 p.m. slot vacated by Clyde 
Conangla, who has moved to 
WTEV -TV New Bedford, Mau.... 
Tom Clifton has joined WBUK -AM 
Kalamazoo in the afternoon drive 
position. He comes from WCMA- 
AM Corinth. Miss. 

Cyrid, Drue. the IO p.m. to 2 a.m. 
jock on WYSP -FM Philadelphia, 
has joined KYW -TM Philadelphia 
as rock reporter. ... WAPE -AM 
Jacksonville. Fla.. is seeking a pro- 
duction assistant. Those interested 
should contact Gary Travers, Box 
486, Orange Park. Fla. 32073 or call 
904 -264.4523. 

* ir 

Timothy Marsh has left KHOK- 
FM Hoisington, Kan.. where he was 

announcer, producer and continuity 
director, to join KPSI -AM Palm 
Springs, Calif.... John Henry Scott 
has begun a new live five -hour 
country show on otherwise auto- 
mated rock WTGI -FM Hammond. 
La. and needs record service. 

* * * 

WMAQ -AM Chicago morning 
man Lee Sherwood will serve as ra- 

dio chairman for the Marine Corps 
Toys For Tots campaign. . . 

KWUN -AM Concord, Calif.. cele- 
brated its 18th year of broadcasting 
by winning Federal Communi- 
cations Commission approval to 
broadcast at night. Melissa Foster is 

the new p.d. at the station and she 
does middays. 

* * 
Ron Cuzner, who has been over - 

night jazz host on WFMR -FM Mil- 
waukee for nine years. Itas been 
given honorary membership in the 

AFM local for his work in assisting 
local musicians.... WREF -FM De- 
troit has moved into new offices in 
ceremonies with ABC president El- 
ton Rule leading a champagne toast. 

* * 
Dave Prince takes over the slot of 

program director at adultcontempo- 
rary KBOL -AM in Boulder. Colo. 
Prince was president of the Ph Fac- 
tor radio syndication firm in Los An- 
geles.... Monte Gast has left his po- 
sition as general manager of AOR 
KWST -FM in Los Angeles. He now 
is senior vice president and execu- 
tive director for the JAM Advertis- 
ing agency in Culver City. Calif. 

* * 
The Woodruff Organization, a 

broadcast consulting firm in San 
Francisco, now has Rick Forrester as 

programming vice president For- 

BUILD A BUNGALOW" 
OVL-1 61-1 

(You Spell It For Two -Big Enough For Two) 

"MY CHRISTMASTIME PHILOSOPHY" 
b: w 

"SWEET PATTY PATTYCAKE" 
409 -A 

On Mayhems Collegiate Records 
Order From Your Local Distributor NOW 

or WRITE To: 

Standy Records Corp. 
760 Blandia Street Utica. N.Y. 13501 (315) 735 -6187 

By DOUG HALL 
rester was most recently in news al 
KSDO -AM San Diego. 

* er 

WDJF -FM Westport, Conn., p.d. 
Rod Boss has been dropped by the 
station due to the station switching 
front live to Century 21's automated 
contemporary Z Format.... KSFX- 
FM assistant p.d. Tom Watson has 
joined WCSH -AM Portland, Me., as 

operations manager. 
* e * 

Ron Ross, operations manager of 
WNAM -AM Neenah -Menasha, 
Wis., has been promoted to vice 
president of programming for Cum- 
mings Communications. parent 
company of WNAM. Succeeding 
Ross will be Bob Beck, who comes 
from WNFL -AM Green Bay. ... 
Bill Ward has returned to the ABC 
chain in the KAUM -FM Houston 
10 a.m. to 2 p.m. slot. Ward was pre- 
viously with ABC when he was with 
KXYZ -AM, which has since been 
sold. 

* * * 
Paul Ballner, formerly with the 

Jim Kerr morning show on WPIX- 
FM New York. has moved to eve- 
nings on WATR -AM Waterbury. 
Conn.... Rick Mathews who moved 
from KCFX -FM Edmond. Okla., 
has joined the staff of KOKC -AM 
Guthrie, Okla. He is doing after- 
noon drive and is handling produc- 
tion. 

* 
WTSA -AM /WMMJ -FM Brat- 

tlesboro. VL. has a new on -air lineup: 
Joel F. O'Brien. mornings: Doug Al- 
len, midday's: Pete Acker, after- 
noons; and Audley Williams. nights. 
Weekends are handled by Curt Tay- 
lor and "Easy" Ed Ellis. 

Bubbling Under The 

__HOT 100 
01 -ITS DIFFERENT FOR GIRLS. toe Jackson, 

ARM 2186 

02 -YOU CAN GET OVER, Stephanie Mills, 20th 

Century 2427 (RCA) 

03- HEARTBREAKER, Pal Benatar, Chrysalis 
2395 

04 -WHEN YOU WALK INTO THE ROOM. Karla 

Bonoll, Columbia 11)130 
105 -BACK UP AGAINST THE WALL, Atlanta 

Rhythm Section, Polydon 2039 
106- HOLDIN' ON FOR DEAR LOVE, Lobo, MCA 

41152 

107 -ONLY TIME. Robert lohn. WI America 
8023 

108 -HOW HIGH, Salsoul Orchestra, Salsoul 
72096 (RCA) 

109 -WHO DO YOU LOVE, Pointer Sisters, 
Planet 45908 (Elektra) 

110-NEW LINES ON LOVE, Sniff "N' The Tears, 

Atlantic 3626 

Bubbling Under The 

Top LPs 
201 -HANK WILLIAMS 1R., Family Tradition 

Elektra %Curb 6E 194 

202 -PETER GREEN, In The Skies. Sail 0110 
(Rounder) 

203 -REX SMITH, Forever, Columbia IC 35813 
204 -CINDY MILLERS, Steal The Night, Casa. 

blanca NBLP 7185 
205 -38 SPECIAL, Rockin' Into The Night, ARM 

SP 4782 

206- TOMITA, Tomita Greatest Hits, RCA ORLI 
3439 

207 -LOBO, Lobo, MCA MCA 3194 
208- WHISPERS, Happy Holidays To You, Solar 

8Xt13490 (RCA) 
209 -VARIOUS ARITSTS, On This Christmas 

Night, MCA MCA 3184 
210 AADA RESERVE, Lore Goes On, Sire SRK 

6079 (Warner Bros.) 

John Leader, who has been associ- 

ated with Los Angeles' KHJ -AM as 

an air personality. narrates the RKO 
Radio /Drake Chenault coproduc- 
tion of The Top 100 Of The 70's." 

Steve Day joins San Diego's 
KFMB -AM as a 'part -time an- 
nouncer responsible for weekend 

airshifts and tilling in for other per. 
sonalities. In addition. he will be 

doing some production work for the 

station. Formerly. Day worked on 

the air at such outlets as W BBF -AM 
in Rochester. N.Y.. WTOB -AM In 

Winston -Salem, N.C. and Tampa's 
WDAE -AM. 
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IN NEW YORK STATE CALL (212) 764 -7433 

Deadline: Tuesday, 11 days prior lo date of issue 

NAME. - STATION 

ADDRESS 

CITY - ____._ _STATE ZIP 

TELEPHONE -. 

American Express Credit Card = 
Diners Club 
VISA Expires 
Master Chg. 
Bank w Signature 

IMMEDIATE OPENING 
for a 

FULL-TIME PRODUCTION DIRECTOR 

Must be a pro *,tn variety of Molls Good 
salary and benefits wan a great compairy,n the 
super city of Houston Tapes and resume to 

Steve Roddy, Program ()tractor 
KULF RADIO 

2100 Travis St Houston, Tx 77002 

CHIEF ENGINEER- KCIAiKYKK. HOBBS, 
New Messen. Phone 19:151 .10:.6',.15 Jetomi Orr. 

EOE. 

SS ATION MANAGERS 

PROGRAM 
DIRECTO 

ANNOUNCERS 
. . 

the Marketplace is 

open and your best 
buy is BILLBOARD 

CLASSIFIED 

RS.,, 
D,S. 

ADS 
Position wanted or molten open - 
your message gets to over 100.000 
readers weekly. 

Don't Miss Another Week 

CALL Leni Teaman (TOLL FREE) 

800/223 -7524 
NOW to place your ad 

CANADIAN NEWSMAN 
foaling to, open, .r an, ,ned.um martel 
radie stat.on Fot years rades mperrcME 

Phone 

(306) 863 -2248 
or write: 

Bruce Cochrane 
P.O Bon 737. Sur City, Sank Canada 

CURRENTLY WORKING 

as Afternoon Drive and Music Direc- 

tor at Top 40 Station 
Seeking relocation in Southeast c 
Southwest 

(601) 864 -7171 

GEORGIA ON MY MIND 
NY Disco DJ. well -trained in radio 

broadcasting and tight board Gocd 

commercials. good news. Welling to 

go anywhere 

(516) 486 -2743 
Mon.,* 9 -7 

TALK HOST. PRODUCER -5 YEARS TALK' 
mienew experience in major und medium rye 
kn.. I 'Merl in scheduling. Envlleer references 

Intelligent. hartlwerker. Mal KOMtnun, Bui 
453. Paaadeoa. TX 77501. (7131473 -4730 evemnp 

CLASSIFIED 
ADVERTISING 

DOESN'T 
COST, 

IT PAYS. _1 
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A 
9CLIMAYE 

FOR 
The 

resurgence 

gROWING 
S rock'n'roll is the 

gest story in 
coming from the Pa 
crfrc Northwest this year, a movement that has been warmly greeted by 
the region's venues. promoters. agents and artists With the advent of 
the new wave. a revitalized interest in local talent has meant revitalized 
business for theatres like Vancouver s Commodore Ballroom and 
Seattle's Edmonds Theatre. which in April began the creative concept of 
combining classic rock movies (like "Rock Around The Clock ") with 
live performances by local rock bands. Vancouver's Perryscope 
productions and Seattle's John Bauer both found success with 
budget concert series featuring non superstars local acts 
with names like Doug & the Slugs. the Pointed Sticks 
(signed to Stiff), the Payolas (A &M), the Cow 
boys. the Moberlys. the Skyboys, the News. 
the Hots, Johnny & the Distractions. the 
Burnside Bombers, Movie Star and 
Baby Gunn are not only finding 
more local work. but major label in 

terest. National fame has found 
Northwest acts Trooper, Chrlliwack, 
Prism. Doucette. Denise McCann. 
Bell & James. and Jell Lorber Fu 

sion, as well as native sons and 
daughters. Heart 

The establishment of Thom 
Belts Mighty Three music empire 
in Seattle was a shot in the arm, 
bringing with it major publish 
ing. production and manage 
ment branches, and a soon to 
be unveiled label and record. 
ing studio. Concerts West 
continues to headquarter 
in the Seattle suburb of 
Bellevue 

Area recording studios reflect the worldwide growth that has contin 
ued undaunted by recession The popularity of environmental studios is 
mirrored in the success of Washington's rural Bear Creek studios; 
Seattle's state-of the.art KayeSmith complex recently hosted Heart 
and will soon record Steve Miller. Eugene, Ore. has recently added two 
new 24 track studios. and Vancouver's Little Mountain continues to 
thrive with the likes of Denise McCann. 

In related activity. Great Britain's Audio Design & Recording has 
moved its U.S. base to Bremerton (near Seattle). The company manu- 
factures signal processing equipment Biamp Systems Inc. has moved 
from Beaverton to Portland to accommodate its continued growth as a 

pro audio equipment manufacturer. arid is venturing into the in- 
ternational export market for the first time 

The strong economy of the area has helped the continuing 
prosperity of distributors and retailers. Companies such 

as Lieberman. headquartered in Portland, have report- 
edly seen accounts grow by 200% since its 1975 open- 
ing. Outside chains are moving in by the droves -Tower, 

Peaches, and Wherehouse are already there with Licorice 
Pizza rumored to be the next entry in the Pacific North. 

west chain sweepstakes. 
The radio community is unanimous in its enthu- 
siasm for the growth and healthy competition in 

the area. Disco remains vibrant, although re 
fleeting the same growing pains and move 

ment towards a broader musical base 
which disco is experiencing worldwide. 
Vancouver, with 55 discos. boasts more 
discos per capita than any other North 

American city 
The following stories shine the 

spotlight on these corners of the Pa- 

cific Northwest's thriving music in- 
dustry, revealing a business as fertile 

and unabatedly growing as the re 
gion'scharacteristic timberland. 

SUSAN PETERSON 
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FROM 

THE SOUNDS OF PHILADELPHIA 

TO 

THE SHORES OF PUGET SOUND 

EAST: 

309 SOUTH BROAD ST. 
PHILADELPHIA, PA 19107 

215- 546 -3510 

THE MIGHTY THREE MUSIC GROUP 

"You'll never forget our tunes" 

Thom Bell, two time Grammy Award winner and 
twice named Billboard Producer Of The Year, has re- 
cently announced expansion of his Seattle -based op- 
eration. Included in his plans are a record label, in- 
creased publishing activity and a stepped -up produc- 
tion schedule for both himself and the other members 
of the Bellboy Productions staff. The label plans are 
currently in negotiation and probably will not be an- 
nounced formally until after the first of the year. 

Thom originally came to Seattle in 1975 to establish 
a West Coast office for the Mighty Three Music Group, 
the publishing company he owns with Kenneth Gamble 
and Leon Huff. For a time his headquarters were on 
the premises of Kaye -Smith Studios in Seattle, and 
among the artists he produced there were Dionne War- 
wick, The Spinners, Johnny Mathis and Elton John, 
whose "Mama Can't Buy You Love" reached the top 
ten this past year. In 1972, 1973 and again in 1974, 
Thom was named Producer Of The Year by NATRA. 
He has won two Grammy's and been nominated for five 
others and was voted Arranger of the Year for 1972, 
1973, 1974 and 1975 by Downbeat Magazine and also 
named Producer Of The Year in 1973 and 1974 by Bill- 
board Magazine. 

Since his arrival in the Northwest, Thom has de- 
voted himself to the development of new songwriters 
and producers for Bellboy Productions and Mighty 
Three Music. His first proteges on both counts were the 
young songwriters and artists Bell & James. Their suc- 
cesses this past year have been phenomenal: (1) A mil- 
lion selling single "Living' It Up (Friday Night)" (2) Two 
strong LPs on A &M Records, the latest being "It's Only 
Make Believe" (3) Co- composership of a movie score- 

WEST: 

117 SOUTH MAIN ST., SUITE 200 
SEATTLE, WA 98104 

206 -682 -5278 

"The Fish That Saved Pittsburgh" and (4) composer - 
ship of both a » 1 adult contemporary single -"Mama 
Can't Buy You Love" by Elton John and a 1 disco 
single -"This Time Baby" by Jackie Moore. 

The soundtrack of "The Fish That Saved Pitts- 
burgh" is the most recent Bellboy production. Released 
in November on Lorimar Records, distributed by CBS, 
it features artists Doc Severinsen, The Spinners, The 
Sylvers, Loretta Lynn, William Hart, The Four Tops, 
Euby Blake, Frankie Bleu, Bell & James and The Thom 
Bell Orchestra. Bellboy Productions will of course be 
the production arm of the new record label and will in- 
corporate the talents of Thom, Ed Martinez (Vice Presi- 
dent), Bell & James and Jack and Kim Robinson, whose 
"Frantique" LP is sweeping Europe. 

Under the guidance of JoDee Omer, Director of 
Operations and Dennis Caldirola, Professional Man- 
ager, the songwriting staff continues to develop. Teddy 
Pendergrass, Lou Rawls, Maxine Nightingale, Todd 
Rundgren, Randy Meisner, Johnny Mathis, Englebert 
Humperdinck, Phyllis Hymen, and The O'Jays have all 
recorded songs from the pens of Mighty Three Music 
Group West writers, and the day is not far off when the 
names of Frankie Bleu, Joe Ericksen, George and 
Shannon will be known throughout the industry. 
Frankie Bleu's sweet tenor can already be heard sing- 
ing with Loretta Lynn on the soundtrack of "The Fish." 
The energy and enthusiasm of these young writers and 
the friendly efficiency of Comptroller Mr. L. Randolph 
Bell, Sr., Executive Secretary Bo Ryan and Receptionist 
Bonnie Davis prove once again that success does in- 
deed breed success and that the pioneer spirit lives on 
here in the land of blue water and Douglas fir trees. 

(Advertisement) 
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Talent Industry 
Revels In Rock 

Resurgence 
By TOM HARRISON 

Wmout 

a doubt Vancouver has asserted itself in the 
Canadton recording industry and is now becoming, 
.in important stop on the concert trail 

Leading the way toward an expanded and health 
ter Western Canadian concert market is Perryscope Produc 
tans. 

Now in its second year of operation. the concert company 
has carried out an aggressive policy of unusual and creative 
booking Last year Perryscope introduced the idea of budget 
concerts as well as the "concert bowl" for medium status acts 
booked into Vancouver's large ice arena. The Coliseum. 

This year Perryscope has attempted to promote new wave 
and other up and Corning acts in the usually ignored cities al 
Calgary and Edmonton. Alberta. the ultimate goal being to 
build the Western Canada market- Through Perryscope and 
the city s own indigenous punk scene. Vancouver has also be 

e come an important stop for any new wave band. and some of 
the company's more noteworthy tnumphs include the break 
ingot Blondie, Devo. Graham Parker and the Rumour. Talking 
Heads and the Clash Perryscope has also been successful 
with the Cars. the Knack. Joe Jackson. Abba (sold out months 
in advance for the 17,500 seater Coliseum) and the road show 
version of Beatlemania which sold out every one of its 24 
shows 

Isle Of Man. whose shows included well- received Coliseum 
dates as the Village People, Little River Band and Heart and 
Successful concerts by Tom Scott. George Benson and many 
Others. also produced the biggest ever concert in Western 
Canada's history when over 40.000 people heard Supertramp 
at Empare Stadium. August 11 Gross ticket sales went up 
slightly from $1 2 million to S1 3 

M M and Associates. a Vancouver based concert company 
that specializes in the secondary marketplace. Set new at 

.. tendance records throughout Western Canada with concert 
tours by Prism. Burton Cummings and Trooper. 

Nostalgia Plus Jazz Promotions has also tried to explore 
new venues tor lazz (which i5 not very strong compared to 
Washington or Oregon) by initiating a concert series at the 
renovated Ridge Theatre (capacity 800) while cautiously moo 

.. ing into loll, music concerts and artist management, Cur 
rent!), Nostalgia Plus is looking to move into 12.14 new mar 
kets across Canada and now manages local jazz musician 
Gary Guthman and Orpheus (from Boston). 

Lastly, the other mayor promoter of imported and local tal 
ent is the Commodore Ballroom. which rarely has a dark day 
Now celebrating its 50th anniversary in the entertainment in 
dustry. the club seats 1.100 and not only books banquets 
rnnventrons and disco parties, but also big bands such as 
Count Basie. blues. Jazz. country. and most of Perryscope's 
punk/new wave acts. 

This summer Bruce Allen Talent Promotions became two 
separate companies operating under one umbrella when 
partner Sam Feldman assumed the ownership of the booking 
agency (the largest in Western Canada) and rechristened n 

S.L. Feldman and Associates Ltd. Under the new agreement 
S.L Feldman also houses Overland Trips, a trucking company 
that has hauled equipment for Heart. Supertramp. Foghat. 
Grateful Dead. Santana and others Feldman also is personal 
manager of Trooper. the Vancouver band whose "Hot Shots' 
greatest hits album sold quadruple platinum and whose fifth 
studio album. "Flying Coburn' (on the MCA label) is repeat 
ing that feat His most recent signing is Doug & the Slugs, the 
hottest unsigned band in Vancouver at the moment and one 
that several labels currently are after 

Bruce Allen has gone into personal management exclu 
srvely. With BTO on the blocks at the moment. he now devotes 
his energy to Prism (a double platinum rock act with three al 
bums). producer Bruce Fairbairn (who has inked a production 
deal with Atlantic and produced Ian Uoyd s comeback album. 
" Goosebumps ). Jim Valiance (a sort of renaissance man of 
the studio whose recent work is CANO'S first English language 
album). Bryan Adams (of some disco fame with-Let Me Take 
You Dancing") and Dogstar (whose first album is due). 

A recent entry into personal management is Pyramid Pro 
ductons whose initial success was Stonebolt. formerly a Para 
chute recording act that will reappear on an as yetto be an 
flounced major label Other Pyramid managed artists are 
Steamer and Harbour Records artists Zingo while the newly 
formed Canadian Booking Agency (C.B.A.) represents acts 
such as the Dale Jacobs Group (two albums on Epic), the 
Wade Brothers (one album on Epic). the Rhythm & Blues All 
Stars (one album on their own label) and mac. Additionally 
Pyramid has two publishing companies -Deep Cove Publish 
ing and Deep Space Music -in house record production. and 
an independent record promotion company. Vortex, which 

(Connnued on page P.N)f " -/ ty 

Tom Harrison i, the musk cr,t,c for the Vancouver Province and 

assistant editor 

Seattle's TKO is managed by Albatross who 
also handle Heart. 

John Bauer books rock acts into PnrtP.ind s Paramount 
On Mushroom Records, Jerry Doucette has 
broken out of Western Canada. 

Portland's Jeff Lorber Fusion are doing well with their first 
Arista lazz LP 

A hot and as -yet unsigned band from Vancouver, Doug & the 
Slugs recently signed a management deal with Sam Feldman 

A part of the rock resurgence. the Moberlys hail from Seattle 
and are booked by Far West. 
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Studios Continue 
`More And Better' 
Streak 

By JIM McCULLAUGH 

Northwest recording studios are taking a back 
seat to no one. 

Activity at the studio level in the Washington, Ore- 
gon and British Columbia geography has been fever 

ish in the past year as the area continues to mushroom into a 

high -level recording mecca. 
Newer 24 -track complexes have and are being erected. 

Existing facilities have advanced their technology base fur- 
ther. And business -stemming from local and national music 
and commericial work- appears to be as strong as it has ever 
been. In fact, business at the studio level appears to be grow. 
ing very rapidly. 

If the music business has felt a pinch this year, at least one 
level of the music industry -recording studios- appears not 
to have been adversely affected. Activity at the recording stu- 
dio level nationally, as well as the Pacific Northwest, would 
seem to be bear that out. 

One changing face in the Pacific Northwest studio business 
has been the departure of Sea -West, the fixed and remote 
business of Rick and Donna Keefer. The pair have moved. 
lock. stock and limiters, to Hawaii where they are converting 
their operation into Sea -West Hawaii. an environmental stu- 
dio located at a beach site outside Honolulu The Sea West re- 

mote truck. a familiar figure on live dates in the Northwest, 
will now cater to island business. 

"Business has been up 504ó over last year," says Manny 
Hadlock of Bear Creek recording studios located in Wood- 
inville, Wash. 

Begun a few years ago, this "environmental" complex lo- 

cated in a reconverted barn some 30 minutes from down. 
town Seattle. recently went from 16. to 24.track and is now 
concentrating more heavily on music. 

Prime electronics include a Quad -Eight Console, MCI tape 

Jim McCuliaugh is Billboards Recording Studios Editor. 

Above, the Producers 
Studio in Eugene, Ore. 
opened in April and has 
been busy ever since. 
Pictured from left are 
studio owner Michael 
Dilley, engineer Steve 
Diamond and producer 
Georges Bouhes. 

Left, environmental stu- 
dio Bear Creek is in rural 
Woodinville. Wash., a 

30 minute drive from 
Seattle. 

machines and JBL monitors. $80.000 worth of signal process- 
ing and related studio equipment has also been added 
recently. 

In fact, business has been so good, adds Hadlock, that a 

second studio is in the offing. 
"We do think of ourselves." indicates Hadlock, -as an envi. 

ronmental or vacation studio. It's very private for clients and 
that's a strong selling point." 

The scenic. farm surroundings are a strong enticement for 
clients as Bear Creek may, in fact, be the leading 'environ- 
mental' complex in the Northwest area. 

"Business has been very solid for us." echoes Leslie Ritter, 
manager of Kaye -Smith Studios in downtown Seattle, per- 
haps the leading state -of- the -art complex in the area. 

The facility has undergone a good deal of equipment and 
acoustical upgrading she notes with both main music rooms. 
A & B. now automated. Studio A is also now set up for dual 24- 
track. Equipment includes API boards, Ampex and 3M tape 

(continued on purr P 1' If r 

Soundsmith Studios in Portland is lumping from 8-track to 

24 track capabilities. 

THE SUMMIT RECORDING STUDIO 

featuring the new 

MCI J H 600 computer automated console 

and 

LEXICON 224 Digital Reverberation 

for the best 24 track recording 
in the Northwest. 

For bookings contact: 

(206) 622 -5175 
or write 

2320 6th Avenue, 
Seattle, WA 98121 

THE OREGON ALTERNATIVE 

PRODUCERS STUDIO 
super creative environment 
excellent studio accoustics 

Featured in db magazine. July 1979 

SPECIAI. RATES AND SERVICES 
FOR ESTABLISHED ARTISTS AND LABELS 
Contact: Michael S. Dilley or Steve Diamond 

,I .fl4) AR4 -lann 
Suite 650 975 Oak Eugene. ÒR97401 
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DOUBLE TEE PROMOTIONS, INC. 

712 S.W. SALMON - SUITE B PORTLAND, OREGON 97205 503- 221 -0288 

Double :Tee Flir 
Concerts 

FROM PORTLAND FOR PORTLAND 

Dave Leiken, President 
Carl Pennington, Vice President 

Chad Debnam, Rhythm & Blues Promotion 
Theresa Gluzinski, Promotion & Publicity 

Virlene Arnold, Office Manager 
Dean McClain, Production Assistant 

AND THE GREAT NORTHWEST 

01471.11E. 

= ti #iif, PLEASURE 
360° Productions, Inc. 

Three Hundred Sixty Music, Inc. (ASCAP) 

Bruce Carter, Tony Collins, Sherman Davis, Donald Hepburn, 
Michael Hepburn, Phil Katie!. Marlon McCain, Nathaniel 
Phillips, Fred Reed, Dennis Springer, Bruce Smith. 

Management: 
Dave Leiken 
Chad Debnam 
503 -221 -0288 
712 S W Salmon - Suite B 

Portland, Oregon 97205 

Personal Appearances: 
William Morris Agency/ 
Peter Sheils 
213 -274 -7451 

Producer - PLEASURE "Future Now" 
Associate Producer - "Watersign" Jeff Lorber 
Co- Producer - 'Soft Space" Jeff Lorber 
Producer, writer, arranger - "Big Apple Rock" Black Ivory 
Arrangements - Bill Summers. Black ivory, Pleasure 
Recording Sessions - Billy Cobham, Ronnie Laws, Side Effect, Gabor 
Szabo. Wayne Henderson, Paradise Express, Bill Summers, Jeff 
Lorber, All- Spice. Johnny Reason, David Oliver, Henry Allen 
(produced by George Benson). Hillary, Bobby Lyle, Navada Michael 
Walden, Esther Phillips, and Roy Ayers 

"MUSIC TO DANCE TO, TO LISTEN TO, TO LOVE TO" 

Tanya Tucker 
Jules & Polar Bears 
Tom Scott /Steve Khan' 
David Bromberg' 
Ralph McTell 
Commander Cody 
Richie Havens 
Gary Ogan 
Flying Burrito Brothers 
Papa John Creach 
Bobby "Blue" Bland 
Kalb? McDonald 
Noel Pointer 
Asleep al the Wheel 
Lenny 8 Squiglones 
Stanley Turrentine 
Mo Bandy 
Yachts 
The Beal 
Tom Paxton 

RESTAURANT 
TAVERN 

CONCERT HALL 
320 S.E. 2nd, Portland, Oregon 

97214 

Pat Metheney ' 
Jeff Lorber 
Wet Willie 
Tom Robinson 
Hoyt Axton Cam Newton 
Robben Ford Dorcette 
New Riders of Purple SageTKO 
Horsiips Gambler 
Ian Matthews Rockets 
Ray Loney Doug Kershaw 
Tower of Power Long John Baldry 
Dixie Dregs Chris de Burgh 
Dennis Springer Elvin Bishop 
James Colton Jose' Feliciano 
Wheatfieid Tal Mahal 
Records Heath Brothers 
Jo Stamply Butterfield /Danko 
Hall & Oats Ian Gomm 
Larry Raspberry 20/20 
Norton Buffalo Dillards 

McGuinn, Clark, Hillman 
Dwight Twilley 
George Thorogood 
Jan Hammer 

Proprietors: Nate Dickinson and Ed Sandoz 
Booking: Double Tee Promotions, Inc. (503) 221 -0288 

OREGON'S ONLY SHOWCASE CLUB 
THANKS FOR A SUPER FIRST YEAR 
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n c ALBIATROSS 

PRODUCTIONS 

When Ken Kinnear first started Albatross Productions 
eight years ago his main activity was owning and oper- 
ating a club called Judge Roy Beans. Kinnear had pur- 
chased the club with two other partners as "a way to 
learn the business." Kinnear says he had always been a 

fan of rock music but when he got home to Seattle as a 

young lieutenant after a three year stint in the army, he 
found it very difficult to hop on the music biz merry -go- 
round. Says Kinnear "most of the doors are closed to 
those of little experience and it was too far from Seattle 
to the William Morris mail room" Always one to do 
things on his own and in his own way Kinnear struck out 
to first get a formal college education, and after 5 years 
at that the practical education began with the purchase 
of Judge Roy Bean's. 

Kinnear says he hired his first band at JRB's by run- 
ning an ad in a local paper, later to discover that there 
were agents from whom one bought bands. Shortly 
thereafter he leased the Moore Theater in Seattle, a 
1500 seat proscenium house built in the 1920's. He then 
set out to establish the club and theater with acts of na- 
tional caliber. At first Kinnear was relegated to promot- 
ing new groups which he did with much success. The 
competition was very tough in the Northwest market 
since Seattle was the hometown of Concerts West and 
the then powerful Northwest Releasing. Kinnear says 
that the new acts were the crack in the competitor's for- 
tress, and it was this crack which led to his initial success. 
"I would spend incredible hours of time researching 
groups that I thought had potential, or those which had 
been overlooked, and then basically gambling on their 
future. I drove the local radio and retail people crazy 
with questions. I would do anything to get my bands on 
new record releases. I was listening to everything that 
came out." 

This practice paid off when Kinnear first heard Bach- 
man Turner Overdrive. "I felt very strongly about the 
group, and knew that they could make it very big. I got to 
know their manager Bruce Allen, and it was right when 
they were first coming down to the States and working 
their first dates in '73. I first promoted them at Judge 

ADVERTISEMENT 
Roy Beans then at the Moore. I then began going to 

other cities like Spokane, Portland, Eugene. First to 

small halls then to bigger ones. I became good friends 

with Bruce and the members of the band and they never 

forgot our early relationship. Later I was able to branch 

out further with them into Montana and the Dakotas. I 

learned a tremendous amount from those dates." 
Kinnear by this time added Dick Adams and Teresa 

Cherry to the staff of Albatross. "The work load was get- 

ting tremendous. I was still going out to see prospective 
groups in clubs for Judge Roy Beans, which was when 

first saw Heart. They were playing in a club in South 

Seattle, it was the week Nancy had joined the band. I 

was totally blown out. I became an instant fan and went 

to see them whenever they came down to Seattle. Later, 

in 1975, while visiting them in a club. we struck up con- 
versation which led to my becoming their manager." 

Another striking example of early intuition is that of at 
Supertramp. Kinnear says he phoned all over England 
trying to find someone who knew something about Su. 
pertramp after hearing the first album as an import. He 
located Dave Margereson who had just left A & Min 
England to manage the band. Kinnear told him about 
the Moore and expressed to him that the would like to 
promote dates. When the band came to the states, Kin. 
near got his shot in Seattle. "The Supertramp relation. 
ship is one which I am particularily proud of. We were 
with them from before the very beginning and now pro- 
mote more dates than any other single promoter in the 
country." 

Kinnear has spent much of his time in the manage- 
ment division since signing Heart. He says that his expe- 
rience gained as a concert promoter has been invalu- 
able in the development of Hearts career. "There are 
many direct correlations between management and 
concert Promotion, says Kinnear. "Concert promotion 

also forces you to keep in touch with what is going on at 

a street level which helps to identify what it is that people 
want and are buying. In the area of cutting personal ap- 

pearance deals for Heart our concert experience gives 

me insight that is simply impossible to attain in any other. 
manner." 

- --------.+r.s 
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In addition to managing a number of music acts and 
producing and promoting concerts, Albatross annually 
sponsors the Puget Sound Music Awards, in Seattle. 
Early in December, Seattle radio listeners are encour- 
aged to vote for their favorite artists, records, and con- 
certs. The New Years Eve concert, this year featuring 
FOREIGNER. has become an event each year since 
rock luminaries, who are winners, often attend the show 
and surprise the audience by receiving their award 
plaques in person. Albatross Productions is also pub- 
lishing a classy new magazine for Northwest music fans 
called BACKSTAGE NORTHWEST. Aimed primarily at 
young people, each issue is printed in a gloss paper 
magazine format to ensure excellent photo reproduc 
tions, and features interviews, Informative articles on the 
hottest rock groups around, record reviews. and articles 
of interest. 

Albatross' own "backstage" scene takes place in the 
company headquarters currently located in a suburb of 

ADVERTISEMENT 

south Seattle. Step inside the door to find a team of thir- 

teen employees involved with the complexities of pro- 

moting concerts, managing groups and keeping records 

of all the financial and organizational activity. While vis- 

iting Albatross you realize two things; departments are 

designed to overlap. interconnect and merge into other 
departments. Second, there's a strong sense of rapport 
among the employees; everyone you talk to seems to 

genuinely enjoy working there. 
As the Moore began to blossom Albatross started 

doing shows in Seattle's Paramount Theater and in time 

as the new acts grew so did the company to one of ma- 

jor status of the Northwest, promoting over 200 shows a 

year with virtually all of the leading entertainers of the 

industry. The concert production is now headed by Paul 

Meres who joined Albatross 3 years ago. 

ALBATROSS PRODUCTIONS 

Geographically, Albatross Production's reach is ex- 

tensive. They pr1rre chn*ex thrn bP pacific 

1 
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Northwest; Washington, Oregon, Idaho, Montana, Colo. 
rado, Wyoming. North & South Dakota. Arizona and 
two provinces in Western Canada: Alberta and British r Columbia The type of music Albatross sponsors is simi 
lanly broad. "We produce many rock shows.' says Paul 
Mercs. but we are also jazz (ans. Recently, we covered 
the popular music spectrum by promoting such diverse 
music as the heavy rock of Blue Oyster Cult to the Jazz of 
Pat Metheny" Mercs' job entails being responsible for 
all operations of Albatross Productions concentrating 
mainly on acquinng the talent that Albatross Produc 
ttons promotes, then overseeing the operations that en 
sure the success of the event He has been in the concert 
business for seven years originally in Vancouver, B C , 

where he founded Isle of Man Productions and where 
he still maintains a very active office It was three years 
ago that he moved to Seattle to cement a long time rela- 
tionship with Ken Kinnear and to take over the day to 
day operations of the concert division at Albatross as 
Ken Kinnear became more involved in group manage- 
ment. 

Mercs is extremely pleased with the progress of Alba- 
.,, tross Productions "I feel that as we have expanded we 

have been fortunate to bung new people into our organ - 
ization with the same type of spirit and determination 
that has been with us from the beginning to succeed to 
the utmost as a concert company in the Northwest " 

Lars Sorensen. Production Coordinator at Albatross, 
works in conjunction with Mercs in deciding which acts 
to promote. but it is his job to arrange the details of the 
show- Generally. Sorensen, Mercs and Cathy Harker 
:media buyer) meet with Kinnear weeks in advance of 
the shows date to work out a marketing angle for pro- 
moting the act. Mercs explains Albatross' main market- 
ing concern "We try to come up with something special 
or unusual. a 'hook' so to speak that will make the show 
more than just another concert. We recently put to 
gether a phenomenal promotion around our Seattle 
Judas Priest show. We had onginally scheduled them to 
play a 3000 seater. but by working with radio station 
KZOK and the group we moved the show to the 15,(10) 
seat Seattle Coliseum. A sponsor underwrote the ex- 

penses of the show as part of KZOK's "Rocktober" cele- 
bration. We printed a six dollar ticket once on the tickets 
and then the station gave away approximately 1200 tick- 
ets a day which had been in effect -purchased." The give 
away location was moved daily and it was such a hot 

or item that it never took more than 10 minutes to give 
away the 1200 tickets. By having a normal ticket price on 
the ticket we kept the group from having a "cheap show" 
or low ticket price connotation attached to the show. As 
it turned out the tickets were in such demand the tickets 

v were even being scalped the night of the show. KZOK 
broadcast the show live and is now playing a live cut of 
the show in hot rotation In short it was an example of all 
parties involved: the promoter, manager, artist, agent 
and radio working very closely together to make a real 
event out of what could have been "just another show." 
We constantly try to think of new approaches, special 
combinations, what about having this group play in a 

particular venue. for example. Our objective is to create 
something with every show, rather than just "tune the 
crank" Sorensen adds: "we try to apply this to every as 
pets of the show It's my responsibility as Production 
Coordinator to make sure everything runs smoothly 
book the hall, and set up backstage security At the end 
of the night, I handle the settlement with the acts man- 
ager. But I try to do more. We want the group to remem 
ber Seattle. We've all been on the road: we know what 
it's like. The extra touches really matter, especially when 
groups stay in a city an average of only 20 hours." The 
production team puts a lot of effort and thought into 
making each group feel at home. 

ADVERTISEMENT 
The third member of the production group at A 

tross, Cathy Harker is In charge of spreading the won 
by press releases to the media and the public. Harker 
also orders tickets for upcoming shows and coordinates 
tickets sales with the outlets Together with Paul Mercs, 
she works out an advertising budget relative to the size 

of the show, which determines how far -reaching the 
campaign will be. Radio. newspaper. announcement, 
poster Cathy is also responsible for coordinating adver- 
tising and articles for Albatross' new publication, BACK. 
STAGE NORTHWEST. 

ALBATROSS MANAGEMENT 
The management side of the company first began to 
take shape after Ken Kinnear signed Heart for manage. 
ment in 1976 Since then. the roster of groups managed 
by Albatross has grown to five. Besides Heart, Albatross 
manages the power rock group TKO. keyboard strong 
progressive Dixon House. and L.A. based singer -song 
writer Lisa Nemzo. The most recent addition to Alba- 
tross Management is one of Seattle's hottest and excit 

ing new bands. The Torpedos. The group has served as 
opening act on a number of concert dates with The 
Knack on their current tour in the Southwest. 

Another new face at Albatross Management is Jon 
Kertzer, who will directly assist in the management of 
The Torpedos so that this young, upcoming band will re- 

ceive the personal attention they need. Kertzer was a 
well known radio personality at KZAM and most recently 
worked as a local promotion man for CBS records. 

With Albatross since 1971. Dick Adams now directs 
the tours for the groups under Albatross Management. 
As Tour Manager. he schools all the groups' road man- 
agers in the ways of the road, instructing them on how to 
deaf with and account of all the money. Adams teaches 
from experience: he serves as road manager on Heart 
Tours. Months before a tour sets out of the road, Dick 
Adams plots the route of travel with the help of the 
group's booking agency. He contracts crew buses. and 
the 'semis' which transport the group's equipment from 
place to place (When he's on the road with Heart, 
Adams oversees a massive enterpnse, moving 40+ 
people in and out of town.) In less hectic times when 
Heart is al home, Dick Adams researches and recom 

mends equipment purchases for the stage productions 
of all the groups Dick also directs Aerostar Travel. Inc. a 

corporation which leases out a Grumman Gulfstream I 

(G -I) aircraft for group travel. Chosen for its impeccable 
safety record. This turboprop jet offers flexibility, luxury 
and comfort. With capacity up to 14 passengers plus 
crew, it is the ideal touring aircraft, complete with lavish 
entertainment systems. Recent clients include Joni 
Mitchell, Jimmy Buffet. and Dan Fogleberg. Adams' re 
sponsibilities also stretch into Albatross' production 
side. He assists in many Albatross productions as a pro. 
mater's representative. He enjoys attending shows fre- 

quently since it keeps him current with what is new in mu- 

sic 

Another team mate in Albatross management is Pub - 
licist Kelly Curtis He sets up publicity for all Albatross. 
managed groups, Including Heart, (whom he accom- 
panies on the road) Prior to a group going on lour. Cur - 

ADVERTISEMENT 

lis arranges all aspects of tour publicity. which emcom- 
passes setting up interviews, radio station appearances 
and photo sessions. The well- thumbed stack of maga. 

zines on his desk every week shows that he has been 
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scanning every major music publication for items about 
the company's groups, while also keeping himself up to 
date on the music scene. Kelly Curtis oversees publica- 
tion of group's newsletters to their fans and also collects 

and catalogues photos and slides of each group. BACK- 
STAGE NORTHWEST utilizes Curtis' talents as their 

ADVERTISEMENT 
tion. Maureen Cherry, (Teresa's sister) handles all ac- 

counting functions for Heart, Donna Dean deals with 

receipts from concerts promoted by Albatross as well as 

Aerostar Travel and Albatross Management, & Cindy 
Johnson handles the various functions for TKO and 

Dixon House, & The Torpedos. As office manager, 

Teresa takes care of insurance programs, company pol- 

icies. and major purchasing functions. 

Suzie Walsh, Ken Kinnear's assistant speaks enthusi- 

astically about Albatross' new headquarters now under 

construction near Seattle's Southcenter. "We've out- 

grown our present location such, that hiring additional 

personnel is an impossibility. The new offices we're 

building (Southcenter 6300 Bldg.) will be more suited 

for the growth we've attained now and the years to 

come." 

photo editor. He also works in conjunction with the Al- 
batross production department to help search out qual- 
ity items for merchandising. Curtis is the house general- 
ist, equally capable in each diverse aspect of his job. 

Albatross Receptionist Su Creson's desk is the hub of 
the office. She coordinates office activity, keeping track 
of everyone, connecting them with phone calls. In her 
spare moments, she sifts through Heart's fan mail, an- 

swering requests to join the fan club, recording each 
member's name. 

Teresa Cherry controller and office manager has 
worked with Kinnear since Albatross' inception. Teresa 
is considered the company historian and has worked in 
all the various aspects of concert promotion. As Alba- 
tross grew the need for a complete accounting depart- 
ment was more in demand. Teresa along with three 
other bookkeepers handle the accounts and distribu- 

From her new office Susie will continue to assist Ken 
in all facets of his business activities. She is Ken's con- 
tact with office personnel, artists, and business associ- 

ates when business takes Ken outside Seattle. Within 
those responsibilities a major portion of her time is 

spent coordinating travel arrangements for upcoming 
tours. Travel arrangements for a group of Heart's stat- 
ure must be thought out and well planned months in ad- 

vance. "Heart's road crew is comprised of people from 
various cities in the U.S.; getting everyone to the same 
city, on the same date at roughly the same time, requires 
knowledge of all of the variables. Handling a tour for our 
other acts can be done in a relatively short period of 
time since you aren't dealing with such a large crew, and: 
over the years we have accumulated enough data to 
know what hotel to go to in which city." Once a tour is in 
progress Suzie acts as a trouble shooter for road per- 
sonnel. If a problem occurs on tour that is better han- 
dled by the office, Suzie starts the ball rolling to get the 
problem solved. 

Susie also coordinates label copy and artwork for new 
album releases, catalogues material for publishing and 
works on new ideas for new product endorsements. And 
at present is working closely with the contractor and ar- 
chitect on ideas for the interior of their new office build- 
ing. 

INTERVIEW WITH KEN KINNEAR 

Q. AFTER THIS INSIDE LOOK INTO YOUR OR. 

GANIZATION, IT SEEMS TO US ALBATROSS 
PRODUCTIONS IS GROWING NOW AT A RATE 
SIMILAR TO WHEN YOU FIRST BEGAN THE 
COMPANY? 

KK: It's true, we are expanding. Everyone here is look. 
ing forward to February when we can move into 

our new office building. Right now, we are in the 

process of reorganization, redefining the scope of 
various jobs. Our biggest challenge is continuing to 

function with efficiency during this period of transi- 

tion. I am shifting the weight of my responsibilities 

more towards the management side of the busi- 

ness ... by desire and necessity. I like to spend 

most of my time working with our groups and now 

that we have delegated more responsibility to our 

production dept. I'm able to do that. 
Q: WHAT PARTICULARLY FASCINATES YOU 

ABOUT MANAGEMENT? 
KK: We manage groups who are at vastly different lev- 

els in their careers. Some are just starting out. 

Some have met with great success. Different scales 

require different kinds of thought. different ap- 

proaches. I like the challenge at both ends of the 

spectrum. 
Q: ALBATROSS IS A RELATIVELY SMALL COM- 

PANY, BUT STRIKES US AS AN EFFICIENT, 
SUCCESSFUL, TIGHT SHIP. IS THERE ANY 

REASON IT APPARENTLY WORKS SO WELL? 

KK: Not anyone reason. The first rule in this business is 

that there are no rules. You just try things and 

sometimes they work. One thing I have seen, 

though is that in big companies, there is too often 
a real deterioration of efficiency. When someone 

else does something for you, the likelihood of it 

getting done correctly is diminished. I call it the law 

of diminishing likelihood. The further you pass some- 

thing down the line, the fewer the chances are that 

it will be completed exactly as it was intented Our big- 

gest enemies are compartmentalization and spe. 

cialization. That's why we try to have broad job defi- 

nitions so that everyone is involved in many areas 

but still within a framework of efficient organizes. 

tional structure. That way, a job can still get done if 

someone is gone. 

Q: DO YOU CHOOSE YOUR PEOPLE ACCORD- 
ING TO ANY PARTICULAR GUIDELINES? 

KK: Generally, I hire someone for attitude and poten- 
tial rather than for previous experience. With appti- 

tude and willingness, a person can learn the job. I 

think if you give someone the responsibility to do 

well, he will. This hiring policy applies to everyone 

connected with Albatross. That's how we put to- 

gether our road crews as well. We look fora certain 

uniformity in personality and we always come up 

with a group that works hard together and likes 

their job. You also get a lot of loyalty which, espe- 

cially for all of us, is the sense of fulfillment we get 
If that isn't there, it's not worth the effort. 

ADVERTISEMENT 

With record sales in excess of 10 million units and a 

reputation for one of the best live performances in rock 

n' roll, Heart is the most successful band to ever come 

out of the Northwest. The story is as unconventional as 

the band itself. Fronted by the Wilson sisters, Ann & 

Nancy, Heart recorded their first album DreambootAn- 
nie (1975) with Mushroom Records. a small independ 
ent label based in Vancouver. Canada. The group was 

residing in Vancouver, playing the club circuit when pro- 

ducer Mike Flicker discovered the band playing around 

town and signed them to make a record. Shortly there 

after. the band made a deal with Ken Kinnear to man- 

age them. For awhile, Heart went through a very difficult 

period as they recorded by day and played the clubs at 

night to keep them financially bouyant. But as time 

would tell the record was a gem. (Dreamboat Annie 

eventually went triple platinum.) Unfortunately, disa- 

greements and troubles with Mushroom Records fol- 

lowed, which eventually exploded into a fierce legal 

battle. When the smoke cleared, Heart had settled with 

Mushroom and signed with CBS west coast based Por- 

trait Records. By 1977 family ties, logistics and oper- 

ational opportunities drew them back to Seattle, the city 

where most of the group had grown up. Recording for 

the album to follow would be done in Seattle. Heart be- 

gan work on their long- awaited second album, Little 
Queen, Magazine and Dog & Butterfly followed the 

precedent set by Dreamboat Annie by all going multi- 

www.americanradiohistory.com

www.americanradiohistory.com


ADVERTISEMENT 

firmly establishing Heart as a significant force 
In rock n' roll 

Even though this kind of success would enable them 
to live just about anywhere. everyone in Heart chooses 
to stay in the Seattle area (Rock colleague Stew Miller 
lives and records here. too.) And there exists a great ex- 
change of loyalty between the group and their North- 

. west fans. Not only do Heart records sell well here. 
leach album has sold more than 100.000 units in the 
Seattle areal the group is a mainstay of the local concert 
scene. When Heart plays Seattle. It Is An Event Last 
Christmas they enjoyed record -setting attendance at 
their 3 -sold out shows in the Seattle Center Colisem. 

Hean has a very strong base in personal appear 
antes. Just as Heart's music covers the musical spec 
trum from seanng rock n' roll to delicate ballads, the live 
show is both exciting and moving. Each musician is a 

versatile and precise performer. Instead of only working 
in the largest. most lucrative cities. Heart enjoys touring 
all areas of the country and playing to their many fans in 
smaller towns 

Last summer the group went to Japan for their first 
visit. when they performed with other American groups 
including the Beach Boys and Firefall for enormous 

r crowds at the two day Japan Jam held outdoors at Eno 
shima Beach. outside of Tokyo. In Kyoto, the last out- 
door concert of their Japan tour, came frighteningly 
close to disaster. A very heavy, almost instantaneous 
monsoon downpour burdened the portable roof above 
the stage with tons of water and the roof gave way. For- 
tunately. all of the group was able to run out of the way 
in time. and the only loss was smashed wet equipment 

After the Japan tour. the band returned to the calmer 
environs of Kaye -Smith studios where they are currently 
laying down tracks for their fifth album titled Bebe Le 
Strange. The new record will especially point out the ver- 
satility of the musicians in Heart. Drummer Michael De- 
rosier continues to prove on this album that he is equally 
expert at fiery pounding on the heaviest rock songs as 
well as restrained punctuation just at the nght moments 
in the softer tunes. Steve Fossen. the group's bass 
player, has been experimenting on this album with dif- 
ferent bass sounds on a variety of bass guitars from his 
extensive collection Howard Leese and Nancy Wilson 
are each taking a large role as electnc guitarists for the 
band (Guitanst Roger Fisher recently left the group to 
pursue a solo career.) Howard also has contributed un- 

usual synthesizer tracks to various songs which he de- 

vised on his polyphonic synthesizer. As Heart's most 
theoretically schooled musician, he has written all the 

parts for the saxophones in a song called "Even It Up." 
This album is the first time Heart has ever used reed in- 

struments Nancy Wilson takes a much more active role 
on the electric guitar on Bebe Le Strange. Her exquisite 
acoustic guitar playing of course, is present too. and this 
time Nancy says she will make her piano debut on vinyl. 
Besides her incomparable vocals, lead singer Ann Wil- 
son contributes some piano on the album and also plays 
bass guitar on a few cuts. 

Heart has made a conscious decision not to "rush an 
album out for Christmas." As a result of their hard work. 
the band is now in a position for the first time in their 
career to take the needed time to craft an album to meet 
their standards They are able to select their best mate 
nal and help it evolve into the well wrought songs they 
are known for This approach has filled the group with a 

sense of freshness and positive energy. They are in the 
midst of planning their "World Tour Eighty," The tour 
will continue to reinforce the strong draw and appeal of 
their personal appearances. An entirely new show is 

planned: a newly designed stage, and a brand new set of 
songs. Heart's 1980 show will be reflective of their new 
music. the band's current direction. and the times. An- 
other aspect adding to the sense of a newness in the 
band is the fact that, coincidentally. both Ann and Nancy 

ADVERTISEMENT 

have recently called it quits with their boyfriends of many 
years. 

Heart's immediate plans also include making their 
third film. A film was made coinciding with both the al- 

bums, Little Queen & Dog & Butterfly. These were 
made by the band, and were shown world wide receiving 
accolades for the professional. indepth approach taken. 
The next film will depart from the traditional. documen- 
tary form of most films about rock groups. It will be 

something very different, highly creative. but still pro- 
duced with the same high quality associated with Heart. 

So far Ann Wilson has only appeared in the films 
made by her band But she has received numerous of- 

fers to appear in other films. Her dedication as a musi 
cian is full time enterprise however, and she is kept ex- 

tremely busy fulfilling this career. Ann is extraordinarily 
photogenic and this in combination with her dynamic 
personality and dramatic flair would make for a unique 
and fascinating person on the screen. 

With Bebe Le Strange due to be released Valentine's 
Day, 1980, Heart is busy preparing everything they have 

in store for the 80's In keeping with their uncon- 
ventional tradition and character, they will undoubtedly 
continue to surprise fully ... but always from within the 

framework of their high standards. 
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A resurgence of rock with more than a nudge toward the 
harder versions Is currently dominating radio from 
British Columbia to the lower reaches of Oregon's 
Willamette Valley. Its difficult to pin point defini- 

tions. most station spokesmen agree, because the lines be 

tween AOR. Top 40, and MOR have been worn pretty thin and 
crossover has become a way of life The general trend. how 
ever, is definitely in the direction of harder sound. 

Bob Miller, new program director for KEX in Portland, for- 

merly of WGNT in Huntington, W. Va.. is philosophic about the 
fluctuating trends. Music. he believes. follows the news. "You 
can look at the headlines and predict pretty much what to 

morrow's music is going to be," he says. He points to the Viet- 

nam protest days and the emergence of the fuzz guitar. the 
balladeenng, the folk song and other music of the era. Con. 

frast that, he says, with the economic concerns of today, infla- 
tion the uncertainties of maintaining a way of life. The spin 
off. he maintains. is harder sound, a sort of toughening of the 
spirit, the resurgence of rock'n'roll. Everybody isn't into it 

with both feet, to be sure (Miller's own KEX. for example), but 
the general trend is obvious. 

There's a lot more attention being paid to format in the Pa 

cific Northwest than has been the case in past years Through. 
out the region there's a general tightening up, but in some 
areas (particularly Portland) some abrupt switches have 
taken place. 

In the Portland market more format changes took place 
within a recent period of six weeks than had occured over a 

period of years previously KYTE -AM went from rock to coun 
try and its FM station from country to Top 40. Both stations 
were down in the charts and a reappraisal was called tor. "In- 
(locations are that we're reaching a tot more people," says Re 

becca Ellison, assistant to the stations' general manager. In 
Portland, too, KJIB, the FM counterpart of KWJJ, has made 
the abrupt conversion from beautiful music to country, a for- 
mat that has been kind to its AM station for many years. The 

Pressing CFUN for dominance in Vancouver is CKLG. Visiting 
he station are members of Heart. From left are Don Stevens, 

Mike Derosier (standing), Nancy Wilson and Roger Fisher. 

emphasis on FM, however, says program director Chris 
Adams, will be on what he terms "beautiful country." Joining 
the jockeying for a more favorable position in the Portland 
market is KMJK (Magic) which has gone from mellow rock to 
Top 40. The station was purchased by Southern Broadcasting 
in June. "The format restructuring process," says John 
Shomby, program director, who came to KMJK recently from 
WKXX in Birmingham. Ala., is an indication that competition 
is hardening up in the Portland area. The end result, he says, 
will be "the separation of the men from the boys." Stations 
with better than average staffs and with more money to 
spend. he predicts will come out of the scramble on top. 

Radio KISN, which has been silent since 1976 when the FCC 

lifted its license, will be back on the air sometime between 

Dec. 1 and Jan. 1. it is announced by Bob Simmons, part 
owner. who will serve as program director of the reactivated 

station. Simmons was a former program director of KOME, 

San Jose, Calif. and was also with KSAN in San Francisco. An, 
other partner is Bill Failing, sales manager at KISN when it 

lost its license and later sales manager at KXL. A new corpora. 
Lion was formed to activate the station. It will operate on 

5,000 watts, 24 hours a day. and its format will be adult rock. 

KIXI in Seattle, which has been beautiful music on both its 

AM and FM stations. recently switched to adult contemporary 
on FM. An 84% gain in the 25.34 age group as a result of the 
transition is reported by Penny Tucker. operations manager, 
although, she concedes, the older demographics have 
dropped off. There have been few outright format changes in 

the SeattleTacoma Everett market area, but most stations 
are giving more than usual attention to the impact of their 
music programming. 

KOMO, the top -rated station in the area for many years. got 

a jolt in the last ratings when it relinquished its leadership to 
KIRO AM, No. 1 in the market, and KIROFM, number two. 

KIRO -AM lists its music as Top 40, but. according to Vic Bre 
mer, news and program manager, music is simply a relaxant 
for the station. The emphasis is on news and sports. "We are 
reexamining our music," says KOMO's stations manager, 
Monty Grau. "There may be some tightening up, but we don't 
anticipate any format changes," he adds. KOMO plays a wide 
range of music -a lot of contemporary. plus old standards 
and, although its category is listed as adult contemporary, it 

adheres to no specialized format. KIRO's ascendency in the 

market is generally attributed to its recent acquisition of the 

Seattle Super Sonics but Grau has reservations. -I'm not so 

sure they wouldn't be up there anyhow," he observes. 
Vancouver, B.C. is pretty much caught up in the new wave 

enthusiasm and there hasn't been much in the way of format 
changing. C-FUN, with adult contemporary, is the market 

!( onrinued on page PNtY-12) 

Studios Streak 
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Ú machines and Altec 604E monitors with Mastering Lab cross- 
over. 

The studio, adds Ritter, has also added an extensive array 
of outboard equipment, including a BTX synchronizer for 
tape machine lock -up. 

Heart has been workingon its upcoming Epic LP at the facil- 
ity while other recent clients have included Chiliwack for 
Mushroom and Lisa Nemzo for Portrait. 

Kaye -Smith's Studio C rs also being re-modeled for Steve 
Miller who is also doing work on his upcoming Capitol LP 
there. And the operation's film department, which specializes 
in commercial work, has also seen a strong surge in business 
activity. 

A major newer complex in the Seattle area is Summit Stu 
dios in the downtown area at the site of the former Electronic 
Music Box, an 8-track facility. 

Principal is Tom Martin, an ex-L.A. studio musician and en 
gmeer. 

The studio is a 24-track MCI-equipped (including an MCI 
JH600 Series console) one and Martin adds that he is consid- 
ering two more rooms later on in a nearby area. 

Martin adds that he wants the 2,500 square foot operation 
to focus primarily on music. 

"Seattle seemed like a viable place to be as well as a grow. 
ing music market." states Martin. 

Activity has been feverish at the Holden Hamilton & Rob 
erts complex in Seattle, according to Herb Holden, Jr. In addi- 
tion to three rooms the facility has a tape duplicating wmgand 
is also affiliated with Lightship Records. 

"I believe we are the largest tape duplicating facility in the 
Northwest," explains Holden, "as well as one of the largest 
givers of recording classes for prospective engineers and pro- 
ducers." 

Recently the 16- track, multiple room complex has com 
pleted an LP for Paul Revere & the Raiders as well an artist on 
the Lightship label -Greg Shelley's "He's The One " -which 
was also produced by Herb Hamilton, Jr. 

According to Ed Rhienhart, who is helming Lightship Rec. 
ords in Los Angeles, the Shelley record has been meeting with 
initial success and acceptance with close to 300 radio stations 
in the contemporary Christian music field airing it. 

Rhienhart indicates he is interested in developing North 
west talent further with Lightship and believes the label has 
already emerged as a major entity in the contemporary Chris- 
tian field. 

"The local music market," adds Holden. "is more healthy 
than it' - , - -. ;,, . - wher -thso nd is 

as good and competitive as you'll find it, are contributing to 
the strength of the market." 

Also under the Holden Hamilton & Roberts creative produc. 
tions umbrellas Action Sports Records, a spoken word /mu- 
sic series that features such important sports figures as L.A. 
Dodger manager Tom Lasorda and Dallas Cowboy coach Tom 
Landry talking to young people. 

One indicator on the exploding Oregon recording studio 
market is that Eugene -not even the major city in the state - 
has two new 24 -track complexes. They include Producer's 
Studio and Triad Recording Studio. 

According to Triad's Don Ross, the facility has been 24- 
track for the past six months and includes such equipment as 
Ampex, Studer, JBL and a Tangent console. Originally an 8- 
tracker, Ross indicates that the decision was made to go 24 
rather than 16. 

"It's surprising," he says, "how many local music groups 
we have done so far since going 24-track. There are any num- 
ber of bands in the area that are close to major record label 
deals. The music scene here is really happening. We want to 
concentrate on album masters although we do commercial 
work as well. 

Producer's Studio opened in April of this year in Eugene 
and has been surging ever since, according to principal Mike 
Diltey. 

Equipment includes a Spectrasonics board, Ampex 24. 
track and 2-track machines and JBL monitors. 

"In some senses," says Dilley, "we built a complex like this 
in financially the wrong place but artistically the right place. f 

believe as time goes by the music scene in Eugene as well as 
Oregon and the entire Pacific Northwest will continue to grow. 
Slowly but surely there will be an emergence into a major mu- 
sic market." 

Business in existing Portland studios has been strong, ac 
cording to operators there and in surrounding areas. 

Says Russ Gorshne of Portland's Rex Recordings: "Bust 
ness has been excellent. We have been swamped. for ex- 
ample. with commerical and audio /visual work." 

Equipment at the 16- tracker includes a Neotek board. 
"The music scene is really amazingly good," he says, "par 

titularly for fusion jazz." 
The Rex umbrella also includes Sunny Day Productions with 

Gorsline indicating he is active as a producer. 
Recording Associates' Jay Webster indicates his Portland 

24- tracker is seeing plus business as the facility has under- 
gone significant equipment and acoustical upgrading in the 
past year. 

"Business has been excellent." he indicates, "with the fa- 
cility catering to much music work." Recording Associates 
also conducts extensive recordin enineerin_ classes and 

has also been involved with various professional audio equip- 
ment manufacturers, such as Ampex, for r &d. 

And a new studio on the Portland scene is Soundsmith, lo- 

cated in a house, according to principal David Tower. An 

8-tracker now, Tower indicates he will be 24.track shortly at 

his 2.500 square-foot complex and will aggressively go after 

music business. He's already gotten involved in radio syndi. 

eating shows that embrace local Northwest talent. 
Spectrum Studios in Portland, a 16.track facility. is alsoin- 

dicating plus business. 
Across the river in Vancouver, Wash., Gene Breedeen's Rip. 

cord Recording Studio is also reporting brisk business, 
In fact, the studio, according to Breedeen, was the site of 

the Jeff Lorber Fusion's "Water Sign" (a top 10 jazz LP) on 

Arista and will be the site of that group's next LP. And Breed - 

een is also still active as a producer having recently gone in the 

studio with country artist Red Simpson on the Nashville Key 

Records label. 
Equipment at Ripcord includes a custom Eltek board, Am. 

pex tape machines and JBL monitors. 
And if the Washington and Oregon markets have been jum- 

ping studio-wise-Vancouver, British Columbia has been a 

hotbed of studio action also, according to Bob Brooks. man 
ager of the Little Mountain Sound Co. 

"There must be at least 15 to 25 newer multitrack roomsin 
the area within the past year or so," says Brooks. 

The tour studio, 24.track complex of Little Mountain, indi 

cates Brooks, has been as active as it has ever been. 

"I think we have proved ourselves as a rock'n'roll studio." 
he says. 

But the studio has been catering to more than just 

rock'n'roll, he adds, with diversification a key to the open 

ation's success. 
In addition to rock, and new wave, Little Mountain is host- 

ing agency production work and boasts a level of technical so- 

phistication not found in most Northwest Studios. 
"We've been Neve for five years," says Brooks, "and we've 

got Studer 24 tracks in both A and B. The Little Mountain 
staff is now up to nearly 30 people, he adds. Recent clients 

have included Survivor, tan Lloyd and Denise McCann. 

Carlton Lee, studio manager of Total Sound West, Ltd.. 

echoes Brooks' observations. 
"There's a lot of talent still to come out of Vancouver," says 

Lee, "that will make a national and international impact. Our 

business has been surging." 
Through its production arm, Pacific West Productions, 

which is assigned to Columbia Records (Canada) Ltd., the fa- 

cility has been completing LPs for the label with another two 

on the drawing board. 

The 16.track y()udio is moving to upgrade 24-track 
Shortly, conclu `As Lee. 
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Marketers View 
Growth With 

Tempered Optimism 
By KEN FITZGERALD 

P" iI, Northwest music dealers are looking to the Loin 
mg holiday season with a sense of optimism tern 
pared somewhat by the memory of what happened as 
last year drew to a close Despite talk of recession and 

the ever enfolding fog of inflation, the Northwest economy 
continues strong and, in the Seattle area particularly, is as 
suming boom proportions. 

-The Pacific Northwest today is probably the healthiest 
merket in the country. says Bob Phillips. market coordinator 
for Polygram Distributing. Inc in Seattle. "This area." he 
adds. "suffered least during the July August slowdown. We r did see a dip in sales. but we came out of it better than any 
other area of the country " 

Bonnie McKassey. RCA Seattle branch manager, echoes 
Phillips' confidence The market. especially in the Puget 
Sound area. she says. is growing by leaps and bounds and, 

ea "you're going to see a tremendous growth in retail sales' 
"It has been a very good year and the future looks good." 

says Nancy Fakk, assistant manager of A & A Records & 
Tapes. Vancouver. B C Bud Farquaharson. director of B C 

operations for Pirdoff Record Sales Ltd observes, however. 
that. although sales are up, they aren't up as much as they 
should be 

Ron Peterson. Northwest regional manager for Liberman 
Enterprises. Inc. headquartered in Portland, feels that his 
company's growth. after only lour years in the area, is indica. 
tree of the region's potential Since 1975 Lieberman has 
tnpled its office and warehouse space and has seen its ac 
count roster expand from about 75 to over 450 

The promise of Pacific Northwest growth capability is not 
passing unnoticed by those outside the region 'I get numer 
ous calls from firms in California and elsewhere inquiring 

xen Fogeraid a a freelance ante, and publications edilor w Port 
laid Oregon 

Members of the Pat Travers Band loin KZOK and Music Market 
staffs at the Music Market store in Burlen. Washington 

.about the situation here ." says RCA's Mchassey Other North 
west distributors report the same interest. 

Confirming the potential promise of the areas the already 
pronounced influx of outside chains. One of the biggies. 
Wherehouse, has opened three stores, in Olympia, Bellevue 
and Tukwila. Wash. and is planning a Vancouver. Wash open 
ing soon. Both Tower and Peaches invaded the Seattle area a 

few years back and are happy with the results. Peaches now 
has two stores and Tower. four Another move northward 
from California is expected from Licorice Pizza and other 
chains are said to be considering the Northwest potential. 

Location, as always. plays an important role in Pacific 
Northwest music retailing. Mall locations are getting the lion's 
share of traffic and sales and, in many instances. weather 
emergencies such as the gas crunch and inflationary factors 
better than their tree standing cousins Kelly's Record City in 

Vancouver, B.0 . with 20 franchised arid !U company owned 
stores in British Columbia and the Yukon, has a mixture of 
free standing and mall stores. Bob Hodgson, national man 
ager of the Vancouver-based 101 store coast to coast chain, 
however, isn't sure there's a mall advantage "Any advantage 
in a mall location is eaten up by higher rental cost." he says 
"We set a ceiling on percentages," he notes. 

The higher volume of mall stores is not surprising to Lieber. 
man's Ron Peterson. "After all." he says. "the malls are mov 
ing out to where the people are " A firm believer in mall loca 
lions is Dick Juslham. co owner of D.J 's Sound City, Inc 
which has 17 outlets in Washington, Oregon, Idaho and 
Hawaii, all mall stores. "The bodies are there," he explains. 
Justham notes that. despite a general industry decline of 
some 25% over the past year, D.J.'s was up 6% to 7% He 
thinks the mall locations are a strong factor in the chain's 
growth. D.J.'s corporate headquarters moved recently into a 

handsome 50,000 squarefoot office and warehouse facility in 

the huge Southcenter shopping complex in Seattle. 
For the most part, there seems to be a decline in disco 

throughout the Northwest In Vancouver, B.C. a lot of clubs 
are changing over to anything that's danceable and disco is 

dropping of says Lee Alden. RCA district sales manager. 
Only the biggest hits are selling with any frequency, he notes 
Fred Hatchard of ARS Records of Canada agrees, as do most 
of the other music merchandisers in Vancouver, 

In Seattle. too. according to Bob Phillips, market co.ordina 
for of Polygram Distributing, and Gary Clark, vice president of 
sales for Malor Distributors, disco has peaked and is leveling 
off. Bonnie McKassey of RCA is more emphatic "It's a prod 
uct we can't even give away," she says. pointing out that there 
is no vehicle to expose it as in other parts of the country 

Down Portland way, disco, according to Bruce Chisholm. ex- 

ecutive vice president of Downpour Distributing (One Stop). 
disco is -stagnating-holding its own but lust staying there." 
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To these artists, their managers, booking 
agents and crews, - Thank you! 
You've made our first year possible. 

we, Ackerman 
Art Ensemble of Chicatja 
Bryan Boren 
D avid IromberS 
Paul Bunerfield 
Vamr Clements 
Country Joe b The Fish 
Papa John Creech 
B uddy Noll'. Crickets 
Rick Danko 
Ala DeGrassi 
Me Din Band 
D ixie Dregs 
Flying Burrito Brothers 
Sieve Ferber/ 
Sedan Grossman 
John Hammond 
Heath Brothers 

FlfiNips 
Bert Jensen 
Waybn Jennings 
Jeff Lerner Fusion 
Mama 
Mary Mctasiin B Jim Rimer 
Don McLean 
Ralph MuTell 
Jim Paye 
Tom Paxton 
Persuasions 
Ibra Purim 
John Renbourn 
5.'T1ll 
Max Paul Schwennsen 
George Thorogood i The Destroyers 
D ave Van Ronk 
Dec Watson 

And to these Northwest folks, our heart -rest 
appreciation for your tremendous support ... 
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leader. Pressing close behind are CKLG (pop adult), CKNW 
(MOR), and CKWX (country). Gary Russell, program manager 
of CKLG- AM -FM, feels that the rock'n'roll of the middle sixties 
Is undergoing a rebirth, a rebirth he attributes first to the 
emergence and then the decline of disco. British Columbia ra 
dio has an affinity with its neighbors along the coast, he ob. 
serves. "In our research and programming," he notes, "we 
look to the South, not the East." CKNW -FM lists its preference 
as adult contemporary, but its programming, says AM and FM 
program director Rod Gunn, defies comparison with any 
American station. Its "mixed bag" programming runs the 
gamut from 18 to 80, featuring special shows of the '40s, '50s 
and '60s. along with contemporary music, The FM station 
played 25 to 30% disco six months to a year ago, but now is 
down to 10%, Gunn says. "We haven't dropped it because 
some people still like it," he adds. 

Down at the lower end of the Willamette Valley in Eugene, 
Oregon, competition is probably more intense than anywhere 
else in the Pacific Northwest. Eugene, with approximately 
one -fourth the population of Portland, has 13 commercial sta. 
tions (Portland has 23). "Eugene, relatively speaking, is as 

competitive as the Los Angeles market," says Rob Skinner, 
manager of KZEL (AM -FM), top rated AOR station in the area 

and winner of top Billboard awards in 1975 and 1976. Despite 
the competition, only one station, KATR, has switched for. 
mats, taking on KUGN, a close competitor in the ratings, by 

adopting KUGN's adult contemporary format. A civil war in 

jockeying for position is in progress between the two stations. 
Five of KUGN's top staffers recently walked over to KATR and 
KUGN has called back some of its veterans of the past to do 
battle. KPNW -FM, with beautiful music, is the market leader 
in Eugene. KPDF, adult contemporary, is second, and KPNW- 
AM, also with adult contemporary. is third. 

An interesting contrast in rating standing is reflected in the 
relative positions of two sister stations in two adjoining mar 
kets. KGW in Portland and KING in Seattle, both owned by 

King Broadcasting Co. and both Top 40 stations, have main- 
tained strong positions in their respective markets for many 
years. KGW is currently top dog in the Portland market, but 
KING has slipped substantially in the Seattle ratings. KING 
targets young adults in the 18.34 age brackets, but doesn't 
play a lot of teen records (which hurts in the 12 + survey) says 
station manager Keith Lollis. He feels that the indicated KING 
decline is not a true reflection and was due probably toasam- 
pling problem. KING, he promises, will be back in the lead. 
ership column as it has been consistently for the past seven 
years. Dean Woodring, general manager of KGW radio and 
television, points out that his station's format is pretty similar 
to its Seattle counterpart. labeled TOP 40, he says, 
it's really a balanced MOR with a mixture of contemporary. 

KXL, as has been its role in the greater Portland area for 
many years, is hard on the heels of KGW as the market leader. 
It maintains a tape library of over 6.000 titles and. calling its 

identification MOR, leans heavily toward the good kstening 
concept on AM. Its FM station is programmed to beautiful mu- 

sic and has made a considerable dent in the Portland market. 
"We think we've saturated the broad plateau where most lis- 

teners want to be," says Larry Roberts, program director. 
"That," he adds, "is underscored by the consistency of our 
standing in the market over the years." 

The decline of disco is pretty pronounced throughout the 
Northwest in all radio markets. Although it has proliferated in 

club popularity, it never commanded the radio support ac- 

corded it in other parts of the country. 
Beautiful music is popular throughout the Northwest as the 

number of adhering stations indicate. KUPL AM -FM in Port- 
land and KPNW FM in Eugene (the latter a Bonneville music 
station) are automated. KSEA (KIRO's FM), KEZK AM, and 
KIXI AM, all in Seattle, are with the beautiful music format, as 
is CHQM in Vancouver on both its AM and FM stations. Part of 
CHQM's FM broadcasting is automated and part of the music 
is provided by Bonneville. 

Country, too. is taking no back seat in the Pacific North- 
west. KEED in Eugene; KGAY in Salem. oldest country station 
in Oregon; KWJJ and its FM station, KJIB, plus new convert to 

the fold. KYTE, in Portland; KMPS (AM and FM) and KAYO in 

Seattle; KMO in Tacoma: and CKWX -AM, Vancouver, are the 
leading country music stations in the region. KAYO was sold 
recently to Obie Communications which owns KGUN in Eu- 

gene, so its future format is conjectural. 
CKWX has cleared the hurdles and hopes to have an FM sta- 

tion operating in the Vancouver area by March. The format 
will be lazz, according to station manager Dalt Alton. FM is 

coming on strong in the Northwest. despite topography prob- 
lems in both Seattle and Vancouver. Penny Tucker of 

Seattle's KIXI calls it the "sound of the future." A sign of the 

times ist that cable penetration in Vancouver is about 90% 

complete. 
Competition for big name sports events is rampant in the 

Northwest. Stations see their ratings skyrocketing alter they 
land a big sports fish. By careful music research and program 
ming, they hope to hold and build what comes to them as cap- 

live audience into full -time listenership. KIRO, which captured 
the Super Sonics, has demonstrated how the glamor sports 
name can escalate ratings. KEX in Portland, which suffered a 

rating relapse in the last book, hopes to emulate KIRO. It has 

lust acquired the broadcast nghts to the Portland Trail fila 
zers, NBA champions in 1978. 

KEX weathered rough seas when Barney Keep, the area's 
most popular radio personalit , retired las F ry after 35 
years with the s n. " e.- ransition was a veered 

(Continued on page P/. -141 www.americanradiohistory.com

www.americanradiohistory.com


Marketers View 
iiinriia indri 1' \11 /1 

eirOisco was strong but is fading, reports Torn Choate of Port 
land based Sea Port Record One Stop. Inc As d fades, he 
says, rock is coming back stronger than it ever was 

The new wave has been sweeping Canada, while a less stil 
dent rock'n'roll seems to dominate record and tape sales 
south ol the border 

A &B Sound, one of the music merchandising giants in Van 
couver, reports business excettenl, as it has been all year. The 
main problem. according to Uwe Schanck. manager of A &B's 
record and tape department. is lack of product Record press 
ing facilities in Canada. he says. are inadequate and imports, 
both from Europe and the U.S., have virtually dried up be 
cause of the monetary exchange Between the U.S. and Can 
ada. he explains. there's a 15% difference in currency. plus 
22% in taxes and duties. The Vancouver area market, he 
notes. is quite competitive. The average catalog is about $2 
ott list and top sellers as much as 50% 011 Falck of A&A 
Sound reports that $8 98 list is selling for $7 99 and sale 
prices can range from $4 49 to $5 49. Other stores in the area 
may even go lower. she says Kelly's reports $7 98 list at 
$6.98 and some single sales as low as 99 

A&B Sound is the largest independent west of Ontario. It 
stocks 22.000 LP titles, selected titles on 8- tracks, and a full ar 
catalog on cassettes Both A&A and Kelly's are full catalog 
stores. Rndoff. a racktobber serving such major department 
store accounts as Hudson Bay and Eaton's, is unhappy with 
release policies The record and tape business in the area 
would be better off if the record companies would start timing 

-0 thee releases to the realities of the market. says operations 
director Farquaharson. They hold back the giants, toying 
with the hope they have a gold or platinum winner, and by the 
tarie they release d. we've lost the opportunity to make money 
on it. he says. 

Peaches. largest tape and record merchandiser in the state 
of Washington. has two stores in the Puget Sound area -one 
in Seattle's Unrversity District, the other in Tacoma The 
Seattle store composes 13.000 square feet. the Tacoma store 
12,000. The largest merchandiser in Oregon is Crystalship 
which recently opened an 18.000 square toot store in Gre 
sham (lust east of Portland). The firm has three other Oregon 
stores -one in downtown Portland (5.300 square feet), an 
other in Mall 205 in east Portland (13,000 square feet). and 
one in Eugene 13.600 square feet). 

Tower Records now has four stores in the Puget Sound 
area. having recently opened a new facility in Seattle's Univer 
srty District lust a few blocks from Peaches. It has two other 
stores m Seattle. one in Tacoma. 

Rock'n -roll is the biggest seller in the Seattle area, with Top 

Coming 

Soon 

To 

PORTLAND, 

OREGON. 

111örttrattort:-t5ejßg 3f',g 

40, jazz, blue grass, and folk doing well. reports Bon Daniels, 
Seattle area manager for Peaches. An innovation that has 
paid off big for Peaches. Daniels says. is a section devoted 
strictly to local artists in the Oregon, Washington, B.C. area A 

country rock group from Seattle calling themselves the Sky 
Boys have surprised merchandising experts by hotding onto 
number 5 spot in area sales and actually going as high as No 
1 at times 

List price of $7 98. Daniels says goes tor $5 98 regular arid 
$4 99 on sale 1 ho standard price for singles is $1. 19 

the money shortage is having an effect in slowing down 
multiplo purchases. says Gregg Hetrick. Tower's area stores' 
assistant manager There has been no overall decrease in 
business, he adds, but volume hasn't gone up as much a. ,,, 
potted New releases Hetrick complains, haven't been too 
hot and he feels. along with most merchandisers in all North 
west markets. that -pricing is getting out of hand." Tini 
Jones, Seattle Musicland manager, agrees "The kind of ex 
penmentation that's going on doesn't warrant the prices 
people have to pay," he states "New releases," he declares 
flatly, "are not up to snuff." Says D.J.'s Justham: "The record 
companies better take a long look at their increase policy 
Some pricing is completely ridiculous " Justham says many 
price hikes don't reflect actual cost increase Fred Stewart of 
Rckwick International, Inc , a racklobber in the Seattle area. 
goes along with the belief that current pricing policies are 
hurting The record companies. he says, are sticking to the 
"tried and true" and aren't developing new artists. 

A sign of the times, according to Daniels of Peaches, is the 
stepped up demand tor cutouts which sell for from 99 to 
$4.29 Everybody's Record Co.. with five stores in Oregon and 
two in Seattle, reports the same. "Cutouts retailing for $2.99 
are booming." says Bob McCauley, Seattle store manager. 

The big advantage of giant merchandising marts like 
Peaches. Tower, and Crystalship is variety, plus availability 
Crystalship, tor example. carries over 180,000 titles in its four 
Oregon stores. Not only are the stores heavy on rock'n'roll, 
but they carry the biggest classical selection in Oregon. says 
operations manager Gregg Chase 

Fred Meyer, headquartered in Portland, is probably the 
largest mass merchandiser of records and tapes tin the Pacific 
Northwest. It operates in Oregon, Washington and adjoining 
states. Each of the stores in the far-flung 58 -store chain has 
its own music department In addition. Fred Meyer recently 

(Continued on page PNIC.151 
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Discos Moue 
Ahead To 

Changing Beat 
Depending upon whom you talk to in the Pacific North- 

west- discotheque managers or booking agents - 
disco is either stronger than ever or about to undergo 
a drastic turnaround. 

If this sounds like the classic Mexican standoff between op 
posing forces, its not Record pools have found that they are 
being forced to reevaluate their own policies and are very 
careful about how to expand in this suddenly uncertain field. 
Their altitude toward the future of disco in the Pacific North 
west remains steadfastly optimistic, however, though it is a 

guarded optimism. 
In general, disco appears healthiest in the lower mainland 

of British Columbia, Canada; while it has gone through a ma- 

jor change of hands in Washington that directly affected 
Southwestern Idaho, and is steady in Oregon. 

Oregon first. Portland is by far the center of most of the 
state's disco activity and saw the establishment of the Port. 
land Record Pool nine months ago. The pool became incorpo. 
rated as of October 1 as a nonprofit cooperative with an ex- 

ecutive. Jay Watson, president; M.L. Marsh. vice president; 
and George Adams, secretary. The pool services 20 deelays on 
a $75 per month basis. 

Watson spins at Portland's newest and one of the city's 
most popular discos, the Copperpenny Too. while Adams is 

one of four deelays who spin regularly at Embers Rafters, a 

disco /piano lounge/ full service bar. 
As Watson sees it, the disco product being released at 

present is of an MOR "crossover" variety; music that em 
braces rock, funk or r &b, but he believes that disco is holding 
steady in Portland clubs. 

Indeed there have been few changes in Portland's disco 
market and competition among them is such that Stabtown, a 

successful disco for six years, has made a change to "country 
disco" or what it calls Wesco. while another. Close Encoun- 
ters, closed its doors in early October after several changes of 
policy faded. 

Besides Copperpenny Too, two other popular discos are 

Earthquake Ethel's (Kurt Swenson DJ) and The Chase. The 

Rafters, the Family Zoo and the newly relocated Metropolis 
are other popular discos. 

The new Metropolis opened its doors in September and al- 

ready is reputed to have the best sound and lights in the city, 
according to manager Lanny Swerdlow. The club's Kirsten 
Johnston was named by Billboard as a top female DJ. Swerd- 
low believes that disco will be the sound of the '80s. 

When Seattle's Northwest Disco Pool shut down in mid Sep 
tember almost 55% of the discos in Washington, northern 
Oregon and in Idaho were left high and dry without service. 
Hurt especially hard was the Southwestern Idaho Disco D. J. 

Association which is now trying to find alternative means of 
keeping its playtists up to date. 

In the meantime, the association held its first disco conven- 
tion in Boise, Idaho, November 11.13 with live entertainment 
and coverage by Steppin' Out and Disco News. 

The sole disco pool left in Washington state is The Electric 
Canary, a two year old company presided over by Dana An- 
drews, who says that Northwest's demise was due to cutbacks 
in service by record companies and the simple fact that the 
disco market is lust not large enough for two pools. The Elec. 
uric Canary currently services 40 discos and is now making 
careful moves to accommodate all those discos in the primary 
population centers that were left without service when North 
west went under. 

Seattle has a teen disco, the Sanctuary, which is a weekend 
after hours hot spot, and other top discos include the Boren 
Street (Rich log and Jack Olsen DJs). The Brass Door (Paul 
Curtis and Simon Smith) and the Overland Express. 

In June the Electric Canary presented the first Seattle Area 
Disco Awards at the Boren Street with entertainment pro- 
vided by Taka Boom, Debbie Jacobs and Vancouver's Denise 
McCann. 

Disco -Tek Systems Inc. of Tacoma began selling audio and 
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ducers and record labels around 
the music industry. 

Call: 

Robert C. Cann 
at 

(206) 772 -4820 
P.O. Box 22006, Seattle, WA 98122 

PRODUCTS 
ARE HERE!!! 

P.S. Records and Tapes 

Doc Rock /t Kracker 

Inland Northwest 
Publishing Company (BMI) 

Marten Bond 
Loren Iwerks 
Steve Samsel 
Michael Stirn 

S. 4315 Cheatham Rd. #15 
Spokane, Washington 99204 

(5091455 -9161 

(Distributor inquiries welconiol 
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lighting equipment in 1976 and at first realized gross sales of 

only $12,000 per month. The company, which is inter. 
national, now does about $112.000 monthly and has 
equipped the Mulligans, Ram and Sheraton chains. It also 
rents complete systems for $250 per week and up and is the 
only sound equipment manufacturer with a government con- 
tract to equip Armed Forces nightclubs. 

With more than 55 discos in the Lower Mainland. Van- 

couver has the odd distinction of having more discos per cap 
ita than any other North American city. (It also has more 
McDonald's as well, which is something to think about.) It's 
true, that with the Raes' weekly television variety series pro 

duced In Vancouver and a sudden increase in disco record 

production by artists such as Denise McCann, Terry Frewer. 

Touche and Bryan Adams, Vancouver's disco profile is rather 
high. 

Contributing to that is Roscoe's Sound Productions and 
Discotheque's Limited and its Western Canada Record Pool 

( W.C.R.P.), the related operations responsible for more than 
half the sound of disco in British Columbia. 

Roscoe's is the largest hardware rental in the lower Main- 
land and recently it equipped two new high. powered discos - 
New York New York in Victoria and Vancouver's current big. 

gest draw. Daddy Long Legs, whose opening at the Inter 
national Plaza in North Vancouver was attended by the ubi 
quitous Margaret Trudeau, a one -time North Vancouver 
resident. 

Steve Crawford. W.C.R.P. program director and Daddy 
Long Legs DJ, confesses that in spite of a 200% increase in 

private disco dance parties. 1979 has not been the growth 
year that was expected. Rather. the pool concept is being 
forced to change due to the changing trends in music and 
popular taste as well as the tact that record companies are be 

ginning to re- evaluate the worth of record pools. Crawford 
says that in the future the W.C.R.P. is going to have to opt for 
more selective membership and servicing, but adds that disco 
as a form of music was not helped by the record companies' 
saturation of the genre with inferior product. 

New wave rock music has entered the B.C. disco picture in a 

convincing way with several discos now following the lead of 

Fast Eddie's in Port Coguitlam which is doing great business 
on its "new wave nights." Crawford is considering a new wave 

night for Daddy Long Legs and knows of one club. the Devon 
shire Pub. which is going completely new wave. 

June 17 the Western Canada Record Pool, Roscoe's and ra- 

dio station CJOR sponsored the first annual Western Canada 
Disco Awards which honored DJs, performing artists, top dis 

cos and record promotion men alike. A highly publicized and 

covered event, the pool is planning to hold another one- 
hopefully bigger and better -in the summer of 1980. 
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smoothly, however, with Jim Hollister, a nine-year KEX vet 

eran, taking Barney's place. A farewell party for Keep was 

staged by KEX at the Civic Theater with over 6,000 fans (by 

police count) trying to get in Only about half were able to get 

seats. "As a result of Barney's retirement we did lose someof 
our 50-plus audience, but we're confident they'll be back." 
says Greg Reed, station manager. 

Stations that are making an impact in generating record 

and tape sales in area music stores include KGON in Oregon 

City (Portland market), an AOR 24.hour station, and KZOK in 

Seattle. which programs AOR on both its AM and FM stations. 
KGON has made a splash by adding two women deelays. one 

in the morning, the other in the afternoon. A good salesman 
for records and tapes, too, according to area music stores. is 

KVAN, located in Vancouver, Wash. across the river from Port- 

land. "We play albums almost exclusively. with rock'n'roll 
dominating and country quite strong," says manager Howard 

Slobodm. KPAM FM. in Top 40, and KINK (KGW's FM station) 
which, according to station manager Ron Saito, plays a "mel 
low AOR, the freest format around," with a little lazz. rock, 

and r &b, are also good Portland tape and record sales slime. 
lators. KJR. Top 40 in Seattle, too. earns brownie points from 

its area music dealers. 
Talk of recession and inflation isn't dampening the enthusi- 

asm of Pacific Northwest radio people in the least Seattle. 

particularly, is intoxicated with optimism. The Puget Sound 

economy is taking on boom proportions (expanding Boeing 

production, new industry, population influx); the whimsical 
billboard of a few years back asking the last person leaving 

Seattle "to please turn out the lights" is all but forgotten 

Radio is very competitive and very healthy in the SeattleTa 
coma -Everett market with 46 stations serving the two million 

population market, says KJR general manager J. Shannon 

Sweatte. In addition, he adds, there are 10.000 new people 

moving in every month. "Radio in this area is booming right 

along with the economy," says Tom Straw, program director 

of KVI, one of Seattle's adult contemporary stations. 
Ron Rosenthal, station manager for KEZX. radiates opti- 

mism. "The future," he declares, "is tremendous. Seattle 15 

probably the hottest radio market in the country today and, 

poised now as the gateway to China, offers even greater po 

lento's for tomorrow.- 
Portland, though not enjoying the robust economic climate 

currently prevailing in Seattle. is nevertheless enthused. "The 

Portland radio market is sound. consistent. and growing. 
says Bernie W. Thompson. general manager of KWJJ and 

KJIB. "The futures vie anus, "Mks very promr tg." 
IConrinucd on page W -1J) 
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scored with Witch Queen's "bang A Gong" on its first at 
tempt. 

Although the disco craze nearly finished Axis Entertain 
ment last year. Barry Samuels who owns Axis and is personal 
manager of Nick Gilder. reports that live rock'n'roll has made 
a comeback at his agency which is entoying the busiest tall in 
its history. 

The output of locally produced records on established or in 
dependent labels is way up this year with Vancouver groups 
such as Trooper. Chilliwack and Prism now firmly established 
as among Canada's most successlul groups. Close behind is 
Doucette (two albums on Mushroom which also is releasing 
Chdliwack's eighth this month, -Breakdown In Paradise "). 
while new wave pop group the Pointed Sticks recently signed 
to Stiff Records and will have an EP and LP out on Stiff f.' Epic 
in Canada and Sire in the U.S by the new year The Payolns 
are now recording for MM. Also in different states of record 
production are Denise McCann. Touche. Terry Frewer. Pow 
der Blues and Sample Stearns. but the point to make is that 
there are many other groups or solo acts in the studios and 
the Vancouver boom that went off two years ago is still getting 
louder The city will have a Who's Who In Vancouver Music de 

rectory by January to cover it all tor the local industry 
The kind of relationship Vancouver has had with Seattle has 

always been rose. 
Bighorn. for instance, was signed to a Canadian production 

company and recorded its Epic debut in Vancouver The band 
has since undergone a change of personnel and a change of 
name to the Allies. With a new direction the Allies are also la 

bel shopping. 
The Dixon House Band. a Seattle formed group signed to 

Infinity Records and managed by Albatross Productions. like 
wise has a Canadian connection in Ted Dixon House, who 
hails Iran Vectona, B.C. In addition to being one of the largest 
promoters in the Pacific Northwest. Albatross manages 
Heart. TKO (signed to Infinity). Lisa Nemzo and Seattle's 
most talked about " powerpop" group, now changing its 
name from the Heaters because of the L.A. based band of the 
same name- The new name has not been decided upon. 

The only completely self-contained music company in the 
Pacific Northwest is Thom Bell's Mighty Three Music, which 
includes publishing. production and artist management devi 
90115 as well as Bellboy Productions and Thom Bell Produ 
tons. Since setting up this creative arm of Beals Philadelphia 
empire three years ago. Mighty Three has worked on the 
Coast with Elton John. Dionne Warwick. the Spinners and Bell 

we& James A Seattle -based label is about to be set up, plans are 
being made for a three studio complex. and a movie, The 
Fish That Saved Pittsburgh." is nearing completion. 

Supremrum is a brand new public relations and production 
company devoted entirely to musical protects ranging from 
such basic stuff as representing West Coast theatres to put 
twig together the discotheque for the 1980 Winter Games at 
Lake Placid. Supremeum s Chip Wilson says he moved back to 
Washington after years of producing jingles in Los Angeles be 
cause he sensed the potential that now exists in Seattle. 

Paul Barbarus and John Nyberg, partners in Far West En- 
tertainment. agree with him. The eight year old agency is en 
eying its best year ever and is savoring the resurgence of live 
rock'n'roll. Besides booking such popular acts as the Cow. 
boys, the Moberlys and Skyboys. the agency books a few 
name rock and oauntry acts into showcase clubs such as The 
Aquarius (which is closed down but will reopen as a supper 
dub) and secondary markets. Nyberg manages Ronnie Lee, 
the ea- Runaways rocker who is reportedly close to signing with 
Mushroom Records. 

Adapting a wait-and-see attitude toward Seattle's emmi. 
rent music explosion rs Jeffrey Beals of the William Stephan 
Agency. who points out that Seattle's music industry always 
has progressed in sputters and does not have the right cli- 

me 
mate as yet for the kind of growth that Vancouver is even. 
enong. Beals is in charge of the agency's special events and 
descnbes the company's massive booking network (W.S. 
books more than 80 acts from superstars to lounge acts per 
week all over North America) as "the McDonalds of the book. 
erg business" and predicts that the agency's gross profits will . be $5 million. up from last year's $4 5 million. 

In January, Concerts West moved its administration offices 
to Beverly Hills though the company. the largest promoter in 
the West. is still headquartered in Bellevue. Wash. Shows han 
died by Concerts West this year include Bad Company. Beach 
Boys. Bee Gees. Eric Clapton, Moody Blues, Eagles. Kiss, Chi 
cago and many more Though C.W. enjoyed a good year. Rick 
Webking of Concerts West. is predicting that 1980 will be a 
soft year due to the continued effects of the recession 

Though the fall season was slow for the John Bauer Concert 
company, Bauer too reports that his volume was up Iran the 
previous year with July alone seeing the promoter handling 29 
concerts. His budget "Catching A Rising Star" concert series 
continues to be 60%.7Q% successful in the breaking of new 
acts such as Elvis Costello, Patti Smith. Blondie and Sammy 
Hagar. 

With the non rock talent market to itself, Northwest Releas 
ing enjoyed a good year and the newasof January Seattle 
Shows also had modest success with acts such as David Brom 
berg. George Thorogood. Dixie Dregs, folk guitarist John Ren 

bourn and Waylon Jennings. Bill Bard of Seattle Shows also 

;. manages Max Paul Schwennsen, a former member of Doug 

Kershaw's group and writer of -Crossfire." a modest hit for 

r the Henry Paul Band on Atlantic 
There is muc ^. .., .ua°v,nrthl talent caerating out of 

Seattle than tpt!e has been in years. This includes Ian Mat. 

thews and Randy Hanson (represented by Beau% Arts). 1 hied 
World (represented by Ulysses Lewis of West Coast Theatre), 
The Skyboys, (one album on First American), Cowboys, the 
Moberlys (led by )im Basnight whose demo tape reveals hun 
to be a promising writer in the pop rock vein), Kidd Atnka, and 
the never say die Jr. Cadillac which is about to release its fifth 
album on its own label, and whose reputation extends far be 
yond its Seattle base. 

Up until this year Spokane has been relatively quiet but 
Pietro Productions would like lo shako that up Primo is a pro. 
motion ,. publishing company as well as a production company 
and record label that was begun almost three years ago to lap 
the talent residing in Idaho, Northern Washington and North 
and South Dakota Says Dan Stanton, -We're trying to fill a 

void and we're intent on helping Northwestern talent." 
To that end a single and album by Kracker is due to be mar 

Meted nationally. and will be followed by the album debut of 
Doc Rocket. 

In several ways TDA Management of Eugene, Ore., was be 
gun with a similar intent Phil and Allen Kozak spent their first 
three years in Eugene as concert promoters before setting up 
TDA a year ago to represent Dan Siegle (one album on Inter 
City Records), the News (whose demo has created some label 
interest), the Hots (signed to MCA's Montage label) and 
Johnny & the Distractions. Portland's most promising rock 
act. 

The Kozak's concert company was succeeded by World As. 
sembly Concert Co. (owned by Steve Cartel° which has 
presented concerts throughout Oregon and in Spokane. Car 
tell has also been successful in presenting concerts at Oregon 
State Univ. in Corvalis, his most recent show being Waylon 
Jennings. Cartell sees a huge potential tor country music in 
Oregon but he feels that the biggest drawback to the pro. 
moler is simply that the music market is just too small. 

Cam Newton of Double Tee Promotions agrees. The Port 
land based promoter experienced a growth year and 
presented 100 concerts covering the Spokane, Eugene and 
Seattle area Double Tee also manages Pleasure, whose fifth 
album has dented the Billboard charts while "Glide," a 12 
inch single was number 13 on the soul chart at the time of this 
writing. 

Jeffrey Ross of Jeffrey Ross Music says that Portland is 

"the most happening city for tau in the Pacific Northwest. bar 
none." He should know He manages the city's hottest jazz 
act. the Jeff Lorber Fusion, whose first album for Arista is a 

bestseller. Until the Arista deal Lorber had recorded two al 
bums for Inter City and was in constant demand around Port- 
land playing in clubs such as Last Hurrah or the Kingston. 
With the album selling well Lorber is now out on tour but jazz. 
which is thriving in Portland. continues at Chuck's Steak 
House, the Earth Tavern, or the Prima Donna. 

Other clubs such as Euphoria showcase national acts from 

Tanya Iucker to the Flying Burrito Brothers and regularly 
book popular local bands Johnny & the Distractions. Seafood 
Mama, the Burnside Bombers or Whealfeeld. 

The biggest rock booking agent in Portland is Pacific Tat 
ent, which is run by Andy Gilbert. Like most agents up and 
down the Coast he is pleased with the return of rock'n'roll to 
the clubs arid likewise his business is up. If it's true that a drop 
off in tours and ticket sales will bring about a soft 1980 in con 
cent promotion, Gilbert feels that talent such as Sequel Rising 
Tide, Movie Star. Fire Eye and Legend, can't help but feel the 
benefit of the focal level. 

Marketers View 
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owned its fourth free standing music store and will probably 
open at least one more in the year ahead Stan Jatte of 
Round Up Records in Seattle, record and tape supplier for the 
chain, says records and tapes fit beautifully into the general 
merchandising scheme of things at Fred Meyer 

ro 
The ascendency of cassette sales in the Northwest. as in 

other parts of the country. is general, says Jack Shue. Seattle E. 

area manager for WEA. LPs, of course, still outsell tapes in the a 
region of 60% to 70%, but there are some areas actually sell 

8 
w 

ing more cassettes than albums, Shue says. Cassettes outsell 
8.tracks on a ratio of seven to three. Overall competition, the 
WEA manager says, is strengthening the market throughout 
the Northwest. 

"The only thing hurting business in the region," Shue 
opines. "is sunshine And that we've had plenty of this year " 

Sunshine. obviously. isn't bothering the hopefuls from 
Southern California who have their eyes on the lush, green 
country to the north MOO 

Radio Serves 
Continued from pike I'S I ' I 

"The '80s look good," says Gerry Russell of Vancouver's 
CKLG. "Northwest radio is unique in that it's willing to as- 

sume a few more stands, take a few more chances, and to 
gamble on tomorrow's opportunities. Northwest radio is mo 
ing up." 0 

The Portland area radio market (including Eugene) serves a C) 

population of close to a 1.5 million; Seattle over two million, 
and Vancouver better than a million. CO 

It's a demanding market, but a lucrative one You'll not find 
many Pacific Northwest radio people wanting out 
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TALENI 
BOOKING AGENCY 

A full -service 
agency providing 

live music 
to the Northwest. 

Andy Gilbert 
516 SE Morrison Street, Suite 420 

Portland, Oregon 97214 

503/231 -1797 
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Soul 
_Sauce 
Beefs Bring 
KGFJ -AM 
Disk Identity 

B) JEAN WILLIAMS 
LOS ANGELES- Persons listen- 

ing to KGFJ -AM's Sunday 10 a.m. - 

noon gospel program the past few 
weeks have been perplexed and 
frustrated with the station's practice 
of seldom identifying records. 

Reginald Utley. the L.A. station's 
director of gospel programming, ad- 
mils the unusual format is probably 
confusing and he is now rectifying 
the situation by back announcing 
every four records. 

He slates that this particular for- 
mat has been in effect approxi- 
mately two months. "Dick Davis 
handles the IO -I1 a.m. show and I 

take over from him. Dick period- 
ically identifies the record but I 
don't because I follow my gospel 
show at noon with a six -hour 
rock'n'roll show." 

Utley believes listeners (the gospel 
audience in particular) may object 
to the same air personality hosting 
gospel and rock'n roll shows back to 
back. 

Presently. for nearly two hours. 
unless you are familiar with an art- 
ists particular style, you will never 
know who you are listening to. 
Which raises these questions: What 

< if a well -known artist changes his 
musical direction? And what hap- 
pens to a new artist who needs lden- J 

m 11íV'0 

"It's clearly understood," main - 
loins an independent promo rep. 

T- that ifs not a radio stations respon- 
u¡ sibility to sell records. However, it 

certainly is not a station's intention 
Cr to do a disservice to artists, record 
ro companies. the community or create 

Wa luncout factor for the station" 
U One label executive angrily ex- 

0 w claims, "I have seen stations try this 
method of programming but it just 
doesn't work. 

Its tough getting airplay, so 
when we get it. we want the listener 
to know whom he's hearing. We 
know stations claim it's their respon- 
sibility to serve the community, not 
to help us sell records. But our objec- 
tive is to get sales from airplay and 
this situation is no minor problem." 

This matter was brought to this re- 
porter's attention by the label rep - 
who wishes to remain unnamed - 
who claims. "1 will cut off service to 
any station that does not announce 
my records" 

After a non -music industry prison 
asked this reporter to obtain a list of 
tunes from KGFJ's gospel program. 
I decided to monitor the show. I, too, 
was in the position of not being fa- 
miliar with most of what I was hear- 
ing 

Good Sounds Label 
Set By N.Y. Group 

NEW YORK -Good Sounds. a 
new label formed by Mac Emma- 
man, president of Criteria Studio: 
Ron and Howard Albert, of Fat Al- 
bert Productions; and Arnie Wohl. 
of the "Disco Magic" television 
series. will be distributed through 
Radio Records. 

Radio will handle all the promo- 
tion, marketing. and distribution of 
Good Sound product through its in- 
dependent distribution system. The 
Good Sounds logo will appear on 
the Radio Records label. 

First release under the agreement 
will be an LP. "Scandal." by 
Rhodes. Chalmers & Rhodes. due 
by the end of the year 
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General News 

.' New Chic Game Plan: No Disco 
Returning To Ballads, Rock And R8B, Says Edwards 

RR 

LOS ANGl -I.ls the loll sea 

Son's dip in the disco market Is a 

point not lost on Chic. which sprang; 
from the discos two years ago with 
"Dann. Dance. Dance 

What were going to do is gel 
back to wnting heavier ballads. rock 
and rstb," saves Bernard Edwards 
the group's haissist. "Our nest sink 
u ill change direction some. We has+ 
t o: we've dc.,Jcd it tins, 

"The public puts you in a calegon 
and decodes that you're a disco 
group." says Edward, -So ubatawh 
If Jiscr dies you 'save to be cssn- 
cerned That's why we've worked so 
hard to get away from that " 

Aaixrling to Edwards. the' whole 
disco boom was destroyed" bh the 
phenomenon of disco DJ wntcrs 
and promotion men producing and 
remixing 1" butchcnng "1 nvorts. 

"Thexse guys decided they weren't 
getting enough trissgnition or mak- 
ing enough money, so suddenly es - 

eryonc was a disco producer They'd 
get a lamp. throw In j percussion 
break and a couple of girl, and gig 
lire that was it" 

Chic's game plan now I. to tap 
other areas of music. twit' on its 
fourth Atlantic studio album due 
next spun g t w Inch niay be a double - 
netird sett and in to outside album 
productions for Sheila B Devotion 
on Carrere. Sister Sledge on Cotil- 
lion. Diana Ross on Motown and 
Norma Jean on Bearssdle I though a 

sat-o+nd solo LP!, Norma Jean. lead 
singer on Chic's urn LP. hinges on 
the success of her new single. -High 
So:iely-1. 

Says Rodgers. Chic's guitar- 
.1 and its other ...ter/producer 
mainstay: -Sheila's album goes us a 

chance to see if we can bridge that 
line pp between what they calf 
duce and what they call new vase" 

Chic's second album with Sister 
Sledge. (tincturing this years plati- 
num "We Are Family.' will accord 
mg to Edwards. feature Jauy num- 
bers with Island and reggae 
influences. The pair's album for 
Racy. to be released in January. will 
also be jazzy -sounding." according 
o Rodgers. "ver) wphtsticated. a rth 
extended harmonics." 

When we met Diana.' recalls 
Rodgers. -she said she wanted to get 
back to having fun. She said when 
she walks onstage now she has all 
these heass tunes and heass musi- 
cians. it mikes her craps sometimes 
with so much going on." 

Rot In I_,.. - l ,red .arc 

It, I'SI I,I(I IN 

Chic Kingpins. Guitarist Nile Rodgers. left, and bassist Bernard Edwards lead 
Chic's move from disco into more rób, rock and ballad experimentation 

esciles about producing Ross, who's 
been a star since 1964. when they 
were not yet 12. The first tunic we 
met woh her says Rodger, "we 
told her of the problems we'd had 
with another superstar we were set to 
produce (Aretha Franklin / 

And Diana cent out of her way 
o say, 'I don't write music or Alas 
the planes. I'll conic in and you tell 
me what to sing and that's all there is 

Ion " 

The main 3radcmark of Chic'. 
style has been its des itien to space 
and a spare. air) approach "We like 
to gist the singers and musicians 
room Iii breathe.- Ws. Edwards. 

Rodgers and Edwards are number 
two on Billboard's 1979 tally of top 
plop producers (just behind Mtkc 
Chapman. another practitioner of 
the Spartan apprach to produc- 
uonl. Yet they point out that they 
are spending more time and money 
on each succeeding LP (partly he- 
cause their busy schedules no longer 
allow them to complete LPs at one 
stretch). 

Edwards reveals that Atlantic 
gas e the group a modest production 
budget of $35.000 for its first LP. 
and that the two brought it in at 

534.000, taking three weeks. "C'Est 
Chic" cost SI 10,000 and took four 
weeks.' -Risque- came in at 
51600100 and took eight weeks. 

"Our muste is getting a lot Mere 
complex and sophisticated:' says 
Rodgers. -We're extending the har- 
r^nle'- I. ni,,Le II .r !1nk rtrettler and 

'ADVENTUROUS,' SAYS STIX HOOPER 

more dramatic." Adds I dw.lrcis 
Were starting to write purls lint the 

orchestra as opposed to playing it all 
ourselves'' 

The groups string section in the 
studio consists of 12 violins, live 
siolas and two cellos. Onstage, its 
entire ensemble consists of Iwo vio- 
lins. one voila. two pianos and the 
tise-member group (Rodgers and 
Eduardo own the name Chic and are 
the only members cited in the record 
deal Drummer Tom Thompson 
and singers Alfa Andenzen and 1 u, i 

Martin are signed to and managed 
by the two mainstays.t 

The men's long-term goals extend 
besond Chic. according to Edwards 
'Our dream Is to eventually become 
top producers in all fields-tit and 
film .wring. musical commercials. 
developing writers and managing 
groups." Chic manages itself and for 
a time managed Sister Sledge, but 
when that didn't work out the fe- 
male quartet signed with Run De- 
Blasto. 

Chic's success in moving besond 
Just a disco hase is dramatized in the 
year-end chart recaps, in which n 

sweeps awards for the top soul single 
I"G,o7J Time') and top soul album 
I "C"1_s1 Chic ") in addition to being 
named the year's top sou( act on 
both singles and albums 

When Chic came to Atlantic 
;which passed on its demo three 
time-. according to Edwards. before 
finally signing the cell. it was of- 
t'errJ a number of acts to produce. 

(Cannntied on pars 15) 

Crusaders Soaring Beyond Jazz 
SEW YORK The Crowder, 

ability to "continue searching musi- 
cally" for the right tunes at the right 
moment has given the band success 
outside the jazz spectrum The 
group's recent II- minute cut of 
"Street Life found listeners in dis- 
cos and on pop and Jarz stations. 

Notes drummer Sits Hooper. 
"Joe Sample. Wilton Felder. and I 

have made a sincere effort to he ad- 
venturous and explore as many dif- 
ferent musical influences as pis- 
sable." Ever since we sopped being 
the Jans Crusaders about seven 
years ago we've tried to be free to do 
what we felt at the moment and not 

be trapped by labels." 
As an example. Hooper offered 

these comments "Jaca Is supposed 

to be a free mole u here the creatit'- 
ity of the y1(tstaan Is mn<Y Tmprir- 

tant. Yet %titcn and 'e r t ip 
when we moved away Irons a JaJi 
style to incurprttak different Myth 
mix elements. They wanted con- 
formity to their view of Jain 

"They fail to realize that if Charlie 
Parker. the foundation of today's 
improvised music, was alive today 
he wouldn't be covering Gershwin 
or Hammerstein, but probably 
working with Stevie Wonder lures 
Today the key to longevity is to stay 
contemporary while still romamiti 
individual 

Hooper' lint solo album. Mt A's 
..T-he World Within," is a good ex- 
ample of what he speaks about. One 
cut. "African Spirits," is a poh- 
rhythmicjam on African percussli,n 
instruments. Another, "Jasmine 
Breeze:" features several traditional 
Japanese acoustic instruments. Both 

cope,' I. 411 the drummer of a vet- 
eran '..1 Instrumental group 

Starling Jun 2 the Crusaders will 
begin a l() -cur) roar of Japan. in 
eluding dotes in Northern Japan 
where low pep oriel portarvi It ly 

the group's lourth trip over there. es- 
pl.umng Itoupees familiarity wall 
Japanese instrumentation 

In the upcoming sear the C'rusa- 
ders will he producing lhcir "Sneer 
Life" vriealtsl (Land, (rawtiird I,rl 
Warner Bres. Also on the ptioJuc- 

hon agenda is a third album with 
B.B. Rung, the nest Crusaders re- 
lease. and solo albums by Sample 
and Felder 

In April the Crusaders plan a 4110 
4S-city U.S. tour. the hand's biggest 
domestic trek in several sears. 
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Billboard's International 
February 11-14, 1980/Centary 

The Disco Express 

Registiunts 

Climb aboard and let Billboard carry 
you into the new decade of disco - 
The Eighties. 

Don't miss this most exciting, informative disco 
conference- Billboard's International Disco Forum 
VII, February 11 -14, 1980, in Los Angeles -the first 
time in the West! 

Send in your registration now, and we'll guaran- 
tee you a money- saving early bird rate -Special low 
rates for disco deejays, too. And were guaranteeing 
a lot more: Forum sessions with the top people in 
the disco industry, discussing the key issues that 
face Disco as we head into a new decade. So get 
your toughest questions ready now, and plan to 
participate in 

Disco plus Rock 'n Roll- Fusing a new sound 
for the 80's? 
Changing programming concepts... Are they in 
line with changing disco sounds? 
Disco radio? Designing a lasting format. 
Full formats vs. the Top Forty combinations. 
Disco financing: Domestically /internationally, get- 
ting start-up or expansion cash in a recessionary 
period. 
Disco product promotion: Hire in -house or 
go with independents? 
Radio DJ's, Club Spinners: Mixing on the same 
wave length? 
Starpower. Image building for unknown Disco 
artists. How promotion /publicity/bookings interface. 
Disco owners -competition in today's market- 
place, should they organize? 
The International Disco marketplace -Solving 
the Disco product shortage. Discovering new talent. 
The new boom -lasers in Disco: Their growing 
importance. 

The 12'- budget albums of the future? 
The Producers: Disco purists vs. Fusion 
masterminds. 
The Disco roller skate phenomenon -Boom 
for Disco. 
Mobile Disco -Will an organized group be a 

solution to the growing scene? 
Deejay spinning sessions: See it firsthand. 
Disco ownership worldwide: 
What is the economic effect with the estimated 
100,000 Discos in operation? Their importance for 
the continued growth of pre -recorded product. 
Roots: Putting together your own production and; or 
publicity company. The opportunities, the problems. 

Participants will include record label executives, pro- 
ducers and arrangers who are responsible for the 
biggest disco hits, the hottest disco marketing and 
franchising experts, club managers and owners from 
the U.S. and abroad, an international mix of the 
best disco deejays, the top manufacturers of disco 
hardware... 

Browse The World's Biggest Disco 
Supermarket 
Billboard's International Disco Forum VII will turn the 
Century Plaza Hotel into the biggest disco market 
yet -more exhibits than ever before, with the widest 
range of disco hardware, A/V systems and pro- 
gramming, promotional merchandise, lighting and 
sound systems, dance floors. disco accessories and 
fashions, beverage systems...and much more! 

Exhibitors already confirmed: 
Wood Wiikings, Newth Lighting. Electronic Designers, Electra 
Display, Disconet. Science Faction Corp., Litelab Corp Diversi- 
tronics, Inc , Times Square Theatrical, Entertainment Dynamics, 

Inc., PGW Systems, Inc., Vista Lighting 8 Entertainment. Crown 
Industries, MGM, Talent ß Booking, Starstream, Music in the Air. 
Lasertronics, Motion Message, Lights 
Electronic Production Ltd., Varaxon, Rosco Labs. Fraser Elec- 
tronics, Schlitz Brewing Co.. Farralane Lighting, Miller Brewing 
Co Fulcrum, Sound Promotions, Towards 2000, Inc OPK Elec- 
tronics. Ekkor, Altec Lansing. Lrghtworks. GU. Design Circuit. 
Cerwim -Vega, Disco Scene. Sound Unlimited, Disco Explosion. 
Sound Creations, JBL, Portman Shore, Technics, Bose Corp 
...and many more of the top disco companies in the 
U.S. and overseas. 

The Best Live Entertainment 
in The West 
The Forum provides the best in problem -solving 
sessions, the best disco marketplace with its 
exhibits... and the best in live disco entertainment! 
The hottest stars in disco will be performing for you 
each night 

Plus, you'll have a chance to visit some of Los 
Angeles' discos and be entertained at parties only 
the Disco world can provide! 

Head West for Disco VII... 
Billboard's International Disco Forum VII, February 
11 -14, 1980, in Los Angeles: Four lull days with the 
brightest minds in Disco...four full nights of the best 
disco fun and entertainment! 

Register Now to make sure you get the Early 
Bird Rate. 

Disco 1980. $6 billion and growing 
-Ain't no stopping us now! 

HeadingWest...aint no stoppin' us now! 
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-Disco ForumVII ,, - ; 
Plaza Hotøl/Los Angøløs 0440 

is Heading West. 044t; 

Choice space is already going fast. Billboard's 
International Disco Forum VII is in California for 
the first time ever so reserve your exhibit booth or 
sound room today Reserve now and you'll get direct 
access to the biggest Disco Forum audience yet. 

They're coming from all over the world -over 
5,000 buyers will tour the Exhibit Area. ready to learn, 
ready to buy. Your chance to sit down and sell to. 
* Disco Owners from the U.S. and Abroad 
* Disco Managers and Supervisors t Disco Club Franchisers 
*Disco and Radio DJ's t Disco Purchasing Agents t Disco Food and Beverage Managers 
* Disco Entertainment and Audio Visual 

Distributors t Disco Financial and Marketing Consultants t Foreign Disco Industry Buyers and Purchas- 
ing Representatives t Entrepreneurs Who want to open Discos 

t Businesspeople who want to buy Discos 

t Restaurateurs Who want to Expand Into 
Disco 

t Retailers Who Want to Convert into Disco 
* Investors Who Want to know More About 

Disco 

You're guaranteed a steady stream of past cus- 
tomers and new prospects -all looking for the latest 
equipment, operating systems, promotional ideas and 
the newest ways to make their dollars multiply 

Pius- 
* Billboard's Pre -Forum Editorial Coverage of 

all activities. t Concentrated Mailings to your Key Accounts. 
* Free Admission Passes for all your clients to 

tour the Exhibit Area. 
t Complete Billboard Post -Forum Editorial, 

covering every aspect of the Forum's 
events. 

All this adds up to a New Sales Opportunity 
you can't afford to miss! 

For Exhibit Information. Contact 
Fred Favata /Exhibit Manager 
Billboard's International Disco Forum VII 
EXPOCON MANAGEMENT ASSOC 
115 New Canaan Avenue 
Norwalk, Connecticut 06850 
2031847 -3857 

Exhibitors 
Ride it now for New Sales 
and Profit Dollars. 

Note Sorry bui all exhibitors must register separately for the 
Forum, d you can take the erne away from selling to parbcipafe 
in many of me exciting ovenrs 

Stake Out Your Space 
Billboard's International Disco Forum VII is setting 
aside for you: t Over 250 Exhibit Booths in the Century Plaza Hotel, 

just a few short steps away from the meeting 
rooms. The perfect selling situation. t The mezzanine, rooms on California level and the 
fifth floor are being reserved for your individual 
sound rooms and suites. A private setting suited for 
selling. 

Billboard's International Disco Forum VII. The worlds 
biggest disco supermarket. Four days of the meatiest 
disco forum ever with pnme prospects assembled for 
you. Four full nights of fabulous entertainment and 
fun. And the one place where you can zero in on your 
prospects for face-to-face selling. 

Over one -third of the Exhibit Space 
is already sold. Its first -come, first -serve, 
so reserve yours now. 

Disco 1980. S6 billion and growing. Ain't no 
stopping us now. 

F samma Registration Fbrm a, 
II DIANE 

Man 
1(IRXLAND /NANCY FALK 

completed tom to You may charge your Disco Forum VII Registration it you wish . 
Master Charge BankAmencard /Visa 

IlBillboards international Disco Forum VII O Dmers Club D American Express 
11 9000 Sunset Boulevard . Los Angeles. California 90069 Credit Card Number - . 

Rosso regis/1e me for Billboard's International Disco Forum VIi et the Expiration Date - 
CMtury Plaza Hotel. February 11 -14, 1960. S nature 

-12 
1 am encIo'in0 a check rir money order. in the amount or (please check) Reglstratlon does not include hotel' accommodations or airfare. Regis- 

trant tor subslltution may be made. 10'. cancellation fee will apply to . 11 Q registrant categories Club OwnersiManegers /Franchisers, Record cancellations prior to January 25, 1980. Absolutely no refunds aner 

II 
Company Personnel. Equipment Manufacturers, Exhibitors, Promotion January 25. 1980. 

111 and Marketing, Managers. Artists and Radio Personnel 
O $305 REGULAR RATE (alter December 21, 1979) Sor the above Register Nowl Reg stralion at lire door will be 525 00 higher 

11 
. _ 

categories 'All intormalron on hotel accommodations will be mailed to you immediately 111 
17711225 for Disco DJ's. Deco Forum Panehe. Students, Military. Spouses upon receipt of your completed registration form . 
Hameln) -_ Sr 1 Name for Badge__ 

III II 'heels) . Company /Disco Telephone( 1 

III Address 

Gry Zip State Country ----_---_-------.--------.- MI www.americanradiohistory.com
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Country 
AUSTIN -Country music radio 

has become the new target zone for 
the Hollywood -based motion pic- 
ture industry. 

That's the opinion of the move 
moguls attending the Nov. 30 -Dec. 
weekend of activities here centering 
on the press premiere of "The Elec- 
tric Horseman." 

"I see country radio as our new 
market area," comments Iry Ivers, 
vice president of advertising/public- 
ity/promotion for Columbia Pic- 
tures. 

While much of Hollywood still 
considers country as cornball, the 
executives at Columbia Pictures are 
going out on the limb to exploit 
country music, and country music 
radio. as a new money maker. 

"It's a new territory for the film 
business, and one we plan to explore 
thoroughly." continues )vers. 

Why? "Because the audiences and 
markets are there." he answers. 
They constitute a large part of our 

film audience. and we see the market 
continuing to grow. It's just begin- 
ning its breakthrough in terms of its 
potential." 

Ivers, who has a broadcasting 
background. claims that Columbia 
Pictures sees country radio as both 
an audience for time buys -good 
news in these economic times -and 
for promotion, also good news. He 

o cited recent national magazine and 

Q trade articles documenting the 
o growth of country radio. 
m The movie's director. Sydney Pol - 

lack. admits he came to country mu- 
m sic through the backdoor after the 
as frontal approach failed: "When I 

of was in the service and the guy in the 
bunk below me started playing 
country music on the radio, I'd start 

cc complaining until the music was 

m 
off," admits Pollack. 

2 Contrast that with Pollack's 
w rock'n'rolling reaction to Willie Nel- 
wson's Dec. t concert at the Austin 
O Opry House. highlighting the week- 

end festivities. 
Pollack indicates he's open to fu- 

ture projects involving country mu- 
sic and /or Willie Nelson. He's al- 
ready producing "Honeysuckle 
Rose." starring Nelson. 

Director of such shows as "They 
Shoot Horses, Don't They ?." Pollack 

Country 
Stations Now Draw Hollywood's Eye 

New Area For Marketing, Execs Say 
By CERRY WOOD 

ttttSMIMIMR - 4 

Film Makers: Actress Jane Fonda, director Sydney Pollack and singer /writer /actor Willie Nelson prepare to shoot a 

scene for "The Electric Horseman." 

presided over a screening of "The 
Electric Horseman," starring Robert 
Redford and Jane Fonda, with Nel- 
son in his first film role. 

Both Pollack and Nelson met on a 

one -to -one basis with approximately 
90 music directors and program di- 
rectors of the country radio stations 
in the Austin event. The gathering of 
country radio programming control- 
lers is the largest ever assembled on 
behalf of a motion picture. 

The previous highs were reached 
partially through the efforts of two 
of the executives involved in this 
event: Bruce Hinton and Peter 
Svendsen. They handled the suc- 
cessful "Every Which Way But 
Loose" film /country radio promo- 
tion. one of the premiere efforts in 
drawing together the motion picture 
and country music radio communi- 
ties. 

The Clint Eastwood picture. with 
No. I country chart song support 
from Eddie RabbitL received sub- 
stantial promotion from country sta- 

YOU'RE 
SITTIN' PRETTY 

WITH 

lßretty is as ]Pretty does 
b/w "Four On The Floor And A Fifth On The Seat' 

A New Release By Red Eye. 
One of Louisiana's finest country acts. A lively 

uptempo tune with rousing sing 

?4: 

rions following the promotion pro- 
gram from Warner Films. 

Hinton and Svendsen, who 
formed a new firm- Hinton and 
Svendsen Film Promotions -to culti- 
vate this growing field. staged a sim- 
ilarly successful promotion with 
Warner Films' "Hooper" and coun- 
try radio stations earlier this year 

"I want to do more of these." says 
an ebullient Willie Nelson, follow- 
ing his motion picture debut, fulfill - 
ing a childhood dream of sometime 
appearing on the same silver screen 
once occupied by his childhood 
heroes -Roy Rogers, Gene Autry 
and other western heavies. 

Besides the premiere showing of 

the motion picture. the weekend fea. 
tured a luncheon at the Headliners 
Club. hosted by Pollack and Colum- 
bia Pictures, a cocktail party for mu- 
sic directors with Nelson at the 
Sheraton Crest Inn, and a buffet and 
show at the Austin Opry House. 
headlined by Johnny Gimble and 
Nelson, with an effective guest ap- 
pearance by Hank Cochran. 

Columbia Pictures and Raster 
Films sponsored the event. attended 
by radio, media and record execu- 
lives from CBS Records, including 
Rick Blackburn, vice president/ 
Nashville. and country marketing/ 
promotion leaders Roy Wunsch and 
Joe Casey. 

Radio programmers attended 
from such diverse locales as Seattle, 
New York. Texas. Alabama, Ten- 
nessee and Florida. 

A special one -hour radio show 
"Willie Nelson -New Horizons" was 
introduced and made available to 
the radio executives. Narrated and 
produced by Ron Martin. with Hin- 
ton and Svendsen as executive pro- 
ducers, the show is a compilation of 
interviews with Nelson. Pollack, and 
members of Nelson's band. It also 

spotlights Nelson's songs from the 
film and other recent Nelson works. 

"The unusually extensive conceo- 
(ration of country music radio was a 

further indication of the growing 
significance of this area of film pro- 
duction." claims Pollack. 

CBS Records officials noted that 
the movie soundtrack LP. featuring 
Nelson will he released this month 

Country Disks Get Push 
By Varied Vocal Pairings 

NASHVILLE -It's not particu- 
larly unusual for country stable - 
mates to team together in duet situ- 
ations, However, (here now appears 
to be an increasing trend for artists 
from different labels -and different 
musical fields -to turn up together 
on country records. 

The advantages of one -shot duo 
releases are obvious, especially 
when both talents are umbrellaed by 
the same record company. In the 
case of newcomer Rosanne Cash. 
CBS lent extra weight to her first 
single. "No Memories Hangin' 
Round." by adding Bobby Bare to 
the recording. 

By KW KIRBY 
And sometimes two vocally -com- 

patible artists with similar appeal 
can be harnessed together for a 

single -such as Johnny Rodriguez 
and Charly McClain with "I Hate 
The Way I Love It " -to bring more 
voltage to each's separate career. 

Sometimes the pairings are label - 
instigated. sometimes the projects 
are undertaken at the whim of artists 
who simply feel they'd like to experi- 
ment together in the studio. And 
sometimes the duets occur almost 
spontaneously when acts from var- 
ied spheres of musical influence de- 
cide they would like to delve into 
different forms of recording. 

Steamboat Records, Inc., 3500 N. Causeway Blvd,, 
Metairie, LóuI.lana 70002 (5041831 -9474 

A Rex Pearce /Dale Murray Production 

Jerry Jeff Walker's self -produced 
Elektra LP, "Too Old To Change" 
which has just been released, fea- 
tures a surprise guesting by pop art- 
ist Carole King on "I'll Be Your San 
Antone Rose." 

George Jones' newest for Epic. 
"My Very Special Fnends." is an al- 
hum collection of vocal duets with 
such unexpected country aficion- 
ados as Elvis Costello, James Taylor 
and Dr. Hook. 

"Willie Nelson is turning up every- 
where: on his celebrated 'One For 
The Road' collaboration with Leon 
Russell: on Jones "My Very Special 
Friends' LP; with Kris Kristofferson 
backing him vocally on 'Willie Nel- 
son Sings Kristofferson': and he 

even makes a vocal appearance on 

Pant Rose's debut single for CBS. 
'It's Not Supposed To Be That Way' 
(which he also wrote as well)." 

On the same album. Rose sings a 

version of Tammy Wynettc s "Ti) I 

Can Make It On My Own." which 
features Wynette's background har- 

monics along with Rose's lead vocal. 

Waylon Jennings' latest RCA al- 

bum. "What Goes Around Comes 

Around." prominently pairs his dis- 
tinctive spice with that of Caner 
Robertson, a female singer m his 

road band. Jennings is also featured 
on Hank Williams Jr.'s LP cut. "The 
Conversation," on that artist's most 
recent Elektra album, "Whiskey 
Bent And Hell Bound." 

"Just Margo." Warner Bros. cur- 
rent LP on Margo Smith. has a cut 

Unexpected Duet: Singer Johnny Paycheck sneaks a peek at surprise visitor hiclilichted hs ., t:,lkIn°° ,ocal from 
George Jones onstage recently at the Exit /In. Occasion was a CBShovted 

showcase for Paycheck. 

Epic roils) Konnte Mc well. The 

(Continued on ee 2?) www.americanradiohistory.com
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MCA To Tube 
For Clower LP 

NASHVILLE Mt V Recair 
has undertaken a marketing can, 
paign utilising television advertisuig 
for the promotion of Jerry Clowcrs 
"Greatest Hits" album 

Additional tools to promote 
Clower's album include a print me- 

dia campaign and a national radio 
advertising campaign, Nth of which 
are strategically placed across the 
nation. 

Special is spots. ruining for three 
weeks prior to Christmas will sit on 
WTBS -TY. an Atlanta "super- 
station" which. via cable. reacher 48 

states. 
Additionally a two -week run of 

the tv spots is scheduled for Little 
Rock, Kansas Cots. Colorado 
Spring- Si Louis. Atlanta, Shreve- 
port and Jackson, to air during 
"Nashulie On Thr Road." a weekly 
is sines which Closer co-hosh 

MCA has also nude available a 

two by two -fax album announce- 
ment poster which lists all of the se- 

lections contained in the "Greatest 
Hits" package. In advance of the al- 
bum release. MCA shipped to its en- 
tire country mailing list, a special 
single which featured three tracks 
from the LP. 

Snazzy Promo: Carleen Anderson, national promotions director for Profes- 
sional Marketing Service, shows off her alter-ego as the "PMS Lady" on a 

publicity visit to WKDAAM in Nashville. Pictured from left are Gary Vacca, 
Registry recording artist; Mike Beck, music director for WKDA; Anderson; Lee 

Cook of Grinder's Switch Records; and Terry Ader, B&B Records. 

Products Given 
Female's Touch 

bawl Mar 
,. ,. ,, mad,nui 

k Ilnt aud ptonloiottal 1.11111 scrvic 
inf re.ol.l Iahels, has come up with 

ii ,n.IIIti+Il:llfnrm.il 

Ili .,.Iowan) has launched a 

centcred around the 
"PALS l.ady." a climatic: teemed by 
national pronuniun director t arlcen 
Anderson. In :in eycciuching cos- 
tume. and carrying latest plialucl 
represented by Professional Market- 
ing Service. Anderson is embarking 
on a national our of radio stations 
Io visit with music directors around 
the country. The lirtt leg of the tour 
includes Louisiana and Texas. 

The company currently handles 
product by Orlando. Chute. 
Grinder's Switch. Dimension. B&B. 
Republic. Cachet, Registry and Ru- 
hiica Kecords 

Newsbreaks 
NASHVILLE -Gusto Rec- 

ords. Inc has reached agreement to 

distribute Sunset Records on an es. 

BUNNY BRIGADE -RCA artist Razzy Bailey gets a royal escort by a bunch of 
benevolent bunnies to the stage for WUBE-AM's "Free Day" concert in Cm. 

annati- The bunnies appeared courtesy of the Cincinnati Playboy Club. 

'Celebration' On Global Network 
NASH %ILLL - The Ford's 

Theatre benefit gala. the "Celebra- 
tion Of Country Music." staged in 
October at the historical Wash- 
ington. D.C.. showplace. is now set 

for broadcast worldwide via the 
Voice of America network 

Ahead, telecast nationally in the 
US. oser NBC -TV. the two-hour 
country music special will be aired 
by Voice of America as a sens of 
four separate half -hour programs 
In its new form. the show will he ti- 
tled "Country Music USA." 

The four segments arc to be dis- 

George Burns LP 
NASHVILLE George Bums. 

who recently reworded a single for 
Mercury Records will now do an al- 
bum for the label. The single. re- 
corded in Nashville last October was 
produced by Jerry Kennedy and ar- 
ranged by Bill Justis. Both Kennedy 
and Justis will be involved in the al- 
bum project. 

Duc to Burns' prior commitments. 
the music for the album will be re- 

corded in Nashville. and the vocals 
will be added in Los Angeles by 
Burns. Both the single and album 
are titled "I Wish I Was Eighteen 
Again." The a im will be released 

in January 

tnbuted for broadcast on mule than 
20 countries and for additional 
shortwave broadcasts by the Voice 
of America. which transmits daily in 
38 languages to more than 75 mil- 
lion listeners 

The programs feature President 
Jimmy Carter's introduction and 
performances by many top country 
lummanes. along with a fiddling 
number by Senate majority leader 
Robert Byrd. 

Producer for the Voice of Amer- 
ica's "Country Music USA" pro- 
gram is Phil Irwin, Distribution will 
be handled by the International 
Communicatmn Agency 

Dallas Studio Filming 

Canada Country Show 
DALLAS An international 

country music television special u 
fled "High Country From Canada 
With Love" filmed partial segments 
here recently at Sumer- Bernet Stu- 
dio. 

The show. unusual in that it fea- 
tures Canadian anists singing coun- 
try music in French. stars Norma 
Gale of Toronto; Jean- Pierre Fer - 
land. Rcncc Claude and Charlie 
Landry of Quebec; and-U.S. per- 
formers Cristy Lane. Sommi Smith 
3RHtj.G. Sheppard. 

elusive basis The first product is the 
Mel Street single. "The One Thing 
My Lady Never Puts Into Words" 
Also in the works Is Streets forth- 
coming album. Gusto also distrib- 
utes King. Starday. Power Pak. Itol- 
ly -wood. Federal and Gusto Deluxe 
'edicts. 

PORTLAND. Me Big Al 
Downing and John Anderson. two 
Warner Bros. country labelmann, 
will appear at Portland's WPOR- 
AM "Our Country Music Awards 
Show." Tuesday 1 I I) The show. 
which presents awards to country 
music artists from around the state. 
will also be broadcast over Port- 
land's public sen nee cable television 
...li m 

HUNTER. N.Y. -A 30 -day 
1980 music festival is slated for 
Hunter Mountain with the exilan 
iion of the Country Music Weekend 
To four days. Starting on July 31 and 
ending on Aug 3, the fesusal will in- 
clude both top name recording tal- 
ents and local performers. Artists 
that have previously appeared at the 
mountain top festival include 
Tammy W yneuc. Tom T. Hall. Kitty 
Wells and Ernest Tubb. 

CHICAGO -- Ovation Records 
plans a marketing and merchandis- 
ing campaign on behalf of the Mark 
Gaddi+ album. "Point Of Refuge.' 
The album has been shipped to all 
radio formats. was produced by la- 
bel president Dick Schory and was 
re.,vJecl \Ash,dlc 

Odd Couples Help Sell Records 
Continued from page 2r, 

song. "He's Lying." is now being 
considered for Smith's next single. 

RCA's legendary Hank Snow has 
just wrapped up his first duet LP 
with newcomer Kelly Foxton; and 
the same label has been having ex- 
cellent results in re- releasing Jim 
Reeves' product sparked by the frag- 
ile harmonies of unknown Deborah 
Allen 

The project gave a definite shot in 
the arm to Allen's own recording ca- 
reer and reportedly. she will soon be 
signing a major label deal for her- 
self. 

Emmylou Harris has recorded a 

special Christmas album titled 
"Light Of The Stable" which is 

being released in Europe and the 

U.K. It features Harris duets with 
Neil Young. Willie Nelson. Linda 

Ronstadt and Dully Par;. 'II Unfor- 
tunately. no plans are in the works 
for u domestic release by- Warner 
Bros. for this LP. however.) 

Harris and Dun Williams re- 
corded some tracks more than a year 
ago for a possible project together. 
and more recently, Plants was in the 
studio in Nashville cutting a side 
with Johnny Cash. 

Although duets can often be mu- 
tually beneficial to both anists ca- 
reers, contractual stipulations can 
sometimes be a detriment in encour- 
aging these duo happenings. 

However. as country music con- 
tinuo to crossover into other play 
list. and the standard boundaries 
continuc to stretch. its a safe bet that 
more and more artists from all fields 
of music ss ill turn up together on vi- 
nyl. 

TOGETHER AGAIN -Jerry Lee Lewis, Elektra artist, is reunited with his 
former producer Eddie Kilroy. for a forthcoming album and single. The 

recording is taking place at Nashville's fireside Studios. 
www.americanradiohistory.com
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Five hit records 
charted in a row 

and Now the biggest 
Is on Its way up! 
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STAR PERFORMER -5141M, rev:aeon( peat. 0,090,1 pute upWd paea the Irai 

TIRE-Artist 
WB). Ube ANwnlxr10,11 UbI1 (NW r.the laalMe) 

HAPPY BIRTHDAY DARUN' -a..., Tali 
IC Howard, MCA 11115 (Buff. BMI) 

COWARD OF THE COUNTY -Ron, B4tm 
6.1íh BI Wheeler, Uetted Mnls 117/ IRopt 

809ß9: 6MI 1$1440, Moll. ASGPI 

MISSIN' YOU -art, R. 
IA ID /no, DW Mu nl RCA 11751 IC Gem BMI) 

MY WORLD BEGINS AND ENDS WITH 

YOU /WHY DID YOU HAVE TO BE SO 

GODS - o.., 6 slat 
15 Prppm I Aedh;/U P Leh. a RABI RCA 11749 

I7144 /W * ., 1. BMII /IAp'I.:SW/ 

I'VE GOT A PICTURE OF US 

ON MY MIND -wau LP.. 
(B Malden). MG 41129 (Ming Cat ASCAPr 

POUR ME ANOTHER 

TEQUILLA ads -t bean 
a WE Slenrs D.111.7. 1.1.41:5`. 
(UnD,re, &wpaln, Bill 

I CHEATED ME RIGHT OUT 

OF YOU -M« gals, 
(AP 647411 Columba 110901134,, 13700 

WHISKEY BENT AND 

HELL BOUND -Mask PAKSes h 
wdlhm; D Deh1, Cub 165151Pxephus. Brall 

HELP ME MAKE IT THROUGH THE 

NIGHT -m w Nd.n 
Mltioanal7, Columba I 11176 /Callow. POD 

H U ME WHAT ITS UKE -Lena L., 
(B Pdnsl MG 41130 (8 Pete, BMI; 

NOTHING AS ORIGINAL 
AS YOU -m, 5udet Irelwu 
(D Res) MB.uh 110071AmelLln Coww,. 8M0 

OH, HOW I MISS YOU 

TONIGHT -In B.e.. 
(8 Do..s. I best. M RCA 

11737 (11.,14 ASCAFI 

YOU PICK ME UP 

(And Put Me Down) -Dona. Bea 
,R Goodrum B Mah.l, Unded Mlas ULS 

0.111. ASWI 

HOLDING THE BAG - 
Y. 1.44 )p Srmpk, 
(6 Mope P Bubb/ Columb4 1 1114116ara,, BMB 

YOU KNOW JUST WHAT 

I'D DO /THE SADNESS OF 

IT ALL-. ., Tama w.LU tree 
U Facer. B RNe) (IB Wok 14 MCA 41141 

1.c1 a 811 ASCAP),(sde PacLel, BYO 

BROKEN HEARTED ME -Anne Meng 
IR G994999) Capnl 4773 

la.ppell/ Allmtk7L. ASCAPI 

A RUSTY OLD HALO-u.,4 Aal. 
IB MB B). IoBmuh 1001 (Rol.,/ MOPI 

I HATE THE WAY I 

LOVE IT -la., 1360.40,8 B CLW8 MAculn 
(A AN4dte) N. 950791 
(SOt DWt. /8q Han. BMI) 

SHARING -t.. Dw 
(S Plpp., 

I Male), 4100,1 41W 
(Maus, UI Geld (001 

YOU ARE ALWAYS ON 

MY MIND -bb. PMUt7 ß7k4 

IW Cu.-. i M Iamet 1 aralapbl. MG 41171 
14W. Bute /S.Ben Gems (M/. BMII 

LAY BACK IN THE ARMS 
OF SOMEONE -it. UM 
IN C4. M Cmpoa.), Rep,. 049 

(Chanehob aaeen. BMI) 

YOU'D MAKE AN ANGEL WANNA 

CHEAT -n, Reetar 
le Manson. B 2M.e. 1 247.4,). Q.u1 1136 

(0.4.1... BMI'S4ulwrn Na4M, &SLAP, 

YOUR LYING BLUE EYES -u 
IK Mu(1uINe), Wow BIOS 49079 rkvR Rose. DWI 

I DON'T WANT TO LOSE 

YOU -C. Ira., 
) 

Warms (WI 
19090 R.ÖVNB BMI, 

RAINY DAYS ANO STORMY 
N IGHTS-.... spin 

_ 

IC Gas,) undid Molt 1170 
100 4stoVi'rm ,BMII 

I WISH I WAS CRAZY AGAIN - * ,Camf W.I. ham, 
IB M.41s, Coltmbl 310742 (HP Uemm1. awl 

LEAVING LOUISIANA IN BROAD 

D AYLIGHT -m, D.a wee. I.rn 
IP. Co./ D kO, MG 41154 (161/4 Chnk97 

, Runt Mon BNI /ASCAP) 

A UTILE GETTING USED TO -sip., Gary 
U Tae1447 Co( 950801 111. lid, BMO 

BLUE HEARTACHE -u. D. . 
IP CraN). balm Bhp 49104 111441 la BUN 

ru. BE COMING BACK 
FOR MORE -7.6. 
IC Peon, 5 W1p,k), P,alnn,Cun 
49110 at.. BMD 

nu. I STOP SHAKING -o,, CIIU G.Y. 
II Adn.I. 011lá 4797 (Pelt A HA, POI 

BUT LOVE ME -klw Okla 
111. 1464.7 Carlra 1 11119 101.16 01 1141/,C,u 
One Ica. BMII 

SMOOTH wuw,7r 
11.164707 NW. 46547 (PIG. ASWI 

WHEN I'M GONE -DMM, 
IB Mar,/ nG 11,41 IC AS.1) 
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4 BACK TO BACK -ka.e heed 
D ware. 1 Wu,ll), IBC 0005 

(Sall. A Bnedr. ASCAP/ 

2 LOVE ME OVER AGAIN -ore wan. 
10 WAlaamsl. MCA 41155 (010. ASCAPI 

11 CRAZY BLUE EYES-Leal. Km. 
Dew M .chap),, Ca.ob. 

1 11101 (Age BMII 

6 THIS MUST BE MY SNIP -cams caw 
IR Mprah S Mans 1 Mwrah) Cuaanu wen 
45011B1u1,00d /Mtge Cat.. BMh 

S IF I EVER HAD TO SAY GOODBYE TO 

YOU -Edh i.4Ud 
S 0661 RCA 117571Á(e: Wag MCC, 

4 YOU'RE GONNA LOVE YOURSELF IN THE 

MORNING -Waal. 100 
(D Falb) 'U.d 4541: 1325 (Comb. BM. 

3 SUGAR FOOT RAG-k, Read 

IH 6anand Y Horton) RCA 11161 

(IRO 016.40 ASCAPIIRD 5111,1. KID 

6 UNTIL TONIGHT -I... Noe. 
(5 McantLA R Pa./. Capad 4791 

141Y 111,,0 /MCGmfp. BMII 

9 LOPIN' STARTS WHERE FRIENDSHIP 

ENDS -Ma LEmra 
(D L W.. A 1.411 Cap. 1181 (Combine. BMI, 

4 WHAT'LL I TELL VIRGINIA -u.,. want.. 
B 000011. ERA 950108 IH480eoe41 BAD) 

5 FADIN' RENEGADE -T,e., 0.4111.1 
IC Amt), Elektn 46564 (IIuI .U, ASCAP) 

S PREACHER BERRY-o.... Bar,. 
(D ßq6) Wrrnn &a 49093 IN.Do41l. BMI 

4 MISTY MORNING RAIN 
ID ..1.11), Nm.enl 15.190 Meant, 81111 

12 BLIND IN LOVE -Ma 01114 

IA C4ttrn), fhltn 4451615,149, BOW) 

6 FORGET ME NOT -sM,, 
IP Errrs, A Bp.), RCA 11658 ISepltMwr, 1SCA, 

5 WE LOVE EACH OTHER- .. 11rtrd L B.C. beam 
B RIB.) C. 550789 Cher EMI, 

4 GO FOR THE NIGHT-R.4 owe, 
(B Casc., F Wdhq, Columba 1 11149 

(Bpr Cat. ASCAP /T.., W.. BUD 

12 YOU SHOW ME YOUR HEART (And l'II 
Show You Mine)1-T,. t. Nall 
(TI 4118 RCA 117131H0111W, BMII 

8 YOU'RE THE PART OF ME -In Ed Nos 
U 5cweers. H Ur1.4). RCA 11742 Keep BOCA, 

2 YOUR OLD COLD SHOULDER- CIIIILW4 
(I le @e). Unten Arl.ls 137 (bided Mints ACVI 

2 THE SHUFFLE SONG -N.q. srs 
Sm49. NO M 

191U3 I0lll r/M AO'0 'I517 h) Roads 81111111 
Dws. ASCAP) 

5 AIN'T NO WAY TO MAKE A BAD LOVE 

GROW -Ace., orueu 
(S SW,4Lm991) UBI.. 51008 

(Cl,.. Bap. ASAP) 

3 I MUST BE CRAZY -a.. wan 
(B AWOOO, OtOra /Cur, 46565 (Hall C:B.,nl. BMII 

12 THE LADY IN THE BLUE 

MERCEDES -Lan., Ounce 
1D Dar., G Genre). Cole,. 1 11097 

BMII 

BABY, YOU'RE SOMETHING- )..,poor 
IR Y.aW. C Potato. D C.o61 MCA 41163 
Rrr. 6NUCrost Kos ASCAPI 

6 HERE'S TO ALL THE TOO 

HARD WORKING HUSBANDS 

(In The W9rld) -Da.d Hew.. 
I1 1,110411 P Bunch) Den,d 177 (B.na. BUI) 

6 EVERYBODTS SOMEBODY$ 
FOOL -DrA. Bane 
U Keen. M erlod1 PhD. Curd 19107 

(Sow Gems ILO MAO 
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(I WaBna) COME OVER -caw. 
IM Boob. B 81.01 151 4631 11150) 
IAhckabod emu 

COME WITH ME-w.etr. I.nn.p 
IC H6.wd1. 4G 11171 I N.l Udr BMI) 

COME TO MY LOVE -onor Le.. 
(,1 Unded MYsls 1378 

ASCAPI 

OUT OF YOUR MIND -In s.. 
ID U.S.,. B 4.11). 5.01 11ll 
419.10,41. ASGP1114 B1111 

MY PRAYER -cr. C11. tH 
IM SmoISBl.n) C11141 1119 ISereMIl Son, au, 
SOMETIMES LOVE -u.d. Emend 
(M UI; GMC 108 (M. B/al 
01 the Peck, 011 

IT STARTED WITH A SMILE -Ir,w órare 
in Come114 1 14(.e1. RCA 11053 
IPIC,.. 011.0,1, ASCAP) 

$ú 
g 

TITLE -AAcI 
(Wr4e). label I Nu.. 1 Dril EN.) 1.1044. Lem. 
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YOU MAKE R SO EASY -Ilan 4 Bd 
(L EOn'tt). Aa4l 102 IGatal )S,, Moe ASlP) 

I LOVE THAT WOMAN (Like The Doril 

Imes 
Sin) -141.. E,Bnr 

I P9 R.emun 1711( Odanp 105 (PBO) 
IWe, 3e!Pl 74 b. BAIT; 

YEARS-R4wn Mud.N 
Ia rlem, U w Morgan; MG 
1:I62 (P.Gem, BYO 

YOU'VE ST1LL GOT ME-4m Nia 
IN SAmldel Dm 6/1041 9116 
ICkp II Ua4!lerry Wallace. ASCAPI 

MORE THAN A BEDROOM 
TNINC-BM A.a.r 

4501191,1, MG 11)50 ISIaB... WI/ 

YOU'RE ONLY LONELY -ro. s.ls, 
1, D Adm,1, COME. 1 11079 (kn Ate o o.vu 

JUST WHAT THE DOCTOR 

ORDERED -e. erw 
16 Nos). Met, 57010 (N GWrco BMII 

I'M OUST YOUR YESTERDAY -etas 
11C Oubn, WNntr/CrS 49111 
llu.es.A6/1441hn!Mdlp. BPI) 

R TAKES ONE TO KNOW ONE -w, 11.1 
(1 tuner). atr 0009 IB416ra.3174ee BUD 

YOU'RE AMAZING -o.aa lino 
11 51.11 113117 COR (S.Idebee BYII 

CHAIN GANG OF LOVE -..,tan 
IP 130.1,, BC Wwek11. 11CA 41153 
IRrgn &.Im,, NIP 

SWEET MOTHER T0ULS -tan II.. 
IC R..e1, SD St..). Alma),, la317MSl 
IV 464 ASGP444.9Rme BMII 

LET JESSE ROB THE TRAIM -I.a one 
(6 oral wpm. Bros 49118 IB'ue Boa BYL 

MISSISSIPPI -W 41.E1 5 .b rr 
IC 01641.1 (04 9 5076P 41.I mana BMI. 

MEYER GONNA' BE A COUNTRY 
STAR /A DAMN GOOD DRINKING 

IG 01,5,1 iB Sentt S 511) YOl 1001 

10441 6.11.1Rí Y;MWo BMI) 

HOMO' TONKIN'-u.. ssws 
(7 Seas. 0 Cawaman 1 6,11 D Wont. MCI 
01142 (0BAu; Hhw,. M.W. 8111 4SC/11 

(You're Got That) FIRE 
GAIN' AGAIN- Bre,Tedr 
(Hl PWI 115D 351 Gan 5 497U BUI 

A MESSAGE TO KHOMEINI- 
4rn 14.41 a Ile neeAw gnaw 
1C 1,ts. S laodi I..can 1:701 ASO, 
(111n 5de Up AOCAP1 

LOVE HAS TAKEN ITS TIME -tar us. 
(D Keen, I Nth.. R 810041 MCI 11751 
Arta BMICuat Rep ASG4P7 

I'M INTO TIE BOTTLE (TO 6ET TOU 

OUT OF MY MIND) -aw alga 
ID Runt. 00 S 130an1 RCA 11881 IF (ma. ES, 

MAKE BEUEVE ITS YOUR 

FIRST TIME -Brow caw. 
IMarh.c. Wlu+nl l .tilo 002 111.v4 Cep. AYR) 

PALIMONY -lap re! 
u Nun.. Dff.. 179 0.441nN14.1, ALGA, 

THE ONE THING MY LADY NEVER PUTS 

INTO WORDS-h. hi., 
-.et :DO 

1ì-1e41 Mrl a \ Aqu ASaIPI 

CANT LOVE ON 

UES -ln IPnI .,, 01,11 C1rr 
I1 Rea, Macro 003 fA1V BMI' 

MAMA ROCKED US TO SLEEP OWL 
Country Music) -law Fer G.P1 

IR Mwrab) tonale 102 

18.1.o04,INK Castk BNp 

OUT WITH THE BOYS -lam 01.e 
(W lenmep) CSI 0011410118111. 0111 

WHAT IT MEANS TO BE 

AN AMERICAN -on, 
I( Whs., Bono Hu (N5n1 )bac\ DM, 

SMOOTH SOUTHERN HIGHWAY -oar. 
1$ ThrplmMl C Finnan,, ABC .07 IIree. DMII 

DO R IN A HEARTBEAT -crac., Cas, 
(C CMIBI, 4 ion I Md.) 5141 BIM 19013 

IBwe BI.e /Plangent Vtooa. ASW /Grock R1. AM) 

STRANDED ON A DEAD 
END STREET -n. at I1d 
I( Co.' w..1 Brin 43072 
111Cß, totes. MCA, 

BUENOS DIAS ARGENTINA -Mrry RAM. 
IB Rarl,h. U linge,,). Columba 
111107 (FA. ASGP) 

YOU DON'T MISS A THING -s 
(tRlr now.. ow rB711 qA Il /I 
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LOOKING GOOD 
THANKS, THANKS THANKS, TO ALL! 

for my third #1 single in a row * 0 
BILLBOARD CASHBOX RECORD WORLD 

"Happy Birthday Darlin' MC' -41135 

the new number one single by: 

CONWAY TWITTY 
Produced by Conway Twitty A. David Barnes for Twitty Bird Productions. Inc 

s f I l/,t'///" ^r 
,, 

LORETTA LYNN 
her new single... 

MCA-3D86 

"I've Got A Picture 
Of Us On My MInd'5!1, 

7 
BILLBOARD CASHBOX 

Produced by Owen Bradley 

o 
RECORD WORLD 

CONWAY TWITTY LORETTA LYNN 
shines on this 2 -sided hit single... 

"The Sadness Of It All" and 

"You Know Just What I'd Do MA-4114 
Produced by David Barnes. Conway Twitty and Loretta Lynn * m 

BILLBOARD CASHBOX 

19 
RECORD WORLD 

The Hits Keep Shinin' on MCA 
www.americanradiohistory.com
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KENNY -Remy Rogers, um. ten twu sro 

GREATEST HITS -Wadon Smogs, ate wi 11.1 

WHAT GOES AROUND COMES AROUND -Waybe Jennings, wa 4n11 .1451 

ru. ALMAYS LOVE YOU -Anne Murry, cola 3op171I7 

THE GAMBLER -Tommy Rogers, u.4d run W u s34 a 

MISS THE MISSISSIPPI -Crystal Gayle, cd..e -, K v,. ni 

SIIAIGIIT AHEAD -Larry Gatlin And The Gatlin Brothers Band, 
cwlw . a 3 47., 

CIASSPC CRYSTAL- Crystal Gayle, t,..e 14. LIO 

IFNIS1LEI BENT AND HILL BOUND -Hank 9th , 3, [retorters H 731 

WIWE NELSON SINGS RRISTOFFERSON -Walre Nelson, coewaw a MIss 

JUST GOOD St- BOYS -Moe Bandy A Joe Stampky, :..,a. a sad 

P01TRA1T -Dm Wahams, 

MIWON MILE REFLECTIONS -Charlie Darnels Band. (rK 431111 

THE BEST OF EDDIE BABBITT......, rl 715 

TEN TEARS OF GOLD -Kenny Rogers, moo sew, W ,3 WS a 

PRETTY PAPER -wale Nelson. is 15705 

FAMILY nAsmoN -Hank Phnom h, Eri 7vrs el '.54 

IMAGES- Ronnie Mihap. r'u 31( 11140 

A CHRISTMAS TOGETHER -John Denver A The Muppets, au 1)11 .1451 

VOLCANO -henmy Buffett, u 

3/4 10RELT -T.G. Sheppard. w.mw cwie Ka Its3 

SHOULD I COME HOME -Gene Watson, t.aaor so 11141 

I UE g£IfTUORV GIRL- Emwrylee Han* warm eloi era um 

STARDUST -Wire Nelson 71 -M. ,c ,5701 

ONE FOR THE ROAD -Ware Nelson and Leon Russell, cowbu IC 7010W 

JUST FOR THE RECORD- Barbara Mandrel). I.1 3105 

THE BEST OF DON %%WAYS. VOL II -Dun Wdlkms, Ma rife 

YOU'RE MT JAMAICA -CNrley Pride. 

SHOT THROUGH THE HEART- lenn4er Warner, wva. ea 4717 

RTWE AND FAMILY LIVE-WdI.e Nelson, uovwvo et 733447 

THE OAA RIDGE BOYS HAVE *RRIVEO, wu 4r 1133 

CLASSICS -Kenny Roger * Dottie West, u. ow An. 0Aü 344n 

DIAMOND DUET- Conway Terns t Loretta Lynn, on MO 

LOVEUNE -bloke Sabbat . 

THE LEGEND AND THE LETaCt, VOL 1- Ernest Tubb, 7.u. Is 13001 

TEAR ME APART -Tanya Tudor, e r 

GREAT BALIS OF FIRE -Doily Parton, .+w( 13X1 

WHEN I DREAM- Crystal Gayle, 044 Man clan ma w 

STAY WITH ME/GOtDEN TEARS -Dare A Sugar, cos 1)111/300 

DORT HET ME CROSS OVER -ltm Reeves, .r. col; 3454 

THE VEIIT BEST Of LORETTA LYNN A CONWAY TMRTY, on 1114 

REM UND OF FEELING -Ann Murray. cedar su 11141 

MINDY BARLOW. 

MT VERY SPEOAL GUESTS -George boll, IM n 75344 

ME BEST Of THE STATLER BROTHERS. w.nn sawi 1011 

THE TWO AND ONLY-Bellamy Brothers, eever.e.a to 3343 

ME MID PEPPER -Mot MK born 0( 110 

A RUSTY OLD HALO-Hod Astor, u...* 70510 

SIMPLE LITTLE WORDS -feisty Lane, un.ret kn.r lieu ire s 

FOREVER -John Conke. v1 ,r4 

Greenhays And Flying Fish Link 
NASHVILLE- Fly(ng Fish Rec- 

ords has entered into a distribution 
pact with the newly created Green - 
hays Recording label. The first 
product lo be Jisfnbuled is Jean 

Rilehic s "HIt:h Hill. And ',limn- 
Mans." 

Grccnhays Recording is uunet 
and operated by George Pockoss I,I 

Folklifc Productions. The lubcl 
plans future releases by David Ham- 
mond, Donal Lunny. Mikc Seeger 

3llp"Rlice Gerrard. 

Country 

Nashville Scene 
II seems strange when you (onside, how Iasi I 

he's been a courtly music star but lohnn Roan 
g1(q says he'd never played a her urnrril doh 
in Nashville beloie Epic holds remedied that 
soluation In style Nov 79 with a packed house 
showcase at the EMH /In. Rodngue3 and his 

band. the Hole In The Will Gang, performed Iwo 

sets for en audience that included lank Fricke, 
local CBS and (pot bran and an unannounced 
visit by Santa Gaut Roll,gue: Also previewed e 

tune of Iwo loom his newest album that's due 
lo, release In January 

Opening for Rodngue7 on fie same Siff were 
melted guests Riders In The Sky, who look time 
out loom reto(dmg an album for Rounder Rec, 

ords to make the show and add to the tun this 
$1057 specializes m authentic western lowboy 
musk and sagebush style humor. and has 

recently written a number of original songs m 

the traditional vein Unusual and most etiectne 
Letters ... We Get Letters Dept: Nashville 

Scene would like to thank musir director Lee 

Shannon of MALAY In Indoonpolls tar drop 
ping a lone to say that he often reads Sane lid 
bits over the an Io his listeners Sane has 

also received a letter postmarked Belfast, Ire- 

land, tram a reader there wanting to erpress his 

gratitude to the numerous country artists 
whore made trips to perform there Most 

recently. claims our Northern msh correspond 
ont. Belfast was healed to a cooked by Rosier 
Who which was well received while in she pall, 
others playing dales on Londonderry and Belfast 
Include Johnny Cash, George Brogan IV, Char - 

ky Pride and Male Haggard. 

The "Tonlghl Shod' recently featured con 

secufne night appearances by Crystal Gayle 

and the OA Ridge Boys. The Oaks were booked 

onto the same show as disco queen Donna Sum - 

mer and both acts brought down the house with 

their high energy eons Expect more and mote 

country artists to be showing up on this late 

night program as audiences respond enthusias 
tically to then presence 

Its 1,11. 1,114111 

Speaking of the Oaks, they II be making a 

.115ntl live appearance at a benefit concert 

Ila3nsood by Gov and kin, John Dalton of Vlr- 

gMla and San. khn Warner and his wife (who's 

also known a'. Eluabelh laylwil the beneht to 

raise funds for new MA being constructed in 

Grundy, Va rates the Oaks by sperdre request 

Ivor lames McGlothlin, president of the United 

Coal Co which happens to be based in Grundy. 

Seems McGlothlin is a huge tan 01 the Oak Ridge 

Bays and was most anxious Thal they be on the 

show Othel talent booked tut the concern The 

Guy Lombardo Oreheslte. Nice diversified 
blending of musical lutes here, Io. sure 

Moe Bandy managed to eke out a mini vaca 

bon with his wile m Las Vegas for a few days 

helm resummd Au exhausting road schedule 
with his band, the Rodeo Clowns.... Billy 
"Crash" Craddoch headlined on "Jamboree 

U.S.A." on Wheeling, W Va not long ago, as did 

Jerry Lee Lew . Also m Wheeling for a concert 
was Hank Whams Jr. Those Wheeling Ions car. 

tangy bee they country musk. Craddock's 
also been booked to appear at the July 1980 

"Jamboree In The Hills" outdoor festival. ha 

second time on Thal show 

Columbia's Freddy Weller has been actively 

out on the road of late to support ho new single, 

"Co Foe the Night" Dates look non Irom Toledo. 

Ohio as tar north as Vancouver and British Co. 

lumbw and over onto Oregon Weller followed 
Thu with a series of interview sessions in LA 
and was a special guest el a taping of CBS.TV's 

popular weekly sitcom, "Ake." Willer went out 

for dinner after the taping and, according lo our 

sources. became good friends with fellow Soulh 

met Petty Holliday (who plays the part of "Flo" 

on the shovel She s a native of Alabama, while 

Weller a Irom Atlanta 

"Fingers" Taytor, Jimmy Buffett's harmonica 
whir. fronted the MDT Bradford 011ie Band 

when the group opened loi Sea level at Van. 

derbies UM, Pete Seeger and Redwood lee 
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olds' Holly Na( recently pettormed at flash 
vale's War Memorial Auditorium on a special 

Cornett For A Welt Free Future. 

"Lire from the lore Star," (timed on 180 

syndicated Win Matrons across the country. 

taped recent concert appearances by Hank Wil- 

liams H. and Republic Records Randy Grow 
when they were In the popular New York City 

club 

CBS Records /Nnhvdle presenled a privale 

screening ol 'The Elaine Heineman" In which 

Ks superstar Willie Nelson makes his dramatic 

film debut The special showing lot industry 

guests took place at a local movie theatre and 

was co hosted by Columbia and Universal Pk- 

lures. You've certainly got to hand it to Nelson 

when he decodes to do something, he does d 

first class. Who better to make a 111m debut with 

than lane Fonda and Robert Redford for 

straight ahead SRO boroffae results, 

Multi talent llae lay"Pallan unveiled were 
unexpected musical abilities m his recent Ws- 

sissippi Whiskers showcase Patlen's consider 

able eaperlise on 5a4ophone and clanoel has 

added Immeasurably to numerous Nashville 

recordings. buf ha smgrng. wngwntmg and key. 

board guitar skills weft a surprise to many ,n 

the audience His euellent backup group con 

sated of Wry MtEoen tom Crystal Gayle's 

band, Peace A Quiet; Lanny Boles and any 
Cluny, both loom Tracy Nekton's band, and 

Toni Sehulsler and Ralph YAelb, local session 

players 

Barbara Maodrell will be featured soon on 

"Hollywood Square" The CIE* Female Yacabt 

of the tele rarely takes time out to 'eta, and a 
more in demand than ever these days 

And did you know that Mil's Don Wheals is O 
going to be featured on the forthcoming 41st n 
edition of "Who's Who fn *mend"! Sum goes m 
to show that country music is lurnmg up every F 
where These days m 

D 

Congratulations 
eVlichael Johnson 
a+dn d- 1 l' od c F s 

Steve Gibson and BrenLMaher 
from the studio where you recorded e 

"ThisNight Iron'tLastForever" 
and the album 

Cui 
creative workshop inc. 
"Where ópeciol Things Always Noppen" 

Derry Pik Tennessee 615)365-WO O 

U1 
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Publishing 

Tag Print Mart As `Mildly Upbeat' 
Connued from page ? 

Explains Keith Mardak. ccuusC 
vice president of Hal Leonard ot- 

Milwuukce. a major educational 
print firm. "easy- methods were 
promises that didn't conic through 
to the consumer." 

General industry price increases 

this year on single sheets and topos 
have cut into sales, reports one re- 
tailing operation. Charles Hansen, 
near Lincoln Center in New York. 

"Prices are too high." maintains 
Paul Berger. manager of the store. 

"Customers used to buy five or six 

single sheets. but they buy no more 
than two today. Folios are out- 
rageously expensive." 

Berger has some complaint on the 

returns situation. saying restricted 
returns policies indicate publishers 
are "much smarter than record com- 
panies." 

While Charles Dumont & Son. 

major jobber out of Cherry Hill. 
NJ.. is running 20% ahead of last 

year. according to George Biclo Jr., 

sales manager, he claims a lot of 
sales are being lost on the record 
store level because dealers are order- 
ing less records and tapes. which 
doesn't "bring in clientele. Sheet 
music is a high impulse item." 

"W e v e also got to work around an 

8% returns factor for jobbers in 
terms of promoting sheet music. al- 

though I realize that a higher factor 
would hurt everybody." 

At Big 3 Music. Hernia') Steiger. 
citinga 54 increase in sales this year, 
says his company is "fortunate to 
have such stable acts as Barbra Strei- 
sand, Barn Mandow and a few big 
books and mixed folios. 

"We'll be a little more cautious in 

budgeting. but we're basically a 

well -financed operation and we 

don't hogwog over big advances. 
Advances have bilked publishers 
out of so much money that many 
haven't gotten their money back on 
good sellers ' 

Steiger indicates it pays to have a 

sizable Christmas catalog at this 
time of year, which he reports means 
an additional $500.000 in income. 
"It fills any gaps and leaves us in a 

fairly healthy situation" 
Murray Rutkoff, general manager 

of Warner Bros. Music's print divi- 
sion, claims "We're about the some 
in sales as last year. 

"We've got bread and butter with 
our standard and educational cata- 
log, but we're going with matching 
folios by the Cars, Bob Dylan, 
Eagles. Fleetwood Mac, Grateful 
Dead, Ted Nugent and a S14.95 
mixed folio, 'Super 200'." 

Vincent Martino. sales manager at 
Bradley Publications, says 1979 sales 
should register a "large increase' 

FOR CHERRY LANE MUSIC 

2 Moppets Folios Moving Briskly 
NEW 'Volt k - the Muppets and 

the print division of Cherry Lane 
Music are making strong imprints 
together. 

The firm, reports Laureen Keiser. 
president of the division. is doing 
"five figure business on two Mup- 
pet folios. one based on the "Muppet 
Movie" at 57.95 and the other, "A 
Christmas Together," a matching 
folio at $5.95 of the current RCA 
chart album by John Denver and 
Jim Hessen's Muppets. 

"Dealers are ordering the Den - 
ver/ M u ppet folio," notes Keiser. "in 
lOs and 20s lots" He also expects a 

further sales thrust as a result of the 
Denver iv special on ABC Wednes- 
day (5), which included songs from 
the album. 

Although the "Muppet Movie 
has been playing for about six 
months. the folio was marketed six 
weeks ago. This, explains Keiser. re- 
sults from production of 16 full - 
color photos and the fact that "the 
Henson people are very particular 
on the quality of things they're asso- 

ciated with " 
The folio is also getting a boost 

from current playdates of the film in 
about 1.000 theatres. 

Rights to the folio arc a result of 
Cherry Lane's print ties with ATV 
Music, which has rights to the music 
stemming from its own tics with 

List AGAC Guests 
NEW YORK - Here's the Decem- 

ber roster for the Thursday noon rap 
sessions at the American Guild of 
Authors & Composers here. 

Thursday (6): Dennis King. mas- 
ter engineer from Atlantic; Dec. 13: 
Danny Glass. vice president of a&r 
of Sam Records; Dec. 20: Teo Ma- 
cero, producer /conductor; Dec. 27: 
Paul Brown, a&r director of Mid - 
song Records. 

The ASKA PRO seminars are held 
at AGAC headquarters at 40 W. 
57th St. Phone (212) 7574833 for 
t. et3',ättpnl. 

AT lilm., producers of the highly 
successful film. 

As for the Denver /Muppet folio, 
it gets a rare album plug within the 
album sleeve itself. 

L.A. Publishers 
Hold a Seminar 

LOS ANGELES-The Organiza- 
tion of Creative Music Publishers 
has scheduled its second monthly 
seminar to be held Wednesday 112) 
at 630 p.m. in the lobby level con- 
ference room of CBS Records in 

Century City. 
The group was founded by pub- 

lishers Bill Meshel. Arista Music: 
Steve Bedell. Cafe Americana/ 
Rick's Music; Eddie Lambert, In- 
music Productions; and Irwin Ma- 
zur, April /Blackwood Music. to in- 
form songwriters and industry 
personnel as to the work performed 
by a full service music publisher. 
Songwriters, music publishers. man - 
agers and a &r department heads are 
welcome to attend. as well as foreign 
music publishers who arc repre- 
sented in the U.S. 

In January the organization in- 
tends distributing materials about it- 
self at MIDFM. 

Jadale Music Sold 
To Movie Company 

LOS ANGELES -Western Inter- 
national Pictures Inc. here has pur- 
chased International Entertainment 
Management Inc., a music publish- 
ing firm which has Judah: Music as 
its BMI name. Western president 
Bob Barich says the purchase was 
made for "in excess of 5375,000." 

Western International plans to use 
the publishing branch for the music 
used in the films it produces, the 
next being "Vera" with a score by 
Henry Nemo. 

Jadale has a 1.000 -song library by 
such artists as Ralph Morris, Johnny 
Kitchen and Bill Elder 

over 1978, thanks to strong pop 
movement on such tie-ins with Billy 
Joel, Charlie Daniels, Dan Fogel- 
berg and Barry Manilow's current 
hit, "Ships." Classical and educa- 
tional areas are doing "extremely 
well.' he reports. 

"I think there's a little concern 
over the raise in prices. but it's really 
not hurting much. I believe. how- 
ever. that many publishers are going 
to think twice about printing certain 
music such as disco hits that don't 
translate well to sheet music." 

Looking ahead, Martino says the 
company will soon offer product 
through a recently concluded exclu- 
sive distribution deal with the Elec- 
tric Light Orchestra. Group's cur- 
rent success, "Last Train To 
London," is already available in 
single sheet form. 

Other than the organ print mar- 
ket. Hal Leonard's Keith Mardak 
claims "sales are over last year. but 
not where we want them to be. Were 
doing better not simply because of 
price increases, yet wire not really 
meeting projections" He adds that 
November was the first month the 
company did. indeed, go over antici- 
pated sales. 

And for some holiday cheer for 
Cherry Lane Music, its John Den - 
vcr/Muppet matching folio seems to 
he the runaway Christmas folio of 
1979 

SINATRA NEW 
`PIED PIPER' 

NEW YORK -Frank Sinatra is 

the latest recipient of ASCAP's Pied 
Piper Award. which the performing 
rights society regards as its highest 
honor. 

The performer is being recognized 
for his 40 years of "devotion and 
dedication" to American music. Pre- 
viously presented with the award 
were Barbra Streisand. Duke Elling- 
ton. Lawrence Welk. Ed Sullivan 
and Erroll Garner. 

Sinatra will get the award 
Wednesday (12) in Las Vegas from 
composer Jule 'Styne on behalf of 
ASCAP president Stanley Adams. 

Publishers Present 
Music Mini -Course 

SASH \ILIA. A one -day mini. 
course in "Popular Music Publish - 

ing' sponsored by the Georgia State 
Univ. Commercial Music /Record- 
ing department was held Friday (30) 
in the Urban Life Center. 

Presented by the National Music 
Publishers' Assn., the workshop cov- 
ered such topics as "Popular Music 
Publishing In America," "Copy. 
rights And Their Licensing.' and the 
"Creative Side Of Publishing." 

Speakers included Leonard Feist. 
president of the National hiu.,s 
Publishers Assn.; Wesley Rose. pres- 
ident of Acuff -Rose: Irwin Robin - 
min, president, Chappell Music; and 
Leeds Levy, executive vice presi- 
dent. MCA Music. 

ASCAP Workshop 
Award To Fekaris 

LOS ANGELES -Dino I ck.ilr.. 
ilisut -pop composer- producer, was 
honored by the ASCAP's Song. 
writers Workshop West with a 
plaque "for demonstrating the high- 
est level of songwriting skills and for 
providing inspiration to all members 
of the workshop." 

The plaque was gn i n at Super - 

Songs II, Nov. 13..r showcase W 
some of the best material to come 
out of the svorksho 
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r 8 

n 
E TITLE, Artist, Label 8 Number (Dent libel) (Publisher, lwenSee) 

1 1 12 YOU'RE ONLY LONELY 
I D Souther_ Columbia 1 11079 (Ica ire ASGt-i 

2 5 6 SENO ONE YOUR LOVE 
sfewe Wonder. farms 51303 (Motown) (IobeterOlack Bull. ASCAP) 

3 8 8 DEJA VU 
Dionne Warwick, Arista 0459 (lino/Angela, UN 

4 4 1 DO THAT TO ME ONE MORE TIME 
Captain I. t,vmme Casablanca 221re ¡MooM11A 8 Matnolas, 0111) 

5 11 6 WE DON'T TALK ANYMORE 
Chtl Richard. EMI Ame,rca 9025 trapdol) ON BMI) 

6 10 7 PETER PIPER 

7 13 5 

Foam Mills. Polydor 2002 (Peter Piper /UnshappeU, BMI) 

I'D RATHER LEAVE WHILE I'M IN LOVE 
Rita Coolidge, ABM 1199 Ilrnne/ Woolnouth /leman/Unrchappell /8e11orm 

Melodies, BMI) 

8 9 7 ESCAPE 
Infinity 50035 (MCA) (The Holmes line 01 Music. ASCAP) 

9 14 7 COOL CHANGE 
litile Rover Band. Capitol 4789 ISueen Gems EMi, Bull 

to 3 9 BETTER LOVE NEXT TIME 
Dr Hook, Capitol 4785 (House 01 Gold. BMI) 

11 7 10 STILL 
Commodores, Motown 1114 (linen / Commodores. ASC0Pf 

12 2 13 BROKEN HEARTED ME 

13 16 5 

Anne Murray. Capitol 4713 (Chappell 8 Co. (Sadmaker, ASCAP) 

COWARD OF THE COUNTY 
Kenny Rogers. United Mists 1321 (Roger Bawling, BMI/Skepy Hollow, ASCAP) 

14 6 10 SHIPS 
R.,,,, teandow. Mists 046A (April Music /Ian Hunter, ASCAP) 

15 17 8 LOOKS LIKE LOVE AGAIN 

16 15 9 

Dènn Rogers. International Mtrsls 500 (Duchess Music, BMI) 

BABE 
5!r'. ABM 2188 (Sggain /Limo. ASCAP) 

17 12 13 YOU DECORATED MY URO 
Kenn, Rogers. United Mots 1315 (Muse City. ASCAP) 

18 22 5 CHIQUITITA 
Abba. Atlantic 3629 IUniccl, ASCAP) 

19 30 3 HOLDIN' ON FOR DEAR LOVE 
lobo. MCACurb 11152 (HODU of Gold. BMI) 

10 19 8 NO MORE TEARS (Enough Is Enough) 
Barbra Slreisend 8 Donna Summer, Columbia/Casablanca 111125 (Olga/ 
Fedora, BMI) 

21 21 13 HALF THE WAY 
Crvslal Gayle. Columhe 1 11087 (CMiswored, EHvMuMmsongs, ASCAPI 

22 24 25 ALL THINGS ARE POSSIBLE 
Dan Peek, MCA /Songbird 11123 

(Christan Soldar, ASCAP/Home Sweet Home. BMI) 

23 33 4 ROTATION 
Herb Alpert. ABM 2202 (Alm./Badett ASCAP) 

24 18 6 THIS IS IT 
Kenny leggins, Columbia 111109 (Milk Miner, ASCAP/Snug, BMS 

25 36 4 YES, I'M READY 
Teri De Sarre Wnh KC. Casablanca 2227 (Dandelion, BMU 

26 29 6 PRETTY GIRLS 

27 32 13 

A'eils.a Manchester, Mesta 0456 (Men Bianca. ASCAP) 

RAINBOW CONNECTION 
Kermit lit Frog, Atlantic 3610 (Welbeek. /SCAN 

28 34 7 TAKE THE LONG WAY HOME 
Supertramp ABM 2193 (Alma /Delicate. ASCAP) 

29 40 4 WAR FOR ME 

30 38 3 

Hall 8 Oates. RCA 11717 (HOI.Cha /Su Continents. BMI) 

CANT TAKE MY EYES OFF OF YOU 
Maureen McGovern. Warner/Curb 49129 (Saturday /Seasons Four. RHO 

31 43 5 ROCK WITH YOU 
Michael Jackson, Fix 950797 (CBS) (Aline. ASCAP) 

32 35 5 SMOOTH SAIUN 
Jim Weatherlr. Elektra 16517 (KErq ASCAP) 

33 39 4 MAKE BEUEVE ITS YOUR FIRST TIME 

34 41 3 

Bobby Weston, Tapestry 002 (Mum Cdy, ASCAP) 

CRUISIN' 
SmOtry Robrrsou lambs 51306 (Motown) (Bertam. ASCAP) 

35 27 9 PLEASE DONT GO 
K C A The Sunshine Band, TK 1035 (Snerlyn/Hamcb. BMI) 

36 42 5 DD IT IN A HEARTBEAT 
Carlene Cartn, Warner Bros 19083 (Rare Blue /Plangnet Vrsrons, ASCAP 

Unvhappell, HMI( 

37 46 2 NO CHANCE 
Moon Marlin Caputo) 1791 (Rodislam, BHP 

38 Cy,* WHEN I WANTED YOU 
Ban, Minnow, Mists 0481 (Home Grown. BMI) 

39 44 4 YOU ARE MY MIRACLE 

40 yy 

Roger Wh,tlekei RCA 11760 ( Tembo Music Canada. OPEC) 
GOD BLESS THE CHILDREN 
R I thomas, MCA /Songbird 41131 (Home Sweet Home. BMI -But and Be, 
ASCAP) 

41 a TMVELUN' 
The Ieremr Spencer Band Allentie 36948 ¡Paces Prod. RAM Wins. ASCAP) 

42 49 2 MY PRAYER 

43 +i =CO 
Glen Campbell. Capitol 1799 (Seventh Son A5C4P) 

I DON'T WANT TO BE LONELY 
Dina Valero Scclli Bros 509 ( Alltoto) (Duchess, BMI) 

44 1=1:11r AN AMERICAN DREAM 
the Dirt Band. United lutists 1330 (R. Crowell /lolly Cheeks, BM)) 

45 _ ...,i ce Willi YOU I'M BORN AGAIN 

46 

Billy Preston 8 Sweets. Motown 1477 (Check Out BMS 

VOLCANO 
I I.mmy Rohell MCA 41161 (Coral Reeler/Keith Sykes. BMI) 

47 THE LONG RUN 
the eagles, Asylum 0151 (Cass Country /fled Clpud. OSCAP) 

48 50 2 1 STILL HAVE DREAMS 
Archie foray, Asylum 16531 (Bats /Song Mountain, ASCAP) 

49 47 1 LET ME BE YOUR WOMAN 
Helen Reddy. Capitol 4786 ()aus,ewars.Miraltsle BMI) 

MELODY Si) WE'RE A 

' the lanes Girls. Pon. 93712 (CBS) (Mighty Three, BMq 
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Classical 
FRENCH LABEL WILL BE IMPORTED 

Harmonia Mundi Goes To Brilly 
CHICAGO Brrlh Imports. a 

recently launched Lo. .Angeles 
wholesaling firm. has pacred for 
U.S. leprescntation with France's 
Harrrmmw Month label. Bnlh .d- 
ready is an Importer of sel«Crcd Lu 
wean audiophile recordings. 

Laurence Vrtte,. Bnlly president. 
says the eontpany's focus will be Jr 
reeled printarlly to Hatntonta 
Mundt imports under the now aC 
ctrl 

Recordings of earls weal mute 
and rmuumenial Iuu is in original 
msrrumena performances arc the 

stessng sun of the catalog of more 

it sl s\ l'1 \i 11 00.1.0 

than 250 ides Leading Ilnnwnua 
Munda artists include the late .nun 
lertcnorAUrtd Deller and early nui 
sie authority and performer Rene 
flemrncie, director of the ('lenm'n- 
.lc Consort. 

Aexording to Vittel, navre than 
half of the import catalog is being 
shocked. and Brills plans u regular 
schedule of new releases Albums 
and soucies are utTereJ at $8 98 hsl 
through a direct tales organtratiun 

The new agreement makes Brdh 
exclusive U.S. agent for Hnrmoma 
Mandi. according to Villes. 

Vittcl says the company began as 

DIGITAL FLUTE -Flutist Ransom Wilson fixes concentration 
of conductor Gerard Schwarz during an Angel Records taping at Pasadena's 
Ambassador Auditorium. The recording of baroque suites by Bach and Tele- 
mann, featunng the accompaniment of the Los Angeles Chamber Orchestra. 

was made with Soundstream digital equipment 

FOR ARABESQUE SERIES 

Firm Caedmon -BBC Deal 
has added BBC Amanda as a source 
of Llaasical product for us new Ara 
beiquc music line which debuts in 
January The label has already 
inked deals with such suppliers as 
EMI. Electrola and La Voce del 
Pad rone (Billboard. Sept 22. 1979) 

Among artists to be represented 
on disks deriving from BBC are the 

y ungers Kathleen Ferrier and Mag- 
gie Teste. the French horn player 
Dennis Brain and the conductor Sir 
Thomas Beecham 

Ferner will he heard in material 

h, ishtihi ri .1i1J If r.ttiiii..t, a :11 as 

in a song ts.Je specifically written 
for her by Lennox Berkeley Works 
by Debusss and Rasel will be fea- 
tured nn the Teste releases. in adds 
non to Br h and American reper- 
toire. according to Ward Botsford. 
Caedmon a &r executive. Brain rep- 
ertoire will include a Beethos in 
Quintet and selections by Maliptero 
and Dukas 

Some of the performances were 
originally aired as programs on the 

BBC in England. with rights ae- 
gutred later for release on rec rd- 
mcs. Botsford nutes- 

I Classical Notes 
Denver area :: are :rockin( Saprphon 

reports conducted by Galaad BdiVa mild 
mg performances of Hindemith s SrmpAOMC 

Metamorphoses On Themes Si Weber and 

Nobisu no Vnane Debgu a the newly ip 
ponied music director of the Mow Symphony. 
Ha other Czech Philharmonic recordings in 

elude Verdi 'Fou, Sailed Pieces Rossini over 

tares. and Mendelsohn "Scotch' symDhony 

and "Hebrides' overtures Denver stores also 

hate pored up on the Dtingi recording 01 Men 

detssoen's "Italian" and 'Reformation' ovn 
phonic, licensed from Superphon by Quteles- 
seace. 

The new deluxe edition Vox pressing of Thee 

M usgrave s "Mary, Qaan Of Seals" carnes a 

524 98 lut price The three LP complete opera 
recording includes a 40 page toll color bonOet 

Shostakoneh's 'Symphony No. 5" and 

Stratwky's "Lae Sacre Da Printemps" are an 

pounced loi upcoming Traerc sessions wish the 

Cleveland OrCh 

link at ion has been paid in the lapa 

_ Amlern ctusical music, so ifs 
news Mal the Leech Philharrnont has recorded 

composer Tosioharu Ichnawi s lull length Sym- 

OM. "Based On Japanese Mode." the record 

Ong n issued on the Denon label Also m 

eluded among new Denon import tilles is 

something called IN Beatles C9nwrto For Pi- 

ano And Orchestra," performed by the lokyu 

Chamber Orchestra with Richard Deering. piano 

Oncwasher n Orton t U S Onttibuloi 
Deutsche Grammophon's new specially 

priced Arthur Fiedler potpourri includes music 

lion films, theatre, television. pop song al 

rangements, light CIasSics. entons. etc the 
double album set lists at $11 98 London 

Records informs that recent luiltiard master 
closes by Luciano Pavarotti were videotaped 

with an eye to possible PBS awing Erpeel Pava 

rOTi s digilal 'Nnemo Arias" LP in February 

Release has been pushed back one month to 
avoid conflict with the Sotto digital fbNlo;' 
lea !taled tot January 

ALAN PENCHANSKY 

a 'MITI,O Of sems,illt iatl,lunditiy 
i1111411t recordings to stereo slot,, 
"1 .alt the, ts,rr me trailed talking 
ar lut of I tntnl +c.ln.+,inp.unc,,rnil w, 
gut into llarmonii Mundt." he et 
plains Sic,, Jutyucs. an foglish 
man. Was lured us Sales mton,og,r loi 
the ten line 

About IU release hatches Per t,,tr 
arc ceil Vitte, says prnmornm,il 
posters and blank album Losers are 
being supplied 

I ales scheduled for January in- 
troduction include "Music For A 
While." an Alfred Deller Purcell re- 

cital and une of the singea s last 
recordings. " Moliere.' the notion 
prctiire soundtrack. composed and 
arranged ht Rene Clement. (PBS 
airing of this biographical feature 
film is being negotiated. says Vines) 
and "Vienna 1850." a collection of 
dance music performed by the En- 
semble Bella Musica. 

The January release also will in- 

clude two albums of baroque works 
by group Concerto Vocale and An 
Art Of The Fugue." a collection of 
Vital &, conceal containing fugues 
and fugue movements in perform - 

anecs M I F ilharmomci of Bologna. 
Harpsichordist Kenneth Gilbert is 

represented with "Les Indes Ga- 
lantes," keyboard transcriptions of 
dances from the Rameau opera 

According to Jacques. the con+ 
pans is exercising cost economies ti+ 

achiese the S8 98 list pncing. 
"Thes've been selling at SII 

through some import sources," the 
sales manager says. "But now we've 
brought Them nI e line with dnmcs- 
tic produce " 

Brills has a toll -free telephone or- 
dering number 18001421.05)8. 

'We really brought it in because 
initially il was a labor of love.' es- 
plains Jacques. Now were looking 
for feedback from dealers." 

Jacques says the biggest harrier is 

approaching dealers who are not fa- 
miliar with the French label "We're 
finding that when dealers know 
Harmonia Mundt France there's no 
problem " 

Vanguard Deals 
With England's 
CRD Disk Firm 

\I.0. 1(1RIs ürii.o ICI) 
Records has entered into it, 110,1 

U.S. licensing agreement under 
which Vanguard Records has lira 
option on all material for a three 
year period. 

CRD.s leading artist is harpsi- 
chordist and conductor Trevor Pm. 
neck. Recordings tif the complete 
Rameau harpsichord music and the 
"Four Seasons' of Visald) with l'in 
neck directing the English Concert. 
a baroque ensemble. will be released 
on Vanguard. Seymour Solomon. 
head ill Ito U.S. company. relates. 

s ilonun expects 12 full -price 
CRI) releases in the first year of the 
agreement, including recordings of 
I.nglish solo keyboard music :Ind 
harpsnhori) concertos of t l' 1 

Bach and J C Bach 
Complete Rameau harpsichord 

pieces will take up three albums. 
sass Solomon other licotise I re- 

leases septets of Hummel and 13er- 

wald performed hs the Nash I n 

semble. l igar's "Dream Ill 
(lernntius" with the Scottish Na- 
tional Orchestra and Chorus con- 
ducted by Alexander Gibson. and 
To Drive The Cold Winter Away." 

a collection of medieval pieces 
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Cs 
TIRI. Artnt. Label a Numbnr 

0 SOLE MIO. Nenpolitan Songa 
Pavarul, tondun OS 16560 

18 MENOELSSOHN: Symphony No. 4 

Vienna Philhermsnn (Von Dohnanymt. London Digital IDR 10003 

22 MAHLER: Symphony No. 4 

Intact Philharmonic (Mehla). London Digital 10004 

18 G 8011018: Manhattan Soundtrack 
New York Philharmonic (Mehlal, Columbia IS 36020 

61 HITS FROM UNCOEN CENTER: Paaroth 
London OS 26577 

9 BARTON.. Concerto For Orchestra 
Philadelphia Orchestra (Ormandy). RCA Digital 1 3421 

31 NEW TERM IN VIENNA 

Boskovsky. Vienna Philharmonic. London Digital 10001 2 

60UNOD: Faust 
Domingo. Freini. Allen, Paris Opera Chorus b Orchestra (Prelre). 
Angel STDK 3868 

9 1 40 ANNIE'S SONG: Galway 
National Plulharmonic Orchestra (Gerhardt). RCA AR) 1 0081 

10 26 5 HOROWITZ CONCERTS 1978.79 
RCA All 1 3433 

11 1:02:* PACHELBEL Kanon 
Paillard Chamber Orchestra. RCA FRI 1 5468 

I2 Cia MUSIC OF TEUEMANN: Galway 
RCA ARI1 3488 

13 35 5 ROSSINI: Otello 
Carreras Philips 6769 038 

14 y VERDI: Don Carta 
Gnou. Frein. Ghuurov. Beam Philharmonic 

(Karajan). Angel SIDX 3876 

15 =30 D HOST NIGHT: Paearonr 
London OS 26473 

16 C=1, TCHMKOVSKT: Vidin Concibo 
Perlman. Phdadelphu Osshe :ion (Ormandy, Angel SI 31640 

Il 9 5 FIEDLER'S GREATEST HITS: A 50th Annnerwry Celebration 
Boston Pops, RCA CRI 2 3383 

111 10 5 HINDEMITH: Mathes Der Maier 
Fischer DOeskau inubehk) Angel SICX 3069 

19 17 9 BEETHOVEN: Emperor Cancerte 
Israel Philharmonic (Mental London Digital 10005 

10 C=1, RODRIGO: Concerto Pastoral 

Galway RCA ARI 3416 

21 CIO MAHLER: Symphony No. 5 

Iondon Philharmonic (Tennstedl). Angel 3883 T8 

22 1:1=1 BEETHOVEN: Symphonies SI 9 
Perlin Philharmonic (Karalan). DG 2701 109 

23 CZ* CHOPIN: 24 Preludes 

Bela Davidonch, Philips 9500 666 

24 16 18 MOZART: Galway 

London Symphony (Mata). RCA AK 13353 

25 1S 9 RAMPAL Greatenl Hits Vd. II 
Iodine Slern. Columbia M34176 

26 25 18 MOZART: Plano Concertos 21 117 
Ashkenary. Ptmltarmonma Orchestra, London CS 7104 

27 14 9 CHOPIN: Nocturnes 
Arrau Philips 6747 485 

28 3< 66 BRAVO PAVAROTTI: Pavarotti 
London PAY 2001 

29 13 31 IUUAN BREAM 8 JOHN WIWAMS: Lao 
RCA AK 2 3090 

30 11 U MOSSORGSKT: Pictures At M Exhibit* 
Cleveland Orchestra !elan Digital 10042 

31 20 5 VERDI: RiseleRo 
Sill;, Milne;, Kraus (Rudel) Angel SICK 3872 

32 I8 14 MORE RAMPAIS GREATEST HITS 

RCA ARI 1 3388 

33 19 31 PETER GRIMES 

&Olen, Davis. Philips 6765 014 

34 11 9 MUSIC OF DELIUS: Academy of St Martin In The Fields 
(Marrmcu. Argo TRG 815 

35 37 75 RAMPAL Japanese Melodies for Rule 8 Harp 
Rampal 8 bobee. Columbia M 34568 

36 74 31 PACHELBEL Raven 

Stuttgart Chamber Orchestra IMunchinger) London CS 7102 

31 27 48 BOWNG: Suite For Vidin i lau Piano 
lukermani Hediguer. Columbia M 35128 

38 33 14 DEBUSST: (mates 
Jacobs. Nonesuch N 71365 

39 32 35 FREDERICK FENNELE CONDUCTS CLEVELAND SYMPHONIC WINDS 

Teter( D gital 5038 

40 36 201 JEAN PIERRE RAMPAL 8 CLAUDE BOLLING. Sorte for 
Rate L lair Pano 
Columbia M 3323.1 
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Talent 
Probe Safety Factors In Who Concert Deaths 

doped up they didn't realize fully 
what they were doing. 

"One girl in front of me kept say - 
ing.'Anybody got any alcohol? Ans- 
body got any alcohol ?' It was like- a 

tape recording" 
Roger Daltry, a member of the 

Who, was quoted as saying had he 
been informed of the large crowd 
waiting outside, he would have had 
the doors opened earlier. 

Electric Factory Concerts attorney 
Thomas Gould issued this statement 
Tuesday: "Electric Factory Concerts 
deeply regrets the unfortunate 
events that transpired prior to the 
Who concert last night. So as to bet- 
ter understand the causes of this oc- 
currence, we fully endorse the 
mayor's suggestion that a task force 
be quickly appointed to study the 
events in order to adapt preventative 
guidelines. 

"In recognition of such support 
the task force will have full coopera- 
tion of our company in its review 
and recommendations. 

"We categorically deny that at 
any time during or before the Who 
concert we had any control over ei- 
ther the number of ushers or ticket 
takers available or the number of 
doors to be opened to concertgoers 
prior to or during the concert." 

Electric Factory' then cancelled its 
final 1979 gig here with Aerosmith. 
Dec. 21 at the Riverfront Coliseum. 
Belkin Productions also cancelled a 
Dec. 14 Pink Floyd. Blue Oyster 
Cult date at the same venue. Both 
were eancetted voluntarily by the 

(Continued on page 35t 

Continued from page 3 pl.aed and thinking the concert was on h reported to have male 
up against the doors and walls who starting. started to push toward the requests ot'the outside crowd to ease 

miraculously escaped. closed doors. The music turned out up and not push as it waited for the 
After the concert. a reporter asked to be on disk, not the hand itself. At doors to open. 

one fan what he thought of the show. 7:15 p.m. an usher reported some- The 11 persons killed included. 
"It was great." the man replied. "Did one threw a bottle through a glass Karen Morrison. 15. Cincinnati; 
you know that I I people had been door. At 7:54 the first body was dis- Jacqueline Eckerle. 15. Cincinnati; 
killed outside "" the reporter asked. covered. Walter Adams Jr.. 22. Trotwood. 
"How ?" was the response. Among the members of the panel Ohio: Steve Preston. 19. Finney- 
"Trampled." was the reply. "You're studying the disaster were the town. Ohio; Peter Bowes. 20, Wyo- 
kidding." was the reaction. mayor. city manager. lire chief and ming, Ohio; Tcva Ladd, 20, New - 

Parents. many hearing of the dis- the safety director. town, Ohio; David Heck. 19. 

aster. rushed to the Coliseum only to Mayor Blackwell, when asked if Highland Heights. Ky.: Connie 
be told they couldn't get in. One fa- this tragedy would affect the future Burns, 18, Miamisburg, Ohio: 
Cher, shouting he had two kids in- of rock concerts in town. said the James Warmoth, 20. Franklin, 
side, said he would buy a 5100 ticket type of music was not the issue. but Ohio: Brian Wagner. 21, Ft. 
to get inside to see whether his kids crowd control and public safety Thomas. Ky., and Phillip Kent Sny- 
were okay but was told there were no were. der. 20. Hunter. Ohio. 
seats. Safety director Casteltini said tin The usher who reported that as 

One hysterical mother wept that would seek an ordinance requiring the crowd got restless. it threw a 

her son had no identification on that only reserved seats he sold at bottle through one door and made 
him. "How are they going to identify music concerts. the hold large enough for people to 
someone with no identification ?" The Coliseum had hired Cincin- squeeze through. said several at- 
she asked when told the authorities nati off -duty policemen for outside tempted to do so. 
would notify the families of the per- security from 4 p.m. to IO p.m. At The savageness of the crowd was 
sons dead or injured. around 3 p.m. 14 of this contingent reticcted in the eyewitness reports of 

As the city and the world reeled had been called to the facility be- "people all piled up on top of each 
from the shock of the event, the Who cause of the growing crowd. Later other while others still tried to climb 
was reported alsodistraught by what the number would be bolstered by over them just to get to the front.' 
happened. The group said it would regular police recnforcements. One person in the milling crowd 
devote its show in Buffalo. N.Y.. When Coliseum officials consid- who saw the savagery of the people 
Tuesday night (4) which was all re- Bred opening more doors for the is Karen Benham, music director of 
served seating. to the Cincinnati vie- general admission $10.50 ticket WLW -AM. She and a friend. Greg 
Urns. holders. it apparently discovered Routclt. A &M's local area promo - 

Both Castellini and Cal Levy. there weren't enough people around Pion man arrived outside the sta- 
manager of Electric Factory Con- to do the job. according to a police chum at 7:40 p.m.. she relates. 
cents were reported as stating they statement. As she got to within 25 feet of the 
felt if they cancelled the concert, a Another factor leading to the closed doors.shesaysshe realized "it 
riot would ensue. so the show went buildup attic crowd outside was an was a rough, bad crowd. There was a 
on. announcement that the Who needed lot of heavy pushing and shoving 

Police theorize that many of the additional time for its sound check. going on and the doors were still not 
persons outside heard music being Coliseum manager Richard Mor- open at 8 p.m. 

"About I S feet in front of me some 
guy went down. He was crushed 
against the door." First aid people 
pulled him into the building and be- 
gan pounding him on the chest to re- 

vive him. according to Benham. A 
policeman said he was on quaal- 
odes, Benham says. 

Benham believes that when the 

crowd heard the music. it figured the 

show had started and it would be left 
out and that's when someone threw 
the bottle and people started going 
through the glass doors. 

Karen says she and Greg weren't 
hurt- "but my feet weren't touching 
the ground. the crowd was packed so 

tight." 
She says that "when somebody 

would stumble, someone would 
jump on them and the ones behind 
kept pushing and pushing. By this 

time people had been waiting two to 
three hours. sitting there drinking 
beer and smoking marijuana. The 
smell of the beer and the grass was so 

strong, it burnt your eyes" Police 
subsequently arrested 30 persons on 
drug and alcohol -related charges. 

"It was totally a bunch of animals. 
It was like somebody snapped their 
fingers and everybody stampeded. 
Benham and Routch made it safely 
into the Coliseum, but they did see 

people getting elbows in their noses. 

"I never saw anything like this," 
she continues. "The Rod Stewart 
show was all general admission and 
the doors were opened at 6 p.m." 
Benham feels that many of the 
people waiting outside were so 

1 
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- Chic Expansion 

into R &B Areas 

including Franklin and Ben. tt ,l- 

ler. The Mullet deal was nesct set, 

but Rodgcn admit, "V c wanted to 

work wan a while artist so people 
could ,top tagging u, as black pro. 
durer or disc,' producers You can't 
retake any mono with that Zabel." 

The group tends to discount pres- 
sure from organizations Ide the 

Black Music Assn W create "ntca- 
sage music - Responds Edwards 
"Some people take a too seriously 
They think a musician is the mes 
oral. To us the most important thing 
is the song. not the message " 

Chic ara art 24-track at Power 
Station to New Y ark. prcfernng 
Noe consoles. Yamaha speakers 
and 3M rrexrderr 

The group. hooked b, Sc tve Ellis 
will undertake ils tint ntaJor- tacitly 
headlining tour next sprang and 
summer. h has prestously per- 
filmed in the l' S Canada, Europe 
and Braid 

Cincy Disaster 
Probe Started 

L otrnintwa rrVm page : 4 

promoters and there wIl be no rock 
gsnccrts an the Ritcrfront Coliseum 
until after Jan I 

Cal Lnn of Electric Factory said 

hit firm would continue to promote 
shows to the Coliseum in 1980 and 
he had no comment cvncernmg the 

tragedy 
Roger Daltn in a later interview 

said the band felt "shattered" M the 

tragedy "I'm a father mssclf." he 

sod. and I sympathize with the 

parents of the stcoms" Daltn said 
he felt the problem was 17.000 
people trying to get in through only 
two entrances. He also said the hand 
didn't feel responsible for what hap - 
pened- He said the band didn't learn 
what had happened until after to 
encore 

This recent incident outside the 

18.000 -scat Coliseum is the stand in 

two scan in the Cincinnati area A 
fire in the Beverly Hills supper club 
to May of 1977 in nearby Newport, 
Ks_ while John DasItilOn nias head- 
lining. killed 165 persons including 
members of his backup band. 

There hate also been two other 
disasters within show business a fire 
Ili the Boston Coconut Grui r night- 
club in 1942 which killed 492 pa- 
trons while the 15- member Walter 
Barnes hand wit killed in a fire in 
the Rhsthm Club in Natchez Miss , 

in 1946 
Other than a man being stabbed 

to death at the now famous Alta - 

mont raceway concert hs the Rolling 
Stones in the late '6(h, there hasn't 
been any major headline grabbing 
incident 'surrounding rock music like 
this debacle. 

Talent 

30 U.S. New Wave Clubs Help Young Acts 
NI \\ ' ORls Ilie 1t,,,,tlt 

populants ul new w.t,c noon ha, 
spawnel a iicu tlnh ttiell saber, 
s lung acts can support slot establish 
ihettiselses oubli the nt.Iik,ipla,e 

"I hen are about to cc,l ,huh, 
around the countr\ i' tic with .i 

little Mt of record wasp'. upp,11 
a hand can conte recrus.` und has, a 

nspestable showcase,' say, Shelly 
Schultz, vice president of IC'M ici 

charge of the agency's New York 
contemporary musts and clubs de- 
parunents. 

1CM acts that hate played this c1r- 

cwt include the Sa teercts, Live Wire 
and Colds Billions. Some of the 
n'leworth club, on this circuit in. 
elude Hurrah', in New York. the 
Hong kongC ate in Loss Angeles. the 
Mahuhey Gardens in San Fran- 
case.. the Rat in Boston. the Hot 
Club in Philadelphia, among other 

"Group, that don't have major 
record sale,, or esen no record sal.. 
no airplay and no mayor record com- 
pany support, that. in other words. 
arc out on a limb. tir are unique, can 
make n through these clubs, and that 

It, Ittttl," 
n:1 sea\ lte.tlll, 

dlnnmwl of Ili, ii .l 

tt,ott.tl ih1, ,Dump pl :t\mt ,mall 
nk ,lobo, oarnany II, own equip 

went and ,.on1n1 k'IMI a real lit Now 
the hike ha, .1 loll 2111 l' 

1 he fact that we got ,uctt...liti 
that tole is also a ginnf thing he 

it .1 kid bus seen a ban! In a 

chill uhoh has gone on to hcst,lnc 
world tannins. he is ItkeR to come 
hack to that club So those dubs are 

doing letter business. which means 
they are hooking more acts, and 
making the wheel go around more,' 
continues Copeland. 

The Police is booked by Ian Cope- 
land, broth s'r of Stewart Copeland, 
whole F',miter Booking Inter- 
national agency has developed this 
circuit around the country II was 

lint treed by the Prcmter- booked Set 
Pistols on that band's ill -fated debut 
our of the U. S where the Pistols 
avoided the established clubs and 
theatres an favor of mid -American 
roadside rock clubs. 

For a sanely of reasons that atur 

tail lank 11111riey, sound 
Illy a 1111101 loo prcmaltne dealt 
knell for punk rock But the Cope 
land, were ,mm o, those dill deter- 
mined to make the concept work 

"I had to go out and book date 
that wouldn't cuss u, money." says 
late Copeland. "I had to find the 

places and I haul to dig pritntuilen 
from out ,tl the rinks" But .Dun it 
began Ili catch on and dubs would 
have a "new wave night." unce a 

week 
"And when the clubs saw they 

were gelling an audience. aces 

would expand it to other nights. And 
in Philadelphia. for instance, at lint 
(established promoter) Tarn Magid 
was not Interested in new risk at all. 
and sal' tints had the MA CIO, But 
now Magid has slotted Emerald 
City. which is the nest step up from 
the Hot Club. and now we base a 

choice," 
Copeland sass this happens now 

almost even week with either a new 

club opening or an established 
mainstream rock club or disco going 
ncu irate. sit that virtually even 

major OR will have to or three 
Iwo new clubs that Copeland cite, 
arc the Pnll :tdrum in t>tillas and the 

l/prs limite in Houston 
Hie popularity of the new clubs 

,thin alla, that they can pay a hit 

mure lin talent. Copeland says that 

his "magic nuniher'' lier a headliner 
is 51.00(1. 

Sucres -sful appearances al new 

wave clubs are also proving impor- 
tant l'or record companies in getting 
a bun un a new group even before 
an album as released. 

Recently Sire Records brought 
two of ils acts into the U.S. prior to 

the January release of ais albums. 
While the Pretenders were put on a 

standard Isar opening for the Clash. 
the second group. Madness, was 

hooked by Sire itself into new wave 
clubs in San Francisco, Los Angeles. 
New York. and Boston. 

"With a major release by the Ra- 

mones duc from us, and also the Un- 
dertones and the Searchers due, the 

hall could have been dropped on 

Madness, but we managed tu turn 
that around." says Ken Kushnick. 

TOP QUALITY 

8X10 
1cs- PRINTS 
ut,ocxarrro o11 ..vv crm toc. 

BLACK & WHITE 8x10'i 
500 537.00 1000 S54.00 

COLOR PRINTS 
1000 S257.00 

M1eri `.tä/llarr :ile," onnt 
WILD ON 9I O,rFST 

PICTURES 11 tam r Fi G S7 

6VnINGirECO. O, ít 10. tí6i80? 

Ei1UIPIEENT 
Sony 1100 and Ampex VPR II 
One -Inch recorders with SLO- 
MO, Chyron Character Genera- 
tors, Ikegami 79 ENP and EFP 
Cameras and more! 

PRODUCTION VEHICLES 
AMV's fleet of fully outfitted, ready -to -roll 
mobile vans includes: a four -wheel 
drive Ford Bronco and GMC ELEGANZA, 
for shooting everything from Rock Con- 
certs to Road Races. 

EDITING 
Our State -of- the -Art, One -Inch Editing facility of- 
fers the latest Vital Switcher and Computer Edit- 
ing with A -B rolls. 

From first shot to final cut, AMV goes On- 
Location with special production and edit- 
ing packages. 
ALL MOBILE VIDEO, 
630 Ninth Avenue, 
New York, N.Y. 10036 
(212) 757 -8919 or 446 -3535 

i 
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Talent In Action 
STEVIE WONDER 

Metropolitan Oren' Nolisc 
New ) urk 

Rate and courageous is the recording artist 

who performs virtually the entire contents of a 

brand new album in concert only a matter of 

weeks after is release. It certainly asks much of 

an audience. granted so little lime before the 

performance to become familiar with the reper 

lone 

Yet d seemed natural that Stevie Wonder 

Should take his "Journey through The Secret 

Lice Of Plants" on the road to explain the mu 

secs creative concept and to shed light on a two 

album recording which seems occasionally ob 

lique, grandiose and sell-mdulgent. 

For his Dec. 2 dale here, as elsewhere on this 

sixcity tour, Wonder enlisted the aid of the Na 

clonal Afro- American Orchestra under music di 

rector James Frazier to help re create his am 

bilious (and, on record. sell performed) 
"Plants" arrangements. and to augment his own 

11 piece Wondertove band 

The effect was dramatic, allowing Wonder 

and hrs array of keyboards the full stage-center 

spotlight, while providing a garden of orchestral 

cola and texture through which be canlydently 

tourneyed with "Earth's Creation," 'Same Old 

Story," "Venus' Flytrap And The Bug." ' Sea 

sons." "Power Flower" and some hall dozen 

others 

This was the one hour first halt of the one 

rest, characfented by subtlety and nuance - 

Wonder's harmonica an "Tice First Garden," his 

piano on the instrumental version of 'Send One 

Your Love," for example -and some ol his Iradi 

banal ebullience on "Race Babbling" and "A 

Seed's A Star /Tree Medley " 

For the show's second hall, Wonder returned 

with Wonderlove alone, bowing a brilliant, time 
machine cameo of his 1963 sell, introduced as 

'Little Stevie Wonder' and performing a lull 

length version of his very first hit, "Fingertips " 

Complete with period dark glasses and ill fit 
ling jacket, this was a good hummed acknowl 

edgemenl of his Motown past, displacing a 

grace seldom matched by others from that era 

From this, Wonder went into a generous, 100 

minute, 20 song summary of his post "Finger 

tips" career, including spirited workouts of "For 

Once In My bile: " "Signed, Sealed, Delivered:" 

"My Cherie Amour' and "If You Really Love 

Me," and sensitive interpretations ol the melan 

choly "Never Dreamed You'd Leave In Summer" 

and passionate "You And I " plus powerhouse 

renditions of his classic 70s hits, "Don't You 

Worry 'Bout A Thing," "Higher Ground," "Super 

stilton." "living For the City" and "I Wish " 

Wondertove was m lull lane behind him. with 

its four piece brass section (two trumpets, two 

saxophones) in especially line form, plus pow 

erhouse drumming and rock solid rhythm and 

bass guitar work Four point femme backup vo 

rats were strong and this quartet was also vis 

THE MUSIC 
BUSINESS 1980 

Taking popular music into the 80's 

Guest speakers: 

JO BERGMAN 
Director of TV and Video. WB Records 

BENITA BRAZIER 
Product Manager, WO Records 

DAVID GATES 
Singer -songwriter. formerly with Bread 

MIKE HARRISON 
Broadcaster, lournatist. musicologist 

PAUL JABARA 
Academy Award winner for "Last Dance' 

ROD McKUEN 
Songwriter, producer. poet 

NOEL MONK 
Personal Manager of Van Helen 

MICHAEL O'SHEA 
National Program Director, Golden West Broadcasters 

FREDDIE PERREN 
Songwriter, publisher, producer ("I Will Survive ") 

BOBBY RICH 
Program Director, KHTZ -FM 

AL SCHLESINGER 
Music business attorney 

JOE SMITH 
Chairman of the Board, Elektra Asylum Records 

CHUCK THAGARD 
VP National Field Promotion. RCA Records 

BILL WARDLOW 
Chart Director and Associate Publisher of Billboard Magazine 

Instructor: 

BILL MORAN 
broadcaster for KUS Radio and contributor to Billboard Magazine 

For further rnforrnation contact 

SHERWOOD OAKS 
EXPERIMENTAL COLLEGE 

6353 Hollywood Blvd. 
Hollywood, Calif. 90028 

(213) 462 -0669 

A Non -Profit Educational Organiz,iliun 

tç:cinrivre._ 

wally arresting during a tun workout with Stevie 

of "Boogie On Reggae Woman " 

Wonder consummated the concert with Ih 

last passage of the "Plants" score, bringing Ih 

National Alro American Orchestra back onstage, 

and altering the album's title song in a sensrtly 

and soulful finale which underscored, it empha 

ors were needed, that he rs one of this genet 

ateon's most gifted musicians ADAM WHITE 

FOREIGNER 
JOHNNY WINTER 

flsici cu it .S.qurrrx' Garden, 'e'n 
foreigner's ascension to the upper echelon of 

rock has been swift In lust three Atlantic al 

bums this sit member group ol English and 

American musicians has become popular 
enough to sellout the Garden as It did Nov 30 

But hue, its musicianship overshadows all 

other considerations Mick Jones' lead guitar 

work was exceptional whether he was recreal 
tog note for note the guitar bridge on "Blue 

Morning or driving hard on "Dirty White 851 

lones, along with versatile rhythm guitarist Ian 

McDonald, gave Foreigner two guitarists who 

could churn out heavy metal rifts without sub 

stitufing noise fsr technique Foreigner's excel- 

lent sound systems helped mailers consedera 

buy. eliminating the distortion that mars the 

music of most heavy guitar bands at the Garden 

Bassist Rick Wills and keyboardest Al Green 

wood were also good. though drummer Dennis 

Elliot's work occasionally lacked the sharpness 
found on Foreigner's records Lead singer Lou 

Graham was a capable but hardly charismatic 
front man While his vocals were fine, to sustain 

certain notes an echo was used wisely 

Foreigner employed visual trickery on two oc 
casions to aid its 16 song 110 minute presenta 
teen Graham, Jones, Wills and McDonald were 

elevated through holes in the stage to open the 

show Amid a swirl of smoke they began a hot 

version of "Blue Morning. Blue Day During 

'Double Visron Di large mirrors came down 

from behind the stage and reflected the stage 

lights into the audience 
Johnny Winter opened the concert with a 

Niel set of fist blues The guitarist showcased 

several songs from his yet unreleased LP "Rais- 
ing Cain" in his 60mnute. six -song appear 

once Backed by only a bass player and drum 
roer. Winter's flowing blues attack 
demonstrated that a decade on the muse scene 
hasn't worn away his talent 

In tact his guitar technique seemed to have 

been strengthened by the passage of time and 

added maturity. His emotional commitment to 

the blues was as strong as ever as he ignored 

shouts of "rock 'n' roll' to perform In a more 

subtle blues style Winter's slide guitar work was 

especially impressive. One of the highlights of 

his set was a new tune, "The Crawl," which 
whetted one's appetite for the recorded version 

NELSON GEORGE 

Adler At UCLA 
LOS ANGELES -Larry Adler 

was featured as harmonica soloist 
with Henri Temtanka and the Cali- 
fornia Chamber Symphony at 
Royce Hall. UCLA. Saturday (21. 
The performance was Adler's first 
appearance in Los Angeles since 
195 2 

IT'S RECORD TIME 

Purl off "RECORD TIME" 45 drualav, 
proas on your &vows 45 record. which rotates wand hand. Elacrric wall clot, ;atoad apid nmw, gold 'aires, on ] Ld racwd. 

RECORO TIME P 0, Roo 9791 
N. Hollywood, CA 91609 
1213) 769 -6095 
10 days with money or der 

$21 95 
Ca Sales Tas 1 32 
Shipping (USAI 1 25 
Limned Otter- $24,52 

Billboard SPECIAL SURVEY Far Week Ending 12;15/79 

Copyright f erg. Billboard PuHKahons Inc Mi part of this ominabon may tit, mr 
stored in a retrieval system or transmitted in any form or by any means ilex it omc m 
photocopying, recording or otherwise. outburst the prior whiten Perm,ssro, et tnC c.it 

ARTIST - Promoter. Facility, Dates 
blNr.,'f ,f 10111 PON ORMANC(; 

lutai 
Teckel 
Sales 

Ticket 
Price 
Scale 

Gross 
Receipts 

Stadiums & Festivals (More Than 20,000) 

1 I 

FLEETWOOD MAC /DANNY DOUMA -Challenge 25,556 
Opensea Productions, UNI Dome Cedar Falls. lova, 
Dec I 

$10 $255,566' 

Arenas (6,000 To 20,000) 

1 OUTLAWS /MOLLY HATCHET -Ron Delsener, 17 770 $9 50 $10 50 $111,644 
Madman Sq Garden. NYC N Y Nov n 

2 BILLY JOEL- Feyline Presents, McNichols Arena, 12,717 S9 SI I 1141,027 
Denver. Co Nag 30 

3 THE IACKSONS /KOOL g THE GANG -Rowe 15 111 $75059.50 $132,611 

Productions. Omni, Atlanta. Ga. Nov 29 

4 FLEETWOOD MAC /DANNY DOUMA -Brass Ring 10 212 510512 50 S12344ì' 
Productions, Univ. of Mich Ann Arbor. Mich Nov 

29 

5 ZZ TOP /POINT BLANK -Brass Ring Productions. 12,151 $9310 UMW 
Cobo Arena, Detroit. Mich . Dec 1 

6 THE JACKSONS /LTD -Rowe Productions, Municipal 13,000 8819 5113,947 
Aud Mobile, Ala Nov. 30 

7 KISS /THE ROCKETS- Feylme Presents. Cobs . 10.656 $8 5039 50 $M564 
Albuquerque, N M Dec 1 

8 KISS /THE ROCKETS -Avalon Attractions /Mate 7,180 11.50512.50 588,961 
Berman Concerts Sports Arena. San Diego. Calif . 

Nov 29 

9 BILLY JOEL- Concerts West, Convention Center 8.053 S8 50510 50 $80,719 
Arena, Dallas. Tx Nov 26 

10 OUTLAWS /MOLLY HATCHET -Don Law Co Music 8,400 $8 50$9 50 $17,215 
Hall, Boston Mass . Nov 27 8 28 (2) 

11 OUTLAWS /MOLLY HATCHET- Monarch 10.200 5750 $8.50 $75,998' 
Entertainment. Merril Aud.. Rochester. N.Y., Dec. 1 

12 U. TOP /POINT BLANK- Sunshine Promotions. Mkt. 9.632 17.58 $69,604 
Sq Arena. Indianapolis. Ind., Nov 27 

13 SUTLER BROTHERS /BARBARA MANDRELL-Varnell 9,000 $6 $8 $69,500 
Enterprises, Civic Center. Terre Haute. Ind.. Dec 1 

14 BOB MARLEY 8 THE WAILERS /BETTY WRIGHT- 6.500 $10 511 $65,300" 
Avalan Attraclrons/BIII Graham Presents, Aud., 
Oakland, Calif , Nov 30 

15 DAN FOGELBERG- Concerts West Convention 7.205 $8 $9 $63,230 
Arena. Dallas Tx., Nov. 29 

16 KISS /THE ROCKETS- Avalon Attractions. Selland 7.333 5850 $60590' 
Arena, Fresno. Calif Nov. 27 

17 STARER BROTHERS /BARBARA MANDRELL-Varnell 7.800 $6.: $53,755' 
Enterprises, Freedom Hall, Johnson City, Tenn, Now 

30 

18 GRATEFUL DEAD- Monarch Entertainment -JAM 6,755 57 5038.50 $52,190 
Productons, Public Hall. Cleveland, Ohio Nov 29 

Auditoriums (Under 6,000) 
1 TEDDY PENDERGRASS /STEPHANIE MILLS -Dick 10.722 $9.50 $12 50 $116,712' 

Clark Presentations, Dick Clark Westchester Theatre, 
Tarrytown. N.Y., Nov 30 8 Dec I (3) 

2 HALL I OATES -Brae Ring Productions. Center 8.113 $l0 $í1,130' 
Stage. Canton, Mich Nov. 2830 (6) 

3 GRATEFUL DEAD- Monarch Entertainment /Electric 7534 $9.75 $71,98' 
Factory Concerts. Stanley Theatre, Pittsburgh. Pa.. 
Nov 30 6 Dec. 112) 

4 DÁ11 fOCELBERG-(eylme Presents'CU Program 4.842 58 50 $950 514,171 
Council, Macky Aud. CU. Boulder. Co.. Dec. 18 2 

(2) 

5 WAYLON JENNINGS /THE CRICKETS- Entam. Arena. 5.272 $7 $8 $40.495 
Raleigh, N C Om 2 

6 SANTANA -Don law Co.. Music Hall. Boston, Mass 4,200 $9 50 $3037' 
Nov 29 

7 STARER BROTHERS /BARBARA MANDRELL- Vamell 4,900 $6.5058 50 $31,152' 
Enterprises Mem'I Aud Chattanooga. Tenn., Nov 

29 

8 DAN FOGELBERG -Pace Concerts /Louis Messina/ 4.591 $7 5018.50 $37,561 
JAM Productions. Municipal Aud Austin, Tx Nov. 26 

9 OAK RIDGE BOYS /MRRY GATUN -Bill Graham 4.046 $8 50 $9 50 537,129 
Presents, Paramount Theatre, Oakland. Calif , Dec. 

10 WAYLON JENNINGS /THE CRICKETS- Entam, Colis,, 4,961 $018 $36816 
Knoxville. Tenn Dec. 1 

11 BOB MARLEY 8 THE WAILERS /KOKO TAYLOR- 3,904 $9.110 $35,219' 
Avalon Attractions. Civic Aud Santa Cruz. Calif., 
Dec 7 

12 KENNY LOGGINS /ORDINARY GUYS- Contemporary 3.300 09 $29,780' 
Productions,Chns Errtz 8 Co, Meml Hall. Kansas 
City. Kansas, Dec. 1 

13 GEORGE CARLAND /TRAVIS g SHOOK- DiCesare. 2,965 $9.75 $28,351 
Engler Productions, Stanley Theatre, Pittsburgh, Pa. 
Dec 2 

14 RAINBOW /SCORPIONS- Monarch Entertainment. 3.447 $7 5018.50 $28,096' 
Capitol Theatre, Passaic, NJ., Dec 1 

15 DAN FOGELBERG- Concerts West, Music Hall, 2,975 $9 $26,658' 
Houston, Tx Nov. 27 

16 OUTMWS- Cedric Kushner Productions. Palace 2.801 $9 $25,209' 
Theatre, Albany. N Y, Dec. 2 

17 KARLA BONOFF /STEVE FORBERT- Feyline Presents, 2,900 $8 $23,200 
Rainbow Music Hall Denver. Co, Dec. I (2) 

18 BONNIE RAITT /DAVID GRISMAN QUINTET -Bill 2,339 96 95 -98.95 $20,448 
Graham Presents. Am Mem'I. Aud , Sacramento, 
Calif., Dec I 

... -. 
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InernalionaI 
British Exit For List Pricing? 
WEA, Polygram Plan Abolition 

o onumred ¡root page 1 

nr which night result from the 
use of wholesale pnces to &termine 
meehanicals. 

One possible solution might be to 
avenge out retail prices in the stares 
to reach an equitable tale. as is 

roughly the prieure in I raner Ilut 
ohsenrn agree this would require 
no small amount of work, cherkutg 
and processing such data 

W'EA's cneersion to the abed, 
huntst cause comes to part al A new 
price program. which sees reevm- 
ntended retail priers of albums in- 

crease by ,dowel ?'t and brad viola 
margins trimmed f 33.a9, am 

3UR. 
This ;eduction arses as wine - 

thing of an unwanted Christmas 
pre -col to independent dealers hie 
tog deep discounting from High Si 
chain scores atilt disk departments. 
such as Woolworths and Hoots It 
will probably prn.oke trade discon- 
tent and controversy. Just as did 
Poltdor's cintilar decision in Sep - 
teniber 

But W LA managing director John 
F ruin stresses his company's undo. 

Arista Preparing To Go 
With Ariola Arms Abroad 

H. Itlt le \l cesa R 

e. a 1 OR?, -1n,ta Rrs:ords In- 
ter ..nal licensing agreement with 
EMI espires at the end of this 
month- and white the label intend, 
to.tmnnect with Anrola w hcrce er pea. 
ruble. its also negotiating in other 
market` where its new parent isn't 
self- sulTctent. 

-We're going with Ariola whet - 
oser it has an operation." says 
Arista's ececutive site president and 
ecneral manager Elliot Goldman. 
'W cli make our own ehuices in the 
other temtorie, but well also die - 
cuss them first with the people at 

Arcola " 
a. Arista's licensing with EMI has 

been worldwide outside the U.S 
with the eceepuon of Japan. where 
its handled by Nippon Phonogram. 

Goldman says Arista is keen on 
.srdmaung the lcneth. 01 future 

contracts will) Anula's comrade in 
those terntortes;' explaining that 
both companies want to he prepared 
for the posshunts that Anna will 
semejas establish to own produc- 
tion and distribution facilities 
throughout the world 

German- headquartered Ariola 
presently has wholly owned subsidi- 
arte, in Austria. Switzerland. Bene- 
lux. France. Spain-and Mesico. with 
a Brazilian di, Lenin to how Jan I. 
1980 Apart front the imminent ar 
yui-stion of Arista. these operations 
gain the MCA line in the new year 

1Billboard. Nn, 10, 1979) 
Key markets where Arista is up 

for grabs are Australia. Canada and 
the U.K. There was no confirmation 

he pitching for renewal in these ter - 

Video Rights Conference 
Tackles Piracy Concerns 

By NICK ROBERTSHAW 

LONDON -The twit -day Video 
Rights '79 Conference organized 
here bs Nord Media closed Nov. 27 
in the -Cafe Royal leaving around 
180 delegates from 20 countries 
splendidly well- informed on all 
video nghu problems -except the 
crucial one M how and when all will 
be resolved. 

The same yuesuon of course. was 
a recurrent theme of Billboard's own 
International Video Music Confer- 
ence held canner In the month (see 

special report. this sue). 
The specter of video piracy 

loomed large al this gathering. Peter 
Funk. managing director of Video - 
gram Dcanhutors IVS (U K ). said 
he could walk out of the door and 
come back within an hour with any 
of 50 top -grossing movies on video- 
cassette. 

It was the pirates that were devel- 
oping the market. not the industry 
Favored solution .seemed to be to get 
as much product out as quickly as 

possible. 
Representatives of the Inter- 

national Federation Of Producers 
Of Phonograms & Videograms 
(1FPI) were on hand to recount 
cautionary tales based on the audio 
experience. "The only difference he- 
recen pnnting money and commer- 
cial piracy." remarked antipuracy di- 
rector David Gibbins caustically. "is 
that the first is regarded worldwide 
as a very serious offense. The second 
as a very minor one.' 

Gibbins went on to discuss tactic. 
Injunctions were ttue slew, damages 
would never h errcconsp+aree 
hon. In th d the use of criminal 

law and of government agencies was 
a must. and since ti was essential to 
be able to Identify nghts owner, rap- 
idly. someone must represent them 
who has access to that Information. 

On home taping. Gibhuns said 
there was no point making the prac- 
tice Illegal unless you proposed to 
give the police powers to enter 
homes. The solution to video copy - 
unfwas a royalty compensation pay- 
ment. on both hardware and soft- 
ware If possible. 

Waller Kemp of the Inner Lon- 
don Education Authority's TV Serv- 
ice demonstrated that at least copy- 
ing from copies would be less preva- 
lent than in audio. since quality 
quickly became unacceptable in 

multiple generation copies. 
Univ. of Southern California lec- 

turer Martin Roberts-sole U.S. del- 

egate-reported critically on the 
Sony /Universal Disney judgment, 
and later disgorged a Arran) of farts 
and figures to show the U S video 
industry was still in a learning pr- 
nod. with little certainly what the 
public wanted. 

What. for instance. can he de- 
ducted from the paradox of sluggish 
sales for low -price product? A bosom 
for high -price films? How is it cur- 
rent boxoffice blockbusters also 
scored big video sales? 

Some 3.500 programs are on the 
market from around 80 distributors. 
plus perhaps 3.000 porn features 
and a couple of hundred mostly 
films on videodisk. 

The great majority of this catalog 
aacabJ no. and the Intended anginal 

(Continued un page +its 

pendi.ucc tin this issue I his rout t 

something we dud lust Iu.,tu a. 

dot did it. We lint had a sur.es tau 

tied out, which determine.i that wt 
should nttisnuh,e tutu unsung purr 
tom 

"II showed prises um the 
were generally nowhere near s -tit 

recommended prices. We felt dt,ut it 

we were going to give what looked 
like a reasonable recommended 
price. it might rl lead to hear some 
relation to the prices at which the 
product is actually selling" 

Adds marketing director. Oast(' 
Clipsham "The increases bring our 
dealer prices broadly in line with 
major competitors. They mark the 
first stage in a series of changes de- 
signed to lead a move away front 
recommended retail pricing." 

Clipshani eites as further nba ..o 
ton. "the prevailing media view 
supported by some crusts. that 
record prices arc text high." 

The curacy quoted by I-ruin was 
undertaken by the British Markel 
Research Bureau. compiler of the ur 
dustnspounsored national charts 
and showed that of 400 mdcpcndeni 
retailers sampled, only 16% did not 
discount. Some 30'i- said they were 
discounting more than they were eus 

months ago, and actual prices were 
on a,cruge 7'F -85 below the mom- 
mended price. 

Hence WEA's conclusion -'We 
believe the dealer's freedom to price 
at whatever level he chooses Is 

rightly total. Our only concern 
should he in the price we charge to 
him. and not the final retail price." 

In fact. reduction in manufac- 
turer.' margins may have the effect 
of stabilizing prices at retail level 
here: certainly it will make retailers 
think twice about deepcut discount- 
ing. 

Tape is unaffected by the polit 
margin cut dunce its been at 30'i fur 
some time. WEA', expressed inten- 
tion ul Its program is to emptily 
price structure and to rationalize 
disk and tape prices now that their 
respective manufacturing costs are 
rough's equal 

Pay Damages 
For U.K. Boots 

I tiNDON e. 

logger, David Edward Britton. trad- 
ing as "Bookcham" in Manchester, 
has agreed to pay 514.500 damages. 
plus ousts yet to be assessed, to the 
British Phonographic Industry for 
his part to this year's "Operation 
Moonbeam" bootleg bust (Bill- 
board, Sept. 8. 1979). 

This follows his High Court ap- 
pearance in Augur. when he gave 
an undertaking that his bootleg ac- 

tivities against BPI members would 
immediately cease. Plaintiffs named 
against Britton included artists Da- 
vid Bowie and Bob Dylan and 
record companies Polydor, RCA. 
United Anise.. CBS (UK) and CBS 
Inc. 

"Operation Moonbeam" was de- 
scribed as "the most costly" ever 
mounted here and its success will 
drastically cut the plow of bootleg 
records and tapes Into and around 
this country 

The investigation started follow- 
ing a tip about a Manchester -based 
bootleg operation imparting U.S. 
bootleg product into Holland. Un- 
dercover agents ul BPI were "fed" 
into the network. unearthing large 
quantities of illegal material by 
Bowie and Dylan, plus-Led Zeppe- 
lin. 

lu tu-t out punts by rreror r-uNN.c, 

Rock Triumph Street Talk performs at the New Zealand Recording 
Industry Assn. awards, at which the quartet was named most promis- 

ing group 

Americans Are Behind The 

Scenes At Kiwi Accolades 
\I t -AI. \`it \nicrus.un in- 

s ohement played a major role in 
time Recording Indusin Assn. of 
dew. Lealand awards for 1979. 

Album of the sear was Street 
talk's "Street Music," produced 
liar WEA at Auckland's Mandrill 
.adios by U.S. industry eccen- 
tric. Kim Fawley. The band also 
was hailed a, most promising 
group of the year. un the strength 
of the LP. its furei. 

Named female artist was Wel- 
lington singer. Sharon O'Neill. 
one of whose hot singles this 
sear. "Words.' was coned in LOS 
Angeles be Jay Lewis. after being 
produced in Wellington by local 
producer Steve Robinson, for 
('BS. 

L ew is alts mixed "Jezebel" for 
the most promising male vocalist. 
Jon Stevens. on CBS. Disk is cur- 
rently well -placed on the na- 
tional charts. 

Totally homegrown efforts by 
Auckland bend. Th'Dudes. 

bought them the .uigIs of the 
sear award fur "Be Mine 
Tonight." released through Fes- 
tival. and the title of top group. 

Th'Dudes new back to Auck- 
land from work in Australia tu 
appear on the nationwide tele- 
vision show built around the 
awards. 

In the '60s, these were shown 
live on te. but the custom lagged 
in the'70s, and nain industry'ites 
felt the accolades lost prestige by 

nut gaining the small screen ex- 
posure 

Other kudos went to Tina 
Cu, as mont promising female 
singer. Steve Robinson as pro- 
ducer of the year. and Gerry 
Smith as engineer of the year. 

Special awards went to EMI 
and Radio Windy for a compila- 
tion album of local rock acts. and 
to Kiwi Pacific Records for 
"Flame Tree." a compilation of 
work, be New Zealand classoal 
u>m piece, 

........-.....« :.'...^.»'.Z 

Polish Dealer Moves To 
Undercut Black Market $ 

By ROMAN 55 sus( Ilhtl 
WARSAW - A tins retail store has 

opened here under the name (trans- 
lated to English) of "Disco Shupe' to 
deal only in foreign pup and rock 
records and to ioms the ultra -high 
prices paid for rah repertoire 
through the Polish black market. 

Prices for single albums in the 
black mart, and exchanges mostly 
hit and exceed the 55(1 mark. cdkeri- 
mg the rarity value of lop inter- 
national recordings in a country 
where they're seldom released at ot- 
licual levei, and where there's little 
action on the legitimate ',upon 
Iron) 

"I) Shop" is run hs Miruslaw 
Duhtuwskt, aged 28. an electrical 
rn)lmeennf t.hot.' graduate who 
now .lobe law Ilundreclsofyoung 
poled' tans visit his store every day. 
even though only a few can go in al 
the sane time because of its lack of 
space. 

Dabrowsku says. "Prim to the 
black market areas were getting 
much too high. Even so. nay own 
priers have to he adjusted to meet 
supply and demand on records 
which un the m.iin come from the 
11.S .end U.A ors families and 
iruntds of Polish ',cork lining 

.ihruad. Product supply Is unpredic- 
table, w 1 never really know what 
will he In stock day by day." 

Dabrowski, who dials almost en- 
tirely in albums, reports strongest 
demand locally for King Crtntson. 
Kraftwerk. Tangerine Dream. Due 
Straits. Jethro Tull. Pink Floyd. Her- 
Me Hancock and Electric Light Or- 
chest. Electronic music in the lean 
Michel Jarre style ie also very popu 
tar 

While a Honey 61 album. also 
much In demand. nughl .ell for 550 
m Dahruwskt', shop. it would fetch 
around $85 on the black market. 
Says Dabrowski. "My uan prices 

arc high. I know --a fairer price for a 

top import would he around $25 
But supply is short.- 

Cheapest product in his shop cur- 
rently is album material from Pussy- 

cat and Italian disco group La 
Bionda. the LPs selling at around 
$22 each. But the same recording 
can he differently priced according 
to condition. An example: he has 

copies of the Ike Gees "Spirits Hav- 
ing Flow n" at prices from 522 to 536. 

It Is unlikely that Dahrowak 
kend of trading eglé(ppriseo,Itiil hr te- 
ueatetl in .ins other Ptílich ceuticn 
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Safety Fears 

May Lead To 

Rock Banning 
By 1'1111. (,II Witt) 

Auckland -Rock Concerts by in- 
ternational acts in New Zealand 
could be limited to only six months 
of the year. as the result of a battle 
developing over this city's 68 -year- 
old Town Hall. 

The 2.000 -scat venue has played 
host to numerous performers, from 
the Beatles in 1964 through to Gra- 
ham Parker and the Rumour late 
last month. 

But an increasing trend to'danc- 
ing at rock shows here could see such 
acts banned from the hall. Accord- 
ing to staff, balconies visibly swayed 
during the Parker concert as fans 
danced to the music. And Auckland 
mayor, Sir Dove -Myer Robinson, 
says "hundreds of people could he 

crushed to death" if the balconies 
give way. There's also concern at 

aisles being blocked on the ground 
floor of the hall by dancing fans. 

The recent Who concert tragedy 
in the U.S., with t t people killed, is 

hound to heighten concern over 
safety at rock shows, even though 
the Cincinnati incident was not re- 
lated to structural limitations at the 
venue. 

Town Hall manager. Jim Carter, 

a has recommended a ban on rock 
ce shows, to he considered shortly by 

the city council, which owns the hall. 
CD Carter claims that many rock 

show patrons were under the in- 
fluence of drink and drugs, and 

of would not respond to requests to re- 
a` main seated. 

Mayor Robinson says the build - 
es ing is not earthquake -proof, so the 

(Continued on page 41) cr 
cr 
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Say Singapore 

° Pirates Unite 

For Survival 
By PETER ONG 

SINGAPORE -As the antipiracy 
war hots up here. the racketeers have 
apparently joined forces to combat 
the legitimate disk firms. 

Well- placed sources say the pi- 
rates, who number at least 50, have 
contributed $30.000 towards a fund 
to- be used in assisting anyone 
brought to court. The insiders note 
that the fund is being administered 
by an association to which the illegal 
operators belong. They have also en- 
gaged an attorney to handle lawsuits 
brought by the bona fide labels. 

Last month. Singapore pirates 
met with their Malaysian counter- 
parts, antEdeclared cooperation, too. 
No other details of the meeting are 
available. 

It is thought. however, that the 
confab was sparked by Malaysia's 
crackdown on pirates via amended 
copyright legislation (Billboard. 
July 7, 1979). The Singapore oper- 
ators are believed to he afraid of 
similar moves m their territory. 

Meanwhile. the Singapore Pho- 
nogram Assn.. which represents the 
legitimate record companies, reports 
that more than 100 people have vol- 
unteered information to help convict 
the music thieves (Billboard. Sept. 
15. 1979). 

The response. described as "over- 
whelming," follows an offer of fi 
'uncial reward by the association. A 
spokesman said that of those who 
called or wrote. about 70 are willing 
to provide more details. 

International 

SEASONAL SMASH -Cruising down the river is the Church of the Risen 
Christ Choir, whose WEA album. "Christmas In Singapore," is reportedly the 
hottestselling item on the island, keeping even Fleetwood Mac's "Tusk" 
from the top spot. In striking contrast to the latter, the choir's disk was waxed 
in less than two weeks, with one microphone. Producer was Donald Wong; 

leading the choir was Peter Low. 

UNESCO Group Studies 
Music Use When `Public' 

Ity HENRY KAHN 
PARIS -A UNESCO working 

party here has been deliberating the 
question of moral rights to the use. 
or abuse. of works of art in the pub- 
lic domain, particularly for commer- 
cial purposes. Represented are 
members of organizations front all 
fields of artistic endeavor, including 
BIEM. 

The topic is a ticklish and highly 
abstract one -no attempt, for in- 
stance. has even been made to define 
exactly the meaning of the terni 
"public properly " -so the absence to 
date of any tangible outcome is un- 
surprising. 

Though music is only one among 
many arts, it provides paradigmatic 
examples of what the working party 
is concerned with: the adaptation of 
classical melodies in contemporary 
compositions; the ubiquitous use of 

famous cliches like the opening of 
Beetltuien's Fifth, for instance. 

Legislation covering the employ- 
ment of such motifs in pop tunes is 
almost universally non -existent, 
though there is a sparse history of 
litigation in some European terri- 
tories, including Denmark. West 
Germany and Belgium. In France 
there was a widely publicized court 
case over the film "Les Liaisons 
Dangereuses." 

The working party found itself 
more or less in agreement that it was 
important to protect the cultural and 
intellectual rights of each country in 
works of art. after the death of their 
creator and the lapsing of copyright. 

The application of such a prin- 
ciple eludes ingenuity. though. Once 
works arc "public property" they are 
absolutely free. and the working 
party did not even try to enumerate 
the many different ways in which 
such works might be appropriated 
thereafter. 

Protection from distortion or 
abuse is all vers ., cll. but what if the 

Gott Gets Prize 
PRAGI Karel i It. leading 

Czech pop .singer, has hero awarded 
the Silver Lion prize by Radio 
Luxembourg's "Hit Parade." biggest 
pop poll for radio listeners. for his 
single "Bahicka " 

This Polydor production. origi- 
nally released 'vilely for the German 
nsict,vt. uses a Czech word as its 
title it a "Grandmother" in Eng- 
lish. 

Golf has also picked up a gold 
disk from Polydor for sales of his 
new German album "The Trattmph 
Of The Golden Voice;' which sold' 
more than 250,000 units inside three 
weeks of release in Germany. 

musical theme is simply an indirect 
influence, or an inspiration? Any 
legislation that might he suggested 
to force users to seek permissions 
would in effect mean an unaccep- 
table state control of creative activ- 
ity. 

In the end the group decided a 

qualified person should be named to 
adjudicate the question of use. 
Though no more than a suggestion. 
this conclusion could lead to prob- 
lems in the future for pop composers 
accustomed to seeking inspiration in 
their Tchaikovsky albums. 

LOW -PRICE PACKAGE DEAL 

Rock Series Bought 
For Tokyo Airwaves 

By ELISE KRENTZEL 

TOKYO -The JOQR -AM chan- 
nel, headquartered in this city, has 

purchased the American- produced 
"King Biscuit Flower Hour" series 

from DIR Broadcasting. for special 
broadcast in Tokyo and other out- 
lying regions. 

The program will be retitled "Su- 
per Radio Show." and will be 

presented once weekly on Saturdays 
by Yuichi Egawa, one of the more 
famous producers and deejays here. 

He claims to have negotiated a 

low price package deal with DIR. 
"Since it was their first time nego- 
tiating with a Japanese firm. there 
was no set price for the series, which 
I didn't want to buy as a whole any- 
way. Charlie Daniels, for example. 
doesn't sell well in Japan. so I get a 

choice of programs recorded from 
1973 to this year. I buy four at a lime, 
which are later edited to incorporate 
the Japanese language." 

Sources at JOQR say that the cost 
for the DIR. shows averaged about 
$1,000 per package. 

Typical production budget for a 

weekly show here is around $1,250 
to $2,500. Twice a year. monies are 
pooled for new radio shows and spe- 
cial projects such as live recordings 
in Japan. and overdubs by such U.S. 
personalities as Wolfman Jack and 
Charlie Tuna, who are consistently 
popular among radio listeners in Ja- 
pan. 

Egawa has to date presented a 

wide range of programs. including 
the gossip -type "Rock Line" repon 
front the British Broadcasting Corp 
the five -part "Bee Gees Story" and 
the American- produced "Beatles 
Music Spectacular" from Audio 
Creative Show. 

Egawá s only seal competition 
comes from Radio Kanto, which 
presents a straight AM countdown 
tagged "All American Top 40." 

Egawa also produces a show 
called "Roccupation," considered 
essential for foreign management to 

know when planning promotion vis- 

its to Japan for artists. Although the 
show is loosely linked with promo- 
tion firm Udo Artists, acts who come 
to Japan via other promotion com- 
panies have a good chance of being 
interviewed on "Roccupation." In 
most cases, though. the talent must 
be of superstar status in the U.S. 

JOQR is also planning more give- 
aways, along the lines of its recent 
Knack promotion, and more U.S. 
shows as yet unknown in Japan. 

Unlike America- where stations 

adhere to a particular format. Japa- 
nese radio channels feature a wide 
variety of programs. 

It's thought best to know the right 
music person of each station. not of 
each particular program, Than to try 
and promote to the station director 
or program director themselves. 
Those some people might not have 

anything to do with music shows. 

Sonopress, Sofrason Are Victims 
Slump Claims Arms Of Pathe -Marconi And Peigrims 

I his stun prepared Ifs iMlikc 
I le homey in London and Henry 

Kahn in Paris. 

PARIS -The chill winds of reces- 
sion claimed two major victims in 
the French record industry this week 
when Pattie- Marconi decided to 
close its sister company. Sonopresse, 
and the International Peigrims 
Group put its French record com- 
pany, Sofrason, into receivership. 

Sofrason has, for more than 40 
years been the Decca licensee in 
France and it seems clear that the 
implications of the Polygram bid for 
Decca represented the culminating 
blow for a company which has been 
in difficulties for some time. 

The Pathe-Marconi move to axe 
Sonopresse coincides with the ap- 
pointment of a new president, Alain 
Girondeau, who succeeds Michel 
Bonnet, reporting to EMI's regional 
director for Southern Europe. 
Francois Minchin. Girondcau, for- 
merly a Procter & Gamble execu- 
tive, was more recently with Bouton 
Brochard, a subsidiary of the Scott 
Paper Co. 

Although. for a brief period ear- 
lier this year. Sonopresse was ac- 
tually outperforming Pathe -Mar- 
coni in terms of market success, it 
has been a painful thorn in the side 
of the EMI company ever since it 
was acquired in June. 1976. 

Sonopresse was a 50.50 company 
between the giant French publish- 
ing and distributing organization. 
Hachette, and independent pro- 
ducer /music publisher Gerard 
Tosenicr. 

Pathe- Marconi bought Hachette's 
stake for a nominal 500,000 francs 
(5120.000). Al that tote Sonopresse 
had a turnover of $28 million hut 
was losing about $100,000 a year. It 
had an estimated 8% share of the 

French market. its most important 
distribution contract being with the 
French independent. Trema. 

Pattie- Marconi later bought out 
Tournier, but despite acquiring dis- 
tribution of Magnet, Durium, Capi- 
tol, Blue Note, United Artists and 
Carabine, never succeeded in get- 
ting the company into the black. 

There were massive industrial re- 
lations problems, occasioned by a 

move of headquarters, and these 
combined with a lack of volume - 
generating repertoire and the gen- 
eral market depression made the clo- 
sure inevitable. 

All licensed lines will revert to 
Pattie- Marconi distribution, and the 
Sonopresse division will be reduced 
to a basic a &r department. Redun- 
dancies, including wastage over the 
past six months, will be in the region 
of 150 out of a combined work force 
of 1,200. 

On Jan. 16. Pallie- Marconi leaves 
its premises in the rue Lord Byron 
off the Champs-Elyse to move to 
new offices at rue Pierres in the Paris 
suburb of Neuilly. 

Gerard Delorme, former presi- 
dent of Sonopresse, has declined an 
alternative position offered by 
Pattie- Marconi and has resigned 
front the company. 

The troubles at Sofrason, which 
has been a declining force in the 
French market for years, have 
spilled over to affect the company's 
associated pressing plant, Areacem, 
and while the future of the plant is 

reasonably secure, survival will only 
he achieved at the cost of 200 jobs, 
according to joint general director, 
Xavier Peigrims de Bigard. 

The combination of Sofrason's 
declining market share and the 85 
drop in unit sales in France h 

,ulted in a 255 decline in business 

for Arcacem. 
Sofrason, meanwhile, has been in. 

volved in discussions with Disques 
Can -ere with a view to the latter 
company taking over its third party 
contracts. but no decision will be 

made on this until a Paris commer- 
cial court has considered the com- 
pany's application for receivership. 

The International Peigrims 
Group. which has record companies 
in Belgium and Holland, has been 

the subject of speculation regarding 
its cash flow situation for some 

months, but this week Xavier Pei- 

grims de Bigard denied that Fonior. 
Belgium, or Dureco. Holland, were 

in financial difficulties. He also de- 

nied a report that Dureco was to be 

acquired by another independent 
Dutch company, CNR. 

However, Pilgrims de Bigard did .i 
confirm that the group's Belgian 

rackjobbing operation. Centrate 
Maison Bleue, has been sold to one 

of its competitors, Sonica. CMS will 

be reconstituted as a Sonica affiliate 
under the name Disco Service, 
headed by former CMB chief Andre 
Sarhocr. 

Plants Promotion 
AUCKLAND-New Zealand ra 

dio stations und retail outlets had a 

leafy look through late November as 

part of an EMI promotion for Stevie 
Wonder's Motown double -album. 
"Journey Through The Secret Life 
Of Plants." 

About 200 plants were sent to ei- 
ery dealer and radio station in the 

country. with a message linked to the 

release of the disk, which was am 
pounced in the major Auckland 
market lia an album /plant give - 
awav ss ens' i rock station, 

a co auraki. 
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International 
HIGH COURT RULINGS.,,,,,,,x,,,, 

Labels Receive Setback Over 
imports; Now Plan To Appeal 
LONDON I he campaign 

being waged by European word 
companies against parallel imports 
has received a setback here, with 
the refusal by two dilTerent High 
Coun judges to grant injunctions 
against U.K. importer,. 

Alter two days of argument in 
the case invoking CBS U.K. And 
Charmdale Record bi tnhutors. 
Mt Justice Browne- Wilkinson 
found in favor of the importers on 
Doc- 3. saying that he could sic no 
reason wits CBS U.K. should be 
protected Where records lawfully 
manufactured by CBS Inc. are im- 
ported from abroad. 

CBS, which is to appeal against 
the judgement. made its pitch on 
the basis of copyright infringe- 
maw When it onginally applied 
for an injunction against Charm- 
dale (Billboard., Nov 24. 19791. the 

Its \í11.1 lit 
cooupany s docs.tor ,.t legal ,111aii 

John Brooks, observed, We feel 
we have always had the right to 
prevent nonEEC (European Eco. 
nomic Community) imports." 

In the case brought by Polydor 
against Stage One Records. Mr. 
Justice Goulding also refused an 
injunction on Nov 27. and Poly - 

Jot has to be satisfied uiih a sol - 

untun undertaking by Stage One 
that i1 would not import or sell Ca. 
nadtan pressings of the Who's 
"Who Are You"" .album Polydor 
has asked for an injunction ban- 
ning the importation of any Who 
product made in North America. 

Polydor will also be appealing 
against the decision. 

Mr. Justice Goulding rejected 
Stage One's claim that Polydor was 
abusing ils dominant position in 
the ECC. and said that if Polydor 
wished the issue of parallel imports 

n, ho d, cidcit, it might 'lase to tae 
it to the European Court of Justice 

After the High Court decision. 
Stage One announced that it 
would he going to the European 
Court for a ruling. and claimed 
that the refusal of the Po'silor ii- 
junction was an indication that the 
courts saw nothing illegal in trans. 
atlantic parallel imports 

As u result of these judgements 
in favor of importers. and the un- 
certainty surrounding the outcome 
of a number of similar eases voce to 
come before the Federal Supreme 
Court in Germany. expectations 
are that the conflict between 
record companies anxious to pro- 
tect their exclusive licenses and en- 
terprising importen taking advan. 
tage of favorable exchange rates 
will build up in the months to 
conic into a bitter and prolonged 
struggle. 

Asían Promoters Get Into Gear 
MOR Names Hit The Road To Far Eastern Markets 

LOS .ANGELES -J, 
Anne Murray. Nancy Wilson. Sammy 
Davis Jr, Barbara McNair and the 
Lettermen are the first acts booked 
to make concert stings through sec- 
ondary Far Eastern markets by the 
Southeast Asian Concert Investors 
.assn. 1 Billboard. April 28. 19791. 

And if that list of acts seems top - 
heavy in the MOR arca. that's the 
was its like's to be for awhile. ac- 
cording to Henn Miller. Amencan 
representatse for the collective of 
eight far Eastern concen promoters. 
The reason. few of the territories in- 
sohed hase large- capacity venues 
rhtch would allow ucket prices to be 

scaled low enough for a young rock 
fan to attend. 

"You can't puas all the superstar 
ruck acts." acknowledges huller. 
"but if you get a big MOR act. you 
can scale the tickets very high. The 
artist can play benefits in ballrooms 
where you get the affluent crowd. 

"In Hong Kong- for instance. the 

Lee Theatre holds only 1.200. so to 
have much of a gross you've gut to 
do two shows in one Jay. scale the 
tickets high and book someone who 
will draw the peuple who can spend 
the money." 

The territories represented in the 
group are the Philippines. Hung 
Kong. Thailand. Singapore and Ma- 
laysia. plus such truly virgin concert 
markets as Indonesia. Taiwan and 
Guam. though Miller admits activity 
in the latter two countries is "down 
the road a bit." 

Miller says he acts as middleman 
between the Far Eastern promoters 
and the American-based agents. or 
in the rase of acts not signed tu an 
agency for overseas touring. the 
managers or attorneys. 

The member promoters pay an- 
nual ducs and share operational ex- 
penses. according to Miller. while re- 
maining independent. 

The principal advantage of the 
union, Miller explains. is that it al- 

Rock Disco Repertoire 
Is Norway Floor -Filler 

By RICHARD ISBELL 
OSLO -The last ,apte of years Rod Stewart along with more iradi- 

has produced an upsurge of disco tional disco names. 
activity. in Norway, with the music Glen Chnstian is an American/ 
following the overall European diet Norwegian DJ who has successfully 
of soul -based pop. with frequent ex- programmed a high content of rock 
minions into rock -orientated mate- material in his shows over the past 
nal. And there's also a sprinkling of five years of residency at Oslo's Ba- 
local product, ballads. jazz. Latin saw. 
and reggae. "Public acceptance of rock in do.- 

But the U.S. influence of the past cos was slow at first." he says. "but 
year or so is regarded as something now it fills the floor more than any 
of a temporary trend. Most clubs other kind of music." 
and DJs are wary of giving it too International disco artists who en- 
much exposure. joy big Norwegian popularity are 

Main reason for the Norwegian within the baste European trends: 
mixed -music policy is that the locals Chic, Sister Sledge. Donna Summer. 
have not been conditioned by corn- Earth Wind and Fire. Burley M, Vil- 
menial radio and the wide choice of tage People and Gloria Gaynor. 
programs usually available. This They fill the disco floor space and 
leads to less developed tastes in indi- provide the bulk of record sales. 
vidual sounds and a demand for a Conversely. top disco acts such as 

wider selection of music in disco DJ Sylvester, Dan Hartman. Alicia 
programming. Bridges and Gene Chandler don't 

The top -draw jocks are those who find the same support from record 
best mix music for the likes of J.J. buyers. 
Cale, Eric pion. Dire Straits. Su- Thilortunately, Norway lacks na- 
pertramnk Zappa. L-LO and (Conrinued on page 63J 

lost Klock booking approach. 
"Until now Manila was buying on 
its own and Bangkok was hoping to 
buy an act now and then. as was 
Singapore. By going in together we 
can offer enough dates to give the 
acts enough revenue to make it 
worthwhile from their point of 
view " 

Of the terntones represented in 
the association. Miller singles out 
the Philippines as having the best fa- 
cilities and thus being the one area 
where the money an ret can earn is 
comparable to such established con- 
cert markets as Japan and Australia. 

Miller notes that Manila's venues 
range from the 14,000- capacity 
domed Araneta Coliseum and the 
8,000- capacity Folk Art Theatre to 
the smaller Cultural Center and Ma- 
nila Hotel Ballroom. the latter two 
ideal for MOR acts. 

Miller is aLso optimistic about the 
future of rock esenta in Hong Kong. 
where two new indoor auditonums 
are being built -a 3.500 -scat hall due 
to open in April and a 10.000 to 
12. 000 -seater expected in about lb 
months. But he's less hopeful about 
Singapore. which he says has no 
large facilities and is adverse to 
"longhaired rock acts," though its a 

haven for MOR acts playing its ho- 
tels and ballrooms. 

"A lot of big acts haven't had the 
time or availability to play the 
Southeast Asian market yet." Miller 
admits. "They have heavy schedules 
and only so much time to go ovcr- 
seas, so they slick to the big record 
markets " 

Miller notes that Earth, Wind & 
C ire was almost set rot u dale in Ma. 
mla, but the logistics didn't work 
out. "Even though a major act can 
get 550,000 to 560.000 a night there," 
he says. "sometimes there's no profit 
in it if they're carrying a lot of 

people. It gels very expensive." 
Manila also affords the opportu- 

nity for big outdoor shows. "You 
can't gross that much in smaller -size 
auditoriums and concert Mills." 
Miller concedes. "But dhig rock acts 
go over during the Southern hem, 
sphere wintertime and play outdoors 
they can come out with Tremendous 
grosses." 

Of the first tours set by the pro- 
moters association, Sammy Davis Jr. 

Continued on page 411 

Single Sales Shine 
In Australian Mart 

lit i,l t 

11 ONLY While album s11,_ 

currently depressed in Australia. in 
line with international trends. sin- 
gles are enjoying a sales boom cinn- 
parahle only to the used- Sixties. 

This sear, 10 titles have reached 
platinum status that's 100,000 
copies in this market- including ti- 
tles by Racey (RAKI, Amii Stewart 
(RCA). Lynne Hamilton (RCA), 
Bonet' M (Atlantic), Kiss (Cusa- 
blunca) and the Mop, Singers 
(World Series). 

Blondie's "Heart Of Glass' 
(Chrysalis) and the Two Man 
Band's "Up There Caaaly" (Fable) 
actually made n to multiple plati- 
num. 

The 45s action is being particu- 
larly kind to local artists. The current 
top 20 sports two Australian record- 
ings in the top five, by Mr -Seu and 
Christie Allen, and there have been 
three locally waled national chart - 

toppers this year- the Mojo Singers. 
Two Man Band and Mi- Sex -cor- 
pared with one each in the preceding 
two years. 

1978 was the worst year since 1968 
for Australian peneimtion of the 
year's top 100, with only IO singles 
and nine albums. But 1979 should 
sec a marked improvement on those 
figures. 

Some observers feel the singles 
boom is a reaction to the high price 
of albums. Notes one industryite. 
Rex Barry. managing director of As- 
tor Records, "When a person is 

really only after one hit track on an 
album. $8.50 or more ìs a lot to pay 
when a single is available more 
cheaply." 

Concurrent with flourishing 45 
sales is what many here sec as a de- 
cline in the influence of radio in 
making the hits. 

Widespread exposure of product 
and artists on television and in dis- 
cos has become a formidable pro- 
motion tool for record labels, exem- 
plified by Patrick Hernandez' recent 
"Born 1'' Be Alate" which v'pped 

ItAKF.k 
the national churls for live consteU- 
toe weeks u1 October and Nuvem- 
hcr 

The CBS disco hit has reportedly 
passed the 100.000 sales harrier. de- 
spite lack or airplay throughout the 
Catturi In Sydney. the tthen ) top .sta- 
tion, 2SM. ignored it completely. 
while 2UL,2WS and 2UW granted 
it only low relation. The situation 
was repeated in other cities 

Says David Kent. responsible Cur 

compiling the country's charts, "I 
can't recall another record which has 
even charted with ma little airplay, let 
alone gone to Nu. I for five weeks. 

Astor 's Barry has a similar tale to 
tell, citing a Poe label single by disco 
artist. Kelly Mane. This had not 
charted significantly anywhere in 

the world, but made it to No. I in 

February despite snubbing by radio 
stations. Barry believes it was the 
disk's popularity with disco patrons 
which accounted for its success. 

Festival Best 
SYDNEY -Shortly before the ex- 

piration of its license to release 
United Artists product in Australia, 
Festival Records is registering sub- 
stantial sales with "The Best Of 
Kenny Rogers." 

Hurriedly released and boosted 
by a small amount of television ad- 
vertising, the compilation is cur- 
rently enjoying its fifth week in the 
national top 10. It's highly placed in 
neighhonng New Zealand, too, 
where Festival also holds the UA li- 
cense. 

That's about to expire in both 
markets, as a result of EMI's pur- 
chase of United Artists Records last 
year. Product will be going through 
the British company's own affiliates 
in this region. 

Festival. one attic strongest inde- 
pendents in Australasia, earlier this 
year placed "The Best Of Leo Sayer" 
at the char) summit, licensed from 
Chrysalis. 

STACE-ONE(Record5) Ltd. 
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WORLDWIDE 
IMPORTERS /EXPORTERS AND WHOLESALERS. 

DELETIONS MAJOR LABEL OVERSTOCKS 
LP's CASSETTES 8- TRACKS AND SINGLES 

Worldwide Imports 
Small Labels Including Reggae and Punk 

We Export Worldwide 
Contact: TERRY SHAND -Purchasing /Marketing Director 

or TRUDIE HUNT -Export Director 
or MEET US AT M.I.D.E.M. 

STAR ONE (Records) Ltd1 
2 KIPS ROAD, HASLEMERE, SURREY. ENGLAND 

TELEPHONE (0428) 53953 TELEX 858226 STAGE I 
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3 4 BOBBY BROWN. Frank Zap. ces 
4 5 WE DONT TALK ANYMORE, CRN 

Richard, EMI 
5 3 I DON'T LIKE MONDAYS, Bombs. 

Rat, Mercury 
6 NEW NO MORE TEARS, Donna Summer/ 

Barbra SvNUM, Casablanca/ 
CBS 

7 6 BRIGHT EYES, M Garfunkel, C85 
8 NEW VIDEO KILLED THE RA010 STAR, 

Buggies. Island 
9 9 FABULOUS LOVER, Amanea Lev, 

Arta. 

10 NEW STREET LIFE. C, e5C. MCA 

This last 
Weak Week 

1 S 

2 26 

3 3 

4 1 

S 12 

6 22 

7 2 

8 6 

9 8 

10 7 

11 4 

12 30 

13 9 

14 23 

15 13 

16 21 

17 14 

18 11 

19 IS 
20 10 

21 18 

22 25 

23 20 
24 24 

25 33 

26 31 

27 16 

28 32 

29 34 

30 36 

31 NEW 

32 17 

33 NEW 

34 19 

35 NEW 

36 NEW 
37 NEW 

38 30 
39 27 

40 NEW 

1 2 
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3 NEW 
4 3 

5 4 

6 5 

7 14 
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9 7 

10 11 

Il 6 
12 23 
13 12 

14 20 

15 9 

16 8 

17 10 

le NEW 

19 15 

20 16 
21 13 

22 27 

23 NEW 

24 18 

25 24 

26 17 

27 28 

BRITAIN 
(Courtesy of Music Week) 

As of 12/8/79 
SINGLES 

WALKING ON THE MOON, Poke. 
ALM 

ANOTHER BRICK IN THE WALL. 
Pink Floyd, Hiirest 

NO MORE SEARS. Donna Summer 
Barbra Stye .. Casablanca. 
CBS 

WHEN YOU'RE IN LOVE WITH A 

BEAUTIFUL WOMAN, IS. Hook, 
Capitol 

QUE SERA MI VIDA. Gibson 
Brothers. Island 

ONLY WANT TO BE WITH YOU, 

Tourists, Logo 
CRAZY LITTLE THING CALLED 

LOVE, Queen, EMI 
COMPLEX. Gary Numan, &ggan 

Banquet 
CONFUSION/LAST TRAIN TO 

LONDON. Electric Light 
Orchestra, Jet 

ONE STEP BEYOND. Madness, 2. 

Tone 

STILL, Commodores, M.. 
RAPPER'S DELIGHT, Sugarhill Gang. 

Sugar. 
ETON RIFLES, Jam, Poydor 
NIGHTS IN WHITE SATIN. Moody 

Blues, Derain 
DIAMOND SMILES, Boomtown Rats. 

Ensign 
UNION CITY BLUE, Moodie. 

CluysaAL 
ITS A DISCO NIGHT. .y erolHrs. 

EPIC 

LADIES NIGHT, Keel L The Gang. 
Mercury 

THE SPARROW. Ramblers. Deus 
KNOCKED IT OFF, B.A. Robertson, 

Asylum 
ROCKABILLY Rebel, Matchbox, 

Magnet 
OFF THE WALL. Michael Jackson. 

Fps 
RISE, Hero DPM, CAM 
SARAH, Thin LLy, Vertigo 
I DON'T WANT TO BE A FREAK. 

Dynasty. Sob. 
MY SIMPLE HEART. Three Degrees. 

Arleta 
ONE DAY AT A TIME, Lena Martell, 

PYe 

WORKING FOR THE YANKEE 
DOLLAR. Skids. Virgin 

IS IT LOVE YOU'RE AFTER. Rose 
Royce, Whitfield 

UVING ON AN MEMO, Status Quo. 
Vertigo 

WONDERFUL CHRISTMAS TIME, 
Paul McCartney. Pane.. 

MESSAGE TO YOU RUDY /KITE 
KLUB, Specials, ,Tone 

BRASS IN POCKET. Preteen. 
Real 

GIMME GIMME GIMME, Abba, Epic 
SPACER, Sheila B. Devotion. Canere 
SHE'S NOT THERE. UK Su., RCA 
MELLOW MELLOW RIGHT ON. 

Lowrell, AVI 
MONKEY CHOP. Danl, Island 
SHE'S IN LOVE WITH YOU. SAN 

Qua.. RAK 
IT'S MY HOUSE. Dana Ross, 

Motown 

ALBUMS 
GREATEST HITS, Rod Stewart, Rin 
GREATEST HITS VOL 2. Abbe. Epic 
THE WALL Pei Floyd, Hares) 
20 GOLDEN GREATS. Di/. Ross. 

Motown 
REGGATTA DE BLANC, Pelee, ALM 
LOVE SONGS. Elves Presley, K.M 
GREATEST HITS. Electric 54M 

Orchestra, Jet 
CREPES L DRAPES, 

Snowaddywaddy, Ans. 
ROCK N. ROLLER DISCO, Venous, 

Ronco 
LENA'S MUSIC ALBUM, Lena 

Martell, Pye 
SETTING SONS. Jam. Polydor 
NIGHT MOVES. Various. K Ier 
OFF THE WALL. Michael Jackson, 

Epic 
EAT TO THE BEAT. goodie, 

Chrysalis 
TUSK, Fleetwood Mx, Warne 

Brothers 
GREATEST HITS 1972.1970 10«. 

Mercury 

20 GOLDEN GREATS, Mani /wank 
Wan. 

METAL BOX. Public Image Ltd. 
Virgin 

ONE STEP BEYOND, Madness. S. 
SPECIALS, Spec., ,'Tone 
STRING Of HITS, Shadows, EMI 
DISCOVERY, Electric UV. 

Orchestra, Jet 
TRANQUILITY. Mary O'Hara. 

Wannik 
SOMETIMES YOU WIN, Dr. Hoek, 

Capita 
OUTLANDOS D'AMOUR, Pollee, 

ALM 
OUT OF THIS WORLD, IM,tHp Blues, 

Kdel 
THE FINE ART OF SURFACING. 

Boomtown Rats, Ensign 

28 30 WET. Barbra SMlsand, CBS 

29 31 PARALLEL UNES. Moodie, CMysalks 
30 29 MIDNIGHT MAGIC, Commodores. 

Motown 
31 21 ECHOES OF GOLD, Adrian Brett. 

Warrick 
32 22 GREATEST HITS, Bee Gees. RSO 

33 26 ON THE RADIO /GREATEST HITS. 
Donna Summer, Casablanca 

34 25 THE SECRET UFE Of PLANTS, 
Stevie Wonder, Motown 

35 35 TOGETER. Venous, K Bel 

36 40 THE PLEASURE PRINCIPLE, Gary 
Human, Beggars Banquet 

37 39 RISE, Herb Mpert. Al. 
38 36 I AM, Earth, Wind & Fire. CBS 
39 37 WAR OF THE WORLDS, JIM 

Warn s Mus101 Vernon. CBS 
40 33 THE UNRECORDED JASPER 

CARROTT, Jasper Carroll. DIM 

JAPAN 
(Courtesy Musk Labe) 

As of 12710/79 
SINGLES 

This Lasl 
Week Week 

1 3 IHOJIN, Saki Kuboh. CBS /Sony 
(AMA) 

2 2 SACHIKO, HIrorumi Ban., Epic 
I1CM) 

3 I OYAJ1 .NO ICH IRAN NAGAI HI. 
Masashi Sada, FreelUgM 
(Masashi) 

4 C.CHO.KOTOBA.N1G01.011N, 
Southern All Stars, Inv.tion 
(PMP) 

5 5 ANNA. ALl Band, Express (Shin.) 
6 6 TOSEBAIINONI. Toshi Iloh /Nappy L 

Blue, Canyon (Victor) 
7 9 OMAETO.FUTARI. Hiroshi Ilsuki, 

Mlno.lon (Sound Eye) 
B 10 OMOIDEZAKE, Sxhiko Kobayashi, 

Warnot.neer 10..0 
9 7 MY LADY, Hsomi Iwasaki, Victor 

IAsohi /NTV/GaIR) 
10 8 WANTED. Doolys, GTO (PCP) 
11 13 KANPAKU SENGEN. Masashi Soda, 

FreMIgM, (Masashi) 
12 14 AI.NO.SUICHUKA, Koko MatsuyaAL. 

Columbia INkhIn) 
13 20 DAITOKJIL Crystal King. Aard Vark/ 

Ganyon (Yamaha) 
14 Twist, (Vamalu) 
15 11 MANGEKYO, Hkom) Iwasaki, Victor 

(Asahl /NTV/Ger. 
16 It OYIUbMOUMI. KoducIO Muraki, 

PV (67 /Yuscn) 

17 15 REVIVAL MI,. Nakalim; Aare 
Vark(Yamaha) 

le 16 NIOTO SNEAKER.NOKORO, Tulip, 
Express (Shinko) 

19 17 HOLLY AND BRIGHT. Cortege, 
Nippon Columbia (JCL) 

20 NEW PEPPERMINT JACK. Arabesque, 
Victor (SMnko) 

ALBUMS 
1 2 KISHO- TENKETSU, C ubaru 

Matsuyama. Canyon 
2 4 OKAERINASAL MiyuR N.Aa)ma. 

.rd Vark 
3 1 ESSAY. Masashi Sada, FrMlighl 
4 3 GREATEST HITS VOL 2. Ab.. 

Discern. 
S 6 KAGIRANAKICHOSEN. Alice, 

Express 
6 5 RAINY WOOD AVENUE, George 

Yanagivrainy Wood, Bourbon 
7 7 MAGIC CAPSULE. Godiego. Nippon 

Columbia 
8 B TABITATEBA SOKOKARA OTKO. 

KohsAtru Mimami, Orchid 
9 9 THE LONG RUN, M.N. gl Asylum 

TO 10 THREE AND TWO. DNCOUne, 
Exp.ss 

11 II CITY CONNECTION. Tensmasa 111., 
Flying Disk 

12 12 GYAKURTU, Gou Nagebuchl, 
Express 

13 16 YOU'RE ONLY LONELY. ID. 
Soulher. CBS/SOny 

14 14 PEPPERMINT JACK. Arabesque. 
Victor 

IS NEW TOKIO. Keep Sawada, Polydor 
16 13 SOLIO STATE SURVIVOR. Yellow 

Mage Orchestra, Alla 
17 15 CIRCUS BOUTIQUE, Co., Alla 
18 NEW MICH), Mayumi Ilsuwa, Um1 

19 18 MY GENERATION, KL Band, 
Exp.ss 

20 17 ON THE WAY, Satoshi Kishlda, 
CBS /Sony 

WEST GERMANY 
(Coutesy Der MusiNmarttl 

As of 12/10/79 
SINGLES 

This Ias1 W. W. 
1 I MAYBE, Thom Pace, RSO 
2 2 VIDEO KILLED THE RADIO STAR, 

Bugglas, Island 
3 WE DON'T TALK ANYMORE. Cliff 

Richard, EMS 
4 GIMME GIMME GIMME. Air.. 

Poydor 
6 NACHTS. WENN ALLES SCHUTT, 

Howard C.w.oda., EMI 
6 Il BANG RANG, D.A Robertson, 

Asylum 
5 MS LIED VON MANUEL. Manuel L 

Pony, POlydol 
9 A WALK IN THE PARK, Nick Straker 

Bared. Dec. 

9 12 BABE IT'S UP TO YOU, Smokes, 
RAK 

10 IS TUSK, Fleetwood Mac, Warner Bros. 
11 8 SHE'S IN LOVE WITH YOU, Sox) 

Quxro, RAK 
12 7 EL LUTE, emmay M, Hansa 
13 10 DON'T BRING ME DOWN, Electric 

Ughl Orchestra. Jet 
14 1d EL LUTE. Michas) Holm. Arid. 
15 20 CRAZY UTTLE THING CALLED 

LOVE, Queen. EMI 
16 13 WHEN YOU'RE IN LOVE WITH A 

BEAUTIFUL WOMAN. IN Hook. 
Capitol 

17 16 BOY OH BOY, Racq, RAY 

18 18 DON'T STOP 'TIL YOU GET 

ENOUGH, Michael laUYn, Epk 
19 21. YOU CAN 00 IT. AI Hudson L The 

Pallas, MCA 
20 22 SCHWARZES GOLD, Peter 

Alexander. Mole 
21 19 WHATEVER YOU WANT. Status Quo. 

Vertigo 
22 17 I WAS MADE FOR LOVIN' YOU, 

KNs, Casab.n. 
23 26 TU SEI L'UNICA DONNA PER ME. 

Alan Som., Dar. 
24 NEW SUN OF JAMAICA. Geombay Dance 

Band, CBS 
25 27 ICH WERDE GEH'N HEUTE NACHT, 

Mary RMs, Hansa 
26 23 KINGSTON KINGSTON. Lou L The 

Hollywood Bananas, Hansa 
27 25 SO BIST OU, Peter MaVay. 

Telefunken 
28 NEW ZABADAK, Sangasse Band, Ado. 
29 24 I DON'T LIKE MONDAYS. Boomtown 

Rats. Mercury 
30 NEW GLORIA, Umberto Toni, CBS 

ALBUMS 
1 1 TRAUM WAS SCHONES. James 

last. Polydor 
2 NEW OER OSTFRIESISCHE DOTTERBOTE, 

Otto, Russ! 
3 2 FREI SEIN, Peter MaWay, Arcade 
4 3 EVE. Alan Parsons Project. Arista 
5 NEW MEIN WEG ZU DIR, Howard 

Carpedale, EMI 
6 8 EYES OF THE UNIVERSE, Barcar 

James HanesL Polytor 
7 13 CLASSIC ROCK. London Symphony 

Orchestra, K -lei 
8 7 BREAKFAST IN AMERICA, 

Supertramp, ALM 
9 6 MIDNIGHT MELODY. Jean Claude 

Barely. K4e1 
10 4 OCEANS OF FANTASY, Bones 

Harty 
11 10 STEPPENWOLF, Peter MaNaY, 

Telefunken 
12 11 MOON RIVER, Ray Connif, Made 
13 S TUSK. Fleetwood Mx. Warner Bros. 
14 14 GREATEST HITS VOL. 2, Ab., 

Pdyd« 
IS 9 OPERNMELODIEN. WIE WIR SIE 

NEBEN, Flsaer Choir. Poydor 
16 12 ROCK 'N' ROLL JUVENILE. CAW 

Rebare, EMI 
17 16 TRAEUMEREIEN, Rkherd 

Cloydtnnan, Telefunken 
OR I5 DISCOVERY. Electra Light 

Orchestra. Jet 
19 17 THE OTHER SIDE OF THE ROAD, 

Seekle, RAK 
20 NEW GONE TO EARTH. Barclay James 

Harvest, Polydon 

M, 

AUSTRALIA 
IGuMSy Kent Musk Report) 

As of 12/3/79 
SINGLES 

This Last 
Week Week 

1 6 VIDEO KILLED THE RADIO STAR, 
Buggies. Island 

2 1 COMPUTER GAMES. Mi.Sex. CBS 
3 2 I DON'T UM MONDAYS, Boomtown 

Rats, Mercury 
4 5 TUSK. Fleetwood Mx, Warner Bros. 
5 3 GOOSE BUMPS, Christie Allen, 

Mushroom 
6 4 BORN TO BE ALIVE, Patna 

Her.rd., CBS 
7 8 SURE KNOW SOMETHING. Kiss, 

Ca.b.n. 
8 10 DREAM POLICE. Cheap Trite, Ep/c 
9 11 SAD EYES, Robert John, EMI 

America 
10 9 GIRLS TALK, Dare Edmunds, Swan 

Song 
11 7 WE DON'T TALK ANYMORE, CM 

Richard, EMI 
12 17 NO MORE TEARS, Don. Summer 6 

Barb. Svelsnd, Casablanca/ 
CBS 

13 12 I WAS MADE FOR LOVIN' YOU. 
Kiss, Gsa..nca 

14 15 BOY OH BOY, Recur, RAK 
15 13 LET'S GO, Car,E.M. 
16 NEW DON'T STOP TIE YOU GET 

ENOUGH, Michael Jackson, Epic 
17 14 CRUEL TO BE KIND, Nick Lowe, 

Radar 

le NEW THE DEVIL WENT DOWN 70 
GEORGIA. Charlie Daniels Band. 
Epic 

19 IN RISE, Herb Alpert, ALM 
20 20 HEARTACHE TONIGHT, Eagles. 

Asylum 

ALBUMS 
1 ROD STEWART'S GREATEST HITS. 

Warner Bros. 
2 2 TUSK. Fleetwood Mac, Warn. Bros. 

3 8 GREATEST. Bee Gees, RSO 

4 3 THE LONG RUN, Eagles, Asylum 
5 5 DYNASTY. Kiss, Comblera 
6 4 THE BEST OF KENNY ROGERS. 

United Mists 
7 6 DISCOVERY, C.c.s LigM 

Orchestra, tel 
8 7 DREAM POLICE, Cheap Tack. Epic 

9 15 WET, Barbra Stre/sand, CBS 

10 9 SLOW TRAIN COMING, Bob Dylan, 

CBS 
11 17 THE 1111E ART OF SURFACING. 

BOernown Rat, Mercury 
12 13 SMASH AND GRAB. Racy, RAK 

13 12 CANOT-0, Can. Oak. 
14 10 INTO THE MUSIC, Van Morns.. 

Mercury 
IS NEW GREATEST HITS 1972.78, 10x, 

Mercury 
16 11 IN THROUGH THE OUT DOOR, Led 

Zeppelin. Swan Song 
17 NEW NIGHTOUT, Ellen Foley, Epic/ 

Cleveland AMI. 

18 NEW STORM WATCH, Jethro Tull. 
ClrysaAS 

19 16 EAT TO THE BEAT. Bond., 
Chrysalis 

20 NEW GRAFFITI CRIMES, Mi'Sea, CBS 

ITALY 
(Courtesy Germs. Ruse.) 

As of 12/4:79 
SINGLES 

This Last 
Week Week 

1 I SE TORNASSI. Julio Iglesias. CBS.' 
CGO MM 

2 3 BUONA DOMENICA. AMOnelo 
YeMeti, Phi6pS,POlygram 

3 6 COMPARMI, Vela Valentino, 
Paradiso' CGD.MM 

4 2 SOU, Adria. Celenbno, Clan/CGD. 
MM 

5 5 SUPER SUPERMAN. Miguel ROY. 
CBS /CGD.MM 

6 4 COGLI LA PRIMA MELA, Angelo 
Bra.uardi, Poydor/Pdygnm 

7 9 SPLENDIDO SPLENDENTE. 0onateka 
Retto.. Ariston /Ricordi 

8 19 POP MIZIK, M. MCA 
9 12 I WAS MADE FOR LOVIN' YOU. 

KNs, Casablanca 
10 17 CHE NE SAI, Rkcardd Fogli, 

11 10 RING MY BELL Anta Ward, TO/ 
CGD.MM 

12 15 THE LOGICAL SOt1G, SupWaRp, 
ALAI /CGD.MM 

13 14 10 SONO VIVO. I Pooh, CGDMM 
14 13 BUKIN.HAMM PALACE. Peter Tosti 

Rolling Sones/EMI 
15 11 TO SEI L'UNICA DONNA PER ME. 

Alan Sonanti. EMI 
16 NEW SHINE A LITTLE LOVE, Metric 

Light Orcnesera, Jet/CODMM 
17 16 E LA LUNA BUSSO', Loredana Bite, 

CGD.61M 
18 NEW REMI E LES SUE AVVENTURE, I 

Raga. Dr Remi. tetra/For. 
Coy.. 

19 NEW JEALOUSY, Amu Stewart, RCA 
20 8 FORSE. Pope. Baby/CGD.MM 

HOLLAND 
(Courtesy TROS Radio) 

Asa 12/4179 
SINGLES 

This Last 
Week Week 

1 2 WEEKEND. Earth L Fin, Phi.ps 
2 1 CRAZY LITTLE THING CALLED 

LOVE, Queen, EMI 
3 5 GET UP AND BOOGIE Freddie 

James, Warner Bros 
4 3 WE GOT THE WHOLE WORLD IN 

OUR HANDS. Nottingham Forest. 
Warne Bros. 

5 7 OOH YES I 00. Luv. CNR 
6 6 SHE'S 1K LOVE WITH YOU, S..ie 

Qiatro, RAK 

7 18 LOVE AND UNDERSTANDING. MAC 

Nissoen, CNR 
8 14 PLEASE DON'T GO, K.C. L The son.. Band, IN 
9 NEW GONNA GET ALONG WITHOUT YOU 

NOW, Viola tails, Aro. 
10 A GIMME GIMME GIMME. Abbe. 

Poly. 
11 10 IT'S ALL IN THE BIBLE. Snoopy, 

CNR 
12 13 LAUGH AND WALK AWAY, Shirts, 

EMI 
13 15 WIGGLE AND A GIGGLE ALL NIGHT, 

Co ry Daye. REA 

14 11 LADY OF THE DAWN. Mike Batt, 
CBS 

15 9 WE BELONG TO THE NIGHT. Ulan 
Foley, Epic 

16 NEW ROLLERSKATING. Dolly Dot, WEA 
17 NEW QUIEREME, Julio Iglesias, CBS 
18 NEW STILL. Commodores. Molgwn 
19 20 NO MORE TEARS. Donna Summa 6 

Barbra S..., Casablanca/ 
CBS 

20 8 STAR. Eanh, Wind L fire, CBS 

SWEDEN 
(Courtesy ULF) 
As of 11.4/79 

SINGLES 
This Last 
Week Week 

I 1 OH SUSIE, Secret Service. Sorrel 
2 2 KEEP ON JOGGIN, Goren Rydh, 

CBS 

ALBUMS 
1 2 THE LONG RUN, TM Eag.s, 

Asylum 
2 1 KEEP ON BOPPIN'. Elopers, SOS 
3 3 RIPP RAPP. Ulf Lundell, Park.. 
A 6 COMMUNIQUE, Din Stitt. Verbg4 
5 5 HAIR, Soundtrack, RCA 
6 4 EAT TO THE BEAT. Blonde, 

Chrysalis 
7 9 soE'S GARAGE. Frank Zapper, CBS 
8 7 OCEANS OF FANTASY. Berry M. 

Ano. 
9 NEW KNOCK ON WOOD, Amil Sierra, 

Anon 
10 NEW BALLADE POUR ADEUNE. Retord 

C.Ydennan, Soul 

SPAIN 
(Courtesy El Gran Musita) 

As of 12/8/79 
SINGLES 

This last 
Week WOK 

I 2 REUNITED. Peaches L Herb. Pdydo 
2 1 AGAPIMU, A. Belem. CBS 
3 3 QUE NO. Pedro Marke, Hessian. 
4 4 I DONT UKE MONDAYS. Boomtown 

Rats. Fonogram 
5 5 ME VUELVO LOCO, Tequila Zs. 
6 NEW SIN AMOR. Iran, CBS 
7 6 SHINE A UTILE LOVE, EMstrk 

UgM Orchestra. Jet 
8 8 RECOMENCEMOS, Adrian° 

P1.10.00. RCA 
9 NEW BRIGHT EYES. M Garbalkal. CBS 

10 7 CREO EN T, Miguel Bote, CBS 

ALBUMS 
1 1 OCEANS OF FANTASY. Bury M 

1 2 DISCOVERY. ElectrE Light 
Orchestra, Jet 

3 4 20 COITUS DE ORO, Beatles. EMI 

4 3 BREAKFAST IN AMERICA, 
Superinmp, ALM 

5 5 COMMUNIQUE Due Straus. V,0ngo 
6 10 IN THROUGH THE OUT DOOR. lad 

ZdppAho. Soot Song 
7 NEW SLOW TRAIN COMING. Bob Dylan. 

CBS 
8 8 EVE, Alan Parvis Proleq. Arab 
9 9 THE LONG RUN, Eagles. Asylum 

10 6 ANA. MO Bell, CBS 

NEW ZEALAND 
(CouMSy Record Publications) 

As of 12'9,79 
SINGLES 

This Last 
Week Weck 

1 1 JEZEBEL. John Swans... 
2 2 DONT STOP TIL YOU GET 

ENOUGH, Michael JAl010 EPIC 

3 3 GET YOUR LOVE RIGHT, Jon 

English. Polydon 
4 8 TUSK. Fleetwood Mac, KKK, Bros 
5 10 VIDEO KILLED THE RADIO STAR, 

Bugglas, Island 
6 4 SIX RIBBONS. Jon Engash, Polydo 
7 NEW NO MORE TEARS. Don. Summer L 

Barbra Streisand Casablanca CBS 

8 5 RISE, He. Alpert. ALM 
9 NEW PLEASE DON'T GO, K I The 

Sunshine Band, TK 
10 7 LOST IN LOVE AI, Suppy. RCA 

ALBUMS 
1 I GREATEST NITS, Rod Slew., 

Warner Bros 
2 NEW GREATEST. Bee Gees RSO 

3 NEW THE ROUSSO5 PHENOMENON. 
Demo Rouse, PhIhps 

4 NEW 20 GOLDEN GREATS. NA King Coe. 
EMI 

5 4 ENGLISH HISTORY, Jon English. 

Pdydor 
6 2 THE BEST OF KENNY ROGERS. 

United Mists 
7 5 TUSK. Fleetwood MK Warner Bros 
8 9 THE LONG RUN, Eager, Asylum 

9 B OFF THE WALL, Mktael Jacksan, 

CAN 
10 6 WHO PAYS THE FERRYMAN. Tads 

Markopoules, EMI 

Electric Shock 
LONDON -Electric Records. 

formed four years ago as the disk 
production arm of Essex Musix. is 

dosing down. This follows the de- 

rneral man 
ago'., six staff will lose 

ti\ 

91 
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(Music Events 

For Moscow 

Olympics '80 
MOSCOW Locally produced 

cultural programs. involving mans 
bands and thousands of arusb and 
musicians an to play a major role in 
the schedule of the 1980 Olympic 
Games here. 

The Olympic organizing com- 
mittee, along with the cultural dtvi- 
sum planners. arc to run special ar- 
tistic festtsals during the Games, the 
most important being the Day Of 
Music (Juts 22). 

Music for the Olsmpuc a cut 
ready being written by kadmg So. 

diet compavcrs. The official musical 
theme for the 22nd Games has been 
approved. "Fanfares," from the 
"Festive Overture" M Dmitri 
Shostalovich, and will he per- 
formed at the opening ceremony 

s There has been a national contest 
to find suitable new musical works 
dedicated to the Games, the Jury se- 

lecting IO m venous genres 
Panicularh acuse in ...nuns for 

the Ohmpis. is Alexandre Pakhmu- 
k'sa. a top songwriter who special- 
izes in music for national sporting 
championships. 

Several months ago. the USSR 
State Symphon, under Yevgeni 
Ssctlanos, recorded her symphonic 
-Fanfares Of Spartakiad. "And Pak - 
hmutosa n wnung the soundtrack 
for a film "Inheritors Of Fame." a 

history of national sports. directed 
bs Yuri Ozeros. 

ea' 

Asian Assn. 

Gets In Gear 
has already appeared. In October 
and Nosember while in the area 
tounng Australia and New Zealand. 
the entertainer hat Hong Kong. Ma- 
nua and Singapore. 

Barbara McNair will play Manila 
late this month. u will Nancy Wil- 
son, who will then trek to Hong 
Kong- Bangkok and Singapore. 
Johnny Mathis will follow an Aus- 
tralian vat with a swing through 
Hong Kong and Manila in Febru- 
ary- while the Lettermen will make 
their annual Southeast Asian visit 
the same month to Hong Kong. 

*Singapore. Kuala Lampur. Bangkok 
and Manila, capping it with a week- 
long swing through Japan. 

And Anne Murray will make her 
first Far Eastern appearances in 
April and May when she sandwiches 
a trek through Singapore. Bangkok. 
Manila and Hong Kong between 
playdates in New Zealand /Aus- 
Iralia and Japan. 

The association. which was un- 
veiled in Manila in June. is headed 
by president Jose (Ching) Imperial 
Jr. of Manila and vice president 
Rigo Jesu of Hong Kong. Ching will 
coordinate promotions in the Philip- 
pines and Guam with Fred Cascante 
in Manila. 

Also in the group are Soronchai 
Smitasiri, Itphival Briraleus and 
Robert McCartney representing 
Bangkok. Phillip Scow and Jimmy 
Low in Singapore and Jimmy Shin. 
taking care of Malaysia. Indonesia 
and Taiwan. 

Miller is also president of General 
Artists Corp.. through which he rep - 

',resents buyers in Japan. Australia. 
New Zealand. Mexico and Honre 
lulu. in addition to heading Henry 
Miller Associates, through which he 
manages Long - Mttl 
Brothers. 

International 

16 

Island Office: Denny Bridges. left, manager of AIR Studios Montserrat, and 
producer George Martin discuss upcoming client bookings at Martin's new 

vacation recording studio in the Caribbean 

Martin: Montserrat 
Has `Peace Of Mind' 

i t , 1 1 5 1 1 1 1 1 I 1 \I roll 

MON I SLRRA I . West Indies 
Former Beatles producer George 
Martin may have just come up with 
what is the music industry's ultimate 
"total environmental" recording stu- 
dio iodate with his AIR Studios 
Montserrat complex here. 

This 30- square mile. mangoc- 
shaped island sits in the Eastern 
Caribbean some 267 miles southeast 
of Puerto Rico and 27 miles south- 
west of Antigua. It's accessible only 
by small plane or private boat. 

Of volcanic origin. the hills geog- 
raphy is lush green )thanks to 62 
inches annual rainfall) and the tem- 
perature ranges from a tropical 74 to 
87 degrees year round. Columbus 
discovered it in 1463 and named it 
after a Jagged mountain range in 

Not exactly a stop on the Canh- 
bean tourist circuit, there are no high 
rise hotels or other tourist trapings. 
The population is 13.000 moufly na- 
tive Montserratians. and as the local 
tourist board of this British Crown 
Colony points out in its literature. 
"Time has gone to sleep." 

1t seems incongruous to sec a 

state -of -the -art recording studio in 

this environment. but on a 30 -acre 
site situated on a ridge 500 feet up 
whack points down toward the sea. is 

a studio containing a new gener- 
ation Neve 52 in /32 out console. a 

pair of MCI 24- tracks (with auto - 
locator and double 24 -track lock- 
up). JBL. Tannoy and Altec moni- 
tors and a rack of outboard equip- 
ment 

The studio has been operational 
for nearly a year now and has hosted 
such clients as Climax Blues Band. 
America. Jimmy Buffett. Gerry Raf- 
ferty. UFO, Private Lightning and 
Roger Daltrey of the Whu. Slated 
for January is Lou Reed with Earth, 
Wind & Fire set for March. Martin. 
himself. will produce Cheap Trick 
there m February. 

According to Martin. he had been 
thinking about the idea of environ- 
mental studio since the early to mid - 

'70s after working at Caribou 
recording studios in Colorado. 

"1 was also at ihr print." he says, 

"where AIR London had been going 
for a while and had been so busy 
and successful that I couldn't get 

into a. And more and more of my 
work was being done abroad." Mar- 
tin formed AIR (Associated Inde- 
pendent Recording) in London in 
the mid -'60s after breaking away 
from his staff producers role at 

EMI. 
AIR London is now a four, 24- 

track complex in central London 
with recording studio, production. 
record label and publishing inter - 

eral years ago AIR was ma- 
jority pbcchased by the Chrysalis 

,roup of companies hut retains its 
autonomy. 

"I thought I would like to have an 
outside studio," he continues. "a 
world mobile. I thought of the idea 
of a ship which would be a superb 
studio and could go anywhere." 

Martin investigated several boat 
possibilities that might cruise the 
Mediterranean or Caribbean but ul- 
timately shelved those plans because 
of the technological difficulties a 
boat underway at sea ought cause 
during recording. And Britain's se- 

vere economic plight at the time was 
another restricting factor. 

He then looked at Canada and 
Mexico as well as numerous points 
in the Caribbean. 

"The reason I chose Montserrat" 
he says. was that it was the fret 
place I'd come to which seemed to 
he together as a people. They are 
warm and fnendly which is not typi- 
cal in the Caribbean because of our 
pasts and the guilts that we bear. 
Obviously white people have some- 
thing to acknowledge with blacks 
but it seems the Muntserratians are 
open and friendly. And I fell in love 
with this particular site" 

Martin. with the financial help of 
Chrysalis. AIR and the Bank of Eng- 
land. acquired the 30 -acre site three 
yeara ago and built the complex 
from the ground up. There was an 
existing house on the site which had 
to be refurbished. Martin figures his 
investment is around the 800,000 
pounds mark. 

David Harries, AIR's managing 

(Continued on page r.!) 

Safety Fears 
Continued from page 38 

prospect of a structural collapse is 

not far -fetched. 
Promoter of the Parker date. Rus- 

sell Clark. says that as many as seven 
concerts at the hall would have to he 

cancelled if a ban was imposed. 
Auckland has an outdoor sta- 

dium. Western Springs, which can 
safely accommodate more than 
40,000 people. as It has for concerts 
in recent years by Fleetwood Mac. 
Rod Stewart and David Bowie 

But a stage must be built at the 
Springs. usually a speedway circuit 
for every show. and Clark claim, 
costs there can climb to five limes 
the amount involved with u Town 
Hall concert. 

Thr Springs. with no sheltered 
seating, can also only he used in the 
southern summer. roughly from Nu 
vember through April. 

ff Auckland concerts are not pos- 
sible at the Town Hall. New Zealand 
is thought likely to he deleted from 
tour schedules throughout the win - 
ten here. 

Canada 
Rock's Rarities Now 
Being Counterfeited 

I()Rt)NII) the tin k s,illeil 
atilt, market is being hit by a new 
bout of oiunterleit packages that 
could hurt the mad'order disk auc- 
liun market. 

Counterfeit coltectuhlcs are wide. 
spread in the bap. rickahilly and 
crooner era recordings. but a num- 
her of newer packages indicate that 
counterfeit houses are now tuning in 
to the needs of 'f 60s rock collectors. 

The most common and highest 
price counterfeit collectable is the 
original U.S. release on Capitol of 
"Yesterday and Today" by the Bea- 
tles. 

Originals can get a high of 5200 
on the open market, providing the 
Jacket artwork depicts the fah four in 
butcher aprons, covered in chunks 
of meat with decapitated dolls 
shown in the jacket front picture. 
The LP was quickly recalled after 
protests wcrc lodged by retailers. 
and now there appear to be more 
copies available than Capitol ac- 
tually released. 

Another popular counterfeit is a 

vintage Kinks LP, released by Re- 
prise, titled "Face To Face" The al- 
bum has long been discontinued but 
there is evidence of widespread 
counterfeiting on the package. This 
LP sells for between 515 and S30 de- 
pending on the market area. 

Others to appear recently include 
an Epic "Live Yardhirds" LP. fea- 
turing Jimmy Page; Naze ill, featur- 
ing Todd Rundgren. is also being 
circulated by counterfeiter, 

April Wine: St 
The Road 

B) UAVID 
MONTREAL -Celebrating April 

Wines 10th year in Canada. the 
group's manager. Terry Fludd. says 
he plans to keep the quintet on the 
road in the U.S. until the spring of 
1980. probably followed by U.K. 
dates. then a Canadian tour. 

April Wine has been out of this 
country for close to two years. "part 
of a career development plan," 
claims Fludd. 

We had saturated the Canadian 
marketplace, we could stall draw 
crowds. hut realistically. we were be- 
coming too familiar and it affected 
the band more than anything else" 

Just before flying out for a Chi- 
cago concert date. opening for Styx. 
April Wines Myles Goodwyn spoke 
on the change of fortunes for the 
hand. 

"1 guess our direction now is to 
play solid. professional rock. We al. 
ways had it in us. but the deal with 
Capitol worldwide has revived the 
hand's spirits; no doubt about it." 

Our latest album." Goodwyn 
continues. "is a sort of marriage of 
styles. What we wanted to do was 
make an album that represented our 
on stage capabilities. so when we 
went into Le Studio outside Mon- 
treal we rehearsed the lirrangments 

First Falcon Flies 
[OWN 10 I I. ,.n Records has 

released its first .ilhum by Lydia 
taylor, independently distributed 
by rack operations in the province of 
Ontario. 

Co- owners of the Mississauga 
based label claim that racks have 
been offered a IO09 returns deal, 
and that initial interest in the label's 
debut album has been strong. Fal- 
con plans to release six LPs in the 

new year 

I it, the Iteatles I-l', "Live Yard - 
hods' was recalled within days of 
release alter Iced Zeppelin's Jimmy 
Page put legal pressure on Epic to 
withdraw it from the market. 

Counterfeiting is fairly wide- 
spread in North America and 
abroad on current chart material 
and early rock recordings that origi- 
nally appeared on small labels like 
Sun. ('oral and Duke. Potential buy- 
ers can generally spot a counterfeit 
from an original by the former's 
fuzzy artwork and bleached colon. 

Reports one mdustryite involved 
in the trade of the look -alikes: "We 
see nothing wrong in handling the 
material because the record com- 
panies have discontinued pressing 
the disks. and there are people who 
really went to gel their hands on the 
matcnal." 

Thc source is not discounting the 
counterfeits. however. and the part - 
lime collector can easily be led into 
believing he is buying a rare disk 
that, in fact. is valueless on the col - 
lectable, market. 

For The Record 
TORONTO - Steste Wonder's 

"Journey Through The Secret Life 
Of Plants" album was mistakenly re- 
ferred to as "Songs In The Key Of 
Life" in the recent report about 
Quality Records' acquisition of the 
Canadian license for Motown (Bill- 
board. Dec. I. 19791. 

tayin' Alive 
Through '80 
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FARRELL O 
of the songs so as to be able to repro- ÿ 
duce the material virtually intact in o 
concert " 

One of the break out trucks from 
the "Harder.... Faster' LP is King 
Crimson's "21st Century Schizoid 
Man," used in concert by April 
Wine earlier in the band, "and when 
it came time to do the album I son of 
had a feeling that it would be a good 
idea to have one classic cut on it. 

We all like the King Crimson 
tune. we knew how to play it and dis- 
cussed it with our iv-producer. Nick 
Blagona. As it turned out, he had 
worked as an engineer on the origi- 
nal version. So he was able to offer 
some technical insights into the 
make -up of the track. It was almost 
fatalistic. a natural." 

Salter Starts 
4 Street East 

)0140%1 O 1 our Jurer East us a 

new company which will provide 
management and administration 
services for small record labels. Gen- 
eral manager is Gary Salter and the 
first client is Mushroom Records 
Canada. Inc. 

Salter. bunt known for his involve- 
ment in Black & White Sala, an- 
nounced this last week. naming ac- 

tive principals in the company as 

Tony Donato. Rick Sobottka and 
himself. He emphasized that he is 

not a shareholder in the company. 
however. 

The company will probably take 
on several other labels in the near 
future. hut right now we will be ad- 
ministering MushrgogOiWfld_Rerial 
affairs from Toronto. 

www.americanradiohistory.com
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New LP /Tope Releoses 

POPULAR ARTISTS 

ABBA 
Greatest Hits, Vol. 2 

LP Atlantic S016009 
8T TP16009 
0ÁC516009 

AEROSMITH 
Night In The Rule 
LP Columba 1036050 
BT 0CÁ36050 
CA FCT36050 

ALDA RESERVE 
Lore Goes On 

LP Sire SHKti079 

ARMATRADING. JOAN 
How Cruel 

EP Á6M543302 

ATLANTA RHYTHM SECTION 
Ara You Ready 
LP Pokeor P02 62 36 

AURAL EXCITERS 
Spools In SP.. 
L07E7.33001 

BANKS. TONY 
A Curious Feeling 
LPC6ansmsCA12207 

BEE GEES 
Greatest 

LP 850 RS74200 (2. 

BELL &JAMES 
Only Make Believe 
LP AEON SPA 784 
87874784 
0Á0S478.1 

BLIND DATE 
Blind Date 
8TWndsong8XS13403 9798 
CA B10513403 $798 

BOOMTOWN RATS 
The Fine Art Of Surfacing 

LPColumbaJC36248 5798 
87/0Ál6248 LJ 98 
0Á/0136248 57 98 

BRASS CONSTRUCTION 

QSLP Unned Amsts íT977 

o BROWN. TONI 
m ToP 

F 

Boswn 
9 585 

BULLENS. CINDY 
Steal The Night 

Qj LP Catablanra NBLP7185 $798 

BYROS 
The Byrds Play Dylan 
LP Columha PC36293 

CALE. JOHN 
cr Sabotage 
uJ LPA&M SP004 
00 CAMEL 

W 
I Can See Your House From Here 

LP Arista /184254 $ 7 98 

W CAMPBELL. GLEN 
Q Highwayman 

LP Capes 50012008 
CAPTAIN & TENNILLE 
Make Your Move 
LP Ceuhlanoe N8LP7166 

CASSIDY. SHAUN 
Live 

LP Warner Bros HS3285 $898 

CHIC 
The Beat of Chic 

LP Atlantic SD 1601 1 

BT TP.019 
0Á0S16011 

CLIFFORD. LINDA 
Here's To My Love 
LP RSO 851 3067 

COE. DAVID ALLAN 
Compose Point 

LP Co5un.ta JC367 /7 
87/036177 
0Á/C736,77 

COOK COUNTY 
Pinball Playboy 

LP Motown M793018 

COTTON. GENE 
No Strings Attached 

LP Ann, SW50070 

COWELL. STANLEY 
Equipoise 
LPGala.y Gxy5125 

COX. DON 
On The Line 

LP ARC MC5901 

CRAMPS 
G ve Hits 

LP 
re 

Á6M 
at 

SPSOI 

DAVIS. MAC 
Greatest Hin 

LP Cottenha /036317 
87/CÁ36]17 
0Á/0T36317 

DAVIS. TYRONE 
Can't You Tell It's Me 
LP COtumAa JC 36230 
8T/0Á36730 
0Á/0T36730 

DEARIE, BLOSSOM 
Blossoms On Broadway /Blossom 
Diode Sings Musical Comedy Hits 
LOOK 0Á8C71105 51598 

DIRT BAND 
An American Dream 

LP Umkd Amin Ú/19.4974H S79ß 

DIXIE HUMMINGBIRDS 
Disie Hummingbirds U. In 
Concert 

LP Gaspe Roots 5041 97 98 

DR. HOOK 
Sometimes You Win 
LPCapin1SW11018 1798 

SO 90 
9898 
111 98 

t89H 
18 98 
58 98 

67 98 

14 98 

113 98 

$ 7 98 
$7 B 
57 8 

$ 7 98 

56 98 

5798 

58 98 

This listing of new LP /Tape releases Is deelgned to enable retailers and radio programmers to be up -to- the -minute on available new product. 

The following configuration abbrevlellons are used: LP- album; 137-8-track cartridge: CA- cassette; OL- quadraphonic album; 08 quadra- 

phonic 8 -Irack cartridge Multiple records and/or lapes In a set appear wIlhln brackets following the manufacturer number. TapeduplIcator/ 
marketers appear within parentheses following the lape manufacturer number. where applIcabte. 

DUNCAN. JOHNNY 
Straight From Tenn 

LP Curtin', JC3E250 579tl 
13TJCA36260 :198 
CA JCI "16)60 57 IR 

OUNSON, VAN 
Van Dunson 

LP Rnrsk Music Cat IBMC2 

DYNASTY 
Your Place 01 The Rock 
BT SOUr 8ä911390 :707 
CA 8.13998 57 98 

EAGLIN, SNOOKS 
Down Yonder Today 

LP GNPCrescenoo GNP51 W13 

ELECTRIC LIGHTORCH 
ELO's Greatest Hits 

LP rot rZ36310 18 98 
8T 17/136310 98 98 
CA F1136310 Itl 98 

ELLIMAN, YVONNE 
Yvonne 
Le930R513038 5798 

EMOTIONS 
Coma Into Our World 
LP Columba /036149 9798 
8730/136149 5798 
CA /0/36149 5798 

HEAD. ROY 
In Our Room 
LP Fla. 6E234 

HEADBOYO 
Heedboys 

LP HSU HS1J068 

HEATHER COLLEEN 
Heartbreaker 

LP Wm, f ool WEI. 
HERON. MIKE 
Mika Heron 

LP C,ryólance NBLP 7186 

HIGH INERGY 
Frenzy 
LP Garay 01989/11 

HIGH. MARTHA 
Minh, High 

LP Saltou15A8525 
81580526 
CA SC8526 

HI -LO'S 
Back Again 
LP,w9a 7040 

HIROSHIMA 
Hiroshima 

LP An ste /1 84 752 

HORSLIPS 
ENGLAND DAN & JOHN FORD Short Stories /Tall Tales 
COLEY LP Mowery SRM13809 
Best of England D. & John Ford 
Coley 

LP git Tree 8776018 5798 
877476018 $7 98 
CA 0576018 5798 

FM 
Surveillance 

LP Anne A84246 0798 

FABULOUS POODLES 
Think Pink 

LP Ep $JE36256 17 98 
87.1.36256 07 98 
CA JE 136256 17 98 

FAITHFULL. MARIANNE 
Broken English 
LP bland 14.459570 $ 7 98 

FIRE & ICE 
Fire & It 

BP Yem30 
10 5798 

57 98 
CA FLVC3t 10 5798 

FLEETWOOD MAC 
Tusk 

LP Worrier Bros 21453350121 515 98 

FOGELBERG. DAN 
Phoenix 

LP Epc FE3S634 98 98 
STFEA35634 $8 98 
CA FET35634 58 98 

FORCE 
Force 
LPN, ladelphia Int l NJZ36097 96 98 

FOWLEY. KIM /VARIOUS 
ARTISTS 
Vampires From Outer Space 

LPBomp84.440050 6798 
FRISKY 
Frisky 

LP Vanguard V5079430 67 98 

GARRETT. LEIF 
Same Goes For You 

17 96 LP Srntti 8rahn.s 5816008 98 98 
STOPI6008 5898 
CA CS1600B 1898 

s13 98 
0199 
$8 98 

9798 

17 98 
5798 
9798 

5798 

9/ 98 

5798 

$ 7 99 

6798 

IT 98 
$ 7 8 
17 98 

$798 
0798 
47 518 

GARRISON & VAN DYKE 
G..ison & Van Dyke 

LP Am* SD381 19 17 98 
877438119 0798 
CA C538119 5798 

GAYLE. CRYSTAL 
Classic Crystal 
LP Untied Án.9194.00982 

GAYNOR. GLORIA 
I Have Right 

LP Polvdor PD 1 6231 17 98 

GIANTS 
Giants 
LP MCA 3188 5798 
87 MCAT 3180 5798 
CA M0Á03188 s 7 913 

GILLEY. MICKEY 
Mickey Gilley 
LP IP1 .1E36201 67 98 
871,36201 s7 98 
CA 1E736701 $798 

GREEN. PETER 
In The Skies 

LP Sä40110 

GREENE. SUSAYE. See Scheme 
Payne 

GRIFFIN. JOHNNY 
Bush Dance 
LP L.alaryGXY6128 61 98 

GRILL, ROB 
Uprooted 
LP MNCUry SRM13798 0798 

HALL, TOM T. 
Or T's In Town 
4.480ÁAHH3495 5798 
BT AHSI3495 6798 
CA AHK 13495 6798 

HALLOWEEN 
Come See Whet It's All About 

LP Ri"cv,TSRM13801 5198 
HAMMILL, PETER 
PH7 
LP(nantma CA 12206 1798 

HARTMAN. DAN 
Relight My Fire 
LP 86rn 5Ly /236307 07 98 
8T /5535302 57 98 
CA.17736302 $798 

HAYES. ISAAC... Millie Jackson 
HEAD EAST 
A Different Kind Of Crazy 

LP O&M5P4795 5798 
BTST4785 S7 98 
0Á0S4795 9798 

LLOYD. RICHARD 
Alchemy 

,799 LPN0Ha6E245 9798 

LOBO 
Lobo 

/1 OS LP MCA 3194 1798 
BT MCAT 3194 17 98 
CA MrAC3194 5798 

LYNN. CHERYL 
In Love 
LP Cohen. JC36145 $798 
BTJCA36145 1798 

1798 CA /0736145 $798 

LYNN, 108811A. SaConwsy 
Twiny 
MANCHESTER. MELISSA 
Meioses Manchester 

LP Amta ÁL9506 9898 

MANCINI. NAN, &JDB 
It's A Marta World 
LP Wndson9 BKL13498 

17 90 

17 98 
17 98 
17 98 

17 98 

97 98 

5798 
HOUSTON, DAVID 
From The Heart Of Houston 

LP Own, ORr1002 97 98 

HUBBARD. DIANA 
Life Times 
LP We,nhousc Bess8 $799 

HUTSON. LEROY 
Unforgettable 

LP AS08513062 $798 

HYMAN, PHYLLIS 
You Know How To Love Me 
LP Arnta 419509 68 98 

INMATES 
First Offence 

LP Polydon P016241 57 98 

INSTANT FUNK 
Witch Doctor 

LP Salsmr1SA85 29 6798 
8T 588529 67 98 
0ÁS08529 67 98 

JACKSON. JOE 
I'm The Man 
LPA&M 544794 97 98 
BT ST4794 $798 
CA 054794 $798 

JACKSON. MILLIE. & ISAAC 
MAYES 

Royal Rappin's 
LP Polydor PD 16:29 $ 5 98 

JAMES. RICK 
Fire It Up 

LP Gordy G 8990M 1 18 98 

JAN & DEAN 
Deadmens Curve 
LP UmIN Am, LT999 

JEFFERSON STARSHIP 
Freedom At Point Zero 
LPGren1 821.13452 se 98 
8T 87513452 9898 
CA111813452 ,898 

JENNINGS. WAYLON 
What Goes Around Comes Around 

LP RCA AHL 1 3493 17 98 
/RA11513493 5790 
CA Á41K13493 579/1 

JOHN. ROBERT 
On The Way Up 
LPCdornb,a Cat 353 5498 
BT 18031 353 
CA 16031 353 55 9ö 

JONES, JACK 
Nobody Does It Better 

LP MGM M615073 

JOURNEY 
In The Beginning 

LP Celumbta C236324 t2i 19 98 
8702/136324 $9 98 
CA 02736324 $998 

KATMANDU 
Kai Mandu 

LP Munn 2:33 

KAUKONEN. JORMA 
Jorma 

LP RCA AFL 1 3446 
8TÁ1513446 
CA AFK 13446 

KENDALLS 
Mean 01 The Matter 

LP Ovation 1 746 

KINNEY. FERN 
Groove Me 

LP Matorn 6361 

KOCKY 
Kooky 
LP Wmdsoe 8881950? 
8T 8X513502 
CA 8XK13502 

LARSON. NICOLETTE 
In The Nick Of Time 

LP Werner Bros HS3370 

LAW. BARBARA 
Take All Of Me 

LP Pavrl6on NJ736148 
8T NÚ36148 
0Á117136148 

LEE. PEGGY 
Close Enough For Love 

LP OPG 54.5190 
87 5.5190 
CASLC6190 

LEWIS. WEBSTER 
8 For The 80's 
LP Epps NJE 38191 

LITTLE FEAT 
Down On The Farm 
LP VJ amer 8/09 H5334S 

/798 
ST13.13498 9798 
CA 8%K1J498 17 98 

MANHATTAN TRANSFER 
Estensione 
LP/Wan.5019258 5798 
BT 7419258 %798 
1.Á0S19258 5798 

MANILOW. BARRY 
One Voice 

LP Arista ÁL9505 5898 

PINK FLOYD 
The Well 

LP Columbia PC2 16183 Ill 
8T P2Á36183 
CA P21313183 

POCO 
The Songs of Paul Cotton 

LP Ep.r /136710 17 99 
The Songs Of Richie Furey 

LP Ep.c JE 3621 1 17 98 

POLICE 
Reggetta O. Blanc 

LP WA 544792 
BT ST4792 
CA 054792 

POINTER, BONNIE 
Bonnie Pointer 
LP Motown M 792981 

PRESSURE 
Pressure 
,MCA 3195 
87 M0Á13195 
CA 610Á0J 195 

BABBITT. EDDIE 
The Beat of Eddie Rabbi. 
LP Elektia 6E235 17 90 

RAWLS, LOU 
Sit Down & Talk To Me 

LP Pluudeloh,s Ins JZ36304 s7 98 
BT 17Á36304 
CA JZT 36304 

.113.98 
51398 
11398 

57 98 
17 98 
$798 

57 98 

5798 
57 98 
9/98 

REDS 
MARLEY. BOB. & THE WAILERS The Rads 
Survival EPA.M SP33OI 
LP wend 11459542 

MATHIEU. MIREILLE 
Sings Paul Anka 

LP At.ola SW50073 

MIDLER, BETTE 
The Rosa 

LP Afton. 5016010 $8 90 
8T TP 16010 18.98 
0Á0S16010 ill 98 

MILLS. FRANK 
Sunday Morning Suite 
LPP0106 4016225 57.98 

MOEBIUS 
Moebiu. 
LP Moonw.d MW33801 

MOERLIN'S, PIERRE. GONG 
Time Is Th. Key 

LP Awe A84255 9798 
MURPHY. WALTER 
Walter Murphy's DiscosYmphony 

LP Now York In, 18XL 13506 $ 7 98 
BT 8X513506 57 98 
CA 8)(K13506 .17.98 

MURRAY. ANNE 
I'll Always Love You 
LP Capeo150012t 12 

NARIZ. WAZMO 
Things Arent Right SABU 

LP CAM SP005 17.98 Sib, 
Le Ocean SW49902 

SCORPIONS 
$7 98 Best of Scorpions 

LP 80Á1L 135 16 
BTAF51/135 16 
0/1/11X13516 

SCOTT. TOM 
Street Beat 
LP Columba JC3613 7 

873.36137 
0Á/0I36137 

SHADOW 
Love Life 

LP Velma 6E133 

SILVER. KAREN 
Hold On ern Comm' 
LP Arista A94248 

SINGERS UNLIMITED 
Friends 

LP Pau. 7039 

SKYBOYS 
Skyboys 

LP F,ne Amer,Wn FÁ4.47709 $7913 

SLAVE 
Just A Touch Of Love 

LP Cotillion S05217 97 98 
RTTP5217 9798 
0Á0S5217 $798 

SLIM. ROOT BOY, & THE SEX 
CHANGE BAND 
Zoom 

LP ABM SP006 

SLITS 
Cut 
LP Antilles ÁN7077 

SMITH. MARGO 
Just Margo 

LP Waer Bros 65K3388 

RICH, CHARLIE 
Nobody But You 

LP Uren Amos LT998 

RICHARD. CLIFF 
We Don't Talk Anymore 

LP EMI America SW17017 

RICHARDS. TURLEY 
Therlu 
LP Atlantic 5019260 
BT 7419260 
CA 0519260 

ROCKSPURS 
Getting Off 
LP DOA DJM25 

RUFUS & CHAKA 
Mesterjam 

MCA 5103 
BT MCAT5103 
CA M0Á05103 

RUMPF, INGA 
Iny 

TS A AFL 19499 
BTAF513499 
0Á/11K13499 

RUSHER. PATRICE 
$8 98 Pieazz 

LP Flnktre 6E243 

NASH. JOHNNY 
Let's Go Dancing 

LP Epc JF363t1 

NELSON. WILLIE 
Pretty Paper 
LP Cohen. JC 36189 
87/0/136189 
CA /0136189 

NEWMAN. JIMMY C. 
The Happy Cajun 

LP Pbnutan 44.4544 

NOLAN, KENNY 
Night Miracles 
LP Usable.. .84.47179 5798 

NOW 
The Now 

LP Mteuwe Im'1 MS1014 

OAK 
Oak 
LP Mmrurv5RM13807 

OLDFIELD. MIKE 
Tubular Balls 

LP'a.rg.n 013135 11 98 
8TTP13135 67 98 
CACSI3135 17 98 

$6 98 
56 98 
$698 

1798 

OPUS SEVEN 
Thoughts 

$198 LP Sourca50R27000 
8T SORT27000 

08G 0Á57000 
s 7 g8 PABLO CRUISE 
1798 Pan Of The Game 
1198 LPA&MSP3712 1898 

BT ST3717 $898 
CACS3I/ 18 98 

PAYCHECK. JOHNNY 
Everybody's Got A Family -Meet 
Mies 

LP EaK 1E36700 $798 
8TJEA36200 $7 98 
CAJE T.1,00 5798 

PAYNE. SCHERRIE. & SUSAYE 
GREENE 
Partners 

LP MHwown M791081 .798 
PEACHES & HERB 
Twice The Fire 

LP Polydor PO16239 9798 
PENDERGRASS, TEDDY 
Teddy Live Coast To Coast 

16 98 LP Phoodalphre lnl í K2 1 36194 111 

$8 98 877/1X36794 
1698 CA/1,0829.1 

5798 

17 98 

798 
9798 
s 7 98 

98 98 

17 98 
$ 7 98 
97 98 

16 98 

PENETRATION 
Coming Up For Air 
LP V nyrn lnI .12131 

PETER RASBITT 
Roadster 

LP AVI ÁV16079 

PETTY. TOM 
Damn The Torpedoes 
lP MCA 5105 
BT MCAT5105 

$898 CA MCAC5105 

S7 98 

$8 98 
s898 
9898 

5788 
5798 

04 98 

5798 
5798 
s7 98 

5798 

set 98 
s8 98 
9898 

17 98 
,798 
57 98 

57 98 

17 98 

:7 98 
17 98 
$798 

57 98 
9798 
.7 98 

1798 

$798 

SMITH. REX 
Forever 

LP COW.... JC36275 
8T/0Á36275 
CA J4.T362 7S 

SNAIL 
Flow 
LP Cream CRE 1012 

SNOW. HANK 

ST AltS13511 

Instrumentally yours 
LP RCA AHL 1351 1 

CAA/1.13511 

SOUTHSIDEJOHNNY & THE 
ASBURY JUKES 
Navin' A Party With Southside 
Johnny 
LP Ep.c JE36746 :798 
8T-1E936246 1798 
0Á/1136246 9796 

SPEARS. BILLY JO 
The Billie Jo Album 
LP Untied Anou LT973 17 96 

SPORTS 
Dont Throw Stones 

LP Anon A84249 

5799 

1799 

6798 
97 98 
S7 9H 

17 98 

11 99 
$798 
57 98 

SOUEEZE 
The Squeeze 10 -Inch 

EPA6M 543413 
STARGARD 
The Changing Of The Gerd 

LP Warner Bros 85K3386 17 96 

STEEL PULSE 
Tribute To The Marlyn 

LO M6ngo 1/14.4595641 

STEWART. AMII 
Peredise Bird 

LP Anola'Hansa SW50072 5798 
STEWART. ROD 
Greatest Hits Vol. 1 

LP Werner B.91153373 $999 
SUMMERS. BILL & SUMMERS 
HEAT 
On S.Ith ine 

LP Prestige 910107 

SUNDHOLM, ROY 
The Chinese Method 
LP Ensign: Polroor PO .231 57 gg 

SYLVAIN SYLVAIN 
Sylvein SYivain 

LP RCA AFL 13475 
8T ÁF513475 
CA AFK 134 75 

SYLVESTER 
Living Proof 
LP Fantasy F 79010421 

TANTRUM 
Rather Be Rockin 

LP Ovation OV1 747 

T- CONNECTION 
Totally Connected 
1.1.0.1.30014 

TEMPEST TRIO 
Tempest Trio 

LP Man. 2232 

38 SPECIAL 
Rockin Into The Night 
LP ANM 543782 
131 8747632 
CA CS4 /82 

THOMAS, TIMMY 
Timmy Thomas Live 

LP Glades 7517 

TILLIS. MEL 
Me & Pepper 

LP Elatua 6E236 

TOTO 
Hydra 

LP Columba FÚ6229 
BT36729 
CA 10736229 

TUCKER. TANYA 
Tear Me Apart 
LP MCA 5106 $898 
BTMCAT5106 68.98 
CA M0Á05106 $898 

TWITTY. CONWAY /LORETTA ti 
LYNN 
Diamond Duet 
LP MCA 3190 17 98 
BT MCAT)/ 90 $798 
W590Á03190 1798 

TYSON. WILLIE 
Willie Tyaon 
LP Lma 81än WT103 

TZUKE, JUDIE 
Stay With Me Till Dervn 

LP RO0a1 115 2 7 001 $798 
BT PICT 2 7001 11 98 
CA PIGC27001 57 98 

U S A EUROPEAN CONNECTION 
USA European Connection 

LP Mann 2231 17 98 

VARIOUS ARTISTS 
Havana J.m II 

LP Columba PC2 36180121 113 90 

VARIOUS ARTISTS 
RSO Chanbusten 

LP RSO OSI3066 1798 

WALDEN, NARADA MICHAEL 
The Dance Of Life 

se LP Atlantic 5019259 $7 W 
8T TP291 59 1798 
CACS19259 $798 

WAR 
The Music Eland 2 
LPMCA 3193 
BT 043193 
CA MC.5AC 3193 

WARE, LEON 
Inside Is Love 
LP Fabulous 8500 

WELCH. BOB 
The Other One 

LP Capuol SW 12017 

WEST, DOTTIE 

7499 

17 98 

$798 

:77 $7 N 

...9798 

57.59 

s7.98 

97.98 
... /798 

17.98 

6798 

1798 

$8 98 
18 9B 
s8 98 

Spectel D.Itv.ry 
IP UMed Arnsu LT 1000 

17 98 
$7.98 
5798 `{ 

1798 

WHITE, JAMES, & THE BLACKS 
OH White 

LP 2e 2EÁ33033 

WHITTAKER. ROGER 
Mirrors Of My Mind 

LP RCA AFL 13501 
BTAFS13501 
CAAFK13501 

WILLIAMS, DON 
Portrait 

LP MCA 3192 
8T MCAT3192 
CA MCAC 3192 

WILLIAMS, HANK, JR 
Whiskey Bent & Hell Bound 

LP Flesh, 'Curb 6E237 

WILLIAMS. LINDA 
City Limits 
LP Ansa /184242 

WIRE 

....5798 "LPWernerBros8SK33gY. 

$798 
1798 
17 98 

$ 7 98 
1798 
1798 

90 

&798 

.1798 
www.americanradiohistory.com
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 New LP /Tape Releases 
WONDER STEVIE 
Journey Th,ou9h The Sacral 1.1. 
of Plants 
VT4mle 113371C2171 11 3 9B 

WRECK LESS ERIC 
The Whole Wide World 
lP SeR USEZ 

DEC 
Drums G Winos 

VÁ13134 , 9N 
IT let)... VN 

CC513114 s19ó 

YOUNG. NEIL. L CRAZY HORSE 
Live Rue% 
LP Perms Bros 29X2294121 

ZZTOP 
DegueNo L warner Bm4 H53361 III 98 

JAZZ 

ADAMS GEORGE 
Saura Su99satiores 
111144 ,a 

ALLSION MOSE 
01 Oewl Mw 

LP Paw, 02.0R4 111 Se 

AZY MUTH 
Mph. as Fee thn l Ma.eRv..1490., ,' 9A 

BASTE COUNT ea. Ella *raven. 
BEIRACH RICHARD 

Eke 
LP !Cm '1aì .83A 

RUINS JETHRO 1w Tine Moore 

BYRD DONALD 
And 125th Street. N Y C 
V1144r75E 24 17 9N 

mec 1.4 11.4 Gale -49 

CORS ARNETT 
Lre. At Sr.dh' e 

V.A.as Vestal .] 9e 

COLEMAN MONTOLIU DUO 
Meauten Ver T3t1 1T 98 

COL TRAIYE. JOHN .es Red 
Garland 

COREA. CHICK L HERBIE 
HANCOCK 
Ch.. Cora L Herb.. Hancock 
V .awn 4026.3e 

CORYELL LARRY p Ravi, 
\ .rprd +5019426 t' 98 

DAVIS MILES 
Cercla In Tho Round 
V Cares KC- 36278,2i Sit 98 

DORSET TOMMY 
Tir Complete Vol IV 1937 

RC. Bh.o -C Á4v25564 110 98 

CA Á525564 
ERVIN BOOKER 
TN. Freedom A Space Seas.cna 
V wq. :: a.9 8 9E 

FEVER. GEORGE 
Plays Th. Easent.ol Jerome Kern 

LP var' . -I vSDD 7 ea 

FITZGERALD- ELLA. A COUNT 
BASLE 
Ella The Count. The Count R Ella 
V hoc -1w. 2112.77' te 7b 

GARLAND REO WITH JOHN 
COLTRANE A DONALD BYRO 
Say55w Swn.Ol.n9 

GETZ_ STAN I FRIENDS 
Early Gem 
V Pompe 24,18 

GRIFFIN. JOHNNY L ART 
TAYLOR QUARTET 
TN. Jam. Are Con. ng 

HANCOCK. HERBIE 
Tir Best el Hat. Homo. 
V CrA.vu Y.lM1lrh 1 98 
111T1CA36709 "1A 
C.AJ03E30r1 . F 

1A e m Coo,ome 
HENDERSON, BILL 
Sim. Of Deems 
V Demos 05807 

JONES HANK, L JOHN LEWIS 
M Even., With Two Grand 

5e w 

t 

.e 96 

Plan. 
LPI,W Oa41d LDIO79 
M 1P1079 
CA 1.51070 

KENTON STAN 
The Comprehensive Kenton 

1 í47.h/5111.10. 
KINO. MORGANA 
Everything Must Change 
V Moe 41115140 

KLEMMER JOHN 
Mosaic 
l MCA: 110 01 
IT MCAT2.014 
CA MCACJ.01 

LA 4 
Ll.e At Mentr.ua 
LP Corgmo lot CJ 100 

LANDE. ART 
The Story of Oa Ku l 1'60 Arch 51178 

LATEEF TUSE? 
111 A Templ.O.nI.n 
11111 .0011 

uU 
Irqll 

1 r ell 

110 usi 
110 YN 

FIO YN 

of 98 

1796 

.198 
LEWIS JOHN so. *flue Jon. 
MARSHALL EDDIE 

Dance OI TN. Sun 
1.1. .s. , 1 t 17 9b 

McKENNA DAVE 
Dent 51114.1 
1 05,..a Mrs C OO 1790 

MGPARTLAND. MARIAN 
P on,.., Of 
l.Coocord ass.10r r 7 9ó 

METHENY. PAT GROUP 
American Grope 

LP LC1741,155 f 98 

MILLER. GLENN 
The COmpI.l.Vol V,1940 

LP RCA Belebd..M25565 110 96 

CA 4.4425565 

MINCE. JOHNNY 
Summer Of' 79 
V Mw1'oum Ivsplwn 
MES7090 1799 

MOORE. TINY. L JETHRO BURNS 
B ack To Back 
L Ka7.do.com F9 

NOCK. MIKE QUARTET 
In. Out Around 

A1uM71113 1798 

PASS. JOE 
Intercontinental 
VP.w 7047 

PETERSON. OSCAR 
Mellow Mood 

LP Pau,, 7pa 
Night Child LP,. lodes 7312108 

PURIM. FLORA 

LP W rnr, ems 8541144 .7 98 

REINHARDT. DJANGO 
Young Dian, 
LP 4.uu 70J S./ 98 

ROLLINS, SONNY 
00n l AIM , Mae/co 69090 

SEBESKY. DON 
Three Work. For Jam Soloists S 
Symph. Drth 
V,i.vploo G279101198 

TAYLOR ART QUARTET .es 
Johnny Griffon 

TYNER. McCOY 
Passion Donee 
LP Mle.,au N9py1 1798 

VACHE. WARREN 
Polith.d Brace 
LP Couoro.7ao íJ98 

VALENTIN. DAVE 
The Hawk 
V Mw G.5006 

ZEITLIN. OENNY 
Soundings 
V 11,0 arch 51770 

17 Le 

.798 

17 96 

4R 98 

tr98 

.798 

7798 

THEATRE /FILMS /TV 

BROADWAY MAGIC 
H.ghlghu From The Grest 
011911.1 Cast Recording. 

LP 1OlorMse 1538787 
B r 6282 
A15136287 

l8 98 
l9 98 
.8 913 

CINDY LITA 
OrigIM1 London Con 
OM; 14516021 IN 9e 

THE FISH THAT SAVED 
PITTSBURGH 
Soundtrack 
LPiooatel w ln If l.f 
IT 5hÁ 11. 101 
CÁ141 ln 1111 

JOYCE ORENFELL REQUESTS THE 
PLEASURE 
Original Broadway Can 

LP nP05151110 1r 911 

17 u6 

LIFE OF BRIAN 
Sounda.ek L Wedym eau 05X 1196 

ROBERT ELIZABETH 
On91na1 London Cast 
LP OXG 05157111 

THE ROSE 
Soundtrack (Belte Mldlar) 

LP Alonm SOI e010 
eTre1o010 
CA 1'5,6010 

RUGGLES OF RED GAP 
Soundtrack 
LPDRGOSIS007 

SHE LOVES ME 
Ongiml Broadway Cam 
V DRG 05715008 

SKATETOWN. USA 
Soundtrack 
LPCMu1nbo1C36797 
BTJCA36297 
CA .10,6792 

STAR TREK 
Soundtrack 
LPC91wn1a 1536314 
ITJS36314 
CA15136334 

.N Ytl 

18 911 

IH98 
IXOX 

Id 9N 

11598 

4798 
.198 

1 7 9e 

se 98 
aR 98 
1898 

CLASSICAL 

BACH. CARL PHILIPP EMANUEL 
Si. Wurttemberg SonaM. 

g11 
Auwon 

LP Das eta Men 76 35.1771 1 19 96 

BACH. JOHANN SEBASTIAN 
females. Vol 23 
Cc/O9,um Vocele Gent Laonherdl 
Corms Tolse, Knab.nch171 
CA11C.nIOD UORDII Wien 
Leonhardt. Harnoncourt 
V Tore,nken. JSM, 11996 

German Organ Mw 
Trott, Organ in OIlHbeuren 
Koopman 
V Tele/uN.n 26 15375 .19 96 

The Organ Works, Vol I 

Horlord 
LP., D. 7003 129 94 
CA4.110477 12994 

BEETHOVEN. LUDWIG VAN 
Urtier Album 
Alva Anders 8oehme 
Fehenberger Fuchs Notier Leaner 
Ludw9 MuIle1 Ron 
Scat IIRTSRrg, Scmmin.W.11er 
Rouchawn Tr.o 
LP Odom, 42 35242127 17 96 

Symphony No. 6 "Prlonl" 
Engbeh Chamber Orch Tacon 
Thomas 

LP Calve.. M35169 se98 
CA M715169 1898 

BRAHMS. JOHANNES 
The Four Symphonies. Academic 
Festival Overture. Tragic Oven um 
Goc.90 Symph Orch Soll. 

LP )ado, C542406 136 92 
CJ. C5Á52406 135 92 

Variations 6 Fugue On A Trense Of 
Handel. Op. 24 SWIG.,. Op 3B 

LP...vv. v3S920 .298 
BRUCKNER. ANTON 
Symphony No 5 I B Major 
Munich Phdh Orch Kem e 

LP OMnvr Y7 3524301 17 98 

CAI? El'HERVELOIS. LOUIS DE 
Pieces d. Viol. 
Savnll MODIIIIe. Smith Koopmnn , Oes Ana Wen 642126 1998 

CHOPIN, FREDERIC 
24 Preludes 
D.v,dovIch 

LP M1,q 9500866 18 98 

COPLAND. AARON 
The Con.pl.I Mo.,c Fur Solo 

LOS ANGELES -'The Secret 
Life Of Plants." the Paramount film 
for which Stevie Wondcr wrote mu- 
sic and lyrics. marks one of the first 
urnes a blind composer has escr 
scored a motion picture It will have 
its domestic release al the end of 
January. 

-When I first approached Stevie." 
remembers (hc film's producer Mi- 
chael Braun. "I told him if he could 
wnte the songs we would edit the 
footage to his music. But he said he 
wanted todo it the regular way -sit- 
ting down at an editing machine and 
composing 

"Obviously he couldn't do that 511 

a I described each scene to him prac- 
tically frame -by- frame. and he went 
from there. IL's not like a patch job; 
ti's a regular score 

"The rca I 1 17rrcil Ja41. .. 

scare th lm in the first place' 

l'iaua 
tinnl 

1 17d949144 M7 then) 127 117 OB 

COUPERIN. FRANCOIS 
PIo9s de Clay.oln, Vol 1 

LP fIn. Alle Wohl, Ih11r 12991 
Pieces de Moles 
Segall, Maulolle Koopmnn 

1.1117.. Alle Wee. 4.7,071 .998 
OE MACHU. LE RIEUR 

3 Suites For Viola Oa Gambe 
Sayan 
SP.,. M. Wr.1. 4:.179 19 96 

OUPARC. HENRI 
Msiodies 
Kroy.en (.e Gellend 
LP lnlelunken6411,1 /99B 

DVORAK. ANTONIN 
Cello Concerto. Carewal Overture 
Rostra/ranch Czech Phdh Tsloh 
LP Oulnteenc.PMC71A2 4718 

FERNEYHOUGH. BRIAN 
Trenell 
London S,nlonolle 6 Solo.,n. 
HOwarlh 

LP 116.47. of An. 59 98 

FIN21, GERALD 
For SI Cc11141, Dl.s Natalia 
Senor., London SvmpT 01r11 A 
Choral Hko5 

LP 4,17,7 111611. 19 98 

HANDEL. GEORGE FREDERIC 
Foul Organ Concertos Op 4, No 
2; Op 4, No 4, Op 7 No 4. No 
13 (second set) 
Mekolm Academy of SI Mn,n In. 
the Folds Marmot l Á19n 104888 19 98 
CAK:RC888 19 98 

Jephlha 
Gals L.. Soma Hollweg 
Ellwood Tnomaachh Arnold 
Schoenba9Chor Moaart 
Seengerknebon Concntue Mosdu, 
Wie, Hmoncoun 

LP Dot Alle Wes 46 35499 .39 92 
CA 34 15499 .79 94 

N.I Doke Dell Oblio. UnAlma 
Innmor.. F1(010 O'Alt 
Spoons* Amide Abbandona to 
Kwnssiltor Mua.0 Ár.1,9 V4 

Am lterdam Koopmnn 
VO.. An4Wr. 647)67 1998 

HAYDN. FRANZ JOSEF 
Sh.Tr.OW For Flut.. Vgrin, A Colic 
Op 100. Sla Quanna For Flute. 
Violin. Viola. B Cello Op 6 
Wollgang, Gran /ad Ulla 6 We1IMr 
Schul, 

LP TW1umon 7. 36395 119 96 
The Symphonies (complete) II 
Appendlcarl 
PIIAharmnna 
Maden RN. .74000 

JANACEK. LEOS 
The Mae ropulo Casa 
Sodo,serom Duo,' ly Blaehul. 
Vonra Phdh Orch Mceerraa 
LLoodon05A11116 11796 
CA0511512118 11796 

LIGETI, OYORGY 
M.lodl.n, Double Concerto For 
Flute B Oboe. Chamber Concerto 
London Smlomat Alhnnon 
N,colt Ho69e, 
LP Mod,. HEAD. 19 98 

MAHLER. GUSTAV 
Songs Of A Wayfarer, Five 
Ruec..n Lieder 
Home Los Angeles Phi. Mehle 
VLwdon 0526578 4898 

Symphony No. 91n 0 
Levine Ph,4delphuOlch 
V RCA Red Se.' ARl23ae 1 17 98 
CAARK234e1 71798 

MARAIS. MARIN 
Pieces De Viele-Vel 2. Suitt. Won 
Gout Etr.nger 
5ayall. Koopmnn, Smdh 
Lf Or A.eWrt 642341 /99B 

MASSENET. JULES 
Don QuICholta 
Ghauro. Cresspin Bacquor 
L Orchestra de In Suet Romende. 
Kord 
LP Herd,, 0,11154 .:,i 94 

MENDELSSOHN FELIX 
Di. Emig Welpurgianachl 
Ormandy Philedelph,o Orch 
LP AGLOW Seal Ah113460 18 98 

CA ARK 13400 48 OB 

Trio For Pane. Violin, i Cello No 
1 In 0 Mine, Op 411, Trio for 
Plena, Violin. L Cello No 2 In C 

Minot, Op 66 
11,0111111117, Wan 
V lelopd.n 6 42361 19 98 

MOZART. WOLFGANGAMAOEU6 
The Complete Plano 8onalas 
Gould 
LICnhonW 065761.111,1 /Y 178 

Den 01 I 

Weal, Becqulel, Burrows. Moll, 
Place, Sau, Popp, Sramek, London 
Ops Chorus. Edwards. London 
Taira Orch.. Solle 
LP Londe, O5Á1414 x698 

Don Giovanni Mishnah* 
Remonds. Ta Kamm". Bargans 
Moor. Vert Dam. King. Pupa, 
Mecurdy. Orch Chanute( the 
Theatre National de 1 Opera Pens 
Mawzel 
LPCdumba4436869 898 
CÁ447361169 1tl 9tl 

Quartet for Oboe. Vlohn. Viola b 
Cello In F Mao, OulntI for Horn, 
Violin. 2 VIOI.e I CIlo III E Major 
Esterharf Q/annl 
V D.. A 11 W. n 6 411 71 II D l 
u1 4I171 1996 

Symphony No 31 ''PO.a 
Symph No 36 'Haffner" 
0amb.IU5ympl. Orch cc hnndl 
Iuentodt 

LP 00 e, 035921 rl'm 
PROKOFIEV, SERGEI 

Symphony No S, Op. 100 
Cleveland Orch 5íe11 

LP Crays, ví592) 1198 

RACHMANINOFF, SERGEI 
Symphonic Dane.. Three Russian 
Songs 
Moscow Ph,lh Kondrashm Bolsho. 
Theatre Orch L Chedus Svellanov 
LP 0.vmesmnre PMC7176 .7 98 

SAINT -SAINS. CAIM1LLE 
Sermon IL Delilah 
Obnrlsrll Domm5o. Orchaatre De 
Perm Be,onbam 
V oG 2 709095 

SCHUBERT. FRANZ 
Plays Sehleben Impromptus. OP 
142 
S.rt.n 
LPC0lvmp. M 15+>6 ,P Il 

SHOSTAKOVICH. DIMITRI 
String Quarr. No 1 In C Maier, 
OF 49. Slone Quan.I No 2 I A 

M.lor, Op 68 
F,Uwillem String Qunnel 

LP L Owego -Lye DSL031 19 98 

TCHAIKOVSK Y. PETER ILYITCH 
Symphony No 1 In G Woof (Op 
1311 Winter Orum.' ). Marche 
Slave (Op. 311 
l m Angst. Phlln Orch Mehl/ 

LP Lome, C57,4e 1898 

TELEMANN, GEORG PHILIPP 
Suite in A Minor. Flute Comno1 
IrGC 
Galway I Sekt. D, Zagreb 
V PCs, Rea Se.1 ARL13486 Ill 98 
CA Á9K134811 .9 eb 

10 Trio Son. W 
Herneneun 110171m, Moller. van 
Aaperen 

LP Come. Were I6361161 11998 

VERDI. GIUSEPPE 
Don Carlos 
Car,1 ras Fren1. Ghaurov Berlin 
Phan 'Carson 
LP Anm152003e 75 

VILLALOBOS. HEITOR 
Guild Mugic of 
V 1 7 50 7/01 51 7 7 1 17 98 

VIVALOf. ANTONIO 
GIRA. In D Maier: Nulls In Mundo 
Pu Sincere 
LPL Oo Tau Lrs 051.0554 19 y6 
CAXDSIC664 19 9b 

WALTON. WILUAM 
Concerto For Viola L Orch 
Hindemith: "Dar 
Schwandendreher' 
Primrose. Rove, Phdh Orch . 

Sargent. Columba Chember Orch POPE JOHN PAUL II 
Prdcherd Uv.In Amen. 
VOAya.y Y35922 1398 LP SetIWhen MSSS 

CLASSICAL 
COLLECTIONS 

BAROQUE SONATAS 
LP 0.5 Arm Work 8 47739 19 90 

CHUNG, KYUNO'WHA 
Chauswn, Pomo, Seint-Seens, 
Introduction L Rondo 
Caprloolow, H Ise, Rove'. 
T.Igane 

, 757071 471 98 
IN 96 

CL ICOUOT OIGA NS 
HIM Or10 Cllcquut Oren. In France 

LP IwMlun.en Je 15416 119 90 

DANCER'S CHOICE 
The B.11.t In Music A Pictures 

LP1,115 Mos. Moo Lie 11.198.28 98 

DOROW, DOROTHY 
Ueda, Songs-Melodies 

LP 14161144.647160 1908 
HOTTETERRE QUARTET 
English Recorder Music 

LP 01.uuwan e 42129 se. 
Ilea., R.corder Music 

LP Do Alm Wee 6 42375 .9 96 
CA447115 4998 

KOOPMAN. TON. 6 ANNEKE 
UITTENBOSCH 
Works For Two H.rpslchords 

LP D., Aile WS. 642777 .995 
LEVINE, JAMES 
Music From Revints Vol 2 

LP RCA Red Seel ÁR1.13375 16 96 
CAAPT11175 .b 98 

LEGRAND. MICHEL 
The Umbrellas of Cherbourg Suite 
VCou,np.. 44151 75 18 98 
CÁ44136175 IB 98 

PAVAROTTI. LUCIANO 
O Sol. MION.lpollun Song. 

CA lmOon 05526560 18 98 

PE R LMAN. ITZNAK 
Encones 

LP Any41 52 3 7 580 

PRO CANTIONE ANTIGUA 8 
LANDINI QUARTET 
PI.y of Oenial 

LP Arpo 7RG900 
CA 5211C900 

PRUNNBAUER, SONJA,A 
CONSORTIUM CIASSICUM 
Elne Kl.lna N.CMmuslque 

LP 7ebeunhen 6 4717t 
CA 42171 

SASS. SYLVIA 
Drem.11c Coloraron 

LP Corden 0526609 

19 98 
19 58 

43 

D 
m 
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18 98 1. 
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SCHULZ. WOLFGANG 
FIY1eVinuoso Chamber Music 

LP romoosen 6 42164 .9 98 

SCHUMANN. ROBERT 
Fanla.yIn C. Op 177 
F.nusleetuck., Op. 12 
ArgerrcA 
L CNumOa M 35168 

SUTHERLAND. JOAN 
Songs Wagner 
LP Landon 05288 t 2 

TOMITA 
Greaten Hite 

LP RCA Ree See 4811 3439 
Br Á9S13439 
CAÁHK13439 

18 96 

td 98 
.898 
7898 

UITTENBOSCH, ANUSES. .zee Ton 
Koopmnn 

WILLIAMS JOHN 
Play. Caar.lnuovoTeemco b 
Ood5aon Gutur Centeno. 
l PColumbu M35172 

MISCELLANEOUS 

1798 

Wonder Score a Rarity In Alms 
adds Braun. "n Thal 11's about un- 
seen thing, this insides of seeds and 
plants- and he has as much right to 
wntc about that as 4 composer who 
can sec. 

And as It turned out, his image of 
things he's never seen was more ex- 
traordinary than that of a lot of com- 
posers who can sec." 

Wonder thus joins a short list of 
blind composers who have scored 
films. Pianist George Shearing once 
starred 1n and wrote music for a 

public television documentary, "Out 
Of Thr Shadows. into The Sun." 
And in the mid -'60s. Ray Charles 
scored a Swedish film about a blues 

cr. "Ballad Of The Blues," in 
whit ,h= also started. 

By PAUL GREIN 
The "Plants" film is said by Braun 

to he two -thirds lime lapse and mi- 
cro- photography and one -third 
footage of scientists Wonder repon- 
edly also wanders through the film 
in botanical settings. 

"Plants" first opened In a one - 
week hooking at the Bruin Theatre 
in the Westwood district of L.A. lust 
December, intended to qualify it for 
Academy Award consideration 
(though it ultimately received no 
nominations). 

Braun reveals that Wonder only 
finished work on the score one day 
before that L.A. premiere. "And 
even now before the film opens he's 
remixing and adding certain things 

to the score," says Braun. "He never 
stops, he's just a perfectionist." 

The producer adds thin he first 
approached Wonder about the film 
In October 1975. when Wonder was 

still working on "Songs In The Key 
Of Life," released In October 1976. 

The Tumlu soundtrack to 
"Plants." holding at number four on 

this week's Billboard LP chart. bun 
liens four lunes which are presented 
differently in the film for cinematic 
reasons, 

"Race Babbling" is in the movie. 
but in a shorter version, while Three 

other songs don't have lyrics in the 
Wm while They do on the LP: "Send 
One Your Love" (the single. up to 

number five this week). "Power 
flower" and "The Seed's A Star 
And Tree Medley." 

So that no one will expect the LP 
to be an exact duplication of the film 
score, the disk carries this legend: 
"Substantial portions of this album 
are contained in the soundtrack of 
the motion picture." 

This is the first film Braun has 
produced. Director is Walon Green, 
who also directed the nature docu- 
mentary "The Hellstrom Chroni- 
cles." The film is based on a book of 
the same name by Peter Tompkins 
and Christopher Bird. with the 
screenplay written by Tompkins. 
Green and Braun. 

The film is a production of Infi- 
nite Enterprises, Braun's company. 
Mo1own's only 08 y relleti W Tial 
tributing the reco s, 
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" General News 

Cincy Tragedy Spurs Tighter Concert Controls 
Continued front page ! 

as to whether to allow a Who concert 
at the Boston Garden set fix Mon- 
day (17). The concert was approved 
and the nine other Who dates on the 

tour are going on as planned. Provi- 
dence promoter Larry Vaughan said 
he would go to court to appeal the 
ban there. 

This could have happened to 

anyone. but maybe it was a good 
thing it happened to us, because we 

are going to do something about it," 
promised Who leader Pete Town - 
shend shortly alter leaning of the 

deaths. He later suggested that ma- 

jor rock bands and promoters ap- 
proach federal authorities for creat- 

ing a "mandatory stipulation for 
crowd control at rock concerts.' 

4»011110;Iii 

FOR YOUR BEST SHOT 
AT MIDEM, 

DOUBLE YOUR EXPOSURE... 

AD DEADLINE 

JANUARY4,1980 
ISSUE DATE 

JANUARY 19,1980 

WITH YOUR SALES MESSAGE IN 

BILLBOARD'S MIDEM ISSUE 
Its the lust MIDEM 01 The Eighties. But getting 

there's only half the picture Your sales message 
needs the staying power of BILLBOARD'S MIDEM 
ISSUE. 

Whether you're going to MIDEM yourself or 
minding the store at home, Billboard guarantees your 
MIDEM Week message prime exhibit space. 

With your ad in Billboard, you reach more MIDEM 
attendees . . plus more of the business world at 
home. Billboard's the trade with the most exposure 
everywhere, every week 

Billboard's international circulation and reputation 
puts you in 103 countries ... right when global 
dealings are at their MIDEM Week peak. Billboard's 
bonus MIDEM distribution insures your sales 
message maximum impact where the action is 

Make sure your business really clicks at Cannes, 
France Focus in on BILLBOARD'S MIDEM ISSUE. Call 
your nearest Billboard advertising representative 
today 

However, as time has passed, and 
as new questions are being raised as 

to the hows and whys of the Cincin- 
nati tragedy, sentiments have appar- 
ently cooled to the idea of having the 

government impose more rules on 

the concert business. Calls to the 
Who office in New York on this 
matter were referred to Frank flarsa- 
Iona. president of Premier Talent. 
which books the group. who states 

flatly that "you cannot legislate 
good manners." 

Assistance in preparing this story 
provided by Alan Pcnchansky and 

Mike Hyland. 

"People are talking about blame 
on this. Do you blame the promoter. 
or the hall or the group? But has .1 

anyone asked the parents why the 
kids acted like they did? Some of 
them were animals." says Barsalona. 

Barsalona says he sees this becom- 

ing an issue for some politicians, a 

and. more to the point. he says the 

events in Cincinnati will probably 
mean fewer festival type concerts. 

These are the concerts where general 

admission tickets are sold and those 

fans who arrive earliest get the best 
seats on the floor. This has been 

cited as one of the contributing fac- 
tors to the tragedy. 

Ironically. Barsalona points out, 
the festival seating idea was intro- 
duced to avoid trouble. because kids 
with cheaper seats would take over 
more expensive ones and fights 
would start. 

Nevertheless. festival seating. ex- 

cept for small ballrooms and huge 

stadiums, is decreasing anyway in 

many areas. It has been banned in 

Atlanta for all indoor shows since 

1975. and some promoters do not 

like it. 
To get to a Ron Delsener pro- 

muted concert in Madison Square 
Garden, a fan has to get through five 
or six checkpoints before an usher 

shows him to his reserved seat. 

Some of the dates remaining on 

the Who tour will be played before a 

festival crowd. but the promoters in- 

volved there predict that with the ex- 

tra security they are all getting. there 

should be no problem. 
Greg Benedetti. spokesman for 

Electric Factory Concerts. which 
promoted the ill -fated Cincinnati 
concert. and who has two dates with 

the Who in Philadelphia Monday 
and Tuesday (10. 11). says the Spec- 

trum has assured the promoters that 
there will be enough personnel on 

enough doors to prevent a recur- 
rence of the Cincinnati disaster. 

Benedetti will not comment on the 

events there pending that city's in- 
vestigation. 

Gail Parenteau. spokesperson or 

Son of Bamboo Productions which 
had the Who and 40.000 fans at the 

Pontiac Silverdome Friday 171. 

points out that some venues are 

more conducive to festival arrange- 
ments than others. At the new Pon- 

tiac Silverdome with its multiple 
gates and increased security, there 

should be no problems, she vows. 

In Los Angeles. a police official 
says that each concert in a venue 

there has tes file a plan which details 
when the doors attic facility win be 

opened. And this plan is assertedly 
gone over with the promoter and the 

venue operator. 
There are several open seating 

shows coming up in the L.A. area in 
the next few weeks. notably the Star- 
dust Ballroom, the Swing Audito- 
rium in nearby San Bernardino and 
the Coliseum next February where 
Pink Floyd is slated to perform. 

Promoter Larry Rosenbaum. 
whose Celebration EL>Ztciions had 

(Continued age 07) 
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Tape /Audio/ Video 
FOR CASSETTE BOX 

Laminated Board: 
Plastic Alternative 

B) v1lMIEN IRAI\IAN 
NEW YORK An alternative for 

the increasingly expensive plastic 
Norelco cassette box is bang offered 
in the form of a metalized polyester 
laminated unto paperboard. A 
larger unit also is proposed for 
videocassette storage. 

Developer Champion Inter- 
national, which posed a similar 
though Icss sophisticated box in the 
earlier energy crunch of 1973.74. al- 
ready has made its pitch to major la- 

m bets such as CBS and RCA. and 
blank tape firms including Maxell. 
Fuji. Memorex. Ampex, Capitol 
Magnetics and AuJioM,agnetics. 

With the price of polystyrene -the 
main ingredient of the Norelco 
fox -up more than 40% in the law 
form since Januars. and a typical 
duplicator now paving 6.7 cents per 
unit as opposed to 5.4 cents at that 
umc. a 257- increase the prospects 
arc intcresung 

Howeser. with an investment of 
atvut 5225.000 for the completely 
automated paperboard bers system. 
even though at could he amortized in 
loo than in o ean. the obsolescence 
factor for existing duplicator equip- 
ment is significant_ 

P11 

Ham RoccaRsrte, structural de- 
sign coordinator for Champion's 
'former Waldorf dnrston. acknowl- 
edges both this asst factor and the 
important psychological reaction by 
the asnsumer, accustomed to the 
plastic box for both his plank and 
prerecorded cassettes. 

He claims the savings can be from 
32% to 40% depending on such fac- 
tors as weight and space economics 
in addition to the materials cost The 
space of 4ta Norelco boxes can ac- 
commodate 19 flat tape albums, or 
about one- fourth the warehouse 
space. Weight is about half the No- 
releo unit. a savings in shipping 
and /or direct marketing costs. 

A variety of laminations is avail- 
able, with the foil coating providing 
protection against moisture. he 
notes. and pop -up huh retainers are 
intrinsic to the album The unir can 
be punted. embossed or windowed. 
in addition to labeling, and is adapt- 
able to total automation. Roccaforte 
says. 

This automation is the kicker. 
since the process involves the album 
being firmed on a triple -head high - 

(Continued on page S41 

Styrene Substitute: Samples of Champion international metalized polyester 
laminated onto board are show for both blank and prerecorded cassettes. 
Pop-up hub retainers are an integral part of the new package, seen as an al. 

ternative to escalating plastic Norelco bon. 

Video Rights 

Confab Sees 

Many ? ? ?? 
Catinnued front page 37 

prugrianimang had not surfaced. 
There have only been about 10 ef- 
forts in this direction. and at looks as 
though a player population of about 
2.5 mullion would be needed before 
producers would invest in ongina- 
lion. 

VCR sales have slowed down and 
are unlikely to reach I979's pro- 
jected 600,000 units. Retailers are 
feeling the pinch of holding large. 
expensive inventories and some are 
holding back till the videodisk ar- 

Other sessions considered censor- 
ship and the obscenity laws. very 
relevant topics in video. though the 
impact of the discussion suffered 
from its timing. one day before pub- 
lication of the Williams Committee 
report on the subject. 

On copyright clearance. some 
U.K-progress is evident. The com- 
mercial Is stations inked an agree- 
ment earlier this year. and the BBC 
is in negotiation. Both were repre- 
sented but neither was keen to say 
anything contentious, possibly he- 
cause of the industrial action that 
has recently affected both. 

Mechanical Copyright Protection 
Society managing director Bob 
Montgomery reiterated a familiar 
question. who do we negotiate with. 
and discovered an unexpected 
wealth of takers. IFPI. the British 

Producers Assn 
ganized by Guild Sound and Vision 
chief lain Muspratt all apparently 
want to represent users. 

Edward Ploman of the Inter- 
national Institute of Communi- 
cations addressed himself to more 
philosophical topics, saying tele- 
communications had made copy- 
right so difficult the few experts who 
understood it had been able to es- 
tablish "a reign of terror." Informa- 
tion flow controlled social and cul- 
tural structure and change and 
therefore had now become a central 
issue of political thinking. 

He was seconded in his account of 
the confusion of international law. 
with its attendant danger of "divi- 
Ise controversies" by Dr. Neville 

(Continued on page 601 

FOR DISTRIBUTOR ROSENTHAL 

TaeAccessory Tape, Promos Click 
NEW 1t,kh for ,uhurh.ir, Ma cell frisbee with thicc LN 

Philadelphia -based blank tape and minute cartridges. Dealers paid 
accessory distributor A.I. Rosenthal 57.69 for the $14.85 list pace units, 
Associates. a continuing series of e and the offer was a fast sellout. 
elusive promotions has helped keep In August. a highly successful 
customer orders high while building promo with Sony offered a free FM/ 
manufacturer goodwill. AM Sony Digtmatic clock radio with 

President Al Rosenthal docu the purchase of 5191 (wholesale) 
menu successful campaigns for worth of 105 assorted- length LNX 
Maxell and Sony blank tape. Audio- cassettes, complete with counter 
Tochnica canndges and disk care rack. 
units. and Recoton audio acces- Dealers also had the chance to as- 
sones. cumulate credit for all Sony audio 

Latest promotion. just in time for tape orders from Aug. 20 to Oct. I to 
winter, is a Rosenthal- designed earn a Sony black & white 12 -inch 
acrylic ski cap for Maxell. The blue television (1,200 order), AM /FM 
hat with a white outline "Wand a compact stereo (32,400 order) or 12- 
red "Maxell" on white around the inch color tv 153,600 order), with the 
turned -up border is offered as a free response leading to an extension of 
premium with the purchase of six the program through Nov. 30. Ros- 
UD C -60s or C -90s at regular prices, cnthat notes. 
with a minimum order of 24 units Currently in effect are special 
earning four hats deals for both Recoton and Audio - 

A "Sum fling promo wnit- (tica, both launched as of Oct. 
Maxell fop ttrracks got dealers a tree 15 andsiunning through Dec. I5. 

Recoton (hrisuoaY specials u(Ìc 
substantial dealer discounts on min 
imum orders of 12 25 -foot head 
phone extension cords. cassette and 
S -track total maintenance kits. and 
50 -foot 20 -gauge speaker wire. or sis 
A/C adapters. 

For Audio- Technica, specials in- 
clude discounts on a minimum 
dozen universal lone -arm headshells 
or rotary disk cleaners, minimum 
four stylus /disk cleaner kits and au- 
dio insulator systems, and minimum 
three Shibata (AT 12 SA -SPI or 
High -Performance (AT 13 EAP -SP) 
stereo cartridges. 

With the audio business suffering 
along with the record /tape business 
for much of the past year. Rosenthal 
credits the promos for keeping 
dealer interest high m the bigger - 
margin blank tape and accessory 
areas, and sees more such home- 
grown promos for the firm this com- 
ingyear. STEPHEN TRAIMAN 
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VIDEOCASSETTE LAUNCH- Looking over graphics of some o1 the initial 20 
films in the new WCI Home Video catalog, from left, are Jim Caradine, WEA 
International; Russ Bach. WEA Corp., and Mort Fink, division president. WEA 
in the U.S. and abroad will have the key music outlet distribution function for 

new line, due in January 

Preregistration Boosts 
Winter CES Outlook 

NEW YORK -Mai ads :mix rcg- 
istration of 33,682 running a solid 
159 or more ahead of last year. the 
1980 Winter Consumer Electronics 
Shaw anticipates another 50,000 - 
plus for its Jan 5 -8 run at Las Vegas. 

With more than 750 companies 
using all available 450,000 square 
feet of display space at the Conven- 
tion Center. adjacent Hilton Hotel 
and nearby Jockey Club. some 40 
more are on the waiting list, notes 
show manager Bill Glasgow. 

While the past year has been less 
than overwhelming for consumer 
audio and video products. CES sen- 
ior vice president Jack Wayman be- 
lieves the heavy preregistration is an 
encouraging sign 

"We are entering the new decade 
of the '80s -an important growth pe- 
nod for the consumer electronics in- 
dustry-and the opportunities arc 
here to successfully market the prod- 
ucts coming from our swift- moving 
technology. 

"in addition, there is an increas- 
ingly important interface among 
various segments of the industry 
such as the computer with both au- 

dio and video products." he ob- 
serves. 

"Outlook 80s" is the overall theme 
for the CES industry conferences. 
CES Video Conference Sunday 16), 

chaired by Ken Ingram of Magna- 
vox. will offer a market analysis 
panel with David Fishman. Arthur 
D. Little. "The Market Potential For 
Videotape /Disk ;" Vince Marini. Es- 
quire. "Analysis Of VCR Own- 
ership," and Bill Mescrve. Arthur D. 
Little. "The Future Market For Per- 

en sonal Computers." cri 

Followup session, moderated by 
Dave Lachenbruch, Television Di- mm 

gist. is a panel with Jack Sauter. Da 

RCA. VCR /videodisk: Ron Fried- Ñ 
!under. Hitachi, television: Jerry 
Hellman. Quasar, projection tv. and co 

Sy Lipper. APP Electronics. 
Afternoon "How To Sell At Re- 

lait-' video seminar will feature Sam F 
Angel of Bon Marche, Seattle. r 
VCR /videodisk experience, and Jeff Ci 
Steifer. Theater Vision. Fairfield. 
NJ.. projection tv /video games. 

CES Audio Conference Mondas 
(7). chaired by Howard Ladd. 

(Continued an page Sui 

Claim U.K. Video Music Rights For 

Presley, Sinatra, Streisand Tapes 
LONDON -European rights for 

music videocassettes. available in 
the U.S. for the past year and featur- 
ing such names as Elvis Presley, Bar- 
bra Streisand and Frank Sinatra, 
have been claimed by the Leeds - 
based World Of Video 2000 Co., 
which is now offering them to 
record, video and television dealers. 

The two-hour cassettes. in the 
VHS and Betamax formats. sell at 

roughly $80. and the Grundig /Phil- 
ips product costs around 5100. 

World Of Video 2000 was set up 
18 months ago and has had product 
on the market since midsummer. It 
has bought rights in the videodisk 
market. but sers cassettes as the 

more likely area for big sales as 

"more people have the hardware 
and tape prices are coining down." 

Ray Linton, managing director, 
describes the pop cassettes as 

"blockbusters, new to Britain. and a 

very important addition to our basic 
catalog of features. adult movies and 
children's films. 

"Mainly the cassettes comprise 
material which wasn't held by the 
original producers. There is a se- 

quence of Elvis described as being 
'too sexy for television.' The produc- 
ers, by cutting the scene out then. re- 
linquished their rights," he claims. 

"The Presley material also comes 

from 15 years of live shows. and in- 

eludes his 1968 'special comeback' 
show." The Sinatra special comes 
under the title "Old Blue Eyes Him- 
self, Volume I" and the Streisand 
tape links to early -years specials 
"My Name Is Barbra" and "Color 
Me Barbra,' Linton says. 

World Of Video 2000 deals direct 
with 250 dealers. mostly in video and 
tv product, hut including record re- 
tail specialists. 

U.K. BASF TV 
TAPE BLITZ 

Lunut i'.. a tuI is sit is, rub 
salt in the Auster's home taping 
wounds utili a massive SI.5 million 
television campaign for its blank 
cassettes. 

Already the U.K. market leader, 
the company is looking to further ac- 
celerate the growth in cassette sales it 
has enjoyed over the last two years 
with a series of commercials running 
till the end of February. These will 
promote first a three- cassette pack, 
then BASF's Chromdioxid tapes. 

The company will not be alone on 
the small screen. Rival manufac- 
turer TDK has for some time been 
running a pre- Christmas campaign 
to push its own blattkltalisrtlëâ:i + 

I<il 
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The SP -15 has two things our best 
turntable doesn't have: Quartz-locked 
pitch control and a lower price. 

You know what made the SP -l0 MK2 our best turntable, 
and why so many radio stations use it: Wow and Flutter 
of 0.025% WRMS. Rumble of -78dB (DIN B). Speed 
accuracy within an astonishing 0.002 %. And amazingly 
high torque for a start -up time of 0.25 second. 

Yet for $300 Less;` the SP -15 has exactly the same 
high degree of speed accuracy, the same wow and flutter 
and the same rumble as the SP -10 MK2 while delivering 
an incredible start -up time of 0.4 second. 

Technics quartz -locked pitch control is pretty incred- 
ible,too.Unlike the pitch control in many other turntables, 
it lets you vary the speed with the unvarying accuracy of 
quartz. In precise 0.1% steps above or below any of the 
three standard speeds up to a maximum of -}9.9 %. What's 
more, the exact speed variation you choose is shown 
right up front in bright digital display. And with Technics 
you can lock the pitch at the pitch you choose. 

Another reason you'll choose the Technics SP -15 is 

durability. It has an electronic brake that can stop the 
platter in 0.4 second, even though a tracking force of 

2.2 lbs. (or the weight of 250 tonearms tracking at 
2 grams) can't begin to slow the platter down. And to 
help minimize acoustic feedback, it has a heavy -duty 
aluminum diecast chassis plus a double- damped platter. 
And when you add the optional SH -15B2 base (shown 
with SP -15) you'll get the extra protection needed to 
cope with high volume levels. 

There's also Technics SP -25, a two -speed version. 
With the same accuracy, quartz- locked pitch control 
(-±-6 %) and many of the great features of the SP -15. 

The SP -15 with quartz -locked pitch control. It 

has the same phenomenal performance as the Technics 
turntables many FM stations use and discos abuse: 
MOTOR: Quartz -locked DC direct drive. SPEED: 331/2, 
45 and 78 RPM. STARTING TORQUE: 3.0 kg cm. START- 

UP TIME: 0.4 sec. (90° rotation at 331/3 RPM). WOW 
AND FLUTTER: 0.025% WRMS. RUMBLE: -78dB (DIN B). 
PITCH ADJUSTMENT RANGE: ± 9.9 %. 

The SP -15. We added quartz -locked pitch control, 
we subtracted from the price. 

Bosed on Technics recommended price for SRI() MK2 and SP -15 (excluding bases). 

Technics 
Professional Series 
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Billboartfl l. rt 
Int crnatit al V1tIC( ) M tsic 

N4 nun 11wr 11-18,197) The tilKri!u-1 'nñLrs;i1 I INli I m.,1ni,cks 

Lee Zhito. Billboard publisher and editor in-chief. opens the 
first International Video Music Conference. 

This hrstonc first video music conference was strut 
tured to open the channels of Communication between 

+ the music and video industries, as both have a vital 
stake in this exciting new home entertainment me 
drum. 

With more than 400 attendees from a dozen coup 
tries on hand. presentations and discussions on many 
of the issues facing both industries brought to light the 
many conflicts and differing points of view. These key 
areas of contention include creativity. copyright. distri 
butron, retailing and promotion. as well as the major f 

nancal risks involved in the pioneering days of home 
video 

While the conference undoubtedly raised more ques- 
tions than rt answered. with the inclusion of visually ex 
citing showcases of top creative material, and demon 
strabons of the new videodisk jukebox. laser /optical 
videodisk and other developing technology. the dialog 
was begun to bridge the many differing views. 

Those who attended all played a role in the creation 
of a new video music industry, laying the foundation for 
the future. 

Stephen Traiman, conference chairman and Billboard tape/ 
audio ' video editor. welcomes attendees at opening session. 

By JIM McCULLAUGH 
m 

The potentials and problems of the emerging video music 
era as outlined by some of the leading executives of both the m record and video industries set the dramatic stage for Bill p 
board's first International Video Music Conference Nov 16 to The conference. which ran Nov 15 18 at the Sheraton-Uni - 

versal Hotel in Universal City, Calif drew more than 400 do- m 
mestic and international attendees. ro 

The initial sessions consisted of "Video Music- Tomorrow - 

Is Here Today" and "View From The Top " The former panel 
m 

included Lee Zhito, Billboard editor-in -chief and publisher. as 
m moderator and panelists Andrew Kohut, president. The Gal. C 

lup Organization. John Lack. executive vice president. pro- D 
gramming and marketing for Warner Cable, and Sidney p 
Sheinberg, MCA, Inc.. president 

The latter panel included At Coury. RSO Records president. 
Stan Gortikov, Recording Industry Assn of America presi. 
dent, Harvey Schein. Warner Communications executive vice 
president; C Charles Smith. Pickwick International president. 
Robert Summer. RCA Records president and Walter Yetni 
hot f, CBS Records Group president 

Topics touched on covered a wide area including hardware 
and software standardization, the viability of music on the 

(Continued on page JR) 

John Lack, Warner Cable executive vne president, program 
coing and marketing. 

Andrew Kohut, president. The Gallup Organization. Sidney Sheinberg. president, MCA. Inc. 
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View 
From 

The 
Top 

Waiter Yetnikoff, CBS Records 
Group president. 

Chuck Smith. Pickwick Inter- 
national president. 

Moderator Lee Zhito. Billboard. addresses a question to the "View From The Top" panel, from left, WCI's Schein, 
RSO's Coury, RCA's Summer. RIAA's Gortikov, CBS' Yetnikoff and Pickwick's Smith. 

Continued from page 47 

video medium. profitability, video piracy. emerging consumer 
reaction to video, and the question of visual rights for artists. 

According to Kohut, Gallup has done a considerable 
amount of research gauging consumer reaction to video 
which shows much evidence for the potential success tor 
home music programs on both videocassette and videodisk. 

Research reveals, for example, that current VCR owners are 
likely to own a hi fi system, are members of record clubs, 
spend a fair amount of money for home entertainment, and 
are affluent and well educated. 

Research also implies that there is a natural link between 
music and prerecorded video and that consumers will look 
towards record stores initially for video music software. 

There are still some questionable areas pertaining to the 
Gallup research, however. They include repeat viewing habits 
as well as consumer desire for ownership of video software 
material. 

We want to promote software. We want to be your radio 
stations," asserted Warner Cable's Lack who believes that 
cable television can do for video music what radio did for au- 
dio records. Warner Cable is committed to video music, he 
added. buts depending on what record firms and independ- 
ent producers can come up with in the way of program mate- 
rial. Warner Cable is looking towards a 24 -hour video music 
network, and sees its Nickelodeon service for young people re- 
lying heavily on contemporary sounds. 

MCA's Sheinberg offered the most cautions He indicated 
that off-air taping is a major problem facing the video industry 
asking, "it we give it away free, who will buy it ?" If the video 
music industry is to be profitable. he further indicated, it can't 
transfer the questionable business practices of the record in 

dustry to it. 

"The opportunities in the 1980s for video :' he said. "are 
going to be enormous. But nothing is really known. There ap- 
pear to be opportunities but only if they are profitable. New 
video records with audio are expensive. It has to be ap- 
proached as a profitable business." (On a hard news note, 
Sheinberg revealed that MCA is licensing its films for video- 
cassette, see Dec. 1 issue). 

He also warned that "the legality of home taping is still to 
be made." referring to the fact that Universal and Disney are 
appealing the recent L.A. court decision awarded Sony Beta - 
max which said that home off air videotaping does not consti- 
tute copyright infringement. Supporting that contention, he 
noted that the sale of prerecorded video software material 
drops when cable comes into a market. 

He also indicated that MCA anticipates the videodisk to be a 

sale and not a rental business, though this concept will be 
tested with Fotomat in Dallas (Billboard, Dec. 1. 1979). 

Gortikov, while also emphasizing the need for profitability. 
particularly at the retail level, indicated that record firms 
should look towards catalog material initially for program- 
ming before venturing into new material. 

Referring to the Gallup research, he indicated that if the re- 

search is valid, it means a broader age and demographic 
group of consumers will look towards record stores, that in- 
creasing their business. 

Schein said he's been on both sides of the industry (with 
CBS Records International. then Sony Corp. and now with 
Warner Cable) and called for hardware manufacturers to work 
generally in unison for the benefit fo all. They should not get 
caught in system one-upmanship which might result in a re- 
peat scenario of the 4-channel debacle several years ago. he 
warned. 

Smith indicated that Pickwick expects to be a major force in 
the distribution of video software but admitted that the vari 
ous configurations of "this significant new art form" were go- 
ing to cause strategic marketing, merchandising and inven- 
tory probelms Already, though, the nations's largest 
rackjobber is test marketing various approaches to video soft- 
ware merchandising. 

"We're on the threshold of a great industry," he said. "Let's 
not screw it up." 

According to RCA's Summer, "A record company today 
must anticipate its role as a video production house. We're not 
a film studio but we all have to figure out ways to maximize 
our involvement." 

CBS' Yetnikoff said he felt a new challenge facing record 
companies and independent producers for video music was 
coming up with inventive ways of showcasing it, not simply 
showing concert footage. 

"There will be a period of confusion." he said, referring to 
the lack of format standardization, but "we've been through 
standardization problems before with audio." 

RSO's Coury touched on the sticky question of artists' vis- 
ual rights when they appear on video software and indicated 
that it may take years of lawyer /court proceedings before all 
nuances of that major problem can be ironed out. 

When we signed outside label artist for the 'Saturday 
Night Fever' soundtrack, we never concerned ourselves with 
the video r ghts," he observed. "With the movie now released 
to home video, these are a vital concern." 

Harvey Schein, Warner Com- 
munications Inc. executive 

vice president. 

Attentive audience was bright and early for opening session with Sid Sheinberg, John Lack and Andy Kohut. 
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Videodisk & Vidcassette: Compatible & Complementary?" 

George Meyer, US JVC Corp Seth Goldstein, Television Digest. 

By CARY DARLING 

The Video Music Conterence panel titled "Videodisk And 
Videocassette Compatible And Complementary?" concluded 
that the two mediums can coexist in the future though mar 
ket forces may make the final decision 

The panel consisted of moderator Larry Finley. ITA execu 
true director. George Meyer. US JVC Corp. national product 
ptammng manager: Phil Stack, Sony Video Products vice presi 
dent. and Seth Goldstein, Television Digest video editor 

We still don't know who has built the better mousetrap,' 
opined Finley -It's up to the market to shake things down 
and it will.' 

Ingram, in a slide presentation of a survey conducted by 
Magnavox, showed that there is a bright future for both for 
mats "We've got to get into the minds of the consumer and 
find what's going to appeal to them, he voiced. emphasizing 
again it is going to be the consumer who decides whether disk 
or tape dominates 

Ingram showed that 50% of households will have some 
form of pay television by 1985 and 20% of households will 
h =,p eotner vrdeCr_as:,alle [a odec41,k equi imanf hi 148`. 

Video Rights 
By JOHN SIPPEL 

When moderator Al Berman of the Harry Fox Agency of New 
York alluded to the controversial legal rights in the infant 
video music field as -a jungle." he pertinently described the 
forthcoming battle over who gets what His fellow Video Mu 

sac Conference panel members bore him out. 

Los Angeles attorney Barry Menes of Golfer, Gitlin and 
Menes urged establishment of scales and royalties as quickly 
as possible. so the founding industry will strengthen 

The producers. writers and directors' guild will want their 
cut. Menes warned. Labels will probably follow the lead of the 
television industry. he predicted, where video did not depend 
upon radio's experience. but created its own executives as 
that held grew 

Menes stressed that the potential of the marriage of sight 
and sound on disk and tape will be beset by future problems 
unless today some rules are set Government could ultimately 
step in and lay down rules. 

The complicated early weighted publisher royalties practice 
explained by Bob Montgomery, managing director. Mechani 
cal Copyright Protection Society of London, confused Menes. 
as it did a great many in the audience. MCPS. which repre 
sents publishers in the U K for example, breaks down video 
musc usage into commercial, feature or background. library 

Phil Slack. Sony Video Products 

"There's a growing disenchantment with television pro- 
gramming. Both cassette and disk provide control which is 
firmly in the hand of the viewer, he said With the fuel crisis 
the viewer is going to be looking for home enterta nment." 

By 1985, Magnavox predicts the total video market will be 
worth $4.2 billion Ingram noted improvements in tv set de 
sign and sound will encourage this trend. 

Also the firm believes different video usages may require 
one format over the other For example, for time shift" -the 
desire to see a program when one wants- Magnavox believes 
the cassette is more appropriate. For prerecorded films. el 
ther disk or cassette can be used while for home movie use, a 

cassette system plus a camera is the only outlet Magnavox 
estimates 10% of video usage will be for home movies. For 
sales or educational purposes, the two can be used together. 

"Audio tapes and audio record players have been compat 
able for some time. Videodisk players and videocassette 
recorders will be compatible. We must avoid an either /or 
mentality." echoed Sony's Stack. 

However, for institutional and educational purposes. Stack 
sees the disk as the most viable form of distribution. Sony's 
.ii itnlype npt,r.-il ryllectance disk system c,iS dc :el.,r d for 

Moderator Larry Finley. ITA. 

the institutional market and he went on to state that disks will 
not become a major part of the home market until an inexpen 
sine disk player is developed However, the 'reprogramming" 
ability of tape will keep it important to business and home 

"In their own way, consumers are becoming video produc- 
ers Videotape is putting them into this new role. and I think 
the public likes it," he stated. "Videotape can record and 
videodisks can't Its that simple," Stack emphasized 

"Tape. and disk will live side by side." said JVC's Meyer. 
But as to which one will dominate, you have to ask which 

technically is the best system, and looking down the road. 
what about the cost of manufacturing ? 

Goldstein. in a U -Matic presentation videotaped by TV Di 

gest's Dave Lachenbruch at the tall Berlin Radio -TV Fair. high- 
lighted two new videotape systems, the Philips Video 2000 
and the BASF LVR. 

The Philips machine, to be introduced next year in Europe 
and the U S., works with side by side 4 -inch tape "tracks" in 

a i.r.inch shelf This allows the cassette to be flipped over for 
twice the normal record /play time. four hours per side in the 
demo prototype IC'oririrroerl ern puqc 

An International Legal Jungle 
and library background. dependent upon the judgment of the 
organization. Montgomery said negotiations with tv produc 
ers began in 1978 and continue with MCPS wishing to assist 
the new field 

The American Federation of Musicians has worked out its 
first formula for payment of its instrumentalist members with 
Creative Image Productions. Bob Crothers. executive assist 
ant to the president of the union, told the conference. 

He anticipates meetings in several months with prime pro- 
duction movers. The union is standing firm in its longtime 
held ukase that an audio record can not be converted to video 
product. 

Piracy continues to mount. Dick Bloeser, director of the film 
security office of the Motion Picture Assn of America stated 
Statistics on videocassette and movie piracy continue to esca 
late internationally, with Latin and South America now joining 
countries worldwide reporting epidemics of unauthorized du 
plication. 

Working out of a spare bedroom or two in London. he ex 
plumed, such pirates could gross from $40,000 to $100.000 
weekly in bootleg goods, British authorities reported. 

Walter Lichte of Rudolf Slezak Music. Hamburg. represent 

(Continued on pripr 

Le 
First contract between American Federation of Musicians and 
a video software manufacturer is noted for Yvonne Elliman 
concert tape by, from left, supplier Bob Emmet, Alive Video: 
Frank Touch and Lee Warsaw of distributor manufacturer Vis- 

ual Records, and AF of M's Bob Crothers. 

Bob Montgomery, Me- 
chanical Copyright Pro - 

tectipffS»ty. 

g. 
Barry Menes, Golfer, Gil. Walter Lichte, Rudolf Sle Moderator AI Berman, Bob Crothers, American Harry Garfield. Universal Dick Bloeser, Motion Pic - 

lin & Menes zak Music Harry Fox Agency. Federation of Musicians. Studios, Lure Assn. of America. 
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Trans -American Video executives, co -hosts of the Saturday (17)1 
bash, welcome attendees. From left are Christine Gabaig, finance; 
vice presidents Ross Eastly, TAV /Nevada, and Louis Steinberg, oper- 

ations, and president Murray Schwartz. 

Highlight of the TAV Celebrity Theatre party is this live performance' 
by the new CBS Records Group, The Beat, videotaped before the con- 

ference audience for promotional use. 

Special Events, 
Entertainment & 

Video Showcases 

Chris Stone, Record Plant president and party co- 

host, upper left, greets visitors in the 24-track mo. 
bile studio outside the theatre. 

Video retailing's future occupies Bernie and Anne Boorstein. 
right, Double B Records & Tapes, and Rick Abrahams. 

u+. d 

Videodisk jukebox pitch by Johnny Holiday, right. MV 

Productions, has attention of Jo Bergman, left, Warner 
Bros., and Rand Bleimeister, WCI Home Video. 

Program catalogs are topic for, from left, Dick Lorber, National 
Video Clearinghouse; Larry Finley, ITA, and Bertil Voller, Adel 

Home Video, Holland. 

t 
Japanese attendees, from left, include S. Kusunoki, Japan 
Video Assn.; I. Tomitsuka, Victor Musical Industries; Y. Hirota, 
Kodansha Publishers; A. Fujii, Pioneer Electric, and K. Aoki, 

Pony Inc. 

New Billboard Videocassette Top 40 chart is outlined by Bill 
Wardlow, center, marketing services chief, to Billboard bust- 
ness manager Gary Rosenberg, left, and Jean -Claude Pellerin, 

Aquarius Records Intl, Paris. 

International group, from left, includes John Ross -Barnard, 
BBC, London; Paul Eisele, Time -Life Video; George Ricci, Co- 
lumbia Pictures Videocassette Duplicating; Jean Young, Phil- 

ips Industries, London, and Karen Eisele. 

Pickwick International's Bob Mitchell, left, looks at "Mr. Bill" 
poster used by Video Tape Network's John Lollos as a promo- 

tional boost for new videocassette. 

Three video showcases highlighting the best creative efforts 
of participating record labels and independent production 
companies were the visual hits of the Video Music Conference 
Added treat was the premiere of Tbdd Rundgren's visual in- 
terpretation of Tomita's version of Holst's "The Planets," 
for which RCA Records paid $30,000 for promotional rights 
only, with potential sale to the RCA videodisk catalog. 

Other clips -all maximum seven minute U.Matic cas- 
settes -among the best received presentations were Michael 
Nesmith/Pacific Arts "Flyin' Down To Rio" and "Cruisin';" 
David Geshwmd/Digital Video Systems demo reel for Conn 
puler Graphics/ N.Y. Institute of Technology; three segments 
of the "Mr Bill Show" distributed by Video Tape Network; 
"Music Images" from Ron Hays /Musk Image; the Warner 
Bros. Sales Presentation by Melawsion, and "The Jacksons." 
Homer & Associates. 

Enhancing all three showcases was one of the first public 
uses of General Electric's new $65,000 PJ -5050 large-screen 
projection system, backed by an M &K Sound hifi system. 

Opening showcase Thursday (15) included, by title/act and 
supplier: Music Images, Ron Hays; Durocs, Capitol Records; 
Foreigner, Atlantic Records; Alice Cooper /David Bowie/ 
Boomtown Rats, Jon Roseman Productions; Mr. Bill Show. 
Video Tape Network; Rickie Lee Jones, Warner Bros. Records: 
The Kinks/Ned Young/ Barry Manilow / Billy Joel/ Devo, Time- 

...41 
Chris 

ime- 

International video rights occupy Walter Lichte, left, Rudolf 
Slezak Music, Hamburg, and Bob Montgomery, Mechanical 

Copyright Protection Society, London. 

Lite Video; Villagepeople /Blondie. Tros Netherlands TV. 
Also, Wings/ The Knack, Keefco: Meat Loaf, Epic Records; 

Computer Graphics /David Geshwind; Tycoon/Raydio, Arista 
Records: Styx/ Chuck Mangione /Tim Curry. Kramer /Rock 
len; The Jacksons /Taste Of Honey, Homer & Associates: 
Pointer Sisters, Elektra /Asylum / Planet Records; Sweet Inspi- 
rations /Eric Clapton, RSO Records; 

Second showcase Friday (16) featured Music Images. Ron 

Hays; Rufus /Chaka Khan /Poco. MCA Records; Elvis Cost- 
ello /Simple Minds, Rock Biz Píx (London); Levi& Rockats. Ad- 
vance Television; Teddy Pendergrass, WNET/13; Warner 
Bros. Sales Presentation; Metavision; Maxine Nightingale /Dy' 
nasty /Dolly Parton, RCA Records; Commercial Time. Robert 
Abel & Associates; Rio/Cruisin', Pacific Arts. 

Also. Ellen Foley /Cheap Trick/ BruceSpringsteen, CBSRec- 
ords; Moon Martin, Capitol Records; David Essex /Kate Bush, 
Keefco; George Harrison; Rod Stewart, Warner Bros. Records: 
Thin Lizzy, Video Tape Network; Queen, Elektra/Asylum Rec. 

ords; The 'A's' /Graham Parker & Rumour, Arista Records; 
Randy Edelman, Gray Wolf Productions; Shalamar /The 
Whispers /Carrie Lucas, RCA /Solar Records; Elvis Presley. 
Metavision /Jerry Weintraub Productions: Silk Aurora, Danny 
Soler Productions. 

Closing Sunday (18) showcase, which followed the 
Rundgren premiere, highlighted The Clone, Polycom Group; 
Teddy Pendergrass /Yvonne Elliman /John Davidson /Anne 
Murray /G.Q., Visual Records: Laser Viewsic, Merlin Laser Vis- 
uals; Andy Byrd & the Hots, Multi Image Video; Flight 300. 
Live Circuit Manager Smwm-V+amt`àerv, ices; Joe 
Sharmo. TAM Pr awns. \\ 
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Video Music Demonstrations /Presentations 

Videodisk Jukebox is introduced by. from left. Johnny Holiday 
and Jack Millman. MV Productions, Joe Barone, ShowTime 
Systems International. and Noboyoshr Yukr, manager of Gen. 

eral of Japan prolecf development team. 

Ron Hays of Music Image highlights some of the firm's crea. 
live efforts, shown with a new Sony KP7200 large screen 

video protection system 

While Keelco and Jon Roseman Productions dished out 
eyefuls of their current top name programming. Magnavox 
arid Sony demonstrated the latest in hardware and software 
during the Video Music Conference's group demonstration. 

Ron Hays' Music Imago and Metavision. both Los Angeles 
based firms, showed kaleidoscopic geometric designs 
achieved with a computer. synchronized with various types of 
music and the videodisk jukebox got an attentive reception 
for its promotional potential 

Reluctant to prolecf on retail possibilities until fugal aspects 
are clearly defined. Keelco producer John Weaver explained 
that his fun primarily functions as supplier of promotional 
and sometimes marketing taps to record companies, artists 
and managements He cited cable television as his company's 
newest venture 

Showing clips from assignments using a Quasar large 
screen protector system and U.Matrc cassettes during its 
presentation, Keefco divided its music programming into cat 
egories featuring new wave, heavy metal, disco, "epics" and 
live performances. 

As the often flamboyant disco acts were noticeably fewer 
than rock. the staging of the talent as a whole was compara 
finely simple But still not without flash and special effects, 
the sampling's highlights were Wings' "Back To The Egg" 
protect- Keefco's most ambitious effort todate -and clips of 
the Knack. Blondie, the Clash, Nick Lowe, Herbie Hancock. 
Judas Priest and a scene from David Essex's "War Of The 
Worlds " Coaxing cheers from some of the viewers was the 
closing live category. featuring a Bob Marley performance 

Jon Roseman Productions began its programming demon 
stration with an appropriate showing of its first production, 
Queen's "Bohemian Rhapsody." also using UMatic cas. 
sottes, but with a Panasonic large screen protector system 

Chock full of flaring special effects, scenes of other hp 

synching rock luminaries included Elton John, Ron Wood. Su 

pertramp. the Boomtown Rats, Alice Cooper, David Bowie 
and Rod Stewart, the latter two exclusively taking their video 
needs to Roseman Productions, according to producer Paul 
Flattery 

Sparse live action was also shown, featuring performances 
from Neil Diamond and the Doobie Brothers Flattery said 
that working with live sound was more difficult to coordinate 
with the video because getting good sound production from 
record companies can be tricky- "If record companies do 
video like they do audio." he remarked, "then we're in for a 

rough time " 
Pioneering the first videodisk production of an entire LP. 

Blondie's "Eat To The Beat :' Roseman Productions is also 
the first promo company to create its own nationally syndi 
dated tv show, with American International TV, "Juke Box' 
Many of the songs appearing on that show and in the demon 
stration became familiar to rock fans from watching Don 
Kirshner's "Rock Concert" such as Stewart's "Hot Legs -" 

In a more conservative environment. Magnavox demon 
strated its Magnavision videodisk player While the silvery disk 
rotated. the television screen came alive with demo clips in 

eluding Elton John's "Ego" -which was seen as a theatre 
trailer in 1978 -a scene from tv's "Columbo," and instruc 
tional shorts. 

The $775 player, currently available only in Atlanta and 
Seattle, Tacoma and on sale as of Dec 7 in Dallas, is 

equipped with two lacks that fit into most home stereos to ac 

company the visual with two track sound As demonstrated 
with the "Columbo" clip, the player's two channel feature 
provides for the addition of bilingual soundtracking. 

Demonstrations of the player's special features, which sur 

(Continued on page 581 

Consumer videodisk player for 10 minute TeD disks is demon- 
strated by General Corp. engineer N. Okumura. The DT605 

unit is available in Japan at about 5600. 

(1; 

r 
Keelco presentation gets audience attention, above, as a vari Co 

ety of productions are highlighted on new Quasar Audio Spec. D 
trum widescreen protection system, below. D 

D 

Jon Roseman Productions shows a segment of Rod Stewart 
"Hot Legs" tape used effectively by Warner Bros in U.S.. get 

ting large -screen exposure on new Panasonic unit- 

Bob Mueller of Sony Video Products, right, explains remote 
control /random access capability of new portable Betamax 

units to Bertil Voller, Artel Home Video. Holland. 

Don Wrege of Metavision pitches his firm's audio ' visual pro 
ductions, including Warner Bros. presentation, with the aid of 

Bell & Howell airline video protection unit. 

Ron Hill, Magnavision national sales manager, shows off MCA 

videodisk prior to a demo of the Magnavox optical videodisk 
player, which entered Dallas mart last week, 
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Creative 

Paul Flattery, Jon Roseman Moderator John Weaver, 
Productions. Keefco 

Michael Nesmith, Pacific David Griffiths, WNET /13. 
Arts. 

di Ron Hays, Music Image 
o) 

vi 

Eric Gardner, 
ductions. 

Panacea Pro- 

nput For A Mass Market 
The creative video community is upset with record com- 

panies' handling of video product and it expressed its anger in 
a Video Music Conference session titled "Creative Input For A 
Mass Market." 

Pacific Arts Corp. president Michael Nesmith, a former 
Monkee, compared creating video works to settling the fron- 
tier. "As a trusty scout, bring back news. What's beyond the 
mountains? More mountains." he deadpanned, summing up 
the frustrations of most of those on the panel. 

The panel included moderator John Weaver, co-founder of 
Keefco; Eric Gardner, Panacea Productions president; Paul 
Flattery, executive producer with Jon Roseman Productions; 
David Griffiths, WNET music performance programs pro- 
ducer; Ron Hays. Music Image president; and Nesmith. 

Addressing RCA president Robert Summer's remarks 
made in a previous session that record companies have to be 
come visual productions companies. Flattery hotly stated, 
"The visual side is going to be made by producers and artists, 
not record companies." 

Flattery also attacked the idea that if a record which a video 
film is promoting doesn't sell, the video itself must be of poor 
quality. 

Weaver noted that creative video work is being hampered 
by several factors. "So far. their (record labels) only purpose 
is to promote an artist and to program for a wide and ence," 
he stated. "The second constraint is money and third is 

there's too little time in pre -production, production and post - 

production." 
Flattery voiced that record companies should not be afraid 

to spend money on video protects. "It won't make money ini. 
tially but 80% of audio works don't recover their costs." he 
said. 

Griffiths noted that record companies and producers will 
have to devise new ways for funding. As producer of PBS' 
"Great Performances" series, he developed a lease-back ar 
rangement whereby, for 20% of the production budget, the 
rights to the progam are leased back to PBS. 

He also stressed quality sound. "The technology exists now. 
Set manufacturers have to be forced to put better equipment 
m tv sets," he said. "We can't think of the videocassette or 
videodisk as an art form yet. Artistic developments will grow 
naturally." 

"My locus of attention is how to get away from watching the 
artist perform," said Ron Hays on the subject of the video 
being created today. With the aid of analog computers. digital 
computers and computer assisted animation, he wants to see 
more non narrative visuals for video music programs. 

"I'm thinking beyond rock," he said. "Instrumental music 
calls up a host of non -narrative themes. I hope the record 

_a- 

Joe Di Buono, Reeves Teletape, poses a query to the panel. 

companies will let us -the musician and artist -alone to ex- 
periment and use the new tools." 

In addition to imagination, Hays noted it takes money as 
well, with a "video LP" costing between $50,000 and 
$100,000 to produce. 

Gardner, who worked with Bearsville artist Todd Rungren 
on his video adaptation of Tomita's version of Holst's "The 
Planets," said record companies are afraid. "I've found a re- 
luctance on their part to jump into the new age with both feet. 
They're afraid the video disk will replace the audio disk. They 
should come up with new ways of interphasing with this new 
technology," he said. 

Gardner called for a relaxation of clauses in artists' con- 
tracts concerning video. He feels artists should be able to 
sign, through a royalty participation situation, with a software 

(Continued on page 571 
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In-House--In-Store-In-Home 
W By SUSAN PETERSON 

The key focus of the "InHouse To In Store To In Home" 
panel of the Video Music Conference was the role of the record 
company in creating promotional video materials to boost 
record sales and develop its artists, and how that function 
might translate in the future to the developing home video 
market. 

The possible role of outside companies to assist in imstore 
use of video and expose product through such new channels 
as the videodisk jukebox were also discussed. 

Controversy during the session centered around the areas 
of in -house production versus independent producers and the 
track record of in -store video in selling audio product. 

The panel was chaired by Jo Bergman, director of video 
and television at Warner Bros. Panelists included: Steve Kahn. 
manager of audio /video productions at RCA; Varley Smith, di- 
recror of film and video at Capitol; Jerry Landry, president of 
PromoVision. a firm which programs and markets in -store 
promo video material; Joe Barone, chief executive officer of 
Show -Time Systems International; Arnold Levine, vice presi- 
dent of advertising and creative services at CBS, and Peter 
Van der Velden, home video coordinator at Casablanca 
Record & Film Works. 

RCA's Kahn directed his comments to RCA's current in 
house video production concepts, how the company makes 

use of video to sell records and the advantages of in-house 
production over independent productions. 

He pointed to video use in -store as an alternative promo- 
tional tool to radio airplay, use at dealer conventions, com- 
mercial time buys and requests from tv programmers as the 
current purposes for the video productions his department 
undertakes. 

While Kahn stated that "outside production companies are 
wonderful," he argued that "time and money are the main 
reasons that in -house video production makes increasingly 
good sense." Kahn quoted $2,000 to $10,000 as the average 
range of cost for his productions. while he claimed out of 
house productions are often three times higher. He also cited 
the ability to build in flexibility of use as an in -house advan- 
tage. 

Capitol's Smith, after running though a brief history of pro- 
motional video from its beginnings as an international sales 
tool, concentrated his comments on supporting the use of 
outside creative people in producing the high quality of prod- 
uct that will do the artist the most good. 

He explained that Capitol concentrates on "matching the 
artist to the right production company and director," and 
summarized the role of the record company as "keeping 

( Continued on page 571 

ar" **16... 
Dorothea Thomas, Live Circuit Management, queries in -house panel, while Marvin Glei. 

cher, Phonogram Records, waits his turn. 

Steve Kahn, RCA Records. Moderator Jo Bergman, 
Warner Bros. Records. 

wrnoia Levine, cas Records. Joe Barone, Show -Time Sys- 

tems International. 

Peter Van der Velden, Casa- 
blanca Record & Filmworks. 

r t: 

Varley Smith. Capitol Ree' Jerry Landry, PromoVision. 
ords. 
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Marketing Muscle For New Music Media 
By PAUL GREIN 

The share of the home video market devoted to music pro 
cramming wail grow. but it will take time. That was the con 
senses of the "Marketing Muscle For New Media" Video Music 
Conference panel moderated by Ken Winslow of the National 
Video Cleannghouse 

Also on the panel Al Bergamo. president of MCA Distribut 
ing Corp . Bob Mitchell. video operations chief at Pickwick In 

ternational. Gene Silverman, president of Video Trend, Bob 
Vandegnft vice president of consumer products Ica Magnetic 
Video, David Heneberry. marketing vice president for RCA Se 
lectaVisron VrdeoDiscs. and Al Markim, president of Video 
Corp of America 

The record industry wasn't designed for music. it lust 
worked out that way." argued Heneberry °It may be the 
same with video 

"But for now. feature films are what they're buying. There's 
not much music programming because there lust aren't many 
artists who have a broad enough commercial potential " 

In terms of video music programming now available, most 
of the manufacturers present could cite only a relatively few 
shows_ 

Vandegnft pointed to The Strange World 01 Alice Cooper" 
and said he's stnvrng to add more artist performances. 
though it's difficult to get legal clearances 

Bergamo cited a promo videodisk clip of Elton John on tour 
in Europe and added that Olivia Newton John wants to do her 
next album on video. "We'd like to get into music," he said. 
"The only question is how to pay them when they're used to 

~ big royalty rates 
Bergamo lent a sobering note to the session when he ar 

cued. -This must be run like a business. because the record 

business is not a business today. We can t allow the thinking 
of the last 15 or 20 years to operate here " 

As for return privileges. Bergamo said "Manufacturers 
subsidizing retailers is the biggest problem in the record busi 
ness today." 

Bergamo indicated that research isn't fully developed yet in 
video, but pointed out that tests in Atlanta showed that 15 
videodisks were sold for every unit sold, while in Seattle 18 
videodisks were sold per player 

Vandegnft also pointed to his firm's research indicating 
that Magnetic Video's sales mix has changed from 80% direct 
to retailers and the rest to distributors to the point now that 
only 40% is sold direct to retailers. He credits this to the tact 
that it firmed up its national distribution in 1978 

Vàndegrdl adds that Magnetic Video is eying expansion. 
"We're in the home entertainment business," he says, "not 
lust in videocassettes When we feel the time is right, we'll be 
in the (video) disk business too." 

Markim 01 the Video Corp Of America warned the attend 
ees "The future in the home video market is bright, but don't 
rush out today to make a lot of money right away 

-There's a lot of pie in-the sky talk and false euphoria being 
built up," he said "I don't want people to get hurt." 

The tour markets for video, according to Pickwick's Mitch 
ell. are mall record stores, department and discount stores 
and catalog showrooms with the company now doing eaten- 
live testing in both ils retail and racked outlets. 

Heneberry added that videodisks are basically not a mail 
order product and guessed that mail order will settle down to 
10% to 15% of the market, as it has in the audio held 

Silverman of Video Trend said there is no need for stocking 
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Video Corp. of America's Al Markim shows oft ad for VidAme- 
rica rental club to illustrale marketing panel point. 

of X -rated product, with the present abundance of family 
films. 

Winslow of the National Video Clearinghouse estimated 
that there are presently more than one million machines of all 
formats in the U.S. He added that five home videocassette 
recorder formats have already dwindled to two, and that the 
marketplace will bring even more standardization. 

The Retail Connection Dealer & One -Stop Experience 
No great surprises. but some of the only hard facts avail. 

able were dealt out in the -Retail Connection- Dealer,One 
Stop Experience' panel of the video music conference, which 
restricted Itself to discussing the actual experience of the pan 
eksts in distribution and sale of video product 

The leads of VHS over the Beta format, blank over prere- 
corded, and adult over family fare were generally cited as 
holding true at the present, while all agreed that the entrance 
of more current product on the market. such as the release of 
Paramount feature films. will boost the holiday buying season 
and could cause a sellout of the most popular product by Dec. 
15 

Chairing the panel was Joe Cohen. executive vice president 
of the National Assn of Recording Merchandisers. Panel 
members included Russ Berens, owner of Nickleodeon, an 
LA retail store which also sells and distributes video product, 
Noe/Gimbel, president of Sound" Video Unlimited, Leon Hart - 

stone, president of Integrity/ Wherehouse. and Gary Thorne, 
merchandising vice president of Sam Goody. Inc 

When queried about the dominance of blank tape over 
prerecorded, while all agreed blank was far ahead, several 

o panelists offered hope for software programmers. 
Berens stated that although his customers concentrate on 

blank tape at first- they generally return later for prerecorded 
programming when they find commercial television tare 
doesn't satisfy their needs. Gimbel agreed, and stated that 
the prerecorded business is growing because more product is 
being released and sold by more companies. 

Hartstone's initial comments contained the conservative 
statement that. "The full commitment (to video) on the part 
of Integrity /Wherehouse has not been made " He explained 
that of 135 stores in the chain, only 20 have full fledged video 
departments, and another 15 have what he called "a margi 
nal department." He said the chain would go further into the 
field store by store. as the market increases, and as more soft- 
ware becomes available. 

In discussing the Beta /VHS mix, Sam Goody's Thorne ad 
milted that, "Frankly, as a retailer, we're not all for standard 
dation. He explained his belief that competition will cause 
the best product to come to the lore. and in the meantime, 
the tight for dominance will mean more advertising by the 
hardware and software manufacturers. 

In looking at the current holiday buying season, Thorne 
said that in 1978. 30% to 35% of their video sales were in the 
November -December period. Hartstone predicted that his 
company would be out of most of its best selling titles by Dec. 

15, Gimbel. . of Paramount films 
as "Sate y Night Fever" as a great boost, agreed As to the 

implied availability problem, Hartstone said he expected 
Christmas stock orders to change dramatically in 1980 

In the all important area of profitability. Berens cited an ap 
proximate 30% margin from Paramount product. 33% from 
Magnetic Video, with other manufacturer's deals varying with 
the amount purchased and rate of payment 

He admitted that, "Adult product has a 50% to 60% mar 
gin, and that is the kind of situation you can't pass up to off. 
set the markup situation in audio records." While Berens ex 

pressed his hope that discounting in video would not follow 
the pattern of audio records, Hartstone said that video prod 
uct "would find its own pricing level, probably at a discount " 

The necessary investment in inventory was another key is- 

sue, with Hartslone offering his company's formula as "two 
level, depending on the size of the store, which runs from 
$10.000 to $15,000." He later added that he expected those 
figures to rise to $30,000 before the end of 1980. Gimbel 
agreed that new inventories would start to grow substantially 
in the coming year, but quoted $5.000 to $7,000 as a reason- 
able investment for a record store 

Nickelodeon's Berens. whose store is more specialized, with 
45% of its sales coming rom video. stated that his store 
"must turn our stock at least six times a year and keep a 

$50,000 to $60.000 investment " 
As to the possibility of prerecorded video bringing in new, 

probably older and more affluent demographics to retail out 
lets, most panelists agreed that this might well be the case 

However, Berens and Hartstone admitted that their stores 
had been selected to tit those demographics in the first place 

'Continued on pug.. S81 

Wherehouse chief Lee 
Hartstone holds ethos 
tive discount ad used in 

retail session. J! 

o'deator Joe Cohen, Gary Thorne. Sam Goody, 
HARM. Inc. 

Noel Gimbel, Sound /Video Lee Hartstone, Wherehouse. 
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Studios An Audio /Video Marriage 

Carl Yanchar, Sierra 
Audio. 

Sam Kopper, Starfleet Bill Marino, Regent Lou Steinberg, Trans - 

Productions. Sound. American Video. 

By ELIOT TIEGEL 
There is technology and there are recording studios which 

have already made the first move to marry audio with video. 

The pairing of these two developments -technology and 
people -provides a ground floor for the development of video 
products for the emerging home video market. panelists at a 

Video Music Conference session titled "Studios -An Audio/ 
Video Marriage" told their audience. 

The lack of music programming was not a concern of the 
panelists who spoke rather on stale -of their arts instead of 
projecting high flying estimates of how much business there 
will be once the explosion on the creative level comes. 

Bill Marino, chief engineer at Regent Sound in New York, 
speaking on the post production aspect of marrying audio 
with video, noted that his studio has been doing some of this 
for the past four years. 

He said there is equipment available to mix sound to pic 
tures in the studio, but he doesn't like having video on one 
machine and sound on another. 

By locking multitrack recorders. he said you can get many 
more tracks for sound. 

o He said his firm had to develop its own video splicing equip- 
ment because none was available. in addition to creating 

O other audio machinery to handle other technical aspects of 
fading and punching in video information. He emphasized the 
point that the television networks today have the capability of 

m broadcasting stereo sound to the home viewer. 
ai Sam Kopper, president of Starfleet Productions, Boston, a 

one-year -old firm. speaking about on location work, empha- 

co 
2 
w 

ur Video programmers agree that the future of music catalogs 
Ct depends on that product's ability to match feature films' fa- 

miliarity to the paying public, and the implementation of 
record company -type marketing to attract potential custom- 
ers. 

These were two key points made by panelists during the 
Video Music Conference's "Videodisk /Tape Programming 
Progress" session. 

Moderated by Seth Willenson, program vice president of 
RCA's SelectaVision VideoDiscs, the session was manned by 
panelists John Lollos, senior vice president of Video Tape Net- 
work: Waleed Ali, sales director of Video Communications, 
Inc. (VCI); EMI Videograms president Gary Dartnell; and Sam 
Szurek, Time-Life Video's entertainment programming direc- 
tor. 

To first attract an audience to the music product, Lollos 
said Video Tape Network, which previously dealt only with 
television programming, first stocked superstar product, such 
as the Rolling Stones and Steve Wonder when that company 
entered the music and home video markets 11/2 years ago_ 
"We emphasized superstar product, using a demographic ap- 
proach, because nothing else would sell," Lollos said. 

Representing Video Communications, which distributed 
motion pictures as the bulk of its business until recently, Ali 
said his company "believes that only the recognizable product 
is going to sell." In the same way record companies sell their 

sized two key points: Artistic consideration and logistics. 
He noted that doing a job on location doesn't mean making 

the sound reproduce like it was done in a recording studio. He 
scorned the use of lip synching and noted the importance of 
advance planning for the job, working with the artist, its road 
management and the hall itselt. "Make the sound live, not 
dead," he advised, while also noting audio engineers should 
"keep things as mellow as possible" in working with all the 
unions and the act on the date. 

Carl `rancher, Sierra Audio's engineering vice president, 
said it was an easy task for a studio to move into video produc- 
tion and that his firm has been building video capabilities for 
clients for several years now. 

He said 60% of the rooms the Burbank firm now builds 
have provisions for video equipment. 

The most difficult thing to build is a sound shooting stage. 
"Using recording studio acoustics for this kind of room is a 

dream," he said, pointing to a number of influences which 
can affect the design like room for sets, extraneous noise and 
air conditioning. 

Lou Steinberg, operations vice president of Trans- American 
Video and Chris Stone, president of the Record Plant, spoke 
about their joint package in providing a client with sound and 
video services. 

The two L.A. companies got together last August rather 
than have the video firm expand into audio and vice versa. 
Now a client gets the Record Plant's expertise and personnel 
and Trans-American Video's equipment and personnel when 
called for. 

Chris Stone, Record 
Plant (L. A.) 

Moderator Lola Sco- 
bey. Wishbone/ Flying 

Colors. 

_td 
Studio panelists, from left, Marino, Steinberg, Stone and Yan- 

char, listen as Scobey makes a point at session. 

Stone said audio and video are coming together, but he still 
sees them as two separate industries. Record Plant's mobile 
equipment and its engineering staff go to a location to tape 
the sound while Trans -American Video can use its complete 
studio/ theatre facilities for its own responsibilities in addition 
to its mobile equipment. 

There are no union engineers involved at the Record Plant 
but the video company has union technicians. "lt's a hands 

(Continued on page 57) 

Videodisk And Tape Programming Progress 
By SHAWN HANLEY 

artists' images, so too must the video industry concentrate on 
promoting image. 

"We must exercise mammoth scale promotion," Ali as 
serted, "and should also adopt record company policy of pro- 
moting new releases rather than concentrating on catalog 
sales, because you can't sell music and movies in the same 
way." 

In that company's attempt to "create a new vehicle of pro- 
motion for the video industry," Ali explained that Video Corn 
mumcahons is currently exploring satellite transmission for 
the broadcasting of various programming formats nation- 
wide. "Sandwiched in between programs will be promos for 
new product." Ali said that subscribers of this service would 
pay a set tee per program. 

While echoingAli's suggestion that promotional energies be 
diverted to new release rather than catalog product. EMI's 
Dartnell said that two primary needs of the music /video in- 
dustry are "the structuring of music around short clips" and 
more extensive development of random access features on 
videocassettes to compensate for the atease selection of to- 
day's records. 

But Dartnell also praised the videodisk for providing such 
individual selection features. 

Time-Life's Szurek advised that one of the biggest selling 
devices to be aimed tor is quality, as home video program- 

mers must compete with other established media, such as 
network tv -a tree source of entertainment -and cable tv. 

"And we must ask ourselves," he said. "What kind of music 
will sell video?' Music on a tube is boring, and the accom- 

panying visual acts as 'video wallpaper.' 
-While we decide what product merits viewing, we should 

realize that many artists don't translate well on the tube even 
when they're jazzed up with special effects," he continued. 

"On the other hand, some artists will sell on looks alone." 
Another area of concerns that the average VCR owner is 

between 35 and 40 years old, as pointed out by Lollos. and 
that a proverbial time lag must be waited out before the 

younger audiences -the big singles and LP buyers -catch on 

to the video age. 

All panelists stressed that there is a need for more market- 
able product. Dartnell, when asked if EMI Videograms would 

consider productions from independent producers by an au- 

dience member, answered "Yes, definitely," and was 
promptly applauded by the audience. 

At this point, moderator Willenson interjected that before 
any producer or production company embarks on a project, it 
is imperative that all legal matters be laid to rest first. 

-The single most important aspect in creating and dis- 

tributingany video product is the proper handling of copyright 
and publishing legalities." he said. acknowledging that pub 
lishers had not yet set guidelines. 

Moderator Seth Willenson, 
RCA SelectaVision. 

Sam Szurek, TimeLife 
Video 

Waleed Ali, Video 
Communications Inc. 

Gary Dartnell, EMI 
Videograms. 

John Lollos, Video 
Tape Network. 
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Don MacLean, EMI, left in both photos. looks over new video software for U.N. with, at left, Bette 
Voller. Artel Home Video, new JVC package, and at right, Polygram video chief Pim Zalsman, first 

Polygram videocassettes to be distributed via EMI. 

ri 
Shige.iki li.r.1r11.1 

Pony Inc., Japan. 

International Video Music Networks 
The growth of video internationally may outstrip its rise in 

the U S because in many foreign markets viewers have fewer 

opportunities to watch regular television programming. 
"Europe's a tremendous market for video," said WEA Inter 

natwnal's Claude Nobs. organizer of the yearly Montreaux 
Jazz Festival. in addressing the Video Music Conference panel 
on "International Video Music Networks." 

"In many European markets they only have a few hours of 
tv programming a day. and a limited number of programs 
they can watch In Europe so far this year 500.000 video play. 
ers have been sold, which represents an investment of $500 
million tust in hardware." 

The panel was moderated by Don Maclean, managing di 
rector of EMI Audio Visual Services in London, and also in 
eluded John Ross.Bamard, home video manager of the BBC 
in London: Shigeaki Hazama. president of Pony Inc. in Tokyo 
and executive managing director of the Nippon Broadcasting 
System; his technical associate, H. Nakamura. and Bruce 
Higham of Captain Video in London 

Hazama isolated tour challenges confronting the growth of 
video which will have to be met. standardizing specifications r of the videodisk itself: keeping manufacturing and production 
costs to a minimum so the disks don't become more expen 
sive. escaping from the confines of cinema and television 
techniques- and improving the sound quality of video proj- 
ects. 

"The Japanese are audio enthusiasts and high-quality 
stereo sound is vital," said Hazama. who added that despite 
strong sales on video tape recorders in Japan. program sales 
are relatively small due to high retail costs 

He added that music related programs comprise only 4% to 
5% of the market. "It's not due to low consumer demand," he 

explained, "but to high costs. poor sound quality and the tact 
that copyright clearances are tricky " 

Instead the big video sellers in Japan. Hazama said, deal 
with education, medicine and sports. Especially popular are 
documentaries. adult entertainment clips and do- it- yourself 
programs on health, pregnancy and child care 

MacLean of EMI noted that Japan is the largest market for 
video software oustide of the U $ He added that if video is to 
reach its potential it will need specially made programming. 
not what he called '-secondhand software " 

Ross Barnard noted that there have been some Tina 
Turner and Supremos clips which were done expressly for 
video, while acknowledging that the bulk of the local program- 
ming has been old movies and tv shows. 

He added that ern the U K there are more machines per cap 
ifa than in the U.S., but cautioned that software prices are too 
high "There's more profit in two sales at 55c than one at $1," 
he reasoned He effectively used a donut to indicate the hole 
is home video today. the donut -tomorrow's potential 

Higham of London's Captain Video noted that video can be 
effectively used for promoting audio records. "Like it or not," 
he said, "we are the television generation -" But he sought to 
bring a note of perspective to the proceedings by cautioning 
"Mediocre videotapes of boring records aren't going to in 
crease the sales of anything " His firm is expanding from the 
U.K. to Europe and expects 1,200 outlets in 1980. 

Nobs, WEA International a/v planning and artist relations 
director, noted that video's growth may be at the expense of 
the audio side of the business "I feel the rise of sales and in 
lerest over the past 12 months in videocassette machines 
and blank and prerecorded cassettes is sic-wimp the sales of 

records PAUL GREIN 

Future Technologies- 
Promise And Potential 

A minicomputer, interfacing with a Pulse Code Modulation 
(PCM) processor and a VTR could log software collectibles in 
the home in the future. moderator Roger Pryor. general man 
ager of Sony Digital Audio, forecast in a Video Music Confer 
ence session outlining potential technological advances 

That equipment would certainly include stereo sound re 
ception digitally, the panel predicted. A recent consumer sur 
vey by GTE consumer electronics in the U.S indicates the 
public is ready to fork over between $100 and $150 for the 
inclusion o1 good two-channel sound in television receivers 

A two.phase study, which included five focus groups in Con 
necticut, Chicago and New York City in late 1978, followed by 
600 personal interviews early this year in the same areas, indi- 
rated consumers favor the additional $118 and $166 expend 
itures respectively, which would provide built in stereo pickup 
in portable and console receivers 

Respondents prefer the more "lifelike" stereo sound addi 
lion by a strong majority. with all indicating it would make mu- 
sioor eoted programming more palatable. Horst Heisrath, 
manager of GTE's marketing planning and development, 
presented the study. illustrated with slides 

Publicist Mort Wax outlined the rapidly proliferating ave 
nues available for programs to the consumer since the space 
satellites began beaming tv In addition to entertainment and 
education, ttSlarrt ps,lln. rat 'aitbscribers and tv 

shoppin rvices using credit cards. 

Project Muse, a national campaign which would develop 
creative talent for tv program production, is essential, Wax 
urged. to keep the U.S. from running dry of entertaining video 
fare. The program to educate such young people should be 

underwritten by the entire industry, Wax explained 
In light Services director of audio programming John Chinn 

sees airline acv programming upgraded by a new one-gun 
concept with the color registration in the prolector itself. By 

early 1980. Chinn anticipates the first such installations in 

commercial lets. The picture will stay in line even in heavy tur 
bulence. Chinn slated 

He sees the a/v system in planes participating in more of 

the overall operation, with safety announcements, current 
news and recent video concerts as additions to the present 
airliner movie and sports programs 

When an audience member visualized more and more 
home technology owners creating their own videocassette 
programming from material they lake off the air, Herb Eis 
man, chief of the 20th Century music publishing firms, noted 
"it will all be from copyrighted material." 

Independent producer Bob Glassenburg stressed that to 
day's equipment still is not being used at its maximum to 
achieve the best the industry can offer Glassenburg, who has 
industry experience with record labels as well cautioned that 
"record companies aren't only banks," in answer to so many 
conference references to greater fiscal participation by labels 
early in the game JOHN SIPPEL 

Moderator Don MacLean, Claude Nobs, WEA Inter 
EMI. London national, Montreux 

Bruce Higham, Captain 
Video, London. 
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Pony interpreter Susan Sera holds up donut for BBC's John O 
Ross Barnard, right Holes home video today; donut -tomor- 

row. 
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Horst Heisrath, GTE Con Moderator Roger Pryor, 

sumer Eletronics. Sony Digital Audio. 
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Looking Ahead Video Music: Tomorrow Is Here To- oday 

Bearsville artist Todd Rundgren offers his candid 
views on video at closing session. 

The fate of the videodisk dominated the "Looking Ahead" 
session of the Video Music Conference with Bearsville artist 
and panel member Todd Rundgren predicting a short life for 
the new medium while other panel members said it was too 

soon to tell. 
Panel members were moderator Stephen Traiman. Bill 

board's taper audio/video editor; and conference chairman 
and panel moderators Larry Finley. ITA executive director; Lee 

Zhito, Billboard publisher and editor-imchief; John Weaver, 
cofounder of Keefco; Jo Bergman, Warner Bros. director of 
video and television; Ken Winslow, National Video Clear- 
inghouse; Lola Scobey, Wishbone Studios vice president; Seth 
Willenson. RCA SelectaVision VideoDisc program vice presi. 

Conference chairman Steve Traiman, right, presents apprecia- 
tion plaques to advisory committee members: Larry Finley, LTA 

executive director. above. 

... Lola Scobey, Wishbone, Inc. vice president . . . 

dent, Don MacLean. EMI audiovisual services managing di 
rector and Roger Pryor, Sony digital audio division general 
manager. 

"Videodisk deodisk will not become a realistic medium to work in," 
Rundgren, head of his own Utopia Video firm, said. -No one is 

around to establish an entirely new art form dust for this de 

vice. The only way an artist can do something that's un 

compromising is to work in a medium that's already highly to 

nanced." He feels artists can get mare satisfaction by working 
in satellite, cable or public television. 

When Finley noted that motion p.cture studios see video - 

disk and videocassettes, and not any other form of video, as 

the number one market after theatrical release, Rundgren re- 

plied. "I came to speak as an artist, not a motion picture stu 
dio." 

"A compromise of artistic values will be necessary," main- 
tained RCA's Seth Willenson. "What determines what sells is 

the taste of the American public." 
Rundgren responded, "No artist, given the flexibility of the 

medium, is going to consider first the amount of compromise 
necessary." 

Of current videocassette material, he said. "They're promo. 
tional devices. They may be artistic beyond that but they're 
still promotional. My personal feeling is that the soundtrack 
and picture track should operate synergistically. That is when 
they make more sense together than they do apart." 

Both Finley and Zhito were more optimistic about the video. 
disk and videocassette. "I can go back to 1963 when I was 
president of the International Tape Cartridge Co. and we did a 

survey where we queried 100 people," responded Finley. 
"Only nine knew what a tape cartridge was. There was no con 
sumer awareness. Now, there's videodisk and videocassette 
awareness. We are going to have an industry." 

"We've recognized the need for audio /visual entertain- 
ment," said Zhito. "We need not worry about whether it's disk 
or cassette. Let the public decide what it prefers." 

As for legal problems. Keefco's Weaver stated those should 
clear up with time. "The legal obstacles will be overcome when 
it is financially viable. That will happen when more machines 
are out in the marketplace." he said. 

For making sound better, Sony has experimented with dig', 
tal audio broadcast in New York City. "We've done one broad- 
cast with WQXR.FM. Response was very heavy." said Roger 
Pryor. "The station received 200 to 300 calls wanting to know 
what it did to its transmitter :' 

WB's Bergman believes the next step in more creative pro. 
grammig is increased Sinkage between tam and record com- 
panies. "We have to work in cooperative ventures." Bergman 
added. 

Following the panel presentation, Traiman presented ap. 
predation plaques to his conference advisory committee. in- 

cluding Bergman, Finley, MacLean, Scobey and Weaver, plus 
a special award to Zhito for his confidence in the project 
Other advisory committee members not present at the 
windup included Joe Cohen, NARM; Stan Gortikov, RIAA, and 
Irwin "Skip" Tarr, Panasonic. 

Conference Report Credits 
Coverage provided by Jim McCullaugh. John Sippel, Paul 

Greco, Cary Darling, Eliot Tiegel, Suzie Peterson and Shawn 
Hanley, Section edited by Stephen Traiman, photos by Photo 
graphic Images, graphic layouts by Lee Lebowitz. 

Nippon Television film team from Japan tapes 

conference highlights for video fest program. 

Special thanks were given to conference contributors Gen 

eral Electric, use of a new PJ5050 largescreen projector, 
Miller & Kreisel Sound. fivespeaker hi h system; Ametron, for 

all other audio/video equipment support; Sony, Quasar, Pan- 

asonic and Bell & Howell, for use of their respective wide 
screen projection systems for the programming presenta- 
tions, US JVC Corp. for providing canvas tote bags for at- 

tendees; GTE Consumer Electronics for a summary of its 

stereo tv study, and National Video Clearinghouse for the of- 

fer of a free $6.95 Video Program Index to all attendees. 
Pit the closing. Zhito invited all to return next November to 

L.A. for Billboard's second International Video Music Confer- 

ence. CARY DARLING 

Traiman presents plaque to advisory committee members 
John Weaver, above right, partner in Keetco production Ginn. 

... Jo Bergman, Warner Bros. Records tv /film director. 

Don MacLean, EMI AudioVisual Services director 
1 .] 

Audio.' video equipment for the conference is kept running 
smoothly by Sandy Cuples of Ametron, which supplied units. 

Lee Zhito. Billboard publisher /editor -in- chief, right, accepts a 

special award from Traiman at the windup. 

www.americanradiohistory.com

www.americanradiohistory.com


Video Music Conference 
in-House To In -Store To In -Home 

('rrntlnur.i lr p.icv r; 

things tinning, pulling the elements 
together 

He also emphuvied that the pro- 
duction schedule and budget arc all 
agreed to up front and put in writing 
so that if the production company 
gees over budget, "tow had- it's their 
budget. not ours." 

Smith drew the first applause of 
the session when he stated. `There is 

J tremendous amount of talented 
film and tape people out there, and 
the,. should he used" 

tandrs presented his perspeutise 

Final 
One corn 

source for 
video programs 

THE 
VIDEO 

SOURCE 
BOOK 

C eat find-it -last information. 
makes Searching through cata- 

f obsolete 

900 pages -with over 15.000 
ti Innings of pre -recorded tapes 

and discs. 
Descriptions. producers, 
carts and awards. 
Distributor names and 

-- addresses. 
All available formats and 
uses. 
Indexed by subject and title. 

Authoritative - yet afford- 
ably priced at only S19.95! 

And its companion... 

The Video Programs Index. 
4tri Pr.ia; ECitr E itru by Ken 
Wraaow Complete who's who to 
ideo programming subjects. for - 
mats and fee structures of over 300 
major video program distributors 
and retailers. addresses and phone 
- embers Price 56 95 

ORDER BOTH NOW -SAVE 19% 
'THE VIDEO SOURCE BOOK and 

THE VIDEO PROGRAMS INDEX 
for 52295 Jotter empires 12/31/791 

Auotirauoró of 

The IiattloaaI 
Video Clwlrtyltotse. Inc. 

Fo Eton 3. Dept 098Q Syosset. N Y t 1791 

516/364-3686 

t 

I__Gpee re The Vtt form . WPM 9: 
_tap6tltl..V1410qena-Y.. wti, 
.-ieoviwin iuss 

PIP Sute rei.oerec ace .ppw.er to 
- Crerl ereyirC .. M me iv tre tatar 

I N.ee - 
IIPAPAW p 

eóerrNarrrw.i-.r,lirbrnrio- _-- 
I ne Nut vasw cs.rwyww.. P.c. 

P a Bw 3 O.Pr f9(iB sryo rprY- I91 - - - - J - - - - 

.ni in NM.; the co 
luerience of ollcring tuoothlu %oleo 
programs to retailers Limits etn. 
pliasued ho stew that the record 
store is the backbone of the ro :ukct 
rng effort. and as the place where 
busing decisions are 11111de, Is the 
ideal place to stimulate sales 
through video, au well as acquaint 
the consumer with the new medium 
of video. 

According to Landry. about 
50 00 is required as Investment M 
the store owner, and this investment 
becomes a liability if the store is not 
regularly. serviced with new tapes 

Jun Barone ofShow7lmcdiscussed 
his company's development of a 

videodisk jukebox now nearing the 
test market stage. As l'or its role in 

the established record Industry, Ba- 
rone voiced his desire to "create a 

marriage with the technology and 
the talent." 

Levine concentrated his remarks 
on the projection of the appropnatc 
image for the artst, and the role that 
video should play in complementing 
the image-building process. He 
slipped in a plug for in -house pro- 
duction with the statement that. in 
this way. the flow of dialog Is daily 
and direct." 

OlTering the success of CBS' Meat 
Loaf video productions as an ex- 
ample of sales eft-ccuvenes , Levine 
credited the distribution of the tape 
in Europe with breaking the artist 
there, sending the LP to No. I in the 
U.K. and stimulating reported sales 
of 500,000 units an the small Holland 
market. 

He warned against the dangers of 
poor productions, stating, "A medi- 
oar film will probably do the artist 
damage When you've finally com- 
mitted your artists' image to the total 
package. you've got to be right" 

Van der Velden, drawing on his 

expeneoce as home video coordina- 
tor of Casablanca. focused on the 
eventual move of record companies 
into the home video market, and of- 
fered suggestions as to how a com- 

Legal Jungle 
e .winued /runt page ay. 

mg GEMA. described by the panel as 

the most solid and aggressive pub- 
lisher group globally. said the Ger- 
man group continues to back a gov- 
ernmental tat of 55. 57 and $8.50 on 
30. 60 and 90 -minute video reels. 

Two lawsuits. attacking the national 
ruling. are pending. he added. 

Berman, in winding up the ses. 

soon, described U.S publishers as 

"wallflowers:" waiting to be asked 
for a rate 10 use music on a/v soft- 
ware. French publishers have just 
notified the Fox office of a 69 to 
12% rate on video software, Berman 
said. He said he would welcome 
requests for rates from video users. 

Studio A/V Marriage 
t r.nunurd loom pul,r 'J 

on situation;' noted Steinberg in 
talking about how International Al- 
liance technicians. assist Record 
Plant personnel on location shoots 

Moderator Lola Scobey. Wish- 
bone Studios vice president and 
pnnopal in a new Flying Colon 
video production company in 
Muscle Shoals, said there was great 
concern over how to visually dress 
up a music program. "Phony video 
effects create false impressions," she 
said. "But an artist profile or a docu- 
mentary can do the job. Promo tapes 
won't be shown on U.S. network 
television, she said. hut they will cer- 

have other purposes. 

trans should plclr,uc ,Intl rear or for 
that eventual nine 

Ile tired oft u series of questions 
lur consideration: "What about 
hoiliC video as a IICw iurn1'm Ilier 
pnsiucl" Asa new production con- 
cept' As a new distribution cncept.' 
Arc there :my markets out there that 
are virtually untouched by the cur 
rent forms of Mass entertainment! 

"1)o we have people in our cum - 
panics gearing their entire thought 
process toward home video? Do we 
have our legal departments geared 

to think about vidcogram rights in 
new contracts'! llare we any specu- 
lations on marketing principles' Is 

there research, information eval- 
uation and the use of such informa- 
tion as guidelines for the entire 
home video production process ?" 

Van der Widen offered a series of 
actions the potential program pro- 
ducer should take to move inks the 
home video field. which included 
evaluauon of the company's current 
production, the company's current 
market, gathenng consumer sugges- 

tions from that market. gearing pro- 
motional productions towards fu- 
ture commercial use. and as a bonus 
suggestion that dress applause and 
laughter from the audience, "Please 
spend some time trying to educate 
your superiors on what home video 
u all about." 

The question and answer period 
which followed centered around the 
controversy over In -store video's 
usefulness, growing heated when 
RCA's Kahn stated that the industry 
"doesn't need another firm to tell us 

whether or not our records are sell- 
ing in the stores" 

PromoVision's Landry fired back 
that his company had not only pro- 
grammed and monitored such RCA 
artists as David Bowie and Robert 
Gordon, "but I did them better than 
RCA." 

Quened as to budget limitations 
and whether or not RCA would 
eventually use more outside produc- 
ers. Kahn replied, "I look forward to 
the opportunity, when we as a com- 
pany can afford it, to use more out- 
side producers" He added that the 
label's major artists, such as Bowie, 
Dolly Parton and John Denver, are 
produced by outside companies. 
"Don't panic," he reassured the in- 
dependent producers in the au- 
dience. "Things will get better." 

Creative Input 
Continued from page s. 

manufacturer on a non -exclusive 
basis. 

"1 expect to see two district budg- 
ets, In recording contracts," he con- 
tinued. "One for the audio version of 
the LP and one for the video. Each 
will be recoupable against its own 
sales." 

Audience member W.L "Pim" 
Zalsman, head of Polygram video, 

noted record companies can not only 
be thought of as banks in terms of 
lending funds to producers. 

For the video disk to succeed, 
Nesmith feels the work has to he 

something the consumer will want to 

view repeatedly and it must have 
personalty. "People enjoy looking at 

people." he said. "A video record 
provides an intimacy with stars. A 
lot of current stars won't make the 
cut and they'll go the way of the si- 

lent screen stars." 

Lastly, he felt that video records 
will do best when dealing with up- 
beat topics. "It should stay away 
from the dark and oppressive," he 

sta ted. CARY DARLING 

How to get 
your MV IS tapes 

duplicated 
professionally. 

There's one sure way of getting professional 
quality VHS dupes and transfers: make sure 
they're made on professional VHS duplica- 
tion equipment. And that's as easy as 
contacting one of the professional duplica- 
tion centers shown below. They'll transfer 
and duplicate your film and tape to VHS on 
Panasonic professional duplication equip- 
ment. So whether you want dupes for home, 
educational or industrial use, send your VHS 
tapes to one of the professional duplication 
centers recommended by Panasonic. 

East: 
Magno Sound, Inc. 

212 West 48th Street 
New York, New York 10036 

(212) 757 -8855 

S/T Videocassette Duplicating Corporation 
500 Willow Tree Road 

Leonia, New Jersey 07605 
(201) 947-6450 

Video Software & Production Center, Inc. 
380 Walnut Street 

Yonkers, New York 10701 
(914) 423 -4400 

Midwest: 
Bell & Howell -Video Systems 

720 Landwehr Road 
Northbrook, Illinois 60062 

(312) 291-1150 

Columbia Pictures Videocassette Services 
1501 Landmeier Road 

Elk Grove Village, Illinois 60007 
(312) 640-2350 

Magnetic Video Corporation 
23689 Industrial Park Drive 

Farmington Hills. Michigan 48024 
(313) 477-6066 

Teletronics Video Services, Inc. 
2440 South Wolf Road 

Des Plaines, Illinois 60018 
(312) 298 -7700 

West: 
U.S. Video 

1136 North Highland Avenue 
Hollywood, California 90038 

(213) 464-7579 

Panasonic . 
just slightly ahead of our time 
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Video Music Conference 
Demos & Presentations Exciting 

Continued from page SJ mostly $24.95 with several classical 
pass cassettes' searching capabilities, programs $29.95). 
displayed speed control. frame free- The disks were freely handled, 
zing and 14 frame access controls. sparing no fingerprints, to show how 

MCA DiscoVision disks, still the their plastic coaling protects the ac- 
only disks available. play 30 minutes tuai laser -scanned recording surface 
per side, and the still rare extended and guards against scratches and 
play disks show 60 minutes per side pits. 
of visual /audio entertainment. Sony video products vice presi- 
Though the longer versions boast dent Phil Stack demonstrated the 
fewer frame access functions. the high speed picture search ability of 
disks belong in the same price the SLO -323 institutional Relamas 
ranges, Magnavision national sales half -inch VTR during that corn - 
manager Ron Hill explained, $5.95 pany's studio workshop. 
to $24.95 depending on subject mat- Thanks to the installation of the 
ter (the movie music soundtracks are Beta -Scan searching access control- 

1) Electro Sound OCV 
all -new 
quality 
control 
reproducer 
Tne Indispensable machine to 
iudio-test pre -recorded tapes 
before loading,and to align and 
maintain any duplicating system 

Distributed in the U S ` 
and worldwide by 7,' 

.! AYEHV C. a MI. AME.c.t!i 
"OW PO n.19 ImOHE 112!'i0.'41To 

.Wlouwnc TELEx,2 6et19 

. ,.[n Ocrlces 
Vu,G 11pNrIlOHG ME.Ilcocln 
REMIESEInATIVE,. n,r10UGHpV1 TC MbNLO 

high output levels 

Single and bated 

assembled 
components for 
cassettes 

*air pads and 
anliIrichon IinGT., 
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lers, a particular frame was found 
while the operator scanned distor- 
tionlcss pictures at speeds ranging 
up to 15 tintes normal in the forward 
mode. 

Much of the attention seemed to 
gravitate in this corner of the work- 
shop as Bob Mueller explained the 
optional programmable access con- 
trollers, which provide for locating 
and repeating plays of recorded 
clips anywhere on the tape in se- 
quence of up to eight segments. 

Also shown was a timed feature 
that allows for programming of dif- 
ferent clips that can be automati- 
cally played at any designated time. 

In the Music Image demonstra- 
tion, Ron Hays used a Sony large - 
screen projection system to show 
portions of his The Prelude And 
Love Death." commissioned by 
Leonard Bernstein, and visuals he 
created for Zubin Mehta's "Star 
Wars,' 

In another sequence. Hays mixed 
well known art from Michelangelo 
to Dali with current pop art and geo- 
metrical design. 

He said he is designing visual fare 
for a 50 -foot screen to be used in the 
Palace, a disco showplace opening 
early in 1980 in central Hollywood. 
He will produce five more musical/ 
visual shows next summer in Japan. 
he added. 

Metavision uses different techni- 
cal media, ranging from the multi- 
media projector through video and 
film. Using a Bell & Howell airline 
projector system the firm showed 
visuals produced on a "51,100 home 
computer." 

An interesting film, showing the 
evolution of the recent "Always 
Elvis," multi-media feature con- 
ceived for Col. Tom Parker and 
Jerry Weintraub, was enhanced by 
miniature stage layout. an integral 
part of the demonstration. 

A mockup cabinet of plywood 
and metal strips housed the General 
Corp. of Japan videodisk jukebox 
prototype, with a custom cabinet 
and futuristic 25- inch -diagonal 
viewing screen (Billboard, Nov. 10. 
1979, photo) to be used by U.S. /Ca- 
nadian distributor Show -Time, Sys- 
tems International for extensive on- 
site tests through early 1980. presi- 
dent Joe Barone noted. 

The 50 -disk changer for the flex- 
ible 8- inch -diameter, 10- minute 
videodisks performed admirably 
with maximum changeover time of 
about 12 seconds. Used mostly were 
promotional artist videotapes bor- 
rowed from major labels like A &M, 
Warner Bros., Chrysalis and others 
by MV Productions. the software 
side of the venture headed by former 

Retailer /One -Stop Experience 
Continued f'sin page 53 

Thorne stated that his basic demo- 
graphics were already older since 
Sam Goody is into hardgoods and 
software in both audio and video. 

The panel agreed that while the 
number of machines on the market 
was still small, co-op advertising 
dollars would not be forthcoming. 
Hartstone stated that, "In the ab- 
sence of vendor funds, we're reach- 
ing out to the consumers." He 
showed a full page ad in the L.A. 
Times which his chain had run, of- 
fering a $10 discount on prerecorded 
video product and also offering a 

$9.95 cartoon cassette, which he 
claimed quadrupled sales. 

As to the kinds of programming 
currently selling. all agreed that cur- 
rent feature films were hot now, but 
Berens stated that lower priced kid- 
die and educational product would 
be important. Thorne brought gen- 
eral agreement with his statement 
that "exclusive creative product 
made for retail distribution, not 
available on Iv. cable or anywhere 
else," is where it should be at. He of- 
fered encouragement to progra m- 
mers with_ the statement. "We can 
provide the profits to make it worth- 
while." 

Mall restrictions on the sale of c- 
rated fare were discussed, with Hart - 
stone revealing that in a recent lease 

agreement. x -rated product was spe- 
cifically restricted, and recent PTA 
attacks were causing them to with- 
draw n -rated product from at least 
one mall location. 

The panelists discussed their vary- 
ing display and security method- 
ology, Berens opting for open dis- 
play and "keeping our eyes open" 

security. 
Gimbel stated they were design- 

ing several cases, keeping the graph- 
ics visible whenever possible. and 
adding: "In all cases, when open, 
you sell more. It's just a question of 
how much you want to risk." 

Hartstone said that video was 

jazz musicians Johnny Holiday and 
Jack Millman. 

A number of innovative visuals 
were included in the demos, such as 

a Chaka Khan tape with the song- 
stress garbed in five different cos- 
tumes. with the five figures synchro- 
nized doing the same number. 
Holiday and Millman acknowledge 
their main job is convincing both the 
labels and artists that the machine 
can be both a promotional and sales 
vehicle in record stores and major 
high -traffic outlets. 

SHAWN HANLEY & 
JOHN SIPPEI. 

treated Just like 8 -uack and audio 
cassette product in his stores, and 
that in fact the decline 018-track was 
"fitting nicely with the video in- 
crease." 

During the question and answer 
period, the panelists all agreed that 
customers are interested in the avail- 
ability of music video programming, 
often in response to the showing of 
promotional tapes. but that at this 
point the lack of available product is 

frustrating. 
As to a query about the impact of 

videotape piracy. all echoed the be. 
lief that anyone coming up with a 

cure "could be the richest person in 
the world," SUSAN PETERSON 

Video Compatibility? 
Continued front puce 49 

The BSF LVR, to be manufac- 
tured in the U.S. fora mid -1980 de- 
but, is the lightest portable player at 
I I pounds, with stereo /hi fi capabil- 
ity. The three -hour cassette records 
72 tracks longitudinally. one every 
21/t minutes, with the capability fot 
high -speed duplications of the entire 
program in that time frame. while 
both existing Beta and VHS offer 
only real -time duping. 

Replace your 
phonograph 
needle 

before 
you have to 
replace your 
records! 
Over 1,000 types of needles 
in stock. Send for our new 
catalog for all your needles 
cassettes. record care. tape 
accessories. blank tapes 
and audio cables 

Duotone. 
P.O. Box 1168 

South Miami, Florida 33143 
in Canada - Will Farrow Ass. Ltd 

ABERDEEN PRODUCTIONS 
CONGRATULATES 

BILLBOARD NEWSPAPER 
for its 1st Annual Video Music Conference 

Video Division 
Sunset -Gower Studios 

1438 N. Gower St. 
Hollywood, CA 90028 

(213) 462 -2263 
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Tope /Audio /Video 
-Preregistration Boost For Vegas Winter CES Outlook 

l rtliniri a from i aga a 

Fishers kicks oil with a m.okct .mal - 
ysts session featuring Ras Boggs, 
Venture DesAapmenl, "Consumers 
And Components:" Al Ltscnprcis. 
Newspaper Advertising Bureau, 
"Women In The 80s," and Fred 
Richards, lime. "The Dynamos, Of 
Audio Software " 

Follow up panel presentation. 
malerated h Dock Ek tract CPS 
Publishing. has Sol Ashken.sri. 
Soundesign. compact stereo. Hans 
Elias, US JVC Corp, asmponents. 
Gene LaBne. Mandl. blank tape. 
and CJ. "Red" Gents. Panasonic. 
aursyasund 

Audio "How To Sell M Retail' 
seminar that afternoon. chatted h 
Chuck Wales. HIED. will hase %like 
Jane .Appleiree Stereo. De halts. 
III , on audw smponcnts, and Andy 
Swenson. Auto Radio Station. 
Madison. Wis.. autossound 

A spawl retail audio vlan tra,n- 
one workshop TuesJay morning. 
Wcsaxxed b the Electronic, Rcpre- 
srnuu%cs .Assn and an ens-sweat,. 
sucre sful prestntrtr<m in Wa.h- 
inpon earlier this scar. will main 
rum Jack Berman and Sam Thomp 

'Paper' Tape Box 

For Styrene? 
. 

.pmt nra.huoc. auto assertion of the 
ssactic into the box. auto dosing of 
the hinged .oser and shnnk-w rap 
on a topcoat Scandia unit 

roi Equipment oust is estimated hs 

Champion ai about S225.000 for the 
tnplc -bud former. outfeedL con- 
% erne. loading system into the album 
and dosing section to fold the aver 
al the base. 

Based on volume of 5 to 15 million 
ants a sear. cost savings is :I1,0111 

two orna pur unit. he claims, or 
$4250 per thousand kenos 562.50 
tw the Norckv biro A halle list 
arithmetic indicates the equipment 
awW be paid for on less than a scar. 
amammg one µau starling from 
scratch. 

As one major duplicator points 
oat. howcscr. his own recent up. 
Fading 'molted the irnaiment of 
SI1O -000 In new automatic cassette 
packaging equipment. with a deprc- 
aatioo life of 10 son or more 

Rocoforte o looking long -arm. 
and indicates that of the OPEC 
crunch continue+ and the price of all 
petroleum- rested products nea- 

p lath more rapidly. the avatlabihis of 
the styrene as some point in the not- 
(Infant future may be critical 

Reacuon from those seeing the 
unit and getting the pitch is guarded. 
with neither John Savoldo at RCA 
Records nor Tony Coilica at CBS 
Records was willing to comment 
Although RCA abandoned a much 
cheaper paperboard hoot for cas- 
settes several years ago, a spokesman 
says there u no Interest on the new 
package now CBS had considered 
the cartier Champion package, hut 
has no comment at this time on the 
new version. 

In the blank area. Paul Miller. 
Maxell advenisingrproduct man- 
agement director. believes the pack 
has Interesting possibilities. with 
strong potential at the present tame 
in the educational and industrial 
mart. and for the new videocassettes 
as an attractive library-type slipcase 

"As far as Maxell's high -end pre- 
mium audio cassette market is con 
cemed. the consumer is very insist- 
ent on that Norelco boa," he 

believes. 
His feelings are echoed by John 

Dale. vice p 

on/inner/ on page 60) 

+on In sew Nays I Mon: 
Sales Of Audio Components' Sit 
seminars oolong this theme are 
planned tar Isig1) 

The new Thu-minute documen- 

Iais tam Ills I ink Ikiwes t t -, 

Electronics," previewed in October 
arti) featuring Eugene Fiwlor, Stevie 
Wonder, Kenny Rogers and Lorin 
Minireh among others. will have 

..p11.11 . . H . . , r . 1 1 () II.r11111 Wut).0 with('ESshowmanage- 
Center It also will be seen ou dosed ment for the first hoe is the I-rank 
circus user the (1.5 -'I V "network," Barth Agency. focusing on outside 
again being handled by Vince Testa. public relations and press ca,rdina 
publisher of Modern Recotdlnit non 

JBL. WHEN EXCELLENCE COUNTS. 
t 'ht uuet er and a herever excellence in 
.outt(I is essential. Jlil.s are essential. 

No other speaker is gad enough for 
top recording pntfessiontals. performing 
musicians un tour and asterism s% hi, listens 
for a living. 

Bea-Rise no other speaker is created 
with JBI:s a,mbinaliou of advanced 
design. high- techndogy aimputer and 
laser research. extensive listening tests 
and quality of craftsmanship. 

And nuoothe rspeakerhas the benefit 
of JüLs history of over three decades of 
experience in pmfessiomal sound. 

The JBI. heritage of excellence and 
reliability cm be found in a aide vatiety 

of applicatios,ls. 
At uuldiilrr concerts r:mging (min 

rock tot Beethoven. thl lusands of listener 
can hear the artists clearly ... thanks 
to J Mil s. 

In recording studio_., you'll find tea re 
J1.11 ..s than any other monitor. In fact, most 
major albums are mixed or mastered on 
JIiLs. according to a recent Recording 
Institute of America survey. 

Under the lights at distils around the 
world. more dancers are moving to 
JBIs ... by far the leading disci, speakers 
(Billboard's Intematitimat Doss,, source. 
brrrkl, 

Night club pc-dinners rely on JIM:, 

- .L 

new Cibiti el Senes loudspeakers -the 
first J Iil.s made especially for club 
musicians. 

Theater miters who want their 
audiences to experience today's great 
new multiple sound tracks are installing 
J BI.s. 

And serious musician/songwriters 
whir rely ion home recording are (ollrtwing 
the lead of the big recording studios: 
They're turning to J IiLs. 

l herever excellence belongs. you'll 
find JRL. 

James B. Lansing Sound. Inc.. 
8510 Balbora Boulevard. Northridge. 

91341i. 

FIRST WITH THE PROS. ire 
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60 Tope /Audio /Video 

Video Takes 
Orange Coast Video provided 

mobile videotape facilities to Kirsh- 
ner Productions for segments of Don 
Kirshner's "Rock Conch" on Mon- 
day (26) and Tuesday (27). Orange 

Coast Video's 40 -foot mobile pro- 
duction unit provided live cameras 
for the location taping at Vidco Cas- 
sette Industries in Hollywood. 
Recording artists included Bob Mar- 

ley & the Wailers, Peaches & Herb, 
the Oak Ridge Boys and Chic. 

t r a 

From Nov. 12 through next Jan 
15. a joint Time -Life Video Club and 

3M Magnetic Audio /Video Products 
promotion will offer a free 515 club 
membership to buyers of three 
Scotch Beta or VHS cassettes from 
participating retailers. and an option 

Make a 
BIG Impression at CES 
CES Issue Date: 
January 5, 1980 

At this winter's Consumer 
Electronic Show in Las Vegas 
your advertising message in 
Billboard's expanded CES 
Section will be the best bet in 
town. For sure. everyone who 
trades in the vast Tape /Audio/ 
Video marketplace will be there. 
With Billboard's bonus distribution, your mar- 
keting message will be seen by reps, retailers, 
distributors - whether they're making the 
rounds on the convention floor or catching up to 
the action in their hotel rooms. 

Billboard reports on the happenings in the 
Tape /Audio /Video marketplace on a weekly 
basis. and is not cluttered with reports on cal- 
culators. quartz watches and television sets. 
Our editorial staff gets the news first -hand on a 
worldwide basis. and the influential buyers both 

Advertising Deadline: 
December 14, 1979 

at retail and wholesale can 
learn what's new in the market- 

place immediately. Your Billboard ad 
will triple your impact in an arena of 
merchandisers clamoring for attention. 

With editorial penetration that's re- 
spected in every area of Tape /Audio/ 

Video, your advertising message in 
Billboard's CES Show issue will add strength to 
your overall campaign throughout the year. 

In Las Vegas this January. don't gamble 
with your marketing story. In an industry where 
new innovations take place weekly, Billboard is 
the only trade (business) publication on a 
weekly basis, that can get your message to the 
entire industry. Large or small. make an impres- 
sion with the real decision makers. A big one. 
Contact your Billboard Advertising Representa- 
tive today. 

Billboard® 
The Weekly Authority in Tape:Audio,Video Coverage. 

fur a o-fo pro- 

gram butwy, saor 

-on 

up 
Time 

to 55-Li0. Dre ealen 
are eligible for triple co -op ad allow- 

ance on all half -inch tapes received 

into stock from Oct. I through Jan. 

15, with a sweepstakes open to retail 

store sales reps who sign new club 
members. 3M also is shipping the 

long- awaited L -750 Beta cassette, 

offering 41/2 hours of recording on 

the new Beta III decks. at $20.95 sug. 

gelled list. 

* t 

John Scher's Monarch Entertain- 
ment Bureau's video department 
taped Island's Robert Palmer at the 
Capitol Theatre. Passaic. N.J., last 

month as the first "shoot" under a 

new agreement with Warner Amex 
Cablevision for international broad- I 
casts via satellite relay.... RCA au. 
dio /visual production manager 
Steve Kahn taped Solar Records 
group Shatamar recently at the 
Video Center in Hollywood for tv . 
spots and in -store play to back the 

RCA -distributed album "Big Fun." 

STEPHEN TRAIMAN 

`Paper' Tape Box 
Continued from page 59 

manager of Fuji's magnetic tape di- 
vision. "I feel with the Fuji product 
our primarily premium cassette user 

would prefer to have a plastic box at 

this time or in the foreseeable fu- 
ture." 

But Dale has sent samples of the y 
Champion album to Fuji's technical 
people at the factory in Japan for 
full evaluation. without any specific 
recommendations or suggestions. "It 
might be more applicable now to 

promotional product but the key 

question is the durability factor," he 

says. 

Maxell's Miller also questions the 

durability, with the result that he 

doesn't see it as a 100% replacement 
"It's probably the best alternative 
we've seen Iodate. and OPEC could 
make the situation more attractive in 

a year or two." he emphasizes. 

Roccaforte isn't posing the new al- 

bum as a cure-all, but only as one 

possible approach to the styrene 
crunch. He's encouraged by initial 
response, and expects more critical 
testing of durability and other fac- 

tors such as adapting of existing 
packaging equipment in the coming 
tear. 

Video Rights 
Continued from page 45 

Hunnings of the European Law 
Center, who said the present ragbag 

of outdated copyright law needed 

urgently to be replaced. Without a 

new and universal approach. no so- 

lution to today's copyright problems 
was possible, he believes. 

Nord Media analysis of attend- 
ance at this wide -ranging and 
worthwhile event showed tv com- 

panies accounting for 22% of attend- 
ees, film companies for 1 I% and the 

music industry for another 11%. 

Delegates from Colombia, Hong 
Kong, Japan, Australia and French- 
speaking Canada were among the 

overseas minority. 

Allison Relocates 
NEW YORK- Allison Audio 

Products has relocated its Manhat- 
tan solos office to 36 W. 44 St., zip 

oncts 44 -2270. 
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Billboard BJlboard SPECIAL SURVEY Foi Week Ending 12;15/79 
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These an best selling rdeocassetln comprkd loom retail saki, 
roluding rekaus m both Beta t VHS formats. 

Tint 
Copynghl Owner, Drntrrbutor, Catalog Number 

THE GODFATHER 
Paramount Pictures folumat 0011 

SATURDAY NIGHT FEVER 

Paramount Pictures Fotomat 11-0003 PG!022S 

BUTCH CASSIDY AND THE SUNDANCE KID 

20th Century Fur. Films, Magnetic Video Cl 1061 

MAKH 
20th Century for Films. Magnetic Video CL 1038 

THE SOUND OF MUSIC 
20th Century Fos Films. Magnetic Video CL 1051 

GODFATHER. O 

Paramount Pictures, Fotomat. 0013 

THE AFRICAN QUEEN 

Viacom International Magnetic Video Cl 2025 

LOOKING FOR MR. G0008AR 
Paramount Pictures Fotomat 0083 

FLESH GORDON 

Graffiti Productions, Meda. 0502 

WILD GEESE 

Allied ktests Industries Inc /United Artists Corp Allied Artists 
Video 01011 

PATTON 
20th Century For Firms, Magnetic Video. CL 1005 

THE LONGEST YARD 

long Road Productions. Fotomat, 0037 

THE MAKING OF STAR WARS 

20th Century For Films Magnetic Video, CL 1052 

THE POSEIDON ADVENTURE 
20th Century For Films Magnetic Video. Cl 1058 

THE ADVENTURES OF SHERLOCK HOLMES' SMARTER BROTHER 

20th Century For Films Magnetic Video. Cl 1063 

THE FRENCH CONNECTION 
20th Century For Films Magnetic Video CL 1009 

CARNAL KNOWLEDGE 
Arco Embassy Pictures Magnetic Video. Cl 40003 

HAROLD L MAUDE 
Paramount Pictures Fotomat 0075 

THE TEN COMMANDMENTS 
Paramount Pictures Fotomat, 0069 

3 DAYS OF THE CONDOR 
Dino De Laurent s. Fotomat, 0093 

CHINATOWN 
long Road Productions. Fotomat 0077 

SAILOR WHO FELL FROM GRACE WITH THE SEA 

Arco Embassy Pictures, Magnetic Video. C4012 
THE GRADUATE 
Arco Embassy Pictures, Magnetic Video, CL 4006 

MURDER ON THE ORIENT EXPRESS 

EMI Film Distributors, Lld Fotomat. 0097 

TOM! TORA! TORA 

20th Century For Films, Magnetic Video, CL.1017 

ADVENTURES OF 2000 
Allied Pictures, Allied 03027 

WAR OF THE WORLDS 

Paramount Pictures. Fotomat 0053 

HELLO DOLLY 

20th Century For Films. Magnetic Video. CL 1001 

EL CID 
Samuel Bronstein V C I Ihe Source, 5001 

ROMEO AND JULIET 
Paramount Pictures, Fotomat, 0057 

GROOVE TUBE 

Levitt Pickman. Meda, M101 

DARLING 
Arco Embassy Pictures. Magnetic Video CL 4032 

PAPILLON 
Allied Artists Industries Inc /United Artists Corp Allied Artists 
Video 01001 

THE KING AND I 

20th Century Fox Films Magnetic Video, CL 1004 

TOWERING INFERNO 
20th Century For Films, Magnetic Video. CL.1071 

PRETTY BABY 

Paramount Pictures, Fotomat 0015 

FANTASTIC VOYAGE 

20th Century fox Films, Magnetic Video, CL 1002 

LOVE STORY 

Paramount Pictures, Fotomat, 0059 

ICING KONG (1977) 
Dino De laurentis, Fotomat, 0019 

NIGHT OF THE LIVING DEAD 

-fu011C-DOtIdIn. Meted, Mtn- 

Sound business 
OPERATED BY FORMER BEATLES PRODUCER 

Ultimate `Total Environmental' 
Complex May Be In Caribbean 

C inntuued/wrn pair J7 

director and electronics /acousuc 
wizard. as well as AIR engtneel 
Geoff Fmenck, who has worked 
with Martin for a scar, helped wall 
design and equipment selection 

The interior dimensions are 40 
feet by 30 feet for the studio with the 
control room 28 feet by 24 feet. 
There's also a small overdub/vocal 
room as well as a piano trap A win- 
dow in the control room faces 
toward. Iles Bay and the Canhhean 
Sea with a shade for those producers 
and artists who like subdued light. 
ing. 

"But I've always liked Jas light in 
the control.' sass Martin. 

The studio is connected to the the 
main two -story villa by a walkway. 
Outside the main villa. again point- 
ing towards the ocean. is a 50 -foot 
swimming pool. Inside on the first 
level is a games room with pool 
table, dart board and ping poni 
table. Upstairs is an open air dining 
area that can sit nearly 30 persons 
Adjacent to that is a full kitchen area 
while a spacious lounge is adjacent 
to that. The lounge area contains a 

high -end hi fi component system as 
well as television and a videocassette 
recorder. 

Connected to the main lounge is a 

wing containing offices and living 
areas for the studio manager. chief 
maintenance engineer and tape op- 
erator. Denny Bridges and wife 
Merrill have been managing the stu- 
dio in its first year The facility also 
employs nearly 20 locals for cook- 
ing, housekeeping and gardening 
chores. 

The cost of the studio on a weckls 
basis is 516.000. a raft Martin be- 
lieves can hold throughout 1980. 
That rate includes accommodation 
for up to IO persons in villas near the 
studio. Martin believes is not a 

good idea to have living quarters 
right next to the studio in order to 
give clients a "psychological dis- 
tance** between their work and liv- 
ing environment. 

The rate encompasses transport 
for clients, both to and from the 
Montserrat airport while on the is- 
land. meals at the living villas and 
dinner at the studio villa and use of 
powerboat for swimming and water 
$kung. Tape is extra and air trans - 
port to and from the Caribbean is 
the client's responsibility. 

Bookings are handled primarily 
through AIR Studios London but 
information as well as booking may 
also be obtained through Chrysalis 

saltcc. ut I.undrio, New SurA and 
1 its Angeles 

Clients are encouraged. adds 
Martin, tu have as much contact 
with AIR Montserrat before coming. 
in order loir the studio to have what- 
ever entra equipment tir special 
needs on hand for their duration. 

On Jan. I, 1980. AIR Montserrat 
also hopes to have r recently pur- 
chased, former Caribbean five -acre 
hotel. Olverston House. ready for 
client use 

We have quite a bit of outboard 

ct, want efficient') it w0l and 
would prefer to have business turn- 
ing over. And I think most albums 
can be completed in three weeks to a 

month anyway." 
Martin adds that he may add a 

second room next year as a mixdown 
suite. and if so, it would have differ. 
cnt equipment just to give clients va- 
riety A plane purchase is also under 
consideration Right now, charters 
arc hired to take clients the 27 -mile. 
I5- minute trip from Antigua to 
Montserrat. 
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Paradise Playback: Producer George Martin, left, listens to a mix in the con m 
trol room of his new vacation recording studio on the West Indies island of m Montserrat in the Caribbean. John Walls, tape operator for AIR Studios en 

Montserrat, observes. 

equipment now." states Martin."but 
its sills to get every new device. My 
reasoning is that every new client 
will want something difTerent. If a 

client wants something special we 
will ruder it in advance." 

On a philosophical level. Martin 
points out, "The whole concept 
makes for peace of mind. I've found 
that groups work faster here than in 
a town studio. It's a paradox almost. 
Most people. when they think of an 
island paradise studio. think 'Oh 
God, the artist will spend all his time 
on the beach. But the contrary is 
true.' 

"People know what they wn do 
here and they are efficient when 
they are in the studio. They might 
spend the morning on thr beach but 
work from two until midnight in the 
studio with an hour off for dinner. In 
fact, most of the groups which have 
been in have under run, not over 
run. Jimmy Buffett, for example. 
finished 'Volcano' a week early. 

"1 also don't think it's a good idea 
for groups to spend. for example, 
half a year here, 1 think studio own- 

Studio Track 
LOS ANGELES -lobe Stewart is wwh rig on 

his upcoming RSO LP at Larrmbee, Jan Nihon 

engineering with Larry Gresnntdn engineering 
Also there, Fred Mollie producing Blahs Tosti loi 
RCA, Bob Edwards engmeenng, Linda Corbin as 

listing 
Nuareth dome final mires for ACM al Claw 

okee Recording Shades, 101 Barter producing. 
Bruce Robb engmeermg Also at Cherokee, Fred 

Ablhn miung the Mark Tanner Band Bor Eleklra 

Kith engineer Bob SMpar. 

Mkfud Saimaa engineering Snitch at 

Rondo for Motown Marko Pats produong 

Unger / songwriter Cary English Bor Grind Can 

eon Productions at Studio SS, Raven Royealor- 
den and Bob Burton at the board 

Singer /songwriter Rhena Hughes ncordmg 

at the HR Factory. ti Y for Buddah with pro 

doter Kenny Lehman. tau pianist Monty FA 

arandets rev, I P be!ng recorded al Crileru 

with studio ownei Mach Lmerman handling the 
engineering chores for the Pablo label Attract 
der is producing himself Andy GBb is also back 

in Criteria working on a new RSO LP. Bad Ritti. 
ardson, Albhy Galuten and Barry Grob prndut- 
Ing, Richardson and Dennis Hetrendorter engr 

neeting 

the King Baud flower Hour waking at Seoul 
Sound, N Y with featured guest Robert Palmer, 

Charles Baplon producing, Michael Barry at the 

board At Quadraphonic, Nashville Troy 

Sash tracking artd overdubbing a new tP worn 

Hitmen fhoductions for Elektra. Gall Davies 

recording lo, Warner Bins with Gene Eikbdber. 
get engineering and Davies producing Em. 

mylou Harris finishing tracks with producer 
Brian Ahern, Gene tichetberger engmeermg 
with Jimmy Stood and Willie Walton ?caveat as 

outing, and Nashville's Hitmen Productions 

completing hankie Miller's album toi Chrysalis. 

Eichelberge, handling the board with Walton 

Pevear and Stroud assislrng 

As for the 53- year -old producer. 
himself who helmed all the Beatles ¡a 
studio albums, Martin indicates he. 
wants to continue producing a van. m 
ety of things -- everything from rock F. 

'n' roll to doing movie scores. He in- 
m 

tends devuting more time to AIR o 
Montserrat. He produced UFO 
there and is looking forwardf to the o 
Cheap Trick project. 

"But I'm getting a bit too old." he 

quips, "lu be a rock 'n' roll producer. 
I don't want to become the John 
Wayne of rock 'n' roll record pro- 
ducers" 

He will soon be scoring and writ- 
ing music for the upcoming film 
"Honky Tonk Freeway." Other re- 
cent projects have included a solo 
LP for ex- Procol Herum member 
Gary Brooker. Most of 1978 was 
taken up with the RSO "Sgt. Pep- 
per's Lonely Hearts Club Band" 
soundtrack in Los Angeles. 

24 TRACK 

RECORDING 

TIME 
Introductory Otter 

$4167 per hour for 
block time 

528 -C MCI Console. JH- 
16 MCI 24 Tr. Recorder 
w /Auto Locater 3, Dolby, 
Bösendorfer Grand, EMT, 
AKG, Lexicon, Big Reds, 
Auratones, JBL 4311's, 
4 Racks Special Effects. 

Call Now 

(212) 543 -7778 
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Be at the Palais des Festivals in Cannes (France) 
on January 18th - 24th. 

Even if you are not renting a booth 
you should be present at MIDEM'80. 

Record company executives and music publishers worldwide 
will be meeting in Cannes, 

to prepare for the coming years... 

MIDEM'80 
BERNARD CHEVRY 
Commissaire Général 

Xavier ROY 
International Director 

Christian BOURGUIGNON 
International Sales Executive 

179, avenue Victor -Hugo 
75116 PARIS 

FRANCE 
Tél.: 505.14.03 
Télex : 630.547 MID -ORG 

JACK KESSLER 
U.K. Representative 

International Equipment & 
Services Ltd., 
9, Stafford Street, 
London WIX 3 PE 

Tel. : (01) 499.23.17 
Télex : 

25.230 MVP- TV -MIDEM LDN 

JOHN NATHAN 
U.S.A. Representative 

30, Rockefeller Plaza, 
Suite 4535, 
New York 10020 
Tél. (212) 489.13.60 
Télex 235.309 OVMU 
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Disco 
Funkier, Jazzier Sound Favored By U.K. Kids 

LONDON -The U.K. has this 
year been flooded ss dh disco prod. 
uct to the extent that the inevitable 
backlash has built up wither the 
media 

The kids who make up the disco 
.audience have happily ignored the 
malonty of disco prr'iust released 

here because rt is unsuited to the pre- 
vailing local marketplace, and they 
continue to dance to the funkier and 
jazzier type of music that finds more 
favor in the U K. than the LIS 

Domestically released disco prod- 
uct has found it tougher than ever to 
break as trend- setting diskjockeys 

Pool Members Advised To 
`Clean House' At Conclave 

MIN S11 Changing trends in 
disco music and commerce and the 

e need foe better communication N- 
oreen disco pools and record tahcb 
were key topics at the second annual 
National Record Pool Conference 
held at the Eden Roc Hotel Nov. 25- 
2& 

The meeting drew 50 disco Ws 
from pools throughout the U.S. as 
well as promotion executor. from 
nearly a dozen labels. 

With few exception. label spokes - 
men told the pool members to "clean 
house" and trim their membership 
lips in order to ughten up the cooly 
"give away' of promotional disks. 

The subject of dance -oriented 
rock music was touched on. with 
most pool directors agreeing to in- 
dude requests for new wave and 
daoeeabie rock to labels in response 
to the Deeds of certain clubs in their 
pooh. 

The disk jockeys also voiced con - 
r. can over the sanous disco trade 

chases, which they feel don't reflect a 

wide enough range of cities and 
dohs They would like to sec input 
frota more clubs and spinners and 
they would like to see the charts re- 
flect the trend toward dance music 
of all sorts being programmed. 

Pool directors say they are willing 
to help the chart producers locate 
additional reporter, to broaden the 
scope of the research 

The season on label and pool and 
cutbacks drew the strongest response 
of the four day gathcnng 

In response to the Libels' warning 
to trim pool lists. pool spokcsmcn 
sowed to'eet tough" and weed ,.tit 

Ws from their tanks who weren't 
"earning their records" by properly 
reporting reaction to disks. 

Bo Crane. conference coordinator 
and founder and current head of the 
Florida Record Pool. says his organ- 
ization will be eliminating "about 35 
bad guys' who don't fulfill the re- 
quirements of a professional D1. 

Vince Pellignno of CBS Records 
says Mal some pools arc growing 
rapidly despite prior warnings and 
charged that some pools continued 
to add members just to collect mem- 
bership fees. 

On the subject of record cutbacks, 
Pelligrino says there will he no 
across- the -board cuts. Selectivity 
will be the key. 

"If its a mass appeal record and 
there's no question it will he a smash 
all the record pool members will get 
it," he says "If its questionable. its 
up to the pool directors to gise it to 
the appropnate Dis, the ones who 
get the most exposure" 

Atlantic Records' Larry Yasgar 
says the label will be cutting back 

the number of titles" as well as the 
number of 12 -inch disks aimed at 
the disco trade. 

Prelude Records president Stan 
Hoffman offered the meeting % key- 
note address. in which he pledged 
continuing support of the pool con- 
cept. 

"Prelude has no restrictions on the 
music we put out: he added. Most 
music now happens to be danceable 
The success of Prelude is parch due 
to the fact we release only a few art- 
ists and records each year and work 
them vers hard." 

RODEC 
F,ri;t Europ<: .n 

Audio M.,ng-conotn ?At c. 
for D,acathqun 
* * 7e. * * * 

TRANBTEL-BABIMA Ltd. Hrrnon.tr 301 ,330a2 B-2000 ANTWERPEN 
u 

ra, m 
.. q ,ng".ri gor Impor, 

U.B.A.-Countr,sa of C rI end South Amrlo- 
Aft-teen Btat.a-Nar Et-A ira -Now Zealand 
Batkan Btata-Danmrk-Itly-Oroo-TUrky 

Dili sC os_mp o rtT 

TO THE USA 

DISCO EXPORT DIENST 
EXPORT SERVICE DU DISCO 
We are B''Iain's largest and most 
e,per,enced exporters of 
discotheque equipment We oler 
the biggest range of sound and 
Ionng gear - at super. low, tan 
I -ea E not), Prices Phone our 
EuPOrt 

AND WORLDWIDE 

60 page rllustratt. -tl 
catalog available 

Rogar 5quine, 
EXPORT SERVICE. 
Barnet Trading Estate 
Park Road, Barnet, Heirs Engtarxl 
Toi 01-441 5656 Tcle< 261993 

IlA \tIl tl iti 
:air i. audience tastes with t 

originated soul and punk unpoils. 
the lea adventurous drskjockeys 
have tar contend with conservative 
crowds who only dance to what they 
already know. 

Several record companies who 
service individual diskjockeys rather 
than record pools, have cut hack 
their mailing lima Those DJs who 
have proved themselves capable of 
creating a "buzz" about records. 
usually of the import -oriented vari- 
ety known now as "jau- funk." are 
still being serviced. 

MCA, in particular. has done well 
with this jazz-funk in recent months, 
with the underground popularity of 
the Crusaders building into a top 5 

ha for the I 2-incher "Street Life," 
followed now by Sun Hooper (the 
group's drummer) with "Gordon 

Operators Of 

Mobile Units 

Told To Have 

U.K. Licenses 
Sc rrntururJ ¡nun page r 
such as private homes, farmer. 
barns and other premises where mu. 
steal performances arc not usually 
staged and where the society would 
not normally grant an annual li- 
cense. 

Normal policy has been to require 
a license from the owner of the 
"hall" or the promoter, so that or- 
ganizers of occasional events staged 
by clubs and associations have to 
take out a PRS permit for music on 
premises not normally licensed. 

Says the society: "The cost of ad- 
ministering these has meant the 
charge is higher than it will he under 
the new scheme whereby a disco op- 
erator can hold an annual license to 
cover him for all such perform- 
ances." 

But the new license does not cover 
functions at premises which already 
hold society permits, such as hotels 
or village halls. Cost of the new li- 
cense is roughly $50 a year. As with 
other society licenses, this royalty is 

annually adjusted in relation to the 
retail pnce index and the average 
earnings index. 

Background to the new scheme is 
a lengthy hassle between the Disk 
Jockeys Federation, individual op- 
erators and the society. Some have 
said the Federation should pay a 

special concessionary rate But the 
society says this is impossible. since 
the value of copyright music per- 
formances dues not vary according 
to whether or not the disk jockey is a 

member of a recognized association. 

Then early plans under which the 
society would pay 51 of its disk 
jockey revenue to the Federation in 
return fur which the Federation 
would give the society lists of its 
members were rejected In the Fed- 
eration 

The stuc teas awaits reaction from 
tintatn's U1s. 

"The overall cost of running Pks 
is rough!" l4'P of us total income 
disk jockeys can he assured that a 

substantial part of their royalties, 
which are payable in advance, will 
reach the composers and publishers 
whose music they play," says the 
society. 

Blew" Al Hudson's "You Can Do 
It" went top 20, and Infinity's Spyro 
(iyra "Morning Dance" album and 
single scored in a big way. 

A further example of U.K. taste 
and record company reaction to it is 

evidenced by the popularity of Lon- 
nie Liston Smith, whose U.S.-re- 
leased material goes consistently 
high in the disco airplay charts yet 
remains unreleased by CBS U.K., 
leaving it to RCA to put his 1975 

"Expansions" track on 12 -inch. 
For a disco record to be pro- 

grammed. let alone sell, it is vital 
that it be available in 12 -inch config- 
uration. Only Earth. Wind & Fire, 
the Commodores and, most recently, 
Michael Jackson were able to hit on 
7 -inch alone. 

Phonogram has been the latest 
company to let its U.S. licensors 
know rt can sum up U.K. needs best 
by putting Kool & the Gang's 
"Ladies Night" on 12 -inch in the 
face of evident initial objection, and 
earn a Top 20 hit by way of return. 

"Ladies Night" had benefitied 
from massive exposure at a curiously 
Bntsh phenomenon, the Second 
National Soul Weekender, a Friday - 
through- Sunday house -party for 
5.500 customers held by Showstop- 
per Promotions (Sho-Prol at an out - 

of- season holiday camp in rural 
Norfolk. 

Featuring the region's top import 
diskjockeys, with lots of fancy -dress 
fun and silly games. These week- 
code n, a natural development of the 
established all- daycrs and all- night- 
ers, attract the most fashion -con- 
scious jazz-funk funs and are very 
important in breaking or spreading 
new records and ideas. There are no 
live acts. 

The first Norfolk weekender in 
April resulted in McFadden and 
Whitehead having a top 5 hit and 
the last one helped spread some rock 
dance steps. Unfortunately, al- 
though so much product is geared to 
the rock tempo, the vast majority of 
provincial discogocrs remain una- 
ware of the dance. 

But the rock tempo is ideally 
suited to the way these folks do 
dance. The fast speed that came to 
typify disco in the U.S. and, for a 

while, to the U.K. media, rarely 
caught on in Britain. The only tunes 
faster than 133 beats- per -minute 
were popular with general audiences 
rather than the real disco crowd. 

The current U.S. obsession with 
roller -disco music seems likely to be 
cold -shouldered here too, for similar 
reasons. There are not enough roller 
rinks in existence to support the 
boom that some entrepreneurs are 
willing to happen. 

(Centinued on page 65) 

Design Circuit, Wavelength 
Team For Better Service 

NEW YORK Design Circuii le, 
and Wavelength Inc. are pooling 
their resources and expertise to offer 
a wider range of services to their 
clients. 

Acknowledged as one of the lead- 
ing firms involved in disco design. 
Design Circuit was founded in 1973 
in New York, where it will continue 
to be located. Wavelength. special- 
izing in light and sound installation 
and overall construction, was 
launched in 1972 in Culver City. 
Calif., where it will remain. 

The move is not a merger. both 
firms caution. 

"It's an association in which the 
client will now have a chance to 
have a total job performed under 
one umbrella," says Robert Lob]. 
one of the owners of Design Circuit 
"It will enable us to offer a client the 
benefit, of a turnkey operation." 

"A designer is only as good as the 
people who can produce his work 
and a production specialist is only as 
good as the design he works with," 
adds Brian Edwards of Wavelength 

The two companies will share es 
hibu space at the International En- 
tertainment Exposition Wednesday 
through Saturday 111 -14) in Las 
Vegas. 

Under the direction of Edwards 

..na partner Hect Kronfctd, Wave- 
length's staff of 38 technicians have 
worked on disco installations here 
and abroad, including clubs such as 

Dillon's of Los Angeles. and the As- 
sociated Host and Flanigan's chains. 
Its current project is the Hollywood 
Palace in L.A. 

Lobt and partners Frank Dinges 
and Dante Amgo oversee a staff of 

(Continued on page 64) 

°SLIDES 
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Color 
35MM 
SLIDES 
only 

$79.95! 
An exciting collection 
of optical effects. 
Works in any prolectcr 

VISUAL HORIZONS 
206 Wesitnll Road 
Rochester. NV t4620 
.7161 442-3600 
Catalog St 00 

Money Back Guarantee 

Use nothing but 
thevery best 

OPTIKINETICS 
Disco Lighting Effects 

Now available from dealers worldwide 
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Disco 

Roller Rink Is 

Main Attraction 
Among Danes 

By KNUD ORSIED 

COPENHAGEN -Though chart 
reaction to disco music in Denmark 
is fading a bit, there is still plenty of 
action in this section of the music 
business. 

Not least of the new developments 
is the opening of a massive roller - 
disco hall in the center of Copenha- 
gen. The old Prater. where MOR 
music had been purveyed for some 
30 years. has closed down to give 
way to Mickey 's Dance Hall. Dance 
instructor Mickey Freddie Peterson 
now provides disco action and roller 
skates for hire. 

The disco scene here is inundated 
with U.K. spinners at least 100 con- 
tribute to the overall scene. and 80 
come from Britain. But there is a fair 
argument that the disco scene is be- 
coming overcrowded. Even the 
smallest towns sometimes have two 
halls trying to attract customers. 

Gerry Coard, manager of Europa 
International Dis in the Jutland 
town of Henning, feels too much 
disco action is a hazard. 

"I deal with some 500 discos, some 
of which are open only in the sum- 
mer. But it is difficult enticing Dan- 
ish diskjockeys into this business be- 
cause il is so obviously a specialist 

o market and many fear it will be 

short- lived" 
pAlthough the accent in Danish 
m disco is on international acts. local 

girl trio Love Fever, singer Jannie 
m Hoegh and instrumental group Los 

Valentino do well un disk sales. 

m Live shows are not very important 
in the discotheques here and an 

u early craze for video productions has 
faded. Its all down to the music and 

aire the lights. 

2 Biggest disco attraction of all is 

w Boney M, but following close be- 
hind are Blondie. Abba Donna 

o Summer. Patrick Hernandez. Anita 
Ward, Village People, Lay and 
Clout. and the established Baccara 
duo sull scores strongly. 

Design Circuit 
Continued from page 63 

25 that has designed clubs such as 
Infinity; New York, New York; the 
Copacabana, all located here. as 
well as The Trinity in Cherry Hill, 
N.J., which is billed as the world's 
largest disco in terms of floor space. 
and Hamburg's Trinity disco. Cur- 
rent projects include turninga room 
in one of this city's premier restau- 
rant's into a disco environment. 
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DETROIT 
nm WM 

1 DEPUTY or LOVE -Don .065-IC (12.5555 

t UMAR It OUT- L.uatd -Sots 02.1) 
3 NO MORE TEAMS Po. Is Fans) -Dow 

Summen Balla Stiersand- Gnblenclrtdaumbre 
.12 ,ác51 

4 55000r1(1KMf NI FIRE-Don Hanomo-Coömede 

s GIBT S10P 55a005110 Mr rtNTRo -SN.s .- 
fmt. ILP) 

fi E.NC -aU Fah- Carom- Caublens EV) 
7 DORT LET GO -Ives 11450-Ps5dr 1121x) 
t TEMPEST m0 -a1 outs- Tempest Ins -Mulm (I7 

9 WOO DANCER -Sun Shy -11S0 (12.5 
Is TON Alsun aal TO LO/( W -4HALt H,aa -EmC. 

(12 inch) 

11 TOUCH ME IN ME MOmIIN -Monroe Shaw - 
CoWmbl (12 rech) 

It 00 YOU ono our sou rat -Ruffs 6 rum NM 
)tP) 

17 SMMN W1 IN ME M100Ú -Osso McGrn- 
WernettFRC (12 mcm 

tt BEAT OF nit NIGHT /PUMP R UP- Feier -FEnmm 
(LP/17.xh) 

IS SADNESS IN NT RES/8013 WILL BE sors -noun 
Solen- Earners 01.7 

LOS ANGELES 
tas um 

1 DONT 111 60 -tara: Maris .45h05. I)1nthj 

2 DEPUTY OF LOVE-Don ksssude -ZE (12.001 

7 ME SECOND TIME MOUND -544ms -Bolet (17 
ran) 

4 NO ENE TUNS OsnO b termal -Loon, 
(ummer ..B.S0 Sue.,nd -Casablanca /Cdumb.a 
(12.có) 

5 NIGHT DANtt1 -lean Ste, -RO 02.(10 

6 GA OANCE -Gory Moore- Emrgexl 112mc0 

7 WEAR IT ON- Surgies -Wrote (17reA) 

t NOW HIGH -Schad Oreh -$117ws ILP) 

s wept AND ME MMOIVE -tuam a leso -A19 (LP) 

10 ON 114E RtOM -06em/ Somme -Osattana 117 
,ocre 

11 M6 s N01 -Powle Sunk, -(MI (12 mcb) 

12 WANK* DE YOUR LOPER/SEaY WNCER-Pr.re- 
Werner Ile) 

13 CANT S10P DANCING/IN MI FANTAST- SIheSIr- 
Femme ILP, 

14 =NM -MI rab -Gab ¿a ravbla. 0P) 

15 KEEP ON MAILING ME Mm -unmue DIM )u m: 

MIAMI 
Mn Mea 

1 DEPUTY Of LOVE-Den krnanoa -2E ((2e0 
2 N MOM TEAR 0.0 61s 1s Geeg41-00444 

Summer/Baba Stteaund- Casab5nu/Calumhu 
02 loch) 

7 muse DANCE11 -lean Shy -RSO (12sna) 
/ 0041 NEW N MUSIC -SIM 4sa54nu se/12 

moil 

5 W1 STOP DANONG /IN Y1' FANTASY- SR.r.(e- 
iffn y 1119 

i WW IT OUT- Slerrard -Weher 112.,5) 

7 DANCE YOUR5nLr MID -)W,d 65(4 Pawnor, (12 
meal 

I SADNESS IN MY EYES/801S MU BE SOTS -Duman 
Sestets -Forman 111,171nca, 

9 VE(nIG0/MUuHT MT not -Ou 111.34 feh.bu 
(LP) 

10 IMRM)NT -Sun lare -EkS1u (12,x1) 
11 LOVE MASSAA- Mos.us -PMffde (LP) 

I7 0051 UT GA -run limn- Pe10ot 412 m55) 

It USA EUROPEAN CONNECTION -4N cab -USA 
immesh Wm -MONS 041 

11 DO IOU LOVE W5Á1 YOU Ru -Rotos 0 55.0, -MG 
Fuel 

15 l'AN CAUGHT UP -Inner ide- P.IVde 117wá1 

NEW ORLEANS 
Ina Petel 

1 PUMP R UP/MAT OF ME MIXT- fever -forte:, 
1001/ inch, 

1 f.MC' -a cuts -Gott. -cros),sn It F1 

ROVE WSSAOE- .apte- RelsOe (1% 

4 ME MONO ma AROUND- SN,4mm -Saar (12 

meal 

f 00 MORE (EMS ( Erbaa b taon) -Dome 
Suometteetbri 5Lrersam1- Caran /Ce(umba 

6 INPUT TRIO-aA tub- (.spest 150 -4en5 (LP) 

7 MANNA OE TOU. LOPER/SUs DANCER -Parce - 

Wrnet TIPI 

1 SADNESS IN ME ETES /DOTS WILL SE BOTS -Doon 
inters- Earners OP/12 we) 

9 DEPUTE Of LOVE -Don Mmando -IE (12 mh) 

10 IMLL4T1000 /URLE goy MME- fre00n lames - 
Wrne 11 ,1 

ll STREET TAU -RO5.. (n1 -Muser ((2 n<a1 

12 YR BIG 31101 -5aro4 Orch -Pd,Or (LP) 

13 DANCING ALL OVER ME WOOD -Boa Jones -50.K 
112 rets) 

U 111 P -40 rab -TNP Oren -N4xd ILP) 

15 TIUMG0/NE116H1 MT est -Don Hannan -Bue 55, 
(12,0/ 

NEW YORK 
TIM 1tME 

1 NO sees TUNS aaorp b EaourAl-Dan, 
Sumne2Baeea Suesana-GsablEaa,Cnaunb. 
(12,na) 

! nmGO/ätlW1 MY MIE-Dan Harl.an-Bue 51, 

(12.n1 

3 DEPUTY OF lOVE-Oun Nmaneo-IF (12.xb1 

/ IM CAUGHT UP-inner U,-RduOe 122/17ms1 

5 FFSTIVAI-!fr cub-E054-050 (LP) 

6 WU OM IN ME 14I001E-1r++ Mtrla,n 

7 MGR N OUT- S'.areard Wane .I7 in. 
1 Ill TELL Sou -Sorts Menses -f/tn (12.x0) 

9 I MANNA DE YOU. IOVU /SUY MNCO- Prace- 
wrner OP, 

10 IIIRMONY -Sun Ux -Oektn 11twe61 

II DOG II -Orbo sh Wathoglon -Mula (lF) 

12 tat SECAN nut AROUND- Snaiwr -Soot (12 

rnt191 

to CANT STOP OANG5G,IN MY FAHTA50- 50rat,,- 
Fantasy (LP) 

14 MACE TO toa( MÚ55 -Ste ()2+aq 
15 NLLYM000,WNU amt BOY DLUC- heddse 

Imes -wetter 11., 

PHILADELPHIA 
Tan Neel 

1011 ANLW 14011 SO LOSE Mt Meman -.06 
(12 Inch/ 

2 MUSIC-41 Hasson -MCA 1LP1 

7 ('M CAUGHT UP -Inns. ide- Prelude (12e.) 
4 DO row Lon PMAT YOU MI-Rufus a C51í -MCA 

119, 

5 ME SECOND nut AROUND- SWIm,r -Sus, 112 

u:í3) 

6 1 WT NMI ME 0000E LOOSE- Co.bsOIon -T5 
(12.9h1 

7 STIM16N7 1D ME HCANI /ALL MVO MN -Lome 
Lhote -Era Sri nu ILP) 

1 100 IN)ECsON- Iront -oeStn 112ia4) 

9 BODY LAa6UAGE -Spnxn -Mantic 112.551 

10 BOOT SHINE/SLAP slot- Inpinl (uni -toswl 112 

9951 

11 LUCA DM IN ME MIDDLE-1111W McG,s- 
wamrRFC c12$.0 

12 I MINI YOU EOR MYSEU -Croat Duke -Spa 112 

m3) 

12 NO MON TURS (tot b bette) -Op.ne 
Somme, I Barb. Asea,nd-[sablon.CnuuS- 
1I7n;n1 

14 I'll TELL TOU- Seiko Mendes -UelOb 112 eaS1 

15 WAR IT OUT- Slreard WOrner (It men) 

PHOENIX 
This Neel 

1 NIGHT D*CER -lets 55-no 112we) 

2 LOVE RUS( -Am Mnpel -O(e5. (1215541 

7 LOVE MASSAGE- Muo5w -RMWe 112 woe) 

/ 0007 UT O) -luac Hayes -Potsde (12 n51 

S MEP ON muon Mt 14101-Uspue -DIM ILP 12 

reasa 

6 NO MORE IMPS (Grote b Emse.) -Dama 
SrmmeIBaob, Samosa- Gub4aeCesumbre 

men) 

7 DANCING Au OVER ME NWLO -Bus, Iona -Spr.a 
112.500 

I SADNESS N Ms FnES'IOS PALL BE 1305S -Donon 
Solen torero(0 ,11..anl 

9 NW n OUT- Slaerd -Wooer (12 mete) 

10 CANT STOP DANCING /IN MI FANTASY- SpaMU- 
Yan,n ILP) 

11 BUT Of M[ PS(oRUMP n 11P- Fero -moats 
0,129,01 

12 ME SECOND osa MOUND- SANamar -Saw nt 
,nom 

13 VALUE AND ME (PONY[ -Rager 6 Leos -AW (LPr 

14 ROC. 0- Debaan Wabn(5o -Arad, (LPs12(nS( 

IS ID/OUST-Imo SIman -1140 (OP) 

PITTSBURGH 
nn Weel 

I Mt SECOND nit !MOUND -SAWrw-Solar (12. 
meh) 

: ITEM It OUT-S4rtara-Wame 112191) 

1 OANC1116 PU OI(0 ME WORD-&asa fenL-Spnrg 
12aW 

4 MORDOLAI-latlrra- Sorel Gk 02 nab) 

S LOVE GUN-Ro1 Imes-Mota. 11P,12enn) 

6 DONT lEl GD-(ab( Hayes-PdTda (12.a) 
7 DO 70U LOVE MOT /OU EIL-RuluvOUte-NG 

OP, 

I NO YON( TEARS (Fama b (a1a01-Do10 
Sommer/84M Wesand-Ca+bbnt/CaA.M., 
112rncb) 

9 MADI FOR ME Ieu31EA21-W14te Pepple- 
GMbins 1lP) 

10 WIC RU5u-Mn Mr(rat-Osa (12mc1) 

II BOOT LANGUAGVNM10-$pnnas-44nbc (12.x51 
1I Ms n UMW a Mt e1OR-fewiarATtl 

rLPr It-rnU) 

Il ROUER sane WIE-Pea(nes 6 HeA-PdyOp 112 
mc5, 

la ODUTY OF t/aPE-Don Armando-2t (12an) 

15 VERTIGO/N(fIWT 7R EINE-Om Hr1Na-2n Sa, 
IlP) 

SEATTLE /PORTLAND 
foes MeN 

1 NO YORE MGRS (Gmo 4 (so S( -)shoo 
Su-m5, /Baron S motml ra5491.(a,sm 
rl2rwar 

2 NUN R OUT- -Smprd -Wine 12 a3) 

3 WE1 SET GO -tsar. Hairs -9d7ge 112 ado) 

/ Girt STOP DMONLN n EMIAST-sNerster- 
Meta, 1119 

S NOW NIGH-SOS, Orrh -Sahaur 11t+5tA) 

6 NfFRNO /DEMI 910111A-Tee led Me- Br.Orfs (Si 
12-155) 

7 T H P-10 nb-MP 055 -ksnla 0P) 

t f -NC -.0 rots- Ca(ton- EsaOa.oa ((P) 

9 KIT Or ME IUWT(PSYP n UP- reeer -falul 
Ile 17 meal 

10 I ROM M rWU. LOTFAruon IMAQI -0555- 
1Varner (1 ,1 

11 NOl1IM00D /tort 101 5000- 19m. 
wetner 109 

12 00111 DROP Yl LOVE -Am1a 0m -14 ll4) 
Il STRMtaIT TO ME HEINTA 1 MOT MM -Lome 

Menge- CasOSlaaa (LP) 

LADES NIGHT -Nod 6 T4 Gag -Orlete 02w0) 
anal Of LOVE -Om 1aen0rrdp -21 tlt.al 

14 

15 

SAN FRANCISCO 
710 Pled 

E 03116011E0!d0 n T111-sr. wart-,,- -SU 5p 
112 001 

2 CANT STOP DANCING /1N MT 905t55 -50F0- 
fanryc, 1111 

l DEPUTY a LOVE-Don Anna.-2E 024.00 

/ WEM n Mn -Stoa -Wear 02.na) 

5 00111 NUB SO MR(C- I1M- C400luo (LP( 

6 OW DANCER -)ran Sb, -RS0 117.aÁ) 

7 s0111 (El 60-max Ms -SOSS (12 sot) 

I I Moat WEYE ALONE 1101,41n1 408 one NF 

TO11101101 -Scan Men -TA 112.U) 

9 E.MC -550 mb -Gapo- Caa545A OP) 

10 STN16111 TO THE HEMT/ALL MR NM -Luau 
Ou -gr Camyte rs d% 

11 ,IWF OD THE .10110-Rmde. L Leos -AM ((P) 

12 PUMP R us.eGT or ME NIGHT -Freu -foam 
rlPrlItma 

U THE SECOND TIME b.OUND ;AÑnsr -Sdr 117 

,nU. 

It Dorrt DROP MT LOTE -And, W.-11112 .900 

IS NOW HIM- Salsswl O -t' -Sa!:od (LP, 

MONTREAL 
t5 heel 

I POPE)* DEULHT- ).0m9. Geeg -OUA 

2 NOTI HILL BE KM -Duman Sehen -RCA 

3 LOVE )05)MSCE -fool Page -RCA 

t BOOT LANE -Trent Funl -RIG 

5 MI BREAK-AEI Mrbu -504 

6 LADES NIGHT -so) a Ube Gag 

I NOTE ON UP- Dnonalan -MCA 

1 ROUEN MOW Mtn -PssDs and NM -P055C 

9 MEP ON WA)N6 MC NINN- U4194e -L01 

10 LOVE RUSH -Mn M,pel -OUA 

I1 HANG TED -twin full -LOH 

12 LOVE MACHIN -temps), Ira os.0 

11 SWME/A NONO -0+.,0 bMUnemn -MA 

la HO THE TOAD IheU -5,I leolle0 -1O1 

Is NO1E1-el,.g Lords -POI 

Compiled by telephone from Disco D.J. Top Audience Response Playllsls representing key discotheques 1n The 16 ma or 

U.S Disco Action Markets, plus sales reports from key disco product retailers /o o 
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Disco 

DiscoMix 
B) BARRI LFLWRER 

NEW YORK - the Duconet Programs which 

we made available only to quahhed disco deg 

NYS. discos, mobile discos and radio stations 
have been somewhat controversial Oh some 

times tee that pate of their « eatrrAy is being 

usurped by playing someone else's mires of sev 

eral records Uri the other hand. others reel it 

can be a nighlighr os the evening once Oucunet 
*ten olives material not eel available lo the ar 

erage deelav DOconel's best advantage is the 

remuata of hunted dtishnt and the preyrewrna 

d unreleased new songs that CO be tested In 

the deco mietet 
Scoff Alien s 1 Think Were Atone Now 

backed with WIl You love Me Tomorrow on 

TK had Its break by being lint reposed on Do 

raise, The recce c now being reported Dr dee 

PO Kress the Gantry as well as hitting Brit 

board s Disco chart 
The current release (Volume 3. Program 31 

from Dascoiie cottons stand items oath 
mentor Casco Stan. ketey An. Annl elf N. 
Yak has derelopet a 6 minute remit of No 

Ose Get s The Prue- from Duna Ross current 

Morison LP BY oeterpirasua the material and 

ryaebsgsome d tie seas. he has added new 

SOWitirs to tLb purest 12.mcAa 
From Las Asides, Ells M Motley and Tim 

Ilrp-M bin M tattle& a classic production 
of sic awbtssdrg Sweets soap included we 

Rock Fusion 
In Norwegian 
¡aortal dwv heroes- In fact, none of 
the kcal artists would be atcgonaed 
as strxtls disco. though some enjoy 
fair popularity in dubs. notably 
Jahn Teo cn. the most requested lo- 
af moo. 

On the production side. such in- 
teresting local disco -pop acts as 
Alex- the Jonas Field Band and 
Trued Grandlund have all moved to 
US. or U.K. studios to get the nght 
results. 

Certaines the major Norwegian 
raved companies believe In sus- 
tained action in disco promotional 
or& Ltsbeth Linen- pros and pro- 
nrxiaul chief for CBS. stresses: 
'Onto promotion b soul becuusc of 
the absence of a commercial radio 
and strictly limited coverage on Is 

and radio. where there as one chan- 
nel each on the state -owned NRK 
new ork 

CBS. rn fact runs the biggestdasco 
promotion operation. covering 200 
clubs and DJ. with field promotion 
center or Tnrndhcim. Bergen and 
Susanger Regular (entures are 
promo nights with video- 16 mm. 
1dm clips and compensons offcnng 
poach of albums singles and T- 
shirts. 

Says Larsen. -Tour broke here en- 
tirely through disco action Radio 
support followed much later. Mi- 
chael Jackson is also .erring here 
now. without lelcvuion or radio cov- 
erage.- 

Kjell Vold, product manager al 
Disco A /S, the company licensing 
RCA. Salim!. Hansa and Anola. 
Ulm this view. 'The positive trend 
of disco is creating markets, with In- 
stant Funk. Shalimar and Dynasty 
currently moving.- 

He also quota Euro -disco duo 
Baccara as an example of an ads bro- 
ken in discos. and an example from 
Kati Sorknes. Polygram executive. 
names the Crusaders "Street Life" 
which Lopped the Oslo disco chart 
for eight weeks recently. 

The continuing disco boom has 
prompted substantial outlays of 
money by club busses un improving 
sound and lighting installations. 
Biggest hardware sales go to Cerwin 
Vega and Gauss for speakers. Citro- 
me and Allen & Heath for mixers. 
Teenics for decks and Illu.r in Inter- 
national f , !MITT. 

Roll isco has only just started 

'Slop In The Name 01 Love.' 'Back In My Arms 
Again" and Baby Love TMs Is one at the tied 
medleys put together in some lime Also m 

Eluded e e remit of Cell lieus "Blew My Mind 
from her forthcoming etbum on APA Records 

lohn Maluatao from Dude's West In New lei 

see did a special renie of this lune 

Chao Starr also waded with Conta 001110/1 

on Dance It Greek" by Ekclra Based on au 

theistic rearrangements of Creek lunes these 

narks show potential if they un be lightened 
'nth some unnecessary rails deleted As of tel 
this tune u not twined to a label 

EIMtn has rekased a dynamic 12 inch 331r 
rpm titled Love trisection' by Irussel Pro 

dated by Alan Richardson and Fred Wesley, the 

production contains a leeling of sassiness and 

Dwelt horn introduction lo end A percussion 
break enters midway through the dish for added 
punch and works well with the groups (IA her 

mowing 
How Does 11 leer' is the 12 inch 33's e p m 

release be Hardwick from Chaiot Roads. a lo 

cal label In New Yak Hoed by Tom Savarese at 

5 35 miaules. the disk has a happy and uphlt 
mg feeling The brass section stands out in as 

insertion of the melody line from the "March Of 
The Wooden Soldiers." The drum break comes In 

halfway Through the dish waft the group homo 
nome over the percussion 

No Big Thing 
Discotheques 

in sorwas. een:tall) laid son es en 
added inducement on nurmalts 
quiet club nights. Teen disco has 
been neglected hut now flourishes ei 

Oslo's Number One Club. run h. 
Amand Myeklehust and followed M 
others. 

The future for Norwegian disco 
yens bright, with no real danger of 
H dying front After 
Dark is the oldest dueolheque in 
Norway The magazine City Guide. 
after a long absence. is to return 
soon and will present details of the 
most popular records in the biggest 
discos. 

All major companies are cy ing the 
potential of video. 

Erring Johannesen. Phonogram 
label manager. is a Arm believer that 
vide) will create aen bigger act - 

breaking prospects in the disco 
world. And Arne Bendiksen A/S has 
launched its Music Box and Captain 
Video projects to an enthusiastic re- 

ception from club owners. spinners. 
retailers and fashion shops. 

U.K. Kids' Sound 
I .mistinned 1 /... 

The British Aovo. al DucotAcque 
Equipment Manufacturers held its 

annual trade show and exhibition in 
September to prove that Bntarn ar- 

guably leads the world when it 
comes to self -contained purpose- 
built disco consoles and mobile 
disco packages. Though from the 
evidence of the show, apart from 
several proven compact lighting 
control units. there was little aimed 
at actual club owners. the more 
aware of whom esili Increasingly to 
the US. for inspiration 

Turntable manufacturers such as 

Garrard have turned strongly to the 
disco potential with a new Disco 
Drover deck. but the remote Litt 
start unit still has a heavily ribbed 
rubber mat and no van -speed foul- 
sty. 

If U.S. land Japanese) technology 
has out- stripped Bntatn, at Iciest the 
British disco fan rrtaens the bulldog 
spent that once made the nation 
great. stubbornly relusing to he in- 
fluenced by what the media. record 
companies and outside world say he 
ought to eke He only likes what he n o, and that's rock, soul. jazzy 
"d o.' 

Billboard Billboard SPECIAL SURVEY For Week Ending 12/15/19 

DiscoTop 100 
Copyr.g ht 19/9 Betlboard Publ, 

calions, Inc No pact of this puble 
cation may be reproduced timed 
on a relnevei Sypiem or Irante- 
(11111410. In any lors Or by any 
mean. electronic mechanical, 
photocopying ovcording or olh- 
nrwlfe wilhoul the prior mritlen 
;imrmisuron of Tho pubieher 
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NO MORE TEARS (Enough Is Enough) -Donna 
SummecHarbta Streisand Casablanca/ 
Columbia /12 Inch) 5811 20199 

DEPUTY OF LOVE -Don Armando s Second Avenue 
Rhumba Band dE 112 Inch) ZEA 1? 003 

DONT LET GO -lilac Hayes - Polydoe (LP/ 1? 

Inch'( 1 6724 

HIE SECOND TIME AROUND /IN THE SOCKET - 
Shalamar - Solar clP/ I l inch) EDO 1 3419 / ID 

11133 

E . MC' -all tub- Gtotgro- Casablanca 
(LP) NOIP 7169 

WEAN IT 001- Srargard- Warner 

tl? Inch) DWBS 8891 

BEAT OF THE NIOHT/PUMP R UP -aU ab- 
fryer- Fanlasy ILP) F 9580 

LOVE RUSH -Ann Margret -Ocean 
it? Inch1 OR 8911 

ON THE RADIO-Donna Sumrner- Casablanca ILP) 
NBLP 1189 

LADIES NIGHT -Soul I the Gang -Oe lite (1P /12 
Inch-1 DSO 9513 

NIGHTDANCER -lean Shy -RSO (I? inch) RSS 308 

ill. TELL YOU -Sergio Mendes Brasil 88- Olrktia 
(12 inch) AS 11425 

HOLL1111000- Freddie lames- Warner (LP -12 
nCht OWES 8851 

THE RAPPERS OEUGHT -Sugar Hill Cane -Suite 
Hill (I? mch 

F 
SH 542 

LOPE MASSAGE- Musique- Prelude 

LP) PRL 12112 

t *ANNA RE YOUR (OYER/SEXY 0AN1ER- 
Pnnce -Weiler (LP) BSK 3366 

BOOM IANGUAGE/MEDLEY- Spinners- Atlanta 
llP 12 inch.) SD19256 /DSOO 205 

VERTIGO /RELIGHT MY RRE -Dan Hartman -Blue 
Ski ( I? inch) 681 

CM CAUGHT UP -Inner life -Prelude 
tLPf Pk 8004 

HARMONY /OOH LA U- Suil Line -01ekba(LP/ 
12 inch) 6E 201: AS 11411 

TIM -m4 cab -TIM- Casablanca (LP) NBLP 7112 

CAN'T STOP DANCING /IM MY FANTASY - 
Sylvester- Fantasy (LP.1? Inch') F 79010/0 
149 

TEMPEST TRIO -all culs- Tempest Trio- Marlin 
UP) 2232 

ROCA IT-Deborah Washington -Arcola 

lIP) SW 50066 

SADNESS IN MY EYES /BOYS WILL BE BOYS - 
Ltuncan Seters- Farinait rLP( (HIP 4001 

ROLLER 5AAT1N' MATE- Peaches and Herb - 
Polyda (LP/12 inch.) PD 1 6239/PRO 116 

GO DANCE -Billy Moore- Emergency 
(12 inch) EMDS 6503 

HOW HIGH-Salsoul Orchestra leatunng Cognac 

Salsoul (12 mill) SG 305 

DANCING ALL OVER THE WORLD -Busta fonts - 

Spring (12 mch) S 404 

STRAIGHT TO THE HEART /ALL NIGHT WAN -Loose 
Change- Casablanca (5F) HOOP 7189 

YOU KNOW HOW TO LOVE ME- Phyllis Hyman- 
fiesta t l? Inch, SP 75 SA 

PARTY DOWN/KEEP ON MAKING ME HOT - 
Unyque -DIM ILP. I! Inch) DIM 26 

DO YOU LOVE WHAT YOU FEEL -Rufus and 

Chaka -MCA (LP 12 inch) 5103/L33 1852 

SMACK OAR IN THE MIDDLE-lanice Mclean - 
Warner: Rf C 112 inch) 0008893 

FESTIVAL -all cub- Evita -RSO (LP) RS- 13061 
READY FOR THE 1105 /SLEAZY- Village People - 

Casablanca (LP) NBLP 2 7183 

LOVE INSURANCE -Rond Page- Panorama'RCA 
712 Inch, YD 71617 

I TRINO WE'RE ALONE NOW/WILL YOU LOVE ME 

TOMORROW -Son Allen -IK (12 inch) TOD 426 

DONT STOP DL YOU GET ENOUGH -Michael 
latkson -Epic (LP / 12 inch.) FE 35145 

SING A SIMPLE SONG /DANCE TO THE MUSIC -SFr 
Stone Elm. t 12 -nch148 50194 

THIS IS HOT -Pamela Stanley -EMI (12 inch) 7800 

LET ME KNOW (I line The Righi) -Clac Gaynor 

Polydne (1.P/12 mch', PD 1 6231 

USA EUROPIAM CONNECTION -all ab -USA 
European Connection Marlin (LP.' 1? Inch) 

12311100425 
MOVE ON UP. UP, UP /DESTINATIONS THEME /MY 
=I REQUEST -Destination -Butterfly (LP/ 12 

mch) FLY 3103 /FLY 13934 

POP MUZIK -M Sue /Warner 
t? Inch) DORE 8887 

I CHIT TURN THE BOOGIE LOOSE -Controller. 
Ill I I? Inch) IKD 409 

DONT DROP MY LOPE -Antra *aid Ill (t? men) 
lrll 110 

RAPO CUPO -low Bataan Salsoul 

112 inch) SG 315 

DANCE YOURSELF DIZZY -Liquid Gold- Parachute 
(1? torch) ROO 20521 

5o 
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26 

40080 -aH tw -Hydro leatunng t orna -Prism 
I I P) PIP 1003 

0AKE ALL Of ME- Barbara Law - Papillon 
(11 Inch) 1186001 

SWEET TALK -Rohm Beck -Mertury 
OP) SRN 7 1787 

WILLIE 11110 THE HAND JIVE -Rinds and Lewis- 
AP UPI 6073 

(DOSE LUCr /ROCAlB ANO ROLUN -Sabu- 
Ocean (LPI 

ANOTHER CHA CHA -Santa Lmeralda -t asabunu 
(LP1 MOP /1 /5 

LOVE GUN -Rick lames- Motown (12Inch16519 0 

(not pesa KNEE DEEP- Funkadels- Warner (LP/ 
t7 mcn') 070 3371 

KEEP IT COMING /STOP YOUR TEASING -Hydro 
ttalurong Lorna -Pram (LP) PIP 1003 

RAYENT YOU HEARD -Palice Rushers- CJektra 
(1/ inch) AS 1143 

MUSIC -fine Way 41 Hudson MCA ILP( 3118 

BODY SHINE/SLAP. SUP, UCAEDY LAP- Instant 
Funk Salsoul (LP) SA 8529 

TAKE A CNANCE -Queen Samantha -1K ((2 inch. 
(KO 415 

SING, SING, SING- Charlie Calello Orchestra 
Midsong (LP) MSI 010 

I DONT WANT TO BE A FRE6K- Oynasty -Salai 
I I2 roch) YD 11693 

MR. BIG SHOT -Simon Orchestra- Polydur 
TIPI PO 1 6216 

a's A DISCO NIGHT -Isley Brothers -T -Neck (LP/ 
12 inch) Pl 36011/4/8 2289 

01611M Of LOPE -41 pets -Elton John -MCA (l P. 

12 Inch) MCA 5104 

U N. -all ab -U.N -Prelude (LP) P01-12168 

BLOW MY MIND -Cell Bee -TK (II Inch) APA80/ 

MOSKOW /DISCO -Tele. -See 012 inch) OSOS 

8896 

SWAN/SPACE DUST- Oeodato- Wiener (LP/ 1? 

inch) PRO A -834 

FLY TOO HIGH -lanes Ian- Columbia (12 inch) 
XSS 166717 

UNDA CLIFFORD -al cub -linda Chflord -RSO 
(IP) RS 1 3067 

MONEY -The Flying lauds-Vain) 
112 Inch) DSO 217 

LOVE HUECTION- Trusser- Elektra 
(I? Inch) AS-1113 

DO WI' MANNA GO DANC1W -Carys Gang - 

SAMColumbit (LPI AL 35210 

MANDOUAY -Le Flavor -Sweet lily (12 inch) 

INFERNO /DEVIL WOMAN -Fire e Ice-Butterfly 
TIP, I? m(11( 010 3110 

ONE WAY TICKET- Eruption - Anota 

112 Inch) OR 9020 

LOVE PAINS -Yvonne Elliman- 9004P) RS 1007 

GIMME BACA MY LOVE AFFAIR -Suter Power - 
Ocean (12 inch) OR 7501 

GODE- Pleasure- fantasy 112 Inch) F -810 

YOU CAN GET DYER- Stephanie Mats -10th 
Century (LP'1? inch) T583 /TCD 99 

SAINT TROPf2 -Diva Grey -Columbia (12.inch) 

COME TO ME -al culs- France lob -Prelude (LP) 
PRO 12110 

F WANT YOU FOR MYSELF -George Duke-Epic 
112 inch) 

I CANT DANCE WITHOUT YOU -Theo Vaness - 
Prelude (LP) PRL 12113 

DISCO QUEEN -Patrick Hemandet- Columbia 
(LP 11 inch) C 36100 

WHEN YOU TOUCH ME /PARADISE EJIRESS- 
Hera Gardner -West End (LP 12 Inch; WES 

107 POO 513 

MOVE YOUR BOOGIE BODY -Bar Kays -Mercury 
Its 7601 

DANCE FANTASF -Free Ede Epic (12 inch) 

IUMP THE GUN -The Three Degrees-kola 
l: inihl 

EVERYBODY GET UP -Reo Woods- Columbia (LP. 
12 inch) IC 36123/43 11075 

PEOPLES PARTY- Gonzales -Capitol 
(12 inch? 8521 

UHT NIGHT SURRENDER -Ivre. Palmer - 
Refection (I? inch) CBL 126 

811110E8 -Greg Diamond's Staccruiser-TM (12. 
inch) TKO 408 

LOOKING FOR LOVE -fat Larry's Band -Fantasy: 
WMOT i 1? inch) 0 137 

BIG NOISE FROM WINNETKA -Bette Miller - 
Atlantic 112 inch) DSKO 218 

RED HOP -Mary Wilson- Motown 111 inch/ 65143 

THE BOSS -al cub -Diana Ross- Motown 
(l P 12 inch) M 8 8238 1. M00026D -1 

noncommerua) 12 inch 

Compiled (rom Top Audience Response Records in the 15 U S. regional lists 
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FAST SERVICE GOOD FILL 
FAIR PRICES 

66 I r-== ==== =_ = = == =____ _= =__ ===== = = = = =1 
ADDRESS All ADS: Billboard Classified. l 

1515 Broadway. New York. N.Y. 10036 ri 
Phone: 212/764 -7433 II ,!MARKETPLACE 

Check Type of Ad You Want Check Heading You Want 

Li REGULAR CLASSIFIED 51 05 a word mini 
mum $21 00 First line set all caps. Name. ad- 

dress and phone number included in word count j DISPLAY CLASSIFIED 54500 one inch 
times $40. 26 times $37 00. 52 times 530 00 e.; 

O INTERNATIONAL (other than U S ) Regular 
55e a word, min $16 50 Display 535 ea inch 
530 ea inch 4 or more times 

BOX NUMBER c:o Billboard. figure iii 
words and include $2.00 service charge 

Amer. Express 

O Diners Club 

G Visa 

4 D Master Cltg. 

I Bank m 

L. ANNOUNCEMENTS 
O 

E7 COMEDY MATERIAL BUSINESS 

O DISTRIBUTORS 
OPPORTUNITIES 

WARTED 
O HELP WANTED 

O DISTRIBUTING 

SERVICES 

O FOR SALE 

GOLDEN OLDIES 

I L LINES WANTED 

AUCTIONS 

BOOKINGS 

MISCELLANEOUS 

PAYMENT MUST ACCOMPANY ORDER 

NAME 

ADDRESS 

CITY 

TELEPHONE 

STATE 

Credit Card Number 

I I 

11 

II 

I I 

Expires 

Signature 

CALL TOLL-FREE 'except in N.Y.) 800.223 -7524 

DELTA RECORDS PRESENTS 

"COTTON -EYED JOE" 
a Oma leans Oanre non fo+ornel 

A IANIA5IIL INSIPUMIrnal At BUM 4 
feorWmg Nero Remmgion no Steel Goo, Jsr 

600 IMVIe a 1NON Both pie tame' memt,s 
a goo wes reeds Pay.Oys 

tins pan. Nu. H Ins R. 
01. Soulewest int.. wear Across teens Steel Gat]. 

aop Wrioey River One mont' mole g'rai 
nor. lone Songs' 

101115 IP 91 Coss 

CONIACI 
DIVA RECORDS 

Bor 225 NOLOaaas levas 75.1 
n13) See 26W 

PREMIUM 

8 -TRACK b CASSETTE BLANKS 
Lear Jet style °wind, elh rubber roller. 
3M Professional dup..,'ape. 90..90, 
n 1 mm mCfemenls Provale Ibelmg 

available 8. Tr Cas 
1 Tin 10 45 men any ivamdy 804 659 

4ó .,m 1065 marl any quantity Spa 724 
66 met to 80 marl any quantity 961 657 
81 .ln l0 90 min any quanbly s1 Oa 897 
Shrink Wrapped& Labeled add 144 134 
Head Cleaners 50s 504 
Ree lO r.' 374 tape MOO' 15 00 
Blank VHS 7.4 to videotapes 51900 

Low Cast SNuYwrap Equipment Available 

MOHS SIONAI eTRACA D0PsIGTORS -71 495 00 

CASSETTE a 8-TRACK CALIBRATORS IS ERASERS 

$35 00 non,mum order 
BAZZT ELECTRONICS CORPORATION 
39 N. Rose, MI. Clemens, Mich 48043 

Phone: (3131 463 -2592 
Master Charge and VOa Welcome 

PREMIUM 
CASSETTE BLANKS 

AGFA PE-611 In 5 screw housing 
010 ;c 
C-50. 5:c TOO 

C-60 nil min. 
c -90 sec 

L ELECTRONICS 
Boa 516 Montgomeryville, PA 18936 

(215) 699 -6308 

CUT-OUTS 
8 Track and Cassettes 

Our Specialty 
t you are a distributor, rack job- 

ber or exporter, contact J S J to- 
nay, Call or write for tree catalog. 

J S J DISTRIBUTORS 
6670 W. Salmon!. Chicago, III. 60634 

13121 2864444 

BUDGET TAPES 
Har! larges, select.. cal original HUH R ii4i5 m tae country Heavy in Cew hock 
Rei.g,ous and Sparnsr.caiegnne, D,seL.» 
signs and sales aids a.ranade 

Cari BM (405) 364 5014 or wide 

OKLAHOMA 
TAPES & RECORDS. INC. 

P.O. Box 946, Norman, Okla. 73070 

MAJOR LABEL 
OVERRUNS 8 DELETIONS 

GREAT PRODUCT LOW PRICES 

Cd, Or wr to 'car pen rotor,: 
SIf4PHDNETTE MUSIC DISTRIBUTORS 

4140 Patron PI. Burbank. CA 91505 
12131 846.2707 

Dealers Only 

FOR SALE 

CASSETTE LOADERS 
FOR SALE 

31976 -77 Superscopes 
04,500 ea 

t -1978 Electrosound 
55.500 ea 

All with slampers digital counters. 
men speed 

CONVENANT 

RECORDINGS. INC. 
P.O. Box 26817 

Sall Lake City, UT 84120 
(801) 487 -1096 

CUT -OUTS, DELETIONS 
MFG. OVERRUNS 
MAJOR LABEL LP'S 

8- TRACKS and CASSETTES 
For a free catalog write or call 

Federated Record Company Inc. 
20 Munroe Street 

Newtonyille, Mass. 02160 
(617) 969 -1773 

ATTENTION RACK JOBBERS 
RECORD YOU C SIRIBL LORS 

1755 Clair Or 

felon ISI Luc) MO 63026 

We can supply ax your needs Larges' 
se,edron of amaek and album, on boatel 
.e and map, Hopi cui.ouls Can today 

JIM ADAMS -(314) 343 -7100 

MAJOR L enEU TOP ARTIST! 

LP'S & TAPES 
Mon oR le iii. Oleo im M Inn WW1 

F nignl Pre5ald . 10% Esshange Polity 
Fast Sernce 

Catalog Sent on Request 
Call (516) 981 -5111 

ARTIE LEWIS ENTERPRISES INC, 
59 Remington Blvd Ronkonkoma. NY 11779 

8 Tract 8 Cassette Blanke 
Irmo to 45 mm 854 

46 min 10 65 min 954 
66 min 10 90 min 1105 

50 Pc. Minimum Orders Only 
Gsaltes -Wide Price Range 

From Chromium to Low Nolsa Hlgh Oulpul 
NOOL AUD10 PRODUCTS, INC. 

4712 talo Ave. Brooklyn, N.Y. 11219 
Cell Toll Fr. 800- 221.6518 

N Y RES. 12121435 -7322 

C 
PREMIUM CUT -OUT L 
OVERSTOCKED LP: e L 

CALL OR wa.rr roa FREE carAloc 
3108 NEW TORN AVENUE 

HUNTINGTON N r 11743.1514421 -5003 

For Sale 
STATE -OF- THE -ART 

Professionally Engineered, Eight - 
Track Mobile Recording Studio. 

79 Rodge van Solid stale Ideal for multi 
medsl, sound re lnlerCemenl. cOncerl re. 
cording, .,°vier TV 

Retells and photos 

(303) 923 -3236 

I 

I I 

I I 

DEADLINE Closet 4 30 p.m. Monday I I 

12 days prior to issue date 

Major Labels & Artists 
ONLY CHERRY -PICKED 
CUT -OUT LPS & TAPES 

For !lee catalog coMacr 
HOPE INCL. PRODUCTIONS LTD. 
AMERICAN ALBUM 8 TAPE CORP 
850 7th Ave.. New Yor, NY 10019 

(212) 2473189 Tel. 420001 ETLx 

RECORD 
PRESSING PLANT 

Complete with mastering and (Among uc., 
Ires Gan be °paroled at this location or 
moved Owrer row, minora 

Box 7338, Billboard 
1515 Broadway. NY. NY 10036 

CUT OUTS 
LPs, 8 TRACKS & CASSETTES 

BEST OF THE MAJOR LABELS 
For a free catalog call or write 

90010 DISTRIBUTORS 
1'62 Broadway New roil H r 1p001 

(2121 7254570 0421ars Dory -p.4 

FOR SALE 
TWO EMT 156 PDM 

COMPRESSOR/LIMITER/EXPANDERS 
Uniquely verse. vidually brand new. up 
to luillaclory specs and more we are selling 
these units at a used price Il interested 

Call MIKE at 

(213) 667 -2139 

WHAT'S ALI. THIS JA22. HOCK ANOSOLIL' 
ix all in our current catalogue of riles.' label 

mi-noi. LPs A, pored xe 255 and up Write 
edav for free carolopin HR Records Inc., 300 
Wait Lambeth Asenuc. Linden, NJ 07036 
Dealen Only 

WIIIIF. Irl11Y.It 1'I111.F. AItF. 1.11I-... 

I..w a. 'di* Y.iur .Mw. Wm. for Ire h.imc- 
re.. Muw 11. eN-NC Cnneel). 111.. Pa 

I`.rYtINA Ih sbe..ml. 

FOR SALE-8-TRACK AND CAEMEITE TAPE 
vending machine. Like new For mformelion 
call 13171 291ó751. 

PAIR TECHNICS TURNTABLES SL 1600 
M K2. $660. 12121865 -2926. 

LI1RIMC- WRAPPING EQUIPMENT -WRAPS 
retorde L tapa. Complete ryetem (rem 1273. 
Free brochure. M. Utter Mfg., 3208 W. Jefferson 
Blvd., La Angeles, CA 90018. 12131 737.0440. 

ODMFLF,TE RECORD JACKET PLANT, HE- 
amity overhauled. includes two 663 glut,, 
lened Wrapper and Trimmer, comer cutter. 
Can be seen in operation. Valley Exporta, 
lateral (21616273275. 

COMPLETEAUDIO DUPW CATING GROUP. 
Two Ampex BLM200 muter transport. ten 
Ampex 3400 slave. the Ella casette Made, 
Model 600 ES. four King Model MVO 8 -track 
splicer. Electro Sound e.pewind,, and one MCI 
one -web 8vack master recorder, J.genberg 
labelers and much mum. Sold only AA complete 
unit 7130.000. La Nk'holeon, DeAde Sala. Inc 
13131642-0360 

DISCO EQUIPMENT 
I FOR SALE 

AHN: CLUB OWNERS 
CuUlam Dmll. brampided disco sysmm On 

fivers ulna leghpowered, ultrahigh quality. 
Mita hMldetrty sound includes lurlttad.s 
miser, empllllora and more Reblits Inr 

$23.000 
Call Tim for more Inlo and price. 

(607) 776 -6209 

"THE BLUE NOTE" 
Boulder, Colorado's nal.onally lauded 
nightclub , for sale! Prime moo altuatron 
across trOn Mork a Mmdy's )ocallon. Show- 
casing lop nemee nightly !es club has 
many poslba,hea 

CLASSIC REAL ESTATE 
(303) 449 -7272 

POSTERS 
Largest and Latest Selection 

Of Posters In The Cocain 
Send Nor free 105 page color catalog. 

IT'S OUT 
OUR NEW 

1980 EDITION 
Incense, Lights 5 Mirrors 

DEALERS ONLY 
FUNKY ENTERPRISES, INC. 

139.20 Jamaica Ave. 
Jamaica, NY 11435 

(212) 658-0076 (8001 227.6730 

LIGHTS! POSTERS! 
INCENSE! 

Many Hew u0. Color Organs Strobes 
Cartwheels OP Lamps Blinking Light.; 
Motion Moods 

Limo Posters Velvet Posters Inc.. 
Syral Inc.. A1r Freslrenen Hovel- . etc. 

ALL PLUS PROFIT MERCHANDISE FOR 
RECORD STORES 6 GIFT SHOPS 

TRI -CITY PRODUCTS 
P.O. Box 8698. Sta. A 
Greenville, S.C. 29604 

(803) 233 -9962 
Free Catalogue to Dealers Only 

FOREIGN INQUIRIES INVITED 

POSTERS 
Largest Selection of 

Rock Posters 

ZAP ENTERPRISES 
2833 W. Pico Blvd. 

Los Angeles. Calf 90006 
(213) 732-3781 

Free Catalogue 

LIGHTING, ETC. 

WANT TO MAKE A- 
HEALTHIER PROFIT ? ?? 
JUST RECORDS 8 TAPES 

WON'T DO IT 
BUT HERE'S WHAT WILL I ! 

Strobes. chant Balls Color Organs, Op 
Lamps Flicker Bulbs 6 Cens lava U.S. 
Conte., Lites. Black Lites and Now 

FAMOUS BRAND FIBER OPTICS 
and Olfactory and Money House Intense 
and 0.1 fowl IOr Christmas 

DISCO VISORS (with lIghts) 

Cul DON or BEVERLY 
Ton Fr. (800) 24,7327 

or collect in Ga (400) 456.2895 

"Sunbelt Distributing" 
3172 Oak,. Ind SI, AllAnl a. Ga. 30340 

Direct From Manufacturer 
PRECISION DISCO KIT 

Timer controlled, Slande13 6 Custom- 
CHASING LIGHT SYSTEMS. Light Slips 
MIRROR BALLS. Ceiling Turners. Pinspols. 
ReyoIVing Beacons, Strobes. Solid Stale 
Chasers and more 

Write la Ire& catalog 
PRECISION INDUSTRIES, INC. 
612 SE. 32nd SI., FI. Lauderdale, FL 33316 

11051 522 -3738 

CHART RECORD 
lib SERVICES 

INTERNATIONAL RADIO STATIONS 

MUSIC PUBLISHERS AND DISCOTHEQUES 
Subscribe to our AUTOMATIC AIRMAIL 
SERVICE Nor all englos and Ip'8 from the 
Cher. 

[Th. 
fattul Rlal OepeMaalo 
Se,ka m ine worM 

1 

AIROISC SPECIAL SERVICES 

Boo 835. Amityville. NY 11701 

VIDEO 
CASSETTES & TAPES 

35MM FULL LENGTH FEATURES 
ON VIDEO CASSETTES 

Adult and all other ratings oo Selama+ and 
VHS formats FACTORY DIRECT. 

CHI Toll fgee t 600421 -4133 
Calls residents (213) 462.6018 

TVN DISTRIBUTORS 
1643 No Ch.... Ave. 
Hollywood, CHIT 9002a 
Croon Cr. Accepted 

a 
I2HRTOLL-FREE 

HOT -LINE FOR 

PLACING YOUR 

CLASSIFIED AD 
Just Dial 

800 -223 -7524 
Ask for LENI TEAMAN 

(IN N Y STATE (212) 764 -74331 
Hol.nna .s Ice rest personal service 
Pacing Classified Adsonly Fpr all olha 

business call Ins re 
.0n. oh. nearest 

you 

eseei 
i) 

STEREO 8 and CASSETTE CARTONS 

HOLIDAY PACKAGING 

10 STOCK INSTANT SHLPN,Ehi 

Beatniks Prolong 
Form FA a 12. Pnla Proof He 

Low Prices - Free Samples 

PAKWIK CORPORATION 
1]{ 150{ H., Albany, NY 12201 

15. 46,4556 coned 

T- SHIRTS 1111 

CUSTOM & PERSONALIZED 
Silk Screened T- Shirts. 

Any quantity Quality at low 
prices. Call or write 

FULL MOON PRODS. 
25900 Greenfield 

Oak Park, Ni 48237 

(313) 968 -3033 

CUSTOM PRIKTEU T -SHIRT QUALITY 
printing of your dam. Free deteih. The Squall 
Circle. Dept 2. Bos 6942. Almon, MO 6]521 

GOLDEN OLDIES 
THE TOP 500 
OF THE 70's 

Do your own muss wrap-up of the 70 s on 
New Years Eve Available 10 Radio Slahons 
m stereo or mono 

THE MUSIC DIRECTOR 
PROGRAMMING SERVICE 

Bps 103. Indian Orchard. Mesa 01151 
413 -7114626 

3000 WEEKLY JUKEBOX RECORDS 100 

differ.. 011. 200420. Rork ce Deno. Ars, A 
Cotuge Gram Clevelend Heigbu. OH 44118 

OLDIES -OW DIPTERENT MINT SINGLES 
MBSO. LOO diftatot out $1150. Ws,ldtride 
slipping. Mark Edmued, P.O. Boa 5862. Sc 
Louis, MO 63134. 

RECORDING STUDIO 
FOR SALE 

FOR SALE OR LEASE 

Large recording stud. in Southeast Very 

mctivey Decorated, 7200 sq h taul7y 
on one aile 28:24 mixing boar° MCI - 

Ampex-Teat tape decks High speed talle 

duplicators 3200 so h studio -IM! and 

Dead 70und rooms Separate urge acous- 

Ocal drum room 5 ample ott.ces 

Call (803) 779 -7191 

WANTED TO BUY 
St F. W'11.1. Hl'1' YOl'H (..SE1TE OVEN 
cum or cutouts Call Cram. Librar)' 171x1 

6263309 or write to P.O. Roa 897, Wrsa,uuler. 
t'A 9'26&1 

!'ASH PAID FOR SALABLE LPS, PER- 
Donal collrtiioel, promo., deletions or Iiquid- 
tier. No 9uantsty too largr. Well travel Nug- 
geu 16171 536.0679. 

CORD WO. SE 
FAIUPPLIES i EQUIP 

RECORD PRESSING 
From SOS, Tape To Finished Product 
LP's. 4. and Also PICTURE RECORDS 
QUALITY ANO SERVICE IS GS ARANT EEO' 
Rush Your Order To 

DELTRON RECORD PRESSING, INC 
50 Music Square West, Sulle 309 

615468 -2818 
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r 
COMEDY MATERIAL 

A NEW SEASON OF SUCCESS STARTS 
WITH YOUR SUBSCRIPTION TO 

THE "RADIO PERSONALITY" 
TM rp,npetn r.1e11,..., to,.Nt h hump, 
Mince s.naa 9re.t.nq from our Me home 
near pa, oSowy WO,/ C0401.0 10.0 

usable mol«ul vpur name A care,/ 
w.p 111511 hp, femme (a 0.41... teal 

O^rb+ah ,uun Ste l 
TIE RADIO PERSONALITY 

O Saw 1741. Maeland. fi 32751 
poll 476-3133 

PROFESSIONAL 
COMEDY MATERIAL 

(T. Senk. N 1p, St... since 11401 
.T1E COMEDIAN 

TM Ong,nI UOntnh, S.'. . - Sae 
3 Swope Issues -320 IS FUN MASTER 
Op Fae -3100 Ann,.Nrvrl Itt. -MO 
Now to WO. IN c.nmon.ea- 370 

IRIS OLASON 
300W WS St. NYC !son 

FREE SAMPI.E 1STL E 1F NA11111 S MU +1 
papal. IOev w.s Otis. t44RH W. sen 
Bruno Fresa. 1'.kl.bu 9x:11 .- pA,mw 
310 411 I SIC, , 
OEEJAA SPECIAL, MONTHLY GAGLET 

IndnduANd Son., We h....1 .11 FREE 
0...11041 packs. PETER PATTER PO 
Re. 403 B. Pwd.1.. Ca 3300 

CHEAP HA1110 THRILLS' PROMIT MtSIC. 
M .,uwd rnnU pml.am Il.r.lrr. a..UM.tn.. 

nsle .ad.mw pndm...0o .. n.er JU5Q.r1mn. 
rn V c.. 4 p..i 1.1`, Fret wwPM LA 
tIR FORCE ßo AN Lw 11rarh. CA Kant 

`NTT 4.131161,11% RI.WEE3tLY I\'PORMATI0.N 

wevnwel 
ani tall form.. dads calendar. 

rb eon krt wan lar aerk.y p: Env 
> saw G.1..1. tIO. \stóllA, Loy Hnrh. CA 

ldsl .313, KILOS» 

KYtOC3fERS A GREAT SETOP HILARIOUS 
amid err re Aß tA..le.o.. Sand 3J.Ixt 
M w.an6d .awPi. Ba. R7. Cwnw.tt OH 
0301 

asa 

p 

HUNDREDS OF DEEJAYS RENEWED 
apes 1w .ear' Guar.atad New.' al.. 
nevi Clat.e.pmrvy Ca n.b'. 3R0I -A Tratw 
era 0001. True 3Lr: Plea. 3141361.4717. 

ONE LLNER SPECtA136T-MONOIAGUE mar D.ear-+.r.rl,w.o-pae6r 7p.1. s--'- raraearr 1.r. 1/a. 1417 W 
5vu B. H.1Lprrw, CA K010 

SC/TT/CH IS 11373 FVNJY TIMELESS Sic argil a<.d7, wing pepl Bops le Srt1p4 Sc.., SOT N Rd.apd Lw. Mo DI .ao4 
HANNA BE RUNNIER THAN BARBARA 
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Digital LP Pricing 
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100 vows J.IS Welch I bonds and 
IIII I1551ra. mlluding "Ws 'three 
(sings,'.-White l 11115tinus, " "Sdcnt 
Night," "Joy 111 the World;' the 

tide song und 10 additional selec- 
tions Welch Is a former Mormon 
I ahernucle ('hoir director 

On al 14151L11 product there arc 
seven or more U S. price points to- 
IAy within a $10 range extending up 
to Audio-Technlca's $17.90 for Im- 
ported Telarc label classical and )ar./. 

recordings. There is also 58.98. 
59.98, $ 10.98. $ 12.98 and SIS pricing 
for digital releases. 

BORED IN YOUR JOB? 
Aggressive retail store In Washington, O C seeking knowledgable ware- 
house stockman to do returns. check -In merchandise and inventory 
corm.! 
Experience necessary. Salary open. benefits Will pay for relocation. 
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When Answering Ads . . 

Say You Saw It in Billboard 
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RACK JOBBERS 

VIDEO CASSETTES 
& TAPES 

the Marketplace is 

open and your best 
buy is BILLBOARD 

CLASSIFIE 

ADS 

Something to sell or something 
to tell, your message gets to 

over 100,000 readers weekly. 
Don't Miss Another Weektll 

CALL Leni Teaman (TOLL FREE) 

800/223 -7524 
NOW to piece your ad 

New from Eu 
Billboard Benelux now also available in America. 
Through the pOSI the 
European news tin the 
Dutch language) comes 
straight from the press 
Into your mailbox 

SubScrlptlon -rates 
S 90 - pm year, 
or S 48 - per i, Year 
(exelu Sloe of postage) 

Billboard: that weekly touch of disco. 
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I..I I label. arc pricing 
digital LP..5 )9.9K (RCA. London) 
and 510.99 (Angel) 

Kevin Winn. head of marketing 
for Phoenix Productions. says the 
domesticalh pressed digital LP is 
bong sold direct to reluit. Sessions 
l'or the album were the first ever 
staged in Salt Lake City's new Sym- 
phony Ball, according to Winn. 

Pricing in the SIS range u found 
on mint albums recorded with the 
Soundstream system More than 
three dozen digital albums projects 
have been completed by Sound- 
stream. including the Phoenix Pro- 
ductions release. 

Digital audio technology is em- 
ployed from original session taping 
Through editing and mixdown to the 
disk mastering stage of production. 
Albums with partial digital stages. 
such as Herb Alpert's "Rise" 
IA &MI. Stevie Wonder's "Secret 
Life Of Plants." (Motown) and 
Fleetwood Mac's latest, 'Tusk" 
(Warners). are on the market as well. 

3 Petitions For 

Reorganization 
Filed By Walden 

LOS ANGELES -Three separate 
petitions for reorganization under 
Chapter XI of the Chandler Act 
have been docketed in Federal 
Bankruptcy Court in Macon, Ga.. 
by companies related to Phil Wal- 
den ( Billboard, Dec. 8, 1979). 

The separate petitions were filed 
Nov. 18 on behalf of Capricorn Rec- 
ords, Rear Exit Music and No Exit 
Music. 

Judge W.J. Patterson Jr. has gran- 
ted an extension till Dec. 18 in which 
counsel for the petitioner can foe a 

statement of affairs and a schedule. 
A meeting of creditors of Capri- 

corn is slated at 9:30 a.m. Dec. 21 in 
the court. The three largest unse- 
cured creditors listed with the court 
arc. Richard ( Dickieh Betts. 5515: 
758.89; Tom Dowd, 5106.309.28 and 
the AFM Music Performance Trust 
Fund. SI 10.000. 

Concert Controls 

67 

Continued front page 44 

sold reserved seat tickets for the 
Who's Chicago show over the week- 
end (8. 9), says he plans no festival 
concerts for the near future. But he 
says. a way to avoid problems at 
such shows is to arrange the barriers 
in such a way as to have gaps within 
Ihr Sues.. Most promoters feel thou 

any reduction in festival type con- 
certs will be temporary, unless they 
are banned by law. 

This tragedy has made us more 
aware of the potential problem." 
15)5 Nashville promoter Robert 
Stewart. president of Sound 70 Pro- 
ductions. "However. we don't see It 

IS changing Unless the govern- 
ments in the various cities in which 
we work ban festival seating. we will 
I,,ellllnlle l0 Ulltlre 11. 

I f all the seats at all shows are re- 
ncd. H will mean higher ticket 

prises III the consumer. After all, 
uilcis will cost more, and promoters 
w ill have to hire more personnel to 
dlrLCI people to their seats. We also 
feel that Insurance rates for halls will 
increase 

Source, within the insurance busi- 
ness speel that lawyers will spend a 

lung time sorting out the liabilities 
among the promoter, the hall and 
the city In the Cincinnati disaster. 
But they agree it will result in higher 
Premiums. Copyrighted material 

www.americanradiohistory.com

www.americanradiohistory.com
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TEDDY PENDERGRASS -Teddy Live! Coast To Cost. Phila. 

delphia International K2236294 (CBS). Produced by Kenneth 

Gamble, Leon Hutt, Gene McFadden, John Whitehead, Jerry 

Cohen. Three odes ul this two record set are live selections 

cut in Philadelphia and Los Angeles last summer Propelled 

by Pendergrass' deep. gospel edged voice. a large orchestra 

and strong female backup, his hit songs come alive Inter 

eshngly. side four is made up of new studio material and por 

dons el a radio interview broadcast over Philadelphia's 

WOASFM. The new material is as strong as his well worn ma 

tent "Shout And Scream." an uptempo steamy number, has 

all the earmarks of becoming a Ian lavente 11 should be 

noted that the vocalist has growing pop hollowing rn addition 

to soul. 

Best cuts: "Shout And Scream,' "Do Me," "Close The 

Door :' "Get Up, Gel Down. Get Funky. Get Loose" 

PETER BROWN- Stargazer, Drive 108 (TK). Produced by 

Peter Brown, Cory Wade. &owns second album showcases his 

endearing brand of percussion -based, neo symphonic pop in 

fine style, testimony to his own performing talents (key 

boards. drums and, of course, vocals are all his here) and to 

his songwriting, with collaborator Robert Bans. ICs a package 
lull of musical surprises, such as the breathy "Leadmeon," 
the breakneck "Got To Cet The Show On The Road" and the 

lag-voiced ballad. "Stargazer.' Arrangements are imagina- 

tive, it occasionally too clever, and Brown's perky tenor vocals 

are lun. Highspol is probably "Crank II Up." a splendid piece 

of disco.pop which was the first (underrated) 45 from this 

album 

Best cuts: All side one 

ORIGINS.. SOUNDTRACK RECORDING -The Rose, Atlantic 
SD16010. Produced by Paul A. Rothchild. Most of the music 

on Has soundtrack to Midler's highly acclaimed acting debut 
is raucous, tough. rowdy rock'n'roll An exception. and the 

hest cut on the album, Is the Idle song, a clear mdtempo 
ballad. Three bands supply the instrumental backing on the 
various cuts, featuring such musicians as Norton Buffalo. Bill 

Champlin and Robbie Buchanan Two live monologs also 

spark the IP, recalling the bawdy passages that may earn 

Molter an Academy Award in her first map film role The al 

bum is packaged as an ancillary product of the film, with 

even the director of photography receiving a Irons cover 

credit. 

Best cuts: "When A Man Loves A Woman" "The Rose," 

Midnight In Memphis ' 'Keep On Roekin'." "Stay With Me " 

PARLIAMENT- GOryhallastoopid (Pm The Tale On The 

Funky), Casablanca NBLP7195. Produced by George Clinton, 

Walter Morrison. The wacky mind of Parliament master Clin 
ton has done It again producing the group's best LP since 

"Funkentdechy" nearly three years ago. This time. Sir Nose 

and all the characters are put into a black hole but it's not the 
story that matters as much as the funky, danceable music 

Most outstanding a "The Big Bang Theory;' a sizzling micro 
mental with a hot san that recalls She '50s though the beat is 

'70s funk. The rest is the weird, anarchic big band soul funk 
for which Clinton is known though "Party People' is lauly 
straightforward disco tank 

Best cuts: "The Big Bang Theory," "Party People," 
"Theme From The Black Hole " 

NATALIE COLE 8 PEABO BRYSON -We're The Best Of 
Friends, Capital SW12019. Produced by Mark Davis, Marvin 
Yancy, Peabo Bryson, Johnny Pate. The king and queen of 

Capitols sour and jazz drvdion team here, miring peppy 
disco fìnged tracks with intense, passionale ballads The best 
culs are grouped on side two a gutsy, heartfelt reworking of 
Bobby Caldwell's 'What You Won't Do For Love,' the duo's 
ballad single. "We're The Best Of Friends;' and a medley that 
has Bryson singing "You Send Me" in a counterpoint arrange- 
ment while Cole is vocalizing on "let's Fall In Love." a ballad 
hit loom the '30s written by Harold Arlen and Tod Koehler 
The horn, string and rhythm arrangements by musicians in 

both artists' camps are eaped 

Best cuts: those cited plus "Gimme Some Time," "Your 
Lonely Heart " 

EDDIE KENDRICKS- Something More, Arista qß4250. Pro- 
duced by Patrick Adams. Kendricks' second album for Atila. 
following last year's Vintage 78," produced by Jell Lane o 
a grabbag of styles in the black idiom Pleasure Man" and 'I 

Never Used To Dance" are light disco exercises, while 'T lust 
Want To Be The Dne to Your bile" is a reworking ol the bal 
lads first heard in labelmale Barry Mandow's "Even Now" P 

But the finest tracks combine elements from both ap 

proaches and are uptempu i'b but not necessarily disco 

based. Adams also provides the arrangements on the seven 

cuts, which lend appropriate shadings to the songs. 

Best cab: 'Your Love Has Been So Good To Me," "I lust 
want To Be The One in Your Life," "Something More :' 

-Spotlight 

NO NUKES: THE MUSE CONCERTS FOR NOR NU- 

CLEAR FUTURE, Asylum ML801. Produced by Jackson 

Browne, Graham Nash, John Hall, Bonnie Raiff. The much 

Publicized Muse concerts at Madison Square Garden ear 

lier Ihis year are captured on this three record set. The 

artists who participated read like a "who's who' of the 

70s. They include the Doobie Brothers, Jackson Browne 

: rssby, ShNS Si Nash. lames Taylor, Bruce Spnngsteen G 

The E Street Band. Carly Simon, Bonnie Raio, Tom Petty 
S The Heartbreakers. Raydio, Nicolelte Larson. Poco. 

Chaka Khan. Gil Scott Heron and Sweet Honey In The 

Rock In addition to these artists pertaining some of 

:heir most popular material, there are also some inter 

?sling collaborations and interplay among artists. The 

package. which includes a 15 page program, has a sug 

,rested bst of $17 98 

Best cuts: White most are already standards these live 

fixions are presented in a fresh way The Spnngsteen 
'Devil With The Blue Dress" medley is especially 

noteworthy 

PINK FLOYD -The Wall, Columbia PC236183. Pro- 

doted by David Gilmour, Bob Farin, Roger Waters. The 

l:rst Pink Floyd album since 19/7's "Animals' is a 

double pocket concept album with the title apparently 

symbolic of the separation between pestoimer and au 

dience There are other analogies that can be made as to 

the wall's meaning. yet one thing remains constant and 

that is Floyd's ability to produce interesting music 

There's a lot of music contained here, most songs rather 

shod and running the gamut from mainstream textured 

rock tunes to rather esoteric tracks with voice ovees, elec. 

Ironies and orchestral backing. For the first lime, Floyd 

has used a mneo name producer in Burin, who has previ 
ouSly worked with Alice Cooper and Kiss. Borrn's contra 

butions give the work a unifying thread. As usual, Roger 

Waters' lyrics are a standout and the playing is tight. 

Look for a Pink Floyd tour of America early nest year 

Best cuts: 'The Thin Ice," "Mother,' "One Of My 

Turns," "Hey You, "Comfortably Numb." "Nobody 

Home," "The Trial" 
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OR. BUZZARD'S ORIGINAL SAMARKAH BARD -lames Mon 
now H.S. Presents Dr. Buzzard's Original Savannah Band Goes 

To Washington, Elekira 6E218. Produced by Gary Klein, David 

Wolfed, Sony Browder, Jr. This aggregation, never to be con 

tent with the usual. have concocted a disco set that seems 
more like a soundtrack to some bizarre musical Coasting 

along on rhythms that are combinations of the '40s Tropicana 
ballroom and ' 7Os Studio 54. one welt constructed tales ol file 

and love in the big city. Cory Paye's smooth vocals stand out 

though the big band backing makes this effort stand apart 
from other disco efforts. All cuts are disco except for "Once 
There Was A Colored Gar' with its chilling Germanic under, 
tones. This may receive rock attention with its bizarre im. 
agery 

Best cuts: "Habana." "New York At lawn." "Didn't l Love 
You, Girl," 

Billboard's 
Recommended LPs 

pop 
tAURREY -ln The Beginning, Columbia C216124. Produced 
by tourney, Roy Hatee. This double LP is a reissue of material 
that appeared on the first three Journey LPs, "Journey,' 

"Look Into The Future :' and "Neal." when drummer Aynsley 

Dunbar was still with the group and before lead singer Steve 
Perry pined The LP shows the group's instrumental strength 
and chronicles the development ol the band, which is a bd 
more commercial and accessible these days Best cuts: "look 
Into The Future," "01 A Lilelime," "Mystery Mountain " 

MARK GADDIS -Point 01 Refuge, Ovation 1741. Produced by 

Dick Scholl. Singer songwriter bons in a set o1 10 hush, es 

ceilentty produced ballad and midlempo pop compositions 
which are mostly reminiscent of England Dan 8 Sohn Ford 

Coley. Dan Hill and Barry Mantee, However, It rs the rocking 

"Don't Go Looking For Love" which is the highlight Best 
cuts: "Don't Go Looking For Love." "Keeper," 'Black And 
White," "Il; Luve That I feel" 

AURAL EXCITERS- Spooks In Space, Zo ZEA33001 (Arista). 
Produced by Bob Blank. This o an "anhdisco' dance record 
by a group that doesn't really exist Instead it a the work of 
producer Bob Blank who heed up such no wave performers as 

fames Chance, Pat Place and Waiter Steading with such 

friends as Or Buzzard's Savannah Band (disguised as the 
Mulatto Madness Singers) and toana Gardner In a mock that 
turns some disco cliches on Its heads, and turns out to be a 

vary pleasurable record Best cuts: "Spooks In Space," "Goan' 

to A Showdown," "Emile " 

VARIOUS -The Original Rock 6 Roll Show, Goldisc GS25001. 

Produced by Fred Bailin. This two album set is a souvenir of a 

1970 concert in New look, featuring a stellar lineup of mostly 

doowop acts from the '50s, including the Harptones (whose 

classic "Sunday Kind Ot Love" is here), the Monotones 
("Book 01 Love "), the Dubs ( "Could It Be Magic ") and the 
Orioles ("Crying In The Chapel ") It's authentic testimony to 

the street born roots of rock'n'roll. Best cuts: Those tiled. 

HAL KEMP'S INTERNATIONAL FAVORITES- Hindsight 
HSR143. Produced by Wally Heider. Of all the celebrated big 

bands of the '30s. KemDs is the most neglected today. This 

superb LP offers 18 tunes mcludmg his revered 'Summer Is 

Gone" theme and numerous vocals by Skfnnay Ennis culled 
Iron a 1934 transcribed radio show and confirms the brit 

lance of the group at a time when John Scott Trotter was 

pranotarranger. Best cuts: 'It's Only A Paper Moon," 
"You've Got Me Crying Again. " "Shupe OH To Buhalo 

soul 

BEVERLY JOHNSON -Don't Lose The Feeling, Buddah 
BDS5726 (Arista). Produced by Betty Wright, Jimmy Norman, 
Billy Dietrich, Wayne Vaughn, Larry Fallon, Robert Wright. 
the famous model proves to be a credible vocalist on this de 

but outing Disco, lock and silky soul are expenmm ied with 
her and the results are satislying, Her voice is agile and she is 

backed by an orchestra and backup singers which make for a 

lull sound Good for disco and soul play Best cuts: "Don't 
Run For Cover," "Under My Thumb," "Ain't Given' Up No 

Love " 

LEON WARE -Inside Is Love, Fabulous 8500 (TO), Produced 
by Leon Ware. This is the first product from the recent Russ 
Regan production agreement with TK Ware has a smooth 
soulful voice and writes catchy songs Notable are his caress 
mg ballads. Backing is a topnotch assortment of players who 
provide a punchy rhythm section for the uptempo lave. 
Arisla's Melissa Manchester contributes backing vocals. Best 
cuts: "What's Your Name." "Inside Your Love." "Love Is A 

Simple Thing,' "Small Cale:" 'Love Will Run Away " 

KOCKY, Windsong BXL13502 (RCA). Produced by Eddie N. 
Watkins Jr. Rocky is a lour piece mainstream rUb unit fronted 
by lead vecatist B 1 Watkins, tormelfy of Undisputed Truth 
and bassist Eddie Watkins who also handles vocals. The ma- 
renal ranges from midlempo tare to lanky uptempo lunes 
along with some tasty ballads. Best cuts: "Bemire." "That's 
Hew It Is." "I Can't Dance." 

country 

ti 

MAC DAVIS- Greatest Hits, Columbia IC36317. Various pro- 

ducers. All si Davis biggest hits are captured un this disk, 

from -Baby Don't Get Hooked On Me" to "I Believe In Misr 

c " All the tunes were either written or cowrilten by Dave 
many of which were big hits for other artists including "In 
the Ghetto" for Elvis Presley and Watchin' Scotty Grow," a 

hit for Bobby Goldsboro Best cuts: All of them 

disco 
DIVA GRAY 6 OYSTER -Hotel Paradise, Columbia NSC36265. 

Produced by Luigi Djrval. Group oilers a collection of hoe 

catchy but rather ordinary and nondescript disco songs. Fe 

Tale lead singers have strong voices and are backed by a 

solid band and orchestra but there is nothing original in the ' 

arrangements "Sain) Trope/' is moving up the disco charts, 

Good Good Tequila" has humorous lyrics and "Magic Cared 
Ride" features a nice, Junky (lute. Best cuts: Those men. 

honed 

jazz 
59T PEPPER -Straight LHe, Galway GXY5121. Produced by Ed 

M icnel. Tommy Flanagan. Red Bill Hans s and Ken 

Dash accompany Pepper's agile, boppish alto saxophone 

tnrough hue tracks. Three tunes are by Pepper, whoa making 

a gallant comeback alter a long battle with drugs He coo- 

toms, as he did 20 years ago, that's he's one of the best on 

nis instrument. Best cuts: "September Song.' "Surf Ride" 

GALAXY ALL-STARS IN TOKYO -Live Under The Sky. Galaxy 

GXY95001. Produced by Ed Michel lapanese altoat Sadao 

Watanabe. Tony Williams. Ron Carter and Richard Davis ap 

Dear as guests on this live session with Gately stalwarts Red 

Garland. Hank Jones and Roy Haynes. Program includes elghl 

long tunes spread over lour 12 -inch sides. perhaps too many 

potatoes and not enough meat. But there are flashes of excrt- 

mg razz and Watanabe's improvisations are particularly rd. 

tenable. Best cuts: "Autumn Leaves," "Conhmfation.' 

EDDIE "LOCKJAW" DAVIS -The Heavy Hitter, Have MR520L 

Produced by Michael Cuscuna, Former Count Basle tenorsaa 

rol blows on seven tracks, mostly excellent standards. In front 

of a competent three-man rhythm section with George Due 

vin on bass "laws" knows ho festrumeni, ho to-member, 
viable technique with abundant emotion. Best cuts: 'When 

Your Lover Has Gone." Secret Love " 

NINA SiMONE -A Very Rare Bening, PM PMRObt Produced 

by Gene Perla. It's her first LP in years but taped back in 

1969 in Europe with a modest, unimpressive organ and 

rhythm section backup band. Simone is an acquired taste 

But for those who appreciate her singing these eight tracks 

may prove welcome Best cuts: "Save Me." To Love Some 

body " 

WALTER BISHOP 1R- -Hat House, Muse MR5183. Produced 

by Frederick Seibert. Bishop became prominent back in the 

bebop era of the '40s. but he's still a skilled pianist who re, 

mains contemporary at the keyboard. He reaeves hoe back 

ing from 8,11 Hardman, trumpet: Sam Iones. bass; tuner 

Cook. tenor. and Al Foster on drums Best cuts: -Wave." 'Hot 

House " 

JIMMY HEATH -Jimmy, Muse MR5138. Produced by Doe 

Schlitten. Si, long tracks comprise the LP taped in 1972 in 

New York Heath rolls out on Rute, soprano and Senor sax with 

backing by Mlume, percussion. Bob Crenshaw. Fender bass. 

and Tootle Heath doubling tambourine and drums Best acs: 

'Invitation' "Angel Man" 

KATHRYN MOSES -Music In My Heart, PM PMR017. Pro 

duced by Gene Penh . Add another name to the list of up and 

coming jazz singers Moses sings well and plays top drawer 

(lute and soprano sax She's worked with Chuck Mangnee 

and now leads her own group. She's backed here with sia mu. 

srcians and her program is satisfactory if not spectacular. 

Bast cub: "lucky Duck." "It's Sprang." 

classical 
WIWAM PENN -Crystal Rainbows, Sounds Reasonable Inc 

SR7801. Produced by Jim Harmon, William Penn. The hirer 

notes promise that this is not a mainstream creation of any 

sod and it isn't What it is is a state of the an electronic 
rendering of modern classical music performed mostly on 

American primitive instruments and some new inventions 

such as the t0.foot single string stainless steel cello a the 

rubber piano. The results are consistently interesting, both 

for the novel sounds that emerge and for the way they are put 

together Best cuts: "Moonshine" "Gossamer looms," "Re 
Ilettions in A Pastel Vase" 

Spotlight -The most °estandma nee product or the oreea's releases 

and flot en, Ihr oreatut potentai tot tap of the chart pian ment, 

pats- predicted for the lop hall of the chart m the opimon of the 

renewer, recommended -predicled to Mt the second hall er the chan 

in the opinion of the renewer, or albums of suaenon quality. Nbums 

ter erring a three star renne air not Idled. Renee ed,lor: Ed Harr. 
son, reviewers: Cary Darling, Dave neater Ir., Paul Groe, Mae Hy 

land Kip Kirby. Roman Ronal, Iry Lwhtman, lim McCulleugh Des 
Musser, Nan Penchaos', Eliot tiegei, Adam White, Genre weed, jean 
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General News 

RCA's SelectaVision Videodisk Bows In 1981 
Conunurd from page 

Within 18 months of introduction. 
or M mid -1982. vidcduks will 

mmc mw other distnbuuon chan. 

nets, mduding the record industry. 
mtisrdin$ to Rot Pollack, RCA's ex- 

ecutive lacy president 
With 300 titles to be rcleao I the 

first year. tnduding a package of 
Walt Disney features announced M 
Herbert Schlosser cvecunyc lice 
president in charge of siJcsdtsk 
soft. ate. music programming mill 
play an mcrcasingt important rok 

The initial cataloc will include 
some new music product under an 

eadusive liaising and Jcselopment 
agreement with Don Kirshner tact 
stem on page 3t. To Russia 

With Elton" from ITC Black. Lion 

Films and the two biggest movie 

soundtracks in record Indust', his. 

ton. Paramount', "Grease' and 
'Saturday Night Feier " 

Although stereo capability will 
not be avalablc in the lint player or 

desks as Schhanncr indicated earlier. 
two- channel ht f sound will be in- 
corporated in the future. according 
to Dr lay Brandinger, division vice 

president for videodisk operations. 
Stereo was fit less important int- 

oapy, w tth 140 million television sets 

prrnading wits mono reception. The 
RCA capacitance system uses a 

gee nc disk in a protective -caddy" 
played with a diamond stylus He 

said both disks and stylus arc good 
for -hundreds of hours." Pause and 
cueing functions are incorporated in 

the first player. 
Ten years out in 1991. Gnffiths 

sea a S7 S billion stdeodesk business 
with 5 million to a million players a 

sear and 200 million to 250 million 
disks sales. with 304 to 504 pene- 
tration of color is homes versus only 
34 in the fist decade of color ts, 

In the programming area, Schlos- 
ser noted that with 300 titles avad- 
able the first sear. about S0% films 
from Donn, Paramount. MGM. 
Jlth Centurs -Foe. Rank and RKO 
1-Citizen Kane -1. monthly releases 
of perhaps 10 titles will build and 
maintain excitement for the system." 

Pollack acknowledges that with at 
least eight Japanese and two Euro- 
pean RCA videodisk licensees. there 
could be initial player support in 
1981 from some of these. or possibly 
iia pesate label from RCA to mass 
merchandiser, such a, Scan. JC 
Penney or Monigomm Ward. 

Custom pressing of videodisks, 
excluding any porno products. 
would come at a later date under h- 
censing terms he described as "most 
fair and equitable.- 

Distributor reaction was typified 
by Bob Eckstein of Bruno /New 
Voit.'We Just figured our profit for 
the first year without software could 

s be S2 million " 
RCA's mica s rnmiimeni to the 

Kirshner Link 
(°mimed from page. 

around "a lot nl treatise ideas. hut 
will not divulge specifics for "cont. 
petitive reasons. 

Kirshner is confident the video- 
disk is "the wave of the music mdus. 
try's future " And adds Moan, 
`We're going to lead the charge. It's 
rather like Dumont putting out the 

first tv set." 
Kirshner is no stranger to R( A 

Over the years. his relationship to 
the company's record division has 

included a string of hit product in- 
volving the Monkeys. the Archie.. 
and Neil Sedaka. among others. 

E' The Kirshner /RCA videodisk 
deal does not affect Kirshner's 
present teaming with his Kirshner 
label via CBS Records and CBS' 
pubhsh,n ing. April -Blackwood 

Music 

iiil,I,.,,,.,,I s,I,,.o 
edls. with `(itrllitlis calling it the 
largest uncstnicnt ici the sony+,uo's 
(Oscan. in Csvcss01blaok and s, hile 
iir lobe is more than S I to million 

,ili,iiil ,.I iii,,i Iliil ,III 
I. 1, into this Is,JeJI +AI 

t, All the hone, rcyrirred 10 do 
the µ,h." hr laid 

Ile piedisled the srdco,isi wou1J 

I... . o,, IrI,,,1 I"n,li,lin 
. a l t e r R( A cicstronu HMO- 

,1I1,11 ,,,tra,nng the 2S001111o1,i1 
pinsei e,nliiale R( A and othcrs 
in 1411I 10 only 5111111 whir ti sets in 

Ihe ,t'.,I ,lI s1,., . iillrttUS- 

I. tressed the tact that at RCA. 
,Icodisk is a umlicd effort in I I hardware and soltwarc. 

TOGETHER 
THEY CAN MAKE 
BEAUTIFUL MUSIC 

IN YOUR TWO MOST 
IMPORTANT 
MARKETS. 

When you advertise in 
New York and New West, you're 
advertising in the two magazines 
that are directed specifically to 
the two music centers in the 
country, Los Angeles and New 
York City. 

When you buy New York and 
Nett' West together, you also get 
a nice discount. 

Now. Doesn't that sound good? 

69 
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óillboord's 
Number 

SURVEY For Week Ending 12/15/79 

err of singes reviewed 
Billboard SPE O I 
this week 64 Lost week 84 

le Picks 
e Copy001 1979. E MDeard publ,cafrons. lair: No pall of INS pubucanon may be repicrtcn d 

stored in a retr.evat system. or Irnreoe eel. ,n any form or by any means. m enanv.tl 
oholocopying, recording. or Olherw+3l. without the poor wallen perm,snen or the pudnne 

FLEETWOOD MAC-Sara (4:31); producers Fleetwood 

Mac, Richard Dashut, Ken Caillai, writer Stevie Nicks, pub 

fisher. Fleetwood Mac BMI. Warner Bans. WBS49150 Second 

release from "Tusk" is more in line with the accessible Fleet 

wood Mac sound Stevie Nicks' lead vocals and the mrdtempo 

backing gives life lune its melodic texture 

COMMODORES -Wonderland (3:41); producers James 

Anthony Carmichael, Commodores, writer M. Williams, pub- 
lishers. Jobete /Commodores Entertainment ASCAP Motown 

MI479F Coming off two hit ballads horn the "Midnight 
Magic" LP, this midtempo cut shines with its crystalline liar 
monies and lush production Lionel Ritchie's lead vocals are 

outstanding. 

BARRY MANILOW -When I Wanted You (3:31); producers: 

Barry Mania.. Ron Dante. enter Gino Cuneo; publisher- 
Home Grown BMI. Arista AS0481. Second single from "One 

Voice' is one of Mandow's finest releases Iodate, with honest 
human emotion conveyed in the rather bitter lyric about 

someone not being there when needed. Certain to become 

the singers 16th top 30 hat in a row 

ROD STEWART -I Don't Want To Talk About It (4:12); pro 

ducer Tor Dowd. enter Danny Whitten, publisher Crary 
Horse BMI Warner Bros. WBS 49138. From his "Greatest 

Hits' set. this thoughtful acoustic number showcases Stew - 

art's tenderly ragged vocals which concern lost love. ibis bal- 

lad has already received much AOR play 

LED ZEPPELIN -Fool In The Rain (6:08); producer Jimmy 
Page, writer Jones /Page /Plant. publishers: Flames of Albion 
Music, Inc. ASCAP Swan Song (Atlantic) SS71003. Culled 

Irons the No. 1 "In Through The Oul Door" LP this m dtempo 
rocker emphasues Robed Plant's vocals and features an m- 

O Westing time change midway through with a short Latino 
St type interlude. It is almost a double sided single with the 

rockabilly delight. "Hot Dog" on the B side 

BOB WELCH-Rebel Rouser (3:39); producer Carter, 
writer Bob Welch, publishers. Glenwood /Cigar ASCAP. Capi 
lot P4790. First single Iran Wdch's'The Other One LP a an 

w 

Beatles & Fleetwood Mac o 

. Soon On Half -Speed LPs 
By JIM ;McC(.I.I.ALGH 

atmospheric, very melodic rocker with solid guitar lines and a 

particularly strong vocal performance 

recommended 
10E IACKSON -fm the Man (3:35); producer Oaeid Kee- 

shenbaum, writer. loe Jackson. publishers. Albion /Almo. 
AbM 2186 

THE SPORTS -Don't Throw Stones (2:58); produce Pete 

Solley; writers' Cummings. Pendlebury, publishers: Austral 

an Tumbleweed/EMU Arista AS0482 

THE MANHATTAN TRANSFER- Bàdbnd (3:40); produce lay 

Graydon, writers lawinul, Jon Hendricks, publishers- Mu- 

latto BMI /Hendricks Music West ASCAP Atlantic 3636 

RANDY NEWMAN -The Slog 01 A Roth And Roll Bead (2:549; 
producers Lenny Waronker, Russ Titelman, writer Randy 

Newman: publisher: See Pictures FMI Warner Bros. 

W8S49149 

HORSLIPS- Rescue Me (3:20); producer Steve Katz: venter. 

Horsbps, publisher Dick lames BMI Mercury 76030. 

Soul 
recommended 

ROSE ROYCE -What You Wafdn' For (3:55): producer. Nor- 

man Whitfield, writer Norman Whitfield, publishers'. May 

Twelfth/Warner-Tamerlane BMI Whitfield WHI49127 
(Warner Bros.). 

FATBACK -Lore 1n Puled Rarmony (4:14); producer. the 
Fatback Band. writer. John Flippin, publisher. Chia BMI. 

Spring SP3005 (Polydrr) 

BELLY PAOL- Yte're My Sweetness (3:43); P74440" 44 
neth Gamble, Leon Hull, writers. K Gamble, L Huff; pub- 
lisher. Mighty Three BMI Philadelphia International1S93736 
(CBS) 

BOBBY RUSH -Let's Do It Together (3:32); producer Leon 

Huff, writers. L Huff, B Rush. publisher Mighty Three BMI 

Philadelphia International 7S93734 (CBS) 

FROM MOBILE FIDELITY & NAUTILUS 

LOS ANGELES -The Beatles' 
"Abbey Road" and Fleetwood 
Mac's "Rumours" -two of the big- 
gest selling LPs of all time -will be 
issued as limited edition, audiophile 
half -speed mastered recordings m 
January. 

Mobile Fidelity Sound Lab will 
release the Beatles LP, reportedly 
that group's largest selling album, 
while Nautilus Recordings issues the 
Fleetwood Mac LP. 

Formal introductions of the disks 
take place at the upcoming Con- 
sumer Electronics Show in Las 
Vegas beginning Jan. 5. Distribution 
is aimed primarily through hi fi/ 
stereo outlets. 

Mobile Fidelity began pioneering 
the half -speed audiophile approach 
for he fi stores last year and now has 
some 20 titles in its Original Master 
Recording Series catalog. 

The half -speed process takes the 
original master tape and teems a 

master lacquer at half speed. The 
process is said to give greater clarity, 
definition and stereo separation to 
the disk since a cleaner and deeper 
groove is cut. 

In addition, the recording, are 
plated and pressed in Japan, using a 
high quality vinyl and are specially 
packaged for the consumer. 

According to Brad Miller. Mobile 
Fidelity president, the Beatles LP 
will receive what he believes to be 
the largest marketing push ever 
given a limited edition audiophile 
recording. 

The formal presentation of "Ab- 
btw Road" will also employ a speed- 
walls Jesrcned stereo system in Las 

Vegas. Amplifiers and turntables 
will be provided by John Me ere 

Sound Laboratories. Inc.. while the 
turntable and other components will 
be provided by Mitchell A. Cotter 
Co. 

Elements of the marketing push 
consists of a four -color, retail -ori- 
ented poster, an easel -back counter 
display. T- shirts and mobiles. Addi- 
tionally there will be ads placed in a 
variety of consumer publications 
and college newspapers nationwide. 

Mobile Fidelity is also planning a 

number of local and regional parties 
for the "Abbey Road" release. Sug- 
gested list price is $14.98. 

Nautilus, an audiophile firm 
based in Pismo Beach. Calif.. which 
specializes in direct disk, half -speed 
and digital recordings, is targeting 
an initial press run of 20.000 for 
"Rumours," according to Steve 
Krauss. president. Suggested list will 
he $14.98. 

"But that might not be enough." 
he adds. "considcnioe the early rear. 
lion from our reps." 

Nautilus issued in first half -speed 
mastered audiophile product two 
months ago with Heart's "Dream - 
boat Annie" and has already report- 
edly soldout of its initial 15,000 press 
run. Krauss adds the label is into a 

second press run for the LP. 
Nautilus has also been negotiat- 

ing with numerous record firms to 
obtain a license lisr other catalog 
material ro issue as half -speed disks. 
Just shipping is the Docehie Brothers' 
"Captain & Mc" LP while CBS has 
granted Nautilus a license for the 
Janis Joplin "Pearl" album. 

THE IMPRESSIONS -Maybe I'm Mistaken (3:00); producer 

Cad Davos, writers L Thompson, E Dixon, publishers Carl 

cen/DeFranlr Monique ASCAP Chi Sound iC 2438 (20th 

Century Foe) 

FLORA PURIM -Carry On (3:95); producer George Duke. 

writer George Duke, publisher Mycenae ASCAP. Warner 

Bros WBS 49140 

CYNTHIA SHEELER END BROTHERS INC. -I Never Felt like 
This Before (4:33); producer Jimmie Moliere, writer Cynthia 

Sheeler. publisher Royal South BMI Laverne NR109431 

Countrÿ`". 
BARBARA MANDRELL -Years (3:29); producer Tom Col 

tins; writers Aye Fleming-Dennis W Morgan, publisher Pi- 

Gem, BMI MCA 41162 Mandrell's husky vocal slips between 

velvet and silk as she shades strong feeling into this lovely 

ballad. Arrangements subtle and understandably effective 

Flip side. "Darbn ." is a bouncy, Inlechous tune with built in 

ear appeal, meriting its own airplay 

PAM ROSE -It's Not Supposed To 8e That Way (3:12(; pro- 

ducer Pete Drake. writer Willie Nelson. publisher Willie 

Nelson, BMI Epic 950819 Rose's stunning, sensitive delivery 
combines with excellent production to create a shimmering 
record gilded by Drake's silvery steel and a guest chorus by 

the writer himself. 

TOM T. HALL-The Old Side Ol Town (3:00); producer- Roy 

Dei and Tom T. Hall; writer Tom T. Hall, publisher. Hallnote. 

BMI. RCA 1811888 The storyteller tells a tale of the old days 

in a traditional country setting. Fiddles highlight the track, 

one ol Hall's strongest records in a Ode, etch also features 

a tasty peno tell. 

RONNIE McDOWELL-Never Seen A Mountain So Nigh 
(2:50); producer Buddy Killen. writers B. Killen/R. 
McDowell, publisher Ronnie McDonnell. SESAC/Tree, BMI 
Epic 950753. McDowell offers a love ballad with building 
Mints and horns. Killen s production is top notch, as the mu. 

sic surrounds McDowell's vocal throughout the record has 

crossover potential. 

LARRY GATLIN AND THE GATIJN BROTHERS BAND -Tke 
Midnight Choir (3:31); producers. Larry Galls Steve Gatlin- 

Rudy Gatlin, writer Larry Gatlin; publisher. Larry Gatlin Mu- 

sc. FMI. Columbia AE71191. Gatlin's controversial song 

about wines at a mission rs a passionate painting of the hu- 

man tragedy of Skid Row II builds effectively, aided by the 

powerful chorus retrain 

TACKY WARD -I'd Do Anything For You (2:10); producer 

Jerry Kennedy, ardent. Casey Kelly-Jule Didier, publishers: 

Bobby Goldsboro Music, ASCAP/Everly 8 Songs Music, BMI 

Mercury 57013 A love ballad is sweetened by strings, soft 

guitar chords and a [outback vocal approach by Ward. The 

smooth song also should spur action in the adult crMempo- 

vary market. 

recommended 
REBA McENTIRE -(I Still Lung To Hold You) Now And Then 

(2:32); producer. lerry Kennedy: writer terry Fuller. pub- 

lisher Fullness /Texas Red Songs. BMI. Mercury 57014. 

KRIS KRISTOFFERSON -Prove It To Toe One More Time Again 

(2:441; producer David Andede; writer K Kristoffersom, 

publisher Resaca, BMI Columbia 111160. 

SONNY CURBS -Do You Remember Roll Over Beethoven 

(3:36); producer. Helmen Productions, writer Sonny Curt., 
publisher Skol, OJAI. Elektra 146568. 

RED SOVINE -The Fast Time I Saw Her (3:59); producer 

Tommy Hill; writer leery Chesnut; publisher Cher Nut 

House, BMI Gusto GT49026. 

BILLY PARKER -Tough Act To Follow (2:56); producer. the 

General; writer V. Stovall /B. Palmer, publisher Branch In- 

ternational. BMI. SCR SC181. 

JERRY NAlll. -Her Cheafin' Heart (Made A Drunken Fool Of 
Me) (2:25); producer AS Mrddlestedt. renter D. KirbyIl. 
Nadi /I Okonsk,; publisher House Of Longhorn. BMI. El Do. 

rade 10156. 

Puts -a too 30 chart tune in the encum el the renew parti ebeN 

Wed for the selections rekased Ik,s week: recommended -a tune 

predicted to Land on the Hat 100 between 31 and I00. Renew editor - 
Ed Harnsee. 

Black & White LP Cover Revival 
Knack Leads Way In New Wave Copy Of Jazz Scene 

NEW YORK -No. you are not 
going color blind. There are more 
black and white album covets on the 
market than any time in recent 
memory. 

Traditionally the preserve of tra- 
ditional jazz covers-if for no other 
reason than because few color pho- 
tographs exist of the '30s. '40s and 
'50s jazz greats -the onset of the new 
wave with its basic music and the 
basic black apparel of its musicians 
and fans has sparked a revision to 

the black and white cover. 

Most successful of these has been 
"Get The Knack" by the Knack 
(Capitol) which went to No. 1 last 
summer. Since then there have been 
a number of others within the same 
stylistic genre, though sometimes 
color is used to print the name of the 
band and the title of the LP. 

LPs that fall into this categors n 
dude: "Stateless" by Lene Los f. h 

,Stiff /Epir1 fhe Now" (Midsang). 

Perry's Holiday TV 
NEW YORK -Anne Murray and 

Buffy Sainte -Marie are among the 
guests for Perry Como's fifth special 
on ABC -TV. 

"Perry Como's Christmas in New 
Mexico," filmed on location in 
Santa Fe, will air Friday (14) from 9 

to 10 p.m. Bob Banner is executive 
producer with Stephen Pouliot as 

producer- writer and Ron Miziker as 

producer. The show was directed by 
Sterling Johnson with Nick Perito as 

musical director. Special musical 
material has been prepared by Ray 
Charles. 

By ROMAN KOZAK 

"Special View" by The Only Ones 
(Epic), "Fingerprintz," (Virgin In- 
ternational). "Shades Of Tan 
Hunter," (Columbia). "Herman 
Brood & The Wild Romance" 
(Ariola), "Broken English" by Ma- 
rianne Faithful] (Island). "God 
Bless The Starjets" by the Starlets 
(Portrait), The Beat" (Columbia). 
Joe Jackson's "I'm The Mai' 
(A &M). "Eat To The Beat" by Blon- 
die(Chrysalis), Ellen Foley's "Night - 
out.' (Cleveland International/ 

KTIB -AM PREVAILS 

Epic). The Pop," (Arista) and 
"Reggalta De Blanc" by the Police 
(A &M) printed blue and white. 

Acts that are not new wave but 
which nevertheless have recently re- 
leased basic covers include: "The 
Other One" by Bob Welch (Capitol), 
"The Long Run" by the Eagles 
(Elektra), "Night In The Ruts" by 

Aerosmith. "Top Priority" by Rory 
Gallagher (Chrysalis) and the new 

"The Wall" by Pick Floyd is all 

white with blue lines. 

Ban On CBS Disks 
Lifted By La. Outlet 

NIA-t' \YORK-- KTIB -AN1 Ihrbci- 
daux. La., lifted its ban on CBS rec- 
ords Thursday (6) as the first ship- 
ment of records to the station 
arrived. 

Program director Jimmy Cole put 
the ban in effect to draw attention to 
his lack of service from the label. 
Cole. who programs the 500 -watt 
daytime country station, kept the 
ban in effect even when George 
Weinberg. Epic promotion man in 
New Orleans, sent him a special 
package of albums, 

there's a computer foul -up and 
they've been telling me for six 

months they would take care of it." 

Cole credited the Dec. 1 article in 

Billboard for getting his record serv- 

ice restored. "1 heard from a lot of 
people. I know of at least three sta- 
tions around here that are having 
problems with CBS." 

Cole says he receives "good serv- 
ice from RCA, MCA, Elektra. just 
about everyone" 

The station is licensed to Thibo- 
"1 won't play any of their records doux but according to general man - 

until 1 find out if I'm on the regular ager Ray Saadi it serves four coun- 
mailing list" Cole said. On Thurs- ties with a population of 250,000 in 

day he found out. Louisianas booming oil country. 
Cole said when he was cut off Thibodaux has a p. dation of 

from CBS product. "they claimed- iROOf)- 
Í www.americanradiohistory.com
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General News 
SPANISH COMPOSER 

Singer Sesto Looks 
To Acclaim In U.S. 

11, 11l\1 11,1t1 \,I 
NEW YORK Carrot, \, .i 

Spanish composer and .roger, w ant. 
to penetrate the I S market and o 
preparing a J+ven somas lo fi \Ohl su 

Fnglssh on Januah 

Camillo t one ad :\nota Records' 
top -selling act, ln Spain and Latin 
Amers a. with a reported one end 
bain sala per release Ile has also Je- 
yckspcd a stnaR tolkswmg In Ho. 
land. I1a1S. France and Germans 

"So far :'vs.l amdo.'1 baye rc- 

corded 12 LP, and both Angela 
Carraxv and Miguel Bise air ,n- 

cludrng my songs sen then retord- 
trigs." 

In the last va months. Scow he, 
Men stashing English mrcnssscly 

as and on lour tray cis w 14h h55 teacher, 
practicing esers moment he.un His 

pronunciation has imprused. and 
within a year he ,s scot h. %ate his 
osa 11041[a in English. 

Torre sun ado. he bought the 
right tu pwJuse the rock opera 
"Joug Christ Superstar" m Spam 

11, ,. ,. ,i,1.1..,1 1i.l A sl. 11 ..1n.c the 
theme sit such a human <. tool N,1, 
41110.1 to 1110 Spanish ,:on.crsa- 
timc beliefs. 

t'rnulo pnvlusect the show ans- 
was. with huusell in the role of 
Jesus, and It reportedly heanlc the 
most aUareo 1úI thc,rtnsal presenta- 
tion In Spain. 1 he ortgtnal cast 
wording hits reportedly sold more 
LP, than ant other record in Spain. 

"Shows like 'Jesus Christ Super. 
star' are Jlllicult to sustain during a 

season In Spain," he says. "Never- 
theless. we had the grad fortune 10 

play to full houses for months." 

It the LP in English becomes a hit 
m the U.S., Camils, will hire a chore- 
ographer and u dance troupe with 
an esc to playing Las Vegas. In his 
last performances ut Madison 
Square Garden and Manna Stu. 
Muni in Miami. some changes could 
he noted. which one of his lens de- 
scribed as "he's hccomung more 
'Americana'" 
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Pronto 1051 
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MARVIN SANTIAGO 
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tens 
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012063 
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Y,n CA 

EDDIE PALMIERI 
Loc.., m.,ocho Ep,s 15323 

W. COLON A R. BLADES 
Sushi. 1.nu 537 

MONGO SANTAMARIA 
Std hot Columba 156% 

CELIA CRUZ d WILLIE COLON 
vas, 66 

LARRY HARLOW 
dis,. fa. 533 

DIMENSION LATINA 
m.endt-. 1,0418012 

F5515 ALL SOARS 
Gris .. , 11309 
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Mellen/411, ea 500 

ISAMIL RIVERA 
Nu, 1421 

TITO ALLEN 

IS ORQUESTA HARLOW 
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me 3R Rtc.ds 7901 

SONORA PONCERA 
[rpoanh, mu 1460 

HECTOR LAVOE 
lens, 457 

CHARANGA AMERICA 
Own no 3379 

BOBBY VALENTIN 
l a Inda de ene Bi.,rc,, 

FAMA ALL STARS 
504 515 

JOHNNY PACHECO d MELON 
on melon 

RAY BARRETO 
List 1.w 523 

CELIA CRUZ 
Atados mn,cstos Pco 1513 

CHARLIE PALMIERI 
the heiN.arht Negro 6009 

irli6uo 11117 

Jazz 
Danish Label Into U.S. Market 
Steeplechase Will Manufacture, Sell LPs In January 

/1111 yt ,, 

I,Ihcl .i.1. is 

1.1%1.11111 ,si,,l i pen, 
oration ctl..n In oh the 1.1C:11114101 its 
own .American ni,mula.iunng cony 
pans 

Steeplechase Productions Inc , the 
Danish label's first direct entry into 
the LI.S. market, will begin open 
nudns here within 311 days. The 
American company plans a 10 -al- 
hum January release lo debut the 
new 58.98 list independently distrib- 
uted line. 

Steeplechase Productions Inc will 
he under the direction of U.S. ¡au 
producer Chuck Nessa, named vies 
president and chief operating offi- 
cer. Steeplechase founder and pro- 
ducer Mk Walther is president of 
the new American operation 

According to Windier. L S. prod- 
uct will he idcntrcal to ing'na' 1n 

the Danish catalog it nuire than 150 

Jail titles. 
Winther and Ness expect to open 

a small north side Chicago office 
early in 1980. The purr has spent the 
first week of December negotiating 
pressing and distribution. 

-'We're going to Ili to maintain 
European quality on the pressings:' 
Winther captains And Ncsv points 
out that "We're going to duplicate 
esactly the European packages. 
W'e're using the some negatives tor 
punting In an attempt to maintain 
high quality " 

Rounder Records. New England. 
and Rich Ballard in San Francisco 
hase been named distributors. Other 
inches will he firmed in coming 
week,. \css.r says. 

According to Ness, the American 
company will release on the same 
timetable as the parent operation. 
with about four new titles every two 
months. On .Iltcrnaung months 
there will be releases to till in hack ti- 
tles from the catalog. 

Initial hack releases will include 
"Embarkation :' John McNeil Qum. 
tot "Song For Biko " Johnny Dy ani 
Quanet "Yes. Yes Nonet" Lee 
Konit2 Nonet. The Touch Of Your 
Lips," Chet Baker Trio, "Niels -Hen- 
ning Orsted Pedersen Quartet' and 
"Visions," Walt Dickerson and Sun 
Ra. 

About 50 Steeplechase titles have 
seen domestic issue under license he 

Inner Cos. including the label's 
earliest releases. However. the Inner 
Cray agreement has lapsed There 
also has been direct importation. but 
high costs have kept import flow to 

trickle. according to Winlher. 

WHAT 

GOOD 

IS 

A RIDER 
that doesn't specify 
German Steinways, 

Bosentlorfers, Yamahas, 
All Electric Keyboards 

and Synthesizers from... 

ProPlano 
(1."" ; f 2153671 1210 

l A 2133,571400 
N Y 2173662 $226 

II, 1 1 1`. l' I '.I 1 

Iwo of ihnc loy.,l 3O111111C plrnl io 

cis In the mi14l uston tic IJ,' Nesui es 

ptalns the catalog. about hall of 
wlooh %.is lreurdcd in the I.I S coy 
C1, 111k 14515, through 1970s slylis 
Nally, the adds 

Nessa, with a background in retail 
and wholesale ends of the husutcss. 
also operates his own lair label. 
Nessa Records There are no plates at 
hi, time for Ness,' Records and 

Steeplechase to he marketed Jointly. 
Windier indicates. 

Wtnther says ties with Inner E rry 

were severed u year ago. with Inner 
City's product sell -ofT period sched- 
uled to end Jan. I. 1980. 

The first domestic Steeplechase 
release will he promoted with a 

double LP sampler for trade. press 
and radio. Ncssu reveals The album 
will not hr made available comma, a, 
etally. 

Ne,aa Nays he is negotiating with 

7r 

N'akttielil Indu- .Ill,. of Phoenix for 

Leading Steeplechase artists in- 
shore ('het Raker. trumpcl. Dexter 
Gordon. lento sax. and Duke Jor- 
dan. piano. The label's Steeplechase 
t:lusares line presents hrstone con- 
vert and broadcast recordings bs 
such perlormers us Bud PnwelÍ, 
Buck Clayton, Jimmy Rushing, 
Kenny Dorham and Jackie Mclean. 
It's stressed by Winther that all Clas- 
sics Series release, are cleared wills 
Mc performers 

Say, Nessa "'I he artists are 
equally distributed between estah- 
Iohed names, formerly estahllshed 
names making a comeback and new 
names 

Only L I' product will be manutac- 
lured initially. Windier says. How- 
ever, the Danish oumpans produces 
cassette releases which may be Im- 
ported bu the new American oper- 
alln 

Billboard SPECIAL SURVEY For Week Ending 12 15.79 

Bil board LP s Best Selling i< 

2 

3 

4 

9 

10 

Il 

12 

11 

N 

15 

14 

17 

II 

19 

70 

71 

77 

7.7 

24 

2s 

f Il 

3 

mu 
Artel tala 1 .omet 
(Dent 4Mí1 

ONE ON ONE 
Ose wmn 1 On uu¡. 
Caw.aw ty.4e üt 1)t nu: 

1 10 INK 
Hc 4e4 61M Y 1790 

2 7 Mil Or 114 NIGHT 
Niels bela 4Na GRP CaP 5501 

s 1 AMEAIGN GAUGE 
P. YMIy.s C.e (CI t01 

1153 1yr..r MN/ 

4 n STREET LIPt 
Corn. YCI WA 1094 

7 S PMA22 
P.me, Nonn ue 61 743 

6 7 A TASTE FOR PASSION 
N l. Poer 41u1< ID 11751 

17 6 DONT ASK 
54.7 Rat.i MMYene 
Y 9090 n.staso 

9 4 MEET BUT 
tom Sal aernMw it 161)7 

tO 37 MORNING DANCE 
,otro Gy.. 1W41a 
Mh 9004 Ara) 

/ li WIN SIGN 
rM NN (etc (seen 
he4 411 4714 

14 7 REST DF FRIENDS 
I.eelyn,t. WM.( len. Y,1 
fwba 62 177 

13 11 I:30 
n vatkr Reece 
McColvmW PC7 16D30 

11 37 NEW STRING 
lul 4.(h Une.d M,uI 
i:rl/ ir.' ICeeaNi 

II 4 MD 12519 STREET. N.T.C. 
ton,: Fro tnuu u 7,1 

72 3 PASSION ONCE 
W C. I.O. 
Y.rJ.rnr Y 9091 Af,nlael 

16 IF LUCRE UM 
not CwamA, 7ewn 
:re 

m 

láów 

17 1 RE WORLD mom 
ui. H.pr. Ma 111n 

15 24 MOWN SKIM 
Inm &onor Punts. G11 Cay?OOi 

70 6 RE NM 
Om Neale Ma, WP 
rar son 

24 6 ANIT IT SO 

M. tn.1r, 4enia SO 19157 

19 4 CHO CORMNIRI1( 
11ANCOCA 

w.a. 
1'd,uo, PO 7 r136 

21 / CMRY ON 
1N,e PWi,ri .ana, &c 
ICA uu 

=II. GRCLE IN RE ROUND 
Ye, o,.n raamoY Rc 1967n 

25 4 MOSAIC 
1 loan Rlemma Ma Ma 28014 

% s 

n 

n 

ZI 

a 

3D 

31 

32 

33 

35 

36 

v 

A 

39 

40 

41 

u 

N 

31 
3t 

N 

a 
ORE 
M4 Lab si I Mbt 
(Del libel 

15 

46 

It 

u 

19 

n 

n 

n 

23 

29 

3t 

33 

43 

15 

34 

36 

44 

39 

40 

32 

42 

45 

21 

3 

is 

22 

27 

32 

3 

16 

23 

4 

I6 

ES 

2 

moo 

31 

a 

K 

u 

IS 

Sil 

11 

u 

2 

2 

2 

Wlra 
ímp, Ya M 1176 

(UPUONU 
410 Barben Oar $P 074 

5ROWCY 
Brae I Peapoe 55 9615 (KW 

OW CIAO 
Oral 5atem. 
Piteo 7n210.1 

FEEL 0 
Noe romo._ 
Unaeo Aim WIA973 

1 0440* PLAY FOR TOI 
%WIN Writ a,.pwn 7: 
35400 lOnSt 

u mum 
Nuly NotMn Cu.mw H- 3341i 

NEN Ia4AUTA000A 
PH Piteen (CY 101 1131 

IYlrnr, besa 

I REMEMR4$ CHARLE 
PORKER 
q1) Pea Pavo 7317101 iNap 

an LSE THESE 

u, HOW, /moo 111 CRP 5004 

WET 
Gary Beean A Ch. Cata 
(CY ECM 1 1110 awe, Bra 

MUCUS 

USN DANCE 
NAene Gn.a 
Gears Ger SIM f.t.th 
MINGOS AT MMES 
Orin N.1n 45.10 SD 7 11001 

NIGH (EAR 
Ned Iona. ucco. 15 111 AMY+ 

LIVE AT THE HOLLTM000 
5006 
frail Yatpvrr 4W SP 6101 

RASE MN .3 
Same Baut Kale 2313640 111111 

THE BEST Of WINE 
11AN000II 
H.6r1 Hamml 
[alma. K 11339 

MU W 

MUM 
Delhi M 162 

ANGIE 
MpN 5,01. GRP lope 601 SAUG 

NAMARA IAA II 
iaeu: Mqla 
cdumba K 7 M140 

TONDO WW1 
Iton fur Pants Nana PR 7031 

OLD MOOS, NEW RIMS 
Raise tone, (CM C55 1131 

(15,05. peal 

UGNT AS A FEATHER 

*Neu. 14.1. 14.1. 
9049 M iitnenll 

900MO SUGGESTIONS f h M,ml (CM ICY 1 1111 

marna Brai 

Copp,. 1979. Deiboar0 iS bi,atinn5. Inc 5e past of n5 pupl041hhn may be reproduced 
Monad.] o relrwuai System. q1) Iranwn,trM ,n en, torn cm by any means. elettro I.K. mec hanKal 
photocopying. lecord,n0. of other.. welgul Ina 0wr written perm.s.oe et the pu0nnstor 

www.americanradiohistory.com

www.americanradiohistory.com


FOR 
well ENDING DEC. 15, 1979 

FOOL IN THE RAIN -LA Les,IIn 
(Swan Son 710037 

99 -Toto 
(Columbia 1- 11177) 

SEE TOP SINGLE PICKS REVIEWS. ..9P 70 

a 
Q 
e 

TITLE -Artist 
(Nodose') Nob Label L Number (Dntnbuhng label) 

TITLE- Artist 
(Producer) Weiler. label & Number (Distributing Label, 

15 

17 

itt 
23 

3 

4 

5 

8 

10 

11 

13 

21 

15 

17 

16 

18 

9 

20 

33 

26 

24 

27 

24 12 

14 25 

34 

30 

40 

29 

32 

35 

37 

36 

38 

34 

11 

12 

17 

9 

7 

9 

15 

9 

11 

10 

I1 

7 

9 

9 

12 

6 

10 

10 

2 

7 

10 

11 

9 

13 

19 

5 

4 

10 

12 

8 

5 

8 

5 

10 

BABE -sr, 
ßM1. o oe,.ufo AIM 2118 

STILL - Commas`,, 
(Woe 
L Bkn., 

Compton. Gm..aaal, 
CPP 

PLEASE DON'T GO -to L Bs, srn rM sad 
(Casty.TIWAL N W. Can, t ante 18 1035 CPP 

ESCAPE -Men Donne' 
(blued Mrmr, L ben onto. L Iwm« tnnmlr 50015 IMCAi w8M 

SEND ONE YOUR LOVE-sm., frown 
(S0,, mown. S Wadel. larch 5110) lMOto.n) CPP 

NO MORE TEARS -a,r, snrn,nd a oar. s mm,: 
(Gary Meta). P I,b,n. 8 Reb<m, 
Cauenb.Caubresu 111125 CLM 

YOU'RE ONLY LONELY -ID Saone, 
(1.0. Sa1Mrl, 1 D. S.., CaNenbb 1 11079 WIN 

DO THAT TO ME ONE 

MORE TIME -T. cpten L fenn,le 
(0.0 anion), 1 Tema% Caubtanu 7'15 

HEARTACHE TONIGHT -rel. 
(e sry.rnU, O. N8M.j, G Mer. 8. Sea.. 10. Sourer. 
AW.um 16515 

TAKE THE LONG WAY HOME- Suem,mp 
Supenn.p. Inn 11reanTa), A INC. 0. nodlw., ALM 2191 ALM 

LADIES NIGHT -R., L R. Gant 

(Eamr. Deod l4). G M. Bran. 8442 1 Gant 

Oe the 101 (Penury) 

ROCK WITH YOU -e.A.I b dun 
(Wrt7 la.M. t T,.penan. EDH 950791 (CBS) 

COOL CHANGE-..... lend 
Oahe open L 1411e Sur Boil). G Snood 1101,6 1789 WBM 

WE DON'T TALK ANYMORE -dm tetanal 
(eruct W 1,7). A Tame, COI An.enu W25 IGpnoll CLM 

HALF THE 
WNn arl,MA. a Wed.6 P -S 7. womb, 111867 CPP 

HEAD GAMES- F.,,DNl 
IM Thomas ale 11.1 Non Ian .rea a ...aped, L Conan, 
l.,ex AaM% 3633 WBM 

SHIP -ars 
tarry Yn11vo, Pm Danw hl. I Yuntw, 4718 0161 PIP 

BETTER LOVE NEXT TIME -m 51.5 
(Rs Y3110.). S WpPN L Lan, I Male, Gpl, 4re, 

THE LONG RUN -pt. 
(Wu SrmufL), D. 11.41ry C. Del, An,lvm 46559 WBM 

JANE-1044 mm Manny 
(819 Ie. D bob, 1 MdPancn. C rhru.o P 

Loa., Grunt G,..runt 11750 (RCA) WON 

I WANT YOU TONIGHT -rahla Cone 
(at SAW, C Um, D. kn.,M, A W.. ALM 2195 

CRUISIN' -sea.)) RMIr'o. 
Shim Zenke, Rolrnton2. W Pansvo, M lapin, labia 
54306 

THIS IS IT -Rom Le. 
(<re O..a), R. Latt,.x Y MlOaak, Crbmbu 1 111. 

BROKEN HEARTED ME -Anne Murray 
ow Ea Ynrmani, R Geer.., Cap, 1773 

POP M112111-M 
It 0.15, Sue 49013 Mena Bra) 

COWARD OF THE COUNTY -e.nn, nas.n 
(la, Pate), t k.kq 131. Menu, doled Amen 1327 CLM 

I WARM BE YOUR LOVER -nn.. 
prkle). Pow. Wane pm 49050 

I NEED A LOVER -Non Cppm 
I0h. IN ., I MMlmump. R.5 202 0..11 B -3 

DAMNED IF I DO -Ire Man Parson Prowl 
OW Pawn), C woonun, t Paul, Leib 0151 ALM 

WAIT FOR ME -Doll NW L Lan on.: 
104%4 Fas.,). o von, ICA 117(9 tIM 

DORT DO ME LIKE 
THAT -seen Mt, sad The H331p83I4, 
(r.. PII,, I Iw., )aloe). T P<N, 1 4 1 0 , 1 1 M00 )MCA) CPP 

DON'T LET GO -Isaac Napa 
nMn 11.Fa.).1 44 V. Po1,da 7011 CPP 

THIRD TIME LUCKY-sepal 
DaANH, 0 Perron, Beams. 0175 (Winer Met 

LOVE PAINS 
(SS. a.n). M Pss., 0 W,W, S are, P50 1007 

ALM 

CPP 

MAN 

W3 

ALM 

CPP 

CPP 

WOM 

CHA 

CPP 

CIA 

36 

7 

40 

42 

50 

51 

52 

53 

55 

tr. 
58 

W 

60 

63 

55 

66 

67 

3 

19 

22 

42 

43 

41 

45 

44 

56 

5 

6 

17 

II 

6 

8 

6 

9 

14 

5 

5 

01:31 
5 

51 

55 

25 

28 

53 

31 

60 

46 

70 

64 

61 

66 

48 

71 

73 

49 

74 

57 

68 

50 

79 

4 

6 

15 

17 

7 

12 

6 

21 

3 

4 

5 

4 

7 

2 

2 

13 

4 

16 

4 

7 

3 

CHIQUITITA -Lob, 
lane, Aadwf., porn uY,<Rn. e Woo, e UN .0 
Au,nHl 1621 

DIM ALL THE LIGHTS -0.11. 
(G. 24 Mpoár L Pre BeiMne, D Smm,mCeublenu 7101 WBM 

TUSK -Fleetwood the 
(entes d Mr 14,1,4 Dssrul, Aen Gwen l atloutum, 
WPnel per 19077 

DEJA VU -son. wars 
184,15 M,nik.). lows. A Rodela, Arnla 0459 CPP 

I STILL HAVE DREAMS -res,, r,,,, 
(val G,N]I. I atA.M. Wrlum 46531 CPP 

VIDEO KILLED THE RADIO STAR -1. Ike. 
17Áe le 1, 1 H.'IN, G. D..l,n, e Wmllel, 
b) ase 1911 / (rs' .' pox) WBM'CPP 

WBM 

TRAIN, TRAIN-M.rLl.a 
W Mr, L Hen., W.UI. S MNkde, Mu 7207 (Aaort) 

RAINBOW CONNECTION -Pues the Bros 
IBl 40, L len Holum, P anion, t AK., Atlott 1610 

YES, I'M READY-1., Des 
(H W Cory, e. Met, c.a... 2227 

ROTATION -Herb Men 
(xerb Men A Lade anus), A. amen, R 1,10.5 ALM 2222 AIM 

SARA- Hee1..s Mat 
(Ileer.oad Mat), S N.Ir, N...r arm 19150 

FOREVER MINE -on,n 
)6441 h U.re L Leon Hui1), R Gamble. L Hof. P It 93727 CPP 

RAPPER'S DELIGHT -st,l Hal Una 
S. Rd,ntoa, N. Iaöa. M. Knell. G 0'8ní., 
Soar Y. 511 (Naokxe) 

I'D RATHER LEAVE WHILE I'M 
IN LOVE -h CooN ü 2199 

t 

k 68.,5. tr Leila), CI Sam L Peter Mtn. 
CHUAUI 

SAVANNAH NIGHTS-i.... 
0,5 Umdema.), T knows, Mmw pm 19096 

YOU DECORATED MY LIFE -Re.., Lten 
(Urea atkr), D. 1104. 11 M.rme, Unto/ IJtab ISIS 

IF YOU REMEMBER ME-or. sr..,.. L tot 
(btlbrd Peary). C t Saar, M. 110110t4, Not! 
15901 (.ba/As0M.1 

READY FOR THE 805 -4,i), o rep. 
mw.a morel I. Mao, N aa.. r IsSt B Tnln'Map. 
Carblrrl 2220 

DREAMING -Woad. 
tier CMpman), D. Mors. C. Sewn. Chryuto 2379 

MISTRUSTED LOVE-.... 
05.44I, MSMnon RM). a 0.p ,o,, BSO 1009 

RISE -pen Alen 
Mien M. badr learn, L Imam. R assn ALM 2151 

ROMEO'S TUNE -s'., reason 
S (kW) O.), S. GnM Ne pwa 97575 (0851 

SHE'S IN LOVE WITH YOU -So. Qum,. 
(Mae CbDD.,a1, 11 C.o. M. eon& RSO Nil 

SINCE YOU'VE BEEN GONE-Rainbow 
(bier weer), R aunt POhd.. 2011 WIN 

YOU KNOW THAT I LOVE YOU-Santana 
(Bran Ohm), C Scent, D. C. Srblu. l IIB4rhered. A 

Pau , Columba 111144 

PETER PIPER -Bon Yab 
(had MM,). F MIL, POSO,, 7001 

LONELY EYES -t.e,2 Loh. 
fU.a 5.6'.1. M. Purely. (1(Amnea 1030 

VOICES -Cheap lm, 
(3em Werm,nl. R Wast,. Dio 950114 

PLEASE DON'T LEAVE-L.,. wood 
IM.n.I lames laclu., Ted Temples.), L Waft, 
wooer Bros 19013 

DO YOU LOVE WHAT YOU FEEL -RM., L cuss 
(916,.1, Loewe, o WO.% MG 41131 

GOOD GIRLS DON'T -m. RAs. 
1.e Wpmanl. D ruler, 03,1111771 

ROLLER- SKATIN' MATE -Patn a xeb 
ameP Parer). D rMPO. a rynen, PNIe41/449 0116 

NO CHANCE -Man Man. 
(C.a. Leone, M Manm. Gplel 4794 

MONEY -the nens 16,lá 
Mena Cunnineniu, 8 Gads I, L I EDN10,0. d,rpin 62001 
UtkniX) 

CLM 

CPP 

WBM 

MIN 

WBM 

&3 

CHA 

B-3 

ALM 

WAN 

AIM 

CPP 

CLM 

TTC: HAN 

CLM 

CPP 

CPP 

AIM 

WeM 

CPP 

73 

74 

76 

82 

80 

81 

83 

47 

59 

2 LOST HER IN THE SUN -lobe Stewart 
()a. SL...). 1. Stout, 160 1016 

4 DIG THE GOLD -I.70 Cabe 
4tndy 01119), 1 C.O,, LC. Lam. Gum 79)9 

2 MOVE YOUR BOOGIE BODY-e.ea,. 
/LBe. A law). 1 Aln..ár, L aá % L Imes N. ihaknIN. 
C 4Jk L smlu, M. kart t temmeen. S. 649. W. 54,00,9. 
M Byer, Merton 76015 

2 LAST TRAIN TO LONDON -WNN bet aooaln 
IM ly.ul. 1. Trine. 1M 39067 (CBS) 

10 HIGHWAY TO HELL -AC/DC 
ON. lobe Large), Tao, too, Sean. Mato 3617 

10 PRETTY &lVLS -Melva Mann osier 
(Stew a. 1 .tNml. L 0,0e1b AI. 856 

WHY ME -o7. 
( SOSO. 0 slow! KM 7206 

20 THIS NIGHT WON'T LAST 

FOREVER- u.1.el knew. 
(pool May.. Slew Lan IS otoroy L 7neh4. EMI 

AIM,a4 1019 (0.400 

4 MESSAGE IN A BOTTLE -ror. 
Memo L Ale Cronn. St , ALM 2190 

WONDERLAND- e...wWe1 
Dam Um, Carmdmel L u...a.e,;. 
M WIIgmL Woe 1179 

Ete:* 
63 

89 2 

83 

84 

86 

dt 

l6ä 

88 

85 

94 

86 

2 

3 

2 

7 

91 92 4 

92 95 7 

93 96 2 

94 98 2 

95 65 7 

96 69 11 

97 76 10 

98 84 21 

99 87 16 

100 93 13 

DIRTY WATER-. rants 
(v. Brae). LI GAb. Pardr 2032 

AN AMERICAN DREAM-. Den aM 
(kS Neu L sub EaoNn. L Cavort OWN AY5Bn 1330 

LOOKS LIKE LOVE AGAIN -Dann Ron, 
Man Candoer), 0. Mann.. !Molly.). Aatds 

WORKING MY WAY BACK TO YOU- sp.een 
(Wiwi 2aaq, S. Wm 1 D WOO. AtlrnO 3031 

GLIDE 
rem. t yea RyMI. t 1.00.14, a S.M T..ro, 174 

I DO BELIEVE IN YOU- re. 
422 r....e. 

it rap 1 Lae. 1 Leary 1 MAO., Tem 

YOU'RE GONNA GET 

WHAT'S COMING -s.... Ram 
(Pete Ash,.), 1 Panner. NM! are 19116 

LAY IT OR THE LINE -Tna.p 
ryJr lam.e). Emme. AG 11610 

LONGER -Dro Femme, 

)O4 rm .5 
Mn Pinnate L Marry (. Lo D h elleot 

ben 

WHEN I WANTED YOU -e, rrla. 
(B-,7 Bank. A Ba kohl, C C.o. Mien 916E 

STARGAZER -Ph.. town 
(Cary Wok L Peter 8' o(, P 104.9. Doe 6211 all 
MEMORIZE YOUR NUMBER -Gas cart" 
(Mldua WW1. e. &ribad. Sceb Me& III Mae.) 

CRUEL SHOES -so. Mann 
(11Mlu C Md.). S Yrrn Barer Bo. 49122 

I CALL YOUR NAME -s.su 
Ram. Deluge, a Dam. G Lnmm'. Go. 717s leek..) 

THE SECOND TIME AROUND- sr,omac 
Ilia STAen L 0X GPO.,o, L S,1wn, B SXMr. 
Sd. 11709 MUD 

WITH YOU I'M 
BORN AGAIN -ear Pane I SPeeh 
then. DePaapuale a Dark Strel 0 Sow. 
C Canon, Map. 1177 

MUST CAN'T CONTROL MYSELF -Rr.el s... 
(004.1 940,,1, M SWn L 1.55. L Carter. 144.4 50021 
teem 

GET IT UP -....4 ea.A 
(Hann Mably. T. Auk* t key. RCA 21ó9S 

IT'S ALL I CAN DO -n. Gas 
(lea newn ale,. L OYS.L DAM 465K 

DON'T STOP 'TIL YOU 

GET ENOUGH- re.11[60 
(P.n loos! r 11m.ß, gat 150117 

COME TO ME- r.. Ilo 
(Ton Gana). T. Goad% P58á M AI 

LET ME KNOW Have A Right o. as. 
(D.o rda.q hind. Perm). Ielro)- 
NON 2071 

*STAR PERFORMERS: Stars are awarded on the Hot 100 cha,' baled on the to lowing upward movement. 1.10 Strong Inc, In 8a1e8 / I 20 Upward movement of 4 positions / 21.30 Upward movement Of A post 
Hen. / 31-40 Upward movement of 8 positions / 41.100 Upward movement of 10 poslllons. Prev1000 week's starred poslllons are maintained wlfhOU a star A the product is Ina holding period Th15 will. ei Some Case5. 
block out products Whlcn would normally move up with a slay In Such cases. products will be awarded a star without the required upward movement noted above Recording Industry Assn CH America seal ON Certi- 
fication as "million seller " (Seal Indicated by bullet.) atA Recording Industry Assn OI America seal of certification as "Iwo million seller ' (Seal Indicated Dy "angle ) 

Sheet music suppers ale confined to piano /vocal sheet mush copies and do not purport lu represent mixed publications dn(nbulloll ABP = Apnl Blackwood Pub ALT - A11red Publishing, ALM = Almo Publications. A = Acuff Rose. B M = Belwm MILTS. 

BB >. Big Bells, B 3 = Big Three Pub BP = Bradley Pub CttA , Chappell Music, CLM = Cherry Lane Music Co CPI = Cimino Pub . CPP = Columbia Pictures Pub FMC = Frank Music Corp HAN = Hansen Pub , IHM = Ivan Mogull Music; MCA = MCA Music, 
PSP Peer Southern Pub PLY = Plymouth MUSK PSI = Publishers Sales Inc , WBM = Warner B101 MUSIC 
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IT'S CHIC 
TO BUY 
THE BEST. 

LE FREAK 

I WANT YOUR LOVE 

DANCE, DANCE, DANCE 
(YOWSAH, YOWSAH, YOWSAH) 

EVERYBODY DANCE 

CHIC CHEER 

GOOD TIMES 

MY FEET KEEP DANCING 

ONLY THE BEST FROM CHIC, "LES PLUS GRANDS SUCCES DE CHIC :' 
CHIC'S GREATEST HITS. 

ON ATLANTIC RECORDS AND TAPES. 

www.americanradiohistory.com
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FOR WEEK ENDING DEC. 15. 1979 

LC 
YC 

Comgled ron nat.oiui rou 
Moms or me mt. PApuur.y 
Cnart DM .rad 1M RseoM 
MIAOW Res.. DIM M 
fueo.rd 

ARTIST 

Title 
Label, Number (Dist. Label) 

SUGGESTED L.ST 
PRICE 

3 

3 

Start PERFORMER -LPe 

an ep. O onanese Mduei °POr 

ARTIST 
Tale 

Label. Number (Dist Label) 

9 

N 

2 

3 

4 

7 

IO 

4 

EAGLES 
The long Run 
Au ..513x! 

DONNA SUMMER 
On The Radio- Greatest Has 
Volumes One 8 Two 
Ca nkten MP 7 TIM 

STYX 
Cornerstone 
mu 5P 7711 

&9t 

1391 

8.98 8.98 

13.91 13.98 

STEVIE WONDER 
Tourney Through the Stud Lie 
d Planls 
lash f13 PIC? (Won. 

8.98 

1338 

8.91 

13.98 

e.9s_ 

13.98 

6 

6 5 

15 

BEE GEES 
Greatest 
em PS 74200 

LED ZEPPELIN 
In Through The Out Door 
Sle TS. 16007 (NWlal 

1338 1338 13.98 

831 191 8.98 

8 

7 

8 7 

BIUBAA STREISAND 
Wet 
Ccn.a it 36159 

FLLEIW000 MAC 

Tusk 
Mosel rm DC »so 

10 

12 18 

TOM PETIT THE 
HEARTBREAKERS 
Damn The Torpedoes ea.. SIDSIMGI_ 

COMMODORES 
Mldm hl Magic 
Ma..nI a1n 

891 8.98 8.98 

1598 15.91 15.98 

8.98 

198 

898 

tel 

8.98 

1.98 

11 16 MICHAEL JACKSON 
OH The Wall 
Ehe FE AST /S 198 898 191 

12 10 HERB AVERT 
Rise 
UM SP PM 7.98 798 7.98 

x 15 13 KODE 8 THE GANG 
Ladies Night 
De ide OSD 9Sl3 IMne M 

16 12 FOREIGNER 
Head Games 
Mue 5119999 

7.98 7.98 7.98 

198 8.98 8.98 

36 36 

44 

12 CRYSTAL GAYLE 
Moss The MrSSTSSOPDI Q.. it HMI 

TOTO 
Hydra 
Cdua. IC 36719 

SUGGESTED 1.157 
PRICE 

3 ac 

ARTIST 

Tale 

Label, Number (Del label) 

SUGGESTED LIST 
PRrCE 

7.98 

8.98 * 41 

39 40 

* 
42 42 

* 

45 

48 

19 

6 

2 

13 

12 

BAR.UYS 

:Z1 war 31St 

PABLO CRUISE 
Part Of The Came 
ALMS, 7112 

7.98 

8.91 

ELECTRIC LIGHT ORCHESTRA 
ELO's Greatest His 
111 n 361101 CAS) 

L0. SOUTHER 
You're Only Lonely 
car.w lc s697 

CARS 
Candy .° 
ulna ST SO7 

ISMC HUYES 

Don 't Lel Co 
Piler PR 1 6124 

7 

12 

ANGELA BOFILL 
Angel D 

R eeght 
nalDIP 

G 550i 

MOLLY HATCHET 
Millie With DLsasler 
fee lE 16111 

7.98 

8.98 

7.98 

7.98 

L98 

7.91 

031 1.88 

1.98 tel 

1911 8.98 8.98 

198 838 898 

7.91 7.98 7.98 

7.98 

7.91 

788 

7.98 

46 38 

53 

14 THE ALAN PARSONS 
EPROJECT 

ve 
MOM. 9500 

WIWE NELSON 
Willie Nelson 
Sings KrisTOnerson 
Cdu.ra IC Min 

8.98 

7.91 

8.98 

7.98 

7.98 

71 29 

72 30 

* 87 

25 THE KNACK 

Get The Knack 
Cgaa SO 10941 

10 BONNIE TWIT 
The Glow 
mein Bros 85A 3369 

6 STEVE FORBERT 

Jackrabbit Slim 
Nenae/r 1/J6791 

74 33 

W 90 

36 JOURNEY 
Evolution 
(9trbe IL )5757 

18 JOHN COUGAR 

lohn Coar 
Rm Am ?NI Meon, 

76 76 

7.98 7.98 7.98 

8.98 8.98 8.98 

14 ours 
Identify Yoursell 
PiR ft16077ICRS) 

77 77 20 LITTLE RIVER BANG 
First Under The Wre 
CadN SDD 11%4 

78 80 28 DIONNE WARWICK 
Dionne 
Meta AR 6130 

79 82 53 KENNY ROGERS 
The Gambler 
weed M. DAU M 

7.98 7.98 7.98 

838 836 648 

7.98 7.98 7_98 

8.98 8.98 8.98 

8.98 838 8.98 

7.98 738 7.98 

7.98 7.98 7.91 

798 * 88 3 EMC ON, LANE 8 PALMER 
In 
mu. so 19210 

4 PAT METNENY GROUP 
American Garage 

898 ECU I S11Ywnw w I 

W 89 

798 

48 

49 

49 

SI 

17 

6 

AC /DC 
Highway To Hell 
Rern a SO 11244 

WAYLON JENNINGS 
Whal Goes Wound Comes 
Around 
KAMM 5097 

7.98 

7.98 

7.98 

7.98 

16 

20 

13 

W 

5 RUFUS 8 CHAAA 
Mastegam 
Mu Mu SID] 

9 BARRY MANILOW 
One Voice 
Hau AL 9505 

IEOTERSON STARSHIP 
Freedom At Profit Teo 
GeoM Dlll 0951 IRCAI 

9 KENNY LOGGINS 
Keep The Fee 
Carw6. ic Mir: 

24 3 

21 

61 W 
20 14 

8.98 8.98 

tel 

8.98 

8.98 898 

1.98 198 

7.91 7.96 

898 

7.98 

2 DAN FOGELBERG 
Phoen e 

Iw Moon.ld. TE 35633 

38 SUPERTRAMP 
BleakAas11n America 
Aio NOS 

46 3 AEROSMITH 
Night In the Rus 
wits. CC 76050 

22 23 

26 

6 IDE 114315011 
I'm The Man 
PAM SP4794 

7 ROB MMES 6 EARL MUCH 
One On One 
hyw.7enLLlu.6.IC 54.741 

24 17 9 BLONDIE 
Eat To The Beal 
uiyule On lilt 

79 

28 

2 NEIL YOUNG WITH 
CRAZY HORSE 
Live Rist 
Wane ens. 2AA 2796 

POUCE 
Reg[atla De Blanc 
A611IP 1797 

W 
31 

198 

8.98 

8.98 838 

8.98 8.98 

198 

7.98 

8.98 

7.98 

9.91 8.96 

8.98 8.98 

8.98 

798 

335 

838 

13.98 13.98 13.98 

4 ROD STEWART 
Greatest Oils Vol 1 

Wane I,91 MS 7713 

KENNY ROGERS 
Kenny 
0eó0 Neu IwAA 979 

5 PRINCE 
Prince 
Wane Ens IDA WA 

7 MINE MINIUM 
l'll Ahvays love Cou 
CIMo SOI (loll 

_ 

28 18 12 

F 

A 
32 

45 

37 

32 

6 PEACHES 8 HERB 
Twice The fire 
P.m /M.P PO 1_03.9 

9 VILLAGE PEOPLE 
Live And Skate 
Cam.asa MICO lIti 
DARYL HALL 8 JOHN OATES 
K Stair 
MA MLI NN 

7 RICK JAMES 
Fire It Up __ Gordy GI 990 MM.! 

2 LIME FEAT 
Down On The Farm 
Wann &uc Ms 1lí5 

33 34 8 

34 35 

75 

7.98 

8.98 

7.91 

198 

736 

8.98 

A98 898 

1 98 7 98 

8.98 

_Iá8 

1398 

8.98 

8.98 

8.98 

7 98 

8.98 

8.58_ 

13.98 13.98 

7.98 /.98 1.98 

8 98 8.98 
. 8.91 

838 8.98 8.98 

57 6 i 
W cmal 

RUPERT HOLMES 
Partners In Crime 
low* INF 9010 (MCA) 7.91 7.98 

7.98 

7.98 

7.98 

PINK FLOYD 
The Wall 
Cah.eu PC 2 04101 

56 6 

53 

W 

22 

71 

55 

W 

58 

83 

11 

58 

70 

59 

13.98 

ATLANTA RHYTHM SECTION 
Are You Ready 
Feriae Pp7ane 

CHEAP TRICK 
Dream Police 
En It 15711 

1198 

1398 13.98 

11.98 11.98 

6.98 

21. TOP 
Oeguello 
wen.. ao,, Ms 3301 8.98 

L98 8.98 

8.98 8.98 

7 OUTLAWS 
In The Eye 01 The Storm 
AMra AI MPT 

S CAPTAIN 8 TENNILLE 
Make Your Move 
CauManr,RP /160 

9 PAT BENAtAR 
In The Heat Of The Night 

_ 
CYyulu CNA 12)6 

9 JIMMY MESSINA 
Oasts 
Weems 1ewa0 

59 60 72 

W 
104 6 

61 63 15 

62 65 12 

63 66 7 

W 
68 6 

69 25 

66 67 5 

67 27 15 

68 25 9 

78 24 

70 73 5 

8.98 

_8_98 

7.98 

SOUNDTRACK 
The Propels 
AtIon SD ii001 

JOHN DENVER 8 THE MOPPETS 
A Christmas Together 
ROAM MSI 

TIM CURRY 
Fearless 
AIM SP 4173 

8.91 838 

8.91 198_ 

7.911 _ 

7.98 7.91 

7.98 7.98 

7.98 7.98 

7.98 

798 

7.98 

738 

798 

7.98 7.98 

RARLA BONNE 
Restless Nights 
went. IC 31199 

MELISSA MANCHESTER 
Melissa Manchester 
Hen M 9506 

738 

1.98 

APRIL WINE 
Harder fasler. 
Captai SI llél3 7.98 

SMOKES ROBINSON 
Where There s Smoke 
1..h 17 X61M1á7 7.98 

CRYSTAL GAYLE 
Classic Crystal 
UMedM.1009lt 198 
BOB DYLAN 
Slow limo Coming 
Ca.°FrMi70 838 
SANTANA 
Marathon 
doh.. IC 154 8.98 

K.C. 8 THE SUNSHINE BAND 
Do You u Wa me Go Party 

7.98 

808 MARLEY I THE WAILERS 

ulnnvival 4 Mi.9141IN.,.wo, 7.98 

7.91 

8.93 

7.98 

7.98 

8.98 

191 

8.98 

7.98 

7.98 

8.98 

798 

1.98 

8.98 

8.98 

8.98 

7.98 

7.98 

798 738 7.98 

7.91 798 7.91 

82 84 22 NEIL YOUNG 8 
CRAZY HORSE 
Rust Never Sleeps 
Dn. OS 2791 qee era I 

83 85 9 MMILL EE JACKSON 8 ISAAC 

YES 

Royal Rappm's 
P01. CO 16159 

84 86 

86 

96 

47 

191 898 838 

738 798 7.98 

33 WAYLON JENNINGS 
Greatest Hds 
!CANDID/3 7.91 7.98 7.98 

2 PHYLLIS HYMAN 
You Know How To Love Me 
Hdb Al 9503 

7 NICOLETTE LARSON 
In The Nick 01 Time 
warier Rix NS MG 

798 7.98 798 

198 838 

87 52 14 AMMO BUFFETT 
Volcano 
OMA MCA STOP 

88 92 32 DONNA SUMMER 
Bad GINS 
Cauln.N1 NRLP 1 7150 * 98 3 GILDA RAINER 
Live from New York 
wine arm NS WO 

8 JEAN LUC -PONTY 
A Taste 01 Passion 
Mon SD 19753 

54 

91 93 6 NATURES DIVINE 
IB TKe 8eAmnmyyl 
Y6.neiNr961311iG1 

92 

ttr 

64 16 

8.98 

1398 

8.98 8.91 

13.98 13.98 

798 7,98 7.98 

7.98 

7.91 

738 7.98 

738 7.98 

TALKING HEADS 
Fear 01 Music 
he seA 6016 Main 1.1 7.98 798 

105 3 'AWE NELSON 

fYe.eu lC 36119 

94 

95 

94 11 

95 

STEVE MARTIN 
Comedy Is Not Pre09 

emITS 33tt 

27 EARTH, WIND 8 FIRE 
IAm 
Art rt 3917010051 

HEAD EAST 
A 5100051 Kind 01 Crary 
ADM SP MS 

4 D8. HOOK 
SOMellmes You Win 
pods SW vole 

BRENDA RUSSELL 
Henn N 71910501 

FRANK ZAPPA 
Joe's Garage Ads II 8 Ill 
Z+Ow 502 1 ISOZ Mere i 

96 97 S 

tI 107 

98 102 13 

rim* 

798 7.98 

798 

798 

100 100 9 TOM JOHNSTON 
Everything You've Heard Is True 
Wren Mai RSA MI á.9d 
NATRUO COLE te PAALO 

Were The Bed 01 Friends 
GRnal SW 17019 

102 103 64 
Pieces Eight 
ADM SP 4724 

198 095 896 

8.98 8.98 198 

7.98 138 738 

718 7 98 7 98 

7_98 7 98 7.98_ 
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Joel Whitburn's 
Record Research 

Books & 
Supplements 

The 
Definitive 

History 
of 

Billboard's 
Charts! 

The Only Complete, Artist - 

by- Artist Listings of Every 
Record to Ever Hit 
Billboard's Hot 100, Top 
LPs, Hot Country, Hot Soul 
8 Adult Contemporary 
Charts! 

Each book covers every- 
thing you need to know 
about any record to ever 
make the charts. including 
highest position reached; 
total weeks on charts; label 
and record number; plus a 
complete title cross- refer- 
ence section and much morel 

Joel Whitburn's 
Pop Annual 
A Complete, Year -by -Year 
Listing of Every Artist & 
Single to Hit Any of 
Billboard's Pop Charts tram 
January '55 Through 
December '771 

Record Research Inc. 

P.O. Boo 200 
Menomonee Falls. WI 53051 

Mall your check or money order for lull 
amount In U.S dollars loi 

Record Research Inc P.O. Ber 200 
Menomonee Falla. WI 53051 

BOOKS 

Top Pop'55.78 Illardcouerl i60 
Top Pop '55- '78... .. 850 
Top Pop '40 -'55 520 
Pop Annual '55.77 IKeldavarl 150 
Pop Annual '55-77 640 
Top LPs 45-72 Ste 
lop Country '46.71 $25 
lop Soul '49.71 :25 
Top Easy Listening 'ki.74 $25 

SUPPLEMENTS 010 each 
'78 77 16 75 74 '73 72.73 

Pop' 

Top LPs 0000013 
Top Country t7 
Top Soul 00000 
Top Easy 
Listening DODO 
'Sappleniont tri Poih Pop Annual and 
Top PPop Records 

U.S. orders add 51.25 for pottage and 
handling Overseas orders add55A0 per book: 
SI.00 per supplement Canadian orders add 
IS °,e to total unless paid in U.S. dollarel. 
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Address 

City 

State lip _ 

General News 

Closeup 
JOAN ARMATRADING -How 

Cruel, A &M SP3302. Produced by 
Joan Armatrading, Henry Lewy. 

Listening to these four new Ar- 
matrading songs. which the cover 
notes claim "were so good they 
couldn't wail for an album" evoked 
within me the same kind of gut level 
emotions as her brilliant third al- 
bum. "Joan Armatrading." 

While here two subsequent al- 
hums, "Show some Emotion" and 
To The Limit" didn't live up to ex- 

pectation.. "How Cruel" surpasses 
nearly all her previous work. The 
West Indian -born, English reared 
singer has returned to writing the 
kind of material that jumps out at 
you and twists your emotions with 
her insightful poetics and unique 
vocal phrasing. 

And more than ever, Armatrading 
rocks out, letting loose with the kind 
of fire and brimstone she has 
recently displayed in concert. Her 
amazing voice, able to weave up and 
down the scale. has never sounded 
better. She can be hard and 'con- 
vincingly forceful and turn it around 
to show a certain delicacy and sen- 
suality. There is probably no other 
female vocalist who can perform the 
vocal gymnastics of loan Armatrad- 
ing. 

For the first time Armatrading has 
a hand in the production. Her 
former producer Glyn Johns and 
her former band are gone. This lime 
she gets an assist from Henry Lewy, 
producer of Joni Mitchell. Her 
rhythm section is also new, cushion- 
ing her guitar and vocals. 

Armatrading's wry wit is evi- 
denced in "Rorie :' a tune she alone 
produced. The song has overt sexual 
overtones apparently written about 
a transvestite. Sings Armatrading: 
filth the nervous young hopeful al his 
heel /And knows his satisfaction 
wont drive hint away ... He's not 
lookin'Jor a friend/Not lookin' for a 
lover/ There in the crowded bar /He 
has rings on his fingers/ He's there to 
teasel Ya' know he only wants to take 
things too far" 

Armatrading's guitar is supported 
by the band's clean, well -paced or- 
chestration. 

Whether "How Castel" is autobio- 
graphical is hard to say. In this track, 
Armatrading takes on the personna 
of an outcast, the person whom ev- 
eryone let's their frustration out on. 

Joan Armatrading 

the person for whom nothing goes 
right. "/ bite my tongue and it bites 
nie back /I bought a house and the 
neighbors moved /I had u dog but it 
was stolen/They?' pro the skirt of the 
fruit on the ground and t slop and 
fall.' 

Armatrading's vocal shifts gear at 
the chorus where she easily slides 
from a narrative to some high. silky 
notes that send chills down one's 
spine. Lon Prices sax solo at the end 
adds another dimension. 

"He Wants Her" is an inter- 
estingly crafted midtempo love song. 
Armatrading sees the male as the ag- 
gressor. describing him as a "tom 
cat," "stallion :' "rat." "fighter." 
"fox" and a "rooster' after his fe- 
male prey described as a "lusty mare 
kicking and bolting," a "brooding 
hen" and a "lamb to his lion" 

Armatrading reaches for those 
delicate high notes when she gently 
sings: He wanes her with all her 
frills/ He wants her to give him 
thrills." 

The mini -album closes with one 
of Armatrading's most poignant 
love songs, "I Really Must Be Go- 
ing" which recalls "Water With The 
Wine and "Somebody Who Loves 
You off her "Joan Armatrading" 
album. 

The song chronicles the relation- 
ship between a married woman and 
her malepursuer who finds it 
wrong' for her to be married. Her 
tender lyrics are among the best 
she's ever written and her delivery is 

sensitive enough for tears. 
"How Cruel" retails for $4.98. a 

bargain for anyone with an ear for 
good music. ED HARRISON 

DEVELOPED AT CHICAGO POWWOW 

NARM Seeks New Rackjobber Image 
CHICAGO -A campaign to add 

luster to the image of the rackjobber 
is being set up under the auspices of 
the National Assn. of Recording 
Merchandisers. The program is 
being drafted by the association's 
rackjobber advisory committee. and 
was outlined at the group's Thurs- 
day (61 meeting here. 

According to committee member 
Harold Okinow, president of Lie- 
berman Enterprises, steps are being 
taken to boost the visibility of the 
racks and gain increased trade 
media exposure. The rack's image as 

creative merchandisers will be en- 
hanced. Miaow says. 

Other members of the rackjobbcrs 
committee are Sydney Silverman, 
David Crockett. Herb Dorfman, 
Richard Greenwald. Robert Haw- 
ley, Jay Jacobs. John Kaplan. Gene 

Mirisch Relocates 
LOS ANGELES -David Mlnsch 

Enterprises has moved to new of- 
fices at 280 S. Beverly Dr.. Beverly 
Hills. The new phone is 213 275- 
9485. Firm does promotion for 
res.rril aril 1. 

Patch. David Siebert and Don 
Weiss. NARM executive director 
Joe Cohen was in attendance. 

Musicians Okay 
C'nntrnurd f,nni poyc' `a 

wages the first sear and 7% in the fi- 
nal 13 months of the agreement, 
which also includes modest in- 
creases in health, welfare and cart- 
age payments, as well as conces- 
sions to symphonic sessions. 

The pact is retroactive to Nov. I. 
1979. It expires Dec. I. 1981. Musi- 
clans eligible to vote had to have 
made at least $1.000 in session fees 
during the last calendar year. 

Wages for a standard three hour 
session in the U.S. go now to $137.21 
from $127.05, and to $146.81 there- 
after. Special two hour rates in the 
U.S. go from $83.85 to $90.56, 
thence to $96.90. 

Canadian rates. $105 under the 
expiring pact. and the Puerto Rican 
rate. formerly $76.23 also rise pro- 
portionately, 8% the first year and 
7% thereafter. 

Lifelines.. 
Births 

Son. Dennis . lernen, tu Anneke 
and Fred Hayaan in Port Chester, 
N.Y., Dec. 3. Father is president of 
Polydor Records. 

* * * 
Son. Noah Frank, to Janet and 

David Bellamy in Dade City, Fla" 
Nos. 23. Father is member of the 
Bellamy Brothers singing group of 
Warner Bros. label. 

r * * 

Son. ,lay Terrance, to Susan and 

Bill Marin Nov. 30 in Los Angeles. 
Father is West Coast regional pro- 

motion and marketing director at 

Casablanca Records. 

Son, David Alan. to Linda and AI 
Di Noble in Los Angeles Nov. 30. Fa- 
ther is vice president. product devel- 
opment an Casablanca Records. 

Marriages 
Ken St. John. manager of the 

Troubador Club in Los Angeles, to 
Patricia Patrick, in Los Angeles Dec. 
8. Bride is secretary to Bud Dain, 
RCA's vice president of a&r. 

Davis Headlines 
Harrah's `Party' 

LOS ANGLLLS I larrab's South 
Shore Room at Lake Tahoe cele- 
brates its 20th anniversary with 
Sammy Davis & Friends headlining 
Thursday through Thursday (6.13). 

Red Skelton, the first entertainer 
to appear in the showroom in De- 
cember 1959 will join Davis along 
with Glen Campbell. Peter Mar- 
shall. Danny Thomas. Norm 
Crosby, Ben Vereen, Wayne New- 
ton. Tony Orlando. Florence Hen- 
derson. Kay Starr and Rita Moreno. 

Each night of the week will fea- 
ture Davis with a different friend for 
the dinner show. while Davis and 
singer Linda Hopkins entertain at 
the cocktail show. 

Ronalda Lee Russell of the Nash. 
ville ASCAP office to Darrell Smith, 
accounts executive fur Music Cils 
Record Distributors Inc., Nos. 24 in 
Nashville. 

Liza Minnelli, singer -entertainer. 
to Mark Gern. her manager, is New 
York City Dee. 3 at St. Bartholo- 
mew's Chapel. 

Deaths 
Morris Kipner. 57. owner of ASH 

Records in Dayton- of a heart attack 
there Nov. 26. He founded the firm. 
an Ohio rackjobbing contp4m able, 
to years ago after working for Dcxca 
Records many years. He is sunived 
by his widow. Shirley. and two sons, 
Scott and Ricky. A &B's general man. 
ager Larry Fishy now is operating the 
farm. 

a 

Henry Coker. 59. jazz trombonist 
who recorded with the hands of 
Bruns Carter. Eddie lies wood, 
Count Baste and rvthers and who 
toured with singer Ray Charles in the 
1960v. last week of a heart attack in 

Los Angeles. 

FOR RENT 

PLATO'S RETREAT 
23.000 feet 

For Parties & Movies 

JACUZZI'S 
SAUNA'S 

BANQUET FACILITIES 
SOUND & STAGE SET 
Movie Room Available 

For Information Call: 
MR. BLUMENFELD 
(213) 462 -1805 or 

(213) 652 -3226 

SURPLUS 
Records *8 Track Tapes * Cassettes 

SEND FOR 

FREE CATALOG LISTING 
Huge Selection of Manufacturers' 
Deletions, Overruns, Closeouts. 
POP* SHOWS * MOVIES* JAll 
COUNTRY & WESTERN * ROCK * VOCALS 
CLASSICS a INSTRUMENTALS and much more! 

Cash In On The Extra Profits 
That Surplus Makes Possible. 

IMMEDIATE DELIVERY 

SURPLUS RECORD 
and Tape Distributors 

84 -184 Dayton Ave 1120 W Exchange Ave 
8undrng SA Chicago III 60609 
Passaic. NJ. 07055 (312) 376 -8432 
S2011 778 -0877 12121 695 -6117 MERRILL OR 
MANNY WELLS PETE HYMAN JACK ROSE 

WORLDWIDE TELEX 1334 
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NARM -Promo Disk 
Continued from page 1 

fled to' white Zabel" copies. but ex- 
tends also to "clean' product, some 
of which he contends is being given 
to independent promotion men as 

payment for their services. 
As for "white labels," Bergman 

cites an instance where NARM ex- 
ecutive director Joe Cohen came 
upon the sale at a Philadelphia area 
retailer of IS new CBS releases in 
promotional form that had yet to 
find their way into stores as commer- 
cial product. 

While contact with the Recording 
Industry Assn. of America has been 
made by NARM on the matter. 
Bergman admits that it's been as 
"hard a sett from their point of view 
as their drive to sell us on the impact 
of counterfeit product. although the 
fact that labels are easing up on the 
practice of making promotional rec- 
ords available for economic reasons 
is helping to alleviate the problem 
somewhat." 

As it has with its own drive against 
counterfeit product, NARM is using 
a reporting system with regard to 
promotional goods. 

A form. called "NARM Report 
On Sale Of Promotional Product;' 
appears in the December issue of the 
association's newsletter. NARM 
Sounding Board. 

If the sale of promotional product 
is uncovered. the form instructs re- 

porters to name the store and detail 

G the promotional product "ob- 
cc served." Here, the categories are. a. 

basis for identification of product as 

CO promotional; b. titters) and labelis) 
of promotional recordings on salt: s 

performer(s) of recordings listed un- 

d der b.; d. type of promotional prod- 
uct on sale -i.e., records. tapes; e. ap- 
proximate amount of promotional 

us product in store inventory. 
Observers are also requested to at- 

w tach to the form copies of advertis- 

îing, such as newspapers, mailers and 
w catalogs. 

According to the newsletter. "Ev- il.' 
eryone in the industry speculates on 
(promotional product) sources and 
methods of distribution. Let's get 
some real facts!" NARM sass that 

Late General News iinommisov 411 

Insidelrock 
once it receives reports of promo- 
tional copy sales, they will be pro- 
vided to each manufacturer of that 
product. 

The sale of promotional records is 

a long-standing issue in the industry. 
Four years ago, CBS Records ini- 
tiated legal action against the prac- 
tice, getting two stores in the Chi- 
cago area to stop the sale of such 
product before the issue was 
brought to court. 

In addition, the label made a more 
forceful representation on promo- 
tional product. claiming in back of 
each release that it's "For Promotion 
Only- Ownership Reserved by CBS. 
Sale is Unlawful." Other labels have 
since adopted similar terminology. 

Tostate. the claim by CBS and 
others over "ownership" of promo- 
tional records has not been tested in 
courts of law. 

Al Berman of the Harry Fox 
Agency. which collects mechanical 
royalties. challenges Bergman's con- 
tention that the sale of promotional 
records might be a greater menace 
than counterfeiting. 

"it comes up from time to time," 
explains Berman, "hut it's way off 
base to term it a bigger menace than 
counterfeiting. We have no claim in 

our audits against what we regard as 

reasonable use of promotional rec- 
ords. Our audits carefully examine 
the distribution of such records and 
we'll only put in a claim if we believe 
they're in excess of the norm. It's 
small potatoes, actually." 

Integrity Paring 
Continued from page 4 

Careful staff pruning has allowed 
Integrity to provide cost -of- living 
raises based upon the current infla- 
tionary spiral without increasing to- 
tal employe overhead. Hartstone 
points out. 

In vet another cost- cutting move. 
Hartstone said store operational 
hours will not be expanded several 
hours daily as had been the practice 
heretofore from Thanksgiving 
through Christmas. 

When the "Coach Charter Company of the Year" with 
20 of the most luxuriously fashioned, custom - 
designed, sleek, modern touring buses ever put on 
the road throws in 3 million dollars in liability 
insurance ... they're backing their service and your 
tour -to the hilt! And they don't stop there! 

Oonexlons, the only custom coach company But hosted by me C C Ion nterstate 
carnage owns, maimams and constantly updates the worlds largest Beet of newdesel 
powered MCI -s specifically bull for tounng talent with oll the Conveniences of home built 
..n video ti auds cassenes, color TV. AM/FM quad, CB radio. as conditionvg telephone, 8 combination safe All to roomy. stunning interiors, unsurpassed for quarry 
and comfort Huge rear staterooms. spacious front lounge areas. sleeps 10 to t5 
comfortably From gig to g g- Ooneitons guarantees your sale prompt arrival ÇilM1 
used coaches for sale) For 5031; all Gas,. Oamsnt, at (2011 881 -n140 

Qonexions 
'Pronounced ease.cwe, 57 County Avenue, Secaucus, N.J. 07094 

Billboard has learned that the Seymour Heller headed 
American Variety International, inc. has finalized nego- 
tiations to acquire Nashboro Records, Woodland Sound 
Studio and affiliated companies in Nashville. 

The deal includes Ernie's Record Mart. a long -time ra- 

dio mail -order house; and Excellorec Music. Nashboro, 
it leading black gospel label, has a roster including the 

Gospel Keynotes. the Rev. Isaac Douglas and the An- 
gelic Gospel Singers. 

Woodland is one of Nashville's top studios with a 

string of hits in the pop. country and gospel field. All 
firms are part of the Nashville -based Crescent Co. which 
holds the majority of the stock. 

Ken Glancy left his post Friday 171 as managing di- 
rector of RCA Records' British arm for a slot with the 

label in New York, though the company won't at present 
say what that role will be. Also intriguing is the fact that 
Glancy's "assignment" in London. as RCA has preferred 
to describe it, didn't seem to include the appointment of 
a successor. Instead. Art Martinez, division vice presi- 
dent of RCA Records International. will oversee the 

British operation from New York. Glancy, of course, was 
Chief of RCA Records U.S some years back. 

Watch for Management ill's Jerry Weintraub to an- 
nounce a new industry thrust, with a former important 
male vocalist at the reins.... The prestigious Volunteer 
Jam, the annual five -hour bash hosted in Nashville ev- 

cry year by die Charlie Daniels Band, has booked the 
Municipal Auditorium there for Jan. 12. Profits from the 
fourth one are donated to charity for the all star gather- 
ing, as usual.... Gene Settler, Sound Investments Inc 
Miami, is the selling agent for CRT surplus inventory 
dunng the bankruptcy proceedings and not Request 
Records, an entirely separate label operation. in which 
he is involved. Settler has reportedly sold molt than two 
million albums during the bankruptcy proceedings. The 
ABC tape albums are being held in escrow. pending set- 
tlement of an MCA /GRT court hassle.... Industry 
Christmas party invitations are sparser this season. 

Ray Malavasi, L.A. Rank coach, has turned nitery op- 
erator with the Sportsman, Orange County boite, which 
features Alex, former A &M warbler. and his trio.... Fri- 
day (7) was declared Rudolph Friml Day in Los Angeles 
by Mayor Tom Bradley, Date marks what would have 
been the operetta king's 100th birthday.... "Hard Coun- 
try," a movie inspired by the Michael Murphey song of 
the same, will star Tanya Tucker. Murphey is supervising 
music for the flick being produced by Marble Arch /1TC. 
Jan -Michael Vincent and Kim Basinger are also fea- 
tured.... A Shanghai publishing house reportedly sold 
50,000 songbooks hot off the press and another 50,000 
are printing. Book contains English and Chinese lyrics of 
songs from the U.S., Australia. Britain and Canada. 
Alas. Communist China is not a signatory to any copy- 
right convention. 

Program director Frankie Crocker of Inner City Broad- 
casting Corp. notes the recent deemphasis of disco at 
WBLS -FM, New York, will not immediately affect pro - 
gramming at sister station, KUTE-FM. Los Angeles He's 
doing a wait -and -scc in that he says L.A. ratings are 
good and the Apple is somewhat ahead of L.A. in tastes 
and trends.... Gossip is that one -time radio personality/ 
programmer Joey Reynolds is out as head of Wayne 
Newton's Aries Il label with one -time Motown regional 
rep Joe Lewis taking over the reins.... Taking a cue 

from the Track report recently that Ravers "Bolero" 
sales were surging as a result of its usage in the sound - 
tragic of the monster movie. "10." Alshire's Al Sherman 
has coupled that redundant classic with "The 1812 Over. 
turn," which a recent Playboy reader poll rated top sexy 

melody of the age. 
The Recording Industry Assn. of America and presi- 

dent Stan Gortikov will move from their Los Angeles 
base to New York City in the impending future ... And 
speaking of cities. don't make definite plans for the time 
surrounding the 1981 NARM convention yet New 
York. L.A. and Las Vegas are in contention. with Man- 
hattan the top consideration. If the NARM confab guts 
to Gotham for the first time, the convention would prob- 
ably he held later in the year to take advantage of more 
clement weather at that time.... Record Merchandising, 
the pioneer independent label distributorship, which vol. 

unitarily petitioned for bankruplc) under Chapter to 
(Billboard. Dec. 8, 19191, is not "bankrupt," as erron- 
eously reported. The firm is merely in the throes of pro- 
ceeding through the Chandler Act procedures. Thus far. 
Sid Talmadge, RM founder /president. reports his labels 
arc backing him. after he made an emergency junket to 
New York City for personal talks. It is his hope that cred- 
itors will do the same and give him a chance to see if the 

wholesaler can retrench and regain its industry position. 
Donny Ormond has signed with the William Morris 

agency. Scuttlebutt is he wants serious movie roles.... 
Universal International pledged last week to make a 

movie out of "Best Little Whorehouse," the Broadway 
musical which it originally angeled. The Loretta Lynn 
biopicture. "Coal Miner's Daughter," starts U.S theatre 
play in late March 1980 while Universal has "The Blues 
Brothers Movie" ready for screens next summer, along 
with "Cheech & Chong's Next Movie." The 8ehtshi -Ay- 
kroyd film also features -Ray Charles, Aretha Franklin, 
James Brown and Cab Calloay.... is Bellaphon of Ger- 
many seeking a foothold in the U.S. matt, with Joe Sut- 
ton initially rapping the Deutsche giant is corralling tal- 
ent? ... Is Jack Craigo joining Pickwick? 

Luchi De Jesus, freelance composer /arranger. is now 
being managed by Morris Diamond, The two are former 
executives in a&r for East Coast Mercury in the early 
'60s. De Jesus conducts a 40 -piece orchestra, supporting 
Freddie Hubbard. performing classical and contempo- 
rary works. Friday (14) at Long Beach City College Au- 
ditorium for the city's cultural arts foundation... Artie 
Mogul' denies he and Jerry Rubinstein are in any way 
involved in any kind of negotiation with the Small Basi- 
n., Administration, as per a prevalent rumor.... The 
deposed Shah of Iran's voice is no longer heard on New 
Rochelle's WRTN -FM, touting its "country club" format 
featuring crooners and big bands. Instead, station owner 
Bill O'Shaughnessy is airing the national anthem of the 
U.S. each noon until the 50 hostages are freed.... Musi- 
cians United For Safe Energy refute reports the =cot 
five -day antinuke concert series didn't turn a profit. "We 
think nearly 5300.000 in profits is more than a trifle." a 

spokesperson explains.... Mushroom Records is now 
being administered by Fourth Street East, a new man- 
agement company handling small record companies. 
At presstime, Mushroom's Los Angeles office was shut- 
down tight, despite reports that U.S. personnel would 
be retained. There is strong indication that a distri- 
bution deal with a major label will follow. 

Disks Rapping Iran Flow From Indies 
Continued from page I 

Thus far the singles are all by in- 
dependent labels, mostly obscure 
ones. The majors have yet to touch 
This sensitive topic. 

Among the records recently issued 
around the country are "We've 
Waited Long Enough, Uncle Sam" 
by Lyle Dean on the Colonial label; 
"From America" by Richard Duane 
on Brady Music Records, "Khoma- 
nine" by J.W. Thompson on South - 

cm Star, "Dear Mr. President" by 
Max D. Barnes on Ovation Records, 
"Think l'lt Run For President" by 
Brent Burns on Wolfhound and 
"Peanuts To You" by R.B. Stone 
and Armodillo on the Armadillo la- 
bel. 

Oise of the mote interestingly-ti - 
tled releases related to the American 
hostage situation is "Where Are You 
Now When We Need You, Ross Pe- 
rot," by Don Mason on D Records. 
Referring to the wealthy millionaire 
businessman who personally at- 
tempted to ransom U.S. prisoners of 
war during Vietnam. the song 
echoes the plaintive refrain: "Where 

are you now when we need you. 
Ross Perot? /Who else can we turn 
to, where else can we go ?" 

Duane's "From America" oRèrs 
this advice to our.Mid -East neigh- 
bors: "Take tour oil and shove it, and 
your leaders, too/ AII the oil in your 
land won't make us stoop to you/ You 
hold our people. burn our flag /Pro- 
test in our,tchools /So take Iran and 
shove itt lVe'se had enough ofyou." 

Assistance in preparing this story 
provided by Mike Hyland. 

Another viewpoint along the same 
lines is contained in Bobby B. 
Baker's "Take Your Oil And Shove 
It" on Seeds & Stems Records: 
"They can take their oil and ,shore it/ 
Let 'em drink it. let 'cnt love it /They 
can let it rot there in the ground /But 
they airr i gonna shore Uncle Sam 
around" 

And in "Dear Mr. President," 
singer Barnes delivers an impas- 
sioned plea against a background of 
"The Battle Hymn Of The Repub- 
lic" to President Carter "not m turn 

the other cheek.... to a pitiful hni p ní 

ashes that was once our flag." 
And Carl P. Mayfield. a Nashville 

disk jockey. has recorded what is be- 

lieved to be the first anti- Iranian 
rock record. Titled, "Let's Make Is- 

lamic Atonic." Mayfield is shop- 
ping for a major label deal. 

"The idea started on my radio 
show where i do a parody of tele- 

vision's 'PM Magazine' called 'CP 

Magazine; " explains Mayfield, a 

10 -year veteran at WKDF-FM. "We 
got an incredible response on it and 

decided to record it as a rock song." 
Currently, the song is only aired 

on Mayfield's station, but a copy is 

going out to WBIR -FM in Knoxville 
due to heavy requests. WKDF airs 

the song in medium rotation and 
gets response after each airing. 

The popular morning disk jockey 
says several labels have already 

passed on the record, "due to their 
international ties." However. May- 
field is holding out for a deal with a 

major label. 
Mayfield is backed by a group of 

local musicians who are called Rich 
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These nice looking boys have sold millions 
of records. Now we've taken all of their 
hits and put them on one album. 
We're calling it BEST OF 
ENGLAND DAN AND JOHN FORD COLEY. 

And that's just what it is. 
ON BIG TREE RECORDS AND TAPES i . 
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NC) NUKES 
FROM THE MUSE CONCERTS FOR A NONNUCLEAR FUTURE MADISON SOUARE GARDEN SEPTEMBER 19.23,1978 

THE DOOBIE BROTHERS JACKSON BROWNE 
CROSBY, STILLS AND NASH JAMES TAYLOR 

BRUCE SPRINGSTEEN &THE E STREET BAND 
CARLY SIMON GRAHAM NASH BONNIE RAITT 
TOM PETTY &THE HEARTBREAKERS RAYDIO 

NICOLETTE LARSON POCO CHAKA KHAN 
_JESSE COLIN YOUNG RY COODER JOHN HALL 
GIL SCO I HERON SWEET HONEY IN THE ROCK 

'.' 
A three - record set including 
a 16 -page booklet. 
On Asylum Records & Tapes. 
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